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Gauntlet  Thrown  Down  and  Accepted 

At  the  Instance  of  the  Wholesale  Grocers’  Association  of  Penn¬ 
sylvania,  New  Jersey  and  Delaware,  One  Cereal  Concern 
Cuts  Off  All  Retail  Buyers  in  Philadelphia  and  Another 
Cuts  Off  Retail  Grocers’  Association.  Retail  Elements 
Combine  for  -Stiff  Fight.  Will  Throw  Out  Goods  of  All 
Manufacturers  Severing  Direct  Relations  and  Divert  Trade 
from  Jobbers  Belonging  to  Wholesaler’s  Association. 


The  Wholesale  Grocers’  Asso¬ 
ciation  of  Pennsylvania,  New  Jer¬ 
sey  and  Delaware  has  at  last  suc¬ 
ceeded  in  arousing  the  friction  be¬ 
tween  certain  manufacturers  and 
various  large  retail  buyers  which 
it  has  been  endeavoring  to  arouse 
for  some  months.  As  the  result 
of  its  action,  the  Philadelphia  Re¬ 
tail  Grocers’  Association,  the 
Acme  Tea  Co.,  the  William  But¬ 
ler  Co.,  Robinson  &  Crawford 
and  practically  every  other  chain- 
store  concern  in  Philadelphia 
have  received  word  from  the 
Toasted  Corn  Flakes  Co.,  of 
Battle  Creek,  Mich.,  that 
after  January  ,  I,  1908,  their 
orders  for  Toasted  Corn  Flakes 
would  no  longer  be  received 
direct,  as  they  had  been  up 
to  that  date.  All  of  the  concerns 
named  have  been  buying  direct 
from  the  Toasted  Corn  Flake  Co. 
and  their  orders  have  been 
eagerly  solicited  by  the  represen¬ 
tatives  of  the  Toasted  Corn  Flake 
Co. 

In  addition  to  the  action  of  the 
company  named  above,  the  Natu 
ral  Food  Co.,  of  Niagara  Falls. 
N.  Y.,  manufacturers  of  shredded 
wheat  biscuit,  has  cut  off  the 
Retail  Grocers’  Association  from 
its  direct  buying  list,  although, 
somewhat  inconsistently,  it  does 
not  propose,  according  to  its  local 
representative,  to  cut  off  the 
Acme  Tea  Co.,  the  Butler  Co.  or 
any  other  chain-store  concern, 
all  of  which  are  in  exactly  the 
same  class,  so  far  as  purchasing 
goods  is  concerned,  as  the_Retaii 
Grocers’  Association,  and  much 
smaller. 

As  to  this  feature  of  the  Natural 
Food  Co’s  attitude,  which  seems 
to  the  outsider  rather  inexplica¬ 
ble,  the  writer  had  an  interview 
with  Mr.  Andrew  Ross,  local 
representative  of  the  company, 
during  the  week.  Askedi  why  the' 
Natural  Food  Co.  should  single 
out  one  member  of  an  alleged 
objectionable  class  and  refuse  to 
sell  it,  while  continuing  to  sell 


others  much  smaller,  Mr.  Ross 
contended  that  the  Retail  Grocers’ 
Association  was  not  singled  out, 
that  the  policy  of  his  company 
had  for  years  been  to  gradually 
cut  off  its  retail  buyers  and  that 
in  pursuance  of  that  policy  it  had 
cut  off  the  Retail  Grocers’  or¬ 
ganizations  nf  Reading,  Pa.;  Wil¬ 
mington,  Delaware ;  Baltimore, 
Md.,  and  several  others.  Besides 
these,  he  said,  several  large  indi¬ 
vidual  retail  buyers  had  been  cut 
off  for  the  same  reason.  Accord¬ 
ing  to  him,  the  time  of  the  Phila¬ 
delphia  Association  to  be  cut  off 
had  simply  come,  and  eventually 
all  other  retail  buyers  both  in 
Philadelphia  and  everywhere  else, 
would  be  also  cut  off.  Mr.  Ross 
was  pressed  to  explain  the  motive 
of  his  company  in  cutting  off  the 
largest  retail  buyer  in  Philadel¬ 
phia,  while  continuing  direct  re¬ 
lations  with  eight  or  nine  others 
in  the  same  market  very  much 
smaller,  but  he  gave  no  explana¬ 
tion  other  than  the  above. 

The  most  important  factor  in 
the  situation  is  the  Retail  Grocers’ 
Association,  which  comprises 
over  700  of  the  best  retail  stores 
in  Philadelphia  including  practi¬ 
cally  all  of  the  large  central  stores 
such  as  Martindale  &  Co.,  Hans- 
com  Bros.,  the  Acker  Co.,  and 
others  in  that  class.  The  asso¬ 
ciation  will  not  submit  tamely  to 
being  excluded  from  privileges 
which  it  has  formerly  enjoyed, 
and  a  sharp  conflict  is  imminent. 
The  temper  of  the  organization 
can  be  seen  from  the  following 
resolutions,  which  were  adopted 
at  the  meeting  last  Monday  eve¬ 
ning.  This  meeting,  incidentally, 
was  the  largest  attended  and  most 
enthusiastic  in  the  history  of  the 
organization : — 

Whereas,  Certain  persons  alleged 
to  be  wholesale  grocers  of  Pennsyl¬ 
vania,  Delaware  and  New  Jersey, 
have  united  for  the  purpose  of  en¬ 
forcing  the  employment  of  so-called 
legitimate  methods  for  the  distribu¬ 
tion  of  commodities  handled  by  the 
grocery  trade,  and 

Whereas,  The  efforts  of  such  a 
union  tend  to  illegal  discrimination, 


disturbing  economical  distribution, 
balking  competition  and  enhancing 
cost  of  products  to  the  consumer  and 
destroying  the  good  relations  now 
existing  between  the  manufacturer 
and  the  distributor,  and 

Whereas,  The  efforts  of  the  said 
union  have  been  mainly,  and  in  softie 
cases  6olely  against  the  Philadelphia 
Retail  Grocers’  Association,  be  it 
therefore 

Resolved,  That  the  Philadelphia 
Retail  Grocers’  Association  use 
every  legal  and  moral  method  in 
combating  any  agreement  that  may 
tend  to  levy  an  unearned  tribute, 
restrain  freedom  of  commerce  or  in¬ 
crease  the  cost  to  the  consumer,  and 
be  it  further 

Resolved,  That,  as  members  of  the 
Philadelphia  Retail  Grocers’  Asso¬ 
ciation,  we  will  place  no  orders  for 
specialties  or  new  goods  unless  the 
same  be  billed  through  the  Retail 
Grocers’  Association.  And  be  it 
further 

Resolved,  That,  such  wholesale 
grocers  as  become  identified  with 
such  conspiracy  or  agreement  be 
known  to  have  become  unfriendly  to 
the  retail  grocer  and  relations  be  ac¬ 
cordingly.  Be  it  further 

Resolved,  That  the  President  and 
Secretary  be  hereby  authorized  to 
employ  such  attorneys  necessary  to 
properly  investigate  the  above  con¬ 
ditions,  and  take  such  legal  action 
as  may  be  deemed  advisable. 

Resolved,  That  these  resolutions 
be  printed  and  a  copv  sent  to  each 
member  of  the  Association. 

Within  the  next  few  clays  a 
meeting  will  be  held  by  the  Re¬ 
tail  Grocers’  Association,  the 
Acme  Tea  Co.,  the  William  But¬ 
ler  Co.  and  the  other  chain-store 
concerns.  The  purpose  will  be  to 
form  an  offensive  and  defensive 
alliance  among  these  firms,  all  of 
which  together  means  a  fighting 
strength  of  1,100  of  the  most 
active  retail  stores  in  Philadel¬ 
phia.  According  to  the  resolu¬ 
tions  adopted  by  the  association, 
each  member  will  refuse  to  handle 
the  goods  of  any  manufacturer 
cutting  off  the  organization, 
which  it  is  clearly  within  his 
power  to  do.  If  1,100  retail  stores 
adopt  this  course  simultaneously 
the  result  will  be  a  dull  thud  in 
the  sales  of  the  manufacturers  in¬ 
volved.  A  concerted  effort  will 
also  be  made  by  the  members  of 
the  association  to  transfer  their 
trade  to  jobbers  who  are  not 
affiliated  with  the  Wholesale 
Grocers’  Association. 

On  Friday  last,  at  3  o’clock, 
practically  all  the  large  central 
retail  grocers  met  at  the  associa¬ 
tion  rooms  and  decided  finally  to 
join  the  association  in  its  fight. 
They  are  already  members.  This 
is  one  of  the  organization’s  strong¬ 
est  elements  of  strength — it  has 
with  it  every  one  of  the  large  re¬ 
tailers. 

The  argument  which  of  course 
lies  at  the  bottom  of  the  move,  on 
the  part  of  the  Wholesale  Gro¬ 
cers’  Association,  is  that  no  re¬ 


tailer  or  set  of  retailers  has  the 
right  to  buy  direct  from  the 
manufacturer.  The  jobbers’  or¬ 
ganization  takes  the  position  that 
a  “wholesaler”  buying  in  five-  , 
case  lots  should  be  permitted  to  ' 
buy  from  the  manufacturer,  while  j 
the  Retail  Grocers’  Association,.] 
or  the  Acme  Tea  Co.,  buying  infl 
100-case  lots,  should  not.  The* 
retailers’  organization  will  stand® 
solidly  upon  the  principle  that  1 
the  only  sensible  criterion  is  the  1 
quantity  bought,  and  that  each  1 
manufacturer  should  establish  a  ] 
jobbing  quantity,  which  any  one 
with  the  price  could  buy. 


Cannonsburg  Retailers’  Asso¬ 
ciation  Declare  Dividend. 


Association  Year  So  Prosperous  That 
Money  Is  Available  for  Distribution. 
Small  News  of  the  Local  Associa¬ 
tions. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  January  2,  1908. 
The  Business  Men’s  Exchange 
of  New  Castle  has  selected  E. 
O’Brien  as  secretary. 

The  Coraopolis  Chamber  of 
Commerce  have  elected  the  fol¬ 
lowing  officers :  President,  H.  C. 
Graham  ;  vice-president,  Dr.  Ram¬ 
sey  ;  secretarv.  Charles  W.  Roll ; 
treasurer,  Geo.  W.  Scott;  solicit¬ 
or,  W.  T.  Tredway;  directors, 
Jas.  L.  Adams,  J.  W.  Byers,  W. 
J.  Ditrich,  E.  V.  Hollister,  W.  F. 
Lantz,  A.  V.  Laughner  and  G. 
H.  Minch.  W.  T.  Tredway  pre¬ 
sided. 

State  Secretary  A.  M.  Howes 
will  address  the  DuBois  Business 
Men’s  Exchange  at  a  banquet  on 
January  28th. 

The  Cannonsburg  Business 
Men’s  Association,  after  closing 
the  books  for  the  year  1906  and 
1907  to  November  1st,  declared  a 
dividend  of  over  30  per  cent,  pay¬ 
able  December  9,  1907,  which 

amounted  to  the  sum  of  $5  per 
member,  31  members  being  in 
good  standing.  This  association 
does  no  co-operative  buying  or 
selling.  , 

A.  M.  Howes. 

State  Secretary. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World " 

Attorney  and  Counsellor  at  Law 

730-731  Drexei  Building,  Philadelphia,  Pa. 

T.Unhnn,.  /  Be"-  Lomb«rd  1727 
Telephone.  j  Keyitone  Rlce  746 

COLLECTIONS,  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 
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The  Cocoanut  Man  Who  Denied  Before 

Being  Accused 

The  Recital  of  Some  Peculiar  Methods  by  which  Some  Cocoanut 
Concern  Sought  to  Obtain  An  Advantage  Over  A  Competitor. 
The  Fake  Telephone  Calls.  Some  Interesting  Correspondence- 


The  Franklin  Baker  Co.,  well- 
known  Philadelphia  manufac¬ 
turers  of  shredded  cocoanut,  told 
a  “Grocery  World”  representative 
during  the  week  of  some  peculiar 
business  methods  they  have  dis¬ 
covered  on  the  part  of  a  competi¬ 
tor  who  also  does  business  in 
Pennsylvania. 

For  several  consecutive  days 
the  Baker  concern  received  tele¬ 
phone  messages  purporting  to 
come  from  customers  asking  for 
prices  on  their  various  lines  of 
goods.  There  was  nothing  es¬ 
pecially  unusual  about  these  calls, 
except  that  they  came  with  un¬ 
usual  frec|uencv  and  in  no  case  re¬ 
sulted  in  an  order.  Finally  one 
day  it  became  revealed  that  the 
calls  were  fakes.  The  individual 
who  was  doing  the  calling  under 
false  pretences  was  finally  sharply 
questioned  as  to  which  member  of 
the  alleged  firm  he  really  was,  the 
voice  not  being  recognizable.  He 
said  he  was  the  bookkeeper,  but 
when  Baker  &  Co.  themselves 
called  up  the  house  he  claimed  to 
be  from,  the  entire  establishment 
denied  having  communicated 
with  them  at  all.  At  once  the 
Franklin  Baker  Co.  sent  the  fol¬ 
lowing  letter  to  their  trade : — 

Owing  to  the  fact  that  a  repre¬ 
sentative  of  a  competitor  of  ours 
is  using  the  names  of  our  customers 
to  obtain  prices  from  us  over  the 
phone,  we  are  obliged  to  refuse  to 
give  phone  quotations  unless  we 
recognize  the  voice  of  the  buyer. 

Please  pardon  us,  therefore,  if 
>  there  is  a  little  delay  in  quoting 
you.  We  assure  you  that  this  is 
for  your  own  protection  as  well  as 
ours. 

The  above  letter  was  sent  be¬ 
cause  the  scheme  at  once  revealed 
itself  as  that  of  some  unscrupu¬ 
lous  competitor,  working  in  the 
hope  of  getting  a  p'rivate  price 
which  he  could  either  cut  under, 
or  use  to  knock  the  Baker  Co. 
with  their  own  customers. 

Up  to  this  time  the  Baker 
people  had  no  direct  evidence  as 
to  the  identity  of  the  competitor 
who  had  done  the  thing,  although, 
there  was  in  their  mind  the  name 
of  one  concern  as  the  only  one 
in  the  business  capable  of  such 
cheap  tricks.  At  this  juncture 


the  Baker  Co.  received  the  follow¬ 
ing  ridiculous  though  illuminating 
and  significant  letter: — 

Philadelphia,  Pa.,  Dec.  21,  1907- 
The  Franklin  Baker  Company, 

Philadelphia,  Pa. 

Gentlemen: — Within  the  last  few 
days  we  have  been  told  and  shown 
copies  of  a  circular  letter  you  have 
sent  out,  under  date  of  December 
17,  1907,  in  reference  to  “The  rep¬ 
resentative  of  a  competitor  secur¬ 
ing  your  quotations,  over  the  tele-  ■ 
phone,  by  using  the  names  of  your 
customers.” 

As  we  are  the  representatives  for 
the  largest  COCOANUT  house  in 
the  country  (L.  Schepp  Co.,  New 
York)  and  have  caused  you  the 
loss  of  trade  in  Philadelphia,  this 
looks  to  us  like  a  fling  at  our  busi¬ 
ness  integrity.  We  will  give  you  to 
DISTINCTLY  UNDERSTAND 
that  we  are  not  interested,  in  any 
way  whatever,  what  your  prices 
may  be,  nor  have  we  ever  used 
any  telephone  and  used  the  names 
of  COCOANUT  buyers  to  learn 
what  you  are  doing. 

We  shall  be  glad  to  hear  from 
you  regarding  the  above. 

Yours  very  truly, 

Harry  J.  Rorer. 
Representing  L.  Schepp  Co., 
New  York  City.  Schepp’s 
Cocoanut. 

Dictated  H.  J.  R. 

Remembering  that  there  are 
several  other  concerns  selling 
shredded  cocoanut  in  Pennsyl¬ 
vania,  any  one  of  whom  the  Baker 
Co.  might  have  meant,  the  letter 
from  the  Schepp  agent  tells  its 
own  story.  The  Franklin  Baker 
Co.  are  now  about  to  send 
another  communication  to  their 
trade  reproducing  the  Rorer  let¬ 
ter  “as  a  matter  of  amusement,” 
and  adding  at  the  bottom  this 
concise  comment :  “If  the  shoe  did 
not  fit  so  nicely  we  do  not  think 
he  would  take  such  great  pains 
to  deny  something  of  which  he 
has  not  been  accused.” 

The  incident  is  simply  another 
illustration  of  the  fact  that  there 
are  some  concerns  who  when  they 
enter  business  lay  aside  every 
principle  of  dignity,  decency  and 
fairness,  and  who  will  stoop  to 
the  most  contemptible  tricks  to 
obtain  an;  advantage  over  a  com¬ 
petitor. 


S.  B.  Goff  &  Sons  Co.,  of  Camden,  N. 
J.,  are  offering  a  25-cent  bottle  of  their 
cough  syrup  free  to  any  dealer  sending 
for  it.  They  have  a  special  offer  that 
will  interest  you ;  better  write  to-day. 
You  get  in  good  company  when  you 
stock  Goff’s  remedies,  as  more  than 
14,000  grocers  are  handling  them. 


STATE 

HOUSE 


A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1 ,  %  and  10-cent  sizes. 

Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &,  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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No  Adulterations  in  Breakfast  Foods 


Pennsylvania  Dairy  and  Food  Department  Completes  Its  Inves¬ 
tigation  into  Proprietary  Brands  of  Cereals.  Dr.  Frear,  State 
Chemist,  Reports  a  Total  Absence  of  Adulteration  and  Tonic 
Drugs.  Considerable  Misbranding  However,  and  Many 
False  Claims.  Weights  Extremely  Variable. 


As  reported  in  the  “Grocery 
World’’  at  the  time,  the  Pennsyl¬ 
vania  Dairy  and  Food  Depart¬ 
ment  several  months  ago  began 
an  investigation  into  the  quality 
of  the  principal  brands  of  break¬ 
fast  foods  on  the  market.  In  all 
eighty-two  samples  were  gathered 
and  handed  to  Dr.  William  Frear, 
State  chemist,  for  analysis.  Dr. 
Frear  is  president  of  the  Foods 
Standard  Commission,  acting  un¬ 
der  the  immediate  authority  of 
the  National  Government  and  is 
one  of  the  country’s  most  eminent 
chemists.  He  has  completed  the 
work  assigned  him|  and  submitted 
to  Dairy  and  Food  Commissioner 
Foust  during  the  week  an  elabo¬ 
rate  report,  covering  fifty-two 
typewritten  pages. 

The  investigation  made  by  Dr. 
Frear  was  purely  chemical  and 
microscopical.  He  says  that 
“the  determination  of  nutritive 
values  was  confined  to  ascertain¬ 
ing  what  the  ingredients  of  the 
foods  are  and  whether  or  not 
they  are  normal  in  composition.” 
No  attempt  was  made  "to  com¬ 
pare  their  digestibilities  and  nutri¬ 
tive  values  by  direct  physiological 
experiment.”  The  examinations 
were  conducted  in  such  a  manner 
as  to  ascertain  as  far  as  possible 
the  truth  or  falsity  of  the  high 
claims  made  by  the  manufacturers 
of  these  preparations  or  the 
charges  made  by  others  that 
“certain  of  these  foods  are  highly 
medicated  and  that  many  of  them 
are  extensively  adulterated  with 
worthless  materials,  such  as  corn 
cobs,  corn  stalks,  wheat  bran, 
etc.”  The  result  of  the  exami¬ 
nation  tends  to  show  that  the 
claims  of  many  manufacturers  are 
highly  colored  and  sometimes  ab¬ 
solutely  false,  while  the  charges 
that  drugs  or  foreign  substances 
have  been  used  is  not  sustained. 

The  following  quotations  from 
Dr.  Frear’s  report  indicate  one 
weak  point  in  many  of  the  break¬ 
fast  foods : — 

Freedom  from  insect  invasion  and 
destruction  is  an  important  condition 
for  merchantable  breakfast  food. 
Many  of  the  samples  when  opened 


for  examination,  were  found  to  be 
infested,  and  many  of  them  exhibited 
evidences  of  very  extensive  destruc¬ 
tion.  This  was  true,  however,  not 
only  of  packages  that  were  mani¬ 
festly  shelf-worn,  but  of  many  that 
were  fresh  in  external  appearance. 

In  view  of  the  fact  that  these 
samples  had  been  shipped  in  the 
same  case  with  many  other  samples 
and  had  necessarily  been  stored  for 
a  time  in  the  same  lock-closets  prior 
to  examination,  and  also  to  the  well- 
known  fact  that  the  insects  causing 
such  destruction  are  able  to  pass 
rapidly  from  package  to  package  and 
equally  well  work  their  destructive 
effects,  it  has  seemed  fairest  not  to 
make  a  specific  report  with  respect 
to  the  particular  samples  found  in¬ 
fested,  lest  injustice  be  done  to  deal¬ 
ers  and  manufacturers  whose  goods 
were  sound  when  sold  to  the  agent. 

Seven  samples  of  rolled  and 
crushed  oats  were  examined. 
These  were  found  to  be  practi¬ 
cally  all  they  were  represented  to 
be.  There  was  no  evidence  that 
sulphurous  acid  had  been  em¬ 
ployed  as  a  bleaching  agent  and 
no  instance  of  false  labeling  as 
to  package  weight.  Except  as 
barley  is  represented,  in  whole  or 
in  part,  in  some  of  the  so-called 
malted  breakfast  foods,  only  one 
barley  product  appeared  among 
the  samples.  The  statement  on 
the  label  that  this  food  “contains 
more  brain  producing  elements 
than  any  other  breakfast  food”  is 
declared  by  Dr.  Frear  to  bej  “not 
true,  since  there  are  other  break¬ 
fast  foods  richer  in  cereal  germs 
that  contain  more  phosphorous.” 

The  samples  of  corn  products 
examined  consisted  of  corn  meal, 
hominy  or  grit,  and  cooked  prod¬ 
ucts.  No  harmful  foreign  prod¬ 
ucts  were  discovered,  although 
some  of  the  labeling  is  not  justi¬ 
fied  by  the  actual  facts.  Many 
samples  of  wheat  products  were 
examined.  No  foreign  tissues 
were  found  in  the  samples,  but 
the  claims  of  many  of  the  labels 
are  false.  Several  cases  of  fla¬ 
grant  misbranding  are  noted.  In 
the  examination  of  the  so-called 
malted  or  predigested  breakfast 
foods,  Dr.  Frear  found  that  in 
almost  every  instance  the  claims 
of  the  label'  are  not  borne  out  by 
the  actual  facts.  Many  of  these 
foods  claim  great  medicinal  virtue 
and  are  presented  to  the  consumer 


nerve  force,  builders  up  of  the 
human  system.  Claims  of  this 
sort  are  undoubtedly  meant  to 
deceive  the  public  and  attract 
buyers;  there  is  absolutely  no 
basis  for  many  of  the  assertions 
found  on  the  labels  of  some  of 
these  products.  They  constitute 
misbranding  of  the  most  flagrant 
sort  and  are  violations  of  the  pure 
food  law. 

In  reference  to  self-raising 
flours,  Dr.  Frear  says  the  samples 
examined  “showed  the  presence 
of  no  sulphurous  acid.”  There 
was  no  evidence  of  misbranding 
except  in  two  samples  which  have 
on  the  principal  face  of  the  pack¬ 
age  in  large  type  the  name  “Buck¬ 
wheat,”  though  it  is  explained 
elsewhere  in  small  type  that  the 
articles  are  mixtures  of  buck¬ 
wheat  with  other  flour.  These 
are  distinctly  in  violation  of  the 
United  States  regulations.  Sev¬ 
eral  of  the  samples  revealed  con¬ 
siderable  amounts  of  nitrous  acid 
used  for  bleaching  purposes.  Dr. 
Frear  says:  “The  sale  of  flours 
that  have  been  bleached  should 
not  be  permitted  without  a  proper 
declaration  of  this  treatment,  for 
while  it  may  be  said  that  the 
effect  of  the  treatment  is  an  im- 
[  ovement  in  the  appearance  of 
the  flour,  the  real  object  is  to 
make  possible  the  sale  as  a  high- 
grade  article  of  flour  known  by  its 
color  to  be  an  inferior  product. 
It  is  this  in  violation  of  the  spirit 
of  the  Fourth  Article  of  Section 
5  of  the  Act  of  June  i,  1907,  which 
defines  a  food  as  ’adulterated’  if 
it  be  mixed,  colored,  powdered, 
coated,  stained  in  a  manner 
whereby  damage  or  inferiority  is 
concealed.  It  is  not  only  in  vio¬ 
lation  of  the  spirit  of  the  act,  but 
also  contrary  to  its  letter,  if  t lie 
definition  of  the  verb  stain  is  held 
to  be  ‘to  discolor’ ;  that  is,  ‘to 
aiter  the  natural,  tint  or  hue.’ 
United  States  regulation  12  em¬ 
bodies  this  view.  It  says:  ‘The 
tern  ‘stain’  includes  any  change 
produced  by  the  addition  of  any 
substance  to  the  exterior  portion 
of  the  food  which  in  any  way 
alters  the  natural  tint.’  ” 

The  report  of  Dr. .-Frear  will  ap¬ 
pear  in  full  in  a  special  bulletin 
of  the  Dairy  and  Food  Division, 
to  be  issued  within  the  next  thir'y 
days  for  the  information  of  the 
trade  and  the  consuming  public. 
In  that  report1  the  various  break¬ 
fast  foods  examined  are  distinctly 


named,  with  the  results  of  the; 
chemical  analyses  and  the  com- 
r.  cuts  of  the  chemist  upon  the 
quality  of  the  products  and  the 
character  of  the  claims  made  by 
the  manufacturers.  While  it  has 
not  been  shown  that  the  various! 
foods  contain  anything  injurious 
to  health,  it  has  been  demon¬ 
strated  that  many  of  them  are  pe¬ 
culiarly  susceptible  to  infection 
by  insects  and  worms  and  that 
every  household  using  them 
should  own  a  microscope.  And 
it  has  also  been  shown  that  they 
possess  no  superiority  over  other 
foods  and  that  the  extravagant 
claims  put  forth  by  their  manu¬ 
facturers  are  without  foundation. 
That  is  the  most  serious  charge 
that  can  be  brought  against  them. 
They  are  sold  in  many  instances 
because  of  the  claim  for  medicinal 
properties  which  they  lack. 

The  demonstration  that  bugs 
and  worms  exhibit  a  marked 
partiality  for  breakfast  foods  sug¬ 
gests  that  some  regulation  should 
be  adopted  to  bring  the  product 
directly  from  the  manufacturer  to 
the  consumer.  If  the  newly 
manufactured  samples  sent  the 
chemist  by  the  agents  of  the 
Dairy  and  Food  Division  were 
contaminated  by  associating  for  a 
few  days  with  some  samples  that 
were  more  ancient,  it  is  a  fair  in¬ 
ference  that  the  shelves  of  a  retail 
grocery,  no  matter  how  careful 
the  grocer,  would  ere  long  con¬ 
tain  few  cases  of  breakfast  food 
that  were  free  from  bugs  or 
worms  or  both.  In  no  instance 
would  the  consumer  be  justified 
in  eating  the  food  without  sub¬ 
jecting  it  to  a  microscopic  exami¬ 
nation,  and  in  every  instance  it 
should  be  as  fresh  as  possible, 
coming  directly  from  the  factory 
to  the  consumer,  not  subject  to 
association  with  that  manufac¬ 
tured  some  months  previous,  and 
almost  certain  to  be  infested  by 
creatures  that  would  relish  noth¬ 
ing  better  than  the  change  to  new 
pastures  in  the  fresh  breakfast 
foods. 

A  brief  summary  of  the  result 
of  his  investigations  follows: — 

It  lias  been  shown  clearly  that  the 
materials  used  in  preparing  the 
cereal  breakfast  foods  are  wholesome 
grains,  or  some  of  their  more  valu¬ 
able  products,  and  that  the  addition  of 
bran,  corn  cobs,  corn  stalk,  or  similar 
foreign  substances,  sometimes  said 
to  be  used  as  adulterants,  is  purely 
imaginary.  Furthermore,  the  sam¬ 
ples  exhibited  a  good  condition  of 
dryness,  but  many  were  wormy  when 
received. 

In  general  they  exhibited  no  evi¬ 
dence  of  the  use  of  bleaching 
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agents,  except  in  the  case  of  a  few 
pancake  flours. 

The  test  for  tonic  materials,  such 
as  strychnine,  and  also  for  morphine, 
were  negative. 

On  the  other  hand,  the  net  weights 
contained  in  the  packages  were  most 
variable. 

The  representations  concerning  the 
chemical  composition  and  nutritive 
value  of  the  preparations  were  often 
very  highly  misleading  and  some¬ 
times  utterly  reckless. 

The  costs  of  these  foods  is  low, 
if  they  are  regarded  as  confections 
to  please  the  taste,  but  very  high  if 
they  be  treated  as  substitutes  for  the 
ordinary  domestic  cereal  products. 


One  merchant  took  ioo  books  to  use 
on  mean  customers.  He  found  they 
were  good  for  all  kinds  of  people  and 


now1  uses  500  Forbes  Indexed  Coupon 
books  every  three  months.  See  adver¬ 
tisement. 


Can’t  Force  a  Manufacturer  to  Dis¬ 
close  Hi«  Formula. 

The  Supreme  Court  of  South 
Dakota  on  Tuesday  last  declared 
void  the  provisions  of  the  State 
pure  food  law  requiring  pateni 
medicines  to  bear  the  formula 
telling  the  composition  of  the 
medicines.  The  decision  releases 
R.  F.  Brown,  .a  wholesale  drug¬ 
gist  of  Sioux  Falls,  who  applied 
for  a  writ  of  habeas  corpus  in  a 
test  case. 


Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


NOW  FOR  “PLAIN  THINGS.” 

The  spirit  of  economy  is  abroad. 
Now  it  will  be  potatoes,  pork 
chops,  canned  tomatoes  and  bak¬ 
ing  beans.  Let  us  be  ready.  To¬ 
morrow  we'll  make  potatoes  39 
cents  a  basket.  We’ll  sell  toma¬ 
toes  3  cans  for  25  cents,  and  we'll 
push  beans  out  at  73/2  cents  a 
quart.  That’s  the  way  to  fall  in 
line.  The  store  that  does  these 
things  is  simply  sizing  up  a  situ¬ 
ation.  Put  your  fancy  stuff  out  of 
sight.  Forget  Christmas.  Talk 
common  things.  Refer  to  the  ad¬ 
vertised  staples.  Lots  of  them  are 
so  tv  they  spent  so  much.  Watch 
the  result  of  this  ad. 

SELL  TEA. 

Begin  to  sell  tea.  Don't  waste 
time  knocking  tea  store  presents. 
It  does  no  good — except  to  the 
fellow  you  knock.  Talk  up  that 
37-cent  Ceylon.  Tel!  about  its 
peculiar  strength.  Its  flowery 
aroma.  Its  distinct  flavor  and  its 
remarkably  beautiful1  color  in  the 
cup.  Find  out  your  customer’s 
kind  and  her  price.  Give  her  a 
sample  of  one  for  less  money. 
Give  it  cheerfully  and  keep  her 
in  mind.  Ask  next  time  how  she 
liked  it.  Cultivate  the  habit  of 
remembering  sampl  e-giving 
Women  like  it.  They  somehow 
fancy  that  they’re  singled  out. 


Keep  it  up ;  it’s  a  winner.  But, 
gentlemen,  sell  tea.  Don’t  be 
guilty  of  takine  a  grocery  order 
week  in  and  week  out  from  the 
person  who  has  “her  own  tea 
and  coffee  man.” 

BORING  THE  TRADE. 

Be  careful  about  boring  people. 
If  a  person  wants  to  look  around, 
let  her.  Let  her  do  it  in  peace 
and  comfort.  Manyr  a  man  and 
woman  is  driven — actually  driven, 
from  a  store  by  inopportune 
solicitation.  Dogging  people  is 
practiced  largely  in  the  cheapet 
department  stores.  Avoul  it. 
Study  tact.  Wait  till  she’s  ready. 
Don  t  act  over-anxious.  Make 
her  feel  at  home  and  she’ll  come 
again,  with  an  order. 

THE  UNAiDVERTISED  COUNTER 
is  telling.  Blue  Label  catsup  at 
20  cents.  Baker's  cocoa  at  22 
cents.  Fels  Naptha  soap  at  43d 
cents.  Ivory  at  7  cents,  and  such 
things  as  these  that  are  displayed 
on  the  unadvertised  counter  must 
meet  the  view  of  the  stranger. 
The  impression  given  is  a  good 
one.  But  don’t  appear  to  push 
these  tilings  or  to  give  the  im¬ 
pression  that  they're  catch  pen¬ 
nies.  But  rather  that  the  prices 
are  in  line  with  other  things  in 
the  store  and  are  merely  shown 
up  as  a  matter  of  course. 


“Figures  Don’t  Lie” 

UPPOSE  somebody  paid  you  for  all  the 
eggs  broken  in  your  store  or  while 
*  being  delivered.  Did  you  ever  stop  to 
think  how  much  money  it  would  mean  to  you  ? 

Do  you  know  that  the  average  breakage  of  eggs 
is  eight  to  a  case  of  thirty  dozen  ?  Suppose  you 
sell  100  cases  a  year,  that’s  800  broken  eggs; 
suppose  you  only  pay  20  cents  per  dozen  for  them, 
that  means  66^  dozen  or  $13.35.  Suppose  we 
can  show  you  how  to  save  nearly  every  penny  of 
this  sum  !  Suppose  we  can  show  you  how  to 
handle  eggs  in  half  the  time  without  breakage, 
would  it  interest  you  ?  We  will  do  so  gladly  if 
you  will  write  us,  and  the  information  won't  cost 
you  anything. 


Star  Egg  Carrier  and  Tray  Mfg.  Company 

ROCHESTER,  IV.  V. 


What  You  Want  is  Uniformity 

When  we  launched  Gurnse  fancy  print  butter  on 
the  market  we  realized  that  the  quality  which  the 
grocer  most  needed  in  butter  was  uniformity.  It 
were  far  better  for  him  to  sell  a  good  second  grade, 
if  it  could  be  held  uniform,  than  the  fanciest  grade  to¬ 
day  and  something  different  to-morrow. 

Gurnse  never  varies.  It  comes  from  our  own 
dairies  and  so  is  under  our  supervision  from  the 
very  beginning.  From  the  churn  to  the  carton  it  is 
relentlessly  inspected,  and  when  it  finally  passes  the 
inspection  of  the  Philadelphia  Produce  Exchange  it 
can  be  accepted  for  as  near  perfect  as  butter  can  be. 

Wrapped  in  brine-dipped  wrapper. 


P.  F.  BROWN  &  CO. 

39  South  Front  Street,  Philadelphia,  Pa. 
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The  fight  seems  to  be  on  be¬ 
tween  the  jobbing  interests  and 
the  large  organ¬ 
ized  retail  buy- 

The  Fight, 

ers,  over  the  lat¬ 
ter’s  right  to  buy 
from  the  manufacturer,  and  it  is 
probably  a  good  thing  that  it  is. 
It  has  been  pending  for  a  long 
while,  it  had  to  come  some  time, 
so  let  it  come  now  and  be  fought 
out. 

In  Philadelphia  there  are  about 
ten  large  retail  buyers.  Of  these 
the  largest  is  the  Retail  Grocers’ 
Association,  which  buys  for  700 
stores.  Next  come  the  Acme  Tea 
Co.  with  about  180  stores,  the 
William  Butler  Co.  with  about 
100,  and  several  more  with  chains 
of  retail  establishments  down  to 
15  or  20  in  number. 

Up  to  the  present  time  practi¬ 
cally  all  these  concerns  have  been 
able  to  buy  all  but  a  very  few 
articles  direct  from  the  manufac¬ 
turers.  The  largest  have  been 
able  to  buy  everything  on  the  list 
except  perhaps  one  article.  As  a 
matter  of  fact,  in  some  lines  the 
Retail  Grocers’  Association  has 
become  one  of  the  two  or  three 
very  largest  buyers  in  the  entire 
country. 

The  Toasted  Corn  Flake  Co. 
and  the  Natural  Food  Co.  are  the 


only  manufacturers  to  disturb  the 
direct-buying  relations  of  these 
concerns  up  to  the  present  time 
The  first  manufacturer  named  has 
cut  them  all  off,  but  the  second 
has  cut  off  only  the  Retail  Gro¬ 
cers’  Association.  In  this  it  has 
done  an  inexplicably  unfair  and 
inconsistent  thing.  To  reach  a 
conclusion  that  no  retailer  or  set 
of  retailers  should  buy  direct  from 
the  manufacturer,  and  in  further¬ 
ance  of  that  conclusion  to  cut  off 
all  such  concerns  at  once  is  one 
thing,  but  to  reach  that  conclu¬ 
sion,  and  then  cut  off  the  one  con¬ 
cern  most  entitled,  by  reason  of 
its  larger  purchases,  to  remain, 
is  another.  The  Natural  Food 
Co.  does  not  undertake  to  explain 
the  philosophy  which  leads  it  to 
refuse  to  sell  the  Retail  Grocers’ 
Association,  representing  700 
stores,  while  freely  accepting 
direct  orders  from  chain-store 
concerns  with  twenty  stores, 
and  indeed  it  could  hot  explain 
it  on  any  rational  ground.  The 
only  available  explanation  seems 
to  be  that  the  Retail  Gro¬ 
cers’  Association,  by  reason  of 
its  importance,  has  been  made 
ihe  special  object  of  attack  by  the 
Wholesale  Grocers’  Association. 
This,  however,  does  not  relieve 
the  Natural  Food  Co.  from  a  po¬ 
sition  which  it  will  be  hard  to 
make  the  retail  trade  of  the  coun¬ 
try  believe  is  fair. 

The  jobbers  are  excessively 
short-sighted  in  stirring  up  this 
wasp’s  nest.  They  have  in  the 
“Grocery  World’s”  judgment 
been  very  badly  advised.  The 
secretary  of  their  organization, 
whose  work  this  is,  has  nothing 
to  lose  by  the  controversy.  He 
is  not  in  business,  and  if  he  makes 
his  personal  point  he  is  probably 
quite  indifferent  to  the  possible 
losses  of  those  affiliated  with  him. 
For  the  retail  concerns  cut  off  by 
the  manufacturers  will  not  buy  of 
the  jobber,  and  if  they  did  it 
would  not  be  from  the  members 
of  the  Wholesalers’  Association. 
They  will  simply  stop  buying 
anywhere  the  goods  of  the  manu¬ 
facturers  who  cut  them  off. 


Furthermore,  no  member  of  the 
Retail  Grocers’  Association 

0 

bought  all  his  goods  from  the  as¬ 
sociation.  The  balance  of  his 
trade  went  to  jobbers,  and  it  was 
often  a  very  considerable  balance. 
There  is  already  a  well-concerted 
plan  to  divert  this  trade  to  job¬ 
bers  not  members  of  the  Whole¬ 
salers’  Association,  and  even  if 
this  succeeds  only  in  part  it  will 
be  felt.  Thus  the  manufacturers 
who  allowed  themselves  to  be  in 
fluenced  by  the  Wholesalers’  As¬ 
sociation  will  suffer,  the  jobbers 
responsible  for  the  manufacturers’ 
action  will  suffer,  and  nobody  will 
gain  anything  whatever. 

Another  reason  why  the  jobbers 
have  made  a  great  mistake  is  that 
for  months  the  150  retail  grocers’ 
associations  which  compose  the 
Pennsylvania  Retail  Merchants' 
Association  have  been  eager  to 
organize  a  State  co-operative  buy¬ 
ing  organization.  In  one  month 
a  strong  hand  could  fuse  them 
into  the  largest  single  buying  or¬ 
ganization  in  the  world.  There  is 
much  reason  for  expecting  that 
those  in  control  of  the  State  As¬ 
sociation  may  consider  this  the 
ripe  moment  for  such  a  move¬ 
ment. 

In  answer  to  the  “Grocery 
World's”  challenge  to  the 
“Woman’s  Home 

The  Woman’*  Home  Companion  to 
Companion.  reveal  the  scene 

ofi  its  January 
article  attacking  grocers,  the  fol¬ 
lowing  highly  evasive  and  un¬ 
satisfactory  letter  has  been  re¬ 
ceived  : — 

THE 

CROWELL  PUBLISHING  CO. 

Woman’s  Home  Companion 
Farm  and  Fireside 
New  York,  N.  Y„  Dec.  31,  1907. 

My  Dear  Sir: — In  reply  to  your 
letter  of  December  23d,  which  ar¬ 
rived  during  my  absence  from  the 
office,  I  am  very  gl&d  to  know  that 
you  will  reproduce  the  greater  part 
of  our  article  entitled  “Can  We  Af¬ 
ford  to  Be  Clean?”  in  your  publica¬ 
tion. 

We  are  very  willing  to  give  the 
names  of  the  Philadelphia  suburb  re¬ 
ferred  to  in  our  January  article  and 
of  the  two  stores  at  which  pur¬ 
chases  were  made — but  not  for  pub¬ 
lication  in  the  “Grocery  World”  or 
for  any  other  use  which  might  result 
in  harm  to  the  merchants  in  question. 

It  is  our  invariable  custom  to  give 
full  information  to  our  readers  and 
friends,  and  I  invite  you  when  you 
are  next  in  New  York  to  call  at  this 
office.  If  you  are  still  curious  at 


that  time  about  the  names  of  the 
grocers  whom  we  used  as  examples 
and  if  you  can  convince  us  that  your 
use  of  these  names  will  not  in  any 
way  reflect  discredit  on  them  or  us, 
we  shall  be  very  glad  to  place  such 
information  as  we  have  at  your  ser¬ 
vice. 

We  have  noted  with  much  inter¬ 
est  the  comments  which  you  have 
made  upon  our  article,  and  in  the 
thought  that  they  might  be  of  some 
interest  to  our  readers  we  are  repro¬ 
ducing  some  of  them  in  our  February 
number. 

Yours  sincerely, 

Frederick  L.  Collins, 
Editor. 

To  E.  J.  Buckley,  Esq.,  Vice- 
President  “The  Grocery  World,” 
Philadelphia,  Penna. 

The  “Grocery  World”  has  even 
less  hesitation  now  than  before 
the  above  was  received  in  ex¬ 
pressing  its  belief  that  the  article 
reproduced  last  week  was  in  part 
at  least  a  pure  fable. 

The  writer  has  been  a  news¬ 
paper  writer  for  several  years, 
and  has  learned  among  other 
things  to  tell  a  newspaper  fake 
as  far  as  he  can  see  it.  The 
“Woman’s  Home  Companion” 
article  reads  in  part  not  onlv  like 
a  fake,  but  like  an  exceedingly 
clumsy  fake  by  a  writer  grossly 
ignorant  of  his  subject.  A  sample 
statement  was  touched  upon  last 
week  that  a  grocer  close  to 
Philadelphia  sold  prunes  as  sec¬ 
onds.  Prunes  are  never  sold  as 
seconds.  Another  statement  was 
that  certain  roasted  coffee  pur¬ 
chased  at  a  certain  dirty  grocery 
store  and  analyzed,  proved  to  be 
a  blend  of  Mocha,  Java,  Rio  and 
chicory.  That  we  believe  to  be  a 
pure  invention.  Probably  never 
since  the  world  began  has  Rio 
coffee  been  blended  with  Mocha 
and  Java,  as  the  result  would  be 
an  outrage  on  the  palate.  Fur¬ 
thermore,  even  if  it  hau  been,  no 


/ 


analysis  could  disclose  it  for  two 
reasons:  i,  not  even  the  ablest 
coffee  expert  can  pick  out  differ¬ 
ent  grades  of  coffee  blended  and 
then  roasted ;  2,  the  chemical  con¬ 
stituents  of.  Mocha,  Java  and  Rio 
are  so  nearly  identical  that  the 
keenest  chemical  analysis  could 
not  detect  the  difference. 


The  prosperity  of  this  country 
must  invariably  depend  upon  the 
employment  of 

The  Returning  Good  its  labor. 

Timer.  long  as  labor  is 

generally  occu¬ 
pied  at  good  wages,  there  may 
be  occasional  pinches,  due  to  the 
high  cost  of  necessities,  but  there 
can  never  be  any  real  hard  times. 
On  the  contrary,  with  labor  un¬ 
employed  to  any  marked  degree, 
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there  can  be  no  good  times,  for 
the  only  foundation  upon  which 
prosperity  can  build  is  not  pres¬ 
ent. 

For  several  weeks  the  largest 
industrial  concerns  in  the  country 
have  been  dispensing  with  men. 
Others  have  been  threatening  to. 
and  this  much  more  than  any 
scarcity  of  currency  has  been  re¬ 
sponsible  for  the  temporary  tight¬ 
ness  of  the  times. 

Thousands  of  these  idle  men 
will  this  week  return  to  work. 
In  Pennsylvania  alone  it  is  esti¬ 
mated  that  10,000  have  taken  or 
will  take  up  their  tools  again. 
This  cannot  fail  to  have  an  im¬ 
mediate  effect  upon  the  situation. 
It  will  restore  confidence  in  the 

i 

future,  by  far  the  most}  vital  fac¬ 
tor  in  the  recurrence  of  prosper¬ 
ity,  and  it  will  increase  the  de¬ 
mand  for  merchandise,  the  next 
important  factor.  As  for  increas¬ 
ing  the  supply  of  currency,  that 
is  a  secondary  consideration,  for 
if  there  is  real  need  of  money, 
men  can  create  it  out  of  sticks  and 
stones  if  need  be. 

Already  the  prices  of  many  food 
products  have  been  forced  down¬ 
ward  by  the  lack  of  demand. 
Others  are  expected  to  fall  some¬ 
what  during  January,  even  though 
the  demand  should  improve. 
They  are  too  high,  probably  in 
many  cases  not  higher  than  mar¬ 
ket  conditions  would  warrant, 
yet  still  too  high  for  the  people  to 
buy  much  of. 


Dr.  H.  W.  Wiley’s  argument 
with  the  Corn  Products  Co., 
which  controls 
„  ,  „  glucose  manufac- 

ture  in  this  coun¬ 
try,  over  whether 
the  latter’s  product  should  be 
called  glucose  or  corn  syrup,  is 
still  unended.  While  it  is  prob¬ 
ably  politic  for  the  glucose  con¬ 
cern  to  conciliate  if  it  can  the 
food  authorities,  in  order  to  avoid 
all  possibility  of  trouble,  it  is  still 
aggravating  to  see  it  wasting  so 
much  time  with  Dr.  Wiley  over 
a  question  in  which  he  hasn’t  a 
leg  to  stand  on. 

To  those  who  have  kept  a  care¬ 
ful  watch  on  the  administration 
of  the  Federal  food  law,  the  re¬ 
treats;  which  Dr.  Wiley  has  been 
compelled  to  make  from  arbitrary 
positions  assumed  in  the  begin¬ 
ning  show  clearly  how  very 
arbitrary  and  unwarranted  they 
were.  ,  i 


In  the  original  regulations  Dr. 
Wiley  ruled  that  the  giver  of  a 
guarantee  of  purity  must  stand 
prosecution,  even  though  he  also 
held  a  guarantee  for  the  same 
article.  Only  a  month  ago  he  was 
compelled  to  give  out  an  opinion 
by  the  United  States  Attorney- 
General  overruling  him  abso¬ 
lutely. 

Dr.  Wiley  said  that  the  labels 
of  imported  food  products 
must  be  printed  in  English.  A 
few  weeks  ago  he  retracted  this 
and  decided,  that!  importers  could 
do  as  they  pleased  about  it. 

In  the  beginning  Dr.  Wiley 
announced  unofficially  that  in  all 
probability  no  preservative  or 
artificial  coloring  could  be  used. 
Overborne  by  the  Secretary  of 
Agriculture  he  has  ,  been  com¬ 
pelled  to  pass  goods  preserved 
with  benzoate  of  soda  or  sul¬ 
phuric  acid  and  to  himself  give 
out  a  list  of  dyes  that  could  be 
used. 

His  attempt  to  dictate  the  form 
of  a  food  label,  even  of  such 
as  conformed  in  all  respects 
to  the  law,  was  Dr.  Wiley’s  most 
flagrant  assumption  of  unlawful 
authority.  A  short  time  ago  he 
issued  another  ruling  explaining 
that  his  label  regulation  was  not 
mandatory,  but  merely  advisory. 

And  so  he  has  been  compelled 
to  withdraw  from  one  illegal  po¬ 
sition  after  another.  And  there 
will  be  more  retreats  before  the 
food  law  is  completely  threshed 
out.  His  regulation  defining  an 
original  package,  for  example, 
contradicts  every  court  decision 
on  the  books.  Dr.  Wiley,  with 
all  of  his  admitted  ability,  is  a 
mischief-maker. 


California’s  New  Food  Law  Now  in 
Effect. 

The  Pure  Food  and  Drug  Law 
of  California  went  into  effect  on 
January  I,  1908.  The  enforce¬ 
ment  of  this  law  is  placed  with 
the  State  Board  of  Health,  which 
will  locate  a  laboratory  at  the 
State  University  Laboratory, 
Berkeley.  Prof.  M.  E.  Jaffa,  a 
food  expert  of  international  repu¬ 
tation  and  a  chemist  of  renown, 
has  been  appointed  director.  The 
law  makes  the  sheriff  of  each 
county  an  agent  of  the  Board  for 
the  collection  of  samples,  and 
upon  a  verified  complaint  being 
filed  with  him  must  purchase 
samples  and  send  them  to  the 
laboratory  for  examination. 


“The  Best  Known  and 
Known  as  the  Best” 

The  past  history  of  the  “EXTON”  crackers 
reflects  their  future.  They  will  be  in  demand 
long  after  the  inferior  ones  are  buried  under 
the  sod  of  bitter  experience. 

The  energy  expended  in  endeavoring  to 
supplant  the  always-reliable  “EXTON”  crackers 
with  others  of  no  reputation  and  little  merit 
would  bring  far  more  net  profit  to  the  grocer 
if  used  in  pushing  the  sale  of  the  high-grade 
“EXTON”  brand. 

If  you  will  carefully  note  the  methods  of 
the  grocers  who  are  forging  ahead  and  doing 
the  largest  all-the-year-around  business,  you’ll 
find  it’s  the  trade  that  handle  the  old  reliable 
“EXTON”  cracker. 

Manufactured  since  1847  by 

A.  EXTON  &  CO  TRENTON,  N.  J. 

Pioneer  bakers  of  the  celebrated  Trenton-made 
crackers  stamped  f’ EXTON” 


A  Quarter 
is  a 

Popular  Price 


Not  a  grocer  in  business  but  has  a  25-cent 
coffee.  It’s  a  custom  of  the  trade  to  which 
there  are  probably  no  exceptions. 

If  he  is  wise  he  will  sell  more  25-cent 
coffee  than  coffee  at  any  other  price,  for  a 
quarter  is  a  popular  price  and  for  that  price, 
at  good  profit  to  himself,  he  can  sell  a  coffee 
that  will  satisfy  almost  anybody. 

The  most  taking  25-cent  leader  in  the 
market  is  our  Moco-Mo.  It  is  a  full-bodied, 
fragrant  blend  and  packed  in  a  most  unique 
way,  first  in  a  sealed  bag,  then  the  bag  in  a 
sealed  carton.  All  the  fragrant  freshness 
that  the  coffee  has  when  it  comes  hot  from 
the  roaster,  is  held  until  the  coffee  is  opened 
in  the  consumer’s  kitchen. 

The  John  H.  Fitch  Coffee  Company 

IMPORTERS,  ROASTERS  AND  JOBBERS  OF 
HIGH-GRADE  COFFEES 

YOUNGSTOWN,  OHIO 
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SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  you’ve  never 
sold  these  Douillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage ;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


We  Will  Show  Yon  How  to 
Get  a  First-Class  CASH 
REGISTER  Without  Its 
Costing  Yon  a  Cent 

We  have  an  especially  fine  cigar 
for  the  money,  which  we  believe 
grocers  can  build  up  a  good  trade 
on.  We  are  so  sure  of  repeat 
orders,  we  will  give  every  dealer  a 
first-class  Cash  Register  with  his 
first  order  of  these  cigars.  If  you 
want  one  write  quick — the  offer 
won’t  last  long,  as  almost  every¬ 
body  who  sees  it  is  getting  in  line. 


I 


s* 

* 

* 
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Oliver’s  Olive  Oil 

Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  1,  1907. 

Cases.  1  dozen  large  bottles  -  -  96.00 

Cases,  2  dozen  medium  bottles  -  6.75 

Cases,  2  dozen  small  bottles 
Cases,  tins,  2-5  gallons,  per  gallon 
Cases,  tins,  6-1  gallons,  per  gallon 
Cases,  tins,  lo-'/i  gallons,  per  gallon  - 
Cases,  tins,  20-^  gallons,  per  gallon  - 


4-25 

2.00 

2.10 

2.20 

2.25 


JOS.  JV1.  OLIVER  &  SO  INS 

IMPORTERS  5  South  Front  St.,  Philadelphia 


Hams  That  Always  Sell 

There  is  another  sort  of  ham  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow. 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus¬ 
tomers  to-day  and  provoke  them  to-morrow. 
No  trade  can  last  long  under  hot  and  cold 
applications. 

Swift’s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 

SWIFT  &  COMPANY,  U.  S.  A. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 


The  New  York  Letter 


New  Year  Retail  Prospects.  Old  Markets  to  Go.  Mr.  Callanan 
Says  It’s  Glucose.  No  Decrease  of  Bottled  Liquor  Trade  as 
Result  of  Temperance  Campaign.  Small  News  of  the  Trade. 


Special  correspondence  of  “Grocery  World.”  anj<J  jnside  as  much  as  tO  the  CU- 

New  York,  January  3,  1908.  tire  neighborhood.  The  authori- 
Witli  kindly  words  of  caution  ties  have  in  the  past,  on  various 
and  warning  offered  to  them  from  occasions,  convicted  some  of  the 
various  sources,  the  retail  grocers  short-weight  practices  and  of  sell- 
are  not  entering  upon  the  new  owners  of  sidewalk  stands  of 
year  with  any  reckless  spirit  ing  food  that  was  not  fit  to  eat, 
ikely  to  lead  them  into  extrava-  especially  meat, 
gances  in  buying  supplies  or  It  has  been  charged  in  behalf  of 
otherwise.  Yet  the  writer  can  as- J  the  retail  grocers  that  the  side- 
sert  that  some  of  the  most  con-  walk  dealers  have  sold  more  de- 
servative  and  successful  of  the  re-  ;  cayed  food  than  has  been  sold  at 
tailers  have  little  patience  with  any  other  place  of  equal  size  on 
the  cry  of  hard  times  and  say  that  the  globe.  The  tricks  of  the  out- 
the  panic  period  has  passed.  “As  siders  are  said  to  have  brought 
ar  as  the  grocery  trade  is  con-  the  entire  market  into  a  certain 
cerned,”  said  one  large  retailer,  disrepute,  much  undeserved  in  the 

case  of  the  regular  dealers  renting 
space  inside. 

Although  some  of  the  city 
officials  now  talk  of  tearing  down 
the  market  it  is  likely  that  there 
will  be  strong  pressure  to  allow  it 
to  stand  and  to  improve  it  by  re¬ 
moving  the  objectionable  sheds 
built  on  the  sidewalks  and  by 
making  it  cleaner  and  brighter  in 
various  ways.  It  is  believed  that 


there  is  nothing  to  fear  for  those 
who  have  their  business  on  a 
substantial  basis.  Everybody 
as  frightened  for  a  time,  but 
conditions  are  now  improving 
and  will  soon  improve  even 
:aster.” 

The  New  Year’s  trade  was 
quite  satisfactory,  according  to  a 
number  of  representative  retail¬ 
ers  who;  were  asked  about  condi¬ 


tions.  Some  said  that  it  was  bet-  a  decision  will  be  reached  by  the 
ter  than  the  Christmas  trade,  al- 1  coming  spring. 


though  others  found  the  latter  all 
that  could  be  desired.  Collections 


The  market  is  one  of  the  oldest 
in  the  city.  Although  the  up- 


have  improved,  partly  as  the  re-  town  movement  of  population 
suit  of  the  fact  that  banks  are  long  ago  reduced  its  usefulness. 

:tting  nearer  to>  a  cash  basis,  yet  it  has  always  been  a  busy 
Savings  banks  that  had  a  $50  place,  as  steady  streams  of  people 
limit  a  short  time  ago  are  now  pour  through  it  and  by  it  on  the 
eeting  all  ordinary  demands,  way  to  cars  and  ferries,  and  it 
While  the  limit  was  in  force  a  retains  some  of  the  old  time  trade . 


person  who  tried  to  insist  on  get¬ 
ting  more  than  the  amount  men¬ 
tioned  was  subjected  to  the  rule 
requiring  a  60-day  notice  of  with¬ 
drawal. 

*  *  * 


of  people  who  think  that  they  ea 
buy  cheaper  there  than  elsewhere. 
But  the  days  when  farmers , 
brought  produce  to  markets  and 
sold  to  the  consumers  have  long 


since  passed  in  New  York. 

City  officials  are  at  last  showing  |  *  *  * 

some  sympathy  with  the  move- 1  Glucose  and  not  corn  syrup  is 
ment  against  the  downtown  retail  the  right  name,  says  L.  J.  Calla- 


markets,  especially  the  old  Wash¬ 


ington  Market. 


nan.  who  has  further  sent  a  letter 


There  is  a  plan  to  Secretary  Wilson,  of  the  De- 
to  tear  down  this  market  and  to  partment  of  Agriculture,  express- 
build  an  office  structure  for  city  ing  the  hope  that  this  official 
departments  or  to  sell  the  land,  will  not  change  his  recent  ruling 
which  is  worth  some  millions,  on  this  subject.  The  New  York 
The  principal  objections  have  grocer  says  that  he  thoroughly 
been,  however,  not  against  the  disapproves  of  the  efforts  of  those 
market  itself,  but  against  the  who  are  trying  to  get  a'  new  rul- 
stalls  built  on  the  sidewalks  out-  ing.  In  part  he  says:  "If  glucose 
side  the  market.  The  stalls  shut  is  healthy  a  syrup,  which!  is  com¬ 
mit  the  light  from  the  market  it-  posed  of  85  per  cent,  of  it  should 
self  and  are  an  injury  to  the  ten-  be  called  glucose  syrup.  If  it  is 


IN 
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unhealthy,  why  should  it  be  sold 
at  all?  It  was  a  mistake  to  call 
it  ‘corn  syrup.’ 

“I  have  never  known  an  arti¬ 
cle  to  meet  with  success  which 
has  been  put  on  the  market  under 
false  pretences.  Look  at  oleo¬ 
margarine.  To-day  after  years 
of  fighting,  it  is  still  under  the 
ban.  If  it  had  been  introduced  as 
oleomargarine,  sold  as  oleomarga¬ 
rine,  without  being  colored,  it 
would  be  a  staple  article  in  this 
country  to-day.  But,  no,  the 
people  who  introduced  it  claimed 
that  it  would  not  sell  unless  it 
was  colored  to  imitate  butter. 
This  is  where  the  mistake  was 
made.  It  is  conceded  by  every 
man  who  has  looked  into  it  care¬ 
fully  that  oleomargarine,  properly 
made,  is  as  good  as  any  butter 
aifd  will  keen  better  than  butter. 
What  is  its  position  as  a  mercan¬ 
tile  article  to-day?  It  could  not 
be  sold  unless  it  was  sold  as  but¬ 
ter— a  fraud  being  committed  on 
the  party  to  whom  it  was  sold. 
This  I  contend  would  not  have 
been  the  case  had  it  not  been 
colored. 

“It  is  idle  to  say  that  if  an  arti 
cle  has  merit  it  will  not  sell  under 
its  own  name.  If  its  merits  are 
properly  placed  before  the  people 
it  will  sell,  but  the  minute  a  doubt 
is  cast  upon  an  article  and  its 


ern  States,  some  have  supposed 
that  the  liquor  trade  all  through 
the  country  is  declining,  and  that 
the  distilleries  have  seen  their . 
3est  days.  The  writer  asked  sev-  ; 
eral  grocers  who  sell  bottled  j 
iquor  and  wines  and  they  agreed  ^ 
that  their  trade  has  not  been  cur-  l 
tailed.  It  may  be  that  the  saloon 
trade  would  feel  the  effect  more 
quickly  than  would  the  dealers 
n  bottled  supolies,  if  the  public 


name  is*  changed  in  order  to  hide 


the  name  of  the  material  from 
which  it  is  made,  its  doom  is 
sealed.  It  may  run  for  a  short 
time;  expensive  and  lying  adver 
tising  may  cause  a  good  tempo¬ 
rary  demand  for  it,'  but  it  will  be 
a  continual  fight,  with  the  result 
that  in  the  end  it  will  be  forcec 
nit-  of  the  market.  If  the  fight 
now  made  on  its  healthfulness 
and  its  purity,  it  will  become 
standard  article,  and  will  be  usee 
by  the  people  of  this  country  with 
pleasure  in  quantities  which  will 
tax  the  capacity  of  the  Corn 
Products  people  to  produce.’’ 

In  conclusion,  Mr.  Callanan  de 
dares  that  in  his  opinion  the  time 
has  come  when  manufacturer 
and  grocers  will  find  it  the  wise 
and  the  popular  plan  to  make  the 
labels  tally  as  close  as  is  possible 
with  the  food  that  is  sold,  so  as 
to  avoid  anything  that  might  hav 
even  the  appearance  of  deception 


*  *  * 


In  view  of  the  growth  of  Pro 
hibition  sentiment  as  made  evi 
dent  by  the  enactment  of  laws 
•  prohibiting  the  sale  of  liquor 
a  number  of  Western  and  South 


s'  getting  more  abstemious,  as  is 


supposed  in  some  quarters.  The 
actions  of  employers  in  discour-  { 
aging  their  men  from  drinking,  as 
llustrated  several  days  ago  in  the 
case  of  a  railroad  president  call- 
y  on  his  force  to  take  the 
hedge,  must  have  a  practical  re- 
suit,  it  is  argued.  Yet  it  has  often 
3een  said  that  New  York  is  not 
easy  to  change  from  its  ways, 
and  so  it  may  be  that  the  liquor  j 
trade  is  not  declining  here  as 
much  as  elsewhere,  if  it  is  declin¬ 


ing  at  all. 


*  *  * 


The  Business  Men’s  Sunday- 
Closing  Association  continues  to 
distribute  literature  appealing  to 
religious,  patriotic  and  to  union  j 
abor  sentiment  to  close  the  stores  j 
on  the  first  day  of  the  week.  In 
a  statement  now  being  sent  out, 
the  association  says  that  there 
may  be  excuses,  in  rare  cases,  for 
buying  food  on  Sunday,  but  there 
can  be  none  at  all  for  buying  any¬ 


thing  else.  Yet  the  excuse  that 


sometimes  it  is  necessary  to  buy 
food  on  Sunday  serves  to  keep  the 
delicatessen  stores  open  between 
certain  hours  of  Sunday,  and  as 
they  compete  with  the 'small  gro¬ 
cers  some  of  the  latter  keep  open 
for  the  same  reason. 


*  *  * 

A  report  of  the  Coffee  Ex 
change  of  the  city  of  New  York 
for  1907  shows  that  the  sales  were 
10,555,260  bags,  compared  with 
18,112,500  bags  in  1906.  The 
highest  price  paid  for  future  wras 
in  March,  wfien  the  May,  1907 
sold  at  6.70  cents.  The  lowest 
price  for  future  was  in  January, 
when  that  month  feold  for  5.05 
cents.  The  highest  quotation 
during  the  year  for  No.  7  coffee, 
the  standard  grade,  was  cents 
and  the  lowest  5J6  cents. 


*  *  * 


in 


Schedules  in  bankruptcy  of 
Arthur  E.  Netzband,  a  retail  gro 
cer  at  2661  Third  avenue,  who 
had  four  branch  stores,  were  filed 
last  Saturday  and  show  liabilities 
of  $8,264,  and  nominal  assets  of 


W ords  fp  Their  Meaning 


Mali 


WITH* 

TOMATO  SAUCE- 


Pork  and  Beans  are  sim¬ 
ply  words,  they  don’t  mean 
anything  in  particular — 
except  a  variety  of  goods 
packed  under  this  title  of 
an  equal  variety  of  quality 
and  character. 

Snider’s  Pork  and  Beans 
mean  much — this  name  on 
a  can  means  that  your  trade 
will  keep  coming  to  you  for 
more.  They  are  put  up 
with  one  idea — to  be  so  un¬ 
usually  good  that  nothing 


else  will  take  their  place.  This  is  the  reason  that 
grocers  everywhere  are  not  asked  for  Pork  and  Beans 
any  more,  but  Snider’s  Pork  and  Beans.  You  will 
get  a  good  understanding  of  the  reason  if  you  will 
serve  a  can  on  your  own  table. 


The  T.  A.  Snider  Preserve  Co. 

Cincinnati,  Ohio 


Get  Our 


No.  4  — 


A  copy  of  our  Catalogue  No.  4  will  help 
you  to  decide  a  lot  of  questions. 

It  is  called  “Grocers’  Tinware,”  and 
contains  photographic  descriptions  of  every¬ 
thing  in  the  line  of  tinware  that  a  grocer 
can  possibly  use.  A  price-list  comes  separate. 
Having  them  both  saves  a  lot  of  correspond¬ 


ence. 


First  write  us  for  the  catalogue  and  then 
order  from  your  jobber.  Always  remember 
to  specify 


'American”  Goods 


They  are  as  good  as  the  name  always. 


American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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The  Pick  of  the  Pack 

As  most  of  you  know  there  is  considerable  difference  in  the  quality  of 
codfish.  In  our 

Talisman  Brand 

only  the  pick  of  the  best  white  codfish  caught  hand-line  on  the  Georges’ 
banks  are  used.  These  are  cured,  flaked,  skinned  and  boned  in  a  modern 
building  surrounded  by  sanitary  conditions,  and  are  then  packed  in  wood 
or  glass  ready  for  shipment.  We  know  these  goods  will  appeal  to  you  and 
your  trade;  will  you  try  a  few  ?  Your  nearest  Swift  &  Company  Branch 
House  can  supply  you.  We  will  ship  direct  if  you  prefer. 

SWIFT  &  COMPANY,  Gloucester,  Mass. 


GOING  SOME! 

THE  SALE  OP 

Forbes’  Indexed  Coupon  Books 

FOR  OCTOBER  INCREASED  NEARLY 


200  Per  Cent. 

Over  the  same  month  last  year.  Each  month,  except  one, 
has  shown  a  decided  improvement.  THE  INDEX,  re¬ 
liability,  quality,  prompt  deliveries,  the  F.  O.  B.  destination 
by  Express,  EXPRESS  CHARGES  PAID  BY  US, 
please  old  customers  and  they  bring  us  new  ones. 

“  Have  used  your  books  for  twelve  years. 
Enclosed  find  order  from  N.  C.  Campbell. 

BOYD  &  LYFORD,  Humboldt,  Neb/* 

Books  in  all  sizes.  INDEXED.  The  most  convenient 
made.  Relieve  you  from  bookkeeping,  forgotten  charges 
and  troubles  of  various  kinds.  Let  us  send  you  free  sam¬ 
ples.  They  are  waiting  for  you. 


J.  P.  FORBES,  Forbes  Building,  Coshocton,  Ohio 


SHOW  IT! 

Pile  Up  Your  Stock  of 

DEPENDABLE 

MILLBOURNE 

FLOUR 

where  it  can  be  seen.  Get  the  benefit  of  the 
advertising.  Don’t  let  the  other  fellow  please 
your  customers  first.  BE  QUICK. 


SHANE  BROTHERS  &  WILSON  CO. 

Proprietors 

City  Offices,  672-686  Bourse,  Philadelphia 

MILLBOURNE  MILLS 

63d  and  Market  Sts. 


$4,103,  consisting  of  stock  anc 
fixtures,  $3,200;  accounts,  $542; 
horse  and  wagon,  $200;  cash  on 
hand,  $8;  cash  in  the  Hamilton 
Bank,  $153,  which  has  been  as 
signed  to  R.  C.  Williams  &  Co. 
Among  the  creditors  are  R.  C. 
Williams  &  Co.,  $1,601;  W.  S. 
Huselton  &  Co.,  $1,700,  and  W 
H.  Payne  &  Son,  $575. 

The  schedules  in  bankruptcy  o 
the  Caswell-Massey  Co.,  who  had 
a  chain  of  six  drug  stores,  were 
filed  on  the  same  day.  They  show 
liabilities  of  $227,578,  and  assets 
of  $133,248,  consisting  of  stock, 
$81,420;  fixtures,  $25,431;  ac¬ 
counts,  $23,751;  cash,  $2,646. 
Among  the  creditors  are  the  Hal 
&  Lyon  Co.,  Providence,  $159,- 
080;  National  Cigar  Stands  Co., 
$7,842;  National  Cash  Register 
Co.,  $4,981;  Huyler’s  $1,200; 
United  Candy  Co.,  Boston, 
$1,1  i8j  United  Perfume  Co.,  Bos 
ton,  $2,700,  and  United  Labora¬ 
tory  Co.,  Boston,  $7,000.  Horace 
E.  Deming,  the  receiver,  has  been 
authorized  to  continue  the  busi¬ 
ness  for  sixty  days  from  Janu 
ary  2d. 


*  *  * 

Wholesale  grocery  firms  and 
importers  of,  nuts  have  appointed 
a  committee  to  formulate  plans 
for  relieving  trade  abuses.  The 
rejections  and  cancellations  have 
been  especially  numerous  this 
season,  the  tight  money  market 
being  variously  given  as  the  cause 
or  the  excuse.  It  is  proposed  to 
have  a  form  of  contract  similar  to 
that  in  use  in  the  California  fruit 
trade.  The  committee  comprises 
Frank  Farnan,  of  LaManna, 
Azema  &  Farnan;  H.  W.  Fan¬ 
ning,  of  Austin,  Nichols  &  Co. ; 
E.  J.  James,  of  Bennett,  Day  & 
Co.;  Wm.  A.  Higgins,  of  Wm.  A. 
Higgins  &  Co.,  and  William 
Hills,  Jr.  < 

Fred.  A.  McGill. 


Jobbers  After  a  Better  Canned  Goods 
Contract. 

The  National  Association  of 
Wholesale  Grocers  will  undertake 
to  bring  to  pass  a  better  form  of 
canned  goods  contract,  a  demand 
for  which  has  arisen  especially 
strong  of  late.  To  that  end  Secre¬ 
tary  Beckmann  has  called  a  con¬ 
ference  between  15  or  20  of  the 
leading  canned  goods  buyers  of 
the  country  and  the  Contract 
Committee  of  his  association,  to 
he  held  at  Chicago  on  January 
20th.  The  National  Association 
Executive  Committee  will  con¬ 


vene  at  the  Auditorium  Hotel  on 
January  21st  and  the  chairman  of 
the  committees  of  the  organiza¬ 
tion  the  preceding  night.  It  was 
deemed  a  good  time  to  take  up 
the  question  of  a  more  satisfac¬ 
tory  andl  binding  canned  goods 
contract,  especially  as  such  action 
will  be  in  line  with  the  proposed 
action  of  the  National  Canners  at 
Cincinnati  on  February  3d  to  8th. 
Between  the  two  great  organiza¬ 
tions  of  buyers  and  producers  it 
is  hoped  to  evolve  a  uniform  con¬ 
tract  which  will  obviate  the  de¬ 
plorable  conditions  of  cancellation 
and  rejection,  which  have  been 
especially  grievous  this  year. 


Specialty  Salesman  Facing 
Trouble 


Proceedings  About  to  Begin  Against 
T.  H.  M.  Townsend,  Formerly  of 
Sharon  Hill,  on  Questionable  Check 
Transactions.  Accused  Also  of  Em¬ 
bezzlement. 


Civil  and  criminal  proceedings 
are  about  to  be  begun  in  this  city 
against  T.  H.  M.  Townsend,  a 
specialty  salesman  formerly  of 
Sharon  Hill,  Pa.,  but  now  of 
W  ildwood,  N.  J.  The  charge 
will  be  questionable  financial 
transactions. 

It  seems  that  Townsend,  who 
is  quite  well  known  among  the 
retail  trade  of  this  section,  has 
lad  something  of  a  criminal 
record.  He  is  accused  of  em¬ 
bezzling  a  large  sum  of  money 
rom  a  former  employer,  a  local 
wholesale  grocery  house,  a  few 
years  ago.  For  this  he  was  never 
brosecuted,  as  a  trust  company 
which  had  become  his  bondsman 
made  good  the  money. 

The  plaintiffs  in  the  action  now 
about  to  be  brought  are  H.  T. 
Barnes,  a  grocer,  550  North  56th 
street,  and  F.  Meixner,  confec¬ 
tioner,  4501  Springfield  avenue, 
n  the  first  case  Townsend  in¬ 
duced  Mr.  Barnes  to  cash  a  check 
made  by  himself,  which  turned 
out  to  be  worthless.  All  efforts 
to  induce  the  fellow  to  refund  the 
money  have  failed.  In  the  second 
case  Townsend  induced  Mr. 
Meixner  to  cash  a  check  not  made 
by  himself,  but  given  him  by 
omebody  else.  Payment  on  this 
check  was  stopped,  and  in  this 
case  also  Townsend  has*  never 
made  good.  It  is  reported  that 
le  has  been  in  the  habit  for  years 
of  requesting  retail  grocers  to 
cash  his  checks. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
,nd  contribute  a  good,  suggestive  weekly  artifcle.  We  have  tried 
everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
>robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
iow-dressing.  What  we  want  is  articles  clearly  describing  window 
lisplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
>r  original — in  fact,  those  which  have  been  used  successfully  are 
jerhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
Lverage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
hould  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
irawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
not  pencil). 


ME  GROCERY  MARKETS 

Ten. 

The  tea  market  has  remained  in 
statu  quo  during  the  past  week, 
ind  very  little  business  has  been 
;lone,  owing  to  the  holiday.  V  al- 
,tes  are  unchanged  throughout, 
lowever,  and  everything  is  stead 
ly  held.  Through  all  the  finan- 
:ial  stress,  no  weakness  whatever 
ias  developed  in  tea.  The  de¬ 
mand  is  from  hand  to  mouth  only. 

Coffee. 

The  market  for  Rio  and  Santos 
;offee  has  remained  steady  during 
the  past  week.  Most  of  the  trade 
seem  to  be  expecting  an  advance 
in  the  near  future,  with  a  much 
heavier  demand  from  interior 
points.  The  hand-to-mouth-pol¬ 
icy  which  has  marked  the  trade 
for  the  past  six  months  has  had 
the  effect  of  bringing  buyers  con¬ 
tinually  into  the  market,  and 
when  the  money  tightness  lifts 
there  may  be  a  considerable  in¬ 
crease  in  the  demand.  There  is 
still  no  indication  that  the  specu¬ 
lative  public  intends  to  come  into 
the  coffee  option  market,  and  un¬ 
til  they  do  the  plans  of  the  syndi¬ 
cate  will  be  considerably  ham¬ 
pered.  Arbuckle  Bros,  are  re¬ 
ported  to  have  been  very  large 
buyers  of  all  grades  of  washed 
coffees  during  the  last  few  weeks, 
and  this  has  resulted  in  a  con¬ 
siderable  stiffening  of  the  mild 
market.  Java  and  Mocha  are  un¬ 
changed  and  steady. 

Sugar. 

There  has  been  no  special 
change  in  sugar  during  the  week. 
The  raw  situation  is  still  steady 
to  strong,  and  an  advance  in  re¬ 
fined  would  not  be  unexpected,  as 
the  margin  between  raw  and  re¬ 


fined  is  now  down  to  70  points, 
except  in  New  Orleans,  where  it 
is  considerably  larger.  A  tempo¬ 
rary  shortage  in  raw  sugar  during 
the  present  month  is  still  indi¬ 
cated.  The  demand  for  refined 
sugar  is  very  moderate. 

Just  before  the  “Grocery 
World”  went  to  press,  prices  on 
refined  sugar  advanced  10'  points. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in  fair 
seasonable  demand  at  ruling 
prices.  Sugar  syrup  is  unchanged 
and  in  fair  demand.  Molasses  is 
strong  in  New  Orleans  and  al¬ 
most  equally  so  in  secondary  mar¬ 
kets.  The  price  for  fine  molasses 
is  high  and  firm,  owing  to  light 
supply.  The  demand  is  fair. 

Fish. 

The  fish  market  has  been  ex¬ 
ceedingly  quiet  during  the  week, 
but  as  to  mackerel,  firm.  Norway 
mackerel  is  in  extremely  light  de¬ 
mand,  and  if  an  active  demand 
develops  prices  may  go  even 
higher  than  the  present  very  high 
level.  The  Irish  catch  has  been 
a  partial  failure  up  to  the  present 
time,  although  the  situation 
is  very  strong.  Cod,  hake  and 
haddock  are  steady,  but  in  only 
fair  demand.  Domestic  sardines 
are  strong  by  reason  of  light  sup¬ 
plies,  but  the  rumored  advance 
has  not  yet  come.  Imported  sar¬ 
dines  are  strong  and  scarce.  Sal¬ 
mon  is  steady,  unchanged  and 
quiet. 

Canned  Goods. 

The  canned  goods  market  has 
had  a  quiet  week.  Tomatoes  arc 
unchanged  and  in  very  light  de¬ 
mand.  The  talk  of  the. 1907  pack 
has  now  culminated  in  a  semi¬ 
official  opinion  that  it  may  reach 


14,000,000  cases.  This  seems  ex- 
trei  ly  formidable,  but  if  it  is 
true,  as  many  packers  state,  that 
only  20  per  cent,  of  the  pack,  what¬ 
ever  it  may  have  been,  remains  in 
the  packers’  hands,  it  will  not 
actually  be  as  formidable  as  it 
ooks.  Corn  is  dull  and  un¬ 
changed.  Peas  are  steady,-  un¬ 
changed  and  dull.  Peaches  are 
scarce,  quiet  and  unchanged. 
Apples  are  weaker  and  it  is  prob¬ 
able  that  an  offer  of  $2.75  for  New 
York  State  gallons  might  be  ac¬ 
cepted.  Maine  gallon  apples  are 
offered  at  $2.40,  which  is  rela¬ 
tively  low,  as  the  difference  be¬ 
tween  Maine  and  New  York  State 
Drands  ought  not  to  be  over  25 
cents  a  dozen.  The  Baltimore 
small  line  is  unchanged  and  in¬ 
active.  California  canned  goods 
in  first  hands  are  very  dull. 

Dried  Fruits. 

Prunes  are  dull  and  unchanged, 
both  in  primary  and  secondary 
markets.  Peaches  and  apricots 
show  no  change  and  little  busi 
ness.  Currants  are  fairly  active  at 
ruling  prices.  Raisins  are  mov¬ 
ing  to  some  extent  at  prices  that 
show  little  strength.  Apples  are 
quiet  and  a  little  easy.  Citron  is 
easier,  now  that  the  holidays  are 
over.  Figs  are  inclined  to  be  easy 
also.  Dates  are  now  about  the 
cheapest  dried  fruit  on  the  mar¬ 
ket. 

Beans  and  Peas. 

Pea  beans  are  unchanged  from 
last  week,  on  a  basis  of  $2.25  both 
on  spot  and  to  come  forward. 
The  demand  is  light.  Marrows 
are  quoted  at  the  same  figure, 
apd  are  quiet.  California  limas 
are  unchanged  and  quiet.  Dried 
peas  of  all  grades  are  firm,  un¬ 
changed  and  in  fair  demand. 

Butter. 

The  butter  market  is' about  un¬ 
changed.  The  receipts  of  fancy 
fresh  butter  continue  very  light, 
and  the  demand  is  readily  absorb¬ 
ing  everything  as  fast  as  it  arrives. 
Storage  stocks  arel  being  reducec 
satisfactorily  and  the  .market  is 
in  a  very  healthy  condition  on 
the  present  basis.  No  change  is 
anticipated  during  the  next  few 
days. 

Eggs. 

The  egg  market  is  about  un¬ 
changed  from  a  week  ago.  The 
fresh  receipts  clean  up  every  day 
on  arrival.  There  has  been  some 
increase  in  the  receipts  of  fresh, 
but  the  demand  continues  very 
good  and  the  present  market  is 
firm  and  unchanged.  The  future 


depends  on  the  production  of 
new-laid  eggs.  If  present 
weather  continues,  there  is  likely 
to  be  an  increase  in  supply,  but 
not  sufficient,  probably,  to  change 
prices.  Stocks  of  storage  eggs 
are  gradually  decreasing,  and  the 
market  as  to  them  is  unchanged. 

Cheese. 

The  cheese  market  is  very 
quiet,  as  is  characteristic  of  the 
season.  Stocks  of  cheese  are 
ighter  than  usual  at  this  season, 
and  prices  are  10  per  cent,  above 
a  year  ago.  There  is  not  likely 
to  be  any  increased  consumption 
of  cheese  during  the  next  few 
weeks,  and  the  price  is  therefore 
not  likely  to  chanee. 

Provisions. 

The  market  for  smoked  meats 
is  unchanged,  and  the  demand 
continues  dull.  There  is  not 
likely  to  be  any  increase  in  the 
demand  for  the  next  few  weeks, 
and  the  future  depends  on  the 
supply  of  hogs.  Pure  and  com¬ 
pound  lard  are  unchanged,  and  a 
fair  demand  is  reported  for  both. 
Family  and  butt  pork  are  un¬ 
changed  and  dull.  Canned  meats 
and  dried'  beef  are  unchanged  and 
the  demand  is  light. 

Produce. 

Pennsylvania  potatoes,  78  to  80 
cents  per  bushel ;  York  State,  75 
to  78  cents  per  bushel ;  Jersey,  45 
to  50  cents  per  basket,  demand 
fair  to  good;  sweet  potatoes, 
primes,  $1  per  basket;  culls,  75 
cents  per  basket,  scarce  and  gooxl 
demand ;  yellow  turnips,  40  cents 
per  basket,  65  cents  per  bushel ; 
white,  25  cents  per  basket,  de¬ 
mand  fair;  white  onions,  r . 3 5 
per  bushel  crate ;  yellow  globe, 
65  to  70  cents  per  bushel,  demand 
fair;  savoy  cabbage,  5c  cents  per 
barrel ;  domestic,  $2.50  to  $3  per 
100 ;  Danish,  $9  to  $10  per  ton,  de¬ 
mand  fair ;  horseradish,  $3.50  to 
$4  per  barrel,  demand  good; 
watercress,  $2  to  $2.50  per  barrel, 
demand  good;  parsnips,  $1.50  per 
barrel,  30  cents  per  basket,  de¬ 
mand  fair;  spinach,  $1.75  per  bar¬ 
rel,  demand  good;  carrots.  $1.50 
to  $1.75  per  barrel,  35  to  40  cents 
per  basket,  demand  fair;  oyster 
plants,  3  to  3F2  cents  per  bunch, 
demand  fair  to  good ;  beets,  2  to 
2^/2  cents  per  bunch,  demand 
good  ;  York  State  celery,  40  to  6c 
cents  per  bunch ;  Pennsylvania, 
6  to  14  cents  per  bunch,  demand 
good. 

Green  Fruit. 

Apples,  Kings, $4.50  to  $5.25  per 
barrel;  Baldwins,  $2.50  to  $3.50 
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per  barrel;  Hulbersons,  $3.50  to 
$4.50  per  barrel ;  Greenings,  $3 
to  $4.50  per  barrel ;  Pippins,  $2.50 
to  $3.50  per  barrel;  Spitz,  $3.75 
to  $5  per  barrel ;  Spy,  $3  1o  $4  per 
barrel;  Bellflower,  $3  to  $4  per 
barrel,  demand  fair ;  bananas, 
jumbo,  $1.75  to  $2.25  per  bunch; 
firsts,  $1.25  to  $1.75  per  bunch; 
8-hands,  $1  to  $1.25  per  bunch; 
7-hands,  75  to  90  cents  per  bunch  : 
6-hands,  50  to  65  cents  oer  bunch, 
demand  poor;  p’neapplcs,  $2.25  to 
$2.75  per  box,  demand  fair; 
lemons,  $2.50  to  $3  per  box,  de¬ 
mand  fair  to  good;  Florida  or¬ 
anges,  $2  to  $2.75  per  box ;  Cali¬ 
fornia,  $2  to  $2.75  per  box,  de 
mand  fair;  grapefruit,  Florida. 
$3.50  to  $5  per  box,  demand 
poor;  tangerines,  $3.75  to  $4.50 
per  box,  demand  fair  to  good. 

Nuts. 

Peanuts,  green,  choice,  4j4 
cents  per  pound ;  fancy,  5  cents 
per  pound;  jumbo,  6 ]/2  cents  per 
pound;  roasted,  choice,  $1  per 
bushel;  fancy,  $1.25  per  bushel; 
jumbo,  $1.50  per  bushel,  demand 
fair;  almonds,  19  to  20  cents  per 
pound;  Brazils,  n]4  cents  per 

pound;  filberts,  iojkj  cents  per 

pound ;  pecans,  1 1  cents  per 

pound;  walnuts,  grenobles,  12 

cents  per  pound;  marbots,  13 
cents  per  pound,  (demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Imported  Fish  Products. 

The  holiday  week  has  naturally 
been  a  very  quiet  one  for  im¬ 
porters  of  salt  fish.  Nevertheless 
Irish  and  Norway  mackerel  re¬ 
main  ed.  very  firm,  and  only  some 
small  hand-to-mouth  business 
was  done.  These  small  purchases 
show  very  clearly  that  stocks  in 
the  hands  of  the  jobbers  are  not 
plentiful  and  we  look  forward  to 
a  1 decided  improvement  in  demand 
and  price  very  shortly  when  the 
demand  will  set  in  again. 

Holland  herrings  are  dull  and 
featureless  and  offers  are  way 
belowl  import  cost. 

Scotch  herrings  are  dull,  but 
rather  well  held. 

Irish  fat  herrings  are  scarce 
and  prices  tending  higher. 

Imported  Oil  Sardines. — No 
change  to  be  reported.  Failure 
of  fishing  seems  to  be  general. 
To-day  we  have  a  report  from 
our  shippers  in  Japan  that  there 
also  the  catch  this  season  seems 
to  be  more  of  a  failure  than  ever 
before,  so  no  supplies  can  be  ex¬ 
pected  from  there  this  season. 

The  fishing  of  sprats  which  had 
started  was  interrupted  by  the 
stormy  weather  and  has  not  been 
resumed  as  yet.  In,  Norway 
there  is  no  fishing  at  present.  De¬ 
mand  for  Norway  smoked  sar¬ 


dines  continues  quite  good  and 
prices  are  very  firm.  The  Nor¬ 
way  smoked  sardine  has  taken  the 
place  to  a  very  large  extent  of 
the  French  sardine,  owing  to  its 
scarcity  this  season. 

Strqhmeyer  &  Arpe  Co. 

New  York,  N„  Y. 

Spices. 

Market  keeps  very  steady, 
with  fair  demand.  We  feel  that 
the  trade  has  allowed  their  stock 
to  run  verv  low,  and  we,  look  for 
a  large  business  for  the  full  line 
of  spices  after  Monday  next.  A 
large  demand  will  stimulate  the 
market  and  will  have  the  tend¬ 
ency  to  advance  prices. 

Pepper  remains  steady  but 
practically  unchanged.  There 
lias  been  neither  buying  nor  sell¬ 
ing  pressure  of  any  consequence. 
W e  can  report  no  crop  news  of 
any  value. 

Cayennes. — The  market  is  firm, 
present  price  low. 

Cassias  steady  and  in  good  de¬ 
mand.  There  has  been  no  change 
of  importance  during  the  week. 

Cloves  are  very  steady  and 
slightly  higher. 

Pimento  (Allspice). '. — Very 
active,  prices  unchanged. 

Mace  is  in  good  demand  and 
prime  goods  are  scarce. 

Nutmegs  are  in  fair  demand  at 
lowest  prices  ever  recorded. 

Gingers. — Demand  very  steady, 
price  practically  unchanged. 

Rubbed  sage  and  sweet  herbs 
are  still  selling  in  a  most  satis¬ 


Now  enter  the  canned  goods 
sales,  which  in  the  department 
stores,  and  in  a  lesser  degree  in 
the  large  central  grocery  stores, 
are  coming  to  represent  the  close 
of  the  year  just  as  surely  as  the 
sales  of  feminine  underclothes. 
Already  the  New  York  depart¬ 
ment  stores  are  out  with  half¬ 
page  advertisements  of  the 
special  canned  goods  sale.  Ow¬ 
ing  to  the  condition  of  the  market 
the  figures  quoted  this  vear  are 
especially  interesting.  Here  are 
the  values  offered  by  the 
Simpson-Crawford  Co.,  of  New 
York  City: — 

New  York  State  “cream”  corn,, 
can,  8  cents;  case,  $1.85. 

Baked  beans  with  pork  and  to¬ 
mato  sauce,  can,  10  cents  ;  case,  $2.25. 

Jersey  whole  tomatoes  ,  “Royal 
Stuart,”  can,  14  cents ;  case,  $3.25. 

Whole  tomatoes,  can,  28  cents; 
dozen,  $3.30. 

Beets,  can,  35  cents;  dozen,  $3.97. 


factory  way.  Saltpetre  is  also  in 
demand. 

McCormick  &  Co. 

Baltimore,  Md. 


CORRESPONDENCE 


Fancy  Cheese. 

Carlisle,  Pa.,  Dec.  28,  190 7. 
Editor  “Grocery  World.” 

Dear  Sir: — Kindly  send  us  the 
addresses  of  some  firms  which 
manufacture  fancy  cheeses. 

Yours  truly, 

Franklin  Tea  Co. 

Carl  Wilde,  357  North  Second 
street,  and  Charles  Strickler  Son, 
206  Callowhill  street,  both  Phila¬ 
delphia,  are  large  jobbers  in  fancy 
cheese.  Robert  Norton  &  Co., 
Attica,  N.  Y.,  are  manufacturers. 
*  *  * 

To  Buy  China. 

Sunbury,  Pa.,  Dec.  27,  1907. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly 
give  me  the  address  of  some 
wholesale  jobbers,  and  as  many 
as  possible  manufacturers  of 
chinaware  or  queensware,  includ¬ 
ing  manufactures  from  the 
cheapest  to  the  best?  Or,  can 
you  furnish  me  with  the  address 
where  I  can  get  a  class  journal 
that  will  furnish  me  the  above  in¬ 
formation  ? 

By  so  doing  you  will  oblige  me 
very  much.  Thanking  you  for 


Sugar  peas,  “Royal  Stuart,”  can, 
15  cents ;  case,  $3.40. 

Tiny  sifted  peas,  French  style, 
can,  20  cents;  case,  $4.50. 

Maine  sugar  corn,  can,  12  cents; 
case,  $2.75. 

California  asparagus,  can,  49cents; 
dozen,  $5.95. 

California  asparagus  tips,  can,  42 
cents ;  dozen,  $4.95. 

Maine  succotash,  can,  15  cents; 
case,  $3.30. 

Green  lima  beans,  can,  17  cents; 
case,  $3.90. 

Stringless  beans,  can,  19  cents; 
case,  $4.40. 

Pumpkin,  can,  12  cents;  dozen, 
$1.40. 

Spinach,  can,  15  cents;  dozen, 
$1-75. 

French  peas,  Petit  Pois,  can,  23 
cents ;  dozen,  $2.70. 

California  lemon  cling  peaches, 
can,  30  cents ;  case,  $7.00. 

Yellow  Crawford  peaches,  can,  19 
cents ;  case,  $4.40. 

Green  gage  plums,  can,  15  cents; 
case,  $3.45. 

Bartlett  pears,  can,  22  cents;  case, 
$6.20. 

Apricots,  can,  30  cents ;  case,  $7.00. 

White  cherries,  can,  37  cents ;  case, 

$8.75. 

Singapore  pineapples  chunks,  can, 
18  cents;  dozen,  $2.10, 


past  favors  and  in  advance  for 
the  above. 

Yours  truly, 

W.  B.  Haines. 

Fisher  Bruce  Co.,  221  Market 
street;  A.  J.  Weidener,  36  S.  Sec¬ 
ond  street ;  Chas.  B.  Edwards  & 
Co.,  912  Chestnut  street,  all  of 
Philadelphia.  The  “Glass  and 
Pottery  World,”  Chicago,  Ill. 


ASSOCIATION  NEWS. 


Sail  Francisco,  Cal. 

At  the  last  meeting  of  the  San 
Francisco  (Cal.)  Retail  Grocers’ 
Association  the  following  rather 
unusual  resolutions  were  adopted  : 

Whereas,  Our  attention  has  been 
called  to  the  fact  that  several  city 
salesmen  who  call  011  the  grocery- 
trade  have  lately-  been  amusing 
themselves  by  stating  almost  daily 
that  different  grocers  “were  in  finan¬ 
cial  difficulties,”  “closed  by  the 
sheriff,”  etc.,  and 

Whereas,  Such  stories  have  been 
investigated  by  our  secretary  and 
found  to  be  absolutely  false;  and 
Whereas,  Stories  of  this  kind  are 
both  harmful  and  detrimental  to  our 
members  so  accused;  be  it 
Resolved,  That  we  ask  our  mem¬ 
bers  to  notify  our  office  of  the  names 
of  any  persons  who  make  assertions 
of  this  kind,  that  we  may  take  such 
steps  as  we  may  deem  necessary-  to 
protect  the  financial  standing  of  the 
member  so  falsely  accused. 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BBADSTBEET  SYS!  EH,  Rochester,  N.  T. 


Mrs. Williams’  Brands 
PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  feet,  or  four  month*’  trial  for  10  cents 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BV 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


Enter  the  Yearly  Canned  Goods  Sales 

Department  Stores  with  Grocery  Departments  Again  Quoting 
Their  Phenomenal  Canned  Goods  Values.  A  Sample  List  of 
Prices  from  a  New  York  Department  Store. 
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Thi»  Department  i*  devoted  to  the  mticiem 
4|  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 

Son  request,  and  to  the  suggesting  of 

vertisementa  when  data  is  supphed.  All 
communications  sent  in  for  this  i-)epartmetit 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  m  thw 
order  and  taken  up  according  to  strict  rotation. 


Mr.  P.  B.  Albenesius,  grocer  of 
Charleston,  S.  C.,  sends  in  a 
couple  of  small  circulars  for  criti 
cism.  Each  one  measures  5>4  x 
8}4  inches  and  is  printed  in  black 
on  good  white  paper.  There  is 
no  use  reproducing  both,  as  they 
are  both  along  the  same  line. 
Here  is  the  one  I  consider  the 
better : — 


There  is  one  other  fault  to  blame 
on  the  printer — the  prices  which 
appear  in  the  small  paragraphs 
should  have  been  set  in  small 
boldface  type  to  distinguish  them 
from  the  balance  of  the  text.  The 
name  of  the  goods  and  their  price 
would  then  have  been  given  the 
extra  prominence  that  both  ought 
to  have  had. 

*  *  * 

When  I  first  read  the  head  of 
this  circular  and  the  introduction 
I  thought  it  was  good,  and  I  still 
think  so,  but  it  lacks  one  point 
which  I  believe  would  strike  al¬ 
most  any  one.  This  advertiser  is 
making  a  sensation  of  the  fact 
that  his  new  meat  counter  has 
come,  but  he  doesn’t  even  suggest 
anything  in  his  advertisement 
which  shows  that  the  coming  of 


IT  HAS  COME! 

By  It,  w  moan  our  New  Meat  Counter.  We  are  going  to 
make  This  Department  of  our  Store  as  attractive  as  pos¬ 
sible  by  offering  the  best  of  everything  in  the  Meat  Line 
at  Attractive  Prices,  and  at  the  same  time  Guarantee 
every  pound  that  goes  out. 

For  to-day  we  offer  the  following: 


SAUSAGES— Best  Pork  San- 
s&ges,  ft  fresh  lot.  jnat  in,  12  cts. 
the  pound. 

LARD— We  sell  the  Very  Beet 

Leaf  Lard,  pnre  and  white,  at  12 
cents  the  ponnd. 

HAMS— Tbo»e  Beet  Pig  H&me. 
Sold  fine  last  week  eo  ordered 
another  lot,  which  are  joet  iu,  10 
cente  the  poimd. 

BUTTER — We  told  lots  of  Beet 
Elgin  Creamery  Batter  last  week 
and  hope  to  sell  more  this  week 
Every  ponnd  fresh  and  sweet. 

BONELESS  HAM— Something 
nice,  “eats  good,”  only  16  cent* 
the  ponnd. 

CUT  HAMS — Just  in  ftHptlier 

lot  of  guaranteed  Llama.  They 
cut  ^o<k!  and  sweet.  15  cents  the 
ponnd. 

HOO  HEAD  CHEESE— The 

good  kind,  10  oeuta  the  ponnd, 

CHEESE — Best  Cream  dicew. 
good  ami  fresh,  20  eta.  the  pound 

HERRINGS— Another  supply  nt 
those  nice  Herrings,  by  the  box, 
15  cent*. 

SAUSAGES — Vienna  SKti6H^es. 

the  best  that  can  he  bv>u>;i«f.  Try 
a  pound,  12  cents. 

TN  ibm  articles  iri  only  i  fnr  tint  i»  mat  of  oir  Stock.  Wo  have  gotten 
i  groat  aai)  Nov  Goods  this  Wool.  Hacker's  Oitaoal,  Hacker’s  Crooa  FarHti,  Hack¬ 
er’s  Biekvkoot,  Superlative  Flour,  Etc..  Wo  will  bo  glad  to  boro  yoa  coao  to  our  Store 
it  ay  tlao  and  look  irouod  ood  ko  convinced  tkit  our  Goods  are  Frosk  and  Cloa. 

P.  B.  ALBENESIUS, 

THE  GROCER, 

S  .E.  Cor.  Queen  and  Franklin  Sts.  Bell  Phone  2530 


point.  If  there  is  no  advantage  to 
be  gained  from  it,  then  the  space 
eiven  it  in  this  advertisement  has 

o 

been  wasted.  Do  you  see  the 
point  I  am  making? 

*  *  * 

Thi9  advertisement  is  well  pre¬ 
pared,  speaking  now  of  the  read¬ 
ing  matter,  but  I  would  be  a  little 
more  explicit  about  the  goods  if  I 
were  this  advertiser.  Instead  of 
simply  saying  “another  supply  of 
those  nice  herrings,”  I  should  say 
something  like  this:  “We  now 
have  some  more  of  those  herrings 
you  liked  so  well  on  account  of 
their  delicate  curine.”  Go  just  a 
little  further  into  the  description 
of  the  goods  advertised. 

*  *  * 

I  should  never  use  for  the  final 
paragraph  of  this  circular  the 
type  that  has  been  used.  It  is 
thin  and  hard  to  read.  Regular 
body  type  should  be  used  for  all 
reading  matter, 


There  is  very  little  in  this  cir¬ 
cular  to  criticise,  so  far  as  the 
matter  is  concerned.  It  is  poorly 
printed,  however.  Almost  all  of 
the  type  in  it  is  old  and  battered 
and  dirty.  The  effect  is  not  good. 
I  should  insist  that  my  printer  use 
newer  type,  or  if  he  hasn’t  got  it, 
I  should  go  to  some  one  who  has. 
Nothing  so  destroys  the  thor 
oughbred  appearance  of  a  piece  of 
printing  as  battered,  dirty  type 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

-  1  1  "  BBC  "  "  m  -  - 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

How  to  Make 
New  Trade 

New  trade  and  Cash  sales  are  always 
in  demand.  If  you  will  send  for  our  new 
Catalog  of  Beautiful  Premiums  (we  send 
it  without  cost)  it  will  tell  you  how  you 
can  not  only  increase  your  cash  sales, 
but  also  how  to  get  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIDGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 


the  new  counter  is  worthy  to  have 
a  sensation  made  over  it.  W  hat 
is  the  new  counter  going  to  do 
for  the  business?  Is  it  going  to 
permit  him  to  carry  more  meat 
than  he  did  before?  Or  a  more 
varied  assortment?  Or  to  get  his 
orders  out  more  quickly?  Or  to 
employ  extra  clerks?  If  there  is 
any  advantage  to  be  grained  from 
the  counter,  tell  what  it  is,  and 
the  advertisement  at  once  gains 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  have  made  an  arrangement 
with  the  Manufacturers’  Trade-Mark 
Association,  the  big  premium  clearing¬ 
house  of  New  York,  which  enables  them 
to  substantially  reward  retailers  who 
show  an  interest  in  increasing  the  sale 
of  Barker’s  Hasty  Lunch  Chocolate, 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  hard 
to  sell  anything  else  to  consumers  once 
they  have  had  them;  so  besides  the  re¬ 
ward  the  Knickerbocker  Chocolate  Co. 
give  grocers  for  pushing  them,  they  are 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  needs 
a  new  roll-top  desk,  a  safe,  a  cheese 
cutter,  a  computing  or  platform  scale; 
instead  of  drawing  on  his  bank  account 
to  pay  for  them  he  pushes  the  sale  of 
the  Knickerbocker  Co.’s  goods  with  his 
customers,  saves  the  Universal  Coupons 
packed  in  every  case  for  him  and  adds 
them  to  those  coming  to  him  from  other 
manufacturers,  and  in  a  short  time  he 
will  have  collected  enough  to  entitle  him 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade-Mark  As¬ 
sociation  issue  a  handsome  illustrated 
catalogue  which  they  send  free  to  gro¬ 
cers,  showing  an  almost  unlimited  array 
of  useful  articles  of  merchandise  which 
they  will  send  grocers  in  exchange  for 
the  Universal  Coupons,  together  with  a 
list  of  all  the  manufacturers  throughout 
the  country  who  give  these  same  coupons 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  only 
manufacturer  of  chocolate  and  cocoa 
from  whom  a  grocer  can  get  these  Uni¬ 
versal  Coupons;  so  grocers  who  want 
valuable  free  merchandise  as  well  as 
their  regular  profits  will  concentrate  their 
efforts  on  the  sale  of  the  Knickerbocker 
Chocolate  Co.’s  goods. 


>$• 


SPECIAL 

Proposition 

Goff’s 

Cough 

Syrup 

Write  for  full 
information  aboue 
ourplrs  for 
grocers. 

S.  B.  Goff 
&SonsCo. 

CAMDEN 
NEW  JERSEY 

Establi  bed  1872 


PATENTS 

obtained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  G  SI.,  <V.  W.,  Washington,  O.  C . 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
—a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir  • 


Dilliard  Remedy  Company 

EAST  BANGOR.  PA. 


PFNNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  k  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  monev.  bad  temper,  lame  backs;  cleans 
and  purities  everything  washable:  saves  coal  and  gas 

AT  ALL  OROCF.RS 

Pcnnywash  Co.  1Q20  Park  Ave..  New  York 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1 877. 


{One  Account  at  a  Time ) 
Patented  March  20, 1906;  October  29,  1907, 
Other  patents  pending 


DON'T 
TAKE 
OUR 
WORD 
FOR  IT 

The  “Bennett”  Users 
are  “ Delighted  ” 


“Can  Recommend  It  to  Any  Person” 


ANDREW  GALEAGHER,  GROCER 

Vandergrift,  Pa.,  Aug.  23,  '07. 
THE  BENNETT  REGISTER  CO.,  Lisbon,  Ohio. 

Gentlemen  : — I  bought  one  of  your  systems  some  six  monthsago  and  am  more  than 
pleased  with  it.  I  have  been  in  business  over  35  years  and  know  your  system  is  the 
greatest  labor-saving  system  I  ever  saw.  I  do  not  see  how  I  ever  got  along  without  it. 
I  can  recommend  it  to  any  person  in  business.  Yours,  Andrew  Gallagher. 


Hundreds  of  Others  praise  “The  Bennett” 

Write  for  Catalogue  to 

The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON,  OHIO 


Collecting  Bluffs. 

Well,  I  had  a  unique  job  last 
week.  I  was  home — nothing 
doing  on  the  road  holiday  week, 
so  I  laid  around  and  kept  my 
shoes  shined  the  whole  time. 

Loafing  don’t  appeal  to  me 
long,  so  one  day  I  asked  my  boss 
whether  there  wasn’t  anything  I 
could  do. 

“There’s  only  one  thing,”  he 
said,  “and  I  don’t  believe  you’ll 
hanker  after  that  much.  I’ve  got 
a  batch  of  overdue  accounts  that 
I’d  like  to  get  in.  The  bookkeep¬ 
er’s  sick,  as  you  know,  so  he  can’t 
go  after  them.  How’d  you  like  tb 
see  if  you  can  round  some  of  them 
in?” 

“Sure  I  will,”  I  said,  “I’ve 
never  done  much  collecting,  but 
I’ll  see  what  I  can  do.” 

It  was  a  new  one  on  me  all 
right.  I’ve  seen  a  lot  of  collectors 
in  my  life — I’ve  usually  tried  to 
see  ’em  first.  And  here  I  was  one 
myself. 

He  gave  me  a  batch  of  twenty 
three  accounts — what  d’ye  think 
of  that  number  to  start  a  green¬ 
horn  out  on  ?  They  were  all  over¬ 
due,  and  they  ran  into  some 
money. 

“I  don’t  really  expect  you’ll  get 
much,”  the  old  man  said,  as  I 
started  out.  “What  you’ll  get 
will  probably  be  a  lot  of  excuses 
and  bluffs.  Money’s  tight,  I 
know  that,  but  some  of  these  ac¬ 
counts  ought  to  be  paid.” 

“Well,  now,  see  here,”  I  asked 
him,  “how  do  you  expect  me  to 
approach  these  people?  Am  I  to 
go  after  ’em  hard  or  soft?” 

“As  hard  as  you  can  without 
stirring  them  up  too  much,”  he 
said.  “They’re  all  customers  and 
I  don’t  want  to  make  ’em  mad  if 
I  can  help  it,  but  we  ought  to  have 
our  money.” 

Well,  I  sallied  out.  For  a  while 
I  thought  I  was  going  to  be 
skunked,  but  I  did  collect  one  bill 
of  $55.  For  the  others  I  got  a 
beautiful  assortment  of  bluffs  and 
excuses,  just  as  the  old  man 
said. 

There  was  one  for  about  $250, 
sold  on  terms  1  per  cent,  in  ten 
days,  net  thirty  days.  Been  run¬ 
ning  forty-five  days  already. 


“Can  I  have  a  check  for.  this?” 

I  asked  the  junior  member  of  the 
concern. 

“Well,  I’ll  tell  you,”  he 
answered,  “I  don’t  know  anything 
about  this  bill.  The  man  who 
looks  these  un  and  passes  them 
is  sick  with  the  grip  and  I  don’t 
see  how  I  can  do  anything  till  he 
gets  back.  I’ll  tell  you  what  I’ll 
do,  on  a  chance,  though.  Give  us 
the  1  per  cent,  discount  and  I’ll 
give  you  a  check  right  now.” 

“My  dear  man,”  I  said,  “you 
know  very  well  we  can’t  do  that. 

As  a  matter  of  fact,  you  don’t  ex¬ 
pect  me  to,  do  you?  This  is  just 
a  pleasant  way  of  bowing  me  out 
without  a  check,  ain’t  it?” 

I  was  on  all  right — he  didn’t 
want  to  pay.  He  smiled,  but  he 
didn’t  reach  for  his  check  book. 

“That’s  about  the  best  I  can  do 
to-day,”  he  said.  “Try  us  next 
week,  when  our  man  will  be 
back.” 

In  another  case  they  were 
really  dying  to  pay,  but  the  treas¬ 
urer,  who  had  to  sign  the  check, 
was  away  and  they  were  helpless 
till  he  came  back. 

“Didn’t  he  leave  any  checks 
signed?”  I  asked. 

“Well-er-not  for  that,”  was  the 
somewhat  hesitating  reply. 

“When’ll  he  be  back?” 

“We  hope  sometime  next 
week.” 

Exit  yours  truly  again. 

In  another  case  there  was  a 
mistake  in  the  bill  that  had  to  be 
corrected  before  I  could  get  a 
check.  The  bookkeeper  brought 
this  mistake  forward  with  great 
bluster — it  was  such  a  crack-a- 
jack  reason  for  not  paying  the 
bill. 

“What  is  the  mistake?”  I  asked. 

Why,  they  hadn't  gotten  one 
item  of  goods  at  all. 

That  item  amounted  to  $14.65. 

“All  right,”  I  said,  “give  me  a 
check  for  the  balance,  and  we’ll 
look  that  one  item  up.” 

Oh,  no.  they  couldn’t  do  that. 
“Wanted  to  settle  the  whole  thing 

•  *"  j 

at  once.”  “It’s  very  simple. 
Just  send  us  a  corrected  bill  and 
we’ll  send  you  a  check.” 

“We’ll  look  this  up  and  mail 
you  a  check,”  I  got  at  another 
place. 

“But,  my  dear  sir,  it’s  already 
fifteen  days  overdue  and  I’d  like 
to  get  a  check  to-day,”  I  said. 

“Well,  we’re  fearfully  busy 
getting  ready  to  take  stock,  and 
we’re  afraid  we  haven’t  the  time 
to  do  it  just  now.  But  we’ll  get 
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1 908- What  ? 


t  That’s  the  heading  of  the  talk  on  the  front  cover  page  of  our  January 
catalogue — and,  in  fact,  the  one  great  subject  all  through  the  book. 

*[f  There  are  some  other  straight-from-the-shoulder  talks  on  The  Times  and 
Their  Lessons  and  a  number  of  TIMELY  resultful  plans. 

Then  on  every  merchandise  page  are  such  PRICES  for  such  TIMELY 
goods  as  will  appeal  to  every  buyer  struggling  with  THIS  year’s  January 
problem. 

i  ■  r  y  i 

If  In  short — our  January  catalogue  makes  particularly  clear  The  Butler  Way 

of  Merchandising  for  Profit  WITH  Safety. 

Tf  The  way  you  have  been  following  will  certainly  stand  improvement. 
Otherwise  — you  would  not  now  be  so  dissatisfied  with  your  Results. 

If  Why  not — for  once — SEE  what  The  Butler  Way  MIGHT  mean  for  YOU? 

II  The  January  catalogue  is  No.  D646 — shall  we  send  it  ? 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses :  BALTIMORE  DALLAS 
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at  it  to-morrow  or  next  day,  and 
let  you  have  a  check  right  away.’' 

In  another  case  they  had  sent 
to  the  bank  for  a  new  check  book 
and  it  had  been  delayed.  They 
hadn’t  a  check  in  the  place. 
“Isn’t  it  most  annoying!”  the  best 
bluffer  of  all  demanded  of  me. 
Just  as  soon  as  the  book  came  he 
would  see  that  my  house  got  a 
check. 

All  the  stories  I  got  belong  to 
one  or  the  other  of  these  types, 
with  the  exception  of  one.  One 
man  told  the  flat  truth. 

“My  dear  man,”  he  said,  “this 
bill  ought  to  have  been  paid  long 
ago.  I’d  pay  it  this  minute  if  I 
could.  But  I  haven’t  got  the 
money,  and  that’s  the  whole 
story.  Collections  are  rotten ;  I 
can’t  get  anv  money  in.  and  the 
futures  I’ve  had  to  pay  for  have 
simply  drained  me.  The  only 
thing  I  can  say  to  you  is  that  just 
as  soon  as  I  get  the  money  you’ll 
have  your  check.” 

And  I’ll  bet  a  million  dollars 
that  account  will  be  paid  before 
any  of  the  others. 

I  went  back  to  the  old  man  with 
the  $55  and  my  load  of  excuses 
and  handed  ’em  in. 

“Just  as  I  expected,”  he  said, 
“they  pushed  you  along  with  a 
lot  of  bluffs.” 

Now,  the  point  I  want  to  make 
is  this:  Outside  that  fellow  who 
said  he  hadn’t  the  money,  I  be¬ 
lieve  firmly  that  all  those  fellows 
gave  me  pure  bluffs.  They  didn’t 
think  I  believed  ’em  and  I  didn’t 
— the  bluffs  deceived  nobody. 
They  simply  skirted  around  the 


real  truth  of  the  matter,  which 
was  that  they  didn’t  have  the 
money  and  couldn’t  pay. 

Since  the  times  got  tight,  a 
million  of  these  bluffs  have  been 
thrown  on  the  market.  Every¬ 
body  recognized  ’em  at  once  for 
what  they  were — bluffsi.  What 
nonsense  to  keep  up  such  a  farce! 
Why  not  come  out  like  that  one 
honest  fellow  and  admit  they 
couldn’t  pay  because  they  hadn’t 
the  money?  It  shows  no  weak¬ 
ness  not  to  have  money  when 
there  ain’t  any  to  have. 

They’re  all  afraid  of  their 
credit.  But  men  suspect  a  fellow 
loaded  with  a  lot  of  fake  excuses 
a  darned  sight  quicker  than  they 
do  the  one  that  comes  out  and  ad¬ 
mits  what  the  other  fellow  knows 
anyway — that  he’s  simply  short. 
All  this  business  about  the  treas¬ 
urer  being  away  is  fool  rot. 
Think  of  a  concern  ?  flowing  itself 
to  be  tied  up  by  the  absence  of 
one  man ! 

Why,  when  my  creditors  come 
to  me  and  present  bills  I  always 
tell  ’em  at  once  that  I  ain’t  got 
the  money.  Whether  I  have  or 
not.  The  Stroller. 


AMONG  THE  TRADE. 

Whatever  may  be  said  of  the 
grocery-selling  methods  of  Gim- 
bel  Bros.,  their  grocery  windows 
this  year  were  unquestionably  the 
most  beautiful  ever  shown  in 
Philadelphia.  One  of  their  dis¬ 
plays  was  of  native  and  tropical 
fruits  and  was  the  work  of  an  art¬ 
ist  of  high  ability. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Gaociay  Woxld, 
p*7  Arch  Street. 


Question:  *  *  Philadelphia 
Pa. — I  would  like  to  have  your 
candid  opinion  on  the  following 
problem:  I  have  been  cashing 
checks  for  Mrs.  Miller  for  the  last 
five  years.  These  checks  were 
given  to  Mrs.  Miller  by  Mr. 
Smith,  who  was  employed  by 
Jones  &  Co.  These  checks  were 
all  payable  to  Jones  &  Co.  Mr. 
Smith  forged  the  indorsements, 
gave  the  checks  to  Mrs.  Miller, 
who  sometimes  paid  her  grocery 
bill  or  had  me  cash  them  for  her. 
Can  I  be  held  liable??  As  this 
thing  has  been  going  on  so  long, 
don’t  you  think  Jones  &  Co. 
should  stand  for  their  own  care¬ 
lessness?  Mrs.  Miiler  has  since 
this  happened  gone  into  bank¬ 
ruptcy.  Mr.  Smith  is  a  fugitive. 

Answer. — To  state  this  case  a 
little  more  clearly,  this  is  the  way 

I  understand  it:  Given  a  check 
made  payable  to  Jones,  Smith 
steals  the  check,  forges  Jones’  in¬ 
dorsement,  and  passes  it  on  to 
Miller.  Miller  passes  it  to  this 
correspondent,  either  for  cash  or 
in  payment  of  a  bill.  The  corre¬ 
spondent  does  not  say  so,  but  I 
presume  he  deposited  the  check 


in  bank,  where  the  forgery  was  in 
some  way  detected. 

Now,  the  question  is,  w  ho  loses, 
and  what  is  the  status  of  the 
various  persons  through  whose 
hands  this  check  passed?  A 
forged  indorsement  passes  no 
title,  so  that  the  right  to  the  check 
never  passed  from  Jones  unless  he 
was  grossly  negligent  in  letting 
the  check  get  into  Smith’  pos¬ 
session.  '  Lacking  negligence 
Jones  loses  nothing. 

If  Miller  accepted  the  forged 
checks  as  consideration  for  any¬ 
thing  of  value,  she  has  two  ac¬ 
tions  against  Smith,  one  civil,  to 
recover  the  value  of  the  thing  she 
gave  up,  and  the  other  criminal, 
for  obtaining  goods,  or  money 
under  false  pretences. 

The  above  correspondent  has  a 
civil  action  against  Miller,  for 
the  amount  of  money  advanced 
or  credited  to  her  on  account  of 
the  checks,  but  he  has  no  criminal 
action  against  her  unless  he  can 
prove  that  she  knew  the  indorse¬ 
ment  was  forged.  Since  Miller 
has  gone  into  bankruptcy,  J  am 
afraid  his  chances  of  recovering 
anything  are  slim. 

If  the  correspondent  obtained 
money  on  the  checks  from  a  bank, 
or  from  any  person,  such  bank  or 
person  may  recover  it  from  him, 
and  so  on  all  down  the  line. 


The  little  round  cracker  with  “Exton” 
stamped  on  it.  It  has  been  on  the  mar¬ 
ket  over  half  a  century,  and  no  con¬ 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no  oys¬ 
ter  cracker  can  take  its  place  in  the  es¬ 
teem  of  those  who  know  the  difference 
between  fair  and  good. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


MAKE* 1  OUR  HISTORY  YOUR  GUIDE 
TO  SUCCESS 

A  few  years  ago  A.  W.  Johnson,  a  retail  grocer,  refurnished  his  store  with  tilting  bins, 
new  scales,  electric  coffee  mill,  molasses  pump  and  anew  dried-beef  cutter.  These  equip¬ 
ments  were  satisfactory  labor-saving  devices  with  the  single  exception  of  the  new  dried- 
beef  cutter;  this,  although  a  highly  advertised,  standard  machine,  was  incapable  of  doing 
nice  work.  After  carefully  investigating  the  merits  of  every  slicing  machine  on  the  market 
he  did  not  find  one  that  was  actually  slicing  dried  beef  in  a  workmanlike,  economical  man¬ 
ner.  Being  a  thorough,  competent  mechanic  with  an  inventive  turn  of  mind,  backed  by 
many  years  of  experience  cutting  di;ied  beef,  he  determined  to  design  and  construct  an 
altogether  new  machine,  avoiding  or  correcting  the  defects  of  the  others  and  embodying 
new,  practical  devices  of  simple  construction. 

The  new  machine  was  a  success — a  world  beater — it  sliced  dried  beef  to  perfection. 
His  customers  were  delighted  with  the  broad,  smooth,  perfect  slices,  deliciously  juicy, 
transparently  thin — so  much  superior  to  any  beef  they  ever  saw — naturally  he  gained  trade, 
his  sales  of  beef  increased  week  by  week  until  Johnson’s  dried  beef  became  a  household 
word,  and  people  would  use  no  other  kind,  while  the  new  machine  sliced  up  every  little 
scrap  in  thin,  salable  slices  and  reduced  waste  to  a  minimum. 

Send  for  a  sample  of  this  famous  sliced  beef — the  beef  that  beats  the  world. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Hr.  Grocer 

Don’t  let  competitors  of 
ours  tell  you  they  have  a 
lamp  chimney  as  good  as 
our  Lustre  Brand  until  you 
have  tried  both,  and  then 
we  are  sure  you  will 
agree  with  us  that  our 
Lustre  Chimney  will  stand 
the  Test  with  any  other 
Brand. 

Lustre 

The  name  is  sufficient 
evidence  for  both  quality 
and  durability. 

This  chimney  is  made 

by  UNION  WORKMEN  and 

from  the  best  material  on 
the  market.  One  price 
to  everybody. 


R.  E.  TONGUE  Si  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 

BRANCH,  NEWARK,  N.  J. 


mis  Beats  a 


The  Lindsley  Car  will  save  you 
$1,000  over  the  cost  of  horse- 
drawn  vehicles,  figuring  two 
teams.  Fourteen  horse-power, 
tires  of  solid  rubber  and  hence 
almost  indestructible.  Ca¬ 
pacity,  1,500  pounds;  will 
climb  30  per  cent,  grades  with 
1,000  pounds  load.  No  com¬ 
plicated  parts,  easy  and  cheap 
to  operate  (runs  30  miles  on  a 
gallon  of  gasoline). 

Every  car  sold  has  the  buy¬ 
er’s  firm  name  painted  on  it 
gratuitously.  Send  for  cata¬ 
logue*. 

J.V.  LINDSLEY  &  COMPANY 

Suite  1139  Monadnock  Building 

CHICAGO 


t'WV  EAGLETONit 

tlouvc  oil 

'  LECH O R NliUtVlljl 


La.  Toscana.  Virgin  Olive  Oil  is 

unique  in  several  respects.  One 
is  the  fact  that  its  wonderful  clear¬ 
ness  is  not  produced  artificially  or 
by  any  chemical.  Its  pure  limpid¬ 
ity  and  brilliant  color  are  due 
solely  to  the  perfection  of  the 
olives  from  which  it  is  pressed  and 
to  the  expertness  of  the  pressing. 

No  purer,  finer  olive  oil  is  pro¬ 
duced  in  any  of  the  oil-producing 
states  of  Europe  than  La.  Toscana. 

J.  L.  NEFF  &  CO. 

Sole  American  Agents 
BROOK  LYN,  N.  Y. 


You  must 
Advertise  or  Lose ! 
Then  why  not 
Advertise  wisely? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

®f)e  Retailer  ant)  gtibertteer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
Study  of  advertising 

Five  dollars  a  year  is  all  it  costs,  and 
its  worth  it  Sample  copy  15  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N  Y. 


Of!  SALESMEN  SURE. 

No  bonds.  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Live  salesmen 
act  quickly.  Give  past  and  present  lines 
bandied.  Dept.  B 

Boston  Piano  and  Music  Co. 

Willard  F.  Main,  Mgr.  ,ow*  City,  Iowa 
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Wdy  an  lntfe- 

n 


is  liellei  man  a 
Trust  Staicli 


An  independent  starch 
is  almost  sure  to  be  bet¬ 
ter  than  a  trust  starch 
because  the  trust  is  apt 
to  feel  that  it  has  the 
market  and  needn’t  be 
so  particular. 

The  independent 
manufacturer  hasn’t 
the  market  and  there  is 
only  one  way  he  can  get 
even  a  share  of  it — by 


selling  a  better  starch 
than  his  competitor. 

That  one  reason  it 
is  that  has  given  Mur¬ 
doch’s  Laundry  and 
Corn  Starches  such 
splendidly  fine  quality 
— they  have  simply  had 
to  be  good  in  order  to 
sell. 

Both  are  the  very 
leaders  of  their  class. 
Just  look  at  them  in 
comparison  with  other 
starches. 

Oswego 

Maize 

Products 

Company 

OSWEGO 
NEW  YORK 


There  is 

Joy  in  knowing  that  you  have  the 
best  store  or  stock  of  goods.  Add 
to  this  the  value  of  handling  goods 
that  satisfy  and  you  have  the  kernel 
of  trading  that  pays  in  ways  beside 
money. 

Nothing  excels  FelS-Naptha 
as  a  soap  that  satisfies — consumer, 
dealer,  jobber;  as  a  re¬ 
peater  in  sales;  as  a 
profit-maker  for  merchant.' 


Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Mincemeat  Display. 

Here  is  a  suggestion  for  a 
mince-meat  window. 

The  idea  is  to  show  the  material 
of  which  your  mince-meat  is 
made. 

First  form  a  hollow  square  in 
the  centre  of  your  window  with 
cartons  of  raisins,  currants,  etc. 
Next  place  five  tumblers  upside 
down  within  the  square,  on  which 
lay  a  pane  of  glass. 


A  New  Year's  Dried  Fruit  Window. 

First  of  all  cover  the  floor  of  the 
window  with  nice  clean  white 
paper. 

Place  two  boxes  of  fruit  in  the 
centre  of  the  window,  one  on  top 
of  the  other,  standing  on  ends, 
then  two  lengthwise  on  top  of 
these,  then  one  on  end  on  top  of 
those,  the  whole  forming  a  cross. 
If  the  two  that  are  crosswise  do 
not  want  to  stay  in  place  nafl  a 


.HOME-MADE  MirsiCE  MEAT 


R«  be  fMtHliO 


MARE  OF  PIMEM 
QUA IATY  OP  GOOOV 


/  *  f)CX  yCJ 
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Fill  in  the  square  with  apples, 
oranges  and  lemons.  On  each 
corner  of  the  glass  place  a  wine¬ 
glass  of  wine  and  in  the  centre 
have  a  large  vase  filled  with 
cider. 

Around  the  bottom  of  the  vase 
make  a  circle  of  glass  dishes  filled 
with  spices,  citron,  etc. 

Place  a  dish  of  meat  and  a  dish 
of  suet  on  the  cartons  of  dried 
fruit,  one  on  either  side. 

Place  a  row  of  glass  jars  around 
the  back  and  sides  of  the  window. 
It  is  not  necessary  that  these 
should  be  filled  with  mince-meat 
as  you  can  wrap  the  jars  with 
paper,  and  if  you  have  labels  put 
them  on  the  outside. 

The  sign  on  the  back  of  the 
window  is  on  paper  tacked  on  a 
frame  made  to  fit  the  window. 

For  a  store  that  does  not  sell 
mince-meat  they  can  still  use  this 
window  by  making  the  sign  read : 
“Material  for  making  your  own 
mince-meat.” 

*  E.  W.  Alexander. 

Oxford,  Pa.  1 


strip  of  wood  on  the  back  of  them, 
holding  them  together.  Each  box 
in  the  cross  should  be  different 
kind  of  fruit,  with  the  lids  of  the 
box  off  and  top  paper  also,  show¬ 
ing  the  fruit  as  it  lays  in  the  box 

Place  as  many  glass  dishes  a.- 
you  have  fruit  on  display  about 
the  front  of  the  window,  fill  them 
with  water,  then  place  a  few  of 
the  different  kind  of  fruit  in  the 
water,  which  after  a  few  days  will 
swell  to  their  natural  size.  The 
water  will  also  serve  to  keep 
moisture  in  the  window,  which 
will  keep  the  fruit  from  drying 
out. 

Then  place  a  few  pounds  of  the 
various  kinds  of  fruit  on  piles 
around  the  window. 

Place  neat  price  cards  on  each 
pile,  also  the  name  of  the  fruit, 
which  will  do  away  with  placing 
a  card  on  each  box,  a^  they  would 
mar  the  beauty  of  the  cross. 

Along  the  back  of  the  window' 
tilt  open  boxes  of  fruit  against 
the  partition.  The  idea  is  to  have 
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Y on  Cannot  Afford  to  be 
Without  It ! 

No  up-to-date  grocer  can  afford  to  allow  liis 
competitor  obtain  tbe  business  that  should 
and  would  come  to  him  if  he  stocked 

Buchan’s  Toilet  Soaps 

Number  ‘‘363”  is  known  throughout  this 
entire  country  as  a  symbol  of  soap  purity, 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING,  NEW  YORK  CITY 


DIE  ffl  SET  Yi  ins 

We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 

* 

we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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These  Will  Attract  Your  Fish  Trade 

There  is  nothing  more  inviting  and  appetizing  than 
good  Sardines.  We  believe  we  have  reached  perfection 
in  our 

“  VITA  BRAND  ” 

These  are  Norwegian  Smoked  Sardines,  packed  in 
pure  olive  oil.  We  have  never  seen  or  tasted  any  quite 
their  equal ,  as  only  the  very  best  of  autumn  fish  and  the 
purest  of  olive  oil  is  used  in  the  packing. 

Try  a  few,  you  will  send  for  more. 

K.  H.  PHILLIPS  <Sc  CO. 

444-446  Greenwich  Street  NEW  YORK 

Philadelphia  Representative,  F.  H.  FROMM  &  CO.,  io  South  Water  Street 


The  Ladies  Can't  Resist  It 

Put  a  box  of  KOLA  CHEWING  GUM  on  your 
counter  and  tell  your  lady  customers  that  it  is  the 
finest  gum  ever  made.  They  will  try  it  on  your 
recommendation  first  and  then  they  will  keep  buying 
on  the  strength  of  its  delightful  flavor.  You  will 
be  surprised  at  the  amount  you  can  sell  in  a  week. 
The  druggist  is  getting  the  profit  now,  who  not  You? 

Pulver  Chocolate  &  Chicle  Mfg.  Co.,  Rochester,  N.Y. 


Want  a  $10  Mortis  Chair 


for  Nothing  ? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  [Scraps  Tobaccos 


“Blue  Hen,”  “High  Card,”  ‘  Rex "  and  “Z" 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  ).  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 


Introducing  Waldorf  Extracts 

We  want  you  to  know  the  finest  Lemon 
and  Vanilla  Extract  made  to-day — our  Wal¬ 
dorf  Brand.  These  are  Extracts  de  luxe. 
They  are  made  of  the  fanciest  raw  materials, 
are  of  the  fullest  strength,  and  are  guaran¬ 
teed  to  comply  with  all  food  laws  everywhere, 
no  matter  how  stringent. 

Price,  $1.25  per  dozen. 


Mem  it  o 
]/ xmAcr  a  Mfi. 
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PREPARED  ONI.Y  BY 


New  York 
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HETEIELD  EXTRACT  AND  MEG.  COMPANY 

370  GREENWICH  STREET,  NEW  YORK 


as  much  fruit  in  the  window  as 1  ment  is  behind  the  guarantee, 
you  possibly  can.  and  it  will  therefore  endeavor  to 

If  y<  u  do  not  wish  to  open  your  have  the  statement  modified, 
full  boxes,  take  uniform  size  ,  though  it  is  perfectly  true, 
boxes  and  make  false  bottoms  in  j  To  this  end  the  Board  has  sent 
them,  and  only  place  a  layer  or  an  important  letter  to  each  of  the 
two  of  fruit  in  them,  but  it  is  I  principal  trade  organizations  in¬ 
better  to  use  a  full  box,  as  the  terested  in  the  administration  of 
fruit  shows  up  nicer  and  at  the  the  Food  and  Drugs  Act.  There 
same  time  you  will  not  be  able  to  is  no  complaint  of  the  action  of 


p£C.c/}£5 
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pack  a  few  layers  in  the  same 
way  as  they  come  from  the  pack¬ 
ers. 

Have  signs  drawing  the  public’s 
attention  to  the  fruit. 

The  illustration  will  serve  to 
show  the  idea  as  to  the  fixing  of 
the  window. 

This  is  not  an  expensive  dis 
play,  as  you  are  using  your  stock 
10  make  the  display. 

H.  J.  Gundaker. 

Lancaster,  Pa. 


Federal  Food  Board  Wants 
Another  Change  in  Method 
of  Stating  Guarantee. 

Now  Says  That  the  Words  It  Itself 
Suggested  Are  Being  Misunderstood 
by  Consumers.  Want  Only  “Serial 
No. - ”  Placed  Upon  Package. 

Special  correspondence  of  “Grocery  World.’’ 

Washington,  D  C., 

January  2,  1908. 
The  Federal  Food  and  Drug 
Board  is  about  to  undertake  a  j 
monumental  task — that  of  induc¬ 
ing  the  owners  of  serial  number 
guarantees  under  the  new  Federal 
food  law  to  cease  using  on  their 
labels  such  a  statement  as  this : 
“Guaranteed  under  the'  Food  and 
Drug  Act  of  June  30,  1906. 

Serial  number  0000.”  The  Board 
claims  that  this  deceives  the  pub¬ 
lic  into  believing  that  the  Govern- 


the  trade  in  using  those  words, 
they  having  been  adopted  from 
the  regulations  of  the  Board  it¬ 
self,  but  experience  has  shown 
that  they  are  likely  to  be  mis¬ 
leading  to  consumers  who  are  not 
well  informed  as  to  the  significa¬ 
tion  of  the  impression. 

Most  persons,  it  is  believed, 
understand  the  words  to  mean 
that  the  article  on  which  they  ap¬ 
pear  is  guaranteed  by  the  United 
States  Government  to  be  good  or 
pure  or  made  as  represented, 
when  what  is  meant  is  merely 
that  the  original  manufacturer 
warrants  the  retailer  that  he  wi 
assume  all  liabilitv  for  prosecu¬ 
tion  that  may  be  based  upon  al¬ 
leged  non-conformity  with  the 
provisions  of  the  Food  and  Drugs  ’ 
Act.  It  is  desired  by  the  Board 
to  omit  from  the  labels  the  words 
“guaranteed  under  the  Food  and 
Drugs  Act,”  leaving  merely  the 
worcls  “serial  No.  — The 
Board,  however,  is  not  inclined  to 
take  this  step  until  it  has  been  as¬ 
certained  what  would  be  the 
effect  upon  the  trade  and  how 
much  loss  of  labels,  etc.,  would 
result  therefrom. 

No  answers  have  yet  been  re-  \ 
ceived  to  the  letter  and  it  is  sup¬ 
posed  that  careful  investigation 
is  being  made  by  the  associations  1 
involved. 

Holt. 
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WANT  DEPARTMENT 

accompanied  by  10  cents  In  postage  to  pay  for  remaning  tne  same.  To  non-subscribers  the  price  50 
cents  per  issue. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  lor 
particulars,  “Grocery  World,”  Philadel 
phia. 


tf 


FOR  SALE. 


FOR  SALE— Centrally  located  Cash  Gro¬ 
cery  and  Provision  business  in  Camden, N.  J. 
Store  equipped  with  Walker  Patent  Pivoted 
Bins,  new  refrigerator,  No.  79  Nat.  Cash 
Register  and  Bowser’s  self-measuring  oil 
and  gasoline  tanks.  Will  Inventory  $1000 
to  $1200.  Address  W.  G.  F.,  Grocery 
World. 


FOR  SALE— In  Lancaster,  Penna.,  stock 
and  fixtures  of  a  cash  grocery  store  doing 
a  good  business,  good  reason  for  selling. 
For  particulars  address  X  Y  Z,  Grocery 
World  office. 


BUSINESS  OPPORTUNITIES. 


00000000000000000000000000 

o  0 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and 
o  general  store  businesses  —  nothing 
o  else.  We  are  specialists  in  that  and 
o  we  know  what  we  are  about, 
o  In  the  term  “grocery  stores”  we 


0  include  butter  and  egg  stores,  tea 
o  and  coffee  stores,  green  groceries  and 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  Is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone, 
o  WARNER  &  CO., 

0  927  Arch  Street.  Philadelphia,  Pa. 


o 

o 

o 


Phones,  Bell  Filbert  2500, 
Keystone,  Race  746. 


00000000000000000000000000 


EVERY  ONE  A  GOOD  CHANCE. 

No.  254. — In  North  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  28  x  30, 
with  back  room.  Does  $25,000  per  year, 
two-thirds  cash.  Stock  about  $2,000.  Uses 
one  horse  and  two  wagons.  Profits  10  per 
cent,  clean  and  clear.  Good  house  con¬ 
nected  for  rent  or  sale.  This  store  has  been 
established  forty  years  and  the  owner  is 
now  retiring  from  business.  Fullest  in¬ 
vestigation.  Price  inventory. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
eiiter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly, all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30;  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex' 
penses.  Owner  with  wife  and  boy  can  run 


store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305.— In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2, ooo-$3, 000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314  —  In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315.— Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weeklv,  all  cash.  Stock  $700.  No  team 
used. '  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory.  ,  , 

No.  316.— In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory.  ,  .  .  . 

No.  317  and  318.— In  West  Philadelphia. 
Two  stores  owned  by  same  owner  or  will 
sell  separately.  No.  1  is  22  x  30  feet,  does 
$35°  weekly,  three-quarters  cash.  Stock 
$400.  Nets  20  per  cent.,  as  sells  many 
meats.  No.  2  is  16  x  25  feet,  does  $250  per 
week,  two-thirds  cash.  Stock  $2$o-$$oo. 
Net  profits  20  per  cent.  These  stores  are 
extremely  profitable  little  places  and  can 
be  bought  at  inventory  prices,  which  means 
less  than  $1,000  each.  ...  .  . 

No.  321.— In  West  Philadelphia  working 
neighborhood,  not  aristocratic  but  busy. 
Store  17x35  feet.  Does$250  weekly,  all  cash, 
on  stock  of  $400.  Owner  takes  $40  in  cash 
out  of  the  business  every  week.  No  team. 
Dwelling  connected.  Owner  retiring  and 
will  sell  at  price  about  representing  inven¬ 
tory.  This  store  has  been  established  17 
years. 

No.  322.— In  Wissahickon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in 
creased  bousing  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $5°°- 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324.— In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $75°- 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325.— In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does $300  weekly,  all  cash.  Stock$350.  Pus*1 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $4°°  f° 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 


ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327.— On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $6co  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328.— In  West  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock $400;  Oneteam,  Business  thoroughly 
profitable,  netting  10  per  cent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory.  , 

No.  331.— In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years.  ,  ,  ,  . 

No.  332. — In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash 
Stock  $500  to  $600.  Nets  15  percent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333. — General  store  in  M  fflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30xioofeet.  Business  about$4,ooo per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,ooo-  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  335. — In  Germantown,  on  main  busi¬ 
ness  street.  Store  30x40  feet.  Does  $600 
weekly,  half  cash,  balance  mostly  weekly. 
No  dwelling.  Stock  $1,500.  Uses  two 
teams.  Net  profits  10  per  cent.  Owner 
going  on  farm,  and  will  sell  at  inventory. 
Some  of  the  fixtures  belong  to  the  real  es¬ 
tate  and  are  rented  with  it.  Easy  terms  to 
good  buyer.  This  store  has  been  estab 

lished  for  15  years.  . 

No.  334  —In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation.  , 

No.  335— In  West  Philadelphia,  size  16x30. 
Does  $350  weekly,  mostly  cash.  Stock  $1500 
but  can  be  reduced  to  $1200.  No  team 
delivery.  Net  profits  10  per  cent.  Business 
making  good  cash  income  every  week. 
Price  inventory. 

No.  336.—  On  best  business  street  of  W est 
Philadelphia.  Store  16x27  fe£t.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 


$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  frem 
Philadelphia.  Store  ys  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres¬ 
ent  owner  took  $3, coo  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 

WANTED— A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York. 


SITUATION  WANTED. 


WANTED— Position  in  grocery  store  with 
reliable  firm  where  there  is  a  chance  for 
advancement.  Ten  years’  experience;  best 
of  recommendation  from  employer.  State 
salary  when  addressing,  K.  G.,  care 
Grocery  World,  Phila.,  Pa.  28 

FOR  RENT. 

FOR  RENT— Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarrvville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tl 


WARNER  &  CO., 

927  Arch  Street.  Philadelphia.  Pa. 

SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4  300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

ONEOFTHE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 


MISCELLANEOUS. 


ATTENTION—  SALESMAN  CALLING 
on  Crockery  trade.  We  offer  good  commis¬ 
sion  for  selling  side-line  which  will  in  no 
way  interfere  with  your  regular  business. 
Experience  unnecessary.  You  can  start  at 
once.  Address  giving  territory  and  class  of 
trade  you  see  at  once.  Zane  Pottery  Com¬ 
pany,  Zanesville,  Ohio.  _ * 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 
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GROCERY  WORLD 


Stir 

’Em 

Up 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


You  may  wonder  why  you 
don’t  sell  more  table  sauce — 
isn’t  it  because  you  sell  the 
same  line  you’ve  sold  for 
years?  People  get  tired  even 
of  the  best  sauces. 

Stir  up  your  trade  with  a 
fine  Tabasco  Sauce,  of  which 
Moss’  Green  Heart  is  the 
standard  of  the  country.  The 
person  who  once  starts  with 
Tabasco  Sauce  finds  all 
other  sauces  insipid  and  un¬ 
satisfying. 

New  Iberia  Extract  of 
Tabasco  Pepper  Co. 

NEW  IBERIA,  LA. 


foreign  and  domestic  fruits, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  EL  Cor.  Callowhill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  in  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  January  6th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  tVe  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
loiv  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


An  Inflamed  Tendon 

Needs  Cooling  ( 

ABSORBINE 

Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $ 2.00  per 
bottle  delivered.  Book  2-B  free. 
Absorbine,  Jr.,  for  mankind,  $1. 00  bot¬ 
tle.  Cures  Strained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  D.  F.,  9  TJoniuouth  St.,  Springfield,  Mass 


Have  the  Best  Goods  and 
You'll  Get  the  Best  Trade 


We  have  made  a  specialty  for  many 
years  of  supplying  the  finest  Foreign  and 
Domestic  Fruit,  etc.,  coming  into  this 
market,  the  sort  of  goods  it’s  hard  to  get 
elsewhere  ;  the  sort  of  goods  that  bring 
particular  people  to  your  store  and  keep 
them  coming.  If  you  can  call  we  will 
show  you  what  we  mean  ;  if  you  can’t  call, 
write,  and  we  will  give  you  particulars. 


FRUITS  THAT  PLEASE. 

IMPORTANT. 

°ur  Bt°ck  of  Florida  and  California  Oranges  is  the  finest  in  Philadel- 
ptna.  Prices  no  higher  than  is  charged  by  most  dealers  for  grades  of  fruit 
that  will  not  bear  comparison. 

_  ,  ,  JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel . $1.65  per  bunch 

Se  ec  ed,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected.  8  hands,  packed  x  in  crate .  1.15  per  bunch 

Se  ected,  8  hands,  packed  2  in  crate .  uo  per  bunch 

Se  ected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  80  per  bunch 

Se  ected,  7  hands,  packed  2  in  crate . .  per  bunch 

Sdected,  7  hands,  Packed  3  in  crate . .  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards 

Selected,  9  hands  .  1.35  per  bunch 

Selected,  8  hands  .  1.00  per  bunch 

C  Cw^’  ^ a  ^an^s  . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
hunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3 .65  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2  75 

Fancy  Brights  150-176  size,  per  box .  2  75 

Fancy  Brights,  200-216  size,  per  box . El  $2  so  to  2.6«! 


R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Sts.,  Philadelphia 


Fancy  Brights,  250  size,  per  box . . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

,  FANCY  FLORIDA  GRAPE  FRUIT.  \ 

Fancy  Bright,  36’s  to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’s,  per  box . E 

Fancy  Bright,  80’ s,  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box  . E 1. .1 E .  1 1 

Golden  Russetts,  54’s  to  64’s,  per  box . Ell". 

Golden  Russetts,  8o’s,  per  box . 

^  CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box . 

Fancy  quality,  126  to  box  . . . .  .  ’ 

Fancy  quality,  150-176  to  box . .  .  .  .  .  .  .  .  .  .  .  . 

Fancy  quality,  200-216  to  box . . 

Fancy  quality,  250-288  to  box . E  E  E  E  E  E 1 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . E  E  E  E  E  1 E  E 

Extra  choice,  200-216  to  box . E  E  E  E  E  - 

Extra  chpice,  200-250  to  box . .  4 

CALIFORNIA  LEMONS.  £4 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . . 

Fancy  quality,  extra  large,  270  to  box . E  E  E 

Choice  quality,  240  and  270  to  box . E 

Choice  quality,  300  to  box . '  ’  E  E  E 1 

Choice  quality,  360  to  box . E  E  E  E  E  E  EE 

MESSINA  LEMONS. 

Fancy  Messina,  360  size,  per  box  . 

Choice  Messina,  300  size,  per  box . .  .  .  .  .  .  .  .  .  .  . 

Choice  Messina,  360  size,  per  box . 

ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs .  $,  e0  to 

Choice,  kegs,  61  lbs . 

Good  Quality,  kegs,  62  lbs . EE  EE  El 

Good  Quality,  kegs,  60  lbs . E  E  E  E  1 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound . E  l  .04% 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . .o6l/2 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb  08 
NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality,  10  to  12-pound  boxes,  per  pound  .  0.10 

Extra  fancy  quality,  4-crown,  10  to  12-po  und  boxes,  per  pound  EE  1 1 1 1 . ."  1 . .  0  09 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound .  0.08 

fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box .  o  10 

Fancy  quality  .locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound.. ...Ill  014 
FANCY  JERSEY  SWEET  POTATOES 

Fancy  Prime,  per  barrel  .  $3.75  to  $4  00 

Choice  Prime,  per  barrel . 

Fancy  Medium,  per  barrel . 

Choice  Medium  per  barrel . 

CRANBERRIES. 

Cape  Cod,  fancy,  large . . .  <to 

Cape  Cod,  Early  Black,  per  bbl . EE  E 1  6  50 

Cape  Cod,  not  so  dark,  per  bbl . Ell!  600 

Fancy  Cod,  large  dark,  bushel  crate . .  .1 E  E  E  E  E  2  25 

Fancy  Jersey,  medium  dark  . .  .  .  .  .  .  .  2  00 


2.40 


$450 

500 

5-00 

4.00 

4-50 

4.00 

$3.00 

300 

2-75 

2.65 

2.40 

2-75 

2-75 

2.65 

2.50 

2.40 

$300 

300 

300 

2-75 

2-75 

2-75 

2-75 

2.50 

2.40 

500 

4.00 

350 

300 


3-50 

300 

2.25 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . 26 

“B”  Java . 24 

*‘C”  Java . 24 

A — Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

"B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . ; . 18 

‘‘A7’  Maracaibo . 18 

“B”  Maracaibo . 17 

“A”  Santos . 18 

“B”  Santos . 16 

"C”  Santos . 14 

Peaberry  Santos . 14 

"A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 10 

Upton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . . .  '  .35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  aoz.  .90 


CANNED  VEGETABLES. 


Baked  Beans —  Per  doz. 

Pin  Money,  S  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1 . 15 

Pin  Money,  1  lb.,  sauce,  4  doz . . . 85 

Pin  Money,  3  lb  ,  plain,  2doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  3  lb. ,  sauce,  2  doz .  1 .10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 1 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz .  1.00 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . .. . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1 .25 


Pumpkins— 

3  lb. ,2  doz .  1.00 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 


Pin  Money,  whole,  3s,  2  doz.. 

Standard,  3s,  2  doz . 

Gallon,  %  doz . . 

Fair  Quality,  3s . 

2s,  2  doz . 


.95 
• 92 % 
2.95 
.90 
.75 


CANNED  FISH. 


RICE. 


Per  lb. 


Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1.95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz . ~ .  1 .05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . - .  1.25 

Iceberg,  1  lb.  tall,  i  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver.  1  lb. ,  flat,  4  doz . - .  3 . 50 

Star,  % lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  8  doz .  2.40 

Gold  Label,  %  lb.,  flat,  8  doz .  2.fa0 

Beaver,  %  lb.,  flat,  8  doz . 


Gold  Label  Brand,  1  lb.,  tall,  4  doz. 


AT  AF^l  — 

Mackerel  in  sauce,  oval . - . 

Oysters — 

Standard,  5  oz.,  2  doz .  1.C0 

Sardines,  in  Oil—  per  case. 

'A  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil.  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fancy  cartons,  100  cans  4  50 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

%  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100 cans .  9.75 

North  Cape,  Smoked,  100  cans .  9 . 25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . 


Best  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05 V, 

No.  3  broken,  bbls.  or  100  lb.  sacks .  03% 

Japan,  100  lb.  sacks . 05 % 


SALT,  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.2* 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 


New  York  Hand-picked,  about  2%  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  10 

Black-Eyed  Peas .  2.35 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06% 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06% 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08% 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2 doz .  1 .05 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . .... 

Cherries,  2  lb.,  2  doz .  1.50 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1 .25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .35 

Raspberries,  2  lb .,  2  doz .  1.35 

Strawberries,  2  lb. ,  2  doz .  1 . 60 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2 . 70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  2%  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 42 

Kingsland,  N.  0 . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1 .90 

California  Amber  Drips,  2%  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2.15 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . . 

Dried,  50  lbs . 

Peaches — 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36.a . 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 

American  Brand,  25  lb . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50. 25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100,25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 

Seeded,  36 1  lb.  packages . 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


Per  lb. 
.11 
12 


.13 

,15 


•08% 

.08% 


.10 


.20 


.06% 


.09% 

.01 

.08% 

.08 

07% 

.07 

.06% 

.04% 

.18% 

.08 


2.00 

08% 

.09% 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered . .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.7o 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1,  A .  4.70 

Light  Yellow .  4.25 

Fine  Granulated,  2  lb.  bags .  5.05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 


Baby,  1  doz.  glass  jars .  1 . 90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.65 

Red  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doa .  4.00 

Lion,  4  doz .  4.60 

Premium,  4  doz .  4.85 

Hires’  Silver,  4  doz .  4.75 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . . . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Stiver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can 


Case 
4.35 
3.90 
3.75 
3.<0 
2  20 

3.75 
3.50 

2.75 
4.15  I 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1 ,35 

Press,  200s,  fire-proof  handles .  1 . 90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  50  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1 .00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 


Slide  Boxes,  60s,  5  gross . 55 

Grocers’ ,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.70 

*Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3  75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2%  boxes 

r»r  190  hora  Rout  Snon  f rm.  a  on 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

*Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefher’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

*Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4  00 

*Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . loo  3.50 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus . loo  3.55 

White  Floating .  200  4.10 

♦Star . 100  3.50 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  4  00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 


*  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  60  3.25 

Sweet  Maiden . I  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . : . per  doz.  40 

Jap  Rose .  60  3.75 

Sweetheart .  50  1  90 

Lava . 100  3.75 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.2S 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Seourene . 100  8.50 

Lipp’s  Scourer .  60  2.25 

Sil  San .  60  2.00 

Army  and  Navy  Compound . 4  doz.  1 .80 

Finola  Star  Polish . 100  3.85 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs.  1.00 

Old  Dbtcn  Cleanser,  4  doz .  3.25 
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Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NO  TE. — Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 


Porto  Bico  Molasses—  Per  gal. 

Fancy,  barrels . 42@.45 

Choice,  barrels .  .40 

Good,  barrels . 26®  .30 

Fancy,  quart  jars . per  doi.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 46®. 60 

prime .  -40 

Good . 28®  .36 

Ordinary . .22 

Blended,  fancy .  -36 

Blended,  choice .  *83 

Blended,  good .  -80 

2-lb  tins,  8  dozen . per  case,  2 . 80 

Quarts,  2  dozen . per  case,  2.80 

Sugar  Syrup- 

Pure,  extra  fancy . - . 85®  .  88 

Pure,  choice .  -24 

Blended,  fancy .  .82 

Choice . 

Vanilla  Drips . 29®. 30 

Tins,  2-lb.,  2  dozen . per  case,  1.95 

Tins,  2%-lb.,  2  dozen . per  case,  2.30 

Tins,  8-lb.,  2  dozen . per  case,  2.50 

Tins.  6-lb.,  1  dozen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  95 .  40.00 

Georges  )  count  110@115 .  25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s,  count  450 .  22.00 

Norway,  count  400@450 .  25  00 

Norway,  count  300@350 .  28.00 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish-  .  Pejl?; 

Fancy  strips,  60-lb.  boxes . 10^ 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08 K 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring ,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 19 

Bloaters,  Cromarty,  100s .  1.75 


TEAS. 

Gunpowder—  Por  lb. 

Common  to  fair . 15@ .  18 

Superior  to  fine . 20@  .25 

Extra  fine  to  finest . 28®  .  85 

Choicest . 45@.66 

mperial—  „ 

Common  to  fair . 20® .  28 

Superior  to  fine . 30®. 85 

Extra  fine  to  finest . 40@.45 

Choicest . . . 50@.55 

young  Hyson—  .  _  1B 

Superior  to  fine . 22@ .  80 

xtra  fine  to  finest . S5@.40 

uoicest . 46@.60 

Hyson—  _  . 

Common  to  fair .  @12% 

Superior  to  fine .  @  18 

Extra  fine  to  finest .  @  •  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@  .25 

Extra  fine  to  finest . 28@.30 

Choicest . ••••• . 32@  88 

Basket-fired— Common  to  fair. . 22@.25 

Basket-fired— Superior  to  fine .  .28®  .  30 

Basket-fired— Extra  fine  to  finest . 32®  .38 

Basket-fired— Choicest . —@.45 

Dust  .  @.12% 

Oolong—  _ 

Com  mon  to  fair .  @17 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@.35 

Choicest . 40@.65 

ouchong — 

Common  to  fair . 16@.18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 30@  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 

rava— Mandheling— Fancy  brown . 86 

Old  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government — Prime . .25 

Old  Government — Good .  .23 

Mocha- 

Genuine  Arabian .  .28 

Maracaibo— 

Cucuta— Best .  .16% 

Cucuta— Choice . 16 

Cucuta— Prime .  .15 

Cucuta— Good .  .14 

iaguayra— 

Caracas—  Finest . ~. . 20 

Caracas— Choice . . . . . — .  .17 
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Peaberry- 

Santos— Fancy . 17% 

Santos— Choice . . 17 

Santos— Fine . -  -16 

Rio— Fancy . — . 17 

Bio— Choice . 16% 

Rio— Fine . 16 

Santos— 

Best . 16 

Choice . 16 

Prime . .1*% 

Good . 18% 

Fair . 12% 

Bio- 

No.  1— Golden . 15% 

No.  2 . 16 

No.  8 . H% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 18 

NO  . . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . - . ~  .07 

Cassia  buds . ~  -35 

Cinnamon,  Mats . -10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23®  .27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon .  -75 

Cloves,  Zanzibar . .  .17®. 20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 86@.S8 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Gmger  Jamaica,  unbleached. . .  .20@.21 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . 25@  35 

Nutmegs,  105-110s . 18@.20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . i . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore..,, . 15@.17 

White  Pepper,  fancy .  25@.S0 

Bed  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . - . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . *1 

Mace,  Straight  Penang . 87% 

Mustard . .24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doi. 

Allspice .  .76 

Cinnamon,  China .  110 

Cinnamon,  Saigon . ••••  2.50 

Cloves .  1.10 

Ginger,  African .  .76 

Ginger,  Jamaica .  1.00 

Mace .  2.92 

Mustard .  1-05 

Nutmegs .  1-60 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Mam.  white  2%s,unpeeled  Calif..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips  .white ,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  Bauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1 ,00@1 .05 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  8s .  1.56@1.65 

Beans,  Lima- 

Fancy  Is . . . 

Fancy  2s .  1-50 

Extra  standard  2s .  1  •  15@1 . 25 

Standard .  1  •  10@1. 15 

Soaked . . .  75. @  .85 

Beans,  Stringless— 

Fancy  2s .  2.00®2.10 

Fancy  Is .  1  ■  10@1 . 20 

Extra  2s .  1.40@1.76 

Extra  standard  2s .  1  •  10@1 . 15 

Standard  2s . . .  90 

Standard,  not  Btringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Bed  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1  10 

Standard  New  York  2s . 90@1 .00 

Maryland  2s,  Maine  Style . 75@  .SO 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s . . .  1  ■  60@1 . 76 

Sifted  2s .  1.15@1.85 
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Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1 .40®i.eo 

Standard  E.  J.  2s . .  1.09®  1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10®1.25 

Extra  standard  2s. . 95®  1  00 

Pumpkin- 

Fancy,  8s. .  1  10@1.20 

Fancy,  gallons . 

Squash- 

Fancy  8s . . . 1.20 

Tomatoes— 

6%-in.  cans,  fancy  New  Jersey .  1.60 

5%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland ,  N o.  3 .  1 .00 

2-lb.  cans . .-  .76®. 80 

Gallons,  standard  New  Jersey .  3  75 

Gallons,  extra  standard  Maryland  2.8C@3  00 

Quarts,  glass  jars. . .. .  2  90 

BOOfJ! 

Fancy  8trawberry  Is . . .  1.40@1  60 

Cuts* .  1.10®1 .15 

Sweet  Potatoes  8a .  1  •  15 

Sauer  Kraut  8s . 95®  1.10 

Spinach- 

Standard  Maryland  8s . -  1.25@1.40 

Fancy  New  Jersey  8s .  1.40@1.65 

Gallons .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  8s . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . . . 

Peaches,  L.  C.— 

Extra  88 . 

Extra  2%S . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  do*. 

3.80 
3  20 
2.65 

8.25@8.65 

4.40 

3.75 
3.50 

9.75 

8.80 
3.10 

2.75 

2  40 

8.00 


8- 80 

8.25 

1.25 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  8tate  2%s . 

Standard  2s . . 

Pineapples— 

Sliced  or  grated  28 . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  8s . 

Plums,  gage,  8s . . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries — 

Bed,  fancy,  2s . 

Standard  2s . 


Lobster- 

Flat  Is . 

Flat  %s . 

Kippered  Herring — 

Is. 


FISH. 


Alaska  Salmon- 

Pink  Is . 

Medium  Bed . 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Qa  rri  i  it  pc— 

S  Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins.... 


1.75 

2.93 

1.50 

2 . 25@2 . 40 
1.10@1.20 
4.00 
1.15@1.25 


3.E0 

8  00 

2.75 


4.50 

2.50 

1.50 
1.10 

1 .20®  1.25 

1.25@1.30 

2.00 

2.20 

2.90 

2.15@6.00 

2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartona .  .11 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  SO  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs...— . 

California,  4  cr.,  50  lbs. . ............. 

California,  8  cr.,  60  lbs . — . 

California,  2  cr.,  50  lbs . - . 

Figs— 

Baskets,  1  lb.  and  2  lb . . . 15 

Layers,  2%-ln.,  10  lbs . . . 

2%-ln.,  121bs . 

2%-ln.,  12  lbs- . . . 

2-ln.,  12  lbs. . - . - 

Currants— 

Fancy,  1-lb.  cartons . .'. . ... 

Cleaned,  1-lb .  cartons,  choice . .... 

Bulk,  choice,  50  lbs . - . 

Natural,  choice . - . . — ...... 

Citron- 

According  to  quality...- — . 

Lemon  Peel- 

According  to  quality . — . 

Orange  Peel- 

According  to  quality....— . 

Fard  Dates— 

60  lbs.,  bull - - - 

1-lb.  pkgs.,  30-lb.  case - - 

Persian  Dates — 

60  lbs . — . . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . - . . . 

30x40,  choice . . . 

40x50,  choice . 

50x60,  choice . - . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . - . 

70x80.  90x100 . . . 

Prunes  in  cartons— 

Fancy  40x  50 . . . 

5Gx  60 . 

60  at  70 . . . . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . 

40x50 . - . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . . . 

Choice,  1-lb.  cartons. . 

Peaches — 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . ..... 

Apricots — 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Per 


lb. 

08 

09 

08% 

08 


@.18 


.19® 

.13® 

.13® 


.10% 
•09% 
•  08% 

.10% 

.09 

.08% 

.07% 

.22 

.14 

.14 

•  07% 

.1) 

.05% 


.11 

09% 

ora 

.07% 


•  11% 
.10 
•09% 


09 

.08 


.11% 


•  15% 

•  14% 


.27 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 39  @  46 

Valencia,  28  lbs . - . 33  @  40 

Flot.  shelled . — .. 

In  shells— 

California  P.  8.,  80  lbs . .  .21 

French  Princess . . . 

Tarragona,  120  lbs .  .15% 

Hard  Shell,  100  lbs . . . 

Brazils— 

New,  large,  180  lbs . .  .12% 

Filberts— 

Turkish . ....... 

Sicily,  130  lbs .  .12 

Jumbo  Naples,  110  lbs . ....... 

Long  Naples,  110  lbs...., .  .14 

Pecans— 

Polished, 80 lbs . 12  @.14 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . — .  .16 

Marbots,  110  lbs . . . 

Comes,  110  lbs .  .13 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs. . .  .18% 

Extra  choice,  boxes,  25  lbs . .  .14% 

Choice,  bags,  125  lbs . - .  .12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case.  Per  case. 
Reduced  quarters,  boneless...— 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 14.50@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality .  12.00@20.00 

Mushrooms,  %s,  accord'g  to  qual.  2i.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  18.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18  00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per!  b . 1 . 06®  .09% 
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GROCERY  WORLD  PRICES 


CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GBOCE&Y  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  fluctuations.  _ 


ADVANCES,. 


Column. 


Dressed  Hogs  . 
Live  Poultry..., 


DECLINES. 

Coltmn. 

Lard,  Swift  &  Co . . 

ADDITIONS. 


Murdoch's  Starch.. 


Column. 

.  S 


TDM  ilD  HUM  ETIETTOB  TOD  BBT. 

Standard  Weights  per  Bushel. 


Marrow  Beans . . . 

Medium  Beans....*. ....... 

Pea  Beans . .. . 

Red  Kidney  Beans.. . 

Hominy  ... . ..... 

Pease . - 

Barley . . . 

Potatoes . . . . 

FI  arseed^. ........ ........... 

Onions . 

Shelibarks . . 


........fio 

. . . 60 

. . . 60 

... . ....58 

. . 5® 

. 60 

. 48 

. S6 

. 58 


lbs 


::U 


Alarm  Cash  Drawer,... 

Alum . 

Ammunition  .„... 

Axle  Grease . 


COL. 

33 

47 

4 

5 


Bays,  Paper . 4> 

Bag  and  Twine  Holders.....33 

Baking  Powder., . 5 

Barley. ...........  ....«m.......“*9 

Baskets . 

Bath  Brick 

Beans  eeeeeeeeeeeeeesesseeeeeeeeeee 

Blacking,  Shoe . 6 

Bluing... .  ^ 

Borax . 47 

Brooms  •ees.e.eeeeeeeeeeeeeeeeeeeee^I 

Brushes . ®3 

Buckwheat  Flour . e8 

Bung  Borers . 33 

Butchers’  Sundries . —44 

Butter  Dishes . da 

Butter . . . * .  7 

Butter  Color . *. . 47 


COL. 

Sardines .  ...... ....... .43 

Meats . <3 

Soups . .  ..................  a  J 

Can  Openers . . 33 

Capers  eeeeeseeeeeeeeeeeeeeeasseeeeeS7 

Caps,  Gun . 4 

Catsup  •  eeaaaoseseeeeeeeeeeeeeaaeeeeSo 

Cereal  Speo  lad  ties . 

Cereal  Coffo... ........... ...... *3® 

Cheese  . . .....,h«..s7 

Chocolate  and  Cocoa . _.I7 

Chewing  Gum. ........ .........  5a 


•47 

,.15 

....7 

sees  O 


Camphor . 

Candles . 

Candles  ...... ..eeeeeee. 

Canned  Goods  ••eeee.ee ..eeeeeee 

California  Fmlts . 10 

Vegetables.... ......... ........  8 

Fish . «IJ 

Pie  Fruit . 10 


Cider _  .••eeeeeeeeeeneeee  eeeeeee.  5° 

Clothes  Pins . 6s 

COCOanUt.eee  eeeeeee  ee.ee.eeeeeeeeeS  I 

Codfisheteeeeeeeeeeeeeeee.ee  eeeeeee  35 

Coffee . 3 

Essence . 3 

Chicory .  3 

Coffee  Mills . 32 

Cooking  Herbs .  8 

Condensed  Milk . 20 

Cream.... .eeeeeee  eeeeee.ee ee— e.S I 

Condensed  Mince  Meat . 38 

Corn  Meal . . . 29 

Corn  Starch** •••••••••••••  ••••••  58 

Cottolene  • eeeteeeeeeeeseseeeeeese*  26 

Cracked  Wheat . a9 

Crackers,  Cakes,  etc....: . is 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . . . 64 

Delicatessen . as 


COL. 

Dressed  Meats— . . . 44 

Drags,  Grocers’ .  .eeeeeeeee47 


Eggs . . . . . *7 

Essence  of  Coffee.. .  4 

Extracts. .......................... 4^ 


Fancy  Groceries . . .7 

Farina— . — . *9 

Farinaceous  Goods . .9 

Faucets  e<  . . 33 

Canned  Fish.. re 

Fiatures . . . 3* 

Flour .......... ....... ..........  ....e  8 

Flour,  Self  Rising— . 28 

Flour,  Buckwheat . 28 

Fly-paper . $9 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . 59 

Grocers'  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . 29 

Honey . 36 


COL. 

Ink.., •••••••.. .....»*•«. 37 

Insect  Powder . 48 

Ironing  MfajL..... 59 

Jams.. . . . 46 

Jars  and  Jar  Rubbers . 7 

Jellies . 46 

Junket  Tablets  see*  esc  see  eeeee.ee  50 


Mt>ee  eeeeeeeeeeeeeee  •  • 


Ketchup. 

Lamp  Goods— . ..... 

Lard. . 

Lemons  and  Oranges.. 
Lentils..... 

Licorice . 

Lime . . . 

Live  Poultry . — .. 

Lye,  Concentrated . 

Macaroni  . ........ 

Mackerel. . 

Maple  Sugar  and  Syrap. 

Matches . . . . 

Measures.. . 

Meat . - . 

Mince  Meat . 

Molasses . 

Mucilage . 

Mustard . 

Mustard,  Prepared . . 

Marmalade . 

Noodles,  . 


.16 

•37 


..29 
•  •47 
..37 
-45 
••37 

..3* 

-34 

...60 

...37 

-33 

-38 

...60 

-59 

-57 

-57 

...46 

...29 


COL. 

Nuts  •••••• ..eeeeeeeeeee eeeeeee •••••• 

Oil  Meal  .3eeeeeeeeeeeeeeeeeeee.ee.  *9 
Oil*........ ............. ........ .....39 

OU,  American . 40 

Olive  OU  eeeeeee eeeeeeeeeeeeeeeeeee  40 

Olives . . . 39 


Paper  ••••r  •••••••••••••••• 

Plp€T  BSgS  .  e  e  eeeeeee  ...  e.e  eee  ...  4^ 

Peanuts.... . . . 

Peas,  Dried . - . 29 

Pepper  Sauce  •eeeeeeeeeeeeeeeeeee  5» 

Pickles . 4a 

Pickled  Meats . 43 

Plum  Pudding . ....—....46 

Pork  and  Beef. . . . 43 

Potash . 37 

Potato  Chips ........... ........ .4a 

Poultry  Seasoning. ......... ..45 

Poultry,  Dressed.— . 45 

Poultry,  Live  •••••••••eaaeeeeeee  45 

POWdcr,  Rlfleea.ee . .  4 

Preserves . . . 46 

PrOvislOnS..  eeeeeee  eeeeeeeeeeee.ee  43 

Puddlne . . 31 

Putty . ee... . 47 

enOCteeeee.ee  eeeeeeeeeeeeeeeeee  ••»  So 

Rice  . . 51 

Rice  Flour . 29 

RoUed  Oats . 29 

Root  Beer...  . . 53 


COL. 

Rope  .— . . . 59 

Rosin . 47 


Sago ... ....................... ......  29 

Salad  Dressing.. . ——51 

Sal  Soda..  •  ••eeeeeeeeeeeeeeeeeeeeeeSa 

Saltee.e  eeeeee eeeee eeeeeee ••••••••••••  5® 

Sapolio  .... ...... ................ ..54 

Sard  lues..  23 

Sauce  and  Condiment! . 5a 

Sauer  Krant— . 46 

Scales  ••«  ••■»•••••••••••••••••••' 

Scoops,  Grocer*'..., 

Scouring  Soap.... 

Seeds 

Shoe  Dressing... 

Shot...... . 

Smoked  Fish—... 

Soap,  all  kinds... 

Soda,  Bicarb . 

Soft  Drinks. . 

Soups . 

Specialties . . 

Spices . 

Whole . 

Starch ................ 

Stove  Polish . 

Soap  Powder*—.. 

Segars . 


3* 
33 
5» 

. *1 

•*••*•  o 

.  4 

......34 

. 54 

. 53 

. 53 

eeeeeeZj 

. 54 

. 55 

. 57 

. 58 

. 58 

. 55 

. 64 


COL 

Sugars . .  1 

Sulphur . 47 

Sundries . 59 

Syrup* . . . 6. 

Tacks  . . — . . 5C 

Tapioca . 31 

Teas . — . 

Tobacco,  Chewing...— . 6 

Smoking- . 64 

Tobacco  Cuttars . 33 

Tubs . 6* 

Twine  Holder . 33 

Twine . 59 


VermlceUl . 3a 

Vinegar . 43 


Washboards . 6a 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . . . 29 

Wheat  Flour . 29 

Wrapping  Paper.— . 41 

Wringer*,  Clothes. . 

Wooden  ware,  Sundries . 61 

Witch  Haxel . 48 


Yeast  Cakes . 63 


-1- 

SUQAR. 

Confectioners’ Lozenge,  XXXX .  5.05 

“  Powdered .  5-°5 

“  Crown  A .  5-25 

“  Crystal  A .  4- 9° 

•‘  Coarse  Granulated .  5.15 

Eagle  Tablets .  6,20 

Crystal  Dominoes .  7-25 

Cut  Loaf .  5-7° 

Patent  Cubes .  5-'5 

Powdered .  5-00 

Extra  Fine  Granulated . . .  5  00 

Coarse  Granulated .  5-°° 

Granulated . 4-9° 

Fine  Granulated  . .  4-9° 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag .  4-95 

••  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  4  95 

**  in  ro-lb.  bags  packed  10  in 

roo-lb.  bag . .. .  5  05 

“  in  5-lb.  bags  packed  in  bbls... .  5.10 

"  in  5-lb.  bags  packed  in  100-lb. 

bags .  5* 10 

“  in  2-lb.  bags  packed  in  bbls.  ..  5.20 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5-2° 

“  ill  2-lb.  cartons  in  cases .  5.10 

“  in  2-lb.  paper  packages  in 

cases .  5. 10 

Confectioners’ A...! .  4-7° 

1—  Keystone  A .  4  65 

2 —  American  A . i. .  4  fo 

3 —  Centennial  A .  4-55 

4—  California  A . . .  4  -5° 

5 —  Franklin  B .  4-45 

6"—  Keystone  B .  4-4° 

7 —  American  B .  4-35 

8—  Centennial  B .  4-3° 

9—  California  B .  4-25 

10— Franklin  Extra  C .  4 -20 

ri — Keystone  Extra  C .  4->5 

12 —  American  Extra  C .  4'° 

13—  Centennial  Extra  C .  4-05 

14 —  California  Extra  .  4-°5 

15 —  Franklin  C . . .  4.00 

16 —  Keystone  C . 4-o° 


TEA.  Per  lb. 

Japans— Basket-fired .  18  @  35 

Japans— Pan-fired— Common  to  fair .  17  @  23 

Fine .  24  @  28 

Choicest . . . 30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  4°  @  5° 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior . 23  @  28 

Fine . . 3°  <§>  35 

Choicest .  @  4° 

Gunpowder— Choice  to  Extra .  29  ©  35 

Choicest .  4°  @  45 


Moyune— Good .  27  @  30 

Fine .  35  @  4° 

Choice .  45  @  5° 

Choicest . . .  @  55 

Imperial — Superior  to  fine .  15  @>  20 

Choice  to  Extra .  22  @  25 

Choicest .  3°  @  35 

Young  Hyson — Superior  to  fine .  13  @  20 

Choice  to  Extra .  28  @  30 

Choicest . 35  @  4° 

India — Common  to  Fine .  17  @  38 

Ceylon — Common  to  Fine .  17  @  4° 

English  Breakfast — Fair  to  Good .  14  @  15 

Choice  to  Extra .  18  @  28 

Choicest .  3°  @  4° 

PACKAGE  TEAS.  Per  lb. 

Lipton's  Teas — 

In &  lb.  In  yA  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  *37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  I .  .45 

Formosa  Oolong,  No.  2  . .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  yA s  and  \&s,  15,20  and  251b.  boxes. 

Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea.. . 5° 

Almoco,  lead  foil  package  teas,  and 
15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  4° 

Tetley's  Tea—  .  Per  lb. 

yx  lb.  or  x/i  lb  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Kx.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

14-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 5° 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower. . 5° 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

x-lb.  Silver  Sacks .  .  22 

y-\b.  Silver  Sacks . 23 

k£-lb.  Silver  Sacks . 23*4 

J4-Ib.  Silver  Sacks . 

Spring  Garden  Tea — 

100  lb.  barrels . . 

5  lb.  silver  bags . 

1  lb.  stWcr  bags . 

y  lb.  silver  bags .  “  “ 

yA  lb.  silver  bags . . .  **  “ 

Packed  in  cases  containing  100  pounds. 


. . per  lb.  net 


•25 

.18 

.19 

•19K 

.20 

.21 


McCormick  &  Co's  Banquet  Brand—  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4  00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1 .40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  %  gals.  1  doz.  perbbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's,  V2  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  yx  gross . per  gross  9. 25 

Mica,  y  gross . per  gross  8.40 

Peerless,  yA  gross . per  gross  4.40 

BAKING  POWDER.  Pet  Dot 


#  lb.,  4  doz.  in  case....  i.oo 
A  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  A  doz.  in  case....  16.75 


Davis'  O.  K.,  y.-\b.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis'  O.  K.,  1 -lb.,  2  doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  A  doz . per  doz.  7.20 

Cleveland's,  ro-c.  size,  4  doz . per  doz.  -84 

Cleveland’s  %-11>.,  4  doz . per  doz.  I  23 

Cleveland’s,  J4-lb.,  2  doz . per  doz.  2. 28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37/6 

Leslie's, 'X-lb.  cans,  r  or  2  dz.  cartons, 4  dz.  cases  .4  5 

Leslie’s,  J4-lb.  cans,  a  doz.  cases . 9° 

Leslie’s  i-lb.  cans.  1  doz.  cases . 105 

Leslie’s,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Veast  Powder 

4  oz.  glass,  2  doz . 82/6 

6  oz.  glass,  2  doz .  1 

6  oz.  glass.  4  doz .  ,-°4 

6  oz.  glass,  6  doz . '-°3 

6  oz.  ,  1  gross,  in. bbl . -Pcr  gro*s.  12 ,25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

roc. -can,  4  doz.  in  box . Per  doz.  .90 

U-|b.  cans,  2  doz  in  case . per  doz.  1.25 

r-lb.  cans,  x  doz.  in  case. . per  doz.  2.50 


4- 


Royal,  ioc.  size,  4  doz. 

“  y  lb.,  4  doz . 

“  “  2  “  . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

«  ••  «-lb.  "  “  “ 

Boston  Brand,  5-lb.  size,  y>  doz.  case. ...per  doz. 
“  1  “  1  “  ....  “ 

“  lA  "  2  "  ...  " 

“  K  "  3  "  ••■•  “ 

Purity  Brand  5  “  A  .... 

“  1  "  1  "  ....  “ 

“  A  "  z  "  ••••  “ 

“  y.  “  3  “  ••••  " 


.86 

1.30 

2.40 

4.65 

2.25 

*•*5 

12.00 

2.50 
•  55 
•75 

6.00 

1.50 
.80 
•45 


BLACKING — Shoo.  Per  Grots. 

Shinola . per  doz.  .75 

Shinola,  A  gross  in  box,  with  8  brushes  and 

daubers  or  rug.  free . per  gross  8 . 75 

Bixola.  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . pergross  6.90 

Bixby’s  Best,  No.  1 .  z.75 

“  “  B.  B.  B.  M . per  A  gross  4  50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  1,  A  6ross .  3  23 

“  “  2,  “  .  2 .60 

“  “  3.  “  .  3 -85 

“  "  4.  “  .  4  55 

“  "  5,  “  . ••••••  7.50 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING.  p«r  Do«. 

Mason's  Shoe  Dressing . 75 

Acme,  1  doz . . .  *  •  *5 

Bixby's  Royal  Polish,  1  doz . 78 

Bixby  Tet  Oil  Polish . .' . 80 

Brownes  Shoe  Dressing,  1  doz . 

Brown’s,  Army  and  Navy,  1  doz . 

Boyer’s  French  Dressing . . . 65 

“  Oil  Polish . 75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whittemorc  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2.00 

Boston  Waterproof,  black . . .  2.00 

Boston  Jr.  Waterproof,  black,  xo-cent  size...  .83 

Elite  Combination.  Baby,  black .  85 

Elite  Combination,  large,  black .  2  .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2.00 

Champion  Jr.,  black,  friction  polish . 85 

Frencn  Gloss,  black,  self-polisning . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Com  Dination,  russet . 2.00 

Star  Combination,  russet..... . 75 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .atge . 75 

Bossola  Waterproof  Paste  Polish,  small . 4 • 

Quick  White,  cleans  dirty  canvas  shoes . 85 

Quick  White,  cleans  dirty  canvas  shoes — .  *.oo 
Oil  Paste  black,  never  dries  up,  large  tina...  .75 
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GROCERY  WORLD 


OREEN  COFFEE.  lb. 

Rio  Golden  Fancy . . . 09%®  .10 

“  Prime . . .  (0  o8{( 

“  Choice . .  ®.o8 

Santos  Peaberry,  extra  fancy .  .  X2{( 

“  Fancy . 

“  Choice .  @09 

Maracaibo,  Strictly  Fancy,  Mild . 

“  Choice .  (0.ii  % 

Washed  Caracas,  Fancy . . . 13K® -H 

Laguayra,  Fancy .  .  xo{( 

Java,  Extra  Fancy  Old  Government . ao%®.2i 

“  Extra  Fancy .  ®.  20 

“  Fancy .  @.i9K 

Mocha,  %  and  yA  hales,  genuine,  finest.,  ®.i9 

Mocha  Seed,  Santos,  Fancy .  © .  10% 

Mocha  Seed,  Santos,  Choice .  @.io)i 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rif,,  Extra  Fancy  Golden . .  ®.x> 

“  Prime .  ®.zo{( 

“  Choice .  ©.09% 

Santos,  Extra  Fancy .  .13 

“  Fancy . — .  @.12^ 

“  Choice .  @.12 

Laguayra,  Fancy  . .  @.14 

Maracaibo,  Choice .  © .  14  % 

"  Fancy..... .  @.15 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government .  @.2554 

“  Fancy .  @.24^ 

Mocha,  Finest . .  @.23^ 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

“  M  “  a . ao 

"  “  "  3. . 17 

“  “  “  4 . 14 

Pack  in  25  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 17I 4 

Eureka . 14U 

Leader . . . . . 13 

Jap . . 

Special,  No.  6 . . 

Special  Drive . . 

Extra  Value  Blend . 10 {( 

Bargain  Blend . 10 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

A. rio»* .  »SK  iSr’os 

Lion .  13U  13K 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .a6 

Saludo,  lbs . ao 

“  50-lb.  tins . 19 

“  barrels . 18 

Vlv,  lbs . . . 16 

“  50-lb.  tins . . 

“  barrels . . . 14 

Ground  or  pulverised  without  extra  charge. 


Llpton's  Package  Coffee — 

Special. . 26 

Perfection . 20 

Packed  in  30  and  60  pound  cases. 
German-Amerlcan  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . 29 

“  48  i-lb.  cans . 29% 

Trinidad,  60  or  100  1  -lb.  cartons . 26 

“G-A"  Blend,  ao  3-lb.  cans . . . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21  % 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18 '/ 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  12, 24  or  48  {(-lb.  cans 

per  %  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40 or  60  1  lb.  tins . 27K 

Tourist,  24  or  30  3  lb.  tins . 2 7 y, 

Almoco,  40  or  60  1  lb.  tins . 20 % 

Almoco,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  60  lbs.  to  case . 14/^ 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 14X1 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14}$ 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller's  Kosyr”  :— 

50  tins  in  box . per  box  3 .90 

12  tins  In  box . per  carton  .95 

a  lb.  tins . per  doz.  5.75 

George  Flow's  Sons — 

Flow's  Coffee  Essence,  {(-gross  Improved 

cans . per  gross  a. 25 

Flow's  Coffee  Essence,  {(-gross  cans,  tin 

ends . per  gross  a. 70 

Floto’s  Coffee  Essence,  {(-gTOss  cans,  all 

tin . per  gross  a .  85 

Flow's  Package  Chicory,  65-lb.  cases,  perlb.  .04  {( 

Floto’s  Vienna  Coffee  Essence,  Manilla, 

{(  gross . . per  gross  a. 25 

Hummel's  Essence,  tin  can,  {(  gTOss,  per  gross  a. 85 
”  “  tinends,  “  “  a. 70 

“  "  Improved  “  *'  a.  15 

Chicory,  Sellg’s,  65’s . os{( 

“  English  Ground,  bags  about  160  lbs.  .05W 

“  Francks',  stick,  65  lbs . o6{( 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04{( 

“  Koenig’s . 05 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2. 33 

Blasting,  B,  kegs.  25  lbs .  i.  50 

Duck,  kegs,  12 {(  lbs .  4.75 

Duck,  kegs,  6 {£  lbs .  a. 65 

FG,  FFG,  FFFG,  kegs,  23  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  i2{(  lbs.. .  2.6s 

FG,  FFG,  FFFG,  kegs, 6{(  lbs .  x.50 

Drop  Shot,  1  to  10,  bags,  25  lbs.— .  1.85 

BB.  bags,  25  lbs . .  2.10 


— T— 

BLUING — Dry.  Par  Gross 

Barlow’s,  small,  2  doz .  2.60 

“  large,  1  doz . . .  5.20 

Sawyer's,  No.  1,  6  doz .  1.50 

"  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz .  a. 50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz . . .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


BLUING — Liquid.  Per  Gross 

Boyer’s  Bengal,  8  oz.,  {(  gross . ....... 

Cream  Indigo,  2  oz.,  V  gross .  3.90 

Cream  Indigo,  4  oz.,  gross .  7  40 

Cream  Indigo,  8  oz.,  yA  gross .  11.40 


BUTTER.  Perlb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tuba . . . — .  .33 

“  First,  “  . . .  .31 

“  Second,  •'  .29 

•'  Third,  “  27 

“  Imitation,  30-60 ’b« .  .25 

“  5-  and  10-lb.  rolls,  60-  and  zoo¬ 
lb.  boxes . .34 

Ladles,  30-60  lbs,,  bakers'  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  so-50-lb.  bxs,  .36 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  .35 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  eo- 

50-lb.  boxes .  .34 

Sheai  ("400")  Elgin,  so-50-lb.  boxes .  .33 

Sheaf. . . . . . 30- .  32 

B.  S.  Gilt  Edge,  cartons .  .37 

Gurnse,  pounds  or  half  pounds .  .35 

Belle  Spring .  .  33 


CANDLES.  P„  lb. 

P.  fc  O-,  8  a,  3®  lbs . . . . .  ,xo% 

“  x6’s,  “  . 

Paraffine,  4's,  6’s,  8’s  cartons,  36-Ib.  cases, 

P«z  lb . . . .  ,o85( 

Searchlight  Hotel,  x6’s,  30  lbs . oc y. 

Peerless  “  «  ••  . 

Bright  Light,  “  “  . . per  box  2  50 

Werk's,  8’s,  30  lbs . . . J2 

“  x6’s,3olbs . 13 

Carriage  Candles,  size  6xi{( . . 

Martha  Washington,  long  12s . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason’s,  pints . per  gross  4 . 20 

Mason’s,  quarts . per  gross  4.45 

Mason's,  half-gallons . par  gross  6.20 
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Jelly  Tumblers — 

Barrels,  aa  doz . — . per  doz.  ,i6{( 

(No  charge  for  barrels.) 

Jar  Topi  and  Rubbers — 

Mason's  Caps,  {(  gro.,  no  rubbers,  per  gro.  1.70 
Jar  Rubbers — 

Lip,  wide...— . —..per  gross  .85 

Acme,  wide,  x  doz.  cartons . —..perlb.  45 

“  medium,  s  doz.  cartons . .  “  .40 

Reliable,  white  robber,  wide . a6 

“  "  medium., . 26 

Black,  medium. . . . perlb.  .25 

(25  lb.  lots  x  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram. ...per  doz.  .25 

Sage . — .  “  .25 

“  Thyme..—....— .  "  .25 

Savory . — ...  “  .25 

11  Special  case  asasortmeat,  a 
doz.  Sweet  Marjoram,  s 
doz.  Sage,  %  doz.  Thyme, 

{(  doz.  Savory . per  case  x  .00 

Purple  Ribbon  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

{(-lb.  cartons,  1  doz . . . . per  doz.  .40 

*-ib.  '•  "  .  ”  .75 

2-lb.  "  •«  . . . .  «•  1. 25 

M4b.  screw  cap  bottles,  a  doz . per  dos.  .90 

U -lb.  square  cans,  a  doz. .  “  .80 


CANNED  GOODS. 

Tomatoes—  Fn  Dos. 

Mrs.  Hancock’s  Frying . . .  j  35 

Frying,  Good  Luck  Brand— . mj 

DuBois’  Frying .  x.i3{( 

Jersey  King,  No.  3,  Standard  Jersey  .  1  02 

Blue  Hen  Chickens,  No.  3 . .95 

Rio  Grande,  fancy,  Jersey . — . — ...  105 

Silver  Lake,  fancy,  Jersey . . .  1.10 

Alta,  No.  2 . 70 

Plantation,  No.  10, 1  doz .  r.85 

Bull  Dog,  No.  2 . 67 % 

Lima  Beans — 

Tinsley's,  extra  small . — . — _  1 . 25 

Silver  Lake . — . , . . .  j  05 

Little  Darlings . ..— .  1  30 

Acorn . 1.15 

Early  Autumn . .95 

Boyer’s,  No.  2 . — .  1 .07% 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy .  1 .65 

Cloister,  fancy  N.  Y .  1.45 

Mikado,  Penna.,  fancy . . .  1 .00 


This  is  Worth  While 


You  can  buy  Caricol  Tea  from  us  at  a  lower  price 
than  you  can  get  a  product  of  equal  quality  anywhere 
else.  It  has  been  blended  by  one  who  has  spent  a 
lifetime  learning  how  to  please  the  popular  taste,  and 
the  result  is  a  product  which  you  can  sell  at  160  per 
cent,  profit  and  please  almost  every  one  who  buys — 
please  them  so  well  that  they  will  keep  coming  back 
for  more. 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


PEANUTS— FIVE  A  BAG 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay-for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 


I 

Tae’s  Lucca  Olive  Oi 

1 

An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 

h 

I-  KELLOGG  A  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 

Whaf’s  the  Difference? 


The  answer — “the  bottom  is  as  good  as 
the  top.”  You  know  what  this  means  in 
Evaporated  Apples.  It  means  that  your 
customers  will  keep  buying  that  kind,  and 
we  know  you  will  keep  buying  that  kind 
to  supply  your  customers.  APELPI  on  a 
package  of  evaporated  apples  is  a  positive 
guarantee  that  the  fruit  is  the  finest  that 
can  be  had,  and  its  preparation  can’t  be 
excelled. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 
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Boyer’s,  as . ®2% 

Acorn,  . .  *,05 

Acorn.  No.  . . 7754 

Safe,  No.  . . ®° 

White  Wax  Beam— 

Acorn . .  -7S 

Champion . . . 65 

Winsom,  N.  Y.,  No.  xo,  1  do* .  3'75 

Baked  Beans — 

B.  &  M.,  No.  . .  I-35 

B.  &  M.,  No.  3,  tomato  sauce .  2-55 

Campbell’s,  No.  2,  plain . * 

Campbell's,  No.  a,  sauce . . . '927v 

Oxford,  No.  3 . . . *  "9° 

Narragansett,  No.  2,  tomato  sauce . *9772 

Narragansett,  No.  3,  tomato  sauce . *  1  •  3 7  74 

Van  Camp’s,  No.  x,  sauce,  4  doz . -  -s7% 

Van  Camp’s,  No.  2,  sauce,  2  doz .  2-32/4 

Moore  &  Brady,  No.  3,  plain .  .82^ 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain .  .40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 47H 

Martin  Wagner  Co.,  No.  3,  plain .  97*4 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  x.05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . S2% 

Schimmel’s,  No.  x,  sauce .  65 

Schimmel's,  No.  2,  sauce . 1.00 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . . . 7774 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beam,  in  tomato  sauce — 

3*lb.  cans,  2  doz . per  doz.,  1.80 

a-lb.  cam,  3  doz .  u  *  -4° 

1 -lb.  cans,  4  doz .  -9° 

x-gal.  cam,  %  doz . . . .  5  -°o 

Snnnyslde  Pork  and  Beans,  plain  or  In  sauce— 

3-ib.  cans,  a  doz...... . . . per  doz.  .95 

a-ib.  cans,  3  doz. . . -7° 

x-lb.  cam,  4  doz .  •  45 

x-gal.  cam,  )4  doz .  3  00 

Red  Kidney  Beans— 

Joan  of  Arc,  No.  a . °2J® 

Martin  Wagner’s,  No.  a,  a  doz . 7274 

Martin  Wagner’s  Extra  Quality . . . 80 

Van  Camp’s,  No.  2,  2  doz. . . per  doz.  .82J4 

Corn— 

Komlet .  1-°S 

Paris,  fancy  Maine . . . . . 

American  Beauty,  extra  fancy.  Shoe  Peg...  9254 

Cream  of  Susquehanna . 95 

Baker's,  G  W  whole  grain . 82% 

Shoe  Peg,  Susquehanna . 85 

Shoe  Peg  Osborn’s. . . . 75 

Mark,  crushed . . 75 

Rex,  No.  3,  Fancy  Whole  Grain . 7° 

Vanity,  No  a,  Whole  Grain. . 67 74 

Royal  Exchange,  Whole  Grain . 65 
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Peas — 

French,  very  fine,  zoo  cans .  14 '5° 

French,  fine,  zoo  cans .  12-10 

French,  medium,  zoo  cans .  11  9° 

Boyer's,  Midgets .  I,85 

Boyer’s,  Extra  Sifted .  I-5° 

Boyer’s,  Sifted .  1  ■  35 

Boyer’s,  Early  June .  1  25 

Parrot  Junes .  110 

Jumbo  June .  1-I5 

B.F.F.  Junes .  x.o2}4 

Little  Nell’s,  Baltimore . ®5 

Hermit  Brand,  No.  2 . 57/4 

Beets — 

Red  Jacket,  No.  3,  small .  *-35 

Silver  Lake,  fancy,  No.  3 .  1  00 

Bohemian,  fancy,  No.  2 . 85 

Succotash-  Belle  Rose, fancy N.  Y. State .  x.oo 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine . 92  74 

Spina,  h—  _ , 

Champion,  No.  3 .  I-2,/J 

Shawnee,  No.  3 .  1-2  7 74 

Farren's,  No.  3 . •  • .  1  -25 

Farren's,  No.  zo . . .  4-°° 

Sweet  Potat><8 — 

Victory,  No.  3,  a  doz .  x.°5 

Pumpkin —  „ 

Silver  Lake,  No.  3 . • . -85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . 

Andrews  &  Co.,  No.  2 . 55 

Silver  Lake,  No.  zo,  z  doz .  2-25 

Asparagus — 

Extra  mammoth,  No.  254 .  4-5° 

Superior,  large.  No.  *54 .  4-IQ 

Staple,  medium,  No.  *54 .  3-95 

Swan,  medium,  No.  *54 .  3  85 

Del  Monte  Tips,  No.  1 J4 .  3  •  75 

Extra  Tips,  No.  i54 .  3  7° 

El  Dorado  Tips,  No.  1% .  3-6° 

El  Rio,  medium,  No.  254,  2  doz .  3-  75 


CALIFORNIA  CANNED  FRUIT. 

Apricots-  Per  doz. 

Extra  Quality .  2 -75 

Extra  standard .  2  °5 

Pears —  , 

Bartlett,  extra  quality,  *54* .  2  05 

Bartlett,  extra  standard,  254s .  2.00 

Bartlett,  standard,  2j4s, .  2 .4° 

ChetTies- 

Extra  quality,  *54* .  3-4° 

Standard,  2)4 .  3  °° 

Peacoec— 

Goddess,  No.  *54,  ex.  stand’d  lemon  cling..  2  65 
Tioga,  No.  2 'A,  ex.  standard  lemon  cling...  2.6254 
Wild  Rose ,  No.  2 54 ,  ex.  stand’d  lemon  cling  2 . 47  % 

Valley,  No.  2J4,  standard  lemon  cling .  2  30 

Thistle,  No  2%,  standard  lemon  cling .  2  27% 

Agate,  No.  2j4,  standard  lemon  cling .  2.2254 
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Lake  View,  No.  2^,  lemon  cling .  2.10 

Lake  View,  No.  2%,  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz .  1  .^o 

Columbus,  vo.  *l/t,  pie  peeled  yellow  free  1.87J4 
Columbus,  No.  2 J4,  pie  peeled  lemon  cling..  1  93 
Plums — 

Extra  standard  egg .  1  •  75 

Extra  standard  green  gage .  x  •  75 

Standard  egg .  1  •  65 

Standard  gage . . . . .  x  •  65 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  10, 1  doz .  3-5° 

Keystone,  No.  3,  2  doz .  x .  10 

Black  oernea- 

Farren's,  extra  preserved.  No.  a .  1.3° 

Silver  Lake,  heavy  syrup,  No  2 .  1.20 

Nigger  Head,  No.  2 .  1.07*4 

Spring  Garden,  No.  . . 9° 

Jersey  Duke,  . .  x.io 

Biucbcr  >  ie> 

Loggies,  No.  . .  x  50 

Loggies,  No.  10 .  6.85 

Cherries 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 .  x  .85 

Peaches 

Maryland  Leader,  yellow,  No.  3 .  x-97/^ 

Maryland  Leader,  white .  1.92^ 

P.  &  B.  yellow.  No.  3 .  x.»7/4 

Gypsum,  No.  3,  pie .  x.50 

Pea 

Silver  Lake,  No.  3 .  x  .40 

Fowling  Creek,  good,  No.  3 .  1  *25 

Raspberries— 

Red  Farmside,  extra,  preserved,  No.  2 .  2.55 

Pride  of  Rochester,  fancy,  preserved.  No.  2  1.93 
Rhubarb- 

Ay  res,  No.  10,  1  doz .  3.00 

Strawberries — 

Anchor,  No.  . .  x.40 

Jumbo,  No.  1,  4  doz .  1  -5° 

Silver  Lake,  No.  2 . 1.90 

Defence,  No.  2 . . .  2.30 

Pine-apple— 

Phonograph,  grated,  No.  2 .  *  .00 

Phonograph,  sliced,  No.  2 .  1.05 

Acorn,  grated.  No.  2 .  2  00 

Acorn,  E.  &  C.,No.  2 .  1.90 

General,  E.  &  C.,  sliced.  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.65 

Wagner's,  E.  &  C.,  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.5° 

Wallace,  grated,  No.  2 .  i-4° 

Singapore  Chunks,  No.  i^4,  4  doz .  1.10 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1 .35 

Singapore,  cubes,  No.  i$4,  4  doz .  x-i5 

Wagner's,  No.  1,  cocktail,  2  doz .  1  00 

P.  &  B.,  grated.  No.  3 .  x.oo 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  1,  4  doz . . . 85 
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Tho  Paul  Taylor  Brown  Co’i 

Singapore  Pineapple,  extra  preferred. 
Tan  Chop  Hln,  ?4-lb.  chunks . per  doz. 

It  z  ««  «*  “ 

«  z)4  “  “  “ 

*«  iW  *Uced  .  ** 

“  “  grated .  “ 

'•  *54  “  whole  .  “ 

Packed  In  their  own  juice : — 

z 54-lb.  chunks, extra  heavy  syrup...per  dot. 
z«“  sliced  . .  “ 


.So 

‘•35 

‘•35 

[.85 


•4* 

[.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Pcr  doz 

Devilled,  No.  x,  4  doz .  2*20 

Devilled,  No.  2,  2  dox .  3-25 

Clams — 

Gold  Label,  No.  x,  4  doz . 

Star,  No.  x,  4  doz .  x  05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4*2° 

B.  &  M.,  No.  >6,  flat,  4  doz .  220 

B.  &  M.,  No.  1,  tall,  2  doz .  4*X5 

B.  &  M.,  No.  yA,  flat,  4  doz .  2.90 

Star  brand,  No.  flat,  4  dox .  x*35 

Star  brand.  No.  yJt  flat,  4  doz .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3-®5 

Star  brand,  No.  1,  flat,  4  doz .  4*35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  1, 

2  doz . ;••••••  120 

Peerless  Brand  (Barataria),  new  pickled, 

No.  x,  2  doz .  x*x5 

Cotton  Bale,  pickled.  No.  1,  2  doz .  x*12/a 

Mackerel — 

Picker's,  soused,  No.  1,  4  doz . 

Pickert's,  soused.  No.  2,  2  doz .  2  50 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  souxed,  No,  x,  4  doz .  x.52 

Underwood,  soused,  No.  a,  a  dox .  a. 45 

Underwood,  souxed,  No.  3,  a  dox .  3.10 

Oysters— 

Boyer's,  No.  1,  2  dor .  x.oa*£ 

Boyer's,  No.  2,  2  doz . .  1  -9° 

M.  &  B.,  No.  1,  2  doz .  x.oo 

Stewart's,  No.  2,  a  doz..- .  1  -95 

Stewart's,  No.  1,  2  doz . 95 

Victory,  No.  1  2  doz . 97/2 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  x-4772 

Gold  Label,  No.  1,  spiced,  4  doz .  82% 

Salmon —  .  f/ 

Foust.  Sockeye,  1  lb  ,  flat .  x  .82  *4 

Gibr&lter,  Sockeye,  No.  x,  tall .  x  90 

Gibralter,  Sockeye,  No.  V>,  flat . 

Hapgood's,  No.  1,  tall,  4  doz . 

Hapgood's,  x  lb.,  flat . 

Hapgood's,  1  lb.,  flat,  keys . • . 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  X.67J4 

Humes,  Karluk,  No.  1,  tall,  4  doz .  x-35 


25 

1.85 

2.05 

2.15 


mi’s  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  \  ou 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 

ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 


LAMSON  RAPID 
CASH  CARRIER 


] 
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Horseshoe,  No.  i .  1.4; 

White  Bear,  red,  No.  1.  tall .  1.32^ 

White  Raven,  %s . 85 

Plala. 

Chancerelle,  %s,  key .  25.00 

La  Champagne,  gs,  key .  17  00 

Billet,  small  ^s .  14.00 

Tricolore,  . 9.00 

SARDINES — Boneless. 

La  Champagne,  V'».  key .  17.00 

Cadeau,  U'a,  key .  25.00 

Imported— 

French, 

V*,  Martels .  9.75 

Ks,  Martels .  >3  25 

Morel,  %*,  boneless . . .  17.50 

V*.  Aurora,  smoked .  8  00 

Mustard — 

Vs,  Irma,  100  . .  3.40 

Vs,  Eureka,  key,  too  cans .  3.27^ 

Ms,  Luncheon,  100  cans .  3.10 

Vs,  Fox,  too  cans .  3.40 

Ms,  Underwood's,  50  cans. .  3.95 

ms,  Irma,  so  cans.. .  3.45 

Ms,  Harbor,  48  cans,  wrapped .  3.40 

MS,  Booth’s,  extra,  In  cartons,  50  cans .  1.75 

Ms,  Continental,  key,  48  cans . .  2.50 

Ms,  Blanchvllle,  jo  cans .  2.30 

on— 

Ms,  Irma.  100  cans .  3.65 

Ms,  Continental,  key,  100  cans .  3.40 

Ms,  Le  Baron,  100  cans .  3 .20 

Gold  Label,  V*,  oil,  100  cans .  6.  40 

“  V*.  mayonnaise  dressing,  >00  cans  6  40 

“  K«,  “  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Suarters,  Tomato  Sauce,  key,  too  tins .  13  00 

alves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour’s  Verlbest,  with  key,  No.  r,  a  dot .  1.35 

“  “  with  key,  No.  2,  r  doz .  2.35 

Falrbank’s,  with  key,  No.  1,  a  doz .  j.25 

"  with  key,  No.  a,  1  doz .  s.25 

“  with  key.  No.  6,  1  doz .  6  90 

“  with  key.  No.  14,  %  doz  ,  per  case  8.ij 

.ibby’s,  with  key,  No.  1, 2  dor . .  1.35 

“  with  key,  No.  2,  1  dor .  2.35 

Chipped  Dried  Beef. 

Mo.  1,  2  doz .  2.00 

No.  %,  2  doz .  1. 15 

31ass,  No.  %,  2  doz .  1.45 

31ass,  No.  z,  2  doz. .  2.45 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dor.  2 . 82% 
Beechnut  Sliced  Beef,  No.  K.Bl®55  jars, per  dor.  1 . 75 
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Acme  Sliced  8moked  Beet.  Per  dor. 

Large  tins,  a  doz .  2 . 60 

Medium  tins,  4  doz . .  x.  60 

Medium  tins,  2  dor .  x.65 

Small  tins,  4  dor .  1 .00 

Large  glass  jars,  1  dor .  2 . 85 

Special  jars,  x  dor .  2.60 

Junior  jars,  2  doz .  1.60 

Sliced  Bacon. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.67V 

Beechnut  Bacon,  No.  %,  glass  jars .  1.60 

Acme,  large  glass,  1  dor .  2.75 

Acme,  junior  glass,  2  dor .  1. 60 

Roast  Beef. 

Falrbank's,  No.  r,  2  dor .  1  30 

Fairbanks,  No.  a,  x  dor .  2.25 

Armour’s,  No.  1,  2  dor .  1.32  V 

Armour’s,  No.  2,  1  doz .  2.35 

Libby’s,  No.  1,  2  doz .  1.10 

Libby’s,  No.  2,  1  doz .  2.20 

Klngan’s,  No.  1,  2  dor .  z.15 

Klngan’s,  No.  2,  1  doz .  2.15 

Lnnch  Tongue. 

Falrbank's,  No.  x,  2 doz .  a.izj^ 

Libby’s,  No.  x,  2  doz .  a. 90 

Armour's,  No.  1,  2  doz . . .  2.70 

Whale  Oz  Tengne. 

Falrbank’s  No.  2,  1  doz . . .  7.00 

Libby’s,  No.  aV,  1  doz . .  10.00 


Potted  Ham  or  Oz  Tongue. 

Armour’s  Veribest,  No.  V,  ♦  doz . 45 

Armour’s  Verlbest,  No.  V,  a  doz . 80 

Libby’s,  No.  V,  4  do* . —  ,  . 45 

Libbv’s.  No.  V.  4  doz. . 80 

R.  &  R.,  No.  V>  4  d°z .  x.15 

R.  &  R.,  No.  J4,  2  doz., .  x. 93 

Potted  Chicken  or  Turkey. 

Armour's — 

No.  M,  4  dor . 87)4 

No.  %,  2  dor .  x.45 

Libby’s— 

No.  4  doz . .85 

No.  V,  2  doz . 1.50 

R.  &  R.,  No.  V.  4  doz .  1.75 

Boiled  Meate. 

Curtice  Brothers,  “  Blue  Label” —  Per  Doz. 

Chicken,  No.  % .  z.85 

“  “  * .  5-oo 

Turkey,  “  % . . .  a.  85 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  1% . 0.00 

Whole  Ham,  No.  2^ .  13-50 
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DevlUed  Meate. 

Curtice  Brothers,  ‘‘Blue  Label”— 

No.  sox.  Ne.iooz. 
Per  Doz.  Per  Doz. 

Ham . z.50  a. 50 

Tongue.. . . . z.50  a.  50 

Chicken . . . .  a. 10  3.25 

Turkey .  a. 10  3  15 


Potted  Meats. 

Curtice  Brothers,  “Bluo  Label"— 

No.  MTIn.  No.  %  Tin. 
Per  Dos.  Per  Dos. 

Ham . . .  z.25  2  25 

Tongue . .  1. 25  2  25 

Chicken .  1.95  3.C0 

Turkey . .  1  95  3.00 


Snaps. 

Snider’s  Tomato  Soup— 

3  lb.  caus,  2  doz . 

2  lb.  cans, s  doz . 

1  lb.  canz,  4  doz . 

Gallons,  canz,  V!  doz . 

Schlmmel’s.  assorted  t  lb.,  4  doz . 

Campbell’s  Assort  ,  No.  1,  4  dor . 

Campbell’s  Special  Assort.,  4  doz . 

Schimmel’s  Assort.,  No.  1,  4  doz . 


per  dor. 
»JS 
1-35 
■9« 
5.00 
.*4 
.85 
.87K 
•85 


Curtice  Brothers,  ’ 


Blue  Label 
Quarts. 
Per  Doz. 


Pints. 
Per  Doz. 


Consomme . 

Boullon . . . 

Beet . . 

Julienne. . . . 

Printanier . 

•  3*x5 

1-75 

Vegetable . 

Tomato . 

Ox  Tall. . 

•  3»5 

•  3-»S 

1  *75 
*•75 

Mock  Turtle . 

Tapioca  Crecy . 

.  3-iJ 
3-15 

»-7S 

»-75 

Mutton  Broth . 

Clam  Chowder. . 

“  Broth . 

Chicken  Gumbo . 

Mulligatawny . 

Chicken . 

.  3-rS 
.  3.15 
.  3»3 
.  3*x5 
.  3-»S 

*•75 
1-75 
*•75 
»-75 
*•75 
*-75 
1  -75 
3-50 
3-75 

«  Broth . 

Terrapin . 

•  7»5 

K-Pintz. 
Per  Doz. 
i.aj 
z.*5 

1.15 

z.i5 

1.S5 

1.25 

Z.25 

1.25 

z.25 

1.25 

1.25 

1.25 

1.25 

Z.25 

t.«S 

z.25 

*•*5 

Z.25 

2.00 

2.25 
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candies  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 

Extra  Mixtures.. . 30-lb.  pails  .08 

Cream  Jelly  Mixtures . •<  .09V 

Elcroften  Mixtures. . “  .08V 

Nobby  Mixtures . — .....  “  .09  V 

Cadella  Mixtures . „ .  •'  ,ra 

Fine  French  Mixtures .  *•  .13V 

French  Creams.. . .......  «  .09V 

American  Mixtures . .  “  .of  V 

Variety  Cut  Drops.... . ....  "  .o8J4 

Darling  Mints .  “  ,o8>$ 

Golden  Drip  Bar....„ . ij-Ib.  boxes  .x> 

Sour  Balls . ...30-lb.  pails  .o8J4 

Pancelia  Cream  Chocolate . ....  ”  .11  % 

I  X  L  Assorted  Chocolate .  ”  .12 

King  B  Assorted  Chocolate— .  “  .13H 

No.  1  Fine  Assorted  Chocolate...  "  .16V 

Nonparlel  Drops .  “  .13 

Chocolate  Covered  Caramels .  “  .is 

Dairy  Chocolate  Chips . 25-lb.  palls  .16X 

Chocolate  Mints . 30-lb.  palls  ,ix$< 

Honey  B  Comb . si-lb.  palls  .17V 

Cream  Cocoanut  Balls . s8-lb.  palls  ,  xo 

Cream  Peppermint _ jo-lb.  pails  .09V 

Wellington  Caramels  . . — .a$-lb.  palls  .ct 

Frozen  Milk  “  . . 30-lb.  pails  .so 

Soft  Jelly  Gum  Drops . . .  "  .07  V 

Superfine  “  . — .  ••  .  x0 

Jelly  Beans . „....  .08 

wintergTeen  Losengert  . . ......  "  .oa% 

Mint  ~  .  "  .09V 

Assorted  ”  — .  '•  .0,54 

Conversation  "  . . a8-lb.  pails  00% 

C.  A  A.  Crown  Stick . 30-rb.  palls  .08 

Pancelia  Chocolate,  1  -lb.  boxes,  30-lb.  cases  .12  V 

Rock  Candy,  assorted  .. . ....xo-lb.  boxes  .09V 

Penny  gooat . . . —..10  boxes  In  case'  4 . 30 


CATSUP. 

Beef  Steak  Catsup,  Medium . 

Per  Dos. 

Campbell's,  No.  8,  a  doz . 

.  g«u 

Campbell’s.  No.  8,  Tobasco  . 

. 87U 

Home  Made.  No.  8,  4  doz!.." . 

Waldorf,  medium,  12  or.,  screw  top, 
Snider’s  Catsup : — 

Pints,  s  dox.„....__ . . . 

V -pints,  s  doz . . . . . 

Quarts,  1  dor. . 

2  dor.  .... 

M.»MsnSM<  t  .  10 

. .  1 . 30 

(Gallons,  6  jugs  Is  crate . 

....per  jug  '.85 

WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual  . 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  r  of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


L.  &.  S.  Pickles  are  only  one  of  many 
brands  of  sweet  pickles  on  the  market — wliy 
should  yon  push  them  instead  of  the  others  ? 

A  natural  question,  and  here’s  the  answer: 

L.  &  S.  Pickles  are  preserved  with 
granulated  sugar.  Many,  many  brands — it 
wouldn’t  be  fair  to  specify^ — are  sweetened 
with  saccharine,  a  harmful  chemical  sub¬ 
stance  made  from  coal  tar !  Besides  the 
harmfulness,  saccharine  only  sweetens  on  the 
outside  anyway ;  sugar  goes  clear  to  the 
heart  of  the  pickle  and  preserves  it  through 
and  through. 

That' s  why  you  should  choose  L.  &  S. 

Pickles.  - 

LUTZ  &  SCHRAMM  COMPANY 

ALLEGHENY,  PA. 
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ketchup. 

Curtlc«’z"Blu«  Label"  Tomato  Ketchup:— Per  Case. 

Small,  25  bottles  In  case .  3  00 

Medium,  25  bottles  in  case .  4  -75 

Large,  12  bottles  in  case .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb- 

Premium,  ra  to  25  lbs . . 

Caracas,  sweet,  6  lbs . 32 

German,  sweet,  ra  lbs. .«•••» . . . . 

Auto,  sweet,  6  lbs . . . 32 

Cocoa,  3i-lb.  cans,  ra  lbs.  In  box . 3° 

Cocoa,  36-lb.  tins,  6  lbs... . 3° 

W.  H.  Bakers:— 

Best  Cocoa,  36-lb.  sir« . per  lb.  .  33 

“  l-lb.  “  .  “  .3-1 

Premium  Chocolate,  J6z, 12  lbs . 31 

“  tfs,  nibs . 3Th 

Best  Sweet  Chocolate,  56  s . 20 

Best  Sweet  Chocolate,  1-5S . 20 

Hershey's— 

Milk,  34s,  6  lb . per  box  x.SS 

Cocoa,  Lpp's,  34-lb.  tins,  7  lbs . ••••••• . 42 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .7a 

<<  *‘  6-lb.  boxes,  36-1“-  t*118. 

per  tin,  .3754 

«  «  6-lb.  boxes,  34-lb.  tins, 

per  tin,  .19 

“  Huyler’s,  34s,  6  lb . -43 

"  «  34s,  6  lb . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  doz. 

XI -lb.  round  cans . *9  *>*7 

34-lb.  “  . 30  3  6° 

i-lb.  "  . 59  7-o8 

i34-oz.  “  50 cans  in  case  .07 

'  Per  lb. 

S-lb.  “  ... .  2-75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  34-lb.  cakes . 3® 

Blooker’s  Cocoa  Powder — 

54 -lb.  tins,  2  doz.  in  box . per  doz.  1.88 

34-lb.  tins,  2  doz.  in  box .  “  3  -5° 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

S-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .5° 
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Wilbur’s  Cocoa — 

Breakfast,  54  -lb .  tins,  6-lb.  boxes . per  lb.  .  37 

«  34-lb.  tins,  6-lb.  boxes . per  lb.  .36 

Wilbur’s  Chocolate — 

Premium,  34s,  12-lb . P«  lb-  •  3° 

Sweet  Clover,  34s,  6-lb . per  box.  1 .65 


Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  labeled,  56sV . 3® 

Cocoa,  labeled,  Js . 3° 

Premium  Chocolate,  34s . 28 

Premium  Chocolate,  54 s . — . . 

Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  )4-lb.  size . per  lb.  .4° 

“  "  i-lb.  “  .  “  -4i 

«•  Bakina  Chocolate,  34-lb  size .  “  -27 

<«  «<  <«  54-ib.  “  .  “  .29 

«  Milk  Chocolate,  6-lb.  box . per  box  1 . 65 

*«  Vanilla,  Sweet,  6-lb.  “  .  “  s-®5 

• 

Lowney’s  :— 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  34-lb.  packages . 3® 

Premium  Chocolate,  is-lb.  boxes,  6  boxes 

In  case,  34-lb.  packages . 36 

Premium  Chocolate,  6-lb,  boxes,  12  boxes 

in  case,  34-lb.  packages . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  34 -lb.  packages . 3® 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34 -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  56-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifih-lb. 

tins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . •••  •  4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34 -lb. 

tins . . -39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34-lb. 

tins . •••• 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  34-lb. 

tins . •••• 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12  “  **  6  “  “  .  “ 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  ia  bxs.  In  case,  34  lb.  tins  “ 
34-lb.tins,  6-lb.  bxs.,  ia  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . 

Peter's  Milk  Chocolate:— 

No.  61 — 54  lb.  size,  croquettes . per  lb. 

No.  62— 341b-  “ 

No.  62— 341b.  “  flat  packets .  “ 

No.  64-54  lb.  “  “  “ 

No.  93-  i  lb.  “  *•  *'  “ 

No.  66-34  lb.  “  “  “ 

No.  67-Alb.  “  “  “ 

No.  68— A  lb.  “  " 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  ia-lb. 

boxes . 

Croft’s  Cocoa,  }s,  2  doz.  In  box . 

«  "  34s,  6  lb.  “  . 

«  "  34s,  6  lb.  "  . 

“  “  18,  12  lb.  "  . 

*«  11  5  lb.,  6  cans  In  box . 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
“  Superior  Sweet,  6  lb.  “ 

“  Premium,  34s,  12  lb.  “ 

<*  “  34s,  12  lb.  “ 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  34-lb.  tins,  12  In  box. . 

“  34-lb.  ”  24  “  . ;••• 

Cocoa  Shells,  cleaned,  bags . p*r  lb. 

KNICKERBOCKER  CHOCOLATE 
Hasty  Lunch  Chocolate — 

34-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

$-lb.  “  “  24-lb.  "  .  “ 

Special  10-c.  packages,  30  to  box. ...per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 

“  34-lb.  "  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes . 

“  34-ib.  “  12-ib.  “  . 

“  1-lb.  “  6-lb.  “  . 

“  J-lb.  “  12-lb.  "  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 

“  34s,  1 2-lb.  “  . •  • . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-C-,  72  “  . 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . 

34-Ib.  “  24-lb.  “  . 


•38 

•  38 

.40 

.40 

•27 

•27 


•33 

34 

•  33 

1  -75 

.48 

.48 

.48 

.48 

.48 

•  5° 

•  5° 

.50 


.40 

‘•95 

•39 

.38 

•37 

•37 

1.50 


•  3434 
.3534 
.01 

CO. 

•  3° 
.29 

2.10 

•  3®34 
.36 

•2934 

.29 

•3‘32 

•3l 

.2634 

.  26 
r-35 
1.40 


Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case.... 

40  "  “  48  to  case . 

24  5-cent  cakes  in  box,  24  to  half  case.... 
“  "  48  to  caae . . 


24 


.80 

to 

78 
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CONDENSED  MILK. 

Eagle,  4  do* .  ®-*s 

Eagle,  2  doz .  3,J5 

Challenge,  4  doz .  4-3° 

Defiance,  4 doz .  4-3° 

Magnolia,  4  doz . . . .  4-  80 

Rose,  4  doz .  4-®5 

Dime,  4  doz .  3-  9° 

Winner,  4  doz .  4  ®5 

Baby,  1  doz.,  glass .  1.90 

Red  Cross .  4-®° 

Peninsular . . .  4  •  ®° 

Dr.  Hand's,  a  doz .  3. 10 

Leader . 

Banner, 4  doz .  4-5° 

Star,  4  doz .  4.60 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . , .  3  70 

Peerless,  5c.  size,  4  doz .  2  20 

Yacht,  family .  3  5° 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3  95 

Silver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  10-c.  size,  4  doz . per  case  3.  30 

Pet,  5-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.55 

Van  Camps,  4  doz.,  large .  4-°° 

HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  \  , 
densed  Milk  ../5-ou 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4-75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4*25 

Five  cases  or  more .  4-2° 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4->° 


These  Are  to  Help  You 

Increase  Your  Trade! 

# 

In  order  to  aid  you  in  the  sale  of 
Ralston  Health  Food  and  Purina 
Whole  Wheat  Flour  this  mill  will 
furnish  you  with  an  attractive  va¬ 
riety  of  checkerboard  advertising 
matter  for  distribution  to  your  trade.  These  will 
greatly  popularize  your  Cereal  business,  and  thereby 
increase  it. 

RALSTON  CHILDREN’S  CHECKERS  and  BOARDS ! 

RALSTON — Health  Department— CHILDREN’S 
WAGONS ! 

FREE  RALSTON  CHECKERBOARD  SATCHELS ! — 
same  as  used  at  the  World’s  Fair.  Also 
A  Beautiful  CHECKERBOARD  WINDOW  DISPLAY! 

Children  are  delighted  with  these  things.  Inquire 
how  to  get  them. 

Grocers  have  a  chance  to  build  up  a  profitable  trade 
on  this  checkerboard  line — Ralston  Health  Food 
and  Purina  Whole  Wheat  Flour— a  line  over  which 
the  most  intelligent  housekeepers  are  enthusiastic. 


Your 


Ralston  Purina  Mills 

St.  Louis,  Missouri 

T.  A.  James  &  Co,  General  Distributers, 

12-16  Chestnut  Street,  Philadelphia 


Than 


Your  store  ought  to  be  lighter  at  night  than 
in  the  day  because  at  night  the  light  is  all  in¬ 
side,  in  daytime  it  is  all  outside. 

Is  it  ? 

A  store  that  at  night  is  only  “as  light  as 
day”  would  probably  show  up  rather  darkly. 
Stores  that  are  brilliant  and  cheery  are  literally 
brighter  than  day. 

A  few  electric  lights  properly  disposed,  will 
make  your  store  inviting  and  attractive — the 
lack  of  them  will  make  a  cold  and  gloomy 
place  that  repels  everybody. 

Take  it  up  with  us. 

The  Philadelphia  Electric  Co. 

TENTH  AND  CHESTNUT  STREETS 


IN  MRITING  TO  ADVERTISERS 


KINDLY  MENTION  “GROCERY  SIORLD 
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GROCERY  WORLD 


COCOANUT.  Per  lb. 

Schepp't  Shredded,  hi -lb.  pkgs.,  15  lbs.  to  case  .23*4 
“  “  %  lbs . 22% 

Dunham's,  5-cent  package . 29 

%• . 

“  . 

“  and  . 26% 

Franklin  Baker  Co’s— 

Brazil,  70  -lb.  packages .  2.50 

u  35  H-lb.  “  .  2.50 

“  38  j£-lb.  and  16  J£-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  2.50 

“  Shred,  in  pails,  20  lbs . ix 

“  **  in  boxes,  25  lbs . xo$6 

“  '*  In  barrels,  140  lbs . xo 

Table  Talk,  Thread,  in  pails . xx 

0  *'  In  boxes . 10}$ 

14  “  in  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . io\i 

44  Slice,  “  X20  lbs . xo% 

*  Strip,  •*  120  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  . 08  % 

Oyster  “  . 08  .o8fc 

Wine  Scroll......  . 10  -io% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins'  Som—  Bbls.  Bxs. 

Assorted  Jumbles . 07%  .08 

Brown  Edge  Water .  *10 

Butter  Thin . 12 

Clover  Mixed .  .08 

Cocoanut  Rlople. . .10 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed . .09 

Crystal  Bar .  .09 

Fig  Bars .  ,10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08J6  09 

Fruit  Gem .  ,08 

Grandma  Cookies . 08  %  .09 

Honev  Tumbles.  XX . 09)4  ,10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak .  .09 


Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09^  .10 

Iced  Vedetie  Wafer . . . 07*^  .08 

Lemon  Bar . 08 .09 

iViAii-iH'iiie-iVloon .  .08 

Milk  Lunch . X . 07  .0754 

Orange  Cookie* . .07%  .08 

Quaker  City  Mixed . 07%  .c8 

Salted  Strips . c8)£  .oj 

o  ltines  .12 

Soda  Biscuit  XXX . 06%  .07 

spleen  W  .lier-  . . 07^  .08 

Sunshine  Cookies  . 07U  .08 

Van.lla  Wafers  XXX .  .18 

Water  Crackers  Star . 0634  .07 

Package  Goods —  Per  doz. 

Animals . 57 

Butter  Thin . x.oo 

Gingerettes .  i.oj 

Gold  Medal  Soda  (small) . .50 

“  “  (large)  . 90 

Graham  Wafers .  1  .co 

Ivincttes . x  00 

Milk  Lunch .  x  .co 

Our  Ginger  Snaps . 55 

Pink  Tea .  x  .00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  o  - 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


Z^A^DELIKATESSEN  ^ 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  smalfsize,  2  doz.  in  case,  per  doz.  1.15 
“  “  with  Horse-radish.p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish.p.  dz.  1.75 
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Wetn  Sen!,  In  bbls . —per  gal. 

“  1  gallon  stone  jars . per  jar 

“  5  gallon  kegs . per  keg 

Prepared  Mustard,  In  bbls . per  gal. 

||  "  In  15  gallon  kegs. .per  gal. 

"  “  In  5  “ 

JJ  ||  In  2  gallon ^palls... per  pall 

Prepared  Special,  with  spoon,  a  dor.  in  case, 

per  dor . 

“  Sifting  top,  2  doz.  In  case. ....per  doz. 
“  with  Horse-radish,  a  doz.  in  case, 
dc r  doz . . . - . 


•75 
2.  jo 


2S-.40 
•75 
•  4° 

.46 


■95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. « . loaf,  .  26% 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .22 

Roquefort  Cheese,  12  In  case..per  lb.,  .35,  “  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  .32 

Edam  Cheese,  ia  in  case. ..case,  10.50,  single,  .90 

In  tin . per  lb.  .26 

i-lb  tins... . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . . . . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz . .  1 . 75 

Olmutzer  Hand  Cheese,  too  in  box .  2. 25 

Edelweiss, Romatonr  and  Bier-Kase...per  doz.  4.00 

American  Swiss,  No.  1 . loai  .19  cut  .20 

"  “  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb.  .19 

Llmburger  Cheese,  No.  1 . box,  z8  :  %  box. 

18;  less . -. . | . ...... 

Muenster  Cheese . . . . . per  lb. 

Brick  Cheese,  No.  1 .  «• 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  in  box.. . per  box 

11  (Gem  size),  6  In  box . .  ** 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  2  doz.  In  case .  ** 

Picnic  size,  2  doz.  in  case .  11 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Clnb  size. per  doz. 

“  “  "  No.  1  size  “ 

“  Roquefort  “  large  size  " 

“  “  “  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lsigny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  25  in  box . per  box 

Star  Cream,  or  Phila.,  12  •*  ....  “ 

MiniatureCream,orPhlla.i2  "  ....  " 

Hand  Cheese,  8  doz . .  “ 

"  4  “  . .  <• 

“  4  “  Thnringer . .  “ 


.19 

.19 

.18 

•*7« 
3.00 
2.25 
2.25 
4  5° 
2.40 

*•35 
1. 00 
1. 00 
2.40 
*■95 
*■45 
*•55 
*■55 
*■25 

1 .10 
2.30 
*.*5 
*■45 
•  75 

.85 
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Farmer  Hand  Cheese,  4  doz.  In  box...  per  box  1.45 

Scbutzen  Cheese,  12  in  box  .  “  1  25 

American  Monntain  Cheese  (Alpen  Rase),  50 
z-lb.  packages . . . -per  lb.  .18 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurxtel,  16  In  tin . per  doz. 

"  g  •*  11 

Carlsbad  Speck  (Imported  Bacon) ...  “ 

Imported  Cervelat  Sausage  (RolfTj) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported ,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holsteiner..by  bbl.  is  less,  per  lb. 

-,  snort 


Landjager, 


long.. 


..per  lb. 


Mortadelia,  Dry . ..per  lb. 

Knackwurst,  25  In  box,  per  box, 

i 4-75 . P«  doz. 

Cervelat  (E),  50  and  zoo-lb.  boxes, 

11 J4;  less . . 

Cervelat,  Bine  Ribbon,  50  and  zoo- 

lb.  boxes,  .20;  less- . 

Cervelat,  Crescent,  50  and  100-lb. 

boxes,  ,i6J4  ;  less . . . 

Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  less . . . . 

Cervelat,  E  Gothaer,  50  and  zoo-lb. 

boxes,  23K;  less . .... 

Salami  (E),  50  and  100-lb.  boxes, 

.21 ;  less . - . 

Salami,  Bine  Ribbon,  50  and  100- 

"  lb.  boxes,  .so);  less- . . . 

Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . . . 

Tongue  Sausage . per  lb. 

Smoked  Braunschweiger  Liver  Sau¬ 
sage . . . — . per  lb. 

Lach*  Ham . . . . 

Petit  Delicatess  Frankfurters,  plain, 

per  do* . 

Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . .......per  do*. 

Lebanon  Beef  Bologna . per  lb. 

Paprika  Speck . “ 

Mettwurst,  half-round . — . . .  tg 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . . . per  lb. 

Smoked  Thuringer  Blutwunt . -  “ 

“  Pfeflerwurst- . . . .  •* 


AND 

.48 

4-75 

a-75 

•3* 

.48 

3-75 

■65 

3.00 

•*4 

•*4 

•*5 

2.40 

•*3 

.22 

.18 

.16 

•*4 

.22 

.21 

.18 

.18 

•  *5 

.28 

•9° 

.90 

•*S 

.18 

.16 

•  *4 
.18 
.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz .  4.75 

"  (Derby  Brand),  quart  glass  jars 

per  doz . . .  5.75 

(Derby  Brand),  10-oz.  jars, 

per  doz . .  2  50 

Calves*  Head,  in  round  tins . .....per  doz.  x.65 

Pickled  Meats,  in  glass .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad.  Pig’s  Feet.) 


Compare  This  Picture  With 
Your  Store 


We  can  make  your  place  look  like  this  and  we  can  afford  to  do 


it  for  less  money  than  anybody  else. 


MILLER  <&  ENGLAND 

7012=14=16-18  Woodland  Avenue 
PHILADELPHIA,  PA. 


The  GREAT  Ramly 


Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 
You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 


404  Atlantic  Avenue 


Phila.  Rep.,  Arthur  Hagan  &  Co. 
151  North  Third  Street 


BOSTON,  MASS. 


IN  WRITING  TO  KDiZERTISERS  KINDLY  MENTION  ."GROCERY  I^ORLD" 


GROCERY  WORLD 
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HUH  PRODUCTS  RETAIN  THE  HARVEST  S  HIRE  ELAiflJS 


There  are  all  kinds  of  Canned  Goods — and  all  kinds  of 
claims  are  made  for  them,  but  how  many  can  substantiate 
their  claim  ? 

In  the  OLNEY  brand  only  the  fresh  fruit  and  vege¬ 
tables  that  are  grown  at  the  door  of  the  factory  are  used. 

All  the  rich,  ripe  flavor  and  delicacy  is  retained  no  loss 
of  either  caused  by  traveling  a  long  distance— nothing 
added  or  taken  away  by  preservatives  or  coloring  matter. 
That  is  how  OLNEY  goods  come  to  you. 

They  have  always  been  pure,  so  the  pure  food  laws  did 
not  affect  us.  Let  us  show  you  what  canned  goods  should  be. 


The  Burt-Olney  Canning  Company 

ONEIDA.,  NEW  YORK 
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Beel  Salad,  In  glass . per  dot.  i.oo 

■<  “  In  pint  jars,  glass . 

«'  “  In  quart  jars,  glass . 

Lamb  tongues,  In  glass . . .  1  ■ 60 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Pails. 

Holland  Herring,  mixed,  "Y.  M."  «bbl.5.so  6o-y5 
“  milkers,  1  5»  bbl.  6.50  75-05 

«  mixed,  Standard,  bbl. 

Ubbl, .  5.50-6.50 

Holland  Herring,  milkers^ Standard,  bbl. 

Scotland  Herring,  mixed,' "large  fails,  bbl. 

Jfc  bbl  0.00 . ease 

«  milkers,  large  lulls,  bbl 

54  bbl.  8.00 . 

Marlnirte  Herring,  Imported,  about  40  In  pall. 

Roll  Herring,  Imported,  about  as  In  pall . . 

Spiced  Herring,  Imported,  about  40  In  paU. 

Norway  Stodcnsh,  dry . Per  *“• 

Matjes  Herring . Per  PaIi 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  wltbikey . per  tin 

Quart  “  “  “  .  „ 

4  <$1: . .  “ 

SMOKED  DELICATESSEN  FISH, 
SEASON. 

RoU  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin 
Brat-Haring,  4Rt-  tin,  r.io,  2  qt.  tin,  .60,  qt.  tin 

English  Sprats,  36  bunches  per  box . . 

Kruger’s  RoU-  and  Brat-Haring,  oval  tins, 
per  dos . . . . . . . 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  paUs . per  pail 

“  10-lb.  paUs . .  ‘ 

Cut  Spiced  Sardines,  per  10-lb.  pail.... 

«  “  5-gal.  keg . .per  keg 

Russian  Sardines,  In  glass  jars . per  dox. 

NORWAY  ANCHOVIES. 

Original  Package . . . . . Pw  K 

Repacked  in  5-lb.  pail . per  pail 

“  in  10-lb.  pall . 

in  5-gal.  kegs . Per  j?e8 

In  ^-lb.  flat  tins . per  dox. 

in  56-lb.  tall  tins . . 

In  i-lb.  taU  tins . 

Fancy  Kegs — t[r  keg,  .80 ;  56 keg, . 4* !  X  keg, 

•3*;  Hkeg . 


1.25 

1.00 

1.00 

IS 


.20 
•35 
•  55 
x.  10 

IN 

■  3° 
•40 


•  75 
.55 

1.05 

•  75 
2.75 
2.25 


5-3° 
.60 
1 .10 

*•75 

•95 

1-5° 

2.00 

.*0 


SALT  SARDELLEN. 

Original  Package,  . . per  anker  16.00 

Repacked — kegs,  about  8  lbs . ..per  keg  3 ■  25 

pint  jars . per  dox.  6.00 


RUSSIAN  CAVIAR, 
r-lb.  Tins,  per  dox  1950  %  kUo  Cans,  per  dx.  19  5° 
g  .<  “  10.50  5 i  “  “  i°  5° 

“  5-50 

.  «  2  75 


10.50  5 i 

5-5°  H 
*  7S  A 


GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  . . per  bbl. 

15  “  keg—  “  500 . per  100 

o  “  keg—  “  .  „ 

5  “  keg—  “  . .  ,, 

10  lb.  pall—  “  so . 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . P*r 

48  gal.  bbl . per  bbi. 

io  “  keg . .  keg, 

10  lb.  pall . . . Per  Pall> 

IMPORTED  LEBKUCHEN. 

Dampfausse  (Pfeffernusse) . per  lb.  .  18 

Spltzkugeln .  ,2S 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...perbundle 

Basler  Lebkuchen,  No.  1,  6  ‘  ... 

«  “  No.  a,  6  “  ... 

“  “  No.  3, 6  “  ...  ‘ 

Amandines,  9-lb.  tin* . per  tin 

“  small  tins . . . 


6.50 
2.  40 
1.25 


•  30 
.50 

•  75 
1.00 
5-25 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg .  4  50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb,  ^ 

. per  lb.  .  10% 

.  “  .08 

.  “  14 

.  “.60-100 

.  “  .08 

.  “  .05 

.  “  .06-. 08 


bags,  per  bag . 

Green  Kern . . . 

Pouts  Flour . 

German  Dried  Pears . 

Dried  Mushrooms . 

Juniper  Berries.. . . 

St.  John's  Bread . 

Bay  Leaves 


COTTOLENE. 


. per  case 


30  a-lb.  tins 

15  4-lb.  “  .  " 

6  xo-lb.  “  .  .  _ 

Freight  prepaid  on  two-case  lots 


EGGS.  Per  Dox. 

Nearby  candled  and  selected, 30-dox.  crates...  .32 
Western. . »♦"  3’ 

Storage . 2t~  23 

CHEESE. 

New  York,  Full  Cream, new, fancy,  40-lb. bxs.  .  1  'A 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 10 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 

Anchovies,  in  oil,  %  bottles . 

«  ^  “  . 

Anchovy  Paste,  tancy,  per  dox . 

<*  plain,  per  doz. . 

Bouillon,  Burnham,  pints,  a  doz.  In  case . 

«  *«  pints,  a  doz.  in  case.... 

Capers,  Nonparlel,  %  gallon  kegs . . 

«<  **  Quart,  glass . per  doz. 

t*  “  bottled,  %  size...  .per  doz. 

<<  a  •<  i£  **  IM,;  “ 

u  “  N  “  #  “  .  “ 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
•<  med.  “  “  la 

“  small  “  “  *4  “ 

Cherries  In  Maraschino,  In  glass,  i-doz.  case... 
Clam  Chowder,  Bumham,  1 lb.,  4  dx.  cse.  p.  dx. 

«  “  31b..  2  dx.  case  ‘ 

Currie  Powder,  pints,  per  dox . 

♦  ox.,  ;;  . 

“  2  OX.,  . 

Russian  Caviar,  54’s . 

“  X’* . 

“  K'» . 

«  . . 

French  Peas,  Extra  Fins,  per  case . 

“  Fins,  per  case . 

“  Moyen’s,  per  case . 

Kippered  Herring,  6  dox.  In  case . per  doz. 

HUl's  Irish  Oatmeal,  14-lb.  tins,  to  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb... 
<«  «*  Dinner  Biscuits,  per  lb... 

••  “  Breakfast  Biscults,per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  dox . 

“  “  J4  pints,  per  dor . 

Salt,  In  4-dox.  stone  jars . 

Morris’  Extract  of  Beef,  4  ox.,  per  dox . 

“  *<  “  2  ox.,  “  . 

Armour’s  Beef  Extract,  2  ox.,  “  . 

«  «  “  4  ox.,  “  . 

Anker’s  Extract  of  Beef,  120  vials . . 

t»  t*  “  4  oz . per  doz. 

if  «  “  8  oz .  “ 

«  *«  “  16  ox .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  too  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  . 


27 

•  5° 

25 

•  75 
•75 
75 

2.00 

1.50 
7. 00 

2.3S 

1 .90 

1. 15 

4- 65 
5 .00 
4.75 
7.00 

.90 
2 .20 

3-5° 

2.25 

1-50 

2.85 

5- 5° 

10.50 
20.00 
18.00 
16.00 
13.00 

1.60 

12.00 

.19 

•29 

•32 

1.25 

.60 
1.75 
6. 50 
3-55 
4.  45 
8.20 
4.00 
4.00 
7»3 
13-5° 

,  28.00 
.  26.02 
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Tru files,  £ . per  tin,  .30 

««  “  *.»s 

»  2 .  “  2. 25 

Shrimps,  Pickled,  smaU  slxe .  r.oo 

Dunbar’s  Shrimps.  2  doz.,  per  dox .  »-*S 

“  Figs  In  Cordial,  1  dox..  per  dox .  5-oo 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz„ .  6  50 

Crystallized  Ginger,  i-lb.  tins,  per  dox .  4  °o 

’  .<  <*  )6-lb.  “  “  .  *  *3 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  dox .  2.25 

“  Peach  Water,  per  dox .  2.25 

Pitted  Olives,  per  dox .  5  -*S 


FLOUR.  Per  Bbl 

King  Midas .  fl-9° 

Gold  Medal .  ”•  55 

Millboume .  ®-35 


On  Top 

Ceresota . 

PiUsbury’s  Best . . 

Taylor’s  Fancy . 

Semper  Idem . 

Pride  of  the  West. . 

Sunbeam.. 


Quaker  City .  ® 


6.70 
6  40 
«  35 
5  50 
5.00 
5  25 
5- *5 
.  00 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  . .  3-5° 

Uncle  Jerry’s  Pancake,  40  packages .  2.50 

Hecker’s  Buckwheat,  32  3s . per  case  4.10 

Hecker’s  Buckwheat.  64  156s . Per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston’s  Purina  Pancake  Flour ,  36  as .  3 . 00 


honey. 

Domestic,  barrels . per  gal. 

Selser’a,  lunch  bottles,  2  dor . per  doz. 

Selser’s,  medium  bottles,  2  dox . per  dox. 

Schimmel’s,  io-  ox.  bottles,  2  dox.  In  case . 

<*  6- ox.  *•  “  “  . 


2.25 


24.00 


large  tumblers.. 


small  tumblers 


1.25 


B&4  SatSSSTIWCi  TO  KOVeBTtSBRS  -Cl M L21-V  WONTICM  uROObh  •  yv. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


k  *«*«••»*•*, 


^AsHBURNCROSBV  c°’^ 

^Oto  kEDAL.ftOg 


Now  Sold  by  Philadelphia  Jobbers 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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FARI  NACEO  US  GOODS. 

Corn  Meal —  Per  Pa  i 

.  a. 05 

.  3.05 

.  3.00 

.  i-65 


Lea’s,  white,  Table,  100  lbs . 

"  yellow,  granulated,  100  lbs 

“  “  table,  100  lbs . 

Western  yellow,  100  lbs . 

Mother’s,  36  packs . 

Quaker,  36  packages . 

Karina,  Hecker's,  34  i’s,  per  case,..., 

“  Schumacker’s,  34  packages,  per  case.. 


a. 75 
1.40 
1. 15 


Beans — 

California  Lima . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  a.  32% 

Marrows,  Extra  Choice,  N.  Y.  State,  grain 

bags . bush,  2.27^4 

Medium, Fancy  N.  Y. State, grain  bags, bu.  3.32% 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.30 

Pea,  fancy,  Michigan,  grain  bags . bushet  2.30 

Red  Kidneys .  “  2.  30 

Peas- 

Green . per  bushel  3  05 

Scotch .  “  2.20 

Split,  yellow .  "  a. is 

"  green .  " 

Lentils — 

110-lb.  bags . per  lb.  .08 

Less  quantity . .  “  ,o8)A 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .06^ 

Less  quantity . .  “  .06% 

Hominy — 

Lea's  Breakfast,  10  pkgs . case  z  .63 

Lea’s  Pearl,  100  lbs . per  bag  2 . 25 

Schumacher's  Breakfast,  10  pkgs.  to  case...,  1 .30 

Western  Pearl,  ioo  lb.  bags .  1.65 

Western  Grits,  100  lb.  bags .  1.65 

Barley — 

GO . 07 

No.  3,  100-lb.  bags .  4.00 

Noodles,  Climax,  34  10c.  pkgs.,  asst.,  case .  1.15 

“  48  sc.  pkgs.,  case .  1.25 

“  asstd.,  34  sc.,  it  10c.  case...  1.20 

“  Smith’s,  30  10  c.  packages .  1.90 

“  assorted,  5  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  i-55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent .  1.55 

Oatmeal,  B,  per  bbl .  7. 75 

“  “  kegs  100  lbs.,  per  keg .  4.00 

Oaten  Gcsds,  In  cases —  Per  case 

A  vena,  18  packages .  1,47 14 

Banner  Cats,  to  packages.. . ,  4.3s 

Friends’ Oats,  36  packages .  3,00 
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H.  O.  Oats,  24  packages .  3.00 

Mother's,  18  pacicages .  1.67 

Quaker,  18  small  size .  1.55 

Quaker,  10  large  size .  2.241 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  7.10 

A  vena,  per  keg,  90  lbs .  3.63 

Standard,  180-lb.  bbls..... .  6.85 

"  90-lb.  bags . 3.25 

Sago- 

Fine,  bags  about  160  lbs . 04^ 

50-lb.  lots . 0575 

Admiral,  Pearl,  t4’s . c8 

Tapioca,  Instantaneous,  501's. . o8)4 

“  Colburn’s  Hasty,  36  pkgs . 07'A 

“  Minute,  -gross,  per  box .  2.85 

“  Flake,  about  its  lbs . per  lb.  .05% 

“  “  less  quantity .  “  .06 

“  Pearl,  150  lbs .  “  .04% 

“  “  less  quantity .  “  ,05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  3-lb.  pkgs . case  3. 05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  24  t’s . .per  case,  3.85 

Ralston  Health  Fcod,  24  t's,  packages  11  3  00 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour,  to  s’s . per  case  4.10 

Egg-O-See  36  pacicages .  a  .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2  65 

Cook’s  Malto  Rice,  36  2-lb.  packages.. .  4,20 

Cerealine  Flakes,  36  packages .  2.40 

Force  Food,  36  packages .  3 .65 

Mapl  Flake, 36  “  .  4.05 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  “  “  ts  “  . 60 

Cream  Wheat,  36  packages .  4.50 

Aipeti za,  24  packages .  2.85 

Flaked  Rice,  Cook's,  24  packages .  t .  70 

Wheatlet,  30  packages .  3.50 

Wheatena,  36  Packs .  4.23 

Grape  Nuts,  24  packages .  2.70 

Korn  Kinks,  72  packages .  2.75 

Pettijohn’s  Food,  18  packages .  1.80 

Presto,  36  packages .  3  35 

Quaker  Puffed  Rice,  36  packages .  2  70 

Quaker  Wheat  Berries,  36  packages .  2 .  ;o 

Triscult,  30  packages .  2.50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.8s 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  24  packages,  15  cent  size . .  1  80 

Zest,  20  packages,  25  cent  size .  3  90 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  s  doz.  pkgs....  4.75 
Cases,  3  doz.  pkgs....  2.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases,2 dz.i  lb.  pkgs.  z.8o 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doz  1 . 07U 

Acidulated .  “  1.07% 

Cox’s,  large .  -  z.S7* 

“  small .  •*  ,oS 

Plymouth  Rock,  Pink  or  White... “  1.20 

Nelson’s . per  doz.  1.3s 

“  small . .  “  .95 

Bromangelon,  assorted  3  doz . „....  "  .8754 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  “  .87 % 

Jell-O  Ice  Cream  Powder,  2  doz .  "  -97'A 

Chalmer’s,  shredded .  1  <0o 

Chalmer's,  granulated .  1.00 

Chalmer’s,  No.  1  packages .  '4= 

Peter-Cooper .  ]g0 

Tryphosa . per  doz.  .9254 

Imperial  Wine  Jelly . per  doz.  .95 

_  ,  .  ‘  . per  gross  zi.oo 

Gelatine,  McKinley's . per  doz.  .85 

Wetmore’s  Doable  Refined,  36  10c. 

pkgs . per  case  a. 70 

Kusto,  60  s-cent  packs . per  case  2.00 

Puddine,  assorted,  2  doz . per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  25  lbs . . . 0554 

"  Elbows,  “  “  . 05  <A 

“  Marcaronl,  long,  “  05J4 

“  “  square  “  . 06 

Larosa  Spaghetti,  long,  25  lbs . .  .05^4 

“  Vermicelli,  square,  “  05J4 

“  Macaroni,  bulk,  “  . . osfc 

Anger  Baking  Co. — 

“Golden  Seal’’  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages .  1. 80 

24  10-cent  packages . . . . .  1.80 

“Plain”  Noodles,  24  i-lb.  cartons. .  1.80 

“  «  48  )4-lb.  ••  .  1.90 

Egg  Alphabets,  48  5-cent  packages .  z  .80 

Egg  Barley  (Eler  Gerste),  48  s-cent  pkgs _  1 .80 

24  5-cent  ABC  and  24  s-cent  Egg  Barley...  1.80 
Macaroni  and  Spaghetti,  “La  Fleur  de  Ids" 

brand  (French  style),  25  1/1  cartons .  a. 25 

“Golden  Seal”  brand,  25  1/1  packages  (long)  1.88 
"  “  481/2  **  5^.  size  1.80 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  2.00 

"GoldenSeal"  Egg  Macaroni,  25  10-cent 

cartons . . . . .  1.88 

“Imperiale"  brand,  25  1/1  packages  (long).,  z.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages . . . . .  s.91 

Spice  Drops,  In  baskets,  20  lbs .  i.6t 

“  in  boxes,  12  Ibe....._ .  1.00 

Small  Lebkuchen  (Honey  Cakes),  zo  5-cent 

packages  in  bundle. . ....per  bundle  .  30 

Bulk,  is-lb.  wooden  boxes . . . .  .08 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7 .  10.00 

8.. . 16.00 

“  10— . 23.00 

“  Stand,  No.  18 . — .  45  .00 

Less  25  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

“  Sugar,  “  2,  “  7.00  “  9.00 

“  Tea,  “  3,  6.00  «  7. jo 

“  Spices,”  4,  *•  5.00  ••  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale.™ . . . 12.00 

Standard  Cash  Register .  20.00 

Tea  Caddies,  round  front.  No.  2 . per  doz.  o  .00 

“  “  "  3 .  "  6.30 

“  ”  "  4 .  4  Jo 


THE  CORN/^ 

Without  Hull? 


The  Kernel  of  the  Corn  Alone 

The  only  Canned  Corn  on  the  market  which  con¬ 
tains  no  hulls  is  the  Winorr  brand.  By  a  special 
device  we  extract  the  kernel  and  throw  away  the 
tough  hulls,  leaving  a  most  nutritious  and  delicious 
corn  product  that  your  trade  will  thank  you  for  in¬ 
troducing  to  them.  Every  grocer  should  be  selling 
the  Winorr  brand,  under  which  we  also  pack  Sauer 
Kraut,  Dry  Mince  Meat  in  cartons,  and  the  finest 
Salad  Dressing  on  the  market. 

The  Pressing  &  Orr  Company,  Norvaik,  Ohio 


SOLE  LEATHER, 
NAILS,  Etc. 


If  you  carry  a  line  of  Sole  Leather,  Strips,  Cut 
Soles,  etc.,  send  to  us  for  quotations.  We  shall 
deliver  all  goods  to  your  destination  prepaid. 


G.  B.  Weiss  &  Son 

229  EAST  FORTY-SECOND  ST,,  NEW  YORK  CITY 


SaARITING  TO  ADVERTISERS  KINDLY  7UEE3NTIOM  “  GROCBRY  JnlORLD" 
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robacco  Cutters . 

Marin  Money  Drawers .  *  •  5° 

3ae  and  Twine  Holder .  1  00 

Janet  Covers,  Sunk  Handles,  ax  ln...per  dos.  a  .50 
«  Top  “  ax  In...  “  a. 00 

Jeef  Cutters . •••• . ; .  6“ 

Jung  Borers,  Enterprise  No.  a,  xJ4  t0  *  *“••••••  l  bo 

Zan  Openers,  “  Never  Slip'* . P*r  doz.  *9° 

Hopper’s  Can  Opener . per  gross  13.80 

Cheese  Cutters .  a  o° 

Coffee  Mills,  Dell's  No.  . .  3*-°° 

ti  *•  . . . .  4°  •  °0 

«  *■  . .  65.00 

Fruit  Augers,  a  prong .  1  ■  5° 

Measur Ing. Faucets. . . .  a. 00 

Philadelphia  Scoop  Co’a  Sugar  Scoops 

Indestructible,  No.  . . per  dos.  9.00 

<■  . .  “  xa.oo 

tt  6.".'... .  “  15.00 

Ex.  Galvanised  Steel  Blades,  No.  3~per  do*.  4 .  so 
«  *<  4..  *«-  5.40 

«  **  j„  "  7.  ao 

X  Quality,  No.  3- .  “  *  £ 

4*eeeeeeeeee . . . .  3* 

“  .  “  3-40 


iherer’a  Eclipse  Counters 

No.  of 

No.  Length.  Drawers. 

6)4,  3  feet  8  Inches,  9 

8  )4,  4  feet  10  inches,  xa 

xoJ4,  6  feet,  IS 

nH,  7  feet  3  Inches,  18 

14)4,  8  fee*  6  Inches,  ax 

,6)4,  9  feet  8  Inches,  *4  / 

i8)4,  10  feet  10  Inches,  *7 

ao)4,  xa  feet,  3° 

Capacity  of  Drawers,  40  to  60  lbs.  each 
We  will  bill  at  10  per  cent,  discount  from 
hese  prices,  f.  o.  b.,  Ilion,  N.  Y. 


loalea,  Deli’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plato,  No.  x 
<■  «  **  x)4 


Each. 

15-00 

ao.oo 

85.00 

28.00 

31.00 

35-00 

40.00 

45-00 


Grocers’,  without  weights.  Brass 
Scoop  and  Brass  Plate,  No.  1 
«  “  x)4 


Butchers' ,  without  welghts.No.o 
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SMOKED  fish,  codfish  and 

MACKEREL. 

Beardsley-  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  •  90 

Tins,  Keyed  (Jewel)  2  dox.  In  case..  “  go 

Large  cartons  or  tins.  *  dox.  In  case  2.00 

Dime  Tumblers,  a  doz.  in  case .  "  -9° 


SHREDDED  FISH.  Per  doz. 

Swansdown,  2  doz . 7*A 

Osprey,  2  doz . 

Tidal  Wave,  2  doz . 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  In  case....  1.30 

“  small  size,  a  doz.  in  case . . 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1 . 30 

Screw  Top  Jar.,  a  doz.  In  case . . 


.60 

•  40 


MACKEREL, 
soo  lb.  100  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  x...  50. co 
Ex.  Norway,  No.  a...  36. co 
Ex.  Norway,  No.  3...  a8.oo 
Ex.  Norway,  No.  4...  24.00 

Ex.  Bloaters, xxx .  42.00 

Ex.  Bloaters,  xx .  40.00 

Fancy  Shore,  No.  1...  38  x0 
Med.  Shore,  No.  1  ...  27.00 

Large  Irish,  No.  a . 23.00 

Extra  Irish,  No.  2 . 22 .00 

Medium  Irish,  No.  a..  21.00 

Small  Irish,  No.  2 .  20 . 03 

Irish,  No.  3 . 

Large,  No.  3 . 20.00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7-5° 

Lab.  Split,  Lg. No. 2.  6.50 
Shore,  Round,  Large.  7.50 
Shore,  Round,  Med...  6.50 

Ocean  Whitefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15-00 

Shad,  No.  a,  Mess . 

Haddock,  Pickled .... 


50  lb.  10  lb.  8  lb. 


25.60 

18.60 

14.60 

12.60 

21.60 

20.60 

19 .60 
14.10 
xa.  10 
11  fo 
11  ,xo 

10.60 


13.00 
9  5° 
7-5° 
6. ;  o 
10.95 

10.4s 

to. CO 

7  25 
6.25 
6  co 
5  75 
5-5° 


2.75 

2.05 

1.65 

1-45 

*•35 

a. 2, 
2.15 
1  60 
1.40 
1-35 
1.30 
1-75 


2.25 
1 .69 
»-37 
1 .21 
a  .03 
1-95 
1  77 
1-33 
1.17 
I -13 
1 -C9 
1.05 


0.60  5  50  1.25  1.05 

4-35 

3- »5 

4- 35 

3*5 

3.60 

8.10  4. 10  x. 00  .85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 

Gilt  Edge.  40 lbs . . . 

Favorite  Middies,  60  lbs . 


.08 

•  °6J4 

.12 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . . . 

In  original  cases,  450  lbs.,  %c.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fanoy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

New  Cromarty  Bloaters,  50s . per  box ... 

"  “  xoos .  “ 


.09 
.08 
.07 
•  °5 


.18 

.18 

.15 

.27 

•95 
1  90 


..per  lb. 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . °7 

Snow  White,  i-»b.  bricks,  ao  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . o8)4 


-io)4 


.27 

.22)4 

.19 

.l6 

.a6 


•0834 

•  oS 

•  07K 


■15 
•14)4 
•  13)4 
.1354 
.12)4 


PRUNES. 

Boxes. 


s  . 

>  o 

v  CJ  ci 


o  <i 


3 


*  Z 
UeQ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . . 

Fancy  N.  Y.  State,  48  1  lb . 

Choice  N.  Y.  State,  50-lb.  boxes . 

Apricots — 

Fancy  Royals, 25  lbs . 

Extra  Choice  Royals,  25  lbs . 

Standard  Royals,  25  lbs . 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  . . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs . 

*<  cleaned,  30  lbs.  bulk . 

Nectarines — 

White,  25  lbs.,  . . - . 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  25  lbs . 

Choice  Y ellows,  25  lbs . 

Pears—  , 

Fancy  California,  Bartlett,  25  lb . 13)2 


•  xo)4 
-09)4 

•  o8)4 
•08  )4 

.08 

•07K 


.06)4 


•09% 

■°W 

.08)4 

.07)4 


■  05)4 

.o5 

.05)4 


20-  30,  25  lbs. 

30-  40,  25  ■' 

40-  50,  25 
40-  50,  50  ' 

50-  60,  25  ‘ 

50-  60,  50  ‘ 

60-  70,  25  1 
60-  70,  50  1 
70-  80,  25 
70-  80,  50  1 
80-  90,  50 
90-100, 25 
90-100.  50 

100-120, 50  - 

25-30,  25  lbs..  Red  Star,  fancy,  Silver.. 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . . . 

“  a  "  50  lb . - . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels.  50  lbs . 

Roger's,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen. . 

“  25-  “  x  “  . . ••• 

“  15-  and  a5-cent  size,  assorted.. 

Grain- O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  a6-cent  size . “ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  doz.  15-cent  size,  x  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  ro-cent  size . 

Kneipp’s  Malt  Coffee 
24-26  ox.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  In 

case.. . . . . . . . 

Perfection  Rye  Coffee  24  1  lb.  pkgs . - 

HORSERADISH. 

Tumblers,  10-C.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  2  doz,  “ 


.xi)4 

.09 

•  07)4 
•°7lA 
.07 

■  07% 
.18 

• °7 54 

■  °7  . 

.07)4 

.07)4 

•  °7)4 

.09 

.09H 
•c9  , 
.17)4 

•  17)4 

•  x3 
.12)4 


2.70 

2.2s 

8.50 


2.30 

2.05 

•-47)4 

*•75 


*15 


1.25 

8.40 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


“ENTERPRISE” 


SHARPENING  DEVICE . 


The  experience  of  all  users  proves  that  the 

''Enterprise”  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to  }i 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self-Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia,,  U.  S.  A. 


IL 

\  nil 


No.  125  (with  2  Blades) 
No.  129  (with  1  Blade) 


3 IS!  WRITING  TO 


HOMBRTISBRS  KINDLY  MENTION  GROCERY  WORLD 
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ink. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 23 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032.. . . per  bottle  .  58 

LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  z.  No.  2. 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme,  Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  a.  10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2 . 75 

Cold  Blast . 4)4  doz.  3.38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  •IS  •  85 

“  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  .55  .75 

No  charge  for  packages. 

Oil  Cans— 

1 -gallon,  Glass . . . per  doz  2.25 

1-  “  Galvanized .  “  a.xo 

5-  “  Lenox,  Spout .  “  5.00 

5-  “  “  Spigot .  “  5.50 

5-  “  Columbia .  “  7.00 

5-  “  Banner .  “  8.00 

5-  “  Climax,  Pump .  “  10.00 

5-  “  Home  Rulo,  Pump .  “  12.00 

Lanterns — 

No.  o.  Standard. . per  doz.  4.75 

No.  o.  Dash .  “  7.80 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  2  doz.  In  case . per  doz-  .52)4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .0554 

“  25  lb.  boxes,  )4  lb .  “  -0654 

Acme,  1  lb.,  sifting,  25-lb.  boxes . .  ,05)4 


LYE  AND  POTASH. 


Banner,  4  doz . 

Babbitt’s  Potash, 

4  doz . 

, per  case  3.25 
•  “  3-3° 

Red  Seal,  2  doz... 

< 

1.87  x 

“  4  doz... 

u 

3  &5 

Popular,  4  doz.... 

If 

«-45 

MATCHES. 

- 

Per  gro 

Swift  &  Courtney's,  soo’s,  z-grosa  case . 

1.75-2.90 

*■ 

400  s,  z 

..... 

3.50-3.70 

** 

500’t,  I 

3.75-4.00 

Blue  Hen, 

soo’s,  z  " 

. 

I  .  50-1 . 60 

r- - : 

soo’s,  i  “ 

M... 

4.00-4. 25 

-88- 

Per  Gross. 

Vulcan  Parlor,  65’s . 41 

“  100's,  5-gross  in  case . 90 

“  500's . 3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases . 55 

No-  37.  5-gtos»  cases .  .50 

100's,  5-gross  cases .  .90 

No.  15,  gross  cases .  z  !ao 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s. .  3-50-3.75 

Searchlight,  soo’s .  4.25-4.50 

Press,  200's .  z. 80-1. 90 

“  500’s... . 4-50-4-75 

America,  200  s .  z .  30-z .  35 

American  Paraffine,  500's,  ex,  qual .  4  ,x5 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3,  x,ooo . . .  5.50 

Our  Darling,  )4  gross.  No.  4,  x,ooo .  2.75 

Superba,  xooos,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  t  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3 .00 

Red  Cross,  2008,  1  gross  to  case .  x  .30 

Blue  Ribbon,  Z65S,  5  gross  to  case .  z  00 

Blue  Ribbon,  265s,  z  gross  to  case .  x  05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  X50S,  1  gross  to  case . 90 

Planet,  zoos,  3  gross  to  case . . . 80 

MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  .08)4 

x8, 37  and  68-lb.  buckcrs,  “  .  “  .09 

xo-lb.  buckets,  6  in  crate,  “  . per  crate  6.25 

5-lb,  “  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  in  case,  "  . per  case  3.80 

28,37  and  68-lb.  belts.,  XXX,  Superlor..per  lb.  .13 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Fairmonnt . per  lb.  .  07)4 

x8, 37  and  68-lb.  buckets,  “  .  “  .08 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb  .08)4 

x8, 37  and  60-lb.  buckets,  “  “  .09 

xo-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  **  3.65 

5-lb.  glass  jars,  6  in  case,  “  . per  case  3.80 

x8,  37  and  60-Ib.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels.  Golden . per  lb.  .07)4 

x8, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  X  bbls.  &  30-lb.  kits, per  lb.  .06 

New  Vear,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  X  bbls.  and  30-lb.  kits  “  -04)4 

Bchlmmel’s,  30-lb.  Kits,  bbls.,  X  bbls... per  lb.  .07)4 

“  18  and  37  Id.  Kanakins .  “  .08 

“  xo-lb.  Kkns  ,  6  to  crate...per  doz.  9.80 

“  S-lb.  “  “  “  s  .30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 


-3»- 

Nationzd,  30-lb.  Kits,  bbls.,  X  bbls . per  lb.  .05)4 

Southwark,  30-lb.  palls,  bbls.,  >4  bbls.  "  .04)4 

Atmore  ft  Son,  Extra  Family — Seedless  : — 

No.  5,  glass  jars . percase6jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3. 25 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  zo,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  o8)4 

Wooden  Pails,  18,  37  and  68  lbs .  •  .09X 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  a. 00 

Cartons  Condensed,  (3  dozen  in  case,) 

per  gross. .  22.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wnoden  Palls.  18.  27  and  68  lbs....™.  “  -o8)4 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . . . ....per  gal. 

Headlight,  xsetest . . .  “ 


,z8 

.22)4 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  23.50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4  50 

“  Mammoth,  )4  pints .  3.25 

11  Extra,  %  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4.75 

De  Lucques,  20  oz .  2 . 40 

Farcies .  3.75 

Queen,  6  oz .  2.30 

Pim  Olas,  28  oz .  6.00 

PimOlas,  zooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.25 

California,  quart  bottles .  6. 50 

California,  individuals .  2.50 


-40- 

olive  OIL — Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  2  doz .  4.90 

“•  “  pts.,  a  doz 2.90 

“  “  )4-pts.,2doz.  2.90 

Rae's,  Lucca,  litre  bottles,  2  doz . .... . .  22.50 

25-oz.  bottles,  2  doz .  8.75 

Finest  Sublime,  qts.,  2  doz .  6.50 

"  “  pts.,adoz .  7.50 

“  “  X-pU.,sdoz._  4.75 

“  "  8-oz.  flasks,  2)< 

doz .  7.50 

“  “  zs-oz.  flaiiks, 

2)4  doz.„ .  9.00 

Sublime,  8-oz.  flasks,  a)4  doz...  6.50 
"  "  X2-OZ.  “  sX  doz...  8. CO 

Rae’s,  FinestSublime.sgal.,  zo  In  case,  per  gal.  2.40 
Rae’s  Finest  Sublime,  5  gal. ,1  or  2  in  case, per  gl.  3.30 
11  1  qt.,  40  to  case,  "  s.65 

“  Sublime,  x-qt.  tins,  40  to  case . „....  s.  35 

"  X-8al-  tins,  20  to  case.- .  s.20 

“  "  z-gal.  tins,  zo  to  case .  a.zo 

“  3-gal.  tins,  1  or  2  to  case.. .  s.oo 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4X  oz.  bottles .  4.75 

24  8  oz.  bottles .  7. so 

22  18  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  22.00 

20  1  gal.  cans, case .  23.10 

20  X  gal-  cans,  case .  24.20 

40  X  gal.  cans,  case .  35-3° 

80  '/»  gal.  cans,  case .  27.50 

Bulk  at  £20  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75  • 

Small  bottles,  4  doz.  to  case .  fc  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  11.00 

X  gallon  tin, 8  tins  to  case .  22. co  • 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  2  doz.  In  case....per  case,  8.50 
Pints,  “  s  “  “  “  9  00 

X  Pints.  “  s  *  “  4  7J 

Oliver’s  Olive  Oil — 

2  dozen  large  . 6.00 

2  dozen  medium . 6.75 

2  dozen  imall .  4.35 

6  i-gallon  tins . per  gal.  2.10 

10  X-gallon  tins . per  gal.  2  20 

*°  )4 -gallon  tins . per  gal.  2.25 

AMERICAN  OIL. 

Stobrer's,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . per  doz.  .95 

Stohrer’s,  No.  32,  1  doz . per  doz.  2.85 

Keystone,  bottles,  2  doz . per  doz.  .95 
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We  GUARANTEE  the  Purity  of 


ATMORE’S 

Mince  Meat 


Contains  No  Adulterant  or  Preservative 

ATfiORE,  &  SON  PKila.de!  pKia 


O, 


Which  Means  the  More  to  YOD 


To  sell  a  package  coffee  which  you  must 
create  the  demand  for ,  and  which  brings  you 
nothing  but  the  profit — or  to  sell  Ariosa 
which  is  already  sold  for  you,  leaving  nothing 
for  you  to  do  but  hand  it  out?  If  there  is 
any  question  in  your  mind  it  will  be  settled 
when  you  find  you  can  get  absolutely  free ,  in 
exchange  for  the  vouchers  coming  to  you 
with  every  case  of  Ariosa,  almost  an}' 
article  of  merchandise  you  may  need  for 
your  store  or  your  home.  We’ll  send  you  a 
catalogue  if  you  haven’t  one. 


ARBUCKLE  BROTHERS 

NEW  YORK 


WRITING  TO  HDVBRTISBRS  KINC/LY  7VSEISTION  “  GROCERY  WORLD 


GROCERY  WORLD 
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paper. 

WRAPPING. 

Manila,  is  x  20,  full . per  ream 

u  24  x  36,  full,  20  lbs..... . 

"  18  x  24,  full,  10  lbs .  ‘ 

«  Special,  15  x  20,  6  lbs- .  “ 

Manilla,  Bakers’,  15  x  20,  10  reams  in 

bundle . per  ream 

“  Rol1  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  9,  12, 15, 18, 

20  or  24  inches  wide . 

"  Glazed  Fibre.  12, 15,  18,  20  or  24 

Inches  wide .  1 

*'  Glazed  Silk  Parchment,  12,  IS,  „ 

18,  20  or  24  inches  wide . 

White  Tea  Paper,  12  x  16,  reg . perpackage 

Wax  Butter  Paper . Per  p*ckgg« 

Parchment  Butter  Paper  9  X  12... 
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PAPER  BAGS.— Manila. 
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Russian  Sardines . per  keg 

“  5-lb.  palls  . per  pall 

*>  10-lb.  “  . 


•75 

•  50 

1. 00 


254-lb.  Plain  Flour  Sacks... 

iS-lb. 
io-lb, 


4.00 

5-75 
11  25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4-75 

“  “  quarts.....  “  5-75 

“  io-oz.  jars .  “ 

“  10-lb.  pails . per  pall 

Tripe,  io-lb,  pails . per  pail 

“  5-gal.  kegs . per  keg 

Pig's  Feet,  io-lb.  palls . per  pail 

“  5-gaL  kegs  . . per  keg 

Pickled  Beef  Salad,  In  glass . per  doz. 

“  Tripe,  “  ... .  “ 

*■  OxHeart,  “  ... .  “ 

Pig's  Feet,  '■ 


2.50 

2.50 

.90 

2  .OO 
I  .OO 
2.25 
I  .10 
I  .IO 

z.zo 

Z.IO 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . l8H 

Loose,  barrels,  30  lbs . .  -l8 


POPPING  CORN. 

Brad’s  “  Tip-Top  ’’ : — 

50  10  oz.  packages . 

100  10  oz.  packages . 

24  20  oz.  packages . 

48  20  oz.  packages.. 


Per  case 
,  2.10 
.  4  00 

.  2.0s 
.  4.00 

I-X-L,  40  is.  White  Rice .  2.75 


PEANUT  BUTTER. 


MacLaren’s — 

Small,  a  doz . 

Medium,  2  doz . 

Large,  1  doz . . 

Peanutene,  No.  2  jars,  2  doz.. 


Per  doz. 
.  .9*54 

..  i-45 

..  2.75 
1  85 


Peanutene,  No.  4  ia»s,  3  doz . 9*54 


C/2 

54.... 

Pi 

.48 
.  S3 

.29 

•35 

< 

•  31 
•37 

•35 

•43 

.45 

•55 

PICKLES 

William  Bros.,  32  gal.,  1500s... 
**  u  16  “  800s.... 

• 

•  7i 

•  45 

.78 

•  49 

.55 

•73 

. 

...  6.10 

.  .89 

•53 

•97 

.6l 

•  71 

•93 

u  **  z6  l<  600s.... 

3-... 

.  1.09 

65 

1.  »5 

•75 

.89 

1. 15 

Barrels,  45  gal.,  1202s . 

. 

...  n.50 

4.... 

•77 

1-39 

•87 

1.05 

*■33 

io-gallon  kegs,  700s . 

3-*5 

5.... 

•91 

z  .07 

Z.2Z 

1-55 

Sweet  Pickles,  500s  to  600s,  5  gal 

3  3» 

6.... 

.  1  -73 

x.03 

1  95 

1  -23 

x.4* 

Z.8l 

Sweet  Pickles,  700s,  5  gal . 

3.  60 

8.... 

«  2.00 

z.19 

2.29 

1-49 

z  .68 

2 .19 

Sweet  Pickles,  : ,000s.  5  gal . 

.  ‘ 

4  *T5 

IO.... 

..  *.27 

1  -37 

2.  55 

1.65 

1.83 

2.41 

Sweet  Pickles,  2,000s,  5  gal . 

.  * 

5.00 

12 .... 

..  2.69 

3-IX 

3-97 

. 

2.89 

3-75 

Chow-Chow,  No.  1,  5  gal.  kegs... 

Chow  Chow,  No.  2,  5  gallons . 

Chow  and  Mixed  Pickles,  2  gal., 

i-95 

i.75 

..  3  87 

4-41 

. 

. 

4.01 

per  pail . 

I  .OO 

20.... 

4-79 

4-55 

Williams  Rros. — 

Per  Doz 

25.... 

..  4*83 

5-41 

. 

...... 

5  °5 

Wilco  Onions,  5  gals . 

•  3-52 

Price  per 

z,ooo 

and  not  lest  than  500  lots. 

No.  8,  Sour  Gherkins,  2  doz . 

. 

■  -95 

No.  8,  Sweet  Gherkins.  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . 97/4 

Crosse  &  Blackwell’s 

Whole  bbls.,  5  doz .  3-25 

Chow,  pints,  less  quantity .  3  ■  3° 

Mixed,  less  quantity . .  3  -3° 

Onions,  pints,  less  quantity .  3  3° 

Plain,  pints,  less  quantity .  3-3° 

Pin-Money  Pickles— 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed 
Martynia,  Peaches — 

Glass,  per  case  of — 

2  doz.  » doz.  i  doz, 

>4  Pints.  Pints.  Qts. 


Wood,  each —  „  , 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1. so  2-30  5-50  ,0° 

Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  ot —  , 

1  doz.  1  doz.  54  doz. 

Qts.  54  Gal.  1  Gal. 

6.00  II. OO  10.20 


2  doz. 
Pints. 


2  doz. 

54  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  3.30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
150 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 10 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . . . ........ 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 

White  Vinegar,  Distilled,  40  grain. . 

i*  •*  AC  “  . 

••  “  Extra  Strength . 

Crosse  &  Blackwell's . Per  do*. 


Swift  &  Co.- 

Premium  brand  Hams,  zo  lb . J3  / 

Premium  brand  Hams,  12  lb . i*'/2 

Premium  brand  Hams,  14  lb . .12 

Premium  brand  Hams,  16  lb . 12 

Premium  brand  Hams,  18  lb . 12 

Premium  brand  skinned  Hams.  18-20  lb . 

Premium  brand  boiled  Hams,skinned, fatless  .22 

Premium  brand  Bacon . . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  shortcut . x6 

Winchester  brand  skinned  Hams,  all  aver . ic}4 

Winchester  brand  Picnics . °9J/i 

LARD  AND  COMPOUNDS. 


.  Z2 

.15 

.16 

.20 

.90 

.08 

.09 

•15 

2.00 


Quotations,  per  lb. 

Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans... 

. . . 

10-lb.  Tin  Palls,  60  lb. . 

. . . . 

c  **  li 

. . . 

3  ”  “  . 

09 % 
.09% 
.20 
.09 
.zo 

.15 

•  z6 

•13 

.21 

.22 

18.00 


PROVISIONS. 

Hams,  Skinback,  18-ao  lbs . 

“  14-16  lbs . . . 

“  10-12  lbs . . . 

Picnics,  6-8  lbs . 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Beet,  sets  (city  smoked) . 

“  Tenders  and  Knucks . 

“  Flats . 

“  Air  Dried,  sets . 

«  “  Tenders  and  Knucks.. 

jersey  Pork,  Butt . P«r  bbl. 

“  Family .  20.00 

Breakiast  Bacon,  rib  In . 1 1 54 

“  boneless . 23 

S.  P.  Bellies,  14-15  lbs . 20 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . ’8 

Beef  Tongnes,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 54 

Covered  Hams,  54 -cent  extra;  Covered  Shoulders, 
Plctdcs  and  Bacon,  54-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12/2 

“  “  large . 1254 

“  “  medium . 1254 

“  small . 

“  Breakfast  Bacon . 

«  “  boneless  .... 

Beef,  air-dried,  regular  sets . 

«  x  Insides  and  knuckles . 

Ham  Bologna . 

Beei  “  . 

Boiled  Hams... 

Beef  Tongnes . 


.  per  doz . 


•  14 

•  14 
.16 
.20 
.23 
.  10 
.  10 
.22 

9  oo-ir.oo 


°}54  7*4 
0954!  8 
1054  8« 

io^s  m 
1054I  9 


John  Bower  St  Co. — 

Pure  Kettle  Rendered,  tierces . .  • 

“  “  tubs . 11 

x  x  3, 5  and  io-lb.  cans.  .12 

Swift  St  Co. — 

Premium  brand,  tierces . 2  o>4 

Silver  Leaf  brand,  tierces . C954 

Jewel,  compound,  tierces . °7Ve 

Cotosuet  tierces . °7*4 

DRESSED  MEATS. 

City  Dressed  Beef-  Per  lb 

Choice,  native . 08  -.09 

Common  to  fair,  native . - .06  -  .07 

Western  Dressed  Beef — 

Choice,  native  cattle . 08  -.09 

Common  to  fair  "  . 06  -.07 

City  Dressed  Veal — 

Prime .  ••■3 

Good  to  choice . -.e8 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy .  -*.o8J4 

“  z8o  lbs .  -.c8*4 

“  z6o  lbs .  ->c8)£ 

“  140  lbs . * .  ~.cZl,£ 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls.. .  .09 

Sheep,  choice . - .  -c9 

“  medium . . . .08 

BUTCHERS*  SUNDRIES. 

Fresh  Steer  Tongues . 9°_1 «°° 

Cow  Tongues . ys-i.oo 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


This  W.  &  D.  Special  Combina¬ 
tion  Fixture  temptingly  displays 
bananas  on  the  top  tree,  which  re¬ 
volves,  and  pickles  in  the  tanks 
below.  A  space-saver,  a  constant 
salesman,  an  ornament.  Oak  or 
cherry,  handsomely  finished  with 
nickel  bolts  and  ball-bearing  cast¬ 
ers.  Uses  only  two  square  feet  of 
floor  space. 

Interesting  price;  write  for  it 
to-day. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


OURKRS  O  H  HONB3Y-OUR.E  BRAND 

Beef,  Beef  Tongues,  WJT  A  mA  C*  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  JT1  it  WrM  LARD  a  Specialty 

BOILED  MAMS  AND  BEEF  TONGUES 

XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


Look 

At 

It 

and 

Taste 

It 
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The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oii  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105*109  Hudson  Street,  New  York 
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Calf  Heads,  scalded . 50-.75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . per  doz.  1 .00 

Calf  Livers,, . per  lb.  .20-. 25 

Heel  Kidneys . per  doz,  z.oo 

Beef  Livers .  ,c6 

Ox  Tails . per  doz,  50-.65 

Hearts,  beef. . per  lb.  .03-. 05 

Rolls,  beef .  .13 

Tenderloin,  beef,  western .  .  18 

Fresh  Pork,  loins,  city . .12 

“  "  western.... .  .42 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

SHXSH  KILLED. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . .18  -.20 

“  Y.  T.,  5  to  7  lbs . 17  -.20 

Old  hens  and  toms . 16  -.19 

Common  to  Good . . .  .12  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 32  -.24 

Western,  4  to  4%  lbs.  to  pair,  fancy ...  .18  -.20 

"  3  to  3)4  lbs.  to  pair,  fancy  ...  .18  -.32 

“  fair  to  good . 15  -.16 

F  owls — 

Western,  fancy .  .13  -14 

Heavy  Roasters,  4  to  5  lbs . 14  -.16 

Fair  to  good. . .  -.13 

Old  cocks . 09  -.10 

Western  capons,  fancy,  frozen . 

“  “  small,  frozen . . 

Squabs —  Per  doz. 

Prime,  large,  ancy .  4.00 

Mixed .  2.50-3.50 

Dark .  1. 00-1.50 

LIVE  POULTRY.  perlb. 

Spring  chickens,  nearby,  1 %  to  2  lbs . 14  -.15 

Large  Springers . .14  -.15 

Fowls . . „  .14  -,15 

Roosters .  .10 

Ducks . 13  -.  14 

POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  doz.  85 

1  “  .  “  .85 

Large  or  No.  2, 1  "  .  11  1,40 

i-lb.  cans,  1  doz.  In  case . per  case  4.00 

*-lb.  “  34  “  .  “  3  75 

3-lb.  "  %  “  „ .  “  5.40 

5-lb.  «  H  «  — .  *•  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces. ..a .  5  60 

Extra  Quality,  15  gals.,  kegs .  2.25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  3,  2  doz . doz.  .80 

Compass,  No.  3,  cans,  2  aoz . 75 


PLUM  PUDDING). 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  34  lb..per  doz.  z  .00 
No.  1,  round  conical,  with  key,  1  doz.  “  a.  35 

No.  2,  “  “  z  “  “  4.25 

No.  3,  «  "  %  “  *•  6.50 

No.  4,  “  “  %  “  8. 50 

P.  P.  Sauce,  a  doz.,  No.  z .  "  z.50 

Mmore's  Qeauiaa  English  Pinna  Pudding- 
Seedless  : — 

Individual,  per  case  o!  a  doz .  2.00 

z-lb.  cans,  “  z  “  .  2.25 

a-lb.  “  "  z  “  .  4.00 

3-lb.  "  "  34  “  .  3  *5 

♦•lb.  “  “  )4  "  .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.93 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum- 

,  biers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . . 7. . 773*4 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  palls . 1334 

Southwark,  30-lb.  palls . ot% 

Southwark,  4j4-U>.  toy  pails,  %  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars .  z  .05 

Apple,  Southwark,  No.  3,  tins .  z .  15 

Apple,  No.  5,  toy  pails .  2.90 

Apple,  30-lb.  pails . per  pail  1 .20 

Apple,  20-lb.  crocks . per  lb.  .07)4 

Apple,  Schimmel’s,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . par  lb.  .0734 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  1 .05 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.8234 

Schimmel’s ,  pure .  1.60 

Warwick's  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . .......  4.00 

34-lb.  “  .  i.23 
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Curtice  Bros.  Preserves—  Per  Dos 

Cherries,  jars . 4.85 

Strawberries,  "  . .  4.60 

Raspberries,  "  . . . .  4  60 

Apricots,  “  peeled .  4  85 

Pineapple,  “  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  zoc.  sz.  25c.  sz. 

Essence  Peppermint .  o  85  1.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 4o  .85  z  95 

Spirits  Nitre . ,45  85  195 

Spirits  Camphor .  85  z . 95 

Spirits  Painters’  Commercial . 45  .85  1  95 

Paregoric . 45  .85  1.95 

Glycerine .  45  .85  1.95 

Syrup  Sauills . 45  .85  i.95 

Syrup  Rhubarb . 45  .85  z.95 

S  Ipecac . 45  .85  1.95 

igton  Balsam . 45  .85  z.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  195 

Bateman  Drops,  rd  bots . 45  .85  z.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  195 

Turpentine  . 45  .85  1  95 

Machine  Oil . 45  .85 

Laudanum,  isc.-size . per  doz.,  1.20 

Laudanum,  25c.-size..... . per  doz.,  z.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . perlb.  .03 

20  Mule-Team  Pure  Borax,  z-lb.,  24-lb.  per  ca.  2.40 
“  “  “  34-ib.,  “  “  2  60 

“  "  “  34 -lb.,  “  “  2.80 

Anker’s  Beef  Capsules . . .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  oz  % 
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Camphor,  gum,  z-oz.  block*......, .  * 

“  Flakes,  250  bbla . .  • 

“  “  les*  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs.  „...  '! 

“  “  less  quantity . 

Castorla,  Fletcher's . .  per  doz. 

“  Pitcher's . . .  “ 

Carbonate  of  Ammonia. . . .  “ 

Epsom  Salta . . . . . ..perlb. 

Glauber  Salta . perlb. 

Glue,  ordinary . 

Glue,  white . 

Glue.. . •• 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff's  Herb  Bitters,  25c.  size . .  “ 

Goff's  Oil  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size. ......... ..per  doz. 

Goff's  Worm  Syrup,  zsc.  size..... .  “ 

Goff’s  Horse  and  Cattle  Pwd.,  zsc. size  " 
Goff’s  Dyspepsia  Tablets,  zoc.  size...  “ 

Gum  Arabic . .per  lb. 

Haarlem  Oil . . „.per  doz. 

Licorice,  P.  &  S.,  5c.  stick.  Imported..  “ 

“  M.  &  R..  5-lb.  ooxea. . perlb. 

‘  “  Lozenges,  j-lb.  boxes,  “ 

“  Y.&S.,  "  3-lb.  glass  front,  “ 

“  s-lb.  bx.,4'1, 6’a,  8's,  za’s,  z6’a,  “ 

“  Root.-. . . . —..... _ “ 

Putty,  25-lb.  cans. . . . . per  zoo  lbs. 

“  50-lb.  can* . . .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

,r  “  10.C.  "  ._  " 

Paris  Green,  soo-125'lb.  kegs . per  lb. 

“  W -lb.  packages . “ 

«  jJ-lb  “  _  «* 

•*  z-lb.  «  .....’ _  “ 

Jamaica  Ginger,  Hires’,  flasks . ..per  doz. 

Rosin . ......per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

"  granulated,  keg»,  1  zoo  ‘  “ 

Sulphur,  Flour,  Z75-Ib.  barrels. .  ..per  zoo  lbs. 

“  zoo-lb.  bag*. . . 

"  less  quantity . 

Venetian  Red . . . per  lb. 

Whiting . . . .  “ 

z  oz. 

Husband*  s  Magnesia . per  doz. 

Bull's  Cough  Syrup . .  “ 

Roach  Powder,  Omega,  4-Oz.  cans . 

"  "  . per  rros* 

Roachsault,  zoc. -size,  1  doz . . per  doz. 

Iron  Glue,  McCormick  &  Co'* : — 

No.  5 . . . . . . . . 

No.  10 . . . . .  , 

Tube  V . . . . . . 


1  00 
.02)4 
02)4 
.02)4 
.02)4 
2.8o 

•85 

.It 

.0134 

34 

.0954 

.20 

•  ZZ 

t-75 

*•75 

*•75 

3-50 

z.so 

Z  .20 

•75 

•55 

•♦» 

•3* 

•*3 

•  *7 

•  »♦ 

.zt 

z.6o 

*•55 

•35 

•75 

29K 

•34 

•33 

•3* 

.90 

.07 

07 

*  45 
2.25 

•03)4 
.02 
.OS 
S  OS. 

•  .85 
z.90 

.80 

9.00 

.80 


•40 

•75 

•75 


McCormick  &  Co.,  Bee  Brand—  Per  dos 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . .. . 80 

Triangular  Quinine...*, . .80 

Quinine  Capsules . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  P*r  do*- 

(Vbsorblne .  18.00 

ibsorbine  Jr.  (Mankind) .  9'°° 

Voung’s  Kidney  and  Nerve  Powders .  *.00 

Xaroleum,  small  can.™ .  ®-°° 

Xaroleum,  large  can...., .  xo.oo 

Young’s  Fattening  and  Condition  Drops .  4-*° 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  2  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

cld  Phosphate,  Horsford’s . per  do*.  4.15 

zth  Brick,  bo*  *5  bricks . per  box  .60 

sallnrWax™ .  "  -03 

IverSand . per  bbl.  i.*s 

ar,  pints . pe*  do*.  .7S 

“  quarts. . x.oo 

i*  gallons... . . . . . each  .30 

“  %  barrels .  “  3-50 

••  barrels .  “  *  00 

IcCormlck  &  Co.— 

Jockey  Animal  Food,  3  do*,  x-lb.  packages 

and  premiums . per  case  3. 75 

D.  S,  Nerve  and  Bone  Liniment,  25c.  slse...  a. 00 

McCord’s  Magic  Medicine,  25c.  sl*e .  a  .00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  15c.  size  s .  00 

50c. size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wondercure  Headache  Powders,  xoc.  size...  .80 


EXTRACTS  AND  ESSENCES 
IcCormlck  &  Co.,  Bee  Brand—  Per  doz, 

Vanilla,  Rose,  Pistachio . xoc.  size  .85 

15c.  size  2.00 
25c.  size  2.75 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

10c.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

suer’s  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla . per  doz.  .45 

No.  s,  Vanilla  and  Rose .  “  •  9s 

No.  s,  Lemon  and  assorted .  “  .85 

no.  4,  “  "  .  ;;  •  °° 

No.  4,  Vanilla .  “  *  *5 

Assorted  cases,  Nos.  1  and  2 .  10.80 

“  Nos.  1,  2  and  4 .  11.80 


-§o- 


2.50 
2.  00 


I.60 

*•75 


5-oo 

4.00 


3.00 
5- 50 


Bulk.  Ptx.  Qt*.  X-Gal. 

XXX  Vanilla .  x.50  3.00  6.00 

XX  Vanilla . .  x  »5 

X  Vanilla .  1.00 

Lemon,  Ginger,  Win¬ 

ter  green,  Clnxtamon, 

Peppermint,  Cloves, 

Celery .  *-oo 

Peach,  Rose,  Apricot, 

Violet .  t-50 

Orange,  Banana,  Pino- 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  x.*S  *  *S  4  00 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  *5,  per  dot. 
•<  «  “  “  No.  *X,  “ 

<  •«  “  “  No.  X,  “ 

•  Lemon,  “  “  No.  25,  “ 

•  «  •«  No.  aX,  " 

«  •<  “  "  No.  X,  “ 

Ingersoll’s  Flavoring  Extracts : — 

High  Grade  Vanilla . per  do*. 

■'  Lemon. . . 

Select  Vanilla . — .  “ 

“  Lemon 

“  assorted .  (‘[ 

“  small  size.  •»*#**#•*#•#*•*•••••••••••• 


Gal. 

12.00 

10.00 

8.00 


6.00 

10.00 


7'S8 

7.00 

2.00 

.80 

•45 

•45 

*•75 

*■75 

.85 

.85 

.85 

•45 


Mott’s  Brand  Golden  Russet,  1  dot  quarts..  3.75 
«  “  s  dot.  pints...  4.25 


CHEWING  GUM. 

Adams’,  counter  jar*,  100  5-cent  packages .  a  .75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets,  3  lbs.,  bulk .  *.*5 


Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  “  140-lb.  «  “  „ 

Agricultural  Salt,  *oo-lb.  burlaps . 


RICE. 


Per  lb. 


LIQUID  RBNNBT  AND  TABLETS 

Knight’s  Liquid  Rennet . . . per  dot.  1.15 

Blair’s  “  “  - - - .  ‘  **° 

Hansen’s  Junket  Tablets,  8  do*.,  per  don.  .73 

Blair’s  Rennet  Tablets,  3  don.,  per  don.  .75 

Union  Tablets,  8  don.,  5c  . .  *45 


CIDER. 


Per  gal. 

.20 
.18 

.20 
.18 
.  5-6° 

3-25 

Per  case 
■  3-5° 

.  400 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  a  doz.  pints .  4 -25 


Corson's  Golded  Russet,  bbl . 

Corson’s  Champagne . 

*•  Dry  Hard . 

New  Juice  Cider,  bbls . 

New  Juice  Cider,  %  bbls.,  28  gals . 

New  Juice  Cider,  bbls.,  i4gals . 

Bottled  Cider — 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts 
«  “  2  doz.  pints... 


Queen  Quality,  extra  lancy,  x-lb.  pockets . 07 

«•  «  3-lb.  ’*  . 06  ft 

Coronet,  choice,  x-lb.  pockets . 06 

'•  “  3-lb.  “  . °sK 

Imperial,  lancy  Japan,  i-lb.  pockets . osJk 

“  “  3-lb.  “  . . o$% 

Pearl  Head,  5-lb.  cotton  sacks . »4n 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . 07 

Fancy  Head,  100-lb.  baga . . . 

Choice,  100-lb.  bags . . . 

Prime,  100-lb.  bags . . 

?ancy,  xoo-lb.  bag* . 

Choice,  io^lb.  bags . . 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  3*0  lbs. .  «.6S 

«  “  fiobags,  s  lbs.,  Urn...  4.00 

••  "  ss  “  14  “  ...  3-75 

«■  ••  30  “  10  “  ...  3-75 

"  ••  '  X15  “  *J<  “  ...  4<x> 

Worcester,  Irish  Linen,  bags,  *50  lbs .  *.50 

><  “  •  56  “  . 65 

«  «•  “  28  “ . 33 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3  «> 

«  Pretzel,  Dbls.  contain  280  lbs. .  2.4° 

“  “  sacks,  180  lbs .  x-55 

"  Cheese,  bbls.  contain  280  lbs .  2 . 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2.  *0 

New  Ivory  Salt,  24  large  cartons  to  case .  x.50 

Silver  Springs,  quick  tree  zing  Ice  cream  salt, 

30  In  barrel . per  bbl.  2 . 60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7)^  per  cent,  discount 
may  be  allowed. 


.40 

■75 

.60 


-2J3 


TABLE  SA.L-T'"'*' 

PURE  A  M  D  EXTR  A  D  R X 


Family  site,  case  of  4  dot.. . .  3-®° 

Hotel  size,  case  of  a  *8-lb  tins .  3.00 

SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .87^ 

Durkee't,  large,  1  do* . per  dot.  4-°° 

small,  *  doz .  *;J° ™ 

Schlmmel’s,  small,  a  doz . per  dot.  8754 

My  Wife’s,  large,  1  doz .  2-3° 

My  Wife’s,  small,  2  doz .  1  -45 

Snider’*  Salad  Dressing 

Pints,  1  doz . per  dot.  Z.40 

‘S 

Gallons.  6  jugs  In  crate . pe*  l°f  1  -*5 


SAL  SODA. 

Bbl*.,  375  . . . . 

Kegs,  150  lb* . •••••••• . P*1  190  5» 

60-lb.  boxes,  bulk  or  granulated . 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  “  7.50 

*<  “  middle  “  4.50 

*«  “  small.,  “  *.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77',$ 

North  of  England  Sauce,  No.  8,  doz . 77 

Chef  Sauce,  2  doz.,  doz . 75 

Snider’s  Chill  Sance 

Pints,  1  doz . per  doz.  *.40 

pints,  2  doz .  “  .  *  -4o 

Gallons,  6  jugs  in  crate . per  jug  1.00 

Snider’s  Oyster  Cocktail  Sauce 

Pints,  2  doz . per  doz.  2.40 

pints,  2  doz .  “  *  -4» 

Gallons,  6  jng*  in  crate . per  jug  r  .00 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this  : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water ; 

5—  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 

women’s  eyes  glisten  when  you  name  them  all. 


I-VWASHING  TABLET  COMPANY,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 
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SEEDS. 


Cmxry.btuh.  6o-lb  3,15 

Caraway . .  .  10 

Celery . zo 

Coriander, bleached  ,05 

Flax. . 05 

Hemp,  bulb, 40  lbs.  1.60 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb. 


.07M 

•  o6J4 
■°i% 
.10 

■°sM 


SODA. 

Bl-Carb.,  kaga . . . par  kef  1.S0 

“  bulk,  15-lb.  boxea . per  lb.  .or 

“  Babbitt's,  K’>,  *5-lb.  boxes...  “ 

Arm  ft  Hammer  bd.,  tf's,  36  lbs.... . per  lb. 

“  “  "  lbs.,  36  “  .  " 

"  ‘‘  "  J<.)<.3«lbs .  “ 

Saleratus,  Babbitt's  bdT,  i't,  sj-lb.  bxs.  “ 


■  °4rt 

•  05K 

•  °4H 

•  05)4 
■04H 


SOFT  DRINKS.  Perdos. 

RootBeer  Extract,  Hires',  1  doi .  1.50 

Hires'  Root  Beer,  Carbonated,  a  dor . 87)4 

Hires’  Ginger  Ale,  Carbonated,  a  dor . 87 % 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  ''  “  pints,  a  dos .  4.75 

“  “  "  X-plnts,  3  dos .  4.sS 

“  “  “  3-ounce,  8  dos .  6 . 00 

“  “  “  X-gaUons,  1  dos....  8.00 

*'  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.X0 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  a  doz...  a. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  a.  10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  zo 


POLISHING  AND  CLEANINO 
COMPOUNDS. 

Kleenatub,  )4  gross . . .  2.50 

■Son  Ami,  ro-cent  size . )4  gross  a. 50 

Electro  Silicon,  z  doz . perdos.  .72 

Putz  Liquid,  large,  3  dos . per  gross,  26.50 

Putz  Liquid,  large,  3  doz . per  doz.  2.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  dos.  .60 

Putz  Paste,  large . perdos.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  0,  sixth-pint  cans . . . per  gross  9 .00 

No.  z,  half-pint  cans . "  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  half-gallon  cans....... .  “  7.50 

No.  5,  gallon  cans .  “  23.50 


— §4— 

Solarlne  Bar  Polish — 

No.  23,  z-lb.  pasteboard  boxes,  3  dos.  In 
case,  so  lbs . per  gross  28.00 


SOAP — Laundry.  Ban. 

Acme . 200 

Acorn . 2  so 

Ark. . 200 

American .  7a 

Bee . 200 

Best,  Babbitt . 200 

Babbitt’s  New  York  City .  60 

Benzlne-ated . 200 

Big  Master . zoo 

Brown .  60 

Borax,  Dreydoppel... . 40 

“  Pearl,  Young  &  Co .  40 

“  Day  a  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . 200 

“  “  small . . . . . 200 

“  Klrkman’s . 200 

“  Red  Seal . 200 

“  Swift’s . 200 

Circus . 200 

Cotton  Oil . 200 

Coal  OH  Johnny . 200 

Cygnet . zoo 

Dobbins'  Electric . 200 

Dewey . 200 

Fairy . 200 

Fels-Naptha. . 200 

Five-case  lots  freight  prepaid . 200 

German  Family . too 

Good  Morning  . roe 

Glycerine  Tar . 200 

Gloss . too 

Grand  Pa’s .  5° 

“  200 

Ivory . too 

“  200 

Lenox . 200 

Life  Buoy .  50 

",  200 

Lautz’s  Naphtha . 200 

Magic  Cleaner . too 

Marseilles,  laundry  size . zoo 

'•  5-cent  size . 200 

"  toilet  size . 200 

Mayer's . zoo 

'*  SO 

Miller's  Naptha . 200 

Naphtha,  Swift's . 200 

Naptha,  P.  &  G . 200 

Octagon . 200 

Old  Mill . 100 

Ozone . 200 


Less 

than 
5  bxs. 

3  50 
3.70 
2.85 
a. 80 

3- «5 
3.70 
a. 95 

4.20 

4- *5 

a. 40 
3.60 
a. 80 
a. 80 

3.20 
4-75 
3-75 

3.80 
3-70 
4.00 
3-50 

5. 80 
3-50 
4.00 
4*XS 

а.  25 
4.00 
4.00 

3- 95 

4 - 3° 
3.»5 
3-75 
3-5° 
3-J5 

3.80 
7.00 
4.00 

3-5° 
a  .00 
4.00 
4.00 
3.00 

б. 00 
4.00 
4.00 
3.80 
2.90 
3 -75 
3-75 
4.00 
3-9° 
3-3° 
3-75 


Oleine,  Conway's .  60  a .  60 

"  Golden.... .  60  3.55 

"  Eavenson' a .  60  a. 50 

"  Hamilton's. .  60  a. 50 

“  Kirk's .  6c  3.30 

"  Philadelphia,  z  lb .  60  a. 90 

“  “  24  oz .  60  a. 65 

“  Pennsylvania .  60  2.75 

"  Procter  &  Gamble .  60  3.00 

"  Young's  Best .  60  3  .80 

Pride,  Swift’s . 100  3.75 

Polo . xao  3.45 

Quaker  City,  boxes . „.zoo  3.00 

"  tubs . 250  4.70 

Sunlight,  oval . zoo  3.85 

"  twin  bars . 200  3.95 

Saata  Claus... . ... . . . ....100  3.20 

Saratoga . 220  2.70 

Star . too  3,50 

Sunny  Monday . . . 100  4.00 

White  Cloud . zoo  3.85 

Wool  Soap,  large . . . zoo  6.75 

Wool  Soap, small . zoo  4.00 

TOILET  S0AP8. 

Buttermilk  Cosmo . gross  3.50 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's . gross  4.05 

Castile,  imported,  Conti . lb.  .23 54 

Castile,  Conti,  original  boxes . lb.  .21^ 

Cutaneous,  Dr  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  20.35 

Maxine  Elliot . gross  8 . 10 

Oatmeal.  3  cakes  In  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

5^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5»  cakes . box  2 .75 

Witch  Hazel,  3  cakes,  }4  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 

SCOURING  SOAP. 

Day  &  Frick’s  Flint,  36  bars .  2.24 

Young’s,  48  bars . . .  z .  80 

Brooks’  Crystal,  zoo  bars .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  a. 25 

"  Hand,  36  bars . . .  3.25 

Wrigley’s,  zoo  bars .  3.75 

(50  bars  free  and  25  U  niversal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a .  35 

SOAP  POWDER. 

Pearllne,  lbs.,  V -gross  boxes . per  box  a. 70 

"  6  os.,  200  packages .  "  a. 65 

“  8-02.  packs .  “  s.70 


-§e- 

Soapine,  No.  7,  too  packs . . .  2  37)$ 

Soapine,  No.  22,  200  packs .  3 .90 

Soapine,  No.  27,  36  packs .  2.42% 

bewu.u  *  J 771  r 00  6-03............. . .  a. 55 

Flnola,  zoo  packages .  3.35 

Gold  Dust,  Falrbank's,  200  xs-os.  packages  ...  4.00 
“  “  34  4-lb.  “  450 

Naptha  Borax,  zoo  packages,  large . .  4.75 

zoo  5-cent  packages . . .  3.75 

Klrkollne,  white,  24  4-lb,  packs . .  3. 55 

Kirkoline,  White,  teo  5-cent  packages.. .  3  5® 

Young's  Peari  Borax.  Oo  x-lb.  packages . .  3.60 

Snow  Boy  Washing  Powder,  24  4a„ . . .  4.00 

50  as . .  4.00 

“  “  loots.. . .  4.00 

Nine  O'clock  Tea,  too  packages . . . .  3.25 

I-V  Washing  Tablets.  3  dos... . . per  dos.  43 

Swift's  Washing  Powder,  too  ss . .  3.85 

Swift’s  Washing  Powder,  34  4a .  3.85 

Pennywash,  1  gross  and  144-1  cent  calces  free..  20.35 


SPECIALTIES. 

Anker's  Boullllon  Capsules . . . .  j, 

PURE  GROUND  SPICKS. 

Bbls.  Boxs.  Cans. 

Pepper- 

Black,  High  Grade . z8)4  .1954  .21)6 

Black,  Low  Grade . 24  .25  .27 

White,  High  Grade . ..  .33  .34 

White,  Low  Grade .  23  .25 

Cayenne,  High  Grade .  21  .33 

Cayenne,  Low  Grade .  26  .28 

Cinnamon — 

High  Grade . 32  .33  25 

Low  Grade . . . 13  .14  .  z6 

Cloves — 

High  Grade....^ . 31  .3a  .34 

Low  Grade . . . 2a  .23  .34 

Allspice — 

High  Grade . za)4  .23)4  .25X 

Ginger — 

High  Grade . 25 %  .26)4  .28)4 

Low  Grade . 23  .23  .25 

Mace — 

High  Grade . 78  .80 

Nutmegs — 

High  Grade . .33  .35 

Mustard- 

Yellow,  High  Grade . 29  .20  .a2 

Yellow,  Low  Grade . 24  .25  .27 

Brown,  High  Grade . 24  .25  .27 

McCormick  &  Co.,  Bee  Brand —  Per  doi 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . , . %  lb.  .40 

.  X  **>■  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb.  .40 

X  lb.  .75 


No  Friends  Among  the  Wheelwrights 


lOW  WjHWSSg:  Sft-h.  A  Ft 


Steiista 


j  FULTON  &  WALKER  CO.  % 


NTW  J.M. WAGON' 


rriTBNs-MUffltlSMlDNY 

Price  $ 


WflLKEB  STORE  FUTURES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 
18  to  24  S.  Seventh  St 
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—Sl¬ 
um's  Philadelphia  Mustard,  D.  S.  F.  j— 

;ent  tins,  t  and  4  do* . paradox,  .45 

me  sl*e,  a  and  4  do* . ■•■•  *  •  *5 

lb:  net,  tins,  a  and  4  do* .  1  •00 

“  ado* .  I’9° 

**  X  dOZ...  •  •••»•••••••••••■■••  “  3*7° 

lb.  cans,  lull  weight . per  lb.  .*3 

“  “  .  •** 

nan’*  Mustard,  D.  S.  F. 

■lb,  tins . . . per  do*,  5.40 

-lb.  tins . ,,  a. 70 

-lb.  tins. .  „  *'♦* 

-lb.  tins.. . .  -9° 

-lb.  keg* . . 


MUSTARD— Praparad.  Per  do* 

ipbell’s,  jar,  a  doz . . . 87% 

den’s.  No.  6,  with  spoon,  a  doz . 95 

den’s.  No.  ao,  with  spoon,  a  doz . “® 

r  Mug,  fancy,  large  size,  a  doz . 65 

nonade  Glass,  tall,  a  doz . . 

rseradlsh  and  Mustard,  8  oz.,  with  spoon, 

a  doz . . . 9° 

k  Jar,  glass  top,  2  doz . . 

ter  Tumblers,  glass,  10  oz.,  4  doz . 37/4 


-18- 

corn  STARCH. 


Davis,  48  5-cent  packages . per  case 

Davis,  36  10-cent  packages . per  case 

Duryea’s,  40-lb.,  i-lb.  packages . 

Niagara,  4<>-lb->  I‘lb-  "  . . 

Cream,  48-lb.,  . 

Klngsford’s.  40-lb.,  i-lb,  “  . . 

Murdoch's  Oswego— 

1  lb.  packages, 40  lb.  boxes . °7 1'l 

1  lb.  packages^2o  lb.  boxes . 07% 

Bbls,  about  zoo  Tbs . cb% 


1.80 
a.  70 
.06% 
•  °4% 
3-45 
06% 


X-Ray  Stove  Polish — 

5-cent  site,  No.  5,  per  box  ol  J4  gross .  *.»5 

Per  box  of  %  gross .  *  ■  5° 

14  dozen  to  gross . . .  5- 00 

10-cent  si*e.  No.  xo,  per  box  of  J4  gross .  *■  *5 

Per  box  of  )4  gross .  4-5» 

Per  gross. .  9-°° 


laundry  starch. 


Gilbert’s  Laundry.  40-lb.  boxes . ................ 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bx*. 

•<  Linen  Gloss,  3-lb.  cartons . 

Klngslord’s,  Pure,  3-lb.  cartons . 

«  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  xa  6-lb.  wd.  Oxa, .... 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . . . •• 

“  Satin  Gloss,  crates,  is  6-lb.  wood 
boxes  a....................... ....j.. ...... 

Niagara,  laundry,  5o-Ib.  bulk... ...... .............. 

“  x  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “ 

Elastic,  64  10-cent  packages . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . P«r  package 

Starch  Polish,  ao  cakes . P®r  cox 

Murdoch’s  Starch— 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 

Velvet  Gloss,  about  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


•  03% 
.05  % 

■04% 


WHOLE  SPICES.  Per  lb. 

pper,  Black . . 

spice . . . ...» . . 

. . 1f 

itmegs,  8o’s . 32 

**  ixo’s . . . ••••••••• . •»••••*  .17 

mem  on  Bark,  China . . . .r3 

“  Canton. . 13 

“  Java  Thin  Quills,  5-ib.  roU*..  .30 

“  Saigon. . . . 79 

bole  Mixed  Spices,  bulk,  6-lb.  boxes . 11 


.06  Vt 

■°7  y» 

•07  & 
•03% 

•°7% 

•03% 

.04% 

04% 
.05% 
4-30 
2.20 
5  00 
*.50 

.08 

.50 

•  07% 

.08'% 

•°6% 

3-85 


STOVE  POLISH.  Per  gro 

Enameline  Paste,  small,  %  gross .  4  00 

Enameline  Paste,  large,  Yz  gross .  7-°° 

Enameline,  Liquid,  large,  hi  gross .  0.05 

Enameline,  Liquid,  small,  hi  gross .  4  -9° 

Electlc  Paste,  %  gross  boxes .  4  »° 

Magic  Paste,  %  gross  boxes . .  4-75 

Parlor  Pride,  large  size . per  do*.  .87)4 

•<  “  . per  gross  10.  *5 

11  small  size . per  do*.  .70 

Climax  Enamel  X  gro . per  gros*  9. 40 

Black  Jack,  hi  gross,  per  gross .  6.60 

Rising  Sun  .par  gro.  5*75 

Sun  Paste,  5-cent  sl*e . .  “  4- 5° 

“  10-cent  size..... .  7-*° 


Coarse  Hemp  Twine,  8  ball*  to  lb.,  In 

5-lb,  bunchea . - . P**  *“• 

Best  Jute  Rope,  16  yds.  to  lb..... .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  ‘ 

Jnte  Clotheslines,  90  ft.  to  hank . per  do*. 

Jute  Clothesline*.  108  ft  to  hank . 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  *4  packs. . 

McAllister,  36  packs . 

Rosenstelns,  ilb.  pkgs.,  a  do* . Per  “>• 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  do*....per  do*. 

Red,  quarts,  3  do* . 

Silver,  pints,  3  do* .  (< 

“  quarts.  3  do* . 

Bath  Brick,  25  bricks . Per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz . per  doz. 

Palst’s  “  1  "  . 

Carpet  Tack*,  Wooden  Keg,  %  grots  case, 

assorted,  6.  8.  10’* . P*r  case 

Carpet  Tacks,  Silver  Steel,  4  os . per  do*. 

«  °* . . .  ", 

8  . . . 

. .  ,, 

is  . . 

Matting  Tacks— 

No.  10,  steel . P«  ooz. 

No.  11,  steel . P«  “«*• 


•  04% 
•05% 

■  05% 
.05% 

•35 

•7° 

■35 

.70 

.60 

1.85 

•  42% 

.80 

44® 

90 

.06% 
.07 
•°7 
.08U 
■09  % 


•09 

.09% 

.12 


G.  B. Weiss  &  Son- 
Sole  Leather,  No.  i,  .as;  No.  a,  .< 
Cut  Sole  Leather,  eut  into  tap*,  6  me 

13 ;  No.  3, 
dies  high 

.a* 

i-5» 

1.48 

1.4a 

1.25 

1 .18 

X.05 

.90 

.per  case 

2.20 

.per  case 

3.00 

2.35 

•30 

Sticktite  Fly  Paper,  io  cartons . 

Wax.  White  and  Yellow . 

.per  case 

ROPE,  TIB  YARN,  Btc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hank*,  do*. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  ‘‘ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx. 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 
lb.  bunches .  “ 


»oJ< 

.80 

•  St 

.*0 

.16 

.so 

•  *5 


.16 

.09 

.09 

1.60 

1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . - . . 

Extra  Fancy,  No.  669 . . 

Fancy,  No  . . 39 

Strictly  Choice,  No.  675 . - . . 

Choice,  No.  664 . . 

Black  Strap . 11 

Foundry  Molasses . 11 

.  H  F.,  Horae  Food  Molasses . . 


REPINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dos.  No.  3  screw- 

top  cans,  both  freight  paid. . . . . . 35 

Gold  Mine,  In  bbls . .  . 39 

Fancy,  No  101 . . 

Fancy,  No.  . . . 

Choice,  No.  576 . 

Prime,  No.  102 . 33 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound . 

West  India,  choice,  No.  510,  compound . 

Porto  Rico,  No.  551 . . 


■3* 
.29 
•  25 
.15 


GLUCOSE. 

Three  Star  A,  for  confectionery .  3  60 

Five  A,  for  confectionery .  3  ■  7° 


REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars 

4  doz.  in  barrel . per  do*.  .92% 

1  “  case .  “  -OS 

Karo,  to  cent  size,  2  doz . per  doz.  .0774 

Karo,  25  cent  size,  1  doz .  *.25 


COFFEE  AND  TEA  BINS 

HIM  PROVE  mull  “MEIAl* 

Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 


them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  Fifty  Years  They  Have  Proven  Their 44  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 

HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 
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Banner  In  Jan,  compound . per  doi.  r.oo 

White  Clover,  In  jan,  compound .  “  .95 

Purina  Pancake  Syrup,  36  ptz .  “  a. as 

"  “  >4  qta .  “  4.00 

«  “  xa  “  7.00 

“  "  6  gala .  “  xa.oo 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  a. 40 

‘  “  medium,  dor.  1, 40 

“  “  small,  doz . 

Vermont  Maple  Syrup,  gal.  tins . per  eal. 

“  “  ji-val.  tins . per  doz. 

Hazen'a  Maple  Syrup,  qt.  bottles .  “ 

"  “  pt.  bottles .  “ 

Towle’s  Log  Cabin  “Camp"  Syrup —  .  Per  doz. 

Gallon  cans,  6  In  case .  13.50 

Half-gallon  cans,  ra  In  case . . .  7.25 

Quart  cans,  24  In  case . . .  4.12% 

Pint  cans,  24  In  case .  2.50 

Quart  bottles,  12  In  case . .  4.50 

Pint  bottles,  24  in  case .  2.7s 

Jacket  cans . . . . . per  gallon  1.00 


.90 
1. a* 

7-75 

4.00 

’To, 


CRESCENT  MAPLEINE. 


Per  dot. 

iallonj . 

..each  ix. 00 

OIL  OF  MAPLEINE. 

Pxr  doz 

4-oz . 

Gallons . 

..each  15.00 

WOOD  AND  WILLOW  WARE. 


BROOMS.  Per  doz. 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U,  No.  6,  split  handles .  2.45 

Leader,  No.  6,  3  string,  red  handles... .  2.45 

Princess,  No.  4,  fancy  handles .  2.90 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . 90 

Whisks,  2  sewed . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4  -  00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


No.  WASHBOARDS.  _  Per  doz 

69,  Good  Kaongh,  double,  spring  protector...  3.85 

57,  Peerless,  double  ...„.™_ .  3.8s 

80,  Seal  Globe,  double,  swing  protector .  3.40 

61,  Peerless,  double,  spring  protector .  4. 4$ 

no,  Peerless,  single,  spring  protector .  3.5s 

134,  Universal,  single,  wide  head... .  3.30 

100,  Northern  Queen,  single,  protector .  3.00 

101,  Tidal  Wave,  single,  protector .  3.03 

ri8.  Good  Enough,  single,  protectory .  3.13 


870,  Glass .  3.83 

Murdock .  3.00 

Celery  City .  3.30 


123,  Eagle,  single,  wide  head .  2.73 

128,  Anchor,  single  head- .  2.23 

130,  Little  Gem,  pail  board .  1,30 


BRUSHES. 

No.  SCRUB  BRUSHES. 

22,  White  corner . . . 

23,  Medium  size . ... . . 

27,  Large . 

13,  Marble,  medium  size . . . 

00,  White . . 

Handy  House . „ . . 


Per  doz. 

:E 

1 .00 
■9° 
■45 
.  -4* 


No.  STOVE  BRUSHES.  Per  doz 

10,  Rocker,  curved  end,  wood  handle . 95 

20,  Black  bristle,  curved  end,  wood  handle . 90 

it.  Black  bristle,  curved  end,  wood  handle s.40 

44,  All  bristle,  carved  end,  wood  handle . .  2.13 


TOBACCOS— PLUG 

Battle  A* . . . . . . 

Deer  Skin . . . . 

Gold  Rope . 

Tolly  Tar  . . . . 

fewsboy . . . . 

Old  Honesty™ . . . . 

Piper  Heldsick . . 

Spear  Head... . . . 

Standard  Navy . . 

Toddy . . . . . . . 

Vinco . „. . — f - 

Town  Talk . 


Per  lb. 

•  37 

•  37 

•  5« 
•39 

39 

•«4 


BUCKETS.  Per  doz. 

O.  G.,  2  electric  hoops .  1.73 

O.  G.,  3  electric  hoops . .  1.90 

Clear,  2  hoop . 1.65 

Clear,  3  hoop .  1.73 

Electric  Cedar,  a  hoop  sees  sees • 22 2O#02#0eeeeee  see eeeoee  2.40 

Electric  Cedar,  3  hoop .  a  .bo 

Pine,  3  galvanized  hoops . . .  a. so 

Galvanized,  ra  quart . . . . .  s.i{ 

Galvanised,  14  quart . . . .  a. 30 


No.  SHOE  BRUSHES. 

o,  Mexican  fibre . . . . . 

1,  Mexican  fibre,  large . „ . 

4,  Bristle  outside . . . 

3,  All  bristle . ... . „ . . 

11.  All  bristle,  large . ... . 

i(X,  All  bristle,  extra  value . 

19,  All  bristle,  spotted  whits . 


Per  doz. 
,  .90 

I  .20 


1.50 

'■IS 

1. Is 


350 


No.  BUTTER  DISHES. 

1,  Solid  oval . _ . . . 

a,  Solid  oval . . . 

3,  Solid  oval . 

5,  Solid  oval . _ . 

1,  Wire  ends . 

2,  Wire  ends . . 

3,  Wire  ends . . . 

3,  Wire  ends . . 

Picnic  Plates,  8  Inch . . . 

Picnic  Plates,  9  Inch . . 

Crates  contain  230  each. 


Per  M 

».3S 
1  *55 
t-75 
*15 

1.30 

1.30 

1.70 


3  gross. 


CLOTHES  PINS. 


Per  box. 

.  .30 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillera . 


.90 

J.95 


No.  WHITEWASH  BRUSHES. 

6,  6  la.,  White  tampico. . _ . 

7,  7  In.,  White  tampico.. . . . 

8,  8  la..  White  tampico . ... . 

fi,  |  la.,  Family,  extra  heavy™ . . . 

I,  6  In.,  Family,  extra  heavy. . . 

10,  7  la..  Family,  extra  heavy.™ . . ... 

12,  t  In.,  Family,  extra  heavy,™...™ . . 

6,  5  In.,  A.,  hair  bristle . 

8,  6  la.,  A,  hair  bristle.. . . 

10,  7  In.,  A.,  hair  bristle. . . 

12,  8  In.,  A.,  hair  bristle. . 

6,  s  In.,  Ideal,  all  bristle,  3  row™ . 

8,  t  In. ,  Ideal,  all  bristle,  3  row . 

4,  Knotted,  all  bristle,  3  row . 

6,  Knotted,  all  bristle,  3  row . 

8,  Knotted,  all  bristle,  3  row . 

8,  6  in.,  Royal,  all  white  bristle . 


Per  doz. 


•  40 
♦5 

•  jo 


•75 


•IS 


1 .00 
1. IS 
1. IS 


1.50 
1.85 

2. IS 
1. 8s 
2.25 
1.30 
1-95 

2.50 


*•75 


No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1 . 15 

21,  All  hair,  wire  drawn .  2.00 

28,  White,  wire  drawn .  2.80 

1,  7  in.,  All  hair,  flat  end .  1.93 

22,  7  in..  Mixed,  round  end..,..™ .  2.00 

11X,  7  in.,  All  hair,  round  end. .  2.13 


SMOKING  TOBACCO. 

Pei  lb 
•  3* 

Greenback . . . . . 

Green  Turtle.*. . »»— . . . . 

G.  ft  A.  Nary,  3J*  oz~ . 

•if 

.28 

•  34 
•39 
.29 

•39 

•  m 

Wild  Rose . . . . . . . 

■39 

YEAST  CAKE8. 

Compressed . . . per  doz.  .18 

Magic,  1%  doz.  packages . ..per  box,  .58 

Yeast  Foam,  1 %  doz,..™ . ...per  box  .38 


Bridgeport,  Conn. 


The  Walter  M.  Lowney  Company 

447  Commercial  Street.  Boston,  Mass. 


We  Investigate 


Each  Account 


The  purity  of  the  Lowney  products  will  never  be  questioned  by 
Pure  Food  Officials.  There  are  no  preservatives,  substitutes, 
adulterants  or  dyes  In  the  Lowney  goods.  Dealers  find  safety, 
satisfaction  and  a  fair  profit  In  selling  them. 


Separately 


It  you  give  credit  you  have  bad  accounts.  If  you 
have  bad  accounts  you  need  us.  You  need  us  be¬ 
cause  we  have  made  the  COLLECTION  BUSINESS 
a  study  and  have  brought  it  as  near  to  perfection  as 
possible.  With  us  you  do  not  depend  on  stereotyped 
letters;  we  investigate  each  and  every  account  aud 
then  put  on  the  pressure  that  is  best  adapted  to  each 
individual  case.  It  is  the  only  seusible  way  of  doing 
and  the  results  we  get  are  astounding.  May  be  you 
are  skeptical?  If  you  are,  write  us — we  will  satisfy 
you,  both  as  to  our  honesty  aud  ability. 


UNION  MERCANTILE  AGENCY 


314  Court  Exchange  Bldg. 
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Baked 

Beans 

r-Ought-, 

To  Be 
Baked 

Most  ‘‘baked”  bean 
manufacturers  are 
muck  exercised  over 
tbe  status  of  tbeir  goods 
under  tbe  National 
food  law.  Why  ?  Be¬ 
cause  tbeir  beaus  aren’t 
baked  at  all — they  are 
merely  boiled  or 
;  steamed.  It’s  a  ques¬ 
tion  wbetber  tbey  can 
I  be  sold  as  baked  beans. 

Actual  bakingmakes 
a  big  difference  not 
only  in  tbe  flavor  but 
j  in  everything  else, 
i  Boiling  or  steaming 
swells  tbe  bean  and 
makes  it  musky.  Bak¬ 
ing  reduces  tbe  size 
and  make  it  not  musky 
but  mealy.  Anybody 
can  see  and  taste  tbe 
difference  instantly. 

^  Tbe  tomato  sauce 
used  on  L.  &  S.  Baked 
Beans  is  genuine  tomato 
sauce  made  from  tbe 
|  ripe  tomatoes  ;  not  tbe 
|  catsup  that  is  often 
!  used. 


Lutz  &  Schramm 
Company 

ALLEGHENY.  PA. 
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A  FEW  VARIETIES  OF 

BURK’S  SAUSAGE 

PRODUCTS 

All  of  which  are  prepared  in  the  finest,  cleanest 
and  most  sanitary  kitchens  in  the  country. 

They  contain  no  cereals,  and  all  meats  used 
in  the  preparation  of  them  are  from  stock  slaugh¬ 
tered  on  the  premises  under  Goverment  supervision, 
our  Abattoirs  being  officially  known  as 

ESTABLISHMENT  No.  257 


Fresh  Sausage 

Superbly  seasoned.  These  can  be  had  linked  or 
in  straight  casing,  chopped  either  fine  or  coarse. 

Smoked  Sausage 

Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 
Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 

Puddings 

Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 

Scrapple 

Superior  to  farmers’  product,  rich  and  well 
seasoned. 


TWO  NEW  PRODUCTS 

Our  own  creations.  Sold  by  the  leading 
grocers  in  Philadelphia.  , 

Meed  Loaf 

Baked  in  loaves  of  about  eight  pounds. 
Delicious.  Can  be  served  cold,  sliced  thin,  or 
warmed  in  oven  to  take  the  place  of  a  roast. 

Shipped  only  by  express  to  distant  points. 

Lunch  Roll  (Copyrighted) 

Choice,  tender  pieces  of  pork,  very  mildly 
cured;  stuffed  in  linen  sack  or  container.  Boiled 
and  ready  to  slice  in  place  of  boiled  ham. 


LOUIS  BURK 

GIRARD  AVENUE  &  THIRD  STREET 

PHILADELPHIA 


Five  reasons  why 
it  is  to  YOUR 
interest  to  push 
only  the  Exton. 

1 .  It  is  the  finest  oyster 
cracker  ever  made. 

2.  It  is  so  often  imi¬ 
tated  it  is  being  continu¬ 
ally  endorsed  by  its  com¬ 
petition. 

3.  It  goes  a  long  way 
toward  making  a  poor 
oyster  stew  good  and  it 
makes  a  good  stew  per¬ 
fect. 

4.  You  can’t  find  a 
consumer  anywhere  who 
has  used  the  f' Exton” 
oyster  cracker  who  will 
tell  you  any  other  oyster 
cracker  is  as  good. 

5.  The  above  state¬ 
ments  are  proven  con¬ 
clusively  by  the  fact  that 
the  Exton  cracker  has 
beem  on  the  market  60 
years 


A.  EXTON  &  CO. 

TRENTON,  N.  J. 

* 

Pioneer  Bakers  of  the  Celebrated 
Trenton  Oyster  Crackers, 
Stamped  4 4 Exton" 

J  J 

*  The  Best  Known  and 
Known  as  the  Best” 
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Tgg  firms  aMising  og  these  gages  ate  all  well-knono;  their  products 


“Every  Little  Bit  Added  to  What 
You’ve  Already  Got  Makes 
Just  a  Little  Bit  More” 


Wrigley’s  So&p  pays  you  better 
than  any  similar  article  on  the 
market.  By  pushing  it  you  will  add 
a  great  deal  more  to  your  profit. 

Universal  Coupons  in  each  box. 


THE  WRIGLEY  MANUFACTURING  CO. 

PHILADELPHIA,  PA. 


We  Are  Going  to 


Pay  You  to  Push 


Our  Goods 


We  want  grocers  everywhere  to  PUSH  our  stove  polish 
and  we  are  going  to  make  it  worth  their  while,  by  showing 
them  how  they  can  get  almost  any  article  of  merchandise 
they  may  want,  either  for  their  homes  or  stores,  absolutely 
free — harness,  wagons,  scales,  safes,  roll-top  desks,  any  kind 
of  furniture,  silverware,  and  even  pianos.  Write  us  for  par¬ 
ticulars.  The  quality  of  theBe  goods  is  guaranteed  by  the 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  IN.  J. 


Advantages  Gained  by 
Universal  Coupon 
Users 


Malta-Vita  Pure  Food  Com¬ 
pany  of  Battle  Creek,  Mich., 
to  adopt  them 


Company  will  exchange  all  old  stock 
to  dealers  who  use  the 
“Universal”  Coupon 


The  manufacture  of  the  famous  cereal,  Malta-Vita, 
has  recently  been  placed  under  entirely  new  manage¬ 
ment,  and  this  popular  breakfast  food  is  now  being 
made  equal  to  the  food  turned  out  years  ago,  so  that 
dealers  throughout  the  country  can  with  perfect  confi¬ 
dence  recommend  this  delightful,  tasty  breakfast  food  to 
their  patrons. 

The  Company  recognize  the  value  the  Universal 
Coupon  will  be  in  increasing  trade  for  Malta-Vita,  but 
they  desire  to  have  dealers  who  are  saving  Universal 
Coupons  and  who  now  have  old  stock  on  hand  to 
correspond  with  them,  and  arrange  to  have  this  stock 
exchanged  free  for  fresh  goods,  because  they  do  not 
want  to  handicap  future  sales  by  permitting  dealers  to 
“work  off”  their  old  stock  on  a  trade  they  want  to 
keep. 

The  Company  is  also  putting  out  an  excellent  Corn 
Flake ;  it  is  as  much  of  a  leader  with  Corn  Flake  field 
as  their  Wheat  Flake  has  been  in  the  Wheat  Flake  field. 

Dealers  interested  should  write  at  once  to  the  Malta- 
Vita  Pure  Food  Company,  Battle  Creek,  Mich ,  so  as  to 
obtain  the  advantages  now  offered  by  this  Company. 
Merely  state  the  quantity  of  old  stock  on  hand  and  it 
will  be  immediately  changed  for  new,  containing  Uni¬ 
versal  Coupons. 


MALTA-VITA  PURE  FOOD  CO. 

BUTTLE  CREEK,  MICH. 
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Sell  Sea  Foam  Baking  Powder  because  it’s  the  best  leavener. 
Every  housekeeper  who  has  tried  it  knows  a  little  goes  further. 
All  your  customers  will  keep  using  it,  once  they  start. 


Failures  in  baking  are  impossible  with  Sea  Foam. 

Other  baking  powders  mean — taking  chances.  • 

A  big  saving  to  your  customers  over  trust  powders 
Much  better  profit  for  you. 

Sea.  Foam  Baking  Powder  Co.,  1  and  2  Hudson 


It’s  too  good  not  to 
push  UNIVERSAL 
COUPONS  in  every 
ease  for  the  grocer. 


St.,  New  York 


FIT  MATES  FOR  THE 
BEST  BREAD  MADE 

After  getting  all  the  business  on  Freihofer’s 
Bread  we  could  possibly  take  care  of,  we  sighed  for 
other  worlds  to  conquer,  and  started  to  make 
Macaroni,  Spaghetti,  Noodles  and  Pastels. 

These  goods  are  fit  mates  for  Freihofer’s  Bread, 
and  most  grocers  know  what  that  is.  We  have  done 
little  or  no  advertising  to  consumers  for  them,  pre¬ 
ferring  to  spend  that  money  with  the  grocer  to  make 
him  friendly  to  us  and  really  anxious  to  sell  our 
goods. 

So  that  every  case  contains  Universal  Coupons, 
which  will  buy  any  necessity  or  luxury  a  grocer 
can  want. 


VIENNA  BAKING  COMPANY 

PHILADELPHIA,  PA. 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY'S  SONS.NewYork 


Food  for  Thought  and  Food  for  the  Body 

If  you  are  the  means  of  introducing  something  to  your  customers  which  proves  to  be  better 
than  anything  of  the  kind  they  have  ever  had  belore,  you  not  only  get  their  gratitude,  but  tieir 
confidence.  If  you  get  these  two  things  you  are  certain  to  hold  their  trade  that  s  food  foi  t  ioug  it. 

If  you  recommend  Royal  Peanut  Butter  those  who  try  it  will  find  it  better  food  for  the 
body  than  almost  any  food  product  on  the  market. 

The  Universal  Coupons  which  come  to  you  with  every  case  are  food  for  the  pock*  t  book 
the  shape  of  an  extra  profit. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 
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You  grocers  are  at  the  mercy  of  your 
goods.  If  you  don’t  look  sharp  and  keep 
up  the  quality,  away  goes  your  trade. 


What  a  comfort  to  get  hold  of 
an  article  like  GURNSE  butter, 
which  needs  no  more  watching  than 
sugar.  WE  do  the  watching,  and 
nobody  could  do  it  more  scrupu¬ 
lously.  GURNSE  butter  is  pe¬ 
culiarly  our  brand.  It  comes  from 
our  own  dairies,  and  we  control  it 
from  udder  to  carton.  It  is  the 
fanciest  print  butter  produced,  and 
the  best  of  it  is  that  it  never  falls 
below  fancy. 


Use  it  as  a  leader  and  your  butter 
troubles  are  over.  Place  a  standing 
order  and  you  need  scarcely  think 
of  it  again. 


P.  F.  BROWN  &  CO. 

39  S.  FRONT  STREET 
PHILADELPHIA,  PA. 


Let  Us  Advertise  You 
in  Your  Own  Town... 

If  you  will  let  us  do  some  advertis¬ 
ing  for  you  in  your  own  town,  you’ll 
be  able  to  add  to  the  regular  benefits 
you  get  from  the  advertising  we  are 
doing  to  consumers  all  the  time. 

Write  us  how  to  obtain  any  of 
these : 

Ralston  Children’s  Checkers  and  Board 
Ralston  Children’s  Wagons 
Ralston  Checkerboard  Satchels 
Checkerboard  Windoiv  Display 

These  clever,  novel  advertising  ideas  appeal  to  every¬ 
body,  but  especially  to  children.  Everywhere  they  go 
they  amazingly  help  the  sale  of  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour — both  profitable  products 
and  of  superior  quality. 


Ralston  Purina JVlills,  St.  Louis,  Mo. 

T.  A.  JAMES  &  CO.,  General  Distributers,  12-16  Chestnut  St.,  PHILADELPHIA 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


I 


I 


UNOUESTIOHABtriHE  f INEST  COFFEE  COHINGTOTWIS MARKfT. 
CAREFUliy  ROASTED&BlifiDEOSOASl  0  SUIT  IK  POPUUR  TASTE 


(^PRIVATE 

(estates 

coffee! 


f.  A.CAUCHOIS &C0.-THE  FULTON  MILLS 
NtWrORK-PHILADELPHIA- CHICAGO. 

_ ESTABLISHED  IB5I. 


nn 

SMB 

elk?  WilSt/m® 

It’s  a  Hard  Job,  but  We've  Done  It 

You  know  how  hard  it  is  to  please  all  your  customers  with  coffee.  It  is  natural  for  you  to  find  it  harder 
than  we  do,  because  you  have  a  lot  of  things  to  do  and  we  do  nothing  else.  Private  Estate  Coffee  is  the 
result  of  many  years’  experimenting  to  please  the  popular  taste,  and  it  does  it  so  well  that  we  don’t  know  of  | 
a  grocer  who  has  induced  a  customer  to  try  it  who  isn’t  still  using  it.  This  is  one  important  reason  for  your  | 

making  a  leader  of  it,  and  another  is  that  we  share  our  profits  with  you  by  giving  you  Universal  Coupons  I 

with  every  case.  | 

F.  A.  CAUCHOIS  &  CO.  j 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York  I 

Philadelphia  Branch,  139  S.  Front  Street  $ 

— — - — — - -  Ij 
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GROCERY  WORLD 


The  Story  of  a  Grocer’s  Mail  Order 
Scrapple  Business 

How  E.  W.  Alexander  of  Oxford,  Pa.,  has  Built  Up  a  Trade  For 
Farm  Products  Through  the  Monthly  Magazines.  Where  He 
Gets  His  Material.  His  Prices.  The  Plan’s  Success. 


In  the  want  columns  of  “Every¬ 
body’s  Magazine”  for  the  last  few 
months  has  appeared  the  follow¬ 
ing  interesting  advertisement : — 

ALEXANDER’S  FAMOUS 
PORK  SCRAPPLE— cut  into  slices 
and  toasted  to  a  crisp  brown,  makes 
a  most  nutritious  and  appetizing 
breakfast  dish.  Made  of  the  choic¬ 
est  meat,  and  the  purest  Indian  meal 
and  buckwheat  flour.  So  that  you 
may  try  this  wholesome  food,  we 
will  send  you  a;  trial  order  of  five 
pounds  for  only  $1.00,  exoress  pre¬ 
paid  east  of  Denver,  Col.  Send  for 
my  book  on  scrapple  and  other  pork 
products.  E.  W.  Alexander,  P.  O. 
Box  K,  Oxford,  Chester  Co.,  Pa. 

Mr.  Alexander,  the  advertiser 
named  above,  is  a  subscriber  to 
the  “Grocery  World”  and  a  fre- 
ciuent  contributor  to  its  columns. 
He  was  asked  for  some  details  of 
his  mail-order  scrapple  scheme, 
how  he  came  to  think  of  it,  and 
whether  it  had  been  successful. 
In  reply  he  sends  a  batch  of  liter¬ 
ature  from  which  it  appears  that 
he  has  the  plan  just  as  well  or¬ 
ganized  as  any  other  mail-order 
plan  the  writer  has  seen;  that  is 
as  to  the  business-like  character 
and  fine  appearance  of  his  liter¬ 
ature. 

The  inception  of  the  plan  is 
revealed  by  the  following  extract 
from  a  booklet  used  constantly  by- 
Mr.  Alexander  and  called  “Scrap¬ 
ple:  Being  a  Message  of  Chester 
County  Cheer  Concerning  Old- 
Fashioned  Farm  Products  For 
Fall  and  Winter”: — 

FOREWORD. 

Undoubtedly  the  greatest  surprise 
in  all  our  fifty  years’  experience  pre¬ 
paring  “Old  Home  Foods”  for  our 
neighbors  of  South  Chester  County, 
Pennsylvania,  was  the  discovery  that 
seven-eighths  of  the  inhabitants  of 
the  United  States  never  tasted 
“Scrapple.”  For  half  a  century  we 
have  been  making  this  and  other 
pork  products  in  the  old-fashioned 
way,  never  dreaming  that  in  this 
great  countrv  are  seventy  millions  of 
people  .who  have  never  even  heard  of 
“Scrapple”  and  whose  only  acquaint¬ 
ance  with  the  toothsome  delicacies 
that  can  be  made  from  “Mr.  Porker” 
was  gained  by-way  of  the  notorious 
packing  houses  of  the  middle  West. 

It  was  difficult  for  us  to  believe 
this  at  first,  for  down  here  in  South¬ 
ern  Pennsylvania,  “Scrapple”  is  the 
favorite,  breakfast  dish  of  every 
household.  Literally  every  one  likes 
and  eats  “Scrapple”  and  its  presence 
in  the  family  larder  is  taken  as  a 
matter  of  course.  High  and  low, 
rich  and  poor,  all  consider  “Scrap¬ 
ple”  an  indispensable  adjunct  to  the 
daily  menu. 


When  we  came  to  the  full  realiza¬ 
tion  that  our  neighbors,  for  years, 
had  been  enjoying  a  delicacy  about 
which  the  rest  of  this  great  nation 
knew  absolutely  nothing,  we  at  once 
inaugurated  an  advertising  campaign 
to  spread  the  fame  of  “Scrapple” 
throughout  the  land.  Our  success 
was  magical.  Last  year,  Alexander’s 
Chester  County  Scrapple  went  into 
everv  State  in  the  Union,  to  Canada, 
to  Mexico — even  abroud  to  a  custo¬ 
mer  in  Athens,  Greece.  It  is  our  be¬ 
lief  that  perhaps  you  may  know  some 
of  the  seventy  million  who  have  not 
eaten  “Scrapple,”  and  to  them  we 
suggest  that  you  show  this  little 
booklet. 

How  the  scrapple  is  made  is 
treated  in  the  same  booklet  as  fol¬ 
lows  : — 


GET  THE  BEST  SCRAPPLE. 

As  in  everything  else,  there  are 
many  grades.  We  have  been  mak¬ 
ing  “Scrapple”  for  over  fifty  years. 
We  made  it  on  our  own  farm  at  first, 
for  home  use,  and  then  for  some  of 
our  townspeople  who  found  out  that 
we  could  make  it  much  better  than 
they.  As  the  years  went  by,  our 
“Scrapple”  became  more  widely 
known,  until  to-day  Alexander’s 
Scrapple  is  a  household  name  within 
a  radius  of  fifty  miles  of  Oxford,  Pa. 

The  increased  business  has  de¬ 
manded  proportionately  increased 
facilities,  but  never  once  have  we 
departed  from  the  original  recipe  or 
the  original  method  of  painstaking 
preparation.  Our  “Scrapple”  is  now 
just  what  it  was  half  a  century  ago, 
a  product  of  the  “old  home  farm.” 

There  is  also  some  very  good 
matter  exploiting  Honey-Cured 
Hams  and  Bacon  and  Lard. 

Pad  ed  in  with  the  booklet  goes 
an  order  blank,  from  which  are 
taken  the  following  prices: — 

Scrapple,  20  cents  pound ;  lard,  in 
5,  10  and  20-pound  tin  pails,  16  cents 
pound;  hams,  about  12-pound  aver¬ 
age,  22  cents  pound;  air-dried  beef 
knuckles,  5  to  7  pounds  each,  30 
cents  pound;  bacon,  in  strips,  3  to  6 
pounds  each,  30  cents  pound ;  sliced 
bacon,  wafer  sliced,  30  cents  pound; 
little  link  sausage,  25  cents  pound. 

Please  Note. — All  shipments  made 
by  express  prepaid.  On  orders  un¬ 
der  $3.00  to  one  address,  we  charge 
35  cents  to  you  in  addition  to  quoted 
prices,  express  charges  being  higher 
on  small  shipments. 


Another  feature  is  a  leaflet  tell¬ 
ing  “How  to  Cook  Alexander’s 
Chester  County  Scrapple  and 
Sausage.” 

How  the  plan  succeeds  may  be 
seen  from  the  following,  which 
is  taken  from  an  advertisement 
used  by  Mr.  Alexander  in  his 
local  Oxford  paper: — 

The  following  is  a  sample  day’s 
shipment  of  Alexander’s  Pennsylva¬ 
nia  Scrapple,  orders  received  in  the 
morning’s  mail  and  shipped  the  same 


day  by  express,  Monday,  December 
16 : — 

Lieut  J.  H.  Griffith,  Camp  Colum¬ 
bia,  Cuba;  Mr.  George  Small,  York, 
Pa;  Mr.  Edwin  S.  Walker,  Palmyra, 
N.  Y. ;  Mr.  E.  Taylor,  Grand  Rapids, 
Mich. ;  Miss  A.  V.  Gorum,  Shelton, 
Conn. ;  Mr.  H.  E.  Turner,  Mont¬ 
clair,  N.  J. ;  Dr.  Farrington,  Wash¬ 
ington,  D.  C. ;  Mr.  W.  P.  Montgom¬ 
ery,  Montezuma,  Ind. ;  Mrs.  J.  H. 
Wade,  Cleveland,  Ohio;  Galen  Hall 
Hotel,  Atlantic  City,  N.  J. ;  Mr.  El¬ 
bert  F.  McFadden,  Kingston,  N.  Y. ; 
Mr.  J.  D.  Pfrommer,  Kingston,  N- 
Y. ;  Mr.  E.  E.  Rutter,  Mt.  Airy,  Pa. ; 
Mr.  L.  H.  Rettburg,  Baltimore,  Md. ; 
Mr.  Fred  Rowe,  Prescott,  Canada; 
Mr.  J.  H.  Joice,  Chicago,  111.;  Mr. 
Arthur  O’Dell,  Cleveland,  Ohio;  Mr. 
C.  C.  Hoyen,  Cleveland,  Ohio;  Mr. 
J.  W.  Gale,  Cleveland,  Ohio;  Mr. 
Chas.  R.  McConkey,  Peach  Bottom, 
Pa. ;  Mr.  Stewart  Patterson,  Chicago, 
Ill.;  Mrs.  L.  M.  Churchhill,  Chicago, 
Ill. ;  Mrs.  J.  C.  Freeman,  Richmond, 
Va. 

Alexander’s  Pennsylvania  Scrap¬ 
ple  is  the  only  Scrapple  in  the  world 
that  is  used  in  every  State  in  the 
Union,  as  well  as  foreign  countries. 
Send  for  our  booklet — “Scrapple” — 
It  is  free. 


New  Oleo  Bill  Introduced. 


Backers  are  Pennsylvania  Butter  People. 
Bill  Eliminates  Vicious  Word  “  Know¬ 
ingly”  and  Makes  Several  Other 
Reforms.  Oleo  Interests  Expected  to 
Go  After  Reduced  Tax. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Jan.  10,  1908. 

Senator  Boies  Penrose,  at  the 
behest  of  the  Pennsylvania  State 
Grange,  introduced  a  new  oleo¬ 
margarine  bill  in  the  Senate  on 
Tuesday.  It  is  intended  to  cure 
the  defects  in  the  present  law, 
which  have  prevented  successful 
prosecution  in  all  but  a  very  few 
cases.  A  summary  of  the  bill  is 
as  follows: — 

That  butter,  with  or  without  color¬ 
ing  matter,  shall  not  be  used  in  the 
manufacture  of  oleomargarine. 

That  any  violation  of  the  oleo¬ 
margarine  laws,  whether  knowingly 
or  otherwise,  shall  be  a  misdemeanor 
punishable  by  a  fine  of  from  $100  to 
$500  for  each  offense,  or  imprison¬ 
ment  not  exceeding  one  year. 

That  manufacturers  shall  desig¬ 
nate  the  location  of  their  places  of 
business  under  penalty  of  a  fine  of 
from  |ioo  to  $500,  or  imprisonment 
not  exceeding  one  year. 

That  prosecutions  begun  for  fail¬ 
ure  to  pay  the  snecial  tax  imposed 
on  the  manufacturers  of  oleomar¬ 
garine  shall  not  be  compromised  or 
adjusted  by  any  officer  of  the  In¬ 
ternal  Revenue  Department  but  shall 
be  brought  into  court  having  juris¬ 
diction  in  such  cases  and  there  dis¬ 
posed  of. 

That  oleomargarine  shall  be 
packed  in  paper  packages  of  I,  3,  and 
5  pounds,  they  in  turn  in  cases  of  10, 
20,  30  and  50  pounds,  such  cases  to 
be  properly  marked  and  stamped. 

That  manufacturers  in  sending  out 
stock  shall  enter  records  thereof  by 
serial  numbers  of  stamps  on  each 
package. 

The  most  important  reform 
made  by  the  above  bill  is  that 
sellers  of  oleomargarine  will  be 


liable  to  the  penalty  whether  they 
sell  “knowingly”  or  not.  Actions 
under  the  present  laws  have  been 
almost  invariably  defeated  be¬ 
cause  of  the  Government’s  inabil¬ 
ity  to  prove  that  the  seller  knew 
he  was  selling  oleo. 

There  is  some  fear  expressed 
that  the  oleomargarine  interests, 
now  that  the  matter  is  reopened, 
may  succeed  in  having  the  tax  of 
10  cents  on  colored  oleomargarine 
reduced. 

Holt. 


Immense  Carry-over  May  Make 
Opening  Jar  Prices  High.i 

Manufacturers,  Jobbers,  and  Retailers 
All  Have  Jars  From  Last  Year,  Thus 
Removing  the  Chance  For  Low  Open¬ 
ing  Prices. 

At  this  writing  no  prices 
have  been  named  for  the  1908 
season  on  Mason  jars,  and  it 
is  believed  that  none  will  be 
made  before  March.  The  rumor 
has  already  gained  ground  that 
when  the  price  comes  it  will 
be  materially  higher  than  usual. 
For  some  time  past  the  concerns 
controlling  the  Mason  jar  busi¬ 
ness  have  put  out,  in  January,  a 
price  something  like  $3.75  for 
quarts,  advancing  it  each  month 
until  when  the  jar  season  was 
reached  the  price  would  be 
around  $5. 

It  is  expected  in  some  quarters 
that  the  1908  price  may  be  $5,  or 
even  higher.  One  reason  is  that 
the  carry-over  from  last  year  was 
tremendous,  but  the  main  one  is 
that  the  prices  put  out  in  previous 
years  have  not  paid  a  profit,  ac¬ 
cording  to  the  makers.  All  the 
large  manufacturers  have  many 
thousand  gross  on  hand.  Whole¬ 
sale  grocers  have  from  one  to  five 
carloads  on  hand,  and  many  re¬ 
tailers  have  jars  on  hand  also. 
The  1907  business  in  jars  was  a 
frost,  owing  to  the  failure  of  most 
fruit  crops,  notably  peaches  an  1 
cherries. 

The  large  concerns  do  not  expect 
to  do  much  early  business  in 
Mason  jars  this  year. 


ELTON  J.  BUCKLEY 

Editor  “ Grocery  World” 

Attorney  and  Counsellor  at  La* 

730-731  Drexel  Balldini,  Philadelphia,  Pa. 

T.i.nh.n..IBell.  Lombard  1727 
Telephones  j  Key„one  8ict  74t 
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There  Is  Still  Money  In  The  Grocery 

Business 


But  Not  For  People  Who  Don’t  Know  How  To  Estimate  Profits. 
Secretary  Green  Shows  Up  Good  and  Bad  Propositions 
Salt  Lake  City,  (Utah)  Grocers  Win  Their  Fight.  Statement 
From  the  Chief  Actor. 


Special  correspondence  of  ‘‘Grocery  World. 

Cleveland,  Ohio,  Jan.  9,  1908. 
How  often  have  we  heard  it  said 
that  there  is  no  money  in  the  gro¬ 
cery  business  ?  This  is  a  false  po¬ 
sition.  It  is  just  as  lucrative  a 
business  to-day  as  it  ever  was. 
Looking  back  over  a  period  of 
twenty-five  years,  we  find  that 
goods  on  the  average  sold  for  more 
than  they  do  to-day,  with  the  wages 
of  the  mechanic  one-third  more  at 
the  present  time.  True,  the  ex¬ 
pense  of  doing  business  has  in¬ 
creased  over  former  years.  The 
public  demands  better  store  equip¬ 
ment,  better  service.  Telephone 
communication,  and  a  great  many 
other  expenses  are  attached  to  do¬ 
ing  business.  Add  to  this  the  ex¬ 
pense  of  business,  and  then  a  fair 
profit. 

A  silver-tongued  drummer  walks 
into  the  store  and  tells  the  pro¬ 
prietor  that  he  can  pay  $1  a  dozen 
for  goods,  sell  them  for  10  cents 
and  make  25  per  cent,  profit.  This 
is  known  to  be  the  most  misleading 
statement  ever  uttered?  Goods 
costing  $1  a  dozen,  with  an  added 
15  to  20  per  cent,  fixed  charge, 
makes  the  goods  cost  $1.15  to  $1.20, 
and  instead  of  making  25  per  cent., 
the  merchant  is  probably  making 
not  more  than  from  2  to  3  per  cent. 

Is  it  any  wonder  that  so  many 
merchants  fail?  It  is  but  a  few 
days  ago  since  a  proposition  of  that 
kind  was  put  to  me.  A  drummer 
said  that  merchants  are  well  off  to¬ 
day,  when  they  realize  25  per  cent, 
on  goods  that  cost  $1,  selling  them 
at  $1.20. 

*  *  * 

The  Grand  Jury  in  Salt  Lake 
City,  after  a  thorough  investiga¬ 
tion  lasting  over  three  months,  into 
the  methods  of  the  Salt  Lake  City 
Association  have  vindicated,  en¬ 
tirely,  the  members  of  any  wrong¬ 
doing  or  wrong  intent. 

This  is  a  great  satisfaction  to 
the  members  of  the  State  Associa¬ 
tion  of  Utah,  and  should  be  much 
encouragement  to  the  membership 
all  over  the  United  States. 

There  has  been  a  tendency  for 
some  time,  taken  advantage  of  by 


certain  individuals,  to  place  the  gro 
cers’  association  in  an  unfavorable 
position.  District  attorneys  and 
State  solicitors  have  suddenly  come 
to  the  conclusion  that  it  is  their 
duty  to  bring  into  disrepute  the 
association,  and  thereby  make  po¬ 
litical  capital  out  of  it  for  them¬ 
selves. 

The  retail  merchants  of  Utah, 
as  in  other  States,  have  proved 
themselves,  after  a  most  thorough 
investigation,  to  be  law  abiding  citi 
zens  and  seeking  only  to  protect 
themselves  and  their  business,  to 
educate  themselves  along  better 
business  lineSv 

For  several  years  the  prices  of 
commodities  have  steadily  ad¬ 
vanced,  while  the  retail  selling  price 
has  practically  remained  at  the 
same  figure.  Expenses  have  slowly 
but  steadily  increased.  Better  ser 
vice,  better  store  equipment,  tele 
phone  and  other  improvements,  all 
of  which  has  taken  away  the  profits 
which  formerly  belonged  to  the 
earnings  of  the  tradesmen. 

How  few  men  realize  that  a 
package  or  can  of  goods  costing 
90  cents  and  $1,  and  retailing  for 
10  cents,  when  the  usual  percentage 
of  doing  business  is  added  to  the 
cost  of  these  goods  brings  the  total 
cost  up  to  $1.10  to  $1.20. 

How  can  it  be  possible  under 
these  conditions  to  sell  those  goods 
for  10  cents  and  yet  expect  to  keep 
a  place  in  the  mercantile  world? 

Too  much  cannot  be  said  in 
praise  of  the  Salt  Lake  City  Asso¬ 
ciation  in  their  fight  to  uphold  the 
State  Association  and  the  work 
there,  and  prove  to  the  consuming 
public  the  righteousness  of  their 
course. 

A  letter  from  J.  M.  Marriott, 
the  one  man  above  all  others  who 
has  carried  the  burden  of  this  affair, 
refers  to  their  case  before  the  Grand 
Jury  as  follows: — 


It  has  been  a  greater  task  than  I 
anticipated.  It  would  be  useless  to 
tell  you  all  the  steps  I  took  and  the 
influence  I  brought  to  bear,  and  the 
time  and  money  it  has  cost  me. 
-With  the  united  press  against  11s 
then  as  it  is  still  at  the  present  time, 
with  several  lawyers  anticipating  a 
fat  fee,  with  the  consumers  honestly 
believing  that  they  had  been  and 
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A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  jL  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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Federal  Food  Board  Seeks  To  Still  Further 
Restrict  Manufacturers 


Considering  A  Rule  Forbidding  the  Use  on  Food  Products  of 
Words  the  Agricultural  Department  Itself  Suggested  In  the 
Beginning.  Says  Consumers  Draw  False  Conclusions  From 
It.  Asks  and  Receives  “  Grocery  World’s  ”  Opinion  Before 
the  Change. 


were  being  robbed,  and  with  a  Dis¬ 
trict  Attorney  bent  on  finding  some 
one  guilty,  it  has  been  a  fight  as 
mean  and  nasty  as  I  ever  want  to  get 
into.  I  trust  the  trade  press  will 
mention  our  case  with  a  little  more 
spirit  than  has  been  heretofore 
shown.  Not  that  we  care  so  much 
as  far  as  we  are  concerned,  but  that 
it  might  instill  hope  among  those 
who  arc  in  the  same  predicament  as 
we  have  been. 

J.  M.  Marriott. 

Salt  Lake  City,  Utah. 

The  Merchants’  Association  of 
Colorado,  and  especially  the  local 
association  of  Denver,  is  at  the  pres¬ 
ent  time  being  subjected  to  just 
this  kind  of  prosecution. 

John  A.  Green, 

National  Secretary. 


Bad  Weather  Cuts  Down  Rice  Crop. 

The  final  Government  estimate 
of  the  production  of  rice  (rough), 
shows  a  reduction  of  about  2,500,- 
000  bushels  from  the  figures  of 
the  preliminary  estimates  made 
up  the  latter  part  of  October. 
This  reduction  was  caused  by 
damaging  weather  conditions 
prevailing  in  Louisiana  and  Texas 
since  the  preliminary  report  was 
prepared,  which  reduced  the  yield 
per  acre  in  Louisiana  from  31  to 
28  bushels  and  in  Texas  from  36 
to  32  bushels. 


The  “Grocery  World”  has  re¬ 
ceived  the  following  communication 
from  the  United  States  Department 
of  Agriculture,  requesting  an  opin¬ 
ion  as  to  the  advisability  of  con¬ 
tinuing  to  permit  manufacturers  of 
food  products  to  place  upon  their 
labels  the  statement,  “Guaranteed 
Under  the  Food  and  Drugs  Act, 
June  30,  1906.”  The  writer  has 
sent  the  reply  which  appears  below-: 

December  23,  1907. 
“Grocery  World,”  927  Arch  St., 
Philadelphia,  Pa. 

Gentlemen  : — The  Board  of  Food 
and  Drug  Inspection  has  had  under 
consideration  for  some  time  the 
advantages  and  disadvantages  which 
are  the  outcome  of  the  use  of  the  le¬ 
gend  “Guaranteed  under  the  Food 
and  Drugs  Act,  June  30,  1906.” 

Is  there  any  advantage  which  ac¬ 
crues  through  the  use  of  the  serial 
number  together  with  the  guaranty 
legend  which  would  not  be  accom¬ 


plished  by  the  use  of  the  serial  num¬ 
ber  alone?  From  many  sources  the 
Board  has  heard  complaints  of  the 
injurious  effects  on  their  business 
through  the  use  of  the  legend, 
which,  to  the  large  mass  of  con¬ 
sumers,  has,  doubtless,  come  to  mean 
that  either  the  Government  guaran¬ 
tees  the  purity  of  the  product  to 
which  this  legend  is  attached,  or 
else  that  the  product  is  guaranteed  to  ' 
be  and  necessarily  is,  pure  irrespe- 
tive  of  any  idea  of  the  Government 
being  back  of  such  guaranty.  Of 
course,  both  these  conceptions  are 
false  and  calculated  to  do  harms  to 
the  consumer  and,  the  Board  thinks, 
to  all  reputable  dealers  and  manu¬ 
facturers. 

The  Board  desires  a  free  expres¬ 
sion  of  opinion  from  you  on  this 
question,  your  personal  opinion  as 
well  as  one  which  will  represent 
what  you  believe  to  be  the  opinion  of 
the  trade.  Do  you  believe  that  the 
retention  of  the  legend  is  desirable, 
or  are  you  convinced  that  its  ultimate 
removal  from  all  labels  is  desirable? 

Due  to  the  fact  that  most  manu¬ 
facturers  have  a  large  stock  of  labels 
on  hand  bearing  the  legend  “Guar- 


anteed  under  the  Food  and  Drugs 
Act,  June  30,  1906,”  do  you  think  it 
practicable  to  set  a  date  after  which 
this  legend  must  not  be  used?  If 
so,  what  date  would  you  suggest? 

It  may  be  said  that  the  phrase, 

“Serial  No. - ”  on  a  label  will, 

to  all  intents  and  purposes,  fill  all 
requirements  under  Regulation  9  of 
Circular  21,  Office  of  the  Secretary, 
showing  that  a  general  guaranty  has 
been  deposited  with  the  Department 
of  Agriculture,  thus  relieving  deal¬ 
ers  of  prosecution  under  conditions 
laid  down  in  Section  9  of  the  Food 
and  Drugs  Act. 

Trusting  that  you  will  express 
your  views  fully  on  this  subject,  I 
am 

•  Respectfully, 

H.  W.  Wiley, 

Chairman  Board  of  Food  and  Drug 

Inspection. 

THE  REPLY. 

Dr  H.  W.  Wiley,  Chairman, 

Federal  Food  Enforcement  Board, 
Washington,  D  C. 

Dear  Sir : — We  are  in  receipt  of 
your  letter  of  the  23d  ult.,  requesting 
an  opinion  upon  the  advisability  of 
continuing  to  permit  packers  of  food 
products  to  place  upon  their  labels 
the  words :  “Guaranteed  under  the 
Food  and  Drugs  Act,  June  30,1906.” 
You  cite  certain  reasons  against  such 
continuance,  in  substance  the  false 
idea  of  consumers  that  the  Govern¬ 
ment  itself  guarantees  the  product, 
and  the  equally  false  idea  that  the 
presence  of  the  above  phrase  upon 
the  package  necessarily  implies 
purity. 

In  our  judgment,  many  consumers 
do  conclude  upon  reading  the  state¬ 
ment,  “Guaranteed  under  the  Food 
and  Drugs  Act,  June  30,  1906,”  that 
the  United  States  Government  is  in 
vsome  way  behind  the  warranty. 


ECONOMY  is  of  itself  a  great  REVENUE 


ECONOMICAL  PURCHASES  are  the 
secret  of  business  success 


Selling  strictly  for  CASH  enables  us  to 
offer  goods  at  ECONOMICAL  prices 


Best  Quality  Sugar-cured  Hams,  13-15  lbs.  average,  bbls . per  lb.,  $0.08# 

Best  Quality  Sugar-cured  Hams,  13-15  lbs.  average,  less  quantity . per  lb.,  .08# 

Best  Quality  Skin  Back  Hams,  18-20  lbs.  average,  bbls . per  lb.,  .09 # 

Best  Quality  Skin  Back  Hams,  18-20  lbs.  average,  less  quantity . per  lb.,  .09# 

New  Golden  Dates,  boxes  about  70  lbs.  each . per  lb.,  .03# 

New  Sair  Dates,  boxes  about  70  lbs.  each . . . per  lb.,  -03# 

In  5  or  10-box  lots  of  either  kind,  or  assorted,  at  #c.  per  lb.  less. 

Sunny  Side  Catsup,  regular  full  size  14-oz.  screw-cap  bottle  (formerly  called  pints),  2  doz.  cases  ....  per  doz.,  .85 

5  or  10-case  lots . per  doz.,  .82# 

San  Marco  Macaroni,  25  long  packs  in  box . . per  pack  .05 

Red  Seal  Brand  Macaroni,  25  long  packs  in  box . per  pack  .04# 

5  or  10-box  lots,  one  kind  or  assorted,  at  #0.  per  lb.  less. 

The  quality  of  these  two  brands  of  Macaroni  at  the  low  prices  we  name  you  on  them  will  surprise  you.  We  both  recommend  and  guarantee  them. 

Fancy  New  York  State  Marrow  Beans,  grain  bags  about  2#  bushel,  single  bags . per  bush.,  2.27# 

5  or  10-bag  lots . per  bush.,  2.25 

Fancy  New  York  State  Red  Kidney  Beans,  grain  bags  about  2#  bushels,  single  bags  - . per  bush.,  2.12# 

5  or  10-bag  lots . . . .  .  .  •  • . per  bush.,  2.10 

Orchid  Brand  Fancy  Red  Puget  Sound  Salmon,  1-lb.  tall  cans,  single  cases,  4  doz . per  doz.,  1.25 

5  or  10-case  lots . per  doz.,  1.22# 

Red  Star  Brand  Pink  Puget  Sound  Salmon,  1-lb.  tall  cans,  single  cases,  4  doz . per  doz.,  .97# 

5  or  lO-case  lots . per  doz.,  .95 

Excellent  Brand  Maine  Style  Sugar  Corn,  single  cases,  2  doz . per  doz.,  .67# 

5  or  10-case  lots . per  doz.,  .65 

Best  Quality  Pearl  Tapiooa,  bags  about  210  lbs . per  lb.,  -03# 

50-lb.  lots . per  lb.,  .04# 

Best  Quality  Flaked  Tapioca,  bags  about  125  lbs . per  lb.,  .04# 

50-lb.  lots . i . per  lb  ,  05# 

Best  Quality  Fine  Sago,  bags  about  180  lbs . per  lb.,  .03# 

50-lb.  lots . per  lb.,  .04# 

Mothers’  Corn  Staroh,  40  1-lb.  packages . •  * . per  lb.,  .03# 

Coal  Oil  Johnny  Soap,  100  cakes . per  box,  3.57# 

Best  Quality  Shaker  Corn,  bbls . per  lb.,  -06# 

Best  Quality  Light  Buckwheat  Flour,  125-lb.  bags . per  100 lbs.,  3.15 

Schumacher’s  Avena,  bbls . per  bbl.,  6.85 

Best  Quality  Rolled  Oats,  bbls . per  bbl.,  6.60 

Best  Quality  Rolled  Oats,  90-lb.  bags . per  bag,  3.17# 

Malpaca  Brand  Fancy  Coast  Packed  Seeded  Raisins,  36  Is . per  lb.,  .09 

These  Prices  for  This  Week  Only — January  13th  to  18th,  inclusive. 

WRITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATION  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31.  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa, 
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This  is  a  pure  falsity,  of  course,  and 
yet  it  is  not  at  all  clear  how  the  use 
of  the  above  phrase  can  legally  be  in¬ 
terfered  with.  A  packer  who  gives 
with  his  product  a  guarantee  in  any 
form,  whether  a  Serial  number 
guarantee,  or  an  invoice  guarantee, 
is  clearly  guaranteeing  his  goods 
“under  the  Food  and  Drugs  Act  of 
June  30,  1906.”  Since  he  is  stating 
only  the  simple  truth,  therefore,  how 
can  he  be  stopped? 

It  is  true  in  our  judgment  that  the 
use  of  the  words  “Serial  No. - ” 


upon  the  package  would  serve  as 
well  as  the  longer  phrase  under  dis¬ 
cussion,  so  far  as  the  passage  of  the 
goods  through  the  trade  is  con¬ 
cerned.  To  the  consumer,  the  ulti¬ 
mate  subject  of  the  guarantee,  how¬ 
ever  the  words  “Serial  No. - ”  are 

practically  without  meaning,  while 
the  phrase  which  you  object  to  ex¬ 
presses  its  meaning  clearly. 

Very  respectfully  yours, 
Grocery  World  Publication  Com¬ 
pany. 

By  Elton  J.  Buckley,  Editor. 


Heart-to-Heart  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects.  _ 

[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


PUSH  PRUNES. 

The  stock  of  prunes  is  heavy. 
We’re  loaded  to  the  neck  on  all 
sizes.  You  may  sell  the  4°'50s  in 
25s  at  $2.13  a  box.  You  may  sell 
the  50-60S  at  $1.95  in  25-pound 
boxes.  The  60-70S  are  the  seller. 
Will  put  the  price  back  to  three 
pounds  for  25  cents,  for  a  while  at 
least.  Since  the  advance  of  3 
cents  on  three  pounds  was  made 
on  these,  you’ve  had  some  kicks. 
That  we  couldn’t  avoid.  Resort¬ 
ing  to  the  old  figures  for  the  time 
being  is  merely  on  account  of 
heavy  stock.  Market  conditions 
don’t  warrant  it.  So  dig  into  the 
prunes. 

LOOSE  OLIVES. 

Get  familiar  with  the  olive  ad. 
Get  it  down  so  fine  that  you  know 
as  much  about  olives  as  the  ad. 
man.  One  hundred  and  twenty 
olives  to  the  kilo.  Price,  50  cents 
a  quart.  What’s  a  kilo?  Two 
and  one-fifth  pounds  or  there¬ 
abouts.  Sold  loose  only  by  us. 
Good  thing  to  brag  about.  Talk 
loose  olives.  Emphasize  that 
word  “loose”  and  that  “quart” 
idea.  There’s  a  whole  lot  in  that 
to  some  people. 

EGGS. 

Don’t  guarantee  an  egg  until 
you  hear  from  use.  These  that 
you’re  selling  are  selected  storage 
stock  recandled.  That’s  all. 
They’re  mighty  fine  eggs  and 
we’re  going  to  turn  a  lot  of  them 
into  money  this  week.  There’ll 
be  some  egg  enthusiasm  Friday 
and  Saturday.  The  ad.  will  read : 
“None  delivered  at  the  cut  price” 


and  “No  telephone  orders  re¬ 
ceived.” 

BUTTER. 

A  butter  day  will  be  held 
Thursday.  Butter  all  over. 
Dummy  tubs  will  be  in  every 
corner  with  a  price  on.  Figure 
on  a  couple  tubs  being  dumped 
out  on  the  grocery  counter.  A 
couple  of  more  in  the  vestibule 
covered  with  wax  paper. 

Let  us  see  how  your  sales  pan 
out  that  day.  The  price  will  be 
a  winner. 

IN  GENERAL. 

It’s  a  good  time  to  sell  a  kit  of 
mackerel  for  $1.30. 

Get  the  farmers  talking  about 
that  New  Orleans  molasses  at  65 
cents  a\  gallon. 

Potatoes  are  only  40  cents  a 
basket. 

Legs  of  lamb  will  be  advertised 
in  Sunday’s  paper  at  15  cents. 
Make  shredded  wheat  12  cents. 
Make  marrow  beans  9  cents. 

DULL  TIMES. 

Don’t  look  for  dull  times. 
There  should  be  no  such  a  thing  | 
as  dull  days  in  a  store  like  ours. 
The  afterclap,  as  you  call  it,  don’t 
amount  to  a  row  of  pins  if  we 
keep  on  sledding.  The  thing  to 
do  is  to  study  the  daily  needs — 
the  daily  conditions. 

Look  for  a  good  day’s  business 
every  bright  morning  of  every 
business  day.  Believe  that  your 
effort  and  our;  effort  combined  is 
going  to  make  it  a  good  day.  But 
don’t  talk  dull  days — don’t  ever 
anticipate  them. 


Catch  the 
Sharp  Appetites 


Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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What  a  beautiful  illustration  of 
consistency  is  given  by  some  of  the 
leading  lights  of 
the  Wholesale  Gro- 

Consistency.  ,  .  ... 

cers  Association 
of  Pennsylvania, 
New  Jersey  and  Delaware,  which 
organization,  if  it  has  its  way,  will 
compel  manufacturers  to  cut  off  all 
large  retail  buyers,  no  matter  how 
largely  they  buy. 

Prominently  affiliated  with  the 
jobbers’  organization  are  the  fol¬ 
lowing  concerns : — 

William  Montgomery  &  Co. 

Jonathan  Graham  &Sons  Co. 

Henry  Graham  &  Co. 

McCahan,  Cooper  &  Co. 

Wm.  J.  Graham  &  Co. 

AVllson  &  Richards. 

Gallic  Brothers. 

Of  these  William  Montgomery, 
ostensibly  a  jobber  and  one  of  the 
principal  exhorters  in  the  jobbers’ 
powwows,  maintains  three  retail 
stores.  Yet  what  an  outrage  to 
intimate  that  his  position,  so  far 
as  his  retail  stores  is  concerned,  is 
in  no  respect  different  from  that  of 
the  Acme  Tea  Co.  and  that  if  the 
latter  should  be  cut  off  Mr.  Mont¬ 
gomery  should  also.  Bailie  Broth¬ 
ers  either  now  or  very  recently 
maintained  a  retail  department.  Of 
the  balance,  every  concern  has 
come  up  from  a  retail  business 
and  for  years  sold  both  at  whole¬ 
sale  and  retail.  All  bought  during 
that  time,  however,  as  jobbers  di¬ 
rect  from  the  manufacturer.  Would 
these  firms  have  reached  their  pres¬ 
ent  proud  positions  had  the  manu¬ 
facturer  enforced  against  them,  be¬ 


cause  they  were  retailers,  the  rule 
which  they  now  ask  manufacturers 
to  enforce  against  the  Retail  Gro¬ 
cers’  Association? 

Such  selfishness  is  disgusting ! 


In  the  letter  reproduced  else¬ 
where,  which  the  Quaker  Oats 
Co.  has  sent  to 
•'To  Compel  u»  to  wholesale  grocers 
Advertiic.”  everywhere,  the 
concern  insinuates 
that  an  unnamed  trade  paper 
has  criticised  it  because  it  was 
“apparently  anxious  to  con¬ 
vince  us  of  the  wisdom  of 
utilizing  its  columns  for  advertis¬ 
ing.”  The  “Grocery  World”  is 
not  involved,  since  the  paper  re¬ 
ferred  to  is  the  New  York  “Journal 
of  Commerce.” 

The  “Grocery  World”  is  suffi¬ 
ciently  interested  to  suggest  that 
that  moth-eaten  old  slur,  with 
which  mercantile  concerns  always 
greet  criticism  ftom  a  newspaper : 
“it’s  a  scheme  to  get  square  because 
we  wouldn’t  advertise,”  be  shelved 
and  a  newer  substitute  provided. 

The  above  defense,  we  repeat,  is 
almost  universally  used,  not  be¬ 
cause  it  is  true  except  in  isolated 
cases,  but  because  it  is  the  first 
tiling  handy — a  mean,  small  charge 
which,  like  a  charge  of  bastardy, 
always  leaves  the  accused  at  a  dis¬ 
advantage. 

When  concerns  like  the  Quaker 
Oats  Co.  admit  that  a  newspaper 
criticism,  even  though  mistaken, 
may  be  sincere  and  clean-motived, 
they  may  find  less  in  the  criticism  to 
complain  of.  For  given  a  criticism 
that  ought  to  be  made,  there  are 
two  ways  of  making  it — gently  and 
acrimoniously.  Newspapers  are 
human  in  almost  all  qualities. 
Like  humans  they  treat  enemies  one 
way  and  friends  another. 


Occasionally  even  the  largest 
concerns — concerns  with  the  best 
brains  on  the  mar¬ 
ket  in  their  hire — 

Shortilghttdaeis.  ...  .  .. 

will  do  exceeding¬ 
ly  short-sighted 
things.  Go  down  to  the  southeast 
corner  of  Eighth  and  Chestnut 
streets,  Philadelphia,  and  you  can 
see  daily  in  the  windows  of  the  Na¬ 
tional  Cash  Register  Co.,  one  of 
the  shortest-sighted  of  the  things 
in  mind. 

The  window  displays  of  the  Na¬ 
tional  Cash  Register  Co.  are  always 
clever  and  a  crowd  can  be 
seen  around  them  at  many  hours 
of  the  day.  The  present  display 


represents  the  interior  of  two  tiny 
stores,  one  a  grocery,  the  other  a 
pharmacy.  In  each  is  a  counter 
backed  by  shelves  of  goods  for  sale, 
and  upon  each  counter  is  a  National 
Cash  Register.  All  day  long  two 
men  stand  in  the  little  stores  to 
demonstrate  the  advantage  of  the 
National  register  in  all  its  phases. 
Painstakingly  they  put  the  instru¬ 
ment  through  its  paces,  showing  the 
making  of  change,  of  charge  ac¬ 
counts,  of  cash  transactions  and  so 
on. 

Only  merchants  could  yield  re¬ 
sults  from  such  an  advertisement, 
and  yet  who  compose  the  audiences 
for  these  demonstrations?  Clerks 
going  to  and  from  their  work, 
colored  messengers,  errand  people 
and,  possibly,  once  in  a  great  while, 
a  merchant.  Any  observing  per¬ 
son  who  sees  these  crowds  can 
tell  at  once  that  they  are  thus 
composed. 

All  of  which  means,  if  true,  that 
one  of  the  largest  and  shrewdest 
concerns  in  the  land  is  spend¬ 
ing  considerable  money  every  day 
in  pouring  water  on  ducks’  backs; 
in  other  words,  in  demonstrating 
its  goods  to  people  who  couldn’t 
need  them  in  a  thousand  years. 


name  is  simply  an  attempt  to  mas-  ] 
querade  the  product  behind  some-, 
tiling  which  will  conceal  its  real  : 
character. 

All  of  which  is  plausible  enough  - 
until  it  is  remembered  that  the  . 
product  now  called  glucose  is  a 
syrup  made  from  corn  and  is  there-  | 
fore  in  every  sense  corn  syrup.  To  j 
call  it  corn  syrup  is  therefore  to 
call  it  nothing  but  what  it  truly  is, 
and  the  argument  that  it  is  false 
pretense  to  thus  call  it  therefore 
falls  to  the  ground  with  all  the 
deductions  that  the  esteemed  Mr. 
Callanan  draws  from  it. 

For  years  glucose  was  considered 
an  adulterant,  and  the  name  was 
publicly  used  everywhere  as  syn- 
onomous  with  spurious  substitution. 
Later  the  fact  was  established  that 
it  was  wholly  healthful  and  legiti¬ 
mate,  but  the  stigma  remained  and 
it  is  the  perfect  right  of  the  manu¬ 
facturers  to  get  rid  of  it  by  chang¬ 
ing  the  name.  Not  by  changing 
it  to  something  comprehending  de¬ 
ceit,  but  to  something  just  as  much 
its  name  as  glucose. 


Tomato  and  Pea  Packs  In¬ 
crease.  Corn  Decreases. 


In  the  last  issue  of  the  “Grocery 
World,”  the  New  York  correspond¬ 
ent  presented  an 
Mr.  Callanan  on  interview  with  L. 

Giucoie.  j  Callanan,  the 
well-known  New 
York  retail  grocer,  in  which  the 
latter  expressed  the  opinion  that 
the  proper  name  for  what  is  now 
known  as  “glucose,”  is  not  corn 
syrup,  but  glucose.  Mr.  Callanan 
is  reported  as  speaking  as  follows : 

I  have  never  known  an  article  to 
meet  with  success  which  has  been  put 
on  the  market  under  false  pretences. 
Look  at  oleomargarine.  To-day  after 
years  of  fighting,  it  is  still  under  the 
ban.  If  it  had  been  introduced  as 
oleomargarine,  sold  as  oleomarga- 
rin,  without  being  colored,  it  would 
be  a  staple  article  in  this  country  to¬ 
day. 

It  is  idle  to  say  that  if  an  article 
has  merit  it  will  not  sell  under  its 
own  name.  If  its  merits  are  prop¬ 
erly  placed  before  the  people  it  will 
sell,  but  the  minute  a  doubt  is  cast 
upon  an  article  and  its  name  changed 
in  order  to  hide  the  name  of  the 
material  from  which  it  is  made,  its 
doom  is  sealed.  It  may  run  for  a 
short  time;  expensive  and  lying  ad¬ 
vertising  may  cause  a  good  tempo¬ 
rary  demand  for  it,  but  it  will  be  a 
continual  fight,  with  the  result  that  in 
the  end  it  will  be  forced  out  of  the 
market. 

The  kernel  of  this  argument  is 
that  the  only  proper  name  for  the 
saccharine  product  of  corn  is  glu¬ 
cose.  that  corn  syrup  is  not  its  name 
and  that  the  attempt  to  make  it  its 


Nearly  Thirteen  and  a  Half  Million  Cases 
of  Tomatoes  Packed  In  1907.  Corn 
Shows  Healthy  Falling  off.  Peas 
Nearly  Two  Million  Cases  More  than 
in  1906. 

From  the  most  reliable  semi¬ 
official  report  of  the  1907  packs 
of  tomatoes,  corn  and  peas,  the 
“Grocery  World”  takes  the  fol¬ 
lowing  comparative  figures : — 


1906 

1907 

Cases. 

Cases. 

Total  U.  S.  . .  9.937,502 

13.467.476 

Canada  .  718,333 

512,583 

Total  U.  S.  & 

Canada  ....  10,635,835 

13,980,059 

Thus  the  United  States  pack 

in  the  United  States 

increased 

3,529,974  cases,  while 

the  Can- 

adian  pack  decreased 

l  205,750 

cases. 

The  corn  pack  shows  a  sharp 

falling  off  from  1906.  The  figures 

are  as  follows: — 

1906 

1907 

Cases. 

Cases. 

Total  U.  S.  . .  8.739.908 

6,675,908 

Canada  .  450.000 

350,000 

Total  U.  S.  & 

Canada _ 9,189.908 

7,025.908 

Thus  the  United  States  corn 
pack  decreased  2,064,000  cases,  1 
and  the  Canadian  pack  100,000  < 
cases. 

The  1907  pea  pack  aggregated 
6.805.961  cases,  against  4.927.767  • 
cas^s  in  1906. 
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Some  Points  On  Bargain  Sales. 

How  To  Make  Special  Sales  Bring 
Results  At  the  Dullest  Time  of 
Year.  What  Grocers  Say  Who  Have 
Used  5  and  10  cent  Counters. 


[The  following  suggestions  are 
compiled  from  actual  experience  in 
holding  special  sales  of  5  ar>d  io-cent 
articles.  They  were  compiled  by 
Butler  Brothers.] 

“I  have  a  grocery  store  and  also 
carry  a  general  line  of  other  goods, 
writes  a  Kentucky  merchant  of  a 
circular  advertising  his  5  and  10 
cent  counters.  “Am  in  a  small 
town  of  500  people  and  am  ten 
miles  from  three  county  seats,  but 
this  circular  surely  got  the  business. 
I  mailed  them  within  eight  miles  of 
the  town  and  it  would  surprise  you 
to  know  of  the  many  strangers  who 
have  come  to  me  by  reading  this 
advertisement.” 

*  *  * 

“The  5  and  10  cent  bargain 
counter  is  the  best  advertising  thing 
a  grocer  can  put  in,  it  brings  in 
new  trade  every  day  if  it  is  run  as 
it  should  be,”  is  the  verdict  of  a 
hustling  Minnesota  firm.  The 
goods  for  these  are  displayed  on 
tables  in  the  back  part  of  the 
store,  thus  compelling  the  people 
to  go  to  the  full  length  of  the 


I  store  to  buy.  Seven  out  of  ten 
on  an  average  see  something  else 
that  they  will  buy. 

*  *  * 

Have  a  lot  of  cards  printed  like 
this : — 

I  was  influenced  to  patronize  your 
bargain  department  by  . 

Name  . 

Address  . 

TEDDY  BEAR  CONTEST. 

John  Jones  Co.,  Smithville. 
Give  every  little  girl  in  town  all 
she  wants  and  ask  her  to  write  her 
name  on  each  and  give  it  to  a  lady 
friend.  When  twenty  ladies  have 
made  purchases  through  the  efforts 
of  the  little  girl  whose  name  ap¬ 
pears  on  the  card,  and  have  left 
the  card  with  you,  present  her  with 
a  Teddy  Bear.  Give  a  Teddy  when 
the  little  girl  induces  ten  who  have 
never  patronized  you  to  purchase 
at  your  bargain  department.  It 
may  be  advisable  to  offer  a  grand 
prize  of  an  unusually  fine  bear  to 
the  child  securing  the  most  cards. 

*  *  * 

Hand  every  visitor  to  your  store 
during  your  5  and  10  cent  sales  a 
neat  card  bearing  your  name  and 
address  and  on  the  back  a  list  of 
representative  articles  offered  at 


the  sale.  Then  you  might  add  a 
foot-note,  “Check  the  items  you 
need  and  bring  the  list  with  you.” 
A  circular  along  the  same  lines 
sent  to  your  mailing  list  should 
orove  effective. 

*  *  * 

Give  to  every  lady  visiting  your 
Dargain  department  a  card  bearing 
the  following  questions: — 

x.  Why  do  you  trade  here,  or 
why  don’t  you  ? 

2.  What  do  we  charge  you  too 
much  for  ? 

3.  What  are  our  best  bargains? 

4.  What  ought  we  to  do  differ¬ 
ent  ? 

5.  What  would  you  do  differ¬ 
ent? 

6.  What  can  you  buy  best  here? 

7.  What  can  you  buy  to  better 
advantage  elsewhere? 

Give  every  lady  answering  the 
questions  her  choice  of  any  10  cent 
article  and  a  substantial  prize  to 
the  one  handing  in  the  most  satis¬ 
factory  replies. 

*  *  * 

Give  your  5  and  10  cent  sales 
individuality  and  variety  by  hold¬ 
ing  special  sales  on  different  days. 
Give  one  over  to  glassware  and 
another  to  hardware,  a  third  to 


tinware,  a  fourth  to  china,  and  so 

on  through  the  list.  There  is  hard¬ 
ly  a  better  way  to  maintain  interest 
and  at  the  same  time  prove  to  your 
customers  the  wide  range  covered 
by  these  goods. 

*  *  * 

One  firm  advertises  its  5  and  10 
cent  department  by  an  ordinary 
shipping  tag,  with  the  following  in¬ 
scription  : — 

“TAG— YOU’RE  IT 
Until  you  find  out 
what  a  bunch  of 
bargains 

JONES  BROS, 
have  on  display. 

A  Nickel  or  a  Dime 
will  buy  almost 
anything. 

COME  AND  SEE  FOR  YOUR¬ 
SELF.” 


Monopolize  the  Coffee  Trade  In  Your 
Town. 

All  coffee  has  a  curl  of  chaff  on  the 
inside  of  each  grain.  I  have  invented  a 
machine  to  take  out  this  chaff  in  full 
view  of  your  customer.  After  seeing 
this  done  nobody  will  use  any  other  cof¬ 
fee.  I  am  now  ready  to  sell  store, 
town,  county  or  State  rights,  including 
patents,  drawings,  plans,  etc.,  very 
reasonable.  This  mill  can  be  built  by 
anyone  handy  with  tools.  Send  for  de¬ 
scription  and  terms.  Address  M.  S. 
Weber,  1318  Birch  street,  Reading,  Pa. 


Over  five  thousand  merchants  use 
Forbes  Coupon  Books.  Some  of  these 
we  have  been  supplying  for  many  years. 


Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap'  Tobaccos 
“Blue  Hen,"  “High  Card,”  ‘  Rex”  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  ).  F .  Za/rni  Tobacco  Co. 

TOLEDO,  OHIO 


^19190000000000000000000000000000000000000000000000000 


Oliver's  Olive  Oil 

Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  1,  1907. 


Cases.  1  dozen  large  bottles 
Cases,  2  dozen  medium  bottles 
Cases,  2  dozen  small  bottles 
Cases,  tins,  2-5  gallons,  per  gallon 
Cases,  tins,  6-1  gallons,  per  gallon 
Cases,  tins,  1  o-J4  gallons,  per  gallon 
Cases,  tins,  20A  gallons,  per  gallon 


96.00 

6.75 

4**5 

2.00 

2.10 

2.20 

2.25 


•JOS. 

1  M  PO  RTERS 


M.  OLIVER  &  SO  INS 

S  South  Front  St.,  Philadelphia 


Here’s  a  new  coffee 
proposition  for  you. 

Our  Sterling  Coffee, 
in  tins,  is  a  fancy  blend,  re¬ 
tailing  at  35  cents.  It  costs 
you  25  cents.  If  you  will 
send-  us  a  small  order  for 
your  high-grade  bulk  cof¬ 
fee,  we.will  make  it  inter¬ 
esting  for  you  with  Sterling 
Coffee  in  a  way  which  we 
prefer  to  explain  by  mail. 


This  is  So  Good 
it  Must 
Go  by  Mail 

Shapleigh  Coffee  Co. 

36  Broad  Street  BOSTON,  MASS. 


Sterling  Coffee  is  an 

expert  blend  of  Mocha 
and  Java  which  cannot 
be  surpassed. 

This  house  was  es¬ 
tablished  in  1796,  and  is 
therefore  the  oldest  cof¬ 
fee  house  in  the  United 
States.  Could  we  have 
lasted  so  long  if  we 
hadn’t  shown  people  a 
square  deal? 
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The  New  York  Letter 


The  Wholesale  Grocers’  Meeting.  Retailers  Hold  Smoker.  The 
Scheme  of  the  United  Grocery  Stores.  Reforms  Asked  In 
Weights  and  Measures  Laws.  Sugar  Trust  To  Use  Publicity. 

Special  correspondence  of  "Grocery  World.1 


New  York,  Jan.  io,  1908. 

Members  of  the  New  York 
State  Wholesale  Grocers’  Asso¬ 
ciation  assembled  Wednesday  in 
the  Hotel  Manhattan,  where  they 
held  their  annual  meeting,  which 
was  followed  by  an  elaborate  ban¬ 
quet  in  the  evening.  The  officers 
were  much  pleased  with  the  pro¬ 
ceedings  and  with  the  success  of 
the  entertainment  feature  of  the 
occasion.  The  proceedings  of  the 
business  meeting  were  not  made 
public,  except  as  to  the  election  of 
officers.  The  other  matters,  it  is 
likely,  included  the  ever-present 
questions  of  legislation,  exclusive 
contracts  with  manufacturers  in 
behalf  of  jobbers  so  as  to  maintain 
their  position  as  middlemen,  dis¬ 
counts  and  similar  topics. 

The  speech  which  has  caused 
the  most  after-talk  was  delivered 
as  a  response  to  a  toast  at  the 
banquet  by  F.  B.  Milliken,  the 
president  of  the  Wholesale  Gro¬ 
cers’  Association  of  Portland 
Me.  In  two  things  he  is  criticised 
by  retailers,  who  say  that,  what¬ 
ever  conditions  may  be  in  Port¬ 
land,  he  certainly  can  know  noth¬ 
ing  of  affairs  in  New  York!  or  he 
would  not  have  talked  as  he  did. 
He  censured  manufacturers  for 
seeking  the  trade  of  both  jobbers 
and  retailers,  and  compared 
manufacturers  who  did  this  to  a 
cheap  class  of  politicians.  The 
answer  to  this  is,  that  he  cannot 
know  how  many  of  the  New  York 
jobbers  are  themselves  manufac¬ 
turers  competing  with  other  man¬ 
ufacturers,  so  that  the  latter  must 
go  to  the  retailers  or  be  squeezed 
out. 

The  other  apparent  slip  of  the 
speaker  was  in  making  it  appear 
that  the  jobbers  do  not  sell  to 
consumers.  It  is  recalled  that  at 
the  convention  of  retailers  in  Ni¬ 
agara  Falls,  L.  J.  Callanan,  a  re¬ 
tailer  who  has  60  years  of  ex¬ 
perience  to  back  up  what  he  says, 
declared  that  there  is  no  jobber 
in  New  York  who  does  not  sell  to 
consumers  to  some  extent.  The 
assertion  has  not  been  contro¬ 
verted  by  any  jobber  of  New 
York. 


President  F.  W.  Hannahs,  in 
his  address,  reviewed  the  work  of 
the  year.  He  expressed  special 
gratification  at  the  way  in'  which 
the  State  Association  had  assisted 
in  building  up  the  local  or  city  as¬ 
sociations.  In  Buffalo  all  the  job¬ 
bers  are  now  affiliated,  and  in 
New  York  all  except  two. 

Secretary  A.  H.  Beckmann  sub¬ 
mitted  a  detailed  report  on  the 
progress  and  achievements  of  the 
association. 

The  popularity  of  the  president 
was  shown  by  the  fact  that  al¬ 
though  he  is  in  business  in  New 
Jersey  he  was  re-elected  president 
of  the  New  York  Association  for 
a  second  term.  Of  course,  New¬ 
ark  is  considered  in  the  New 
York  district,  for  organization 
purposes,  but  it  takes  a  strong 
Jerseyite,  as  a  rule,  to  get  away 
with  the  highest  honors  in  a  case 
of  this  kind,  and  Mr.  Hannahs  did 
it  without  even  trying. 

The  full  list  of  new  officers  fol¬ 
lows  : — 

President,  F.  W.  Hannahs,  of 
Wilkinson,  Gaddis  &  Co.,  New¬ 
ark,  N.  J. ;  first  vice-president, 
George  Gennerich,  of  Gennerich 
&  Von  Bremen,  New  York  City; 
second  vice-president,  C.  F. 
Wheadon,  of  Barton  &  Wheadon, 
Elmira ;  third  vice-president,  O. 
B.  Rowe,  of  J.  O.  and  G.  N.  Rowe, 
Oneonta ;  treasurer,  Edwin  B 
Hosier,  of  Rafferty  &  Hosier, 
New  York  City. 

One  of  the  speakers  at  the  ban¬ 
quet  was  William  Judson,  the 
president  of  the  National  Associa¬ 
tion  of  Wholesale  Grocers,  who 
spoke  on  the  benefits  of  that  or¬ 
ganization.  Other  speakers  in¬ 
cluded  Robert  G.  Bursk,  the 
president,  and  A.  M.  Graves,  the 
secretary,  of  the  Pennsylvania, 
New  Jersey  and  Delaware  Asso¬ 
ciation;  Fred.  R.  Drake,  Easton, 
Pa. ;  F.  C.  Bushnell,  New  Haven ; 
G.  Waldo  Smith,  New  York;  W. 
Y.  Wadleigh,  Boston,  who  spoke 
on  the  evil  of  subsidizing  sales¬ 
men  ;  E.  O.  Keeler,  the  president 
of  the  Southern  New  England  As¬ 
sociation. 

*  *  * 

At  an  enjoyable  smoker,  the 
new  officers  of  the  New  York  Re¬ 


tail  Grocers’  Union  were  installed 
Monday  evening.  The  new 
officers  are:  Fred.  Otten,  presi¬ 
dent;  George  Stadtlander,  first 
vice-president;  H.  C.  Kloefkorn, 
recording  secretary;  Henry 
Droge,  financial  secretary;  Geo. 
H.  Overbeck,  treasurer. 

There  were  several  hundred 
guests  and  members  in  attend¬ 
ance,  and  among  them  a  good 
many  from  sister  organizations 
in  the  several  boroughs.  The  en¬ 
tertainment  committee  provided 
several  clever  vaudeville  sketches 
presented  by  professional  talent 
on  a  stage  at  one  end  of  the  hall. 

W.  H.  Steinkamp,  counsel  of 
the  association,  was  the  installing 
officer  and  spoke  on  the  history 
and  achievements  of  the  organiza¬ 
tion.  He  warned  the  members 
that  because  the  most  pressing  of 
the  old  evils  affecting  the  trade 
had  been  removed,  some  may  get 
earless  in  their  allegiance  to  the 
union.  He  said  this  would  call 
for  all  the  more  work  on  the  part 
of  loyal  members  so  as  to  keep 
the  organization  up  to  the  stand¬ 
ard.  He  assured  his  hearers  that 
only  by  constant  effort,  as  an  or¬ 
ganization,  can  they  maintain 
the  advantages  already  obtained 
and  also  solve  the  other  problems 
as  they  arise.  He  was  enthusi¬ 
astically  cheered. 

*1*  sfc 

The  preliminary  hearing  in  the 
Government’s  suit  against  the 
American  Tobacco  Co.  was  re¬ 
sumed  Monday  before  United 
States  Commissioner  Shields  as 
special  examiner.  Karl  Tung- 
bluth,  president  of  the  McAn- 
drews  &  Forbes  Licorice  Co.,  tes¬ 
tified  that  he  had  been  in  the 
licorice  business  since  1872.  The 
American  Tobacco  Co.,  he  said, 
owns  $785,000  of  the  Me  Andrews 
&  Forbes  capital  stock,  and  70 
per  cent,  of  the  common  stock. 
The  indebtedness  of  the  licorice 
company  to  the  trust  varies  from 
$400,000  to  $1,500,000.  Contracts 
to  run  until  1915  exist  between 
the  licorice  company,  the  trust 
and  other  subsidiary  concerns. 
The  witness  said  that  some  of  the 
trust  officials  give  advice  and  di¬ 
rection  to  the  officials  of  the  Me 
Andrews  &  Forbes  Co.,  and  that 
where  directions  could  not  be 
reconciled  those  of  the  trust  were 
usually  followed. 

*  *  * 

The  incorporation  of  the  United 
Grocery  Stores  was  recently  an¬ 


nounced  in  these  letters.  The 
nature  of  the  enterprise  was  not 
known  at  the  time.  It  is  now 
learned  that  it  is  a  combination 
for  the  purpose  of  effecting  econo¬ 
mies  in  advertising.  It  is  recog¬ 
nized  that  while  the  buying  ex¬ 
changes  of  the  retailers  enable 
them  to  compete  with  the  depart¬ 
ment  stores  and  chain  stores  in 
the  matter  of  economical  buying, 
yet  the  latter  have  enjoyed  ad¬ 
vantages  in  advertising  by  taking 
large  quantities  of  space.  The 
new  corporation  is  to  advertise 
prominently  certain  lines  of  arti¬ 
cles  which  are  to  be  had  at  the 
prices  announced  at  the  various 
stores  of  the  combination,  the 
names  and  locations  of  all  being 
given  in  each  advertisement. 

It  is  supposed  that  ultimately 
the  plan  will  be  followed  in  the 
several  boroughs.  The  start  is 
made  in  Brooklyn,  where  the  par¬ 
ticipants  in  the  co-operative 
scheme  of  advertising  are:  121 
Atlantic  avenue,  James  Thomp¬ 
son;  1383  Atlantic  avenue,  Henry 
Heins;  1473  Bedford  avenue, 
William  Behnken ;  16  Clinton 

street,  David  M.  Bothwell ;  330 
Clifton  place,  C.  H.  Rolka;  262 
FHtbush  avenue,  Gustav  Hoops ; 
973  Flatbush  avenue,  J.  T.  Mc¬ 
Kinney;  710  Fulton  street,  Un¬ 
derhill  Bros. ;  727  Fulton  street, 
J.  Doscher;  156  Henry  street,  J. 
R.  II.  Flege ;  118  Kingston  ave¬ 
nue,  H.  C.  Wibben ;  133  Lafayette 
avenue,  Herman  Haase;  723  Nos¬ 
trand  avenue,  C.  Beckman;  1287 
Pacific  street,  J.  Husing  &  Son; 
222  Reid  avenue,  Louis  Blender- 
man;  780  Washington  avenue, 
Casper  Roth. 

The  individual  management  of 
each  store  is  not', to  be  disturbed. 
It  is  said  that  only  the  higher 
grades  of  articles  are  to  be  “feat¬ 
ured”  in  the  “ads.”  A  report  that 
the  corporation  would  do  some  of 
the  buying  is  denied.  Several  of 
the  members  already  belong  to 
other  buying  exchanges  and  have 
no  intention,  as  far  as  is  known, 
of  making  any  change. 

*  *  *  v 

For  twenty-five  years  the  office 
of  Superintendent  of  Weights  and 
Measures  for  the  State  of  New 
York  has  been  an  office  in  name 
only,  according  to  a  report  filed 
this  week  at  Albany  by  F.  Reich- 
mann,  ^vho  was  appointed  a  year 
ago  to  that  position,  and  whose 
annual  report  is  the  first  docu¬ 
ment  of  the  kind  filed,  as  prior  in- 
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cumbents  have  not  submitted  re¬ 
ports. 

He  asks  that  the  Legislature 
provide  sufficient  funds  and  au¬ 
thority  to  carry  on  the  work  more 
systematically.  The  following 
recommendations  are  empha¬ 
sized  : — 

That  the  necessary  definite  laws 
be  passed  explicitly  stating  the 
duty  of  State  officers  of  weights 
and  measures,  and  county,  city 
and  town  sealers,  and  that  all 
sealers  be  made  prosecuting 
officers  with  power  to  search  and 
arrest  in  cases  of  violation  of  the 
law  relating  to  weights  and 
measures. 

That  all  fees  for  testing  and 
sealing  of  weights  and  measures 
be  abolished  and  all  sealers  paid 
by  salary,  and  that  they  be  placed 
on  a  civil  service  basis. 

That  more  stringent  laws  be 
passed  against  short  weighing  and 
short  measuring. 

That  explicit  laws  be  passed 
relative  to  the  manner  of  sale  of 
certain  commodities. 

Several  bills  designed  to  carry 
out  these  recommendations  have 
been  introduced  in  the  State 
Legislature. 

*  *  * 

It  is  given  out  that  a  change  in 
policy  was  decided  upon  Wednes¬ 
day  at  the  annua!  meeting  held  in 
Jersey  City  by  the  American 
Sugar  Refining  Co.,  as  a  result  of 
which  the  affairs  of  the  company 
are  to  be  given  greater  publicity 
and  full  information  is  to  be  fur¬ 
nished  stockholders  in  a  state¬ 
ment  which  the  directors  will 
prepare.  This  reversal  of  policy 
seems  to  be  the  result  of  the 
efforts  of  Claus  A.  Spreckels,  who 
went  to  the  meeting  prepared  to 
make  a  fight  for  publicity,  but 
there  was  no  fight,  as  President 
W.  B.  Thomas  announced  at  the 
opening  of  the  meeting  that  the 
directors  were  prepared  to  make 
all  the  desired  concessions. 

In  making  the  announcement 
the  president  said  that  the 
changed  conditions,  especially  in 
the  attitude  of  the;  public  toward 
corporations,  was  one  of  the 
reasons. 

Fred.  A.  McGill. 


missioner  Johnson,  who  insists  that 
all  cracker  packages  be  branded  to 
show  net  weights  and  contents. 


Olives  Will  Be  Lower  This  Year. 


Crop  In  Spain  Normal  This  Year  and 
Practically  All  Packers  Will  Reduce 
Present  Very  High  Prices. 


On  account  of  the  fact  that  the 
cropof  olivesin  Spain  will  thisyear 
be  about  normal,  practically  all 
packers  will  name  lower  prices  for 
1908  than  have  ruled  for  some  time. 
The  new  price  lists  are  not  out  yet, 
but  will  be  in  a  very  few  days. 
Last  year’s  olive  crop,  it  will  be 
remembered,  was  extremely  short. 

While  as  stated,  the  new  price 
list  may  not  be  quoted  in  its  en¬ 
tirety,  some  idea  of  the  decline  may 
be  seen  from  the  fact  that  a  certain 
popular  25-cent  bottle  of  olives, 
which  last  year  commanded  $2 
wholesale,  will  this  year  be  offered 
at  $1.75. 

The  10-cent  package  will  this 
year  begin  to  assume  its  old  posi¬ 
tion.  Even  with  olives  as  high  as 
they  have  been,  there  has  still  been 
a  10-cent  package,  but  it  has  been 
manzanillos.  This  year  the  pack¬ 
ers  will  be  able  to  use  small  queen 
olives,  or  increase  the  size  of  the 
bottles. 


New  Bill  Controlling  Food 
Guarantee. 


Measure  Introduced  in  National  House 
Forbidding  Use  of  Words  Now 
Employed.  Manufacturers  Can  Use 
“  U.  S.  Standard”  on  Their  Labels, 
However. 


Biscuit  Trust  Withdraws  from 
Nebraska. 

The  local  agent  of  the  National 
Biscuit  Co.  to-day  announced  that 
the  concern  would  quit  selling 
package  goods  in  Nebraska  as  a 
result  of  the  attitude  of  Food  Com- 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Jan.  10,  1908. 

In  line  with  the  plan  of  the 
Food  and  Drug  Enforcement 
Board  touched  upon  last  week, 
to  prevent  manufacturers  from 
using  on  their  labels  “Guaranteed 
Under  the  Food  and  Drugs  Act, 
June  30,  1906,”  Representative 
Mann,  of  Illinois,  yesterday  in¬ 
troduced  a  bill  supplementary  to 
the  Food  and  Drugs  Act,  permit¬ 
ting  manufacturers  of  foodstuffs 
or  drugs  which  fill  the  require¬ 
ments  of  Government  standards, 
to  place  thereon  labels  bearing 
the  words  “United  States  stand¬ 
ard”  ;  also  forbidding  the  utiliza¬ 
tion  of  any  other  Government 
guaranty  label  except  in  the  fol¬ 
lowing  form :  “Guaranteed  by  the 
manufacturers  (or  by  us)  to  com¬ 
ply  with  the  Food  and  Drugs  Act 
of  June  30,  1906.”  Holt. 


If  you  say  so,  it’s 

all  ri 


THE  T.  A.  SNIDER 
PRESERVE 
COMPANY 
CINCINNATI,  OHIO. 


WE  believe  grocers  have 
more  influence  with 
their  customers  than  any 
manufacturer  could  possibly 
have  through  advertising,  no 
matter  how  good  it  might  be. 
We  advertise  Snider's  Pork 
and  Beans  with  Tomato 
Sauce  extensively,  in  most  of 
the  big  national  mediums,  to 
^elp  the  demand  for  this 
product,  but  we  particularly 
want  the  grocer  to  know  how 
good  it  is — because  we  are 
certain  if  he  does  that,  no 
matter  WHOSE  Pork  and 
Beans  his  customers  ask  for, 
he  will  tell  them  to  take 

SNIDER’S 

because  he  will  want  them 
to  be  grateful  to  him — 
AND  THEY  WILL. 


You’ll 

Change 

—  Your - 

JVIind 

About 

ttlood 

If  you  think  wood  is  the  only  material  to  make 
bins  of  you  should  see  our 

Decorated  Compartment  Cabinets 
for  Teas,  Coffees  and  Spices 

They  are  made  of  heavy  tin — good  American 
tin  of  the  highest  grade,  and  are  cleaner,  lighter 
and  more  beautiful  than  any  wooden  bins  you 
ever  saw.  Another  advantage  is  that  the  price  is 
probably  lower  than  you  had  any  idea  of. 

We  make  several  styles  of  these,  photograph¬ 
ically  shown  in  Catalogue  No.  4.  Why  not  get  a 
copy  and  look  it  over  ? 

American  Can  Company 

JSlecu  York  Chieago  San  pran«iseo- 
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Deliver  by 
Automobile 


Don’t  think  before  you  look  into  the  Lindsley  Car  that  the  Automobile 
delivery  proposition  is  too  expensive  for  you. 

The  Lindsley  Commercial  Car  will  save  money  for  every  merchant  who 
uses  team  delivery.  If  he  uses  two  teams  he  can  under  some  conditions 
save  as  much  as  $  1,000  a  year. 

A  boy  can  both  run  this  car  and  keep  it  in  order,  it  carries  1,500 
pounds,  and  will  carry  1,000  pounds  up  a  30  per  cent,  grade.  Runs  30 
miles  on  one  gallon  of  gasoline. 

You  can’t  afford  not  to  investigate  this  car. 

J.  V.  LIINDSLEY  &  COMPANY 

Suite  1112  Monadnock  Building 

cmcyvao 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  MORE  BOOKS 
SOLD  IN  1907  TMAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


MILLBOURNE  MILLS 

Philadelphia*. 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  quiet,  but 
very  steady.  The  demand  is  sea¬ 
sonably  small,  but  most  holders 
seem  to  be  looking  forward  to  a 
good  demand  very  shortly.  Prices 
remain  unchanged  and  steady.  It 
is  quite  probable  that  if  a  good 
active  demand  developed  for  low 
grades  prices  would  advance. 

Coffee. 

The  week’s  coffee  market  has 
been  uneventful.  Rio  and  Santos 
have  fluctuated  slightly  both  up 
and  down,  and  close  the  week 
showing  no  material  change.  The 
demand  is  light.  Mild  cofifees  are 


Put  in  a  stock  of  the 

NEW  FIVE-POUND  PACKAGES 

DEPENDABLE 

MILLBOURNE 

FLOUR 

and  watch  how  quickly  it  goes.  And 
remember  always  that  the  quality  is 
better  than  ever.  All  jobbers. 


SHANE  BROS.  G>  WILSON 


Proprietors 


308  BOURSE 


firm  and  in  good  demand.  Java 
and  Mocha  steady,  demand  fair. 

Sugar. 

The  sugar  market  is  unchanged 
for  the  week.  The  raw  situation 
is  temporarily  strong  by  reason  of 
scarcity.  Spot  raws  show  no 
change  for  the  week,  but  some 
sales  have  been  made  for  Febru¬ 
ary  shipment  at  1-16  cent  advance. 
The  firmness  will  probably  con¬ 
tinue  only  a  month  or  six  weeks, 
as  by  that  time  there  will  be 
plenty  of  raws ;  enough,  perhaps, 
to  cause  a  slight  decline  in  both 
raw  and  refined.  The  demand  for 
refined  sugar  is  fair  and  seems 
likely  to  show  some  increase 
within  the  next  few  weeks.  Sev¬ 
eral  of  the  large-  Western  beet 
sugar  refineries  have  closed  and 
have  given  out  {hat  there  will  be 
no  beet  sugar  for  sale  east  of 
Pittsburg.  That  gives  the  East¬ 
ern  refineries  an  enlarged  terri¬ 
tory,  and  will  naturally  increase 
the  output. 

Syrup  and  Molasses. 

The  only  line  which  is  attract¬ 
ing;  much  attention  is  molasses, 
fine  grades  of  which  are  hard  to 
get  and  very  firm.  These  grades 
are  wanted.  Glucose  is  un¬ 
changed  for  the  week,  and  so  is 
compound  syrup,  which  is  in  fair 
demand.  Sugar  syrup  is  un¬ 
changed  and  fairly  active  on  a 
ruling  basis. 

Fish. 

The  fish  market  is  quiet,  but 
strong.  Mackerel  are  in  some 
little  demand,  but  nothing  like 
what  they  probably  will  be  later. 
Prices  are  firmly  held.  Cod,  hake 
and  haddock  are  unchanged  and 
in  moderate  demand.  No  ad¬ 
vance  has  yet  occurred  in  domes¬ 
tic  sardines,  though  the  supply  is 
very  low  and  an  eventual  advance 


seems  almost  sure.  Imported 
sardines,  meaning  more  particu¬ 
larly  French,  are  extremely  scarce 
and  very  high.  The  demand  for 
Norwegian  sardines  shows  an  in¬ 
crease  by  reason  of  the  French 
situation,  and  the  chance  is  that 
the  end  of  the  season  will  see  the 
Norwegian  product  more  firmly 
established  than  it  has  ever  been 
before.  Salmon  is  unchanged  and 
in  fair  demand. 

Canned  Goods. 

Very  few  future  canned  goods 
prices  have  been  named  as  yet, 
as  packers  have  been  waiting  until 
can  prices  for  1908  were  made. 
It  is  now  announced  that  they 
will  he  somewhat  lower  than 
last  year.  This  will  probably' 
$1  per  i,ooo.  This  will  probably 
have  no  effect  on  canned  goods 
prices.  Tomatoes  are  unchanged 
on  the  basis  which  has  been  rul¬ 
ing  for  several  weeks,  and  the  de¬ 
mand  shows  some  improvement. 
Corn  is  dull  and  unchanged. 
There  is  a  good  demand  for  future 
peas,  prices  on  which  have  now 
been  named  from  almost  every 
quarter.  All  packers  are  on  a 
higher  basis  than  last  year,  in 
some  cases  low  grades  being  10 
cents  per  dozen.  High  grades 
show  little  difference.  The  cause 
is  the  fact  that  pea  seed,  owing 
to  the  short  crop  last  year,  is  this 
year  $6  per  bushel,  instead  of 
about  $2,  the  usual  price.  Peaches 
are  scarce,  high  and  unchanged. 
Apples  are  still  a  little  weak  and 
dull.  The  California  line  is  un¬ 
changed  and  quiet.  Baltimore 
canned  goods  are  dull  on  the  rul¬ 
ing  basis.  The  year’s  record  of 
prices,  published  elsewhere, 
shows  a  wide  fluctuation  in  nearly 
every  line. 

Dried  Fruits. 

Prunes  are  about  unchanged 
and  in  some  demand.  Peaches 
are  still  dull,  though  one  or  two 
cheap  lots  which  have  come  out 
have  been  readily  taken.  Apri¬ 
cots  are  dull  and  unchanged.  Cur¬ 
rants  are  in  fair  request  at  un¬ 
changed  prices.  Raisins  are  a 
trifle  higher,  speaking  particularly 
of  seeded,  and  the  demand  is 
srood.  Loose  raisins  are  un- 

o 

changed.  Citron  is  a  shade  lower, 
but  the  demand  is  very  light. 
Figs  and  dates  are  unchanged  and 
only  moderately  active.  Apples 
are  easy  and  quiet. 

Beans  and  Peas. 

Pea  beans  are  unchanged  on 
last  week's  basis  and  in  fair  de- 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
md  contribute  a  good,  suggestive  weekly  article.  We  have  tried 

several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
Drobably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original— in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  £5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


Skipper 
Sardines.  1 


YOUR 

PROFITS  ARE 
GUARANTEED 


THEV’U.  SUIT  VOII  TO  A  TEA 

Mr.  Grocer  Is  not  an  assured  minimum 
profit  of  25^  worthy  of  your  co-operation  ? 

The  following  is  on  our  invoices,  price  lists 
and  order  forms. 


CONDITIONS  OF  SATE 

“SKIPPER”  SARDINES  are  sold  with  the  understanding 
that  the  lA's  and  14’s  in  Oil  will  not  be  sold  at  retail  for  less  than 
15c  and  foe  per  Tin.  respectively,  nor  the  K*s  and  H/s  in  Tomato 
Sauce  for  less  than  18c.  and  3$c. per  Tin,  respectively  .  and  when 
sold  at  wholesale,  that  our  limited  selling  prices  be  maintained. 

“SKIPPER"  SARDINES  are  sold  with  the  understanding 
that  the  purchase  money  will  be  cheerfully  refunded  to  any  pur¬ 
chaser  if  the  Sardines  do  not  give  entire  satisfaction. 


mand.  Marrows  are  perhaps  a 
shade  easier  and  moderately 
active.  California  limas  are  un¬ 
changed  and  wanted  to  some  ex¬ 
tent.  Green  and  Scotch  peas  are 
about  5  cents  per  bushel  higher 
and  in  good  demand.  Other 
grades  of  dried  peas  are  un¬ 
changed. 


Butter. 

The  butter  market  is  very  firm, 
though  unchanged  for  the  week. 
The  receipts  of  fresh  new  cream¬ 
ery  are  very  light,  as  the  bulk  of 
the  butter  arriving  shows  frost 
and  other  defects.  The  percent¬ 
age  of  extras  is  thus  very  light 
and  the  market  is  very  healthy  for 
all  grades.  Considerable  butter  is 
being  taken  out  of  the  refriger¬ 
ators,  and  storage  stocks  are  re¬ 
ducing  satisfactorily.  If  there  is 
any  change  in  the  market  during 
the  week  it  will  probably  be  a 
slight  advance. 

Eggs. 

The  receipts  of  fresh-laid  eggs 
are  increasing  and  the  market 
shows  a  decline  of  i  cent  per 
dozen  for  the  week.  Prices  for 
the  coming  week  depend  on  the 
receipts  of  fresh.  At  the  present 
writing  it  doesn’t  look  like  enough 
of  an  increase  to  interfere  with 
prices.  A  larger  supply  of  fresh 
eggs  is  about  due,  however,  and 
if  there  is  any  change  it  will  be 
a  slight  decline.  Refrigerator 
eggs  are  about  exhausted  at  last, 
and  the  price  has  advanced  2  cents 
per  dozen  within  the  week.  No 
holder  of  refrigerator  eggs  made 
any  money  on  them  this  year. 

Cheese. 

The  cheese  market  is  un¬ 
changed.  There  has  been  a  better 
inquiry  during  the  past  week, 
though  not  enough  to  make  any 


difference  in  the  conditions  of  the 
market.  Stocks  of  cheese  are 
lighter  than  they  have  been  at  this 
time  for  years.  The  price  is  rul¬ 
ing  10  to  15  per  cent,  higher  than 
usual.  No  change  is  looked  for 
during  the  coming  week. 

Provisions. 

The  trade  in  smoked  meats  con¬ 
tinues  dull.  At  present,  however, 
the  market  *s  steady.  Pure  lard 
is  dull  and  about  >4  cent  lower 
for  the  week.  Compound  lard 
shows  a  decline  of  cent.  The 
weakness  on  the  part  of  smoked 
meats  and  lard  is'  due  to  the  dull 
trade,  coupled  with  the  large  sup¬ 
ply  of  hogs.  Barrel  pork,  dried 
beef  and  canned  meats  are  dull 
and  unchanged. 

Green  Fruit. 

Bellflower,  $3.25  to  $4  per  bar¬ 
rel  ;  Spy,  $3.50  to  $4.25  per  barrel ; 
Spitz,  $4.25  to  $5  per  barrel ;  Pip 
pins,  $3.23  to  $4  per  barrel; 
Greenings,  $3.50  to  $4.50  per  bar¬ 
rel  ;  Hulbersons,  $3-5°  to  $4  per 
barrel;  Baldwins,  $2.50  to  $4-5° 
per  barrel;  Kings,  $4-5°  to 
$5  per  barrel ;  Pound'.  Sweets, 
$3.25  to  $3.50  per  barrel,  de¬ 
mand  fair;  bananas,  jumbo, 
$1.75  to  $2.25;  firsts,  $1.25 
to  $1.50;  8-hands,  $1  to  $1.25;  7 
hands,  65  to  go  cents;  6-hands,  40 
to  60  cents,  demand  poor ;  lemons, 
$2.75  to  $3.50  per  box,  demand 
fair;  California  oranges,  $2.75  to 
$3  per  box;  Florida,  $2.25  to  $2.50 
per  box,  demand  slow ;  grapefruit, 
Florida,  $3  to  $5.50  per  box; 
tangerines,  $3  to  $4  per  box,  de¬ 
mand  fair. 


WE  DO  NOT  RECOGNIZE  CEX  PRICES 

retkil  prices 

In  Virgin  Olive  Oil...  {  £aLVES.R.S.’  30c.  In  Toma,°  SaUCe . \  SaLVES^.'  35c! 


€i 


Skipper 
Sardines. 

PACKED  AND  IMPORTED  BY 

ANGUS  WATSON  &  CO  •  5  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 

Branch  of  ANGUS  WATSON  &  CO. 
Newcastle=upon-Tyne,  England 


Produce. 

Jersey  potatoes,  45  to  50  cents 
per  basket;  York  State,  75  to  78 
cents  per  bushel;  Pennsylvania, 
78  to  80  cents  per  bushel,  demand 


fair  to  good ;  sweet  potatoes, 
primes,  90  cents  to  $1  per  basket ; 
culls,  65  to  75,  cents  per  basket, 
demand  fair  to  good ;  yellow 
globe(  onions,  $1.65  to  $1  -75  Per  2" 
bushel  bags,  40  to  45  cents  per 
basket,  demand  fair ;  horseradish, 
$4  to  $4.50  per  barrel,  demand 
fair ;  domestic  cabbage,  $6  to  $9 
per  ton ;  Danish,  $9  to  $12  per 
ton ;  savoy,  60  cents  per  barrel, 
demand  fair;  white  turnips,  25 
cents  per  basket;  yellow,  40 
cents,  demand  fair ;  water¬ 
cress,  3  cents  per  bunch,  de¬ 
mand  fair;  parsnips,  $1.25  per 
barrel,  demand  poor ;  carrots, 
$1.50  to  $1.75  per  barrel,  40  to  45 
cents  per  basket,  demand  fair ; 
oyster  plants,  $3  to  $3.50  per  bar¬ 
rel,  demand  fair;  beets,  $i-5°  to 
$2.50  per  barrel,  demand  fair; 
Pennsylvania  celery,  8  to  12  cents 
per  bunch,  demand  fair. 

Nuts. 

Almonds,  17  to  18  cents  per 
pound;  Brazil,  10  cents  per 

pound;  filberts,  io)4  cents  per 

pound ;  pecans,  cents  per 

pound;  walnuts,  I2j4  to  14  cents 

per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor  ;  peanuts 
choice,  green,  4  cents  per  pound ; 


fancy,  5  cents  per  pound;  jumbo, 
6)4  cents  per  pound ;  roasted, 
choice,  $1  per  bushel ;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

Nothing  of  more  than  passing 
interest  developed  during  this 
week  in  the  Baltimore  canned 
goods  market,  the  attention  of 
both  the  buyers  and  the  sellers 
being  devoted  more  to  stock-tak¬ 
ing  and  the  closing  up,  as  far  as 
possible,  of  the  old  business  of 
1907.  Everyone  seems  to  take  a 
cheerful  view  of  the  outlook  for 
business,  not  only  in  the  line  of 
canned  goods,  but  in  nearly  all 
other  lines  of  merchandise,  and 
certamlv  the  manufacturers  in 
this  section  are  optimistic  almost 
to  a  man.  The  clearing  of  the 
financial  skies  and  the  disappear¬ 
ance  of  the  premium  on  gold  has 
taken  a  great  deal  of  the  stiffness 
and  dyspepsia  out  of  even  the 
most  grouchy  and  pessimistic 
bank  president,  wherever  he  is 
located,  and  the  funeral  director 
is  getting  the  marble  heart.  Bar¬ 
ring  further  unpleasant  develop¬ 
ments  in  banking  circles,  or  again 
turning  on  the  light,  and  all  that 
sort  of  thing,  the  canned  goods 


IN  WHITING  TO  HDVEHTISBRS  KINDLY  MENTION  "GROCERY  WORLD” 


18 


GROCERY  WORLD 


market  is  in  first-cass  shape  for 
the  balance  of  the  current  season, 
and  there  are  yet  remaining  six  or 
seven  of  the  best  months  of  the 
whole  year  in  which  to  do  busi¬ 
ness  in  the  1907  track.  As  it  is 
impossible  to  add  to  the  quantity 
of  the  stocks  of  Maryland  canned 
goods  in  existence,  it  follows 
naturally  that  those  stocks  are 
being  reduced  and  no  section  of 
the  country  reports  any  curtail¬ 
ment  in  the  consumption  of 
canned  goods.  They  don’t  go  out 
of  fashion,  and  the  people  must 
eat  them  because  they  are  at  once 
the  cheapest  and  the  healthiest 
sort  of  food  for  the  masses.  The 
continued  steady  buying  for  im¬ 
mediate  shipment  in  small  quan¬ 
tities,  embracing  every  staple 
article  in  the  list,  is  the  best  and 
safest  barometer  of  the  state  of 
trade  because  it  indicates,  with¬ 
out  doubt,  that  the  jobbers  are 
making  their  purchases  only  as 
they  actually  need  the  goods,  and 
the  fact  that  they  do  need  them 
is  the  main  point.  There  is  a  firm 
undertone  to  the  tomato  market, 
and  the  steady  buying  of  them  in 
carload  lots  by  nearly  all  sections, 
excepting  the  South,  gives  the 
holders  much  encouragement. 
Besides  tomatoes,  the  articles 
most  in  demand  are  cove  oysters, 
sweet  potatoes,  string  beans, 
baked  beans,  spinach  and  peas. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

There  has  been  very  little  busi¬ 
ness  done  in  tomatoes  this  week. 
A  few  lots  are  being  sold  and 
where  sales  are  being  made  it  is 
on  the  basis  of  open  quotations. 
Packers  are  showing  absolutely 
no  anxiety  about  selling  goods. 
They  seem  to  think  that  nothing 
is  to  be  gained  by  cuttiiig  prices, 
as  there  has  evidently  not  been 
much  disposition  to  take  hold  dur¬ 
ing  this  dull  spell.  It  is  very 
doubtful  if  a  cut  in  price  would 
result  in  an  improved  demand. 

The  publication  of  the  statistics 
covering  this  season’s  tomato 
pack  indicates  a  heavy,  though 
not  an  unexpectedly  heavy  pack, 
and  it  is  not  likely  that  these  sta¬ 
tistics  will  unfavorably  affect  the 
market.  The  fact  is,  packers  have 
cleaned  out  all  but  a  comparative¬ 
ly  small  percentage  of  this  sea¬ 
son’s  pack,  and  allowing  for  all 
unfavorable  elements  which  have 
recently  arisen,  it  is  more  than 
likely  that  the  stock  of  tomatoes 
still  left  in  the  hands  of  packers 
will  begin  moving  out  at  some  not 
very  distant  date  and  will  prob¬ 
ably  be  cleaned  out  long  before 
next  season. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 


MARKET  NOTES. 

The  Florida  orange  market  is 
flat.  Both  at  Philadelphia  and  New 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  la  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
‘  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  Interest  and  value 
to  “Grocery  World”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir:— I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  ot 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


^Moselle  Wines. 

A  highly  esteemed  variety  of 
clear,  wholesome,  dry  wines  of 
pleasant  musk-like,  or  elder- 
flower  flavor.  Produced  in  Lor¬ 
raine  on  the  banks  of  the  river 
Moselle. 

These  wines  have  a  general  re¬ 
semblance  of  flavor  with  hocks 
and  Rhine  wines,  and  are  often 
sold  as  such,  but  they  will  not 
keep  so  long,  and  do  not  taste 
quite  so  acid.  They  possess  about 
6  per  cent,  of  absolute  alcohol. 

They  are  nearly  all  made  from 
unripe  grapes,  and  professedly  al¬ 
most  equal  to  champagne. 

Of  still  Moselles,  there  are 
Scharzberger,  etc.,  Winmnger 
and  Zeltinger  are  cheaper"  quali¬ 
ties. 

Mulligatawny  Soup. 

This  is  the  name  of  a  celebrated 
East  Indian  curry  soup,  usually 
prepared  from  ordinary  “stock,” 
meat  or  fowl,  to  which  a  liberal 
quantity  of  curry  powder  is 
added,  also  a  little  bacon,  carrots, 
turnips,  herbs,  lemon  juice,  salt 
and  cayenne. 

Muscadine  Wines. 

These  are  aonellations  given  a 
variety  of  strong  and  sweet  wines 
made  from  muscat  grapes. 

The  best  of  these  wines  pro¬ 


duced  in  France  are  those  of  Rive- 
saltes  and  Lunel,  then  Frontinac 
and  Montbabin. 

Of  Italian  the  best  are  the  Syra¬ 
cusan,  Moscata,  Giro:  and  the 
muscat  of  Alghieri  and  Oleastra 
in  Sardinia. 

A  South  American  muscatel 
wine,  made  in  Chili,  is  also  con¬ 
sidered  an  excellent  product. 

Muscatel  Raisins. 

These  are  considered  the  finest 
quality  of  raisins  produced,  and 
derive  their  name  from  the  species 
of  grape  used,  which  has  a  strong 
odor  or  flavor  of  musk. 

Tne  finesf  muscatels  come  fiom 
Malaga  and  are  usually  left  to 
mature,  shrink  and  dry  on  the 
stalk,  which  is  partially  cut 
through,  after  the  branches  have 
been  detached  from  the  vine  and 
the  leaves  removd,  so  as  to  leave 
the  grapes  exposed  to  the  sun. 

To  help  this  the  grapes  are 
carefully  turned  from  time  to 
time,  and  covered  at  night  with 
matting  to  preserve  their  bloom. 
To  give  them  a  glossy  appear¬ 
ance,  and  render  the  skins  soft 
and  flexible,  it  is  customary  to 
dip  the  grapes  in  a  lye  of  wood 
ashes  and  barilla,  with  olive  oil 
and  a  little  salt,  and  then  to  re- 
drv  them.  This,  alkali  also  re¬ 
moves  the  waxy  covering  which 
retards  the  drying. 


York  the  receipts  are  much  in  ex¬ 
cess  of  the  demand,  and  prices  are 
therefore  about  $1  per  box  cheaper 
than  a  few  weeks  ago.  From  $1.50 
to  $3  is  now  the  range.  The  de¬ 
mand  is  fair. 

Tomatoes  from  Havana  are 
about  the  market,  bringing  only 
$1.50  per  crate.  Florida  tomatoes 
range  from  $2.50  to  $3.50  and  the 
demand  is  light.  Hothouse  toma¬ 


toes  average  20  cents  per  pound, 
and  seem  not  to  be  wanted. 

Florida  beans  range  from  $2  to 
$3  per  crate.  The  demand  is  fair, 
though  the  quality  is  mostly  poor. 

The  cranberry  market  is  still  a 
little  sick.  The  best  fruit  can  be 
bought  for  $2.25  per  crate,  and  the 
average  ranges  from  $1.25  to  $1.50. 
The  demand  is  only  fair. 


There  are  practically  no  Florida 
cucumbers  on  the  market.  Hot¬ 
house  cues  range  from  $1  to  $1.25 
per  dozen  and  the  demand  is  slow. 

Florida  grapefruit  are  a  little 
off.  The  range  is  now  $3  to  $5 
per  box  and  the  demand  is  good. 

Florida  tangerines  range  from 
$3  to  $4.50  and  the  demand  is  good. 

Florida  eggplants  of  good  qual¬ 
ity  are  coming  forward  and  aver¬ 
aging  $2  per  half-barrel  crate. 
The  quality  is  good. 

Florida  peppers  range  from  $1.50 
to  $1.75  per  crate  and  are  selling 
very  fairly. 

Spanish  onions  of  very  large 
size,  but  very  mild  in  flavor,  are  in 
good  demand  at  $2.50  per  barrel 
crate. 

Strawberries  are  coming  North 
from  Florida  regularly  and  range 
from  50  to  75  cents  per  quart. 

The  first  Michigan  rhubarb  is  on 
the  market  and  ranges  from  90 
cents  to  $1  per  bunch.  The  de¬ 
mand  is  light. 


The  Charges  Against  the  Colorado 
Grocers. 

To  give  some  idea  of  the  trend 
of  the  anti-trust  action  against 
the  Colorado  Retail  Grocers’  As¬ 
sociation,  an  affidavit  was  filed  by 
J.  E.  Roach,  a  coffee  and  spice 
dealer.  Roach  says  that  he  never 
belonged  to  the  association  and  so 
that  when  he  received  from  it  in 
1905  a  card  fixing  the  retail  price 
of  sugar  at  16  pounds  for  $1  he 
paid  no  attention  to  it.  Soon 
after  he  ordered  goods  from  the 
J.  S.  Brown  Mercantile  Co.,  he 
claims,  the  Morey  Mercantile  Co., 
the  Nave-McCord  Mercantile  Co., 
Spratlen  &  Anderson  and  the 
Struby  Estabrook  Co.  He  was 
informed  that  they  would  not  fill 
his  order  or  sell  him  any  more 
goods.  Spratlen  &  Anderson,  he 
alleges,  apologized  for  their  ac¬ 
tion,  but  declared  that  it  was  a 
matter  of  self-protection  for  them. 
Mr.  Roach  further  avers  that 
Spratlen  &  Anderson  told  him 
that  they  were  allowed  10  cents 
on  each  sack  of  sugar  they  sold 
in  compliance  with  the  orders  of 
the  association,  and  within  a  cer¬ 
tain  period  would  be  allowed  an 
additional  10  cents  per  sack  com¬ 
mission  ;  but,  if  they  violated  the 
combine’s  rules,  they  would  lose 
their  entire  20  cents  profit. 
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Thi*  Department  U  devoted  to  the  criticitm 
•f  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
open  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Johnstown,  N.  Y.,  Nov.  8,  1907. 
Editor  Science  of  Advertising. 

Sir: — Please  pass  your  opinion  in 
“Grocery  World”  on  inclosed  adver¬ 
tisement. 

Yours  truly, 

J.  Sponnoble,  Jr. 

The  advertisement  inclosed  meas¬ 
ured  11 inches  long  by  3  columns 
wide.  Here  is  a  reduced  photo¬ 
graphic  reproduction : — 


I  don’t  like  the  way  the  adver¬ 
tisement  is  set  at  all.  Where  it 
is  not  possible  to  separate  para¬ 
graphs  and  columns  by  blank  space, 
they  ought  to  be  separated  by  rules. 
Further  than  that,  there  doesn’t 
seem  to  have  been  any  system  used 
here  in  the  division  of  the  space. 
Some  paragraphs  run  the  full  width 
of  the  advertisement,  others  run 
half  the  width  and  still  others  only 
a  quarter.  I  don’t -think  that  a  good 
plan  at  all.  Make  the  columns  uni¬ 
form.  In  an  advertisement  this 
size  they  could  either  be  one-third 
the  width,  that  is  three  columns  to 
the  advertisement,  or  they  could  be 
half  the  width,  or  two  columns  to 
the  advertisement,  preferably  three 
columns.  Rules  should  divide  the 
columns  and  long  dashes  divide  the 
paragraph's.  That  would  make 
such  an  improvement  in  the  appear¬ 


ance  of  this  advertisement  that  you 
wouldn’t  know  it. 


Brooklyn 

Market 


JOHN  SPQ10BLE,  JR. 


Telejplscstes 
115  and  337 
Jo&utScwis 


PRICES  FOR  FRIDAY  and  SATURDAY,  KOV.  8  ansi  9 


SUCCESS 

does  not  depend  upon  any  one — but  upon  the  combined  SMALL  profits  from  all  of  ou. 
sales.  This  is  the  secret  of  our  small  prices.  The  exclusively  one  line  store  must  charge 
more,  for  it  has  but  one  source  of  revenue. 


PORK. 

Our  shipment  of  Pork  for  this  week  con¬ 
sists  of  the  nicest  country  pigs  to  be  had. 
They  are  small  pigs,  and  the  meat  is  very 
tender  and  juicy. 

FRESH  HAMS. 

These  hams  weigh  from  10  to  14  lbs. 
each.  For  an  economical  purchase  as  well 
as  getting  a  delicious  piece  of  meat,  they 
are  unsurpassed.  12  1-2?  per  lb. 

FRESH  SHOULDERS. 

Have  you  ever  ordered  one  of  our  small, 
fresh  shoulders?  If  not,  do  so  now,  as  this 
week  they  are»  fine.  Weighing  4  to  6  lbs., 
10?  per  lb. 

SIDE  PORK 

Cut  from  small  pigs,  this  side  pork  is  cut 
in  small  strips,  nicely  streaked  with  fat  and 

lean.  12  1-2?  per  lb. 

SAUSAGE. 

Fresh  made  every  day,  3  lbs.,  25 ?. 

HAMBURG. 

The  first  purchase  of  this  hamburg  is 
never  the  last.  3  lbs.,  25?. 


CABBAGE 


FIG  BARS 


LAMB. 

’To  use  an  old  phrase — you  can  fool  the 
people  but  once,  but  they  won't  be  “having 
any”  a  second  time. 

Whenever  we  make  a  special  price  on 
goods  these  sales  are  taken  advantage* cf, 
and  our  customers  have  confidence  in  these 
prices  and  know  the  goods  are  never  at  a 
sacrifice  to  quality.  For  Saturday  Lamb 
will  be  sold  at  a  decrease  in  price. 

Per  lb. 

Fore  Quarters . .1214? 

Hind  Quarters  . 1®? 

Legs  of  Lamb . 20? 

Loins  of  Lamb  . IS? 

Lamb  Chops  . ..18? 

Lamb  Stew . .  .S?  to  12J4? 

CHICKENS  AND  FOWLS. 

Plump,  tender,  fresh  dressed.  This  is 
what  we  have  this  week.  Chickens,  18? 
per  pound.  Fowls,  16?  per  pound, 

STEAK. 

Our  native  beef  is  fresh  and  very  fine. 

Native  Round,  per  lb . 1214? 

Native  Sirloin,  per  lb.  . . . 14? 

Native  Porterhouse,  per  lb . 14? 

TURNIPS.  FIGS 


Our  supply  of  large, 
solid,  good  heads  of 
cabbage  is  the  kind  to 
buy  now  to  store  for 
winter’s  use.  §4.25 
per  hundred. 


Special.  For  Satur¬ 
day  we  will  place  on  Fresli,  clean  layer 
sale  50  bushels  very  f,gS.  Always  sold  at 
fine  turnips.  25<P  . 

bushel,  15?  yi  1 8c  per  lb.  Spatial,  2 

bushel,  10?  peck.  lbs.,  25?. 


Fresh,  new  goods. 

Made  from  choicest 
materials,  filled  with 
best  figs.  Special,  3 
lbs.,  25?. 

SUGAR,  10  LBS.  51?. 

IMPORTED  SPINACH. 

If  you  are  fond  of  spinach,  here  you  can  find  the  cleanest,  best,  most  solid  packed  can 
oi  spinach  put  up. 

One  of  these  cans  holds  more,  than  two  of  the  domestic  kind. 

It  is  very  fine,  25?  per  can. 

The  absolute  certainty  of  getting  what  you  pay  for  is  one  of  the  foundation  stones  on 
which  we  have  reared  the  largest,  most  popular  and  most  satisfactory  store.  In  our  Dry 
Goods  section  we  aim  to  give  people  a  better  article  for  the  money  than  any  other  store. 
Today  we  wiiropen  a  line  of  Towels.  None  of  these  are  high  priced,  but  the  quality  of  the 
goods  will  surprise  and  delight  you. 

EVERYTHING  IN  TOWELS. 

Turkish  Bath  Towels,  25?  and  45?.  Extra  good  quality. 

Linen  Towels  with  long,  beautiful  fringe.  Size  19x42.  These  arc  very  ilnc.  25?  each. 

Huck  Towels,  with  hemstitched  edge  and  pretty  red  bolder.  Size  18x35.  25?  each. 

Huck  Towels,  best  quality,  hemstitched  border,  tize  18x37,  25?  each. 

Hand  Towels  at  all  prices,  10?,  15?,  a  for  25?. 


*  *  * 


It  always  goes  against  the  grain 
with  me  to  see  an  advertiser’s  name 
at  the  head  of  his  advertisement. 
That  is,  at  the  head  in  the  way  it 
is  here.  It  is  all  right,  in  order  to 
designate  the  advertisement,  to 
have  the  name  Sponnoble  in  small 
black  type  in  the  middle  of  the  top 
line,  but  then  it  becomes  in  no  sense 
the  heading,  as  it  is  now.  'The 
large  name,  address,  telephone 
number,  etc.,  should  go  at  the 
bottom.  As  to  the  head,  “Prices 
for  Friday  and  Saturday.  No¬ 
vember  8th  and  9th,”  Mr.  Spon¬ 
noble  may  have  found  that  such 
a  heading  succeeds  better  with 
him  than  a  snappier  heading,  but 
on  general  principles,  I  should  ad¬ 
vise  a  headline  of  a  different  char¬ 
acter.  Something  like  “Your  Sun¬ 
day  Marketing  Is  Here.’’  The 
word  “Success”  makes  a  very 
tame  head.  I  should  put  the 
name  at  the  bottom,  eliminate  the 
little-  head  “Success,”  and  change 
the  head  beginning  “Prices,  etc.,” 
as  I  have  indicated. 

*  *  * 

The  matter  in  this  advertisement 
is  good.  It  is  short,  terse,  and  per¬ 
suasive,  and  if  the  form  of  the  ad¬ 
vertisement  were  changed  it 
would  be  a  good  advertisement. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

How  to  Make 
New  Trade 

New  trade  and  Cash  sales  are  always 
in  demand.  If  you  will  send  for  our  new 
Catalog  of  Beautiful  Premiums  (we  send 
it  without  cost )  it  will  tell  you  how  you 
can  not  only  increase  your  cash  sales, 
but  also  how  to  get  new  trade. 

B.  L.  Williams  &  Co. 

Successors  to  WILLIAMS,  RIOGWAY  &  CO. 

132  Market  Street  PHILADELPHIA 


Our  registered  guarantee  under  National! 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co. ’si 


Chocolate 


&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are  I 
Absolutely  Pure — I 
free  from  coloring] 
matter,  chemical  sol¬ 
vents,  or  adulterants! 
of  any  kind,  and  are! 
therefore  in  full  con- 1 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Pat.  Off. 


40  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


New  Bermuda  potatoes  are  lower 
because  of  poor  demand.  The 
price  averages  $4  for  No.  2s  and 
$6  for  No.  is.  The  quality  is 
good. 


SPECIAL 

PROPOSITION 

GOFF’S 

COUGH 

SYRUP 


Write  for  full  information  about 
our  plan  for  grocers. 


S.B.GOFF&  SONS  CO., Camden, N.J. 

ESTABLISHED  1872 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 


learn  about 


German  Fir 

Dilliard  Remedy  Company 

EAST  BANGOR.  PA. 


PENNYWASH 


A  FAMILY  WASHING  IN  30  MINUTES  FOR  1  PENNY 

NO  BOILING  NO  RUBBING 

THROW  AWAY  WASHBOARD,  BOILER  k  MACHINE 

Absolutely  harmless.  Can  be  used  in  hard  and  soft 
water;  saves  money,  bad  temper,  lame  backs;  cleans 
and  purifies  everything  washable;  savescoaland  gas 

AT  ALL  GROCERS 

Penny  wash  Co.  1920  Park  Ave..  New  >  ork 
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Canned  Goods  Fluctuations  for  1907 


“  Grocery  World  ”  Presents  Usual  Compilation  Showing  Opening, 
Highest,  Lowest  and  Closing  Prices  of  Staple  Foods  for  the 
Year  Just  Over.  Prices  Show  that  Nearly  Every  Line  Fluctu¬ 
ated  Widely  During  the  Past  Twelve  Months. 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1 877* 


( One  Account  at  a  Time ) 
Patented  March  20,  1906;  October  29,  1907. 
Other  patents  pending 


The  “Bennett”  User • 
are  “Delighted” 

“Can  Recommend  It  to  Any  Person” 


DON'T 
TAKE 
OUR 
WORD 
FOR  IT 


ANDREW  GALLAGHER,  GROCER 

Vandergrift,  Pa.,  Aug.  23,  '07. 
THE  BENNETT  REGISTER  CO.,  Lisbon,  Ohio. 

Gentlemen  : — I  bought  one  of  your  systems  some  six  months  ago  and  am  more  than 
pleased  with  it.  I  have  Deen  in  business  over  35  years  and  know  your  system  is  the 

freatest  labor-saving  system  I  ever  saw.  I  do  not  see  how  I  ever  got  along  without  it. 
can  recommend  it  to  any  person  in  business.  Yours,  Andrew  Gallagher. 


Hundreds  of  Others  praise  “The  Bennett” 

Write  for  Catalogue  to 

The  Bennett  Register  Co. 

No .  2  Park  Avenue  LISBON,  OHIO 


ine  Grocery  World  publishes  the  usual  Compilation  of  the  course 
of  the  past  past  year  of  staple  canned  goods  prices,  furnished  by 
I  homas  J.  Meehan  &  Co.,  the  Baltimore  canned  goods  brokers.  Messrs. 
Meehan  Co.  accompany  their  Compilation  with  the  following  state¬ 
ment  regarding  the  canned  goods  situation  : 

-^le  canners  in  this  section  will  carry  into  the  new  year  a  much 
lighter  average  stock  of  canned  goods  than  they  have  held  at  any  time 
the  last  six  or  eight  years,  and  it  is  conceded,  we  believe,  that 
the  jobbers  in  nearly  all  sections  of  the  country  are,  also,  carrying  at  this 
time  smaller  stocks  of  Maryland  canned  goods  than  usual.  The  con¬ 
sumption  of  canned  goods  during  the  year  has  been  larger,  perhaps,  than 
in  any  previous  year,  and  the  frequent  duplication  of  small  orders  for 
goods  for  immediate  shipment  indicates  a  continuance  of  same  during 
the  winter  and  spring  months.  The  weather  continues  very  favorable 
for  the  shipping  of  canned  goods  without  danger  of  freezing  on  the 
road  and  the  combination  of  all  these  circumstances  forms  the  basis  of 
the  belief  that  the  next  six  months  will  witness  a  revival  in  a  larger 
way  of  the  buying  all  along  the  line. 


Range  of  Prices  for  1907. 


PINEAPPLis. 


2-lb.  Ordinary 
2-lb.  Standard 


2- lb.  Extra  Preserved,  Grated,  heavy  syrup 

3- lb.  Pie  Grated,  in  water . 


3-lb. 


i-lb.  Lunch, 
i-lb.  Lunch, 
i-lb.  Cockta: 


PEACHES. 

3-lb.  Pie  Peaches,  unpeeled  . . 

Gallon  Pie  Peaches,  unpeeled  .  2  75 

3-lb.  Peeled  Pie  Peaches  . 


3-lb.  “Off”  Standard,  or  Fey.  Seconds  Yellows. 


3-lb. 


2-lb. 


TOMATOES. 


2-lb. 

2-lb. 

lb. 
2-lb. 
2-lb. 
2-lb. 
2-lb. 
2-lb. 
-lb. 
-lb. 
-lb. 
-lb. 
-lb. 
2-lb. 
2-lb. 
2-lb. 
2-lb. 
2-lb. 


PEAS. 


Fine  Sifted  Early  Junes 


Opening. 

Highest. 

Lowest. 

Closing. 

•$  75 

$  85 

$  75 

$  85 

•  70 

80 

70 

80 

.  90 

90 

80 

90 

•  95 

I  OO 

95 

I  OO 

.  1  05 

I  25 

I  OO 

I  25 

.  1  20 

I  35 

1  20 

I  35 

.  1  40 

x  60 

1  40 

1  50 

■  1  75 

2  10 

1  75 

1  95 

■  1  15 

1  30 

I  IO 

1  30 

■  1  25 

1  40 

1  25 

1  40 

•  1  35 

1  65 

1  35 

1  50 

■  1  55 

1  75 

1  50 

1  70 

•  1  75 

2  10 

I  75 

1  95 

65 

I  20 

65 

1  05 

50 

80 

50 

80 

70 

1  40 

70 

1  2S 

1  90 

3  60 

1  90 

3  50 

1  95 

3  65 

1  95 

3  65 

90 

1  10 

85 

I  IO 

90 

1  15 

90 

I  15 

90 

1  15 

90 

95 

85 

1  50 

85 

1 

I  50 

2  75 

4  75 

2  75 

4  50 

1  15 

1  75 

1  15 

I  70 

1  25 

1  90 

1  20 

I  85 

80 

1  35 

80 

I  30 

1  30 

2  OO 

1  25 

I  90 

90 

1  40 

85 

1  35 

1  35 

2  OO 

1  30 

2  OO 

1  60 

2  IO 

1  60 

2  20 

1  10 

I  50 

I  IO 

1  50 

1  50. 

2  IO 

1  50 

2  IO 

1  10 

I  45 

I  IO 

1  45 

I  70 

2  35 

I  70 

2  30 

1  70 

2  25 

I  65 

2  25 

1  80 

2  50 

I  80 

2  35 

1  75 

2  45 

1  75 

2  30 

95 

1  20 

95 

1  20 

82  y2 

90 

60 

60 

9  7V2 

I  OO 

80 

So 

3  60 

3  80 

2  60 

2  60 

75 

85 

55 

55 

9254 

9214 

72J4 

72j4 

...92^ 

9214 

75 

90 

95 

I  OO 

85 

I  OO 

1  00 

I  IO 

90 

I  IO 

1  05 

I  15 

95 

I  15 

1  10 

I  20 

1  10 

I  20 

1  20 

I  30 

1  20 

I  30 

1  35 

I  50 

I  35 

I  50 

9214 

95 

75 

90 

60 

90 

60 

85 

85 

95 

75 

90 

90 

I  OO 

80 

95 

95 

1  05 

90 

I  OO 

1  05 

I  IO 

90 

I  OO 

1  10 

I  IO 

95 

I  IO 

1  15 

I  20  >■ 

I  IO 

I  15 

1  20 

I  25 

1  15 

I  20 

1  35 

i  35 

1  20 

I  25 

I  50 

1  50 

1  35 

I  40 
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2-lb. 


3-lb.  Standard 


SAUER  KRAUT,  SWEET  POTATOES. 


OYSTERS. 


2-lb.  IO-OZ. 

1- lb.  4-oz.  i 

2- lb.  8-oz.  i 

1- lb.  Light 

2- lb.  Light 

1- lb.  Lunch 

2- lb.  Lunch 

1- lb.  Extra 

2- lb.  Extra 
2-lb.  Extra 
i-lb.  Extra 

1- lb.  Select 

2- lb.  Select 


BERRIES. 


Standards 


2-lb.  Standard  Blackberries  . 

2-lb.  Extra  Standard  Blackberries 


BEANS  AND  SUCCOTASH. 

2-lb.  Soaked  Lima  Beans  . 

2-lb.  Standard  Lima  Beans  . 


3-lb.  Extra  Standard  Baked  Beans,  plain 
(In  Sauce,  2j4  cents  higher.) 


2- lb.  Standard  String  Beans 

3- lb.  Standard  String  Beans 
2-lb.  Extra  Stringless  Beans 


2-lb. 


3-lb. 


PEARS  AND  APPLES. 


CORN. 

2-lb.  Standard  Corn,  ordinary  quality  . 

2-lb.  Harford  County  Sugar  Corn,  Standard 


2-lb.  Soaked  Corn 


Opening. 

Highest. 

A - 

Lowest. 

Closing. 

i  60 

1  60 

1  40 

1  50 

i  80 

2  00 

1  75 

1  80 

40 

55 

40 

50 

S. 

1  00 

1  00 

75 

80 

1  25 

1  25 

80 

1  00 

4  00 

4  00 

3  00 

3  40 

60 

90 

60 

90 

1  8s 

3  00 

1  85 

3  00 

65 

95 

65 

95 

80 

90 

75 

90 

1  00 

1  10 

1  00 

1  00 

62^ 

75 

62;^ 

65 

70 

1  05 

70 

1  05 

95 

1  05 

80 

82 

1  80 

2  00 

1  60 

1  60 

87/2 

1  00 

75 

75 

1  65 

1  80 

1  55 

1  55 

4  7lA 

60 

45 

45 

90 

1  00 

80 

80 

1  20 

1  25 

1  10 

1  10 

2  25 

2  25 

2  00 

2  15 

1  25 

1  25 

X  15 

1  15 

3  00 

3  25 

2  25 

2  25 

3  75 

3  75 

2  75 

3  50 

1  85 

1  8s 

1  75 

1  85 

1  50 

1  60 

1  10 

1  60 

3  00 

3  00 

2  00 

3  00 

5  00 

6  00 

5  00 

5  25 

75 

1  25 

75 

1  25 

go 

1  50 

90 

1  50 

1  50 

1  75 

1  25 

1  65 

1  75 

2  00 

x  45 

1  75 

90 

1  10 

85 

I  OO 

1  75 

2  00 

1  40 

1  75 

1  00 

1  40 

90 

1  35 

5  00 

6  50 

4  75 

6  00 

1  00 

1  40 

90 

1  35 

60 

1  10 

55 

1  05 

75 

1  40 

75 

1  25 

4  75 

6  00 

4  50 

6  00 

5  00 

6  50 

4  50 

6  50 

1  00 

1  40 

1  00 

1  35 

1  25 

1  80 

1  25 

1  60 

95 

I  40 

95 

1  40 

1  25 

1  80 

1  25 

1  70 

5  00 

6  50 

4  50 

6  so 

75 

1  35 

75 

1  30 

5  00 

6  00 

3  50 

6  00 

1  10 

1  40 

1  10 

1  40 

1  30 

1  60 

1  30 

1  60 

1  50 

1  75 

1  40 

1  75 

70 

1  30 

70 

1  25 

90 

95 

90 

95 

90 

95 

90 

95 

90 

95 

90 

95 

52V2 

60 

52)4 

60 

85 

1  15 

80 

1  10 

1  40 

1  40 

1  25 

1  30 

30 

34 

30 

33 

40 

50 

40 

4  7Vz 

55 

65 

50 

62^ 

32^ 

35 

32H 

34 

42)4 

55 

42^ 

50 

65 

75 

65 

72)4 

70 

80 

65 

80 

2  75 

3  00 

2  00 

3  00 

65 

75 

60 

70 

77lA 

1  00 

75 

9  7xA 

80 

90 

80 

90 

3  25 

3  25 

2  40 

3  15 

70 

85 

70 

85 

55 

75 

55 

75 

40 

45 

40 

40 

55 

60 

55 

57/4 

75 

85 

75 

80 

55 

80 

50 

80 

60 

I  00 

60 

1  00 

65 

95 

60 

90 

70 

1  25 

70 

1  20 

90 

1  40 

90 

1  30 

1  75 

4  25 

1  65 

4  OO 

65 

95 

60 

80 

2  00 

3  50 

1  80 

2  50 

50 

70 

45 

65 

55 

75 

50 

70 

60 

75 

5  7V2 

72V2 

50 

75 

4  7V2 

70 

60 

«5 

60 

80 

55 

80 

55 

75 

50 

50 

50 

50 

Whence 

the 

Seven 

Washings 

The  first  starches  on 
the  market  to-day  are 
Murdoch’s  Laundry 
and  Corn  Starches. 

They  represent  an 
effort  to  overcome  a 
powerful  competition 
by  depending  on  qual¬ 
ity  alone — an  effort  that 
has  been  magnificently 
successful. 

The  amount  of  trou¬ 
ble  we  go  to  to  make 
these  starches  perfect 
is  almost  incredible — 
se\fen  washings  are  just 
one  illustration. 

You  have  probably 
never  seen  quite  so 
good  starches  as  Mur¬ 
doch’s.  Get  samples 
and  see  if  we’re  not 
right. 


Oswego 

Maize 

Products 

Company 

OSWEGO 
NEW  YORK 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
- — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  piofit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Flour  Window. 

First  clean  the  window  and  glass 
thoroughly.  Cover  the  floor  of  the 
window  with  green  crepe  paper. 

Take  a  barrel,  a  flour  barrel,  if 
possible,  saw  the  barrel  so  that  you 
have  the  bottom  and  about  a  foot 
of  the  side.  Empty  a  flour  bag, 
split  up  the  back  and  tack  or  paste 
on  the  end  of  the  barrel.  Put  the 
barrel  in  a  corner  of  the  window. 


Have  a  sign  in  the  window  as 
per  illustration  No.  2. 


FERSDAl.E  FLOUR 
A  FINE  WHITE  FLOUR 


5  lb  Bag .  20c 

12  lb  Bag .  45c 

Barrel . #6.85 


If  arranged  according  to  direc¬ 
tions,  it  will  look  fine,  and  if  ad¬ 


Pile  the  bags  of  flour  along  the 
sides  of  the  barrel  and  in  the  re¬ 
mainder  of  the  window  as  per  illus¬ 
tration. 


vertised  at  the  same  time  you  will 
find  it  will  sell  quite  a  pile  qf  flour. 

Charles  W.  Coop. 
Philadelphia,  Pa. 


A  Meat,  Canned  and  Bottled  Goode 
Window. 

While  this  is  not  an  entirely  new 
scheme,  it  makes  a  neat  and  at¬ 
tractive  window.  The  canned  and 
bottled  goods  are  banked  on  a  plat¬ 
form  (slanting),  and  the  meat  is 
displayed  on  a  shelf,  back  and  even 
with  the  top  edge  of  the  platform. 

First  make  your  shelf,  about  12 
inches  wide  and  the  length  of  the 
window.  Fasten  this  shelf  about 
22  inches  above  the  floor  and  about 
28  inches  back  from  glass.  The 


made  of  green  crepe  tissue  paper, 
cut  the  shape  of  the  plate  and  about 
2  inches  wider. 

Above  tbe  shelf  are  hung  sev¬ 
eral  price  cards. 

E.  W.  Alexander. 

Oxford,  Pa. 


Magazine  Notes. 

So  Far,  So  Good. 

William  H.  Crane,  the  actor,  tells  of 
two  impecunious  players  who,  during  a 
I  period  of  enforced  “liberty,”  were  com- 
I  pelled  to  dine  at  cheap  table  d’hote  res- 


1 

1 

SAtyef 

suwrm 

FRfc'ijM 

'tisr* 

- j 

MLL 

- - 

slanting  platform  extends  from  the 
front  edge  of  this  shelf  to  the  floor 
of  window  next  to  glass. 

The  platform  and  shelf  are  cov¬ 
ered  with  white  wrapping  paper. 
Between  the  rows  of  canned  and 
bottled  goods  are  plastering  lath 
(covered  with  paper),  to  keep 
goods  in  position. 

Under  the  meat  plates  are  mats 


taurants  on  the  East  Side.  One  evening, 
during  each  course  of  such  a  dinner,  one 
of  the  actors  kept  saying: — 

“Honest,  Frank,  isn’t  this  a  good  din¬ 
ner?  Isn’t  it  good?  Did  you  ever  eat 
a  better  dinner  in  your  life  for  thirty- 
five  cents?” 

Frank  was  silent  until  the  end  of  the 
fifth  course,  when  his  friend  repeated  his 
formula.  Then,  with  a  commendable  af¬ 
fectation  of  enthusiasm,  Frank  an¬ 
swered  : — 

“A  splendid  dinner,  old  man!  A 
splendid  dinner!  Let’s  have  another.” — 
January  “Lippincott’s. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 


MAKE  OUR  HISTORY  YOUR  GUIDE 
TO  SUCCESS 

A  few  years  ago  A.  W.  Johnson,  a  retail  grocer,  refurnished  his  store  with  tilting  bins, 
new  scales,  electric  coffee  mill,  molasses  pump  and  anew  dried-beef  cutter.  These  equip¬ 
ments  Were  satisfactory  labor-saving  devices  with  the  single  exception  of  the  new  dried- 
beef  cutter;  this,  although  a  highly  advertised,  standard  machine,  was  incapable  of  doing 
nice  work.  After  carefully  investigating  the  merits  of  every  slicing  machine  on  the  market 
he  did  not  find  one  that  was  actually  slicing  dried  beef  in  a  -workmanlike,  economical  man¬ 
ner.  Being  a  thorough,  competent  mechanic  with  an  inventive  turn  of  mind,  backed  by 
many  years  of  experience  cutting  dried  beef,  he  determined  to  design  and  construct  an 
altogether  new  machine,  avoiding  or  correcting  the  defects  of  the  others  and  embodying 
new,  practical  devices  of  simple  construction. 

The  new  machine  was  a  success — a  world  beater — it  sliced  dried  beef  to  perfection. 
His  customers  were  delighted  with  the  broad,  smooth,  perfect  slices,  deliciously  juicy, 
transparently  thin — so  much  superior  to  any  beef  they  ever  saw — naturally  he  gained  trade, 
his  sales  of  beef  increased  week  by  week  until  Johnson’s  dried  beef  became  a  household 
word,  and  people  would  use  no  other  kind,  while  the  new  machine  sliced  up  every  little 
scrap  in  thin,  salable  slices  and  reduced  waste  to  a  minimum. 

Send  for  a  sample  of  this  famous  sliced  beef — the  beef  that  beats  the  world. 
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Saving  Money. 

Sometime  awhile  back  I  made  a 
few  wise  remarks  about  saving 
money  so  long  that  you  lost  all 
relish  for  spending  it. 

What  I  said  had  a  tremendous 
impression  on  one  person,  anyway 
— the  queen  of  my  palatial  home. 
She  read  that  article  the  day  lit 
came  out  and  touched  me  on  the 
spot.  Women  have  got  no  right  to 
read  trade  papers,  anyway. 

This  week  I  want  to  say  a  little 
more  along  the  same  line. 

Do  you  know  it’s  the  easiest 
thing  in  the  world  to  get  to  be  a 
miser  ? 

The  miser  isn’t  always  born ; 
sometimes  he’s  made. 

I  know  a  certain  grocer  who  has 
a  store  up  in  New  York  State  near 
the  Pennsylvania  line.  I  don’t  often 
get  up  his  way,  but  when  I  do  I 
always  get  in  to  see  him.  He’s  all 
right. 

But  he’s  getting  to  be  a  miser  as 
fast  as  he  can.  It’s  a  shame,  too, 
for  he’s  too  good  a  man. 

Up  to  a  few  years  ago  he  was  a 
good  spender.  Believed  in  putting 
his  money  in  his  home,  in  his  store, 
and  in  clothes  for  himself  and  his 
family.  He  wasn’t  any  spendthrift, 
but  he  made  a  little  money  every 
year  and  spent  it  freely. 

I  guess  he  spent  about  all  he 
made,  as  a  matter  of  fact. 

From  somebody  or  other  he  got 
the  idea  that  it  was  a  crime  not  to 
put  some  money  away  every  year. 
That’s  got  to  be  a  sort  of  obses¬ 
sion  with  him  and  he’s  been  doing 
nothing  with  it  but  putting  it  away 
ever  since. 

To-day  I  consider  him,  from 
what  I  saw  when  I  was  in  his  store 
last,  pretty  darned  close  to  a  miser. 

Why,  I  saw  the  change  in  his 
store  as  plain  as  could  be.  I 
wouldn’t  say  it  looked  run  down, 
but  he  used  to  be  a  great  man  for 
new  fixtures.  Little  new  conven¬ 
ient  things  like  broom  racks,  and 
schemes  for  displaying  goods  he 
always  bought,  and  he  never  used 
his  big  fixtures  after  they  got 
shabby.  His  store  used  to  be  up 
to  the  minute  all  the  time — a 
bright,  enterprising  little  place 
that  looked  like  keen  business. 
When  I  was  there  it  looked  like 


the  ordinary  country  store.  As 
good  as  the  average?  Well,  yes, 
I  should  say  it  was.  But  it  used  to 
)e  way  above  the  average.  If  it 
could  stay  about  the  average,  it 
would,  of  course  be  all  right,  but 
it  won’t,  because  I’m  satisfied  from 
the  way  he  talked  that  as  he  keeps 
on  being  niggardly,  his  store’s  go¬ 
ing  to  keep  on  running  down. 

Store  fixtures  don’t  improve  with 
use,  you  know  that. 

I  could  see  the  change  in  him, 
too — see  it  plain.  He  used  to  be 
really  a  swell  dresser,  almost  as 
swell  as  I  was,  though  of  course 
he  never  had  my  shape. 

And  he  was  a  fellow  that  used 
to  give  some  thought  to  his 


Your  regular  customer  will 
read  your  “ad.”  if  it  is  made  inter¬ 
esting. 

A  good  many  retailers  write 
their  advertisements  like  they  ex¬ 
pected  their  local  papers  to  go 
into  the  hands  of  a  lot  of  absolute 
strangers,  and  they  wanted,  these 
strangers  to  have  their  card,  so 
they  just  published  it  in  the  paper, 
where  it  would  be  handy  for  the 
strangers  to  refer  to  when  they 
wanted  to  find  out  all  the  lines  of 
goods  handled  in  the  town. 

For  the  guidance  of  such  re¬ 
tailers,  I  would  say  that  the  num¬ 
ber  of  strangers  reached  by  the 
local  paper  is  very  small,  and  the 
number  of  old  customers  reached 
should  be  very  large.  Old  cus- 


clothes,  too,  and  it  showed  in  the 
way  he  looked. 

When  I  saw  him  the  other  day 
he  had  on  a  cheap-looking  depart¬ 
ment  store  suit  that  I’ll  bet  a 
dollar  didn’t  cost  over  $10.  I  ain’t 
jeering  at  a  $10  suit.  I’ve  worn 
’em  many  a  time.  And  if  a  man 
can’t  afford  any  more,  that’s  all  he 
ought  to  pay.  But  if  he  can  afford 
to  pay  more,  as  this  particular  gro¬ 
cer  can,  it’s  a  mistake  to  buy  $10 
suits. 

Why,  he  was  poorer  dressed 
than  his  own  clerks-.  Looked 
cheap  and  .insignificant. 

I  had  quite  a  chat  with  him.  How 
was  he  getting  on?  All  right,  he 
said,  and  in  two  seconds  the  con¬ 
versation  was  around  to  how  much 


money  he  was  saving.  Why,  as 
soon  as  he  had  got  around  to  that 
his  ears  cocked  up,  his  eyes  got 
bright  and  he  looked  like  a  differ¬ 
ent  fellow. 

You  could  see  it  was  a  mono¬ 
mania. 

He  was  in  three  building  asso¬ 
ciations,  had  four  or  five  endow¬ 
ment  insurance  policies,  besides 
some  other  investments. 

“I’ve  put  away  some  money  in 
the  last  five  years,”  he  said.  “I’ve 
had  to  run  close  to  do  it,  but  I’ve 
done  it,  all  right.  If  I  were  to  sell 
out  everything  to-day  I’d  have  a 
tidy  little  pile.” 

I  tried  to  talk  about  some  other 
things,  but  there  was  nothing  do- 


tomers  already  know  the  lines  of 
goods  carried  in  every  store  in 
town,  and  merchants  waste  their 
money  in  advertising  when  all 
they  do  is  to  repeat  this  informa¬ 
tion  over  and  over. 

Remember  that  it  is  the  old 
customer  that  you  reach  in  the 
local  paper,  and  remember  that  if 
you  want  to  interest  him  and 
cause  him  to  come  to  your  store 
to  buy  you  must  tell  him  about 
some  particular  thing  you  have 
for  sale,  and  tell  the  story  in  so 
interesting  a  manner  that  he 
will  want  the  goods  right  away. 

Just  make  vour  “ad.”  talk  for 
you  the  same  as  though  you 
were  talking  direct  to  the  regular 
customer. 


ing.  Saving  money — saving  mon¬ 
ey — saving  money ;  that  was  all  he 
knew. 

Just  as  different  from  what  he 
used  to  be  as  if  he’d  been  another 
man  ! 

“What’s  your  object  in  keeping 
your  nose  down  to  the  grindstone 
this  way?”  1  said.  “What  are  you 
going  to  do  with  this  money  you’re 
laying  up?  Have  you  got  any 
special  object  in  view?” 

“Why,  don’t  every  man  want 
money?”  he  asked  in  utter  aston¬ 
ishment. 

“Sure,”  I  replied,  “but  some  of 
’em  like  what  itNbrings  more  than 
the  money  itself.  You  ain't  saving 
just  for  the  Ioyc  of  saying,  are 
you  ?” 


“Of  course  not,”  he  said,  “I’m 
doing  it  because  I  want  a  little  sur¬ 
plus.  And  then  (you  note  that  this 
came  second)  I  want  to  leave  my 
family  well  fixed.” 

“Well,  the  way  to  do  that,”  I 
said,  “is  to  carry  good  insurance. 
Not  endowment  insurance,  the  kind 
you’re  carrying,  where  all  the  mon¬ 
ey  comes  to  you  if  you  live,  but  the 
old  kind.  It’s  a  darned  sight 
cheaper  and  just  as  good  for  the 
family.  Then  you  could  spend 
some  of  your  money  and  get  some 
good  out  of  it.” 

He  shook  his  head.  No  spend¬ 
ing  for  little  Willie !  Saving  was 
the  thing  that  had  come  to  amuse 
him  a  darned  sight  more  than 
spending. 

I  didn’t  ask  him  what  his  wife 
thought  of  putting  every  cent  away, 
because  it  was  none  of  my  busi¬ 
ness.  I  think  I  can  form  an  idea, 
though,  if  she’s  anything  like  mi — 
some  wives. 

Do  you  know  I  look  on  that  man 
as  being  in  a  dangerous  position. 
When  a  man  gets  to  put  saving 
money  before  business  and  every¬ 
thing  else,  it’s  liable  to  run  away 
with  him  and  break  his  neck.  He 
don’t  see  his  needs  and  his  store’s 
needs  clear  any  more.  Instead  of 
saying  “will  spending  this  money 
give  me  any  real  comfort  or  do  my 
business  any  good?”  and  if  the  an¬ 
swer  is  yes,  spending  it,  he  says, 
“can  I  possibly  get  along  without 
this?”  and  if  he  can  he  does. 

A  man  like  that'll  learn  to  be 
without  so  much  after  awhile  he’ll 
shrivel  up  and  blow  away. 

The  Stroller. 


CORRESPONDENCE 


Air-Dried  Beef. 

Wilkes-Barre,  Pa.,  Jan.  7,  1908 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly 
give  me  the  address  of  the  house 
who  advertised  “Air-Dried”  beef 
in  the  "Grocery  World”  about  a 
year  ago.  At  that  time  I  was  not 
interested,  but  now  I  have  a  ma¬ 
chine  for  slicing  dried  beef  and 
want  to  get  the  best. 

Thanking  you  in  advance,  I  am, 
Yours  truly, 

W.  L.  Van  Auken. 

The  firm  was  William  Moland’s 
Sons,  120  Market  street,  Philadel¬ 
phia. 


Mr.  H.  C.  Miller,  of  Pittsburg,  Pa., 
has  secured  the  patent  privileges  for  the 
manufacture  of  a  coffee  reducing  and 
chaff  separating  machine  in  the  county  of 
Allegheny;  he  is  about  to  open  a  series 
of  coffee  stores  in  the  former  city  where 
these  machines  will  be  installed. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXV.— Advertise  for  Friends. 
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and  means  for  improving'  existent 
conditions. 


Sausage  Containing  Cereals  Is 
Adulterated. 


T.  A.  James,  well-known  mer¬ 
chandise  broker  of  this  city,  died 
after  a  long  illness  early  last 
Thursday  moraine.  He  had  suc¬ 
cessfully  fought  off  chronic 
Brights’  Disease  for  about  fifteen 
months,  only  to  succumb  at  last 
to  pneumonia  and  die  after  three 
days  of  it.  Mr.  Tames  was  for¬ 
merly  associated  with  William 
Bonsor,  later  with  the  firm  of  T. 
A.  James!  &  Co.,  and  finally  with 
James  &  Washington,  his  partner 
being  George  S.  Washington. 
The  business  has  practically  been 
conducted  by  Mr.  Washington  for 
over  a  year,  Mr.  James  havinfe 
been  almost  wholly  incapacitated 
during  the  greater  part  of  that 
time.  His  death  may  or  may  not 
cause  a  reorganization  of  the  cor¬ 
poration. 

The  Wisconsin  Pea  Co.  has 
withdrawn  its  Lakeside  peas  ac¬ 
count  from  William  J.  Young  and 
placed  it  in  the  hands  of  T.  A. 
James  &  Co. 

James  A.  Aull,  an  old  and  well 
known  tea  merchant,  died  during 
the  week  at  his  home,  2225  Green 
street.  He  was  82  years  old  and 
had  conducted  a  wholesale  tea 
business  on  Front  street,  Phila¬ 
delphia,  for  many  years. 

Quite  the  handsomest  calendar 
issued  from  the  trade  this  year 
has  to  be  credited  to  S.  H.  Lev¬ 
ins,  the  fish  handlers.  It  is  large, 
printed  on,  exceptionally  heavy 
board,  and  bears  a  faithful1  repro¬ 
duction  in  colors,  of  “Beauty 
Triumphant, ”  the  famous  paint¬ 
ing  by  B.  E.  Ward. 

At  the  rooms  of  the  Philadel¬ 
phia  Retail  Grocers’  Association 
last  Tuesday  afternoon  was  held  a 
meeting  at  which  the  following 
were  present :  Messrs.  Kaiser, 
Smedley,  Ross  and  Buckley,  rep¬ 
resenting  the  association;  Mr. 
Hunter,  representing  the  Acme 
Tea  Co. ;  Mr.  Scanlan,  of  the  Wm. 
Butler  Co. ;  Messrs.  Robinson  and 
Crawford,  members  of  the  firm  of 
that  name;  George  Dunlap  and 
James  Bell.  The  object  of  the 
meeting  was  the  discussion  of  ways 


So  Says  Michigan  Court.  Defendants 
Said  Custom  Had  Made  Cereals  and 
Water  Normal  Ingredients,  but  Court 
Says  Only  Normal  Ingredients  are 
Chopped  Meat  and  Seasoning. 

If  a  decision  just  handed  down 
by  Circuit  Judge  Wiest,  in  the 
Michigan  Court  at  Lansing,  is  up¬ 
held  throughout  the  country,  a 
considerable  change  must  be 
made  in  the  method  of  manufac- 
'turing  sausage.  The  court  de¬ 
cides  that  cereals  and  water  arc 
not  proper  ingredients. 

The  decision  comes  at  the  end 
of  a  long  fight  between  Armour  & 
Co.  and  the  Michigan  Food  Com¬ 
missioner.  The  Armour  people 
asked  for  an  injunction  restrain¬ 
ing  the  Commissioner  from  pub¬ 
lishing  their  sausage  as  adulter¬ 
ated.  First  one  party  tol  the  liti¬ 
gation  won  and  then  the  other. 
The  case  has  been  tried  on  its 
merits  during  the  week  and  the 
decision  was  against  Armour  & 
Co.  in  the  following  language: — 

With  the  general  public  of  this 
generation  largely  reared  on  farms 
and  in  small  villages  and  remember¬ 
ing  home-made  sausage,  there  is  no 
occasion  to  look  at  a  dictionary  to 
define  sausage.  The  common  defini¬ 
tion  ife  that  it  is  composed  of  chopped 
meat  seasoned  and  the  definition 
must  prevail  as  against  a  manufac¬ 
turer’s  process  of  adding  cereals  and 
water. 

Armour  &  Co.  defended  on  the 
ground  that  cereals  and  water 
had  by  long  custom  come  to  be 
natural  ingredients  of  sausage. 
The  Michigan  decision  overturns 
this!  and’  so  far  as  it  goes  decides 
that  only  chopped  meat  seasoned 
can  go  into  sausage. 

The  court  recommended,  how¬ 
ever,  that  the  Food  Commissioner 
refrajn  from  publishing  sausage 
containing  cereals  as  adulterated 
until  the  court  of  last  resort  had 
decided  the  question. 


Why  Jones  Lost  Trade. 

I  stopped  in  at  Jones’  store,  down  on 
Sixty-third  street,  last  Friday. 

“How’s  business,’’  I  asked. 

“Not  very  good,”  he  said,  in  a 
tone  of  voice  that  sounded  like  a 
rainy  day  in  November.  “A  new 
store  opened  up  in  this  block  about  a  year 
ago,  and  somehow  I  seem  to  be  losing 
ground.  J  have  been  here  twenty  years, 
have  always  been  fair  and  square,  kept 
my  prices  reasonable,  made  it  a  point 
to  buy  low  and  sell  low ;  and  I  had  an 
idea  my  trade  would  stick  to  me.” 

I  have  known  Jones  for  some  years. 
He  certainly  has  been  square,  and  I  was 
sorry  for  him.  “There  goes  one  of  them 
now,”  he  said,  as  a  woman  went  into  the 


store  on  the  other  side  of  the  street. 
"Her  trade  was  worth  $25  a  week  to  me.” 

I  wandered  across  the  street  into  the 
place  of  Jones’  competitor.  Jones’  lost 
patron  was  ordering  a  five-pound  pail  of  | 
lard  with  the  Government  inspection  j 
seal  across  jfhe  top,  and  a  handsome  blue 
and  yellow  label ;  and  there  was  also,  I 
noticed,  an  attractive  display  of  these ) 
package  goods  in  the  window.  The  j 
whole  place  had  a  spick-and-span,  up-to-  J 
date  look. 

"It  surely  is  a  pleasure  to  sell  these, 
original  package  goods,”  the  proprietor 
was  saying  to  his  customer.  “Quick, 
neat  and  sanitary.” 

"But,”  I  interrupted,  "isn’t  this 
pail  lard  considerably  more  expen¬ 
sive  than  the  kind  that  comes  in 
bulk?”  “I  don’t  think  so,”  he  said, 
“when  you  figure  out  what  you  are  get¬ 
ting.  It  is  the  sort  of  thing  the  best 
class  of  trade  want  nowadays;  they  like 
to  have  the  food  of  their  families  pro¬ 
tected  in  every  possible  way.  It  goes  a 
long  way  toward  helping  to  keep  my 
place  neat  and  clean.  Some  of  my  cus¬ 
tomers  say  they  wouldn't  be  afraid  to 
eat  off  the  floor  here.  Jones  over  there 
says  I  am  getting  a  double  profit  on  my 
goods.  Well,  perhaps,  I  am,  but  I  have 
the  cream  of  the  trade,  as  well  as  a  good 
deal  of  the  skimmed  milk,  and  I'm  get¬ 
ting  more  every  day.” 

“Hadn’t  you  better  wake  up,”  I  said, 
later  to  Jones. 

"What  do  you  mean?”  he  asked. 

“Here  you  are,”  said  I,  “run¬ 
ning  a  dingy,  old-fogy  place  that  would 
have  been  all  right  twenty-five  or  even 
ten  years  ago,  but  is  just  as  much  out  of 
date  now  as  if  it  had  dropped  down  out  ] 
of  the  Middle  Ages.  You  are  digging  the 
lard  out  of  tubs  for  your  trade,  instead 
of  handling  it  in  neat,  attractive,  air¬ 
tight  pails,  with  a  label  that  shows  peo¬ 
ple  what  they  are  getting.” 

“But  I  sell  good  lard,”  remon¬ 
strated  Jones,  “and  it  is  cheaper.” 

“Are  you  sure  it  is,”  said  I,  “when 
you  count  the  certainty  of  cleanli¬ 
ness  and  purity,  on  account  of  the  air¬ 
tight  pail  and  the  insurance  the  label 
gives  of  quality.  Perhaps  some  people 
don't  care,  but  the  particular  peopla  are 
the  ones  it  is  worth  while  to  please,  be¬ 


cause  they  have  the  most  influence,  and 
are  the  people  who  bring  new  customers. 
They  don’t  want  their  food  exposed  any 
morq  than  can  be  helped,  to  flies,  dust 
and  other  unsanitary  conditions. 

“Then  think  what  it  means  to  you — 
less  time  and  trouble  to  handle — neat, 
attractive  appearance — no  waste,  and  a 
certain  known  profit,  as  well  as  the  de¬ 
mand  that  the  advertised  label  gives. 
Your  friend  on  the  other  side  of  the 
street  says  it  pays,  and  he  is  in  pretty 
good  position  to  know,” 

“Perhaps  you  are  right,”  Jones  re¬ 
luctantly  admitted.  “I  wanted  to  be 
shown,  but  it  doesn't  always  pay  to  wait 
until  everyone  else  has  been  shown  first.” 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BV 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  I  re*,  or  four  months'  trial  for  10  cants 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modem 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BBADSTBEET  STS1  EH,  Rochester,  N.  T. 


Vegetable 

Display 

Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 


Amodkt  Purchased] 


We  are  paying  a  lot  for  your 
influence,  but  we  think 
it  is  worth  it 

We  will  give  you  a  Cash  Register 
like  the  one  pictured  here  with 
your  first  order  for  General  Macomb 
Cigars,  if  you  need  one,  because 
we  believe  your  customers  will  find 
them  so  good  that  they  will  con¬ 
tinue  to  ask  for  them,  which  means 
that  you  will  continue  to  sell  them. 
This  unprecedented  offer  is  made 
simply  to  get  a  trial  for  them. 

If  you  write  we  wi  1  give  yon 
full  particulars  about  the  Cash 
Rt  gister. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World. 

Q27  Arch  Street. 


Question :  - D.,  *  *  *, 

Pa. — A  man  owes  my  father  and 
me  the  sum  of  $124  for  merchan¬ 
dise  that  he  bought  from  us  when 
we  were  in  the  store  business  at 

- ,  Pa.,  and  which  we  cannot 

collect.  This  man  has  money  in  the 
bank  and  I  would  like  to  know  if 
we  could  attach  his  bank  account. 

Thanking  you  in  advance  for  an 
early  reply,  I  remain. 

Answer. — You  can  undoubtedly 
attach  this  man’s  bank  account,  but 
you  must  first  get  judgment  against 
him.  Sue  him  before  a  justice  of 
the  peace  (they  have  jurisdiction 
over  claims  up  to  $300  outside 
Philadelphia  County),  and  then 
issue  an  attachment  execution 
against  his  bank  deposits.  This 
will  of  course  be  subject  to  his 
rights  under  the  exemption  act.  If 
the  deposit  is  not  over  $300  he 
can  claim  it  under  the  exemption 
law,  but  you  could  then  issue  ex¬ 
ecution  against  any  other  assets 
of  his  you  could  find. 


Quaker  Oats  Co.  Answers 
Jobbers’  Criticism. 


Says  It  Has  Made  No  Change  in  Its 
Methods.  Accuses  Trade  Paper  of 
Creating  Strife  in  order  To  Get 
Advertising. 


Apropos  of  the  criticism  which 
has  developed  among  wholesale 
grocers  against  the  Quaker  Oats 
Co.,  a  collateral  corporation  to  the 
American  Cereal  Co.,  for  its  ap¬ 
parent  efiforts  to  get  closer  to  the 
retailer  than  the  jobbers  think  is 
fair,  the  Oats  Co.  has  issued  the  fol¬ 
lowing  letter  to  the  jobbing  trade 
all  over  the  country : — 

Chicago,  Ill.,  Dec.  31,  1907. 

To  the  Wholesale  Grocery  Trade: — 

A  certain  trade  paper,  apparently 
anxious  to  convince  us  of  thei  wis¬ 
dom  of  utilizing  its  columns  for  ad¬ 
vertising,  printed  an  article  intimat¬ 
ing  that  a  terrible  fight  was  in  pro¬ 
gress  between  the  jobbers  and  our 
company  over  the  policy  we  were 
alleged  to  have  recently  adopted  of 
going  over  the  heads  of  the  jobbers 
and  selling  our  products  to  the  re¬ 
tail  trade  direct.  This  article  in 
altered  form  has  been,  copied  by  a 


number  of  trade  papers,  and  it  may 
have  reached  your  eyes. 

In  the  event  any  explanation  on  our 
part  is  needed,  we  want  to  say  to  you 
that  there  is  not  a  word  of  truth  in 
it.  We  have  not  altered  our  policy 
a  particle.  We  are  marketing  our 
products  to-day  just  as  we  have  done 
for  ^my  years  past,  and  we  hope  we 
may  De  permitted  to  continue  to  do 
so.  Nothing  is  further  from  our 
minds  than  the  idea  of'  cutting  out 
the  jobber.  Such  a  step  has  not 
even  been  discussed  by  our  manage¬ 
ment.  We  stand  to-day  where  we 
have  always  sfc>od. 

We  offer  you  our  holiday  greet¬ 
ings. 

Your  truly. 

The  Quaker  Oats  Co. 

C7  C.  Coldren, 
Assistant  Sales  Manager. 

The  trade  paper  aimed  at  in  the 
above  communication  is  the  New 
York  “Journal  of  Commerce,” 
which  has  been  particularly  active 
in  stirring  up  the  jobbing  trade 
against  the  Quaker  Oats  Co. 

The  jobbing  interests  do  not 
seem  to  be  entirely  convinced  by 
the  Quaker  Oats  Co’s  letter. 


Pennsylvania  News  Items. 


Items  Gathered  From  Correspondents, 
Etc.,  As  to  What  Is  Going  on  Around 
Us. 

The  Merchants’  Protective  As¬ 
sociation  of  Pittston  and  vicinity 
has  inaugurated  a  crusade  against 
persons  who  raffle  poultry.  Two 
arrests  have  been  made.  One  of 
the  violators  was  found  guilty 
and  fined  $14.  The  trial  of  the 
other  defendant  was  postponed. 

The  Merchants’  Protective  As¬ 
sociation  of  Punxsutawney  have 
elected  the  following  officers  for 
the  ensuing  year:  President,  J.  N. 
Neyer;  vice-president,  W.  P. 
North ;  treasurer,  E.  A.  Murray ; 
secretary,  F.  B.  Hastings ;  direc¬ 
tors,  E.  T.  White,  D.  Roffetts,  F. 
E.  Jones. 

They  will  hold  a  lunch  and 
smoker  on  Friday  evening,  Janu¬ 
ary  10th. 

The  Turtle  Creek  Valley  Busi¬ 
ness  Men’s  Association  has 
elected  the  following  officers : 
President,  L.  G.  Hair;  vice-presi¬ 
dent,  Chas.  Allar :  secretary,  O.  O. 
Chew;  treasurer,  Thos.  H.  Mc- 
Kelven. 

New  Patents  and  Trade  mark*  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  July  9,  1907. 

859,671.  Raisin-seeding  machine.  G. 
Langer,  Selma,  Cal.,  assignor  to  C.  L. 
Beltz,  same  place. 

859,192.  Sausage-stuffing  machine.  J. 
T.  Barber,  Brooklyn,  N.  Y.,  assignor  to 
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Costs 

Neither 

Time 

Nor 

Money 

La  Toscana  Virgin 
Olive  Oil  has  its 

home  in  Leghorn, 
Italy,  headquarters 
for  the  finest  oil 
pressed  in  all  the 
world. 

It  is  peculiarly 
an  olive  oil  for  fine, 
discriminating,  fas¬ 
tidious  trade.  Clear 
and  limpid  as  pure 
water ,  with  the  rich 
color  that  only  the 
finest  oil  has.  The 
flavor  is  a  revela¬ 
tion. 

It  costs  you 
neither  time  nor 
money  to  look  into 
our  proposition. 
Why  not  do  it? 

J.LNeff&Co. 

Sole  American  Agents 
BROOKLYN,  N.  Y. 


Hr.  Grocer 

Don’t  let  competitors  of 
ours  tell  you  they  have  a 
lamp  chimney  as  good  as 
our  Lustre  Brand  until  you 
have  tried  both,  and  then 
we  are  sure  you  will 
agree  with  us  that  our 
Lustre  Chimney  will  stand 
the  Test  with  any  other 
Brand. 

Lustre 

The  name  is  sufficient 
evidence  for  both  quality 
and  durability. 

This  chimney  is  made 
by  UNION  WORKMEN  and 

from  the  best  material  on 
the  market.  One  price 
to  everybody. 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sis. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS — the  same 
yesterday,  to-day  and  for¬ 
ever.  We  can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 


You  must 
Advertise  or  Lose  I 
Then  why  not 
Advertise  wisely  ? 

The  best  advertisers  in  the 
country — and  they  are  all 
thinkers — tell  you  how  to 
advertise  successfully  in 

BRAINS 


FOR 

m he  Retailer  anb  SbberttiSer 

The  very  best  examples  of  clever, 
money-making  advertising  in  the 
world  are  presented  weekly. 

If  you  advertise  without  reading 
BRAINS  you  miss  the  benefit 
of  other  men's  experience,  men 
who  have  given  years  to  the 
study  of  advertising. 

Five  dollars  a  year  is  all  it  costs,  and 
Its  worth  it  Sample  copy  is  cents. 

JAMES  KNAPP  REEVE 

PUBLISHER 
DEPOSIT.  N.  Y. 


$20.00 


A  DAY  TO  SALESMEN  SURE. 

No  bonds.  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Live  salesmen 
act  quickly.  Give  past  and  present  lines 
handled.  Dept.  B 

Boston  Piano  and  Music  Co. 


Willard  P.  Main,  Mgr. 


Iowa  City,  Iowa 
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Barber  Stuffing  Machine  Co.,  New  York, 
N.  Y. 

859,505.  Meat  compressor.  J.  B.  Moor¬ 
man,  Dayton,  Ohio. 

859,248.  Meat-slicing  machine.  R.  B. 
Pumphrey,  Baltimore,  Md. 

859,535.  Sausage  -  stuffing  machine. 
George  Zimmers,  Chicago,  Ill. 

859,585.  Fruit  and  vegetable  press. 
Henry  Schwanzara,  Chicago,  Ill. 

859.605.  Bake  pan.  J.  W.  Kirkbride, 
Egg  Harbor,  N.  Y. 

859,717.  Doughnut  -  frying  machine. 
G.  F.  Zinn,  Derry,  Pa. 

859,777.  Dough-sheeting  machine.  R. 
T.  Markee,  Philadelphia,  Pa. 

859,786.  Swimming  mask.  Halvor 
Steenerson,  Crookston,  Minn. 

859,823.  Process1  of  extracting  butter 
from  cream.  Lafayette  Lillard,  Boot- 
jack,  Cal. 


Patents  issued  July  16,  1907. 

859,918.  Pie-crust  forming  machine. 
Oliver  Colborne,  Chicago,  Ill. 

859,969.  Can  opener.  William  Nie- 
baum,  Tonganoxie,  Kan. 

8S9,999.  Machine  for  making  cookies. 
Frank  Werner,  Grand  Rapids,  Mich. 

860,067.  Bake  oven.  A.  E.  Suydam, 
Kansas  City,  Mo. 

860,151.  Bake  oven.  Murdoch  Rich¬ 
ard  and  William  Scott,  Glasgow,  Scot¬ 
land. 

860,158  Process  of  preserving  fresh 
ripe  olives.  Edmund  Redford,  Redlands, 
and  L.  N.  Bedford,  San  Bernardino,  Cal. 

860,194.  Egg  tester.  C.  E.  Dyer, 
Mulberry,  Ark.,  assignor  of  one-half  to 
J.  W.  Hansel. 

860,269.  Dough  kneading  and  balling 
machine.  R.  M.  Temple,  Philadelphia, 
Pa. 

860,272  and  860,273.  Percolators.  A. 
A.  Warner,  New  Britain,  Conn.,  assignor 
to  Landers,  Frary  &  Clark,  same  place. 

860,327.  Manufacturer  of  milk  pow¬ 
der.  Maximilian  Riegel,  London,  Eng¬ 
land. 


TRADE-MARKS. 


which  will  be  registered  unless  opposi¬ 
tion  is'  entered  within  thirty  days. 

For  salt.  Utility  Salt  Co.,  Wheeling, 
W.  Va.  The  word  “Utility.” 

For  soap.  Iowa  Soap  Co.,  Burlington, 
Iowa.  The  word  “Geyser.” 

For  baking  powder.  C.  A.  Murdock 
Manufacturing  Co.,  Kansas  City,  Mo. 
The  word  “Manhattan.” 

For  butter.  E.  G.  Perez  &  Co.,  New 
York,  N.  Y.  The  word  “Trebol.” 

For  chocolates.  The  Ginter  Grocery 
Co.,  Boston,  Mass.  The  words  “Forget- 
Me-Not  Assorted  Chocolates”  and  a  rep¬ 
resentation  of  a  bunch  of  forget-me- 
nots. 


For  a  lard  substitute.  Streett  &  Cock- 
ran  Co.,  Baltimore,  Md.  The  word 
“Diamond”  within  a  diamond-shaped 
border. 

For  chocolates.  Touraine  Confection¬ 
ery  Co.,  Boston,  Mass.  The  words  “Old 
Liberty.” 

For  candies,  crystallized  fruits  and 
glace  fruits.  Oliver-Finnie  Co.,  Mem¬ 
phis,  Tenn.  The  word  “Memphi”  and  a 
representation  of  a  landscape  showing 
pyramids,  palm-trees  and  camels  and 
bordered  by  conventional  Egyptian  de¬ 
signs. 

For  canned  fruits  and  vegetables.  H. 
Fj  Hemingway  &  Co.,  Baltimore,  Md. 
The  words  “Vestibule  Brand.” 

For  sauce.  George  Mason  &  Co.,  Ltd., 
London,  England.  The  letters  “O.  K.” 

For  soap  powder.  Pacific  Coast  Borax 
Co.,  Oakland,  Cal.,  New  York,  N.  Y.  and 
Chicago,  Ill.  The  word  “Boraxo.” 

For  cocoa,  chocolate  and  preparations 
thereof.  Balduin1  Emil  Enge,  Oberloss- 
nitz,  Germany.  The  word  “Chocoladol.” 

For  cornmeal.  Gulfport  Grocery  Co., 
Gulfport,  Miss.  The  word  “Polkadot” 
upon  a  background  of  small  dots. 

For  canned  peas.  F.  P.  Roe  &  Bro., 
Greensboro,  Md.  The  word  “Centen¬ 
nial”  and  a  representation  of  Independ¬ 
ence  Hall. 

For  syrup  and  molasses.  E.  Feible- 
man  Sons  &  Co.,  New  Orleans,  La.  The 
words  “Silamine”  and  “Ribbon  Cane.” 

For  soap.  The  M.  Werk  Co.,  Cincin¬ 
nati,  Ohio.  The  words  “Werk’s  Soap” 
in  white  upon  a  black  elliptical  band  in¬ 
closing  the  word  “Tag”  in  black  upon  a 
white  field. 

For  canned,  dried  and  fresh  fruits. 
Balfour,  Guthrie  &  Co.,  San  Francisco, 
Cal.  The  word  “Hillside.’ 

For  maple  syrup.  Griggs,  Cooper  & 
Co.,  St.  Paul,  Minn.  The  words  “Old 
Homestead”  and  a  representation  of  trees 
with  a  house  in  the  background. 

For  butter.  Golden  &  Co.,  Washing¬ 
ton,  D.  C.  The  words  “Elk  Grove 
Creamery  Butter”  upon  an  annular  band 
having  ornaments  at  top,  bottom  and 
sides. 

For  spiced  and  mustard.  E.  R.  Dur- 
kee  &  Co.,  New  York,  N.  Y.  A  repre¬ 
sentation  of  a  tiger. 

For  lard.  Charles  Wolff  Packing  Co., 
Topeka,  Kan.  The  words  “Capital  City 
Lard”  and  a  black  disk  having  a  mono¬ 
gram  “C.  C.”  in  white  thereon. 

For  flour,  rolled  oats,  oatmeal,  break¬ 
fast  food  and  mixed  feed.  Everett,  Aug- 
henbaugh  &  Co.,  Waseca,  Minn.  The 
words  “Always  All  Right”  and  a  repre¬ 
sentation  of  a  winged  horse. 

For  pickles,  catsup,  capers,  salad  oil, 
olive  oil,  olives,  vinegar,  sauces,  India 


relish  and  mustard.  Alart  &  McGuire, 
New  York,  N.  Y.  The  words  “Gold 

Seal.” 

For  bread.  Lloyd  Bros.,  Lestershire, 
N.  Y.  The  words  “Aunt  Jane’s  Bread” 
and  a  representation  of  an  elderly  woman 
holding  two  loaves  of  bread. 

For  coffee.  Tone  Bros.,  Des  Moines, 
Iowa.  The  words  “Tone’s  Luxury 
Blend  Coffee”  upon  an  ornamental  panel 
containing  the  monogram  “T.  B.”  at  its 
centre  with  the  same  monogram  above 
and  below  the  panel.  The  words  “Tone’s 
Regal  Mocha  and  Java  Coffee”  in  the 
same  design.  The  words  “Tone’s  Finest 
Mocha  and  Java  Coffee”  in  the  same  de¬ 
sign. 

For  a  flavoring  preparation.  Willson 
Bros.,  Edgarton,  Wis.  The  word  “Van- 
della.” 

For  baking  powder.  C.  A.  Murdock 
Manufacturing  Co.,  Kansas  City,  Mo. 
The  word  “Opt.” 

For  flour.  S.  Hamill  Co.,  Keokuk, 
Iowa.  The  words  “Palm  Brand”  and  a 
representation  of  palm  trees. 

For  flour.  Bay  State  Milling  Co., 
Winona,  Minn.  The  words  “Golden 
Lion.” 

For  baking  powder,  rice,  flour,  corn- 
meal,  coffee,  candies,  crystallized  fruits, 
glace,  fruits,  butter  and  cheese.  Oliver- 
Finnie  Co.,  Memphis,  Tenn.  The  words 
“Silver  Moon”  and  a  crescent. 

For  rice,  flour  and  cornmeal.  Oliver- 
Finnie  Co.,  Memphis,  Tenn.  The  words 
“Oliver  Twist.” 

For  coffee  and  tea.  Oliver-Finnie  Co., 
Memphis,  Tenn.  The  words  “Court 
Square.” 

For  soap,  washing  powder  and  liquid 
washing  and  cleaning  compounds.  H.  L. 
Shaw,  Boston,  Mass.  The  words  “From 
Maker  to  User.  The  Benefit  Co.”  upon 
a  diamond-shaped  background. 


Bog  Spavin. 

Chas.  E.  West,  Gotebo,  Okla.,  writes 
November  15,  1907:  “I  am  in  receipt  of 
your  letter  of  recent  date.  I  purchased 
your  Absorbine  from  the  druggist  and 
applied  it  according  to  directions  as  given 
for  bog  spavin  and  had  grand  success. 
One  bottle  was  enough  to  do  the  work. 

“I  can  give  high  praise  for  your  Ab¬ 
sorbine  and  shall  recommend  it  for  bog 
spavin  above  all  other  medicines  that  I 
tried,  and  I  tried  a  good  many  different 
kinds.  I  remain  as  ever  your  customer.” 

Absorbine  penetrates  to  the  seat  of 
trouble  promptly  and  effectually,  with¬ 
out  blistering  or  removing  the  hair. 
Does  not  require  the  horse  to  be  laid  up. 
Mild  in  its  action  but  positive  in  its  re¬ 
sults.  It  will  give  you  satisfaction.  $2 


a  bottle  at  druggist.  Manufactured  by  - 
W.  F.  Young,  P.  D.  F.,  9  Monmouth 
street,  Springfield,  Mass. 


Figure  This  Out. 


Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 
portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 
by  grocers  everywhere,  set  aside  a  part 
of  their  advertising  appropriations  to  put 
into  a  fund  to  buy  something  substantial 
for  the  merchant,  that  something  repre¬ 
sents  an  article  of  sufficient  value  to 
make  it  worth  the  grocer’s  while  to  take 
a  real  interest  in  pushing  the  goods  of 
the  manufacturers  who  take  this  means 
of  showing  their  appreciation  of  the  gro¬ 
cer’s  services.  That  the  importance  of 
this  matter  may  be  plain  to  you,  figure 
out  the  following:  The  Knickerbocker 
Chocolate  Co.,  New  York,  gives  you  a 
quantity  of  Universal  coupons  with  their 
Hasty  Lunch  Chocolate,  Bedford  and 
Blue  Ribbon  Cocoa.  No  better  goods 
ever  came  into  this  market.  Add  these 
coupons  to  the  ones  you  get  with  the 
products  of  the  following  firms  and  you 
will  find  you  can  save  enough  coupons 
in  three  months  to  entitle  you  to  a  first- 
class  set  of  harness,  a  platform  scale  or 
a  roll-top  desk.  In  six  months  you  can 
save  enough  to  get  a  good  runabout,  in 
a  year  a  good  piano: 

The  American  Preserve  Co.,  Philadel¬ 
phia;  Wrigley  Manufacturing  Co.,  Phila¬ 
delphia;  Franklin  Baker  Co.,  Philadel¬ 
phia;  the  Porcela  Co.,  Philadelphia;  Mc- 
Canna  &  Fraser  Co.,  Philadelphia;  John 
Scott  &  Co.,  Philadelphia;  Weber  & 
Loesch,  Philadelphia;  YVm.  Dreydoppel’s 
Sons,  Philadelphia;  J.  W.  Beardsley’s 
Sons,  New  York;  Dixon  Crucible  Co., 
Jersey  City;  Sea  Foam  Baking  Powder 
Co.,  New  York;  Flodon  Manufacturing 
Co.,  Boston,  Mass.;  Potter  &  Wrighting- 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  other 
big  local  houses  will  join  this  enterprise. 
Don’t  you  think  this  matter  is  important 
enough  for  you  to  push  the  goods  of 
these  firms?  Don’t  you  think  the 
manufacturers  who  have  been  been  first 
to  recognize  the  grocer’s  right  of  con¬ 
sideration  should  have  the  grocer’s 
hearty  co-operation? 


^TOSTER^ 


-grocers. 

208  MEL  AWARE  AVE. 

-•AND- 

209  IM. WATER  S.T. 


High-grade  goods  raise  the  standard  of  your  store, 
bring  you  a  better  class  of  trade,  increase  your  profits. 
Why  not  put  in  a  line  of  our  high-grade  canned  goods  ? 


Sep 

^GRoqies., 


Cruiser  Brand 


208N.DELAWARE  AVE 


209  N.  WATER  ST 

A.^8 1LA0^7\ 


Tomatoes 

Corn 


Small  Sifted  Peas 

Early  June  Peas 
Succotash  Telephone  Peas 

Small  Lima  Beans  White  Wax  Beans 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
coit.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  ro  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  is  5° 
cents  per  Issue. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _ 


FOR  SALE. 


FOR  SALE— Grocery  store  and  dwelling, 
stock,  fixtures,  etc.  Good  neighborhood 
cash  trade,  fine  stand  if  properly  attended 
to.  Reason  for  selling  owner  wishes  to 
retire.  This  is  a  snap.  Call  or  write, 
George  C.,  toi  N.  Baxter  St  ,  Baltimore,  Md. 

3 


FOR  SALE — One  of  the  finest  grocery  and 
provision  stores  in  Coatesville,  Pa.  Right 
on  the  main  street,  doic  g  a  business  of 
$20,000  a  year  with  20  p^r  cent,  clear  profit. 
Two  good  teams  and  fine  fixtures  with  clean 
stock.  Good  reason  for  selling.  Will  take 
about  $2,500 — will  sell  at  cost.  Address  A 
Y  Z,  Grocery  World.  3 


FOR  SALE — Centrally  located  Cash  Gro¬ 
cery  and  Provision  business  in  Camden,  N.  J. 
Store  equipped  with  Walker  Patent  Pivoted 
Bins,  new  refrigerator,  No.  79  Nat.  Cash 
Register  and  Bowser's  self-measuring  oil 
and  gasoline  tanks.  Will  Inventory  $1000 
to  $i2oo.  Address  W.  G.  F.,  Grocery 
World.  2 


BUSINESS  OPPORTUNITIES. 


00000000000000000000000000 
o  o 

0  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  0 
o  buy  one,  we  know  where  something  is  o 
o  that  ws’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  0 

•  WARNER  &  CO.,  o 

0  937  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  0 

oiotittoocoooeoeoooooooooo 


EVERY  ONE  A  GOOD  CHANCE. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400 to  $500  weekly, all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30;  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  esta’te  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
i*5  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 


one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313. —  In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  322. — In  Wissahickon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  (pliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does $300  weekly,  all  cash.  Stock $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
|  thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327. — On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $600  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328. — In  West  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock$40o;  Oneteam,  Business  thoroughly 
profitable,  netting  10  percent.  Good  house. 


Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  331. — In  North  Philadelphia,  good 
neighborhood.  S’ze  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  mu-t  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years. 

No.  332. — In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  percent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333. — General  store  in  Mfflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100 feet.  Business  about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,ooo,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No  335 — In  West  Philadelphia,  size  16x30. 
Does  $350  weekly,  mostly  cash.  Stock  $1500 
but  can  be  reduced  to  $1200.  No  team 
delivery.  Net  profits  10  per  cent.  Business 
making  good  cash  income  every  week. 
Price  inventory. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  337. — In  Germantown,  on  main  busi¬ 
ness  street.  Store  30x40  feet.  Does  $600 
weekly,  half  cash,  balance  mostly  weekly. 
No  dwelling.  Stock  $1,500.  Uses  two 
teams.  Net  profits  10  per  cent.  Owner 
going  on  farm,  and  will  sell  at  inventory. 
Some  of  the  fixtures  belong  to  the  real  es¬ 
tate  and  are  rented  with  it.  Easy  terms  to 
good  buyer.  This  store  has  been  estab¬ 
lished  for  15  years. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  *  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devete  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $13,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  WEST  PHILADEL¬ 
PHIA  STANDS. 

Located  on  one  of  the  principal  streets  of 
West  Philadelphia.  Size  25x72  feet.  Doing 
$550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Usea  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $r, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west;  must  know  tea, 
coflee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  n  Dutch  street,  New 
York.  tf 


FOR  RENT. 


FOR  RENT— Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine- business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  Information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  too  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTOKNKY  AT  LAW 

900  6  St.,  IV.  W.,  Washington,  D.  C. 
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GROCERY  WORLD 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HHS  NO  EQUAL 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  \Ve  have  nearly  anything  you 
con  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


ABSORBINE 

Removes  the  inflammation  and 
BunclK  Restores  the  Circula¬ 
tion  in  any  Bruise  or  Thick¬ 
ened  Tissue,  withoutblistering, 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $2.00  per 
bottle  delivered.  Book  No.  1 
free. 

Absorbine,  Jr.,  for  mankind,  $1. 00  bot¬ 
tle.  Cures  Bunions,  Corns,  Chilblains, 
Sprains,  etc.,  quickly.  Genuine  manu¬ 
factured  only  by 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 


If  You  Are  Particular  We 
Want  to  Know  You  and  We 
Want  You  to  Know  US 


If  you  want  your  Foreign  and  Domestic  Fruit 
display  to  be  just  a  little  handsomer  than  your 
neighbors;  if  you  would  like  people  who  want  the 
best  to  go  out  of  their  way  to  come  to  you  for  it, 
get  what  you  need  from  us.  That’s  our  hobby,  the 
best  of  everything  in  our  line  at  the  lowest  possible 
prices. 

If  you  would  like  to  keep  posted  on  quotations, 
write  us  and  we  will  send  them  to  you  regularly. 

R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  EC.  Cor.  Callowhill  and  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  In  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  January  i3th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


FRUITS  THAT  PLEASE. 

IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  In  Philadel¬ 
phia.  Prices  no  higher  than  is  charged  by  most  dealers  for  grades  of  fruit 


thut  will  not  bear  comparison. 

JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate . 1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.35  per  bunch 

Selected,  8  hands  .  1.00  per  bunch 

Selected,  7  hands  . 65  per  bunch 

We  advise  against  shipping  bananas  loose  m  bags  unless  in  quantities  of  25 
bunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3  65  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2.75 

Fancy  Brights  150-176  size,  per  box .  2.50 

Fancy  Brights,  200-216  size,  per  box .  $2.50  to  2.65 

Fancy  Brights,  250  size,  per  box .  2.40 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $4-50 

Fancy  Bright,  54’s  to  64’s,  per  box . ^. ...... .  5.50 

Fancy  Bright,  80’ s,  per  box .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box  .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box . 4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 

CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box  .  •  $3.00 

Fancy  quality,  126  to  box .  3.00 

Fancy  quality,  150-176  to  box  . .  2.75 

Fancy  quality,  200-216  to  box .  2.65 

Fancy  quality,  250-288  to  box .  2.40 

Extra  choice,  96-112  to  box .  2.75 

Extra  choice,  126  to  box .  2.75 

Extra  choice,  150-176  to  box .  2.65 

Extra  choice,  200-216  to  box .  2.50 

Extra  choice,  200-250  to  box .  2.40 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  $3-25  to  $3.50 

Fancy  quality,  360  to  box .  3.50 

Fancy  quality,  extra  large,  270  to  box .  3.25 

Choice  quality,  240  and  270  to  box .  3.00 

Choice  quality,  300  to  box .  3.00 

Choice  quality,  360  to  box .  3.25 

MESSINA  LEMONS. 

Fancy  Messina,  360  size,  per  box  .  3.25 

Choice  Messina,  300  size,  per  box .  3.25 

Choice  Messina,  360  size,  per  box .  3.00 

ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs .  $4-5°  t0  5-00 

Choice,  kegs,  61  lbs .  4.00 

Good  Quality,  kegs,  62  lbs .  3.50 

Good  Quality,  kegs,  60  lbs . - .  3.00 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound . 04^ 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . o6j4 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 
NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality,  10  to  12-pound  boxes,  per  pound  .  0.10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound .  0.09 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound .  0.08 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box .  0.10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel . ..1 .  $5 .00  to  $6.00 

Choice  Prime,  per  barrel . 

Fancy  Medium,  per  barrel .  400 

Choice  Medium  per  barrel .  2.00  to  2.50 

CRANBERRIES. 

Cape  Cod,  fancy,  large . . .  $8.oa 

Cape  Cod,  Early  Black,  per  bbl .  6.50 

Cape  Cod,  not  so  dark,  per  bbl .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.25 

Fancy  Jersey,  medium  dark  .  2.00 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being* understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . 26 

“B”  Java . 24 

*‘C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

"A''  Mocha . 24 

"B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

‘‘Av’  Maracaibo . 18 

“B”  Maracaibo . 17 

“A”  Santos . 18 

“B”  Santos .  .16 

"C”  Santos . 14 

Peaberry  Santos . 14 

"A”  Rio . 13 

No.  1  Rio . 12 

No  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial. . 35 

Best  Imperial . 50 

No.  25  Oolong  . . 28 

No.  28  Oolong..... . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  V,  and  (4  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  and  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  aoz.  .90 


CANNED  VEGETABLES. 

Baked  Beans —  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4  doz . 60 

Wagner’s,  3  lb.,  plain,  2  doz .  1 .05 

Wagner’s,  J  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb. ,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1 . 45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz .  1.00 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

2  lb.,  2  doz . 90 

Kidney  Beans — 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . .  .80 

Standard,  2  lb.,  2  doz .  1 .25 

Little  Darling,  2  doz . 

Pumpkins — 

3  lb.,  2  doz .  100 

Gallons . 

String  Beans— 

2  lb..  2  doz . 85 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 .10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92 Vi 

Gallon,  Vi  doz . 2.93 

Fair  Quality,  Ss . . . 90 

3l.  2  dot . 75 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1-95 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.60 

Victor,  1  lb.,  tall,  4  doz .  1  05 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  54  lb.,  flat,  4  doz . - .  1.25 

Iceberg,  1  lb.  tall,  a  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  8.50 

Star,  54  lb.,  8  doz.  in  case .  1.50 

Star,  54  lb.,  flat,  8  doz .  2.40 

Gold  Label,  54  lb.,  flat,  8  doz .  2.b0 

Beaver,  54  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz . 

Mackerel — 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz„  2  doz .  1 . '  0 

Sardines,  in  Oil—  per  case. 

54  oil,  100 .  6.00 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  54  oil.  100 .  3.50 

y.  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4  50 
54  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemev  Brand,  100  cans .  3.75 

54  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

y.  Mustard,  50  cans .  2 . 95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

54  OU,  Martell  Brand,  100  cans . 16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cams 
54  Oil  Imported— 

Martell,  100  cans .  9  75 

North  Cape,  Smoked,  100  cans .  9 . 25 

Grisetta,  with  key,  100  cans .  8.50 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  105 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1  -50 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz . i .  I  75 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  1 .35 

Raspberries,  2  lb. ,  2  doz .  1  •  35 

Strawberries,  2  lb.,  2  doz .  160 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2  70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  254  lb.,  2  doz .  2.76 

Wheeler  Peaches,  3  lb.,  2  doz .  2 .25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 1 . 11 

Evaporated,  1  lb.  packages,  4  doz .  12 

Dried,  50  lbs . - . 

Peaches— 

Evaporated,  50  lbs . 13 

Best,  25  lbs .  15 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package,  36 .  08J4 

Bulk,  25  lbs . O854 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Package,  30 1  lb . 06>4 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 0954 

40-  50, 25  lbs . 0  • 

50-  60, 25  lbs . 0354 

60-  70, 25  lbs . 08 

70-  80,  25  lbs .  0754 

80-  90, 25  lbs . 07 

90-100, 25  lbs . 06(4 

.100-120,50  lbs . 04% 

Raisins— 

3  Crown,  50  lbs . *854 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.00 

Seedless  Sultana,  50  lbs .  07-54 

Seeded,  36 1  lb.  packages . „, . 09 y. 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  26  lbs . . . . . . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06J4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05(4 

No.  3  broken,  bbls.  or  100  lb.  sacks .  03% 

Japan,  100  lb.  sacks .  05 54 


SALT.  pgr  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.21 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2 .70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag  . .  2  50 

Green  Peas,  dried,  about  165  lbs.  to  sack  ..  2  10 

Black-Eyed  Peas .  2.i5 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06>4 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . O654 

Split  Peas .  210  lbs . per  bbl .  7  00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 08J4 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 42 

Kingsland,  N.  0 . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . . . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered . .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.7s 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1.  A .  4.70 

Light  Yellow .  4.25 

Fine  Granulated,  2  lb.  bags .  5 .05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  4 . 35 

Eagle,  4  doz .  6.25 

M agnolia,  4  doz .  4 . 65 

Red  Cross,  4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4.00 

Lion, 4  doz .  4.60 

Premium,  4  doz .  4.85 

Hires’  Silver,  4  doz .  4.75 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . - .  4  35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  8. to 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz . . .  3.75 

Columbia.  4  doz. .  3.50 

Stiver  Cow,  6  doz .  2  75 

Van  Camps,  4  do*,  In  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 86 

Globe,  100s,  5  gross . 95 

Midway,  1  gross . . . .  1.35 

Press,  200s,  fire-proof  handles .  1 . 90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross . . .  1.00 

Search  Light,  500s,  1  gross . .  4.50 

Daily,  No.  1,  blue  heads,  6  gross .  .65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eve,  5  gross .  1 .05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  8  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  5.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

*Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3  75 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2y  boxes 

"1776”  or  120  bars  Best  Soap  free .  4  20 

Buffalo  Oleine .  fO  2  40 

Washday . 120  2.20 

•Bee . 100  3.90 

•Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3  .50 

•Fels-Naptha . 100  4.00 

HoefneFs  Tiger  Borax . 100  3.75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s . 100  3.85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.25 

•Lifebuoy .  60  2.00 

•Fairbanks  Tar . 100  3.75 

•Magic  Cleaner . . . 100 

•Octagon . 100  3  90 

•Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

•Santa  Claus . 100  3.55 

White  Floating .  200  4  10 

•Star . 100  3.25 

•Sunlight . 100  4.10 

•Sunshine . 120  2.50 

StarOleine . 60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

•Snowberry . 100  3  90 

Best  Blue .  80  3.40 

•Hoefner’s  Ammonia . 100  3.95 

•P.&G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4 .00 

*5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1 .95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . ..100  3.50 

Wrigley's .  50  1.80 

Scourene . 100  8.60 

Lipp’s Scourer .  60  2.25 

Sil  San .  50  2.00 

Armv  and  Navy  Compound . 4  doz.  1  80 

!  Finola  Star  Polish . 100  3. 85 

i  Silver  Sand . per  bbl.  2.50 

|  American  Scourer .  100  8.75 

i  Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks'  Crystal . 100  8.90 

Hoefner's  Crystal,  with  spoons . 24  pkgs.  1 

I  Old  Dbtcn  Cleanser,  4  do* .  8-H 
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NOTE. — JPrices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels .  42®.  45 

Choice,  barrels .  .40 

Good,  barrels . 26® .  80 

Fancy,  quart  Jars . per  do*.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  43 

prime .  •  37 

Good . 86 

Ordinary . -  •" 

Blended,  fancy .  36 

Blended,  choice .  .83 

Blended,  good .  -80 

2-lb  tins,  8  dosen . per  case,  2.80 

Quarts,  2  dosen . per  case,  2 . 80 

Sugar  Syrup — 

nire, extra  fancy . . . 85®. 88 

Pure,  choice .  .24 

Blended,  fancy .  -82 

Choice .  „  •» 

Vanilla  Drips .  29®. 80 

Tins,  2-lb.,  2  dosen . per  case,  1.96 

Tins,  2%-lb. ,  2  dosen . per  case,  2  80 

Tins,  8-lb. ,  2  dosen . per  case,  2. 60 

Tins.  6-lb. .  1  dosen . .per  case,  2 . 25 


SALT  FISH. 

Mackerel—  Per  hbl. 

Extra  Shore  Bloaters,  count  85@  95 .  40.00 

Georges  count  110@U5 . 25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s,  count  450 .  22  00 

Norway,  count  400@450 .  25  00 

Norway,  count  S00@350 .  28.00 

Norway,  count  240@270 .  36 .00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . . . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 19 

Bloaters,  Cromarty,  100s .  1.75 


TEAS. 

Gunpowder— 

Common  to  fair . 15@  .18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 28@.85 

Choicest . 45®.  66 

mperial — 

Common  to  fair . . 20®. 28 

Superior  to  fine . 30®. 86 

Extra  fine  to  finest . 40®. 45 

Choicest . 60®.  66 

Young  Hyson— 

Common  to  fair . 16@.18 

Superior  to  fine . 22®. 80 

xtrk  fine  to  finest . 86®. 40 

uoicest. . 45®.  60 

Hyson — 

Common  to  fair .  @.12% 

Superior  to  fine .  @  •  18 

Extra  fine  to  finest .  ®  •  26 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@  .26 

Extra  fine  to  finest . 28®. 30 

Choicest . 32@.38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32®.  38 

Basket-fired— Choicest . —@.45 

Dust  .  @.12% 

Oolong—  _ 

Com  non  to  fair .  @  ■  17 

Superior  to  fine . . . 17@  .22 

Extra  fine  to  finest . 25®.  35 

Choicest . 40@.65 

ouchong— 

Common  to  fair . 16®  .18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 30@  .35 

Choicest  . 40@.60 


ROASTED  COFFEES. 


lava— Mandheling— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . . 

Old  Government— Prime . 

Old  Government — Good . .« 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta — Best . 

Cucuta — Choice . 

Cucuta— Prime . 

Cucuta— Good . 

^(SScss—  Finest . . 

Caracas— Choice . ». . 


.86 

.29 

.27 

.25 

.23 


.28 


.16% 

.16 

.15 

.14 


.20 

.17 


Pea  berry— 

Santos— Fancy . 17% 

Santos— Choice . .  .17 

Santos— Fine . -  .16 

Rio— Fancy . — . 17 

Rio— Choice . 16% 

Rio— Fine . 16 

Santos— 

Best . 16 

Choice . 15 

Prime . 14% 

Good . 18% 

Fair . « . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb. 

Allspice . - . ~  -07 

Cassia  buds . -  86 

Cinnamon,  Mats .  -10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23  @  .27 

Cinnamon,  Batavia . 26@.80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . .....  .17@.20 

Cloves,  Amboyna . -  .25 

Cloves,  Penang . .  .86®. 8 8 

Ginger,  African . .08 

Ginger,  Jamaica,  bleached . ?l@  22 

Ginger  Jamaica,  unbleacned. . .  20@.2l 

Ginger,  Calcutta. . -  .08 

Nutmegs,  76-  80s . -  -26@  36 

Nutmegs,  106-llOs . -  -18@.20 

Nutmegs,  130-140b. . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore.., . 15®. 17 

White  Pepper,  fancy .  25@.80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  - . 18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  dos. 

Allspice . 76 

Cinnamon,  China . .-. .  110 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . -  1.00 

Mace .  2.92 

Mustard .  1-06 

Nutmegs . 1.50 

Paprika  . .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper.white .  1.66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  dos. 

Mam.  white  2%s, unpeeled  Calif..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is . . .  4  10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1  00@1 .05 

Fancy,  plain  or  sauce,  2s .  1.15@1.26 

Fancy,  plain  or  sauce,  8s .  1.66@1.66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1-50 

Extra  standard  2s .  1.15@1  25 

Standard .  1.10@1. 15 

Soaked .  75. @  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10®  1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1  ■  10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s. .  .80 

Yellow  Wax  2s,  fancy . 1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . .- . 86@1.00 

Corn- 

Fancy  Maine  2s . - .  120(31.25 

Fancy  New  York  2s .  1.00@1  10 

Standard  New  York  2s . 90@1 .00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  81fted  2s .  2.10 

Extra  Sifted  2s .  1.60@1.75 

Sifted  2s  •IIIMIHMlHIriHMHtlMHHNMIHII  1.15@185 
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Telephone  2s . . . 

Sweet  Wrinkled  2s . 

Standard  E.  J.  2s . 

Soaked  2s . . . 

Succotash- 

Extra  fancy  Maine  2s . 

Fancy  Maine  2s . 

Extra  standard  2s. . 

Pumpkin- 

Fancy,  8a . 

Fancy,  gallons . 

Squash- 

Fancy  8s . . . . . 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey . 

6%-ln.  cans,  ex.  stand.  N.  Jersey. 
5-m.  cans,  standard  New  Jersey... 

Standard  Maryland, No.  3 . 

2-lb.  cans . 

Gallons,  standard  New  Jersey . 

Gallons,  extra  standard  Maryland 

Quarts,  glass  Jars. . 

Beets— 

Fancy  Strawberry  ts . 

Cut  8s . - . 

Sweet  Potatoes  8s . 

Sauer  Kraut  8s . . . .... 

Spinach- 

Standard  Maryland  8s . . 

Fancy  New  Jersey  8s . . 

Gallons. . 


1.25 
1.40@1 .60 
1.00®1.10 
.75®  .80 


1.40 
1.10@1  25 
■  95@1  00 


1  10®1  20 


1.20 


1  60 
1.40 
1.16 
1.00 
.75®. 80 
3  75 
2.8C@S  OO 
2  90 


1.40@1  60 
1.1031.35 
1.15 
•  95@1.10 


1 . 2  5@1 . 40 
1  40@1.65 
4.76@5.00 


FRUITS. 

—  CALIFORNIA. 

Aprioots—  Per  do*. 

Fancy  Ss . „ .  3. 80 

Extra  2%s .  8  20 

Extra  standard  2%s .  2  .65 

Standard  2%s . 

Gallons .  8  25@8.65 

Cherries — 

Extra  White  Ss . „ .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%b .  8.50 

Standard  White  2%a . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  3s .  8.80 

Extra  2%s .  3.30 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  8  80 

Extra  2%s . 8.26 

Peaches,  Crawford- 

Fancy  8s .  8-  25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%s .  2.9J 

Standard  2s .  1.50 

Pineapples — 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1.10@l.20 

Pie,  grated,  gallons .  4 . 00 

Singapore  1%8 . . .  1 . 15®  1. 25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  3. CO 

Strawberries— 

2s,  fancy .  8  00 

28,  extra . 

Raspberries— 

Red.  fancy,  2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  4.50 

Flat  %s .  2.50 

Kippered  Herring— 

Is . 1.60 

Alaska  Salmon- 

Pink  Is . «  1.10 

Medium  Red . . . 

Choice  Red  Is .  1.20@1.25 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (b teaks) .  2.90 

Sardines— 

Domestic  %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .11 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  8ultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs...—.. 

California,  4  cr.,  50  lbs. . . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  50  lbs..... _ 

Figs— 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%-ln.,  10  lbs . «... 


Per  lb. 
.08 
.09 
.08 
■07% 


.15  @.18 


Layers,  254-ln.,  10 

2%- In.,  12  lbs . 

2%-ln.,  12  lbs. . 

2-in.,  12  lbs- . 


Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  canons,  choioe... 

Bulk,  choioe,  50  lbs . - . 

Natural,  choioe . — . 

Citron- 

According  to  quality....—— . 

Lemon  Peel- 

According  to  quality . — 

Orange  Peel- 

According  to  quality . . . 

Fard  Dates— 

60  lbs.,  bulk . - . - . 

1-lb.  pegs.,  80-lb.  case . ......... 

Persian  Dates— 

60  lbs . - . — .. 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . — . 

80x40,  choioe . 

40x50,  choioe . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . . . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . ........ 

50x  60 . - . - . 

60x  70 . - . — 

70x  80 . — 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . - . 

40x50 . - . 

Apples— 

Fancy,  50  lbs . .... 

Fancy,  1-lb  cartons . - . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs. . — 

TJnpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . — . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  Has . «.. 

Royal,  choice,  25  lbs . . . 


10% 

.09% 

.08% 


.10% 

.09 

.08% 

■07% 


.19®  .22 


.11%®  .13 


•  11%@  .13 


.13 


.09 

.08 


NUTS. 


Almonds— 


Jordan,  shelled,  large,  28  lbs. . 

Valencia,  28  lbs . 

Flot,  shelled . . . . 

In  shells— 

California  P.  8  80  lbs . 

.40 

.33 

@.46 

@40 

.20 

French  Princess . . 

Tarragona.  120  lbs . 

20 

.15% 

Hard  Shell,  100  lbs . - . 

Brazils— 

-11% 

Filberts— 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . ......... 

Long  Naples,  110  lbs . . 

.12 

.14 

P  jv1  »  T1 R _ 

Polished,  80  lbs . 10 

Louisiana  Paper  Shell . 

Walnuts— 


@.12 


Chilli,  1907  crop . 

Grenoble,  220  lbs . . 

Marbots,  110  lbs . 

.16 

Mixed  Nuts— 

8trictly  fancy,  boxes,  26  lbs. . . 

.38% 

Extra  choice,  boxes,  25  lb6 . 

.14% 

Choice,  bags,  125  lbs . - . 

•12% 

IMPORTED  GROCERIES. 


•  C5% 


.15 
.11 
.(9 
.07% 
.07% 
•  (6% 


.11% 

.10 

09% 


.10% 

.12% 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones..—  8.00@22.00 

French  quarters,  boneless . - 

French  quarters,  with  bones .  14.50(322.00 

High  quarters,  boneless .  24.50@27.00 

Hsflves, boneless . —  15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality .  12.00@20.00 

Mushrooms,  %s.  accord 'g  to  qual.  25.00@35.00 
Mushrooms,  %s,  accord’g  to qual.  18. 00® 20. 00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . —  12.00@16  .00 

French  Macaroni,  cartons,  25  lbs., 

perl  b. . . .....  I.  . .  .06®  .09% 
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GROCERY  WORLD  PRICES- CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  *•  GROCER  T  WORLD  ”  who  it  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ad  vanceb. 


Colamn. 


DECLINES. 


Colama. 


Eggs . . . *7 

Corn  Meal .  29 

Sago  and  Tapioca .  30 

Hams . 43-44 

Dressed  Hogs .  44 

Lard,  Pure  and  Compound .  44 

Live  Poultry .  45 


ADDITIONS. 


TOM  ilD  DAIURE  ETimm&  TOD  BUT. 

Standard  Weight,  par  Baahel. 


Marrow  Bean... 
Medium  B«Ui,« 

Pea  Bean. . „..., 

Red  Kidney  Beana..... 
Hominy 
Peaae ... 

Barley.. 

Potato*.  eeeeeeeee*' 


•  **•  •  ••  eeeeee  ••••••••  1 


*************< 


IMimUIIHHIHHIH 


Onion. . 

Sheilbarki 


lb. 


,.48 

..S« 

..*8 

"55 


COL. 

Uarm  Cath  Drawn . ...33 

Uum  47 

tmmnnltlon  . .  4 

hale  Grease 


Bap,  Paper........ . 41 

Bag  and  Twin.  Holden.... .33 

Baking  Powder... . .  5 

Barley . ..^......^9 

Baikett  e  e  e  •  IM«M  e  a  e  e  •  *e  e  e  •  a  e  eeeee  e 
Bath  Brick  •eaeea«aeeeeeeeea«eeeee59 

BMDI  •  .eeeeeee*  *  eeeeeee eeeeee *e**«e®9 

Blacking,  Shoe . . 6 

Bluing........ ...... ............  8 

Borax... . . . .....47 

Broome  . . ...ox 

Brushes . . . ..63 

Buckwheat  Flour . a8 

Bung  Boren . . . 33 

Butchers’  Sundries... . ...44 

Butter  Dlshas . 6s 

Butter. ........... ......... .......  7 

Butter  Color . . . 47 
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Camphor . 

handles . . 

handles . 

fanned  Goods 

California  FrulU . 10 

Vegetables. . . .  8 

Fish . .1* 

Pie  Fruit . -JO 


COL. 

Sardines  eMseeSSSSSIHtStessHtt  »3 

Meats . . 13 

Soupi  t  see  eeeeee  eeeeeeeeeeoeeeeeee  ^  $ 

Can  Openers . 33 

Capon  . . ...*S7 

Caps,  Gun. . 4 

Catsup  •eeeeeeeeeeeeeeeeseeseeeeeesa  r6 

Cereal  Specialties . ... 

Cereal  Coffee....~~~......~.>36 

Cheese  •  •estsetsMtsseMsssssssssst^ 

Chocolate  and  Cocoa . „..i7 

Chewing  Gum,  sstsssstssstsnst  Si 

Cider . .  eeeeeeeeveee  see  eeeeee  $0 

Clothes  Pins..... . 6a 

Cocoanul . ..ai 

Codfish . ...35 

Coffee . 3 

Essence. .  3 

Chicory . 3 

Coffee  Mills . 32 

Cooking  Herbs . . .  8 

Condensed  MOk . ao 

Craam . . ..sm.II 

Condensed  Mince  Meat . 38 

Com  Meal. . eg 

Com  Starch...... . 58 

Coltolene . . . a6 

Cracked  Wheat . ag 

Crackers,  Cakes,  etc... . as 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . sa 


COL. 

Dressed  Meats  •  seeeee.ee  #e  «  ...44 
Drags,  Grocers' . ...47 


Eggs . *7 

Essence  of  Coffee. .  4 

Extracts...... . ..........4° 


Fancy  Groceries  ...m.....ay 
Farina  .m... sg 

Farinaceous  Goods . . ay 

Faucets . . —...33 

Canned  Fish . . . . is 

Fixtures  eeeeeeeeeeeeeeeseeeeeeeeeeaj® 

Flour  . . a8 

Flour,  Self  Rising.. . a8 

Flour,  Buckwheat . *8 

Fly-paper  •seeeeeeeeeeeeeeeea eeeeee  A 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.... 35 

Fruits,  Foreign,  Dried. . 3$ 

Fruits,  Green . . 


Gelatine . 31 

Ginger,  Jamaica . . . 47 

Gravel,  Bird . 59 

Grocers’  Fixtures . 33 

Herring . 34 

Hominy  and  Grits . ag 

Honey . 36 


COL. 

Ink............  37 

Insect  Powder . 48 

Ironing  Wax.....  eeeeee eeeeeeeee  59 


Jars  and  Jar  Rubbers . 7 

Jellies . . . 46 

Junket  Tablets  eeeeee  see  eeeeeeeee  So 


Ketchup. 


Lamp  Goods. 


Lara...... 

Lemons  and  Orangea_.. 

Lentils . . . ..... 

Licorice  _ 


.16 

•37 


Live  Poultry .......... 

Lye,  Concentrated . 


..•9 

.47 

.37 

•■•45 
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Macaroni  . . .3* 

MackereL. . . . 34 

Maple  Sugar  and  Syrup. 60 
Matches. 37 
Measures^ . . 33 

Meat.... ................ ...44 

Mince  Meat _ _ —38 

Molasses .........  60 

Mucilage.. . . .....59 

Mustard . 3; 

Mustard,  Prepared... . 57 

Marmalade . 46 

Noodlea,  Egg . ag 


COL. 

NUU  . . . . 

OU  Meal...... . . . ag 

OUa.  •e  aeee  eeeeee  eaeoeeeeeeeeee  •  eeeeee  39 

OO,  American . .....40 

Olive  Oil  *e  eeeee  teeeeeeeeeeeeeeeeee^O 

Olives,  ••...•••..m. ............  39 
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Paper  .... 
Paper  Bags.. 
Peanuts.—.. 
Peas,  Dried 
Pepper  S 
Pickles  . 

Pickled  Meals.. 
Plum  Puddli 


*  eeeeee  »  eeeeeeeee  tees 


• . *9 

.. — 5* 

. 4* 

. 4* 

idlng. _ _ 46 

Pork  and  Bern. . ...43 

Potaah..... . ..........37 

Potato  Chips . . 4a 

Poultry  Seosoning.„__...45 

Poultry,  Drees*  d_ . . 45 

Poultry,  Live . . — — 45 

Powder,  Rifle  ....... _ 4 

Preeerves . „ — . — 46 

Provisions....—.. _ 43 

Puddlne . . 31 

Putty  . . 47 

Rennet—...  •  ceeSSSSSSSMSSSMMMt  50 

Rice  —«...».  Sx 

Rice  Flour . eg 

Rolled  Oats . 39 

Root  Bear . 53 


Rope  ... 
Rosin. 


COL. 

. 59 

. 47 


Saco ........... ........ .......ag 

Salad  Dreasing— - . .....51 

Sal  Soda ...—.5s 

Salt. . . . 51 

Sapolio ...... .................  54 

Sardtnea...— ....... — . 13 

Sauce  and  Condiments . ja 

Sauer  Kraut.— . 46 

Scales  — . . 3s 

Scoops,  Grocera'.... . 33 

Scouring  Soap . . 5a 

Seeds  - . 53 

Shoe  Dressing . . .  6 

Shot . . . — .  4 

Smoked  Fish— . 34 

Soap,  all  kinds..... . 54 

Soda,  Bicarb-  •see  eases • se e eeeeee  53 

Soft  Drinks— . 53 

Soups  ...xj 

Specialties . - . 54 

Spleen  — . 55 

Whole . 57 

Starch . . . 58 

Stove  Polish . 58 

Soap  Powdei*. . 55 

Segars . 64 


COL 

Sugars. . 1 

Sulphur . .47 

Sundries . ;y 

Syrups  eesseeeesesseeeeeessf tseessts  6s 


•  — ........  ...—  a 


Tacks 
Tapioca 

Tar . ...... 

Taaa. 

Tobacco,  Chewing... 


eeeeeeeee*1 


■SC 

1’ 

4 


Smoking . . 

Tobacco  Cattvn — . 

Tabs . . . 

. *4 

Twine  Holder . 

Twine . 

Vermicelli . 

Vinegar . 

Wax,  Fruit  Jar . . 

Wheat,  Cracked . sg 

Wheat  Flour.. . ag 

Wrapping  Paper... . 41 

Wringers,  Clothe* . 

Woodenware,  Sundries . 61 

Witch  Hazel . 4S 


Yeast  Cakes . 63 
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SUGAR. 

Confectioners' Lozenge,  X XXX .  5.15 

“  Powdered .  5.15 

**  Crown  A .  5.35 

41  Crystal  A .  5.00 

**  Coarse  Granulated .  5.25 

Eagle  Tablets .  6.30 

Crystal  Dominoes .  7.35 

Cut  Loaf .  5-  80 

Patent  Cubes . .  5-25 

Powdered . i .  5-ao 

Extra  Fine  Granulated .  5.  o 

Coarse  Granulated .  5.10 

Granulated . . .  5*o° 

Fine  Granulated .  5.00 

11  in  50-lb.  bags  packed  2  in  100- 

lb.  bag .  5.05 

«  in  25-lb  bags  packed  4  in  100- 

lb.  bag . 5.05 

14  in  10-lb.  bags  packed  10  in 

100-lb.  bag .  5.15 

M  in  5-lb.  bags  packed  in  bbls....  5.20 

**  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.20 

“  in  2-lb.  bags  packed  in  bbls....  5.30 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . . . 5*3° 

in  2-lb.  cartons  in  cases .  5.20 

**  in  2-lb.  paper  packages  in 

cases .  5.20 

Confectioners’ A .  4  - 80 

1—  Keystone  \ .  4.75 

2 —  American  A .  4.70 

3—  Centennial  A .  4-^5 

4 —  California  A .  4.60 

5—  Franklin  B .  4-55 

6—  Keystone  B .  4.50 

7 —  American  B .  4-45 

8—  Centennial  B .  4-4° 

9—  California  B .  4-35 

10 —  Franklin  Extra  C..... .  4  30 

11—  Keystone  Extra  C .  4  -25 

12 —  American  Extra  C .  4.20 

13— ^entennial  Extra  C .  4.x5 

14 —  California  Extra  C .  4.15 

15 —  Franklin  C .  4* 10 

16—  Keystone  C .  4.10 


TEA.  Per  lb. 

Japans— Basket-fired  . . 18  @  35 

Japans — Pan-fired — Common  to  fair .  17  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa.— Superior  to  Fine .  18  @  20 

Choice  to  Extra . 22  @  35 

Choicest .  40  @  5° 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior . /...  23  (a)  28 

Fine . 30  @  35 

Choicest .  @  4° 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


.  1 . 

.45 

•47 

.  2 . 

.40 

.42 

•  3 . 

•  35 

•37 

.  1 . 

.45 

.  2 . 

.  .40 

.  1 . 

■45 

.  2 . 

.40 

.  1 . 

.45 

.  2  . 

.40 

Moyune— Good .  27  @  30 

Fine .  35  @  40 

Choice.... .  45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  13  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  4° 

India — Common  to  Fine .  17  @  38 

Ceylon — Common  to  Fine .  17  @  40 

English  Breakfast — Fair  to  Good .  14  @  15 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 

PACKAGE  TEAS.  p«  lb. 

Lipton's  Teas — 

In  y2&  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 
Ceylon  and  India,  No 
Ceylon  and  India,  No 
Black  and  Green,  No.  1 
Black  and  Green,  No 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  #2.00 
Levering  Coffee  Co. — 

Tourist,  J^s  and  %s,  15,20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lqad  foil  package  teas,  y$  and 
i5,2oand25lb  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . . . 40 

Tetley's  Tea —  Per  lb. 

yK  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon< . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Kx.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower...^. . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blehd,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . :... . 22 

i-lb.  Silver  Sacks .  2254 

J4-lb.  Silver  Sacks . 23 

5^ -lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  “  “  -*9/4 

54  lb.  silver  bags .  “  “  .20 

yx  lb.  silver  bags .  “  “  .21 

Packed  in  cases  containing  xoo  pounds. 


McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4*°° 

No.  100 . 8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  x  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . ...per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's,  ^  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9. 25 

Mica,  yx  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Do* 


54  lb.,  4  doz.  in  case.,,,  i.oo 
54  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  %  doz.  in  case....  16.75 


Davis’  O.  K.,  54 -lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  >4-lb.,  3  doz . per  doz.  .90 

Davis’  O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland’s,  54-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4-3754 

Leslie’s,  54-lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  J4-lb.  cans,  a  doz.  cases . 90 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.65 

ueslie’s,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz,,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . “2/5 

6  oz.  glass,  2  doz .  x  -°754 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1  -°3 

6  oz.  ,1  gross,  in  bbl . per  grots,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

roc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  1  doz.  in  case, . per  doz.  2.50 
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Royal,  ioc.  size,  4  doz . 86 

“  5i  I*5'.  4  doz .  1.30 

“  x  ••  2  “ .  2.40 

"  I  “  I  “  .  4  65 

Ralston  Baking  Powder,  i-lb.  cans,  per  doz.  2.25 
“  “  “  54-lb.  “  “  “  1.25 

Boston  Brand,  5-lb.  size,  54  doz.  case....per  doz.  12.00 
"  1  “  1  "  ....  “  2.50 

“  54  "  2  "  ...  " 

“  54  “  3  “  .... 

Purity  Brand  5  “  5n  “ 

It  1  44  1  44 

"  h  "  3  '■  r 

"  54  “  3  “ 

BLACKING— Shoe.  Per  Gro*. 

Shinola . . . per  doz.  .75 

Shinola,  54  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  54  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

"  “  “  small .  5.00 

Mason's  No.  1,  54  gross .  2.22 

“  “  2,  "  2.60 

“  “  3,  “  .  2 .85 

“  4.  “  .  4  55 

“  “  5,  "  7-5° 

T.  M.  French . per  doz.  1.00 


•  55 
•75 
6.00 

1.50 

.80 

•45 


8.75 

.78 

6.90 


SHOE  DRESSING.  p,r 

Mason's  Shoe  Dressing . . . 

Acme,  x  doz .  x 

Bixby'*  Royal  Polish,  x  doz . . . 

Bixby  let  Oil  Polish . 

Brownrs  Shoe  Dressing,  i  doz . 

Brown's,  Army  and  Navy,  x  doz . 

Boyer’s  French  Dressing . 

44  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . .  a. 

Boston  Waterproof,  black .  a. 

Boston  Jr.  Waterproof,  black,  xo-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  a . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  a. 

Champion  Jr.,  black,  friction  polish . 

Frencn  Gloss,  black,  self-polisning . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . . .  a 

Star  Combination,  russet..  . . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  small.. 

Quick  White,  cleans  dirty  canvas  shoes... 

Quick  White,  cleans  dirty  canvas  shoes .  a 

Oil  Paste  black,  nerer  dries  up,  large  tins  — 


Dos. 

•75 

•  X5 
.78 
.80 

•  8afc 

•  65 
•75 
.70 
.70 

00 

00 

85 

85 

00 

75 

00 

85 

75 

•75 

.00 

•75 

•75 

•75 

•  4* 

.85 

oe 

71 
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GROCERY  WORLD 


GREEN  COFFEE.  r«*  lb. 

Rio  Golden  Fancy . 09%®. io 

“  Prime . . .  @.  0854 

“  Choice .  @.08 

Santos  Peaberry ,  extra  fancy .  iaJ4 

“  Fancy . °954@.°954 

"  Choice .  @.09 

Maracaibo,  Strictly  Fancy,  Mild . nJ4@.ia 

“  Choice .  @.uJ4 

Washed  Caracas.  Fancy . i354@-*4 

Laguayra,  Fancy .  .  I o Z 

Java,  Extra  Fancy  Old  Government . so J4®-21 

“  Extra  Fancy . . .  @.  20 

"  Fancy .  @.1954 

Mocha.  H  and  *4  hales,  genuine,  finest.,  @.19 

Mocha  Seed,  Santos,  Fancy .  @.ioJ4 

Mocha  Seed ,  Santos,  Choice .  @ .  1054 

ROASTED  COFFEE  IN  BUCK. 

Per  lb. 

Kir.,  Extra  Fancy  Golden. . 

“  Prime . 

“  Choice . 

Santos,  Extra  Fancy . 

‘  Fancy . „ . 

“  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

“  Fancy.... . 

“  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  t . . 


@.is 

@*o54 

@0954 

•*3 

@-  xaX 

@.ia 

@.14 

@•14* 

@•>5 

@•1554 

@•2554 

@•*454 

@•2354 


3~ 

4... 


.so 

•*7 

•14 


•  *754 
*454 
*3 
.12 
.II 
.II 
.10% 


Pack  in  25  and  50-lb.  cans,  and  25,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 

Eureka . 

Leader . . . 

Jap . 

Special,  No.  6 . 

Special  Drive . 

Extra  Value  Blend . 

Bargain  Blend . . 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariose .  1554  *5  As 

Lion .  13%  1334 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  i  lb.  tins,  .26 

Selddo,  lbs . . . 20 

“  50-lb.  tins . 19 

“  barrels . 18 

VIv,  lbs . . . 16 

“  50-lb.  tins . 15 

“  barrels . . . 14 

Ground  or  pulverized  without  extrs  charge. 


Llpton's  Package  Coffee — 

Special. . .  *s6 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . 29 

“  48  1 -lb.  cans . 29% 

Trinidad,  60  or  100  i-lb.  cartons . 26 

“G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21 54 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  54 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  12, 24  or  48  54-lb.  cans 

per  54  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 2734 

Tourist,  24  or  30  3  lb.  tins . 2754 

Almoco,  40  or  60  1  lb.  tins . 20)4 

Almoco,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  60 lbs.  to  case. . 14A 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14*1 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14)4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr” 

50  tins  in  box . per  box  3.80 

12  tins  In  box . per  carton  .95 

s  lb.  tins . per  doz.  5 .73 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  54-gross  Improved 

cans . per  gross  s.23 

Floto's  Coffee  Essence,  34-gross  cans,  tin 

ends . per  gross  2.70 

Floto's  Coffee  Essence,  54-gross  cans,  all 

tin . per  gross  a .  85 

Floto’s  Package  Chicory,  63-lb.  cases,  per  lb.  .0454 

Floto’s  Vienna  Coffee  Essence,  Manilla, 

54  gross . per  gross  a. 25 

Hummel’s  Essence,  tin  can,  54  gross,  per  gross  2.85 
"  *'  tin  ends,  “  “  2.70 

“  "  Improved  “  "  2.15 

Chicory,  Sellg'i,  65’s . 05% 

“  English  Ground,  bags  about  160  lbs.  .0554 

“  Francks’,  stick,  65  lbs . o6}4 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 0454 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2, 35 

Blasting,  B,  kegs.  25  lb2 .  1. 50 

Duck,  kegs,  1254  lbs .  4.75 

Duck,  kegs,  6U  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  23  lbs . . .  4.75 

FG,  FFG,  FFFG,  kegs,  1254  lbs .  2. 65 

FG,  FFG,  FFFG,  kegs,  654  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs .  1.85 

BB.  bags,  25  lbs . .  2.10 
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BLUING — Dry.  Per  Gross. 

Barlow’s,  small,  2  doz .  2.60 

“  large,  1  doz . _ .  3.20 

Sawyer's,  No.  1,  6  doz .  1.30 

"  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz . 1.60 

“  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  s  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5  00 


BLUING— Liquid.  p«  (Wo** 

Boyer’s  Bengal,  8  oz.,  54  gross .  3.90 

Cream  Indigo,  2  oz.,  *4  gross .  3.90 

Cream  Indigo,  4  oz.,  54  gross .  7.40 

Cream  Indigo,  8  oz.,  54  gross .  11.40 


BUTTER.  Perlb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tuba . - . 33 

“  First,  “  . . . . 

“  Second,  "  . —  .  29 

•'  Third,  “  . 27 

“  Imitation,  30-60  'bs .  25 

“  s-  and  xo-ib.  rolls,  60-  and  100- 

lb.  boxes .  .34 

Ladles,  30-60  lbs.,  bakers'  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-co-lb.  bxs.  .  36 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .  35 

J.  C.  V.,  Gilt  Edge,  Gold  Medal,  20-  • 

50-lb.  boxes .  34 

Sheal  (“400")  Elgin,  20-50-lb.  boxes .  .33 

Sheaf. . . 30-.32 

B.  S.  Gilt  Edge,  cartons .  37 

Gumse,  pounds  or  half  pounds .  .35 

Belle  Spring .  .33 

CANDLES.  Pa-  lb. 

P.  ftG.,  8's,  30  lbt  •  •#•••■  ee  s  eeeeet  ••••••  eee  eaetes  et<  ■  •  IO% 

“  *«’»,  “  . 11% 

Paraffine,  4’s,  6’s,  8’»  cartons,  36-lb.  cases, 

per  lb . .  .0854 

Searchlight  Hotel,  16’s,  30  lbs., . oo54 

Peerless  "  “  "  . 10V 

Bright  Light,  '•  «  .. . per  box  a.  50 

Werk’s,  8’s,  30  lbs . . 

“  i6’s,3olbs . 13 

Carriage  Candles,  size  6x1 54 . 19 

Martha  Washington,  long  xss . per  lb.  .17 

I 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  gross  4 .  ao 

Mason's,  quarts . per  gross  4.45 

Mason’s,  half-gallons . par  gross  6.20 
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J oily  T amblers — 

Barrels,  22  doz . . . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  54  g*o.,  no  rubbers,  per  gro. 
Jar  Rubbers — 

Lip,  wide . —per  gross 

Acme,  wide,  x  doz.  cartons . . per  lb. 

medium,  1  dot.  cartons . 


..654 


x.70 


.85 

45 

•  40 


Reliable,  white  rubber,  wide . 26 


medium.... 

Black,  medium. . . . per  lb. 

(25  lb.  lots  1  cent  per  lb.  less.) 


.26 

•as 


COOKING  HERBS. 

Mayflower  braird,  Sweet  Maxjoram.....per  doz. 

“  Sage - .....  “ 

"  Thyme -  “ 

"  Savory . “ 

"  Special  case  aaasortmeat,  2 
dot.  Sweet  Marjoram,  t 
dot.  Sage,  54  doz.  Thyme, 

54  dos.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

54-lb.  cartons,  1  dos . —per  dos. 

J4-lb.  “  “  •« 

54*11>-  “  ■« -  “ 

54 -lb.  screw  cap  bottles,  a  dos . per  dos. 

54 -lb.  square  cans,  a  do*_ . .  “ 


CANNED  GOODS 

Tomatoes—  Per  I 

Mrs.  Hancock’s  Frying . t  s 

Frying,  Good  Luck  Brand. . . . .  1.1 

Du Boia' Frying .  s.s 

Jersey  King  No.  3,  Standard  Jersey  .  1  ot 

Blue  Hen  Chickens,  No.  3 . „..  .9* 

Rio  Grande,  fancy  lersey...— . . . 105 

Silver  Lake,  fancy,  Jersey . 1.10 

Alta,  No.  2 . 70 

Plantation  No.  10, 1  dof . —  2.8s 

Bull  Dog,  No.  2 . . . 67H 

Lima  Beans— 

Tinsley’s,  extra  small . . . 1  25 

Silver  Lake .  1  05 

Little  Darlings . .  . . . .  1  30 

Acorn . . .  1.15 

Early  Autumn . .9s 

Boyer's,  No.  a . . .  1 .0754 

Oxlord,  Maine  packed . 87 

String  Beans — 

Extra  Fancy . „ . _ .  1.65 

Cloister,  fancy  N.  Y . 1.45 

Mikado,  Penna. ,  fancy . . . . 1 .00 


You  Should  THINK  NOW  When 
You  Buy  Tea 

The  price  is  away  up,  but  you  can  still  buy 
Caricol  Tea  at  a  price  which  enables  you  to  sell  it 
at  160  per  cent,  profit.  This  profit  is  one  very  . 
important  point  in  Caricol’s  favor,  but  there’s 
another  still  more  important — it  pleases  almost 
everybody  who  drinks  it  so  well  that  they  keep 
buying  it. 

Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  A  SONS  ,  Philadelphia 

Aqents  for  SAMUEL  RAE  A  CO.,  LiaHORN,  Italy 


Do  You  Want  to  Make  $300 
More  Every  Year? 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  #300  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  Pea¬ 
nut  Roaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  Si  to  S3 
a  day.  We  would  like  to  tell  you  more  about  it. 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


WE  HAVE  THE  BEST  OF  REASONS 
FOR  TALKING  ABOOT  IT 


We  make  a  point  of  exploiting  the  fact  that 
you  will  find  “The  Bottom  as  Good  as  the 
Top”  in  Apelpi  Evaporated  Apples,  simply 
because  usually  the  top  is  very  much  better 
than  the  bottom.  We  pride  ourselves  on  this 
particular  brand,  have  built  up  a  big  demand 
for  it  on  its  quality  alone — you  can  do  the 
same  thing. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  6  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 
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Boyer’s,  as . 8a% 

Acorn,  3s . . .  a. 05 

Acorn.  No.  . . 77 54 

Safe,  No.  2 . 60 

White  Wax  Beans — 

Acorn . ,.  .75 

Champion . 65 

Winsom,  N.  Y.,  No.  10, 1  doz .  3.75 

Baked  Beans — 

B.  &  M.,  No.  3 .  1.3S 

B.  &  M.,  No.  3,  tomato  sauce .  1.55 

Campbell's,  No.  2,  plain . 92% 

Campbell’s,  No.  2,  sauce . 92^ 

Oxford,  No.  3 . . 90 

Narragansett,  No.  2,  tomato  sauce . 97% 

Narragansett,  No.  3,  tomato  sauce .  1 . 37J4 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87  J4 

Van  Camp's,  No.  2,  sauce,  2  doz .  X.32J4 

Moore  &  Brady,  No.  3,  plain .  .  82  % 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz .  4754 

Martin  Wagner  Co.,  No.  3,  plain .  97% 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

r,  4  doz . 5 2 % 

Schimmel's,  No.  z,  sauce . 65 

Schimmel's,  No.  2,  sauce .  1 .00 

Schimmel's,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77 % 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce — 

3-lb.  cans,  2  doz . .per  doz.,  1.80 

a-lb.  cans,  3  doz .  “  z.40 

x-lb.  cans,  4  doz .  “  .90 

1- gal.  cans,  %  doz .  “  5 .00 

Snnnyside  Pork  and  Beans,  plain  or  In  sance — 

3-lb.  cans,  2  doz . per  doz.  .93 

2- lb.  cans,  3  doz. .  “  .70 

i-lb.  cans,  4  doz .  “  .  45 

1 -gal.  cans,  doz . .  “  3.00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . 8aJ6 

Martin  Wagner’s,  No.  2,  2  doz.. . 72 

Van  Camp’s,  No.  2,  2  doz . per  doz.  .82^ 

Zorn— 

Kornlet .  *  •  <>5 

Paris,  fancy  Maine .  1 . 20 

American  Beauty,  extra  fancy,  Shoe  Peg...  92 % 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . . . 82% 

Shoe  Peg,  Susquehanna... . 85 

Shoe  Peg,  Osborn’s. . . . 75 

Mark,  crushed . 75 

Rex,  No.  a,  Fancy  Whole  Grain . 70 

Vanity,  No.  s.  Whole  Grain . t >7% 

Royal  Exchange,  Whole  Grain . 65 
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Peas — 

French,  very  fine,  ioo  cans .  14 *5° 

French,  fine,  100  cans .  xa.co 

French,  medium,  100  cans .  11  00 

Boyer's,  Midgets .  1*85 

Boyer’s,  Extra  Sifted .  1  •  5° 

Boyer's,  Sifted .  1  •  35 

Boyer’s  Early  June .  1.25 

Parrot  Junes .  1 . 10 

Jumbo  June... . 1.15 

B.  F.  F.  Junes .  1.02# 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  a . . . 5754 

Beets — 

Red  Jacket,  No.  3,  small .  1.35 

Silver  Lake,  fancy,  No.  3 . ....  1  00 

Succotash — Belle  Rose, fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy .  1  05 

Poland,  extra  fancy  Maine . 92  % 

Spinach — 

Champion,  No.  3 . 1.22)6 

Shawnee,  No.  3 .  **27 )6 

Farren's,  No.  3 .  125 

Farren's,  No.  10 .  4*°° 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . . .  1 .05 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 92% 

Andrews  &  Co.,  No.  2 . . . 55 

Silver  Lake,  No.  10,  1  doz .  2.25 

Asparagus —  . 

Extra  mammoth.  No.  a# .  4*5° 

Superior,  large.  No.  2)6 .  4**o 

Staple,  medium,  No.  2^ .  3*95 

Swan,  medium.  No.  2)4 .  3.85 

Del  Monte  Tips,  No.  1)6 .  3-75 

Extra  Tips,  No.  1 )6 .  3  70 

El  Dorado  Tips,  No.  1 )6 .  3.60 

El  Rio,  medium,  No.  2 )6,  2  doz .  3.75 


CALIFORNIA  CANNBD  FRUIT. 

Apricots —  Per  dos. 

Extra  Quality .  2.75 

Extra  standard .  2 .65 

Pears — 

Bartlett,  extra  quality,  2)6s .  2  65 

Bartlett,  extra  standard,  2)6* . .  2.60 

Bartlett,  standard,  *)6s, .  2.40 

Cherries — 

Extra  quality,  2%s .  3.4° 

Standard,  2% .  3  00 

Peaches — 

Goddess,  No.  2%,  ex.  stand'd  lemon  cling..  2  65 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  2.62)6 
Wild  Rose,  No.  2)6,  ex.  stand'd  lemon  cling  2.47)6 

Valley,  No.  2%,  standard  lemon  cling .  2  30 

Thistle,  No.  2%,  standard  lemon  cling .  2.27)6 

Agate,  No.  2)6,  standard  lemon  cling .  2.22)6 
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Lake  View,  No.  2)4,  lemon  cling .  a.r© 

Lake  View,  No.  2)6,  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz .  i.(5o 

Columbus,  No.  2)6,  pie  peeled  yellow  free...  1.87)1 
Columbus,  No.  2%,  pie  peeled  lemon  cling..  1  92 
Plums — 

Extra  standard  egg . . .  1 . 75 

Extra  standard  green  gage . . .  1 . 75 

Standard  egg .  1 . 65 

Standard  gage . . .  1 . 65 


DOMESTIC  CANNBD  FRUIT. 

Apples— 

Wayne  Co.,  No.  10,  1  doz .  3.50 

,  Keystone,  No.  3,  2  doz .  1 . 10 

Blackberries — 

Farren's,  extra  preserved.  No.  2 .  1.30 

Silver  Lake,  heavy  syrup,  No  2 .  x.20 

Nigger  Head,  No.  * .  1.07)6 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  2s .  x.io 

Biuebemes- 

Leggies,  No.  2 .  x  50 

Loggies,  No.  xe .  6.85 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  1.85 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  *-97/4 

Maryland  Leader,  white .  x.92^ 

P.  <fe  B.  yellow.  No.  3 .  1.87)6 

Gypsum,  No.  3,  pie .  1.50 

Pears — 

Silver  Lake,  No.  3 .  1 .40 

Fowling  Creek,  good.  No.  3 .  1.25 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.55 

Pride  of  Rochester,  fancy,  preserved.  No  2  1.90 

Rhubarb— 

Ayres,  No.  io,  x  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  x.40 

Jumbo,  No.  1,  4  doz .  x.50 

Silver  Lake,  No.  2 .  1 .90 

Defence,  No.  2 .  2.10 

Pine-apple — 

Phonograph,  grated,  No.  2 .  2.00 

Phonograph,  sliced.  No.  2 .  1.95 

Acorn,  grated.  No.  2 .  2  00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.65 

Wagner's,  E.  &  C.,  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Singapore  Chunks,  No.  1)6,  4  doz .  1.10 

Wallace,  E.  &  C.,  sliced,  No.  2 .  x  .35 

Singapore,  cubes,  No.  t%,  4  doz .  1.05 

Wagner's,  No.  1,  cocktail,  2  doz .  1  oc 

P.  &  B.,  grated.  No.  3 .  1 .00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  i,  4  doz . 85 
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The  Paul  Taylor  Brown  Co’z 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hln,  ft-lb,  chunks . per  doz. 

II  ,  II  II  II 

II  II  II  II 

"  I«  "  sliced  " 

“  rtf"  crated .  " 

'*  t%  "  whole  .  *' 

Packed  In  their  own  juice : — 

1 54-lb.  chunks, extra  heavy  syrup. ..per  dos. 
“  sliced  . .  “ 


1  *33 

MS 


1  *41 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKERBL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  x,  4  doz .  2.20 

Devilled,  No.  2,  2  dos .  3.25 

Clams — 

Gold  Label,  No.  x,  4  doz . 

Star,  No.  x,  4  doz .  x  05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz . ?. .  4.20 

B.  &  M.,  No.  )6,  flat,  4  doz .  2  20 

B.  &  M.,  No.  x,  tall,  2  doz .  4.15 

B.  &  M.,  No.  Yi,  flat,  4  doz .  2.90 

Star  brand,  No.  ){,  flat,  4  doz .  1  *35 

Star  brand,  No.  )6,  flat,  4  doz .  2  25 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4*35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  x, 

2  doz .  1 .20 

Peerless  Brand  (Barataria),  new  pickled, 

No.  x,  2  doz .  x.15 

Cotton  Bale,  pickled.  No.  x,  2  doz .  1.12)6 

Mackerel — 

Picker's,  soused.  No.  1,  4  doz . 

Pickert's,  soused.  No.  2,  2  doz .  2  50 

Pickert’s,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  x,  4  doz .  1.52 

Underwood,  soused,  No.  s,  s  doc .  s.45 

Underwood,  soused,  No.  3,  2  doz .  3.10 

Oysters — 

Boyer’s,  No.  1,  2  doz .  1*02)6 

Boyer's,  No.  2,  2  doz . .  1.90 

M.  &  B.,  No.  1,  2  doz .  x. 00 

Stewart's,  No.  2,  2  doz..- .  1 .95 

Stewart's,  No.  1,  2  doz . 95 

Victory,  No.  1,  2  doz . 97)6 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  i.47$4 

Gold  Label,  No.  1,  spiced,  4  doz .  8*)4 

Salmon — 

Foust,  Sockeye,  1  !b  ,  flat .  1 .82  )6 

Gibralter,  Sockeye,  No.  x,  tall .  1.90 

Gibralter,  Sockeye,  No.  )6,  flat .  x  .25 

Hapgood's,  No.  1,  tall,  4  doz .  1.85 

Hapgood's,  1  lb.,  flat . .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  1.67)6 

Humes,  Karluk,  No.  1,  tall,  4  doz .  x.35 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


Perfect  service  and  cash  concentration 
are  requisites  in  busy  retail  stores.  You 
can  have  both  by  installing  a  Lamson 
Rapid  Cash  System. 


ASK  FOR  BOOKLET  E  5 

Lamson  Consolidated  Store  Service  Co. 

General  Offices,  Boston,  Mass. 

Philadelphia  Office,  500  Penn  Mutual  Building 
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Horseshoe,  No.  i . 1.4s 

White  Bear,  red,  No.  1,  tall .  1.32X 

White  Raven,  J4s..... . 95 

Plata. 

Chancerelle,  Zs,  key .  35.00 

La  Champagne,  key .  17.00 

Billet,  small  J^s .  14.00 

Tricolore,  y.s .  g.oo 

SARDINES— Boaollll. 


3-45 
3  4« 
*•73 
*.S» 


Ws,  Irma,  100  cans . . .  3.40 

Us,  Soroka,  key,  100 cans .  3.27X 

jjs,  Luncheon,  100  cans .  3.10 

X  s,  Fox,  100  cans .  3.40 

is,  Underwood's,  50  cans. .  3.95 

is,  Irma,  50  cans.. . . . . . . . 

is,  Harbor,  48  cans,  wrapped . . . ... 

is,  Booth's,  50  cans.. . 

is,  Continental,  key,  48  cans . 

|s,  BlanehvlUe,  30  cans .  a. 30 

Ws,  Irma,  100  cans .  3.65 

Us,  Continental,  key,  100  easts .  3.40 

3(s,  Le  Baron,  100  cans . .  3.20 

Gold  Label,  X*>  oil,  100  cans- .  6. 40 

“  V»,  mayonnaise  dressing,  100  cans  6' 40 

“  ^s,  “  "  30  cans  4.30 

Skipper  Sardines —  Per  case 

Suarters,  Olive  Oil,  key,  100  tins .  12.00 

alves,  Olive  Oil,  key,  50  tins .  12.00 

Suarters,  Tomato  Sauce,  key,  100  tins .  13.00 

alves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dot. 

Armotsr’s  Verlbest,  with  key,  No.  1,  s  dot .  t  .35 

“  “  with  key,  No.  a,  1  dot .  3.35 

Fairbank’s,  with  key,  No.  1,  2  dot .  1,25 

“  with  key,  No.  2,  1  dot .  3.25 

“  with  key,  No.  6, 1  dot .  6.90 

"  with  key,  No. 14,  %  dot.,  per  case  8.ij 

uibby’e,  with  key,  No.  1,3  dot . .  1.35 

“  with  key,  No.  2,  1  dot .  a. 35 

Chipped  Dried  Beef. 

No.  1,  3  dot .  3.00 

No.  X,  2  dot . . .  1. 15 

31ass,  No.  %,  a  dot .  1.45 

Hass,  No.  1,  2  dos_ .  a. 45 

Beechnut  Sliced  Beef,  No.  i,glassjars,perdot.  a .  8?M 
Beechnut  Sliced  Beei,  No.  J4, glass  jars.per  dor.  1. 75 
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Acme  Sliced  Smoked  Beef.  Per  dot. 

Large  tins,  2  dot . „ .  a. 60 

Medium  tins,  4  dot . .  x.  60 

Medium  tins,  3  dot . .  1.65 

Small  tins,  4  dot .  x.oo 

Large  glass  jars,  1  dot .  a .  85 

Special  jars,  1  dot .  2.60 

Junior  jars,  a  dot .  1.60 

Sliced  Bacea. 

Beechnut  Bacon,  No.  1,  glass  jars .  3.67J4 

Beechnut  Bacon,  No.  Z,  glass  jars .  1.60 

Acme,  large  glass,  1  dot .  2.75 

Acme,  junior  glass,  a  dot . .  1. 60 

Roest  Beef. 

Fairbank’s,  No.  1,  a  dot .  1.30  - 

Fairbank’s,  No.  3,  1  dot. .  2.25 

Armour’s,  No.  s,  a  dot .  1.32% 

Armour's,  No.  a,  1  dot .  a. 35 

Libby’s,  No.  1,  2  dot . 1.10 

Libby's,  No.  a,  1  dot .  a. 20 

Kingan's,  No.  1,  2  dot . 1.15 

Klngan's,  No.  a,  1  dot . 3.15 

Lunch  Tongue. 

Falrbank's,  No.  1,  sdoi .  s.ao 

Libby’s,  No.  1,  s  dot . . .  a. 90 

Armour’s,  No.  1,  a  dot .  3.70 

Whele  Os  Tenges. 

Falrbank's  No.  a,  1  doe . . . .  7.00 

Libby’s,  No.  sX,  1  do* . . .  10.00 

Potted  flam  er  Os  Tongtte. 

Armour's  Verlbest,  No.  X.  4  doe . . 45 

Armour's  Voribest,  No.  X.  a  doe . . . 80 

Libby’s,  No.  X>  4  doc . ___ . 45 

Llbbv's,  No.  X.  4  do*. .  .80 

R.  &  R.,  No.  4doz .  1.15 

R.  &  R.,  No.  J4,  2  doz .  1.95 

Petted  Chicken  er  Tarkey. 

Armour's — 

No.M,4dos . 87M 

No.  X<*  dot .  1.45 

Libby’s— 

No.  4  dot . 85 

No.  X,  2  dot .  1.50 

R.  &  R.,  No.  4 doz .  x-75 

Boned  Meats. 

Curtice  Brothers,  “  Blue  Label" —  Per  Dot. 

Chicken,  No.  X .  a. 85 

“  “  1 .  5  00 

Turkey,  “  X .  3.85 

“  “  t . 3.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham, No.  iX .  9.00 

Whole  Ham,  No.  2X..* . 23.50 
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Devllled  Meats. 
Curtice  Brothers,  “  Blue  Label 


No.  3  0t. 

No.  1001. 

Per  Doz. 

Per  Dot. 

Ham . 

Tonga©. . .. . 

Chicken . 

. .  2-5° 

*.50 

Turkey . . . 

3*5 

Potted  Meats, 

Curtice  Brothers,  “  Blue  Label  ” — 

No.  M  Tin.  No.  X  Tin. 
Per  Dot.  Per  Dot. 

Ham . . .  1-35  3.33 

Tongue . . . .  1.35  a. 25 

Chicken . .  1.95  3.C0 

Turkey . . .  1.95  3,00 


Snaps. 

Snider’s  Tomato  Soap — 

3  lb.  cans,  a  dot . . 

a  lb.  cans,  s  dot . . . 

1  lb.  cans,  4  dot . 

Gallons,  cans,  X  dot . 

Schimmel’s,  assorted  r  lb.,  4  dot.., 

Campbell’s  Assort  ,  No.  1,  4  doz... 

Campbell’s  Special  Assort.,  4  doz.. 

Schimmel’s  Assort.,  No.  1,  4  doz... 

Curtice  Brothers,  “  Blue  Label 

Quarts.  Pints. 

Per  Dot.  Per  Dos. 

Consomme .  3.13  1,73 

Boullon . 3.15  z.75 

Beet . . .  3.13  1,73 

Julienne . . .  3.13  1.75 

Printanier  . . 3.15  1.75 

Vegetable .  3.15  1.75 

Tomato .  3.15  1.73 

Ox  Tall .  3.15  1.75 

Mock  Turtle .  3.13  1.75 

Tapioca  Crecy .  3.15  1.75 

P«* . ••••••••• .  3-15  *-75 

Mutton  Broth .  3.15  1.75 

Clam  Chowder., .  3.15  1.75 

“  Broth .  3.13  1.75 

Chicken  Gumbo . .  3.13  1.73 

Mulligatawny .  3.15  1.73 

Chicken .  3.15  1.75 

“  Broth . „....  3.15  1.75 

Green  Turtle .  6. 50  3.30 

Terrapin .  7.25  3.75 


per  dot. 
*15 

*•35 

•90 

5.00 

.84 

.85 

.87X 

•85 


X-Pinti. 
Per  Dot. 
1.S5 
I.»5 
t.*5 
1. *5 
1. *5 
1. *5 

X.25 

*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 


*.*5 


-1«- 

CANDIES  AND  CONFECTIONERY. 


.•30-lb.  ^pai  Is 


Croft  &  Allen  Co.- 

Extra  Mixtures. . . . . 

Cream  Jelly  Mixtures.. . 

Eicroften  Mixtures.. . .  “ 

Nobby  Mixtures . .  “ 

Cadella  Mixtures . . .  “ 

Fine  French  Mixtures . “ 

Preach  (Creams.. . „....  “ 

American  Mixture* . . .  “ 

Variety  Cut  Drops  ... . “ 

Darling  Mints .  “ 

Golden  Drip  Bar . . . 15-lb.  boxes 

Sour  Balls . .............30-lb.  pails 

Pancella  Cream  Chocolate . .  “ 

I  X  L  Assorted  Chocolate . .  •' 

King  B  Assorted  Chocolate... .  “ 

No.  x  Fine  Assorted  Chocolate...  “ 

Nonpariel  Drops . •* 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . .„.s5-lb.  palls 

Chocolate  Mints . 30-lb.  pails 

Honey  B  Coxnb . sx-lb.  palls 

Cream  Cocoanut  Balls . s8-lb.  pails 

Cream  Peppermint ..30-lb. ^palls 

Wellington  Caramels  _ . 15-lb.  palls 

Frozen  Milk  <•  . „ . yo-Ib.  palls 

Soft  Jelly  Gum  Drops . . .  “ 

Superfine  “  . .  “ 

Jelly  Beans . '* 

Wlntergreen  Lotengen  _.. . " 

Mint  “ 

Assorted  '•  . .  •• 

Conversation  “  . . s8-lb.  palls 

C.  k  A.  Crown  Stick . . jo-lb.  palls 

Pancella  Chocolate,  x-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted  . . 10-lb.  boxes 

Penny  goods . .  SMMSMtXO  boxes  In  case 


Per  lb. 
.08 

.09% 

.13 

.13* 

.0»M 

.08X 

.OSX 

.08X 

.IS 

.08X 

.*tX 

.12 

38 

•*3 
.12 
■  itX 

:;;U 

•  to 
09X 
.o,X 
.08 
.10 
■07* 
.10 
.08 

■°9* 

•»*x 

.09X 

4.50 


CAT8UP.  Per  Dos. 

Beef  Steak  Catsup,  Medium .  a.oo 

Campbell’s,  No.  8,  a  doz . 87K 

Campbell’s.  No.  8,  Tobasco.. . * . 87^ 

P.  P.  Co  ,  Spiced.  No.  32,  5  doz .  1.35 

Home  Made,  No.  8,  4  doz . 65 

Waidort,  medium,  12  oz.,  screw  top,  a  doi . 

Snider's  Catsup  : — 

Pints,  a  doz . a* . . . . . . .  a.  10 

^ -pints,  a  doz . . . . x.30 

Quarts,  x  doz . . . .  3^5 

Gallons,  6  jugs  In  crate . per  jug  .85 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  Phil^iPMa 

V  ^  v/v/a  PENNSYLVANIA 


Do  You  Know  What 
Ramly  Stands  For? 

We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  io  cents. 

It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you,  put  the  Ramly  in  stock. 

MENTOR  CIGARETTE  CO. 

404  Atlantic  Avenue  -  -  BOSTON ,  MASS. 

Philadelphia  Representative '.—Arthur  Hagan  &  Co.,  151  N.  Third  St. 
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ketchup. 

Curtice’s  "Blue  Label"  Tomato  Ketchup Per  Case, 

Small,  25  bottles  In  case .  3  00 

Medium,  25  bottles  In  case .  4  -75 

Large,  12  bottles  in  case . . . .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 

Premium,  12  to  25  lbs . . 

Caracas,  sweet,  6  lbs . . . . 

German,  sweet,  12  lbs . . . . 

Auto,  sweet,  6  lbs . . 

Cocoa,  Ji-lb.  cans,  12  lbs.  Inbox . 3° 

Cocoa,  %-lb.  tins,  6  lbs— . . . 3° 

W.H.  Bakers:— 

Best  Cocoa,  54-lb.  size . per  lb.  •  33 

“  |-lb.  "  . .  ‘  .34 

Premium  Chocolate,  54®,  12  lbs . 31 

"  54s,  12  lbs . 3ZW 

Best  Sweet  Chocolate,  r^s . 20 

Best  Sweet  Chocolate,  1-5S . 20 

Hershey's— 

Milk,  J4s,  61b . per  box  i.SS 

Cocoa,  Epp’s,  54-lb.  tins,  7  lbs . . . 4* 

"  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

“  11  6-lb.  boxes,  54-lb-  tins, 

per  tin,  .3754 

“  «  6-lb.  boxes,  54 -lb.  tins, 

per  tin,  .19 

••  Huyler’s,  54s,  6  lb . 43 

»  “  54s,  61b . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  ra-lb.  cases — 

Per  can.  Per  doz. 


54 -lb.  round  cans.. 

54-lb.  “  .. 

i-lb. 

154-oz. 

5-lb# 


50  cans  in  case 


.19 
•  3° 
•59 
.07 

2.75 


2.S7 

3.60 

7.08 

Per  lb. 
•55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case —  - 

Milk  Chocolate,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb . *8 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  54-lb.  cakes . 3® 

Blooker’s  Cocoa  Powder — 

54-lb.  tins,  2  doz.  in  box . per  doz. 

54-lb.  tins,  2  doz.  in  box .  “ 

r-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  In  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 


■45 

•42 


1.88 

3-5° 

6.50 

.52 

•50 
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Wilbur’s  Cocoa — 

Breakfast,  #-lb.  tins,  6-lb.  boxes . per  lb. 

“  %-\b.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  54s,  12-lb . per  lb. 

Sweet  Clover,  54s,  6-lb . per  box. 


Hooton  Cocoa  and  Chocolate  Co.— 


•  37 

.36 


•  3° 
1.65 


Cocoa,  labeled,  54s..' . 3* 

Cocoa,  labeled,  is. . 3® 

Premium  Chocolate,  54s . . 

Premium  Chocolate,  54  s . . . 3° 

Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  54-lb.  size . per  lb.  .40 

«  “  J-lb.  “  .  “  .41 

"  Baking  Chocolate,  54-lb  size .  “  27 

"  “  “  }4 -lb.  “  .  “  *9 

“  Milk  Chocolate,  6-lb.  box . per  box  1.65 

“  Vanilla,  Sweet,  6-lb.  “  .  “  2.65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  54-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54 -lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54 -lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  J4-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  5^-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 . 75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  %-lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  54-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  54-Ib. 

tins . . 38 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 4° 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 4° 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .27 

12"  “  6  “  “  .  “  .27 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.bxs.,i2bxs.  In  case,  54  lb.  tins  “  34 

54-lb. tins,  6-lb.  bxs.,  12  bxs.  case  "  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . .  2  75 

Peter's  Milk  Chocolate: — 

No.  61 — 54  lb.  size,  croquettes . per  lb.  .48 

No.  62—54  lb.  “  “  -48 

No.  63— 541b.  “  flat  packets .  “  .48 

No.  64—54  lb.  “  “  “  “  -4» 

No.  93— i  lb.  "  "  “  -48 

No.  66— 541b.  “  "  “  “  .50 

No.  67— Alb.  “  “  “  “  -5° 

No.  68— A,  lb.  *‘  “  “  “  -SO 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  i»-lb. 

boxes . . 

Croft’s  Cocoa,  Js,  2  doz.  In  box .  1 .95 

“  “  54s,  61b.  “  39 

“  «  54*. 6  lb.  “  . 38 

"  "  IS,  12  lb.  "  37 

“  **  5  lb.,  6  cans  In  box  . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1 . 50 

“  Superior  Sweet,  6  lb.  “ 

"  Premlnm,  54s,  12  lb.  " 

“  "  54s,  12  lb.  11  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  In  box . 3454 

“  54 -lb.  “  24  “  . 3534 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 

Hasty  Lunch  Chocolate— 

14-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

54-lb.  “  “  24-lb.  “  ..  ..  “  29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-^b.  tins,  6-lb.  boxes . 3^54 

“  54-lb.  “  12-lb.  "  . 36 

Bedford  Cocoa — 

Labeled  54-lb-  cans,  6-lb.  boxes . 2954 

“  54-lb.  “  12-lb.  "  . 29 

“  J-lb.  “  6-lb.  “  . 3 

**  i-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . .  -*8/4 

“  54s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c.,  72  "  .  “  1.4° 

Premium  Chocolate — 

54-lb.  cakes,  12-Ib.  boxes . 2754 

54-lb.  “  24-lb.  "  . . 


Milk  Chocolate — 

40  3'Cent  cakes  in  box,  24  to  halt  case . 80 

40  “  "  48  to  case . .  .80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  "  "  48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  dos .  6.25 

Eagle,  2  doz .  3-*S 

Challenge,  4  doz .  4-3° 

Defiance,  4 doz .  4-3° 

Magnolia,  4  doz .  4-  80 

Rose,  4  doz .  4.85 

Dime,  4  doz .  3. 90 

Winner,  4  doz .  4  65 

Baby,  1  doz.,  glass .  1.90 

Red  Cross .  4-6o 

Peninsular . . . . .  4 . 80 

Dr.  Hand’s,  2  doz...„ . . .  3.10 

Leader .  4*3° 

Banner, 4  doz . 4-5° 

Star,  4  doz .  4.60 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  70 

Peerless,  5c.  size,  4  doz . . .  2  20 

Yacht,  family .  3  50 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3.95 

Silver  Cow,  5c.  size . . . 6  doz.  3.25 

Pet,  10-c.  size,  4  doz . per  case  3.  30 

Pet,  5-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.55 

Van  Camps,  4  doz.,  large .  4.00 

HIRES  CONDENSED 
MILK  AND  CREAM  Percaie 

Hires  Con-  >  _  Aft 
(leased  Milk  ..  j  5' 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

dold  Cream 

Packed  in  case*  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4*  >5 
Fifty  cases  or  more .  4*1° 


The  Barrel  Man's  *  Only  Loser 

Ninety-nine  out  of  one  hundred  women  would 
rather  buy  goods  in  packages  than  goods  in  bulk. 
Mainly  because  they  think  they’re  cleaner,  and  so 
they  are. 

So  that  when  you  ask  your  trade  to  pay  a  frac¬ 
tion  of  a  cent  more  per  pound  for  Franklin  Carton 
Sugar  you  are  simply  doing  something  which  it  s 
their  tendency  to  do  anyway.  In  99  per  cent,  of 
the  cases  the  fraction  of  a  cent  advance  will  cut  no 
figure  at  all. 

Now,  when  they  buy  Franklin  Carton  Sugar 

look  what  they  do  for  you.  They  save  you  work 
and  they  save  you  the  loss  of  giving  them  “  good 
measure.” 

Franklin  Carton  Sugar  is  a  splendid  thing 

for  everybody. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two- pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  »  PENNSYLVANIA 
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COCOANUT.  Par  lb 

Schepp's  Shredded,  V-lb.  pkgs.,  n  lbs.  to  cue  .23% 

"  “  %  lbs . 22* 

Dunham’s,  5-cent  package . 29 

“  X* . .. . 26 

“  %fs . . . 28 

and  . .26% 

Franklin  Baker  Co’s — 

Brasil,  70  V-lk.  packages .  2.50 

"  35  j2-n».  "  . . 

“  38  J(-lb.  and  16  X-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages . . . „..  2.50 

* ‘  Shred,  in  pails,  20  lbs . 1 1 

"  “  In  boxes,  25  lbs . 10% 

“  “  In  barrels,  iso  lbs . 10 

Table  Talk,  Thread,  in  pails . is 

“  "  In  boxes . 10X 

“  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 10& 

*•  Slice,  "  120  lbs . 10% 

'  Strip,  "  ias  lba .  ,  10  % 


CRACKERS  AND  CAKES. 

A.  Eaton  &  Co.: —  Bbls.  Bxs. 

Batter  Crackers . 08  .08X 

Oyster  “  . 08  .08X 

Wine  Scroll.. . .  .10  .10)$ 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bas. 

Assorted  Jumbles . 0754 

Brown  Edge  Water . 

Butter  Thin . . . 

Clover  Mlaed . . . 

Cocoanut  Ripple . 

Cocanut  Taffey  Bar  . 

Cookie  Mixed . 08% 

Crystal  Bar . 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . 08% 

Fruit  Gem . 

Grandma  Cookies . .  .08% 

Honey  Tumbles,  XX . og% 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . . .  .09 


.08 


08 


09 

09 

10 

°9 

09 

08 

°9 


-ta¬ 
lced  Ginger  Tablet .  ,08 

Iced  Honey  Jumbles . . . 09X  .10 

Iced  Vedette  Wafer . oy%  .08 

Lemon  Bar . . . oi%  .09 

Man-in-the-Moon .  .08 

Milk  Lunch . 07  -oj% 

Orange  Cookies . . . 07X  .08 

Quaker  City  Mixed . o^%  ,c8 

Salted  Strips . c8J4  .oj 

Saltines . .12 

Soda  Biscuit  XXX . 06%  .07 

Spiced  Waters . 07)4  .08 

Sunshine  Cookies . 07U  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . o6J4  .07 

Package  Goods —  Per  doz. 

Animals . so 

Butter  Thin . . .  x.oo 

Gingerettcs .  1.02 

Gold  Medal  Soda  (small) . 50 

“  “  (large)  . 90 

j  Graham  Wafers .  1  .co 

Ivinettes .  1.00 

Miik  Lunch . . .  1  .co 

Our  Ginger  Snaps . 52 

Pink  Tea .  1 .00 

Sugar  Snaps . 50 

Saltona  Biscuit . ,. .  1  03 

Freight  paid  on  500  lbs.  to  Pennsylvania,  Mew 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENP,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1 .  ig 
“  "  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish. p.  dz.  1.75 
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Wein  Senl,  in  bbls . per  gal. 

“  I  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs....™. . per  keg  2.50 

Prepared  Mustard,  In  bbls . . . per  gal. 

"  “  In  is  gallon  kegs. .per  gal. 

“  *  In  10  «  “ 

"  In  5  "  “  .25-. 40 

•«  «'  £  *  gallon  jmm...por  pall  .75 

Prepared  Special,  with  spoon,  2  doz.  In  case. 

por  doz . 95 

"  Sifting  top,  2  doz.  In  case . per  doz.  .46 

"  with  Horse-radish,  2  doz.  in  case, 

ner  doz . .... . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Kmmen thaler  Swiss  Cheese,  Selected  tub . 26 

. - . loaf,  .36% 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .22 

Roquefort  Cheese,  12  in  case..per  lb.,  .35,  ••  .36 

Parmesan,  loaves  about  30  lbs . loaf,  .37,  cut  .32 

Edam  Cheese,  12  in  case. ..case,  10.50,  single,  .90 

In  tin . per  lb.  .26 

i-lb.  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2.7g-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

Per  do* . .— . . . .....  1.4s 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . . . . . . . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

. — . -  1.75 

Her  Hand  Cheese,  100  in  box _ _  1.25 

Edelweiss, Romatour  and  Bler-Kaie...p«rdoz.  4.00 

American  Swiss,  No.  1 . loal  .19  cut  .20 

"  “  Square  loaves.  No.  1,  about 

S5  lbs.  each . per  lb.  .19 

Llm burger  Cheese,  No.  z . boa,  18  ;  %  box. 

18,  loss ...... ...... «... , ,  ......  .19 

Mueuster  Cheese  . . . . per  lb.  .  19 

Brick  Cheese,  No.  z . . .  «  .18 

English  Dairy  Cheese . . . . .  «*  ,i7% 

Pineapple  fPicnlc  size),  6  In  box_ . per  box  3.00 

“  (Gem  size),  6  In  box. .  *  2.25 

Royal  Luncheon  Cheese —  2.25 

Dinner  size,  1  doz.  in  case . per  doz.  4.50 

Lunch  size,  2  doz.  in  case. .  “  2.40 

Pionlc  size,  2  doz.  In  case ..' .  “  1.35 

Trial  size .  *<  1.00 

MacLaren  Imperial  Cheese,  Club  size. per  doz.  1  .oe 

“  “  "  No.  1  size  “  a. 40 

“  Roquefort  “  large  size  “  2.95 

"  “  smaUsize  «  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.55 
“  d’lslgny,  “  6  In  box...  “  1.55 

Wm,  Tell  brand,  12  In  box .  "  I,1j 

Neufchatel  (Cow  brand),  25  In  box . per  box  1 . 10 

Star  Cream,  or  Phila.,  12  •*  ....  11  2.30 

Miniature  Cream,  or  Phlla.  12  “  ....  “  j.ij 

Hand  Cheese,  8  doz .  “  , 

“  4  “  . -  “  .75 

4  “  Thttringer . .  “  .83 
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Farmer  Hand  Cheese,  4  doz.  In  box.,  per  box  x.45 
Schutaea  Cheese,  is  la  box  .  “  1  25 

American  Mountain  Cheese  (Alpen  Ease),  50 

i-lb.  packages . . . ...per  lb.  .18 


IMPORTED  AND  AMERICAN  MEAT8  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 


Wiener  Wurstsl,  li  In  da . . per  dot. 

••  g  ••  .  >■ 

Carlsbad  Speck  (Imported  Bacon)  ...1  « 

Imported  Cervolxt  Sausage  (RoUrs). _ per  lb. 

Imported  Frankfurters . . . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Patedc  foiz  Gras,  small  size . per  doz. 

American  Holsteiner..by  bbl.  zs  Isos,  per  lb. 

Laadjager,  short . . . per  lb. 

“  lftl£ . TTisinni  ** 

Mortadella,  Dry  . per  lb. 

*5  In  box,  per  box, 
per  dot. 


da 


tlat  (X),  50  and  100-lb.  boxes, 

%  ;  le»* . - . . 

Cervelat,  Bine  Ribbon,  50  aad  zoo¬ 
lb.  boxes,  .ae;  lest. . . 

Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16%  ;  leas . 

Cervelat,  Tip  Top,  50  and  toe-lb. 

boxes,  14;  leas . . . . 

Cervelat,  E.  Gothaer,  50  and  iso-lb. 

boxes,  23X:  less... . .... 

Salami  (E),  50  aad  too-lb.  boxes, 

.21 ;  less . ...... 

Salami,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .so);  less.. . . . 

Salami,  G.  A.  P.,  50  aad  zoo-lb. 

boxes,  .17;  less . . . . . 

Teague  Sausage . per  lb. 

Smoked  Braunschwelger  Liver  Sau- 
. . . . per  lb. 


•48 

4-75 

*•75 

•3* 

.48 

3-75 

65 

3.00 

•«4 

•*4 

•»S 

e.40 

•*3 


l££ 


Petit  De  Roe  tees  Frankforten,  plain, 

per  doz . . . . 

Petit  Delict  tret  Frankforten,  with 

Sauer  Kraut . . . per  doz. 

Lebanon  Beef  Bologna . per  lb. 

Paprika  Spsck . .. . *• 

Mettwurit,  hxlf-roand  . .  " 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dsflou . — . . per  lb.® 

Smoked  Tburinger  Blutwurst . “ 

“  rfcfm  »unt_...„ . ** 


.16 


•»4 


.18 

.18 

•  »5 
.28 


■90 

>5 

.18 

.it 

•*4 

.18 

.18 


PICKLED  MEATS. 

Lamb  Tongues  (Darby  Brand),  pint  jars 


75 

5-75 


(DerbyBreind),  quart  glass  jars 

(Dwby  Brand) ,  ie-Sz.  jars,  * 

per  dor . . . „..  2  50 

Calves’  Head,  la  round  tine . per  doz.  1.65 

Pickled  Meats,  la  glass .  “  1 .  ©c 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feot.) 


Egg  Insurance 


To  Deliver 
I  M. 
Dozen 
Eggs 

Costs  You 


IN  PAPER  BAGS 

Standard  Bags  per  M,  .  .  $1.20 

Twine,  2  Balls, . 10 

Clerk’s  Time  Handling 
and  packing,  1  minute 
each  doz.,  16 %  hours 

at  15c., . 2.50 

Breakage,  average  8  eggs 
per  case  of  30  doz., 

33%  doz.  at  24c.,  .  .  .  8.04 


$11.84 

EGG  CARRIERS 

Star  Egg 


IN  STAR 

1  doz.  No.  1 

Carriers, . $2  25 

1  M.  No.  1  Star  Egg  Trays,  3.00 
Clerk’s  Time  filling  Car¬ 
riers,  5  sec.  each  doz. 

4  1-6  hours  at  15c.,  .  .  .63 


(Can  be  emptied  in  1  second.)  - 


IN  PASTEBOARD  BOXES 

For  i  M.  Pasteboard  boxes,  .  $  5.50 
Breakage,  1  egg  every  3  doz. 

delivered, .  8.04 

Clerk’s  Time,  handling,  setting 
up  and  packing,  15  hours 
at  15c., .  2  25 


$15.79 

Delivering  with  STAR  EGG 
CARRIERS  and  TRAYS,  cost 
as  specified  in  opposite 

column . 3.63 


$5.88 
.96 


1  doz.  No.  1  Star  Egg  Carriers 
left  on  hand  when  eggs  are 
delivered, .  2.25 

AMOUNT  SAVED  when  deliv- 
ering  with  STAR  EGG  ^ 
CARRIERS  and  TRAYS,  .  $8.21 


STAR  EGG  CARRIERS  ^  ^  „ 

SAVE  YOU .  $12.16 

Star  Egg  Carriers 
Prevent  Miscounts 

STILL  GREATER  SAVING  BY 
USING  NO.  2  SIZE,  AS  PER 
CUT  ABOVE. 

Thousands  Have  Been  Convinced. 
WHY  NOT  YOU? 

A  Trial  Order  Will  Do  It. 


Star  Egg  Carrier  &  Tray  Mfg.  Co.,  Rochester,  N.  Y.,  II.  S.  A. 


Not  a  Bad  Pound 
in  91  Years 

The  food  laws  aimed  at  nothing  quite  so 
straight  as  they  aimed  at  spices,  for  nothing 
in  the  world  was  more  adulterated  before  the 
food  laws  came. 

Wouldn’t  it  comfort  you  to  sell  the  spices 
of  a  concern  that  never  in  its  91  years  of  life 
sold  anything  but  pure  spices — whose  goods 
were  never  questioned  by  any  food  law? 

Yes,  you  say,  if  they  were  profitable. 

Listen:  Our  spices  in  quarter-pound  car¬ 
tons  cost  you  less  than  20  cents  a  pound, 
yet  you  can  easily  get  40  cents  for  them.  Is 
100  per  cent,  profitable  enough? 

Stickney  &  Poor  Spice  Co.,  Boston,  Mass. 


FOUNDED  1815 
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Beel  Salad,  In  glass . per  do*.  1.00 

“  “  In  pint  jars,  glass .  “ 

“  “  la  quart  jars,  glass .  “ 

Lamb  tongues,  In  glass .  “  1  60 

4 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M."  Xbbl.j.so  60-75 

“  milkers,  “  54  bbl.  6.50  75-85 

“  mixed.  Standard,  bbl, 

%  bbl. .  5.50-6.50 

Holland  Herring,  milkers,  Standard,  bbl. 

54  bbl . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

54  bbl  8.00 . 

“  milkers,  large  fulls,  bbl 

54  bbl.  8.00 . 

Marin irte  Herring,  Imported,  about  40  in  pail.  1 .  *5 

Roll  Herring,  Imported,  about  25  In  palL .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . per  paK 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  wlth|key . per  tin  .20 

Quart  “  “  “  “  -35 

2  Qt.  "  "  "  “  -55 

4  Qt_  *■  *■  “  “  r.io 

SMOKED  DELICATESSEN  PISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  2  qt.tln,  .60,  qt.  tin  .50 
Brat-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  do* . . . -  2  *5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . .per  pail  .55 

“  10-lb.  palls .  1.05 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

«  “  5-gal. keg . per  keg  2.75 

Russian  Sardines,  in  glass  jars . .per  dor.  2.25 

NORWAY  ANCHOVIES. 

Original  Package . per  54  bbl.  5.50 

Repacked  in  5-lb.  pail . .per  pall  .60 

“  in  10-lb.  pall . . .  '  1  ■ 10 

•*  in  5-gal.  kegs . per  keg  2.75 

“  In  54-lb.  flat  tins . per  dor.  .95 

•'  in  54-lh.  tall  tins .  “  *-5o 

"  in  i-lb.  tall  tins .  “  *  00 

Fancy  Kegs— 1J1  keg,  .80;  %  keg,  .42;  54  keg, 

.32;  }*  keg . *********  **° 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  dor.  6.00 

“  large  tumblers . “  2.25 

“  small  tumblers .  “  1.25 
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RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  dor  19.50  %  kilo  Cans,  per  dz.  19.50 

14  «  “  10.50  54  “  “  10-50 

3  “  “  550  h  ;;  ;;  5.50 

54  “  “  2* 75  A  “  *  75 

GERMAN  DILL  PICKLES. 

Regular  Size. 

60  gal.  cask — about  2000 . .per  cask 

50  “  bbl.—  “  1200 . . per  bbl. 

15  “  keg—  “  500 . per  100 

10  “  keg—  “  300 .  “  i*oo 

5  •*  keg-  «  130 .  ;; 

10  lb.  paU —  “  50 . 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . per  cask 

48  gal.  bbl . per  bbl.  6. 50 

10  “  keg . per  keg,  2.4° 

j  <<  «  . . .  “  1.25 

10  lb.  pall . . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb.  .iS 

Spitrkugeln .  “  *a5 

LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  1,  6  ‘  ...  “  *5° 

“  “  No.  a,  6  “  ...  “  *75 

"  “  No.  3,6  “  ...  “  1. 00 

Amandines,  9-lb.  tin* . per  tin  5  *25 

"  small  tins .  “  *55 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2. 50, 

10  gal.  keg .  4*50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb. 

bags,  per  bag . .  2 -5° 

Green  Kern . per  lb.  .  roJS 

Potato  Flour .  “  -°8 

German  Dried  Pears .  ■  *4 

Dried  Mushrooms .  “.60-.100 

Juniper  Berries . . .  "  .°8 

St.  John’s  Bread .  "  -°5 

Bay  Leaves .  “  .06-. 08 


COTTOLENE. 

302-lb.  tins . per  case  6.50 

154-lb.  (i  .  “  6.50 

6 10-lb.  “  .  “  6.5a 

Freight  prepaid  on  two-case  lots. 
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EQGS.  Per  Dor. 

Nearby,  candled  and  selected, 30-dor.  crates...  .  31 

Western . 24-  30 

Storage . 2,_  23 

CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .15/4 
New  York,  Full  Cream,  new,  ist's,  40-lb.  bxs. 14-. 15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 

FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles . - .  4*5° 

((  II  TU  **  „„„tls***«i*|M**SSMM  3*25 

Anchovy  Paste,  tancy,  per  dor . - .  4*75 

“  t  plain,  per  dor. .  3.75 

Bouillon,  Burnham,  pints,  a  dor.  In  case .  3  ■  75 

“  **  54  plot*, 2  dor.  In  case....  2.00 

Capers,  Nonpariel,  54  gallon  kegs .  1 .  J  o 

“  “  Quart,  glass . per  dor.  7.00 

“  “  bottled,  %  sire...  .per  dor.  2.35 

(f  It  It  1Z  I*  **  I  .QO 

€1  It  It  *1  .  I*  I.  15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
“  med.  “  “  12  “  “  5.00 

“  small  “  “  *4  “  “  4*  75 

Cherries  in  Maraschino,  in  glass,  r-doi.  case...  7.00 
Clam  Chowder,  Burnham,  1 lb.,  4  d*.  cse.  p.  dr.  .90 
“  “  31b..  ad*,  case  '*  2.20 

Currie  Powder,  pints,  per  do* . . .  3  •  5° 

"  40*.,  “  .  »  *5 

“  2  or.,  “  1.40 

Russian  Caviar,  54’s .  2  •  85 

“  54’s .  5  50 

“  54’s . 10.50 

11  l's . . . .  20.00 

French  Peas,  Extra  Fins,  per  case .  18.00 

“  Fins,  per  case .  16  00 

"  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  dor.  In  case . per  dor.  1 . 60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits , per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  dor .  1 . 25 

“  .  “  54  pints,  per  dor . 60 

Salt,  in  4-dor.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  or.,  per  dor .  6.50 

“  “  2  or.,  “  3-55 

Armour's  Beef  Extract,  2  or.,  “  .  4*  45 

«  «  “  40*.,  “  8.20 

Anker's  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  ox . per  dor.  4.00 

“  “  “  8  or .  “  7.25 

“  "  "  16  or .  "  *3.50 

Theodore  Marquet  Mushrooms  :— 

First  Choice . . .  28.00 

Choice,  too  tins  per  case .  26.00 

Extra,  “  “  . 

Hotel.  “  "  .  *4  00 
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T ruffles,  A . per  tin,  .3* 

“  54 .  "  55 

««  54 .  "  1.15 

•*  54 .  "  2.25 

Shrimps,  Pickled,  small  sire .  1 . 00 

Dunbar’s  Shrimps,  a  dor.,  per  dor .  2.25 

“  Figs  in  Cordial,  1  do*.,  per  do* .  5.00 

Bishop's  Figs  in  Cordial,  1  dor.,  per  dor .  6  50 

Crystallized  Ginger,  i-lb.  tins,  per  dor .  4.00 

<•  «  54-lb.  “  "  .  2.25 

Rose’sLlme  Juice,  per  do* .  3.60 

Victor  Rose  Water,  per  do* .  2.25 

“  Peach  Water,  per  dor .  2.25 

Pitted  Olives,  per  dor .  5 *25 


FLOUR.  Per  Bbl 

King  Midas . . .  6.90 

Gold  Medal .  . . - .  6,55 

Millbourne .  6.35 

On  Top .  6.80 

Ceresota .  6  40 

Pillsbury's  Best... .  . .  6.45 

Taylor's  Fancy .  5  -5° 

Semper  Idem .  5-°° 

Pride  of  the  West .  5*25 

Sunbeam .  5*  x5 

Quaker  City .  6. 00 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages .  a  .85 

Franklin  Pancake,  30  2s .  3.50 

Uncle  Jerry's  Pancake,  40  packages .  2.1,0 

Hecker's  Buckwheat,  32  3s . per  case  4.10 

Hecker’s  Buckwheat,  64  ij£s . per  case  4.60 

Hecker's  Flapjack  Flour,  24  packages .  x  .90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3.25 

Ralston's  Purina  Pancake  Flour ,  36  2s .  3  00 


HONEY. 

Domestic,  barrels . per  gal,  .69 

Selser's,  lunch  bottles.  2  dor . per  dor.  .95 

Selser's,  medium  bottles,  2  dor . per  dor.  x.  35 

Schimmel'8,  io-  or.  bottles,  2  dor.  In  case .  x  .45 

“  6- or.  *•  0  “ . 95 


Only  Pickles 
Packed  in 
Tin 


So  far  as  we  know  Hoffman  House 
Pickles  are  the  only  ones  packed  in 
tin,  possibly  because  we  alone  have 
discovered  the  way  to  pack  them  in 
tin  properly. 

We  use  a  new  method  of  pickling 
that  eliminates  some  of  the  sourness 
and  all  the  acrid  bite.  Then  we  put 
them  in  special  tins,  enamelled  inside. 

No  little  gherkin  we  know  of,  no 
matter  what  it’s  packed  in,  can  com¬ 
pare  with  Hoffman  House.  Delic¬ 
ious,  appetizing,  and  splendid  seller. 


THE  J.  WELLER  CO. 

d  IN  GI  IN  IN .AT  I,  oftlO 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


% 

igi 

K^ii 

-"ASHBURN-CROSBmj.- 

* . . -JF1 


Now  Sold  by  Philadelphia  Jobbers 


IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FARINACEOUS  GOODS. 

Corn  Meal—  Per  Ba  i 

Lea's,  white,  Table,  too  lbs .  a  03 

“  yellow,  granulated.  100  lbs .  a  00 

“  "  table,  100  Ids .  1  95 

Western  yellow,  100  'be...  . .  1.6, 

Western  white,  granulated,  ico  lbs .  1.65 

Mother's,  j  packs . 

Quaker,  36  packages .  a. 75 

Farina,  Hecker  s,  24  r’s,  per  caao  . .  1.40 

“  Schumacher’s,  24  packages,  per  case.,  i.ao 

Beans — 

California  Lima . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.32)6 

Marrows,  Extra  Choice,  N.  Y.  State,  grain 

bags . . . bush.  2.27)6 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.32)6 
Pea,  fancy,  N.  V.  State,  grain  bags,  bushel  2.32% 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.30 

Red  Kidneys . . .  "  2. 30 

Peas-- 

Green . per  bushel  3  05 

Scotch .  “  2.20 

Split,  yellow .  “  s.io 

“  green .  " 

Lentils — 

110-lb.  bags . per  lb.  .08 

Less  quantity .  “  . 08 % 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .of>M 

Lass  quantity . . .  “  .06)^ 

Hominy — 

Lea's  Breakfast,  10  pkgs . case  1,65 

Lea's  Pearl,  too  lbs . per  bag  a  25 

Schumacher's  Breakfast,  to  pkgs.  to  case  ...  1 .30 

Western  Pearl,  too  lb.  bags .  1.65 

Western  Grits,  100  lb.  bags .  1.65 

Barley — 

OO . 07 

No.  3,  100-lb.  bags . .  4.00 


( 


1. IS 
1. 25 
1 .20 
1 .90 
1.90 


Noodles,  Climax,  24  10c.  pkgs.,  asst. ,  case . 

“  “  48  sc.  pkgs.,  case . 

“  “  asstd.,  34  sc.,  is  toe.  case... 

“  Smith’s,  30  10  c.  packages . 

"  *'  tssorted.  5  ana  to  c . . 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent . . .  1  55 

Golden  Egg,  10  cent .  1.55 

Oatmeal,  B,  per  bbl . 

“  “  kegs  100  lbs.,  per  keg . 

Oaten  Gcads,  In  cases —  Per  case 

A  vena,  18  packages.  .... .  1.47  )6 

Banner  Cats,  so  packages.. .  4  3 , 

Friends' Oats,  36  packages .  3. 10 


7-75 

4.00 


-so- 


H.  O.  Oats,  24  packages.. 

MoUtCI  %,  lb 

Quaker,  z8  small  size . 

Quaker,  10  large  size . 


Rolled  Oat»— 

Avena,  per  bbl.,  180  lbs . 

A  vena,  per  keg,  90  lbs . 

iStaucuuu,  ibo-io.  bbis . - . . . . 

“  90-lb.  bags  eesesssaeas  eeeessessaasesi  < 


Sago- 

Fine,  bags  about  160  lbs . 

50-lb.  lots . 

Admiral ,  Pearl,  «4's . . . 

Tapioca,  Instantaneous,  50  t's....... . 

“  Colburn's  Hasty,  36  pkgs . 

“  Minute,  % -gross,  per  box . . 

“  Hake,  about  125  los . per  lb. 

"  “  less  quantity .  11 

“  Pearl,  150  lbs . .  " 

11  “  less  quantity .  " 


3.00 
1  •  75 
i.b5 
2.20 


7.  jo 
3.63 
6.85 
3»5 


■°3k 

•05& 

.08 

.08^ 

•07^ 

2.85 

.04 

• 051/a 

•°v 

•04K 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Raimon  barley  Food,  S4  a*» . per  case, 

Ralston  Health  Frod  *4  *'s,  packages  ' 

Purina  Pankake  Flour,  36  as . 

Purina  Whole  Wheat  Flour,  ao  3's . per  case 

tLgg-G-bee  *0  package*  . . 

Egg-O-See  Corn  Flakes,  z6  packages . 

ooW'v  Mai  <•  Rice  *6  rxickages . 

Cerealine  Flakes,  36  packages . 

force  food,  30  packages . 

Mapl  Flake,  36  “  . 

Shredded  Whole  Wheat,  50  packages . . 

“  "  "  *5  “  . 

Cream  Wheat,  36  packages . 

Apetiza,  24  packages . . . 

Flaked  Rice,  Cook's,  24  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  packages . 

Pettijobu  R  Food  8  packages .  . 

Presto,  36  packages . 

Ouaker  Puffed  Rice.  36  packages . 

Quaker  Wheat  Berries,  36  packages . 

TrKcait.  30  pack&sre* .  .  . 

Kellogg’s  Toasted  Corn  Flakes,  36  packages.. 

Zest,  36  packages,  xo  cent  sire.. . 

Zest,  24  packages,  15  cent  size. . . 

Zest  so  packages,  35  cent  size . 


3*c5 

3-85 

3 

300 
4. jo 
a  70 
2  65 
4.20 
2  .'JO 

3- »5 
3*7° 
5.00 
a.  60 

4- 50 
2.85 

2  70 

3  50 
4-25 
2  70 

2  75 
1 .80 

3  35 

2  70 
2.70 
a.  50 
2.P0 
2.25 
1  80 

3  9° 
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HOLLAND  RUSK 
The  Original 

Per  case 

Ca»«*,  5  dor.  pkgs....  4.75 
Cases,  3  dor.  pkgs..,.  2.90 

HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro- 
quettca,  fish,  meats,  etc. 

Per  case 

Cas**^  dz.r  lb.  pkgs.  z.8o 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dor 

“  Acidulated .  “ 

Cox’s,  large .  •• 

“  small. . . “ 

Plymouth  Rock,  Pink  or  White _  “ 

Nelson's . per  dox, 

"  small . •• 

Bromangelon,  assorted  3  dos .  “ 

Fruit  PuHtilne  •  Hot.,  as.t  flavors  ...  11 

Jell-0,  assorted  flavors,  2  doz .  “ 

Jell  ()  Ice  Cream  Powder,  2  doz . 


1.07% 

*07% 

s-57* 

•95 

z.20 

»•  35 
•95 
•»7« 
.Sr 

&7'A 
97  'A 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  25  lbs . .  .05)6 

“  Elbow.,  •'  “  . .  .05  g 

"  Marcaronl,  long,  «  . .  05)6 

"  “  square  “  . 06* 

Larosa  Spaghetti,  long,  *5  lbs . 05*4 

"  Vermicelli,  square,  “  . .  .05 

"  Macaroni,  bulk,  «  . . 05* 

Anger  Baking  Co. — 

‘‘Golden  Seal  Egg  Nndeln,  fine,  medium 

and  broad,  48  5 -cent  packages . ...... 

24  10-cent  packages . . . . . . 

“Plain”  Noodles,  24  r-lb.  cartons. . 

“  •'  48  H-lb.  “  . . 

Egg  Alphabets,  48  5-cent  packages . 

Egg  Barley  (Eier  Gerste),  48  5-cent  pkgs _ 

2  5-cent  ABC  and  24  5-cent  Egg  Barley... 
acaronl  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  25  1  ti  cartons . 

“Golden  Seal"  brand,  25  1/1  packages  (long) 

"  "  48  r/a  "  5-C.  size 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . . 

“Golden  Semi" 
cartons.. 


Egg  Macaroni,  25  10-cent 

“Imperiaie”  brand,  25  1/1  packages  (long). 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 


cartons,  24  packages _ 

Spice  Drops,  in  baskets,  20  ibs . 

“  In  boxes,  12  lbs . 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  in  bundle. . . 

Bulk,  is-lb.  wooden  boxes . 


...per  bundle 


1.80 

1.80 
1.80 
1.90 
1 .80 
1 .80 
1. 80 

1.25 

1.88 

s. 80 

t. oo 

1.88 

1.S8 

l-9» 
1. 6s 
z.oo 


*3° 

,ol 


Chalmer’s,  shredded .  j, 

Chalmer's,  granulated  .  1.00 

Chalmer‘s,  No.  1  packages . 45 

Peter  Cooper . 

Trypdosa. . per  doz.  ,  92% 

Imperial  Wine  Jelly . per  doz.  .95 

“  . per  gross  11.00 

Gelatine,  McKinley's . —per  dor.  .85 

Wetmore's  Double  Refined,  36  roc. 

hkgs  . per  case 

Kusto,  60  5-cent  packs . per  case 

Puddlne,  assorted,  2  doz . per  case 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


2.70 
2.00 
1 .60 
.90 


FIXTURES. 

H.  P.  Heacock. 

Coles'  Coffee  Mill,  No.  7 .  10. 

“  . . — .  16. 


00 

.  23  00 

-  45.00 


io.....„„... 

“  Stand,  No.  «8.„ . 

Less  25  per  cent,  discount. 

Scales, Flour,  No. z,TlnScoop,  10.00  Brass,  14.00 
“  Sugar,  “  1,  «  7.00  “  9.00 

“  Tea,  3,  ■*  6.00  «  y.jo 

“  Spices,  '*  4,  **  5.00  “  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale  . , ,  ,  .  rs.oo 

Standard  Cash  Register . . .  ao.oo 

Tea  Caddies,  round  front,  No.  t . per  dos.  9 .00 

“  “  “  3. .  “  6.50 

“  “  "  4——  «  4  SO 


a 


Watch  the  Insects  Swarm 
—  to  the  Light  — 


a 


Almost  every  living  thing  is  attracted  by 
light — particularly  is  this  so  with  the  greatest 
of  living  things — human  beings.  The  store¬ 
keepers  who  do  the  biggest  business  keep 
their  places  working  for  them  after  business 
hours.  They  put  goods  in  their  windows  at 
bargain  prices,  then  “turn  on  the  light”  so 
people  can  see  them.  One  person  attracted, 
who  becomes  a  customer,  pays  what  the  light 
costs,  the  rest  are  extra  profit.  Write  us 
and  we  will  show  you  how  to  make  your 
store  work  for  you  while  you  sleep. 


The  Philadelphia*.  Electric  Co. 

10th  and  Chestnut  Sts.,  Phila.,  Pa. 


Canned  Where  They  Grow 

Plenty  of  canned  goods  are  as  pure  as  ours,  but 
you’ll  go  far  to  find  others  as  deliciously  flavored. 

Flavor  is  just  as  important  as  purity. 

The  flavor  of  the  Olney  brand  canned  goods 
comes  from  canning  fresh,  ripe  fruits  and  vegetables 
on  the  spot  where  they  grow,  not  after  they’ve  been 
carried  long  distances.  The  deterioration  that  takes 
place  in  the  flavor  of  stale  fruits  and  vegetables  is 
almost  inconceivable. 

These  taste  exactly  like  the  fresh  product. 

The  Burt  =  Olney  Canning  Company 

ONEIDA,  NEW  YORK 
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Tobacco  Cutters . . .  1 .5° 

Alarm  Money  Drawers . . .  r  •  5° 

Bag  and  Twine  Holder . . .  i  oo 

Barrel  Covers,  Sunk  Handles,  21  In. ..per  doz.  a  .50 
“  Top  "  si  In...  “  2.00 

Beef  Cutters .  6.00 

Bung  Borers,  Enterprise  No.  a,  1 J4  to  a  in .  1.60 

Can  Openers,  “  Never  Slip” . per  doz.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8  •  00 

Coffee  Mills,  Dell’s  No.  9 . . .  3*  -°° 

“  “  . .  40.00 

“  “  is .  65.00 

Fruit  Augers,  a  prong .  1  ■  5° 

Measuring. Faucets. . . .  a. 00 

Philadelphia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . ...per  doz.  9.00 

“  5 .  “  ia.00 

“  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3..per  doz.  4.20 
“  “  4..  “  5- 40 

"  "  5..  “  7. 20 

X  Quality,  No.  3— .  “  a- 60 

“  4>m .  "  3.00 

f.M . ....H.......I...  1  3*40 


Sherer’s  Eclipse  Counters  :— 


No. 

6)4. 

«X, 

«>X. 

»4)4, 

i6«, 

*8)4, 

aoX,c 

We  will  biU  at  10 
these  prices,  f.  0,  b., 


Length. 

3  feet  8  inches, 

4  feet  10  Inches, 

6  feet, 

7  feet  3  Inches, 

8  feet  6  indies, 

9  feet  8  Inches, 
10  feet  10  Inches, 
12  feet, 


No.  of 
Drawers. 

9 
12 
15 
18 
21 
»4 
*7 
30 


ipaeity  of  Drawers,  40  to  60  lbs.  each. 
1  bill  at  10  per  cent,  discount  from 
lion,  N  Y. 


Each. 
15. 00 
20.00 
25.00 
28.00 
31 .00 
35.oo 
40.00 
45.00 


Soales,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 
“  “  “  iX 

l<  l«  II  I 

if  <1  il  J 

l(  If  •«  4 

u  Groccn',  without  weights,  Brass 

Scoop  and  Brass  Plate,  No.  i 
"  “  "  1 % 

i«  <f  «  | 

•I  ii  i«  . 

11  a  11  .  ^ 

"  Botchers’,  without  weights, No.o 

ff  II  II  j 

ff  fl  M  | 

"  "  “  3 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley —  SHREDDED  COD. 

Dime  cartons,  2  doz.  In  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  In  case..  “  .90 

Large  cartons  or  tins.  2  doz.  In  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 

THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . ja}4 

Osprey,  2  doz . . . . . 60 

Tidal  Wave,  2  doz . .  .40 


MACKEREL. 

200  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater. . 

Ex.  Norway,  No.  1...  50.00  25.60  13.00  2.75  2.25 

Ex.  Norway,  No.  a...  36.00  18.60  9  50  2.05  1.69 

Ex.  Norway,  No.  3...  28.00  14.60  7.50  1.65  1.37 

Ex.  Norway,  No.  4...  24.00  12.60  6.;o  1.45  i.21 

Ex.  Bloaters,xxx .  42.00  2P.60  10.95  2.35  a. 03 

Ex.  Bloaters,  xx .  40.00  20.6010.45  2.25  1.95 

Fancy  Shore,  No.  1...  38  co  19.60  to. 00  2.15  1.77 

Med.  Shore,  No.  1  ...  27.00  14.10  7.25  160  1.33 

Large  Irish,  No.  2 . 23,00  12.10  6.25  1.40  1.17 

Extra  Irish, No.  2 . 22.00  11.60  6.00  1.35  1.13 

Medium  Irish2  No.  2..  21.00  11.10  5  75  1.30  1.09 

Small  Irish,  No.  2 .  20.00  10.60  5.50  1.75  1.05 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5.50  1.25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4. 35 

Lab.  Split,  Lg.  No.  a.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  385 

Ocean  Whitensh .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.10  4.10  1.00  .85 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . oS 

Gilt  Edge,  40 lbs . - . .  -06% 

Favorite  Middies,  60  lbs . 12 

DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  so  lbs..... . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . o8)4 


— 3fc— 

STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1,30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 05 

Hake . 

In  original  oases,  450  lbs.,  Xc-  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .18 

Small  Extra  Scaled  Herring . per  box  .  18 

Boneless  Herring,  fanoy  10  lb.  boxes,  per  lb.  .15 

Smoked  Salmon,  whole  fish . per  lb.  .27 

New  Cromarty  Bloaters,  50s . per  box...  .95 

“  "  zoos .  “  i  90 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 10% 

Fancy  N.  Y.  State,  48  1  lb . 11 

Choice  N.  Y.  State,  50-lb.  boxes . 10 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 12)6 

Standard  Royals,  25  lbs . 19 

Cberres — 

California,  unpitted.  Black,  25  lbs . 16 

California,  pitted,  25  lbs . 26 

Currants— 

Gold  Medal,  recleaned,  36  is . 08 % 

Gold  Medal,  loose,  25  lbs . o8J4 

Private  Growth,  extra,  cleaned,  36  lbs . 08 

“  cleaned,  30  lbs.  bulk . .  .07^ 

Peaches — 

Extra  Fancy,  pared,  25  lbs . 25 

Extra  Fancy  Muirs,  50  lbs .  .15 

Fancy  Muirs,  25  lbs . 14 y. 

Extra  Choice  Muirs,  50  lbs . 13)4 

Choice  Muirs,  25  lbs . 13 V. 

Choice  Yellows,  25  lbs . 12^ 

Pears — 

Fancy  California,  Bartlett,  25  lb . 13)4 
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PRUNES. 

Boxes. 

20-  30,  25  lbs.. 

30-  40,  25  “  .. 

40-  50,  25  “  .. 

40-  50,  50  **  .. 

50-  60,  25  "  ., 

50-  60,  50  “  ., 

60-  70,  25  “ 

60-  70,  50  “  ., 

70-  80,  25  “  ., 

70-  80,  50  “  .. 

80-  90,  50  “  ., 

90-100,  25  “ 

90-100, 50  “  .. 

100-120, 50  *'  . 

25-30,  25  lbs..  Red  Star,  fancy,  Silver.... 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5°  lb . . . 

“  2  “  50  lb . . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Seedless  Muscatels.  50  lbs . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 
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CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  *  dozen. .  2 . 70 

“  25-  “  1  “  . . 

“  15-  and  25-cent  size,  assorted.. 

Grain-O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . .  “  “ 

2  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Kneipp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  In 

case . .  “  “ 

Perfection  Rye  Coffee  24  i  lb.  pkgs . — 


»5 

*■5° 


2.30 

2.05 

«-47X 


1.15 


1.25 

•  ■40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .67)4 

Tumblers,  5*c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  s  doz,  “  .80 


■  -  ,  •  •  v  i’- 
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Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jisk  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business.  Jin 

“ Enterprise  ’  Ele£Zceanlly  Coffee  Mill 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other  ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute,  bitted  with  ^  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 

-  -  Philadelphiaf  U.  S.  Ji. 
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ink. 

Arnold's,  black  3032 . per  bottle  .48 

Continental,  red,  1  dos . . 

"  black,  3  dos . 25 

Royal,  black,  3doz . as 

Staflord,  Commercial,  3032.. . . per  bottle  .58 

LAMP  GOODS. 

Per  case  of  6  do*. 

Camp  Chimneys —  No.  o.  No.*.  No. 2. 

Macbeth,  Pearl  Top . 3.9a  4.10  4.80 

Acme  Victor  Top .  3.60  4.20  4.80 

Pare  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . s  do*.  2.75 

Cold  Blast . 4%  dot.  3.38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  dos.  .7$  .85 

“  “  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  .55  >75 

No  charge  for  packages. 

Oil  Cana¬ 
l-gallon,  Glass . per  dos  2.25 

1-  “  Galvanised . „ .  “  s.io 

5-  “  Lenox,  Spout .  “  S.oo 

5-  “  “  Spigot .  “  5. So 

5-  11  Columbia .  “  7.00 

5-  *•  Banner . “  8.00 

5-  “  Climax,  Pump .  “  10.00 

5-  “  Home  Rule,  Pump .  “  is. 00 

Lanterns— 

No.  o,  Standard. . per  dot.  4 . 75 

No.  o.  Dash . « .  “  v.8o 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  a  do*.  In  case . per  do*-  .$2% 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05^ 

“  “  25  lb.  boxes,  %  lb .  “  .06^ 

Acme,  1  lb.,  sifting,  as-lb.  boxes . 05% 


LYE  AND  POTASH. 

Banner,  4  do*.. . per  case  3. 25 

Babbitt's  Potash,  4  do* .  “  3  -3° 

Lewis’ .  “  325 

Red  Seal,  s  dos. ......  1*87}! 

“  4  do* .  “  3-85 

Popular,  4  do* . *'  1.4S 


MATCHES.  Per  gro 

Swift  &  Courtney’s,  aoo’s,  1 -gross  case .  1. 75-1. 90 

“  400's,  1  "  .  3 . 50-3  •  7° 

“  Soo’s,  1  “  «...  3-75-4-00 

Blue  Hen,  moo’s,*  “  «...  1.50-1.60 

500’s,  1  **  «...  4  00-4.25 
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Per  Gross. 

Vuloan  Parlor,  65's . 4* 

“  100’s,  5-gross  In  case . 90 

“  500's . «...  3. 95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5 -gross  cases . 50 

“  100‘s,  5-gross  cases .  .90 

“  No.  15,  gross  cases .  s.20 

“  No.  32,  5-gross  cases . 5$ 

Safety . 45 

Mazeppa.  Parlors,  500’s. .  3-5»-3-75 

Searchlight,  500'g. .  4.25-4.50 

Press,  200's . . .  1.80-1.90 

“  500’s .  4  5»-4  75 

America,  moo’s .  1. 30-1. 35 

American  Paraffine,  500'a,  ex.  qual .  4 .15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3,  *,000 .  5.50 

Our  Darling,  %  gross.  No.  4,  1,000 .  2.75 

Superba,  rooos,  1  gross  to  case . . .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4 .00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3.00 

Red  Cross,  200s,  1  gross  to  case .  r.30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  iocs,  3  gross  to  case . 80 

MINCE  MEAT. 

tohn  Bower  ft  Co.  :— 

larrels  and  half  barrels,  Superior . per  lb.  -o&% 

18, 37  and  68-lb.  buckert,  “  .  “  .09 

*o-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  «  .  “  3-65 

5-lb.  glass  jars,  6  In  case,  “  per  case  3.80 

18, 37  and  68-lb.  belts.,  XXX,  Superlor..per  lb.  .  13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Fab-mount . per  lb.  .07  % 

18, 37  and  68-lb.  buckets,  "  .  “  .08 

Wm.J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb  .08^ 

18, 37  and  60-lb.  buckets,  "  “  .09 

io-lo.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  “  365 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .07^ 

18, 37  and  60-lb.  buckets,  “  “  .08 

Campbell's  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  %  bbls.  ft  30-lb.  kiU, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts..pcr  lb.  .05 
Crescent,  bbls.,  K  bbls.  and  30-lb.  kits  “  04% 

8chlmmel's,  30-lb.  Kits,  bbls.,  %  bbls„.per  lb.  .07)6 

“  18  and  37  lb.  Kanaklns .  “  .  08 

"  10-lb.  Kkns  ,  6  to  crate. ..per  do*.  9.80 

“  5-lb.  “  “  “  5.30 

“  5-lb.  Glass  Jars,  6  to  case  "  6.25 
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Natlonal,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  -05K 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  “  .04^ 

Atmore  ft  Son,  Bxtra  Family— Seedleae : — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  palls . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  08,  wooden  pails . 09& 

Celebrateo —Seedless. 

Barrels,  Halves,  Quarter* . per  lb.  .  o8Ji 

Wooden  Pails,  18,  37  and  68  lb* . .  ‘  .09^ 

Atmore’s  Mincemeat,  No.  a,  2  dos.  in  case, 

per  do* .  2 .00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  groea. .  11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

wooden  Pails.  .8.  27  and  68  “  ,o8${ 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  *s*test .  “  .12^ 


OLIVES. 


H.  Kellogg  ft  Soaa,  Agenta Doz, 

Theodore  Marquet,  Mammoth,  64  o* .  15.50 

“  Extra,  64  02 .  13.50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints .  4  50 

“  Mammoth,  %  pints... .  3.15 

"  Extra,  }£  pints .  3.00 

Fourees,  19  **.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies .  3.75 

Queen  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

PimOlaa,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  z .  15  • 

California,  quart  bottles .  6. 50 

California,  individuals .  1.50 
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OLIVB  OIL — Imported. 

Benin  &  Perrier’s,  extra  fancy,  qts.,  >  do* .  4.90 

“  “  pu.,*dot a. 90 

“  “  K-pts.,sdoz.  1.90 

Rae’s,  Lucca,  litre  bottles,  1  doz . .  11.50 

25-os.  bottles,  1  do* . . .  8. 75 

Finest  Sublime,  qts.,  1  dos .  C .  50 

“  “  ptt.sdo* -  7.50 

“  “  x-ptt.,  s  dos..  4.7s 

“  “  8-os.  flasks,  2% 

dos .  7.50 

“  “  is-os.  flasks, 

2%  do*... .  9.00 

”  Sublime,  8-0 r.  flasks,  2%  dos...  6.50 

'*  "  is-os.  “  2%  dos...  8.00 

Rae's,  FlnestSublime,igal.,  10  Incase,  per  gal.  a  40 
Rae's  Fmeet  Sublime,  5  gal.,1  or  2  la  case, per  gl.  s.  30 
“  “  1  qt  ,  40  to  case,  “  s.65 

Sublime,  i-qt.  dns,  40  to  case. . .  a.  35 

“  tins,  20  to  case... .  e.so 

tins,  10  to  caae .  a.zo 

“  5-gal.  tins,  1  or  a  to  caao. .  too 

J.  L.  Neff  ft  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4/6  oz.  bottles . .  4. 

24  8  oz.  bottles .  7. 

12  18  02.  bottles .  6. 

2  5  gal.  cans, case .  22.1 

10  1  gal.  cans, case . .. .  *3. 

20  54  gal.  cans,  case .  24  . 

40  yA  gal.  cans,  case .  25. 

So  l/%  gal.  cans,  case .  27. 

Bulk  at  £20  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in 


4 

n 

7 

9# 

6 

75 

22 

00 

*3 

10 

20 

35 

30 

27 

50 

France.  Serial  No.  6533. 


sice. 


Per  case 


8.50 

9.00 

475 


Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case . «...  26  50 

1  gallon  tin,  4  tins  to  case . .. . .  zz  .00 

gallon  tin, 8  tins  to  case .  z2.co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

(as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  z  doz.  In  case. ...per  case, 

Pints,  “  s  “  “  .....  * 

%  Pints.  “  s  •  “ 

Oliver's  Olive  Oil— 
x  dozen  large . — .  6.00 

2  dozen  medium . 6.75 

2  dozen  (mail .  4**5 

6  z -gallon  tins . per  gal.  a.zo 

io  ^-gallon  tins . per  gal.  2  ao 

20  ^-galkm  tins . .. . per  gal.  a. a 5 


AMERICAN  OIL, 

Stohrer's,  No.  8,  a  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . per  doz.  .95 

Stohrer's,  No.  32,  1  doz  . per  doz.  z.  85 

Keystone,  bottles,  2  doz . per  doz.  .95 


.Sell 


ATM  ORE’S 

Mince  Meat 

“  It  IS  Pure  !  ” 

ATMORE  &  ,SOiS  PKilakdelphiei 


Stick  to  the  Job  Where  the  Work 
is  the  Easiest  and  the 


Pay  the  Best 


We  have  made  Ariosa  Coffee  known  to 
everybody  everywhere.  So  all  you  have  to  do 
is  hand  it  out  when  it  is  asked  for.  Not  very 
hard  work  is  it  ? 

Besides  your  regular  profit  we  give  you 
vouchers  with  every  case  of  Ariosa  you  buy 
which  are  as  good  as  money.  We  give  these 
vouchers  as  extra  pay  for  filling  orders  for 

Ariosa  Coffee. 

As  we  have  made  your  work  easy  and  your 
pay  big,  isn’t  it  natural  for  us  to  feel  that  you 
will  sell  as  much  Ariosa  as  you  can  ? 


<£• 

ARBUCKLE  BROTHERS 

NEW  YORK 
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GROCERY  WORLD 


45 


-41- 

paper. 

WRAPPING. 

Manila,  is  x  20,  full . per  ream 

“  24  x  36,  full,  20  lbs .  “ 

“  18  x  24,  full,  10  lbs .  ‘ 

“  Special,  15  x  20,  6  lbs- .  " 

Manilla,  Bakers',  15x20,  10  reams  In 

bundle . per  ream 

“  Roll ,  Grocers’,  9,  is,  15,  18,  20 

or  24  inches  wide . per  lb. 

Roll,  White,  lightweight,  9, 12,  15, 18, 

20  or  24  Inotfes  wide .  “ 

“  Glased  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “ 

"  Glazed  SUk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  q  X  12...  “ 


f 
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PAPER  BAGS— Manila. 
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•71 

.45 
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•  49 

•  55 

•73 

2 . . 

•89 

■53 

•97 

.61 

.71 

•93 

3 . 

1.09 

•65 

1.  *5 

•75 

.89 

2.15 

4 . 

•  I-25 

•77 

1-39 

•87 

105 

2-33 

5 . 

.  1  -45 

•91 

1 .07 

1 . 21 

2-55 

6 . 

x-73 

1  -°3 

i  95 

1.23 

1.4* 

I.8l 

8 . 

2 , 09 

1. 19 

2.29 

1  -49 

1.68 

2.19 

IO . 

2.27 

x-37 

2.55 

1.65 

j.«3 

2.41 

12 . 

.  *-69 

3. 11 

2.89 

>4 . 

.  3-37 

3-97 

3-75 

x6 . . 

.  3  87 

4-4i 

4.01 

20 . 

•  4  39 

4-79 

4-55 

*s . 

•  4- *3 

5-4x 

5-05 

Price  per  x.ooo 

and  not  lest  than  500  lots. 

i2U-lb.  Plain  Flour  Sacks . 

4.00 

25-lb. 

if 

it 

5-75 

50-lb. 

(i 

it 

...... 

11.25 

PICKLED  MEATS  AND  FISH. 

per  dos.  4*75 


Lamb’s  Tongue,  glass  jars,  pints... 

“  quarts . 

“  10-0*.  jars .  “  • 

"  10-lb.  pails... . per  pail 

Tripe,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  In  glass . per  doz, 

“  Tripe,  “  “ 

“  OxHeart,  “  ** 

“  Pig’s  Feet,  “ 


5-75 
2.50 
2.50 
.90 
2 .00 
1 .00 
2.25 
1. 10 
1 .10 
1. 10 
1. 10 
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Russian  Sardines . per  keg  75 

“  5-lb.  palls  . per  pall  .50 

4‘  10-lb.  “  . ; .  “  1. 00 

POTATO  CHIPS. 

i>lb.  packages,  barrels,  25  lbs . i8}£ 

Loose,  barrels,  30  lbs .  18 


POPPING  CORN. 

Brad's  "  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2 .05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 


PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . 92)6 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  jars,  3  doz . 92  Vz 

PICKLES. 

William  Bros.,  32  gal.,  1500s .  10.75 

44  44  16  ,4  800s .  0.10 

44  44  16  44  600s .  5.25 

Barrels,  45  gal.,  iao>s .  11.50 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3  30 

Sweet  Pickles,  700s,  5  gal .  44  3.60 

Sweet  Pickles,  2,000s,  5  gal .  44  4.15 

Sweet  Pickles,  2,000s,  5  gal .  44  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs. .  1  95 

Chow  Chow,  No.  2,  5  gallons .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins,  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . 97^ 

Crosse  &  Blackwell’s  : — 

Whole  bbls.,  5  doz .  3.25 

Chow .  pints,  less  quantity .  3.30 

Mixea,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity . , .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of— 

2  doz.  2  doz.  1  doz.  1  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
7.25  5.50  4-70  8.35  7. ao 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1. so  3.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  ot — 

1  doz.  1  doz,  %  doz. 
Qts.  %  Gal.  1  Gal. 

6.00  IX.  OO  10.30 


3  doz.  3  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal, 
Kit.  Kit. 

i-70  3-3° 


5  Gal. 
Kit. 
8.00 


VINEGAR. 

Duffy’s: — 

Pure  Apple  Vinegar,  Extra  old,  bblx.. 
"  “  40  grain,  bbls... 


10  to  45  Gals. 
Per  Gal. 
1.50 


Per  gal. 
.  .16 


.  _  *x5 

Pure  Cider,  40  grain . 12 

.15 

.16 

.20 
.90 
.08 
09 


Pure  Cider,  45  grain 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 

White  Vinegar,  Dlsdlled,  40  grain. . 

a  11  ,,  tt 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  dos.  2 .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . »9!4 

“  14-16  lbs . 09% 

“  10-12  lbs . 10 

Picnics,  6-8  lbs . 09 

N.  Y.  Shoulders,  10-12  lbs....„ . 10 

Dried  Beet,  sets  (city  smoked) . 15 

“  Tenders  and  Knucks . 16 

“  Flats . 13 

“  Air  Dried,  sets . 20 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . perbbl.  18.00 

•  “  Family .  “  20.00 

Breakfast  Bacon,  rib  in . .  .11 

“  boneless .  .12% 

S.  P.  Bellies,  14-15  lbs . 09K 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  &-cent  extra;  Covered  Shoulders, 

Picnics  and  Bacon,  %-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 

“  ”  large . 12 

“  “  medium . 12 

“  small . 12 

"  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sets . 22 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  ,20 

Beef  Tongues . per  dos.  900-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . 13 

Premium  brand  Hams,  12  lb . 

Premium  brand  Hams,  14  lb . 11% 

Premium  Drand  Hams,  16  lb . 11% 

Premium  brand  Hams,  18  lb .  .11^ 

Premium  brand  skinned  Hams,  18-ao  lb . 11 

Premium  brand  boiled  Hams, skinned, fatless  .22 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver...  .11% 
Winchester  brand  Picnics . 09% 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


fierce*.,  abont  340  lbs . 

Plain  Tabs,  50  and  60  lb.  cans.. 

to-lb.  Tin  Pails,  60  lbs . 

5  44  44 

3  “  » 


s-g 


09 

10 

io'/t 


0'S 

o-S 

s  2 


8 

8  h 

8fc 

m 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  ,  10-% 

“  "  tubs . 11 

"  “  3,  5  and  10-lb.  cans.  .12 

Swift  &  Co. — 

Premium  brand,  tierces . io)i 

Silver  Leaf  brand,  tierces . C954 

Jewel,  compound,  tierces . 07^9 

Cotosuet  tierces . 07% 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  Ih 

Choice,  native . 08  -,09 

Common  to  fair,  native . _.o6  -.07 

Western  Dressed  Beef— . 

Choice,  native  cattle . .....08  -.09 

Common  to  fair  “  . c6  -.07 

City  Dressed  Veal — 

Prime .  -.13 

Good  to  choice .  -.08 

Dressed  Hogs — 

Pigs .  -07^ 

Hogs,  heavy .  -.07)6 

“  180  lbs .  -.07)4 

"  160  lbs .  -.c7)4 

“  140  lbs .  -.07 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls.. .  .09 

Sheep,  choice  . .10 

"  medium . . ,o3 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1. co 

Cow  Tongues . 75-1.00 


For  Pitts  pious 

Here  is  the  T.  &  S.  Pickle  Cabinet, 
made  revolving  or  non-revolving,  as  you 
like.  Has  no  banana  tree  and  is  for 
pickles  exclusively. 

A  handsome  fixture.  Solid  oak  or 
cherry,  ball-bearing  casters,  with  four 
three-gallon  clean  glass  jars  with  covers. 
Dirt  and  insect  proof  and  occupies  only 
two  square  feet  of  floor  space.  Keeps 
pickles  clean,  fresh  and  inviting.  A 
silent  but  effective  salesman. 


TheWelles  &  DavisMfg.Co. 

WYALUSING,  PA. 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VI S IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  EC  R  S  OR  HONH5Y-OURK  BRAND 

Beef,  Beef  Tongues,  vjr  ^  mj|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  /»  IV1  LARD  a  Specialty 

BOILED  HAMS  AND  BEER  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 
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Calf  Heads,  scalded . .  -  jo-. 75 

Sweetbreads,  veal . . . per  pair  .60-. 90 

“  beef . per doz.  1.00 

Calf  Livers . per  lb.  .20-.  25 

beef  Kidneys . i . per  dos.  z.oo 

Beef  Livers . 

Ox  Tails . per  doz.  '50-. 65 

Hearts,  beef . per  lb.  .03-.05 

Rolls,  beef . „ .  •»» 

Tenderloin,  beef,  western .  .  >8 

Fresh  Pork,  loins,  city . . .  .n 

“  "  western . . .  .  12 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VRCSH  KILLXD. 

Turkeys—  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . 18  -.20 

*•  Y.  T.,  5  to  7  lbs . 17  -•ao 

Old  hens  and  toms . 16  -.19 

Common  to  Good .  .12  -.s$ 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3X  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4%  lbs.  to  pair,  fancy  ...  .18  -.20 

“  3  to  3%  lbs.  to  pair,  fancy  ...  .18  -.22 

•*  fair  to  good . 15  -.16 

Fowls — 

Western,  fancy . 13  -  14 

Heavy  Roasters,  4  to  5  lbs . 14  -.t6 

Fair  to  good. . 12  -.13 

Old  cocks . 09  -.10 

Western  capons,  fancy . 25  -.27 

•*  “  small . . . .  .22  -.24 

Squabs—  Per  doz. 

Prime,  large,  ancy .  4  •«> 

Mixed .  2.50-3.50 

Dark .  1. 00-1. 50 

LIVE  POULTRY.  Per  lb. 

Spring  chickens,  nearby,  iX  to  2  lbs . 13  --r4 

Large  Springers . .  --<4 

Fowls . .  •  >3  -.*4 

Roosters . -i° 

Ducks . >3  "•  *4 

POULTRY  SEASONING. 

bell's  Spiced  Seasoning- 

Small  or  No.  z,  2  doz.  in  case . per  doz.  85 

1  “  .  “  .85 

Large  or  No.  2, 1 1  "  .  “  *.4° 

1 -lb.  cans,  1  doz.  in  case . per  case  4 .00 

a-lb.  “  %  “  .  “  3-75 

3-lb.  "  %  “  - .  “  5-40 

5-lb.  “  X  “  « .  “  8.70 
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?AUER  KRAUT. 

Extra  Quality,  50-gal.  tierces. .  5 .60 

Extra  Quality,  rs  gals.,  kegs .  2.25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  ,8e 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  %  lb..per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  “  2.35 

No.  2,  “  “  z  “  "  4  25 

No.  3,  “  "  X  “  “  6.50 

No.  4,  “  “  X  "  “  8-50 

P.  P.  Sauce,  2  doz.,  No.  z .  "  z.50 

Utmore’i  Genuine  English  Plana  Padding- 

Seedless  : — 

Individual,  per  case  ot  2  doz .  2.00 

z-lb.  cans,  “  z  “  . .  2.25 

a-lb.  •*  “  z  "  . « .  4  “ 

3- lb.  “  “  X  “  .  3  *5 

4- lb.  “  “  X  "  .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Jellies—  Per  doz 

No.  32,  jars .  z.°5 

No.  5,  toy  pails .  2.90 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  zo,  tum¬ 
blers . 95 

Schimmel's,  No.  zo,  tumblers . 90 

National,  No.  to,  tumblers . nX 

National,  No.  6,  tumblers . 55 

Preserves —  '  P8r  lb. 

Schimmel's,  pure,  30-lb.  pails . 1 3 X 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  palls . . . obX 

Southwark,  4^-lb.  toy  pails,  %  doz..... .  4. to 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars .  r  .05 

Apple,  Southwark,  No.  3,  tins . Z.Z5 

Apple,  No.  5,  toy  pails . 2.90 

Apple,  30-lb.  pails . per  pail  z  .20 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel’s,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  palls . .....per  lb.  .07^ 

Jams—  Per  doz. 

Schimmel’s,  pure,  No.  t2,  tumblers .  z  .95 

Southwark,  assorted,  No.  z6,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  2.82*4 

Schimmel’s,  pure . ; .  z  .60 

Warrock’s  Guava  Jelly—  Per  doz. 

z-lb.  tumblers . f . .  4.00 

3$-lb.  “  .  2.25 
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Curtice  Bros.  Preserves —  Per  Dos 

Cherries,  jars .  4.85 

Strawberries,  "  . .  4-6° 

Raspberries,  “  . . - . . .  4  60 

Apricots,  “  peeled .  4.85 

Pineapple,  “  .  4.60 


.40 

•45 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  zoc.sz 

Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . 

Spirits  Nitre . 

Spirits  Camphor . 

Spirits  Painters'  Commercial . 45 

Paregoric . . 45 

Glycerine . i .  45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . . . . . 45 

Machine  Oil . 45 

Laudanum,  15c. -size . per  doz., 

Laudanum,  25c. -size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 


83 
.85 
.85 
85 
85 
.85 
.85 
.85 
.85 
.85 
•  85 
.85 
.85 
■85 
•85 

.85 

.85 

•85 

.85 


25c 


Alum . per  lb. 

20  Mule-Team  Pure  Borax,  z-lb.,  24-lb.  per  ca.  2 

«  «  «  X-it,  "  “  2 

■1  ««  <1  ^.lb.,  •«  ««  a 

Anker’s  Beef  Capsules .  3 

Borax,  Powdered,  bulk . . . per  lb. 

"  Lump,  bulk . — ....  “ 

Butter  Color,  W.  &  R . per  doz.  2 

Bluestone,  bulk . per  lb. 

Copperas . per  lb 


.90 


08 


°9 

°«x 
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...— per  lb. 
. . per  lb. 


Camphor,  gnm,  z-oz.  blocks........ .  ' 

“  Flakes,  250  bbls  . .  *' 

••  “  less  quantity .  11 

“  Tar  Balls,  bbls.,  250  lbs .  “■ 

"  “  less  quantity . . . 

Castoria,  Fletcher's . .  per  doz. 

•*  Pitcher'i . _ .  “ 

Carbonate  of  Ammonia. . 

Epsom  Salts . . . 

Glauber  Salta.. . . 

Glue,  ordinary . . . . 

Glue.. . „ . W. .  “ 

Goff’s  Cough  Syrup,  25c.  size . per  doz. 

Goff'!  Herb  Bitten,  25c.  size . «...  " 

Goff’s  OH  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  lire. ......... ...per  doz. 

Goff's  Worm  Syrup,  25c.  size .  “ 

Goff'i  Hone  and  Cattle  Pwd.,  zsc.tlze  “ 
Goff’s  Dyspepsia  Tablets,  zoc.  size...  “ 

Gum  Arabic . _ . . . per  lb. 

Haarlem  Oil . . per  doz. 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  " 

“  M.  A  R,,  5-lb.  Doxes- . per  lb. 

*  "  Lozenges,  5-lb.  boxes,  " 

“  Y.  48.,  "  5-lb.  glass  front,  “ 

“  5-lb.  bx.,4's,6’s,  8's,  zs’s,  z6’i,  “ 

ivOOt . . . . . 

Putty,  25-lb.  cans . . . . . per  zoo  lbs. 

"  50-Ib.  cans . . . 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  "  io.c.  “  «.  “ 


z  .00 

•o»X 

.02X 

.02ji 

•«X 

S.8o 
-85 
.  IZ 

•°*X 

■o>X 

.0954 

.ao 

.zz 
>•75 
1  -75 
*-75 
3  50 


•75 

•55 

•4» 

•38 
•*3 
•  ay 


.•4 

.zz 

Z.60 

1.55 

•35 

•75 


Paris  Green,  zoo-zas-lb.  kegs . per  lb. 

“  V-lb.  packages . .  “ 

“  Ji-Ib.  "  . «««  “ 

««  z-lb.  “  . .  " 

iamalca  Ginger,  Hires',  flasks . ..per  doz. 

losln . . . . per  lb. 

Saltpetre,  crystal ,  barrels,  about  350  lbs.  " 

“  granulated,  kegs,  ‘  zoo  '  “ 

Sulphur,  Flour,  Z75-Ib.  barrels.  .  ..per  zoo  lbs. 

“  zoo-lb.  bags. . « . 

"  lass  quantity . « . 

Venetian  Red . ......per  lb. 

Whiting . . .  “ 

z  os. 


»9K 

34 

33 

3» 

9° 

°4 

07 

°7 

45 

>5 

03X 

02 


. . per  doz. 


Husband's  Magnesia— . 

Bull's  Gough  Syrup.. .  “ 

Roach  Powder.  Omega,  4-01.  cans . «... 

"  "  . per  gross 

Roachsault,  roc.-size,  1  doz . per  doz. 


*•*5 

1.90 


.80 


9.00 


.80 


Iron  Glne,  McCormick  &  Co's : — 

No.  5. . „...« . . 

No.  10  . . . . . . . 

Tube  V . . . . 


•4« 
•  75 
•75 


McCormick  &  Co. ,  Bee  Brand — 

Insect  Powder . . . 

Root  Beer . . . 

Talcum  Powder . 

Triangular  Quinine . 

Quinine  Capsules . 


Per  doz 
..  .80 

.80 
.80 
..  .80 

••  -75 


We  Are  Advertising 
This  Trade-Mark 


This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 


MARMALADES— Orange 
and  Grapefruit 

JAMS— fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


11.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SliERRON,  Agent 

31  South  front  Street 


In  our  Winorr  Brand  of  Canned  Corn  we  do  away  with  the 
indigestible  hulls,  packing  only  the  kernels  of  the  corn,  which  we 
extract  by  a  special  device,  leaving  the  hulls  on  the  cob. 

There  is  no  other  brand  like  the  Winorr  brand,  and  it  will 
readily  sell  on  that  account.  It  is  most  delicious  and  entirely 
digestible ,  and  when  once  shown  will  always  be  in  demand. 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vege¬ 
tables,  moist  and  condensed  Mince  Meat,  Catsup  and  Salad 
Dressing. 

We  are  the  largest  earners  of  Sauer  Kraut  in  the  United  States. 


THE1 


Cornt/* 
Without  Huli 

/r 


THE  PRESSING  &  ORR  COMPANY 

NORWALK,  OHIO 


” 


$3.00 

FROM 

$1.50 


4 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  u  n  u  - 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3.°°. 


Shinn  &  Kirk 


1400  SPRUCE  ST.,  HIILA..  PA. 
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V.  T.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  dor. 

Absorblne .  18.00 

Absorblne  Jr.  (Mankind) .  9-°o 

Young's  Kidney  and  Nerve  Powders .  a. 00 

Tarolenm,  small  can.™ .  6.00 

Taroleum,  large  can .  16.00 

Young's  rattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4 . 00 

Less  9  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


X 

DRUGGISTS’  SUNDRIES. 

field  Phosphate,  Horsford’s™ . per  dos.  4.15 

Bath  Brick,  box  95  bricks . per  box  .60 

sealing  Wax™ .  *"  -03 

Silver  Sand™ . . . per  bbl.  1.95 

rar,  pints . per  dos.  .7 5 

“  quarts .  “  1.00 

"  gallons . . . each  .30 

“  M  barrels .  “  3  S» 

“  barrels .  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dos.  i-lb.  packages 

and  premiums . per  case  3.7s 

U.  S,  Nerve  and  Bone  Liniment,  95c.  slse...  9.00 

McCord's  Magic  Medicine,  95c.  sise .  9.00 

50c.  slse .  4 . 00 

McCormick’*  Tasteless  Chill  Tonic,  95c.  slse  9.00 

50c.  size  4.00 

McCormick's  Watermelon  Syrup,  50c.  size..  4.00 
Wondercure  Headache  Powders,  10c.  slse...  .So 


EXTRACTS  AND  ESSENCES 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . 10c.  size  .85 

25c.  size  9.00 
95c.  size  9.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.75 
95c.  size  9.00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  doz.  .48 

No.  s,  Vanilla  and  Rose™ .  “  .90 

No.  9,  Lemon  and  assorted .  “  .85 

No.  4,  “  “  .  “  s.oo 

No.  4,  Vanilla .  “  9.95 

Assorted  cases,  Nos.  1  and  9 .  10.80 

“  Nos.  1,  9  and  4 .  11 .80 


-iO- 


Bulk. 


Lemon,  Ginger,  Wtn- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit . 

Tea . 


Pts. 

Qt». ! 

K-Gal. 

Gal. 

Z.50 

300 

6.00 

xa.oo 

X.15 

s-50 

5.00 

xo.00 

x.oo 

*.  00 

4.00 

s.oo 

1. 00 

1.60 

300 

6.0a 

1.50 

*■75 

S-50 

10.00 

1.95 

•  .15 

400 

7-5* 

7-00 

n,  No. 
No 

or  doz. 
<< 

*.00 

.80 

Lemon, 


Ingersoll’s  Flavoring  Extracts 
High  Grade  Vanilla . 


.  X, 

No.  95 
No.  iX, 
No.  X, 


■  45 

*•75 

.80 

•45 


ilgh  Grade  Va 

“  Lemon... 

Select  Vanilla . . 

“  Lemon . 

“  assorted . 

<<  small  size. . 


..per  doz.  1.75 
,.  “  1-75 

..  “  .85 

..  “  .85 

..  “  .85 

•  ”  -45 


LIQUID  RBKHBT  AND  TABLBTB 

Knight’s  Liquid  Rennet - — - - per  doz.  i.ij 

Blair’s  *'  “  - - -  “  z. 10 

Hansen's  Junket  Tablets,  S  doz.,  per  doz.  .73 

Blair’s  Rennet  Tablets,  3  dos. ,  per  dos.  .75 

UnlonTablets,  8  dos.,  5c  . .  .45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 20 

Corson's  Champagne . 18 

“  Dry  Hard . . 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  %  bbls.,  28  gals .  5.60 

New  Juice  Cider,  yK  bbls.,  14  gals . . . .  3 .25 

Bottled  Cider—  Per  case 

Duffy's  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  ‘‘  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  2  doz.  pints .  4 .95 


-il- 

Mott's  Brand  Golden  Russet,  1  doz  quarts..  3.75 
“  "  s  doz.  pints...  4.95 


CHEWING  GUM. 

Adams’,  counter  jars,  too  5-cent  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  79  packs  . 47 

Fleer's  Chiclets,  3  lbs.,  bulk .  1.25 


RICE. 

Par  lb. 

Queen  Quality,  extra  iancy,  i-lb.  pockets . 07 

3-lb-  “  °6* 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  “  . .  .05)6 

Imperial,  iancy  Japan,  i-lb.  pockets . 05  H 

“  “  3-lb.  “  . . 05& 

Pearl  Head,  5-lb.  cotton  sacks . 04% 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags....;. . 06 

Choice,  zoo-lb.  bags . 04K 

Prime,  100-lb.  bags . 03 

lan — 

’ancy,  100-lb.  bags . 05K 

Choice,  zoo-lb.  bags . 


J*K 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  390  lbs* .  9.65 

“  “  6obags,  5  lbs.,  Um...  4.00 

"  «*  92  “  14  “  ...  3.75 

“  "  30  “  *0  “  ...  3-75 

“  115  “  *«  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  950  lbs .  9.50 

«'  “  •  56  “  . 65 

«  *■  “  28  “  . 35 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  30io-lb.  bags,  in  bbls., 

per  bbl . . .  3.00 

“  Pretzel,  Dbls.  contain  980  lbs. .  2.40 

“  “  sacks,  180  lbs .  z.js 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.30 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel . per  bbl.  2 . 60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7 jfi  per  cent,  discount 
may  be  allowed. 


II 

Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

"  “  “  140-lb.  “  “  * 

Agricultural  Salt,  200-lb.  burlaps . 


.40 

■75 

.60 


O  S 


TA  BLE  S  A.  LT^ 

UR  E  >\MD  EXTRA  DRY 


Family  size,  case  of  4  doz .  3 

Hotel  size,  case  of  2  28-lb  tin* .  3.00 


SALAD  DRESSING. 


Campbell’s,  small,  pat.  cap,  2  doz.. 

Durkee's,  large,  1  dos . 

“  small,  t  doz . 

Schimmel's,  small,  2  doz . 

My  Wife’s,  large,  1  doz . 

. doz. 

« 

Snider's  Salad  Dressing 

*44 

H 

Gallons,  6  jugs  in  crate . 

.87  H 

4.00 
a. 40 

•*7S 

2.30 


2.4» 

1.40 

•9° 

1.25 


SAL  SODA. 

Bbls.,  375  lbs . . . 

Kegs,  150  lbs . 

60-lb.  boxes,  balk  or  granulated . 


.per  too 
.per  reo 


•  «5 
.85 

.62 


/ 

SAUCES. 

Lea  Jc  Perrins’  Worcestershire,  large..  “  7.50 

“  “  middle  “  4.50 

'*  ••  small.  '•  2.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77^ 

North  of  England  Sauce,  No.  8,  doz . 7754 

Chef  Sauce,  2  doz.,  doz . 75 

Snider’s  Chill  3ance : — 

Pints,  1  doz . per  doz.  9.4s 

Id  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  2.4a 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jngs  in  crate . per  jug  1 .00 


The  Pickles  and  Table  Condiments  pre- 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


REFERENCES 

Goldberg,  Bowen  &  Co. 

J.  A.  F  L  E  S  C  H 

&  SON 

San  Francisco,  Cal. 

H.  Jevene  Co. 

Los  Angeles,  Cal. 

Architects  and  Designers 

Lutey  Bros. 

Butte,  Mont. 

Of  Store  Fixtures  for  Modern  Grocery  Stores 

Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 

IOIO  and  1012  Chicago  Opera  House  Block 

1 1 2  CLARK  STREET 

CHICAGO 

Portland,  Ore. 

Hennessy  Mercantile  Co. 

CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE 

OUTFITS  SOLICITED 

Butte,  Mont. 

Lion  Grocery  Co. 

FLESCH'S  PATENT 

HENRY  TROEMNER'S 

\  El  Paso,  Texas 

COOLERS  and  COUNTERS 

SCALES,  BINS,  CANS,  etc. 

REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 

Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

Sau  Antonio,  Texas 

John  B.  Watson 
El  Paso,  Texas 
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— §3— 

SEEDS. 


Cazuury  .bush.  6o-lb  3,15 

Caraway . .  .  10 

Celery . 10 

Coriander, bleached  ,05 

flan . os 

Kemp,  bush.  40  lb*.  1.60 


Mustard,  Brown...  .0754 
Mustard,  Yellow..  .06)4 

Rape,  per  lb . 05X 

Poppy,  per  lb . to 

Sunflower,  per  lb..  .05)4 


SODA. 

81-Carb.,  ken... . per  keg  1.80 

“  bulk,  >5-lb.  boxes . . . per  lb.  .02U 

“  Babbitt's,  M’s,  sj-lb.  boxes...  “  .04/8 

Ann  <c  Hammer  bd.,  M'».  3<  lbs.™ . per  lb.  .05H 

“  “  "  tbs.,  36  “  .  "  .04* 

“  “  "  M.J4,3«lbs .  "  .0554 

Saleratus,  Babbitt’s  bd.,  M's,  >S-lb.  bxs.  “  .04* 


SOFT  DRINKS.  Per  dos. 

Root  Beer  Extract,  Hires’,  1  dos .  1.50 

Hires'  Root  Beer,  Carbonated,  a  doz . 87*4 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87)4 

w  elchs  Grape  Juice,  case  quarts,  1  dos .  4 . 50 

“  “  “  pints,  2  doz .  4.7s 

“  "  “  M-plnts,  3  doz .  4.25 

“  “  “  3-ounce,  8  doz. .  6.00 

“  *•  "  M-gallons,  1  doz....  8.00 

"  "  "  gallons,  6  gal .  7.50 

S  per  cent,  discount  on  5  cate  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  M  gross .  2.50 

non  Ami,  10-cent  size., . J4  gross  a. 30 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  dos . per  gross,  16.  jo 

Puts  Liquid,  large,  3  dos . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  dos.  .55 

Solarine  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . .. . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  2,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  hall-gallon  cans .  "  7.50 

No.  5,  gallon  cans .  “  *3.50 


— §4— 

Solarine  Bar  Polish — 

No.  13,  z-lb.  pasteboard  boxes,  3  dos.  In 
case,  jo  lbs . per  gross  18. 


SOAP — Laundry.  Bars. 


Acme. 

Acorn . 

Ark. . 

American . . . 

Bee  ............. 

Best,  Babbitt . 

Babbitt’s  New  York  City . 

Benzine-ated . 


,.100 
■iso 
..100 
..  72 
.100 
.100 
.  60 
,.100 


Big  Master . roo 

Brown .  60 

Borax,  Dreydoppel .  40 

“  Pearl,  Young  ft  Co .  40 

“  Day  ft  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . >00 

“  “  small . . . 100 

“  Klrkman's . too 

“  Red  Seal . 100 

"  Swift’s . zoo 

Circus . 100 

Cotton  Oil . .. . 100 

Coal  Oil  Johnny . too 

Cygnet . too 

Dobbins’  Electric . 100 

Dewey . 100 

Fairy . 100 

Fels-Naptha. . 100 

Five-case  lots  freight  prepaid. . 100 

German  Family . reo 

Good  Morning  . roe 

Glycerine  Tar . 100 

Gloss..... . 100 

Grand  Pa’s .  50 

“  100 

Ivory . 100 

“  100 

Lenox . 100 

Life  Buoy .  50 

"  . _ . 100 

Lautz’s  Naphtha . too 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

'•  5-cent  size . zoo 

“  toilet  size . zoo 

Mayer's . zoo 

"  SO 

Miller’s  Naptha . zoo 

Naphtha,  Swift’s . zoo 

Naptha,  P.  ft  G . zoo 

Octagon . zoo 

Old  Mill . 100 

Ozone . zoo 


than 
5  bxs. 
3  So 

l:i°5 

a  .80 
3.85 
3.70 

■•95 

4.zo 

4*5 

2.40 

2.60 

2.80 

а.  80 
1“ 
4-75 
3 -75 

3.80 
3-70 
4.00 

3*5° 

5.80 

3.80 
4.00 

4»5 

2.Z5 

4.00 

4.00 

3- 95 

4 - 3° 
3-*5 
3-  75 
3SO 
3-15 
3.80 
7.00 
4.00 
3-50 
2.00 
4.00 
4.00 
3.00 

б. 00 
4.00 
4.00 
3.80 
z  .90 
3*75 
3-75 
4.00 
3.90 
330 
3-75 


II 


"  GddeiC  . 

**  Fa  reason's . 

“  Hamilton'* . .... . . 

’«  Kirk’* . 

. —  60 

”  Philadelphia,  i  lb . . 

“  «  Z4  oz . 

— — .  60 

“  Pennsylvania  . . . 

“  Procter  ft  Gamble... . 

.  60 

.  60 

Pride,  Swift's.-. . 

Polo . . . 

Quaker  City,  boxes . 

"  tuba . „.... 

Sunlight,  oval . 

“  twin  bars . . . 

Santa  Claus... . . . 

Saratoga . 

Star . 

Sunny  Monday . 

White  Clond . 

. —.zoo 

. —*5° 

. zoo 

. zoo 

- . zoo 

. zao 

. zoo 

. zoo 

Wool  Soap,  large . . . 

Wool  Soapj  small . ! . 

TOILET  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's. . . gross 

Castile,  imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal,  3  cakes  In  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled  9 

M-lb.  bars  to  box . . . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  J4  gross . gross 

Witch  Hazel,  Swift's . gross 


2.6a 

■•55 
2.50 
2.50 
2.30 
2. 90 
a  .65 
*•75 
3.00 
2  .80 
3-75 
■• 45 
3.00 

4.70 
3*5 
3-95 
3.Z0 

2.70 
3-50 
4.00 
3-85 
<•75 
4.00 


3:2 
4  05 
•»3* 
■  zzM 
.70 
4-4° 
450 
•45 
zo.25 
8.  to 
2.  6s 

•09 
•  40 
*•75 
3*5 
4.05 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  bars . .  z.24 

Young’s,  48  bars . .  z .  80 

Brooks’  Crystal,  zoo  bars .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars . 2.25 

“  Hand,  36  ban . . .  2.23 

Wrigley’s,  zoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.3s 


SOAP  POWDER. 

Pear  line,  lbs.,  M-f70**  boxes.. . per  box  2.70 

“  6  oz.,  zoo  packages .  "  2.63 

“  8-oz.  packs .  “  2.70 
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Soapine,  No.  7,  100  pack* . . .  2.37)4 

Soapine,  No.  12,  xoo  pack* .  3.90 

Soapine,  No.  17,  36  pack* .  2.42# 

baooiu  *  X770  ruwu«4,  .00  6-0* .  a. 35 

FinoU,  zoo  packages...... .  3.25 

Gold  Dust,  Fairbanks,  zoo  ia-ox.  package*  ...  4.00 
"  “  *4  4-lb.  “  ...  4-50 

Naptha  Bora*,  100  package*,  large . . . 4.73 

zoo  5 -cent  packages . . .  3.75 

Klrkoilne,  white,  *4  4-Ib.  pack* . .  3.53 

Kirkoline,  White,  ico  5-cent  package*.. .  3.50 

Young**  Pearl  Borax,  do  z-lb.  packages . 3.60 

Snow  Boy  Washing  Powder,  24  4*^ .  4.00 

50  a*.. .  4.00 

“  “  zoo  ZL. .  4. 00 

Nine  O'clock  Tea,  zoo  packages  3.Z5 

I-V  Washing  Tablets,  3  dox.M . ——.per  dies.  43 

Swift’*  Washing  Powder,  100  zs . , .  3.85 

Swift’s  Washing  Powder,  24  4* . . .  3.85 

Pennywash,  x  gross  and  144-x  cent  cake*  free.,  xo.25 


SPECIALTIES. 

Anker's  Bouilllon  Capsules . — 


3.00 


PURE  GROUND 


SPICES. 

Bbls.  Box*. 


19% 

•»5 

.32 

•23 

.21 

x6 

•  »3 
•14 

•3* 

•a3 


Pepper — 

Black,  High  Grade . - .  x8)4 

Black,  Low  Grade . *4 

White,  High  Grade . . 

White,  Low  Grade .  .. . 

Cayenne,  High  Grade .  .. . 

Cayenne,  Low  Grade . . .  . . 

Cinnamon — 

High  Grade . — .  .22 

Low  Grade . *3 

Cloves — 

High  Grade . 3X 

Low  Grade . 22 

Allspice — 

High  Grade . xa34 

Ginger — 

High  Grade . 2534 

Low  Grade . za 

Mace — 

High  Grade . . .  — . 

Nutmegs — 

High  Grade . ..  .32 

Mustard — 

Yellow,  High  Grade  .. . X9  .20 

Yellow,  Low  Grade . X4  .xs 

Brown,  High  Grade . 14  .15 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mu»tard,  Cloves,  Gin¬ 
ger,  Allspice . y%  lb. 

54  lb. 

Banquet  Brand — 

Mustard.  Cinnamon,  Pepper,  Clove*,  Gin¬ 
ger,  Allspice . %  lb. 

Mlb- 


Cans. 

2IJ4 

«7 

34 

25 


25 

.16 


•34 

.24 


•Z3X  -15* 


•*<* 

•«3 

■78 


•  ■8* 
•  IS 

.go 

•35 


x7 

*7  ‘ 
Per  do*. 

.40 

•75 


■40 

•75 


VSUEB  STOKE  Ell* 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent 

Offices  and  Showrooms 

18  to  34  S.  Seventh  St 


Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 

/ 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


Strong, 

Easy- 

R  tinning, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FELTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA _  ~ 
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lolbure’t  Philadelphia  Mustard,  D.  S.  F. 

5  cent  tins,  s  and  4  doz  aeeeeeeeeeeeeeeeea  per  dox.  .  45 

Dime  sixe,  s  And  4  dox.. .8s 

W  lb:  net,  tins,  1  and  4  doz, . .  “  i.oo 

%  “  ados. . "  1.90 

x  **  x  dox......... .  **  3*7° 

6  lb.  cans,  full  weight . per  lb.  .*3 

IO  «  «  . . .  «<  >t, 

dolman's  Mustard,  D.  S.  F. : — 

x ~ lb •  tins. . . . . . per  doz.  5*4e 

K-lb.  tins  .eeeeeeeeeeeeeeeeeteeeeaeeeeeeeeaeeee  X  .  JO 

54 -lb,  tins.. . “  t-4S 

H-lb.  tins. . —  “  -9° 

1 8-lb.  kegs . .  -43 


MUSTARD— Prepared.  Per  tios. 

LampbtU’s,  jar,  z  doz . 8754 

iulden's.  No.  6,  with  spoon,  a  doz . 95 

gulden's,  No.  ao,  with  spoon,  3  doz . 88 

3eer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  a  doz . . . 78 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz . 9° 

Milk  Jar,  glass  top,  a  doz . 8s 

rVater  Tumblers,  glass,  10  oz.,  4  doz . 3754 


WHOLE  SPICES.  Par  lb. 

Pepper,  Black . °9% 

Mlspice . . . 07 

-loves . . . . . rj 

Mace . . . 48 

Nutmegs,  8o’s . . 

11  zzo's.... ............................. ...........  .17 

-lnnamon  Bark,  China . 13 

“  Canton. . 13 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

"  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  1 1 
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corn  STARCH. 

Davis,  48  s-cent  packages . . . per  case  1  .to 

Davis,  36  10-cent  packages . per  case  3.70 

Duryea’s,  40-lb.,  i-lb.  packages . o6J4 

Niagara,  40-lb. ,  i-lb.  04% 

Cream,  48-lb.,  i-lb.  “  .  3. 45 

Klngsfbrd’*  40-lb. .  i-lb,  “  - .  06% 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07^ 

1  lb.  packages,  ao  lb.  boxes . . . 07}? 

Bbls,  about  200  lbs . c6J4 


LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 03% 

“  Patent  Gloss,  crates,  is  6-lb.  wd.bxs.  •osVt 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngslord's,  Pure,  3-lb.  cartons . 0654 

“  Pure  Gloss,  lb.  packages .  06 

“  Silver  Gloss,  12  6-lb.  wd.  Oxs. ....  07^ 

Duryea's,  Superior,  3-lb.  cartons . c654 

“  Satin  Gloss,  lb.  packages . 07*4 

“  Superior  B,  bulk . 03J4 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . J4 

Niagara,  laundry,  50-lb.  bulk . °3K 

“  1  lb.  packages,  48  lbs . 04% 

“  3-lb.  cartons,  48  lbs. .  oa/» 

“  6-lb.  boxes . °5% 

Celluloid,  64  10-cent  packages .  4  -3° 

“  64  5 -cent  “  . .  a -ao 

Elastic,  64  10-cent  packages .  5 

“  64  5-cent  “  .  ».5° 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  ao  cakes.  . . per  box  50 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  .07^4 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . o8^( 

Velvet  Gloss,  about  200  lbs . 1754 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 06% 

Sterling  Gloss,  50  lb.  boxes  per’ioo  lbs .  3.85 


STOVE  POLISH.  Per  gro 

Enameline  Paste,  small,  54  gross .  4.00 

Enameline  Paste,  large,  54  gross .  7.00 

Enameline,  Liquid,  large,  Vl  gross .  6.65 

Enameline,  Liquid,  small,  54  gross .  4.90 

Electic  Paste,  %  gross  boxes . . .  4. so 

Magic  Paste,  54  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87)4 

“  “  . . per  gross  10.  as 

“  small  size . perdoz.  .70 

Climax  Enamel  54  gro... . per  gross  9. 40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . _  “  4.50 

“  10-cent  size. .  “  7. to 


X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  54  gross . .  1.15 

Per  box  of  54  gross . . . . . .  1.50 

14  dozen  to  gross . . .  5 . 00 

10-cent  size,  No.  10,  per  box  of  14  gross .  2.15 

Per  box  of  %  gross . . .  4 . 50 

Per  gross. . . .  0.00 


SUNDRIES. 

Bird  Food — 

Crystal,  40  packs,  round . per  pkge.  .04)4 

Excelsior,  24  packs.. .  “  .05 54 

McAllister,  36  packs .  "  -057! 

Rosenstelns,  ilb.  pkgs.,  t  doz . per  lb.  .05)4 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  dos.  .35 

Red,  quarts,  3  doz .  “  .70 

Sliver,  pints,  3  doz .  “  .35 

“  quarts.  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  a  doz . per  doz.  .4254 

Royal  Glue,  1  doz. . perdoz.  .80 

Palst’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  10’s . per  case  90 

Carpet  Tacks,  Sliver  Steel,  4  oz . per  dos.  .06)4 

6oz . . .  “  .07 

8oz... . “  .0754 

10  oz .  “  .08J4 

it  oz .  “  .09J4 

Matting  Tacks— 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .aq)4 

No.  12,  steel . per  doz.  .12 

G.  B.  Weiss  &  Son — 

Sole  Leather, No.i,  .25;  No.  t,  .13;  No.  3,  .11 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 .  se 

5  >4  Inches  high .  1.48 

5  Inches  high .  1.42 

414  Inches  high .  1.25 

4  Inches  high .  1.18 

314  Inches  high .  1.05 

3  Inches  high. . .90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  a.ao 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2 . 35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIB  YARN,  Btc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .  zo}4 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .ts 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  "  .so 

Colored  Twine,  8  balls  to  bx. ,1b.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches .  “  .20 
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Coarse  Hemp  Twine,  8  balls  to  lb..  In 

S-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  ”  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank..  „....per  dos.  1.60 
ute  Clotheslines.  108  ft  to  hank .  "  s.70 


SYRUP  AND  MOLASSES. 

N.  O  MOLA8SE8 

Extra  Fancy,  No  668 .  42 

Extra  Fancy,  No.  669 . 40 

Fancy,  No  670 . 39 

Strictly  Choice,  675.  .  .38 

Choice,  No.  664 . 32 

Black  Strap . 1 1 

Foundry  Molasses . 11 

B.  H.  F.,  Horse  Food  Molasses... . 13 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  in  bbls . 39 

Fancy,  No  101 . 32 

Fancy,  No.  zoo . 30 

Choice,  No.  576 . 

Prime,  No.  10a . 26 

PORTO  RICO  MOLAS8BS. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 19 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery.. .  a. 60 

Five  A,  for  confectionery .  a .  70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  dos.  92)4 

1  “  case .  “  ,J5 

Karo,  10  cent  size,  2  doz . per  doz.  .87)4 

Karo,  25  cent  size,  1  doz .  2.25 


Losing  Your  Weights? 


Get  a 
Troemner 
No.  24  ‘ 
Ball  Scale 


Greatest 
Improvement 
in  Rapid 
W  eighing 


Does  away  with  weights  absolutely.'  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 


HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa„  U.  S.  A. 
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Banner,  In  Jart,  compound . . . per  doi.  i  .00 

White  Clover,  In  lar»,  compound .  “  .95 

Purina  Pancake  Syrup,  36  pta .  “  a.  15 

“  "  <4  qta .  “  4.00 

“  “  ra  Jf-gala .  “  1-oo 

«•  <*  6  rail. .  "  ra.oo 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doz.„ .  a. 40 

«  “  medium,  dor.  1.40 

“  “  small,  dor . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  r.aj 

*'  "  Jt-gal.  tina,....p«r  dor.  7.75 

Haren’s  Maple  Syrup,  qt.  bottles .  “  4  °° 

“  “  pt.  bottles .  11  a  .40 

Towle’s  Log  Cabin  “Camp"  Syrup—  Per  dor. 

Gallon  cans,  6  In  case .  13  -5° 

Half-gallon  cans,  ra  In  case .  7.35 

Quart  cans,  14  In  case .  4.**J4 

Pint  cans,  34  In  case .  a. 50 

Quart  bottles,  12  In  case .  4.30 

Pint  bottles,  34  in  case .  3.75 

Jacket  cans . per  gallon  1 . 00 


CRESCENT  MAPLEINE. 


Per  dor. 


3-OC....— . .  3.0® 

. - .  «.ac 

1 6-o* . 

. 

.  18.00 

gallon* . 

. 

. each  zs.oo 

OIL  OP  MAPLBINB.  Per  do* 

8-ox . — .. 

13  ••••••••••••••••  ••••••*•*•••• 

. .  X5.00 

Gallons . 

. each  15.0a 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem,  fancy  parlor,  2  string .  3.50 

N  U,  No.  6,  split  handles .  *-4S 

Leader,  No.  6,  3  string,  red  handles.- .  3.45 

Princess,  No.  4,  fancy  handles . . .  a. 90 


Parlor,  No.  3,  a  tie. 

Toy  Brooms . 

Whisks,  a  sewed . 

Stable,  a  tie,  rattan  centre . 

Stable,  3  tie,  rattan  centre . 

Factory,  heavy . 

Handy  Wall  Broom  Rack,  for  ra  brooms . 


1. 85 
.90 
.90 
3-5° 
4.00 
3.90 
.90 
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No.  WASHBOARDS.  Per  dor. 

69,  Good  Enongh,  double,  spring  protector...  3.85 

57,  Peerless,  double . — .  3-®5 

80,  Seal  Globe,  double,  swing  protector .  3.40 

61,  Peerless,  double,  spring  protector .  4.45 

rro,  Peerless,  single,  spring  protector .  3.55 

134,  Universal,  single,  wide  head. .  3  30 

too,  Northern  Queen,  single,  protector .  3.00 

zoz,  Tidal  Wave,  single,  protector . 3.0S 

1 18.  Good  Enough,  single,  protector .  3.15 

870,  Glass .  3 -*5 

Murdock .  3-o° 

Celery  City .  3-3° 

Z35,  Eagle,  single,  wide  head .  1.7s 

138,  Anchor,  single  head .  a. as 

130,  Little  Gam,  pail  board .  1.50 


BUCKETS.  Per  dot. 

O.  G.,  a  electric  hoop .  1.7S 

O.  G.,  3  electric  hoopa . ••••  *-9® 

Clear,  a  hoop . . .  '  "5 

Clear,  3  hoop .  **7S 

Electric  Cedar,  1  hoop . - .  •  '4° 

Electric  Cedar,  3  hoop .  *  -6° 

Pine,  3  galvanised  hoopa . — . — . .  a.ao 

Galvanised,  ra  quart .  » •  *S 

Galvanized,  14  quart . - . - .  a .  50 

No.  BUTTRR  DISHES.  Par  M 

1,  Solid  Oval . . . - .  1-35 

a,  Solid  oval . —....... . . .  «-55 

3,  Solid  ovnl . - . - .  »-7S 

S,  Solid  oval . - . - .  *  •  *5 

x,  Wire  ends . . . . .  x  .30 

a,  Wire  ends . — - . . .  1  ■  5° 

3,  Wire  ends . - . . .  *  -7° 

5,  Wire  ends . . . 

Picnic  Plates,  8  Inch. . — . 

Picnic  Plates,  9  Inch . 

Crates  contain  ajo  each. 

CLOTHES  PINS.  Per  box. 

5  gross . 50 

EGG  CRATES. 

Perfection . 9® 

Perfection,  10  sets  fillers .  1 .95 


-63- 

brushes. 

No.  SCRUB  BRUSHES.  Per  dor. 

23,  White  corner . - . 70 

33,  Medium  rise . 80 

37,  Large . . .  1 .00 

13,  Marble,  medium  size . 90 

00,  White . 45 

Handy  Heuse . . . . . 43 


No.  STOVE  BRUSHES.  Per  dez 

zo,  Rocker,  curved  end,  wood  handle . 93 

so,  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  brittle,  curved  end,  wood  handle .  x.40 

44,  Ail  brittle,  curved  end,  wood  handle .  s.z] 


No.  SHOE  BRUSHES 

o,  Mexican  fibre— . 

1,  Mexican  fibre,  large . — 

4,  Bristle  outside . . — . 

3,  All  bristle . . . . . 

z  z ,  All  bristle,  large . — . 

x6X,  All  brMe,  extra  value . 

X9,  All  brittle,  spotted  white . 


leeeeeeeeeeeei 


Per  de«. 
•  -9° 

1. so 

.  Z.JO 


1.75 

X.85 


a.ze 

35® 


Na.  WHITEWASH  BRUSHES.  Per  dot. 

6,  6  In.,  White  taatpieo- . - . 4® 

7,  7  la.,  White  tamplco . . —  -45 

8,  8  In.,  White  tamplco . - . 50 

6,  f  la.,  Family,  extra  heavy . - . 75 

8,  6  la..  Family,  extra  heavy . . . *3 

10,  7  la..  Family,  extra  heavy . — .  s.oo 

ia,  8  la.,  Family,  extra  heavy— .  x.sj 

6,  5  la.,  A.,  hair  brittle .  z.15 

8,  6  la.,  A,  hair  bristle. . .  z .50 

zo,  7  In.,  A.,  hair  bristle- .  z  .85 

za,  8  in.,  A.,  hair  bristle. . . .  a. 15 

6,  3  In.,  Ideal,  all  brittle,  3  row— .  1.85 

8,  6  la..  Ideal,  all  bristle,  3  row— .  3.35 

4,  Knotted,  all  bristle,  3  row .  1.30 

6,  Knotted,  all  bristle,  3  row .  1 .95 

8,  Knotted,  all  brittle,  3  row .  3.30 

t,  6  in.,  Royal,  all  white  brittle .  a. 73 

No.  DUST  BRUSHES.  Par  dot 

7X,  Fibre,  wire  drawn . .  .88 

zo,  Fibre,  wire  drawn,  extra .  x .  15 

ax,  All  hair,  wire  drawn.. .  a. 00 

18,  White,  wire  drawn .  a .  80 

1,  7  In.,  All  hair,  fiat  end .  1 .95 

33,  7  ia.,  Mixed,  round  end....— .  a. 00 

rzX,  7  In.,  All  hair,  round  end .  3.15 


—84 — 


TOBACCOS— PLUG. 

Battle  Ax . - . . . . 

Deer  Skin . . . ....... 

Gold  Rope  - . 

Jolly  Tar  . - . — 

Newsboy  .  •  • ....... ... . .  — *  ........i 

Old  Honesty- . 

Piper  Heldsick . . 

Spear  Head . - . 

Standard  Navy . - 

Toddy  . . 

Vtnco . . . - . . 

Town  Talk . 


Par  lb. 
•  37 
•37 

.56 

39 

39 

‘.64 


-I 


SMOKING  TOBACCO. 

Briar  Pine....—.— . — . 

Duke’s  Mixture. 

Greenback . — . . . . - . 

Green  Turtle  — . — - . . 

G.  ft  A.  Navy,  3H  ox.. . . . — . . 

Honest . ........ 

Polar  Bear—... _ 

Ripple . — . . 

Sensation . 

Wild  Roaa...— ..  . 


Par  lb 

•3® 

:3 

.at 


■  34 
•39 
.39 

•39 

■39 

-39 


Compre 
Magic,  1 %  dot.  package 
Yeast  Foam.  1 %  dot . 


3. 

.p ex  dot. 

.18 

.per  box, 

■5* 

..per  box 

•  5* 

I 


Blooker's  Cocoa 


IS  A  LUXURY  TO  THE  PALATE 
A  NECESSITY  TO  THE  STOMACH 
AN  ECONOMY  TO  THE  POCKET 


ALL  GROCERS  SHOULD  HAVE  IT 

American  Depot,  46  Hudson  St.,  New  York 

_ _ '  _ _ _  .a  w  w.  ..i  ri _ a.  tvLJl  _  j.i.LI.  Dx... 


In  stock  by  H.  KELLOGG  4  SONS,  19  South  Front  Street,  Philadelphia,  Penna. 


Bouillon 

Capsules 


SEE  THEM  MELT! 


ROYAL 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box— drop  one  in  hot  water. 
Good  goods  and  f  good  profit. 

SPECIALTY  CO.,  Sole  Manufacturers  92 


Reade  street 

NEW  YORK  * 


Something  About  “Talisman"  Fish 


We  offer  under  the  name  “  Talisman  ”  a  full  line  of 
Salt-water  Fish  that  are  guaranteed  to  comply  with  the  United 
States  Pure  Food  Law. 

All  fish  packed  under  this  brand  are  also  guaranteed  to  be 
of  superior  quality  ;  prepared  under  the  most  sanitary  conditions. 

In  r' Talisman’’  Codfish  only  the  best  white  codfish,  caught 
on  the  Georges’  banks  (where  the  finest  Cod  are  caught)  are 
used.  Better  fish  cannot  be  obtained  anywhere. 

You  can  get  these  goods  from  your  nearest  Swift  &  Com¬ 
pany  Branch  House,  or  direct 


SWIFT  &  COMPANY,  Gloucester,  Mass. 


50  YEARS  THE  STANDARD 


'•»«  til!4,!"'®'*'  .  > 

„  . ’XX 


BORDENS 


e  Brand  Condensed  Milk 


Three  Generations  Attest  its  Merits 


Give  Your  Trade  Satisfaction 


BORDEN'S  CONDENSED  MILK  CO. 

EST.  1857  “  LEADERS  OF  QUALITY;"  NEW  YORK 
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lls  Better  THan 

its  jlanie 

We  named  our  Peanut 
Butter  Royal  ”  for 
only  one  reason — we 
didn’t  know  another 
name  which  would  sig¬ 
nify  something  better. 

Most  of  your  cus¬ 
tomers  don’t  know  that 
there  is  a  greater  food 
value  in  “  Royal  Pea¬ 
nut  Butter”  than  in 
almost  any  other  article 
of  food. 

Children  all  like  pea¬ 
nuts  as  they  do  candy, 
and  they  will  always 
eat  Peanut  Butter  as 
they  will  candy.  The 
difference  is  that  the 
former  does  them  good 

and  the  latter  fre- 

, 

quently  does  them 
harm. 

Tell  this  to  your  cus¬ 
tomers  and  watch  your 
sales  of  ,f  Royal  ”  get 
big- 

Cleveland  Health  Food  Co. 

CLEVELAND,  OHIO 


J-  - 


d> 


The  Best  Known  and 
Known  as  the  Best 


The  Most  Widely  Imitated 
Because  the  Most 
Widely  Popular 


It  Makes  a  Poor  Stew  Bet¬ 
ter  and  a  Good  Stew  Best 


It  was  First,  1847 
It  is  First  in  I907 


Because  of  its  Purity, 
Crispness  and  flavor 


It  is  the  Most  Perfect 
Oyster  Cracker 
Ever  Made 


A.  EXTON  &  CO. 

TRENTON,  N.  J. 
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GROCERY  WORLD 


TOe  (inns  aMlsing  on  tnese  pages  are  all  well-Known;  their  products 


“Every  Little  Bit  Added  to  What 
You’ve  Already  Got  Makes 
Just  a  Little  Bit  More’’ 

Wrigley’s  Soap  pays  you  better 
than  any  similar  article  on  the 
market.  By  pushing  it  you  will  add 
a  great  deal  more  to  your  profit. 

Universal  Coupons  in  each  box. 


THE  WRIQLEY  MANUFACTURING  CO. 

PHILADELPHIA,  PA. 


We  Are  Going  to 

Pay  You  to  Push 

Our  Goods 

jj§§ 

w 

Kill 

■t 

fcABBU^ip fjflf 

Stove s,  Grat e  ti-rieres..'  .  • 

We  want  grocers  everywhere  to  PUSH  our  stove  polish 
and  we  are  going  to  make  it  worth  their  while,  by  showing 
them  how  they  can  get  almost  any  article  of  merchandise 
they  may  want,  either  for  their  homes  or  stores,  absolutely 
free — harness,  wagons,  scales,  safes,  roll-top  desks,  any  kind 
of  furniture,  silverware,  and  even  pianos.  Write  us  for  par¬ 
ticulars.  The  quality  of  these  goods  is  guaranteed  by  the 

JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  IN.  J. 


Advantages  Gained  by 
Universal  Coupon 
Users 


Malta-Vita  Pure  Food  Com¬ 
pany  of  Battle  Creek,  Mich., 
to  adopt  them 


Company  will  exchange  all  old  stock 
to  dealers  who  use  the 
“Universal”  Coupon 


The  manufacture  of  the  famous  cereal,  Malta-Vita, 
has  recently  been  placed  under  entirely  new  manage¬ 
ment,  and  this  popular  breakfast  food  is  now  being 
made  equal  to  the  food  turned  out  years  ago,  so  that 
dealers  throughout  the  country  can  with  perfect  confi¬ 
dence  recommend  this  delightful,  tasty  breakfast  food  to 
their  patrons. 

The  Company  recognize  the  value  the  Universal 
Coupon  will  be  in  increasing  trade  for  Malta-Vita,  but 
they  desire  to  have  dealers  who  are  saving  Universal 
Coupons  and  who  now  have  old  stock  on  hand  to 
correspond  with  them,  and  arrange  to  have  this  stock 
exchanged  free  for  fresh  goods,  because  they  do  not 
want  to  handicap  future  sales  by  permitting  dealers  to 
“work  off”  their  old  stock  on  a  trade  they  want  to 
keep. 

The  Company  is  also  putting  out  an  excellent  Corn 
Flake ;  it  is  as  much  of  a  leader  with  Corn  Flake  field 
as  their  Wheat  Flake  has  been  in  the  Wheat  Flake  field. 

Dealers  interested  should  write  at  once  to  the  Malta- 
Vita  Pure  Food  Company,  Battle  Creek,  Mich.,  so  as  to 
obtain  the  advantages  now  offered  by  this  Company. 
Merely  state  the  quantity  of  old  stock  on  hand  and  it 
will  be  immediately  changed  for  new,  containing  Uni¬ 
versal  Coupons. 

MALTA-VITA  PURE  FOOD  CO. 

BUTTLE  CREEK,  MICH. 
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are  lie  leal  on  ifie  martet  and  an  firing  you  0|ill(EBSBL  coDPDjrc 


AA-H-O-P  K-E-S 

This  isn’t  a  foreign  language — it  is  simply  the  greatest  Baking  Powder  ever  made  spelled  backwards — 
hold  it  in  front  of  a  mirror  and  you  will  know  it’s  name  if  your  customers  haven’t  told  you. 

This  is  the  only  time  this  name  has  ever  done  anything  but  GO  FORWARD,  because,  although  the 
price  is  away  below  that  of  the  Trust  powders,  a  smaller  quantity  is  a  better  leavener. 

If  you  will  write  us  we  will  show  you  how  to  get  people  who  used  to  be  your  customers  back 
to  your  store  again. 

SEK  FORM  BHKING  POWDER  CO. 

1  HND  2  HUDSON  ST„  NEW  YORK, 


Take 

0 - Your - O 

Choice 

Let  us  assume  that  two  concerns  are  nr  aking  Macaroni, 

|  Spaghetti,  Noodles  and  Pastels. 

One  of  them  cares  nothing  for  you,  does  all  of  its  work 
|  on  your  customers  to  make  them  demand  that  you  should 
|  handle  the  goods,  whether  they  pay  you  a  profit  or  not. 

The  other  goes  straight  to  you,  works  with  you  to  make 
i  you  want  to  sell  the  goods,  spends  its  advertising  money  with 
*|  you,  gives  you  Universal  Coupons  to  make  the  goods  more 
I  interesting,  and  does  everything  possible  to  make  you  a  friend 
f.  instead  of  a  lackey. 

Whose  goods  are  you  going  to  sell  ? 

Our  Macaroni,  Spaghetti,  Noodles  and  Pastels  are  as 
good  as  our  bread. 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,  New  York 


%wm\ 


DIQUlSTlOMBim  f  WEST  Cflff  Et  CMINGTOM  KAWfT. 
CAREFULUT ROASTED &BlfhD£D30ASlQSUnTI€PII1iARTASTE  [ 

I  ^PRIVATE 
fESTATEl 

COFFEE 

F.  A.CAUCH01S &C0.-THE  FULTON  MILLS ' 

NLW  YORK-  PHILADELPHIA  -  CHICAGO. 

ESTABLISHED  <851. 


A  BAG  FULL  OF  GOODNESS 

We  don’t  have  to  say  a  word  about  the  quality  of  Private  Estate  Coffee  to  the  many 
thousands  of  retailers  who  are  selling  it — their  customers  do  the  talking  for  it.  But  those 
who  haven’t  made  Private  Estate  their  Coffee  Leader  have  missed  a  chance  to  wean  their 
customers  away  from  the  Tea  and  Coffee  Stores.  It  can’t  be  beaten.  We  share  our  profit 
with  grocers  by  giving  them  Universal  Coupons  with  each  case. 

F.  A.  CAUCHOIS  &  CO. 


THE  FULTON  MILLS 


33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 
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Turn  a 
Can  Out 


Open  a  can  of  little  Hoffman  House  Pickles 

and  turn  them  into  a  dish  on  your  counter,  with 
the  empty  tin  standing  just  behind.  Put  a  card 
on  bearing  something  like  this:  “A  new  little 
pickle,  Hoffman  House,  packed  in  tin ;  tender 
and  delicious.”  (Price.) 

The  novelty  and  the  flavor  will  sell  them  faster 
than  you  ever  dreamed  possible. 


Tlie  J.  Weller  Co. 

Cincinnati,  Ohio 


The  Man  Behind  the  Tin 

When  you  sell  Karo  Corn  Syrup  you  entirely  relieve 
yourself  of  responsibility  as  to  the  quality.  We  make  Karo ; 
we  pack  Karo  in  the  sealed  sterilized  tins  in  which  it  reaches 
your  customer.  If  there  is  anything  wrong,  it  is  our  mistake 
and  we’ll  make  it  good  the  minute  we’re  told. 

There  will  be  nothing  wrong,  however,  Karo  Syrup  is  a 
rich,  smooth  delicious  table  syrup  that  never  varies  in  quality 
a  hair’s  breadth. 

Three  sizes — io,  25  and  50  cents,  a  good  slice  of  which 
is  yours.  Any  jobber. 

Corn  Products  Manufacturing  Co. 

DAVENPORT,  IOWA 


The  Financial  Situation 


is  a  condition  which  is  beyond  the  power  of  the  individual  to  control.  The  large  crops* 
the  scarcity  of  currency  and  a  hundred  other  conditions  directly  affect  the  commercial 
and  industrial  world. 

Your  financial  condition  may  be  affected  by  it  to  a  slight  degree,  but  you 
have  a  more  dangerous  condition  in  your  own  store  if  you  use  old  style  scales  for 
weighing  your  merchandise. 

In  these  days  of .  close  competition  you  need  every  penny  that  is  justly 
yours.  Do  you  get  it?  If  you  use  old-style  scales  you  lose  on  every  weighing. 
MONE Y WEIGHT  SCALES  turn  loss  into  gain.  If  you  mark  your  goods  to  get  15  or 

20  per  percent  you  get  it. 

The  reason  for  this  is  easily  explained  and  if  you  are  at  all  interested,  send  us  the 
attached  coupon  for  detailed  information. 


The  new  low  platform  No. 
UO  DAYTON  Seal* 


Date.. 


M oney  weight  Scale  Co.,  35  State  St. ,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  110 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . 

STREET  and  NO . 

TOWN . 

STATE . . . 


Money  weight  Scale  Co. 

35  State  Street,  Chicago 


LOCAL,  OFFICES 
11  E.  14th  Street,  New  York  City,  N.  Y.  1651  N.  8th  Street,  Philadelphia,  Pa. 
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GROCERY  WORLD 


Pennsylvania  Retail  Merchants’  Associa¬ 
tion  Enters  Fight  for  Retail  Buying 
Organizations 


Adopts  Strong  Resolutions  Scoring  the  Action  of  the  Jobbers’ 
Association  and  Thus  Extends  the  Fight  to  the  State. 
Every  Interior  Jobber’s  Trade  Now  Affected.  Jobbers’ 
Organization  Divided  Among  Itself.  Stores.  Throw  Out 
Toasted  Corn  Flakes.  One  Jobber  Ordered  Out  of  Retail 
Store. 


A  new  and  decidedly  vital  ele¬ 
ment  has  been  infused  »into  the 
local  conflict  between  the  Whole¬ 
sale  Grocers’  Association  and  the 
large  retail  buying  combinations 
as  to  whether  the  latter  should 
buy  direct  from  the  manufacturer 
without  molestation.  This  ele¬ 
ment  is  the  entrance  of  the  Penn¬ 
sylvania  Retail  Merchants’  Asso¬ 
ciation  into  the  game,  with  the 
following  resolutions,  which  were 
adopted  by  the  Executive  Com¬ 
mittee  during  tffe  week  : — 

Whereas,  Certain  persons  alleged 
to  be  wholesale  grocers  of  Penn¬ 
sylvania,  Delaware  and  New  Jersey, 
have  united  for  the  purpose  of  en¬ 
forcing  the  employment  of  so-called 
legitimate  methods  for  the  distribu¬ 
tion  of  commodities  handled  by  the 
grocery  trade ;  and 

Whereas,  The  efforts  of  such  a 
union  tend  to  illegal  discrimination, 
disturbing  economical  distribution, 
balking  competition  and  enhancing 
cost  of  products  to  the  consumer  and 
destroying  the  good  relations  now 
existing  between  the  manufacturer 
and  the  distributer;  and 

Whereas,  The  efforts  of  the  said 
union  have  been  mainly,  and  in  sonje 
cases  solely,  directed  against  the 
rights  of  retail  merchants  to  or¬ 
ganize  for  mutual  advancement;  be 
it  therefore 

Resolved,  That  the  Retail  Mer¬ 
chants’  Association  of  Pennsylvania 
and  the  several  local  merchants’  as¬ 
sociations  comprising  its  membership 
use  every  legal  and  moral  method  in 
combating  any  agreement  that  may 
tend  to  levy  an  unearned  tribute, 
restrain  freedom  of  commerce  or  in¬ 
crease  the  cost  to  the  consumer ;  and 
be  it  further 

Resolved,  That  such  wholesale 
grocers  as  become  identified  with 
such  conspiracy  or  agreement  be 
known  to  have  become  unfriendly 
to  the  retail  grocer  and  relations  be 
accordingly;  be  it  further 
Resolved,  That  these  resolutions 
be  printed  and  a  copy  sent  to  each 
affiliated  association  and  the  trade 
press. 

As  intimated,  this  is  exceeding¬ 
ly  important,  for  associated  with 
the  Pennsylvania  organization 
are  all  the  retailers’  co-operative 
buying  organizations  in  the  State, 
together  with  several  thousand 
individual  retailers  who  now  buy 
from  jobbers.  The  Pennsylvania 
Association  gives  out  no  plan  of 
campaign,  but  there  is  reason  to 
believe  that  within  the  next 


week  a  list  of  the  Pennsylvania 
members  of  the  Wholesale  Gro¬ 
cers’  Association  will  be  placed  in 
the  hands  of  every  member  of  the 
State  Association,  together  with 
a  statement  emphasizing  the  fact 
that  the  jobbers  named  have  not 
been  friendly  to  organized  retail 
interests.  The  effect  of  this  upon 
the  jobbing  business  of  the  State 
remains  to  be  seen. 

Jn  Philadelphia  it  can  be  con¬ 
servatively  stated  that  the  local 
members  of  the  Wholesale  Gro¬ 
cers’  Association  have  had  their 
eyes  opened  as  never  before  to 
the  great  strength  and  coherency 
of  the  retailers’  organization. 
There  has  been  a  concerted  move 
ment  among  the  Retail  Grocers’ 
Association  to  turn  all  possible 
trade  to  jobbers  not  members  of 
the  association,  of  which  the  prin¬ 
cipal  ones  are  Halpen,  Green  & 
Co.,  Barber  &  Perkins,  B.  F.  Jan- 
ney,  Jr.,  &  Co.,  and  Thomas  Rob¬ 
erts  &  Co.  It  ig  known  that  this 
has  cost  certain  local  jobbers  a 
very  large  amount  of  trade.  In 
one  case  a  well-known  retailer 
ordered  out  of  his  store  the  sales¬ 
man  of  one  of  the  firms  in  ques¬ 
tion,  and  when  the  head  of  the 
jobbing  house  went  out  to  fix  it 
up,  did  the  same  to  him. 

Evidence  has  been  obtained  of 
a  remarkable  lack  of  unanimity  of 
opinion  among  the  members  of 
the  Wholesale  Grocers’  Associa¬ 
tion  toward  the  present  campaign 
Several  members  of  the  associa¬ 
tion  have  openly  stated  during  the 
week  that  they  had  no  advance  in¬ 
formation  of  the  mess  the  organ¬ 
ization  had  stirred  up  and  that 
they  were  not  in  sympathy  with 
it.  The  entire  scheme  was  cooked 
up  and  launched,  these  members 
said,  by  a  committee  with  power 
to  act.  Now  that  the  Pennsyl¬ 
vania  Retail  Merchants’  Associa¬ 
tion  has  entered  the  fight,  thus 
affecting  the  business  of  every  in¬ 
terior  jobber,  it  is  expected  that 


protests  against  the  jobbers’  ac¬ 
tion  will  pour  in  thick  and  fast 
from  the  State  members. 

An  investigation  of  the  effect 
which  the  cutting  off  of  the  large 
retail  buying  combines  has  had 
upon  the  business  of  the  Toasted 
Corn  Flake  Co.  and  the  Shredded 
Wheat  Biscuit  people  shows  that 
the  effect  has  been  very  marked. 
A  large  percentage  of  the  mem¬ 
bers  of  the  Retail  Grocers’  Asso¬ 
ciation  have  thrown  out  Toasted 
Corn  Flakes  entirely,  and  those 
who  still  sell  it  do  so  only  when 
unavoidable.  Certain  large  Ger¬ 
mantown  stores  have  sent  out 
men  during  the  week  to  do  mis¬ 
sionary  work  against  the  brand 
and  in  favor  of  E.  C.  Corn  Flakes, 
which  all  are  using  as  a  substitute. 
The  stores  of:  the  Acme  Tea  Co., 
the  William  Butler  Co.,  Robinson 
&  Crawford,  James  Bell  and 
Giorge  Dunlap  are  all  without  ex 
ception  pursuing  the  same  policy. 
These  alone  aggregate  about  400 
stores,  and  before  the  fight 
started  Toasted  Corn  Flakes  was 
freely  sold  in  all.  To-day  it  is  al¬ 
most  impossible  to  find  a  package 
anywhere. 

As  to  Shredded  Wheat  Biscuit, 
that,  of  course,  is  the  associa¬ 
tion’s  own  fight,  it  being  the  only 
buyer  cut  off.  It  is  conducting 
this  fight  in  its  own  way. 

An  interesting  feature  of  the 
conflict  is  that  the  Retail  Grocers’ 
Association  has  received  from  all 
over  the  country,  during  the  last 
two  weeks,  pledges  of  support 
and  assistance  from  manufac¬ 
turers,  some  of  whom  are  much 
larger  than  the  Toasted  Corn 
Flakes  Co.  and  the  Natural  Food 
Co. 

Figuring  the  Expense  of  a 
Retail  Business. 


One  Retailer  Finds  it  Averages  Thirteen 
and  One-quarter  Per  Cent.  Counts 
Everything  in,  Even  Postage  Stamps. 
Only  Way  to  Know  Exactly  Where 
You_Stand.  Made  Twenty-three  Per 
Cent.  Net  on  Money  Invested  in 
Worst  Year. 

Apropos  of  the  many  opinions 
as  to  how  to  figure  the  cost  of 
doing  a  retail  grocery  business 
which  have  been  floating  about 


ping  paper  bought  and  charge  same 
to  expense.  This  item  cost  me  so  far 
this  year,  for  paper,  paper  hags  and 
twine,  $118.57,  and  I  do  not  think 
this  is  such  a  small  item  that  it 
should  Be  overlooked. 

As  for  cigars,  candy,  etc.,  given 
away;  I  did  this  for  the  first  three 
years  I  was  in  business  and  for  the 
last  three  .years  I  have  cut  it  out 
entirely  and  am  giving  premiums  for 
check  issued  by  my  cash  register. 
This  system  I  figure  does  not  cost 
me  any  more  iri  the  end  and  gives 
much  better  satisfaction,  and  besides, 

I  would  be  willing  to  pay  the  cost 
of  the  premiums  given  away  as  in¬ 
surance  to  show  that  I  am  getting 
the  money  for  the  goods  sold,  as  the 
customer  wants  the  check  and  the 
clerk  cannot  get  the  check  until  the 
amount  is  registered  on  the  cash  reg¬ 
ister. 

One  party  carries  $12,000  stock  and 
fixtures  and  stiles  amounted  to  $22,- 
000,  which  shows  that  they  carry  too 
much  stock,  in  'my  estimation,  as 
they  are  not  turning  the  stock  twice 
in  a  year. 

I  think,  and,  in  fact,  know  that 
many  merchants  do  not  figure  nearly 
all  of  their  actual  expense,  as  I  know 
that  there  are  several  in  our  town 
who  do  not  know  what  their  -ex¬ 
pense  is,  one  of  them  recently  saying 
that  he  thought  his  amounted  to 
about  25  per  cent.,  but  did  not  know, 
as  he  had  never  kept  track  of  it 
in  the  twelve  years  that  he  had  been 
in  business. 

The  same  party  also  figures  that 
if  he  buys  a  bill  of  goods  and  gets 
10  per  cent,  off  and  2  per  cent  for 
cash  discount,  that  he  is  getting  12 
per  cent,  cash  discount.  Figuring 
in  this  way,  I  think  I  could  make  a 
fine  showing  on  paper  or  in  my 
dreams. 

While  the  year  is  not  quite  at  an 
end,  it  is  near  enough  so  that  I  can 
give  a  very  close  estimate  of  the 
year’s  business. 

I  have  the  exact  expense  for 
eleven  months  and  know  very  nearly' 
what  the  expense  will  be  for  the  rest 
of  December,  therefore,  can  give  very 
nearly  exact  figures  for  the  entire 
year,  figuring  myself  a  salary  of  $85 
a  month  and  my  wife,  who  puts  in 
about  two-thirds  of  her  time  in  the 
store,  at  $30  a  month,  also  figuring 
rent,  light,  fuel,  insurance,  taxes, 
donations  of  all  kinds,  interest  on- 
$5,200  invested  the  first  of  the  year 
at  6  per  cent.,  cost  of  premiums, 
paper  and  bags,  advertising,  postage, 
clerk  hire,  telephone  rent,  cost  of 
goods  given  as  premiums,  cost  of  re-, 
pairs  and  everything  which  might 
be  figured  as  expense,  including  ice, 
and  all  items,  no  matter  how  sin^ll. 

I  figure  that  freight  and  drayage 
are  not  properly  speaking  an  item 
of  expense,  as  they  should  be  added 
to  the  cost  of  the  goods.  My  freight 
and  drayage  amounts  to  2  1-12  per 
cent,  so  far  for  this  year.  I  have 
no  delivery  expenses,  as  we  do  not 
run  a  delivery  wagon. 

My  expenses,  figuring  in  every¬ 
thing  possible,  run  this  year  to  13% 
per  cent,  on  sales.  The  poorest 
year  I  have  had  shows  23  per  cent, 
net  profit  on  money  invested.  I 
turn  my  stock  about  six  times  a 
year,  figuring  1907,  and  have  done 
much  better  than  this  when  I  car¬ 
ried  less  fancy  goods. 


the  trade  press  lately,  an  intelli¬ 
gent  Northwest  retailer  con¬ 
tributes  the  following: — 

I  have  been  reading  the  letters  re¬ 
garding  the  expense  of  doing  busi¬ 
ness  and  find  them  very  interesting, 
but  some  of  them  look  as  though 
they  were  not  entirely  correct. 

I  notice  that  one  of  them  states 
that  they  do  not  keep  track  of  wrap- 
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Attorney  and  Counsellor  at  Law 
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The  New  York  Letter 


New  York  Retailers  MeeU  Latest  Cheese  Fake.  New  York 
Dressed  Meat  Co.  in  Trouble.  Oil  Trust  Investigation  Re¬ 
sumes.  Important  Wholesale  Changes.  Small  News  of  the 
Trade. 


Special  correspondence  of  “Grocery  World.” 

New  York,  Jan.  17,  I9°8- 

Unusual  interest  attached  to 
the  annual  meeting-  held  Tuesday 
evening  last  by  the  United  Retail 
Grocers’  Association  of  Brooklyn 
in  its  hall  on  Bridge  street,  be¬ 
cause  this  was  the  first  annual 
meeting  since  the  organization 
was  incorporated  a  few  months 
ago,  and  there  was/  good  natured 
rivalry  on  the  part  of  aspirants  for 
several  of  the  offices.  The  reports 
showed  that  the  society,  which 
celebrated  its  25th  anniversary 
not  long  ago,  was  never  in  a  more 
healthy  condition  than  it  is  at 
present,  and  it  promises  to  be¬ 
come  even  more  useful  to  the 
members  in  the  immediate  future 
than  it  has  been  heretofore,  as  the 
result  of  expanding  its  field  of 
work  in  accordance  with  the  plans 
which  led  to  the,  incorporation. 

Ellwood  Hanson,  the  recording 
secretary,  in  his  report  reviewed 
the  labors  of  the  past  year,  es¬ 
pecially  in  guarding  the  legisla¬ 
tive  interests  of  the  trade.  The 
following  facts  are  from  this  re¬ 
port  :  The  corporation  is  capital¬ 
ized  at  $75,000,  and  $38,600  has 
already  been  issued  to  the  grocers 
in  stock  certificates.  There  are 
386  stockholding  members,  15 
non-stockholders  and  30  honorary 
members.  The  past  year’s  re¬ 
ceipts  from  all  sources  were  $10,- 
741.27  and  expenditures  $7,788.40 
leaving  a  balance  of  $2,952.87,  as 
compared  with  $3,645.33  balance 
from  the  preceding  year.  Over 
$2,000  of  the  expenditures  this 
year  were  incurred  in  incorpo¬ 
rating  and  in  celebrating  the  25th 
anniversary.  The  assets  amount 
to  $43,023.47,  chiefly  real  estate. 

Henry  Lohman  and  Leo  W. 
Winckleman  were  the  candidates 
for  president,  and  the  former  haa 
a  majority  of  six  out  of  a  total 
vote  of  130.  The  new  officers  and 
directors  are : — 

President,  Henry  Lohman ; 
vice-presidents,  F.  Gasau  and 
Henry  Heins;  recording  secre¬ 
tary,  Ellwood  Hanson ;  financial 
secretary,  Henry  C.  Christgau. 

Directors,  B.  Bischoff,  William 
Kramer  and  J.  T.  McKinney,  for 


three  years;  Herman  Riecke,  V. 
A.  Braudes  and  F.  Luppens,  for 
two  years ;  H.  Haas,  H. 
Schroeder  and  P.  Becker,  for  one 
year. 

The  installation  of  these  officers 
will  take  place  Tuesday,  Febru¬ 
ary  nth.  There  will  be  the  usual 
festivities,  for  this  association  be¬ 
lieves  in  having  jolly  good  times. 

*  *  * 

A  quantity  of  cheese  boxes  of 
various  kinds  and  sizes  and 
labeled  with  the  names  of  foreign 
brands  of  cheese  arrived  a  few 
days  ago  on  an  incoming  ship  and 
was  sent  up  the  State.  The  Cus¬ 
toms  authorities  collected  duties 
on  the  empty  boxes  and  the 
printed  labels.  The  information 
as  to  the  shipment  was  given  out 
at  the  Custom  House,  but  the 
officials,  in  accordance  with  their 
practice,  would  not  give  out  par¬ 
ticulars  as  to  the  identity  of  the 
shippers  and  consignees. 

It  was  said,  however,  that  the 
representatives  of  the  Pure  Food 
Bureau  of  the  Agricultural  De¬ 
partment  were  tipped  as  to  the 
shipment  in  time  so  that  if  domes¬ 
tic  cheese  is  offered  for  sale  in 
these  boxes  somebody  may  be 
prosecuted,  by  either  the  Federal 
or  the  State  authorities.  It  has 
been  said  that  American  cheese 
makers  can  imitate  the  foreign 
brands  so  closely  that  even  the 
foreign  manufacturer  cannot  tel’ 
the  difference.  The  circum¬ 
stances  are  said  to  be  similar  to 
those  associated  with  the  manu¬ 
facture  of  domestic  wine,  it  being 
claimed  in  both  instances  that  the 
domestic  manufacturers  woulc 
gain  in  the  long  run  by  selling 
the  products  for  just  what  they 
are  and  thus  building  up  the  de¬ 
mand  for  the  American  article. 

*  *  * 

A  surprise  in  the  shape  of  a  con¬ 
tribution  to  the  history  of  the  oi 
business  came  this  week  in  the 
testimony  given  by  Walter  Tar- 
bell  in  the  course  of  the  investi¬ 
gation  which  the  Government  is 
pursuing  into  the  affairs  of  the 
Standard  Oil  Co.  of  New  Jersey. 
Mr.  Tarbell  is  the  treasurer  of  the 
Pure  Oil  Co.  of  Philadelphia. 
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JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE. GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 


CEYLON 

-=TEA= 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  }4,  %  an^  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 
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He  v/as  called  as  a  witness  by  the 
counsel  for  the  Standard.  In  his 
testimony  he  said  that  his  com 
pany  was  a  member  of  the  Pro¬ 
ducers’  Protective  Association; 
that  this  was  a  secret  association 
of  oil  producers;  that  one  of  its 
objects  was  to  limit  the  produc¬ 
tion  and  raise  the  price  of  crude 
oil,  and  that  it  had  succeeded  in 
doing  so ;  that  for  years  this  asso¬ 
ciation  had  competed  with  the 
Standard  and  had  prospered  and 
that  its  business  is  still  expand¬ 
ing.  The  association,  he  said, 
started  with  a  capital  of  $1,000,- 
ooo  and  had  increased  this  to  $10  - 
000,000  after  taking  in  other  com¬ 
panies. 

Mr.  Tarbell  is  a  brother  of  Ida 
Tarbell,  who  wrote  the  magazine 
exposures  of  Standard  Oil  iniqui¬ 
ties. 

*  *  * 

That  it  is  hard  to  steer  away 
from  the  trusts  seems  to  be  the 
lesson  in  the  troubles  of  the  New 
York  Dressed  Meat  Co.,  which 
was  organized  by  retail  butchers 
and  marketmen  a  couple  of  years 
ago  and  has  slaughter  houses  on 
Eleventh  avenue.  At  the  annual 
meeting  held  Wednesday  there 


were  factions,  rows,  legal  pro¬ 
ceedings,  fisticuffs  and  finally  the 
police.  The  majority  faction  was 
charged  with  employing  prize¬ 
fighters  to  eject  from  the  hall  the 
dissatisfied  minority.  The  latter 
were  certainly  ejected  and  with 
force. 

Frederick  Joseph,  who  wac  act¬ 
ing  president  until  the  meeting 
was  held,  was  formerly  identified 
with  the  Schwarzschild  &  Sulz¬ 
berger  Co.,  and  the  minority 
stockholders  accuse  him  of  dicker¬ 
ing  with  the  trust  to  such  an  ex¬ 
tent  that  the  independence  of  the 
supposed  independent  company 
has  been  lost,  at  least  temporar- 
ily. 

The  faction  in  possession  of  the 
books  declared  that  the  meetin.T 
was  regularly  conducted,  not¬ 
withstanding  the  unusual  feat¬ 
ures,  and  that  Arthur  Bloch  had 
been  elected  to  succeed.  Mr. 
Joseph.  The  $750,000  of  stock  'of 
tire  company  is  distributed  among 
several  hundred  holders.  The 
minority  stockholders  will  appeal 
to  the  courts,  it  is  said,  to  set 
aside  some  transfers  of  stock,  on 
the  ground  that  under  the  by-laws 
the  company  was  to  have  the 


right  to  buy  shares  before  any 
could  be  sold  elsewhere. 

*  *  * 

It  seems  likely  that  important 
changes  are  to  be  made  among 
some  of  the  oh!  wholesale  grocery 
houses  of  the  city.  Negotiations 
were  begun  some  time  ago  for  the 
purchase  of  the  business  of  Wm. 
A.  Leggett  &  Co.  by  Francis  ax. 
Leggett  &  Co.  The  formerhouse 
has  been  widely  known  as  a  con¬ 
servative  company  of  the  old 
school,  handling  specialties,  for 
the  most  part.  The  negotiations 
had  not  been  successful,  at  last 
reports,  and  John  S.  Sills  &  Sons 
have  come  forward  as  possibe 
purchasers  of  Wm.  A.  Leggett  & 
Co.  The  outcome  at  this  writing 
is  not  known,  but  it  is  given  out 
that  the  latter  concern  will  cer¬ 
tainly  retire. 

*  *  *' 

Schedules  in  bankruptcy  were 
filed  Monday  by  Chegwidden  *& 
Ohlmcyer,  tea  and  coffee  impor¬ 
ters  at  414  Greenwich  street. 
The  liabilities  are  $5,040;  assets, 
$4,820. 

*  *  * 

Bennett,  Day  &  Co.,  nut  im¬ 
porters  at  Hudson  and  Franklin 


streets,  must  move  because  the 
building  has  been  leased  to  a  rep¬ 
resentative  of  Sir  Thomas  Lipton 
for  a  tea  warehouse.  So  the  nut 
importers  are  likely  to  get  a  lease 
of  the  quarters  at  Hudson  and 
Hubert  streets,  now  occupied  by 
Wm  A.  Leggett  &  Co. 

*  *  * 

An  involuntary  petition-  in 
bankruptcy  was  filed  Monday 
against  Christian  Paraskevopou- 
los,  a  grocer  at  241  Avenue  A,  by 
the  following  creditors,  the 
amounts  of  their  claims  being 
given:  Halstead  &  Co.,  $640;  Ro- 
ettilsburger  &  Co.,  $314;  Sam 
Berenbaum,  $69. 

*  *  * 

Sugar  trade  conditions  are 
agreeable  to  the  brokers,  accord¬ 
ing  to  the  reports  submitted  at 
the  annual  meeting  held  Tuesday 
by  the  National  Association  of 
Brokers  in  Refined  Sugar.  The 
membership  is  31 1,  the  largest 
since  the  brokers  organized. 
\\  m.  R.  Bassett,  the  retiring 
president,  pointed  out  that  while 
brokers  dealing  with  Eastern  re¬ 
finers  are  nearly  all  now  included 
in  the  organization,  it  does  not 
yet  include  those  who  deal  wit!. 


GROCERS,  WAKE  UP ! 


There  is  money  SAVED  in  buying  for  CASH, 

without  the  expense  of  traveling  salesmen 


PURE  LARD,  50=Ih>.  tins  .  . per 

Climax  Egg  Noodles,  10c.  size,  2  doz . . 

Climax  Egg  Noodles,  5  and  10c.  size,  2  doz.  5c.  size  and  1  doz.  10c.  size . . 

Climax  Egg  Noodles,  6c.  size,  4  doz . 

Fancy  White  Fat  New  Irish  Mackerel,  460-490  fish . . . . 

Fancy  White  Fat  New  Irish  Mackerel,  #  bbls .  . 

Fancy  White  Fat  New  Irish  Mackerel,  #  bbls.,  (50-lb.  blue-painted  tubs) . . . .  .  .per  1/ 

Extra  Quality  Peanut  Butter,  6-oz.  finished  tumblers,  2  doz . .  .  per  doz  ~ 

No.  14  Mammoth  Queen  Olives,  cylinder  bottles,  2  doz . . .  -  '* 

No.  5  Manzanilla  Olives,  cylinder  bottles,  3  doz . 

These  are  the  best  25c.  and  joc.  Olives  you  will  find  on  the  market;  they  are  great  bargains. 

Williams  Brothers  Dragon  Brand  Assorted  Preserves,  in  14-oz.  glass  jars,  2  doz . 

Hand-In-Hand  Imported  600s  Matches,  sliding  lid  wood  boxes,  single  gross  per 

5  or  10-gross  lots . .  per 

Wrigley’s  Mineral  Scouring  Soap,  IOO  regular  5c.  cakes . . \  per  box" 

Wrigley’s  Mineral  Scouring  Soap,  50  regular  5c.  cakes  ....  •  ■  •  .  , 

Imperial  Brand  30-40s  Fancy  Santa  Clara  Prunes,  25-lb.  boxes 

5  or  10-box  lots . 

Thistle  Brand  60-70s  Fancy  Santa  Clara  Prunes,  60-lb.  boxes 

5  or  lO-lb.  box  lots . 

Best  Quality  Nutmegs,  75s  to  80s,  25-lb.  lots . 

Best  Quality  Nutmegs,  75s  to  80s,  lO-lb.  lots . .  r>er  lb  ’ 

Best  Quality  Nutmegs,  105s  to  110s,  25-lb.  lots  . 

Best  Quality  Nutmegs,  105s  to  110s,  lO-lb.  lots 

Cream  Ridge  Brand  Fancy  New  York  State  Full  Cream  Cheese,  about  40-lb.  average  ........  per  lb.  ’ 

.  *  These  are  positively  fancy  Cheese  and  at  under-market  prices. 

Genuine  Cosmo  Buttermilk  Toilet  Soap  . 

New  OOOOOO  Lentils,  bags  about  110  lbs . .  perfb^ 

Fancy  New  York  State  Pea  Beans,  grain  bags  about  2 #  bushels . . . .  Der  ^uah 

5  or  10-bag  lots . .  ....  p8r  buc  ’’ 

Metropolitan  Ginger  Snaps,  bbls . . *  per  u, 

Metropolitan  Coffee  Cakes,  round  or  square,  bbls . .  . .  per  ^  ’ 

Metropolitan  Nicnacs,  bbls . .  per  lb  ’ 

Metropolitan  Dandy  Oyster  Crackers . . . .  per  lb.’ 

Metropolitan  Sponge  Water  Crackers,  bbls .  *  .  .  j  per  lb  ’ 

Metropolitan  Soda  Biscuits,  bbls  . . . per  lb.’, 

These  Prices  for  This  Week  Only — January  20th 

-  WRITE  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS 


,  $0.08 

.  per  case, 

$1.04 

.  per  case, 

1.10 

.  per  case, 

1.16 

.  per  bbl., 

18.25 

per  y  bbl. 

,  9.72 

-  per  y  bbl. 

,  5.00 

-  per  doz., 

.70 

.  per  doz., 

2.00 

.  per  doz., 

.80 

.  per  doz., 

1.45 

.  per  gross, 

2.20 

.  per  gross, 

2.15 

.  per  box, 

2.20 

.  per  box, 

1.15 

.  per  lb., 

.08# 

•  per  lb., 

.08# 

.  per  lb., 

•  06# 

.  per  lb., 

.06# 

per  lb., 

•  16# 

per  lb., 

.17 

•  per  lb., 

.14 

•  per  lb., 

.14# 

per  lb., 

•15# 

per  gross, 

6.60 

per  lb., 

•06# 

per  bush., 

2  27# 

.  per  bush , 

2.25 

•  per  lb., 

.03# 

per  lb., 

.04 

per  lb., 

.04 

per  lb., 

.04 

per  lb  , 

.04 

per  lb., 

.04 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


to  25th,  inclusive. 

ON  A  FULL  LINE  OF  GROCERIES 

29,  31.  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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the  Louisiana  refiners  and  those 
who  handle  the  domestic  beet 
sugar.  J.  Harvey  Connell  was 
elected  president. 

*  *  * 

The  Knorp  Candy  Co.,  of 
Brooklyn,  was  incorporated  this 
week  and  is  to  make  candy  and 
syrup.  The- capital  stock  is  $15,- 
ooo;  incorporators,  Philip  and  F. 
J.  Knorp  and  Walter  Gardner. 

*  * 

The  Manhattan  and  Bronx  Re¬ 
tail  Grocers’  Association  elected 
new  officers  Tuesday  evening 
H.  C.  W.  Beckmann,  who  had 
been  first  vice-president,  was 
elected  president,  succeeding 
Louis  Ilubner.  Other  officers 
were  re-elected  as  follows :  re¬ 
cording  secretary,  D.  A.  Meyer , 
financial  secretary,  H.  Frier- 
shausen :  treasurer,  John  Ahrens- 
feld.  This  is  the  youngest  of  the 


associations  of  retail  grocers  in 
this  city,  its  membership  being 
for  the  most  part  in  the  borough 
of  the  Bronx  and  vicinity. 

Fred.  A.  McGill. 


The  cranberry  market  is  doing 
better.  Good  stock  now  com¬ 
mands  $2  to  $2.25  or  $5-5°  to  $6 
per  barrel.  Much  of  the  poor 
stuff  that  has  been  depressing  the 
market  of  late  has  disappeared 
and  conditions  should  be  health¬ 
ier  from  now  on.  The  demand  is 
fair. 


Goff’s  Cough  Syrup  has  been  on  the 
market  for  more  than  35  years.  It  is 
made  from  pure  herbs,  roots,  barks,  etc., 
and  it  is  a  standard  remedy  for  coughs 
and  colds.  The  S.  B.  Goff’  &  Sons  Co., 
of  Camden,  N.  J.,  have  a  special  propo¬ 
sition  that  they  would  like  to  tell  you 
about,  which  will  show  you  how  you  can 
make  70  per  cent,  on  their  remedies. 


New  Chain  Store  Firm  Offers  Stock  for 

Sale 


“Pure  Food  Beef  Co."  Has  Already  Acquired  Five  Stores  and 
Will  Have  Twenty  More.  Offers  Stock  at  $1.00  Per  Share 
and  Promises  Thirty-five  Per  Cent.  Returns. 


Under  the  rather  curious  name 
of  the  “Pure  Food  Beef  Com¬ 
pany”  a  new  chain-store  concern 
has  established  itself  in  Philadel¬ 
phia  and  is  offering  its  stock  for 
sale  at  $1  per  share.  The  concern 
already  has  five  stores — 749  North 
24th  street,  2022  Montgomery 
avenue,  726  North  Forty-fourth 
street,  12  North  Fifty-second 
street,  and  4205  Haverford  ave¬ 
nue.  It  is  proposed  to  establish 
others  as  soon  as  enoueh  stock  is 
sold. 

Here,  is  tire  concern’s  story, 
told  by  itself  : — 

Realizing  the  fact  that  the  re¬ 
sults  to  be  obtained  from  a  business 
which  consists  of  marketing  staple 
.  food  products  on  a  strictly  cash  basis 
are  such  as  would  guarantee  hand¬ 
some  returns  to  those  interested, 
the  Pure  Food  Beef  Co.  has  been  or¬ 
ganized  for  the  purpose  of  operat¬ 
ing  a  chain  of  stores  along  this  line. 
The  company  is  organized  under  the 
laws  of  Delaware  with  a  capital  of 
$100,000,  the  par  value  of  each  share 
being  $1. 

.  The  business  of  the  company  now 
consists  of  five  stores,  all  of  which 
'  are  well  located  and  netting  fair 
profits.  With  the  addition  of  other 
stores  from  time  to  time,  when  the 
number  shall  have  reached  twenty- 
five,  then  the  net  profits  will  be  not 
less  than  $35,000  per  year,  or  sufficient 
to  pay  35  per  cent,  on  the  entire 
capitalization,  and  with  the  excep¬ 
tional  opportunities  offered,  there  is  no 


reason  why  the  business  cannot  be 
extended  indefinitely.  , 

In  order  to  provide  sufficient  capital 
for  securing  choice  locations  and  fit¬ 
ting  up  additional  stores,  a  limited 
amount  of  stock  will  be  sold  at  par. 

Under  proper  management  it  is 
needless  to  say  that  the  investment 
offered  is  as  secure  as  a  savings  bank, 
while  the  returns  are  many  times 
greater.  A  most  thorough  investi¬ 
gation  of  both  its  management  and 
proposition  is  invited  to  the  end  that 
the  prospective  investor  may  be  at 
once  assured  of  the  merit  and  safety 
of  its  investment  proposition. 

The  results  obtained  by  practical 
demonstration  in  the  sale  of  other 
food  products  under  similar  condi¬ 
tions  prove  conclusively  that  it  in¬ 
sures  low  prices  to  the  consumer  and 
large  profits  to  the  company. 

'It  is  certain  that  stock  in  this  com¬ 
pany  will  speedily  and  greatly  en¬ 
hance  in  value.  How  can  it  be 
otherwise  considering  the  fact  that 
food  products  are  always  in  de¬ 
mand? 

The  president  and  general  mana¬ 
ger  of  the  company,  Mr.  A.  L.  Han- 
way,  is  an  active,  progressive,  suc¬ 
cessful  business  man  of  unquestioned 
integrity.  During  the  past  few  years 
Mr.  Hanway  has  been  associated 
with  a  similar  business.  Benefited 
by  past  experience,  our  successful 
management  is  assured. 

While  the  promise  of  the  new 
concern  to  make  35  per  cent,  profit 
on  the  investment,  seems  roseate, 
there  is  reason  to  believe  that  the 
other  chain-store  concerns  of  the 
city  are  doing  as  much  if  not 
more. 


The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 
is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  au)Thing 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plau  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  Fiscnei  i  Co. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 
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In  a  list  of  Philadelphia  whole¬ 
sale  grocers  which  appeared  in  an 
editorial  article  headed  “Con¬ 
sistency,”  published  last  week, 
the  name  of  McCahan,  Cooper  & 
Co.  appeared.  This  was  a  rather 
ridiculous  error.  The  firm  men¬ 
tioned  have  been  out  of  business 
for  several  years,  and  the  writer 
knew  it  perfectly  well  at  the  time 
the  article  was  written.  It  wa* 
one  of  those  unaccountable  slips 
that  sometimes  occur. 


The  prosecutions  begun  by  the 
Pennsylvania  Dairy  and  Food 
Department 
The  Breakfast  against  certain 

Food  Suits.  breakfast  foods 

that  claimed 
great  nutritive  properties  upon 
their  labels  have  had  practically 
no  precedents  in  the  history  of  the 
American  courts.  The  depart¬ 
ment  claims  that  the  thirteen 
brands  against  which  suits  will  be 
brought  have  claimed  for  them¬ 
selves  qualities  that  they  did  not 
possess,  and  that  in  so  doing  they 
have  made  a  “false  and  mislead¬ 
ing”  statement  and  thus  violated 
the  law. 

The, action  is,  as  stated,  unpre¬ 
cedented.  Under  the  law  sellers 
of  merchandise  have  been  per¬ 
mitted  to  make  all  manner  of 
claims  for  their  wares,  true,  half 
true  and  wholly  false,  short  of 
actually  making  representations 
so  strong  as  to  become  the  induc¬ 
ing  cause  to  the  purchase. 


For  instance,  the  seller  of  a 
patent  food  preparation  could  not 
say  of  it :  “this  contains  a  certain 
ingredient  which  is  a  positive 
cure  for  dyspepsia,”  provided  it 
did  not  contain  it,  for  persons 
might  easily  buy  the  product  on 
the  strength  of  his  statement,  and 
would  thus  be  misled  and  swin¬ 
dled.  That  sort  of  offense  has 
always  been  false  representation. 

On  ihe  contrary,  sellers  of  mer¬ 
chandise  have  always  been  per¬ 
mitted  to  puff  their  goods  and 
make  all  manner  of  claims  of  ex¬ 
cellence  for  them  without  incur¬ 
ring  any  legal  responsibility.  In¬ 
deed  such  claims  were  long  ago 
recognized  by  the  law  as  mere 
“puffery”  and  held  not  to  consti¬ 
tute  a  misdemeanor  or  to  render 
the  maker  liable  for  false  repre¬ 
sentations.  “This  is  the  finest 
sherry  wine  in  Philadelphia”  is  an 
example  of  statements  of  this 
kind.  Such  a  claim  is  excused 
even  if  the  wine  is  not  the  finest 
or  anywhere  near  it. 

The  Pennsylvania  Department 
will  probably  claim  that  the 
statements  on  the  breakfast 
food  labels  belong  to  the  first 
class,  that  they  are  misrepresenta¬ 
tions  and  sufficiently  false  and 
misleading  to  violate  the  law. 
The  defense  will  either  be  that 
the  statements  are  true,  or  that 
they  are  simply  such  puffery  as 
the  law,  protects.  ,  And  that  even 
if  they  did  amount  to  positive 
representations,  nobody  bought 
on  the  strength  of  them,  being 
callous  toward  breakfast  food 
claims,  and  so  nobody  was  misled. 

Actions  to  compel  literal  hon- 
esly  in  business  are  always  in¬ 
teresting. 

The  “Grocery  World”  wishes 
to  protest,  gently,  but  still  posi¬ 
tively,  against 

The  PeonsylvAoia  the  fact  that  tile 

Dairy  and  Food 

Bulletin.  monthly  bulletin 
of  the  Pennsyl¬ 
vania  Dairy  and  Food  Depart¬ 
ment  has  taken  on  the  functions 
of  a  trade  paper,  under  condi¬ 
tions  of  competition  to  which  no 
regular  trade  paper  can  be  fairly 
subjected. 

There  are  in  the  current  num¬ 
ber  of  the  bulletin  thirty-five 
pages  of  reading  matter,  about 
half  of  which  has  not  the  slightest 
connection  with  the  food  affairs 
of  Pennsylvania.  Examples  are 
articles  on  “Enthusiasm  in  Busi¬ 
ness”  and  “The  Grocer’s  Wife.” 
This  is  thoroughly  praiseworthy 


matter,  but  the  Dairy  and  Food 
Department  has  absolutely  no 
legal  warrant  for  spending  the 
State’s  money  to  publish  it,  and 
would  doubtless  be  enjoined  from 
doing  so  upon  application  by  any 
taxpayer.  The  bulletin  has  legal 
warrant  only  to  promulgate  the 
work  of  the  department,  none 
whatever  to  enter  the  realm  of 
general  publication. 

Now,  the  unfairness  of  such  a 
proceeding  is  this:  A  legitimate 
trade  paper  must  pay  its  expenses 
out  of  its  revenues,  and  must 
make  a  profit  if  it  is  to  live. 
The  Pennsylvania  Food  Bul¬ 
letin  issues  25,000  copies  monthly. 
There  is  no  question  of  revenue 
and  none  of  expense — the  State 
pays.  We  repeat — this  is  not 
equitable  competition,  it  ought 
not  to  exist,  and  it  is  putting 
every  trade  paper  that  circulates 
in  Pennsylvania  at  a  disadvan¬ 
tage.  It  would  not  be  fair  even 
if  it  were  legal. 

The  “Grocery  World”  suggests 
that!  the  Dairy  and  Food  Depart¬ 
ment  submit  this  article  to  the 
Attorney-General,  with  a  request 
for  an  opinion  on  the  subject. 


An  unusual)  and  somewhat  dis¬ 
concerting  condition  is  revealed 
by  the  follow- 
CoffECAt  ing  portion  of 

Drue  Store*.  an  advertisement 

clipped  from  the 
New  York  “World”  of  last  Sun¬ 
day  : — 

HEGEMAN  &  CO. 

(A  Corporation.) 

THE  world’s  GREATEST  DRUGGISTS. 

For  convenience,  economy  and 
safety  it  is  wise  to  bring  all  your 
drug  needs  to  one  of  our  ten  great 
stores.  It  is  our  settled  policy  to 
sell  only  honest  goods  at  honest 
prices,  to  have  everything  you  want 
and  render  a  general  drug  service  of 
the  highest  possible  efficiency..  There 
is  a  Hegeman  drug  store  in  each 
business  centre  of  New  York.  Write 
for  what  you  want  if  it  is  not  con¬ 
venient  to  call.  We  guarantee  sat¬ 
isfaction  with  every  purchase. 

COFFEE. 

Hegeman’s  coffee  is’  a  rich  blend 
of  choicest  selected  varieties.  It 
makes  the  most  delicious  and  grate¬ 
ful  beverage  that  ever  delighted  a 
coffee  expert.  Coffee  of  this  grade 
is  considered  cheap  at  40  cents  the 
pound.  One  pound  canisters,  25 
cents. 

Here  is  an  exclusive  retail  drug¬ 
gist  selling  coffee,  for  the  first 
time  in  the  writer’s  knowledge. 
There  is  not  the  least  reason  for 
believing  that  druggists  generally 
are  contemplating  the  sale  of 
coffee.  Yet  trade  innovations 
must  always  have  a  progenitor, 
and  it  is  entirely  possible  that 


from  such  a  beginning  might 
come  a  more  or  less  general  con¬ 
dition. 


Washburn-Crosby  Agent  Ar¬ 
rested  for  Short-Weight 
Sales. 

Four  Persons  Charge  Mill’s  Washing¬ 
ton,  D.  C.,  Representative  With  Sell¬ 
ing  Short-Weight  Flour. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Jan.  19,  1908. 

Col.  W.  C.  Haskell,  Sealer  of 
Weights  and  Measures,  reported 
to  the  Commissioners  of  the  Dis¬ 
trict  of  Columbia  on  Tuesday  last 
that  upon  information  of  four  per¬ 
sons,  charges  had  been  made  in 
police  court  against  J.  H.  Kays, 
local  manager  of  the  Washburn- 
Crosby  Milling  Co.,  of  Minne¬ 
apolis,  Minn.,  for  sale  of  flour  of 
short  weight. 

Col.  Haskell  said  that  he  had 
called  the  attention  of  Mr.  Kays 
to  the  complaints  which  had  been 
registered  in  his  department  from 
different  customers,  but  that  the 
laws  governing  the  sale  of  com¬ 
modities  in  the  District  had  ap¬ 
parently  been  disregarded. 

Twenty-five  prosecutions  for 
alleged  violations  of  the  District 
weights  and  measures  law  and 
fines  amounting  to  $320  since 
September  7th  were  reported  yes¬ 
terday  by  Col.  W.  C.  Haskell, 
sealer  of  weights  and  measures, 
to  the  Commissioners.  The  cases 
prosecuted  and  the  amount  of 
fines  are  as  follows:  Seven  ice 
dealers,  $40;  five  grocers,  $70; 
four  pushcart  vendors,  $45 ;  three 
hucksters,  $20;  three  farmers, 
$25 ;  one  commission  merchant, 
$75;  one  tea  merchant,  $20;  one 
rag  dealer,  $25. 

Holt. 


European  Beet  Sugar  Crop  Reduced. 

As  the  result  of  its  latest  inves¬ 
tigation,  under  date  of  December 
14th,  the  International  Statistical 
Sugar  Association  estimates  the 
1907-8  crop  of  beet  suear  in  the 
principal  countries  of  Europe  at 
6,189,880  tons  of  2,240  pounds, 
against  6,446,306  tons  produced 
last  season.  A  decrease  in  pro¬ 
duction  is  shown  for  all  the  coun¬ 
tries  mentioned  save  Austria- 
Hungary  and  Italy.  In  the  latter 
the  output  for  the  current  season 
is  estimated  to  be  21.8  per  cent, 
larger  than  that  of  last  season  and 
in  Austria-Hungary  6.5  per  cent, 
larger. 
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Misbranding  Cereal  Suits  Begun 

Pennsylvania  Dairy  and  Food  Department  Attacks  Well  Known 
Brands  and  Will  in  All  Bring  Thirteen  Suits.  Charge  is 
the  Making  on  Label  of  Misleading  Statements  Concerning 
Health  Properties. 


As  a  result  of  the  report  of  Dr. 
William  Frear,  State  chemist,  on 
several  samples  of  breakfast  foods 
recently  examined,  suits  were  be¬ 
gun  by  the  Dairy  and  Food  De¬ 
partment  during  the  week  against 
certain  brands  of  breakfast  foods 
under  the  misbranding  clause  of 
the  State  food  law.  The  said 
clause  is  as  follows: — 

Misbranding:  If  the  package  con¬ 
taining  it,  or  its  label,  shall  bear  any 
Statement,  design  or  device  regarding 
the  ingredients  or  the  substance  con¬ 
tained  therein,  which  statement,  de¬ 
sign  or  device  shall  be  false  or  mis¬ 
leading  in  any  particular. 

The  suits  are  begun  in  Altoona, 
the  defendants  being  Curry,  Ca- 
nan  &  Co.,  wholesale  grocers,  and 
W.  L.  Longenecker,  retailer. 
The  charge  against  the  first  is  the 
sale  of  Grape-Nuts,  alleged  to 
have  been  unlawfully  labeled,  and 
against  the  latter  the  sale  of  Pills- 


bury’s  Best  Cereal,  on  the  same 
ground.  It  is  said)  that  ten  more 
actions  of  similar  character  are 
to  be  brought  within  a  short  time. 
The  others  will  be  begun  in 
Harrisburg,  Wilkes-Barre  and 
Bloomsburg. 

In  all  these  cases  the  charge  is 
that  the  labels  of  the  brands  at¬ 
tacked  contained  untrue  and  mis¬ 
leading  statements  concerning  the 
health  properties  of  the  cereals. 
The  matter  of  this  class  on  the 
label  of  Grape-Nuts  is  as  follows : 

The  human  system  will  absorb  a 
greater  amount  of  nourishment  from 
Crape-Nuts  than  from  a  like  amount 
of  any  other  known  food. 
****=»***  * 
ATHLETES 

Find  it  necessary  to  select  food 
that  not  only  makes  muscle,  but 
quickly  and  surely  rebuilds  the  deli¬ 
cate  gray  substance  in  the  minute 
nerve  cells  in  brain  and  other  parts 
of  the  body,  without  which  the  most 
powerful  muscles  in  the  world  are 


useless.  Brain  workers  are  driven 
into  dyspepsia,  nervous  prostration 
and  various  diseases  because  of  the 
•  lack  of  the  kind  of  food  demanded 
by  nature,  from  which  to  rebuild  the 
daily  loss  occasioned  by  brain  and 
nervous  work. 

Grape-Nuts  furnish,  in  a  con¬ 
densed  form,  these  necessary  food 
elements.  Two  weeks’  use  of  Grape- 
Nuts  for  two  meals  a  day  will  pro¬ 
duce  that  feeling  of  reserve  force  and 
energy  that  does  not  easily  tire,  and 
that  is  most  essential  to  the  success¬ 
ful  prosecution  of  one’s  life  work. 

It  is  a  most  profound  truth  that 
health  is  a  matter  of  intelligent  se¬ 
lection  of  food  and  a  well  poised 
mind. 

The  label  of  Pillsbury’s  Best 
Cereal  bears  nothing  of  the  sort 
except  a  design  on  the  lid  called 
“A  Pyramid  of  Health  and 
Strength.”  The  meaning  of  the 
design  is  somewhat  obscure,  but 
is  evidently  intended  to  prove  that 
Pillsbury’s  Wheat  Food  contains 
more  food  elements  than  beef, 
pork,  eggs,  milk,  butter,  tomatoes, 
cabbage,  fruits. 


Pennsylvania  News  Items. 


Items  Gathered  From  Correspondents, 
Etc.,  As  to  What  Is  Going  on  Around 
Us. 

Members  of  the  Carnegie  Mer¬ 
chants’  Association  estimate  that 
the  association  has  saved  them 


$2,500  this  winter  by  eliminating 
the  giving  of  Christmas  presents 
to  customers.  The  association 
passed  a  resolution  that  the  prac¬ 
tice  of  merchants  giving  Christ¬ 
mas  presents  was  not  appreciated, 
was  not  a  good  investment  and 
was  poor  advertising,  and  had  an 
agreement  circulated  and  signed 
and  furnished  display  cards  to 
that  effect.  No  member  of  the  as¬ 
sociation  gave  presents,  and  the 
dealers  outside  fell  in  line. 

The  Carnegie  Association  has 
65  members.  They  are  applying 
for  a  charter. 

The  Sewickley  Valley  Business 
Men’s  Association  has  started  a 
movement  which  may  ultimately 
result  in  the  consohdation  of  Glen 
Osborn  and  Edgeworth  with  Se¬ 
wickley.  There  was  a  time  when 
Sew-ickley  was  the  largest  town 
between  Pittsburg  and  Rochester, 
but  it  has  been  outgrown  by 
Bellevue  and  other  suburbs. 

All  the  boroughs  are  facing  the 
problem  of  greater  school  facili¬ 
ties,  sewerage  and  street  lighting 
and  better  police  and  fire  protec¬ 
tion,  and  it  is  asserted  an  en¬ 
larged  borough  would  give  these. 


Want  a  $10  Mortis  Chair 
for  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  If  you  will  save  the  certificates 
given  with 

Zahm's  Independent  {Scrap)  Tobaccos 
“Blue  Hen,”  “High  Card,”  "Rex"  and  “Z” 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO ,  OHIO 


Oliver’s  Olive  Oil 

Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  r,  1907. 
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Cases. 

Cases, 

Cases, 

Cases, 

Cases, 

Cases, 

Cases, 


1  dozen  large  bottles 

2  dozen  medlnm  bottles 
2  dozen  small  bottles 
tins,  2-5  gallons,  per  gallon 
tins,  6-1  gallons,  per  gallon 
tins,  ro-M  gallons,  per  gallon 
tins,  20-&  gallons,  per  gallon 


96.00 

6.75 

4.*5 

2.00 

2.10 

2.20 

2.25 


JOS.  At.  OLIVER  <Sc  SOINS 

IMPORTERS  5  South  Front  St.,  Philadelphia 


f 


Here’s  a  new  coffee 
proposition  for  you. 

Our  Sterling  Coffee, 
in  tins,  is  a  fancy  blend,  re¬ 
tailing  at  35  cents.  It  costs 
you  25  cents.  If  you  will 
send  us  a  small  order  for 
your  high-grade  bulk  cof¬ 
fee,  we  will  make  it  inter¬ 
esting  for  you  with  Sterling 
Coffee  in  a  way  which  we 
prefer  to  explain  by  mail. 


This  is  So  Good 
it  Must 
Go  by  Mail 

Shapleigh  Coffee  Co. 

30  Broad  Street  BOSTON,  MASS. 


Sterling  Coffee  is  an 

expert  blend  of  Mocha 
and  Java  which  cannot 
be  surpassed. 

This  house  was  es¬ 
tablished  in  1796,  and  is 
therefore  the  oldest  cof¬ 
fee  house  in  the  United 
States.  Could  we  have 
lasted  so  long  if  we 
hadn’t  shown  people  a 
square  deal? 


IN  5h£F?:TING  TO  KDYBRTISBHS  KINDLY  MENTION  "  GROCERY  WORLD ” 
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Written  for  the  “Grocery  World.” 

Still  Insists  That  Jobber  Is  Indispensable 

Mr.  Kingsbury,  California  Manufacturer,  Wants  Some  Jobber 
to  Express  His  Idea  of  the  Jobbers’  Present  Functions. 
Reproduces  Some  Comment  From  Another  Source. 


I  have  not  heard  anything  from 
the  “Wholesale  Grocer”  to  whom 
I  sent  a  letter  in  your  care  a  short 
time  ago,  but  to-day  I  ran  across 
a  clipping  which  shows  that  there 
is  another  man  who  has  been 
thinking  along  the  same  lines  that 
I  have.  The  general  proposition 
seems  the  same,  although  the 
lines  manufactured  are  different. 
I  believe  that  the  jobber  is  all 
right,  and  is  necessary  to  the 
handling  of  business  in  this  coun¬ 
try  to-day,  but  what  I  want  to 
find  out  is  the  jobber’s  own  idea 
of  his  functions.  This  will  lead 
to  a  better  understanding  between 
us,  and  would,  I  think,  be  of  inter¬ 
est  to  your  readers,  so  ask  the 
“Wholesale  Grocer”  to  come 
through  with  an  article  telling 
why  and  wherefore  from  his 
standpoint. 

I  note  that  the  “Grocery 
World”  published  the  letter  I 
wrote  to  the  “Wholesale  Grocer,” 
and  while  it  was  not  written  for 
publication,  if  it  will  do  any  good 
in  the  situation,  I  am  glad  to  have 
been!  of  service. 

The  clipping  I  refer  to  was 
from  a  little  paper  called  “Ju¬ 
dicious  Advertising.”  The  article 
was  written  by  C.  H.  Ingersoll, 
and  certainly  is  a  good  argument 
for  the  continuance  of  the  jobber. 
The  head  is  “The  Jobber  is  Es¬ 
sential.”  I  reproduce  a  part  of  it 
as  follows : — 

We  have  heard  much  in  the  past 
decade  of  the  coming  disappear¬ 
ance  of  the  jobber,  and  in  fact  the 
middleman  generally,  but  our  im¬ 
pression  is  that  history  is  not  bear¬ 
ing  out  this  expectation,  and  it 
rather  appears  to  us  that  the  jobber 
has  simply  refused1  to  disappear  by 
showing  a  tenacity  to  life,  a  pro¬ 
gressiveness  in  keeping  to  the  fore¬ 
front,  an  a  defensive  ability  against 
“the  tendency”  referred  to,  that  has 
entrenched  rather  than  weakened 
his  position. 

This  view  may,  however,  be  very 
erroneous,  and  it  may  be  a  fact  that 
in  recent  years  trade  has  tended  to 
jump  over  the  middleman,  and  es¬ 
pecially  the  jobber,  and  if  there  are 
statistics  on  this  subject,  we  would 
very  much  like  to  have  them,  and 
they  would  probably  constitute  the 
best  and  most  conclusive  answer  to 
this  proposition. 

Even  though  thd  jobber  is  on  the 
wane,  however,  it  would  still  be  left 
for  individual  manufacturers  to  de¬ 
cide  for  themselves  where  their 
best  interests  lie,  and  from  our 
standpoint  we  consider  that  they  lie 
with  the  jobber,  and  this  without 
any  feeling  of  absolute  dependence 


on»  him.  We  have  an  organization 
that  is  easily  expansible  to  cover  the 
major  part  of  the  retail  trade,  but 
we  have  not  seen  how  this  could  be 
accomplished  at  any  saving  to  our¬ 
selves,  and  therefore  our  only  aim  is 
to  supply  a  force  in  the  retail  field 
which  we  deem  essential  to  its  health. 
We  police  it,  so  to  speak,  keeping 
our  representatives  on  the  ground  at 
all  times,  with  definite  instructions, 
and  never  permit  a  situation  to  be 
uncovered  for  a  great  length  of 
time. 

We  look  upon  the  jobbers’  organi¬ 
zation  as  a  whole,  as  one  that  we  are 
bound  to  avail  ourselves  of  if  it  can 
be  done  without  great  sacrifice.  It 
reaches  every  smallest  town  where 
there  is  any  commercial  life  visible, 
and  makes  our  distribution  abso¬ 
lutely  complete.  Without  this  or¬ 
ganization  something  must  be  sup¬ 
plied  to  take  its  place,  and  while 
in  many  respects  that  something, 
namely,  an  organization  of  our  own, 
would  do  our  work  better  to  the  ex¬ 
tent  it  was  universal  in  its  scope, 
it  would  be  at  a  great  outlay  of  effort 
and  money,  which  we  naturally  do 
not  wish  to  undertake  needlessly. 

In  this  one  important  consider¬ 
ation  is  the  distribution  required. 
If  we  were  selling  something  that 
appealed  most  particularly  to  the 
urban  dweller,  we  might  think  that 
the  best  plan  was  to  go  it  alone, 
but  where  we  aim  at  every  hamlet, 
it  is  quite  a  different  problem. 

No,  advertising  cannot  do  the 
work  of  the  jobber,  nor  the  retailer, 
though  the  same  results  might  be 
approximated  proceeding  along  rad¬ 
ically  different  lines,  and  both 
methods  have  been  followed  suc¬ 
cessfully,  and  probably  will  con¬ 
tinue  to  be. 

But  the  jobber  has  a  legitimate 
field  and  theoretically  should  stay 
in  business.  There  is  nothing  more 
logial  than  for  one  organization  to 
generalize  in  its  work  and  carry  a 
multiplicity  of  items  into  places 
which  would  not  warrant  the  visita¬ 
tions  of  ten,  fifty  or  a  hundred  dif¬ 
ferent  specialists,  and  we  believe  that 
the  jobbers’  security  is  in  the  wide 
expanse  of  our  country,  and  the  ex¬ 
treme  ramifications  of  its  activities, 
and  that  if  the  jobber  had  to  depend 
on  the  cities,  he  would  soon  dis¬ 
appear. 

In  passing  we  would  drop  a  word 
of  criticism  of  the  jobber  in  his 
disposition  to  mere  mechanical  work. 
It  is  almost  impossible  to  get  the 
average  jobber  to  give  an  item  a 
fair  representation.  This  is  largely 
excused  by  the  multiplicity  of  his 
items,  yet  a  manufacturer  has  some 
right  to  expect  thoroughness  from 
the  jobber  in  presenting  his  goods, 
and  there  should  he  a  constant  en¬ 
deavor  on  the  part  of  jobbers  to 
bring  this  more  to  a  point  where 
manufacturers  can  with  safety  look 
upon  them  as  measurably  represent¬ 
ing  them  as  their  own  employees 
would  do. 

Another  common  charge  against 
jobbers  is  their  “dog  in  the  manger” 
proclivity.  They  are  not  progress¬ 
ive  in  pushing  new  goods  and  mak¬ 
ing  new  trade,  but  are  practically  in 
the  attitude  of  waiting  to  be  shown 
that  the  goods  must  be  had,  and 
where  the  new  trade  is.  If  they  wish 
to  take  a  step  up  to  a  higher  plane, 
or  in  fact  if  they  wish  to  maintain 
their  present  ground,  this  must  be 


changed,  or  they  will  in  time  reach 
the  level  of  the  English  jobber, 
who  is  absolutely  an  automaton  for 
the  delivery  of  goods  already  sold. 

In  our  opinion,  there  is  no  depart¬ 
ment  of  trade  which  should  not  do 
its  share  is  assisting  in  the  creation 
of  demand,  or  in  other  words,  none 
which  should  not  exhibit  true  sales¬ 
manship,  and  when  jobbers  refuse 
to  assist  in  creating  demand,  they 
deserve  to  be  forgotten.  Publicity 
from  the  manufaturer,  the  highest 
type  of  salesmanship  from  the  job¬ 
ber,  display  and  activity — including 
salesmanship — from  the  retailer  are 
all  a  part  of  a  mutual  scheme,  and 
the  failure  of  any  of  the  parties  to 
it  should  entitle  them  to  disqual¬ 
ification,  and  sooner  or  later  it  will 
be  meted  out. 

In  closing,  would  say  that  in 
adopting  the  old  maxim  of  “moving 
along  the  line  of  least  resistance” 
and  deserving  the  widest  distribu¬ 
tion  for  a  product,  the  jobber  forces 
himself  upon  the  manufacturer  as  a 
most  welcome  and  valuable  vehicle 
of  distribution  under  conditions  in 
this  country  at  present,  and  in  our 
opinion,  it  will  be  a  long  time  before 
any  facilities  are  found  that  will 
displace  him,  as  he  is  very  largely 
displaced,  for  instance,  in  England. 

H.  P.  D.  Kingsbury. 
Redlands,  Cal., 'Jan.  io,  1908. 


AMONG  THE  TRADE. 

In  last  week’s  item  stating  that 
T.  A.  James,  deceased  broker,  had 
been  at  one  time  associated  with 
William  Bonsted,  a  typographical 
error  made  the  name  read  “Bon- 
sor.” 

James  C.  Hires,  well  known 
among  the’  local  wholesale  gro¬ 
cery  fraternity,  died  at  his  home 
in  Palmyra,  N.  J.,  on  W ednesdav, 
of  general  collapse  due  to  attack 
of1  Grippe.  Mr.  Hires  was  70 
years  old.  For  sometime  he  had 
been  connected  with  the  whole¬ 
sale  grocery  house  of  Cornly, 
Flanigen  &  Co.,  selling  a  small 
personal  trade,  which  had  re¬ 
mained  with  him  during  his  long 
years  in  the  grocery  business 
Mr.  Hires  was  for  a  long  time 
with  Barber  &  Perkins  and  later 


spent  some  time  in  the  retail  busi¬ 
ness.  He  was  an  unassuming 
man,  of  kindly  disposition  and  his 
friends  will  miss  him. 

Christian  Ritter,  vice-president 
of  the  P.  J.  Ritter  Conserve  Co., 
died  on  Tuesday  at  his  home,  No. 
2167  East  Susequehanna  avenue, 
after  a  long  illness.  He  was  well 
known  in  commercial  circles,  and 
his  funeral,  which  was  held  on 
Saturday  at  2  o’clock,  was  a  large 
one.  Mr.  Ritter  was  born  in 
Dresden,  Germany,  in  1844  and 
came  to  this  country  at  the  age  of 
13.  In  his  youth  he  was  a  noted 
gymnast  and  athlete.  He  became 
a  confectioner  and  prospered.  In 
1864  he  married  Marie  L.  Hoeft’er, 
of  Pottsville,  and  12  children  were 
the  result  of  this  union.  His 
business  had  to  be  given  up  later 
because  of  poor  health,  and  it  was 
not  until  1874  that  he  joined  with 
his  brother  in  a  large  business  of 
manufacturing  fruit  butters,  jel¬ 
lies  and  preserves.  This  business 
has  since  grown  until  it  is  one  of 
the  largest  and  best  known  in  the 
country.  When  a  company  was 
formed  he  became  vice-president. 

It  is  the  intention  of  the  officials 
of  the  Philadelphia  Bureau  of 
Health  to  institute  within  a  short 
time  prosecutions  against  retail 
dealers,  in  meat,  poultry,  fish  and 
oysters  who  are  doing  business  in 
the  city  despite  the  fact  that  they 
have  not  secured  licenses  as  pro¬ 
vided  by  the  act  of  Assembly 
regulating  the  sale  of  such  food¬ 
stuffs.  There  are  between  8,000 
and  9,000  stores  where  such  foods 
are  sold  in  this  city.  As  a  result 
of  inspections  made  by  meat  in¬ 
spectors  license$  have  been  with¬ 
held  from  about  400  becan.se  their 
places  were  not  in  good  sanitary 
condition. 


"Money  From  Home” 

Our  Check  goes  to  Retail  Grocers  as  follows: 

4%  extra  on  total  purchases  of 

Postum,  Grape-Nuts  and  Elijah’s  Manna  (bunched) 

between  $20.00  and  $25.00  (about  4  doz.  each). 

5%  on  total  between  $40.00  and  $45.00  (about  8  doz.  each). 
6%  on  total  of  $60.00  the  limit  (about  \2  doz.  each). 

Applies  between  Feb’y  I,  1908,  and  March  J5,  J908. 

Ask  jobbers  to  bill  on  separate  invoice  from  regular  goods. 

Send  their  bills  to  us  on  Mar.  J5th  to  check  over.  They  will  be  returned 
to  you  with  our  check. 

Buy  freely,  use  the  windows,  get  busy  and  earn  the  extra  money.  The 
goods  are  as  staple  as  Gold  Dollars  on  the  shelves. 

"  There’s  a  Reason  ”  POSTUM  CEREAL  CO..  LTD.,  Battle  Creek,  Mich. 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Gkoceky  Woud, 

927  Arch  Street. 


Question  :  *  *  *,  Pa— We  here¬ 
by  wish  to  ask  for  information  as 
to  the  law  regulating  the  sale  of 
the  following  groceries.  As  an 
illustration  we  mention  compound 
syrups  and  country  lard : — 

Say,  for  instance,  we  get  a  bar¬ 
rel  of  light  syrup,  which  is  a  com¬ 
pound  syrup,  and  is  marked  com¬ 
pound  on  the  barrel  and  is  guar¬ 
anteed  to  comply  with  the  food 
law  by  the  jobber.  This  we 
notice  will  relieve  the  jobber. 
Now,  how  must  we  hand  this  to 
the  consumer  in  order  to  clear 
ourselves  from  the  law  ?  Say,  for 
instance,  a  customer  comes  in  the 
store  and  asks  for  a  quart  of  mo¬ 
lasses  or  10-cent  syrup.  Will  it  be 
necessary  to  make  an  explanation 
or  label  the  jar  or  vessel  with  a 
label  marked  compound  syrup? 

Also,  for  instance,  take  country 
lard  bought  from  the  farmers, 
who  usually  mix  more  or  less  tal¬ 
low  with  the  lard.  In  what  way 
would  you  advise  such  lard  to  be 
sold? 


Answer. — To  clear  you  under 
the  food  law,  you  must  make  it 
perfectly  clear  to  your  customer 
what  she  is  buying.  You  can 
easily  understand  that  no  matter 
what  the  jobber  puts  on  his  syrup 
barrel,  as  notice  to  you,  it  is  not 
notice  to  your  customer,  who 
never  sees  the  barrel.  To  comply 
with  the  law  you  must  give  some 
notice  of  your  own.  If  the  cus 
tomer  asks  for  “syrup”  or  “10 
cent  syrup”  it  would  not  be  safe 
to  sell  her  compound  syrup  with¬ 
out  informing  her  in  some  way 
that  it  is  compound.  You  can 
either  do  this  verbally  or  by 
sticker,  or  by  standing  placards 
placed  where  she  must  see  them 
bearing  some  such  matter  as  this 
“Our  10-cent  syrup  is  a  blend  o 
sugar  syrup  and  glucose.”  Natu¬ 
rally  if  she  has  once  been  in¬ 
formed  of  the  character  of  10-cent 
syrup  I  would  not  consider  it 
necessary  to  keep  telling  her 
every  time  she  asks  for  “10-cent 
syrup”  in  the  future. 

Exactly  the  same  principles  ap¬ 
ply  to  compound  lard. 


Question :  Joseph  C.  Kane,  sec¬ 
retary  Allegheny  (Pa.)  Retail 
Merchants’  Associatio  n. — A 
claims  that  a  bill  paid  by  check 
must  be  deposited  in  P>’s  bank 
within  aS  hours  after  B  receives 
the  check.  If  B  fails  to  deposit 
the  check  in  his  bank  within  48 
hours  and  A  could  prove  that  lit 
had  on  deposit  the  said  amount  of 
check,  and  the  amount  was  in  the 
bank  up  to  the  said  time  and  A 
had  drawn  his  account  from  the 
bank,  B,  through  carelessness  or 
some  other  reason,  has  not  de¬ 
posited  the  check  for  three  or  four 
days  after  he  received  it,  and 
when  the  check  arrived  at  A’l 
bank  there  was  no  funds  there  to 
pay  said  check. 

The  question  in  argument  is — 
Could  B  compel  A  to  pay  the  bill 
or  give  him  a  new  check? 

Answer. — This  correspondent  is 
confusing  somewhat  the  applica¬ 
tion  of  the  legal  principle  that  a 
check  must  be  presented  to  a 
bank  within  a  reasonable  time 
after  delivery  to  the  payee.  There 
is  such  a  principle,  but  it  is 
usually  only  applied  in  cases 
where  the  bank  fails  in  the  mean¬ 
time.  For  instance,  A  and  B  live 
in  a  small  country  town  in  which 
is  also  a  bank.  A  gives  B  a 
check.  B  could  have  cashed  it 
within  an  hour,  if  he  had  chosen 
to,  but  instead  he  put  it  in  his 
pocket  and  held  it  there  four  days. 
Meanwhile  the  bank  failed.  If 
during  those  four  days  A  had 
enough  money  on  deposit  to  have 
paid  the  check,  he  is  held  to  be 
freed  from  the  debt,  as  B  was  the 
cause  of  his  own  loss  in  that  he 
did  not  present  the  check  for  pay¬ 
ment  within  a  reasonable  time. 
There  is  no  rule  as  to  48  hours. 
What  is  a  reasonable  time  will  de¬ 
pend  on  circumstances.  Where 
the  payee  is  close  to  the  bank,  the 
time  which  the  law  will  call  rea¬ 
sonable  will  naturally  be  much 
shorter  than  what  would  be  rea¬ 
sonable  for  a  payee  living  far  dis¬ 
tant  from  the  bank. 

Tr.  the  case  submitted  this  prin¬ 
ciple  does  not  apply.  There  is 
no  question  of  loss  here.  A  still 
has  the  money  he  drew  against 
and  it  is  therefore  no  hardship  for 
him  to  draw  another  check,  he 
having  lost  nothing  through  the 
first  one.  B  has  just  as  good  a 
claim  on  him  as  he  ever  had. 


Cucumbers  from  Boston  hot¬ 
houses  range  from  $6  to  $8  per 
box.  There  are  practically  no 
Floridas.  The  demand  for  cues  is 
very  poor. 


If  you  say  so,  it’s 

all  ri 


SHffiHKI 

POSE 

wktK&P 

BEANS 

4K- WITHER-' 

TOMATO  SAUCE* 


THE  T.  A.  SNIDER 
PRESERVE 
COMPANY 
CINCINNATI,  OHIO. 


WE  believe  grocers  have 
more  influence  with 
their  customers  than  any 
manufacturer  could  possibly 
have  through  advertising,  no 
matter  how  good  it  might  be. 
We  advertise  Snider’s  Pork 
and  Beans  with  Tomato 
Sauce  extensively,  in  most  of 
the  big  national  mediums,  to 
help  the.  demand  for  this 
product,,  but  we  particularly 
want  the  grocer  to  know  how 
good  it  is — because  we  are 
certain  if  he  does,  that  no 
matter  WHOSE  Pork  and 
Beans  his  customers  ask  for, 
he  will  tell  them  to  take 

SNIDER’S 

because  he  will  want  them 
to  be  grateful  to  him — 
AND  THEY  WILL. 


On  Page 
15 - 


Our  Grocers’  Fixture  Department  has  the  most 
beautiful  line  of  tin  Spice  Cabinets  you  can  see  any¬ 
where.  Every  one,  regardless  of  price,  has  that 
distinctive  beauty  which  gives  tone  to  any  store. 

Turn  to  page  15  of  our  Catalogue  No.  4  (Grocers’ 
Tinware).  See  our  “  Persian  Spice  Cabinet  ” — ever 
see  anything  handsomer  ? 

Note  the  seven  compartments,  each  holding  15 
pounds,  with  the  patented  revolving  label.  This 
bears  the  names  of  eight  spices— simply  turn  the 
label  to  the  one  you  need.  One  particular  conveni¬ 
ence  about  this  cabinet  is  that  you  don’t  have  to  dig 
in  the  top  to  get  out  the  goods.  Each  compartment 
has  a  rolling  door  at  the  base.  Two  scoops  supplied 
with  each  cabinet. 

Write  for  price.  Have  you  sent  for  Catalogue 
No.  4  yet? 


American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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No  Matter  How  Jaded 

Tabasco  Sauce  has  its  enormous  sale 
because  other  sauces  do  not  satisfy  jaded  palates. 

Moss  *  Green  Heart  Tabasco  Sauce 

satisfies  everybody.  It  is  made  in  the  parish 
of  New  Iberia,  Louisiana,  of  the  famous  Tabasco 
pepper,  that  has  no  counterpart  anywhere  in  this 
country.  It  will  sell  to  a  constantly  widening 
clientele  and  if  you  are  wise  you  will  see  that 
you  have  some  in  stock. 

NEW  IBERIA  EXTRACT  OF  TABASCO  PEPPER  CO. 

NEW  IBERIA,  LA. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  MORE  BOOKS 
SOLD  IN  1907  TMAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  p.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


Put  in  a  stock  of  the 

NEW  FIVE-POUND  PACKAGES 


DEPENDABLE 


MILLBOURNE 

FLOUR 

and  watch  how  quickly  it  goes.  And 
remember  always  that  the  quality  is 
better  than  ever.  All  jobbers. 


MILLBOURNE  MILLS 

Philadelphia 


308  BOURSE 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  still  on  about 
half  rations,  so  to  speak,  the  de¬ 
mand  being  about  50  per  cent,  of 
an  active  business.  Values  are 
steady,  there  having  been  no 
change  for  the!  week  and  none  in 
sight.  If  fluctuations  occur,  they 
are  more  likely  to  be  advances 
than  declines,  especially  in  low 
grades. 

Coffee. 

The  market  for  Rio  and  Samos 
coffee  is  steady  and  unchanged. 
There  is  absolutely  no  speculation 
on  the  exchange,  and  this  makes  a 
stupid  market.  Spot  Rio  and  San¬ 
tos  coffee  of  desirable  grades  is 
becoming  scarce  and  high  by  rea¬ 
son  of  the  Government’s  large 
purchases  of  these  grades.  From 
a  buyer’s  standpoint  the  market 
for  the  better  grades  is  in  a  very 
unsatisfactory  condition  on  this 
account.  Mild  coffees  are  firm 
and  in  quiet  demand.  Both  Javas 
and  Mochas  show  a  slight  reces¬ 
sion  from  the  recently  reported 
high  prices. 

Sugar. 

All  refiners  advanced  refined 
sugar  10  points  during  the 
week,  due  to  the  temporary 
scarcity  and  high  price  of  raws. 
The  trade  are  just  now  de¬ 
pending  upon  sugar  from  Cuba, 
New  Orleans  and  Western 
beet  sections  to  supply  the  trade. 
The  Cuban  production  has  been 
greatly  interfered  with  by  recur¬ 
ring  rains  and  the  beet  sugar  tnen 
have  no  sugar  to  sell  east  of  Pitts¬ 
burg.  This  has  created  a  tempo¬ 
rary  pinch,  and  the  refined  market 
will  be  high  until  it  is  relieved. 
The  raw  market  is  strong  and 
high.  A  sale  of  raws  which  had 
been  in  storage  in  New  York  for 
less  than  two  months  sold  during 
the  week  at  a  radical  advance. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in  fair 
demand  only  at  ruling  prices. 
Sugar  syrup  is  unchanged  and  in 
moderate  demand.  Molasses  is 
unchanged,  and  as  to  high  grades, 
still  high  and  strong. 

Fish. 

The  mackerel  market  has 
stiffened  greatly  during  the  past 
week.  Norways  are  firmer,  al- 
110  advance  has  yet  oc- 
It  is  hard  to  see  how 
prices  can  be  avoided, 
however,  if  anything  like  a  de¬ 
mand  springs  up.  Irish  mackerel 


though 

curred. 

higher 


are  scarce,  and  also  likely  to  ad¬ 
vance.  Shore  fish  seem  not  to  be 
in  the  game  to  any  material  de¬ 
gree.  Cod,  hake  and  haddock  are 
all  duller  than  they  should  be, 
owing  to  the  mild  weather. 
Prices  are  unchanged.  Salmon 
is  selling  in  a  very  small  way  at 
unchanged  prices.  Domestic  sar¬ 
dines  are  unchanged  as  yet, 
though  rumors  of  coming  ad¬ 
vance  are  still  current.  The  de¬ 
mand  is  light. 

Canned  Goods. 

The  tomato  market  is  un¬ 
changed  on  the  basis  which  has 
ruled  for  several  weeks.  There 
has  been  some  buying,  but  very 
little  in  this  market.  The  ad¬ 
herents  of  the  belief  in  a  higher 
market,  however,  base  their  views 
upon  the  known  fact  that  jobbers 
almost  everywhere  have  low 
stocks  and  must  come  on  the  mar¬ 
ket  sooner  or  later.  When  they 
come  the  aggregate  demand  is  ex¬ 
pected  to  cause  an  advance. 
Some  advance  may  develop  as  the 
result  of  a  good  demand,  but  it 
seems  almost  certain  that  no  radi¬ 
cal  advance  can  occur  this  season. 
Only  one  packer  has  had  the 
hardihood  to  name  future  prices 
as  yet.  He  asks  80  cents  for  3s 
and  60  cents  for  2s.  Corn  is  dull 
and  unchanged.  Peas  are  steady 
and  in  moderate  demand. 
Peaches  are  high,  scarce  and  dull. 
Apples  are  unchanged  and  not 
much  wanted.  The  California 
line  is  slow  at  ruling  prices.  The 
Baltimore  small  line  is  in  light 
request,  string  beans  being 
strong  and  spinach  easier  than  for 
some  time. 

Dried  Fruit*. 

Prunes  are  unchanged,  both 
coast  and  spot.  The  demand  is 
light.  Peaches  are  dull  and  un¬ 
changed,  as  are  apricots.  Cur¬ 
rants  are  quiet  at  maintained 
prices.  Seeded  raisins  are  cheaper 
in  Eastern  secondary  markets 
than  on  the  coast,  but  seem  not  to 
be  much  -  wanted  anywhere. 
Loose  raisins  show  the  reverse 
condition — a  higher  price  is  asked 
'for  them  in  secondary  markets 
than  on  the  coast.  Naturally  the 
higher  spot  price  is  being  paid 
only  by  buyers  who  want  stock  at 
once.  Apples  are  unchanged  and 
in  light  demand.  Citron,  figs  and 
nuts  are  unchanged  and  quiet. 

Butter. 

The  butter  market  is  unchanged 
from  a  week  ago.  The  percent¬ 
age  of  fancy  butter  is  very  light, 
and  the  consumptive  trade  is  very 
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Window-Dressing  Articles  Wanted 

_________________  .  v  - 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original— in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


INDIVIDUAL  MARKET  REPORTS. 


good.  There  is  likely  to  be  a  firm 
market  on  all  grades  for  some 
time  to  come. 

Egg*. 

The  egg  market  has  been  sta¬ 
tionary  during  the  past  week. 
The  recent  decline  has  created  a 
verv  good  demand.  Storage  eggs 
are  going  out  very  rapidly,  and 
if  the  present  weather  continues 
the  market  is  likely  to  remain 
steady  and  unchanged. 

Cheese. 

The  cheese  market  is  un¬ 
changed.  There  has  been  a 
noticeable  increase  in  the  con¬ 
sumptive  demand.  Stocks  are  in¬ 
creasing  very  satisfactorily  and 
if  any  change  occurs  it  will  prob¬ 
ably  be  a  slight  advance  in  all 
grades. 

Provisions. 

The  provision  market  shows  a 
slight  increase  in  the  consumptive 
demand.  Stocks  of  everything  in 
the  smoked  meat  line  are  large 
and  there,  is  not  likely  to  be  any 
change  in  the  near  future.  Both 
pure  and  compound  lard  are  un¬ 
changed  and  the  market  is  barely 
steady.  There  is  likely  to  be  an 
increased  demand  almost  any 
time.  The  market  is  likely  to  re¬ 
main  unchanged  for  the  present. 
Dried  beef,  barrel  pork  and 
canned  meats  are  dull  and  un¬ 
changed. 

Produce. 

Pennsylvania  potatoes,  85  to  90 
cents  per  bushel;  York  State,  75 
to  80  cents  per  bushel ;  Jersey,  45 
cents  per  basket,  demand  good ; 
sweet  potatoes,  primes,  $1  per 
basket;  culls,  60  to  65  cents  per 
basket,  demand  good ;  yellow 
globe  onions,  65  to  70  cents  per 
bushel,  demand  fair;  domestic 
horseradish,  $4  per  barrel,  de¬ 
mand  good ;  white  turnip?,  20  to 


25  cents  per  basket ;  yellow,  40  to 
45  cents  per  basket,  demand  fair ; 
savoy  cabbage,  60  cents  per  bar¬ 
rel,  demand  fair;  Danish,  $11  per 
ton,  demand  good;  domestic,  $8 
per  ton,  demand  fair;  watercress, 
3  cents  per  bunch,  demand  fair; 
parsnips,  $1.50  per  barrel,  demand 
fair;  carrots,  40  cents  per  basket, 
demand  fair;  oyster  plants,  3  to 
3 y2  cents  per  bunch,  demand  fair ; 
beets,  $1.75  to  $2  per  barrel,  de 
mand  fair;  Pennsylvania  celery, 
5  to  12  cents  per  bunch,  demand 
fair. 

Green  Fruit. 

Apples,  Bellflower,  $3  to  $3.50; 
Spy,  $3  to  $3.50;  Spitz,  $3.75  to 
$4.50;  Pippins,  $2.50  to  $3.50; 
Greenings,  $3.75  to  $5  5  Hulber- 
sons,  $3  to  $3.50;  Baldwins,  $2.50 
to  $4;  Kings,  $4.50,  demand  fair; 
bananas,  jumbo,  $1.75  to  $2.50; 
firsts,  $1.25  to  $1.75;  7-hands.  65 
to  85  cents ;  6-hands,  40  to  60 
cents,  demand  poor;  grapefruit, 
Florida,  $3  to  $5  per  box,  demand 
fair  :  California  oranges,  $2.25  to 
$2.75  per  box;  Florida,  $1.25  to 
$3  per  box,  demand  poor ;  tanger¬ 
ines,  $3.50  to  $4.50  per  box,  de¬ 
mand  fair  to  good;  pineapples, 
$2.25  to  $3  per  box,  demand  fair 
to  good. 


Nut*. 

Almonds,  17  to  18  cents  per 
pound;  Brazil,  10  cents  per 
pound;  filberts,  ioJ4  cents  per 
pound;  pecans,  cents  per 

pound;  walnuts,  12^2  to  14  cents 
per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor ;  peanuts, 
choice,  green,  4  cents  per  pound ; 
fancy,  5  cents  per  pound;  jumbo, 
cents  per  pound ;  roasted, 
choice,  $1  per  bushel;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


Coffee. 

The  unsettled  state  of  trade  ex¬ 
perienced  from  the  end  of  Oc¬ 
tober  to  the  middle  of  December, 
which  was  caused  by  unusually 
serious  financial  disturbances,  is 
at  last  giving  place  to  normal  con¬ 
ditions,  and  we  can  herald  with 
satisfaction  the  return  of  con  - 
fidence. 

It  is  but  natural  that  merchants, 
with  the  recent  occurrences  so 
fresh  in  their  minds,  will  pursue 
an  utra-conservative  course  in 
their  dealings  for  at  least  some 
months  to  come. 

The  fundamental  basis  of  mer¬ 
cantile  pursuits  in  this  country  is 
perfectly  sound.  There  was  some 
over-extension  and  over-trading 
in  lines  foreign  to  ours,  which  will 
probably  have  to  undergo  a  cur¬ 
ing  process.  But  with  coffee  it  is 
different.  There  has  been  no 
over-trading,  and  there  are  no  ex¬ 
tensive  stocks  carried  anywhere 
by  the  trade.  We  can,  therefore, 
safely  bar  from  our  mind  the 
probability  of  disturbing  influ¬ 
ences,  and  confine  ourselves  to  the 
actual  position  of  the  article  and 
the  probabilities  for  the  future. 

It  is  noticeable  at  first  sight 
that  the  basis  on  which  the  so- 
called  valorization  scheme  was 
planned  and  carried  into  effect, 
i.  e.,  decreasing  supplies  and  a 
simultaneous  increase  of  the  con¬ 
sumption,  actually  exists. 

The  visible  supply  usually  in¬ 
creases  during  the  first  six 
months  of  the  fiscal  or  crop  year, 
because  the  larger  part  of  the  Bra¬ 
zilian  crops  are  marketed  during 
that  period,  and  decreases  are  ex¬ 
perienced  as  a  rule  during  the  la^t 
six  months  of  the  crop  year.  The 
only  exception  to  this  rule  in  the 
past  were  abnormally  large  crops. 

That  we  have  to  deal  this  year 
with  a  small  crop  is  shown  con¬ 
clusively  by  the  smallness  of  the 
receipts  so  far.  The  visible  sup¬ 
ply  of  the  world  was  on  Decem¬ 
ber  31st  only  358,000  bags  larger 
than  on  July  1st;  but  we  were 
then  at  the  beginning  of  a  new 
crop,  whilst  now  we  are  at  the 
winding  up  of  the  same,  making 
the  position  materially  stronger 
now  than  it  was  then. 

Out  of  the  existing  stocks  of 
about  16,750,000  bags  the  govern¬ 
ments  of  the  principal  coffee 
growing  States  of  Brazil  contro’ 
about  7,750,000  bags. 

Whilst  it  was  not  generally 
known  that  these  government 
holdings  were  well  financed,  time 
proved  that  they  were.  These 
coffees  were  firmly  held  out  o 
the  market  despite  serious  finan 
cial  disturbances  and  tightness 
of  money  the  world  over.  I11  fact, 
these  governments  paid  off  inter¬ 
est,  storage  and  insurance  charges 
for  the  whole  year  ahead  of  time, 
which  is  certainly  a  proof  ot  their 
strong  financial  position.  None 
of  the  loans  fall  due  before  next 
December. 


Any  grocer  will  find 
his  canned  goods  busi¬ 
ness  more  satisfactory 
if  he  will  get  hold  of  a 
brand  which  covers  all 
the  lines  he  wants  and 
stick  to  it  as  long  as  it 
is  good. 

This  business  of  buy¬ 
ing  one  brand  one  year 
and  another  the  next 
never  gives  a  man’s 
canned  goods  depart¬ 
ment  the  strength  it 
ought  to  have. 

Under  the  OLNEY 
brand  are  packed  the 
finest  New  York  state 
canned  goods  on  the 
market.  Particularly 
fine  because  our  can¬ 
neries  are  located  in 
the  heart  of  the  grow¬ 
ing  district.  We  gather 
the  fruits  and  veg¬ 
etables,  and  almost  im¬ 
mediately  can  them. 
The  result  is  the  flavor 
of  the  real  thing  to  a 
degree  not  approached 
by  any  other  brand. 


ONEIDA,  N.  Y. 
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During-  the  past  year  there  were 
delivered  against  contracts  made 
on  the  New  York  Exchange  about 
1,050,000  bags  of  coffee,  mostly 
coffees  that  were  considered  un¬ 
desirable  by  the  trade.  Nearly  all 
of  these  were  taken  up  for  the  ac¬ 
count  of  the  above-named  govern¬ 
ments. 

Bankers  who  were  formerly 
carrying  this  kind  of  coffee  for  the 
good  rate  of  interest  they  made 
out  of  it  are  entirely  out  of  stock, 
which  means  that  speculators  who 
were  the  nominal  owners  of  this 
coffee  have  disappeared  from  the 
field. 

The  government  holdings  are 
distributed  and  carried  in  the  con¬ 
suming  markets  of  Europe  and 
the  United  States  in  the  following 
proportion :  5,750,000  bags  are 
carried  in  Eurooe  which  leaves 
about  3,650,000  ba£?-s  of  the  Euro¬ 
pean  stocks  available  for  the 
trade.  About  2,000,000  bags  are 
carried  in  our  port,  leaving  about 
1,400,000  bags  in  other  hands,  and 
of  these  about  1,000,000  bags  be¬ 
long  to  a  few  firms  who  are 
known  to  be  friendly  to  the  valor 
ization  scheme,  leaving  only  a 
very  small  quantity  in  the  hands 
of  the  rest  of  the  trade. 

The  strength  of  the  position 
will  become  more  apparent  with 
each  month  and  will  be  most  pro¬ 
nounced  toward  the  close  of  the 
fiscal  year.  Consumption  during 
the  next  six  months  is  expected 
to  amount  to  5,000,000  or  5,250,- 
000  bags  in  Europe  and  about 
3,500,000  bags  in  the  United 
States  (a  total  of  8,500,000  to  8,- 
750,000  bags),  which  is  to'be  sup¬ 
plied  out  of  the  existing  available 
stock  plus  what  may  come  into 
sight  of  Brazils  and  Milds. 

The  consumption  of  Brazils 
during  the  past  six  months 
reached  the  record  figure  of  7,- 
000,000  bags,  that  of  Santos  coffee 
increasing  steadily  each  year. 
This  growth  will  no  doubt  con¬ 
tinue  to  gain  in  favor,  as  long  as 
the  price  remains  as  much  below 
that  of  other  mild  drinking- 
coffees,  as  has  been  the  case  for 
some  years  past. 

Mild  coffee  crops  are*  generally 
reported  to  be  small.  The  total  is 
expected  to  show  a  falling  off  of 
500,000  to  750,000  bags  from  last, 
year.  Nevertheless,  we  find  that 
the  receipts  of  Milds  during  the 
last  six'months  exceeded  those  of 
a  year  aeo  by  about  175,000  bags, 
the  result  probably  of  a  consider¬ 
able  enhancement  of  values  in 
consuming  markets  early  last  fall. 

Henry  Nordlinger  &  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

A  more  cheerful  feeling  certain¬ 
ly  pervades  the  canned  goods 
market  in  this  section,  not  be¬ 
cause  of  any  increase  in  the  de¬ 
mand,  but  rather  because  of 
the  remarkable  and  rapid  im 
provements  in  the  financial  situ¬ 
ation  throughout  this  country  as 


well  as  abroad.  As  a  matter  of 
fact,  the  demand  for  canned 
goods  here  during  this  week  was 
smaller  than  in  the  week  previous, 
and  orders  for  straight  carload 
lots  of  any  line  of  goods,  except¬ 
ing  tomatoes,  were  scarce  com¬ 
paratively.  There  was  the  usual 
run  of  small  orders  every  day  for 
assorted  goods  for  immediate 
shipment,  the  same  character  of 
buying  that  has  been  in  evidence 
since  the  trouble  in  the  money 
market  started,  but  there  were  no 
developments  of  any  sort  of  more 
than  passing  interest.  The  atten¬ 
tion  of  nearly  all  buyers  is,  of 
course,  centred  on  tomatoes,  be¬ 
cause  that  article  ^s  regarded  very 
much  as  a  barometer  of  the  whole 
market.  There  is  a  saying  here 
“as  goes  tomatoes  so  goes  the 
balance  of  the  list.”  It  is  not  an 
infallible  guide,  however.  The 
undertone  to  the  tomato  market  is 
certainly  not  any  weaker  and  it  is 
regarded  in  circles  well  informed 
on  that  particular  article  that  an 
improvement  in  the  price  is  al¬ 
most  a  certainty.  The  offerings 
of  tomatoes  for  future  delivery  is 
regarded  as  being  rather  prema¬ 
ture  under  the  existing  conditions, 
and  there  is  a  general  feeling  on 
the  part  of  the  jobbers  to  let  them 
severely  alone,  at  least  for  the 
present.  As  for  ourselves,  we 
have  not  yet  received  a  single 
order  for  “futures”  of  any  kind  or 
description.  It  will  be  time 
enough  to  take  up  futures  next 
month  or  the  month  after,  and  by 
that  time  some  treater  induce¬ 
ments  may  be  offered  to  secure 
buyers  of  them.  There  is  an  ex¬ 
cellent  demand  for  cove  oysters 
of  all  grades  and  sizes  and  the 
present  prices  look  tempting  to 
the  buyers. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  oranges  are  doing  no 
better.  The  market  ranges  from 
$1.50  to  $3  and  the  demand  is 
very  quiet.  The  receipts  are 
larger’  than  the  demand. 

Florida  grapefruit  is  wanted. 
The  price  is  still  firm — $3  to  $6. 
The  quality  is  good. 

Jersey  sweet  potatoes  are  very 
high.  The  average,  price  is  $1.25 
per  basket  and  $5.50  per  barrel, 
which  is  nearly  twice  the  normal 
value. 

Tangerines  are  in  good  sale  at 
$3.50  to  $4.50.  Good  fruit  is  com¬ 
ing  forward  regularly. 

Florida  cauliflower  is  now  com¬ 
ing  forward  and  is  selling  low—  ■ 
$1.50  per  basket  of  about  12 


heads.  The  quality  is  good,  but 
the  demand  only  fair. 

Florida  tomatoes  are  very  low 
— $2  to  $2.50.  The  quality  is 
rather  poor  and  the  demand  light. 
Hothouse  tomatoes  average  20 
cents  per  pound  and  are  quiet. 

Florida  strawberries  have  been 
very  low,  through  rather  large  re¬ 
ceipts  and  lack  of  demand.  1  i»e 
market  ranges  from  35  to  50  cents 
per  quart.  The  quality  is  fair. 

Florida  peas  range  from  $2  to 
$2.50  per  basket  and  are  wanted. 

Bermuda  potatoes  are  ruling 
rather  lower  than  in  years  before. 
No.  is  range  from  $6  to  $6.50  per 
barrel  and  No.  2s  from  $4  to  $4.50 
The  demand  is  light. 

Michigan  rhubarb  ranges  from 
90  cents  to  $1  per  bunch  and  is 
in  poor  demand. 

Florida  eggplants  range  from 
$1.50  to  $2  per  crate  and  are  slow. 


CORRESPONDENCE 


A  New  Association. 

Ogden,  Utah,  Jan.  6,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  ad¬ 
vise  us  of  the  whereabouts  of  the 
new  National  Association  of 
Brokers  and  Manufacturers?  We 
would  like  to  get  into  communi¬ 
cation  with  them. 

Yours  truly, 

Blackman  &  Griffin  Co. 

There  has  been  recently  organ¬ 
ized  in  Philadelphia  an  associa¬ 
tion  of  Brokers’  and  Manufac 
turers’  Agents,  but  as  yet  it  is 
only  local. 

*  *  * 

Mr.  Cailanan  on  Glucose. 

41  and  43  Vesey  St., 

New  York,  Jan.  16,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — In  your  issue  of 
January  13th  you  give  an  ex¬ 
tract  from  an  interview  with  me 
by  your  New  York  correspond¬ 
ent  ;  you  then  comment  on  my 
claim  that  the  only  proper  name 
for  the  saccharine  product  of  corn 
is  glucose ;  that  corn  syrup  is  not 
its  name;  and  that  the  attempt  to 
make  its  name  is  simply  an  at¬ 
tempt  to  masquerade  the  product 
behind  something  which  will  con¬ 
ceal  its  real  character. 

Whether  my  reasoning  or  yours 
is  at  fault,  I  must  still  maintain 
my  position  that  naming  a  prod¬ 
uct — Karo  Corn  Syrup — which  is 
composed  of  three-quarters  of  the 
product  of  corn,  known  as  glu¬ 


cose,  is  a  mistake  and  will  in  my 
opinion  result  in  failure.  If  the 
article  when  it  was  first  made  was 
named  corn  syrup  there  would 
be  no  objection  to  it. 

You  then  say:  “For  years  glu¬ 
cose  was  considered  an  adulterant 
and  the  name  was  publicly  used 
everywhere  as  synonymous  with 
spurious  substitution.  Later  the 
fact  was  established  that  it  was 
wholly  healthful  and  legitimate, 
but  the  stigma  remained  and  it 
is  the  perfect  right  of  the  manu¬ 
facturers  to  get  rid  of  it  by 
changing  the  name  not  by  chang¬ 
ing  it  to  something  comprehend¬ 
ing  deceit,  but  to  something  just 
as  much  its  name  as  glucose.” 

Why  was  it  not  given  to  it 
when  it  was  first  made  if  that  w%s 
its  proper  name? 

I  would  not  object  to  using  glu¬ 
cose  syrup  ;  probably  anyone  who 
has  read  the  various  reports  as  to 
its  being  healthy  would  not  ob¬ 
ject  to  it.  It  is  when  selling  it 
you  run  up  against  trouble.  A 
customer  goes  into  a  store  where 
Karo  Corn  Syrup  is  not  kept ;  he 
or  she  inquires  for  it.  The  clerk 
says,  “What  do  you  want  that 
for ;  it  is  made  from  glucose ;  we 
do  not  keep  it  for  that  reason.” 
That  kills  the  sale  to  that  cus¬ 
tomer. 

If  the  article  was  labeled  “G-u- 
cose  Syrup”  there  would  be  no 
trouble  about  it. 

It  is  idle  to  say  that  if  an  arti¬ 
cle  has  merit  it  will  not  sell  under 
its  own  name.  If  its  merits  are 
properly  placed  before  the  people 
it  will  sell,  but  the  minute  a  doubt 
is  cast  upon  an  article,  and  its 
name  changed  in  order  to  hide  the 
name  of  the  material  from  which 
it  is  made,  its  doom  is  sealed.  It 
may  run  for  a  short  time :  ex¬ 
pensive  and  lying  advertising  may 
cause  a  good  temporary  demand 
for  it,  but  it  will  be  a  continual 
fight,  with  the  result  that  in  the 
end  it  will  be  forced  out  of  the 
market. 

Do  not  understand  me  as  being 
opposed  to  the  sale  of  glucose 
syrup.  I  am  not.  I  am  opposed 
to  the  sale  of  glucose  syrup  under 
another  name. 

Yours  truly, 

L.  J.  Callaxan. 


Join  B.  incFetridge  &  Sons 


Printers 


927  Arch  Street 


Philadelphia 
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This  Department  it  devoted  to  the  criticism 
ii  advertising  matter  tent  in,  to  the  devising 
A  new  advertising  ideas  for  special  occasions, 
ipon  request,  and  to  the  suggesting  of  original 
idvertisements  when  data  is  supplied.  All 
oramuni cations  tent  in  for  this  Department 
hould  be  addressed  to  the  Editor  of  Science 
if  Advertising.  They  will  be  filed  in  their 
irder  and  taken  up  according  to  strict  rotation. 


Roanoke,  Va.,  Dec.  n,  1907. 
Editor  “Science  of  Advertising.” 

Dear  Sir  : — Under  separate  cover 
I  mail  you  three  copies  of  Roanoke 
papers,  telling  what  I  promised  the 
people  of  Roanoke  and  telling  how 
they  received  my  guest.  As  an  ad¬ 
vertisement,  kindly  let  me  have  your 
views.  Yours  truly, 

W.  E.  Renner. 


tionably.  Not  the  sort  of  adver¬ 
tising, 'of  course,  which  could  ever 
lead  Mrs.  Smith  to  go  to  Mr. 
Renner’s  store  and  give  an  order 
with  the  remark :  “I  saw  your  ad¬ 
vertisement  in  so  and  so.”  The 
results  from  such  advertising  as 
this  are  always  indirect,  but 
should  be  just  as'  sure!  in  the  end 
as  the  results  from  any  other  form 
of  advertising.  The  Santa  Claus 
scheme  was  a  very  cleverly  con¬ 
ceived  idea,  and  probably  suc¬ 
ceeded  in  doing  just  what  it  was 
intended  to  do — -give  the  general 
public  the  idea  that  Renner’s 
store  was  right  in  the  forefront 
of  the  Christmas  festivities  and 
the  place  to  go  if  all  the  delights 
of  the  season  were  to  be  ex¬ 


obviously  low  that  that  fact  itself 
constitutes  the  advertisement. 
For  instance,  if  you  advertise 
shredded  whole  wheat  biscuit  at 
3  cents  a  package,  most  people 
would  realize  the  lowness  of  the 
price  and  for  that  reason  nothing 
but  the  price  would  be  necessary. 
So  far  as  I  can  see  none  of  the 
prices  quoted  on  the  above  circu¬ 
lar  are  so  obviously  low  as  to  con¬ 
stitute  in  themselves  good  adver¬ 
tising.  I  should  think  it  better 
to  quote  fewer  things  and  devote 
more  space  to  each  one. 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


We  Gan  Furnish  You  With  Sales¬ 
men  Who  Can  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 


These  papers  were  received 
ind  noted  with  care.  Each  one 
:ontained  as  a  display  news  item, 
m  the  first  page,  the  news  that 
Santa  Claus  was  coming  in  his 
amous  sleigh.  The  final  article 
lescribed  the  coming  of  the  old 
Saint,  who  apparently  was  re¬ 
vived  with  great  enthusiasm, 
rhis  is  good  advertising  unques- 


perienced. 

*  *  * 

Messrs.  Krepp  &  Co.,  grocers  at 
Seventeenth  and  Norris  streets, 
Philadelphia,  send  in  a  business 
postal  card  they  addressed  “To 
the  Lady  of  the  House.”  They 
apparently  distribute  it  from  door 
to  door.  Here  is  the  matter 
printed  on  the  back : — 


Krepp  &  Go.  17th  &  Howls  Sts, 

We  sell  Live  Chickens  or  Kill  them  to  Order. 

WE  HANDLE  THE  FINEST  QUALITY 

Meats,  A  Groceries  A  and  A  Provisions 


MUTTON 

Legs  13c  Chops  18c  .Shoulder  10c 
Neck  8c  Breast  5c 

VEAL 

Cutlet's  25c  I  Shoulders  12 /2  c  I- Breast  12c 

T^oast  18c  I  Chops  18c  |  Rack  12-1 4c 

Hall  Smoke-  1 2c  I  Fresh  Sausage  12c 

Bee!  Bologna  12c  |  Scrapple  6c 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BRADSTBEET  SYS1 EJB,  Rochester,  N.  Y. 


71% 

PROFIT 

Goff’s 

Cough 

Syrup 

Write  for 
special 
proposition 
to  grocers. 

5.  B.  Goff 
&  SonsCo. 

CAMDEN 
NEW  JERSEY 

Established  1872 


Sour  Kroui  2  Qts.  for  5c 

BEEF 


WITH 

MEAT 


Pin  Bone  Roast 

12- 14c 

Rib  Roast 

12-16c 

Boneless  Pot  Roast  8- 10c 

Butchers  Roast 

12c 

Chuck  Roast 

10-12c 

Boston  Roast 

12c 

Brisket,  Lean 

6c 

Stewing  Beef 

8c 

Hamburg  Steak  10c- 

X 

PORK. 

LAMB 

Pork  Roast 

15c 

Legs 

16c 

Shoulders  Pork 

13c 

Neck 

10c 

Pork  Chops 

16c 

Shoulders 

12c 

Sour  Krqut  Pork 

13c 

Breast  * 

5c 

private  Sstate  Coffee  SSc 

A  PercuIaror  wittveacb  Purchase'; 


Special  a  in  *  Canned  A  Goods. 


Pilot  Tomatoes 

None  Better 

6  for  68c 

Single  Can  12}4c 

Beaver  Dam  Tomatoes 

1  lb.  Can 

6  for  42c 

Single  Can  8c 

Pilot  Early  June  Peas 

6  for  65c 

Single  Cag  12c 

Pilot  Extra  Sifted  Peas 

.6  for  81c 

Single  Can  15c 

Rose  Com 

Sweet 

6  for  54c 

Single  Can  10c 

Honey  Bee  Corn 

Main  Packing 

.  ‘6  for  66c 

Single  Can  1256  c 

Nabob  Lima 

Very  Small 

2  lb.  Can  6  for  78c 

Single  Can  15c 

Nabob  Lima 

Very  Small 

Small  Can  6  for  55c 

Single  Can  10c 

I  do  not  consider  this  good  ad¬ 
vertising.  As  a  'matter  of  fact,  it 
is  simply  a  price-list.  Price-list 


advertising  is  seldom  profitable 
advertising,  unless,  as  I  have 
often  explained,  the  prices  are  so 


JACOB  G.  SHAFER  GO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

90S  6  St.,  IV.  W.,  Washington,  O.  C. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  VI. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  In 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  month*’  trial  for  10  cent* 


Here  Is  a  Good  Scheme! 

Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 

© 

Bouillon 

Capsules 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 

<U?n  nn  A  DAY  TO  SALESMEN  SURE. 

j^0  5on(jS-  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Live  salesmen 
act  quickly.  Give  past  and  present  lines 
handled.  Dept.  B 

Boston  Piano  and  Music  Co. 

Willard  F.  Main,  Mftr.  Iowa  City,  Iowa 
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Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 


Established  1877. 
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DON’T 
TAKE 
OUR 
WORD 
FOR  IT 


( One  Account  at  a  Time ) 
Patented  March  20,  1906;  October  29,  1907. 
Other  patents  pending 


The  “Bennett”  Users 
are  “Delighted 


ff 


“Can  Recommend  It  to  Any  Person” 


ANDREW  OAUUAGHER,  GROCER 


Vandbrgrift,  Pa.,  Aug.  23,  ’07. 

THE  BENNETT  REGISTER  CO.,  Lisbon,  Ohio.  _ 

Gentlemen  : — I  bought  one  of  your  systems  some  six  monthsago  and  am  more  than 
pleased  with  it.  I  have  been  in  business  over  35  years  and  know  your  system  is  the 
greatest  labor-saving  system  I  ever  saw.  I  do  not  see  how  I  ever  got  along  without  it. 
I  can  recommend  it  to  any  person  in  business.  Yours,  Andrew  (jAllaghbr. 


Hundreds  of  Others  praise  “The  Bennett” 


Write  for  Catalogue  to 


The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON,  OHIO 


Oleomargarine  Still  Selling  Illegally  in 

Pennsylvania 


Monthly  Bulletin  of  the  Dairy  and  Food  Department  Contains 
Many  Reports  of  Unlawful  Sales.  Catsup  Containing  Too 
Much  Preservative  to  be  Prosecuted. 


The  regular  monthly  bulletin 
of  the  Pennsylvania  Dairy  and 
Food  Department  is  at  hand,  con¬ 
taining  a  large  amount  of  reading 
matter,  most  of  which  has  no 
connection  with  Pennsylvania 
food  work.  Reports  of  analyses 
made  up'  to  December  16th  show 
that  a  large  amount  of  oleomar¬ 
garine  is  still  being  illegally  sold 
in  Pennsylvania.  Some  of  the 
comment  is'  reproduced  below,  to¬ 
gether  with  the  chemist’s  adverse 
reports : — 


A  few  years  ago  about  one-half 
of  the  catsup  contained  artificial 
coloring  matter  and  starch.  It  was 
the  practice  at  many  of  the  can¬ 
neries  to  gather  up  all  the  waste 
products,  the  water,  the  rotten  parts 
of  the'  tomato,  the  skins,  and  after 
pressing  the  water  and  tomato  parts, 
ship  the  same  to  the  makers  of 
catsup  under  the  name  of  tomato 
pulp.  This  stuff  was  very  little  bet¬ 
ter  than  colored  water,  dirty  col¬ 
ored  water,  at  that.  Starch  was 
added  in  liberal  quantities  to  give 
it  body.  Then  coal-tar  dye  was 
added  to  give  it  the  required  bril¬ 
liancy  to  make  it  a  good  marketable 
product. 

This  disreputable  and  uncleanly 
practice  has  been  largely  broken  up 
under  the  provisions  of  the  National 
pure  food  law.  Only  one  sample 
containing  artificial  coloring  matter 
was  purchased  in  Pennsylvania  dur¬ 
ing*  1907.  But  there  is  another  mat¬ 
ter  requiring  attention  and  caution. 
The  National  rules  and  the  State 
rules  and  regulations  allow  the  use 
of  one-tenth  of  i  per  centum  of 
sodium  benzoate  in  articles  of  food 
in  which  it  has  been  used  hereto¬ 
fore.  The  fact  must  be  stated  on  the 
labei.  However,  in  Eastern  Penn¬ 
sylvania,  out  of  thirty  different 
brands  of  catsup  collected  by  the 
agents  of  the  Dairy  and  Food  Di¬ 
vision  and  analyzed  by  one  of  the 
most  eminent  chemists  in  the  State, 
twenty  were  found  to  contain  twice 
the  quantity  of  benzoate  of  soda 
allowed  by  the  rules  and  regulations. 
This  is  clearly  a  violation  of  the  mis¬ 
branding  feature  of  the  law. 


The  chemist’s  reports  on  vari¬ 
ous  samples  examined  are  as  fol¬ 
lows  : — 

Sample  bought  of  Hotel  Coyne, 
P.  H.  Durkin,  proprietor,  Scranton. 
Sold  for  butter.  Chemist’s  report— 
Oleomargarine,  colored  with  a  coal- 
tar  dye. 

Sample  bought  of  Hotel  Coyne, 
P.  H.  Durkin,  proprietor,  Scranton. 
Sold  for  butter.  Chemist’s  report— 
Oleomargarine,  colored  with  a  coal- 
tar  dye. 

Sample  bought  of  E.  1  liomas, 
3242  Brighton  Road,  Allegheny. 
Sold  for  butter.  Chemist’s  report— 
Oleomargarine.  _ 

Sample  bought  of  Thos.  C.  Crud- 
den  3100  Mt.  Vernon  street,  Phila¬ 
delphia.  Sold  for  butter.  Chem¬ 


ist’s  report — Oleomargarine,  colored 


with  a  coal-tar  dye. 

Sample  bought  of  John  Houston, 
Allegheny.  Sold  for  butter.  Chem¬ 
ist’s  report — Oleomargarine,  colored 
with  a  coal-tar  dye. 

Sample  bought  of  O.  H.  Shoe¬ 
maker,  434  Market  street,  Pitts¬ 
burg.  Sold  for  butter.  Chemist's 
report — Oleomargarine,  colored  with 
a  coal-tar  dye. 

Sample  bought  of  Jeremy  Buffet 
(John  S.  Wilson),  313  Smithfield 
street,  Pittsburg.  Sold  for  butter. 
Chemist’s  report  —  Oleomargarine, 
colored  with  a  coal-tar  dye. 

Sample  bought  of  Lincoln  Dairy 
Co.  (J.  T.  Hill),  6500  Frankstown 
avenue,  Pittsburg.  Sold  for  butter. 
Chemist’s  report  —  Oleomargarine, 
colored  with  a  coal-tar  dye. 

Sample  bought  of  D.  W.  Camp¬ 
bell,  3625  Butler  street,  Pittsburg. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine,  colored  with  a  coal- 
tar  dye. 

Sample  bought  of  Lawrenceville 
Butter  Co.,  Wm,  Weyman  and  John 
Preach,  4124  Butler  street,  Pitts¬ 
burg.  Sold  for  butter.  Chemist’s 
report — Oleomargarine,  colored  with 
a  coal-tar  dye. 

Sample  bought  of  J.  A.  Donahoe. 
5205  Butler  street,  Pittsburg.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine,  colored  with  a  coal-tar 
dye. 

Sample  bought  of  W.  T.  Daniels, 
816  Main  street,  Sharpsburg.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine,  colored  with  a  coal-tar 
dye. 

Sample  bought  of  Charles  Don¬ 
ovan,  329  Fifth  avenue,  McKees¬ 
port.  Sold  for  butter.  Chemist’s  re¬ 
port — Oleomargarine,  colored  with  a 
coal-tar  dye. 

Sample  bought  of  E.  J.  Dunn.  852 
Braddock  avenue,  Braddock.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine,  colored  with  a  coal-tar 
dye. 

Sample  bought  of  Callahan's  But¬ 
ter  Store  (E.  A.  Goggins),  814 
Braddock  avenue.  Braddock.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine,  colored  with  a  coal-tar 
dye. 

Sample  bought  of  Hugh  Given, 
564  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine,  colored  with  a  coal- 
tar  dye. 

Sample  bought  of  Taylor  &  Wal¬ 
ter,  31S  Braddock  avenue,  Brad¬ 
dock.  Sold  for  butter.  Chemist's 
report— Oleomargarine,  colored  with 
a  coal-tar  dye. 

Sample  bought  of  Washington 
Produce  House  (Edward  McLeod). 
1 16  Main  street,  Washington.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine,  colored  with  a  coal-tar 
dye. 

Sample  bought  of  J.  A.  Gantz, 
98  Main  street,  Washington.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine,  colored  with  a  coal-tar 
dye. 

Sample  bought  of  L.  A.  Brooks, 
Herman  street,  Wilmerding.  Sold 
for  butter.  Chemist’s  report— Oleo¬ 
margarine,  colored  with  a  coal-tar 
dye. 

Sample  bought  of  Keystdne  Dairy 
Co.  (A.  C.  Paulish),  5921  Penn  ave¬ 
nue,  Pittsburg.  Sold  for  butter. 
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Chemist’s  report  —  Oleomargarine, 
colored  with  a  coal-tar  dye. 

Sample  bought  of  Garfield  Dairy 
Co.  (Ed.  Preach),  514S  Penn  ave¬ 
nue,  Pittsburg.  Sold  for  butter. 
Chemist’s  report  —  Oleomargarine, 
colored  with  a  coal-tar  dye. 

Sample  bought  of  Dundee  Cream¬ 
ery  Co.  (Joseph  Landerman),  1911 
Carson  street,  Pittsburg.  Sold  for 
butter.  Chemist's  reoort — Oleomar¬ 
garine,  colored  with  a  coal-tar  dye. 

Sample  bought  of  Harry  Finkel, 
2108  Carson  street,  Pittsburg.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine,  colored  with  a  coal-tar 
dye. 

Sample  bought  of  National  Hotel 
(W.  L.  Parker),  Corry.  Sold  for 
butter.  Chemist’s  report — Oleomar¬ 
garine;  no  license  to  sell. 

Sample  bought  of  Delmonico’s 
Cafe  (Oscar  &  Homer  Tourtellott), 


Nectarines. 

A  variety  of  peach-like  fruit 
inown  as  Amygdalus  Persica 
ind  near  akin  to  the  apricot  and 
ilmond,  but  very  sweet,  and  a 
smooth  rind. 

The  nectarine  seems  to  differ 
Dnly  from  the  common  peach 
through  the  rind  of  the  latter 
being  rougher  and  more  downy, 
its  flesh  firmer,  while  the  stone  is 
always  comparatively  free  or  de¬ 
tached  from  the  pulp,  and  not 
fixed  or  grown  into  it. 


Mustard. 

Mustard  is  manufactured  of 
several  strengths  or  qualities, 
and  from  a  mixture  of  different 
kinds  of  seed,  white  and  brown, 
and  with  or  without  the  addition 
of  other  ingredients,  such  as 
wheat  flour,  turmeric,  cayenne, 
etc.  Every  firm  has,  of  course,  its 
own  particular  recipes  and  pro¬ 
cesses.  This  white  seed,  Sinapis 
alba, 1  yields  a  much  larger  per¬ 
centage  of  flour  than  the  dark 
brown  or  black  variety,  Sinapis 
nigra,  and  is  much  cheaper. 

Now  ground  mustard  made 
from  dark  seed  with  this  oil  left 
in  will  not  keep  good  long  owing 
to  variations  in'  temperature,  ex- 


Erie.  Sold  for  butter.  Chemist’s  re¬ 
port — Oleomargarine;  no  liense  to 
sell. 

Sample  bought  of  American  But¬ 
ter  Co.  (Edward  F.  Lynch),  3052 
Richmond  street,  Philadelphia.  Sold 
for  butter.  Chemist’s  report— Oleo¬ 
margarine;  no  license  to  sell. 

Sample  bought  of  Edward  F. 
Lynch,  3052  Richmond  street,  Phil¬ 
adelphia.  Sold  for  butter.  Chem¬ 
ist’s  report — Oleomargarine;  no  li¬ 
cense  to  sell. 

Safnple  bought  of  D.  W.  Camp¬ 
bell,  528  Chartiers  avenue,  McKees 
Rocks.  Sold  for  butter.  Chem¬ 
ist’s1  report — Oleomargarine,  colored 
with  a  coal-tar  dve. 

Sample  bought  of  Shober’s  Res¬ 
taurant,  Third  and  Market  streets, 
Chester.  Sold  for  butter.  Chem¬ 
ist’s  report — Oleomargarine/  colored 
with  a  coal-tar  dye. 


posure  to'  air,  etc.  It  soon1  cakes 
the  powder,  turns  it  rancid,  bitter, 
and  unfit  for  use ;  hence  any  kegs, 
tins  or  other  packages,  with  dis¬ 
colored  paper  linings  or  wrappers 
showing  oil  stains  within  or  with¬ 
out,  should  always  be  rejected  as 
old  or  out  of  condition.  The  oil 
is,  in  fact,  a  source  of  great 
trouble  to  manufacturers  who 
wish  to  sell  a  pure  mustard  in 
powder,  of  good  flavor,  and  one 
that  will  keep  good. 

Neufchatel  Cheese. 

A  celebrated  French  make, 
from  pure  cream  thickened  by 
heat  and  then  pressed  in  a  small 
mold.  The  cheese  weigh  about  a 
half  pound  each,  and  when  fresh 
are  considered  a  great  delicacy; 
but  when  old  they  acquire  an 
offensive  odor,  from  the  vegetable 
growths  often  observed  on  them. 
In  shape  these  cheese  are  long 
and  round,  like  small  pillars. 

The  original  is  produced  at 
Neufchatel-en-Bray,  but  one  kind 
— an  imitation  of  the  French — is 
also  made  in  Switzerland.  These, 
however,  are  not  so  liquid  in  form 
as  the  “fromage  de  Brie,”  which 
usually  contains  15  to  20  per  cent, 
of  casein  with  40  per  cent,  of  fat. 
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The  first  starches  on 
the  market  to-day  are 
Murdoch’s  Laundry 
and  Corn  Starches. 

They  represent  an 
effort  to  overcome  a 
powerful  competition 
by  depending  on  qual¬ 
ity  alone — an  effort  that 
has  been  magnificently 
successful. 

The  amount  of  trou¬ 
ble  we  go  to  to  make 
these  starches  perfect 
is  almost  incredible — 
seven  washings  are  just 
one  illustration. . 

You  have  probably 
never  seen  quite  so 
good  starches  as  Mur¬ 
doch’s.  Get  samples 
and  see  if  we’re  not 
right. 


Oswego 
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Products 
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•  •  •  • 

WHY  do  the  big  downtown 
merchants  light  their  win¬ 
dows  at  night  and  display 
bargains  in  them  ? 

To  induce  the  people  to  stop 

•  and  look. 

WHY  do  they  want  the  peo¬ 
ple  to  “  stop  and  look  ”  ? 

Because  experience  has  told 
them  that  some  of  these 
people  will  come  into  their 
stores  the  next  day. 

WHY  do  they  want  them  to 
come  into  their  stores  ? 

Because  they  know  that  is 
the  only  way  to  get  them 
to  buy  something. 

WHY  can’t  the  grocer  do  the 
same  thing  ?  If  it  works 
with  the  department  stores, 
won’t  it  work  with  yours  ? 

WHY  isn’t  it  worth  trying, 
when  one  new  customer  a 
day  will  pay  the  cost  of  the 
light  for  a  week  ? 

We  will  have  a  representative 
call  and  show  you  how  to 
make  your  windows  draw 
trade  and  tell  you  just 
what  it  will  cost,  if  you 
will  drop  us  a  line. 


THE  PHILADELPHIA 
ELECTRIC  COMPANY 

TENTH  &  CHESTNUT  STS. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
splained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
>  “Grocery  World”  readers,  a  short  educational  article  along  the  lines  indicated  will 
ppear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir: _ I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 

paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  oi 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 
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Sample  bought  of  Geo.  Mitchell, 
Philadelphia.  Sold  for  butter.  Chem¬ 
ist’s  report — Oleomargarine,  colored 
with  a  coal-tar  dye. 

Sample  bought  of  Jno.  H.  Mori- 
arty,  Philadelphia.  Sold  for  butter. 
Chemist’s  report  —  Oleomargarine, 
colored  with  a  coal-tar  dye. 

Sample  bought  of  Thos.  Mulliol- 
land,  Jeannette.  Sold  for  oleomar¬ 
garine.  Chemist’s  report — Colored 
with  a  coal-tar  dye. 

Sample  bought  of  O.  H.  Shoe¬ 
maker,  Connellsville.  Sold  for  oleo¬ 
margarine.  Chemist’s  report — Col¬ 
ored  with  a  coal-tar  dye. 

Sample  bought  of  David  Cart¬ 
wright,  Ellwood  City.  Sold  for 
oleomargarine.  Chemist’s  report — 
Colored  with  a  oal-tar  dye. 

Sample  bought  of  B.  S.  Janney, 
Jr.,  &  Co.,  1 19  Market  street,  Phil¬ 
adelphia.  Sold  for  shredded  codfish. 
Chemist’s  report — Preserved  with 
boric  acid. 

Sample  bought  of  J.  E.  Brown 
&  Co.,  Greensburg.  Sold  for  catsup. 
Marks  on  package — Tomato  Catsup, 
Cochrane  Bros.,  Allegheny,  Pa. 
Chemist’s  report — Contains  0.19  per 
cent,  benzoate  of  soda. 

Sample  bought  of  C.  C.  Palmer, 
215-17  N.  Front  street,  Philadelphia. 
Sold  for  white  wine  vinegar.  Chem¬ 
ist’s  report — Sample  is  made  from 
commercial  acetic  acid  and  not  from 


St.  Paul,  Minn. 


The  associated  wholesale  gro¬ 
cers  of  St.  Paul  have  issued  the 


following  credit  announcement 
to  their  customers,  which  is  re¬ 
garded  an  important  one  : — 


wine. 

Sample  bought  of  L.  R.  Kesler, 
Youngwood.  Sold  for  Apple  cider 
vinegar.  Marks  on  package — Price 
&  Lucas.  Chemist’s  report — Dis¬ 
tilled  vinegar,  colored  with  caramel. 

Sample  bought  of  Lininger  &  Co., 
Meadville.  Sold  for  cider  vinegar. 
Marks  on  package — Price  &  Lucas, 
Allegheny,  Pa.  Chemist’s  report— 
An  artificial  preparation,  colored 
with  caramel  and  low  in  acetic  acid. 

Sample  bought  of  T.  B.  Sterner, 
Derry.  Sold  for  cider  vinegar. 
Chemist’s  report — Is  a  mixture  of 
weak  cider  and  malt  vinegar;  malt 
vinegar  predominating. 

Sample  bought  of  Charles  Cough¬ 
lin,  Twenty-fourth  and  Master 
streets,  Philadelphia.  Sold  for  fresh 
Hamburg  steak.  Chemist’s  report — 
Preserved  with  a  sulphite. 


Florida  beans  range  from  $2  to 
$3  and  when  good  are  in  good 
demand.  Most  of  the  receipts, 
however,  are  poor. 


To  St.  Paul  City  Trade: — To 
avoid  any  misunderstandings,  an¬ 
nouncement  is  hereby  made  that  the 
following  terms  and  discounts  will 
be  observed  by  the  undersigned  on 
and,  after  December  28,  1907 : — 

On  bi-monthly  payments  in  full  On 
15th  and  1st  day  of  each  month,  full 
cash  discounts  will  be  allowed. 

On  monthly  payments  in  full  on 
1st  day  of  the  month  following  date 
of  purchase,  a  cash  discount  of  1 
per  cent,  will  be  allowed. 

No  discount  allowed  after  the 
fourth  day  of  the  month  following 
date  of  purchase. 

On  accounts  not  paid  on  or  before 
the  15th  day  of  month  following  date 
of  purchase,  interest  will  be  charged 
at  the  rate  of  8  per  cent,  per  annum. 

Orders  taken  for  the  first  of  the 
month  delivery  shall  not  be  delivered 
before  the  28th  day  of  the  preceding 
month,  unless  the  28th  be  Sunday, 
when  delivery  may  be  made  on  the 
27th  day.  No  deliveries  made  pre¬ 
vious  shall  take  the  first  of  the  sub¬ 
sequent  month  dating. 


One  per  cent,  on  sugars. 

One  per  cent  on  thirty  day  bills. 
Two  per  cent,  on  sixty  day  bills. 
Four  per  cent,  on  four  months’ 
bills. 


If  payment  is  made  after  ten 
days  from  date  of  invoice  and  be¬ 
fore  maturity,  the  retailer  will  be 
credited  with  interest  for  the  un¬ 
expired  portion  at  8  per  cent,  per 
annum. 

Interest  will  be  charged  on  all 
past  due  accounts. 


Jacoby,  treasurer;  Frank  W.  Mar- 
tenis,  secretary;  Frank  P.  Mar- 
tenis,  assistant  secretary  ;  Michael 
O’Reilly,  William  C.  Lazarus, 
Ephraim  H.  Kresge,  Elmer  Eb 
erts,  Edwin  P.  Ritter,  Charles  E. 
Drumbore,  directors. 


Minnesota. 

All  of  the  wholesale  grocery 
houses  in  Minnesota  and  North 
Dakota,  thirty-seven  in  number, 
have  joined  in  an  announcement 
to  the  retail  trade  defining  clearly 
the  credit  terms,  on  which  grocer¬ 
ies  are  to  be  sold. 

Where  payment  is  made  within 
ten  day£  from  date  of  invoice, 
cash  discounts  will  be  allowed  as 
follows : — 


Washington,  D.  C. 

The  request  that  the  District 
of  Columbia  police  regulations  be 
amended  so  as  to  prohibit  the  sale 
of  gasoline,  kerosene  and  other 
inflammable  oils  from  tank  wag¬ 
ons  after  dark  was  made  at  a 
hearing  before  the  District  Com¬ 
missioners  during  the  week  by 
the  Retail  Grocers’  Association 
through  its  attorney. 

The  regulation  at  present  pro 
hibits  dealers  from  selling  or  dis¬ 
pensing  such  oils  “in  any  room, 
store  or  place  where  there  are 
gaslights  or  other  lights  burning.” 
The  association’s  attorney  argued 
that  this  was  class  legislation,  as 
the  tank  wagons  are  permitted  to 
deliver  oils  at  night  while  the  gro¬ 
cers  are  prohibited  from  selling  it. 

The  Commissioners  have  taken 
the  matter  under  advisement. 


Large  Olive  Prospects 
Confirmed. 


United  States  Consul  Sends  Report 
That  Current  Crop  Will  Exceed 
Average  Yield  by  Twenty-five  Per 
Cent. 


South  Bethlehem,  Pa. 

The  South  Bethlehem  (Pa.) 
Commercial  League,  at  its  annua! 
meeting  last  evening,  elected  the 
following  officers  for  the  year 
1908:  James  M.  Degnan,  presi¬ 
dent;  Alexander  Worsley,  first 
vice-president ;  Charles  P.  Hoff¬ 
man,  second  vice-president ;  Cyrus 


Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

Jan.  16,  1908. 

Consul-General  Benjamin  H. 
Ridgely,  of  Barcelona,  has  sent  to 
the  State  Department  a  compre¬ 
hensive  report  concerning  the 
olive  industry  in  Spain  and  other 
Mediterranean  countries. 

A  meeting  of  the  principal  olive 
growers  of  Spain  is  being  held  at 
Madrid  for  the  purpose  of  ob-' 
taining  legislative  assistance  to 
put  a  stop  to  the  adulteration  of 
edible  olive  oil.  Olive  growers 
have  thought  it  necessary,  in  their 
own  interests,  to  call  a  mass  meet¬ 
ing  to  discuss  the  measures  that 
the  Government  should  be  urged 
to  adopt.  In  the  opinion  of  lead¬ 
ing  olive  oil  dealers,  however, 
little  importance  is  attached  to 
the  meeting,  inasmuch  as  the 
bumper  crop,  which  is  expected 
this  season,  will  effectually  do 
away  with  any  necessity  or  desire 
to  evade  the  existing  regulations 
relative  to  the  adulteration  of 
olive  oil.  It  is  roughly  estimated 


MAKE  OUR  HISTORY  YOUR  GUIDE 
TO  SUCCESS 

A  few  years  ago  A.  W.  Johnson,  a  retail  grocer,  refurnished  his  store  with  tilting  bins, 
new  scales,  electric  coffee  mill,  molasses  pump  and  a  new  dried-beef  cutter.  These  equip¬ 
ments  were  satisfactory  labor-saving  devices  with  the  single  exception  of  the  new  dried- 
beef  cutter ;  this,  although  a  highly  advertised,  standard  machine,  was  incapable  of  doing 
nice  work.  ’  After  carefully  investigating  the  merits  of  every  slicing  machine  on  the  market 
he  did  not  find  one  that  was  actually  slicing  dried  beef  in  a  workmanlike,  economical  man¬ 
ner.  Being  a  thorough,  competent  mechanic  with  an  inventive  turn  of  mind,  backed  by 
many  years  of  experience  cutting  dried  beef,  he  determined  to  design  and  construct  an 
altogether  new  machine,  avoiding  or  correcting  the  defects  of  the  others  and  embodying 
new,  practical  devices  of  simple  construction. 

The  new  machine  was  a  success— a  world  beater— it  sliced  dried  beef  to  perfection. 
His  customers  were  delighted  with  the  broad,  smooth,  perfect  slices,  deliciously  juicy, 
transparently  thin-so  much  superior  to  any  beef  they  ever  saw— naturally  he  gained  trade, 
his  sales  of  beef  increased  week  by  week  until  Johnson’s  dried  beef  became  a  household 
word,  and  people  would  use  no  other  kind,  Svhile  the  new  machine  sliced  up  every  little 
scrap  in  thin,  salable  slices  and  reduced  waste  to  a  minimum. 

Send  for  a  sample  of  this  famous  sliced  beef— the  beef  that  beats  the  world. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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SPECIAL  GROCERY  NUMBER 


s  Volume  contains  our  special  Groce^  number  w.tn  tne 

•  T  H  Blake,  Author  of  "Tea  Hints  for  Retailers, 

■  /  Advertising,"  by  Warren  Eccles  Advertising  ^  ,  , 

'lain  Talk  to  the  Small  Town  Grocer,  L . 

5-all  River,  Mass.;  “Advertising Savannah  s 
by  Luke  P.  Pettis,  Adv.  Mgr.  of  a  1:"  . 

Grocery  in  a  Small  Town,  by  F.L.  Klein, 

“Grocery  Advertising,"  b" 
also  hundreds  of  rey~ 


by  R.  E.  Granfield 
■  Pure  Food  Store,' 
large  grocery  house;  “. 
“  ...  “  by  F.L. Klein,  Advertising  Ager 

-  "  by  F.  B. Wilson,  Newspaper  Publish 
produced  ads  headlines,  queries  and  pla 

r  .  A/  it..  DnnL' 


1I1UICUS  U1  lt-p  -  -  _  « 

This  Number  described  is  only  1  of  26  In  the  oo 


Opinions  of  Experts  Merchants  Say  Some  Money  Makers 


Boot  and  Shoe  Recorder  says  : 

Three  Dollars’  Worth  of  Brains.— We  have 
just  received  from  the  publishers  a  bound  volume  of 
BRAINS.  Probably  most  of  our  readers  are  more  or 
jess  familiar  with  the  magazine  which  is  devoted  to 
giving  information  and  suggestions  to  advertisers  in  all 
lines  of  retail  business,  a  large  portion  of  which  is  made 
up  of  reproductions  of  advertisements  cut  from  papers 
all  over  the  country,  and  descriptions  and  details  of 
the  schemes  of  wideawake  merchants  to  pull  trade. 
There  are  also  many  articles  of  much  practical  value 
regarding  storekeeping  in  its  many  phases.  The  book 
makes  a  volume  of  over  eight  hundred  pages  and  prob¬ 
ably  contains  more  real  practical  information  ofthis  kind 
to  the  square  inch  than  any  other  book  ever  published. 
It  is  a  book  which  any  merchant  can  use  to  advantage 
and  will  find  of  immediate,  practical  use,  when  he  is 
writing  his  advertisements  or  is  studying  ways  to  boom 
his  business. 

Dry  Goods  Economist’s  Opinion  : 

Brains. — A  journal  for  retailers  and  advertisers, 
has  just  issued  a  bound  volume.  It  contains  repro, 
ductions  of  hundreds  of  ads — the  work  of  some  of  the 
best  known  ad-men  in  America.  Departments  de¬ 
voted  to  catch-phrases  and  sales  suggestions  help  to 
make  this  work  a  valuable  one  for  busy  retailers  and 
ad-men. 

Profitable  Advertising  says  : 

Brains  in  a  Book. — BRAINS  for  the  last  half  of 
1906  comes  to  hand,  with  this  legend  on  the  title-page: 
“In  this  volume  will  be  found  the  boiled-down  results 
of  the  best  work  of  America’s  highest-priced  advertis¬ 
ing  men.”  This  seems  to  describe  the  contents  of  the 
book. 


Bound  Volume  BRAINS  received.  Just  what 
I  needed  and  more  than  worth  the  money. 

M.  W.  Rowley,  Warrington,  Fla. 


Just  received  Bound  Volume  of  BRAINS.  It 
certainly  is  a  very  valuable  book  for  the  ad¬ 
vertiser. 

Robert  A.  Hanson,  Buffalo,  N.  Y. 


I  have  always  considered  BRAINS  the  best  of 
advertising  publications  but  never  appreciated  its 
full  value  until  I  received  the  Bound  Volume. 

G.  Ashley  Voorhees,  Chicago,  III. 


I  have  derived  very  great  help  from  BRAINS 
in  getting  up  my  ads.  It  is  the  best  publication 
on  advertising  I  have  seen. 

J.  R.  Carey,  Wellington,  New  Zealand. 


Part  of  Contents  of  Volume  30  of  BRAINS 

968  Ads  photographically  reproduced  with  crit- 
cism  of  good  and  bad  points; 

2912  descriptions,  arguments  and  advertising  text 
talks; 

157  Publicity  Problems,  answers  to  queries  on  var¬ 
ious  advettisings  subjects  ; 

617  suggestions  for  headlines  and  window  cards  ; 

233  Sales  Plans,  premium  schemes,  store  contests 
and  clever  trade  bringers  ; 

Articles  by  more  than  one  hundred  ad  managers  of 
the  best  stores  in  the  country,  men  who  are  paid  big 
salaries  and  bring  big  business. 

There,  are  articles  on  layout,  type  and  in  fact  nearly 
everything  that  the  advertising  man  ought  to  know. 

If  you  use  the  Coupon  below  we  will  send  you  a  due- 
bill  for  $ 2.oo  good  for  part  payment  on  a  full  year’s 
subscription  to  BRAINS,  provided  you  care  to  sub¬ 
scribe  after  looking  over  the  Bound  Volume.  The 
regular  price  of  a  year’s  subscription  to  BRAINS  is 
$5.00. 

COUPON 


Allow  us  to  give  our  high  appreciation  of  your 
Journal  which  no  up-to-date  business  man  can 
afford  to  be  without.  Wishing  your  paper  contin¬ 
ued  success  and  an  ever-increasing  luminousness. 

Yours  faithfully, 

Harris  &*  Co.,  Rockhampton,  Australia. 


BRAINS,  Deposit,  N.  Y. 

Gentlemen : — Enclosed  find  $3.00.  Please 
send  Bound  Volume  30  of  BRAINS,  with 
the  understanding  that  if  it  is  not  perfectly 
satisfactory  you  will  return  the  money  and 
I  can  return  the  book. 

g.w. 

’08  - . - . . . — 


- - - - - 

A  Money  Maker  | 
for  the  Grocer 

—tt"  is 

Bound  Volume  30  of  Brains 

A  MOST  useful  book.  It’s  like  a  good  set  of  tools  for 
a  carpenter — always  find  what  you  want  when  you 
want  it.  If  you  are  over-stocked  with  a  certain 
kind  of  goods,  turn  to  the  proper  place  in  this  volume 
and  you  will  find  a  plan  for  a  special  sale  that  will  take 
the  extra  goods  from  your  shelves.  When  you  are  in  a 
hurry  for  a  certain  head-line  or  window  card,  a  search  in 
this  volume  will  quickly  reveal  hundreds  of  suitable 
specimens  from  which  you  can  pick  the  ones  that  suit 
you  best.  Bound  Volume  30  is  just  as  useful  to  the  ad¬ 
vertising  man  as  a  dictionary  is  when  one  wants  to  know 
the  meaning  of  some  word.  If  you  want  to  know  about 
copy,  you  find  all  styles  and  all  lines  classified  properly 
and  can  decide  your  question  quickly.  If  you  are  in 
doubt  as  to  what  style  of  illustration  to  use,  you  can  find 
the  most  suitable  kind  by  looking  through  some  of  the 
thousand  odd  illustrations  that  have  been  photographic¬ 
ally  reproduced  from  the  originals.  In  the  same  way  you 
find  the  best  methods  of  layout  and  arrangement,  telling 
how  to  secure  the  most  effective  type  displays.  You 
have  an  opportunity  of  studying  the  descriptive  and  lit¬ 
erary  styles  used  by  the  best  ad  writers  and  can  readily 
find  out  what  kind  of  window  and  store  trims  to  use  in 
conjunction  with  each  special  sale.  In  fact,  almost  any 
information  the  ad-man  desires  can  be  quickly  found. 
This  book  is  cloth  bound  and  stamped  in  gold.  Lots  of 
people  say  they  consider  it  worth  double  the  price. 
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The  Opportunity  of  a  lifetime  to 
Get  the  Best  Bin  Counter  Made 
at  an  U n usually  Low  Price 


IO-foot  Counters,  $47-50 
12-foot  Counters,  $57-00 

F.  O.  B.  PHILADELPHIA 

These  counters  are  equipped  with  Patented  Tilting 
Bins,  with  display  fronts,  made  of  selected  golden 
oak,  highly  polished. 


MILLER  &  ENGLAND 


If  you  want  one 
or  more,  order 
them  quickly  for 
we  won’t  make 
this  price  long. 


7012-14-16-18  Woodland  Ave.  wr  are  manufac¬ 
turers  of  grocers’ 
fixtures  ot  every 

PHILADELPHIA,  PA. 

for  our  catalogue. 


that  the  olive  crop  will  exceed 
the  average  yield  by  fully  25  per 
cent. 

In  this  connection,  it  may  be 
stated  that  the  official  bulletin  of 
the  Spanish  Department  of  Agri¬ 
culture  publishes  the  following 
indications  concerning  the  pros¬ 
pects  of  the  olive  crop  in  other 
countries : — 

Italv. — There  will  be  a  good 
larvest  in  the  south  and  a  medi¬ 
um  one  in  the  north. 

Algeria. — There  will  be  very 
good  harvests  in  Algeria,  particu- 
arly  at  Oran  and  Constantine. 
The  trees  are  already  full  of  fruit 
in  good'  condition,  and  oil  of  fine 
quality  may  be  calculated  upon. 

France. — On  account  of  the  ex¬ 
treme  drought  there  will  be  but 
a  scanty  crop  this  year 

Crete. — The  harvest  will  be 
abundant.  The  oil  produced  in 
this  country  is  generally  used  for 
lubricating,  and  there  is  but  little 
comestible  oil. 

Stocks  of  olive  oil  are  at  pres¬ 
ent  insignificant,  both  in  the 
countries  where  they  are  pro¬ 
duced  and  in  the  principal  con- 
tres  of  trade. 

Holt. 


When  the  Children  Come 

Lay  a  patli  for  children  to  your  door  and  trade 
will  come  as  straight  as  the  needle  to  the  pole. 

That’s  one  great  thing  about  our  plane  of  advertis¬ 
ing  Ralston  Health  Food  and  Purina  Whole 
Wheat  Flour — they  advertise  these  superfine  pro¬ 
ducts  to  everybody,  but  particularly  to  the  little  folks. 

Any  of  these  : 

Ralston  Children’s  Checkers  and  Board 
Ralston  Children’s  Waff  on  s 
Ralston  Checkerboard  Satchels 
Checkerboard  Window  Display 

When  you  advertise  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour  you’ve  got  something 
to  advertise — the  most  perfect  cereal  foods  of  their 
class,  whose  purity  from  the  very  beginning  has  been 
absolute  and  unimpeachable. 

RALSTON  PURINA  MILLS.  St.  Louis,  Mo. 

T.  A.  JAMES  6  CO.,  General  Distributers,  12-16  Chestnut  St.,  PHILADELPHIA 


What  Are  Considered  Wine  Frauds 
in  Germany. 

Consul  Thomas  H.  Norton,  of 
Chemnitz,  advises  that  a  German 
court  recently  issued  an  impor¬ 


tant  decision  in  regard  to  the  use 
of  geographical  terms  for  wines 
which  referred  to  their  quality, 
but  were  not  in  accord  with  the 
place  of  production.  A  wine 
merchant  imported  and  sold  large 
amounts  of  a  sweet  wine  produced 
in  Hungary  which  he  labeled  as 
“Medicinal  Tokay.”  When 
brought  td  trial  for  selling  goods 
under  a  false  name,  he  acknowl¬ 
edged  tnat  the  wine  did  not  come 
from  the  well-known  locality.,  but 
claimed  that  the  term  “Tokay” 
was  used  to  designate  a  class  of 
wines,  and  was  not  a  simply  geo¬ 
graphical  name  indicative  of 
origin.  He' lost  his  case  and  was 
forced  to  pay  a  heavy  fine.  The 
Minister  now  forbids  the  use  of 
the  term  “Tokay  wine”  on  expor¬ 
tations  from  Hungarv  to  Austria 
or  Germany  unless  the  wine 
actually  came  from  the  Tokay 
vineyards.  As  the  tract  of  land 
yielding  the  genuine  Tokay  is  ex¬ 
ceedingly  limited  in’ extent,  there 
will  probably"  be  a  marked  dimi¬ 
nution  in  the  amount  of  “Tokay” 
wine  reported  in  export  statistics, 
although  possibly"  not  in  the  quan¬ 
tity  of  “Tokay,”  so-called,  con¬ 
sumed  in  the  countries  in  ques¬ 
tion.  The  subject  is  of  interest  in 
connection  with  the  efforts  now 
made  in  the  United  States  to  in¬ 
sure  accuracy"  and  honesty  in  the 
designations  of  food  products  and 
beverages. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXVI.— Pride  and  Pride. 

Whenever  pride  gets  a  hold 
upon  a  business  man,  and  throws 
his  chin  in  the  air,  he  is  sure  to 
stub  his  toe. 

No  man  is  in  danger  of  stub¬ 
bing  his  toe,  however,  if  he  merely 
takes  a  pride  in  his,  business  and 
forgets  himself  entirely"  in  his 
effort  to  increase  and  build  up 
that  business.  It  is  “swell¬ 
headed”  pride  of  our  own  person¬ 
ality  which  is  dangerous.  The 
real  business  man  is  so  busy  for 
twenty-four  hours  out  of  each  day 
trying  to  devise  better  and  more 
profitable  business  methods,  so 
he  can  better  serve  his  customers, 
that  he  never  has  time  to  give 
more  than  a  passing  thought  to 
himself,  but  in  all  that  twenty- 
four  hours  it  is  his  pride  in  his 
business  which  spurs  him  on  to 


overcome  difficulty  after  dif¬ 
ficulty,  and  every  employer  who 
is  himself  well  suDolied  with  this 
brand  of  pride  will  be  found  sur¬ 
rounded  by"  assistants  who  also 
feel  the  same  way  about  the  busi¬ 
ness,  and  that  business  will  have 
just  the  right  kind  of  push  behind 
it  to  make  it  grow.  There  is  no 
danger  in  pride  at  this  stage  of  the 
game,  but  every  employer  and 
every"  subordinate  must  watch  out 
for  the  time  when  everyone  recog¬ 
nizes  the  success  of  the  business 
and  is  inclined  to  praise  those  who 
made  it  successful.  This  is  the 
time  when  the  nride  microbe  be¬ 
comes  dangerous,  and  if  it  is  ever 
given  a  firm  footing  it  will  as 
surely  ruin  the  business  as  the 
other  kind  of  pride  was  sure  to 
build  it  up. 

F.  A.  P. 
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The  Law. 

By  George,  the  law’s  a  funny 
thing !  / 

(Editor,  please  take  notice.) 

There  may  be  some  justice  in 
it  somewhere,  but  I'll  be  darned 
if  I  can  see  where  it  is  sometimes. 

The  justice  is  there,  but  it’s  all 
on  the  side  of  the  other  fellow. 
At  least  that’s  the  way  it  looks 
whenever  you  get  mixed  up  in  it. 

I  heard  a  conversation  one  day 
last  week  between  a  grocer  and  a 
customer  which  shows  up  what 
I  mean  pretty  well. 

I  was  in  there  on  business  and 
was  standing  in  the  back  of  the 
store  talking  to  the  proprietor. 
This  customer  came  back  and 
butted  in  right  in  the  midst  of  a 
sentence.  It  was  me  that  was 
talking,  too — what  dy’e  know 
about  that? 

“I  got  your  letter,  Jones,  and  I 
don’t  like  it,”  he  said  to;  the  gro¬ 
cer. 

I  could  see  the  grocer’s  fur  rise 
right  away. 

“I  don’t  care  whether  you  like 
it  or  not !”  he  said,  “so  long  as  it 
gets  the  money.” 

“Well,  it  ain’t  going  to  get  the 
money !”  said  the  customer, 
“that’s  the  best  of  it.  You’ve 
acted  so  ugly  about  that  bill  that 
I  say  to  you  now  I’ll  pay  you 
when  I  get  good  and  ready  and 
not  a  minute  sooner.  If  you  don’t 
like  that,  you  know  what  you  can 
do.” 

Just  as  ugly  as  sin. 

The  grocer  was  hot.  “Well  I 
don’t  like  it !”  he  said,  “but  I 
know  I  can’t  get  at  you  all  right 
because  you  ain’t  worth  more 
than  the  clothes  on  your  back ! 
There’s  no  law  on  people  like 
you !” 

“I  can  pay  that  bill  to-morrow 
if  I  want  to !”  the  customer,  said. 
“You  know  what  my  salary  is  at 
the  gas  office.  I’m  simply  going 
to  take  my  time  because  I  don’t 
like  the  way  you’ve  acted  !” 

Then  he  went  out. 

“What  is  his  salary  at  the  gas 
office?”  I  asked. 

“Thirty-five  a  week,”  was  the 
reply. 

Now,  where’s  your  justice 
there?  I  know  enough  about  the 


collection  laws  of  Pennsylvania 
to  know  that  if  a  man’s  only  got 
his  salary  you  can’t  touch  him, 
no  matter  how  much  he  makes. 

As  a  result  of  that  law,  here’s 
a  fellow  who  admits  he  owes  a 
debt,  admits  he  can  pay  it  to¬ 
morrow  if  he  wants  to,  yet  who 
refuses  to  pay  it  through  pure 
cussedness. 

Know  what  I’d  do?  I’d  clap 
the  dog  into  jail  and  keep  him 
there  till  he  paid. 

But  oh  no !  “That  wouldn’t  be 
just.” 

A  friend  of  mine  out  in  Ohio 
got  beautifully  soaked  by  a  law¬ 
suit  the  other  day.  He  sold  a 
can  of  oysters  that  had  gone 
wrong,  though  they  tasted  all 
right,  and  they  made  a  whole 
family  sick. 

They  sued  him  and  got  $250 
damages  !  How  about  that  one  ? 

He  said  at  the  trial  he  didn’t 
know  anything  about  the  condi¬ 
tion  of  the  oysters.  They  came 
to  him  in  a  sealed  can  and  he  sold 
’em  in  a  sealed  can. 

The  judge  said  he  was  respon¬ 
sible  for  what  he  sold  anyway 
whether  he  knew  about  it  or  not. 
Biff! 

I’d  like  to  ask  that  judge  a 
question.  How  in  thunder  could 
he  know  except  by  cutting  the 
can  and  in  that  way  making  the 
stuff  unsalable? 

Some  of  these  solemn  fools  on 
the  bench  ought  to  be  slapped  on 
the  wrist ! 

I  knew  a  little  grocer  that 
worked  harder  to  get  along  than 
most  anybody  else  I  ever  knew. 
He  started  a  little  store  over  in 
Kensington  about  three  years 
ago.  It  built  up  mighty  slow,  but 
by-and-by  he  began  to  see  day¬ 
light.  He  only  had  one  clerk,  and 
one  day  he  sent  him  out  to  collect 
quite  a  lot  of  money  that  he  had 
to  have  to  pay  a  couple  of  job¬ 
bers’  bills.  He  had  no  working 
capital,  and  had  to  depend  on  the 
money  that  came  in  to  pay  bills. 

The  clerk  collected  the  money 
and  skipped.  The  grocer  tried 
everywhere  to  raise  enough  to 
pay  his  bills,  couldn’t  do  it,  and 
finally  the  jobber  who  had  been 
carrying  him  along  shut  him  up. 
He’s  clerking  to-day  in  a  German¬ 
town  store. 

Later  they  got  the  clerk  and 
put  him  in  jail  for  two  years, 
which  was  all  right,  of  course. 
But  did  that  bring  back  the  gro¬ 
cer’s  money  and  open  up  his  store 
again  ? 


You  Do  Want 
Really  Fancy 
CODFISH 

Talisman  Codfish  is  the 
finest  selected,  hand-line 
caught,  Georges’  style 
cure  Codfish — the  most 
delicious  food  fish  caught. 
Cured,  boned  and  packed 
with  all  the  scrupulous 
care  that  we  ahvays  give 
a  superfine  product. 

Usually  packed  in  three- 
pound  boxes,  sometimes 
in  two-pounds,  occasion¬ 
ally  in  ten-pounds,  and 
once  in  a  great  while  in 
one-pound.  In  every  case 
the  fish  is  neatly  trimmed, 
square  cut,  faced  up  hand¬ 
somely  and  wrapped  in 
heavy  waxed  paper. 
Every  scrap  edible. 

Get  from  your  nearest 
Swift  branch  house,  or 
direct  from  us. 

SWIFT  &  COMPANY 
Gloucester,  Massachusetts 


Hr.  Grocer 

Don’t  let  competitors  of 
ours  tell  you  they  have  a 
lamp  chimney  as  good  as 
our  Lustre  Brand  until  you 
have  tried  both,  and  then 
we  are  sure  you  will 
agree  with  us  that  our 
Lustre  Chimney  will  stand 
the  Test  with  any  other 
Brand. 

Lustre 

The  name  is  sufficient 
evidence  for  both  quality 
and  durability. 

This  chimney  is  made 
by  UNION  WORKMEN  and 

from  the  best  material  on 
the  market.  One  price 
to  everybody. 


R.  E.  TONGUE  &  BROS. 

Allegheny  Ave.,  Amber  &  Collins  Sts. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 


r 


- ! - : - raj 


1 


Do  You  Sell 
“Just  Print  Butter?’’ 

Why  is  it  that  so  many  of  you  grocers  just  sell  print  but¬ 
ter  without  having  a  butter  leader  ? 

Do  you  forget  that  the  store  that  just  sells  nameless  bulk 
goods  never  has  as  much  hold  on  people  as  the  store  that 
keeps  itself  identified  by  brands  of  some  individuality  ? 

If  you  will  sell  Gurnse  butter  you  will  see  very  clearly 
the  force  of  this.  Gurnse  print  butter  represents  a  certain 
standard  of  quality  that  never  varies  ;  it  represents  a  quality 
that  you  are  never  sure  of  getting  in  ordinary  print  butter. 

Don’t  you  see  the  benefit  of  identifying  your  store  with 
such  goods  ? 


P.  F.  Brown  &  Co. 

39  S.  Front  St.,  Philadelphia,  Pa. 


J 
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I  talked  to  a  lawyer  about  this 
one  day  and  he  said  “he  could  sue 
the  thief  and  get  a  judgment 
against  him  for  his  money.” 

“Yes,”  I  said,  “and  how  much 
would  you  give  for  a  judgment 
against  a  dead  heat  and  a  con¬ 
vict?”  He  didn’t  make  any  offer 
while  I  was  there. 

Is  that  justice?  Certainly  it 
ain’t !  That  clerk  ought  to  be 
made  to  work  every  day  he’s  in 
jail  at  something  that  will  bring 
in  money.  Part  of  the  money 
should  go  to  pay  his  hoard,  and 
the  rest  to  pay  hack  what  he  stole. 
When  he’s  worked  long  enough 
to  pay  it  all  hack,  then  he  ought 
to  he  let  out. 

I  remember  another  case  that 
happened  only  last  November. 
A  grocer  in  this  very  State — I 
know  him  well — caught  a  certain 
cheap  local  politician  stealing  a 
can  of  potted  chicken  from  his 
shelf.  He  said  nothing,  and  in  a 
week  or  two, he  saw  him  swipe 
something  else.  When  the  local 
political  convention  was  held  this 
fellow  came  up  for  some  little 
nomination,  and  the  grocer  got 
up  in  the  meeting  and  told  the 
simple  truth — that  he’d  seen  him 


steal  twice  in  his  store  and  didn’t 
think  he  was  the  sort  of  rooster  to 
hold  public  office. 

The  fellow  had  him  arrested  for 
criminal  libel.  The  grocer  got  a 
lawyer  who  told  him  he’d  better 
plead  guilty  because  he  wouldn't 
be  allowed  to  testify  that  he  saw  the 
thief  steal.  In  criminal  libel,  he 
said,  the  truth  wasn’t  any  de¬ 
fence!  If  he’d  accused  the  thief 
of  stealing  he  was  liable  to  a  fine, 
even  though  what  he'd  said  was  true! 

Just  tell  me  what  you  think  of 
that ! 

When  I  heard  it  I  didn’t  be¬ 
lieve  it  and  I  asked  a  lawyer  some 
time  after  whether  such  a  thing 
could  be. 

He  said  it  was  straight  goods. 
I  won’t  pretend  to  explain  it — I 
haven’t  got  the  gumption  to  see 
through  it. 

The  law’s  all  right — for  law¬ 


yers. 


The  Stroller. 


Fairbank  Co.  Sued  in  Test  of  Iowa 
Food  Law. 

The  Iowa  Food  and  Dairy 
Commissioner,  H.  R.  Wright,  has 
decided  to  bring  a  friendly  test 
case  against  the  N.  K.  Fairbank 
Co.,  to  determine  what  rights  the 


State  possesses  over  manufac¬ 
tured  articles  which  are  in  the 
nature  of  substitutes  for  staple 
articles  of  a  food  nature.  To  that 
end  Mr.  Wright  has  filed  papers 
in  a  suit  against  the  Fairbank  Co. 
for  selling  under  the  trade  name 
of  “Boar’s  Head  Compound,”  a 
mixture  of  cottonseed  oil  and  oleo 
stearine,  which  does  not  contain 
an  ounce  of  hog  fat  and  is  sold  in 
lieu  of  lard.  The  test  is  not  to  be 
made  solely  upon  the  labels  which 
the  foods  bear,  but  upon  the  sale 
of  a  substitute  for  pure  food, 
without  making  sufficient  dis¬ 
crimination  between  the  substi¬ 
tute  and  the  real  article.  The 
Fairbank  mixture  is  not  singled 
out  as  any*  more  flagrant  an 
offender  than  a  number  of  other 
such  substitutes,  but  this  is 
agreed  upon  as  bearing  the  near¬ 
est  points  in  question  which  shall 
be  adjudicated  by  the  courts. 
The  compound  is  made  of  cotton¬ 
seed  oil  and'  oleo  stearine,  a  prod¬ 
uct  of  beef  tallow,  and  does  not 
on  its  label  pretend  to  be  lard,  yet 
its  appearance  and  use  are  so 
identical  with  that  of  pure  lard 
that  the  Commissioner  believes 
that  the  pure  food  regulations  of 


the  State  relating  to  substitutes 
covers  the  sale  and  use  of  this 
compound  without  wide  discrimi¬ 
nation  in  label  and  appearance. 


December  Failures  Show 
Increase 

Both  in  Grocery  and  General  Store 
Lines  There  Were  More  Business 
Disasters  Than  in  December,  1906. 
Liabilities  Also  Much  Heavier. 

The  failures  in  both  genera! 
store  and  grocery  lines  show  an 
increase  for  the  month  of  Decem¬ 
ber,  1907,  as  compared  with  the 
same  month  of  1906. 

The  figures  are  as  follows : — 
General  Store  s. — December. 
1907,  172;  liabilities,  $1,225,887; 
December,  1906,  146;  liabilities, 
$983,011. 

Grocery  Store  s. — December, 
1907,  234;  liabilities,  $785,060; 
December,  1906,  200;  liabilities, 
$497,344. 


The  little  round  cracker  with  “Exton” 
stamped  on  it.  It  has  been  on  the  mar¬ 
ket  over  half  a  century,  and  no  con¬ 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no  oys¬ 
ter  cracker  can  take  its  place  in  the  es¬ 
teem  of  those  who  know  the  difference 
between  fair  and  good. 


You  and  the  woman 

Fix  the  up  or  down  course  of  a  product.  Our  end  is  to  so  well  put  forth 
Fels-Naptha  soap  that  you’re  both  gainers  by  handling  it. 

But  if  the  overwhelming  sanction  of  women  and  the  trade’s 
cheerful  aid  in  the  past  mean  anything  (and  we  know  they  do) 
Fels-Naptha’s  future  is  safe  in  the  hands  of  you  and  the  woman; 
as  to  it’s  quality  that’s  our  affair. 


CLEAN,  EASY  »?.  PROFITABLE. 

Handling  Headlight  Oil  and  Gasoline  in  the  old  way  is  hard,  dirty,  and 
because  it  takes  so  much  time  and  trouble,  not  very  profitable.  Handled  in  our 
way  is  as  easy  as  weighing  coffee  or  tea  and  just  as  clean,  almost  as  profitable. 
We  will  send  you  our  Catalogue  B,  if  you  wish,  which  will  show  you  how  to  turn 
this  unpleasant  feature  of  your  business  into  a  simple  sanitary  job,  increasing  your 
profits  to  such  an  extent  that  our  Tanks  and  Pumps,  which  work  with  almost 
human  intelligence,  soon  pay  for  themselves. 

Boyer,  Radford  k  Gordon  Tank  and  Pump  Company,  Dayton,  Ohio. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Cover  the  floor  of  the  window 
with  some  neat  and  suitable  cloth 
or  paper,  or  if  the  wood  is  in  good 
condition  and  suitable  to  be  ex¬ 
posed,  no  paper  or  covering  need 
be  used. 

Arrange  packages  of  tea  or 
coffee  in  the  manner  shown  in  the 


HORSES 

ARE 

A 

NUISANCE 


Tea  and  Coffee  Display. 

Here  is  a  very  attractive  dis¬ 
play  for  teas  and  coffees,  and  one 
that  we  found  increased  our  sales 
very  largely  on  both  teas  and 
coffees. 


The  entire  display  was  fur¬ 
nished  us  free  by  a  package  coffee 
firm.  The  arrangement  is  very 
simple  and  anyone  can  easily 
make  the  display.  And  as  the 
materials  are  all  of  bright  color¬ 
ings  they  attracted  great  atten¬ 
tion  both  by  the  children  and  the 
parents. 

The  bottom  of  window  was 
filled  with  package  coffee  and  tea 
in  beautiful  tins,  also  teapots, 
Japanese  dolls  and  bird  book 
which  we  gave  away  during  the 
display,  and  which  was  a  good 
advertisement  for  both  coffee, 
tea  and  ourselves. 

S.  B.  Bernhart  &  Co. 

Mt.  Joy,  Pa. 

A  Tea  Display. 

Herewith  is  an  illustration  of  a 
neat  and  attractive  tea  display. 
It  is  very  simple  and  the  cost  is 
comparatively  small : — 


Have  the  windows  and  every¬ 
thing  to  be  used  in  the  display 
spotlessly  clean,  for  nothing  is  so 
attractive  in  a  food  display,  in 
which  samples  of  the  articles  are 
exposed,  than  cleanliness.  Be¬ 


sides  cleanliness  does  not  cost 
anything  and  the  time  invested  in 
making  a  display  inviting  is  not 
wasted. 


drawing  by  forming  a  semi-circle, 
upon  which  are  placed  other  pack¬ 
ages  of  the  tea  or  coffee.  Within 
the  semi-circle  of  the  packages  ex¬ 
pose  samples  of  the  articles  on 
platters  of  either  wood,  metal  or 
porcelain,  upon  which  place  small 
neat  cards  stating  the  price  of  the 
tea  or  coffee.  The  name  of  the 
brand  can  also  be  used  if  desired. 
In  the  centre  of  the  window,  to¬ 
wards  the  front,  have  an  artistic 
sign  suitable  for  the  display. 
Here  is  a  sample : — 


The  Delicate  and  Delicious 
Aroma  and  Flavor  of  Our 
Blends  are  the  Kind  so  Ad- 
m'red  by  the  Connoisseur. 
Tiy  a  Sample. 


The  above  display  is  sure  to  at¬ 
tract  attention  and  it  is  one  of  the 
kind  that  draws  trade. 

If  it  is  not  desired  that  so  many 
packages  of  the  tea  or  coffee  as 
shown  in  the  drawing  should  be 
used,  the  number  can  be  lessened 
by  allowing  a  space  between  the 
packages. 

Jurgen  N.  A.  Knoop. 

Philadelphia,  Pa. 


Pass  Books. 

Forbes’  indexed  coupon  books  will  do 
away  with  pass  books  and  the  numerous 
disputes  in  connection  with  them,  as  well 
as  the  endless  annoyance  of  trying  to 
balance  them ;  thus  retaining  the  friend¬ 
ship  of  your  customers.  See  advertise¬ 
ment. 


Why  are  they  ?  Because 
you  never  know  when  they’ll 
be  sick,  and  they’re  expensive 
to  keep. 

“  Same  thing  applies  to  au¬ 
tomobiles  ”  you  say?  Not 
at  all.  It  did  once;  but  it 
doesn’t  now.  The  Lindsley 
Commercial  Delivery  Car 
is  so  simply  constructed  that 
it  almost  never  gets  out  of 
order,  and  when  it  does,  its 
mending  is  a  good  deal  sim¬ 
pler  and  cheaper  than  a  big 
veterinary  bill. 

Will  carry  1,500  pounds  thirty 
miles  on  a  gallon  of  fuel.  Horses 
can’t  begin  to  deliver  so  cheaply. 
Think  it  over. 

J.  V.  LINDS!  EY  &  COMPANY 
Suite  1112  Monadnock  Building 
CHICAGO 


1  “l’ts 

Too 

Fine” 

|IL  1 

Some  people  said 

in 

Cr»»- 

»r  i 

y 
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to  us  when  we  first 
put  La  Toscana  Virgin 
Olive  Oil  on  the  mar¬ 
ket:  “  You  can’t 
sell  it — it’s  too 
fine.”  But  we  did 
sell  it,  aud  we’re 
selling  more  every 
year. 

This  is  probably 

Wi  t-a  filin'.  1 

MOSGM 

the  fanciest  brand 
of  Italian  Oil  that 
comes  to  this  coun¬ 
try.  There  is,  how¬ 
ever,  no  prohibi¬ 
tive  price  on  it.  If 
you  want  an  Olive 
Oil  you  can  boast 
of  and  take  pride 
in,  sell  La  Toscana. 
t  Simply  the  pure, 
clear,  rich  first 

tKPY  EAGLETOM 

Bill  Olt  l«»«STlM» 

1  LCCHORNuruyl  | 

III 

preying  of  the  fin¬ 
est  oil  olives  in  the 
world  ! 

J.L.Neff  &  Co. 

Sole  American  Agents 

BROOKLYN,  N.  Y. 

IN  WRITING 


TO  KD1ZERTISERS  KINDLY  MBNTION  "  CROCBRY  WORLD" 


28 


GROCERY  WORLD 


A  FEW  VARIETIES  OF 


BURK’S  SAUSAGE 


PRODUCTS 


All  of  which  are  prepared  in  the  finest,  cleanest 
and  most  sanitary  kitchens  in  the  country. 

They  contain  no  cereals,  and  all  meats  used 
in  the  preparation  of  them  are  from  stock  slaugh¬ 
tered  on  the  premises  under  Goverment  supervision, 
our  Abattoirs  being  officially  known  as 


ESTABLISHMENT  No.  257 


Fresh  Sausage 


Superbly  seasoned.  These  can  be  had  linked  or 
in  straight  casing,  chopped  either  fine  or  coarse. 


Smoked  Sausage 


Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 
Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 


Puddings 

Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 


Scrapple 


Superior  to  farmers’  product,  rich  and  well 
seasoned. 


TWO  NEW  PRODUCTS 


Our  own  creations, 
grocers  in  Philadelphia. 


Sold  by  the  leading 


Mea.t  Loaf 


Baked  in  loaves  of  about  eight  pounds. 


Delicious.  Can  be  served  cold,  sliced  thin,  or 
warmed  in  oven  to  take  the  place  of  a  roast. 
Shipped  only  by  express  to  distant  points. 


Lunch  Roll 


(Copyrighted) 

Choice,  tender  pieces  of  pork,  very  mildly 
cured ;  stuffed  in  linen  sack  or  container.  Boiled 
and  ready  to  slice  in  place  of  boiled  ham. 


LOUIS  BURK 


GIRARD  AVENUE  &.  THIRD  STREET 

PHILADELPHIA 


New  Patents  and  Trade-mark*  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 


Patents  issued  July  23,  1907. 

860,641.  Pie  trimmer.  J.  S.  Crox- 
ford,  Newport,  Me. 

860.658.  Revolving  pie  rack.  T.  W. 
Hawthorne,  Orange,  N.  J.  and  B.  L. 
Marsh,  New  York,  N.  Y. 

860.659.  Soda  fountain  syrup  pump. 

F.  H.  Hecker,  Los  Angeles,  Cal. 

860,793.  Corn  popper.  C.  D.  Eymann, 

Greenfield,  Iowa. 

860,828.  Freezing  machine.  J.  B. 

Schafer,  London,  England. 

861,036.  Toaster.  Anna  W.  Kodatz, 
Anderson,  Ind. 

861,076.  Doughnut  cutter.  A.  E. 

Baum,  August  Schoel  and  C.  E.  Ed¬ 
wards,  Waterloo,  Iowa. 

861,124.  Bread  cutter.  W.  H.  Keel¬ 
er,  South  Haven,  Mich. 

861.168.  Broiler.  S.  S.  Eccleston, 

Syracuse,  N.  Y.,  assignor  of  one-half  to 

G.  B.  Williams,  same  place. 

861,235.  Peanut  roaster.  W.  C. 
Huyck,  Des  Moines,  Iowa. 

Patents  issued  July  30,  1907. 

861,305.  Scraper  attachment  for  ice 
cream  freezers.  W.  B.  McFadden,  Syra¬ 
cuse,  N.  Y.,  assignor  to  Mary  E.  McFad¬ 
den,  same  place. 

861,359.  Nutmeg  grater.  J.  S.  Dun¬ 
lap,  Chicago,  Ill. 

861,442.  Fruit  corer.  P.  J.  Eby,  Trot- 
wood,  Ohio. 

861,448.  Ice  cream  freezer.  G.  B. 
Fellows  and  W.  W.  Wade,  Fairfax,  Mo. 

861,525.  Ice  cream  refrigerator.  J.  J. 
Lane,  St.  Louis,  Mo. 

861,594.  Fruit  preserving  apparatus. 
Diederich  von  der  Lieth,  New  York,  N. 
Y. 

861,865.  Bread  board.  Godfried  and 
G.  C.  G.  Laube,  Santa  Monica,  Cal.,  as¬ 
signors  of  one-half  to  J.  C.  Miller  and 
L.  H.  Newman,  Los  Angeles,  Cal. 

862,046.  Flue  construction  for  bake 
ovens.  F.  R.  Barnheisel,  Chicago,  Ill. 

862,121.  Biscuit  making  machine.  J. 
T.  Folsom,  Binghamton,  N.  Y.,  assignor 
to  Dutchess  Tool  Co.,  Fishkill-on-the- 
Hudson,  N.  Y. 

Patents  issued  August  6,  1907. 

862,132.  Cooking  utensil.  James 
Buckley,  Pittsburg,  Pa. 

862.169.  Stick-candy  machine.  E.  J. 
Jenner,  San  Antonio,  Tex. 

862,179.  Egg  tester.  W.  F.  Miko- 
lasek,  Vodnany,  S.  D. 

862,228.  Cheese  cutter.  C.  M.  Wright, 
Anderson,  Ind.,  assignor  of  two-thirds  to 
T.  S.  Gettle  and  A.  L.  Reed,  same  place. 

862,234.  Baking  apparatus.  Max 
Brand,  New  York,  N.  Y. 

862,241.  Machine  for  cutting  pine¬ 
apples.  E.  K.  Ellsworth  and  B.  O. 
Clark,  Wahiawa,  Hawaii,  assignors  to 
Tropic  Fruit  Co.,  Ltd.,  same  place. 

862,337.  Process  of  and  product  from 
treating  marrow.  Emanuel  Klein,  New 
York,  N.  Y. 

862,417.  Baker's  oven.  W.  J.  Stoeff- 
ler,  Philadelphia,  Pa. 

862,670.  Butter  cutting  machine.  R. 
A.  Simpson,  Ferndale,  Cal. 

862,821.  Fruit  slicing  machine.  C.  M. 
Heffron,  Rochester,  N.  Y. 


Patents  issued  August  13,  1907. 

862,927.  Fat  cutting  machine.  E.  E. 
Motter,  Tippecanoe  City,  Ohio. 

862,962.  Process  of  making  bread. 
David  Chidlow,  Washington,  D.  C. 

862,964.  Corn  popping  apparatus. 
Charles  Cretors,  Chicago,  Ill. 

863,021.  Method  of  making  bread. 
David  Chidlow,  Washington,  D.  C. 

863,081.  Manufacture  of  alimentary 
products.  Philip  Muller,  Jr.,  Frank- 
fort-on-the-Main,  Germany. 

863,085.  ^  Manufacture  of  beverages. 
Leopold  Nathan,  Zurich,  Switzerland. 

863,086.  Can.  Edwin  Norton,  New 
York,  N.  Y.,  assignor  to  Automatic  Vac¬ 
uum  Canning  Co.,  Chicago,  Ill. 

863,349.  Pan  skipping  device  for 
cracker  cutting  machine.  Albert  Bleille, 
Dayton,  Ohio. 


863,110.  Fruit  and  vegetable  cutter. 
Henry  Smithson.  Ortonville,  Minn. 

863,340  Cheese  cutter.  C.  M.  Wright, 
Anderson,  Ind. 

863,559.  Ice  cream  can.  J.  J.  Snigo, 
Pittsburg,  Pa. 

863,572.  Packing  bin.  C.  F.  Mathers 
and  A.  R.  Stevens,  Riverside,  Cal. 


Patents  issued  August  20,  1907. 

863,621.  Butter  mold.  Lora  M.  Med- 
bury,  Alameda,  Cal. 

863,696.  Friction-top  can.  C.  S.  Breck- 
enridge,  Chicago,  III.,  assignor  to  Amer¬ 
ican  Can  Co.,  New  York,  N.  Y. 

863,717.  Meat  tenderer.  F.  C.  Jami¬ 
son,  Philadelphia,  Pa. 

863.721.  I'riction-top  can.  B.  H.  Kan- 
nenberg,  Chicago,  Ill.,  assignor  to  Amer¬ 
ican  Can  Co.,  New  York,  N.  Y. 

863.722.  Dough  kneading  machine. 
Alice  E.  Kelly,  Mankato,  Minn. 

863,738.  Toaster.  F.  J.  Mashaw,  Bill¬ 
ings,  Mont. 

863,926.  Process  of  preserving  meat. 
Ludwig  Kurz,  Hagenau,  Germany. 

863,974  Method  of  making  a  food 
product.  W.  O.  Emery,  Crawsfords- 
ville,  Ind.,  and  Joseph  Nerking  and  Otto 
Paul,  Bonn,  Germany. 

863,976.  Process  of  making  yeast  C. 
H.  Foit,  Ironton,  Ohio. 

863,978.  Meat  coloring  and  curing 
compound.  E.  P.  Gaines,  Texarkana, 
Tex.,  assignor  of  one-half  to  F.  G.  Ed- 
miston,  same  place. 

863,980.  Ice  cream  freezer.  H.  J. 
Gerner,  Canton,  Ohio,  assignor  to  Mary 
Gerner,  same  place. 

863,982.  Dough  raiser.  Minta  M. 
Gill,  Turtle  Creek,  Pa. 

864,028.  Sugar  wafer  machine.  F.  M 
Peters,  Chicago,  III. 

864,065.  Green  corn  husker. 

Bennett,  Mount  Morris,  N.  Y. 

864,091.  Ice  cream  freezer. 

Gerner,  Niagara  Falls,  N.  Y. 

864,1:9.  Cheese  cutter.  W.  L.  Bridges, 
Indianopolis,  Ind. 


C.  H. 


H.  J. 


TRADE-MARKS 


which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  coffee  and  tea.  Wood,  Pollard  & 
Co.,  Boston,  Mass.  The  words  “Crest 
Quality”  and  a  representation  of  a 
wreath  inclosing  a  shield  which  is 
flanked  by  supporting  horses  and  sur¬ 
mounted  by  an  arm  holding  a  blade. 

For  spaghetti,  vermicelli,  macaroni  and 
noodles.  A.  Zerega’s  Sons,  New  York, 
N.  Y.  The  word  “Glutoroni.” 

For  tomato  sauce.  Vincenzo  Del 
Gaizo,  Naples,  Italy.  A  label  containing 
two  panels,  one  showing  the  words  “Es- 
tratto  Pomidoro,”  a  representation  of  a 
man’s  face  and  a  representation  of  a 
woman  with  a  basket  on  her  arm  and 
standing  beside  a  large  tomato,  the  other 
panel  containing  the  words  “Conserve 
Allimentari  V.  Del  Gaizo  S.  Giovanni  a 
Teduccio  Presso  Napoli  casa  propria 
rtaly.” 

For  pickles,  catsup,  capers,  salad  oil, 
olive  oil,  olives,  vinegar,  Worcestershire 
and  analogous  sauces,  pepper  sauce,  India 
relish  and  mustard.  Alart  &  McGuire, 
New  York,  N.  Y.  The  word  “Seal”  up¬ 
on  disk  having  a  serrated  edge.  Also 
the  words  “Gold  Seal”  upon  a  disk  hav¬ 
ing  a  serrated  edge  upon  which  rest  two 
seals. 

For  cleaning  compounds.  C.  W. 
Nicholas,  Boone,  Iowa.  A  representa¬ 
tion  of  two  crossed  hands. 

For  glucose,  grape  sugar  and  potato 
starch  syrup.  Norddeutsche  Kartoffel- 
mehl-Fabrik  mit  beschrankter  Haftung, 
Gustrin,  Germany.  The  letters  “R.  & 
W.”  and  a  representation  of  two  crossed 
anchors. 

For  coffee  and  tea.  Oliver-Finnie  Co., 
Memphis,  Tenn.  A  representation  of  a 
rooster  and  the  words  “Something  to 
Crow  About.” 

For  tea.  W.  N.  Banks,  New  Yrork,  N. 
Y.  The  words  “Crane  Chop”  and  a  rep¬ 
resentation  of  a  crane  supporting  a  bag 
at  the  top  of  which  are  the  letters  “S.  G. 
&  Co.” 

For  a  cereal  substitute  for  coffee. 
Cissna  Cereal  Coffee  Co.,  Cissna  Park, 
Ill.  The  letters  “C.  C.  C.  C.” 
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For  crackers,  biscuits  and  cakes. 
Shelby  Biscuit  Co.,  Richmond,  Va.,  and 
Memphis,  Tenn.  The  word  “Dixie.” 
Uso  a  representation  of  a  cotton  bloom 
vithin  an  annular  band  containing  the 
vords  “Shelby  Biscuit  Company,  Mem- 
ihis,  Tenn.” 

For  soap.  The  M.  Werk  Co.,  Cincin- 
lati,  Ohio.  A  panel  containing  the 
vords  “Werk’s  Tag  Soap,  Cincinnati. 
Die  M.  Werk  Co.”  and  a  representation 
)f  a  seal  in  one  corner  showing  the  word 
Werk”  and  a  box  of  soap. 

For  soaps.  The  Mexican  Medicine 

10.,  Los  Angeles,  Cal.  The  word  “Mex- 
iline”  between  red  and  green  rectangular 
panels. 

For  coffee.  A.  L.  Shinners,  St.  Paul, 
Vlinn.  The  word  “Delsarto.” 

For  cereal  breakfast  foods,  cornmeal, 
•ice,  flour,  hominy-grits  and  pancake 
four.  The  word  “Corno”  within  a  circle. 

For  flour.  Thompson  Milling  Co., 
Lockport,  N.  Y.  The  words  “Pride  of 
Niagara”  and  a  representation  of  a  small 
girl  and  a  number  of  sheaves. 

For  flour.  Moseley  &  Motley  Milling 

50.,  Rochester,  N.  Y.  The  words 
White  Sponge”  and  a  representation  of 
i  balance  showing  sponge  in  one  pan 
ind  a  loaf  of  bread  in  the  other  pan. 

For  flour.  Eagle  Roller  Mill  Co., 
New  Ulm,  Minn.  The  words  “Daniel 
Webster”  and  a  bust  portrait  of  Daniel 
Webster. 

For  canned  oysters,  salmon,  sardines, 
herring  and  codfish.  John  Blauls  Sons 
Co.,  Burlington,  Iowa.  A  monogram 
:omposed  oil  the  letter  “B”  repeated 
three  times. 

For  detergents.  Lever  Bros.  Co., 
Portland,  Me.  and  Cambridge  ,  Mass. 
The  word  “Geisha.” 

For  ice  cream  and  frozen  puddings. 
The  Semon  Ice  Cream  Co.,  New  Haven, 
Conn.  The  words  “Cream  of  Perfec¬ 
tion”  on  a  circular  red  field. 

For  vegetables.  The  Bermuda  Green 
Vegetable  Growers’  Association,  Hamil¬ 
ton,  Bermuda.  A  representation  of  a 
five-pointed  star  within  a  circle  with  the 
letters  “B.  G.  V.  G.  A.”  in  the  spaces  be¬ 
tween  the  points  of  the  star. 

For  fish  dressing  machines.  Smith 
Cannery  Machines  Co.,  Seattle,  Wash. 
The  words  “Iron  Chink.” 

For  olive  oil.  Boericke  &  Tafel,  New 
York,  N.  Y. ;  Philadelphia,  Pa. ;  Chicago, 
Ill. ;  Cincinnati,  Ohio  ;  Allegheny;  Pa., 
and  Baltimore,  Md.  The  letters  “B.  & 
T.”  in  white  on  a  black  semi-circular 
field  from  which  depends  a  black  semi¬ 
circle. 

For  flour.  The  Higginsville  Milling 
Co.,  Higginsville,  Mo.  A  representation 
of  a  young  woman  in  Indian  costume 
standing  in  a  canoe. 

For  soaps.  E.  W.  Holden,  New  Or¬ 
leans,  La.  The  word  “Wood.” 

For  chewing  gum.  Gum-Lax  Man¬ 
ufacturing  Co.,  Newark,  N.  J.  The 
word  “Gum-Lax.” 

For  chocolates,  candies  and  molasses 
candy.  The  Bradley,  Smith  Co.,  New 
Haven,  Conn.  The  words  “Elm  City.” 

For  rock-candy,  rock-candy  syrup, 
maple  sugar  and  maple  syrup.  Rigney 
&  Co.,  Brooklyn,  N.  Y.  The  letters  “R. 
&  Co.”  upon  a  diamond-shaped  figure. 

For  canned  corn  and  peas  and  tomato 
catsup.  Stewart  &  Co.,  Baltimore,  Md. 
The  words  “City  Club  Brand”  and  a  ban¬ 
quet  scene. 

For  chocolates  and  candy.  Wallace  & 
Co.,  New  York,  N.  Y.  The  word  “Re¬ 
gent.” 

For  canned  fruits  and  vegetables,  all¬ 
spice,  mace,  nutmeg,  mustard,  cloves, 
sage,  pepper,  savory  and  cinnamon.  The 
McClintock-Trunkey  Co.,  Spokane, 
Wash.  The  word  “Juno”  and  a  repre¬ 
sentation  of  a  female  head. 

For  flour.  Kansas  Milling  Co.,  Wich¬ 
ita,  Kan.  The  words  “Aero  Flour”  up¬ 
on  the  side  of  a  sailing  air-ship.  Also  a 
representation  of  a,  seal  having  thereon 
the  words  “Golden  Seal”  and  a  represen¬ 
tation  of  wheat-ears. 

For  chewing  gum.  E.  H.  Lee,  Detroit, 
Mich.  The  word  “Jolly.” 

For  bicarbonate  of  soda.  J.  C.  Grant 
Chemical  Co.,  East  St.  Louis,  111.  The 


words  “Gold  Leaf  Soda”  and  a  represen¬ 
tation  of  a  leaf. 

For  fruit  juices.  California  Grape 
Juice  Co.,  Los  Angeles,  Cal.  The  word 
“Angel  us.”  I 

For  baking  powder.  J.  C.  Grant 
Chemical  Co.,  East  St.  Louis,  Ill.  The 
words  “Buttercup  Baking  Powder”  and 
a  representation  of  a  field  of  buttercups. 

For  eggs.  A.  L.  Jaenicke,  Hillsboro, 
Kan.  The  word  “Sunflower”  and  a  rep¬ 
resentation  of  sunflowers. 

For  canned  salmon.  Gorman  &  Co., 
Seattle,  Wash.  The  words  “Square 
Deal”  and  a  representation  of  a  square. 

For  pretzels.  Oakdale  Baking  Co., 
Philadelphia,  Pa.  The  word  “Midgets.” 

For  coffee  and  tea.  Baker  &  Co.,  Min¬ 
neapolis,  Minn.  The  words  “Barring¬ 
ton  Hall”  and  a  representation  of  a 
house. 

For  coffee  extract  or  essence.  Philip 
Bachert,  Buffalo,  N.  Y.  A  representa¬ 
tion  of  a  buffalo. 

For  flour.  Hezel  Milling  Co.,  East  St. 
Louis,  Ill.  The  words  “United  States 
Standard”  and  starch. 

For  flavoring  extracts.  Grand  Union 
Tea  Co.,  Brooklyn,  N.  Y.  The  letter 
“T”  flanked  by  the  letters  “E  and  A” 
within  a  triangle,  the  whole  inclosed 
within  a  circle  with  the  words  “Grand 
Union  Company”  in  the  spaces  between 
the  sides  of  the  triangle  and  the  circle. 

For  soap.  The  Southern  Cotton  Oil 
Co.,  Jersey  City,  N.  J.  The  word  “Mag¬ 
nolia.” 

For  flour.  American  Hominy  Co.,  In¬ 
dianapolis,  Ind.  The  words  “Daily 
Bread”  on  a  band  with  a  seal  between  the 
words. 

For  candy.  Philip  Wunderle,  Phila¬ 
delphia,  Pa.  The  word  “Kid.” 

For  portable  bake  ovens.  Middleby 
Oven  Manufacturing  Co.,  Chicago,  Ill. 
A  representation  of  an  oven  and  the 
words  “A  Brick  Oven  That  Can  Be 
Moved.” 

For  teas  and  coffees.  The  McGee  Mer¬ 
cantile  Co.,  Victor,  Colo.  The  words 
“Golden  Glow.” 

For  flour.  Douglass  &  Ash,  Forest, 
Ohio.  The  words  “Electric  Light”  and 
a  representation  of  an  electric  light 
lamp. 

For  catsup,  chili  sauce,  chutney  relish, 
salad  dressings,  table  sauces,  horse¬ 
radish,  fruit  preserves,  jellies,  1  marma¬ 
lades,  butters,  pickles,  vinegar,  olives, 
mince-meat,  dried  and  evaporated  fruits, 
beans  with  tomato  sauce,  stuffed  melon, 
pepper  mangoes.  E.  C.  Flaccus,  Wheel¬ 
ing  W.  Va.  The  words  “Steer’s  Head” 
and  a  representation  of  a  steer’s  head. 

For  cream  of  tartar,  bicarbonate  of  so¬ 
da,  and  saleratus.  John  Bird  Co.,  Rock¬ 
land,  Me.  The  words  “Three  Crow” 
and  a  representation  of  three  crows 
perched  on  a  fence  rail. 

For  mushrooms,  cepas,  canned  vege¬ 
tables,  jellies,  truffles,  capers  and  olives. 
Von  Breman,  MacMonnies  &  Co.,  New 
'York,  N.  Y.  The  words  “La  Diane” 
and  a  representation  of  the  goddess 
Diana. 

For  chocolates  and  candy.  Wallace  & 
Co.,  New  York,  N.  Y.  The  words  “Fed¬ 
eral,”  Crown”  and  “Colonial.” 

For  soap.  The  M.  Werk  Co.,  Cincin¬ 
nati,  Ohio.  The  words  “Werk’s  Tag 
Soap ;  Save  the  Tags,”  the  word  Tag  be¬ 
ing  in  white  on  a  black  elliptical  field. 

For  flour.  Climax  Milling  Co.,  Hop¬ 
kinsville,  Ky.  The  word  “Ladder”  and 
a  representation  of  a  step  ladder. 

For  chewing  gum.  The  Wilson  Chew¬ 
ing  Gum  Co.,  Baltimore,  Md.  The 
words  “Chewit  Gum”. and  a  monogram 
“B.  B.” 

For  flour.  The  Hall  &  Woods  Co., 
Lima,  Ohio.  The  words  “Pride  of 
Lima.” 

For  tea.  Menown  &  Gregory,  St. 
Louis,  Mo.  The  word  “Cosmo.” 

For  coffee.  Baker  &  Co.,  Minneapolis, 
Minn.  The  words  “Barrington  Hall.” 

For  canned  corn.  Watkins  Packing 
Co.,  Odessa,  Del.  The  words  “The 
Watkins  Glen”  and  a  representation  of  a 
waterfall. 

For  canned  fruits  and  vegetables. 
Wayne  County  Canning  Co.,  Marion,  N. 


Why  YOU  need 
us=NOW. 


Your  present  needs  are  extra¬ 
ordinary. 

Equally  extraordinary  are  the 
provisions  we  have  made  for  them. 

You  know  our  possibilities — 
with  our  own  buyers  all  over  the 
world  taking  FOUR-house  quan¬ 
tities,  which  we  sell  by  Catalogue 
Only.  , 

Does  our  performance  come  up 
to  our  possibilities — right  now — 
for  YOU  ? 

Is  there  any  question  of  greater 
importance — to  YOU  ?  Can  you 
afford  not  to  KNOW? 

And  it  is  easy  to  know.  Our 
current  catalogue  “  tells  it  all  ” — 
is  yours  for  the  asking — and  its 
number  is  D  651. 

Shall  we  send  it — to  YOU  ? 


Butler  Brothers 

Wholesalers  of  General  Merchandise 

New  York  Chicago 

St.  Louis  Minneapolis 

Sample  Houses:  BALTIMORE,  DALLAS 
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Y.  The  word  “Marion”  in  white  on  a 
black  elliptical  field. 

For  spices.  Woolson  Spice  Co.,  To¬ 
ledo,  Ohio.  The  words  “Golden  Sun.” 

For  macaroni  and  vermicelli.  Liberty 
Maccheroni  Manufacturing  Co.,  Buffalo, 
N.  Y.  A  representation  of  the  statue 
Liberty  Enlightening  the  World. 

For  bread.  Henry  Matthaei,  Kansas 
City,  Mo.  The  word  “Teddy.” 

For  flour.  Sheffield-King  Milling  Co., 
Minneapolis,  Minn.  A  representation  of 
a  man  holding  a  bag  of  flour  on  which 
appears  medals  and  the  words  “Gold 
Mine.” 

For  flour.  The  Western  Star  Mill 
Co.,  Salina,  Kan.  The  words  “Golden 
Crest.” 

For  cheese.  W.  J.  Eldridge,  Aurora, 
Ohio.  The  words  “Magnolia  Factory 
Brand”  and  “X  X  X  X  Goshen  Cheese 
Brand.” 

For  soap.  Dietrich  Rumsfeld,  Kansas 
City,  Mo.  A  landscape  showing  a  wom¬ 
an  in  a  lounging  position. 

For  tea.  Swain,  Earle  &  Co.,  Boston, 
Mass.  The  words  "Te’r  Kymry.” 

For  tapioca  and  sago.  Griggs,  Cooper 
&  Co.,  St.  Paul,  Minn.  The  word 
“Home”  and  a  representation  of  a  house. 

For  nuts  and  nut  foods.  The  Squirrel 
Brand  Co.,  Cambridge,  Mass.  The  words 
“Squirrel  Brand.” 

For  salt.  Worcester  Salt  Co.,  Silver 
Springs  and  New  York,  N.  Y.  A  rep¬ 
resentation  of  a  banner  with  the  words 
“Worcester  Brand  Salt”  thereon. 

For  starch.  A.  F.  Hogue,  Lowell, 
Mass.  The  word  “Nemock.” 

For  baking  powder.  The  Creamery 
Baking  Powder  Co.,  Indianapolis,  Ind. 
A  yellow  panel  containing  a  blue  circle 
inclosing  a  representation  of  a  sheaf  and 
a  blue  scroll  above  the  circle. 

For  canned  fruits  and.  vegetables.  H. 
F.  Hemingway  &  Co.,  Baltimore,  Md. 
The  words  “P.  Wheeler  &  Co.” 

For  coffee.  Dunn  &  Powell,  Little 
Rock,  Ark.  The  words  “Silver  Seal” 
and  a  representation  of  a  seal. 


For  candies  and  candied  popcorn. 
National  Candy  Co.,  Jersey  City,  N.  J., 
and  St.  Louis,  Mo.  The  word  “Az-U- 
Ly-Kit.” 

For  prepared  mustard.  Netta  L. 
Washburn,  New  York,  N.  Y.  The 
words  “Royal  Dutch  Mustard.” 

For  canned  fruits  and  vegetables  and 
dried  fruits  and  catsup.  Drake  &  Co., 
Easton,  Pa.  The  words  “Golden  Crown” 
and  a  representation  of  a  crown. 

For  smoked  and  salt  meats.  Kingan 
&  Co.,  Ltd.,  Belfast,  Ireland;  Indianapo¬ 
lis,  Ind.  and  Richmond,  Va.  The  word 
“Richmond.” 

For  flour.  Climax  Milling  Co.,  Hop¬ 
kinsville,  Ky.  The  word  “Preference.” 

For  oiive  oil.  Herman  Kienzler  Co., 
New  York,  N.  Y.  The  word  “Auto¬ 
crat”  and  a  representation  of  a  young 
woman  in  the  act  of  pouring  from  a 
bottle  into  a  dish  containing  food. 

For  lard.  National  Packing  Co.,  Chi¬ 
cago,  Ill.  The  words  “La  Duquesa.” 

For  coffee.  W.  F.  McLaughlin  &  Co., 
Chicago,  111.  The  words  “Manor 
House.”  A  representation  of  clasped 
hands  and  the  letters  “X  X  X  X.” 

For  canned  corn.  Watkins  Packing 
Co.,  Odessa,  Del.  The  word  “Owl”  and 
a  representation  of  two  owls  perched  on 
a  crescent. 

For  baking  powder.  The  Geiger-Tin- 
ney  Co.,  Indianapolis,  Ind.  The  words 
“Golden  Rod.” 

For  brooms.  Lee  Broom  &  Duster 
Co.,  Lincoln,  Neb.  The  _  word  “Spic- 
span.” 

For  butterine  and  oleomargine.  J.  F. 
Jelke  Co.,  Chicago,  Ill.  The  word 
“Maypole.” 

For  canned  fruits  and  vegetables.  The 
Burt  Olney  Canning  Co.,  Oneida  and 
Albion,  N.  Y.  The  words  “Echo 
Brand.” 

For  bacon,  ham,  sausages  and  lard. 
Jacob  Dold  Packing  Co.,  Buffalo,  N.  Y. 
The  word  “Berkshire.” 

For  soap.  A.  &  F.  Pears,  Ltd.,  Lon¬ 
don,  England.  A  rectangular  panel  con¬ 


taining  floral  ornamentation  and  the 
words  “A.  &  F.  Pear’s  Transparent  Gly¬ 
cerine  Soap,  Matchless  for  the  Hands 
and  Complexion.” 

For  soap.  Dr.  Theo.  PTartwig,  Graft¬ 
on,  Wis.  The  words  “Right’s  YVrongs” 
and  the  signature  “Dr.  Theo.  Hartwig.” 

For  soap.  Robinson  Bros.  &  Co., 
Portland,  Me.,  and  Malden,  Mass.  The 
words  “Bell  Rock.” 

For  flour.  E.  R.  Paid  &  Co.,  Milwau¬ 
kee,  Wis.  The  word  “Royal”  and  a  rep¬ 
resentation  of  a  king  with  pancakes  be¬ 
fore  him. 

For  macaroni,  spaghetti  and  flour. 
Waples-Platter  Grocer  Co.,  Denison, 
Fort  Worth  and  Dallas,  Tex.  A  repre¬ 
sentation  of  a  flag  bearing  the  words 
“Wapco  Brand.” 

For  soap.  Vereinigte  Chemische  Werke 
Aktiengesellschaft,  Charlottenburg,  Ger¬ 
many.  The  word  “Dartring.” 

For  canned  and  dried  fruits  and  ber¬ 
ries,  prunes,  raisins,  citron,  orange  peel, 
lemon  peel,  canned  vegetables,  kraut, 
canned  hominy,  spices,  mustard,  flavoring 
extracts,  mince-meat,  pickles,  catsup  and 
vinegar.  Carroll,  Brough  &  Robinson, 
Oklahoma,  Okla.  The  wrords  “First 
Pick”  and  a  representation  of  two  chicks. 

For  tea  and  coffee.  The  Ginter  Gro¬ 
cery  Co.,  Boston,  Mass.  The  words 
“John  Aldan  Brand”  and  a  representa¬ 
tion  of  a  shield  forming  a  background 
for  the  bust  of  a  man  in  Puritan  cos¬ 
tume. 

For  chocolate  coated  candy.  J.  G. 
McDonald  Candy  Co.,  Salt  Lake  City, 
Utah.  The  word  “Mac-o-Bar.” 

For  flour.  Wilkinson,  Gaddis  &  Co., 
Newark,  N.  J.  The  word  “Commerce.” 

For  coffee.  W.  F.  McLaughlin  &  Co., 
Chicago,  Ill.  The  word  “Hiawa.” 

For  flour  and  coffee.  Jones  Dry  Goods 
Co.,  Kansas  City,  Mo.  The  word 
“Acorn”  and  a  representation  of  an 
acorn. 

For  oysters  -and  canned  fish.  The  C. 
Callahan  Co.,  La  Fayette,  Ind.  The 
word  “Money-Back.” 


For  canned  fruits  and  vegetables.  The 
Burt  Olney  Canning  Co.,  Oneida  and  Al¬ 
bion,  N.  Y.  The  words  “Oneida  Chief” 
and  “Pride  of  Rome.” 

For  chocolates  and  milk  chocolates. 
Societe  Anonyme  des  Chocolats  Fins  A. 
Zurcher,  Clarens,  Switzerland.  A  rep¬ 
resentation  of  a  shepherdess  seated  on  a 
bench  beneath  trees. 

For  coffee  and  tea.  Sellers-Lott  Cof¬ 
fee  Co.,  Quincy,  I1L  The  words  “Ben 
Hur.” 


A  Big  New  York  Concern  to  Share 
Their  Profits  With  Retailers. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  who  have  for  years  very  ex¬ 
tensively  advertised  their  Barker’s  Hasty 
Lunch  Chocolate  and  Bedford  and  Blue 
Ribbon  Cocoas,  have  recently  made  an 
arrangement  to  share  their  profits  with 
retail  grocers.  They  have  identified 
themselves  with  the  Manufacturers’ 
Trade-mark  Association  of  New  York, 
and  are  packing  Universal  Coupons  for 
dealers  with  their  goods  to  give  them 
an  extra  inducement  for  pushing  them. 

This  proposition  should  interest  gro¬ 
cers  everywhere  because  of  the  charac¬ 
ter  of  this  firm  and  the  well-known  pop¬ 
ularity  of  its  products.  Universal  Cou¬ 
pons  are  the  most  valuable  premium 
vouchers  ever  issued  because  they  are 
exchangeable  for  such  high-class  mer¬ 
chandise  and  because  they  come  to  gro¬ 
cers  from  so  many  sources,  they  can 
accumulate  enough  of  them  in  a  short 
time  to  entitle  them  to  such  articles  as 
roll-top  desks,  platform  scales,  delivery 
wagons  and  even  pianos  and  automo¬ 
biles. 

In  pushing  Barker’s  Hasty  Lunch 
Chocolate,  Bedford  Cocoa  and  Blue  Rib¬ 
bon  Cocoa  grocers  are  certain  of  two 
things  which  are  important — pleasing 
their  trade  and  getting  an  extra  profit 
which  they  can’t  get  with  any  other 
chocolate  or  cocoa  on  the  market. 
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:ents  per  Issue. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  Unite 
States,  to  solicit  subscriptions  Write  for 
particulars,  “Grocery  World,  Philadel- 
phia.  11 


FOR  SALE. 


FOR  SALE  —A  magnificent  set  of  fixtures 
not  yet  set  up,  made  for  a  merchant  who 
cannot  use  them,  will  be  sold  at  a  great 
sacrifice.  These  fixtures  are  unusually 
handsome,  particularly  well-made  and  are 
all  ready  for  setting  up— an  opportunity  for 
some  merchant  to  rejuvenate  his  store  for 
a  much  smaller  sum  of  money  than  the  same 
class  of  goods  could  be  bought  under  other 
circumstances.  For  further  particulars 
address  Miller  &  England,  70th  and  Wood¬ 
land  Ave.,  Philadelphia,  Pa. 


FOR  SALE.— In  the  Slate  Belt.  Stock  and 
fixtures  of  a  general  store.  Stock  $5,000. 
Frame  store,  building  30x76,  heated  by 
steam.  Brick  house  with  8  rooms,  good 
birn  and  other  out-buildings,  large  yard 
and  10  lots.  Best  of  reasons  for  selling. 
Sales  $i2,oco  to  $18,000.  Address  X  Grocery 
World.  _ _ 5 


FOR  SALE— Controlling  interest  (carrying 
good  salary)  in  a  good  Department  Store 
Co.,  incorporated.  Business  started  in  1894 
incorporated  in  1907.  A  fine  opening  for  a 
young  man,  present  owner  wishes  to  retire. 
Address  D.  S.  Co.,  Grocery  World. _ 5 


FOR  SALE— General  Merchandise,  one  of 
the  best  stands  in  Northern  Pennsylvania, 
established  50  years.  Stock  $2,500.  No  old 
stock.  Sales  $10,000  No  competition  worth 
mentioning.  Postoffice  in  same  building. 
Pays  over  $300.  Will  rent  or  sell  buildings. 
Failing  health  cause  for  selling.  Call  or 
address,  P.  M  ,  Grocery  World.  5 


FOR  SALE— Dwelling  and  store  property, 
with  stock  and  fixtures  of  the  oldest  estab¬ 
lished  G-ocery  in  Lancaster,  Pa.  Estab¬ 
lished  42  years.  This  is  a  Spot  Cash 
Brsiness.  Highly  prosperous.  Conceded 
one  of  the  most  desirable  stands  in  the 
city.  Stock  turned  twelve  times  in  a  year. 
Reason  for  selling,  failing  health.  Address 
Isaac  Swope,  25  Conestoga  St.,  Lancaster, 
Pa. _ _ 4 

FOR  SALE— Grocery  store  and  dwelling, 
stock,  fixtures,  etc.  Good  neighborhood 
cash  trade,  fine  stand  if  properly  attended 
to.  Reason  for  selling  owner  wishes  to 
retire.  This  is  a  snap.  Call  or  write, 
George  C.,  101  N.  Baxter  St  ,  Baltimore,  Md. 

3 


FOR  SALE — One  of  the  finest  grocery  and 
provision  stores  in  Coatesville,  Pa.  Right 
on  the  main  street,  doing  a  business  of 
$20,000  a  year  with  20  per  cent,  clear  profit. 
Two  good  teams  and  fine  fixtures  with  clean 
stock.  Good  reason  for  selling.  Will  take 
about  $2,500 — will  sell  at  cost.  Address  A 
Y  Z,  Grocery  World.  3 


BUSINESS  OPPORTUNITIES. 


00000000000000000000000000 
0  0 

0  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses — nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  o 
o  that  ws’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  0 

o  Phones,  Bell  Filbert  2300,  o 

o  Keystone,  Race  746,  o 

o  o 

00000000000000000000000000 


EVERY  ONE  A  GOOD  CHANCE. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 

22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly,  all  cash .  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281.— In  Bucks  County,  Pa.  Store 
30’  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten 
tion.  Price,  inventory. 

No.  286.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  NortheastPhiladelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000 ; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305.— In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313  — In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2, ooo-$3, 000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  ”  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  322. — In  Wissahlckon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323.— In  a  good  section  of  South  Phila 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324.— In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 


rent.  Owner  retiring  from  business.  Price 

inventory. 

No.  325. — In  best  business  part  of  Frank 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does $300  weekly,  all  cash.  Stock $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory.  .  ,  . 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327. — On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $600  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328.— In  West  Philadelphia,  store 
15x27  feet.  Does  $500  weekly,  all  cash. 
Stock $400;  Oneteam,  Business  thoroughly 
profitable,  netting  10  per  cent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rentedto  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  331.— In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years.  ,  .  ,  . 

No.  332. — In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  per  cent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100 feet.  Business  about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 

decidedly  increased. 

No.  334  —In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  337.— In  Germantown,  on  main  busi¬ 
ness  street.  Store  30x40  feet.  Does  $600 
weekly,  half  cash,  balance  mostly  weekly. 
No  dwelling.  Stock  $1,500.  Uses  two 
teams.  Net  profits  10  per  cent.  Owner 
going  on  farm,  and  will  sell  at  inventory. 
Some  of  the  fixtures  belong  to  the  real  es¬ 
tate  and  are  rented  with  it.  Easy  terms  to 
good  buyer.  This  store  has  been  estab 
lished  for  15  years. 


will  sell  for  cash  or  exchange  for  good  city 
property  or  truck  farm  within  15  miles  of 
Philadelphia.  The  store  will  run  about 
$3,500;  if  property  exchar  ged  is  worth 
more  will  pay  the  difference  in  cash. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  prcfitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  I2J4 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty  three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devete  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $43,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
200,  and  the  stock  around  $2000. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city .  Stock  $3 ,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  A  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED— A  good  salesman  for  New  York 
State,  from  Albany  West ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  n  Dutch  street,  New 
York.  tf 


FOR  RENT. 


In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  4  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

WILL  EXCHANGE  FOR  TRUCK  FARM 
Grocery  located  on  one  of  the  principal 
streets  of  West  Philadelphia.  Size  25x72  feet. 
Doing  $550  weekl y,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory,  Owner 


FOR  RENT— Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
I  commands  a  large  proportion  of  their  pat- 
(ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town  s 
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business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  8c  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  Information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs. Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 


FOREIGN  AND  DOMESTIC  FRUITS, 

Under  the  direction  ot 

R.  DAETWYLER  &  CO., 

N.  EL  Cor.  Ca llowPiill  and.  Newmarket  Streets. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we 
will  adhere  to  until  next  issue,  unless  an  advance  In  the  market  should 
be  very  pronounced.  Quotations  below  are  based  on  Prices  ruling 
Monday,  January  20th.  Terms,  net  10  days. 

First  orders  must  be  accompanied  by  references. 


learn  about 

German  Fir 

Dilliard  Remedy  Company 

CAST  BANGOR,  PA. 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


Seldom  See 

a  big  knee  like  this,  but  your  horse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or 
Throat. 

ABSORBINE 

will  clean  them  off  without  laying 
the  horse  up.  No  blister,  no  hair 
gone.  $2.00  per  bottle,  delivered. 
Book  10-B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain.  Genuine,  mfd.  only  by 

W.  F.  YOUNG.  P.  D.  F,.  9  Monmouth  St.,  Springfield,  Mass. 


FRUITS  THAT  PLEASE. 
IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadel¬ 
phia.  Prices  no  higher  than  ia  charged  by  most  dealers  for  grades  of  fruit 
that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  "bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands  .  1.35  per  bunch 

Selected,  8  hands  .  1.00  per  bunch 

Selected,  7  hands  . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quantities  of  25 
hunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3.25  per  bag 


FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2.50 

Fancy  Brights  150-176  size,  per  box .  2.25 

Fancy  Brights,  200-216  size,  per  box .  2.00 

Fancy  Brights,  250  size,  per  box .  2.00 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $450 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s,  per  box .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  Lox  .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Would  You  Like  to  Make 
More  Money  on  Foreign 
and  Domestic  FRUIT  1 


If  you  would  write  us,  we  will  tell  you 
what  to  buy,  when  to  buy  and  where  to 
buy.  We  know  this  business  like  you 
do  yours,  and  we  expect  to  make  you  a 
customer  by  showing  you  bow  to  increase 
your  profits. 

If  you  want  to  keep  posted  on  the 
Foreign  and  Domestic  Fruit  and  Produce 
Market,  write 

R.  DAETWYLER  &  CO. 

New  Market  and  Callowhill  Streets 
PHILADELPHIA 


Fancy  quality,  96  and  112  to  box .  2.75 

Fancy  quality,  126  to  box .  2.50  to  2.75 

Fancy  quality,  150-176  to  box .  2.75 

Fancy  quality,  200-216  to  box .  2.50 

Fancy  quality,  250-288  to  box .  2.35 

Extra  choice,  96-112  to  box . 2.50 

Extra  choice,  126  to  box . . .  2.40 

Extra  choice,  150-176  to  box .  2.50 

Extra  choice,  200-216  to  box .  2.40 

Extra  choice,  200-250  to  box .  2.35 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  $3-25  to  $3.50 

Fancy  quality,  360  to  box .  3.50 

Fancy  quality,  extra  large,  270  to  box .  3.25 

Choice  quality,  240  and  270  to  box .  275  to  3.00 

Choice  quality,  300  to  box .  3.00 

Choice  quality,  360  to  box .  3.25 

MESSINA  LEMONS. 

Fancy  Messina,  360  size,  per  box  .  3.25 

Choice  Messina,  300  size,  per  box .  3.25 

Choice  Messina,  360  size,  per  box .  3.00 

ALMERIA  GRAPES. 

Fine  Quality,  kegs,  61  lbs .  $4-50  to  5.00 

Choice,  kegs,  61  lbs . .  4.00 

Good  Quality,  kegs,  62  lbs .  3.50 

Good  Quality,  kegs,  60  lbs .  3.00 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound . 04^ 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound  . o6V£ 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14  pounds  per  lb.  .08 
NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality,  10  to  12-pound  boxes,  per  pound  .  0.10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per' pound .  0.09 

Extra  fancy  quality  3-crown,  10  to  12-pound  boxes,  per  pound .  0.08 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box .  0.10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per  pound .  0.14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel .  $5.00  to  $6.00 

Choice  Prime,  per  barrel . 

Fancy  Medium,  per  barrel .  4.00 

Choice  Medium  per  barrel .  2.00  to  2.50 

CRANBERRIES. 

Cape  Cod,  fancy,  large .  $8.00 

Cape  Cod,  Early  Black,  per  bbl .  6.50 

Cape  Cod,  not  so  dark,  per  bbl .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.25 

Fancy  Jersey,  medium  dark  .  2.00 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Anv  subscriber  to  the  "GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
V  bu  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . 

“B”  Java . 24 

Java  .  •.«••«••••••••••••••••••••••••••••••••••*******  • 

A— Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

“B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 

“A”  Maracaibo . 1* 

“B”  Maracaibo . 

'•A”  Santos . 1° 

“B”  Santos  ... . i® 

“C”  Santos . ♦* 

Peaberry  Santos . j’ 

“A”  Rio . . . 

No.  1  Rio . 12 

No.  2  Rio . 1® 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . ; . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . . per  case  15. 00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 25 

Best  Gunpowder . 15 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . - . 33 

Best  English  Breakfast . |0 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . |o 

Best  Imperial . 30 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . *5 

Young  Hyson . 33 

Japan . e® 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  34  and  34  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  S  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  *  lb.,  sauce,  2  doz . .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb. ,  2  doz . 90 

WinorT  Brand  Kemelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz . . .  1  45 

Belle  Brand,  2  doz .  1.00 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans — 

2  lb.,  2  doz . . . . . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1 .25 

Little  Darling,  2  doz . 

Pumpkins — 

3  lb.,  2  doz .  100 

Gallons . 

String  Beans — 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can. .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash- 

211).,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92)4 

Gallon,  J4  doz .  2.95 

Fair  Quality,  3s . 90 

2a,2doi . 75 


CANNED 

Salmon—  .  „ 

Clover  Leaf,  1  lb.,  flat,  4  doz . . .  2.10 

Clover  Leaf,  J4  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  1-95 

Seward,  1  lb.,  tall,  4  doz .  1-50 

Jockey,  1  lb.,  tall,  4  doz .  1-50 

Victor,  1  lb.,  tall,  4  doz .  1  05 

Argo,  1  lb.,  tall,  4  doz .  1-65 

Sockeye,  %  lb.,  flat,  4  doz . - .  1-25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat, 4doz .  3.50 

Star,  34  lb.,  8  doz.  in  case .  1-50 

Star,  54  lb.,  flat,  8  doz . . .  2.40 

Gold  Label,  54  lb.,  flat,  8  doz .  2.50 

Beaver,  54  lb.,  flat,  8  doz . 

Clams —  ..  .... 

Gold  Label  Brand,  1  lb.,  tall,  4  doz . 

Muptprpl — 

Mackerel  in  sauce,  oval . 

Oysters—  _  „  , 

Standard,  5  oz.,  2  doz .  1-fO 

Sardines,  in  Oil—  Per  c“e 

54  oil,  100 .  6.00 

Gold  Label, %  oil,  100  cans .  6.50 

Standard,  % oil.  100 .  3.50 

34  lb.,  oil,  with  key,  100 . . .  3.75 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4  50 
34  MuBtard  Sardines— 

Gold  Label,  100  cans .  6 . 50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4-  50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines—  „ 

34  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  9 .25 

Grisetta,  with  key,  100  cans . .  8.50 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2  doz .  1  05 

Blackberries,  2  lb.,  2  doz .  1-25 

Blueberries,  2  lb.,  2  doz . . 

Cherries,  2  lb.,  2  doz .  1-50 

Gooseberries,  2  lb.,  2  doz .  !•  50 

Pie  Peaches,  31b.,  2  doz .  165 

Pears,  3  lb . ,  2  doz .  1-35 

Sliced  Pineapples,  2  lb.,  2  doz . .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz  . . . . . . . . .  l  *o 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  1 .35 

Raspberries,  2  lb. ,  2  doz .  1  •  35 

Strawberries,  2  lb.,  2  doz . . .  1  50 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

CaUfornia  Cherries,  2  doz .  3.60 

California  Peaches,  254  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


RICE.  Per  lb 

Best  Head,  bbls.  or  100  lb.  sacks . 0654 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  »acks .  03% 

Japan,  100  lb.  sacks .  0554 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1-00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.2* 

Worcester,  2J4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag . .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  25 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . : . 06% 

Imported  Lima  Beans,  about  90  lbs.  to 

S8.C& . . . . . . . . 

Split  Peas,  210  lbs.. . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 0854 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  O . . 42 

Kingsland,  N.  0 . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . . . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . * . 36 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


MATCHES.  Per  gross 

Blue  Hen ,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1-35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eye,  5  gross .  1-05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’ ,  200s,  3  gross .  6.25 


LAUNDRY  SOAP. 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples-  Per  lb. 

Evaporated,  50  lb . H 

Evaporated,  1  lb.  packages,  4  doz .  12 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 13 

Best,  25  lbs .  15 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 .  0894 

Bulk,  25  lbs . 08% 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb..„ . 20 

American  Brand,  25  lb . 

Package,  30  1  lb . 06% 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 09% 

40-  50. 25  lbs . 0> 

50-  60,25  lbs . 08% 

60-  70, 25  lbs . 08 

-  07% 

07 


70-  80,  25  lbs 

80-  90, 25  lbs _ _ 

90-100, 25  lbs . 06% 

100-120, 50  lbs . 04% 

Raisins—  .  , 

3  Crown,  50  lbs . f  8% 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.00 

Seedless  Sultana,  50  lbs . 07% 

Seeded,  36  1  lb.  packages . 09% 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7 .45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered . 5.40 

Cubes . 5.45 

Fine  Granulated,  American .  4.7a 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1,  A .  4.70 

Light  Yellow .  4.25 

Fine  Granulated,  2  lb.  bags .  6 .05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1-90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.65 

Red  Cross,  4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand, 4  doz . . .  4.00 

Lion,  4  doz .  4.60 

Premium ,  4  doz .  4 . 35 

Hires’  Silver,  4  doz .  4.65 

Square,  4  doz .  3.75 

EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . - .  4  35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.f  0 

Peerless,  small  size,  4  doi .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  2.75 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  3. 75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2%  boxes 

‘  ‘1776’  ’  or  120  bars  Best  Soap  free .  4  20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.25 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . . . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

♦P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3 . 55 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2 . 50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

♦Snowberry . 100  8  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4  .00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 

*  5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands  .. . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  ®0  3.75 

Sweetheart .  50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s . 50  1.88 

Sapolio . 3  doz.  2  .25 

Wrigiey’s. .  50  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  60  2.25 

Sit San . .....  5°  2.00 

Army  and  Navy  Compound . 4  doz.  1  an 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . perbbL 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2 

Brooks'  Crystal— . 100  3.90 

Hoefner's  Crystal,  with  spoons . 24  pkg*  LOO 

Old  Dbtcn  Cleanser,  4  doz . —  *  -26 
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Revised  Weekly  for  the  “Grocery  World  ”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  York 

Who  will  he  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE. — Trices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


MOLASSES  AND  SYRUPS. 

Porto  Kico  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 45 

Choice,  barrels .  .40 

Good,  barrels . 26®  .  30 

Fancy,  quart  Jars . per  do*.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®.  43 

Prime .  -37 

Good . 86 

Ordinary . »22 

Blended,  fancy .  .36 

Blended,  choice . . .  .83 

Blended,  good .  -80 

2-lb  tins,  8  doien. . per  case,  2.80 

Quarts,  2  doien. . per  case,  2 . 80 

Sugar  Syrup— 

Pure,  extra  fancy . . . - . 85®  .  88 

Pure,  choice . . .  .24 

Blended,  fancy .  .82 

Choice .  „„-29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  doien . per  case,  1  95 

Tins,  2%-1d.,  2  doien . per  case,  2.80 

Tins,  8-lb.,  2  doien . per  case,  2.60 

Tins.  5-lb.,  1  doien . .per  case,  2.25 


SALT  FISH. 

Mackerel —  Per-  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  40.00 

Georges  count  110@U5 .  25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish 2s,  count  450 .  22.00 

Norway,  count  400@450 .  25  00 

Norway,  count  800@350 .  28.00 

Norway,  count  240@270 .  86.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Pet lb- 

Fancy  strips,  60-lb.  boxes . 10 % 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08)4 

Choice  middles,  40-lb.  boxes . 0834 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 19 

Bloaters,  Cromarty,  100s .  1.75 


TEAS. 

Gunpowder—  Por  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 28@.S6 

Choicest . 45@.65 

dcunmon  to  fair . . . 20®. 25 

Superior  to  fine . 30®. 85 

Extra  fine  to  finest . 40®  .45 

Choicest . 50@.55 

young  Hyson— 

Common  to  fair . 16@.18 

Superior  to  fine . 22@ .  80 

xtra  fine  to  finest . 85@.40 

jolcest . 45@.60 

Hyson—  „  , 

Common  to  fair .  @  12% 

Superior  toflne .  @.18 

Extra  fine  to  finest .  @-25 

(Common  to  fair . 

Superior  to  fine . 22@  .25 

Extra  fine  to  finest . 28@  .80 

Choicest . 32@.38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32®.  88 

Basket- fired— Choicest . —@.45 

Dust  . * .  @.12J4 

Oolong— 

Common  tofair .  @.17 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25@  .35 

Choicest . 40®.  65 

ouchong— 

Common  to  fair . 16®  .18 

Superior  to  fine . 20@  .25 

Extra  fine  to  finest . 80®  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 


lava— Mandheling — Fancy 

Old  Government— Best . 

Old  Government— Choice. 
Old  Government— Prime. 
Old  Government — Good ... 
Mocha — 

Genuine  Arabian . 

Maracaibo— 

Cucuta — Best . . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good ....; . 

11  (faracas—  Finest . ....... 

Caracas— Choice . ...... 


brown.. 


.86 

.29 

.27 

.25 

.23 

.28 

.16*4 

.16 

.15 

.14 

.20 

.17 
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Peaberry— 

Santos— Fancy . 1734 

Santos — Choice . 17 

Santos— Fine . .  .16 

Rio— Fancy . — . 17 

Rio— Choloe .  .16% 

Rio— Bine .  •  .16 

Santos— 

Best . 16 

Choloe . 15 

Prime . 1434 

Good . 1834 

Fair . 1234 

Rio— 

No.  1— Golden . 1634 

-No.  2 . 16 

No.  8 . 1434 

No.  4 . 14 

No.  6 . 1834 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb 

Allspice . .07 

Cassia  buds .  .35 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23®.  27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon .  -76 

Cloves,  Zanzibar . .....  .  17@ .  20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 86®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21@.22 

Ginger  Jamaica,  unbleacned. . -  .20®  .21 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . 25®  35 

v  Nutmegs,  105-110S . 18@.20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 1034@.12 

Black  Pepper,  Shot.: .  .14 

White  Pepper,  Singapore..,, . 15®.  17 

White  Pepper,  fancy .  25®. 30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 78% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . ~ . 89% 

Black  Pepper  . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  doi. 

Allspice . 76 

Cinnamon,  China . 1.10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1-56 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  '  Per  doi. 

Mam.  white  2%s, unpeeled  Calif..  5.75 

Medium  green  234s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips ,  white ,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1 . 00@l  .06 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  Ss .  1 .56@1 .66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1-50 

Extra  standard  2s .  1  •  15@1  25 

Standard .  1.10@1.15 

Soaked .  75. @  .85 

Beans,  Stringless— 

Fancy  2s .  2  00@2. 10 

Fancy  Is .  1.10@1.20 

Extra  2s . 1.40@1.75 

Extra  standard  2s . . .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s .  .80 

Beam- 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1  10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Po&s _ 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 60@1 . 75 

Sifted  2s .  1.15@1.S5 
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Telephone  2s . - .  1 . 25 

Sweet  W rlnkled  2s .  1 . 40@i .  60 

Standard  E.  J.  2s .  I.00®1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 95®  1 .00 

Pumpkin- 

Fancy,  8s. .  1.10®  1-20 

Fancy,  gallons . 

Squash- 

Fancy  8s . - .  120 

Tomatoes— 

534-ln.  cans,  fancy  New  Jersey .  160 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cam,  standard  New  Jersey...  1.16 

Standard  Maryland, No.  3 .  1.00 

2-lb.  cam . 75@  .80 

Gallons,  standard  New  Jersey .  3  75 

Gallons,  extra  standard  Maryland  2 . 80@  8  00 

Quarts,  glass  jars. .  2  90 

Doc  to 

Fancy  Strawberry  Is .  l.40@l  60 

Cuts* .  1.10®1.16 

Sweet  Potatoes  8s . 1.15 

Sauer  Kraut  8s . 95@1.10 

Spinach- 

Standard  Maryland  8s . 1.2-5®  1.40 

Fancy  New  Jersey  8s .  1  40@1.65 

Gallons .  4.75@5.00 


FRUITS. 
CALIFORNIA. 

Apricots— 

Fancy  8s . - . 

Extra  234s . 

Extra  standard  234s . . 

Standard  234s . 

Gallons . 

Cherries— 

Extra  White  Ss . 

Extra  White  2%s . 

Extra  standard  White  234s . 

Standard  White  234a . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  38 . 

Extra  234s . 

Extra  standard  234s . 

Standard  234s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  234s . 

Standard  234s . 

Gallons . . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  234s . 

Peaches,  Crawford- 

Fancy  3s . 

Extra  standard  234s . 


Per  doi. 

3.80 
3  20 
2  65 

8  25® 8.65 

4.40 

3.76 

3.50 

9.75 

8.80 
3.10 

2.75 
2  40 

3.00 


8.80 

8.25 

1.25 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  234* . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  3s . 

Plums,  gage,  8s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s . . . 

Standard  2s . 


FISH. 

Lobster- 

Flat  18 . 

Flat  34s . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . . . 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  34s . 

Tall  is . 

Flat  Is. . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins.... 


1.75 

2.90 

1.60 

2.25®2.40 
1.10@1.20 
4.00 
1.15@1. 25 


3.E0 

8.00 

2.76 


4.50 

2.50 

1.60 

1.10 

1.20@1.25 

1.25@1.30 

2.00 

2.20 

2.90 

2.15@6.00 
2. 35  @4. 25 


.10J4 
•  0934 
.0834 

.10% 
.09 
.08  % 
•07% 


Loose  Raisins—  Per  lb. 

Valencia,  4  cr.,  28  lbs - - - - —  .08 

California,  4  cr.,  60  lbs . — ..  .09 

California,  8  cr  .,  60  lbs . - . .  .08 

California,  2  cr.,  60  lbs . - . — .  .07% 

Figs — 

Baskets,  1  lb.  and  2  lb . - . 15  @.18 

Layers,  2%-ln.,  10  lbs . 

234-in.,  12  lbs . . . . . 

2%-ln.,  12  lbs . . . . - . 

2-in.,  12  lbs- . . . . . . 

Currants— 

Fancy,  1-lb.  cartons. . - . — . 

Cleaned,  1-lb  cartons,  choice . — 

Bulk,  choloe,  50  lbs . . . . . 

Natural,  choloe . . . — ... — . 

Citron- 

According  to  quality....— . . —  .19®  .22 

Lemon  Peel- 

According  to  quality . — . 1134®  -13 

Orange  Peel- 

According  to  quality . . . - . 1114®  .13 

Fard  Dates— 

60  lbs.,  bulk . . 

1-lb.  pkgs.,  80-lb.  case . . . . 

Persian  Dates— 

60  lbs . — 

Prunes,  California,  25-lb.  boxes. 

Eplneuse,  20x30 . — 

80x40,  choice . 

40x50,  choice . . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box- 

60170,  80x  90 . _ . 

70x80.  90x100 . . . 

Prunes  In  cartons— 

Fancy  40x  50 . - . 

5Gx  60 . 

60x  70 . - . 

70x  80 . - 

Prunes,  Oregon,  25-lb  boxes. 

30x40 . . . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . . — 

Prime,  50  lbs . . 

Choice,  1-lb.  cartons.. . 

Peaches— 

Fancy,  peeled,  25  lbs . . . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . — . . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . ... . 

Royal,  fancy,  25  lbs . . . 

Royal,  choice,  25  lbs . 


.10 

.6534 

.16 

.11 

.<9 

■  07% 
.0734 

■  C  6% 


.11% 

.10 

09% 


09 

.08 


.1014 

1234 


■  15% 
.1434 


.26 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40 

Valencia,  28  lbs . 33 

Flot,  shelled . . 

In  shells — 

California  P.  8.,  80  lbs . - . — 

French  Princess . .... 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . - . 

Brazils— 

New,  large,  180  lbs— . .... 

Filberts— 


@.16 

@40 


.20 

20 

.15)4 


•11% 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .11 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Turkish . . . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . . 

Long  Naples,  110  lbs . 

.12 

.14 

Pecans — 

Polished,  80  lbs . 

.10  @.12 

.16 

Louisiana  Paper  8hell . 

Walnuts— 

Chilli,  1907  crop . 

MarhntR  110  lhfl . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  125  lbs. . . . 

.1834 
»  -1434 

.12% 

IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 14.50@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  34s.  accord’g  to  qual.  25.00@35.00 
Mushrooms,  34s,  accord’g  to  qual.  18.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts .  12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per:  b . - . .  06®  .0#% 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  price*,  will  confer  a  favor  upon  thi*  journal  by 
communicating  with  thi*  office,  it  being  understood  that  all  price*  are  subject  to  market  fluctuation*. 


ADVANCES. 


Column . 


Print  Butter.. 


DECLINES. 

Colama. 

ADDITIONS. 

Column . 

Dressed  Turkeys . 

11191  AID  IIAJUEE  EUETTUHB  TOG  BGT. 

Standard  Welshta  per  Buth.L 

fa  lb. 
60  “ 
So  " 
-5»  " 

t  « 

..48  « 
-S«  “ 
•  S*  '* 

ji :: 


Marrow  Boa  i^l.. . 
Medium  Beans....— 

PM  BtaW.|mWM«4>IIWHmt«M1 

Rod  Kidney  Beano. . . 

Hominy  m. ......... . •  •  ..... 

P8M® 

Barley . 


Onions....... 

SheUbarks  „ 


iimhmhihimimhnk 


COL. 

41am  Cash  Drawer, . ~..33 

klnm  ...e.e~....~»~ . ——47 

4xnmtmltion  . . .  4 

Axle  Qr»>r> . .  S 

Bags,  Paper . . . 4X 

Bag  and  Twine  Holders... 33 

Baling  Powder^.. . .  5 

Barley. . . 

B>ikm...tMWMM.».»M...««e«*».fa 

Bath  Brick  •  e...ee......«...oe.o..S9 

Beans . . . . . — — *9 

Blacking,  Shoe . «...  a 

Rilling . . 6 

Borax  .eeo.M«a. ••••••••••••*•  —  47 

Brooms  . . . . »6i 

Brashes  . . ...•..•.•^3 

Buckwheat  Floor . so 

Bung  Borers. . . . 33 

Butchers’  Sundries... . —.44 

Butter  Dishes . 6s 

Butter . MM... . 7 

Butter  Color . . . 47 

Camphor . . . 47 

Candles  .••••.». 

Candles . . .  7 

Canned  Goods  •.eeeeeoe.eeeeeeoe  8 

California  Fruits . io 

Vegetables. . .  8 

Fish . ~x* 

Pie  Fralt . hIO 


COL. 

Ssrdtnes .  •tMHMIl.tIMW  X3 

Mean . >3 

Soup)  I  .••».M.I...*MM®IO®«..«..^  5 

Cam  Opener* . 33 

Capers  m...m»mmmmmmimmmmI7 
Caps,  GUB®**.«»M»tl*MMMt®®M®  4 
Catsup..  ...mm.m®.mmm.».mmmT  6 
Cereal  Specialties. 

Cereal  CoHse.##* *•  »***■*  *oo*«o —  36 

Cheese  . . ......mmm«*mm«s7 

Chocolate  and  Cocoa... .—..17 
Chewing  OniiiM.M*M«tMMM®St 
Cider _ 

Qodies  Pins........ . .....6* 

CocoaxnxL . ....... . — •** 

COdfidV.MMHMtMMMM»M.MM®»35 

Coffee . — •  3 

Essence . . . 3 

Chicory. . . . —  3 

Coffee  Mills . . . 3* 

Cooking  Herbs . •... .  8 

Condensed  Milk . . . so 

Cream. . — ~ . m.mm..si 

Condensed  Mince  Meat . 38 

Corn  MeaL....*..*...—. . *9 

Corn  Starch....— . . —.58 

Cottotene......— «6 

Cracked  Wheat . 09 

Crackers.  Cakes,  etc.— . ss 

Cranberries  . . 

Cutters,  Dried  Boe&... ••••... 33 

Tobacco . 64 

Dellc»tes»en . as 


COb. 

Dressed  Meats... _ _ 44 

Drags,  Grocma* ....  ..••••••— 47 


Eggs  . . . . *7 

Kssencs  of  Cods*.... . .  4 

Extract*.. ...... . —..—48 


Fancy  Orocarita ... — - . »7 

Farina . ....9 

Farinaceous  Goods . . »9 

Faucets  .. ——.33 

Canned  » 

Fixtures.......— .3* 

Flour  •  rt.M....®MMfMISMM.®MM  Ji8 

Flour,  Self  Kiting. — . *8 

Flour,  Buckwheat, . ...... .28 

ny-uau.  sr .........................  39 

Food,  Bird  .......... . 59 

Fruit  Butter* . 46 

Fruits,  Domestic,  Dried.. ..35 
Fruits,  Foreign,  Dried . 3$ 

Fruits,  Green  MttMSM®SMM4MS 


Gelatine ...... 

Ginger,  Jamaica... 

Gravel,  Bird. . .< 

Grocers’  Fixtures.., 

Herring . . 

Hominy  and  Grits. 
Honey ... 


,.jr 

•47 

•59 

•3» 

•34 

..99 

..36 


COb. 

Ink . . . «...  •MMI»tMt«37 

Insect  Powder . 48 

Ironing  W sx, ...... ............. *59 

Jams. . 4® 

Jars  and  Jar  Rubbers . 7 

Jellies....... *.48 

Junket  TabMts . —5° 

Ketchup..—.— ... — — - 18 

Temp  Goods . . . . 37 

Lord  . . 44 

Lemons  and  Oranges....... 

Lendls . *9 

Licorice  — . .....47 

Lime...— . . 37 

Live  Poultry - ......... 45 

Lye,  Concentrated . ...37 

Macaroni  . . .3* 

Mackerel........ . . .34 

Maple  Sugar  and  Syrup. ...  60 

Matches . ———.37 

Measure*. . . 33 

Meat...... .................... 44 

Mince  Meat _ 38 

Molasses  ......... .............  60 

Mucilage. - - 59 

Mustard . . .....5; 

Mustard,  Prepared...... . 57 

Marmalade. . 46 

Noodles,  Igg . ag 


1,  Dried ....... — 

Sauce.. . 


COL. 

Nuts  Mmm®®M*MM4MMMMMMM®® 
OXt  MrtilmtSMMSMMMMMMMM^S 

Ofla— . . . 39 

Oil,  Americas . 40 

Otfee  Oil .  •  ••tS4MMI444*MM  4® 

Olives . . . 39 


Paper  H>MSMMMIM»4MMt«4MM®®P 

Paper  Bags..— - .....4< 


...*9 

..5« 

...4* 

...41 

..48 

..43 

-37 

».4« 

-45 

-45 

—45 

4 

.46 

•43 

..31 

••47 

..SO 

••51 

..*9 

“*9 

•53 


Pickled  Meats . 

Plum  Pudding. . . 

Pork  and  Beef. . . 

Potash..— . — ... 

Potato  Chips..— 
Poultry  Seasoning., 
Poultry,  Dressed—. 

Poultry,  Live . . 

Powder,  Rifle. 
Preserves.—. 
Provisions..... 
Puddlne .... « 

Putty .. 

Rennet. . . 

Rice— . . 

Rice  Flour . . 

Rolled  Oats . 

Root  Beer...  .... 


Sago  „ 

Salad  Dressing—. 
SalSoda... 

Salt - 

Sapolk) . 

Sardines.....— . .  — ... 

.wH  rmrlhMne  .... 

Sauer  Kxant..— .......... 

Scales  ........... 

Scoops,  Grocers’ 

Scouring  Soap..... . 

Seeds _ — . . . . 

Shoe  Dressing . . . 

Shot..... 

Smoked  Fish— 

Soap,  all  kinds..... . .... 

Soda,  Blcaib...  •  •MMMtMMtl 
Soft  Drinks—..... . . 

SOUPS  MSMMM’SSHMMMMMMV 

Specialties  ••*•••••*•••*•••»**»< 

SpiCeS  ..MMMMtaiSMMMtMSM! 

Whole . 

Starch  |..M«®MMMIMHMM.MI 

Stove  Polish . . . 

Soap  Powders. . 

Segars . 


■«9 

,.gl 

•S* 

,.*r 

54 

,.*3 

•5» 

•48 

••3* 

•33 

•5* 

"si 

o 

-  4 
-34 
-54 
-53 
-S3 
..15 
-54 
-55 

‘-si 

-58 

-55 

-64 


Sugars  . . 

Sulphur . — 

Sundries . .  59 

Syrup*  ..smmimimmmimmimmmN 


Tacks  — 

Tapioca  him 

Ter . . — ... 

Tees..—.— 
Tobacco,  Chewing. 

Smoking.—. . . 

Tobacco  Cutters — 

Tubs . — . — 

Twine  Holder . . 

Twine . 


- .SC 

. j  1 

- 4 

- 84 

—12 
"—33 
- 59 


Vermicelli . . . 3a 

Vinegar . 41 


Washboards  . . — . ..8s 

Wax,  Frak  Jar . 59 

Wheat,  Cracked . . .*9 

Wheat  Flour. . . ..sg 

Wrapping  Paper...— . 41 

Wringers,  Clothes. . 

Wooden  ware,  Sundries . 61 

Witch  Harei . 48 


Yeast  Cakes . . 


-1- 

SUQAR. 

Confectioners'  Lozenge,  XXXX .  5.15 

“  Powdered .  5*x5 

41  Crown  A .  5  -35 

“  Crystal  A .  5-  00 

44  Coarse  Granulated .  5.25 

Eagle  Tablets .  6.30 

Crystal  Dominoes .  7-35 

Cut  Loaf .  5  - 80 

Patent  Cubes .  5-25 

Powdered .  5* 10 

Extra  Fine  Granulated .  5-  o 

Coarse  Granulated .  5-Jo 

Granulated... .  5* 00 

Fine  Granulated . 5.00 

44  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . ~ .  5*05 

**  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 5*°5 

44  in  10-lb.  bags  packed  10  in 

joo-lb.  bag . 5.15 

“  in  5-lb.  bags  packed  in  bbls....  5.20 

“  in  5-lb.  bags  packed  in  100-lb. 

bags . . .  5-2° 

u  in  2-lb.  bags  packed  in  bbls....  5.30 

41  in  2-lb.  bags  packed  in  100-lb. 

bags .  5*3° 

“  in  2-lb.  cartons  in  cases .  5.20 

“  in  2-lb.  paper  packages  in 

cases . . .  5* 20 

Confectioners’  A .  4  -8° 

1—  Keystone  \ .  4*75 

2 —  American  A .  4  -7° 

3 —  Centennial  A .  4*65 

4 —  California  A . 4.60 

5 —  Franklin  B . .  4-55 

6—  Keystone  B .  4  5° 

7 —  American  B .  4*45 

8—  Centennial  B . . . . .  4-4° 

9 —  California  B . > .  4-35 

10 —  Franklin  Extra  C .  4  -3° 

11 —  Keystone  Extra  C .  4  25 

12—  American  Extra  C .  4  20 

13 —  Centennial  Extra  C .  4*x5 

14 —  California  Extra  C .  4  X5 

15 —  Franklin  C .  4* 10 

16—  Keystone  C .  4- 10 

TEA.  Per  lb. 

Japans — Basket-fired .  18  @  35 

Japans— -Pan-fired— Common  to  fair .  17  (3>  23 

Fine .  24  @  28 

Choicest . . . . .  3°  @  38 

Formosa — Superior  to  Fine .  18  (g>  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium . . .  17  @  22 

Superior .  23  @  28 

Fine .  30  (5>  35 

Choicest .  @  4° 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  4°  @  45 


Moyunb — Good .  27 

Fine .  35 

Choice .  45 

Choicest . . . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra . * .  22 

Choicest .  3° 

Young  Hyson — Superior  to  fine .  13 

Choice  to  Extra .  28 

Choicest . 35 

India — Common  to  Fine .  17 

Ceylon — Common  to  Fine .  17 

English  Breakfast — Fair  to  Good .  14 

Choice  to  Extra .  *8 

Choicest .  3° 


package  teas. 


@  3° 

©  4° 

©  So 
@  55 
@  20 
©  25 

@  35 
@  20 

@  3° 

@  4° 

@  38 

@  4° 
@  IS 
©  28 

©  40 

Per  lb. 


Lipton’s  Teas- 


In  %  &  lb.  In  54  lb. 


•  45 

•  47 

.40 

.42 

•35 

•37 

•45 

.40 

•45 

.40 

•45 

.40 

Ceylon  and  India,  No.  i. 

Ceylon  and  India,  No.  2. 

Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1. 

Black  and  Green,  No.  2. 

English  Breakfast,  No.  1., 

English  Breakfast,  No.  2. 

Formosa  Oolong,  No.  1. 

Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  54  s  and  54s,  15,20  and  25  lb.  boxes. 

Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . . . 5° 

Almoco,  lead  foil  package  teas,  54  s  and  54s, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  40 

Tetley’s  Tea—  Per  lb. 

54  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon..... . 45 

No.  1  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun- Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  dor.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . - . 22 

i-lb.  Silver  Sacks . .  22  54 

54-lb.  Silver  Sacks . . 

54-lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  " 

54  lb.  silver  bags .  “  “ 

34  lb.  silver  bags . “  “ 

Packed  in  cases  containing  100  pounds 


.18 

•19 

■1954 

.20 


McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  .  2.00 

No.  50 .  4  -00 

No.  .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1 .40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  %  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn's,  quarts,  3  doz . per  doz,  .90 

Colburn’s,  34  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer’s,  boxes,  54  gross . per  gross  9.25 

Mica,  34  gross . per  gross  8.40 

Peerless,  54  gross . pergross  4.40 

BAKING  POWDER.  Per  Do. 


54  lb.,  4  doz.  in  case. 
54  lb.,  2  doz.  in  case. 
1  lb.,  1  doz.  in  case... 

5  lb.,  54  doz.  in  case- 


1 .00 
1.80 
3-45 
16.75 


Davis’  O.  K.,  54 -lb.,  4  doz . per  doz.  -45 

Davis’  O.  K. ,  54-lb.,  3  doz . per  doz.  .90 

Davis'  O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  J4*lb.,  4  doz . per  doz.  i-23 

Cleveland's,  54-lb.,  2  doz . per  doz.  2.28 

Cleveland’s,  i-lb.,  1  doz . per  doz.  4.3754 

Leslie’s, 54 -lb.  cans,  1  or  2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  2  doz.  cases .  ..  .9° 

Leslie’s  i-lb.  cans.  1  doz.  cases . .  1.65 

Leslie’s,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Veast  Powder  : — 

4  oz.  glass,  2  doz . 8255 

6  oz.  glass,  2  doz .  1  •°7/4 

6  oz.  glass.  4  doz .  x,°4 

6  oz.  glass,  6  doz .  r-°3 

6  oz.  ,1  gross,  in  bbl . Pcr  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . Per  doz.  .45 

toc.-can,  4  doz.  in  box . . . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1 .25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


Royal,  10c.  size,  4  doz . 86 

“  541b.,  4  doz .  1.30 

“  54  “  2  “  . . .  2.40 

“  1  “  1  “  .  4  6S 

Ralston  Baking  Powder,  i-lb.  cans,  per  doz.  2.25 

“  “  “  54- lb.  ’’  “  »  i-25 

Boston  Brand,  5-lb.  size,  54  doz.  case....per  doz.  12.00 


2.50 
•  55 
•75 

6.00 

1.50 
.80 
•45 


“  54  "  2 

“  V.  "  3  “  •••• 

Purity  Brand  5  ,  “  54  “ 

“  1  “  1  “ 

“  34  “  3  “  .... 

“  V.  “  3  “  •••• 

BLACKING— Shoe.  Per  Gross. 

Shinola . . . doz.  .75 

Shinola,  54  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . pergross  6.90 

Bixby’s  Best,  No.  . .  2-75 

“  “  B.  B.  B.  M . per  54  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  ••  “  small .  5.00 

Mason’s  No.  1,  54  gross .  2.2a 

"  <•  2,  “  2.60 

“  “  3,  “  .  »  *5 

“  “  4.  “  4-55 

“  "  5.  “  ••••••  7- 50 

T.  M.  French . per  doz.  x.oo 

SHOE  DRESSING 

Mason's  Shoe  Dressing . 

Acme,  1  doz . 

Bixby’s  Royal  Polish,  1  doz . — 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . .... 

Brown’s,  Army  and  Navy,  1  doz . 

Boyer’s  Frencn  Dressing . 

“  Oil  Polish . . . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black. . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . — .. 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  Jilack,  self-polishing . 

Dandy  Combination,  russet . . . 

Star  Combination,  russet.... . 

Dandy  Russet  Paste  large . . . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes . 

Oil  Paste  black,  never  dries  up,  large 


Per  Do«. 

•  -75 
.  1. 15 

•  ’Z* 

.  .80 

•  .8254 

•  -8s  54 

•  .65 

•  -75 

•  -7° 

-  .7° 

.  2.00 
2.00 

•  »5 
*5 

a. 00 
■75 
2. 00 

•  85 
■75 

•  75 

2 .00 

•75 

•75 

•75 

•4* 

•  8$ 

a.ee 
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GROCERY  WORLD 


GREEN  COFFEE.  Per  lb. 

Rio  Golden  Fancy . 09^®  10 

“  Prime .  @  °8J4 

“  Choice . . .  @08 

Santos  Peaberry,  extra  fancy .  -I2!4 

••  Fancy . og%9.og% 

“  Choice .  @t>9 

Maracaibo,  Strictly  Fancy,  Mild . .  .n}4®-12 

“  Choice .  @.u}4 

Washed  Caracas,  Fancy . 14 

Laguayra,  Fancy .  -i°% 

Java,  Extra  Fancy  Old  Government . 2oJ£®.2x 

“  Extra  Fancy . . .  ®-  20 

“  Fancy .  ®.I9H 

Mocha,  hi  and  %  hales,  genuine,  finest.,  ® .  i9 

Mocha  Seed,  Santos,  Fancy .  @.zo}i 

Mocha  Seed ,  Santos,  Choice .  @ . 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

RlC,  Extra  Fancy  Golden. . .  @.ia 

"  Prime .  ©io!4 

*•  Choice .  @.o9^ 

Santos,  Extra  Fancy . .>3 

‘  Fancy . _™ .  &■  10% 

"  Choice .  @.12 

Laguayra,  Fancy .  @.»4 

Maracaibo,  Choice .  &14H 

“  Fancy..™ .  @.15 

"  Extra  Fancy .  @.15 % 

Java,  Extra  Fancy  Old  Government .  @■■25% 

“  Fancy .  @-i4lA 

Mocha,  Finest .  @.23% 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . sa 

"  “  "  a . so 

•<  «•  •«  3. . 17 

*«  "  «  4 . . 

Pack  In  25  and  so-lb.  cans,  and  as,  so  and  100-lb.  bags. 

Levering  Coffee  Co. — 

Ventura . 1 7  Vi 

Eureka . 

Leader . . . 13 

Jap . ! . «2 

Special,  No.  6 . 11 

Special  Drive . 11 

Extra  Value  Blend . ro)4 

Bargain  Blend . . . zo 

Packed  in  50  and  100  lb.  lancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases 

Ariose .  15&  isAb 

Lion .  13#  13  X 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .16 

Saludo,  lbs . so 

“  50-lb.  tins . 19 

“  barrels . 18 

VIv,  lbs . 16 

“  50-lb.  tins . . . 15 

“  barrels . . . 14 

Ground  or  pulverized  without  extra  charge. 


Llpton's  Package  Coffee — 

Special. . .  •  26 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Trtunfo,  24  2-lb.  cans . 29 

"  48  z-lb.  cans . -  .29% 

Trinidad,  60  or  100  i-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . - . 24 

La  Cruzada,  60  or  100  r-lb.  cartons . 21  % 

Iowa,  60  or  100  z-  and  2-lb.  cartons . 18  J4 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  xa,  24  or  48  }4-lb.  cans 

per  %  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40 or  60  z  lb.  tins . 27)6 

Tourist,  24  or  30  3  lb.  tins . 27)$ 

Almoco,  40  or  60  1  lb.  tins . 20 % 

Almoco,  24  or  30  3  lb.  tins . 20% 

E  L.  C.,  zoo  lbs.  to  case . Z4 

E.  L.  C.,  60 lbs.  to  case . 24, l0 

Golden  Drip,  2  lb.  bags,  zoo  lbs.  to  case . 14X1 

Golden  Drip,  z  lb.  bags,  zoo  lbs.  to  case .  14% 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’i  “  Kosyr” 

50  tins  In  box™ . per  box  3.80 

z  2  tins  In  box . per  carton  .95 

2  lb.  tins . per  doz.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  K-gross  Improved 

cans . .....per  gross  s.25 

Floto’s  Coffee  Essence,  )4-gross  cans,  tin 

ends . per  gross  a. 70 

Floto's  Coffee  Essence,  -gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .04  54 

Floto’s  Vienna  Coffee  Essence,  Mazillla, 

54  gross . per  gross  2.25 

Hummel’s  Essence,  tin  can,  %  grosz,  per  grosz  2.85 

“  “  tin  ends,  “  “  2.70 

"  *'  Improved  “  •*  t.z5 

Chicory,  Sellg's,  65’s . 05 Zi 

“  English  Ground,  bags  about  z6o  lbs.  .05^ 

“  Francks’,  stick,  65  lbs.. I . 0654 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . “4 H 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2. 35 

Blasting,  B,  kegs.  25  lbs .  z.  50 

Duck,  kegs,  lbs .  4.75 

Duck,  kegs,  6)£  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  10%  lbs .  2. 6j 

FG,  FFG,  FFFG,  kegs,  6#  lbs .  z .  50 

Drop  Shot,  z  to  zo,  bags,  25  lbs .  z  .85 

BB.  bags,  25  lbs .  2.10 
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BLUING— Dry.  Per  Gross. 

Barlow’s,  small,  2  doz .  2.60 

“  large,  z  doz . . .  5 

Sawyer's,  No.  z,  6  doz .  z  .50 

“  No.  3,  3  doz .  3-35 

Colburn’s,  No.  z,  4  doz .  x  .60 

“  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  z  oz.,  3  doz .  .2.65 

Ball  Blue,  2  oz.,  3  doz .  5  .00 


BLUING — Liquid.  Per  Gross. 

Boyer's  Bengal,  S  oz.,  gross .  3.90 

Cream  Indigo,  2  oz.,  5£  gross .  3.90 

Cream  Indigo,  4  oz.,  %,  grots .  7.40 

Cream  Indigo,  8  oz.,  yA  gross .  zx.40 


BUTTER.  Perlb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tubs . - . .33 

“  First,  “  3» 

“  Second,  "  .29 

“  Third,  “  .27 

"  Imitation ,30-60  'bs .  .25 

“  5-  and  zo-lb.  rolls,  60-  and  zoo¬ 
lb.  boxes .  .34 

Ladles,  30-60  lbs.,  bakers’  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  z  lb.,  so-so-lb.  bxs.  .  37 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .36 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

30-lb.  boxes .  .35 

Sheal  (‘‘400’’)  Elgin,  20-50-lb.  boxes .  .34 

Sheaf. . . . ....  .30-. 33 

B.  S.  Gilt  Edge,  cartons .  38 

Gurnse,  pounds  or  half  pounds .  .36 

Belle  Spring .  .34 


CANDLES. 


Per  lb. 


P.  ft  G.,  8’s,  30  lbs . . . 10% 

“  z6’s,  “  . 11% 

Paraffine.  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  In . .  .0854 

Searchlight  Hotel,  z6’s,  30  lbs . og% 

Peerless  “  “  “  . 10% 

Bright  Light,  “  “  - . per  box  2.  50 

Werk’s,  8’s,  30  lbs . Z2 

“  z6’s,  30  lbs . Z3 

Carriage  Candles,  size  6x1% . z9 

Martha  Washington,  long  zas . perlb.  .ij 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4 . 20 

Mason’s,  quarts . per  gross  4.45 

Mason’s,  half-gallons . par  gross  6.20 


-8- 

Jelly  Tumblers — 

Barrels,  22  doz . . . . . per  doz.  .1654 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  %  gro.,  no  rubbers,  per  gro.  z  .70 
Jar  Rubbers — 

Lip,  wide . - . ....per  grots  .85 

Acme,  wide,  z  doz.  cartons . per  lb.  .45 

“  medium,  z  doz.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium. . 26 

Black,  medium. . . . perlb.  .25 

(25  lb.  lots  z  cent  per  lb.  lest.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram  . ...per  dot.  .25 

“  Sage . . . .  “  .25 

*'  Thyme _ . _  “  .25 

“  Savory . .  “  .25 

“  Special  case  aaasortmeat,  a 
doz.  Sweet  Marjoram,  z 
doz.  Sage,  %  doz.  Thyme, 

%  doz.  Savory . per  case  z  .00 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

}<i-Ib.  cartons,  z  doz....™— . . per  doz.  .40 

K-lb.  “  ”  - - -  “  -75 

34-lb.  _  “  “ _  “  1. 25 

Y-lb.  screw  cap  bottles,  2  doz . per  doz.  .90 

H -lb.  square  canz,  z  doz.. . . .  “  .80 


CANNED  GOODS. 

romztoes —  Per  Doz. 

Mrs.  Hancock’s  Frying . 1  25 

Frying,  Good  Luck  Brand. . I.zj 

DuBois’  Frying . - .  t.12^ 

Jersey  King,  No.  3,  Standard  Jersey  .  z.oo 

Blue  Hen  Chickens,  No.  3 . 95 

Rio  Grande,  lancy,  Jersey...— ............  1.05 

Silver  Lake,  fancy,  Jersey . 1.10 

Alta,  No.  2 . 70 

Plantation,  No.  zo,  z  doz .  2.85 

Bull  Dog,  No.  2 . 67S 

Lima  Beans — 

Tinsley's,  extra  sznall . . . — .  1.25 

Silver  Lake . x  05 

Little  Darlings . z  30 

Acorn . X.X5 

Early  Autumn . .95 

Boyer’s,  No.  2 . . . .....  Z-07H 

Oxtord,  Maine  packed . .87 

String  Beans — 

Extra  Fancy . - .  z  .65 

Cloister,  fancy  N.  Y . x.45 

Mikado,  Penna.,  fancy . z.oo 


Caricol  stands  for  Pleased  Customers 
Pleased  Customers  stand  for  Profits 


Caricol  is  the  Tea  on  which  you  can  make  160  per  cent, 
profit  because  it  has  been  blended  by  one  who  has  spent  a  life¬ 
time  finding  out  how  to  please  the  majority  of  the  people.  If 
you  will  get  a  sample  and  prices  from  us  you  will  understand 
why  we  have  sold  tons  of  it. 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


You  Can  Use  Kerosene 
Gas  or  Gasoline 

The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


What’s  in  a  Name? 

We’ll  tell  you.  We  have  picked 
out  the  name  Apelpi  for  our  Evap- 
rated  Apples,  so  that  every  time  it 
is  thought  of  particular  people  will 
think  of  the  finest  fruit  of  this  kind 
ever  put  on  the  market. 

We  have  adopted  the  sentence, 
“The  bottom  as  good  as  the  top,  ”  be¬ 
cause  that  is  unusual  with  evap¬ 
orated  apples,  and  we  pride  ourselves 
on  the  fact  that  it  applies  to  ours. 

Put  them  in,  and  your  troubles  in 
this  direction  are  over. 

BOWN  BROTHERS 

Despatch,  New  York 


H.  COWAN  &  SON 
Distributers 


28  So.  Front  Street 
Philadelphia,  Pa. 
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Boyer’s,  is . 

Acorn,  3s . 

Acorn.  No.  2... 
Safe,  No.  2 . 


fhite  Wax  Beans— 

Acorn . 

Champion . 

Winsom,  N.  Y.,  No.  xo,  1  dor.. 


•  S*)S 

*.05 

•  77)4 

.60 


•  75 

•  65 

3-75 


aked  Beans — 

B.  &  M.,  No.  3 .  I-35 

B.  &  M.,  No.  3,  tomato  sauce .  *-55 

Campbell’s,  No.  2,  plain . 92/4 

Campbell’s,  No.  2,  sauce . 92A 

Oxford,  No.  3 .  I,Q5 

Narragansett,  No.  2,  tomato  sauce . 97/2 

Narragansett,  No.  3,  tomato  sauce .  x-37)4 

Van  Camp’s,  No.  1,  sauce,  4doz . 87)5 

Van  Camp’s,  No.  2,  sauce,  2  doz .  1.32% 

Moore  &  Brady,  No.  3,  plain .  'f2H 

Moore  &  Brady,  No.  3,  sauce .  .87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  x,  picnic  size,  sauce  ...  .45 

Victory,  No.  x,  tomato  sauce,  4  doz . 47)4 

Martin  Wagner  Co.,  No.  3,  plain .  97)4 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 52H 

Schimmel’s,  No.  1,  sauce . 05 

Schimmel’s,  No.  2,  sauce .  x.oo 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . : . 77)4 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  in  tomato  sauce— 

3-lb.  cans,  2  doz . per  doz.,  1.80 

2- lb.  cans,  3  doz .  “  1  -4° 

x-lb.  cans,  4  doz .  -9° 

x-gal.  cans,  doz .  5  00 

Sunny  side  Pork  and  Beans,  plain  or  In  sauce— 

3- lb.  cans,  2  doz . per  doz.  .95 

a-lb.  cans,  3  doz. . .  <(  -7° 

x-lb.  cans,  4  doz .  •  45 

x-gal.  cans,  )4  doz .  3  00 

Jed  Kidney  Beans— 

Joan  of  Arc,  No.  . . °3A 

Martin  Wagner’s,  No.  2,  2  doz_ . . . 72/» 

Van  Camp’s,  No.  2,  2  doz . per  doz.  .82/5 

loro-  - 

Koralet . •- .  I-65 

Paris,  fancy  Maine . . . .  I-a° 

American  Beauty,  extra  fancy,  Shoe  Peg...  .92)5 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 82/5 

Shoe  Peg,  Susquehanna . 8  5 

Shoe  Peg, Osborn’s . 75 

Mark,  crushed . . . 75 

Rex,  No.  2,  Fancy  Whole  Grain . 7° 

Vanity,  No.  2,  Whole  Grain. . °VA 

Royal  Exchange,  Whole  Grain . 65 
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Peas — 

French,  very  fine,  100  cans .  14 '5° 

French,  fine,  100  cans .  12.00 

French,  medium,  100  cans .  X I  °° 

Boyer's,  Midgets .  x.85 

Boyer’s,  Extra  Sifted .  I-5° 

Boyer’s,  Sifted .  1  •  35 

Boyer’s,  Early  June .  12S 

Parrot  Junes .  I-I° 

Jumbo  June  . .  I-I5 

B.F.F.  Junes .  102)4 

Little  Nell’s,  Baltimore . °5 

Hermit  Brand,  No.  . . 57/4 

Beets — 

Red  Jacket,  No.  3,  small .  *-35 

Silver  Lake,  fancy,  No.  3 . .  1  00 

Succotash — Belle  Rose, fancy  N.  Y.  State .  1 . 00 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine . 92  A 

Spinach —  ,, 

Champion,  No.  3 .  1'2t$ 

Shawnee,  No.  3 . . .  *•  a7 A 

Farren’s,  No.  3 .  1  -25 

Farren’s,  No.  . .  4-°° 

Sweet  Potatoes- 

Victory,  No.  3,  ados .  x-°5 

Pumpkin —  „ 

Silver  Lake,  No.  3 . • . -8s 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 9 254 

Andrews  &  Co.,  No.  2 . 55 

Silver  Lake,  No.  xo,  1  doz .  2-25 

Asparagus — 

Extra  mammoth.  No.  a)4 .  4-5° 

Superior,  large.  No.  2 )4 .  4-1Q 

Staple,  medium,  No.  2)4 .  3-95 

Swan,  medium.  No.  2)4 .  3-85 

Del  Monte  Tips,  No.  x)4 .  3  -75 

Extra  Tips,  No.  i)4 .  3  7° 

El  Dorado  Tips,  No.  x)4.... .  3-°° 

El  Rio,  medium,  No.  2)4,  2  doz .  3-75 


CALIFORNIA  CANNED  FRUIT. 
Apricots —  Per  d01- 

Extra  Quality .  2 -75 

Extra  standard .  2  •  65 

Pears —  , 

Bartlett,  extra  quality.  2%s .  2  05 

Bartlett,  extra  standard,  2%s . .  2.00 

Bartlett,  standard,  z)4s, .  2 -4° 

Cherries— 

Extra  quality,  2)4s .  3-4° 

Standard,  2% . . .  3-°° 

Peaenes — 

Goddess,  No.  2%,  ex.  stand’d  lemon  cling..  2  65 
Tioga,  No.  2 54,  ex.  standard  lemon  cling...  2.62)4 
Wild  Rose,  No.  2)5,  ex.  stand’d  lemon  cling  2.47)4 

Valley,  No.  2)4,  standard  lemon  cling .  2  30 

Thistle,  No.  2)4,  standard  lemon  cling .  2.27)4 

Agate,  No.  2)4,  standard  lemon  cling .  2.22)4 
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Lake  View,  No.  2%>  lemon  cling . 

Lake  View,  No.  2J4,  yellow  free . 

Oak,  Sliced,  Lemon  Cling,  No.  i,  4  doz . 

Columbus,  No.  2*4,  pie  peeled  yellow  free... 
Columbus,  No.  2*4.  pie  peeled  lemon  cling.. 
Plums — 

Extra  standard  eg g . 

Extra  standard  green  gage . 

Standard  egg . 

Standard  gage . . . 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  10,  1  doz . 

Keystone,  No.  3,  2  doz . . . 

Blackberries — 

Farren's,  extra  preserved,  No.  s . 

Silver  Lake,  heavy  syrup.  No  2 . 

Nigger  Head,  No.  2 . 

Spring  Garden,  No.  2 . 

Jersey  Duke,  . . 

Biueberries- 

Loggies,  No.  . . 

Loggies,  No.  10 . 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

Maryland  Leader,  white . 

P.  &  B.  yellow.  No.  3 . 

Gypsum,  No.  3,  pie . 

Pears — 

Silver  Lake,  No.  3 . . . 

Fowling  Creek,  good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved.  No.  2 

Rhubarb — 

Ayres,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pine-apple— 

Phonograph,  grated,  No.  2 . . . 

Phonograph,  slited,  No.  2 . 

Acorn,  grated.  No.  2 . 

Acorn,  E.  &  C.,  No.  2 . 

General,  E.  &  C.,  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  1 %,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  2 . 

Singapore,  cubes,  No.  4  doz . 

Wagner's,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . . 

Singapore,  cubes.  No.  1,  4  doz . . . 


2.1« 
2.10 
1 .60 

187  56 

1  93 

*•75 
*•75 
1. 65 
1. 65 


3-50 
1 . 10 

1.30 

x  .20 
1.07% 
.90 
X  .10 

1  •  5° 
6.85 


1.85 

1  97% 
x.92^ 

*-»7  54 

1.50 

1.40 

125 

2.55 

x  .90 

3.00 

x.40 
1.50 
1 .90 

2.10 

2  .00 
1.95 
2.00 
1.90 
1.85 
X  .70 

1.65 

1.50 

1. 10 
1  *35 
1.05 
1  00 
1 .00 

•95 

•85 


The  Paul  Taylor  Brown  Co’i 

SlngaporePIneapple,  extra  preserved. 
Tan  Chop  Hln,  ft-Jb.  chunks . per  doz. 

“  iK  ••  ahced  “ 

•'  x)4  “  crated .  “ 

•*  2)4  “  whole .  “ 

Packed  In  their  own  juice : — 

1 34-lb,  chunks, extra  heavy  »yrup...per  doz. 
x44“  zltced .  “ 


.80 

•  -35 


•41 

•  4° 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  do* 

Devilled,  No.  x,  4  doz .  2.20 

Devilled,  No.  2,  2  do* .  3*25 

Clams — 

Gold  Label,  No.  x,  4  doz . 

Star,  No.  x,  4  doz . . .  *  05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4*20 

B.  &  M.,  No.  flat,  4  doz .  2.20 

B.  &  M.,  No.  1,  tall,  d  d©z .  4-*5 

B.  &  M.,  No.  yA,  flat,  4  doz .  2.90 

Star  brand,  No.  flftL  4  dof .  x,35 

Star  brand,  No.  jJ,  flat,  4  dozM . .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4*35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry.  No  1, 

2  doz . . .  1.20 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  doz .  ***5 

Cotton  Bale,  pickled,  No.  1,  2  doz .  *.12}$ 

Mackerel — 

Picker's,  soused.  No.  1,  4  doz . 

Pickert's,  soused.  No.  2,  2  doz .  2  50 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  x,  4  doz .  1.52 

Underwood,  soused.  No.  •,  •  doz .  *  45 

Underwood,  soused,  No.  3,  •  do* .  3.10 

Oysters— 

Boyer's,  No.  1,  2  doz .  I,02/4 

Boyer's,  No.  2,  a  doz . . . .  190 

M.  &  B.,  No.  1,  2  doz . .  1. 00 

Stewart's,  No.  2,  2  doz..* .  **95 

Stewart's,  No.  x,  2  doz . 95 

Victory,  No.  1,  2  doz„..... . . . 9756 

Kippered  Herring — 

Maconache's,  2  doz.,  plain....: . . .  x* 477* 

Gold  Label,  No.  1,  spiced,  4  doz .  82# 

Salmon— 

Foust,  Sockeye,  x  lb  ,  flat .  1  56 

Gibralter,  Sockeye,  No.  x,  tall .  1.90 

Gibralter,  Sockeye,  No.  $4,  flat .  1  *5 

Hapgood's,  No.  1,  tall,  4  doz .  1-85 

Hapgood's,  1  lb.,  flat .  2.05 

Hapgood's,  1  lb.,  flat,  keys .  2.15 

Porter's  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  1  d7/4 

Humes,  Karluk,  No.  1,  tall,  4  doz .  x.35 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


Unbroken 
Eggs  Mean 
Unbroken 
Profits 

We  will  show  you  how  to  deliver 
I^g-gs  without  breaking  them  this  will 
interest  your  customers  some,  and  it 
should  interest  you  more. 

We  will  show  you  that  a  small 
portion  of  the  money  you  save  by  not 
breaking  Eggs  will  equip  you  with  our 
carriers,  and  that  the  balance  will  repre¬ 
sent  profit. 

We  will  show  you  this  in  figures , 
so  there  will  be  no  more  question  in  your 
minds  about  it  than  there  is  in  ouis. 


Star  Ejjj  Carriar  &  Tray  Mfj.  Co.,  RochGStor,  N.  Y.,  U.  S.  A 
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HontsbM,  No.  i .  i-4S 

White  Bear,  red,  No.  i,  tall .  1.3s 

White  Raven,  J4s . 95 

Flaia. 

Chancerelle,  J4s,  key .  35.00 

La  Champagne,  54  s,  key .  17.00 

Billet,  small  ’/{s .  14.00 

Tricolore,  54 s .  9.00 

SARDINES— Boaelets. 

La  Champagne,  &'s,  key .  17.00 

Cedeau,  M‘ s,  key .  *5.00 

Imparted— 

French, 

ga,  Martels .  9  75 

it,  Martels . 13.25 

Morel,  54a,  boneless . . .  17-5° 

^^s^ Aurora,  smoked .  8.00 

Us,  Irma,  100  cans. . .  3.40 

Ms,  Eureka,  key,  loo  cans .  3.37 54 

Ms,  Luncheon,  100  cans .  3. so 

jjs.  Fox,  too  cans . 3.40 

Ms,  Underwood’s,  50  cans. . 3.95 

Hi,  Inna,  50  cans . . . . .  3 . 45 

Harbor,  48  cans,  wrapped .  3.40 

Ms,  Booth’s,  50  cans.. .  a. 75 

Ms,  Continental,  key,  48  cans .  3.50 

Ms,  Blanchvllle,  jo  cans .  2.30 

oC- 

J’s,  Irma  100  cans .  3.65 

«.  Continental,  key,  too  cans .  3.40 

[a,  Le  Baron,  100  cans .  3 .20 

d  Label,  J4s,  oil,  100  cans .  6. 40 

“  mayonnaise  dressing,  10c  cans  6*40 

'*  5is,  “  *'  SO  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Suarters,  Tomato  Sauce,  key,  too  tins .  13.00 

alves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour's  Yeribest,  with  key,  No.  1,  2  dox .  1.35 

“  "  with  key,  No.  2,  j  do* .  2.35 

Fairbank’s,  with  key,  No.  1,  2  do* .  1.25 

“  with  key,  No.  2,  1  do* .  2.25 

“  with  key.  No.  6, 1  do* .  6.90 

“  with  key,No.*4,  )4  do*.,percpse  8.ij 

uibby’s,  with  key,  No.  1,  a  do* . 1.35 

"  with  key,  No.  2,  1  do* .  2.3s 

Chipped  Dried  Beet. 

No.  1,  a  do* .  2.00 

No.  54,  1  do* .  1.15 

jlass,  No.  54,  2  dos . . .  1 . 45 

Tlass,  No.  1,  2  do*.. .  a. 45 

Beechnut  Sliced  Beef,  No.  i,glassjars,perdo*.  2 .8254 
Beechnut  Sliced  Beei,  No.  glass  jars, per  do*.  1 . 75 
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Acme  Sliced  Smoked  Beet.  Per  do*. 

Large  tins,  2  do* . - .  2.60 

Medium  tins,  4  do* . -  1.60 

Medium  tins,  2  do* . —  1.65 

Small  tins,  4  do* . . . .  1.00 

Large  glass  jars,  1  dos . . . .  2 . 8s 

Special  jars,  1  doe . . . .....  2.60 

Junior  jars,  2  doc . . .  1.60 

Sliced  Bacaa. 

Beechnut  Bacon,  No.  1,  glasa  jars .  2.6754 

Beechnut  Bacon,  No.  54,  glass  jar* .  1.60 

Acme,  large  glass,  1  do* .  2.75 

Acme,  junior  glass,  2  dos .  1. 60  » 

Roast  Beet. 

Fairbank’s,  No.  1,  s  dos .  1.30 

Fairbanks,  No.  s,  1  dos. . .  a.a$ 

Armour's,  No.  1,  2  dos . . .  1.3254 

Armour’s,  No.  2,  1  dos . . .  a. 35 

Libby's,  No.  1,  2  do* . . . . .  j.so 

Libby's,  No.  2,  1  do* .  2.20 

Kingan’s,  No.  1,  2  doc . ™ . . .  1.15 

Kingan't,  No.  *,  1  do* . . . . .  2.15 


Loach  Toagme. 

Fairbank’s,  No.  1,  2  dos . . . 

Libby’s,  No.  i,  2  dos . . . 

Armour's,  No.  i,  s  do*„ . 

Whale  Oz  Tongue. 

Fab-bank's  No.  2,  1  doe . . 

Libby’s,  No.  a)4, 1  dos.. . . __ . 


2.20 

•9° 

2.70 


7.00 

10.00 


Pottod  Hans  er  Oz  Toagme. 

Armour’s  Veribest,  No.  V,  4  doe  .  — ,  . 45 

Armour's  Veribest,  No.  ) 4,  2  doe. . .80 

Libby’s,  No.  54,  4  dos . ■■■-— . ™. . „.  .45 

Libby's,  No.  54,  4  dos. . .... . .  .80 

R.  &  R.,  No.  54,  4doz .  1. 15 

R.  &  R.,  No.  J4,  2  do* .  1.95 


•*7X 

1.45 


Potted  Chickea  ar  Turkey. 

Armour's — 

No.  54,  4  dos  . . . . . 

No.  54,  2  dos . 

Libby’s— 

No.  >4,  4  dos . *s 

No.  54,  2  dos .  1.50 

R.  &  R.,  No.  54,  4  doz .  1.75 


Boned  Meats. 

Curtice  Brothers,  “  Bine  Label” —  Per  Dox. 

Chicken,  No.  % . .85 

“  “  1 .  5 . 00 

Turkey,  “  54 .  a.  85 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  t .  11 .00 

Whole  Ham,  No.  i54 .  9  00 

Whole  Ham,  No.  254 . .  *3.50 


-li~ 

Deyllled  Meats. 

Curtice  Brothers,  “  Blue  Label  ’’— 

No.  5  os.  Ne.ioox. 
Per  Dos.  Per  Dos. 

Ham . . . .  z. 50  1.50 

JUTF*- . . . . . —  1  *5°  2-50 

LJlUfCl  .  «  a  eeaseoa  assesses . .  I.IO  3  •  *  5 

Turkey . . .  s .  10  3  *5 


Petted  Meats, 

Curtice  Brothen,  "  Blao  Label”— 

No.  KTln.  No.  X  Tin. 
Per  Dos.  Per  Dos. 

Ham . . .  1.25  2.25 

Tongue  . . . . .  1.25  2.2s 

Chicked . .••••,.. . .  s.95  3. co 

Turkey.™ . . .  1.95  3.00 


Seeps. 

Snider’s  T senate  Soup— 

3  lb.  cant,  2  do* . . . 

2  lb.  cans ,  s  des . . 

1  lb.  cans,  4  dos . . . 

Gallons  cans,  54  doe . 

Schlmmel's,  assorted,  r  lb.,  4  dos . 

Campbell's  Assort  ,  No.  1,  4  doz . 

Campbell’s  Special  Assort.,  4  doz . 

Schimmel’s  Assort.,  No.  j,  4  doz . 


per  dot. 
•■IS 
*•35 

90 

5.00 

•  84 

.85 

•  87!4 

.85 


Curtice  Brothers, 1 


Bine  Label 
Quarts. 
Per  Dos. 

........  3- *5 

BouUoa. . . .  3. ij 

Beet.......™...,..™..,.,.,  3.15 

..  3*5 

..  3.15 

Vegetable™ .  3.15 

Tomato . .  3.15 

OxTaR. .  3. is 

Mock  Turtle .  3.15 

Tapioca  Crecy .  3.15 

P«« .  3*5 

Mutton  Broth . .  3.13 

Clam  Chowder™ .  3.15 

“  Broth .  3. is 

Chicken  Gumbo .........  3.15 

Mulligatawny .  3.15 

Chicken . .  3.15 

“  Broth .  3. 15 

Green  Turtle .  6.  ■ 


Terrapin .... 


•••••eeeeeeseee 


w50 

7*5 


Pints. 

Per  Do*. 
*■75 
1 -75 
*•75 
*75 
*.75 
1-75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*■75 
*•75 
*•75 
*•75 
350 
3-75 


H -Pints 
Per  Do* 
*«S 
*»S 
*.*5 
*»S 
l*»5 
*•■5 
*■•5 
*»5 
*  -*5 
*5 
«5 
*5 
*5 
*5 
■5 
«5 
*5 
*5 
00 
*•*5 


’ll — 

CANDIES  AND  CONFECTIONERY. 


Croft  &  Alien  Co. — 

Extra  Mixtures™....™... 
Cream  Jelly  Mixtures... 

Elcroften  Mixtures.. . 

Nobby  Mixtures . . 

Cadella  Mixture*. ... 


..30-lb.  'Pails 


:3i 


Fine  French  Mixtures .  “ 

French  |  Creams. . . .  *• 

American  Mixtures . . . .  “ 

Variety  Cut  Drops.™...™. . .  “ 

Darling  Mints . . . . .  “ 

Golden  Drip  Bar . .... . 15-lb.  boxes 

Sour  Balls . . . 30-lb.  pails 

Panes  Us  Cream  Chocolate .......  ” 

I  X  L  Assorted  Chocolate. . .  ” 

King  B  Assorted  Chocolate™ .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonpsurlel  Drops . .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . .....15-lb.  palls 

Chocolate  Mints . . . . yo-lb.  pulls 

Honey  B  Comb . ax-lb.  palls 

Cream  Cocoanut  Balls . a8-lb.  pulls 

Cream  Peppermint  _.„„™. 

“  Wmtergroen . 

Wellington  Caramels  . . . 

Frozen  MUk  “  _ 

Soft  JeUy  Gum  Drops . 

Superfine  “  .  - 

Jelly  Beans . .  “ 

Wntergreer.  Loaengen . .  *' 

Mint  ~  . . 

Asaortod  "  _ _  “ 

Conversation  “  . . a8-Ib.  palls 

C.  ft  A.  Crown  Stick . . 30-Ib.  pulls 

Pancella  Chocolate,  i-Ib.  boxes,  30-Ib.  cases 

Rock  Candy,  assorted  . . io4b.  boxes 

Penny  goods  . (miimmIO  boxes  In  case 


30-lb.  ^paila 

..13-lb.  palls 
..jo-lb.yalls 


Perth. 

.08 

1 54 

.12 

.13K 

.09X 

•  o854 
.0854 
.0854 

.is 

•  o854 

»54 

.12 

a# 

•*3 
.  sa 
.,6% 
.11 

•*7: 

.  to 

■09K 

■oc  54 

•  ol 


s 


.07X 

.10 

.08 

:S 

09)4 

.12X 

•0954 

4.50 


CATSUP.  Far  Dos. 

Beef  Steak  Catsup,  Medium . ....“. .  a. 00 

Campbell's,  No.  8,  2  doz . 87J4 

Campbell’s.  No.  8,  Tobasco- . 8754 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz . .  1.35 

Heme  Made,  No.  8,  4  doz . 65 

Waldori,  medium,  12  oz.,  screw  top,  2  dox . 90 

Snider’s  Catsup  :— 

Pints,  s  do* . „ . _ . . . .  2. to 

54 -pints,  2  do* . .  1.3s 

Quarts,  s  doz . . . . .  3.13 

Gallons,  6  jugs  In  crate . . . par  jug  .83 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  *. 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  In  54-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  plul“d«lPhia 

^  A  A  *"•**"»*  ”  V/V/*  PENNSYLVANIA 


It  Is  Spelled  RAMLY 


If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


BN  WRITING  TO  KDVEHT1SBRS  KINDLY  WBNTION  "GROCERY  WORLD” 
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ketchup. 

urtioe'i  “Blue  Label”  Tomato  Ketchup:— Per  Caie. 

Small,  25  bottles  in  . .  3  °° 

Medium,  25  bottles  In  case .  4  •  75 

Large,  12  bottles  in  case . . . . .  3*75 
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Wilbur's  Cocoa — 

Breakfast,  tf-lb.  tins,  6-lb.  boxes . per  lb.  -37 

“  )4-lb.  tins,  6-lb.  boxes . per  lb.  .36 

Wilbur’s  Chocolate- 

Sweet  Clover,  H*>  6-Ib . per  box.  1 .65 


Hooton  Cocoa  and  Chocolate  Co.— 


CHOCOLATE  AND  COCOA. 

Falter  Baker  &  Co’s :—  Per lb- 

Premium,  12  to  *5  lbs . . . . . 35 

Caracas,  sweet,  6  lbs.  . . *  •32 

German,  sweet,  12  lbs . . . . 

Auto,  sweet,  6  lbs . . . 32 

Cocoa,  5£-lb.  cans,  12  lbs.  In  box . 3° 

Cocoa,  %-lb.  tins,  6  lbs— . 3° 

V.  H.  Baker  s:— 

Best  Cocoa,  Ji-lb.  size. . .  lb.  33 

|-lb.  “  - .  -34 

Premium  Chocolate,  %s,  «a  lbs . . . 31 

“  ^s,  ra  lbs . 3'A 

Best  Sweet  Chocolate,  34  s . . . 20 

Best  Sweet  Chocolate,  . . 20 

tfershey’s— 

Milk,  }4s,  61b . per  box  i.S5 

;ocoa,  B-pp’s,  36-lb.  tins,  i  lbs . . . 4* 

••  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .7a 

<<  «  6-lb.  boxes,  tins, 

per  tin,  .3756 

«  «  6-lb.  boxes,  ^  -lb.  tins, 

per  tin,  .19 

“  Huyler’s,  %B,  6  lb . 43 

««  “  34s,  6  lb . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  doz. 

1/ -lb.  round  cans . 19  2.27 

2-lb.  “  . 30  3  60 

r-lb.  “  . 59  7-°8 

iU-oz.  “  50  cans  In  case  .07 

"  Per  lb. 

S-lb.  “  .  *-75  S5 

Bensdorp's  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  V anllla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  )4-lb.  cakes . . 

Blooker’s  Cocoa  Powder— 

34 -lb.  tins,  2  doz.  In  box . per  doz.  1 . 88 

34-lb.  tins,  2  doz.  in  box . “  3-5° 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags.  1  doz.  in  case .  “  -5° 


Cocoa,  labeled,  )4s-: . . . 3® 

Cocoa,  labeled,  Is. . . . . 

Premium  Chocolate,  34* . 28 

Premium  Chocolate,  34  s . — . . 

Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  Ji-lb.  size . P*r  lb.  •  4° 

“  “  4-lb.  "  .  “  *4X 

“  Baking  Chocolate,  K-lb  size .  “  -27 

*<  «*  “  k-lb.  “  m. ...  .29 

«  Milk  Chocolate,  6-lb.  box . per  box  1.65 

«  Vanilla,  Sweet,  6-lb.  “  .  “  2®5 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes 

in  case,  #-lb.  packages . . . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  34-Ib.  packages . 3® 

Premium  Chocolate,  6-lb.  boxes,  ra  boxes 

in  case,  34 -lb.  packages . . . 3® 

Premium  Cuocolxte,  ia*lb.  boxes,  6  boxes 

in  case,  34 -lb.  packages . 3® 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  *4 -lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34 -lb.  packages . .30 

Vanilla  Sweet  Chocolate,  12-Ib.  boxes,  6 

boxes  in  case,  34  Tb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . . . Per  box  1.75 

Cocoa,  6-lb.  boxes,  is  boxes  In  case,  fifth-lb. 

tins . 4° 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . . *4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  $f-lb. 

tins . - . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  %-\b. 

tins . . . 

Cocoa,  ra-lb.  boxes,  6  Boxes  In  case,  )4-lb. 

tins . . . ess# . 

Cocoa,  ra-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . . . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- !b.  boxes,  ra  boxes  in  case . per  lb. 

12  “  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  xabxs.  In  case,  34  lb.  tins  “ 
14-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Peter's  Milk  Chocolate : — 

No.  61— %  lb.  size,  croquettes . per  lb. 

w-  _ u  ib.  «  “ 

-  "  flat  packets .  “ 


No.  6 

No.  63—  )4  lb. 

No.  64— ■%  lb. . 

No.  93-  Jib.  “  “  " 

No.  66 — M  lb.  “  "  “ 

No.  67— Alb.  “  *'  “ 

No.  68— A  lb.  ■«  “  "  ", 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  )4-lb.  jars,  6-  and  la-lb. 

boxes . 

Croft's  Cocoa,  |s,  a  doz.  in  box . 

<■  «  Vs,  6  lb.  “  . 

“  ‘ 1  34s,  6  lb.  “ 

"  "  is,  1a  lb.  “  . 

•«  «*  5  lb.,  6  cans  Inbox . 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
“  Superior  Sweet,  6  lb.  “ 

“  Premium,  Vs,  is  lb.  “ 

«  “  34s,  is  lb.  “ 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  34 -lb.  tins,  ia  In  box . 

“  K-lb.  “  24  “  . 

Cocoa  Shells,  cleaned,  bags . P*r  lb. 

KNICKERBOCKER  CHOCOLATE 

Hasty  Lunch  Chocolate — 

34-lb.  decorated  cans,  ia-lb.  boxes . per  lb. 

gib.  “  “  24-lb.  “  .  " 

Special  10-c.  packages,  30  to  box.. ..per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  Vlb.  tins,  6-lb.  boxes . 

“  34-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  Vi-lb.  cans,  6-lb.  boxes . 

“  V-lb.  “  12-lb.  “  . 

“  Lib.  “  6-lb.  “  . 

“  |-lb.  “  ia-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  M*>  ®-ib-  boxes . 

“  Ms,  ia-lb-  “  . ••••••• 

Bustsr  Brown,  5-c.,  48  cake* . P“  box. 

“  3*c.,  72  “  . 

Premium  Chocolate — 

lb.  cakes,  12-lb.  boxes 
lb.  “  24-lb.  “ 


•38 

•38 

.40 

.40 

•27 

•27 


•33 

34 

•  33 

1-75 

.48 

.48 

.48 

.48 

.48 

•  50 

•  5° 
•5° 


.40 

•95 

•39 

.38 

•37 

•  37 

•  50 


•  34M 

•  35M 
.01 

CO. 

.30 

.29 

2.10 

•36% 

.36 

■29M 

.29 

•3234 

•3* 

•  2®M 

.  26 
i-35 
1.40 


Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . to 

40  “  “  48  to  case . ....  .to 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 78 

CONDENSED  MILK. 

Eagle,  4  doz .  ®  -25 

Eagle,  2  doz . . 

Challenge,  4  doz .  4  •  3° 

Defiance,  4  doz .  4  3° 

Magnolia,  4  doz .  4-  80 

Rose,  4  doz .  4-®5 

Dime,  4  doz .  3-9° 

Winner,  4  doz .  4®S 

Baby,  1  doz.,  glass .  i-9° 

Red  Cross . . .  4-®° 

Peninsular .  4  •  ®° 

Dr.  Hand’s,  2  doz.. . . . .  3-*° 

Leader . 4*3° 

Banner, 4  doz . . .  4-5° 

Star,  4  doz .  4-®° 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  70 

Peerless,  5c.  size,  4  doz .  2.20 

Yacht,  family .  3-5° 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3.9s 

Silver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  10-c.  size,  4  doz . per  case  3.  30 

Pet,  e-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small . .  2.90 

Van  Camps,  4  doz.,  family .  3.55 

Van  Camps,  4  doz.,  large .  4-°° 

HIRES  CONDENSED 
MILK  AND  CREAM  Percaie 

Hires  Con-  \  .... 

densed  Milk  ../5*ou 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4,35 

Silver .  4*75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  In  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4-25 

Five  cases  or  more .  4-2® 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4*«o 


The  Sweaty  Spots  in  1907 

Look  back  over  the  year  1907 — have  you  saved 
yourself  all  the  work  you  could  ?  Or  do  you  see, 
as  most  grocers  do,  places  where  you’ve  done  an 

unnecessary  lot  of  slaving  ? 

The  grocer  who  saves  himself  hard  labor  by 
modern  devices  like  fTOtlklin  CSTtOll  SUQ3F  is  the 
grocer  who  stays  young  and  gets  the  most  out  of 
his  business. 

Imagine  all  the  hard  work  of  digging  sugar  out 
of  barrels,  which  you  and  your  clerks  did  in  1907, 
rolled  into  a  lump — would  you  like  to  do  it  over 

in?  • 

Particularly  when  you  reflect  that  every  bit  of  it 

could  have  been  avoided? 

The  work  isn’t  the  only  saving — you  save  all 

overweight  and  hence  all  your  profit. 

Make  1908  easier  for  yourself. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  *  PENNSYLVANIA 


IN  WRITING  to  rdvbrtisers  kindly  mention 
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COCOANUT.  Per  lb. 

Schepp’s  Shredded,  A4-lb.  pkgs.,  15  lbs.  to  case  .23)4 

“  “  %  lbs . 22% 

Dunham's,  5-cent  package . 29 

“  %» . 26 

••  %  s . 38 

“  and  Ks . .  .26% 

Franklin  Baker  Co’s — 

Brazil,  70  )4 -lb.  packages .  3.50 

"  35  )4-lb.  “  .  3.50 

“  38  )i-lb.  and  16  )4-lb.  packages .  a. so 

Brazil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  paUs,  ao  lbs . 11 

“  “  In  boxes,  35  lbs . . 10)4 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pails . 11 

",  “  Inboxes . 10% 

“  "  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . io'/i 

“  Slice,  “  rao  lbs . 10% 

‘  Strip,  "  xao  lbs . io)4 


CRACKERS  AND  CAKES. 


A.  Exton  &  Co.: — 

Bbls. 

. 08 

Bxs. 

■  oS% 
.08K 

•x°)6 

.08 

. 08 

Cracker  Dust . 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  Ivins'  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 07%  .08 

Brown  Edge  Water... .  *10 

Clover  Mixed . 

.08 

Cocanut  Taffey  Bar  . 

Cookie  Mixed . 

is 

00 

0 

.12 

.09 

.09 

.  10 

•°9 

09 

.08 

Fig  Bars . 

Frosted  Spiced  Wafer . 

. o8)4 

. oS% 

•°9 
.  zo 

•°9 

.09 

Honey  Jumbles.  XX . . 

Honey  Brook  Crisp . 

Iced  Charter  Oak . 
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.08 

■  <*)% 

.  10 

■07% 

.08 

.08)4 

•°9 

.08 

•°7  , 

■07% 

.07)4 

.08 

.07)4 

■c8 

•c8)4 

■top 

.12 

.06  >4 

.07 

•07)4 

.08 

•0754 

.08 

.x8 

.06)4 

.07* 

Iced  Ginger  Tablet . . 

Iced  Honey  Jumbles . . . og% 

Iced  Vedette  Wafer . 

Lemon  Bar . o8j£ 

Maui-in-lne-Moon . 

Milk  Lunch . 

Orange  Cookies . 

Quaker  City  Mixed . 07K 

Salted  Strips . . . 

S.  ltines  .  . . . 

Soda  Biscuit  XXX . 

Spiced  Waters . 07)6 

Sunshine  Cookies . °7% 

Vanilla  Wafers  XXX . 

Water  Crackers  Star . 

Package  Goods — 

Animals . 50 

Butter  Thin .  1.00 

Gingerettes .  x.03 

Gold  Medal  Soda  (small) . 50 

tl  “  (large)  . 90 

\  Graham  Wafers . / .  1  .co 

Ivinettes .  zoo 

Milk  Lunch .  i.eo 

Our  Ginger  Snaps . 50 

Pink  Tea . . .  1  .co 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  oj 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Conpecticut,  Rhode  Island,  Massachusetts. 


Per  doz. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  in  case,  per  doz.  1 . 15 
“  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish. p.  dz.  1.75 
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Weln  Sent,  In  bbl* . per  gal. 

“  z  gallon  atone  jars . per  jar  .75 

“  5  Fallon  kegs . . . .... .  per  keg  a.  50 

Prepared  Mustard,  In  bbls..... . per  gal. 

'*  “  In  is  gallon  keg*..per  gal. 

“  *"  In  jo  “  « 

“  “  In  5  «  «  ..5-. 40 

“  “  In  3  gallon ^>alU... per  pall  .75 

Prepared  Special,  with  spoon,  3  doz.  In  case, 

J>er  doz . 95 

ting  top,  3  doz.  In  case . per  doz.  .46 

"  with  Horse-radish,  a  doz.  In  case, 

per  doz . . . 95 


IMPORTED 


.32 

.36 

•32 

.30 

3»5 


•x9 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Seiected  tub . 36 

. - . loaf,  .26 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  ,z8,  less 

Roquefort  Cheese,  12  iu  case. .per  lb.,  .35,  •* 

Parmesan,  loaves  about  30  lb. . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single, 

In  tin . per  lb. 

“  i-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  z.4S 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

d?erdoz . . . .. . . .  s.75 

mutzer  Hand  Cheese,  100  in  box .  a .  35 

Edelweiss, Romatoor  and  Bier-Kase...per  doz.  4 .00 

American  Swiss,  No.  z . loaf  .19  cut  .30 

“  Square  loaves,  No.  1,  about 

25  lb».  each . per  lb. 

Limburger  Cheese,  No.  1 . box,  r8  ;  34  box, 

18  ;  less . . . . . 

Muenster  Cheese . . . per  lb. 

Brick  Cheese,  No.  z . . .  « 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  size),  6  In  box_ . per  box 

“  (Gem  size),  6  In  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  3  doz.  in  case. .  “ 

Picnic  size,  2  doz.  In  case .  “ 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Club  slze.per  doz. 

“  “  "  No.  1  size  ■< 

“  Roquefort  “  large  size  “ 

"  “  "  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d'lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  35  In  box . per  box 

Star  Cream,  or  Phlla.,  12  •*  ....  “ 

MlniatureCream.orPhlla.is  “  ....  “ 

Hand  Cheese,  8  doz .  “ 

«  ^  «  . . . . . 

“  4  “  Thnringer.'.'!..‘;."‘r  “ 


.19 

•»9 

.18 

•x7H 

3- o° 
2.25 
2.35 

4- 5° 

2.40 

1  *35 
z.oo 
x.  00 

3.40 
2.95 
*•45 
1.55 
1-55 
z.25 
1 . 10 
2 .30 
1. IS 
x-45 

•  75 

.85 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box 

Schutzen  Cheese,  12  In  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
z-lb.  packages . . . ..per  lb. 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . .....per  doz.  4.75 

“  8  “  .  ••  *. 75 

Carlsbad  Speck  (Imported  Bacon) ....  “  .33 

Imported  Cervelat  Sausage  (RoliFs)... ..per  lb.  .48 

Imported  Frankfurters . . . . . per  doz.  3.75 

Goose  Breast,  Imported,  marked  wolght,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holstelner.. by  bbl.  zs  less,  per  lb.  .14 

“  Landjager,  short . per  lb.  .14 

M  “  long . . « 

“  M orta della,  Dry . . ..per  lb.  .35 

“  Knackwurst,  25  In  box,  per  box, 

>4-75 . per  doz.  3.40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

•  e** . —  .33 

“  Cervelat,  Bios  Ribbon,  50  and  100- 

lb.  boxes,  .ao;  less- . 32 

“  Cervelat,  Crescent,  50  and  loo-lb. 

boxes,  .16)4  ;  leas...... . 18 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  leas . ,s6 

“I  Cervelat,  E.  Gothaer,  50  and  100-Ib. 

boxes,  23H;  lets . —  .34 

11  Salami  (E),  50  and  100-lb.  boxes, 


le 


“  Salami,  Bine  Ribbon,  50  and  1  oo- 

lb.  boxes,  .so);  less. . . . 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .17;  less . . . . . 

“  Tongue  Sausage . per  lb. 

“  Smoked  Braunscbweiger  Liver  San- 

sage . . . per  lb. 

“  Lachs  Ham . „ . . •* 

“  Petit  Dedcateas  FrankJbrten,  plain, 

per  dox . . 

“  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

*'  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck . •* 

Mettwurst,  half-ronnd . . .  ,a 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . . . . . . per  lb. 

Smoked  Thuzinger  Blutwurst . “ 

“  Pfeffej  worst. . “ 


•«5 

.38 


.90 

■5 
•  zS 
.16 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  doz . 

"  (Derby  Brand),  quart  glass  jars 

per  doz . . . . . 

“  (Derby  Brand),  zo-oz.  jars, 

per  doz . . . 

Calves'  Head,  In  ronnd  tins . per  doz. 

Pickled  Meats,  in  glass .  “ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


•»4 

.18 

.18 


4- 75 

5- 75 


*  50 
t.65 
z.oo 


if  foil  Gan’t  Gel  Fiance  Sardines 


And  you  probably  can’t, because  there  aren’t  many,  sell 
VITA  Norwegian  Sardines.  They  are  packed  in  Nor¬ 
way,  the  source  of  the  finest  fish  products  in  the  world, 
and  only  the  best  autumn  fish  are  used,  packed  in  pure 
olive  oil. 

Even  more  delicious  than  French  sardines.  Any¬ 
body  who  likes  the  French  brands  will  like  VITA. 


R.  H.  PHILLIPS  &  CO. 

444=446  Greenwich  Street  NEW  YORK 

Philadelphia  Representative,  F.  H.  FROMM  &  CO.,  10  South  Water  Street 


SEND  THEM  ANYWHERE 


Do  you  want  a  brand  of  flavoring  extracts 
you  can  send  anywhere  with  the  certainty’  that 
no  matter  how  fastidious  and  exacting  the 
cook  or  the  housewife,  she  will  be  pleased  ? 

Try’  our  Waldorf  brand  of  Lemon  and 
Vanilla.  If  you  don’t  say,  when  you  smell 
and  taste  a  sample,  that  y’ou  have  never  seen 
an  extract  to  quite  approach  them  in  strength 
and  smoothness,  then  we  shall  be  greatly 
i  disappointed. 

I  Price,  $1.25  per  dozen. 


PREPARED  ONLY  BY 


HETNELD  EXTRACT  AND  MEG.  COMPANY 

370  Greenwich  Street,  NEW  YORK 


Spices  are  ten  times  purer  to-day  than  they  were 
before  the  food  laws  came ;  but  there  are  still  impure 
spices  on  the  market.  When  you  buy  spices  in  bulk 
you  have  nowhere  near  the  protection  that  you  have 
when  you  buy  our  spices  in  cartons. 

For  our  spices  bear  a  name  that  has  been  at  the 
head  of  the  spice  business  for  ninety-three  years — a  name 
that  has  never  gone  out  over  an  ounce  of  impure  goods  in  all  that  time. 

Practically  all  grocers  who  sell  our  quarter  pound  carton  spices  are  making  ioo  per  cent, 
on  them.  Cost  20  cents  a  pound,  yield  10  cents  a  quarter. 

■■  FOUNDED  1815  ■  ■- 


1 00  Per  Cent. 
On  Spices 
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:el  Salad,  In  glasa . . per  doi.  i.oo 

“  In  pint  jars,  glass . . . 

“  In  quart  jars,  glass .  <f 

tmb  tongues,  In  glass .  1  ■6o 

OLLAND  AND  SCOTLAND 

Palls. 

"gsi:i:s  S3; 

«*  mixed,  Standard,  bbl. 

U  bbl .  5.50-6.50 

.olland  Herring,  milkers.  Standard,  bbl. 

^  bbl. . . 

cotland  Herring,  mixed,  large  fulls,  bbl. 

%  bbl  8.00 . 

“  milkers,  large  fulls,  bbl. 

%  bbl.  8.00. . . 

[arinlrte  Hen-tag,  Imported,  about  40  in  pall.  1  .*5 

.oU Herring,  Imported, about 25  InpaU. . .  1.00 

Diced  Herring,  Imported,  about  40  In  pall.  1.00 

lorway  Stockfish,  dry . Per  ')?•  15 

latjes  Herring . .  PaR 

BISMARCK  HERRING. 

’int  size,  round  tins,  withlkey . per  tin  .20 

inart  “  “  ;;  .  'll 

<•  <■  «  .  “  ^10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

toll  Mops,  4  qt.  tin,  1 . 10,  2  qt.  tin,  .60,  qt.  fin  .  50 
Srat-Haring,  4qt.  fin,  1. 10,  a  qt.  tin,  .60,  qt.  fin  .40 

English  Sprats,  36  bunches  per  box . ..—•••• 

{juger’s  Roll-  and  Brat-Haring,  oral  tins, 
perdox . .  *’s° 

RUSSIAN  SARDINES. 

mported  FUh  (Wallkoff  Brand) . per  kez  .75 

»  5-lb.  pails . per  pail  .55 

“  10-lb.  palls . •••••••  *  I-0S 

^ut  Spiced  Sardines,  per  10-lb.  pail....  -75 

«  «  5-gal. keg . .per  keg  2.75 

Russian  Sardines,  in  glass  jars . .per  doz.  2.25 

NORWAY  ANCHOVIES. 

Original  Package . per  $£  bbl.  5.5° 

Repacked  in  5-lb.  pail . per  pail  .60 

“  in  10-lb.  pail . •• .  1.10 

“  in  5-gal.  kegs . per  keg  2. 75 

•>  In  }4-!b.  flat  tins . per  dox.  .95 

"  in  56-lb.  tall  tins . *-S° 

**  In  i-lb.  tall  tins . •  a. 00 

Fancy  Kegs — r|r  keg,  .80;  %  keg,  .42;  &  keg, 

. .  -,0 

SALT  SARDELLEN. 

Original  Package,  . . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  dox.  6.00 

large  tumblers . **a5 


75 


RUSSIAN  CAVIAR, 
i-lb.  Tins,  per  doz  19.50  %  kilo  Cans,  perdz.  19.50 

%  “  “  zo-50  Vi  ‘  10  5° 

V  «  “  5.50  %  “  5-5° 

%  "  “  a-75  A  “ 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask— about  2000 . per  task 

'  bbl.—  “  moo....- . per  bbl. 

keg—  “  . . per  100 

keg—  “  30°“ 

keg—  “  130.. 


10  lb.  pail — 


50- 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . Per  c*" 

48  gal.  bbl . per  bbl. 

o  “  keg . P"keg> 

e  “  “  . 

10  lb.  pail . . - . Per  Pa'*> 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spltzkugeln . - . 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg... per  bundle 
Basler  Lebkuchen,  No.  r,  6  ‘  ... 

»  “  No.  2,  6  "  ...  ‘ 

»  <•  No.  3, 6  "  -  “  „ 

Amandines,  9-lb.  tins . per  fin 

“  small  tins . 


6.50 
2.  40 

1.25 


.18 

.*5 


•  30 

-5° 
•75 
1.00 
5-*5 
■  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal-  keg  2.50, 

10  gal.  keg .  450 

SUNDRIES. 

German  Egg  Potatoes,  Uriginal  Bags,  no-lb, 

bags,  per  bag . "Ur'ih 

Green  Kern . .  . 

Potato  Flour . 

German  Dried  Pears... 


2.50 
•  ioJ4 
.08 

14 


UCIULtU  i/iisu  a  , 

Dried  Mushrooms .  6 

“  05 

.  “  .06-. 08 


Juniper  Berries . . 

St.  John’s  Bread . 

Bay  Leaves  •••••••••••••a****** 


COTTOLENE. 


.per  case 


30  2-lb.  tins. 

i5  4-lb.  «  .  „ 

6 10-lb.  1  .  , 

Freight  prepaid  on  two-case  lots. 


EGGS.  Per  Doz. 

Nearby,  candled  and  selected,  30-doz.  crates...  .  28 

Western . *4“  27 

Storage . 23 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .15% 
New  York,  Full  Cream,  new,  ist's,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 

FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 27 

Anchovies,  in  oil,  %  bottles .  4-5° 

"  V  “  .  3-25 

4-75 
3-75 

3- 75 

2  .OO 

1.5° 
7.  OO 

a-35 
1 .90 

1. 15 

4- bS 
5.00 

4.75 
7.00 
.90 
2.20 
3-5° 
2.25 
i.  SO 

2.85 
550 

10.50 


Truffles,  A . per  tin, 


Shrimps,  Pickled,  small  size . 

Dunbar’s  Shrimps,  a  doz.,  per  doz . 

“  Figs  in  Cordial,  1  doz.,  per  doz . 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz . 

Crystallized  Ginger,  i-lb.  tins,  per  doz . 

«  X-lb.  “  “  - . 

Rose’sLlme  Juice,  per  doz . 

Victor  Rose  Water,  per  doz . 

“  Peach  Water,,  per  doz . 

Pitted  Olives,  per  doz . 


Anchovy  Paste,  lancy,  per  doz . 

*«  plain,  per  doz. . 

Bouillon,  Bnrnham,  pints,  2  doz.  In  case . 

*<  ««  %  pints,  2  doz.  In  case.... 

Capers,  Nonparlel,  %  gallon  kegs . ...... 

■  "  Quart,  glass . per  doz. 

bottled,  %  size...  .per  doz. 

•  <  U  “  .  “ 

It  u  <• 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
“  med.  “  “  I*  “ 

smaU  “  “  24  “ 

Cherries  In  Maraschino,  In  glass,  r-doz.  case... 

Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  ds. 

“  3lb.,adz.case 

Currie  Powder,  pints,  per  doz . 

. 

2  ox.,  . . . . 

Russian  Caviar,  J4’s . 

«:» . 

X’« . 

. .  20.00 

French  Peas,  Extra  Fins,  per  case. .  18.00 

Fins,  per  case .  16  *°p 

Moycn’s,  per  case .  13  00 

Kippered  Herring,  6  doz.  in  case . per  doz.  i  .60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .  19 

“  Dinner  Biscuits,  per  lb...  .29 

"  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1 . 25 

“  “  %  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars .  *•  75 

Morris’  Extract  of  Beef,  4  °z.,  per  doz .  6. 50 

«  «  “  2  oz.,  “  .  3-55 

Armour's  Beef  Extract,  2  oz.,  “  .  4-  45 

8.20 


40Z., 


Anker’s  Extract  of  Beef,  120  vials . .  4  -°o 

<•  *«  <<  4  oz . per  doz.  4.00 

>■  «  •<  8  oz .  “ 

«  <«  “  16  oz .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice . . . . . . . * . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel,  "  “  . . . . 


7*5 

13-50 

28.00 
,  26.09 


24.00 


k- 

%■ 


•3* 
•55 
1. J5 
2.25 
z.oa 
2.25 
5.00 
6  50 
4.00 
2.25 
3.60 
2.25 
2.25 
5«S 


FLOUR.  PerBbl 

King  Midas .  ®.8o 

Gold  Medal .  b-45 

Millbourne .  6.35 

On  Top .  ®-7° 

. .  J  4° 

Pillsbury's  Best . °-45 

Taylor's  Fancy . 5-5° 

Semper  Idem .  5  00 

Pride  of  the  West .  5*25 

Sunbeam . . .  5*x5 

Quaker  City . ~ . . .  °*°5 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemma's  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  . .  3  50 

Uncle  Jerry’s  Pancake,  40  packages .  a  .50 

Hecker’s  Buckwheat,  32  3s . per  case  4.10 

Hecker's  Buckwheat,  64  ij^s . per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Log  Cabin  Pan  Cake  Flour,  36  as .  3  25 

Ralston’s  Purina  Pancake  flour,  36  as .  3.00 


honey. 

Domestic,  barrels . per  gal. 

Selser’s,  lunch  bottles.  2  doz . per  doz. 

Selser’s,  medium  bottles,  2  doz . per  doz. 

Schlmmel’s,  10-  oz.  bottles,  2  doz.  In  case . 

“  6-  oz.  •’  “  "  . 


“l  Wish 

I  Had  Some  Real 
Gelatine” 


Every  day  some  woman  in  your  town  bemoans  the  disap¬ 
pearance  of  old-style  gelatine — the  clean,  delicious,  melting 
kind,  flavored  with  lemon,  that  we  learned  to  like  on  our 
mother’s  table. 

Old-style  gelatine  has  not  disappeared,  though  at  times 
it  has  seemed  to  be  snowed  under  by  the  flavorless  imitations 
that  hide  their  worthlessness  behind  bright  colors. 

Chalmers’  Gelatine  is  old-fashioned  gelatine— nothing 
in  it  but  purest  calves’  stock  and  spring  water.  Your  cus¬ 
tomers  want  it. 


James  Chalmers’  Sons 

Williamsville,  N.Y. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


pi 

^SHBURN-CROSBVC0’ 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  J  A. 
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FARINACEOUS  GOODS. 

Corn  Meal—  Per  Ba  l 

Lea's,  white,  Table,  ioo  lbs .  2.00 

"  yellow,  granulated,  100  lbs .  2 .00 

“  "  table,  100  lbs, . .  1.95 

Western  yellow,  100  lbs. .  1 . 6$ 

Western  white,  granulated,  ioo  lbs .  1 .65 

Mother's,  36  packs . . . 

Quaker,  36  packages .  a. 75 

Farina,  Hecker's,  24  i's,  per  case .  1. 40 

“  Schumacher's,  24  packages,  per  case.,  s .  20 

Beans — 

California  Lima . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.27% 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.32^ 
Pea,  fancy,  M.  Y.  State,  grain  bags,  bushel  2.32% 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.35% 

Red  Kidneys. . . .  “  2. 20 

Peas- 

Green.. . . . . per  bushel  2  05 

Scotch .  “  2.25 

Split,  yellow .  "  2.15 

•‘  green .  " 

Lentils — 

110-lb.  bags . per  lb.  .06% 

Less  quantity . . .  “  ,o6)4 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .o6?£ 

Less  quantity . .... .  “  .06^ 

Hominy — 

Lea’s  Breakfast,  10  pkgs . case  1 .65 

Lea's  Pearl,  100  lbs . per  bag  2 .25 

Schumacher's  Breakfast,  io  pkgs.  to  case....  1 .30 

Western  Pearl,  too  lb.  bags .  1 .65 

Western  Grits,  100  lb.  bags .  1.65 

Barley — 

OO.. . 07 

Mo.  3,  100-lb.  *»gs. .  . . . .  4.00 

Noodles,  Climax,  24  roc.  pkgs.,  asst.,  case .  1.15 

“  “  48  sc.  pkgs.,  case . „ .  x.25 

“  “  asstd.,  24  5c.,  so  roc.  case...  1.20 

"  Smith's,  30  10  c.  packages .  1 .90 

“  “  assorted,  j  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent .  1.55 

Oatmeal,  B,  per  bbL .  7.75 

“  “  kegs  100  lbo.,  per  keg .  4.00 

Oaten  Gceds,  In  cases —  Per  case 

Avena,  18  packages.... .  1.50 

Banner  Cats,  00  packages- . 4.35 

Friends'  Oats,  36  packages. . .  3.10 


-30- 

H.  O.  Oats,  24  packages .  3.00 

Mother's,  18  pacaages . . .  r  .  75 

Quaker,  r8  small  sire .  r  .65 

Quaker,  10  large  size . 2.20 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6.95 

Avena,  per  keg,  90  lbs .  .  3-65 

Standard,  1 80-lb.  bbls . . . .  6.83 

"  9o4b.  bags . . .  3.25 

Sago — 

Fine,  bags  about  160  lbs . 03% 

50-lb.  lots . . 

Admiral,  Pearl,  24’s . 08 

Tapioca,  Instantaneous,  501's. . 08  K 

“  Colburn's  Hasty,  36  pkgs . 07^ 

"  Minute,  J^-gTOss,  per  box .  2.85 

“  Flake,  abont  125  lbs . per  lb.  ,04 fa 

"  “  less  quantity .  “  -osii 

“  Pearl,  150  lbs .  “  .04 

“  “  less  quantity .  "  .04J4 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  24  a's . per  case,  3.85 

Ralston  Health  Food,  24  a’s,  packages  "  3  00 

Purina  Pankake  Flour,  36  2s .  3.00 

Purina  Whole  Wheat  Flour,  20  5’s . per  case  4.20 

Egg-O-See.  36  packages .  2 . 70 

Egg-O-See  Corn  Flakes,  36  packages .  2  65 

Cook’s  Maho  Rice,  36  2-lb.  packages .  4.20 

Cerealine  Flakes,  36  packages .  2.70 

Force  Food,  36  packages . . .  3  65 

Mapl  Flake, 36  “  .  3.70 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  “  "  25  “  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apetiza,  24  packages . . .  2.85 

Flaked  Rice,  Cook's,  24  packages .  2 . 70 

Wheatlet,  30  packages .  3 . 50 

Wheatena,  36  Packs .  4.25 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  72  packages .  2.75 

Pettijohn’s  Food,  18  packages .  1 .80 

Presto,  36  packages .  3  35 

Quaker  Puffed  Rice,  36  packages . . .  2  70 

Quaker  Wheat  Berries,  36  packages .  2.70 

Triscult,  30  packages .  2 . 50 

Keliozg’s  Toasted  Corn  Flakes,  36  packages..  2.P0 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  24  packages,  15  cent  size .  1  80 

Zest,  ao  packages,  25  cent  size .  3.90 
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E  HOLLAND  RUSK 
The  Original 

Per  case 
..  4-75 
»-9° 


Cases,  5  doz.  pkgs. 
Cases,  3  doz.  pkgs. 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  nsh,  meats,  etc. 

Per  case 

Casse^dz.i  lb.  pkgs.  z.8o 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . ... . per  doz  1 . 07 

“  Acidulated . . .  “  z.07  J4 

Cox’s,  large .  “  1.57* 

“  small.... .  .95 

Plymouth  Rock,  Pink  or  White... “  1.20 

“  small . .  “  .9? 

Bromangelon,  assorted  3  doz .  “  .87^ 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  "  .80 

Jell-O,  assorted  flavors,  a  doz .  “  .87^ 

Jell-O  Ice  Cream  Powder,  2  doz .  "  -97% 

Chalmer’s,  shredded .  1.00 

Chalmer's,  granulated .  1.00 

Chalmer’s,  No.  1  packages . 45 

Peter  Cooper . 90 

Tryphosa. . per  doz.  .92% 

Imperial  Wine  Jelly . per  doz.  .95 

"  . . per  gross  11 .00 

Gelatine,  McKinley's . per  doz.  .  85 

Wetmore’s  Doable  Refined,  36  roc. 

pkgs . per  case  2 . 70 

Kusto,  60  5 -cent  packs . . . ....per  case  2 .00 

Puddine,  assorted,  2  doz . ....per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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MACARONI. 

Larosa  Alphabets,  square,  15  lbs . . . . 

**  Kloovi  **  11 

"  Marcaronl,  long, 

"  “  square  "  .. 

Larosa  Spaghetti,  long,  15  lbs.. 

"  Vermicelli,  square,  “  „ 

"  Macaroni,  bulk,  "  .. 


•  MMHSMSMM 


Anger  Baking  Co. — 

‘‘Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages . 

24  10-cent  packages . ................  . . . 

“Plain"  Noodles,  24  t-lb.  cartons.. . . 

"  "  48  X-lb.  “  . . 

Egg  Alphabeu,  48  5 -cent  packages.... 

Egg  Barley  (Eler  Gerste),  48  5 -cent  1 

a  5 -cent  ABC  and  14  5 -cent  Egg  Barley, 
acaronl  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  23  1/1  cartons . 

"Golden  Seal"  brand,  25  1/1  packages  (long) 
“  “  481/a  “  5-c.  size 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  r/i  cartons . 

"  Golden  Seal "  Egg  Macaroni,  25  10-ccnt 

cartons. . . . . . . 

“Imperiale"  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabAs)  Elbows,  ijb. 

cartons,  24  packages . . . . 

Spice  Drops,  In  baskets,  ao  Iba . . . 

“  in  boxes,  12  Iba . .  . . 

Small  Lebkuchen  (Honey  Cakes),  10  5 -cent 

packages  in  bundle. . —.per  bundle 

Bulk,  is-Ib.  wooden  boxes . . . . 


Per  lb. 

■°5  54 
•  °5* 
°S* 

■OS% 

05  U 


1.80 

1.80 

>.80 
1.90 
1 .80 
t  .80 
1.80 

2.25 
z  .88 
1.80 

2.00 

1.88 

1.88 

»-9 • 
z.6t 
1. 00 


•30 

.ol 


FIXTURES. 

H.  F.  Heacock. 

Coles’^Coflee  Mill, No.  ». .  10.00 

. .  l6.0O 

“  “  io_. . .  S3  00 

“  Stand,  No.  i8_. . ..... .  45 .00 

Leu  25  per  cent,  discount. 

Scales,  Flour,  No.  i,Tin  Scoop,  10.00  Brass,  14.00 

“  Sugar,  “  t,  "  7.00  '•  9.00 

Tea,  “  3,  ■*  6.00  “  7.50 

"  S pices,  "  4,  "  5.00  “  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale. . . zs.oo 

Standard  Cash  Register . . .  ao.oo 

Tea  Caddies,  round  front,  No.  s _ par  doz.  9 .00 

“  "  “  3- -  "  6. jo 

“  "  "  4~....  "  4.50 


It’s 
An 
Old 
F  riend 


What  would  you  feel  like  to  look 
around  your  store  and  not  see  Babbitt’ S 
Soap  ? 

Why  you’d  feel  as  if  you’d  lost  an 
old  friend.  For  Babbitt’s  Best  Soap  has 
been  a  national  grocery  stand-by 
for  more  years  than  most  grocers 
have  spent  in  the  business.  Of 
course  you  could  do  business 
without  it;  but  you  wouldn’t 
want  to,  and  there  is  no  reason 
why  you  should  since  it  sells 
steadily  and  pays  a  good  profit. 

Sell  the  established  things 
that  pay  well. 

Made  by 

B.  T.  BABBITT 

NEM  YORK 


the  Dead  Beat’s 


Heart 


Somewhere  in  the  life  or  the  heart 
of  every  delinquent  debtor  there  is  a 
something  which  if  you  touch  it  will 
make  him  pay  your  debt.  You  may 
have  hunted  for  it  and  failed — now 
let  us  try.  We’re  skilled  searchers 
for  tender  points,  and  long  practice 
has  made  us  well-nigh  perfect. 

Send  us  a  bunch  of  the  worst 
accounts  you  have.  You  run  no 
risk.  They  couldn’t  possibly  be 
more  hopeless  than  thousands  of 
accounts  we  have  collected  every  cent 
of.  Let  us  show  you  what  we  can  do. 


Union  Mercantile  Agency 

314  Court  Exchange  Building 

Bridgeport,  Conn . 
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Tobacco  Cutter* .  x’*° 

Alarm  Money  Drawer* . . .  1  •  5° 

Bag  and  Twine  Holder .  *°° 

Barrel  Cover*,  Sunk  Handles,  *i  ln...per  do*,  a  5° 
•«  Top  “  2i  in...  “  a.oo 

Beef  Cutters . . . . . 

Bung  Borers,  Enterprise  No.  *,  ij* *°  2  I  tM 

Can  Openers,  “  Never  SUp  ” . .....per  do*.  .90 

HoppeV’s  Can  Opener . per  gross  13.80 

Cheese  Cutters. .  8  00 

Coffee  Mills,  DeU's  No.  . .  3“  00 

««  “  . . . .  40.00 

«  n  . .  65.00 

fruit  Augers,  *  prong . . .  *-5° 

Measuring;  Faucets, . . 

Philadelphia  Scoop  Co’a  Sugar  Scoops 

Indestructible,  No.  . . per  dox.  9.00 

it  }  w .  “  IS. 00 

et  6ZZ .  “  15.00 

Ex.  Galvanised  Steel  Blade*,  No.  3..per  dox.  4. so 
|<  “  4-  "  5-40 

«  “  5..  "  7-  ao 

X  Quality,  No.  3- . 

"  4 .  ,  3- 00 

1*  . 3*4e 


Sherer’*  Eclipse  Counters  :— 


No. 

6)4, 

8)4, 

10)6. 

ra54, 

*4)4, 

*6)4, 

*8*. 

aoX, 


Length. 

3  feet  8  Inches, 

4  feet  10  Inches, 

6  feet, 

7  feet  3  Inches, 

8  feet  6  Inches, 

9  feet  8  inches, 
10  feet  10  inches, 
xa  feet, 


No.  of 
Drawers. 
9 

is 

IS 
18 
21 
*4 
•7 
3° 


feet,  3° 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
11  bill  s 


Each. 
15. 00 
20.00 
25 .00 
28.00 
31 .00 

35* 00 
40.00 
45-00 


We  will  bill  at  10  per  cen 
these  prices,  f.  0.  b.,  Illoa,  N 


cent,  discount  from 

Y. 


Soales,  DeU’s,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
..  h  ij< 


Grocers’,  without  weights.  Brass 
Scoop  and  Bras*  Plate,  No.  1 


*K 

a 

3 

4 


Butchers',  without  weights, No.o 

II  **  l 

ft  «  t 

<■  ii  3 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley-  SHREDDED  COD. 

Dime  cartons,  2  dox.  In  case . **..per  dox.  .  90 

Tins,  Keyed  (Jewel)  a  dor.  In  case..  “  .90 

Large  carton*  or  tins,  s  dos.  In  case  a  .00 

Dim*  Tumblers,  a  dox.  ia  cue .  "  .90 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  sire,  1  and  a  dox.  In  case....  1 .30 

“  small  size,  a  dox.  in  case . 90 

Glass  Tumblers,  sealed,  2  dox.  in  case . .  1  -3° 

Screw  Top  jars,  a  dor.  In  case  ......  . 9° 


THREADED  FISH. 

Swansdown,  2  dox . 

Osprey,  2  dox . . . • 

Tidal  Wave,  2  dox . 


Per  dox. 

.  -7  2)4 

..  .60 

..  .40 


MACKEREL, 

aoo  lb.  100  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  r...  50.00 
Ex.  Norway,  No.  2...  36.00 
Ex.  Norway,  No.  3...  18.00 
Ex.  Norway,  No.  4...  24.00 

Ex.  Bloaters, xxx .  42.00 

Ex.  Bloaters,  xx .  40.00 

Fancy  Shore,  No.  1...  38  . co 
Med.  Shore,  No.  1  ...  27.00 

Large  Irish,  No.  a . 23.00 

Extra  Irish, No.  a . 22.00 

Medium  Irish,  No.  a..  21.00 

Small  Irish,  No.  2 .  20.00 

Irish,  No.  3 . 

Large,  No.  3 . ao  .00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7-5» 

Lab.  Split,  I«.  No.  a.  6.50 
Shore,  Round,  Large.  7  •  5® 

Shore,  Round,  Med...  6.50 

Ocean  Whitensh .  6.00 

Salmon,  Hali&x . 

Shad,  No.  1,  Mess .  13  . 00 

Shad,  No.  a,  Mess..... 

Haddock,  Pickled .... 


50  lb.  10  lb.  8  lb. 


*5.60 

18.60 

14.60 

12 .60 

21.60 

20.60 

19.60 

14.10 
12.ro 
11  £0 

11. 10 
10  60 


13.00 
9  5° 
7.5° 
6.  ;o 
10.95 
10.45 
10.00 
7  25 
6.25 
6.  co 
S  75 
5-5° 


2.75 
2.05 
1.65 
1-45 
*•35 
*.a, 
a. 15 
1  6o 
1.40 
*■35 
*;° 
*•75 


2.25 
1 .69 
*•37 

,I.2« 

a.°3 

*  95 

*  77 
*•33 
*•*7 
*•*3 
I  .C9 
*.°5 


10.60  5.50  1.25  1.05 

4-  35 

3- 85 

4- 35 

3i5 

3.60 

8. jo  4.10  1.00  ,85 


DRE3SED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 

GUt  Edge,  so  lbs . .  °6)4 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICK8. 

GUt  Edge,  a-lb.  bricks,  40  lbs . 

Snow  White,  r-lb.  bricks,  *olb*._ . 

Favorite  Cod,  2-lb.  bricks,  40  lbs . o8)4 


.07 

.08 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . - . . . 

Medium  Bank . . . . 

PoUock . 

Hake . 

In  original  dues,  450  lbs.,  Jfc.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

SmaU  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

New  Cromarty  Bloaters,  50s . per  box... 

‘I  “  100s .  “ 


■09 

.08 

.07 

.05 


.18 
.18 
.*5 
.27 
•95 
1  90 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . ,0)4 

Fancy  N.  Y.  State,  48  1  lb . *°K 

Choice  N.  Y.  State,  50-lb.  boxes  . . . °9 

Penn  %s,  60-lb.  bags . °7)4 

Apricots — 

Fancy  Royals,  25  lbs . 

Extra  Choice  Royals,  25  lbs . 

Standard  Royals,  25  lbs . 

Cherries —  ' 

California,  unpitted.  Black  25  lbs . 10 

California,  pitted,  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  reeleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . °8  '/a 

Private  Growth,  extra,  cleaned,  ^lbs . 08 


.27 
•  22  % 
.19 


cleaned,  30  lbs. 


PRUNES. 

Boxes. 

20-  30,  25  lbs 

3°“  4°,  25  “ 
40-  50,  25  “ 
40-  50,  50  “ 
50-  60,  25  “ 
50-  60,  50  “ 
60-  70,  25  “ 
60-  70,  50  “ 
70-  80,  25  “ 
■jo-  80,  50  “ 
3o-  90,  50  “ 
90-100,  25  “ 
90-100,  50  “ 
100-120,  50  " 


rt  . 

o  — 
a  n 

■C9'A 

,08% 

08X 

.08 

.08 

■07H 


.06% 


>>  . 

0 

u  — 
a  a 
r*V 

23 

in 

C  U 

S  £ 

l*4Q 

■°,Va 

.09 

.o3W 

.08 

•“7)4 

.08 

•°7& 

■07 

.06  x 

■07  X 

•°7)4 

•osx 

.05  X 

,o5 

.05X 

•  05)4 

Silver.. 

.n)4 

•07  X 


Peaches — 

Extra  Fancy,  pared,  25  lbs . . . *5 

Extra  Fancy  Muirs,  25  lbs . *5 

Extra  Fancy  Muirs,  50  lbs . *4% 

Fancy  Muirs,  25  lbs . *4/4 

Extra  Choice  Muirs,  50  lbs . *314 

Choice  Muirs,  25  lbs . *3 )4 

Choice  Yellows,  25  lbs . *2)4 

Pears —  T , 

Fancy  California,  Bartlett,  25  lb.. 


Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . . . 

"  3  “  50  lb . . 

"  a  “  50  lb . . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  <0  lbs . 

Cal.  Sultanas,  50  lbs . . . 

Cal.  Seedless  Muscatels.  50  lbsi . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  to  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  Its.,  net., 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  sUe,  a  dozen. . 

“  *5-  “  1  “  . ... 

“  15-  and  *5-cent  size,  assorted.. 

Grain- O— 

Case  No.  4  1  doz.  16-cent  size,  %  doz. 

25-cent  size  in  case  . . . per  case 

Case  No.  5,  1  doz.  aB-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . "  “ 

2  doz.  15-cent  size,  1  lbi . per  doz.  1.35 

Ralston  Health  Cereal,  36  ro-cent  size . 

Kneipp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  a  oz.  In 

case . —  ‘ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . . 

HORSERADISH. 

Tumblers,  10-c.  size,  a  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  a  doz.  “ 


.08  yt 

•  07  X 
•07/4 
.07 

■of% 

.18 

-07)4 

•  °7  . 
.07X 

.07  )i 

•07  y* 

.09 

•°9X 

.09 

.*7  X 
■*7)4 
■*3 
.  ta 


a.  70 
a. 25 
*.30 


a. 30 
a. 05 
*.47X 

»•  75 


*.*5 


*•*5 

*.40 


•  67)4 


It  isn’t  so  much  a  question  of  “Getting  Along  —the  other 
fellow  may  get  along  so  much  faster  that  you  won’t 

be  in  the  race— 

What  you  want  to  do  is  to  “Get  Ahead” 

Your  best  asset  is  “ENTERPRISE” 


1  1 

m 

L.  1 

rfiENTtHPRISEirai# 

66 


99 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


selp»priminq  PI  T1V/I P 

and  MEASURING  r  U  IV 

Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 

The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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ATrtORE  &  SON -Philadelphia, 
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ink. 

Arnold's,  black,  3032 . 

Continental,  red,  1  doz . 

“  black,  3  doz . 

Royal,  black,  3  doz . 

Staflord,  Commercial,  3032,., . per  bottle 


....per  bottle 


.48 
•  3° 
.*5 
■  25 
.58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a. 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme  Victor  Top .  3.60  4.20  4.80 

Pore  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . 4J4  doz.  2  .38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

"  “  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  -55  -75 

No  charge  for  packages. 

OH  Cans — 

i-gallon,  Glass . . . per  doz  2.25 

1.  “  Galvanized . . .  “  1 

5-  “  Lenox,  Spout .  “  5- 00 

5-  “  “  Spigot... .  “  5- 50 

5.  “  Colombia .  “  7  00 

5-  “  Banner . . .  “  8.00 

S-  “  Climax,  Pump .  “  10.00 

5-  “  Home  Rule,  Pump .  “  ta.oo 

Lanterns — 

No.  o,  Standard. . per  doz.  4 . 75 

No.  o.  Dash . - .  “  2.80 

Cold  Blast .  “  8.00 

LIMB. 

Prepared,  2  doz.  In  case . per  doz-  .52X 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05^ 

“  “  25  lb.  boxes,  54  H> .  “  .065J 

Acme,  1  lb.,  sifting,  25-lb.  boxes . . . 05)4 


LYE  AND  POTASH. 

Banner,  4  doz . per  case  3. 25 

Babbitt's  Potash,  4  doz .  “  3.30 

Lewis’ .  “  3-25 

Red  Seal,  2  doz .  '  1.87% 

“  4  doz .  “  3  -65 

Popular,  4  doz  2 •••••see* ee ••••••• ••••••••«  “  1-45 


MATCHBS.  Per  gro 

Swift  &  Courtney's,  200’s,  i-gross  case 1 .75-1.90 

“  4<x>'s.  1  “  .  3  50-3  -7° 

“  500’s,  1  "  .  3  -75-4  -oo 

Blue  Hen,  200’s,  z  “  .....  1.50-1.60 

“  s oo’s,  1  "  .....  4.00-4.25 
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Per  Gross. 

Vulcan  Parlor,  65’a . 41 

“  zoo’s,  5-gross  in  case . 90 

500’s . «...  3. 95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65*.  No.  2 . 45 

Columbia  Safety,  No.  2,  5-grosa  cases . 55 

“  No.  37,  s-gross  cases . 50 

"  zoo’s,  5-gross  cases .  .90 

“  No.  15,  gross  cases .  z.20 

“  No.  32,  5-gross  cases . 55 

Safety . . 45 

Mazeppa.  Parlors,  500’s .  3.50-3.75 

Searchlight,  500's .  4.25-4.50 

Press,  200's  . . . .  z. 80-1. 90 

“  500's . .  4  50-4-75 

America,  200’s .  z .  30-z .  35 

American  Paraffine,  500's,  ex.  qual .  4 . 15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5 .50 

Our  Darling,  X  gross,  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case .  5  .00 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1.30 

Blue  Ribbon,  165s,  5  gross  to  case .  z  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1.05 

Astral,  1 50s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  zoos,  3  gross  to  case . 80 


MINCE  MEAT. 

John  Bower  8k  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  .  08X 

z8, 37  and  68-lb.  buckets,  “  “  .09 

zo-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  «  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  per  case  3.80 

z8, 37  and  68-lb.  belts.,  XXX,  Snperior..per  lb.  .23 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Fairmount . per  lb.  .07 X 

z8, 37  and  68-lb.  buckets,  “  .  “  .08 

Wtn.J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb  .08% 

z8, 37  and  60-lb.  buckets,  “  "  .09 

zo-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  "  3 -65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

z8,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .23 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .07X 

z8,  37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  X  bbls.  &  30-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  X  bbls.  and  30-lb.  kits  “  .04X 

8chlmmel’s,  30-lb.  Kits,  bbls.,  X  bbls...per  lb.  .07X 

“  z8  and  37  lb.  Kariakins .  “  .08 

“  zo-lb.  Kkns  ,  6  to  crate...per  doz.  9 .80 

“  5-lb.  “  “  “  5-3o 

“  5-lb,  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls.,  X  bbls.,... .per  lb.  .05X 
Southwark,  30-lb.  palls,  bbls.,  X  bbls.  "  .04X 

Atmore  8k  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3. 25 

Family — Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  zo,  wooden  pails . per  box  6  pails  6.40 

No.  z8,  37  and  68,  wooden  pails . 09X 

Cele  Ora  tea — S  eedless . 

Barrels,  Halves,  Quarters . per  lb.  .  08X 

Wooden  Pails,  z8,  37  and  68  lbs .  ‘  .09X 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  a.oo 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross. .  zz.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  t8.  27  and  68  lbs . “  08X 

Wooden  Kits,  No.  20  and  35........ . 08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  15®  test . . .  14  .12^ 


OLIVES. 


H.  Kellogg  &  Sobs,  Agents:—  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  13 .50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

lt  Extra,  pints . 4.50 

**  Mammoth,  34  pints .  3.15 

“  Extra,  34  pints .  3.00 

Fourees,  19  ez.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies.. .  3.75 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

Pirn  Olas,  10  oz .  3 . 50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6. 50 

California,  individuals .  1.50 
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olive  OIL — Imported. 

Bertin  &  Perrier's,  extra  fancy,  qt*.,  i  doz .  4.90 

“  “  pts.,  2 doz a. 90 

“  “  X’Pu.,adoz.  z. 90 

Rae's,  Lucca,  litre  bottles,  z  doz . .  iz.50 

25-oz.  bottles,  z  doz .  8.75 

Finest  Snbllme,  qts.,  <  doz .  6.50 

“  “  pts.,  a  doz .  7.50 

"  X-Pk*-,  *  do*  -  4-75 

11  *'  8-oz.  flasks,  2% 

doz .  7.50 

“  “  is-oz.  flasks, 

2%  doz .  9.00 

“  Sublime,  8-oz.  flasks,  2%  doz...  6.50 

"  “  is-oz.  “  t%  doz...  8. co 

Rae's,  Finest  Sublime,  x  gal.,  xo  in  case,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,1  ora  in  case, per  gl.  a.  30 
€t  1  qt.,  40  to  case,  “  a. 65 

Sublime,  x-qt.  tins,  40  to  cslsc .  a.  35 

“  34-gal.  tins,  ao  to  case^ .  a.ao 

“  x -gal.  tins,  xo  to  case .  a.xo 

“  5 -gal.  tLns,  x  or  2  to  case.. .  s.oo 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4 %  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.30 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case .  *3.10 

20  l/i  gal.  cans,  case . 24.20 

40  34  gal.  cans,  case .  *5.30 

80  y%  gal.  cans,  case .  27.50 

Bulk  at  $20  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  P er  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case .  xi  .00 

36  gallon  tin, 8  tins  to  case .  x2.co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

fas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  x  doz.  In  case. ...per  case, 

Pints,  “  2  “  “  .....  “ 

K  Pint*  «  2  •  “  M 

Oliver’s  Olive  Oil— 

1  dozen  large . 6.00 

2  dozen  medium . 6.75 

2  dozen  small . . .  4*  *5 

6  1 -gal Ion  tins . per  gal.  2.10 

xo  ^-gallon  tins . per  gal.  2  .20 

20  34 -gallon  tins . per  gal.  2.25 

AMERICAN  OIL. 

Stohrer's,  No.  8,  2  do z . per  doz.  .55 

Stohrer's,  No.  16,  2  doz . per  doz.  .95 

Stohrer's,  No.  32,  1  doz . per  doz.  1.85 

Keystone,  bottles,  2  doz . per  doz.  .95 


8.50 

9.00 

475 


flAKE  riONEY 

—WITHOUT  WORKING  FOR  IT= 


The  difference  between  the  Ariosa 
proposition  and  other  package  coffees : 
With  the  others  you  create  the  demand 
and  get  your  profit  on  what  you  sell 
and  that’s  all.  With  Ariosa  the  de¬ 
mand  is  already  created  everywhere, 
so  you  get  your  profit  without  working 
for  it  and  in  addition  the  vouchers 
coming  to  you  with  every  case  will  be 
exchanged  for  almost  anything  you  may 
need  in  your  home  or  store. 


Arbuckle  Brothers 

NEW,  YORK 


3M  WRITING  TO  ADVERTISERS  KINDLY  MENTION  “GROCERY  WORLD” 


GROCERY  WORLD 


45 
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paper. 

WRAPPING. 

Manila,  15  x  fall  —••••• . per  ream 

“  24  x  36,  full,  20  lbs . . . 

"  18  x  24,  full,  10  lbs . 

“  Special,  15  x  20,  6  lbs- . 

Manilla,  Bakers’,  15  x  20,  10  reams  In 

bundle . Per  ream 

“  Roll ,  Grocers’,  9,  12, 15.  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  9,  12,  15, 18, 

20  or  24  Inches  wide . 

«*  Glazed  Fibre,  12,  15,  18,  20  or  24  ^ 

Inches  wide . . . 

“  Glazed  Silk  Parchment,  12,  15.  „ 

18,  20  or  24  inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . Per  package 

Parchment  Butter  Paper  9  *  ia- 


•  36 

.90 

•  3714 

.18I6 


•°3# 

•  03J4 
03  14 

•03K 

•  14 

.II 

.40 


PAPER  BAGS. — Manila. 


I  . 

o* 

^C/3  6jO 

if  fl  .S 
2.2  2 
•s  a *> 

g^§- 

Ph 

.48 

.  -S3 

.  -71 

.  -89 

.  1.09 
.  i*5 
.  *-45 
.  x-73 
.  2.09 

.  *.*7 
.  2.69 
.  3-37 
..  3  87 
.  439 
4.83 


o 

•d 

O  ►* 


£  S  S 

§•  w“c/i 

C/3  .  ^  . 

S’0  r a 

01  3  S3 


.29 
•35 
.45 

•53 

.65 
•77 
•91 
■03 
!.I9 

r-37 


•78 
•97 
1.  *5 
1 .39 
1.65 
r  95 
2.29 
2.55 
3” 

3- 97 
4*4X 

4- 79 

.  5*4X 

Price  per  1,000  and  not 

ajj-lb.  Plain  Flour  Sacks . . 

5-lb.  “  “  . 

o-lb.  •' 


3  M 

ll 
28  . 
a  o. « 

<3 « 

_!s  a 

—  v  a* 
O  C/3  C/3 

? 

•  3X 
•37 

•  49 
.61 

•75 

•87 

1 .07 
x-»3 
1  -49 
1.65 


ad  . 

V  o  ^ 
oa  s 
.  tj'fl 

§  B  « 
.-0? 
fl«o 

•35 
43 
55 
7X 

89 

°5 
21 
4l 
68 
83 


less  than  500  lots. 
. per  M  4 

.  “  5 


M 

0 

O 

V  . 

a  « 
?  « 
S3  3 
v  a* 
C/3  C/3 

45 

55 

73 

93 

15 

■33 

55 

,81 

•x9 
•  4X 

.89 

■75 

.01 

•55 

•°5 

.00 

75 

•*5 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

«  “  quarts ..... 


quarts 

“  io-oz.  jars . .  " 

«  10-lb.  pails . per  pail 

Tripe,  10-lb.  palls . P*r  pail 

s  5-gal.  kegs . per  keg 

Pig's  Feet,  io-lb.  pails. . Per  P**! 

“  5-gal.  kegs . PCr  keg 

Pickled  Beef  Salad,  ip  glass . per  doz. 

“  Tripe,  ~ .  ; 

t%  Ox  Heart,  “  4, 

Pig's  Feet, 


575 
2.50 
2.50 
.90 
2.00 
1 .00 
2.25 
1 .10 
1 .10 


-4* 


Russian  Sardines . Per  keg  .  75 

“  s-lb.  palls  . per  pail  .50 

«  1  o-lb.  “  .  “  x-°° 


POTATO  CHIPS. 

z-lb.  packages,  barrels,  25  lbs . 

Loose,  barrels,  30  lbs . 


.18 


POPPING  CORN. 

Brad’s  “  Tip-Top  ’’ 

50  10  oz.  packages . 

100  10  oz.  packages . . 

24  20  oz.  packages . 

48  20  oz.  packages . 

I-X-L,  40  is.  White  Rice . . . 


Per  case 
.  2.10 

.  4.00 

.  2.05 
,.  4.00 

..  2.75 


PEANUT  BUTTER. 

MacLaren's — 

Small,  a  doz . 

Medium,  2  doz . 

Large,  1  doz., 


Per  doz 

•  92)6 

1  *45 

.  2.75 
1-85 


Peanutene,  No.  2  jars,  2  doz .  1  s5 

Peanutene,  No.  4  jaas,  3  doz . 9 2  A 


PICKLES. 

William  Bros.,  32  gal.,  1500s . 

“  11  16  “  800s . 

“  “  16  “  600s . 

Barrels.  45  gal.,  1200s . - . 

io-gallon  kegs,  700s . •••• 


. 

...  10.75 

....  6.10 
....  5.25 

...  n.50 

3-25 

3-3° 

3.  60 

u 

4  *x5 

41 

5  -oo 

. 

1  -95 

. . . 

.  x-75 

pail . 

I  .OO 

Per  Doz. 

Sweet  Pickles,  700s,  5  gal . . 

Sweet  Pickles,  1,000s,  5  gal . 

Sweet  Pickles,  2,000s,  5  gal . 

Chow-Chow,  No.  z,  5  gal.  kegs . 

Chow  Chow,  No.  2,  5  gallons . 

Chow  and  Mixed  Pickles,  2  gal.,  pe 
Williams  Bros. — 

Wilco  Onions,  5  gals . 

No.  8,  Sour  Gherkins,  2  doz . 

No.  8,  Sweet  Gherkins.  2  doz . 

No.  8,  Sour  Mixed,  2  doz . 

No.  8,  Sour,  assorted,  2  doz . 

No.  8,  Chow-Chow,  2  doz . 

No.  8,  Onions,  2  doz . . . 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz . 

Chow,  pints,  less  quantity . 

Mixed,  less  quantity . 

Onions,  pints,  less  quantity . 

Plain,  pints,  less  quantity . 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  z  doz. 

%  Pints.  Pinti.  Qts. 

3.25  5-5»  4-70 


5° 

95 

95 

95 

95 

97* 

25 

3° 

30 

30 

3° 


10  to  45  Gals. 
Per  Gal. 
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Wood,  each — 

1  Gal.  2  Gal.  5  G»l- 
Kit.  Kit.  Kit. 

1.20  2.30  5*5°  1. 00 

Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  01 — 

t  doz. 

Qts. 

6.00 


2  doz.  a  doz. 

54  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

z.70  3-30 


1  doz. 
54  Gal. 
11.00 


54  doz. 
1  Gal. 
10.20 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 

1. So 


VINEGAR. 

Duffy’s : — 

Pure  Apple  Vinegar,  Kxtra  old,  bbls . 

•>  “  “  40  grain,  bbla . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . . . ........ 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . ■••••• 

Crown  Brand  Pure  Cider  Vinegar, qts.,p.  do*. 
White  Vinegar,  Distilled,  40  grain. . 

«  “  Itxtra  Strength . 

Croase  &  Blackwell's . vet  do*. 


Swift  &  Co.— 

Premium  brand  Hams,  io  lb . .  •13 

Premium  brand  Hams,  12  lb . ia^£ 

Premium  brand  Hams,  14  lb„ . 11 Y* 

Premium  brand  Hams,  16  lb . 11 Y2 

Premium  brand  Hams,  18  lb . . . IT/» 

Premium  brand  skinned  Hams,  18-20  lb . 11 

Premium  brand  boiled  Hams, skinned, fatless  .22 

Premium  brand  Bacon . . . . . 20 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver . xcJ4 

Winchester  brand  Picnics . . . °9b£ 

LARD  AND  COMPOUNDS. 


Per  gal. 
.16 

.15 

.12 

.15 

.16 

.20 

.90 

.08 

.09 

.15 

a.oo 


.09^ 

.°9K 

.10 

•°9 
.10 
•  IS 
.16 
.13 
.20 
.22 


PROVISIONS 

Hams,  Skinback,  18-ao  lbs . . 

“  14-16  lbs . . . . 

11  10-12  lbt . . . 

Picnics,  6-8  lbs . 

N.  Y.  Shoulders,  10-12  lbs..... 

Dried  Beef,  sets  (city  smoked) . 

“  Tenders  and  Knucks . ...... 

••  Flats . 

“  Air  Dried,  sets . ~ . 

"  “  Tenders  and  Knucks 

Jersey  Pork,  Butt. . per  bbl.  18.00 

“  Family .  “  x9-5° 

Breakfast  Bacon,  rib  In . .  -Ix 

“  boneless . ; . *  •I*54 

S.  P.  Bellies,  14-15  lbs . °954 

Bologna,  25-lb.  boxes . °8 

Boiled  Boneless  Ham . x8 

Beef  Tongues,  smoked,  5-6  lbs . per  do*.  9.00 

Cooked  Compressed  Ham,  »5-Ib.  boxes . xoJ4 

Covered  Hams,  5^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  54-cent  extra 
John  Bower  &  Co. —  . 

Honey-cure  Brand  Hams,  skinback . 12 

“  “  large . . . 

“  “  medium . 

•<  “  small . . 

“  Breakfast  Bacon . 

«  "  boneless . 


Beef,  air-dried,  regular  sets . 

“  “  Insides  and  knuckles... 


Ham  Bologna.. 

Beef  “ 

Boiled  Hams... 

Beef  Tongues . 


.12 
.12 
.12 
.12 
•  x4 
.20 
.22 
.10 


.................i 


....  per  dos. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tnbs,  50  and  60  lb.  cai3i... 
1  o-lb.  Tin  Palls,  60  lbs . ..... 

5  “  “  . 

2  u  •<  . 


o8*4 

0954 
09  Ji 

10 


li 


7% 

8 

8* 

854 

8* 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . . . . 

“  “  tubs . . . 

11  •*  3, 5  and  zo-lb.  cant. 

Swift  &  Ce. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet  tierces . 


DRESSED  MEATS 

City  Dressed  Beef- 

Choice,  native . 

Common  to  fair,  native . . . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal- 

Prime  . 

Good  to  choice... . 

Dressed  Hogs— 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  cnlls„ . . 

Sheep,  choice . . 

,f  medium . . . 


. 08 

..m.o6 

. 08 

. 06 


.10  yA 

ell 

.12 

•  io54 
•09  % 
.07  y» 

.07% 


Per  lb 
-.09 
-.07 

-.09 

-.07 

::li 

-.0754 

-.0754 

-.0754 

-•0754 

-.0754 


•«9 

.10 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 9°-x  -00 

|  Cow  Tongues . 75-1.00 


JOHN  BOWER  &  CO. 


GENERAL  PRO  V I S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  RSTABLISHMBNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


“As  Good  As  I 
Bought  Last 
Time 


You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  are  uniform  ? 
AncJ  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  vary  a 
hair’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 


OURKRS  OB’  HONKY-OURK  BRA.ND 

Beef,  Beef  Tongues,  gj  A  AA  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  Jti  Am  IV1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 

XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


'W5'; 

->>  ^ : 


Must 

Keep 

Expert 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 

Why?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 
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“  '  beef . 

. per  do*.  x  .00 

Beef  Kidneys . 

Beef  Livers . 

Ox  Tails . 

. per  do*.  x.oo 

Hearts,  beef. . 

Rolls,  beef . 

Tenderloin,  beef,  western.., 

Fresh  Pork,  loins,  city . 

“  “  western 

DRESSED 

POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  In. 

VBSSH  KILL1D. 

Turkeys—  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . . 17  -.19 

“  Y.  T.,  15  to  17  lbs . 17  -.19 

Old  hens  and  toms . 15  -.16 

Common  to  Good . 10  - .  13 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  zA  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 22  -.24 

Wostem,  4  to  4X  lbs.  to  pair,  fancy  ..  •  18  -.20 

"  3  to  3}<  lbs.  to  pair,  fancy  ...  .18  -.22 

“  fair  to  good . ij  -.16 

Fowls — 

Western,  fancy .  .14  -  >5 

Heavy  Roasters,  4  to  5  lbs . -.16 

Fair  to  good. . 12  -.13 

Old  cocks .  -.10 

Western  capons,  fancy . 25  -.27 

**  “  small . .  .2  2  -.24 

Squabs —  Per  dor. 

Prime,  large,  ancy .  4.00 

Mixed .  2.50-3.50 

Dark . 1.00-1.50 


LIVE  POULTRY.  Per  lb. 


Spring  chickens,  nearby,  i)4  to  2  lbs . 12  -  13 

Large  Springers . 12  -.13 

Fowls . .12  -.13 

Roosters . 09  -.10 

Ducks . t2  13 


POULTRY  SEASONING. 

Bell's  Spiced  Seasoning — 


Small  or  No.  1, 

2  doz.  In  case.... 

85 

•  4 

1 

.85 

Large  or  No.  2, 

1 

1.40 

i-lb. 

cans,  x  doz.  in  case . . 

4.00 

a-lb. 

“  A 

it 

3-75 

3-lb. 

"  A 

5-40 

5-lb. 

“  A 

ti 

8.70 

-47- 

Curtice  Bros.  Preserves — 

Cherries,  jars. . . . 

Per  Dot 
•  a#  •  •  ••••••  4-&5 

Raspberries,'  “ 
Apricots,  “ 

Pineapple,  “ 

peeled . . . 

.  4  85 

. . .  4 . 6c 

-46- 

SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  5.60 

Extra  Quality,  15  gals.,  kegs .  2.25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  .§• 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robin* : — 

Individual  Size,  2  doz.  In  case,  %  lb.,  per  doz. 

No.  z,  round  conical,  with  key,  1  doz. 

No.  2,  “  "  I  “ 

No.  3,  “  "  %  "  • 

No.  4,  “  “  %  “  ' 

P.  P.  Sauce,  s  doz.,  No.  z .  1 

Atmcre’a  Genuine  English  Plain  Pudding- 
Seedless  : — 


x.oo 

••35 

t’2S 

6.50 

8. 50 

1.50 


Individual,  per  case  01  2  dot . 

i-lb.  cans,  “ 

X  “ 

. 

..  225 

3-lb.  “ 

I  “ . 

. 

..  4  00 

3-lb.  «  *' 

4-lb.  “  «• 

A  "  . 

. 

••  385 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails . . .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  xo,  tum¬ 
blers . 95 

SchimmePs,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

SchimmePs,  pure,  20-lb.  palls . 13^ 

Southwark,  30-lb.  pails . 

Southwark,  4%-lb.  toy  pails,  %  dot .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars .  x  .05 

Apple,  Southwark,  No.  3,  tins .  1.15 

Apple,  No.  5,  toy  pails .  2.80 

Apple ,  30-lb .  pails . per  pail  1 . 1 5 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  SchimmePs,  30-lb.  pahs . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .07# 

Jams —  Per  doz. 

SchimmePs,  pure,  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.82J4 

SchimmePs,  pure .  x  .60 

Warrock's  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . .  4.00 

fc-lb.  “  .  2.25 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  xoc.sz.  25c.  sz. 

Essence  Peppermint .  o  85  x.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 40  .85  x.95 

Spirits  Nitre . 45  85  x.95 

Spirits  Camphor .  85  1.95 

Spirits  Painters*  Commercial . 45  .85  x  95 

Paregoric . 45  .85  x.95 

Glycerine .  45  .85  1.95 

Syrup  Sauills . 45  .85  x.95 

Syrup  Rhubarb . 45  .85  x.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  x.95 

Golden  Tincture . 45  .85  j.95 

Tincture  Arnica . 45  .85  x.95 

Balsam  de  Malta . 45  .85  1  95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1  95 

Turpentine . 45  .85  1  95 

Machine  Oil . 45  .85 

Laudanum,  15c. -size . per  doz.,  1.20 

Laudanum,  25c. -size . per  doz.,  x  .90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . ..per  lb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2  .40 

“  “  “  K-lt>.,  “  “  260 

11  “  “  fc-Ib.,  «•  “  2.80 

Anker's  Beef  Capsules .  .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

"  Lump,  bulk .  “  .08 

Butter  Color,  W.  &  R . per  doz.  * .  00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  ,orJ£ 
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CamphoT,  gum,  i-oz.  blocks .  ‘ 

“  Flakes,  250  bbls  . . 

**  “  less  quantity  .  11 

“  Tar  Balls,  bbls.,  350  lbs .  *! 

"  "  less  quantity . . . 

Castoria,  Fletcher's . per  doz. 

“  Pitcher's . . .  “ 

Carbonate  of  Ammonia-. ......... . .  " 

Kpsom  Salts . . per  lb. 

Glauber  Sana- . . . per  lb. 

Glue,  ordinary . .... 

Glue,  white . . . 

Glue . . . .  “ 

Goff’s  Cough  Syrup,  35c.  size..— . per  doz. 

Goff's  Herb  Bitters,  35c.  size . “ 

Goff's  OH  Liniment,  35c.  size .  “ 

Goff 'a  Sarsaparilla,  50c.  size. .......  ...per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff '»  Horse  and  Cattle  Pwd.,  15c. size  “ 
Goff’s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . .per  lb. 

Haarlem  Oil . . . —..per  doz. 

Licorice,  P.  &S.,  sc.  stick,  Imported..  " 

“  M.  &  R,,  5-lb.  ooxe*.. . per  lb. 

'  “  Lozenges,  5-lb.  boxes,  " 

“  Y.fcS.,  “  5-lb.  glass  front,  « 

“  5-lb.bx.,4'i,6’»,  8's,  is’s,r6'»,  11 

“  Root™ . . . ™ . ™.  " 

Putty,  35-lb.  cans . . . per  100  lbs. 

“  50-lb.  cans . . . . . 

Petroleum  Jelly,  screw  top,  5-c.  size...  " 

“  “  io.c.  “  ...  " 

Paris  Green,  100-135-lb.  kegs . per  lb. 

“  *-lb.  packages . ~.  " 

“  H-lb-  "  . —  “ 

•*  i-lb.  «  . . •* 

Jamaica  Ginger,  Hires',  basks . ...™per  doz. 

Rosin . per  lb. 

Saltpetre,  crystal ,  barrels,  about  350  lbs.  “ 

"  granulated,  kegs,  ‘  100  ‘  “ 

Sulphur,  Flour,  175-lb.  barrels.  .  ..per  too  lbs. 

“  zoo-lb.  bags. . . . 

“  less  quantity . . . ™ 

Venetian  Red . ...per  lb. 

Whiting  . . . . . . .  “ 

z  oz. 

Husband  s  Magnesia . . . per  doz. 

Bull's  Cough  Syrup™.  .  “ 

Roach  Powder,  Omega,  4-oz.  cans . 

"  “  . per  gross 

Roachsault,  roc.-size,  1  doz . ...  per  doz. 

Iron  Glue,  McCormick  &  Co’s 

No.  5 . . . _ . . 

No.  10 . . . . . 

Tube  V . . . . . . . . 


1. 00 

■02% 
.02% 
.02% 
a  .80 
•  8S 
.  Ii 
.01% 
■oi'A 
.09  V4 

.30 

.11 

».7S 

*■75 

*•75 

350 

1.30 

1.30 

•75 
•  55 
•4<» 
■36 

•3 

.3 1 

■  •4 

.si 

1.60 

*•55 

•35 

•75 

•34 

•33 

•3* 

•90 

•04 

•07 

•7 

»-45 

(.35 

■°3% 

.03 

.03 
3  01. 

I.85 

1.90 

.80 

).O0 

.80 


•40 

•75 

•75 


McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . . . .80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . .80 

Quinine  Capsules . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  & 

Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


- 7 - 

211  DUANE  ST. 

NEW  YORK 
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W.  F.  Yeung’s  Veterinary  Remedies,  whole¬ 
sale  prices —  P«r  do*. 

. .  18.00 

Absorblne  Jr.  (Mankind) .  9-°° 

Young’s  Kidney  and  Nerye  Powders  ••••••.•■  s.oo 

Tarolenm,  small  can.— .  j*-00 

Taroleum,  large  can...., . ••• .  16.00 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure- .  4  •  00 

Less  s  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Acid  Phosphate,  Hertford's.- . per  dos. 

Bath  Brick,  box  *5  bricks . per  box 

SOftllOf  WtX.M*eeeeeeeei . . . . 

Silver  sand— . bbl. 

Tar,  pints . per  dos. 

“  quarts . «... .  1 

“  gallons . each 

“  X  barrels .  “ 

“  barrels... .  “ 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dor.  i-ib.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  15c.  sise... 

McCord’s  Magic  Medicine,  35c.  size . 

50c.  sise . 

McCormick’s  Tasteless  Chill  Tonic,  ajc.  size 

50c.  size 

McCormick’s  Watermelon  Syrup,  50c.  size.. 

rders. 


Wonder  cure  Headache  Powd 


,  roc.  size.. 


•03 

l.zj 
•  75 
1. 00 
.30 
3-50 


3-75 
3.00 
3.00 
4.00 
3.00 
4.00 
4.00 
•  to 


\ 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand—  Per  dos 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

15c.  size  3.00 
33c.  size  3.7J 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  sise  .80 
15c.  size  1.75 
33c.  size  3.00 

Sauer’s  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla, . per  dos.  .43 

No,  s,  Vanilla  and  Rose .  “  >9° 

No.  s,  Lemon  and  assorted .  “  .85 

No.  4,  “  “  .  “  «.oo 

No.  4,  Vanilla .  “  3.33 

Assorted  cases,  Nos.  1  and  . .  10.80 

Nos.  1.  3  and  . .  11.80 


-iO- 

Bulk.  Pts,  Qts.  X-Gal. 

XXX  Vanilla- .  1.50  3  00  6.00 

XX  Vanilla....  looeoeot**  ....  1. 33  3.50  S.oo 

X  Vanilla .  t  oo  a  00  4  00 

Lemon,  Ginger,  W In¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  100  x  «o  3.00 

Peach,  Rose,  Apricot, 

Violet . »-50  s.75  3- SO 

Orange,  Banana,  Pina, 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.«S  »*S  4  « 

Tea  ............................  ••••••  .  ■•**•* 

Ext.  VanUla,  Kitchen  Queen,  No.  as,  per  doz. 
«  »  “  No.  sX,  “ 

<  11  «  ««  No.  X,  “ 

■  Lemon,  "  "  No.  as,  “ 

u  »  *•  ■«  No.  aX,  " 

•  ■«  «■  “  No.  X,  “ 

Ingersoll’s  Flavoring  Extracts : — 

High  Grade  Vanilla  . QOXt 

“  LOHIOQ.. »»»3ee#3»se  ** 

Select  Vanilla . ~~~ .  ** 

“  Lemon  s  eeeesoeeeeeeOOOOOOOOOOOOOOMM 

U  assorted . . 

“  small  sise. . . . 


Gal. 
12.00 
xo.  00 
8.00 


6.00 

10.00 


7- 50 
7-oo 
s.oo 
.80 
•  45 

x:fi 

■45 

r-75 

173 

.83 

.85 

.85 

•45 


liquid  rbnebt  ahd  tablets 

Knight’s  Liquid  Rennet  — — - per  dos.  1.15 

Blair's  “  “  -  ‘  > 

Hansen’s  Junket  Table ti,  8  dos.,  per  dos. 

Blair’s  Rennet  Tablets,  3  do*.,  per  do*.  .75 

Ualon  Tablets,  I  do*. ,  3c  - - -  .45 


CIDER. 


Corson’s  Golded  Russet,  bbl . 

Corson's  Champagne . 

"  Dry  Hard . 

New  Juice  Cider,  bbls . 

New  Juice  Cider,  X  bbls.,  38  gals . 

New  Juice  Cider,  X  bbls.,  14  gals . 

Bottled  Cider- 


Per  gal 

..  .30 

..  .18 

..  .30 

..  .18 
..  5-6° 

..  3*5 

Per  case 


Duffy’s  184s  Apple  Juice,  1  doz.  quarts .  3.50 

<•  “  3  doz.  pints .  4  00 

Anchor  Brand  Golden  Ruaset,  1  doz.  quartz  3.7s 
“  s  doz.  pint*  .  4  .as 


Mott's  Brand  Golden  Russet,  1  dos  quarts..  3.7s 
“  ••  s  doz.  plats...  4.35 


CHEWING  GUM. 

Adams’,  counter  jars,  100  j-cent  packages .  3.75 

“  boxes,  so  packages . 55 

Gee  Whizz,  7*  packs  . 47 

Fleer's  Chiclets,  q lbs.,  bulk .  r.*5 


Worcester  Packing  Salt,  70-lb.  cotton  bags- 
“  “  “  140-lb.  “  ‘  .. 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

•  75 
.60 


RICE. 


Par  lb. 


Queen  Quality,  extra  laney,  i-lb.  pockets . 07 

“  "  3-lb.  “  . 06  ft 


Coroast,  choice,  z-lb.  pockets . 

“  “  3-lb.  “  . 

Imperial,  fancy^Japan,  i-lb.  pockets.. 


.06 

•  osX 

•05X 


3-lb-  “  . 05X 

Pearl  Head,  5-lb.  cotton  sacks . . 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . - . 06 

Choice,  100-lb.  bags . °4K 

Prime,  100-lb.  bags . °3 % 


Family  sise,  case  of  4  dos .  3  60 

Hotel  size,  case  of  a  s8-Ib  tins .  3°° 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  3  doz . doz.  .87X 

Durkee's,  largo,  1  dos . per  dos.  4.00 

“  small,  s  doz .  *;J° 

Schlmmel's,  small,  2  do* . .. . P®*  d®**  ‘•77% 

My  Wife’s,  large,  1  doz .  2 *3° 

My  Wife's,  small,  2  doz .  x*45 

Snider’s  Salad  Dressing 

Pints,  1  doz . per  do*.  3.40 

X  pints,  3  do* .  (1  *.4° 

Luncheon,  3  doz .  .. 

Gallons,  6  jugs  In  crate . 1°*  1  *5 


Japan- 

Fani 


'ancy,  zoo-lb.  bags . . . °sK 

Choice,  zoodb.  bags . . 


SALT. 

WOKCBBTBR  SALT. 

Worcester,  bbls.,  contain  3*0  lbs..  see *##•#* eoooooooo  t 
“  ••  6obmgs,  5  lbs.,  ilm...  4.00 

••  ss  “  14  “  ...  3-75 

«•  30  ••  10  “  ...  3-75 

«'  •*  ns  “  "  •••  4-00 

Worcester,  Irish  Linen,  bags,  150  lbs .  1.50 

1*  “  ‘  56  “  . 65 

i<  *•  “  z8  “  . 35 

Worcester  Mermsld  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3  -oo 

“  Pretzel,  obis,  contain  280  lbs. .  s.40 

“  "  sacks,  180  lbs .  >.S5 

"  Cheese,  bbls.  contain  380  lbs .  3.40 

Ivory  Salt,  dime  sise,  36  wooden  boxes  to  case  a.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel . —per  bbl.  *  60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls. ,  3  P*r 
cent,  discount;  10  bbls.  or  more,  7X  P«r  cent.  discount 
may  be  allowed. 


SAL  SODA. 

Bbls.,  373  lbs . - . P*  100  -*5 

Kegs,  .30  lbs . . . 

60-Ib.  boxes,  bulk  or  granulated . »5 


SAUCES. 

Lea  k  Perrins'  Worcestershire,  large..  “  y.jo 
“  “  middle  "  4.50 

<«  “  smalt.  •'  s.50 

Worcester  Sauce,  Campbell's,  No.  8,  2  doz...  .77H 

North  of  England  Sauce,  No.  8,  doz . 77X 

Chef  Sauce,  2  doz.,  doz . 75 

Snider’s  Chill  Sauce 

Pints,  1  doz . per  doz.  1.4* 

pints,  2  doz .  “  *-4o 

Gallons,  6  jugs  in  crate . perjug  1.00 

Snider's  Oyster  Cocktail  Sauce 

Pints,  2  doz . per  doz.  3.4s 

%  pints,  2  doz . . .  “  i-4° 

Gallons,  6  jugs  in  crate . per  jug  1 .00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 
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To  Display  Pickles 


Here  is  a  handsome  single  jar 
for  displaying  pickles  on  your 
counters.  Embodies  an  entirely 
new  idea.  The  support  is  made  of 
hard  wood  with  brass  nickeled 
hinge  supporting  a  composition 
cover  which  doesn’t  warp,  is  acid- 
proof,  and  is  both  fly  and  dust- 
proof.  A  salesman  that  never  gets 
tired.  Very  moderate  price.  Write 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA, 


Can  You  Use  a  First- 

class  Cash  Register 

If  We  Make  You  a 

Present  of  It? 

If  you  can,  write  to  us  and 
we  will  give  you  a  description 
of  the  machine.  There  are 
no  strings  to  this  offer  ;  we 
make  it  simply  to  advertise 
our  General  Macomb  Cigars. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 
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SEEDS. 


Canary ,btuh.6o-lb  3.15 

Caraway... . .  .  10 

Calory . 10 

Cor  lan  dor, bleached  ,05 

Flax., . 05 

Hemp,  bush. 40  lbs.  1.60 


Mustard,  Brown. 
Mustard,  Yellow 
Rape,  per  lb 
Poppy,  per  lb 
Sann< 


per  lb 


.07K 
.0654 
.  °s54 

.so 

•ojX 


SODA. 

Bl-Cnrb.,  ktfi,H . . . . . . . pst  be*  1. So 

"  balk,  ij-lb.  bones . . . per  lb.  .oeU 

••  Babbitt's,  Vi,  ij-lb.  boxes..  “  .04* 

Arm  A  Hammer  bd.,  M's,  36  lbs.... . per  lb.  .0554 

“  “  «  lbs..  36  “  .  "  .04ft 

. «,H.36»>s .  "  .o5« 

Sslerstus,  Babbitt’s  1x17,54 '1,15-lb.  bxi.  "  .04# 


SOFT  DRINKS.  Pardos. 

Root  Beer  Extract,  Hires’,  1  dor . .  1.50 

Hires'  Root  Beer,  Carbonated,  s  dor . 8754 

Hires'  Ginger  Ale,  Carbonated,  a  dor . 8754 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.5a 

“  ,r  “  plnU,  *  dos .  4.75 

“  "  “  k -plots,  3  dos .  4. *5 

“  “  “  3-onnce,  8  dos. .  6.00 

“  **  “  54 -gallons,  1  dos...,  8.00 

"  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  J  cue  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  doz .  a .  so 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a .  10 

Blood  Orange,  extra  quality,  pints,  a  doz...  a.  10 

Birch  Beer,  extra  quality,  pints,  a  doz .  a. to 

Lemon  Soda,  extra  quality,  a  doz .  a. so 

Root  Beer,  extra  quality,  pints,  a  doz .  a  .  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kieenatub,  54  gross .  a. 50 

Bon  Ami,  10-cent  size. . 54  gross  a. 50 

Electro  Silicon,  s  doz . per  doz.  .73 

Putz  Liquid,  luge,  3  doz . per  gross,  z6.jo 

Puts  Liquid,  luge,  3  dos . . . per  dos.  z .  45 

Puts  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish— 

No.  o,  sixth-pint  cans . ~ . per  gross  9 .00 

No.  z,  half-pint  cans .  “  18.00 

No  a,  plat  cans . “  33.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  hall-gallon  cans .  "  7.50 

No.  5,  gallon  cans .  “  13.50 


-»4- 

Solarine  Bu  Polish — 

No.  S3,  i-lb.  putoboud  boxes,  3  dos.  In 
case,  jo  lbs . per  gross  st.oo 


than 

SOAP — Laundry,  Bars.  5  bu. 

Acme . zoo  3  5° 

Accra . iso  a. 70 

Ark. . too  s.  85 

American .  7*  a .  80 

Bee . too  3.85 

Best,  Babbitt . 100  3.70 

Babbitt's  New  York  City .  60  a. 95 

Benzlne-ated . .  4.10 

Big  Muter . .  4.25 

Brown . 60  a. 40 

Borax,  Dreydoppel . 40  a. 60 

“  Pearl.  Young  &  Co .  40  a. 80 

“  Day  &  Frick,  Novelty .  40  2.80 

“  Handsome .  69  3.1a 

“  Eavenson,  large . 100  4.75 

“  “  small . . . soo  3.75 

“  Kirkman’s . too  3.80 

“  Red  Seal . 100  3.85 

“  Swift’s . soo  4.00 

Circus . too  3.50 

Cotton  OH . too  5.80 

Coal  Oil  Johnny . soo  3.80 

Cygnet . 1 . soo  4.00 

Dobbins'  Electric . 100  4.15 

Dewey . 100  a.  15 

Fairy . soo  4.00 

Felo-Naptha . too  4.00 

Five-case  lots  freight  prepaid. . 100  3.95 

German  Family . too  4 . 30 

Good  Morning  . soe  3.85 

Glycerine  Tu . soo  3.  75 

Gloss . soo  3.50 

GrandPa’s .  50  3- <5 

“  soo  3.80 

Ivory . soo  7.00 

“  . „ . . soo  4.00 

Lenox . soo  3.50 

Life  Buoy .  5«  z  oo 

“  soo  4.00 

Lautz’s  Naphtha . soo  4.00 

Magic  Cleaner . soo  3.00 

Marseilles,  laundry  size . soo  6.00 

*•  5-cent  size . soo  4.00 

“  toilet  size . soo  4.00 

Mayer’s . soo  3.80 

"  50  1.90 

Miller’s  Naptha . . . soo  3.75 

Naphtha,  Swift’s . 100  3.75 

Naptha,  P.  &  G . soo  4.00 

Octagon . soo  3.90 

Old  Mill . 100  3.30 

Ozone . too  3.75 


-§§- 

Oleine,  Conway's . 60  a  .  60 

"  Golden. . .  60  a. 55 

“  Ea version's .  60  S.50 

"  Hamilton's. . 60  a. 50 

“  Kirk's .  6c  a. 30 

"  Philadelphia,  s  lb .  60  a. 90 

"  “  S40Z .  60  2.65 

"  Pennsylvania . . . 60  s.75 

“  Procter  &  Gamble . . .  60  3.00 

“  Young's  Best .  60  a. 80 

Pride,  Swift’s. . . 100  3.75 

Polo . ......iso  a. 45 

Quaker  City,  boxes . 100  3.00 

“  tubs . ....150  4.70 

Sunlight,  oval . soo  3.85 

“  twin  bars . soo  3.95 

Santa  Claus... . 100  3.10 

Saratoga . sao  a. 70 

Star  . soo  3.50 

Sunny  Monday . 100  4.00 

White  Cloud . 100  3.85 

Wool  Soap,  large . . . soo  6.75 

Wool  Soap,  small . 100  4.00 

TOILET  SOAPE. 

Buttermilk  Cosmo . gross  3.50 

Buttermilk  Cosmo . doz.  ,6e 

Buttermilk,  Swift's.... . gross  4.05 

Castile,  Imported,  Conti . lb.  .1354 

Castile,  Conti,  original  boxes . lb.  .ii)4 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8.10 

Oatmeal.  3  cakes  in  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

54 -lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  s#  cakes . box  1.75 

Witch  Hazel,  3  cakes,  54  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  &  Frick’s  Flint,  36  ban .  1 .24 

Young's,  48  ban .  1.80 

Brooks'  Crystal,  100 ban .  3.35 

Philadelphia  Standard,  fio  ban . . . 60 

Sapollo,  36  ban .  2.25 

“  Hand,  36  ban . . . 2.15 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. . 3.35 

SOAP  POWDER. 

Pear  line,  lbs.,  34  -gross  boxes . per  box  a. 70 

“  6  oz.,  soo  packages. .  "  1.65 

“  8-ox.  paclu . . .  “  a. 70 


-se- 

Soapine,  No.  7,  100  packs . . .  a. 3754 

Soapine,  No.  12,  too  packs .  3.90 

Soapine,  No.  17,  36  packs .  a. 4254 

Baonin  s  177O  rrowder,  100  6-oz . . .  s.35 

Flnola,  100  packages . . .  3.35 

Gold  Dust,  Fairbank's,  too  ss-oz.  packages  ...  4.00 
“  "  s4  4-lb.  "  ..4  -50 

Naptha  Borax,  too  packages,  luge - .... _  4.75 

100  5-cent  packages. ........ ......  3.75 

KirkoUne,  white,  e4  4-Ib.  packs . . .  3. 55 

Kirkoline,  White,  ieo  5-cent  packages.. .  3.50 

Young's  Pearl  Borax,  60  z-Ib.  packages.........  3.60 

Snow  Boy  Washing  Powder,  34  4s . . .  4.00 

“  "  joas_ . .  4.00 

“  “  100 11. .  4.00 

Nine  O'clock  Tea,  zoo  packages  3.15 

I-V  Washing  Tablets,  3  dos.„ . .....per  dos.  .43 

Swift's  Washing  Powder,  100  zs .  3.85 

Swift's  Wuhing  Powder,  34  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.35 


SPECIALTIES. 

Ankar'i  Bouliilon  Capsules . . . . 


j.oo 


PURE  GROUND 


Pepper — 

Black,  High  Grade . 1854 

Black,  Low  Grade . 14 

White,  High  Grade . . 

White,  Low  Grade .  . . 

Cayenne,  High  Grade .  . . 

Cayenne,  Low  Grade .  . . 

Cinnamon — 

High  Grade . .  .33 

Low  Grade . 13 

Cloves — 

High  Grade . . . 31 

Low  Grade . . . 22 

Allspice — 

High  Grade . ia54 

Ginger — 

High  Grade . 3554 

Low  Grade . 12 

Mace — 

High  Grade .  . . 78 

Nutmegs — 

High  Grade . . . 

Mustard — 

Yellow,  High  Grade  . . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustud,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 

54  lb. 

Banquet  BraDd — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 

54  lb. 


SPICES. 

Bbls.  Boxs.  Cans. 


■1954 

•is 

•  32 

•»3 
.21 
.  16 

•  *3 
•14 

•3* 

•»3 


*•54 

•7 

34 

*5 


»5 

.16 


•34 

•  24 


•1354  .1554 


2654 

»3 


. 3* 

.20 
•IS 
•*5 


-2854 

-«5 

.80 

•35 

.22 

•17 

•fl 

Per  doz. 

.40 

•75 


•4» 

•75 


HUE!  STOKE  FUMES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 


Offices  and  Showrooms 
18  to  24  S.  Seventh  St 


“As  Good  as  the  ‘J.  M.’ 
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UJ^°lteWALKERCa~yL 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  P A - 
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Colbum’x  Philadelphia  Mustard,  D.  S.  F.  :— 

5  cent  tins,  a  and  4  dox . per  dox,  .  45 

Dime  slxe,  x  and  4  dox .  '*  >85 

U  lb:  net,  tins,  1  and  4  dox .  “  1  -oo 

U  “  s  dox . “  1.90 

1  «•  1  dox . . .  “  3-70 

6  lb.  cans,  full  weight . per  lb.  .a 3 

,0  “  “  . .. .  “  .a* 

Colman’s  Mustard,  D.  S .  F. 

x-lb.  tins . . . ... . ....per  dox.  5 *40 

M-lb.  tins . .  “  *  -7° 

X-lb.  tins. .  ‘  i  « 

M-lb.  tins. . —  *9° 

1 8-lb.  kegs . — •  *43 


MUSTARD— Prepared.  Per  dox. 

Campbell’s,  jar,  2  doz . 87 % 

Gulden’s,  No.  6,  with  spoon,  2  dox . 95 

Gulden's,  No.  *0,  with  spoon,  2  doz . 88 

Beer  Mug,  fancy,  large  size,  2  doz . 65 

Lemonade  Glass,  tall,  2  doz . 78 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 9° 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 37/4 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . . . °9% 

Allspice . . . . 

Cloves . . 

Mace . . . 48 

Nutmegs,  large . ao 

“  Medium . .15 

Cinnamon  Bark,  China . 13 

“  Canton. . 12 

Java  Thin  Qnills,  5-lb.  rolls..  .30 

"  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . iz 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1 . 80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . o654 

Niagara,  40-lb.,  x-lb.  ’*  . . .  .04% 

Cream,  48-lb.,  x-lb.  “  .  3.45 

Klngsford’s.  40-lb.,  i-lb,  "  . . 06 

Murdoch’s  Oswego — 

1  lb.  packages, 40  lb.  boxes . *7^ 

1  lb.  packages,  20  lb.  boxes . 07^ 

Bbls,  about  200  lbs . 06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 03% 

“  Patent  Gloss,  crates,  xa  6-lb.  wd.  bxs.  .05  ft 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngs'ord’s,  Pure,  3-lb.  cartons . 06X 

“  Pure  Gloss,  lb.  packages . 06X 

“  Silver  Gloss,  12  6-lb.  wd.  bxs... _  .07^6 

Duryea’s,  Superior,  3.1b.  cartons . c6X 

“  Satin  Gloss,  lb.  packages . 07J4 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 07  y% 

Niagara,  laundry,  50-lb.  bulk . 03X 

“  1  lb.  packages,  48  lbs . 04% 

“  3-lb.  cartons,  48  lbs. .  04% 

“  6-lb.  boxes . .05% 

Celluloid,  64  xo-cent  packages . .  4  ■  30 

“  64  5-cent  “  . .  2.20 

Elastic,  64  10-cent  packages .  5  00 

“  64  5-cent  “  .  *.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish.  20  cakes . per  box  .50 

Murdoch’s  Starch — 

Velvet  Gloss,  x  lb.  packages,  40  lb.  boxes...  .07X 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 08X 

Velvet  Gloss,  about  200  lbs . cy% 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 06% 

5  Sterling  Gloss,  50  lb.  boxes  per  100  lbs .  3.85 


STOVE  POLISH.  pargro 

Enameline  Paste,  small,  X  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  Vi,  gross .  6.65 

Enameline,  Liquid,  small,  X  gross .  4.90 

JEiectic  Paste,  %  gross  boxes . . .  4.20 

Magic  Paste,  X  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87X 

“  “  . per  gross  10.25 

“  small  slxe . per  doz.  .70 

Climax  Enamel  X  gro . per  gross  9. 40 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  xo-cent  size .  “  .7.20 
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X-Ray  Stove  Pollxh— 

5-cent  slxe,  No.  5,  per  box  ol  X  gross . .  1.25 

Per  box  of  %  gross . „  s  .50 

14  dozen  to  gross .  5 . 00 

xo-cent  size.  No.  xo,  per  box  of  X  gross .  2.25 

Per  box  of  %  gross... . . .  4.50 

Per  gross. .  9.00 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkgs.  .04X 

Excelsior,  24  packs.. .  “  .05X 

McAllister,  36  packs .  “  .  05^ 

Rosenstelns,  xlb.  pkgs.,  2  doz . per  lb.  .05K 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  dox. ...per  dox.  .35 

Red,  quarts,  3  dox. .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts.  3dox .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42K 

Royal  Glue,  x  doz. . per  doz.  .80 

Palst’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  X  gross  case, 

assorted,  6,  8.  xo’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .06% 

6  ox .  “  .07 

8  ox... . „ .  “  .07X 

10  oz . . .  “  .0834 

12  ox .  “  .09J4 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .09X 

No.  12,  steel... . per  doz.  .12 

G.  B. Weiss  &  Son — 

Sole  Leather,No.i,  .25;  No.  2,  .23;  No.  3,  .21 
Cut  Sole  Leather,  out  into  taps,  6  inches  high  1 . 50 

5X  Inches  high .  1.48 

5  Inches  high .  1.42 

4X  Inches  high .  x.25 

4  Inches  high . . .  x.18 

3X  Inches  high .  x.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . . . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . : . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  ■  10X 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dox.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  . as 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .so 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  dox.  1 .60 

Jute  Clotheslines.  108  ft  to  hank .  “  1.7° 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . . 

Extra  Fancy,  No.  669 . 

Fancy,  No  670 . 

Strictly  Choice,  No.  675 . . . . . 

Choice,  No.  664 . 

Black  Strap . 

Foundry  Molasses . . . . . 

B.  H.  ¥.,  Horse  Food  Molasses... . . . . 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  do*.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbla . 29 

Fancy,  No  101 . 32 

Fancy,  No.  too . 30 

Choice,  No.  576 . 

Prime,  No.  X02 . 26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery.. . .  a. 60 

Five  A,  for  confectionery . 2.70 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  cfub,  Mason’s  Quart  Jars : — 

4  dox.  in  barrel . per  dox.  .92% 

1  “  case .  "  .05 

Karo,  10  cent  size,  2  doz . per  doz.  .87J4 

Karo,  25  cent  size,  1  doz .  2.25 


HENRY  TROEMNER  S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


rSo.'  192  F»  MILL 


'  WRITE  FOR  PRICE  LIST 


rVo.  192  1V1ILL 


HENRY  TROEMNER 

PHILADELPHIA,  PA„  U.  S.  A. 

No.  911  ARCH  STREET 


IVo.  19  MIL.L, 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


IN  WRITING  'TJ  HDiZERTISERS  KINDLY  7WSEISTIOIS  "  GROCERY  WORLD 
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Bsnnor,  la  Jarr,  compound . per  do*.  too 

Whito  Clover.  In  Jars,  compound .  ‘  -95 

Purina  Pancake  Syrup,  36  pW .  *-*5 

"  “  *4  qta .  “  4  <» 

"  “  xa  ji-cal* .  “  7  <x> 

11  «  6  (ale. . . “  xa.oo 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor.... . .  *-4° 

1  i*  medium,  dor,  x.40 

<1  “  small,  dor . 90 

Vermont  Maplo  Syrup,  gal.  tins . per  gal.  1  .*5 

••  “  J4-gal.  tins . per  do*.  7.75 

Haren's  Maple  Syrup,  qt.  bottle* .  ‘‘  4  °° 

«  “  pt.  bottles .  “  a. 40 

Towle's  Log  Cabin  "Camp"  Syrup—  Per  dor. 

Gallon  cans,  6  In  case .  >3  5° 

Half-gallon  cans,  is  In  case .  7-*5  _ 

Quart  cans,  *4  In  case . . . . .  4*ta7» 

Pint  cans,  *4  In  case .  a  .50 

Quart  bottles,  ia  In  case . .  4-5° 

Pint  bottles,  a4  in  case .  *  -75 

Jacket  cans . .  *  00 


CRESCENT  MAPLEINE. 
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Per  do*. 

. . . .  1.00 

El:::::™:::: 

. .  S»S 

. . . . .  9-50 

Gallon* . 

. «ach  ix. 00 

OIL  OR  MAPLEINB.  Pst  do* 

.a.  . . .  4.50 

4*01  .••••••**•« 

8-01 . . 

...... .sssssts* ••••••  •••••••••  ***##*••••••  ••••••  8  •  *5 

##**#*#*****•#***••••••••••••••••••••••••••••••  *5 

.  48.00 

Gallons . 

. *acb  1500 

wood  AND  WILLOW  WARE. 

BROOMS.  Per  dor 

Little  Gem,  fancy  parlor,  2  string .  a  .50 

N  U,  No.  6,  split  handles .  a. 45 

Leader,  No.  6,  3  string,  red  handles- .  *-45 

Princess,  No.  4,  fancy  handles .  a -9® 

Parlor,  No.  3,  a  tie .  I>85 

Toy  Brooms . . . . 9° 

Whisks,  a  sewed . . 

Stable,  2  tie,  rattan  centre .  3-5° 

Stable,  3  tie,  rattan  centre .  4  ■  °° 

Factory,  heavy . • .  2-9° 

Handy  Wall  Broom  Rack,  for  xa  brooms . 


No.  WASHBOARDS.  Per  do*. 

69,  Good  Kaongh,  double,  spring  protector...  3. *5 

57,  Peerless,  double  . .  3-85 

80,  Seal  Globe,  double,  swing  prometer .  3.30 

61,  Peerless,  double,  spring  protector.™ .  4-45 

iro,  Peerless,  single,  spring  protector.™ .  3.35 

100,  Northern  Queen,  single,  protector .  3. 10 

101,  Tidal  Wave,  single  protector . ., . .  a. 75 

118.  Good  Enough,  tingle,  protector™ .  3. *5 

175,  Glass .  3* 80 

Murdock .  *-7S 

Celery  City .  3  00 

125,  Single  Ruby .  ■•™ 

xa8,  Ancaor,  single  head . a.sj 

130,  Little  Gem,  pail  board .  «.3$ 


BUCUTS.  Per  dor. 

O.  G. ,  s  electric  hoops .  *  •  7S 

O.  G.,  3  electric  hoops . . . .  1 -9° 

Clear,  *  hoop . . . . . 

Clear,  3  hoop .  *-7S 

Electric  Coaar,  t  hoop  . . ™. .  ••4° 

Electric  Cedar,  3  hoop . - . — ■•bo 

Pine,  3  galvanised  hoops . . .  *.*o 

Galvanised,  xa  quart  ..™.™.™.™..™....™.™™  a.tS 
Galvanised,  14  quart  *****o#ee***##Oeo*#**#*********ea***  6  •  So 


No.  BUTTER  DISMS.  For  M 

X,  Solid  IVll . . . . . . •00**1*0*000 .  **35 

*,  Solid  OTftl . . . . .  *  •  55 

3,  Solid  oral . . . . .  *«75 

5,  Solid  oral . . . - . — *-I5 

Xj  Win  end*. ••»**.* *..*. •••••*•••*••••  .••••* •••••••••. *.*•  x.30 

a,  Wire  ends . ~ . •*..... .  i  *5* 

3,  Wire  end* . . . - .  1  •  7° 

e  Wire  end* . — . 

Picnic  Plate*,  8  lack-  . . . 

Picnic  Plates,  9  Inch . . . 

Crates  contain  *30  each. 

CLOTHES  PINS.  Per  box, 

5  gross . 5° 

EGG  CRATES. 

Perfection . . 

Perfection,  10  sets  fillers .  *-95 
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brushes. 

No.  SCRUB  BRUSHES.  Per  dot. 

aa.  White  comer . . . .  70 

23,  Medium  rise . . . 80 

*7,  Large.. . . . . . . »»»•*»•«*•#*»••••»  x  .oo 

13,  Marble,  medhim  sire . . . . . 90 

00,  White . ™.™™....«™™ . 45 

Handy  Hense . . . . . 4a 


No.  STOVE  BRUSHES.  Per  dot 

10,  Rocker,  curved  end.  wood  handle . 95 

*0,  Black  bristle,  curved  end,  wood  handle . 90 

1*,  Black  briade,  carved  end,  wood  hsmdle 1.40 

44,  Ail  bristle,  curved  ond,  wood  kaadW .  1.15 


No.  SHOE  BRU8HES.  For  dot. 

o,  Mexican  fibre . . ..™ . . ~.  .90 

1,  Mexican  fibre,  luge . — . . 

4,  Bristle  oattlde . — . . ™™ 

5,  All  briade  t  eeeaesoeeaeaaooooeaae—  seststssesessaes 

ix,  AH  Wktlc,  largo  . . . 

16X,  All  brfnde,  axtni  rains - ™. — -.** 

19,  All  WMk|  spotted  wbits... 


*•5* 

a.ta 

3J» 


No 

*, 

V 

t, 

». 

*a, 

«*. 

«, 

ro, 

**. 

6, 

l, 

t: 

*. 

*, 


WHITEWASH  BRUSHES 
i  la.,  White  maspicOw . — . 

iia.,  White  taaaptoe™.™.™ . . 

la.,  White  tamplca . 

I  la.,  Family,  extra  heavy.™.™.. 

6  la..  Family,  extra  heavy.™.™.. 

7  la.,  Family,  extra  heavy.™ . 

I  ia.,  Family,  extra  heavy - 

5  ia.,  A.,  hair  bristle...™ . 

6  la.,  A,  hair  bristle™. . . . 

7  In.,  A.,  hair  bristle. . 

8  la.,  A.,  hair  brittle. . 

5  ia.,  Ideal,  all  bristle,  3  row™... 

6  la.,  Ideal,  all  briade,  3  row.™... 

Knotted,  all  briade,  3  row . 

Knotted,  all  bristle,  3  row . 

Knotted,  all  bristie,  3  row . 

6  la.,  Royal,  all  white  brisd* . 


Per  dot. 


•4$ 

H 

1.00 
1. lj 
1. *5 
1.50 
1.85 
a. is 
x.*S 
»»S 
1.50 
1  9S 
a.s* 
■75 
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TOBACCOS— PLUG. 

Battle  Ax . . . . . . . . 

Deer  Skin . - . . 

Gold  Rope  . . . . . . . . 

Jolly  Tar  .t...™...... ...... ...™... ...™. .......... 

Neweboy  .•••••™......™ .......... .™......™..... 

Old  Honesty— . . . . — .... 

Piper  Hcldsick . 

Spear  Head . . . . . 

Standard  Navy . . . - . — 

Toddy . . . - . . 

Vinco . . . . . . . 

Town  Talk . . ••••••—■ 


Per  lb. 

•  37 

•  37 
•S6 

39 
39 

64 
44 

37 
35 

38 
38 


No.  DUST  BRUSHES.  Per  dor. 

7X ,  Fibre,  wire  drawn . *8 

xo,  Fibre,  wire  drawn,  extra .  t  •  »5 

at,  All  hair,  wire  drawn .  *  <*> 

s8,  White,  wire  drawn .  *.80 

x,  7  in.,  All  hair,  flat  end .  r.95 

22,  7  in.,  Mixed,  round  end . . .  a. 00 

xxX,  7  In.,  All  hair,  round  end. .  *.i5 


SMOKING  TOBACCO. 

Briar  Pipe . . . — . . — .  «... 

Dakc's  Mlrtar... ...... .............. . . . — 

Greenback . . . . . . 

Green  Tartle  . . . - . . . 

G.  It  A.  Navy,  3H  ox. . . . — . — 

Honest . — . . . . — 

Polar  Bear . ~™. ...... . . . 

R‘pp^- . — . 

Seaaadon  .....— . 

Wild  1 


Per  lb 

3» 

.28 

.34 

•39 

.29 

•39 

•39 

•39 


YEAST  CAKES. 

Compressed . . - . P**  dor.  .18 

Magic,  1%  dor.  packages . - . per  box,  .5* 

Yeast  Foam,  1  %  dor . ....per  bo*  .58 


You  Cannot  Afford  to  be 
Without  It! 

No  up-to-date  grocer  can  afford  to  allow  his 
competitor  obtain  tbe  business  that  should 
and  would  come  to  him  if  he  stocked 

Buchan’s  Toilet  Soaps 

Number  “363”  is  known  throughout  this 
eutire  country  as  a  symbol  of  soap  purity, 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING.  NEW  YORK  CITY 


“Is  This 
What  I  Made? 
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If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  fraud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 

made  by  an  expert. 


LUTZ  &  SCHRAnn  con  PAN  Y 

ALLEGHENY,  PA. 
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They 

Thought 

We 

Did 

Miracles 


If  we  could  make 
every  credit  grocer  un¬ 
derstand  how  clean  and 
wonderfully  strong  our 
collecting  plan  is,  we 
could  probably  get 
three-fourths  of  all  the 
credit  grocers  in  the 
the  country  on  our 
books — because  every 
credit  grocer  has  debts 
that  he  can’t  collect. 

Our  plan  has  had 
results  that  to  some 
merchants  have  seem¬ 
ed  almost  miraculous, 
since  we  have  literally 
squeezed  blood  from  a 
stone — yet  the  only 
thing  we  do  is  to  hunt 
for  the  weak  spot  in  the 
dead-beat’s  armor — 
it’s  there  somewhere — 
and  plant  our  blow 
there. 

Write  us  for  your 
own  good. 


Union 

Mercantile 

Agency 

314  Court  Exchange  Building 
BRIDGEPORT,  CONN. 


A  FEW  VARIETIES  OF 


BURK’S  SAUSAGE 

PRODUCTS 

All  of  which  are  prepared  in  the  finest,  cleanest 
and  most  sanitary  kitchens  in  the  country. 

They  contain  no  cereals,  and  all  meats  used 
in  the  preparation  of  them  are  from  stock  slaugh¬ 
tered  on  the  premises  under  Goverment  supervision, 
our  Abattoirs  being  officially  known  as 

ESTABLISHMENT  No.  257 


Fresh  Sausage 

Superbly  seasoned.  These  can  be  had  linked  or 
in  straight  casing,  chopped  either  fine  or  coarse. 

Smoked  Sausage 

Frankfurters  Beef  Bologna 

Reed  Birds  (small  Frankfurters) 

Smoked  Fresh  Sausage  (old  style  Half-smoked) 
Ham  Bologna  Mettwurst 

Knockwurst  (flavored  with  Garlic) 

Puddings 

Liver  Pudding  Blood  Pudding 

Head  Cheese  Blood  Head  Cheese 

Pfefferwurst  Tongue  Blood  Pudding 

Sardellen  (special  grade  of  Liver  Pudding) 

Scrapple 

Superior  to  farmers’  product,  rich  and  well 
seasoned. 


TWO  NEW  PRODUCTS 

Our  own  creations.  Sold  by  the  leading 
grocers  in  Philadelphia. 

Mea.t  Loaf 

Baked  in  loaves  of  about  eight  pounds. 
Delicious.  Can  be  served  cold,  sliced  thin,  or 
warmed  in  oven  to  take  the  place  of  a  roast. 

Shipped  only  by  express  to  distant  points. 

Lunch  Roll  (Copyrighted) 

Choice,  tender  pieces  of  pork,  very  mildly 
cured;  stuffed  in  linen  sack  or  container.  Boiled 
and  ready  to  slice  in  place  of  boiled  ham. 


LOUIS  BURK 

GIRARD  AVENUE  &  THIRD  STREET 

PHILADELPHIA 

>-  ■  - - - -  -  -  -  . 


“Fight 

the 

Devil 

With 

Fire” 

Do  you  know  why 
you  lose  trade  to  the 
Department  Stores  ? 
It’s  because  when  these 
stores  are  closed  at 
night  the  windows  are 
lighted  and  the  light 
shows  bargains  in  gro¬ 
ceries.  These  offerings 
attract  passers  and  the 
next  day  they  come  in 
and  buy. 

You  can  do  the  same 
thin  g — m  a  k  e  your 
store  advertise  you 
while  it  is  closed — light 
it  well,  show  some¬ 
thing  in  your  windows 
that  will  attract  atten¬ 
tion  and  many  of  those 
who  see  it  will  come 
in  the  next  day.  One 
new  customer  will  pay 
the  cost  for  a  week. 
Write  us  and  we’ll 
show  you  how  to  do  it. 


THE  PHILADELPHIA 
ELECTRIC  COMPANY 

TENTH  &  CHESTNUT  STS. 
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Be  (inns  advertising  on  these  pages  ate  all  well-known;  melt  produds 


“Every  Little  Bit  Added  to  What 
You’ve  Already  Got  Makes 
Just  a  Little  Bit  More” 


Wrigley’s  Soap  pays  you  better 
than  any  similar  article  on  the 
market.  By  pushing  it  you  will  add 
a  great  deal  more  to  your  profit. 

Universal  Coupons  in  each  box. 


THE  WR1GLEY  MANUFACTURING  CO. 


PHILADELPHIA,  PA. 


dXxxn  dXxXn  dXxXn  dXxXn  dXxXn  dXxXn  dXxXn  daxYn 


A  new  product  from  an  old 
house 


DIXON’S 


POWDERED 

5tove  Polish 


The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
year’s  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  H.  J. 


dXxXn  dXxXn  dXxXn  dXxXn  dXxXn  dXxXn  dxxxn  dxx 


FOOD 


kOYAsI 

I 

[  IW  ^-4ncli  «t  JilVubi  HxriC c.  A 

VALUE 


Better  Than  Milk  or  Meat 


Royal  Peanut  Butter  is  one  of  the  most  healthful 
food  products  ever  manufactured.  We  want  you  to  tell 
this  to  your  customers,  and  as  a  real  incentive  for  you 
to  do  so  we  are  going  to  give  you  the  money  we  would 
otherwise  use  to  tell  consumers  of  its  merit.  Universal 
Coupons  packed  in  every  case  from  January  i,  1908. 
Remember,  it  is  the  best  thing  of  its  kind  ever  made. 
You  make  a  splendid  profit  on  it  and  the  coupons  are 
exchangeable  for  any  article  of  merchandise  you  may  need 
for  your  home  or  store. 


Cleveland  Health  Food  Co. 

Cleveland,  Ohio 


It  Made 
No  Difference 
to  Us 


No  gelatine  sold  in  this  country  was  less  affected  by  the 
Federal  Food  Law  than  Chalmers’. 

Our  brands  complied  with  the  legal  standard  even  before 
there  was  one.  How  could  they  help  it?  They  were  sim¬ 
ply  unsophisticated  gelatine,  made  of  pure  unadulterated 
calves’  stock  and  spring  water.  'There  was  nothing  to 
change  about  them,  nothing  to  alter  in  any  way. 

We  take  a  just  pride  in  the  fact  that  while  the  Federal 
Food  Law  caused  some  manufacturers  to  completely  trans¬ 
form  their  business,  it  made  no  more  difference  to  us  than 
if  it  had  never  been  passed. 

Two  styles — granulated  and  shredded. 


Jdones  Chalmers’  Sons 

Williamsville,  N.Y. 
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are  ine  test  on  lie  marRet  and  all  Mi  goo  DHIVEBS0L  COOPOIIS 


After  Reading  What  These  People  Say  What  Bo 
You  Think  Your  Customers  Would  Say 


Sea  Foam  is  the  best  Baking  Powder  in  the 

Sea  Foam  fills  a  long-felt  want.  It  is  the  most 

World.  We  recommend  it  to  our  75,000  cus- 

economical  Baking  Powder,  and  we  recommend 

tomers. 

it  strongly  to  our  customers. 

(Signed)  PARK  fc  TILFORD, 

BREWSTER  GORDON  &  CO., 

New  York  City. 

Rochester ,  N.  Y. 

U.  S.  Military  Academy,  West  Point. 
After  using  a  number  of  other  well-known 
brands  of  Baking  Powder,  we  consider  Sea  Foam 
their  superior. 

(Signed)  THOMAS  FRANKLIN, 

Capt.  and  Treas. 


We  give  Universal  Coupons  to  grocers  with  every  case 

SBA  POAM  BAKING  POWDER  CO 

1  and  Hudson  Street,  New  York 


Giving  It  To  You 

We  want  you  to  handle  our  Macaroni,  Spa¬ 
ghetti,  Noodles  and  Pastels. 

Why  should  you  ?  Partly  because  we  assure 
you  on  our  honor  they’re  as  good  as  Freihofer’s 
Bread.  We  must  make  a  superior  grade  of  these 
things  to  sell  them,  and  we  are  making  it. 

Another  reason  why  you  should  think  favorably 
of  these  goods  is  that  every  case  contains  Universal 
Coupons,  which  you  can  exchange  for  things  you 
want. 

We’re  spending  our  advertising  money  with  you 
instead  of  your  customer. 


VIEININA  BAKING  COMPANY 

PHILADELPHIA,  PA. 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 

- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS, NewYork 
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^PRIVATE 

ESTATE© 

coffee! 

IA.CAUCH01S&C0.-THE  FULTON  MILLS' 
NEWrORR—  PHILADELPHIA  —  CHICAGO. 

ESTABLISHED  I6SE 


A  BAG  FULL  OF  GOODNESS 

We  don’t  have  to  say  a  word  about  the  quality  of  Private  Estate  Coffee  to  the  many 
thousands  of  retailers  who  are  selling  it — their  customers  do  the  talking  for  it.  But  those 
who  haven’t  made  Private  Estate  their  Coffee  Leader  have  missed  a  chance  to  wean  their 
customers  away  from  the  Tea  and  Coffee  Stores.  It  can’t  be  beaten.  We  share  our  profit 
with  grocers  by  giving  them  Universal  Coupons  with  each  case. 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 

Philadelphia  Branch,  139  S.  Front  Street 


GROCERY  WORLD 


What  One 
Gallon  of 
Gasoline 
Will  Do 


^7  VERY  grocer  feels  he’d  be  proud  to 
deliver  goods  in  an  automobile,  but 
thinks  it  would  either  cost  too  much  or  be 
too  much  of  a  nuisance  to  keep  up. 

If  he  will  look  into  the  Lindeley  Car, 
he  will  find  both  fears  unfounded.  He 
will  find  the  first  cost  little  if  any  more 
than  a  good  team,  the  cost  of  operating 
Jar  less  than  that  of  keeping  horses,  and 
the  working  capacity  several  times  as  much. 

Think  of  going  thirty  miles  on  one 
gallon  of  gasoline!  With  a  load  of  1,500 
pounds !  Write  about  this. 


J.  V.  L1NDSLEY  &  CO. 

Suite  1112  Monadnock  Building 
CHICAGO 


The  METEOR 

CASH  CARRIER 


<Jf Best  known  and  most  generally 
used  type  in  the  world. 

<Jf Guaranteed  better  in  every  detail 
than  any  wire  Cash  Carrier  on 
the  market. 


$25 

per  line 


<]f Easily  erected  by  local  mechan¬ 
ics  from  our  direction  chart. 


30  Days’ 
Free  Trial 


f.  o.  b. 


NEW  YORK,  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TIBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


Even  More  Particular  Than  You 


Print  butter’s  a  good  deal  like  the  little  girl— when  it’s  good 
it’s  very  good  indeed,  but  when  it’s  bad  it’s  horrid. 


It  keeps  every  grocer  busy  seeing  that  the  butter  he  gets  is 
such  that  it’s  safe  to  send  out. 


That  is  unless  he  is  selling  Gurnse,  our  fancy  carton  print 
butter.  No  grocer  need  worry  that  the  next  consignment  of 
Gurnse  won’t  be  as  good  as  the  last.  Gurnse  butter  is  inspected 
more  than  any  other  print  butter  we  know  of.  Inspected  by 
inspectors  instructed  to  be  more  particular  even  than  you  could  be. 

It’s  perfect,  rich,  smooth,  delicious  butter. 


P.  F.  Brown  &  Co.,  39  S.  Front  St.,  Phila. 
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Package  groceries  have  come  to  stay,  and  they  have  the  right  to  stay  the  right  of 
greater  cleanliness,  of  better  sanitation,  of  greater  ease  of  handling. 

Particularly  lard. 

Every  can  of  Armour’s  "  Simon  Pure  ”  Leaf  Lard  bears  a  seal  which  is  the  United  States 
Government  guarantee  of  purity.  It  goes  there  under  the  Government  Inspector  s  own  eye 

and  means  that  every  ounce  of  every  tin  is  all  leaf  lard. 

Selling  package  goods  that  never  fall  below  superfine,  and  that  are  advertised  to  your  cus¬ 
tomers  at  the  manufacturer’s  expense,  comes  pretty  close  to  getting  the  cream  of  the  grocery 
business.  Sold  in  3s,  5s  and  10s. 


ARMOUR  #  COMPANY 

oT  <0 


IN  WRITING  TO  HDEERTISERS  KINDLY  MENTION  “GROCERY  WORLD' 


Published  every 
Monday. 


Circulates  In  every 
State  of  the  Union 
and  Canada. 


IN  WHICH  IS  INCORPORATED  TH* 


PHILADELPHIA  CASH  GROCER. 

Entered  at  the  Philadelphia  Poet-Office  as  Second-class  Matter. 
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Latest  “Woman’s  Home  Companion” 
Article  A  Brief  for  Package  Goods 

The  February  Contribution  is  Headed  “Why  Is  the  Clean 
Grocer  Clean?”  and  is  Practically  an  Argument  For  Carton 
Goods.  Much  Less  Objectionable  Than  Its  Predecessors. 


The  article  in  the  February 
number  of  the  “Woman’s  Home 
Companion”  on  the  grocery  store 
subject  is  headed  “Why  is  the 
Clean  Grocer  Clean?”  It  is  much 
more  nearly  decent  and  honest 
than  any  of  the  preceding  arti¬ 
cles.  Mainly  it  is  a  brief  for  pack¬ 
age  goods,  and  for  the  most  part 
is  unobjectionable  and  good. 
Whether  the  illustrations  in  it  are 
fact  or  fiction  is  not  of  course 
known. 

The  salient  portions  of  the  Feb¬ 
ruary  article  follow  : —  ■* 

You  say  that  John  Smith  runs  the 
best  grocery  store  in  your  town. 

Why? 

Because  John  Smith  believes  in 
bins  with  covers,  and  in  a  different 
scoop  for  every  bulk  article.  When¬ 
ever  he  can,  to  the  advantage  of  his 
customer’s  purse  and  the  upbuilding 
of  his  own  trade,  he  serves  his  pro¬ 
visions  not  in  bulk,  but  in  packages. 
And  he  further  protects  his  custom¬ 
ers  by  selling  recognized  brands  — 
brands  of  package  goods  whose  label 
stands  for  something,  stands  for 
your  money  back  not  only  from  the 
grocer,  but  from  the  manufacturer, 
who  has  spent  millions  to  make  that 
label  with  his  name  upon  it  mean 
something  worth  while,  something 
big  and  fine  to  the  housekeepers  of 
the  United  States. 

To  sum  up,  the  best  grocer  or  the 
cleanest  grocer — we  have  already 
seen  that  the  terms  are  synonymous 
— can  sell  at  the  lowest  figure  be¬ 
cause  his  store  is  so  admirably 
organized  that  he  loses  nothing 
through  waste  and  dirt.  He  loses 
nothing  through  waste  and  dirt  be¬ 
cause  he  believes  in  the  package 
goods  which  are  proof  against  waste 
and  dirt.  And  lastly  he  has  a  rep¬ 
utation  to  maintain,  and  therefore 
will  not  substitute  an  inferior  brand 
for  a  standard  brand  just  to  lift  a 
dishonestly  earned  penny  from  your 
purse  to  his. 

Show  me  a  woman  who  does  not 
have  cans,  boxes  and  jars  in  her 
pantry  and  I  will  show  you  an  untidy 
housewife. 

Show  me  a  grocer  who  does  not 
believe  in  package  i  goods  and  I  will 
show  you  a  “mussy,”  dust-and-germ- 
laden  grocery. 

Show  me  a  woman  who  keeps  her 
pantry  immaculate  because  she  uses 
boxes,  cans  and  jars  to  hold  her  pro¬ 
visions,  whether  those  provisions  are 
bought  in  package  or  in  bulk  and 
then  poured  in  the  covered  recep¬ 
tacles,  and  I  will  show  you  a  woman 
who  manages  her  household  well  and 
economically. 

Show  me  a  grocer  who  believes 
in  package  goods  and  sells  the  stand¬ 
ard  brands  at  standard  prices  and 
does  not  offer  a  substitute,  and  I  will 
show  you  a  grocer  who  can  afford  to 
sell  at  a  small  profit  because  neither 
time,  space  nor  energy  is  wasted  in 
his  establishment. 

He  is  the  best  grocer  and  the 
cleanest  grocer  in  your  town. 


“But  I  don’t  like  to  trade  at - 

store,”  writes  one  housewife,  “even 
if  it  is  the  cleanest.  I  just  can’t  get 
used  to  package  goods.  I  like  to  see 
what  I  am  buying,  to  handle  it,  to 
judge  its  quality.” 

And  she  is  right.  She  handles  the 
goods — and  so  do  scores  of  other 
persons,  whose  hands,  alas,  are  not 
so  clean  as  hers ! 

******* 
Your  best  grocer,  your  John  Smith 
of  whom  you  are  justly  proud,  is  a 
product  of  evolution.  The  best  gro¬ 
cer  may  not  have  been  the  best  when 
he  first  started  in  business,  tie  pro¬ 
gressed.  Nine  chances  out  of  ten, 
when  he  bought  out  some  other 
man’s  store  or  took  up  the  business 
which  his  father  or  his  uncle  had 
managed  before  him,  he  did  not  be¬ 
lieve  in  package  goods  at  all.  But, 
as  one  bright  grocer  expressed  it, 
“he  was  born  clean.”  It  made  him 
nervous  to  see  rice  spilled  in  front 
of  this  bin  by  careless  clerks,  sugar 
crunched  under  foot  before  that  bar¬ 
rel,  raisins  lying  crushed  and  ruined 
before  a  third  bin.  And,  looking,  he 
realized  that  every  scrap  of  that 
spilled  sugar  or  rice  or  raisins  came 
out  of  his  pocket.  A  little  here,  a 
little  there,  and  in  the  long,  long  year 
he  had  lost  an  alarming  percentage 
of  his  bulk  food.  Had  he  not  been 
quite  honest,  the  second  year  he 
would  have  decided  that  some  of  it 
must  come  out  of  your  pocket  by 
taking  just  a  trifle  off  the  weight. 
But  being  an  honest  man,  he  tried 
another  method.  He  had  his  clerks 
come  a  little  earlier  in  the  morn¬ 
ing  or  stay  a  trifle  later  after  the 
doors  were  closed,  or  work  during 
dull  moments,  putting  up  packages 
of  tea,  coffee,  sugar,  meal,  etc. 
Then  when  a  customer  asked  for 
so  many  pounds  of  these  provisions, 
one  of  these  packages  was  ready  for 
delivery.  This  meant  less  waste. 

Still  progressing,  this  man  began 
to  lean  toward  those  salesmen  or 
representatives  of  manufacturing 
concerns  who  sold  goods  not  in 
bulk,  but  in  packages.  Of  course,  all 
of  his  ware  could  not  be  bought  in 
packages,  but  as  years  went  by  he 
found  that  an  ever-increasing  num¬ 
ber  of  them  could  be  so  secured.  He 
found  that  with  bulk  goods  there 
was  always  waste,  with  package 
goods  there  was  none.  With  bulk 
goods  he  had  complaints  from 
customers.  Perhaps  crackers  tasted 
of  coal  oil  or  cheese  tasted  of  soap. 
His  crackers  were  fresh — until  the 
clerk  who  had  forgotten  to  wash  his 
hands  lifted  them  from  the  box  or 
barrel.  His  cheese  was  “tasty”  un¬ 
til  a  careless  clerk  packed  it  in  a 
basket  close  to  half  a  dozen  bars  of 
unwrapped  soap.  He  had  to  make 
good  the  order  to  the  fastidious 
housewife.  The  loss  was  his. 

And  so  he  became  a  convert  to 
package  goods  because  they  saved 
him  waste,  clerk  hire  and  com¬ 
plaints  on  the  part  of  the  customers. 
And  so  he  became  a  clean  grocer,  the 
best  grocer  in  your  community. 

In  a  New  Jersey  town,  not  many 
miles  from  a  famous  institution  of 
learning,  I  found  one  of  those  gro¬ 
ceries  whose  proprietors  have  not 
progressed.  You  could  brush  your 
skirt  against  a  dripping  molasses 
barrel ;  you  could  dip  your  hand  into 


a  cracker  barrel  and  help  yourself; 
you  could  pick  out  big  pickles  with 
your  fingers  if  you  wanted  them  of 
uniform  size,  because  the  clerk  did 
the  same  thing;  but  you  could  not 
count  the  fly  specks  on  the  cheese 
box  and  coffee  grinder,  because  life 
is  too  short  for  so  stupendous  a  task. 
And  oh,  the  dust! 

The  proprietor  of  that  store 
could  not  sell  me  a  certain  brand  of 
gingersnaps  in  a  moist-proof  box. 
He  said  he  did  not  believe  in  package 
goods.  His  customers  could  not 
afford  such  luxuries. 

There  are  thousands  of  customers 
like  his  all  over  America.  They 
declare  that  package  goods  arc  for 
millionaires,  not  wage-earners.  But' 
oh>  if  the  wives  of  wage-earners 
would  only  study  such  problems  and 
not  jump  at  conclusions.  How 
much  farther  the  hard-earned  wages 
would  go  and  how  much  better  food 
would  be  placed  before  the  man 
who  earns  the  wages ! 

Here  are  the  results  of  actual  in¬ 
vestigations  : — 

I  asked  the  grocer  whose  custom¬ 
ers  could  not  afford  to  buy  package 
goods  how  he  sold  the  best  grade  of 
rice  in  his  stock.  He  weighed  out  a 
pound  of  large  plump-grained  rice 
at  16  cents.  I  duplicated  that  pound 
at  another  store  in  a  dust-and- 
germ-proof  package  at  15  cents. 

He  did  have  both  the  bulk  and 
package  oatmeal.  I  bought  a  pound 
of  bulk  at  5  cents,  and  a  two-pound 
package  of  a  recognized  brand  at 
10  cents.  On  reaching  home  I 
weighed  both.  The  bulk,  poured 
into  the  scales,  weighed  an  ounce  less 
than  a  pound.  The  package  weighed 
exactly  two  pounds  when  poured 
out  of  the  carton.  The  honest  gro¬ 
cer  handles  package  goods  that 
weigh  as  much  as  advertised  without 
the  carton,  understand. 

With  soda  crackers  comparisons 
were  equally  interesting.  I  bought 
two  cartons  of  a  certain  soda  crack¬ 
er  packed  in  an  internationally  fam¬ 
ous  moisture-proof  box,  and  paid  10 
cents  for  them.  At  the  same  time 
I  bought  ten  cents’  worth  of  bulk  soda 
crackers.  On  reaching  home  I  found 
that  I  had  forty-eight  whole,  fresh, 
crisp  crackers  in  the  moisture-proof 
boxes.  X  then  counted  the  bulk 
crackers,  and  stopped  half  wav  in 
my  task.  Of  the  bulk  crackers  I 
found  only  two-thirds  to  be  whole 
crackers.  Even  those  were  chipped 
on  the  corners.  The  remaining  one- 
third  were  broken  in  small  pieces. 
Much  of  it  was  cracker  dust. 

For  10  cents  I  got  10  per  cent, 
more  of  package  crackers  than  of 
bulk  crackers,  and,  moreover,  the 
package  crackers  were  light,  whole, 
crisp  and  savory,  while  the  bulk 
crackers  were  not  whole  by  any 
means,  they  may  have  been  fresh, 
but  were  certainly  not  crisp. 

I11  Graham  crackers  the  differ¬ 
ence  is  more  pronounced.  For  10 
cents  I  got  a  moisture-proof  package 
of  crisp,  delicious  Graham  wafers, 
thirty  crackers  in  all.  Of  the  bulk 
Graham  crackers  I  got  twenty-three 
whole  crackers  and  two  broken  ones 
for  nine  cents,  but  threw  away  the 
bulk  crackers  because  they  were 
moist,  heavy  and  soggy  and  they 
tasted  of  codfish ! 

I11  each  of  the  cases  cited,  money 
was  actually  saved  by  purchasing 
the  package  goods.  We  are  not  con¬ 
tending  that  all  package  and  bulk 
goods  average  up  as  well.  Pickles 
in  glass  jars,  for  instance,  cost  much 
more  than  pickles  bought  in  bulk 
from  barrels  or  huge  glass  recep¬ 
tacles.  But  when  you  figure  on  a 
food  proposition,  bear  in  mind  that 
quality  counts.  Just  consider  how 
much  food  you  throw  away  each 
year  because  it  does  not  “taste  just 
right,”  because  it  is  not  crisp  or 
fresh,  because  you  find  worms  or 
dust  in  it. 


Many  firms  market  their  package 
goods,  not  by  weight,  but  a(f  a 
fixed  price  printed  on  the  label,  se¬ 
lecting  a  package  of  a  size  and  quan¬ 
tity  so  that  the  consumer  may  always 
purchase  it  at  an  even  sum  of,  say, 

5  or  10  cents.  Others  market  by 
weight  or  measure,  and  then  these 
factors  become  important. 

Actual  tests  will  convince  any 
housewife  that  the  standard  package, 
produced  under  careful  inspection 
and  measured  and  weighed  by  auto¬ 
matic  processes,  gives  full  quantity 
not  most  of  the  time  or  sometimes, 
but  all  the  time.  Mistakes  are  im¬ 
possible,  and  so  is  dishonesty.  That 
the  scales  of  the  retail  dealer  are  not 
so  infallible,  we  all  know,  though  it 
comes  as  a  shock  to  us  to  read  the 
statement  of  Fritz  Reichmann,  su¬ 
perintendent  of  weights  and  meas¬ 
ures  for  the  State  of  New  York, 
that  the  dealers  in  that  State  alone 
make  $20,000,000  annually  by  use  of 
inaccurate  weights  and  measures. 
We  hope  and  believe  that  the  facts 
are  overstated  by  this  enthusiastic 
official. 

We  do  not  believe  that  all  gro¬ 
cers  are  dishonest;  we  do  not  believe 
that  even  a  majority  of  grocers  in 
these  days  are  dirty  and  unscrupu¬ 
lous.  This  fact,  however,  is  worth 
remembering:  Your  grocer  may  be 
honest.  Thousands  of  them  are. 
But  if  he  uses  packages  whenever 
possible,  instead  of  bulk  goods,  he 
must  be  honest.  The  man  who 
stands  behind  the  label  on  those 
goods  makes  him  an  honest  grocer, 
with  or  without  his  consent. 

But  how  about  the  man  or  the 
firm  and  its  millions  who  stand  be¬ 
hind  that  label? 

“We  admit  the  argument  that 
package  goods  are  proof  against  dust 
and  dirty  hands  in  the  grocery,  but 
how  about  the  factory  in  which  they 
are  prepared?  What  proof  have  we 
that  the  package  goods  are  put  up 
in  a  cleanly  fashion?” 

These  are  questions  asked  by 
housewifely  skeptics. 

The  best  answer  is  the  label  and 
the  name  on  the  label.  The  man 
whose  liame  and  trade-mark  are  on 
that  package  of  oatmeal  or  farina  or 
crackers  has  soent  millions  building 
up  a  model  factory  where  he  can 
produce  the  .greatest  quantity  of  sal¬ 
able,  customer-pleasing  and  custom¬ 
er-gaining  goods  at  minimum  ex¬ 
pense.  Very  likely  he  has  spent  mil¬ 
lions  more  to  bring  that  article  be¬ 
fore  the  food-consuming  public  by 
clever  advertising.  He  is  going  to 
do  nothing  which  will  endanger  the 
returns  on  the  millions  he  has  in¬ 
vested.  Remember  this  fact  when 
your  grocer  suggests  that  you  accept 
a  substitute,  a  “just  as  good.”  As 
we  have  said  before  in  these  articles, 
he  should  not  be  condemned  un¬ 
heard.  Possibly  he  has  some  inside 
information  about  this  unknown 
brand  which  makes  believe  in  it.  If 
so,  he  is  doing  right  in  giving  you 
the  benefit  of  his  wisdom.  More 
likely,  however,  he  makes  a  larger 
profit  on  the  brand  about  which  you 
have  never  heard.  Suppose  you  ask 
a  few  questions.  Does  he  put  up 
the  new  goods  himself,  and  if  so, 
how  much  better  is  his  guarantee 
than  the  guarantee  of  the  man  be¬ 
hind  the  label  you  know,  the 
label  which  has  meant  something  to 
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your  household?  And  when  the  gro¬ 
cer  finds  that  you  are  intelligent 
enough  to  ask  these  questions,  inter¬ 
ested  enough  in  the  health  of  your 
family  and  the  stretching  of  your 
family  income  to  insist  on  informa¬ 
tion,  the  cry  of  substitution  will  mo 
longer  be  heard  in  the  land. 


Another  protection  offered  the 
consumer  of  the  package  article  is 
the  government  food  inspection.  The 
food  inspectors  may  not  be  able  to 
watch  the  thousands  of  individual 
grocers  as  closely  as  they  would  like, 
but  the  big  factory,  the  important 
manufacturer,  cannot  escape  them. 


The  New  York  Letter 


Large  Plans  for  Retailers’  Food  Show.  Mr.  Callanan’s  Investi¬ 
gation  of  Drug  Store  Coffee.  .Trade  Social  Events.  Sunday 
Closing  Bill  Coming  up  Again.  Oleo  Jobbing  House 
Dissolves. 


Special  correspondence  of  “Grocery  World.” 

New  York,  January  24,  1908. 

New  York’s  Pure  Food  Exposi¬ 
tion,  to  be  conducted  from  March ' 
26th  to  April  16th,  in  the  Lennox 
Lyceum,  by  the  New  York  Retail 
Grocers’  Union,  is  to  surpass  any¬ 
thing  of  the  kind  seen  before  in 
the  city,  according  to  the  expecta¬ 
tions.  It  is  especially  to  be  the  kind 
of  a  food  show  that  grocers  can 
provide  when  they  personally  man¬ 
age  the  affair,  as  distinguished  from 
the  efforts  of  professional  promot¬ 
ers.  , 

-In  communications  being  sent  to 
food  manufacturers,  who  are  in¬ 
vited  to  exhibit,  it  is  recalled  that 
the  association  of  1906  had  con¬ 
tracts  with  forty-five  prospective 
exhibitors,  but  the  show  did  not 
take  place  because  a  difficulty 
arose  about  the  legality  of  making- 
use  of  a  State  Armory.  There  has 
been  quite  a  long  delay  since  then, 
but  the  association  is  all  the  more 
determined  that  the  show,  now  to 
be  given,  will  be  memorable. 

Diagrams  are  given  of  the 
main  and  lower  halls  in  the  Ly¬ 
ceum.  The  spaces  are  to  be  leased 
for  the  exhibit  at  prices  varying 
from  $105  to  $265.  The  central 
booth  of  the  main  floor  is  to  be 
let  for  $750.  The  shape  of  the 
hall  being  a  circle,  says  the  com¬ 
mittee,  enables  the  artist  who  de¬ 
signs  the  booths  to  make  it  the 
handsomest  ever  given  in  this 
city,  with  abundant  space  for  ex¬ 
hibits  and  passageways  that  give 
every  facility  for  seeing  every¬ 
thing  without  inconvenience. 

The  committee  is  to  equip  all 
booths  with  lights,  decorations  and 
signs.  This  insures  a  display 
which  will  be  harmonious  and  ap¬ 
propriate,  saving  the  exhibitors 
anxiety  and  trouble  and  securing 
to  them  the  best  results. 

Speaking  of  the  benefits  of  a 
food  show,  the  committee  points 
out  that  its  former  expositions  have 


been  successful  in  introducing  new 
products,  which  have  won  favor 
since  they  were  thus  set  before 
the  people,  and  have  entered  largely 
into  daily  consumption  by  the  peo¬ 
ple  of  New  York  and  the  surround¬ 
ing  country.  The  committee  adds  : 

“Pure  food  expositions  educate 
the  consumer  by  giving  him  an  op¬ 
portunity  to  see  and  test  the  prod¬ 
ucts  shown  ;  they  aid  the  producer 
and  the  exhibitors  by  giving  the 
facilities  for  demonstrating  the 
value  of  what  is  exhibited,  their 
methods  and  economy  in  their  use.” 
*  *  * 

The  article  on  the  editorial  page 
of  last  week’s  issue  with  reference 
to  the  sale  of  coffee  in  Hegeman 
&  Co’s  drug  stores  attracted  special 
attention  here.  L.  J.  Callanan  sent 
over  to  the  drug  store  and  bought 
some  of  the  fancy  canisters  con¬ 
taining  the  coffee  so  warmly 
praised  in  the  drug  company’s  ad¬ 
vertising.  Mr.  Callanan  is  an  ex¬ 
pert  in  the  judgment  of  coffee, 
having  been  been  recognized  as 
such  for  many  years.  He  examined 
the  coffee  in  the  canisters  with  care 
and- will  write  out  his  conclusions. 
He  told  your  correspondent  that  he 


grade  at  14  cents  a  pound.  He  also 
suggested  that  the  company  would 
scarcely  be  willing  to  have  its  drugs 
considered  as  of  the  same  relative 
standard  as  its  coffee. 

*  *  * 

The  report  received  here  that  the 
President  will  appoint  a  commission 
of  five  scientific  men  to  pass  on  dis¬ 
puted  questions  as  to  foods  and 
drugs  gave  rise  to  speculation  as 
to  the  probable  immediate  effect. 
The  general  opinion  seemed  to  be 
|  that  the  introduction  of  the  new 

j 

commission  will  not  cause  any  de¬ 
lay  in  the  work  of  the  Board  of 
Food  and  Drug  Inspection,  which 
will  continue  to  pass  on  questions 
as  to  labels  and  quality,  referring 
to  the  new  commission  only  issues 
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A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1 ,  %  and  10-cent  sizes. 

Trial  counter  cases  of  10  pounds. 

Plinnp  11c  nBnnt  State  House. 
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on  which  scientific  opinion  is  di¬ 
vided.  Some  shippers  think  that 
at  any  rate  there  will  be  a  delay 
of  a  season  or  so  before  the  ques¬ 
tions  as  to  the  use  of  sulphur  and 
benzoate  are  definitely  decided  and 
in  the  meantime  they  may  go  on 
somewhat  the  same  as  at  present, 
using  discretion  in  the  amount  of 
preservatives  and  making  the  labels 
reveal  everything. 

Those  who  think  that  such  de¬ 
lay  is  probable  argue  that  the  sci¬ 
entists  must  take  time  for  organiz¬ 
ing,  laying  out  their  plans  and  con¬ 
ducting  experiments  before  they  can 
reach  any  conclusions. 

*  *  * 

Several  social  events  are  to  take 
place  among  the  grocers’  societies 
within  a  short  time.  The  United 
Retail  Grocers’  Association  will 
give  a  ball  next  Tuesday  evening  in 
Saengerbund  Hall.  The  New  York 
Retail  Grocers’  Union  will  give  a 
smoker  in  March.  Plans  for  other 
events  are  under  way.  The  expec¬ 
tation  is  that  there  will,  after  this, 
be  more  visiting  between  the  New 
York  and  Brooklyn  associations, 
because  the  completion  of  the  sub¬ 
way  under  the  East  River  makes 
traveling  from  one  borough  to  the 


other  much  more  pleasant  than  it 
was  formerly. 

*  *  * 

It  is  expected  that  a  Sunday¬ 
closing  bill,  approved  by  the  Sunday 
Observance  League,  will  be  quite 
vigorously  supported  at  the  present 
session  of  the  Legislature  at  Al¬ 
bany.  The  grocery  clerks  have 
taken  part  in  the  movement  and 
committees  from  some  of  the  gro¬ 
cery  societies  have  co-operated  with 
the  League  in  the  work.  A  trouble¬ 
some  question  is  in  relation  to  the 
delicatessen  stores,  it  being  claimed 
that  they  must  be  allowed  to  open 
between  certain  hours  on  Sundays 
to  accommodate  the  people  in  apart¬ 
ments  and  tenements  who  cannot 
keep  food  over  Sunday,  especially 
in  the  warm  weather,  and  who 
depend  on  the  stores  to  furnish 
the  food  just  when  it  is  wanted. 
The  tendency  is  for  this  kind 
of  a  trade  to  grow  because 
if  the  stores  are  open  Sundays 
people  will  buy  on  that  day 
whether  necessary  or  not.  If  the 
delicatessen  dealer  opens  the  corner 
grocer  feels  quite  often  that  he  must 
do  the  same  to  accommodate  and 
hold  his  trade.  So,  one  dealer,  by 
opening  for  a  part  of  the  day,  leads 


another  to  do  the  same,  and  usually 
the  hours  during  which  they  open 
are  quite  elastic. 

*  *  * 

John  Rohrs,  Jr.,  has  been  ad¬ 
mitted  to  the  firm  of  Middendorf 
&  Rohrs,  wholesale  grocers,  at  33 
Gansevoort  street. 

*  *  * 

A  petition  in  bankruptcy  was 
filed  Monday  against  Abraham 
Trilling,  a  wholesale  grocer  at  1946 
First  avenue,  by  these  creditors: 
Samuel  Slomin,  $175 ;  Bernhard 
Losser,  $81 ;  Max  Rubin,  $159,  and 
Alex.  Palestine,  $90.  It  is  alleged 
that  the  defendant  is  insolvent  and 
made  an  assignment  last  week.  The 
court  appointed  William  S.  Creevy 
receiver.  Assets  are  estimated  at 
$3,000. 

A  petition  in  bankruptcy  was  filed 
Saturday  against  Wm.  J.  Fisher, 
doing  business  as  Fisher  Bros.,  gro¬ 
cers  at  Tuckahoe,  by  these  credit¬ 
ors:  R.  C.  Williams  &  Co.,  $450; 
C.  H.  &  E.  S.  Goldberg,  $84,  and 
Charles  F.  Mattlage  &  Sons,  $97. 
The  petitioners  claim  that  the  de¬ 
fendant  is  insolvent  and  made  an 
assignment  January  14th  to  Henry 
C.  Merrit.  J.  Milton  Southard  was 
appointed  receiver.  Stock  and  fix¬ 


tures  are  estimated  at  $5,000.  Mr. 
Fisher  has  been  in  business  for 
seventeen  years. 

*  *  * 

The  premises  at  Washington  and 
Beach  streets  having  been  rebuilt, 
Lewis  DeGroff  &  Son  are  moving 
back.  Since  the  fire  of  several 
months  ago  the  firm  has  occupied 
temporary  quarters. 

*  *  * 

The  dissolution  of  William  A. 
Legget  &  Co.,  foreshadowed  in  last 
week’s  letter,  was  formally  an¬ 
nounced  Saturday.  G.  William 
Rasch  is  the  liquidating  partner, 
with  the  power  to  collect  accounts 
and  pay  debts.  John  S.  Sills  & 
Sons  bought  the  stock  of  merchan¬ 
dise.  Wm.  A.  Legget  &  Co.  was 
established  nearly  seventy  years 
ago. 

Fred.  A.  McGill. 


How  Dr.  Wiley  Would  Make  Sulphur 
Unnecessary  In  Fruits. 

Representative  Needham  the 
other  day  had  a  talk  with  Dr.  H. 
W.  Wiley  regarding  Decision  76, 
relating  to  the  sulphuring  of 
fruits.  “Are  we  to  have  more  sul¬ 
phur  in  our  fruits?”  asked  Need¬ 
ham. 
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We  Sell  lor  CASH!  Why  Don’t  You  Buy  for  CASH? 


Best  Quality  No.  3 


Fanoy  Red  Kidney  Beans,  grain  bags  about  2#  bushels 
Extra  Quality  Green  Peas,  grain  bags  about  2#  bushels 

Karo  Syrup,  lOc.-size,  2  doz . •_ . .  ■ 

Absolutely  Pure  Pepper,  in  barrels  containing  about  240 
Absolutely  Pure  Pepper,  in  #-bbls.,  containing  about  125 
Armour’s  Extract  of  Beef,  2-oz.  jars,  1  doz . 


No.  O  Tubular  Lantern  Globes,  5  doz.  in  case 


Honey  Drop,  Extra  Fancy  Maine  Corn,  single  cases  2 

5  or  lO-case  lots . •  •  •. . 

McMurray’s  Mountain  Corn,  Crushed,  single  cases  2  d< 
5  or  10-case  lots . 


5  or  10-case  lots 
Quality  Pure  Bi-( 
5  or  lO-keg  lots 


Van  Camp’s  Evaporated  Milk,  tall,  4  doz . 

Van  Camp’s  Evaporated  Milk,  family  size,  4  doz. 
Van  Camp’s  Evaporated  Milk,  baby  size,  6  doz.  . 
1-lb.  Wire  End  Butter  Dishes,  half  thousand  in  a  < 


2-lb.  Solid  Oval  Butter  Dishes,  quarter  thousand  in  crate . 

Ralston’s  Breakfast  Food,  36  packs . 

Zest,  with  coupons,  10c.  size,  36  packs . 

Quaker  Oats,  . . . 

Pettijohn’s  Food,  18  packages . .  •  • 

Wheatena,  36  packages . 

These  Prices  lor  This  Week  Only — January  27th  to  February  1st,  inclusive. 

WRITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCER 

29,  31.  33  N.  Water  Street 
28  N.  Delaware  Avenue 


$3.90 

1.60 
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2.00 
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.10# 
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3.85 

.08# 
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.06}/ 

.97# 

.96 

.75 

.72# 

.72# 

.70 

1.72# 

1.70 

2.75 

5.35 

3.95 

3.45 
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“Not  if  I  can  help  it,”  replied 
Wiley.  “You  don’t  need  it. 
You  ought  not  to  have  any  sul¬ 
phur.  We  will  show  you  pretty 
soon  how  to  dry  fruits  without 
sulphur.  We  are  with  you.  Be 
patient  and  don’t  kick  and  your 
industry  will  be  bigger  than 
ever.” 

Dr.  Wiley  showed  Mr.  Need¬ 
ham  samples  of  apples  dried  by 
steam  heat.  He  said  he  was  at 
work  on  a  process  that  would 
enable  California  to  advertise  to 
the  world  that  no  sulphur  is  used 
in  drying  its  fruits.  The  fruit  is 
placed  in  a  room  with  steam  coils 
and  given  a  steam  bath,  but  is  not 
cooked,  and  oxidization  is  pre¬ 
vented. 

Dr.  Wiley  says  his  process  is 
nearing  perfection.  He  declares 
that  the  California  fruit  drying 
system  is  all  wrong,  because  it 
promotes  decomposition  and  the 
breeding  of  insect  life,  thus  mak¬ 
ing  the  use  of  sulphur  necessary, 
his  process,  he  says,  prevents  de¬ 
composition  and  destroys  animal 
life.  Further  tests  will  be  made 
before  the  process  is  made  pub¬ 
lic. 


New  Canned  Goods  Contract 
Proposed. 


Jobbers’  Executive  Committee  Frames 
One  and  Will  Ask  Its  Adoption  by 
Canners’  Convention.  Seeks  to  Put 
Canned  Goods  Sales  on  Business-like 
Footing. 

The  Executive  Committee  of 
the  National  Wholesale  Grocers’ 
Association  held  an  important 
and  animated  meeting  at  Chicago 
last  Monday  and  Tuesday.  The 
principal  accomplishment  was  the 
framing  of  a  new  canned  goods 
contract  which  will  be  presented 
to  the'  National  Canners’  conven¬ 
tion,  to  be  held  at  Cincinnati  next 
month. 

The  text  of  the  new  contract 
appears  below.  It  seeks  to  cor¬ 
rect  the  exceedingly  loose  and  un¬ 
business-like  methods  which  have 
characterized  the  sale  of  canned 
goods  for  years  : — 

(Buyer’s  city  or  town.) 


Sold  by . 

Dozen  Size  of  Price 

Cases,  per  case.  tins.  Items,  per  doz. 

Prices  named  are  F.  O.  B.  (city) 
and  Del’d  (city). 

To  be  shipped  (how  and  when). 

Routing . 

Terms  of  payment:  Less  ....per 

cer>t-  in  . days,  or  . days 

net,  from  date  of  delivery  or  ship¬ 
ment.  If  sold  F.  O.  B.  factory, 


freight  fate  to  destination  not  to  ex¬ 
ceed  . per  ioo  pounds. 

If  buyer’s  labels  are  used,  allow¬ 
ance  to  be  . per  1,000.  If 

packer’s  labels  are  used,  buyers  to 
have  control  of  same  for  (time  or 
section). 

These  goods  are  to  be  of  the  pack 
of  (year). 

Quantity  guaranteed  as  follows : 
The  seller  agrees  to  deliver  not  less 
than  75  per  cent,  of  the  quantity 
stated  under  this  contract  and  the 
buyer  agrees  to  accept  the  same  in 
full  settlement  of  this  contract,  with¬ 
out!  liability  except  as  hereinafter 
stated.  If  seller  should  deliver  less 
than  75  per  cent,  of  the  quantity 
stated  under  this  contract,  then  it 
is  agreed  that  the  seller  shall  pay 

the  buyer . cents  per  dozen  on 

such  shortage  under  75  per  cent, 
of  the  original  purchase,  but  must 

deliver  not  less  than . per  cent. 

of  the  original  purchase.  The  buyer 
shall  have  the  same  privilege  of 
reducing  the  quantity  named  in  this 
contract  to  75  per  cent,  of  the  origi¬ 
nal  purchase,  without  responding  for 
loss  or  damage  to  the  seller,  and 
shall  also  have  the  privilege  of  fur¬ 
ther  reducing  the  quantity  on  the 

payment  of  .  cents  per  dozen, 

but  must  acept  not  less  than . 

per  cent,  of  the  original  purchase. 
In  case  either  buyer  or  seller  wishes 
to  decrease  the  quantity  below  100 
per  cent,  of  the  original  contract, 
notice  must  be  given  in  writing  not 
later  than  . . .  Prices  guar¬ 
anteed  . .  Swells  guar¬ 

anteed  until  July  I,  190. .. 

Cases  must  be  made  from  lumber 
free  from  shakes  and  loose  knots 
and  of  material  not  less  than  three- 
eighths  inch  sides,  tops  and  bottoms, 
and  three-quarters  inch  ends  for 
No.  1  and  No.  2  cans;  three-eighths 
inch  sides,  tops  and  bottoms  and 
three-quarter  inch  ends  for  No.  2)4 
and  No.  3  cans;  one-half  inch  sides, 
tops  and  bottoms  and  one-inch  ends 
for  No.  8  or  No.  xo  cans. 

Factory  shipments  in  less  than 
car  lots  to  be  made  without  charge 
for  marking  or  shipping. 

Seller  guarantees  these  goods  in 
accordance  with  food  law  guaran¬ 
tees  adopted  by  National  Whole¬ 
sale  Grocers’  Association  and 
Canned  Goods  Packers’  Association, 
in  convention  1907,  and  also  in  ac¬ 
cordance  with  the  State  food  laws 
of . 

In  case  of  destruction  of  place  of 
business  of  either  party  by  fire  or  the 
elements,  such  buyer  or  seller  shall 
have  the  right  to  cancel  this  con¬ 
tract  by  giving  the  other  party 
written  notice  of  the  same  within 
reasonable  time. 


Broker  . 

Accepted.  Dated. 

Seller . 190... 

Buyer . . 190. .. 


Pennsylvania  News  Items. 

Deputy  Dairy  and  Food  Com¬ 
missioner  W.  A.  Hutchinson,  of 
Bloomsburg,  went  before  Aider- 
man  Miller,  of  Reading,  Pa.,  on 
Tuesday  and  brought  suits 
against  G.  H.  Delp,  J.  J.  Noll,  W. 

H.  Moyer,  George  W.  Li  ess, 
James  P.  Bixler,  Charles  Walley 
and  William  Walley,  grocers,  on 
the  charge  of  selling  misbranded 
breakfast  food  in,  violation  of  the 
acts  of  Assembly,  approved  June 

I,  1907.  The  penalty  for  such 
sales  is  $60  and  costs.  Defend¬ 
ants  gave  bail  for  a  hearing. 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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The  February  number  of  the 
‘‘Woman’s  Home  Companion” 
kept  its  editor’s 

The  Come-Back  of  promise  and  re- 

"  The  Woman’s  Home 

Companion.”  produces  por¬ 
tions  of  a  number 

of  the  criticisms  which  various 
trade  papers  have  made  upon  the 
series  of  articles  on  “Know  Your 
Grocer”  which  the  magazine 
named  has  been  running  for  sev¬ 
eral  months.  The  matter  in 
which  these  criticisms  is  dis¬ 
cussed  is  as  follows  : — 

Calling  the  Editor  Names. 

“The  (host  scintillating  ass  in  the 
United  States”  is  a  title  to  which  few 
aspire.  When,  however,  such  a  pic¬ 
turesque  phrase  is  applied  to  the  edi¬ 
tor  of  the  “Companion”  by  the  organ 
of  that  class  of  grocers  whose  feel¬ 
ings  and  pocketbooks  have  suffered 
most  during  our  campaign  for  clean 
stores,  there  is  at  least  a  consoling 
feeling  that  one  has  not  lived  in  vain. 
To  be  first  in  something,  to  reach  the 
top,  even  in  the  hatred  of  the  untidy 
grocer  and  his  defenders,  is  an  honor 
not  to  be  sneered  at  in  these  day  of 
specialists. 

Nevertheless  that  modesty  which 
has  hitherto  kept  the  editor’s  super¬ 
lative  asininity  from  acknowledg¬ 
ment  in  the  public  prints  forbids  the 
acceptance  of  this  new  honor  without 
a  challenge.  Is  it  true  that  no  other 
American  is  so  donkeyish  ?  What 
has  been  done  to  deserve  the  plaudits  , 
of  the  dirty  grocer?  Why  should  his 
defenders  rise  and  shout  “Hail  our 
king?” 

This :  In  the  columns  of  the 

“Companion,”  beginning  with  the 
November  number,  there  have  ap¬ 
peared  four  articles  on  the  general 
subject  of  “Clean  Grocery  Stores.” 
The  fourth  of  these  articles  appears 
in  this  number,  ending  as  the  first 
began,  with  these  four  mottoes, 
which  are  in  themselves  a  fair  de¬ 
scription  of  the  motive,  spirit  and 
general  nature  of  the  campaign : — 

“I  will  know  my  grocer.” 


“Of  two  grocery  stores,  I  will 
trade  at  the  cleaner.” 

“Of  two  foods  in  a  certain  class,  I 
will  buy  the  cleaner.” 

“Having  decided  to  buy  a  certain 
food  backed  by  the  guarantee  of  an 
honest  firm,  I  will  accept  no  substi¬ 
tute.” 

•What  Others  Have  Thought. 

The  subject  is  a  vital  one  to  the 
readers  of  the  “Companion” ;  the  in¬ 
vestigation  which  preceded  the  writ¬ 
ing  of  the  articles  was  thorough  and 
fair-minded  ;  the  articles  themselves, 
honoring  as  they  did  the  clean  grocer 
and  wounding  the  dirty  grocer  at  his 
most  vulnerable  points,  were  destined 
to  cause  comment  and  action.  They 
did.  Our  readers  wrote  to  us  letters 
filled  with  thanks,  approval  and  good 
resolves.  Clean  grocers  all  over  the 
country  welcomed  the  publicity  we 
were  giving  to  the  business-like  and 
sanitary  methods  on  which  they 
prided  themselves;  some  even  asked 
for  additional  copies  of  the  “Com¬ 
panion”  to  distribute  among  their 
best  customers ;  others,  spent  money 
in  the  advertising  columns  of  their 
local  papers  to  show  that  they  were 
“  Woman’s  Home  Companion’  gro¬ 
cers.”  A  third  element  of  support 
and  confirmation  came  from  the 
leading  trade  publications  circulated 
exclusively  among  grocers ;  some 
editors  wrote  friendly,  co-operating 
letters ;  others  reprinted  our  articles 
and  added  stirring  comments  of  their 
own. 

The  campaign  progressed,  the 
press  applauded,  the  grocers  ihcm- 
.  selves  co-operated,  a  few  hundred 
thousand  of  our  readers  put  them¬ 
selves  in  motion- — when  suddenly 
there  began  to  appear  in  the  columns 
of  the  less  progressive  grocery  jour¬ 
nals  a  series  of  misdirected  jabs  at 
the  integrity  of  our  motives  and  at 
the  spirit  of  our  articles.  As  ex¬ 
amples  of  vigorous  English  and  as 
specimens  of  the  argument  which  is 
known  to  lawyers  as  ad  hominem,  we 
publish  some  of  these  comments 
here;  and  with  them,  as  their  most 
conclusive  answers,  the  opinions  of 
their  more  progressive  fellow  work¬ 
ers.  It  has  been  difficult  to  choose 
the  comments  for  this  page;  all  are 
interesting  and  sincere  and  for  this 
reason  worth  publishing. 

Some  Favorable,  Some  Not. 

Here  is  a  word  from  Saint  Paul 
that  is  more  peevish  than  logical : 

Too  bad  some  of  these  would-be 
reformers  don’t  have  to  make  a  liv¬ 
ing  running  a  grocery  store.  The 
chances  are  that  after  they  had  got¬ 
ten  down  to  the  store  a  few  morn¬ 
ings  as  early  as  the  average  grocer 
opens,  and  had  remained  as  late  as 
the  grocer  remains  at  his  post,  and 
had  worked  as  hard  and  had  earned 
as  little  for  his  work,  they  would 
not  be  so  ding-blamed  particular 
about  running  a  grocery  store  along 
the  lines  laid  down  by  some  sanitary 
sharp  who  has  nothing  else  to  do  but 
sit  in  his  office  and  figure  out  how 
the  grocer  could  handle  a  barrel  of 
sugar  according  to  scientific  sanitary 
rules. — “Saint  Paul  Trade  Journal.” 

Compare  thiis  attitude  with  the 
following  letter  from  the  manager 
of  “The  Canadian  Grocer,”  for 
twenty-one  years  the  Canadian  au¬ 
thority  on  groceries : — 

We  may  state  that  we  have  for 
many  years  past  been  working  on 
identically  the  same  lines  and  in 
every  way  are  endeavoring  to  instil 
into  the  minds  of  our  subscribers 
the  idea  of  up-to-date  cleanly  stores, 
clean  and  attractive  delivery  wagons, 
well  and  neatly  gowned  attendants. 
We  may  say  that  we  will  do  all  we 
can  to  encourage,  through  the  col¬ 
umns  of  “The  Canadian  Grocer,”  the 
display,  selling  and  delivery  condi¬ 
tions  of  food  products.  These  mat¬ 
ters  are  our  leading  dogma,  and  we 


commend  you  for  giving  publicity  to 
same  in  your  valuable  magazine. 

“The  Merchants’  Review,”  which 
has  been  more  temperate  in  com¬ 
ment  than  some,  enters  this  ingenious 
defense  of  disease  germs  and  bad 
ventilation : — 

But  we  have  always  felt  that,  let 
the  disease  germs  be  ever  so  abund¬ 
ant  in  the  grocery  store  at  the  start, 
the  wholesome  fumes  of  spices, 
ground  coffee,  tea  and  citrus  fruits 
would  make  the  germs  curl  up  their 
toes  in  short  order.  Even  the  ab¬ 
sence  of  good  ventilation  in  the  gro¬ 
cery  store  could  do  little  or  no  harm, 
since  the  less  the  movement  of  the 
atmosphere,  the  stronger  would  be 
the  spicy  odors  that  make  grocery 
stores  among  the  most  healthful 
places  one  can  find  within  doors. 

A  less  conservative  attitude  is  that 
of  the  “Grocery  World,”  which  be¬ 
gins  with  this  statement,  which  a 
contemporary  speaks  of : — 

The  world  holds  quite  a  number 
of  asses,  and  up  to  the  present  time 
there  has  been  no  overt  competition 
for  the  title  of  chief.  If  the  editor 
of  the  “Woman’s  Home  Compan¬ 
ion,”  however,  progresses  at  his 
present  rate,  he  will  be  in  excellent 
position  to  claim  the  enviable  dis¬ 
tinction  of  being  the  most  brilliantly 
scintillating  ass  in  the  United  States 
at  least. 

The  editor  of  “The  New  Jersey 
Trade  Review”  differs  from  the 
writer  of  the  previous  paragraph,  as 
is  shown  by  the  following  letter : — 

The  subject  under  discussion  has 
been  time  and  again  presented  edi¬ 
torially  in  my  paper ;  and  from  what 
I  learn  by  a  perusal  of  proofs  for¬ 
warded  to  this  office  a  few  days  ago 
I  have  no  hesitation  in  commending 
the  work.  A  majority  of  stores  in 
New  Jersey  will  not  come  under  the 
ban.  The  only  danger  is  that  the 
readers  of  “Woman’s  Home  Com¬ 
panion”  may  receive  the  impression 
that  all  stores  are  kept  in  an  un¬ 
cleanly  condition;  but,  after  all,  this 
objection  disappears  in  the  thought 
that  the  author  of  the  articles  is  ad¬ 
dressing  an  intelligent  constituency. 

Honest  Misunderstanding. 

Of  course  it  would  be  easy  to  dis¬ 
miss  those  criticisms,  which  are  both 
adverse  and  fallacious,  by  assigning 
them  to  self  interest.  However, 
some  of  these  attacks  are  inspired  by 
higher  motives,  or  at  least  by  honest 
misunderstanding. 

The  only  quarrel  that  we  have  with 
such  critics  is  this :  They  have  not 
recognized  the  fact  that  our  articles 
are  directed  against  the  dirty  gro¬ 
cer,  not  all  grocers ;  and  some  of 
them,  for  the  sake  of  a  play  to  that 
portion  of  their  clientele  of  which 
they  should  not  be  proud,  have  sub¬ 
stituted  for  careful  reading  and  help¬ 
ful  co-operation  a  brand  of  denunci¬ 
ation,  “written  with  fury  and  cor¬ 
rected  without  phlegm.” 

This  is  most  painfully  weak. 
As  a  matter  of  fact,  it  does  not 
answer  the  “Grocery  World  s” 
one  criticism  of  the  attacks  at  all. 
We  have  been  wholly  sympa¬ 
thetic  with  the  principle  that  gro¬ 
cery  stores  should  be  clean ;  in 
fact  no  sane  man  would  dream  of 
disputing  it.  We  have  criticised 
the  “Woman’s  Home  Compan¬ 
ion”  articles  because  we  believed 
and  still  believe  them  to  be  at 
least  partial  fakes,  in  that  the  in¬ 
stances  of  unclean  stores  which 
have  been  published  as  types  of 
many  city  stores  have  been  pure 
inventions.  The  ridiculous  errors 


in  stating  trade  methods  prove 
the  fake  without  any  other  evi¬ 
dence. 

The  “Grocery  World”  has  di¬ 
rectly  charged  the  “Woman’s 
Home  Companion”  with  faking, 
and  has  received  only  the  ob¬ 
viously  evasive  reply  of  the  con¬ 
sciously  guilty  man. 


Some  articles  have  appeared  in 
the  “Grocery  World”  recently, 
emphasizing  the 

Worshipping  Strange  wisdom  of  3  busi- 

G°ds.  ness  man  stick¬ 

ing  to  the  line  he 
knows  and  leaving  outside 
schemes  alone.  No  better  illus¬ 
tration  of  the  foolishness  of 
adopting  a  contrary  course  can 
be  found  than  the  case  of  Mark 
Twain. 

Mark  Twain  is  an  author.  The 
public  eagerly  buys  whatever  he 
writes,  and  with  his  pen  he  has 
made  several  very  large  fortunes. 
But  he  was  tempted  with  strange 
gods  and  went  into  the  Plasmon 
Company,  a  concern  formed  to 
make  a  powdered  preparation  of 
milk.  The  Plasmon  Company  has 
failed,  and  Twain  has  been  let 
into  a  loss  of  $30,000. 

The  point  to  remember  about 
going  into  outside  schemes  is  that 
you  are  completely  at  other 
people’s  mercy.  If  those  other 
people  want  the  scheme  to  suc¬ 
ceed — if  they  wish  to  do  the 
square  thing  by  you — it  may  suc¬ 
ceed,  if  qualified  to,  and  you  may 
find  it  a  good  thing.  But  if  the 
powers  that  really  control  it  want 
to  freeze  you  out,  there  is  usually 
no  way  whatever  in  which  you 
can  prevent  them. 


It  is  perhaps  a  superfluous  ob¬ 
servation  that  before  an  organiza¬ 
tion  of  merchants 

The  Jobber.’  begins  a  contest 

Di.integration.  which  may  be¬ 

come  acrimoni¬ 
ous,  it  should  be  so  well  organized 
as  to  present  a  solid  front  to  the 
enemy.  This  observation  comes 
unbidden  to  the  mind  of  him  who 
contemplates  the  somewhat  dis¬ 
integrated  condition  of  the  whole¬ 
sale  grocers  of  this  section,  who 
recently  begun  a  war  against  the 
retailers’  buying  combines.  The 
jobbers  have  two  organizations, 
one  the  Wholesale  Grocers’  As¬ 
sociation  of  Pennsylvania,  New 
Jersey  and  Delaware,  and  the 
other  a  local  league  which  admits 
Philadelphia  jobbers  only.  Both 
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of'  these  associations  are  working 
in  harmony  in  the  present  con¬ 
flict,  and  both  have  been  at  least 
in  part  disrupted  by  it.  The  lead¬ 
ers  of  both  organizations  seem  to 
have  taken  decisive  action  with¬ 
out  troubling  to  consult  the  great 
majority  of  the  members.  The 
latter  feel  the  pinch  of  the  retail¬ 
ers’  resentment  and  are  protest¬ 
ing  vigorously  against  being 
made  the  scapegoats  for  sins 
which  they  neither  authorized  nor 
sympathize  with. 

On  all  sides  it  seems  to  be  ac¬ 
cepted  as  a  foregone  conclusion 
that  the  present,  conflict  will  fail, 
not  so  much  because  the  retailers 
were  well  organized  as  because 
the  jobbers  were  not  really  organ¬ 
ized  at  all. 


The  “Grocery  World”  has  al¬ 
ways  contended  that  reports  of 
canned  goods 

The  Futility  of  packs,  such  as  IS 
Canned  Goods  Report.  yearlv  compiled 

and  published  by 
the  “American  Grocer,”  are  never 
worth  the  paper  they  are  printed 
on.  Not  necessarily  because  of 
any  fault  in  the  paper  publishing 
them,  but  because  of  conditions 


over  which  no  paper  has  or  can 
have  any  control. 

The  most  vital  of  these  condi¬ 
tions  is  the  fact  that  the  accuracy 
of  the  report  depends  on  two  fac¬ 
tors  :  First,  that  each  packer 
should  state  his  production,  and 
second,  that  the  stating  should  be 
correct.  So  many  reasons  exist 
in  the  packers’  mind  for  suppres¬ 
sing  or  exaggerating  the  truth 
that  any  calculation  based  on 
such  unstable  material  is  hardly 
worth  the  trouble  needed  to  make 
it.  Understand,  the  figures  may 
be  correct,  but  one  can  never  be 
sure. 

Directly  in  ‘line  with  the  above 
is  a  most  serious  criticism  which 
the  Chicago  “Canner”  makes  of 
the  figures  which  the  “American 
Grocer”  presents  as  the  pea  pack 
of  1907.  The  substance  of  the 
criticism  is  as  follows : — 

Take  Ohio’s  pack;  the  “American 
Grocer’s”  total  is  only  45,721  cases, 
while  a  single  concern  in  Ohio 
packed  nearly  double  that  number 
of  cases  of  peas  last  season.  Another 
State  underestimated  by  the  “Ameri¬ 
can  Grocer”  is  Utah.  It  reports  a 
total  pack  of  30,000  cases,  while  we 
received  reports  showing  two  Utah 
concerns  each  of  which  packed  more 
than  30,000  cases  of  peas  in  1907. 
Illinois  is  yet  another  State  greatly 
understimated  in  the  “American 


Grocer’s”  statistics,  which  give  this 
State  104,482  cases,  the  incorrect¬ 
ness  of  which  is  proven  by  the  fact 
that  three  companies  in  Illinois 
packed  together  last  season  135,982 
cases,  which  leaves  the  several  other 
pea  packers  in  this  State  to  make 
up  the  difference  between  135,982 
cases  and  the  total  of  216,508  cases 
packed  in  Illinois  in  1907,  as  pub¬ 
lished  in  the  “Canner”  of  December 
26th. 

However,  Ohio,  Utah  and  Illinois 
are  not  important  pea-packing  States. 
The  heaviest  shortage  in  the  “Ameri¬ 
can  Grocer’s”  figures  is  in  the  packs 
of  New  York  and  Wisconsin.  In  the 
former  its  total  is  1,509,997  cases, 
compared  with  the  “Canner’s”  1,- 
659,944  cases  for  New  York,  a  differ¬ 
ence  of  149,947  cases.  For  Wiscon¬ 
sin,  the  “American  Grocer”  estimates 
a  pack  of  1,507,710  cases,  which 
compares  with  1,773,599  cases  re¬ 
ported  by  “The  Canner,”  showing 
a  difference  of  265,889  cases.  The 
“American  Grocer’s”  estimates  are 
so  far  wrong  that  there  is  no  doubt 
at  all  that  its  figures  represent  the 
minimum  quantity  packed  in  1907. 
The  New  York  State  packers’  As¬ 
sociation’s  total,  for  instance,,  ex¬ 
ceeds  the  figures  which  the  “Ameri¬ 
can  Grocer”  gives  by  a  shade  over 
50,000  cases,  while  the  association 
report  was  also  too  low,  as'  is  proved 
by  the  fact  that  some  of  the  packs 
estimated  in  the  association’s  report 
were  underestimated.  Direct  re¬ 
ports  to  “The  Canner”  from  some 
of  the  New  York  State  canners 
whose  output  was  estimated  by  the 
association  furnish  proof  of  this. 
The  “American  Grocer’s”  total  for 
Wisconsin  is  even  further  wrong 
than  its  New  York  estimate,  as  it 
is  not  only  more  than  a  quarter  of  a 
million  cases  below  “The  Canner’s” 
Wisconsin  figures,  but  it  is  over  100,- 


000  cases  short  of  the  Wisconsin 
State  Association’s  estimate,  which 
did  not  include  all  Wisconsin  factor¬ 
ies  packing  peas  in  1907.  We  are 
forced  to  conclude  that  incomplete¬ 
ness  is  what  ails  the  “American 
Grocer’s”  report  on  Wisconsin. 

If  the  “Canner’s”  statements 
arc  correct,  and  the  paper  has  the 
reputation  for  speaking  only  the 
truth,  the  “American  Grocer” 
underestimated  the  1907  pea  pack 
by  970,897  cases !  In  this  case  it 
looks  as  if  carelessness  in  com¬ 
piling  had  been  partly  responsi¬ 
ble.  But  even  without  careless¬ 
ness  the  “Grocery  World”  wishes 
to  emphasize  the  point  that  by 
reason  of  obstacles  impossible  to 
overcome,  no  general  canned 
goods  report  can  ever  be  sure  that 
it  is  within  a  mile  of  the  truth. 


Wanted,  A  Rest. 


In  Heaven’s  name,  when  are  we 
to  be  respited  from  the  ceaseless 
flow  of  gibberish 
that  has  taken 
the  place  of  the 
names  of  pro¬ 
prietary  brands?  From  the  time 
when  the  Biscuit  Trust  made 
what  some  called  a  hit  with  its 
“Uneeda,”  there1  has  been  a  long, 
long  list  of  emulations,  of  which 
the  latest  and  the  worst  is  “Tro 


Dandelion  Brand 
Butter  Color 

Purely  Vegetable 
The  Aggressive  Grocer’s 
Profitable  Field 


This  Trade  Mark’lhas  17/] 
appeared  on  our  But 
ter  Color  for  over  25 
years 


ITT* 


Send  us  a  trial  order  for  Dandelion  Brand  Butter 
Color. 

Then  notify  the  dairymen  on  your  list  of  customers 
that  you  are  prepared  to  supply  them. 

That  is  all  the  introduction  to  your  butter-making 
customers  that  Dandelion  needs  :  the  notice  that  you 
keep  it. 

DANDELION  BRAND  BUTTER  COLOR 

PURELY  VEGETABLE 

IS  THE  STANDARD  OF  THE  WORLD 

It  is  almost  as  much  a  staple  with  buttermakers  as 
sugar  and  coffee. 

Nine  out  of  ten  of  them  have  always  used  it,  and 
the  tenth  is  sure  to  come  to  it. 

If  you  have  not  stocked  it  yet,  write  to-day  to  us  or 
to  your  wholesaler  for  sizes,  prices  and  advertising 
matter. 


WELLS  &  RICHARDSON  CO. 

BURLINGTON,  VERMONT 
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Tro  Krunch,”  which  has  been  ap¬ 
plied  to  a  new  confection  just 
launched  by  the  Trowbridge 
Chocolate  Co.,  of  Meadville,  Pa. 
There  was  some  cleverness  in 
“Uneeda.”  It  was  novel,  it  had  a 
point  and  it  slipped  easily  from 
the  tongue.  But  some  of  the  imi¬ 
tations  are  a  mouthful  as  rough 
and  crude  as  gravel  stones! 
“Tro  Tro  Krunch”  is  a  good  ex¬ 
ample.  Why,  as  a  matter  of  fact, 
an  uninformed  person  hearing 
certain  package  goods  asked  for 
by  name,  would  imagine  either 
that  a  very  young  infant  was 
being  addressed  in  its  native  lan¬ 
guage,  or  that  the  user  of  the 
words  had  suddenly  became  an 
imbecile ! 

In  coining  such  atrocities,  how¬ 
ever,  manufacturers  defeat  their 
own  ends,  for  people  do  not  use 
those  names  in  asking  for'  goods. 
The  tongue  is  lazy  and  delights 
to  travel  in  the  line  of  least  re¬ 
sistance.  Instead  of  using  such 
names  as  “Tro  Tro  Krunch,’ 
most  people  would  prefer  to 
point. 


Government  Moves  Against 
Polished  Coffee. 

Seizes  a  Car  Shipped  From  New 
Orleans  to  Nashville  on  the  Charge  of 
Being  Polished  and  Colored  in  Viola¬ 
tion  of  the  Food  Law.  Practice 
General  Through  the  South. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Jan.  23,  1908. 

The  first  confiscation  of  fooc 
products  alleged  to  be  impure, 
which  has  been  made  under  the 
Federal  food  law,  was  made  by 
officials  of  the  Department  of  Ag¬ 
riculture  on  Tuesday  at  Nash¬ 
ville,  Tenn.  The  merchandise 
seized  was  a  car  of  coflee  which 
had  been  shipped  by  a  New  Or¬ 
leans  house  to  a  concern  in  Nash¬ 
ville.  A  warrant  of  seizure  was 
issued  and  the  goods  taken  into 
the  custody  of  the  United  States 
Government. 

Before  the  warrant  was  exe¬ 
cuted  the  coffee  was  unloaded. 
However,  at  the  store  of  the  firm, 
84  bags  of  the  coffee  were  founc. 
to-day,  which  it  was  stated  had 
been  carried  in  the  car.  It  was 
marked  with  stencil  “polishec 
coffee.”  The  coffee  was  seizec 
pending  further  action  by  the 
Government. 

It  is  charged  that  the  coffee  was 
adulterated,  in  the  purview  of  the 


law  in  that  it  is  said  to  have  been 
colored  and  stained  by  use  of 
chemicals.  The  chemicals  used, 
it  is  charged,  were  French  talcum 
and  yellow  or  chroma,  and  the 
effect  of  the  chemicals  on  the 
grain  is  said  to  be  to  conceal 
defects. 

Holt. 

Note. — Almost  all  of  the  green 
coffee  sold  throughout  the  South 
is  artificially  polished  and  some 
of  it  is  actually  colored.  The 
practice  seems  to  have  grown  up 
more  as  a  fad  than  as  a  deliberate 
method  of  concealing  inferiority, 
or  counterfeiting  superiority. 
Unquestionably  it  does  improve 
the  appearance  of  the  bean, 
though  as  a  rule  it  does  not  in¬ 
crease  the  market  value. — Ed. 


Butter  Men  Don’t  Want  Oleo 
Question  Opened. 

They  are  Opposed  to  the  Penrose  Bill 
Introduced  Last  Week,  or  to  Any 
Other  Bill,  Fearing  the  Strength  of 
the  Oleo  Interests  with  the  Subject 
Reopened. 

A  talk  had  during  the  week 
with  certain  influential  represen¬ 
tatives  of  the  butter  interests  of 
Pennsylvania  revealed  the  fact 
that  very  few  of  the  butter  men 
favor  the  oleo  bill  introduced  in 
the  Senate  two  weeks  ago  by 
Senator  Penrose,  of  Pennsyl¬ 
vania.  A  synopsis  of  the  bill  was 
given  in  the  “Grocery  World’s” 
Washington  correspondence  of 
that  date. 

It  is  perhaps  incorrect  to  state 
that  the  butter  interests  are 
opposed  to  the  bill.  What  they 
are  opposed  to  is  its  introduction 
at  this  time,  or,  in  fact  the  intro¬ 
duction  of  any  bill.  The  butter 
men  are  fearful,  and  they  have 
good  cause  to!  be,  that  if  the  oleo 
question  is  once  opened  in  Con¬ 
gress,  even  to  make  way  for  a  bill 
which  would  be  an  improvement 
over  present  legislation,  the  oleo 
men  will  be  able  to  get  the  pres¬ 
ent  10-cent  tax  reduced.  The  oleo 
interests  have  strong  friends  in 
both  Houses  of  Congress,  and 
they  would  like  nothing  better 
than  to  reopen  the  old  fight  over 
oleo  license,  so  hardly  won  by  the 
butter  interests  before.  When 
the  Penrose  bill  was  introduced 
the  Pure  Butter  Protective  Asso¬ 
ciation  of  Pennsylvania  was 
named  as  its  sponsor,  but  it  was 
learned  during  the  week  that  the 
organization  has  never  indorsed 
the  bill  at  all. 


Asks  Publicto  Help  Him  Reduce 
Delivery  Cost. 

San  Jose,  California,  Grocer  Prints 
Elaborate  Argument  to  Show  That 
Public  Abuse  Free  Delivery.  Asks 
People  to  Forget  Their  Own  Con¬ 
science  and  Think  of  His. 

A  retail  grocer  of  San  Jose, 
Cal.,  is  asking  the  general  public 
of  his  town,  through  his  local 
newspapers,  to  help  him  cut  down 
lis  delivery  expense.  It  is  a 
somewhat  thankless  task,  as  con¬ 
sumers  are  proverbially  selfish, 
and  usually  think  only  of  their 
own  convenience.  Particularly 
ernale  consumers.  There  is  no 
law,  however,  in  the  San  Jose 
grocer’s  published  argument, 
which  is  in  part  as  follows: — 

The  good  public,  as  a  rule,  hardly 
realizes  what  a  hardship  and  expense 
the  delivery  of  groceries  by  grocers’ 
wagons  means  to  the  man  in  busi¬ 
ness. 

While  the  free  delivery  of  -  goods 
means  much  to  many  customers,  it 
has  its  unfair  points,  and  is  not  an 
equal  privilege  for  all  kinds  of  cus¬ 
tomers.  For  customers  living  in  the 
city  free  delivery  is  a  convenience 
more  often  over-used  Than  properly 
used.  For  the  customers  living  out¬ 
side  of  the  city  it  is  decidedly  un¬ 
fair;  they  cannot  use  the  free  de¬ 
livery.  This  brings  but  one  vital 
point:  The  town  people  should  pay 
for  delivery  of  goods  and  the  coun¬ 
try  people  who  handle  their  own 
goods  would  be  ahead  of  this  charge, 
which  is  surely  due  them. 

If  the  grocery  people  do  not  de¬ 
liver  goodjs  the  public  would  get 
about  a  5  per  cent,  'lower  price  on 
most  goods. 

From  city  trade  the  grocer  is 
troubled  with  small,  in  fact  very 
small,  orders,  sometimes  a  cake  of 
yeast  to  be  delivered  a  mile;  some¬ 
times  an  order  for  15  or  20  cents’ 
worth  of  merchandise.  Such  orders 
are  unfair,  and  bring  one  to  the 
point  of  making  a  minimum  amount 
for  delivery.  Say  orders  for  less 
than  50  cents’  worth  of  goods  will 
not  be  delivered.  The  amount  is  not 
large,  and  no  larger  than  any  house¬ 
keeper  could  make  her  order. 

Few  ladies  realize  how  much  it 
costs  to  handle  small  orders.  Some 
ladies  don’t  send  their  orders  in  until 
almost  dinner  or  supper  time,  and, 
seemingly,  they  think  their  one  order 


is  the  only  order  that  the  store  has  to 
handle,  as  they  expect  it  at  once. 

The  ordinary  grocer  makes  four 
deliveries  per  day  in  well-populated 
localities,  and  this  immense  amount 
of  ground  covered  over  and  over 
again  is  hard  on  teams,  wagons  and 
men ;  although  even  this  four-times 
a-day  delivery  does  not  seem  enough 
for  some  housewives ;  simply  be¬ 
cause  they  fail  to  give  it  the  thought 
of  getting  together  an  order  of  any 
size,  not  beause  they  don’t  care,  but 
because  they  don’t  think  over  their 
wants. 

If  delivery  was  to  be  charged  for, 
and  price  of  goods  made  correspond¬ 
ingly  lower,  the  lady  ordering  four 
times  a  day  would  pay  a  minimum 
price  of  10  cents  per  order,  or  40 
cents  per  day,  or  for  a  week,  $2.40. 
If  she  ordered  only  twdee  a  week  she 
would  pay  only  20  cents.  This  illus¬ 
tration  is  for  light-weight  groceries. 
For  heavy  goods,  such  as  potatoes, 
grain,  etc.,  charge  would  be  as  to 
weight — about  10  cents  per  hundred. 

Possibly  if  delivery  was  not  made 
free  it  would  be  well  to  have  a  trans¬ 
fer  company  or  an  automobile  ser¬ 
vice  handle  goods  for  the  combined 
grocers. 

These  deductions  might  not  suit  all 
grocers  (that  is,  big  and  little  gro¬ 
cers),  but  there  is  no  argument  that 
will  down  the  facts  that  the  free 
delivery  of  goods  is'  a  big  expense, 
and  one  that  is  increasing;  and  one 
that  is,  sooner  or  later,  going  to  be 
handled  by  a  company  organized  f<pr 
that  purpose,  where  all  buyers  will 
get  the  same  benefit,  country  buy¬ 
ers  and  city  buyers  alike,  where  the 
person  carrying  his  own  goods  is  al¬ 
lowed  for  this  service,  and  all  are 
charged  a  lower  price  for  groceries 
than  they  are  now  paying. 

This  argument  may  be  a  trifle 
ahead  of  time  at  the  present  mo¬ 
ment,  as  to  relation  to  not  deliver¬ 
ing  groceries,  but  as  to  limiting  the 
amount  of  purchase  to,  say,  50  cents’ 
worth  for  free  delivery,  the  time  for 
consumers  to  consider  such  a  fact 
is  now.  There  is  no  merchant  so 
overworked,  so  overtaxed,  and  no 
merchant  asked  to  do  so  much  free 
of  charge  as  the  groceryman. 

The  buying  public  are  the  ones  to 
give  the  article  some  thought,  and 
they  are  the  ones  to  lend  their  as¬ 
sistance  to  help  the  average  grocer 
with  some  of  these  problems  brought 
about  by  his  aims  to  please  the  pub¬ 
lic  in  so  many  ways  free  of  charge. 


In  the  Forbes  Coupon  Book  system  all 
possibility  of  loss  is  practically  elimi¬ 
nated.  It  practically  places  every  busi¬ 
ness  upon  a  cash  basis.  With  it  in  oper¬ 
ation  the  merchant,  instead  of  figuring 
upon  things  beyond  his  control,  is  esti¬ 
mating  on  certainties.  (See  Adv.) 


WITHDRAWN 


The  special  discount  announced  in  this  paper  to  be  given  to  retail 
grocers  on  purchases  from  February  1st  to  March  15,  1908,  has  been 
withdrawn  owing  to  the  fact  that  we  are  now  running  the  works 
practically  to  their  limit  and  cannot  accumulate  stock  to  care  lor  the 
increase  this  proposed  special  discount  would  demand.^ 

When  our  new  additions  will  insure  the  making  of  a  surplus 
stock  we  will,  in  all  probability,  renew  this  offer  to  retail  grocers. 

It  would  create  dissatisfaction  at  this  time,  however,  to  hold  out 
inducements  to  the  retailer  and  then  be  forced  from  lack  of  capacity  to 

properly  fill  orders  through  the  jobbers. 

A  deal  will  be  forthcoming  some  day  which  will  not  result  in 
disappointment. 

Respectfully, 

POSTUM  CEREAL  CO.,  Ltd. 
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THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  still  short  of 
its  normal  demand.  One  large 
importer  estimated  the  business 
of  the  current  month  at  about  20 
per  cent,  below  last  January. 
There  is  a  good  steady  demand, 
nevertheless,  although  only  for 
immediate  wants.  No  buyer  is 
anticipating  his  wants  to  any 
noticeable  degree,  in  spite  of  the 
firm  market.  The  situation  on  all 
low  grades  is  strong,  and  the 
higher  grades  are  steady. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  coffee  is  steady,  with  a  grad¬ 
ual  hardening  tendency  in  the 
value  ofjspot  stock.  The  increas¬ 
ing  scarcity  of  the  better  grades, 
due  to  the  policy  of  the  Brazilian 
Government  in  buying  these 
grades  to  put  away,  is  |now  being 
felt  quite  strongly  by  the  roasting 
trade,  who  are  compelled  to  pay  a 
higher  price  for  old  crop  coffee 
than  the  grade  warrants.  The  re¬ 
ceipts  of  Rio  and  Santos  at  primal 
points  indicate  not  more  than  a 
10,000,000  crop,  which  is  a  de¬ 
crease  of  about  50  per  cent,  from 
the  last  crop.  Some  explanation 
of  this  remarkable  condition, 
without  droughts  or  frosts,  is 
wanted  by  the  trade,  but  is  not 
vouchsafed  as  yet.  Mild  coffees 
are  very  firm.  Java  and  Mocha 
are  steady.  The  general  demand 
for  coffee  is  good,  but  the  trade 
are  taking  it  in  small  quantities. 

Sugar. 

The  sugar  market  is  practically 
unchanged  for  the  week.  The 
raw  market  is  a  trifle  easier,  but 
Cuba  is  far  behind  in  her  produc¬ 
tion,  and  the  supply  is  still  very 
low.  Refined  sugar  is  unchanger 
for  the  week  and  gives  no  indica¬ 
tion  of  any  change  in  the  near 
future.  The  demand  is  very 
slow. 

Fish. 

The  fish  market  has  remained 
unchanged  for  the  week.  Nor¬ 
way  and  Irish  mackerel  are  stil 
very  firm,  but  without  change  for 
the  week.  The  demand  has  been 
light  for  the  week.  Cod,  hake  ant 
haddock  are  all  dull,  as  all  need 
snapping  cold  weather  to  bring 
out  the  demand,  which  has  not 
been  forthcoming  as  yet.  The 
market  in  some  quarters  is  in¬ 
clined  to  be  easy  in  consequence. 
In  spite  of  the  general  prophecy, 
domestic  sardines  have  not  ad¬ 


vanced  as  yet.  The  demand  is 
ight.  Foreign  sardines  continue 
to  be  scarce  and  very  high.  Sal¬ 
mon  is  steady  and  quiet. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  quiet, 
owing  to  the  mild  weather,  and 
rules  at  unchanged  prices.  Sugar 
syrup  is  unchanged  and  in  moder¬ 
ate  demand.  The  molasses  pro¬ 
ducing  season  is  about  over,  and 
prices  on  the  finer  grades  show 
no  indication  of  any  immediate 
change.  There  will  be  plenty  of 
the  lower  grades  of  molasses  this 
season  and  prices  will  in  all  prob¬ 
ability  be  low. 

Beans  and  Peas. 

Pea  beans  can  be  bought  on 
spot- at  $2.20,  but  cost  to  come 
forward  $2.30.  The  demand  is 
nevertheless  light.  Marrows  are 
somewhat  lower— about  $2.15 — 
and  the  demand  is  light.  Califor¬ 
nia  limas  are  unchanged,  so  far  as 
the  best  stock  is  concerned,  al¬ 
though  some  rain-damaged  beans 
can  be  bought  at  about  J4  cent 
below  the  market.  Dried  peas  of 
all  grades  are  unchanged  and  in 
fair  demand. 

Dried  Fruits. 

Prunes  are  unchanged  both  on 
spot  and  the  coast.  Some  odd 
lots  have  been  sold  to  clean  up 
on  spot  during  the  week,  how¬ 
ever,  at  considerably  below  the 
market.  The  general  demand  is 
light.  Peaches  and  apricots  are 
in  the  same  firm  and  dull  condi¬ 
tion  they  have  been  in  for  several 
weeks.  Currants  are  fairly  active 
at  unchanged  prices.  Raisins  are 
dull  and  easy,  both  as  to  loose  and 
seeded.  Apples  are  weak  and 
dull.  Citron,  figs  and  dates  are 
unchanged  and  dull. 

Canned  Goods. 

The  tomato  market  is  decided¬ 
ly  unsettled.  There  have  been 
sales  during  the  week  at  80  cents 
delivered,  which  would  be  equiva¬ 
lent  to  a  decline  of  about  2R> 
cents.  On  the  same  day,  how¬ 
ever,  other  sales  have  been  made 
at  80  cents  f.  o.  b.,  so  that  it  is 
difficult  to  state  exactly  where  the 
market  is.  Stocks  are  low  every¬ 
where  and  it  seems  sure  that  large 
jobbing  buyers  must  come  into 
the  market  soon.  It  is  confidently 
predicted  that  when  they  do 
prices  will  advance,  but  the  to¬ 
mato  market  is  a  hard  thing  to 
forecast.  Corn  is  unchanged,  anti 
on  spot  the  demand  is  exceedingly 
light.  Prices  have  been  named 


The  f'  Palace’’  Spice  Cabinet  is  one  of 

the  handsomest,  if  not  the  handsomest,  spice 
Cabinets  we  make. 

It  is  one  of  those  fixtures  which  make  a 
Grocery  Store  a  beauty  spot ;  that  make  a  man 

run  his  eye  over  his  well- 
equipped  place  with  pride 
and  satisfaction. 

The  f*  Palace  *  Cabinet 

is  shown  on  page  23  of  Cata¬ 
logue  No.  4.  Its  design  is 
new  and  original.  Six  com¬ 
partments  holding  10  pounds  each.  Two  small 
spice  scoops  with  each  cabinet.  Write  for  prices 
and  a  copy  of  the  Catalogue. 

American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


The  Difference  Between 

Bank  Notes 

If  some  one  said  to  you  I’ll 
give  you  a  bank  note  if  you  will  do 
something  for  me — you  wouldn’t 
be  much  interested,  would  you? 
It  would  be  too  indefinite. 

If  some  one  said  I’ll  give  you 
a  hundred-dollar  bank  note 
that  would  be  different,  wouldn’t 
it  ?  The  same  difference  exists  if 
one  of  your  customess  tells  her 
family  “I  am  going  to  give  you 
Pork  and  Beans  for  dinner” — they 
are  not  much  interested  ;  but  if 
she  says  “I’m  going  to  give  you 

Snider’s  Pork  and  Beans” 

that  means  something.  We  have  advertised  them  so  widely 
that  they  have  been  widely  used,  and  because  they  have  been 
widely  used  their  unusually  fine  quality  is  widely  known. 

Try  a  can  yourself,  and  you’ll  be  a  booster — you  can’t  help  it. 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


ARE  YOU 
PROUD 
OF 

YOUR 
STORE  ? 
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Here  is  a 
Cash  Register  that 
Costs  You  Nothing 


We  know  that  it  sounds  too 
good  to  be  true  but  we  have 
adopted  this  method  of  adver¬ 
tising  our  General  Macomb  Cigars. 
We  will  be  pleased  to  send  you 
a  description  of  our  offer  if 
you  are  interested. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 


REGARDLESS 


of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 


100,000  MORE  BOOKS 
SOLD  I  IS  1907  TMAN  1906 


Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 


J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


Put  in  a  stock  of  the 


NEW  FIVE-POUND  PACKAGES 


DEPENDABLE 


MILLBOURNE 


FLOUR 


and  watch  how  quickly  it  goes.  And 
remember  always  that  the  quality  is 
better  than  ever.  All  jobbers. 


MILLBOURNE  MILLS 

Philadelphia. 


SHANE  BROS.  &  WILSON 


Proprietors 


308  BOURSE 


for  New  York  State  corn,  on 
about  the  same  basis  as  last  year, 
and  some  orders  have  been  taken. 
Peas  are  dull  on  spot  and  a. live 
as  to  futures.  Peaches  are  still 
very  dull,  scarce  and  high. 
Apples  are  weak  and  some  offers 
of  New  York  State  gallons  have 
been  made  as  low  as  $2.60.  The 
Baltimore  line  of  small  canned 
goods  is  unchanged  and'  dull. 
California  canned  goods  are 
scarce  in  first  hands,  and  un¬ 
changed  in  price. 


et,  demand  fair ;  oyster  plants, 
cents  per  bunch,  demand  fair; 
beets,  $1.75  to  $2  per  barrel,  de¬ 
mand  fair;  Pennsylvania  celery, 
to  12  cents  pei*  bunch,  demand 
air;  horseradish,  $3  to  $4  per 
jarrel,  7  to  12  cents  per  bunch, 
demand  fair. 


Butter.  ✓ 

The  butter  market  is  firm  and 
unchanged.  The  receipts  of  abso¬ 
lutely  fancy  butter  are  very  light 
and  sell  readily  at  outside  prices. 
There  is  also  a  good  demand  for 
under  grades  at  proportionately 
lower  prices.  The  make  of  butter 
s  about  usual  for  the  season,  and 
prospects  are  for  a  firm  market 
during  the  coming  week  without 
special  change. 


Eggs. 

The  receipts  of  fresh  eggs  have 
increased  during  the  past  week, 
and  this  has  caused  a  decline  of  2 
cents  per  dozen.  There  is  a  very 
active  demand  for  all  grades  at 
the  decline,  and  no  change  seems 
in  sight  for  the  next  few  days. 
Prices  now  are  about  normal  for 
the  season.  The  future  depends 
on  the  weather. 


Cheese. 

The  cheese  market  remains 
steady  and  unchanged.  There  is 
still  an  increased  consumptive  de 
mand  and  stocks  are  considerably 
lighter  than  a  year  ago.  As  prices 
are  already  higher  than  usual  for 
the  season,  no  change  seems 
likely  for  the  coming  week.  The 
above  statement  of  conditions  ap¬ 
plies  to  all  grades. 


Produce. 

Potatoes,  York  State,  78  to  80 
cents  per  bushel;  Pennsylvania, 
78  to  80  cents  per  bushel,  demanc 
fair;  sweet  potatoes,  primes,  90 
cents  to  $1  per  basket;  culls,  40  to 
50  cents  per  basket,  demanc 
good  ;  white  turnips,  25  to  30  cents 
per  basket;  yellow,  40  cents  per 
basket,  demand  fair ;  yellow  globe 
onions,  65  to  70  cents  per  bushel, 
demand  good ;  white  onions,  75  to 
85  cents  per  basket,  demand  fair ; 
Danish  cabbage,  75  to  85  cents 
per  barrel,  $2  to  $3  per  100,  de¬ 
mand  fair  ;  watercress,  3  cents  per 
hunch,  demand  fair;  parsnips 
$1.25  to  $1.50  per  barrel,  demanc 
fair;  carrots,  40  cents  per  has 


Provisions. 

The  entire  line  of  smoked  meats 
remains  stationary.  The  demand 
shows  considerable  increase.  The 
supply  of  hogs  is  large  and  the 
ruling  price  15  to  20  per  cent, 
ower  than  a  year  ago  While  the 
present  large  receipts  of  hogs  con¬ 
tinue,  the  advance  in  hog  prod¬ 
ucts  which  usually  occur  early  in 
the  year  will  probably  not  take 
fiace.  Pure  lard  is  steady  and 
unchanged.  No  change  seems 
ikely  during  the  week.  Com¬ 
pound  lard  is  fairly  steady,  hut 
owing  to  the  high  cost  of  cotton¬ 
seed  oil  there  is  not  likely  to  be 
a  decline  soon.  Dried  beef,  bar¬ 
rel  pork  and  canned  meats  are  in 
air  demand  and  unchanged. 


Green  Fruit. 

Apples,  Bellflower,  $3  to  $4.50 ; 
Spy,  $2.75  to  $3.25;  Spitz,  $4  to 
$4.50;  Greenings,  $4  to  $4-751 
Hulberson’s  $3  to  $3.50;  Bald¬ 
wins,  $2  to  S3  ;  Kings,  $4  to  $4.50. 
demand  poor;  bananas,  jumbo, 
$1.75  to  $2.50;  firsts,  $1.25  t04 
$1.75;  8-hands,  $1  to  $1.25;  7- 
lands,  65  to  90  cents ;  6-hands,  40 
to  60  cents,  demand  poor;  Cali¬ 
fornia  oranges,  $2.25  to  $2.50,  de¬ 
mand  poor  ;  grapefruit,  $3.50  to  $6 
per  box,  demand  fair  to  good; 
pineapples,  S2.25  to  $3.25  per  box, 
demand  good ;  lemons,  $2.75  to 
$3-5.°  Per  b°x>  demand  fair  to 
ood. 


Nuts. 

Almonds,  17  to  18  cents  per 
pound ;  Brazil,  10  cents  per 
pound ;  filberts,  io}4  cents  per 
pound ;  pecans,  g$4  cents  per 
pound;  walnuts,  12J/2  to  14  cents 
per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor  ;  peanuts, 
choice,  green,  4  cents  per  pound; 
fancy,  5  cents  per  po"und;  jumbo, 
6 cents  per  pound ;  roasted, 
choice,  $1  per  bushel;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  continues  active. 
We  note,  however,  few  changes 
of  any  importance.  There  is  lit¬ 
tle  or  no  speculative  demand. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department."  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


Spices  in  general  suffered  severe 
declines  during  last  year,  and  in 
our  opinion  advances  are  now  in 
order. 

Pepper. — Demand  is  active  for 
import  needs.  There  is  little  or 
no  trading  in  futures.  Prices  are 
steady  and  slightly  firmer. 

Cayennes. — Fair  demand  at 
steady  prices. 

Cloves  are  steady,  with  good 
demand.  Stocks  in  our  country 
are  exceptionally  small. 

Pimento  (Allspice)  is  steady, 
but  unchanged,  the  demand  being 
very  fair. 

Nutmegs. — Rather  quiet  during 
the  week.  There  is  a  firmer 
tendency  for  all  sizes,  although 
quotations  are  nominally  un¬ 
changed. 

Cassias. — Prices  are  steady; 
demand  good. 

Gingers. — We  note  an  increase 
in  demand,  «prices  being  steady 
but  practically  unchanged. 

Seeds. — Caraway  has  advanced 
sharply  and  9^2  to  10  cents  is 
now  ruling  market  quotation. 
Celery,  poppy  and  coriander  are 
all  steady  at  practically  un¬ 
changed  prices. 

Rubbed  sage  and  sweet  herbs 
are  still  selling  well.  Prices  on 
same  are  unchanged  during  the 
week. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


Imported  Fish  Products. 

Business  continues  to  improve 
and  orders  have  been  coming  in 
more  frequently,  and  while  they 
indicate  that  it  is  mostly  hand-to- 
mouth  business,  the  amount  of 
orders  is  very  encouraging. 

Salt  herrings  are  in  slightly 
better  demand,  but  prices  are  un¬ 
changed. 

Irish  mackerel  are  scarce  and 
decidedly  higher. 

Norway  mackerel  are  in  very 
much  better  demand  and  tending 
higher., 

Imported  oil  sardines  are  un¬ 
changed  because  there  is  little 
offering.  A  few  lots  of  new 


Portuguese  sardines  are  on  the 
way  and  they  have  mostly  been 
sold  to  arrive. 

Sprats. — The  catch  is  very  dis¬ 
appointing,  owing  to  stormy 
weather,  and  goods  are  scarce; 
almost  unobtainable  at  present. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


MARKET  NOTES. 

Florida  grapefruit  is  wanted. 
Fine  fruit  still  commands  $6, 
ordinarily  good  $5. 

Tangerines  range  from  $4  to  $5 
and  are  in  good  demand.  The 
quality  is  good. 

Florida  beans  are  scarcer  than 
they  were  and  range  from  $2  to 
$3.  The  demand  is  good. 

Florida  peas  range  from  $2  to 
$2.50.  The  quality  is  very  fair, 
but  sales  are  slow. 

Radishes  range  from  2j4  to  3 
cents  per  bunch.  The  hothouses 
are  now  furnishing  the  market. 
The  demand  is  fairly  good. 

New  Bermuda  potatoes  range 
from  $6.50  to  $7  per  barrel.  The 
demand  is  fair. 

New  Michigan  rhubarb  has 
c<pme  down  in  price  and  now  com¬ 
mands  60  cents  per  dozen.  The 
demand  is  light. 

Florida  eggplants  are  moving 
very  slowly  at  $2  to  $2.50  per 
crate. 

The  market  for  Florida  oranges 
is  still  soft  and  easy,  the  receipts 
being  in  excess  of  the  demand. 
Only  the  very  fanciest  fruit  can 


now  command  even  $3,  and  the 
top  of  choice  grades  is  only  $2.75. 
Fine  sound  oranges  can  be  ob¬ 
tained  as  low  as  $1.75  to  $2.  The 
demand  is  fair,  but  not  sufficient 
to  clean  up  the  market. 

Hothouse  cucumbers  range 
from  $1  to  $1.25  per  dozen  and 
are  in  good  demand.  The  quality 
is  good. 

Florida  salad  ranges  from  $1.75 
to  $2.25  per  crate  and  is  selling 
fairly  well. 

Florida  peppers  average  $1.75 
per  crate.  The  quality  is  good, 
but  the  demand  slow. 


AMONG  THE  TRADE. 


Gimbel  Brothers  laid  off  forty 
clerks  from  their  grocery  depart¬ 
ment  on  January  1st. 

Joseph  Gelb  and  Robert  Cramer, 
oleomargarine  dealers,  were  on 
Wednesday  held  in  $600  bail  by 
Commissioner  Craig  on  a  charge 
of  selling  oleomargarine  in  un¬ 
marked  packages.  An  additional 
charge  of  selling  oleomargarine 
without  a  Federal  license  was 
lodged  against  Cramer,  who  resides 
on  North  Thirtieth  street,  above 
Jefferson.  W.  C.  Noll,  an  inspector 
in  the  Internal  Revenue  Depart¬ 
ment,  testified  against  the  accused. 

John  Dignan,  a  wealthy  whole¬ 
sale  sugar  merchant,  died  on 
Wednesday  in  the  Presbyterian 
Hospital.  He  was  88  years  old 
and  for  nearly  60  years  was  in 
business  at  No.  129  South  Front 
street.  Until  two  weeks  ago, 
when  he  went  to  the  hospital  to 
undergo  an  operation  for  kidney 
trouble,  Mr.  Dignan  had  been  in 
active  control  of  his  business.  He 
was  unmarried.  For*  many  years 
he  made  his  home  at  the  St.  James 
Hotel  and  for  about  a  year  had 
lived  at  the  Rittenhouse.  He  was 
a  member  of  the  Board  of  Trade 
and  the  Friendly  Sons  of  St. 
Patrick.  Mr.  Dignan  was  well 
known  among  the  wholesale  dis¬ 
trict  having  antedated  practically 
everybody  there.  Mr.  Dignan 
was  a  relic  of  the  old  days  when 
the  sugar  jobber  occupied  a  po¬ 
sition  quite  distinct  from  that  of 
the  wholesale  grocer.  In  recent 
years  his  business  amounted  to 
but  little,  but  in  the  days  when  it 
did  he  amassed  a  large  fortune. 


Olive  Prices  As  Compared  With 
Last  Year. 


Substantial  Reductions  From  Last 
Season’s  Values.  Reductions  In  Most 
Sizes,  and  Larger  Packages  for  the 
Same  Prices  in  Others. 

Nearly  all  packers  of  olives  are 
now  taking  orders  at  the  reduced 
prices  which  are  to  rule  during 
the  current  season.  These  prices 
show  a  substantial  reduction  from 
last  year. 

A  few  examples,  taken  from  the 
prices  of  a  large  packer,  are  as  fol¬ 
lows  : — 

The  regulation  25-ccnt  package 
which  sold  from  first  hands  last 
year  at  $1.95  to  $2  per  dozen  is 
this  year  quoted  at  $1.75. 

The  regulation  10-cent  pack¬ 
age  cost  the  jobber,  both  last  year 
and  this  year,  77J4  cents  per 
dozen,  but  this  year  the  package 
is  much  larger. 

The  package  that  formerly  re¬ 
tailed  at  50  cents,  but  which  last 
year  had  to  sell  at  60  cents,  is  this 
year  back  to  50  cents  again.  This 
refers  to  20-ounce,  80  to  90  fruit 
packed  Philadelphia  style.  Last 
year  they  sold  to  the  jobber  at 
$4.35  to  $4.50,  this  year  at  $3.50. 

The  32-ounce  package  of  the 
same  sized  fruit  sells  to  jobbers 
this  year  at  $5-75,  as  against  $6.25 
last  year. 

In  several  other  sizes  where  the 
price  has  not  changed,  the  pack¬ 
age  is  larger. 


Cutting  the  Price. 

In  last  week’s  issue  of  the  “Grocery 
World,”  a  Philadelphia  jobber  quoted  a 
price  on  Wrigley’s  soap  which  surprised 
us ;  and  we  wish  to  explain  how  such  a 
price  could  be  made. 

For  a  short  period  last  year  we  offered 
the  retail  dealers  a  50-bar  box  W.  M.  S. 
soap  free  with  each  100-bar  box  pur¬ 
chased  through  jobbers,  each  of  the  100- 
bar  boxes  contained  a  notice  to  die  re¬ 
tailers  that  they  were  entitled  to  a  50- 
bar  box  free  with  each  purchase;  and 
each  of  the  free  50s  was  marked  with 
stencil  warning  grocers  that  it  was  free 
goods  and  should  not  be  paid  for,  not¬ 
withstanding  this  precaution  on  our  part, 
jobbers  who  purchased  large  quantities 
for  stock,  while  the  deal  was  on,  con¬ 
sidered  that  they  were  privileged  to  dis¬ 
pose  of  it  as  they  saw  fit,  hence  the 
apparent  cut  in  price,  the  100-bar  box 
and  the  50-bar  box  are  being  quoted  sep¬ 
arately  at  a  total  price  which  nets  the 
jobber  a  fair  profit. 

While  we  do  not  think  we  are  being 
treated  fairly  by  any  jobbers  who  sell 
the  soap  intended  for  the  retailer,  we 
have  no  control  over  stocks  on  hand. 
We  assure  the  iobbing  trade,  however, 
that  the  cut  price  can’t  last  long,  and  that 
it  won’t  happen  again.  It  could  not 
happen  at  all  if  the  retail  dealers  would 
insist  on  their  rights  and  ask  for  the 
free  50-bar  box  with  each  100,  as  they 
have  been  notified  to  do. 

The  Wrigley  Mfc.  Co. 


IS 


GROCERY  WORLD 


Funny  Developments  of  the  Mail-Order 

Business 


Manager  of  the  Portland,  Ore.,  Commercial  Club,  In  the  Course 
of  an  Argument  That  Parcels  Post  Schemes  Would 
Change  our  Entire  Mode  of  Life,  Would  Destroy  the  Retail 
Dealer,  Enervate  the  Country  Newspaper  and  Depress  Real 
Estate  Values,  Tells  Some  Humorous  Experiences  of  Mail- 
Order  Buyers. 


The  introduction  of  a  parcels 
post  system  into  the  United 
States  will  change  our  entire 
mode  of  business. 

We  now  deal  from  the  manu¬ 
facturer  through  the  jobber  to 
the  retailer,  and  it  has  been  found 
in  our  country,  with  its  enormous 
area  and  constantly  increasing 
population  and  wealth,  and  with 
its  changing  credit  conditions, 
that  this  is  a  cheaper  and  better 
plan  than  to  deal  directly  from 
the  manufacturer  to  the  retailer. 
To  overthrow  this  system  is  a 
serious  question.  The  universal 
usage  of  the  parcels  post  will 
bring  about  such  change. 

I  have  seen,  through  the  work 
of  one  wealthy  and  influential 
manufacturer,  the  merchants  of  a 
town  of  5,000  people  actually 
ruined.  It  was  not  the  intention 
of  this  manufacturer  to  hurt  the 
retail  merchants  of  his  own  town, 
but  his  family  got  into  the  habit 
of  buying  from  mail-order  houses, 
and  talking  about  it,  he  gave  his 
neighbors  the  opportunity,  and 
not  realizing  what  he  was  doing, 
lie  became  an  enthusiast.  The  re¬ 
sult  of  it  was  that  the  trade  of 
that  town  fell  off  until  more  than 
40  per  cent,  of  all  the  larger  mer¬ 
chants  failed  in  two  years. 

These  people  didn’t  buy  their 
merchandise  any  cheaper,  and 
they  didn’t  recognize  the  fact  that 
they  had  unconsciously  partici¬ 
pated  in  a  scheme  that  emptied 
their  houses,  cut  real  estate  to  less 
than  40  per  cent,  of  its  former 
value,  and  almost  wrecked  a  com¬ 
munity  that  had  been  very  pros¬ 
perous.  A  public  meeting  was 
called,  and  the  question  discussed, 
which  resulted  in  the  people  buy¬ 
ing  at  home.  In  two  years  the 
town  was  back  to  its  former  con¬ 
dition,  and  has  since  grown  and 
prospered. 

There  are  a  great  many  high- 
priced,  skilled  advertisers  en¬ 
gaged  by  these  houses  and  cor¬ 
porations  which  do  their  business 


through  the  mails,  and  you  can 
easily  multiply  the  present  situ¬ 
ation  by  five  in  a  decade  with  a 
parcels  post,  for  it  will  result  in 
putting  half  of  the  present  retail 
dealers  out  of  business,  and  do 
away  with  half  the  country  news¬ 
papers. 

It  will  place  the  rent  rolls  of 
our  smaller  cities  on  the  same 
basis  as  those  of  Germany  and 
England  (a  return  of  2  per  cent, 
per  annum),  and1  a  remark  I  have 
just  read  in  a  book  written  by  Ed. 
Howe,  editor,  of  the  Atchison 
“Globe,”  that  on  an  European  trip 
they  ran  through  a  town  larger 
than  Kansas  City  at  sixty  miles 
an  hour  is  but  the  record  of  an 
occurrence  that  would  become 
common  throughout  the  United 
States. 

Next  after  the  retail  dealer  and 
the  country  newspaper,  the  real 
estate  owner  is  hurt  through  the 
mail-order  system.  There  is 
property  in  Chicago  to-day  that  is 
not  worth  what  it  was  fifteen 
years  ago,  and  why?  Simply  be¬ 
cause  40  per  cent,  of  the  retail 
business  of  that  great  Western 
metropolis,  outside  of  provisions 
and  heavy  hardware,  is  condensed 
within  eight  blocks  of  State 
street — between  Congress  street 
and  the  Temple.  Chicago  people 
like  to  trade  on  State  street,  and 
they  will  actually  pay  out  extra 
money  to  do  so.  And  if  this  is 
true  in  this  instance,  how»much 
worse  would  be  the  condition 
with  the  great  postal  service  of 
the,  United  States  made  a  vehicle 
for  the  convenience  of  mail-order 
concerns  in  the  large  cities  of  the 
country? 

It  is  easy  to  get  the  mail-order 
habit,  and  millions  of  citizens  o  : 
the  United  States  already  have  it 
in  a  chronic  form,  and  in  those 
sections  where  it  is  the  most  ag¬ 
gravated  you  see  the  least  pros¬ 
perity. 

Of  course,  there  are  some  comi¬ 
cal  things  coming  as  a  result  o : 


the  habit.  I  have  some  personal 
acquaintances  and  friends  with 
the  great  mail-order  houses  of 
Chicago,  and  they  told  me  of  a 
man  working  in  a  carpet  factory 
in  Philadelphia  who,  through 
reading  the  attractive  advertise¬ 
ments,  sent  to  Chicago  for  a  car¬ 
pet  which  came  out  of  the  mill  in 
which  the  man  worked,  and  be¬ 
fore  he  got  his  carpet  on  the  floor 
it  had  cost  him  more  than  doubh’ 
what  it  would  have  done  had  he 
purchased  it  from  his  employers. 

In  another  case  a  woman 
ordered  a  food  product,  and  when 
it  arrived  found  it  was  an  article 
produced  by  her  husband  two 
blocks  away.  A  relative  of  a  New 
Orleans  merchant  sent  to  New 
York  for  a  fabric,  and  her  hus¬ 
band  was  the  secretary  of  the 
company  that  wove  the  goods. 

Now,  in  many  cases  it  has  been 
discovered  that  retail  grocers 
have  been  buying  their  dry  goods 
and  clothing  from  mail-order 
houses,  and  when  we  get  right 
down  to  brass  tacks,  and  realize 
that  the  material  and  labor  have 
to  go  into  all  commodities  and  be 
paid  for,  the  man  or  woman  who 
buys  his  merchandise  from  mail¬ 
order  houes  is  no  better  off  at  the 
end  of  the  year  than  those  who 
buy  it  from  the  smaller  stores  at 
home. 

The  staples  of  life  are  sold  at 
about  the  same  price  all  over  the 
United  States.  The  housewife  in 
New  York  City  or  in  the  Oregon 
village  pays'practically  the  same 
price  for  sugar,  flour,  coffee,  tea, 
soda,  soap,  baking  powder, 
canned  goods,  cured  meats,  mus¬ 
lins,  calicoes,  tickings,  hosiery, 
gloves,  etc.  This  list  might  be 
extended  almost  indefinitely. 

A  large  per  cent,  of  the  stand¬ 
ard  manufacturers  of  the  country, 
whether  they  produce  hats,  cloth¬ 
ing,  collars,  shoes  or  various  other 
articles,  fix  a  retail  price  which  is 
the  same  everywhere,  and  while 
this  is  true  there  are  a  great  many 
communities  in  the  United  States 
where  the  merchant  is  unable  to 
carry  anything  like  an  assortment 
because  people  have  got  the  mail¬ 
order  habit,  and  they  actually 
send  away  for  things  that  are 
carried  by  a  next-door  neighbor. 

Just  a  little  while  ago  there  was 
a  good  joke  on  the  wife  of  a  Port¬ 
land  business  man,  who  ordered  a 
mattress  by  mail,  and  was  very 
much  embarrassed  when  it  was 
delivered  to  her,  through  a  loca 


merchant,  and  the  merchant  and 
his  wife  were  her  guests  at  dinner 
when  the  mattress  was  delivered. 

In  conclusion,  the  parcels  post 
will  at  least  disarrange  present 
plans,  and  while  I  may  be  mis¬ 
taken,  I  believe  it  would  mean 
disaster  and  trouble,  and  that  we 
are  not  ready  even  for  a  trial  of 
such  a  plan  as  this  for  a  great 
many  years  to  come. 

Tom  Richardson, 
Manager  Commercial  Club. 
Portland,  Ore.,  Jan.  18,  1908. 


Mrs.  Williams’  Brands 
PORE  JAMS  °AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Simple  fret,  or  lour  months'  trial  tor  10  cant* 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


You  Can’t  Cut  Out 


A  BOG  SPAVIN  or 
THOROUGH  PIN,  but 


ABSORBINE 


will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
— ■  free.  Absorbine,  Jr.,  for  man¬ 

kind,  $1.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 


W.  F.YOFNG,  P.  0.  F„  9  Monmouth  SL  Springfield,  Mass. 
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Thij  Department  ia  devoted  to  the  eriticie® 
ef  advertising  matter  sent  in,  to  the  densing 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Lancaster,  Pa.,  January  14,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — Will  you  kindly  pass 
your  opinion  in  the  “Grocery  World” 
on  the  inclosed  advertisement. 

Yours  truly, 

Saml.  Aptekar. 

The  inclosed  advertisement 
was  a  small  circular,  about  6x9 
inches,  printed  in  black  on  white 
paper.  Here  is  a  photographic  re¬ 
production  : — 


he  knows  all  about  and  can 
doubtless  write  about  intelli- 

Sently-  *  *  * 

The  body  of  this  circular,  “A 
Few  Prices,”  is  tame.  Prices 
alone  are  seldom  interesting.  In 
this  case  there  was  sufficient 
space  to  have  used  several  lines 
of  matter  for  each  article.  Take 
Doc  Head  Pork  and  Beans  with 
Tomato  Sauce.  'How  much  more 
interesting  would  that  have  be¬ 
come  had  something  like  the  fol¬ 
lowing  appeared  beneath  it : — 

The  largest,  whitest,  mealiest 
beans,  appetized  with  a  dash  of  suc¬ 
culent  pork  and  a  relish  of  ripe  to¬ 
mato  sauce. 

If  this  same  process  had  been 
followed  out  all  through  the  ad¬ 
vertisement,  it  would  have  gained 
about  1,000  per  cent,  both  in  at¬ 
tractiveness  and  probable  results. 


Why  Must  a  Bank  President 
Commit  Suicide? 

Because  it  is  better  than  to  die  in  jail,  and  in  jail  they  must  all  go, 
those  who  spend  the  poor  men’s  hard  earned  money  for  th-ir 
own  pleasure,  if  they  were  more  saving  and  would  by  their  gro¬ 
ceries  from  SAM  APTEKAR’S  GROCERY  STORE. 


They  could  easily  save  their  necks. 


A 


A  Few 

Pic-Nic  Shoulders  9ic  lb 

Fresh  Country  or  Creamery 
Butter  32-33c  lb. 

Dog  Head  Pork  and  Beans 
•with  Tomato  Sauce  10c  can 


Finest  Potatoes  10c  Ipk 
65c  a  bushel 

Miller’s  Powerine  35c  box 


Prices 

Black  Diamond  Bird  Food 
9c  box 

Egg-O-See  Breakfast  Food 
71c  box 

Cope’s  Evaporated  Sweet 
Corn  21c  lb 

Best  Lump  Starch  4c  lb 
3  lbs  for  lie 

Washing  Soda  lc  lb 


Sam  Aptekar’s 

Cash  Grocery  Store 

Beaver  and  Hager  Sts. 


I'm  going  to  be  very  frank  with 
Mr.  Aptekar — I  think  his  circular 
pretty  bad.  The  head  is  obvious¬ 
ly  written  to  attract  attention, 
which  is  all  right  if  there  is  some¬ 
thing  to  see  after  the  attention  is 
attracted.  In  this  case,  however, 
the  idea  is  fantastic,  incoherent 
and  pointless.  I  should  not  try 
this  sort  of  ad-writing,  if  I  were 
Mr.  Aptekar.  He  can  make  out 
a  great  deal  better,  I  feel  sure,  by 
sticking  close  to  business,  which 


Court’s  View  of  the  Colorado  Grocers’ 
Combine. 

In  deciding  the  trust  case 
against  the  Colorado  Retail  Gro¬ 
cers’  Association,  the  court  made 
the  following  reflections  upon 
the  grocers’  attitude  : — 

The  testimony  in  this  case  tends  to 
prove  that  there  does  exist  an  asso¬ 
ciation — a  combination  of  retail  gro¬ 
cers  in  this  State,  doing  business 
under  methods  and  in  a  manner  that 
appears  to  result,  at  least,  in  re¬ 
straint  of  trade,  which  is  unlawful ; 
under  the  methods  thus  pursued  it 
appears  in  the  evidence  in  this  case 


that  prices  are  named,  fixed  and 
maintained  in  numbers,  as  stated  by 
defendants’  counsel,  on  at  least  200 
articles  classified  as  necessities  of 
life ;  that  such  prices  are  fixed  with¬ 
out  regard  to  the  law  of  supply  and 
demand,  without  the  regard  to  the 
cost  of  production  or  manufacture, 
and  without  regard  to  the  cost  of  ex¬ 
posing  such  articles  to  sale.  Such 
combination,  with  such  purposes,  or 
doing  business  in  a  manner  as  to 
bring  about  such  results  and  such 
consequences,  the  law  uniformly  pro¬ 
hibits,  because  it  is  declared  to  be  un¬ 
lawful. 

The  grocer  is  apt  to  consider  liis 
personal  interests  for  the  time  being, 
feeling  that  he  is  living  but  for  a 
day,  or  a  month,  or  a  few  years,  and 
that  his  only  interest  in  life  is  his 
personal  success  in  business.  He  is 
apt  to  forget  his  obligations  to  the 
public. 

Grocerymen  may  think  they  might 
desire  to  go  on  and  transact  business 
in  this  way— that  when  a  manufac¬ 
turer  comes  into  town  and  says : 
“We  will  sell  you  our  goods,  and  we 
will  give  them  to  you  at  such  a  price, 
but  you  must  sell  them  at  a  certain 
price,”  and  the  groceryman  agrees  to 
do  that;  and  then  they  all  get  to¬ 
gether  and  combine  and  organize  over 
the  State  and  they  have  such  a  sys¬ 
tematic  organization,  such  a  com¬ 
plete  control  of  their  business  and 
the  business  of  their  neighbor  and 
the  business  of  all  their  associates 
in  the  grocery  business  that  a  tele¬ 
phone  message  in  the  morning  tells 
each  of  them  what  price  to  put  on 
this  or  that  commodity.  They  may 
think  this  is  legitimate.  They  may 
think  it  in  good  morals  and  in  good 
sense  is  the  way  to  do  business,  but  I 
do  not  believe  it,  and  if  they  have  not 
the  moral  courage  to  change  their 
methods  of  doing  business,  I  think 
the  court  would  be  doing  them  a 
great  service  in  helping  to  break  it 
up.  I  am  sure  it  is  not  in  the  interest 
of  the  public,  and  I  am  sure  it  is  un¬ 
lawful. 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World" 

Write  for  Information. 

LARGE  COMMISSIONS 

I  to  those  who  desire  to  devote  their  entire 
|  time,  or  carry  as  side  line. 

We  Gan  Furnish  You  With  Sales¬ 
men  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
|  good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
|  the  best. 

THE  BRADSTREET  SYS!  EM,  Rochester,  N.  Y. 


71%  PROFIT 

GOFF’S 

GOUGH 

SYRUP 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
'&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure- 
f  r  e  e  from  coloring 
matter,  chemical  sol 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con 
the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

AC  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


Registered, 
V.  S.  Fat.  Off. 
formity  to 


Write  for  special 
proposition  to  grocers. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  G  St.,  IV.  W.,  Washington,  O.  C. 


S.B.G0FF&  SONS  CO., Camden, N.J. 


Bouillon  Capsules 


It's  little  sellaMe 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


I  nn A  DAY  70  srlesmen  sure- 

«p£U.Uu  j^o  b0n(iS-  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Live  salesmen 
act  quickly.  Give  past  and  present  lines 
|  handled.  Dept.  B 

Boston  Piano  and  Music  Co. 

I  Willard  F.  Main,  M*r.  IOWA  City,  Iowa 


IN 
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Harrisburg,  Pa. 

At  last  week’s  meeting  of  the 
Harrisburg  Retail  Merchants’  As¬ 
sociation  officers  to  serve  for  the 
ensuing  year  were  elected,  the 
parcels  post  and  the  mercantile 
tax  laws  were  discussed,  together 
with  some  proposed  legislation  to 
be  presented  to  Councils  in  the 
near  future. 

These  officers  /  were  elected : 
President,  Otto  J.  Buxbaum : 
first  vice-president,  William  F. 
Paul ;  second  vice-president,  Wil¬ 
liam  F.  Burgoon;  secretary,  R.  F. 
Cook,  and  treasurer,  P.  G.  Diener. 

St.  Joseph,  Mo. 

At  the  last  meeting  of  the  St. 
Joseph  (Mo.)  Retail  Grocers’ 
Association  the  wisdom  of  retail¬ 
ers  buying  future  canned  goods 
was  discussed.  The  following 
pertinent  statement  was  made  by 
one  of  the  speakers : — 

In  buying  futures  we  must  figure 

interest  on  the  money  invested  for  at 


least  six  months,  which  will  keep  the 
majority  of  merchants  from  dis¬ 
counting  their  hills. 

The  difference  between  the  cost  of 
a  case  of  6o-cent  corn,  less  2  per 
cent,  discount,  and  the  one  with  7 
per  cent,  interest  added  for  six 
months  is  6¥s  cents  per  case. 

California. 

The  California  State  Retail 
Grocers’  Association  has  placed 
itself  on  record  with  regard  to  the 
Standard  Oil  Co’s  method  of  sell¬ 
ing  consumers  direct.  At  its 
recent  meeting,  with  reference  to 
the  Standard  Oil  Co.  and  its  pol¬ 
icy  of  selling  direct  toi  small  con¬ 
sumers  at  jobbing  prices,  the  vari¬ 
ous  individuals  concerned  were 
urged  to  write  to  this  concern 
calling  their  attention  to  the  in¬ 
justice  of  such  methods.  Several 
of  the  directors  roundly  scored 
this  sort  of  business  on  the  part 
of  the  trust. 

Denver,  Col. 

The  Denver  (Col.)  Retail  Gro¬ 
cers’  Association  adopted  the  fol¬ 
lowing  resolutions  at  its  last 
meeting : — 

Whereas,  There  are  in  Colorado  a 
large  number  of  persons  of  the  class 
called  municipal  employees;  and 

Whereas,  By  reason  of  rules  of  the 
United  States  Government  and  the 
general  laws  of  the  State,  no  gar¬ 
nishee  or  attachment  can  be  brought 


successfully  against  this  class  of  per¬ 
sons  ;  and 

Whereas,  The  only  way  to  reach 
them  is  by  influence  brought  to  bear 
through  tthe  heads  of  department, 
who  may  entirely  overlook  the  mat¬ 
ter,  if  they  so  desire;  and 

Whereas,  This  is  not  equal  justice 
to  all,  and  places  the  retail  merchant 
in  the  attitude  of  a  beggar  for  favor.; 
and 

Whereas,  Making  a  class  exempt 
from  creditors  is  contrary  to  the 
principles  of  American  Government; 
therefore,  be  it 

Resolved,  By  the  Denver  Retail 
Grocers’  Association  that  a  law 
covering  this  matter  should  be  passed 
by  our  next  Legislature,  and  we  in¬ 
sist  that  the  retail  merchants  of  the 
State  of  Colorado  see  that  it  be  done 
in  the  next  Legislature  meeting. 


Epidemic  of  Retailers’  Claims. 

So  Say  Local  Jobbers.  Hard  Times 

and  Lowered  Prices  Responsible. 

Conversations  with  wholesale 
grocers  during  the  week  by  “Gro¬ 
cery  World”  representatives 
seemed  to  develop  the  fact  that 
there  is  at  present  an  epidemic  of 
claims  and  complaints  from  the 
retail  trade.  Two  reasons  are  as¬ 
signed  for  it.  One  is  the  hard 
times,  and  the  other  is  the  fact 
that  many  lines  of  merchandise 
have  declined  in  price,  thus  mak¬ 
ing  stock  bought  to-day  cheaper 
than  that  bought  only  a  few 


weeks  ago.  In  the  course  of  the 
epidemic  a  large  number  of  re¬ 
tailers  have  sought  to  return 
goods  for  various  reasons,  and  the 
jobbers  say  the  declined  prices 
are  unquestionably  responsible. 

One  jobber  pertinently  re¬ 
marked  during  the  week  that  if 
the  local  wholesalers  would  com¬ 
bine  to  handle  claims  made  by  re¬ 
tailers  they  would  accomplish 
more  than  through  combining  to 
selfishly  confine  all  large  buying 
privileges  to  themselves. 


$30,000  to  Employees! 

Never  have  authorities  differed  more 
sharply  than  they  differ  to-day  as  to 
whether  hard  times  are  upon  us  or  not. 
With  six  bumper  crops  in  succession  at 
higher  and  higher  prices  an  agricultural 
people  like  ours  ought  to  be  prosperous. 

How  about  luxuries?  The  diamond 
importations  are  falling  off  by  half  or 
more,  but  the  bonbon  manufacturers  are 
evidently  happy.  The  Walter  M.  Lowney 
Company,  for  instance,  have  just  distrib¬ 
uted  nearly  $20,000  to  the  employees  of 
their  two  factories  as  a  “labor  dividend-’ 
— something  in  addition  to  regular  wages 
and  the  sixth  annual  distribution.  When 
it  comes  to  economizin'*  on  luxuries,  ap¬ 
parently  some  bonbons  are  considered 
necessities  by  the  American  people. 
Shoes,  meat  and  overcoats  may  be  sub¬ 
jects  for  economy,  but  Lowney’s  bonbons 
and  cocoa  seems  to  be  in  demand  how¬ 
ever.  hard  the  times.  Perhaps  the  good 
treatment  the  employees  receive  is  one 
reason  these  chocolate  products  taste  so 
good. 


WHY  AND  BECAUSE 

Why  has  the  Exton  Cracker  kept 
growing  in  popularity  from  1847  to 
1908?  Because  you  can  induce  peo¬ 
ple  to  buy  some  other  oyster  cracker 
only  once,  and  because  you  can  in¬ 
duce  them  to  stop  using  the  Exton 
only  once.  Why  does  the  Exton 
cracker  lead  and  the  others  follow  ? 
Because  there  is  no  other  oyster 
cracker  for  the  Exton  to  follow,  so  it 
must  lead. 

“T/ie  Best  Known  and  Known  as  the  Best  ” 

A.  EXTON  &  COMPANY 
Trenton,  New  Jersey 

Can  be  obtained  from  all  Philadelphia  Wholesale 
Grocers,  or  Reeves,  Parvin  &  Co.,  Distributing 
Agents,  1 16  S.  Delaware  Ave.,  Philadelphia 


Pearl  Borax  Soap  Powder 
is  as  superior  to  other  pow¬ 
ders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and 
box  fronts  redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 
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Another  Talk  With  Dr.  Wiley. 

I  tell  you,  but  that  Dr.  Wiley  is 
a  grand  good  man ! 

You  know  who  he  is — he’s  the 
Government  chemist  that  tells  the 
courts  what  the  National  food  law 
means. 

I  was  in  the  “Grocery  World” 
office  one  day  last  week,  looking 
over  some  trade  papers,  when  I 
saw  a  statement  from  the  Doctor 
that  he’d  foun^a  way  to  dry  Cali¬ 
fornia  fruit  so  they  wouldn’t 
have  to  use  sulphur  to  give  it  a 
color. 

He  explained  it  as  a  scheme  to 
steam  the  stuff — build  a  place 
with  a  steam  plant  in  it  and  coils 
running  all  about  the  sides.  The 
fruit  goes  in  there  and  takes  a 
Turkish  bath,  and  when  it  comes 
out  it’s  all  dried  without  any  sul¬ 
phur. 

Just  think  how  simple  that  is! 
I  don’t  know  much  about  drying 
California  fruit,  but  they  tell  me 
it’s:  done  now  by  the  sun  and  the 
air.  Now  that  Dr.  Wiley  made 
this  great  discovery  all  that  the 
California  fruit  man  has  to  do  is 
to  build  a  building  and  put  his 
steam  plant  in  it,  and  the  thing 
is  done. 

Why  it  oughn’t  to  cost  each 
man  a  cent  over  $10,000  if  he’s 
economical.  And  then  the  sun 
and  the-  air  are  fearfully  old- 
fashioned  !  Everybody  uses  ’em 
and  dear  me,  they’re  awful  com¬ 
mon  ! 

Well,  reading  the  thing  made 
such  an  impression  on  me  that  I 
thought  that  I  felt  I  simply 
must  go  to  Washington  to  tell  the 
good  Doctor  how  grand  I  thought 
him.  So  I  ran  down  and  hap¬ 
pened  to  catch  him  in  his  office. 

I’ve  had  some  mighty  interest¬ 
ing  chats  with  Dr.  Wiley.  He’s 
opened  his  heart  to  me  as  he  has 
to  very  few  men.  He’s  always 
had  something  new  to  tell  me. 

“Doctor,”  I  said,  “I  think  that 
steam  plant  idea  of  yours  is  by  far 
the  best  thing  that  you’ve  ever 
done  !  So  simple  and  practical !” 

The  distinguished  scientist 
smiled  modestly  and  accepted  a 
cigar. 

"If  I  only  continue  to  have  my 
health,”  he  said,  “I’ll  get  these 


food  questions  settled  some 
time. 

“I’ve  solved  the  benzoate  ques¬ 
tion,  too,”  he  said.  “You  know  a 
large  number  of  manufacturers 
think  they  have  to  put  benzoate  of 
soda  in  catsup  and  such  things  to 
keep  it  from  going  bad.  And 
maybe  they  have  up  to  this  time, 
but  I’ve  got  a  plan  now  that  will 
make  it  entirely  unnecessary.” 

“Oh,  Doctor !”  I  said,  wholly 
under  the  spell  of  that  mighty 
brain,  “if  I  might  only  know  what 
it  is!” 

“I’ll  tell  you  gladly,”  said  he 
graciously,  “because  I  think  you 
are  a  man  who  very  closely  re¬ 
sembles  myself  in  many  ways  (I 
hated  like  thunder  to  ivrite  that), 
I  expect  to  have  Congress  pass  a 
law  forbidding  catsup  to  pop.” 

“Even  in  leap  year,  Doctor?”  I 
ventured  timidly. 

“I  shall  also  organize  a  union 
among  the  brands  of  catsup  and 
things,”  went  on  the  Doctor,  not 
noticing  my  interruption,  “and 
one  of  the  rules  shall  be  that  no 
brand  that  belongs  shall  work  ex¬ 
cept  on  permission  from  me.  I 
feel  sure  that  this  will  remedy  the 
evil,  for  you  see  I’ll  never  give 
permission.  Why  shouldn’t  cat¬ 
sup  be  liable  to  the  law  as  well  as 
you  or  me?  If  we  go  wrong,  we 
are  arrested,  but  if  a  bottle  of  cat¬ 
sup  goes  bad,  nothing  is  done  to 
it.  I  propose  under  my  law  to 
arrest  it  as  an  example  to  other 
bottles.” 

“Doctor,”  I  said  tersely,'  “are 
you  a  man  or  a  brain  !” 

Again  he  waved  the  tribute 
aside. 

“A  great  manv  of  these  food 
problems  only  come  up  because 
manufacturers  are  allowed  to 
hold  opinions  as  to  what’s  best 
for  them,”  he  went  on.  “How  can 
they  possibly  know  that?  Now 
these  glucose  people  who  have 
been  arguing  with  me  over  the 
name  of  their  stuff — as  soon  as  I 
can  I  propose  to  put  every  one 
of  them  in  jail.” 

“For  what?”  I  gasped. 

“For  differing  with  me”  said 
the  Doctor,  in  surprise  at  my 
dumbness. 

“I  never  have  believed  that  the 
consumer  got  the  proper  sort  of 
notice  about  the  character  of  the 
food  products  he  buys,”  went  on 
the  Doctor,  “labels  won’t  do  it.  I 
have  a  plan  as  to  that  that  will 
do  the  trick  and  it’s  the  only  thing 
that  will.  I  will  make  every 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Do  You 

handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure — one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 

German  Fir 

Dilliard  Remedy  Company 
CAST  BANGOR.  PA. 


Hr.  Grocer 

Don’t  let  competitors  of 
ours  tell  you  they  have  a 
lamp  chimney  as  good  as 
our  Lustre  Brand  until  you 
have  tried  both,  and  then 
we  are  sure  you  will 
agree  with  us  that  our 
Lustre  Chimney  will  stand 
the  Test  with  any  other 
Brand. 

Lustre 

The  name  is  sufficient 
evidence  for  both  quality 
and  durability. 

This  chimney  is  made 
by  UNION  WORKMEN  and 

from  the  best  material  on 
the  market.  One  price 
to  everybody. 


R.  E.  TONGUE  &  BROS, 

Allegheny  Ave.,  Amber&  Collins  Sts. 
PHILADELPHIA 
BRANCH,  NEWARK,  N.  J. 


Everybody 
Knows  Them 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 
Most  grocers  sell  them ;  if  you 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
better  profit  on  any  first-class  brand. 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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manufacturer  of  carton  goods, 
bottles  or  tins  or  cans  send  out  a 
messenger  with  every  package. 
The  messenger  will  go  with  the 
package  until  it  reaches  the  con¬ 
sumer,  and  will  then  tell  the  con¬ 
sumer  exactly  what  the  thing  is 
made  of.  After  which  he  will  go 
back  to  the  factory  and  be  sent 
out  again,  and  so  on.  Why  just 
think  what  that  will  do!  It  will 
not  only  solve  the  problem  of  in¬ 
forming  the  consumer  about  his 
food,  but  it  will  solve  the  prob¬ 
lem  of  unemployed  labor!  Take 
a  manufacturer  turning  out  1.000 
bottles  of  catsup  a  day,  and  he 
will  require  1,000  men!  Say  we 
won’t  have  good  times  with 
everybody,  working !” 

“Ain’t  it  a  little  expensive,  Doc¬ 
tor?”  I  ventured. 

“Expensive  ?  No  !”  retorted  the 
Doctor,  “I  don’t  have  to  pay  for 
it,  do  I?  Nothing’s  expensive  in 
this  food  business  that  don’t  come 
out  of  my  pocket !  Please  re¬ 
member  that.” 

I  apologized  for  being  so  nutty. 

“Don’t  the  New  Orleans  mo¬ 
lasses  people  use  sulphur,  too? 

I  asked.  “How  are  you  going  to 
fix  that?” 

“Easiest  thing  in  the  world! 
he  said,  “I  have  that  all  thunk 
out.  All  they  use  sulphur  for  is 
to  give  the  molasses  a  good  color. 
Now,  I  have  two  ways  of  giving 
it  a  good  color  without  sulphur. 
One  way  is  to  paint  each  stalk  of 
sugar  cane,  while  it  is  still  in  the 
ground,  the  color  the  molasses 
ought  to  be.  I  figure  out  that  the 
paint  will  travel  through  it  and 


by  the  chemical  principle  of 
fudgeillibus  give  the  molasses  the 
finest  color  you  ever  saw.  No  sul¬ 
phur  at  all,  you  see!” 

“And  the  other  way?”  I  asked, 
swallowing  hard. 

“I  shall  use  deep  breathing,”  he 
said  quietly. 

“Deep  breathing,”  I  repeated, 
somewhat  mystified. 

“Certainly !  What  is  wanted  is 
to  give  molasses  a  good  healthy 
color,  isn’t  it?  There’s  nothing 
better  for  a  good  healthy  color 
than  deep  breathing.  I  shall 
teach  the  molasses  to  take  deep 
breaths.  Or,”  he  went  on,  “I  may 
use  the  same  idea  in  another  way. 
Whenever  you  run  you  get  a  good 
color,  don’t  you?” 

“Sure,”  I  said,  “royal  purple.” 
“Well,”  he  continued,  “I  will 
have  the  molasses  run  a  mile 
through  pipes  every  day,  won’t 
that  give  it  a  good  color?” 

“It  certainly  sounds  reason¬ 
able,”  I  conceded. 

“And  there  you  have  it,”  said 
i he  Doctor.  “It  only  takes  a  little 
brain  to  solve  these  things.” 

“Oh,  but  Doctor,”  I  said,  “there 
isn’t  another  brain  like  yours  in 
existence.  Not  outside  of  a  jar  of 
alcohol,  at  least.” 

And  then  we  parted.  Ain’t  he 
the  most  wonderful  man? 

The  Stroller. 


at  the  James  Clark  Distilling  Co., 
610  Pennsylvania  avenue,  \\  ash- 
ington.  The  whisky,  the  District 
Attorney  alleges,  is  misbranded 
and  therefore  violates  the  Eederal 
pure  food  law.  The  company 
maintains  that  the  whisky  is  a 
blend.  Mr.  Baker  contends,  how¬ 
ever,  that  the  whisky  is  made  up 
of  neutral  spirits  and  has  been 
found  to  have  been  colored  and 
flavored.  Upon  this  case  a  test 
case  as  to  the  righteousness  of  Dr. 
Wiley’s  whisky  rulings  will  prob¬ 
ably  be  based. 


The  move  is  said  to  have  been 
taken  as  the  result  of  a  large  num¬ 
ber  of  vigorous  complaints  which 
have  been  lodged  at  the  White 
House  by  Congressional  repre¬ 
sentatives  from  the  States  princi¬ 
pally  affected  by  Dr.  W  iley’s  rul¬ 
ings,  notably  California.  These 
complaints  have  all  emphasized 
resentment  at  having  Dr.  Wiley 
continue  dictator  as  to  food  ques¬ 
tions,  and  they  are  said  to  have 
had  considerable  effect  on  the 
President’s  mind.  Holt. 


New  Board  Formed  to  Pass  on 
Dr.  Wiley’s  Rulings. 


Whisky  Seizure  Under  Food  Law. 

District  Attorney  D.  W.  Baker, 
of  Washington,  D.  C.,  on  Tues¬ 
day  authorized  United  States 
Marshal  Aulick  Palmer  to  seize 
fortv-five  barrels  of  whisky  stored 


Five  Leading  American  Universities 
Asked  to  Each  Furnish  One  Member. 
Complaints  Made  to  President 
Roosevelt  by  Aggrieved  Food  Interests 
Said  to  Have  Inspired  Action. 


Special  correspondence  of  “Grocery  World. 

Washington,  D.  C., 

Jan.  23,  1908. 

The  Federal  Department  of 
Agriculture  seems  to  have  shown 
rather  unmistakably  that  it  is  no 
longer  willing  to  take  the  word 
of  Dr.  H.  W.  Wiley  on  chemical 
subjects  related  to  the  food  laws. 
The  department,  it  is  said,  at  the 
instigation  of  President  Roose 
velt  himself,  has  sent  to  the  uni¬ 
versities  of  Virginia,  California, 
Johns  Hopkins,  Northwestern 
and  Yale,  to  have  those  institu 
tions  each  suggest  the  name  of 
some  scientist.  The  five  together 
will  constitute  a  Board  which  wil 
pass  upon  Dr.  Wiley’s  chemica 


rulings. 


Your  Profit  and  That’s  All. 


Every  grocer  sells  chocolate  ajid  cocoa 
— his  customers  must  have  it.  No 
matter  whose  he  sells,  he  makes  his 
profit  and  no  more.  He  has  no  good 
reason  for  recommending  one  brand  in¬ 
stead  of  another,  so  he  hands  out  what 
his  customers  ask  for. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  are  giving  grocers  a  real  rea¬ 
son  for  trying  to  push  the  sale  of  Bar¬ 
ker’s  Hasty  Lunch  Chocolate,  Blue  Rib¬ 
bon  and  Bedford  Cocoas.  For  making 
a  point  to  give  these  particular  goods  to 
their  trade  when  no  special  brand  is 
asked  for  and  for  recommending  them 
when  some  other  brand  is  asked  for. 

They  are  the  only  chocolate  manufac¬ 
turers  who  are  using  their  advertising 
appropriation  to  buy  valuable  merchan¬ 
dise  to  give  to  grocers  to  reward  them 
for  their  efforts. 

The  quality  of  Barker’s  Hasty  Lunch 
Chocolate  Bedford  and  Blue  Ribbon 
Cocoas  cannot  be  excelled ;  they  are  cer¬ 
tain  to  please  everybody  who  is  induced 
to  buy  them,  and,  still  more  important, 
every  case  of  these  goods  carries  Uni¬ 
versal  Coupons  for  the  grocer.  These 
coupons  are  exchangeable  for  almost  any 
article  of  merchandise  a  grocer  may 
want.  They  are  the  same  as  cash. 

When  it  is  possible  for  a  grocer  to 
sell  not  only  as  fine  chocolate  and  cocoa 
as  there  is  on  the  market  and  not  only 
make  his  profit  and  please  his  trade,  but 
get  a  roll-top  desk,  a  new  set  of  harness, 
standard  scales,  or  even  a  new  delivery 
wagon  or  a  piano,  isn’t  he  short-sighted 
if  he  doesn’t  do  his  best  to  push  the  sale 
of  these  particular  goods? 

Why  be  satisfied  with  the  profit  alone 
if  you"  can  get  a  premium  besides? 


MAKE  OUR  HISTORY  YOUR  GUIDE 
TO  SUCCESS 


A  few  years  ago  A.  W.  Johnson,  a  retail  grocer,  refurnished  his  store  with  tilting  bins, 
new  scales,  electric  coffee  mill,  molasses  pump  and  a  new  dried-beef  cutter.  These  equip¬ 
ments  were  satisfactory  labor-saving  devices  with  the  single  exception  of  the  new  dried- 
beef  cutter  ;  this,  although  a  highly  advertised,  standard  machine,  was  incapable  of  doing 
nice  work.  After  carefully  investigating  the  merits  of  every  slicing  machine  on  the  market 
he  did  not  find  one  that  was  actually  slicing  dried  beef  in  a  workmanlike,  economical  man- 
Being  a  thorough,  competent  mechanic  with  an  inventive  turn  of  mind,  backed  by 


IlCl  .  DCUI5  d  LUU1  »-^-  ***■  — 

many  years  of  experience  cutting  dried  beef,  he  determined  to  design  and  construct  an 
altogether  new  machine,  avoiding  or  correcting  the  defects  of  the  others  and  embodying 
new,  practical  devices  of  simple  construction. 

The  new  machine  was  a  success — a  world  beater — it  sliced  dried  beef  to  perfection. 
His  customers  were  delighted  with  the  broad,  smooth,  perfect  slices,  deliciously  juicy, 
transparently  thin— so  much  superior  to  any  beef  they  ever  saw— naturally  he  gained  trade, 
his  sales  of  beef  increased  week  by  week  until  Johnson’s  dried  beef  became  a  household 
word,  and  people  would  use  no  other  kind,  while  the  new  machine  sliced  up  every  little 
scrap  in  thin,  salable  slices  and  reduced  waste  to  a  minimum. 


Send  for  a  sample  of  this  famous  sliced  beef— the  beef  that  beats  the  world. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 


IN 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Cocoa  and  Coffee  Window. 

This  is  a  very  attractive  display 
of  coffee  and  cocoa. 

Take  enough  packages  of  coffee 
to  reach  across  your  window  by 


A  Fresh  Vegetable  Display. 

The  window  display  shown  in 
the  above  photograph  is  contnibu- 
ted  by  Mr.  S  E.  Chapman,  who  is 
connected  with  Haynes’  Market, 


laying  them  lengthwise.  Then  Ellsworth,  Maine.  No  descrip- 
right  back  of  them  divide  your  tion  accompanies  it,  but,  as  a  mat- 


window  into  spaces  large  enough 
to  hold  about  fifteen  pounds  of 
coffee  loose.  Divide  each  pyra¬ 
mid  of  coffee  with  a  thin  piece  of 
glass.  After  you  have  your  coffee 
fixed  build  Walter  Baker’s  cocoa 
up  in  rear,  and  you  will  have  a 
very  nice  window.  If  so  desired 
you  can  place  small  price  cards 
on  coffee.  By  taking  a  small  stick 
and  tacking  your  card  to  'it  you 
can  put  it  on  top  of  pyramid  very 
handy. 

Wm.  C.  Cooper. 

York,  Pa. 


ter  of  fact,  none  is  needed,  for  the 
display  is  self-explanatory. 


Glucose  Rebate  Plan  for  1908. 

The  Corn  Products  Refining 
Co.,  usually  known  as  the  Glucose 
Trust,  has  sent  the  following  cir¬ 
cular  to  all  of  its  customers.  It 
describes  the  rebate  plan  for 
1908 : — 

We  now  take  pleasure  in  informing 
you  that  we  will  pay  to  you  on 
December  31,  1908,  15  cents  per  100 
pounds  of  the  total  amount  of  glu- 
cose  and  grape  sugar  (70,  Climax 


Right  Now-Start 
a  Bargain  Feature 

Don’t  waste  a  single  moment  in 
complaining  that  your  results  are 
not  satisfactory. 

Instead — right  now — go  thor¬ 
oughly  into  a  consideration  of  what 
is  actually  making  business  good 
for  stores  like  yours  all  over  the 
country. 

Our  booklet,  clearly  describing 
how  to  start  and  run  success¬ 
fully  such  an  addition  to  your 
store,  is  yours  for  the  asking. 

And  in  our  current  catalogue  is 
every  known  good  merchandise 
thing  for  use  in  a  bargain  depart¬ 
ment  of  any  size  or  kind. 

Shall  we  send  this  catalogue, 
No.  D652,  and  the  booklet,  “The 
ButlerWay” — to  you?  Write  NOW. 

Butler  Brothers 

Wholesalers  of  General  Merchandise 

New  York  Chicago 

St.  Louis  Minneapolis 

Sample  Houses  :  BALTIMORE,  DALLAS 
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Century  Without 
a  Slip 

Carton  spices  save  time,  they  save  waste,  and 
they  give  more  satisfaction  to  your  customer, 
because  the  strength  is  preserved  intact 
till  used. 

That  is  a  general  principle — now  for 
the  application  of  it.  Stickney  6?  Poor’s 
Carton  Spices  are  the  very  best  packed. 
They  have  been  the  best  packed  for  93 
years.  For  nearly  a  century  we  have 
been  spice  mannfacturers,  and  in  all  that  time 
not  an  ounce  of  impure  goods  has  ever  gone 
out  of  this  place. 

Net  profits  100  per  cent,  Cost  you  20  cents 
a  pound,  bring  you  10  cents  a  quarter. 

Stickney  &  Poor  Spice  Co. 

Founded  ISIS  Boston,  Mass. 


YOU  MUST 
WRITE 
FOR  THIS 

We  believe  we  have  the  best  plan  ever  de¬ 
vised  for  interesting  you  in  Sterling  Coffee  and 
incidentally  in  our  high-grade  bulk  coffees  also. 

We  will  not  publish  this  plan  for  the  delec¬ 
tation  of  our  competitors.  You  ijiust  write  for 
it,  if  you  want  it.  It  will  pay  you  to  write  for 
it  many,  many  fold. 

Sterling  Coffee  is  a  fancy  package  Coffee 
retailing  at  35  cents.  It  costs  you  25  cents. 
Throughout  it  is  fine  Mocha  and  Java. 

This  is  the  oldest  Coffee  House  in  the 
United  States.  It  dates  from  1796.  Age  in 
business  means  reliability. 

SHAPLEIGH  COFFEE  CO. 

36  BROAD  STREET 
BOSTON,  MASSACHUSETTS 


and  Chicago  Anhydrous),  which  we 
have  shipped  to  you  during  the  year 
1907,  upon  condition  that  you  or 
your  successors  shall  purchase  ex¬ 
clusively  from  this  company  or  its 
successors  all  of  the  glucose  and 
grape  sugar  handled  by  you  during 
the  year  1908,  and  shall  have  paid 


in  full  all  invoices  covering  the 
same. 

You  will  observe  that  this  profit- 
sharing  cannot  be  anticipated  by  de¬ 
ducting  from  our  invoices,  but  is  only 
payable  by  this  company’s  checks 
after  those  invoices  are  settled  in 
full. 


German  Merchants  Have  Much  More 
Latitude  Than  Ours  In  Combined 
Price-Fixing 


Law  Permits  Organizations  to  Control  Prices  to  a  Certain  Extent, 
In  Order  to  Prevent  Undue  Loss  Through  Excessive  Compe¬ 
tition.  French  Limited  Price  Scheme. 


Special  correspondence  of  "Grocery  World.”  ( 

Washington,  D.  C., 

Jan.  23,  1908. 

According  to  reports  recently 1 
obtained,  the  merchants  of  cer¬ 
tain  foreign  countries,  notably 
Germany,  have  a  much  wider  lati- 1 
tude  than  those  of  this  country  in 
the  way  of  combining  among 
themselves  to  fix  prices. 

The  trust  proper  is  less  highly 
developed  than  in  America,  but 
in  nearly  every  branch  of  indus¬ 
try  syndicates,  agreements  and 
conventions,  or  “Kartells,”  as 
they  are  termed,  are  controlling 
largely  the  business  situation. 
There  is  nothing  in  German  law 
to  forbid. any  agreement  among 
manufacturers  or  dealers  in  re¬ 
gard  to  prices  and  terms  as  long 
as  it  does  not  fall  within  the  lim¬ 
its  of  the  term  “unfairness  in 
trade”  or  is  not  “contrary  to  good 
morals.” 

The  Supreme  Court  has  re¬ 
peatedly  decided  that  there  is 
nothing  illegal  in  the  organization 
of  an  industrial  or  trade  combi¬ 
nation  when  the  claims  have  not 
been  presented  that  such  associa¬ 
tions  were  fundamentally  opposed 
to  freedom  in  commerce  or  that 
they  were  opposed  to  good  mor¬ 
als.  In  July,  1890,  and  again  in 
February,  1897,  it  declared  that 
valid  objection  could  be  made  to 
them  only  when  a  combination 
sought  to  control  a  market  for 
speculative  purposes  and  to  hin¬ 
der  the  free  play  of  economic 
forces  or  upon  an  attempt  to  cre¬ 
ate  a  monopoly  and  exact  exorbi¬ 
tant  prices  from  consumers.  It 
recognized  the  full  legality  of 
combination  to  prevent  losses  in 
any  branch  through  excessive 
competition  and  underbidding. 
It  established  clearly  the  princi¬ 
ple  that  united  action  and  agree- 


ments  to  affect  production  and 
control  prices  are  not,  per  se,  op¬ 
posed  to  good  morals.  At  the 
same  time  it  rejected  the  claim 
that  trade  combinations  for  the 
control  of  prices,  while  not  for¬ 
bidden  by  law,  still  lack  legal 
protection,  and  that  such  an  or¬ 
ganization  has  no  standing  in 
court. 

In  France  agreements  or  coali¬ 
tions  between  manufacturers  or 
merchants  of  a  certain  merchan¬ 
dise  for  the  purpose  of  establish¬ 
ing  obligatory  prices  or  prohi¬ 
bition  of  sales  of  goods  are  for¬ 
bidden  by  the  penal  code.  But  it 
is  permitted  to  sellers  who  do  not 
deal  in  the  same  class  or  kind  of 
merchandise  to  sign  agreements 
between  themselves  to  establish 
rules  concerning  uniformity  of 
prices  and  general  sales  condi 
tions.  If  the  legal  agreements  are 
violated,  the  other  contracting 
parties  have  the  right  to  ask  for 
damages,  the  amounts  of  which 
are  established  by  the  courts  ac¬ 


cording  to  circumstances. 


In  France  the  Government 
does  not  interfere  concerning  the 
fixing  of  prices  on  merchandise. 
Commerce  is  entirely  free,  and 
each  one  may  establish  his  prices 
according  to  his  fancy,  owing  to 
the  established  principles  of  frert 
competition.  Blacklists  are  in 
principle  considered  as  damaging 
procedures  which  lead  to  suits 
before  the  courts.  However,  it  is 
every  merchant’s  right  to  choose 
his  customers  and  not  to  sell  to 
those  who  do  not  suit  him. 

There  exist  in  the  trade  in 
France  many  different  methods  of 
controlling  the  sale  of  proprietary 


articles,  which  are  established  by 


the  manufacturers.  One  of  the 
•  most  notable  is  that  of  affixing  a 
!  certain  blue  stamp,  the  size  of  a 
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postage  stamp,  which  is  the 
recognized  device  of  certain 
manufacturers.  Those  articles  on 
which  these  stamps  are  affixed  on 
the  exterior  of  the  package  are 
sold  to  the  retailer  at  the  price 
which  is  printed  on  the  exterior, 
in  legible  sized  figures,  and  are 
retailed  to  the  customer  at  the 
same  price. 

The  retailer  obtains  direct  from 
the  manufacturer  at  certain  given 
periods  a  percentage  on  the  total 
amount  of  goods  which  he  has 
purchased  and  which  represents 
his  profit  on  the  transactions.  He 
is  usually  bound  by  agreement 
not  to  sell  such  articles  for  less 
than  the  price  marked  upon  them, 
and  if  he  should  sell  them  for  less 
he  may  be  sued  in  the  courts  for 
damages  by  the  manufacturer. 
Although  these  articles  are  gen¬ 
erally  sold  as  agreed  there  are 
undoubtedly  isolated  cases  where 
sales  are  effected  at  less  than  the 
marked  price  by  dealers  who  wish 
to  obtain  increase  in  their  trade 
in  spite  of  the  agreement.  An¬ 
other  class  of  articles  is  sold  in 
packages  which  contain  a  pre¬ 
mium  ticket  which  is  detached  by 
the  retailer.  The  tickets  repre¬ 
sent  the  profit  made  by  the  re¬ 
tailer  and  may  be  presented  for 
payment  at  any  time  to  the  manu¬ 
facturer  or  jobber. 

Holt. 


Florida  tomatoes  are  so  poor 
and  scarce  that  they  are  scarcely 
figuring  in  the  market  just  now. 
Hothouse  tomatoes  range  from  20 
to  22 Yi.  cents  per  pound  and  the 
demand  is  excellent. 


Pennsylvania  Executive  Com 
mittee  Discusses  Trade  Evils. 


Adopts  Resolutions  Against  Parcels  Post 
and  Lays  Plans  For  Other  Reforms. 
Signal  Prosperity  of  the  Retailers’ 
Mutual  Fire  Insurance  Company. 
Secretary  Wanted  at  Mauch  Chunk. 

Written  for  the  “Grocery  World.” 

Erie,  Pa.,  January  24,  1908. 
The  annual  meeting  of  the  Re¬ 
tailers’  Mutual  Fire  Insurance 
Company  of  Pennsylvania  was 
held  Thursday,  January  9, 
1908,  in  the  rooms  of  the 
Retail  Grocers’  Association  of 
Pennsylvania.  There  was  no 
change  made  in  the  officers  or  di¬ 
rectors.  The  following  will  serve 
during  1908:  president,  Albert  Kai¬ 
ser,  Philadelphia;  first  vice-presi¬ 
dent,  P.  M.  Malloy,  Williamsport; 
second  vice-president,  C.  A.  Geesey, 
York;  secretary,  A.  M.  Howes, 
Erie;  treasurer,  Wm.  H.  Nelson, 
Chester;  directors,  Wm.  Smedley, 
Philadelphia;  E.  J.  Morris,  Read¬ 
ing;  A.  S.  Deeter,  Reading;  A.  M. 
Latshaw,  New  Brighton. 

At  the  close  of  the  year  the  com¬ 
pany  had  $2,346,158  insurance  in 
force,  and  a  premium  note  reserve 
amounting  to  $227,332.85.  Since 
the  company  was  established  five 
years  ago  it  has  paid  for  losses 
$31,402.73.  Policyholders  have 
averaged  46  per  cent,  saved  in 
comparison  with  board  rates,  or 
$45,783.81. 

The  annual  statement  of  the  sec¬ 
retary  and  treasurer  will  be  printed 
and  distributed  among  members  of 
the  company.  Their  accounts  were 
audited  prior  to  the  annual  meet¬ 
ing  and  found  correct. 


The  Executive  Committee  for  the 
Retail  Merchants’  Association  of 
Pennsylvania  met  January  9th  in 
the  rooms  of  the  Retail  Grocers’ 
Association  of  Philadelphia,  those 
present  being  Albert  Kaiser,  Phila¬ 
delphia,  president;  A.  M.  Howes, 
secretary,  Erie;  Wm.  H.  Nelson, 
treasurer,  Chester ;  C.  A.  Geesey, 
York;  P.  M.  Malloy,  Williamsport; 
A.  E.  Martin,  Greensburg;  A.  S. 
Deeter,  Reading. 

Corry,  Coroapolis,  Nazareth, 
Elizabethville  and  Pen  Arglye  were 
elected  to  membership. 

A.  M.  Howes,  Albert  Kaiser  and 
P.  M.  Malloy  were  made  a  com¬ 
mittee  of  three  to  confer  with  the 
Pennsylvania  Railroad  regarding 
their  opposition  to  the  Garnishee 
Bill  during  the  last  Legislative  ses¬ 
sion.  The  merchants  want  to  know 
why. 

The  rating  sheet  system  indorsed 
at  the  York  convention  has  been 
printed,  and  as  soon  as  circulars 
descriptive  of  the  binders  to  be  used 
are  ready  the  project  will  be  com¬ 
municated  to  the  membership. 

Questions  of  extending  the  ped¬ 
dling  law  covering  Northumberland 
County  by  legislation  was  referred 
to  the  local  associations  for  an  ex¬ 
pression  of  their  wishes. 

President  Albert  Kaiser  was  ap¬ 
pointed  a  committee  of  one  to  rep¬ 
resent  the  Retail  Merchants’  As¬ 
sociation  of  Pennsylvania  as  a  mem¬ 
ber  of  a  tax  commission,  if  one 
were  appointed,  to  investigate  the 
State  tax  laws  and  provide  nec¬ 
essary  remedies  for  existing  de¬ 
fects. 

William  Smedley,  representing 
the  Retail  Merchants’  Association 


of  Pennsylvania,  addressed  the 
Executive  Committee  at  length, 
explaining  conditions  which  made 
co-operative  buying  necessary  in 
Philadelphia  and  outlining  the 
efforts  that  were  being  made  to 
prevent  their  buying  direct  from 
the  manufacturer.  The  fight 
centres  on  Shredded  Wheat  and 
Kellog’s  Toasted  Corn  Flake. 
Resolutions  were  unanimously 
adopted  as  stated  in  the  “Gro¬ 
cery  World”  last  week. 

A.  M.  Latshaw,  of  New 
Brighton,  addressed  the  commit¬ 
tee,  urging  a  campaign  of  ques¬ 
tioning  candidates  for  State  Sen¬ 
ate  and  House  of  Representatives, 
prior  to  the  primaries,  as  to  their 
stand  on  repeal  of  the  mercantile 
tax  law  and  enactment  of  a  10  per 
cent,  garnishment  law  for  neces¬ 
saries.  Request  will  be  complied 
with.  This  is  in  line  with  resolu¬ 
tions  adopted  at  York. 

After  considering  the  replies  of 
many  affiliated  associations  on 
the  subject  of  parcels  post,  the 
Executive  Committee  went  unani¬ 
mously  on  record  as  opposed  to  a 
reduction  of  the  general  rate  or 
an  increase  in  the  weight  limit. 
The  following  resolutions  are  ex¬ 
pressive  of  their  stand  on  the 
recommendations  of  Postmaster- 
General  Meyer,  and  also  reflects 
the  sentiment  of  a  majority  of 
affiliated  associations  who  have 
been  voting  on  this  question : — 

Whereas,  We  now  have  a  National 
parcels  post  service  for  delivery  of 
packages  not  exceeding  four  pounds 
in  weight,  at  16  cents  per  pound; 
therefore  be  it 

Resolved,  That  we  are  not  in  favor 
of  reducing  the  rate  nor  increasing 
the  weight  limit. 


Having  made  up  your  mind,  why  not  act  at  once?  We  call 
your  attention  to  a  few  items  in  our  line  that  should  prove  good 
sellers  at  any  first-class  grocery  store,  don’t  wait  for  business, 
make  it. 


®^^UPS.  This  is  the  best  time  of  the  year  to  sell  Syrups  and  if  you  have  a  good  article  you  will  find  an  increasing  demand.  Our  Gilt  Edge  Table  Syrup  is  very 
popular,  a  fine  cloudy  syrup,  price  29c. ;  Royal  Syrup  is  a  fancy  table  syrup,  fine  flavor  and  a  clear  light  color,  price  30c  ;  Quaker  City  Syrup  is  another  grade  at 
29c. ;  we  also  have  full  line  of  Pure  Sugar  Syrups  and  New  Orleans  Molasses;  now  is  the  time  to  buy  New  Orleans  Molasses.  We  have  some  fancy  lots,  get  prices  and 
samples  before  buying  elsewhere. 

DOXSEE  S  CIiAM  JUICE.  This  is  the  pure  product  of  the  Little  Neck  Clams.  It  is  an  excellent  article  for  clam  broth  or  clam  buillon  or  makes  a  good  soup  ;  guaran¬ 
teed  to  keep  indefinitely  in  the  tin  and  conforms  to  the  National  Food  and  Drugs  Act ;  No.  1  tins,  2  dozen  in  a  case,  at  90c.  a  dozen. 

BAKED  BEANS.  Recognizing  the  fact  that  there  is  a  growing  demand  for  a  really  good  quality  of  Baked  Beans,  we  unhesitatingly  recommend  our  Quaker  City 
Brand  Pork  and  Beans  as  a  superior  quality,  No.  3  cans  with  tomato  sauce,  per  dozen,  95c.,  or  plain  at  90c.  a  dozen.  We  also  have  a  good  low-priced  bean  to  be  used 
as  a  leader  under  the  Beehive  Brand,  No.  3  cans,  in  sauce,  at  72^  c.,  plain  at  70c.  per  dozen. 


KIRK,  FOSTER  &,  CO. 
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Resolved,  That  we  are  not  in  fa¬ 
vor  of  a  reduction  in  rates  from 
16  to  12  cents  per  pound,  as  rec¬ 
ommended  by  the  Postmaster-Gen¬ 
eral,  because  it  is  not  a  good  busi¬ 
ness  proposition  to  reduce  rates  when 
the  Post-office  Department  is  operat¬ 
ing  with  an  annual  deficit. 

Resolved,  That  we  are  opposed  to 
an  increase  of  weight  limit,  because 
we  believe  that  the  tendency  is  dan¬ 
gerous  to  the  interests  of  retail  mer¬ 
chants,  and  it  is  to  the  advantage 
of  merchants  to  have  goods  sold 
after  personal  examination,  rather 
than  to  fill  telephone  or  mail  orders. 

Resolved,  That  we  are  not  in  fa¬ 
vor  of  reducing  rates  for  local  par¬ 
cels  post,  because  any  advantage  of¬ 
fered  by  this  plan  to  local  merchants 
for  protection  from  mail  order  and 
catalogue  houses  and  manufacturers 
that  retail,  could  be  met  by  their 
combining  smaller  packages  in  one 
large  package  to  be  shipped  by  them 


by  freight  or  express  to  the  local 
distributing  point,  where  the  original 
packages  could  be  broken  and  the 
smaller  packages  mailed  local  de¬ 
livery  in  unprotected  competition 
and  to  the  detriment  of  local  mer¬ 
chants. 

Resolved,  That  we  are  in  favor  of 
the  present  National  rate  of  not 
less  than  16  cents  per  pound  on  pack¬ 
ages  not  exceeding  four  pounds  in 
weight  for  National  delivery. 

Resolved,  That  we  are  in  favor  of 
postal  savings  banks  as  recommended 
by  Postmaster-General  Meyer. 

Resolved,  That  we  are  opposed  to 
postal  note  currency,  because  money 
orders,  checks  and  drafts  now  used 
offer  sufficient  convenience  for  re¬ 
mittance  by  mail  at  reasonable  cost. 
We  are  opposed  to  any  system  that 
discourages  home  trading. 

A.  M.  Howes, 
State  Secretary. 


Heart-to-Heart  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  ^House  on  Selling  Goods  and 
Other  Subjects. 

[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  It  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


$5  SUGGESTION. 

We  are  ready  to  adopt  two  or 
three  suggestions  that  in  our 
opinion  will  improve  the  order  de¬ 
partment.  These  must  be  origin¬ 
al.  We  willf  pay  $5  for  each  one 
adopted.  Put  the  suggestion  in 
writing  and  leave  on  the  man¬ 
ager’s  desk. 

THREE-HOUR  SALES. 

Every  day  next  week  we  will 
have  three-hour  sales  from  7.30 
until  10.30.  You  notice  recently 
how  quiet  things  are  in  the  morn¬ 
ing  compared  to  the  afternoon. 
We  want  morning  shoppers.  We 
want  to  have  the  business  spread 
out  more  so  we  can  take  better 
care  of  it. 

Remember  the  cut  prices  close 
10.30  on  the  dot.  No  deviation 
from  this  under  any  circumstance. 

THE  UPPER  THOUGHT 

in  your  mind  must  be  selling 
goods.  Taking  orders  isn’t  sell¬ 
ing  goods.  Giving  a  woman  what 
she  calls  for  and  handing  her  the 
check  to  pay  the  cashier  isn’t  any 
salesmanship.  Describe  your  best 
peaches.  Tell  how  cheap  your 
good  peas  are.  Ask  her  to  drink 
a  cup  of  coffee.  Tell  her  the  kind 
it  is  and  the  price  while  she’s 
drinking  it.  Book  a  fish  order  for 
Friday.  Don’t  say  these  things 
all  in  one  breath,  of  course  nor 
to  one  person  if  she  acts  fidgety. 


But  make  it  a  point  to  “sell”  while 
you’re  taking  an  order. 

REMEMBER  NAMES. 

It’s  a  great  thing  to  remember 
the  name  of  a  customer  and  to  call 
him  or  her  by  such.  People  like 
that,  especially  men.  “Good 
morning,  Mr.  Bank,”  sounds 
friendly  and  makes  a  man  feel 
that  he  isn’t  among  strangers. 
It’s  really  a  drawing  card  and  you 
must  all  endeavor  to  cultivate  it 

FRIDAY  SHOPPING.1 

Encourage  Friday  shopping. 
Point  out  the  importance  and 
convenience  0$  having  the  Satur¬ 
day  order  go  out  on  the  7  o’clock 
delivery.  On  Saturday  business 
taxes  our  full  capacity.  Let  us 
get  some  of  it  the  day  before. 
You  can  do  wonders  in  this  by 
presenting  it  intelligently. 

BUCKWHEAT. 

You’re  not  selling  enough  pre¬ 
pared  buckwheat.  Get  some 
packages  back  on  the  counter 
again  with  a  few  bottles  of  maple 
syrup.  Keep  it  before  you  for  a 
week.  Push  “our  own”  brand. 
Now’s  the  time  to  do  it. 

Put  tapioca  back  to  6  cents 
again.  Sell  five  pounds  of  granu¬ 
lated  sugar  for  27  cents.  Make 
Fels-Naptha  soap  $4.25  per  box. 
Change  Marshall’s  kippered  her¬ 
ring  to  15  cents.  Expect  a  good 
day’s  business  every  day. 


— 


WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  /r/r 
cost.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  la 
Accompanied  by  zo  cents  In  postage  to  pay  for  r emailing  tnc  same.  To  ncn-eubscribers  the  price  is  50 
ents  per  Issue. 


WANTED. 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel- 
phia.  tf 


FOR  SALE. 


FOR  SALE — Lot  of  Walker  Patent  Gro¬ 
cery  Fixtures,  Mirror  Front,  in  first-class 
c  mdition.  Will  accept  any  reasonable 
offer.  Ardmore  Hardware  Company,  Ard¬ 
more,  Penna  4 

FOR  SALE — A  first  class  general  store 
1  icated  about  10  miles  from  Philadelphia, 
in  a  prosperous  farming  section  and  having 
good  trolley  and  train  facilities.  Amount  of 
business  runs  fr  «m  $35,000  to  $40,000  yearly. 
This  is  a  good  paying  store,  as  can  be 
proven  by  the  books.  Will  sell  for  a  lump 
sura  or  at  inventory.  Best  of  reasons  for 
selling.  L.  P  H  ,  Grocery  World.  5 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  aiiu 
are  sure  to  increase  your  bus  ness.  Scuu 
for  a  sample  and  catalogue.  They  wui  uol 
cost  you  a  penny.  J.  B.  McCulloug. 

S.  Broad  Street,  Philadelphia.  ,  m3 

FOR  SALE. — A  magnificent  set  of  fixtures 
not  yet  set  up,  made  for  a  merchant  who 
cannot  use  them,  will  be  sold  at  a  great 
sacrifice.  These  fixtures  are  unusually 
handsome,  particularly  well-made  and  are 
all  ready  for  setting  up— an  opportunity  for 
some  merchant  to  rejuvenate  his  store  for 
a  much  smaller  sum  ot  money  than  the  same 
class  of  goods  could  be  bought  under  other 
circumstances.  For  further  particulars 
address  Miller  &  England,  70th  and  Wood¬ 
land  Ave.,  Philadelphia,  Pa. 

FOR  SALE. — In  the  Slate  Belt.  Stock  and 
fixtures  of  a  general  store.  Stock  $5,000. 
Frame  store,  building  30x76,  heated  by 
steam.  Brick  house  with  8  rooms,  good 
barn  and  other  out-buildings,  large  yard 
and  10  lots.  Best  of  reasons  for  selling. 
Sales  $12,000  to  $18,000.  Address  X  Grocery 
World.  5 


profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  *7  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  1  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  1 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 


FOR  SALE — Controlling  interest  (carrying 
good  salary)  in  a  good  Department  Store 
Co.,  incorporated.  Business  started  in  1894 
incorporated  in  1907.  A  fine  opening  for  a 
young  man,  present  owner  wishes  to  retire. 
Address  D.  S.  Co.,  Grocery  World.  5 


FOR  SALE — General  Merchandise,  one  of 
the  best  stands  in  Northern  Pennsylvania, 
established  50  years.  Stock  $2,500.  No  old 
stock.  Sales  $20,000.  No  competition  worth 
mentioning.  Postoffice  in  same  building. 
Pays  over  $300.  Will  rent  or  sell  buildings. 
Failing  health  cause  for  selling.  Call  or 
address,  P  M  ,  Grocery  World.  5  I 


FOR  SALE — Dwelling  and  store  property, 
with  stock  and  fixtures  of  the  oldest  estab¬ 
lished  Grocery  in  Lancaster,  Pa.  Estab¬ 
lished  42  years.  This  is  a  Spot  Cash 
Business.  Highly  prosperous.  Conceded 
one  of  the  most  desirable  stands  in  the 
city.  Stock  turned  twelve  times  in  a  year. 
Reason  for  selling,  failing  health.  Address 
Isaac  Swope,  25  Conestoga  St.,  Lancaster, 
Pa. _ 4 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  267. — In  Bradford,  Pa.  Size  of  store,  ! 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly, all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 


inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  322.— In  Wissahickon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does $300  weekly,  all  cash.  Stock$350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $3-0  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327. — On  outskirts  of  Philadelphia 
grocery,  ice  cream  and  confectionery.  Only 
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store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $600  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  Price  inventory. 

No.  328.— In  West  Philadelphia,  store 
15x27  feet.  Does  $ 500  weekly,  all  cash. 
Stock  $400;  One  team,  Business  thoroughly 
profitable,  netting  10  per  cent.  Good  house. 
Owner  financially  independent,  and  wishes 
less  responsibility.  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $ 300  weekly,  all  cash.  Stock  about 
Ji,ooo.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  331.— In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years. 

No.  332.— In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  per  cent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333. — General  storein  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
3oxioofeet.  Business  about$4, 000 per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  337. — In  Germantown,  on  main  busi¬ 
ness  street.  Store  30x40  feet.  Does  $600 
weekly,  half  cash,  balance  mostly  weekly. 
No  dwelling.  Stock  $1,500.  Uses  two 
teams.  Net  profits  10  per  cent.  Owner 
going  on  farm,  and  will  sell  at  inventory. 
Some  of  the  fixtures  belong  to  the  real  es¬ 
tate  and  are  rented  with  it.  Easy  terms  to 
good  buyer.  This  store  has  been  estab¬ 
lished  for  15  years. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  4  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  12 14 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty-three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 


and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

WILL  EXCHANGE  FOR  TRUCK  FARM 
Grocery  located  on  one  of  the  principal 
streets  of  West  Philadelphia.  Size  25x72  feet. 
Doing  $550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory,  Owner 
will  sell  for  cash  or  exchange  for  good  city 
property  or  truck  farm  within  15  miles  of 
Philadelphia.  The  store  will  run  about 
$3,500 ;  if  property  exchanged  is  worth 
more  will  pay  the  difference  in  cash. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


\ 

00000000000000000000000000 

o  o 

o  DO  YOU  WANT  TO  SELL  0 
o  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  0 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 


0  o 

00000000000000000000000000 


MISCELLANEOUS. 


AN  EXPERT  HUSTLING  TRAVELLER 
who  will  make  a  two  months’ journey  across 
Canada  from  coast  to  coast,  beginning  of 
February,  calling  on  the  produce,  meat 
and  provision  trades,  wants  to  represent 
one  more  concern.  Terms  $10.00  weekly 
contribution  to  expenses  and  good  com¬ 
mission.  Address  Mr.  Morton,  121  Church 
Street,  Toronto,  Canada. _ 5 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


FOR  RENT. 

FOR  RENT — Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 


lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 


inus  of  the  trolley  line.  The  building  is 

large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


HELP  WANTED. 

WANTED — A  good  salesman  for  New  York 

State,  from  Albany  west ;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


Vegetable 
Display 
Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 


“Figures  Don’t  Lie” 


^  UPPOSE  somebody  paid  you  for  all  the 
eggs  broken  in  your  store  or  while 
being  delivered.  Did  you  ever  stop  to 
think  how  much  money  it  would  mean  to  you  ? 

Do  you  know  that  the  average  breakage  of  eggs 
is  eight  to  a  case  of  thirty  dozen  ?  Suppose  you 
sell  100  cases  a  year,  that’s  800  broken  eggs; 
suppose  you  only  pay  20  cents  per  dozen  fpr  them, 
that  means  66^3  dozen  or  $13.35.  Suppose  we 
can  show  you  how  to  save  nearly  every  penny  of 
this  sum  !  Suppose  we  can  show  you  how  to 
handle  eggs  in  half  the  time  without  breakage, 
would  it  interest  you  ?  We  will  do  so  gladly  if 
you  will  write  us,  and  the  information  won’t  cost 
you  anything. 


Star  Egg  Carrier  and  Tray  Mfg.  Company 

ROCHESTER,  IV.  V. 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we  will  adhere  to  until  next  issue,  unless  an  advance 
in  the  market  should  be  very  pronounced.  Quotations  below  are  based  on  prices  ruling  Monday,  January  27th.  Terms, 
net  10  days.  First  orders  must  be  accompanied  by  references. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 


Selected,  9  hands,  packed  1  in  barrel . $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1-5°  Per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  Per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  Per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  i-35  Per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . . . . . . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3-25  Per  bag 


FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box . 

Fancy  Brights,  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  box . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 


Fancy  Bright,  36’s  to  46’s,  per  box .  $4-5° 

Fancy  Bright,  54’s  to  64’s,  per  box .  5-5° 

Fancy  Bright,  8o’s  per  box  . .  5-°° 

Golden  Russetts,  36’s  to  46’s,  per  box .  4-°° 

Golden  Russetts,  54’s  to  64’s,  per  box .  4-5° 

Golden  Russetts,  8o’s,  per  box .  4-°° 


$2.25 

2.25 

2.00 

2.00 


CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  $3.25  to  $3.50 

Fancy  quality,  360  to  box .  3-5° 

Fancy  quality,  extra  large,  270  to  box .  3.25 

Choice  quality,  240  and  270  to  box . . .  2.75  to  3.00 

Choice  quality,  300  to  box .  3-00 

Choice  quality,  360  to  box . . .  3-25 

MESSINA  LEMONS. 

Fancy  Messina,  360  size,  per  box . 3.25 

Choice  Messina,  300  size,  per  box.  .  . . 3.25 

Choice  Messina,  360  size,  per  box .  3.00 

ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs .  4.50  to  5.00 

Choice,  kegs,  61  lbs .  4°° 

Good  quality,  kegs,  62  lbs . .  3-5° 

Good  quality,  kegs,  60  lbs .  3°° 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 05 

Finest  Khadrowee,  weighing  about  65  pounds,  per  pound . 04^4 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound . o6j4 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14 

pounds  . 08 

NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality,  10  to  12-pound  boxes,  per  pound . 10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound  .09 

Extra  fancy  quality,  3-crown,  10  to  12-pound  boxes,  per  pound  .08 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box  .  .10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per 

pound . !4 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality,  96  and  112  to  box .  2.75 

Fancy  quality,  126  to  box .  2-5° 

Fancy  quality,  150-176  to  box .  2.50 

Fancy  quality,  200-216  to  box .  2.50 

Fancy  quality,  250-288  to  box .  2-35 

Extra  choice,  96-112  to  box .  2-5° 

Extra  choice,  126  to  box .  2-4° 

Extra  choice,  150-176  to  box  .  2-5° 

Extra  choice,  200-216  to  box  . .  2-4° 

Extra  choice,  200-250  to  box .  2-35 


FANCY  JERSEY  SWEET  POTATOES. 


Fancy  Prime,  per  barrel .  $5-°°  to  $6.00 

Choice  Prime,  per  barrel  . 

Fancy  Medium,  per  barrel .  4°° 

Choice  Medium,  per  barrel .  2.00  to  2.50 

CRANBERRIES. 

Cape  Cod,  fancy,  large .  $8.00 

Cape  Cod,  Early  Black,  per  bbl .  6.50 

Cape  Cod,  not  so  dark,  per  bbl .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.25 

Fancy  Jersey,  medium  dark . .  2.00 


Is  Your  Fruit  Trade  All  It  Should  Be? 

Why  not  get  the  full  benefit  of  a  fine  fruit  display  ? 

It  is  sure  to  increase  your  general  business,  besides  the  profits  are  large. 

For  years  we  have  made  a  specialty  of  supplying  the  finest  Foreign  and  Domestic 
Fruit — by  the  finest  we  mean  the  best. 

Tnmp  nnrl  cpp  iiq  if  vnn  can  if  vou  cannot,  write  and  we  will  keep  you  posted. 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
U  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 2® 

“B”  Java . 24 

<<C”  Java . . . 

A — Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“B”  Maracaibo . 1" 

“A”  Santos . 18 

“B”  Santos . 1® 

“C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 1® 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

Ring  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . .33 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  y,  and  %  lb-  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . -  .25 

Salada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  34  and  34  lb- 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4 doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  S  lb. ,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz .  1 . 00 

Little  Fellow,  2  lb.,  2  doz . : . . . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . . 75 

Lima  Beans — 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb  ,  2  doz .  1 .25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 1.00 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 85 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

21b.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92^ 

Gallon,  54  doz .  2.95 

Fair  Quality,  3s . 90 

2s,  2  doz . 75 


CANNED  FISH. 

Salmon—  ,  „ 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  54  lb.,  fiat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz .  1-05 

Argo,  1  lb.,  tall,  4  doz .  1-75 

Sockeye,  54  lb.,  flat,  4  doz . - .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  8-25 

Star,  34  lb.,  8  doz.  in  case .  1-50 

Star,  54  lb.,  flat,  8  doz .  2.40 

Gold  Label,  541b.,  flat,  8  doz .  2.b0 

Beaver,  54  lb.,  flat,  8  doz . 

Clams _ 

Gold  Label  Brand,  1  lb.,  tall,  4  doz . 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  , 

Standard,  5  oz.,  2  doz .  1.C0 

Sardines,  in  Oil—  Per  case. 

54  oil,  100 .  6  0® 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  54  oil.  100...... .  3.50 

54  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  54  oil,  fanoy  cartons,  100  cans  4  50 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

?4  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

34  Mustard,  50  cans .  2.9o 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

54  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9-75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8 .25 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  105 

Blackberries,  2  lb.,  2  doz .  1-25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1-50 

Gooseberries,  2  lb.,  2  doz .  1. 60 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb . ,  2  doz .  1-35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  1 .35 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1-25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2 doz .  3.60 

California  Peaches,  254  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  I  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 11 

Evaporated,  1  lb.  packages,  4  doz .  12 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 13 

Best,  25  lbs . . . 15 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package,  36 . '. . 0834 

Bulk,  25  lbs . . . 0854 

New  Figs — 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . . . 20 

American  Brand,  25  lb . 

Dates— 

Package,  30  lib . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 09 

40-  50.25  lbs . 0>54 

50-  60, 25  lbs . 08 

60-  70, 25  lbs . 0754 

70-  80,  25  lbs . ••..  .07 

80-  90, 25  lbs . 0654 

90-100, 25  lbs . . . 06)4 

100-120, 50  lbs . 04>4 

Raisins— 

3  Crown,  50  lbs . f  854 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  2.00 

Seedless  Sultana,  50  lbs . 07% 

Seeded,  36 1  lb.  packages . 09% 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . O654 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks .  >03% 

Japan,  100  lb.  sacks . 0554 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  100 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl . . .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2 .42 

Fine  Dairy,  10s,  28  to  bbl .  2.23 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  25 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack .  .  .O654 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06% 

Split  Peas,  210  lbs . per  bbl.  7 . 00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 42 

Kingsland,  N.  O . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 29 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . * . 36 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered . 5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.85 

Fine  Granulated,  100  lb.  sacks .  4.85 

Confectioners’  A .  4. 81) 

No.  1,  A .  4.80 

Light  Yellow . . .  4 . 35 

Fine  Granulated,  2  lb.  bags .  5.15 

Fine  Granulated,  5  lb.  bags . 6.05 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1 .90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4 . 65 

Red  Cross,  4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doa .  4 . 00 

Lion, 4  doz .  4.60 

Premium ,  4  doz .  4.85 

Hires’  Silver,  4  doz .  4.65 

Square,  4  doz .  3.75 

EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . - .  4  35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.C0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz... .  2.75 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES. 

Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1 . 90 

Home  Safety,  60s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1 .00 

Bull’s  Eye,  5  gross .  1.05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  8  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  6.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s  . 100  3.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2y  boxes 

•  T776”  or  120  bars  Best  Soap  free .  4 . 20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

*Bee . 100  3.90 

*Big  Schooner . 100  3 . 75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

*Globe  Oleine .  60  2.40 

*  Ivory ,  6  oz . 100  4 .  OO 

♦Ivory,  10  oz . . . 100  7.00 

*Kirkman’s . . . 100  3.85 

*Kirk’s  Oleine .  60  2.35 

*Lenox . 100  3.25 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

♦P.&G.  Oleine  . 72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.55 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . ..120  2.50 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonder  Worker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 

♦  5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  60  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbanks . 50  1.88 

Sapolio . 3  doz.  2  .25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scotirene . 100  3.50 

Lipp’s Scourer .  60  2.25 

Sil  San .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks' Crystal . 100  3  90 

Hoefner’s  Crystal,  with  spooas . 24  pkg*.  ’  W) 

Old  Dbtcn  Cleanser,  4  doz . —  3  -25 
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MOLASSES  AND  8YRUPS. 

Porto  Rico  Molasses—  p®r  8*1; 

Fancy,  barrels . .  45 

Fancy,  quart  J  . . per  do«.,  1 .  20 

New  Orleans  Molasses— 

Fancy  Open  Kettle . . . u®  .48 

Prime . 

Good . -|S 

Ordinary . “  •" 

Blended,  fancy . 

Blended,  choice . 

Blended,  good . 

2-lb  tins,  8  dozen. . per  case,  2 . 90 

Quarts,  2  doaen . per  case,  2 .  JO 

Sugar  Syrup— 

Pure,  extra  fancy . - . 88®  . 88 

Pure,  choice .  •“ 

Blended,  fancy .  •" 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  doaen . per  case,  1.96 

Tins,  2%-lb. ,  2  doaen . per  case,  2 . 80 

Tins,  8-lb.,  2  dozen . per  case,  2.60 

Tins.  6-lb. .  1  doaen . J>er  case,  2.25 


SALT  FISH. 

tf.rksroi--  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  96 .  38.00 

Georges  count  110@115 .  25.00 

Short  2s  count  225@250 .  30  00 

Medium  Irish 2s,  count  450 .  22.00 

Norway,  count  400@450 .  24.00 

Norway,  count  300@350 .  27.50 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

nodflsh—  Per  lb- 

Fancy  strips,  60-lb.  boxes . . . 10 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . . . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 

Herring  .Smoked— 

Scaled,  per  box . . . jo 

Halibut,  fancy  chunks,  Iceland,  20  lbs .  .19 

Bloaters,  Cromarty,  100s .  i-ou 


TEAS. 

Gunpowder—  p®^-0 

Common  to  fair . 16®  18 

Superior  to  fine...... . 20®  26 

Extra  fine  to  finest . 28@-36 

Choicest . . 

*cSmmon  to  fair . ~~ . 20®. 26 

Superior  to  fine . 30@.86 

Extra  fine  to  finest . «®-®5 

Choicest . . 

Young  Hyson— 

Common  to  fair . 16®  18 

Superior  to  fine..... . . . 22®. 80 

xtra  fine  to  finest . S5@-4fl 

noicest . . 


Peaberry— 

Santos— Fanoy . 17% 

Santos— Choice . —  -1  7 

Santos— Fine . ~  -1* 

Rio— Fancy  •*» 

Rio — Choloe . m 

Rio— Fine. . 16 

Santos— 

Best . 1* 

Choloe . J®.. 

Prime . 1$% 

Good . 1|% 

Fair.... . . . -12% 

Rio — 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 1}% 

No.  6 . 18% 

No.  6 . 18 

NO  7 . 12% 


SPICES. 


Per  lb. 
.07 
.86 
.10 
.20 


Hyson— 

@12% 

@.18 

@.25 

Japan— 

.  .220.26 

.  .280.30 

.  .320.38 

Basket-fired— Common  to  fair . 

.  ,22@  .25 
.  .28@.S0 
.  ,32@  .38 
.  .—@.45 
@.12% 

Basket-fired— Extra  fine  to  finest.... 
Basket-fired— Choicest . 

Oolong- 

@.17 

.  .  17@.22 

.  .260.35 

SZXlZt  . 400.65 

ouchong— 

„  .16®.  18 

Whole,  bags  or  barrels. 

Allspice . - . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twalo . 

Cinnamon,  Ceylon . 23®  .27 

Cinnamon,  Batavia . 26@.80 

Cinnamon,  Saigon . -  -76 

Cloves,  Zanzibar . — •  •  -17@.20 

Cloves,  Amboyna .  -25 

Cloves,  Penang . 35@.88 

Ginger,  African .  -08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleached. . -  .20®  .21 

Ginger,  Calcutta .  08 

Nutmegs,  75-  80s . -  .25®  85 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  180-140b . •  „ 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  , .  -M 

White  Pepper,  Singapore . 15®.  17 

White  Pepper,  fancy . . .  25@.80 

Red  Peppers . . . .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . J®?) 

Cinnamon,  extra . . 

Cinnamon,  Saigon . 78% 

Cloves . . 26% 

Ginger . 11 

Nutmeg . - . °9% 

Black  Pepper  . . i° 

White  Pepper . . 25 

Cayenne  Pepper . “% 

Paprika  . . »4i 

Mace,  Straight  Penang . 87% 

Mustard . ■■■■• . .  -“J* 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice .  ,  • 

Cinnamon,  China .  1-10 

Cinnamon,  Saigon .  2.60 

Cloves .  1-10 

Ginger,  African .  -76 

Ginger,  Jamaica . •>  1.00 

Mace.... .  2^2 

Nutmegs . -  1-60 

Paprika .  l-J® 

Pepper,  black . 9® 

Pepper,  cayenne .  -9° 

Pepper,  white .  1,6t> 


Extra  fine  to  finest . 30@.35 


CANNED  GOODS. 
VEGETABLES. 


Per  doz. 

5.75 

5.25 

4.10 

4.40 


Choicest 


40@.60 


ROASTED  COFFEES. 

Java— MandheUng— Fancy  brown . 86 

Old  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government-Prime . 25 

Old  Government— Good . 23 

Mocha— 

Genuine  Arabian .  .20 

Maracaibo— 

Cucuta— Best . 1®% 

Cucuta— Choice . 16 

Cucuta— Prime . 15 

Cucuta — Good . ~ .  .14 

l$areca*-Flnest . . . 20 

Caracas — Choice . . . —  >17 
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Telephone2s .  1.25 

Sweet  Wrinkled  2s .  1 . 40®  1 . 60 

Standard  E.  J.  2s . 1.00®1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10®  125 

Extra  standard  2s. . .  .  95®  1 . 00 

Pumpkin- 

Fancy,  8s. . 1.10@1-20 

Fancy,  gallons . .... 

Squash — 

Fancy  8s . . . .  1.20 

Tomatoes—  .  ,  „ 

6%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 . 95®1.00 

2-lb.  cans . 7o@  .80 

Gallons,  standard  New  Jersey .  8.75 

Gallons,  extra  standard  Maryland  2 . 80@8  00 

Quarts,  glass  jars. .  2.90 

Beets — 

Fanoy  Strawberry  ts . . .  1  •  40®l  60 

Out  8s .  1.10®1.16 

Sweet  Potatoes  8s .  1-15 

Sauer  Kraut  8s . 95®  1.10 

Spinach — 

Standard  Maryland  8s . 1.25@1.40 

Fancy  New  Jersey  8s . -  1.40®1.65 

Gallons. .  4. 75®  6. 00 


Per  doz. 

3.80 
3  20 
2.66 


4.40 

3.75 

8.50 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2%s . . . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  8s . 

Extra  White  2%s . 

Extra  standard  White  2%s.... 

Standard  White  2%s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . : . 

Peaches,  L.  O.— 

Extra  8s . 

Extra  2%s . . 

Peaches,  Crawford- 

Fancy  8s . . 

Extra  standard  2%s . < 


9.75 

8.80 

3.10 

2.75 

2  40 

3.00 


8.80 

3.26 

8.25 


Asparagus- 

Mam,  white  2%s,  unpeeled  CaUl. 

Medium  green  2%s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . . .  .65 

Standard,  plain  or  sauce,  2s . ' 5®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1.05 

Fancy,  plain  or  sauce,  2s .  1 .15@1.25 

Fancy,  plain  or  sauce,  8s .  1.55@1.66 

Beans,  Lima- 

Fancy  Is . 

Fancy  . . .  A  0U 

Extra  standard  2s .  1  •  16@1  25 

Standard . - .  J0®1’  Jjj 

Soaked .  75. @  .85 

Beans,  Stringless— 

Fancy  28 . * .  2 . 00@2 . 10 

Fancy  Is .  1.10@1.20 

Extra  . . 

Extra  standard  2s .  1  •  10@1  •  15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s. .  -80 

Beans — 

Yellow  Wax  2s,  fancy .  1  •  2001 .25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Fancy  Maine  2s .  t20@1.25 

Fancy  New  York  2s . .  1.00®1  10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .  80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  .  ^  2.10 

Extra  Sifted  2s .  1  •  60@1 . 76 

Sifted  . .  1.15@1.85 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . « . 

Raspberries— 

Red.  fancy,  2s . 

Standard  2s . 


FISH. 

Lobster- 

Flat  Is . 

Flat  %8 . » . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . 

Tall  is . 

Flat  Is . 

Oval  Is  (steaks) . — 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  60  tins . 


1.75 

2.90 

1.50 

2.2502.40 
1.10@120 
4.00 
1.15@1. 25 


3.60 

8.00 

2.75 


5. CO 
2.50@2  76 

1.60 

1.10 

1.2501.10 

1.10@1.50 

1.25@1.30 
2.00 
2. 20 
2.90 

2.1506.00 

2.3504.25 


4 

Loose  Raisins—  Per  lb. 

Valencia,  4  cr.,  28  lbt . — . — ...  .08 

California,  1  cr.,  60  lbs_.. .  .09 

California,  8  cr.,  60  lbs . ....  .08 

California,  2  cr.,  60  lbs . — . — .  .07% 

faskets,  1  lb.  and  2  lb..... . ......  .16  @.18 

Layers,  2%-ln.,  10  lbs . . . 

2%-ln.,  12  lbs . - .  .10% 

2%-ln.,  12  lbe_ . . .  .09% 

2-in . ,  12  lbs- . . — . .  .08% 

Currants— 

Fancy,  1-lb.  cartons . —  .10% 

Cleaned,  1-lb .  cartons,  choloe .  .09 

Bulk,  choloe,  60  lbs . — .  .08% 

Natural,  choloe . . . .  .07% 

Citron- 

According  to  quality . . . —  .19®  .22 

Lemon  Peel- 

According  to  quality . . — . 11%®  13 

Orange  Peel- 

According  to  quality.....— . — ..  .11%®  .13 

Fard  Dates— 

60  lbs.,  bulk . . . — . ......... 

1-lb.  pkgB.,  80-lb.  case- .  .10 

Persian  Dates— 

60  lbs . - . - . — - -  -05% 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . - . - . .  -15 

30x40,  choice . . . — .  .10% 

40x50,  choice . - .  .18% 

50x60,  choice .  .07% 

60x70,  choice .  .07% 

70x80,  choice . .  .06% 

Choice.  50-lb.  box— 

80x70,  80x  90 . . . 

70x80.  90x100 . 

Prunes  In  cartons — 

Fancy  40x  50 . . . - .  .11% 

5Gx  60 .  .10 

60x  70 . - .  .09% 

70x  80 . - 

Prunes,  Oregon,  25-lb  boxes. 

30x40 .  .09 

40x50 .  -08 

Apples— 

Fancy,  50  lbs . . . 

Fancy,  1-lb  cartons . — 

Prime,  50  lbs . - . .  -10% 

Choice,  1-lb.  cartons- .  .12% 

Peaches— 

Fancy,  peeled,  25  lbs . . . 

Unpeeled,  fancy,  25  lbs .  .15% 

Extra  Choice  Muir . - .  .14% 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . . . - .  .26 

Royal,  choice,  25  lbs . 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40 

Valencia,  28  lbs . 33 

Flot,  shelled . ..... 

In  shells— 

California  P.  8.,  80  lbs . . 

French  Princess . . ......... 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . . 


0 


46 

40 


.20 

20 

.15% 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .11 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


New,  large,  180  lbs . 

Filberts- 

Turkish . 

Sicily,  180  lbs . . 

Jumbo  Naples,  110  lbs . 

.12 

Pecans — 

PnHshcd  80  lbs . 

Walnuts— 

Chilli,  1907  crop . 

.15 

Marbots,  110  lbs . . . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs. . 

Extra  choice,  boxes,  28  lbs . 

Choice,  bags,  126  lbs . 

.18% 

.14% 

. 12% 

IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bonee . 

French  quarters,  boneless . - . 

French  quarters,  with  bones . 

High  quarters,  boneless . 

Halves,  boneless . 

French  Vegetables,  100  In  case.  ' 

Peas,  according  to  quality . 

Mushrooms,  %s.  accord 'g  to  qual 
Mushrooms,  %s,  accord’g  to  qual. 
String  Beans,  according  to  qual... 
Lima  Beans,  according  to  quality 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs., 
peri  b . .  . . 


Per  case. 

8.00@22.00 

17.03022.00 

24.50@27.00 

15.00040.00 

12.00020.00 
25.00035.00 
18.00@20.00 
12.00@17.00 
18.00@20.00 
12.00016 .00 

.06®  o»*>: 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY, 

Any  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES,, 


Glucose . 


Colima. 

.  60 


DECLINES.  Coiuni. 

Eggs . ~ . . .  *7 

Pea  and  Red  Kidney  Beans,  Dried .  29 

Rolled  Oats .  30 

Lard,  John  Bower  &  Co .  44 


ADDITIONS. 


Colima . 


TOM  in  BiME  ETmnUB  TOD  but. 

Standard  Weight*  per  Bnahel. 


Marrow  Bean*.. 

Medium  B*an*.„ . . . . 


IIMMMHttM 


Pea  Bean*... 

Red  Kidney  Bean*... 
Hominy  .M....m....Mm.< 

Peaae . 

Barley . 

Potatoes . 


,.™.6o 

......60 


lb* 


........ •  ••••  6O 

~ . 5® 

.................... 30 

>*•  .a.**********.....  OO 

- - 48 

. 56 

. 58 

Onion* . sj 

Shell  bark*  »«••*****•«•***•••••*  **«*»*•••..•••••**•••••*«••••••••  48 


>»•«•••*•*•**••••*•< 


Alarm  Cash  Drawer,.., 

COL. 

Alum 

- 47 

Axle  Grease . . . ******  5 

Bag  and  Twin*  Hold*t*-...33 

Barley . . 

Basket* . . 

Bath  Brick . 

Beans  •••••»•«•••••••••••••••< 

— 1 

*-47 

Brooms  . . . 

Brushes  ••••••••••••y****** 

Buckwheat  flour . 

Buns  Borer* . . . 

Butcher*’  Sundries . 

Butter  Dishes . 

_ 

. 38 

- 44 

Cancfles . . 

Candles . . .  7 

Canned  Good* .  8 

California  ffrnlt* . 10 

Vegetables.  •**********•••••••••  8 

Fish.  . . -H 

Pie  Frnlt . ..10 


COL. 

Sardine* . «.i] 

Meats  . . S3 

Scum  l  »*»**««*»*****»**»»0*******  *5 

Can  Openers . . 33 

Caper* .........  ....................*7 

Caps,  Gnn. 4 
Catsup  • *•••*••••••••••*•••••••••••*  16 

Cereal  Specialties . . 

Cereal  Coffee..........™.™...36 

Cheese  *•**••*♦« a****************** 

Chocolate  and  Cocoa . ....17 

Chewing  Crum......... .........  5 a 

Cider  •  ****•••••*•••••«••*#*••*••••*»  jo 

Clothes  Pins... . 6* 

Cocoanut . ...ax 

Codfish  *•  **•*••••**••••#•  •*••••••**  35 

Coffee . 3 

Essence . . .  3 

Chicory . 3 

Coffee  Mills . 32 

Cooking  Herbs . «...  8 

Condensed  Milk . *0 

Cream. . _.*■ 

Condensed  Mince  Meat . 38 

Com  Meal.. . so 

Com  Starch . 58 

Cottolene. . . . 36 

Cracked  Wheat . *9 

Crackers,  Cakes,  etc... . *3 

Cranberries  . . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 33 


Dressed  Meat*.., 
Drop,  Grocers’ 


COL. 


M...H..47 

■7 


E«* .  *•#*«**•**••*••*••*•> 

Essence  of  Coffee. .  4 

Kxlracts.. ................. —..48 


Fancy  Groceries .... — . *7 

Farina.. . . . *9 

Farinaceous  Goods . ™...*g 

Faucets . ..................33 

Canned  Fish . . . xa 

Fixtures...  *****«***********»******3^ 
Flour .  ..........................  ..a8 

Flour,  Self  Rising.. . *8 

Flour,  Buckwheat, . >8 

Fly-paper........ . 59 

Food,  Bird . . . 59 

Fruit  Butters . .....46 

Fruits,  Domestic  Dried.. „3S 

Fruits,  Foreign,  Dried . 3$ 

Fruits,  Green . 


Gelatine . 31 

Ginger,  Jamaica.., . 47 

Gravel,  Bird . . . 59 

Grocers'  Fixtures . ......33 

Herring . 34 

Hominy  and  Grits . 39 

Honey . 36 


Ink...... . . 

Insect  Powder, 
Ironing  Wax.., 


COL. 

— 37 
...48 
********* *********  59 

v  "*6 

Jars  and  Jar  Rubber* . 7 

Jellies . . 46 

Junket  Tablets . ...50 

Ketchup™...™,. . .......16 

lamp  Goods _ 37 

Lard - 44 

Lemons  and  Oranges....... 

Lentils.... . .........39 

Licorice  .....47 

Lime . . . 37 

Live  Poultry _ 4  5 

Lye,  Concentrated.. . 37 

Macaroni  . . 3* 

Mackerel. . . . 34 

Maple  Sugar  and  Syrup.  ..60 
Matches . . . 37 


Measures^ .  — , 

n,TtIT-TT133 

Meat. . . . 

>*«**•*•*. .44 

Mince  Meat _ _ 

- 38 

Molasses ...... 

Mucilage . . 

Mustard . . 

Mustard,  Prepared. 

. 57 

Marmalade., . 

Noodles,  Egg . 39 


COL. 

Nuts  **ee*e  **•••••♦•♦•####*•*•*  •••••• 

Ott  AAOjd*3***t(**w*****«****e**e**89 
OtlB.*.*e**e*«*«**#********e*e**e*e**e39 

OU,  American  . ......40 

Olive  Oil . . . *...40 

OliVCS******************  *••*****••  **39 


Paper 

**«»***••*••  see  *«»**•#•*•«»*•  *4^ 

Paper  Bags. ...... . 41 

Peanuts . . . . . 

Peaa,  Dried........ . sg 

Pepper  Sauce.  ***<********tm>5^ 

Pickles . . 4a 

Pickled  Meats. . ........4s 

Plum  Pudding. . . .....  46 

Pork  and  Bern. . . . 43 

Potash... . . . 37 

Potato  Chips  u. ......... ..43 

Poultry  Seasoning _ _ 43 

Poultry,  Dressed _ ......  45 

Poultry,  Live . . r . ,5 

Powder,  Rifle  ....... _ 4 

Preserves . .  .........  46 

Provisions... . . . 43 

Pud  dine  ....31 

Putty  . . .............47 

Rennet. . . . 30 

Rice . . 51 

Rice  Flour . 39 

Rolled  Oats . 39 

Root  Beer . ...53 


COL. 

Rope . 39 

Rosin . 47 


w^CO  *eeeeeeeeee  *e  eeee*ee  ............  *9 

Salad  Dressing. . . 51 

Sal  Soda.,  MWM*4M*l*Mimi*MHP 

Salt...™.... . 31 

Sapolio  ....................34 

Sardines.....™.. . . 13 

Sauce  and  Condiments . 53 

Sauer  Kraut...™.. . 46 

Scales . . 33 

Scoops,  Grocen' . 33 

Scouring  Soap..... . 53 

Seeds  *.......*™..  ..33 

Shoe  Dressing . . .  6 

Shot... ................... .........  4 

Smoked  Fish™ . 34 

Soap,  all  kinds . 54 

Soda,  Bicarb.. . ...33 

Soft  Drinks. . . . 33 

Soups  ....... ■...••S3 

Specialties . . 34 

Spleen . 3s 

Whole . 57 

Starch . 38 

Stove  Polish . . . 58 

Soap  Powders. . 55 

Segars . 64 


COL 

Sugars. . 1 

Sulphur . 47 

Sundries . 59 

Syrups . 1* 


X 

J  • 

4 


Tacks  . . 

Tapioca... 

Tar . . 

Teas . . 

Tobacco,  Chewing.... . 6 

Smoking . . 64 

Tobacco  Cutters . . 3* 

Tubs . . . . . 6s 

Twine  Holder . 33 

Twine . . . 39 


Vermicelli . . . 33 

Vinegar . 43 


Washboard* . 6s 

Wax,  Frnlt  Jar . 39 

Wheat,  Cracked . 39 

Wheat  Flour......... . 39 

Wrapping  Paper...™ . 41 

Wringers,  Clothe*. . 

Wooden  ware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cakes . 63 
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SUGAR. 

Confectioners’  Lozenge,  XXXX . 

(t  Powdered . 

**  Crown  A . 

fi  Crystal  A . 

Coarse  Granulated . . . 

Eagle  Tablets . 

Crystal  Dominoes . 

Cut  Loaf . . . 

Patent  Cubes . 

Powdered . . . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . 

Fine  Granulated . . . 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . .. . . 

**  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls.... 
in  2-lb.  bags  packed  in  100-lb. 

*  bags . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 

cases . 

Confectioners’  A . 

1 —  Keystone  A. . 

2 —  American  A . 

3 —  Centennial  A . 

4 —  California  A . 

5—  Franklin  B . . . 

6—  Keystone  B . 

7 —  American  B . . . 

8—  Centennial  B . 

9 —  California  B . 

10 —  Franklin  Extra  C . . . 

11 —  Keystone  Extra  C . 

12 —  American  Extra  C . 

13 —  Centennial  Extra  C . 

14 —  California  Extra  C . 

15 —  Franklin  C . 

16—  Keystone  C . 


*\* 


5.15 

5.15 
5-35 
5.00 
5.25 
6 .50 
7-35 

5.80 
5-25 
5-io 
5-  o 
5.10 
5-oo 
5*oo 

5.05 

5-05 

5-iS 

5.20 

5.20 

5.30 

S-3o 

5.20 

5.20 

4.80 

4-75 

4.70 

4.65 

4.60 

4-55 

4-5° 

4.45 

4.40 

4-35 

4-3° 

4-25 

4 .20 

4.15 
4*I5 


TEA.  Per  lb. 

Japans— Basket-fired  .  18  @  35 

Japans — Pan-fired — Common  to  fair .  17  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra . . .  22  @  35 

Choicest . 40  (5*  50 

Foochow— Common,  cargo . , .  14  @  16 

Good,  medium .  17  @  22 

Superior . 23  @  28 

. @  35 

Choicest .  @  40 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest...,.,.....,,, . . . .  40  @  45 


Choicest  . 


India- 


■■  27 

@ 

30 

..  35 

«?> 

40 

(a) 

50 

W 

55 

- 15 

W 

20 

«9 

25 

W 

35 

..  13 

20 

<0 

3° 

40 

■•  17 

@ 

38 

..  17 

W 

40 

..  14 

15 

..  18 

28 

••  3° 

<S> 

4° 

Fez  lb. 

PACKAQE  TEAS* 

Lipton’s  Teas — 

In  y  &.  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  y s  and  ys,  15,20  and  251b.  boxes. 
Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  ys  and  Ms, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  .40 

Tetley’s  Tea —  Per  lb. 

y  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

y~\b.  tins,  per  lb. 

India  and  Ceylon,  Sun- Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb: 

5-lb.  Silver  Sacks . .. . 22 

i-lb.  Silver  Sacks .  22  y 

56-lb.  Silver  Sacks . 23 

5^-lb.  Silver  Sacks . 23^ 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net  .18 

5  lb.  silver  bags .  “  lt  .19 

1  lb.  silver  bags .  "  tl  .1956 

y  lb.  silver  bags .  “  “  .20 

y  lb.  silver  bags . "  “  .21 

Packed  in  case*  containing  100  pounds. 
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McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 . 2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA* 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  y  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn'*,  56  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE* 

Frazer’s,  15  lb.  pails . ^ . 80 

Frazer’s,  boxes,  y  gross . per  gross  9.25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  PerDoa 


y  lb.,  4  doz.  in  case..,.  1 .00 
y  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  y  doz.  in  case....  16.75 


Davis'  O.  K.,  y~ lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  *4- lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,2doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  y  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  J^-lb.,  4  doz . per  doz.  1.23 

Cleveland’s,  y-\b.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37% 

Leslie's, 5£ -lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  56-lb.  cans,  2  doz.  cases .  ..  .90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.#  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82  y 

6  oz.  glass,  2  doz .  1-07*4 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 
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Royal,  ioc.  size,  4  doz. 
“  5^  lb.,  4  doz . 

“  “  2  “  . 


.86 
1.30 
2.40 
4  65 
2.25 
i-*5 
12.00 

2.50 
•55 
•75 

6.00 

1.50 
.80 
•45 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  “  “  54-lb.  “  “  “ 

Boston  Brand,  5-lb.  size,  y2  doz.  case. ...per  doz. 

it  j  it  j  «  tt 

“  y  “  2  "  “ 

Vi  “  3  “  .... 

Purity  Brand  5  “  y  f<  ....  “ 

“  1  “  1  “  ....  •• 

“  K  “  3  “  ....  “ 

“  Vi>  “  3  “  ....  " 

BLACKING — Shoo.  Per  Groat. 

Shinola . . . . . per  doz.  .75 

Shinola,  y  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross  v.yw 

Bixby’s  Best,  No.  1 .  2.75 

“  u  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  u  “  small .  5.00 

Mason's  No.  1,  y  gross .  2.22 

“  “  2,  “  .  2.60 

“  "  3,  “  .  2.85 

“  “  ;;  .  4  55 

5,  7*5° 

T.  M.  French . perdoz.  x.oo 


8-75 

.78 

6.90 


SHOE  DRESSING.  P#r 

Mason's  Shoe  Dressing . 

Acme,  1  doz .  1 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown's,  Army  and  Navy,  1  doz . 

Boyer’s  French  Dressing . 

“  Oil  Polish . . . 

Admiral  Russet  Combination . .. . 

Admiral  Shoe  Dressing . 

Whitteraore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2 . 

Boston  Waterproof,  black .  2. 

Boston  Jr.  Waterproof,  black,  xo-ccnt  size... 

Elite  Combination,  Baby,  black . . 

Elite  Combination,  large,  black .  2. 

Superb  Patent  Leather  Paste,  large.. . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing.... . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet... . . .  2 . 

Star  Combination,  russet.... . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .avgc . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  s. 

Oil  Paste  black,  never  dries  up,  large  tins.. 
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GREEN  COFFEE.  *«r  lb. 

Rio  Golden  Fancy . . . - . og%®.io 

"  Prime .  @  08# 

“  Choice .  @08 

Santos  Peaberry,  extra  fancy .  .xa}4 

“  Fancy . . . 09#®.  0954 

“  Choice .  @09 

Maracaibo,  Strictly  Fancy,  Mild . .  .is^®.xa 

“  Choice .  @.xi  % 

Washed  Caracas,  Fancy . i354@-i4 

Laguayra,  Fancy .  .1054 

Java,  Extra  Fancy  Old  Government . 20%  ©.21 

“  Extra  Fancy . . .  ®.  20 

“  Fancy .  &.ig'A 

Mocha,  Hand  54  bales,  genuine,  finest.,  ®.i9 

Mocha  Seed,  Santos,  Fancy .  ®.xo J4 

Mocha  Seed,  Santos,  Choice .  @.10 54 

ROASTED  COFFEE  IN  BULK, 

Per  lb. 

Rif,,  Extra  Fancy  Golden... 

“  Prime . . 

“  Choice . . 

.Santos,  Extra  Fancy . 

“  Fancy . . 

'•  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice. . 

"  Fancy.... . 

“  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government 

“  Fancy . 

Mocha,  Finest. . 

Llpton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 

«  M  M  3 

"  "  »  3.“.!!’“.“.!“!!! 

“  “  ■'  4. . 

Pack  In  05  and  50-lb.  cans,  and  05, 50  and  xoo-lb.  bags 
Levering  Coffee  Co. — 

Ventura . 17% 

Eureka . 1454 

Leader . . . . . 13 

Jap . 12 

Special,  No.  6 . xi 

Special  Drive . 11 

Extra  Value  Blend . 1054 

Bargain  Blend . xo 

Packed  In  50  and  100  lb.  lancy  paper  lihed  bags. 

PACKAGE  COFFEE.  Perlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  xoo-lb.  Cases.  60-lb.  Cases. 

Arlosa .  15#  i5A‘s 

Lion .  13K  1354 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Saludo,  lbs . . . so 

“  50-lb.  tins . 19 

“  barrels . 18 

Vlv.lbs . . . r6 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 


®  .is 

®.xo54 

@0954 

•X3 

®-  >254 

@•12 

@•14 

@  *4H 

@.I5 

@xs54 

@  »s54 

@.2454 

@.23>4 

.23 

.30 

•*7 
•14 


Llpton’s  Package  Coffee- 

Special. . . . s6 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 

German* American  Coffee  Co. —  Per  lb 

Trinnfo,  24  2-lb.  cans . . 

“  48  1 -lb.  cans . 29)4 

Trinidad,  60  or  zoo  x-lb.  cartons . 26 

“G-A”  Blend,  20  3-lb.  cans . S4 

La  Cruxada,  60  or  100  x-lb.  cartons . ax 54 

Iowa,  60  or  100  x-  and  2-lb.  cartons . 18  54 

Tumbala,  60  or  100  x-lb.  cartons . 16)4 

Quezal  (after-dinner),  xa,  24  or  48  54-lb.  cans 

per  }4  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 2754 

Tourist,  24  or  30  3  lb.  tins . 2754 

Almoco,  40  or  60  1  lb.  tins . 2054 

Almoco,  24  or  30  3  lb.  tins . 20% 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  60  lbs.  to  case . 14 z^z 

Golden  Drip,  2  lb.  bags,  zoo  lbs.  to  cue . z 4  >*, 

Golden  Drip,  z  lb.  bags,  zoo  lbs.  to  case .  n)i 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr” ; — 

50  tins  In  box . per  box  3 . 80 

is  tins  In  box . per  carton  .95 

s  lb.  tins . per  doz.  5 . 75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  54-gross  Improved 

cans . per  gross  s.25 

Floto’s  Coffee  Essence,  54-gross  cans,  tin 

ends . per  gross  s.70 

Floto's  Coffee  Essence,  54-gross  cans,  all 

tin . per  gross  t.85 

Floto's  Package  Chicory,  65-lb.  cues,  perlb.  .0454 

Floto's  Vienna  Coffee  Essence,  Manilla, 

54  gross . per  gross  t.as 

Hummel's  Essence,  tin  can,  54  gross,  per  gross  s .  85 
“  “  tlnends,  “  “  s.70 

“  "  Improved  “  “  s.15 

Chicory,  Sellg's.  65’s . 05% 

“  English  Ground,  bags  about  160  lbs.  .0554 

“  Francks’,  stick,  65  lbs . o6J4 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 0454 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s.  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Dffck,  kegs,  12 54  lbs .  4.75 

Duck,  kegs,  654  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs... . * .  4*75 

FG,  FFG,  FFFG,  kegs,  1254  lbs .  2. 65 

FG,  FFG,  FFFG,  kegs,  654  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs... .  1.85 

BB.  bags,  25  lbs . .  2.10 
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BLUING — Dry.  F«r  Grots. 

Barlow’s,  small,  2  doz..... . . .  a. 60 

“  large,  x  doz .  5  20 

Sawyer's,  No.  x,  6  doz. . .  x.50 

No.  3,  3  doz . . . r .  3.3s 

Colburn's,  No.  x,  4  doz . . .  x  .60 

"  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  x  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING — Liquid.  Per  Gross 


oz.,  54  gross . 

z.,  yA  grot* . 

.  3  90 

z  t  Vk  g™>s . 

X.,  Va.  gross...., . 

BUTTER. 

Per  'b. 

Tub  Butter : — 

Creamery,  Extra,  6o-lb.  tub. . . . .  -33 

“  First,  “  . — .  .  31 

“  Second,  "  . . .  ■  29 

•'  Third,  “  .  .27 

“  Imitation,  30-60  >bs .  .  25 

“  5-  and  xo-lb.  rolls,  60-  and  100- 

lb.  boxes . .  .34 

Ladles,  30-60  lbs.,  bakers'  use . .  .23-.  14 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-to-lb.  brs.  .37 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  .36 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes . - .  .3; 

Sheal  (“400”)  Elgin,  ao-50-lb.  boxes .  .34 

Sheaf. . . — . — .  .30-.  33 


B.  S.  Gilt  Edge,  cartons., 
Gurnse,  pounds  or  half  pounds.. 
Belle  Spring . 


•38 

•35 

•33 


CANDLES.  p«ib. 

P.  A  O.,  8’.,  30  Ibl . MM . . .  .1*74 

“  j6’i,  “  . . . 1174 

Paraffine.  4's,  6's,  8’s  cartons,  36-lb.  cues, 

per  lb . .  .0854 

Searchlight  Hotel,  x6's,  30  lbs- . 0954 

Peerless  “  "  “  . xor 

Bright  Light,  “  “  - . per  box  2  50 

Werk’s,  8’s,  30  lbs . 12 

“  z6’s,3olbs . 13 

Carriage  Candles,  size  6x1 54 . 19 

Martha  Wuhlngton,  long  zas . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Muon’s,  pints . per  gross  4.10 

Mason’s,  quarts . per  gross  4.45 

Mason’s,  half-gallons . par  gross  6.20 
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Jelly  Tumblers — 

Barrels,  sa  doz . . . . . pm- doz.  .1654 

(No  charge  (or  barrels.) 

Jar  Tops  and  Robbers — 

Muon's  Caps,  54  g»o.,  no  rubbers,  per  gro.  1 .70 
Jar  Rubbers — 

Lip,  wide- . —per  gross  .85 

Acme,  wide,  z  doz.  cartons . per  lb.  .45 

*'  medium,  z  doz.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium . 26 

Black,  medium.. . . . . . perlb.  .25 

(*5  lb.  lots  z  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram. _ per  doz. 

“  Sags . . . .  *• 

“  Thyme.—..— .  “ 

“  Savory . .  " 

“  Special  case  asasortmeat,  s 
doz.  Sweet  Marjoram,  z 
doz.  Sage,  54  doz.  Thyme, 
54  doz.  Savory... ..per  case 
Purple  Ribbon  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

54-Uz.  cartons,  1  doz....— . . per  dot. 

54 -lb.  “  "  “ 

54-lb.  "  “  “ 

54 -lb.  screw  cap  bottles,  s  doz . per  doz. 

54  -lb.  square  cans .  s  doz.. . . .  “ 


•  •5 
•»S 

•5 

•»S 
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CANNED  GOODS. 

Toma  toe*— 

Mrs.  Hancock’s  Frying . 

Frying,  Good  Luck  Brand. . 

DuBois’  Frying . . 

Jersey  King  No.  3,  Standard  Jersey  .. 

Blue  Hen  Chickens,  No.  3 . 

Silver  Lake,  fancy,  Jersey . . . . 

Alta,  No.  2 . . . 

Plantation,  No.  10, 1  doz . 

Bull  Dog,  No.  2 . . 

Lima  Beans — 

Tinsley's,  extra  small....— . — 

Silver  Lake . . . 

Little  Darlings . . . — 

Acorn . - . 

Early  Autumn . 

Boyer's,  No.  2 . . . 

Oxlord,  Maine  packed . 

String  Beans — 

Extra  Fancy . 

Mikado,  Penna.,  fancy . 


Par 


Dos. 

1  25 
z.«s 

1.Z254 

z  .03 

•95 
1 .10 

•70 

2.85 

•6754 

1.25 
x  05 
»-3° 

I -IS 
-95 

1-0754 

•«7 

1. 6s 
x  .00 


Don’t  Miss  This 


You  don’t  make  160  per  cent,  profit  on  many 
of  the  goods  you  sell  and  we  don’t  know  of 
any  Tea  you  can  make  it  on  and  please  your 
trade  at  the  same  time  except  Caricol.  Write  for 
prices  and  samples. 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor ; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


Give  Me  Some  Fresh  Roasted 
- Peanuts - 

You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

Acme  Peanut  Roaster 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


“THE  BOTTOM  AS  GOOD 
AS  THE  TOP” 

Our  Apelpi  Evaporated  Apples  are  a  prime 

grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruitis  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa.  f 
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Boyer’s,  ss . 

Acorn,  3s . . 

Acorn.  No.  a.... 
Safe,  No.  2 . 


White  Wax  Beans— 

Champion . 

Winsom,  N.  Y.,  No.  ra,  1  do*. 


.ta% 

».°5 

.7754 

.60 


•65 

3-75 


Baked  Beans— 

B.  &M.,  No.  3 .  i-3S 

B.  &  M.,  No.  3,  tomato  sauce .  r-5S 

Campbell’s,  No.  2,  plain . 9*54 

Campbell’s,  No.  2,  sauce . 9*54 

Oxford,  No.  3 .  1 ,05 

Narragansett,  No.  3,  tomato  sauce .  1 . 37% 

Van  Camp’s,  No.  1,  sauce,  4  do* . 87% 

Van  Camp’s,  No.  2,  sauce,  2  doz .  1-3*54 

Moore  &  Brady,  No.  3,  plain . 82% 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  r,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 47% 

Martin  Wagner  Co.,  No.  3,  plain .  97% 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5*54 

Schimmel’s,  No.  1,  sauce . 05 

Schimmel's,  No.  2,  sauce .  x.oo 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77% 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce— 

3-lb.  cans,  2  doz . . . per  doz.,  1.80 

t-lb.  cans,  3  doz .  “  *-4<* 

i-lb.  cans,  4  doz .  “  -9° 

i-gal.  cans,  34  doz .  "  5  .oo 

Sunnyslde  Pork  and  Beans,  plain  or  in  sauce— 

3-lb.  cans,  2  do* . per  doz.  .95 

s-lb.  cans,  3  doz. .  “  -7° 

i-lb.  cans,  4  doz .  "  >  43 

i-gal.  cstns,  %  doz .  “  3  00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  * . 82% 

Martin  Wagner’s,  No.  2,  a  doz_ . 72% 

Van  Camp’s,  No.  s,  2  doz.  - . per  doz.  .82% 

Corn— 

Komlet .  1  ■  °5 

Paris,  fancy  Maine .  1 . 20 

American  Beauty,  extra  fancy,  Shoe  Peg...  .92% 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . 82% 

Shoe  Peg,  Susquehanna . 85 

Shoe  Peg ,  Osborn's. . 75 

Mark,  crushed . 7*54 

Rex,  No.  2,  Fancy  Whole  Grain . 70 

Vanity,  No.  s.  Whole  Grain . 6754 

Royal  Exchange,  Whole  Grain . 65 
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Peas — 

French,  very  fine,  100  cans .  *4 '5® 

French,  fine,  100  cans .  ra.co 

French,  medium,  100  cans .  n  .00 

Boyer’s,  Midgets .  *'85 

Boyer’s,  Extra  Sifted .  *  •  5° 

Boyer’s,  Sifted .  1  •  35 

Boyer’s,  Early  June .  1  *5 

Parrot  Junes .  110 

Jumbo  June  . .  I-,5 

B.F.F.  Junes .  i°*54 

Little  Nell’s,  Baltimore . 65 

Hermit  Brand,  No.  . . 5754 

Beets — 

Red  Jacket,  No.  3,  small .  *-35 

Silver  Lake,  fancy,  No.  3 . .  1  -oo 

Chatauqua,  No.  3  . 95 

Succotasn — Belle  Rose,  fancy  N.  Y.  State .  1 . 00 

guaker,  extra  fancy . . .  1  °5 

oland,  extra  fancy  Maine . 9*56 

Spinach — 

Champion,  No.  3 . 

Shawnee,  No.  3 .  1.27% 

Farren’s,  No.  3 .  1  *5 

Farren’s,  No.  10 .  4.00 

Sweet  Potatoes — 

Victory,  No.  3,  a  doz . ~ .  1  °5 

Pumpkin — 

Silver  Lake,  No.  3 . •••••••• . °s 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . 

Andrews  &  Co.,  No.  2 . . . 55 

Silver  Lake,  No.  xo,  1  doz .  2.25 

Asparagus — 

Extra  mammoth.  No.  *54 .  4-5* 

Superior,  large.  No.  *54 .  4-JO 

Staple,  medium,  No.  2% .  3*95 

Swan,  medium.  No.  2% .  3  85 

Del  Monte  Tips,  No.  1% .  3-75 

Extra  Tips,  No.  1% .  3  7° 

El  Dorado  Tips,  No.  1% .  3^o 

El  Rio,  medium,  No.  2%,  2  doz .  3.75 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  *>er  d°*. 

Extra  Quality .  *-75 

Extra  standard .  *  •  65 

Pears — 

Bartlett,  extra  quality.  a%s .  2  65 

Bartlett,  extra  standard,  2%s .  .  2.60 

Bartlett,  standard,  i%s, .  *.4° 

Cherries — 

Extra  quality,  *54» .  3-4° 

Standard,  2% . . .  3  00 

Peaches — 

Goddess, 'No.  2%,  ex.  stand’d  lemon  cling..  2.65 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  2.62% 
Wild  Rose,  No.  2%,  ex.  stand’d  lemon  cling  2.47% 

Valley,  No.  2%,  standard  lemon  cling .  2  30 

Thistle,  No.  2%,  standard  lemon  cling .  2  27% 

Agate,  No.  2%,  standard  lemon  cling .  2.22% 
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Lake  View,  No.  *54,  lemon  cling .  l.ro 

Lake  View,  No.  *54,  yellow  free .  *.10 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz .  1.60 

Columbus,  No.  2%,  pie  peeled  yellow  free...  1.87% 
Columbus,  No.  2%,  pie  peeled  lemon  cling.,  x  92 
Plums — 

Extra  standard  egg .  1.75 

Extra  standard  green  gage . . .  1 . 75 

Standard  egg . - .  1.65 

Standard  gage . . .  1  ■  65 


DOMESTIC  CAN N ID  FRUIT. 

Apples— 

Wayne  Co.,  No.  10, 1  doz .  3.50 

Keystone,  No.  3,  2  doz .  1 .  re 

Blackberries — 

Farren’s,  extra  preserved,  No.  s .  1 .30 

Silver  Lake,  syrup,  No  2 .  1 .20 

Nigger  Head,  No.  s . .  1.07 % 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  2S .  1.10 

Blueberries 

Loggies,  No.  . .  i  5° 

Loggies,  No.  10 .  6.85 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  x  .tj 

Peaches— 

.Maryland  Leader,  yellow,  No.  3 .  *  -9754 

Maryland  Leader,  white .  1.9214 

P.  &  B.  yellow.  No.  3 .  *-*754 

Gypsum,  No.  3,  pie .  x.50 

Pears- 

Silver  Lake,  No.  3 . 1.40 

Fowling  Creek,  good,  No.  3 .  1 .25 

Raspberries — 

Red  Farmside,  extra,  preserved.  No.  2 .  2.55 

Pride  of  Rochester,  fancy,  preserved.  No.  a  1 .90 

Rhubarb — 

Ayres,  No.  10,  x  doz .  3.00 

Strawberries — 

Anchor,  No.  2 . 1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  x  .90 

Defence,  No.  2 .  2.10 

Pine-apple— 

Phonograph,  grated,  No.  2 .  a  .00 

Phonograph,  sliced,  No.  2 .  1.95 

Acorn,  grated.  No.  2 .  2.00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.65 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Singapore  Chunks,  No.  1%,  4  doz .  x.io 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1.35 

Singapore,  cubes,  No.  1%,  4  doz .  x.05 

Wagner’s,  No.  x,  cocktail,  2  doz .  1  oc 

P.  &  B.,  grated.  No.  3 .  1.00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  1,  4  doz . . . 85 
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The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hln,  34-lb.  chunks . per  doz. 

it  x  II  It  It 

11  ii  11  .  11 

"  18  «  sliced  •• 

"  *K  “  frated .  “ 

“  s%  "  whole .  *• 

Packed  In  their  own  juice  : — 

1  %-lb,  chunks, extra  heavy  syrup...per  doz. 

1 14  “  sliced  . .  “ 


Mi 

‘•35 

Its 


CANNED  CRAB8,  CLAM8,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  doz 

Devilled,  No.  x,  4  doz . - .  a. 20 

Devilled,  No.  2,  2  do* .  3.2$ 

Clams — 

Gold  Label,  No.  x,  4  doz .  x  12% 

Star,  No.  x,  4  doz .  x  .05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz . . .  4.20 

B.  St  M.,  No.  54,  flat,  4  doz .  2.20 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  %,  flat,  4  doz .  2.90 

Star  brand,  No.  %,  flat,  4  do* .  z.35 

Star  brand,  No.  %,  flat,  4  doz .  2  25 

Star  brand,  No.  x,  fall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4.35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry.  No  1, 

a  doz . , . .. .  1.20 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  do* .  x.r5 

Cotton  Bale,  pickled,  No.  1,  a  doz .  1.1234 

Mackerel — 

Picker’s,  soused.  No.  1,  4  doz . 

Pickert’s,  soused.  No.  2,  a  doz .  a  50 

Pickert’s,  soused.  No.  3,  a  doz .  3.15 

Underwood,  soused,  No.  x,  4  doz .  1.52 

Underwood,  souzed.  No.  s,  *  doz. .  *.45 

Underwood,  soused.  No.  3,  s  doz .  3.10 

Oysters — 

Boyer’s,  No.  1,  *  doz . . .  1.0254 

Boyer’s,  No.  2,  2  doz . .  x.90 

M.  &  B.,  No.  1,  *  doz . 95 

Stewart’s,  No.  2,  a  do*„- .  1.95 

Stewart’s,  No.  1,  2  doz . 95 

Victory,  No.  1,  2  doz . 9754 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain . .  1.4754 

Gold  Label,  No.  x,  spiced,  4  doz .  8*54 

Salmon — 

Foust,  Sockeyo,  1  lb  ,  flat .  182% 

Gibrslter,  Sockeye,  No.  1,  tall .  1.90 

Gibralter,  Sockeye,  No.  54,  flat .  1  *5 

Hapgood’s,  No.  1,  tall,  4  doz .  1 .85 

Hapgood’s,  1  lb.,  flat .  2.05 

Hapgood’s,  1  lb.,  flat,  keys .  2.15 

Porter’s  Best  extra  fancy,  Sockeye,  No.  x, 

tall.  4  doz .  x . 6754 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


Howto  Buy 
This  Year’s 
F  utures 


The  time  is  coming  when 
you’ll  be  offered  future  canned 
goods  again.  Why  not  start 
in  on  the  businesslike  plan 
this  year  ? 

If  you  will  order  Blue  Bell 
and  Clover  Farm  canned 
goods  from  your  jobber,  you 
will  get  1 00  per  cent,  delivery, 
and  will  therefore  know  all 
the  time  exactly  where  you 
are. 

We  guarantee  the  jobber 
100  percent,  on  these  brands, 
and  he  can  therefore  give  it 
to  you. 

Don’t  order  these  brands 
simply  because  you  get  all 
you  buy.  Order  them  be¬ 
cause  no  better  canned  goods 
are  packed  in  Maryland.  They 
are  superfine  throughout. 


Strasbaogh,  Silver  &  Co. 

ABERDEEN,  MD. 


XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


Oil  From 
Three 
Lands 

There’s  a  tre¬ 
mendous  difference 
in  olive  oils. 
There’s  French  oil, 
Spanish  oil,  Italian 
oil,  and  many, 
many  grades  of 
each. 

The  finest  oil  in 
the  world ,  bar  none , 
is  Italian  oil.  It 
has  a  smooth,  de¬ 
licious  richness 
which  no  other  oil 
has. 

Thefinest  Italian 
oil  is  La  Toscana, 

without  a  doubt. 
Not  because  it  is 
pure,  because  there 
are  dozens  of  pure 
oils.  Because  of  its 
mellow  richness, 
and  the  incompar¬ 
able  ripe  aroma  of 
selected  olives. 

J.L.Neff&Co. 

Sole  American  Agents 

BROOKLYN,  N.  Y. 
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Horseshoe,  No.  s . 

White  Bear,  red,  No.  ». 
White  Raven,  J£s . 


tall. 


*•45 

i-35 

■95 


Plata. 

Chancerelle,  J6s,  key .  *5 -0° 

La  Champagne,  kts>  key .  17.00 

Billet,  small  .  i4-°° 

Tricolore,  .  9°° 


SARDINES— Beaolaaa. 

La  Champagne,  )6’s,  key . . . 

Cadeau,  M't,  key . . 

Imported — 

French, 

J^s,  Martels . 

Ua,  Martels . 

Morel,  %n,  boneless . 

tfs,  Aurora,  smoked . 

Mustard — 

Us,  Irma,  too  cans . . . . 

3a,  Eureka,  key,  100  cans . 

jjs,  Luncheon,  100  cans . . . 

Us,  Fox,  100  cans . 

is,  Underwood’s,  50  cans... 


17.00 

25.00 


9-75 
*3’  25 

17.50 

8.00 

,  3-4°  , 
3*7  'A 
3. to 
3-4° 

•  3-95 
3-45 
3.40 


4  5,  Irma,  50  cans. . . . 

Js,  Harbor,  48  cans,  wrapped . 

(s.  Booth's,  jo  cans- .  *.7S 

is,  Continental,  key,  48  cans .  * .  5° 

Js,  Blanchvllle,  50  cans. .  2.30 


(s,  Irma,  100  cans . 

|s.  Continental,  key,  100  cans . 

Us,  Le  Baron,  too  cans...?. . 

Gold  Label,  Ms,  °H.  too  cans.. . 

“  5is,  mayonnaise  dressing,  loocans 

"  Jis,  "  “  50  cans 


Us,  Irma,  100  earns .  3-65 

2s,  Continental,  key,  100  cans .  3.40 

~  “  3.20 

6.  40 
6' 40 
4.30 

Skipper  Sardines —  Per  case 

guarters,  Olive  Oil,  key,  100  tins .  12.00 

alves,  Olive  Oil,  key,  50  tins . . .  12.00 

Quarters,  Tomato  Sauce,  key,  too  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins . .'.  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour's  Terlbest,  with  key.  No.  1,  2  dos .  1 .35 

“  “  with  key,  No.  2, 1  dos .  2.35 

Fairbank’s,  with  key,  No.  1,  2  do* .  1.25 

“  with  key,  No.  2,  1  dot .  2.25 

“  with  key,  No.  6, 1  doi .  6.90 

“  with  key, No. 14,  36  do*.,  per  case  8.15 

uibby's,  with  key,  No.  1,2  dot . _  1.35 

**  with  key.  No.  2,  1  dot .  2.35 

Chipped  Dried  Beef. 

Nfo.  1,  2  dot . . .  2.00 

No.  %,  2  dot . . .  1. 15 

Glass,  No.  %,  2  dot .  1.45 

Glass,  No.  r,  2  doz_ . . .  2.45 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dot.  2 . 82)4 
Beechnut  Sliced  Beef,  No.  36,  glass  jars,  per  dot,  1 . 75 
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Acme  Sliced  8moked  Beet.  Per  dor. 

Lares  tins,  2  dot..., . . .  *  6° 

Medium  tins,  4  dot . .  *• 60 

Medium  tins,  2  dot . ....  I-&5 

Small  tins,  4  dor .  s  ue 

Large  glass  jars,  1  dot .  *-*5 

Special  jars,  1  dot .  a  -6® 

Junior  jars,  2  dor .  >  k> 

Sliced  Bacen. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.67)4 

Beechnut  Bacon,  No.  54,  glass  jars .  1.60 

Acme,  large  glass,  1  dor .  2.75 

Acme,  junior  glass,  2  dot .  r.  60 


Roast  Beet. 

Fairbank's,  No.  1,  2  dot . 

Fairbank’s,  No.  2,  1  dot. . 

Armour’s,  No.  1,  2  dot . 

Armour's,  No.  2,  1  dot . 

Libby's,  No.  z,  2  dot . . . 

Libby’s,  No.  2,  1  dor . 

Klngan's,  No.  1,  2  dot . . . . 

Kingan’s,  No.  2,  1  dot . . . . 


Lunch  Teague. 

Fairbank’s,  No.  x,  *  dos . 

Libby’s,  No.  i,  t  dos . . . 

Armour's,  No.  1,  2  dos . 

Whole  On  Tongue. 

Fairbank's  No.  2,  r  doe . — 

Libby's,  No.  s$6,  r  doe . . . 


1.30 

2.25 

x.3254 

*•35 

r.so 

2.20 

x.15 

2.X5 


2.20 
2. 90 
2.70 


7-00 

10.00 


Potted  Hem  or  On  Tougste, 

Armour’s  Veribeat,  No.  )6,  4  do*... . 45 

Armour's  Veribeat,  No.  36,  *  doe. . .  .80 

Libby’s,  No.  X,  4  dos . . . . 45 

Libby's,  No.  %,  4  doe. . 80 

R.  &  R.,  No.  54,  4  doz .  1. 15 

R.  &  R.,  No.  )4,  2  do* .  r.95 

Potted  Chicken  or  Turkey. 

Armour's — 

No.  34,  4  dos . „ . 87)4 

No.  36,  2  dot .  x.45 

Libby’s — 

No.  31,  4  dot . 85 

No.  36,  *  dot .  1.50 

R.  &  R.,  No.  4  doz .  1.75 

Boned  Meats. 

Curtice  Brothers,  “  Bine  Label” —  *  Per  Dos, 

Chicken,  No.  36 .  *  85 

“  “  x .  5.00 

Turkey,  “  36 .  *  85 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  2 .  11.00 

Whole  Ham,  No.  i)4 .  9.00 

Whole  Ham,  No.  234 .  *3.50 
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DeTilled  Meats. 

Curtice  Brothers,  “  Blue  Label 

No.  5  os.  No.  10  ot. 
Per  Dot.  Per  Dot. 

Haa .  1.50  *.  50 

Tongue... . . . 1.50  2.50 

.....o..............m.  2-io  3**5 

.  a. to  3  *5 


Tongue... 
Chicken .., 
Turkey..., 


Patted  Meata, 

Curtice  Brothers,  “  Blue  Label" — 

No.  3<  Tin. 
Per  Dos. 

Ham . . .  1.25 

Tongue . .  x.25 

Chicken . .  1.95 

Turkey... . . .  1 .95 


Per 


36  Tin 
Dos. 
a  25 
2  25 
3. co 
3.00 


Soaps. 

Snider’s  Tomato  Soap — 

par  dos. 
*•35 
*•35 

s  lb.  caas,  s  doz . 

21. 2228228.. .*2 

i  lb.  cans,  4  doz . . . 

. . . . 

9« 

Gallons,  cans,  36  doz . 

Schlmmers,  assorted,  x  lb.,  4  dot.. 

S.00 

_ 

Campbell’s  Assort  ,  No.  i,  4  doz.. 
Campbell’s  Special  Assort.,  4  doz.. 

.85 

■87  % 

Schimmel’s  Assort.,  No.  i,  4  doz.. 

.85 

Curtice  Brothers,  “  Bine  Label 

Quarts. 

Pints. 

36-Pints. 

Per  Dos. 

Per  Do*. 

Per  Dos. 

Consomme .  3.1$ 

*•75 

*.SJ 

Boollon . .. .  3.15 

*•75 

*•*5 

Beet. .  teeeeeeeeeeeeeeeee  •••«•  •  3*^5 

1.75 

*.*5 

Julienne. . . .  3.15 

PrlnUnier  . .  3_rs 

*•75 

*.*5 

*•75 

i.ss 

Vegetable .  3.15 

*•75 

*.«5 

Tomato .  3.15 

*•75 

*•*5 

OxTsB. .  315 

*•75 

*•*5 

Mock  Turtle .  3.13 

*•75 

x.*5 

Tapioca  Crecy .  3.15 

*•75 

*.25 

Pea .  3*5 

*•75 

1. *5 

Mutton  Broth .  3.15 

*•75 

1. *5 

Clam  Chowder.. .  3. *5 

*•75 

*.»5 

“  Broth .  3. *5 

*■75 

*•*5 

Chicken  Gumbo .  3.15 

*•75 

*.»s 

Mulligatawny .  3.15 

*•75 

*•*5 

Chicken .  3.15 

*•75 

*.  *5 

“  Broth .  3.15 

*•75 

1.25 

Green  Turtle .  6. 50 

350 

9.00 

Terrapin .  7.25 

3-75 

8. *5 

— 1C— 

CANDIES  AND  CONFECTIONERY. 


Croft  &  Aden  Co.tr- 

Extra  Mixtures. . . . ...30-lb.  pail* 

Cream  Jedy  Mixtures. . .  ’’ 

Elcr  often  Mixtures. .  “ 

Nobby  Mixtures . .  “ 

Cadella  Mixtures. ....................  " 

Fine  French  Mixtures . “ 

French!  Creams. . “ 

American  Mixtures . .  “ 

Variety  Cut  Drops.. . “ 

Darling  Mints . . .  “ 

Golden  Drip  Bar . . 15-Ib.  boxes 

Soar  Balls . ..........30-lb.  pails 

Fan  cells  Cream  Chocolate . .  ” 

I  X  L  Assorted  Chocolate . .  " 

King  B  Assorted  Chocolate... .  “ 

No.  z  Fine  Assorted  Chocolate...  ” 

Nonpariel  Drops . “ 

Chocolate  Covered  Caramels .  " 

Dairy  Chocolate  Chips . „.a$-Ib.  palls 

Chocolate  Mints . . . 30- lb.  pails 

Honey  B  Comb . ai-lh.  palls 

Cream  Cocoanut  Balia . s84b.  pads 

Cream  Peppermint . . ...jo-lb.  pads 

“  Wlntergroen . .  “ 

Wellington  Caramels  . . „.*}-lb.  palls 

Frozen  Milk  “  jo-lb.  pails 

Soft  Jedy  Gum  Drops . . .  “ 

Superfine  “  . .  “ 

Jedy  Beans 
Wl 


Intergreen  Loaengers . 

1..  ** 


Assorted  "  - -  " 

Conversation  “  . . . 28-lb.  pads 

C.  ft  A.  Crown  Stick . . jo-lb.  pail* 

Pan  ceil*  Chocolate,  x-lb.  boxes,  30-lb.  cases 

Rock  Candy,  assorted  . . ...ro-lh.  boxes 

Penny  goods . ...xo  boxes  In  case 


Per  lb. 
.08 

■09% 

■<*% 

»  09)6 
.18 
.13% 

.<>956 

.0834 

.0834 

•0836 

.13 

.o836 

.1x36 

.12 

.13* 

•*6J6 

•*3 

.12 

.16% 

:;;s 

•  xo 

.09K 

.00* 

.oS 

.10 

..07* 

.10 

.08 

■Zl 

09% 

•0936 

.ot 

,I<X 

•°9* 

4.50 


CATSUP.  Per  Doi. 

Beef  Steak  Catsup,  Medium . .  2.00 

Campbell’s,  No.  8,  2  doz . — .  .87)6 

Campbell’s.  No.  8,  Tobasco . 8736 

P.  P.  Co  ,  Spiced.  No.  32,  5  doz .  1.3s 

Home  Made,  No.  8,  4  doz . 65 

Waldorf,  medium,  12  oz.,  screw  top,  a  dos . 90 

Snider's  Catsup 

Pints,  *  doz... . ■•■■■«■  2»xo 

36 -pints,  2  doz . .  x  .30 

Quarts,  1  doz . . .  3. *5 

Gallon*,  6  jugs  in  crate. . . . per  jog  .85 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell : — 


1 .  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least — 


this  is  in  large  type  because 
it’s  a  large  point — it  pays  100 
per  cent,  profit.  Costs  $1.50, 
sells  for  $3.00. 

I  Shinn  &  Kirk 

I  *1400  SPRUCE  ST.,  PHILA.,  PA. 
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Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  “Grocery 
World ”  when  you  write? 


40  cents  a  pound 


Packed  in  36-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


PHILADELPHIA 
Pennsylvania  .  . 
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ketchup. 

Curtice's  “Blue  Label"  Tomato  Ketchup Per  Case, 


Small,  as  bottles  In  case .  3.00 

Medium,  as  bottles  in  case . . .  4  -75 

Large,  12  bottles  In  case .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 

Premium,  ra  to  as  lbs . . . . . 35 

Caracas,  sweet,  6  lbs . . . . . 32 

German,  sweet,  12  lbs . „ . . . .  .as 

Auto,  sweet,  6  lbs . 32 

Cocoa,  5^-lb.  cans,  ia  lbs.  In  box . 36 

Cocoa,  56-Ib.  tins,  6  lbs.. . . . 36 

W.  H.  Baker  s:— 

Best  Cocoa,  %-lb.  size. . per  lb.  ■  33 

“  J-lb.  “  . . .  “  .34 

Premium  Chocolate,  Ms,  ia  lbs . 31 

“  Ms.  ia  lbs . .  ■31'A 

Best  Sweet  Chocolate,  Ms . 20 

Best  Sweet  Chocolate,  1-5S . 20 

Hershey's — 

Milk,  Ms,  6  >b . . P«  box  1.55 

Cocoa,  Rpp’s,  56-lb.  tins,  j  lbs . 4® 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

rtin,  .7a 

tins, 

per  tin,  .3754 

“  11  6-lb.  boxes,  54-lb.  tins, 

per  tin,  .19 

“  Huyler's,  %s,  6  lb . . 43 

“  “  Ms,  6  1b . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

M -lb.  round  cans . 19  a. »7 

54-lb.  “  . . 30  3  60 

i-lb.  “  . . 59  7-°8 

1 54-01.  “  50  cans  In  case  .07 

n  Per  lb. 

5-lb.  “  .  a. 75  .55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . >8 

"  8  to  lb . . 28 

Plain  Cooking  Chocolate,  54-lb.  cakes . 36 

Blooker’s  Cocoa  Powder — 

54-lb.  tins,  a  doz.  in  box . per  doz.  1 . 88 

54-lb.  tins,  2  doz.  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  In  case .  “  .50 
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Wilbur’s  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb. 

“  54-lb.  tins,  6-lb.  boxes . per  lb. 


Wilbur’s  Chocolate — 

Premium,  54s,  12-lb . . . per  lb. 

Sweet  Clover,  54*>  6-lb . per  box. 


Cocoa,  labeled,  54s..l . 

Cocoa,  labeled,  is . 

Premium  Chocolate,  54s, 
Premium  Chocolate,  54 s , 


Ideal  Chocolate  and  Cocoa  Co.:— 

Ideal  Cocoa,  54-lb.  size . 

“  “  I-lb.  “  . 

“  Baking  Chocolate,  54-lb  size. 
“  “  “  54-lb.  “  . 

“  Milk  Chocolate,  6-lb.  box . 

“  VanilU,  Sweet,  6-lb.  “  .... 


..per  lb. 


per  box 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54-lb.  packages  . . 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  54-lb.  packages . 

Premium  Chocolate,  ra-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  54-lb. 
tins . . . 


•37 
•  36 


•  3° 
1.65 


•  36 
•38 
.28 
.30 


-40 

-4» 

.27 

.29 

1.65 

1.65 


•36 

.36 

.36 

•36 

.30 
•3° 
.30 
1  -75 
.40 
.40 
•39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  54-lb. 

tins . 38 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  54-lb. 

tins . 38 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . . . 40 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 40 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  *12  boxes  In  case . per  lb.  .27 

1a  “  “  6  “  “  .  “  .27 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,  12 bxs. Incase,  54  lb.  tins  “  34 

54-lb. tins,  6-lb.  bxs.,  ia  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 1.75 

Peter's  Milk  Chocolate: — 

No,  61 — 54  lb.  size,  croquettes . per  lb,  .48 

No.  6a— 541b.  “  *  “  .48 

No.  63— 541b.  “  flat  packets .  "  .48 

No.  64—54  lb.  “  “  “  "  .48 

No.  93—  i  lb.  “  “  “  .48 

No.  66-54  lb.  “  **  "  “  .50 

No.  67-Alb.  “  “  “  “  .50 

N0.68— Alb.  “  “  “  “  .5° 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  ia-lb. 

boxes . 4° 

Croft’s  Cocoa,  Js,  a  doz.  In  box . .  1.95 

“  54s,  61b.  “  39 

“  54s,  61b.  “  38 

"  IS,  12  lb.  "  37 

“  5  lb.,  6  cans  Inbox . 37 

Swiss  Milk  Chocolate,  48  5-c.  cakes..  1 . 50 
Superior  Sweet,  6  lb.  “  ... 

Premium,  54s,  ia  lb.  “ 

“  54s,  12  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  54-lb.  tins,  12  In  box. . 3454 

“  54 -lb.  “  24  “  . 3534 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

>4-lb.  “  “  24-lb.  “  .....  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  a. 10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 3654 

“  54-lb.  "  ia-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb-  cans,  6-lb.  boxes . 2954 

“  54-lb.  “  ia-lb.  "  . 29 

••  I-lb.  “  6-lb.  “  . 3154 

«  J-lb.  «  ia-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  1 2-lb.  “  .  .26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c.,  72  “  .  “  1.40 

Premium  Chocolate — 

54-lb.  cakes,  12-Ib.  boxes . -  .2754 

54-lb.  “  24-lb.  “  . . 
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Milk  Chocolate— 

40  3-cent  cakes  in  box,  24  to  hall  case . So 

40  “  “  48  to  case . .  .So 

24  5-cent  oakes  in  box,  24  to  half  case . 78 

24  "  “  48  to  caae . 7S 

CONDENSED  MILK. 

Eagle,  4  doc .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  4.30 

Defiance,  4 doz .  4.30 

Magnolia,  4  doz .  4. 80 

Rose,  4  doz .  4.65 

Dime,  4  doz . » .  3.90 

Winner,  4  doz .  4.65 

Baby,  1  doz.,  glass .  x.90 

Red  Cross . . .  4.60 

Peninsular . 4.60 

Dr.  Hand's,  s  doz..„, .  3.10 

Leader . 4.30 

Banner, 4  doz .  4.50 

Star,  4  doz .  4.60 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  70 

Peerless,  5c.  size,  4  doz .  2.20 

Y acht,  family .  3 . 50 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3.95 

Silver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  xo-c.  size,  4  doz . per  case  3.  30 

Pet,  js-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.55 

Van  Camps,  4  doz.,  large .  4.00 

HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe. 

Hires  Con-  \  ,n 
densed  Milk  ../5-ou 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  F orty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


The  Barrel  Man’s  *  Only  Loser 

Ninety-nine  out  of  one  hundred  women  would 
rather  buy  goods  in  packages  than  goods  in  bulk. 
Mainly  because  they  think  they’re  cleaner,  and  so 
they  are. 

So  that  when  you  ask  your  trade  to  pay  a  frac¬ 
tion  of  a  cent  more  per  pound  for  Franklin  Carton 
Sugar  you  are  simply  doing  something  which  it’s 
their  tendency  to  do  anyway.  In  99  per  cent,  of 
the  cases  the  fraction  of  a  cent  advance  will  cut  no 
figure  at  all. 

Now,  when  they  buy  Franklin  Carton  Sugar 

look  what  they  do  for  you.  They  save  you  work 
and  they  save  you  the  loss  of  giving  them  “  good 


measure. 


Franklin  Carton  Sugar  is  a  splendid  thing 

for  everybody. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  X  PENNSYLVANIA 
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COCOANUT.  Per  lb. 

Schepp's  Shredded,  W-lb.  pkgs.,  15  lb*,  to  case  .23  J4 

“  “  tflbs . 22# 

Dunham’s,  5-cent  package . »9 

"  x» . 

"  W* . »8 

“  X*  sod  X* . sfiX 

Franklin  Baker  Co’s— 

Brazil,  70  J^-lb.  packages .  *-5® 

"  3S  X-lb.  “  .  a. S« 

“  38  #-lb.  and  16  #-lb.  packages .  *.50 

Brazil,  18  i-lb.  packages .  2 .50 

“  Shred,  in  paHs,  20  lbs . zi 

“  "  In  boxes,  25  lbs . ro)4 

«'  “  In  barrels,  140  lb* . 10 

Table  Talk,  Thread,  In  palls . n 

“  11  Inboxes . xoJ6 

"  “  In  barrels,  140  lbs . ro 

Bakers’,  Macaroon,  barrels,  140  lbs . X®K 

“  Slice,  "  iso  lbs . 10  ji 

•  Strip,  "  iaelb* . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  -o8J4 

Oyster  “  . . . 08  .<&% 

Wine  Scroll.. . . 10  x°)£ 

Cracker  Dust . 08  -°8 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . o^%  .08 

Brown  Edge  Water . «io 

Butter  Thin .  x2 

Clover  Mixed . .°8 

Cocoanut  R  lt>ple .  •  10 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed . o8}£  .09 

Crystal  Bar .  -°9 

Fig  Bars . .  .10 

Frosted  Spiced  Wafer . . .  .09 

Fruit  Cookies . °8J4  09 

Fruit  Gem .  .°8 

Grandma  Cookies . .08J4  .09 

Honey  Tomblex.  XX . 09 .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . -  -°9 
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Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09X  .to 

Iced  Vedette  Wafer . .®3 

Lemon  Bar . .09 

Man-m-the-Moon .  .08 

Milk  Lunch . 07  .07# 

Orange  Cookie* . . . 07X  .08 

Quaker  City  Mixed.. . 07K  .e8 

Salted  Strips . .  .08)6  .09 

S.  Itines  . - .  ,  •** 

Soda  Biscuit  XXX . 06%  .07 

Spiced  Waters . ®7>4  .08 

Sunshine  Cookies . °7 X  „ 

Vanilla  Wafers  XXX .  -x» 

Water  Crackers  Star . 06%  .07 

Package  Goods —  *cr  doz. 

Animals . 5° 

Butter  Thin .  x*°° 

Gingerettes .  x*0:> 

Gold  Medal  Soda  (small) . 5® 

“  “  (large)  . . 

Graham  Wafers .  1  *co 

Ivinettes .  100 

Milk  Lunch .  x*‘° 

Our  Ginger  Snaps . 5° 

Pink  Tea .  1  «®° 

Sugar  Snaps . 5° 

Saltona  Biscuit .  1  o’ 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  1.15 
«  "  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1 .75 
><  “  with  Horse-radish.p.  dz.  1.75 


Prepared  1 
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Weln  Sent,  In  bbls . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

5  gallon  kegs . . .per  keg  s.  30 

Mustard,  In  bbls . . . per  gal. 

In  « 5  gallon  kegs..per  gal. 

■■  •  in  xo  “  “ 

«  “  In  s  “  '•  .25-  40 

“  “  In  2  gallon  palls. ..per  pail  .75 

«  “  In  1  ,r  “  .40 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  In  case. ....per  doz.  .46' 

“  with  Horse-radish,  2  do*,  m  case, 

per  doz . . . — . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. - . . . loaf,  .26)4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  In  case..per  lb.,  .35,  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single, 

In  tin . per  lb. 

“  x-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . . . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz . . . . . . 

Ofmutxer  Hand  Cheese,  100  In  box . . . 

Edelweiss, Romatour  and  Bi*r-Kase...per  doz. 

American  Swiss,  No.  1 . loal  .19  cut 

"  “  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Limburg  or  Cheese,  No.  x_...box,  z8  ;  %  box, 

18  ;  less . . . . . 

Muenster  Cheese . . . . . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese . ... .  “ 

Pineapple  (Picnic  size),  6  Inbox.. . per  box 

“  (Gem  size),  6  In  box .  * 

Royal  Luncheon  Cheeee — 

Dinner  size,  1  doz.  In  ease . per  doz. 

Lunch  size,  2  doz.  In  ease. .  “ 

Picnic  size,  2  doz.  In  case .  “ 

Trial  size .  " 

MacLaren  Imperial  Cheese,  Clubslze.per  doz. 

**  “  "  No.  1  size  “ 

“  Roquefort  “  large  size  " 

"  7‘  “  small  size  « 

Fromage  de  Brie,  M.  C.  C.,  1  In  box...per  box 
“  d’lslgny ,  “  6  In  box...  “ 

Wm.  Tell  brand,  1*  In  box .  “ 

Neufchatel  (Cow  brand),  *5  In  box . per  box 

Star  Cream,  or  Phila.,  za  •*  ....  “ 

Miniature  Cream,  or  Phlla.  12  “  ....  “ 

Hand  Cheese,  8  doz .  “ 

“  4  "  Thuringer..!."!...”  “ 


.22 

.36 

•3* 

:5 

325 


*  75 

2. 25 

4.00 


•x9 

■x9 

•x9 

.18 

•x7X 
3.00 
2.25 
2.25 
4  5« 
2.40 
1.35 
1 .00 
1 .00 
2.40 
*■95 
x*45 
x>55 
1  *55 
z.25 
1.05 
2.25 
1. 10 
z.40 
.7® 

.85 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box 

Schutzcn  Cheese,  12  In  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
1 -lb.  packages . .... . ...per  lb. 


X-4S 
x  »5 

.18 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  W  urate  1, 16  In  tin . per  doz.  4.75 

“  8  “  .  «  a. 75 

Carlsbad  Speck  (Imported  Bacon) ....  “  .32 

Imported  Cervelat  Sausage  (Rolffs) . per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Hol*teiner..by  bbl.  zs  less,  per  lb.  .*4 

11  Landjager,  snort . . . per  lb.  .24 

“  “  lone . “ 

**  Mortadella,  Dry  . . per  lb.  .25 

“  Knack wurst,  25  In  box,  per  box, 

#4-75 . - . per  doz.  s.40 

“  Cervelat  (K),  50  and  100-lb.  boxes, 

.ti)4;lcss . .*3 

Cervelat,  Bine  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .ao;  less. . —  .22 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16%  ;  less . 18 

“  Cervelat,  Tip  Top,  50  and  100-Ib. 

boxes,  .14;  leas . .16 

Cervelat,  E.  Gotha  or,  50  and  100-lb. 

boxes,  .23)4  ;  lees . .24 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.at ;  less . ss 

“  Salami,  Bine  Ribbon,  50  and  1  oo- 

lb.  boxes,  .soj;  less. . _ . 21 

“  Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .17;  leas . . . 

“  Tongue  Sausage . per  lb, 

“  Smoked  Brannschweiger  Liver  San- 
sage . . . per  lb. 

«*  T  arh.  Hem . «« 

“  Petit  DeUcatea  Frankfurters,  plain, 

per  dos . . 

”  Petit  Deli  caress  Frankfurters,  with 

Sauer  Kraut . ..—.per  dos. 

“  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Speck _ _ —  “ 

Mettwurst,  half-round . . .  “ 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . . per  lb. 

Smoked  Thuringer  Blutamrst . —  “ 

“  Pfofferwurat. . “ 


.18 

.18 

•  x5 
.*8 


9® 

*x5 

.18 

.16 

•*4 

.18 

.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jan. 

per  dos . 

"  (Derby  Brand),  quart  glass  jarr 

per  dos...... . . . 

*'  (Derby  Brand),  10-01.  jail, 

per  dos . . . 

Calves’  Head,  In  ronnd  tins . per  dos. 

Pickled  Meats,  In  glass .  “ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


4- 75 

5- 75 

s  50 
1.65 
1. 00 


Cereal  Trade-makers 

Keep  tilings  stirring.  It  isn’t  Lard.  A  very 
little  serves  to  keep  a  business  out  of  tbe  rut. 

Take  our  trade-makers  for  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour.  They  work  several  ways. 
They  advertise  these  excellent  products,  they  adver¬ 
tise  your  store,  they  excite  interest  and  especially 
make  the  children  your  friends.  Here  is  the  list : 

Ralston  Children’s  Checkers  and 
Boards ! 

Ralston— Health  Department- 
Children’s  Wagons ! 

Free  Ralston  Checkerboard  Satchels! 

(Same  as  used^t  the  World’s  Fair) 

A  Beautiful  Checkerboard  Window- 
Display  ! 

You  can  get  any  or  all  of  these.  See  our  repre¬ 
sentative  for  your  section  or  write  us  direct. 


RALSTON  PURINA  MILLS 

ST.  LOUIS,  MO. 

T.  A.  James  &  Co,  General  Distributers, 

12-16  Chestnut  Street,  Philadelphia 


An 

y  Experiment  ^ 

With  Peas 

The  grocer  who  can  get  his  customers  to  ask  after  certain 
canned  goods  by  brand,  has  laid  the  foundation  for  a  canned 

goods  business  that  -will  extend  much 
more  widely  than  he  ever  thought  pos¬ 
sible. 

He  can  easily  do  it  by  selling  brands 
that  show  distinctive  quality,  like  the 
Olney  brand.  Olney  canned  goods 
are  enough  different  from  ordinary 
brands  to  stand  out  vividly  from  the 
mass.  New  York  State  is  famous  for 
its  canned  goods— Olney  goods  are  the 
very  finest  packed,  because  they  are 
canned  in  the  heart  of  the  growing 
district. 

Taste  peas  canned  an  hour  after  picking,  in  comparison 
with  peas  packed  after  a  day’s  journey,  and  you'll  know’  why 
Olney  canned  goods  are  so  incomparably  delicious. 

BURT- OLNEY  CANNING  CO. 

ONEIDA,  N.  Y. 
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Beet  Salad,  In  glass . per  do*,  i.oo 

<>  “  In  pint  jars,  glass . 

«<  “  in  quart  jars,  glass .  " 

Lamb  tongnes,  In  glass .  “  1  •6o 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M.”  XbbJ-  5-5"  *>-75 

«  milkers,  “  X bbl. 6.jo  75-85 

“  mixed.  Standard,  bbl. 

Xbbl .  5.50-6.50 

Holland  Herring,  milkers,  Standard,  bbl. 

X  bbl. . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl.  8.00 . . 

11  milkers,  large  fulls,  bbl. 

X  bbl.  8.00 . 

Marlnlrte  Herring,  Imported,  about  40  In  pall,  i.as 

Roll  Herring,  Imported,  about  25  In  pall... .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  100 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . per  paK 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  wlthlkey . per  tin  .20 

Quart  «  “  "  .  ‘  -35 

2  Qt.  “  “  "  .  -55 

4  Qt.  "  "  “  .  110 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 .10,  a  qt.  tin,  .60,  qt.  tin  .  jo 
Brat-Haring,  4qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dor . *’3° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pail  .55 

»  10-lb.  palls .  *-°5 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

«*  “  5-gal. keg . .per  keg  2.75 

Russian  Sardines,  in  glass  jars . .per  dos.  a. 25 

NORWAY,  ANCHOVIES. 

Original  Package . per  X  bb|;  5  •  fo 

Repacked  in  5-lb.  pail . per  pail  .60 

“  in  10-lb.  pail . 1*10 

«<  in  5-gal.  kegs . per  keg  2.75 

“  In  X'lh-  flat  tins . per  dos.  .95 

“  in  X-lb.  tall  tins .  “  *-S» 

*•  In  i-lb.  tall  tins .  “  e-oo 

Fancy  Kegs — r[ikeg,  .80;  Xbeg,  .42;  X ^eg, 

.32;  A  keg . -*° 

SALT  SARDELLEN. 

Original  Package,  rgoa . per  anker  16.00 

Repacked — kegs,  about  8  lbs . e..per  keg  3*25 

“  pint  jars . per  dox.  6.00 

“  large  tumblers . "  *-*5 

11  small  tumblers .  “  z>*5 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  doz  19  50  A  kilo  Cans,  per  dz.  19.50 

x  «  «  10.50  x  ;;  ; 

«  “  5.50  X  5-5° 

A  "  **  *  75  A  “  “  2  7S 

GERMAN  DILL  PICKLES. 
Regular  Sixe. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  . . per  bbl. 

15  «  keg—  “  500 . per  100 

10  "  keg—  “  300 . . .  1,00 

5  «  keg-  “  150 . 

10  lb.  paU-  “  50 . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

10  lb.  pail.  . P»li* 


EGGS.  Per  Dox. 

Nearby,  candled  and  selected, 30-doz.  crates...  .25 

Western. .  *4 

Storage  .  I. . 23 

CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .15X 
New  York,  Full  Cream,  new,  ist’s,  ao-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . . . P®r  lb. 

Spltzkugeln . . .  “ 

LEBKUCHEN  AND  BREAD. 
SmaU  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ‘  ...  “ 

«<  “  No.  2,  6  “  ...  “ 

«  «•  No.  3,6  “  •••  „ 

Amandines,  9-lb.  tin* . per  tin 

"  small  tins . 


6.50 
2.  40 

1.25 


.18 

.*5 


•30 
.50 
•75 
1.00 
5  *5 
•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . -  *‘5° 

SUNDRIES. 

Potatoes,  Original  Bags,  no-lb. 

Green  . PeI;,‘b- 

Potato  Flour. . 

German  Dried  Pear* 

Dried  Mushrooms.... 

Juniper  Berries, 


German 


Juniper  Bernes..,, 
St.  John’s  Bread.. 
Bay  Leaves . 


1.5°  , 

.  10X 

.08 
“  14 

“.60-.100 
“  .08 

“  .°5 

“  .06-. 08 


COTTOLENE. 

302-lb.  tins . - . per  case 

I<  4-ID.  . * . eeeeeeee . 

6  zo-lb.  “  .  , 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . 

Anchovies,  in  oil,  %  Dottles . 


Anchovy  Paste,  lancy,  per  doz . . . 

“  plain,  per  doz. . . 

Bouillon,  Burnham,  pints,  s  doz.  In  case . 

■<  “  X  pints,  *  doz.  In  case.... 

Capers,  Nonparlel,  X  gallon  keg* . 

“  “  Quart,  glass . per  doz. 

“  11  bottled,  %  size...  .per  doz. 


Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
••  med.  “  “  12  “ 

««  smaU  “  “  *4  “  “ 

Cherries  In  Maraschino,  In  glass,  i-doz.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  dz. 
“  “  31b..  a  dz.  case  '* 

Currie  Powder,  plnM,  per  doz . 

4M-,  “  . 

**  2  OZ.,  ....................... 

Russian  Caviar,  X'* . . . 

“  . . 

“  X’* . 

<■  i's . 

French  Peas,  Extra  Fins,  per  case. . 

“  Fins,  per  case . 

“  Moyen’8,  per  case . 

Kippered  Herring,  6  doz.  in  case . per  doz. 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb... 
**  “  Dinner  Biscuits,  per  lb... 

“  “  Breakfast  Biscuits, per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz . 

“  “  X  pints,  per  doz . 

Salt,  In  4-doz.  stone  jars . 

Morris’  Extract  of  Beef,  4  oz.,  per  doz . 

“  “  “  2  oz.,  “  . 

Armour’s  Beef  Extract,  2  oz.,  “  . 

•'  “  “  40Z.,  “  . 

Anker’s  Extract  of  Beef,  120  vials . 

••  “  "  4  oz . per  do*. 

*■  «  **  g  oz .  “ 

<«  «*  "  16  oz .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  "  . 

Hotel.  “  “  . 


.27 

4-5° 

3*5 

4-75 

3-75 

3- 75 
2.00 

1.50 
7. 00 
*•35 
1 .90 

1. 15 

4- «S 
5.00 
4.  75 
7.00 

.90 

2.20 

3-5° 

2.25 

1-50 

*•85 

SS« 

10.50 
20.00 
18.00 
16 .00 
13.00 

1.60 
12 .00 

•  *9 
•*9 

•  3* 

1. *5 
.60 
*•  75 
6. 50 

3- 55 

4-  45 

8.20 
4.00 
4.00 
7*5 

>3-50 

28.00 
.  26.00 

.  *4.00 
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Truffles,  A . per  tin,  .3* 

*'  H .  "  « 

<«  u .  “  1. 15 

“  x .  "  ***5 

Shrimps,  Pickled,  small  size .  r .  00 

Dunbar’s  Shrimps,  2  doz,,  per  doz .  *-*5 

“  Figs  in  Cordial,  z  do*.,  per  do* .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  do* .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  do*. .  4°° 

<•  “  X-lb-  “  “  - .  *  *5 

Rose’sLlme  Juice,  per  do  * .  3.60 

Victor  Rose  Water,  per  do* .  a  .25 

“  Peach  Water,  per  do* .  *.25 

Pitted  Olives,  per  doz. .  J.aJ 


FLOUR.  *«Bbl 

King  Midas . 6.80 

Gold  Medal .  6 . 45 

Millboume . . .  6.25 

On  Top .  6.70 

Ceresota .  6  40 

Pillsbury’s  Best .  6.45 

Taylor's  Fancy .  5-5° 

Semper  Idem . . .  4  9° 

Pride  of  the  West. .  5  *5 

Sunbeam . . .  5*  >5 

Quaker  City .  6-  °5 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina's  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  2s . . .  3 . 50 

Uncle  Jerry’s  Pancake,  40  packages .  a. 50 

Hecker’s  Buckwheat,  32  3s . per  case  4.10 

Hecker’s  Buckwheat,  64  iX$ . Per  case  4  6° 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Hecker’s  Superlative,  32  packages .  4.32 

Log  Cabin  Pan  Cake  Blour^b  as .  3.25 

Ralston's  Purina  Pancake  Flour,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal. 

Selser’s,  lunch  bottles.  2  doz . per  do*. 

Selser’s,  medium  bottles,  2  doz . per  doz. 

Schimmel’s,  so-  oz.  bottles,  2  doz.  In  case . 

“  6-  oz.  <•  "  “  . 


.69 

•95 

*•35 

*•45 

•95 


( One  Account  at  a  Time) 
Patented  March  20, 1906;  October  29, 1907. 
Other  patents  pending 


DON'T 

TAKE 

OUR 

WORD 

FOR  IT 

\ 

The  “Bennett”  Users 
are  “Delighted" 


“Can  Recommend  It  to  Any  Person 


ANDREW  GALLAGHER,  GROCER 

Vandergrift,  Pa.,  Aug.  23,  '07. 

THE  BENNETT  REGISTER  CO.,  Lisbon,  Ohio. 

Gentlemen  : — I  bought  one  of  your  systems  some  six  months  ago  and  am  more  than 
pleased  with  it.  I  have  been  in  business  over  35  years  and  know  your  system  is  the 
greatest  labor-saving  system  I  ever  saw.  I  do  not  see  how  I  ever  got  along  without  it. 

I  can  recommend  it  to  any  person  in  business.  Yours,  Andrew  Gallagher. 

Hundreds  of  Others  praise  “The  Bennett” 

Write  for  Catalogue  to 

The  Bennett  Register  Co. 

No.  2  Park  Avenue  LISBON,  OHIO 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


f pA  .sim''''0"''’'/.  ' 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA . 
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FARINACEOUS  GOODS. 

Corn  Meal —  Per  Ba  i 

Lea's,  white,  Table,  100  lbs .  a. os 

“  yellow,  granulated,  100  lbs .  a  oo 

“  “  table,  too  Ids . . .  1.9s 

W  estern  yellow,  100  lbs .  1 . 60 

Western  white,  granulated,  ico  lbs .  1 .65 

Quaker,  36  packages .  a  .75 

Farina,  Hecker's,  34  i’s,  per  case .  1. 40 

“  Schumacker’s,  24  packages,  per  case.,  i.ao 

Beans — 

California  Lima . per  lb.  .06 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  a. 30 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.32* 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.27 * 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.3s 

Red  Kidneys .  “  a.  10 

Peas- 

Green . per  bushel  a  05 

Scotch .  “  a. 35 

Split,  yellow .  “  a  .05 

“  green .  “ 

Lentils— 

110-lb.  bag* . per  lb.  .06% 

Less  quantity .  “  .06^ 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .06* 

Less  quantity . . .  "  -06^ 

Hominy — 

Lea’s  Breakfast,  to  pkgs . case  1 .65 

Lea’s  Pearl,  100  lbs . - . per  bag  a  .25 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1 .30 

Western  Pearl,  100  lb.  bags . .  1.65 

Western  Grits,  too  lb.  bags .  1.65 

Barley — 

OO . 1 . . 

No.  3,  100-lb.  bags . — .  4.00 

Noodles,  Climax,  24  xoc.  pkgs.,  asst.,  case .  1.15 

“  “  48  5c.  pkgs.,  case .  x.25 

“  "  asstd.,  34  5c.,  1*  ioc.  case...  1.20 

“  Smith’s,  30  10  c.  packages .  1.90 

“  “  assorted,  5  and  ie  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent .  1 . 55 

Oatmeal ,  B ,  per  bbl .  7  -75 

“  “  kegs  100  lbs.,  per  keg .  4.00 

Oaten  Goods,  in  cases —  Per  case 

Avena,  18  packages...- .  1.50 

Banner  Cats,  *0  packages- . .  4.35 

Friends’  Oats,  36  packages.— . 3.10 
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II.  O.  Oats,  24  packages .  3.00 

Mother's,  18  packages . 1.75 

Quaker,  18  small  site .  1.65 

Quaker,  10  large  size. . .  2.20 

Rolled  Oat* — 

Avena,  per  bbl.,  180  lbs .  6.85 

Avena,  per  keg,  90  lbs .  3.65 

Standard,  180-ib.  bbli . - . .  6.65 

“  90-lb.  bags . „ .  3.20 

Sago- 

Fine,  bags  about  x6o  lbs . 03  K 

50-lb.  lots . '/i 

Admiral,  Pearl,  *4’* . 08 

Tapioca,  Instantaneous,  50  i’s. . 08 '/, 

“  Colburn's  Nasty,  36  pkgs . 07* 

"  Minute,  *-gross,  per  boa .  2.85 

“  Flake,  abont  125  Ids . per  lb.  .04 

“  “  less  quantity. .  “  .05% 

“  Pearl, 2jolbs . — .  *'  .03% 

“  “  less  quantity .  “  .04% 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  24  a’s . .per  case,  3.85 

Ralston  Health  Food,  *4  a’s,  packages  "  3  00 

Purina  Pankake  Flour,  36  2s .  3  00 

Purina  Whole  Wheat  Flour,  20  5’s . per  case  4 .  ao 

.  Egg-O-See.  36  packages .  a .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2  65 

Cook's  Malto  Rice,  36  a-ib.  packages .  4.20 

Cerealine  Flakes,  36  packages .  2.70 

Force  Food,  36  packages .  3  65 

Mapl  Flake,  36  “  .  3  70 

Shredded  Whole  Wheat,  50  packages .  5.00 

“  “  “  sS  “  2.60 

Cream  Wheat,  36  packages .  4 . 50 

Apeti  za,  24  packages . . .  2 . 85 

Flaked  Rice,  Cook's,  24  packages .  a .  70 

Wheatlet,  30  packages . . .  3. 50 

Wheatena,  36  Packs .  4.25 

Grape  Nuts,  24  packages- .  2 . 70 

Korn  Kinks,  72  packages .  2.75 

Pettijohn’s  Food,  18  packages— .  x.8o 

Presto,  36  packages .  3 .35 

Quaker  Puffed  Rice,  36  packages . . .  2 . 70 

Quaker  Wheat  Berries,  36  packages .  2.70 

Trlscnit,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  size .  2.25 

Zest,  24  packages,  15  cent  size. . .  1  80 

Zest,  20  packages,  25  cent  size .  3.90 
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Q:  HOLLAND  RUSK 
The  Original 

Per  case 

Case*,  5  do*,  pkgs.—  4.75 
Cases,  3  doz.  pkgs.—  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  nsh,  meats,  etc. 

Per  case 

Caa*s,a  dz.j  lb.  pkgs.  1.80 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  doz  z .  07% 

**  Acidulated . . .  “  1.C7 

Cox's,  large .  “  1.57)* 

“  small. . . .  “  .95 

Plymouth  Rock,  Pink  or  White. .......  •*  x.20 

Nelson's . per  doz.  z.  35 

“  small .  “  .95 

Bronmngclon,  aseorted  3  doz .  “  .87^ 

Fruit  Puddine.  2  doz.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  **  -%7% 

Jell-O  Ice  Cream  Powder,  2  doz .  "  -97% 

Chalmer's,  shredded..... .  1.00 

Chalmer's,  granulated .  1.00 

Chalmer's,  No.  1  packages . 45 

Peter  Cooper . 90 

Tryphosa. . per  doz.  .92}$ 

Imperial  Wine  Jelly . per  doz.  .95 

“  . . . per  gross  zi.oo 

Gelatine,  McKinley's . pier  doz.  .85 

Wetmorc's  Doable  Refined,  36  ioc< 

pkgs . per  case  2.70 

Kusto,  60  5 -cent  packs . per  case  2.00 

Puddine,  assorted,  2  doz . . . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni. 

Larosa  Alphabets,  square,  *5  lbs . — . 

**  Elbows  “  “ 

M  Marcaronl,  long,  u  . . . 

"  **  square 

.....MM 

Larosa  Spaghetti,  long,  *5  lbi. ................. . 

“  Vermicelli,  square,  “  . . 

“  Macaroni,  bulk,  "  . . 

Anger  Baking  Co. — 

''Golden  Seal"  Egg  Nudeln,  fin*,  medium 

and  broad,  48  5 -cent  packages . . . 

24  10-cent  packages . — . 

“Plain"  Noodles,  24  i-lb.  cartons. . 

"  "  48  *-lb.  “  . . 

Egg  Alphabets,  48  5 -cent  packages . 

Egg  Barley  (Eler  Gcrste),  48  5-cent  pkgx _ 

24  5-cent  ABC  and  24  5-cent  Egg  Barley  ... 
Macaroni  and  Spaghetti,  “La  Fleur  dc  Lis" 

brand  (French  style),  25  x/x  cartons . 

“Golden  Seal"  brand,  25  1/1  packages  (long) 
“  "  48  i/a  “  3-c.  size 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . 

“  Golden  Seal "  Egg  Macaroni,  25  10-cent 

cartons. . . . . . . 

“  Imperials  "  brand,  25  1/1  packages  (long). 
Vermicelli,  ABC  (alphabets)  Elbows,  i4b. 

cartons,  24  packages . — . . — . 

Spice  Drops,  In  baskets,  ao  lbs . 

“  In  boxes,  ta  lb* . . 

Small  Lebkuchen  (Honey  Cakes),  10  5 -coot 

packages  in  bundle...— . —per  bundle 

Bulk,  i*-Ib.  wooden  boxes . . . 


Per  lb. 

.05* 

.05* 

05* 

.06  « 
•05* 
.05* 

■05* 


s.  80 
1.80 
x.8o 
1.90 
1 .80 
x  .80 
1.80 

a. 25 
1.88 
x  .80 

a. 00 

x.88 

x.88 

*•9 « 
x.6e 
x.oo 


■30 

.08 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  1 _ _ „ _ _ 

«  it  § 

O.lltlft . . 

••  ^  XQm . . .  , 

“  Stand,  No.  x8„ . !! 

Less  15  per  cent,  discount. 

Scales,  Flour,  No.  i,Tln Scoop,  xo.oo  Brass, 
“  Sugar,  “  s,  “  7.00  “ 

“  Tea,  "  3>  “  6.00  “ 

“  Spices,  “  4,  **  5.00  ** 

Less  40  oer  cent,  discount. 

600-lb.  Platform  Scale—.. . . — . 

Standard  Cash  Register . . . 

Tea  Caddies,  round  front,  No.  a . per  doz. 

*•  f(  tt  ,  *t 

ft  ««  »f  ^  «< 


TALISnAN 
Codfish 
in  Glass  Jars 

All  Talisman  Codfish 

( is  superfine  ;  for  particu¬ 
lar  people  we  have  some 
in  glass  jars.  In  these  we 
use  smaller,  younger  cod¬ 
fish  than  we  have  in  the 
three-pound  boxes  —  the 
very  ten  derest  codfish 
that  swims. 

Contains  no  preserva¬ 
tive,  but  pure  sea  salt, 
and  hermetically  sealed 
by  a  vacuum  process  that 
keeps  the  fish  moist  and 
keeps  out  foreign  odors. 

These  goods  will  stand 
up  in  any  weather  with¬ 
out  spoiling.  Nearest 
Swift  branch  or  here. 

SWIFT  &  COMPANY 
Gloucester,  Massachusetts 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  ioc. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled— R-A-M-L-Y. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 

BOSTON,  MASS. 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


We  Are  Advertising 
This  Trade-Mark 

This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 

1 -lb.  jars,  $4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS— Fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


It.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

31  South  front  Street 
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Tobacco  Cutter* .  1.50 

Alarm  Money  Drawers . ..  1 .  so 

Bag  and  Twine  Holder . x.oo 

Barrel  Covers,  Sunk  Handles,  21  in. ..per  do*.  2.50 
“  Top  “  21  In...  “  2.00 

Beef  Cutters . . .  6.00 

Bang  Borers,  Enterprise  No.  2,  i)4  to  2  in .  1.60 

Can  Openers,  “  Never  Slip” . per  do*.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters. .  8.00 

Coffee  Mills,  Dell's  No.  g .  32.00 

“  “  10 .  40.00 

“  “  . .  65.00 

Fruit  Augers,  s  prong .  1 . 50 

Measuring,  Faucet*. .  a.  00 


Philadelphia  Scoop  Co’a  Sugar  Scoops:— 
Indestructible,  No.  4 . per  do*. 

it  e  (I 

«»  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3..per  do*. 

“  “  4..  “ 

a  tt  a 

X  Quality,  No.  3 . "  “ 

It  ^  tl 

"  !■ . 


9.00 
12.00 
15.00 
4.20 
5-40 
7.  20 
2.60 
3.00 
3-40 


Sherer’s  Eclipse  Counters  : — 


No. 

Length. 

No.  of 
Drawers. 

Each. 

6)4, 

3  feet  8  Inches, 

9 

15. 00 

8)4, 

4  feet  10  Inches, 

12 

20.00 

i°)4  > 

6  feet, 

15 

25.00 

'*)4, 

7  feet  3  Incite*, 

18 

28.00 

'4)4, 

8  feet  6  Inches, 

21 

31.00 

'6)4, 

9  feet  8  Inches, 

24 

35.00 

'8)4, 

10  feet  10  Inches, 

*7 

40.00 

a°)4, 

is  feet, 

30 

45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

these  prices,  f.  0.  b 


10  per  cent. 
.,  Dion,  N 


Y. 


Soalea,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 
“  “  “  1% 

11  i<  11  t 

it  il  li  . 

It  tl  If  ^ 

11  Grocer*',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  i 

»«  a  it  jt/ 

it  a  tt  j 

a  tt  it  « 

a  it  t<  | 

Butchers’,  without  weight*, No.o 

tt  u  ti  f 

ti  n  a  8 

•i  ti  a 
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SMORED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  do*,  in  case . per  do*.  ■  90 

Tins,  Keyed  (Jewel)  2  do*,  in  case..  “  .90 

Largo  cartons  or  tins.  1  dor.  in  case  “  2.00 

Dime  Tumblers,  2  do*,  in  case .  “  .90 

THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 72)4 

Osprey,  2  doz . „ . 60 

Tidal  Wave,  2  doz . 40 


MACKEREL. 

too  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1...  50. eo  25.6013.00  2.75  2.25 
Ex.  Norway,  No.  2...  36.00  18.60  9  50  2.05  1.69 

Ex.  Norway,  No.  3...  28.00  14.60  7.50  1.65  1.37 

Ex.  Norway,  No.  4...  24.00  12.60  6.;o  1.45  1.21 

Ex.  Bloaters, xxx .  42.00  21.60  10.95  2.35  2.03 

Ex.  Bloaters,  xx .  40. 00  20.60  10.45  *.*j  *.95 

Fancy  Shore,  No.  1...  38. co  19.60  to. 00  2.15  z  77 

Med.  Shore,  No.  1  ...  27.00  14. to  7.25  z.6o  1.33 

Large  Irish,  No.  a . 24  00  12  60  6.50  z.45  x.21 

Extra  Irish, No.  2 . 23.00  ia.xo  6.25  x.49  1.17 

Medium  Irish,  No.  2..  22 .50  11.85  6.c8  1.38  1.15 

Small  Irish,  No.  2 .  22,00  11.60  6.eo  z.35  1.13 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  1.25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.3s 

Lab.  Split,  Lg. No. 2.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whitefish .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.10  4.10  x.oo  ,85 

Shad,  No.  2,  Mes* . 

Haddock,  Pickled .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . 08 

Gilt  Edge.  40  lbs . . . . .  .06 

Favorite  Middies,  60  lbs . 12 


DRESSED  PISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 

Snow  white.  r-lb.  brides,  20  lbs . 


.07 

.08 


Favorite  Cod,  2-lb.  bricks,  40  lbs . 08% 
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STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case,...  1.30 

“  small  size,  a  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . . . 08 

Medium  Bank . 07 

Pollock . 05 

Hake . (4)4 

In  original  cases,  450  lbs.,  Vc.  leu 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .  j  7 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .15 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .85 

“  “  100s .  “  r  50 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . io)4 

Fancy  N.  Y.  State,  48  r  lb . 10% 

Choice  N.  Y.  State.  50-lb.  boxes . 09% 

Penn  )4S>  60-lb.  bags . °7V, 

Apricots— 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 22)4 

Standard  Royals,  25  lbs . 19 

Cherries — 

California,  unpitted.  Black,  25  lbs . 16 

California,  pitted.  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  recleaned,  36  is . 08 )4 

Gold  Medal,  loose,  25  lbs . o8J4 

Private  Growth,  extra,  cleaned,  36  lbs . 08 

"  cleaned,  30  lbs.  bulk . 07)4 

Peaches — 

Extra  Fancy,  pared,  25  lbs . - . 25 

Extra  Fancy  Muirs,  25  lbs . 15 

Extra  Fancy  Muirs,  50  lbs . 1454 

Fancy  Muirs,  25  lbs . 14 

Extra  Choice  Muirs,  50  lbs . 13)4 

Choice  Muirs,  25  lbs . 131^ 

Choice  Yellows,  25  lbs . 12^ 

Pears — 

Fancy  Caliiomla,  Bartlett,  25  lb . 13J4 
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PRUNES. 

Boxes. 


2  5\_- 

*  Su 


>* . 
o  —I 

a  et 


•a  . 
“U 


•°3)4 

•°8)4 

.08 
•07  X 


.09 

.08 

•°7  K 

•°7)i 


20-  30,  25  lbs . 

30-  40,  25  “ . 09)4 

40-  50,  25  “ . 08% 

40-  50,  50  "  . 

50-  60,  25  “ .  o8)4 

50-  60,  50  “ . 08 

60-  70,  25  “ . 08 

60-  70,  50  “ . 0754 

70-  80,  25  “ . 

70-  80,  50  " . 

80-  90,  50  “ . 06)4  .05% 

90-100,25  “ .  .05  .05)4 

90-100, 50  “ .  .05)4  .°5)4 

too-120,  50  44  ..... 

*5-3°,  *5  lbs..  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . .. . 

“  a  “  50  lb . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . . . 

Cal.  SultaDas,  50  lbs . . . 

Cal.  Seedless  Muscatels,  50  lbs i . 

Roger's,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs . 

Raisins,  Seeded — 

Ensign,  fancy,  36  is . 

G.  &  S.  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  xo  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  10  Jts.,  net . 


s& 
S  s 
h-O 

•  oSK 

.07)4 

•  °7 
.06)4 


.t')4 

•  o834 

•  07)4 

■°7'A 

.07 

.07)4 

.(8 

•°7)4 

.07 

.07)4 

.0754 

■07X 

•09  V*. 

.09 

•  09  Mi 
.09% 
•'7)4 
•'7)4 
•'3 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  si*e,  2  dozen. .  2.70 

“  *5-  “  i  “  .  2.25 

"  15-  and  «5-cent  size,  assorted..  *.50 

Grain- O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doz. 

25-cent  size  in  case  . . per  case 

Case  No.  5,  1  doz.  afi-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . .  “  “ 

2  doz.  15-cent  size,  r  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Kneipp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz.  s.15 

24-12  oz.  package,  packed  2  oz.  in 

case . . .  “  «  j.25 

Perfection  Rye  Coffee  24  1  lb.  pkgs . —  2.40 

HORSERADISH. 

Tumblers,  10-c.  oi*e,  2  doz . per  do*.  .67)4 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  xo-c..  Lord's  Prayer,  t  do*.  “  .80 


2.30 

2.05 

*•47)4 


PHILADELPHIA,  U.  S.  A. 


The  Enterprise  Mfg.  Co.  of  Pa. 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 
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ink. 

Arnold's,  black.  . Per  bottle 

Continental,  red,  t  doz . . . 

“  black,  3  doz . 

Royal,  black,  3  doz . 

StaSord,  Commercial,  3031.. . Per  bottle 


•48 
.3° 
.»S 
•  »5 
.58 


LAMP  GOODS. 

Per  case  of  6  do*. 

Lamp  Chimneys—  No.  o.  No.  1.  No.  a. 

Macbeth,  Pearl  Top .  3-9° 

Acme,  Victor  Top .  3-6° 

Pure  Flint,  Luster  Top .  3  00 

Crystal,  Crimp  Top . .  a.io 

No.  o.  Tubular  Lantern  Globes 
Cold  Blast . 


Vulcan  Parlor,  65's . • . 

zoo's,  5-gross  In  ease . 

500’s . 

Vulcan  Safety,  65s,  No.  37 . 

“  65s,  No.  a . 

Columbia  Safety,  No.  a,  5-gross  cases.... 

No.  37,  5-gross  cases... 
100’s,  5-gross  cases.. 


4. zo 
4. so 
3.60 
a.  70 
...5  doz. 
..i%  doz. 
No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .75 

**  «  dec.,  107,  “  -9° 

No.  o.  No.  1. 

Banner  Burners .  -45  -55 

No  charge  for  packages. 

Oil  Cans —  , 

1 -gallon,  Glass . per  doz 

1-  “  Galvanized . . . 

3.  “  Lenox,  Spout . 

5.  “  "  Spigot . 

3-  “  Colombia . 

5-  *•  Banner . . . 

5-  “  Climax,  Pump . 

5-  “  Home  Rule,  Pump . 

Lanterns—  . 

No.  o.  Standard. . per  doz. 

No.  o.  Dash . - . - .  „ 

Cold  Blast . 


4.80 

4.80 

4.20 

3-  3° 
a.  75 

fcfa 

.85 

I  .OO 

No.  2 
.75 


2.25 
s.zo 
5s  00 
5.5o 
7.00 
8.00 
10.00 
12.00 

4-75 

7.80 

8.00 


LIME. 

Prepared,  a  doz.  In  case . . . P«r  dor 

Chloride,  sifting,  as  lb.  boxes,  1  lb. . per  lb. 

««  M  25  lb.  boxes,  %  lb . 

Acme,  I  lb.,  sifting,  15-lb.  boxes . 

LYE  AND  POTASH. 

Banner,  4  doz . per  case 

Babbitt’s  Potash,  4  doz . 

Lewis’ .  , 

Red  Seal,  a  doz .  „ 

**  4  dos . . . . . .  (( 

Popular,  4  dos . 


■  S2X 
•°5  V* 
.06^ 

■°s& 


3.25 
3  3° 
3-25 
x.*7X 
3-65 
z  ■  45 


MATCHES. 

Swift  ft  Courtney’s,  100’s,  1 -gross  case, 
<*  400’s,  1  “ 

«  500’s,  1  “ 

Blue  Hen,  100’s,  1  “ 

«*  500’s,  1 


Per  gro 

1. 75- * -9° 

3 ■ 5°-3 • 7° 

3.75- 4.00 
1. 50-1. 60 
4.00-4.15 
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Per  Gross. 

. 4* 

. 90 

«...  3-95 

. 55 

. 45 

. 55 

.  -50 

. 9° 


No.  15,  gross  cases .  *  -a° 


No.  3a,  5-gross  cases, 

Safety . . . 

Mazeppa.  Parlors,  500’s. . 

Press,  aoo’s . . . 

500’s . . . 

America,  100’s . . . . 

American  Paraffine,  500’s,  ex.  qual . 

Telegraph,  blue  head,  5-gross  cases . 

Our  Darling,  1  gross,  No.  3, 1,000 . 

Our  Darling,  %  gross.  No.  4,  x.ooo . 

Superba,  xooos,  1  gross  to  case . 

Red  Skin,  500s,  1  gross  to  case . 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case 

Lenox,  400s,  I  gross  to  case . 

Red  Cross,  200s,  1  gross  to  case . 

Blue  Ribbon,  165s,  5  gross  to  case . 

Blue  Ribbon,  165s,  1  gross  to  case . 

Astral,  150s,  5  gross  to  case . 

Astral,  150s,  1  gross  to  case . . . 

Planet,  100s,  3  gross  to  case . 


55 

. 45 

3  5«>-3-75 
4.25-4-50 
1.80-1.90 
4.50-4.75 
z. 30-1. 35 

.  4-  *5 

. 60 

.  5-5° 

.  2.75 

.  500 

.  4-oo 

4.50 
3.00 
1.30 
1  00 
1.05 
.85 

.90 
.80 
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Natlonal,  30-lb.  K.ts,  bbls  %  bbls......per  lb. 

Southwark,  30-lb.  palls,  bbls.,  X  bbls. 

Atmore  ft  Son,  Extra  Family— Seedless  :— 

No.  5,  glass  jars . per  case  6  jars 

No.  3,  glass  jars .  per  case  6  jars 

Family — heedless. 

No.  5,  wooden  pail» . per  box  6  pails 

No.  io,  wooden  pail* . per  box  6  pails 

No.  i3,  37  and  68,  wooden  pails . 

Celebrated— Seedless . 

Barrel*,  Halve*,  Quarter* . per  lb. 

Wooden  Pail*,  x8,  37  and  68  lb«. 

Atmore's  Mincemeat,  No.  2,  2  do*,  in  ca*e, 

per  do* . . 

Carton*  Condensed,  ( 3  dozen  In  case,) 
per  gr02*w..e 
Keystone— 

Barrels,  Halves,  Quarter* . per  lb. 

Wrvoden  Pall*.  *8.  27  and  68  lb* . .  * 

Wooden  Kits,  No.  ao  and  35 . . 


MINCE  MEAT. 

.per  lb. 
11 

. per  crate 


John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior. 
18,  37  and  68-lb.  buckeri, 
zo-lb.  buckets,  6  In  crate, 

5-lb.  “  6  " 


.o8« 

.09 

6.25 

3-65 

3- 8o 
•x3 

4- 4° 


5-lb.  glass  jars,  6  In  case.  “  .......per  case 

18  37  and  68-lb.  belts.,  XXX,  Snperlor..per  lb. 

5-lb.  gl.  jars.  6  In  case.  XXX,  “  P«rca«> 

Barrels  and  half  barrels,  Falrmount . P«  lb. 

18,  37  and  68-lb.  buckets,  “  . 

Wm.  I.  Troth:—  .. 

Barrels  and  half  barrels,  Famous . P*r(, 

18,  37  and  60-lb.  buckets,  “  . 

10-lb.  buckets,  6  In  crate,  “  . per  cra‘« 

«-lb.  “  6  “  . 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18.  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 

5. lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  . . 

Campbell's  Mince  Meat,  3°-h>-  paUs..... 

Mrs.  Wells’,  bbls.  ft  %  bbls.  &  30-lb.  kits, per  lb. 

New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  )4  bbls.  and  30-lb.  kits 
Schimmel’s,  30-lb.  Kits,  bbls.,  %  bbls-.per  lb. 

“  18  and  37  lb.  Kanaklns . 

“  10-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

..  s.ib.  “  -  ;;  5-30 

•1  5-lb.  Glass  Jars,  6  to  case  6.25 


,o8« 

•  09 

6.25 
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olive  OIL — Imported. 

Bertin  ft  Perrier’s,  extra  fancy,  qts.,  1  doz . 

“  “  pts.,  a  do* 

v  “  J4-pu.,  adoz. 

Rse'g,  Lucca,  litre  bottles,  x  doz.. ••••••••• 

“  25-oz.  bottles,  z  doz . 

“  Finest  Sublime,  qts.,  1  dos . 

ii  “  pts.,  2 doz . 

■1  “  k-ptt.,  2  doz._ 

ii  <>  8-oz.  flasks,  2 % 

doz . 

••  “  zs-oz.  flasks, 

2%  doz.„ . 

<•  Sublime,  8-oz.  flasks,  a)4  doz... 

••  "  za-oz.  "  >H  doz... 

Rae’s  Finest  Sublime,  1  gal.,  10  Incase,  per  gal. 
Rae’e  Finest  Sublime,  5  gal.,z  or  a  In  case, per  gl 
11  •<  z  qt.,  40  to  case, 

Sublime,  i-qt.  tins,  40  to  case- . 

'  “  j4-gal-  tins,  20  to  case . — 

1  ••  j-gal.  tins,  so  to  case . 

'  ••  5-gal.  tins,  1  or  a  to  case- . 


OILS. 


Stove  Gasoline . 

Headlight,  isetest.. 


..per  gal. 


.18 

.zaji 


OLIVES. 


H.  Kellogg  A  Sobs.  Agent* Doz< 

Theodore  Marquet,  Mammoth,  64  . .  x5*5<> 

“  Extra,  64  oz .  *3-5° 

<  Mammoth,  quarts .  7-*S 

Extra,  quarts . .  6-75 

«  Extra,  pints .  4  5° 

*'  Mammoth,  %  pints .  3-x5 

'•  Extra,  yi  pints .  3-°° 

Fourees,  19  oz.,  fluted  bottle. .  4-75 

De  Lucques,  10  oz . • .  a-4° 

Farcies .  8-75 

Queen,  6  oz .  *-3° 

Pim  Olas,  x8  oz .  6  00 

Pirn  Olat,  . .  3-5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  *  •  *5 

California,  quart  bottles .  °-  5° 

California,  individuals .  1  •  5° 


4  9° 
2.90 

1.9° 
11 .50 
8-75 

6.50 

7.50 
4-75 

7-5° 

9.00 

6.50 
8.00 
2. 40 
2.30 
2.65 
*.  35 
2.20 
2.10 
2.00 


J.  L.  Neff  &  Co.,  Agents— 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  454  OZ.  bottles .  4-75 

24  8  oz.  bottles.; .  7-5° 

12  18  oz.  bottles . , . —  °-75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case .  23.10 

20  >4  gal.  cans,  case .  24.20 

40  H  gal.  cans,  case . - .  *5-3° 

80  '/\  gal.  cans,  case . — .  *7-5° 

Bulk  at  £20  for  xo  gallons. 

Nicelle  Olive  Oil — 

The  highest 


type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 


7-75 
E  50 
26  50 
lx.e 


France.  Serial  No.  6533.  P*r  cale 

Large  bottles,  1  doz.  to  case .  7-25 

Medium  bottles,  2  doz.  to  case . -— 

Small  bottles,  4  doz.  to  case . 

5  gallon  tins,  2  tins  to  case . - 

1  gallon  tin,  4  tins  to  case . - . - 

%  gallon  tin, 8  tins  to  case .  xz.eo 

32  oz.  tin,  25  tins  to  case . . .  22  00 

Trade  discounts  on  quantity. 

(as.  Hill  &  Sons  Co.  . 

Ouarts,  Cal.  style,  1  doz.  In  earn.... pet  case,  8.50 
Pints,  “  »  “  “  — •  “  9  °° 

ii  Pints.  “  1  *  “  —  “  4-75 

Oliver’s  Olive  OU— 

1  dozen  large . 

2  dozen  medium . . . — •  °’75 

2  dozen  tmall . - . .  4- *5 

6  I -gallon  tins . -....per  gal.  2.10 

2°  ^-gallon  tins . - . Per  8?*-  **5 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  a  doz . P*r  “0I- 

Stohrer’s,  No.  16,  2  doz . Per  °°l- 

Stohrer’s,  No.  32,  1  doz . P er 

Keystone,  bottles,  2  doz . P*r  “oz- 


•  55 

z.l35 

•95 


YEARS  AGO 
We  Used  NO  Adulterants 
or  Chemical  Preservatives 
irv  Making 


WeAake  itJusttheSameTod&y. 
Remember  “It  IS  Pure” 

ATTYORE,  &.  SON  -  Philadelphia^ 


'  We  Do  the  WorY 

You  Get  the  Pay 


Everybody  knows  Arios&  Coffee* 
You  need  do  nothing  but  fill  orders— 
have  done  the  work.  YV  e  make  it  worth 
your  while  to  fill  orders  by  giving  you 
almost  any  article  of  merchandise  you 
may  need,  which  you  would  otherwise  be 
obliged  to  draw  on  your  bank  account 
for,  in  exchange  for  the  vouchers  you  get 
with  every  case  of  Ariosa  you  sell,  so 
you  get  the  pay. 

If  you  haven’t  a  catalogue  we  will 
send  you  one. 


Arbnckle  Brothers  -  New  York 


GROCERY  WORLD 
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paper. 

WRAPPINQ. 

Manila,  15  x  20,  full . per  ream  .36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  x8  x  24,  full,  10  lbs .  ‘  .37K 

“  Special,  15  x  20,  6  lbs- .  "  .1854 

Manilla,  Bakers',  15  x  20,  10  reams  In 

bundle . per  ream  .  12 

“  Roll,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .0354 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide .  “  .03% 

“  Glared  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  "  0354 

“  Glazed  SUV  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03)4 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  g  X  12...  “  .4° 


PAPER  BAGS.— Manila. 
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•43 

.45 

•49 

•  55 

•53 

•97 

.61 

•  71 

.65 

1.25 

•75 

.89 

•  77 

1.39 

•87 

1.05 

■  91 

J-6s 

1 .07 

1 .21 

1.03 

1  95 

1.23 

X.4I 

1. 19 

2.29 

1-49 

x  .68 

*-37 

2.  55 

1.65 

x.83 

3“ 

3- 97 

4- 41 

4- 79 

5- 41 


Price  per  1,000  and  not  less  than 

ta)4.1b.  Plain  Flour  Sacks . . 

25-lb.  "  “  . 

50-lb,  “  “  . 


k  . 
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nr  0 

v  . 
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•  45 

•  35 

•  73 
•93 

1. 15 
*•33 

1-55 
1. 81 
2.19 

2.41 

2.89 

3- 75 
4.01 

4- 55 

5- 05 


500  lots, 
per  M  4.00 
“  5-75 

“  11.25 


PICKLED  MEATS  AND  FISH. 

perdoz.  4.75 


Lamb’s  Tongue,  glass  jars,  pints... 

io-oz.  jars.?. . .  " 

"  10-lb.  pails . per  pail 

Tripe,  10-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pig's  Feet,  io-lb.  palls . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  In  glass . per  doz. 

“  Tripe,  "  ... .  “ 

“  OxHeart,  «  “ 

•*  Pig's  Feet,  M  .  “ 


5- 75 
2.50 

2.50 
.90 
2.00 
1 .00 
2.25 
x  .10 
1. 10 
x.xo 
1. 10 
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Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . . . per  pail  .50 

“  10-lb.  “  .  v  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i8)4 

Loose,  barrels,  30  lbs . . . 18 


POPPING  CORN. 

Brad’s  “  Tip-Top  ”  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages . 4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  2  doz . .  .92% 

Medium,  2  doz . 1.45 

Large,  1  doz . 2.75 

Peanutene,  No.  2  jars,  2  doz . . .  1.85 

Peanutene,  No.  4  jars,  3  doz . . . 92  J4 

PICKLES. 

William  Bros.,  32  gal.,  1500s.....,.., .  10.75 

“  16  “  800s . . . ; .  6.10 

“  16  “  600s . . .  5.25 

Barrels,  45  gal.,  1200s . .. .  11.50 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal . ..  **  5.00 

Chow-Chow,  No.  x,  5  gal.  kegs . . .  1.95 

Chow  Chow,  No.  2,  5  gallons . .  x .  75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins,  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . 97*4 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Marty nia,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  x  doz.  x  doz.  %  doz. 

X  Pints.  Pinta.  Qts.  %  Gal.  x  Gal. 
**•*5  5  50  4.70  8.35  7  *o 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

x.ao  a.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz.  )4  doz. 
Qts.  H  Gal.  1  Gal. 
6.00  11. 00  10.20 


2  doz.  2  doz 
54  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  3-30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s : — 

Pure  Apple  Vlnegai,  Extra  old,  bbls . 

“  “  “  40  grain,  bbls . 

Pure  Cider,  40  grain . . . 

Pure  Cider,  45  grain . . . 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  «  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . perdoz.  a. 00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbsT 


Per  gal. 
.16 

■  15 

.12 

.15 

.16 
.20 
.90 


•°9)4 

"  14-16  lbs . 09)4 

“  10-12  lba . 10 

Picnics,  6-8  lbs . .09 

N.  Y.  Shoulders,  10-12  lbs . .10 

Dried  Beet,  sets  (city  smoked) . 15 

“  Tenders  and  Knucks . 16 

“  Flats . 13 

"  Air  Dried,  sets . . . 20 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . perbbl.  18.00 

“  Family .  “  19.50 

Breakfast  Bacon,  rib  In . .  .  1 1 

“  boneless . .1254 

S.  P.  Bellies,  14-15  lbs . 0954 

Bologna,  25-lb.  boxes .  .08 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  ss-lb.  boxes . 10 54 

Covered  Hams,  54 -cent  extra;  Covered  Shoulders. 
Picnics  and  Bacon,  54 -cent  extra 
John  Bower  &  Co.— 

Honey-cure  Brand  Hams,  skinback . 12 

"  “  large . 12 

“  “  medium . 12 

“  "  small . 12 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . 10 

Beel  “  10 

Boiled  Hams . .20 

Beef  Tongues . per  dox.  9 .00-1 1 .00 
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swift  &  Co. — 

Premium  brand  Hams,  10  lb . 

Premium  brand  Hams,  12  lb . 

Premium  brand  Hams,  14  lb . 

Premium  Drand  Hams,  16  lb . 

Premium  brand  Hams,  18  lb . 

Premium  brand  skinned  Hams,  18-20  lb . 

Premium  brand  boiled  Hams, skinned, fatkss 

Premium  brand  Bacon . 

Premium  brand  Dried  Beef,  insides . 

Premium  brand  Beef  Tongues,  short  cut . 

Winchester  brand  skinned  Hams,  all  aver..., 
Winchester  brand  Picnics . 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans., 
to-lb.  Tin  Pslls,  60  lbs . 

5  "  “  . 

3  11  11 


oiV 

o8)J 

0)H 
09  K 

10 


»3 

12$i 

Ilji 

11K 

II  54 


20 

x6 

ioJ4 

09  54 


8 

»h 

854 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  ,c 9  54 

“  “  tubs . >0 

“  “  3, 5  and  10-lb.  cans.  .11 

Swift  &  Co. — 

Premium  brand,  tierces . ic>54 

Silver  Leaf  brand,  tierces . 09*4 

Jewel,  compound,  tierces . 07 yt 

Cotosuet  tierces . 07% 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 08 

Common  to  fair,  native . _.o6 

Western  Dressed  Beef — 

Choice,  native  cattle . 08 

Common  to  fair  “  . 06 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls . 

Sheep,  choice . . . 

“  medium . . 


Per  lb 
-.09 
-.07 

-09 

-.07 


.07)4 

.0754 

•  0754 

•  C754 
•07)4 

.12 

.09 

.XO 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-x  .00 

Cow  Tongues . 75-1.00 


Ham  Confidence 


There  is  a  vast  difference  be¬ 
tween  merely  “  ham  ”  and  Swift’s 
PREMIUM  Ham. 

The  grocer  who  just  keeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  ham  trade  as  night  is  pertain  to 
follow  day. 

j  But  the  grocer  who  sells  only 
j  Swift’s  PREMIUM  ham,  which  is 
always  the  same  and  always  fine, will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won’t  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 

PREMIUM  Hams  are  tender, 
delicious  and  —  this  is  important  — 
well  advertised. 


Swift  &  Company,  U.  S.  A. 


riONEYrCURr;^ 


PH  1  L,AP’A. 


RE  BRAN 


JOHN  BOWER  <S  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  R  R  S  OR  HONKY-OURK  BRAND 


Beef,  Beef  Tongues,  tj  £k  myt  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JTi  IV1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF7  TONOUES 

xxx  and  Superior  mince  meat 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET,  NEW  YORK 


IN  M»ITING  TO  KDVERT1SBRS  KINDLY  MBNTION  "  GROCERY  WORLD 
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Calf  Heads,  scalded . 

•  5°”  •  75 
.60-. 90 

“  beef . 

X  .00 
.20-. 35 

Beef  Kidneys . , 

x  .00 
.c6 

Ox  Tails . 

■5»--65 

.03-. 05 
.12 
.18 

Rolls,  beef . 

2X2 

“  “  western ... 

. . . 

•  12 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

YRBSH  KILLED, 

1'urkeys—  Per  lb. 

Western,  Y.  H.,  8  to  io  lbs . 15  -.17 

“  Y.  T.,  15  to  17  lbs . is  -.17 

Old  hens  and  toms . '->6 

Common  to  Good . 10  -.13 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3 34  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4)6  lbs.  to  pair,  fancy  ..  .  18  -.20 

“  3  to  3%  lbs.  to  pair,  fancy  ...  .18  -.22 

“  fair  to  good . IS  -.1® 

Fowls— 

Western,  fancy . .  -  >S 

Heavy  Roasters,  4  to  5  lbs . 14  -.16 

Fair  to  good. . 12  -.13 

Old  cocks .  -.10 

Western  capons,  fancy . 25  _-27 

**  “  small . .2  2  —.24 

Squabs—  Per  doz. 

Prime,  large,  ancy .  4-°° 

Mixed .  2.50-3.50 

Dark .  1. 00-1.50 


LIVE  POULTRY.  Per  lb. 


Spring  chickens,  nearby,  1)6  to  2  lbs . 12  -  13 

Large  Springers . >2  --*3 

Fowls . -i2  --’S 

Roosters .  .°9  ~-10 

Ducks . i2  -.13 


POULTRY  SEASONING. 


Bell'sSpIced  Seasoning — 


SmalTor 

No.  1, 

,  2  doz.  In  case, 

85 

C4 

I  “ 

.85 

Large  or ! 

No.  2, 

1 

1.40 

i-lb.  cans 

.  1  doz.  in  cue . 

. per  case 

4.00 

2-lb.  “ 

34 

3-75 

3-lb.  “ 

34 

ti  «• 

HMIIIIIHHint 

3-40 

5-lb.  “ 

34 

ft 

8.70 

-46- 

SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . . .  5  -bo 

Extra  Quality,  15  gals.,  kegs .  2-25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  .8e 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  in  case,  %  lb. .per  doz 
No.  1,  round  conical,  with  key,  1  doz.  “ 

No.  2,  “  “  1  “  “ 

No  3  "  "  34  “  “ 

no.;,  »  “  « "  “ 

P.  P.  Sauce,  s  doz.,  No.  . .  “ 

Mmore’i  Genuine  English  Plata  Pudding 
Seedless : — 

Individual,  per  case  of  2  doz. 

1- lb.  cans,  “  z  *' 

2- lb.  “  “  1  ‘ 

3- lb.  *«  "  34  •' 

4- lb.  “  »  34  ‘ 


A.eeeeeeeeeia 


X  .00 
*■35 
4- *5 

6.50 

8.50 

1.50 


2.00 

2.25 

4-00 

3*5 

3-85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies—  Per  doz 

No.  32,  jars . . .  *«°5 

No.  5,  toy  pails .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . . . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel's,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 77/4 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  20-lb.  pails . *3/4 

Southwark,  30-lb.  pails . 06% 

Southwark,  454-lb.  toy  pails,  %  dot .  4.10 

Fruit  Butters —  Pcr  doz. 

Apple,  No.  22,  jars . . .  1  05 

Apple,  Southwark,  No.  3,  tins .  1 .15 

Apple,  No.  5,  toy  pails . .  2.80 

Apple,  30-lb.  pails . per  pail  1 . 15 

Apple,  20-lb.  crocks . per  lb. 

Apple,  Schimmel's,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .07# 

Jams—  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1.95 

Southwark,  assorted,  No.  16,  jars .  105 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.82*4 

Schimmel’s,  pure .  1 .60 

Warrock's  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . . . .  4.00 

M-lb.  “  .  2**5 
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Curtice  Bros.  Preserves —  Per  Do* 

Cherries,  jars .  4.®5 

Strawberries,  "  „ . .  4.60 

Raspberries,  "  - . « . . .  4  60 

Apricots,  “  peeled . - .  4-  85 

Pineapple,  “  . . .  4  60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 

Essence  Peppermint . . .  o  85  1.95 

Castor  Oil . 45  .85  1-95 

Sweet  Oil . 4°  .85  z.95 

Spirits  Nitre . . . 45  85  1  95 

Spirits  Camphor . . .  85  1 .95 

Spirits  Painters' Commercial . 45  .85  1  95 

Paregoric . . . 45  .®5  *-95 

Glycerine . 45  .85  i-95 

Syrup  Squills . » . 45  -8S  1-95 

Syrup  Rhubarb . 45  .85  x-95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  r.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1  95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey's  Cordial,  rd  bots . 45  .85  1  95 

Turpentine . 45  .85  1  95 

Machine  Oil . 45  -85 

Laudanum,  i5C.-size . per  doz.,  r. 

Laudanum,  25c. -size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

■ 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2 .40 

«  «  ■*  Jf-ib.,  “  “  2  60 

«>  **  “  Jtf-lb.,  “  “  2  80 

Anker's  Beef  Capsules . . .  3.00 

Borax,  Powdered,  bulk . per  lb.  .  08 

'*  Lump,  bulk . . . . .  11  .08 

Butter  Color,  W.  &  R . per  doz.  2 .00 

Bluestone.bulk . ....per  lb.  .09 

Copperas . per  lb  .01 34 
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Camphor,  gam,  x-oz.  blocks . . .  1 

“  Flakes,  250  bbl*  ... . — •  *’ 

11  **  less  quantity ............  11 

"  Tar  Balia,  bbU.,  250  lbs .  "■ 

“  “  less  quantity . 

Castoria,  Fletcher's . —  per  doz. 

“  Pitcher's . .... .  “ 

Carbonate  of  Ammonia. .  “ 

Epsom  Salts . .. . —..—per  lb. 

Glauber  Salta.- . . . —....per  lb. 

Glue,  ordinary . - . - . — 

Glue,  white . 

Glue . . . .  . .  11 

Goff’s  Cough  Syrup,  25c.  size . —..per  doz. 

Goff's  Herb  Bitters,  25c.  size . .  " 

Goff's  Oil  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size....— ...per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  zsc.slze  " 
Goff’s  Dyspepsia  Tablets,  zoc.  size...  “ 

Gum  Arabic . —...per  lb. 

Haarlem  Oil. .per  doz. 
Licorice,  P.  4  S.,  5c.  stick,  Imported..  “ 

“  M .  &  R .,  5-lb.  ooxsSh . per  lb. 

*  “  Lozenges,  5-lb.  boxes,  “ 

«*  Y.ftS.,  “  s-lb.  glass  front,  " 

“  5-lb.bx.,4's,  6’s,  8's,  la’s,  16’s,  “ 

“  Root.... . — . .  " 

Putty,  a5-lb.  cans . . . per  100  lbs. 

“  50-lb.  cans . .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  "  io.c.  “  ...  " 

Paris  Green,  100  -125-lb.  kegs . per  lb. 

"  tf-lb.  packages... . .  “ 

«  5-lb.  '*  . —  “ 

“  s-lb.  «  . .  " 

Jamaica  Ginger,  Hires',  flasks . ..per  doz. 

Rosin . - . — . . —per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  ‘  100  ‘  “ 

Sulphur,  Flour,  175-Ib.  barrels - per  100  lbs. 

“  100-lb.  bags. . . . 

“  less  quantity . 

Venetian  Red . per  lb. 

Whiting . . . . .  “ 

1  ox. 

Husband's  Magnesia . .—.......per  doz. 

Bull’s  Gough  Syrup„ . .  “ 

Roach  Powder,  Omega,  4-01.  cans.— . 

’  *•  “  . . . per  gross 

Roachsault,  roc.-size,  1  dor . per  dor. 

Iron  Glue,  McCormick  &  Co's : — 

No.  5 .... .......  ......  ••••«•••••••—•  ••«.»«•••••• 

Tube1  V"...— .  ...nr.rr.mt 


I  .00 
.02^ 

.°*y* 

2.80 

.83 

.11 

•oi54 

.0154 

.0954 

.20 

.11 
1. 75 
*•75 
*•75 
3-50 
1.20 
1.20 
■75 
•55 
■40 
•3® 

•3 

•  sy 

•  *4 

•  It 
1.60 
s.55 

•35 

•75 

*9X 

•34 

•33 

•3* 

•90 

•04 

.07 

•7 

*•45 

2.25 

•03)4 

.02 

.02 
2  OS. 

S.85 

1.90 

.80 

9.00 

.80 


. .  -40 

-  -75 

-  -75 

McCormick  &  Co.,  Bee  Brand —  Per  dor 

Insect  Powder . .  .80 

Root  Beer  . - . 80 

Talcum  Powder . ..— . 80 

Triangular  Quinine . . . — •  .80 

Quinine  Capsules . •  75 


— —  THE  ONLY  WAY  WE  HAD  A  CHANCE  — 

We  have  been  endeavoring,  through  trade  paper  advertising,  to  induce  you  to  ask  for  Murdoch’s  Laundry 
and  Corn  Starch.  Many  of  you  have  done  so,  and  are  selling  them  regularly  to-day. 

We  hazard  the  opinion  that  every  grocer  who  is,  is  well  satisfied  that  they  are  the  cleanest  and  the  best 
starches  on  the  market. 

They  have  to  be  the  best,  for  that  is  absolutely  the  only  ground  on  which  they  could  sell.  With  the  market 
dominated  by  one  concern,  what  chance  would  an  independent  starch  have  unless  it  was  better  than  its  competitors . 

So  that  there  are  two  reasons  why  you  ought  to  sell  these  starches.  First — they  are  independent,  Second 
they  are  the  best. 

Oswego  Maize  Products  Companyj  Oswego,  New  York 


Eat  a  Couple  Yourself 

Why  not  consider  Hoffman  House  Pickles  as  a  popular  priced  pickle 
leader  ? 

They  are  unusual  in  several  respects.  First,  they  are  packed  in  tin, 
and  second,  they  are  cured  by  an  entirely  new  method,  which  removes  the 
acid  bite  but  leaves  all  the  spice. 

These  little  pickles  have  sold  wonderfully  well  everywhere  they  have 
gone.  Eat  a  couple  yourself  and  yoitr  enthusiasm  will  rise  at  once.  , 

THE  J.  WELLER  COMPANY,  CINCINNATI,  OHIO 

1  mm  mmm^mmmm  mm  mm  A  MB  A  MB  MB  MB  ■■■■■ 
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W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbine .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powders .  a. 00 

Tarolenm,  small  can.... .  6.00 

Taroleum,  large  can..... .  16.00 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS'  SUNDRIES. 

Acid  Phosphate,  Hertford's... . per  doi.  4.15 

Bath  Brick,  box  sj  bricks . per  box  .60 

Sealing  Wax.- . .  *•  .03 

Silver  Sand.- . . . per  bbl.  1  .23 

Tar,  pints . per  dos.  .73 

“  quarts .  "  1.00 

“  gallons . . . each  .30 

“  %  barrels .  “  3.50 

“  barrels .  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dor.  x-lb.  packages 

and  premiums . per  case  3 . 75 

IT.  S,  Nerve  and  Bone  Liniment,  25c.  siae...  2.00 

McCord's  Magic  Medicine,  25c.  sire .  2.00 

50c.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  S5C.  size  2 .00 

50c. size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wondercure  Headache  Powders,  roc.  size...  .to 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

13c.  size  2.00 
23c.  size  2.73 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry.  Violet, 

ioc,  size  .80 
15c.  size  1.75 
23c.  size  2.00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  doz.  .45 

No,  2,  Vanilla  and  Rose .  “  .90 

No.  2,  Lemon  and  assorted .  "  .85 

No.  4,  “  “  .  “  2.00 

No.  4,  Vanilla .  ««  2.25 

Assorted  cases.  Nos.  1  and  2 .  10.80 

“  Nos.  1,  2  and  4 .  11.80 
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s.50 

2.00 


I.60 


•75 


S-oo 

4.00 


300 

S'50 


Bulk.  Pts.  Qts.  X-Gxl. 

XXX  Vanilla .  1.30  3  00  6.00 

XX  Vanilla . .  1.25 

X  Vanilla .  1.00 

Lemon,  Ginger,  Wtn- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  1.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.25  a. 23  4.00 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  23,  per  doz. 

„  ..  ..  «  No  ,X,  “ 

"  *«  "  “  No.  X,  “ 

•'  Lemon,  “  “  No.  25.  “ 

..  u  No  " 

«  •<  «•  *«  No.  X,  “ 

Ingersoll’s  Flavoring  Extracts 
High  Grade  Vanilla . per  doz. 

“  Lemon. .  “ 

Select  VanilU . . “ 

“  Lemon . “ 

“  assorted . “ 

“  small  size. . “ 


Gal. 
12.00 
10. 00 
3.oo 


6.00 

10.00 


7-5* 
7.00 
2.00 
.80 
•  45 

•45 


•75 

■75 

.85 

.85 

•85 

•45 


LIQUID  RENNET  AND  TABLETS 

Knight’s  Liquid  Rennet - - - per  doz.  1.13 

Blair’s  “  “  -  “  1. 10 

Hansen's  Junket  Tablets,  8  doz.,  per  doi.  .73 

Blair's  Rennet  Tablets,  3  doi.,  per  doi.  .73 

Union  Tablets,  8  dos.,  jc  . .  .45 


CIDER. 

Per  gal. 

Corson's  Golded  Russet,  bbl . 20 

Corson's  Champagne . 18 

“  Dry  Hard . 20 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  %  bbls.,  28  gals .  5 .60 

New  Juice  Cider,  %  bbls.,  i4gals .  3.25 

Bottled  Cider —  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  "  2  doz.  pints .  4 .25 


—51— 

Mott's  Brand  Golden  Russet,  r  doz  quarts., 
“  “  2  doz.  pints... 


3-75 
4* *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  20  packages . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets,  a  lbs.,  bulk .  1.25 

Pulver’s,  20  5-cent  packages . per  box  .  55 

Pulver’s,  cartons,  5  boxes .  2.75 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  «  3-lb.  "  . 06  % 

Coronet,  choice,  i-lb.  pockets . 06 

“  "  3-lb.  “  . 05X 

Imperial,  fancy  Japan,  i-lb.  pockets . 05H 

“  “  3-lb.  “  . ostf 

Pearl  Head,  5-lb.  cotton  sacks . 04% 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . ^ 

Fancy  Head,  100-lb.  bags  . . . 06 

Choice,  roo-lb.  bags . 04K 

Prime,  100-lb.  bags . 03% 

J  Fancy,  100-lb.  bags . . . 05 y. 

Choice,  100-lb.  bags . 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  320  lbs.. . .  s .  65 

“  “  60 bags,  5  lbs..  Urn.. .  4.0a 

11  “  ss  “  14  “  ...  3.75 

“  “  30  “  10  "  ...  3-75 

“  *'  115  "  *K  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  250  lbz .  a. 50 

“  “  *  56  “ . 65 

«  28  “ . 33 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3ozo-lb.  bags,  in  bbls., 

per  bbl .  3.00 

“  Pretzel,  obis,  contain  280  lbs.. .  a. 40 

“  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  280  lbs .  2 . 40 

Ivory  Salt,  dime  sixe,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  z.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . ...per  bbl.  2.60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags- 
“  “  “  140-lb.  “  ,r .. 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

•  75 
.60 


Family  size,  case  of  4  doz .  3-6° 

Hotel  size,  case  of  a  a8-Ib  tins .  3.00 


SALAD  DRESSING. 


Campbell's,  small,  pat.  cap,  2  doz.., 

' 1  small,  2  doz . 

Schimmel's,  small,  a  doz . 

My  Wife’s,  large,  i  doz . . 

a 

...per  doz. 

Snider's  Salad  Dressing 

Luncheon,  3  doz . . 

Gallons,  6  jugs  In  crate . 

-875< 

4.00 

i.zo 

•87X 

2.30 

»-45 

a.  40 

X.40 

9® 

1. 25 


SAL  SODA. 

Bblz.,  37s  lbs, . . P«  100  .65 

Kegs,  250  lbs . . . -P«r  100  .85 

60-lb.  boxes,  bulk  or  granulated . *5 


SAUCES. 

Lea  &  Perrins' Worcestershire,  large..  “  7.50 

"  “  middle  "  4.50 

“  “  small..  “  t.  50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77J4 

North  of  England  Sauce,  No.  8,  doz . 77)4 

Chef  Sauce,  2  doz.,  doz . 75 

Snider’s  Chill  8auce : — 

Pints,  1  doz . per  doz.  2.40 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  s  .00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  2 . 40 

%  pints,  2  doz . “  1.40 

Gallons,  6  jngs  In  crate . per  jug  1 .00 


c<The  Pickles  and  Table  Condiments  pre- 

1 

pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.  ” 
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Pueblo,  Col. 

F.  Dresser  &  Co. 

Portland,  Ore. 

IOIO  and  1012  Chicago  Opera  House  Block  __  vy  j  g~s.  m 

1 1 2  CLARK  STREET  J&?  L  fl  1  L  A  U  U 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Hennessy  Mercantile  Co. 
Butte,  Mont. 

CORRESPONDENCE  FOR  PARTIAL  OR  COMPLETE  OUTFITS  SOLICITED 

Louis  Kunkel 

San  Antonio,  Texas 

Lion  Grocery  Co. 

El  Paso  .Texas 

FLESCH'S  PATENT  HENRY  TROEMNER’S 

COOLERS  and  COUNTERS  SCALES,  BINS,  CANS,  etc. 

John  B.  Watson 

El  Paso,  Texas 
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SBBDS. 


Canary  ,boih.6»-lb  3.«5 

Caraway . 10 

Celery 

Coriander  .bleached  .05 

Flax. . . . 05 

Hemp,  bush. 40  lbi.  1.60 


Mustard,  Brown... 
Mustard,  Yellow.. 

Rape,  por  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb.. 


.07X 
.06  )4 
•°5% 
.10 
0554 


Bl-Carb.,  keg*-„ 
bout,  i 


SODA. 


.per  keg  1.  So 

....per  lb. 


bulk,  ej-lb.  boxes . . . 

Babbitt’s,  H's,  ss-lb.  boxes... 

Arm  fc  Hammer  bd.,  M’s,  36  lb*-- . P“lb- 

••  “  «  lbs.,  36  “  .  “  .®4j» 

«  ••  «  V,  J<.  36  lb* .  "  -“SK 

Saleratus,  Babbitt's  b<r,«7s,s5-lb.bxs.  “  .®4» 


SOFT  DRINKS.  Ferdos. 

RootBeer  Extract,  Hires’,  r  do*.. .  *•§“ 

Hires’  Root  Beer,  Carbonated,  s  dor . °7)6 

Hires’  Ginger  Ale,  Carbonated,  a  dor . *7)6 

Welchs  Grape  Juice,  case  quarts,  r  do* .  4-5® 

“  "  “  pints,  a  do* . .  4-75 

“  *<  "  Jt-plnts,  3  do* .  4. *5 

•«  •*  “  3-ounce,  8  do*. .  6- 00 

«  “  «*  3^ -gallons,  r  do*....  8.00 

•’  "  “  gallons,  6  gal .  7-So 

5  per  cent,  discount  on  5  ease  lots. 

Clicquot  Club  Co. : —  t'er  case 

Ginger  Ale,  extra  dry,  pints,  a  doz .  a  •  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a  .10 

Blood  Orange,  extra  quality,  pints,  s  doz...  a. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  a.  10 

Lemon  Soda,  extra  quality,  a  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  a  doz .  a  .  to 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  %  gross . . .  3 -5° 

Bon  Ami,  10-cent  size . . . %  gross  a. 50 

Electro  Silicon,  1  doz . P*r  do*.  .72 

Put*  Liquid,  large,  3  do* . per  gross,  10.50 

Put*  Liquid,  large,  3  do* . per  do*.  1 . 45 

Put*  Liquid,  small . per  gross,  7.00 

Put*  Liquid,  small. . ........per  do*.  .00 

Put*  Paste,  large . .....per  do*.  .55 

Solarine  White  Liquid  Metal  Polish— 

No.  o,  sixth-pint  cans . - . per  gross  9.00 

No.  1,  half-pint  cans .  *  18.00 

No  a,  pint  cans . . . .  32.00 

No.  3,  quart  cans . per  do*.  4-5° 

No.  4,  half-gallon  cans .  7-5° 

No.  5 .  gallon  cans .  “  *3-5° 


Solarine  Bar  Polljb— 

No.  r3,  1 -lb.  pasteboard  boxes,  3  do*.  In 
case.  SO  lbs . per  gross  18.00 


SOAP — Laundry. 


than 
Bars.  5  bxs. 

. zoo  3  jo 

. rao  *  45 

. 100  x.85 

.  7a  a. 80 

. zoo  3  90 

. zoo  3.70 

.  60  a. 95 

. . too  4.10 

. too  3.50 

60  a. 40 
40  a. 60 


Acme . . . 

Acorn . 

Ark. . 

American . 

Bee . 

Best,  Babbitt . 

Babbitt’s  New  York  City . 

Benzine-ated . 

Big  Master . 

Brown . 

Borax,  Dreydoppel . 4°  2.00 

“  Pearl,  Young  81  Co .  4°  3 -8° 

"  Day  &  Frick,  Novelty .  4®  2.80 

“  Handsome .  69  3-*° 

"  Eavenson,  large . ~ . *°°  4-75 

<•  <>  small . . . so®  3-75 

"  Klrkman’s . 100  3  •  8° 

“  Red  Seal . »°°  3-8S 

"  Swift’s . 1 . to®  4-0® 

Circus . - . -•IO°  3-5° 

Cotton  Oil . 100  5  •  80 

Coal  OH  Johnny . 100  3-57)4 

Cygnet . 100  4  °® 

Dobbins'  Electric . 100  4-*5 

Dewey . 100  *,I5 

Fairy . >°°  4-°® 

Fels-Naptha. . i°°  4-°° 

Five-case  lots  freight  prepaid . 100  3.95 

German  Family . »®°  4-3° 

Good  Morning  . 106  3- *5 

Glycerine  Tar . 100  3-  75 

Gloss . »°°  3-5® 

Grand  Pa’s .  5°  3-J5 

<•  zoo  3.80 

Ivory . Z...ZZ. . 100  7  o® 

«  . - . I®®  4-0® 

Lenox . 3°o  3-5® 

Life  Buoy .  5®  2.00 

«  100  4.00 

Lautz’s  Naphtha . 100  3-8° 

Magic  Cleaner . IO°  3-°° 

Marseilles,  laundry  size . *°®  5 -8® 

*■  5-cent  size . ro°  4-°° 

“  toilet  size . r°®  4-°® 

Mayer’s . - . 100  3-8® 

“  5®  r-9® 

Miller’s  Naptha . - . IO°  3-75 

Naphtha,  Swift’s . 100  3-75 

Naptha,  P.  &  . . 100  4-®o 

Octagon . . . 100  3-9° 

Old  Mill . ....too  3.30 

Ozone . 100  3-75 


Oleine,  Conway's . — . . .  60  *.60 

”  Golden  . .  60  3 -55 

”  Kavenaon's .  60  s.50 

"  Hamilton’s.-. . . . . . .*......  60  2-5° 

’*  Kirk’s . 6c  a. 30 

“  Philadelphia,  60  blocks . .. .  *-6o 

"  “  7a  blocks .  a. 60 

“  Pennsylvania . 60  z.75 

“  Procter  &  Gamble . - .  60  3.00 

'*  Young’s  Best .  60  a  .80 

Pride,  Swift’s- . to®  3-75 

Polo . - . «»®  3 -45 

Quaker  City,  boxes . —.100  3.00 

“  tubs . - . *5®  4-7® 

Sunlight,  oval . *o®  3-85 

twin  bars . zoo  3.95 

Santa  Claus— . — . —to®  3-1® 

Saratoga . 130  3 -45 

Star . - . too  3-5® 

Sunny  Monday . ...........100  4.00 

White  Cloud . too  3.85 

Wool  Soap,  large . , . *00  6.75 

Wool  Soap,  small . 100  4-°® 


TOILET  SOAPS. 

Buttermilk  Cosmo— . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's..—... . gross 

Castile,  imported/  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  In  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

j£-lb.  bars  to  box . . . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

-  ”  §  — 


Witch  Hazel,  Swift’s . 


..gross 


3X 

4:°3)4 
.11% 
.70 
4-4° 
4-50 
•  45 
10.  *5 
8.10 
2.  65 

•09 
•40 
»-75 
3  *5 
4.05 
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Soapine,  No.  7,  100  packs . - .  3 -37)4 

Soapine,  No.  12,  ioo  packs . .  3-9® 

Soapine,  No.  17,  36  packs .  2 .42)4 

bauotu  s  1770  rowoei,  <00  6-0* .  a. 35 

Flnola,  100  packages .  3-35 

Gold  Dust.  Fallback's,  100  ia-o*.  paokages  ...  4.00 
“  S4  4-lb.  “  —  4-5® 

Naptha  Borax,  100  packages,  large  see  .yssmsssi  4-75 

“  100  s-cent  packages - . -  3.75 

Klrkollne,  white,  S4  4-Ib.  packs . .  3-55 

Kirkollne,  White ,  100  5-cent  packages.. .  3.50 

Young's  Pearl  Borax,  60  i-lb.  packages -  3.60 

Snow  Boy  Washing  Powder,  24  4s. .  4.00 

«  “  50  as . ~.  4-0® 

“  “  loots. . . .  4.00 

Nine  O'clock  Tea,  100  packages  3.15 

I-V  Washing  Tablets,  3  do*- . . per  do*.  43 

Swift’s  Washing  Powder,  100  is .  3-85 

Swift’s  Washing  Powder,  24  4s . .  3-s5 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 


SPECIALTIES. 

Anker's  Boullllon  Capsules . .......... 


3.00 


SCOURING  SOAP. 

Day  8t  Frick’a  Flint,  36  bar* . . . .  *-*4 

Young's,  48  bar* .  1  •  80 

Brooks’  Crystal,  100 bar* .  3-35 

Philadelphia  Standard,  60  bar* . 60 

Sapollo,  36  bars .  2.25 

“  Hand,  36  bar* . . .  *.*S 

Wrigley’s,  100  bars .  3-75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bar*. .  3 -35 


SOAP  POWDER. 

Pearline,  lb*.,  54-gros*  boxo* . per  box  s.70 

••  60s.,  100  package! .  “  *-65 

“  8-01.  packs .  “  « -7® 


WEfi  HUE  FIXTURES 

— Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stpres. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Offices  and  Showrooms 

18  to  24  S.  Seventh  St 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you.  _ 

TWENTIETH  and  FILBERT  STS. 


FULTON  &  WALKER  CO. 


PHILADELPHIA,  PENNA. 


PURE  GROUND  SPICE8. 

Bbls.  Box*.  Cans. 

Stacie'  ,  High  Grade . i8}6  .19)6  .*»)4 

Black,  Low  Grade . 14  ->5  -*7 

White,  High  Grade . -  -3®  -34 

White,  Low  Grade .  . . 23  .25 

Cayenne,  High  Grade .  . . 21  .23 

Cayenne,  Low  Grade .  ......  .16  .18 

Cinnamon — 

High  Grade . — .  »  .23  25 

Low  Grade . »3  *4  •** 

Cloves — 

High  Grade . 3*  -3»  -34 

Low  Grade . 22  .23  .24 

Allspice — 

High  Grade . ia)6  -13)6  -15)4 

GIUgh  Grade . . . 25)6  .26)4  .28)4 

Low  Grade . **  **3  -x5 

Mace — 

High  Grade .  - . 78  80 

Nutmegs — 

High  Grade . -  -33  -35 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  -15  .17 

Brown,  High  Grade . -14  .15  -*7 

McCormick  &  Co.,  Bee  Brand—  Per  dor. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin- 
^.hlspicc . ..Hlb.  .4® 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin- 

. gib!  Ts 
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Colburn’s  Philadelphia  Mustard,  D.  S.  F. 

5  cent  tins,  a  and  4  dox . .............per  dox.  .45 

Dime  size,  t  and  4  dox  .»•••••••••••••••••  • 

K  lb;  net,  tins,  e  and  4  dox .  “  x  .00 

t(  x  dox . . .  1.9“ 

1  ••  1  dox .  “  3-7«> 

6  lb.  cuts,  full  weight . per  lb.  .13 

10  "  “  . . .  “  ,a» 

Colman’i  MtuUrd,  D.  S.  F. : — 

l-lb.  tins . . . — . per  dox.  5-40 

34-lb.  tini . —.  JJ  *.70 

45 

34-lb.  tin*.. . — .  “  .90 

I  8-lb.  keg, . . . .  *43 


MUSTARD— Prepared.  Per  dox. 

Campbell’s,  jar,  2  doz . 8734 

Gulden's,  No.  6,  with  spoon,  s  doz . 95 

Gulden's,  No.  30,  with  spoon,  3  doz . 88 

Beer  Mug,  fancy,  large  size,  1  doz . 65 

Lemonade  Glass,  tall,  2  doz . .  .  78 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz . . . 90 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 3734 


WHOLE  SPICES. 


Per  lb. 
•  09X 


Pepper,  Black . .... . . . 

Allspice . - . 07 

Cloves . . 

Mace . 48 

Nutmegs,  large . .20 

“  Medium . . . .  .15 

Cinnamon  Bark,  China . 13 

Canton. . 12 

Java  Thin  Quills,  5-lb.  rolls..  .30 

Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  .xi 
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corn  STARCH. 


Davis,  48  5-cent  packages . per  case 

Davis,  36  10-cent  packages . per  case 

Duryea's,  40-lb.,  i-lb.  packages . 

Niagara,  40-lb.,  i-lb.  •*  . . . 

Cream,  48-ib.,  x-lb.  "  . 

Klngsford's.  40-lb.,  x-lb,  "  — . 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 0734 

1  lb.  packages,  20  lb.  boxes . . . 0734 

Bbls,  about  200  lbs . 0634 


1.80 

2.70 

.0634 

■04% 

3*45 

.06* 


LAUNDRY  STARCH. 

Gilbert's  Laundry.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  xa  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngsford’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  Oxa...- 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk., 


“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel's  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish.  20  cakes . . . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . . . 

Velvet  Gloss,  about  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

4  Sterling  Gloss,  50  lb.  boxes  per  100  lbs . . 


•03% 

•  osfs 
■oak 

■06% 
■  <*% 
■°7% 
■06% 
■°7lA 

•  °3% 

•°7% 

■°3% 

•  04% 
04% 
•05% 

4-30 

2.20 

5.00 

s.50 

.08 

.50 

•  07% 

.oSV 

■07% 

■°6% 

3-85 


STOVE  POLISH.  Pttgn, 

Enameline  Paste,  small,  34  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  34  gross .  6.65 

Enameline,  Liquid,  small,  *4  gross .  4.90 

Electic  Paste,  %  gross  boxes .  4.20 

Magic  Paste,  %  gross  boxes .  4.75 

Parlor  Pride,  large  site . per  dox.  .8736 

“  “  . . . . per  gross  10.25 

"  small  size . per  doz.  .70 

Climax  Enamel  34  gro . per  gross  g.  40 

Black  Jack,  34  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  10-cent  size. .  “  7.20 
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X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  K  gross . .  x.25 

Per  box  of  %  gross  •••••••••••••••••••attattttttttttttt  8  •  50 

14  dozen  to  gross . . .  5 . 00 

10-cent  size,  No.  10,  per  box  of  %  gross .  2.25 

Per  box  of  34  (TOSS.  »«•••••••••  •••••••••••••••»••  tea tat  4-50 

Per  gross. .  g  oo 


SUNDRIES. 

Bird  rood— 

Crystal,  40  packs,  round . per  pkgt.  .  04^ 

Excelsior,  24  packs.. .  “  .0534 

McAllister,  36  packs . .  "  .  05^ 

Rosenstelns,  rib.  pkgs.,  s  doz . per  lb.  .03% 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz... .per  d«z.  .35 

Red,  quarts,  3  doz. .  “  .70 

Silver,  pints,  3  doz .  “  .35 

"  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42% 

Royal  Glue,  1  doz. . per  doz.  .80 

Paist’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6.  8.  10’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  ox. . per  doz.  .0634 

6  ox..... .  “  .07 

8oz . . .  “  .0734 

10  oz... .  “  .08  y. 

is  oz .  “  >0934 

Matting  Tacks — 

No.  10,  steel . . per  doz.  .09 

No.  11,  steel . per  doz.  .0934 

No.  12,  steel . per  doz.  .12 

G.  B.  Weiss  &  Son — 

Sole  Leather,  No.  1,  .25;  No.  2,  .23;  No.  3,  .21 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  z .  50 

534  Inches  high .  1 .48 

5  Inches  high .  1.42 

434  Inches  high .  1.25 

4  Inches  high . . .  1.18 

334  Inches  high .  1.05 

3  Inches  high . go 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .  1034 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .at 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx. ,1b.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .20 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  -09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

Jute  Clotheslines.  108  ft  to  hank . .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668...... . —  .42 

Extra  Fancy,  No.  669 . 40 

Fancy,  No  670 . 39 

Strictly  Choice,  No.  675 . . . . .  .  38 

Choice,  No.  664 . 32 

Black  Strap . . . 11 

Foundry  Molasses . 11 

B.  H.  F.,  Horse  Food  Molasses.- . — .  .13 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls .  .30 

Fancy,  No  101 . 32 

Fancy,  No.  100 . . . 

Choice,  No.  576 . 

Prime,  No.  102 . 26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery.. .  a. 75 

Five  A,  for  confectionery .  2 . 85 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  doz.  .92^ 

1  “  case .  “  .95 

Karo,  io  cent  size,  2  doz . per  doz.  .8734 

Karo,  25  cent  size,  1  doz .  2.25 


Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 
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TROEMNER’S 

New  Electric  Coffee  Mills 


Troemner’s  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER- 

IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  44  STAR  ”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  ^  PHILADELPHIA,  PA. 

»J.  A..  PLESCH  &  SO  IN  112  Clark;  Street,  Chicago,  111. 

GENERAL  AGENTS  POK  UNITED  STATES 


IN  KRITING  -’Q  KDYERTISERS  KINDLY  7WIJBNTION  ”  CROCBRV  WORLD 


60 


GROCERY  WORLD 


-61- 

Bsuner,  In  Jan,  compound . p«r  doi.  i  oo 

Whito  Clover,  in  Jan,  compound .  “  .95 

Purina  Pancake  Syrup,  36  pt* .  “  »-*5 

**  “  14  qt* .  “  4-0» 

'•  ••  ««  54-K*1* .  "  7°® 

<1  «  6  gala .  “  11.00 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  1.4° 

*  “  medium,  dor.  1.40 

<•  11  small,  dor . 90 

Yermont  Maple  Syrup,  gal.  tins . per  pi.  1.15 

“  “  J£-gal.  tins . per  dor.  7.75 

Haasn's  Maple  Syrup,  qt.  bottle* .  “  4®® 

“  “  pt.  bottle* .  “  1.40 

Towle's  Log  Cabin  “Camp”  Syrup—  Per  do*. 

Gallon  cans,  6  In  case .  >3  -5° 

Half-gallon  cans,  is  In  case .  7.15 

Quart  cans,  14  In  case .  ♦•!*)< 

Pint  cans,  14  In  case .  a -50 

Quart  bottles,  12  In  case . .  4-5° 

Pint  bottle*,  *4  in  case .  1.73 

Jacket  can* . per  gallon  100 


CRESCENT  MAPLEINE. 

Per  dos. 

2-OI....— .  3.°° 

. . - .  *•** 

8-os. . . . . . .  9  ‘5® 

16-0* . **  °o 

Set . * .  35 -00 

. . each  is. 00 

OIL  OP>  HAPLEINK.  Per  dos 

I -os . *  70 

a . .  4  50 

4-0* .  ®-*5 

8-0*  . . . . . . . . .  15.00 

16-0* . - . .  00 

. . 4800 

Gallons . «»<*  *5  <» 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor 

Little  Gem,  fancy  parlor,  2  string .  2.50 

N  U,  No.  6,  split  handle* .  2.45 

Leader,  No.  6,  3  string,  red  handles.- .  2.45 

Princess,  No.  4,  fancy  handles .  2.90 

Parlor,  No.  3,  2  tie .  *.®5 

Toy  Brooms . - . 9° 

Whisks,  a  sewed . 9° 

Stable,  2  tie,  rattan  centre .  3-5° 

Stable,  3  tie,  rattan  centre .  4  “ 

Factory,  heavy .  ®-9° 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 
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No.  WASHBOARDS.  Per  dor. 

69,  Good  Knongh,  double, spring  protector...  3.85 

57,  Peerless,  double . — . . .  3 .85 

80,  Seal  Globe,  double,  swing  protector .  3.30 

61,  Peerless,  double,  spring  protector .  4.45 

no,  Peerless,  single,  spring  protector .  3.55 

100,  Northern  Queen,  single,  protector .  3.10 

101,  Tidal  Wave,  single,  protector .  2.75 

118.  Good  Knongh,  single,  protector .  3.15 

175,  Glass .  3* bo 

Murdock .  ®-75 

Celery  City .  3°° 

125,  Single  Ruby . . .  2.£o 

128,  Anchor,  single  head .  *  *5 

130,  Little  Gem,  pail  board .  1.35 


BUCKETS.  Per  dor. 

O.  G.,  *  electric  hoops .  r-75 

O.  G.,  3  electric  hoop* .  1  -9° 

Clear,  s  hoop . . . - . . .  *  •  *5 

Clear,  3  hoop .  *  •  75 

Electric  Cedar,  s  hoop  . . . .  ■  *4° 

Electric  Cedar.  3  hoop .  » -bo 

Pine,  3  galvanized  hoop* . . .  *.*o 

Galvanised,  12  quart . — . .'. .  ».rS 

Gal  van!  red,  14  quart .  » •  5® 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval . - . . .  *.35 

s,  Solid  oval . . . . .  *  •  55 

3,  Solid  oval . . . . - . - .  *  •  75 

5,  Solid  oval . . .  2.15 

x,  Wire  ends . - . . .  x*3® 

2,  Wire  ends . . . ...» .  t  -5® 

3,  Wire  ends . — . . - .  1  ■  7° 

5,  Wire  ends . - . - . 

Picnic  Plates,  8  Inch. . - . 

Picnic  Plates,  9  Inch . - . 

Crates  contain  250  each. 

CLOTHES  PINS.  Per  box, 

5  gross . . 

EGG  CRATES. 

Perfection . . 

Perfection,  10  sets  fillers .  1.95 
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brushes. 

No.  SCRUB  BRUSHES. 

21,  Wkite  corner . . . . 

33,  Medium  size . . 

37,  Latte . . 

13,  Marble,  medium  sire . 

00,  White . 

Handy  House . . . . 


Per  dot. 

::  :E 

,.  1. 00 

.  .90 

.  -45 

1.  *4* 


Per  dor 


No.  STOVE  BRUSHES. 

10,  Rocker,  curved  end,  wood  handle . 95 

20,  Black  brittle,  carved  end,  wood  handle .90 

r6,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  end,  wood  handle .  1.15 


No.  SHOE  BRUSHES. 

0,  Mexican  fibre . . . . 

1,  Mexican  fibre,  iarg* . — . . 

4,  Bristle  outside . . . 

5,  All  bristle . . - . 

11  ,  All  bristle,  large . — . . 

16X,  All  bristle,  extra  vaine . . . . 

19,  All  bristle,  spotted  whit* . 


Per  dot. 


■90 

1  .*0 

1.50 

1.75 

1.85 

S.IO 

3-5® 


Per  dot. 


-45 
•  5® 


5 

1. 00 
1. 15 


No.  WHITEWASH  BRUSHES. 

6,  6  la.,  Whits  uunpico- . . . 

7,  7  In.,  White  tampico . - . 

8,  8  in.,  White  tampico . . . 

6,  I  In.,  Family,  extra  heavy . . 

8,  6  In.,  Family,  extra  heavy . . 

10,  7  In.,  Family,  extra  heavy— . — ... 

is,  8  In.,  Family,  extra  heavy-....- . 

6,  5  la.,  A.,  hair  brittle .  1.15 

8,  6  la.,  A.,  hair  bristle. . . .  1.50 

10,  7  In.,  A.,  hair  bristle. .  1 .85 

12,  8  In.,  A.,  hair  brittle .  2.15 

6,  5  in.,  Ideal,  all  bristle,  3  row— .  1 .85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  a. 25 

4,  Knotted,  all  bristle,  3  row .  1 . 50 

6,  Knotted,  all  bristle,  3  row . . .  1 .95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  in.,  Royal,  all  white  bristle .  2.75 
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TOBACCOS— PLUG. 

Battle  Ax . . . - . — ... 

Deer  Skin . .... 

Gold  Rope . 

Jolly  Tar  . - . — ... 

Newsboy . . . 

Old  Honesty.. . —  • 

Piper  Heldsick . . . 

Spear  Head . . . 

Standard  Navy . . . — . . 

Toddy . — 

Vlnco . 

Town  Talk . . .  ....—«• 


Per  lb. 

•  37 
•37 

•  5« 


No.  DUST  BRUSHES.  Per  dox. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1.15 

21,  All  hair,  wire  drawn .  a. 00 

28,  White,  wire  drawn .  2 .80 

i,  7  in.,  All  hair,  flat  end .  1.95 

22,  7  in.,  Mixed,  round  end...—— .  2.00 

11X,  7  In.,  All  hair,  round  end .  2.15 


8MOKINO  TOBACCO. 

Briar  Pipe . — . - . ...........  ..... 

Duke's  Mixture. . . . . . . . 

Greenback . . . . — ... 

Green  Turtle  . . . — ...— . 

G.  ft  A.  Navy,  3H  ox- . - . —....— 

Honest . . . . . . . 

Polar  Bear—...—...—— . - . 

Ripple . — . — . . . — 

Sensation  . . — . 

WUdl 


Per  lb 

•  3* 

ft 


YEAST  CAKES. 

Compressed . . . . . . par  dos.  .18 

Magic,  1%  dor.  packages . -... . per  box,  .5* 

Yeast  Foam,  1%  dos . —per  box  .58 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
ip  to  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 


L 


1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


Oliver’s  Olive  Oil 


Noted  for  its  purity  and  fine  flavor 


Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  1,  1907. 


Cases.  1  dozen  large  bottles 
Cases,  2  dozen  medium  bottles 
Cases,  2  dozen  small  bottles 
Cases,  tins,  2-5  gallons,  per  gallon 
Cases,  tins,  6-1  gallons,  per  gallon 
Cases,  tins,  xo-M  gallons,  per  gallon 
Cases,  tins,  20-5^  gallons,  per  gallon 


$6.oo 

6.75 

4.25 
2.00 
2. TO 
2.20 

2.25 


JOS.  M.  OLIVER  &  SO  INS 

IMPORTERS  5  South  Front  St.,  Philadelphia 


*0tt00&6f0if&0ff000000000000000000000000000************i 


Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 


Zahm's  Independent  (Scrap)  Tobaccos 


‘Blue  Hen,”  “ High  Card,”  “Rex”  and  ”Z” 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 


The  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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floes  me 

Depanmem 
Store  Take 
some  o) 
Youi  Hade? 

Do  you  know  why 
you  lose  trade  to  the 
Department  Stores  ? 
It’s  because  when  these 
stores  are  closed  at 
night  the  windows  are 
lighted  and  the  light 
shows  bargains  in  gro¬ 
ceries.  These  offerings 
attract  passers  and  the 
next  day  they  come  in 
and  buy. 

You  can  do  the  same 
thin  g — m  a  k  e  your 
store  advertise  you 
while  it  is  closed — light 
it  well,  show  some¬ 
thing  in  your  windows 
that  will  attract  atten¬ 
tion  and  many  of  those 
who  see  it  will  come 
in  the  next  day.  One 
new  customer  will  pay 
the  cost  for  a  week. 
Write  us  and  we’ll 
show  you  how  to  do  it. 


THE  PHILADELPHIA 
ELECTRIC  COMPANY 

TENTH  &  CHESTNUT  STS. 


Less  Work  and 
More  Money  in  1 908 

If  you  could  do  less  work  and  make  more 
money  in  1908  than  you  did  in  1907,  you’d 
consider  you  were  having  a  Happy  New  Year, 
wouldn’t  you  ? 

Very  well,  sell  Franklin  Carton  Sugar  in- 

stead  of  sugar  in  bulk,  and  you’ll  get  exactly 
that  result. 

Less  work  by  far  than  you  ever  had  before 
in  selling  sugar,  and  more  profit,  because  none 
of  it  will  be  stolen  by  “good  measure.”  We 
do  the  weighing  of  Franklin  Carton  Sugar  and 
your  customers  get  what  they  pay  for  and  no 
more. 

Suppose  you  could  introduce  such  a  revolu¬ 
tion  in  all  your  departments? 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


The 

Aroma 

Stays 

—Where— 

It’s 

Put 

Every  25-cent  coffee 
is  a  competitor  for  our 
Moco=Mo,and  we  con¬ 
sequently  look  up  25- 
cent  coffees  whenever 
we  find  them.  We  want 
to  keep  posted. 

There  has  never  been 
one  that  could  hold  a 
candle  to  Moco=Mo. 
For  several  reasons  it 
is  the  best  25-cent  pro¬ 
position  on  the  market 
by  far. 

Its  quality  first.  It  is 
a  strong,  smooth,  full- 
blooded  blend  that  goes 
straight  to  the  spot. 

Second,  its  unique 
package.  Packed  hot 
in  a  sealed  bag,  then 
the  bag  in  a  sealed  car¬ 
ton.  The  aroma  simply 
can't  escape  until  the 
consumer  opens  it  up. 
Good  talking  point,  eh  ? 

The  John  H.  Fitch 
Coffee  Company 

Importers,  Roasters  and  Jobbers  of 
High-grade  Coffees 

YOUNGSTOWN,  OHIO 
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Hie  mis  alralising  on  itiese  pages  are  all  well-knowo;  melt  pioflucls 


“Every  Little  Bit  Added  to  What 
You’ve  Already  Got  Makes 
Just  a  Little  Bit  More” 


Wrigley’s  Soap  pays  you  better 
than  any  similar  article  on  the 
market.  By  pushing  it  you  will  add 
a  great  deal  more  to  your  profit. 

Universal  Coupons  in  each  box. 


THE  WR1QLEY  MANUFACTURING  CO. 


PHILADELPHIA,  PA. 


The  result  of  80  years'  experience  is 

DIXON’S 

=  POWDERED  = 

Stove  Polish 


Joseph  Dixon  made  the  first  stove 
polish  in  1827,  and  a  good  stove  polish 
it  was  too.  The  Dixon  Company  has 
been  making  good  stove  polish  ever 
since. 

The  new  Dixon  Stove  Polish  is  as 
good  as  80  years’  experience  can  make 
it.  No  adulteration,  a  generous  size 
box,  Universal  Coupons — this  means 
good  business  for  you.  Write  our 
Stove  Polish  Department  about  it. 


IOSEPH  DIXON  CRUCIDLE  CO 

IERSEY  CITY,  /V.  1. 


Lots  of  Your  Customers  Want  This 


It  is  the  one  thing  to  keep  hardwood  floors  right.  It  has 
been  specially  prepared  by  experts  to  do  the  work  right. 

Tell  your  customers  if  they  want  to  keep  their  floors  in  per¬ 
fect  condition  permanently  to  use  it  instead  of  scrubbing  them. 
It  makes  a  finish  so  perfect  that  all  that  is  necessary  is  to  wipe 
up  the  floors  with  a  damp  cloth  once  a  week. 

Universal  Coupons  in  every  case  for  the  grocers  and  some 
in  each  package  for  his  customers. 

E.  B.  MOORE  6  CO. 

76  Wabash  Avenue  Chicago,  Illinois 
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are  me  test  on  the  market  aqd  all  Mqg  goo  UklVERSBL  COUPONS 


Sell  Sea  Foam  Baking  Powder  because  it’s  the  best  leavener. 
Every  housekeeper  who  has  tried  it  knows  a  little  goes  further. 
All  your  customers  will  keep  using  it,  once  they  start. 

Failures  in  baking  are  impossible  with  Sea  Foam. 

Other  baking  powders  mean — taking  chances. 

A  big  saving  to  your  customers  over  trust  powders. 

Much  better  profit  for  you. 


ivr 


It’s  too  good  not  to 
push .  UNIVERSAL 
COUPONS  in  every 
ease  for  the  grocer . 


Sea  Foam  Baking  Powder  Co.,  1  and  2  Hudson  St.,  New  York 


You  Know  What  Our  Name 
On  These  Goods  Means 


We  are  making  Macaroni,  Spaghetti,  Noodles  and 
Pastels.  We  are  making  them  like  we  make  our  bread, 
so  good  that  nothing  can  be  better.  So  good  that 
grocers  can  safely  recommend  them  to  their  customers. 

We  are  going  to  spend  our  advertising  appropria¬ 
tion  on  the  grocer,  to  make  it  worth  his  while  to  tell 
his  customers  about  these  goods  and  create  a  demand 
for  them. 

Every  case  will  contain  Universal  Coupons,  which 
the  grocer  can  exchange  for  almost  anything  he  needs 
instead  of  buying  it. 


VIENNA  BAKING  COMPANY 

PHILADELPHIA.  PA. 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 

- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,  NewYork 


It’s  a  Hard  lob,  but  We’ve  Done  It 

You  know  how  hard  it  is  to  please  all  your  customers  with  coffee.  It  is  natural  for  you  to  find  it  harder 
than  we  do,  because  you  have  a  lot  of  things  to  do  and  we  do  nothing  else.  Private  Estate  Coffee  is  the 
result  of  many  years’ experimenting  to  please  the  popular  taste,  and  it  does  it  so  well  that  we  don’t  know  of 
a  grocer  who  has  induced  a  customer  to  try  it  who  isn’t  still  using  it.  This  is  one  important  reason  for  your 
making  a  leader  of  it,  and  another  is  that  we  share  our  profits  with  you  by  giving  you  Universal  Coupons 
with  every  case . 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 

Philadelphia  Branch,  139  S.  Front  Street 
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Will  You  Let  Us 
Try  to  Collect 
Your 

Bad  Debts? 


You  can’t  get  them — you 
know  you  can’t — you’ve 
tried  everything  under 
Heaven. 

If  we  fail  too  there’s  no 
harm  done;  but  the  chance 
is  we  won’t  fail.  We’ve 
succeeded  many  another 


time  when  it  was  predicted 
that  we’d  fail. 

We  know  the  way  to  the 
dead  beat’s  heart,  for  even 
the  deadest  of  dead  beats 
has  one.  Write  us. 

Union  Mercantile  Agency 

3 14  Court  Exchange  Building 
Bridgeport,  Conn. 


Why  They  Couldn’t 
Get  It  Again 


There  is  as  much  difference  in  bacon  as  there  is  in  human  character. 

You’ve  sold  bacon  that  your  customers  went  wild  over.  They  asked  for  it  again,  but  you 
couldn’t  give  it  to  them  because  you  had  bought  more  in  the  meantime  and  it  wasn’t  the  same. 

Sell  Star  Sliced  Bacon  and  your  customers  will  ask  for  it  again,  too,  and  this  time  you 
can  give  it  to  them,  for  Star  Bacon  never  varies. 

Always  tender,  young,  delicious. 

No  waste  in  package  goods. 


ARMOUR  and  COMPANY 

oT  la 


You  Don’t  Have  to  Break  Eg'gs 

You  are  paying  for  broken  eggs  right  along. 
You  don’t  have  to.  There  is  a  way  to  handle  them 
that  saves  the  breakage.  This  method  saves  its 
cost  many  times  in  a  year,  and  it  is  so  handy  and  neat 


it  saves  a  lot  of  time,  and  brings  a  lot  of  complimentary  remarks  from  your  customers. 
Write  us  and  we  will  show  you  some  figures  that  will  surprise  you. 

Star  Egg  Carrier  and  Tray  Mfg.  Co  Rochester,  N.  Y. 
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GROCERY  WORLD 


Further  Developments  in  the  Local  Conflict 


State  Now  Taking  a  Hand.  Heavy  Calls  from  Retailers  for  Names 
of  Members  of  the  Wholesale  Grocers’  Association.  Trade 
Withdrawn  in  Some  Cases.  Fight  Breeds  Sharp  Competition 
Among  Cereal  Concerns.  Retailers’  Association  Draws 
New  Strength  from  Controversy. 


The  local  conflict  over  the  cut¬ 
ting  off  of  the  retail  buying  ex¬ 
changes  by  the  Toasted  Corn 
Flakes  Co.  and  the  Natural  Food 
Co.  has  reached  the  daily  papers. 
Several  of  the  latter  have  pub¬ 
lished  more  or  less  garbled  ac¬ 
counts  of  the  affair  during  the 
week,  some  of  them  falsely  credit¬ 
ing  Secretary  Smedley,  of  the  as¬ 
sociation,  with  attacking  the 
chain  stores  at  a  largely  attended 
meeting  of  the  organization. 
Naturally  nothing  of  the  kind 
occurred,  since  the  chain  stores 
and  the  association  have  worked 
together  since  the  fight  opened. 

No  other  manufacturer  has 
made  any  move  to  cut  off  either 
the  Retail  Grocers’  Association  or 
the  chain  stores,  and  so  far  as  can 
be  learned,  no  other  has  any  in¬ 
tention  of  doing  so,  so  swift  and 
heavy  have  the  retailers’  reprisals 
been  against  the  two  manufac¬ 
turers  who  did  attempt  it. 

The  action  of  the  two  cereal 
concerns  that  cut  off  the  retailers 
has  greatly  increased  competition 
among  the  breakfast  food  con¬ 
cerns.  As  soon  as  the  Toasted 
Corn  Flake  Co.  cut  off  the  asso¬ 
ciation  and  the  chain  stores,  E.  C. 
Corn  Flakes  were  at  once  adopted 
as  a  substitute,  and  the  sale  of 
that  brand  has  in  consequence 
been  very  la'rgely'  increased. 
During  the  week  H.  P.  Davies, 
general  manager  of  the  Malta- 
Vita  Ture  Food  Co.  of  Battle 
Creek,  Mich.,  visited  Philadelphia 
in  the  interest  of1  his  concern’s 
new  corn  flake.  This  also  means 
greater  inroads  into  the  business 
of  the  Toasted  Corn  Flake  Co. 

There  is  also  a  substitute  for 
Shredded  Wheat  Biscuit  about  to 
be  introduced,  which  if  it  is  a 
worthy  substitute  will  weaken  the 
Natural  Food  Co’s  position.  Up 
to  this  time  the  concern  has  had 
practically  a  monopoly  of  the 
wheat  biscuit  business. 

It  has  developed  during  the 
week  that  a  retailers’  co-operative 
buying  organization  of  Jersey 
City,  N.  J.,  was  also  crossed  off 


the  jobbing  list  by  one  of  the 
cereal  companies  above  named. 
Believing  its  legal  rights  in¬ 
fringed,  the  New  Jersey  organiza¬ 
tion  at  once  complained  to  At¬ 
torney-General  Bonaparte,  who 
has  promised  to  look  into  the  mat¬ 
ter.  There  is  absolutely  no  hope 
of  relief  there,  however,  as  every 
dealer  has  a  fundamental  right  to 
sell  whom  he  likes. 

The  grocery  interests  of  the 
State  are  beginning  to  take  a  de¬ 
cided  interest  in  the  fight.  A  list 
of  the  jobbers  who  belong  to  the 
Wholesale  Grocers’  Association 
has  been  placed  in  the  hands  of 
Secretary  Howes,  of  the  State 
Retail  Merchants’  Association, 
and  notices  sent  to  all  members 
that  they  can  have  the  list  if  de¬ 
sired.  The  calls  for  it  are  re¬ 
ported  to  have  been  very  heavy. 
In  some  cases  known  to  the 
writer  up-the-State  retailers  have 
transferred  their  trade  from  job¬ 
bers  who  have  supplied  them  for 
years  to  others  not  affiliated  with 
the  association. 

During  the  week  several  other 
protests  have  been  heard  from 
members  of  the  two  jobbing  or¬ 
ganizations  who  though  they  did 
not  sanction  their  attitude  and  do 
not  sympathize  with  it  now,  are 
still  being  compelled  to  suffer  for 
it. 

There  is  one  thing  very  plain — 
that  whether  the  Retail  Grocers’ 
Association  wins  the  fight  or  loses 
it,  the  controversy  has  greatly  in¬ 
creased  the  importance  and  pros¬ 
perity  of  the  organization.  Its 
meetings  are  attended  each  week 
by  a  great,  throng  that  overflows 
the  room,  it  has  received  a  per¬ 
fectly  unprecedented  number  of 
applications  for  membership,  and 
its  business  has  shown  an  increase 
of  several  thousand  dollars  per 
week.  In  addition  to  that,  it  is 
continuing  to  receive  offers  of 
support  and  aid  from  manufac¬ 
turers  all  over  the  country,  and 
in  some  cases  concerns  that  have 
always  refused  to  sell  it,  and  who 
were  not  asked  to  sell  it  now, 


have  come  in  voluntarily  and 
offered  goods. 

From  other  sections  comes  the 
strongly  backed  rumor  during  the 
week  that  the  Washburn-Crosby 
Co.,  of  Minneapolis,  Minn.,  'had 
about  decided  to  cut  the  jobber 
out  entirely  and  sell  the  retail 
trade  direct  and  alone. 

The  Kirkman  soap  people  are 
also  going  direct  to  the  retailer. 


Dire  Prospects  for  Brazil  Coffee 
Corner. 


Deputy  American  Consul  Analyzes  Situ¬ 
ation  and  Shows  that  the  T remendous 
Surplus  the  Syndicate  has  Bought  and 
Put  Away  May  Break  Through  and 
Cause  Great  Disaster. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Jan.  30,  1908. 

Deputy  Consul-General  Joseph 
J.  Slechta  has  written  to  the  State 
Department  from  Rio  de  Janeiro 
that  the  effect  of  the  Brazilian 
Government’s  attempt  to  corner 
the  supply  of  Rio  and  Santos 
coffee  in  order  to  get  a  better 
price  has  produced  a  most  re¬ 
markable  and  abnormal  condition. 
His  statement  is  so  important 
that  I  reproduce  the  salient  part 
of  it : — 

The  fact  is  that  the  price  ruling 
during  the  first  week  in  last  Decem¬ 
ber  is  the  lowest  of  the  past  decade 
and  the  amount  of  new  coffee  entries 
must  be  viewed  in  the  light  of  this 
feature  of  the  market.  Only  once  in 
recent  years  has  the  price  slumped  to 
to  the  point  now  reached  and  then 
only  on  two  or  three  transactions  at 
the  time  of  a  crisis  in  some  juggling 
with  the  market.  Every  planter  is 
hoping  against  hope  that  every  crop 
except  his  own  will  be  a  small  one, 

*  in  order  that  the  efforts  of  the  “con- 
venio”  or  syndicate  may  not  have 
been  in  vain. 

It  has  been  commonly  supposed  by 
everyone(  but  the  old  buyers,  and 
even  by  some  of  them,  that  the  large 
purchases  made  by  the  syndicate 
during  the  time  of  the  heavy  entries 
last  season  kept  the  price  at  a  higher 
point  than  could  otherwise  have  been 
possible.  Developments  of  the  last 
month  do  not  bear  out  this  view  of 
the  situation.  Some  of  the  wise 
ones  who  held  the  workings  of  the 
syndicate  in  considerable  awe  are 
now  weakening  to  the  extent  of  ac¬ 
knowledging  that  the  present  quota¬ 
tions  are  indisputably  lower  than 
they  could  possibly  have  been  had 
supply  and  demand  been,  allowed  to 
take  their  own  course  in  the  disposi¬ 
tion  of  the  20,000,000  bag  crop  of 
Brazil.  There  is  now  every  reason 
to  believe  that  the  price  for  the  past 
six  months  would  have  been  higher 
with  a  perfectly  free  market. 

With  8,000,000  bags  of  medium- 
grade  coffee  held  over  the  heads  of 
the  dealers,  and  with  decidedly  un¬ 
certain  elements  entering  into  the 
calculations  as  to  just  how  much 
coffee  is  ready  to  drop  into  the  mar¬ 
ket  from  the  plantations,  the  situa¬ 
tion  furnishes  a  basis  for  predictions 
on  the  part  of  the  wisest  no  more 
certain  than  that  another  six  months 


will  bring  about  a  situation  no  less 
anamalous  than  the  present  one  and 
perhaps  a  great  deal  more  precarious. 
Without  relying  at  all  upon  the  ac¬ 
curacy  of  even  the  best  estimates 
and  taking  the  lowest  figures  that 
conservative  statisticians  have  dared 
to  place  on  this  year’s  crop,  it  can  be 
readily  seen  that  except  for  some  un¬ 
foreseen  circumstances  the  gravity  of 
the'  present  crisis  has  nothing  of  a 
temporary  character. 

Assuming  that  production  for  the 
rest  of  the  world  increases  almost 
not  at  all,  the  average  may  be  placed 
with  safety  at  17,000,000  bags  for  the 
world’s  production.  It  will  be  seen, 
therefore,  that  with  the  consump¬ 
tion  of  the  world  increasing  about 
500,000  bags  yearly,  not  less  than 
four  years  would  be  required  to 
overtake  production  and  wipe  out 
the  surplus  of  nearly  8,000,000  bags. 
That  is  to  say,  the  world  at  its 
present  rate  of  increase  in  the  con¬ 
sumption  of  coffee  will  under'  the 
most  unfavorable  circumstances  con¬ 
ceivable  remain  for  the  next  four 
years  absolutely  independent  of  the 
holdings  of  the  syndicate. 

With  the  added  stimulus  given  to 
the  planting  of  coffee  in  other 
countries  by  the  continued  withhold¬ 
ing  from  ther  market  of  the  syndi¬ 
cate  purchases,  four  years  will  begin 
to  bring  in  results  which  may  prove 
exceedingly  dangerous  to  Brazil. 
In  much  less  time  than  this  the  cof¬ 
fee  held  will  have  begun  to  deteri¬ 
orate  and  the  syndicate  will  have 
come  to  a  most  disastrous  end  with 
the  further  result  of  having  for  five 
years  caused  havoc  in  the  operations 
of  the  laws  of  supply  and  demand  as 
affecting  coffee. 

Le§t  it  be  said  that  there  is  no  jus¬ 
tification  for  the  assumption  that  the 
average  size  of  the  crop  during  the 
next  fivd  or  six  years  will  not  fall 
below  13,000,000  bags  it  is  well  to 
call  attention  to  the  general  situation 
in  coffee  planting.  The  government 
of  the  State  of  Sao  Paulo  has  placed 
very  heavy  taxes  on  the  extension  of 
coffee  plantations  and  it  is  frequent¬ 
ly  said  that  this  will  curtail  the  size 
of  future  crops.  The  effect  is  almost 
certain  to  prove  othenvise.  Since 
the  planter  cannot  extend  his  planta¬ 
tion,  he  is  beginning  to  intensify  cul¬ 
tivation,  watch  his  trees  more  care¬ 
fully  and  replace  them  at  just  the 
right  time  to  secure  the  maximum 
results  from  a  given  area.  Experts 
whose  opinion^  are  not  affected  by 
any  personal  interest  whatever,  are 
firm  in  the  conviction  that  with  fav¬ 
orable  conditions  Brazil  may  within 
the  next  six  years  produce  one  or 
even  two  crops  as  great  as  or  greater 
than  the  enormous  crop  of  last  year. 

The  situation  is  a  unique  one  in 
many  ways.  With  a  “corner”  of  a 
quantity  of  nearly  half  the  world’s 
yearly  consumption,  probably  no 
other  of  the  world’s  great  food  com¬ 
modities  would  be  offered  on  the 
markets  at  a  price  lower  than  tue 
normal,  except  for  a  very  brief 
period.  Certainly  with  any  other  of 
the  great  articles  of  commerce  £he 
ill  effects  of  overproduction  would 
be  corrected  by  a  corresponding  drop 
in  the  price  much  more  quickly  than 
in  the  case  of  coffee.  Perhaps  even 
now  it  would  be  an  actual  saving  of 
money  to  the  backers  of  the  coffee 
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syndicate,  certainly  to  the  planters 
and  to  everyone  but  the  consumer, 
if  this  immense  store  of  coffee  were 
burned  or  thrown  into  the  sea. 

Holt. 


Alaska  Salmon  Combine’s  Good  Year. 

Henry  F.  Fortmann,  president 
of  the  Alaska  Packers’  Associa¬ 
tion,  made  his  report  to  stock¬ 
holders  for  the  season  1907  during 
the  week.  In  part  it  states  as  fol¬ 
lows  :  “The  salmon  markets  of  the 
world  have  been  in  a  most  satis¬ 
factory  condition  and  although 
the  cost  of  production  of  canned 
salmon  has  materially  increased, 


the  prices  obtained  during  1907 
were  such  that  the  business  has 
earned  a  substantial  profit.  In 
spite  of  the  disturbance  in  finan¬ 
cial  conditions,  the  prices  of 
canned  salmon  have  been  main¬ 
tained  and  a  good  consumptive 
demand  is  reported  from  all  mar¬ 
kets.”  The  gross  profits  for  the 
year  were  $831,421,  and  net  $609,- 
646.  The  association  packed 
1,100,035  cases  in  1907,  as  against 
1,044,696  in  1906.  The  largest 
pack  of  Alaskan  salmon  on  record 
was  in  1903,  when  the  production 
was  1,334,824  cases. 


Heart-to-Heart  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets  ”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
•and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.]  _ 


YOUR  CONVERSATION. 

Let  your  conversation  be  busi¬ 
ness  in  business  hours.  Levity  is 
very  unbecoming  in  a  store. 
Talking  about  the  play  or  about 
the  game  or  the  election  is  de¬ 
cidedly  out  of  place. 

We’re  banded  together  to  in¬ 
crease  the  business ;  our  thoughts 
must  be  centred  on  it.  Our  inter¬ 
change  of  ideas  must  be  those 
that  make  for  efficiency. 

COMMISSIONS. 

Commissions  will  be  as  follows 
the  forthcoming  week: — 

]/2  cent  a  pound  on  all  coffees. 

5  cents  a  pound  on.  all  teas 
from  50  cents  up. 

3  cents  a  pound  on  all  37-cent 
tea. 

y2  cent  a  can  on  0-0  /4s  cocoa. 
y2  cent  a  can  on  0-0  12-cent 
peas. 

1  cent  on  every  six  cakes  0-0 
soap,  25  cents. 

COFFEE  CANVAS. 

For  two  weeks  we  want  you  to 
find  out  from  every  one  that 
leaves  an  order  whether  they  use 
our  coffee.  Make  no  comments 
one  way  or  another.  We  want 
names  and  addresses  of  those  who 
do  not.  Don’t  make  any  serious 
business  (to  them)  of  it.  Just 
find  out  in  an  off-hand  way. 


Leave  the  names  at  the  office 
ev'ery  evening  at  quitting'  time. 

MACARONI  TIME. 

Macaroni  soup;  macaroni  and 
tomato  sauce ;  macaroni  anc 
cheese;  macaroni  pudding.  We’re 
right  in  the  macaroni  season. 
Talk  it.  Tell  how  fresh  and  clean 
ours  is.  As  good  as  the  importec 
— no  question  about  this. 
Cleaner,  fresher,  50  per  cent. 
Cheaper,  10  cents  a  package. 

SELL  JELLIES. 

Plenty  of  women  ready  to  buy 
jelly  by  the  pound  that  wouldn’t 
look  at  a  glass.  It’s  the  poor 
man’s  butter;  especially  where 
there’s  a  crowd  of  young  ones. 
Move  some  of  these  5-pound  stone 
pots  of  Johnston’s  preserves. 
First  thing  you  know  fresh  fruit 
will  be  here,  and  the  preserves, 
too.  We  have  forty  crates  in  the 
cellar. 

YOUR  POWER 

is  wonderful.  There  is  hardly 
any  achievement  that  is  out  of 
our  reach.  Guard  well  your 
thoughts.  Concentrate  on  the 
thing  you  aspire  to.  Prepare  for 
success.  Fit  yourself  every 
hour  in  the  day  to  go  higher  up 
by  doing  the  thing  at  your  hand 
better  than  it  was  ever  before 
done. 


STATE 

HOUSE 


CEYLON 


\ 


=TEA 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have,  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  x/2>  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE. GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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The  New  York  Letter 


Bright  Food  Show  Prospects.  Department  Store  Grocery 
Departments  Deeply  Cutting  Prices.  Foreign  Rice  Not 
Allowed  to  Enter  Country  Because  Coated  with  Talc  and 
Glucose.  The  Kirkman  and  Washburn-Crosby  Attitude. 
Small  News  of  the  New  York  Trade. 


Special  correspondence  of  “Grocery  World. 


New  York,  Jan.  31,  1908. 

Meetings  are  held  almost  daily 
by  the  committee  which  is  pre¬ 
paring  the  way  for  the  Pure  Food 
Exposition  of  the  New  York  Re¬ 
tail  Grocers’  Union,  to  open 
March  26th.  Manager  L.  J.  Cal- 
lanan  is  especially  gratified  be¬ 
cause,  in  the  last  week  he  has  re¬ 
ceived  word  from  several  firms 
who  have  never  exhibited  before 
under  the  society’s  auspices  that 
they  will  do  so  this  time.  Park  & 
Tilford,  who  have  never  before 
taken  part  in  a  food  show,  have 
reserved  space,  as  have  the  Acker, 
Merrall  &  Condit  Co.,  so  that  the 
two  firms  known  for  chains  of 
high  grade  retail  stores  as  well  as 
for  their  wholesale  business  will 
both  be  represented.  The  list  of 
firms  and  companies  that  are  ex¬ 


clusively  manufacturers  and 
which  will  have  space  will  be 
larger  than  at  any  prior  exhibit  in 
this  city. 

*  *  *  , 
It  is  observed  that  in  the  cut- 
rate  announcements  of  some  de¬ 
partment  stores  the  grocery  feat¬ 
ures  are  being  emphasized  quite 
strongly  of  late,  and  it  is  said  that 
this  is  the  result  of  a  little  over¬ 
stocking  here  and  there,  the  heavy 
stocks  not  being  so  desirable  as 
cash  in  the  view  of  the  owners  of 
the  stores.  This  is  the  season  of 
sales  in  all  lines,  but  some  who 
have  been  watching  the  advertise¬ 
ments  say  that  the  grocery 
"drives”  of  department  stores  are 
more)  pronounced  than  usual. 
“This  is  the  year,”  remarked  a 
retailer,  “when  the  cut-rate  deal¬ 
ers  who  try  to  undersell  by  mak¬ 


ing  heavy  purchases  at  the'  open¬ 
ing  of  the  season  see  a  little  of  the 
reverse  side  of  the  picture.  The 
speculative  dealer  sometimes 
learns  that  there  is  such  a  thing 
as  carrying  a  game  too  far,  hut 
the  grocers  who  have  bought 
carefully  are  not  complaining. 
The  regular  trade  has  been  of 
fair  proportions  since  the  turn  in 
the  year  and  some  are  busier  than 
usual.” 

*  *  * 

Reports  have  it  that  the  pres¬ 
ent  business  conditions  have  cut 
down  about  25  to  30  per  cent,  the 
consumption  of  cigars  and  cigar¬ 
ettes  and  that  the  American  To¬ 
bacco  Co.  has  curtailed  produc¬ 
tion  to  that  extent.  It  is  further 
said  that  the  company  is  making 
concessions  in  prices  of  10  to  20 
per  cent,  on  popular  brands. 

At  the  company’s  offices,  al¬ 
though  nobody  in  authority  would 
make  any  statement  for  publica¬ 
tion,  the  reports  were  to  some  ex¬ 
tent  substantiated.  Some  changes 
of  the  kind  indicated  have  oc¬ 
curred,  although  the  percentage 
may  not  be  quite  accurate.  Sev¬ 
eral  independent  manufacturers 
freely  say  that  they  have  made 


material  reductions  in  prices, 
partly  because  the  domestic  leaf 
tobacco  costs  less  than  it  did  a 
few  weeks  ago.  Some  predict 
that  Havana  leaf  will  also  be 
cheaper. 

*  *  * 

The  Government’s  Food  Bu¬ 
reau  has  sent  back  to  the  con¬ 
signors  in  the  last  week  some 
shipments  of  two  quite  different 
kinds  of  articles  and  for  quite 
different  reasons.  Champagne 
was  sent  back  to  Bordeaux  be¬ 
cause  the  bottles  were  labeled 
quarts,  and  really  did  not  contain 
a  full  quart  of  wine  in  each. 
Rice  was  returned  because  it  was 
coated  with  talc  and  glucose  and 
the  label  mentioned  only  the  glu¬ 
cose  as  the  material  in  the  coat¬ 
ing.  In  these  cases  the  importers 
desired  to  amend  the  labels  in  this 
city  by  adding  slips  instead  of  re¬ 
shipping,  but  the  authorities  re¬ 
fused  to  consent  to  this. 

*  *  * 

One  of  the  subjects  of  discus¬ 
sion  among  the  jobbers  this  week 
was  a  reported  intention  of  the 
Washburn-Crosby  Co.  to  make  a 
change  iit  selling  methods  so  as 
to  deal  more  commonly  with  re- 


Good  Groceries  Low  for  CASH!  At  ALL  Times!  At  B.  &  P.’s,  Philadelphia,  Pa. 


Flowers  of  Sulphur,  best  quality  U.  S.  P.,  sublimed,  barrels  about  155  lbs  each;  single  barrels  per  lb 

5  or  lO-barrel  lots . .  v  •> 

Extra  Choice  New  Japan  Rice,  100-lb.  bags;  single  bag  lots  .  . .  "  ....  •» 

5  or  10-bag  lots  . ; ; ;  ‘  ‘  S£ib 

Extra  Choice  New  Carolina  Head  Rice,  lOO-lb.  bags  . .  .  ’  iv.” 

6  or  10-bag  lots  . !  I'.'"'  P  ” 

These  are  both  most  decided  values  in  good  rices  at  low  prices.  We  can  particularly  recommend  them  to  the  trade 

Shaker  Corn,  barrels  about  170  lbs . . '  Der  lb 

Finest  Quality  New  York  State  Light  Buckwheat  Flour,  125-lb.  bags  .  .  .  [  .............  nr  loo’l 

Oneida  Brand  Rolled  Oats,  finest  quality  barrels .  . v,hi 

90-lb.  bags  (half  barrel) . !  !  !  !  !  !  !  !  ‘  ‘  Serbair'’ 

Jockey  Club  Syrup,  Mason  jars,  one  doz.  in  case .  „  £er  do*’ 

Jockey  Club  Syrup,  Mason  Jars,  4  doz.  in  barrel . ‘  .  per  doz  ’ 

,  (In  barrels  we  guarantee  against  breakage  in  shipment.) 

Finest  Quality  Sugar-Cured  Hams,  13  to  15  lb.  average  barrels .  .  r)er  ib 

Fancy  New  Boneless  Herring,  10-lb.  boxes .  .  .  - 

PENINSULAR  BRAND  CONDENSED  MILK,  4  doz  . . J  *  *  .  .  .  ^  *  ’  *  *  *  *  *  J  ^  ^  ’ 

Carnation  Brand  Fancy  New  30-40s  Santa  Clara  Prunes,  25-lb.  boxes . .  .  .  .  . ner  lb*0 

Carnation  Brand  Fancy  New  40-50s  Santa  Clara  Prunes,  25-lb.  boxes  . nerlb  ’ 

Carnation  Brand  Fancy  New  50-60s  Santa  Clara  Prunes,  25-lb.  boxes . . lb'’ 

Westside  Brand  Fancy  New  60-70s  Santa  Clara  Prunes,  25-lb.  boxes . ’  ’  '  *  .per  lb  ’ 

(In  5  or  io-box  lots  one  size  or  assorted,  at  y%  cent  per  pound  less.)  .  ’’ 

Tally-Ho  Brand  Extra  Fancy  California  Muir  Peaches,  large  bright  meaty  fruit,  25-lb.  boxes  .  Der  lb 

5  or  10-box  lots  . .  nerlb’ 

Centennial  Brand  Sifted  Early  June  Peas,  2  doz . [’]]*!!.!!!!"""  ner  doz 

Favorite  Brand  Indiana  Standard  Early  June  Peas,  2  doz . . .  ner  doz  ’ 

Kent  County  Standard  Early  June  Peas,  2  doz . . . 1111***,***’*****%’*  per  doz” 

_  ,  „  (I'1  5  or  10-case  lots,  either  kind  or  assorted,  at  2 'A  cents  per  dozen  less.) 

Rosehill  Brand  Standard  Cold-Packed  Tomatoes.  No.  3  size  cans.  2  doz  .  •  ok 

5  or  lO-case  lots . . .  .  .  . !  ‘  ‘  '  per  doz  ’  82' 

CT7Jre.: ha Ye  a  special  drive  this  week  on  FOGG  &  HIRES  brand  extra  fancy  JERSEY  TOMATOES  IN  LARGE 
SIZE  CANS,  5 M  inches  (formerly  called  50  ounce),  2  dozen  in  case,  at  $1.00  per  dozen.  The  cans  are  solidly  packed  with  red, 
ripe  fruit  and  are  fully  15  to  25  cents  per  dozen  less  than  you  will  find  the  same  quality  and  same  size  cans  quoted  elsewhere  We 
especially  recommend  this  as  one  of  our  best  bargains  of  the  week. 

These  Prices  for  This  Week  Only — February  3d  to  February  8th,  inclusive. 

WHITE  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

29,  31,  33  N.  Water  Street 


per  lb., 

$0.02)6 

per  lb., 
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•  04)6 
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•  04  ft 
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per  lb., 

.05  n 
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.00 

pr  100  lbs. 

,  2.95 
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.85 
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4.35 
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.13)6 
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1.10 
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•87)6 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


28  N.  Delaware  Avenue 


Phila.,  Pa. 
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tailers.  Jobbers  are  said;  to  have 
caused  some  irritation  on  the  part 
of  the  company  because  they  have 
been  trying  to  substitute  other 
brands  of  flour  when  Gold  Medal 
was  desired. 

The  conditions  are  compared 
with  those  which  led  to  similar 
action  on  the  part  of  the  manu¬ 
facturers  of  Kirkman’s  soaps.  In 
both  instances  the  manufacturers 
will  be  cut  off  the  lists  of  some  of 
the  jobbing  houses,  it  is  said,  the 
jobbers  claiming  that  the  margins 
of  profit  on  the  articles  are  so 
small  that  the  business  is  not  im¬ 
portant  to  them.  However,  the 
manufacturers  are  not  complain¬ 
ing  of  the  results  of  selling  direct 
to  the  retailers,  and  the  changes 
will  give  satisfaction  to  the  great¬ 
est  number. 

The  veiled  threats  to  cut  firms 
off  the  list  and  the  actual  cutting 
<off  the  lists  of  jobbers  do  not  indi¬ 
cate  indifference,  it  is  pointed  out. 
On  the  contrary,  this  is  the 
weapon  of  the  jobbers  to  compel 
the  manufacturers  to  sell  through 
the  middlemen  alone. 

*  *  * 

Railroad  companies  have  a  plan 
in  view  to  reduce  the  number  of 
deliveries  by  lighters  at  the  mini¬ 
mum  rate  to  one  for  each  carload. 
Until  now  the  shipper  could  di¬ 
vide  his  carload  into  as  many  as 
five  lots,  to  be  delivered  at  as 
many  piers  or  to  as  many  boats 
in  the  harbor  from  the  lighter. 
If  the  new  plan  goes  through 
extra  charges  will  be  made  for 
each  additional  stop  made  by  the 
lighter  for  the  purpose  of  deliver¬ 
ing  a  part  of  a  carload. 

*  *  * 

Brooklyn  was  gay  Tuesday 
evening  when  the  Retail  Grocers’ 
Association  of  that  borough  gave 
its  annual  ball.  The  festivities 
were  elaborate  as  usual  and  only 
those  who  have  attended  similar 
affairs  of  this  society  can  have 
an  idea  of  the  all-around  sociabil¬ 
ity  and  genuine  spirit  of  enjoy¬ 
ment  that  prevailed. 

*  *  * 

A  movement  is  being  started 
among*  the  trade  organizations  in 
Brooklyn  in  which  the  grocers 
will  take  an  active,1  part.  It  is  to 
get  better  and  cheaper  vegetables 
and  fruit  for  the  borough.  The 
disadvantage  is  in  the  repeated 
handling  of  all  Western  products 
which  after  arriving  at  the  Jersey 
City  terminals  are  lightered  to 
Brooklyn  and  then  distributed. 


The  aim  of  the  movement  is  to  ex¬ 
pedite  the  lightering  and  distri¬ 
bution  which  lag,  it  is  declared, 
so  that  the  cost  is  increased  and 
the  edible  qualities  often  depreci¬ 
ated  by  the  time  the  food  reaches 
the  consumer.  Old  residents  say 
that'  there  was  a,  time  when  Long 
Island  itself  could  provide  a  large 
part  of  what  Brooklyn  needed  in 
the  way  of  farm  products,  but 
that  time  has  passed  and  the 
Long  Island  contributions  to  the 
city’s  fruit  and  vegetable  sup¬ 
plies  are  now  only  a  drop  in  the 
bucket  because  of  the  enormous 
growth  of  the  city.  Of  course 
nearly  everything  not  grown  on 
the  island  must  be  sent  to  the  bor¬ 
ough  by  way  of  Jersey  City. 

*  *  * 

A  new  corporation  in  Brooklyn 
is  that  of  H.  Gottlieb  &  Sons,  who 
filed  their  certificate  this  week 
and  ara  to  carry  on;  a  grocery 
business  with  an  authorized 
capital  of  $30,000.  The  incorpo¬ 
rators  are  H.,  S.  N.,  J.,  L.  J.  Gott¬ 
lieb.  Fred.  A.  McGill. 

First  Food  Law  Test  Case. 

Arguments  on  a  demurrer  to 
the  information  filed  against  Rob¬ 
ert  N.  Harper,  alleging  violation 
of  the  Food  and  Drug  law,  were 
held  last  week  before  Judge  Kim¬ 
ball  in  the  United  States  Branch 
of  the  Police  Court,  Washington, 
D.  C.  The  information  is  at¬ 
tacked  on  the  ground  of  the  con¬ 
stitutionality  and  validity  of  the 
act  under  which  it  was  issued. 
The  prosecution  is  represented  by 
United  States  Attorney  Baker  and 
Assistant  United  States  Attor¬ 
ney  Proctor.  This  suit  is  the  one 
which  was  filed  some  ten  days 
ago  against  Robert  N.  Harper  for 
the  manufacture  of  the  so-called 
“Cufohedake  Brane  Fude,”  which 
the  Bureau  of  Chemistry  found  to 
be  in  violation  of  the  Food  and 
Drugs  act  owing  to  its  being  mis¬ 
branded  and,  at  the  same  time, 
containing  dangerous  drugs  The 
case  is  regarded  as  of  peculiar 
importance  as  the  first  test  case 
under  the  Food  and  Drugs  act, 
involving  a  significant  phase  of 
the  labeling  provisions  of  the  law. 
It  will  call  forth  a  judicial  decision 
on  the  question,-  whether  the 
terms  of  the  law  authorize  the 
Department  of  Agriculture  to 
pass  upon  the  extent  which  cer¬ 
tain  remedies  or  drugs  really 
operate^  as;  a  “cure”  for  the  dis¬ 
eases  which  they  are  representec 
to  remedy. 


IE  W  BET  TOO  ORDERS 


We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


ft 
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A  Suggestion— What’s  Thought  of  It? 


•  Hagerstown,  Md.,  January  27,  1908. 

The  Grocery  World  Pub.  Co,, 

Philadelphia,  Pa. 

Dear  Sirs : — Several  days  ago  I  renewed  my  subscription  to  the 
“  Grocery  World.”  I  had  intended  to  discontinue,  being  too  busy  and 
neglecting  reading  it.  But  owing  to  the  good  service  it  had  rendered 
me  in  past  years,  I  had  not  the  heart  to  do  so.  Therefore,  after  renew¬ 
ing,  I  decided  I  must  read  it,  time  or  no  time.  It  was  then  I  discovered 
what  I  had  been  missing.  You  should  have  seen  me  going  over  back 
numbers.  I  tell. you,  my  fellow-grocermen,  you  can  not  afford  to  do 
withoyt  the  “  Grocery  World,”  any  more  than  you  can  do  without  a 
bank  account. 

Whilst  the  paper  is  better  than  it  used  to  be  and  has  broadened 
and  branched  out,  yet  there  should  be  a  department  added  entitled  the 
“  Forum,”  or  the  “  Grocer’s  Opinion  of  Public  or  National  Questions.” 
For  example,  I  would  like  to  know  whether  it  is  wiser  or  better  to 
permit  the  Trusts  or  Capitalists  to  pursue  their  former  methods, 
making  lots  of  money,  employing  thousands  of  workmen,  paying  an 
increase  of  wages,  facilitating  development  of  all  the  resources  of  our 
great  country,  maintaining  financial  stability ;  or,  on  the  other  hand,  to 
agitate,  persecute,  prosecute,  malign,  investigate,  threaten  Capital,  thus 
keeping  everything  in  turmoil,  uncertainty,  continuing  the  present 
chaotic  state  of  our  country  ? 

Mr.  Editor,  what  do  you  think  of  it? 

Very  truly  yours  for  light  and  truth, 

Ernest  W.  Miller. 
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The  “National  Tribune,”  of 
Washington,  D.  C.,  takes  its  place 
in  the  gallery  of 

Not  ignorance  immortal  igno- 
but  Guile.  ramnses  this 

week  through 
some  remarks  which  it  makes 
upon  Pennsylvania  scrapple.  The 
subject  was  an  article  on  “The 
Story  of  a  Mail-Order  Scrapple 
Business”  which  recently  ap¬ 
peared  in  the  “Grocery  World.” 
The  “National  Tribune,”  possibly 
in  spite  over  the  fact  that  one  of 
the  best  things  on  earth  it  seems 
to.  have  missed,  sourly  muses  as 
follows : — 

The  older  States  in  this  country 
have  all  their  favorite  dishes,  the 
merits  of  which  have  been  described 
and  sung  by  their  writers.  New 
England  has  her  unequaled  pies  and 
samp,  with  Vermont  her  maple 
syrup  and  buckwheat  cakes.  New 
York  has  her  exceedingly  palatable 
sausages  and  apple  butter,  which  are 
a  delight  to  the  soul ;  Maryland  has 
terrapin;  Virginia  her  justly  cele¬ 
brated  corn  pone,  beaten  biscuit  and 
chicken  fixings ;  Louisiana  her  gum-  ' 
bo  fillet;  but  who  ever  heard  of 
Pennsylvania  scrapple?  In  spite  of 
this  lack  of  celebrity  in  story  and 
poem,  the  Pennsylvanians  seem  far 
more  atttached  to  it  than  any  of  the 
rest  are  to  the  viands  of  which  we 
hear  so  much.  Every  Pennsylva¬ 
nian’s  eye  has  a  brighter  gleam  when 
you  speak  of  scrapple,  and  he  seems 
to  rejoice  that  you  even  know  the 
word.  Yet  what  is  it?  The  matter 
is  brought  to  public  attention  by  the 
advertisements  in  the  magazines  of 
a  man  who  offers  to  send  scrapple  to 
any  part  of  the  country  east  of  Den¬ 
ver  for  $1  for  a  trial  order.  So 
dear  to  the  memory  of  every  Penn¬ 
sylvanian  is  this  toothsome  dish 
that  the  man  has  built  up  an  im¬ 
mense  business,  and  his  books  on 
scrapple  and  advertisements  are  gus¬ 
tatory  poems. 


All  that  the  world  outside  of 
Pennsylvania  knows  about  it  leaks 
out  accidentally  from  his  advertise¬ 
ments,  in  which  he  asserts  that  his 
product  is  “made  of  the  choicest 
meat  and  the  purest  Indian  meal  and 
buckwheat  flour.”  He  says  truly 
that  seven-eighths  of  the  inhabitants 
of  the  United  States  never  tasted 
scrapple,  in  spite  of  his  earnest  en¬ 
deavors  to  extend  his  business.  Yet 
those  who  have  once  tasted  it  never 
forget  it,  and  “high  and  low,  rich 
and  poor,  all  consider  scrapple  an  in¬ 
dispensable  adjunct  to  the  daily 
menu.” 

He  entitles  his  book  “A  Message 
of  Chester  County  Cheer,”  and  the 
price-list  offers  it  at  20  cents  a 
pound.  He  gives  lists  of  customers 
all  over  the  world,  officers  in  the 
Army  in  Cubat  and  the  Philippines 
and  residents  in  every  considerable 
town  and  city  in  the  country.  All 
his  testimonials  are  to  the  effect  that 
the  writers  contracted  the  scrapple 
habit  in  their  youth,  and  have  never 
been,  able  to  break  themselves  of  it, 
nor,  indeed,  have  tried  to  do  so.  No 
matter  where  they  have  traveled  and 
what  foods  have  been  set  before 
them,  their1  minds  turn  as  involun¬ 
tarily  and  as  strongly  to  the  strictly 
Pennsylvania  food  of  their  child¬ 
hood  as  Samuel  Wordworth’s  did 
to — 

“The  old  oaken  bucket, 

The  iron-bound  bucket, 

The  moss-covered  bucket 
Which  hung  in  the  well.” 

All  the  same,  asi  the  advertiser 
says,  seven  out  of  eight  of  us  are 
absolutely  ignorant  of  this  wonder¬ 
ful  delicatessen,  as  the  Germans 
would  call  it,  and  would  like  to  have 
some  one  give  us  full  information  as 
to  it. 

There  would  perhaps  be  some 
excuse  for  an  Alaskan  being  ig¬ 
norant  of  Pennsylvania  scrapple, 
but  for  a  resident  of  the  District 
of  Columbia !  Really,  it  is  al¬ 
most  incredible !  The  “Grocery 
World,”  after  due  consideration, 
cannot  bring  itself  to  believe  that 
the  “National  Tribune”  writer 
really  knows  nothing  of  Pennsyl¬ 
vania  scrapple.  What  he  is  prob¬ 
ably  endeavoring  to  do  is  to  egg 
on  some  credulous  Pennsylvanian 
into  sending  him  a  pound. 


Sooner  or  later  the  courts  will 
have  to  draw  the  line  between 
statements  which 
constitute  only 

Splitting  Hairs. 

the  usual  roseate 
claims  which 
which  every  seller  of  merchandise 
has  always  been  permitted  by  law 
to  make  for  his  goods,  and  actual 
misstatements  involving  a  viola¬ 
tion  of  law.  This  subject  has 
been  discussed  before ;  in  the 
present  enforcement  of  food  laws 
it  is  coming  very  prominently  to 
the  front. 

In  this  issue  the  “Grocery 
World’s”  Washington  corre¬ 
spondent  tells  of  a  hearing  in  a 
flour  case  held  during  the  week. 
A  whole  car  of  flour  had  been  con¬ 
fiscated  in  Ohio  and  prosecutions 


begun  or  threatened  against  the 
manufacturer.  The  charge  was 
that  the  flour  was  sold  as  a  spring 
wheat  flour,  while  it  really  con¬ 
tained  15  per  cent,  of  grain  not 
spring  wheat !  Details  are  not  at 
hand,  but  it  is  understood  that 
the  15  per  cent,  was  winter  wheat. 

Now,  admittedly  a  miller  who 
puts  15  per  cent,  of  winter  wheat 
in  his  flour  tells  an  untruth  and 
makes  a  false  representation  when 
he  sends  that  flour  out  as  a  spring 
wheat  flour.  But  where  the  pub¬ 
lic  interest  is  not  sacrificed  it  is 
legal  to  exaggerate  so  far  for 
one’s  goods  that  it  amounts  prac¬ 
tically  to  a  harmless  falsehood, 
and  any  attempt  to  rule  otherwise 
would  be  to  make  a  revolution. 
Is  the  public  interest  sacrificed  in 
the  flour  case?  Surely  not,  when 
not  one  consumer  out  of  a  thou¬ 
sand  knows  the  difference  be¬ 
tween  spring  wheat  and  winter 
wheat,  and  never  buys  flour  from 
that  standpoint.  No,  there  was  a 
falsehood,  but  it  did  no  practical 
harm,  it  injured  no  one’s  welfare. 
The  flour  was  healthy,  whole¬ 
some,  pure.  There  was  no  claim 
that  the  use  of  15  per  cent,  of 
other  wheat  made  it  any  poorer. 
As  a  matter  of  fact  even  if  it  had 
made  it  better,  the  technical 
offense  would  still  be  made  out. 


If  such  offenses  are  real  viola¬ 
tions  of  law,  every  dealer  of  food 
in  the  United  States  is  probably 
guilty.  The  “Grocery  World”  is 
not  defending  falsehood  under 
any  circumstances,  but  it  has  been 
legal  so  long  to  tell  certain  kinds 
of  falsehoods  that  it  is  too  late  to 
stop. 


Frpm  all  appearances,  the  cam¬ 
paign  of  the  Pennsylvania  Dairy 
and  Food  Depart- 
Tht  Breakfast  Food  ment  against 
Campaign,  various  breakfast 
foods  on  the 
charge  of  misbranding  will 
give  the  public  but  slight  benefit. 
The  charge  in  all  was  the  making 
upon  the  label  of  nutritive  claims 
which  an  analysis  of  the  food  did 
;  not  substantiate.  It  was  fine  spun 
and  technical,  and  while  having 
an  undoubted  foundation  of 
truth,  it  still,  in  most  of  the  cases 
brought,  scarcely  warranted  penal 
prosecution. 

Take  one  case  for  illustration. 
Upon  the  label  of  the  brand  in 
question  the  statement  was  made 
that  the  starch  in  the  grain  was 
made  soluble,  thus  making  the 
food  particularly  valuable  to  dys¬ 
peptics,  and  that  the  food  was  rich 
in  nitrogen,  thus  making  it  a  par¬ 
ticularly  good  muscle  builder. 
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After  analysis  of  this  cereal  the 
department  charged  that  the 
starch  was  not  all  made  soluble, 
and  that  while  nitrogen  was  pres 
ent,  it  was  not  richly  present. 
Now,  if  these  charges  are  true, 
there  is  sufficient  liability  present 
to  ground  an  action,  and  yet  let  us 
examine  the  equities  of  the  matter. 
Let  us  admit  for  the  argument’s 
sake  that  both  of  the  manufactur¬ 
er’s  claims  are  unfounded — that  the 
starch  in  this  product  is  not  made 
soluble,  and  that  it  is  not  rich  in 
nitrogen.  If  these  claims  are  un 
true  they  admittedly  should  not 
have  been  made,  but  has  anybody 
been  deceived  by  them?  In  this 
case,  as  in  most  cases,  the  nutri 
tive  claims  were  printed  in  minute 
type  in  an  inconspicuous  place. 
It  is  almost  certain  that  not  one 
buyer  of  the  cereal  out  of  the 
thousands  who  use  it  ever  saw  the 
claims  or  would  have  bought  the 
brand  on  the  strength  of  them  if 
he  had  seen  them.  The  public 
has  grown  callous  as  to  manufac 
turers’  claims  of  virtue,  and  only 
where  the  medicinal  element 
comes  strongly  into  the  case  are 
they  still  influenced.  Products 
like  Postum  Cereal  and  Grape 
Nuts,  for  instance,  both  semi 
medicinal,,  should  unquestionably 
be  held  much  more  closely  to  the 
strict  letter  of  their  claims  than 
an  ordinary  breakfast  food,  which 
in  almost  every  case  is  bought  and 
used  on  flavor  only. 


Secretary  John  A.  Green,  of  the 
National  Retail  Grocers’  Associa¬ 
tion,  sings  a 

a  Song  th.t  <>  happy  song  of 

ioapropos.  satisfaction  i  n 

his  correspond¬ 
ence  this  week  over  the  fact,  as 
he  expresses  it,  that  “It  is  very 
satisfactory  to  note,  at  the  present 
time,  the  conditions  existing  be¬ 
tween  the  retailers  and  whole¬ 
salers  of  the  United  States.’ 

Secretary  Green  chants  a 
beautiful  word  picture  of  the 
wholesaler  and  the  retailer  lying 
down  in  peace  together.  “True," 
he  says,  indifferently,  “buying  ex¬ 
changes  have  sprung  up  in  differ¬ 
ent  parts  of  the  country.”  He 
adds  that  in  most  instances  this 
has  been  brought  about  by  a  spirit 
of  unfairness  by  both,  but  very 
often  by  the  wholesaler  disregard¬ 
ing  the  rights  of  the  retailer. 

The  opinion  of  the  National 
Secretary  is  scarcely  convincing 
to  those  familiar  with  the  fact 


that  the  Wholesale  Grocers’  As¬ 
sociation  of  Pennsylvania,  New 
Jersey  and  Delaware,  abetted  by 
the  National  Wholesale  Grocers’ 
Association,  is  at  present  engaged 
in  the  most  cold-bloodedly  selfish 
attack  upon  the  interests  of  or¬ 
ganized  retailers  ever  conceived 
in  this  country.  The  jobbers  have 
set  out  to  enforce  the  principle 
that  no  retailer  or  set  of  retailers 
can  buy  of  a  manufacturer,  but 
must  in  every  case  pay  the  sec¬ 
ond  middleman’s  profit,  even 
though  that  middleman’s  normal 
purchasing  power  is  one-tenth 
that  of  the  retailer  or  set  of  re¬ 
tailers.  In  other  words,  the  re¬ 
tailer  must  for  all  time  be  sad¬ 
dled  with  the  jobber’s  keep,  not 
because  in  many  cases  the  jobber 
is  of  any  use,  but  because  his 
name  being  “jobber”  he  should 
monopolize  the  right  to  buy  of  the 
manufacturer ! 

Secretary  Green  also  says  that 
the  jobber  has  recognized  the  re¬ 
tailer’s  exclusive  right  to  the  retail 
field  and  has  nobly  withdrawn 
therefrom.  Read  the  following 
from  a  letter  sent  the  “Grocery 
World”  during  the  week  by  a 
large  retailer  of  Atlanta,  Ga. : — 

You  are,  no  doubt,  more  or  less 
familiar  with  the  conditions  existing 
in  the  South,  and  know  that  for  at 
least  the  past  few  years  a  very  earn¬ 
est  effort  has  been  made  to  have  the 
retailers  and  wholesalers  work  in 
harmony,  to  have  the  wholesaler 
desist  from  his  policy  of  selling 
direct  to  the  consumer  at  the  same 
price  that  he  supplies  the  retailer, 
and  also  to  have  the  wholesaler  sup¬ 
ply  the  retailer  at  the  same  price  that 
he  sells  the  cut-price  chain  stores  or 
department  houses.  The  efforts 
made  to  accomplish  these  results 
havq  been  anything  but  satisfactory, 
although  a  large  number  of  the  job¬ 
bers  have  made  an  earnest  effort  to 
make  the  plan  mutually  beneficial. 

I  am  inclined  to  believe  that  these 
parties  have  now  come  to  the  parting 
of  the  roads,  and  that  quite  a  num¬ 
ber  of  the  leading  retail  grocers  of 
Atlanta  will  join  together  in  buying 
their  supplies  direct. 


All  of  which  would  seem  to 
show  that  Mr.  Green’s  little  song 
is  out  of  tune. 


AMONG  THE  TRADE. 


Messrs.  V.  L.  Cavanna  &  Co., 
raisin  seeders,  have  received 
notice  from  the  United  States 
Consolidated  Raisin  Seeders’  Co., 
of  California,  claiming  that  the 
Philadelphia  house  is  infringing 
upon  a  patented  raisin  seeding 
machine. 


Florida  grapefruit  is  still  in 
active  demand  at  $3  to  $6  per 
crate. 


You  will  find  it  in  our  February  cata¬ 
logue  -botli  the  goods  and  the  Plans — as  it 
can  be  found  nowhere  else. 

There  is,  for  one  example,  a  Special  $2.25 
Sale  in  which  is  included  such  leaders  as 
will  assure  the  success  of  YOUR  25  cent 
sale. 

And  in  a  25  cent  sale  right  now  are  such 
trade-creating,  stock-clearing  possibilities  as 
few  merchants  can  afford  to  overlook. 

Hosts  of  other  trade-compelling  leaders 
are  on  the  yellow  pages  of  our  February 
catalogue.  And  on  nearly  every  regular 
merchandise  page  are  other  prices  that  mean 
more  profit — for  YOU. 

Then  on  the  green  pages  are  Plans  in 
plenty  for  making  February  a  profitably  busy 
month  in  any  store. 

Right  now  could  you  make  better  use  of 
the  time  required  than  to  KNOW  thoroughly 
all  the  possibilities  for  you  in  our  February 
catalogue  ? 

That  book  is  No.  D652  and  yours  for  the 
askiug.  Shall  we  send  it — to  YOU  ? 


\ 


Butler  Brothers 

Wholesalers  of  General  Merchandise 

New  York  Chicago 

St.  Louis  Minneapolis 

Sample  Houses:  BALTIMORE,  DALLAS 


IN  MR1TINC  TO  KDVBRTISER®  KINDLY  MBNTION  “  GROCERY  WORLD ' 


14 


GROCERY  WORLD 


The  Court’s  Opinion  on  the  Michigan 

Sausage  Case 

Does  Not  Decide  Flatly  Against  Cereals  in  Sausage,  but 
Strongly  Intimates  That  that  Will  be  Its  Decision.  Partial 
Text  of  the  Decision. 


The  “Grocery  World”  has  ob¬ 
tained  a  copy  of  the  court’s  de¬ 
cision  in  the  Michigan  sausage 
case,  which  was  at  first  reported 
to  be  a  flat  ruling  that  cereals 
could  not  be  used  in  the  manu¬ 
facture  of  sausage.  A  careful 
reading  of  the  decision  shows 
that  the  court  did  not  definitely 
decide  against  cereals  in  sausage, 
but  intimated  so  strongly  that 
that  was  its  attitude  that  the  de¬ 
cision  can  almost  be  regarded  as 
made.  For  instance,  the  court 
says :  “My  opinion  is  that  the  in¬ 
corporation  of  cereals  with  meat 
with  a  designation  of  the  product 
so  manufactured  as  sausage 
would  be  a  clear  violation  of  these 
provisions.”  The  case  is  impor 
tant  because  it  is  a  judicial  con¬ 
struction  of  language  which  is 
embodied  verbatim  in  the  Penn¬ 
sylvania  State  law,  the  Federal 
law,  and  the  food  law  of  almost 
all  other  States. 

From  the  copy  in  its  possession, 
the  “Grocery  World”  reproduces 
the  following  portion  of  the 
opinion : — 

The  real  controversy  between  the 
parties  to  this  case  arises  over  the 
construction  of  certain  provisions  of 
the  so-called  “Pure  Food  Law”  of 
tins  State.  The  claim  of  the  Dairy 
and  Food  Commissioner  of  this  State 
is  that  the  use  of  cereals  in  the  pre¬ 
paration  and  manufacture  of  sau¬ 
sages  is  a  violation  of  that  law. 
Proceeding  upon  that  determination 
he  has  notified  dealers  in  meat  prod¬ 
ucts  in  this  State  that  they  must  not 
sell  sausages  containing  cereals  and 
that  if  they  do  so  they  will  render 
themselves  liable  to  criminal  prose¬ 
cution.  It  appears  also  that  criminal 
proceedings  for  such  alleged  viola¬ 
tion  of  the  law  have  been  instituted 
by  direction  of  the  Food  Commis¬ 
sioner,  and  that  persons  have  been 
convicted  as  a  result  thereof. 

It  is  admitted  by  complainants  that 
they  manufacture  and  sell  sausages 
in  this  State,  which  contain  from  one 
to  ten  per  cent,  of  cereals  but  it  is 
contended  by  them  that  this  is  not  in 
violation  of  the  “Pure  Food  Law.” 

The  Commissioner  bases  his  con¬ 
tention  upon  certain  provisions  in 
the  amended  act  of  1895,  section 
three  (3)  providing  that  an  article 
shall  be  deemed  to  be  adulterated 
when, 

First — If  any  substance  shall 
have  been  mixed  with  it  so  as  to  . 
lower  or  depreciate  or  injuriously 
affect  the  quality,  strength  or  purity. 

Second — If  any  inferior  or  cheaper 
substance  or  substances  have  been 
substituted  wholly  or  in  part  for  it. 

My  opinion  is  that  the  incorpora¬ 
tion  of  cereals  with  meat  with  a  des¬ 


ignation  of  the  product  so  manufac¬ 
tured  as  sausage  would  be  a  clear 
violation  of  these  provisions.  It  is 
practically  conceded  that  a  cereal  is 
an  inferior  or  cheaper  substance  than 
the  meat  which  forms  the  basis  of 
sausage. 

The  complainants,  however,  con¬ 
tend  that  these  provisions  are  in¬ 
operative  so  far  as  sausages  are  con¬ 
cerned,  and  that  sausages  are  em¬ 
braced  and  protected  by  a  proviso  at¬ 
tached  to  the  section  referred  to. 

This  proviso  reads  as  follows : 
“That  the  provisions  of  this  act  shall 
not  apply  to  mixtures  or  compounds 
recognized  as  ordinary  articles  or  in¬ 
gredients  of  articles  of  food,  if  each 
and  every  package  sold  or  offered  for 
sale  bear  the  name  and1  address  of 
the  manufacturer  and  be  distinctly 
labeled  under  its  own  distinctive 
name,  and  in  a  manner  so  as  to 
plainly  and  correctly  show  that  it  is 
a  mixture  or  compound,  and  is  not  in 
violation  with  definition  fourth  and 
seventh  of  this  section.” 

The  complainants  contend  that 
sausage  is  a  “mixture  or  compound 
recognized  as  an  ordinary  article  of 
food,”  and  therefore  the  pure  food 
law  does  not  apply  to  the  manufac¬ 
ture  and  sale  of  sausages. 

The  Bill  of  Complaint  alleges  that 
the  complainant  manufactures  and 
sells  at  least  fifty  different  kinds  of 
sausages  and  that  they  contain  from 
one  to  ten  per  cent,  of  cereals.  The 
.main  question,  therefore,  for  con¬ 
sideration  is  whether  these  sausages 
containing  from  one  to  ten  per  cent, 
of  cereals  are  a  mixture  or  a  com¬ 
pound  recognized  as  an  ordinary 
article  of  food  within  the  meaning 
and  intent  of  the  legislative  act. 

No  authorities  are  cited  upon  this 
proposition  and  I  have  been  unable 
to  find  any.  The  question  I  regard 
as  somewhat  perplexing  in  the  ab¬ 
sence  of  any  evidence  or  authorities 
upon  the  point.  Standard  diction¬ 
aries  define  sausage  as  an  article  of 
food,  consisting  of  meat,  especially 
pork,  finely  chopped  and  highly  sea¬ 
soned.  I  have  examined  two  and 
they  practically  agree  in  meaning 
although  they  may  differ  somewhat 
in  phraseology.  Undoubtedly  this 
was  formerly  the  commonly  ac¬ 
cepted  meaning  of  the  word  “sau¬ 
sage.” 

So  manufactured,  sausage  has  been 
a  very  favorite  food  with  many 
people  and  the  material  addition  of 
foreign  substances,  cereal  or  other¬ 
wise,  would  tend  largely  to  destroy 
those  very  features  which  made  it 
agreeable  to  public  taste. 

If  the  definition  of  the  dictionaries 
and  that  formerly  assigned  by  the 
common  understanding  of  the  people 
be  given  to  the  word,  any  material 
addition  of  cereals  in  the  manufac¬ 
ture  of  sausage  would  destroy  its 
distinctive  character  as  a  meat  prod¬ 
uct.  The  word  in  this  sense  does  not 
mean  a  compound  of  various  meat 
and  vegetable  products,  but  one 
which  consists  practically  in  whole 
of  meat  with  sufficient  spices  ’  or 
foreign  ingredients  to  flavor  it. 

It  is  claimed,  however,  by  com¬ 
plainants  that  the  word  “sausage” 
does  not  mean  what  it  meant  twenty 
years  ago :  that  the  meaning  of  the 
word  has  undergone  a  change;  that 
the  use  of  cereals  in  the  manufacture 


of  sausages  has  been  in  vogue  for 
many  years:  that  this  usage  existed 
at  the  time  of  the  passage  of  the 
pure  food  law  and  that  such  fact 
must  have  been  in  the  contemplation 
of  the  legislative  mind  when  the  law 
was  enacted. 

I  do  not  think  that  I  can  assume  . 
from  anything  that  appears  before 
me  that  these  facts  are  true.  They 
have  an  important  bearing  on  the 
case  if  proved,  but  they  must  be  es¬ 
tablished  by  proof. 

My  present  opinion  is  that  cereals 
may  so  far  be  incorporated  with 
meat  in  the  manufacture  of  sausage 
as  to  destroy  its  distinctive  charac¬ 
ter  as  sausage  and  thereby  lower, 
depreciate  and  injuriously-  affect  its 
quality,  strength  and  purity.  I  shall 
not  decide  at  present  that  no  cereals 
can  be  lawfully  added  to  meat  in  the 
manufacture  of  sausage. 

I  shall  assume  for  the  purpose  of 
the  present  motion  that  cereals  may 
be  lawfully  added  to  meat  in  the 
manufacture  of  sausage.  That  prop¬ 
osition  must  be  subject  to  the  con¬ 
dition  already  named,  that  cereals 
may  be  so  far  used  as, to  constitute 
a  violation  of  the  law. 


National  President  Counsels 
Retailers  to  Get  Busy., 


Says  Dealers  Will  Never  Get  Anywhere 
as  Long  as  they  Let  the  Grafters  Do 
It  All.  Secretary  Green  Emphasizes 
Amicability  of  Relations  between 
Jobbers  and  Retailers. 


Special  correspondence  of  “Grocery  World.” 

Cleveland,  Ohio,  Jan.  30,  1908. 

President  C.  J.  Kramer,  of  the 
National  Association,  makes  the 
following  suggestions  to  retailers 
everywhere : — 

My  attention  has  been  called  to  the 
various  schemes  being  devised  by  the 
large  mail  order  houses  toward  the 
passage  of  the  parcels  post  bill,  and 
it  is  surprising  how  ignorant  some 
people  are  on  this  measure.  Every 
movement  towards  its  passage  is  a 
detriment  toward  your  home  and 
your  own  State.  You  can  never  expect 
advancement  or  improvement  until 
you  wake  up  and  get  interested  on 
public  matters.  Don’t  let  the  grafter 
and  boodler  control  everything,  for 
its  seems  as  if  the  country  were  in 
their  grasp.  Be  a  booster  and  work 
for  your  home  town.  Show  your 
people  that  you  can  sell  goods  as 
cheap  as  any  other  concern.  You 
can  do  it,  and  if  you  will  only  let  the 
people  know  it  with  a  little  printers’ 
ink  you  will  have  broken  the  ice. 

*  *  * 

It  is  very  satisfactory  to  note, 
at  the  present  time,  the  conditions 
existing  between  the  retailers  and 
wholesalers  of  the  United  States. 

The  retail,  grocer,  through  his 
organization,  has  become  a  factor 
in  the  mercantile  world  which 
might  be  truly  said  was  little 
dreamed  of  a  few  years  ago. 

The  wholesale  grocers  have 
come  to  recognize  his  position, 
and  welcome  him,  through  his  or¬ 
ganization,  to  a  conference  where 
matters  of  mutual  interest  might 
be  discussed.  It  is  not  an  uncom¬ 
mon  thing  to  have  the  officers  of 
the  retail  grocers’  association  of 


any  State  invited  to  a  gathering  of 
wholesale  men,  and  but  recently 
a  number  of  wholesale  men  in  one 
of  the  cities  gave  a  banquet  to 
the  retailers,  the  sole  purpose  of 
which  was  to  bring  each  into 
closer  communion  and  to  talk 
over  matters  of  mutual  interest, 
believing  that  by  a  co-operation 
of  these  interests,  and  an  open 
discussion  \>y  all,  the  results 
would  materially  benefit  both. 

The  wholesaler  at  the  present 
time  is  willing  to  leave  the  entire 
retail  field  to  the  retailer,  while 
the  retailer  has  come  to  look  upon 
the  wholesaler  as  his  source  of 
supply. 

True,  buying  exchanges  have 
sprung  up  in  different  parts  of  the 
country,  but  in  most  instances 
this  has  been  brought  about  by  a 
spirit  of  unfairness  by  both,  but 
very  often  by  the  wholesaler  dis¬ 
regarding  the  rights  of  the  re¬ 
tailer. 

It  is  conceded  that  this  posi¬ 
tion  is  not  to  the  best  interest  of 
all  concerned ;  that  where  each  is 
taken  into  the  confidence  of  the 
other  better  trade  conditions  exist 
than  where  a  spirit  of  antagonism 
or  a  spirit  of  distrust  is  continu¬ 
ally  in  the  minds  of  either  party. 

Everything  has  been  done  by 
the  national  officers  to  bring 
about  a  spirit  of  friendship  be¬ 
tween  both  that  should  cement 
us  into  a  fellowship,  whereby 
each  will  respect  the  position  of 
the  other,  and  through  this  posi¬ 
tion  the  trade,  which  is  to  a  very 
alarming  extent  slipping  away 
from  both,  might  be  kept  in  the 
natural  channel  of  distribution. 

John  A.  Green, 
National  Secretary. 


Absorbine  Increased  Colt’s  Vaiae 
Fifty  Dollars. 

Mr.  Joseph  Crooker,  Kingman,  Me., 
writes  under  date  of  November  26,  1907: 
“I  got  my  local  dealer  to  send  to  you  for 
a  bottle  of  Absorbine  and'  used  it  with 
great  results.  I  had  a  colt  that  had  a 
bunch  on  the  hock  joint  and  your  Ab¬ 
sorbine  cured  it  so  there  is  not  a  blemish 
to  be  seen  on  her  now.  My  colt  will  sell 
for  $50.00  more  to-day  than  she  would 
before  I  used  Absorbine.” 

Now  is  the  time  to  get  your  stock  in 
proper  condition  for  the  season’s  work 
or  for  sale.  A  lame,  blemished  horse 
can  be  made  sound  and  smooth  with  Ab¬ 
sorbine,  without  laying  up  the  horse. 
No  blister,  no  hair  gone. 

Look  over  your  stock  to-day  so  that 
when  the  horse  buyers  are  searching 
your  country  you  will  have  good,  sound 
stock,  and  get  a  price  accordingly.  Ab¬ 
sorbine  cures,  lameness,  kills  pain,  re¬ 
moves  Bog  Spavins,  Thoroughpins, 
Splints,  Wind  Puffs,  Shoe  Boils,  En¬ 
larged  Glands,  and  similar  bunches  in  a 
mild  pleasant  manner.  $2.00  per  bottle 
at  all  druggists  or  express  prepaid  upon 
receipt  of  price.  W.  F.  Young,  P.  D.  F., 
9  Monmouth  St.,  Springfield,  Mass. 
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THE  GROCERY  MARKETS 


Tea. 


The  tea  market  is  fairly  active, 
though  not  yet  what  the  large 
traders  would  like  to  see  it.  Low 
grade  Foochows,  Formosas  and 
Congous  advanced  J4  cent  during 
the  week  and  the  market  is  firm. 

It  is  confidently  prophesied  that 
later  in  the  season  low  grades  will 
advance  from  i  to  2  cents  further. 
The  stock  is  short  in  all.  As  a 
matter  of  fact,  low  grade  China, 
Japan  and  Formosa  teas  must 
rule  higher  from  now  on  than 
they  have  ruled  at  any  time  be¬ 
fore,  as  the  producing  cost  in  all 
the  countries  named  has  consider¬ 
ably  advanced.  The  demand  for 
tea  is  fair,  and  conditions  are  un¬ 
changed  except  for  the  three  ad¬ 
vances  stated. 

Coffee. 

The  market  for  Rio  and  Santos 
options  has  been  rather  weak  dur¬ 
ing  the  week,  owing  to  lack  of 
support  by  the  bull  interests  and 
a  slight  increase  in  the  receipts  at 
primal  points.  Spot  coffee  is 
about  the  same.  Roasters  are  still 
buying  from  hand  to  mouth,  on 
account  of  financial  conditions, 
but  there  is  a  steady  movement 
into  consumption,  as  is  always  ex¬ 
pected  at  this  season.  There  is 
no  disposition  whatever  to  antici¬ 
pate  trade  wants.  Mild  coffees 
are  steady  and  unchanged.  Java 
and  Mocha  are  unchanged  and  in 
moderate  demand. 

Sugar. 

There  has  been  no  change  in 
the  sugar  market  during  the 
week.  Raws  have  remained  about 
stationary,  and  the  situation  re 
mains  firm,  but  sales  have  been 
made  for  future  delivery  at  a 
slight  decline.  The  refiners  are 
still  pinched  for  raw  sugar.  The 
consumptive  demand  for  refinec 
sugar,  which  is  unchanged  in 
price,  is  fair  for  the  season. 

Syrup  and  Molasses. 

Glucose  rules  at  unchangec 
prices.  Compound  syrup  is  un¬ 
changed  in  price  and  in  fair  de¬ 
mand.  The  cold,  if  it  continues, 
will  boom  it  a  little.  Sugar  syrup 
js  moderately  wanted  at  un¬ 
changed  prices.  Molasses  is  un 
changed,  and  as  to  high  grades, 
firm.  The  demand  is  fair. 

Fish. 

Both  Norway  and  Irish  mack 
erel  have  advanced  during  the 
week,  the  average  upward  move 
menf  being  about  $1  per  barre 


rish  mackerel  are  scarce,  on  ac¬ 
count  of  the  partial  failure  of  the 
winter  catch.  Norway  is  and  2s 
are  scarcer  than  3s  and  4s,  but  no 
grade  is  abundant,  and  the  situ¬ 
ation  is  strong.  Cod,  hake  and 
laddock  are  unchanged  and  in 
air  demand,  which  ought  to  be¬ 
come  good  if  the  cold  weather 
continues.  Domestic  sardines  are 
unchanged  as  yet  and  in  light  de¬ 
mand.  Imported  sardines  are  still 
scarce  and  firm,  with  the  excep¬ 
tion'  of  the  Norwegian,  which  are 
Deing  largely  used  as  a  substitute 
or  the'  French.  Salmon  is  quiet, 
steady  and  unchanged. 

Canned  Goods. 

Some  tomatoes  are  selling,  but 
the,  demand  is  not  large.  It  is  still 
possible  to  buy  stock  at  80  cents 
delivered  in  Philadelphia.  Only  a 
small  business  has  been  done  in 
uture  tomatoes  as  yet.  There 
lave  been  large  offers  slightly  be 
ow  the  price  asked,  80  cents,  but 
they  have  been  uniformly  re 
;  ected  up  to  the  present  time. 
Corn  is  dull  and  unchanged. 
Some  New  York  packers  have 
named  prices  for  future  delivery, 
some  asking  the  same  as  last 
year,  others  2 cents  higher 
The  latter  are  not  believed  to  be 
very  strong  for  their  advance, 
however.  Peas  are  unchanged, 
the  demand  being  fair  on  spot  anc 
good  for  futures.  Prices  are  un¬ 
changed.  Peaches  are  unchanged, 
scarce,  high  and  dull.  Apples  are 
unchanged  and  not  very  firm 
The  small  line  of  Maryland 
canned  goods  is  unchanged  and 
dull.  California  canned  goods 
are;  unchanged  in  price  and  quiet 
in  first  hands. 


Get  Our 
(" - No. 


Dried  Fruits. 

Prunes  are  selling  in  a  small 
way  at  prices  that  show  no 
change  for  the  week.  Peaches 
and  apricots  are  still  dull,  on  ac¬ 
count  of  too  high  prices.  Cur¬ 
rants  are  quiet  at  ruling  prices. 
Raisins  are  very  dull,  prices 
showing  no  change  for  the  week. 
Apples  are  unchanged  on  a  basis 
much  below  that  ruling  a  few 
weeks  ago.  Dates,  figs  and  cit¬ 
ron  are  all  unchanged. 

Beans  and  Peas. 

Pea  beans  are  unchanged  on  a 
basis  of  $2.20,  and  marrows  $2.15. 
The  demand  is  very  fair.  Califor¬ 
nia  limas  are  unchanged  and  in 
fair  demand.  As  reported  last 
week,  the  J.  K.  Armsby  Co.  has 
marketed  a  very  large  quantity  of 
lima  beans  that  met  some  damage 


A  copy  of  our  Catalogue  No.  4  will  help 
you  to  decide  a  lot  of  questions. 

It  is  called  “Grocers’  Tinware,”  and 
contains  photographic  descriptions  of  every¬ 
thing  in  the  line  of  tinware  that  a  grocer 
can  possibly  use.  A  price-list  comes  separate. 
Having  them  both  saves  a  lot  of  correspond¬ 


ence. 


First  write  us  for  the  catalogue  and  then 
order  from  your  jobber.  Always  remember 
to  specify 

"American”  Goods 

They  are  as  good  as  the  name  always. 


American  Can  Company 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


W ords  ^  Their  Meaning 

Pork  and  Beans  are  sim¬ 
ply  words,  they  don’t  mean 
anything  in  particular — 
except  a  variety  of  goods 
packed  under  this  title  of 
an  equal  variety  of  quality 
and  character. 

Snider’s  Pork  and  Beans 
mean  much — this  name  on 
a  can  means  that  your  trade 
will  keep  coming  to  you  for 
more.  They  are  put  up 
with  one  idea — to  be  so  un¬ 
usually  good  that  nothing 
else  will  take  their  place.  This  is  the  reason  that 
grocers  everywhere  are  not  asked  for  Pork  and  Beans 
any  more,  but  Snider’s  Pork  and  Beans.  You  will 
get  a  good  understanding  of  the  reason  if  you  will 
serve  a  can  on  your  own  table. 

The  T.  A.  Snider  Preserve  Co. 

Cincinnati,  Ohio 
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We  Will  Show  Yon  How  to 
Get  a  First-Glass  CASH 
REGISTER  Withont  Its 
Costing  Yon  a  Gent 

We  have  an  especially  fine  cigar 
for  the  money,  which  we  believe 
grocers  can  build  up  a  good  trade 
on.  We  are  so  sure  of  repeat 
orders,  we  will  give  every  dealer  a 
first-class  Cash  Register  with  his 
first  order  of  these  cigars.  If  you 
want  one  write  quick — the  offer 
won’t  last  long,  as  almost  every¬ 
body  who  sees  it  is  getting  in  line. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  /v\ ORE  BOOKS 
SOLD  I/S  1907  TMAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


Put  in  a  stock  of  the 

NEW  FIVE-POUND  PACKAGES 


DEPENDABLE 

MILLBOURNE 

FLOUR 

and  watch  how  quickly  it  goes.  And 
remember  always  that  the  quality  is 
better  than  ever.  All  jobbers. 


MILLBOURNE  MILLS 

Philadelphia. 


SHANE  BROS.  &  WILSON 


Proprietors 


308  BOURSE 


rom  the  rains  and  have  been 
cleaned  and  kiln-dried.  They  are 
selling  at  a  fraction  below  the 
market.  Green  and  Scotch  peas 
are  both  higher,  the  former  being 
worth  $2.20  and  the  latter  $2.50. 
This  price  greatly  curtails  the  de¬ 
mand.  Yellow  split  peas  are  un¬ 
changed  on  a  basis  of  $6.50  and 
green  splits  on  a  basis  of  $3.  The 
demand  is  fair. 

Butter. 

The  butter  market  has  ad¬ 
vanced  1  cent  during  the  past 
week,  owing  to  short  supply  of 
fancy  stock.  Other  grades  have 
moved  up  proportionately,  and 
both  tub  and  print  butter  are  firm 
at  the  advance.  There  is  a  good 
consumptive  demand  for  all 
grades  and  the  market  will  prob¬ 
ably  remain  in  its  present  healthy 
condition  for  some  time. 

Eggs. 

The  egg  market  is  firm  at  an 
advance  of  2  cents  per  dozen. 
The  recent  storm,  coupled  by  the 
extreme  cold  weather  everywhere, 
has  shortened  the  supply,  and  fu¬ 
ture  prices  depend  wholly  on  the 
weather.  The  stock  of  storage 
eggs  is  very  nearly  cleaned  up 
and  is  selling  from  3  to  4  cents  per 
dozen  below  fresh  eggs. 

Cheese. 

There  is  a  noticeable  increase 
in  the  consumptive  demand  for 
cheese.  Stocks  are  gradually  de¬ 
creasing,  and  the  market  is  in  a 
healthy  condition,  being  firm  on 
a  basis  of  unchanged  prices. 
There  is  not  likely  to  be  any 
change  in  prices  for  a  few  days  at 
least  in  any  grade. 

Provisions. 

The  demand  for  all  smoked 
meats  is  about  normal.  The  mar¬ 
ket  is  steady  and  unchanged. 
Pure  lard  is  firm  and  unchanged, 
while  jobbers  have  not  yet  ad¬ 
vanced  the  price  on  compound 
lard.  Manufacturers  have  done 
so  on  account  of  the  advance  in 
the  price  of  cottonseed  oil.  The 
jobbers  will  probably  follow 
shortly.  The  consumptive  de¬ 
mand  is  only  moderate.  Barrel 
pork,  canned  meats  and  dried  beef 
are  slow  and  unchanged. 

Produce. 

Yellow  globe  onions,  75  to  78 
cents  per  bushel;  York  State,  70 
to  73  cents;  white,  $1-5°  Per 
bushel  crate ;  Spanish,  $1  per 
crate,  demand  fair;  Pennsyl¬ 
vania  potatoes,  78  to  80  cents  per 
bushel ;  York  State,  73  to  75  cents 


per  bushel,  demand  fair;  sweet 
potatoes,  primes,  $1  to  $1.15  per 
basket;  culls,  50  to  60  cents  per 
basket,  demand  fair  to  good ;  yel¬ 
low  turnips,  25  to  30  cents  per 
basket ;  white,  25  to  30  cents  per 
basket,  demand  fair;  Danish  cab¬ 
bage,  $8  to  $10  per  ton,  $2  to  $3 
per  100,  demand  fair;  carrots,  40 
to  45  cents  per  basket,  demand 
fair;  horseradish,  Western,  $5  to 
$5.50  per  barrel;  domestic,  $3.50 
to  $4.50  per  barrel,  demand  fair; 
oyster  plants,  $3  per  100,  demand 
fair  to  good;  parsnips,  Si. 25  to 
Si. 50  per  100,  demand  poor; 
watercress,  $1.50  to  $2.50  per  100 
hunches,  demand  fair  to  good ; 
beets,  $1.50  to  $1.75  per  barrel, 
demand  poor;  Pennsylvania  cel¬ 
ery,  5  to  15  cents  per  bunch,  de¬ 
mand  fair. 

Green  Fruit. 

Apples,  Bellflower,  $3.50  to 
$4.50;  Spy,  $3  to  $4  50;  Spitz,  $4 
to  $4.50;  Greenings,  $2.50  to  $4; 
Hulbersons,  $2.75  to  $3.25 ;  Bald¬ 
wins,  $2  to  $3.50;  Kings,  $3.50  to 
$4.50,  demand  fair;  California 
oranges,  $2.25  to  $2.50  per  box; 
Florida  oranges,  $1.75  to  $2.25 
per  box,  demand  poor ;  grape¬ 
fruit,  $2.50  to  $6  per  box,  demand 
poor  ;  pineapples,  $3  to  $4  per  box, 
demand  poor ;  lemons,  $3  to  $3.5° 
per  box,  demand  poor ;  bananas, 
jumbo,  $1.75  to  $2.25 ;  firsts,  $1.25 
to  $1.75;  8-hands,  $1  to  $1.75;  7- 
hands,  75  to  90  cents ;  6-hands,  50 
to  65  cents,  demand  poor. 

Nuts. 

Almonds,  17  to  18  cents  per 
pound;  Brazil,  10  cents  per 

pound;  filberts,  10%  cents  per 

pound ;  pecans,  9^4  cents  per 

pound ;  walnuts,  \2l/2  to  14  cents 

per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor ;  peanuts, 
choice,  green,  4  cents  per  pound ; 
fancy,  5  cents  per  pound;  jumbo, 
6J4  cents  per  pound ;  roasted, 
choice,  S1  Per  bushel;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

Nothing  of  a  specially  interest-, 
ing  character  developed  in  this 
market  during  the  week.  Cove 
oysters  was  the  leader  in  point  of 
activity,  the  attraction  being  the 
low  prices  reached  recently  be¬ 
cause  of  the  cheap  prices  for  the 
raw  stock,  on  account  of  the  re¬ 
markably  mild  season,  which  was 
more  like  April  than  January  all 
week  up  to  Friday,  when  we  got 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original— in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


jj 


Ssi 


Skipper 
Sardines. 

THKV’LI,  suit  you  to  a  tea 

Mr.  Grocer: — Isnotan  assured  minimum 
profit  of  25 f  worthy  of  your  co-operation  ? 

The  following  is  on  our  invoices,  price  lists 
and  order  forms. 


CONDITIONS  OF  SALE 

“SKIPPER"  SARDINES  are  sold  with  the  understanding 
that  the  Vl'%  and  *4’s  in  Oil  will  not  be  sold  at  retail  for  less  than 
IS?,  and  30c  per  fin.  respectively,  nor  the  %'s  and  tf  's  in  Tomato 
Sauce  for  less  than  18c.  and  35c.  per  Tin,  respectively  .  and  when 
sold  at  wholesale,  that  our  limited  selling  prices  be  maintained. 

“SKIPPER"  SARDINES  are  sold  with  the  understanding 
that  the  purchase  money  will  be  cheerfully  refunded  to  any  pur¬ 
chaser  if  the  Sardines  do  not  give  entire  satisfaction. 


our  first  taste  of  real  wintry 
weather,  the  temperature  drop¬ 
ping  from  57  to  18  degrees  inside 
of  twenty  hours,  with  a  snow¬ 
storm  and  high  wind  prevailing. 

If  freezing  weather  continues 
three  or  four  days  the  oyster  mar¬ 
ket  will  stiffen  up  at  once.  When 
the  fall  packing  season  opened  in 
October  the  price  of  standard  5* 
ounce  oysters  was  $1  and  10- 
ounce  oysters  were  $2  per  dozen, 
and  the  other  grades  in  propor¬ 
tion,  while  to-day  they  can  be 
bought  at  80  cents  and  $1.60  per 
dozen.  A  reaction  may  come  on 
short  notice. 

The  tomato  market  is  un¬ 
changed  as  to  prices  and  the  week 
was  quiet  to  dull.  The  constant 
buying  of  them  in  small  quanti¬ 
ties,  single  car  lots  and  less, 
brought  the  total  sales  in  Decem¬ 
ber  and  January  fully  up  to  the 
average,  if  not  in  excess,  of  those 
months,  and  they  were  widely 
scattered.  The  jobbers  are  begin¬ 
ning  to  take  an  interest  in  fu¬ 
ture”  tomatoes  at  the  present 
prices,  as  a  starter  at  least,  and  we 
received  this  week  our  first  orders 
for  them.  We  anticipate  an  in 
creasing  demand  from  now  on  for 
future  tomatoes  as  well  as  for  fu¬ 
ture  sweet  potatoes,  the  selling  of 
the  latter  article  having  started 
for  the  coming  season’s  delivery. 

In  the  general  lines  of  fruits 
and  vegetables  the  demand  during 
the  week  was  a  repetition  of  the 
small  orders  for  assorted  lots,  and 
the  outlook  has  not  changed 
either  way  materially. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


No.  2. 

There  is  some  business  doing 
on  tomatoes  and  some  indications 
of  a  larger  business  than  we  have 
had  for  some  time.  The  business 
all  along  has  been  “hand  to 
mouth.”  Buyers  have  been  tak¬ 
ing  hold  as,  they  need  the  goods 
and  paying  the  prevailing  market 
price  at  the  time  they  want  to 
buy. 


There  have,  however, during  the 
past  few  days  been  offers  slightly 
under  the  market  price  for  round 
blocks  of  tomatoes,  and  though 
no  business  resulted  it  looks  like 
an  encouraging  feature. 

The  demand  for  futures  is 
light ;  in  fact  there  is  no  business 
of  any  consequence  being  done 
and  it  looks  as  though  a  great 
many  packers  will  stay  out  of  the 
market  until  later  on. 

Oysters. — Packing  is  going  on 
here,  though  not  in  a  very  satis¬ 
factory  manner.  While  the  raw 
stock  has  been  fairly  plentiful 
and  at  moderate  prices,  yet  pack¬ 
ers  are  being  handicapped  in 
packing  by  the  difficulty  in  get¬ 
ting  sufficient  labor.  The  Balti¬ 
more  packers  are  working,  for 
these  reasons,  far  below  their 
capacity. 

Small  Fruits. — A  glance  at  our 
quotations  in  comparison  with 
our  quotations  of  several  months 
ago  will  show  that  the  market  is 
on  a  very  much  lower  basis. 
Stocks  here  are  light  and  the  com¬ 
paratively  low  prices  are  being 
made  by  packers  merely  to  clean 
out  some  of  these  lines. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 


YOUR 

PROFITS  ARE 
GUARANTEED 

As  you  must  sell  sardines,  why  not  sell  the 

best _ the  kind  that  will  bring  and  hold  trade  for 

you  ?  *  Skipper”  Sardines  will  do  this. 

The  special  features  "  Skipper”  Sardines 
possess  are — 

Delicate  and  delicious  flavor, 

Superb  quality  of  pure  Olive  Oil, 
Nourishing  properties, 

Ease  of  digestion. 

NOTE  —Our  new  booklet  entitled  “  History  of  the  ‘  Skipper’  ”  is  yours  free  on 
receipt  of  your  name  and  address  on  a  postal.  It  contains  the  “  Skipper  history,  the 
true  history  of  the  sardine,  and  some  choice  sardine  recipes.  You  and  your  wife 
will  appreciate  it. 

ANGUS  WATSON  &  CO.,  Canned  Fi»h  Specialists 

■  on  CHESTNUT  ST.,  PHILADELPHIA,  PA. 

Branch  of  ANQUS  WATSON  &  CO.,  Newcastle-upon-Tyne,  England 


Coffee. 

The  financial  stringency  and 
action  of  the  banking  inter¬ 
ests  appear  to  have  lulled  the 
coffee  trade  of  the  world  "into 
a  state  of  cataleptic  somno¬ 
lency,  or  it  would  wake  up 
to  the  unusual  and  startling  sta¬ 
tistics  of  the  article.  We  will 
take  a  few  of  these  under  con¬ 
sideration.  The  deliveries  in  the 
United  States  and  Europe  from 
July  1,  1907,  to  January  1,  1908, 
were  8,942,940  bags,  indicating  an 
annual  consumption  of  about  18,- 
000,000  bags,  which  shows  the 
normal  yearly  increase  in  the  con¬ 
sumption  of  the  world  of  about 
500,000  bags.  The  increase  in  de¬ 
liveries  for  the  six  months  men 
tioned  being  235,211  bags  above 
the  previous  year  is  a  fair  indi 


cation  of  this  yearly  increase  in 
consumption. 

The  receipts  at  Brazilian  ports 
from  July  1,  1907,  until  January  1, 
1908,  were  only  7,374,000  bags,  or 
4,745,000  bags  less  than  for  the 
same  time  1906-07,  and  about  400,- 
000  bags  less  than  in  1905-06.  As 
the  1905-06  crop  turned  out  to  be 
10,227,000  bags,  the  receipts  thus 
far  this  crop  year  indicate  a  total 
Brazilian  crop  of  about  10,000,000 
bags.  Adding  this  to  the  mild 
coffee  receipts  at  the  consuming 
ports,  of  which  4,500,000  bags  is 
probably  rather  an  over  than  an 
under  estimate,  we  have  14,500,- 
000  bags  to  supply  the  world  from 
July  1,  1907,  to  July  1,  1908,  and 
as  the  consumption  as  shown 
above  will  be  in  the  neighborhood 
of  18,000,000  bags,  this  makes  a 
shortage  of  3,500,000  bags  by  July 
1,  1908,  which  amount  will  have 
to  be  taken  from  the  present  vis¬ 
ible  supply  of  the  world. 

The  visible  supply  of  the  world 
during  the  month  of  December, 
1907,  decreased  I52>574  bags, 
while  in  December,  1906,  it  in 
creased  569,096  bags,  making  a 
difference  of  721,670  bags. 

The  visible  supply  of  the  world 
July  1,  1907,  was  16,399,954  bags. 
Add  the  Brazilian  crop  1907-08, 
10,000,000  bags.  Add  mild  crop 
1907-08,  4,500,000  bags,  gives  us 
a  total  of  30,889,954  bags  for  con¬ 
sumption  up  to  July  1,  I9°8,  t>ut 
about  8,000,000  bags  of  these  are 


held  by  the  Brazilian  Government 
under  the  valorization  plan,  and 
are  entirely  out  of  the  market  at 
anything  like  present  prices,  con¬ 
sidering  that  the  Brazilian  Gov¬ 
ernment  has  made  satisfactory 
financial  arrangement  to  carry 
this  coffee  for  a  considerable  time, 
leaving  us  an  available  supply  of 
only  22,889,954  bags.  Out  of  this 
we  must  take  the  year’s  consump¬ 
tion  of  18,000,000  bags,  leaving 
the  available  visible  supply  of  the 
world  on  July  1,  1908,  as  4.899.- 
954  bags,  or  in  round  numbers, 
say  5,000,000  bags. 

Now  it  it  self-evident  to  the 
veriest  tyro  in  the  coffee  trade 
that  the  available  visible  sup¬ 
ply  of  the  world  cannot 
be  reduced  to  5,000,000  bags 
without  a  violent  advance  in 
price  from  present  basis,  but 
undoubtedly  long  before  the 
world’s  visible  supply  should 
reach  5,000,000  bags  the  coffee 
trade  would  be  clamoring  for  a 
portion  of  the  coffee  held  under 
the  valorization  plan,  and  perfect¬ 
ly  willing  to  pay  them  what  is 
now  said  as  their  minimum  price 
of  8/2  cents  for  Coffee  Exchange 
Standard  No.  7  with  the  better 
grades  on  the  same  basis. 

But  much  more  startling  are 
the  probabilities  of  the  crop  of 
1908-09.  The  best  authorities  es¬ 
timate  the  size  of  the  crop  at 
about  the  same  as  the  present  one, 
or  say  10,000,000  bags.  Adding 
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this  to  the  probable  maximum  re¬ 
ceipts  of  mild  coffees  at  consum¬ 
ing  countries,  say  4,500,000  bags, 
makes  14,500,000  bags  of  new 
coffee  available  for  consumption 
from  July  1,  1908,  to  July  1,  1909. 
Adding  to  this  the  probable  avail¬ 
able  visible  supply  on  July  1, 
1908,  say  5,000,000  bags,  and  the 
8,000,000  bags  held  under  the 
valorization  plan,  we  have  a  total 
of  27,500,000  bags  as  the  total  vis¬ 
ible  supply  for  the  year  July  1, 

1908,  to  July  1,  1909. 

Now,  if  the  owners  of  the  valor¬ 
ization  coffee  decide  to  hold  their 
coffee,  and  can  make  the  proper 
financial  arrangements  to  do  so, 
we  shall  have  to  deduct  this  un¬ 
available  amount,  8,000,000  bags, 
which  would  leave  11s  only  19,- 
500,000  bags  available  for  con¬ 
sumption  during  the  crop  year 
1908-09.  Adding  the  normal 
yearly  increase  of  500,000  bags  to 
the  present  rate  of  the  world’s 
consumption,  we  should  have  18,- 
500,000  bags  consumed  during  the 
crop  year  of  1908-09.  This  would 
reduce  the  available  visible 
supply  of  the  .world  on  July  1, 

1909,  to  1,000,000  bags,  but  of 
course  long  before  that  figure 
was  reached  the  coffee  world 
would  be  clamoring  for  the  valor¬ 
ization  coffee  at  any  price  that  the 
holders  wish  to  sell  it,  but  if  the 
Brazilian  Government  should  re 
fuse  to  sell  there  would  be  a 
wilder  scramble  and  a  more  lurid 
upward  whirl  on  the  Coffee  Ex¬ 
changes  of  the  world  than  we 
have  ever  seen.  It  is,  however, 
not  conceivable  that  the  Brazilian 
Government  should  pursue  any 
such  policy,  as  a  disastrous  cor¬ 
ner  in  coffee  was  not  the  purpose 
of  valorization,  but  it  would  let 
the  coffee  world  have  its  holdings 
at  probably  a  reasonable  advance 
and  profit  over  what  the  goods 
cost,  including  carrying  charges, 
which  would  be  a  basis  very  much 
higher  than  the  present  price  of 
coffee. 

From  a  consideration  of  the 
above  you  will  see  that  the  Bra¬ 
zilian  Government  has  the  power 
to  execute  the  most  disastrous 
corner  on  coffee  that  the  world 
has  ever  seen. 

Taking  the  above  facts  into 
consideration,  nothing  but  the 
present  financial  stringency  could 
account  for  the  apathy  of  the 
coffee  world  and  the  present 
ridiculously  low  price  in  the  face 
of  such  features. 

Thomas  Roberts  &  Co. 

Philadelphia,  Pa. 


Norway  Mackerel. — There  is  a 
better  demand  and  good  inquiry. 
Prices  for  all  grades  have  been 
advanced  from  $1  to  $2  per  barrel 
last  week,  and  some  sales  have 
been  made.  The  large  buyers  are 
not  disposed  as  yet  to  grant  these 
advances,  but  as  the  exceptionally 
small  stocks  of  Norway  mackerel 
are  held  in  very  few  and  the 
strongest  hands  possible,  it  is 
reasonable  to  suppose  that  buyers 
will  gradually  come  to  know  that 
if  they  want  stocks  they  will  have 
to  pay  for  them  or  go  without. 

We  believe  that  the  present 
stocks  of  mackerel  are  the  small¬ 
est  in  many  years  and  the  least  bit 
of  demand  will  put  prices  higher. 
Some  of  the  buyers  who  believe 
as  we  do,  that  business  will  soon 
improve  materially,  are  taking  ad¬ 
vantage  of  the  present  situation 
and  are  putting  in  their  stocks. 

Imported  Oil  Sardines. — French 
are  almost  unobtainable,  except¬ 
ing  a  few  boneless  and  a  few  very 
fancy  quarters. 

Portuguese  Sardines. — V  ery 
few  shipments  are  coming  for¬ 
ward,  and  they  are  all  taken  up 
before  arrival. 

Sprats. — Catch  seems  to  be  a 
failure  and  prices  have  been  ad 
vanced  from  10  to  20  cents  per 
case  since  last  week. 

All  in  all,  the  situation  looks 
very  much  brighter,  and  as  soon 
as  confidence  is  fully  restored  we 
shall  see  good  business  again. 
Strohmeyer  &  Arpe  Co. 
New  York,  N.  Y. 


in  the  last  day  or  two  and  10  to 
io*4  cents  is  the  market  price. 
Poppy  and  coriander  are  steady, 
but  practically  unchanged. 

Rubbed  sage  and  sweet  herbs 
of  all  kinds  are  still  selling  in  a 
most  satisfactory  way. 

McCormick  &  Co.,  Inc.' 

Baltimore,  Md. 


MARKET  NOTES. 


Imported  Fish  Products. 

We  are  pleased  to  be  able  to  re¬ 
port  a  further  improvement  in 
the  business  situation. 

Herrings. — There  is  a  better 
demand  and  prices  are  looking  up. 

Mackerel. — Irish  mackerel  are 
decidedly  scarce  and  prices  have 
advanced  about  $1  per  barrel 
since  last  week. 

I ' 
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Spices. 

We  can  report  a  very  active 
market.  Prices  are  steady  to 
firmer,  with  little  actual  change  in 
values.  The  future  on  spices 
seems  uncertain.  The  tendency, 
no  doubt,  is  toward  higher  values. 

Pepper. — London  is  higher  on 
futures.  Pepper  we  consider  is 
on  a  safe  basis  at  this  time.  Our 
market  at  this  writing  is  the  low 
est  on  record.  Crops  are  reported 
about  normal. 

Cayennes. — Demand  is  better; 
stocks  appear  limited. 

Cloves. — unusually  low  and 
should  sell  at  higher  values.  The 
future  is  problematical.  Ad¬ 
vances  may*  occur  or  we  may  see 
a  further  decline  in  values. 

Pimento  (Allspice). — Practi¬ 
cally  unchanged  during  the  week. 
There  is  a  fair  demand  and  we  do 
not  looki  for  lower  values. 

Nutmegs. — Practically  a  little 
change  during  the  week.  Nut¬ 
megs  are  very  safe  at  present  mar¬ 
ket  value  and  you  will  do  well  to 
buy  in  a  large  way. 

Cassias. — Quite  steady  and  de¬ 
mand  is  better.  There  appears  to 
have  been  some  larger  arrivals 
recently. 

Ginger. — In  fair  demand  at 
steady  prices. 

Seeds. — Caraway  seed  made  a 
sensational  advance  during  last 
week.  There  has  been  a  reaction 


Florida  oranges  are  very  dul 
and  the  price  shows  no  advance 
over  last  week.  The  market 
ranges  from  $2  to  $3.50,  a  specia 
size  (126)  bringing  the  latter 
price.  The  receipts  are  very  light, 
but  the  demand  is  not  sufficient  to 
clean  up  even  the  small  supply. 

Florida  tangerines  range  at  $. 
to  $5  per  box,  and  are  in  excellent 
demand.  The  quality  is  good. 

Florida  beans  range  from  $2  to 
$3,  and  the  demand  is  good, 
though  the  average  quality  is 
poor. 

Florida  strawberries  are  stil 
low,  ranging  from  35  to  50  cents 
per  quart.  The  quality  is  good 
and  the  demand  light. 

Florida  tomatoes  are  still  scarce 
and  poor.  Hothouse  fruit  ranges 
from  22^4  to  25  cents  per  pound 
and  are  in  fair  demand. 

Hothouse  radishes  range  froni 
$2.50  to  $3.50  per  100  bunches. 
The  demand  is  slow. 

Hothouse  cucumbers  range 
from  $1  to  $1.20  per  dozen.  The 
demand  is  fair. 

Michigan  rhubarb  is  even  a  lit¬ 
tle  lower  this  week.  The  ranee 
is  50  to  60  cents  per  dozen.  The 
quality  is  good,  but  the  demand  is 
slow. 

New  Bermuda  potatoes  range 
from  $1  to  $1.25  per  basket.  The 
demand  has  not  yet  become 
active. 


Short  Champagne  Quarts  Held  Up. 

The  latest  chapter  in  the  war¬ 
fare  against  foreign  false  labels 
was  the  detention  of  a  large  num¬ 
ber  of  importations  of  wine,  con¬ 
sisting*  of  champagnes,  sauternes, 
etc.,  consigned  to  over  a  score  of 
importers.  This  time  the  pure 
ood  experts  of  the  department 
made  the  discovery  that  a  “quart” 
of  champagne  does  not  contain  a 


on  each  case,  “One  Dozen 
Quarts,”  is,  they  claim,  a  palpable 
misbranding  and  an  attempt  to 
mislead  the  public,  and  the  ex¬ 
perts  therefore  issued  orders  that 
the  offending  cases,  with  their 
contents,  be  shipped  back  to  Bor¬ 
deaux,  there  to  have  the  word 
“quarts”  planed  off  and  the  word 
“bottles”  substituted. 


Baltimore  City  Packed  a  Lot  of 
Tomatoes  In  1907. 

Canned  Goods  Exchange  Official 
Report  Shows  a  Production  of  Several 
Hundred  Thousand  Cases  More  Last 
Season  Than  in  1906  or  1905.  Present 
Stocks  Low. 

The  Baltimore  Canned  Goods 
Exchange  has  sent  the  “Grocery 
World”  a  copy  of  a  statement  just 
issued  covering  the  tomatoes 
packed  in  the  city  of  Baltimore 
during  the  season  of  1907.  Com¬ 
parison  is  made  with  the  packs 
of  1906  and  1905,  that  of  1907 
being  shown  far  in  excess  of 
either.  The  statement  in  full  fol¬ 
lows  : — 

The  statistics  of  tomatoes  packed 
in  the  city  of  Baltimore  during  the 
season  of  1907  have  been  compiled  and 
the  result  is  given  below. 

For  purposes  of  comparison  the 
pack  of  1905  and  1906  is  also  given: 


1907. 

1906. 

1905. 

2S  . 

.  1,091,062 

569,121 

531,690 

3s . 

•  721,3/8 

603,660 

555,173 

10s  . . . . 
Special 

6,351 

7,485 

6,456 

Sizes 

•  39,022 

57,905 

15,504 

Total  . . 

•  1,857,813  1,238,171 

1,108,823 

Above 

equals 

size 

No.  3.  .1,498,360  1,023,253  935,897 

The  number  of  cases  on  hand  are 
not  given,  as  several  packers  failed 
to  make  returns  on  this  important 
subject.  It  is  well  known,  however, 
that  the  total  stock  of  tomatoes  on 
hand  is  exceedingly  small,  as  evi¬ 
denced  by  the  empty  condition  of 
our  public  warehouses,  one  of  which 
would  easily  hold  all  the  canned 
goods  now  contained  in  all  the 
warehouses,  as  stated  recently  by 
one  of  the  most  prominent  ware¬ 
housemen  in  Baltimore. 


Jolm  B.  niGFBtridge  &  Sons 

Printers 
927  Arch  Street 

Philadelphia 
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Thi*  Department  ii  devoted  to  the  criticism 
ol  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Valatie,  N.  Y.,  January  20,  1908. 
Editor  Science  of  Advertising. 

Dear  Sir:— We  should  greatly  ap¬ 
preciate  your  criticism  of  the  in¬ 
closed  ad.  through  the  columns  of 
the  “Grocery  World.” 

The  circular  sent  is  a  reprint  from 
a  newspaper  ad.  which  was  a  half¬ 
page  in  size.  Yours  truly, 

James  M.  Reynolds. 


The  circular  inclosed  was  a 
large  affair,  being  a  reproduction 
of  a  half-page  newspaper  adver¬ 
tisement. 

*  *  * 

This  is  good  advertising  and  I 
haven’t  the  slightest  doubt  that  it 
got  results.  The  head  might  have 
been  improved  and  shortened 
somewhat.  For  example,  I  have 
rewritten  it  as  follows: — 


I  have  said  everything  that 
Reynolds  &  Son  have  said,  and 
said  it  I  think  as  well  as  they 
have,  but  my  matter  would  take 
only  about  half  their  space.  Or  if 
the  saving  of  space  were  not  an 
object,  the  fact  that  I  used  less 
matter  would  allow  much  larger 
and  more  conspicuous  type  to  be 
used.  It  is  not  necessary  to  be 
so  lavish  with  display  type,  even 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  whif  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


Third  Annual  Cut-Price  Grocery  Sale , 

Here  is  another  of  those  unequaled  yearly  opportunities  to  buy 
pure  foods  at  much  below  the  original  cost.  Why  do  we  do  it  ? 
Because  business  is  always  dull  around  this  time — we  want  to  boom  it. 

Every  word  we  say  in  the  advertisements  of  this  sale  we  guarantee 
to  be  true ;  every  representation  made  of  goods  we  absolutely  warrant. 

We  can’t  afford  to  charge  any  of  these  goods.  Prices  are  cash 
when  delivered. 


The  Big 

“BOOM-BUSINESS” 

.  .  SALE  .  . 

OUR  THIRD  ANNU  AL  CUT  PRICE  SALE  OF  GOOD  GROCERIES 

A  most  remarkable  chance  to  get  groceries 

of  highest  quality  at  money  saving  prices. 


Everybody  knows  full  well  the  advantage  of  attending  these  sales.  We 
alwgys  carry  out  our  printed  promises-Every  word  of  our  advertising  is  based 
upon  truth.  We  have  made  special  preparations  for  this  sale,  but  our  special 
prices  are  made  so  low  that  we  urge  everybody  to-eomc  early  ere  our  stock  of 
any  item  is  exhausted. 

These  Prices  Are  Spot  Cash !  ?  V*  ^  Spot  Cash  Only ! 

That  means  Cash  when  the  Goods  are  delivered  to  you. 


“Sweet  Clover” 
Condensed  Milk 

Everybody  knows  this  one. 
Regular  price  12c  can. 

10c  can. 

New  Orleans  Molasses 

Very  finest  quality;  light 
color,  fine  flavor  and  a  splen¬ 
did  baker.  Regular  50c  gal. 

43c  gal. 

Lemons 

Fancy,  juicy  California  stock. 
Regular  price  20c  doz. 

Me  doz. 

“Yankee”  Matches 

A  well  known  parlor  match, 
of  good  quality.  Regular 
15c  pkg. 

lie  pkg. 

Seede,d  Raisins 

Best’  quality,  new  poods. 
Full  weight  packages.  Reg¬ 
ular  13c  lb. 

I01-2c  lb. 

"Varick”  brand 

Smoked  Beef 

Lxrge  23c  size  jar,  A.  No.  1 
quality,  a  big  bargain. 

16c  jar. 

Black  Pepper 

Absolutely  pure  and  highest 
strength.  Regular.  20c  lb. 

13c  lb. 

“Zest” 

Large  25c  pkg.  “ready-to- 
eat”  breakfast  food.  Pre- 
raiup  with  every  package. 

I8c  pkg. 

Cccoanut 

Beat  quality,  shredded — 
fresh  and  pure.  'Regular 
price  15c.* 

12c  lb. 

Saleratus 

The  famous  "Success” 

brand,  A-l  quality.  Full 
weight  pounds.  Regular 
5c  lb. 

3c  lb. 

Cocoa 

The  genuine  Walter  Baker’s 
the  finest  in  .the  world,  full 

4  lb.  cacs;  regular  25c. 

2lc  box. 

Sauer’s  Extracts 

Very  finest  quality;  abso¬ 
lutely  pure.  Regular  10c 
size;  all  flavors. 

7  f-2c  bot. 

Japan  Tea 

Our  regular  45c  quality,  and 
the  finest  in  this  section, 
without  aby  question 

39c  lb. 

Silver  Dust 

Washing  Powder. 

Large  -i  lb.  pkg.  A.  No.  1 
quality,  cake  of  soap  free 
with  each  pkg.  Regular 
price  15c. 

12c  pkg. 

Light  Salt  Pork 

Van  Deusen’s  finest  Lean 
Tip  Pork.  Regular  price 
13c  lb. 

He  lb. 

Cleveland's 

Baking  Powder 

You  all  know  "Cleveland’s.’ 
Full  pound  cans,  regular 
40c  lb. 

35c  lb. 

Rising  Sun  Stove  Polish 

The  ne  »  style.  Absolutely 
dust  proo.b  Fully  Guaran¬ 
teed.  Regular  price  6c 
cake.  •  1 

3  l-2c  cake. 

Bottle  Pickles 

William’s  Bro's.  Sweet. 
Sour.  Sweet  Mix.  or  Chow 
Chow.  Some  stores  ask 
12c  bot 

3  for  25c. 

Bluing 

Large  quart  bottles,  best 
quality  liquid  bluing,  vegu 
lar  price  10c 

6  l-2c  bot 

Wiggle  Stick  Bluing 

Easiest  bluing  to  use  ever 
made.  Regular  5c  stick. 

3c  each 

Elastic  Starch 

Regular  10c  size  pkg’s. 

8c  each. 

We  Pay  the  Freight 

(1IIU  OUf,  Ul—tv  UJ1J  puuil/  1'U  **■  -  —  ’  - 

H.  R.  R.  R.  or  A.  &  H.  R-  R.— Mail  orders  accompanied  by 
cash  will  receive  personal  attention  of  a  member  of  our  firm 
and  will  be  shipped  promptly. 

In  order  to  prevent  dealers  from  taking  advantage 

of  these  prices,  wc  reserve  the  right  to  limit  quantities. 

REYNOLDS  &  SUN, 

The  VaJectie  Grocers 


in  the  heading  of  so  large  an  ad¬ 
vertisement. 

*  *  * 

The  body  of  this  advertisement 
is  good.  So  far  as  my  judgment 
goes,  it  is  just  about  as  good  as  it 
could  be.  I  say  again  that  I  feel 
confident  that  this  advertisement 
brought  good  results. 


Wiley  Now  Condemns  Benzoate 
of  Soda. 


But  Not  Officially.  Reiterates  His  Views 
as  to  Preservatives  and  Bleaches 
Before  House  Committee  on  Agricul¬ 
ture.  Says  Fruit  can  be  Dried  and 
Bleached  With  Salt  Solution. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Jan.  30,  1908. 

Dr.  H.  W.  Wiley  reiterated  his 
views  on  the  use  of  benzoate  o 
soda,  borax,  sulphur  dioxide,  sul¬ 
phate  of  copper,  before  the  House 
Committee  on  Agriculture  last 
week.  Prior  to  that  time  he  hac 
never  officially  condemned  benzo 
ate  of  soda,  but  in  the  hearing 
referred  to  he  included  that  drug 
with  the  others  in  his  condemna 
tion. 

Dr.  Wiley  said  the  expulsior 
from  the  body  of  the  drugs  men 
tioned  is  performed  almost  en 
tirely  by  the  kidneys,  and  that  he 
is  satisfied  the  term  of  American 
life  would  be  lengthened  if  the  use 
of  such  drugs  in  foods  were 
wholly  discontinued.  He  said  he 
was  convinced  that  kidney  dis 
ease,  so  prevalent  among  Ameri 
cans,  is  partly  the  result  of  con 
stant  introduction  into  the  sys 
tern,  by  means  of  food,  of  sue 
preservative  substances  as  benzo 
ate  of  soda. 


We  Gan  Furnish  You  With  Sales¬ 
man  Who  Gan  Sell  Your  Goods 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
rindly  state  territory  you  intend  to  cover 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BBADSTBEET  SYS1EH,  Rochester,  X.  Y. 
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THE  GROCER 

who  gets  his  cus¬ 
tomers  to  try 

Goff’s 

Cough 

Syrup 

will  make  perma¬ 
nent  demand. 
Write  for  prposi- 
tion  and  special 
advertising 
methods. 

S.  B.  Goff 
&SonsCo. 

CAMDEN 
NEW  JERSEY 

Established  1872 


SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  you’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  >oup. 
Packed  xo  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


$20.00 


A  DAY  TO  SALESMEN  SURE. 

No  bonds.  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Live  salesmen 
act  quickly.  Give  past  and  present  lines 
handled.  Dept.  B 

Boston  Piano  and  Music  Co. 

wuiird  F.  Main,  Mitr.  Iowa  City,  Iowa 
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LOOK  FOR  THE 


GLOBE 


On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  hav£  made 
nothing  but  friends  during 
that  time. 


JACOB  C  SHAFER  CO, 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Do  You 


handle  a  Cough  Remedy  that  is  guaran¬ 
teed  to  sell  and  cure— one  that  satisfies 
your  customers,  gives  you  large  profits, 
and  sells  without  any  effort  on  your  part  ? 

If  not,  let  us  give  you  our  proposition 
— a  plan  that  is  both  novel  and  effective. 
It  means  money  to  you  and  brings  new 
customers  and  holds  the  old  ones.  We 
do  not  ask  you  to  pay  one  cent  until  you 
have  sold  the  goods.  Write  to-day  and 
learn  about 


German  Fir 


Dilliard  Remedy  Company 

EAST  BANGOR,  PA. 


ARE  YOU  IN  THE  SWIM? 


There  are  millions  and  millions  of 
gas  mantles  used  every  year.  Our 
brands  are  among  the  very  best. 
We  furnish  you  this  beautiful  mantle 
cabinet,  Free  of  Charge,  to  place  in 
your  store  if  you  purchase  from  us  one 
hundred  of  our  mantles,  assorted. 

The  cabinet  holds  just  100  mantles. 

Write  at  once  for  prices. 


R.  E.  TONGUE  &  BROS. 

Lamp  Chimneys  and  Gas  Mantles 

Allegheny  Ave  ,  Amber  and  Collins  Sts. 
PHILADELPHIA,  PA. 
Branch— NEWARK,  N.  J. 


Bed-rock 


causes 


of  merchandise  successes  are,  after 
all,  simple.  Perhaps  the  greatest  is 
to  seek  the  woman’s  interests  ! 

The  testimony  of  countless  gro¬ 
cers,  as  to  soaps  (what  woman 
isn’t  interested  in  soap  ?)  shows  that 
Fels-Naptha  is  foremost  in  pleasing 
women  and  helping  trade 
Hint  enough  for  wide¬ 
awake  grocers  to  keep 
it  well  stocked. 


Discussing,  sulphur  dioxide  and 
its  injurious  effects,  Dr.  Wiley 
told  the  committee  of  a  discovery 
just  made  by  him  that  salt  solu¬ 
tion  is  a  perfect  substitute  for  sul¬ 
phur  in  the  whitening  and  dry¬ 


ing  of  fruit.  He  exhibited 
samples  of  apples  dried  experi¬ 
mentally  by  the  bureau.  The  sul¬ 
phured  fruit,  was  not  so  white  or 
tender  as  the  salt-cured. 

Holt. 


Written  for  the  "Grocery  World.’1 


Sees  a  Crafty  Plan  in  “Woman’s  Home 
Companion’’  Articles 


To  me  the  articles  in'  the 
“Woman’s  Home  Companion” 
and  “Ladies’  Home  Journal”  on 
the  “Dirty  Grocery  Store”  have 
never  had  but  one  meaning.  All 
the  editorials  you  have  printed 
and  all  the  comments  published 
are  amusing  because  of  their  utter 
lack  of  insight  into  the  true  mean¬ 
ing  of  the  said  articles. 

Go  back,  if  you  please,  to  about 
two  years  ago  and  examine  the 
files  of  the  popular  magazines. 
Commencing  at  about  that  time  a 
page  of  the  advertising  section  of 
each  of  this  class  of  magazines 
was  given  to  instructing  the 
housewife  to  buy  only  the  adver¬ 
tised  articles.  These  pages  in¬ 
timated  that  any  merchant  who 
tried  to  sell  any  article  that  was 
not  advertised  was  dishonest, 
and  that  all  unadvertised  goods 
were  not  fit  to  buy. 

Some  of  the  statements  made 
by  the  publishers  in  these  ads.  [ 
were  outrageous  and  carried  in 
their;  ridiculous  wording  the  con¬ 
viction  to  any  who  read  them  that 
the  publisher  was  going  a  step  too 
far.  The  fact  that  these  maga¬ 
zines  began  printing  these  ads.  in 
the  same  month,  and  all  belonged 
to  the  Publishers’  Association, 
was  pretty  good  evidence  that  the 
association  was  at  the  back  of  it. 
The  object  of  the  publishers 
being,  of  course,  to  secure  more 
advertising. 

At  the  present  time,  I  believe 
no  magazine  is  devoting  advertis¬ 
ing  space  to  this  purpose.  In¬ 
stead  these  articles  in  the  maga¬ 
zines  for  women  on  the  “Dirty 
Grocery  Store”  are  appearing.  It 
is  possible,  nay,  probable,  that  the 
Publishers’  Association  is  paying 


Pennsylvania  Grocer  Expresses  Strong  Belief  that  They  are 
Inspired  by  Publishers  to  Induce  Larger  Advertising  of 
Package  Goods.  Selects  Sample  Sentences  to  Substantiate 
Statement  That  the  Magazine’s  Intention  is  to  Make 
Housewife  Dissatisfied  with  Everything  But  Advertised 
Package  Goods. 


for  the  articles  being  printed. 

This  has  been  my  conviction 
since  the  first  article  appeared. 
This  conviction  is  strengthened 
by  the  recent  article  on  the  pack¬ 
age  goods.  The  article  in  ques¬ 
tion  says  the  clean  grocer  handles 
the  package  goods  when  he  can, 
“whose  label  stands  for  some¬ 
thing,  *  *  *  *  from  the  manufac¬ 
turer  who  has  spent  millions  to 
make  that  label  with  his  name 
upon  it  mean  something  * 

Also,  the  clean  grocer  “will  not 
substitute  an  inferior  brand  for  a 
standard  brand  just  to  lift  a  dis¬ 
honestly  earned  penny  from  your 
pocket  to  his.” 

I  do  not  care  to  enter  the  dis¬ 
cussion  as  to  weights  of  package 
goods.  Every  grocer  knows  what 
the  package  goods  are.  I  only 
want  to  call  attention  to  the  man¬ 
ner  of  the  wording  of  the  article 
to  show  the  sincerity  (or  insin¬ 
cerity)  of  the  writer.  He  mentions 
rice,  stating  the  package  actually 
held  better  weight  than  the  bulk 
pound  he  bought.  But  when  he 
bought  10  cents’  worth  of  crack¬ 
ers  in  bulk  and  a  io-cent  package 
of  crackers  he  counted  the  crack¬ 
ers.  Why  did  he  not  make  his 
comparison  by  means  of  the 
scales  as  with  the  rice? 

In  closing,  let  me  state  my 
honest  conviction  to  be,  that  the 
articles  now  being  published  in 
the  women’s  magazines  are 
simply  a  part  of  a  plan  worked 
out  by  certain  publishers  to  preju¬ 
dice  the  housewives  against  any 
and  all  unadvertised  goods,  and 
in  that  manner  increase  their  ad¬ 
vertising  patronage. 

F.  H.  Hendryx. 
Bradford,  Pa.,  Jan.  28,  1908. 
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Spokane,  Wash. 

Representative  merchants  of  56 
towns  and  cities  in  the  Spokane 
country  attended  the  third  annual 
convention  of  the  Inland  Empire 
Retail  Dealers’  Association  in 
the  Moorish  room  at  the  Hotel 
Spokane,  January  15th  and  16th, 
when)  F.  E.  Goodall,  president  of 
the  Spokane  Chamber  of  Com¬ 
merce,  and  head  of  the  White- 
house  Dry  Goods  Co.,  welcomed 
the  delegates,  fond  in  behalf  of 
Mayor  C.  Herbert  Moore  pre¬ 
sented  them  the  golden  keys  and 
freedom  of  the  city.  M.  E.  Hay, 
of  Wilbur,  Wash.,  presided,  and 
after  a  fitting  response  by  B.  S. 
Deffenbaugh,  of  Sandpoint, 
Idaho,  who  also  congratulated  the 
people  of  Spokane  on  their  enter¬ 
prise  and  progress,  the  president’s 
annual  report  was  read,  as  were 
also  reports  by  C.  E.  Meyers,  of 
Davenport,  Wash.,  treasurer,  and 
,  Philip  Carbary,  of  Spokane,  sec¬ 
retary. 

Mr.  Goodall  spoke  at  the  after 
noon  session  upon  “The  Actual 
Cost  of  Your  Goods.”  The  ad 
dress  was  to  have  been  given  by 
J.  M.  Comstock,  president  of  the 
Spokane  Dry  Goods  Co.,  but  he 
was  out  of  the  city.  L.  S.  Tyler, 
secretary  of  the  South  Dakota 
Retail  Merchants’  Association, 
gave  an  address  on  the  manner  in 
which  the  South  Dakota  mer¬ 
chants  fight  the  catalogue 
houses.  The  subject  of  his  ad 
dress  was  “Montgomery  Ward  & 
Co.  versus  South  Dakota  Retail 
Merchants’  Association,”  and  J.  J. 
Higgins,  of  Seattle,  secretary  of 
the  Washington  State  Grocers’ 
Association,  spoke  at  length  on 
“Mutual  Interests.” 

Cleveland,  O. 

The  Sunday-closing  movement, 
led  by  the  Cleveland  (Ohio)  Re¬ 
tail  Grocers’  Association,  is  ad 
vancing  in  Cleveland  at  a  rate 
which  surprises  its  best  friends 
There  is  no  question  that  the 
effort  of  the  grocers  and  meat 
dealers  to  cause  entire  cessation 
of  Sunday  trading  has  popular 
support.  Labor  unions  and  re¬ 
ligious  societies  warmly  support 
them  and  the  minority  who  insist 
upon  doing  business  for  seven 


days  of  the  week  appear  to  be 
gaining  no  ground.  There  are  in¬ 
dications  that  many  of  the  minor¬ 
ity  who  consider  themselves 
obliged  by  competitive  circum¬ 
stances  to  sell  goods  on  Sunday 
are  more  or  less  secretly  in  sym¬ 
pathy  with  the  effort  to  secure 
Sunday  rest. 


Massachusetts. 

To  keep  its  members  free  from 
trouble  with  the  food  law,  the 
Massachusetts  Retail  Grocers’ 
and  Provision  Dealers’  Associa¬ 
tion  has  issued  the  following  let¬ 
ter:— 

To  members  of  the  Massachusetts 
Retail  Grocers’  and  Provision 
Dealers’  Association : — 

Fellow"  Members : — Do  you  know 
that  in  retailing  cider  you  must  label 
the  package,  whether  bottle,  pail, 
pitcher  or  measure  of  any  kind,  or  in 
whatever  vessel  it  is  delivered  to  the 
customer,  with  the  nature  and 
amount  of  the  preservative  it  con¬ 
tains,  the  same  as  is  on  the  barrel  as 
you  bought  it?  Not  conforming 
with  this  law  has  cost  some  grocers 
$25  each  recently. 

Of  course,  you  must  know  that 
beans  and  cranberries  must  be  sold 
by  dry  measure  and  yet  grocers  are 
constantly  being  caught  on  this 
charge,  several  the  past  week  paying 
$10  each  in  fines, 

These  cases  and  fines  are  costly, 
in  money,  time,  reputation  and  an¬ 
noyance.  Don’t  lay  yourself  liable. 

Do  you  know  that  retailers  are 
liable  for  selling  lard  in  short-weight 
packages  without  the  net  weight 
being  distinctly  marked  on  the  pack¬ 
age?  This  association  is  to  put  a 
bill  in  the  present  Legislature  oblig¬ 
ing  packers  to  so  mark  their  prod¬ 
uct,  and  thus  protect  the  retailer. 
Will  you  use  your  influence  with 
your  Representative  and  Senator  in 
favor  of  this  bill? 

Do  you  know  that  molasses  re¬ 
tailed  in  jug,  bottle,  or  other  pack¬ 
age  must  be  labeled  with  the  name  of 
the  manufacturer  and  the  place 
where  it  was  made?  Is  it  possible 
for  a  retailer  to  comply  with  this 
law?  This  association  will  try  to 
havei  this  law  repealed  at  this  ses¬ 
sion.  Will  you  back  us  up  in  the 
effort? 

Have  you  as  a  grocer  any  griev¬ 
ance  to  present  to  this  association  for 
consideration?  Can  we  help  you  in 
any  way?  Remember  this  is  your 
association.  Write  us  for  any  infor¬ 
mation  on  food  laws  or  anything 
else,  and  we  will  do  what  we  can  to 
set  you  right. 

Let  us  hear  from  you. 

Sincerely  yours, 

A.  T.  Faunce, 
Secretary. 


Cider  Season  Dullest  For  Years, 

Very  Little  Business  has  been  Done  as 
Compared  with  Former  Years.  High 
Prices,  Distrust  of  Preservatives  and 
Prohibition  Movement  Responsible. 


The  season  which  is  just  about 
ending  has  been  a  most  disastrous 
one  for  the  cider  business.  All 
large  dealers  report  an  exceed 
ingly  small  demand  both  in 
Philadelphia  and  New  York.  In 
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Philadelphia  several  of  the  large 
chain  stores,  which  formerly  sold 
cider  very  largely,  have  not 
handled  it  at  all  this  year. 

One  reason  for  the  falling  off 
in  the  demand  for  cider  has  been 
the  high  price  which  has  pre¬ 
vailed  this  year.  Another  reason 
is  the  distrust  which  many  con¬ 
sumers  have  come  to  have  toward 
it,  on  account  of  the  diatribes 
which  have  been  published 
against  the  use  of  preservatives. 
Practically  all  the  cider  on  the 
market  has  been  preserved  with  a 
small  quantity  of  benzoate  of  soda 
for  years. 

Another  reason  why  the  cider 
trade  has  fallen  down  this  year 
is  said  to  be  the  growth  of  the 
prohibition  movement.  Especial¬ 
ly  has  this  been  the  case  in  the 
South,  where  the  prohibition 
movement  has  been  very  strong. 
Cider  forms  the  foundation  of 
many  drinks  sold  throughout  the 
South,  such  as  orange  cider,  pear 
cider  and  so  on.  All  of  it  is  fer¬ 
mented  and  all  against  the  pro¬ 
hibition  laws. 

By  reason  of  the  lack  of  de¬ 
mand,  the  market  has  gone  all  to 
pieces,  and  at  the  present  time  is 
decidedly  in  the  buyer’s  favor. 
This  might  have  helped  in  the  be¬ 
ginning,  but  it  is  too  late  now. 


Hundreds  of  merchants  have  used 
Forbes’  Coupon  Boo.ks  continuously  for 
many  years.  They  would  not  have  thus 
used  them  if  the  books  had  not  proved 
an  advantage.  You,  nee'd  all  the  advan¬ 
tages  possible.  If  you  don’t  thoroughly 
understand  our  proposition,  look  it  up. 
Send  for  our  booklet  which  explains  our 
system.  (See  advertisement.) 


The  Wolves  of  Business. 

If  you  met  a  wolf  you’d  kill  it, 
if  you  could,  wouldn’t  you? 

All  right,- that’s  exactly  what 
we  all  ought  to  have  the  right  to 
do  with  the  wolves  in  business. 

For  there’s  a  hen  of  a  lot  of  ’em 
around. 

They’re  despicable  creatures 
and  they  ought  to  die. 

Here’s  one  example : — 

There  are  two  concerns  moving 
among  the  wholesale  grocery 
trade  at  this  minute  asking  for 
orders  for  a  certain  line  of  canned 
goods.  Both  sell  exactly  the  same 
thing,  except  that  the  labels  are 
different.  No  two  houses  could 
come  jnore  directly  into  competi¬ 
tion  than  these  two  do. 

One  of  these  two  houses  has 
had  more  success  than  the  other, 
and  the  latter  one  is  sore  in  con¬ 
sequence.  Let  me  tell  you  what 
he  does.  He  goes  about  among 
the  jobbing  houses,  always  trying 
to  get  there  before  his  competi¬ 
tor  if  he  can.  That  end  of  it  is  all 
right,  of  course.  If  he  can  get  the 
order  then  he  does  it.  But  if  the 
buyer  says  he’ll  wait  till  the  other 
man  comes  along  and  see  how 
they  gee  on  prices,  this  fellow 
works  this  game: — 

“Of  course  I  don’t  know  what 

prices  - ’ll  quote  you,”  he  tells 

the  buyer,  “but  I’ll  go  2^/2  cents  a 


dozen  below  anything  he  quotes, 
whatever  it  is.” 

Now,  is  that  competition?  No, 
the  man’s  a  wolf ;  he  ought  to  be 
choked  to  death  !  What  chance 
has  a  decent  house  against  that?] 

This  fellow  belongs  to  a  class 
of  business  men — a  small  class, 
thank  God ! — that  say  “if  I  can’t 
get  the  business  I’m  going  to  fix 
it  so  the  other  fellow  won’t  make 
anything  out  of  it.” 

As  a  matter  of  fact,  this  particu¬ 
lar  man,  I  happen  to  know,  said 
that  very  thing  in  about  those 
words  in  conversation  with  this 
competitor  one  day. 

A  man  like  that  is  a  hog  and  a 
wolf  and  several  other  mean 
things  too  numerous  to  mention. 
He  has  no  legitimate  place  in 
business,  and  he  ought  not  to  be 
allowed  to  corrupt  the  rest  of  us 
with  the  slime  of  his  presence. 

This  is  no  personal  grudge.  He 
never  hurt  me  any.  Such  things 
get  me  up  in  the  air  on  general 
principles. 

Here’s  another  wolf : — 

This  one  is  a  large  Philadelphia 
retail  dealer,  not  in  groceries,  but 
in  a  line  close  to  groceries.  He’s 
a  very  rich  man. 

This  man  is  a  very  large  buyer 
and  he  is  noted  for  such  tricks  as 
this : — 

He’ll  buy  a  great  big  lot  of  stuff 
from  a  first  hands  man — the  goods 
are  perishable — and  will  go  care¬ 
fully  over  it  and  make  every  de¬ 
duction  he  can.  At  the  end  of  the 
month,  when  he  pays  his  bill,  he’ll 
make  another  deduction  of  some¬ 
times  as  high  as  $15  or  $18,  on  the 


ground  that  “he  found  some  more 
bad  stuff.”  Asked  to  point  out 
where  it  was,  “well,  it  was  there, 
and  I  ain’t  going  to  pay  for  ft, 
that’s  all.”  Ten  chances  to  one 
the  stuff’s  all  sold  and  the  first 
hands  man  can’t  demand  to  see  it. 

These  lying  claims  come  right 
along  with  nearly  every  big  bill 
this  creature  buys  and  they’re  al¬ 
ways  allowed.  Allowed  by  men 
who  know  they’re  false,  who 
know  the  fellow’s  simply  picking 
their  pockets.  Why? 

Simply  because  the  man’s  a  big 
buyer ! 

One  of  them  told  me  about  it 
only  the  other  day.  The  fellow 
had  just  made  that  sort  of  a  claim 
from  him. 

“Good  Heavens,  man!”  I  said, 
“what  d’ye  let  him  do  it  for  ?  He’s 
a  thief !  He’s  robbing  you ! 
Make  him  prove  his  claims  before 
you  allow  ’em,  why  don’t  you?” 

“Well,”  was  the  answer,  “if  I 
did  we’d  lose  his  trade,  and  I’d 
hate  to  do  that.” 

What  an  awful  lot  of  indignities 
competition  makes  us  stand  for! 

I’m  afraid  I’d  make  a  mighty 
poor  business  man  if  I  was  in 
business  for  myself.  In  a  case 
like  that,  no  matter  how  good  a 
customer  such  a  fellow  was.  I'd 
kick  him  out  like  any  other  thief! 
He’d  have  to  prove  every  claim  he 
made  before  he  got  ’em  allowed 
by  me. 

That  is,  I  think  that’s  the  way 
I’d  do.  If  I  got  in  it,  and  had 
something  at  stake,  I  might  stand 
more  than  anybody  else.  But  I'd 
say  what  I  thought  about  him.  It 


IF  YOU  SLICE  DRIED  BEEF 

you  need  Johnson’s  "  EVERSHARP  ”  slicing  machine.  Because  it  slices  dried  beef 
to  perfection,  and  moist  freshly  cured  beef  in  full-size  wafer  slices,  thin,  smooth  and 
delicious,  will  attract  more  new  trade  than  any  article  you  can  offer. 

IF  YOU  DON’T  SLICE  DRIED  BEEF 

you  certainly  need  Johnson’s  “  EVERSHARP  ”  slicer,  because  you  are  losing  the 
prestige  and  profit  of  the  most  salable  and  profitable  specialty  in  the  whole  line  of 
eatables. 

This  machine  was  invented  by  an  experienced  retail  grocer  to  correct  the  faults, 
remove  the  defects  and  improve  the  shortcomings  of  all  other  machines. 

It  will  slice  five  pounds  of  dried  beef  in  five  minutes,  every  slice  perfect,  the  full 
size  of  the  meat,  transparently  thin,  smooth  and  shining.  It  will  cut  the  tough 
sinewy  ends  in  perfect  slices.  It  will  slice  up  every  little  end.  It  will  save  enough 
time  and  labor,  prevent  enough  waste,  draw  enough  new  trade,  and  increase  the 
sales  of  sliced  meat,  sufficient  to  pay  for  itself  in  a  very'  short  time. 

Send  for  a  sample  of  sandwich  sliced  beef  and  see  the  magnet  that  draws  the  trade. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 
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The  important  Things  to 
Think  About  on  the 
Breakfast  Food  Question 


Malta-Vita  Wheat  Flakes  and 
Malta-Vita  Corn  Flakes 


First — Are  better  quality  than  anything 
of  the  kind  you  are  now  selling.  We 
prove  this  before  you  buy. 

Second — You  make  a  bigger  profit  on 
them  than  any  breakfast  food  you  are 
now  selling.  We  prove  this  before  you 

0 

buy. 

Third — We  are  working  with  the 
retailer  because  we  know  him  to  be  the 
best  salesman  we  can  employ.  On  this 
account,  instead  of  spending  our  adver¬ 
tising  appropriation  this  year  talking  to 
consumers,  we  are  spending  it  for 
Universal  Coupons  to  give  the  dealer  to 
make  it  worth  his  while  to  talk  to  con¬ 
sumers  about  Malta-Vita  for  us. 

We  will  exchange  all  old  stock  on 
hand  for  new  without  cost  to  the  dealer. 
The  new  goods  will  not  only  be  fresh 
and  beautifully  packed,  but  will  contain 
the  extra  discount  in  the  shape  of  Uni¬ 
versal  Coupons. 

MALTA-VITA  PURE  FOOD  CO. 

BITTLE  CREEK,  MICH. 

E.  E.  HARDING,  Phila.  Rep. 


At  first  glance  all  starches  look 
alike,  both  Laundry  and  Corn 
Starches.  There  is  really  a  heap 
of  difference,  though  it  takes  use 
to  bring  it  out.  In  other  words, 
if  you  sell  a  poor  Starch  your  cus¬ 
tomer  will  find  it  out  before  you  will. 

Take  our  word  for  it,  no  Starch 
has  ever  been  quite  so  fine  and  good 

as  Murdoch’s  Laundry  and  Corn 
Starch.  With  manufacturing  im¬ 
provements  of  our  own,  and  a 
genius  for  the  most  painstaking 
care,  we  are  producing  goods  we 
are  proud  of. 

Does  it  commend  itself  to  you 
that  we  are  independent  of  any 
Trust  ? 


Oswego  Maize  Products  Company 
Oswego,  New  York 


Hear  Us  Boast  a 
Little 

Really  we  think  you  retail  grocers  ought  to  be 
rather  close  both  to  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour. 

See  what  we’re  doing  for  you  ? 
We’re  making  superfine  products 
which  the  most  careful  dealer  can 
freely  sell.  We’re  advertising  these 
products  to  your  customers  in  the 
magazines  at  our  expense,  and  we’re 
providing  advertising  plans  which  you 
yourself  can  use.  These: — 

Ralston  Children’s  Checkers  and 
Board 

Ralston  Children’s  Wagon 
Ralston  Checkerboard  Satchels 
Checkerboard  Window  Display 

When  a  manufacturer  makes  a 
good  product  and  then  half  sells  it  by 
good  advertising,  isn’t  he  entitled  to 
the  retailer’s  loyalty?  More  than  that,  is  there 
any  better  business  for  you  than  selling  such 
goods  ? 

Ralston  Purina  Mills 

ST.  LOUIS,  MO. 

T.  A.  JAMES  &  CO.,  General  Distributers,  12-16  Chestnut  St.,  Phila. 
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Serious  Jobbing  Campaign  Against  Quaker 

Oats  Co. 


Two  Large  Associations  of  Wholesalers  Issue  Official  Statements 
Attacking  Its  Goods  as  a  Business  Proposition.  Charge 
from  Baltimore  of  Selling  Retailers  Direct.  Impairment  of 
Business  Considered  Certain  if  Tide  is  Not  Checked. 


might  be  after  he’d  gone,  but  I’d 
say  it  all  right.  I  despise  an  open 
thief  a  whole  lot  less  than  I 
despise  the  under-cover  thief — 
the  man  who  steals  from  his  seller 
because  he  knows  his  trade’s  so 
valuable  that  the  victim  won’t 
kick. 

The  Stroller. 


MAGAZINE  NOTES. 


The  Twentieth-Century  Jew. 

Ezra  Brudno,  a  Hebrew  writer  of 
some  distinction,  contributes  an  article 
on  “The  Twentieth-Century  Jew”  to  the 
February  “Lippincott’s”  which  should  be 
of  extraordinary  interest  not  only  to  his 
own*  race  but  to  Gentiles  as  well.  Mr. 
Brudno  calls  attention  to  the  tendency  of 
the  modern  Jew  to  abandon  the  old  or¬ 
thodox  rites  and  customs.  “The  view  of 
the  modern  Jew  is  different  from  that  of 
his  fathers,”  he  says.  “While  the  Jew 
of  the  past  regarded  everything  as  sub¬ 
ordinate  to  bis  faitb,  and  it  was  with  the 
eyes  of  his  faith  that  he  looked  upon  the 
world,  the  twentieth-century  Jew  views 
life  as  a  man  first,  and  as  a  Jew  last. 
His  desires,  ambitions,  and  hopes  are  of 
the  nation  of  which  he  is  a  part,  not  of 
his  race,  not  of  his  creed.  It  is  the  natu¬ 
ral  pride  of  his  blood  that  sometimes 
makes  him  strive  for  recognition  as  a 
member  of  his  race,  but  only  as  a  means 
of  removing  the  world’s  prejudice,  not 
with  the  hope  of  retaining  his  Jewish 
identity.”  It  is  quite  likely  that  many  of 
the  author’s  race  will  take  issue,  with  him 
on  some  of  the  ideas  and  views  he  ex¬ 
presses,  but  there  is  no  doubt  that  he  has 
drawn  a  masterly  picture  of  Jewish  racial 
characteristics  and  idiosyncrasies. 


When  the  Quaker  Oats  Co. 
denies  that  there  is  any  serious 
disaffection  against  it  among  the 
wholesale  grocery  interests  of  the 
country  it  is  singularly  misled  if 
it  really  believes  what  it  says. 
There  is  a  most  decided  campaign 
on  against  the  company  by 
wholesale  grocers’  associations  in 
various  sections,  and  it  cannot  fail 
to  noticeably  impair  the  concern’s 
business  if  not  checked. 

Some  days  ago  the  Wholesale 
Grocers’  Association  of  Pennsyl¬ 
vania,  New  Jersey  and  Delaware 
issued  practically  to  every  jobber 
in  the  three  States  the  following 
letter : — 

Philadelphia,  January  18,  1908. 

To  Members : — 

Are  you  interested  in  profits  ? 
The  following  is  a  comparison  of  the 
margin  shown  on  two  (2)  standard 
brands  of  rolled  oats : — 


Quaker  (car  lots),  jobbing  cost, 
$3.00;  jobbers’  profit,  single  case,  35 
cents;  jobbers’  profit,  5-case  lots,  30 
cents. 

Mother’s  (car  lots),  jobbing  cost, 
$3-°5/4;  jobbers’  profit,  single  case, 
44J/2  cents ;  jobbers’  profit,  5-case 
lots,  34^4  cents. 

Quaker  (L;  C.  L.),  jobbing  cost, 
$3.10;  jobbers’  profit,  single  case,  25 
cents;  jobbers’  profit,  5  case  lots,  20 
cents. 

Mother’s  (L.  C.  L.),  jobbing  cost, 
$3-15;  jobbers’  profit,  single  case,  35 
cents;  jobbers’  profit,  5-case  lots,  25 
cents. 

Scrutinize  these  figures  closely. 
They  mean  dollars  and  cents  to  you, 
and  post  your  salesmen  as  to  which 
brand  they  are  to  push  in  serving 
your  best  interest,  and  incidentally, 
in  furthering  their  own. 

In  connection  with  profits,  and  the 
most  profitable  of  the  new  schedules 
above  shown,  the  writer  would  ap¬ 
preciate  an  acknowledgment  of  this 
letter  from  you,  advising  as  to  which 
of  these  schedules  is  the  more  satis¬ 
factory,  and  stating  whether  or  not 
it  is  your  desire,  should  this  be  pos¬ 
sible,  to  prevail  upon  the  manufac¬ 
turer  whose  brand  is  not  netting  the 
jobber  the  profit  which  the  latter  de¬ 


serves,  to  adjust  the  same  to  a  more 
satisfactory  basis,  and  if  possible,  in 
line  with  that  of  the  manufacturer 
whose  schedule  has  apparently  been 
devised  on  a  more  liberal  and  satis¬ 
factory  basis  so  far  as  the  jobber  is 
concerned. 

Both  of  these  brands  sell  to-day  to 
the  consumer  at  12  cents  per  pack¬ 
age.  There  can  be  no  reason  why, 
provided  the  jobbers  will  take  a  firm 
stand,  their  profits  on  these  goods 
cannot  be  placed  on  a  more  satis¬ 
factory  basis. 

Yours  truly, 

A.  M.  Graves, 

Secretary  and  General  Manager. 

About  the  same  time  the  Balti¬ 
more  Wholesale  Grocers’  Asso¬ 
ciation  issued  a  similar  letter. 
The  Baltimore  letter  went  further 
than  that  issued  in  Philadelphia, 
however,  in  that  it  charged  the 
Quaker  Oats  Co.  with  selling  re¬ 
tailers  in  the  Baltimore  territory 
at  jobbing  prices. 

It  is  understood  that  several 
other  jobbing  associations  in 
various  sections  of  the  country 
have  also  issued  letters  to  their 
members  along  the  same  lind. 
The  results  which  the  work  is 
having  may  be  estimated  from  the 
fact  that  80  per  cent,  of  the  whole¬ 
salers  in  Pennsylvania,  New  Jer¬ 
sey  and  Delaware  answered  that 
organization’s  letter,  all  denounc¬ 
ing,  in  more  or  less  strong  lan- 


A.  EXTON  &  COMPANY 
Trenton,  New  Jersey 


Reeves,  Parvin  <Sn>  Co.,  Distributing  Agts.,  116  S.  Delaware  Ave.,  P/tila. 


Two  Chances  To  Oo  Wrong 


You  have  two  chances  to  go  wrong  when  you  buy  syrup  in  the  ordinary  way: — 

1.  Your  own  inability  to  tell  whether  the  syrup  is  what  it  purports  to  be. 

2.  The  similar  inability  of  your  jobber,  if  you  buy  from  one. 

Judging  syrup  is  an  expert’s  business. 

There  are  no  chances  to  go  wrong  when  you  buy  Karo,  whether  you  buy  through 
a  jobber  or  not.  Karo  is  a  corn  syrup  made  by  us  and  sealed  under  conditions  that 
never  vary.  Neither  yo>u  nor  the  jobber  needs  to  judge  something  you  know  little  or 
nothing  about.  JVe  do  the  judging,  we  stand  behind  every  tin. 

All  jobbers,  io,  25  and  50  cent  tins. 


Corn  Products  Manufacturing  Co.,  Davenport,  Iowa 


. 
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guage,  the  goods  of  the  Quaker 
Oats  Co.  as  a  business  proposi¬ 
tion. 

There  seems  to  be  some  reason 
for  expecting  that  if  the  Quaker 
Oats  Co.  does  not  succeed  in 
stemming  the  tide  against  it,  that 
it  may  shortly  be  compelled  to  do 
the  greater  part  of  its  business 
with  retailers  direct.  Some 
people  profess  to  believe  that  it 
would  prefer  to  do  that  anyway. 


Railroad  Will  Try  to  Collect 
Storage  Charges. 

Pennsylvania  Railroad  to  bring  Several 
Suits  in  Pittsburg  Against  Produce 
Receivers  Who  Have  Let  Their  Stuff 
Remain.  Company  has  Already  One 
Suit  Under  New  Law. 

Special  correspondence  of  “Grocery  World. 

Pittsburg,  Pa.,  Jan.  30,  1908. 
There  are  some  interesting 
lawsuits  about  to  be  started  here 
by  the  Pennsylvania  Railroad 
against  certain  receivers  of  pro¬ 
duce.  The  object  in  all  is  to  col¬ 
lect  storage  for  goods  not  taken 
promptly  upon  arrival.  These 
suits  are  really  based  on  the  opin 
ion  of  the  court  in  the  case  of  the 
Pennsylvania  Railroad  against 
the  M.  O.  Coggins  Co.  The  suit 
is  a  test  of  the  Wilbert  anti-stor¬ 
age  law.  This  law,  passed  last 
winter,  prohibited  the  railroads  of 
the  State  making  any  charge  ex¬ 
cept  the  regular  demurrage 
charge  of  $1  a  day  for  cars  held 
on  track  more  than  24  hours. 

The  suit  was  an  amicable  one 
arranged  between  the  M.  O.  Cog 
gins  Co.  and  the  Pennsylvania 
Railroad,  and  the  decision  of  the 
lower  court  was  against  the  Cog¬ 
gins  Co.,  which  means  that  the 
storage  must  be  paid.  The  Penn¬ 
sylvania  Railroad  does  not  en 
force  such  a  rule  against  grain 
dealers  or  grocers  or  any  other 
receivers  here  save  the  produce 
merchants,  nor  does  it  ask  storage 
charges  of  the  produce  dealers  in 
any  other  city  in  the  State.  The 
local  courts  have  decided  that  the 
charge  is  legal  and  now  the  rail 
road  company  is  making  an  effort 
to  collect. 

R.  B.  U. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 


Patents  issued  August  27,  1907 : — 
864,169.  Apparatus  for  opening  oys¬ 
ters.  Jacob  Jacobsen,  East  Chicago,  Ill. 


864,264.  Machine  for  peeling  vegeta¬ 
bles.  Henry  Robinson,  Brooklyn,  N.  Y. 

864,298.  Process  of  making  soft  pea¬ 
nut  candy.  L.  J.  Green  and  Plenry  Heyn, 
Marshall,  Texas. 

864,378.  J^r  opener.  E.  F.  Ives,  Wal¬ 
lingford,  Conn. 

864,550.  Ice  cream  spoon.  D.  H.  Mos- 
teller’  Chicago,  Ill.,  assignor  to  the  Mos- 
teller  Manufacturing  Co.,  same  place. 

864.631.  Ice  cream  freezer  can.  T.  J. 
Fegley,  Philadelphia,  Pa.,  assignor  to 
North  Bros.  Manufacturing  Co.,  same 
place. 

864.632.  Ice  cream  freezer.  T.  J.  Feg¬ 
ley,  Philadelphia,  Pa.,  assignor  to  North 
Bros.  Manufacturing  Co.,  same  place. 

864,685.  Pipping  machine.  N.  B.  Post, 

St.  Louis,  Mo.,  assignor  to  Rueckheim 
Bros.  &  Eckstein,  Chicago,  Ill. 

864,729.  Meat  holder.  Louis  Garm, 
Redcliff,  Col. 

TRADE-MARKS 

which  will  be  registered!  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  soap.  The  Procter  &  Gamble  Co., 
Ivory  dale,  Ohio,  and  Kansas  City,  Kan. 

A  panel  surrounded  by  representations 
of  four-leaf  clovers  and  containing  a 
representation  of  the  moon  and  stars, 
with  the  words  “Lenox  Soap,  Procter  & 
Gamble,  Cincinnati.” 

For  soap.  A.  &  F.  Pears,  Ltd.,  Lon¬ 
don,  England.  The  words  “He  won’t  be 
happy  till  he  gets  it!”  and  a  representa¬ 
tion  of  a  nude  baby  crawling  out  of  a 
bathtub  and  reaching  for  a  piece  of  soap. 

For  breakfast  wheat.  Pacific  Milling 
Co.,  San  Francisco,  Cal.  The  word  “Fa¬ 
vorite”  above  a  disk. 

For  candies.  Adams  Argood  Choco¬ 
late  Co.,  Philadelphia,  Pa.  The  word 
“Molasnut.” 

For  washing  crystals.  The  Magi 
Washing  Crystals  Co.,  Rutherford, 
N.  J.  A  representation  of  a  fairy  stand¬ 
ing  on  the  edge  of  a  washtub  and  shak¬ 
ing  the  contents  of  a  box  thereinto,  the 
word  “Magi”  at  the  top  of  the  picture, 
and  the  words  “Queen  of  the  Wash” 
below  the  same.  , 

For  Roquefort  cheese.  L.  Rigal,  Ro¬ 
quefort,  France.  An  eight-pointed  star 
containing  a  representation  of  a  dairy¬ 
maid  and  a  churn  and  inclosed  within 
a  heavy  black  circle,  which  is  surrounded 
by  an  eight-pointed  star  and  the  words 
“Roquefort  Surchoix”  upon  a  back¬ 
ground  consisting  of  representations  of 
the  name  “Louis  Rigal”  arranged  in  ra¬ 
dial  lines. 

For  canned  fruits  and  vegetables. 
Warfield  Pratt  Howell  Co.,  Sioux  City, 
Des  Moines  and  Cedar  Rapids,  Iowa. 
The  word  “Dandelion.” 

For  sugar.  Rockwood  Bros.  Co.,  Chi¬ 
cago,  Ill.  The  word  “Non-Kaking.” 

For  flavoring  extracts.  The  R.  Har¬ 
desty  Manufacturing  Co.,  Denver,  Col. 
The  word  “Hardesty’s.” 

For  flour.  Whaley  Mill  and  Elevator 
Co.,  Gainesville,  Texas.  A  representation 
of  an  elk’s  head  and  the  words  “Royal 
Elk.” 

For  middlings  and  red-dog.  The 
Wells  Flour  Milling  Co.,  Wells,  Minn. 
The  word  “Feedwell.” 

For  soaps  and  washing  powders. 
Fischer  Bros.,  Seattle,  Wash.  The  word 
“Max-i-mum.” 

For  a  cereal  food.  J.  P.  Thomas, 
New  York,  N.  Y.  The  word  “Stafov- 
life.” 

For  teas  and  coffees.  J.  B.  Brown  & 
Co.,  New  York,  N.  Y.  The  word  “Car¬ 
nival.” 

For  teas.  J.  B.  Brown  &  Co.,  New 
York,  N.  Y.  The  words  “Fox”  and 
“House  of  Parliament.” 

For  cracked  corn  or  corn-chops.  Gulf¬ 
port  Grocery  Co.,  Gulfport,  Miss.  The 
word  “Yel”  within  a  circle. 

For  canned  fruits  and  vegetables.  The 
Burt-Olney  Canning  Co.,  Oneida  and 
Albion,  N.  Y.  The  words  “American 
Club.” 

For  cereal  breakfast  foods.  A.  M. 
Pereyra,  San  Francisco,  Cal.  The  word 
“Pinole”  and  a  representation  of  a  pack- 
mule  and  its  attendant  in  Mexican  cos¬ 
tume. 
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La.  Toscana.  Virgin  Olive  Oil  is 
unique  in  several  respects.  One 
is  the  fact  that  its  wonderful  clear¬ 
ness  is  not  produced  artificially  or 
by  any  chemical.  Its  pure  limpid¬ 
ity  and  brilliant  color  are  due 
solely  to  the  perfection  of  the 
olives  from  which  it  is  pressed  and 
to  the  expertness  of  the  pressing. 

No  purer,  finer  olive  oil  is  pro¬ 
duced  in  any  of  the  oil-producing 
states  of  Europe  than  La  Toscana. 

J.  L.  NEFF  &  CO. 

Sole  American  Agents 
BROOKLYN,  N.  Y. 


is  Beals  a 


The  Lindsley  Car  will  save  you 
$1,000  over  the  cost  of  horse- 
drawn  vehicles,  figuring  two 
teams.  Fourteen  horse-power, 
tires  of  solid  rubber  and  hence 
almost  indestructible.  Ca¬ 
pacity,  1,500  pounds;  will 
climb  30  per  cent,  grades  with 
1,000  pounds  load.  No  com¬ 
plicated  parts,  easy  and  cheap 
to  operate  (runs  30  miles  on  a 
gallon  of  gasoline). 

Every  car  sold  has  the  buy¬ 
er’s  firm  name  painted  on  it 
gratuitously.  Send  for  cata¬ 
logue. 

J.V.  LINDSLEY  &  COMPANY 

Suite  1112  Monaduock  Building 

CHICAGO 


Vita’s 
Chance 
Has  Come 


Vita  Norwegian  Sardines 

are  the  tastiest,  most  delicious 
sardines  imported.  They 
always  have  been,  but  ,they 
have  never  had  the  sale  they 
ought  to  have,  because  French 
sardines  got  in  first. 

This  year  French  sardines 
are  almost  out  of  the  market, 
and  the  chance  for  Norwegian 
sardines  has  come.  Give  the 
Vita  brand  just  a  little  push 
and  you’ll  have  a  sale  for  it 
that  will  stay  with  you,  even 
after  the  French  sardine 
comes  back. 


F.  H.  Phillips  &  Co. 

444-446  Greenwich  St.,  New  York 


Only  a  foolish  manufac¬ 
turer  would  apply  a  name 
|like  r*  Waldorf  ”  to  an3Tthing 
but  fancy  goods,  as  the  high 
standard  it  implies  would 
react  on  him  badly. 

The  name  just  fits  the 
Lemon  arid  Vanilla  Extract 
we  pack  under  it.  They  are 
perfection  in  extracts,  as  no¬ 
body  can  possibly  make  any 
better.  We  use  only  the  finest 
materials  and  the  strongest. 

$1.25  per  dozen.  Easily 
sell  at  25  cents. 

tletfield  Extract  and  Mfg.  Co. 

370  Greenwich  Street,  New  York 

^ m 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Something  as  beneficial  in  the 
dry  goods  department  as  the 
“Grocery  World’’  is  in  the  gro¬ 
cery  department. 

Yours  truly, 

Inquirer. 

“Dry  Goods’  Man  and  General 
Merchant,”  St.  Louis,  Mo.;  “Fab¬ 
rics,  Fancy  Goods  and  Notions,” 
New  York,  N.  Y. ;  “Dry  Goods 
Reporter,”  Chicago,  Ill. 

* *  *  * 


To  Sell  Potatoes. 


To  Buy  a  Refrigerator. 

Mifflinburg,  Pa.,  Jan.  26,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  in¬ 
form  me  where  to  buy  a  grocers’ 
refrigerator.  If  I  could  get  a  good 
feecond-hand  one  it  would  suit  me 
all  right.  I  want  one  about  5  feet 
wide;  height,  from  5  to  8  feet. 

Yours  truly, 

E.  J.  Gutelius. 

Standard  Refrigerator  Co.,  2545 
Germantown  avenue,  Philadel¬ 
phia.  Pa. 

*  *  * 

A  Retail  Dry  Goods  Paper. 

Munson  Station,  Pa., 

Jan.  21,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Kindly  give  me  the 
name  and  address  of  a  paper  pub¬ 
lished  in  the  interest  of  retail 
dealers  in  dry  goods  and  notions. 


Middletown,  Pa.,  Jan.  25,  1908. 
Editor  “Grocery  World.” 

Deap  Sir: — Inclosed  please  find 
check  for  $3,  payment  for  the 
“Grocery  World”  for  one  year 
and  premium  “1,000  Ways  to  At¬ 
tract  Trade.” 

As  I  have  an  overstock  of  first- 
class  Pennsylvania  potatoes 
which  I  would  like  to  dispose 
of  to  an  advantage,  will  you 
please  give  me  the  address  of 
some  good  reliable  man  or  firm 
who  buys  potatoes  so  I  can  write 
to  them  at  once  or  get  them  to 
write  to  me,  giving  price. 

Thanking  you  very  much  in  ad¬ 
vance,  I  remain, 

Yours  truly, 

1  1  J.  A.  Kain. 

1357  Ann  street, 

Middletown,  Pa. 

Robt.  McCaulley,  Jr.,  156  Dock 
street;  Chas.  B.  Justice,  127  Dock- 


street;  W.  Sharp  &  Co.,  142  Dock 
street,  all  of  Philadelphia. 

*  *  * 

Book  on  Window  Dressing. 

Weston,  W.  Va.,  Jan.  20,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Can  you  advise  us 
where  we  can  get  a  good  book  on 
window  dressing?  We  will  be 
greatly  obliged. 

Yours  truly, 

Proudfoot  Bros. 

Write  to  Forbes  &  Co.,  Chi¬ 
cago,  Ill. 


Figure  This  Out. 

Manufacturers  who  have  adopted  pre¬ 
mium  schemes  to  create  a  demand  for 
their  products,  have  always  given  the 
premiums  to  consumers.  Where  manu¬ 
facturers  have  offered  an  incentive  to 
grocers  to  push  their  goods,  the  incentive 
has  always  been  small.  It  had  to  be 
small,  because  no  individual  manufac¬ 
turer  could  afford  to  give  a  grocer  from 
his  individual  profits  anything  more  im¬ 
portant  than  a  silk  hat,  an  umbrella,  etc. 
But  when  twenty  or  more  prominent 
manufacturers,  whose  products  are  sold 
by  grocers  everywhere,  set  aside  a  part 
of  their  advertising  appropriations  to  put 
into  a  fund  to  buy  something  substantial 
for  the  merchant,  that  something  repre¬ 
sents  an  article  of  sufficient  value  to 
make  it  worth  the  grocer’s  while  to  take 
a  real  interest  in  pushing  the  goods  of 
the 'manufacturers  who  take  this  means 
of  showing  their  appreciation  of  the  gro¬ 
cer’s  services.  That  the  importance  of 
this  matter  may  be  plain  to  you,  figure 
out  the  following:  The  Knickerbocker 
Chocolate  Co.,  New  York,  gives  you  a 
quantity  of  Universal  coupons  with  their 


Hasty  Lunch  Chocolate,  Bedford  and 
Blue  Ribbon  Cocoa.  No  better  goods 
ever  came  into  this  market  Add  these 
coupons  to  the  ones  you  get  with  the 
products  of  the  following  firms  and  you 
will  find  you  can  save  enough  coupons 
in  three  months  to  entitle  you  to  a  first- 
class  set  of  harness,  a  platform  scale  or 
a  roll-top  desk.  In  six  months  you  can 
save  enough  to  get  a  good  runabout,  in 
a  year  a  good  piano: 

The  American  Preserve  Co.,  Philadel¬ 
phia;  Wrigley  Manufacturing  Co.,  Phila¬ 
delphia;  Franklin  Baker  Co.,  Philadel¬ 
phia;  the  Porcela  Co.,  Philadelphia;  Mc- 
Canna  &  Fraser  Co.,  Philadelphia;  John 
Scott  &  Co.,  Philadelphia;  Weber  & 
Loesch,  Philadelphia;  Wm.  Dreydoppel’s 
Sons,  Philadelphia;  J.  W.  Beardsley’s 
Sons,  New  York;  Dixon  Crucible  Co., 
Jersey  City;  Sea  Foam  Baking  Powder 
Co.,  New  York;  Flodon  Manufacturing 
Co.,  Boston,  Mass. ;  Potter  &  Wrighting- 
ton,  Boston,  Mass. 

Within  a  month  a  number  of  other 
big  local  houses  will  join  this  enterprise. 
Don’t  you  think  this  matter  is  important 
enough  for  you  to  push  the  goods  of 
these  firms?  Don’t  you  think  the 
manufacturers  who  have  been  been  first 
to  recognize  the  grocer’s  right  of  con¬ 
sideration  should  have  the  grocer’s 
hearty  co-operation? 


Florida  eggplants  range  from 
$2  to  $2.50  per  crate.  The  de¬ 
mand  is  poor. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

H.  IV.  BISHOP 

Atiorsbt  at  Law 

908  C  SI.,  W.,  Washington,  O.  C. 


Pr>  *  Vj 

No  Matter  How  Jaded 

Tabasco  Sauce  has  its  enormous  sale 
because  other  sauces  do  not  satisfy  jaded  palates. 

Moss*  Green  Heart  T abaseo  Sauce 

satisfies  everybody.  It  is  made  in  the  parish 
of  New  Iberia,  Louisiana,  of  the  famous  Tabasco 
pepper,  that  has  no  counterpart  anywhere  in  this 
country.  It  will  sell  to  a  constantly  widening 
clientele  and  if  you  are  wise  you  will  see  that 
you  have  some  in  stock. 

NEW  IBERIA  EXTRACT  OF  TABASCO  PEPPER  CO. 

NEW  IBERIA,  LA. 

Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  Cf  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1 877. 

Here’s  a  new  coffee  propo¬ 
sition  for  you. 

Our  Sterling  Coffee, 

in  tins,  is  a  fancy  blend,  re¬ 
tailing  at  35  cents.  It  costs 
you  25  cents.  If  you  will 
send  us  a  small  order  for 
your  high-grade  bulk  cof¬ 
fee,  we  will  make  it  interest¬ 
ing  for  you  with  Sterling 
Coffee  in  a  way  which  we 


This  Is  So  Qood 
It  Must 
Qo  By  Mail 

Shapleigh  Coffee  Co. 

64  Long  Wharf  BOSTON,  MASS. 


prefer  to  explain  by  mail. 

Sterling  Coffee  is  an  ex¬ 
pert  blend  which  cannot  be 
surpassed. 

This  house  was  estab¬ 
lished  in  1796,  and  is  there¬ 
fore  the  oldest  coffee  house 
in  the  United  States.  Could 
we  have  lasted  so  long  if 
we  hadn’t  shown  people  a 
square  deal  ? 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard 
Ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject,  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


How  We  Increased  Our  Butter  Sales 
500  Per  Cent. 


First  we  found  a  good  creamery 
butter  that  could  be  depended 
upon.  Next  we  contracted  with 
the  Creamery  Company  by  the 
year,  we  furnishing  the  wrappers.  ' 
The  wrappers  have  a  blue  ribbon 
printed  across  one  end  with  our 
name  and  the  creamery’s  name. 
These  do  not  cost  much  when 
buying  in  large  quantities. 

We  handle  several  grades  of 
butter,  each  with  a  different  col¬ 
ored  ribbon  on  the  wrapper.  But 
we  only  push  the  sale  of  “Blue 
Ribbon.” 

We  next  had  souvenir  postals 
printed  and  sent  out  to  all  of  our 
customers.  (These  postals  were 
like  the  pictures  in  window  ~No. 

L) 

Before  using  this  scheme  we 
were  selling  about  5°  pounds  of 
butter  a  week,  while  now  we 
average  over  300  pounds  a  week. 

Here  are  descriptions  of  two  of 
several  window  displays  we  used  : 
window  no.  1. 

The  floor  was  covered  with 
white  paper;  on  this  were  laid  out 
squares  (12  inches)  with  i-inch 
strips  of  blue  crepe  tissue  paper. 
Within  each  square  was  placed  a 
pound  of  butter. 

We  did  not  use  butter,  but  used 
blocks  of  wood  cut  from  a  yellow 
pine  scantling  the  width  and 
depth  of  a  pound  of  butter. 
When  these  were  wrapped  with 
butter  paper  you  could  not  tell 
them  from  butter. 


For  a  background  we  used  30- 
inch  paper  tacked  on  a  frame  the 
length  of  the  window.  On  this 
was  made  an  imitation  of  the  label 
on  the  butter.  The  letters  were 
of  course  painted  on,  but  the  rib- 


In  the  centre  of  the  window  was 
a  5  x  30-inch  glass  shelf  sus¬ 
pended  from  the  ceiling  by  stove¬ 
pipe  wire.  In  front  of  these  wires 
were  stretched  tissue  ribbons. 
On  this  shelf  were  placed  a  few 
pounds  of  butter  (imitation)  and 
in  the  centre  was  a  silver  butter 
dish  on  which  was  a  half  pound 
of  real  butter. 

window  no.  2. 

The  picture  in  this  window  was 
18  x  22  inches  (without  frame) 
and  was  an  enlargement  of  our 


Local  Associations  Elect  New 
New  Officers. 


Grocers’  Organizations  in  Various  Sec¬ 
tions  of  the  State  Select  New  Leaders 
for  the  Current  Year.  Secretary 
Wanted  at  Mauch  Chunk. 

Special  correspondence  of  "Grocery  World.” 

Erie,  Pa.,  Jan.  31,  1908. 

At  the  monthly  meeting  of  the 
Hykens  Retail  Merchants’  Asso¬ 
ciation  the  following  officers  were 
elected :  President,  Charles  A. 
Hoff;  vice-president,  Jacob  A. 
Bogar;  secretary,  Jacob  M.  Mil- 
er;  treasurer,  J.  I.  Delaney. 

The  Merchants’  Protective  As¬ 
sociation  of  Pittston  and  vicinity 
tas  enrolled  another  free  bridge 
movement,  and  a  petition  has 
been  prepared  providing  for  an 
application  to  be  made  to  the 
court  for  the  erection  of  a  county 
bridge  across  the  Susquehanna 
River  between  Pittston  and  West 
Pittston  free  for  public  travel. 
The  court  has  been  petitioned  to 
appoint  viewers.  The  annual 
election  of  officers  resulted  in  the 
selection  of  the  following:  Presi¬ 
dent,  Edward  T.  Messick;  first 
vice-president,  Wm.  Giles;  second 
vice-president,  Philip  Rozelle ; 
secretary,  D.  M.  Evans;  treasurer, 
A.  E.  Case. 

The  meeting  of  the  Harrisburg 
Merchants’  Association  last  week 
was  the  largest  that  has  been  held 
for  some  time.  The  following 
officers  were  elected  for  the  en¬ 
suing  year:  President,  Otto  J. 
Buxbaum ;  first  vice-president, 
Wm.  F.  Paul;  second  vice-presi¬ 
dent,  Wm.  F.  Burgoon;  secre¬ 
tary,  R.  F.  Cook;  treasurer,  P.  G. 
Diener. 

The  Northeast  Business  Men’s 
Exchange  held  its  regular  meet¬ 
ing  in  G.  A.  R.  Hall  January  20th. 
Results  of  the  election  of  officers 
were  as  follows President,  R.  B. 
Southwick ;  vice-presidents,  J.  F. 
Gill,  A.  P.  Cushman,  L.  B.  Yale, 
Mr.  Evans;  secretary,  E.  J. 
Evans ;  treasurer,  J.  F.  Lewis. 

At  a  recent  meeting  of  the 
Bradford  Retail  Grocers’  Associa¬ 
tion  the  following  officers  were 
elected  for  the  ensuing  year; 
President,  A.  E.  Case;  vice-presi¬ 
dents,  W.  H.  Leyman,  Joseph 
Ball,  P.  H.  McConnell,  F.  L. 
Smith ;  secretary,  George  L. 
Dobie;  treasurer,  C.  E.  Boyle; 
board  of  directors,  F.  H.  Hendryz, 
A.  E.  Pease,  N.  Hermes  and  O.  F. 
Spencer. 

The  Bradford  Business  Men’s 
Association  has  elected  the  follow- 


bon  was  made  of  blue  crepe  tissue 
paper,  glued  on  in  spots. 


souvenir  postals.  On  the  frame 
were  blue  and  frosted  electric 
lights.  The  picture  was  set  up  on 
sticks  (nailed  on  the  back)  so  that 
the  picture wasin the  centre  of  the 
window  glass  and  about  30  inches 
back.  From  the  four  corners  of 
the  picture  frame  were  nailed 
wood  strips  to  the  corners  of  the 
window  frame. 

Next  were  tacked  blue  tissue 
ribbon  from  the  window  frame 
to  the  picture  frame.  This 
was  covered  on  all  four  sides 
with  wrapping  paper  tacked  on 
the  wood  strips,  running  from  the 
picture  frame  to  the  window,  mak¬ 
ing  an  immense  frame  to  the  pic¬ 
ture.  E.  W.  Alexander. 

Oxford,  Pa. 


28 


GROCERY  WORLD 


‘The  “Ladies’  Home  Companion”  is  finding 
fault  with  dirty  grocers,  and  they  are  making  the 
grocers’  customers  “sit  up  and  take  notice.” 
You  can’t  have  dirty  goods  and  bins  like  these 
at  the  same  time. 


IO-foot  Counters,  #47.50 
12-foot  Counters,  #57-00 

F.  O.  B.  PHILADELPHIA 

These  counters  are  equipped  with  Patented  Tilting 
Bins,  with  display  fronts,  made  of  selected  golden 
oak,  highly  polished. 


MILLER  &  ENGLAND 


If  you  want  one 
or  more,  order 
them  quickly  for 
we  won’t  make 
this  price  long. 


7012-14-16-18  Woodland  Ave. 
PHILADELPHIA,  PA. 


We  are  manufac¬ 
turers  of  grocers’ 
fixtures  of  every 
description.  Write 
for  our  catalogue. 


They 

pfgj| 

Thought 

mi 

We’d  Fail 

Lots  of  people  said  we’d  fail  when  we  started  to 
pack  Hoffman  House  Pickles  in  tins. 

As  a  matter  of  fact,  we’ve  succeeded  better 
than  even  we  expected.  There  are  special  reasons 
why  tin  makes  a  better  pickle  package  than  glass. 
And  then  Hoffman  House  Pickles  are  entirely 
different  from  other  pickles.  They  are  tenderer, 
daintier,  more  likable  in  every  way.  Special  ways 
of  manufacture  account  for  that. 

See  what  you  can  do  for  these. 


The  J.  Weller  Co. 

Cincinnati,  Oliio 


ing  officers:  president,  John  T.  Cal¬ 
houn,  first  vice-president,  J.  Krein- 
sen ;  second  vice-president,  D.  C. 
Greenewald;  third  vice-president, 
John  J.  Fox;  fourth  vice-president, 
L.  L.  Ball ;  secretary,  George  L. 
Dobie ;  treasurer,  George  A.  Bo- 
dine. 

The  associations  of  Mauch 
Chunk,  Lansford  and  Tamaqua 
united  about  three  months  ago 
and  are  desirous  of  engaging  a 
person  to  act  as  secretary  for  the 
three  associations.  To  the  right 
man  they  are  willing  to  pay  a  sal¬ 
ary  of  $75  per  month,  with  per¬ 
centages  on  all  collections.  This 
is  a  good  opening  for  a  secretary 
of  the  right  kind.  He  must  be  a 
good  man,  experienced,  who  can 
collect  bills.  All  persons  inter¬ 
ested  are  invited  to  correspond 
with  Wm.  F.  Loew,  Tamaqua. 
before  Wednesday  evening, 
March  4,  1908,  when  all  applica¬ 
tions  will  be  considered  by  the 
committee  of  the  combined  asso¬ 
ciations. 

The  Business  Men’s  Associa¬ 
tion  of  Tamaqua  has  elected  the 
following  officers:  President,  J.  E. 
Stermer;  vice-president,  W.  A. 
Peters;  secretary,  Wm.  F.  Loew; 
treasurer,  George  Kintzel. 

The  Merchants’  Union  Pro¬ 
tective  Association  of  Bradford, 
Wyoming,  Susquehanna  and  Sul¬ 
livan  Counties  held  its  annual 
meeting  and  banquet  at  Wysalus- 
ing  recently  and  elected  the  fol¬ 
lowing  officers  for  the  ensuing 
year:  C.  H.  Bosworth,  president; 
D.  T.  Evans,  first  vice-president ; 
T.  J.  McNamara,  second  vice- 
president;  M.  W.  Bliss,  third  vice- 
president  ;  E.  P.  Henwood,  secre¬ 
tary;  J.  N.  Christian,  treasurer; 
H.  L.  Holcombe,  P.  A.  Smith  and 
Fisher  Welles,  directors. 

The  Business  Men’s  Associa¬ 
tion  of  Homestead  elected  the  fol¬ 
lowing  officers  at  their  meeting  on 
January  16th :  President,  P.  C. 
Wagner;  vice-president,  Clarence 
Botsford ;  treasurer,  J.  A. 
O’Leary ;  secretary,  D.  J.  Craw¬ 
ford,  in  place  of  O.  T.  Hill,  who 
declined  to  continue. 

The  Erie  Business  Men’s  Ex¬ 
change  elects  its  officers  by'a  mail 
ballot.  The  Committee  on  Elec¬ 
tions  met  January  17th  to  tabu¬ 
late  the  ballot,  which  resulted  as 
follows:  President,  C.  Bloeser; 
first  vice-president,  W.  E.  Hayes ; 
second  vice-president,  Hon.  F.  J. 
Detzel ;  third  vice-president, 
Henry  Kessler;  fourth  vice-presi¬ 


dent,  A.  S.  Pinney;  secretary,  A. 
M.  Howes ;  treasurer,  P.  Harlan. 
Delegates  to  New  Castle  in  Aug¬ 
ust,  1908:  W.  E.  Hayes,  Henry 
Kessler,  Hon.  F.  J.  Detzel,  P. 
Harlan,  A.  S.  Pinney,  C.  Flick- 
inger. 

A.  M.  Howes. 
State  Secretary. 


New  Guarantee  Bill  Mostly  Hot 
Air. 


Contains  No  Penalty  Clause.  Applies 
only  to  Labels  Printed  After  its  Pas¬ 
sage,  Which  in  Itself  Would  Make  it 
Unenforceable.  Believed  to  be  In¬ 
tended  only  as  a  Bluff. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

'  Jan. 

In  a  recent  issue  of  this  corre¬ 
spondence  it  was  reported  that 
Congressman  Mann,  at  the  behest 
of  the  Department  of  Agriculture, 
had  introduced  a  bill  forbidding 
the  use  of  the  words  ‘‘Guaranteed 
Under  the  Food  and  Drug  Act, 
June  30,  1906.”  This  bill  has  de¬ 
veloped  some  stir,  and  it  has  been 
emphasized  that  if  it  involved  the 
destruction  of  all  the  millions  of 
labels  already  printed  with  those 
words  on  them  it  would  work  a 
great  injustice  to  the  trade. 

It  developed  during  the  week 
from  a  reading  of  a  copy  of  the 
bill,  that  it-  simply  provides  that 
the  phraseology  objected  to 
should  not  appear  on  any  labels 
printed  after  its  passage.  This 
in  itself  shows  what  is  generally 
conceded  here,  that  the  bill  re¬ 
ferred  to  is  not  seriously  intended 
by  the  department  to  have  much 
weight.  Manifestly  it  would  be 
impossible  to  follow  up  every 
label  found  bearing  the  above 
language  in  order  to  see  whether 
it  was  printed  before  the  law 
passed  or  not. 

Another  significant  point  is 
that  the  bill  contains  no  mention 
of  any  penalty.  Altogether,  there 
is  much  reason  to  believe  that  the 
Mann  bill  is  put  forth  simply  as 
a  bluff,  intended'  to  coerce  manu¬ 
facturers  to  cease  using  a  phrase 
which  they  are  considered  as  hav¬ 
ing  a  perfect  right  to  use,  but 
which  for  some  reason  is  objec¬ 
tionable  to  the  department.  A 
well-known  attorney  who  visited 
the  department  during  the  week 
expressed  the  opinion  that  the 
law  would  be  unconstitutional  if 
passed. 

Holt. 
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Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appear*  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir  -—I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
pedia  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  oi 

PnllI  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  hall  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 

for  g°rtkI  won,t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Nutmegs.  t 

The  genuine  round  nutmeg  f 
sold  in  the  best,  shops  is  the  ker-  i 
nel  of  the  fruit  of  the  tree  known  t 
as  Myristica  moschata,  or  nutmeg  a 
tree.  Some  botanists  call  it  i 
Myristica  fragrans.  1 

It  is  a  native  of  the  Moluccas,  ; 
and  is  grown  extensively  in  Hain-  1 
an,  also  in  the  Islands  of  Banda,  i 
East  Indies,  and  in  Africa.  Nut-  i 
meg  culture  is  also  becoming  a  s 
source  of  much  profit  in  several  1 
of  the  West  Indian  Islands,  es-  < 
pecially  in  Grenada.  ; 

In  size  and  foliage  the  trees  re-  i 
semble  pear  trees.  They  do  not  < 
come  into  bearing  till  nine  or  ten 
years  old.  The  fertile  trees  con¬ 
tinue  to  produce  fruit  seventy  or  ; 
eighty  years,  and  on  an  average 
each  tree  will  yield  ten  pounds 
of  nutmegs,  with  about  one  pound 
of  mace,  every  year ;  but  when 
•  highly  manured  it  is  said  they  will 
produce  ten  times  that  amount. 
It  takes  nine  months  for  the  fruit 
to  come  to  maturity. 

The  process  of  curing  the  nut¬ 
megs  for  the  market  is  as  follows: 
The  ripe  fruit  containing  the  nut¬ 
meg  is  nearly  a  spherical  droop, 
not  unlike  a  round  pear  or  com¬ 
mon  walnut,  and  of  golden  yellow 
color  without  and  white  within. 
These  are  gathered  up  from  under 
the  trees  every  day,  except  Sun¬ 
day.  The  outer  or  fleshy  part  of 
the  fruit  is  rather  tough,  some¬ 
thing  like  candied  lemon,  and  is 
in  fact  often  preserved  and  used 
as  a  sweetmeat ;  but  it  readily 
splits  in  two  like  a  pea,  and  in¬ 
side  this  outer  fruit  is  found  a  thin 
but  very  hard  shiny  brown  shell, 
tightly  wrapped  in  a  bright  red 
network  or  ligament  known  as- 
mace.  It  is  inside  this  shell  that 
the  ordinary  nutmeg  of  commerce 
is  found.  '  The  mace  is  .peeled  oft" 
and  pressed  flat  between  heavy 


blocks  of  wood,  where  it  is  left 
for  two  or  three  days,  then  put 
into  a  case'  and  left  till  -it  acquires 
the  proper  color.  The  nutmegs, 
with  the  shells  on,  are  next  put 
into  receptaces  with  fine  mesh 
bottoms,  so  that  the  air  can  pass 
around  them,  and  here  they  are 
left  for  three  weeks  or  a  month — 
in  fact  until  the  kernel,  or  nut¬ 
meg,  begins  to  shake  inside  the 
shell.  They  are  then  exposed  to 
the  sun  for  a  couple  of  hours  a 
day  for  two  or  three  days,  and 
after  this  they  are  carefully 
cracked.  Great  caution  is  neces¬ 
sary  here,  for  if  the  outside  shell 
is  struck  too  hard  it  makes  a 
black  spot  on  the  nutmeg,  which 
affects  the  value  considerably. 
When  cracked  the  thin  shell  flies 
off  in  pieces,  and  the  nuts  are 
sorted  according  to  size. 

Nutmegs  being  very  liable  ta 
the  attacks  of  maggots  and  a 
species  of  beetle,  which  materially 
injure  their  odor  and  taste,  all  the 
nuts  are  at  once  dipped  three  or 
four  times,  by  basketfuls,  into  a 
strong  lime-like  pickle,  thick  as 
treacle,  composed  of  calcined 
shells  and  salt  water.  Preserved 
in  this  coating  and  then  dried  in 
heaps,  they  are  ready  for  packing 
in  cases  or  ordinary  flour  barrels 
for  shipment. 

This  liming  undoubtedly  in¬ 
jures  their  flavor  somewhat,  and 
brown  unlimed  nutmegs  are  best ; 
but  they  are  very  liable  to  dam¬ 
age  from  the  insects  referred  to, 
and  even  after  they  have  been 
treated  as  described.  The  best 
way  of  keeping  them  for  a  length 
of  time  is ! in  dry  lime. 

Of  the  various  kinds  usually 
•  met  with  those  known  as  “Pe¬ 
nang”  are  the  most  esteemed. 
Next  to  these  rank  the  Dutch,  or 
Batavian  kind,  and  after  these  the 
Singapore  nutmegs.  In  the 


New  York 
State 
Canned 
Good./* 

Have  you  ever  sold 
New  York  State  peas? 
Maryland  packs  some 
good  peas  and  so  do 
certain  other  districts, 
but  none  equals  in  de¬ 
licious,  tender  succu¬ 
lence  the  young  pea  of 
New  York  State.  Get 
hold  of  a  good  brand, 
and  you’ll  have  a  busi¬ 
ness  in  it  in  almost  no 
time. 

Olney  canned  goods 
are  packed  right  among 
the  growing  things; 
they  carry  their  fresh 
flavor  into  the  can  with 
them.  The  peas  of 
this  line  are  incompar¬ 
able  !  Such  canned 
goods  make  a  grocer’s 
reputation. 

The  Olney  brand — 
keep  that  in  mind. 

BURT-OLNEY  CANNING  CO. 

ONEIDA,  N.  Y. 


Warmed 

Palates 

For 

Years 


There’s  a  great  deal  in 
grinding  mustard.  He  who 
thinks  that  one  ground  mus¬ 
tard  is  necessarily  as  good  as 
another  doesn’t  know  mus¬ 
tard. 

Stickney  &  Poor’s 
Ground  Mustard  has  im¬ 
parted  a  grateful  and  appetiz¬ 
ing  warmth  to  people’s  palates 
for  more  years  than  most  of 
us  have  lived.  There  are 
other  good  mustards,  but 
Stickney  &  Poor’s  is  just  a 
little  smoother,  just  a  little 
more  pungent,  just  a  little 
more  delicately  flavored  than 
any  other. 


Stickney  &  Poor 
Spice  Co. 

BOSTON,  MASS. 


FOUNDED  1815 
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Dutch,  or  Batavian,  the  exterior 
exhibits  a  number  of  white  fur¬ 
rows  with  brown  projections, 
arising  from  the  liming  process 
adopted. 

The  female,  or  round  nuts,  are 
the  best ;  they  should  be  large, 
fresh,  moist,  heavy,  of  good  smell, 
and  yield  oil  readily  when  pricked 
and  not  be  worm-eaten  or  corky. 

If  a  quantity  of  nutmegs  be 
found  infested  by  insects  they 
may  be  easily  got  rid  of  by  ex¬ 
posing  the  nutmegs  on  sieves  to 
the  fumes  of  burning  sulphur,  in 
a  close  chamber  or  other  suitable 
vessel. 

Okra  or  Okro. 

The  unripe  fruit  or  pods  of 
Hibiscus  esculentus,  known  as 
Bendi-Kai  in  Southern  India,  as 
Gombo  in  the  French  Colonies. 
It  is  called  Okra  in  the  Northern 
and  Gumbo  in  the  Southern 
States  of  America.  The  plant  is  a 
native  of  the  West  Indies,  but  is 
now*  cultivated  throughout  the 
tropics,  Southern  States  of 
America,  and  around  the  Medi¬ 
terranean.  The  edible  portion  is 
a  tapering  5 — 10  angled  loculi- 
cidal  capsule,  4  to  10  inches  long, 
A  favorite  dish  is  made  from 


these  young  and  tender  pods, 
stewed  and  seasoned  with  salt 
and  pepper,  and  served  with 
melted  butter. 


Hearing  over  Confiscated 
Flour. 


Miller  Permitted  to  Give  His  Side  in 

Case  in  Which  Flour  is  Alleged  to 

Have  Been  Misbranded. 

Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

Jan.  30,  1908. 

A  hearing  was  had  here  on 
Tuesday  last  by  Secretary  of  Ag¬ 
riculture  Wilson  and  the  Federal 
Food  Board,  in  the  case  of  a  car¬ 
load  of  flour  which  was  recently 
seized  in  Ohio,  on  the  charge  of 
being  misbranded.  The  hearing 
was  held  in  private  and  decision 
was  reserved. 

The  flour  in  question  was 
marked  as  having  been  milled 
from  a  certain  grade  of  spring 
wheat,  but  appeared  upon 
analysis,  so  it  is  alleged,  to 
contain  an  admixture  of  about  15 
]5er  cent,  of  some  other  grade  of 
wheat  and  this,  it  was  claimed, 
constituted  a  misbranding  under 
the  pure  food  law. 

Holt. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXVII.— Give  Competitors  a  Square 
Deal. 

Our  criminal  law  says  every 
man  is  considered  innocent  until 
proved  guilty. 

If  the  laws  of  our  country  look 
upon  eyery  man  arrested  for  a 
crime  in  this  light,  is  it  any  more 
than  fair  that  you  give  your  com¬ 
petitor  at  least  as  good  a 
deal? 

The  chances  are  that  your  com¬ 
petitor  will  not  even  demand  the 
criminal’s  right  to.  be  proved 
guilty,  but  will  prove  his  inno¬ 
cence  of  whatever  charge  you 
have  to  bring  against  him. 

If  every  dealer  would  consider 
his  competitor  to  be  a  good 
square  sort  of  a  fellow,  until 
proved  otherwise,  and  would  talk 
things  over  with  him,  he  would 
in  nearly  every  instance  find  him 
ready  to  co-operate  in  every  way 
to  build  up  their  joint  community, 
and  especially  their  own  business. 

Customers  are  always  telling  a 
merchant  something  about  a 
competitor  which  proves  about 


nine  times  out  of  ten  to  not  be 
true.  They  feel  safe  in  doing  this 
because  they  know  these  mer¬ 
chants  do  not  hunt  each  other  up 
and  explain  matters.  If  mer¬ 
chants  would  but  realize  that  they 
must  work  together  for  the  good 
of  the  community,  and  thus  add 
to  the  prosperity  of  all  in  that 
community,  instead  of  each  fol¬ 
lowing  a  tearing-down  policy,  and 
trying  to  add  to  his  own  list  of 
customers  by  taking  away  from 
the  other  fellow,  there  could  be  a 
feeling  of  good  fellowship  created 
which  would  make  each  one  feel 
at  liberty  to  call  the  other  up  over 
the  telephone  and  tell  him  the 
latest  story  started  about  him,  so 
it  could  at  once  be  nailed  to  the 
cross,  and  the  lying  customer 
spotted  out,  instead  of  creating 
another  bunch  of  hard  feelings 
among  competitors  for  the  pur¬ 
pose  of  making  trade  wars  in 
which  the  “lying  customer”  could 
benefit  to  the  extent  of  five  or  ten 
cents,  or  possibly  a  whole  quarter. 

F.  A.  P. 


WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rru 
cott.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
.ccompanled  by  10  cents  In  postage  to  pay  for  remalilng  tne  same.  To  non-subscribers  the  price  Is  50 

cuts  per  Issue. 


WANTED. 


WANTED — One  Electric  Coffee  Mill,  direct 
current,  220  volts.  Must  be  in  good  con¬ 
dition^  Ed.  M.  Miller,  Lebanon,  Pa.  6 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _  tf 


FOR  SALE. 


FOR  SALE! — A  magnificent  set  of  Grocery 
fixtures  not  yet  set  up,  made  for  a  merchant 
who  cannot  use  them,  will  be  sold  at  a  great 
sacrifice.  These  fixtures  are  unusually 
handsome,  particularly  well-made  and  are 
all  ready  for  setting  up— an  opportunity  for 
some  merchant  to  rejuvenate  his  store  for 
a  much  smaller  sum  of  money  than  the  same 
class  of  goods  could  be  bought  under  other 
circumstances.  For  further  particulars 
address  Miller  &  England,  70th  and  Wood¬ 
land  Ave.,  Philadelphia,  Pa.  5 

FOR  SALE; — A  first  class  general  store 
located  about  10  miles  from  Philadelphia, 
in  a  prosperous  farming  section  and  having 
good  trolley  and  train  facilities.  Amount  of 
business  runs  from  $35,000  to  $40,000  yearly. 
This  is  a  good  paying  store,  as  can  be 
proven  by  the  books.  Will  sell  for  a  lump 
sum  or  at  inventory.  Best  of  reasons  for 
selling.  L.  P.  H  ,  Grocery  World.  5 

FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  no 
cost  you  a  penny.  J.  B.  McCullough,  in1 
S.  Broad  Street,  Philadelphia.  3 

FOR  SALE.— In  the  Sla'.e  Belt.  Stock  and 
fixtures  of  a  general  store.  Stock  $5,000. 
Frame  store,  building  30  x  76,  heated  by 
steam.  Brick  house  with  8  rooms,  good 
barn  and  other  out-buildings,  large  yard 
and  10  lots.  Best  of  reasons  for  selling. 
Sales  $12,000  to  $18, ooo.  Address  X  Grocerv 
World. _ _ _  ' 

FOR  SALE— Controlling  interest  (carrying 
good  salary)  in  a  good  Department  Store 
Co.,  incorporated.  Business  started  in  i8oj 
incorporated  in  1907.  A  fine  opening  for  a 
young  man,  present  owner  wishes  to  retire. 
Address  D.  S.  Co.,  Grocery  World.  5 

FOR  SALE— General  Merchandise,  one  of 
the  best  stands  in  Northern  Pennsylvania, 
established  50  years.  Stock  $2,500.  No  old 
stock.  Sales  $20,000  No  competition  worth 
mentioning.  Postcffice  in  same  building 
Pays  over  $300.  Will  rent  or  sell  buildings. 
Failing  health  cause  for  selling.  Call  or 
address,  P.  M  ,  Grocery  World.  5 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  267.— In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  invoice  prices. 

No.  279.  In  Bucks  Co.,  Pa.  Store  30x30 
feet.  Does  $400  to  $500  weekly, all  cash.  Stock 
$1,000 ;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  Inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281.— In  Bucks  County,  Pa.  Store 
3°  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 


No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000  ; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2, coo.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,000-83, 000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315.— Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  322. — In  Wissahlckon,  Philadelphia. 
Store  16x25  feet.  Does  $500  weekly,  all 
cash.  Stock  $1,000.  Nets  actual  14  per 
cent,  profit.  Low  fixed  charges.  Sickness 
cause  of  selling.  Price  inventory.  No 
team,  but  business  could  be  greatly  in¬ 
creased  by  using  one. 

No.  323. — In  a  good  section  of  South  Phila¬ 
delphia,  store  18x30.  Does  $300  weekly,  all 
cash.  Does  large  tea  and  coffee  business, 
which  increases  net  profits  on  whole  busi¬ 
ness  to  15  per  cent.  Stock  carried  $500. 
Push  cart  delivery.  Fixed  charges  low. 
Owner  cannot  get  reliable  manager.  Price 
inventory.  Good  little  dwelling  connected. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does  $300  weekly,  all  cash.  Stock  $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  327. — On  outskirts  of  Philadelphia 
grocery ,|ice  cream  and  confectionery.  Only 
store  of  kind  in  place.  Store  20x35  feet. 
Does  $350  to  $400,  two-thirds  cash.  Good 
house  connected.  Second  story  used  for 
ice  cream  and  restaurant.  Stock  $6co  to 
$700.  Net  profits  10  per  cent.  Fixed  charges 
low  and  business  profitable,  but  owner  can¬ 
not  attend  personally  and  cannot  get  satis¬ 
factory  manager.  -  Price  inventory. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 


in  mating  to  rd^rtisers  kindly  mention  "grocery  world" 


GROCERY  WORLD 


ox 


This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  ln- 

^No^vji  —In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  $30,000,  balance  weekly 
and  monthly.  Stock  $1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owners 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years. 

No.  3^2. — In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  per  cent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333, — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100  feet.  Business  about$4,oooper  month, 

40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 

decidedly  increased.  . 

No.  334 — In  West  Pniladelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery*.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  337. — In  Germantown,  on  main  busi¬ 
ness  street.  Store  30x40  feet.  Does  $600 
weekly,  half  cash,  balance  mostly  weekly. 
No  dwelling.  Stock  $1,500.  Uses  two 
teams.  Net  profits  10  per  cent.  Owner 
going  on  farm,  and  will  sell  at  inventory. 
Some  of  the  fixtures  belong  to  the  real  es¬ 
tate  and  are  rented  with  it.  Easy  terms  to 
good  buyer.  This  store  has  been  estab¬ 
lished  for  15  years.  . 

No.  340.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three-fourths 
cash.  Stock  carried,  $2,500.  Uses«4:wo 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 

No.  341.— In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
bus'ness.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000 
Cash  or  good  security.  Dwelling. 

No  342  — In  North  Philadelphia.  Gro 
ceries.  Size  16x25  feet.  Does  $100  weekly, 
nearly  all  cash.  Stock  $600.  No  team. 
Business  now  profitable.  Owner  wants  to 
leave  city.  Price,  around  $600  to  $700. 
Dwelling. 

No.  344. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  15x27 
feet.  Does  $500  to  $600  per  week.  All 
cash.  Stock  only  $500,  as  business  handles 
large  amount  of  meats.  Clean  net  profit 
10  per  cent.  Best  reasons  for  selling. 
Price  inventory.  Will  need  about  $1,400, 
but  can  be  reduced  by  not  taking  cash 
register.  Dwelling. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fouUhs  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia.  Pa. 


weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  1234 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty-three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


and  provision  trades,  wants  to  represent 
one  more  concern.  Terms  $10.00  weekly 
contribution  to  expenses  and  good  com- 
mission.  Address  Mr.  Morton,  121  Church 
Street,  Toronto,  Canada.  5 


ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BV 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


FOR  RENT. 


WILL  EXCHANGE  FOR  TRUCK  FARM 
Grocery  located  on  one  of  the  principal 
streets  of  West  Philadelphia.  Size  25x72  feet. 
Doing  $550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory,  Owner 
will  sell  for  cash  or  exchange  for  good  city 
property  or  truck  farm  within  15  miles  of 
Philadelphia.  The  store  will  run  about 
$3,500;  if  property  exchanged  is  worth 
more  will  pay  the  difference  in  cash. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa 


00000000000000000000000000 

0  0 

DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and  o 
general  store  businesses  —  nothing 
else.  We  are  specialists  in  that  and 
we  know  what  we  are  about. 

In  the  term  “grocery  stores”  we 
include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  the  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  you  want  to 
buy  one,  we  know  where  something  Is 
that  we’re  sure  will  suit  you.  o 

Write,  call  or  telephone.  0 

WARNER  &  CO.,  0 

927  Arch  Street.  Philadelphia,  Pa.  o 
Phones,  Bell  Filbert  2500,  o 

Keystone,  Race  746.  o 


FOR  RENT— Large  General  Store  (owned 

by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  readv  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


HELP  WANTED. 


WANTED— A  good  salesmanfor  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
loiv  that  you  cannot  afford  to  be  without  them . 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABSORBINE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  F.  YOUNG,  p.  0.  F.,  9  Monmonth  St.,  Springfield,  Mass. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  lour  month*’  trial  lor  10  cents 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 


MISCELLANEOUS. 


AN  EXPERT  HUSTLING  TRAVELLER 
who  will  make  a  two  months’ journey  across 
Canada  from  coast  to  coast,  beginning  of 
February,  calling  on  the  produce,  meat 


Mrs.  Williams’  Brands 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co 

Philadelphia,  Pa. 


Talisman 

m^€qdfishCake 

iLsaJ 

A  FACKtO  AT 

sE.3iAi."L>nu£A 37&$  GLOUCES  r£WtMAS&y 


CODFISH 

CAKE 

PACKAGES 

Talisman  Brand,  made  of 
the  same  medium  sized  tender 
Georges  Codfish  that  goes 
into  Talisman  glass  jars.  A 
practical  labor-saving  pack¬ 
age  that  has  sold  everywhere 
we  introduced  it. 

Wrapped  in  waxed  paper 
and  in  a  heavy,  handsomely 
lithographed  varnished  wrap¬ 
per.  We  put  them  in  a  hinged- 
cover  display  box  which  helps 
to  make  a  handsome  display. 

Take  the  word  of  expe¬ 
rience — Talisman  Codfish 
Cake  will  sell  to  your  trade. 
Us  direct,  or  nearest  Swift 
branch . 

SWIFT  COMPANY 
Gloucester,  Massachusetts 
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GROCERY  WORLD 


UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  <fe  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we  will  adhere  to  until  next  issue,  unless  an  advance 
in  the  market  should  be  very  pronounced.  Quotations  below  are  based  on  prices  ruling  Monday,  February  3d.  Terms, 
net  10  days.  First  orders  must  be  accompanied  by  references. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel . $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands . : .  1 .00  per  bunch 

Selected,  7  hands . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3*25  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2.25 

Fancy  Brights,  150-176  size,  per  box .  2.25 

Fancy  Brights,  200-216  size,  per  box; .  2.00 

Fancy  Brights,  250  size,  per  box .  2.00 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $4-50 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 

CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box .  2.75 

Fancy  quality,  126  to  box .  2.50 

Fancy  quality,  150-176  to  box .  2.50 

Fancy  quality,  200-216  to  box .  2.50 

Fancy  quality,  250-288  to  box .  2.35 

Extra  choice,  96-112  to  box .  2.50 

Extra  choice,  126  to  box .  2.40 

Extra  choice,  150-176  to  box  .  2.50 

Extra  choice,  200-216  to  box .  2.40 

Extra  choice,  200-250  to  box .  2.35 


CALIFORNIA  LEMONS. 


Fancy  quality,  300  to  box .  $3.25  to  $3.50 

Fancy  quality,  360  to  box .  3.50 

Fancy  quality,  extra  large,  270  to  box .  3.25 

Choice  quality,  240  and  270  to  box .  2.75  to  3.00 

Choice  quality,  300  to  box .  3.00 

Choice  quality,  360  to  box .  3.25 


MESSINA  LEMONS. 

Fancy  Messina,  360  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . . 


$3.00 

3.00 

3-75 


ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs .  4.50  to 

Choice,  kegs,  61  lbs . ; . 

Good  quality,  kegs,  62  lbs . 

Good  quality,  kegs,  60  lbs . 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 

Finest  Ivhadrowee,  weighing  about  65  pounds,  per  pound .... 

Finest  Sair,  weighing  about  65  pounds,  per  pound  . 

Finest  Fard,  weighing  about  60  pounds,  per  pound . 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14 
pounds  . 


5.00 

4.00 

3-50 

3.00 


•05 

.04*4 

.04 

.o6y2 


.08 


NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality,  10  to  12-pound  boxes,  per  pound . 10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound  .09 

Extra  fancy  quality,  3-crown,  10  to  12-pound  boxes,  per  pound  .08 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box  .  .10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per 

pound . 14 

FANCY  JERSEY  SWEET  POTATOES. 


Fancy  Prime,  per  barrel .  $5.00  to  $6.00 

Choice  Prime,  per  barrel  . 

Fancy  Medium,  per  barrel .  4.00 

Choice  Medium,  per  barrel .  2.00  to  2.50 

CRANBERRIES. 

Cape  Cod,  fancy,  large .  $8.00 

Cape  Cod,  Early  Black,  per  bbl .  6.50 

Cape  Cod,  not  so  dark,  per  bbl .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.25 

Fancy  Jersey,  medium  dark . .  2.oo 


Do  You  Know  How  They  Got  Rich? 

A  great  many  Italians  who  have  started  little  fruit  stands  on  corners  have  gotten  rich. 

Do  you  know  how  they  have  done  it  ?  They  made  it  a  point,  small  as  they  were  when  they 
commenced,  to  buy  the  finest  fruit  in  the  market,  because  they  knew  the  people  would  buy 
it  regardless  of  price. 

There  isn’t  a  grocer  in  the  land  who  can’t  make  his  fruit  and  vegetables  his  best  paying 
department.  All  that  is  necessary  is  to  get  the  right  goods,  at  the  right  prices,  at  the  right 
place.  Anybody  who  is  posted  will  tell  you  that  the  place  to  go  is 

R.  A.  DAETWYLER  &  CO.,  calTo™^^  PHILADELPHIA 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Anv  subscriber  to  the  "GROCERY  WORLD »  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
V  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
BUgar  barrels.  Per  lb. 

“A”  Java . 

"B”Java. . 

“C”  Java . . . . 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

"B”  Mocha . 22 

“C”  Mocha . ~0 

Laguayra  (Washed  Caracas) . is 

“A”  Maracaibo . i® 

“B”  Maracaibo . 

“A”  Santos . 

“B”  Santos . 

"C”  Santos . . . 

Peaberry  Santos . 

“A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . . . 1® 

Lipton  Special  Mocha  and  J  ava,  1  lb.  cans  .  27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  -15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . “D 

Best  Gunpowder . 4® 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . .  •  38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . . 

Best  Imperial . 5U 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . ~ 

Young  Hyson . 35 

Heno  y,  and  %  lb.  packages . 50 

Silver  Moon . 2/ 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  14  and  14  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


2.10 

1.50 

1.50 

1.05 

1.75 

1.25 


CANNED  FISH. 

Salmon—  ,  „ 

Clover  Leaf,  1  lb.,  fiat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  fiat,  4  doz...., 

Sockeye,  1  lb.,  flat,  4  doz . 

Seward,  1  lb.,  tall,  4  doz . 

Jockey,  1  lb.,  tall,  4  doz . 

Victor,  1  lb.,  tall,  4  doz . 

Argo,  1  lb.,  tall,  4  doz . 

Sockeye,  K  lb.,  flat,  4  doz . . 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters _ 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  lib.,  flat, 4 doz .  8-25 

Star,  %  lb.,  8  doz.  in  case .  \  -50 

Star,  54  lb.,  flat,  8  doz . . .  2.40 

Gol(f  Label,  K  lb.,  flat,  8  doz .  2.50 

Beaver,  %  lb.,  flat,  8  doz . 

Clams _ 

Gold  Label  Brand,  1  lb.,  tall,  4  doz . 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  ,  , 

Standard,  5  oz.,  2  doz . 

Sardines,  in  Oil—  Per  c“e 

54  oil,  100 .  6 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  54  oil.  100 .  3.50 

y.  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  Y,  oil,  fanoy  cartons,  100  cans  4  50 
V  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

54  Mustard  Sardines— 

Gold  Label,  60  cans .  4.  50 

54  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

54  Oil,  Martell  Brand,  100  cans .  16 .00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  OU  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8 .25 

King  Oscar,  100  cans . - . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks .  0354 

Japan,  100  lb.  sacks . 05)4 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 3o 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.2* 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2J4  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2 .60 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  25 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

. . 0654 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 0654 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4 doz . 50 

Wagner’s,  31b.,  plain,  2  doz .  105 

Wagner’s,  S  lb. ,  sauce,  2  doz .  1  •  10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 95 

Standard  Shoepeg,  2  lb.,  2  doz . 90 

Standard,  2  lb.,  2  doz . 80 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas—  . 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz .  100 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Bean*— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1 .25 

Little  Darling,  2  doz . 

Pumpkins— 

31b.,  2  doz .  100 

Gallons . 

String  Beans— 

2  lb..  2  doz . 85 

Pin  Money  Vegetables — 

2  lb.,  2  doz.,  12  kind*  in  can. .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 .10 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . ; . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92)4 

Gallon,  J4  doz .  2.95 

Fair  Quality,  3s . 90 

2*.  2  doc . 75 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  1  05 

Blackberries,  2  lb.,  2  doz .  L25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1  •“*' 

Gooseberries,  2  lb.,  2  doz .  !•  60 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb . ,  2  doz .  1  •  35 

Sliced  Pineapples,  2  lb.,  2  doz . ••••••—  1-35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz  . . . . . . . .  J 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .35 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz . . .  1  ■  35 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  254  lb.,  2  doz . .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2 .25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Perim/ 

Evaporated,  50  lb .  1054 

Evaporated,  1  lb.  packages,  4  doz . 11 

Dried,  50  lbs . 

Peaches — 

Evaporated,  50  lbs . 13 

Best,  25  lbs . 15 

Apricots— 

Evaporated,  25  lbs . . 

Currants— 

Package,  36 . 08 J4 

Bulk,  25  lbs . 0854 

New  Figs— 

Box,  10  lbs . . . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . 20 

American  Brand,  25  lb . 

Dates— 

Package,  30 1  lb . •■•••• 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . . 09 

40-  50. 25  lbs . Of  >4 

50-  60, 25  lbs . 08 

60-  70, 25  lbs . 0754 

70-  80,  25  lbs . . . 07 

80-  90, 25  lbs . 06«4 

90-100, 25  lbs . 0654 

100-120, 50  lbs . 04 >i 

Raisins— 

3  Crown,  50  lbs . 1854 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs .  07% 

Seeded,  36 1  lb.  packages . 10 

Sultana,  36 1  lb  packages . 

|  Sultana,  bulk,  251ba . . . 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  . . 42 

Kingsland,  N.  O . •••••••• . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 29 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup  . . 32 

OrangeBrand  Syrup .  -35 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. .  -30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1 .90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips ,  54  gal .  cans ,  1  doz .  2.15 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.74 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4./0 

No.  1,  A .  4.70 

Light  Yellow .  4.35 

Fine  Granulated,  2  lb.  bags .  5.05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jar* .  1  -90 

Challenge ,  4  doz .  4 .  35 

Eagle,  4  doz .  ®-2& 

M agnolia,  4  doz .  4 .  t>5 

Red  Cross ,  4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4 .  uu 

Lion, 4  doz .  4.60 

Premium,  4  doz .  4 . 35 

Hires’  Silver,  4  doz .  4.65 

Square,  4  doz .  3.75 

EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . . .  4 .35 

St.  Charles,  4  doz . . .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.J0 

Peerless,  small  size,  4  do* .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz .  f.75 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1-60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross .  -95 

Midway ,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  190 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  Bpnng  top, 

vest  pocket,  durable  match  box .  1 .10 

Search  Light,  100s,  6  grosB .  1.00 

Search  Light,  500s,  1  grosB .  4.50 

Daily,  No.  1,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eye,  5  gross . . .  1  05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet.  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  6.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.20 

Babbitt’s . 100  8. 75 

5  box  lots  freight  paid,  with  1  box 
"1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2y  boxes 

"1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

•Bee . I. . 100  3.90 

•Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

•Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine . 60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7 .00 

•Kirkman’s . 100  3.85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.25 

•Lifebuoy .  60  2.00 

•Fairbank’s  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  3  90 

•Philadelphia Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

•Santa  Claus . 100  3.55 

White  Floating . 200  4.10 

•Star . 100  3.25 

•Sunlight . 100  4.10 

•Sunshine . -120  2 . 50 

StarOleine . 60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3. 90 

•Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

•Snowberry . 100  8  90 

Best  Blue .  80  3.40 

•Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4  00 

*  5  box  lots  delivered. 


TOILET  SOAP, 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  60  3.25 

Sweet  Maiden . 1  do*.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  60  3.75 

Sweetheart .  60  1.90 

Lava . ••••«•. ■  100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s . •••••  50  1.88 

Sapolio . 3  doz.  2  25 

Wrigley'* . 100  3.50 

Wrigleys .  60  1.80 

Scourene . *00  a. 00 

Lipp's Scourer .  60  2.25 

Sil  San . 60  2.00 

Armv  and  Navy  Compound. . 4  doz.  1.80 

Finola  Star  Polish . -.100  3. 85 

Silver  Sand . per®,®!;  2*5? 

American  Scourer . ••••1°°  X  IX 

Bon  Ami,  10c.  sire . 3  do*.  2.50 

Brooks’ Crystal . _...... .100  3  »0 

Hoefner’s  Crystal,  with  spoons . 24  pkg*.  ’.<* 

Old  Dbtcn  Cleanser,  4  doz . —  3  " 
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MOLASSES  AND  SYRUPS. 


Porto  Rioo  Molasses—  Per  gal. 

Fancy,  barrels . 42® .  45 

Choice,  barrels .  .40 

Good,  barrels . 26®  .80 

Fancy,  quart  Jars . per  doi.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .  48 

Prime .  .37 

Good . 85 

Ordinary . -  .22 

Blended,  fancy .  .36 

Blended,  choice .  .83 

Blended,  good .  .80 

2-lb  tins,  8  doien. . per  case,  2 . 90 

Quarts,  2  doien . per  case,  2.93 

Sugar  Syrup— 

Pure,  extra  fancy . . . 85®.  88 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice . 29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  doien . per  case,  1.95 

Tins,  2%-lb.,  2  doien . per  case,  2.80 

Tins,  8-lb.,  2  doien . per  case,  2. 60 

Tins,  5-lb.,  1  doien . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  95 .  38.00 

Georges  count  110@116 . 25.00 

Shore  2s,  count  225@250 .  30.00 

Medium  Irish  2s,  count  450 .  22.00 

Norway,  count  400@450 . 24.00 

Norway,  count  800@350 .  27.50 

Norway,  count  240@270 .  86.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 19 

Bloaters,  Cromarty,  100s .  1.50 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . .15®  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 28®. 85 

Choicest . 45®.  65 

mperlal— 

Common  to  fair . ■— .< . 20®.  26 

Superior  to  fine . 30®. 85 

Extra  fine  to  finest . 40®. 45 

Choicest . 60®.  66 

young  Hyson- 

Common  to  fair . 16®.  18 

Superior  to  fine . 22@.80 

xtra  fine  to  finest . 85®. 40 

uolcest . 45©.  60 

Hyson- 

Common  to  fair .  @12% 

Superior  to  fine . @.18 

Extra  flnetoflnest .  ®.25 

Japan- 

Common  to  fair . 

Superior  to  fine . 22@.25 

Extra  fine  to  finest . 28@.80 

Choicest . 32@.38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired — Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust  .  @.12% 

Oolong- 

Common  to  fair .  @17 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@.35 

Choicest . 40@.65 

ouchong— 

Common  to  fair . 16@.18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 30@  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 

lava— Mandhellng— Fancy  brown . 86 

Old  Government— Best . 29 

Old  Government — Choice . 27 

Old  Government— Prime . 25 

Old  Government— Good .  .23 

Mocha- 

Genuine  Arabian .  .28 

Maracaibo— 

Cucuta— Best . 16  % 

Cucuta— Choice . .16 

Cucuta— Prime .  .16 

Cucuta— Good . 14 

taguayrtt— 

Caracas— Finest . . . 20 

Caracas— Choloe . - . .17 
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Pea  berry— 

Santos— Fancy .  .17% 

Santos— Choice . 17 

Santos— Fine . .16 

Bio— Fancy . „ . 17 

Bio— Choice .  .16% 

Bio— Fine. . 16 

Santos— 

Best . 16 

Choloe . 15 

Prime . 14% 

Good . 18% 

Fair.  • .  .................. . ......  ...........  .12% 

Bio- 

No.  1— Golden . 15% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  6 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bagB  or  barrels.  Per  lb. 

Allspice . . . -  .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23@ .  27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . ,17@.20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 86®.  88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21@  ,22 

Ginger  Jamaica,  unbleacned. . -  .20®  .21 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . .  .25@  36 

Nutmegs,  105-U0s . 18@.20 

Nutmegs,  180-140b . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore.., . 15@.17 

White  Pepper,  fancy .  25@.30 

Bed  Peppers .  .15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra; . 26% 

Cinnamon,  Saigon . 73% 

Cloves . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  - . 18 ' 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  doien  Perdoi. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika . 1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  doi. 

Mam .  white  2%s,  unpeeled  Calif. .  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  3s .  1 . 00@1 .05 

Fancy,  plain  or  sauce,  2s .  1 .15@1.25 

Fancy,  plain  or  sauce,  8s .  1.55@1.66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.16 

Soaked .  75.  @  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.76 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . „ .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  out .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  t  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2 . 10 

Extra  81fted  2s .  1.60@1.75 

Sifted  2s .  1.15@1.85 
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Telephone  2s. . - .  1.25 

Sweet  Wrinkled  2s . „..  1.40@1.60 

Standard  E.  J.  2s . 1.00@1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 95@1  00 

Pumpkin- 

Fancy,  8a . . .  1 . 10@1 . 20 

Fancy,  gallons . 

Squash- 

Fancy  8s . 1.20 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-ln.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  8.75 

Gallons,  extra  standard  Maryland  2.80@8  00 

Quarts,  glass  jars. .  2.90 

Fancy  Strawberry  Is . . .  1.40@1  60 

Out  8s .  1.10@1.16 

Sweet  Potatoes  8s .  1 . 15 

Sauer  Kraut  ts . 95@1.10 

Spinach- 

Standard  Maryland  8s . 1.25@1.4Q 

Fancy  New  Jersey  8s . .  1 .40@1. 65 

Gallons. .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots—  Perdoi. 

Fancy  8s .  3.80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2 .65 

Standard  2%s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  8s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s . 

Extra  Standard  gallons .  9 . 75 

Bartlett  Pears- 

Extra  3s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 8.80 

Extra  2%s .  3.25 

Peaches,  Crawford- 

Fancy  Ss .  8.25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.60 

Pineapples— 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4 . 00 

Singapore  l%s— .  1.15@1.25 

Plums,  egg,  3s . 

Plums,  gage,  Ss . 

Apples— 

Gallons .  3.50 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries — 

Bed.  fancy,  2a .  2.75 

Standard  2s . . . 

FISH. 

Lobster- 

Flat  Is .  5. CO 

Flat  %s .  2.50@2  75 

Kippered  Herring— 

Is . 1.50 

Alaska  Salmon- 

Pink  is .  1.10 

Medium  Bed . 1.25@l.f0 

Choice  Red  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %8 .  1.25@1.30 

Tallis .  2.00 

Flat  Is . . .  2. 20 

Oval  Is  (steaks) .  2.90 

TlQfi 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  60  tins .  2.35@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy  ,1-lb.  cartons. .  .11 

Smyrna  Suit. ,  fancy,  6  cr. ,  80  lbs .  .  15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . . 

California,  4  cr.,  50  lbs.. . . 

California,  8  cr.,  60  lbs . . 

California,  2  cr.,  50  lbs . . 

Figs — 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%-ln.,  10  lbs . . 

2%-ln.,  121bs . . . . . 

2%-ln.,  12  lbs-  . 


2-in.,  12  lbs- . . . 

Currants— 

Fancy,  1-lb.  cartons . . 

Cleaned,  1-lb .  cartons,  choloe . 

Bulk,  choloe,  60  lbs . . . 

Natural,  choloe . - . „ . 

Citron- 

According  to  quality . ....„ . .... 

Lemon  Peel- 

According  to  quality . . 

Orange  Peel- 

According  to  quality . . . 

Fard  Dates— 

60  lbs.,  bulk . . . . 

1-lb.  pkgs.,  80-lb.  case- . - . 

Persian  Dates— 

60  lbs . - . - . ...... 

Prunes,  California,  25-lb.  boxes. 

Eplneuse,  20x30 . . 

30x40,  choloe . 

40x50,  choice . 

60*60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box- 

80170,  80x  90 . . . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 . . . ......... 

50x  60 . . . 

60 x  70 . . . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . . . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . . . 

Choice,  l-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . . 

Unpeieled,  fancy,  25  lbs. . 

Extra  Choice  Muir . . . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Per  lb. 
.08 
.09 
.08 
.07% 

.15  @.18 

-10% 

.09% 

.08% 

.10% 

.09 

.06% 


.19®  .22 
.11%®  .13 
.11%®  .13 


.10 

.05% 

.15 
.10% 
•  t8% 
.07% 
.07% 
■C6% 


:?o* 

•09% 

.09 

.08 


.10% 

12% 


•  15% 

•  14% 


.26 


NUTS. 


Almonds— 


Jordan,  shelled,  large,  28  lbs. . 

Valencia,  28  lbs . 

.40 

.33 

@.46 

@.40 

Flot,  shelled . _... 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . - . 

Tarragona.  120  lbs . 

.20 

.20 

.15% 

Hard  Shell,  100  lbe . . . 

Brazils— 

New,  large,  180  lbs . . 

Filberts— 

Turkish . 

.11 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . 

.12 

Long  Naples,  110  lbs . 

Pecans— 

.14 

Polished, 80 lbs . 10  @.12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . . . . .  .15 

Marbots,  110  lbe . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs. .  .18% 

Extra  choice,  boxes,  26  lbs .  .14% 

Choice,  bags,  125  lbs .  .12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . .... 

Reduced  quarters,  with  bones..—  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  17.0D@22.00 

High  quarters,  boneless . .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality  — . 12.00@20.00 

Mushrooms,  %s.  accord' g  to  qqal.  26.00@35.00 
Mushrooms.  %s,  accord’g  toqual.  18.00@20.00 
String  Beans,  according  to  qual...  12.00@17 .00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16  .00 

French  Macaroni,  cartons,  25  lbs., 

per!  b . 08®  .0#$ 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

4»V  subscriber  to  the  "GROCERY  WORLD  ”  who  i»  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations.  _ 


ADVANCES,  Column. 

(utter . ••••• .  7 

Cgg* . *7 

pressed  Turkeys . .  45 

Pressed  Squabs . - .  45 


DECLINES. 


Dried  Peaches  •  r 


Colusa. 

.  35 


ADDITIONS. 


Colamn. 


VDH  AID  BAIUEE  ETXBTMUft  TOO  BUT. 

Standard  Weights  per  Bushel. 


Hinrow  Beta . . . . . . 

Medium  Boons.- . - . - . . . 

Pea  Beans . - . . . . . . 

_ _ ..6*  lb* 

....58  “ 

. <6  “ 

Barley . . . . . . . . 

. . ....48  *• 

TlffVtMft,,  .,  ,  , . . . 

ShMlbukl  . . . . . . . 

. -J  “ 

COL. 

Harm  Cash  Dnwif,.....M..33 

Uqd . - . 

Ammunition  <—....•*  ...... ......  4 

Lzli  Grttio . .  5 


. 

Sag  sad  Twin*  Holder*-... 33 

Baking  rowdor- . 5 

Barley. ...........  . . w..^.»w*9 

Bukm.... . . 6* 

.............. .......««S9 

>  e 

,  6 

11 


Bath  Brick 


Blacking,  Shoe  ...... 

Bluing... . 

Borax ....... ........ .... 

Broom. 

Broshe. ... 


3 

.■33 


Buckwheat  Flour. 

Bung  Boren . . . 

Butcher.1  Sundries..... 

Butter  Dishes . 6* 

Butter.... .................  ••■•••••  7 

Butter  Color . . . 47 


.10 

8 

is 

10 


Camphor . 

Candles . 

Candles . 

Canned  Goods. 
California  Fruits... 

Vegetables. . . 

Fish . 

Pie  Fruit . : . 


•  eeeeeeeeeeeee 


Sardines. 
Heats  ..... 


COL. 

. 13 

Can  Openen . 53 

Capers  see  e  e  e*  eeee  e  e  e  ee  eeae  e  ee  e  e  eee  e  •  7 
Ctpi)  GPfle eeeeeeoeeeeeeoeee see «»>  4 
Catsup  •  eeeeeeeeeeeeeeeeeeseeeoeeeaeS  6 
CtfOti  SpCClaltiM.  ♦♦•••ee»e*e» 

Cereal  — —  — — >3^ 

Cheese  .  e  e  e  eaeee  e  e  e  e  ee  eeee  e  e  e  ••  see  e  S  7 

Chocolate  and  Cocoa. 
Chewing  Gum....... 

Cider  eeeeeeeeeeeee  oo  ooooeoe  t 

Clothes  Pins..... . 

Cocos  hut.. ...... ....... 

Codfish.  eeeeeeeeeeeeeeeeee. 

Coffee . 

Essence . . 

Chicory . 3 

Coffee  Mills  . . 3t 

Cooking  Herbs  e see eeeeeeeeeeeee  8 
Condensed  3411k  ..............so 

Cream. . . . ..._.sx 

Condensed  Mince  Heat . 38 

Corn  Heal. . .*9 

Corn  Starch . . . ...58 

Cottolene...._ . . . a6 

Cracked  Wheat. . *9 

Crackers,  Cakes,  etc... . as 

Cranberries  . . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen.., 


..17 

..Si 
.50 
..6s 
..si 
.35 
.  3 
3 


Dressed  Heats... 
Drugs,  Grocers’ . 


COL. 
•  eeee  eeeeee44 
>eeeeeeeeee47 


Eggs .... 

Essence  of  Coffee..., 
Extracts...., 


..»7 

..  4 


Fancy  Groceries  ..^—......s? 

Farina, . .eg 

Farinaceous  Goods . . «9 

Faucets . . —.33 

Canned  Fish _ ....™......ia 

Fixtures.....™..................  3s 

Flour  e  eeeeee eeeeeeeeeeeeeeeeee  esses  .38 

Flour,  Self  Rising _ _ s8 

Flour,  Buckwheat . . . s8 

Fly-paper . . . 59 

Food,  Bird  .......m.. ............ 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . 

Ginger,  Ji 
Gravel,  Bird. 
Grocers’  Fixtures..., 
Herring . . 


.31 

•47 
•  59 
..33 
•34 


Hominy  and  Grits . 29 

Honey . 36 


COL. 

Ink. . . *37 

Insect  Powder . 48 

Ironing  tv  ax—.. ........ ,,.,•••••  59 

jams.. . 46 

Jars  and  jar  Rubbers . 7 

jellies . -46 

Junket  Tablets  eeeeeeeeeeeeeeeeee  »o 

Ketchup-.. _ ...... — - 16 

Lamp  Goods— _ _ 37 

Laird _ _ .44 

Lemons  and  Oranges— ...... 

Lentils..— . •—•—...29 

Licorice . 47 

Lime...—..—. - —.—..37 

Live  Poultry . —....45 

Lye,  Concentrated . 37 

Macaroni  .3* 

MackereL. . —34 

Maple  Sugar  and  Syrup. ..  60 

Matches _ _  _...— —37 

Measures— . - — — . 33 

Meat....,— .....— ..44 
Mince  Meat  — .... — —38 
Molasses  .60 

Mucilage . . 59 

Mustard . 57 

Mustard,  Prepared . . 57 

Marmalade. . 46 


COL. 

Nuts  eeeeee  e  eeeeeeeeeeeeeeeeee  eeeeee 
Oat  ASoalagee e eeeeee e eeeeeeee eeeee •  *9 

C}il*.«.«  eeeeeeeeeee  seeeeeeeee  eeeeeeeee39 

Oil,  American . - . 40 

Olive  Oil  ........  eeeeeeeeeeeeeeeeee  4® 

Olives . — . 39 


Noodles,  Egg . 


-29 


Paper  — .  —  e  eeeeee  ee  eeeeeee  e  eeer 

Paper  Bags— . 

Peanuts— 

Peas,  Dried . — . 

Pepper  Sauce— . 

Pickles 

Pickled  Meats . . . 

Plum  Pudding...—. 

Pork  and  Beef. . 

Potash— . . . . . 

Potato  Chips . — .... 

Poultry  Seasoning _ 

Poultry,  Dressed—.., 
Poultry,  Live.— 
Powder,  Rifle  — — 

Preserves.— . — . 

Provisions—.—.. 
Puddlne . ............. 

Putty 

Rennet- . ..... 

Rice  - . — . 

Rice  Flour . 

Rolled  Oats . . 

Root  Beer... . 


..41 

-41 

••*9 

••5* 

-4* 

-4* 

..46 

-43 

-37 

-42 

-45 
-45 
— 45 

-  4 

...46 

-43 

...31 

-47 

...So 

-SI 

...29 

-.29 

-53 


Ropa .— . 

Rosin . 


COL. 

■59 

•47 


Sago- 
Sadad  1 


■eeeeeeeeteeeseeesi 


Dressing-. 

Sal  Soda-.. 

Salt— — 

Sapolio 

Sardines— . 

Sauce  and  Condiments . 

Sauer  Kraut— . 

Scales  — . 

Scoops,  Grocers’ . 

Scouring  Soap . 

Seeds 

Shoe  Dressing . 

Shot....— 

Smoked  Fish— . — . . 

Soap,  all  kinds . 

Soda,  Bicarb— . . 

Soft  Drinks—....— . 

Soups  ■ 

Specialties . - . 

Spices . .... 

Whole.....' . 

Starch 

Stove  Polish . - . 

Soap  Powders- . . 

Segars . 


Sugars  - . 

Stllphlir  seeeseseeaeset 

Sundries . 

Syrups . . 


teesseeesessei 


Tacks- . - 

Tapioca . . 

Tar  ••••■••—..—..—«« 

Teas..— ......... 

Tobacco,  Chewing, 


. 59 

. *a 


5C 

S' 

4 


Tobacco  ( 

Tubs . - . 

Twine  Holder . 

Twine . 


.6 

..64 

:S 

-33 

-59 


Vermicelli . . . 3a 

Vinegar . 4} 


Washboards . — . 6s 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . 29 

Wheat  Flour— . — . . S9 

Wrapping  Paper . . 41 

Wringers,  Clothe*. . 

Woo  den  ware,  Sundries . 61 

Witch  Hard . 48 


Yeast  Cakes . 63 


-1- 

SUOAR. 

Confectioners'  Lozenge,  XXXX .  5- *5 

“  Powdered .  5- x5 

“  Crown  A .  5-35 

il  Crystal  A .  5.00 

“  Coarse  Granulated .  5.25 

Eagle  Tablets .  6.30 

Crystal  Dominoes .  7-35 

Cut  Loaf .  5 .80 

Patent  Cubes .  5*  25 

Powdered .  5*1® 

Extra  Fine  Granulated . v .  5-  0 

Coarse  Granulated .  5*,Q 

Granulated .  5* 00 

Fine  Granulated .  5* 00 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . — . v .  5*°5 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . .  5-°5 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag . . .  5.15 

“  in  5-lb.  bags  packed  in  bbls....  5.20 

“  in  5-lb.  bags  packed  in  100-lb. 

bags . . .  5-2° 

“  in  2-lb.  bags  packed  in  bbls....  5.30 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5*3° 

“  in  2-lb.  cartons  in  cases .  5.20 

“  in  2-lb.  paper  packages  in 

cases .  5- 20 

Confectioners’  A .  4  •  80 

1—  Keystone  A. .  4-75 

2 —  American  A .  4*7° 

3 —  Centennial  A .  4  65 

4 —  California  A .  4.60 

5—  Franklin  B . .  4  -55 

6—  Keystone  B .  4-5° 

7—  American  B .  4-45 

8—  Centennial  B .  4-4° 

9 —  California  B .  4-35 

10 —  Franklin  Extra  C .  4  30 

xi — Keystone  Extra  C .  4  -25 

12 —  American  Extra  C .  4  20 

13—  Centennial  Extra  C .  4-T5 

14 —  California  Extra  C .  4* *5 

15 —  Franklin  C . . . 

16 —  Keystone  C . 

TEA.  Per  lb. 

Japans — Basket-fired .  18  @  35 

Japans — Pan-fired — Common  to  fair .  17  @  23 

Fine . 24  @  28 

Choicest .  30  (§>  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . .  40  (a)  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

Fine .  30  @  35 

Choicest .  @  40 

Gunpowder— Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


Moyunb—  Good .  27  @  30 

Fine... .  35  @  A° 

Choice .  45  @  5° 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  13  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  4° 

India — Common  to  Fine .  17  @  38 

Ceylon — Common  to  Fine .  17  @  40 

English  Breakfast — Fair  to  Good .  14  @  15 

Choice  to  Extra .  18  @  28 

Choicest .  3°  @  4° 

Per  lb. 


•47 

.42 

•37 


40 

Per  lb. 


PACKAGE  TEAS. 

Lipton's  Teas — 

In  54  &lb.  In  yA  lb. 

Ceylon  and  India,  No.  1 .  .45 

Ceylon  and  India,  No.  2 .  .40 

Ceylon  and  India,  No.  3 .  .35 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1..., .  .45 

Formosa  Oolong,  No.  2  .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00* 

Levering  Coffee  Co. — 

Tourist,  54s  an^  54s,  15,  20  and  251b.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  5£s  and  54  s, 

15, 20  and 25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . . . 

Tetley’s  Tea — 

y  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . - . 22 

i-lb.  Silver  Sacks .  2254 

54-lb.  Silver  Sacks . 23 

5^-lb.  Silver  Sacks . 

J4-Ib.  Silver  Sacks . 

Spring  Garden  Tea— 

100  lb.  barrel* . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags . '. .  “ 

54  lb.  silver  bags .  “  " 

X  lb.  silver  bags . . .  “ 

Packed  in  cases  containing  100  pounds. 


•2354 

.25 

.18 

.19 

.1954 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4-°° 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  ]/2  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn’s,  54  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  5^  gross . per  gross  9.25 

Mica,  y  gross . per  gross  8.40 

Peerless,  5^  gross . per  gross  4.40 

BAKING  POWDER.  f  er  Du 


i^  lb.,  4  doz.  in  case. ...  i  .00 
%  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  X  doz.  in  case....  16.75 


Davis’  O.  K.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J6-lb.,  3  doz . per  doz.  .90 

Davis’  O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  x-23 

Cleveland's,  54-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.3754 

Leslie’s, 5^-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  2  doz.  cases . 9° 

Leslie's  i-lb.  cans.  1  doz.  cases  . .  1*65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . . 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . ®2H 

6  oz.  glass,  2  doz .  1  °7/4 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1  °3 

6  oz. ,  1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . Pcr  <Joz.  **5 

roc.-can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  x  .25 

x-lb.  cans,  x  doz.  in  case . per  doz.  2.50 


-4- 


Royal,  ioc.  size,  4  doz. 

“  X  lb.,  4  doz . 

“  %  “  2  “  . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz, 
“  “  »  U-lb.  “  “  “ 

Boston  Brand,  5-lb.  size,  X  doz.  case....per  doz. 


.86 
1.30 
2.40 
4  65 

2.25 

1.25 
12.00 

2.50 
•  55 
•75 

6.00 

1.50 
.80 
•45 


“  X  “  2 

“  x  "  3  “ 

Purity  Brand  5  “  X  " 

“  1  *'  1 

“  X  “  3  “  .... 

“  y*  "  3  “  •••• 

BLACKING — Shoe.  Per  Gross. 

Shinola . . . per  doz.  .75 

Shinola,  X  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . pergross  6.90 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  X  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  i,  X  gross .  2.22 

“  “  2,  “  2.60 

••  “  3,  “  .  a  .85 

“  "  4.  “  4-55 

“  “  5,  “  7-5» 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING.  p9r 

Mason's  Shoe  Dressing . 

Acme,  1  doz . . .  x 

Bixby's  Royal  Polish,  i  doz . 

Bixby  Jet  Oil  Polish . ft . 

Brown’s  Shoe  Dressing,  i  doz . 

Brown's,  Army  and  Navy,  i  doz . 

Boyer’s  French  Dressing . 

“  Oil  Polish . . . 

Admiral  Russet  Combination . . . . . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2 

Boston  Waterproof,  black .  2 

Boston  Jr.  Waterproof,  black,  10-ccnt  size... 

Elite  Combination,  Baby,  black . . 

Elite  Combination,  large,  black .  2 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polisning . 

Royal  Gloss,  black,  self-polishing . . . 

Dandy  ComDination,  russet . 2 

Star  Combination,  russet...- . 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .arge . 

Rossola  Waterproof  Paste  Polish,  small . 

uick  White,  cleans  dirty  canvas  shoos . 

uick  White,  cleans  dirty  canvas  shoes .  s 

Paste  black,  never  dries  up,  large  nos  — 


Do*. 

•75 

15 

£ 

,62* 

82M 

65 

75 

70 

•70 


.00 

.85 

*5 

.00 

•75 

00 

.85 

■75 

•75 

.00 

•7J 

■75 

•  rs 

•4* 

*5 


•71 
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GRKEN  COFFEE.  P«  lb. 

Rio  Golden  Fancy . . . 09^®  .  10 

“  Prime .  @  o 8% 

“  Choice .  ®.o8 

Santos  Peaberry ,  extra  fancy .  •  12% 

-  Fancy . 09^®. 09^ 

“  Choice .  @°9 

Maracaibo,  Strictly  Fancy,  Mild . .12 

“  Choice .  @.uK 

Washed  Caracas,  Fancy . I354@.i4 

Laguayra,  Fancy .  .i°M 

Java,  Extra  Fancy  Old  Government . 20%®. 21 

“  Extra  Fancy .  ®.  20 

"  Fancy .  ®.I9^ 

Mocha,  Hand  %  bales,  genuine,  finest..  ®.i9 

Mocha  Seed,  Santos,  Fancy .  @.ioH 

Mocha  Seed ,  Santos,  Choice .  @10% 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rl<„  Extra  Fancy  Golden .  @.ia 

“  Prime .  ®.zoX 

“  Choice .  ® .  09  H 

Santos,  Extra  Fancy .  .13 

Fancy . . . .  ®.  12X 

“  Choice . .  ®.I2 

Laguayra,  Fancy .  @.14 

Maracaibo,  Choice .  @14)6 

“  Fancy.... .  @.15 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government .  @  -2554 

“  Fancy .  @.24^ 

Mocha,  Finest .  @.23^ 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 22 

“  “  “  a . 20 

“  “  "  3- . *7 

«  "  “  4 . 14 

Pack  In  25  and  so-lb.  cans,  and  25, 50  and  100-lb.  bags. 
Levering  Coffee  Co.— 

Ventura . 17H 

Eureka . 14X 

Leader . 13 

Jap . 12 

Special,  No.  6 . 11 

Special  Drive . 11 

Extra  Value  Blend . zojtj 

Bargain  Blend . xo 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 

on  the  equality  plan. 

New  York  Card  Price,  xoo-lb.  Cases.  60-lb.  Cases 

Ariosa .  15#  i5fo* 

Lion .  X3H  13K 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  x  lb.  tins,  .26 

Saludo,  lbs . 20 

“  50-lb.  tins . 19 

“  barrels . 18 

VIv,  lbs . 16 

“  50-lb.  tint . 15 

“  barrels . 14 

Ground  or  onlverised  without  extra  charge. 


Llpton’s  Package  Coffee — 

Special. . 26 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 
German-American  Coffee  Co. —  Per  lb 

Trlunfo,  24  2-lb.  cans . 29 

“  48  x-lb.  cans . .29% 

Trinidad.  60  or  100  i-lb.  cartons .  .26 

“G-A"  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  x-lb.  cartons . ax  % 

Iowa,  60  or  100  x-  and  2-lb.  cartons . 18  J4 

Tumbala,  60  or  too  x-lb.  cartons . z6% 

Quczal  (after-dinner),  is,  24  or  48  }<'lb.  cans 

per  %  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  x  lb.  tins . 

Tourist,  24  or  30  3  lb.  tins . 27X 

Almoco,  40  or  60  1  lb.  tins . 20 % 

Almoco,  24  or  30  3  lb.  tins . «...  .20% 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  6olbs.  to  case . X4,\, 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 1475 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14X 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr”  : — 

50  tins  In  box... . per  box  3 . 80 

xa  tins  In  box . per  carton  .95 

alb.  tins . perdoz.  5.75 

George  Floto's  Sons — 

Floto’s  Coffee  Essence,  Xgxozs  Improved 

cans . per  gross  2.25 

Floto’s  Coffee  Essence,  H-gross  cans,  tin 

ends . per  gross  2.70 

Floto's  Coffee  Essence,  JfJ-gross  cans,  all 

tin . . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .04  X 
Floto's  Vienna  Coffee  Essence,  Manilla, 

J4  gross . pergross  2.25 

Hummel's  Essence,  tin  can,  %  gross,  per  gross  2 . 85 
“  “  tin  ends,  “  “  2.70 

"  "  Improved  “  "  2.15 

Chicory,  Selig's,  65’s . , . 05% 

“  English  Gronnd,  bags  about  160  lbs.  .05X 

“  Francks’,  stick,  65  lbs . 06H 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04% 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2, 35 

Blasting,  B,  kegs.  25  lbs .  1. 5° 

Duck,  kegs,  12  %  lbs .  4-75 

Duck,  kegs,  6X  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs... .  4*75 

FG,  FFG,  FFFG,  kegs,  12%  lbs .  2. 65 

FG,  FFG,  FFFG,  kegs,  6%  lbs .  1 . 5° 

Drop  Shot,  1  to  10,  bags,  25  lbs.„ .  1.85 

BB.  bags,  25  lbs .  2 . 10 
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BLUING— Dry. 

Barlow’s,  small,  2  doz . 

“  large,  x  doz . 

Sawyer's,  No.  x,  6  doz . 

“  No.  3,  3  doz . 

Colburn's,  No.  1,  4  doz . 

“  No.  *,  3  doz . . 

u  Mammoth,  3  doz . 

“  Ball  Blue,  x  oz.,  3  doz.. 

Ball  Blue,  2  oz.,  3  doz. 


Per  Gross. 

.  2.60 

.  $.20 

.  *-5° 

.  3-35 

.....  x.6o 
.  a. 50 

.....  3  60 

. 2.65 

.....  5  00 


BLUING — Liquid.  Per  Gross 

Boyer’s  Bengal,  8  oz.,  X  gross .  3.50 

Cream  Indigo,  2  oz.,  X  gross..., .  3.90 

Cream  Indigo,  4  oz.,  8  grots .  7  40 

Cream  Indigo,  8  oz.,  8  grosz . . .  11.40 


BUTTER.  Per  'b. 

Tub  Buttei : — 

Creamery,  Extra,  60-lb.  tubs . .  34 

“  First,  “  . . .  .  33 

“  Second,  "  .32 

11  Third,  “  .29 

“  Imitation,  30-60  ’bs .  .a $ 

“  5-  and  10-lb.  rolls,  60-  and  xoo- 

lb.  boxes . 35 

Ladles,  30-60  lbs,,  bakers'  use . .  .23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  xo-30-lb.  bxs,  .39 

B.  B.,  E.  D.  brands,  so-so-lb.  boxes .  38 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxet . .37 

Sheal  (“400")  Elgin,  20-so-lb.  boxes .  .36 

Shesf. . .  .30-. 35 

B.  S.  Gilt  Edge,  cartons .  40 

Gurnse,  pounds  or  half  pounds .  .37 

Belle  Spring .  .34 

CANDLES.  ptf  ib. 

P.  ft  G.,  8's,  30  lbs . . . . . 10% 

“  16’s,  ••  . . . xxH 

Paraffine,  4's,  6’s,  8’s  cartons,  36-lb.  cases, 

per  Id .  .  08 Vi 

Searchlight  Hotel,  16's,  30  lbs .  09  X 

Peerless  “  “  “  . xo# 

Bright  Light,  **  “  . . per  box  2  50 

Werk’s,  8’s,  30  lbs . 12 

“  i6’s,3olbs . 13 

Carriage  Candles,  size  6x1  H . 19 

Martha  Washington,  long  rat . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . pergross  4.20 

Mason’s,  quarts . per  gross  4 . 45 

Mason's,  half-gallons . par  gross  6.20 
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Jelly  Tumblers — 

Barrels,  22  doz . . . per  doz 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  %  gro.,  no  rubbers,  per  gro.  x  .70 
Jar  Rubbers — 

Lip,  wide . . . . . . — per  gross  .85 

Acme,  wide,  x  dos.  cartons . per  lb.  .45 

“  medium,  1  dos.  cartons . «...  “  .40 

Reliable,  white  rubber,  wide . s6 

“  “  medium. . 26 

Black,  medium. . perlb.  .25 

(25  lb.  loti  1  cent  per  lb.  lest.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos. 

“  Sage . «. . .  “ 

“  Thyme . .  “ 

“  Savory .  “ 

"  Special  case  asssorcmeat,  s 
doz.  Sweet  Marjorxun,  1 
doz.  Sage,  doz.  Thyme, 
%  doz.  Savory... ..per  case 
Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

H-lb.  cartons,  x  doz . . . . per  doz. 

X-lb.  “  “  “ 

X-lb.  •'  •*  “ 

X-lb.  screw  cap  bottles,  s  dos . per  dos. 

X-lb.  square  cans,  s  dos. . .  “ 


••5 

•*5 

•*5 

•*5 


40 

•75 

«.*5 

•9» 

.80 


CANNED  GOOD8 

Tomatoes — 

Mrs.  Hancock’s  Frying . 

Frying,  Good  Luck  Brand. . 

DuBois'  Frying . . . . . 

Jersey  King,  No.  3,  Standard  Jersey  .. 

Blue  Hen  Chickens,  No.  3 . 

Silver  Lake,  fancy,  Jersey . . . . 

Alta,  No.  2 . 

Plantation  No.  10, 1  doz . 

Bull  Dog,  No.  2 . . . 

Lima  Beans — 

Tinsley's,  extra  small. . . 

Silver  Lake . . . _ . . 

Little  Darlings . . . ...... 

Acorn . 

Early  Autumn . 

Boyer's,  No.  a . . . 

Oxford,  Maine  packed . 

String  Beans — 

Extra  Fancy . 

Mikado,  Penna.,  fancy . . . 


Per 


Dos 

1  25 
z.xj 
i  12X 

1.03 

■95 
z  .10 

•70 

2.8s 

.67X 


1.25 
1  05 
1  30 

1. 15 

•95  , 

><»7X 

•87 


1. 65 
x  .00 


What’s  in  a  Name?  Lots! 


Take  “  Caricol,”  for  instance— when  applied  to 
“Tea”  it  stands  for  a  blend  of  which  tons  have  been 
sold,  because  it  has  the  peculiar  faculty  of  pleasing 
almost  everybody — and  last,  but  not  least,  you  can 
make  160  per  cent,  profit  on  it,  and  satisfy  your  cus¬ 
tomers  that  the  price  isn’t  too  high. 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 


Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


PEANUTS— FIVE  A  BAG 


Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 


Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay*  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 


What’s  the  Difference? 


The  answer — “the  bottom  is  as  good  as 
the  top.”  You  know  what  this  means  in 
Evaporated  Apples.  It  means  that  your 
customers  will  keep  buying  that  kind,  and 
we  know  you  will  keep  buying  that  kind 
to  supply  your  customers.  APELPI  on  a 
package  of  evaporated  apples  is  a  positive 
guarantee  that  the  fruit  is  the  finest  that 
can  be  had,  and  its  preparation  can’t  be 
excelled. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


IN  SaEmTING  TO  KDVESTISERS  KINDLY  MENTION  "GROCERY  WORLD 


GROCERY  WORLD 


37 


Boyer’*,  is . 82J6 

Acorn,  . . *>05 

Acorn.  No.  a . . 

Safe,  No.  a . 60 

White  Wax  Beans— 

Champion . °5 

Winsom,  N,  Y.,  No.  10,  1  do* .  3-75 


Baked  Beans — 

B.  &M.,  No.  3 .  J-35 

B.  &  M.,  No.  3,  tomato  sauce .  i.5S 

Campbell’s,  No.  a,  plain . 9*58 

Campbell's,  No.  a,  sauce . 92Mi 

Oxford,  No.  3 .  i 

Narragansett,  No.  3,  tomato  sauce .  i-37'A 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87 % 

Van  Camp’s,  No.  a,  sauce,  a  doz .  I-3X% 

Moore  &  Brady,  No.  3,  plain . .  .82% 

Moore  &  Brady,  No.  3,  sauce . 87)4 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 47H 

Martin  Wagner  Co.,  No.  3,  plain .  97K 

Martin  Wagner,  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  WagnerCo.,  Midnight  Lunch,  No. 

1,  4  doz . 52J4 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1.00 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77% 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  a  doz . per  do*.,  1.80 

a-lb.  cans,  3  doz .  “  1  -4° 

1 -lb.  cans,  4  do* .  “  -9° 

i-gnl.  cans,  %  do* .  ‘  5  00 

Sonny  tide  Pork  and  Beans,  plain  or  In  sauce— 

3-lb.  cans,  a  do . per  do*.  .95 

a-lb.  cans,  3  do*.  — .  “  -7° 

i-lb.  cans,  4  do* .  “  •  45 

i-gal.  cant,  do* .  “  3  00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . 8*54 

Martin  Wagner's,  No.  a,  2  doz- . yaJ4 

Van  Camp's,  No.  2,  2  doz . per  doz.  .82% 

Corn—  * 

Komlet . . .  *-6S 

Paris,  fancy  Maine .  * . 

American  Beauty,  extra  fancy,  Shoe  Peg...  92 M 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . 82*4 

Shoe  Peg,  Susquehanna . 85 

Shoe  Peg ,  Osborn's. . . . 75 

Mark,  crushed . 72n 

Rex,  No.  a,  Fancy  Whole  Grain . 70 

Vanity,  No.  a.  Whole  Grain . 67% 

Royal  Exchange,  Whole  Grain . 65 
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Peas — 

French,  very  fine,  ioo  cans .  M  -50 

French,  fine,  109  cans .  12  .co 

French,  medium,  100  cans .  it  00 

Boyer's,  Midgets .  1*85 

Boyer's,  Extra  Sifted .  **5° 

Boyer's,  Sifted .  1  •  35 

Boyer’s  Early  June .  1  25 

Parrot  Junes .  I-1° 

Jumbo  June  . .  X*I5 

B.  F.  F.  Junes .  1.02J* 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  a . *  • 57 Vx 

Beets — 

Red  Jacket,  No.  3,  small .  1 .  35 

Silver  Lake,  fancy.  No.  3 .  *  00 

Chatauqua,  No.  . . . 

Succocasn —  Belle  Rose,  fancy  N .  Y .  State .  1 . 00 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine . *92  rx 

Spinach- 

Champion,  No.  3 .  I,22</ 

Shawnee,  No.  3 .  x*97/4 

Farren's,  No.  3 .  1  25 

Farren's,  No.  10 .  4*00 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz .  xo5 

Pumpkin — 

Silver  Lake,  No.  3 . . . °5 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . 

Andrews  &  Co.,  No.  2  ,...v . 55 

Silver  Lake,  No.  10,  1  doz .  3  -35 

Asparagus — 

Extra  mammoth,  No.  a)4 .  4*5° 

Superior,  large,  No.  2% .  4«xo 

Staple,  medium,  No.  2^ .  3*95 

Swan,  medium,  No.  2)4 .  3*85 

Del  Monte  Tips,  No.  i)4 .  3-75 

Extra  Tips,  No.  i)4 .  3  7° 

El  Dorado  Tips,  No.  i)4 .  3* 60 

El  Rio,  medium,  No.  2%,  2  doz .  3^75 


CALIFORNIA  CANNED  FRUIT. 
Apricots —  Per  d°x. 

Extra  Quality .  2 -75 

Extra  standard .  2  65 

Pears — 

Bartlett,  extra  quality.  2#s .  2  65 

Bartlett,  extra  standard,  2%% .  .  2.00 

Bartlett,  standard,  2)4s, . . .  2 -4° 

Cherries — 

Extra  quality,  *)4* . v .  3*4° 

Standard,  2)4 .  3°° 

Peaches — 

Goddess,  No.  2 %,  ex.  stand'd  lemon  cling..  2  65 
Tioga,  No.  2*4,  ex.  standard  lemon  cling...  2.62)4 
Wild  Rose,  No.  2%,  ex.  stand’d  lemon  cling  2.47)4 

Valley,  No.  2)4,  standard  lemon  cling .  2  30 

Thistle,  No  2 )4,  standard  lemon  cling .  2 -27)4 

Agate,  No.  2)4,  standard  lemon  cling .  2.22)4 
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Lake  View,  No.  2 %,  lemon  cling .  a.io  ■ 

Lake  View,  No.  yellow  free .  2.10 

Oak;  Sliced,  Lemon  Cling,  No.  1,4  doz .  1  .Co 

Columbus,  No.  aJ4,  pie  peeled  yellow  free...  1.87J4 
Columbus,  No.  2J6,  pie  peeled  lemon  cling..  1  92 
Plums — 

Extra  standard  egg .  1  ■  75 

Extra  standard  green  gage . . .  1.75 

Standard  egg .  1  65 

Standard  gage . - .  1  -  65 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  10, 1  doz .  3.47 

Keystone,  No.  3,  2  doz .  1 .10 

Black  De  rrlea — 

Farren's,  extra  preserved.  No.  a .  1.30 

Silver  Lake,  syrup,  No  2  . .  1 .20 

Nigger  Head,  No.  s .  1.07 J4 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  2s .  r.io 

Blueberries 

Loggies,  No.  . .  *  5° 

Loggies,  No.  to .  8  85 

Cherries— 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  1  .*5 

Peaches— 

Maryland  Leader,  yellow,  No.  3 .  I-97/4 

Maryland  Leader,  white .  1.92*. 

P.  &  B.  yellow.  No.  3 .  I-lt7H 

Gypsum,  No.  3,  pie .  1.50 

Pear-.— 

Silver  Lake,  No.  3 . . .  1  -4° 

Fowling  Creek,  good,  No.  3 .  1.30 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.55 

Pride  of  Rochester,  fancy,  preserved.  No  2  1 .92 
Rhubarb — 

Ayres,  No.  10,  1  doz..... .  3.00 

Strawberries — 

Anchor,  No.  2 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  1 .90 

Defence,  No.  2 .  a. 10 

Pineapple- 

Phonograph,  sliced.  No.  2 .  r.95 

Acorn,  grated.  No.  . .  *  00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C„  sliced,  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  x.65 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Singapore  Chunks,  No.  1%,  4  doz .  1.10 

Wallace,  E.  &  C.,  sliced,  No.  2 .  1 .35 

Singapore,  cubes,  No.  4  doz .  1.05 

Wagner’s,  No.  1,  cocktail,  2  doz .  1  oc 

P.  &  B.,  grated.  No.  3 .  1.00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  1,  4  doz . 85 
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The  Paul  Taylor  Brown  Co’s 

SlngaporePlneapple,  extra  preserved. 
Tan  Chop  Hln,  Ji-lb,  chunks . per  do*. 

X  **  **  ••••••••  ** 

xX  «  .  ** 

iH  "  sliced  '* 

ig"  grated .  “ 

"  whole  .  ** 

Packed  In  their  own  juice : — 
iK-lb.  chunks, extra  heavy  syrup...per  do*. 
“  sliced  . .  11 


.to 


*•35 

x.4i 

x.40 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  x,  4  doz .  3.20 

Devilled,  No.  2, 1  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  1  12)4 

Star,  No.  x,  4  doz .  x  05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz . . .  4.20 

B.  &  M.,  No.  )4,  flat,  4  doz .  2  ao 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  flat,  4  doz .  2.90 

Star  brand,  No.  flat,  4  doz .  x,35 

Star  brand.  No.  )$,  flat,  4  doz .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand.  No.  1,  flat,  4  doz .  4 .35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  1, 

2  doz . . .  x.20 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1,  2  dox .  x.15 

Cotton  Bale,  pickled.  No.  1,  2  doz .  1.12)4 

Mackerel — 

Picker's,  soused.  No.  1,  4  doz . 

Pickert's,  soused.  No.  2,  2  doz .  2  50 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  souzed,  No.  x,  4  doz .  x.52 

Underwood,  soused,  No.  *,  a  dox .  a. 45 

Underwood,  soused,  No.  3,  a  dox .  3.10 

Oyaters — 

Boyer's,  No.  x,  2  doz . . .  x.oa)£ 

Boyer's,  No.  a,  2  doz . .  1.90 

M.  &  B.,  No.  1,  a  doz . 95 

Stewart's,  No.  a,  2  doz..* .  1 .95 

Stewart's,  No.  1,  2  doz . 95 

Victory,  No.  1.  2  doz . 97)4 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  x.47 54 

Gold  Label,  No.  1,  spiced,  4  doz .  82)4 

Salmon — 

Gibralter,  Sockeye,  No.  x,  tall .  190 

Gibralter,  Sockeye,  No.  flat .  x  25 

Hapgood's,  No.  x,  tall,  4  doz .  x  .90 

Hapgood's,  1  lb.,  flat . .  2.15 

Hapgood's,  1  lb.,  flat,  keys .  2.25 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 
tall,  4  doz .  *-67 54 

Humes,  Karluk,  No.  x,  tall,  4  doz .  1.35 


It  Made 
No  Difference 
to  Us 


No  gelatine  sold  in  this  country  was  less  affected  by  the 
Federal  Food  Law  than  Chalmers’. 

Our  brands  complied  with  the  legal  standard  even  before 
there  was  one.  How  could  they  help  it  ?  They  were  sim¬ 
ply  unsophisticated  gelatine,  made  of  pure  unadulterated 
calves’  stock  and  spring  water.  There  was  nothing  to 
change  about  them,  nothing  to  alter  in  any  way. 

We  take  a  just  pride  in  the  fact  that  while  the  Federal 
Food  Law  caused  some  manufacturers  to  completely  trans¬ 
form  their  business,  it  made  no  more  difference  to  us  than 
if  it  had  never  been  passed. 

Two  styles — granulated  and  shredded. 


Jd.mes  Chadmers’  Sons 

Williamsville,  N.  Y. 


Billers  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horseshoc,  No.  i . .  1.4$ 

White  Bear,  red,  No.  i,  tall .  i  -3J 

White  Raven,  5fs . 95 

Flail. 

Chancerelle,  54s,  key .  25.00 

La  Champagne,  54s,  key .  >7  oo 

Billet,  small  gs . 14.00 

Tricolore,  gs .  9.00 

SARDINES — Beaaloai. 

La  Champagne,  54’s,  key . . .  17.00 

Cadeau,  V's,  key .  25.00 

Imported— 

French, 

54*,  Martels . . .  9.75 

54»,  Martels .  13-  25 

Morel,  boneless .  17.50 

K*.  Aurora,  smoked .  8.00 

Mustard — 

J/s,  Irma,  100  cans. . .  3.40 

#8,  Eureka,  key,  soo  cans .  3.27 J4 

54*,  Luncheon,  100  cans .  3.10 

54s,  Fox,  100  cans .  3.40 

Ms,  Underwood’s,  50  cans .  3.95 

Ms,  Irma,  50  cans.. .  3.45 

54s,  Harbor,  48  cans,  wrapped .  3.40 

Ms,  Booth's,  30  cans.. . . . 

Ms,  Continental,  key,  48  cans .  2 . 50 

Ms,  Blanchville,  50  cans . . .  2.30 

OB— 

Ms,  Irma.  100  cans .  3.65 

5£S,  Continental,  key,  100  cans .  3.40 

„  Sk  Le  Baron,  100  cans . 

Gold  Label,  54s,  oil,  100  cans . .  6. 40 

“  Ms,  mayonnaise  dressing,  100  cans  6- 40 

“  54*.  “  "  50 cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins . .  12.00 

Halves,  Olive  Oil,  key,  50  tins . ....  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 

CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour’s  Verlbest,  with  key.  No.  1,  2  do* .  1 .35 

“  “  with  key,  No.  2,  1  do* .  2.35 

Falrbank’s,  with  key,  No.  1,  2  do* .  1.30 

“  with  key,  No.  2,  1  do* .  2.25 

“  with  key.  No.  6, 1  do* .  6.90 

“  with  key, N0.14,  54  do*. ,  per  case  8.15 

uibby's,  with  key,  No.  1,2  do* . .  1.35 

"  with  key.  No.  2,  1  do* .  2.35 

Chipped  Dried  Beef. 

No.  1,  *  do* .  2.00 

No.  5 <,  2  do* .  1. 15 

31ass,  No.  54,  *  do* .  1.45 

31aas,  No.  1,  2  do* .  2.45 

Beechnut  Sliced  Beef,  No.  i,glassjars,  per doz.  2.8254 
Beechnut  Sliced  Beel,  No.  54,glass  jars,per  do*.  1 . 75 
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Acme  Sliced  Smoked  Beei.  Per  do*. 

Large  tins,  2  do* . . .  2.60 

Medium  tins,  4  do* . . . .  1.60 

Medium  tins,  2  do* . .  1.65 

Small  tins,  4  do* .  1  00 

Large  glass  jars,  1  do* .  2.85 

Special  jars,  1  do* .  2.60 

Junior  jars,  2  do* .  180 

Sliced  Bacee. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.6754 

Beechnut  Bacon,  No.  54,  glass  jars .  1 .60 

Acme,  large  glass,  1  do* .  2 . 75 

Acme,  junior  glass,  2  do* . .  1. 60 

Roast  Beet. 

Fairbank’s,  No.  1,  2  do* .  1.30 

Fairbank’s,  No.  a,  1  do* .  2.25 

Armour's,  No.  1,  2  do* .  1.3254 

Armour’s,  No.  2,  1  do* . . .  a. 35 

Libby’s,  No.  1,  2  do* . . .  1.20 

Libby’s.  No.  2,  1  do* .  2.20 

Klngan’s,  No.  1,  2  do* . '. . 1.22 

Klngan’s,  No.  2,  1  doc . . .  2.20 

Lunch  Toaga*. 

Falrbank’s,  No.  1,  2 do* .  2.20 

Libby’s,  No.  j,  2  do* . — .  a. 90 

Armour’s,  No.  J,  a  do*.. .  *.70 

Whale  Os  Tengae. 

Falrbank’s  No.  2,  1  doe . .  7.00 

Libby’s,  No.  *54,  *  do* . -  ■  .  10.00 

Potted  Ham  or  Ox  Tongue. 

Armour’s  Veribest,  No.  54,  4  do* . _ . 45 

Armour’s  Veribest,  No.  54,  *  do* . .80 

Libby’s,  No.  54,  4  do* . . 45 

Libby’*.  No.  54.  4  do*. . 80 

R.  &  R.,  No.  54,  4doz .  1. 15 

R.  &  R.,  No.  J4,  2  do* .  1.95 

Potted  Chickea  or  Tarkey. 

Armonr’s — 

No.  54,  4  do* . 8754 

No.  54,  2  do* .  1.45 

Libby's — 

No.  54,  4  do* . . . .  .85 

No.  54,  2  do* . . .  1.50 

R.  &  R.,  No.  54,  4  doz . ^ .  1.75 

Boned  Meate, 

Curtice  Brothers,  “  Bine  Labe!” —  Per  Dos. 

Chicken,  No.  54 .  *.85 

"  *‘  1 .  5.00 

Turkey,  “  54 .  a.  85 

“  “  1 .  5 .00 

Whole  Rolled  Ox  Tongue,  No.  a .  ri  .00 

Whole  Ham,  No.  154 .  9.00 

Whole  Ham,  No.  254 . ’• .  *3-50 
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Devilled  Meets. 

Curtice  Brother*,  “Blue  Label” — 


H»m . 

No.  50*. 
Per  Dos. 

No.  10  ox. 
Per  Dos. 

Tongue . . 

Chicken . 

3»S 

3  *5 

Turkey . — . . 

Potted  Meats. 

Curtice  Brother*,  “ Blue  Label’’— 

No.  54  Tin. 
Per  Do*. 

Ham . . .  1.25 

Tongue . . .  1. 25 

Chicken . .  1.95 

Turkey . . .  i.95 


No.  54  Tin. 
Per  Do*. 
2.25 
2.25 
3. co 
3. 00 


Senps. 

Solder’s  Tomato  Soup —  per  do*. 

3  lb.  cans,  2  doz .  *.35 

2  lb.  can*,  s  do* .  *  .35 

1  lb.  cans,  4  doz . . . .90 

Gallons,  can*,  54  do* . .  j.oo 

Schlmmel’s.  assorted  r  lb..  4  do* . 84 

Campbell’s  Assort  ,  No.  1,  4  doz . 85 

Campbell’s  Special  Assort.,  4  doz . 8754 

Schimmel’s  Assort.,  No.  1,  4  doz . 85 

Curtice  Brothers,  “  Blue  Label  ’’ — 

Quarts.  Pints.  54*Pints. 

Per  Do*.  Per  Do*.  Per  Do*. 

Consomme .  3.15  1.7;  x.aj 

Boullon . 3.15  z. 75  *.#5 

Beef. . . .  3.15  *.75  1. *5 

Julienne. . . .  3.15  1.75  *.*5 

Prlntanier  .  3.15  1.75  1.15 

Vegetable .  3.15  1.75  *.*5 

Tomato .  3.15  1.75  1.25 

O*  Tail. .  3.15  *.75  1.15 

Mock  Turtle .  3.15  1.75  1.15 

Tapioca  Crecy .  3.15  1.75  1.25 

Pea . — .  3*5  *-75  »-»S 

Mutton  Broth .  3.15  *-75  *.*5 

Clam  Chowder .  3.15  *.75  *.25 

“  Broth .  3.15  1.75  1.25 

Chicken  Gumbo .  3.15  *.75  1.25 

Mulligatawny .  3.15  1.75  1.25 

Chicken .  3.15  1.75  1.25 

“  Broth .  3.15  1.75  1.25 

Green  Turtle .  6.50  3 .50  2  00 

Terrapin .  7.25  3.75  2.25 


— IS — 

CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 

Extra  Mixtures.. . 30-lb.  pails  .08 

Cream  Jelly  Mixtures- . ...  “  .0954 

Elcroften  Mixtures. . ... . “  .osK 

Nobby  Mixtures . . ...  "  .09)4 

Cadella  Mixtures . ... . „....  *'  .12 

Fine  French  Mixtures .  “  .*354 

French;  Creams. . .  “  .09 M 

American  Mixtures . — . . .  "  .0854 

Variety  Cut  Drops— . .  “  .0854 

Darling  Mints . . .  “  -0854 

Golden  Drip  Bar...... . .....15-lb.  boxes  .12 

Sour  Balls . . . . yo-lb.  pails  .o85i 

Panceila  Cream  Chocolate . .  “  .11 54 

I  X  L  Assorted  Chocolate . .  ’’  .12 

King  B  Assorted  Chocolate... ...  “  -13H 

No.  1  Fine  Assorted  Chocolate...  “  .*654 

Nonpariel  Drops . . . .  “  .*3 

Chocolate  Covered  Caramels .  "  .1* 

Dairy  Chocolate  Chips . ......S5-Ib.  palls  .*654 

Chocolate  Mints . jo-lb.  palls  .**54 

Honey  B  Comb . .si-lb.  palls  .*754 

Cream  Cocoanut  Balia . *84b.  pail*  ,  so 

Cream  Peppermint ...... ..........jorib.psdlj  .0954 

“  Wmtergroen. . “  ,  oq  ^ 

Wellington  Caramels  . . ....15-lb.  palls  .0! 

Frozen  Milk  “  . . 30-Ib.  psll*  .*0 

Soft  Jelly  Gum  Drops . — .  “  .0754 

Superfine  “  . . .  "  .10 

Jelly  Beans . . .  “  .08 

Wlntergreen  Losenger*  . .  “  .0954 

Mint  -T . .  "  .0954 

Assorted  •«  _. -  "  .0954 

Conversation  "  . . a8-lb.  palls  .0954 

C.  &  A.  Crown  Stick. . — jo4b.  palls  .08 

Panceila  Chocolate,  i-ib.  boxes,  30-Ib.  cases  .1254 

Rock  Candy,  assorted  . . 10-Ib.  boxes  .0954 

Penny  goods . . . —10  boxes  In  case  4.30 


CATSUP.  Per  Dos. 

Beef  Steak  Catsup,  Medium. . . .  a. 00 

Campbell’s,  No.  8,  2  doz . 8754 

Campbell’s.  No.  8,  Tobasco . 8754 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz .  1.35 

Home  Made.  No.  8,  4  doz . 65 

Waldort,  medium,  12  oz.,  screw  top,  2  do* . 90 

Snider's  Catsup  : — 

Pints,  s  doz . . . . . . . .  a. so 

54-plnts,  t  dor . . . .  1.30 

Quarts,  1  doz. . .  3.15 

Gallons,  6  jugs  In  crate . per  jug  .85 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa — 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  r  of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


Which 
Wins  ? 


Consider  these  two  grocers — 

One  is  told  he  can  make  an  unusual  profit 
on  a  new  Laundry  Soap,  through  some  free 
deal  or  other,  and  he  buys  the  Soap  and 
starts  in  to  make  it,  ’though  there’s  no  demand. 

By  working  like  a  slave  he  induces  ten 
people  in  a  week  to  buy  it. 

The  other  sticks  to  Babbitt's  Best  Soap, 

which  has  been  standard  for  years,  and  for 
which  there  is  a  demand.  Without  any  work 
at  all  he  sells,  fifty  cakes  a  week  at  a  profit  a 
trifle  less  than  that  promised  on  the  new 
brand,  ’though  perfectly  fair  and  satisfactory. 
Which  wins  ? 

-  Made  by  - 


B.  T.  BABBITT 

NEW  YORK 


UN  WRITING  TO  KD^ERTISBRS  KINDLY  MENTION  "GROCERY  WORLD; 


j 


GROCERY  WO<R  ED 


39 


-17- 

ketchup. 

Curtice’s  “Blue  Label"  Tomato  Ketchup:— Per  Case. 

Small,  2 s  bottles  in  cate .  3  °° 

Medium,  25  bottles  in  case .  4  •  75 

Large,  12  bottles  in  case .  3*75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 

Premium,  is  to  15  lbs . 35 

Caracas,  sweet,  6  lbs . . 

German,  sweet,  is  lbs . .... . . 

Auto,  sweet,  6  lbs . 3 * 

Cocoa,  X-'b.  cans,  is  lbs.  In  box . 3° 

Cocoa,  J6-lb.  tins,  6  lbs.-, . 3° 

W.  H.  Bakers:— 

Best  Cocoa,  56-lb.  size . per  lb.  ■  33 

“  J-lb.  “  - .  -34 

Premium  Chocolate,  X8,  is  lbs . 31 

“  ^s,  is  lbs . 31/* 

Best  Sweet  Chocolate,  Xs . 20 

Best  Sweet  Chocolate,  1-5S . 2° 

Hershey's— 

Milk,  54s,  61b . per  box  1.55 

Cocoa,  E-pp’s,  56-lb.  tins,  7  lbs . . . 4« 

“  Van  Houten’s,  6-lb.  boxes,  i-Ib.  tins, 

per  tin,  .7a 

«  «  6-lb.  boxes,  X-lb*  tins, 

per  tin,  .37X 

“  “  6-lb.  boxes,  X-'b.  tins, 

per  tin,  .19 

“  Huyler’s,  X8,  6  lb . 43 

"  1  “  Xs,  6  1b . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  is-lb.  cases— 

Per  can.  Per  doz. 

X-lb.  round  canz . 19  ***7 

U-lb.  “  . 3°  3  60 

i-lb.  “  . 59  7-o8 

iX-oz.  “  50  cans  In  case  .07 

Per  lb. 

5-lb.  11  .  a-75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . . . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . . . 38 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  K-lb.  cakes . 36 

Blooker's  Cocoa  Powder— 

tins,  2  doz.  in  box . per  doz.  1.88 

%-lb.  tins,  2  doz.  in  box .  **  3*5° 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  **  *5° 
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Wilbur’s  Cocoa — 

Breakfast,  ^,-lb.  tins,  6-lb.  boxes.. 
“  X-lb.  tins,  6-lb.  boxes.. 


..per  lb.  .37 
..per  lb.  .36 


Wilbur’s  Chocolate — 

Premium,  X8,  ia-lb . per  lb.  .30 

Sweet  Clover,  X8>  ®-lb . per  box.  1.05 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  X8-.- . 3® 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  X8 . 28 

Premium  Chocolate,  X  s . — . . 

Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  X-lb.  size . per  lb.  .40 

“  “  i-lb.  “  .  “  .41 

“  Baking  Chocolate,  X-lb  size .  “  -27 

“  “  «  X-lb*  “  .  “  *9 

“  Milk  Chocolate,  6-lb.  box . per  box  1.65 

<•  Vanilla,  Sweet,  6-lb.  “  .  “  1.65 

Lowney’s ; — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

in  case,  X-lb.  packages . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  X-lb-  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X‘lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

#  boxes  in  case,  X-lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X-lb*  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 4° 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  X-lb* 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  X‘lb- 

tins . •••• 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa.  5-lb-  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  X-lb*  pbgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12“  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.bxs.,i2bxs. Incase, X  lb.  tins  “ 
X-lb.tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . . 

Peter's  Milk  Chocolate : — 

No.  61— X  lb.  8ize,  croquettes . per  lb. 

No.  62— X  lb-  “ 

No.  63— X  lb.  "  flat  packets . 

No.  64-Xlb.  “  “  “ 

No.  93- i  lb.  “  “ 

No.  66 — X  lb.  “  “  “ 

No.  67-Alb.  “  “  “ 

No.  68— Alb.  “  "  -  “  “ 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb.  jars,  6-  and  ia-lb. 

boxes . . . 

Croft’s  Cocoa,  Js,  2  doz.  In  box . 

«  X»,61b.  “  . 

“  X8, 6  lb.  "  . 

“  is,  12  lb.  . 

“  5  lb.,  6  cans  Inbox  ... . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
Superior  Sweet,  6  lb.  “ 

Premium,  Xs.  18  lb-  “ 

“  Xs,  1*  lb.  “  ... 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  X-'b.  tins,  12  In  box . . . 

“  X-lb.  “  24  “  . . 

Cocoa  Shells,  cleaned,  bags . p*r  lb. 


•38 

.38 

.40 

•  4<> 

.27 

.27 


•33 
34 
■  33 

>•75 

.48 

.48 

.48 

.48 

.48 

•  5° 

•  5° 

.50 


.40 

i*95 

•  39 
.38 
•37 

•  37 
1.50 


•  34X 

•  35X 
.01 


KNICKERBOCKER  CHOCOLATE  CO. 


Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

$-lb.  “  “  24-lb.  “  .  “ 

Special  10-c.  packages,  30  to  box., ..per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  54-lb*  cans,  6-lb.  boxes . 

“  5|-lb.  “  12-lb.  “  . 

“  I-lb.  “  6-lb.  “  . 

“  J-lb.  “  12-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  X8.  6-lb*  boxes . 

“  X8, 12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-=*.7»  “  . 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 

X-lb.  “  24-lb.  “  . 


.3° 

.29 

2.10 

.3654 
•  36 

.2954 

.29 

•31% 

•31 

.2654 

.  26 
1*35 
1.40 

•27% 

.27 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . 80 

40  "  “  48  to  case . ....  .*0 

24  5-cent  oakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 7* 

CONDENSED  MILK. 

Eagle,  4  doz .  8. 25 

Eagle,  2  doz .  3  * 1 5 

Challenge,  4  doz .  4*  2° 

Defiance,  4 doz .  4*3° 

Magnolia,  4  doz .  4*  80 

Rose,  4  doz . .....  4*bo 

Dime,  4  doz .  3.  9° 

Winner,  4  doz .  4-6° 

Baby,  1  doz.,  glass .  s*9° 

Red  Cross .  4*5° 

Peninsular .  4  *  bo 

Dr.  Hand’s,  a  doz...- .  3* 10 

Leader .  4-3° 

Banner, 4  doz .  4*5° 

Star,  4  doz .  4- 60 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  60 

Peerless,  5c.  size,  4  doz .  2  10 

Yacht,  family.... .  3  50 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3.95 

Silver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  10-c.  size,  4  doz . per  case  3. 45 

Pet,  5-c.  size,  6  doz . per  case  3.C0 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family... .  3.55 

Van  Camps,  4  doz.,  large .  4*°° 

HIRES  CONDENSED 
MILK  AND  CREAM  Perc„e 

Hires  Con¬ 
densed  Milk 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

dold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4<25 

Five  cases  or  more .  4*20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4->° 


Js.60 


Our  Scales  Stand  the  Test 


SCALE  GO. 
i.-P8A^ 


The  new  low  platform  No. 
140  DAYTON  Scale 


The  State  of  Massachusetts  recently  passed  a  new  Law  defining  the  duties  of  the 
Sealer  of  Weights  and  Measures,  in  connection  with  the  computing  devices  used  on  com¬ 
puting  scales. 

Our  modern  up-to-date  computing  scales  meet  every  requirement  of  the  law  and  test 
out  with  greater  exactness  than  any  other  known  style  or  make. 

Greater  than  this,  however,  is  the  test  of  service  between  merchant  and  customer. 
Merchants  use  them  for  the  protection  of  profit  and  the  saving  of  time.  Customers  tiade 
where  they  are  used  because  they  know  they  are  sure  of  a  square  deal. 

Moneyweight  Scales  are  an  absolute  necessity  to  the  economical  and  successful  retailing 
of  meats  and  groceries.  We  build  them  on  all  the  known  principles  of  scale  construction 
adaptable  to  all  kinds  of  merchandising. 

The  increased  confidence  of  the  merchants  of  Massachusetts  in  our  computing  scales 
is  shown  by  the  enormous  increase  in  sales  since  the  law  went  into  effect.  We  are  stiong 
advocates  of  laws  which  will  giye  the  greatest  protection  to  both  merchant  and  customer. 

For  those  who  are  now  using  old  Dayton  Scales  or  computing  scales  of  othei  make, 
and  wish  to  bring  their  equipment  up-to-date,  we  have  a  very  attractive  exchange  proposition 
which  will  be  sent  on  request. 

Do  not  wait  for  our  agent  to  call  on  you,  but  send  for  him. 

DELAY  IS  EXPENSIVE . 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME .  . — . 

STREET  and  NO . 

town . .....:. . 

STATE . 


Moneyweight  Scale  Co. 

47  State  Street,  Chicago 


'  manufacture  n  s 

f  DAVTON.  OHIO. 


LOCAL  SALES  OFFICES 

Boston,  161  Congress  St.  New  York,  11  E.  14th  St.  Philadelphia,  1651  N.  8th  St 


IN  MR1TINC  TO  KDVERT1SERS  KINDLY  MENTION  "  GROCERY  WORLD 
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GROCERY  WORLD 
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COCOANUT.  Per  lb. 

Schepp’s  Shredded,  ^ -1  b .  pkgs.,  15  lbs.  to  case  .23)4 

“  “  lb* . **)4 

Dunham’s,  5-cent  package . 39 

"  *» . . 

"  %• . *8 

"  and  ids . 36)4 

Franklin  Baker  Co’s — 

Brazil,  70  )4 -lb.  packages .  2.50 

"  35  )4-Ib.  "  .  a  -5° 

.“  38  -lb.  and  16  )4-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  2.50 

“  Shred,  in  palls,  30  lbs . 11 

“  “  In  boxes,  25  lbs . io)4 

“  “  in  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pails . 11 

“  Inboxes . io)4 

"  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . jo'/ 

“  Slice,  “  iao  lbs . io)4 

*  Strip,  “  iao  lbs . 10 % 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  .08)4 

Oyster  “  . 08  .08)4 

Wine  Scroll...... . 10  .10 54 

Cracker  Dust . . . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 07)4  .08 

Brown  Edge  Water .  .  I  o 

Butter  Thin .  12 

Clover  Mixed . .08 

Cocoanut  Rlople .  .10 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed . o8)4  .09 

Crystal  Bar .  .09 

Fig  Bars .  .ro 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . o8)4  09 

Fruit  Gem .  ,08 

Grandma  Cookies . .08)4  .09 

Honev  Tumble*.  XX . 09 %  ,10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . .09 
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.08 

.10 

.08 

.09 

.08 

• 07 % 

.08 

.c8 

• o ) 


. 06 % 
• 07 % 


Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 09J4 

Iced  Vedette  Wafer . 07V4 

Lemon  Bar . 08^ 

Muu-m-lhe-Moon . 

Milk  Lunch . .. . 07 

Orange  Cookie* . 07J4 

Quaker  City  Mixed . . . 07X 

Salted  Strips . 

S.  Itines  .  . . . 

Soda  Biscuit  XXX . 

Spiced  Water* . 

Sunshine  Cookies . 07U 

Vanilla  Wafers  XXX . 

Water  Crackers  Star . o(*% 

Package  Goods — 

Animals . 5 

Butter  Thin . •. .  x.oo 

Gingerettes. .  1.03 

Gold  Medal  Soda  (small) . 50 

“  u  (large)  . 90 

Graham  Wafers .  1  .co 

Ivinettes . . .  1  00 

Milk  Lunch .  x.co 

Our  Ginger  Snaps .  5> 

Pink  Tea .  1  .co 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  o> 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


.07 
.08 
.08 
.18 
.07 
Per  doz. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1.15 
“  “  with  Horse-radish. p.  dz.  x.15 

Stone  Pots,  Urge  size,  1  dot.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish. p.  dz.  1.75 
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Weln  Seal,  In  bbia . per  gal. 

“  1  gallon  atone  jar*  . per  jar  .75 

"  5  gallon  kegz . . . per  keg  a.  50 

Prepared  Mustard,  in  bbla...„ . per  gal. 

“  “  lu  15  gallon  kegs.. per  gal. 

“  *  In  10  “  “ 

"  “  In  5  "  “  .35-. 40 

J|  ||  In  2  gallon  palls. ..per  pail  .75 

Prepared  Special,  with  spoon,  a  doz.  in  case.  *° 

f>er  doz . . . 95 

ting  top,  2  doz.  In  caze.....ger  doz. 


with  Horse-radish,  2  doz.  In  case, 
Der  doz  . . 


■46 


•95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 


..loaf. 


*6)4 

.22 

.36 

•3» 

:S 

325 


•»5 

.00 


.19 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  ia  in  caae..per  lb.,  .35,  •• 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single. 

In  tin . per  lb. 

“  r-lb  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottlea, 

per  doz . . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

Per  doz . -  1.75 

Olmutxer  Hand  Cheese,  100  in  box . 

Edelweiss, Romatour  and  Bier-Kaae...per  doz. 

American  Swiss,  No.  z . lost  .19  cut 

"  Square  loaves.  No.  1,  about 

25  lbs.  each . per  lb. 

Limburg er  Cheese,  No.  1 . box,  18  ;  %  box, 

18 ;  less . . . . . 

Muenster  Cheese . . . . . per  lb. 

Brick  Cheese,  No.  z . - .  “ 

English  Dairy  Cheese .  “ 

Pineapple  (Picnic  slzo),  6  Inbox— . per  box 

“  (Gem  size),  6  In  box .  * 

Royal  Luncheon  Cheese — 

Dinner  slse,  1  doz.  In  case . per  doz. 

Lunch  size,  2  doz.  In  cate .  “ 

Picnic  size,  2  doz.  In  case . .  11 

Trial  size .  '* 

MacLaren  Imperial  Cheese,  Club  slze.per  doz. 

"  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

“  "  small  size  « 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phlla.,  13  •*  ....  “ 

Miniature  Cream,  or  Phils.  12  “  ....  “ 

Hand  Cheese,  8  doz . .  “ 

««  ^  . . .  ^  <» 

“  4  “  Thnringer . .  “ 


•*9 

.19 

.18 

•*7)4 

3.00 

2.25 
*.35 
45o 
2 .40 
*■35 
x.oo 
1. 00 

2  ago 

* -45 

1.55 

*•55 

1.25 
1.05 
2.22 
I.  IO 

*•35 

.70 

.85 
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Farmer  Hand  Cheese,  4  doz.  In  box.,  per  box 

Schutzen  Cheese,  12  In  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 
1 -lb.  packages . . . —per  lb. 

IMPORTED  AND  AMERICAN  MBAT8 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

••  g  «  .  «< 

Carlsbad  Speck  (Imported  Bacon) ....  “ 

Imported  Cervelat  Sausage  (RoUri) . par  ib. 

Imported  Frankfurters . per  dos. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  re  less,  per  lb. 

Landjager,  short . _ . per  Ib. 

Mort^elU,1D^".“Zr...pllb. 

Knackwurst,  35  In  box,  per  box, 

t  ^4. 75. . . ...per  dor. 

Cervelat  (K),  50  and  100-lb.  boxes, 

.18)4  ;  less . . . „ . 

Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .17;  less- . . 

Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .14)4;  less . - . ...... 

Cervelat,  Tip  Top,  50  and  roo-lb.  , 

boxes,  ,rs;  leas . . , . 

Cervelat,  E.  Gotha er,  50  and  roo-lb. 

boxes,  .21;  leas . ........... 

Salami  (E),  50  and  100-lb.  boxes, 

.18)4 ;  less . 

Salami,  Bine  Ribbon,  50  and  I oo- 

lb.  boxes,  .17;  less- . 

Salami,  G.  A.  P.,  50  and  roo-lb. 

boxes,  .15)4  ;  leu . — . . 

Tongue  Sausage . per  lb. 

Smoked  Braunschwelger  Liver  Sau¬ 
sage . - . — . — . per  lb. 

LacEi  Ham . . .  " 

Petit  Dellcatess  Frankfurters,  plain, 

per dos . 

Petit  Deli  caress  Frankfurters,  with 

Sauer  Kraut . .......per  dos. 

Lebanon  Beef  Bologna . per  lb. 

Paprika  Speck.— . “ 

Mettwurst,  half-round .  " 

Liver  Sausage  (Special),  truffle,  gooae  or  ear- 

dellen . . . —.—per  lb. 

Smoked  Thuringer  Blutwunt . -  " 

“  Phfx  wurll-..— . . . —  11 


*•45 
*  *5 

.18 

AND 

.48 

4-75 

*•75 

•3* 

.48 

3-75 

•65 

3.00 

•*4 

•»4 

•»J 
a. 40 

.*0 

•  *9 
,z6 

•  *4 
••3 

•  so 
.19 

•*7 

.18 

•  *5 

•  el 


•9® 

•*S 

.18 

.16 

M 

.18 
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PICKLED  MBAT8. 

Lamb  Tongues  (Derby  Brand),  pint  glau  jars. 

per  dos . 

"  (Derby  Brand),  quart  glau  jars 

per  doz . — . —  5.75 

(Derby  Brand),  zo-oz.  jars, 

per  doz . — .  a  50 

Calves’  Head,  In  round  tins . per  dos.  z.65 

Pickled  Meats,  In  glau .  “  z.oo 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


•4 


l 


The  Pressing 
4  Orr 
Company 
Norwalk,  0.  <y 


This  introduces  to 


you 


our  WINORR  Brand  of 


Canned  Corn.  In  one  vital 
respect  it  is  wholly  differ¬ 
ent  from  every  other  brand 
on  the  market. 


The  difference  is  in  the 
fact  that  WINORR  Corn 
has  no  hulls.  We  use  in 
our  canning  a  device  that 
extracts  the  meat  of  the 
corn,  and  throws  out  the 
tough  hulls.  Result — a 
dream  of  tender  corn  ker¬ 
nels  that  your  customers 
will  go  wild  over. 

A  novelty  like  this  gives 
a  lot  of  help  in  selling  a 
new  thing. 

We  also  pack  canned 
Sauer  Kraut,  dry  Mince 
Meat  in  cartons,  and  a 
Salad  Dressing  which  is 
quite  the  fanciest  thing  on 
the  market. 


What  You  Want  is  Uniformity 

When  we  launched  Gurnse  fancy  print  butter  on 
the  market  we  realized  that  the  quality  which  the 
grocer  most  needed  in  butter  was  uniformity. 

Gurnse  never  varies.  It  comes  from  our  own 
dairies  and  so  is  under  our  supervision  from  the 
very  beginning.  From  the  churn  to  the  carton  it  is 
relentlessly  inspected,  and  when  it  finally  passes  the 
inspection  of  the  Philadelphia  Produce  Exchange  it 
can  be  accepted  for  as  near  perfect  as  butter  can  be. 

Wrapped  in  brine-dipped  wrapper. 


P.  F.  BROWN  &  CO. 

39  South  Front  Street,  Philadelphia,  Pa. 
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eel  Salad,  In  glass . per  do*,  i.oo 

<  «  In  pint  jars,  glass . 

<  <•  In  quart  jars,  glass . 

amb  tongues,  In  glass .  ‘  1 

[OLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
PaUs. 

lolland  Herring,  mixed,  “Y.  M."  54bbJ.  5-5°  60-75 
“  milkers,  “  54  bbl.  6 . 50  75-85 

"  mixed,  Standard,  bbl. 

54  bbl .  5.50-6.50 

lolland  Herring,  milkers.  Standard,  bbl. 

54  bbl. . . 

codand  Herring,  mixed,  large  fulls,  bbl. 

54  bbl  8.00 . 

«  milkers,  large  lulls,  bbl 

54  bbl.  8.00 . 

larlnlrte  Herring,  Imported,  about 40  In  pall,  z.25 

loll  Herring,  Imported,  about  *5  lnpaiL . .  J°° 

plced  Herring,  Imported,  about  40  in  pall.  1.00 

forway  Stockfish,  dry . Per  »5 

latjes  Herring . P«  Pali 

BISMARCK  HERRING. 

>int  sire,  round  tins,  withlkey..... . per  tin  .ao 

)uart  “  “  “  .  *35 

,  ot  “  “  "  .  -55 

(Jt!  "  “  .  “  110 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Holl  Mops,  4  qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .50 
Irat-Haring,  4  qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . . 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  do* . .  *•3° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  s-lb.  pails . .per  pall  .55 

“  10-lb.  palls .  1  I-°5 

Cut  Spiced  Sardines,  per  10-lb.  pail....  .75 

«  “  5-gal. keg . per  keg  a. 75 

Russian  Sardines,  in  glass  jars . .per  do*,  a .  35 

NORWAY  ANCHOVIES. 

Original  Package . Per  %  hbl.  5 .50 

Repacked  in  5-lb.  pail . per  pail  .60 

“  inio-lb.  pail .  "  110 

“  in  5-gal.  kegs . per  keg  a. 75 

««  In  54-lb.  flat  tins . per  do*.  .95 

•«  in  56-lb.  tall  tins .  "  x-5° 

"  In  r-lb.  tall  tins .  “  *  °° 

Fancy  Kegs— ijx  keg,  .80;  %  keg,  .4a;  54  keg, 

3»;  Hkeg . .  *° 

SALT  SARDELLEN. 

Original  Package,  rgoa . •••••.....per  anker  16.00 

Repacked — kegs,  about  8  lbs . ..per  keg  3  ■  25 

•<  pint  jars . per  do*.  6.00 

“  large  tumblers . .  *.*5 

**  *»  small  tumbler* .  “  I<25 


RUSSIAN  CAVIAR. 

i-lb.Tlns,perdoi  1950  Vi  kilo  Cans,  per  dz.  19.5° 
)4  “  “  10.50  54  “  10-5° 

y.  «  "  5-50  H  “  “  5.50 

54  “  “  2-75  A  “  “  2  75 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . .per  cask 

50  “  bbl.—  “  1200 . . per  bbl. 

15  «  keg—  “  500 . per  100 

o  “  keg —  “  300 .  1-00 

5  “  keg-  «  *50 .  “ 

10  lb.  pail —  ‘  50 . — 


DOMESTIC  SOURKROUT 

Long  Cut. 

60-gal.  cask...... . Per 

48  gal.  bbl . per  bbl. 

o  “  keg . per  keg, 

-  II  It  . .  ** 

5  . . .  |. 

10  lb.  PllLMIMttMaaMMMSIHIMMMHI . 


IMPORTED  LEBKUCHEN. 

Dampfhusse  (Pfeflfemusse) . per  Jb. 

Spitzkugeln . . 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 

Basler  Lebkuchen,  No.  1,  6  ‘  ...  “ 

«  “  No.  a,  6  “  ...  “ 

«  “  No.  3, 6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins . 


6.50 
a.  40 

1.25 


.18 

.*5 


•  3» 

.50 

•  75 
1.00 
5'25 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg .  4-50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 

bags,  per  bag . ••••  *'5°  . 

Green  kem . P«Ib- 

Potato  Flour .  „  -o!i 

German  Dried  Pears .  •I4 

Dried  Mushrooms .  6°-  •  ■» 

Juniper  Berries .  ,oS 

St.  John’s  Bread .  °| 

Bay  Leaves . . 


EGGS.  Per  Do*. 

Nearby,  candled  and  selected, 30-do*,  crates..  28 

Western. . 26‘  2  7 

Storage . . 

CHEESE. 

New  York,  Full  Cream, new, fancy, 40-lb.bxs.  .1554 
New  York,  Full  Cream,  new,  ist's,  40-lb.  bxs.14-.j5 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 10 


COTTOLENE. 


per  case 


30  a-lb.  tins . 

15  4-lb.  “  .  „ 

6  10-lb.  “  .  , 

Freight  prepaid  on  two-case  lots, 


6.50 

6.50 

6.50 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . 

Anchovies,  In  oil,  bottles . 

Anchovy  Paste,  tancy,  per  do* . - . 

“  plain,  per  do*. . 

Bouillon,  Burnham,  pints,  2  do*.  In  case . 

<<  **  %  pints,  a  do*,  in  case.... 

Capers,  Nonparlel,  %  gallon  kegs . ...... 

<<  “  Quart,  glass . per  do*. 

“  "  bottled,  %  size...  .per  do*. 

(i  II  tl  I* 

it  II  I*  ^  **  11 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
•<  med.  “  “  ra  “  “ 

"  small  “  “  24  “ 

Cherries  In  Maraschino,  in  glass,  i-doz.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  dz. 
«  “  31b.,  a  dz.  case  ‘ 

Currie  Powder,  pints,  per  do* . 

“  4  >  ;;  . 

**  2  OX.f  . . . 

Russian  Caviar,  54's . 

“  . 

"  %’» . 

“  . . 

French  Peas,  Extra  Fins,  per  case . 

“  Fins,  per  case . 

“  Moyen’s,  per  case . 

Kippered  Herring,  6  doz.  in  case . per  doz. 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case... 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb... 
«  “  Dinner  Biscuits,  per  lb... 

**  “  Breakfast  Biscuits ,per  lb. 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz . 

“  “  54  pints,  per  doz . 

Salt,  in  4-do*,  stone  jars . 

Morris'  Extract  of  Beef,  4  oz.,  per  doz . 

“  “  “  aoz.,  “  . 

Armour's  Beef  Extract,  a  o*.,  “  . 

"  *•  “  40*.,  “  . 

Anker’s  Extract  of  Beef,  120  vials . 

<«  <•  *<.  4  0* . per  doz. 

*•  "  ••  8  o* .  “ 

<«  «*  “  16  o* .  " 

Theodore  Marquet  Mushrooms  :— 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  "  . 

Hotel.  “  "  . . ■■■■■ 


27 
5° 
25 
75 
75 
75 
2.00 
J.50 
7. 00 
2.35 
1.90 
*•15 
4-65 
5.00 
4.75 
7.00 
.90 
2.20 
3-50 
2  .*5 

1-5° 

2.85 

5  ■  5° 

10.50 
20.00 
18.00 
16 .00 
13.00 
1.60 
12.00 
.19 
•29 
•32 

1.25 
.60 
*•  75 
6.50 
3-55 
4. 45 
8.20 
4.00 
4.00 
7*25 
x3-5° 

28.00 
,  26.02 

.  24.0a 
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Truffles,  A . per  tin,  .3* 

“  54 . "  -55 

n  1/ . 11  i.ij 

<*  J4 .  “  2.25 

Shrimps,  Pickled, small  size .  J.00 

Dunbar's  Shrimps,  2  doz,,  per  doz .  2.25 

“  Figs  in  Cordial,  1  doz..  per  doz .  3.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  doz .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  do* .  4-°° 

“  “  54-lb.  “  “  . .  a. 25 

Rose’sLlme  Juice,  per  do* .  3 . 60 

Victor  Rose  Water,  per  do* .  a. 25 

“  Peach  Water,  per  doz .  2.25 

Pitted  Olives,  per  do* . . .  5 


FLOUR. 

Per  Bbl 

Gold  Medal . 

.  6.45 

Taylor’s  Fancy . 

.  5  5o 

Pride  of  the  West . 

.  5  25 

Quaker  City . 

SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  .  3  •  5° 

Uncle  Jerry's  Pancake,  40  packages .  2.50 

Hecker’s  Buckwheat,  32  3s . . per  case  4.10 

Hecker’s  Buckwheat  64  i)4s . per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  1 .90 

Hecker’s  Superlative,  32  packages .  4.32 

Log  Cabin  Pan  Cake  Flourjjjb  as .  3.25 

Ralston’s  Purina  Pancake  Flour ,  36  as .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles,  a  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  J.35 

Schlmmel's,  xo-  oz.  bottles,  2  doz.  in  case .  J-45 

|  “  6-  o*.  “  "  “ . 95 


You  Cannot  Afford  to  be 
Without  It ! 

No  up-to-date  grocer  can  afford  to  allow  his 
competitor  obtain  the  business  that  should 
and  would  come  to  him  if  he  stocked 

Buchan’s  Toilet  Soaps 

Number  ‘‘363”  is  known  throughout  this 
entire  country  as  a  symbol  of  soap  purity, 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING.  NEW  YORK  CITY 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


mm 

f  WASHBURN-CROSBY 


Medal. 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


WRITING  TO  KOV6BTJSBRS  KINDLY  W9NT1CM  "GBOCEKY  inflQSSUGft  » 
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FARINACEOUS  GOODS. 


Corn  Meal — 

Lea's,  white,  Table,  xoo  lbs . 

“  yellow,  granulated,  zoo  lbs . 

u  **  table,  ioo  lbs . . 

Western  yellow,  granulated,  zoo  lbs . 


Per  Ba  \ 

,  2.00 
.  2  OO 

.  1-95 

x.6o 


Western  white,  granulated,  ioo  lbs .  z  .65 

Quaker,  36  packages . . .  2 . 75 

Farina,  Hecker's,  24  x's,  per  caae .  z.  40 

“  Schumacher’s,  24  packages,  per  case.,  z  .  20 


Beans — 

California  Lima . per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu. 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys .  “ 


•°5% 


2.30 

3.31% 

3.27% 

2-35 
2.  co 


Pea*  - 

Green . per  bushel  2  00 

Scotch .  “  2.25 

Split,  yellow .  "  2 .05 


LcntU* 


no-lb.  bag* . . . per  lb.  .06% 

Leal  quantity .  “  .  c'  )4 


Shaker  Corn — 

Fancy,  barrels . per  lb.  .06^ 

Less  quantity .  “  .06^ 


Hominy — 

Lea’s  Breakfast,  10  pkgs . case  1 .65 

Lea's  Pearl,  100  lbs . per  bag  2 . 25 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1 .30 

Western  Pearl,  too  lb.  bags .  1.65 

Western  Grits,  too  lb.  bags .  1 .65 


Barley — 

OO  . . 

No.  3,  100-ib.  bugs.. 


.07 

4.00 


Noodles,  Climax,  24  roc.  pkgs.,  asst.,  case .  1.15 

“  "  48  5c.  pkgs.,  case .  1.25 

“  “  asstd.,  24  sc.,  is  toe.  case...  1.20 

“  Smith's,  30  10  c.  packages .  1.90 

"  “  assorted,  s  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent . .  1.55 


Oatmeal,  B,  per  bbl . . . 

“  “  tegs  100  lbs.,  per  kef . 


7'7S 

4.00 


Oaten  Gcads,  In  cases —  Per  case 

A  vena,  18  packages.... .  1.50 

Banner  Cats,  so  packages.. .  4.35 

Friends’  Oats,  36  packages . . .  3.10 


-30- 


H.  O.  Oats,  24  packages .  3.00 

Mother  s,  18  packages . ., .  1.75 

Quaker,  18  small  size .  1.65 

Quaker,  10  large  size .  2.20 


Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6,75 

A  vena,  per  keg,  90  lbs .  3.63 

Standard,  180-lb.  bbls . . .  6.65 

"  90-lb.  bags . . .  3  20 

Sago— 

I  ine,  bags  about  160  lba . o-sVf 

50-lb.  lots . 

Admiral,  Pearl,  24's . <J§ 

Tapioca,  Instantaneous,  501’s. . 

“  Colburn’s  Hasty,  36  pkgs . o-j'/K 

"  Minute,  5^ -gross,  per  box .  2.8s" 

“  Flake,  about  125  lbs . per  ib.  .04^6 

“  "  less  quantity .  “  .osii 

“  Pearl,  210  lba . «*  .03% 

“  “  less  quantity .  "  .04*4 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  24  a’s . .per  case, 

Ralston  Health  Food,  24  a's,  packages  “ 

Purina  Pankake  Flour,  36  2s . 

Purina  Whole  Wheat  Flour,  20  5's . per  case 

Egg-O-See.  36  packages . 

Egg-O-See  Corn  Flakes,  36  packages . 

Cook's  Malto  Rice,  36  2-lb.  packages . 

Cerealine  Flakes,  36  packages . 

Force  Food,  36  packages . 

Mapl  Flake,  36 
he 


3-05 


Shredded  Whole  Wheat,  50  packages . 

«  it  11  <•  " 

Cream  Wheat,  36  packages . 

Apetiza, 24  packages . 

Flaked  Rice,  Cook's,  24  packages . 

Wheatlet,  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  packages . 

Pettijohn’s  Food,  18  packages . 

Presto,  36  packages . 

Quaker  Puffed  Rice,  36  packages . . . 

Quaker  Wheat  Berries,  36  packages . 

Triscult,  30  packages . 

Kellogg’s  Toasted  Corn  Flakes,  36  packages.. 

Zest,  36  packages,  10  cent  size . 

Zest,  24  packages,  15  cent  size . 

Zest,  20  packages,  25  cent  size . 


385 

3.00 
3.00 
4.20 
2.70 
2.65 
4.20 
2.70 
3  65 
3  70 
5.00 
2.  60 


4-5° 

2 - 85 
2.70 

3-  So 
4*25 
2.70 

2  *75 
z  .80 

3  35 
2 . 70 
2.70 

2.50 
2.  go 

3.12% 
X  80 
3  90 
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E  HOLLAND  RUSK 
The  Original 

•  Per  case 

Cases,  5  doc.  pkgs....  4.75 
Cases,  3  doc.  pkgs....  a. 90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro¬ 
quettes,  fish,  meats,  etc. 

Per  case 

Cases p  dz.z  lb.  pkgs.  x.8o 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling...,. . per  doz 

Acidulated .  “ 

Cox’s,  large .  “ 

“  small .  « 

Plymonth  Rock,  Pink  or  White _  « 

Nelson’s . per  doz. 

"  small .  “ 

Bromangelon,  assorted  3  doz .  *• 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  “ 

Jell-O,  assorted  flavors,  2  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  doz .  " 

Chalmer’s,  shredded . 

Chalmer's,  granulated . 

Chalmer's,  No.  1  packages . 

Peter  Cooper . 

Tryphosa . „ . per  doz 

Imperial  Wine  Jelly . per  doz 


per  gTOss  11. 00 


1.07^ 
«  t7* 
i-57)t 
•95 

1.20 

*•  35 
-95 
•87)4 
.80 

•87K 
•97)4 
1 .00 
1. 00 

•45 

.90 

•92)4 

95 


Gelatine,  McKinley's . per  doz 

Wetmore’s  Doable  Refined,  36  10c 

pltK» .  . per  case 

Kusto,  60  5 -cent  packs . per  case 

Puddlne,  assorted,  2  doz . per  case 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


.85 


2.70 

2.00 

1.60 

•9° 
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macaroni.  PeHb 

LB2“  »»,“» - 

“  Mazcaronl,  long,  “  ot!4 

“  “  square  “  . . . .  .06V 

Larosa  Spaghetti,  long,  25  lbs . . . .05)4 

“  Vermicelli,  square,  “  .oshi 

“  Macaroni,  bulk,  “  05iz 

Anger  Baking  Co. — 

"Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages . „....  1. 80 

24  10-cenl  packages . . . .  j  .80 

“Plain"  Noodle.,  a4z-Ib.  cartons.. .  1.80 

",  "  48  )4-H>-  “  .  1.90 

Egg  Alphabets,  48  5-cent  packages .  z  .80 

Egg  Bariev  (Eler  Gente),  48  5-cent  pkgs_...  1 .80 
24  5-cent  A  B  C  and  24  5-cent  Egg  Barley „.  ,.8o 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  s.25 

“Golden  Seal"  brand,  25  i/z  packages  (long)  1.88 
"  "  481/2 “* 5-c.  size  1 . 80 

“Golden  Seal’’  Macaroni  and  Spaghetti, 

lithographed  cartons  25  1/1  cartons .  2 .00 

“  Golden  Seal "  Egg  Macaroni,  25  10-cent 

carton*.. . . . . . .  j  gg 

“  Imperiale  ’’  brand,  25  1/1  packages  (long)..  1 . 88 
Vermicelli,  ABC  (alphabets)  Efloows,  i-lb. 

carton.,  24  packages . . . .  1.9s 

Spice  Drops,  in  baskets,  20  lbs .  i.6» 

In  boxes,  ia  lbs .  1 .00 

Small  Lebkochen  (Honey  Cakes),  zo  5-cent 

packages  in  bundle.. . . per  bundle  .  30 

Bulk,  is-lb.  wooden  boxes . _ . .08 


FIXTURES. 

H,  F.  Hescock. 

Coles’ Coffee  Mill,  No.  7 _ 

“  “  Si _ : . 


zo.. . . 

“  Stand,  No.  ig_ . 

Less  25  per  cent,  discount. 
Scales,  Flour,  No.  i,Tln  Scoop,  zo. 
"  Sugar,  "  .,  “  ,. 

“  Tea,  «  3,  “  6. 

"  Spices,"  4,  j. 

Less  40  per  cent,  discount, 

600-lb.  Platform  Scale... . . 

Standard  Cash  Register . 

Tea  Caddies,  round  front.  No.  a.... 

««  «  II  , 

..  a.  .a  3««' 


ZO .  00 

16. 00 
S3. 00 

4500 


Brass, 


14. 00 
9.00 

Z  50 

6.00 


.......  is. 00 


.per  dos. 


9.00 

6.50 

4-50 


It’s  the  Cleanest  Store  in  Town 


The  grocer  whose  customers 
say  this  of  his  place  has  accom¬ 
plished  something  which  will 
cause  those  who  deal  with  him 
to  forgive  much.  They  will  even 
pay  him  higher  prices  without 
grumbling  just  because  the 
cleanliness  of  his  place  leads 
them  to  believe  his  goods  are 
worth  paying  more  for. 

The  grocer’s  dirtiest  job  is 
filling  orders  for  oil  and  gasoline.  He  can’t  turn  a  faucet 


The  GREAT  Ramly 


on  or  off,  fill  a  measure  and  empty  it  into  a  receptacle 
without  taking  the  odor  to  his  counter.  With  our  up-to- 
date  tanks  he  touches  nothing  but  a  clean  lever,  the  re¬ 
ceptacle  is  filled  automatically.  A  clean,  sanitary,  safe 
and  economical  way  to  handle  a  dirty  job.  Our  booklet 
on  this  subject  is  an  education  in  itself,  would  you  like 
to  read  it  ? 


Boyer,  Radford  &  Gordon  Tank  and  Pump  Co. 


DAYTON,  OHIO 


Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 
You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 


404  Atlantic  Avenue 


Phila.  Rep.,  Arthur  Hagan  & 
,  151  North  Third  Street 


Co. 


BOSTON,  MASS. 
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Tobacco  Cutters . - . 

Alarm  Money  Drawer* . 

Bag  and  Twine  Holder . 

Barrel  Covera,  Sunk  Handles,  ai  In. ..per  do*. 
•<  Top  “  *i  In... 

Beef  Cutters . •• . . . 

Bung  Boren,  Enterprise  No.  s,  i %  to  a  in . 

Can  Openen,  “  Never  Slip” . per  do*. 

Hopper’s  Can  Opener . per  gross 

Cheese  Cutter*.,.... •••••••.•••» ••••••..••••••••••••••••••• 

Coffee  Mills,  Dell’s  No.  9 . . . * . * 

«  “  10 . - . 

“  “  . . 

Fruit  Augen,  s  prong . 

Measuring,  Faucet*. . 


*•50 

1.50 

1. 00 
a. jo 

а.  00 

б. 00 
s.6o 

.90 
13.80 
8.00 
3a.  00 
40.00 
65.00 
1.50 
a. 00 


Philadelphia  Scoop  Co’a  Sugar  Scoops 
Indestructible,  No.  4 . per  do*.  9  00 

“  5 . . .  “  ia.oo 

««  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3--Pel  dox-  4  ■  *° 
“  “  4..  "  5-40 

X  Quality,  No.  3*m . . . 

11  .  *• 

4. . . . . . 

II  «  ** 

. ...HIM. . 


7.  20 
2.60 
3.00 

340 


No.  of 
Drawers. 
9 


Sherer’s  Eclipse  Couaters 

No.  Length. 

6%,  3  feet  8  Inches. 

8)|,  4  feet  10  inches,  ** 

10 %,  6  feet,  *S 

7 {tet  3  lneke*i  18 

14)1,  8  feet  6  Inches,  21 

16%,  9  feet  8  Inches,  *4 

18X,  10  feet  10  laches,  *7 

ao%,  is  feet,  3° 

Capacity  of  Drawen,  40  to  60  lbs.  each 
We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  a.  b.,  Dion,  N  Y. 


Soales,  Dell’s,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  s 

1,  „  *<  ijf 

>•  •>  <•  ■ 

It  M  ««  j 

it  It  •«  4 

"  Grocen’,  without  weight*,  Brass 

Scoop  and  Brass  Plate,  No.  1 
11  «  1*  XJ4 

ii  ii  «'  1 

«l  it  It  ^ 

U  tl  **  ^ 

“  Butchers' ,  without  welghts,No.o 

11  tt  tt  j 


Each. 

15.00 

20.00 

25.00 

28.00 

31.00 

3S.oo 

40.00 

45-00 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley —  SHREDDED  COD. 

Dime  cartons,  2  do*.  In  case . per  do*.  .  90 

Tin*,  Keyed  (Jewel)  2  do*,  in  case..  “  .90 

Large  cartons  or  tins.  *  do*.  In  case  “  2.00 

Dim*  Tumbler*.  2  do*,  in  case .  "  -9° 

THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 71% 

Osprey,  2  doz . . . y . 

Tidal  Wave,  2  do* . . 
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STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  do*.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  do*,  in  case .  1.30 


Screw  Top  Jars,  2  do*,  in  case  . 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . . . . . . . 

Medium  Bank . 

Pollock . 

Hake . . . 

In  original  cases,  450  lbs.,  %c.  le 


MACKEREL. 

too  lb.  100  lb. 


50.  CO 
36.00 
28.00 

24.00 


Ex.  Norway  Bloater. 

Ex.  Norway,  No.  *.. 

Ex.  Norway,  No.  2.. 

Ex.  Norway,  No.  3.., 

Ex.  Norway,  No.  4.. 

Ex.  Bloaters, xxx .  42.00 

Ex.  Bloaters,  xx .  40  00 

Fancy  Shore,  No.  1...  38. co 
Med.  Shore,  No.  1  ...  27.00 

Large  Irish,  No.  2 . 24  03 

Extra  Irish,  No.  2 . 23.00 

Medium  Irish,  No.  2..  22.50 

Small  Irish,  No.  2 .  22.  co 

Irish,  No.  3 . 

Large,  No.  3 . 20 .00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50 
Lab.  Split,  Lg.  No.  a.  6.50 
Shore,  Round,  Large.  7.50 
Shore,  Round,  Med...  6 . 50 

Ocean  Whltefish .  6.00 

Salmon,  Halifax . 

Shad,  No.  i,  Mess .  15-00 

Shad,  No.  2,  Mess .  13  00 

Haddock,  Pickled .... 


50  lb.  10  lb.  8  lb. 


25.60 

18.60 

14.60 

12 .60 

21.60 

20.60 

19 .60 

14.10 

12.60 

12.10 
11.85 
n  .fo 


13.00 
9  i° 

7.50 
.6.1° 
To.gs 
10.45 

10. CO 

7  25 

6.50 
6.25 
6.c8 
6.  co 


*•75 
2  .05 
1-65 
1 -45 
*•35 
2.2, 
2.15 
1  60 
1-45 
1.40 
x-38 
i-35 


10.60  5.50  1.25  1.05 

4-35 

3- 85 

4- 35 
3-85 
3.60 


8.10 

7  10 


4.10 
3  75 


1 .00 
.90 


.85 

•77 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . °3 

Gilt  Edge,  40  lbs . - . .  -06 

Favorite  Middies,  60  lbs . 12 


DRESSED  FIBH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White.  i4b.  bricks,  so  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08% 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

Cromarty  Bloaters,  50s . per  box 

“  “  roos .  “ 


•90 


.09 

.08 

.07 

•  05 

•  <4/4 


•17 

■17 

.15 

.27 

•*s 
I  50 


DOMESTIC  AND  FOREIGN  DRIED 


FRUITS. 


Apple 


Fancy  N.  Y.  State,  25  lbs . 10% 

Fancy  N.  Y.  State,  48  1  lb . 10% 

Choice  N.  Y.  State,  50-lb.  boxes . 09% 

Penn  %s,  60-lb.  bags . 07 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . *1% 

Standard  Royals,  25  lbs . 19 

Cherries — 

California,  unpitted,  Black  25  lbs . 16 

California,  pitted.  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  recleaned,  36  is . 08)6 

Gold  Medal,  loose,  25  lbs . o8J4 

Private  Growth,  extra,  cleaned,  36  lbs . 08 

“  cleaned,  30  lbs.  bulk . 07% 

Peaches— 

Extra  Fancy,  pared,  25  lbs . . . 25 

Extra  Fancy  Muirs,  25  lbs . *454 

Extra  Fancy  Muirs,  50  lbs . 

Fancy  Muirs,  25  lbs . 13% 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12)4 

Choice  Yellows,  25  lbs . 1'% 

Pears — 

Fancy  California,  Bartlett,  25  lb . 13 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


PRUNES. 

Boxes. 


u 


>.  . 
o  — 

1=3 


•0954 

.01% 

.08 

.08 

■07% 


.06% 


■°)% 

.0%% 

.08 

07% 

•°7/4 


■°s% 

.06 

.05  % 


.09 

•o8fc 

•°7  y* 

•°7% 


•°sK 

•  05% 


20-  30,  25  lbs . 

30-  40, 25  “ . 

40-  50, 25  “ . 

40-  50,  50  “  . 

50-  60,  25  “ . 

50-  60,  50  “ . 

60-  70,  25  “ . 

60-  70,  50  “ . 

70-  80,  25  “ . 

70-  80,  50  “ . 

80-  90,  50  " . 

90-100, 25  “  . 

90-100, 50  “  . 

IOO— 120,  50  “  . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . - . . . 

“  2  "  50  lb . „ . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs.^ . 

Cal.  Sultanas,  50  lbs . . . 

Cal.  Seedless  Muscatels.  50  lb* i . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs . 

Raisins,  Seeded — 

Ensign,  fancy,  36  is . 

G.  &  S.  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 


b*o 

.08X 

•07  54 

■°7 

.06% 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  2  dozen. . 

“  25-  “  1  “  - . 

«  15-  and  25-cent  size,  assorted.. 

Grain- O — 

Case  No.  4  1  do*.  i5-cent  sl*e,  %  do*. 

25-cent  size  in  case  - . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . — .  “  “ 

2  doz.  15-cent  size,  1  lb . per  do*.  1.35 

Ralston  Health  Cereal,  36  10-cent  size . 

Kneipp's  Malt  Coffee 
34-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  In 

ca*e . “  " 

Perfection  Rye  Coffee  24  1  lb.  pkgs . — 

HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  do*. 

Tumblers,  5-c.  sire,  2  doz .  “ 

Tumblers,  10-c.,  laird’s  Prayer,  s  doz.  “ 


.11% 

■  08% 

■  07% 
•07/4 
•o6ft 
•0794 
.<8 

■  07% 
.07 

. 07 % 

■  07%. 
■07% 

.09K 

.09 

•°9 

.08X 

•  <7« 

.17% 

.12)4 

.12 


2.7O 

2.25 

*.50 


2.30 

2.05 

*.47« 

*•75 


*.15 


1. *3 
*.40 


“ENTERPRISE” 


SHARPENING  device  . 


The  experience  of  all  users  proves  that  the 

"Enterprise”  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam,  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self- Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia.,  U.  S.  A. 


■jy 


No.  1  $5  (with  2  Blades) 
No.  129  (with  1  Blade) 
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ink. 

Amold'»,  black,  303a . per  bottle  .48 

Continental,  red,  1  doz . 30 

black,  3  doz . . 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032.. . . per  bottle  ,58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme  Victor  Top .  3.60  4.20 

Pore  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o.  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 4%  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .75 

“  dec.,  107,  "  .90 

No.  0.  No.  i. 

Banner  Burners . 45  .55 

No  charge  for  packages. 

OilCans— 

r-gallon,  Glass . per  doz 

1-  “  Galvanised .  “ 

S-  “  Lenox,  Spout .  “ 

5-  “  “  Spigot .  “ 

5-  “  Columbia .  “ 

S-  '•  Banner . “ 

5-  "  Climax  Pump .  “ 

5-  “  Home  Rule,  Pump .  “ 

Lanterns— 

No.  o,  Standard. . per  doz. 

No.  o.  Dash .  “ 

Cold  Blast .  “ 


6  doz. 
No.  2. 
4 .80 
4.80 
4.20 
3- 3« 
2.75 

M8a. 

.85 

1  .OO 

.  No.  a 
•  75 


a.  25 
a.zo 
5.00 
5.50 

7.00 

8.00 

10.00 

ia.00 

4.75 

7.80 

8.00 


LIMB. 

Prepared,  s  doz.  In  case . per  doz-  .52^ 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05^ 

“  “  25  lb.  boxes,  H  lb .  “  . 06 % 

Acme,  1  lb.,  sifting,  s5-lb.  boxes . os% 


LYE  AND  POTASH. 

Banner,  4  doz. . per  case  3. 15 

Babbitt's  Potash,  4  doz .  “  3.30 

Lewis’ .  “  3.25 

Red  Seal,  a  doz .  ‘  1.87^ 

“  4  doz .  “  3.65 

Popular,  4  doz . “  1.45 


MATCHES.  Per  gro 

Swift  &  Courtney’s,  zoo’s,  i-gross  case .  1 .75-1 .90 

“  400’s,  1  “  „...  3.50-3.70 

"  Soo’s,  z  “  «...  3. 73-4- 00 

Blue  Hen,  zoo's,  z  “  1.50-1.60 

“  500’s,  1  "  .....  4.00-4. ss 
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Per  Gross. 

Vulcan  Parlor,  65’s . 41 

“  soo’s,  5-gross  in  case . 90 

"  500’s . „...  3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

"  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

No.  37,  5-gross  cases . 50 

"  100's,  5-gross  cases .  .90 

“  No.  15,  gross  cases .  z.20 

No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa  Parlors,  500’s .  3.50-3.75 

Searchlight,  500's. .  4.25-4.50 

Press,  200’s . . .  1.80-1.90 

“  Soo’s... . . .  4  5°-4-75 

America,  soo  s .  2.30-1-35 

American  Paraffine,  soo’s,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  j  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  gross,  No.  4,  r, 000 .  2.75 

Superba,  rooos,  1  gross  to  case .  5  00 

Red  Skin,  500s,  r  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4 .50 

Lenox,  400s,  1  gross  to  case .  3.00 

Red  Cross,  2005,  1  gross  to  case .  1.30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  1 50s,  5  gross  to  case . 85 

Astral,  2505,  1  gross  to  case . 90 

Planet,  roos,  3  gross  to  case . 80 


MINCE  MEAT. 

tohn  Bower  Be  Co. 

tan-els  and  half  banels,  Superior . per  lb.  .08^ 

18, 37  and  68-lb.  buckera,  “  “  .09 

ro-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb-  »  6  •'  «  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

z8, 37  and  68-lb.  bclcs.,  XXX,  Superlor..pcr  lb.  .13 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case  4.40 

Bands  and  half  barrels,  Falrmotmt . per  lb.  .07^ 

18, 37  and  68-lb.  buckets,  "  "  .08 

Wm.  J.  Troth  : — 

Banels  and  half  bands.  Famous . per  lb  .08^ 

18, 37  and  60-lb.  buckets,  “  “  .09 

ro-lb.  buckets,  6  In  crate,  “  . per  crate  6.2; 

5-lb.  “  6  “  “  .  «  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  banels,  Golden . per  lb.  .  07^ 

18, 37  and  60-lb.  buckets,  “  “  .08 

Campbell's  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’, bbls.  &  %  bbls.  &30-lb.  klts.perlb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  . 04 % 

Schimmel’s,  30-lb.  Kits,  bbls.,  bbls_.per  lb.  .07J6 

“  18  and  37  lb.  Kanakins .  “  .08 

“  10-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

“  5-lb.  “  "  ••  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 
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National,  30-lb.  Kits,  bbls..  %  bbls . per  lb.  .05^ 

Southwark,  30-lb.  paila,  bbls.,  %  bbls.  “  .04% 

Atmore  &  Som,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.30 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails... . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09*^ 

Celebratea — heedless. 

Barrels,  Halves,  Quarters . per  lb.  .08^ 

Wooden  Pails,  x8,  37  and  68  lbs .  ‘  .09 yA 

Atmore's  Mincemeat,  No.  a,  2  doz.  in  case, 

per  doz .  a  .00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. .  xx.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

WoodAn  Palls.  t8.  ay  and  68  lbs . .**«  u 

Wooden  Kits,  No.  20  and  35 .  <08 


Stove  Gasoline . 

Headlight,  xsetest . . 


OILS. 


• . per  gal. 


.18 


OLIVES. 


H.  Kellogg  &  Sons,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  oz . . .  15.50 

Extra,  64  oz .  *3- 50 

Mammoth,  quarts .  7.25 

Extra,  quarts .  6.75 

Extra,  pints .  4  50 

Mammoth,  pints .  3.15 

Extra,  pints .  3.00 

Fourees,  19  oz.,  fluted  bottle .  4.75 

De  Lucques,  10  oz .  2.40 

Farcies.. .  3.75 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 

California,  quart  bottles .  6.  50 

California,  individuals . .  1 . 50 
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olive  OIL — Imported. 

Benin  &  Perrier's,  extra  fancy,  qts.,  z  doz .  4.90 

”  “  pts.,  a  doz .  2.90 

“  “  -pts.,  2  doz.  1.90 

Rae’s,  Lucca,  litre  bottles,  r  doz . .  11 ,  jo 

25-oz.  bottles,  1  doz .  8.75 

Finest  Snbllme,  qts.,  z  doz .  6.50 

"  "  pts.,sdoz .  7.50 

x-pts.,  a  doz..  4.7s 

“  “  8-oz.  flasks,  2J4 

doz .  7.50 

“  “  zs-oz.  flanks, 

2%  doz... .  9.00 

*’  SaMime,  8-oz.  flasks,  doz...  6.50 
“  z2-oz.  “  t%  doz...  8.00 

Rae’s,  Finest  Sublime,  z  gal.,  zo  incase,  per  gaJ.  2.40 
Rae's  F mest  Sublime,  5  gal  „r  or  2  In  case, per  gl.  2 .30 
“  1  qt.,  40  to  case,  “  2.65 

‘  Sublime,  i-qt.  tins,  40  to  case,. .  a.  35 

“  K-gal.  tins,  20  to  case. .  s.20 

“  1 -gal.  tins,  10  to  case . .  s.io 

”  5-gal.  tins,  1  or  2  to  case. .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4  J4  oz.  bottles . 1 .  4.75 

24  8  oz.  bottles . 7.50 

12  18  oz.  bottles. , .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case .  S3. 10 

20  J4  gal.  cans,  case . 24.20 

4°  Ye  gal-  cans,  case . . .  25.30 

80  Yt  gal.  cans,  case .  27.50 

Bulk  at  (20  for  so  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case . .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case . .  26  50 

z  gallon  tin,  4  tins  to  case . . . .  zz  .00 

Y.  gallon  tin, 8  tins  to  case .  12.(0 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8.50 

Pints,  “  2  ••  •’  _  “  9.00 

V,  Pin'S.  "  •  ‘  “ _ “  4  75 

Oliver’s  Olive  Oil— 

r  dozen  large  . . . . .  6.00 

2  dozen  medium . .  6.75 

2  dozen  small . . .  4.25 

6  1 -gallon  tins . per  gal.  2. 10 

jo  )4-ga!lon  tins . per  gal.  2  20 

20  ^-gallon  tins . . . per  gal.  2.25 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . per  doz.  .95 

Stohrer’s,  No.  32,  1  doz . . . per  doz.  1.85 

Keystone,  bottles,  2  doz„ . per  doz.  .95 


;  t.\ 

.... 
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What  Washing  Powder  Do  You  Sell? 

Some  old  and  half-forgotten  brand,  sold  only  because 
you  always  have  sold  it  ? 

Or  Snow  Boy  Washing  Powder,  a  powder  made  of 
pure  soap  and  other  cleansing  ingredients,  quickly  cleaning 
everything  water  won’t  hurt;  containing  none  of  the  skin¬ 
eating  alkalies  that  some  of  the  old  brands  do ;  carrying 
beautiful  and  high-grade  premiums  to  your  customers  ? 

There  is  room  in  your  store  for  a  good  washing  powder, 
but  be  srre  that  you  handle  the  best. 

Good  Goods  and  Good  Profits 

LAUTZ  BROS  &  CO.  Buffalo,  N.  Y. 


r 


You  must  sell  package  coffee,  for  many  of 
your  customers  won’t  have  it  loose  on  account 
of  the  things  that  get  in  it,  and  because  of  the 
loss  of  the  aroma. 

You  can’t  sell  as  good  a  coffee  as  Ariosa  at 
the  same  price,  because  there  isn't  any. 

You  don’t  have  to  sell  Ariosa,  we  have 
done  that  for  you — simply  hand  it  out. 

You  make  only  your  profit  on  other  package 
coffees  and  you  are  not  sure  to  please  your  trade. 
Ariosa  pleases  everybody  who  buys  it  and  be¬ 
sides  your  profit  you  get  vouchers  with  every 
case — vouchers  which  we  will 
almost  anything  money  will  buy. 


exchange  for 


Arbuckle  Brothers 

NEW  YORK 
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paper. 

WRAPPING. 

Manila,  is  x  20,  full . per  ream 

“  24  x  36,  full,  20  lbs . . 

“  18  x  24,  full,  10  lbs .  ‘ 

“  Special,  15  x  20,  6  lbs- .  * 

Manilla,  Bakers’,  15  xao,  10  reams  In 

bundle . per  ream 

•*  Rol' ,  Grocers’,  9.  12, 15.  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  i*.  15, 18, 

30  or  24  lnphes  wide . 

“  Glazed  Fibre,  ia,  15,  18,  20  or  24 

Inches  wide .  ‘ 

"  Glazed  Silk  Parchment,  12,  15,  „ 

18,  20  or  24  inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . Per  package 

Parchment  Butter  Paper  g  X  12.,. 


9 
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PAPER  BAGS 

s  S  i' A 
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.29 
•3* 
.45 
•53 
■  65 
•  77 
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1.03 
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iiji 

£113 


78 

97 

*5 
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65 

95 

.29 

55 


. — Manila. 

y 
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.31 

•37 

•75 

■87 

1 .07 
1.23 
1-49 
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.35 

.43 

.55 

•  71 

.89 

•  OS 
.21 


1. 

1. 

1. 41 
1.68 
1.83 


Price  per  1,000  and  not 

at4-lb.  Plain  Flour  Sacks . . 

■5-lb. 

O-lb.  “ 


•36 
•9° 
•37  Vt 
.18  >4 


•°3& 

.03% 

0356 

■03K 

■  14 
.XX 
.40 


*  . 

O  tie 
£3  S3 

>  9)  . 

Oo 

o  9  a 
73  Ja  a 

na  «  ct 
3  C/IC/I 

M 
•  45 

.55 

•73 

•93 

x.15 

i-33 
1.55 
1. 81 
2.19 
2.41 
2.89 

3- 75 
4.01 

4- 55 

5- »5 


less  than  500  lots. 

. per  M  4.00 

.  “  575 

. .  “  xi  as 


PICKLED  MEATS  AND  FISH. 


Lamb’s  Tongue,  glass  jars,  pints . per  doz. 

*<  «  quarts .  “ 

“  io-oz.  jars .  “ 

«  xo-lb.  pails . per  pall 

Tripe,  10-lb.  palls . per  pad 

“  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  p&Os . . . p&il 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  In  glass . per  doz. 

“  Tripe,  "  “ 

“  Ox  Heart, 

Pig’s  Feet, 


4.75 
575 
a. 50 

2.50 
.90 
2 .00 
1 .00 
2.25 
1 .10 
1. 10 
1. 10 
x.io 
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Russian  Sardines . P*r  keg 

“  5-lb.  palls  . per  pall 

“  10-lb.  “  .  “ 


■75 
•  5° 
1 .00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . x®J4 

Loose,  barrels,  30  lbs . 18 


POPPING  CORN. 

Brad’s  “Tip-Top”  : — 

50  10  oz.  packages . 

100  10  oz.  packages . 

24  20  oz.  packages . 

48  20  oz.  packages  ... . 

I-X-L,  40  is.  White  Rice . 


Per  case 
,.  2.10 

.  4.00 

,.  2.05 
,.  4.00 

..  z-75 


PEANUT  BUTTER. 

MacLaren’s —  ^er  ^°f; 

Small,  2  doz . 9J>4 

Medium,  2  doz . . .  x,45 

Large,  1  doz .  2 -75 

Peanutene,  No.  2  jars,  2  doz .  1  °5 

Peanutene,  No.  4  jaws,  ^  doz . Q2/2 


io-75 
1. 10 
5.25 
11 .00 


.  3,25 

Dcr  keg 

,  3  3° 

3.  60 

ti 

4-'5 

it 

5.00 

. 

.  1  95 

. «... 

.  1.75 

pail . 

.  I  .OO 

Per  Do z. 

•  3-5° 

•  -95 

•  -95 

■  -95 

•  -95 
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Wood,  each —  _  , 

1  Gal.  2  Gai.  s  Gal.  10  te  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.3O  5*50  1*°° 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot— 

2  doz.  2  doz.  1  doz.  1  doz.  J*  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

4.00  7.00  6.00  IX. 00  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1. So 

VINEGAR. 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

<•  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 18 

Pure  Cider,  45  grain . .*5 

Corson’s  Gold  Sear  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . *° 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .9° 
White  Vinegar,  Distilled,  40  grain. . 08 

(I  **  A$  “  . . . 09 

«*  “  Extra  Strength . 15 

Crosse  &  Blackwell's . per  doz.  a  .00 
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swift  &  Co.— 

Premium  brand  Hams,  10  lb . 

Premium  brand  Hams,  12  lb . 


Premium  brand  Hams,  14  lb.,.. 


•  i'H 


Quotations,  per  lb. 

Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans . 

. Jms.... 

to-lb.  Tin  Palls,  60  lbs . 

. . . 

-  il  II  #  t 

. 

3  “  “  . 

. 

PICKLES. 

William  Bros.,  32  gal.,  1500s . 

“  “  16  “  800s . 

“  “  16  “  600s . 

Barrels.  45  gal.,  1200s . 

io-gallon  kegs,  700s . 

Sweet  Pickles,  500s  to  600s,  5  gal.. 

Sweet  Pickles,  700s,  5  gal . 

Sweet  Pickles,  :,ooos,  5  gal . 

Sweet  Pickles,  2,000s,  5  gal . 

Chow-Chow,  No.  1,  5  gal.  kegs . 

Chow  Chow,  No.  2,  5  gallons . .  - 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail . 

Williams  Rros. — 

Wilco  Onions,  5  gals . 

No.  8,  Sour  Gherkins,  2  doz . 

No.  8,  Sweet  Gherkins,  2  doz . 

No.  8,  Sour  Mixed,  2  doz . 

No.  8,  Sour,  assorted,  2  doz . 

No.  8,  Chow-Chow,  2  doz . 

No. '8,  Onions,  2  doz . 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3-25 

Chow  pints,  less  quantity .  3  ■  3° 

Mixed,  less  quantity .  3  -3° 

Onions,  pints,  less  quantity .  3-3° 

Plain,  pints,  less  quantity .  3-3° 

Pin-Money  Pickles— 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

2  doz.  2  doz.  r  doz. 

%  Pints.  Pints.  Qts. 


PROVISIONS. 

Hams,  Skinback,  18—20  lbs . 

“  14-16  lbs . . . 

**  10-12  lbs . 

Picnics,  6-8  lbs . . . 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Beet,  sets  (city  smoked) . 

“  Tenders  and  Knucks . 

“  Flats . 

"  Air  Dried,  sets . 

“  “  Tenders  and  Knucks...- 

Jersey  Pork,  Butt . per  bbl.  18.00 

“  Family .  “  19  -5<> 

Breakfast  Bacon,  rib  in . . . 

%  “  boneless . 

S.  P.  Bellies.  14-15  lbs . 

Bologna,  25-lb.  boxes . . . 

Boiled  Boneless  Ham . *8 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9. 00 

Cooked  Compressed  Ham,  85-lb.  boxes . 10% 

Covered  Hams,  %-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . . 

“  “  large . 

**  “  medium . 

“  small . 

"  Breakfast  Bacon . 

**  "  boneless . 


,o9J4 

•°95<I 

.JO 

.09 

.10 

.15 

•  16 

•x3 

.20 

.21 


.XX 

•09  A 

.08 


Beef,  air-dried,  regular  sets . 

“  “  Insides  and  knuckles... 

Ham  Bologna. , 

Beel  “ 

Boiled  Hams.. 

Beef  Tongues . 


Premium  orand  Hams,  16  lb . u'/z 

Premium  brand  Hams,  18  lb..... . XI/4 

Premium  brand  skinned  Hams.  18-ao  lb . 11 

Premium  brand  boiled  Hams, skinned, fatless  .2a 

Premium  brand  Bacon . . . . 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver...,  -it  A 
Winchester  brand  Picnics . °9& 

LARD  AND  COMPOUNDS. 


E  -o 


IS 

a 


°8  % 

°8jJl  8 
0954  I  8J-8 

09?il  894 
10  1  8J4 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . . 

“  “  tubs . 

“  “  3, 5  and  10-lb.  cans. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . 

Jewel,  compound,  tierces . 

Cotosuet  tierces . 


. 08 

. ...06 

. 08 

. c6 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 

Common  to  fair,  native . - 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . . . 

Hogs,  heavy . . . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls- . 

Sheep,  choice . 

“  medium 


•° 9 y* 

•  JO 
.XI 

,\o% 

.0954 
•°7  y* 
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Per  lb 
-.09 

-.07 

-09 

-.07 

-•13 

-.08 

-.07K 

-.1754 

-.C7‘/4 

.12 

•  °9 
.10 
.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . . . 75-1.00 


This  W.  &  D.  Special  Combina¬ 
tion  Fixture  temptingly  displays 
bananas  on  the  top  tree,  which  re¬ 
volves,  and  pickles  in  the  tanks 
below.  A  space-saver,  a  constant 
salesman,  an  ornament.  Oak  or 
cherry,  handsomely  finished  with 
nickel  holts  and  ball-bearing  cast¬ 
ers.  Uses  only  two  square  feet  of 
floor  space. 

Interesting  price;  write  for  it 
to-day. 

The  Welles  &  Davis  Mfg.  Go. 

WYALUSING,  PA. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  57^ 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  E  R  S  OB'  HONEY-OURE  BRAND 

Beef,  Beef  Tongues,  XV  A  mj|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  Jli  /&  It!  V#  LARD  a  Specialty 
BOILED  HAMS  AND  BEER  TONGUES 

XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oii  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 
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Calf  Head*,  scalded . 

Sweetbreads,  veal . 

“  beef . 

Calf  Livers . 

Beef  Kidneys . 

Beef  Livers . . 

Ox  Tails . 

Hearts,  beet . 

Rolls,  beef . . . 

Teuderloln,  beef,  western., 

Fresh  Pork,  loins,  city . 

“  "  western .... 


.60-. 90 
1 .00 
.20-. 25 
1 .00 
.c6 
■50-.65 
.03-. oj 
.is 
.18 
.12 
.  12 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

IIISH  KILLED. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . 16  -.18 

“  Y.  T.,  is  to  17  lbs . 16  -.18 

Old  hens  and  toms . 15  -.17 

Common  to  Good . 12  -.14 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3  J4  to  4  lbs 

to  pair . 22  -*.24 

Philadelphia,  fresh  killed,  3  to  3 X  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4X  lbs.  to  pair,  fancy  ...  .18  -.20 

"  3  to  3X  lbs.  to  pair,  fancy  ...  .18  -.22 

“  Jalr  to  good . 15  -.16 

Fowls — 

Western,  fancy .  ,14  -  15 

Heavy  Roasters,  4  to  5  lbs . 14  -.16 

Fair  to  good. . 12  -.13 

Old  cocks . 10  -.11 

Western  capons,  fancy . 25  -.27 

“  “  small . .  .2 1  -.24 

Squabs —  Per  dox. 

Prime,  large,  ancy .  4.0C-4.50 

Mixed .  3.00-3.50 

Dark .  1.50-2.00 

LIVE  POULTRY.  perlb. 

Spring  chickens,  nearby,  zX  to  2  lbs . 12  -  13 

Large  Springers . 12  - .  13 

Fowls . ,12  -.13 

Roosters . .09  -.10 

Ducks . 12  13 

POULTRY  SEASONING. 

Bell’sSpIced  Seasoning — 

Small  or  No.  1,  2  doz.  In  case . per  dox.  85 

1  “  .  “  .85 

Large  or  No.  2, 1  "  .  “  x.40 

i-lb.  cans,  1  dox.  In  case . per  case  4.00 

«-lb.  “  X  “  . .  “  3  75 

3-lb.  “  X  «  . .  *'  s.40 

5-lb.  “  X  “  — .  »  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  5  35 

Extra  Quality,  15  gals.,  kegs .  2.25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spriug  Garden,  fancy,  No.  3,  2  doz . doz.  ,8e 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  doz.  in  case,  X  lb. .per  dox. 
No.  1,  round  conical,  with  key,  t  doz.  “ 
No.  2, 

No  3, 

No.  4, 


1 .00 

*.35 

0.50 
8.  50 
1. SO 


P.  P.  Sauce,  2  dox..  No.  1 . 

Atmore’x  Qenulae  English  Pinna  Podding— 
Seedless : — 


Individual,  per  case  Of  2  doz.... 
x-lb.  cans.  11  x  “  _ 

a-lb.  **  '  “ 

I  “  ^ 

3- lb.  " 

4- lb.  « 

a  :  •::: 

iinniniliiu. 

..  3-«S 
..  3-85 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . . . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 77% 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  pall* . 13% 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  pails . ot% 

Southwark,  4X-lb.  toy  pails,  X  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1.15 

Apple,  No.  5,  toy  pails .  2.80 

Apple,  30-lb.  pails . per  pail  1 .15 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .07% 

Jams —  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  1 .05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82X 

Schimmel’s,  pure .  1.60 

Warrock's  Guava  Jelly —  Per  doz. 

1 -lb.  tumblers . .  4.00 

X-lb.  “  .  2.25 
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Curtfce  Bros.  Preserves—  Per  Dox 

Cherries,  jars.. . 4.85 

Strawberries,  "  . . .  4.60 

Raspberries,  “  . . . . .  4.60 

Apricots,  “  peeled .  4.85 

Pineapple,  “  . . .  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz 

Essence  Peppermint . 

Castor  Oil . 45 

Sweet  Oil . 40 

Spirits  Nitre . 45 

Spirits  Camphor..  . . 

Spirits  Painters’  Commercial . 45 

Paregoric . 45 

Glycerine . 45 

Syrup  Squills . 45 

Syrup  Rhubarb . 45 

Syrup  Ipecac . 45 

Turlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  15c. -size . per  doz” 

Laudanum,  25c. -size . . . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 
"  “  “  X-lb.,  «  *<  2.60 

“  “  “  X-lb.,  “  “  2.80 

Anker’s  Beef  Capsules .  3,00 

Borax,  Powdered,  bulk . per  lb.  .  08 

“  Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R. . per  doz.  2.00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb 


•85 

.85 

.85 

85 

85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

•85 

•85 

•85 

.85 

.85 

.85 


25c. sz. 
•95 
•95 
■95 
•95 
•95 
95 
■95 
•95 
•95 
■95 
•95 
•95 
•95 
•95 
95 
•95 
95 
95 


.90 


.01X 
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Camphor,  gum,  i-oz.  blocks . — .  ‘ 

“  Flakes,  250  bbls  . .  •  ' 

“  "  less  quantity .  “ 

“  Tar  Balls,  bbls.,  250  lbs . 

“  ”  less  quantity . . . 

Castoria,  Fletcher's . . . per  doz. 

“  Pitcher’s . . . 

Carbonate  of  Ammonia.. . . . ......  " 

Epsom  Salta . . . . . per  lb. 

Glauber  Salta. . . ..per  lb. 

Glue,  ordinary . 

Glue,  white . 

Glue- . . . . . . A....  “ 

Goff's  Cough  Syrup,  25c.  size . . per  doz. 

Goff's  Herb  Bitters,  25c.  size .  " 

Goff's  Oil  Liniment,  25c.  size..... .  “ 

Goff’s  Sarsaparilla,  50c.  size . . . per  doz. 

Goff’s  Worm  Syrup,  25c.  size . „....  “ 

Goff 'a  Horae  and  Cattle  Pwd.,  25c. size  “ 
Goff” s  Dyspepsia  Tablets,  20c.  rise...  “ 

Gum  Axmblc . . . .... . per  lb. 

Haarlem  OU . per  doz. 

Licorice,  P .  &  S.,  sc .  stick ,  Imported..  " 

"  M.  &  R.j  5-lb.  ooxaa_ . per  lb. 

‘  “  lozenges,  5-lb.  boxes,  “ 

11  Y.&S.,  "  5-lb.  glass  front,  “ 

"  5-lb.bx.,4's,6’a,8’s,  ts’s,  26's,  “ 

“  Root.. . . . . . .  " 

Putty,  a5-lb.  cans........ . per  100  lbs. 

"  50-lb.  cans . . .  " 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

"  "  io.c.  “  —  " 

Paris  Green,  100 -125-lb.  kegs . ....per  lb. 

M  X-lb.  packages . —  “ 

"  X-lb.  “  . .  “ 

i-lb.  »  . .  « 

amalca  Ginger,  Hires’,  Basks . ..per  doz. 

losln . . . ....per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

“  granulated,  kegs,  ‘  100  ‘  11 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  100  lbs. 

“  100-lb.  bags. . 

“  less  quantity . . . . 

Venetian  Red . . . ......perlb. 

Whiting . „....  “ 

z  ox. 

. . per  dox. 


R< 


Husband  s  Magnesia.... . 

Bull's  Gough  Syrup.. . 

Roach  Powder,  Omega,  4-os.  r»n« . 

“  /’  . . per  groet 

Roachsault,  loc.-size,  2  doz . ....  per  doz. 

Iron  Glue,  McCormick  &  Co's : — 

No.  s„ . . . . . . 

No.  10  . . . . . . . . . . 

Tube  V . . . . . . . . 


•95 

•  oaX 
•02X 

•  o*X 

.02X 

2. 80 
•8S 
.  12 
•01 X 

•  OlX 
.0954 
.20 
.22 

1-75 
‘*•75 
*•75 
3S0 
1. 20 
2. SO 

•75 

•  55 

•  40 
■3« 
•*3 

•  s  1 

•  »4 

.22 
2  .60 
1.55 

•  35 
•75 


’9* 

34 

33 

3* 

90 

04 

07 

•7 

45 

»5 

03% 

02 


2  ox. 

s.85 

2.90 


.80 

9.00 

.80 


•40 

•73 

•75 


McCormick  &  Co.,  Bee  Brand—  Per  doz 

Insect  Powder . . . . . ....  .80 

Root  Beer  . go 

Talcum  Powder . 80  - 

Triangular  Quinine . 80 

Quinine  Capsules . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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W  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  prices-  p"  doz- 

Absorbine .  18-00 

Absorbine  Jr.  (Mankind) .  9-°° 

Young’s  Kidney  and  Nerve  Powders .  s  oo 

Taroleum,  small  can.. _ .  °-00 

Taroleum,  large  can.. .  16.00 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4  ■  00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


. per  bbl. 

. per  dox. 


DRUGGISTS’  3UNDRIB8. 

Add  Phosphate,  Honfcrd’z... . per  dos. 

Bath  Brick,  box  s$  bricks . per  box 

Sealing  Wax... . 

Silver  Sand  •aeseeeeseee •••••••••••• eeeas 

YET,  pllltS.  ...... ♦eeeeeses 

“  quarts . 

“  gallons . . . . . .......each 

‘‘  H  barrels .  “ 

“  barrels . 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dor.  i-lb.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  *5C.  size... 

McCord's  Magic  Medicine,  25c.  size . 

50c.  sire . 

McCormick's  Tasteless  Chill  Tonic,  25c.  sixe 

50c.  size 

McCormick's  Watermelon  Syrup,  50c.  sixe.. 
Wondercnre  Headache  Powders,  IOC.  size... 


4:£ 

.03 

l.SJ 

•75 
1. 00 
.30 

3-50 

6.00 


3-75 
a.  00 
2.00 
4.00 
2.00 
4.00 
4.00 
.80 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  dox 

Vanilla,  Rose,  Pistachio . 10c.  sire  .85 

ijc.  size  a.oo 

25c.  sixe  2.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  sixe  .80 

15c.  size  1 .75 

25c.  size  2.00 

Sauer’s  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla . per  doz.  .  .4s 

No.  s,  Vanilla  and  Rose .  “  -9° 

No.  *,  Lemon  and  assorted .  -85 

no.4;  “  "  .  ;  *■“ 

No.  4,  Vanilla .  *'*5 

Assorted  cases,  Nos.  1  and  2 .  10  ■** 


-§0- 


Bulk.  Pts. 

XXX  Vanilla  . .  150 

XX  Vanilla .  x.»5 

X  Vanilla .  x.oo 

Lemon,  Ginger,  Wtn- 
ter  green,  Cinnamon, 
Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  x.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  x.as 

Tea . . . * .  •••••* 

Ext.  Vanilla,  Kitchen  Queen,  No. 

••  c  ••  “  No 

,,  <»  44  No 

Lemon,  “  “  No 

i<  1*  •«  No. 

a  ««  “  No 


Qt».  K-Gal. 
3.00  6.00 
s.50  5.00 
*-  00  4.00 


Ingenoll’s  Flavoring  Extracts 

High  Grade  Vanilla . 

“  Lemon. . 

Select  Vanilla . — . 

“  Lemon . 

”  assorted. . . ...... 

“  small  size . ....—•• 


Gal. 
12.00 
IO.  OO 

8.00 


6.00 

10.00 


7-5« 
7.00 
2.00 
.80 
•  45 
*•75 
.80 
•45 


...per  doz.  1.75 
...  “  z.75 

...  “  .85 

...  "  .85 

...  “  .85 

...  *'  -45 


1.60  3.00 
a.75  5.50 

a.25  4  00 

^berdoi. 

‘•X,’  “ 

'.  25.  “ 

.  sX,  “ 

1.  X,  “ 


LIQUID  RBNHBT  AND  TABLBTB 

Knight’s  Liquid  Rennet . — - per  doz. 

Blair's  “  - - - 

Hansen’s  Junket  Tablets,  8  doz.,  per  doa. 
Blair’s  Rennet  Tablets,  3  doa.,  per  doa. 

Union  Tablets,  8  doa.,  5C  — — . 


z.15 

1. 10 
•73 
•75 
•45 


CIDER. 

Per  gal. 

Corson’s  Golded  Russet,  bbl . 2° 

Corson’s  Champagne . 18 

*•  Dry  Hard . 

New  Juice  Cider,  bbls . *8 

New  Juice  Cider,  %  bbls.,  28  gals .  5  00 

New  Juice  Cider,  bbls.,  14 gals .  3-*5 

Bottled  Cider-  P«  «8e 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3 . 5° 

<«  “  2  doz.  pints .  4  00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.7s 
«  <>  s  doz.  pints .  4 .35 


Mott's  Brand  Golden  Russet,  r  doz  quartz.. 

«  “  s  doz.  pints... 


3-75 

4.25 


Worcester  Packing  Salt,  70-lb.  cotton  bags- 
«  «  «  140-lb.  “  ,c  „ 

Agricultural  Salt,  soo-lb.  burlaps . 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  a.75 

*  boxes,  20  packages. . 55 

Gee  Whizz,  7a  packs  . 47 

Fleer's  Chiclets.  2  lbs.,  bulk . ~ .  i.aS 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  3-7S 


RICE. 

Queen  Quality,  extra  lancy,  i-lb.  pockets . 

«  "  3-lb.  “  . 

Coronet,  choice,  r-lb.  pockets . 

«  "  3-lb.  “  . 

Imperial,  lancy  Japan,  i-lb.  pockets . 

“  ,r  3-lb.  “  . 

Pearl  Head,  5-lb.  cotton  sacks...! . 

Extra  Fancy  Head,  KXXX,  100-lb.  bags . 

Fancy  Head,  100-lb.  bags . . . 

Choice,  100-lb.  bags . 

Prime,  100-lb.  bags . 


‘ancy,  100-lb.  bags ., 
Choice,  100-lb.  bags.. 


’er  lb. 
.07 
■<*K 

,06 

.05X 

•osH 

.05 

•04: 

.07 
.06 
.04K 
•  °354 

■osX 


>65 

4.00 

3-75 

3-75 

4.00 

s.50 

•  «S 

•  35 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  oontaln  3S0  lbs.. . ••••—• 

“  6obsgs,  5  lbs.,  Urn... 

11  i'  12  “  14  “  ... 

••  «*  30  “  10  "  ... 

«  <«  115  “  1%  “  ... 

Worcester,  Irish  Linen,  bags,  S50  lbs . 

t<  “  4  56  “  . 

«.  •«  a8  “  . 

Worcester  Mermaid  Qnlck- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3‘ 00 

«•  Pretzel,  Dbls.  contain  280  lbs. .  a. 40 

41  sacks,  180  lbs .  1  •  55 

<*  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1 .50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . ...per  bbl.  *.60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls.,  s  Per 
cent,  discount ;  10  bbls.  or  more,  734  P«r  cent,  discount 
may  be  allowed. 


Family  size,  case  of  4  doz..  ...... 

Hotel  size,  case  of  2  28-lb  tins. 


3.60 

3.00 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  2  doz . doz. 

Durkee's,  large,  1  dox . per  doz. 

“  small,  2  doz . 

Schlmmel’s,  small,  2  doz . Ptr  “0,> 

My  Wife’s,  large,  1  doz . 

My  Wife's,  small,  2  doz . 

Snider's  Salad  Dressing :— 

Pints,  1  doz . . 

%  plntx,  2  doz .  „ 

Luncheon, 3  doz . 

Gallons,  6  jugs  in  crate . Per  1°* 


.8754 

4.00 

s.4t> 

■8734 

2.30 

1.45 

2.40 

1.40 
•9» 

1.25 


SAL  SODA. 

Bbls.,  375  lbs . . ;6855 

60-lb.  boxes,  bulk  or  granulated . . . . 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  “ 

..  «  middle  " 

<1  44  small.  “ 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz. ,  doz . 

Snider’s  Chill  Sauce  :— 

Pints,  1  doz . perdoz. 

M  pints,  2  doz . 

Gallons,  6  jugs  in  crate . per  jug 

Snider’s  Oyster  Cocktail  Sauce:— 

Pints,  2  doz . per  doz. 

pints,  2  doz... 

“  ill< 


Gallons,  6  jugs  In  crate . 


..per  jug 


7-56 

4-50 

2.50 

•  77V4 
•77* 

•  75 

*4» 

1.40 
1 .00 

2. 40 

1.40 

I  .OO 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  F or  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


■v 


YEARS  THE  STANDARD 

BORDENS 

Eagle  Brand  Condensed 

_ _  ■  a  mm  ■  m  M  _ _ Tmm  ml  mm  C  mm  f  ■  O  I  ■  A 


Milk 


Three  Generations  Attest  its  Merits 


Give  Your  Trade  Satisfaction 


BORDEN'S  CONDENSED  MILK  CO. 

EST.  1857  “  LEADERS  OF  QUALITY”  NEW  YORK 
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SEEDS. 


Canary, bush. 6o-lb  3,15 

Caraway . .  .  10 

Celary . . . 10 

Corlzmder, blenched  ,05 

Flnx™ . 05 

Hemp,  bu*h.«olb».  1.60 


Mustard,  Brown.. 
Mustard,  Yellow. 

Rape,  per  lb . 

Poppy,  per  lb... 
Sunflower,  per  lb. 


.07X 

■»7 

■05% 

.10 

•  °s5< 


SODA. 

Bl-Carb.,  ktri . . . . . per  ki|  z.8o 

“  bulk,  15-lb.  boxes . per  lb.  .oaU 

“  Babbitt's,  K'e.  es-lb.  boxes. „  '•  .04>| 

Ann  ft  Hammer  bd.,  M's,  36  lbs..„ . per  lb.  .  05K 

“  “  “  lbs.,  36  “  ..™ .  '•  .04H 

"  "  "  .  “  .0 

Seleratus,  Babbitt's  bd  ,  M's,  sj-lb.  bxs.  “  .04^4 


SOFT  DRINKS.  p.r  do. 

Root  Beer  Extract,  Hires’,  1  dor .  1.50 

Hires'  Root  Beer,  Carbonated,  a  dor . 87)4 

Hires'  Ginger  Ale,  Carbonated,  a  dor . 8754 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  ,f  "  pints,  ados .  4.75 

“  «•  «  K-plnts.ados .  a.  aS 

“  “  “  3-ounce,  8  doz. .  6.00 

“  "  "  M "gallons,  j  dor.,.,  8.00 

"  “  ”  gallons,  6  gal . ....  7.50 

5  per  cent,  discount  on  5  cate  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  dor .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a  .10 

Blood  Orange,  extra  quality,  pints,  a  doz...  a. 10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  54  gross . .  2.50 

Bun  Ami,  10-cent  size . 54  gross  a. 50 

Electro  Silicon,  z  doz . per  doz.  .72 

Puts  Liquid,  large,  3  doz . per  gross,  16.5a 

Putz  Liquid,  large,  3  doz . . . per  doz.  z.45 

Pntz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarine  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  z,  half-pint  cans .  11  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4 . 50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 


-i4- 

Solarine  Bar  Polish — 

No.  23,  z-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gzoss  18.00 


8OAP — Laundry.  Bars 

Acme . zoo 

Acorn . zao 

Arlz... ................. ....................................zoo 

American . 7a 

Bee . . . zoo 

Best,  Babbitt . zoo 

Babbitt's  New  York  City . . .  60 

Benzlne-ated . zoo 

Big  Master . 70 

Brown . . . 60 

Borax,  Dreydoppel . 40 

“  Pearl,  Yonng  &  Co .  40 

"  Day  &  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . zoo 

“  “  small . . too 

“  Klrkzzutn’s . zoo 

“  Red  Seal . zoo 

“  Swift’s . zoo 

Circus . zoo 

Cotton  Oil . zoo 

Coal  Oil  Johnny . zoo 

Cygnet . zoo 

Dobbins'  Electric . zoo 

Dewey . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid. . zoo 

German  Family . zoo 

Good  Morning  . zoe 

Glycerine  Tar . zoo 

Gloss . zoo 

Grand  Pa’s .  50 

"  zoo 

Ivory . zoo 

“  zoo 

Lenox . zoo 

Life  Buoy .  50 

"  . ™ . .zoo 

Lautz’s  Naphtha . zoo 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . zoo 

'•  5-cent  size . zoo 

toilet  size . zoo 

Mayer’s . zoo 

“  50 

Miller’s  Naptha . _ . zoo 

Naphtha,  Swift’s . zoo 

Naptha,  P.  ft  G . zoo 

Octagon . zoo 

Old  Mill . ....zoo 

Ozone . zoo 


than 
5  bxs. 
3  50 
*•45 
«»5 
s.8o 


3- 9° 
3.70 

*■95 
4.io 
2.90 
2.40 
s  .60 
s  .80 
2.80 
j.ze 

4- 75 
*•75 

.80 

85 

4.00 

5° 

80 

5754 

.00 

15 

•  *5 
.00 


3- 95 

4- 3° 
3-«5 
3-75 
3-50 
3*5 
3.80 
7.00 
4.00 


■  5° 
.00 


4.00 

3.80 

3.00 

5.8a 


.00 

.00 

.80 

.90 

3-75 

3-75 


00 

go 

30 


3-75 


Quaker  City,  boxes . 

“  tubs . 

Sunlight,  oval . 

“  twin  bars... 


15- 

Olelne,  Conway's .  60  1.60 

“  Golden. . .  60  a. 55 

"  Eavenaon's . 60  s.50 

“  Hamilton's. . . .  60  a. 50 

“  Kirk's .  6c  s  25 

"  Philadelphia,  60 blocks .  a. 60 

"  “  72  blocks . . .  a. 60 

"  Pennsylvania .  60  Z.75 

“  Procter  &  Gamble . „ .  60  3.00 

"  Young's  Best . 60  2  86 

Pride,  Swift’s.™ . zoo  3.75 

Polo . ...zso  2.45 

. „..ioo  3.00 

. *50  4-7° 

. zoo  3.85 

_  z°°  3-95 

Santa  Claus.™ . zoo  3.Z0 

Saratoga . zac  2.4s 

Star . zoo  3.50 

Sunny  Monday . .'. . zoo  4.00 

White  Cloud . zoo  3.85 

Wool  Soap,  large . . . zoo  6.75 

Wool  Soap,  small . zoo  4.00 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross  3.50 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift’s . . . gross  4.05 

Castile,  imported/  Conti . lb.  .Z3J4 

Castile,  Conti,  original  boxes . . . lb.  .11^ 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  zo .  25 

Maxine  Elliot . gross  8 .  zo 

Oatmeal,  3  cakes  in  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

54-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5*  cakes . box  z.75 

Witch  Hazel,  3  cakes,  54  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban . . . .......  z  24 

Young's,  48  bars .  z .  80 

Brooks' Crystal,  zoo  ban .  3.35 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  bars .  a. 25 

“  Hand,  36  ban . _ .  1.25 

Wrigley's,  zoo  bars .  3  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  2.35 


SOAP  POWDER. 

Pearline,  lbs.,  M-frosi  boxes . per  box  2.70 

“  6  oz.,  zoo  packages .  “  2.65 

“  8-oz.  packs . ; . .  “  2.70 


Soapine,  No.  7,  zoo  packs . .  a  37)4 

Soapine,  No.  12,  zoo  packs .  3.90 

Soapine,  No.  17,  36  packs .  2.42)4 

baoo.u  »  1770  rowaei,  .00  6-oz . . . .  2.35 

Flnola,  zoo  packages . . . .  3.25 

Gold  Dust,  Fair  bank's,  zoo  za-oz.  packages ...  4.00 
"  “  244-lb.  “  45« 

Naptha  Borax,  zoo  packages,  large . — .  4.75 

“  zoo  5-cent  packages.... -  3.75 

Klrkollne,  white,  24  4-Ib.  packs . 3.55 

Kirkollne,  White,  zco  5-cent  packages™ .  3.50 

Young's  Pearl  Borax,  60  z-lb.  packages. . .  3.60 

Snow  Boy  Washing  Powder,  24  4S™ . . .  4 .00 

"  "  5°  22 . .  4.00 

“  “  too  IS™ . .  4.00 

Nine  O'clock  Tea,  too  packages . 3.15 

i-v  Washing  Tablets,  3  dos.™ . ....per  dos.  43 

Swift's  Washing  Powder,  100  zs .  3.85 

Swift’s  Washing  Powder,  24  42 .  3.85 

Fennywash,  z  gross  and  144-z  cent  cakes  free.,  zo.25 


SPECIALTIES. 

Anker’s  Boullllon  Capsules . . . . 


l.oo 


PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

pe£eck  ,  High  Grade .  i8}4  .ig}4  .  21 J4 

Black,  Low  Grade . 14  .15  .17 

White,  High  Grade . ..  .32  .34 

White,  Low  Grade .  23  .*5 

Cayenne,  High  Grade .  .. . 21  .22 

Cayenne,  Low  Grade .  x6  .18 

Cinnamon — 

High  Grade . .22  .23  25 

Low  Grade . . 13  .14  .16 

Cloves — 

High  Grade . 31  .32  .34 

Low  Grade . 22  .23  .24 

Allspice — 

High  Grade . 12$$  .13J4  .1554 

Ginger — 

High  Grade . . . 2534  >2654  .28*4 

Low  Grade . xa  .13  .15 

Mace — 

High  Grade . 78  .80 

Nutmegs — 

High  Grade . .32  .35 

Mustard — 

Yellow,  High  Grade  . . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .ij 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  dor. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . y%  lb.  .40 

.  X  75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb.  .40 

lb.  -75 


WALKER  STOKE  FIXTURES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 


Offices  and  Showrooms 
18  to  34  S.  Seventh  St 


Friends  Among  the  Wheelwrights 


f! - 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA.— = 


j;Ci: 

1  -  m  %  *  ’  .  • 
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Colbum’t  Philadelphia  Mustard,  D.  S.  F.j— 

5  cent  tins,  *  and  4  dos . per^doi.  .45 

Dime  size,  s  and  4  dos  !••••••••«•••••••••  •  ®5 

*  lb:  net,  tins,  s  and  4  dos. .  1  00 

,  ••  1  dos. .  "  3  7» 

6  lb.  cans,  full  weight . per  lb-  *3 

,o  *■  “  . ~ .  “  •** 

Column's  Mustard,  D.  S.  F. 

i-lb,  tins . - . per  dos.  5-4° 

U-lb.  tins . — •  a. 70 

5-lb:  tins. .  ; 

•4-lb.  tins.. . — '9° 

’  iS-lb.  kegs . — •  -43 


-*8- 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 06 % 

Niagara,  40-lb.,  i-lb.  '*  .« . 

Cream,  44-lb.,  r-lb.  "  . 

Kingsford's.  40-lb.,  i-lb,  “  . . 

Murdoch's  Oswego— 

1  lb.  packages,  40  lb.  boxes . 07% 

1  lb.  packages,  20  lb.  boxes . 07J4 

Bbls,  about  200  lbs . 


MUSTARD— Praparad.  Far  <101. 

Campbell’s,  jar,  2  doz . 875$ 

Gulden’s,  No.  6,  with  spoon,  a  dos . 95 

Gulden’s,  No.  20,  with  spoon,  a  doz . 48 

Beer  Mug,  fancy,  large  size,  2  doz . 65 

Lemonade  Glass,  tall,  a  doz . •  • . 7° 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz. . 9° 

Milk  Jar,  glass  top,  a  doz . . . 85 

Water  Tumblers,  glass,  10  os.,  4  doz . 37/4 


j.  80 


°4X 
3<  45 

06  yt 


X-Ray  Stove  Polish— 

5-cent  size.  No.  5,  per  bo*  ol  k  gross .  2.25 

Per  bo*  of  )4  gross . . . -  * -50 

14  dozen  to  gross .  5- 00 

10-cent  size,  No.  10,  per  bo*  of  )4  gross .  »-*5 

Per  bo*  of  %  gross . — .  4-5° 

Per  gross. .  9-00 


LAUNDRY  STARCH. 


Gilbert’s  Laundry,  40-lb.  boxes..................... 

“  Patent  Gloss,  crates,  ia  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons.: . 

Klngslord’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

*•  Sliver  Gloss,  ia  6-lb.  wd.  Dxs. .... 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . . 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes.. . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  "  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . . . 

Dreydoppel's  Mournlnf  Stwch  for  black 

goods,  36  packages . p«r  package 

Starch  Polish,  ao  cakes . P*r  bo* 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 

Velvet  Gloss,  about  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 

f  Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


•  03K 
.05% 

■04% 

■c6}i 

•  065J 
°7$ 
,c6ii 

■07Q 

.03H 

.07  H 
.03K 

.04% 

04% 

.05% 

4.30 

2  20 
5-oo 
2.50 

.08 
■  SO 

■nVk 

.08X 

■r7  Yi 

3-85 


STOVE  POLISH.  Pargro 

Enameline  Paste,  small,  gross .  4  00 


WHOLE  SPICES.  Par  lb. 

Enameline  Pasted  large,  yt  gross . .  7-°° 

Enameline,  Liquid,  large,  H.  gross .  6.65 

Enameline,  Liquid,  small,  yK  gross .  4-9° 

Klecoc  Paste,  >4  gross  boxes .  4-*° 

Magic  Paste,  H  gros*  boxes . .  4-75jy 

MlCO  . . . .  *4° 

Nutmegs,  large . * . . .  ,2° 

“  Medium . . .  •x5 

“  Canton. . *12 

*•  Java  Thin  Quills,  3-lb.  roll*..  .3° 

“  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  *» 

Parlor  Pride,  large  size . per  doz.  .07)4 

«  “  . -....per  gross  10.25 

“  small  slxe . per  doz.  .70 

Climax  Enamel  M  gTO . P«  gross  9. 4° 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Sun . perpo.  5 . 75 

Sun  Paste,  5-cent  size . -  “  4-5° 

••  io-cent  size .  7  20 

Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . - . per  lb. 

Best  Jute  Rope,  16  yds.  to  lb...— .  “ 

Beat  Jute  Plow  Line,  8  yda.  to  lb . 

'ute  Clotheslines,  90  ft.  to  hank . per  do*. 

nte  Clotheslines.  108  ft  to  hank . 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  24  packs- .  ‘ 

McAllister,  36  packs . 

Rosenstelns,  ilb.  pkgs.,  a  doz . Per  *"• 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pinto,  3  doz... .per  do*. 

Red,  quarts,  3  doz . 

Silver,  pints,  3  doz .  <( 

“  quarts.  3 do* . 

Bath  Brick,  25  bricks . Per  box 

Toothpicks,  Eureka^  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  1  doz. . per  do*. 

Paist’s  “  r  “  . 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  ro’s . P°r  case 

Carpet  Tacks,  Silver  Steel,  4  oz . per  do*. 

e  0* .  ;; 

. . 

10  . . 

12  oz . 

Matting  Tacks — 

No.  10,  steel . P«r  doz. 

No.  ix,  steel . P«  do*. 

No.  I*,  steel . per  doz. 

G.  B. Weiss  &  Son — 

Sole  Leather,  No.  1,  .*5.’  No.  a,  .23;  No.  3, 
Cut  Sole  Leather,  cut  into  taps,  6  inches  high 

5J<  Inches  high . 

5  Inches  high . 

4 >4  inches  high . 

4  Inches  high . 

3%  Inches  high . 

3  Inches  high.. . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  ao  yda  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  do*. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb,  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.,  in  5- 
lb.  bunches .  “ 


■  04% 
•»5  Ya 

•  os$ 

.05H 

•35 

.7° 

•  35 

.70 
.60 
1.85 
•4  2/4 

.80 

•  40 

9° 

.o6« 

•07 

•  07)4 
•o8k 
.09)4 

•09 

.09)4 

.12 

.IX 

x.5« 

1.48 

i-4* 

i«S 

x.18 

x.05 

.90 

2.20 

3.00 

2*35 

•30 


•  lotf 
.80 
.St 

.to 

.x6 

.20 

•  ®5 

to 


.x6 
.09 
.09 
x  .60 
x.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLA88K8. 

Extra  Fancy,  No.  668 . — 

Extra  Fancy,  No.  669 . 

Fancy,  No  670 . 

Strictly  Choice,  No.  675 . .... . 

Choice,  No.  664 . . . . 

Black  Strap . . . 

Foundry  Molasses . 

.  F.J 


B.  H. 


,  Horse  Food  Molasses—.. 


REFINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  r  do*.  No.  3  screw- 

top  cans,  both  freight  paid. . . . 

Gold  Mine,  In  bbls . 

Fancy,  No  . . 

Fancy,  No.  too . 

Choice,  No.  576 . 

Prime,  No.  . . 


4* 

.40 

•39 

.3* 

■32 

.11 

•  si 

•  13 


•35 
•  3° 
•32 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound . 

West  India,  choice,  No.  sio,  compound . 

Porto  Rico,  No.  551 . . 


GLUCOSE. 
Three  Star  A,  for  confectionery.. 
Five  A,  for  confectionery . 


.26 


•3* 

.29 

.*5 

.15 


a  *75 
2.85 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason's  Quart  Jars  :— 

4  doz.  In  barrel . per  doz.  -9a)4 

x  “  case .  11  .95 

Karo,  10  cent  size,  2  doz . per  doz.  .87)4 

Karo,  25  cent  size,  1  doz . . .  2.25 


COFFEE  AND  EEA  BINS 

that  rtovt  in  inr 

Picture  your  store  fitted  out  wjth  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 


them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 

HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 
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Banner,  In  jars,  compound . . . p«r  dos.  i  .oo 

White  Clover,  In  jnrt,  compound . .  “  .95 

Purina  Pancake  Syrup,  36  pts .  “  1.15 

"  "  *4  <Jta .  “  4.00 

“  "  ra  H-fids .  “  7.00 

“  “  6  gals .  “  is. 00 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor... .  1.40 

‘  “  medium,  doz.  z.40 

"  “  small,  doz . 90 

Vermont  Maple  Syrup,  sal.  tins . per  gal.  s  .35 

“  "  jt-gal.  tins per  doz.  7.75 

Hasan's  Maple  Syrup,  qt.  bottles .  “  4.00 

“  ’  “  pt.  bottles .  "  a  .40 

Towle’s  Log  Cabin  “Camp"  Syrup —  Per  doz. 

Gallon  cans,  i  In  case .  13.50 

Half-gallon  cans,  it  In  case .  7.35 

Quart  cans,  34  In  case .  4.13)6 

Pint  cans,  34  In  case .  3 .50 

Quart  bottles,  13  In  case . „..  4.50 

Pint  bottles,  a4  in  case .  a. 75 

Jacket  cans . per  gallon  1.00 


CRESCENT  MAPLEINE. 


2 -OK . 

Per  dos. 

i-oz .  . .  .. ..  ””  „  « 

Gull  cm*.. 

OIL  OF  If  APLBINB. 

Per  doz 

32-OE . 

Gallons  . 

•each  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem,  fancy  parlor,  3  string .  3.50 

N  U,  No.  6,  split  handles .  3.45 

Leader,  No.  6,  3  string,  red  handles .  3.45 

Princess,  No.  4,  fancy  handles .  3.90 

Parlor,  No.  3,  3  tie .  1.85 

Toy  Brooms . 90 

Whisks,  3  sewed . 90 

Stable,  3  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heavy .  3.90 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 


-61- 

No.  WASHBOARDS.  Per  doz 

69,  Good  Eaongh,  double,  spring  protector...  3.85 

57,  Peerless,  double  3.85 

80,  Seal  Globe,  double,  swing  procecter .  3.30 

61,  Peerless,  double,  spring  protector. . .  4.45 

no.  Peerless,  single,  spring  protector .  3.55 

100,  Northern  Queen,  single,  protector  ..........  3.10 

zoz,  Tidal  Wave,  single  protector .  3.75 

118.  Good  Enough,  single,  protector .  3.15 

175,  Glass .  3.60 

Murdock .  3,75 

Celery  City . 3.00 

125,  Single  Ruby . a.fo 

138,  Ancnor,  single  head .  3.35 

130,  Little  Gem,  pail  board .  1.35 


BUCKETS.  Per  doz. 

O.  G.,  s  electric  hoops .  1.75 

O.  G.,  3  electric  hoops . „ .  1.90 

Clear,  s  hoop .  1.65 

Clear,  3  hoop .  z.75 

Electric  Cedar,  s  hoop . . . .  a .  40 

Electric  Cedar,  3  hoop .  3 .bo 

Pine,  3  galvanized  hoope .  a 

Galvanised,  is  quart .  s 

Galvanised,  14  quart .  3 


No.  BUTTER  DISHES.  Per  M 

1,  Solid  oval . .. .  1.35 

a,  Solid  oval . 1.55 

3,  Solid  oval .  1.75 

5,  Solid  oval . 3.15 

z.  Wire  ends . . . .  1 . 30 

3,  Wire  ends . 1.50 

3,  Wire  ends .  1 . 70 

5,  Wire  ends .  3.10 

Picnic  Plates,  8  Inch . . .  2 . .  o 

Picnic  Plates,  9  Inch .  2.35 

Crates  contain  350  each. 


CLOTHES  PINS.  Per  bo*. 

5  gross . 50 

EGG  CRATES. 

Perfection . go 

Perfection,  10  sets  fillers .  1.95 
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brushes. 


No.  SCRUB  BRUSHES, 

aa,  White  comer . 

Per  dos. 

Battle  Ax . . . 

Deer  Skin . . 

23,  Medium  size . 

■  Z 

Gold  Rope . . 

27,  Large . 

13,  Marble,  medium  size . 

l  .OO 

lolly  Tar  . . . . . . 

00,  White . 

Handy  House . 

-  *45 

Old  Honesty . . . „ . . ...... 

Piper  Heidaick . 

No.  STOVE  BRUSHES, 

ao,  Black  bristle,  carved  end,  wood  handle 

16,  Black  bristle,  curved  end,  wood  handle.... 
44,  All  brittle,  curved  end,  wood  handle........ 

Per  daz 

.90 

X.40 

•  .15 

Spear  Head . . . . . 

Standard  Navy . . . . 

Toddy . 

Vlnco . . . . 

Town  Talk . . . . . . 

No.  SHOE  BRUSHES. 

0,  Mexican  fibre  . . 

1,  Mexican  fibre,  large . . 

4,  Bristle  outside . . . . 

5,  All  bristle . 

11,  ,  All  bristle,  large . . . 

>6X,  All  bristle,  extra  value . 

19,  All  bristle,  spotted  white . 


Per  doz. 
.90 

I  .30 

..  Z.JO 

::  \:ll 

a.  10 
.  3. jo 


WHITEWASH  BRUSHES.  Per  doz. 

6  In.,  White  tampico. . „ . „ . .  .40 

7  In.,  White  tampico . . 

8  In.,  White  tampico . jo 

J  In.,  Family,  extra  heavy . 75 

6  In.,  Family,  extra  heavy . 85 

7  In.,  Family,  extra  heavy ... . z.oo 

8  In.,  Family,  extra  heavy. . . ......  1 . 1  j 

5  In.,  A.,  hair  bristle. .  1 .15 

6  In.,  A.,  hair  bristle.. .  1 .50 

7  in.,  A.,  hair  bristle. .  1 .85 

8  In.,  A.,  hair  bristle .  a. 15 

5  in.,  Ideal,  all  bristle,  3  row™ .  1.85 

6  In.,  Ideal,  all  bristle,  3  row .  3.35 

Knotted,  all  bristle,  3  row .  1.50 

Knotted,  all  bristle,  3  row .  1.95 

Knotted,  all  bristle,  3  row .  3.50 

6  In.,  Royal,  all  white  bristle . . .  3.75 


No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . .  .88 

10,  Fibre,  wire  drawn,  extra .  1 . 1  j 

31,  All  hair,  wire  drawn .  a. 00 

38,  White,  wire  drawn . .  a  .80 

1,  7  In.,  All  hair,  flat  end .  1.95 

32,  7  in..  Mixed,  round  end... . .  a. 00 

11X,  7  in.,  All  hair,  round  end. .  a. 15 
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Per  lb. 

•  37 
•37 

•  5* 
■39 
•39 
•43 


SMOKINa  TOBACCO. 

Briar 'Pipe . . — . ......... 

Uuke  s  M  i  1  ture. ...... .......... .................... 

Greenback . . . . . 

Green  Turtle  — . ........... ...... ............ ..... ........ 

G.  ft  A.  Navy,  3H  oz_ . . . . . 

Honest . . 

Polar  Bear 

Ripple . 

Sensation  . . 

Wild  1 


Per  lb 

•  3* 

3 

.38 
34 
39 

29 

39 
39 
39 


YEAST  CAKES. 

Compressed . per  doz.  .rl 

Magic,  iX  dor.  packages . . . per  box,  .58 

Yeast  Foam,  1)6  doz . . . . per  box  .38 


Stores  That 
Look  Like 
Junk  Shops 


No  matter  how  hard 
you  try  to  avoid  it,  your 
store  will  look  like  a  junk 
shop  if  its  shelves  are 
overcrowded. 

Of  course  you  can  overcrowd  shelves  supported  by 
Baines’  Brackets,  but  you  won’t  reach  the  crowded 
point  until  you’ve  got  25  per  cent,  more  goods  on 
the  shelves  than  you  can  put  on  the  old-fashioned 
shelves. 

Baines’  Brackets  hold  up  shelves  without  the 
old-time  uprights  that  eat  up  space.  The  whole,  un¬ 
obstructed  shelf-length  is  available  for  goods.  We’ve 
figured  up  the  gain  many  times — it  amounts  to  a  clear 
increase  in  shelf  room  of  25  per  cent. 

PIQUA  BRACKET  CO.  =  -  Piqua,  Ohio  J 


* 
§ 
s 


Oliver’s  Olive 

Noted  for  its  purity  and  fihe  flavor 

Oil 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 

1906,  and  the  Penna.  Food  Law  of  June  1 

1907. 

Cases,  r  dozen  large  bottles 

86.00 

Cases,  2  dozen  medium  bottles 

6.75 

Cases,  2  dozen  small  bottles 

4.25 

Cases,  tins,  2-5  gallons,  per  gallon 

2.00 

Cases,  tins,  6-1  {gallons,  per  gallon 

2.10 

Cases,  tins,  io-K  gallons,  per  gallon  - 

2.20 

Cases,  tins,  20-&  gallons,  per  gallon  - 

2.25 

JOS.  AT.  OLIVER  &  SOINS 

IMPORTERS  5  South  Front  St.,  Philadelphia 

$ 

* 

$ 


**0000000000000000000000000000000000000000000000000000 


Want  a  $10  Morris  Chair 
for  Nothing  ? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  4f  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
“Blue  Hen,"  “High  Card,"  '  Rex"  and  “Z" 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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No 

-  Umbrella - 
Wanted 

t  X 

We  don’t  want  gro¬ 
cers  to  hold  an  um¬ 
brella  over  us. 

If  Murdoch’s  Corn  and 
Laundry  Starches  were 
not  as  good  as  Trust 
starches,  we  shouldn’t 
ask  you  to  buy  them 
simply  because  they 
were  independent. 

We  do  urge  their 
independence,  but  only 
in  connection  with  a 
most  positive  claim, 
that  MURDOCH’S  starches 
are  better  than  Trust 
starches. 

And  we  believe  the 
average  grocer,  all 
things  being  equal, 
would  rather  buy  goods 
from  an  independent 
than  from  a  Trust. 


Oswego  Maize 
Products  Company 

Oswego,  New  York 


YF,Tri(y 

i3un 

If'NlNG  ci 


Franklin  Carton  Sugar,  as  you  may  know,  costs  a 
small  fraction  of  a  cent  more  than  sugar  in  barrels.  Do 
you  hesitate  to  sell  it  because  you  fear  that  your  trade 
might  not  be  willing  to  pay  more  for  carton  sugar  than 
for  bulk  sugar  ? 

The  enormous  sales  of  Carton  Sugar  shows  that  you 
are  wrong ;  but  suppose  you  actually  had  to  sell 
Franklin  Carton  Sugar,  costing  you,  as  it  does,  a 
shade  more,  at  the  same  price  as  bulk  sugar.  We 
haven't  the  slightest  doubt  that  even  then  you  would 
make  more  money  on  Franklin  Carton  Sugar  than 
you  do  on  bulk  sugar. 

Considering  the  saving  in  work,  the  absence  ot  over¬ 
weight,  and  the  fact  that  none  of  your  profit  is  wasted 
by  “good  measure,”  we  believe  that  there’s  no  doubt 
about  it.  Think  it  over. 


Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 
10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA.  PENNSYLVANIA 


IISE;»UPLICATE 

SALESBOOKS 


Save  one-half  your 
Bookkeeping. 

Avoid  Errors  and 
Disputes  with  your 
Customers. 

Two  bills  at  one 
writing  —  they  must 
correspond. 

The  customer  gets 
one  —  you  have  the 
other. 

We  print  your  busi¬ 
ness  card  on  each 
sheet  and  number  each 
sheet  ^duplicate. 

We  furnish  you 
Leather  Covers  for 
each  Salesman  free. 

Our  Factory  is 
equipped  with  all  the 
latest  and  improved 
Machinery,  and  you 
will  be  surprised  at 
the  very  low  price  we 
can  quote  you  on 
these  books. 

Write  us  for  sample 
and  prices. 


E.  C.  Fell  Manufacturing  Co. 

1 1 12-14  Sansom  Street 
Philadelphia,  Pa. 


ORIGINAL 

CARBON 

pUPUCtfTC 
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me  films  advertising  on  Hose  pages  are  all  well-known:  their  products 


A  new  product  from  an  old 
house 

DIXON'S 

POWDERED 

5tove  Polish 


The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and^earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


<gxfi  iixSXN 

ASA-: 

Make  a  Specialty  of 
Private  Estate  Coffee 


'|  immiESTIOMBLYniE  FBHOFFEE  [IK  flUWSKUIB  : 
!  1  ROASTED  BYAPROCESS  THAI  FBESHVES  ITFERFECrLYUNriLUSEO ! 

IIPPRIV/"  ' 
^ESTATE; 

COFFEE1 


I 


i  TMAUCHOIS&CIHHE  FULTON  MILLS'  M 
■  ESTAEUSHEDT85I  S^NEWrORKClTrUSA.*  J 

RfidlSTnUEO  /} 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 


F.  A.  CAUCH01S  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


“Every  Little  Bit  Added  to  What 
You’ve  Already  Got  Makes 
Just  a  Little  Bit  More” 


Wrigley’s  Soap  pays  you  better 
than  any  similar  article  on  the 
market.  By  pushing  it  you  will  add 
a  great  deal  more  to  your  profit. 

Universal  Coupons  in  each  box. 


THE  WRIQLEY  MANUFACTURING  CO. 

PHILADELPHIA,  PA. 


We  Want  You  to  Sell  This 


Ki 


the 

^tkncA* 

L7 6  WflRASH  flVE  CHICA^; 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 


E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 
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ire  me  M  on  me  market  age  all  Bring  goa  U|il¥EBS9L  GOUPOliS 


AA-H-0-F=  M-E-S 

This  isn’t  a  foreign  language — it  is  simply  the  greatest  Baking  Powder  ever  made  spelled  backwards — 
hold  it  in  front  of  a  mirror  and  you  will  know  it’s  name  if  your  customers  haven’t  told  you. 

This  is  the  only  time  this  name  has  ever  done  anything  but  GO  FORWARD,  because,  although  the 
price  is  away  below  that  of  the  Trust  powders,  a  smaller  quantity  is  a  better  leavener. 

If  you  will  write  us  we  will  show  you  how  to  get  people  who  used  to  be  your  customers  back 
to  your  store  again. 

SEK  FOKM  BHKING  ROWDER  CO. 

1  hnd  2  HUDSON  ST.,  NEW  YORK, 


FIT  MATES  FOR  THE 

BEST  BREAD  MADE 

•— * 

After  getting  all  the  business  on  Freihofer’s 
Bread  we  could  possibly  take  care  of,  we  sighed  for 
other  worlds  to  conquer,  and  started  to  make 
Macaroni,  Spaghetti,  Noodles  and  Pastels. 

These  goods  are  fit  mates  for  Freihofer’s  Bread, 
and  most  grocers  know  what  that  is.  We  have  done 
little  or  no  advertising  to  consumers  for  them,  pre¬ 
ferring  to  spend  that  money  with  the  grocer  to  make 
him  friendly  to  us  and  really  anxious  to  sell  our 
goods. 

So  that  every  case  contains  Universal  Coupons, 
which  will  buy  any  necessity  or  luxury  a  grocer 
can  want. 


VIENNA  BAKING  COMPANY 

PHILADELPHIA,  PA. 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,  New  York 


— 


Food  for  Thought  and  Food  for  the  Body 

If  you  are  the  means  of  introducing  something  to  your  customers  which  proves  to  be  better 
than  anything  of  the  kind  they  have  ever  had  before,  you  not  only  get  their  gratitude,  but  their 
confidence.  If  you  get  these  two  things  you  are  certain  to  hold  their  trade — that’s  food  for  thought. 

If  you  recommend  Royal  Peanut  Butter  those  who  try  it  will  find  it  better  food  for  the 
body  than  almost  any  food  product  on  the  market. 

The  Universal  Coupons  which  come  to  you  with  every  case  are  food  for  the  pocket  book  in 
the  shape  of  an  extra  profit. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 
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A  Washington  Birthday  Biscuit  Novelty 

The  handsome  colored  label  depicts  a  scene  that  people  will  always  stop 

to  look  at  this  time  of  the  year. 

Then  they  will  notice  the  novel  shape  of  the  Cherry  Tree  Cookies,  a 

profile  representation  of  Washington. 


Cherry  Tree  Cookies  have  that  tender  crispness  and  satisfying  taste  that  cannot  be 

obtained  without  the  use  of  eggs. 

Yes,  for  a  fact,  we  use  shell  eggs  in  Cherry  Tree  Cookies.  This  is  a  strictly  unusual 
thing  to  do,  and  produces  a  cake  of  strictly  unusual  goodness. 

You  will  obtain  much  credit  and  profit  by  being  the  first  to  introduce 

them  in  your  neighborhood. 


CHERRY  TREE  COOKIES  ^3^°^ 

Freight  paid  on  3  Boxes  or  more  to  any  point  in  Pennsylvania,  New  York,  New  Jersey, 

Delaware,  Maryland,  District  of  Columbia,  Massachusetts,  Rhode  Island  and  Connecticut. 


J.  S.  IVINS’  SON 


BISCUIT  BAKER 


625-27  NORTH  BROAD 


STREET  Philadelphia,  Pa. 


CHERRY  TREE  COOKIES  and  all  of  our  other  varieties  may  also  be  had  in  our  new  style  Glass  Front  Cans  made 
of  heavy  cardboard  (holding-  about  7  lbs.  each)  at  1  c.  per  lb.  over  box  price.  These  cans  are  shipped  in  closed  wooden 
cases.  No  charg-e  for  cans,  nor  cases,  and  they  need  not  be  returned.  All  orders  must  be  for  full  cases,  6  cans. 
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GROCERY  WORLD 


Mr.  Orem  Scores  Jobbers  and  Packers 
for  Loose  Canned  Goods  Business 


In  the  Principal  Address  Made  at  the  Canners’  Convention  He 
Puts  Blame  for  Unbusinesslike  Conditions  on  Buyer  and 
Seller  Alike.  Convention  Discusses  New  Ironclad  Canned 
Goods  Future  Contract.  Association’s  First  Year’s  Accom¬ 
plishments.  Dr.  Wiley’s  Views. 


Special  correspondence  of  “Grocery  World.” 

Cincinnati,  Ohio,  Feb.  7,  1908. 
The  first  annual  convention  of 
the  National  Canners’  Association 
opened  in  this  city  on  Tuesday 
morning  last,  with  an  address  of 
welcome  by  the  Mayor  of  the 
city.  The  reply  was  delivered  by 
J.  C.  Warvel,  president  of  the 
Ohio  Canners’  Association. 

The  first  business  was  the  de¬ 
livering  of  addresses  by  the  presi¬ 
dents  of  the  three  organizations 
which  unite  in  the  National  Can¬ 
ners’  Association — George  G. 
Bailey,  of  the  National  Canners; 
E.  M.  Long,  Jr.,  of  the  Machinery 
Association,  and  W.  A.  Frost,  of 
the  National  Brokers’  Associa¬ 
tion.  1 

President  Bailey  reviewed  the 
first  year’s  work  of  the  associa¬ 
tion,  which  celebrates  its  first 
birthday  with  this  convention. 
His  address  was  in  substance  as 
follows : — 

The  first  official  act  of  the  Na¬ 
tional  Canners’  Association  was  the 
promulgation  of  a  form  of  guaranty 
under  the  Federal  Pure  Food  act, 
as  to  the  purity  of  products  sold, 
satisfactory  to  both  the  canners 
assembled  in  convention  at  Buffalo 
and  a  committee  from  the  National 
Wholesale  Grocers’  Association, 
who  met  at  Buffalo  during  conven¬ 
tion  week.  So  far  as  the  speaker 
has  knowledge,  this  guaranty  has 
proven  satisfactory  to  both  buyer 
and  seller  of  canned  products 
throughout  the  United  States  since 
its  adoption. 

By  a  resolution  at  the  last  meet¬ 
ing  of  the  National  Association, 
the  officers  of  the  past  year  opened 
correspondence  with  proper  offi¬ 
cials  looking  to  the  placing  of 
canned  goods  on  all  treaties  of 
reciprocity  which  may  hereafter  be 
adopted  between  the  United  States 
and  foreign  countries.  The  corre¬ 
spondence  resulted  in  a  letter  from 
Secretary  of  State  Root,  in  which 
he  said: — 

An  effort  will  be  made  to 
comply  as  nearly  as  practica¬ 
ble  with  the  wishes  of  your  as¬ 
sociation.  I  should,  however, 
call  your  attention  lo  the  fact 
that  to  secure  tariff  concessions 
from  other  countries  it  is  nec¬ 
essary  that  the  State  Depart¬ 
ment  should  be  empowered  to 
give  something  in  return,  and, 
under  existing  law’s,  we  have 
practically  no  power  what¬ 
ever  to  give  any  assurance  of 
reciprocal  benefit  to  other 
countries,  except  those  which 
may  be  affected  by  the  very 
meagre  and  narrow  benefits 


possible  under  section  3  of  the 
tariff  act  of  1897  relating  to 
wines  and  spirits  and  their  by¬ 
products. 

At  various  times  canners'  in¬ 
surance  has  been  under  considera¬ 
tion,  thoroughly  investigated  and 
with  the  assistance  of  Dr.  Gustav 
Bissing,  of  the  Chisholm-Scott 
Co.,  a  plan  of  inter-insurance  has 
been  devised  that  your  executive 
committee  deems  satisfactory  and 
in  every  way  more  acceptable  than 
any  heretofore  presented.  It  is 
now  in  full  operation  under  the 
management  of  Mr.  Lansing  B. 
Warner. 

The  association  took  an  active 
part  with  other  organizations  and 
individuals  in  the  protest  against 
placing  in  effect  until  after  the 
shipping  season  of  1907  the  fule 
adopted  by  the  transportation 
companies  raising  the  minimum 
of  carload  weights.  This  action  was 
so  vigorous  and  the  protest  so 
emphatic  that  the  request  was 
granted  and  the  rule  not  made 
effective  until  January  1st. 

The  entire  membership  of  this 
association  should  be  heard  as  to 
the  advisability  of  the  demonstra¬ 
tion  for  the  purpose  of  showing 
the  public  the  nutritious  quality, 
purity  and  wholesomeness,  the 
availability  and  economy  of  canned 
vegetables  and  fruits  as  food. 

The  chief  paper  of  the  after¬ 
noon  session  on  Tuesday,  and  in 
fact  of  the  entire  session,  was  de¬ 
livered  by  Hugh  S.  Orem,  of  the 
Booth  Packing  Co.,  Baltimore, 
Md.  The  subject  was  “Trade 
Ethics  of  Canner  and  Jobber.” 
In  part  the  address  was  as  fol¬ 
lows  : — 

Trade  relations  between  canner 
and ,  jobber  need  re-adjustment. 
Evils  exist  in  both  branches.  It 
is  an  open  question  whether  or  not 
the  canner  or  the  jobber  is  more 
sinned  against  than  sinning. 

Merchants  who  knowingly  and 
willingly  render  null  and  void  their 
sacred  obligations  whenever  it  ap¬ 
pears  profitable  or  convenient  so 
to  do,  are  not  the  ones  to  mani¬ 
fest  surprise  and  indignation  if  the 
one  with  whom  they  have  had 
dealings  invokes  the  power  and 
majesty  of  the  law,  compelling 
them  to  perform  that  which  is  just 
and  legally  due.  I  am  talking  with 
you,  gentlemen,  now  upon  lines 
moist  interesting  in  the  conduct  of 
your  business,  and  am  confident 
that  ^four-fifths  of  the  contemplated 
actions  at  law,  growing  out  of  the 
refusal  to  accept  the  performance 
of  contracts,  would  never  have  seen 
the  light  of  an  attorney’s  office  had 
the  buyer  but  rehearsed  unto  him¬ 
self  the  precepts  taught  in  the 
Golden  Rule.  A  merchant  having 
sold  another  merchant  an  in¬ 
voice  of  goods,  and  upon  the  buyer 
refusing  to  accept  them,  the  meas¬ 
ure  of  damages  in  an  action  by  the 
seller  is  the  difference  between  the 


contract  price  and  the  price  for 
which  the  seller  sold  them,  or  could 
have  sold  them,  at  the  time  spec¬ 
ified.  If  a  merchant  declines  to 
deliver  to  a  buyer  the  full  quan¬ 
tity  of  his  purchase,  the  buyer’s 
measure  of  damages  in  an  action 
is  the  difference  between  that  price 
at  which  he  bought,  or  could  have 
bought  at  the  time  specified.  This 
is  all  that  is  necc/ssary  for  us  to 
know  regarding  the  law  of  con¬ 
tracts,  at  least  enough  for  this  dis¬ 
cussion. 

Scores  of  instances  have  been 
handed  me,  in  which  the  canner  has 
been  subjected  by  subterfuge,  in- 
uendo  and  technical  evasion  on 
the  part  of  a  number  of  buyers 
who  preferred  to  imperil  their 
honor  for  the  sake  of  temporary 
gain.  It  is  not  an  answer  to  the 
question,  how  shall  we  reform  these 
transgressions,  to  reply  we  must 
invoke  the  power  of  the  courts. 
There  is  no  lack  or  inability  of  the 
law  to  redress  these  wrongs.  It 
is  the  stigma  cast  upon  us  by  every 
jobber  unacquainted  with  the  cir¬ 
cumstances,  believing  that  goods 
have  been  shipped,  knowing  they 
were  not  performing  contract  re¬ 
quirements.  All  other  jobbers  with 
whom  we  are  anxious  to  deal  look 
upon  the  canner  as  the  guilty  party 
unless  he  can,  at  an  enormous  ex¬ 
pense,  prove  himself  innocent. 

The  jobber,  remember,  is  as  anxious 
to  buy  the  output  of  the  canner  as 
he  is  anxious  to  sell  it  to  him ; 
hence  a  contract  should  be  made 
without  any  idea  as  to  how  it  can 
be  invalidated.  The  only  fact  re¬ 
garded  should  be  that  an  agree¬ 
ment  or  understanding  has  been 
entered  into  for  the  purchase  and 
sale  of  merchandise,  and  this  alone 
is  all  sufficient  to  one  or  the  other, 
or  both.  It  is  not  a  question 
wherein  the  law  makes  one  perform 
his  obligations,  but  altogether  a 
matter  in  which  the  inherent  hon¬ 
esty  of  the  principals  engaged  in 
the  transaction  shudder  at  the  mere 
thought  of  doing  that  which  they 
know  to  be  wrong. 

Every  order  received  by  a  sales¬ 
man,  every  order  emanating  direct¬ 
ly  from  the  buyer — in  whatever 
form  he  may  elect  to  phrase  it — 
when  accepted  by  both  principals 
in  the  transaction,  becomes  a  con¬ 
tract,  good,  sound  and  sufficient  in 
the  eye  of  the  law.  It  is  men 
who  make  contracts.  The  law  in¬ 
terprets  them  when  in  dispute  and 
uses  its  power  upon  either  princi¬ 
pal  who  attempts  to  escape  from 
their  stated  or  implied  terms.  I 
boldly  state  that  a  contract  breath¬ 
ing  in  its  lines  that  old-fashioned 
honor  for  which  our  fathers  stood, 
is  a  thousand  times  more  valuable 
in  the  conduct  of  any  business  than 
the  one  couched  in  the  most  ap¬ 
proved  and  ample  legal  style.  I 
hold  to  the  very  comfortable  opin¬ 
ion  that  among  men  there  is  more 
fidelity,  rectitude  and  probity  than 
perfidy,  deception  and  trickery. 
This  is  neither  idealism  nor  enthu¬ 
siasm,  neither  is  it  the  dream  of 
fancy.  The  whole  fabric  of  trade, 
commerce  and  finance  is  erected 
upon  faith  in  men. 

W$  are  compelled  to  say.  but 
always  without  offense,  the  canner 
has  contributed  in  a  great  degree 
to  the  existence  of  just  such  ir¬ 
regularities  which  he  is  most  anx¬ 
ious  to  annul,  by  a  position  he  has 
from  time  to  time  assumed,  which 
cannot  be  commended  for  that 
sterling  rectitude  which  he  demands 
from  his  friend,  the  jobber.  He 
frequently  sells  the  fruit  of  the  soil 
before  the  seed  is  planted  or  ere 
a  blossom  appears  upon  the  vine, 
or  a  leaf  uoon  the  tree.  He  has 
been  reckless  and  extravagant  in 
promise;  his  performance  has  been 
incomplete  and  unfinished.  Not 
content  with  the  competition  be¬ 


tween  man  and  man,  he  raises  him¬ 
self  to  sublime  heights  and  enters 
into  competition  with  Divine  Prov¬ 
idence.  Oblivious  of  the  potent 
fact  that  to  make  a  rabbit  stew  he 
must  first  catch  the  rabbit,  he 
widens  the  breach,  keeps  open  the 
wound  and  lifts  the  lid  of  a  ver-  1 
itable  Pandora’s  box,  out  of  which 
escape  a  thousand  ills,  by  the  indis¬ 
criminate  selling  of  what  is  com¬ 
monly  known  as  "futures.”  This 
method  of  trading  though  it  often 
occasions  regret  incites  anger, 
provokes  remorse,  stirs  up  strife.  I 
creates  dispute  thrusting  buyer  and 
seller  into  a  state  of  malevolence 
and  mutiny,  has  a  fascination  and 
enchantment,  into  the  whirlpool  of 
which  canner  and  jobber  are  con¬ 
tinually  drawn.  Unmindful  of  its 
unhappy  results,  nor  the  arguments 
which  have  been  presented  against 
the  custom,  it  goes  steadily  on  with 
the  years,  and  no  signs  are  observed 
that  it  will  be  discontinued. 

Richard  Roe  traded  largely  in 
tomatoes  during  the  season  of  1907.  -fl 
He  sold  in  Marcl*'  of  that  year,  to 
various  buyers,  a  total  of  100,00 
cases.  When  he  began  to  pack  the 
goods  he  also  began  to  make  sales  at 
a  lower  figure  than  his  futurecontracts 
stipulated  Out  went  the  goods,  with 
not  a  single  case  laid  aside  to  fill  the 
orders  accepted  before  the  packing 
began.  "It’s  time,”  says  Richard,  "to 
fill  these  future  orders,”  and  he  pro¬ 
gressed  fairly  well  by  shipping  up  to  , 
this  date  the  full  quantity  ordered  to 
each  firm  who  had  furnished  him 
shipping  instructions.  Suddenly  he 
discovered  the  end  of  the  season  was 
in  plain  sight,  and  that  it  was  beyond 
human  possibility  to  complete  his 
contract'  of  specified  quality.  Rich¬ 
ard  had  an  inventive  mind.  He 
sends  samples  to  the  remaining  buy¬ 
ers  of  a  quality  greatly  inferior  to 
that  which  was  purchased,  with  high-  ‘ 
sounding  phraseology  in  a  letter, 
that  the  accompanying  samples  are 
sent  for  approval  in  order  that  no 
discussion  will  ensue  as  to  quality 
after  the  tomatoes  are  received. 

"We  decline  to  accept  such  trashy 
goods,"  writes  the  buyer,  and  Rich- 
ard  promptly  told  them  they  were  in 
error  as  to  the  quality — that  was  all 
right ;  and  since  they  had  declined  to 
receive  that  which  he  would  ship,  a 
cancellation  of  the  contract  had  been  . 
asked,  and  he  accordingly  had  ac¬ 
ceded  to  the  request,  and  the  con¬ 
tract  for  the  number  of  cases  entered 
for  their  account  had  been  cancelled. 

A  broker  in  Chicago  characterized 
Richard  as  a  “welcher,"  whatever 
that  means." 

Richard  Roe.  a  canner,  made  large 
sales  of  future  fruits,  not  a  single  tin 
was  delivered;  his  entire  pack,  how¬ 
ever,  was  sold  at  higher  figures  dur¬ 
ing  the  packing  season  to  other  firms 
than  those  who  had  bought  prior  to 
maturity  of  the  fruit.  His  defense, 
or  excuse,  was  that  on  account  of 
unusual  scarcity  he  could  not  pack 
the  fruit  except  at  a  much  greater 
cost  than  he  had  sold.  He  seemed 
to  regard  his  default  as  a  special  rea¬ 
son  for  glorification,  as  it  was  im¬ 
possible  for  any  buyer  to  recover  in 
an  action  at  law  because  he  was  not 
possessed  of  any  tangible  assets. 
"Futuresf"  "Futures !”  What 
crimes  are  committed  in  thy  name. 

(Continued  on  page  13.) 
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The  New  York  Letter 

Brooklyn  Retailer’s  Organization  Sued  for  Restraining  Trade. 
Said  to  Have  Tried  to  Have  Non-members  Cut  Off.  Rum¬ 
pus  Among  Meat  Companies.  Local  Option  Movement 
Curtails  Liquor  Business.  Small  Items  of  Trade  News. 


Special  correspondence  of  “Grocery  \\  orld. 

New  York,  Feb.  7,  1908. 

An  organization  of  retail  gro¬ 
cers  and  other  merchants  in  East 
New  York  is  accused  of  conspir¬ 
ing  to  the  injury  of  tfade  and 
commerce,  and  a  hearing  on  the 
charge  is  set  down  for  Tuesday 
next  in  the  Jersey  avenue  court 
of  Brooklyn.  The  association  is 
the  Retail  Grocers’  Protective  As¬ 
sociation.  The  president,  M.  Jor- 
off,  is  to  appear  at  the  hearing  in 
response  to  the  complaint  which 
is  made  by  M.  Lowenthal,  who 
has  a  retail  grocery  store  at  Blake 
and  Georgia  avenues  in  Brooklyn. 

Mr.  Lowenthal  obtained  a  sum¬ 
mons  yesterday,  basing  his  case 
on  a  section  of  the  Penal  Code  of 
this  State.  He  claims  that  be¬ 
cause  he  refused  to  join  the  asso¬ 
ciation  its  officers  are  trying  to 
break  up  his  business  by  inducing 
wholesale  dealers  of  various  lines 
to  refuse  to  sell  him  supplies. 
The  officers,  he  claims,  threaten 
the  wholesalers  with  the  loss  of 
the  trade  of  the  members  of  the 
association  unless  such  whole¬ 
salers  cease  their  sal-es  to  him. 

The  association  is  said  to  have 
several  hundred  members,  all  in 
a  suburban  section  of  Brooklyn, 
which  is  built  up  like  a  separate 
city  and  officially  known  as  East 
New  York  and  popularly  as 
Brownsville.  The  great  majority 
of  the  population  and  of  the  busi¬ 
ness  men  are  Hebrews.  After  the 
grocers  formed  the  association,  a 
few  weeks  ago,  they  decided  to 
admit  others  besides  retail  gro¬ 
cers,  so  that  it  now  comprises 
wholesalers  of  that  part  of  the 
city,  bakers,  milk  dealers  and 
others. 

The  fact  that  the  East  New 
York  grocers  had  formed  an  as¬ 
sociation  did  not  attract  any  at¬ 
tention  elsewdiere  until  the  pres~ 
ent  case  was  started.  The  preva¬ 
lence  of  cut-rate  methods  of  sell¬ 
ing  groceries  in  that  part  of  the 
city  is  given  as  the  main  reason 
for  organizing,  the  purpose  being 
to  devise  means  for  getting  the 
business  upon  a  plane  that  would 
be  more  profitable  and  satisfac¬ 
tory  all  around. 


According  to  the  complainant, 
the  association  has  been  trying  to 
prevent  the  40  or  50  dealers  who 
are^  not  members  from  getting 
supplies  through  the  usual  whole¬ 
sale  channels.  He  says  that  the 
association  has  even  tried  to  have 
him  blacklisted  by  the  big  jobbing 
houses  in.  New  Y  ork‘  and  that  as 
a  result  he  has  been  put  to  much 
difficulty  in  making  purchases. 

A  general  denial  of  the  charges 
as  to  doing  anything  in  violation 
of  the  law  is  made  by  the  officers 
of  the  association  and  the  exact 
nature  of  the  defense  will  doubt¬ 
less  be  made  known  at  the  hear- 
ing. 

*  *  * 

The  relations  between  Swift  & 
Co.,  Schwarzschild  &  Sulzberger 
and  the  New  York  Butchers 
Dressed  Meat  Co.  were  ventilated 
in  the  Supreme  Court  yesterday 
when  Justice  Greenbaum  handed 
down  a  decision  refusing  the  ap¬ 
plication  of  Frederick  Joseph  and 
others  for  a  mandamus  permitting 
them  to  examine  the  books  of  the 
Sulzberger  Co.  Joseph  was  a 
former  officer  of  the  Sulzberger 
Co.,  who  retired  from  that  con¬ 
cern  some  time  ago.  In  opposing 
the  application,  Sulzberger 
charged  that  while  Joseph  was  an 
officer  of  the  company  he  sold  his 
stock  to  Swift  &  Co.  and  was  en¬ 
gaged  as  a  spy  in1  giving  informa¬ 
tion  to  the  Beef  Trust.  Joseph's 
object  in  asking  for  a  mandamus, 
it  was  charged,  was  to  enable  him 
to  get  further  information  for  the 
Trust. 

In  denying  the  application,  the 
justice  says  that  he  could  not  re¬ 
sist  the  conviction  that  the  appli¬ 
cants  desired  the  writ  to  further 
their  interest  in  a  rival  company 
and  for  an  ulterior  purpose.  The 
rival  company  is  the  New  York 
Dressed  Meat  Co.,  whose  stock¬ 
holders  ^are  also  in  litigation,  as 
related  in  a  recent  letter,  one  fac¬ 
tion  charging  that  the  other  is 
trying  to  turn  over  control  of  the 
business  to  the  Trust. 

*  *  * 

The  result  of  the  combination 
of  causes — the  financial  conditions 
and  the  increased  strength  of  the 


YLON 
.  =TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
J  the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

I  We  have  adopted  a  name  that  shot  Id  be  easily  re¬ 

membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  maik. 
State  House  Ceylon  Tea  is  int  nded  to  retail  at  50,  j 
I  60  and  80  cents  a  pound,  in  1 ,  l/2}  %  and  10-cent  sizes  | 

I  Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &,  CO. 

INCORPORATED 

WHOLESALE. GROCERS  | 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa.  I 
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Prohibition  and  temperance 
propaganda — upon  the  wine, 
liquor  and  beer  interest,  to  which 
attention  was  called  in  a  recent 
letter,  has  been  quite  extensively 
discussed  by  some  of  the  papers 
here  in  the  last  week.  A  curtail¬ 
ment  in  the  wine  and  liquor  busi¬ 
ness  has  taken  place  it  is  admit¬ 
ted,  and  there  have  been  some 
reductions  in  prices,  especially  of 
the  higher  priced  brands.  Some 
claim,  however,  that  the  business 
has  not  been  curtailed  any  more 
than  most  other  lines  have  been 
since  the  recent  financial  panic 
and  that  the  Prohibition  laws 
enacted  in  several  of  the  States  of 
late  and  the  rules  against  drink¬ 
ing  laid  down  by  the  manage¬ 
ments  of  various  railroads  and 
other  enterprises  have  not  hurt 
the  business,  which,  according  to 
this  view,  will  begin  to  boom 
again  as  soon  as  any  other. 

*  *  * 

Some  observers  in  the  grocery 
trade  see  in  recent  developments 
indications  that  the  application  of 
the  Federal  food  law  will,  for  a 
time  at  least,  turn  even  more  than 
hacf  been  supposed  on  the  matter 
of  labels.  It  is  claimed  that  the 


natural  temptation  of  the  manu¬ 
facturer,  who  wishes  to  get 
around  the  law  in  some  way,  is  to 
juggle  with  the  label  and  defend 
his  action  by  making  fine  distinc¬ 
tions.  The  officers  charged  with 
the  enforcement  of  the  law  are 
said  to  have  the  opinion  that  such 
efforts  are  being  made  and  will  be 
made  more  and  more  persistently 
unless  checked  by  the  Govern¬ 
ment  with  firmness. 

This  is  now  given  as  a  reason 
which  led  the  President  to  start 
the  scientific  commission  so  as 
to  leave  the  regular  food  bureau 
practically  free  to  look  after  the 
routine  and  to  pass  on  the  labels. 
It  is  said  to  be  less  easy,  how¬ 
ever,  to  separate  the  question  as 
to  the  quality  of  the  product  from 
that  as  to  the  accuracy  of  the  label 
than  had  been  anticipated. 

*  *  * 

Rudolph  H.  Kaht,  the  manager 
of  a  milk,  butter  and  egg  busi¬ 
ness  at  49  Eighth  avenue,  filed 
Tuesday  a  voluntary  petition  in 
bankruptcy,  showing  liabilities  of 
$10,765  and  no  available  assets. 

*  *  * 

The  Isaac  W.  Rushmore  Co.,  of 
Brooklyn,  was  incorporated  this 


week  to  deal  in  ejjgs,  butter  and 
cheese  with  an  authorized  capital 
of  $100,000.  Isaac  W.  and  Rob¬ 
ert  Rushmore,  of  Plainfield,  N.  J., 
and  1  homas  Robinson,  of  New 
York,  are  the  directors. 

*  *  * 

Quite  a  large  representation 
from  the  West  Side  Wholesale  dis¬ 
trict  has  been  in  Cincinnati  this 
week  attending  the  convention  of 
the  National  Canners’  Associa¬ 
tion.  1 

*  *  * 

An  effort  will  be  made  during 
the  present  legislative  session  at 
Albany  to  have  the  State  gar¬ 
nishee  bill  so  amended  that  it  will 
be  applicable  to  cases  where  the 
wages  are  $12  a  week.  At  present 
the  law  applies  only  when  the 
wages  exceed  $12.  It  is  recog¬ 
nized  that  a  large  number  of  those 
who  buy  groceries  on  credit  are 
paid  $2  a  day,  and  the  argument 
is  advanced  that  they  should  come 
within  the  provisions  of  the  law, 
thus  making  it  easier  for  them  to 
get  proper  credit  and  at  the  same 
time  protecting  the  merchant. 
Other  changes  are  proposed  for 
the  purpose  of  extending  the  ap¬ 
plication  of  the  law  to  some  other 


lines  besides  groceries,  including 
dental,  surgical  and  medical  at¬ 
tendance  furnished,  house  rent, 
and  possibly  jewelry.  While  the 
grocers  are  not  especially  inter¬ 
ested  in  the  latter  amendments, 
yet  they  must  look  to  the  amend¬ 
ments  as  a  whole  in  order  that 
nothing  may  creep  into  the  law 
that  will  be  detrimental  to  their 
interests  or  undo  any  part  of  what 
they  have  already  accomplished. 
The  law  has  been  of  great  benefit 
to  the  grocers,  as  it  stands,  and 
the  legislative  representatives  see 
that  much  care  must  be  exercised 
in  looking  after  amendments,  so 
as  to  maintain  the  present  advan¬ 
tages  and  to  get  further  protec¬ 
tion  against  dishonest  debtors  ac¬ 
cording  as  it  seems  practicable  to 
do  so. 

*  *  * 

A  local  grocer  in  advertising  as 
a  feature  fresh  eggs  large  and 
white,  laid  by  white  leghorn 
hens,  gives  as  a  reason  for  the  su¬ 
perior  flavor  that  the  hens  are 
kept  on  a  Long  Island  farm,  near 
the  seashore,  where  they  have  no 
manure  in  which  to  scratch,  but 
have  plenty  of  clean  sand.  He 
sets  forth  that  hens  kept  in  stable 


“A  Penny  Saved  Is  a  Penny  Got”  *  Try  buying  for  CASH  from  us  and  figure 

A  Dollar  Made  Is  Better  Than  Not  1  °ut  ^rakfbTthe^rnsaaion11  can 

Fancy  4-crown  California  Loose  Muscatel  Raisins,  50-lb.  boxes .  D6r  ib 

Fancy  3-crown  California  Loose  Muscatel  Raisins,  50-lb.  boxes . j . .  ner  lb  ’ 

Fancy  2-crown  California  Loose  Muscatel  Raisins,  50-lb.  boxes . .  Der  lb  ’ 

Roger’s  Fancy  4-crown  Ondara  Layer  Valencia  Raisins,  28-lb.  boxes . .  !  !  .  .  !  !  !  !  ner  lb  ’ 

Owl  Brand  Fancy  Coast  Packed  Seeded  Raisins,  36-ls . .  ner  lb  ’ 

Ensign  Brand  Fancy  Coast  Packed  Seeded  Raisins,  36-ls . .  ner  lb  ’ 

Admiral  Brand  Fancy  Seeded  Raisins,  40-ls . .  ner  lb  ’ 

Pride  of  Malaga  Choice  Coast  Packed  Seeded  Raisins,  36-ls . .!!!...!  ner  lb  ’’ 

Victor  Brand  California  Sultana  Seedless  Raisins,  40-ls . ............  ner  lb  ’ 

Thompson’s  Fancy  Seedless  Raisins,  50-lb.  boxes . .  .‘‘''j'  lv--’ 

Fancy  California  Sultana  Seedless  Raisins,  stemmed  and  cleaned,  50-lb.  boxes  .  .  . ner  lb  ’ 

Fancy  California  Sultana  Seedless  Raisins,  50-lb.  boxes . ner  lb  ’ 

Cattle  Feed  Molasses,  barrels  about  55  gallons .  . *  i:  '  1 

Berkshire  Brand  Boneless  Brisket  Boiling  Pork,  50-lb.  tubs  ‘  . . ner  ’ 

Williams’  Brothers,  40-gallon,  1,200s,  Pickles .  . 

5-gallon  kegs,  750-800s,  Sweet  Pickles  .  .  .  ...  . 

Schumacher’s  Avena,  18  2s .  j  ''j''’  ‘  ‘ 

F°W  or  _  f  Xs  5^4c.  >2 s  at  476c.  la  at  4>6c.  Xs,  'As  and  Is,  assorted,  at  4%c. 

Church  s  Arm  and  Hammer  Soda  I  Xs  and  Xs,  assorted,  at  5c.  All  in  36-lb.  boxes 

Either  kind  at  following  prices:  (  In  5  or  10-box  lots,  one  kind  or  assorted,  at  'Ac.  per  lb  less 
Burnham  &  Morrill’s  No.  3  Pork  and  Beans,  2  doz . 

Burnham  &  Morrill’s  Oxford  Brand  No.  3  Pork  and  Beans,  2  doz.’  . ‘  ‘  ’  ' 

20-30s  Wheel  Brand,  Extra  Fancy  Santa  Clara  Prunes,  25-lb.  boxes .  . . ner  lb  ’ 

30-40  Wheel  Brand  Extra  Fancy  Santa  Clara  Prunes,  25-lb.  boxes,  single  boxes  . ner  lb  ’ 

5  Or  10-box  lots  . . .  .!!!!! . ner  lb  ’ 

Federal  Brand,  Xs,  Mustard  Sardines,  50  cans . . j  j . Femnoo 

Owl  Brand,  Xs,  Oil  Sardines,  with  key,  IOO  cans .  . . ner  ease’ 

Raven  Brand,  Xs,  Mustard  Sardines,  with  key,  100  cans . ’  *  ’  . per  case 

5  or  10-case  lots,  one  kind  or  assorted,  at  2X  cents  per  case  less  . . 

Tidal  Wave  Brand  Dressed  Fish  (Hake),  40-lb.  boxes .  per  lb 

Special  Deal  on  Babbitt’s  Lye  (or  Potash)  in  5-case  lots,  4  doz.  each,  at  $3.75  per  case,  with  one  case 
FREE,  all  delivered,  freight  paid  to  your  station.  This  makes  this  popular  brand  of  lve  a  trifle 
less  than  78c.  per  doz.  laid  down  at  your  station. 

These  Prices  for  This  Week  Only — February  10th  to  February  15th,  inclusive. 

WRIT*  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


per  lb., 

$0.06X 

per  lb.. 

.06 

per  lb., 

■  05  A 

per  lb., 

.07 

per  lb., 

•08X 

per  lb., 

■08  A 

per  lb., 

■08  A 

per  lb., 

.08 

per  lb., 

■07  A 

per  lb., 

•06X 

per  lb., 

•  06  X 

per  lb., 
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per  gal., 

.10 

per  tub, 

3.95 

per  bbl., 

10.60 

per  keg, 

3.05 

per  case, 

1.45 

per  doz., 

1.30 

per  doz., 

1.00 

per  lb., 

.13 
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per  lb., 

•  08)2 

per  case, 

2.37X 

per  case, 

3.47  A 

per  case, 
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per  lb., 

.04  A 

BARBER  &  PERKINS,  Wholesale  Gash  Grocers 


29,  31.  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa, 
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yards  and,  where  there  is  manure 
lay  eggs  of  a  coarser  flavor  than 
those  which  have  plenty  of  sand. 

Fred.  A.  McGill. 


Brazil  Protests  to  United  States 
Over  Coffee  Corner  Charge. 

Says  Consul  Slechta,  Whose  Statements 
Recently  Appeared  in  the  “  Grocery 
World,”  Was  Intemperate,  False  and 
Undiplomatic. 

Special  correspondence  of  “Grocery  World. 

Washington,  D.  C., 

Feb.  7,  1908. 

International  complications  be¬ 
tween  the  United  States  and  Bra¬ 
zil  may  result  from  the  state¬ 
ments  recently  made  regarding 
the  Brazilian  coffee,  corner,  made 
by  Deputy  Consul-General  Joseph 
J.  Slechta,  and  reported  in  this 
correspondence  of  recent  date. 
Formal  protest  has  been  made  by 
the  Brazilian  Government  to  the 
State  Department  against  the  al¬ 
leged,  “intemperate,  false  and  un¬ 
diplomatic”  reports  made  by  Mr. 
Slechta  as  to  the  coffee  situation 
and  against  his  declaration  that 
Brazil  was  trying  to  “corner  the 
coffee  market.” 

It  is  possible  that  Mr.  Slechta 
will  be  asked  to  resign.  Herman 
Sielcken,  of  the  coffee  firm  of 
Crossman  &  Sielcken,  of  New 
York,  has  been  appointed  special 
commissioner  by  the  Washington 
authorities  to  report  on  the  mat¬ 
ter. 

Holt. 


Pittsburg  (Pa.)  Produce  Com¬ 
bine  Loses  First  Round. 

Court  Decides  That  It  Must  Go  to  Trial. 
So  Far  a  Victory  for  the  Retailer  Who 
Began  the  Suit  Against  It  for  Con¬ 
trolling  Food  Prices. 

Special  correspondence  of  “Grocery  World.” 

Allegheny,  Pa.,  Feb.  6,  1908. 

The  Pittsburg  Produce  Trade 
Association,  against  which  W.  H. 
Arbour,  a  local  retailer,  recently 
filed  a  bill  in  equity,  alleging  it  to 
be  an  organization  formed  for  the 
purpose  of  controlling  food  prices 
and  maintaining  a  blacklist,  must 
go  to  trial  to  disprove  the  conten¬ 
tions.  The  association,  through 
its  attorney,  demurred  to  the  bill, 
but  the  court  has  overruled  the 
demurrer  and  on  Tuesday  entered 
an  order  compelling  the  associa¬ 
tion  to  file  an  answer  within  30 
days.  ,  It  probably  will  be  placed 
on  the  trial  list  in  March. 

In  his  suit  against  the  associa¬ 
tion  and  the  members  individually 


Arbour  asked  to  have  the  by-laws 
and  the  blacklist  maintained  by 
the  association  declared  illegal. 
He  asserts  that  every  dealer  in 
Pittsburg  who  buys  a  bill  of 
goods  from  a  member  of  the  as¬ 
sociation  must  settle  for  it  in  full 
on  the  Monday  following  the  pur¬ 
chase.  If  not  paid  the  delinquent 
is  placed  on  a  blacklist. 

It  is  alleged  that  these  lists  are 
prepared  at  noon  of  each  Monday 
and  sent  to  all  of  the  members. 
Under  the  rules  of  the  organiza¬ 
tion  no  member  may  sell  goods 
for  cash  or  credit  to  any  de¬ 
linquent  until  he  pays  his  bill  in 
full,  it  is  declared.  The  associa¬ 
tion  declares  that  the  organization 
was  formed  for  the  purpose  of 
protecting  itself  against  persons 
who  will  not  pay  their  bills.  Ar¬ 
bour  says  he  was  refused  credit 
from  one  of  the  members  because 
it  was  alleged  he  had  not  paid  his 
account,  whereas  he  had  paid  it 
and  held  receipts  to  show  that  it 
was  paid. 

Joseph  C.  Kane. 


New  Pennsylvania  Grocery 
Concern. 

Application  will  be  made  to  the 
Governor  of  Pennsylvania,  within 
the  next  few  days,  for  a  charter  of 
a  concern  to  be  called  the  “Penn¬ 
sylvania  Merchandise  Distribu¬ 
ting  Company.”  Its  character  and 
object,  to  quote  from  the  charter, 
is  “to  buy,  sell  and  deal  in  gro¬ 
ceries,  meats  and  provisions  and 
other  foodstuffs.” 

Florida  eggplants  range  from 
$2'. 2 5  to  $2.50  for  fancy  stock  and 
the  demand  is  good. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  (ret,  or  four  month*’  trial  lor  10  cant* 


IT  SAVES  TROUBLE 

and  annoyance  many  times  to  have 

ABSORBINE 

handy  in  case  of  a  Bruise 
or  Strain.  This  remedy  is 
rapid  to  cure,  pleasant  to 
use,  and  you  can  work  the 
I  horse.  No  blister,  no  hair 
I  gone . 

1  ABSORBINE  cures 
•  Lameness,  allays  pain,  re- 
Uj  moves  any  soft  bunch 
quickly.  $2.00  per  bottle 
delivered  or  of  regular  deal¬ 
ers.  Book  6-B  free. 
ABSORBINE,  Jr,,  for  mankind,  $1.00 
bottle.  Cures  Badly  Strained  Joints  or  Liga¬ 
ments.  Kills  Pain. 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 


Catch  the 
Sharp  Appetites 

Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren't  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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There  is  much  reason  to  be¬ 
lieve  that  great  pressure  is  being 
brought  to  bear 

Inconsistency  and  Upon  the  Na- 

Selfishness.  ttiral  Food  Co., 

manufacturers  of 
Shredded  Wheat  Biscuit,  to  con¬ 
strain  it  to  relieve  itself  of  the 
grossly  inconsistent  position  in 
which  it  has  placed  itself  in 
Philadelphia.  As  is  generally 

known,  the  company,  in  defense 
of  the  principle  that  only  jobbers 
should  buy  of  it  direct,  cut  off  the 
Philadelphia  Retail  Grocers’  As¬ 
sociation,  but  continued  to  sell  all 
the  local  chain-store  concerns! 
From  every  cpiarter  have  come 
condemnations  of  this'  illogical 
course,  many  of  them  being  from 
sources  whence  would  have  come 
only  praise  had  the  company  cut 
off  all  members  of  the  class  alike. 

Naturally  every  concern  has  a 
right  to  its  own  opinions,  and  in 
consistence  with  those  opinions  to 
conduct  its  business.  The  Natu¬ 
ral  Food  Co.  has  a  perfect  legal 
and  moral  right  to  cut  off  all  retail 
buyers  if  it  likes,  but  whether  it 
was  good  business  to  do  so  in  the 
case  at  issue  is  another  question. 
The  Retail  Grocers’  Association 
and  the  chain  stores  all  held  the 
limited  price  on  shredded  wheat 
biscuit,  and  they  distributed  an 
enormous  quantity  of  the  goods. 
More,  the  holding  of  the  limited 
price  made  their  competition 
perfectly  fair  and  harmless 


so  far  as  regular  jobbers  were 
concerned.  That  emphasizes 
again  the  cold  selfishness  which 
has  dominated  the  jobbers’  atti¬ 
tude  from  the  very  beginning. 
One  can  excuse  a  merchant  who 
plays  a  swinish  trick  to  rid  him¬ 
self  of  a  competitor  whose  compe 
tition  he  cannot  meet,  but  to 
underhandedly  attack  a  com¬ 
petitor  who  has  deliberately  sac¬ 
rificed  the  advantage  of  selling  be¬ 
low  him  is  a  filthy  thing  to  do. 


There  is  a  vast  deal  of  vicious 
backbiting  among  some  of  the 
local  jobbers  just 
now,  over  who  is 

Backbiting. 

really  responsible 
for  the  attacks 
upon  the  organized  retail  trade. 
The  affair  has  unusual  complica¬ 
tions.  To  begin  with,  there  is  the 
Wholesale  Grocers’  Association 
of  Pennsylvania,  New  Jersey  and 
Delaware,  to  which  belong  all 
Philadelphia  jobbers  except  three 
or  four,  and  there  is  also  a  local 
league  of  jobbers,  which  has  no 
connection  with  the  other  asso¬ 
ciation,  but  which  comprehends 
practically  all  Philadelphia  job¬ 
bers,  including  the  few  not  mem¬ 
bers  of  the  Wholesale  Grocers’ 
Association. 

As  asserted  in  a  recent  issue, 
both  these  organizations  are 
working  to  have  the  retailers’ 
buying  exchanges  cut  off.  That 
is,  a  few  ringleaders  of  each  are. 
The  great  bulk  of  the  membership 
did  not  authorize  the  campaign, 
do  not  sympathize  with  it  and  re¬ 
pudiate  it  wherever  they  can. 
That  is  where  the  backbiting 
comes  in — the  salesmen  of  the 
really  responsible  ringleaders  of 
both  concerns  have  religiously  cir¬ 
culated  among  the  retail  trade  the 
fact  that  all  the  jobbers  were 
members  and  all  tarred  with  the 
same  stick.  That  was  in  order  to 
save  themselves  trade,  but  it  has 
not  worked.  In  several  cases 
known  to  the  writer,  salesmen  for 
the  leaders  in  the  jobbers’  move¬ 
ment,  in  order  to  conciliate  angry 
retailers  and  save  threatened 
trade,  have  vigorously  denied  that 
their  employers  had  anything  to 
do  with  the  matter.  On  the 
strength  of  this  defense  orders 
have  been  given,  but  instantly  re¬ 
voked  on  later  true  information. 

The  jobbers  are  unfortunate  in 
having  among  their  leaders  cer¬ 
tain  men  whom  nobodv  trusts, 

*'  J* 

who  will  betray  even  their  co¬ 


workers  whenever  profit  'pleads 
and  who  even  now  are  dealing  a 
double  hand.  This  sort  of  a. thing 
will  disrupt  any  campaign. 


'flic  tentative  decision  by  the 
Michigan  Court  on  the  sausage 
case  is  a  most  in- 
The  Sausaee  teresting  pronun- 

Decision.  ciamento.  What 

it  says  in  sub¬ 
stance  is  that  sausage  in  its 
original  form  comprehended  only 
chopped  meat  and  seasoning,  and 
all  efforts  to  cause  it  to  depart 
from  that  form — in  a  direction 
which  surely  meant  no  improve¬ 
ment — are  to  be  combated. 

It  is  greatly  to  be  deplored — 
this  tendency  on  the  part  of 
manufacturers  to  depart  from  the 
good  old  sterling  ways  of  prepar¬ 
ing  foods.  Some  of  these  ways 
are  ways  of  improvement,  but  the 
addition  of  cereal  to  sausage  is 
not  one  of  them.  For  many  years 
it  has  been  used  almost  every¬ 
where  as  a  filler,  but  only  to  suit 
the  manufacturer’s  convenience 
and  save  him  money,  not  at  all  to 
improve  the  quality  of  the  prod¬ 
uct. 

In  some  States  the  use  of  cereal 
in  sausage  is  permitted,  but  in  no 
case  can  the  product  be  sold  as 
sausage."  In  New  York  State, 
for  instance,  the  label  where 
cereal  is  present  must  read  “Pork. 
Beef  an'cl  Flour”  or  “Pork  and 
Beef  Sausage,  Cereal  Added.” 
Naturally,  so  labeled  the  cereal 
acquires  a  legal  status  just  as  glu¬ 
cose  in  a  syrup  that  is  labeled 
“compound.” 


In  a  recent  issue  the  “Grocery 
World”  reproduced  some  rather 
severe  remarks 

The  Tomato  Pack  by  the  Chicago 
Questioned.  “Canner”  upon 

the  “American 
Grocer’s”  estimate  of  the  pea 
pack,  in  which  it  was  charged  that 
the  latter  journal  had  understated 
the  1907  pack  by  nearly  a  million 
cases !  Considerable  skepticism 
is  now  being  expressed  through¬ 
out  the  tomato  industry  over  the 
estimate  of  the  last  tomato  pack 
which  both  the  “American  Gro¬ 
cer"  and  the  “Canner”  agreed 
upon,  viz.,  about  13.500,000  cases. 
A  well-known  Chicago  canned 
goods  broker  sent  the  following 
letter  to  tomato  authorities  in 
every  packing  district : — 

Chicago,  Jan.  16,  1908. 
Gentlemen: — We  would  like  to 
have  your  opinion  as  to  the  trade 


paper  statistics  of  the  1907  tomato 
pack.  The  estimate  of  13,500,000 
cases  seems  to  us  greatly  exagger¬ 
ated  in  view  of  the  fact  that  early 
in  the  season  the  prospects  were  very 
unfavorable  for  even  a  medium  pack, 
and  that  no  progress  iu  packing  was 
made  until  two  or  three  weeks  before 
the  close  of  the  season. 

You  will  remember  that  early  in 
tile  season  the  market  ran  up  to  $1.00 
and  even  $1.05,  and  Indiana  was  re¬ 
ported  very  short,  with  packers  buy¬ 
ing  to  cover  their  contracts.  This 
extraordinary  estimate  made  by  the 
trade  papers  is  rather  confusing  to 
us  and  we  would  like  to  have  your 
opinion  on  it. 

Are  there  any  tomatoes  still  in  the 
hands  of  the  packers,  or  have  th£y 
been  pretty  well'  shipped  out?  Are 
there  any  stored  in  the  warehouses 
of  Baltimore,  Philadelphia  and  New 
York  ? 

W.  J.  Tilghmax  &  Company. 


Replying  to  this  came  letters 
from  all  parts  of  Maryland,  New 
Jersey,  New  York  and  Philadel¬ 
phia.  some  strongly  questioning 
the  truthfulness  of  the  figures, 
others  flatly  denying  them,  none 
agreeing  with  them  in  toto.  In 
every  answer  it  was  agreed  that 
the  stock  of  tomatoes  in  packers’ 
hands  is  smaller  than  for  many 
years.  From  this  it  was  argued 
that  such  a  condition  could  have 
been  caused  only  by  one  or  both 
of  two  conditions:  1.  a  small  pack, 
and  2,  an  unusual  consumption. 
It  is  known  definitely  that  there 
has  been  no  unusual  consumption, 
and  that  packers’  stocks  are  ex¬ 
tremely  light,  so  that  with  these 
two  conditions  existing  at  the 
same  time  the  pack  simply  could 
not  have  been  as  large  as  it  was 
reported. 

It  is  just  another  evidence  of 
the  worthlessness  of  pack  report 


figures. 


Af.er  Tobacco  Trust's  Coupon 
Scheme. 


Representative  Tawney,  of 
Minnesota,  chairman  of  the  Ap¬ 
propriations  Committee  of  the 
House,  during  the  week  reopened 
his  fight  on  the  Tobacco  Trust  by 
reintroducing  his  bill  to  impose  a 
Federal  tax  on  the  issuance  of  all 
prize  coupons  accompanying 
cigars  and  packages  of  tobacco  in 
whatever  form,  also  snuff.  The 
object  of  the  bill  is  not  to  raise 
revenue  for  the  Government,  but 
to  put  a  stop  to  the  prize-giving 
practice  by  which  the  Tobacco 
Trust  is  enabled  to  eliminate  com¬ 
petitors  from  the  field.  The  bill 
is  offered  purely  in  the  interests 
of  the  independent  tobacco  men. 


Florida  grapefruit  is  still 
wanted  at  $3  to  $6  per  box.  The 
demand  is  good. 
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Mr.  Orem  Scores  Jobbers  and  Packers 
for  Loose  Canned  Goods  Business 

(Continued  from  page  8.) 

These  instances  are  clear  enough 
to  demonstrate  the  part  the  canner 
has  played  in  creating  a  resentment 
in  the  minds  of  the  jobber,  inducing 
him  to  bide  his  time,  awaiting  an  op¬ 
portunity  to  repay  in  the  same  kind 
of  coin,  regardless  if  the  canner  be 
innocent  or  guilty,  or,  if,  indeed,  any 
-business  has  ever  been  transacted 
with  him.  Consumed  with  rage  at 
the  uncharitable  treatment  received, 
he  strikes,  not  always  where  he 
means  to  land,  but  at  the  harmless 
and  inoffensive,  who,  in  consequence 
return  the  blow.  And  thus,  back 
and  forth,  like  a  bounding  ball,  the 
merry  war  goes  on. 

There  is  no  law  that  can  be 
enacted  which  will  prevent  a  man 
from  stealing;  the  law  only  pun¬ 
ishes  offenders  and  makes  examples 
of  them,  to  restrict  or  restrain  the 
growth  of  crime.  Our  suggestion  to 
punish  is  offered,  not  with  a  desire 
to  injure,  but  only  as  a  matter  of 
protection  to  ourselves.  Self-pre¬ 
servation  is  the  first  law  of  nature. 
Hence,  when  a  jobber  subjects  him¬ 
self  to  condemnation  by  the  flagrant 
violation  of  his  agreement,  every 
canner  in  the  United  States,  member 
of  this  association,  should  be  so  ad¬ 
vised.  A  detail  of  the  transaction 
should  be  written,  accompanied  by 
an  affidavit  certifying  to  its  facts,  and 
sent  to  the  executive  committee. 
This  committee,  after  impartial  judg¬ 
ment  and  deliberation,  finding  the 
facts  true  as  represented,  shall,  in 
some  manner,  not  contrary  to  law, 
inform  the  membership.  I  am  in¬ 
formed  that  such  a  proceeding  is  not 
in  the  nature  of  restraint  of  trade, 
and  that  these  methods  are  pursued 
by  any  number  of  exchanges 


throughout  the  country  trading  in 
grain,  provisions,  cotton  and  other 
lines. 

How  shall  we  correct  the  habit  of 
rejecting  goods  upon  arrival  and  re¬ 
fusing  to  accept  at  contract  price 
when  the  market  declines?  I  an¬ 
swer  at  once.  “By  arbitration.” 
Two  years  ago  I  recommended  this 
in  convention.  \  believed  it  then  ;  I 
am  convinced  now.  It  is,  therefore, 
recommended  that  we  immediately 
get  into  close  and  harmonious  busi¬ 
ness  relations  with  the  jobber,  in  the 
effort  to  agree  upon  a  contract  ac¬ 
ceptable  to  both.  The  salient  points 
of  which  shall  be  that  Richard  Roe 
sells  to  John  Doe  the  minimum 
quantity  specified  fruits  or  vegetables 
for  delivery  within  a  limited  specified 
time,  at  a  certain  price  and  terms 
guaranteed  to  comply  with  the  Nat¬ 
ional  Food  and  Drug  Acts,  said  de¬ 
livery  to  mean  every  case  nominated 
in  the  contract.  Then  the  usual 
proviso  as  to  the  destruction  of  place 
of  business  by  fire  or  flood,  or  any 
other  act  of  God.  Concluding  with 
the  clause  that  in  the  event  of  the 
buyer  or  seller  declining  to  perform 
this  contract  for  any  reason  set  forth 
the  same  shall  be  referred  to  a  board 
of  arbitration  for  settlement.  Each 
party  to  deposit  a  fixed  sum  to  cover 
the  expense  of  said  arbitration. 
The  whole  expense  to  be  borne  by 
the  one  against  whom  a  decision  is 
rendered,  said  decision  to  be  final 
and  absolute.  The  deposit  to  be  re¬ 
turned  to  the  one  in  whose  favor  the 
decision  is  found. 

As  to  futures,  please  remember  it 
is  the  indiscriminate  selling  which 
causes  the  breach  of  contracts.  We 
would  restrict  their  sale.  A  canner 
contracting  to  sell  a  certain  number 
of  cases  of  fruits  or  vegetables  must 
know  that  the  entire  quantity  sold 
must  be  packed  and  supplied  no  mat¬ 


ter  what  the  crop  may  be.  His  de¬ 
livery  must  be  full,  complete  and  en¬ 
tire  too  per  cent.  It  appears  to  me 
to  be  foolish,  that  a  contract  for  the 
sale  of  10,000  cases  of  peas  should 
contain  a  proviso,  “if  75  per  cent,  of 
the  quantity  stated  shall  be  delivered 
the  contract  is  thereby  fully  per¬ 
formed.”  Contracts  with  this  pro¬ 
viso  are  quite  popular  in  many 
States.  It  does  not  require  the  logic 
of  Aristotle  to  demonstrate  that  the 
canner  must  in  any  event  deliver 
7,500  cases  on  this  contract.  He 
knows  he  must ;  he  believes  he  can. 

It  is  incomprehensible  to  me  that  a 
man  will  agree  to  deliver  a  certain 
quantity  of  merchandise  provided  his 
buyer  will  agree  to  accept  a  certain 
quantity  less. 

The  address  of  E.  M.  Lang,  Jr., 
president  of  the  Machinery  and 
Supplies  Association,  was  devoted 
to  an  exposition  of  the  rapid  de¬ 
velopment  of  the  canning  indus¬ 
try  through  the  improvement  of 
canning  machinery. 

At  the  second  day’s  session  the 
most  interesting  feature  was  an 
address  by  Dr.  IT.  W.  Wiley,  who 
is  popular  with  the  canners.  The 
address  in  part  was  as  follows 

In  considering  canning  methods 
and  progress,  first  of  all  is  the 
problem  of  raw  material  and  its 
proper  selection  that  food  which 
needs  sterilization  and  Pasteurization 
for  its  proper  preparation  for  con¬ 
sumption.  The  great  Appert  dis¬ 
covered  the  process,  but  it  remained 
for  Pasteur  and  others  to  show  that 
he  was  in  error  in  supposing  the  ex¬ 


clusion  of  air  was  the  secret  of  it  all. 

Now'  it  is  pretty  clearly  established 
that  foods  may  be  preserved  with  all 
their  natural  succulence  retained  so 
as  to  be  available  throughout  the  en¬ 
tire  year.  Chief  in  the  essentials  is 
care  in  selection  of  raw  materials.  I 
do  not  believe  as  some  do  that  only 
one  grade,  the  highest,  should  be 
allowed  to  be  packed.  Nature  her¬ 
self  has  provided  various  grades,  and 
it  is  proper  that  the  consumer  should 
have  a  scope  for  selection ;  but  it  is 
necessary  that  these  goods  be  so 
packed  as  to  make  it  possible  for  the 
consumer  to  distinguish  between 
qualities.  In  the  past  it  may  have 
been  possible  for  the  manufacturer 
with  expert  information  to  dis¬ 
tinguish  the  first  from  the  inferior 
grades,  but  the  consumer  was  en¬ 
tirely  in  the  dark.  If  this  is  done 
there  should  be  no  objection  to  the 
saving  of  all  nutritious  portions  of 
the  material  and  their  preparation 
into  foods.  Tomato  skins  and  cores 
and  the  broken  heads  and  stems  of 
French  mushrooms  are  canned  and 
sold  quite  properly,  hut  it  was 
wrong,  as  formerly  prevailed,  to  sell 
thg  mushroom  stems  and  broken 
heads  as  “hotel  mushrooms”  to  de¬ 
ceive  the  customer. 

Don’t  waste  anything,  but  put  it  up 
under  its  rightful  name,  was  the  doc¬ 
tors  demand.  If  tomato  pulp  can  be 
sold  at  75  cents  and  $3-25  a  barrel, 
there  is  room  for  both  grades.  But 
the  consumer  should  be  enabled  to 
distinguish  between  them. 

Tin,  which  is  iron  or  steel  with  a 
tin  coating,  is  unquestionably  the  best 
and  cheapest  package  containing  ma¬ 
terial  available  and  in  this  material 
great  progress  has  been  made.  No 
longer  is  loose  solder  fofind  in  the 
can.  No  longer  the  results  of  gal¬ 
vanic  erosion  due  to  the  action  of 
acids  in  the  foods  upon  the  imper- 


If  You  Want  Dividends  From  Our  Money 

Here  is  what  we  honestly  believe  to  be  the  very  best  line  of  tinned  meat  products  packed  the  Veribest  line. 

There  is  strength  in  a  full  line.  It  is  not  only  a  good  deal  more  systematic  to  handle  one  manufacturer  s  line, 
instead  of  the  corned  beef  of  one  and  the  ox  tongue  of  another,  but  it  is  self-protective. 

You  are  dealing  with  one  concern  instead  of  four  or  five. 

This  is  true  always,  provided  it  is  a  good  line.  The  r' Veribest”  line  has  to  be  good.  Even  if  we  weren  t  good 
enough  business  men  to  make  it  as  good  as  it  could  possibly  be  made  on  general  principles,  the  Government 
inspection  would. 

These  are  superfine  products,  and  they  always  will  be  superfine.  To  sell  them  is  to  get  dividends  from  the  most 
extensive  meat  advertising  in  the  world. 

ARMOUR^  COMPANY 

of  To 
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WHY  AND  BECAUSE 

Why  has  the  Exton  Cracker  kept 
growing  in  popularity  from  1847  to 
1908?  Because  you  can  induce  peo¬ 
ple  to  buy  Some  other  oyster  cracker 
only  once,  and  because  you  can  in¬ 
duce  them  to  stop  using  the  Exton 
only  once.  Why  does  the  Exton 
cracker  lead  and  the  others  follow ? 
Because  there  is  no  other  oyster 
cracker  for  the  Exton  to  follow,  so  it 
must  lead. 

“The  Best  Known  and  Known  as  the  Best” 

A.  EXTON  &  COMPANY 
Trenton,  New  Jersey 

Can  be  obtained  from  all  Philadelphia  Wholesale 
Grocers,  or  Reeves,  Parvin  &  Co.,  Distributing 
Agents,  1 16  S.  Delaware  Ave.,  Philadelphia 


These  Are  to  help  You 


In  order  to  aid  you  in  the  sale  of 
Ralston  Health  Food  and  Purina 
Whole  Wheat  Flour  this  mill  will 
furnish  you  with  an  attractive  va¬ 
riety  of  checkerboard  advertising 
matter  for  distribution  to  your  trade.  These  will 
greatly  popularize  your  Cereal  business,  and  thereby 
increase  it. 


RALSTON  CHILDREN’S  CHECKERS  and  BOARDS! 
RALSTON — Health  Department— CHILDREN’S 
WAGONS! 

FREE  RALSTON  CHECKERBOARD  SATCHELS  I — 
same  as  used  at  the  World’s  Fair.  Also 
A  Beautiful  CHECKERBOARD  WINDOW  DISPLAY  I 

Children  are  delighted  w’th  these  things.  Inquire 
how  to  get  them. 

Grocers  have  a  chance  to  build  up  a  profitable  trade 
on  this  checkerboard  line — Ralston  Health  Pood 
and  Purina  Whole  Wheat  Flour— a  line  over  which 
the  most  intelligent  housekeepers  are  enthusiastic. 

Ralston  Purina  Mills 

SI,  Louis,  Missouri 

T.  A.  James  &  Co,  General  Distributers, 

12-16  Chestnut  Street,  Philadelphia 


fectly  coated  metals  of  the  can;  but 
either  a  sanitary  coated  tin  or  one 
with  a  mechanically  sealed  container 
perfectly  homogeneous  in  its  surface, 
it  is  a  step  forward. 

All  these  materials  which  go  into 
the  container  are  steadily  advancing, 
and  it  is  a  matter  which  affects  the 
canner,  trader  and  consumer  alike. 
Cheaper  materials  for  containers 
must  be  found  and  are  steadily  be¬ 
ing  found  by  improved  processes  and 
study.  Glass  would  be  ideal  but  for 
its  cost  and  susceptibility  to  break¬ 
age.  For  larger  packages  of  bulk, 
wood  containers  may  be  practical,  but 
are  not  available  for  serving  the  con¬ 
sumer.  My  laboratory  has  suc¬ 
ceeded  in  putting  up  forty  or  fifty 
gallons  of  fruit  juices  in  barrels  and 
by  sterilization  kept  them  perfectly 
sweet  and  free  from  fermentation, 
while  California  wine  producers  had 
reported  having  kept  unfermented 
grape  juice  for  fully  five  years. 
But  tin  is  to-day  the  most  con¬ 
venient  package  for  the  consumer, 
and  the  supply  should  be  conserved, 
old  tins  reclaimed  and  every  effort 
made  to  keep  the  cost  down  within 
reasonable  limits  Stirring  and  the 
application  of  a  reasonable  degree  of 
heat  which  would  not  destroy  the 
natural  flavor  of  the  fruit  have  su¬ 
perseded  the  old  method  of  heating 
till  the  sterilization  slowly  worked 
from  surface  to  centre  and  practi¬ 
cally  destroyed  the  natural  flavor  of 
the  food.  The  nearer  to  natural  the 
food  manufacturer'  can  produce  his 
goods,  the  better  will  be  their  sale 
and  their  success.  The  age  of  canned 
goods  is  not  the  important  subject. 
The  consumer  has  a  preference  for 
goods  which  are  comparatively  fresh. 

I  do  not  believe,  as  some  do,  that 
properly  canned  goods  which  may 
happen  to  be  more  than  one  season 
old  are  unfit  for  use,  but  so  long  as 
the  consumer  pays  the  bill  he  is  en¬ 
titled  to  consideration  and  has  a 
right  to  expect  that  what  he  buys  to¬ 
day  shall  be  the  product  of  the  1907 
crops.  To  equalize  supply  and  de¬ 
mand  carrying  over  surpluses  is 
admittedly  essential  from  a  mercan¬ 
tile  standpoint,  but  the  consumer  has 
a  right  to  know  the  facts.  I  be¬ 
lieve  that,  in  spite  of  the  manufac¬ 
turers’  established  prejudice  against 
dating  canned  goods,  a  step  forward 
has  been  taken  in  this  respect. 

Next,  there  is  the  mutiplicity  of 
food  laws,  established  in  46  or  47 
distinct  sovereignties.  No  one 
would  change  the  individuality  of 
such  States,  but  the  interest  of  the 
manufacturers  demands  that  when 
they  all  pass  laws  they  shall  en¬ 
deavor  to  make  them  comparatively 
uniform  in  order  that  a  legal  stand¬ 
ard  or  a  definition  of  adulteration  or 
misbranding  in  one  State  shall  also 
be  that  in  the  others.  Personally,  I 
regret  that  the  various  States  have 
been  so  eager  to  re-enact  the  Fed¬ 
eral  law  before  it  had  been  thor¬ 
oughly  tried  out  or  passed  on  by  the 
Supreme  Court.  I  hope  it  was  wise 
law,  but  when,  after  two  years  of 
constant  study,  I  am  unable  to  read 
it  without  discovering  each  time  a 
new  point  on  which  to  make  more 
trouble  for  the  manufacturer,  I  do 
not  believe  it  was  altogether  wise  to 
absorb  it  at  once.  I  would  like  to 
have  had  at  least  one  legal  test  of  it. 
However,  I  believe  that  the  fight  for 
uniformity  has  already*  been  a  step 
forward.  Another  important  factor 
is  the  food  official,  who  has  come 
with  the  new  laws.  There  are  in  the 
country  to-day,  outside  the  Federal 
departments,  not  less  than  two  hun¬ 
dred  or  three  hundred  food  officials 
and  with  the  departments  consid¬ 
ered^  about  one  thousand.  These 
officials  should  be  considered.  They 
have  their  rights,  just  as  the  manu¬ 
facturer  and  the  consumer  have. 
Yet  there  is  decidedly  too  much 
criticism.  The  speaker  frankly  de¬ 


clared  that  if  manufacturers  and 
others  ever  expect  to  have  the  food 
laws  amended  they  will  not  accom¬ 
plish  it  by  abuse.  Personally  I  am 
not  disturbed  by  and  have  lost  no 
sleep  nor  missed  any  meals,  but  some 
of  my  colleagues  were  thinner  skinned 
and  are  disposed  to  sit  up  and  take 
notice  of  the  attacks  on  them  and  it 
is  not  likely  to  be  favorable  notice 
of  those  who  assail  them.  In 
fact,  it  retards  the  end  which  the 
critics  aim  to  have  accomplished. 
These  officials  have  come,  and  have 
come  to  stay. 

During  the  morning  session 
President  Bailey  announced  the 
appointment  of  a  committee  to 
confer  with  the  committee  of  the 
National  Wholesale  Grocers’  As¬ 
sociation  regarding  a  uniform  con¬ 
tract  for  canned  goods.  This 
committee  comprises  L.  A.  Sears, 
of  Chillicothe,  Ohio,  as  chairman  ; 
J.  P.  Olney,  of  New  York;  C.  I. 
Bentley,  of  California ;  L.  J.  Ris- 
ser,  of  Illinois;  J.  W.  Cuykendall, 
of  Iowa;  W.  R.  Roach,  of  Mich¬ 
igan  ;  W.  O.  Hoffacker,  of  Dela¬ 
ware  ;  S.  F.  Sherman,  of  New 
York ;  C.  T.  Moses,  of  Maine,  and 
Charles  Stevens,  of  New  Jersey. 

A  hot  discussion  developed  over 
the  proposed  adoption  of  a  canned 
goods  contract  which  shall  also 
be  adopted  by  the  National 
Wholesale  Grocers’  Association. 
The  discussion  developed  the  fact 
that  there  is  an  element  in  the 
Canners’  Association  opposed  to 
the  adoption  of  any  uniform  con¬ 
tract  at  all. 

On  Wednesday  a  committee 
from  the  National  Wholesale 
Grocers’  Association  appeared  be¬ 
fore  the  convention  and  offered 
the  following  form  of  contract 
which  had  been  approved  by  the 
National  Wholesale  Grocers’  As¬ 
sociation  : — 

(Buyers’  City  or  Town)  . 


Date  . 19 

Sold  to . 

Sold  by  . 

Dozen  Size  of  Price 


Cases  per  case  tins  Items  per  doz. 
Prices  named  are : 

F.  O.  B . 

Del’d  . 

To  be  shipped  . 

Routing . 

Terms  of  payment:  Less . per 

cent,  in . days  or. . days 

net.  from  date  of . 

If  sold  F.  O.  B.  factory,  freight 
rate  to  destination  not  to  exceed. .. . 
per  100  lbs. 

If  buyer's  labels  are  used,  allow¬ 
ance  to  be . per  1000. 

If  packer's  labels  are  to  be  used, 
buyers  to  have  control  of  same 

for  . 

These  goods  are  to  be  of  the  pack 

of  . 

Quantity  guaranteed  as  follow's: 
The  seller  agrees  to  deliver  not  less 
than  75  per  cent,  of  the  quantity 
stated  under  this  contract,  and  the 
buyer  agrees  to  accept  the  same  in 
full  settlement  of  this  contract,  with¬ 
out  liability  except  as  hereinafter 
stated.  If  seller  should  deliver  less 
than  75  per  cent,  of  the  quantity- 
stated  under  this  contract,  then  it  is 
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agreed  that  the  seller  shall  pay  the 

buyer . cents  per  dozen  on  such 

shortage  under  75  per  cent,  of  the 
original  purchase,  but  must  deliver 

not  less  than . per  cent,  of  the 

original  purchase.  The  buyer  shall 
have  the  same  privilege  of  reducing 
the  quantity  named  in  this  contract 
to  75  per  cent,  of  the  original  pur¬ 
chase,  without  responsibility  for  loss 
or  damage  to  the  seller,  and  shall 
also  have  the  privilege  of  further  re¬ 
ducing  the  quantity  on  the  payment 

of . cents  per  dozen,  but  must 

accept  not  less  than . per  cent. 

of  the  original  purchase.  In  case 
either  buyer  or  seller  wishes  to  de¬ 
crease  the  quantity  below,  ioo  per 
cent,  of  the  original  contract,  notice 
must  be  given  in  writing  not  later 
than . 


Prices  guaranteed  . . 

Swells  guaranteed  until  July  I,  19 
Cases  must  be  made  of  lumber, 
free  from  shakes  and  loose  knots, 
and  of  material  not  less  than  Jfj-inch 
sides,  tops  and  bottoms  and  Jq- inch 
ends,  for  No.  1,  No.  2,  No.  2^  and 
No.  3  can's;  J^-inch  sides,  tops  and 
bottoms  and  i-inch  ends  for  No.  8 
and  No.  10  cans,  and  of  correspond¬ 
ing  heavy  material  for  other  sizes. 

Factory  shipments  in  less  than  car 
lots  to  be  made  without  charge  for 
marking  or  shipping. 

Seller  guarantees  these  goods  in  ac¬ 
cordance  with  Food  Law  Guarantees 
adopted  by  National  Wholesale  Gro¬ 
cers’  Association  and  Canned  Goods 
Packers’  Association,  in  convention 
1907,  and  also  in  accordance  with  the 

State  Food  Laws  of . 

in  case  of  destruction  of  place  of 
business  of  either  party  by  fire  or  the 
elements,  such  buyer  or  seller  shall 
have  the  right  to  cancel  this  contract 
by  giving  the  other  party  written  no¬ 
tice  of  the  same  within  reasonable 


time. 

Broker . 

Accepted 
Seller  . 


Dated 


Buyer 


.19 

.19 


This  form  was  laid  on  the  table, 
and  the  committee  whose  ap¬ 
pointment  is  above  reported  will 
try  to  reach  some  compromise 
with  the  wholesale  grocers. 

Apropos  of  the  question  of  con¬ 
tract,  Mr.  Walter  O.  Hoffacker, 
president  of  the  Tri-State  Pack¬ 
ers’ Association  (Delaware,  Mary¬ 
land  and  New  Jersey)  made  an 
address  which  was  in  effect  a  plea 
for  arbitration  between  packers 
and  grocers  in  enforcing  canned 
goods  contracts.  He  stated  first 
that  his  association  was  opposed 
to  the  form  of  contract  proposed. 
In  part  his  address  was  as  fol 
lows : —  1 


At  a  meeting  of  the  Peninsula 
Horticultural  Society  two  weeks  ago, 
the  great  Pennsylvania  Railroad  cor¬ 
poration  sent  a  committee  asking 
that  it  appoint  a  committee  on  arbi¬ 
tration,  to  meet  a  like  committee  rep¬ 
resenting  their  corporation,  to  settle 
all  questions  of  differences,  touching 
the  shipment  of  fruits  and  other 
products.  Upon  what  times  have  we 
fallen,  gentlemen,  when  a  great  cor¬ 
poration  like  this  shall  send  a  com¬ 
mittee  to  a  horticultural  society 
meeting  with  such  a  request.  I  hail 
this  action  as  a  good  omen. 

The  question  may  be  raised,  why 
the  need  of  arbitration  if  all  canners 
and  all  buyers,  jobbers  and  whole- 


sale  grocers,  retailers,  etc.,  were 
honest  and  square  in  their  business 
relations  with  each  other.  Well, 
this  ideal  condition  does  not  yet  ex¬ 
ist,  and  if  it  did,  it  would  not  nec¬ 
essarily  preclude  the  possibility  of  a 
difference  between  seller  and  buyer, 
which  difference  could  be  adjusted 
by  arbitration. 

Let  us  suppose  a  case :  A  packer 
sells  A  an  invoice  of  tomatoes  as  ex¬ 
tra  standards.  On  arrival  A  claims 
they  are  not  extra  standards,  but  only 
ordinary  standards.  1  he  packer  af¬ 
firms  they  are  what  he  obligated  to 
deliver,  namely  extra  standards.  A 
is  emphatic  in  his  opinion,  and  mark 
you,  honestly  so,  that  they  arc  not 
what  he  bought  and  declines  to  re¬ 
ceive  them.  The  packer  is  equally 
emphatic  in  his  opinion  and  equally 
honestly  so,  that  they  are  just  what 
he  sold.  I  submit  whether  I  have 
not  stated  a  perfectly  reasonable 
illustration,  and  one,  too,,  that  not 
only  can  happen,  but  does  happen 
over  and  over  again.  How  can  these 
two  equally  honest,  sincere  and 
square  men  settle  this  differences? 

One  or  the  other  must  yield,  or 
there  is  no  settlement.  Who  is  to  be 
censor,  as  our  business  is  now  con¬ 
ducted,  in  deciding  what  constitutes 
a  standard  tomato? 

A  standard  tomato  in  Cincinnati 
should  be  a  standard  tomato  in  Chi¬ 
cago,  New  York,  Baltimore,  every¬ 
where  in  the  United  States,  and  this 
applies  alike  to  all  the  staple  articles 
of  canned  goods.  Some  basis  upon 
which  to  stand  should  be  fixed.  It  is 
so  with  other  products  and  commodi¬ 
ties,  why  should  it  not  be  so  with 
canned  goods?  We  present  the  ano¬ 
maly  of  goods  sold  as  standards  and 
the  various  gradations  therefrom, 
with  no  clearly  defined  basis  to  con¬ 
stitute  a  standard  from  which  to 
establish  these  various  grades.  The 
wonder  under  such  conditions  is,  not 
that  we  have  rejections,  but  rather 
that  rejections  are  so  few. 

I  confidently  believe,  Mr.  Presi¬ 
dent,  if  we  would  put  this  principle 
of  arbitration  into  actual  practice, 
the  great  body  of  splendid  men  who 
constitute  the  distributers  of  our 
products  would  meet  us  in  a  like 
spirit,  and  a  great  step  in  advance 
will  have  been  taken.  I  submit  that 
the  time  for  action  is  ripe.  I  believe 
the  canning  industry  is  on. 

President  Walter  A.  Frost,  of  | 
the  National  Canned  Goods  and 
Dried  Fruit  Brokers’  Association,] 
argued  for  a  uniform  contract  | 
which  should  contain  a  clause  pro¬ 
viding  for  arbitration. 

Another  interesting  address  was 
that  by  Lansing  B.  Warner,  of 
Chicago,  advocating  a  plan  for 
mutual  fire  insurance  among  the 
canners.  The  claim  was  made  J 
that  the  old  line  companies  were 
charging  the  packers  exorbitant 
prices. 

From  a  technical  standpoint  a 
most  instructive  address  was  de¬ 
livered  by  Albert  T.  Bacon,  of 
Chicago,  on  the  great  importance 
of  each  packer  knowing  the  cost 
of  his  goods  in  the  finished  form. 
His  paper  dealt  with  this  and 
with  the  best  methods  of  secur¬ 
ing  this  information. 

On  Thursday,  practically  the  | 
convention’s  final  day,  the  uni¬ 
form  contract  to  govern  canned1 
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If  you  think  wood  is  the  only  material  to  make 
bins  of  you  should  see  our 

Decorated  Compartment  Cabinets 
for  Teas,  Coffees  and  Spices 

They  are  made  of  heavy  tin—  good  American 
tin  of  the  highest  grade,  and  are  cleaner,  lighter 
and  more  beautiful  than  any  wooden  bins  you 
ever  saw.  Another  advantage  is  that  the  price  is 
probably  lower  than  you  had  any  idea  of. 

We  make  several  styles  of  these,  photograph¬ 
ically  shown  in  Catalogue  No.  4.  Why  not  get  a 
copy  and  look  it  over  ? 
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SEANS 

*WITH*' 

TOMATO  SAUCE. 


THE  T.  A.  SNIDER 
PRESERVE 
COMPANY 
CINCINNATI,  OHIO. 


\VE  believe  grocers  have 
more  influence  with 
their  customers  than  any 
manufacturer  could  possibly 
have  through  advertising,  no 
matter  how  good  it  might  be. 
We  advertise  Snider’s  Pork 
and  Beans  with  Tomato 
Sauce  extensively,  in  most  of 
the  big  national  mediums,  to 
help  the.  demand  for  this 
product,  but  we  particularly 
want  the  grocer  to  know  how 
good  it  is— because  we  are 
certain  if  he  does,  that  no 
matter  WHOSE  Pork  and 
Beans  his  customers  ask  for, 
he  will  tell  them  to  take 

SNIDER’S 

because  he  will  want  them 
to  be  grateful  to  him — 
AND  THEY  WILL. 
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Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  G  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877* 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 


INDEXED  COUPON  BOOKS 


and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  MORE  BOOKS 
SOLD  IN  1907  THAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  p.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


Put  in  a  stock  of  the 

NEW  FIVE-POUND  PACKAGES 


DEPENDABLE 


MILLBOURIME 


FLOUR 

* 

and  watch  how  quickly  it  1 
remember  always  that  th< 
better  than  ever.  All  jobbers. 


And 


quality 


is 


MILLBOURNE  MILLS 

Philadelphia. 


SHANE  BROS.  &  WILSON 


Proprietors 


308  BOURSE 


goods  sales  was  again  taken  up 
and  turned  down  finally. 

This  matter  of  uniform  contract 
has  been  recognized  as  the  most 
important  matter  to  come  up  be¬ 
fore  the  convention,  and  the 
whole  country  has  hoped  that  uni 
fortuity  .would  be  secured,  but 
when  immediately  after  it  was 
brought  up  in  the  convention  here 
on  Tuesday  the  canners  from 
various  sections  came  out  so 
forcibly  against  it  and  a  commit¬ 
tee  known  to  he  hostile  to  any 
such  plan  was  chosen  to  confer 
with  the  committee  of  National 
Wholesale  Grocers  it  was  practi¬ 
cally  a  foregone  conclusion  that 
nothing  would  be  accomplished. 
Since  then  several  conferences 
have  occurred,  but  without  suc¬ 
cess.  At  Thursday  morning’s  ses¬ 
sion  the  canners’  committee  re¬ 
ported  that  it  had  not  approved 
the  grocers’  suggestion,  and  a 
form  which  it  presented  to  the 
convention  had  been  rejected  by 
the  wholesalers’  committee. 

The  convention  did,  however, 
adopt  a  form  of  contract,  but  it 
amounted  to  nothing  because  not 
acceptable  to  the  Wholesale  Gro¬ 
cers’  Association. 

The  last  address  was  by  C.  H. 
Bentley,  of  the  California  Fruit 
Canners’  Association,  which  dealt 
with  the  tariff  and  the  canned 
goods  industry.  He  said  in  part : 

It  has  been  the  intent  of  our  Gov¬ 
ernment  to  encourage  foreign  trade 
not  merely  to  increase  our  wealth 
and  encourage  employment  of  labor, 
but  to  bring  the  greater  stability  in 
the  market  that  comes  with  the 
wider  distribution,  and  to  secure  the 
comparative  safety  from  contraction 
of  trade  and  panics  in  our  domestic 
market.  With  this  in  view  the  Gov¬ 
ernment  has  given  up  the  “draw¬ 
back”  law  which  enables  a  manufac¬ 
turer  who  exports  a  product  in 
which  an  imported  dutiable  article 
has  been  used  to  secure  a  refund  of 
a  larger  portion  of  the  duty  origi¬ 
nally  paid  on  such  articles.  While 
this  has  given  a  measure  of  encour¬ 
agement,  the  law  does  not  offset  the 
disadvantages  of  a  high. tariff,  even 
so  far'  as  securing  foreign  trade  is 
concerned. 

In  the  canning  industry  to  secure 
drawback  on  tin  and  sugar,  the  man¬ 
ufacturer  must  anticipate  long  in  ad¬ 
vance  the  volume  of  his  export  busi¬ 
ness  in  order  that  his  cans  may  be 
made  of  imported  plate  and  the 
goods  packed  with  imported  sugar. 

He  must  file  an  affidavit  in  advance, 
showing  what  goods  he  intends  to 
manufacture  for  export  and  must 
present  affidavits  and  vouchers  cov¬ 
ering  the*  exact  importations  of  the 
tin  and  sugar  from  which  the  mate¬ 
rials  were  drawn,  tracing  its  own¬ 
ership  to  himself  beyond  the  perad- 
venturo  of  a  doubt  in  the  mind  of 
the  Treasury  officers.  As  the  Gov¬ 
ernment  only  refunds  a  portion  of 
the  duty  in  drawback,  and  as  there  is 
more  or  less  trouble,  delay  and  ex¬ 
pense  involved  in  its  collection,  the 
packer  who  exports  directly  must 
take  a  long  chance  on  the  market, 


for  if  the  foreign  trade  does  not  ma¬ 
terialize  the  goods  packed  with  the 
more  expensive  imported  sugar  and 
tinplate  can  only  be  sold  at  a  loss  to 
the  domestic  trade. 

Coining  to  the  exporting  commis¬ 
sion  houses  and  wholesale  grocers, 
on  whom  we  largely  depend  for  the 
distribution  of  our  products,  the 
drawback  law  is  of  little  value  for 
the  reason  that  their  foreign  trade 
can  hardly  he  anticipated — the  par¬ 
cels  are  small — making  the  trouble 
and  expense  of  collecting  drawback 
almost  prohibitory,  while  the  techni¬ 
cal  rule?*  created  by  the  officials  of 
the  Treasury  Department  have  in 
many  cases  destroyed  the  evident  in¬ 
tent  of  the  act  of  Congress. 

It  is  the  plain  duty  of  Congress — 
as  it  should  serve  the  commercial 
and  social  welfare  of  the  nation — 
to  appoint  in  the  present  session  of 
Congress  an  expert  non-partisan  tariff 
commission,  which  shall  prepare  a 
revision  of  the  tariff  schedules  and  a 
consistent  tariff  policy.  The  work 
should  be  done  as  speedily  as  will  be 
consistent. 

The  following  officers  were 
elected  for  the  ensuing  year : 
President,  Charles  S.  Crary,  of 
Hoopeston,  Ill.;  first  vice-presi¬ 
dent,  L.  A.  Sears,  of  Chillicothe. 
Ohio ;  other  vice-presidents-r-the 
presidents  of  the  various  allied 
societies ;  executive  committee, 
the  above  and  W.  R.  Roach,  of 
Hart,  Mich. ;  H.  S.  Orem,  of  Balti¬ 
more,  and  G.  G.  Bailey,  of  Rome, 
N.  Y. ;  secretary  and  treasurer, 
Frank  E.  Gorrell,  of  Bellair,  Md. 

The  next  convention  will  he 
held  at  Chicago. 

The  following  resolutions  were 
adopted  on  the  last  day : — 

Whereas,  The  National  Canners’ 
Association  in  convention  assembled 
desires  to  express  the  sincere  thanks 
and  appreciation  to  Dr.  H.  W.  Wiley, 
Chairman  of  the  Board  of  Food  and 
Drugs  Inspection,  for  not  only  his 
excellent  address  which  was  de¬ 
livered  yesterday,  but  as  well  to  rec¬ 
ognize  the  genuine  and  hearty  sup¬ 
port  that  he  has  given  the  canners 
in  producing  pure  food,  food  which, 
while  not  only  nutritious  and  appe¬ 
tizing.  is  taken  by  the  consumer 
without  question  as  to  its  healthful¬ 
ness. 

Since  we  first  met  Dr.  Wiley  two 
years  ago,  there  have  been  numer¬ 
ous  occasions  when  representa¬ 
tives  of  this  body  have  been  before 
him  in  their  official  capacity,  and  his 
opinions  have  always  been  given  so 
cheerfully  and  in  such  a  plain  man¬ 
ner  that  there  was  no  possible  reason 
to  misunderstand  the  attitude  of  the 
Department  on  any  given  question ; 
therefore,  he  it 

Resolved,  That  we  desire  to  add  our 
unqualified  indorsement  of  the  efforts 
of  those  who  are  charged  with  the 
enforcement  of  the  pure  food  law, 
and  that  it  is  the  sense  of  this  con¬ 
vention  that  we  again  go  on  record 
as  most  heartily  approving  this  law; 
and 

Resolved,  That  it  is  the  sense  of 
this  convention  that  our  Executive 
Committee  get  in  touch'  with,  those 
States  of  the  Union  that  are  at  pres¬ 
ent  contemplating  the  passage  of 
pure  food  laws  and  urge  upon  them 
the  necessity  of  following  Dr, 
Wiley's  excellent  suggestions  in 
making  them  conform  with  the 
national  law. 

The  National  Brokers’  Associa¬ 
tion  elected  the  following  officers 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department 
md  contribute  a  good,  suggestive  weekly  article.  We  have  tried 

several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original— in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 

(not  pencil). 


on  Friday:  President,  Walter  A. 
Frost,  of  Chicago  ;  first  vice-presi¬ 
dent,  E.  Clay  Shriner,  of  Balti¬ 
more,  Md. ;  second  vice-president, 
F.  L.  Deming,  of  Chicago,  third 
vice-president,  F.  A.  Alpin,  of 
New  York;  secretary,  J.  L.  Flan¬ 
nery,  Jr.,  of  Chicago ;  treasurer, 
H.  C.  Gilbert,  of  St.  Louis  ;  direct¬ 
ors,  one  year.  Joseph  L.  Durney, 
of  San  Francisco,  and  Mr.  Buse, 
of  Pittsburg;  two  years,  Harvey 
M.  Holt,  of  Boston,  and  B.  P. 
Boswell,  of  New  Orleans;  three 
years,  William  Silver,  of  Aber¬ 
deen,  Md.,  and  C.  S.  Jones,  of 
Peoria,  Ill. 

The  National  Food  Manufac¬ 
turers’  Association  also  met  and 
elected  officers  as  follows:  Presi 
dent,  Louis  Hirsch,,  of  St.  Louis; 
vice-presidents,  Walter  H.  Wil¬ 
liams,  of  Detroit;  T.  J.  Riordan, 
of  New  York,  and  Frank  R. 
Meyer,  of  St.  Louis;  secretary,  E. 
C.  Johnson,  of  Boston;  treasurer, 
William  H.  Ritter,  of  Philadel¬ 
phia  ;  executive  committee,  T.  J. 
Carroll,  of  Gloucester,  Mass. ;  W. 
P.  Anderson,  of  Rochester,  N.  Y. ; 
Fred.  Field,  of  South  Easton, 
Mass. ;  E.  O.  Grosvenor,  of  De¬ 
troit,  and  H.  H.  Logan,  of  Boston. 

The  Machinery  and  Supplies 
Association  held  its  annual  meet¬ 
ing  on  Friday,  which  closed  the 
convention. 

E.  R.  Cunningham. 


eyes.  The  pack  of  Pinks  and 


Co.,  Detroit,  handled  by  Edward 
Henkel  &  Co.,  Detroit.  Below 
standard  in  citral. 

No.  10,916,  G-190.  Sample  of 
“Vanilla  Extract”  manufactured 
by  the  Mihalovitch-Fletcher  Co., 
Cincinnati,  Ohio.  Contains  for¬ 
eign  color.  Condemned. 

No.  10,921,  I-230.  Sample  of 
“Extract  of  Vanilla”  manufac¬ 
tured  by  Seeley  &  Co.,  Detroit. 
Contains  foreign  color.  Lon- 1 
demned. 

No.  11,006.  Unofficial.  Sample 
of  “Vanilla”  (Bakers  Supreme). 
Contains  foreign  color  and  added 
vanillin.  Condemned.  1 

No.  10,930,  X-203,  Sample  of 
“Compound  Extract  Tonka  and 
Vanilla”  manufactured  by  The 
E.  C.  Harley  Co.,  Dayton,  Ohio. 
Contains  foreign  color.  Con¬ 
demned. 

No.  11,327.  Sample  of  “Con¬ 
densed  Milk”  manufactured  by 
Cornell  Bros.,  Chicago.  Con- 
Chums  Alaska  was  457,450  cases  j  densed  milk  decidedly  unsafe  for 
larger  than  last  year  and  exceeded  |  human  consumption.  Condemned. 

The ' 


that  of  any  previous  year, 
pack  in  Alaska  has  been  exceeded 
in  only  one  other  year,  that  of 
1902,  when  the  big  Pacific  Pack¬ 
ing  and  Navigation  Company  was 
in  its  palmy  days,  the  output  that 
season  being  some  260,000  cases 


higher. 


Michigan  Food  Department 
Condemns  Well-known 
Brands. 


Various  Proprietary  Food  Products  Ex¬ 
amined  by  State  Chemists  and  Found 
Wanting.  Michigan  Condemns  Artifi¬ 
cially  Colored  French  Peas. 


No.  11,250,  W-199.  Sample  of 
“Blackberry  Jelly”  manufactured 
by  West  Shore  Packing  Co., 
Chicago,  Ill.,  handled  by  Frank¬ 
lin  MacVeagh  &  Co.,  Chicago,  Ill. 
Contains  glucose.  Not  properly 
labeled.  Condemned. 

No.  11,251,  W-200.  Sample  of 
“Currant  Jelly”  manufactured  by 
West  Shore  Packing  Co.,  Chi¬ 
cago,  Ill.,  handled  by  Franklin 
MacVeagh  &  Co.,  Chicago,  Ill. 
Contains  glucose.  Not  properly 
labeled.  Condemned.  I 

No.  11,252,  W-2'01.  Sample  of 
“Strawberry  Jelly”  manufactured 
by  West  Shore  Packing  Co.,  Chi¬ 
cago,  Ill.,  handled  by  Franklin 
MacVeagh  &  Co.,  Chicago,  Ill. 
Contains  glucose.  Not  properly 
labeled.  Condemned. 

No.  11,253,  W-202.  Sample  of 
“Raspberry  Jelly”  manufactured 
by  West  Shore  Packing  Co.,  Chi¬ 
cago,’  Ill.,  handled  by  Franklin 
MacVeagh  &  Co.,  Chicago,  Ill. 


The  Michigan  Dairy  and  hood 
Department  has  sent  the  "Grocery 
World”  a  copy  of  its  latest  bulle¬ 
tin,  in  which  the  results  of  a  large 
number  of  chemical  analyses  of  (  Contains  glucose.  Not  properly 

proprietary  food  products  are  labeled.  Condemned. 

,  ,  No  11,254,  W-203.  Sample  of 

published.  From  these  are  taken  0  1 

the  following: — ' 


No.  11,142,  I-253.  Sample  of 


Last  Year’s  Salmon  Pack  Below 
1900. 

The  pack  of  canned  salmon  dur¬ 
ing  1907  for  the  whole  coast  was 
4,015,169  cases,  as  compared  with 
3,817,316  cases  for  1906.  There 
was  a  decrease  of  161,873  cases  of 
Red  Alaska  as  compared  with 
1906,  also  of  137,427  cases  in  Sock- 


“Grape  Jelly”  manufactured  by 
West  Shore  Packing  Co.,  Chi¬ 
cago,  Ill.,  handled  by  Franklin 
“Corn  Syrup”  manufactured  by  j  MacVeagh  &  Co.,  Chicago,  111. 
Warner  Manufacturing  Co.,  •  Not  properly  labeled.  Contains 

'  glucose.  Condemned. 

No.  11,137,  I-248.  Sample  of 

“Prepared  Mustard”  manufac¬ 
tured  by  E.  A.  Charbonneau,  De¬ 
troit.  Contains  foreign  starch. 
Condemned. 

No.  10,885,  I-228.  Sample  of 

“Petit  Pois”  manufactured  by 
Clement  &  Co.,  Paris,  France. 
Contaiiis  coloring  matter  injuri¬ 
ous  to  health.  Condemned. 

No.  11,176,  I-259.  Sample  of 

“Flageolets  (French  Beans) 
manufactured  by  George  Dalidet 
Bordeaux,  France.  Contains  cop¬ 
per.  Condemned. 


Waukegan,  Ill.,  handled  by  GuS 
tin,  Cook  &  Buckley,  Bay  City. 
Not  true  to  formula.  Condemned. 

No.  10,733,  I-204.  Sample  of 
“Lemon  Terpeneless  Flavoring” 
manufactured  by  the  J.  P.  Dieter 
Co.,  Chicago,  Ill.  Below  standard 
in  citral.  Condemned. 

No.  10,739,  N-415.  Sample  of 
“Extract  of  Lemon”  manufac¬ 
tured  by  the  Frisbie  Co.,  Detroit. 
Below,  standard.  Condemned. 

No.  10,827,  1-2 14.  Sample  of 
“Lemon  Extract”  manufactured 
by  Puld,  Webb  &  Co.,  Chicago, 
Ill.  Below  standard  in  citral. 
Condemned. 

No.  10,841,  I-220.  Sample  of 
“Extract  of  Lemon”  manufac¬ 
tured  by  Etgold  Manufacturing 


■  te* 


ARE  YOU  IN  THE  SWIM? 

There  are  millions  and  millions  of 
gas  mantles  used  every  year.  Our 
brands  are  among  the  very  best. 
We  furnish  you  this  beautiful  mantle 
cabinet,  Free  of  Charge,  to  place  in 
your  store  if  you  purchase  from  us  one 
hundred  of  our  mantles,  assorted. 

The  cabinet  holds  just  100  mantles. 
Write  at  once  for  prices. 

R.  E.  TONGUE  &  BROS. 

Lamp  Chimneys  and  Gas  Mantles 

Allegheny  Ave  ,  Amber  and  Collins  Sts. 
PHILADELPHIA,  PA. 
Branch-NEWARK,  N.  J. 


There  is  a  good  demand 
Florida  salad  at  $2  to  $2.50. 


for 


Fresh 

Cod 

Steak 


This  is  one  of  the  finest 
codfish  products  ever  packed 
— Talisman  Cod  Steak 

Not  cured  but  fresh.  Packed 
in  Newfoundland.  Cooked 
first  and  ready  to  eat,  hot  or 
cold,  when  the  tin  is  opened. 

Packed  full  weight,  one 
pound  tins,  no  bones  or  skin 
— clean,  tender  delicious. 

Nearest  Swift  branch  or  us 
direct.  You  can  sell  this. 

Swift  &  Co. 

Gloucester,  Mass. 
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Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  pos'ession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewiitten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  It  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed  ] 


STICK  TO  THE  “LETTER”  OF  THE 
ADS. 

In  other  words  there  must  be 
no  juggling,  no  twisting  things 
around.  When  a  no-profit  price 
is  advertised  let  it  go.  Don’t  push 
your  commission  goods  instead. 
Don’t  run  down  the  very  thing 
we’re  using  as  a  business  bringer. 
Don’t  yon  see  that  by  doing  this 
you  kill  the  very  spirit  of  the  ad. 
That’s  where  many  cut-price 
stores  show  their  weakness. 

TEA  BLUNDERS. 

You  make  a  mistake  when 
you  push  your  Ceylon  tea^on  an 
Oolong  drinker,  and  vice  versa. 
Be  very  carefnl  about  this.  Find 
out  the  kind  of  tea  your  customer 
uses.  In  our  opinion  no  tea  grows 
that  possesses  the  character  of  the 
selected  Ceylon.  Yet  to  the  un¬ 
educated  palate  it’s  simply  rank. 
It’s  up  to  you  to  find  out  her  kind. 
Suit  her.  That’s  one  of  your  big 
duties — individually. 

THE  QUESTION  OF  SOAP. 

You  can  sell  more  of  our  own 
soap  at  6  for  25  cents.  That’s  the 
people’s  price.  We  have  a  full- 
size  cake  and  we  have  a  piece  of 
goods  that’s  right  in  every  respect. 

BAKING  POWDER. 

Under  our  own  brand  we  are 
selling  a  pure  cream  of  tartar 


powder.  It  is  positively  the  same 
as  Royal.  People  call  for  Royal 
out  of  habit.  Meet  the  habit. 
You’re  taking  no  chances.  Il  de¬ 
pends  on  how  much  earnestness 
you  put  into  your  argument  in 
order  to  divert  the  baking  powder 
business  our  way. 

TALK  TOMATOES. 

Talk  canned  spinach ;  talk  peas 
and  beans.  People  really  want 
these  things.  It’s  the  season  for 
them.  They’re  on  everybody’s 
table.  If  ours  aren’t  represented 
on  these  tables  the  fault  isn’t  with 
the  eaters — the  fault  is  with  us. 

“be  ready.” 

Being  ready  is  a  great  thing. 
No  matter  how  busy  you  may  be 
in  reality  give  the  impression  to 
the  customer  that  “you’re  ready.” 
If  she  has  the  money  and  the 
order  drop  your  other  work.  She 
has  in  her  pocketbook  the  material 
that  keeps  the  business  alive — the 
real  fuel. 

POINT  OUT  THE  CASHIER. 

We  note  occasionally  th^t  a 
customer  doesn’t  know  where  to 
turn  when  you  hand  over  your 
check.  This  is  wrong.  In  every 
instance  point  to  the  cash  desk. 

Get  the  habit.  Say  “thank  you” 
when  you  give  her  the  check. 


AMONG  THE  TRADE. 

Mr.  W.  D.  Peck,  formerly  local 
manager  for  the  Diamond  Match 
Co.,  has  been  appointed  Philadel¬ 
phia  representative  for  the  Ohio 
Match  Co.  Mr.  Peck  is  con¬ 
sidered  one  of  the  best  posted 
match  men  in  the  entire  East. 
The  Ohio  Co.  is  the  Trust’s  prin¬ 
cipal  competitor. 

Not  many  of  the  local  trade 
went  to  the  Cincinnati  Canners’ 
Convention. 

The  incorporated  concern  of 
James  &  Washington,  merchan¬ 
dise  brokers,  has  reorganized  on 
account  of  the  death  of  T.  A. 
James.  The  James  interest  has 
been  disposed  of.  Samuel  B. 
Haines  has  acquired  some  stock 
and  has  been  elected  vice-presi¬ 
dent.  M.  L.  James,  a  brother  of 
1 .  A.  James,  is  secretary  and 
treasurer,  and  George  S.  Wash-* 


ington  is  president  and  active 
manager. 


Hothouse  tomatoes  are  scarce 
and  command  25  cents  per  pound. 
The  demand  is  good. 


It  Pays  to  Be  Square. 

Five  or  six  years  ago  the  writer  was 
in  the  vicinity  of  Sixteenth  and  Catha¬ 
rine  streets,  this  city,  when  he  saw  a  sign 
over  the  door  of  a  little  converted  private 
dwelling  which  read,  Miller  &  England, 
grocers’  and  drug  fixtures.  Never  hav¬ 
ing  heard  of  such  a  concern,  he  went  in 
to  look  around.  He  found  two  young 
men,  Messrs.  Miller  &  England,  who 
constituted  the  firm,  with  overalls  on 
covered  with  wood  dust,  working  as  hard 
as  any  of  their  little  staff  of  men.  To¬ 
day  these  two  young  men  have  a  big 
factory  at  Seventieth  and  Woodland 
avenue,  and  they  are  called  upon  by  the 
biggest  and  most  particular  concerns  in 
this  city  when  they  want  fine  woodwork 
and  artistice  fixtures.  Their  success  has 
been  due  primarily  to  two  things,  one  a 
thorough  working  knowledge  of  their 
business,  and  their  square  dealings  with 
their  customers. 

Any  grocer,  in  fact  anybody,  who 
wants  artistic  fixtures  or  woodwork  of 
any  character  done  right,  at  a  reasonable 
price,  is  absolutely  certain  to  be  pleased 
with  an  association  with  this  firm. 


Bouillon 

Capsules 


SEE  THEM  MEET! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for.  and  they’ll  melt  awav  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box— drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92  R"w°y0sRTKREET, 


Vegetable 

Display 

Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 


Mail  Order  Action  Over  Black  Book 
Dismissed. 

Judge  William  Lochren,  in  tine 
Federal  Court  of  Minnesota,  sus¬ 
tained  the  demurrer  brought 
by  nineteen  defendant  lumbermen 
to  the  indictment  brought  at  the 
instance  of  fifteen  retail  mail¬ 
order  houses  charging  conspiracy 
to  defraud  by  use  of  the  United 
States  mails.  The  decision 
brought  to  a  close  the  cases  re¬ 
sultant  from  the  publication  of  the 
“little  black  book.”  The  defend¬ 
ants  were  discharged  and  the 
bondsmen  released.  The  decision 
was  not  based  on  technical  flaws  • 


in  the  indictment,  but  on  the 
merits  of  the  case  itself.  The 
court  held  that  the  twelve  letters 
and  post  cards  alleged  in  the  in¬ 
dictment  to  have  been  sent  the 
complainants  with  the  purpose  of 
effecting  a  conspiracy  could  not 
legally  be  interpreted  as  having 
had  that  intent.  There  could  be 
no  fraud  without  misrepresenta¬ 
tion,  the  court  held,  and  there  was 
no  evidence  of  misrepresentation 
proved  in  the  communications 
mailed  the  catalogue  houses  ask¬ 
ing  for  catalogues,  price-lists  and 
samples. 


OYSTERS 

and  CLAIRS  BUFFALO,  N.  Y. 
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Thii  Department  it  devoted  to  the  cnticie® 
of  advertising  matter  aent  in,  to  the  devising 
of  new  advertising  idea*  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  AL 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


There  has  been  sent  into  this 
department  a  grocery  circular 
prepared  and  issued  eighteen 
years  ago.  The  firm  issuing  it 
was  Charles  H.  Wessels  &  Son, 
who  at  that  time  conducted  a  re¬ 
tail  store  at  Twelfth  and  Diamond 
streets,  Philadelphia.  They  are 
long  since  out  of  business.  I  am 
asked  to  say  how  the  circular 
compares  with  those  issued  under 
present  conditions.  It  is  an  8-page 
affair,  very  well  printed  on  good 
quality  paper,  and  as  a  matter  of 
fact  is  rather  a  catalogue  than  a 
circular.  The  only  reading  mat¬ 
ter  in  it  is  a  few  lines  on  the 
eighth  page  which  read  as  fol¬ 
lows  : — 

Housekeepers  are  frequently  per¬ 
plexed  as  to  what  to  have  for  meals. 

By  keeping  this  list  for  reference 
'  it  will  somewhat  lessen  the  difficulty 
and  also  aid  them  in  making  up  their 
orders. 

Jobbing  orders  or  quantities  for 
monthly  supplies,  subject  to  dis¬ 
count. 

While  this  circular  is  extremely 
well  gotten  up,  it  does  not  consti¬ 
tute  good  advertising,  in  my  judg¬ 
ment,  except  so  far  as  any  simple 
price-list  can  constitute  good  ad¬ 
vertising.  The  circular,  as  a  mat¬ 
ter  of  fact,  well  illustrates  the 


may  make  mental  comparison 
with  their  own  present  prices: — 

SUGARS. 

(Subject  to  market  changes.) 

Granulated,.  Franklin  .  5’A 

Loaf,  patent  cut .  7 

Powdered  . 

Crystal  A  . 

Washed  C  . 

SYRUPS,  MOLASSES,  ETC. 

Qt. 

New  Orleans,  fancy .  18 

Good  table  syrup  .  14 

Geo.  Boyd’s  Queen  syrup. .  18 

Maple  syrup  . pint,  25  45 

Honey,  bottles  .  .  J4  “  20 
Honey,  tumblers  . 20 

FINEST  CITY  DRESSED  BEEF. 

BEEF. 


6/2 

5 

5 


Gal. 

65 

50 

60 


Sirloin  steaks  . 

.  20 

to  22 

Porterhouse  steaks  . . . . 

.  20 

to  22 

Rump  steaks  . 

.  16 

to  18 

Round  steaks  . 

•  14 

to  16 

Rib  roast  . 

■  14 

to  18 

Pin  bone  . 

.  12 

to  16 

Chuck  . 

.  8 

to  12 

Stewing  beef  . . 

6 

to  9 

Corned  beef  . 

to  10 

Brisket . 

to  6 

VEGETABLES  IN 

TIN. 

Tomatoes — Dew  drop. . 

14 

1  So 

Hubbard  . 

10 

1  12 

Jersey  Red  . 

9 

1  05 

Good  Varieties,  3  for  25 

90 

Peas — French  . .  12  to  23  10 

to  20 

Boyer’s  . 

14 

I  50 

Marrowfat . 

12 

I  25 

Good  Varieties  .... 

10 

I  IS 

Corn — Monogram  .... 

15 

I  55 

Dew  drop  . 

14 

1  So 

State  of  Maine . 

14 

1  So 

Selected  . 

14 

1  50 

Paris  . 

14 

1  50 

Good  Varieties,  8  to 

12 

Beans — String  . .  8  to 

12 

90 

Lima,  M.  &  B . 

12 

1  25 

Lima,  Mountain  .  . . 

15 

1  50 

Asparagus  —  Richard- 

son  &  Robbins’, . 

35 

3  60 

Tips’  Oyster  Bay  . . 

30 

3  10 

Mushrooms — French  .. 

20  and  25 

Soups — Snider’s . 

25  and  "35 

Baked  beans  . 

14 

AGENTS  WANTED 


To  Solicit  Subscriptions  to 

“The  Grocery  World 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

We  Gan  FurnishYou  With  Sales¬ 
men  Who  Gan  Sail  Your  Goods 


1845 


Doesn’t  This  Date  Tell 
You  Something? 


We  can  furnish  you  with  good,  energetic, 
hustling  men,  thoroughly  trained  in  modern 
salesmanship  methods. 

Our  List  of  Available  Salesmen  is  Free 

to  all  employers  of  salesmen,  and  every 
man  on  our  list  can  furnish  exceptionally 
good  references.  When  you  write  for  list 
kindly  state  territory  you  intend  to  coyer 
and  we  will  promptly  put  you  in  touch  with 
the  best. 

THE  BBADSTBEET  SYS!  EM,  Bochester,  N.  Y. 


no A  DAY  70  salesmen  sure- 

<P"Lr«UU  j^0  bonds.  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Live  salesmen 
act  quickly.  Give  past  and  present  lines 
handled.  Dept.  B 

Boston  Piano  and  Music  Co. 
Willard  F.  Main,  Mgr.  Iowa  City,  Iowa 


Must  Declare  Cereal  in  Sausage  in 
New  York  State. 

The  following  notice  has  been 
sent  out  to  the  Government  meat 
inspectors  doing  duty  in  New 
York  City : — 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  •  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18*20  Lexington  St.,  Baltimore,  Md. 


This  is  the  date  KnigDt’s  Cooking 
Extracts  first  decorated  grocers’ 


progress  retail  advertising  has 
made  in  the  last  twenty  years. 
To-day  almost  no  purely  neigh¬ 
borhood  grocer  would  go  to  the 
expense  of  issuing  a  simple  price¬ 
list  as  elaborate  and  expensive  as 
this.  His  advertising  is  now 
usually  of  a  totally  different  char¬ 
acter — a  few  prices,  perhaps,  but 
usually  with  some  reading  matter 
in  connection.  Modern  grocery 
advertising  has  an  element  of 
persuasiveness  about  it  that  was 
wholly  lacking  in  the  old  style, 
and  this  has  been  brought  about 
in  my  judgment  just  as  much  by 
growing  competition  as  by  the 
growth  of  advertising  as  a  science. 
*  *  * 

I  think  very  likely  it  would  be 
interesting  to  reproduce  some  of 
the  prices  quoted  in  this  circular, 
in  order  that  the  readers  hereof 


Your  attention  is  also  called  to  the 
instructions  on  page  5  of  “Instruc¬ 
tions  Concerning  Trade  Labels  under 
the  Meat  Inspection  Law  and  Regu¬ 
lations,”  dated  September  12,  1906, 
as  follows 

“If  any  flour  or  other  cereal  is 
used,  the  label  must  so  state.  If  any 
other  meat  product  is  added  the  label 
must  so  state;  for  example,  ‘Pork 
and  Beef  Sausage,’  ‘Pork,  Beef  and 
Flour’  (or  other  cereal)  ;  or  ‘Pork 
and  Beef  Sausage,  Cereal  Added.’  ” 

Wherever  local  or  interstate  ship¬ 
ments  of  sausage  or  other  meat 
food  products  containing  cereal  are 
packed  in  closed  boxes  which  bear 
the  meat  inspection  stamp  and  no 
trade  label  is  used,  you  will  see  to  it 
that  each  box  bears  a  stencil  showing 
that  cereal  has  been  used.  It  is 
noted  that  the  labels  on  samples 
taken  for  chemical  examination  by 
the  collector  do  not  always  show 
whether  a  cereal  has  or  has  not  been 
used  in  the  preparation  of  the  prod¬ 
uct.  Inspectors  will  he  expected 
hereafter  to  inform  the  collector 
whether  or  not  cereal  has  been  used 
in  the  preparation  of  the  products 
collected  for  chemical  examination, 
and  to  see  that  the  Regulations  and 
Instructions  concerning  the  use  of 
cereals  are  enforced. 


THE  GROCER 

who  gets  his  customers  to  try 

GOFF’S 

COUGH 

SYRUP 

will  make  permanent  demand. 
Write  for  proposition  and  special 
advertising  methods. 


S.B.G0FF&  SONS  CO., Camden, N.J. 

ESTABLISHED  1872 

PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

If.  IV.  BISHOP 

Attorney  at  Law 

908  G  St.,  IV.  W.,  Washington,  D.  C. 


shelves.  Time,  skill  and  experi¬ 
ence  combined  have  added  to  the 
perfection  of  these  goods  each 
year.  If  an  old  lady  or  a  child 
is  sent  for  a  cooking  extract  with¬ 
out  being  told  to  get  a  certain 
brand,  they’ll  ask  for  Knight’s  by 
instinct.  This  name  naturally 
identifies  itself  with  flavoring 
extracts  in  their  minds.  It’s  a 
household  word  and  stands  for  the 
highest  standard  of  excellence. 

KNIGHT’S 

Cooking  Extract  Co 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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FUf 

Is 

i 

1 00  Per  Cent 

nii 

I 

Enough  ? 

You  can’t  do  better  than  handle 

Stickney  &  Poor's  spices. 

There  are  no  spices  on  earth  purer, 
and  few  about  which  you  can  feel  so 
absolutely  safe,  under  the  food  laws,  for 
we  have  been  selling  spices  for  nearly 
a  hundred  years.  That  at  least  is  some 
protection. 

If  ioo  per  cent,  profit  is  enough  to 
make  on  spices,  Stickney  &  Poor's  will 
appeal  to  you.  Cost  in  quarter-pound 
cartons,  20  cents  per  pound.  Sell  at 
10  cents  a  quarter. 

■  FOUNDED  1815  = 

Stickney  &  Poor  Spice  Co*,  Boston,  Mass* 


FIVE 

We  were  the  first  house  to 
pack  coffee  in  one-pound  tins, 
and  in  that  form  we  pack 

PRESIDENTIAL 

Sterling  coffee,  which  in  all 
our  long  experience  has  proved 

ADMINISTRATIONS 

DRANK 

OUR 

acceptable  to  more  classes  of 
trade  than  any  other  blended 
coffee  we  have  ever  known. 

A  rich,  mellow, fragrant  coffee, 
full  weight,  and  with  all  its 

strength  retained  by  the  air¬ 
tight  tin. 

COFFEES 

Other  leading  brands  are  Victor, 
Delmonico  Blend  and  Somerset 

Club.  They  range  from  medium 

This  house  was  established 

and  choice  grades  to  strictly  fancy, 

in  1796,  while  Washington 

high-grade  Private  Estate.  More 

was  President,  and  it  is  there- 

about  these  brands  in  future  ad- 

fore  the  oldest  coffee  house 

vertisements. 

in  the  United  States. 

Shapleigh 

We  have  supplied  theW  hite  "  S 

House  with  coffee  during  five 

Coffee 

administrations. 

All  of  which  we  cite  simply 

Company 

to  show  that  we  are  worthy  of 

Boston.  Mass. 

your conhdence.  7 

I  Called  Him  a  Mar. 

I’ve  been  a  lot  interested  in 
what  the  “Grocery  World”  has 
printed  lately  about  the  fact  that 
it’s  legal  to  tell  little  lies  in  the 
course  of  business. 

In  the  way  of  bragging  up  your 
goods  and  all  that. 

You  know  it’s  an  old  theory 
of  mine  that  modern  business 
couldn’t  be  carried  on  if  every 
man  told  the  strict  truth.  I'be 
brought  that  out  several  times 
and  every  time  some  fellow  comes 
forward  and  tells  me  I  ought  to  be 
ashamed  of  myself ;  that  business 
can  be  done  without  lying,  and  so 
on. 

All  the  same,  I  know  I’m  right. 

I  gave  a  turn  the  other  day  to 
an  old  merchant  that  I  can  afford 
to  get  fresh  with  occasionally. 
He’s  a  third  cousin  of  my  wife’s 
and  he  and  I  have  always  been 
chummy. 

He’s  an  all  right  old  fellow. 
Don't  do  much  with  religion  but 
is  as  straight  as  a  string.  Prides 
himself  on  giving  everybody  a 
square  deal  and  does  it.  Wouldn’t 
lie  to  save  a  thousand  dollars. 

My  old  cousin's  store  is  in  a 
busy  littld  place  about  two  hours 
from  Pittsbure.  There  are  sev¬ 
eral  other  grocers  in  the  place.  I 
often  go  there  and  I  know  the 
town  pretty  well. 

I  was  in  the  store  last  W ednes- 
day,  while  he  was  waiting  on 
some  customers.  He  has  a  pe¬ 
culiarly  full,  heavy  voice,  and  you 
can  hear  him  talking  as  far  as  you 
can  see  him. 

Cousin  Ben  sells  a  certain  pack¬ 
age  Ceylon  tea  that  he  has  packed 
for  him  under  his  own  label.  It's 
just  an  ordinarily  good  tea — any 
grocen  who  has  a  good  trade  can 
get  it. 

He  was  selling  some  of  this  tea 
to  a  woman  while  I  was  in  there. 

“Yes,  indeed,  ma'am,”  the 
whole  town  doubtless  heard  him 
say,  “that  is  the  very  finest  grade 
of  Ceylon  tea  grown." 

She  said  something  I  couldn’t 
hear,  probably  that  the  other  loca 
stores  sold  Ceylon  tea,  too,  judg¬ 
ing  from  his  answer. 

“But  none  of  it's  like  this,  Mrs. 
- ,:’  he  said,  “this  is  really 


a  very  superior  article,  my  word 
on  it.” 

She  bought  some  and  went  out.  1 
Cousin  Ben  moved  over  to 
another  customer.  She  wanted 
some  large  prunes.  He  sold  her  ] 
some.  They  looked  like  40s  or  ' 
50s,  and  while  he  was  digging  'em 
out  she  commented  on  their  fine 
appearance. 

“Finest  prunes  grown  in  Cali-  - 
fornia  this  year!”  he  said.  “I've 
never  seen  anything  like  them 
before.” 

The  same  woman  wanted  a 
broom.  Cousin  Ben  brought 
some  out,  bent  down  the  corn 
both  ways  to  test  ’em,  and  went 
through  the  usual  stunts. 

She  wanted  a  cheap  broom  but 
was  a  little  afraid  of  the  quality 
at  the  price. 

“Think  it’s  all  right  at  that 
price?”  I  heard  her  ask  him. 

“That’s  the  best  broom  in - 

for  the  money,”  said  Cousin  Ben. 
“You’ll  make  no  mistake  in  taking 
that  broom.” 

Then  the  store  cleared  out,  and 
we  went  back  in  the  office  to¬ 
gether. 

“Cousin  Ben,”  I  said,  when  we 
had  got  seated  down,  “you’re  a 
liar.” 

He  looked  at  me  a  minute  a 
little  nonplussed. 

“What  did  vou  say?”  he  asked. 

“I  said  you're  a  liar,”  I  re¬ 
peated. 

He  didn't  know  whether  it  was 
a  joke  or  not — we  have  a  good 
many  jollies  together — and  he 
continued  to  eye  me  severely  and 
uncertainly. 

“I  don't  know  in  the  least  what 
you  mean,”  he  said  finally,  “and 
I.  can't  say  I  care — your  conver¬ 
sation  don't  as  a  rule  amount  to 
much.  How's  Milly?” 

“What  I  meant  by  saying  you 
were  a  liar  was  this.’’  I  said,  re¬ 
fusing  to  be  diverted.  “I  heard 
you  tell  three  lies  within  five 
minutes.  All  to  your  own  cus¬ 
tomers,  too.  that  you  ought  to  be¬ 
friend  instead  of  betray.  I  say 
again,  you  are  a  liar.  Cousin  Ben.” 

“What  were  the  three  lies?”  he 
said,  still  eyeing  me  with  sus¬ 
picion. 

“You  told  one  woman  there  was 

nothing  like  your  -  Ceylon 

tea  in  the  town,”  I  said.  “As  a 

matter  of  fact - has  exactly  -  j 

the  same  thing — gets  it  same 
place  you  do — only  his  is  under  j 
the  packer's  label,  while  yours  is  I 
under  your  own.  You  knew  that, 

I  too."  '  I 
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Crispy 

Cereal 


Toast£D 


On  Top 

“Malta -Vita”  has  always  been 
the  “top  notcher”  Wheat  Flake. 


“Malta -Vita”  Corn  Flakes  have 
just  been  pronounced  by  experts 
the  “top  notcher”  Corn  Flake — 
and  they  ought  to  know. 


An  Easy  Seller ! 


It’s  the  biggest  10c  p’k’ge  on  the 
market — 36  p’k’g’s  to  a  case — you  can  sell  it  on 
the  reputation  that  "Malta-Vita  has  always  had. 


Free  Deal 


Until  April  15th  order  all  corn— all  wheat— or  assorted  as  desired  and  get 

1  case  free  with  7 

With  7  cases  1  case  free,  equivalent  to  $2.36  net  per  case 
“  5kt  “  Xr  “  “  “  “  2.36  “  “  “ 

«  3V2  «  14  “  “  “  “  2.45  “  “  “ 

“  IX  “  %  “  “  “  “  2.45  “  “  “ 

“  j/8  “  >4  “  “  “  “  2.45  “  “  “ 

Regular  prices  $2.85  per  case  —  $2.75  in  5  case  lots. 

Order  thro’  your  Jobber. 


TMa^ita^PureTood  Co., 

B  — — I - ■  i«  - - 


Battle  Creek,  Mich, 
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“Oh - ,”  he  started  to  say. 

“Wait  a  minute,”  I  said,  “you 
told  another  woman  those  prunes 
you  sold  her  were  the  finest 
prunes  grown  in  California  this 
year  and  you’d  never  seen  any¬ 
thing  like  them.  Have  you  seen 
all  the  prunes  grown  in  Califor¬ 
nia  this  year?  You  couldn’t  pos¬ 
sibly  have  any  foundation  for  a 
statement  like  that,  and  a  state¬ 
ment  made  recklessly  without  any 
knowledge  to  back  it  is  a  lie. 
More  than  that,  I’ll  bet  a  dollar 
you’ve  seen  just  as  good  a  hun¬ 
dred  times  before.” 

“Say  - ,”  Cousin  Ben  be¬ 

gan  again.  I  held  up  one  hand. 

“That  broom  you  sold,”  I  con¬ 
tinued,  “you  said  it  was  the  finest 
broom  in  town  for  the  money. 
Have  you  gone  to  all  your  com¬ 
petitors  to  compare  it  with  their 
brooms  for  the  same  money? 
That  was  like  the  prune  story, 
wasn’t  it — you  didn’t  know 
whether  it  was  the  best  or  not — 
you  just  said  so  and  didn’t  care 
whether  it  was  true  or  not.” 

When  I  finished  I  turned  on  the 
same  sad  and  reproachful  voice 
that  I  use  to  convince  my  wife 
that  I  am  not  the  worst  man  that 
ever  lived. 

“See  here,”  said  the  old  man, 
“you  play  the  idiot  so  often  I 
don’t  know  now1  whether  you 
mean  what  you  say  or  not.” 

I  assured  him  in  the  same  voice 
that  I  did.  I  further  told  him 
how  I  regretted  that  a  previously 
honored  member  of  the  family 
into  which  I  had  condescended  to 
marry  had  seen  fit  to  do  that 


which  had  forfeited  my  good  opin¬ 
ion.  Etc.,  etc.,  etc. 

“All  I’m  going  to  do  with  you,” 
lie  finally  said,  “is  to  ask  you  one 
question.  “Do  you  never  brag 
up  the  goods  you’re  sent  out  to 
sell  in  that  same  way?” 

“Even  if  I  did,”  I  said,  “would 
that  excuse  you?” 

“It’s  all  right,”  he  said,  “every 
man  in  business  to-day  exagger¬ 
ates.  You  with  the  rest  of  ’em. 
Maybe  you  could  even  say  we  all 
lie.  I  catch  myself  doing  it  a  hun¬ 
dred  times  a  day.  I’ve  got  to  do 
it !  Why  if  I  told  my  customers 
the  truth,  nothing  but  the  truth 
and  all  the  truth  they’d  think  I 
was  crazy.  They’d  leave  me !” 

“What’s  trade  compared  with 
the  knowledge  that  you’re  a  per¬ 
fectly  truthful  man?”  I  probed. 

He  sniffed  and  lit  his  disrepu¬ 
table  old  pipe. 

“I’ve-  said  all  I’m  going  to,”  he 
said,  “how’s  Milly?” 

There  you  have  it. 

The  Stroller. 


Lining  Up  for  Mercantile  Tax 
Repeal. 

Local  Association  Making  Plans  to  Elect 
Only  Legislators  Pledged  to  Repeal. 
Pittsburg  Fruit  Dealer  to  Fight  Side¬ 
walk  Ordinance.  Small  News  of  the 
State. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Feb.  7,  1908. 
The  following  resolution  was 
adopted  at  the  last  meeting  of  the 
Jeanette  Business  Men’s  Associa¬ 
tion  : — 

Resolved,  That  our  Association 
hereby  pledges  each  and  every  one, 


to  use  all  honorable  means  to  have 
nominated  and  elected  to  State 
Senate  and  Legislature,  persons  who 
are  honestly  interested  in  the  reoeal 
of  the  present  obnoxious  Mercantile 
License  Law,  and  any  other  uniform 
laws  for  good  of  our  citizens. 

President  Tringle  will  appoint 
additional  committees  at  their 
next  meeting. 

The  140th  affiliation  was  organ¬ 
ized  by  State  Secretary  A.  M. 
Howes,  at  Sheffield,  Pa.,  on  Janu¬ 
ary  29th,  and  will  be  known  as 
the  Business  Men’s  Association  of 
Sheffield  and  vicinity.  Over 
twenty  representative  business 
men  met  in  Odd  Fellows’  Hall, 
and  the  organization  starts  with 
sixteen  charter  members.  A  con¬ 
stitution  and  by-laws  were 
adopted.  Adequate  dues  will  be 
provided  and  the  following 
officers  were  elected :  President, 
E.  Hinkley,  butcher;  first  vice- 
president,  Dr.  H.  B.  Russell, 
physician ;  second  vice-president, 
C.  E.  Nelson,  grocer;  secretary, 
L.  F.  Schweitzer,  harness  maker ; 
treasurer,  H.  F.  Schade,  general 
store. 

A  fruit  dealer  named  J.  M.  Wil¬ 
son,  of  East  Ohio  and  Sandusky 
streets,  Pittsburg,  will  test  a  city 
ordinance  prohibiting  the  obstruc¬ 
tion  of  sidewalks  with  stands  for 
the  sale  of  goods.  Suit  has  been 
entered  by  Assistant  Ordinance 
Officer  Charles  L.  Dettmar.  The 
ordinance  fixes  the  maximum  fine 
at  $20  per  day  as  long  as  the  al¬ 
leged  violation  is  maintained. 

Officers  of  the  Turtle  Creek 
Valley  Business  Men’s  Associa¬ 
tion  have  been  named  on  a  special 
committee  to  secure  relief  for  the 


needy  in  the  Turtle  Creek  Valley, 
which  will  co-operate  with  relief 
committees  appointed  by  the 
various  churches  in  providing  aid 
to  many  residents  who  are  suffer¬ 
ing  from  lack  of  employment  and 
illness.  More  than  half  a  hundred 
families  have  applied  for  aid. 
The  work  will  be  confined  to  fhe 
Turtle  Creek  Valley,  including 
Turtle  Creek  Borough,  New 
Town  and  the  smaller  settlements 
in  the  hills  around  Turtle  Creek. 
Residents  of  this  district  depend 
for  employment  almost  entirely 
on  the  Westinghouse  Works. 
Several  benefit  entertainments  are 
being  planned. 

James  Foust,  Food  Commis¬ 
sioner  of  Pennsylvania,  addressed 
the  merchants  of  Lebanon  at  their 
annual  banquet  on  January  30th 
in  the  Sons  of  America  Hall.  The 
event  was  commemorative  of  the 
third  anniversary  of  the  associa¬ 
tion.  Over  225  people  were  pres¬ 
ent. 

A.  M.  Howes, 
State  Secretary. 


Absorbine  lor  Shoe  Boils. 

S.  Farnsworth,  Lunenburg,  Mass., 
writes  April  4,  1907:  “Last  Fall  I  sent 
to  you  for  a  can  of  Absorbine.  My 
horse  had  a  large  shoe-gall,  I  should  say 
as  large  as  a  quart  measure,  and  Ab¬ 
sorbine  took  it  all  down,  and  I  have  used 
only  half  of  tile  can.  I  should  not  be 
afraid  to  recommend  it  to  anyone.”  Ab¬ 
sorbine  is  a  mild  and  pleasant  remedy  to 
use.  It  is  prompt  and  positive  in  its  ac¬ 
tion  and  will  remove  blemishes,  cure 
lameness  and  pain  without  blistering  or 
removing  the  hair.  Horse  can  be  used. 
Send  to  address  below  for  free  book, 
“How  to  Remove  Blemishes.”  Absorbine 
is  $2.00  per  bottle  at  dealers,  or  express 
prepaid  upon  receipt  of  price.  W.  F. 
Young,  P.  D.  F.,  9  Monmouth  street. 
Springfield,  Mass. 


IF  YOU  SLICE  DRIED  BEEF 

you  need  Johnson’s  “  EVERSHARP  "  slicing  machine.  Because  it  slices  dried  beef 
to  perfection,  and  moist  freshly  cured  beef  in  full-size  wafer  slices,  thin,  smooth  and 
delicious,  will  attract  more  new  trade  than  any  article  you  can  offer. 

IF  YOU  DON’T  SLICE  DRIED  BEEF 

you  certainly  need  Johnson’s  “EVERSHARP”  slicer,  because  you  are  losing  the 
prestige  and  prdfit  of  the  most  salable  and  profitable  specialty  in  the  whole  line  of 
eatables.  , 

This  machine  was  invented  by  an  experienced  retail  grocer  to  correct  the  faults, 
remove  the  defects  and  improve  the  shortcomings  of  all  other  machines. 

It  will  slice  five  pounds  of  dried  beef  in  five  minutes,  every  slice  perfect,  the  full 
size  of  the  meat,  transparently  thin,  smooth  and  shining.  It  will  cut  the  tough 
sinewy  ends  in  perfect  slices.  It  will  slice  up  every  little  end.  It  will  save  enough 
time  and  labor,  prevent  enough  waste,  draw  enough  new  trade,  and  increase  the 
sales  of  sliced  meat,  sufficient  to  pay  for  itself  in  a  very  short  time. 

Send  for  a  sample  of  sandwich  sliced  beef  and  see  the  magnet  that  draws  the  trade. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 

In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  w  11  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Cut  Prices  for  February  22d. 

The  centre  piece  for  this  win¬ 
dow  is  a  cherry  tree.  Get  a  limb 
off  a  cherry  tree  and  decorate  it 
with  artificial  leaves  and  cherries, 
which  are  not  expensive. 


Suspended  by  twine  from  the 
ceiling  is  a  large  heart.  This  is 
sawed  out  of  a  box  lid  and  is  28 
inches  high  and  28  inches  wide. 
This  is  covered  with  white  paper 
and  around  the  edge  is  a  border  of 


Dr.  Wiley’s  Salt  Scheme  Worthless. 

A  Berkeley,  Cal.,  report  quotes 
Prof.  E.  J.  Wickson,  of  the  Cali¬ 
fornia  University,  as  saying  rela¬ 
tive  to  Dr.  H.  W.  Wiley’s  discov¬ 
ery  of  a  salt  solution  as  an  accept¬ 
able  substitute  for  sulphur  in  the 
curing  and  bleaching  of  fruit : 

The  recourse  to  salt  solution 
was  suggested  and  experimented 
with  in  California  about  fifteen 
years  ago  and  found  to  be  unsat¬ 
isfactory.  While  salt  prevents 
oxydization  and  discoloration  to  a 
certain  extent,  it  does  not  produce 
the  light  shades  which  the  trade 
demands,  and  purchasers  tastes 
have  to  be  considered  by  the  pro¬ 
ducer.  . 

The  'salt  dip  can  be  used  with 
only  a  few  truits,  even  admitting 
that  purchasers  will  accept  the 
darker  coloration  produced  by  the 
method.  It  will  not  do  for  peaches, 
nectarines,  apricots,  nor  for  apples 
and  pears  cut  in  halves,  because  the 
salt  dip  retards  subsequent  evapo¬ 
ration,  instead  of  advancing  it,  as 
sulphur  does.  In  this  way  the  pro¬ 
posed  salt  dip  prevents  the  Cali¬ 
fornia  method  of  curing  fruits  in 
large  pieces,  to  preserve  its  natural 
form. 

The  proposed  method  is  abom¬ 
inably  dirty  also,  for  it  concen¬ 
trates  the  dust  and  other  impuri¬ 
ties  as  it  is  progressively  used  and 
becomes  a  method  of  befouling 
freshly  cut  fruit  surfaces,  instead  of 
being  a  cleansing  agency. 

No  analogy  can  be  drawn  be¬ 
tween  the  handling  of  fruits  which 
are  cured  in  the  natural  form  the 
pulp  protected  by  the  unbroken 
skin  as  in  the  case  of  the  curing  of 
prunes.  The  same  conditions  do 
not  obtain.  For  this  reason  I 
consider  the  salt  dip  inferior  to  the 


Upon  this  tree  hang  a  picture  of 
George  Washington,  back  of 
which  cross  two  flags. 

The  price-cards  are  blue  card¬ 
board  6  inches  square  and  lettered 
with  white.  On  each  card  is  a 
cardboard  hatchet  painted  red. 
There  is  a  nick  in  each  card  in 
which  the  hatchet  is  placed  and 
glued. 

E.  W.  Alexander. 

Oxford,  Pa. 

A  St.  Valentine  Meat  Window. 

The  floor  is  covered  with  white 
oilcloth  or  paper,  or  if  you  have  a 
marble  top  off  an  old  counter  that 
will  be  still  better. 

Around  the  sides  and  back  is  a 
strip  of  20-inch  wrapping  paper 
on  which  are  hearts,  painted  with 
red  water  color. 

The  meats  are  placed  on  plates 
arranged  in  a  semi-circle.  Under 
each  plate  is  a  “St.  Valentine 
paper  napkin.  In  the  centre  you 
can  place  a  clay  pig  on  a  plate,  or 
if  you  cannot  get  this  a  pig’s  head 
will  do. 

The  price-cards  are  cut  out  of 
red  cardboard  and  lettered  in 
white. 


V  ■ 


: 
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shirred  red  cheese  cloth.  In  the 
centre  is  a  sign  reading: — 


dry  sulphuring  method,  and  im¬ 
practicable  for  trade  uses  in  this 
country. 


CORRESPONDENCE 


Never  Heard,  of  Scrapple. 

Coryville,  Pa.,  Feb.  3,  1908. 
Editor  “Grocery  World.” 

Dear  Sir:— Your  leading  edi¬ 
torial  in  the  issue  of  February  3d, 
in  which  you  roast  the  “National 
Tribune,”  we  think  you  take 
yourself  entirely  too  serious  in 
this  matter  of  the  widely  known, 
so  State  “scrapple.” 

The  writer  has  read  your  maga¬ 
zine  for  several  years  and  has 
spent  seven  years  in  the  retail 
grocery  trade  of  Pennsylvania, 
having  operated  stores  in  War¬ 
ren,  Potter  and  McKean  Coun¬ 
ties,  and  never  heard  of  the  article 
scrapple  or  saw  the  word  until 
recently  read  in  the  ‘  Grocery 
World.”  We  have  traveled  over 
practically  all  of  New  ^tork  State 
as  “a  knight  of  the  grip”  and 
never  had  anything  served  up  to 
us  under  such  a  title.  We  sus¬ 
pect  that  had  you  stated  the  fame 
of  this  wonderful  food  was  well 
known  to  the  Southeastern 
Dutchman  you  would  have  come 
nearer  the  fact. 

Yours  truly, 

O.  D.  Underwood. 

*  *  * 

To  Buy  Second  Hand  Bags. 

Lancaster,  Pa.,  Jan.  23,^  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Please  inform  me  in 
your  next  “Grocery  World” 
whether  you  know  of  any  firm 
buying  second-handed  burlap 
sugar  and  coffee  bags. 

Yours  truly, 

Subscriber. 

Write  Charles  Robinson,  246 
South  Front  street,  or  Perlman  & 
Clark,  129  Vine  street,  both  of 
Philadelphia. 

*  *  * 

To  Buy  Potato  Chips. 

Pine  Grove,  Pa.,  Jan.  30,  1908. 
Editor  “Grocery  World.” 

Dear  Sir:— In  the  “Grocery 
World”  you  give  the  price  of  po¬ 
tato  chips  in  the  Philadelphia 
price-list.  Would  you  kindly  give 
me  the  addresses  of  some  of  the 
parties  who  are  making  the  chips, 
or  refer  this  letter  to  them  so  they 
can  name  prices? 

Yours  truly, 

Sun-Ray  Mfg.  Co. 

Judson  Kerr  &  Bro.,  Sixty-first 
street  and  Girard  avenue ,  John 
Davis,  673  Preston  street,  both  of 
Philadelphia. 


We  are  not  selling 
VALENTINES 
but  we  are  selling 
MEATS 
of  aU  kinds 


The  scrapple  sign  above  is 
painted  on  wrapping  paper  and 
tacked  across  the  window. 


W.  H.  Morse,  M.  D.,  and  Consulting  Chemist,  says: 
“Blooker’s  Cocoa  is  food,  digestible  food,  dissimilable 
food,  food  of  food  value.” 

It  pays  grocers  to  sell  it. 

American  Depot,  46  Hudson  St.,  New  York 

In  stock  by  H.  KELLOQQ  4  SONS.  19  South  Froit  Street,  Philadelphia.  Peon.. 
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THE  GROCERY  MARKETS 

Tea. 

There  lias  been  no  change  in 
the  tea  market  during  the  past 
week.  The  demand  is  fair  for  the 
season,  which  means  about  half 
what  it  reaches  at  other  seasons. 
Prices  show  no  change  for  the 
week.  The  market  is  strong  so 
far  as  low  grades  are  concerned, 
and  probably  will  be  throughout 
the  balance  of  the  season. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  been  stagnant  during 
the  greater  part  of  the  week.  The 
demand  has  been  light  and  prices 
about  unchanged.  Mild  coffees 
are  steady  to  firm  and  in  quiet  de¬ 
mand.  Mocha  and  Java  steady 
and  moderately  active. 

Sugar. 

The  sugar  market  shows  no 
change  for  the  week.  Raws  are 
unchanged.  The  Cuban  season 
is  going  right  ahead,  but  the 
production  is  over  100,000  tons 
behind  last  year.  Naturally 
the  receipts  are  a  little  better,  and 
this  relieves  the  scarcity  of  raws 
to  a  certain  extent.  The  demand 
for  refined  sugar  is  dull.  There 
has  been  no  change  in  price.  All 
refiners  are  now  on  a  par,  but  the 
Federal  is  expected  to  decline  in 
order  to  get  some  business. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  in 
good  demand,  especially  for 
tinned  goods.  Prices  are  un¬ 
changed.  Sugar  syrup  is  scarce, 
by  reason  of  the  present  small 
production  of  sugar.  The  demand 


is  moderate.  Molasses  is  un¬ 
changed  for  the  week.  The  sea¬ 
son  is  about  over  in  Louisiana 
and  the  production  of  molasses 
tallies  up  relatively  much  smaller 
than  the  production  of  sugar. 
Fine  molasses  is  not  abundant  and 
high. 

Fish. 

The  mackerel  market  is  still 
firm.  Irish  mackerel  are  exceed¬ 
ingly  scarce,  and  those  who  have 
any  are  holding  around  $19  and 
$20.  Shore  mackerel  are  coming 
forward  to  some  extent,  at  a  shade 
off  the  prices  previously  asked. 
They  are  mostly  the  wrong  size 
for  the  present  trade  wants,  how¬ 
ever.  Norway  mackerel  are  firm 
and  show  a  nominal  advance,  but 
sales  have  been  made  during  the 
week  at  the  old  figure.  The  de¬ 
mand  for  mackerel  is  good.  Cod, 
hake  and  haddock  are  dull,  in 
spite  of  the  cold  season,  at  un¬ 
changed  prices.  Domestic  sar¬ 
dines  are  not  only  not  advanced, 
but  are  rather  weak  than  strong, 
as  there  are  plenty  to  sell  from 
second  hands  at  the  first  hands 
price.  Imported  sardines  are 
scarce  and  firm.  Salmon  is  steady 
in  price  and  in  light  demand.  , 
Canned  Goods. 

Tomatoes  are  not  active.  There 
are  some  selling  at  80  cents  de¬ 
livered  and  80  cents  f.  o.  b.,  but 
the  demand  is  not  abundant.  Fu¬ 
ture  tomatoes  are  selling  in  a  very 
small  way  only.  Spot  corn  is  ex¬ 
tremely  dull,  at  nominally  un¬ 
changed  prices.  The  market  is 
not  especially  strong,  and  active 
buying  would  probably  get  con¬ 
cessions.  Some  packers  have 


named  prices  on  future  shoepeg 
corn  of  65  cents  for  standard  and 
70  cents  for  fancy,  which  is 
cents  above  last  year.  Other 
packers  are  asking  as  much  or  80 
cents  for  fancy.  No  future  prices 
have  yet  been  named  on  Maine 
corn,  for  which  there  would  be 
a  demand.  It  is  expected  that 
prices  will  open  around  85  cents, 
which  was  last  year’s  price.  Peas 
are  unchanged  on  spot  and  quiet. 
Futures  are  still  selling.  Peaches 
are  dull  and  unchanged.  Apples 
show  no  change  from  previous  re¬ 
ports,  and  are  only  wanted  in  a 
small  way.  California  canned 
goods  are  unchanged  in  price  and 
very  dull  in  first  hands.  The 
small  Baltimore  line  is  dull  and 
unchanged. 

Beans  and  Peas. 

Pea  beans  are  now  quoted  at 
$2.35  to  come  forward,  but  on  spot 
the  market  ranges  from  $2.15  to 
$2.25,  according,  to  quality.  The 
demand  is  fair.  Marrows  rule 
about  $2.25,  both  on  spot  and  to 
come  forward.  California  limas 
are  unchanged  and  in  fair  de¬ 
mand.  Dried  peas  of  all  grades 
are  unchanged,  green  and  Scotch 
being  as  formerly  reported,  scarce 
and  high. 

Dried  Fruits. 

Prunes  are  much  demoralized. 
Size  30s  have  sold  at  7J4  cents 
in  the  East  during  the  week, 
which  is  a  3j^-centi  bag  basis,  as 
against  a  5-cent  basis  a  few  weeks 
ago.  Other  sizes  are  ruling  pro¬ 
portionately,  all  premium  011.30s 
having  disappeared.  The  East¬ 
ern  markets  are  below  the  coast 
parity.  Peaches  are  unchanged 


as  to  the  coast,  though  sales  have 
been  made  in  Eastern  markets  at 
a  cent  concession  from  former 
prices.  Apricots  are  dull  and  un¬ 
changed.  Currants  are  active  at 
ruling  prices.  Raisins  are  still 
very  weak  and  dull,  and  sales  of 
fancy  seeded  have  been  made  dur¬ 
ing  the  week  at  8  cents.  Apples 
are  quiet  and  easy.  Citron,  dates 
and  figs  are  all  dull  at  unchanged 
prices. 

Butter. 

The  butter  market  has  ad¬ 
vanced  1  cent  per  pound  during 
the  past  week,  both  as  to  solids 
and  prints,  all  grades  being 
affected.  The  advance  is  due  to 
the  extra  light  supply  and  the, 
good  demand  both  local  and  for 
export.  The  stock  of  storage 
butter  is  getting  very  low  and  the 
market  is  healthy  throughout  on 
the  present  basis.  As  the  price  is 
above  the  normal  for  the  season 
no  further  advance  is  looked  for 
in  the  immediate  future. 

Cheese. 

The  cheese  market  is  about  un¬ 
changed  from  a  week  ago.  There 
is  a  better  demand  reported  from 
neighboring  markets,  and  if  there 
is  any  change  in  price  it  will  prob¬ 
ably  be  by  way  of  a  slight  ad¬ 
vance.  Stocks  of  cheese  are 
lighter  than  usual  for  the  season, 
with  the  consumptive  demand 
about  the  same. 

Eggs. 

The  egg  market  rules  about  the 
same  as  a  week  ago,  fresh  eggs 
being  cleaned  up  every  day  on 
arrival.  The  receipts  of  eggs  are 
gradually  increasing,  but  the  mar¬ 
ket  is  very  firm.  Storage  eggs 


High-grade  goods  raise  the  standard  of  your  store, 
bring  you  a  better  class  of  trade,  increase  your  profits. 
Why  not  put  in  a  line  of  our  high-grade  canned  goods  ? 


Cruiser  Brand 


Tomatoes  Small  Sifted  Peas 

Corn  Early  June  Peas 

Succotash  Telephone  Peas 

Small  Lima  Beans  White  Wax  Beans 


KIRK,  FOSTER  &  CO. 


WHOLESALE  QAQ  NORTH  WATER  STREET 
GROCERS  PHILADELPHIA  -  PENNSYLVANIA 
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ire  getting  very  close  to  the  bot¬ 
tom  of  the  box,  so  that  they  can 
no  longer  be  depended  on  to  save 
the  market  from  the  advancing 
effect  of  cold  weather.  The  fu¬ 
ture  market  therefore  depends 
upon  weather  conditions  almost 
solely.  From  now  on  there  will 
probably  be  an  increase  in  the 
supply  of  fresh  eggs. 

Provisions. 

The  market  for  smoked  meats 
is  unchanged.  There  is,  how¬ 
ever,  a  slight  increase  in  the  de¬ 
mand,  owing  to  large  stocks.  The 
present  low  prices  are  likely  to 
hold  during  the  next  few  days  at 
least.  Both  pure  and  compound 
lard  is  unchanged,  and  the  market 
is  reported  steady,  with  the  de¬ 
mand  about  normal.  Canned 
meats,  barrel  pork  and  dried  beef 
are  unchanged  and  in  fair  de¬ 
mand. 

Produce. 

Pennsylvania  potatoes,  85  to  90 
cents  per  bushel;  York  State,  80 
to  85  cents  per  bushel,  demand 
fair;  sweet  potatoes,  primes,  $1  to 
$1.10  per  bushel;  culls,  50  to  60 
cents  per  bushel,  demand  fair  to 
good ;  yellow  globe  onions,  90 
cents  to  $1  per  bushel ;  York  State, 
90  cents  to  $1  per  bushel,  demand 
good;  white  onions,  $1.25  per 
bushel  crate ;  Spanish,  90  cents  to 
$1  per  bushel  crate,  demand  fair ; 
yellow  turnips,  35  cents  per  bas¬ 
ket,  60  cents  per  bushel ;  white,  35 
cents  per  basket,  demand  fair; 
Danish  cabbage,  $1  per  barrel, 
$11  to  $12  per  ton;  Savoy,  $1  to 
$1.50  per  barrel,  demand  fair;  car¬ 
rots,  $1.50  to  $1.75  per  barrel,  40 
cents  per  basket,  demand  fair; 
horseradish,  domestic,  $3.50  to 
$4.50  per  barrel;  Western,  $4  per 
barrel,  demand  fair;  oyster  plants, 
2p2  to  3  cents  per  bunch,  demand 
fair;  parsnips,  $1  to  $1.50  per  bar¬ 
rel,  demand  poor;  beets,  $1.50  per 
barrel,  demand  slow;  Pennsyl¬ 
vania  celery,  10  to  15  cents  per 
bunch,  demand  good. 

Green  Fruit. 

Apples,  Hulbersons,  $3.25  to 
$3.50;  Greenings,  $3  to  $4;  Bell 
flower,  $2.75  to  $3.50;  Spy,  $2.50 
to  $3.50;  Spitz,  $3  to  $4;  Bald¬ 
wins,  $2.25  to  $3.75 ;  Kings,  $3.50 
to  $4.25;  Russets,  $2.50  to  $3, 
demand  fair;  California  oranges, 
$2.50  per  box;  Florida,  $2.25  to 
$2-75  per  box;  India  River,  $2.75 
to  $3.25  per  box,  demand  fair ; 
grapefruit,  fancy,  $4.50  to  $5.50; 
choice,  $3  to  $4,  demand  fair ; 
pineapples,  $2.75  to  $3.50  per  box, 


demand)  limited;  lemons,  $2.75  to 
$3-5°  Per  box,  demand  slow. 

Nuts. 

Almonds,  17  to  18  cents  per 
pound;  Brazil,  10  cents  per 
pound;  filberts,  10%  cents  per 
pound;  pecans,  9 Y\  cents  per 
pound ;  walnuts,  12)4  to  14  cents 
per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor ;  peanuts, 
choice,  green,  4  cents  per  pound ; 
fancy,  5  cents  per  pound;  jumbo, 
6}i  cents  per  pound ;  roasted, 
choice,  $1  per  bushel ;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  continues  active, 
with  a  firm  tone  for  nearly  all 
grades.  Futures  are  in  most  in¬ 
stances  quoted  higher  than  spot 
stock.  Stocks  are  small,  and  from 
all  accounts  crops  are  about  nor¬ 
mal.  We  therefore  look  for  a 
gradual  increase  in  prices. 

Pepper. — Futures  are  higher. 
There  has  been  a  large  demand  for 
spot  goods  during  the  last  week. 
Small  advances  in  spot  values  are 
in  order  for  the  next  60  or  90  days. 

Cayennes  are  firm  but  practi¬ 
cally  unchanged. 

Cloves. — The  crop  is  a  very 
large  one,  170,000  to  180,000  bales, 
so  there  is  practically  no  reliance 
to  be  placed  on  predictions  as  to 
what  the  market  will  do. 

Pimento  (Allspice)  is  very 
steady,  with  very  good  demand. 
Prices,  however,  are  practically 
unchanged. 

Nutmegs. — We  can  only  repeat 
what  we  have  said  in  recent  let¬ 
ters  pertaining  to  the  present 
market  being  safe.  The  prices 
during  the  week  are  firm  and  the 
demand  has  been  fair. 

Cassias  are  very  steady  and  in 
fair  demand.  Futures  are  quoted 
at  higher  prices. 

Gingers. — Demand  is  notably 
better,  especially  for  old  dry  root. 

Seeds. — Caraway  is  now  held  at 
9^4  to  10  cents.  Poppy  and  cori¬ 
ander  are  steady  but  unchanged. 
Same  may  be  said  of  celery  and 
mustard  seed. 

Rubbed  sage  and  sweet  herbs 
are  unchanged  and  in  very  -fair 
demand. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


BACON 

AS  A  BREAKFAST  FOOD 


There  are  dozens  of  breakfast  foods  on  the  market 
but  none  of  them  can  take  the  place  of  Bacon  ;  nothing 
is  so  thoroughly  satisfying  and  nothing  adds  so  much 
zest  to  one’s  life  as  a  breakfast,  the  foundation  of 
which  is 


V 


MARKET  NOTES. 


Florida  tomatoes  are  coming 
forward  in  bad  order,  and  the 
market  has  a  wide  range — 75 
cents  to  $2.50.  There  are  some 
fair  tomatoes  among  the  receipts, 
but  most  of  them  have  to  be  re¬ 
packed.  Anything  repacked  and 
strictly  fancy  brings  $3.25,  but  the 


This  Bacon  is  selected  from  corn-fed  hogs, 
specially  cured  with  granulated  sugar,  mild  and  of 
exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white, 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label.  A  red  seal  is  attached  to  the 
cord,  stating  the  specific  merits  of  this  bacon,  which  is 
also  known  to  the  trade  as  the  “Five  B’’  Bacon, 
because  of  its  name 

Burrs  Butternut  Boneless  BreaKfasi  Bacon 


This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899.  It 
has  had  a  steadily  increasing  sale  each  year,  and  to¬ 
day  is  the  best  known  and  most  used  Bacon  in 
Philadelphia. 

Burk’s  Lard 


Is  guaranteed  to  be  absolutely  pure  and  to  contain 
nothing  but  what  results  from  the  rendering  of  good, 
wholesome  hog  fat  and  to  contain  all  its  original 
properties,  none  of  which  has  been  extracted. 

Many  brands  of  Lard  are  “pure,”  but  the  rich  oils 
have  been  extracted  so  that  the  manufacturers  can 
make  a  larger  profit. 

Such  Lard  is  not  to  be  compared  with  Burk’s, 
because  it  lacks  richness,  and  while  cheaper  in  price 
is  in  reality  dearer  because  a  larger  quantity  must  be 
used  to  produce  the  result. 

Get  in  touch  with  us. 


Louis 

GIRARD  AYE.  and  THIRD  ST.,  PHILADELPHIA 
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general  range  is  as  above  re¬ 
ported. 

Florida  oranges  are  a  little 
firmer,  but  the  price  is  unchanged 
— $2  to  $3.50  per  box.  The  re¬ 
ceipts  show  an  increase. 

Florida  peppers  seem  to  be 
wanted  at  $1.50  to  $1.75  per  crate. 

Michigan  rhubarb  is  now  ex¬ 
ceedingly  scarce  and  is  hardly 
seen  in  the  market  at  all. 

New  Bermuda  potatoes  range 
from  $1  to  $1.25  per  basket  and 
are  in  very  slow  demand. 

Hotbed  spinach  from  near-by 
points  ranges  from  $2.50  to1  $2.75 
per  barrel.  The  quality  is  good 
and  the  demand  fair. 

California  celery  ranges  from 
60  to  65  cents  per  dozen.  The 
appearance,  as  usual,  is  fancy,  and 
the  demand  is  excellent. 


How  to  Get  a  Roll  Top  Desk  Free. 

The  Knickerbocker  Chocolate  Co.,  of 
New  York,  have  made  an  arrangement 
with  the  Manufacturers’  Trade-Mark 
Association,  the  big  premium  clearing¬ 
house  of  New  York,  which  enables  them 


XXVIII.— Holding  Local  Money  at 
Home. 

The  more  places  there  are  in 
town  for  a  man  to  spend  his 
money,  the  more  of  his  money  you 
are  likely  to  get. 

This  does  not  sound  like  it  was 
possible,  but  it  is  good  logic  just 
the  same.  Most  people  want  to 
see  afl  they  can,  and  are  generally 
willing  to  pay  for  the  privilege, 
and  if  they  cannot  see  everything 
they  want  in  your  town  they  will 
go  to  some  other.  When  they  go 
to  some  other  town  to  see  a^good 
show,  or  for  whatever  purpose  it 
may  be,  they  will  spend  their 
money  at  that  point,  probably  for 
goods  in  your  line,  and  at  any  rate 
they  spend  it ;  and  as  all  money 
spent  there  is  to  be  spent  again 
it  will  reach  the  merchants  in 
your  line  sooner  or  later,  and 
would  have  reached  you  if  spent 
at  home. 

Many  merchants  swear  because 
some  attraction  comes  along  and 
“takes  all  the  money  out  of  the 
country.”  They  had  better  put 


to  substantially  reward  retailers  who 
show  an  interest  in  increasing  the  sale 
of  Barker’s  Hasty  Lunch  Chocolate, 
Bedford  and  Blue  Ribbon  Cocoas. 

These  goods  are  so  fine  that  it  is  hard 
to  sell  anything  else  to  consumers  once 
they  have  had  them ;  so  besides  the  re¬ 
ward  the  Knickerbocker  Chocolate  Co. 
give  grocers  for  pushing  them,  they  are 
certain  to  please  their  trade. 

Suppose,  for  example,  a  grocer  needs 
a  new  roll-top  desk,  a  safe,  a  cheese 
cutter,  a  computing  or  platform  scale; 
instead  of  drawing  on  his  bank  account 
to  pay  for  them  he  pushes  the  sale  of 
the  Knickerbocker  Co.’s  goods  with  his 
customers,  saves  the  Universal  Coupons 
packed  in  every  case  for  him  and  adds 
them  to  those  coming  to  him  from  other 
manufacturers,  and  in  a  short  time  he 
will  have  collected  enough  to  entitle  him 
to  any  of  the  articles  named. 

The  Manufacturers’  Trade-Mark  As¬ 
sociation  issue  a  handsome  illustrated 
catalogue  which  they  send  free  to  gro¬ 
cers,  showing  an  almost  unlimited  array 
of  useful  articles  of  merchandise  which 
they  will  send  grocers  in  exchange  for 
the  Universal  Coupons,  together  with  a 
list  of  all  the  manufacturers  throughout 
the  country  who  give  these  same  coupons 
to  the  grocers. 

The  Knickerbocker  Co.  is  the  only 
manufacturer  of  chocolate  and  cocoa 
from  whom  a  grocer  can  get  these  Uni¬ 
versal  Coupons;  so  grocers  who  want 
valuable  free  merchandise  as  well  as 
their  regular  profits  will  concentrate  their 
efforts  on  the  sale  of  the  Knickerbocker 
Chocolate  Co.’s  goods. 


The  little  round  cracker  with  “Exton” 
stamped  on  it.  It  has  been  on  the  mar¬ 
ket  over  half  a  century,  and  no  con¬ 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no  oys¬ 
ter  cracker  can  take  its  place  in  the  es¬ 
teem  of  those  who  know  the  difference 
between  fair  and  good. 


forth  every  effort  to  add  to  the 
permanent  attractions  of  the 
town,  where  money  can  be  spent 
at  any  time,  for  the  more  there  is 
of  them  the  more  of  the  people’s 
money  will  be  spent  at  home  and 
the  more  people  will  come  to  see 
them,  and  this  money  will  soon 
reach  the  merchant,  even  if  not 
spent  with  him  first. 

What  every  town  needs  is 
enough  attractions  of  every  kind 
to  satisfy  the  people  of  the  com¬ 
munity  so  they  will  not  need  to 
go  elsewhere.  Then  the  young 
people  will  not  leave  home  and  go 
to  the  larger  cities  just  as  soon  as 
they  are  able  to  take  care  of  them¬ 
selves.  They  will  be  content  to 
stay  where  things  lo'ok  good  to 
them  already.  They  will  not  be 
constantly  hearing  of  the  sights 
they  have  never  seen,  to  toll  them 
away,  and  how  many  communities 
are  to  be  found  to-day  in  which 
the  population  would  not  be  at 
least  doubled  if  all  the  young 
people  had  remained  at  home? 

F.  A.  P. 


WANTED. 


WANTED — Meat  and  Butter  Box  com¬ 
bined.  10x10  feet  4  in.  Write  full  particu¬ 
lars,  giving  price.  Florence  Foundry 
Store,  Florence,  N  J. _ _7 

WANTED — One  Electric  Coffee  Mill,  direct 
current,  -520  volts.  Must  be  in  good  con¬ 
dition.  Ed.  M.  Miller,  Lebanon,  Pa.  6 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


SALE  OR  EXCHANGE  —Stock  and  fix¬ 
tures  General  Mercnandise  store,  South 
Jersey.  Prefer  country  store  or  small  fer¬ 
tile  farm  southern  central  Penna.  Best 
reasons.  Noag-nts  B  >x  96,  Malaga,  N.J  6 

FOR  SALE. — Grocery  Store  on  De  Kalb 
street,  Norristown,  Pa.,  one  square  from 
market  and  one-half  square  from  Main 
street,  doing  a  good  cash  business.  Owner 
going  out  of  business  on  account  of  his 
health.  Will  sell  at  inventory.  Stock  about 
( 1,500 .  Can  reduce  stock  to  suit  purchaser. 
Call  or  address  C.  L.  Kellar,  326  De  Kalb 
street,  Norristown,  Pa.  7 

FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  mt 
S.  Broad  Street,  Philadelphia.  3 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  267. — In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  121,683.28,  half  cash.  Stock  (2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  aell 
at  invoice  prices. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  (400 to  (500  weekly, all  cash.  Stock 
(1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
stoie,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  (40,000  yearly,  half 
cash.  Stock  (2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  (37,000  yearly,  three-quar¬ 
ters  cash.  Stock  (2,500  to  (3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
(300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  (1,000; 
one  team.  Good  dwelling  connected. 
Clears  (1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  (15,000  yearly, 
two-thirds  cash.  Stock  (2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  (500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2, 000-83, 000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  se'l  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 


No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  (30,000 
yearly,  half  cash,  balance  strict  30  daya. 
Present  stock  (5,000,  but  can  be  reduced  to 
(2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  (200 
weekly,  all  cash.  Stock  (700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  (300  weekly, 
two  thirds  cash.  Stock  (600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  (300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  (750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does  (300  weekly,  all  cash.  Stock  (350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  (350  to  (450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  (400  to 
(500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  (300  weekly,  all  cash.  Stock  about 
(1.000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  331.— In  North  Philadelphia,  good 
neighborhood.  Size  of  store  20x50  feet. 
Yearly  business  (30,000,  balance  weekly 
and  monthly.  Stock  (1,500;  clear  net  prof¬ 
its  10  per  cent.  Uses  one  team,  hiring  the 
horse.  Good  dwelling  connected.  Owner’s 
wife  ill  and  must  take  her  to  California. 
Price  inventory.  This  store  has  been  es¬ 
tablished  40  years. 

No,  332.— In  West  Philadelphia.  Size 
20x30.  Does  $350  weekly,  two-thirds  cash. 
Stock  (500  to  (600.  Nets  15  per  cent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30xioofeet.  Business  aboutS4, 000 per  month, 
40  per  cent.  cash.  Stock  (6.000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  (5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  —In  West  Philadelphia,  size 
16x44.  Does  (375  weekly,  three-fourths 
cash.  Stock  (1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  (200  weekly,  all  cash.  Stock  about  (700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  (45,000  yearly.  Three-fourths 
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cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling.  . 

No.  341—  In  West  Philadelphia.  Grocer 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No  342  —In  North  Philadelphia.  Gro¬ 
ceries.  Size  16x25  feet.  Does  $100  weekly, 
nearly  all  cash.  Stock  $600.  No  team. 
Business  now  profitable.  Owner  wants  to 
leave  city.  Price,  around  $600  to  $700 

Dwelling.  .  _ 

No.  344.— In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size  15x27 
feet.  Does  $500  to  $600  per  week.  AH 
cash.  Stock  only  $500,  as  business  handles 
large  amount  of  meats.  Clean  net  profit 
10  per  cent.  Best  reasons  for  selling. 
Price  inventory.  Will  need  about  $1,400, 
but  can  be  reduced  by  not  taking  cash 
register.  Dwelling. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven 
tory.  Take  around  $800.  Dwelling. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 

o  0 

o  DO  YOU  WANT  TO  SELL  0 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  — nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
0  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  Is  o 
0  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  0 

e  WARNER  &  CO.,  o 

•  927  Arch  Street.  Philadelphia,  Pa.  0 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  ° 
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teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street, _ Philadelphia,  Pa. 

WILL  EXCHANGE  FOR  TRUCK  FARM 
Grocery  located  on  one  of  the  principal 
streets  of  West  Philadelphia.  Size  25x72  feet. 
Doing  $ 550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep- 
est  examination.  Price  inventory,  Owner 
will  sell  for  cash  or  exchange  for  good  city 
property  or  truck  farm  within  15  miles  of 
Philadelphia.  The  store  will  run  about 
$3,500 ;  if  property  exchanged  is  worth 
more  will  pay  the  difference  in  cash. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa, 


fiscal  year,  beginning  July  1,  1908,  the  fol 
lowing  classes  of  supplies,  viz.:  Paper,  etc.; 
Binders’  Supplies,  Electrical  Supplies, 
Printers’  Inking  Rollers,  and  Paper  Boxes. 
The  proposals  must  be  received  not  later 
than  the  time  above  specified,  but  they  will 
not  be  opened  until  10  A.  M.,  on  respective 
dates,  as  follows  :  Paper,  etc.,  and  Binders’ 
Supplies,  May  18,  1908;  Electrical  Sup¬ 
plies,  Printers’  Inking  Rollers,  and  Paper 
Boxes,  May  16,  1908.  On  which  dates,  at 
the  hour  named,  they  will  be  opened  and 
recorded  in  the  presence  of  bidders  in  the 
office  of  the  Director  of  the  Bureau.  Awards 
will  be  made  only  to  established  manufactu¬ 
rers  of,  or  dealers  in,  the  articles.  The 
right  is  reserved  to  reject  any  or  all  bids, 
or  parts  of  bids.  Blank  forms  with  specifi¬ 
cations  for  proposals  and  further  informa¬ 
tion  will  be  furnished  intending  bidders  on 
application  toThos.  J.  Sullivan,  Director  of 
Bureau.  9 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  5° 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street, _ Philadelphia,  Pa. 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  March  23,  1908,  to  furnish  during 
the  fiscal  year,  beginning  July  1,  1908,  the 
following  classes  of  supplies,  viz.:  Dry 
Colors,  etc.;  Rubber  Goods,  Engravers’ 
Supplies,  and  Dextrine.  The  proposals 
must  be  received  not  later  than  the  time 
above  stated,  but  they  will  not  be  opened 
until  10  A.  M.,  on  respective  dates,  as  fol 
lows:  Dry  Colors,  etc.,  June  1,  1908;  Rub. 
ber  Goods,  May  22,  1908  ;  Engravers’  Sup¬ 
plies,  May  29,  1908,  and  Dextrine,  May  25, 
1908.  On  which  dates,  at  the  hour  named, 
they  will  be  opened  and  recorded  in  the 
presence  of  bidders  in  the  office  of  the 
Director  of  the  Bureau.  Awards  will  be 
made  only  to  established  manufacturers  of, 
or  dealers  in,  the  articles.  The  right  is 
reserved  to  reject  any  or  all  bids,  or  parts 
of  bids.  Blank  forms  with  specifications  for 
proposals  and  further  information  will  be 
furnished  intending  bidders  on  application 
to  Thos.  J.  Sullivan,  Director  of  Bureau.  9 


When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  ute  already  -printed  at  prices  so 
'  low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 

Mrs.  Williams’  Brands 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street, _ Philadelphia,  Pa 


PHILADELPHIA  GROCERY  STORES 
WANTED? 

We  have  immediate  buyers  for  live  Phila¬ 
delphia  Grocery  Stores,  running  from  $1, 000 
to  $2,000.  Must  be  healthy,  established, 
profitable.  No  sale  no  charge.  Waiting 
list  of  buyers  all  the  time. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  12% 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty- three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
to  furnish  during  the  fiscal  year,  beginning 
July  1,  1908,  supplies  of  Chemicals,  etc., 
Lumber  and  Plumbers’  Supplies,  will  be 
received  at  this  office  until  2  P.  M.,  Monday, 
April  20,  1908,  at  which  time  they  will  be 
opened  and  recorded  in  the  presence  of 
bidders  in  the  office  of  the  Director  of  the 
Bureau.  Awards  will  be  made  only  to 
established  manufacturers  of,  or  dealers  in, 
the  articles.  The  right  is  reserved  to  reject 
any  or  all  bids,  or  parts  of  bids.  Blank 
forms  with  specifications  for  proposals  and 
further  information  will  be  furnished  in¬ 
tending  bidders  on  application  toThos.  J. 
Sullivan,  Director  of  Bureau.  9 

TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  March  2,  1908,  to  furnish  during 
the  fiscal  year,  beginning  July  1,  1908,  the 
following  classes  of  supplies,  viz  :  Oils, 
etc.;  Textiles,  etc.,  Hardware  and  Grocers’ 
Sundries.  The  proposals  must  be  received 
not  later  than  the  time  above  specified,  but 
they  will  not  be  opened  until  10  A.  M.,  on 
respective  dates,  as  follows  :  Oils,  etc. , 
May  27,  1908  ;  Textiles,  etc.,  May  22,  1908  ; 
Hardware,  May  25,  1908;  Grocers’  Sun¬ 
dries:  May  20,  1908.  On  which  dates,  at 
the  hour  named,  they  will  be  opened  and 
recorded  in  the  presence  of  bidders  in  the 
office  of  the  Director  of  the  Bureau.  Awards 
will  be  made  only  to  established  manufactu¬ 
rers  of,  or  dealers  in,  the  articles.  The 
right  is  reserved  to  reject  any  or  all  bids, 
or  parts  of  bids.  Blank  forms  with  specifi¬ 
cations  for  proposals  and  further  informa¬ 
tion  will  be  furnished  intending  bidders  on 
application  to  Thos.  J.  Sullivan,  Director  of 
Bureau.  9 


FOR  RENT. 


FOR  RENT— Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 

general  store,  carrying  every  line,  and  one 

smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  readv  for.  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co..  Pa.  tf 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  April  6,  1908,  to  furnish  during  the 


HELP  WANTED. 


WANTED— A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  n  Dutch  street,  New 
York.  * 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  C0„  Burlington,  Vt. 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
v.o. w  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

vt  Q  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


Registered, 
U.  S.  Pat.  Off. 
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GROCERY  WORLD 


UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we  will  adhere  to  until  next  issue,  unless  an  advance 
in  the  market  should  be  very  pronounced.  Quotations  below  are  based  on  prices  ruling  Monday,  February  10th.  Terms, 
net  10  days.  First  orders  must  be  accompanied  by  references. 


FRUITS  THAT  PLEASE— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 


Selected,  g  hands,  packed  1  in  barrel . 

Selected,  9  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  1  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . *. . . . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . 

Selected,  8  hands . 

Selected,  7  hands . 

We  advise  against  shipping  bananas  loose  in  bags 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag . 


$1.65  per  bunch 
1.50  per  bunch 
1. 15  per  bunch 
1. 10  per  bunch 
1. 00  per  bunch 
.80  per  bunch 
.75  per  bunch 
.70  per  bunch 

1 .35  per  bunch 
1. 00  per  bunch 
.65  per  bunch 
unless  in  quan- 

$3.25  per  bag 


FANCY  FLORIDA  ORANGES. 


Fancy  Brights,  126  size,  per  bok .  $2.50 

Fancy  Brights,  150-176  size,  per  box .  2\65 

Fancy  Brights,  200-216  size,  per  box .  2.50 

Fancy  Brights,  250  size,  per  box .  2.30 


Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 


FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $4-50 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 

CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box .  2.75 

Fancy  quality,  126  to  box .  2.50 

Fancy  quality,  150-176  to  box .  2.50 

Fancy  quality,  200-216  to  box .  2.50 

Fancy  quality,  250-288  to  box .  2.35 

Extra  choice,  96-112  to  box .  2.50 

Extra  choice,  126  to  box .  2.40 

Extra  choice,  150-176  to  box  .  2.50 

Extra  choice,  200-216  to  box .  2.40 

Extra  choice,  200-250  to  box .  2.35 


CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  $3-25 

Fancy  quality,  360  to  box .  3.25 

Fancy  quality,  extra  large,  270  to  b .  3.00 

Choice  quality,  240  and  270  to  box .  2.75 

Choice  quality,  300  to  box .  2.75 

Choice  quality,  360  to  box . /.....  2.75 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box .  $3.00 

Choice  Messina,  300  size,  per  box .  2.75 

Choice  Messina,  360  size,  per  box .  2.75 

ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs .  4.50  to  5.00 

Choice,  kegs,  61  lbs .  4.00 

Good  quality,  kegs,  62  lbs .  3.50 

Good  quality,  kegs,  60  lbs . . .  3.00 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 05 

Finest  KhaJrowee,  weighing  about  65  pounds,  per  pound . 04^ 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound . 06^2 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14 

pounds . 08 

\  NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality,  10  to  12-pound  boxes,  per  pound . 10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound  .09 

Extra  fancy  quality,  3-crown,  10  to  12-pound  boxes,  per  pound  .08 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box  .  .10 

Fancy  quality  locum  pulled  boxes,  4  to  5-pound  boxes,  per 

pound . 14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel .  $5.00  to  $6.00 

Choice  Prime,  per  barrel . 

Fancy  Medium,  per  barrel .  4.00 

Choice  Medium,  per  barrel .  2.00  to  2.50 

CRANBERRIES. 

Cape  Cod,  fancy,  large .  $8.00 

Cape  Cod,  Early  Black,  per  bbl . A  .  6.50 

Cape  Cod,  not  so  dark,  per  bbl . . .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.25 

Fancy  Jersey,  medium  dark .  2.00 


Is  Your  Fruit  Trade  All  It  Should  Be? 


Why  not  get  the  full  benefit  of  a  fine  fruit  display? 

It  is  sure  to  increase  your  general  business,  besides  the  profits  are  large. 

For  years  we  have  made  a  specialty  of  supplying  the  finest  Foreign  and  Domestic 
Fruit — by  the  finest  we  mean  the  best. 

Come  and  see  us  if  you  can,  if  you  cannot,  write  and  we  will  keep  you  posted. 

R.  DAETWYLER  &  CO.,  New  Market  and  Callowhill  Streets,  PHILADELPHIA 
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BALTIMORE  PRICES-CURREJMT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
y  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java..: . -|6 

“B”  Java . 24 

“C”  Java . 24 

A — Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas)..... . 18 

“B”  Maracaibo . 1' 

“A”  Santos . If 

“B”  Santos . 16 

“C”  Santos . 14 

Peaberry  Santos . 14 

"A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . „„ 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial. . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  V,  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 

Pin  Money,  2  lb.,  sauce,  2  doz .  1. 

Pin  Money,  1  lb.,  sauce,  4  doz . 

Pin  Money,  3  lb  ,  plain,  2  doz .  1. 

Wagner’s,  1  lb.,  tall,  4  doz .  • 

Wagner’s,  3  lb.,  plain,  2  doz .  1. 

Wagner’s,  I  lb.,  sauce,  2  doz .  1. 

Excursion,  3  lb.,  sauce,  2  doz . . . 

Saratoga,  2  lb.,  2  doz . 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 

Standard  Shoepeg,  2  lb.,  2  doz . 

Standard,  2  lb.,  2  doz . . 

Belmont  Cream,  2  lb. ,  2  doz . 

Winorr  Brand  Kemelled  Com,  2  doz .  1 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1 

Belle  Brand,  2  doz .  1 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . . 

Pin  Money,  petits  pois,  2  doz .  1 

Pin  Money,  standard  early  June,  2  doz..  1 
French,  extra  fins,  100  in  case,  per  case,  18 
Pin  Money  Combination— 

2  lb.,  2  doz . 

Kidney  Beans— 

2  lb.,  2  doz . 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 

Standard,  2  lb.,  2  doz .  1 

Little  Darling,  2  doz . 

Pumpkins — 

3  lb.,  2  doz... .  1 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 

Sweet  Potatoes,  3  lb.,  2  doz . . .  1 

1  lb.  Pulp,  for  soup . 

Succotash— 

2  lb.,  2  doz . 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 

Standard,  3s,  2  doz . 

Gallon,  doz .  2 

Fair  Quality,  3s . 

3s,  2  doz . . . 
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85 
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CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  J4  lb.,  flat,  4  doz . 

Sockeye, lib.,  flat,  4 doz .  2.10 

Seward,  1  lb.,  tall,  4  doz . . .  1.60 

Jookey,  1  lb.,  tall,  4  doz .  1  •  50 

Victor,  1  lb.,  tall,  4  doz .  1  05 

Axgo,  1  lb.,  tall,  4  doz .  1.75 

Sockeye,  54  lb.,  flat,  4  doz . - .  1-25 

Iceberg,  1  lb.  tall,  4  doz . . .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  8.25 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  54  lb.,  flat,  8  doz .  2.40 

Gold  Label,  54  lb.,  flat,  8  doz .  2.b0 

Beaver,  54  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. . 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  ,  ,  .. 

Standard,  5  oz„  2  doz .  1.00 

Sardines,  in  Oil —  Per  case. 

54  oil,  100 .  „  „ 

Gold  Label,  %  oil,  100  Cana .  6.50 

Standard,  %  oil .  100 .  3.50 

54  lb.,  oil,  with  key,  100 . . .  3.75 

Epicurian,  54  oil,  fanoy  cartons,  100  cans  4  60 
54  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

?4  Mustard  Sardines— 

Gold  Label,  60  cans .  4-  50 

?4  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardine*— 

54  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  on  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . — . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2  doz .  1  -05 

Blackberries,  2  lb.,  2  doz .  1.25 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb. ,  2  doz .  1-60 

Gooseberries,  2  lb.,  2  doz .  1. 50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz . 1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .35 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1  •  25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  254  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2 .25 

SUced  California  Peaches,  1  lb„  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . O654 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0354 

Japan,  100  lb.  sacks . . 0554 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.85 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  Back...  2  26 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

stick . .  . . . . .  ,06^ 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . O654 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 42 

Kingsland,  N.  O . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 29 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  1054 

Evaporated,  1  lb.  packages,  4  doz . 11 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 13 

Best,  25  lbs . 15 

Apricots— 

Evaporated,  25  lb* . 

Currants — 

Paokage.SS . 0854 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . . . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb . . . 20 

American  Brand,  25  lb.— . 

Dates— 

Package,  30 1  lb . •••••• 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs.. . 09 

40-  50. 25  lbs . 0854 

50-  60, 25  lbs . 08 

60-  70, 25  lbs . 0754 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 0654 

90-100, 25  lbs . 06 

100-120, 50  lbs . 

Raisins—  _ 

3  Crown,  50  lbs . 6854 

2  Crown,  50  lbs . . . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs . 07% 

Seeded,  36 1  lb.  packages . 10 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7 . 45 

Cut  loaf .  5.85 

Powdered . 5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.76 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1,  A .  4.70 

Light  Yellow .  4.25 

Fine  Granulated,  2  lb.  bags .  6.05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jar* .  1.90 

Challenge,  4  doz .  4.35 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz . 4.65 

Red  Cross,  4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  do* .  4.00 

Lion,  4  doz .  4.60 

Premium ,  4  doz .  4.35 

Hires’  Silver,  4  doz . . .  4.65 

Square,  4  doz .  8.75 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  4 .35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.f0 

Peerless,  small  size,  4  doz .  2.20 

Peerless  large  size,  4  doz .  8.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe ,  100s,  5  gross . 95 

Midway,  1  gross .  1.35 

Press,  200s,  fire-proof  handles .  1.90 

Home  Safety,  65s,  5  gross . 40 

Vulcan  Safety,  60  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pooket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1  ■  05 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 


Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross .  6.25 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . - . 120  2.45 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2  00 

Babbitt’s . 100  8.75 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  Vn  boxes 

“1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3.75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.25 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3.90 

♦Philadelphia  Oleine .  60  2.45 

♦P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2 .45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonder  Worker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

♦Snowberry . 100  3.90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 


»  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  60  1.95 

Grand  Pa’s,  large  size .  50  8  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castiie,  36  lb . 1 . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart . 50  1.90 

Lava . 100  3.75 


SCOURING  SOAP. 


Fairbank’s . 

Sapolio . 

Wrigley’s . 

Wrigley's . 

Scourene . 

Lipp’s  Scourer . 

Sil  San . 

Army  and  Navy  Compound..... 

Finola  Star  Polish . 

Silver  Sand . 

American  Scourer . 

Bon  Ami,  10c.  size . 

Brooks’  Crystal . 

Hoefner’s  Crystal,  with  spoons 
Old  Dbtcn  Cleanser,  4  doz . 


Bars.  Box. 

.  50  1.88 

....3  doz.  2.26 

. 100  3.50 

.  60  1.80 

. . 100  3.60 

.  60  2.25 

.  50  2.00 

....4  doz.  1.80 

. 100  3.85 

per  bbl.  2.60 

. 100  3.75 

....3  doz.  2.50 

. 100  3.90 

24  pkgs  ’.ft* 
.  8.26 
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NEW  YORK  PRICE-LIST 


Revised  Weekly  for  the  “Grocery  World”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  York 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NO T E. _ Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 

MOLASSES  AND  8YRUPS. 


Porto  Rico  Molasses— 

Per  gal. 
. 42®.  45 

Choice,  barrels . 

. 40 

Fancy,  quart  Jars . 

New  Orleans  Molasses— 

. per  doz.,  1.20 

. 41®.  48 

Ordinary . 

Blended,  fancy . 

::::: . 36 

Blended!  good . 

2-lb  tins,  8  dozen. . 

. .  .80 

. per  case,  2.90 

Sugar  Syrup— 

Blended,  fancy . 

Choice . 

Vanilla  Drips . 

Tins,  2-lb.,  2  dozen . 

Tins,  234-lb.,  2  dozen .... 
Tins  ft-in.,  Q  dozen . 

. 82 

. 29 

. 29®  .80 

. peroase,  195 

. per  case,  2.80 

SALT  FISH. 

Murkorol Pw  1)1)1. 

Extra  Shore  Bloaters,  count  85®  95 .  38.00 

Georges  count  110@U5 .  25.00 

Shore  2s,  count  225@250 .  30.00 

Medium  Irish  2*.  count  450 .  22.00 

Norway,  count  400@450 .  24.00 

Norway,  count  300@350 .  27.50 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 .  _ ,, 

Cnddsh-  *  ID. 

Fancy  strips,  60-lb.  boxes . 34 

Fancy  bricks,  40-lb.  boxes . -09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 0854 

Choice  middles,  40-lb.  boxes . 0854 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07>£ 

Herring,  Smoked— 

Scaled,  per  box . a . ij> 

Halibut,  fancy  chunks,  Iceland,  20  lbs .  .19 

Bloaters,  Cromarty,  100s .  1-50 


Peaberry— 

Santos— Fancy . Wm 

Santos— Choloe . —  ■« 

Santos— Fine . -  -l® 

Rio— Fanoy . ~ . , 

Rio— Choloe . 1634 

Rio— Fine. . . . 1® 

Santos— 

Best . }6 

Prime . JJK 

. . 

Bio —  .... 

No.  1— Golden . 

NO.  . . 16 

No.  8 . 1J54 

No.  5 . 1*K 

No.  . . 18 

No  7 . 


SPICES. 


Per  lb. 
.07 
.86 
.10 
.20 
.23®. 27 


Whole,  bags  or  barrels. 

Allspice . . . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twaio . . . 

Cinnamon,  Ceylon . 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon . -  •“> 

Cloves,  Zanzibar . — •  -17® -20 

Cloves,  Amboyna .  „ 

Cloves,  Penang . 85@.88 

Ginger,  African .  -08 

Ginger,  Jamaica,  bleached . .21®. 22 

Ginger  Jamaica,  unbleacned...... . «  .20®  .21 

Ginger,  Calcutta. . .  „  •(» 

Nutmegs,  75-  80s . -  -25@  3b 

Nutmegs,  105-llOs . 18@.20 

Nutmegs,  130-140b . 

Black  Pepper,  Singapore . 1034@.12 

Black  Pepper,  Shot .  •  14 

White  Pepper,  Singapore..,, . 15®. 17 

White  Pepper,  fancy .  25@.80 


.15}. 


Red  Peppers -  - - -  t 

Pure  Ground,  highest  grade, 6-10  lb.  bxs 

Allspice .  , 

Cinnamon,  extra . 

Cinnamon,  Saigon . .7*34 

Cloves . . *6)4 

Ginger . “ 

Nutmeg . - . 89>4 

Black  Pepper  - . 

White  Pepper 


TEAS. 

Gunpowder- 

Common  to  fair . 15®.  18 

Superior  to  fine...... . 20@  25 

Extra  fine  to  finest . 28@  '»5 

Choicest. . . 

'tJammonto  fair . . 

Superior  to  fine . 30@.85 

Extra  fine  to  finest . 40®. 45 

Choicest . 50@.55 

young  HyBon— 

Common  to  fair . 16®.18 

Superior  to  fine...- . 22®  . 80 

xtra  fine  to  finest . 85@-40 

joicest . . 


Hyson— 

@1234 

@18 

@.26 

Japan— 

.22®. 25 

.28®. 30 

•  32@.38 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest.... 
Basket-fired— Choicest . 

,22@.25 

■28@.30 

.32@.38 

_ @.45 

@.12}4 

Oolong— 

@.17 

Superior  to  fine . 

Extra  fine  to  finest . 

.  .17@  .22 
.  .25@.36 
.  .40@.65 

ouchong— 

.  .16®  .18 

Superior  to  fine . 20®  -25 

Extra  fine  to  finest . 30@  -35 

Choicest . 40@.60 


ROASTED  COFFEES. 


.27 

.25 

.23 


.28 


ava— Mandheling— Fancy  brown . 86 

Old  Government— Best . 29 

Old  Government—^ Choice . 

Old  Government— Prime . 

Old  Government— Good . 

locha— 

Genuine  Arabian . . . 

laracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . . . . 

aguayra — 

Caracas — Finest . . . . . 

Caracas— Choice  . . . . . . . . . 


.1654 

.16 

.15 

.14 


.15 


.26 


Cayenne  Pepper . 22  % 


Paprika 

Mace,  Straight  Penang 

Mustard . . .  ,  - 

Pure  Ground,  54-lb.  tins,  case  2  dozen  Per  dpi. 

Allspice . 

Cinnamon,  China .  iiJJ 

Cinnamon,  Saigon .  2.50 

Cloves .  1-J2 

Ginger,  African .  -76 

Ginger.  Jamaica . 1.00 

1.06 


Ginger,  Jamaica.. 

Mace . 

Mustard . .  ,  _ . 

Nutmegs . -  J-60 

Paprika .  i*5 

Pepper,  black . 96 

Pepper,  cayenne. .  -93 

Pepper,  white .  1-56 


CANNED  GOODS. 
VEGETABLES. 


Per  doz. 

5.75 

5.25 

4.10 

4.40 


-3- 


Telephone  2s . . . 

Sweet  Wrinkled  2s . .... 

Standard  E.  J.  2s... . . . . . 

Soaked  2s . . 

Succotash- 

Extra  fancy  Maine  2s . 

Fancy  Maine  2s . 

Extra  standard  2s. . . 

Pumpkin- 

Fancy,  8s. . 

Fancy,  gallons . •••• 

Squash- 

Fancy  8s . . . . . ~ . 

Tomatoes— 

6}4-ln.  cans,  fanoy  New  Jersey . 

554-ln.  cans,  ex.  stand.  N.  Jersey. 
5-tn.  cans,  standard  New  Jersey... 

Standard  Maryland,  No.  3 . 

2-lb.  cans . 

Gallons,  stsndard  New  Jersey . 

Gallons,  extra  standard  Maryland 

Quarts,  glass  jars. . 

Beets— 

Finny  8trtwb6rry  Sfl. ••••••••••••••••••• 

Cut  8s . - . 

Sweet  Potatoes  8s... 

Sauer  Kraut  Is . 

Spinach- 

Standard  Maryland  Is. 

Fancy  New  Jersey  8s . 

Gallons. . 


1.26 
1.40®  1-60 
1.00@1.10 
.75®  .80 


1.40 
1.10@1 .25 
.  95®  1  00 


1.10@120 


1.20 


1.60 
1.40 
1.15 
.95@1.00 
.7b®  .80 
8.75 
2.80@3  00 
2.90 


1.40®1  60 
1.10®1 .15 
1.15 
.95®  1.10 


1.25@1.40 

1.40@1.65 

4.75@6.00 


Per  doz. 
3.80 
3  20 
2.65 


4.40 

3.75 

8.50 


9.75 


FRUITS. 

CALIFORNIA 

ApriOOts— 

Fancy  . . 

Extra  254s . 

Extra  standard  234s . 

Standard  254s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  8s . . 

Extra  White  254s . 

Extra  standard  White  234s.... 

Standard  White  2 54a . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . 

Extra  254s . 

Extra  standard  2j4s . 

Standard  254s . 

Plums,  Egg  or  Gage- 

Fancy  3s . . 

Extra  standard  234s . 

Standard  254s . 

Gallons . 

Peaches,  L.  C.— 

Extra  8s . . . — •••' 

Extra  254s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  234s . 


8.80 
3.10 
2.75 
2  40 


8.00 


880 

3.25 


1.25 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  254s.... 

Standard  2s . - . 

Pineapples — 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  1548 . . . . 

Plums,  egg,  8s . 

Plums,  gage,  8s . 


1.75 

2.90 

1.50 


Asparagus- 

Mam.  white  254s, unpeeled  Call!.. 

Medium  green  254s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  is . 

Beans,  Baked— 

Standard,  plain  Is . — .  -55 

Standard,  plain  or  sauce,  28 .  .75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1 .06 

Fancy,  plain  or  sauce,  2s .  1 . 16@1 . 25 

Fancy,  plain  or  sauce,  8s .  1.56@1.66 

Beans,  Lima- 

Fancy  Is .  ,  „ 

Fancy  2s .  1  •  50 

Extra  standard  2s .  1 .15@1 . 25 

Standard . 

Soaked. . . .  75.®  .85 

Beans,  Stringless— 

Fancy  . .  2.00®2.10 

Fancy  is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1  •  10@1 . 15 

Standard  2s . - . 

Standard,  not  stringless,  2s. . -80 

Beans — 

Yellow  Wax  2s,  fancy .  1.20@1 .25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Com — 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1  10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . - . 75@  .80 

Other  standard  grades  2s . 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1.60@1.75 

Sifted  2s . 1.15@1.S5 


2.25®2.40 

1.10@120 

4.00 

1.15®1.25 


Apples— 
Gallo 


one . . 

Strawberries— 

2s,  fancy . . 

28,  extra . 

Raspberries— 
Red,  fancy,  2s.. 
Standard  2s.... 


FISH. 


Lobster- 

Flat  Is . . . 

Flat  54s . 

Kippered  Herring— 

Is . . . 

Alaska  Salmon- 
Pink  IS . . . 

Medium  Red . . . 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  54s . 

Tall  Is . 

Flat  Is. . 

Oval  Is  (steaks) . 

Sardines — 

Domestic  54®,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins . 


8.60 

8.00 


2.76 


5. 00 
2. 50® 2  76 


1.60 


1.10 
1.25®1.S0 
1.40®  1.50 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . — .. 

California,  4  cr.,  60  lbs.. . . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  50  lbs . . 

lasketB,  1  lb.  and  2  lb . . 


Per 


lb. 

08 

09 

08 

0754 


Layers,  254-ln.,  10  lbs . ...... 

234-in.,  12  lbs . . . - . 


.16  ®.18 


.y, -in . ,  12  lbs-  ....... ................. - 

2-in . ,  12  lbs- . - . .... . 

Currants — 

Fancy,  1-lb.  cartons . - . 

Cleaned,  1-lb .  cartons,  choice.. 

Bulk,  choloe,  50  lbs . - . 

Natural,  choloe . . . 

Citron- 

According  to  quality...-— . . 

Lemon  Peel- 

According  to  quality . . 

Orange  Peel- 

According  to  quality . . . 

Fard  Dates— 

60  lbs.,  bulk. .....— ... 

1-lb.  pigs.,  80-lb.  case - 

Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . ............. 

80x40,  choice . 

40x50,  choice . 

60x60,  choice..—.. 

60x70,  choice . 

70x80,  choice . — 

Choice.  50-lb.  box- 

80170,  80x  90 . - . 

70x80.  90x100 . - . 

Prunes  in  cartons — 

Fancy  4 Ox  50 . - . 

5Gx  60 . - . - . 

60x  70 . - 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . - . 

40x50 . - . 

Apples— 

Fancy,  50  lbs . — 

Fancy,  1-lb  cartons . . . 

Prime,  50  lbs . - . - . 

Choice,  1-lb.  cartons. . - . 

Peaches— 

Fancy,  peeled,  26  lbs . - 

Unpeeled,  fancy,  25  lbs. . 

Extra  Choice  Muir . . 

Apricots—  _ 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . ... 

Royal,  choice,  25  lbs . 


•  10K 
.0954 
.0854 


.1054 

.09 

•08K 


.19®  .22 


•11344 


...  .1154® 


.18 

.13 


.10 


.0634 


.15 

.1034 

•  t'8k 

.0754 

.0754 

.0654 


.1134 

.10 

.0934 


.09 

.08 


.1054 

.1254 


•1534 

.14)4 


.26 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . . 40 

Valencia,  28  lbs . - . 83 

Flot,  shelled . - . — 

In  shells— 

California  P.  8.,  80  lbs . . 

French  Princess . - . 

Tarragona,  120  lbs . . . 

Hard  Shell,  100  lbs . . 

Brazils— 

New,  large,  180  lbs . . 

Filberts— 

Turkish  •■•••••••••••••*•*■■••• 

Sicily,  180  lbs . - . 

Jumbo  Naples,  110  lbs . ....... 

Long  Naples,  UO  lbs . — 

Pecans— 

Polished,  80  lbs . 10 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . - . - . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts — 

Strictly  fancy,  boxes,  25  lbs. . 

Extra  choice,  boxes,  26  lbs . - 

Choice,  bags,  126  lbs . 


@ 


.46 

.40 


.20 

.20 

.15)4 


.11 


.12 

.14 

M2 


.15 


1.26@1.30 

2.00 

2.20 

2.90 


2.15@6.00 
2. 85  @4. 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .11 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs. .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . .... 


IMPORTED  GROCERIES. 


.1854 

:$4 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . - .  _ „ 

French  quarters,  with  bones . 17 .00@22.00 

High  quarters,  boneless .  24.60@27.00 

Hrnves,  boneless . — .  15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms.  34s.  accord'g  to  qual.  2£.00@S5.00 
Mushrooms,  3^s,  accord’g  to  qual.  18.00@v0.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  8prouts . 12.00@16.00 

French  Macaroni,  cartons,  26  lbs., 

per;  b . . — . .  06®  .093. 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  "GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  foumal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCE*.  Cotamn. 

Butter,  all  grades .  7 

Dressed  Turkeys .  45 

Live  Poultry . * .  45 


CollAB. 

Eggs . *7 

Raisins .  3^ 

Jersey  Pork .  43 

Lard,  Swift  &  Co . 44 

Nutmegs.  .  57 

Butter  Dishes .  62 

Clothes  Pins .  62 


ADDITIONS. 


Colama 


TIM  ill  KIAIUHB  ETIET7IH8  TOD  BUI. 

Standard  Weight*  par  Bnahel. 


Marrow  Banna..... _ 

Medium  Beans . . 

Pea  Beana . „ . .... 

Rad  Kidney  Beana.. .. 

Hominy  . . 

Pease . . . . 

Barley . . . . 

Potatoes . ... . . 


Onions . 

Sballbarks 


..60 

..fa 

>»5* 


■•56 

,.J8 

::3 


con. 

Alarm  Cash  Drawn . ....33 

Alum  •  ee  e.a.e.  •ee.eeeee  ......  <  •  •••»47 

Ammunition  .  4 

Axle  GrftW.M»»w«....«.w»Mi  5 


Baca,  Paper . . . 42 

Bag  and  Twine  Hold*r»_...33 

Baskets . — . . . 

_ 

Beans  »•••••«••••••••••••••••• 

„  ,  6 

..AT 

Broom*  . . 

. >8 

Bung  Borers . . . . 

Butchere’  Sundries . 

. 33 

...„.44 

Batter  Color . . 

Canned  Goods . 

.  & 

Vegetables, . . . 

tSSSHt  8 

Pie  Fruit . 

COL. 

Sardines .  .............. .*^3 

Meats  . . 13 

Son  pi  I  eeeeeeeeeeeeeeeeeeeoeeeeeee  «5 

Can  Openers . . 33 

Capers .....  mh..  ............ ......  fl  7 

Caps,  Cnn.. ....... .........  »•••■•  4 

Catsup. ................... .........i^ 

Cereal  Specialties . . 

Cereal  Coffee . . . ...36 

Cheese  •  eeeeeee*eeeeeeeeeeee«aweeee^7 

Chocolate  and  Cocoa . —.17 

Chewing  Gum.. . . —.{i 

Oder _ _  .....l*. JO 

Clothes  Pins . .<.... 6« 


Coooanut. . 

Coffee  Mills . 

Cooking  Herbs . . 

Condensed  Milk . 

Cream . 

Condensed  Mince  Meat . 38 

. . 58 

Cottoiene . . 

Cracked  Wheat . 

Crackers,  Cakes,  etc... . s* 

Cranberries  . . 

Cutters,  Dried  Beet. . 33 

Tobacco . 64 

Delicatessen . 11 


COL. 

Dressed  Meats  .. . — . 44 

Dregs,  Grocers’ . . ™.47 


Eggs  ........... ..«.«... ....... .....ay 

Essence  of  Coffee- .  4 

Kxtrscts...HHM.....H.....^H.4f 


Fancy  Groceries . . *j 

Farina.. . ...... . eg 

Farlnaceons  Goods . . *5 

Faucets . . . 33 

Canned  Flsh..„....»» . is 

Fla  turns. .......................  3s 

Flour  . .. . 28 

Flour,  Self  Rising.. . 18 

Flour,  Buckwheat . s8 

Fly-paper . 59 

Food,  Bird. . . . 59 

Fruit  Butters . 46 

Fruits,  DomesUo,  Drled....35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


Gelatine . . 31 

Ginger,  Jamaica . 47 

Gravel,  Bird . . . 59 

Grocers'  Fixtures . 3s 

Herring . 34 

Hominy  and  Grits . .....39 

Honey . . . 36 


COL. 

Ink... ..........  37 

Insect  Powder . 48 

Ironing  Wax.  eeeeeeeeeeeeaeeeeee  59 

Jams. . 46 

Jars  and  Jar  Rnbbera. . 7 

Jellies . 4* 

Junket  Tablets . ...30 

Ketchup. ...  • ....  tfl 

Lamp  Goods... . ........37 

Lard  . — . 44 

Lemons  and  Oranges.. . 

Lentils. . . ag 

Licorice  . . 47 

Lime . _ . . . 37 

Live  Poultry . 45 

Lye,  Concentrated . ...37 

Macaroni  . . 3* 

Mackerel. . 34 

Maple  Sugar  and  Syrup.. .60 
Matches . . . ...37 


Measures. . 

Mince  Meat  ........... 

Molasses ............... 

. 3« 

Marmalade . 

Noodles,  Kgg . 29 


COL. 

NUlS  . . . 

Oat  Meal............... . ag 

Oils............ .............. ..39 

OU,  American . .....40 

OUvo  Oil . ...40 

Olives . . . 39 


Rope .. 
Rosin. 


COL. 

. 59 

. 47 


-.41 


Paper  ............. 

Paper  Bags _ 

Peanuts.  •eeeeeeeeeeee— eeeeeeee—ee 

Peas,  Dried . . ag 

Pepper  Sauce........ . _5e 

Pickles  . . 4a 

Pickled  Meats . . . 41 

Plum  Pudding . . ..46 

Pork  and  Beef. . ..........43 

Potash . ............37 

Potato  Chips . . . ...42 

Poultry  Seasoning . . 45 

Poultry,  Dressed! . . . 43 

Poultry,  Live . .........45 

Powder,  Rifle . . 4 

Preserves..... . 46 

Provisions . 43 

Puddlne  . . 31 

Putty . — . . 47 

Rennet. . . . 30 

Rice  . . 31 

Rice  Flour . ag 

Rolled  Oats . 29 

Root  Beer . 33 


Sago_... - - — . ag 

Salad  Dressing. . 

Sal  Soda  n... ...... ..... ...... .ya 

Salt... . . . 5> 

Sapolio 34 

Sardines... — . 13 

Sauce  and  Condiments . $a 

Sauer  Kraut... . . . 46 

Scales  . . 32 

Scoops,  Grocen'..... . 33 

Scouring  Soap..... . 32 

Seeds . — . 33 

Shoe  Dressing . . .  6 

Shot....... . 4 

Smoked  Fish.- . 34 

Soap,  all  kinds...... . —.54 

Soda,  Bicarb— . . . —.53 

Soft  Drinks... . — . 53 

Soups . . . 13 

Specialties . . . 34 

Spices . 53 

Whole . 57 

Starch . 58 

Stove  Polish . . . 58 

Soap  Powders- . 55 

Segars . 64 


COL 

Sugars— . . . — .  1 

Sulphur . .47 

Sundries . u 

Syrepa..  ...... .fa 

Tacks  M»»4»«»H<im»«m  »»»••••«.«  ST 

Tapioca . . . — t 

Tar . . . — . 4 

Teas . . . 

Tobacco,  Chewing . 6 

Smoking  . 64 

Tobacco  Cutters— . 33 

Tuba  ...... ©a 

Twine  Holder . . . 33 

Twine . ...59 

Vermicelli . . . 3s 

Vinegar . 43 

Washboards . . . 6s 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked . 19 

Wheat  Flour- . . . *9 

Wrapping  Paper....— . 41 

Wringers,  Clothes. . 

Wooden  ware,  Sundries . 61 

Witch  Hasel . 48 

Yeast  Cakes . 63 


SUGAR. 

Confectioners' Lozenge,  XXXX .  5-x5 

44  Powdered .  5.15 

44  Crown  A .  5.35 

“  Crystal  A . 5.00 

“  Coarse  Granulated .  5.25 

Eagle  Tablets .  6  .  o 

Crystal  Dominoes .  7.35 

Cut  Loaf. . . .  5  - 80 

Patent  Cubes . .  5  25 

Powdered . . . . .  5*‘° 

Extra  Fine  Granulated .  5.  o 

Coarse  Granulated .  5.  0 

Granulated .  5.00 

Fine  Granulated .  5  •  °° 

“  in  50-lb.  bags  packed  2  in  \oo- 

lb.  bag . 5.05 

“  in  25-lb  bags  packed  4  in  100- 

lb.  bag . .  5  °5 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag . 5.15 

44  in  5-lb.  bags  packed  in  bbls....  5.20 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.20 

“  m  2-lb.  bags  packed  in  bbls....  5.30 

14  in  2-lb.  bags  packed  in  100-lb. 

bags . i .  5-3° 

44  in  2-lb.  cartons  in  cases .  5.20 

44  in  2-lb.  paper  packages  in 

cases .  5.20 

Confectioners’ A .  4.80 

1 —  Keystone  A. .  4  75 

2 —  American  A .  4  -7° 

3—  Centennial  A .  4  ®5 

4 —  California  A .  4.60 

,  5 — Franklin  B .  4-55 

6  — Keystone  B .  4-5° 

7 —  American  B .  4-45 

8 —  Centennial  B .  4-4° 

9—  California  B . . .  4-35 

10 —  Franklin  Extra  C .  4-3° 

tt — Keystone  Extra  C .  4-25 

12 —  American  Extra  C .  4.20 

13—  Centennial  Extra  C .  4.15 

14—  California  Extra  C .  4  15 

15 —  Franklin  C . 

16—  Keystone  C . 


TEA.  Per  lb. 

Japans— Basket-fired .  18  @  35 

Japans— Pan-fired— Common  to  fair .  17  @  23 

Fine . 24  (a)  28 

Choicest .  30  (5)  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  5° 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  (5)  22 

Superior .  23  @  28 

Fine .  30  @  35 

Choicest . 1 .  @  40 

Gunpowder — Choice  to  Extra .  29  (§>  35 

Choicest .  40  @  45 
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Fine.. 


Choicest  . 


India — Common  to  Fine . 

Ceylon — Common  to  Fine . 

English  Breakfast — Fair  to  Go 


27 

@ 

30 

35 

® 

40 

45 

50 

55 

25 

@ 

20 

22 

® 

25 

30 

® 

35 

x3 

® 

20 

28 

® 

30 

35 

® 

40 

J7 

@ 

38 

2 7 

® 

40 

24 

25 

18 

® 

28 

30 

® 

40 

Per  lb. 

.  1 . 

.45 

•47 

.  2 . 

.40 

.42 

•  3 . 

.35 

•37 

.  1 . . 

•45 

,  2 . 

.40 

.  1 . 

•45 

.  2 . 

,.40 

.  1 . 

.45 

.  2  . 

.40 

•50 


PACKAGE  TEAS. 

Lipton's  Teas — 

In  %  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 
Ceylon  and  India,  No.  2 
Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1 
Black  and  Green,  No.  2 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  ys  and  %s,  15,20  and  251b.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 

Almoco,  lead  foil  package  teas,  ys  and  %s, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  4° 

Tetley's  Tea —  Per  lb. 

y  lb.  or  y  lb  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

lA-\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower. . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

i-lb.  Silver  Sacks .  22*4 

J4-lb.  Silver  Sacks . 23 

y -lb.  Silver  Sacks . 23*4 

‘  . . . 25 


x  j-lb.  Silver  Sacks., 

Spring  Garden  Tea — 

100  lb.  barrel® . per  lb.  net 

5  lb.  silver  bags .  **  “ 

1  lb.  silver  bags .  "  “ 

*4  lb.  silver  bags .  “  ” 

y  lb.  silver  bags . “  “ 

Packed  in  cases  containing  100  pounds. 


.18 

•  x9 

.19% 

.20 
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McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . . . 85 

No.  25 .  2.00 

No.  50 . . .  4  00 

No.  100 .  8.00 

AMMONIA 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  x  doz.  per  doz.  1 .40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  y  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn’s,  %  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  i4c,  A>U»  ' 


^  lb.,  4  doz.  in  case.  ..  i.oo 
54  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb-,  Vt  doz.  in  case  ...  16  75 


Davis’  O.  K.,  y-\b.,  4  doz . ..per  doz.  .45 

Davis’  O.  K.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K...  5-lb.,  J4  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  34-lb.,  4  doz . per  doz.  1.23 

Cleveland’s,  y-\b.t  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4-375* 

Leslie's, ^-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie’s,  J4-lb.  cans,  2  doz.  cases . .90 

Leslie's  x-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .X2 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . °2/4 

6  oz.  glass,  2  doz .  1 

6  oz.  glass.  4  doz . ~ .  I*°4 

6  oz.  glass,  6  doz .  xo3 

6  oz.  ,1  gross,  in  bbl . per  gross,  X2 .25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

y-\b.  cans,  2  doz  in  case . per  doz.  1.25 

i-lb.  cans,  7  dpz.  in  case . mm*. -per  doz.  2.50 
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Royal,  ioc.  size,  4  doz. 
"  y  lb.,  4  doz . 

“  K  “  *  “  . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

4  4  44  4  4  U-)b.  44  44  44 

Boston  Brand,  5-lb.  size,  y  doz.  case.. ..per  doz. 


.86 

1.30 

2.40 
4  65 
2.25 

»-*5 
12 .00 

2.50 
•  55 
•75 

6.00 

1.50 

.80 

•45 


44  J4  “  *  “  ... 

“  y  "  3  "  .... 

Purity  Brand  5  "  % 

44  1  44  1  44 

"  'A  "  3  "  .... 

“  V*  “  3  "  .... 

BLACKING — Shoe.  Per  Grm 

Shinola . . . per  doz.  .75 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8.75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

Bixby’s  Best,  No.  1 .  2.75 

4  4  44  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

44  44  “  small .  5.00 

Mason's  No.  1,  y  gross .  2.22 

44  44  2,  44  .  2.60 

44  44  3,  “  2.85 

“  “  4.  “  .  4  55 

“  “  5,  "  . •••••  7-5° 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING.  p„  iw,. 

Mason’s  Shoe  Dressing . 75 

Acme,  1  doz .  1.15 

Bixby’s  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  1  doz . 82)4 

Brown’s,  Army  and  Navy,  1  doz . 8aji 

Boyer’s  French  Dressing . 65 

44  Oil  Polish . 75 

Admiral  Russet  Combination . . . 70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . .  2.00 

Boston  Waterproof,  black .  a. 00 

Boston  Jr.  Waterproof,  black.  10-cent  size...  .85 

Elite  Combination.  Baby,  black . 85 

Elite  Combination,  large  black .  a  .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French -Gloss,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Commnation,  russet . - .  a  00 

Star  Combination,  russet . . .73 

Dandy  Russet  Paste,  large . 75 

Bossoia  Waterproof  Paste  Polish,  .at ge . 75 

Bossola  Waterproof  Paste  Polish,  small . <• 

Quick  White,  deans  dirty  canvas  shoe* . 85 

Quick  White,  cleans  dirty  canvsu  shoes .  s.oe 

Oil  Paste  black,  never  dries  up,  large  tins..  .73 
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GREEN  COFFEE.  'b. 

Rio  Golden  Fmcy . 09*4®.  10 

•*  Prime .  ®  °®  , 

"  Choice .  @0754 

Santos  Peaberry,  extra  fancy .  • 

“  Pancy . °954®-°954 

•*  Choice .  @°9 

Maracaibo,  Strictly  Fancy,  Mild . zz54®.<* 

“  Choice .  @iiH 

Washed  Caracas,  Fancy . . . i354@i4 

Laguayra,  Fancy .  -IO% 

Java,  llxtra  Fancy  Old  Government . ao54®-2* 

“  Extra  Fancy .  ®-  20 

"  Fancy .  ®.«954 

Mocha,  %  and  %  bale*,  genuine,  finest..  ® .  19 

Mocha  Seed,  Santos,  Fancy .  @.zoJ4 

Mocha  Seed,  Santos,  Choice . .  @10 54 

ROASTED  COFFEE  IN  BULK, 

Per  lb. 


Rl(.,  Extra  Fancy  Golden.. . 

“  Prime . . 

•*  Choice . 

Santos,  Extra  Fancy . 

“  Fancy . . . 

"  Choice . 

Laguayra,  Fancy  . 

Maracaibo,  Choice . 

“  Fancy.... . . . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government., 

“  Fancy . . 

Mocha,  Finest . . 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 


3- 

4... 


®.ia 

®.roK 
©  <>954 
•  13 

®-  »254 

@.ia 

@-«4 

@1454 

@.15 

@  »s54 

@2554 

@•24^ 

®.23>4 

.as 

.so 

•17 

•»4 


Pack  In  35  and  50-lb.  cans,  and  35, 50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 17% 

Eureka . 14K 

Leader . 13 

Jap . 12 

Special,  No.  6 . U 

Special  Drive . . . 11 

Extra  Value  Blend . 10 54 

Bargain  Blend . 10 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ario*a .  15#  i5A» 

Lion .  13H  13  X 

B.  Fischer  Sc  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .16 

Saludo,  lbs . . . so 

“  50-lb.  tins . 10 

“  barrels . 18 

Viv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 
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Llpton's  Package  Coffee — 

Special . 26 

Perfection . 20 

Packed  in  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Trinnfo,  24  2-lb.  cans . *9 

“  48  i-lb.  cans . 29% 

Trinidad.  60  or  100  i-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . . . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21  54 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  54 

Tumbala,  60  or  100  i-lb.  cartons . t6% 

Quezal  (after-dinner),  »a,  24  or  48  54-lb.  cans 
per  54  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  z  lb.  tint . 27)6 

Tourist,  24  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  lb.  tins . 20 % 

Almoco,  24  or  30  3  lb.  tins . 2054 

E  L.  C.,  100  Ids.  to  case . >4 

E.  L.  C.,  62 lbs.  to  case . i4i\j 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14)9 

Golden  Drip,  s  lb.  bags,  100  lbs.  to  case .  14 )4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr"  : — 

50  tins  In  box . per  box  3.80 

12  tins  In  box . .per  carton  .95 

2  lb.  tins . per  doz.  5 .75 

George  Floto’s  Sons — 

Floto's  Coffee  Essence,  -gross  Improved 

cans . . . per  gross  2.23 

Floto's  Coffee  Essence,  54-gross  cans,  tin 

ends . per  gross  2.70 

Floto’s  Coffee  Essence,  54-gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .0454 

Floto's  Vienna  Coffee  Essence,  Manilla, 

54  gross . per  gross  2.25 

Hummel’s  Essence,  tin  can,  54  gross,  per  gross  2 . 85 
“  “  tin  ends,  “  “  2.70 

"  *'  Improved  “  “  2.15 

Chicory,  Selig’s,  65’s . 05 J4 

“  English  Ground,  bags  about  160  lbs.  .0554 

“  Francks’,  stick,  65  lbs . o6}4 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb. ,  65  lbs  . 0454 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . . .  2, 35 

Blasting,  B,  kegs.  25  lbs .  x.  5° 

Duck,  kegs,  1254  lbs .  4-75 

Duck,  kegs,  6U  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.7s 

FG,  FFG,  FFFG,  kegs,  1254  lbs .  3. 65 

FG,  FFG,  FFFG,  kegs,  654  lbs .  1.S0 

Drop  Shot,  1  to  10,  bags,  25  lbs... .  1.85 

BB.  bags,  25  lbs . .  2.10 
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BLUING — Dry.  Per  Gross. 

Barlow's,  small.  2  doz .  3.60 

"  large,  1  doz . . . _ .  5.20 

Sawyer's,  No.  z,  6  doz.  . .  z.50 

"  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz .  a. 50 

“  Mammoth,  3  doz . — .  3.60 

"  Ball  Blue,  1  oz.,  3  doz.. . .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


BLUING— Liquid. 

Boyer's  Bengal,  8  oz.,  54  gross . 

Cream  Indigo,  2  oz.,  M  gross . ; .  3 . 

Cream  Indigo,  4  oz.,  54  gross .  7 

Cream  Indigo,  8  oz.,  %  gross .  zz. 


Per  Gross. 

3-9° 

90 
4» 
4® 


BUTTER.  Perth 

Tub  Buttez : — 

Creamery,  Extra,  60-lb.  tubs . - . — .  .35 

“  First,  “  . — .  34 

“  Second,  "  . —  .33 

“  Third,  “  . 3Z-.32 

“  Imitation,  30-60  ’bs . 24-  35 

"  5-  and  xo-lb.  rolls,  60-  and  zoo¬ 
lb.  boxes .  .36 

Ladles,  30-60  lbs,,  bakers'  use . 33-. 24 

Print  Butter  :— 

Star  or  S.  D.  brands,  z  lb.,  eo-50-lb.  bxs.  .40 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  .39 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes .  .38 

Shea!  (“400")  Elgin,  20-50-lb.  boxes .  .37 

Sheaf. . .  .30-. 36 

B.  S.  Gilt  Edge,  cartons .  .4s 

Gurnse,  pounds  or  half  pounds .  .38 

Belle  Spring .  .35 

CANDLES.  Per  lb. 

P.  fcG.,  8’«,  30  lb* . . . . . xoK 

“  z6'i,  “  . . . . . 11% 

Paraffine,  4’s,  6’s,  8't  cartons,  36-lb.  cases, 

per  lb . — .0854 

Searchlight  Hotel,  z6’s,  30  lbs . 0954 

Peerless  “  “  “  . Z054 

Bright  Light,  “  “  . . per  box  2.  50 

Werk’s,  8’s,  30  lbs . z2 

“  z6’s,3olbs . 13 

Carriage  Candles,  size  6xi54 . ig 

Martha  Washington,  long  zas . per  lb.  .z 7 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  grots  4 . 50 

Mason's,  quarts . . per  gross  4.25 

Mason’s,  half-gallons . par  gross  6. 75 
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Jelly  Tumblers — 

Barrels,  23  doz . . . per  doz.  .z654 

(No  charge  for  barrels.) 

Jar  Tops  and  Robbers — 

Mason's  Caps,  54  gro.,  no  rubbers,  per  gro.  z  .85 
Jar  Rubbers — 

Lip,  wide . . . . per  grosz  .85 

Acme,  wide,  z  doz.  cartons . per  lb.  45 

“  medium,  a  doz.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . . . 26 

“  “  medium  . 26 

Black,  medium. . . . perlb.  .25 

(25  lb.  Lou  r  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram. .— p«r  dot. 

“  Sage . „ . .  “ 

"  Thyme. . .  “ 

“  Savory . “ 

"  Special  case  aassortment,  1 

doz.  Sweet  Marjoram,  z 
doz.  Sage,  54  doz.  Thyme, 

54  doz.  Savory . per  case 

Purple  Ribbon  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

54-(b.  cartons,  1  doz...— . —..per  doz. 

-lb.  «  "  “ 


g 


.  -lb. 

54 -lb.  acrew  cap  bottles,  z  doz . per  doz. 

54 -lb.  square  cans.  1  doz- .  “ 


•  »5 
*5 

•»5 

•*5 


•  4» 
•75 
*.*5 

X 


CANNED  GOODS 

Tomatoes—  Par  Doz. 

Mrs.  Hancock’s  Frying . . .  1  25 

Frying,  Good  Luck  Brand. . — .  1.0754 

DuBois’  Frying .  1.1254 

Jersey  King,  No.  3,  Standard  Jersey .  z  oo 

Blue  Hen  Chickens,  No.  3 . — .  .95 

Sliver  Lake,  fancy,  Jersey . . . .  z  .0754 

Alta,  No.  2 . 6754 

Plantation,  No.  zo,  z  doz . — .  a. 85 

Bull  Dog,  No.  2 . 6754 

Lima  Bezius — 

Tinsley's,  extra  small.....— . —  Z.25 

Silver  Lake . „ . . .  z  .co 

Little  Darlings . . . . — — ...  z  30 

Acorn . . . . . — — _  z.zs 

Early  Autumn . —  .95 

Boyer’s,  No.  a . . . .  z.0754 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy . . .  z.65 

Mikado,  Penna.,  fancy . — .  z  .00 


What’s  in  a  Name?  Lots! 


Take  “  Caricol,”  for  instance— when  applied  to 
“Tea”  it  stands  for  a  blend  of  which  tons  have  been 
sold,  because  it  has  the  peculiar  faculty  of  pleasing 
almost  everybody — and  last,  but  not  least,  you  can 
make  160  per  cent,  profit  on  it,  and  satisfy  your  cus¬ 
tomers  that  the  price  isn’t  too  high. 


Thomas  Martindale  &  Co.,  Philadelphia,  Pa. 


Do  You  Want  to  Make  $300 
More  Every  Year? 

vs 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $300  a  year  on 

M  1 

an  investment  of  less  than  $20,  but  that  is  what 

Xv 

you  can  do  if  you  will  put  in  an  Acme  Pea- 

'ffl  I 

nut  Roaster  (equipped  for  kerosene,  gas  or 

Hr  'v 

gasoline),  the  simplest  and  cheapest  automatic 

roaster  made.  Anybody  can  operate  it.  There  is 

nothing  to  get  out  of  order  and  little  or  no  expense 

1 

n 

in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 

U  - 

roasted  peanuts  and  you  will  make  from  $1  to  $3 

m-  W 

a  day.  We  would  like  to  tell  you  more  about  it. 

nX  1 

:*SSS]j 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 

Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ol  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor ; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS  ,  Philadelphia 

AaENTS  for  SAMUEL  RAE  A  CO.,  Liohorn,  Italy 

iiiirih'- 


WE  HAVE  THE  BEST  OF  REASONS 
FOR  TALKING  ABODT  IT 


We  make  a  point  of  exploiting  the  fact  that 
you  will  find  “The  Bottom  as  Good  as  the 
Top”  in  Apelpi  Evaporated  Apples,  simply 
because  usually  the  top  is  very  much  better 
than  the  bottom.  We  pride  ourselves  on  this 
particular  brand,  have  built  up  a  big  demand 
for  it  on  its  quality  alone — you  can  do  the 
same  thing. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  6  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 
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Boyer’s,  as . 

Acorn,  . .  >.05 

Acorn.  No.  2 . 7754 

Safe,  No.  2 . . . 60 

White  Wax  Beans — 

Champion . 65 

Winsom,  N.  Y.,  No.  10,  1  do* .  3. 75 

Baked  Beans — 

B.  &  M.,  No.  3 .  1.35 

B.  &  Mv  No.  3,  tomato  sauce .  1.55 

Campbell's,  Ko.  2,  plain . 92% 

Campbell’s,  No.  2,  sauce . 9254 

Oxford,  No.  3 .  1 .05 

Narragansett,  No.  3,  tomato  sauce .  1.37% 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87% 

Van  Camp’s,  No.  2,  sauce,  2  doz .  1.3254 

Moore  &  Brady,  No.  3,  plain .  .82% 

Moore  &  Brady,  No.  3,  sauce . 8754 

Moore  &  Brady,  No.  x,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 47J4 

Martin  Wagner  Co.,  No.  3,  plain .  9754 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1.05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . . . 50 

Schimmel's,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1 .00 

Schimmel's,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77% 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1 . 80 

s-lb.  cans,  3  doz .  “  1.40 

i-lb.  cans,  4  doz .  “  .90 

x-gal.  cans,  %  doz .  “  5.00 

Snnnyslde  Pork  and  Beans,  plain  or  in  sance — 

3-lb.  cans,  2  doz . per  doz.  .95 

a-lb.  cans,  3  doz. .  “  .70 

1 -lb.  cans,  4  doz .  “  .  45 

x-gal.  cans,  54  doz . '  "  3.00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  * . 8*56 

■>  Martin  Wagner’s,  No.  2,  2  doz_ . 72% 

Van  Camp's,  No.  a,  2  do*.  . . per  doz.  .8254 

Com— 

Komlet . . .  1.65 

Paris,  fancy  Maine . .'. .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg...  .92% 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . 82% 

Shoe  Peg,  Susquehanna . 85 

Shoe  Peg,  Osborn's . . . 75 

Mark,  crushed . 70 

Rex,  No.  2,  Fancy  Whole  Grain . 70 

Vanity,  No.  2,  Whole  Grain . 67J4 

Royal  Exchange,  Whole  Grain . 65 
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Peas- 


French,  very  fine,  ioo  cans . 

Boyer's,  Midgets . 

Boyer’s,  Sifted . 

Boyer’*,  Early  June . 

. 63 

Hermit  Brand,  No.  a . 

Beets — 

Red  Jacket,  No.  3,  small .  x.35 

Silver  Lake,  fancy.  No.  3 . .  1 .00 

Chatauqua,  No.  3 . 95 

Succotasn — Belle  Rose,  fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy .  x  05 

Poland,  extra  fancy  Maine  . . 92  !4 

Spinach — 

Champion,  No.  3 . 1.2*54 

Shawnee,  No.  3 .  x.  27J4 

Farren’s,  No.  3 .  x.25 

Farren's,  No.  10 .  4.00 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz .  1.05 

Pumpkin — 

Silver  Lake,  No.  3 . 90 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95  , 

Andrews  &  Co.,  No.  2 . 4254 

Silver  Lake,  No.  10,  x  doz .  *  .35 

Asparagus — 

Extra  mammoth,  No.  *54 .  4-5° 

Superior,  large,  No.  *54 .  4- 10 

Staple,  medium,  No.  *54 .  3.95 

Swan,  medium,  No.  *54 .  3.85 

Del  Monte  Tips,  No.  i54 .  3.75 

Extra  Tips,  No.  154 .  3  70 

El  Dorado  Tips,  No.  i54 .  3.60 

El  Rio,  medium,  No.  254,  2  doz .  3.75 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Per  do*. 

Extra  Quality .  2.73 

Extra  standard .  2.65 

Pears — 

Bartlett,  extra  quality.  254s .  *.75 

Bartlett,  extra  standard,  254* .  .  2.60 

Bartlett,  standard,  *%s, .  2.40 

Cherries — 

Extra  quality,  *54* .  3.40 

Standard,  2  54 .  3.00 

Peaches — 

Goddess,  No.  254,  ex.  stand’d  lemon  cling..  2  65 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  2.6254 
Wild  Rose,  No.  254,  ex  stxnd’d lemon  cling  2.4754 

Valley,  No.  254,  standard  lemon  cling .  2  30 

Thistle,  No  2*4,  standard  lemon  cling .  2.2754 

Agate,  No.  254,  standard  lemon  cling .  2.2254 
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Lake  View,  No.  *54,  lemon  cling .  2.10 

Lake  View,  No.  *54,  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  do* .  1 .60 

Columbus,  No.  254,  pie  peeled  yellow  free...  *  .8754 
Columbus,  No.  254,  pie  peeled  lemon  cling.,  x  9) 
Plums — 

Extra  standard  egg .  1 . 75 

Extra  standard  green  gage . . .  X .  75 

Standard  egg  . . .  1.65 

Standard  gage . . .  x .  65 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Wayne  Co.,  No.  10, 1  doz .  3-4° 

Keystone,  No.  3,  2  doz .  x .  ie 

Blackberries — 

Farren’s,  extra  preserved,  No.  * .  x.30 

Silver  Lake,  syrup,  No  2 .  x  .20 

Nigger  Head,  No.  s . .  1.0754 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  as .  1.10 

Blueberries 

Loggies,  No.  * .  1  50 

Loggies,  No.  10 .  6.85 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white.  No.  2 .  1.85 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  *-9754 

Maryland  Leader,  white .  x  .92  % 

P.  &  B.  yellow,  No.  3 .  x.»7}4 

Gypsum,  No.  3,  pie .  1.50 

Pears- 

Silver  Lake,  No.  3 .  1 .40 

Fowling  Creek,  good,  No.  3 .  1.30 

Raspberries — 

Red  Farmside,  extra,  preserved.  No.  2 .  *.55 

Pride  of  Rochester,  fancy,  preserved.  No.  s  1.90 
Rhubarb— 

Ayres,  No.  10,  1  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  1.90 

Defence,  No.  2 . 2.10 

Pineapple- 

Phonograph,  sliced,  No.  2 .  1. os 

Acorn,  grated.  No.  2 .  2.00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  1.65 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Singapore  Chunks,  No.  154,  4  doz .  1.10 

Wallace,  E.  &  C.,  sliced,  No.  2 .  x.35 

Singapore,  cubes,  No.  x54»  4  doz .  x  .05 

Wagner's,  No.  1,  cocktail,  2  doz .  1  oc 

P.  &  B.,  grated.  No.  3 .  1.00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  1,  4  doz . 85 
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The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 
Tan  Chop  Hln,  ft-lb.  chunks.. ....... per  do*. 

««  j  II  <1  II 

it  ft  11  . .  II 

“  1 14  “  sliced  “ 

"  1*“  frated .  " 

“  *54  “  whol .  “ 

Packed  In  their  own  juice : — 

1 54 -lb,  chunks  extra  heavy  syrup, ..per  doz. 
xl4  “  sliced  . .  “ 


■  >o 

.875 
»*75i 
1  *35 

x.4i 
X  •  4° 


CANNED  CRABS,  CLAMS,  LOBSTERS. 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINQ  AND  OYSTERS. 

Crab#—  Per  doz 

Devilled,  No.  x,  4  doz .  1.30 

Devilled,  No.  2,  e  dos .  3.25 

Clams — 

Gold  Label,  No.  z,  4  doz .  x  12% 

Star,  No.  x,  4  doz .  x  .05 

Lobzter — 

B.  &  M.,  No.  1,  flat,  4  doz . 4.20 

B.  &  M.,  No.  >4,  flat,  4  doz .  2.20 

B.  &  M.,  No.  x,  tall,  2  doz .  4.15 

B.  8l  M.,  No.  yAt  flat,  4  doz .  2.90 

Star  brand,  No.  flat,  4  doz .  x.35 

Star  brand,  No.  flat,  4  doz . . .  2  25 

Star  brand,  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  x,  flat,  4  doz .  4,35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry.  No  1, 

2  doz .  1.20 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  dor .  1. 15 

Cotton  Bale,  pickled.  No.  1,  2  doz., .  .  X.I254 

Mackerel — 

Picker's,  soused  No.  x,  4  doz . 

Pickert's,  soused.  No.  2,  2  doz .  2.50 

Pickert’s,  soused,  No.  3,  2  doi .  3.15 

Underwood,  sotued,  No.  x,  4  dos .  1.52 

Underwood,  soused.  No.  1,  2  dos .  x.6 1 

Underwood,  sonsed,  No.  a,  t  do* .  2.45 

Oysters — 

Boyer's,  No.  x,  s  do* .  x.oo 

Boyer's,  No.  2,  *  dot . s.90 

M.  &  B.,  No.  1,  2  doz . 95 

Stewart's,  No.  *,  *  dot..- .  1.95 

Stewart’s,  No.  1,  2  doz . 95 

Victory,  No.  1,  2  doz . 9754 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1.4754 

Gold  Label,  No.  1,  spiced,  4  doz .  8254 

Salmon — 

Gibralter,  Sockeye,  No.  1,  tall .  1  90 

Glbralter,  Sockeye,  No.  54,  flat .  1 .25 

Hapgood’s,  No.  1,  tall,  4  doz .  1.90 

Hapgood's,  1  lb.,  flat . . .  2.15 

Hapgood’t,  1  lb.,  flat,  keys .  2.25 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 
tall,  4  doz .  1.6754 

Humes,  Karluk,  No.  1,  tall,  4  doz .  x.35 


“Is  This 

What  I  Made  ?  ” 


If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  fraud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


LUTZ  &  SCHRAnn  COHPANY 

ALLEGHENY,  PA. 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horseshoe,  No.  t .  **45 

White  Bear,  red,  No.  i.  tail .  x-35 

White  Raven,  . . . 

Plata. 

Chancerelle,  J4s,  key .  a5-°° 

La  Champagne,  jfs,  key .  '7  00 

Billet,  small  2s .  14.00 

Tricolore,  . .  9-°° 


.tteavltas 


3AKU1NE0- 

La  Champagne,  )4’*,  key . 

Cadeau,  a,  key . 

Imported — 

French, 

J4s,  Martel* . . 

ki,  Martels . 

Morel,  )4»,  boneless . 

Ui,  Aurora,  »moked . 

Mue  tard- 

Us,  Irma,  too  can* . . . 

2»,  Eureka,  key,  too  can* . 

2*,  Luncheon,  too  can* . 

&*,  Fox,  100  cans . 

Ms,  Underwood'*,  so  can*. . 

k>,  Irma,  50  can*.. . . . 

)Js,  Harbor,  48  can*,  wrapped . 

t£s.  Booth'*,  so  can* . 

,  Continental,  key,  48  can* . .... 

,  Blancbville,  50  can* . . 


Ms,  Irma.  too  can* . 

2*,  Continental,  key,  too  can* . 

Le  Baron,  too  can* . 

Gold  Label,  K».  oU.  100  c*"*- . 

'•  M*>  mayonnaise  dressing,  100  can* 

«  M».  “  “  50  can* 

Skipper  Sardines — 

Quarters,  Olive  Oil,  key,  too  tins . 

Halves,  Olive  Oil,  key,  50  tins . ...... 

Quarters,  Tomato  Sauce,  key,  too  tins 
Halves,  Tomato  Sauce,  key,  50  tins . 


17  00 
aj.oo 


9  75 
>3  aS 

17.5° 

8  00 

,  3.40 
3*7  'A 
3.10 

■  3  4° 

■  3-95 
3-45 

•  3  4® 

.  *.50 
.  *30 

■  3-*5 
.  3  40 

6  40 
6  40 
4.30 

Per  case 
12.00 
12.00 
13  00 
,  13.00 
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Acme  Sliced  Smoked  Beal.  Per  do*. 

Large  tins,  2  doi .  .  a 

Medium  tin*,  4  do* .  x-~ 

Medium  tins,  a  do* . 

Small  linn,  4  doz . 

Large  glass  jars,  1  doz . 

Specialjars,  x  doz . 

Junior  jars,  a  doz . 


x.65 

x  .00 
3.85 
3.60 
X  .60 
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D.villed  Meat*. 

Curtice  Brothers,  “  Blue  Label” — 

No.  jo*. 
Per  Do*. 


Sliced  Bacaa. 

Beechnut  Bacon,  No.  i,  glass  jars .  *  ®7 )4 

Beechnut  Bacon,  No.  %,  glas*  jar* .  t  -6° 

Acme,  large  glass,  t  doz .  2 -75 

Acme,  junior  glass,  2  do* .  ‘-6° 

Roast  Beet. 

Falrhank's,  No.  I,  *  do* .  x  3° 

Fairbank’s,  No.  a,  *  do*. .  a-25 

Armour's,  No.  i,  a  do* .  x-3a)4 

Armour's,  No.  a,  i  do* . .  2-35 

Libby’s,  No.  i,  a  do* .  *-*° 

Libby's,  No.  a,  i  do* .  2  20 

ICingan's,  No.  i,  a  do* . — .  125 

KLlngan’s,  No.  a,  i  do* .  2  20 

I 

Lunch  Tongue. 

Falrbank's,  No.  t,  ado* . 

Libby’s,  No.  i,  a  do* . . . - . 

Armour's,  No.  t,  a  doz . 


a  ,ao 
2  9° 
*70 


Whale  Ox  Tangae. 

Falrbank's  No.  a,  1  do* . — 

Libby's,  No.  a)4,  1  do* . — . 


, —  7  »« 

.  10.00 


Potted  Ham  er  Oz  Tongite. 

Armour’*  Veribesl,  No.  M 1  4  do* . . . 45 

Armour'*  Veribest,  No.  % ,  a  doz.— ••— .  .80 

Libby’s,  No.  M>  4  do* . — . 45 

Libbv's,  No.  11,  4  doc. . . . .  .80 

R.  &  R.,  No.  4  doz .  1. 15 

R.  &  R  ,  No.  2  do* .  r-95 


CANNED  MEATS. 

Corned  Beef.  Per  do* 

Armour's  Veribest,  with  key,  No.  1,  *  do* .  1 .35 

«•  “  with  key,  No.  a,  1  do* .  a. 35 

Falrbank’s,  with  key,  No.  I,  a  do* .  i-3° 

“  with  key,  No.  a,  1  do* .  *.*5 

“  with  key.  No.  6,  1  do* .  6  90 

“  with  key.N0.14,  >4  do*  .percase  815 

-ibby’a,  with  key,  No.  1,  a  do* . -  t  -35 

"  with  key,  No.  a,  1  do* .  2  -35 

Chipped  Dried  Beet. 

Mo.  1,  e  do* .  2  00 

No.  2  do* .  1  ■  x5 

31as»,  No.  M.  2  do* . . . .  x-45 

51***,  No.  1,  a  do*_ .  a-45 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  do*,  a  8a  ^ 
Beechnut  Sliced  Beel,  No.  )4,glass  jars, per  doz.  1.75 


Patted  Chicken  ar  Turkey. 

Armour’s — 

No.  M.  4  do* . - 

No.  54.  2  do* . 

Libby’s — 

No.  M.  4  do* . 

No.  54,  2  do* . 

R.  &  R.,  No.  M.  4  doz . 


«7)4 
t.  45 

«5 
*.  50 

1  -75 


Boned  Meats, 

Curtice  Brothers,  "  Blue  Label” — 

Chicken,  No.  % . 

“  “  t . 

Turkey,  “  « . 

if  II  j 

Whole  Rolled  Ox  Tongue,  No 

Whole  Ham,  No.  i)4 . 

Whole  Ham,  No.  a}4 . 


Per  Do* 

...  *.85 
...  5.00 
...  *85 
...  5.00 
...  11  00 
...  9. CO 

...  13-50 


Tongue.. . 

Chicken . 

Turkey . . 


1  50 
1  50 
e.10 
* .  10 


Ne.  1001. 
Per  Do*. 
*.5° 
*50 
3-  *5 
3  *5 


if — 

CANDIES  AND  CONFECTIONERY 


Potted  Meats. 

Curtice  Brother*,  ”  Blue  Label"— 

No.  M  Tin.  No.  )4Tln 


Ham . . 

Turkey . 

Per  Do*. 
»S 


Per  Do*, 
a  a5 
a  as 

3  c° 
3.00 


Seape. 

Snider’*  Tomato  Soup — 

3  lb.  cans,  a  doz . . . 

a  lb.  can*,  a  do* . . . . . 

t  lb.  can*,  4  do* . 

Gallons,  cans,  X  doz . 

Schlmmel'*,  assorted  x  lb.,  *  do* . . 

Campbell’s  Assort  ,  No.  1,  4  doz . 

Campbell’s  Special  Assort.,  4  doz . 


par  do*. 
.  *35 

.  *-3S 
•  -9® 

.  $.00 
.  .85 

■  .85 

.8754 


Croft  &  Allen  Co. — 

Extra  Mixture*. . —30-lb.  pa:i« 

Cream  Jelly  Mixtures.. . —  * 

Elcroften  Mixture*. . . . " 

Nobby  Mixtures . . . —  “ 

(^H.lla  Mlrnno  ” 

Fine  French  Mixtures . . 

French!  Cream*. . . 

American  Mixture* . .  “ 

Variety  Cut  Drop* — . “ 

Darling  Mints . . . 

Golden  Drip  Bar . - . xS-»>-  bo«* 

Sonr  Balia . . . —.30-lb.  pail* 

Pancella  Cream  Chocolate . —  1 

I  X  L  Assorted  Chocolate . — . 

King  B  Assorted  Chocolate.. .  * 

No.  1  Fine  Assorted  Chocolate... 

Nonparle!  Drops . — .  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chip* . *S-lb.  P«U* 

Chocolate  Mint* . — . 3»tb.  pall* 

Honey  B  Comb . „...*i-tb.  palh 

Cream  Cocoanut  Balia . . . sfUb.  pails 

Cream  Peppermint— ............. ..30-lb.  pail* 

“  Wlntergroen . .  ‘ 

Wellington  Caramels  . . ..aj-lb.  palls 

Frozen  Milk  “  - - 30-Ib.  palh 

Soft  Jeliy  Gum  Drop* .  ‘f 

Superfine  ”  • . ........ ...... 

Jelly  Beans . — ... 

WintergTeen  Loaenger* 

Mint  ,r  — _ _ —  " 

Assorted  “  - .  "  _ 

Conversation  **  . . -...*8-Ib.  pall* 

C.  fit  A.  Crown  Stick . . 30-Ib.  pall* 

Pancella  Chocolate,  x-lb.  boxes,  yo-lb.  case* 

Rock  Candy,  assorted  . . „.to-lb.  boxes 

Penny  goods . . ..—10  boxes  In  case 


Schimmel’s  Assort.,  No.  i,  4  doz . 85 

Curtice  Brother*,  “  Blue  Label ' 


Consomme . 

Quarts. 
Per  Do*. 
.  3XS 

Pints. 
Per  Do*. 
x-75 

U-Plnta 
Per  Dos 

1. *5 

Boullon . . 

*•75 

1. *5 

Beel . 

x-75 

*.*5 

Julletm*. . — . 

.  3-«5 

x  -75 

*.*5 

Prlntanier  — . . 

.  3-xS 

*•75 

1*5 

Vegetable . 

.  3-25 

1  -75 

1. *5 

Tomato  •».. 

.  3-x5 

x-75 

1. 25 

Ox  Tall. . 

x-75 

*.*s 

Mock  Turtle . 

.  3-x5 

1  -75 

i.*5 

Tapioca  Crecy . 

-  3-15 

x-75 

*•*5 

Pea . . . . 

.  3-x5 

x  -75 

*••5 

Mutton  Broth . 

.  3*x5 

x-75 

1. *5 

Clam  Chowder—... 

.  3-x5 

x-75 

1. *5 

“  Broth . 

.  3-x5 

1  *75 

*.*5 

Chicken  Gumbo ... 

.  3-l5 

1  -75 

*■•5 

Mulligatawny . 

.  3*x5 

x  75 

*.*5 

Chicken . 

“  Broth . 

»  7S 

1. *5 

.  1  x5 

.  6. 50 

1  -75 

*.*5 

Green  Turtle . 

3-5° 

a. 00 

Terrapin . 

.  7-»5 

3-75 

*.*5 

Per  lb. 
.08 

•09H 

.08  a 

-0954 

.1* 

.13% 

.0934 

ot% 
.08  % 

08  >4 

1  > 

.08H 

•  nJ4 

.12 

:»8 

*3 

•  is 

.  i6>4 

:.-;g 

.12 

•0954 

.00)4 

.it 
.10 
.07X 
.10 
.08 
■09% 
.09)4 
•09H 
09  K 

.08 

.12)4 

•09)4 

4.5° 


CATSUP. 

BeefSteak  Catsup,  Medium. .  . 

Campbell's,  No.  8,  2  doz . 

Campbell’s.  No.  8,  Tobasco  . . 

P.  P.  Co  ,  Spiced  No.  32,  5  doz . 

Home  Made,  No.  8,  4  doz . . . . 

Waldort,  medium,  12  oz.,  screw  top,  a  dot. 
Snider's  Catsnp  : — 

Pints,  a  doz . . - . — 

54-plnts,  a  doz . ..— . . . — . 

Quarts,  1  do* . . . - . • 

Gallons,  6  jugs  In  crate—..— . per  jug 


Per  Do*. 

2 .00 
.87K 

•87H 

1-35 

•65 

.90 

e.ie 

»-3° 

3Ss 


naan 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  you  know  why  you 
should  sell  it  ? 

Will  uou  mention  the  “Grocery 
World”  when  you  write? 

4  0  cents  a  pound 

Packed  in  J4-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  PEXXSFI.  I'AXTA 


Egg  Insurance 


To  Deliver 
I  M. 
Dozen 
E  ggs 

Costs  You 


IN  PAPER  BAGS 

Standard  Bags  per  M,  .  .  $1.20 

Twine,  2  Balls, . 10 

Clerk’s  Time  Handling 
and  packing,  1  minute 
each  doz.,  i6)4  hours 

at  15c., . 2.50 

Breakage,  average  8  eggs 
per  case  of  30  doz., 

33K  doz.  at  24c  ,  ...  8.04 

- $11.04 

IN  STAR  EGG  CARRIERS 

1  doz.  No.  1  Star  Egg 

Carriers . $'■ 2  25 

1  M.  No.  1  Star  Egg  Trays,  3.00 
Clerk’s  Time  filling  Car¬ 
riers,  5  sec.  each  doz. 

4  1-6  hours  at  . . 63 


IN  PASTEBOARD  BOXES 

For  1  M.  Pasteboard  boxes,  .  $  5.50 
Breakage,  1  egg  every  3  doz. 

delivered . •  8.04 

Clerk’s  Time,  handling,  setting 
up  and  packing,  15  hours 
at  . .  2  25 

$15-79 

Delivering  with  STAR  EGG 
CARRIERS  and  TRAYS,  cost 
as  specified  in  opposite 

column . 3.63 


$588 

$596 


(Can  be  emptied  in  1  second.) 

1  doz.  No.  i  Star  Egg  Carriers 
left  on  hand  when  eggs  are 
delivered, .  2-25 

AMOUNT  SAVED  when  deliv¬ 
ering  with  STAR  EGG  01 
CARRIERS  and  TRAYS,  .  $0, l\ 


$12.16 


STAR  EGG  CARRIERS 
SAVE  YOU . 

Star  Egg  Carriers 
Prevent  Miscounts 

STILL  GREATER  SAVING  BY 
USING  NO.  2  SIZE,  AS  PER 
CUT  ABOVE. 

Thousands  Have  Been  Convinced. 
WHY  NOT  YOU? 

A  Trial  Order  Will  Do  It. 


Star  Egg  Carrier  &  Tray  Mfg.  Co.,  Rochester,  N.Y..U.S.  A. 


XHZRJTINC  TO  HD^HRTISBRS  JCIMDL.Y  MBNTION  GROCERY  in£ORL.C 


GROCERY  WORLD 


33 
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ketchup. 

Curtice’ ■  "Blue  Label"  Tomato  Ketchup Per  Care. 

Small,  25  bottles  in  case . 

Medium,  25  bottles  in  case . 

Large,  12  bottles  in  case . . 


3.00 

4-75 

3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’* P“  lb. 

Premium,  is  to  S5  lbs . 35 

Caracas,  sweet,  6  lbs  •aeeeeeee ••••••••• eeeeeeeee •••••*  •3* 

German,  sweet,  is  lbs . ... . 2  5 

Auto,  sweet,  6  lbs . . . - . 3 * 

Cocoa,  #-lb.  cans,  xa  lbs.  in  boa . 3° 

Cocoa,  # -lb.  tins,  6lbs.^ . . . 3® 

W.  H.  Baker  s:-  \ 

Best  Cocoa,  X-U>- . . P«l*».  33 

“  t-lb.  “  ~ . . .  'S'! 

Premium  Chocolate,  X*.  is  lb* . 31 

“  X*.  is  lbs . 3*X 

Best  Sweet  Chocolate,  XB . so 

Best  Sweet  Chocolate,  i-ss . .  -2° 

Hershey’s — 

Mi.k,  Hs,  61b . . v . per  bo*  i.5S 

Cocoa,  Epp’s,  H-lb-  *!“».  7  lb* . ••••••• . 4* 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

•  *  *•  6-lb.  boxes,  X-lb.  tins, 

per  tin,  .37X 

<«  «  6-lb.  boxes,  X->b.  tins, 

per  tin,  .19 

“  Huyler’s,  X*.  ®  lb . 43 

—  •*  “  Xs,  6  lb . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  n-lb.  cases— 

Per  can.  Per  doz. 

X -lb.  round  cam . 19  3  ■  *7 

X-lb.  “  . 3o  3  6° 

i-lb.  “  . 59  7-  08 

IX- 0*.  “  jo  can*  In  case  .07  ]b 

5-lb.  •*  . .  *-75  55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  ,4  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 4* 

Sweet  Vanilla,  4  to  lb . *8 

“  8  to  lb., . 28 

Plain  Cooking  Chocolate,  X-lb-  cakes . 3® 

Blooker’s  Cocoa  Powder — 

X- lb.  tins,  2  doz.  In  box . per  doz.  1.88 

X-lb.  tins,  2  doz.  in  box .  “  3-5° 

i-lb.  tins,  1  doz.  In  box .  “  6-5° 

5-lb.  tins,  1  doz.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  In  case .  “  -5° 
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Wilbur’s  Cocoa — 

Breakfast,  X-lb-  tins,  6-lb.  boxes . per  lb.  .37 

“  X-lb.  tins,  6-lb.  boxes . per  lb.  .36 

Wilbur’s  Chocolate — 

Premium,  X»,  12-lb . per  lb.  .  30 

Sweet  Clover,  X*>  ®'lb . per  box.  1.65 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  %s..  . . 3® 

Cocoa,  labeled,  Is. . 38 

Premium  Chocolate,  Xs . 28 

Premium  Chocolate,  X* . . . . 

Ideal  Chocolate  and  Cocoa  Co.: — 

Ideal  Cocoa,  X'lb-  size . per  lb.  .40 

“  “  I-lb.  “  .  “  .4* 

“  Baking  Chocolate,  X-lb  size .  "  .27 

•<  “  «  X-lb-  “  .  “  .29 

“  Milk  Chocolate,  6-lb.  box . per  box  1.65 

<*  VanlUa,  Sweet,  6-lb.  “  .  "  1  65 

Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  X-lb.  packages . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X-lb-  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  X-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X'lb-  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X'lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . . . per box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  filih-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

i  tins . . . 4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  X-lb- 

tins . . 


-19- 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X-lb- 

tins . 38 

Cocoa,  12-lb.  boxes,  6  ooxes  In  case,  X-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 4° 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- Ib.  tins . 4° 

Diamond  Chocolate,  sweet,  X-lb-  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .27 

i*“  “  6  “  “  “  .27 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,i2b*8.  In  case,  X  lb.  tins  “  34 

X-lb. tins,  6-lb.  bxs.,  la  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . .  1  ■  75 

Peter’s  MUk  Chocolate: — 

No.  61 — X  lb-  sUe,  croquettes . per  lb.  .48 

No.  62— X  lb.  “  “  -48 

No.  63— X  lb.  “  flat  packets .  “  +8 

No.  64-X  lb.  “  “  “  “  48 

No.  93—  i  lb.  "  “  “  “  48 

No.  66 — yi  lb.  “  “  "  “  .5° 

No.  67 — A  lb.  “  “  “  “  .5° 

No.  68 — Jo  lb.  '*  "  “  “  .30 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb.  jars,  6-  and  12-lb. 

boxes  . . '• . 40 

Croft’s  Cocoa,  |s,  2  doz.  In  box .  1 .95 

“  «  X*.  6>b.  “  39 

“  «*  Xs<  8  lb.  “  38 

“  “  is,  12  lb.  “  37 

“  **  5  lb.,  6  cans  In  box . 37 

"  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 

“  Superior  Sweet,  6  lb.  “ 

“  Premium,  XB>  12  lb.  “ 

“  “  Xs.  12  lb.  ’* 

Hawley  &  Hoop’s  Breakfast  Cocoa — 

A  No.  1,  XJb.  tins,  12  In  b<^ . 34^ 

"  X-lb.  “  24  “  . 35X 

Cocoa  Shells,  cleaned,  bags . per  lb.  .01 

KNICKERBOCKER  CHOCOLATE  CO. 

Hasty  Lunch  Chocolate — 

X-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

X-lb.  “  “  24-lb.  “  .  "  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2 .10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  X‘lb-  tins,  6-lb.  boxes . 3®X 

*'  j^-lb.  *'  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  cans,  6-lb.  boxes . 29 X 

“  X-lb.  "  12-lb.  “  . 29 

«  i-lb.  "  6-lb.  “  . 3X% 

•<  J-lb.  “  12-lb.  "  . 3» 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  %s,  6-lb.  boxes . *®X 

“  %s,  12-lb.  "  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C..72  •'  .  “  140 

Premium  Chocolate — 

X-lb.  cakes,  la-lb.  boxes . 27X 

X-lb.  “  24-lb.  "  . «7 
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Milk  Chocolate — 

40  3-ccnt  cake*  in  box,  24  to  halt  case . 80 

40  “  11  48  to  case . ....  .80 

24  5-cent  cakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 78 

CONDENSED  MILK. 

Eagle,  4  doc . 6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  4.20 

Defiance,  4 doz .  4*3° 

Magnolia,  4  doz .  4  80 

Rose,  4  doz .  4.60 

Dime,  4  doz .  3.90 

Winner,  4  doz .  4.60 

Baby,  1  doz.,  glass .  1.90 

Keo  cross .  4. 50 

Peninsular .  4.35 

Leader .  4.30 

Banner. 4  doz .  4.50 

Star,  4  doz .  4  to 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  60 

Peerless,  5c.  size,  4  doz .  2  10 

Yacht,  family .  3  50 

St.  Charles,  family  size,  4  do* .  3  75 

St.  Charles,  hotel  size,  2  doz .  3  95 

Silver  Cow,  5c.  size . 6  doz  3.25 

Pet,  10-c.  size,  4  doz . per  case  3.  45 

Pet,  <-c  alze,  fi  doz. . per  case  3  1  o 

Van  Camps,  6  doz.,  small .  2  90 

Van  Camps,  4  doz.,  family .  3.55 

Van  Camps,  4  doz.,  large .  4  00 


HIRES  CONDENSED 
MILK  AND  CREAM  Percase 

Hires  Con-  \  _  xn 
densed  Milk  ..  J  ®'ou 

Queen .  4.60 

Blue  Ribbon _  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

dold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  live 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


We  Are  Advertising 
This  Trade-Mark 

This  trade-mark  means 
to  Jams  and  Marmalades 
/  what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS— fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


n.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SltERRON,  Agent 

31  South  Front  Street 


Do  You  Know  What 
Ramly  Stands  For? 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  io  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you,  put  the  Ramly  in  stock. 


MENTOR  CIGARETTE  CO. 


404  Atlantic  Avenue 


BOSTON ,  MASS. 


Philadelphia  Representative: — Arthur  Hagan  &  Co.,  151  N.  Third  St. 


Wouldn’t 

You 

Like  to  Be 
.  Sure? 

If  you  once  had  the 
satisfaction  of  knowing 
exactly  what  your  pur¬ 
chase  of  future  canned 
goods  were  going  to  bring 
in — whether  you  were 
going  to  get  25  percent., 

50  per  cent.,  or  all,  you 
would  never  buy  again 
on  the  old  indefinite  basis. 

You  can  get  that  satis¬ 
faction  by  buving  Blue 
Bell  or  Clover  Farm 

canned  goods.  They  are 
sold  on  ico  per  cent, 
delivery  contracts  and  are 
about  the  only  canned 
goods  that  are. 

Your  jobber  can  get 
them. 

Str^sbaaigh,  Silver 
6  Co. 

Aberdeen,  Md. 
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COCOANUT.  Por  lb. 

Schepp'x  Shredded,  W-lb.  pkgs.,  15  lbs.  to  case  .23 'A 

“  “  )?»>« . 22% 

Dunham's,  5-c«nt  package . a9 

"  . . * 

<•  Ug . 28 

“  and  . — •  -26% 

Franklin  Baker  Co’s— 

Brazil,  70  #-lb.  packages .  a.5» 

“  35  J<-lb.  “  .  a. 50 

“  38  H -lb.  and  16  %-\b.  packages .  2.50 

Brazil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  paHa,  20  lba . 11 

"  “  In  boxes,  25  lbs . roJ4 

“  “  In  barrels,  140  lba . 10 

Table  Talk,  Thread,  in  pails . zz 

“  “  Inboxes . 10 

“  “  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10^ 

•*  Slice,  “  120  lbs . io5< 

*  Strip,  “  iaelbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  .08 % 

Oyster  “  . . . 08  .08K 

Wine  Scroll.. . . to 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 07J6  .08 

Brown  Edge  Water .  ,10 

Butter  Thin .  12 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .  10 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed . oi%  .09 

Crystal  Bar .  .09 

Fig  Bars.  .  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08  %  09 

Fruit  Gem .  .08 

Grandma  Cookies . . . o8$$  .09 

Honey  Tumbles.  XX . 09  %  ,10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . -  .09 
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Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 09  .10 

Iced  Vedette  Wafer . °7kA  -oS 

Lemon  Bar . 08^  .09 

Man*  in- the- Moon .  .08 

Milk  Lunch . . . 07  '<>1% 

Orange  Cookies . .. . 07 %  .08 

Quaker  City  Mixed . 07 %  .c8 

Salted  Strips . . o8J4  *°i 

S.  ltines  . .  . .. .  .12 

Soda  Biscuit  XXX . 06#  .07 

Spiced  Waters . .  .07^  .08 

Sunshine  Cookies . 07^  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 06 %  .07 

Package  Goods —  Per  doz. 

Animals . . . 50 

Butter  Thin..... .  x.oo 

Gingerettes .  x.oo 

Gold  Medal  Soda  (small) . 50 

4f  "  (large)  . 9° 

Graham  Wafers .  x  -to 

Ivinettes .  x  00 

Milk  Lunch .  x.co 

Our  Ginger  Snaps .  5  0 

Pink  Tea .  1 .00 

Sugar  Snaps . 50 

Saltona  Biscuit . . .  x  o? 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Cennecticut,  Rhode  Island,  Maasachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  in  case,  per  doz.  1 . 15 
“  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  x.75 
“  “  with  Horse-radish. p.  dz.  1.75 
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Weln  Sent,  Id  bbls . . per  gal. 

“  1  gallon  atone  jazz . por  jar  .75 

“  5  gallon  kegs . . . ...  .per  keg  a.  30 

Prepared  Mustard,  In  bbla . per  gal. 

“  “  In  15  gallon  kegl.. per  gal. 

"  ‘  In  10  “ 

“  “  In  5  "  "  .25-. 40 

“  “  In  2  gallon  palla.. .per  pall  .75 

*<  "  In  1  ,r  “  .40 

Prepared  Special,  with  spoon,  2  doz.  In  caae, 

per  doz . 95 

“  Sifting  top,  3  doz.  In  case... ..per  doz.  .46 
“  with  Horae-radish,  2  doz.  m  caae, 

t>ez  doz . . . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Kmmenthaler  Swlaa  Cheese,  Selected  tub. 


..loaf, 


.26 
■  26% 
.22 
.36 

■32 

:S 

3*5 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  leas 

Roquefort  Cheese,  12  In  case..per  lb.,  .35,  “ 

Parmesan,  loaves  about  30  lba . loaf,  .27,  cut 

Edam  Cheese,  12  in  caae. ..case,  10.50,  single. 

In  tin . per  lb. 

“  i-ib.  tins . per  caae 

Camembert,  In  wood  boxes . per  doz.  2. 75-2. 85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . . „ .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . . . . 

Parmesan,  grated,  ready  tor  use,  small  bottles, 

per  doz . . . _  z. 75 

Obnutzer  Hand  Cheese,  too  in  box .  2.25 

Edelweiss, Romatonr  and  Bier-Kaae...perdoz.  4.00 

American  Swiss,  No.  1 . loat  .19  cut  .20 

"  “  Square  loaves.  No.  1,  about 

25  lba.  each . per  lb.  .19 

Llmburger  Cheese,  No.  z„...box,  18  ;  %  box. 

18;  less . . . „ .  .19 

Muenster  Cheese . „ . . . .per  lb.  .  19 

Brick  Cheese,  No.  1 . „ . . .  “  .18 

English  Dairy  Cheese . . .  “  .175$ 

Pineapple  ( Picnic  size),  6  In box_ . per  box  3.00 

“  (Gem  size),  6  In  boa .  “  2.25 

Royal  Luncheon  Cheese —  2.25 

Dinner  sise,  z  doz.  in  case... . per  doz.  4  50 

Lunch  size,  2  doz.  In  caae .  “  2.40 

Picnic  size,  2  doz.  In  case .  “  1.35 

Trial  size .  “  1.00 

MacLaren  Imperial  Cheese,  Clnb  size. per  doz.  1 . 00 
“  “  “  No.  1  size  “  2.40 

“  Roquefort  “  large  size  “  2.95 

"  “  “  small  size  “  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  boa. ..per  boa  1.55 
“  d'lslgny,  “  6  In  boa...  “  1.55 

Wm.  Tell  brand,  12  In  boa .  “  1.25 

Neufchatel  (Cow  brand),  *5  In  boa . per  boa  1.05 

Star  Cream,  or  Phlla.,  12  •*  ....  “  2  22 

Miniature  Cream,  or  Phlla.12  “  ....  “  1.10 

Hand  Cheese,  8  doz .  “  z.35 

“  4  “  . -  “  -7° 

“  4  “  Thnringer . „  “  .85 
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Farmer  Hand  Cheese,  4  doz.  In  boa...  per  box 

Schutzen  Cheese,  12  in  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 


I - 1  b  packages  . 


, — per  1 


>•45 
x  25 


.18 


IMPORTED  AND  AMERICAN  MEAT8  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wuratel,  16  In  tin . per  doz.  4.75 

“  8  “  .  '•  2.75 

Carlsbad  Speck  (Imported  Bacon)  ....  “  .32 

Imported  Cervelat  Sausage  (RoUTs) . per  lb.  .  48 

Imported  Frankfurters . ...per  dot.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . per  doz.  3.00 

American  Holatelner.. by  bbl.  is  less,  per  lb.  .14 

“  Landjager,  snort . _ . per  lb.  .34 

“  “  long . .  " 

“  Mortadella,  Dry . . . per  lb.  .25 

“  Knack  worst,  25  In  box,  per  boa, 

>4-75 . per  doz.  2  .40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

z8)4;iess . _ . „..  .so 

“  Cervelat,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .17  ;  less. . 19 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .I4K:  Iras . 16 

*'  Cervelat,  Tip  Top,  50  and  100-Ib. 

boxes,  .12;  leas . .14 

“I  Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  ,2t ;  leas . ...  .23 

“  Salami  (E),  50  and  too-lb.  boxes, 

.18%;  leas . to 

“  Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .17:  less..... . >9 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .15M  ;  less . . . 17 

“  Tongue  Sausage . .....per  lb.  .18 

“  Smoked  Brannschwelger  Liver  San- 

sage . . . per  lb.  .15 

*•  Lachs  Ham . “  .18 

“  Petit  Dellcateas  Frankfurters,  plain, 

per  doz . .90 

“  Petit  Delicaless  Frankfurter!,  with 

Sauer  Kraut . ......per  doz.  .90 

“  Lebanon  Beef  Bologna.. ...per  lb.  .15 

"  Paprika  Speck . . *'  .18 

Mettwurst,  half-round . . . "  .x6 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dellen . . . per  lb.  .24 

Smoked  Thuringer  Blutwurst . “  .18 

“  Pfeffei  worst. . *'  .18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  aox .  4.73 

"  (Derby  Brand),  quart  glass  jail 

P*r  doz . . .  5.75 

"  (Derby  Brand),  ze-oz.  jars, 

per  doz . . . .  a  50 

Calves'  Head,  In  round  tins . per  doz.  1 .65 

Pickled  Meats,  In  glass .  “  x.oo 

(Tripe,  Ox-Heart,  Beef  Salad.  Pig' l  Feet.) 


Deliver  by 
Automobile 

Don’t  think  before  you  look  into  the  Lindsley  Car  that  the  Automobile 
delivery  proposition  is  too  expensive  for  you. 

The  Lindsley  Commercial  Car  will  save  money  for  every  merchant  who 
uses  team  delivery.  If  he  uses  two  teams  he  can  under  some  conditions 
save  as  much  as  $1,000  a  year. 

A  boy  can  both  run  this  car  and  keep  it  in  order.  It  carries  1,500 
pounds,  and  will  carry  1,000  pounds  up  a  30  per  cent,  grade.  Runs  30 
miles  on  one  gallon  of  gasoline. 

You  can’t  afford  not  to  investigate  this  car. 

J.  V.  LIINDSUEY  &  COMPANY 

Suite  1112  IVIonadnocIc  Building 

CHICAGO 


If  You  Haven’t  a  Cash  Register 
We  Will  GIVE  You  One 

We  have  a  particularly  fine 
brand  of  cigar  in  the  General 
Macomb.  Every  time  we  get 
a  smoker  to  try  them  he  keeps 
buying  them.  To  get  more 
grocers  to  bu)'  and  push  them 
we  are  giving  away  a  hand¬ 
some  Cash  Register.  If  you 
need  one  write. 

FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 


They’re  Tired  of  the  Imitations 


Don’t  you  think  your  trade  are  about 
tired  of  the  rainbow-hued  imitation  gelatine 
that  desire  for  novelty  has  given  some 
vogue  during  the  last  few  years  ? 

Don’t  you  think  they’d  like  some  real 
gelatine — the  pure,  fresh,  old-fashioned 


gelatine  made  of  fine  calves’  stock,  clear 
spring  water  and  nothing  else. 

You’d  probably  be  surprised  at  the 
eager  welcome  Chalmers*  Gelatine  would 
get  from  your  customers.  Try  it.  Granu¬ 
lated  or  shredded. 


JAMES  CHALMERS’  SONS,  Williamsville,  N.  V. 
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Beet  Salad,  In  glass . per  dox. 

“  “  In  pint  jars,  glass . 

*<  “  In  quart  jars,  glass .  ** 

Lamb  tongues,  In  glass .  “ 


z  .60 


HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M."  Xbbl.S.5<>  60-75 

«•  milkers,  “  X  bbl.  6.50  75-85 

11  mixed.  Standard,  bbl. 

X  bbl .  5.50-6.50 

Holland  Herring,  milkers  Standard,  bbl. 

X  bbl . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl.  8.00 . 

"  milkers,  large  fulls,  bbl 

X  bbl.  8.00 . 

Marinlrte  Herring,  Imported,  about  40  In  pail.  1.25 

Roll  Herring,  Imported,  about  25  lnpalL, .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . Per  lb.  15 

Matjes  Herring . per  pan 

BISMARCK  HERRING. 

Pint  size,  round  tins,  wlthikey . per  tin 

Quart  “  “  “  ‘ 

2  Qt.  “  «  "  . 

4  Qt.  “  ' "  “  . 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

RoU  Mops,  4  qt.  tin,  1. 10,  2  qt.  tin,  .60,  qt.  tin 
Brat- Haring,  4  qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin 

EngUsh  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oral  tins, 
per  do* . . 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  kee 

“  5-lb.  pails . per  pan 

**  xo-lb.  pails . . .  * 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “ 

«  “  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . per  do*. 


.20 

•  35 

•  55 
1. 10 


•  5° 

■  40 


*•5° 


•  75 
.55 

1.05 

•  75 
2.75 
2.25 


NORWAY  ANCHOVIES. 

Original  Package . . . .per  X  bbl.  5.50 

Repacked  in  5-lb.  pail . .per  pail  .60 

“  in  10-lb.  pail . . .  *.*° 

“  In  5-gal.  kegs . per  keg  2.75 

“  In  X-lb-  flat  tins . per  dox.  .95 

“  in  X'lb.  tall  tins . -  “  *-5° 

«  in  x-lb.  taU  tins .  “  *  00 

Fancy  Kegs — ijxkeg,  .80;  X  keg, .42;  X  keg, 

•3*;  54  keg . -  *0 

SALT  SARDELLEN. 

Origlxial  Package,  1902 . per  anker  x6.oo 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

•«  pint  jars . per  dox.  6.00 

“  large  tumblers . -  “  2**5 

small  tumblers .  “  1.25 


RUSSIAN  CAVIAR. 

x-lb.  Tins,  per  dox  19.5°  X  kilo  Cans,  per  dr.  19.50 

14  «  “  10.50  X  “  “  io-5° 

X  "  “  5-5°  54  “  “  5.50 

54  “  “  2.75  11.  “  “  *  75 

GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — abont  2000 . per  cask 

50  “  bbl.—  “  . . per  bbl. 

15  «  keg—  "  500 . per  100 

10  “  keg—  “  . .  1,00 

5  “  keg—  “  150 . 

10  lb.  pall —  “  50 . .  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . .. . per  cask 

48  gal.  bbl . . . P*r  bbl. 

o  “  keg . per  keg, 

5  “  “  .  “ 

10  lb.  pail . . . Per  P*U. 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkngeln . . . 

LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  x,  6  ‘  ...  “ 

“  “  No.  2,  6  “  ...  “ 

"  “  No.  3. 6  “  ».  “  „ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins . 


6. 50 
2.  40 
1.25 


.18 

.25 


•  3° 
-5° 
•75 

1. 00 
5-*5 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 

Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg . -  4 -5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

G»&^====S^  ’ 

Potato  Flour . 

German  Dried  Pears.... 


.08 

•  14 


Dried  Mushrooms .  ,/6o-.xco 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


08 

•  05 

06-.08 


COTTOLENE. 

302-lb.  tins . per  case 

*5  4-lb.  «  . 

6  xo-lb.  “  . 

Freight  prepaid  on  two-case  lot*. 


EQGS.  Per  Dox- 

Nearby,  candled  and  selected, 30-do*,  crate*...  27 
Western. . 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .  >554 

New  York,  Full  Cream,  new,  xst’s,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . «7 

Anchovies,  in  oil,  %  bottles .  4-5° 

«  «  X  “  .  3-*5 

Anchovy  Paste,  fancy,  per  do* . .. .  4-75 

“  plain,  per  dox. .  3-75 

Bouillon,  Bnmham,  pints,  2  do*.  In  case .  3  -75 

“  **  X  pints,  2  dox.  In  case....  2.00 

Capers,  Nonparlel,  54  gallon  kegs .  *.5° 

“  ••  Quart,  glass . per  do*.  7-°° 

>*  '•  bottled,  X  size...  .per  do*.  2.35 

ft  •*  ••  ^  “  .  “  I.9O 

it  a  ••  ^  “  .  **  I-I5 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 

••  med.  “  “  12  “  “  5  *°° 

"  small  “  “  24  “  “  4-75 

Cherries  In  Maraschino,  in  glass,  i-do*.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb. ,  4  d*.  cse.  p.  d*.  .  90 

••  “  31b.,  adz.  case  ’*  2.20 

Currie  Powder,  pints,  per  do* .  3-5° 

“  40*.,  “  .  2.25 

«  20*.,  “  .  1 -so 

Russian  Caviar,  54’s .  2.85 

“  X’* .  5- 5° 

••  X’» .  10  5° 

*■  x’s .  20.00 

French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case .  16  .00 

“  Moyen’s,  per  case . 13.00 

Kippered  Herring,  6  doz.  In  case . per  doz.  1 . 60 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

<«  “  Dinner  Biscuits,  per  lb...  .29 

*«  "  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  in  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1 .  *5 

“  “  X  pints,  per  doz . 60 

Salt,  In  4-do*,  stone  jars .  *•  75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz .  6. 50 

“  “  “  so*.,  “  .  3-55 

Armour’s  Beef  Extract,  2  oz.,  "  .  4-  45 

«  <«  “  40*.,  “  .  8.20 

Anker's  Extract  of  Beef,  120  trials .  4.00 

“  «  “  40* . per  doz.  4.00 

•<  "  "  8  o* .  “  7.25 

“  '•  “  16  o* .  "  *3-5<> 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case.. 

Extra,  “ 

Hotel.  “  “ 


Shrimps,  Pickled,  small  size . . 

Dunbar’s  Shrimps,  2  doz.,  per  doz . 

“  Figs  in  Cordial,  1  do*.,  per  dox.., 
Bishop's  Figs  in  Cordial,  x  doz.,  per  doz.... 
Crystallized  Ginger,  x-lb.  tins,  per  doz . 

“  X-lb-  “  <*  ...... 

Rose’sLlme  Juice,  per  doz . . 

Victor  Rose  Water,  per  do* . 

“  Peach  Water,  per  do* . 

Pitted  Olives,  per  doz . 


•3* 
•55 
1.15 
2.25 
1. 00 
a. *5 

I00 

6  50 
4.00 
2. 25 
3.60 
a.  25 
2.25 
S«J 


FLOUR.  Per  Bbl 

King  Midas .  6.70 

Gold  Medal .  6.45 

Melbourne .  6.15 

On  Top .  6.60 

Ceresota .  6  40 

Pillsbury’s  Best . ............  6  35 

Taylor’s  Fancy .  5-5° 

Semper  Idem .  4  -1° 

Pride  of  the  West .  5-  25 

Sunbeam .  5*  *5 

Quaker  City .  6.05 


SELF-RISING  FLOUR  AND 
BUCKWHEAT. 

Aunt  Jemina’s  Pancake,  36  packages .  2.85 

Franklin  Pancake,  30  21 .  3.50 

Uncle  Jerry’s  Pancake,  40  packages .  2.50 

Hecker’s  Buckwheat,  32  3s . per  case  4.10 

Hecker's  Buckwheat,  64  iX* . Per  case  4.60 

Hecker’s  Flapjack  Flour,  24  packages .  x  .90 

Hecker’s  Superlative,  32  packages .  4.32 

Log  Cabin  Pan  Cake  Flour  ,36  as .  3.25 

Ralston's  Purina  Pancake  Flour,  36  ss .  3.00 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  do*.  .95 

Selser’s,  medium  bottles,  2  doz . per  dox.  *.  35 

Schlmmel’s,  xo-  oz.  bottles,  2  dox.  in  case .  1.45 

•*  6-0*.  ” . 95 


Watch  the  Insects  Swarm 
- to  the  Light - 


Almost  every  living  thing  is  attracted  by 
light — particularly  is  this  so  with  the  greatest 
of  living  things — human  beings.  The  store¬ 
keepers  who  do  the  biggest  business  keep 
their  places  working  for  them  after  business 
hours.  They  put  goods  in  their  windows  at 
bargain  prices,  then  “turn  on  the  light’’  so 
people  can  see  them.  One  person  attracted, 
who  becomes  a  customer,  pays  what  the  light 
costs,  the  rest  are  extra  profit.  Write  us 
and  we  will  show  you  how  to  make  your 
store  work  for  you  while  you  sleep. 


The  Philadelphia*  Electric  Co. 

V=  10th  and  Chestnut  Sts.,  Phila.,  Pa.  J 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


-  ,-WgC- 

mm- 

MMaX 

4'0uwvww'*a 

^SHBURN-CROSBYf 


Now  Sold  by  Philadelphia  Jobbers 


I  IS 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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FARINACEOUS  GOODS. 


Corn  Meal-  PerBa| 

Lea's,  white,  Table,  ioo  lbs.... . .  a  00 

"  yellow,  granulated.  100  lbs .  a  00 

u  **  table,  100  1  os .  *  95 

Wetteru  yellow,  granulated,  xoo  lbs. . .  1  •  6° 

Western  white,  granulated,  100  lbs .  1  65 

Quaker,  36  packages .  *  •  75 

Farina,  Hecker'i,  *4  i's,  per  cane .  x.  4° 


Scbumacker’s,  34  packages,  per  case..  1 . 20 


—20— 

H.  O.  Oats,  24  packages . 

Motncr  »,  18  pacaages . . . 

uaker,  18  small  size . 

uaker,  ao  large  size . 


Rolled  Oats— 

Avena,  per  bbl.,  180  lbs . 

Avena,  per  keg,  90  lbs . 

Standard,  180-iu.  bbis . 

“  90-lb.  bags . . . 


California  Lima . .pe*  K>.  -°5% 

Marrows,  Fancy  N.  V.  State,  grain  bags 

bush  a. 30 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  a  3^ 
Pea,  fancy,  N.  Y.  State,  grain  baga,  bushel  2.32)4 

Pea,  fancy,  Michigan,  grain  bags . bushel  3.30 

Red  Kidneys .  '*  *•  <-° 


Peas-  — 

Green..... . 

Scotch . 

Split,  yellow, 
"  green . 


.per  bushel 

i* 

II 

«< 


3  07}4 

3.35 

3.05 


Sago- 

Fine,  bags  about  160  lbs . 

50-lb.  lots . 

Admiral,  Pearl,  14's . 

Tapioca,  Instantaneous,  30  z'i. . 

“  Colburn’s  Hasty,  36  pkgs 
"  Minute,  ^-gross,  per  box. 

<•  Flake,  about  135  IDs . 

"  “  less  quantity . 

“  Pearl,  3 10  lbs . 

*•  *  less  quantity . 


..per  lb. 


a 


LentUe- 

1 10-lb.  baga . per„lb- 

Less  quantity . . . 


•06K 

.07 


Shaker  Corn- 

Fancy,  barrels . P«r  lb.  .06 

Less  quantity .  .  “  -0°'A 

Hominy — 


Schumacher's  Breakfast.  10  pkgs.  to  case....  1 .30 

Western  Pearl,  100  lb.  bags .  *.*5 

Western  Grits,  too  lb.  bags .  1.65 

Barley— 

OO . ». . . 

No.  3,  100-lb.  bags. .  3 '9° 

Noodles,  Climax,  34  ioc.  pkgs.,  asst  ,  case .  1.15 

“  “  48  JC.  pkgs.,  case .  1.35 

“  “  asstd.,  *4  JC.,  IS  ioc.  case...  1.30 

"  Smith’s,  30  10  c.  packages .  1 .90 

"  **  assorted,  5  and  10  C .  1.90 

Golden  Egg,  5  and  10  cent. . .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent .  *.55 

Oatmeal ,  B ,  per  bbl. . . .  7  -75 

“  “  kegs  100  lba.,  par  keg .  4.00 

Oaten  Goads,  In  cases—  Per  case 

Avena,  18  packages.... .  1.50 

Banner  Cats,  so  packages. .  4  ■  35 

Friends’  Oats,  36  packages . 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  3-lb.  pkgs . case 

Purina  Cream  Graham . . . per  bbl. 

Ralston  Barley  Food,  >4  a's . per  case, 

Ralston  Health  Food,  34  «'s.  packages  * 

Purina  Pankake  Flour,  36  as . 

Purina  Whole  Wheat  Flour,  ao  5's . per  esse 

Egg-O-See  36  packages . 

Egg-O-See  Corn  Flakes,  36  packages . 

Cook's  Malto  Rice,  36  a -lb.  packages . 

Cerealine  Flakes,  36  packages . 

Force  Food,  36  packages . 

Mapl  Flake,  36  "  . 

Shredded  Whole  Wheat,  jo  packages.. . 

<<  II  II  «« 

Cream  Wheat,  36  packages . 

Apetiza,  34  packages . 

Flaked  Rice,  Cook's,  34  packages . 

Wheat  let.  30  packages . 

Wheatena,  36  Packs . 

Grape  Nuts,  34  packages . 

Korn  Kinks,  72  packages . 

Petti jobn’s  Food,  18  packages.. . 

Presto,  36  packages . 

Quaker  Puffed  Rice,  36  packages . _ . 

Quaker  Wheat  Berries,  36  packages . 

Triscnit,  30  packages . 

Kellozg’s  Toasted  Com  Flakes,  36  packages.. 

Zest,  36  packages,  10  cent  siza . 

Zest,  34  packages,  15  cent  size. . 

Zest,  30  packages,  aj  cent  size . 


2  85 
.04^ 

•  05)4 

.04# 

.05 
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HOLLAND  RUSK 
The  Original 

Per  case 

Cases,  5  doz.  pkgs  ...  4.75 
Cases,  3  doe.  pkgs.  ..  2.90 


HOLLAND  RUSK 
CRUMBS 

For  frying  oysters,  cro- 
quetses,  nsh,  meats,  etc. 

Per  case 

Cases ,2  dz.i  lb.  pkgs.  z.8o 


3-e5 

3- 8j 
3  ®o 
3.00 
4.30 
s.70 
2.65 
4.3° 
3.35 
3  65 
3  70 
5-00 
2.  60 

4- 50 
2.85 
2 . 70 


So 


2.70 
2.75 
*•75 
3  35 
2  70 
2.70 
3.50 
2.P0 

s-i;X 

1  80 
3.90 


doz. 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . . . per  doz 

“  Acidulated . 

Cox's,  large . 

“  small . . . 

Plymouth  Rock,  Pink  or  White..... 

Nelson's . . . pe 

“  small . 

Bromangelon,  assorted  3  dor . 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ... 

Jell-0,  assorted  flavors,  2  doz . 

Jell-O  Ice  Cream  Powder,  2  doz... . 

Chalmer’s,  shredded . 

Chalmer's,  granulated . 

Chalmer's,  No.  z  packages . 

Peter  Cooper . 

Tryphoea. . per  doz. 

Imperial  Wine  Jelly . per  doz. 


1.07K 

ZC7K 

*•57* 

•95 

z.20 

*•  35 

•  95 

•  87* 

.80 

■97X 

1 .00 
1 .00 
•45 
.90 

•9*54 

95 


Gelatine,  McKinley's.. 

Doable 


.per  gross  11 .00 


..per  doz.  .85 
Wetmore’s  Doable  Refined,  36  ioc. 

pkgs . . . per  case  a. 70 

Kusto,  60  5 -cent  packs . per  case  2 . 00 

Puddlne,  assorted,  2  doz . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  sj  lbs...............  .0;  % 

“  Elbows,  “  “  . . . .  .0534 

“  Maxcaronl,  long,  “  05^ 

"  “  square  “  .o6J4 

Larosa  Spaghetti,  long,  sj  lbs...— . .  .05* 

“  Vermicelli,  square,  “  .05)4 

“  Macaroni,  bulk,  "  .05)4 

Anger  Baking  Co. — 

‘‘Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  j-cent  packages . .  1.80 

34  ro-cent  packages . . . . . .  1.80 

“  Plain"  Noodles,  24  z4b.  cartons. . .  1.80 

“  “  48  34-lb.  “  _  1 .90 

Egg  Alphabets  48  ;-cent  packages .  1 .80 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs_...  1 .80 
>4  5-cent  ABC  and  24  5-cent  Egg  Barley...  z.8o 
Macaroni  and  Spaghetti,  ‘‘La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons .  a. 35 

‘‘Golden  Seal"  brand,  3j  1/1  packages  (long)  1.88 
“  "  481/3  “  5-c.  size  1. 80 

"  Golden  Seal "  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  z/i  cartons . .  3.00 

"  Golden  Seal "  Egg  Macaroni,  aj  10-cent 

cartons. . . . . . .  z  .88 

*<  Imperlale"  brand,  35  z/i  packages  (long).,  z.88 
Vermicelli,  ABC  (alphabet!)  Elbows,  i-lb. 

cartons,  34  packages  . . . . ,  1 .9 1 

Spice  Drop.,  In  baskets,  20  lbs . .  1.64 

“  In  boxes,  it  lbs . . . .  z.oo 

Small  Lebkucben  (Honey  Cakes),  10  5-cent 

packages  In  bundle. . ....per  bundle  .30 

Bulk,  1  s-lb.  wooden  boxes . - . .  .0* 


FIXTURES. 

H.  F.  Heacock. 

Coles' Coffee  Mill,  No.  7. .  10.00 

“  "  S-..— . . 16.00 

“  “  zo_ . . .  >3.00 

“  Stand,  No.  z8„. . . .  45.00 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  i,Tin  Scoop,  10.00  Brass,  14.00 

"  Sugar,  “  s,  “  7.00  "  9.00 

'*  Tea,  “  3l  «‘  6.00  “  7.50 

“  Spices,  “  4,  «  5.00  "  6.00 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale. . . . . .  it. 00 

Standard  Cash  Register . . .  ao.oo 

Tea  Caddies,  round  front,  No.  1 . per  doz.  9.00 

“  “  “  «*  t  jo 

«  *'  '*  4 .  "  4-50 


Thousands  of  grocers  refuse  to  handle  any  canned  goods  but 
those  of  New  York  State,  than  which  there  are  no  better  in  all 
the  land. 

Many  of  these  have  handled  the  OLNEY  BRAND  for  years 
and  seem  to  feel  that  it  was  a  lucky  day  for  them  when  they 
started  with  it. 

OLNEY  is  a  brand  that  means  something  ;  it  stands  for  the 
most  succulent  canned  products  packed  in  New  York  State — 
packed  in  canneries  purposely  planted  in  the  heart  of  the  grow¬ 
ing  district. 

If  you  once  tie  up  with  this  brand  you  will  probably  stick  to 
it  forever,  because  the  goods  packed  under  it  get  better,  if  it’s 
possible  to  make  them  so,  from  year  to  year. 

Burt-Olney  Canning  Co. 

ONEIDA,  N.  V. 


Wanted-Bad  Debts 

1 

You  don’t  want  them,  but  you’ve 
got  them,  most  of  you,  and  we 
want  them — to  collect. 

We  can’t  collect  all,  perhaps,  but 
we  can  collect  some,  probably  most. 

No  matter  how  many  we  collect, 
you’ll  be  so  much  ahead,  because 
you  can’t  collect  them. 

We  can  find  the  weak  spot  in  the 
dead  beat’s  armor — it’s  always  there. 

Write  us. 

Pa 

Union  Mercantile  Agency 

314  Court  Exchange  Bldg.,  Bridgeport,  Conn. 
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Tobacco  Cutter* .  i.  So 

Alarm  Money  Drawer* .  x .  50 

Bag  and  Twine  Holder. . .  1.00 

Barrel  Cover*,  Sunk  Handles,  si  In. ..per  dos.  a. 50 
"  Top  “  ai  in...  “  2.00 

Beef  Cutters . .’. .  6.00 

Bung  Boren,  Enterprise  No.  s,  1 J4  to  a  In .  1.60 

Can  Openers,  "Never  Slip" . per  dos.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters. .  8 .00 

Coffee  Mills,  Dell's  No.  9 . . .  32 .00 

“  “  10 . . .  40.00 

"  ••  .  65.00 

Fruit  Augers,  s  prong .  1 .  jo 

Measuring,  Faucets. . .  a.  00 

Philadelphia  Scoop  Co’s  Sugar  Scoops 

Indestructible,  No.  4 . per  do*.  9.00 

**  3 .  “  12.00 

“  6 .  “  15.00 

Ea.  Galvanised  Steel  Blades,  No.  3..per  dot.  4.20 
“  "  4..  “  5-40 

"  “  s„  “  7. 20 

X  Quality,  No.  3... .  "  2.60 

4*MtMStHtlMSStMMMHM  3* 

"  . - .  “  3-40 


Sherer’s  Eclipse  Counters 

No.  of 

No.  Length.  Drawers. 

634,  3  feet  8  Inches,  9 

834,  4  feet  10  Inches,  12 

10X,  6  feet,  15 

1234,  7  feet  3  inches,  18 

1434,  I  feet  6  Inches,  21 

1634,  9  feet  t  Inches,  24 

1834,  10  feet  10  Inches,  27 

ao34,  1*  feet,  30 

Capacity  of  Drawers,  40  to  60  tbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  o.  b.,  Dion,  N  Y. 


Soales,  Dell's,  Grocers',  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 
“  "  *'  134 

11  i«  ii  f 

•  I  <1  «<  . 

«»  If  «f  ^ 

11  Grocer*',  without  weight*,  Bra** 

Scoop  and  Brass  Plate.  No.  z 

l«  II  U  .1/ 

1*  «  11  t 

«i  it  u 

ti  11  11  * 

“  Butchers',  without  weights, No.o 

11  a  it  j 

««  «•  if  a 

“  "  “  3 


Each. 
IS-  00 

20.00 
25.00 
28.00 
31 .00 
3S-oo 
40.00 
45-00 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  In  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  In  case..  “  .90 

Large  cartons  or  tins,  a  doz.  In  case  “  2  00 

Dime  Tumblers,*  doz.  in  case “  .90 

THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 7234 

Osprey,  2  doz . . . 60 

Tidal  Wave,  2  doz .  40 


MACKEREL. 

soo  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1...  50. co  25.60  13.00 
Ex.  Norway,  No.  2...  36.00  18.60  910 
Ex.  Norway,  No.  3...  28.00  Z4.60  7.50 
Ex.  Norway,  No.  4...  24.00  12.60  6.  o 

Ex.  Bloaters, xxx .  40.00  20.60  10.45 

Ex.  Bloaters,  xx .  38  co  19.60  ro.co 

Fancy  Shore,  No.  1 ...  4700  19.10  9.75 
Med.  Shore,  No.  1  ...  2 1  00  13.50  690 

Large  Irish,  No.  2 . 24  oo  12  60  6  50 

Extra  Irish,  No.  2 . 23. co  12.10  6.25 

Medium  Irish,  No.  2..  22 .50  11.85  6  c8 

Small  Irish,  No.  2 .  22, co  11.60  6  co 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  r.25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.35 

Lab.  Split,  Lg.  No.  2.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whitensh .  6.00  3.60 

Salmon,  Hall&x . 

Shad,  No.  1,  Mess .  15.00  8.10  4.10  1.00 

Shad,  No.  2,  Mesa..... 

Haddock,  Pickled.... 


2.75 

2.05 

1.65 

1  *45 
2.2 

*•*5 
2.Z0 
1  *55 
*•45 
1.40 
*•3* 
*•35 


2.25 
1.69 
*•37 
1 .21 

*•95 

*  77 
*•73 
1.29 
1. 21 
*■*7 

*  •  T5 

I.13 


.85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . 08 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 12 

DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  so  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 0834 
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STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  In  case....  1.30 

"  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1 .30 

Screw  Top  Jars,  a  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 08 

Medium  Bank . 07 

Pollock . 05 

Hake . 

In  original  cases,  450  lbs.,  34c.  leu 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,r7 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fanoy  ro  lb.  boxes,  per  lb.  .  15 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .fo 

“  11  roos .  “  1.50 


I 

DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 1034 

Fancy  N.  Y.  State,  48  1  lb . 10% 

Choice  N.  Y.  State,  50-lb.  boxes . 09)4 

Penn  34®,  60-lb.  bags . 07 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs .  . . 22  % 

Standard  Royals,  25  lbs . 19 

Cherries — 

California,  unpitted.  Black  25  lbs . 16 

California,  pitted,  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  recleaned,  36  is .  . 08% 

Gold  Medal,  loose,  25  lbs . 08^ 

Private  Growth,  extra,  cleaned,  36  lb* . 08 

**  cleaned,  30  lbs.  bulk . 07^ 

Peaches— 

Extra  Fancy,  pared,  25  lbs . 25 

Extra  Fancy  Muirs,  25  lbs . 14% 

Extra  Fancy  Muirs,  50  lbs . 14^ 

Fancy  Muirs,  25  lbs . 13 yA 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12^ 

Choice  Yellows,  25  lbs . 1  <  ^ 

Pears — 

Fancy  California,  Bartlett,  25  lb . 13 


PRUNES. 

Boxes. 

20-  30,  25  lbs.. 
30-  40,  25  “  .. 
40-  50,  25  “  .. 

50,  50  0  .. 
50-  60,  25  “  .. 
50-  60,  50  “  .. 


70-  80,  25 
70-  80,  50 
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Extra 

Fancy 

Cal. 

Fancy 

Cal. 

Stard. 

Cal. 

Fancy 

Oregon 

.©934 

•o‘% 

* 

O  0 

.0834 

08 

.°S54 

.0734 

*  a? 

00  00  00  ^ 

°  O  O  0 

.08 

.07% 

.0734 

■°7‘A 

■07  'A 

.07 

b  b 

ov, 

©6J4 

■°sX 

.05 

•05K 

.0534 

•0534 

90-100,  25  ••  .. 

90-100,  50  tl  .. 

100-120,  50  “  . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver.... 

Ensign,  fancy,  pitted,  50  iS . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5o  lb . . 

“  a  **  50  lb . .. . 

Cal.  Thompson  Seedless,  50  lbs.M . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels.  50  lb* i . 

Roger's,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

Ensign,  fancy,  36  is . 

G.  &  S.  fancy,  ^6  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

**  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  Its.,  net.. 


HORSERADISH. 

Tumblers,  10-c.  size.  2  doz . per  doz. 

Tumblers,  5-c.  size  2  doz .  “ 

Tumblers,  10-c.,  Lord's  Prayer,  «  doz.  “ 


.11  lA 

■ob3/i 

•C7X 
•C7  Vi 
.  oO% 
•°7  , 

•  C7^ 
.0634 
.0634 

•  °7  % 

•  °7 

•  °7>4 

•09  Vt 

•°9 

.08% 

.©83* 

•»7  y. 

.jy'A 

.1234 


CEREAL  COFFEE. 

Po8tum  Cereal,  15-cent  size,  2  dozen. .  2.70 

S5-  “  1  “  . . 

“  15-  and  25-cent  size,  assorted.. 

Grain- O — 

Case  No.  4  1  doz.  i5-cent  size,  34  doz. 

25-cent  size  in  case  . . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  a.  75 

Kneipp's  Malt  Coffee 
34-26  oz.  package,  packed  1  and  4 

do*,  in  case  . per  doz. 

24-13  oz.  package,  packed  a  oz.  In 

case .  “  *• 

Perfection  Rye  Coffee  34  1  lb.  pkgs . — 


a  .35 
a. 50 


a. 30 
a. 05 
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i.*S 


*  *5 

a. 40 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Ask  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business.  Jin 

“Enterprise"  EID‘£fy  Coffee  Mill' 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  y  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 

*  -  Philadelphia ,  U.  S.  A. 


iSiilf 


The  Enterprise  Manufacturing  Co.  of  Pa. 
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INK. 


Arnold's,  black.  3032 . 

Continental,  red,  1  dor . 

“  black,  3  dor.... 

Royal,  black,  3  dor . 

Suflord,  Commercial,  3032.. 


..per  bottle 


„„pcr  bottle 


.48 

.30 

.»S 

.25 

.58 


LAMP  GOODS. 

Per  case  of 

Camp  Chimneys—  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3  -9®  4  • 

Acme,  Victor  Top .  3  *0  4  •  ®° 

Pure  Flint,  Luster  Top .  3°°  3'°° 

Crystal.  Crimp  Top . .  2 -7° 

No.  o.  Tubular  Lantern  Globes . 5  dor. 

Cold  Blast . 4)4  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  dor.  .75 

dec.,  107,  “  9® 

No.  o.  No.  1 

Banner  Burners.. . 45  ■  55 

No  charge  for  packages. 

Oil  Cans— 

i-gaUon,  Glass . per  dor 

x-  “  Galvanised . — ••• .  M 

5-  “  Lenox,  Spout . 

5.  <■  «  Spigot .  “ 

5.  11  Colombia .  |( 

5-  **  Banner . ... . 

5.  **  Climax,  Pump .  " 

5-  “  Home  Rule,  Pump . 

Lanterns—  . 

No.  o,  Standard. . per  dor. 

No.  o.  Dash . - . 

Cold  Blast . 


6  dot. 
No.  2. 
4.80 
4.80 
4.20 

3-3® 

2.7S 

Jj|82. 

.85 

X  .00 
No.  a 
.75 


2.35 

a.xo 

5.00 

5-50 

z~ 

o  .OO 
10.00 
xa.oo 

4.75 

*r.8o 

8.00 
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Vulcan  Parlor,  65’s . 

“  zoo's,  5-gross  In  case . 

"  500’s . 

Vulcan  Safety,  65s,  No.  37 . 

“  65s,  No.  2 . 

Columbia  Safety,  No.  2,  5-gross  cases..., 
“  No.  37,  5-gross  cases... 

“  zoo's,  5-gross  cases . 

"  No.  z5,  gross  cases . 

“  No.  32,  5-gross  cases... 

Safety . . 

Mazcppa,  Parlors,  500’s..... 


Per  Gross. 

. 4» 

. 9° 

....  3-95 

. 55 

. 45 

. 55 

. 5® 

. 9® 

.  z.20 

. 55 

. 45 

ippa,  Parlors,  500's. .  3-5®"3-75 

Searchlight,  500’s. .  4.®5_4-5° 

Press,  200's. . . .  Z.80-Z.90 

“  500’s . . .  4  5®-4  75 

America,  soo’s . •••••  i.30-z  .35 

4»S 
.60 

5-5® 
2.75 
5  00 
4.00 

4-5® 
3.00 
z.30 
z  00 
Z05 
.85 

•9® 


American  Paraffine,  500*8.  ex.  qual.... 

Telegraph,  blue  head,  5-gross  cases . 

Our  Darling,  z  gross,  No.  3,  z.ooo . 

Our  Darling,  )4  gross,  No.  4,  z,ooo . 

Superba,  zooos,  1  gross  to  case . 

Red  Skin,  500s,  z  gross  to  case . 

Pok-O-Dot,  noiseless,  500s,  z  gross  to  case.. 

Lenox,  400s,  X  gross  to  case . . 

Red  Cross,  200s,  z  gross  to  case . 

Blue  Ribbon,  Z65S,  5  gross  to  case . . 

Blue  Ribbon,  1659,  z  gross  to  case . . 

Astral,  150s,  5  gross  to  case . 

Astral,  Z50S,  z  gross  to  cue . . 

Planet,  zoos,  3  gross  to  case . 80 
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National,  30-lb.  Kits,  bbis.,  )4  bbls . per  lb. 

Sonthwark,  30-lb.  palls,  bbls.,  >4  bbls.  “ 
Atmore  ft  8o«,  Extra  Family— Seedless  :— 

No.  5,  glass  jars . ....per  case  6  jars 

No.  3,  glass  jars . per  case  6  jars 

Family — Seedless. 

No.  5,  woodon  pails . per  box  6  pails 

No.  zo,  wooden  pails . per  box  6  pails 

No.  18,  37  and  68,  wooden  pails . 

Celebrated — S  eedless . 

Barrels,  Halves,  Quarters . per  lb. 

Wooden  Pails,  z8,  37  and  68  lbs . .  * 

Atmore’s  Mincemeat,  No.  a,  2  dor.  in  case, 

per  dor . . 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. . '• .  : 

Keystone- 

Barrels,  Halves,  Quarters . per  lb. 

Wooden  Palls.  *8,  27  and  68  lbs. ....—.  ” 

Wooden  Kits,  No.  20  and  35 . 


LIME. 

Prepared,  a  dor.  In  case . per  dor 

Chloride,  sifting,  25  lb.  boxes,  z  lb . per  lb. 

"  25  lb.  boxes,  )4  lb . 


•  S®« 

•  05K 
.065J 


Acme,  z  lb.,  sifting,  as-lb.  boxes . °5)4 


LYE  AND  POTASH. 


Banner,  4  dor . 

Babbitt's  Potash,  4  dor.., 

Lewis’ . 

Red  Seal,  2  dor . 

”  4  dor... ............ 

Popular,  4  dos . . . 


..per  case 


3-  >5 

3-3° 

3®5 

1-87)4 

3-65 

t-45 


MATCHES.  Per  gro 

Swift  ft  Courtnoy’s,  soo’s,  z-gross  case .  z.75-190 

<*  400’s,  1  “  .....  3-5®-3-7® 

«  500’s,  z  "  — ..  3  •75-4  ®° 

Blue  Hen,  soo’s,  1  “  .....  X.50-Z.60 

«  Soo’s,  z  .....  4.00-4. »5 


MINCE  MEAT. 

Iohn  Bower  ft  Co. 

larrels  and  half  barrels,  Superior . per  lb. 

z8,  37  and  68-lb.  buckers,  “  .  “ 

zo-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

z8, 37  and  68-lb.  belts.,  XXX,  Superior..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  falrmount . per  lb. 

z8,  37  and  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth:- 

Barrels  and  half  barrels.  Famous . P*r„lb 

z8,  37  and  60-lb.  buckets,  ”  .••••••... 

zo-lb.  buckets,  6  in  crate,  “  . P«r  crate 

s-lb.  “  6  “  “  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

"  and  60-lb.  beks.,  XXX,  Famous..per  lb. 

S lass  jars, 61ncase,XxX,  “  per  caso 

s  and  half  barrels,  Golden . per  lb. 

x8,  37  and  60-lb.  buckets,  “  . . 

Campbell’s  Mince  Meat,  30-lb.  palls . 

Mrs.  Wells’, bbls.  &  %  bbis.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  )4  bbls.  and  30-lb.  kits 
Schimmel’s,  30-lb.  Kits .  bbls.,  )4  bbls., .per  lb. 
«  18  and  37  lb.  Kariakins...... 

«*  zo-lb.  Kkns  ,  6  to  crate. ..per  dor. 
“  5-lb.  " 

«  5-lb.  Glass  Jars,  6  to  case 


•  o8« 
•09 

6.25 

3- *5 
380 

•x3 

4- 4°  , 

:3* 

•  o8« 

•09 

6.25 

3- 6S 
380 

•13 

4- 40 

:°oI! 

.08 

.06 

05 , 

.04K 

•07)4 
.08 
9 .80 
5.30 
6.25 


•  05)4 
•°4)4 

4-50 

3»5 

3-75 

6.4O 

■09)4 

.08)4 

•  09)4 


■ofA 

o8)4 

.08 


OILS. 

Stove  Gasoline . per  gal.  .z8 

Headlight,  zsotest . - .  “  -12) 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agonta Dor, 

Theodore  Marquet,  Mammoth,  6402 .  1 5 •  5° 

“  Extra,  64  or . .  13 -5° 

‘  Mammoth,  quarts .  7-2S 

“  Extra,  quarts . .  6.75 

“  Extra,  pints .  4  5® 

'*  Mammoth,  )4  pints .  3.Z5 

“  Extra,  )4  pints .  3-°° 

Fourees,  19  or.,  fluted  bottle .  4-75 

De  Lucques,  zo  or .  2  ■  4° 

Farcies .  3-75 

Queen,  6  . .  *3° 

Pirn  Olas,  z8  or .  6.00 

Pim  Olas,  zooz . * .  3-50 

California,  quart  tins .  3 .5° 

California,  pint  tins .  2  •  *5 

California,  quart  bottles .  6. 50 

California,  individuals .  1  ■  5° 


90 

90 

90 

5® 

75 

50 

50 

•75 

■SO 


■5® 

.00 

40 

•3® 

65 

35 

.20 

zo 

.00 
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olive  OIL— Imported. 

Benin  &  Perrier's,  extra  fancy,  qts.,  z  dor .  4. 

“  «  pis.,  2  dor .  2. 

<■  '•  X-pts.,2doz.  1. 

Rae's,  Lucca,  litre  bottles,  z  dor . . . .  zz. 

23-01.  bottles,  z  dor .  8. 

Finest  Sublime,  qts.,  z  dor .  6. 

“  pts.,adoz .  7. 

“  )4-pt s.,  a  doz._  4. 

"  8-oz.  flasks,  a)4 

dot .  7 

“  zs-or.  flasks, 

2)4  dor.„ .  9 

Sublime,  8-oz.  flasks,  a}4  dor...  6 
"  z2-oz.  “  s)4  dor...  8 

Rae’s,  Finest  Sublime,  zgal. ,  zo  Incase,  per  gal.  2 
Rae’s  Finest  Sublime,  5  gal.,  1  or  2  in  case, per  gl.  a 
««  ••  z  qt.,  40  to  case,  “  a 

"  Sublime,  z-qt.  tins,  40  to  case.. .  a 

“  )4-gal.  tins,  20  to  case.. .  a 

"  z-gal.  tins,  zo  to  case . .  a 

“  5-gal.  tins,  z  or  2  to  case. .  s 

J.  L.  Neff  &  Co.,  Agents— 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  02.  bottles .  4-75 

24  8  oz.  bottles .  7-5° 

z 2  18  oz.  bottles . ~ . .  0.75 

2  5  gal.  cans, case .  22.00 

zo  1  gal.  cans, case .  23. zo 

20  gal.  cans,  case . - .  24.20 

4°  )4  gal-  cans,  case .  25.30 

80  Yi  gal.  cans,  case .  27'5° 

Bulk  at  £20  for  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  ol  Pure  Olive  Oil  pro- 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533-  Per  “** 

Large  bottles,  1  doz.  to  case . . .  7-25 

Medium  bottles,  2  doz.  to  case .  7*75 

Small  bottles,  4  doz.  to  case . -••••  5® 

5  gallon  tins,  2  tins  to  case .  5® 

1  gallon  tin,  4  tins  to  case . 

%  gallon  tin, 8  tins  to  case . 

32  oz.  tin,  25  tins  to  case . . . 

Trade  discounts  on  quantity. 

las.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  dox.  In  case. ...per  case, 

Pints,  “  *  “  44  —  “ 

K  Pints.  “  *  *  “  M 

Oliver's  Olive  OU— 

x  dozen  large  .  °-°° 

2  dozen  medium . . . — °*75 

2  dozen  small . .  4**5 

6  i-gallon  tins . Per  £*,*•  a*10 

xo  /^"gallon  tins . per  gal.  2  .20 

20  }{-galk>n  tins . per  gal.  2. *5 


12. CO 
22  OO 


8.50 

9.OO 

4-75 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  dor. 

Stohrer’s,  No.  z6,  2  dor . per  dor. 

Stohrer's,  No.  32,  z  doz . per  dor. 

Keystone,  bottles, 2  dor„ . per  dor. 


•  55 

z.l55 

•95 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


I 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


We  Pay  You  According  to 
the  Work  You  Do  for  Us 


Besides  the  regular  profit  on  Ariosa  Coffee 
we  give  you  an  additional  profit  according  to 
the  amount  you  sell.  The  vouchers  which  we 
give  you  with  every  case  of  Ariosa  are 
changeable  for  almost  anything  you  want.  You 
can  use  them  instead  of  cash  and  as  you  get 
them  for  nothing  and  your  cash  don  t  come  that 
way,  you  will  see  the  importance  of  securing  as 
many  of  them  as  possible.  The  values  of  the 
free  merchandise  you  get  from  us  each  year  de¬ 
pends  of  the  amount  of  Ariosa  Coffee  you  sell. 


ARBUCKLE  BROTHERS 

—NEW  YORK— = 


KINDLY  MENTION  "GROCERY  JaZORLD* 
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paper. 

WRAPPING. 

Manila.  15  x  20,  full . per  ream  .36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  ‘  -37/^ 

“  Special,  15  x  20,  61bs„ .  “  .  1 8  % 

Manilla,  Bakers',  15  x  20,  10  reams  in 

bundle . per  ream  .12 

“  Roll  /  Grocers’,  9,  12, 15,  18,  20 

or  24  inches  wide . per  lb.  .03 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide .  “  .03% 

"  Glazed  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  "  03% 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  inches  wide .  “  .  03 

White  Tea  Paper,  12  x  16,  reg . per  package  .  14 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  qua.,,  “  .40 

PAPER  BAGS.— Manila. 


-q 

o 


St 

V 

S  2 

-  >■ 

0 

Pla 

>  * 

>4  v  Vi 

d 

a 

o' 

Wolt  Automat 
;  Self-opening 
Square. 

<u  rr 

d  * 

4)  0  bO 

0  W) 
a 

£  a 

Medium,  2  doz . 

Large,  1  doz . 

.  7.45 

■S'S  S 

a  •  cl 

TS 

O 

Alligator 

bossed 

Qual., 

Union, 

M-s.3 

„  d  a 

8  g  S. 

a  -  0 

Buffalo, 

Self-op 

Square 

Peanutene,  No.  4  javt,  3  doz . 

•48 
•S3 
•7i 
.89 
1.09 
1.25 
1  -45 
I-73 
2.09 
2.27 
2.69 

3- 37 
387 

4I9 

4- 83 


.29 

•3* 

.45 

•53 

•65 

•77 

■■03 
1. 19 
i-37 


.78 

■97 

1.  25 
1.39 
1.65 
7  95 
2.29 

2.  55 
3-11 

3- 97 

4- 41 

4- 79 

5- 41 


•  3* 
■37 
•49 
.61 

•75 

87 

1 .07 
1.23 
1  -49 
1.65 


Price  per  1,000  and  not  less  than 

i2j£-lb.  Plain  Flour  Sacks . 

a5-lb.  “  «  . 

50-lb.  “  «  . 


•  45 
•55 
•73 
•93 
7.15 
7-33 
7-55 
1. 81 
2.19 
2.41 
2.89 

3- 75 
4.01 

4- 55 

......  5.05 

500  lots, 
per  M  4.00 
“  5-75 

“  11.25 


•35 
•43 
•  55 
•71 
.89 
1.05 
1. 21 
1.47 
1.68 
7.83 


PICKLED  MEATS  AND  FISH. 

perdoz.  4.75 


Lamb’s  Tongue,  glass  jars,  pints... 

“  quarts  ..... 

“  io-ox.  jars .  « 

“  10-lb.  pails . per  pall 

Tripe,  10-lb.  pails . . . per  pail 

“  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  pails . per  pail 

“  5-gal.  kegs . per  keg 

Pickled  Beef  Salad,  in  glass . per  doz. 

“  Tripe,  "  “ 

“  Ox  Heart,  «'  “ 

“  Pig’s  Feet,  ••  “ 


5-75 
2. 50 
2.50 

.90 
2  .OO 
I  .OO 
2.25 
I  .10 
Z.IO 
1 .10 
Z.IO 
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Russian  Sardines . per  keg  .  75 

**  5-lb.  pails  . per  pail  .50 

“  zo-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

x-lb.  packages,  barrels,  25  lbs . i8J6 

Loose,  barrels,  30  lbs . . . 18 


POPPING  CORN. 

Brad's  **  Tip-Top  ”  : —  Per  case 

50  10  oz.  packages . 2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I  X-L,  40  is.  White  Rice .  2.75 


MacLaren's- 


PEANUT  BUTTER. 


Per  doz. 


PICKLES. 

William  Bros.,  32  gal.,  1500s .  10.75 

16  “  800s .  6.10 

“  “  16  “  600s .  5.25 

Barrels,  45  gal.,  1200s . . .  10.75 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3.60 

Sweet  Pickles,  i,ooosy  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  "  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . .  z.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz..... . • . 95 

No.  8,  Sweet  Gherkins.  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . . 

Crosse  &  Blackwell’s 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Marty nia,  Peaches— 

Glass,  per  case  of — 

2  doz.  s  doz.  z  doz.  z  doz.  %  doz. 

56  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
**•25  5-5®  4-7°  *.35  7»*o 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  01 — 

2  doz.  2  doz.  1  doz.  1  doz,  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

4.00  7.00  6.00  is. 00  10.20 

Wood,  each — 

1  Gal.  ■  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

7.70  3.30  8.00  1.50 

VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . ia 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . ao 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . perdoz.  2.00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . og% 

“  14-16  lbs . 0914 

“  10-12  lbs . 10 

Picnics,  6-8  lbs . 09 

N.  Y.  Shoulders,  10-12  lbs . .  .10 

Dried  Beei,  sets  (city  smoked) . 15 

“  Tenders  and  Knucks . 16 

«  Flats . 13 

“  Air  Dried,  sets . . . 20 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  17  00 

“  Family .  “  18.00 

Breakfast  Bacon,  rib  in .  »°54 

boneless . 12 

S.  P.  Bellies,  14-15  lbs . 09 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 17 

Beef  Tongues,  smoked,  5-6  lbs . per  doz,  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes .  . ioj4 

Covered  Hams,  %-ctnt  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 

“  “  large . 12 

“  “  medium . 12 

“  “  small . 12 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . . 

Beef  “  . . 

Boiled  Hams .  ,20 

Beef  Tongues . perdoz.  9.00-iz.oo 
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Swift  &  Co. — 

Premium  brand  Hams,  10  lb.. 


*3 

Premium  brand  Hams,  12  lb . 12% 

Premium  brand  Hams,  14  lb. 


.  .  I'M 

Premium  Drand  Hams,  16  lb . 11 

Premium  brand  Hams,  18  lb . 

Premium  brand  skinned  Hams,  18-20  lb . 

Premium  brand  boiled  Hams, skinned, fatless 

Premium  brand  Bacon . 

Premium  brand  Dried  Beef,  insides . 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  avor.... 
Winchester  brand  Picnics . 

LARD  AND  COMPOUNDS. 


.ii54 

.11 
.22 
.  20 
.20 


IO 


Quotations,  per  lb. 


Tierces,  about  340  lba . . 

Plain  Tubs,  50  and  60  lb.  can 

io-lb.  Tin  Palin,  60  lbs . . 

5  “  i< 

3  “  << 


08*4 

OjlJi 
09  Ji 


i*A 

8 

854 

8* 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . . . .caV. 

“  “  tubs . >0 

“  “  3, 5  and  10-lb.  cans,  .iz 

Swift  &  Co. — 

Premium  brand,  tierces . 10 

Silver  Leaf  brand,  tierces . 09 

Jewel,  compound,  tierces . 07 % 

Cotosuet  tierces . 07% 


DRESSED  MEATS. 

City  Dressed  Eeef— 

Choice,  native . . 

Common  to  fair,  native . . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal- 

Prime  . . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  calls- . . . 

Sheep,  choice . . . 

“  medium . . 


Per  ib 
,08  -,09 
,o<  -.07 

08  -.09 

.06  -.07 

-.11 

-■07% 

-■07% 

-.07% 

-.07% 

-.07% 

.12 
•  °9 

.70 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1.00 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS — the  same 
yesterday,  to-day  and  for¬ 
ever.  We  can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 

_ —J 


JOHN  BOWER  fir  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  Ft  EC  Ft  S  OF”  HONBCY-OUFtHC  3  Ft  A.  N  D 

Beef,  Beef  Tongues,  A  C*  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  f\  IVi  vJ  LARD  a  Specialty 

BOILED  HAMS  A.IND  BEEF  TONOUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 


IN  lH£»IYINO  TO  HDVBRTISBRS  KINDLY  MBNTION  "GROCERY  WORLD’ 
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Calf  Heads,  scalded . 

Sweetbreads,  veal . 

11  beef . 

Calf  Liven . 

beef  Kidneys . 

Beef  Livers . 

Ox  Tails . 

Hearts,  beef. . 

Rolls,  beef . .. . 

Tenderloin,  beef,  western 
Fresh  Pork,  loins,  dty  .... 
••  ••  western 


..per  pair 
..per  do  i. 

. per  lb. 

..per  dot. 


..per  dor. 
....per  lb. 


•  5°"*  75 

.60-.90 

x  .00 
.20-.  25 
x  .00 
.c6 
• 50-.65 
.03-. 05 

.13 
.18 
.10 
•  10 


SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . 

Extra  Quality,  15  gals.,  kegs.... . 

Victory,  extra  fancy,  No.  3,  2  dor . 

Spring  Garden,  fancy,  No.  3,  2  doz . 

Compass,  No.  3,  cans,  a  dot . 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

VBBSU  KILLED. 


Turkeys — 
Western,  Y.  H. 
“  Y.  T., 


Common  to  Good . 

Broilers —  , 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . . . ;•••• 

Philadelphia,  fresh  killed,  3 )4  to  4  lbs 

to  pair . ••■•••••• 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  faacy . •• . 

Western,  4  to  4)4  lbs.  to  pair,  fancy  ... 
“  3  to  3)4  lbs.  to  pair,  fancy  ... 

"  fair  to  good . 

Fowls — 

Western,  fancy . . . 

Heavy  Roasters,  4  to  5  lbs . 

Fair  to  good. . 

Old  cocks... 

Western  capons,  fant 
“  “  smi 

Squabs — 

Prime,  large,  ancy 

Mixed . . 

Dark . 


ncy . 

nail . 


LIVE  POULTRY. 

Spring  chickens,  nearby,  i)4  to  a  lbs . 

Large  Springers . 

Fowls . * 

Roosters . 

Ducks  . . . 


Bell's  Spiced  Seasoning — 


Large  or  No.  2,  1 

1- lb.  cans,  1  dot.  in  case . 

2- lb.  “  % 

3- lb.  «  % 


Per  lb. 

.18 

-  20 

.18 

-.20 

.16 

-l8 

.14 

.15 

.22 

-.24 

.22 

-.24 

.22 

-.24 

.18 

-.20 

.18 

-.22 

.15 

-,x6 

•.*4 

-  15 

.14 

-.16 

.12 

-•x3 

.IO 

“.IX 

.22 

-.24 

.20 

-.21 

Per  doz. 

4.00 

-4-50 

3.OO-3.5O 

I  50  2.00 

•  13 

Per  lb 
-  14 

•*3 

-.14 

•  x3 

-.14 

.13 

-.10 

-.>5 

NG. 

r  doz. 

85 

it 

.85 

i* 

1.40 

r  case 

if 

4.00 

3-75 

a 

5-4° 

it 

R  n 
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..doz. 

..doz. 


S  45 

2.25 

.go 

.80 

•75 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  %  lb..per  doz. 

No.  x,  round  conical,  with  key,  1  doz.  “ 

No  3*  “  “  )4  »  " 

No.  4!  “  “  * “  !! 

P.  P.  Sauce,  2  doz.,  No.  t . . 

Atrnore’.  Genuine  English 
Seedless : — 

Individual,  per  case  o«  2  doz . .. .  *°° 

r-lb.  cans,  “  z  “  . . .  *-*5 

a-lb.  “  “  1  “  . . .  4-°° 

3- lb.  “  %  "  .  3  !S 

4- lb.  “  **  . .  ••••••  3*®5 


PltXB 


I  .OO 

*•35 
4»5 
6.50 
8.  50 
1. jo 

Padding— 


105 

2.80 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies-  Per  doz 

No.  32,  jars... . 

No.  5,  toy  pails . •■ 

American,  pure  apple,  tumblers,  assorted 

slices . 

American,  assorted,  uncolored,  No.  xo,  tum¬ 
blers . 

Schimmel's,  No.  io,  tumblers . 

National,  No.  io,  tumblers . 77 A 

National,  No.  6,  tumblers .  -55£ 


•95 


•95 

•9° 
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Curtice  Bros.  Preserves- 
Cherries,  ^jara . 


Strawberries, 

Raspberries, 

Apricots. 

Pineapple, 


peeled . 


Per  Do* 
4-85 
...  4-6o 
...  4  60 

...  4  85 
...  4  60 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  doz.  in  cartons 
Essence  Peppermint . 


Sweet  Oil . 

Spirits  Nitre . 

Spirits  Camphor..  . 


Preserves — 


Schimmel's,  1 


si's,  pure,  10-lb.  pails . J3% 

National,  30-lb.  palls . °9 

Southwark,  30-lb.  pails . ob  A 

Southwark,  4#-lb.  toy  pails,  %  dot .  4- 

Fruit  Butters-  . 

Apple,  No.  32,  jars . . . 

Apple,  Southwark,  No.  3,  tins . 

Apple,  No.  5,  toy  pails . . 

Apple,  30-lb.  pails . P*r  P«J*1 

Apple,  20-lb.  crocks . P*r  }b- 

Apple,  Schimmel's,  30-lb.  pails . per  lb. 

Prune,  30-lb.  palls . P** 1®* 

Jams — 

Schimmel’s,  pure,  No.  12,  tumblers .  1  -95 

Southwark,  assorted,  No.  x6,  jars .  x-®5 

Orange  Marmalade —  “er  Joz; 

Hartley's,  imported .  x*°a 71 

Schimmel’s,  pure .  1  *®° 

Warrock'8  Guava  Jelly—  Fer  doz. 

i-lb.  tumblers . 4- 00 

U-lb.  u  .  a«*5 


Syrup  Sauills... 
Rnu1 
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Syrup  Rhubarb . 

Syrup  Ipecac . 

Turlington  Balsam . 


Per  doz. 
1.05 
1.15 
2.80 

115  , 
•07K 

.06 

•  07)4 
Per  doz. 


Turpentine . 


pei 

Machine  Oil... 

Laudanum,  15c. -size.... 

Laudanum,  25C.-size.... . 

5  per  cent,  discount  in  gross  lots  assorted. 


5c.  sz. 

ioc.sz.  25c.  sz. 

0  85 

*•95 

45 

.85 

>■95 

.40 

.85 

»  95 

•45 

85 

t  95 

85 

1  95 

45 

.85 

t  95 

•  45 

.85 

1  95 

45 

.85 

*•95 

•45 

.85 

*•95 

•  45 

.85 

*•95 

.85 

*•95 

•  -45 

.85 

*•95 

.85 

*■95 

.85 

*•95 

•85 

*  95 

•  -45 

■85 

*■95 

•  -45 

•85 

*  95 

•  -45 

•85 

*  95 

•  -45 

•85 

. per  doz.. 

X  .20 

. per  doz.. 

I  .90 

Camphor,  gum,  x-oz.  blocks . — .  * 

IT  lakes,  250  bbls  . . «»»•—♦■  * 

“  “  less  quantity . “ 

••  Tar  Balls,  bbU.,  250  lbs. 

“  **  less  quantity . - . 

Castorla,  Fletcher' . . — . .-...per  doz. 

“  Pitcher's . 

Carbonate  of  Ammonia. . .  " 

kpsom  Salts . ~~ . 

Glauber  Salta. . . . — ••Per  lh. 

Glue,  ordinary . — • 

Glue,  white . . 

blUO  . mm. sii-  1 1 1  nin  - 

Goff  ’s  Cough  Syrup,  25c.  size - p«r  do*. 

Goff’s  Herb  Bitters,  sjc.  si*. . - . 

Goff's  Oil  Liniment,  25c.  >t** . 

Goff'.  Sanapartlla,  50c.  »iz«....™.....per  doz. 

Goff's  Worm  Syrup,  15c.  size . ... 

Goff '»  Hone  and  Cattle  Pwd. ,  15c-.De  “ 

Goff* s  Dyspepsia  Tablets,  10c.  sin...  ' 

Gum  Amble . . . . . -™. ..... .per  0 . 

Haarlem  Oil...  .•••••••••••••••••••••*•  flOSe 

Licorice,  P&S.,  5c.  stick,  Imported.  “ 

“  M  &  R.,  5-*b.  ooxm~ . lb- 

<  «•  Lozenges ,  5 -lb.  boxes, 

•*  Y  .&S.,  “  j-lb.  glass  front,  “ 
5-lb.  bx.,4's,  6’s,  I’s,  *»"*,  iffi,  " 

••  Root... . - . . . 

Putty,  »5-lb.  can. . . . ... . P**  “f  «*• 

“  50-lb.  r»B> . . . . 

Petroleum  JeUy,  screw  top,  5-c.  rize_.  “ 

II  “  IO.C.  .. 


•95 

54 
02  yt 
.<»)£ 
.0 

a.  80 

.85 

.  lz 

.oi)4 

•oi)4 

.095% 

.20 

.11 

1.75 

t  -75 
*•75 
3-So 

S.00 


•75 
•55 
•4° 
■36 
■*3 
•  »7 


•  *4 

•  XI 
1 .60 
z-55 

35 

•75 


Paris  Green,  too  i*5-lb.  kegs . per  lb. 

r.  •• 


i-lb. 


Alum . - . -••• . ...pot  lb. 


.03 


ao  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 


)4-ib.. 

54-lb., 


Anker’s  Beef  Capsules .  3.00 


Borax,  Powdered,  bulk . . . P«  }b. 

“  Lump,  bulk .  * 

Butter  Color,  W.  &  R. . per  do*. 

Bluestonc,  bulk . V** 

Copperas . Pcr  lb 


Jamaica  Ginger,  Hires',  flasks . .per  do*. 

Rosin . •*-• . •—••P*rl^- 

Saltpetre,  crystal,  barreLs,  about  350  lb*. 

“  granola  ted.  kegs.  ‘  100  ‘ 

Sulphur,  Flour,  r7S-lb.  barrels - per  too  lbs. 

“  xoo-lb.  bags. . ....« . 

••  less  quantity . — 

Venetian  Rod . - . . !**“>• 

Whiting  . 

1  01. 


Husband’s  MaguosD*. . .  ..per^doz. 

Bull's  Gough  Syrup- . 

Roach  Powder,  Omega,  4-os.  cans . 

<<  "  . . per  rmea 

Roachtault,  toc.-size,  1  doz . per  doz. 


i.85 

z.90 

So 


9.00 

.80 


Iron  Glue,  McCormick  &  Co’.  :— 

No.  5 . . . . . ~ 

No.  10  . . 

Tube  V . - . 


•40 

•75 

•75 


McCormick  &  Co.,  Bee  Brand- 

insect  Powder . . . 

Root  Beer . . . . . . 

Talcum  Powder . 

Triangular  Quinine . .... 

Quinine  Capsules . - . 


The  METEOR 

CASH  CARRIER 


..$25 

iper  line 


<|[ Best  known  and  most  generally 
used  type  in  the  world. 

^Guaranteed  better  in  every  detail 
than  any  wire  Cash  Carrier  on 
the  market. 

(^Easily  erected  by  local  mechan¬ 
ics  from  our  direction  chart. 


30  Days’ 
Free  Trial 


f.  o.  b. 


NEW  YORK,  Times  Bldg. 


J  UNITED  STORE  SERVICE  AND  TUBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  W  e  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It  s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 


SHINN  4.  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 


*9* 

•34 

•33 

•3* 

•9° 

»4 

•»7 

•7 

*  45 
x.*5 

•03)4 

.02 


I 


l-VWASHING  TABLET  COMPANY,  Inc. 

251  North  Front  Street,  E  hiladelphia.  Pa. 


Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this : 

r — They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ;  , 

4 —  They  can  be  used  in  hard  water ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package  just  see  the 

women’s  eyes  glisten  when  you  name  them  all. 
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ff.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  price#—  Per  dos. 

Absorbine . 1800 

Absorbing  Jr.  (Mankind) .  9  00 

Yoonc’s  Kidney  and  Nerve  Powders .  t  oo 

Tarolenm,  small  can... .  6.00 

Taroleum,  large  can .  16.00 

Young’s  rattening  and  Condition  Drop* .  4.00 

Young's  Colic  and  Indigestion  Cure.- .  4.00 

Less  1  per  cent,  cash  10  days.  Net  30  days. 

\  t.  O.  B.  Springfield. 


DRUGGISTS'  SUNDRIES. 

Acid  Phosphate,  Horsfcrd’z... . per  doi.  4.1s 

Bath  Brick,  box  ij  bricks . per  box  .60 

Sealing  Wax_ . “  .03 

Silver  Sand. . . per  bbl.  1.15 

Tar,  pints . per  doi.  75 

"  quarts .  “  1.00 

“  gallons . . . each  .30 

“  34  barrels .  “  3.50 

“  barrels... .  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dor.  i-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  15c.  sire...  a. 00 

McCord’s  Magic  Medicine,  sjc.  sire .  a. 00 

joc.  size .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  15c.  sire  a. 00 

50c.  size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wondercure  Headache  Powders,  roc.  size...  .80 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  dor 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

15c.  size  a. 00 
a 5c.  size  #.75 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size  .80 
15c.  size  1.75 
25c.  size  2.00 

Sauer’s  Flavoring  Extracts  :— 

No.  1,  Lemon  and  Vanilla. . per  dos.  .43 

No.  s,  Vanilla  and  Rose .  “  .90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  **  .  “  a. 00 

No.  4,  Vanilla .  “  a. 25 

Assorted  cases.  Nos.  1  and  a .  10.80 

“  Nos.  1,  a  and  4 .  11  .So 
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Bulk. 


Ginger  ,’w’ln- 
m.  Cinnamon, 


X  Vanilla.,, 

Lemon, 

tergreen, _ 

Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 
Strawberry,  Fruit . 


Lemon, 


High  Grade  Vanilla . per  doz. 

«*  Lemon. . . . .  ** 

Select  Vanilla . . .  “ 

*  Lemon  ■  4...............n.„....««, 

“  assorted . . .  “ 

“  small  size, . ~ .  " 


Pts, 

Qa.  34-Gxl. 

Gfil. 

Z.5C 

3  00 

o.oo 

ZS.OO 

i*S 

•  .50 

5.00 

zo.  00 

1. 00 

a.  00 

4.00 

8.00 

Z.OO 

z.6o 

3»o 

6.00 

z.so 

*•75 

5.50 

zo.oo 

z.*s 

a.sj 

4.00 

7-5* 

. 

****** 

. . 

7.00 

m.  No. 

*5»  per  dos. 

*.00 

No. 

*X, 

it 

.80 

No 

x, 

it 

•  45 

No 

■  ah 

it 

>•75 

No. 

IA, 

it 

•  So 

No 

•  X, 

II 

•45 

1  « 

I7S 

.85 

.85 

.85 

•45 


LIQUID  RBNSBT  AND  TABLBTS 

Knight’s  Liquid  Rennet - per  doz.  1.15 

Blair’s  “  “  _ _ _ _  "  1. 10 

Hansen's  Junket  Tablets,  8  doz.,  per  dos.  .73 

Blair's  Rennet  Tablet*,  3  do*.,  per  do*.  ,  .75 

Union  Tablets,  8  do*.,  5c  .  . . .  .45 


CIDER. 

Per  gal. 

Corson's  Golded  Russet, bbl . 20 

Corson’s  Champagne . .18 

“  Dry  Hard . so 

New  Juice  Cider,  bbls . 18 

New  Juice  Cider,  34  bbls.,  28  gals .  5 .60 

New  Juice  Cider,  J4  bbls.,  14  gals .  3 .25 

Bottled  Cider—  Per  case 

Duffy’s  1842  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pint# .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  s  doz.  pints .  4  -25 


-fci- 

Mott's  Brand  Golden  Russet,  z  doz  quarts.. 
“  “  s  doz.  pints... 


3-75 

4.»5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  2.75 

“  boxes,  20  packages. . 55 

Gee  Whizz,  72  packs  . 47 

Fleer’.  Chiclets.  2  lbs.,  bulk .  z.a5 

Pulver’s,  20  5-cent  packages . per  box  .'5 

Pulvcr’s,  cartons,  5  boxes .  2.75 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  z-lb.  pocxets . 07 

’  3-lb.  "  06* 

Coronet,  choice,  z-lb.  pockets . 06 

“  “  3-lb.  “  . . . osX 

Imperial,  fancy  Japan,  z-lb.  pockets . 05  J4 

“  3-lb.  “  . osW 

Pearl  Head,  5-lb.  cotton  sacks . 04ft 

Extra  Fancy  Head,  XXXX,  zoo-lb.  bag* . 07 

Fancy  Head,  zoo-lb.  bage . - .  .06 

Choice,  zoo-fb.  bags . 04K 

Prime,  100-lb.  bags . 03  J4 

Japan — 

Fancy,  zoo-lb.  bags . — . 0534 

Choice,  zeo-lb.  bage . 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  3*0  lbs- . .  a. 85 

“  “  6obags,  s  lbs.,  Urn...  4.00 

“  •'  as  “  14  “  ...  3.75 

“  •«  30  «  zo  **  ...  3.75 

"  ••  zzs  "  <34  “  ...  4  00 

Worcester,  Irish  Linen,  bags,  150  lbs .  s.50 


56 

s8 


•65 
•  35 


Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl... .  3.00 

“  Pretzel,  obis .  contain  280  lba .  s .  40 

“  "  sacks,  z 80  lbs .  z.55 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  sise,  36  wooden  boxes  to  case  a.  20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel . «.,perbbl.  a. 60 

Less  than  5  bbls,  the  list  net ;  5  to  g  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  734  per  cent,  discount 
may  be  allowed. 


12 


Worcester  Packing  Sait,  70-lb.  cotton  bags*. 

“  “  “  140-lb.  “  ,r  .. 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

•75 

.60 


Family  sise,  case  of  4  dos.. . . 

Hotel  site,  case  of  a  *8-lb  tins.. 


3.60 

3-oo 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz  . doz. 

Durxee  s,  large,  r  dos . per^doz. 

“  small.  1  doz .  “ 

Schimmel’s,  small,  a  doz . per  doz. 

My  Wife’s,  large,  1  doz . 

My  Wife’s,  small,  2  doz . 

Snider's  Salad  Dressing  : — 

Pints,  1  doz . per  dos. 

34  pints,  2  doz .  “ 

Luncheon,  3  doz .  '  , 

Gallons,  6  jugs  In  crate . per  ]ug 


.8754 

4.00 

s. 40 

•87M 

2.30 

t. 45 

a.  40 

1.40 

.90 

z.*5 


SAL  SODA. 

Bbls.,  375  lbs . . P« 

Kegs,  150  lbs . P®  1,0 

60-Ib.  boxes,  bulk  or  granulated . 


SAUCES. 

Lea  A  Perrins’  Worcestershire,  large..  “ 

*«  **  middle  ** 

••  “  email..  M 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz.,  doz . 

Snider’s  Chili  Sauce : — 

Pints,  1  doz . per  doz. 

34  plots,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . p«r  doz. 

34  pints,  2  doz .  “ 

Gallons,  6  jugs  In  crate . . . per  jug 


•65 

.85 

.85 


7.50 

4-50 

s.50 

.77^4 

•  7754 

•  75 

»-4o 

1.40 

Z.OO 

*  •  40 

Z.40 
z  .00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


REFERENCES 

Goldberg,  Bowen  &  Co. 
Sau  Francisco,  Cal. 


FLESCH  &  SON 


REFERENCES 

S.  P.  Nissen  Co. 

Oak  Park,  Ill. 


H.  Jevene  Co. 

Los  Angeles,  Cal. 

Lutey  Bros. 

Butte,  Mont. 


Architects*  and  Designer./* 

Of  Store  Fixtures  for  Modern  Grocery  Stores 


Colorado  Supply  Co. 
Pueblo,  Col. 

F.  Dresser  &  Co. 
Portland,  Ore. 

Hennessy  Mercantile  Co. 
Butte,  Mont. 


1010  find  1012  Chicago  Opera  House  Block 

1 1 2  CLARK  STREET 

CORRESPONDENCE  FOR  PARTIAL 


Lion  Grocery  Co. 
El  Pas" ,  Texas 


FLESCH'S  PATENT 
COOLERS  and  COUNTERS 


&  CHICAGO 

OR  COMPLETE  OUTFITS  SOLICITED 

HENRY  TROEMNER’S 
SCALES,  BINS,  CANS,  etc. 


Simpson,  Crawford  Co. 
New  York  City 

Henry  Siegel  Co. 
Boston,  Mass. 

Greenough  Bros.  Co. 
Spokane,  Wash. 

Chris  Keller 

Lancaster,  Ohio 

Louis  Kunkel 

San  Antonio,  Texas 

John  B.  Watson 
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SBEDS. 


Caa*ry,buth.6o-lb  3, 25 

Cxrxwxy... . .  •  10 

Colory . . .  .10 

Coriander, blexchod  ,0$ 

Flax.. . 05 

Hemp,  bu*h.4olb».  1.60 


Mustard,  Brown...  .o^% 
Mustard,  Yellow..  .07 

Rape,  per  lb . 05X 

Poppy,  per  lb.......  .10 

Seonower,  per  lb..  .05J4 


SODA. 

Bl-Clfb.,  IMM. ♦«••••••♦••  •••••••••••••••*•• . ke(  i.*o 

"  bulk,  tj-lb.  boxes . . . por  lb.  .oaX 

■■  Babbitt's,  U’b,  15-lb.  boxos...  “  .04X 

Arm  k  Hammer  bd.,  M's,  36  lbs... . per  lb.  .05H 

“  «  lbs.,  36  "  .  "  .04X 

“  X,X,36  lbs .  "  .05^ 

F§  bd.,  »S'lb.  bxi.  "  .04H 


Saleratus,  Babbitt's  I 


SOPT  DRINKS.  Per  dos. 

Root  Beer  Extract,  Hires’,  1  dos .  »-5° 

Hires’  Root  Boer,  Carbonated,  s  doz . 87^ 

Hires’  Ginger  Ale,  Carbonated,  a  dos . *7)6 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

"  •’  “  pints,  a  dos .  4.75 

I  “  “  “  H-plnU,  3  dos .  4. 15 

••  “  “  3-ounce,  8  dos. .  6.00 

“  “  “  >4 -gallons,  r  dos....  8.00 

"  '*  “  gallons,  6  gal .  7.50 

$  per  cent,  discount  on  5  cate  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  a .  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a  .10 

Blood  Orange,  extra  auellty,  pints,  s  doz...  s.io 

Birch  Beer,  extra  quality,  pints,  a  doz .  a.  10 

Lemon  Soda,  extra  quality,  a  doz .  a .  10 

Root  Beer,  extra  quality,  pints,  a  doz .  a  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  gross .  a. 50 

Bon  Ami,  10-cent  size . . . X  Stoss  a. 50 

Electro  Silicon,  1  doz . per  doz.  .73 

Puts  Liquid,  largo,  3  dos . por  gToss,  16.50 

Puts  Liquid,  large,  3  dos . » . per  dos.  z.45 

Puts  Liquid,  small . . . per  gross,  7.00 

Puts  Liquid,  small . per  dos.  .60 

Puts  Paste,  large . por  dos.  .55 

Solarine  White  Liquid  Metal  Polish — 

No.  0,  sixth-pint  cans . - . per  gross  9 .00 

No.  1,  half-pint  cans . . .  “  •  18.00 

No  s,  pint  cans  aeeeeeeeeaooaaoaaeeeeeeese  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  hall-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13-5° 
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Solarlne  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  jo  lbs . P«r  *toss  i«  .oo 


SOAP — Laundry.  Bars. 

Acme . 100 

Acorn . 1,0 

Ark. . 100 

American . . . 7* 

BfiC  teteeeeieieeieeeess •eeeeeeeeeee eeseeeeeeeeeeeeeee ease •  •  XOO 

Best,  Babbitt . ~ . ~ . . . ioo 

Babbitt's  New  York  City .  60 

Benzlne-ated . 100 

Big  Master . 7« 

Brown . . .  bo 

Borax,  Dreydoppel . . . ... .  4° 

“  Pearl,  Young  &  Co .  40 

"  Day  &  Frick,  Novelty .  4° 

"  Handsome .  69 

“  Eavenson,  large . zoo 

«t  f  small . . . zoo 

«  Klrkman's . zoo 

“  Red  Seal . zoo 

“  Swift’s . zoo 

Circus . zoo 

Cotton  Oil . »■» 

Coal  Oil  Johnny . 100 

Cygnet . zoo 

Dobbins'  Electric . . . zoo 

Dewey . zoo 

Fairy . »°° 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid . zoo 

German  Family . zoo 

Good  Morning  . roc 

Glycerine  Tar . zoo 

Gloss . zoo 

Grand  Pa’s .  5° 

<<  zoo 

Ivory . 


Leas 

than 
5  bxs. 

3  So 
*•45 
*  *5 
a.  80 
3.90 

3 - 70 
*•95 
4.zo 
3.90 
a. 40 
a  .60 
3.80 
a.  80 
1“ 

4- 75 
3-75 

3.80 

3-«S 

4.00 

3-50 

5.80 

3-57# 
4.00 
*5 
15 


.zoo 

..zoo 


Lenox . - . zoo 

Life  Buoy .  5® 

«  zoo 

Lautz’s  Naphtha . zoo 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . zoo 

'•  5-cent  size . zoo 

“  toilet  size . zoo 

Mayer’s . zoo 

«  50 

Miller’s  Naptha . . . - . «°o 

Naphtha,  Swift’s..! . zoo 

Naptha,  P.  &  G . - . zoo 

Octagon . zoo 

Old  Mill . . ....zoo 

Ozone . zoo 


00 
95 
30 
3*85 
3-  75 
3-50 

3lS 

3.80 

7.00 

4.00 

3-*5 
2 .00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 
z  .90 
3-75 
3-75 
4.00 
3.90 
3-3° 
3-75 
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Olelnc,  Conway's . 60  s.6e 

“  Golden. . . 60  a. 55 

“  Eavenson’ s . 60  s.50 

“  Hamilton's. . „ . 60  a. 50 

"  Kirk's . 6c  2.25 

“  Philadelphia,  60  blocks . . .  s.60 

"  “  7a  blocks .  a. 60 

“  Pennsylvania .  60  t.75 

“  Procter  &  Gamble.. . . .  60  3.00 

“  Young’s  Best . . .  60  a. So 

Pride,  Swift’s.. . zoo  3.75 

Polo . ...i»o  3.45 

Quaker  City,  boxes . — 100  3.00 

“  tubs . 150  4-7* 

Sunlight,  oval . zoo  3.85 

"  twin  bars . zoo  3.95 

Santa  Claus.. . . . zoo  3.  zo 

Saratoga . zac  2.45 

Star . zoo  3.50 

Sunny  Monday . zoo  4.00 

White  Cloud . . . zoo  3.85 

Wool  Soap,  large . , . zoo  6.75 

Wool  Soap,  small . ioe  4.00 

TOILET  80APB. 

Buttermilk  Cosmo . gross  3.50 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift’s.... . gross  4.05 

Castile,  Imported,  Conti . lb.  .13% 

Castile,  Conti,  original  boxes.. . lb.  .11X 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . . . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.25 

Maxine  Elliot . gross  8 . 10 

Oatmeal.  3  cakes  In  box . gross  a.  65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

X -lb.  bars  to  box . lb.  .09 

Turkish  Bath . . doz.  .40 

Sweetheart,  50  cakes . box  1.75 

Witch  Hazel,  3  cakes,  %  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  8c  Frick’s  Flint,  36  ban .  1.24 

Y oung’s,  48  ban .  1.80 

Brooks'  Crystal,  100  ban . 3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  ban . *-*5 

“  Hand,  36  ban . . .  *.«5 

Wrigley’s,  100  bars .  3-75 

(50  bars  free  and  25  U  niversal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  *  •  35 

SOAP  POWDER. 

Pearline,  lbs.,  K-gross  boxes. . per  box  s.70 

“  6  01.,  100  packages .  “  a. 65 

“  8-oz.  packs . . .  “  *.7° 
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Soapine,  No.  7,  roe  packs . . .  137% 

Soapine,  No.  12,  100  packs .  3.90 

Soapine,  No.  17,  36  packs .  *-4*X 

Bauoicrs  1 77c  r owner,  100  6-os . .  s.35 

Flnola,  zos  packages .  3.35 

Gold  Dust,  Fairbaak's,  100  zs-oi.  packages  .„  4.00 
"  “  s44-lb.  “  ..4-50 

Naptha  Borax,  xoo  packages,  large . . .  4.75 

"  100  5-cent  packages _  3.75 

Klrkoline,  white,  14  4-lb.  pocks . .  3. 55 

Kirkollne,  White,  100  5-cent  packages.. .  3.50 

Young's  Pearl  Borax,  bo  z-lb.  pacaagss... — „  3.60 

Snow  Boy  Washing  Powder,  24  4a. . . .  4.00 

"  “  502s.. . .  4.00 

"  “  100  is...... .  4.00 

Nine  O'clock  Tea,  zoo  packages  ... _ .....  3.15 

I-V  Washing  Tablets,  3  dos.. . .....per  dos.  43 

Swift's  Washing  Powder,  reo  is . .  3.85 

Swift’s  Washing  Powder,  34  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 


8PBCIALTIE8. 

Anker’s  Bonlllloa  C species . . ...... 


3.00 


PURE  GROUND  SPICB8. 

Bbis.  Boas.  Cans. 

PWJk  ,  High  Grade . 18X  .19X  -*iX 

Black,  Low  Grade . 14  .15  .17 

White,  High  Grade . . . .32  .34 

White,  Low  Grade . . .  23  .25 

Cayenne,  High  Grade .  ar  .as 

Cayenne,  Low  Grade .  16  .18 

Cinnamon — 

High  Grade . .  .a a  .23  35 

Low  Grade . . . 13  .14  .16 

Cloves — 

High  Grade . 31  .32  .34 

Low  Grade . aa  .23  .34 

Allspice — 

High  Grade . zaX  .13X  -J5X 

Ginger — 

High  Grade . 25X  .26#  .28X 

Low  Grade . ra  .13  .15 

Mace — 

High  Grade .  78  .80 

Nutmegs — 

High  Grade . .3a  .35 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . X  lb.  -40 

Xlb.  7S 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . . . X  16.  .40 

X  16.  -75 


II 

I 


WILIER  STORE  FUMES 

- Attract  Good  Trade-- — 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 


Offices  and  Showrooms 

18  to  34  S.  Seventh  St 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 

Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


kvwvvmv 

— 
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NEW  J.  M  .WAGON" 

m 
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This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


i  FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.  - ~ 
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Colburn’i  Philadelphia  Mustard,  D.  S.  F.  s— 

5  cent  tins,  a  and  4  dox . . . per  doz,  ,  45 

Dime  size,  a  and  4  do* . . .  “  .  85 

U  lb;  net,  tins,  a  and  4  doz .  "  1.00 

54  “  a  do .  “  1.90 

1  “  1  doz .  "  3-7° 

6  lb.  cans,  hill  weight . per  lb.  .<3 

IQ  tt  it  . . . *  «  ,2] 

Colman's  Mustard,  D.  S.  F. : — 

i-lb.  tins...... . .... . per  doz.  S  •  <0 

$<-lb.  tins . “  *- 7° 

54-lb.  tins. .  “  1.45 

54-lb.  tins.. . . . .....  “  -90 

iS-lb.  kegs . . . — •  -43 


1  1 

MUSTARD— Prepared.  Per  doz. 

Campbell's,  jar,  *  doz . 8754 

Golden’s,  No.  6,  with  spoon,  s  doz . 95 

Gulden’s,  No.  ao,  with  spoon,  a  doz . 88 

Beer  Mug,  fancy,  large  size,  a  doz . 6s 

Lemonade  Glass,  tall,  a  doz . 78 

Horseradish  and  Mustard,  8  or.,  with  spoon, 

a  doz . ; . 9° 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 3754 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . . . . . 0954 

Allspice . 07 

Cloves . .15 

Mace . 48 

Nutmegs,  large....' . 18 

“  Medium.  . .14 

Cinnamon  Bark,  China . . . 13 

“  Canton. . 1 . ra 

“  Java  Thin  Quills,  s-lb.  rolls..  .30 

Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  n 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1 . 80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . o6}4 

Niagara,  40-lb.,  i-lu.  "  0454 

Cream,  48-lb.,  i-lb.  “  .  3.45 

Klngsford’s.  40-lb.,  i-lb,  “  o6f£ 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 0754 

1  lb.  packages,  20  lb.  boxes . . . 07J4 

Bbls,  about  200  lbs . 0654 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngslord’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  bxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . . . . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish,  ao  cakes..... . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 

Velvet  Gloss,  about  200  lbs.... . . . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

4  Sterling  Gloss,  50  lb.  boxes  per_ioo  lbs . 


•0354 
•°5  ft 
■otVe 

.0654 

.0654 

•  0754 

•  c6)4 
■°7V* 
.0354 

■07  Vs 

•0354 

.04% 

04% 

.05% 

4-30 
2.20 
500 
a. 50 

.08 

.jo 

•  0754 

.0854 

•<754 

.0654 

3.85 


STOVE  POLISH.  pergro 

Enameline  Paste,  small,  54  gross .  4.00 

Enameline  Paste,  large,  54  gross .  7.00 

Enameline,  Liquid,  large,  54  gross .  6.65 

Enameline,  Liquid,  small,  54  gross .  4.90 

KiecPc  Paste,  %  gross  boxes . . .  4.20 

Magic  Paste,  54  gross  boxes . . .  4.75 

Parlor  Pride,  large  size.... . per  doz.  .8754 

“  “  . . per  gross  10.25 

“  small  size . . . per  doz.  .70 

Climax  Enamel  54  gro . per  gross  9. 40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  Sun . per  gTo.  5.75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  10-cent  size. .  “  7. so 


X-Ray  Stove  Polish— 

S-cent  size,  No.  5,  per  box  of  54  gross . .  1.25 

Per  box  of  54  gross . .  s  .50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  54  gross .  2.25 

Per  box  of  54  gross . . . . . . .  4.50 

Per  gross. . . .  9.00 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkgs.  .0454 

Excelsior,  24  packs.. .  “  .0554 

McAllister,  36  packs .  “  .0554 

Rosensteins,  ilb.  pkgs.,  s  doz . per  lb.  ,os5S 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  doz.  .35 

Red,  quarts,  3  doz .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts.  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1  85 

Toothpicks,  Perfection,  2  doz . per  doz.  .4254 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst’s  "  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  54  gross  case, 

assorted,  6,  8.  10’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .0654 

6oz . “  .07 

8oz . “  .0754 

10  ox.„ . . . “  .0854 

12  oz .  "  .0954 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .0954 

No.  12,  steel . per  doz.  .12 

G.  B. Weiss  &  Son — 

Sole  Leather, No.  1,  .15;  No.s,  .23;  No. 3,  .si 
Cut  Sole  Leather,  eut  Into  taps,  6  inches  high  1 . 50 

5  54  Inches  high . .  1 . 48 

5  Inches  high .  1.42 

454  Inches  high .  1.25 

4  inches  high . . .  z.i8 

354  Inches  high .  1.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .io54 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .at 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .  16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches . “  .so 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  dos.  1.60 

ute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . — .. 

Extra  Fancy,  No.  669 . . . 

Fancy,  No  670 . 

Strictly  Choice,  No.  675 . . . 

Choice,  No.  664 . 

Black  Strap . . . . . . . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasses.. . . 


REPINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 

Gold  Mine,  In  bbls . 

Fancy,  No  101 . 

Fancy,  No.  100 . 

Choice,  No.  576 . 

Prime,  No.  zoa . 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound . . 

West  India,  choice,  No.  510,  compound . . 

Porto  Rico,  No.  351 . 


•4* 

•4* 

•39 

.38 

■3* 

•  si 
.11 

•  13 


•  35 

•  3° 
•3* 

.26 


■3» 
.29 
•  *5 
.15 


GLUCOSE. 

Three  Star  A,  for  confectionery..  .. 
Five  A,  for  confectionery . . 


*•75 

*.85 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  dos.  .9254 

1  “  case . .  “  .95 

Karo,  10  cent  size,  2  doz . per  doz.  .8754 

Karo,  25  cent  size,  1  doz .  2.25 


. . . - -  - - - - - - -  - - 

Losing  Your  Weights? 

Get  a 
Troemner 
No.  24 
Ball  Seale 

Does  away  with  weights  absolutely."  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

1 — 1 —  ,,,, _ _  -  --  -  — 

HENRY  TROEMNER,  9H  Arch  St„  Philadelphia,  Pa„  U.  S.  A. 

IN  WRITING  KDVERTISERS  KINDLY  MENTION  "GROCERY  WORLD" 


Greatest 
Improvement 
in  Rapid 
Weighing 
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Banner,  In  jan,  compound . per  do«.  i  oo 

Whit*  Clover.  In  Jar*,  compound .  '*  -95 

Purina  Pancake  Syrup,  36  pta .  "  ■•*5 

«•  “  *4  qta .  “  «  oo 

••  ••  it  tf-gala .  “  7  00 

“  «  6  gal* .  “  •*  00 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  a  40 

*  “  medium,  doz.  z.40 

«  “  small,  doz . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  i  .as 

“  “  X  gal.  tin* per  do*.  7.75 

Haien’a  Maple  Syrup,  qt.  bottlea .  “  4  °° 

"  “  pt.  bottlea .  “  a  .40 

Towle’*  Log  Cabin  "Camp"  Syrup—  Per  do*. 

Gallon  cans,  6  In  case .  *3-5° 

Half-gallon  Cana,  ra  In  case .  7-*5 

Quart  cans,  as  In  case . .  4-i*% 

Pint  cans,  34  In  case .  a. 50 

?uart  bottles,  ta  In  case .  4-5° 

int  bottlea,  14  in  case .  0.75 

Jacket  cans . per  gallon  1  00 


CRESCENT  MAPLEINE. 

Per  do*. 

. .  3.<» 

4-0* . . . . .  Sa5 

8-0* . . . .  9  So 

. .  18  00 

S-o* . 35  °° 

. . each  11.00 

OIL  OP  MAPLKINK.  Per  do* 

. . — .  1  70 

. .  4-50 

. .  8-*5 

8-01 .  tS  00 

16-0* . - . 7  00 

S-oz .  48  «> 

. . each  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  do*. 

Little  Gem,  fancy  parlor,  a  string .  a. 50 

N  U,  No.  6,  split  handles .  a . 45 

Leader,  No.  6,  3  string,  red  handles.. .  a. 45 

Princess,  No.  4,  fancy  handle* .  a  .90 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . - . 9° 

Whisks,  a  sewed . . . 9° 

Stable,  a  tie,  rattan  centre .  3  5° 

Stable,  3  tie,  rattan  centre .  4  00 

Factory,  heavy .  a  .9° 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 
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No.  WASHBOARDS.  Per  do*. 

69,  Good  Enough,  double,  spring  protector...  3  65 

57,  Peerless,  double  365 

80,  Seal  Globe,  double,  swing  protector .  3.3  a 

61,  Peerless,  double,  spring  protector .  4-45 

110,  Peerless,  single,  spring  protector .  3 . 55 

100,  Northern  Queen,  single,  protector .  3  -  to 

ior,  Tidal  Wave,  single,  protector .  *  •  75 

1 18.  Good  Enough,  single,  protector .  3  *5 

175,  Glass .  3-6° 

Murdock .  *  •  75 

Celery  City .  3®° 

125,  Single  Ruby .  2.(0 

128,  Anchor,  single  head .  *.as 

130,  Little  Gem,  pail  board .  >-35 


BUCKETS.  Per  do*. 

O.  G.,  a  electric  hoops .  x*75 

O.  G.,  3  electric  hoops .  1  -9° 

Clear,  a  hoop . . .  1  -°5 

Clear,  3  hoop .  *  -75 

Electric  Cedar,  a  hoop  . . . .  •  •  4» 

Electric  Cedar,  3  hoop . - .  *  -bo 

Pine,  3  galvanized  hoops . . . . .  * 

Galvanized,  1*  quart . . . .  *  °5 

Galvanized,  14  quart .  *-35 


No.  BUTTER  DISHES.  Per  M 

t,  Solid  oval . - .  x-3° 

a,  Solid  oval . - .  x-5° 

3,  Solid  oval . - . - .  I-’/® 

5,  Solid  oval .  a. to 

1,  Wire  ends . *-*5 

a,  Wire  ends . . . - .  1  •  35 

3,  Wire  ends .  *  -55 

5,  Wire  ends . x-95 

Picnic  Plate*,  8  inch . . .  2 .  .0 

Picnic  Plates,  9  Inch . . .  a  -35 

Crate*  contain  *50  each. 


CLOTHES  PINS. 


5  gross.. 


Per  box, 
..  48 


EGG  CRATES. 

Perfection . 

Perfection.  10  sets  filler* . 


.90 

•95 


-63- 


brushes. 

No.  SCRUB  BRUSHES. 

22,  White  Corner . . . 

23,  Medium  size . . 

2f,  Large . 

13,  Marble,  medium  size . . . 

oo,  White . . . 

Handy  House . . . . 


Per  doz. 

::  Z 

1 .00 

•  -9° 
•45 

•  *4* 


No.  STOVE  BRUSHES.  Per  doz 

zo,  Black  briztle,  curved  end,  wood  handle . 90 

16,  Black  brtatle,  carved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  end,  wood  handle .  a .  15 


No.  SHOE  BRUSHES. 

0,  Mexican  fibre. . - . 

1,  Mexican  fibre,  large . . 

4,  Briztle  outside . . . . . . 

5,  All  bristle . . . 

11,  All  bristle,  large . . . . . 

itX,  All  brisda,  extra  vats. . — . — 

19,  All  bristle,  spotted  whits. . . . . 


Per  dor 
-9* 

I  so 

.  r.5« 

••  1-75 
..  1.85 
a.  10 
..  35» 


No.  WHITEWASH  BRUSHES.  Per  dor. 

6,  6  la.,  White  tampico. . . . 40 

7,  7  la.,  White  tampico . . . .  -45 

8,  8  In.,  White  tampico . . . 50 

6,  5  In.,  Family,  extra  heavy . . . 75 

8,  6  in.,  Family,  extra  heavy.. . 85 

10,  7  In.,  Family,  extxa  heavy .— . i.eo 

ra,  8  la.,  Family,  extra  heavy. _....„ . z.ij 

6,  5  In.,  A.,  hair  bristle .  x.15 

8,  6  In.,  A,  hair  bristle. .  x.50 

10,  7  in.,  A.,  hair  bristle. .  1 .85 

ia,  8  In.,  A.,  hair  bristle. .  3.15 

6,  5  in.,  Ideal,  ell  bristle,  3  row.. .  1 .85 

8,  6  In.,  Ideal,  all  bristle,  3  row .  a. as 

4,  Knotted,  all  bristle,  3  row .  1 .50 

6,  Knotted,  all  bristle,  3  row .  1  95 

8,  Knotted,  all  bristle,  3  row .  a. 50 

8,  6  in.,  Royal,  all  white  bristle .  a. 75 

/ 

No.  DUST  BRUSHES.  Per  doz 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  i.*S 

ai,  All  hair,  wire  drawn . .  a  . 00 

a8,  White,  wire  drawn .  a. 80 

x,  7  In.,  All  hair,  fiat  end .  r  -95 

aa,  7  in.,  Mixed,  round  end.....— .  a. 00 

11X,  7  In.,  All  hair,  round  end. .  a  .15 
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TOBACCOS— PLUG. 

Battle  Ax . . . . . . . — 

Deer  Skin . . . — ... 

Gold  Rope  . . 

Tolly  Taz  . . . . - . 

New*  boy . . . . . . 

Old  Honeaty... . «. . «... 

Piper  Heidsick  . . 

Spear  Head . . . . . 

Standard  Nary . . . 

Toddy . . . . . . 

Vinco . . . . . . . . . . . 

Town  Talk . « . . . 


Par  lb. 
•37 
•  37 
.56 

39 
39 

I43 

44 

37 
35 

38 

28 


SMOKING  TOBACCO. 

GrMBback . . . . 

Green  Turtle  ..... . . . . . . 

G.  fit  A.  Nevy,  3H  ox. - - — — 

Polar  Bear— - - .— - - - - 

Ripple . . . — 

Sensation  . — — — 

Wild  Roe...—— . «— . . . — .... 


Perth 

•3* 

3 


YEAST  CAKES. 

Compressed . . . P*r  doz. 

Magic,  i%  doz.  package* . . . per  box. 

Yeast  Foam,  1%  do* . . . . per  box 


.18 

$8 

•  58 


Oliver’s  Olive  Oil 

Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  aud  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  i,  1907. 

Cases.  1  dozen  large  bottles  -  -  96.00 

Cases,  2  dozen  medium  bottles  *  6.75 

Cases,  2  dozen  small  bottles 
Cases,  tins,  2-5  gallons,  per  gallon 
Cases,  tins,  6-1  gallons,  per  gallon 
Cases,  tins,  10-H  gallons,  per  gallon 
Cases,  tins,  zo-’i  gallons,  per  gallon 

JOS.  M.  OLIVER  &  SO  INS 

IM  PORTERS  5  South  F  ront  St.,  Philadelphia 

*0000000000000000000000000000000000P0*titf0lf*tf/tt,ti*tt*ttt 


4.25 
2.00 
2.10 
2.20 

2.25 


Want  a  $10  Morris  Chair 
for  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  ( Scrap  Tobaccos 
Blue  Hen  "  "High  Card,"  '  Rex "  and  “Z" 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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That  Fraction  of  a  Cent 


Franklin  Carton  Sugar  appears  a  safe,  cer¬ 
tain,  easy  and  profitable  way  of  escaping  one  ele¬ 
ment  of  the  drudgery  of  the  retail  grocery  business. 

We  don’t  ask  you  to  trade  an  old-established 
and  lucrative  custom  for  a  new  one  of  doubtful 
utility.  Franklin  Carton  Sugar  not  only  saves 
you  work  and  time  but  it  will  literally  make  you 
more  money,  because  it  saves  you  all  overweights. 

Franklin  Carton  Sugar  costs  a  fraction  of  a 
cent  more  than  bulk  sugar,  but  to  weigh  that  frac¬ 
tion  against  the  advantages  is,  we  respectfully  sub¬ 
mit,  shortsighted  to  a  pronounced  degree, 

Don’t  you  think  it  is  yourself? 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  *  PENNSYLVANIA 


Our  Scales  Stand  the  Test 


The  new  low  platform  No. 
140  DAYTON  Scale 


The  State  of  Massachusetts  recently  passed  a  new  Law  defining  the  duties  of  the 
Sealer  of  Weights  and  Measures,  in  connection  with  the  computing  devices  used  on  com¬ 
puting  scales. 

Our  modern  up-to-date  computing  scales  meet  every  requirement  of  the  law  and  test 
out  with  greater  exactness  than  any  other  known  style  or  make. 

Greater  than  this,  however,  is  the  test  of  service  between  merchant  and  customer. 
Merchants  use  them  for  the  protection  of  profit  and  the  saving  of  time.  Customers  ti  ade 
where  they  are  used  because  they  know  they  are  sure  of  a  square  deal. 

Moneyweight  Scales  are  an  absolute  necessity  to  the  economical  and  successful  retailing 
of  meats  and  groceries.  We  build  them  on  all  the  known  principles  of  scale  construction 
adaptable  to  all  kinds  of  merchandising. 

The  increased  confidence  of  the  merchants  of  Massachusetts  in  our  computing  scales 
is  shown  by  the  enormous  increase  in  sales  since  the  law  went  into  effect.  We  are  strong 
advocates  of  laws  which  will  give  the  greatest  protection  to  both  merchant  and  customer. 

For  those  who  are  now  using  old  Dayton  Scales  or  computing  scales  of  other  make, 
and  wish  to  bring  their  equipment  up-to-date,  we  have  a  very  attractive  exchange  proposition 
which  will  be  sent  on  request. 

Do  not  wait  for  our  agent  to  call  on  you,  but  send  for  him. 

DELAY  IS  EXPENSIVE. 


Date . a . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  yriur  men  is  around  this 
way,  X  would  be  glaii  to  have  your  No.  110 
Scale  explained  to  m«. 

This  does  not  placje  me  under  obligation 
to  purchase. 


NAME . 

STREET  and  NO.. 

TOWN . . 

STATE . 


Moneyweight  Scale  Co. 

47  State  Street,  Chicago 


LOCAL,  SALES  OFFICES 

Boston,  161  Congress  St.  New  York,  11  E.  14th  St.  Philadelphia,  1651  N.  8th  St. 
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The  films  Misii  on  Ifiese  pages  are  all  well-Known;  their  products 


We’ve  Taken  You  into  Partnership 
on  These  Goods 


V 


t 

pT  ■  . -—3 

f  I  HNIIIIESIIOIUBLYTHE  FINEST  CIFFEE  [IKING  TO  THIS  HUKEr. : 

|  ftOASTED  BTAPKOCESS 1HA1  ri£jaifESnimECn.YBKILUSEI  ] 

1  i  ©PRIVATE 
I  ESTATE 

1  COFFEE, 

:j  FA.CAUCHOISFLCO.' THE  FULTON  MILLS'  f/ 

ESDOUSBI1BH  ^^.NEWWWKCITXIISA.*  "■ 

W,  j [r  <nf IM  ■> 

Of  the  many  thousands  of  storekeepers  who  have  made 
Private  Estate  their  leading  coffee  for  years  we  have  yet  to 
lose  one.  Everything  that  makes  it  worth  while  for  a  dealer 
to  stick  to  Private  Estate  is  packed  with  it,  and  none  of  the 
many  reasons  which  would  be  sufficient  to  cause  him  to 
change  are. 

We  divide  our  profits  with  dealers  by  putting  our  adver¬ 
tising  appropriation  into  Universal  Coupons  to  enable  them  to 
get  anvthing  they  need  in  their  stores  or  homes  without 
paying  for  it. 

F.  A.  CAUCH01S  &  CO. 

THE  PULTON  MILLS  33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 


Lots  of  Your  Customers  Want  This 


l3  WABASH  flVE  CHjCAjL^* 


It  is  the  one  thing  to  keep  hardwood  floors  right.  It  has 
been  specially  prepared  by  experts  to  do  the  work  right. 

Tell  your  customers  if  they  want  to  keep  their  floors  in  per¬ 
fect  condition  permanently  to  use  it  instead  of  scrubbing  them. 
It  makes  a  finish  so  perfect  that  all  that  is  necessary  is  to  wipe 
up  the  floors  with  a  damp  cloth  once  a  week. 

Universal  Coupons  in  every  case  for  the  grocers  and  some 
in  each  package  for  his  customers. 

E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


u 


Every  Little  Bit  Added  to  What 
You’ve  Already  Got  Makes 
Just  a  Little  Bit  More” 


Wrigley’s  Soap  pays  you  better 
than  any  similar  article  on  the 
market.  By  pushing  it  you  will  add 
a  great  deal  more  to  your  profit. 

Universal  Coupons  in  each  box. 


THE  WRIQLEY  MANUFACTURING  CO. 

PHILADELPHIA,  PA. 


The  result  of  80  years'  experience  is 

DIXON’S 

=  POWDERED  = 

Stove  Polish 


Joseph  Dixon  made  the  first  stove 
polish  in  1827,  and  a  good  stove  polish 
it  was  too.  The  Dixon  Company  has 
been  making  good  stove  polish  ever 
since. 

The  new  Dixon  Stove  Polish  is  as 
good  as  So  years’  experience  can  make 
it.  No  adulteration,  a  generous  size, 
box,  Universal  Coupons — this  means 
good  business  for  you.  Write  our 
Stove  Polish  Department  about  it. 

IOSEPH  DIXON  CRUCIULE  CO, 

JERSEY  CITY,  ISI.  I .  ' 
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are  He  test  on  me  market  and  all  firing  pa  OHilEQSPL  GOOPOjiS 


After  Reading  What  These  People  Say  What  Bo 


U.  S.  Military  Academy,  West  Point. 
After  using  a  number  of  other  well-known 
brands  of  Baking  Powder,  we  consider  Sea  Foam 
their  superior. 

(Signed)  THOMAS  FRANKLIN, 

Capt.  and  Treas. 


Sea  Foam  is  the  best  Baking  Powder  in  the 

Sea  Foam  fills  a  long-felt  want.  It  is  the  most 

World.  We  recommend  it  to  our  75,000  cus- 

economical  Baking  Powder,  and  we  recommend 

it  strongly  to  our  customers. 

tomers. 

(Signed)  PARK  &  TILFORD, 

BREWSTER  GORDON  &  CO., 

New  York  City. 

Rochester,  N.  Y. 

We  give  Universal  Coupons  to  grocers  with  every  case 

FOAM  BAKING  POWDER 

1  ;ni(l  a  Hudson  Street,  New  York 


Take 
-\o  ur- 
Choice 


Let  us  assume  that  two  concerns  are  n  aking  Macaroni, 
Spaghetti,  Noodles  and  Pastels. 

One  of  them  cares  nothing  for  you,  does  all  of  its  work 
on  your  customers  to  make  them  demand,  that  you  should 
handle  the  goods,  whether  they  pay  you  a  profit  or  not. 

The  other  goes  straight  to  you,  works  with  you  to  make 
you  want  to  sell  the  goods,  spends  its  advertising  money  with 
you,  gives  you  Universal  Coupons  to  make  the  goods  more 
interesting,  and  does  everything  possible  to  make  you  a  friend 
instead  of  a  lackey. 

Whose  goods  are  you  going  to  sell  ? 

Our  Macaroni,  Spaghetti,  Noodles  and  Pastels  are  as 
good  as  our  bread. 


VIBININA  BAKIING  COMPANY 

PHILADELPHIA,  PA. 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 

- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,  New  York 


Handsome  Presents  Go  With  It 

ROYAL  PEANUT  BUTTER  is  the  kind  that  brings  it — 
Universal  Coupons,  which  you  can  exchange  for  almost  anything  you 
want.  In  addition  to  this  it  is  the  most  carefully  prepared  product  of  its 
kind  ever  made.  The  man  and  the  monkey  are  both  animals,  but  there  is 
a  mighty  difference  between  them.  There  is  just  as  much  difference 
between  Royal  and  ordinary  peanut  butter.  Your  customers  will  tell  you 
so  if  you  get  them  to  try  Royal  Peanut  Butter. 

.  CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 
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C.01d  goods  are  like  old 
friends  —  you  li  a  v  e  a 
warmer  feeling  for  them 
than  you  lrave  for  stran¬ 
gers. 

CLTake  Babbitt’s  Best 

Soap.  For  years  it’s 
been  the  standard  laun¬ 
dry  soap  of  the  country. 


For  years,  probably,  it 
has  stared  back  at  you 
from  your  shelves  until 
you  and  your  customers 
both  have  come  to  con¬ 
sider  it  as  much  of  a 
fixture  as  your  scales. 
CfiDon’t  be  tempted  to 
displace  it  by  any  get- 
rich-quick  soap.  Stick  to 
tried  and  true  friends. 
Babbitt’s  Best  Soap 
has  always  paid  you  a 
good  profit ;  hasn’t  it 
earned  your  good  will  ? 


Made  by 

B.  T.  Babbitt 

New  York 


YOUR  DUTY  IS 
TO  TELL  HER 


Suppose  your  customer  does  ask  for  Trust  Starch,  is  it 
your  duty  to  give  it  to  her  without  telling  her  that  Murdoch  S 
Corn  or  Laundry  Starch  is  better  ? 

Don’t  you  owe  it  to  her  to  give  her  the  very  best — to  tell 
her  if  she  thinks  she  is  getting  the  best  when  she  isn’t  ? 

Murdoch’s  Corn  and  Laundry  Starches  are  the  finest 
products  of  their  class  extant.  We  go  to  trouble  in  making 
them  perfect,  which  other  manufacturers  tell  us  is  ridiculous. 

But  that’s  the  kind  of  a  foundation  we  re  laying  for  this 
business. 


Oswego  Maize  Products  Company 


OSWEGO,  NEW  YORK 


YOU  MUST 
WRITE 
FOR  THIS 


We  believe  we  have  the  best  plan  ever  de¬ 
vised  for  interesting  you  in  Sterling  Coffee  and 
incidentally  in  our  other  high-grade  bulk  coffees. 

We  will  not  publish  this  plan  for  the  delec¬ 
tation  of  our  competitors.  You  must  write  for 
it,  if  you  want  it.  It  will  pay  you  to  write  for 
it  many,  many  fold. 

Sterling  Coffee  is  a  fancy  package  Coffee 
of  the  highest  grade  for  which  most  grocers 
have  a  considerable  demand.  It  pays  you  a 
good  profit. 

This  is  the  oldest  Coffee  House  in  the 
United  States.  It  dates  fron  1796.  Age  in 
business  means  reliability. 


V 


SHAPLEIGH  COFFEE  CO. 

BOSTON,  MASSACHUSETTS 


J 


SELLS  BECAUSE  THEY  WANT  IT 


Karo  syrup  isn’t  something  that  the  public  don  t  want. 
Nine  out  of  every  ten  people  who  eat  syrup  at  all  prefer  corn 
syrup  to  sugar  syrup.  It  is  smoother  and  suits  the  average 
palate  much  better. 

The  best  corn  syrup  packed  to-day  is  unquestionably 
Karo.  We  have  advertised  it  some  ;  but  it  has  reached— and 
held — its  present  enormous  sale  purely  because  the  people 
wanted  it. 


Good  for  you,  because  it  is  packed  by  us  in  sealed,  sani¬ 
tary  tins  ;  and  because  we  guarantee  both  the  quality  and  the 
weight.  10,  25  and  50-cent  size. 


All  jobbers. 

CORN  PRODUCTS  MANUFACTURING  C;0. 

DAVENPORT,  IOWA 
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Diamond  Match  Co.  Seemingly  Not  Giving 
Jobbers  Square  Deal 


Evidence  that  in  Order  to  Steal  a  March  on  Principal  Com¬ 
petitor,  Trust  is  Giving  Extra  Rebate  to  Two  Local  Jobbers, 
While  Permitting  Them  to  Sell  Independent  Matches,  a 
Privilege  Granted  No  Other  Philadelphia  Jobber. 


There  is  much  reason  to  believe 
that  the  Diamond  Match  Co.  is 
not  giving  the  local  jobbers  a 
square  deal  under  its  rebate  con¬ 
tract. 

It  is  generally  known  that  the 
Diamond  Co.  ties  up  all  the 
wholesale  grocers  it  can  with  an 
exclusive  contract  which  gives 
them  an  extra  io  per  cent,  rebate 
provided  they  handle  only  Trust 
matches.  This  io  per  cent,  rep¬ 
resents  much  of  the  jobber’s 
profit,  so  that  the  wholesalers 
argue  that  they  are  forced  to  sign 
the  contracts  if  they  expect  to 
make  anything  adequate  on  the 
brands  which  constitute  the  bulk 
of  their  match  business. 

Naturally  the  wholesale  grocers 
would  not  so  much  resent  the 
humiliation  of  being  compelled, 
virtually,  to  sign  such  a  contract 
if  all  of  them  were  in  the  same 
boat.  There  is  much  reason  to 
believe,  however,  that,  all  of  them 
are  not ;  in  other  words,  that  cer¬ 
tain  favored  jobbers  are  being 
given  the  extra  rebate  while  still 
being  permitted  to  sell  independ¬ 
ent  goods. 

The  evidence  of  this  condition 
is  as  follows  : — 

In  Philadelphia  Reeves,  Parvin 
&  Co.  and  Alfred  Lowry  &  Bro., 
both  large  and  representative 
jobbers,  have  for  months  been  on 
the  outs  with  the  Diamond  Match 
Co.  through  insisting  upon  their 
right  to  sell  independent  matches. 
And  both  concerns  have  sold  large 
quantities  of  independent 
matches,  upon  which  they  claim 
to  have  made  a  much  better  profit 
than  they  could  make  on  Trust 
matches,  even  with  the  latter’s  io 
per  cent,  rebate. 

Several  days  ago  the  announce¬ 
ment  was  made  that  Mr.  W.  D. 
Peck,  former  local  manager  for 
the  Trust  and  an  extremely  well 
equipped  match  man,  had  been 
appointed  to  represent  the  Ohio 
Match  Co.,  the  Trust’s  leading 
competitor.  The  announcement 
was  coupled  with  the  statement 
that  the  Ohio  concern  had  rented 


a  large  local  warehouse  for  three 
years  and  was  about  to  open  an 
aggressive;  campaign  to  get  some 
of  the  local  business.  The  very 
next  day  the  Diamond  Match  Co. 
sent  emissaries  to  both  Reeves, 
Parvin  &  Co.  and  Lowry  &  Bro. 
and  renewed  relations  with  them, 
but  without  requiring  either  firm 
to  sign  the  exclusive  contract. 
Both  concerns  deny  that  they 
signed  or  would  sign  it,  but  state 
that  the  only  thing  the  Trust  re¬ 
quired  them  to  do,  before  restor¬ 
ing  them  the  io  per  cent,  rebate, 
was  to  promise  to  “push”  Dia¬ 
mond  matches.  They  are  thus 
apparently  given  a  privilege 
denied  to  every  other  jobber — 
that  of  handling!  independent 
matches,  and  both  firms  are 
selling  independent  matches  to¬ 
day.  Furthermore,  they  say  that 
nothing  would  induce  them  to 
give  them  up,  owing  to  the  better 
profit  they  involve. 


Two  New  Parcels  Post  Bills  In. 

Principal  One  Makes  Rate  Five  and 
Two  Cents  Per  Pound.  Limitation 
in  Favor  of  Dealers.  Second  Bill 
Names  Higher  Rate.  New  Oleo  Bill 
Also  Introduced. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

February  14,  1908. 
Two  bills  of  interest  to  the  gro¬ 
cery  trade  were  introduced  this 
week,  both  in  the  Senate  and 
House.  One  was  a  new  oleo  bill, 
the  other  a  parcels  post  bill. 

The  oleo  bill  emanated  from 
Representative  McHenry,  of 
Pennsylvania,  and  it  prohibits  the 
use  of  butter  in  the  manufacture 
of  oleomargarine  and  making  a 
violation  a  misdemeanor  punish¬ 
able  by  fine  or  imprisonment. 
Section  2  of  the  bill  provides  that 
any  violation  of  the  Anti-Oleo¬ 
margarine  Law  of  1902,  of  which 
the  bill  is  amendatory,  shall  be  a 
misdemeanor  punishable  by  a  fine 
of  from  $100  to  $500  or  by  im¬ 
prisonment  of  not  more  than  one 
year.  These  penalties  are  applica¬ 


ble  to  any  one  who  violates, 
knowingly  or  unwittingly,  any 
provision  of  the  1902  law  or  the 
amendment  to  it,  and  provides 
that  all  cases  must  be  prosecuted 
in  the  courts  to  a  finish. 

The  parcels  post  bill  was  intro¬ 
duced  in  the  Senate  by  Senator 
Burnham,  of  New  Hampshire.  It 
provides  for  a  rural  delivery  par¬ 
cels  post  for  merchandise  and 
other  articles  actually  mailed  on 
rural  delivery  routes. 

The  bill  provides,  in  brief,  for 
the  establishment  of  a  domestic 
rural  parcels  post,  at  special  rates 
of  postage,  for  the  delivery  of 
foodstuffs,  dry  goods,  drugs, 
books  and  other  merchandise. 
The  rate  of  postage  shall  be  5 
cents  for  the  first  pound  and  2 
cents  for  each  additional  pound, 
or  fraction  thereof,  and  on  parcels 
weighing  less  than  one  pound,  as 
follows:  Two  ounces  or  less,  1 
cent ;  more  than  two  and  less  than 
four  ounces,  2  cents;  more  than 
four  and,  not  exceeding  eight 
ounces,  3  cents ;  more  than  eight 
and  not  exceeding  twelve  ounces, 
4  cents,  and  more  than  twelve 
ounces  and  less  than  one  pound,  5 
cents. 

An  important  limitation  is 
placed  on  the  use  of  the  proposed 
parcels  post  by  the  provision  that 
only  such  parcels  shall  be  received 
for  delivery  at  the  special  rates  of 
postage  as  are  offered  by  bona  fide 
merchants  or  dealers  whose  regu¬ 


lar  places  of  business  are  on  rural 
delivery  routes  covered  by  the  act, 
in  the  ordinary  and  regular  course 
of  their  business,  and  by  residents 
on  such  routes  in  their  individual 
capacity. 

Senator  Kean,  of  New  Jersey, 
also  introduced  a  parcels  post  bill, 
but  providing  for  somewhat 
higher  rates  of  postage. 

Holt. 


Maine  Farmers  to  Open  Co-operative 
Stores. 

A  big  co-operative  system  to 
extend  over  the  entire  State  of 
Maine,  with  stores  in  practically 
all  the  trade  centres,  is  one  of  the 
schemes  of  prominent  grangers. 
These  stores  will  serve  in  the 
capacity  of  a  clearing  house  for 
the  farmers,  for  produce  will  be 
taken  to  them,  where  it  will  be 
held  for  sale,  either  in  local  or  out¬ 
side  markets,  at  the  highest  pos¬ 
sible-  prices,  and  the  margin  of 
profit  after  deducting  a  certain 
per  cent,  will  be  divided  equitably 
among  the  stockholders,  who  will 
be  principally  grangers.  The 
stores  will  do  a  general  retail  and 
wholesale  business,  not  only  in 
farm  produce  and  the  like,  but 
will  also  deal  in  farm  implements, 
fertilizers,  etc.  Big  storage  sheds 
will  be  built  for  potatoes  and 
apples  which  will  be  held  for  the 
choicest  markets  and  sold  at  the 
right  moment  to  make  the  biggest 
profit. 


Canned  Goods  Packers  Swinish  Over 
Canned  Goods  Contract 

They  Reject  a  Form  which  Gives  Buyer  and  Seller  Equal  Privi¬ 
leges  and  Makes  the  Transaction  Amount  to  Something,  in 
Favor  of  One  Giving  the  Packer  All  and  the  Buyer  Almost 
Nothing.  The  Two  Contracts  Compared  and  Analyzed. 


A  close  comparison  of  the  forms 
of  uniform  canned  goods  con¬ 
tracts  favored  by  the  National 
Wholesale  Grocers’  Association 
and  the  National  Canners’  Asso¬ 
ciation  shows  a  wide  variance  of 
opinion  between  the  two  inter¬ 
ests.  It  further  seems  to  show 
that  the  canners  are  not  so 
anxious  as  they  have  pretended,  to 
adopt  a  contract  which  shall  sur¬ 
round  the  sale  of  future  canned 
goods  with  the  same  legalities 
which  surround  the  making  of 
any  other  legal  contract. 


As  stated  in  last  week's  report 
of  the  canners’  convention,  the 
packers  refused  to  adopt  the  form 
of  contract  which  had  been  agreed 
to  by  the  National  Wholesale 
Grocers’  Association,  but  adopted 
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a  form  of  their  own.  The  gist  of 
each  form  appears  below : — 


GROCERS’  FORM. 

Quantity  guaranteed  as 
follows  :  The  seller  agrees 
to  deliver  not  less  than  75 
per  cent,  of  the  quantity 
stated  under  this  contract, 
and  the  buyer  agrees  to 
accept  the  same  in  full 
settlement  of  this  contract, 
without  liability  except  as 
hereinafterstated.  Ifseller 
should  deliver  less  thanks 
per  cent,  of  the  quantity 
stated  under  this  contract, 
then  it  is  agreed  the  seller 

shall  pay  the  buyer . 

cents  per  dozen  on  such 
shortage  under  75  per  cent, 
of  the  original  purchase, 
but  must  deliver  not  less 

than . per  cent,  of  the 

original  purchase.  The 
buyer  shall  have  the  same 
privilege  of  reducing  the 
quantity  named  in  this 
contract  to  75  per  cent,  of 
the  original  purchase, 
without  responsibility  for 
loss  or  damage  to  the 
seller,  and  shall  also  have 
the  privilege  of  further 
reducing  the  quantity  on 

the  payment  of. . cents 

pe.  dozen, but  must  accept 

not  less  than . per 

cent.  of,. the  original  pur¬ 
chase.  In  case  either 
buyer  or  seller  wishes  to 
decrease  the  quantity 
below  100  per  cent,  of  the 
original  contract,  notice 
must  be  given  in  writing 
not  later  than . 


Prices  guaranteed. 

Swells  guaranteed  until 
July  i.  19... 

Cases  must  be  made  of 
lumber,  free  from  shakes 
and  loose  knots,  and  of 
material  not  less  than  2'6- 
inch  sides,  tops  and  bot¬ 
toms  and  2^ -inch  ends,  for 
No,  1,  No.  2,  No.  2%  and 
No.  3  cans  ;  J4-inch  sides, 
tops  and  bottoms  and 
i-inch  ends  for  No.  8  and 
No.  10  cans,  and  of  corre¬ 
sponding  heavy  material 
for  other  sizes. 

Factory  shipments  in 
less  than  car  lots  to  be 
made  without  charge  for 
marking  or  shipping. 

Seller  guarantees  these 
goods  in  accordance  with 
Food  Law  Guarantees 
adopted  by  National 
Wholesale  Grocers’  Asso¬ 
ciation  and  Canned  Goods' 
Packers’  Association,  in 
convention  1907,  and  also 
in  accordance  with  the 

State  Food  Laws  of... . 

Incase  of  destruction  of 
place  of  business  of  either 
party  by  fire  or  the  ele¬ 
ments,  such  buyer  or  seller 
shall  have  the  right  to  can¬ 
cel  this  contract  by  giving 
the  other  party  written 
notice  of  the  same  within 
reasonable  time. 


CANNERS’  FORM. 

Seller  guaraniees  these 
goods  in  accordance  with 
food  law  guarantees 
adopted  by  National 
Wholesale  Grocers'  Asso¬ 
ciation  and  Canned  Goods 
Packers’  Association  in 
convention,  1907. 

All  disputes  arising 
under  this  contract  to  be 
arbitrated  in  usual  manner 
with  promptness  and  con¬ 
venience  as  to  place.  The 
decision  of  the  arbitrators 
to  be  final  and  binding, 
the  aggrieved  party  to  be 
entitled  to  such  equitable 
damages  as  may  be  shown 
to  have  been  sustained ; 
cost  of  arbitration  to  be 
paid  by  party  against 
whom  decision  is  rendered 
and  spoils  guaranteed  until 

. ,  same  to  be  held 

subject  to  seller's  orders. 
In  case  of  destruction  of 
buyer’s  place  of  business 
by  fire  or  the  elements 
before  shipment  such 
buyer  shall  have  the  right 
to  cancel  this  contract  by 
giving  seller  written  notice 
of  same  within  five  days, 
but  this  privilege  is  not  to 
apply  if  shipment  shall 
have  been  made  prior  to 
the  receipt  by  seller  of  such 
notice.  In  event  of  seller's 
having  short  crop,  fire,  or 
other  unavoidable  causes 
preventing  seller  from 
executing  contract  in  full, 
delivery  upon  same  is  to 
be  made  pro  rata  with 
other  contracts  that  may 
be  entered. 

Broker, - . 

Accepted, - . 

Seller,  - . 

Buyer, - . 

Date, - . 

Year, - . 


when  it  pays  hint  to  do  so  and  if 
he  has  the  inclination. 

The  jobbers’  form  does  not  pro¬ 
vide  for  the  settlement  of  disputes 
between  buyer  and  seller  by  arbi-  ^ 
tration,  although  it  does  not  ex¬ 
clude  it. 

The  packers’  form  does  provide 
specifically  for  settlement  by  ar¬ 
bitration  and  makes  the  arbitra¬ 
tor’s  decision  final. 

Another  important  difference  is 
in  the  status  of  the  buyer.  Under 
the  jobbers’  form  he  is  given  the 
same  right  to  reduce  his  accept- 
ance  of  delivery  to  75  per  cent., 
as  the  packer  has  to  reduce  de¬ 
livery  to  75  per  cent.  In  other 
words,  the  packer  need  not  de¬ 
liver  more  than  75  per  cent,  and 
the  buyer  need  not  take  more 
than  75  per  cent.  The  buyer  can 
even  take  less  than  75  per  cent, 
of  the  contract,  but  if  he  does  he 
must  pay  the  seller  a  certain  sum 
per  dozen  as  damages,  just  as  the 
packer  must  pay  him  so  much  per 
dozen  if  he  fails  to  deliver  75  per 
cent.  In  this  respect  the  con¬ 
tract  is  directly  mutual. 

The  packers’  form  gives  the 
buyer  no  right  whatever  to  re¬ 
duce  his  contract,  while  it  does 
give  the  packer,  under  the  in¬ 
definite  “or  for  any  other  unavoid¬ 
able  cause,”  the  opportunity  to 
deliver  precisely  what  he  likes. 


No  More  Private  Labels. 

Messrs.  William  Numsen  & 
Sons,  the  Maryland  packers,  have 
issued  notice  that  they  will  hence¬ 
forth  not  pack  goods  under  pri¬ 
vate  labels.  The  explanation  ac- 


Analyzed,  the  two  contracts 
show  comparatively  as  follows 


companying  the 
was  as  follows  : — 


announcement 


The  jobbers’  form  would  com¬ 
pel  the  packer  to  deliver  at  least 
75  per  cent,  of  his  contract.  If 
he  delivers  less  he  must  pay  the 
buyer,  as  damages,  a  certain  sum 
per  dozen.  Only  in  case  of  the 
destruction  of  the  plant  by  fire  or 
the  elements  is  the  contract 
cancelled. 

The  packers’  form  would  com¬ 
pel  no  specified  percentage  of  de¬ 
livery  whatever.  If  the  croj*  is 
short,  or  in  case  of  fire,  or  in  case 
of  “any  other  unavoidable  cause," 
the  packer  is  then  permitted  to 
deliver  pro  rata.  This  is  practi¬ 
cally  the  objectionable  condition 
that  exists  now.  Under  the  clause 
“in  case  of  any  other  unavoidable 
cause”  the  packer  can  always 
slide  out  of  filling  his  contract 


In  the  first  place,  some  jobbers  fail 
to  send  labels  for  their  goods  until 
several  months  after  the  purchase 
of  same,  thus  tying  up  shipments. 

Secondly,  our  goods  comply  with 
the  requirements  of  the  pure  food 
law,  whereas  some  jobbers,  buying 
from  a  half  dozen  packers  all  using 
the  same  make  of  cans,  may  receive 
some  goods  that  would  not  comply 
with  the  requirements  of  said  law, 
and  in  view  of  this  fact  it  is  very 
likely  that  claims  would  be  made 
against  us  in  error,  necessitating  the 
trouble  and  expense  of  investigation 
on  our  part,  and  perhaps  require  us 
to  defend  every  case  that  might 
arise. 

Again,  we  pack  good  goods,  and 
we  naturally  wish  to  preserve  their 
identity  and  receive  due  credit  for 
same. 


S.  B.  Goff  &  Sons  Co.,  of  Camden,  N. 
J.,  are  offering  a  25-cent  botfly  of  their 
cough  syrup  free  to  any  dealer  sending 
for  it.  They  have  a  special  offer  that 
will  interest  you ;  better  write  to-day. 
You  get  in  good  company  when  you 
stock  Goff’s  remedies,  as  more  than 
14,000  grocers  are  handling  them. 


CEYLON 

—TEA— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  ^2,  x/\  an<^  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &,  CO. 

INCORPORATED 

WHOLESALE. GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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The  New  York  Letter 


Canners’  Convention  Leaves  Packers  and  Canners  Still  at  Odds. 
A  Plan  to  Protect  Horses.  Sunday  Law  Amended.  Small 
News  of  the  Trade. 


Special  correspondence  of  “Grocery  World.” 

New  York,  Feb.  14,  1908. 

That  the  differences  between 
packers  and  grocery  jobbers  were 
not  lessened1  at  the  convention  of 
the  canners  in  Cincinnati  last 
week  is  the  conclusion  drawn 
from  remarks  made  by  members 
of  the  New  York  delegation  since 
they  returned  from  their  Western 
trip.  The  attempt  to  put  through 
a  form  of  contract  agreeable  to 
both  jobber  and  canncr  was  a  fail¬ 
ure,  as  far  as  this  convention  is 
concerned,  and  the  jobbers  made 
no  progress  in  getting  exclusive 
privileges  not  based  on  quantities 
sold. 

While  many  pleasant  things 
were  said  at  the  convention  as  to 
the  relations  of  packer  and  job¬ 
ber,  some  of  the  packers,  since 
the  meeting,  have  spoken  of  the 
middleman  as  a  factor  whose  im¬ 
portance  is  declining.  One  fault 


that  is  found  with  the  jobber  by 
the  packers  is  that  he  is  constantly 
asking  for  concessions,  but  is 
seldom  willing  to  grant  any  him¬ 
self. 

To  the  mind  of  the  packers,  the 
jobber  is  often  a  man  who  keeps 
asking  for  larger  and  larger  dis¬ 
counts,  who  tries  to  hold  the 
manufacturers  strictly  to  their 
'contracts,  but  who  likes  to  have 
a  loophole  through  which  he  him¬ 
self  may  escape  when  a  contract 
becomes  irksome.  There  is,  of 
course,  another  side  to  this,  as 
may  be  ascertained  by  a  few 
minutes  of  talk  with  almost  any 
of  the  jobbers. 

The  circumstances  under  which 
the1  contracts  may  be  modified  or 
cancelled  are  the  cause  of  much 
of  the  existing  trouble.  The 
packer  is  inclined  to  insist  on 
quite  a  lot  of  freedom  of  action 
in  cases  of  short  crops,  fires  and 


other  unavoidable  causes  that 
may  interfere  with  the  making  of 
deliveries  in  specified  quantities 
and  qualities  at  specified  times. 
The  jobber  also  seeks  channels  to 
get  away  from  the  contract  in 
cases  of  fires  and  changed  condi¬ 
tions  of  various  kinds. 

It  is  likely  that  negotiations 
will  be  continued  between  the 
national  officers  of  the  canners 
and  of  the  wholesale  grocers’  as¬ 
sociations  with  a  view  to  agreeing 
upon  some  of  the  points  on  which 
there  are  now  differences,  and  so 
facilitating  the  conduct  of  busi¬ 
ness.  One  of  the  chief  obstacles, 
it  is  admitted,  is  that  the  jobber, 
while  he  tries  to  get  exclusive 
privileges,  is  not  willing  to  with¬ 
draw  from  the  manufacturing  side 
of  his  business  and  so  is  often  a 
real  competitor  of  the  very  manu¬ 
facturers  whose  output  he  wishes 
to  control.  This  situation  makes 
some  observers  here  predict  that 
the  changes  of  the  past  in  the 
methods  of  the  grocery  business 
are  only  a  prelude  to  other  impor¬ 
tant  developments. 

*  *  * 

Grocery  jobbers  and  retailers 
are  interested  in  a  movement  be¬ 


gun  this  week  by  the  Vesey  Street 
Business  Men’s  Association  to 
have  something  done  to  protect 
the  horses  on  downtown  streets 
that  are  paved  with  wooden 
blocks  and  asphalt,  especially  the 
latter.  The  grade  on  some  of  the 
West  Side  streets  in  the  grocery 
districts  makes  them  particularly 
slippery  and  dangerous  to  horses 
whenever  the  roadways  have  any 
snow,  slush  or  moisture,  which  is 
most  of  the  time  during  the 
winter. 

The  association  has  compiled 
some  statistics  on  the  number  of 
horses  that  are  killed  and  maimed, 
trying  to  draw  loads  on  these 
roadways,  but  anybody  who 
walks  through  the  streets  where 
there  is  heavy  traffic  and  sees  the 
poor  horses  falling  or  straining 
themselves  in  trying  to  get  a 
foothold  needs  no  further  evi¬ 
dence.  The  association  will  not 
be  contradicted  when  it  says  in 
the  petition  that  it  prepared  that 
humane  sentiments,  if  nothing 
else,  should  come  to  the  relief  of 
the  horses. 

As  to  the  delay  caused  by  the 
constant  congestion  of  traffic  with 
the  frequent  blockades,  this  loss 


— PRACTICE 

READING  WRITING  FIGURING 

these  low  prices  on  the  best  goods  your  orders  to  B.  &  P.  out  the  great  SAVING  we  show 

BUYING  FOR  CASH ! 


NOW  GET  BUSY! 

GRIFFIN  &  SKELLEY’S 

FANCY  COAST= PACKED 

SEEDED  RAISINS 

36  Is,  7 Me.  per  pound 

Eye  hath  not  seen,  nor  Ear  hath  not  heard  so 
low  a  price  as  this  on  Fancy  Seeded  Raisins 
for  years. 

You  can  now  sell  at  10c.  per  pound  with  a 
fine  margin  of  profit. 

No  orders  accepted  from  Wholesale  Grocers. 


Fancy  California  Lima  Beans,  bags  about 


80  lbs.,  single  bags . per  lb.,  $0.05# 

6  or  10  bags . per  lb.,  .05# 

Schumacher’s  Avena,  bbls . per  bbl.,  6.50 

Rolled  Oats,  bbls . per  bbl.,  6.25 

Fancy  Carolina  Head  Rice,  almost  full  bead 

white,  clean  and  flinty,  100-lb.  bags  ....  per  lb.,  .06 

5  or  10-bag  lots . per  lb.,  .05# 

Best  Quality  Light  Breakfast  Bacon,  narrow 

strips,  100-lb.  lots . per  lb.,  .09# 

S.  &  W.  Brand  Extra  Fancy  Tomatoes,  large 
size,  heavy  No.  3  can,  solidly  packed  with 
red  ripe  fruit,  2  doz . per  doz.,  .90 

6  or  10- case  lots . per  doz.,  .87# 

Silver  Cow  Brand  Milk,  baby  size,  6  doz.  .  .  .  per  case,  2.80 

The  greatest  bargain  in  5c.  Milk  on  the  market. 

Ideal  Salt,  50  3-lb.  cartons,  single  cases  .  .  .  per  case,  1.30 

5  or  10  cases . . per  case,  1.25 

Clothes  Pins,  best  quality,  hard  wood,  full  oount,  per  box,  .45 
Fanoy  Irish  Mackerel,  320  to  350  fish  ....  per  bbl.,  21.00 
Fancy  Irish  Mackerel,  360  to  390  fish  ....  per  bbl.,  20.50 


These  Prices  for  This  Week  Only — February  17th  to  February  22d,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  SltSiZZir  Phila.,  Pa. 
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and  annoyance  is  not  to  be  ex¬ 
pressed  in  figures  or  in  language. 
The  association  asks  that  the  city 
authorities  do  something. 

*  *  * 

Michele  Pollini,  who  has  a  gro¬ 
cery  store  at  519  East  13th  street, 
was  picked  out  by  the  Black  Hand 
as  a  mark  several  days  ago.  He  re¬ 
ceived  a  letter  asking  him  to  carry 
$200  to  a  specified  street  corner 
and  to  turn  it  over  to  a  represen¬ 
tative  of  the  society  who  would 
meet  him  there.  He  notified  the 
police,  who  told  him  to  hand  a 
folded  newsaper  to  the  man  and 
they  were  then  to  seize  him.  The 
grocer  did  as  directed,  but  the  de¬ 
tectives  assigned  to  make  the  ar- 
rest  made  a  mistake  in  the  time  of 
appointment  and  were  not  there. 
Seeing  this  the  grocer  pursued  the 
man,  firing  at  him  until  the  fellow 
dropped  with  a  wound  in  his  arm. 
Then  the  supposed  Black  Hander 
was  arrested,  but  said  in  court 
that  he  knew  nothing  as  to  the 
identity  of  the  man  who  sent  him 
to  get  the  package.  He  was  held 
on  the  charge  of  blackmail. 

„  *  *  * 

The  New  York  Association  of 
Manufacturers’  Representatives 
was  organized  here  during  the 
week.  It  is  an  organization  of 
b  r  o  k  e  r  s’  and  manufacturers’ 
agents  similar  to  that  recently 
formed  in  Philadelphia.  The  ob¬ 
ject  is  to  secure  better  treatment 
from  jobbers  of  specialty  orders, 
of  which  40  per  cent,  turned  in 
to  jobbers  in  New  York  are  not 
filled.  The  officers  are  :  President, 
J.  T.  Austin,  representing  the  T. 
A.  Snider  Preserve  Co. ;  vice- 
president,  E.  D.  Wellwood,  of  the 
Porcela-R  a  d  a  x  Manufacturing 
Co. ;  secretary-treasurer,  A.  C. 
Monagle,  Egg-O-See  Cereal  Co. 
Executive  Committee  (three  more 
to  be  elected),  G.  Garrettson, 
Postum  Cereal  Co. ;  Drew  W ade, 
Williams  Bros.  Co. ;  R.  W. 
Smythe,  Armour  &  Co.  There 
are  about  fifty  members  so  far. 

*  *  * 

“Oleomargarine  is  composed  of 
pure  and  wholesome  ingredients,” 
said  Prof.  John  C.  Olsen,  one  of 
the  United  States  Food  and  Drug 
Chemists,  in  a  lecture  delivered 
Tuesday  before  one  of  the  sec¬ 
tions  of  the  Brooklyn  Institute  of 
Arts  and  Sciences.  Pie  added 
that  oleomargarine  is  highly  nu¬ 
tritious,  but  that  it  is  not  so  read¬ 
ily  digested  as  butter  and  lacks 
the  latter’s  delicate  flavor.  The 


lecturer  dealt  with  the  food  value 
of  fats  and  oils.  He  explained  the 
high  food  value  of  food  contain¬ 
ing  oil  and  fat  and  explained  the 
popularity  of  butter  as  due  to  it 
being  the  most  easily  digested 
form  of  fat  and  to  its  agreeable 
qualities. 

*  *  * 

An  amendment  to  the  Sunday 
law  has  been  proposed  in  the 
Legislature  at  Albany.  It  forbids 
all  sales  on  Sunday  with  some  ex¬ 
ceptions.  Food  may  be  sold  be¬ 
fore  10  A.  M.,  except  uncooked 
meat  and  bakery  products.  Pre¬ 
pared  tobacco,  milk,  ice  and  soda 
water  may  be  sold  all  day,  but 
not  in  liquor  places.  Fruit,  flow¬ 
ers,  confectionery,  newspapers, 
drugs  and'  medicines  may  also  be 
sold  all  day. 

*  *  * 

The  headquarters  of  the  United 
Retail  Grocers’  Association  of 
Brooklyn  were  the  scene  of  fes¬ 
tivities  Tuesday  evening,  when 
the  new  officers  were  installed. 
Speechmaking  and,  songs  made 
the  hours  pass  quickly.  The  in¬ 
stalling  officer  was  B.  Bischoff, 
former  president.  The  new  presi¬ 
dent,  H.  Lohmann,  pledged  him¬ 
self  to  work  day  and  night  to 
further  the  interests  of  the  organ¬ 
ization  and  the  members  guaran¬ 
teed  their  heartiest  support.  An 
oyster  and  macaroni  lunch  was 
served,  through  the  courtesy  of 
the  C.  F.  Mueller  Co. 

*  *  * 

Martin  J.  Glynn,  a  well-known 
tea  and  coffee  merchant  of  Front 
street,  died  Monday  at  his  home 
in  Brooklyn,  aged  67  years.  He 
leaves  his  widow,'  seven  sons  and 
a  daughter. 

*  *  * 


The 

Hotel 

Patrons’ 

Demand 


out  brand  of  some  of 
tbe  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 


A  certificate  was  filed  Tuesday 
incorporating  the  United  States 
Coffee  Refining  Co.  The  author¬ 
ized  capital  stock  is  $500,000. 
The  incorporators  are  J.  G.  Tom¬ 
linson  and  C.  R.  Woods,  Jr.,  New 
York;  M.  F.  Tompkins,  C.  D. 
Marsh,  L.  King,  Brooklyn. 

*  *  * 

A  preliminary  meeting  was 
held  Tuesday  in  Schuetzen  Park, 
Long  Island  City,  for  the  purpose 
of  forming  an  organization  of  re¬ 
tail  grocers  affiliated  with  the 
State  Association.  The  new 
branch  will  include  besides  gro¬ 
cers  of  Long  Island  City  those 
in  a  number  of  the  towns  of 
Queens  Borough. 

Fred.  A.  McGill. 


A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 
is  the  year-in-and-year- 


have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  FiSCl|6[  &  CO. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 
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Charleston,  S.  C.,  February  xo,  1908. 

Bought  of  Edward  Albenesius 
ouocbr 

Corner  Morris  and  Coming  Streets 

Telephone  983. 

The  “  Grocery  World.” 

Dear  Sirs  : — Please  find  enclosed  check  for  Three  Dollars  for  one 
year’s  subscription  to  The  Grocery  World.  Allow  me  to  say  if  The 
Grocery  World  would  cost  Ten  Dollars  I  would  not  do  without  it,  as 
for  anything  I  buy  I  take  it  for  a  guide,  and  I  know  it  has  saved  me 
$25.00  at  least  in  the  last  year. 

Very  respectfully  yours, 

EDWARD  ALBENESIUS. 

P.  N. — Wherever  I  have  a  chance  I  advocate  your  paper.  E.  A. 


Grocery  World 

PUBLISHED  WEEKLY  BY  THE 
GROCERY  WORLD  PUBLICATION  CO., 

AT 

927  Arch  Street,  Philadelphia. 

telephones: 

f  Bell,  Filbert  2500. 
Philadelphia  (  Key8tone>  ^ 

New  York — 1394  Franklin. 


All  Checks  and  Drafts  payable  to  the  Gro¬ 
cery  World  Publication  Co. 


An  independent  journal  published  ex¬ 
clusively  In  the  Interest  of  retail  grocers. 


Subscription  Rates  Including  Postage, 


Payable  In  Advance : 

PBK  YHAR 

To  United  States  and  Mexico .  $3.00 

To  Canada .  3.50 

To  Great  Britain  and  Continent  oi  Europe  and 

Asia .  4.50 

Single  Copies . zo 


CHARLES  M.  WESSELS, 
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ELTON  J.  BUCKLEY, 
Vice-President  and  Editor. 

DAVID  EZEKIEL, 
Advertising  Manager. 

W.  H.  NAYLOR, 
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FRANK  D.  WARNER, 
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The  statement  in  another  col¬ 
umn  from  one  of  the  largest 
canned  goods 
As  to  Private  packers  in  Mary- 

Labeis.  land  that  no 

longer  would  he 
pack  goods  under  private  labels 
is  important,  if  it  means  the  be¬ 
ginning  of  a  movement  to  end  a 
custom  which  has  become  an  im¬ 
portant  phase  of  the  canned  goods 
business. 

Almost  every  wholesale  grocer 
to-day  and  every  large  retail  gro¬ 
cer  as  well  buys  unlabeled  canned 
goods  and  puts  his  own  label  on 
them.  He  does  that  in  order  to 
gain  the  prestige  of  the  private 
brand.  From  his  standpoint  it  is 
a  good  idea,  though  the  food  law 
has  destroyed  much  of  its  value 
by  forbidding  the  use'  of  the  deal¬ 
er’s  name  as  packer  and  ordering 
his  name  to  appear  simply  as  dis¬ 
tributer. 

But  from  the  packer’s  stand¬ 
point  the  custom  is  bad,  for  the 
goods  lose  all  identity.  The  con¬ 
sumer  is  never  educated  to  call 
for  them ;  he  calls  for  the  private 
label,  which  may  never  cover  the 
same  goods  two  successive  years. 
Under  this  custom  a  packer  may 
be  in  business?  fifty  years,  and  the 
public  know  no  more  about  his 
goods,  by  name,  at  the  end  of  that 
time  than  it  did  before. 

The  “Grocery  World”  has  long 
expected  a  general  movement 


among  packers  to  refuse  private 
label  business,  and  it  should  not 
be  surprised  if  the  attitude  of  the 
Maryland  packer  noted  elsewhere 
is  the  beginning  thereof. 


In  the  course  of  a  statement 
sent  to  the  State  Department  by 
Consul  Felix  S. 

Paying:  lor  Goods  Bt-  S.  Johnson,  from 
for*  inspection,  Bergen,  Norway, 

regarding  the  im¬ 
portation  of  American  groceries 
into  Norway,  there  is  a  criticism 
which  needs  some  discussion : — 

A  severel  drawback  to  the  exten¬ 
sion  of  American  trade  abroad  is  the 
requirement  of  payment  for  goods 
before  shipment;  this  method  of  do¬ 
ing  business  ought  to  be  changed,  for 
it  obliges  the  importer  to  receive 
goods  if  they  arrive  in  damaged  con¬ 
dition.  An  importer  at  Bergen  sug¬ 
gests  that  it  would  be  a  much  wiser 
plan  to  have  part  payment  made 
when  the  order  is  sent  in,  and  the 
balance  on  receipt  of  goods.  No 
European  exporter  demands  cash 
payment;  as  a  rule  a  credit  of  from 
three  to  six  months  is  given  and  fre¬ 
quently  the  time  is  extended  with  a 
fixed  rate  of  interest. 

Very  likely  this  is  a  drawback, 
but  it  is  precisely  the  drawback 
which  handicaps  the  American 
buyer  when  he  imports  foreign 
food  products.  In  most  lines  of 
imported  food  products  the 
American  buyer  must  pay  for 
them  before  he  sees  them — and 
run  his  chances  of  getting  satis¬ 
faction  from  a  seller  4,000  miles 
away  if  the  goods  are  bad.  This 
is  even  the  case  in  buying  Nor¬ 
way  mackerel.  It  is  wholly  op¬ 
pressive  and  indefensible,  whether 
done  by  foreign  sellers  against 
American  buyers  or  vice  versa. 
Every  buyer’s  right  is  to  inspect 
his  purchases  before  paying  for 
them,  and  he  should  not  be  con¬ 
fined  for  protection  to  an  action 
against  a  concern  on  the  other 
side  of  the  world. 


In  another  column  the  “Gro¬ 
cery  World”  places  the  form  of 
canned  goods 

A* t0  a  future  contract  desired 

Canned  Goods 

Contract.  by  the  National 
Wholesale  Gro¬ 
cers’  Association  side  by  side  with 
the  form  suggested  by  the  Na¬ 
tional  Canners’  Association.  Both 
contracts  have  been  brought  for¬ 
ward  by  their  respective  partisans 
as  suggestions  for  ending  the 
present  highly  loose  fashion  of 
selling  and  buying  future  canned 
goods. 

There  is  no  comparison  be¬ 
tween  the  two  forms  at  all.  The 
canners’  contract  makes  almost  no 


improvement  in  the  present  situ¬ 
ation.  Idolding  the  buyer  with  an 
iron  hand  which  is  only  relaxed 
when  his  plant  burns  down,  and 
not  then  if  even  one  case  of  goods 
has  been  shipped,  it  would  never¬ 
theless  continue  to  give  to  the 
packer  all  of  his  present  pretexts 
to  escape  the  honest  fulfillment  of 
his  agreement.  The  jobbers’ 
form,  on  the  other  hand,  binds  the 
seller  and  the  buyer  in  exactly  the 
same  degree.  The  packer  is  de¬ 
nied  the  subterfuge  of  avoiding 
delivery  on  “unavoidable  causes,” 
so  called,  and  is  required  to  de¬ 
liver  or  settle  for  at  least  75  per 
cent,  of  the!  contract. 

The  packers  refuse  to  sign  a 
contract  binding  them  to  deliver 
75  per  cent,  because  at  the  time 
future  goods  are  sold  they  cannot 
tell  whether  there  will  be  any 
crop  at  all;  hence  the  injustice  of 
asking  them  to  deliver  what  may 
not  even  be  grown.  Very  true, 
and  no  better  illustration  is 
needed  to  show  the  irrationality 
of  dealing  in  future  canned  goods 
at  all.  Selling  tomatoes  in  Janu¬ 
ary  for  delivery  in  September — 
what  can  it  possibly  amount  to? 
The  packers,  by  refusing  to  make 
a  binding  contract,  say  practically 
that  it  can  amount  to  nothing. 
Yet  they  continue  to  do  it. 
Why? 

Because  the  jobbers  will  buy 
futures,  and  selling  them  costs 
the  packer  nothing  if  the  goods 
are  not  delivered,  while  it  brings 
him  an  advantage.  In  other 
words,  to  the  packer,  selling  fu¬ 
tures  leaves  everything  to  gain 
and  nothing  to  lose.  The  advan¬ 
tage  which  future  sales  bring  the 
packer  is  that  he  can  borrow  from 
the  banks  against  his  future 
orders.  Some  packers,  were  this 
not  possible,  would  hardly  obtain 
sufficient  capital  to  run  their  busi¬ 
ness. 


We  say  that  the  jobbers  will 
buy  futures — why?  Simply  be¬ 
cause  competition  makes  them 
afraid  not  to.  One  jobber  during 
the  week  vehemently  attacked  the 
whole  plan  of  handling  future 
canned  goods,  but  admitted  that 
he  was  obliged  to  do  as*  his  com¬ 
petitors  did.  Otherwise,  if  he 
waited  to  sell  canned  goods  until 
they  were  packed,  he  would  find 
that  the  retail  trade  had  been 
filled  up  with  futures  long  before. 
Only  by  unity  of  action,  therefore, 
could  the  sale  of  future  goods 
ever  be  discontinued,  and  unity  of 
action  among  the  jobbing  trade  is 
an  iridescent  dream. 

A  guarantee  of  a  positive,  spe¬ 
cific  delivery  would  greatly  ad¬ 
vance  the  situation,  but  the  pack¬ 
ers  refuse  to  give  it.  A  very  few 
do;  this  is  their  time  to  get  very 
busy. 


Expected  Olive  Oil  Decline  May 
Not  Materialize. 


Early  Prospects  Indicated  Large  Crop 
and  Lower  Prices,  But  Later  Develop¬ 
ments  Greatly  Stiffened  the  Market. 


Before  the  gathering  of  the 
olive  oil  crop  the  cables  reported 
an  abundant  crop  and  a  tendency 
towards  lower  prices.  Since  then 
things  have  gone  from  bad  to 
worse  and  prices  are  advancing 
daily,  so  that  American  represen¬ 
tatives  in  Italy  write  that  they  are 
wondering  where  they  are  going 
to  land.  They  say  that  a  decline 
at  the  present  moment  is  entirely 
out  of  question  in  view  of  the  situ¬ 
ation,  and  that  we  may  take  it  for 
granted  that  al!  hopes  for  a  sharp 
decline  have  vanished  and  there  is 
absolutely  no  chance  of  the  mar¬ 
ket  going  much  lower. 

According  to  the  news  received 
from  Spain  things  there  are  even 
worse.  It  appears  that  olive  oil 
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11  Spain  is  advancing  at  a  still 
quicker  pace  than  in  Italy.  1  his 
ipplies  specially  to  the  fine  quali- 
:ies  of  olive  oil,  which  are  ex- 
:remely  scarce  in  Spain  this  sea- 
5011.  Spanish  competition  there- 
:ore  is  practically  eliminated  foi 
:he  moment,  especially  for  better 
:juaiities,  which  are  decidedly 
scarce. 

The  unexpected  advance  in 
price  for  the  new  crop  of  olive  oil 
is  undoubtedly  to  be  found  in  the 
fact  that  more  olive  oil  is  used 
now  than  ever  before.  Formerly 
a  lot  of  mixed  oils  were  used, 
while  now  under  the  pure  food 
law  the  consumer  exacts  and  gets 
pure  olive  oil  for  the  same  price 
which  he  paid  formerly  for  mixed 
oils.  The  pure  food  law  has 
worked  wonders  in  this  respect. 


Canadian  Grocers  Will  Meet  Americans 
to  Discuss  Trade  Evils 


An  International  Confab  Arranged  by  the  Two  Leading  Asso¬ 
ciations  of  the  Two  Countries.  Pending  Amendment  to 
Bankrupt  Law  Will  Defeat  Grocery  Dead  Beats.  How 
Western  Grocers  Fight  Box-car  Competition. 


How  Does  This  Appeal  to  You? 

Those  of  you  who  are  up-to-date  here 
is  something  strictly  new,  codfish  in  the 
form  of  steak.  Talisman  Cod  Steak  is 
strictly  a  fresh  fish,  cooked  ready  to  eat 
cold  or  can  be  made  into  a  salad  and 
when  so  made  its  flavor  is  such  as  to 
very  strongly  resemble  lobster.  It  can 
also  be  served  hot  and  makes  a  very  ac¬ 
ceptable  fish  course  for  a  dinner.  It  is 
packed  in  one-pound  tins  and  can  be  ob¬ 
tained  from  Swift  &  Co.,  Gloucester, 
Mass.,  or  any  of  the  Swift  branch 
•houses.  This  is  a  novelty  that  will 
appeal  both  to  you  and  your  customers. 


Special  correspondence  of  "Grocery  World.” 

Cleveland,  Ohio, 

February  14,  1908. 

At  its  recent  annual  convention, 
the  Dominion  Board  of  the  Retail 
Merchants’  Association  of  Can¬ 
ada,  the  following  highly  im¬ 
portant  resolution  was  adopted  : — 

That  in  response  to  a  request,  this 
convention  take  into  consideration 
the  advisability  of  aopointing  a  com¬ 
mittee  from  the  Dominion  Board  of 
this  association  to  meet  a  similar 
committee  from  the  Retail  Mer¬ 
chants’  Association  of  the  United 
States  for  the  purpose  of  interchange 
of  views  on  subjetcs  of  common  in¬ 
terest  to  the  retail  trade  of  both 
countries. 

This  will  be  done  by  the  Na¬ 
tional  Retail  Grocers’  Association 
of  the  United  States. 

*  *  * 

The  bill  introduced  in  Congress 
by  Representative  Swagar  Shir- 
lev.  of  Kentucky,  to  amend  the 


bankruptcy  act  to  the  extent  that 
none  can  take  advantage  of  the 
act  unless  they  owe  more  than 
$300  will  protect  us  to  a  very 
great  extent  from  the  dead  beat 
who  so  readily  takes  advantage  of 
it  to  defeat  collection  of  a  bill  for 
the  necessaries  of  life. 

In  all  parts  of  the  country  debt¬ 
ors  owing,  but  small  sums,  and 
that  largely  for  the  necessaries  of 
life,  have  taken  advantage  of  this 
act  to  escape  such  debts. 

While  we  would  very  much 
rather  have  had  a  larger  amount 
stipulated  than  $300,  yet  this 
should  protect  us  to  a  very  large 
degree,  and  it  seems  almost  im¬ 
possible  that  any  of  the  undesir 
able  class  of  trade  could  secure 
credit!  to  exceed  $300  for  neces 
I  saries. 


The  following  circular  is  being 
used  by  the  merchants  of  Clifford, 
Mich.,  to  meet  competition  of  box 
car  agents;  in  other  words,  firms 
that  send  agents  through  the 
country  soliciting  orders  for  gro¬ 
ceries  to  be  pooled  and  shipped  in 
carload  lots : — 

NOTICE. 

Farmers  and  Citizens : — 

We,  the  merchants  of  Clifford, 
feel  that  to  be  honest  and  fair  with 
you  and  ourselves,  attention  should 
be  called  to  the1  following  question : 
HOW  ABOUT  THE  BOX  CAR  AGENT  AND 
THE  HOME  MERCHANT? 

Keep  thd  following  list  for  com¬ 
parison  : — 

5  lb.  can  baking  pow¬ 

der  . 

4  lbs.  ground  pepper.. 

1  lb.  cinnamon . 58 

2  lbs.  ginger . 94 

2  lbs.  mustard . 04 

1  lb.  whole  spices . 35 

lb.  ground  cloves  . . .  .28 

W  lb.  nutmegs . 08 

3  lbs.  shredded  cocoa- 

nut  . 

1  pt.  extract  lemon  .. .  1.50 
1  pt.  extract  vanilla  . .  1.50 
12  bars  tar  soap  ......  1.33 

1  qt.  bottle  ammonia. .  .18 

3  pkgs.  ball  blue . 15 

6  lbs.  laundry  starch..  -39 

5  lbs.  soda . 25 

r/  lb.  whole  cloves . 18 

15  lbs.  washing  soda  . .  .30 

1  pkg.  yeast . 05 

100  lbs.  gran,  sugar  .... 

2  lbs.  mocha  and  java 

coffee  . 60 

10  lbs.  raisins . 80 

2  lbs.  currants . 16 


■85 

$  -50 

■50 

1.20 

.58 

•30 

•94 

•50 

•04 

.60 

•35 

•25 

.28 

•  15 

.08 

•15 

•05 

•55 

•50 

•75 

•50 

1.00 

•33 

•50 

.18 

.10 

•  15 

•  15 

•39 

•25 

•25 

•25 

.18 

.18 

•30 

•15 

•05 

•05 

5 19 

4-85 

.60 

.60 

.80 

.80 

.16 

.16 

Four  “Veribest”  Products  That 
Bring  Very  Best  Results 


The  richest,  tastiest  Vienna 
Style  Sausage  packed. 

The  Government  inspec¬ 
tion  mark  guarantees  the 
purity  and  the  cleanliness. 
Our  name  backs  the  state¬ 
ment  that  this  sausage  is 
made  only  of  honest  and  the 
highest  grade  materials. 


Veribest  Ham  Loaf  is  our 
finest  hams  reduced  to  a 
convenient  form. 

We  spice  it  and  treat  it 
until  it  is  the  tasty  essence 
of  tender,  young  ham,  pure 
and  clean  and  appetizing  to 
the  last  degree. 

Packed  under  Government 
inspection. 


Veribest  Corned  Beef  Hash 

is  not  a  hodge  podge  of  meat 
ends  thrown  together  by  a 
workman — it  is  a  delicious 
dish  compounded  by  a  chef 
and  prepared  in  the  cleanest 
kitchen  in  the  world. 

No  cleaner  and  no  richer 
corned  beef  hash  is  made  in 
any  kitchen  in  this  country. 


Veribest  OxTongue  is  packed 
only  from  clean,  smooth  se¬ 
lected  tongues.  There’s  a 
vast  difference  in  ox  tongue, 
some  of  it  is  so  gnarly  and 
grisly  that  it  is  an  offence 
to’  offer  it  for  human  con¬ 
sumption. 

We  send  ours  under  a  Veri - 
best  label,  with  every  confi¬ 
dence  that  it  will  protect  our 
reputation  in  exactly  the  way 
we  would  have  it. 


ARMOUR  W  COMPANY 

'0  To 


IN  WRITING  TO  KDiZERTISER®  KINDLY  MENTION  *  GROCERY  WORLD 


14 


GROCERY  WORLD 


ARE  YOU  IN  THE  SWIM? 

There  are  millions  and  millions  of 
gas  mantles  used  every  year.  Our 
brands  are  among  the  very  best. 
We  furnish  you  this  beautiful  mantle 
cabinet,  Free  of  Charge,  to  place  in 
your  store  if  you  purchase  from  us  one 
hundred  of  our  mantles,  assorted. 

The  cabinet  holds  just  ioo  mantles. 

Write  at  once  for  prices. 


R.  E.  TONGUE  &  BROS. 

Lamp  Chimneys  and  Gas  Mantles 

Allegheny  Ave.,  Amber  and  Collins  Sts. 
PHILADELPHIA,  PA. 
Branch— NEWARK,  N.  J. 


Wouldn’t 

You 

Like  to  Be 
Sure? 

If  you  once  had  the 
satisfaction  of  knowing 
exactly  what  your  pur¬ 
chase  of  future  canned 
goods  were  going  to  bring 
in — whether  you  were 
going  to  get  25  percent., 

50  per  cent.,  or  all,  you 
would  never  buy  again 
on  the  old  indefinite  basis. 

You  can  get  that  satis¬ 
faction  by  buying  Blue 
Bell  or  Clover  Farm 
canned  goods.  They  are 
sold  on  xoo  per  cent. 
delivery  contracts. 

Your  jobber  can  get 
them. 

Strdwsbdoigh,  Silver 
&  Co. 

Aberdeen,  Md. 


Left 
Behind 
on  the 
Sand 


Since  you  first  heard  of  Ralston  Health  Food  and  Purina 

Whole  Wheat  Flour,  how  many  breakfast  cereals  have  you 
known  to  be  born  and  died  ? 

Hundreds  of  brands  came  in  on  the  popular  cereal  wave, 
but  when  the  wave  receded  the  shipwrecked  brands  were  left 
stranded. 

More  grocers  are  handling  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour  satisfactorily  at  this  minute  than 
ever  before  in  thejiistory  of  our  business. 

Partly  because  of  our  wide  advertising,  but  mainly  because 
both  brands  were  fitted  to  survive.  They  are  perfect  foods  ! 

Ralston  Purina.  Mills 


T.  A.  JAMES  &  CO.,  General  Distributers 

12-16  Chestnut  Street,  Philadelphia 


ST.  LOUIS,  MO. 


1  doz.  Sockeyc  salmon 

red .  1.50  1.44 


’A  doz.  brooms . 80  .75 

10  bars  white  soap . 55  .50 

1  bar  shave  soap . 08  .05 

Freight  .  1.00  _ 


$24.28  $16.73 

Note  a  saving  of  $7.55  in  favor  of 
home  trade. 

Will  buying  goods  of  box  car 
agents  and  strangers,  who  pay  no 
taxes  in  your  village,  county  or  State 
help  to  hold  up  the  valuation  of  your 
property?  A  thriving  village  nearby 
makes  valuable  farm  land.  Can 
these  box  car  agents  help  to  do  this? 
Will  they  take  your  butter,  eggs,  etc., 
in  exchange  for  groceries  in  lots 
from  5  cents  to  $1?  Will  they  ex¬ 
change  goods  that  are  not  satisfac¬ 
tory  ?  What  can  they  do  for  the 
good  of  the  village  and  vicinity  and 
pay  no  taxes  whatever  in  our  State? 

We  hope  to  meet  these  people  in 
all  competition,  and  ask  that  you 
give  our  prices  and  quality  of  goods 
consideration.  We  want  you  to  join 
us  in  making  Clifford  a  hustling  and 
busy  market  for  all  trade. 

L.  B.  Perry  &  Co., 

T.  J.  Finkle  &  Co., 

M.  J.  Ryan, 

J.  C.  Oatman, 

L.  Lathrup  &  Co. 

John  A.  Green, 
National  Secretary. 


Federal  Label  Regulations 
Revised. 


Food  and  Drug  Board  Now  Makes 
Suggestion  Regarding  Principal  Label 
Instead  of  Command.  Text  of 
Amendments  to  Regulations  17  and  19. 


The  Federal  Food  and  Drug 
Board  has  issued  during  the  week 
several  amendments  to  Regula¬ 
tions  17  and  19  regarding  mis¬ 
branding.  The  regulations  as  re¬ 
vised  are  as  follows : — 
MISBRANDING. 

REGULATION  17.  LABEL. 

(Section  8.) 

(a)  The  term  “label”  applies  to 
any  printed,  pictorial,  or  other  mat¬ 
ter  upon  or  attached  to  any  package 
of  a  food  or  drug  product,  or  any  con¬ 
tainer  thereof  subject  to  the  provis¬ 
ions  of  this  act. 

(b)  The  principal  label  shall  con¬ 
sist,  first,  of  all  information  which 
the  Food  and  Drugs  Act,  June  30, 
1906,  specifically  requires,  to  wit,  the 
name  of  the  place  of  manufacture  in 
the  case  of  food  compounds  or  mix¬ 
tures  sold  under  a  distinctive  name; 
statements  which  show  that  the 
articles  are  compounds,  mixtures,  or 
blends;  the  words  “compound,”’ 
"mixture,”  or  “blend,”  and  words 
designating  substances  or  their  de¬ 
rivatives  and  proportions  required  to 
be  named  in  the  case  of  foods  and 
drugs  All  this  information  shall  ap¬ 
pear  upon  the  principal  label  and  shoul  d 
have  no  intervening  descriptive  or  ex¬ 
planatory  reading  matter.  Second, 
if  the  name  of  the  manufacturer  and 
place  of  manufacture  are  given,  they 
should  also  appear  upon  the  prin¬ 
cipal  label.  Third,  preferably  upon 
the  principal  label,  in  conjunction 
with  the  name  of  the  substance,  such 
phrases  as  “artificially  colored,” 
“colored  with  sulphate  of  copper,” 
or  any  other  such  descriptive  phrases 
necessary  to  be  announced  should  be 
conspicuously  displayed.  Fourth, 
elsewhere  upon  the  principal  label 
other  matter  may  appear  in  the  dis¬ 
cretion  of  the  manufacturer.  If  the 


contents  are  stated  in  terms  of 
weight  or  measure,  such  statement 
should  appear  upon  the  principal 
label  and  must  be  couched  in  plain 
terms,  as  required  by  Regulation  29. 

(c)  If  the  principal  label  is  in  a 
foreign  language,  all  information  re¬ 
quired  by  law  and  such  other  infor¬ 
mation  as  indicated  above  in  (b) 
shall  appear  upon  rt  in  English.  Be¬ 
sides  the  principal  label  in  the 
language  of  the  country  of  pro¬ 
duction,  there  may  be  also  one  or 
more  other  labels,  if  desired,  in  other 
languages,  but  none  of  them  more 
prominent  than  the  principal  label, 
and  these  other  labels  must  bear  the 
information  required  by  law,  but  not 
necessarily  in  English.  The  size  of 
the  type  used  to  declare  the  informa¬ 
tion  required  by  the  act  shall  not 
be  smaller  than  8-point  (brevier) 
capitals:  Provided,  That  in  case 
the  size  of  the  package  will  not  per¬ 
mit  the  use  of  8-point  type,  the  size 
of  the  tpye  may  be  reduced  pro¬ 
portionately. 

(d)  Descriptive  matter  upon  the 
label  shall  be  free  from  any  state¬ 
ment,  design,  or  device  regarding  the 
article  or  the  ingredients  or  sub¬ 
stances  contained  therein,  or  quality 
thereof,  or  place  of  origin,  which  is 
false  or  misleading  in  any  partic¬ 
ular  The  term  “design”  or  “device” 
applies  to  pictorial  matter  of  every 
description,  and  to  abbreviations, 
characters  or  signs  for  weights, 
measures,  or  names  of  substances. 

(e)  An  article  containing  more 
than  one  food  product  or  active 
medicinal  agent  is  misbranded  if 
named  after  a  single  constituent 

In  the  case  of  drugs  the  nomencla¬ 
ture  employed  by  the  United  States 
Pharmacopoeia  and  the  National 
Formulary  shall  obtain. 

(f)  The  use  of  any  false  or  mis¬ 
leading  statement,  design,  or  device 
appearing  on  any  part  of  the  label 
shall  no<  be  justified  by  any  state¬ 
ment  given  as  the  opinion  of  an  ex¬ 
pert  or  other  person,  nor  by  any 
descriptive  matter  explaining  the  use 
of  the  false  or  misleading  statement, 
design,  or  device. 

REGULATION  19.  CHARACTER  OF  NAME. 

(Section  8.) 

(a)  A  simple  or  unmixed  food  or 
drug  product  not  bearing  a  distinc¬ 
tive  name  should  be  designated  by  its 
common  name  in  the  English  lan¬ 
guage;  or  if  a  drug,  by  any  name 
recognized  in  the  United  States 
Pharmacopoeia  or  National  Formu¬ 
lary.  No  further  description  of  the 
components  or  qualities  is  required, 
except  as  to  content  of  alcohol, 
morphine,  etc. 

(b)  The  use  of  a  geographical 
name  shall  not  be  permitted  in  con¬ 
nection  with  a  food  or  drug  product 
not  manufactured  or  produced  in 
that  place,  when  such  name  indicates 
that  the  article  was  manufactured  or 
produced  in  that  place. 

(e)  The  use  of  a  geographical 
name  in  connection  with  a  food  or 
drug  product  will  not  be  deemed  a 
misbranding  when  by  reason  of  long 
usuage  it  has  come  to  represent  a 
generic  term  and  is  used  to  indicate 
a  style,  type,  or  brand;  but  in  all 
such  cases  the  State  or  Territory 
where  any  such  article  is  manufac¬ 
tured  or  produced  shall  be  stated 
upon  the  principal  label. 

(d)  A  foreign  name  which  is  rec¬ 
ognized  as  distinctive  of  a  product  of 
a  foreign  country  shall  not  be  used 
upon  an  article  of  domestic  origin 
except  as  an  indication  of  the  type 
or  style  of  quality  or  manufacture, 
and  then  only  when  so  qualified  that 
it  cannot  be  offered  for  sale  under 
the  name  of  a  foreign  article. 

One  of  the  principal  changes  is 
in  the  sentence  in  Paragraph  b, 
regarding  the  form  for  the  label. 
In  the  original  this  read  as  fol- 
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lows:  “All  this  information  shall 
appear  upon  the  principal  label, 
with  no  intervening  or  explana¬ 
tory  reading  matter.”  In  the 
amendment  the  reading  is  as  fol¬ 
lows :  “All  this  information  shall 
appear  upon  the  principal  label, 
and  should  have  no  intervening  or 
explanatory  reading  matter.”  The 
added  words  “and  should  have” 
make  it  only  a  recommendation 
and  not  at  all  a  command.  The 
Federal  Board,  as  has  been  re¬ 
peatedly  pointed  out,  has  no  right 
to  interfere  or  dictate  regarding 
a  label  which  does  not  misrepre¬ 
sent. 


Grocery  Stores.— In  January, 
1908,  344;  liabilities,  $1,292,869 ; 
in  January,  1907,  243;  liabilities, 
$800,221. 

The  financial  crisis  is  held  re¬ 
sponsible. 


AMONG  THE  TRADE. 


Grocery  and  General  Store 
Failures  Largely  Increase. 


Record  for  January,  1908,  Shows  Many 
More  Than  in  Same  Month  of  1907. 
Hard  Times  Blamed. 


Notice  has  been  given'  that  the 
partnership  existing  between 
Jacob  G.  Carter  and  William  J. 
Williams  has  been  dissolved  by 
mutual  consent,  William  J.  Wil¬ 
liams  withdrawing.  All  claims 
will  be  settled  and  the  business 
continued  by  Jacob  G.  Carter, 
trading  as  J,  G.  Carter  &  Co.,  to 
whom  all  accounts  of  the  firm  are 
now  payable. 


Please  Your  Trade— and 

You’ll  Hold  It 


The  official  figures  showing  the 
failures  in  the  grocery  and  gen¬ 
eral  store  lines  for  the  month  of 
January,  1908,  show  in  both  lines 
a  decided  increase  as  compared 
with  January  of  the  year  before. 
The  figures  are  as  follows : — 
General  Stores. — In  January, 
1908,  308;  liabilities,  $2,785,417; 
in  January,  1907,  216;  liabilities, 
$1,381,076. 


New  Sugar  Refinery  to  Open  Shortly. 

Announcement  is  made  by  the 
Warner  Sugar  Refining  Co.  that 
its  plant  at  Edgewater,  N.  J.,  will 
commence  operations  about 
March  15th.  On  the  outset  the 
refinery  will  have  a  capacity  of 
about  1,000  to  1,500  barrels  per 
day,  which  will  eventually  be  in 
creased  to  about  2,500  or  3,000 
barrels  per  day.  The  president  of 
this  concern,  which  is  capitalized 
at  $3,000,000,  is  Charles  M.  War¬ 
ner,  who  was  formerly  in  the  glu¬ 
cose  business. 


Many  of  your  customers  leave 
it  to  you  when  they  order  a  can  of 
Pork  and  Beans,  because  they 
have  confidence  in  your  judgment 
and  ought  to  know  what  kind  are 
the  best,  even  if  you  don’t.  If 
you  do  know,  you  have  tied  your 
customer  to  you;  if  you  don’t, 
you  are  taking  a  chance.  Don’t 
take  chances  with  your  trade,  it  is 
risky.  Just  open  a  can  of 


Snider’s  Pork  and  Beans 

serve  it  on  your  own  table,  and  you  will  know  you  are  safe  in 
telling  your  customers  to  stick  to  that  one  brand. 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’ s  Catsup  CINCINNATI,  OHIO 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXIX.— Concentration. 

Concentration  is  the  secret  of 
success. 

The  manager  who  tries  to  scat¬ 
ter  his  attention  over  all  the  de¬ 
tails  of  his  business  at  the  same 
time  is  making  the  greatest  mis¬ 
take  it  is  in  his  power  to  make. 
He  had  better  put  some  one  else 
in  charge  of  the  business  and  go 
entirely  away  from  it  than  to  do 
this. 

The  management  of  any  busi¬ 
ness,  if  it  is  to  succeed,  requires 
thought  concentration.  The  man¬ 
ager  should  give  his  attention  to 
every  part  of  the  business,  of 
course,  but  not  all  parts  at  the 
same  time.  Let  other  heads  take 
care  of  part  of  the  details  and 
then  report  to  the  manager.  Take 
time  to  concentrate  all  thought  on 
one  detail  of  the  business  at  a 
time,  and  hold  it  there  until  that 
particular  detail  is  put  in  proper 
condition,  and  then  the  same  mind 


can  be  concentrated  on  some  other 
part  of  the  business  and  thus  one 
kink  after  another  be  straight¬ 
ened  out  and  the  entire  machine 
be  made  to  work  in  unison. 

Any  man  can  develop  this 
power,  which  means  success,  and 
all  men/  should  strive  at  all  times 
for  greater  development.  Too 
many  are  to-day  trying  to  make 
a  big  showing  and  try  to  do  every¬ 
thing  at  once.  They  dabble  in 
one  part  of  their  business  for  a 
moment  and  then  in  another,  and 
do  not  put  their  entire  attention 
in  any  one  place,  taking  a  pride  in 
their  ability  to  hear  and  under¬ 
stand  everything  at  one  and  the 
same  time,  but  the  man  who  really 
accomplishes  things  is  he  who  can 
hold  his  attention  on  one  subject, 
no  matter  how  many  other  sub 
jects  are  being  discussed  within 
his  hearing1,  and  go  right  ahead 


and  get  results. 


F.  A.  P. 


NEW  YORK  OFFICE 
105  Hudson  St. 


BOSTON  OFFICE 
46  Clinton  St. 


CHICAGO  OFFICE 
12  &  14  State  St. 


IHliElil 


CANS 


METAL  SHIPPING  PAILS 

No  Boxing  or  Crating  Necessary 


FOR  Coffee  and  Spices  we  believe  you  will  find  tbis  new  metal  ship¬ 
ping  pail  the  best  transportation  package  on  the  market  to-day. 
It  has  been  perfected  only  through  practical  and  exacting  experiment. 
We  believe  it  to  be  practically  theft-proof.  The  cover  fits  into  the  pail 
and  is  fastened  by  clinching  the  cover-lugs  over  the  wired  top  of  the 
pail.  In  addition  we  furnish  small  steel  fasteners  (not  shown),  which 
are  clinched  over  the  cover-lugs  and  effectively  prevent  theft  in  transit. 

This  galvanized  shipping  pail  is  made  in  four  sizes :  Small,  Medium, 
Large,  Extra  Large. 

Submit  Your  Requirements  to  Our  Nearest  Office. 

AMERICAN  CAN  COMPANY 


PAIL5 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


CEs 
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Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


MILLBOURNE  MILLS 

Philadelphia. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  MORE  BOOKS 
SOLD  IN  1907  THAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


Put  in  a  stock  of  the 

NEW  FIVE-POUND  PACKAGES 


DEPENDABLE 


MILLBOURNE 

FLOUR 

and  watch  how  quickly  it  goes.  And 
remember  always  that  the  quality  is 
better  than  ever.  All  jobbers. 


SHANE  BROS.  &  WILSON 


Proprietors 


308  BOURSE 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  fairly  active 
and  steady,  no  change  having  oc¬ 
curred  during  the  past  week.  The 
demand  is  probably  half  what  is 
considered  an  active  demand. 
Prices  show  no  change  and  the 
entire  list  is  steady  and  un¬ 
changed. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  been  very  stupid  dur¬ 
ing  the  week,  and  speculative  op¬ 
tions  have  declined  slightly.  The 
receipts  of  coffee  at  primal  points 
have  increq^ed  somewhat,  inter¬ 
fering  materially  with  the  syndi¬ 
cate’s  attempt  to  push  values  still 
further  upward.  The  trade  is  still 
continuing  its  hand  to  mouth  at¬ 
titude,  more  on  account  of  the 
financial  situation  than  anything 
else.  Mild  coffees  are  steady. 
Mocha  easy  and  Java  steady. 
The  general  consumptive  demand 
for  coffee  is  fair. 

Sugar. 

The  sugar  market  has  weak¬ 
ened  slightly  during  the  week. 
As  raws  have  become  in  larger 
supply,  the  price  has  eased  off,  as 
was  expected,  and  sales  have  been 
made  for  immediate  shipment  at 
cent  off.  Refined  sugar  is  un¬ 
changed,  but  if  the  raw  market 
continues  weak  it  will  probably 
decline.  The  demand  is  light. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is 
unchanged  in  price  and  in  fair  de¬ 
mand.  Sugar  syrup  is  steady  and 
moderately  active.  Molasses  is 
quiet,  and  as  to  the  high  grades, 
firm. 

Canned  Goods. 

Tomatoes  are  unchanged,  both 
future  and  spot.  Prices  show  no 
change  in  either.  Corn  is  quiet 
on  spot  and  unchanged ;  some 
little  future  shoepeg  is  selling. 
Peas  are  inactive,  both  spot  and 
future,  prices  being  unchanged. 
Eastern  peaches  and  apples  are 
both  quiet,  peaches  being  scarce 
and  firm  and  apples  steady  to 
easy.  The  small  Baltimore  line 
shows  no  change  and  is  quiet. 
California  canned  goods  in  first 
hands  is  dull. 

Fish. 

There  have  been  no  changes  in 
the  fish  market  during  the  week. 
Norway  mackerel  arc  firm  and  in 
light  demand,  without  further 
change  in  price  since  the  last  re¬ 


port.  Irish  mackerel  are  almost 
unobtainable  and  very  high. 
Shore  mackerel  are  quiet  and  un¬ 
changed  in  price.  Cod,  hake  and 
haddock  are  in  moderate  demand 
at  prices  that  are  rather  easy  than 
otherwise.  Domestic  sardines  are 
unchanged  and  prices  from  sec¬ 
ond  hands  are  easy.  Imported 
sardines  are  scarce  and  firm,  the 
demand  eagerly  taking  all  the 
French  brands  offered.  Salmon 
is  steady  in  price  and  quiet. 

Dried  Fruits. 

Prunes  are  unchanged  in  price 
and  are  in  fair  demand  on  the  last 
reported  low  basis.  Peaches  are 
about  1 cents  below  the  highest 
point  reached,  due  no  doubt  to 
the  small  demand.  Apricots  are 
dull  at  ruling  prices.  Currants 
are  active  at  unchanged  prices. 
Raisins  are  still  dull  and  weak. 
The  coast  shows  no  further  weak¬ 
ness,,  hut  second  hands  holders 

'  , 

are  very  easy  in  their  ideas. 
Raisins  are  very  cheap*  just  now 
in  all  markets.  Dates,  citron  and 
figs  are  all  unchanged  in  price, 
the  first  named  selling  in  only  a 
small  way,  and  the  last  two  not 
at  all. 

Beans  and  Peas. 

Pea  beans  are  firmer,  especially 
on  spot.  To  come  forward  the 
quotation  is  $2.30,  but  good  beans 
on  spot  would  command  $2.40. 
The  demand  is  good.  Marrows 
have  also  advanced,  being  quoted 
now  at  $2.25.  The  demand  is  fair. 
California  limas  are  nominally 
unchanged,  though  sales  have 
been  made  at  a  concession  of 
about  5  points.  Dried  peas  of  all 
grades  are  unchanged,  and  as  to 
green  and  Scotch,  very  firm  and 
high. 

Butter. 

The  butter  market  is  firm  and 
unchanged.  Arrivals  of  fancy  ' 
fresh  butter  are  very  light,  and 
considerable  goods  of  all  grades  ' 
are  being  withdrawn  from  cold 
storage.  Stocks  of  storage  butter 
are  decreasing  very  fast,  and  the  : 
market  is  healthy  throughout. 
No  change  in  price  is  considered  ' 
likely  within  the  coming  week. 

Eggs. 

The  egg  market  has  remained 
stationary  during  the  past  week. 
Storage  eggs  are  so  low  in  quan¬ 
tity  that  they  can  scarcely  last 
more  than  a  week  or  so.  Fresh 
eggs  are  increasing,  and  if  there  is 
any  change  during  the  coming 
week  it  will  probably  be  a  slight 
decline,  hut  weather  conditions 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “Grocery  World’  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


can  change  the  situation  at  any 
time. 

Cheese. 

The  market  on  fancy  cheese  is 
unchanged.  Stocks  of  late  made 
cheese  are  gradually  decreasing, 
and  in  another  week  or  two  the 
under  grades  will  be  out  of  the 
market.  The  consumptive  de¬ 
mand  for  cheese  is  about  normal. 
The  price  is  about  10  per  cent, 
above  a  year  ago,  while  stocks  are 
fully,  40  per  cent,  below  a  year 
ago.  There  will  likely  be  a  firm 
market  and  unchanged  prices  for 
the  next  few  days,  after  which 
will  probably  come  a  slight  ad¬ 
vance. 

Provisions. 

Smoked  meats  are  unchanged 
throughout.  There  has  been  some 
increase  in  the  demand,  but  not 
enough  to  influence  prices.  Pure 
and  compound  lard  are  unchanged 
and  in  moderate  demand.  The 
price  now  ruling  is  already  low 
and  therefore  no  change  is  looked 
for  in  the  next  few  days.  Dried 
beef,  barrel  pork  and  canned 
meats  are  in  normal  trade  and 
rule  at  unchanged  prices. 

Produce. 

Yellow  globe  onions,  75  to  85 
cents  per  bushel  ;  York  State,  75 
to  80 'cents  per  bushel,  demand 
good;  white,  $1  to  $1.25  per  crate, 
demand  poor ;  Pennsylvania  po¬ 
tatoes,  80  to  85  cents  per  bushel ; 
York'  State,  75  to  80  cents  per 
bushel,  demand  fair  to  good ; 
sweet  potatoes  primes,  $1  to  $1.25 
per  basket;  culls,  50  to  60  cents 
per  basket/demand  good;  Danish 
cabbage,  $2.50  to  $3  per  100,  $11 
to  $12  per  ton ;  Savoy,  50  to  75 
cents  per  barrel,  '  demand  fair; 
.white  turnips,  30  to  35  cents  per 
basket;  yellow,  50  to  60  cents  per 


bushel,  35  to  ’40  cents  per  basket, 
demand  fair  to  good ;  carrots, 
$1.50  to  $1.75  per  barrel,  demand 
fair  to  good  ;  Pennsylvania  celery, 

5  to '20  cents  per  bunch,  demand 
poor;  parsnips,  $1  to  $1.50  per 
barrel,  demand  fair. 

Green  Fruit. 

Apples,  Greenings,  $3.50  to 
$4.50  per 'barrel;  Hulbersons,  $3 
to  $4  per  barrel;  Spy,  $2.50  to  $4 
per  barrel ;  Spitz,  $3  :  to  $4  per 
barrel ;  Baldwins,  $2.25  to  $3.50 
per  barrel;  Kings,  $3.50  to  $4.50 
per  barrel;  Russets,  $2.25  ^’$3.25 
per  barrel,  demand  fair;  bananas, 
jumbo,  $1.50  to  $2;  firsts,  $1.50; 
8-hands,  90  cents  to'  $1.15;  7- 
hands,  65  to  80  cents ;  6-hands,  40 
to  60  cents,  demand  poor ;  Cali¬ 
fornia  oranges,  $2  '  to  $2.40  per 
box,  demand. fair  to  good;  grape¬ 
fruit,  $2.50  to  $6  per  box,  demand 
fair;  pineapples,  $2.50  to  $3  per 
box,  demand  poor;  lemons,  $2.75 
to  $3.25  per  box,  demand  fair  to 
good. 

Nutt. 

Almonds,  17  to  18  cents  per 
pound ;  Brazil,  10  cents  per 
pound;  filberts,  10%  cents  per 
pound ;  pecans,  9^  cents  per 
pound ;  walnuts,  1234  to  14  cents 
per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor;  peanuts, 
choice,  green,  4  cents  per  pound ; 
fancy,  5  cents  per  pound;  jumbo, 
6%  cents  per  pound ;  roasted, 
choice,  $1  per  bushel ;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


K 
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INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

We  are  getting  numerous  in 
cjuiries  for  No.  3  standard  toma¬ 
toes  at  7734  cents  per  dozen, 
though  the  amount  of  business 


Skipper 
Sardines . 

THEV'LJ.  suit  you  to  a  tea 


As  you  must  sell  sardines,  why  not  sell  the 
best — the  kind  that  will  bring  and  hold  trade  for 
you  ?  "  Skipper  ”  Sardines  will  do  this. 

The  special  features  f'  Skipper  ”  Sardines 
possess  are — 

Delicate  and  delicious  flavor, 

Superb  quality  of  pure  Olive  Oil, 
Nourishing  properties, 

Ease  of  digestion. 

Note.— Our  new  booklet  entitled  ‘‘History  of  the  ‘Skipper’”  is 
yours  free  on  receipt  of  your  name  and  address  on  a  postal.  It  con¬ 
tains  the  “Skipper”  history,  the  true  history  of  the  sardine ,  and  some 
choice  sardine  recipes.  You  and  your  wife  will  appreciate  it. 

ANGUS  WATSON  £*  CO.,  Canned  Fi»h  Specialists 

ion  CHESTNUT  ST.,  PHILADELPHIA,  PA. 

Branch  of  ANQUS  WATSON  &  CO.,  Newcastle-upon-Tyne,  England  ; 


being  done  is  not  large.  There  is 
only  a  packer  here  and  there  who 
is  willing  to  sell  at  77T2  cents  per 
dozen.  A  great  majority  of  pack¬ 
ers  are  holding  firm  at  80  cents 
per  dozen.  They  seem  to  figure 
that  the  present  is  a  poor  time  to 
force  goods  on  the  market  and 
that  it  is  a  pretty  safe  calculation 
to  look  for  a  decided  improve¬ 
ment  in  buying  sometime  within 
the  next  few  months.  This 'seems 
like  pretty  good  reasoning,  and 
although-  there  are  no  doubt  a 
number  of  packers  who  will 
weaken  and  close  out  their  small 
stocks  of  tomatoes,  yet  the  ma¬ 
jority  will  probably  work  along 
on  this  policy. 

There  is  nothing  being  done  on 
future  tomatoes.  Some  good 
brands  are  being  quoted  at  60 
and  80  cents  per  dozen,  but  there 
is  evidently  no  disposition  either 
on  part  of  buyers  or  sellers  to  get 
together  just  yet. 

The  situation  here  on  oysters  is 
very  much  stronger.  We  have 
had  somie  of  the  coldest  weather 
of  the  winter  during  the  past 
week,  'together  with  a  good  snow 
storm.  The  result  has  been  a 
complete  stop  of  all  oyster  pack¬ 
ing  with  no  prospects  of  opening 
up  again  for  at  least  a  week  or 
ten  days,  under  the  most  favor¬ 
able  conditions;  possibly  two  or 
three  weeks. 

Sweet  Potatoes. — Stocks  here 
have  been  reduced  almost  to  the 


vanishing  point.  The  price  may 
go  to  $1.25  per  dozen  at  any  time. 
Thos.  G.  Cranwell  &  Co. 
Baltimore,  Md. 

Imported  Fish  Products. 

The  business  in  general  has 
shown  a  decided  improvement 
during  the  last  week  and  orders 
are  coming  in  more  freely  for  all 
our  lines. 

Holland  herrings  are  in  better 
demand,  the  prices  are  unchanged 
and  low. 

Scotch  herrings  neglected  and 
prices  unchanged. 

Irish  mackerel  decidedly  scarce 
and  prices  have  advanced  further 
during  the  last  week. 

Norway  Mackerel. — T  here  has 
been  a  much  better  demand  and 
quite  a  number  of  sales  have  been 
made  on  a  basis  of  slightly  higher 
prices  than  were  offered  by  the 
buyers  last  week.  Buyers  are 
gradually  coming  around  and  are 
placing  their  orders  for  immediate 
wants,  as  they  can  clearly  see  that 
there  is  no  chance  of  any  lower 
prices  this  season.  On  the  con¬ 
trary  prices  are  sure  to  advance, 
as  stocks  are  exceptionally  low. 

Imported  Oil  Sardines. — There 
is  a  good  inquiry  and  desirable 
lots  are  taken  out  of  the  market 
rapidly. 

Sprats. — Demand  has  improved 
on  those,  and  owing  to  reports 
from  Europe  of  poor  catch,  prices 
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have  shown  a  hardening  tendency 
and  buyers  are  taking  hold  of  the 
goods  in  moderate  quantities. 

Olive  oil  has  shown  a  further 
tendency  to  advance,  especially 
for  fine  grades. 

Spanish  Red  Peppers  are  in 
very  good  demand,  and  present 
low  prices  offer  an  excellent  op¬ 
portunity  for  purchases  for  the 
spring  and  summer  trade.  Prices 
are  likely  to  advance  in  the  very 
near  future. 

Stroiimeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Spices. 

The  market  has  improved,  the 
demand  during  the  last  week 
being  far  in  excess  of  what  we 
have  experienced  lately.  We  now 
look  for  a  gradual  but  certain  ad¬ 
vances  in  prices  from  this  date. 

Pepper  is  in  very  good  demand. 
Has  had  the  tendency  to  make 
the  market  firmer.  Cables  quote 
decidedly  higher  prices.  We  ex¬ 
pect  to  see  still  higher  prices  rule 
within  the  next  week. 

Cayennes  arc  very  firm  at 
prices  somewhat  higher.  Demand 
is  fair. 

Cloves  are  firmer.  Receipts,  as 
stated  in  last  week’s  letter,  have 
been  unusually  large.  It  is  very 
hard  to  predict  how  the  market 
will  go. 

Nutmegs  are  firm  at  unusually 
low  prices.  Demand  shows  some 
improvement  during  the  week. 
The  present  is  the  most  safe  time 
to  buy  in  large  lots. 

Cassias. — Demand  improving ; 
prices  moving  upward.  China 
Cassia  in  cases  is  exceedingly 
scarce  and  practically  none  to  be 
had,  market  value  having  ad¬ 
vanced  steadily  during  the  week. 

Pimento  (Allspice). — Demand 
is  fair.  Prices  are  steady  but  un¬ 
changed. 

Gingers  are  somewhat  firmer 
abroad.  Our  market  is  practically 
unchanged. 

Seeds. — Caraway  holds  firm  ;  in 
fact  io  cents  is  selling  price  to¬ 
day.  Poppy  is  slightly  weaker. 
Coriander  is  somewhat  firm  and 
higher  prices  will  likely  rule. 

Rubbed  sage  and  sweet  herbs 
are  unchanged  in  value  and  in 
very  good  demand. 

McCormick  &  Co. 

Baltimore,  Md. 


MARKET  NOTES. 


Florida  oranges  are  doing  a 
little  better.  The  range  for  the 
lower  grades  is  about  25  cents 
higher— $2.75  to  $3.50.  The  re¬ 
ceipts  are  ample,  but  not  excess¬ 
ive,  and  the  demand  fair. 

Florida  tomatoes  are  poor  in 
quality  for  the  most  part  and 
show  a  wide  range  of  price — $1.50 
to  $4.  There  is  a  good  demand 


for  good  fruit.  Hothouse  toma¬ 
toes  average  25  cents  per  pound, 
and  the  demand  is  good  on  ac¬ 
count  of  scarcity. 

Florida  strawberries  have  ruled 
a  little  higher  during  the  past 
few  days,  even  poor  stock  bring¬ 
ing  45  cents  per  quart.  Later  the 
market  sagged,  however,  and  the 
present  range  is  25  to  35  cents. 
Berries  have  been  very  cheap  this 
season.  The  demand  is  fair. 

New  Bermuda  white  potatoes 
are  doing  a  little  better.  No.  2s 
average  $5  and  No.  is  $6.50  to  $7. 
The  demand  is  only  fair. 

Florida  grapefruit  still  main¬ 
tain  the  old  range — $3  to  $6.  The 
demand  is  good. 

Florida  tangerines  range  from 
$4  to  $5,  and  the  demand  is  lim¬ 
ited. 

Florida  eggplants  range  from 
$2  to  $2.25,  and  the  demand  is 
only  fair. 

Florida  salad  shows  a  wide 
range.  Stock  can  be  obtained  as 
low  as  75  cents,  but  for  anything 
good  the  market  ranges  from 
$1.75  to  $2.50.  The  demand  is 
fair. 

Boston  hothouse  cucumbers 
average  $1.75  per  dozen,  which 
shows  an  advance.  The  demand 
is  light. 

Red  hothouse  radishes  range 
from  $3.50  to  $4  per  100,  and 
white  $4.  The  demand  is  fair. 


Official  Chemists’  Ideas  of  Sausage 
and  Mincemeat. 

The  Association  of  Agricultural 
Chemists’,  in  session  at  Chicago 
last  week,  fixed  upon  the  follow¬ 
ing  definition  of  sausage  and  meat 
products : — 

It  contains  no  larger  amount  of 
water  than  the  meats  from  which  it 
it  prepared,  and  if  it  bears  a  name 
descriptive  of  composition  or  origin, 
it  corresponds  to  such  descriptive 
name.  All  animal  tissues  used  as 
containers,  such  as  casings,  stom¬ 
achs,  etc.,  are  clean  and  sound. 

Mincemeat  is  declared  to  be  “a 
mixture  of  not  less  than  10  per 
cent,  of  cooked,  comminuted  meat, 
chopped  suet,  apple  and  other  fruit, 
with  salt,  spices,  sugar,  syrup  and 
molasses,  vinegar,  fresh  concentrated 
or  fermented  fruit  juices  and  spirit¬ 
uous  liquors.” 


Breaking  the  News  of  the  Cash 
Basis. 


California  Grocer  Produces  a  Model 

Letter  to  Announce  to  His  Customers 

That  After  a  Certain  Date  He  Will 

Sell  Only  for  Cash. 

The  “Grocery  World”  has  fre¬ 
quently  been  asked  by  subscribers 
for  suggestions  for  a  letter  from  a 
retail  grocer  to  his  customers  an¬ 
nouncing  the  adoption  of  the  cash 
system.  An  extremely  good 
model  of  such  a  letter  is  now 
available.  Mr.  A.  Russell,  a  retail 
grocer  of  Los  Angeles,  Cal.,  de¬ 
cided  several  weeks  ago  to  adopt 
the  cash  system  and  sent  to  all 
his  credit  customers  a  letter  to 
that  effect.  A  copy  of  that  letter 
has  been  obtained  and  is  as  fol¬ 
lows  : — 

My  Dear  Madam : — On  Febru¬ 
ary  1,  1908,  I  shall  place  my  business 
on  a  strictly  cash  basis,  after  which 
date  no  goods  will  be  sold  except  for 
cash.  In  making  this  announcement 
I  feel  an  explanation  is  due  my  many 
friends  whom  I  have  to  thank  for 
their  valued  patronage,  some  of 
which  has  extended,  into  years. 

In  my  endeavor  to  hold  prices 
down  to  the  lowest  notch,  notwith¬ 
standing  the  many  recent  advances 
in  all  grocery  staples,  the  advantages 
accruing  for  the  cash  business  have 
not  failed  to  attract  my  attention, 
with  the  result  that,  after  studying 
the  matter  from  every  side,  I  am 
convinced  that  the  interests  of  all  are 
best  served  by  the  cash  basis.  It  is 
the  one  way  to  keep  your  living  ex¬ 
penses  to  the  minimum. 

In  the  first  place  it  is  commonly 
known  that  every  credit  business 
must  figure  on  a  percentage  of  loss 
through  bad  accounts.  The  cash 
plan  turns  this  loss  into  profit  for 
you,  as  the  cash  dealer  does  not 
suffer  such  loss  and  can  sell  you 
much  cheaper. 

By  paying  cash  for  my  goods  I 
can  take  advantage  of  cash  discounts 
and  get  better  prices;  this  means  a 
material  saving  which  I  can  turn  di¬ 
rectly  to  your  benefit. 

Again,  it  costs  much  less  to  con¬ 
duct  a  cash  business,  as  it  does  away 
with  soliciting,  etc.,  which  means 
more  saving  for  you. 

The  cash  grocery  is  not  an  in¬ 
novation  by  any  means — it  has  been 
tried  and  proven  so  successful  both 
from  the  dealer’s  standpoint,  as  well 
as  the  consumer’s,  that  the  largest 
stores  in  the  country  are  rapidly 
adopting  this  method. 

My  cash  customers  have  already 
expressed  themselves  as  pleased  with 
my  intentions,  so  it  is  particularly  to 
my  credit  customers  that  I  appeal 
for  a  trial  of  the  cash  plan,  and  it 
shall  then  be  m>*  aim  to  show  you 
that  your  money  will  go  further  and 
that  you  will  save  more  by  paying 
cash  than  you  thought  possible. 

The  main  point  now  is — will  you 
give  the  cash  plan  a  trial?  I  be¬ 
lieve  you  will,  and  after  that  I  know 
you  will  be  better  satisfied  than  ever. 

My  store  has  been  remodeled  with 
up-to-date  fixtures  with  a  view  of 
making  a  sanitary  and  attractive  dis¬ 
play  of  fresh  fruits,  vegetables  and 
seasonable  goods  at  lowest  cash 
prices.  A  full  line  of  granite  ware 
and  kitchen  utensils  will  be  in  evi¬ 
dence.  Come  and  get  acquainted 
with  our  new  conditions. 

Yours  for  economy, 

A.  Russell. 


The  “Grocery  World”  has  writ¬ 
ten  to  Mr.  Russell,  asking  him 
how.  the  letter  worked,  and  hopes 
to  present  this  interesting  infor¬ 
mation  later. 


Michigan  rhubarb  is  scarce, 
especially  anything  good.  The 
range  in  price  is  50  to  60  cents. 
Most  of  the  receipts  are  coming 
in  bad  order. 

Biscuit  Trust’s  Enormous  Profits. 

The  sales  of  the  National  Bis¬ 
cuit  Co.,  or  the  Biscuit  Trust,  dur¬ 
ing  the  twelve  months  ended 
January  31st  last  amounted  to 
$41,802,224  and  the  profits  for  the 
same  period  to  $4,101,414,  the  per 
cent,  of  profit  to  sales  being  9.81 
per  cent.  The  profits  were  equal 
to  7  per  cent,  of  the  $24,804,500 
preferred  stock  and  8.03  per  cent, 
on  the  $29,236,000  common  stock. 
How  much  of  this  enormous  profit 
comes  from  charging  for  excelsior 
and  cardboard  fillers  at  the  cake 
price  is  not  stated  in  the  report, 
but  it  must  be  a  considerable  per¬ 
centage. 

The  desire  for  money,  being  the  most 
constant  and  universal  passion  among 
men,  it  often  leads  to  disputes  which  the 
use  of  Forbes’  Coupon  Books  would  have 
avoided.  (See  advertisement.) 


Fresh 

Cod 

Steak 


This  is  one  of  the  finest 
codfish  products  ever  packed 
— Talisman  Cod  Steak 

Not  cured  but  fresh.  Packed 
in  Newfoundland.  Cooked 
and  ready  to  eat  cold,  when 
the  tin  is  opened,  or  can  be 
served  hot. 

Packed  full  weight,  one 
pound  tins,  no  bones  or  skin 
— clean,  tender,  delicious. 

Nearest  Swift  branch  or  us 
direct.  You  can  sell  this. 

SWIFT  &  COMPANY 

Gloucester,  Mass. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Johnstown,  N.  Y.,  Dec.  14,  1907. 
Editor  Science  of  Advertising. 

Sir : — I  would  be  glad  to  hear  the 
criticism  which  you  have  to  offer  on 
the  inclosed  advertisement  which  we 
had  in  our  regular  space  for  Friday 
and  Saturday’s  sales.  Thanking  you 
in  advance,  I  beg  to  remain, 

Yours  truly, 

J.  Sponnoble,  Jr. 

Here  is  the  advertisement  in¬ 
closed.  In  the  original  it  meas¬ 
ured  10  inches  across  three  col¬ 
umns  : — 


I  don’t  much  like  the  way  this  j 
advertisement  is  set.  The  para¬ 
graphs  ought  to  have  been  more 
definitely  divided.  The  advertise- 
nient.does  not  present  a  clean-cut  j 
appearance.  If  I  were  Mr.  Spon- 


noble  I  should  put  my  name  and 
address  at  the  bottom.  I  know 
of  no  good  reason  whatever  for 
putting  it  at  the  top.  It  kills 
whatever  headlines  might  be  put 
there,  which  should  have  no  com¬ 
petition,  so  to  speak,  and  is  gen¬ 
erally  out  of  place.  It  would  be 
much  better  to  use  a  regular  head¬ 
line,  followed  by  whatever  intro¬ 
ductions  might  be  desired.  Let 
the  main  head  about  fill  the  full 
width  of  the  advertisement  and 
the  introduction,  confined  to  a  few 
lines, be  indented  both  ends.  Then 
I  should  divide  the  balance  of  the 
space  into  columns  of  even  width. 
Mr.  Sponnoble’s  printer  has  used 
columns  of  all  sorts  of  widths — 
what  is  the  idea  of  that?  It  sim¬ 
ply  clutters  the  advertisement  up 
and  makes  it  hard  to  read.  An 
advertisement  this  size  would 
stand  dividing  into  three  columns, 


rules  being  used  between  the  col¬ 
umns,  and  wide  dashes  between 
the  paragraphs.  The  advertise¬ 
ment  would  then  look  clean  and 
present  a  much  more  inviting  ap¬ 
pearance  than  it  does  now. 


w 

WHY 

Y 

9  9  9  9 

•  •  •  • 

WHY  do  the  big  downtown 
merchants  light  their  win¬ 
dows  at  night  and  display 
bargains  in  them  ? 

To  induce  the  people  to  stop 
and  look. 

WHY  do  they  want  the  peo¬ 
ple  to  “  stop  and  look  ”  ? 

Because  experience  has  told 
them  that  some  of  these 
people  will  come  into  iheir 
stores  the  next  day. 

WHY  do  they  want  them  to 
come  into  their  stores  ? 

Because  they  know  that  is 
the  only  way  to  get  them 
to  buy  something. 

WHY  can’t  the  grocer  do  the 
same  thing?  If  it  works 
with  the  department  stores, 
won’t  it  work  with  youis  ? 

WHY  isn’t  it  worth  trying, 
when  one  new  customer  a 
day  will  pay  the  cost  of  the 
light  for  a  week  ? 

We  will  have  a  representative 
call  and  show  you  how  to 
make  your  windows  draw 
trade  and  tell  you  just 
what  it  will  cost,  if  you 
will  drop  us  a  line. 


THE  PHILADELPHIA 
ELECTRIC  COMPANY 
TENTH  &  CHESTNUT  STS. 


Brooklyn 

Market 


JOHN  SPONNOBLE,  JR.I 


Telephones 
115  and  337 
Johnstown 


BROMO  SELTZER 

A  speedy  re¬ 

liable  remedy  for 
nervous  headache, 
ncutalgia,  depression, 
over  brain  work,  etc. 

For  this  sale,  roc 
S'/e,  7*  pa  ;  25c  size, 
19*  p=i 

FIGS 

■Mew,  cl^an  Smyrna 
Fig?.  Tacked  in  lay¬ 
ers,  washed.  Very 
fine.  2  lbs.  for  25*. 


For  years  we  have  served  Johns¬ 
town’s  citizens.  The  size  of  the  pres¬ 
ent  business  shows  how  well — We 
want  you  all  to  try  our  service,  to  note 
our  pleasing  prices,  and  get  Quality 
Goods. 


A  NOTEWORTHY  VALUE 

For  Friday  and  Saturday’s  Selling. 

In  our  dry  goods  section  you  can  see  a 
large  stock  of  very  fine,  best  quality  of 
FLANNELETTE.  The  patterns  are  all 
new,  stylish  goods,  but  we  want  to  reduce 
the  stock,  will  make  the  price  9  1-2*  per 
yard.  The  price  of  these  goods  is  13c,  it  is 
the  best  of  its  kind  rtikde. 


BLACK  PEPPER 

In  grindirfg  our 
own  pepper  our  trade 
can  depend  upon  its 
full  strength  and 
purity.  We  grind  it 
just  as  it  is  needed. 
For  this  sale,  per  lb., 
25*.  54  lb.,  7*. 
Regular  price,  40c. 

SALMON. 

Full  -  pound  flat 
cans  of  red  salmon, 
the  regular  price  of 
which  is  20c.  Today, 

17*  can,  6  cans  for 

^1.  ©O. 


APPLES. 

Hand  picked.  Greenings, 
Russets,  Spitzenburgs, 
Nortetn  Spies..  25*  peck, 
90*  bushel,  $2.50  barrel. 

Fresh,  Crisp 

CANASTOTA  CELERY 
TEA. 

Another  opportunity  to 
get  a  set  of  those  pretty 
dishes  with  t  lb.  Japan  Tea, 
50*.  The  set  consists  of  5 
decorated  pieces. 


ORANGES: 

Sweet,  juicy,  thin  skin.  An¬ 
other  special  sale  for  Friday 
and  Saturday.  18-for  25*. 

SPICED  CAKE. 

Made  from  good  baking 
molasses,  having  a  nice  spicy 
taste.  Special,  3  lbs  ,  25*. 

FARINA. 

An  ideal  breakfast  food, 
made  from  pure  wheat.  Can 
be  used  for  griddle  cakes, 
pudding,  also  for  soups.  4 
lbs.,  25*. 


SOAP. 

Toilet  soap  in  fancy  boxes, 
3  in  a  box;  heliotrope;  violet, 
lilac,  carnation.  Made  by  the 
well  kpown  house  of  Armour 
&  Co.  None  but  the  purest 
and  finest  products.are  used 
in  its  manufacture.  17* 
box. 

COFFEE. 

We  have  a  very  fine  full 
strength,  cheap  coffee,  but 
without  that  bitterness  so 
often  found  in  cheaper 
grades.  This  is  certainly  a 
leader.  2  pounds,  25*. 


PIGS. 

In  our  wholesale  department  we  have  a  number  of  small,  young,  country  fed  pigs, 
which  will  be  sold  for  cash  only.  They  weigh  from  75  to  150  pounds.  The  price  will  be 
alike  for  whole  or  half  pigs,  8  1-4*. 

PORK. 

In  no  department  is  the  buyer  so  much  dependable  on  hortest  merchandising  as  when 
buying  pork.  In  order  to  get  sweet,  juicy,  tender  meat,  the  pork  must  be  young,  country 
ied  pigs.  These  are  the  essential  points  which  are  fully  appreciated  by  the  discriminating 
purchaser.  We  fully  realize  our  responsibility  in  serving  you,  and  you  can  depend  upon 
getting  the  finest  pork  you  ever  ate-  It  is  pur  specialty. 

Fresh  Shoulders,  weighing  4  to  6  lbs  each,  per  lb . . . 9* 

Fresh  Hams,  weighing  10  to  T4  lbs.,  each,  per  lb . . . ,..11  1-2* 

Pork  Chops,  best  cuts . . . . .a  ...... .  .14*  lb. 

Shoulder  cut . ........ . .  12  1-2* 

Sausage — This  is  certainly  delicious,  3  pounds  . . . 25* 

Sid*  Pork — Very  fine,  small  strips,  5  lbs . . . 55* 

Hamburgh  Steak — Made  from  best  beef,  3  lbs . . . 25* 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


Mrs.  Williams’  Brands 

PDRE  JAMS  °AWD  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 

OH  A  DAY  T0  SALESMEN  SURE. 

No  bonds.  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Dive  salesmen 
act  quickly.  Give  past  and  present  lines 
handled.  Dept.  B 

Boston  Piano  and  Music  Co. 

Willard  F.  Main,  Mgr.  Iowa  City,  Iowa 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage ;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO, 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Half  the  women  who 
trade  with  you  have 
Colds,  Coughs,  and  their 
children  get  Croup.  The 
grocer  who  gets  his  cus¬ 
tomers  to  try 

Goff’s 

Cough 

Syrup 

will  sell  hundreds  of 
bottles  and  make  money. 
We  will  tell  you  how,  if 
you  will  write  for  our 
proposition. 

S.  B.  Goff 
&SonsCo. 

CAMDEN 
NEW  JERSEY 

Established  1872 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  G  Si.,  <V.  W.,  Washington,  O.  C. 
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FaneyOhioOnionSets 

For  shipment  about  March  ioth. 

YELLOW,  per  bushel,  =  -  $2.50 

WHITE,  per  bushel,  =  =  2.80 

Send  in  your  orders  for  shipments  on  ar¬ 
rival,  or  shipments  direct  from  Ohio.  We  have 
secured  some  of  the  finest  lots,  and  our  prices 
are  for  First -class  Sets.  Crop  is  reported 
short  on  this  grade,  so  kindly  place  your  order 
early. 

All  farmers  who  grew  onions  last  year 
made  money. 

Be  sure  and  secure  good  sets  this  year. 

C.  WILKINSON  S  SONS 

134  Dock  Street  Philadelphia,  Pa. 


Each  Perfectly 
Kept  With  Its 
Own  Flavor 


There  is  no  dampness  or  stale  air  to  cause 
one  article  to  taint  another  with  its  odor  in  a  McCray 
Refrigerator,  because  there  is  an  active  circulation  of 
pure,  cold  absolutely  dry  air  all  the  time.  The  tempera¬ 
ture  is  even  in  all  parts,  and  you  use  much  less  ice  than 
with  any  other  kind  of  refrigerator. 


McCray  \ 

Grocer’s  Refrigerators 

pay  for  themselves  in  the  ice  they  save.  They  are  built 
right  of  the  proper  materials,  and  have  perfect  refrigeration. 

A  McCray  Refrigerator  will  attract  much  attention  in 
your  store  by  its  elegant  appointments,  fine  finish  and 
perfect  workmanship. 

A  McCray  Refrigerator  brings  new  customers  to  you. 

McCray  Refrigerators  are  made  in 
regular  sizes  for  immediate  shipment,  or 
are  built  to  order,  and  are  guaranteed  to 
suit  you  in  every  respect.  You  cannot 
make  a  more  profitable  investment  than  to 
buy  a  McCray  Refrigerator  for  your  store. 


Send  today  for  handsome  catalog  No.  65 
for  grocers,  or  No.  5S  for  meat  markets, 
which  will  show  you  the  complete  line. 

McCray  Refrigerator  Company, 

714  Mill  Street.  Kendallville.  Ind. 


As  to  the  matter  itself,  it  is 
good.  Best  of  all  because  it  is 
short — there  is  such  a  tendency 
to  use  unnecessary  language  and 
thus  waste  space.  If  this  ad¬ 
vertisement  were  displayed  bet¬ 
ter  it  would  be  a  good  advertise¬ 
ment. 

*  *  * 

Mr.  Sponnoble  also  sends  in  a 
full  page  advertisement  used  by 
him  during  the  Christmas  season. 
It  is  surrounded  by  a  holly  border 


in  colors  and  is  a  very  ornamental 
affair.  I  cannot  reproduce  it,  on 
account  of  its  size,  but  I  should 
make  this  criticism  of  it — it  pur¬ 
ports  to  be  a  Christmas  adver¬ 
tisement,  but  contains  consider¬ 
able  matter  which  has  nothing 
whatever  to  do  with  Christmas. 
I  should  have  made  all  the  matter 
appropriate  to  Christmas  and 
should  have  made  the  advertise¬ 
ment  smaller  before  I  put  ex¬ 
traneous  matter  in  it. 


Heart-to-Heart  Talks  With  Grocery  Clerks 

-  ' 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


LOOSE  CEREALS. 

Very  likely  the  grocer  of  the 
future  will  look  back  upon  us  to¬ 
day  and  say,  “how  did  they  ever 
do  business  and  dig  meal  from  a 
barrel.”  But  we’re  going  to  do 
some  cereal  selling  the  coming 
week,  and  we  want  you  to  get 
into  this  spirit  of  bulk  goods. 

Take  the  Irish  oatmeal  for  in¬ 
stance.  Think  of  the  quantities 
of  that  we  used  to  sell.  The  same 
with  the  Graham  and  rye  and 
rolled  oats. 

We’ll  put  the  Irish  or  Pinhead 
oatmeal  out  at  cents  a  pound, 
the  Graham  flour  at  5  cents,  and 
the  rye  flour  at  3^2  cents — and 
see  that  you  sell  some. 

Hundreds  of  wise  old-fashioned 
people  want  to  buy  rye  flour  by 
the  pound ;  they  want  to  buy 
hominy  by  the  pound  and  oatmeal 
as  well. 

The  fact  is  we’ll  have  to  step 
back  a  few  paces.  We’re  going 
too  quick  with  the  package  craze. 
Let  us  take  a  breath  and  allow 
present  eaters  to  catch  up  with 
us,  so  that  they  can  buy  what 
they  want  and  have  the  order 
filled. 

SALT  HERRING. 

Four  nice  salt  herring  for  10 
cents.  Many  a  customer  would 
be  glad  to  have  you  say  that. 
There  are  people  that  don’t  like 
to  ask  for  anything  so  common  as 
a  salt  herring. 


SELL  MINCE  MEAT. 

That  is,  loose  mince  meat.  We 
have  more  of  it  on  hand  at  this 
season  than  the  law  allows,  so  to  J 
speak.  We  will  allow  a  commis-  ] 
sion  of  5  cents  for  every  three  J 
pounds  sold.  Price,  three  pounds 
for  25  cents. 

FRIDAY  ORDERS. 

We  noticed  a  decided  increase 
in  our  Friday  order  business  the 
last  two  weeks.  That’s  what 
comes  from  seasonable  notice  in 
the  paper  and  quiet  suggestions 
by  yourselves.  Keep  it  up. 
There  is  no  strong  argument  for 
everybody  crowding  in  on  us 
Saturday.  Make  it  clear  that  Fri¬ 
day  is  the  better  day,  and  that 
Friday’s  order  will  leave  the  store  . 
Saturday  morning  at  7  o’clock. 

FACING  MISTAKES. 

Be  manly  about  an  error. 
When  it  comes  home  to  you  meet  . 
it.  It  may  sting.  It  may  humili¬ 
ate,  but  don't  try  to  shift  it.  Don’t 
excuse  yourself  out  of  it.  Take 
your  medicine.  If  “you're  busi¬ 
ness’’  it  will  do  you  good.  Many 
a  bright  successful  man  in  this 
city  owes  a  large  part  of  his  suc¬ 
cess  to  his  early  carelessness.  ; 
That  sounds  contradictory.  The 
“Boss”  simply  kept  knocking  the 
carelessness  out  of  him,  until  he 
waked  up.  Face  your  mistakes. 
Take  every  one  to  heart.  Say  to 
yourself,  “This  won't  happen 
again.” 
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Toasts 

'fi  Crispy 

Ce^al 


On  Top 

“ Malta  -Vita”  has  always  been 
the  “top  notcher”  Wheat  Flake. 


“Malta -Vita”  Corn  Flakes  have 
just  been  pronounced  by  experts 
the  “top  notcher”  Corn  Flake — 
and  they  ought  to  know. 


An  Easy  Seller ! 


It’s  the  biggest  I  Oc  p’k’ge  on  the 
market — 36  p’k’g’s  to  a  case  —  you  can  sell  it  on 
the  reputation  that  “Malta-Vita”  has  always  had. 


Free  Deal 


Until  April  15th  order  all  corn — all  wheat — or  assorted  as  desired  and  get 

1  case  free  with  7 

With  7  cases  1  case  free,  equivalent  to  $2.36  net  per  case 

U  r*  T/  U  q/  it  it  U  it  o  OC  “  “  H 


2.36 
“  2.45  “  “ 

“  2.45  “  “ 

“  2.45  “  “ 

$2.75  in  5  case  lots. 


Regular  prices  $2.85  per  case 

Order  thro*  your  Jobber. 


Tllalta^ital^ureTood  Ca. 


Battle  Creek,  Mich, 
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Give  Me  the  Loafs. 

The  other  Saturday  my  wife 
begged  for  my  company  at  lunch. 
She  wanted  to  go  to  Wanamaker’s 
tea  room.  The  tea  room’s  up  on 
the  third  floor  right  across  from 
the  harness  department.  It’s  a 
pretty  place — a  regular  quick 
lunch  place.  If  you’re  lucky  you 
can  get  a  ham  sandwich  in  forty- 
five  minutes.  ' 

While  we  sat  there  John  Wana- 
maker,  the  mighty,  passed  along 
a  gallery  on  the  other  side. 

“There  he  goes,”  I  said  to  my 
wife. 

“I  see,”  she  said,  “think  of  the 
money  he  takes  in  in  this  store  in 
one  day.” 

“He  won’t  take  in  any  of  mine 
if  they  don’t  hurry  along  that 
sandwich,”  I  said. 

But  the  thought  of  the  day’s  re¬ 
ceipts  wasn’t  what  I  thought  of  as 
I  looked  at  Wanamaker  go  by. 
What  I  thought  was  that  no  man 
with  as  much  under  his  hat  as 
John  Wanamaker  has  can  ever 
feel  the  happiness  that  comes  to  a 
fellow  who  has  only  one  well- 
heated  iron  in  the  fire. 

Maybe  the  one-iron  man  won’t 
make  as  much  money,  but  he’ll 
make  more  flesh  and  have  a 
smoother  mind. 

Honest,  I  don’t  envy  John 
Wanamaker.  Why  look  at  him! 


First  lie’s  got  two  stores,  one  in 
Philadelphia  and  the  other  in  New 
York.  Both  of  ’em  are  among  the 
biggest  stores  in  the  country.  Of 
course  he  can  get  competent 
people  under  him,  but  the  stores 
are  run  under  his  name ;  lie’s  re¬ 
sponsible  for  ’em,  and  lie’s  the 
head  of  both. 

For  both  of  ’em  lie’s  just  built 
two  big  buildings — enormous 
places.  Each  one  took  a  monu¬ 
mental  lot  of  financing  outside  of 
the  businesses  themselves.  He 
had  to  da  it. 

Outside  of  the  stores  and  the 
buildings  lie’s  got  a  lot  of  other 
things  up  his  sleeve.  He’s  part¬ 
ner  in  a  clothing  store  and  he’s 
got  money  in  maybe  a  dozen  other 
schemes.  He’s  got  to  look  after 
’em  all,  first  because  that’s  the 
kind  of  a  man  he  is,  and  second 
because  if  he  don’t  he  may  lose  his 
money. 

The  man  who  can  stand  up 
under  a  load  like  that  is  a  giant. 
But  he’s  a  badly  worried  giant. 
I'll  bet  business  ain’t  absent  from 
his  mind  a  single  minute  of  the 
day,  awake  or  asleep. 

Why  you  know  for  years  there 
have  been  rumors  that  John 
Wanamaker  was  about  to  go 
under.  Last  fall  they  got  so  bad 
he  issued  a  statement  over  his  own 
name.  My  idea  is  that  a  fellow 
like  him  gets  in  so  deep  that  his 
creditors  simply  can’t  let  him 
fail — they’ve  got  to  club  together 
to  tide  him  over. 

The  only  way  a  merchant  like 
John  Wanamaker  can  be  perfectly 
happy  and  contented  is  for  him  to 


have  a  tremendously  big  capital 
so  he  can  float  everything  with¬ 
out  going  outside.  If  he  can  do 
that  he  can  get  along.  But  none 
of  these  big  merchants  have  that 
much — they  all  have  to  go  outside. 
John  Wanamaker’s  paper’s  float¬ 
ing  about  the  market  all  the  time. 

I  know  a  good  many  merchants 
— friends  of  mine — who  have  a  lot 
of  irons  in  the  fire.  Of  course,  on 
a  smaller  scale  than  Wanamaker. 

Not!  one  of  ’em  is  what  I  call  a 
happy  man. 

I’ll  tell  you  whatjny  idea  of  a 
happy  man  is.  It’s  a  fellow  who 
don’t  have  to  think  of  business 
after  he  comes  home  to  supper; 
who  can  sit  down  before  his  fire 
in  the  evening  and  play  with  his 
children  or  talk  with  his  wife  in 
absolute  leisure — got  nothing  on 
his  mind — got  nothing  to  do  for 
the  time  being  but  loaf,  and  who 
can  go  to  his  bed  when  the  time 
comes  and  snore  like  an  old  horse 
till  morning. 

These  fellows  with  ten  irons  in 
the  fire  can’t  do  that.  I’ve  known 
a  lot  of  ’em  and  I  say  to  you  I 
never  knew  one  who  could. 

A  man  like  that  either  can’t 
stay  at  home  at  all,  or  if  he  does 
his  mind’s  so  full  of  stuff  that  the 
children  must  go  to  bed  an  hour 
before  their  time  because  they 
make  a  noise.  Or  lie’s  chewin’ 
over  a  lot  of  figures  and  grunting 
wlienl  his  wife  tells  him  her  little 
story  of  the  day’s  home  doings. 

The  ten-iron  man  may  leave 
more  money  than  the  other  fel¬ 
low,  and  he  may  have  more  to 
spend  while  he  lives,  but  he  hasn’t 


got  what’s  better  than  money — 
leisure  of  body  and  leisure- of 
mind. 

I  say  what  I’ve  said  before — 
that  the  man  with  a  good  grocery 
store  in  a  country  town  that 
makes  him  a  comfortable  living, 
and  who  contents  himself  with 
that  and  don’t  go  galooting 
around  after  other  schemes — lie's 
the  fellow  who  has  a  chance  to  be 
just  about  as  comfortably  con¬ 
tented  as  anybody  on  earth. 

Some  of  these  days,  that’s  the 
sort  of  business  I  hope  to  have. 
I’ve  loved  the  road — I  love  it  yet. 
But  it’s  a  poor  trade  for  a  home. 
One  of  these  days,  as  sure  as  you 
live,  I’m  going  to  have  a  clean 
little  retail  store  somewhere  that’ll 
give  me,  after  hours,  the  comfort¬ 
able  loafs  that  John  Wanamaker, 
I’ll  bet,  hasn’t  had  for  twenty 
years. 

The  Stroller. 


Money  Tightness  Hits  Cocoa. 

The  cocoa  market,  which  was 
on  the  crest  of  a  mild  speculative 
movement  when  the  financial 
crash  came,  has  undergone  a 
sharp  readjustment  in  prices.  In 
some  cases,  as,  for  instance, 
Trinidad,  there  has  been  a  drop 
within  less  than  four  months  of 
over  40  per  cent.  Cocoa  beans, 
which  sold  at  26  cents,  are  now 
finding  few  buyers  at  15  cents, 
and,  according  to  present  indica¬ 
tions,  a  still  lower  level  of  prices 
will  be  reached.  In  this  regard 
it  might  be  noted  that  two  years 
ago  cocoa  beans  quoted  now  at  15 
cents  sold  at  11  cents. 


Slices  Everything  from  6-pound  Knuckles  to  half- ounce  Ends. 


IF  YOU  SLICE  DRIED  BEEF 

you  need  Johnson’s  “  EVERSHARP"  slicing  machine.  Because  it  slices  dried  beef 
to  perfection,  and  moist  freshly  cured  beef  in  full-size  wafer  slices,  tbin,  smooth  and 
delicious,  will  attract  more  new  trade  than  any  article  you  can  offer. 

IF  YOU  DON’T  SLICE  DRIED  BEEF 

you  certainly  need  Johnson’s  “EVERSHARP”  slicer,  because  you  are  losing  the 
prestige  and  profit  of  the  most  salable  and  profitable  specialty  in  the  whole  line  of 
eatables. 

This  machine  was  invented  by  an  experienced  retail  grocer  to  correct  the  faults, 
remove  the  defects  and  improve  the  shortcomings  of  all  other  machines. 

It  \vill  slice  five  pounds  of  dried  beef  in  five  minutes,  every  slice  perfect,  the  full 
size  of  the  meat,  transparently  thin,  smooth  and  shining.  It  will  cut  the  tough 
sinewy  ends  in  perfect  slices.  It  will  slice  up  every  little  end.  It  will  save  enough 
time  and  labor,  prevent  enough  waste,  draw  enough  new  trade,  and  increase  the 
sales  of  sliced  meat,  sufficient  to  pay  for  itself  in  a  very  short  time. 

Send  for  a  sample  of  sandwich  sliced  beef  and  see  the  magnet  that  draws  the  trade. 

A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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READY 

*^FREE 


Tf  Our  Spring  Catalogue  will  be  ready  for  mailing  about  the  time  your 
request  for  it  can  reach  us. 

f  This  is  one  of  the  numbers  of  our  monthly  catalogue  for  which  the 
demand  is  always  extra  big.  We  allow  for  it  liberally;  but  sometimes 
we  do  run  out. 

H  Besides — with  conditions  as  they  are — the  demand  is  sure  to  be  more 
enormous  than  ever.  Better  write  for  YOUR  copy  to-day. 

TJ  You’ll  be  glad  you  made  SURE.  On  nearly  every  page  are  such  prices 
as  prove  better  than  anything  else  could  that  we  DESERVE  business — 
from  YOU. 

H  Then  the  Resultful  Plans  for  using  the  goods  in  producing  more  business 
with  more  profit — right  now — will  add  to  the  interest  the  book  holds 
for  YOU. 

H  Take  THIS  moment  for  the  purpose.  There’s  the  paper  and  ink,  and 
here’s  your  pen. 

Tf  Now  write  “Send  me  Catalogue  No.  D656.” 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses  :  BALTIMORE  DALLAS 
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No  Consumer  Gets  a 
Price  from  Us 


Wliy  does  Mother’s  Oa^ts  have  the  largest 
sale  of  any  rolled  oats  in  the  United  States? 

First  because  it  suits  consumers,  but  mainly 
because  it  suits  grocers  and  they  lend  it  a  hand. 

It  is  easy  to  get  12  cents  a  package  for 
Mother’s  Ofe.ts,  and  it  is  never  advertised  to 
the  consumer  for  less.  As  a  matter  of  fact,  we 
never  advertise  any  price  to  the  consumer,  for 
such  a  course  would  bind  the  dealer  to  sell  it 
perpetually  at  that,  even  though  an  advancing 
market  made  it  wholly  unprofitable. 


Great  Western  Cereal  Company 

Chicago,  Ill. 


DON’T  IMAGINE 

that  because  you  have  not  enjoyed  as  great  a  business 
on  Egg  Dyes  for  the  last  few  seasons,  that  the  custom 
is  on  the  wane,  for  you  are  in  error.  It  is  more  likely 
that  yon  have  been  selling  a  brand  of  Dyes  not  quite 
up  to  the  standard,  one  that  does  not  give  your  cus¬ 
tomer  as  much  for  his  money,  or  as  brilliant  colors  as 
he  desires. 

This,  in  an  “egg  shell,”  is  a  very  good  description 

of  Fleck’s  New  Combination  Egg  Dyes.  Each 
package  will  color  and  decorate  more  eggs  with  more 
colors,  shades,  effects  and  designs  than  any  other  sold. 

JUST  THINK 

of  each  five  cent  package  containing  four  dozen  sepa¬ 
rate  designs  of  animals,  flowers,  birds,  funny  pictures, 
and  a  half  dozen  plain  colors,  from  which  may  be  made 
more  than  a  dozen  shades. 

Three  and  one-half  dozen  of  these  five  cent  pack¬ 
ages  in  each  $1.00  box,  or  six  boxes,  containing  252 
packages,  for  $5.40.  You  don’t  make  from  no  per 
cent,  to  133  per  cent,  on  everything  you  sell ;  but  you 
do  on  Fleck’s  Dyes. 

Order  while  you  are  thinking  of  it  from  any 
Grocer  Jobber  in  the  United  States  or  Canada,  or  send 
direct  to 

J.  J.  FLECK,  TIFFIN,  OHIO 


Little  Things  That  Help  Trade 

Clever  Ideas  That  Retailers  Everywhere  Have  Used  to  Woo 
and  Win  Business.  Tonics  for  Dull  Times. 


[All  of  the  following  plans  have  actually  been  used,  and  ro  far  as  can 
be  learned,  have  all  succeeded.  They  were  compiled  by  Butler  Brothers. 


An  Alabama  firm  thoroughly 
systematized  its  advertising.  At 
the  start  a  territory  for  a  radius 
of  about  ten  miles  from  the  store 
was  mapped  out  and  they  hired  a 
man  to  go  to  every  house  in  it  arrd 
fill  out  a  card  like  this 


round  table,  around  which  seat  a 
happy  family  party — f  a  t  h  e  r, 
mother  and  two  cubs;  put  a  dish 
of  sweets  in  front  of  each  and  a 
tall  dish  filled  with  candy  in  the 
centre  of  the  table. 

*  *  * 


Name  . 

Sex  .  P.  O . 

Mail  How  Often?  . 

Age .  Married . 

White  or  Colored? . 

Occupation  . 

Employer . 

Dist.  to  Jonesville  . 

Usually  Trade  at  . 

for  every  member  of  the  house¬ 
hold  to  whom  advertising  matter 
might  be  sent.  These  names  were 
divided  into  four  classes,  the 
heads  of  families,  their  wives, 
young  men  and  young  women. 
Some  advertising  matter  is  sent 
out  each  week  to  one  of  the  four 
classes.  In  this  way  the  whole 
list  is  covered  every  month,  and 
every  home  in  the  territory  is  get¬ 
ting  something  about  the  store 
each  week.  As  the  town  has  no 
newspaper,  the  mimeograph  used 
at  first  has  been  supplanted  by  a 
small  printing  press  that  will 
print  a  sheet  81/^  x  10J/2  inches. 
The  mailing  list  carefully  secured 
and  the  persistent  following  up  of 
each  name  have  brought  the  store 
a  gratifying  increase  of  business. 
Few  large  stores  have  as  system¬ 
atic  a  method  of  reaching  their 
customers. 

*  %  * 

A  Iventucy  customer  has  found 
these  two  plans  excellent  in  hold¬ 
ing  trade.  A  teaspoon  costing 
about  $1.15  per  gross  is  given 
with  each  cake  of  a  staple  soap. 
This  has  increased  the  soap  sales 
and  also  those  in  other  goods. 
With  another  staple  a  glass’  tum¬ 
bler  is  given  with  each  10-cent 
package.  In  this  way  the  cus¬ 
tomer  is  induced  to  buy  until  she 
secures  the  set,  which  costs  about 
20  cents.  » 

*  *  * 

Here  is  a  suggestion  for  a  win¬ 
dow  display  that  will  boom  your 
candy  department  and  at  the 
same  time  utilize  in  another  way 
the  popular  Teddy  Bear.  In  the 
centre  of  your  window  put  a  small 


Several  merchants  in  a  town 
where  there  was  no  printing  office 
within  a  reasonable  distance 
bought  a  copying  machine,  which 
they  used  together  in  getting  out 
their  advertising  matter. 

*  *  * 

A  department  store  in  a  Mis¬ 
souri  city  had  an  umbrella  win¬ 
dow  which  attracted  unusual  at¬ 
tention.  A  waterproof  umbrella 
at  a  stated  price  was  the  feature. 
To  emphasize  the  waterproof 
idea,  the  umbrella  was  opened, 
turned  upside  down  and  placed  in 
the  centre  of  the  window  and 
partly  filled  with  water.  In  it 
four  gold  fish  were  seen  swim¬ 
ming. 

*  *  * 

Put  as  many  home-goods  items 
as  you  feel  like  offering  for  25 
cents  in  a  conspicuous  place  in 
your  window  with  a  card  reading: 

“These  would  cost  you  -  any 

time  but  now.  During  this  sale 
25  cents  for  choice.” 

*  *  * 

One  of  our  Indiana  customers 
who  introduced  baking  powder 
gave  away  a  complete  aquarium, 
globe,  two  gold  fish,  water  plants 
and  pebbles  with  every  pound. 

*  *  * 

A  Utah  merchant  has  bought  a 
fine  baby  weighing  scales  with  a 
basket  attachment,  weighing  up 
to  25  pounds.  Anybody  is  wel¬ 
come  to  use  them  and  the  mer¬ 
chant  even  goes  so  far  as  to  de¬ 
liver  them  free  of  charge  on  re¬ 
quest.  The  good  will  of  the 
baby’s  parents  is  certainly  secured 
for  the  temporary  loan  of  the 
baby  scale,  as  such  a  one  of  ap¬ 
proved  pattern  costs  more  than 
the  average  family  cares  to  pay 
for  the  little  time  it  will  be  of 
service. 


Hotbed  spinach  averages  $3 
per  barrel,  and  the  demand  is  fair. 
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Lansing,  Mich. 

The  Lansing  (Mich.)  Retail 
Grocers’  Association  will  en¬ 
deavor  to  have  a  city  market  es¬ 
tablished  where  growers  of  green 
stufi£  and  hucksters  may  gather 
to  dispose  of  their  goods. 

A  committee  has  been  ap¬ 
pointed  to  confer  with  the  Busi¬ 
ness  Men’s  Association  and  the 
Council. 

If  sentiment  is  in  favor  of  it 
the  Grocers’  Association  will  en¬ 
deavor  to  have  the  Council  set 
aside  some  central  and  convenient 
place  for  the  market. 

The  scheme,  the1  grocers  think, 
is  a  good  one  for  buyers  and  sell¬ 
ers  alike.  It  will  not  bar  huck¬ 
sters  from  selling  on  the  streets 
after  certain  hours,  and  will  give 
housewives  and  dealers  a  chance 
to  get  the  choice  of  vegetables, 
etc.,  early  in  the  day,  and  the  pro¬ 
duce  raiser  who  does  not  have  a 
clean,  good  stock  would  have  to 


“peddle”  it  if  he  disposed  of  his 
stock  at  all,  it  is  argued. 

The  grocers  also  decided  last 
meeting  to  establish  a  credit  sys¬ 
tem  for  delinquents.  Each  mem¬ 
ber  of  the  association  will  hand  to 
the  secretary  on  meeting  nights 
a  list  of  those  customers  who  have 
eaten  at  his  expense.  The  secre¬ 
tary  then  will  compile  a  list,  to 
which  each  member  of  the  asso¬ 
ciation  will  have  access. 

Colorado. 

The  action  of  the  Attorney- 
General  of  Colorado  in  the  recent 
suit  against  the  organized  mer¬ 
chants  of  that  State,  in  charging 
the  association  with  being  a  trust, 
and  the  attitude  of  the  newspapers 
which  have  stirred  up  the  agita¬ 
tion  against  the  grocers  was  con¬ 
sidered  at  the  annual  convention 
last  week,  at  Trinidad,  of  the  Re¬ 
tail  Merchants’  Association  of 
Colorado  at  a  meeting  of  the 
Board  of  Directors  held  before 
the  convention  opened.  The  com¬ 
mittee  reported  resolutions  as 
follows : — 

Resolved,  That  we  denounce  and 
condemn  as  unjust)  and  untrue  the 
charges  of  unlawful  acts  made 
against  the  Retail  Merchants’  Asso¬ 
ciation  of  Colorado  and  individual 


retail  grocers,  as  stated  in  the  com¬ 
plaint  of  the  Attorney-General  of 
Colorado  in  the  recent  injunction 
suit  against  the  association  and 
others,  in  the  District  Court  of  the 
city  and  county  of  Denver,  and 
Whereas,  The  daily  papers  of 
Denver  seem  to  have  been  misin¬ 
formed  as  to  the  facts  and  have  not 
published  the  just  and  actual  truth  in 
regard  to  said  members,  be  it 

Resolved,  That  a  committee  be  ap¬ 
pointed  representing  this  association 
to  formulate  and  lay  before  the  pub¬ 
lic  a  true  statement  in  regard  to  all 
said  matter  so  charged  against  this 
association. 

Massachusetts. 

The  Legislative  Committee  of 
the  Massachusetts  Retail  Grocers’ 
and  Provision  Dealers’  Associa¬ 
tion  has  issued  the  following  let¬ 
ter  to  all1  members  : — 

Dear  Sir : — The  bill  in  the  present 
legislature  to  prohibit  the  sale  of  in¬ 
toxicating  liquors  in  grocery  and 
provision  stores  will  receive  the 
hearty  support  of  the  Massachusetts 
Retail  Grocers’  and  Provision  Deal¬ 
ers’  Association.  It  is  known  as  _ 
House  Bill  No.  402,  and  reads  as 
follows : — 

Section  1.  Each  license  of  the 
fourth  and  fifth  class  shall  be  sub¬ 
ject  to  the  further  condition  that  it 
shall  not  be  exercised  in  any  prem¬ 
ises  used  in  whole  or  in  part  for  the 
grocery,  provision  or  other  retail 
business  except  for  the  business  of 
innholder  or  common  victualler. 

Sec.  2.  This  act  shall  take  effect 
upon  its  passage. 

The  question  of  prohibiting  the 
granting  of  licenses  to  grocers  to 
sell  intoxicating  liquors  is  an  im¬ 
portant  measure. 


As  a  grocer  are  you  interested  in 
the  subject? 

Are  you  in  favor  or  opposed  to  the 
granting  of  such  licenses? 

Do  you  believe  in  this  association 
taking  active  part  in  the  con¬ 
troversy  ? 

Are  you  willing  to  back  your  opin¬ 
ion  by  your  effort  and  influence? 

Will  you  express  your  opinion  to 
the  Legislative  Committee  of  this  as¬ 
sociation,  which,  if  you  prefer,  will 
be  considered  confidential? 

Per  order, 

Legislative  Committee. 


How  American  Groceries  Sell 
Abroad. 


Syrians  Eat  Our  Oleomargarine.  Brazil 
Wants  American  Foods  and  Would 
Take  Even  More  Than  We  Send. 
Norway  Good  Consumer  of  Ameri¬ 
can  Syrup.  Pepper’s  Great  Drop. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Feb.  14,  1908. 

Consul-General  T  h  o  r  n  w  e  1 1 
Haynes,  of  Singapore,  furnishes 
the  following  review  of  the  pep¬ 
per  market  of  that  emporium  of 
the  East  Indies  : — 

There  are  several  kinds  of  pep¬ 
per,  but  those  produced  in  the 
East  are  generally  the  black, 
white  and  long  varieties,  the  first 
of  which  is  most  important. 
Singapore  is  regarded  as  the  great 


DOLLARS  IN  RETAILERS’  POCKETS 


Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 

TO  RETAIL  DEALERS 

as  an  inducement  to  push  the  sales  of  their  goods  to  consumers.  These  certificates  are  given  at  no  increase 
in  the  selling  prices,  or  cheapening  of  quality  in  their  products,  but  are  intended  solely  as  a  compensation  for 
your  assistance,  and  are  exchangeable  through  us  for  valuable  and  useful  merchandise,  of  which  the  following 
list  are  a  few  of  the 

1000  ARTICLES  TO  CHOOSE  FROM 


Pianos 
Coffee  Mills 
Desks 

Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies  Silverware 

Leather  Goods  Strong  Boxes 
Chinaware  Jewelry 

Cut  Glass  Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  and  not  only  cost  him  absolutely  nothing  but  represent  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way. 

Write  To-day  for  List  of  Goods  and  Manufacturers 

Manufacturers’  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 
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emporium  of  this  spice,  exporting 
14,316  tons,  valued  at  $2,900,131, 
during  1906,  and  8,644  tons  of 
$1,501,740  value  during  the  first 
half  of  1907.  America  takes  more 
than  any  other  country,  the  value 
being  about  one-fourth  of  the 
total  export. 

Of  late  it  has  become  difficult 
for  planters  who  began  or  ex¬ 
tended  their  business  during  the 
boom  in  the  industry  some  four 
years  ago  to  maintain  their  mar¬ 
kets.  The  planters  are  Chinese 
and  their  difficulties  have  come 
mostly  by  speculation,  followed 
by  a  fall  in  the  price  of  pepper. 
About  four  years  ago  the  price 
advanced  to  1 1  cents  a  pound, 
and,  in  the  hope  that  it  would  be 
maintained,  plantations  were  ex¬ 
tended  and  others  opened  ;  but  the 
present  market  value  is  about  4 
cents. 

*  *  * 

The  American  Consul  at  Syria 
writes  that  the  recent  continued 
advance  in  the  prices  of  food¬ 
stuffs  in  general,  and  of  butter  in 
particular,  has  placed  this  com¬ 
modity  out  of  the  reach  of  great 
masses  of  the  people,  who,  of 
necessity,  are  compelled  to  turn 


to  the  most  wholesome  and  con¬ 
venient  thing  at  hand,  which  in 
this  case  proves  to  be  oleomarga¬ 
rine,  or  “American  butter,”  as 
they  are  disposed  to  term  it.  Cer¬ 
tain  commission  agents  of  that 
Consular  district  are  .  just  now 
very  active  in  the  quest  of  this 
article,  against  the  use  of  which 
there  is  no  prejudice  whatever, 
but  on  the  contrary  it  is  rapidly 
growing  in  favor,  the  market  ex¬ 
tending  to  every  community. 

*  *  * 

American  flour,  lard  and  bacon 
are  again  on  the;  increase  in  Bra¬ 
zil.  Little  is  done  in  the  way  of 
tinned  American  meats,  hams  and 
other  products,  because  of  the  ex¬ 
cessively  high  tariff  duties.  The 
United  States  has  been  sending  a 
large  quantity  of  codfish  to  Bra¬ 
zil  annually  for  a  good  many 
years,  but  the  Canadians  are  cut¬ 
ting  into  the  trade,  simply  be¬ 
cause  American  exporters  have 
not  paid  proper  attention  to  the 
requirements  of  the  market.  The 
trade  in  canned  fish  and  canned 
fruits  is  small,  because  of  the 
duties.  Canned  vegetables  in  the 
market  are  mostly  from  Europe, 
and  are  confined  to  two  or  three 


articles  for  the  fine  trade.  Dried 
fruits  are  very  high  in  price,  but 
there  is  no  reason  why  Americans 
should  not  have  most  of  the  trade, 
except  that  their  European  com¬ 
petitors  have  better  steamship 
connections  and  can  furnish 
goods  more  promptly  and  in  bet¬ 
ter  condition.  With  proper 
steamship  service  and  cold  stor¬ 
age  American  fruit  men  could 
supply  Brazil  with  green  fruit  in 
what  would  be  the.  best  season  in 
Brazil)  and  the  season  of  greatest 
plenty  and  least  expense  in  the 
United  States. 

All  food  products  for  Brazil 
must  meet  the  ever-present  re¬ 
quirements  of'  the  hot,  damp 
climate.  Thorough  packing  and 
careful  protection  from  climatic 
influence  are  not  only  the  better 
policies  in  all  cases,  but  in  many 
cases  are  imperative. 

*  *  * 

Large  importations  of  Ameri¬ 
can  syrups  are  at  present  being 
made  into  Norway.  American 
syrups  are  in  great  favor  and  de¬ 
mand  and  more  attention  should 
be  given  to  the  development  of 
the  Norwegian  trade  by  manu¬ 
facturers,  which  in  the  course  of 


a  few  years  could  be  doubled. 
There  is  no  customs  duty  on  ordi¬ 
nary  syrup  and  molasses.  The 
routes  employed  in  transportation 
are  Rotterdam,  Hamburg,  New¬ 
castle  and  Hull. 

Holt. 

MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  tree,  or  lour  months’  trial  lor  10  cents 


Perhaps  the  main 

*  ♦ 

reason  for  Fels-Naptha  soap’s  quality  excelling  the  host  of  imitators  is  that  an 
army  of  skilled  men  and  women  daily  give  all  their  attention  to  this 
soap.  Most  factories  make  dozens  or  hundreds.  There’s  no  scat¬ 
tered  effort  on  Fels-Naptha. 


IT  WAS  BORN  IN  1847 

It  is  Still  Very  Much  Alive  in  1908 

It  thrives  on  the  Pacific  Coast,  on  the  Atlantic  Coast,  at  the  Great  Lakes  and  the  Gulf 
of  Mexico  and  all  the  points  between.  Climate  doesn’t  affect  it.  You  will  find  it  Every¬ 
where,  and  you  will  always  find  it  the  same  flaky,  deliciously-flavored  little  necessity. 
Imitated  by  many,  duplicated  by  none. 

“  The  Best  Known  and  Known  as  the  Best." 

“THE  EXTON  CRACKER” 


MADE  ONLY  BY 


A.  EXTON  &  COMPANY,  Trenton,  New  Jersey 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Two  Seasonable  Displays. 


A  SALT  FISH  WINDOW. 

Here  is  a  window  that  we  got 
more  direct  results  from  than  any 
we!  ever  had. 

The' background  of  this  window 
is  built  like  a  board  fence,  out  of 
old  boxes.  It  is  about  20  inches 
high,  except  in  the  centre,  where 
the  boards  are  left  high  enough 
to  saw  out  the  curve. 

This  is  then  covered  with  paper 
and  the  curves  marked  out  with 
chalk  or  lead  pencil  where  the 
bloaters  are  to  be  tacked.  Only 
one  tack  in  each  is  needed  for  the 
ones  that  hang  straight  dov&i. 
The  others  will  require  a  tack  in 
each  end. 

The  fish  in  the  circles  are 
tacked  on  cheese  box  or  lard  tub 
lids.  After  tacking  the  fish  on 
nail  the  whole  thing  to  the  back¬ 
ground  in  the  position  shown  in 
the  drawing. 

In  the  centre  of  the  window 
cut  out  a  whole  in  the  floor  the 
size  of  a  pan.  Put]  in  the  pan  so 
the  top  edge  will  be  even  with  the 
floor.  In  this  pan  put  water  and 
a  few  live  gold  fish ;  around  the 
edge  of  the  pan  put  a:  little  sand. 

Seat  on  a  can  a  Teddy  Bear 
with  fishing  pole  and  line.  Print 
a  card  “At  Oyster  Bay”  and  put 
in  front  of  window. 


Across  the  back  of  the  window 
place  a  row  of  canned  salmon, 
sardines,  lobster,  oysters,  clams, 
shredded  codfish,  etc. 


In  the  front  of  the  window 
place  salt  mackerel,  shad,  herring, 
codfish,  etc.,  on  platters. 

All  the  different  kinds  of  fish 
should,  have  price  cards  on  them. 
A  green  card  with  white  letters 
looks  well. 

(Thanks  to  Mrs.  S.  G.  Irwin 
for  the  Teddy  Bear  idea.) 

FRESH  MEATS  AND  DRESSINGS  FOR 
THEM. 

The  meats,  catsup,  horseradish, 
mustard,  salad  dressing,  etc.,  are 
arranged  on  shelves,  the  floor  of 
the  window  being  the  first  shelf. 


The  second  shelf  is  made  of  a  row 
of  empty  corn  cases  and  the  third 
is  made  of  larger  boxes  or  a 
double  row  of  corn  cases.  This 


is  all  covered  with  white  wrap¬ 
ping  paper. 

The  meat  is,  of  course,  on  plates 
and  under  each  plate  and  bottle 
is  a  mat  cut  out  of  green  crepe 
tissue  paper.  The  meats  are  gar¬ 
nished  with  parsley. 

It  does  not  take  much  stock  to 
dress  this  window,  as  it  looks  bet¬ 
ter  not  too  crowded. 

E.  W.  Alexander. 

Oxford,  Pa. 


Pennsylvania  Food  Commis 
sioner  Foust’s  First  Year. 


Receipts  and  Disbursements  of  the 
Office  for  the  Year  1907.  Food 
Fines  Show  Falling  Off,  Due  to 
Effect  of  New  Law. 

The  following  statement  for  the 
year  1907  of  receipts  and  expendi¬ 
tures  of  the  Dairy  and  Food  Di¬ 
vision  of  the  Department  of  Agri¬ 


culture  has  been  furnished  the 
“Grocery  World”  by  the  Dairy 
and  Food  Department: — 

RECEIPTS. 

Oleomargarine  licenses  ...$26,586.21 


Oleomargarine  fines .  16,438.44 

Pure  Food  fines .  8,381.27 

Renovater  butter  licenses. .  2,369.17 

Milk  fines .  1,015.86 

Vinegar  fines  .  589.68 

Renovated  butter  fines  ....  202.00 

Meat  fines .  100.00 

Lard  fines  .  50.00 


$55,732.63 

The  above  receipts  were  turned 
into  the  State  Treasury  for  the 
use  of  the  Commonwealth,  as  re¬ 
quired  by  the  General  Appropri¬ 
ation  Bill. 

The  receipts  of  the  office  for  the 
year  1907  compare  favorably  with 
former  years.  There  is,  however, 
a  considerable  dropping  off  in 
pure  food  fines,  which  is  due  to 
the  new  Pennsylvania  food  law 


placing  the  responsibility  on  the 
wholesaler  and  manufacturer, 
who  are  often  non-residents  of  the 
State.  In  such  cases  the  proceed¬ 
ings  are  turned  over  to  the  na¬ 
tional  authorities. 

The  receipts  from  oleomarga¬ 
rine  prosecutions  are  much  larger 
than  any  previous  year  in  the  his¬ 
tory  of  the  division. 

The  expenditures  were  as  fol¬ 
lows  : — 

Special  agents’  salaries  ...$20,491.86 


Chemists’  expenses .  17,588.37 

Attorneys  .  15,815.52 

Agents’  expenses  . .  14,543.78 

Clerical  and  stenographers’ 
salaries .  10,016.35 


$78,45588 


The  Acker  Toasted  Corn  Flake 
Demonstration. 


Large  Advertisement  Showing  Apparent 
Defection  of  Finley  Acker  Co.  Arouses 
Much  Discussion.  Ackers  Say  Con¬ 
tract  Was  Signed  by  Manager  Without 
Their  Knowledge  and  They  Could  Not 
Escape. 


Apropos  of  the  local  conflict 
over  Toasted  Corn  Flakes,  much 
discussion  was  aroused  on  Mon¬ 
day  last  by  the  appearance  in  local 
papers  of  a  large  advertisement 
announcing  a  demonstration  of 
Toasted  Corn  Flakes  at  the  Fin¬ 
ley  Acker  Co’s  store.  The  Fin¬ 
ley  Acker  Co.  is  a  close  member 
of  the  Retail  Grocers’  Association 
and  has  stood  with  the  organiza¬ 
tion  from  the  beginning  of  the 
fight.  Naturally  the  Toasted 
Corn  Flake  Co.  has  made  the 
most  of  the  Acker  Co’s  apparent 
desertion  of  the  association  cause, 
and  its  emissaries  have  worn  cop¬ 
ies  of  the  advertisement  to  shreds 
showing  them  to  retailers  as  evi¬ 
dence  that  “one  of  the  leaders  of 
the  fight  had  succumbed.” 

The  whole  truth  of  the  matter, 
according  to  Mr.  A.  Lincoln 
Acker,  the  general  manager,  is 
that  the  contract  admitting  the 
Toasted  Corn  Flake  Co.  to  the 
Finley  Acker  store  was  signed  by 
a  branch  manager  without  the 
firm’s  knowledge,  in  a  way  which 
bound  them  legally.  After  the 
matter  was  brought  to  their  atten¬ 
tion  they  made  every  effort  to 
escape,  but  found  they  could  not 
do  so. 

The  “Grocery  World”  states,  on 
its  own  responsibility  entirely, 
that  the  success  which  the 
Toasted  Corn  Flake  Co.  will  have 
with  its  Acker  demonstration  will 
probably  not  dazzle  it  much. 
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The  Ohio  Blue  Tip,  Double  Dip 

SAFETY 
MATCH 


is  the  only  one 
that  never  gets 
soft  and  never 
drops. 

Prices  Will  Interest  You. 


All  Jobbers. 

OHIO  MATCH  COMPANY,  Wadsworth,  Ohio 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


The  STEEL  FRUIT  JAR  CAP  from  the 

Chemist’s  Viewpoint 


Prof  Chas.  T.  P.  Fennel,  the  famous 
Cincinnati  chemist,  says  that  a  steel 
fruit  jar  cap  submitted  to  the  influ¬ 
ence  of  organic  acids,  such  as  are  con¬ 
tained  in  fruits,  do  not  corrode  as  much 
as  zinc  caps.  He  further  says  that  re¬ 
sulting  salts  from  this  corrosion  in  the 
case  of  the  steel  cap  are  absolutely 
harmless,  and  that  those  from  the  zinc 
caps  are  poisonous  to  the  human  system. 

If  you  tell  this  to  your  customers  you 
can  sell  a  lot  of  our  steel  caps. 


THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


CHARLES  NOBLE,  JR.,  MANAGER 
BUFFALO,  IV.  Y. 

Catchers,  Jobbers  and  Dealers  in 

LAKE,  RIVER  AND  OCEAN  FISH 
OYSTERS  AND  CLAMS 


Producers  of  the  Continent  famous  Canadian  Northwest  Winter- 
caught  fish.  Caught  through  the  ice  and  also  boxed  on  the  ice, 
when  the  temperature  averages  40°  below  zero.  The  intense  cold 
produces  a  flavor  beyond  the  calculations  of  the  epicure. 

White  Fish,  Yellow  Pike,  Pickerel,  Tullibees  and  English 
Perch  are  caught  in  that  wonderful  region.  Write  for  prices, 
Fast-Day  Art  Calendar,  etc. 


To  Display  Pickles 


Here  is  a  handsome  single  jar 
for  displaying  pickles  on  your 
counters.  Embodies  an  entirely 
new  idea.  The  support  is  made  of 
hard  wood  with  brass  nickeled 
hinge  supporting  a  composition 
cover  which  doesn’t  warp,  is  acid- 
proof,  and  is  both  fly  and  dust- 
proof.  A  salesman  that  never  gets 
tired.  Very  moderate  price.  Write 


The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA, 


Warning  Against  Improper  Food  Labels 


Some  Manufacturers,  Despite  Rigidly  Enforced  Food  Laws,  Are 
Placing  Themselves  and  Their  Customers  in  Dangerous 
Positions.  Two  Sample  Labels,  Both  Illegal. 


Considering  the  stringent  way 
in  which  both  Federal  and  State 
food  laws  are  now  being  enforced, 
some  manufacturers  of  compound 
goods  seem  to  be  taking  chances 
which  may  place  both  them  and 
their  customers  in  an  exceedingly 
uncomfortable  position. 

The  chief  question  surrounding 
the  sale  pf  compound  goods  is  as 
to  branding.  Under  the  law  such 
products  are  given  a  perfectly 
good  status,  provided  they  con¬ 
tain  nothing  deleterious  to  health 
and  are  truthfully  branded.  The 
question  of  branding  is  essentially 
a  simple  one — it  involves  only  the 
telling  on  the  label  of  enough  of 
the  truth  about  the  contents  of 
the  package  to  completely  inform 
consumers  as  to  what  they  are 
buying.  This  degree  of  frankness 
some  manufacturers  do  not  seem 
to  be  able  to  reach,  and  the  result 
is  that  many  goods  labeled  in  ab¬ 
solute  violation  of  the  law  are 
still  regularly  selling  in  the  open 
market. 

One  of  these  labels,  for  ex¬ 
ample,  is  as  follows : — 


FRESH  FRUIT 
PRESERVES 


LOGAN,  JOHNSON  &  CO. 
BOSTON,  MASS. 


Nothing  could  legally  be  packed 
under  this  label  except  straight 
strawberry  preserves.  And  yet 
on  the  small  hand  encircling  the 
neck  of  the  bottle,  at  the  hack 
where  not  one  consumer  out  of 
one  hundred  would  ever  see  it, 
appears  the  following  in  type  ex¬ 
actly  the  size  and  style  of  that 
used  below : — 


PREPARED  FROM  FRESH 
FRUIT,  GRAN.  SUGAR 
AND  ENOUGH  CORN 
SYRUP  TO  PREVENT 
CRYSTALLIZATION. 


This  is  a  flat  contradiction  of 
the  main  label  “strawberry,”  and 
shows  that  the  product  is  an  or¬ 
dinary  compound,  and  the  desig¬ 
nation  “strawberry”  improper  and 
illegal.  In  spite  of  this,  however, 
the  words  “No.  1,509.  Guaran¬ 
teed  under  the  Food  and  Drugs 
Act,  June  30,  1906,”  appear  on 


the  other  side  of  the  neck  hand. 


The  guarantee  in  this  case  is 
wholly  unfounded  because  the 
goods  are  misbranded  and  not  in 
conformity  with  the  law.  Only 
under  some  such  description  as 
“Compound  Strawberry  Pre¬ 
serves”  could  these  goods  be 
legally  sold. 

The  package  on  which  this 
label  appeared  wras  purchased  at  a 
Philadelphia  retail  grocery  store 
within  the  past  few  days.  The 
manufacturer  may  have  changed 
it  since  the  particular  goods 
were  sent'  out,  although  the  label 
is  not  an  old  one,  as  it  bears  the 
Federal  guarantee. 

Many  other  manufacturers  are 
using  a  label  for  their  compound 
goods  of  which  the  following  is 
a  type : — 


FRESH  FRUIT  JAM 


(Manufacturer’s  name,  etc.) 

These  goods  are  compounded 
from  40  per  cent,  each  fresh 
fruit  and  granulated  sugar, 
with  the  addition  of  10  per  cent, 
each  fresh  apple  juice  and  corn 
syrup  to  prevent  crystallization. 


There  is  nothing  here  to  show 
what  kind  of  preserve  the  jar  con 
tains.  That  information  is  sup 
plied  in  a  way)  from  tha  band  on 
the  neck  of  the  bottle.  Looking 
the  package  squarely  in  the  face, 
all  that  show's  is  the  words 
“White  Cherry.”  Turning  the 
bottle  around,  however,  one  sees 
the  words  “with  10  per  cent,  apple 
juice.”  There  is  no  mention  of 
glucose  here,  however. 

This  in  the  writer’s  judgment 
is  an  illegal  label.  The  proper 
name  for  goods  of  this  character 
is  “Compound  White  Cherry 
Preserves,”  and  the  Federal  food 
law  clearly  requires  the  use  of  the 
word  “compound”  in  Section  8. 
Furthermore,  even  if  the  words 
“with  10  per  cent,  apple  juice” 


were  a  legal  substitute  for  “com- 


pound."  the  deceptive  manner  in 
which  they  are  placed  upon  the 
label  would  undoubtedly  fall 
short  of  the  statutory  require¬ 
ment. 

Manufacturers  who  arc  cor¬ 
rectly  and  legally  labeling  their 
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goods  are  complaining  very  bit¬ 
terly  over  the  fact  that  they  are 
compelled  to  meet  such  compe¬ 
tition  as  this,  and  their  complaint 
would  seem  to  be  justified.  They 
contend  that  retail  grocers  refuse 
to  discriminate  between  legally 
labeled  goods  and  those  obviously 
mislabeled,  on  the  ground  that 
the  latter  are  guaranteed,  which 
makes  the  dealer  safe. 

It  is  practically  certain  that  the 
retail  dealer  handling  goods 
packed  under  the  first  label  above 
shown  is  not  safe,  even  if  he  holds 
a  guarantee  of  purity.  That  is  be¬ 
cause  if  he  examines  the  package 
at  all'  he  must  see  Ithat  the  goods 
are  misbranded,  because  it  is  com¬ 
mon  sense,  not  to  speak  of  law, 
that  it  is  not  honest  to  sell  as 
“strawberries”  a  compound  of 
strawberries  and  glucose.  Such  a 
dealer  must  therefore  know  that 
he  is  selling  a  misbranded  article, 
and  because  he  does  it  with  his 
eyes  wide  open  he  is  not  'entitled 
to  the  protection  of  a  guarantee 
and  the  courts  would  almost  cer¬ 
tainly  refuse  to  extend  it  to  him. 
So  that  there  is  such  a  thing  as 
relying  too  far  upon  a  guarantee 
of  purity. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


To  Buy  Horse  Radish  Grater. 

East  Mauch  Chunk,  Pa., 

Feb.  io,  1908. 

Editor  “Grocery  World.” 

Dear  Sir : — Can  you  give  me 
the  address  of  a  party  making 
horseradish  grater  or  grinder? 
Yours  truly, 

H.  E.  Buchman. 

IT.  F.  Heacock,  51  North  Sec¬ 
ond  street,  Philadelphia. 

*  *  * 

To  Buy  Mica. 

Vermontville,  N.  Y., 

Feb.  7,  1908. 

Editor  “Grocery  World.” 

Dear  Sir: — Where  can  I  find  a 
place  to  buy  fine  mica,  the  kind 
that  is  put  on  post  cards? 

Kindly  reply  through  the  col¬ 
umns  of  the  “Grocery  World.” 
Yours  truly, 

N.  H.  Breckenridge. 


John  Lucas  &  Co.,  322  Race 
street,  or  George  D.  Wetherill  & 
Co.,  1x4  North  Front  street,  both 
Philadelphia,  Pa. 

* *  *  * 

Mr.  Sielcken  Not  Commissioner. 

Phila.,  Pa.,  Feb.  13,  1908. 
Editor  “Grocery  World.” 

Dear  Sir  : — Referring  to  two 
recent  articles  in  your  paper,  one 
of  which  was  the  report  of  the 
Deputy  Consul-General  at  Rio  de 
Janeiro  regarding  the  situation  of 
coffee  in  Brazil,  and  the  other  a 
dispatch  from  Washington  an¬ 
nouncing  that  charges  had  been 
preferred  against  this  gentleman 
by  the  Brazilian  Government  on 
account  of  matter  contained  in 
this  report,  and  that  Mr.  Herman 
Sielcken,  head  of  the  syndicate 
in  this  country,  had  been  ap¬ 
pointed  special  commissioner  to 
investigate  whether  the  protest  of 
Brazil  was  justified  by  the  facts, 
the  writer  would  call  your  atten¬ 
tion  to  a  subsequent  notice  sent 
out  from  Washington  denying 
that  Sielcken  had  been  appointed 
as  such  special  commissioner,  and 
this  denial  must  be  given  cre¬ 
dence.  This  would  have  been  an 
entirely  too  open  a  manner  for 
these  people  to  show  their  hand, 
as  the  trade  would  have  hardly 
stood  for  Mr.  Sielcken  (who  is 
the  head  of  the  valorization  syn¬ 
dicate  in  this  country)  being  ap¬ 


pointed  a  special  commissioner  to 
investigate  charges  against  a  man 
whose  report  directly  interfered 
with  the  claims  given  out  through 
the  syndicate  press  bureau.  Their 
leader  is  one  of  the  ablest  of  the 
financial  pirates  infesting  the 
Wall  Street  Main,  and  would  be 
the  last  one  to  make  a  false  move 
of  this  character. 

In  this  connection,  the  writer 
would  like  to  call  your  at¬ 
tention  to  the  manner  in  which 
the  coffee  valorization  interest  in 
this  country  is  using  the  trade 
press  to  further  their  plans.  In 
an  articlei  published  in  the  “Jour¬ 
nal  of  Commerce  and  Commercial 
Bulletin,”  under  date  of  Tuesday. 
February  11,  1908,  which  bears  all 
the  earmarks  of  intellectual  pros¬ 
titution,  the  writer  is  such  a  poor 
hack  that  he  doesn’t  even  take  the 
trouble  to  make  his  own  figures 
tally.  He  writes  that  the  last 
crop  of  Santos  coffee  was  18,000,- 
000  bags,  that  the  present  crop 
will  be  7,000,000  bags  (made  up 
from  an  actual  crop  of  4,500,000 
bags  and  a  carry  over  of  2,500,000 
bags),  and  proceeds  to  prophesy 
that  the  £oming  crop  will  prob¬ 
ably  show  8,000,000  bags.  He 
then  states  that  his  figures  make 
a  total  of  30,000,000  bags  for  the 
three  years,  or1  an  average  of  10,- 
000,000  bags,  while  the  consump¬ 
tion  is  between  10,000,000  and 
11,000,000  bags.  The  inference 
here  is  that  there  will  be  a  short- 


Do  You  Buy 

Pasteboard  or  Apples 

when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark, Wayne  Co.,  N.Y. 


THEY  ARE  WAITING  FOR  THIS 

Somewhere  among  your  clientelle  there  are 
people  waiting  for  Tabasco  Sauce.  To  them  it 
is  what  they  have  long  been  looking  for,  and 
once  established  with  them,  they  will  use  it 
indefinitely. 

Go  after  this  trade  with  Moss’  Green  Heart 
Tabasco  Sauce,  made  in  Louisiana,  of  the 
famous  tabasco  pepper.  It  is  the  most  piquant 
and  appetizing  sauce  on  the  market. 

Put  it  in. 

Philadelphia  Pickling  Company,  Distributors 

NEW  IBERIA  EXTRACT  0?  TABASCO  PEPPER  CO. 

NEW  IBERIA,  LA. 


EVERY  bankruptcy  case  on  record  shows  that 
where  "accounts  receivable”  are  included  in 
the  assets  their  value  invariably  scales  down 
far  below  their  face. 

Why?  Because  they’ve  been  neglected.  If 
they  hadn’t  been  chance  is  the  estate  wouldn’t 
have  been  bankrupt. 

After  you’ve  done  everything  you  can  to  collect 
your  bills  and  failed,  take  the  matter  up  with  us. 
"We  know  the  way  through  the  dead  beat’s  skin.’’ 


Union  Mercantile  Agency 


314  COURT  EXCHANOE  BLDG. 
BRIDGEPORT,  CONN. 
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age  for  the  three  years  and  that 
part  of  the  stock  controller 
by  the  syndicate  through  the 
valorization  plan  will  be  used  to 
make  up  this  deficit.  You  wil 
notice  that  according  to  the  gen¬ 
tleman’s  own  figures  the  total  of 
the  three  years  would  be  33,000,- 
000  bags,  and  as  he  only  claims 
a  maximum  consumption  of  1 1  ,- 
000,000  the  shortage  which  he  in¬ 
fers  would  not  therefore  exist. 

This  is  only  one  of  the  many 
statements  of  a  similar  character 
which  are  being  spread  broadcast 
through  the  United  States  anc 
Europe.  If  the  valorization  plan 
is  feasible  and  a  good  thing  for 
both  the  grower  and  the  dealer  in 
coffee,  it  should  not  need  the  help 
of  false  figures  to  bolster  it  up. 

C.  W.  Ervin. 

*  *  * 

To  Buy  Potato  Flour. 

Allentown,  Pa.,  Feb.  8,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  let 
me  know  where  I  can  get  flour 
made  out  of  potatoes? 

Yours  truly, 

James  Cassone. 

Carl  Wilde,  357  North  Second 
street,  Philadelphia. 


After  Jobbers  Who  Sell  Con¬ 
sumers. 


Pen  Argyl  (Pa.)  Retailers  Will  Seek  to 
Have  the  Retail  Mercantile  Tax 
Assessed  Against  Jobbers  Who  Sell 
Consumers.  New  Local  Association 
Officers. 


Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  Feb.  13,  1908. 

E.  S.  McAlevy,  secretary  of  the 
Oil  City  Business  Men’s  Ex¬ 
change,  has  resigned.  W.  E.  Bar¬ 
rett  has  been  elected  to  fill  the 
vacancy. 

J.  P.  O’Donnell  has  a  successor 
as  secretary  of  the  Merchants’  As¬ 
sociation  of  Pottsville  and  vicinity 
in  the  person  of  T.  E.  Hummel. 

The  Retail  Grocers’  Association 
of  New  Brighton  has  elected  the 
following  officers  for  the  ensuing 
year:  President,  F.  H.  Iden ;  vice- 
president,  Fred.  Roth;  secretary, 
A.  M.  Latshaw;  treasurer,  Ed. 
Blount;  delegates  to  State  con¬ 
vention,  Stuart  Magee  and  George 
W.  Powell ;  alternates,  S.  O. 
Caven  and  F.  H.  Walker;  direct¬ 
ors,  F.  H.  Walker,  chairman; 
Stuart  Magee,  A.  G.  Harvey, 
John  R.  Rawling,  C.  W.  Veiock, 
C.  Woods,  George  Powell.  This 
association  took  up  the  matter  of 
wholesalers  retailing  and  are 
going  to  ask  the  mercantile  ap¬ 
praisers  to  impose  the  retail  mer¬ 
cantile  tax  as  well  as  the  whole¬ 


sale  mercantile  tax  on  all  whole¬ 
salers  who  are  known  to  sell  in  a 
retail  way  or  to  consumers. 

The  Retail  Merchants’  Protect¬ 
ive  Association  of  Hazleton  and 
vicinity  has  elected  the  following 
officers:  President,  Hugh  Mc¬ 
Kenna;  vice-president,  James 
Bond  and  W.  W.  Shiner;  secre¬ 
tary,  George  Bittenbender ;  treas¬ 
urer,  J.  B.  Brown ;  insurance 
board,  J.  B.  Brown,  chairman ; 
James  Tosh,  H.  H.  Allen,  D.  M. 
Montgomery,  Frank  Haberland. 

Arrangements  have  been  made 
with  one  of  the  constables  of  Pen 
Argylc  to  handle  all  delinquent 
accounts  upon  a  commission 
basis.  This  excellent  idea  is 
worthy  of  the  notice  of  other  sec¬ 
retaries  in  small  towns. 

The  Connellsville  Merchants’ 
Association  has  elected  the  fol¬ 
lowing  officers :  President,  E.  W. 
Horner;  vice-president,  P.  H. 
Beighley  ;  treasurer,  Harry  Dunn  ; 
secretary,  W.  C.  Armstrong; 
Executive  Committee,  B.  P.  Wal¬ 
lace,  S.  M.  Goodman,  John  Dug¬ 
gan,  J.  S.  Patterson,  A.  W. 
Bishop,  J.  G.  Groman,  A.  S.  Sil- 
sox,  J.  M.  Sembower,  Robert  Nor¬ 
ris  and  J.  A.  Renner. 

A.  M.  Howes. 

State  Secretary. 


Maryland  Will  Pass  a  New  Food  Law. 

From  all  appearances  the 
Legislature  of  Maryland  will 
surely  pass  a  pure  food  bill  this 
year.  There  are  three  bills  now 
before  the  Legislature :  one  called 
the  Jarrett  Bill,  one  the  Ray  Bill, 
and  the  third  the  Baltimore  Drug 
Exchange  Bill.  The  principal  bill 
has  been  indorsed  by  the  Whole¬ 
sale  Grocers’  Association,  the  Re¬ 
tail  Grocers’  Association,  the 
Wholesale  and  Retail  Druggists, 
Maryland  Pharmaceutical  Asso¬ 
ciation,  and  bids  fair  to  go 
through  just  as  it  is.  A  copy  of 
the  bill  has  been  sent  to  the  “Gro¬ 
cery  World.”  In  all  important 
respects  it  is  identical  with  the 
Federal  food  law. 


JAn  Inflamed  Tendon 

Needs  Cooling  ( 

ABSORB1NE 

Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.00  per 
bottle  delivered.  Book  2-B  free. 
Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Strained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  1).  9  Monmouth  St,  Springfield,  Mass 


WANT  DEPARTMENT 

Advertisements  In  this  department  Occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frt* 
coti.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  10  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  is  50 
euts  per  issue. 


WANTED. 


WANTED. — Active  interest  in  established 
grocery  business,  city  or  suburbs.  Strictly 
groceries,  orgroceries  and  liquorspreferred, 
or  would  buy  a  business  outright.  About 
f5,ooo  to  invest.  Address,  with  particulars, 
L,  Grocery  World.  7 


WANTED — Meat  and  Butter  Box  com¬ 
bined.  10x10  feet  4  in.  Write  full  particu¬ 
lars,  giving  price.  Florence  Foundry 
Store,  Florence,  N.  J.  7 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE. — Fifty  thousand  cigars  from 
$10.00  to  $20.00  per  M.  Jas.  C.  Kirk’s  Sons 
&  Co.’s  stock.  Big  bargains.  Any  quan¬ 
tity.  Steelman  &  Archer,  16  So.  Front  St., 
Philadelphia,  Pa.  8 

FOR  SALE. — Grocery  Store  on  De  Kalb 
street,  Norristown,  Pa.,  one  square  from 
market  and  one-half  square  from  Main 
street,  doing  a  good  cash  business.  Owner 
going  out  of  business  on  account  of  his 
health.  Will  sell  at  inventory.  Stock  about 
$1,500.  Can  reduce  stock  to  suit  purchaser. 
Call  or  address  C.  L.  Kellar,  326  De  Kalb 
street,  Norristown,  Pa.  7 

FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  mt 
S.  Broad  Street,  Philadelphia.  3 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  267.— In  Bradford,  Pa.  Size  of  store, 
22  x  60  feet,  with  back  room.  Business  in 
1906,  $21,683.28,  half  cash.  Stock  $2,600. 
Business  very  profitable  and  nets  12  per 
cent,  profit  above  everything.  Owner  is  to 
enter  business  in  another  city,  and  will  sell 
at  Invoice  prices. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly, all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
itore,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
1*5  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  305. — In  South  Jersey.  General  store. 
Store  30  x  45  feet.  Does  $15,000  yearly, 
two-thirds  cash.  Stock  $2,000.  Uses  one 
team.  Net  profits,  15  per  cent.  Fixed 
charges  low.  Business  thoroughly  estab¬ 
lished  and  profitable.  Bad  health  cause  of 
selling.  Price,  inventory. 

No.  313. — In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2, 000- $3, 000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 


old-fashioned  in  some  respects,  but  i6 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No. 315. — Near  Wayne  Junction,  Phila¬ 
delphia.  Store  12  x  20  feet.  Does  $200 
weekly,  all  cash.  Stock  $700.  No  team 
used.  Small  dwelling  connected.  Clear 
net  profits  25  per  cent,  as  expenses  are  low. 
Owner  making  business  change.  Price, 
inventory. 

No.  316. — In  Wayne  Junction,  Philadel¬ 
phia.  Size  18  x  25  feet.  Does  $300  weekly, 
two-thirds  cash.  Stock  $600,  clear  net 
profits  20  per  cent.  One  team.  Dwelling 
connected,  for  sale  or  rent.  Illness  cause 
of  selling.  Store  thoroughly  established. 
Will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does  $300  weekly,  all  cash.  Stock  $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$i.ooo.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  332. — In  West  Philadelphia.  Size 
20x30.  Does  S350  weekly,  two-thirds  cash. 
Stock  $500  to  $600.  Nets  15  percent,  above 
everything.  Dwelling  connected.  Team 
if  wanted.  Owner  has  not  sufficient  time 
owing  to  other  business.  Price  inventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4,ooo  per  month, 
40  per  cent.  cash.  Stock  $6,oop,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sate  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three-fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 
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No.  341.— In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  342  — In  North  Philadelphia.  Gro¬ 
ceries.  Size  16x25  feet.  Does  $100  weekly, 
nearly  all  cash.  Stock  $600.  No  team. 
Business  now  profitable.  Owner  wants  to 
leave  city.  Price,  around  $600  to  $700. 
Dwelling. 

No.  344. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  15x27 
feet.  Does  $500  to  $600  per  week.  All 
cash.  Stock  only  $500,  as  business  handles 
large  amount  of  meats.  Clean  net  profit 
10  per  cent.  Best  reasons  for  selling. 
Price  inventory.  Will  need  about  $1,400, 
but  can  be  reduced  by  not  taking  cash 
register.  Dwelling. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $n,ooo,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346. — In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

In  all  of  these  the  cause  ol  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 
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0  DO  YOU  WANT  TO  SELL  °o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

0  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2300,  o 

o  Keystone,  Race  746.  o 

o  o 

00000000000000000000000000 


PHILADELPHIA  GROCERY  STORES 
WANTED? 

We  have  immediate  buyers  for  live  Phila¬ 
delphia  Grocery  Stores,  running  from  $t, 000 
to  $2,000.  Must  be  healthy,  established, 
profitable.  No  sale  no  charge.  Waiting 
list  of  buyers  all  the  time. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

AN  UNUSUAL  BUSINESS 

We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  1254 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty-three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street. _ Philadelphia,  Pa. 

ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 


teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WILL  EXCHANGE  FOR  TRUCK  FARM 
Grocery  located  on  one  of  the  principal 
streets  of  West  Philadelphia.  Size  25x72  feet. 
Doing  $550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory,  Owner 
will  sell  for  cash  or  exchange  for  good  city 
property  or  truck  farm  within  15  miles  of 
Philadelphia.  The  store  will  run  about 
$3,500 ;  if  property  exchanged  is  worth 
more  will  pay  the  difference  in  cash. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  ownei  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


TREASURY  department,  bureau 

of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
to  furnish  during  the  fiscal  year,  beginning 
July  1,  1908,  supplies  of  Chemicals,  etc., 
Lumber  and  Plumbers’  Supplies,  will  be 
received  at  this  office  until  2  P.  M.,  Monday, 
April  20,  1908,  at  which  time  they  will  be 
opened  and  recorded  in  the  presence  of 
bidders  in  the  office  of  the  Director  of  the 
Bureau.  Awards  will  be  made  only  to 
established  manufacturers  of,  or  dealers  in, 
the  articles.  The  right  is  reserved  to  reject 
any  or  all  bids,  or  parts  of  bids.  Blank 
forms  with  specifications  for  proposals  and 
further  information  will  be  furnished  in¬ 
tending  bidders  on  application  toThos.  J. 
Sullivan,  Director  of  Bureau.  9 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908. — Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  March  2,  1908,  to  furnish  during 
the  fiscal  year,  beginning  July  1,  1908,  the 
following  classes  of  supplies,  viz  :  Oils, 
etc.;  Textiles,  etc.,  Hardware  and  Grocers’ 
Sundries.  The  proposals  must  be  received 
not  later  than  the  time  above  specified,  but 
they  will  not  be  opened  until  10  A.  M.,  on 
respective  dates,  as  follows  :  Oils,  etc., 
May  27,  1908  ;  Textiles,  etc. ,  May  22,  1908  ; 
Hardware,  May  25,  1908 ;  Grocers’  Sun¬ 
dries:  May  20,  1908.  On  which  dates,  at 
the  hour  named,  they  will  be  opened  and 
recorded  in  the  presence  of  bidders  in  the 
office  of  the  Director  of  the  Bureau.  Awards 
will  be  made  only  to  established  manufactu¬ 
rers  of,  or  dealers  in,  the  articles.  The 
right  is  reserved  to  reject  any  or  all  bids, 
or  parts  of  bids.  Blank  forms  with  specifi¬ 
cations  for  proposals  and  further  informa¬ 
tion  will  be  furnished  intending  bidders  on 
application  to  Thos.  J.  Sullivan,  Director  of 
Bureau.  9 

TREASURY  DEPARTMENT.  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908. — Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  April  6,  1908,  to  furnish  during  the 


fiscal  year,  beginning  July  1,  1908,  the  fol¬ 
lowing  classes  of  supplies,  viz.:  Paper,  etc.; 
Binders’  Supplies,  Electrical  Supplies, 
Printers’  Inking  Rollers,  and  Paper  Boxes. 
The  proposals  must  be  received  not  later 
than  the  time  above  specified,  but  they  will 
not  be  opened  until  10  A.  M.,  on  respective 
dates,  as  follows  :  Paper,  etc.,  and  Binders’ 
Supplies,  May  18,  1908 ;  Electrical  Sup¬ 
plies,  Printers’  Inking  Rollers,  and  Paper 
Boxes,  May  16,  1908.  On  which  dates,  at 
the  hour  named,  they  will  be  opened  and 
recorded  in  the  presence  of  bidders  in  the 
office  of  the  Director  of  the  Bureau.  Awards 
will  be  made  only  to  established  manufactu¬ 
rers  of,  or  dealers  in,  the  articles.  The 
right  is  reserved  to  reject  any  or  all  bids, 
or  parts  of  bids.  Blank  forms  with  specifi¬ 
cations  for  proposals  and  further  informa¬ 
tion  will  be  furnished  intending  bidders  on 
application  toThos.  J.  Sullivan,  Director  of 
Bureau.  9 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908. — Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  March  23,  1908,  to  furnish  during 
the  fiscal  year,  beginning  July  1,  1908,  the 
following  classes  of  supplies,  viz.:  Dry 
Colors,  etc.;  Rubber  Goods,  Engravers’ 
Supplies,  and  Dextrine.  The  proposals 
must  be  received  not  later  than  the  time 
above  stated,  but  they  will  not  be  opened 
until  10  A.  M.,  on  respective  dates,  as  fol¬ 
lows  :  Dry  Colors,  etc.,  June  1,  1908;  Rub¬ 
ber  Goods,  May  22,  1908  ;  Engravers’  Sup¬ 
plies,  May  29,  1908,  and  Dextrine,  May  25, 
1908.  On  which  dates,  at  the  hour  named, 
they  will  be  opened  and  recorded  in  the 
presence  of  bidders  in  the  office  of  the 
Director  of  the  Bureau.  Awards  will  be 
made  only  to  established  manufacturers  of, 
or  dealers  in,  the  articles.  The  right  is 
reserved  to  reject  any  or  all  bids,  or  parts 
of  bids.  Blank  forms  with  specifications  for 
proposals  and  further  information  will  be 
furnished  intending  bidders  on  application 
to  Thos.  J.  Sullivan,  Director  of  Bureau.  9 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


FOR  RENT. 


FOR  RENT — Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  readv  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


HELP  WANTED. 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  n  Dutch  street,  New 
York.  tr 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
loiv  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


10 
Boy 


It  is  not  difficult  to  make  a 
flavoring  extract ;  but  only 
long  experience  and  particu¬ 
larly  the  willingness  to  spend 
money  for  good  materials  can 
produce  an  extract  like r'  Wal¬ 
dorf  Lemon  and  Vanilla.” 

They  are  truly  extracts  de 
luxe.  Smooth,  penetrating 
and  strong.  They  are  sur¬ 
passed  by  no  extract  made 
and  equalled  only  by  one  or 
two  brands  at  a  much  higher 
price.  They  are  the  product 
of  the  finest  materials  plus  the 
most  expert  manipulations. 

You  can  sell  these.  Every 
woman  using  them  once  will 
use  them  again. 

hetfield  Extract  and  Mfg.  Co. 

370  Greenwich  Street,  New  York 
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UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we  will  adhere  to  until  next  issue,  unless  an  advance 
in  the  market  should  be  very  pronounced.  Quotations  below  are  based  on  prices  ruling  Monday,  February  17th.  Terms, 
net  10  days.  First  orders  must  be  accompanied  by  references. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  g  hands,  packed  I  in  barrel . $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  e'rate .  1.50  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 7°  Per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . .  1.35  per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3-25  Per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2.50 

Fancy  Brights,  150-176  size,  per  box .  2.65 

Fancy  Brights,  200-216  size,  per  box .  2.50 

Fancy  Brights,  250  size,  per  box .  2.30 


Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 


FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $4-5° 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box . 4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box . .  4.00 

CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box .  2.75 

Fancy  quality,  126  to  box .  2.50 

Fancy  quality,  150-176  to  box .  2.50 

Fancy  quality,  200-216  to  box .  2.50 

Fancy  quality,  250-288  to  box .  2.35 

Extra  choice,  96-112  to  box .  2.50 

Extra  choice,  126  to  box .  2.40 

Extra  choice,  150-176  to  box  .  2.50 

Extra  choice,  200-216  to  box .  2.40 

Extra  choice,  200-250  to  box .  2.35 


CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  $3.25 

Fancy  quality,  360  to  box .  3.25 

Fancy  quality,  extra  large,  270  to  b .  3.00 

Choice  quality,  240  and  270  to  box .  2.75 

Choice  quality,  300  to  box . 2.75 

Choice  quality,  360  to  box .  2.75 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box .  $3-00 

Choice  Messina,  300  size,  per  box .  2.75 

Choice  Messina,  360  size,  per  box .  2.75 

ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs .  4.50  to  5.00 

Choice,  kegs,  61  lbs .  4.00 

Good  quality,  kegs,  62  lbs .  3.50 

Good  quality,  kegs,  60  lbs .  3.00 

NEW  CROP  PERSIAN  DATES. 

Finest  Hallowee,  weighing  about  65  pounds,  per  pound . 05 

Finest  KhaJrowee,  weighing  about  65  pounds,  per  pound . 04 *4 

Finest  Sair,  weighing  about  65  pounds,  per  pound . 04 

Finest  Fard,  weighing  about  60  pounds,  per  pound . o6j4 

Finest  Fard,  in  cases  containing  9  boxes,  weighing  13  to  14 

pounds . 08 

NEW  CROP  TURKEY  FIGS. 

Extra  fancy  quality,  10  to  12-pound  boxes,  per  pound . 10 

Extra  fancy  quality,  4-crown,  10  to  12-pound  boxes,  per  pound  .09 

Extra  fancy  quality,  3-crown,  10  to  12-pound  boxes,  per  pound  .08 

Fancy  quality  glove  boxes  weighing  about  14  ounces,  per  box  .  .10 

Fancy  quality  locum  pulled  boxes,  4  to  5 -pound  boxes,  per 

pound . 14 

FANCY  JERSEY  SWEET  POTATOES. 

Fancy  Prime,  per  barrel .  $5 .00  to  $6.00 

Choice  Prime,  per  barrel  . 

Fancy  Medium,  per  barrel . 4.00 

Choice  Medium,  per  barrel . I .  2.00  to  2.50 

CRANBERRIES. 

Cape  Cod,  fancy,  large .  $8.00 

Cape  Cod,  Early  Black,  per  bbl .  6.50 

Cape  Cod,  not  so  dark,  per  bbl .  6.00 

Fancy  Cod,  large  dark,  bushel  crate .  2.25 

Fancy  Jersey,  medium  dark .  2.00 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 


We  are  paying  a  lot  for  your 
influence,  but  we  think 
it  is  worth  it 

We  -mWgive  you  a  Cash  Register 
like  the  one  pictured  here  with 
yourfirst  order  for  General  Macomb 
Cigars,  if  you  need  one,  because 
we  believe  your  customers  will  find 
them  so  good  that  they  will  con¬ 
tinue  to  ask  for  them,  which  means 
that  you  will  continue  to  sell  them. 
This  unprecedented  offer  is  made 
simply  to  get  a  trial  for  them. 

If  you  write  we  will  give  yon 
full  particulars  about  the  Cash 
Register. 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Anv  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

“B”  Java . 24 

“C”  Java . 24 

A — Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A”  Maracaibo . 18 

“B”  Maracaibo . 1' 

“A”  Santos . 18 

*‘B”  Santos . J® 

*'C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . . . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 83 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 38 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  0oleng .  ’-28 

No.  28  Oolong . '. . 35 

Best  Oolong . 45 

Young  Ryson . 35 

Japan . 35 

Heno  %  and  %  lb-  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 . 50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall.  4  doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  *  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Com— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1 .45 

Peas— 

Foote  &  Co. ,  extra  sifted,  2  doz .  1.45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans — 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz..... . 

Pumpkins — 

3  lb.,  2  doz .  1.00 

Gallons . 

String  Beans — 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

21b.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 . 25 

1  lb.  Pulp,  for  soup . 48 

Succotash- 

211).,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92% 

Gallon,  %  doz .  2.95 

Fair  Quality,  3s . 90 

2»,  2  doz . 75 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . . .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb .,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Victor,  1  lb.,  tall,  4  doz .  1  -05 

Argo,  1  lb.,  tall,  4  doz .  1.76 

Sockeye,  %  lb.,  flat,  4  doz . - .  4.25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,4doz .  8-25 

Star,  44  lb.,  8  doz.  in  case .  1-50 

Star,  14  lb.,  flat,  8  doz .  2.40 

Gold  Label,  %  lb.,  flat,  8  doz .  2.b0 

Beaver,  %  lb.,  flat,  8  doz . 

Til  h.  in  g 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.30 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  , 

Standard,  5  oz.,  2  doz .  l-iO 

Sardines,  in  Oil —  per  case. 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3 . 50 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fanoy  cartons,  100  cans  4  60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6  50 

Standard,  100  cans .  3. 66 

Ledemey  Brand,  100  cans .  8 . 75 

%  Mustard  Sardines—  , 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans .  9-75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb. ,  2  doz .  1  05 

Blackberries,  2  lb.,  2  doz .  1-25 

Blueberries,  2  lb.,  2  doz . — 

Cherries,  2  lb.,  2  doz .  1-50 

Gooseberries,  2  lb.,  2  doz .  1-50 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  4  ■  25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .35 

Raspberries,  2  lb.,  2  doz . . . 

Strawberries,  2  lb. ,2  doz .  1-25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches.  254  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks . 03% 

Japan,  100  lb.  sacks . 0554 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . •* 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  54  bushel  sacks . . . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  254s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4  00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36 15c.  packages .  3.35 

Colonial.  36  5c .  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag . .  2.60 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.60 

Green  Peas,  dried,  about  166  lbs.  to  sack...  2  35 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 42 

Kingsland,  N.  0 . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 29 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • .. . , . 36 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2 .15 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb 

Evaporated,  50  lb .  10)4 

Evaporated,  1  lb.  packages,  4  doz . 11 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 13 

Best,  25  lbs . 15 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package,  36 . 08% 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron — 

American  Brand,  10  lb . . . 20 

American  Brand,  25  lb.._ . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . . 09 

40-  50. 25  lbs . 08% 

50-  60, 25  lbs . 08 

60-  70, 25  lbs .  07)4 

70-  80,  26  lbs . 07 

80-  90,25  lbs . 06)4 

90-100,25  lbs . 06 

100-120, 50  lbs . 

Raisins—  _ 

3  Crown,  50  lbs . f8% 

2  Crown,  50  lbs . . . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs .  07% 

Seeded,  36 1  ib.  packages . 10 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  25  lbs . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf . . .  5.85 

Powdered . . .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.7.) 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1,  A .  4.70 

Light  Yellow .  4.25 

Fine  Granulated,  2  lb.  bags .  6.05 

Fine  Granulated,  5  lb.  bags .  4 .95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jam .  1-90 

Challenge,  4  doz .  4  35 

Eagle,  4  doz .  6-25 

M  agnolia,  4  doz .  4.65 

Rea  Ctoss,  4  doz .  4 . 60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doa .  4.00 

Lion,  4  doz .  4. 60 

Premium ,  4  doz .  4.85 

Hires’  Silver,  4  doz .  4.65 

Square,  4  doz .  3.75 

EVAPORATED  CREAM.  Case 

Gold,  double  size  can,  4  doz . - .  4  35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3 .<  0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  6  gross . 96 

Midway,  1  gross .  1.35 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . percase  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  1,  blue  heads,  5  gross . 65 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eye,  5  gross .  1  06 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . percase  1.75 

Slide  Boxes,  60s,  5  gross . 56 

Grocers’,  200s,  3  gross .  6.25 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

6  box  lots  freight  paid,  with  1  box 
“1776’’  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2 %  boxes 

‘  *1776”  or  120  bars  Belt  Soap  free 4 . 20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

*Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.25 

♦Lifebuoy .  60  2.00 

♦Fairbanx’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  8  90 

Best  Blue .  80  3  .40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.  &G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4  00 

♦  5  box  lota  delivered. 


Toilet  soap. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size . 50  1.95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . i . per  doz.  40 

Jap  Rose .  60  3.75 

Sweetheart .  50  1.90 

Lava .  100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2  .25 

Wrigley’s . 100  3.60 

Wrigley’s .  50  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  60  2.25 

SilSan .  50  2.00 

Army  and  Navy  Compound . 4  doz.  1 .80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3  75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . — — . 100  3.90 

Hoefner's  Crystal,  with  spoons — 24  pkgi  '■» 

Old.Dbtcn  Cleanser,  4  doz . —  * -V> 
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MOLASSES  AND  SYRUPS. 

Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®  .45 

Choice,  barrels .  .40 

Qood,  barrels.. . 26®.  80 

Fancy,  quart  jars . per  doi.,  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 41®  .  48 

Prime . 37 

Good .  .85 

Ordinary . «  .22 

Blended,  fancy .  .36 

Blended,  choice .  .83 

Blended,  good .  .30 

2-lb  tins,  3  dozen . per  case,  2 . 90 

Quarts,  2  dozen . per  case,  2 . 90 

Sugar  Syrup- 

Pure,  extra  fancy . - . 85®.  88 

Pure,  choice .  .24 

Blended,  fancy . 32 

Choice .  .29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  dozen . per  case,  1.95 

Tins,  2%-lb. ,  2  dozen . per  case,  2 . 80 

Tins,  8-lb.,  2  dozen . per  case,  2.50 

Tins,  5-lb. ,  1  dozen . .per  case,  2 . 25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  95 .  38.00 

Georges  count  110@115 .  25.00 

Shore  2s,  count  225@250 .  30.00 

Medium  Irish  2s,  count  450 .  22.00 

Norway,  count  400@450 .  24.00 

Norway,  count  300@350 .  27.50 

Norway,  count  240®270 .  36.00 

Norway,  count  170@185 .  60.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08J4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 19 

Bloaters,  Cromarty,  100s .  1.50 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . . . 20@.25 

Extra  fine  to  finest . . . 28®.  85 

Choicest . 45@.65 

mperlal— 

Common  to  fair . — < . 20®  .25 

Superior  to  fine . 30®. 85 

Extra  fine  to  finest . 40®. 45 

Choicest . 50®.  55 

young  Hyson- 

Common  to  fair . 16®.  18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . 85@.40 

aoicest . 45@.60 

Hyson- 

Common  to  fair .  @12% 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  @  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 1...  .22®. 26 

Extra  fine  to  finest . 28@.S0 

Choicest . 32@.88 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust .  @.12% 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@.S5 

Choicest . 40@.65 

ouchong— 

Common  to  fair . 16@.18 

Superior  to  fine . . . 20@  .25 

Extra  fine  to  finest . 30@.35 

Choicest  . 40@.60 


ROASTED  COFFEES. 

ava— Mandhellng— Fancy  brown . 86 

Old  Government— Best .  .29 

Old  Government— Choice . 27 

Old  Government— Prime . 25 

Old  Govemment^Good . 23 

locha— 

Genuine  Arabian .  .28 

laracaibo— 

Cucuta— Best . 16% 

Cucuta — Choice .  .16 

Cucuta— Prime . 15 

Cucuta— Good . 14 

aguayra —  / 

Caracas— Finest . — . 20 

Caracas— Choloe . .. . —  .17 


Peaberry— 

Santos— Fancy . 17% 

Santos— Choloe . ...  .17 

Santos— Fine . ..  .16 

Rio — Fancy . „ . 17 

Rio— Choice . 16% 

Rio— Fine . 16 

Santos— 

Best’ . 16 

Choice . 15 

Prime . 14% 

Good . 18% 

Fair . 12% 

Bio— 

No.  1— Golden . 15% 

No.  2 . 15 

No.  8 . 14% 

No.  4 . 14 

No.  6 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb. 

Allspice . .07 

Cassia  buds . -  .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23@.27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon .  .75 

Cloves,  Zanzibar . «...  .17@.20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 85@.88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleached. . .  .20®  .21 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s.  . . 26@  35 

Nutmegs,  105-110s . 18@.20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore..,. . 15@.17 

White  Pepper,  fancy .  25@.30 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . « . 89% 

Black  Pepper  « . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . „  .24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

.  Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . «  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs .  1.50 

Paprika . 1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  doz. 

Mam.  white  2%s, unpeeled  Calif. .  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green.  Is . /. .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00®  1 .05 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  3s .  1 .55@1 .65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.15 

Soaked .  75. @  .85 

Beans,  Stringless— 

Fancy  2s .  2 . 00@2. 10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s . „ .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy . '  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 86@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s. . 90@1 .00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1 . 60@1 . 75 

Sifted  2s .  1.15@1.85 
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Telephone  2s . 1.25 

Sweet  Wrinkled  2s .  1 . 40®1 . 60 

Standard  E.  J.  2s .  1.00@1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s . 1.10@1.25 

Extra  standard  2s. . 95®  1.00 

Pumpkin- 

Fancy,  8s. .  1.10@120 

Fancy,  gallons . 

Squash- 

Fancy  8s. . 1.20 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-ln.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2.80@3  00 

Quarts,  glass  Jars. .  2.90 

Beets— 

Fancy  Strawberry  Is . „ .  1 . 40@1 . 60 

Cut  8a .  1.10@1.15 

Sweet  Potatoes  8s .  1 . 15 

Sauer  Kraut  Is . 95®  1.10 

Spinach- 

Standard  Maryland  Is . 1.25@1.40 

Fancy  New  Jersey  8s .  l.40@1.65 

Gallons. .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots —  Per  doz. 

Fancy  88 .  8.80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons .  8  25@8.65 

Cherries— 

Extra  White  8s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s. . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  8s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  8s .  8.80 

Extra  2%s .  3.25 

Peaches,  Crawford- 

Fancy  Ss .  1.25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2a .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.50 

Pineapples — 

Slicea  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1.10@1 .20 

Pie,  grated,  gallons .  4 . 00 

Singapore  l%s .  1.15@1.25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons . 3.50 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  5.00 

Flat  %s .  2.50@2  75 

Kippered  Herring— 

Is .  1.60 

Alaska  Salmon- 

Pink  is . „  1.10 

Medium  Red .  1.25@1.S0 

Choice  Red  Is . : .  1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %s . 1.25@1.30 

Tallis .  2.00 

Flat  is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %s,  oil, 100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .11 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  '  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . — . 

California,  4  cr.,  60  lbs. . . 

California,  8  cr.,  50  lbs . . 

California,  2  cr.,  50  lbs . . 

Figs — 

Baskets,  1  lb.  and  2  lb . .... 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs _ _ _ _ 

2%-ln.,  12  lbs_ . .«, 

2-in.,  12  lbs- . . . . . 

Currants — 

Fancy,  1-lb.  cartons . - . 

Cleaned,  1-lb.  cartons,  choice. 

Bulk,  choice,  50  lbs . . . 

Natural,  choice . 

Citron- 

According  to  quality . . . 

Lemon  Peel- 

According  to  quality . «.. 

Orange  Peel- 

According  to  quality...—......., 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pegs.,  80-lb.  case  - . . . 

Persian  Dates— 

60  lbs . — . . . . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . . . 

80x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . . . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . - . 

50x  60 . 

60x  70 . . . «., 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . . . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches — 

Fancy,  peeled,  25  lbs . „. 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


Per  lb. 
.08 
*09 
.08 
.07% 


. 15  @.18 


.10% 

.09% 

.08% 

.10% 

.09 

.08% 


.  .19®  .22 
.11%®  .13 


.—  .11%®  .13 


.10 

.05% 

.15 
.10% 
•  08% 
.ogi 

.07% 
•  06% 


•U% 

.10 

.09% 

.09 

.08 


.10% 

12% 


.15% 

.14% 


.20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40 

Valencia,  28  lbs . 33 

Flot,  shelled . . . «... 

In  shells— 

California  P.  8.,  80  lbs . .... 

French  Princess . - . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . - . . 

Brazils— 

New,  large,  180  lbs.~ . 

Filberts— 

Turkish . . . . . 

Sicily,  ISO  lbs . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 10 

Louisiana  Paper  8hell . 

Walnuts— 

Chilli,  1907  crop . . . 

Grenoble,  220  lbs . .... 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts — 

Strictly  fancy,  boxes.  25  lbs. . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


.46 

.40 


.20 

.20 

.15% 


.11 

.12 

.14 

.12 

.15 


•  18% 
.14% 
•12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  17.00@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  aceord'g  to  qual.  25.00@35.00 
Mushrooms,  %s>  aceord’g  to  qual.  18.00@20.00 
String  Beans,  according  to  qual...  12  00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts .  12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per!  b . . . 06®  .09% 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  "GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES, 

Column. 

DECLINES. 

Columa. 

ADDITIONS. 

Column . 

WIM  AID  HUM  ETXETTDB  TOD  BUT. 

Standard  Weight*  per  Bauhel. 

Lire  Poultry . 

Oat  Meal . 

Dressed  Hogs . 

• 

Medium  Been*........... 60 

Pee  Beans . . . ...60 

Rod  Kidney  Ream.. . . . —.38  '• 

Hominy  . . 56  “ 

Pease  .00 

Barley . 48  “ 

Potato**. . 56  ■* 

n»x»ee<L.. . . 38  “ 

Onion* . .........33  “ 

Sballbork* . 4  “ 

COL. 

Alans  Cash  Diawar . ....33 

Alms  •  ••••••*»..*»w*».»...»*«....47 

Ammunition  ... .  4 

Asia  Qitai6.(i..m . .  5 


Bag*,  Papa*.....— . 4» 

Baa  and  Twin*  Holdan — 33 

Baaing  Powd*r„. . 5 

Barley . -“9 

Baikui..t*MH. . 

Bath  Brick . ...» . 59 

Baasa . . . .. . ...— »9 

Blacking,  Shoa . . 6 

Bluing.. . 6 

Borax..... . »~..47 

Brooms . . 61 

Bmshas . 63 

Buckwheat  Flour . *8 

Bung  Borers . 33 

Butchers’  Sundries . —.44 

Batter  Dishes . ..6s 


Butter . . . * . .  7 

Canned  Goods . . 

California  Fruits... 

*••••••••  8 

Fish . 

Pie  Fruit . .10 


COL. 

Sardines . ....sj 

Keats  . . 13 

Soupi  l  eeeeeaaaeseeeeaeeeeoaaaaees  «S 

Can  Openers . . 33 

Capers  aeaeeseaeeeaaeeaeeeaaaeeaeeaeS  f 

Cftpi;  Gllllaeeeeeeaaaeeeeeaaessaaaa  4 
Catsup  •  eaeasaease  •aeeaaaaeeaaaaaaaa  I  6 

Cereal  Specialties.. . . 

Cereal  Co flee . ............36 

Cheese  •  eeeeeeeeeeeeeeeeeeeeeeeeeeeSy 

Chocolate  and  Cocoa . 17 

Chewing  Gum  •  aaaeaaaaaaaaaaaea  Si 

Cider  aassaaeeaeaeeeeeeeveeeeeeeeeeeeSO 

Clothes  Pins . 6s 

CocoanuL . ..si 

Codfish . 35 

Coffee .  3 

Essence . . .  3 

Chicory . 3 

Coffee  Mills . 32 

Cooking  Herbs .  8 

Condensed  Milk . so 

Cream . . . ~.si 

Condensed  Mince  Meat . 38 

Corn  Meal. . *9 

Corn  Starch . 58 

Cottolene . . . s6 

Cracked  Wheat . 09 

Crackers,  Cakes,  etc... . ss 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . 12 


COL. 

Dressed  Menu........ . 44 

Drags,  Grocers' . ......47 

Eggs  .••••■•................•....ay 

Essence  of  Coffee. .  4 

Extracts  e  e  e  eeeeee  e  e  e  ee  eeee  e  e  e  •♦see  e  4® 

Fancy  Groceries . . ay 

Farina.. . ._..... .19 

Farinaceous  Goods . .....ag 

Faucets . ............33 

Canned  Fish . . is 

Fixtures . . . 3s 

Flour . 28 

Flour,  Self  Rising.. . s8 

Flour,  Buckwheat . s8 

Fly-paper . 39 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.  ...35 

Fruits,  Foreign.  Dried . 35 

Fruits,  Green . 

Gelatine . 31 

Ginger,  Jamaica . . . 47 

Gravel,  Bird . . . 59 

Grocers'  Fixtures . 32 

Herring . 34 

Hominy  and  Grits . ag 

Honey . 36 


COL. 

Ink.  eeaeaeaesesss  eeeeeesaaeeeeeeweee  37 

Insect  Powder . 48 

Ironing  Wax...  eaeeeeeeeeeaeeeeee  S9 


Jan  and  Jar  Rubbers. . y 

Jellies . . 46 

Junket  Tablets . .....30 


Ketchup....... 


lAmn  1 

Lard .. 

Lemons  and  Oranges... 

Lentils..— . . 

Licorice  _ 

Lime.............— ..... 

Live  Poultry . — — 

Lye,  Concentrated . 


,1« 

37 


-•9 

•47 

•37 

-45 

•37 


Macaroni  ..... _ — . 32 

Mackerel. . 34 

Maple  Sugar  and  Syrup. ..  60 

Matches . . . ......37 

Measures— . . 33 

Meat..... 

Mince  Meat 
Molasses  — 

Mucilage. . . . — 59 

Mustard  . . ..5; 

Mustard,  Prepared...... . 57 

Marmalade. . . . 46 

Noodles,  Egg. . ag 


COL. 

Nuts. . . . 

Oat  Meal*. sg 

Oils... ...................... .....39 

OU,  American . 40 

Olive  Oil .  >*ees»eeeeeeeeeeeee»4& 

Olives....— ...39 


..*...41 
.41 


Paper 

Paper  Bags . 

Peanuts.. ........ ........... 

Peas,  Dried . . ag 

Pepper  Sauce—..—. . — .js 

Pickles ......— ...—.........42 

Pickled  Meats....... . 42 

Plum  Pudding.....— .—...46 
Park  and  Beef— ...43 

Potash.... . . . 37 

Potato  Chips .4a 

Poultry  Seasoning _ —.45 

Poultry,  Dressed.— .......45 

Poultry,  Live . —.—.45 

Powder,  Rifle—— _ —  4 

Preserves. _ ...... —...46 

Provisions— — — — 43 

Puddtne . —.——31 

Putty  . . - . —..—...47 

Rennet i..... ................ ...  30 

Rloe  eases  assess  sseeee  senses  see  assess  Si 

Rice  Flour... . sg 

Rolled  Oats  — . 29 

Root  Beer . 53 


Rope .. 
Rosin. 


COL. 
. 59 

. 47 


Sago .............. 

Salad  Dressing— 

Sal  Soda. . . 

Salt-..— . 

Sa polio .... 

Sardines... 

Sauce  and  Condiments 


Sauer  Kraut...—.. . 46 

Scales  — . 32 

Scoops,  Grocers'...— —33 

Scouring  Soap...— . 52 

Seeds . . . S3 

Shoe  Dressing . . .  6 

Shot— . . 4 

Smoked  Flah— . 34 

Soap,  all  kinds....—. . 54 

Sodi-Blcarb—  sssssssseseeeesees  53 
Soft  IMnkSs.se sseesee . 53 

Spices. . . . 33 

whole . 37 

Starch . . . 38 

Stove  Polish . . . 38 

Soap  Powders. . 35 

Segars . 64 


COL 

Sugars. . — .  s 

Sulphur . .47 

Sundries . 59 

Syrups . fie 


•  esseee  s  e  esses  s  s  s  s  si 


•X 

•3’ 

•4 


Tacks  .. 

Tapioca 

Tar . . 

Teas _ _ 

Tobacco,  Chewing...— . < 

Smoking. . — . . <4 

Tobacco  Cutters— . 33 

Tubs . - . 6s 

Twine  Holder . 33 

Twine . 5, 


Vermicelli . . . 32 

Vinegar . 43 


...fis 


Washboards  . . 

Wax,  Fruit  Jar . 

Wheat,  Cracked . . 

Wheat  Flour. . . . . 

Wrapping  Paper... . 41 

Wringers,  Clothes. . 

Wooden  war*,  Sundries . fir 

Witch  Haxel . 48 


Yeast  Cakes . 63 


-1- 

SUQAR. 

Confectioners*  Lozenge,  XXXX . * .  5.15 

“  Powdered .  5.15 

**  Crown  A .  5.35 

“  Crystal  A .  5.00 

*l  Coarse  Granulated .  5.25 

Eagle  Tablets .  6.30 

Crystal  Dominoes .  7.35 

Cut  Loaf .  5  •  80 

Patent  Cubes .  5.25 

Powdered .  5- 10 

Extra  Fine  Granulated .  5.  o 

Coarse  Granulated .  5.10 

Granulated .  5.00 

Fine  Granulated .  5*  00 

u  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . — .  5.05 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 5.05 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag .  5.15 

“  in  5-lb.  bags  packed  in  bbls....  5.20 

**  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.20 

“  in  2-lb.  bags  packed  in  bbls....  5.30 

“  in  2-lb.  bags  packed  in  ioo^lb. 

bags . 5-3° 

in  2-lb.  cartons  in  cases .  5 . 20 

“  in  2-lb.  paper  packages  in 

cases .  5.20 

Confectioners’  A .  4  80 

1—  Keystone  4 .  4.75 

2 —  American  A .  4.70 

3 —  Centennial  A .  4.65 

4 —  California  A .  4.60 

5—  Franklin  B .  4.55 

6—  Keystone  B .  4.50 

7 —  American  B . 4.45 

8 —  Centennial  B .  4.40 

9—  California  B .  4-35 

10—  Franklin  Extra  C .  4  30 

11—  Keystone  Extra  C .  4-25 

12 —  American  Extra  C .  4.20 

13—  Centennial  Extra  C... .  4.15 

14 —  California  Extra  C .  4.15 

15 —  Franklin  C . 

16—  Keystone  C . 

TEA,  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  (a)  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra . .  22  @  35 

Choicest . 40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

Fine .  30  @  35 

Choicest . (5),  40 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest . ......  40  @  45 


Moyunb— Good .  27  @  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra . 22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  4° 

India — Common  to  Fine . 18  @  38 

Ceylon — Common  to  Fine .  18  @  40 

English  Breakfast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 


Per  lb. 


.  1 . 

•45 

•47 

.  2 . 

■4° 

•  42 

■  3 . 

.35 

•37 

.  1 . 

•45 

,  2.. . 

.40 

,  1 . 

.45 

.  2 . 

.40 

.  1 . 

•45 

.  2 . 

.40 

PACKAGE  TEAS. 

Lipton's  Teas — 

in  54  &  lb.  in  y  lb. 

Ceylon  and  India,  No.  1 
Ceylon' and  India,  No.  2 
Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1 
Black  and  Green,  No.  2 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  #2.00 
Levering  Coffee  Co. —  * 

Tourist,  and  54s,  15, 20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  ys  and  54s, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . .  40 

Tetley’s  Tea —  Per  lb. 

%  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . . . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . 22 

x-lb.  Silver  Sacks .  2254 

54-lb.  Silver  Sacks . . . 23 

y -lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  "  “  .1954 

54  lb.  silver  bags .  "  “  .20 

y  lb.  silver  bags .  “  “  . 21 

Packed  in  case*  containing  100  pounds. 


McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  zo . 85 

No.  25 . .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  %  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn’s,  %  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  yK  gross . per  gross  o.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  p.rDo. 


y  lb.,  4  doz.  incase....  i  .oo 
54  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  J4  doz.  in  ca»e....  16  75 


Davis*  O.  K.,  y-\b.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis*  O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis*  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %rlb.t  4  doz . per  doz.  1.23 

Cleveland's,  %-\b.r  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4*3 7/4 

Leslie's, 5^-lb.  cans,  1  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  2  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  1  <>754 

6  oz.  glass.  4  doz .  1.04 

6  oz.  glass,  6  doz .  1  -°3 

6  oz.  ,  1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  do*-  *45 

10c. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1 .25 

i-lb.  cans,  1  doz.  in  case . . . per  doz.  2.50 


-4- 


Royal,  ioc.  size,  4  doz.. 
"  Vt,  lb-.  4  doz . 

“  %  "  2  “ . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  “  “  y.]b.  "  “  " 

Boston  Brand,  5-lb.  size,  54  doz.  case. ...per  doz. 
“  1  “  x  “  ....  " 

“  54  "  a  “  ...  " 

u  y  “  3  tf 

Purity  Brand  5  11  **  ....  11 

**  1  **  1  **  ** 

-  %  "  3  *■  “ 

tt  y  **  3  rt 


.86 

1.30 

2.40 

4  65 

2.25 
*.25 
12.00 
2.50 
•  55 
•75 
6.00 

x.50 

.80 

•45 


BLACKING — Shoe.  Per  Grots. 

Shinola . . . per  doz.  .75 

Shinola,  54  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . . . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola  3  doz . per  gross  6.90 

Bixby’s  Best,  No.  1 . 2.75 

“  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

**  **  “  small .  £.00 

Mason's  No.  1,  y  gross .  2.22 

“  “  2,  “  .  2.60 

“  “  3,  “  .  2  85 

“  "  4  “  .  4  55 

“  “  5,  .  7-50 

T.  M.  French . per  doz.  x.oo 

SHOE  DRESSING  P#r 

Mason’s . 

Acme,  x  doz .  1 

Bixby’s  Royal  Polish,  1  doz . 

Bixby  Tet  Oil  Polish . 

Brown's  Shoe  Dressing,  1  doz . 

Brown's,  Army  and  Navy,  x  doz . 

Boyer’s  French  Dressing . 

**  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2 

Boston  Waterproof,  black . . .  2 

Boston  Jr.  Waterproof,  black.  10-cent  size... 

Elite  Combination.  Baby,  black . 

Elite  Combination,  large,  black .  2 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet .  a 

Star  (Combination,  russet... . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Rossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  * 

Oil  Paste  black,  never  dries  up,  large  tins  . 


n-i. 

.78 

•15 

.78 

.80 

.82H 

.65 

•75 

.70 

.70 

00 
.00 
•  8S 
85 

.00 
•75 
.  00 
85 
•7S 
•75 
.00 

•75 

•75 

•75 

■4* 

•  85 

ot 

71 
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GREEN  COFFEE.  Far  lb. 


RlO  Golden  Fancy.... . . . 09V®. io 

“  Prime . . . . . . .  0  08 

"  Choice . .  @07)4 

Santos  Peeberry,  extra  fancy . .  .12)4 

‘‘  Fm»cy_ . 09tf®.09X 

Choice . . .  0.09 

Maracaibo,  Strictly  Fancy,  Mild . ii)4@.h 

“  Choice.. .  @.nH 

Washed  Caracas,  Fancy . 13)4®. 14 

Laguayra,  Fancy . . .  ,ioJ4 

Java,  Extra  Fancy  Old  Government . so}4®  .21 

“  *«*»«  Fancy . — .  ®.  20 

“  Fancy .  ®.i9>4 

Mocha,  J4 and  )4  bales,  genuine,  finest..  ®.i9 

Mocha  Seed,  Santos,  Fancy .  ®.xo)4 

Mocha  Seed ,  Santee,  Choice .  @ .  io)£ 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

Rif.,  Extra  Fancy  Golden.. . .  St.it 

;;  ®io54 

Choice . . .  ®  .0954 

oantog,  Extra  Fancy .  .13 

“  Fancy . — . . .  ®.z*)4 

**  Choice .  @.ia 

Laguayra,  Fancy  . .  ®.i4 

Maracaibo,  Choice. . . . ®->i)4 

Fancy...... . . . . .  ® .  15 

"  Extra  Fancy .  ®.ij34 

Jam,  Extra  Fancy  Old  Government .  ®.>sK 

"  ®»4X 

nocMA,  naeat. . 6L93W 

Llstoa’i  Blaaded  Coffee — 

Mocha  and  Java,  No.  x.. . sa 

«  «  ««  •  ^ 

Meeeeeeeeeeeeeeeeeeeeeeeeeeeee  .SO 

“  "  M  3- . x7 

_  M  “  u  * . 14 

Pack  la  95  and  50-lb.  cans,  and  95, 50  and  xoo-lb.  bags. 
Layering  Coffee  Co. — 

. irH 

?«?“• . - . MX 

Special,  No.  6 . .'I* 

Special  Drive . . 

Eatre  Value  Blend .  iroU 

Bargain  Blend . . 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  PeHb 
Tw#  par  cant,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases,  to-lb.  Cases. 

B.  Flschsr  It  Ce.,  Hotel  Astor  Coffee,  1  lb.  tins,  .16 

Salodo,  lbe....... . *, 

“  50-lb.  tins . . 

“  barrels . i§ 

Vlv,  lbs . . . ,x6 

50-lb.  tins. 

•  •••peeeaeeeeeeesseeeeeeee assess  sees .a assess  s  •5 


barrels.. 

Ground  or  pulverised  without  extra  charge. 


Llpton’s  Package  Coffee- 

Special. . . . . . . . .  .  s6 

Perfection . . 

Packed  In  30  and  60  pound  cases. 

German-Amcrican  Coffee  Co.—  Per  lb 

Trlunfo,  34  2-lb.  Cana . S9 

“  4 *  i-lb.  cana . .  .293.4 

Trinidad,  60  or  100  r-lb.  carton. . 26 

“G-A”  Blend,  so  3-lb.  cans . . . 34 

La  Cruzada,  60  or  roo  i-lb.  carlo. 1 . 31)4 

Iowa,  60  or  100  1-  and  a-lb.  cartons . il  J4 

Tumbala,  60  or  roe  i-lb.  cartons . iftx 

Quezal  (after-dinner),  is,  24  or  48  J4-lb.  cans 

per  X  ib . . 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 37)4 

Tourist,  34  or  30  3  lb.  tins . .7)4 

Almoco,  40  or  60  1  lb.  tins . 3.34 

Almoco,  24  or  30  3  lb.  tins . 30)4 

E.  L.  C.,  100  lbs.  to  case . . 

E.  L.  C.,  6albs.  to  case . 14A 

Golden  Drip,  2  lb.  bags,  10a  lbs.  to  ease .  *74)4 

Golden  Drip,  1  lb.  bags,  100  lba.  to  case .  14)4 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr" : — 

50  tins  In  box . per  box  3.80 

ra  tins  In  box . .per  carton  .95 

a  lb.  tins . . . per  doz.  5.75 

George  Floto's  Sons — 

Floto’s  Coffee  Essence,  34-gross  Improved 

cans.. . . per  gross  a.aj 

Floto  •  Coffee  Essence,  34 -gross  cans,  tin 

. per  gross  s.70 

Floto  s  Coffee  Essence,  X -gross  cans,  all 

,ln . per  gross  t.15 

Floto’s  Package  Chicory,  6j-lb.  cases,  per  lb.  .0434 

Floto's  Vienna  Coffes  Essence,  Manilla, 

X  gross . per  gross  1.S5 

Hummel’s  Essence,  tin  can,  34  grots,  per  gross  a .  85 
"  “  tinenda,  “  “  s.70 

"  Improved  “  •*  *.« 

Chicory,  Sellg’a  *s's . ..05J4 

English  Ground,  bags  about  160  lbs.  .05V 

“  Francks’,  stick,  65  lbs . 06& 

"  Muller’s,  Columbus  Bread,  5  sticks 

to  lb.,  <5  lbs  . 04)4 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s.  3J 

Blasting,  B,  kegs.  35  lbs .  1. 30 

Duck,  kegs,  is)4  lbe .  4.75 

;:S 

FG,  FFG,  FFFXJ,  ken,  is)4  lbe .  i.  6j 

¥G,  FFG,  FFFG,  kegs, 6)flb. .  z . 4 

Drop  Shot,  1  to  10,  bags,  25  lbs.„ .  1.85 

BB.  bags,  35  lbs . .  2.10 
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BLUINQ — Dry.  Per  Gross. 

Barlow’s,  small,  3  doz .  2.60 

“  large,  1  doz . „ .  j.20 

Sawyer's,  No.  z,  6  doz .  1.50 

“  No.  3,  3  doz .  3.35 

Colburn's,  No.  s,  4  doz .  { .60 

No.  2,  3  doz .  3.50 

"  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  a. 65 

Ball  Blue,  2  oz.,  3  doz .  5.O0 

BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  t  oz.,  <4  gross .  3.90 

Cream  Indigo,  2  oz.,  V  grosz .  3.90 

Cream  Indigo,  4  oz.,  Q  gross . . .  7.40 

Cream  Indigo,  8  oz.,  %  grosi .  11.40 

BUTTER.  per  lb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tube . . . — ,  .35 

“  First,  “  . . 

"  Second,  **  . . 

”  Third,  '•  31-.32 

"  Imitation  30-60  ’bs . *4-  35 

"  5-  and  10-lb.  rolls,  60-  and  ioo- 

lb.  boxes . .3j 

Ladles,  30-60  lb*.,  bakers'  use . .  .33-. >4 

Print  Butter : — 

Star  or  S.  D.  brands,  z  lb.,  ao-50.ll).  bxs.  ,40 

B.  B.,  E.  D.  brands,  so- 50-lb.  boxes .  .  30 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  an- 

50-lb.  boxes . .38 

Sheaf  (“400")  Elgin,  so-50-lb.  boxes .  .37 

Sheaf. . . . .  .30-.  36 

B.  S.  Gilt  Edge,  cartons .  .41 

Gurnse,  pounds  or  half  pounds .  .  38 

Belle  Spring .  .35 


CANDLES.  p„lb. 

L  J  . . . .  ,10^4 

8#  . . . I  I  7/. 

Paraffine  4’s,  6’s,  8’s  cartons,  36-Ib.  cases, 

C  PfT,  . — . .  .  08)4 

Searchlight  Hotel,  16  1,  30  lbs„ . 00  V 

Peerless  “  «  "  . 

Bright  Light,  »  “  . . per  boa  2.50 

Werk’s,  8’s,  30  lbs . 

“  16’s,  30  lbs . '.,3 

Carriage  Candles,  size  6x1)4 . . 

Martha  Washington,  long  ras . per  ib.  \ij 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . .  gross  4.50 

Mason's,  quarts . . . per  gross  4 . 75 

Mason's,  half-gallons . par  gross  6.75 
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Jelly  Tumblers — 

Barrels,  sa  doz . . — . per  doz.  .16)4 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  )4  gro.,  no  rubbers,  per  gro.  r  .85 
Jar  Rubbers — 

Lip,  wide . . . ..—.per  gross  .85 

Acme,  wide,  1  doz.  cartons . —per  lb.  .45 

“  medium,  1  doz.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . *6 

“  “  medium.. . 26 

Black,  medium.. . . . per  lb.  .15 

(aj  lb.  lota  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram. _ per  doz. 

''  . . . —  “ 

Thyme..— _  “ 

Savory . “ 

“  Special  case  aaasortment,  s 
doz.  Sweet  Marjoram,  s 
doz.  Sage,  %  doz.  Thyme, 

.  n  .  X  doz.  Savory . per  case 

A.  Colburn  s  braid,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

X-lh.  cartons,  z  doz . . . . .per  dot. 

X-lb.  «  <■  _ _  •• 

X-lb.  *'  ••  _ _  *« 

Y-lb.  screw  cap  bottles,  a  doz....„ per  doz. 
X -Ib.  square  earn ,  a  doz. _ “ 


•  ■5 

•5 

•5 

•*5 


■TJ 

z.i5 
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CANNED  GOOD8. 

Tomatoes—  p„  Dot. 

Mrs.  Hancock’s  Frying . . . . .  z 

Frying,  Good  Luck  Brand.. . . .  1.07)4 

DuBois’  Frying . . .  I.i*)4 

Jersey  King.  No.  3,  Standard  Jersey  .  z.eo 

Blue  Hen  Chicked,  No.  3 . .  ;!? 

Silver  Lake  fancy,  Jersey...— . .  ,  .07)4 

Plantation,  No.  10, 1  dor .  *.85 

Silver  Lake,  No.  xo,  z  doz .  ,  ’te 

Alta,  No.  s .  3 

Bull  Dog,  No.  3 . . . 6lZ 

Lina  Beans — 

Tinsley’s,  extra  small....—. . — _ _ t.  35 

Silver  Lake . — . . . . .  x  .eo 

Little  Darlings . 30 

Acorn . . . .  ,  J, 

Early  Autumn . . . 

Boyer’s,  No.  a . z  .mi  54 

Oxford,  Maine  packed . """  |g, 

St  ing  Beam — 

Extra  Fancy . .  . 

Mikado,  Penna.,  fancy . i!oo 

Codorus,  fancy,  cut.  No.  2 .  ig* 


You  Can  Use  Kerosene 
Gas  or  Gasoline 

The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 

ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  of  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Aoentc  for  SAMUEL  RAE  A  CO.,  Lcshorn,  Italy 


What’s  in  a  Name? 

We’ll  tell  you.  We  have  picked 
out  the  name  Apelpi  for  our  Evap- 
rated  Apples,  so  that  every  time  it 
is  thought  of  particular  people  will 
think  of  the  finest  fruit  of  this  kind 
ever  put  on  the  market. 

We  have  adopted  the  sentence, 
“The  bottom  as  good  as  the  top,”  be¬ 
cause  that  is  unusual  with  evap¬ 
orated  apples,  and  we  pride  ourselves 
on  the  fact  that  it  applies  to  ours. 

Put  them  in,  and  your  troubles  in 
this  direction  are  over. 

BOWN  BROTHERS 

Despatch,  New  York 


H.  COWAN  &  SON 
Distributers 


28  So.  Front  Street 
Philadelphia,  Pa. 


If  ion  Cau  l  cel  Fnfi  Sardines 


And  you  probably  can’t, because  there  aren’t  many,  sell 
VITA  Norwegian  Sardines.  They  are  packed  in  Nor- 
way,  the  source  of  the  finest  fish  products  in  the  world, 
and  only  the  best  autumn  fish  are  used,  packed  in  pure 
olive  oil. 

Even  more  delicious  than  French  sardines.  Any¬ 
body  who  likes  the  French  brands  will  like  VITA. 

H.  PHILLIPS  CO. 

Greenwich  Street  INEW  YORK 
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Boyer's,  is . 8254 

Acorn,  . .  >-°5 

Acorn.  No.  . . 7754 

Safe,  No.  z . 60 

White  Wax  Beans — 

Champion . 65 

Winsom,  N,  Y.,  No.  to,  1  do* . .  3.75 

Beans  (Pork  and  Beans — 

B.  &  M.,  No.  3 . .7. .  i.3° 

B.  &  M.,  No.  3,  tomato  sauce .  1.55 

Campbell's,  hfo.  1,  plain . 92% 

Campbell’s,  No.  z,  sauce . 92% 

Oxford,  No.  3 . . .  1  00 

Narragansett,  No.  3,  tomato  sauce .  z.3754 

Van  Camp’s,  No.  1,  sauce,  4  doz . &7% 

Van  Camp’s,  No.  2,  sauce,  2  doz . .  z.3254 

Moore  &  Brady,  No.  3,  plain .  .8254 

Moore  &  Brady,  No.  3,  sauce..... . 87 54 

Moore  &-Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .45 

Victory,  No.  1,  tomato  sauce,  4  doz . 4754 

Martin  Wagner  Co.,  No.  3,  plain .  97% 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5° 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce . . .  1.00 

Schimmel's,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 7754 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1.80 

t-lb.  cans,  3  doz . “  1.4° 

i-lb.  cans,  4  doz .  “  .90 

1- gal.  cans,  doz .  “  5.00 

Sunnyside  Pork  and  Beans,  plain  or  In  sance — 

3-lb.  cans,  s  doz . . . per  doz.  .95 

2- lb.  cans,  3  doz. .  “  -7° 

i-lb.  cans,  4  doz .  “  •  45 

1 -gal.  cans,  %  doz..., .  “  3  00 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  * . 8254 

Martin  Wagner's,  No.  2,  2  doz_ . 7254 

Van  Camp’s,  No.  1,  2  doz.  . . per  doz.  .8254 

Com— 

Komlet .  i-75 

Paris,  fancy  Maine .  1 . 20 

American  Beauty,  extra  fancy,  Shoe  Peg...  .9254 

Cream  of  Susquehanna . 95 

Baker's,  O.  W.,  whole  grain . 8254 

Shoe  Peg,  Susquehanna . 85 

Shoe  Peg,  Osborn’s . 75 

Mark,  crushed . 70 

Rex,  No.  2,  Fancy  Whole  Grain . 70 

Vanity,  No.  i.  Whole  Grain . 67 54 

Royal  Exchange,  Whole  Grain . 65 
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Peas — 

^Tres  Fins,  100  cans .  14.00 

”  French,  very  fine,  100  cans .  *3-5° 

French,  fine,  too  cans .  za.co 

French,  medium,  100  cans .  10  75 

Boyer's,  Midgets .  z.85 

Boyer’s,  Extra  Sifted .  z  -5° 

Boyer’s,  Sifted .  1  ■  35 

Boyer’s,  Early  June .  z  .25 

Parrot  Junes .  z.zo 

Jumbo  June  . . .  1  -  >5 

B.  F.  F.  Junes . 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  a . 5254 

Beets — 

Red  Jacket,  No.  3,  small .  z .  33 

Silver  Lake,  fancy.  No.  3 .  z  00 

Chatauqua,  No.  3 . 95 

Succotash— Belle  Rose, fancy  N.  Y.  State .  z.oo 

Quaker,  extra  fancy . . .  »  °5 

Poland,  extra  fancy  Maine . 92  54 

Spinach- 

Champion,  No.  3 .  I.22J4 

Shawnee,  No.  3 .  z-*7/4 

Farren’s,  No.  3 .  1  *5 

Farren’s,  No.  . .  4.00 

Sweet  Potatoes — 

Victory,  No. 3,  ados .  z .05 

Pumpkin — 

Silver  Lake,  No.  3 . 9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95  , 

Andrews  &  Co.,  No.  2 . 4*54 

Silver  Lake,  No.  to,  1  doz .  a. 35 

Asparagus — 

Extra  mammoth,  No.  *54 .  4-5® 

Superior,  large.  No.  *% .  4-1® 

Staple,  medium,  No.  254 .  3-95 

Swan,  medium.  No.  *54 .  3-85 

Del  Monte  Tips,  No.  z % .  3-75 

Extra  Tips,  No.  z  }4 .  3  7° 

El  Dorado  Tips,  No.  1% .  3-6® 

El  Rio,  medium,  No.  2%,  2  doz .  3.75 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Per  d°«- 

Extra  Quality .  2.73 

Extra  standard .  a  .63 

Standard .  2-25 

Pears — 

Bartlett,  extra  quality,  a)4s .  2.73 

Bartlett,  extra  standard,  2  J4s . .  2.60 

Bartlett,  standard,  t%s, .  a. 40 

Cherries — 

Extra  quality,  *54* .  3-4® 

Extra  standard,  2j4s .  3-3° 

Standard,  254 .  3°® 

Peaches — 

Goddess/No.  2%,  ex.  stand’d  lemon  cling..  2  63 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  2.62% 
Wild  Rose,  No. 254,  ex.  stand’d  lemon  cling  2.4754 
Valley,  No.  254,  standard  lemon  cling .  2.30 
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Thistle,  No.  2 54,  standard  lemon  cling .  2  *754 

|  [Agate,  No.  254,  standard  lemon  cling .  a. 2254 

Lake  View,  No.  *54,  lemon  cling .  2 . 10 

Lake  View,  No.  *54,  yellow  free .  2 . 10 

Oak,  Sliced,  Lemon  Cling,  No.  z,  4 doz .  z.6o 

Columbus,  No.  *54,  pie  peeled  yellow  free...  z  .8754 
Columbus,  No.  254,  pie  peeled  lemon  cling.,  z  92 
Plums — 

Extra  standard  egg .  z .  75 

Extra  standard  gieea  gaga . . . . .  z.75 

Standard  egg . . . _ . . .  x.65 

Standard  gage . . . . .  z .  63 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  zo,  z  doz .  3.40 

Keystone,  No.  3,  2  doz .  z .  10 

Blackberries — 

Farren's,  extra  preserved,  No.  t .  z  .30 

Silver  Lake,  syrup.  No  2 .  z  .20 

Nigger  Head,  No.  s . .  z.®754 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  as .  z.io 

Blueberries — 

Loggies,  No.  2 . . .  z  30 

Loggies,  No.  zo .  6.85 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2 .  z  .85 

Peaches — 

^Maryland  Leader,  yellow,  No.  3 .  1-9754 

Maryland  Leader,  white .  1.92% 

P.  &  B.  yellow.  No.  3 .  1.8754 

Gypsum,  No.  3,  pie .  z.50 

Pears — 

Silver  Lake,  No.  3 .  z.40 

Fowling  Creek,  good,  No.  3 .  r.30 

Raspberries — 

Red  Farinside,  extra,  preserved,  No.  2 .  2.55 

Pride  of  Rochester,  fancy,  preserved.  No.  a  z.90 
Rhubarb — 

Ayres,  No.  zo,  z  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  z.40 

Jumbo,  No.  z,  4  doz .  z .  30 

Silver  Lake,  No.  2 . . .  z.75 

Defence,  No.  2 .  2.10 

Plneapple-j- 

Phonograph,' sliced.  No.  2 .  z.95 

Acorn,  grated,  No.  2 .  a  00 

Acorn,  E.  &  C.,No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  z.85 

Indian  River,  E.  &  C.,  No.  2 .  z.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  z.65 

Orange  Grove,  E.  &  C.,  No.  2 .  z.50 

Singapore  Chunks,  No.  i54,  4  doz .  z.io 

Wallace,  E.  &  C.,  sliced.  No.  2 .  2.33 

Singapore,  cubes,  No.  *54,  4  doz .  z  .05 

Wagner’s,  No.  z,  cocktail,  2  doz .  z  00 

P.  &  B.,  grated.  No.  3 .  z  .00 

James,  No.  3,  pie,  grated . 93 

Singapore,  cubes.  No.  z,  4  doz . . . 85 
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The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes . 75J4 

“  %  lb.,  sliced . 7754 

“  154  lb.,  cubes .  z.0254 

“  154  lb.,  chunks .  z.1054 

“  154  lb.,  spiral  sliced .  1.25 

“  154  lb.,  smooth  sliced .  z.2254 


CANNED  CRAB3,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINO  AND  OYSTERS. 

Crab*—  Per  dot 

Devilled,  No.  z,  4  doz . . .  *.20 

Devilled,  No.  2,  s  doz .  3  ■ 3 5 

Clams — 

Gold  Label,  No.  z,  4  doz .  z  1254 

Star,  No.  z,  4  doz .  z  05 

Lobster — 

B.  &  M.,  No.  z,  flat,  4doz .  4-*° 

B.  8c  M.,  No.  54,  flat,  4  doz .  2.20 

B.  &  M.,  No.  z,  tall,  2  doz .  4-Z5 

B.  &  M.,  No.  flat,  4  d®2 .  *  .90 

Star  brand,  No.  >4,  flat,  4  doz .  z.35 

Star  brand,  No.  54,  flat,  4  doz .  2  25 

Star  brand,  No.  z,  tall,  4  doz .  3.85 

Star  brand,  No.  z,  flat,  4  dot .  4-35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry.  No  1, 

2  doz .  *  *° 

Peerless  Brand  (Barataria),  new  pickled, 

No.  z,  2  doz .  *.*5 

Cotton  Bale,  pickled,  No.  1,  2  doz .  Z.Z254 

Mackerel — 

Picker’s,  soused,  No.  z,  4  doz . 

Plckert’s,  soused.  No.  2,  2  doz .  2.50 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  sooted,  No.  z,  4  doz . .  z.5* 

Underwood,  soused,  No.  z,  *  dot .  z  .63 

Underwood,  soused,  No.  *,  a  doz .  2. 43 

Oysters — 

Boyer's,  No.  z,  2  do* . 95 

Boyer’s,  No.  *,  *  doz . .  1.8754 

M.  &  B.,  No.  z,  2  doz . 95 

Stewart's,  No.  2,  *  do*-- .  2.75 

Stewart’s,  No.  z,  a  doz . 8754 

Victory,  No.  z,  2  doz . 90 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  z.4754 

Gold  Label,  No.  z,  spiced,  4  doz . 8*54 

Salmon — 

Gibralter,  Sockeye,  No.  z,  tall .  2.90 

Glbralter,  Sockeye,  No.  54,  A»t .  *  *5 

Hapgood's,  No.  z,  tall,  4  doz .  2.90 

Hapgood’s,  1  lb.,  flat . . .  2.25 

Hapgood's,  1  lb.,  flat,  keys .  2.23 

Porter's  Best  extra  fancy,  Sockeye,  No.  z, 

tall,  4  doz . .  z  -4754 

Humes,  Karluk,  No.  z,  tall,  4  doz .  2.35 


It  Is  Spelled  R=A=M=L=Y 


If  you  want  to  sell  a  really  delightful 
smoke,  get  tlie  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the*  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


404  Atlantic  Avenue 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


BOSTON,  MASS. 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horsashoa,  No.  I .  1.4S 

White  Bear,  red.  No.  1.  tall .  j.3J 

White  Raven,  . 95 

Plata. 

Chancerelle,  Xs,  key .  05.00 

La  Champagne,  Xs.  key .  17  00 

Billet,  small  Xs .  14.00 

Tricolore,  Xs .  9.00 


SARDINES — Boaoloai. 

La  Champagne,  X's,  key . . . 

Cadoau,  U't,  key . 

Inyxwted— 

French, 

Xs,  Martels . 

Ms,  Martels . 

Morel,  %*,  boneless . 

#s,  Aurora,  smoked . 

Mustard— 

{ s ,  Irma,  too  cans. ............. .. 

ft,  Eureka,  key,  100  cans . 

t s,  Luncheon,  100  cans . 

ci,  Fox,  100  cans . 

is,  Underwood’s,  50  cans. . 

is,  Irma,  50  cans. . . 

is,  Harbor,  48  cans,  wrapped.... 

|s,  Booth’s,  30  cans.. . 

is,  Continental,  key,  48  cans... 
is,  Blanohvllle,  jo  cans. . 


Mt,  Irma,  soo  cans . . 

X»,  Continental,  key,  100  cans . 

Le  Baron,  >00  cans . . 

Gold  Label,  X*.  oil,  100  cans . 

“  Ms,  mayonnaise  dressing,  too  cans 

••  X*.  "  "  50  cans 

Skipper  Sardines — 

Quarters,  Olive  Oil,  key,  100  tins . 

Halves,  Olive  Oil,  key,  50  tins . 

Suarters,  Tomato  Sauce,  key,  100  tins 
alves,  Tomato  Sauce,  key,  50  tins . 


■  5.00 


9  75 
»3  *5 
17.5° 

8  00 

3.40 
3*7>4 
3.10 
3  40 
3-95 
3  45 
3  4» 

a.  50 
*  30 

3*5 

3  40 

i  40 
6  40 

4  30 

Per  case 
12.00 
12.00 
13 .00 
13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dot. 

Armour’s  Veribest,  with  key.  No.  1,  a  dot .  1 .35 

“  “  with  key,  No.  a,  1  dot .  a. 35 

Falrbank’s,  with  key,  No.  1,  2  dot .  i.sj 

“  with  key,  No.  2,  1  dor .  a.  25 

“  with  key.  No.  6,  1  dor .  6.90 

“  with  key.  No.  14,  %doa,percase  8  ij 

.ibby’s,  with  key,  No.  1,  a  dor . .  1.35 

"  with  key,  No.  2,  t  dor .  a. 35 

Chipped  Beef. 

No.  1,  a  dor . . .  a.eo 

No.  f(,  a  dos .  1. 15 

Glass,  No.  X,  a  dox .  1.50 

Glass,  No.  x,  2  dor..... .  s.10 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dos.  a .  77% 
Beechnut  Sliced  Beet,  No.  X,  glass  jars,  per  dox.  1 . 70 


-14- 

Acxaa  Sliced  Stnoked  Beal.  Per  dox. 

Large  tins,  2  dox . . . . .  a. to 

Medium  tins,  4  dox . . . .  j.  to 

Medium  tins,  2  doc . .  x.6$ 

Small  tins,  4  dox... ..tit. .  1 .00 

Large  glass  jars,  1  dox. . . . .  a. 85 

Special  jars,  1  dox .  a. to 

Junior  jars,  a  dox .  x.io 

Sliced  Bacnn. 

Beechnut  Bacon,  No.  1,  glass  jars .  a.  50 

Beechnut  Bacon,  No.  X.  glass  jars .  1.55 

Acme,  large  glass,  x  dox .  2.75 

Acme,  junior  glass,  a  dox .  1.  to 


Roast  Best. 

Fairbank’s,  No.  x,  a  doc . . . 

Fairbanks,  No.  a,  1  dox . . . 

Armour’s,  No.  1,  2  dot . . . 

Armour’s,  No.  2,  x  dox . 

Libby's,  No.  1,  2  dox . . . 

Libby's.  No.  2,  1  dos . 

Klngan  s,  No.  x,  a  dox . 

Kingan's,  No.  a,  x  dox . . 


1  30 

s.25 
i.yi'A 
*•35 
x. 10 
a.  20 

I.2J 

2  .20 


Loach  Toagua. 

Falrbank'a,  No.  x,  a  dox .  i.ao 

Libby’s,  No.  1,  a  doa . 


Armour's,  No.  x,  ados- .  a. 70 


Whole  Oz  Tongas. 

Falrbank'a  No.  a,  1  dos.- . . 

Libby’s,  No.  *%,  1  don.. . . . 


7.00 

10.00 


Potto*  Hon  or  Oz  Tsigso. 

Armour’s  Veribest,  No.  X.  4  doa . . 45 

Armour’s  Veribest,  No.  %,  a  doc - - - 80 

Libby’s,  No.  X,  4  doa . — . .  .45 

Llbbv’s,  No.  X.  4  dos. . . . 80 

R.  &  R.,  No.  X>  4doz .  f. xe 

R.  &  R.,  No.  X.  *  dox .  x.gs 


.87* 
*•  45 


Potto*  Chlckoo  or  Turkey, 

Armour’s — 

No.  M,  4  dos . . . . . 

No.  X,  t  dos . 

Libby’s— 

No.  X.  4  dox . . . .  ,*s 

No.  X.  a  dox .  1.50 

R.  &  R.,  No.  X.  4  dox .  1.75 

Boaed  Moots. 

Curtice  Brothers,  “  Blue  Label”—  Per  Doa. 

Chicken,  No.  . . . .  a. 85 

««  ••  .  ,  ' 

. . . . .  5  •  DO 

Turkey,  '<  % .  $.85 

"  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a . .  xx  .00 

Whole  Ham,  No.  .  g.oo 

Whole  Ham,  No.  2% . . .  13.50 
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Devlllad  Moats. 

Curtice  Brothaxa,  “  Blue  Label” — 

No. 


Ham . 

Tonne.. 
Chlckoo . 
Turkey .. 


$ox.  No.  xo  ox. 
Per  Doa.  Per  Doa. 
1.50  a. 50 

1. jo  a. 50 

a. 10  3-aj 

a. 10  3x5 


Potto*  Meats. 

Curtice  Brothers,  ” Blue  Label" — 

No.  X  Tin.  No.  X  Tin 
Per  Dox.  Per  Dox. 


Horn . . 

Tongue. . 

Chicken . 

Turkey . 


i.as 
1.35 
*•95 
1  95 


a  as 
a  25 
3  co 
3.00 


Soaps. 

Snider's  Tomato  Soap — 

3  lb.  cans,  a  dos . . . . 

a  lb.  cans,  1  dox . . 

x  lb.  cans,  4  dos . „ . . 

Gallons,  cans,  X  doa . . 

Schlmmel’s.  assorted.  1  lb.,  4  dos.. 

Campbell’s  Assort  ,  No.  1,  4  dox... 

Campbell’s  Special  Assort.,  4  dox.. 

Schimmel’s  Assort.,  No.  i,  4  dox... 

Curtice  Brothers,  “  Blue  Label  "— 
Quarts. 

Per  Dos. 

Consomme . — .  3.15 

Boullon . . .  3. jj 

Beet . . . „ .  3.1$ 

Julienne. . . .  3.13 

Printanier . .  3.ij 

Vegetable.. . . .  3.15 

Tomato.. . . .  3.15 

OxTalL. .  3.  ij 

Mock  Turtle .  3.15 

Tapioca  Oecy . .  3.15 

Pea.....™ . . .  3. ij 

Mutton  Broth .  3.15 

Clam  Chowder.. . .  3.15 

“  Broth . . .  3. ij 

Chicken  Gumbo .......  3.13 

Mulligatawny .  3.15 

Chicken .  3.1s 

“  Broth .  3.15 

Green  Turtle .  6.  $0 

Terrapin  7*25 


Pints. 

Per  Doa. 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
3-50 
3-75 


•H 

*•35 

■r> 

5.00 
.  85 

.85 

•87M 

•85 


K-Pints. 
Per  Doa. 
•»S 
•5 
*5 
*5 
»5 
»S 
*5 
•5 
»S 
■5 
*5 
*5 
*5 
*5 
»5 
»5 
*5 
*5 
00 
*5 
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CANDIES  AND  CONFECTIONERY. 

Croft  ft  Alien  Co.—  Per  lb. 

Extra  Mixtures.. . .....30-lb.  pails  .08 

Cream  Jelly  Mlxturea. . ‘  ’  09X 

Elcroftea  Mlxturea. . . . .  “  ,o>X 

Nobire  Mixture* . . “  .og)J 

Cadella  Mlxturea . . .  "  ,ta 

Fine  French  Mixtures .  11  .*3j< 

French  |  Creams. . „....  •>  ,oyX 

American  Mixture* - -  ■*  .08X 

Variety  Cut  Drops.™ . .  ••  .08X 

Darling  Mints..... .  **  ,o8>£ 

Golden  Drip  Bar . . . ......15-lb.  box**  .x» 

Sour  Balia . 30-lb.  pails  .08X 

Pancella  Cream  Chocolate ......  •"  .11X 

I  X  L  Assorted  Chocolate . .  "  .12 

King  B  Assorted  Cbooolata.. .  ••  .13X 

No.  i  Fine  Assorted  Chocohate...  “  .16X 

Nonpariol  Drops . . .  •*  ..3 

Chocolate  Covered  Caramels .  “  .is 

Dairy  Chocolate  Chips . *s-lb.  palls  ,x6X 

Chocolate  Mints...™ . . . 30-Ib.  palls  ,ii$< 

Honey  B  Comb . sx-Ib.  palls  .17X 

Cream  Cocoanut  Balls . *8-lb.  pails  ,  xo 

Wellington  Caramels  . . 15-lb.  palls  .cl 

Frosen  Milk  “  m-Ib.  palls  .so 

Soft  Jelly  Gum  Drop* . .  •'  .07X 

Superfine  "  . .  “  .10 

Mr  Bean. . .  “  ol 

Wlntargroen  Loxengen _  "  .ogX 

Mb*  ”  -  “  .«,X 

Assorted  ”  . .  •*  .00U 

Conversation  “  . . *8-lb.  pails  .ogX 

C.  ft  A.  Crown  Stick .................  jo-lb.  psils  .08 

Pancella  Chocolate,  x-lb.  boxes,  30-lb.  cases  ,xaX 

Rock  Candv,  assorted  . . xo-lb.  boxes  .09X 

Penny  goods . — .....™to  boxes  in  case  4.30 


CAT8UP.  Per  Dos. 

Beef  Steak  Catsup,  Medium. . .  2.00 

Campbell’s,  No.  8,  2  doz . ;7X 

Campbell’s.  No.  8,  Tobasco . 87X 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz .  *-35 

Home  Made,  No.  8,  4  doz . 63 

Waldorf,  medium,  12  oz.,  screw  top,  s  dos.  .00 
Snider’s  Catsup  : — 

Pints,  s  doz... . — . . . .  .  a.ze 

X -pints,  a  dos . . . . .  1  .ye 

Quarts,  1  doz . . . . .  3.23 

Gallons,  6  jugs  in  crat* . per  jug  .83 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 

Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  » 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World"  when  you  write? 

40  cents  a  pound 

Packed  in  X-lb.  jars,  6  and  12-lb. 
boxes 

_  _ 

\  CROFT  &  ALLEN  CO.  PhiladelPh^ 

I  ’  ^✓^✓o  PENNSYLVANIA 


Unbroken 
Eggs  Mean 
Unbroken 
Profits 

We  will  show  you  how  to  deliver 
Eggs  without  breaking  them — this  will 
interest  your  customers  some,  and  it 
should  interest  you  more. 

We  will  show  you  that  a  small 
portion  of  the  money  you  save  by  not 
breaking  Eggs  will  equip  you  with  our 
carriers,  and  that  the  balance  will  repre¬ 
sent  profit. 

We  will  show  you  this  in  figures , 
so  there  will  be  no  more  question  in  your 
minds  about  it  than  there  is  in  ours. 


Star  Egg  Carrier  &  Tray  Mfg.  Co.,  Rochester,  N.  Y.,  U.  S.  A. 
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ketchup. 

Curtice'*  "Blue  Label"  Tomato  Ketchup:— Per  Case. 

Small,  *5  bottles  In  case . . .  3.00 

Medium,  25  bottle*  In  case .  4.75 

Large,  is  bottles  In  case . . . .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Balcer  &  Co’s : —  Per  lb. 

Premium,  is  to  *5  lbs . . . 35 

Caracas,  sweet,  6  lbs  •  see* ****** *•••*****•*•**•*  #*#* •*  •3* 

German,  sweet,  it  lbs . . . . . 35 

Auto,  sweet,  6  lbs . . . 32 

Cocoa,  5f-lb.  cans,  13  lbs.  In  box . 36 

Cocoa,  54-lb.  tins,  6  lbs.. . 36 

W.  H.  Bakers:— 

Best  Cocoa,  5<-lb.  size. . per  lb.  33 

"  i-lb.  "  . .  "  .34 

Premium  Chocolate,  %*,  is  lbs . . . 31 

"  Ms.  is  lbs . . . 31)6 

Best  Sweet  Chocolate,  54* . so 

Best  Sweet  Chocolate,  1-5S . 20 

Hershey’s — 

Milk,  54s,  6  lb . per  box  1.55 

Cocoa,  Epp’s,  54-lb.  tins,  7  lbs . ♦* 

“  Van  Houten’s,  6-lo.  boxes,  i-lb.  tins, 

per  tin,  .73 

"  "  6-lb.  boxes,  54-“>- 

per  tin,  .3754 

"  11  6-lb.  boxes,  54-Ib.  tins, 

per  tin,  .19 

»  Huyler’s,  54»,  6  lb . 43 

“  “  54s,  6  1b . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

54 -lb.  round  cans . 19  a. *7 

54-lb.  “  . 30  3  60 

1 -lb.  “  . 59  7.08 

1 54-oz.  “  50  can*  In  case  .07 

Per  lb. 

5-lb.  "  .  75  SS 

Bensdorp’s  Chocolates,  6-lb.  boxes,  34  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 38 

”  8  to  lb . 28 

Plain  Cooking  Chocolate,  544b.  cakes . 36 

Blooker’s  Cocoa  Powder — 

54 -lb.  tins,  2  doz.  in  box . per  doz.  i.38 

54-lb.  tins,  2  doz.  in  box. .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  In  case . per  lb.  .53 

10-lb.  bags,  1  doz.  In  case .  “  .50 


-18- 

Wilbur’s  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb. 

“  54-lb.  tins,  64b.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  54s,  13-Ib . . . per  lb. 

Sweet  Clover,  54s,  64b . per  box. 


Hooton  Cocoa  and  Chocolate  Co. — 


■37 

.36 


.30 

.65 


Cocoa,  labeled,  54s..I . 36 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  54s . 28 

Premium  Chocolate,  54* . — . 30 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  la  boxes 

in  case,  54-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  54*lh.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  1a  boxes 

in  case,  V -lb.  packages . 36 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

In  case,  54 -lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  13 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case  54 -lb.  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  is  boxes  In  case,  fifth-lb. 

tins . 40 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  54 -lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  54-lb. 

tins . 

Cocoa,  ia-lb.  boxes,  6  noxes  In  case,  54-lb. 

tins . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  54-lb.  pkgs. 

6- lb.  boxes,  is  boxes  In  case . per  lb. 

ia  “  “  6  “  “  .  « 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-ID.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb. bxs., ia bxs. Incase, 54  lb.  tins  “ 
54-lb. tins,  6-lb.  bxs.,  ia  bxs.  case  ‘‘ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lh.  jars,  6-  and  i*4b. 

boxes . 

Croft’s  Cocoa,  }s,  2  doz.  In  box . . . 

54«,  6  lb.  “  . 

54*,  6  lb.  .................. 

is,  1*  lb.  "  . 

5  lb.,  6  cans  In  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 


Superior  Sweet, 
Premium,  54s, 


61b. 
is  lb. 
ia  lb. 


■38 

•38 

•  4° 

.40 

•*7 

•»7 


•33 
34 
■  33 

1-75 


•  40 
1  -95 

•  39 

.38 

•37 

•  37 
1.50 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

54-lb.  “  •*  34-lb.  “  .....  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  a.  10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . . . 3654 

“  54-lb.  «  ia-lb.  «  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 3954 

“  54-lb.  “  ia-lb.  “  . . 29 

“  f-lb.  “  6-lb.  “  . .  .3154 

“  l-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  box**- . 3654 

“  54s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C-,  7a  “  .  "  1.40 

Premium  Chocolate — 

54-lb.  cakes,  13-Ib.  boxes . 2754 

54-lb.  “  34-lb.  “  . a7 


-20- 


Milk  Chocolate — 

40  3-cent  cake*  in  box,  24  to  halt  case . 80 

40  “  “  48  to  case . .  .80 

24  5-cent  oakes  in  box,  34  to  half  case . 78 

24  “  “  48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  do* . 

Eagle,  2  doz . 

Challenge,  4  do* . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Ro*e,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass .  . 

Red  Cross . 

Peninsular . 

Leader . . . . 

Banner, 4  doz . 

Star, 4  doz . 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . 

St.  Charles,  family  size,  4  doz . 

St.  Charles,  hotel  size,  a  doz . 

Silver  Cow,  5c.  size . 6  doz. 

Pet,  10-c.  size,  4  do* . per  case 

Pet,  5-c.  size,  6  do* . per  case 

Van  Camps,  6  doz.,  small . 

Van  Camps,  4  doz.,  family . 

Van  Camps,  4  doz.,  large . 


6.25 

3- i5 
4.20 

4- 30 
4.80 
4.60 
3.  90 
4.60 

90 

50 

35 

30 

jo 

60 


3  60 

2  10 


5° 
75 
95 
>5 
45 
co 
2  90 
3-55 
4  00 


HIRES  CONDENSED 
MILK  AND  CREAM  Perc.se 

Hires  Con-  \  _ 
densed  Milk  ..  /  5  0U 

Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Sliver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Qold  Cream 

I  Packed  in  cases  of  Forty- 
eight  ao  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


HORSES 

ARE 

A 

NUISANCE 


Why  are  they  ?  Because 
you  never  know  when  they’ll 
be  sick,  and  they’re  expensive 
to  keep. 

“  Same  thing  applies  to  au¬ 
tomobiles  ”  you  say?  Not 
at  all.  It  did  once;  but  it 
doesn’t  now.  The  Lindsley 
Commercial  Delivery  Car 
is  so  simply  constructed  that 
it  almost  never  gets  out  of 
order,  and  when  it  does,  its 
mending  is  a  good  deal  sim¬ 
pler  and  cheaper  than  a  big 
veterinary  bill. 

Will  carry  1,500  pounds  thirfy 
miles  on  a  gallon  of  fuel.  Horses 
can’t  begin  to  deliver  so  cheaply. 
Think  it  over. 

J.  V.  LINDSLEY  &  COMPANY 
Suite  1(12  Monadnock  Building 
CHICAGO 


it 


I  Wish 

.  \ 

I  Had  Some  Real 
Gelatine” 


Every  day  some  woman  in  your  town  bemoans  the  disap¬ 
pearance  of  old-style  gelatine — the  clean,  delicious,  melting 
kind,  flavored  with  lemon,  that  we  learned  to  like  on  our 
mother’s  table. 

Old-style  gelatine  has  not  disappeared,  though  at  times 
it  has  seemed  to  be  snowed  under  by  the  flavorless  imitations 
that  hide  their  worthlessness  behind  bright  colors. 

Chalmers’  Gelatine  is  old-fashioned  gelatine — nothing 
in  it  but  purest  calves’  stock  and  spring  water.  Your  cus¬ 
tomers  want  it. 


J&.mes  Ghodmers’  Sons 

Williaimville,  N.Y. 


EAGLETON! 


“I’ts 

Too 

Fine” 

Some  people  said 
to  us  when  we  first 
put  La  Toscana  Virgin 
Olive  Oil  on  the  mar¬ 
ket:  “You  can’t 
sell  it — it’s  too 
fine.”  But  we  did 
sell  it,  and  we’re 
selling  more  every 
year. 

This  is  probably 
the  fanciest  brand 
of  Italian  Oil  that 
comes  to  this  coun¬ 
try.  There  is,  how¬ 
ever,  no  prohibi¬ 
tive  price  on  it.  If 
you  want  an  Olive 
Oil  you  can  boast 
of  and  take  pride 
in,  sell  La  Toscana. 
Simply  the  pure, 
clear,  rich  first 
pressing  of  the  fin¬ 
est  oil  olives  in  the 
world  ! 

J.LNeff&Co. 

Sole  Americen  Agents 

BROOKLYN,  N.Y. 
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COCOANUT.  Per  lb. 

Schepp’a  Shredded,  V-lb.  pkgs.,  15 lbi.  to  Casa  .2354 

“  “  £ll » . 22)4 

Dunhsun’s,  5-cent  package . 29 

“  %i . 26 

“  Vi . ™ . 28 

“  and  V* . 26)4 

Franklin  Baker  Co’s— 

Brazil,  70  V-lb.  packages .  2. so 

"  35  »  lb.  “  .  2.50 

“  38  V-lb.  and  16  )4-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages .  2.50 

“  Shred,  in  palls,  20  lbs . 11 

“  “  In  boxes,  25  lbs . zo}4 

“  “  In  barrels,  140  lbs . zo 

Table  Talk,  Thread,  in  palls . is 

“  i  “  In  boxes . io)4 

“  '  “  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . zoV 

“  Slice,  “  120  lbs . 10% 

'  Strip,  “  zae  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Batter  Crackers . 08  .08  V 

Oyster  “  08  .08V 

Wine  Scroll....™  . .10  -10% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 07%  .08 

Brown  Edge  Water .  ,10 

Butter  Thin .  12 

Clover  Mixed .  .08 

Cocoanu t  Ripple. . .  ,  10 

Cocanut  Taffey  Bar  .  ,12 

Cookie  Mixed . o8}4  .09 

Crystal  Bar .  .09 

Fig  Bars .  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08  V  09 

Fruit  Gem .  .  08 

Grandma  Cookies . .08V  .09 

Honey  Jumbles,  XX . 09V  .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . ™  .09 


Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . . . 09V  .10 

Iced  Vedette  Wafer . 07)4  .08 

Lemon  Bar . o8)4  .09 

Mun-ln-the-Moon .  .08 

Milk  Lunch  . . . . . 07  . 07 % 

Orange  Cookies . . . 07V  .08 

/  Quaker  City  Mixed . 07V  .c8 

Salted  Strips . c8)4  .03 

Sa  ltines . .12 

Soda  Biscuit  XXX . o6)4  .07 

Spiced  Wafers . ™ . „  .07)4  .08 

Sunshine  Cookies . 07)4  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . o6J4  .07 

Package  Goods —  Per  doz. 

Animals . 50 

Butter  Thin .  1 .00 

Gingerettes .  z.02 

Gold  Medal  Soda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafers .  1  .to 

Ivinettes .  1.00 

Milk  Lunch .  z.co 

Our  Ginger  Snaps . 52 

Pink  Tea .  1 .00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  02 

Freight  paid  on  500  lbs.  to  Pennsylvania,  Hew 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Colombia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WB1N  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  1 . 13 
“  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.7s 
“  “  with  Horse-radish. p.  dz. 


i-75 


-*3- 

Weln  Senf,  In  bbls . . per  gal. 

“  1  gallon  stone  jazz . per  jar  .73 

“  5  gallon  kegs - - .....per  keg  s.  50 

Prepared  Mustard,  inbbla...™™ . per  gal. 

“  “  In  15  gallon  kogs..per  gal. 

“  *  In  xo  **  “ 

“  “  In  s  «  «  .25-. 40 

”  ”  to  2  gallon ^ails... per  pall  .75 

Prepared  Special,  with  spoon,  s  doz.  to  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  In  case. ....per  doz.  .46 
“  with  Horse-radish,  2  doz.  to  case, 

ner  doz . . . 95 


IMPORTED 


sfi 

26H 


•36 

•3* 

:S 

3*5 
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AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

. - . .loaf, 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  is  In  case.. per  lb.,  .33,  •* 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single. 

In  tin . per  lb. 

11  1 -lb.  tins . per  case 

Camembert,  to  wood  boxes . per  doz.  2 . 75-2 .85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . . „ . 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . . . . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

per  doz . . . . . . . . 

Olmutzer  Hand  Cheese,  100  in  box . . . 

Edelweias.Romatour  and  Bier-Kase..,per  doz. 

American  Swiss,  No.  1 . loal  .19  cut 

“  Square  loaves.  No.  1,  about 

25  lbs.  each . „ . per  lb. 

Limburger  Cheese,  No.  1 . box,  18  ;  %  box, 

18;  less . _ . 

Muenster  Cheese . .„ . . . per  lb. 

Brick  Cheese,  No.  1 .  “ 

English  Dairy  Cheese . . .  “ 

Pineapple  (Picnic  size),  6  to  box  . per  box 

“  (Gem  size),  6  to  box, .  ” 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  to  case . per  doz. 

Lunch  size,  2  doz.  Mease .  ** 

Picnic  size,  2  doz.  to  case .  “ 

Trial  size .  * 


*•75 

s.25 
4.00 
•  20 


*9 


MacLaren  Imperial  Cheese,  Club  size. per  doz. 
“  “  «  No.  1  size  “ 


Roquefort 


large  size 
small  size  “ 
Fromage  de  Brie,  M.  C.  C.,  z  to  box. ..per  box 
“  d’lslpiy,  “  6  to  box...  “ 

Wm.  Tell  brand,  12  to  box .  " 

Neufchatel  (Cow  brand),  23  In  box . per  box 

Star  Cream,  or  Phlla.,  zs  ....  “ 

Miniature Cream,  or Phlla.12  “  ....  “ 

Hand  Cheese,  8  doz .  “ 

«  4  <«  . .  <1 

“  4  “  Thurlnger . „  •' 


.19 

•*9 

.18 

•*7)4 

3  00 

2.25 
2.15 

4  50 
2.40 

*•35 
z  .00 
1. 00 
2.40 
*•95 
*•45 
*•55 
*55 

1.25 

*.03 


2  22 


1. 10 
*•35 

.70 

.83 
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Farmer  Hand  Cheese,  4  doz.  to  box... per  box 

Schutzen  Cheese,  12  to  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  30 


*•45 
*  *5 


z-lb.  packages  . 


_ per  lb 


.18 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight). . per  lb.  .48 

Wiener  Wurstei,  16  in  tin. . per  doz.  4.75 

“  8  "  .  “  ,75 

Carlsbad  Speck  (Imported  Bacon)  ..._  11  .32 

Imported  Cervelat  Sausage  (Rolfrz) . per  lb.  .48 

Imported  Frankfurters . . . per  doz.  3.75 

Goose  Breast,  imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Graz,  small  size . per  doz.  3.00 

American  HoLeteiner.. by  bbl.  zs  less,  per  lb.  .14 

“  Landjager,  short . „ . per  lb.  .as 

>•  “  iong .  .  « 

“  Mortadella,  Dry  . . per  lb.  .25 

“  Knackwurst,  25  to  box,  per  box, 

*4-7$ . per  dor.  2.40 

"  Cervelat  (E),  50  and  100-lb.  boxes, 

■  •8)4;  leas . — .20 

“  Cervelat,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .17;  lest™ . ,jg 

“  Cervelat,  Crescent,  30  and  zoo-lb. 

boxes,  .14V;  le*» . - . 16 

“  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  is;  less . .14 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  az  ;  less . 23 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

•  *8>4 ;  less . so 

“  Salami,  Blue  Ribbon,  50  and  zoo- 

lb.  boxes,  .17;  less™ . . . 19 

“  Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .15)4;  less . . . .17 

Tongue  Sausage . per  lb.  .18 

“  Smoked  Braonschweiger  Liver  Sau¬ 
sage . . . ™™„ . per  lb.  .13 

«•  Lacba  Ham . . . . ,  «  ..8 

“  Petit  Dehcatess  Frankfurters,  plain, 

per  do* . .90 

"  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  dor.  .90 

"  Lebanon  Beef  Bologna . per  lb.  .15 

"  Paprika  Speck..™ . ™™..  “  .18 

Mettwurst,  half-round . . . "  .it 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dcllen . . . . ...per  lb.  .14 

Smoked  Thurtoger  Biutwurst .  "  .  18 

“  Pfefferwui*t™ . “  .18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

P«no» .  4-75 

(Derby  Brand),  quart  glass  jam 

P**  so* . - . 5.75 

(Derby  Brand),  zo-oz.  jam, 

per  dor . . .  a  50 

Calves’  Head,  to  ronad  tins . per  doz.  z.65 

Pickled  Meats,  to  glass .  “  z.oo 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


We  “Ladies’  Home  Companion”  is  finding 
fault  with  dirty  grocers,  and  they  are  making  the 
grocers’  customers  “sit  up  and  take  notice.” 
You  can’t  have  dirty  goods  and  bins  like  these 
at  the  same  time. 


10-foot  Counters,  $47-50 
12-foot  Counters,  $57.00 

F.  O.  B.  PHILADELPHIA 

These  counters  are  equipped  with  Patented  Tilting 
Bins,  with  display  fronts,  made  of  selected  golden 
oak,  highly  polished. 


MILLER  &  ENGLAND 

7012-14-16-18  Woodland  Ave.  We  are  manufac¬ 
turers  of  grocers’ 
fixtures  of  every 

PHILADELPHIA,  PA. 


If  you  want  one 
or  more,  order 
them  quickly  for 
we  wo  n’t  make 
this  price  long. 


You  May  Think  You  Can’t  Afford  an 

Automobile  in  Your  Business,  but, 
as  a  Matter  of  Fact,  You  Can’t 
Afford  NOT  To  Have  One 

A  Rapid  Motor  Truck  or  Delivery  Wagon  will  do  more 
work  than  two  teams  at  half  the  cost.  If  you  can  deliver  twice 
as  many  goods  at  half  your  present  expense  with  one  of  our 
machines,  are  you  not  making  a  mistake  to  stick  to  horses  and 
wagons.  Do  you  know  that  the  trolleys  don’t  cost  as  much  to 
run  as  the  horse  cars  ?  We  are  certain  you  know  they  do  much 
better  work. 

Get  our  catalogue  and  we  will  show  you  the  Twentieth 
Century  method  of  delivering  goods. 

Address  all  communications  to 

F.  A.  HENRY,  Sales  Manager 

Rapid  Motor  Vehicle  Company  m°cnhToan 
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Beet  Salad,  In  glau . per  dox.  z.oo 

“  “  In  pint  jars,  glasi .  “ 

“  “  In  quart  jars,  glass .  “ 

Lamb  tongues,  In  glass .  “  x.6o 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  "Y.  M."  Xbbl.j.5*  60-75 

11  milkers,  “  )£  bbl.  6.50  75-85 

"  mixed,  Standard,  bbl, 

%  bbl .  5.50-6.50 

Holland  Herring,  milkers,  Standard,  bbl, 

%  bb£ . 

Scotland  Herring,  mixed,  large  lulls,  bbl. 

%  bbl  8.00 . 

“  milkers,  large  fulls,  bbl. 

%  bbl.  8.00 . 

Marinlrte  Herring,  Imported,  about  40  In  pall.  1.25 

Roll  Herring,  Imported,  about 25  In  pall._ .  x.oo 

Spiced  Hening,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Uatjes  Herring . per  pad 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  withlkey . per  tin 

Quart  “  “  '*  .  “ 

a  Qt.  “  “  "  .  “ 

4  Qt.  "  “  .  ” 


.20 

•  35 

•  55 
1. 10 


SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4qt.  tin,  r.ro,  s  qt.  tin,  .60,  qt.tln  .40 

English  Sprats,  36  bunches  per  box . 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  dos . „ . .  2.50 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

“  10-lb.  palls .  “  1.05 

Cut  Spiced  Sardines,  per  ro-lb.  pail....  “  .75 

“  “  5-gal. keg . per  keg  2.75 

Russian  Sardines,  In  glass  jars . per  dox.  a  .25 


NORWAY  ANCHOVIES. 

Original  Package . . . per  bbl. 

Repacked  in  5-lb.  pail . per  pall 

in  10-lb.  pall . . .  “ 

In  5-gal.  kegs . per  keg 

In  ii-lb.  fiat  tins . per  dox. 

in  K-lb.  tall  tins . .  “ 

In  i-lb.  tall  tins .  “ 

Fancy  Kegs — iji  keg,  .80;  X  keg,  .42;  K  keg, 
•3*;  Xkeg . ~ 


5-5° 
.60 
1 .10 
2-75 
•95 
*■50 
2.00 

.20 


SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs.. . per  keg  3.25 

pint  jars . per  dox.  6.00 

“  tare 


_ ge  tumblers . . 

small  tumblers . 


2.25 

i.»5 


-*«- 

RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  dox  19.50  X  kilo  Cans,  per  dx.  19.50 
X  “  “  10.50  X  “  “  10.50 

X  "  “  5  5°  X  “  “  5. 5® 

%  “  “  2.75  11  “  2  75 


GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  "  bbl. —  “  1200.. . per  bbl. 

15  "  keg —  “  500 . per  100 

10  "  keg —  “  300 .  “  x.oo 

5  “  keg—  “  150 .  “ 

10  lb.  pall —  “  50 . —  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . „ . per  cask 

48  gal.  bbl. . . . . per  bbi.  6. 50 

10  “  keg . . . per  keg,  2.40 

5  “  “  .  “  1x5 


10  lb.  pall.. 


per  pall, 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfefiernusse) . per  lb, 

Spitzkngeln . . .  “ 


.18 
•  »5 


LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle  .30 
Basler  Lebkuchen,  No.  1, 6  ‘  ...  “  .5° 

“  “  No.  s,  6  “  ...  “  .75 

"  ••  No.  3, 6  “  ...  “  1.00 

Amandines,  9-lb.  tins . per  tin  5.25 

"  small  tins .  “  -55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 
xo  gal.  keg . . . . . .  4-5® 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb. 

bags,  per  bag . .  *-75 

. . per  lb.  .  10% 

.  “  .08 

. ...  “  14 

.  “.60-.100 

.  “  .08 

.  "  -°5 

.  “  .06-. 08 


Green  Kern . 

Potato  Flour . 

German  Dried  Pears . 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 
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COTTOLENE. 

302-lb.  tins . per  case  6.50 

154-lb.  “  . . .  “  6.50 

6  xo-lb.  “  .  “  6.5s 

Freight  prepaid  on  two-case  lots. 


EGGS.  Per  Dox. 

Nearby,  candled  and  selected, 30-dox.  crates...  .27 


Western... 


.26 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .  15X 
New  York,  Full  Cream,  new,  xst's,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  pex  lb.— .  .27 

Anchovies,  in  oil,  %  bottles . . .  4-5° 

••  “  “  . . . .  3.25 

Anchovy  Paste,  tancy,  per  dox . — .  4-75 

“  plain,  per  dox.. . —  3-75 

Bouillon,  Burnham,  pints,  2  dox.  In  case  .. .  3-75 

“  11  X  pints,  2  dox.  in  case....  2.00 

Capers,  Nonparlel,  X  gallon  kegs .  x  .50 

“  “  Quart,  glass . per  dox.  7.00 

“  “  bottled,  X  sixe...  .per  dox.  2.35 

«  «  ••  "  .  ««  x.90 

11  11  n  ^  11  .  ••  x.15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 

“  med.  “  “  12  "  “  5  .oe 

«  small  “  “  24  •*  “  4.75 

Cherries  In  Maraschino,  In  glass,  i-dox.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb.,  4  dx.cse.p.dx.  .90 
“  11  31b.  ,sdx.  case  '*  2.20 

Currie  Powder,  pints,  per  dox . - .  3.50 

“  4  ox.,  “  . . .  2.25 

"  sox.,  “  z.50 

Russian  Caviar,  J4’s . 2.85 

**  II  s............... 5*5® 

“  X’* . 10.50 

“  x's . 20.00 
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French  Peas,  Extra  Fins,  per  case.. . . .  18.00 

“  Fins,  per  case . .  16.00 

“  Moyen’s,  per  case . .  13.00 

Hill's  Irish  Oatmeal,  14-lb.  tins,  xoper  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb.„  .  19 
“  “  Dinner  Biscuits,  per  lb...  .29 

“  “  Breakfast  Biscuits  ,per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dox .  x.25 

“  “  %  pints,  per  dox . 60 

Salt,  In  4-dox.  stone  jars .  1.75 

Morris'  Extract  of  Beef,  4  ox.,  per  dox....—.  6. 50 
“  “  “  2  ox.,  “  3.55 

Anker’s  Extract  of  Beef,  1 20  vials .  4 . 00 

"  “  “  40s . par  dox.  4.00 

**  "  **  8  os .  “  7.25 

••  ••  "  16  os .  '•  13.50 

Theodore  Marquet  Mushrooms : — 

Flrxt  Choice . — .  at. 00 

Choice,  100  tins  per  case . . .  26.00 

Extra,  “  “  . 

Hotel,  “  "  . - . — .  24.00 

Truffles,  A . per  tin,  .3a 

11  12  ••  •< 

“  V . . ....  “  x.*5 

*'  3 .  “  *»5 

Shrimps,  Pickled,  small  size .  1 . 00 

Dunbar’s  Shrimps,  a  dor.,  per  dox.. .  a.aj 

“  Figs  In  Cordial,  1  dox.,  per  dot .  3.00 

Bishop's  Figs  in  Cordial,  1  dot.,  per  doi» .  6  50 

Crystallised  Ginger,  i-lb.  tins,  per  dox... .  4.00 

“  H-lb.  “  "  — .  a.sj 

Rose’sLlme  Juice,  per  dox .  3.60 

Victor  Rose  Water,  per  dox .  a. 25 

“  Peach  Water,  per  do*. . —  2.25 

Pitted  Olives ,  per  dot. . —  4 . *« 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  x  dozen  in  case .  4.45 

“  4  x  “  8.20 

“  8  “  1  "  «5-9° 

“  16  “  54  "  29-75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  "  1  “  8.20 

“  x6  “  "  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium "  36  "  .  6.00 

1  “  large  “  72  “  . .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 

“  16  "  1  “  .  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 2.50 

“  12  “  1  “  .  7.20 

“  5  “  . ; . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  .  7.20 

“  5  "  . per  bottle  3.50 

“  2  fancy  jugs . perjug^i.50 


Do  You  Sell 
“Just  Print  Butter?” 


Why  is  it  that  so  many  of  you  grocers  just  sell  print  but¬ 
ter  without  having  a  butter  leader  ? 

Do  you  forget  that  the  store  that  just  sells  nameless  bulk 
goods  never  has  as  much  hold  on  people  as  the  store  that 
keeps  itself  identified  by  brands  of  some  individuality  ? 

If  you  will  sell  Gurnse  butter  you  will  see  very  clearly 
the  force  of  this.  Gurnse  print  butter  represents  a  certain 
standard  of  quality  that 'never  varies  ;  it  represents  a  quality 
that  you  are  never  sure  of  getting  in  ordinary  print  butter. 

Don’t  you  see  the  benefit  of  identifying  your  store  with 
such  goods  ? 

P.  F.  Brown  &  Co. 

39  S.  Front  St.,  Philadelphia,  Pa. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  IS 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 
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flour.  Per  Bbl 

King  Midas .  6.50 

Gold  Medal .  6.35 

Minboume . 6.15 

On  Top .  6.40 

Ccrosoti . . . . . .. .  6  25 

Pillsbury’s  Best .  6  as 

Taylor’s  fancy .  5.50 

Semper  Idem .  4  75 

Pride  of  the  Wes. . * . . . .  j.25 

Sunbeam . 5.15 

Quaker  City . .  5.80 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3 . 50 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.85 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.90 

Uncle  Jerry,  40  packages .  2.60 

BUCKWHEAT  FLOUR. 

Heckcr’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  tas-lb.  sacks . per  ico  lbs.  3  15 

MONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles.  2  doz . per  doz.  .93 

Selser’s,  medium  bottles,  2  doz . per  doz.  z.  35 

Schlmmel’s,  10-  oz.  bottles,  a  doz.  In  cate .  z  .43 

“  6-  oz.  *•  «  ■« . 95 

FARINACEOUS  QOODS. 

Corn  Meal —  Per  Ba  | 

Lea’s,  white,  Table,  too  lbs .  2.00 

“  yellow,  granulated,  100  lbs .  2  00 

“  “  table,  too  lbs .  1 .95 

Western  yellow,  granulated,  100  lbs. .  z.6o 

Western  white,  granulated,  100  lbs .  1 .65 

Quaker,  36  packages .  2.75 

Farina,  Hecker’s,  24  i's,  per  case .  x.  40 

“  Schumacker’s,  24  packages,  per  case..  1.20 
Beans — 

California  Lima . per  lb.  .05% 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  s.37}£ 

Marrows,  Extra  Choice,  grain  bags. ...bush.  2  35 
Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  a .  40 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.35 

Pea.  fancy,  Michigan,  grain  bags . bushel  2.35 

Red  Kidneys .  *•  1. 55 

Peas-  - 

Green . per  bushel  2  17  54 

Scotch . «  *'3S 

Split,  yellow .  ••  ,.10 

"  green .  «<  ^ 
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Lcntllt — 

ito-lb.  bags . . . per  lb. 

Lest  quantity . . . . .  " 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Lett  quantity . . . .  “ 

Hominy — 

Lea's  Breakfast,  10  pkgt..., . case  z 

Lea't  Pearl,  100  lbt . per  bag  2 

Schumacher' 1  Breakfast,  10  pkgs.  to  case....  1 

Western  Pearl,  100  lb.  bags .  1 

Western  Grits,  100  lb.  bags.. .  1 

Barley- 

No.  3,  xoo-tb.  . - . - .  4. 

Noodles,  Climax,  24  10c.  pkgt.,  asst.,  case .  z, 

“  48  jc.  pkgt  ,  oase .  1 

“  asatd.,  24  5c.,  is  10c.  cate...  1. 

Smith's,  30  10  c.  packages .  1 . 

"  “  assorted,  5  and  10  c .  1 , 

Golden  Egg,  5  and  10  cent .  1 . 

Golden  Egg,  5  cent .  1 

Golden  Egg,  10  cent . . .  1 , 

0  atznoai,  t»,  per  bbl . ...„ .  7 

“  keg*  100  lbs.,  per  kef .  3. 

oaten  Goods,  In  cases —  Per 

A  vena,  18  packages.... .  z, 

Banner  Cats,  so  packages. . . .  4 

Friends'  Oats,  36  packages  . . 

H.  O.  Oats.  24  packages .  3, 

Mother's,  18  pacaages . . .  x  . 

Quaker,  x8  small  size .  x . 

Quaker,  10  large  size .  a. 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs . . .  g 

Avena,  per  keg,  90  lbs . 

Standard,  180-lb.  bblz . . .  6  45 

"  90-lb.  .  3.10 

Sago — 

Fine,  bags  about  160  lbs .  0,v 

50-ib.  lots .  :0;2 

Admiral,  Pearl,  sg's . . . 0gy 

Tap  oca,  Instantaneous,  501’s. . ggu 

“  Colburn’s  Hasty,  36  pkgs.. . 0714 

“  Minute,  ^-groes,  per  boa .  2.85 

"  Flake,  about  125  lbs . .per  lb.  .04% 

“  “  less  quantity .  “  .0554 

*'  Pearl,  2I0  lb* .  “  .04^ 

'•  "  less  quantity . . .  ••  .,>5 


,o6>; 

07 

06H 

.06% 

,65 

■25 

.30 

,70 

05 

07 

00 

15 

35 

20 

90 

9« 

55 

55 

55 

40 

85 

case 

55 

35 

OO 

75 

55 

20 
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Purina  Whole  Wheat  Flour,  20  5's . per  case  4 .20 

Egg-O-See.  36  packages .  a  .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2  65 

Cook's  Malm  Rice,  36  a-fb.  packages .  4.20 

Cerealine  Flakes,  36  packages .  2.35 

Mapl  Flxtke.36  “  . .  |  7, 

Shredded  Whole  Wheat,  50  packages.... ......  5.00 

“  "  “  23  ••  -  2.60 

Cream  Wheat,  36  packages. .  4.50 

Apetiza,  24  packages . . .  a . 88 

Flaked  Rice,  Cook's,  24  packages .  a .  70 

Wheatlet,  30  packages .  3,50 

Wheatena,  36  Packs . . .  4.25 

Grape  Nuts,  24  packages . . .  2 . 70 

Korn  Kinks,  72  packages .  2.75 

Petti  john’s  Food,  18  packages.. . .  1.75 

Presto,  36  packages .  3  3,»» 

Quaker  Puffed  Rice,  36  packages . . .  2  70”“ 

Quaker  Wheat  Berries,  36  packages .  2.70 

Triscult,  30  packages. .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  size .  a-UK 

Zest,  24  packages,  is  cent  size . . .  1  80 

Zest,  *0  packages,  25  cent  size . . .  3  90 


CEREAL  SPECIALTIES. 

Ralzton  Hominy  Grits,  36  2-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  24  2’« . rer  case,  3.8s 

Ralston  Health  Food,  24  2's,  packages  "  3  00 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  doz  1 . 07^ 

Acidulated .  “  1  07% 

Cox's,  large .  “  x.crU 

“  small .  <« 

Plymouth  Rock,  Pink  or  White...—.  “  1.20 

Nelson’s . .  doz .  x.  35 

**  small  .  .  n c 

Bromangclon,  asaorted  3  do* .  “  .87^ 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  “  .80 

Jell-0,  assorted  flavors,  2  doz .  “  '87U 

Jell-O  Ice  Cream  Powder,  2  doz .  "  .0754 

Chalmer’s,  shredded .  1 ,00 

Chalmer's,  granulated . j'oo 

Chalmer’s,  No.  1  packages .  ’.5 

Peter  Cooper . 

Tryphosa.... . per  doz.  92W 

Imperial  Wine  Jelly . per  doz.  .95 

Gelatine,  McKinley's . per  doz.  .85 

Wetmores  Double  Refined,  36  xoc 

Pkg* .  per  case  a. 70 

Kusto,  60  5-cent  packs . per  cast;  a  .00 

Puddlne,  assorted,  a  doz  ..................per  case  x.6o 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .00 
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macaroni.  f 

Larosa  Alphabets,  square,  *5  lbs . . . 

“  Elbows,  “  “  . . 

“  Marcaronl,  long,  “  „... 

“  square  “  .... 

Larosa  Spaghetti,  long,  *5  lbs _ ......... 

“  Vermicelli,  square,  “  . . . . 

“  Macaroni  bulk.  « 

Anger  Baking  Co.— 

“  Golden  Seal"  Egg  Nudeln,  fins,  medium 

and  broad,  48  5-cent  packages . ........  1 

24  10-cent  packages . . . . . .  1 

"Plain"  Noodles,  24  i-lb.  cartons. .  1 

_  “  “  48  X-lb.  “  .  , 

Egg  Alphabets.  48  5-cent  packages . .  1 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgi_...  1 
*4  s-cent  ABC  and  24  5-cent  Egg  Baxley...  1 
Macaroni  and  Spaghetti,  “La  Flair  de  Lis" 

brand  (French  style),  25  1/1  cartons .  2 

"Golden  Seal"  brand,  25  x/x  packages  (long)  x 
"  "  481/2  "  5-c.  size  1 

"  Golden  Seal  ”  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons .  1 

"  Golden  Seal  ’’  Egg  Macaroni,  25  xo-cent 

cartons. . , 

“Imperiale"  brand,  25  1/1  packages  (tong).  1 
Vermicelli,  ABC  (aiphabrti)  Elbows,  i-lb. 

cartons,  24  packages . 1 

Spice  Drops,  In  baskets,  20  lbs . .  x 

“  In  boxes,  1*  lbs . .  1 

Small  Lebkucben  (Honey  Cakes),  xo  5-cent 

packages  hi  bundle. . per  bundle 

Bulk,  is-lb.  wooden  boxes . . . . 


FIXTURES. 

H.  F.  Heacock. 

Coles'  Coffee  Mill,  No.  7.. .  10 

U  it  | 

««  11  Jr— ~~ . .  16 

IOh.,.nmm...mmh.w...  ®3 

Stand,  No.  x8„ . .  45 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop.  10.00  Brass,  14 

“  Sugar,  “  a,  “  7.00  "  9 

“  Tea,  '•  3,  •<  6.00  “  ; 

“  Spices,  "  4,  "  5. no  '*  6 

Less  40  tier  cent,  disco  ant. 

600-lb.  Platform  Scale. . xa 

Standard  Cash  Register .  so 

Tea  Caddies,  round  front,  No.  t . per  dos.  0 

“  "  "  3. .  "  6 

A. 


The  Digestible  Part  of  Corn 


In  our  Winorr  Brand  of  Canned  Corn  we  do  away  with  the 
indigestible  hulls,  packing  only  the  kernels  of  the  corn,  which  we 
extract  by  a  special  device,  leaving  the  hulls  on  the  cob. 

There  is  no  other  brand  like  the  Winorr  brand,  and  it  will 
readily  sell  on  that  account.  It  is  most  delicious  and  entirely 
digestible ,  and  when  once  shown  will  always  be  in  demand 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vege¬ 
tables,  moist  and  condensed  Mince  Meat,  Catsup  and  Salad 
Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United  States. 

THE  CoRN/^ 

Without  Huli 


THE  PRESSING  &  ORR  COMPANY 

NORWALK,  OHIO 


You  Cannot  Afford  to  be 
Without  It! 

No  up-to-date  grocer  can  afford  to  allow  his 
competitor  obtain  the  business  that  should 
and  would  come  to  him  if  he  stocked 

Buchan’s  Toilet  Soaps 

Number  ‘‘363”  is  known  throughout  this 
entire  country  as  a  symbol  of  soap  purit}^ 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING.  NEW  YORK  CITY 


8M  .WRITING  TO  ADVERTISERS  KINDLY  7UtEINLTIOM  '  GROCBRV  WORLD 
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Tobacco  Cutters .  1-5° 

Alarm  Money  Drawers . . .  i  ■  5° 

Bag  and  Twine  Holder .  i  .oo 

Barrel  Coven,  Sunk  Handles,  21  In. ..per  doi.  a .  jo 
"  Top  “  ai  In...  “  a. 00 

Beef  Cutters .  6.00 

Bung  Borers,  Enterprise  No.  a,  i$4  to  a  In .  1.60 

Can  Openers,  “  Never  SUp” . per  do*.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters . . .  8.00 

Coffee  Mills,  Dell's  No.  9 .  3*  00 

“  “  . .  40.00 

“  “  is .  65.00 

Fruit  Augers,  t  prong .  1 . 50 

Measuring.  Faucets.. . .  a. 00 

Philadelphia  Scoop  Co’s  Sugar  Scoops 

Indestructible,  No.  4 . per  do*.  9.00 

"  5 .  “  12.00 

“  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3.. per  do*.  4 .  to 
“  “  4..  “  5.40 

“  “  5..  “  7-  20 

X  Quality,  No.  3 .  “  a  .  60 

4.m . . .  “  3*°° 

(•»«•••••  eeeeeeeeee  eeeeeeeee  3*  40 


Sherer’a  Eclipse  Counters 


No.  of 
Drawers. 
9 


No.  Length. 

634,  3  feet  8  inches, 

8)6,  4  feet  10  Inches, 

1034,  6  feet,  15 

ra )4,  7  feet  3  Inches,  18 

1434,  8  feet  6  Inches,  21 

1634,  9  feet  8  Indies,  24 

1834,  10  feet  10  laches,  27 

2054,  11  feet,  30 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  o.  b.,  Uion,  N  Y. 


Each. 
15. 00 
20.00 
25.00 
28.00 
31 .00 
35-o° 
40.00 
45.00 


S sales,  Dell’s,  Grocen’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

“  s  “  134 


•  I  ••  a 

H  it  ^ 

Grocers',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  z 
“  “  >34 

it  It  # 

ft  it  . 

It  ft  ^ 

Batchers’,  without  weights, No.o 

a  a  j 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL.. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  In  case..  “  .90 

Large  cartons  or  tins,  t  doz.  In  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  “  .90 

THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 7234 

Osprey,  2  doz . . . 60 

Tidal  Wave,  2  doz . 40 


MACKEREL. 


soo  lb. 

Ex.  Norway  Bloater.. 

zoo  lb. 

50  lb. 

10  lb. 

81b. 

Ex.  Norway,  No.  1...  50. co 

S5.60 

13  00 

2.75 

2.25 

Ex.  Norway,  No.  2...  36.00 

18.60 

9  SO 

2.05 

I  .69 

Ex.  Norway,  No.  3...  28  00 

14.60 

7.50 

165 

>•37 

Ex.  Norway,  No.  4...  24.00 

12.60 

6.  0 

1  *45 

X  .21 

Ex.  Bloaters,  xxx .  40.00 

20.60 

10.45 

«• 2, 

>95 

Ex.  Bloaters,  xx .  38  co 

X9.60 

XO.OO 

2.15 

i  77 

Fancy  Shore,  No.  1...  37.00 
Med.  Shore,  No.  1  ...  26.00 

19.10 

9*75 

2.X0 

>■73 

13.50 

6  90 

i-55 

1.99 

Large  Irish,  No.  a . 24  oo 

12  60 

6.50 

*•45 

X.2I 

Extra  Irish,  No.  2 . 23.00 

ia.xo 

6.25 

1.40 

I. 17 

Medium  Irish,  No.  2..  22.50 

ii. 85 

6  c8 

1.38 

I  .T5 

Small  Irish,  No.  a .  22,00 

Irish,  No.  3 . 

Large,  No.  3 . ao.oo 

11.60 

6.  co 

1  *35 

I. >3 

10.60 

5  5» 

1.25 

1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.35 

Lab.  Split,  Lg. No.  1.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whltefish .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.10 

Shad,  No.  t.  Mess..... 

Haddock,  Pickled .... 


a. 00 

4- »o 


1  50 
1. 00 


.85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . . . . . o3 

Gilt  Edge,  40  lbs . . .  .06 

Favorite  Middies,  60  lbs . .  .12 

DRESSED  FISH  BRICKS. 

GUt  Edge,  s-lb.  bricks,  40  lbs . .  .07 

Snow  White,  r-lb.  bricks,  20  lb* . 08 

Favorite  Cod,  2-Ib.  bricks,  40  lbs . 08 34 


— 3fc— 

STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1 .30 

Screw  Top  Jan,  2  doz.  in  case . 90 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . . . . . 

Medium  Bank.— . 

Pollock . . . 

Hake . 

In  original  oases,  450  lbs.,  ]4c.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

Cromarty  Bloaten,  50s . per  box 

'•  “  zoos .  “ 


.09 
.c6 
•  05* 

.05 

.<434 


•17 

•  »7 

■  >‘34 

.27 

■  67  A 
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DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . o)% 

Fancy  N.  Y.  State,  48  r  lb . 1034 

Choice  N.  Y.  State,  5»-lb.  boxes . 0934 

Penn  54s,  60-lb.  bags . 07 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 2234 

Standard  Royals,  25  lbs . 19 

Cherries — 

California,  unpitted.  Black ,  25  lbs . 16 

California,  pitted.  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  recleaned,  36  is . 08 

Gold  Medal,  loose,  25  lbs . 08 

Private  Growth,  extra,  cleaned,  36  lbs . 08 

«  cleaned,  30  lb*,  balk. . 0734 

Peaches — 

Extra  Fancy,  pared,  23  lbs . - . 25 

Extra  Fancy  Muirs,  25  lbs . m34 

Extra  Fancy  Muirs,  50  lbs . 1434 

Fancy  Muirs,  25  lbs . 13% 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . Z2J4 

Choice  Yellows,  25  lbs . ii)4 

Pear* — 

Fancy  Calfiornta,  Bartlett,  25  lb.. . 13 


36- 


PRUNES. 

Boxes. 


S  S~_- 

U* 


20-  30,  25  lbs . 

30-  40,  25  “  . 

40-  50, 25  “ . 

40-  So,  5°  “ . 

50-  60,  25  “ . 

50-  60,  50  “ . 08 

..  .08 


.0954 

•08  % 

0834 


►»  . 
o 

I* 


■09 

.0834 

.08 

■°7% 

•0734 
•07  x 


.0634 


•05X 

•05X 


60-  70,  25 
60-  70,  50 
70-  80,  25 
70-  80,  50 
80-  90,  so 
90-100, 25 
90-100, 50 

100-120,  50  •* . 

25-30,  25  lbs..  Red  Star,  fancy,  Silver.... 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5o  lb . „ . 

**  a  “  50  lb . „ . 

Cxi.  Thompson  Seedless,  50  lbs... . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbt . 

Cal.  Seedless  Muscatels.  50  Ibsi . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

Ensign,  fancy,  36  xs . 

G.  &  S.  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  xs . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  xo  lbs.,  net.. 


.08H 

.08 

.07% 

.07 


a 

p 

b-o 

.0734 

•0734 

■otfi 

.0634 


•0534 


.>>34 

.0834 

■  0734 

■  o634 

■06  % 

07  , 
•734 
■o634 
.0634 
•0734 
•07 
.07  34 

•0934 

■°9  , 
.08% 

.08* 

.«?X 

*7* 

.1234 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  *  dozen. .  2 . 70 


*5- 


2.25 

*.50 


15-  and  25-cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  doz.  r5-cent  size,  34  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . .  "  “ 

2  doz.  15-cent  size.  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  2.75 

Kneipp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  In  case  . per  doz. 

24-Z2  oz.  package,  packed  2  oz.  In 


2.30 

2.05 

•■4734 


*.15 


Perfection  Rye  Coffee  24  1  lb.  pkgs.. 


HORSERADISH. 

Tumblers,  ro<.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  ro-c.,  Lord’s  Prayer,  2  doz.  “ 


1.25 

s.40 


•65 

■45 

.80 


It  isn’t  so  much  a  question  of 


(( 


Getting  Along”— the  other 

won’t 


fellow  may  get  along  so  much  faster  that  you 
be  in  the  race — 

What  you  want  to  do  is  to  uGet  Ahead ” 

Your  best  asset  is  “ENTERPRISE” 


66 


99 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SELF-PRIMING  QI 

and  MEASURING  t  IV 1 1 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 

The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 


IN  WRITING  TO  XClMBRTtSBRS  KINDLY  TUIBNTION 
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ink. 

Arnold's,  black,  3032 . per  bottle  .  48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032... . ....per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  2. 

Macbeth,  Pearl  Top .  3.9a  4.10  4.80 

Acme  Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . 4X  doz.  3.38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

“  “  dec.,  107,  "  .90  1. 00 

No.  0.  No.  1.  No.  2 

Banner  Burners . 45  .55  .75 

No  charge  for  packages. 

Oil  Cans — 

i-gallon,  Glass . per  doz  2.25 

1-  “  Galvanized .  “  a. 10 

5-  “  Lenox,  Spout .  “  5.00 

5-  “  “  Spigot .  “  5.50 

5-  “  Columbia .  “  7.00 

5-  "  Banner . . .  “  8.00 

5-  11  Climax,  Pump .  “  10.00 

5-  “  Home  Rule,  Pump .  "  ta.oo 

Lanterns — 

No.  o,  Standard... . . . per  doz.  4.75 

No.  o.  Dash .  “  7.80 

Cold  Blast . .  “  8.00 

LIME. 

Prepared,  2  doz.  In  case . per  doz*  .52% 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05X 

“  “  25  lb.  boxes,  X  lb .  “  .06# 

Acme,  z  lb.,  sifting,  a5-lb.  boxes . 05 X 


LYE  AND  POTASH. 


Banner,  4  doz . 

Babbitt’s  Potash,  4  doz . 

.per  case 

3»  35 

tt 

3-3® 

Lewis’ . 

tt 

3-25 

Red  Seal,  2  doz . 

t 

2.87X 

“  4  do* . 

a 

3-65 

Popular,  4  do* . 

a 

1-45 

MATCHES. 

Per  gro 

Swift  &  Courtney's,  soo's,  3 -gross  case .  1. 75-1. 90 

“  4<»’s,  1  “  .  3  50-3  70 

"  500’s,  1  “  m...  3-75-4-00 

Blue  Hen,  soo’s,  1  “  „...  1.50-1.60 

•'  soo’s,  1  “  ....  4.00-4. 25 
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Per  Gross. 

Vulcan  Parlor,  65's . 41 

“  100's,  5-gross  In  case . 90 

SO®  ® •••••• *•••••  . . .  see  3*  95 

Vulcan  Safety,  65s,  No.  37 . 55 

65s,  No.  2 . 45 

Columbia  Safety,  No.  a,  5-gross  cases. . 55 

No.  37,  s-gross  cases. . 50 

“  100's,  5-gross  cases .  .90 

“  No.  15,  gross  cases .  1.20 

No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa  Parlors,  500’s .  3-50-3-75 

Searchlight,  500's. .  4.25-4.50 

Press,  zoo's . . .  1.80-1.90 

5®®  ••  eeeeeee  . . 4-50-4-75 

America,  soo  s .  1 . 30-3 . 35 

American  Paraffine,  500*8,  ex.  qual .  4.35 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  3  gross,  No.  3, 3,000 .  5.50 

Our  Darling,  X  gross.  No.  4,  1,000 .  2.75 

Superba,  3000s,  3  gross  to  case .  5 .00 

Red  Skin,  500s,  3  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  r  gross  to  case .  4.50 

Lenox,  400s,  I  gross  to  case .  3.00 

Red  Cross,  200s,  3  gross  to  case .  3.30 

Blue  Ribbon,  365s,  5  gross  to  case .  3  00 

Blue  Ribbon,  365s,  3  gross  to  case .  3 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  250s,  1  gross  to  case . 90 

Planet,  200s,  3  gross  to  case . 80 


MINCE  MEAT. 

John  Bower  ft  Co.: — 

Barrels  and  half  barrels,  Superior . per  lb.  .  08X 

28, 37  and  68-lb.  buckers,  “  “  .09 

20-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  •'  «  .  “  3.65 

5-lb.  glass  jars,  6  In  case.  “  . per  case  3.80 

28, 37  and  68-lb.  belts.,  XXX,  Superior..per  lb.  .23 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  .07X 

28, 37  and  68-lb.  buckets,  “  .  “  .08 

Wm.J.  Troth 

Barrels  and  half  barrels.  Famous . per  lb  .08X 

28, 37  and  60-lb.  buckets,  “  “  .09 

20-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  «  6  “  •'  .  «  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

28,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .23 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .07X 

28, 37  and  60-lb.  buckets,  “  “  .08 

Campbell's  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  W ells’ ,  bbls .  &  %  bbls.  &  so-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 
Crescent,  bbls.,  X  bbls.  and  30-lb.  kits  “  .04% 

Schlmmel's,  30-lb.  Kits,  bbls.,  X  bbls... per  lb.  .07% 

“  18  and  37  lb.  Kanalclns .  “  .08 

“  zo-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

“  5-lb.  “  ••  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  "  6.25 
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Natlonal,  30-lb.  Kits,  bbls.,  X  bbls . per  tb.  .05X 

Southwark,  30-lb.  pail*,  bbls.,  X  bbls.  “  .04X 

Atmore  ft  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.30 

No.  3,  glass  jars . per  case  6  jars  3.35 

Family — Seedless. 

No.  5,  wooden  palls . per  box  6  palls  3.75 

No.  20,  wooden  pails . per  box  6  pails  6.40 

No.  28,  37  and  68,  wooden  pails . 09X 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  08X 

Wooden  Palls,  28,  37  and  68  lbs . .  '  .09X 

Atmore's  Mincemeat,  No.  a,  2  doz.  in  case, 

per  doz . 2.00 

Cartons  Condensed,  (3  dozen  la  case,) 

per  gross. . 11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Pall*.  r8.  37  and  68  lbs...M_.  “  .08X 

Wooden  Kits,  No.  so  and  35 . 08 


OILS. 

Stove  Gasoline . . . per  gal.  .28 

Headlight,  25etest . . .  “  .2 2X 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  15.50 

“  Extra,  64  oz .  23.50 

‘  Mammoth,  quarts .  7.25 

“  Extra,  quarts .  6.75 

“  Extra,  pints . .  4  50 

"  Mammoth,  X  pints .  3.25 

“  Extra,  X  pints .  3.00 

Fourees,  39  ez..  Anted  bottle. .  4.75 

De  Lucques,  20  oz .  2.40 

Farcies .  3.75 

Queen,  6  oz .  2.30 

Pirn  Olas,  28  oz .  6.00 

Pim01aa,2ooz .  3.50 

California,  quart  tins .  3 . 50 

California,  pint  tins .  2.25 

California,  quart  bottles .  6. 50 

California,  individuals .  2.50 
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olive  OIL — Imported. 

Bertin  ft  Perrier’s,  extra  fancy,  qts.,  2  doz _  4.90 

“  “  pti.,  2  dox .  a. 90 

“  “  2.90 

Rae  s,  Lucca,  litre  bottles,  2  doz. 21.50 

S5-0Z.  bottles,  2  doz . . .  8.75 

Finest  Sublime,  qts.,  1  do*. .  i.je 

“  “  ptt.,sdo* .  7.50 

"  **  X-PU.,  a  doz._  4.7, 

"  “  8-0*.  flasks,  *X 

do* .  7.50 

11  **  rs-oz.  flasks, 

*X  doz._ .  9.00 

"  Sublime,  8-0*.  flasks,  *X  do*...  6.50 

•'  “  22-0*.  «  *X  do*...  8.00 

Rae's,Flne*tSubUme,2gal.,  zo  in  case,  per  gal.  a. 40 
Rae's  Finest  Sublime,  5  gal.,t  or  a  in  case, per  gl.  2.3* 

“  2  qt.,  40  to  case,  “  2.65 

Sublime,  t-qt.  tins,  40  to  case_ . .  s.  35 

“  X-gal.  tins,  20  to  case_.....„„  s .so 

“  z -gal.  tins,  20  to  case . .  s.zo 

“  5-gal.  tins,  2  or  2  to  case. .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4X  oz.  bottles .  4.75 

24  8  oz.  bottles . . .  7.50 

22  18  oz.  bottles . _ . .  8.75 

2  5  gal.  cans, case . 22.00 

20  1  gal.  cans, case .  *3. 20 

20  X  gal.  cans,  cue .  24  .20 

40  X  gal.  cans,  case .  25.30 

80  Yi  gal.  cans,  case .  27.50 

Bulk  at  fio  for  20  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  ol  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  2  doz.  to  case . ......  7.25 

Medium  bottles,  2  doz.  to  caae„ .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case . . . .  26  50 

z  gallon  tin,  4  tins  to  case. . . . .  22  .oo 

X  gallon  tin, 8  tins  to  case . . . 1...  22. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  z  doz.  la  caM....per  cast,  8.50 
Pint*,  “  s  “  «  *«  9.00 

X  Pints.  “  *  '  “  ._  “  4  75 

Oliver’s  Olive  Oil — 

3  dozen  large . . . 6.00 

2  dozen  medium . . . 6.75 

2  dozen  small . . . — . .  4.  *5 

6  r-gallon  tins . per  gal.  2.20 

30  X-gallon  tins . per  gal.  2 .20 

20  %-gaMon  tins . . . . . per  gal.  2.25 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  26,  2  doz . per  doz.  .95 

Stohrer’s,  No.  32,  2  doz . per  doz.  *.85 

Keystone,  bottles,  2  doz„ . per  doz.  .95 


L.  &  S.  Pickles  are  only  one  of  many 
brands  of  sweet  pickles  on  the  market — why 
should  you  push  them  instead  of  the  others  ? 

A  natural  question,  and  here’s  the  answer: 

L.  &  S.  Pickles  are  preserved  with 
granulated  sugar.  Many,  many  brands — it 
wouldn’t  be  fair  to  specify — are  sweetened 
with  saccharine,  a  harmful  chemical  sub¬ 
stance  made  from  coal  tar !  Besides  the 
harmfulness,  saccharine  only  sweetens  on  the 
outside  anyway ;  sugar  goes  clear  to  the 
heart  of  the  pickle  and  preserves  it  through 
and  through. 

That' s  why  you  should  choose  L.  <5c  S. 

Pickles.  3 

LUTZ  &  SCHRAMM  COMPANY 

ALLEGHENY,  PA. 


We  Will  Pay  You 

—  TO  PUSH  A  RIOS  a  — 1 


Besides  giving  you  a  good  profit 
on  Ariosa  Coffee  and  making  it 
so  widely  known  that  it  needs  an 
introduction  nowhere,  we  will  give 
yon  almost  any  article  of  merchan¬ 
dise  you  may  want  either  for  your 

X 

home  or  store  in  exchange  for  the 
vouchers  which  come  to  you  with 
every  case. 

If  3^ou  haven't  a  catalogue  we  will 
send  you  one. 

A  r buckle  Brothers 

NEW  YORK 
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PAPER. 

WRAPPING. 

Manila,  15  x  20,  full . per  ream  .  36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  ‘  .  37H 

"  Special,  15  x  20,  6  lbs.. .  “  .x8J£ 

Manilla,  Bakers’,  15  120,  10  reams  In 

bundle . per  ream  .  12 

“  Roll,  Grocers’,  9,  12, 15,  18,  20 

or  24  inches  wide.'. . per  lb.  .03^ 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide .  “  .03% 

“  Glazed  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  “  03% 

"  Glazed  Silk  Parchment,  12,  15,  / 

18,  20  or  24  Inches  wide .  “  -03% 

White  Tea  Paper,  12  x  16,  reg per  package  .14 

Wax  Butter  Paper . Per  package  .11 

Parchment  Butter  Paper  g  X  12...  “  -4° 


PAPER  BAGS.— Manila. 
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PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4. 75 

“  “  quarts .....  “  5-75 

"  10-oz.  jars .  “  2.50 

“  10-lb.  pails . per  pail  2.50 

Tripe,  10-lb.  palls . 1 . . . per  pall  .90 

“  5-gal.  kegs . per  keg  2.00 

Pig’s  Feet,  10-lb.  palls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 

Pickled  Beef  Salad,  in  glass . per  doz.  z .  10 

“  Tripe,  “  “  z  ■  10 

“  Ox  Heart,  “  “  1.10 

“  Pig’s  Feet,  “  "  1. 10 


Russian  Sardines . per  keg  75 

“  5-lb.  pails  . per  pall  .50 

“  zo-lb.  “  .  “  z.oo 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 

Loose,  barrels,  30  lbs . 


.18  54 
.18 


POPPING  CORN 

Brad’s  “  Tip-Top  ’’ : — 

50  10  oz.  packages . 

100  10  oz .  packages . 

24  20  oz.  packages . . . 

48  20  oz.  packages . 

I-X-L,  40  is.  White  Rice . 


Per  case 
2.10 
.  4  °° 

,  2.05 

4 .00 
.  2.75 


PEANUT  BUTTER. 

MacLaren’s — 

Small,  2  doz . . 

Medium,  2  doz . 

Large,  1  doz . 

Peanutene,  No.  2  jars,  2  doz . 

Peanutene,  No.  4  jam,  3  doz . 


Per  doz. 
•  92>4 
i-45 
.  2-75 
.  1.85 

.  -<)2sA 


PICKLES. 

William  Bros.,  32  gal.,  1500s .  10.75 

“  “  16  “  800s .  6.10 

"  “  16  “  600s .  5-25 

Barrels,  45  gal.,  1200s . . .  10.75 

10-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.3° 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1, 000s,  5  gal . . .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  "  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  a,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1  -00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz. . 95 

No.  8,  Sweet  Gherkins,  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . . . 97% 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 


Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 


2  doz. 

2  doz. 

1  doz. 

1  doz. 

54  doz. 

H  Pints. 

Pint!. 

Qt». 

1  Gal. 

225 

5  50 

4-7® 

*•35 

7.20 

Wood,  each— 


1  Gal. 

2  Gal. 

5  Gal.  10  to  45  Gals. 

Kit. 

Kit. 

Kit.  Per  Gal. 

1.20 

2. 30 

5.50  1.00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz. 

2  doz. 

1  doz.  1  doz.  %  doz. 

%  Pints. 

Pints. 

Qts.  %  Gal.  i  Gal. 

4.00 

7.00 

6.00  II. OO  10.20 

Wood,  each — 

r  Gal. 

2  Gal. 

5  Gal.  10  to  45  Gals, 

Kit. 

Kit. 

Kit.  Per  Gal. 

1 .70 

3-3° 

8.00  1.50 

VINEGAR. 

Duffy’s : — 

Pore  Apple  Vinegar,  Extra  old,  bbls. . 

“  “  “  40  grain,  bbls . 

Pure  Cider,  40  grain  . . . . 

Pure  Cider,  45  grain . 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 
White  Vinegar,  Distilled,  40  grain. . 

(I  •*  4J  “  . 

“  “  Extra  Strength . 

Crosse  &  Blackwell’s . per  doz. 


Per  gal. 
.16 
•  »5 
.12 
.IS 
.16 
.20 
.go 
.08 
.09 
.15 
2.00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . . . 

“  10-12  lbs . 

Picnics,  6-8  lbs . 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Beet,  sets  (city  smoked) . 

“  Tenders  and  Knucks . 


•  09K 

•°9lA 

.10 


.09 

.10 


•  IS 
.16 


“  Flats . 13 

“  Air  Dried,  sets . 20 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt.- . . . per  bbl.  17  00 

“  Family .  “  18.00 

Breakfast  Bacon,  rib  in . .  .10% 

“  boneless . 12 

S.  P.  Bellies,  14-15  lbs .  ■  09 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . . . 1 7 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10)2 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  56-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 

“  “  large . 12 

“  “  medium . 12 

“  "  small . 12 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 


Beef,  air-dried,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 


Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  .20 

Beef  Tongues . . . per  dos.  9  . 00-1 1 . 00 


Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 12% 

Premium  brand  Hams,  12  lb . 12 

Premium  brand  Hams,  14  lb . 1 1  % 

Premium  Drand  Hams,  16  lb . nji 

Premium  brand  Hams,  18  lb . 11% 

Premium  brand  skinned  Hams,  18-20  lb . ix 

Premium  brand  boiled  Hams,skinned,fatless  .22 

Premium  brand  Bacon . 19 

Premium  brand  Dried  Beef,  insides . .  .  20 

Premium  brand  Beef  Tongues,  shortcut . 16 

Winchester  brand  skinned  Hams,  all  aver . 10 

Winchester  brand  Picnics . 09 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


•o 


Pierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans 
to-lb.  Tin  Palls,  60  lbs . 

5  “  “  . 

3  “  “ 


ol% 
08  x 

09  J4 


7% 

8 

8>l 

8*4 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . . 

“  “  tubs . !<> 

“  “  3, 5  and  zo-lb.  cans.  .11 

Swift  &  Co. — 

Premium  brand,  tierces . 09*4 

Silver  Leaf  brand,  tierces . cKJJ 

Jewel,  compound,  tierces . 07*4 

Cotosuet  tierces . 07 


DRESSED  MEATS. 


City  Dressed  Beef—  Per  lh 

Choice,  native . 08  -.09 

Common  to  fair,  native . -.06  -.07 

Western  Dressed  Beef — 

Choice,  native  cattle . 08  -.09 

Common  to  fair  “  . . - . 06  -.07 

City  Dressed  Veal — 

Prime . - .  -.13 

Good  to  choice .  -.08 

Dressed  Hogs — 

Pigs .  --C7 

Hogs,  heavy . -  -.07 

“  180  lbs . -.07 

“  160  lbs .  -.07 

“  140  lbs . -.07 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls- .  .09 

Sheep,  choice . — .  .12 

“  medium- . -  .08 


BUTCHERS’  SUNDRIES. 


Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1.03 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 


Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  I O N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  H>  R  S  OB'  HONBY-OURK  BRAND 

Beef,  Beef  Tongues,  |  T  /k  myf  ^  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  JT1  /V  IV1  LARD  a  Specialty 
BOIL.  ED  MAMS  AND  BEEF  TONGUES 

XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  OOODS 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift's  PRE¬ 
MIUM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  are  uniform  ? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift's 
PREMIUM  Hams  scarcely  vary  a 
hair's  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 
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Calf  Heads,  scalded . 

Sweetbreads,  veal . 

“  beef . 

Calf  Liven . 

. per  pair  .60-. 90 

. per  do x.  x.oo 

Beef  Kidneys . 

. per  dox.  x.oo 

Ox  Tails . . . . . 

. . per  dox.  50-  .65 

Rolls,  beef . 

.  .  x8 

Fresh  Pork,  loins,  dty . 

“  western .  .  is 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 
rues h  killed. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . 18  -.20 

“  Y.  T.,  15  to  17  lbs . 18  -.20 

Old  hens  and  toms . 16  >.18 

Common  to  Good . 14  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fsutcy . 22  -.24 

Western,  4  to  4%  lbs.  to  pair,  fancy ,..  .18  -.20 

“  3  to  354  lbs.  to  pair,  fancy  ...  .18  -.22 

"  fair  to  good.-. . 15  -.16 

fowls — 

Western,  fancy . 24  -  15 

Heavy  Roasters,  4  to  5  lbs . 14  -.16 

Fair  to  good. . 12  -.13 

Old  cocks . 10  -.11 

Western  capons,  fancy . 22  -.24 

"  “  small . . „  .20  -.21 

Squabs —  Per  dor. 

Prime,  large,  ancy .  4.00-4.50 

Mixed .  3.00-3.50 

Dark .  1.50-2.00 


LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1 %  to  a  lbs . 15  -.17 

Large  Springers . 14  -.15 

Fowls . .  .14  -.15 

Roosters .  -.  10 

Ducks  . . . .  -.15 


POULTRY  SEASONING. 
Hell's  Spiced  Seasoning — 


Small  or  No.  x,  2  doz.  In  case.. 

“  I  “ 

If 

85 

.85 

1.40 

«< 

2- lb.  “  % 

3- lh  «  %  •< 

<1 

It 

3-75 

3.40 

8.70 

5-lb.  ••  a 

II 

-48- 

SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  5  45 

Extra  Quality,  15  gals.,  kegs .  2.25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .qo 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  ,8e 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  %  lb. .per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  "  s .  35 
No.  a,  “  “  1  “  "  4.25 

No  3,  **  "  %  •>  “  6.50 

No.  4,  “  "  %  “  •*  8.50 

P.  P.  Sauce,  s  doz.,  No.  z .  •'  1.50 

fctmore’s  QcbuIbc  English  Pina  Pudding- 
Seedless  : — 

Individual,  per  case  ot  2  doz .  a. 00 

i-lb.  cans,  “  1  “  s.25 

a-lb.  "  “  1  “  .  4.00 

3- lb.  "  "  %  “  .  3  *5 

4- lb.  •«  '•  g  “  . .. .  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . .  .95 

American,  assorted,  uncolored,  No.  io,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . _ . nVc 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  palls . 1354 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  palls . 06;^ 

Southwark,  4j£-lb.  toy  pails,  %  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars  ....'. . . .  1.05 

Apple,  Southwark,  No.  3,  tins .  1.15 

Apple,  No.  5,  toy  pails .  2.80 

Apple,  30-lb.  pails . per  pail  1 .15 

Apple,  20-lb.  crocks  . . per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .07W 

Jams—  Per  doz. 

Schimmel’s,  pure.  No.  12,  tumblers .  1 .95 

Southwark,  assorted.  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82^ 

Schimmel’s,  pure .  1 .60 

Warwick's  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . .  4.00 

K-lb.  “  .  2.23 
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Curtic*  Bros.  Preserves — 

Per  Dos 

Cherries,  jars. . . 

Strawberries,  “  . . 

. .  4-85 

Raspberries,  “  . . 

.  4  60 

Apricots.  “  peeled . 

Pineapple,  “  . . . 

. - .  4  85 

. . .  4 . 60 

DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 

Essence  Peppermint .  o  85  1.95 

Castor  Oil . 45  .85  Z*9S 

Sweet  Oil . 40  .85  1.95 

Spirits  Nitre . 45  85  1  95 

Spirits  Camphor .  85  >  .95 

Spirits  Painters’  Commercial... _  .45  .85  1  95 

Paregoric . 45  .85  1.95 

Glycerine .  45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  z.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  x.95 

Balsam  de  Malta . . . 45  .85  1  95 

Bateman  Drops,  rd  bots . . . 45  .85  1.95 

Godfrey's  Cordial,  rd  bots . 45  .85  195 

Turpentine . 45  .85  j  95 

Machine  Oil . 45  .85 

Laudanum,  15c. -size . per  doz.,  1.20 

Laudanum,  25c. -size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  r-Ib.,  24-lb.  per  ca.  2 .40 
“  “  “  “  “  2.60 

“  "  *'  tf-lb.,  «•  “  2.80 

Anker’s  Beef  Capsules . . . . .  3.00 

Borax,  Powdered,  bulk . „ . .  per  lb.  .08 

“  Lump,  bulk .  “  .08 

Butter  Color,  W.  &  R. . . . per  doz.  s  .00 

Bluestone,  balk . . . per  lb.  .09 

Copperas . . . perlb  .oiji 
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Camphor,  gun,  i-oz.  blocks . — .  ‘ 

“  Flakes,  250  bbis  ._ . .  *' 

“  "  less  quantity .  " 

“  Tar  Balls,  bbis.,  350  lbs .  '! 

"  "  less  quantity . . . . . 

Castorla,  Fletcher's . . . .  per  doz. 

"  Pitcher's . . .  ** 

Carbonate  of  Ammonia. . .  " 

Epsom  Salts . . —..........perlb. 

Glauber  Salts... . . .... . perlb. 

Glue,  ordinary . — . 

Glue,  white . . . . . 

Glue.. . .... . . . . .  “ 

Goff's  Cough  Syrup,  25c.  slse. ......... per  doz. 

Goff's  Herb  Bitters,  25c.  size............  " 

Goff's  Oil  Liniment,  25c.  size .  " 

Goff's  Sarsaparilla,  50c.  size......— ...per  doz. 

Goff’s  Worm  Syrup,  15c.  size .  “ 

Goff  '1  Horae  and  Cattle  Pwd.,  15c .size  " 

Goff’s  Dyspepsia  Tablets,  xoc.  size...  “ 

Gum  Arabic . ..........perlb. 

Haarlem  Oil . per  doz. 

Licorice,  P.  &  S.,  jc.  stick,  Imported-  " 

"  M.  &  R.,  5-lb.  ooxet- . per  lb. 

*  “  Lozenges,  5-lb.  boxes,  “ 

“  Y. &S.,  "  5-lb.  glass  front,  “ 

"  5-lb.  bx.,4*s,  6’s,  8’s,  is’s,  x6's,  •• 

"  Root... . —  " 

Putty,  25-lb.  cans . . . . . per  100  lbs. 

“  50-lb.  cans .  " 

Petroleum  Jelly,  screw  top,  5-c.  size..  “ 

“  “  io.c.  “  ..  " 

Paris  Green,  xoo-xas-lb.  kegs . per  lb. 

“  V-lb.  packages . — .  “ 

“  K-lb.  "  . .  “ 

•*  x-lb.  “  ... . .  “ 

Jamaica  Ginger,  Hires',  flasks . ...per  doz. 

Rosin . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

*'  granulated,  kegs,  *  zoo  ‘  “ 

Sulphu,  Flour,  175Tb.  barrels.  .  ..per  100  lbs. 

“  zoo-lb.  baga . . . 

“  lesz  quantity . . . _. . 

Venetian  Red . per  lb. 

Whiting . . .  «  .os 

x  os.  a  os. 

Husband  s  Magnesia... . . . per  dez.  1.85 

Bull's  Cough  Syrup. .  “  s.90 

Roach  Powder.  Omega,  4-oz.  cans . 80 

"  "  . . . per  gross  9.00 

Roachiault,  roc. -sire,  1  doz . per  doz.  .80 

Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . .40 

No.  10  . . . . . . . . . . .  .75 

Tube  V . . . . . . . — ...  .75 

McCormick  Sc  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . . . .80 

Roet  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . . . — . .  .80 

Quinine  Capsules . 75 


•95 

•  °»K 
02  yt 

.03* 

8. bo 

•  8j 
.11 
.01% 

•0954 

.30 

•  SI 

*•75 
*•75 
*■75 
3-50 
1. so 
1.20 
•75 

•  55 
■  4“ 
.36 
•*3 
.•7 

•  M 
.11 

1 .60 
*.5S 
•35 
•75 

*9X 

•34 

•33 

•3« 

.90 

»4 

•07 

•7 

'•45 

*5 

•03X 

.02 


Made  of.  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  ^ 

Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 


CANISTERS  and  CABINETS 


MORGAN  <&  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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W.  T.  Young’s  V zterinary  Remedies,  whole¬ 
sale  prices —  Per  doz. 

Absorbing .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerve  Powders .  s.oo 

Taroleom,  small  can.. „ . 6.00 

Tarolcum,  large  can .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  CoUc  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Add  Phosphate,  Horsfcrd's.„ . per  doz.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax.„ .  .03 

Silver  Sand... . per  bbl.  1 .  sg 

Tar,  pints . per  doz.  -75 

“  quarts .  “  s.oo 

"  gallons . each  .30 

“  %  barrels .  '*  3.50 

“  Darrels .  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  x-lb.  packages 

and  premiums . per  case  3 . 73 

U.  S,  Nerve  and  Bone  Liniment,  S5C.  else...  s.oo 

McCord’s  Magic  Medicine,  35c.  size .  s.oo 

50c.  size .  4.00 

McCormick's  Tasteless  Chill  Tonic,  age.  size  s.oo 

50c.  size  4.00 

McCormick's  Watermelon  Syrup,  goc.  size..  4.00 
Wondercure  Headache  Powders,  10c.  slse...  .80 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio..... . 10c.  size  .85 

15c.  size  s.oo 
age.  size  3.73 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

zoc.  size  .80 
igc.  size  1.73 
33c.  size  3.00 

Sauer's  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla, . per  doz.  .43 

No.  s,  Vanilla  and  Rose . . .  “  .90 

No.  a,  Lemon  and  assorted .  "  .85 

No.  4,  “  **  .  “  s.oo 

No.  4,  Vanilla .  “  a. 35 

Assorted  cases,  Nos.  1  and  2 .  so. 80 

“  Nos.  1,  z  and  4 .  11.80 
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Bulk.  Pts.  Qts.  X-Gal. 

XXX  Vanilla  . .  1.30  3.00  6.00 

XX  Vanilla . .  1.35  3.30  3.00 

X  Vanilla . . .  1.00  a.  00  4.00 

Lemon,  Ginger,  W In¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3.00 

Peach,  Rose,  Apricot, 

Violet .  1.30  s.75  3.30 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  1.15  s.sg  4.00 

Tea  eeeeeeeeeeseeseeeesseeeseeee  ••••••  >•••••  •••••• 

Ext.  Vanilla,  Kitchen  Queen,  No.  zg,  per  doz. 

“  .<  «  No  << 

<<  <■  •  «  ••  Mo.  x,  M 

*«  Lemon,  "  “  No.  35,  “ 

,,  i<  .<  No.  zX,  “ 

'«  •'  **  “  No.  X,  “ 

Ingersoll’s  Flavoring  Extracts 
High  Grade  Vanilla . . 

Cl 

Select  Vanilla.. 

“  Lemon.. 

“  assorted. 


..per  doz. 


Gal. 

13.00 

10.00 

8.00 


6.00 

10.00 


7-50 

7.00 

s.oo 

.80 

•  45 

\E 

•45 

t-75 

i-75 

•  83 
.83 

•  »S 
•45 


LIQUID  RBHEBT  AND  TABLET* 

Knight’s  Liquid  Rennet .... - per  doz. 

Blair's  “  _ ......  " 

Hansen's  Junket  Tablets,  8  dot.,  per  dos. 
Blair's  Rennet  Tablets,  3  dos.,  per  dos. 

Union  Tablets,  I  dos.,  gc  ... _ _ _ 


i.iS 
1. 10 
•73 
•75 
•45 


CIDER. 

Per  gal. 

Corson's  Champagne . 18 

*•  Dry  Hard  . 30 

Bottled  Cider —  Per  case 

Duffy's  184s  Apple  Juice,  1  doz.  quarts .  3.50 

“  '*  3  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.7s 
“  “  s  doz.  pints .  4  -35 


-il- 

Mott's  Brand  Golden  Russet,  1  doz  quarts.. 
“  “  s  doz.  pints... 


3- 75 

4- »S 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5 -cent  packages .  3.73 

“  boxes,  30  packages . 33 

Gee  Whizz,  72  packs  . 47 

Fleer’s  Chiclets.  3  lbs.,  bulk .  1.25 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  2.73 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  “  3-lb.  «  . 06K 

Coronet,  choice,  i-lb.  pockets . 06 

“  *•  3-lb.  “  . 03X 

Imperial,  fancy  Japan,  i-lb.  pockets . 03H 

“  3-lb.  “  . 0  %U 

Pearl  Head,  5-lb.  cotton  sacks . 04)^ 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . . . 06 

Choice,  100-lb.  bags . 04K 

Prime,  100-lb.  bags . 03% 

Japan — 

Fancy,  100-Ib.  bags . . . 05^ 

Choice,  100-lb.  bags . 


SALT. 

WORCBBTBR  BALT. 

Worcester, bbls.,  contain  2S0  Iba. . .  3.50 

“  “  6obags,  s  lbs.,  11m...  4.00 

"  "  as  14  “  ...  3.73 

“  “  30  "  10  “  ...  3-75 

"  IIS  *'  2M  “  ...  4  00 

Worcester,  Irish  Linen,  bags,  S50  lbs .  s.50 

”  “  ‘  36  “ . 63 

«  *•  ••  28  “ . 33 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3.00 

“  Pretzel,  Dbls.  contain  2S0  lbs .  3.40 

"  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbls.  contain  180  lbs .  3.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  a.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  z .  60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  g  per 
cent,  discount ;  10  bbls.  or  more,  per  cent,  discount 
may  be  allowed. 


-il- 

W  or  coster  Packing  Salt,  70-lb.  cotton  bags.. 

«  »  <«  ,40-lb.  “ 

Agricultural  Salt,  zoo-lb.  burlaps . 


•  75 
.60 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .8754 

Durkee's,  large,  1  doz . per  doz.  4.00 

' 1  small,  s  doz .  **  s .  40 

Schlmmel's,  small,  2  doz . . . per  doz.  *87)4 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife's,  small,  2  doz .  1.45 

Snider's  Salad  Dressing : — 

Pints,  1  doz . per  do*.  1. 4a 

%  pints,  2  doz .  “  1.40 

Luncheon,  3  doz .  “  .90 

Gallons,  6  jugs  In  crate . per  jug  1 .25 


8AL  SODA. 

Bbls.,  375  lbs . . . ....per  too  .65 

Kegs,  130  lbs . . . per  iso  .85 

60-ib.  boxes,  bulk  or  granulated . 65 


SAUCES. 

Lea  A  Perrins'  Worcestershire,  large..  “ 

“  “  middle  «  4. go 

“  “  small..  «* 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77V4 

North  of  England  Sauce,  No.  8,  doz . 77)4 

Chef  Sauce,  2  doz.,  doz . me 

Snider’s  Chill  Sauce 

Pints,  1  doz . per  doz.  3.4* 

JCplnts,  2  doz . .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider's  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  z .  4s 

X  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 


“The  Pickles  and  Table  Condiments  pre- 

r 

pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


YEARS  THE  STANDARD 

BORDEN’S 

Eagle  Brand  Condensed 

Three  Generations  Attest  its  Merits  Give  Your  Trade  Satisfaction 


BORDEN'S  CONDENSED  MILK  CO. 


EST. 1857 


LEADERS  OF  QUALITY’ 


new  York 
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SEEDS. 


Canary  ,bazh.6o-lb  3.15 

Caraway . .  .  10 

Calory . 10 

Coriander, bleached  ,05 

Flax.. . 05 

Hemp,  buzh.4olb».  1.60 


Mustard,  Brown 
Mustard,  Yellow 
Rape,  per  lb... 
Poppy,  per  lb., 
Sunflower,  per  lb 


.07X 

•»7 

.05* 

.IO 

•0554 


Bl-Cnrb. 


SODA. 

,  kegt— . . . par  kef  1  .to 

balk,  tg-lb,  bores . per  lb. 

"  Babbitt's,  *5-lb.  boxes...  " 

Arm  ft  Hammer  bd.,  M’s,  36  lbs.... . per  lb. 

"  “  “  lbs.,  36  “  .  ** 

“  “  “  «,K,361b« .  “ 

Saleratus,  Babbitt’s  bd  ,  Id’s,  ag-lb.  bra.  “ 


■rj 

•  05H 
■oili 
•°5* 
•°4  « 


SOFT  DRINKS.  p«,dos. 

RootBeer  Extract,  Hires',  s  dos .  1.50 

Hires'  Root  Beer,  Carbonated,  s  dor . 87)4 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 87% 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  ‘‘  “  pints,  ados .  4.7s 

“  “  *•  K-plnts,  3  dos .  4.25 

“  “  “  3 -ounce,  8  dor. .  6.00 

“  "  “  )4-gallonj,  1  dos..,,  8.00 

"  "  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  3  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  a  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2 . 10 

lemon  Soda,  extra  quality,  2  doz .  2 . 10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross . . .  2.50 

Bon  Ami,  10-cent  size . gross  a. 50 

Electro  Silicon,  r  doz . per  doz.  .72 

Puts  Liquid,  large,  3  doz . per  gross,  16.50 

Puts  Liquid,  large,  3  doz . per  doz.  1.45 

Pntz  Liquid,  small . . . per  gross,  7.00 

Putz  Liquid,  small . ....per  doz.  .60 

Puts  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cams .  "  18.00 

No  s,  pint  cans . 11  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 


-*4-  » 

Solarlne  Bar  Polish — 

No.  13,  r-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  grots  18.00 


SOAP — Laundry.  Bars. 

Acme . ..7... . too 

Acorn . iso 

Ark. . 100 

American .  7a 

Bee . 100 

Best,  Babbitt . — . . . . . 100 

Babbitt's  New  York  City .  60 

Benzlne-ated . 100 

Big  Master . 70 

Brown .  60 

Borax,  Dreydoppel . 40 

“  Pearl,  Young  &  Co .  40 

“  Day  at  Frick,  Novelty .  40 

"  Handsome .  69 

“  Eavenson,  large . too 

“  “  small . . . 100 

“  Ktrkman’s . 100 

“  Red  Seal . 100 

“  Swift’s . too 

Circus . 100 

Cotton  Oil . 100 

Coal  Oil  Johnny . 100 

Cygnet . zoo 

Dobbins'  Electric . 100 

Dewey . 100 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid. . zoo 

German  Family . zoo 

Good  Morning  . roc 

Glycerine  Tar . zoo 

Gloss . 100 

Grand  Pa’s .  50 

“  zoo 

Ivory . zoo 

“  zoo 

Lenox . zoo 

Life  Buoy .  50 

“  100 

Lautz’s  Naphtha . zoo 

Magic  Cleaner..... . 100 

Marseilles,  laundry  size . zoo 

'•  5-cent  size . zoo 

“  toilet  size . zoo 

Mayer’s . zoo 

“  50 

Miller's  Naptha . zoo 

Naphtha,  Swift’s . zoo 

Naptha,  P.  &  G . zoo 

Octagon . zoo 

Old  Mill . zoo 

Ozone . zoo 


than 
5  bn. 

3  50 
*■45 
*•*5 
s.8o 
3  90 

370 

*•95 

4. 

2.90 
2.40 
2.60 
s  .80 

2.80 
3.ze 
4-75 
3-75 

3.80 
3 -85 
4.00 
35° 

5.80 

3-5754 

4.00 

4*5 

s.15 

4.00 

4.00 

3- 95 

4- 3° 
3.85 
3-75 
3-5° 

3lS 

3.80 
7.00 
4.00 

3*5 
2 .00 
4.00 
3.80 
3.00 

5- 83 
4.00 
4.00 
3.80 

1.90 
3-75 
3-75 
4.00 

3.90 
3-30 
3-75 
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Olelne,  Conway’s . . . . . . .  60  s.6o 

“  Golden.— .  60  2.55 

“  Kavcnson't . —  60  t.50 

“  Hamilton's . — .  60  a. 50 

“  Kirk's . 60  a.  25 

"  Philadelphia,  60 blocks . . .  s.60 

“  72  blocks . „ .  2.60 

“  Pennsylvania .  60  x.75 

“  Procter  &  Gamble— .  60  3.00 

"  Young's  Beet . 60  2  .86 

Pride,  Swift’s— . zoo  3.75 

Polo . iso  2.45 

Quaker  City,  boxes . —zoo  3 . 00 

“  tubs . — . 1  jo  4.70 

Sunlight,  oval . zoo  3.85 

“  twin  bars . zoo  3.95 

Santa  Claus— . . . 100  3.10 

Saratoga . 12c  a. 45 

Star . zoo  3.50 

Sunny  Monday . zoo  4.00 

White  Cloud . zoo  3.85 

Wool  Soap,  large . . . zoo  6.75 

Wool  Soap,  small . zoo  4.00 

| 

TOILET  SOAPS. 

Buttermilk  Cosmo . gross  6.60 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's..— . gross  4.05 

Castile,  Imported,  Conti . lb.  .13)4 

Castile,  Conti,  original  boxes . lb.  .11 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lls . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  10.15 

Maxine  Elliot . gross  8.10 

Oatmeal.  3  cakes  In  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

J^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  z .75 

Witch  Hazel,  3  cakes,  %  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 

SCOURING  SOAP. 

Day  &  Frick’s  Flint,  36  bars . . . — ,  1.14 

Young's,  48  bars .  1.80 

Brooks’  Crystal,  zoo  bars .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars . . .  s .  25 

“  Hand,  36  bars . - .  s.15 

Wrigley’s,  zoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. . . . . .  2.35 

SOAP  POWDER. 

Pearline,  lbs.,  -gross  boxes . per  box  s.70 

“  6  oz.,  100  packages .  “  1.65 

“  8-os.  packs .  “  s.70 
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Soapine,  No.  7,  100  packs .  1  37J4 

Soapine,  No.  12,  zoo  packs .  3.90 

Soapine,  No.  17,  36  packs .  2.42 % 

Baonitz  1 177b  r-owaer,  100  6-os.. ..................  2.35 

Flnola,  zoe  packages .  3.25 

Gold  Dust,  Falrbank's,  zoo  zs-oz.  packages  ...  4.00 
“  “  *4  4-lb.  “  -  4.50 

Naptha  Borax,  zoo  packages,  large . . 4.75 

“  100  5-cent  packages . . . .  3.75 

Klrknllne,  white,  14  4- lb.  packs . 3.55 

Kirkoline,  White,  100  5-cent  packages.. .  3.50 

Young's  Pearl  Borax,  60  i-lb.  packages...—..  3.60 

Snow  Boy  Washing  Powder,  24  4a. . . .  4.00 

502s— . 4.00 

"  “  zoo  is— . .  4.00 

Nine  O'clock  Tea,  too  packages . — ... _  3.15 

I-V  Washing  Tablets,  3  dos— . . per  dos.  .43 

Swift’s  Washing  Powder,  100  is .  3.85 

Swift's  Washing  Powder,  24  42 .  3.85 

Pennywash,  1  gross  and  144-t  cent  cakes  free..  10.25 


SPECIALTIES. 

Anker’s  Boullllon  Capsules . — .. 


j.oe 


PURE  GROUND 


Pepper — 

Black,  High  Grade . 15 

Black,  Low  Grade . 12)4 

White,  High  Grade . 

White,  Low  Grade . 

Red,  High  Grade .  . . 

Red,  Low  Grade .  . . 

Cinnamon — 

High  Grade . — .  .22 

Low  Grade . 13 

Cloves — 

High  Grade . 23 

Low  Grade . 18 

Allspice — 

High  Grade . 22)4 

Ginger — 

High  Grade . 25)4 

Low  Grade . is 

Mace- 

High  Grade .  . . 

Nutmegs — 

High  Grade . .  .31 

Mustard — 

Yellow,  High  Grade  — . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb. 


SPICKS 

Bbls. 


Boxs . 

Cinz. 

.l6 

.  x8 

.15)4 

.28 

•30 

.30 

•*3 

.21 

.16 

*3 

*5 

•«4 

.l6 

.*4 

.26 

•  19 

.21 

•*3X 

-15)4 

.26)4 

.*8)4 

•»3 

-J5 

•78 

.80 

•3* 

■34 

.20 

.22 

•IS 

•x7 

•  15 

•>7 

Per  dor. 

.  Gin- 

•  Hlb. 

•40 

M  lb. 

•75 

,  Gin- 

•  %  lb. 

.40 

«  lb. 

•75 

IL 


HUB  STORE  FIXTH5 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 


Offices  and  Showrooms 
18  to  14  S.  Seventh  St 


“As  Good  as  the  ‘J.  M.’ 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS. 


FULTON  &  WALKER  CO  •  PHILADELPHIA,  PA.: 
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lolbura’i  Philadelphia  Mustard 

,  D.  S.  F. :- 

5  cent  tins,  s  and  4  dos . . 

•  45 

Dime  size,  s  and  4  doz . . 

.85 

V  lb:  net,  tins,  s  and  4  dos.  .... 

X.00 

%  “  s  dos . - 

1.90 

z  “  i  doz. . . . 

<« 

3-70 

6  lb.  cans,  full  weight . 

•«3 

..  **  n 

.M 

lolman’s  Mustard,  D.  S.  F. 

I-lb.  dOl. 

5. 40 

X-lb.  tint  .IHIIHMimHIHHIINMIMIIMHI 

s.70 

34 -lb.  tins. 

z.45 

W*lb.  tins. . ........ ....... . 

.90 

iR-lb.  kegs . 

-43 

MUSTARD— Prepared.  Per  doz. 

Campbell's,  jar,  a  doz . 87}$ 

Jnlden’a,  No.  6,  with  spoon,  1  doz . 95 

Julden’s,  No.  ao,  with  spoon,  a  doz . 88 

leer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  a  doz . . . 78 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

a  doz . 90 

kiilk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 37% 


WHOLE  SPICES.  Per  lb. 

’epper,  Black . 09K 

Ulspice . _ . 07 

Cloves . . 

dace . 48 

Nutmegs,  large . 18 

"  Medium . .14 

Cinnamon  Bark,  China . 13 

“  Canton. . 13 

"  Java  Thin  Qnills,  5-lb.  rolls..  .30 

“  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . zi 


— S8— 

CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 06* 

Niagara,  4^-lb.,  z-lb.  "  — . .................  -04* 

Cream,  48-lb.,  i-lb.  “  . .  3.45 

Klngsford's.  40-lb.,  i-lb,  "  — .  o6ftj 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07# 

1  lb.  packages,  20  lb.  boxes . 0754 

Bbls,  about  200  lbs . o6j£ 


LAUNDRY  STARCH. 

Gilbert's  Laundry,  40-lb.  boxes . 03% 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs.  .05  74 

“  linen  Gloss,  3-lb.  cartons . 04% 

Klngsford’s,  Pure,  3-lb.  cartons . o6J£ 

“  Pore  Gloss,  lb.  packages . 06  *4 

“  Silver  Gloss,  12  6-lb.  wd.  Dxs...„  .07^ 

Duryea’s,  Superior,  3-lb.  cartons . c6^ 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bnlk . 03^ 

“  Satin  Gloss,  crates,  zs  6-lb.  wood 

boxes . 07^8 

Niagara,  laundry,  50-lb.  bulk  eeeeeeeeeeeeeeeeeeeeeee  •03* 

“  1  lb.  packages,  48  lbs . . . 047/5 

“  3-lb.  cartons,  48  lbs. .  04% 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages .  4  -  3° 

“  64  5-cent  “  . .  a. 20 

Elastic,  64  10-cent  packages .  5  ■<» 

“  64  5-cent  “  .  s.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish.  20  cakes . per  box  .50 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  .07^ 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 087^ 

Velvet  Gloss,  about  200  lbs . <"774 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 0654 

Sterling  Gloss,  50  lb.  boxes  per_ioo  lbs .  3.85 


STOVE  POLISH.  ptt  gro 

Enameline  Paste,  small,  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  7*  gross .  6.65 

Enameline,  Liquid,  small,  gross .  4.90 

Electlc  Paste,  H  gross  boxes .  4. so 

Magic  Paste,  K  gross  boxes .  4.75 

Parlor  Pride,  large  size . ......per  doz.  .87* 

“  “  . . per  gross  10.25 

“  small  size... . perdoz.  .70 

Climax  Enamel  ^  gro . per  gross  g.  40 

Black  Jack,  54  gross,  per  gross .  6.60 

Rising  San . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  10-cent  size. . .  “  7. so 


X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  54  gross . .  z  .25 

Per  box  of  %  gross . s.50 

Z4  dozen  to  gross .  5.00 

zo-ccnt  size.  No.  zo,  per  box  of  54  gross .  2.25 

Per  box  of  $4  gross  •eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee  4  *  SO 

Per  gross. .  9.00 


SUNDRIES. 


Bird  Food- 


Crystal,  40  packs,  round . 

perpkge. 

•°4* 

Kxcelalor,  24  packs- . 

McAllister,  36  packs . 

■osH 

It 

•  05^ 

Rosenstelnz,  zlb.  pkgs.,  z  doz . 

Bird  Gravel— 

•05* 

Bird  Food  Co.,  Red,  plntz,  3  doz., 

...per  doz. 

•35 

Red,  quarts,  3  doz . . 

.70 

Silver,  pints,  3  doz . 

•  35 

“  quarts.  3  doz . 

Bath  Brick,  25  bricks . 

.70 

.60 

Toothpicks,  Eureka,  ioo  boxes . 

I  8S 

Toothpicks,  Perfection,  2  doz . 

•  42* 

Royal  Glue,  z  doz . 

...per  doz. 

.80 

Paist’s  “  z  "  . . 

40 

Carpet  Tacks,  Wooden  Keg,  %  grots  case, 

assorted,  6,  8.  iot . 

Carpet  Tacks,  Silver  Steel,  4  oz . 

90 

.06  % 

6  oz . 

•07 

8  oz . - . 

II 

•07J4 

it 

.08  y~ 
.ool4 

12  OS . . . 

tl 

Matting  Tacks — 

No.  zo,  steel . per  doz. 

No.  zz,  steel . per  doz. 

No.  zs,  steel . per  doz. 

G.  B.  Weiss  &  Son — 

Sole  Leather,  No.  z,  .25;  No.  s,  .23;  No.  3, 

Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  : 

S%  Inches  high . 

5  Inches  high . . . 

4tt  Inches  high . 

4  inches  high . 

3 %  Inches  high . 

3  Inches  high . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  zo  cartons . 

Sticktlte  Fly  Paper,  zoo . per  case 

Sticktite  Fly  Paper,  zo  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPB,  TIB  TARN,  Btc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  “ 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 
lb.  bunches .  “ 


-80- 

Coarse  Hemp  Twine,  8  balls  to  lb..  In 

5-lb,  bunches . per  lb.  .z6 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jnte  Plow  Line,  8  yds.  to  lb .  “  .09 

Into  Clotheslines,  90  ft.  to  hank . per  doz.  z  .60 

Jute  Clotheslines.  zo8  ft  to  hank .  “  z.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLA3UB8. 

Extra  Fancy,  No.  668 . 

Extra  Fancy,  No.  669 . 

Fancy,  No  670 . 

Strictly  Choice,  No.  675 . . . 

Choice,  No.  664 . 

Black  Strap . . . 

Foundry  Molasses . . . 

B.  H.  F.,  Horse  Food  Molasses.- . .... 


«3 


RBFINBD  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  z  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  in  bbls . 50 

Fancy,  No  zoz . 32 

Fancy,  No.  zoo . 

Choice,  No.  576 . 

Prime,  No.  zos . 26 

PORTO  RICO  MOLASSBS. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  5zo,  compound . 25 

Porto  Rico,  No.  55Z . 15 

4 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.75 

Five  A,  for  confectionery . . .  2 . 85 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . perdoz.  .9  *)$ 

z  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  doz.  .87)4 

Karo,  25  cent  size,  z  doz .  2.25 


HENRY  TROEMNER’S 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


F»  MILL 


PRICE  LIST 


IVo.  192  MILL. 


HENRY  TROEMNER 

PHILADELPHIA,  PA.,  U.  S.  A. 

No.  911  ARCH  STREET 


INo.  19  MILL 


INo.  192 


WRITE  FOR 
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Baaner  In  jam.  compound . . . p 

White  Clover,  in  jut,  compound . - 

i  Pancake  S 


a4  qta . 

it  jf-gaiia.„ 

6  gal a . 


i  eo 

•95 

a.aj 
4. oo 
7.00 
ca.oo 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  doz.„ .  a  40 

*  "  medium,  doi.  1.40 

"  **  small,  doc . 90 

Vermont  Maple  Syrup,  gal.  tins . per  eel.  1.05 

“  “  X-gal.  tins per  doc  7.75 

Haven's  Maple  Syrup,  qt.  Bottles .  11  4.00 

“  “  pt.  bottles .  “  s.40 

Towle's  Log  Cabin  "Camp"  Syrup —  Per  doi. 


Gallon  cans,  6  In  case . 

Half-gallon  cant,  it  In  cats . 

.  4.19% 

Quart  bottles,  is  lu  cate . 

Pint  battles,  14  in  case . 

Jacket  eans . 

. 

CRESCENT  MAPLEINB. 

Per  dot. 

•-OI....— . . .  3.  SO 

4-®« . . . - .  *••* 

i-oc . . . — .  9.  jo 

li-OS . . .  it. 00 

S-oz  . eefeeieeeeeeeeeeeeeee . .  S  S  SOOSOSS  OS  OOOOOO  S  S  OOOOOSe  35  00 

tllona . each  n.oo 

OIL  OP  MAPLBINB.  Par  doi 

4  •  JO 

4*01  e  eoe esooos  eeooe e eooooosoe e ee see eooooosoe assess oooooe eeeee e  6  •  1 J 

8-01 . . . - .  15  o« 

f6-oz . . . . .  st. 00 

3101 . . .  48.00 

Gallons . . each  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doc. 

Little  Gem, parlor,  s  string . . .  a. 40 

N  U,  No.  6,  split  handles .  s.45 

Leader,  No.  6,  3  string  red  handles.- .  s.40 

Princess,  No.  4,  fancy  handles .  a. 75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . - . 90 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wail  Broom  Rack,  for  ia  brooms . 90 
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No.  WASHBOARDS.  Per  doi. 

69,  Good  Enough,  double,  spring  protector...  3.65 

J7,  Peerless.  double . . .  3.63 

0,  Seal  Globe,  double,  swing  protector . .  3.30 

61,  Peerless,  double,  spring  protector..- .  4.4s 

no,  Peerless,  single,  spring  protector .  3.5s 

100,  Northern  Queen,  single,  protector .  3.10 

101,  Tidal  Wave,  single,  protector . -..  3.7s 

118.  Good  Enough,  single,  protector  - .  3.15 

175,  Glass .  3.5s 

Murdock . -..  a.  75 

Celery  City .  3  .eo 

126,  Single  Ruby .  a. 60 

ra8.  Anchor,  single  head .  0.25 

130,  Little  Gem,  pail  board .  1 . 3$ 


BUCKETS.  Per  dec. 

O.  G.,  s  electric  hoops .  1.75 

O.  G.,  3  electric  hoops . . .  1  -9° 

Clear,  s  hoop . - . . .  1.65 

Clear,  3  hoop .  >-75 

Electric  Cedar,  a  hoop . . . .  a .  40 

Electric  Cedar,  3  hoop . . .  a  .60 

Pine,  3  galvanised  hoops . . . - . «...  a. so 

Galvanised,  ia  quart . — . — . .  a.oj 

Galvanised,  14  quart . — . . .  a .  35 


No.  BUTTER  DISHES.  Par  M 

1,  Solid  aval . . . 1.30 

a,  Solid  oval . . . .  1 . 50 

3,  Solid  oval...... i. 70 

j,  Solid  oval . . . .  a .  10 

1,  Wire  eada... . . . ....— . .  I  .ij 

s,  Wire  ends... ..........................................  1*35 

3,  Wire  ends, . . .  s  ■  55 

5,  Wire  ends .  1.95 

Picnic  Plates,  t  Inch . 2.10 

Picnic  Plates,  9  Inch .  2.35 

Crates  contain  S50  each. 


CLOTHES  PINS.  Per  box. 

5  gross . 48 

EGG  CRATES. 

Perfection . . 

Perfection,  10  sets  fillers .  1.95 
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BRUSHES. 

No.  SCRUB  BRUSHES.  Per  dot. 

as,  White  corner...... . - . 70 

23,  Medina  sine . . . .eo 

*7,  Large-. . . .  1 .00 

13,  Marble,  medium  else . . . 90 

00,  White . 45 

Handy  House . . . 4a 


Ne.  STOVE  BRUSHES.  Per  dec 

so,  Black  bristle,  carved  end,  wood  handle . 90 

if,  Black  bristle,  carved  end,  wood  handle .  1.40 

44,  All  bristle,  carved  end,  wood  handle .  a .  15 


Na.  SHOE  BRUSHES.  Per  dor. 

o,  Mexican  fibre -...„ . . . . . .  .90 

i,  Mexican  fibre,  large . . . -— .  i.se 

4,  Bristle  outside . . . . . .  1.30 

J,  All  brimle . . . . . — . .  1.75 

11,  ,  All  brittle,  large . . . . . .  i.lj 

iiX.  All  bristle,  extra  value . — _ _ _  s.ie 

19.  All  briMle,  spotted  whits— 3*50 


Ne.  WHITEWASH  BRUSHES.  Per  dor. 

t,  8  la.,  White  tampion.  eeeeeeeeoeeeeeeeeeeeeeeeaeeeee  -4® 

7.  7  2N‘a  tamploo- . . . . . .  45 

I,  8  la.,  White  tamplco. . .50 

6, 1  la.,  Family,  extra  heavy- . — . 75 

I,  6  ia.,  Family,  extra  heavy..— . - . 85 

re,  7  la.,  Faafiy,  extra  heavy— . . .  1 .00 

It,  I  la.,  Family,  extra  heavy—.— .  1.15 

5,  5  la.,  A.,  hair  bristle. .  1.15 

I,  6  la.,  A.,  hair  brittle. .  1.30 

10,  7  In.,  A.,  hair  bristle— .  1.85 

11,  8  In.,  A.,  hair  bristle. . . .  a. 13 

6,  5  in..  Ideal,  all  brittle,  3  row— .  1.85 

t,  6  in.,  Ideal,  all  brittle,  3  row— .  a. 35 

4,  Knotted,  all  brittle,  3  row . . .  1 . 50 

6,  Knotted,  all  bristle,  3  row .  1.95 

I,  Knotted,  all  bristle,  3  row .  2.50 

t,  6  in.,  Royal,  all  white  brittle .  a  .73 

Ne.  DUST  BRUSHES.  Per  dor. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  diawn,  extra .  1.13 

31,  All  hair,  wire  drawn .  a. 00 

1$,  White,  wire  drawn .  s .  80 

1,  7  in.,  All  hair,  flat  end .  1.95 

32,  7  in.,  Mixed,  round  end... .  3.00 

11X,  7  in.,  All  hair,  round  end. .  2.15 
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TOBACCOS— PLUG. 

Battle  Ax . 

Deer  Skin . 

Gold  Rope  - . 

Jolly  Tar  ..— . . 

Newsboy . . . 

Old  Hooeaty- . 

Piper  Heidaick  . . 

Spear  Head . . . 

Standard  Navy . . 

Toddy . 

Vtnco . - . 

Town  Talk . — , 


Per  lb. 

•  37 
•37 

•  5* 
39 
■39 

'64 

44 
37 

It 

a* 


SMOKING  TOBACCO. 


Briar  Pin 


m  IPG..  eeeees.ee  see..., 

Duke's  Mixture . . 

Greenback . . . 

Green  Turtle  — . — —  .... 

G.  A  A.  Navy,  3)3  os- . — 

Honest . . — 

Polar  Bear— _ _ _ 

Ripple  . . . . 

Sensation  . . 

Wild  1 


Par  lb 

•  3* 

3 

.28 

.34 

•39 

■09 

-39 

•39 

39 


YEAST  CAKE8. 

Compressed . - . . . per  dot.  .18 

Magic,  1 %  dor.  packages . — ... - per  box,  .  38 

Yeast  Foam,  1%  dos . per  box  .58 


14 


ft 
* 
ft 
ft 
ft 
si 
ft 
ft 
ft 
ft 
ft 
ft 
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ft 

ft 

I 
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.  Oliver’s  Olive 

Noted  for  its  purity  and  fine  flavor 

Oil 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 

1906,  and  the  Penna.  Food  Law  of  June  1 

.  IW; 

Cases,  x  dozen  large  bottles 

86.00 

Cases,  2  dozen  medium  bottles 

6.75 

Cases,  2  dozen  small  bottles 

4.25 

Cases,  tins,  2-5  gallons,  per  gallon 

2.00 

Cases,  tins,  6-1  jc«llons,  per  gallon 

2.10 

Cases,  tins,  io-M  gallons,  per  gallon  - 

2.20 

Cases,  tins,  20-K  gallons,  per  gallon  - 

2.25 

JOS.  M.  OLIVER  &  SO  INS 

IMPORTERS  S  South  Front  St.,  Philadelphls 

o. 

I 

* 

1 


I 


s 


Want  a  $10  M orris  Chair 
for  Nlothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
" Blue  Hen,"  “High  Card,”  '  Rex"  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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Does  me 
Depaitiul 
Stoie  TaKe 
some  oi 
youi  nano? 

Do  you  know  why 
you  lose  trade  to  the 
Department  Stores  ? 
It’s  because  when  these 
stores  are  closed  at 
night  the  windows  are  [ 
lighted  and  the  light  [ 
shows  bargains  in  gro-  | 
ceries.  These  offerings  j 
attract  passers  and  the 
next  day  they  come  in 
and  buy. 

You  can  do  the  same 
thin  g — m  a  k  e  your 
store  advertise  you 
while  it  is  closed — light 
it  well,  show  some¬ 
thing  in  your  windows 
that  will  attract  atten¬ 
tion  and  many  of  those 
who  see  it  will  come 
in  the  next  day.  One 
new  customer  will  pay 
the  cost  for  a  week. 
Write  us  and  we’ll 
show  you  how  to  do  it. 


THE  PHILADELPHIA 
ELECTRIC  COMPANY 

TENTH  &  CHESTNUT  STS. 


Do  You  Spend  Your 
Principal  When  You  Gould 
Live  on  the  Interest? 

The  grocer  who  does  unnecessary  work 
during  the  summer  is  as  foolish  as  the  man 
who  spends  his  principal  when  he  could  live 
on  the  interest  ? 

Franklin  Carton  Sugar  offers  you  a  way  of 

getting  rid  of  at  least  some  hard  work  during 
the  coming  summer — the  work  of  digging  up 
and  wrapping  sugar.  “You’ve  never  thought 
that  very  hard  work,”  you  say?  Well,  but  if 
you  can  get  rid  of  even  that  much  without  sac¬ 
rificing  anything,  hadn’t  you  better  do  it? 

“  Sacrificing  anything  !”  Why,  it’s  a  gain 
all  along  the  line.  Not  only  do  you  save  the 
work  ;  but  the  loss  that  comes  from  overweight 
when  you  sell  sugar  in  bulk. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


They 

Thought 

We 

Did 

Miracles 

If  we  could  make 
every  credit  grocer  un¬ 
derstand  how  clean  and 
wonderfully  strong  our 
collecting  plan  is,  we 
could  probably  get 
three-fourths  of  all  the 
credit  grocers  in  the 
the  country  on  our 
books — because  every 
credit  grocer  has  debts 
that  he  can’t  collect. 

Our  plan  has  had 
results  that  to  some 
merchants  have  seem¬ 
ed  almost  miraculous, 
since  we  have  literally 
squeezed  blood  from  a 
stone — yet  the  only 
thing  we  do  is  to  hunt 
for  the  weak  spot  in  the 
dead-beat’s  armor  — 
it’s  there  somewhere — 
and  plant  our  blow 
there. 

Write  us  for  your 
own  good. 

Union 

Mercantile 

Agency 

314  Court  Exchange  Building 
BRIDGEPORT,  CONN. 
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Be  [inns  advertising  on  these  pages  ate  all  well-mum 


FOOD 


VALUE 


Better  Than  Milk  or  Meat 


Royal  Peanut  Butter  is  one  of  the  most  healthful 
food  products  ever  manufactured.  We  want  you  to  tell 
this  to  your  customers,  and  as  a  real  incentive  for  you 
to  do  so  we  are  going  to  give  you  the  money  we  would 
otherwise  use  to  tell  consumers  of  its  merit.  Universal 
Coupons  packed  in  every  case  from  January  i,  1908. 
Remember,  it  is  the  best  thing  of  its  kind  ever  made. 
You  make  a  splendid  profit  on  it  and  the  coupons  are 
exchangeable  for  any  article  of  merchandise  you  may  need 
for  your  home  or  store. 


Cleveland  Health  Food  Co. 


Cleveland,  Ohio 


We  Want  Yon  to  Sell  This 


li MAX' 


P'.'E  CHICAG^ 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 


E.  B.  MOORE  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


“Every  Little  Bit  Added  to  What 
You’ve  Already  Got  Makes 
Just  a  Little  Bit  More” 


Wrigley’s  Soap  pays  you  better 

than  any  similar  article  on  the 
market.  By  pushing  it  you  will  add 
a  great  deal  more  to  your  profit. 
Universal  Coupons  in  each  box. 


THE  WR1QLEY  MANUFACTURING  CO. 


PHILADELPHIA,  PA. 


dXxxn  dXxxn  dXxxn  dXxxn  dXxxn  DXxXN  TyX  QXvx 


The  result  of  80  years'  experience  is 

DIXON’S 

=  POWDERED  = 

Stove  Polish 


Joseph  Dixon  made  the  first  stove 
polish  in  1827,  and  a  good  stove  polish 
it  was  too.  The  Dixon  Company  has 
been  making  good  stove  polish  ever 
since. 

The  new  Dixon  Stove  Polish  is  as 
good  as  So  years’  experience  can  make 
it.  No  adulteration,  a  generous  size 
box,  Universal  Coupons — this  means 
good  business  for  you.  Write  our 
Stove  Polish  Department  about  it. 


IOSEPH  DIXON  CRUCIBLE  CO. 


IERSEV  CITY,  IV.  I. 


dXxXn  dXxXn  dXx 


XxXn  XX<n  9>X 
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are  lie  test  on  me  market  and  an  tiling  you  oiitevspl  coupons 


Sell  Sea  Foam  Baking  Powder  because  it’s  the  best  leavener. 
Every  housekeeper  who  has  tried  it  knows  a  little  goes  further. 
All  your  customers  will  keep  using  it,  once  they  start. 

Failures  in  baking  are  impossible  with  Sea  Foam. 

Other  baking  powders  mean — taking  chances. 

A  big  saving  to  your  customers  over  trust  powders. 

Much  better  profit  for  you. 


JML 


It’s  too  good  not  to 
push.  UNIVERSAL 
COUPONS  in  every 
ease  for  the  grocer . 


Sea.  Foam  Baking  Powder  Co.,  1  and  2  Hudson  St.,  New  York 


Giving  It  To  You 

We  want  you  to  handle  our  Macaroni,  Spa¬ 
ghetti,  Noodles  and  Pastels. 

Why  should  you?  Partly  because  we  assure 
you  on  our  honor  they’re  as  good  as  Freihofer’s 
Bread.  We  must  make  a  superior  grade  of  these 
things  to  sell  them,  and  we  are  making  it. 

Another  reason  why  you  should  think  favorably 
of  these  goods  is  that  every  case  contains  Universal 
Coupons,  which  you  can  exchange  for  things  you 
want. 

We’re  spending  our  advertising  money  with  you 
instead  of  your  customer. 


VIE;  ININA  BAKIINQ  COMPANY 

PHILADELPHIA,  F»A. 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,  New  York 


I 

m 
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©PRIVATE 
f  ESTATE© 

coffee! 

E  A.CAUCHOIS &C0-THE  FULTON  MILLS ' 
NE.WY0RIE— PHILADELPHIA—  CHICAGO. 


ESTABLISHED  1851. 


A  BAG  FULL  OF  GOODNESS 

We  don’t  have  to  say  a  word  about  the  quality  of  Private  Estate  Coffee  to  the  many 
thousands  of  retailers  who  are  selling  it — their  customers  do  the  talking  for  it.  But  those 
who  haven’t  made  Private  Estate  their  Coffee  Leader  have  missed  a  chance  to  wean  their 
customers  away  from  the  Tea  and  Coffee  Stores.  It  can’t  be  beaten.  We  share  our  profit 
with  grocers  by  giving  them  Universal  Coupons  with  each  case. 

F.  A.  CAUCHOIS  &  CO. 

33-34  Fulton  Street,  New  York 


THE  FULTON  MILLS 


Philadelphia  Branch,  139  S.  Front  Street 


I 
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Baked 
Beans 
rOught- 
To  Be 
Baked 

Most  ‘‘baked”  bean 
manufacturers  are 
much  exercised  over 
the  status  of  their  goods 
under  the  National 
food  law.  Wh}'-  ?  Be¬ 
cause  their  beans  aren’t 
baked  at  all — they  are 
merely  boiled  or 
steamed.  It’s  a  ques¬ 
tion  whether  they  can 
be  sold  as  baked  beans. 

Actual  bakingmakes 
a  big  difference  not 
only  in  the  flavor  but 
in  everything  else. 
Boiling  or  steaming 
swells  the  bean  and 
makes  it  mushy.  Bak¬ 
ing  reduces  the  size 
and  make  it  not  mushy 
but  mealy.  Anybody 
can  see  and  taste  the 
difference  instantly. 

The  tomato  sauce 
used  on  L  &  S.  Baked 
Beans  is  genuine  tomato 
sauce  made  from  the 
ripe  tomatoes  ;  not  the 
catsup  that  is  often 
used. 


Lutz  &  Schramm 
Company 

ALLEGHENY,  PA. 


BACON 

AS  A  BREAKFAST  FOOD 


Tells 

Tale 


There  are  dozens  of  breakfast  foods  on  the  market 
but  none  of  them  can  take  the  place  of  Bacon  ;  nothing 
is  so  thoroughly  satisfying  and  nothing  adds  so  much 
zest  to  one’s  life  as  a  breakfast,  the  foundation  of 
which  is 


This  Bacon  is  selected  from  corn-fed  hogs, 
specially  cured  with  granulated  sugar,  mild  and  of 
exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label.  A  red  seal  is  attached  to  the 
cord,  stating  the  specific  merits  of  this  bacon,  which  is 
also  known  to  the  trade  as  the  “Five  B”  Bacon, 
because  of  its  name 

Burrs  Butternut  Boneless  Breakfast  Bacon 

This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899.  H 
has  had  a  steadily  increasing  sale  each  year,  and  to¬ 
day  is  the  best  known  and  most  used  Bacon  in 
Philadelphia. 

Burk’s  Lard 

Is  guaranteed  to  be  absolutely  pure  and  to  contain 
nothing  but  what  results  from  the  rendering  of  good, 
wholesome  hog  fat  and  to  contain  all  its  original 
properties,  none  of  which  has  been  extracted. 

Many  brands  of  Lard  are  “pure,”  but  the  rich  oils 
have  been  extracted  so  that  the  manufacturers  can 
make  a  larger  profit. 

Such  Lard  is  not  to  be  compared  with  Burk's , 
because  it  lacks  richness,  and  while  cheaper  in  price 
is  in  reality  dearer  because  a  larger  quantity  must  be 
used  to  produce  the  result. 

Get  in  touch  with  us. 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  mau,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will .  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight's  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
— we  are  sure  of  more.  You  are 
certaiu  of  their  absolute  purity  and 
a  good  profit. 


Louis  1 5  u  k 

GIRARD  AYE.  and  THIRD  ST.,  PHILADELPHIA 


KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 


IN  inZRITINC  TO  HDVEHTISERS  KINDLY  MENTION  "  GROCERY  WORLD" 


_  ... 


IN  WHICH  IS  INCORPORATED  THE 


PHILADELPHIA  CASH  GROCER. 

Entered  at  the  Philadelphia  Post-Office  as  Second-class  Matter. 


Vol.  XLV. 


Philadelphia  and  New  York,  February  24,  1908. 


No.  8. 


Contents. 

PAGE 

How  Co-operative  Delivery  Worked  in 
One  Town .  8 

Costs  $25  to  Sell  These .  8 

Dr.  Wiley  Overruled  in  Glucose  Contro¬ 
versy  . 8 

When  a  Grocer  Ought  to  be  a  Substitutor  9 


Cash  Change  Worked  Well .  10 

Says  the  Grocers’  Association  Reduced 
Food  Prices .  10 

New  Food  Board  Named .  11 

Two-Minute  Sermons  for  the  Retail 
Grocer .  n 


Editorial . 

As  to  Scrapple. 

Dr.  Wiley’s  First  Official  Defeat. 
The  Point  of  Brand  Names. 
Gambling  With  Nature. 

The  Jobbers’  “Special  Push.” 


The  New  York  Letter .  13 

Heart-to-Heart  Talks  With  Grocery 
Clerks .  14 

The  Grocery  Markets .  16 

Window  Dressing  Articles  Wanted .  17 

Individual  Market  Reports .  17 

Market  Notes .  18 

The  Science  of  Advertising .  19 

Food  Products  High  in  Other  Countries.  19 


Oleomargarine  Still  Selling  in  Pennsyl¬ 


vania  .  22 

The  Stroller’s  Column  (Contributed) .  25 

A  Conspiracy  Exposed. 

Association  News . - .  26 

Window  Dressing  for  Grocers .  27 

After  Peddler  Law  in  Northumberland 
County,  Pa .  27 

Book  Reviews .  28 

Correspondence .  30 

Two  Grocery  Schemes  from  New  York  ..  30 

Among  the  Trade .  30 

Want  Department .  30 

Baltimore  Prices-Current .  33 

New  York  Price-List . - .  34 

“  Grocery  World  ”  Prices-Current .  35 


Index  to  Advertisements. 


PAGE 

“  Advertising  World  ” .  24 

Anker’s  Bouillon  Capsules .  31 

American  Can  Co .  15 

Arbuckle  Bros .  44 

Armour  &  Co . . .  59 

*r 

Atsatt  Bros .  36 

Baker  Co.,  The  Franklin..' . Cover  1 

Baker  &  Co.,  Limited,  Walter .  28 

Baker,  W.  H . Cover  4 

Barber  &  Perkins .  10 

Beardsley’s  Sons,  J.  W .  5 

Bell  &  Sons,  Samuel .  41 

Bishop,  R.  W. ..  . .  29 

Blooker’s  Cocoa .  18 

Boston  Piano  and  Music  Co .  29 

Bower  &  Co.,  John .  45 

Bown  Bros . 25 

Brown  &  Co.,  P.  F .  46 

Buckley,  Elton  J_ .  8 

Burk,  Louis .  6 

Burt-Olney  Canning  Co . Cover  2 

Butler  Brothers .  23 

Cauchois  &  Co  ,  F.  A . 51 

Chalmers’  Sons,  James .  46 

Cleveland  Health  Food  Co .  4 


Consolidated  Law  Association,  Inc.,  The, 


Cover  2 

\  t 

Cowan  &  Sons,  H .  25 

Croft  &  Allen  Co .  38 

Daetwyler  &  Co.,  R..~ . .. .  32 

Dixon  Crucible  Co.,  Jos .  4 

Egg-O-See  Cereal  Co .  20 

Enterprise  Mfg.  Co.  of  Pa.,  The... .  43 

Esterbrook  Steel  Pen  Co.,  The . Cover  4 

Exton&Co.,A .  37 

Favorite  Cigar  Co .  32 


PAGl 

Fell  Manufacturing  Co.,  E.  C . Cover  2 

Fischer  &  Co.,  B .  n 

Fleischmann’s  Yeast .  31 

Forbes,  J.  P . ^ .  16 

Franklin  Sugar  Refining  Co .  3 

Freihofer  Vienna  Baking  Company .  5 

Fulton  &  Walker  Co . .  48 

Galesburg  Cornice  Works .  18 

Glenny  Glass  Co.,  The  Wm .  26 

Goff  &  Sons  Co.,  S.  B . Cover  1,  29 

Gold  Medal  Flour .  41 

Great  Western  Cereal  Co .  38 

Grocers’  Printing  Co .  31 

Hagan  &  Co.,  Arthur .  42 

Hires  Condensed  Milk  Co._ . Cover  4 

Indexed  Coupon  Books .  16 

Johnson,  A.  W .  22 

Kellogg  &  Sons,  H .  36 

Kingsbury,  H  P.  D .  44 

Kirk,  Foster  &  Co .  28 

Knight  Cooking  Extract  Co .  6 

Lautz  Bros.  &  Co .  Cover  2 

Lindsley  J.  V.,  &  Company .  50 

Lutz  &  Schramm  Co .  6 

Malta-Vita  Pure  Food  Co .  21 

Mentor  Cigarette  Co .  4  2 

Millbourne  Mills .  16 

Moore  &  Co.,  E.  B .  4 

McCahan  Sugar  Refining  Co.,  The  W.  J., 

Cover  3 

Neff  &  Co.,  J.  L .  41 

Niagara  Fish  Co .  26 

Nicelle  Olive  Oil  Co .  45 

Ohio  Match  Company .  40 

Oliver  &  Sons,  Jos.  M .  50 

Oswego  Maize  Products  Co .  <7 

Philadelphia  Electric  Co.,  The .  3 


PAG! 

Pcirson  &  Co.,  E.  V . . .  25 

Pressing  &  Orr  Co.,  The .  40 

Quaker  City  Preserve  Co .  29 

Rae’s  Lucca  Oil .  36 

Ralston  Purina  Mills . . .  42 

Ritter  Conserve  Co.,  Philip  J .  37 

Royal  Milling  Co .  41 

Royal  Specialty  Co .  31 

Sauer  Co.,  C.  F . Cover  4 

Scott  &  Co.,  Inc.,  John .  9 

Sea  Foam  Baking  Powder  Co .  5 

Shafer  Co.,  Jacob  C .  29 

Shane  Bros.  &  Wilson  Co .  16 

Shapleigh  Coffee  Co .  26 

Shinn  &  Kirk .  44 

Snider  Preserve  Co.,  The  T.  A .  15 

Star  Egg  Carrier  and  Tray  Mfg.  Co .  36 

Strasbaugh,  Silver  &  Co . . .  41 

Swift  &  Co .  45 

Swift  &  Co.,  Gloucester,  Mass .  25 

Toledo  Computing  Scale  Co . Cover  1 

Tongue  A  Bros.,  R.  E .  25 

Troemner,  Henry. . .  49 

Union  Mercantile  Agency .  3 

United  Store  Service  and  Tube  Co .  50 

Walker  Patent  Pivoted  Bln  Co._ .  48 

Washburn-Crosby  Co .  41 

Weller  Co.,  The  J . -....  Cover  3 

Welles  &  Davis  Mfg.  Co.,  The .  40 

Wells  &  Richardson  Co .  13 

Wilde’s  Sons  Co.,  Samuel . . Cover  3 

Wilkinson’s  Sons,  C .  20 

Williams  Bros.  Co.,  The . 47 

Wrigley  Mfg.  Co .  4 

Young  It  Co.,  Chaa.  W .  16 

Young,  P.  D.  F.,  W.  F.- . . .  31 

Zahn  Tobacco  Company,  J.  F .  50 


GROCERY  WORLD 


How  Co-operative  Delivery  Works  in 

One  Town 


In  Adrian,  Mich.,  It  Reduced  the  Cost  of  Deliveries  to  Two  Cents 
for  Meats  and  Three  Cents  for  Groceries.  Works  Better  in 
Every  Way  Than  Individual  Delivery. 


The  co-operative  method  of  de¬ 
livering  goods  has  been  in  use  in 
Adrian,  Mich.,  for  some  time.  It 
has  proved  exceedingly  popular 
to  the  merchants  of  the  town  and 
has  been  successful  beyond  all  ex¬ 
pectations.  Since  adopting  the 
system  of  delivery  the  dealers 
have  educated  the  people  to  order 
goods  but  once  or  twice  each  day 
instead  of  every  half  hour  as  here¬ 
tofore.  It  seemed  a  hardship  at 
first,  but  through  concentrated 
effort  the  merchants  have  won 
out  and  now  all  is  smooth  sailing. 

The  merchants  formed  a  stock 
company  and  members  buy 
shares  at  $100  each.  They  built 
a  barn  upon  leased  ground.  This 
building  is  about  50  x  100  feet 
and  is  constructed  of  brick 
throughout,  with  cement  floors 
suitable  for  horses  and  wagons. 
It  is  arranged  so  as  to  make  it 
particularly  adaptable  tO'  the  pur¬ 
pose  for  which  it  was  intended. 

When  the  system  was'  first  put 
into  use  the  merchants  had  a  hard 
time  to  adjust  matters  properly 
so  far  as  deliveries,  routes,  etc., 
were  concerned,  but  by  careful 
study  and  a  little  patience  this 
was  finally  adjusted  to  meet  all 
requirements.  They  have  twelve 
wagons,  and  all  are  kept  busy 
during  certain  times  of  the  year, 
while  at  other  times  they  fre¬ 
quently  cut  off)  a  few  wagons,  in¬ 
creasing  each  one  of  the  routes 
sufficiently  to  take  care  of  the 
territory  from  which  the  two  or 
three  wagons  were  taken.  They 
have  found  the  single  horse 
wagon  the  most  practical.  Four 
trips  over  each  route  are  made 
daily,  the  first  wagons  leaving  the 
various  stores  at  7.15  A.  M.  All 
wagons  then  drive  back  to  the 
barn,  where  they  are  unloaded 
and  routed.  Wagons  return  from 
their  delivery  routes  so  that  they 
may  again  leave  their  various 
stores  at  9.45  A.  M.  Two  de¬ 
liveries  are  made  in  the  afternoon. 
Each  customer  is  given  a  card  ex¬ 
plaining  the  delivery  system  and 
the  time  orders  must  reach  the 
store  in  order  that  they  be  de¬ 


livered  upon  a  certain  trip. 
Through  a  coupon  system  every 
merchant  keeps  track  of  the  vari¬ 
ous  jars,  oil  cans,  etc.,  that  leave 
his  store,  and  these  same  coupons 
are  used  to  check  up  the  number 
of  deliveries  made  from  any  one 
particular  store.  No  order  is  de¬ 
livered  upon  which  the  purchase 
amount  does  not  allow  sufficient 
profits  to  make  the  delivery. 

Deliveries  ten  members  have 
been  costing  2  cents  each  for 
meats  and  3  cents  for  groceries, 
whiLe  transient  dealers,  or  those 
holding  no  stock  in  the  company, 
must  pay  the  contract  price  of  2jA 
cents  for  meats  and  y/2  cents  for 
groceries.  Department  stores  pay 
5  cents  for  each  delivery. 

Merchants  wishing  to  send 
orders  C.  O.  D.  can  do  so,  as  each 
driver  is  given  a  certain  amount  of 
change  and  authorized  to  make 
collections. 

C.  A.  Wilson, 

Secretary  Adrian  Retail  Mer¬ 
chants’  Association. 

Adrian,  Mich.,'  Feb.  18,  1908. 


Costs  $25  to  Sell  These. 


Internal  Revenue  Commissioner  Issues 
List  of  Patent  Medicines  Sufficiently 
Alcoholic  to  Impose  Government  Tax 
on  Sellers.  Directly  Affects  General 
Storekeepers  Selling  Patent  Medi¬ 
cines. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Feb.  21,  1908. 

During  the  past  few  days  In¬ 
ternal  Revenue  Commissioner 
John  G.  Capers  has  sent  to  all 
deputy  commissioners  a  list  of 
patent  medicines  which  had  been 
found  to  contain  so  much  alcohol 
as  to  make  the  seller  liable  to  the 
Government  license  of  $25. 

There  are  just  fifty-four  of  these 
preparations  that  come  under  the 
ban  of  the  Internal  Revenue  De¬ 
partment,  that  is,  that  have  been 
found  from  analysis  to  contain 
sufficient  alcohol  to  require  the 
payment  of  the  special  tax  re¬ 
quired  by  the  Government,  and  in 
this  official  notification  the  deputy 


collector  is  directed  to  notify  all 
retail  dealers  in  his  district  who 
have  not  already  paid  the  special 
tax.  as  a  retail  dealer. 

The  list  is  as  follows.  All  gen¬ 
eral  storekeepers  selling  patent 
medicines  should  take  notice: —  • 

Angostura  Aromatic  Tincture  Bit¬ 
ters,  Aroma  Stomach  Bitters,  At¬ 
wood’s  La  Grippe  Specific,  Augauer 
Bitters,  Augauer  Kidney:Aid,  Bel- 
vederep  Stomach  Bitters,  Bonekam 
Stomach  Bitters,  Boonekamp  Bitters, 
De  Witt’s  Stomach  Bitters,  Dick’s 
Nutritive  Elixir,  Dr.  Dade’s  Black¬ 
berry  Cordial,  Dr.  Bouvier’s  Buchu 
Gin,  Dr.  Fowler’s  Meat  and  Malt, 
Dr.  Gray’s  Tonic  Bitters,  Dr.  Hor- 
tenbach  Stomach  Bitters,  Dr. 
Worme’s  Gesundheit  Bitters,  Dr.  Rat- 
tinger’s  Bitters,  Duffy’s  Malt  Whis¬ 
key,  Ducro’s  Alimentary  Elixir,  Gil¬ 
bert’s  Rejuvenating  Iron  and  Herb 
Juice,  Ginger  Tonic,  Ginseng  Cordial, 
Green’s  Chill  Tonic,  Harrison’s 
Quinine  Tonic,  Jerome’s  Dandelion 
Stomach  Bitters,  Jones’  Stomach  Bit¬ 


ters,  Juni-Kola,  Brown’s  Aromatic 
Cordial  Bitters,  Brown’s  Vi  Nerva 
Tonic,  Botanic  Bitters,  Cinchona 
Bitters,  Clifford’s  Cherry  Cure, 
Cooper’s  Nerve  Tonic,  Cuban  Gin- 
geric,  Dandelion  Bitters,  K.  K.  K., 
Katarno,  Kudros,  Lemon  Ginger, 
Laxa  Bark  Tonic,  Magen  Bitters, 
Meta  Multa,  Obermuller’s  Bitters, 
Old  Dr.  Scroggin’s  Bitters,  Panama 
Bitters,  Rockcandy  Cough  Cure, 
Royal  Pepsin  Tonic,  Scheetz  Bitter 
Cordial,  Smith’s  Bitters,  U-Go, 
Uncle  Josh’s  Dyspepsia  Cure,  War¬ 
ner’s  Stomach  Bitters,  Westphalia 
Stomach  Bitters,  William’s  Kidney 
Relief. 

Holt. 


Less  Ceylon  Tea  Brought  in  in  H>07. 

The  official  reports  of  the  ex¬ 
ports  of  Ceylon  tea  to  this  coun¬ 
try  during  the  year  1907  show  the 
figures  to  be  1 1,845,337  pounds,  as 
compared  with  12,241,870  pounds 
in  1906. 


Dr.  Wiley  Overruled  in  Glucose 
Controversy 

Secretaries  of  Treasury,  Agriculture  and  Commerce  and  Labor 
Decide  That  Glucose  May  be  Called  Corn  Syrup.  Decision 
a  Flat  Repudiation  for  Dr.  Wiley’s  Theories. 


Dr.  H.  W.  Wiley,  chairman  of 
the  Federal  Food  and  Drug 
Board,  is  no  longer  the  dominant 
factor  in  the  enforcement  of  the 
Federal  food  law.  Judging  from 
the  decision  just  handed  down  in 
the  glucose  case,  it  is  still  possible 
for  business  men  to  get  a  square 
deal  under  the  food  act.  The  de¬ 
cision  referred  to  is  that  glucose 
can  be  sold  labeled  corn  syrup, 
and  it  overturns  Dr.  Wiley  flatly. 

This  controversy  between  the 
Corn  Products  Co.,  chief  manu¬ 
facturer  of  glucose,  and  the  Fed¬ 
eral  Food  and  Drug  Board,  has 
been  several  times  referred  to  in 
this  journal.  The  Corn  Products 
Co.  wished  to  call  their  product 
“corn  syrup,”  contending  that  it 
was  in  every  sense  a  syrup  made 
from  corn,  and  that  the  term  glu¬ 
cose  would  always  mean  an  im¬ 
pure  adulteration  in  many  per¬ 
son’s  minds.  This  they  contended 
they  had  a  right  to  escape  if  they 
could. 

Dr.  Wiley  refused  to  permit 
the  concern  to  call  their  product 
corn  syrup,  and  the  Corn  Prod¬ 
ucts  Co.  accordingly  carried  the 
controversy  first  to  the  three 
secretaries  in  charge  of  the  food 
law,  the  secretaries  of  the  Treas¬ 
ury,  Agriculture  and  Commerce 
and  Labor,  and  finally  to  the 
President  himself.  After  much  1 


consideration  and  filing  of  briefs 
|  the  secretaries  decided  that  Dr. 
Wiley  was  wrong  and  straight¬ 
way  handed  down  the  following- 
decision  : — 

We  have  each  given  careful  con¬ 
sideration  to  the  labeling,  under  the 
pure  food  law,  of  the  thick  viscous 
syrup,  obtained  by  the  incomplete 
hydrolysis  of  the  starch  of  corn  and 
composed  essentially  of  dextrose, 
maltose  and  dextrine. 

In  our  opinion  it  is  lawful  to  label 
this  syrup  as  “corn  syrup,”  and  if  to 
the  corn  syrup  there  is  added  a  small 
percentage  of  refiner's  syrup,  a  prod¬ 
uct  of  the  cane,  the  mixture,  in  our 
judgment,  is  not  misbranded  if 
labeled  “corn  syrup  with  cane 
flavor.” 

There  is  some  difference  of 
opinion  as  to  whether  this  de¬ 
cision  applies  only  to  glucose  table 
syrup,  or  whether  it  also  includes 
the  manufactured  glucose  that  is 
used  chiefly  for  manufacturing 
purposes.  The  Corn  Products  Co. 
take  the  position  that  it  applies 
to  all  their  products  and  will  at 
once  change  the  name  from  glu¬ 
cose  to  “corn  syrup.” 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World" 

Attorney  and  Counsellor  at  Law 

730-731  Drexel  Building,  Philadelphia,  Pa. 

T.lrnhnn..  /  LO®t>*rd  1727 
Telephone.  |  Key;lone  7« 
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When  a  Grocer  Ought  to  be  a  Substitutor 


The  Other  Side  of  the  Substitution  of  Goods.  Where  a  Grocer 
Must  Substitute  or  Betray  His  Customer.  Must  Protect  His 
Customer  from  Paying  Exorbitantly  for  Mere  Name. 


There  are  two  sides  to  this  sub¬ 
stitution  question,  and  the  honest 
“substitutor”  (for  I  claim  there 
are  such)  is  entitled1  to  state  his 
case  and  to  a  respectful  hearing. 
While  I  am  a  firm  believer  in  ad¬ 
vertising  and  in  honest'  dealings, 
believing  also  that  no  article 
lacking  merit  can  be  brought  to 
lasting  success  by  sheer  force  of 
advertising,  I  contend  that  con¬ 
tinuous,  liberal  advertising  is  not 
always  proof  of  merit  in  the  prod¬ 
uct,  and  that  it  is  quite  possible 
for  an  article  of  the  same  general 
■character  which  is  not  advertised 
-generally  to  be  as  good  or  better 
.and  as  low  or  lower  in  price.  In 
which,  of  course,  I  am  treating  of 
more  or  less  rare  exceptions  and 
not  of  general  averages. 

If  I  were  a  retail  dealer  in  gro¬ 
ceries,  for  instance  (which  I  have 
been),  my  policy  would  be  to  sell 
my  customers  that  which  I  be¬ 
lieved  to  be  best  for  them,  quality 
and  price  considered.  Not  from 
an  excess  of  honesty,  but  purely 
for  selfish  reasons.  I  would  say 
to  them  frankly  over;  the  counter 
and  in  the  newspaper: — 

“I  ani;  a  substitutor  in  every 
case  where  I  know  that  your  in¬ 
terests  will  be  better  served  by 
■substituting.  Not  an  insistent 


when  I  believe  it  to  be  true  :  ‘Here 
is  an  article  which  is  just  as  good 
and  a  little  cheaper,’  or  ‘a  little 
better  at',  the  same  price.’ 

“From  pure,  unadulterated  sel¬ 
fishness  I  must  be  honest  with 
you;  I  must  live  with  you  and, 
to  some  extent,  by  you.  I  need  all 
■of  your  trade  in  my  line,  while  the 
■  distant  manufacturer  could  get 
along  comfortably  if  he  never 
sold  a  cent’s  worth  in  this  town, 
and  when  I  know,  as  I  sometimes 
■do,  that  you  are  paying  a  few 
■cents  extra  for  somebody's  name, 
and  for  that  alone  I  am  going  to 
tell  you  so ;  that  is  a  part  of  the 
service  which  you  have  a  right  to 
expect  of  me,  whose  business  it  is 
to  know  what  I  am  buying  and 
selling. 

“I  shall  always  carry  an  ade¬ 
quate  stock  of  all  advertised 


brands  that  are  in  local  demand 
and  sell  them  to  you  as  cheaply  as 
they  can  be  bought  in  this  mar¬ 
ket.  1  You  can  get  what  you  ask 
for,  and  without  trouble.  But, 
and  mark  this  well,  please,  I  shall 
not  help  any  manufacturer  to  an 
unreasonable  profit  at  your  ex¬ 
pense  without  a  friendly  warning. 
Nor  shall  I,  on  the  other  hand,  so 
far  forget  my  own  business  inter¬ 
ests  as  to  urge  upon,  or  even  offer 
you,  an  inferior  article  in  order  to 
make  a  few  cents  more  profit. 

“I  am  not  the  agent  of  manu¬ 
facturers,  but  your  purchasing 
agent,,  and  I  serve  myself  best 
when  I  bring  to  you  the  best  that 
I  can  secure  at  the  price  you  want 
to  pay,  absolutely  regardless  of 
labels  or  advertising,  though,  as 
you  know,  I  am  a  believer  in  ad¬ 
vertising  and- not  a  dealer  in  job 
lots  or  goods  of  doubtful  charac¬ 
ter. 

“This,  then,  is  my  business 
creed,  and  I  am  going  to  live  up 
to  it,  not  only  because  it  will  satis¬ 
fy  my  conscience  and  meet  your 
conception  of  square  dealing,  but 
because  I  know  it  will  pay  both 
you  and  me.” 

I  believe  that  this  line  of  argu¬ 
ment  and  action  will  inspire  con¬ 
fidence  ;  that  it  will  work  injustice 
to  advertised  trade-marked  arti¬ 
cles  only  when  it  is  deserved  ;  that 
it  will  give  the  intelligent  dealer 
new  responsibilities  and  place  him 
in  the  right  attitude  toward  his 
customers — that  of  an  advisor,  an 
expert,  if  you  please,  whose  ex¬ 
perience  entitles  him  to  be  some¬ 
thing  more  than  a  machine  to 
hand  over  the  counter,  automatic¬ 
ally,  any  fake  that  has  money 
enough  behind  it  to  buy  much 
space  and  convincing  copy. 

K. 

New  York,  Feb.  20,  1908. 


How  Many  Grocers  in  the  United 
States. 

A  recent  inquiry  as  to  the  num¬ 
ber  of  retail  grocers  in  the  United 
States  and  in  the  several  States 
has  brought  out  that  the  latest 
classified  figures  on  the  subject 
are  contained  in  the  United  States 


STATE 

HOUSE 


CEYLON 


=T£A— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  inte  nded  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  *4,  %  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &,  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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Cash  Change  Worked  Well 


Los  Angeles  (Cal.)  Grocer,  Whose  Letter  Retiring  from  Credit 
Business  Was  Recently  Published  as  a  Model,  Tells 
“Grocery  World”  How  the  Plan  Succeeded. 


[A  few  weeks  ago  the  “Grocery  World  ’’  published  a  letter  which 
A.  Russell,  a  retail  grocer  of  Los  Angeles,  Cal.,  had  issued  to  his  trade, 
advising  them  of  his  intention  to  cut  off  all  credits  and  thereafter  sell  only 
for  cash.  The  letter  was  published  as  a  model  and  simultaneously  with  its 
publication  the  “  Grocery  Wotld  ”  wrote  to  Mr.  Russell,  requesting  a  report 
as  to  how  the  plan  succeeded.  His  reply  follows  :  ] 


census  report  of  1900.  This 
classifies  grocers  under  a  single 
head  and  may  include  wholesale 
as  well  as  retail  grocers.  The 
total  for  the  United  States  is 
given  as  156,557.  The  number  of 
general  storekeepers  is  given  in 
the  census  as  33,031,  making  an 
approximate  total  of  189,558  deal¬ 
ers  in  groceries.  The  number  of 
wholesale  grocers  is  estimated  at 
2,591,"  which  would  leave  as  the 
number  of  retailers  of  groceries 
186,967,  according  to  the  1900 
census. 


It  Will  do  the  Same  for  You. 

Chas.  E.  West,  Goteba,  Okla.,  writes 
under  date  of  November  15,  1907:  “I 
purchased  your  Absorbine  from  the 
druggist!  and  applied  it  according  to  di¬ 
rections  for  bog  spavin  and  had  grand 
success.  One  bottle  was  enough  to  do 
the  work.  I  can  give  high  praise  for 
your  Absorbine  and  shall  recommend  it 
for  bog  spavin  above  all  other  medicines 
that  I  tried,  and  I  tried  a  good  many  dif¬ 
ferent  kinds.”  If  you  have  a  lame  or 
blemished  horse  in  your  stable  get  a  bot¬ 
tle  of  Absorbine  to-day  and  you  will  be 
surprised  at  the  satisfactory  results  you 
will  get.  Absorbine  removes  bunches, 
kills  pain  and  cures  lameness  without 
blistering  or  removing  the  hair;  horse 
can  be  used.  Mild  and  positive  ifr  its 
action  and  cures  to  stay  cured.  Try  a 
bottle  to-day  and  you  will  find  it  a 
necessity  in  your  stable  hereafter.  At  all 
dealers  or  express  prepaid  upon  receipt 
of  $2.00.  W.  F.  Young,  P.  D.  F.,  9 
Monmouth  Street,  Springfield,  Mass. 


I  was  pleased  to  think  that  my 
letter  had  even  reached  as  far  as 
Philadelphia,  and  hope  that  it 
may  be  of.  some  benefit  to  the 
credit  grocers  of  that  city. 

I  will  say  that  I  am  very  well 
satisfied  with  the  results  in  the 
short  time  since  adopting  the  new 
style  of  business.  Of  course,  I 
lost  some  good  monthly  custom¬ 
ers,  but  on  the  other  hand  I 
gained  a  great  many  new  ones 
who  were  spending  their  money 
at  the  cash  stores  downtown. 

I  find  that  I  have  to  make  some 
very  close  prices  and  even  sell  a 
few  goods  at  cost  in  order  to  keep 
them  coming  my  way. 


In  looking  over  the  names  in 
my  ledger  I  find  that  I  am  still 
selling  about  three-fourths  of  my 
old  credit  customers.  They  seem 
to  be  very  well  pleased  yvith  the 
new  plan. 

I  am  doing  as  much  or  more 
business  than  before,  with  the 
help  of  three  men  instead  of  four 
as  formerly. 

It  has  always  been  said  that  a 
cash  business  could  not  exist  in 
the  suburbs,  and  as  my  store  is 
located  in  the  outskirts  I  must 
admit  that  it  took  some  nerve  to 
make  the  change  from  a  long-es¬ 
tablished  credit  business. 

Be  so  good  as  to  send  me  a  copy 
of  the  “Grocerv  World’’  of  Febru¬ 


ary  10th,  and  also  what  is  the 
subscription  price  ? 

A.  Russell. 

Los  Angeles,  Cal.,  Feb.  14,  1908. 


Says  the  Grocers’  Association 
Reduced  Food  Prices. 


Warm  Newspaper  Argument  on  in 
Elmira,  N.  Y.,  Over  Effect  the  Asso¬ 
ciation  Has  Had  on  Prices.  Leading 
Members,  in  Published  Letters,  Con¬ 
tend  Prices  are  Literally  Less  Because 
of  the  Association. 


A  correspondent  writes  the 
“Grocery  World”  that  there  is  a 
warm  argument  on  in  Elmira, 
N.  Y.,  over  whether  the  local  re¬ 
tail  grocers’  association  had  arti¬ 
ficially  advanced  the  price  of  gro¬ 
ceries  or  not.  Certain  local 
writers  expressed  the  opinion  in 
the  Elmira  papers  that  such  was 
the  case,  while  members  of  the 
organization  vigorously  denied  it. 

One  of  the  best  defenses  of  the 
association  was  contributed  to  the 
Elmira  “Star  Gazette”  by  George 
H.  Rogers,  a  well-known  local 
grocer.  In  it  he  claimed  that  the 
association  had  actually  cheap¬ 
ened  the  cost  of  food  products. 
The  substance  of  Mr.  Rogers’  let¬ 
ter  is  as  follows : — 


CASH 

is  the  lever  which  controls 
LOW  prices  on  reliable 

goods. 


CASH 

Try  what  it  will  do  for  YOU 
through  buying 
from  US. 


CASH 

is  the  potent  factor  required 
to  take  advantage  of 
our  LOW  prices. 


Ocean  White  Fish 

Barrels,  200  Pounds,  per  bbl,  $3.75 

Half  Barrels, . $2.37^ 

10-pound  Pails, .  .37>£ 

5  or  10  Pail  Lots,  per  pail,  .35 

HEW  10. 1  SHE  MHEBELI! 

About  110  Fish,  200  pounds 
to  barrel,  -  -  -  per  bbl.,  $15.25 
These  are  very  good  color  fat  fish. 


Victory  Brand  Oysters,  No.  1  Size  Cans,  2  doz . per  doz. ,$0.85 

Best  Quality  Sugar-cured  Picnic  Shoulders,  7  to  9-lb.  average,  barrels  per  lb.,  .07# 

Quantities  to  Suit . per  lb.,  .07 # 

Best  Quality  Sugar-cured  Hams,  13  to  15-lb.  average,  barrels  .  .  .  per  lb.,  .08# 

Quantities  to  Suit . per  lb.,  .08# 

Baltimore  Breakfast  Hominy,  10-5-lb.  packages  .  .  • . per  case,  1.10 

Liberty  Grove  Extra  Fancy  Shoe  Peg  Corn,  small  grain,  sweet  and 

tender,  single  cases,  2  dozen . per  doz.,  .77% 

6  or  lO-case  lots . per  doz.,  .75 

Osborn’s  Fancy  Shoe  Peg  Corn,  single  cases,  2  dozen . per  doz.,  .70 

5  or  10-case  lots  . . per  doz.,  .67# 

Guardian  Brand  Medium  Red  Alaska  Salmon,  1  lb.  tall  cans,  single 

cases,  4  dozen . per  doz.,  1.20 

5  or  10-case  lots . per  doz.,  1.17% 

Dry  Bridge  Brand  Fresh  Canned  Lima  Beans,  medium  size  and  ele¬ 
gant  quality,  No.  2  Cans,  2  dozen . per  doz.,  .72% 

5  or  lO-case  lots . per  doz.,  .70 

Toy  Pails  Apple  Butter,  half  dozen  in  crate . per  crate,  1.30 

Toy  Pails  Jelly,  half  dozen  in  crate . per  crate,  1.30 

Instantaneous  Tapioca,  25-1-lb.  packs . per  lb.,  .08# 

36-#-lb.  packs . per  lb.,  .06# 

Extra  Fancy  Maracaibo  Coffee,  roasted,  100-lb.  lots  or  over  ....  per  lb.,  .14# 

26-lb.  lots . per  lb.,  .14# 

Maddison  &  Bonner’s  60-70s  Santa  Clara  Prunes,  50-lb  boxes  .  .  .  per  lb.,  .05# 

5  or  10-box  lots . ' . per  lb.,  .05# 

A  GINGER  SNAP  SNAP.  Barrels,  per  lb.,  .03). 


These  Prices  for  This  Week  Only — February  24th  to  February  29th,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa, 
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There  is  no  attempt  by  the  Gro¬ 
cers’  Association  of  this  city  to  in¬ 
terfere  witn  any  member  selling  his 
goods  as  low  as  he  wishes.  I  know 
positively  that  no  attempts  are  made 
to  coerce  a  unison  of  prices. 

At  their  meetings,  the  retail  prices 
are  seldom  mentioned,  and  then  inci¬ 
dentally  by  statement  that  the  prices 
of  certain  goods  are  advancing  or  de¬ 
clining,  and  every  member  seems 
very  free  and  outspoken  in  stating 
the  price  at  which  he  is  retailing 
goods.  , 

One  member  stated  that  he  always 
sells  a  certain  article,  on  which  the 
price  fluctuates  frequently,  at  a  sta¬ 
tionary  price,  no  matter  how  much 
the  cost  varies.  That  seems  to  me 
to  be  a  silly  way.  But  as  I  recognize 
that  person  to  be  my  superior  in 
business  judgment,  and  otherwise, 
maybe  his  way  is  the  better. 

But  I  will  forfeit  my  time  to 
prove  to  any  person  who  may  apply, 
that  the  grocers  are  selling  goods 
cheaper  to  their  customers  than  they 
would  if  the  grocers  were  not  asso¬ 
ciated. 

Because  the  price  of  groceries 
has  advanced  in  unison  with  many 
other  commodities,  people  who  do 
not  take  the  time  to  consider  lay 
the  cause  of  the  advance  to  the 
Grocers’  Association.  I  have  evi¬ 
dence  that  would  be  conclusive  to 
judge  or  jury,  that  in  1889  ten 
pounds  of  sugar  retailed  for  $1.00. 
To-day  a  dollar  will  buy  nearly  twice 
as  much.  Flour  retailed  at  the  rate 
of  $8.00  per  barrel.  To-day  many  of 
the  best  brands  are  selling  for  over 
$1.00  less.  A  few  years  ago  lard  re¬ 
tailed  for  eighteen  cents.  Good 
brands  of  soap  retailed  for  five  cents 
straight.  Now  some  of  the  same 
brands  are  sold  by  the  quarter’s 
worth  for  about  three  cents. 

The  Grocers’  Association  benefits 
in  many  ways.  It  benefits  the  cus¬ 
tomer  as  well  as  the  grocer.  Cus¬ 
tomers,  many  times,  obtain  goods 
much  desired,  wholly  because  we 
grocers  feel  perfectly  free  to  ask  our 
competitor  to  let  us  have  the  goods 
our  customer  wants. 

At  our  meetings,  it  is  very  pleasing 
to  me,  to  see  the  manifestation  of  the 
spirit  of  friendliness  that  exists  be¬ 
tween  those  engaged  in  business 
competition.  One  grocer  stated  that 


“he  was  in  need  of  a  certain  kind  of 
goods.”  His  competitor,  obliging 
and  generous,  promptly  said: — 
“When  my  wagon  goes  down  your 
way  in  the  morning  I’l  send  down  a 
case  to  you.  You  may  return  it 
when  you  have  it  in  stock.”  That 
remark  alone,  paid  me  for  attending 
the  meeting. 


New  Food  Board  Named. 


College  Scientists  Selected  to  Review 
Dr.  Wiley’s  Decisions  on  Food  Chem¬ 
istry. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Feb  21.  1908. 

The  new  board  of  college  scien¬ 
tists  to  pass  on  Dr.  Wiley’s  food 
decisions  was  appointed  on 
Thursday.  The  members  are  as 
follows :  Chairman,  Ira  Rent- 
sen,  of  Johns  Hopkins  Uni¬ 
versity  ;  Dr.  Russell  H.  Chitten¬ 
den,  Ph.  D.,  LL.  D.,  director 
Sheffield1  Scientific  School,  Yale 
University,  and  professor  of 
physical  chemistry,  Yale  Univer¬ 
sity;  Dr.  John  H.  Long,  B.  S., 
Sc.  D.,  professor  of  chemistry, 
Medical  School,  Northwestern 
University;  Dr.  Alonzo  E.  Tay¬ 
lor,  M.  D.,  professor  of  pathology, 
University  of  California;  Dr.  C. 
A.  Herter,  professor  of  physio¬ 
logical  chemistry,  College  of  Phy¬ 
sicians  and  Surgeons,  New  York, 
and  special  investigator  of  foods. 

Holt. 

Florida  peppers  average  $2  per 
crate  of  six  small  baskets.  The 
(fernand  is  only!  fair. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXX. — Doing  It  Now. 

Do  it  to-day. 

We  are  most  of  us  well  aware 
of  the  fact  that  putting  any  action 
off  until  to-morrow  is  a  very  bad 
habit  and  likely  to  lead  to  a  con¬ 
tinuation  of  postponements  until 
its  consummation  is  never  accom¬ 
plished. 

Most  of  us  arc  continually  ad¬ 
vising  our  friends  and  employees 
to  never  contract  such  a  habit, 
but  to  do  things  to-day. 

Most  of  us  also  have  this  habit 
ourselves,  in  a  more  or  less  ag¬ 
gravated  form,  and  probably 
never  realize  it  unless  some  of 
the  friends  we  are  advising  take 
occasion  to  call  our  attention  to 
the  fact. 

Now  is  the  time  to  show  these 


people  something.  Make  a 
change.  Turn  over  a  new  leaf. 
Do  things'  to-day.  And)  thus  set 
an  example  to  friends  and  em¬ 
ployees  which  will  do  much  more 
good  than  the  free  advice  we  have 
given  them  in  the  past.  After  all, 
it  is  the  example  which  teaches 
most  readily. 

Every  time  we  stick  to  a  disa¬ 
greeable  job,  and  finish  it,  instead 
of  putting  it  off  until  to-morrow, 
we  will  feel  a  degree  of  satisfac¬ 
tion  which  cannot  be  secured  in 
any  other  manner,  and  this  alone 
will  pay  for  the  extra  effort  and 
thus  leave  the  accomplished  fact 
as  clear  profit.  Shall  we  give  it 
a  trial  the  very  next  time  we  start 
to  put  something  off  until  to¬ 
morrow  ?  F.  A.  P. 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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As  to  Scrapple. 


The  “National  Tribune,”  of 
Washington,  D.  C.,1.  whose  crafty 
cupidity  in  at¬ 
tempting  to  in¬ 
duce  some  Penn¬ 
sylvanian  to  send 
its  editor  a  pound  of  Pennsyl¬ 
vania  scrapple  for  nothing,  the 
“Grocery  World”  had  recent  oc¬ 
casion  to  expose  and  rebuke,  is 
not  dismayed.  In  its  last  issue  it 
reiterates  its  complete  ignorance 
of  this  delectable  Pennsylvania 
dish.  Listen  to  the  following  con¬ 
fession  of  colossal  ignorance : — 


Humiliating  as  it  may  seem,  we 
have  to  plead  guilty  to  about  .every 
count  in  the  “Grocery  World’s-’  in¬ 
dictment.  The  editor  of  “The 
National  Tribune”  has,  in  the  course 
of  a  somewhat  eventful  life,  been 
made  acquainted  with  about  every¬ 
thing  that  was  good  to  eat  in  this 
country  and  gobs  and  heaps  of  what 
wasn’t. 

Somehow,  in  all  these  varied 
experiences  he  never  came  across 
Pennsylvania  scrapple.  The  Yankee 
boys  who  came  down  to  us  with  the 
Ninth  Corps  taught  us  how  to  bake 
pork  and  beans  in  the  most  artistic 
way;  the  Kentucky  and  Tennessee 
boys  taught  11s  what  good  things 
could  be  made  with  cornmeal,  and 
so  on,  with  a  man  from  each  State 
making  some  addition  and  improve¬ 
ment  to  our  culinary  knowledge. 

Somehow,  though,  the  splendid 
Pennsylvania  boys  never  said  a  word 
about  scrapple ;  they  never  had  any 
of  it  around  in  camp,  and  certainly 
never  gave  any  of  us  a  sample  of 
the  toothsome  food.  This  seems 
strange,  and  throws  strong  doubt 
upon  the  universality  of  the  Penn¬ 
sylvania  love  for  scrapple,  because 
the  boys  from  that  State  were  gen¬ 
erous  fellows,  and  if  they  had  any¬ 
thing  particularly  good  their  first 
impulse  would  be  to  share  with  those 
who  were  ignorant  of  the  delicacy. 
Therefore,  we  mildly  but  firmly  pro¬ 


test  to  the  “Grocery  World”  that  the 
scrapple  habit  could  not  have  been 
general  during  the  war  times,  or  we 
should  have  heard  something  of  it 
from  the  Pennsylvania  boys. 

Possibly  it  may  not  have  been 
in  war  times — the  writer  wasn’t 
born  then  and  doesn’t  know.  But 
the  war  times  are  over,  dearly 
beloved  brother.  Can’t  you  possi¬ 
bly  bring  yourself  forward  to  the 
present?  Why  this  is  a  veritable 
age  of  scrapple ! 

Of  course  Dr.  Wiley  lost  his 
contention  that  glucose  had  no 
right  to  be  called 

Dr.  'WiUy’s  Fint  corn  syrup,  and 

Official  Defeat.  that  he  would 

lose  it  was  a  fore¬ 
gone  conclusion.  The  facts 
were  all  against  him.  The 
product  was  a  syrup,  it  was  made 
from  corn,  and  none  of  Dr. 
Wiley’s  ingenious  hair-splitting 
theories  could  alter  those  facts. 
The  three  secretaries  who  de¬ 
cided  the  cpiestion  adversely  to 
Dr.  Wiley  looked  through  the 
maze  of  chemical  foolishness 
which  the  Doctor  threw  about  the 
case,  straight  to  the  kernel  of  the 
controversy.  And  they  saw  only 
one  conclusion  there,  and  that 
they  instantly  adopted. 

This  is  the  first  public  official 
reversal  Dr.  Wiley  has  had, 
though,  as  previously  stated,  he 
has  been  compelled  to  retire  from 
arbitrary  positions  several  times. 
This  decision  pulls  at  least  some 
of  his  teeth,  for  it  proves  very 
clearly  that  he  is  not  all-power¬ 
ful. 

Reverting  again  to  the  question 
of  brand  names,  he  who  devises 
a1  name  for  his 

Tht  Point  Of  goods  which  will 

Brand  Names.  stick  in  the  mem¬ 
ory  has  truly  in¬ 
vented  that  which,  other  things 
being  equal,  will  wear  a  path  to 
his  door. 

Looking  over  a  number  of  new 
canned  goods  labels  recently,  the 
writer  came  upon  one  less  beauti¬ 
ful  than  the  rest  and  condemned 
it  on  that  ground.  The  “Black 
Cat  Brand”  was  its  name,  and 
over  the  design  gambolled  sable 
felines  in  all  degrees  of  riotous 
abandonment. 

A  moment’s  subsequent 
thought  convinced  the  writer 
that  he  was  wrong  when  he  con¬ 
demned  the  “Black  Cat”  label  be¬ 
cause  of  its  lack  of  beauty.  When 
one  thinks  of  it,  what  a  name  to 
stick  in  the  memory,  both  of 


adults  and  of  children  !  “Black 
Cat” — why  it  could  hardly  be  for¬ 
gotten  ! 

One  is  apt  to  condemn  these 
apparently  crude  and  grotesque 
brand  names  on  general  princi¬ 
ples,  and  yet  they  are  founded  on 
a  solid  foundation  of  logic.  A 
certain  well-known  Baltimore 
packer  uses  the  brand  “Dog’s 
Head.”  At  first  sight  this  almost 
invariably  arouses  adverse  criti¬ 
cism — even  ridicule.  “In  Heav¬ 
en’s  name,  what  has  a  dog’s  head 
got  to  do  with  canned  goods?” 
But  on  second  thought  the  unfor- 
getableness  of  the  thing  stands 
out  as  strongly  as  the  rock  of  Gib¬ 
raltar.  Five  years  after  such 
pretty  but  vapid  names  as 
“Meadowbrook,”  “Sunny  Farm” 
and  “Valley  Green”  are  forgotten, 
the  “grotesque”  brand  name  will 
still  be  bright  in  the  buyer’s  recol¬ 
lection. 


The  “Grocery  World”  has  be¬ 
fore  suggested  the  precarious  and 
uncertain  posi- 
Gambiing  With  tion  of  any  man 

Nature.  whose  business  is 

dependent  on  the 
elements.  Every  day  new  illus¬ 
trations  come  forward  to  demon¬ 
strate  this.  Take  for  instance  the 
case  of  Hickmott  &  Co.,  pioneers 
and  for  many  years  leaders  in  the 
packing  of  California  asparagus. 
The  Hickmott  business  stands  at 
the  present  utterly  ruined  by  a 
succession  of  floods  which  could 
not  be  foreseen  and  prevented. 
The  business  may  have  a  future 
resurrection,  but  it  will  only  be 
after  the  entire  topography  of  the 
region  has  been  changed. 

Most  of  the  HickmotL  aspara¬ 
gus  was  grown  on  Bouldin  Island, 
which  lay  immediately  behind  the 
water  shed  at  the  junction  of  the 
Sacramento  and  the  San  Joaquin 
Rivers.  The  play  of  waters  here 
had  gradually  formed  Bouldin 
Island  and  other  islands,  and  in 
the  rich  soil  of  these  the  finest  as¬ 
paragus  was  grown. 

Three  years  ago  Hickmott  & 
Co.  packed  a  few  cases  of  aspara¬ 
gus,  but  since  that. they  have 
packed  none.  Freshet  and  flood 
have  poured  down  upon  his  island 
year  after  year,  leveling  the  levees 
and  inundating  the  land.  It  takes 
time  to  reclaim  land  which  re¬ 
mains  long  submerged,  and  Hick¬ 
mott  &  Co’s  efforts  to  reclaim  it 
have  been  aborted  by  other  fresh¬ 
ets  that  undid  all  their  work. 


The  orange  growers  of  Florida, 
the  asparagus  growers  of  Califor¬ 
nia,  the  peach  growers  of  Dela¬ 
ware,  the  tomato  growers  of  seve¬ 
ral  sections,  and  every  other  man 
who  subsists  on  the  crops  of  the 
soil — all  are  gambling  with 
nature.  With  them  anything  may 
happen,  and  happen  without 
warning.  They  may  have  a  feast 
or  they  may  have  a  famine,  and 
they  can  never  tell  which  very 
far  ahead. 


The  Jobberi’ 
"Special  Push.” 


The  conflict  at  present  pro¬ 
ceeding  over  the  action  of  two 
manufacturers  in 
cutting  off  the 
direct-buying  list 
certain  large 
Philadelphia  buying  exchanges 
inspires  the  “Grocery  World”  to 
prophecy. 

Each  of  the  manufacturers  in 
question,  when  asked  how  he 
can  avoid  a  loss  of  business,  since 
the  exchanges  cut,  off  will  no 
longer  handle  his  goods,  answers 
in  the  same  way.  “The  jobbers 
are  so  much  gratified,”  they  reply, 
‘‘over  our.  action  in  protecting 
their  interests  that  they  have 
promised  to  make  a  special  push 
on  our  goods.  We  will  make  up 
all  we  lost  and  more.” 

To  this  hopeful  forecast  the 
“Grocery  World”  has  this  to  say: 
For  the  time  being  the  jobbers 
will  doubtless  keep  their  word. 
Flushed  with  gratitude  and  satis¬ 
faction,  they  will,  as  they  say, 
push  the  goods  of  the  manufac-  - 
turers  who  have  chosen  them  as 
against  the  retailer;  goods,  let  it 
be  said,  which  did  not  before, 
when  they  stood  on  their  merits, 
sufficiently  attract  the  jobber  to 
do  more  than  simply  fill  orders. 
But  gratitude  is  an  ephenieral  im¬ 
pulse.  It  passes,  and  with  it  pass 


The 


incentives  born  of  it  alone, 
jobbers  will  undoubtedly,  pushjf 
shredded  wheat  biscuit  and,, 
toasted  corn  flakes  more  than  they 
ever  did  before ;  that  is,  some 
jobbers  will.  But  that  they  will  be 
giving  it  the  same  push  at  the  end 
of  even  six  months  is  just  as  im¬ 
possible  as  anything  can  be. 

Neither  of  the  products  named 
were  ever  considered  worthy  of  a 
special  push  by  jobbers  before ; 
and  from  the  standpoint  of  profit 
and  desirability  they  have  not 
changed.  So  that  the  “Grocery 
World’s”  prediction  is  this — that 
the  jobbers’  love  will  cool,  their 
“special  push”  will  wane,  and 


' 


GROCERY  WORLD 


13 


The  New  York  Letter 


Solving  of  a  Food  Show  Problem.  Cheese  Underweighing 
Discoveries  at  New  York  Port.  National  Jobbers  Still 
Working  on  Canned  Goods  Contract.  Chain  Store  Con¬ 
cern  in  Trouble.  Small  Items  of  Trade  News. 


Special  correspondence  of  “Grocery  World.” 


when  that  time  comes  the  manu¬ 
facturers  will  either  have  to  come 
back  to  the  retailers  again  or  will 
find  themselves  let  in  by  the  job¬ 
bers  for  a  permanent  loss  in  busi¬ 
ness. 


Quaker  Oats  Co.’s  Big  Earnings. 

President  H.  P.  Crowell,  of  the 
Quaker  Oats  Co.,  in  his  report 
covering  the  results  from  oper¬ 
ations  for  the  twelve  months 
ended  December  31,  1907,  made 
public  during  the  week,  says : 
“The  year  1907  was  filled  with 
difficulties,  hard  problems  and  ob¬ 
stacles  that  seemed  almost  impos¬ 
sible  to  surmount,  from  the  mill¬ 
ing  as  well  as  the  operating  point 
of  view,  and  yet  we  can  report  the 
volume  of  business  not  only  as  to 
lotal  sales,  but  also  as  to  adver¬ 
tised  brands,  as  being  larger  than 
that  of  any  previous  year,  while 
the  balance  sheet  shows  that  there 
has  been  earned  a  profit  of  $1,365,- 
165.61.  This  is  $81,776.47  more 
than  was  secured  in  1906,  when 
the  earnings  made,  and  the  vol¬ 
ume  of  business  done,  were  the 
largest  in  the  history  of  the  com¬ 
pany  up  to  that  time.” 


New  York,  February  21,  1908. 

Finding  that  some  food  manufac¬ 
turers  were  not  enthusiastic  about 
taking  space  and  making  exhibits 
at  the  Pure  Food  Exposition  to  be 
held  from  March  26th  to  April  1 6th , 
L.  J.  Callanan,  who  acts  as  manager 
of  the  enterprise,  took  the  bull  by 
the  horns.  He  found  what  the 
trouble  was  and  applied  the  rem¬ 
edy  with  vigor.  What  he  did  may 
be  of  interest  to  all  who  have  any¬ 
thing  to  do  with  food  shows  here 
or  elsewhere. 

The  trouble  was  that  the  food 
manufacturers  did  not  see  returns 
for  the  money  and  energy  expended. 
They  complained  that  after  the 
show,  the  retail  grocers  do  not  ack¬ 
nowledge  any  obligations  toward 
the  exhibitors  and  ignore  his  sales¬ 
men,  so  that  the  time  and  money 
are  absolutely  lost. 


Mr.  Callanan  at  once  prepared  a 
letter  to  the  grocers  of  the  city  and 
also  sent  copies  of  it  to  all  pros¬ 
pective  exhibitors.  Besides  this,  he 
attended  the  meetings  of  the  several 
grocers’  societies  in  the  last  week 
and  spoke  on  the  subject,  telling 
the  members  what,  in  his  opinion, 
they  should  do  in  order  to  show 
some  appreciation  of  the  efforts  of 
manufacturers  who  make  exhibits 
at  these  shows.  As  a  result,  several 
manufacturers  who  were  the  most 
lukewarm,  have  come  forward  and 
have  reserved  the  most  desirable 
booths  to  be  had.  Mr.  Callanan, 
who  is  putting  into  the  management 
of  the  food  show  the  kind  of  gen¬ 
eralship  that  he  exercises  in  his  gro¬ 
cery  business,  says  that  while  there 
never  was  any  doubt  of  the  show 
being  a  big  one,  he  now  knows  that 
it  will  be  even  greater  than  the 
original  expectations. 


It  is  not  claimed  by  Mr.  Callanan 
that  the  members  of  an  association 
conducting  a  food  show  should  pat-  . 
ronize  an  exhibitor  to  their  own 
loss.  This  is  the  way  he  puts  it : 

“Any  benefits  conferred  on  the  re¬ 
tail  grocers  of  New  York  should 
be  recognized  by  every  grocer  in 
the  State,  as  every  movement  which 
is  calculated  to  elevate  the  trade 
enures  to  their  benefit.  I  do  not 
mean  to  be  taken  as  saying  that 
any  grocer  should  sacrifice  his  per¬ 
sonal  interest  or  put  himself  to  in¬ 
convenience  in  the  transaction  of 
his  business  in  any  way  in  the  pur¬ 
chase  of  the  goods  that  he  sells, 
But  I  do  say  that  all  things  being 
equal,  the  grocers  should  give  the 
preference  to  the  manufacturers  and 
distributers  of  food  products  who 
show  their  friendship  and  good-will 
to  the  grocers  by  aiding  them  to 
make  the  exposition,  organized  for 
their  benefit,  a  success. 

“This  is  simply  business ;  the  ex¬ 
hibitor  goes  into  the  exposition  at 
the  solicitation,  in  this  instance,  of 
the  grocers  themselves ;  he  places 
his  goods  before  the  people  who 
visit  the  exposition,  creating  a  de¬ 
mand  for  them  which  directly  bene¬ 
fits  the  grocer. 


A  Warning  to  Buttermakers 

Using  Coal  Tar  Butter  Colors 


We  Quote  from  the  Chicago  Dairy  Produce  of  January  21,  1908, 


January  21,  1908. 

“  The  following  was  received  yesterday  from 
the  bureau  of  chemistry,  United  States  de¬ 
partment  of  agriculture  : 

“  Some  time  has  now  elapsed  since  the  pub¬ 
lication  of  food  inspection  decision  76,  in  which 
all  aniline  dyes,  except  seven  colors  specified 
therein,  were  declared  to  be  not  suitable  for 
use  in  food  products.  Ample  time  has  been 
given  for  the  consideration  of- this  decision  by 


manufacturers  both  of  colors  and  of  food  prod¬ 
ucts.  The  department  of  agriculture  proposes, 
therefore,  to  institute  without  further  delay 
proceedings  looking  to  the  prevention  of  the 
use  of  any  of  the  aniline  dyes,  except  those 
specified  in  food  products.  The  attention  of 
those  interested  should  be  directed  to  this 
matter  in  order  that  no  one  may  be  unwittingly 
found  offending  the  provisions  of  the  act.  It 
is  believed  that  there  is  at  the  disposal  of  food 


the  Following  Warning 

manufacturers  an  abundant  supply  of  vegetable 
and  other  harmless  colors  for  all  necessary  de¬ 
mands  and  that  the  use  of  the  forbidden  colors 
should  be  discontinued  without  further  delay. 

Those  who  use  harmful  colors  in  food 
products  are  subject  to  criminal  prosecu* 
tion  and  the  foods  themselves  to  seizure 
and  condemnation.” 

—  The  Chicago  Dairy  Produce. 


As  it  is  impossible  to  use  any  of  the  seven  colors  mentioned  in  food  Inspection 
Decision  No.  76,  in  the  manufacture  of  butter  color,  as  none  of  these  colors  are 
soluble  in  oil,  therefore  the  use  of  coal  tar  colors  in  butter  is  prohibited  under  the 
National  Pure  Food  Law. 

Dandelion  Brand  Butter  Color  is  Purely  Vegetable  and  complies  with  the  National 
Pure  Food  Law  and  the  Pure  Food  Lazos  of  all  the  Stales. 


Dandelion  Brand  Butter  Color  Is 
Endorsed  by  All  Authorities 


Dandelion  Brand 


Dandelion  Brand  is  the  Safe  and 
Sure  Vegetable  Butter  Color 


Butter  Color 


Purely  Vegetable 


WELLS  &  RICHARDSON  CO., 


BURLINGTON,  VERMONT 
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“In  speaking  to  your  friends  and 
the  men  from  whom  you  buy  goods, 
say  to  them  that  in  all  cases  when 
you  are  ordering  goods  you  will 
give  the  preference  to  the  men  who 
help  you  by  helping  the  association 
— that  all  things  being  equal  you 
will  give  them  the  preference.” 

The  regular  meeting  of  the  New 
York  Retail  Grocers’  Union  Mon¬ 
day  evening  was  given  up  to  ar¬ 
rangements  for  the  show. 

0 

* *  *  * 

Underweighing  of  cheese  has 
been  practiced  at  this  port,  it  is  said, 
the  object  being  to  defraud  the  Gov¬ 
ernment  of  a  part  of  the  customs 
duties.  Col.  J.  H.  Storey,  Special 
Deputy  Collector,  is  conducting  an 
investigation,  and  several  lots  con¬ 
taining  boxes  of  cheese  from  Italy, 
France  and  Holland  have  been  de¬ 
tained  at  the  appraiser’s  stores  for 
reweighing.  The  authoritites  seem 
to  suspect  that  an  employee  of  the 
Government  has  been  in  collusion 
with  importers,  or  the  latters’  em¬ 
ployees,  and  have  shared  in  the  il¬ 
legal  gains.  Such  a  condition  was 
recently  disclosed,  according  to  the 
charges  made,  with  reference  to  im¬ 
portations  of  sugar. 

The  last  seizure  was  of  sixty- 
three  boxes  of  choice  Italian  cheese, 
which  were  held  Monday,  pending 
an  inquiry.  This  shipment  was 
added  to  others  previously  detained 
by  the  authorities.  The  names  of 
the  importers  have  been  withheld 
by  the  officials  in  charge  of  the  pro¬ 
ceedings. 

*  *  * 

A  conference  was  held  to-day  at 
the  office  of  the  National  Wholesale 
Grocers’  Association  with  reference 
to  the  vexed  question  as  to  the  form 
of  contract  to  be  used  in  buying 
from  the  canners.  Other  confer¬ 
ences  had  been  held  in  the  course 
of  the  last  few  days,  at  some  of 
which  there  were  present  represen¬ 
tatives  of  prominent  canners. 

As  far  as  can  be  learned,  the  only 
definite  outcome  of  these  confer¬ 
ences,  as  yet,  is  in  the  form  of  a 
communication  which  is  being  sent 
out  to  jobbers  by  the  Committee 
on  Contracts.  In  this  communica¬ 
tion  the  jobbers  are  requested,  in 
dealing  with  canners,  to  keep  as 
close  as  is  possible  to  the  uniform 
contract  which  was  officially  sug¬ 
gested  by  the  wholesalers  to  the 
canners.  While  the  latter  at  their 
convention  did  not  accept  this  form, 
the  committee  expressed  confidence 
that  as  a  result  of  the  work  already 
done  a  more  harmonious  spirit  has 
been  developed,  so  that  there  is  now 


a  better  opportunity  for  the  jobbers 
to  get  what  is  deemed  an  equitable 
contract. 

The  Contract  Committee  sending 
out  the  communication  is  composed 
of  J.  C.  Mahlon,  E.  H.  Sayre,  G. 
A.  Roth,  Chas.  Feilbach,  W.  B. 
Tirnmis. 

It  is  given  out  by  some  of  the 
jobbers  that  Southern  packers  are 
showing  a  disposition  to  agree  on 
100  per  cent,  deliveries,  instead  of 
insisting  on  the  old  form  of  con¬ 
tract,  allowing  a  pro  rata  delivery 
in  case  of  various  kinds  of  mishaps. 

The  packers  who  are  willing  to 
contract  for  full  deliveries  require 
that  the  jobber  on  his  part  shall 
agree  to  accept  the  full  amount,  re¬ 
gardless  of  any  change  in  market  or 


LET  US  TALK  EGGS. 

This  week  the  market  is  lower 
and  we  have  received  several  hun¬ 
dred  dozens  of  fresh  stock  that  is 
going  to  do  us  good.  Don’t  be 
afraid  to  guarantee  them  strictly 
fresh.  Sell  eggs  on  every  order. 
Talk  eggs  to  everybody  at  25 
cents  a  dozen  delivered  in  carriers. 
On  C.  O.  D.  orders,  paid  orders, 
charge  orders  or  any  old  way.  It 
is  up  to  you  to  make  a  big  handle 
of  the  early  “break.” 

LOOK  OUT  FOR  THE  YOUNGSTERS. 

• 

Give  the  children  intelligent  at¬ 
tention.  If  you  can’t  make  out 
their  wants  turn  each  one  over  to 
the  floor  walker.  They  represent 
a  busy  mother.  They  are  here 
for  something  that  is  wanted  in  a 
hurry.  Wait  upon  them  promptly. 
Speak  the  kind  word.  They’re 
fine  little  advertisers.  They'll 
talk  about  you  and  the  store  in  a 
way  that  will  command  attention 
if  yom  and  the  store  treat  them 
like  grown-ups. 

BE  PROUD  OF  YOUR  STORE. 

Not  one  of  you  can  do  justice  to 
your  position  nor  to  your  firm  un¬ 
less  “you’re  proud  of  your  store.” 
We  know  it’s  the  handsomest  in 


other  conditions.  Packers  in 
Northern  States,  in  which  crop 
prospects  are  more  variable,  have 
not  yet  shown  the  same  disposition 
to  agree  on  full  deliveries. 

*  *  * 

An  attachment  was  issued  last 
Saturday  against  J.  E;  Brus,  who 
had  a  grocery  and  dairy  business 
at  373  Lenox  avenue.  The  writ 
was  for  $1,405,  and  was  in  favor 
of  Gude  Bros.,  who  were  trying  to 
collect  for  butter  and  eggs.  When 
the  deputy  sheriff  got  to  the  store 
he  found  it  in  charge  of  a  man  who 
had  been  in  the  employ  of  Brus. 
The  new  proprietor  said  that  his 
wife  had  recently  bought  the  store 
and  he  did  not  know  where  the  for¬ 
mer  owner  had  gone. 


the  city;  we  know  it’s  the  best 
kept  grocery  in  the  State.  If  you 
have  any  doubt  about  it  yourself 
look  over  the  others.  Compare 
their  fixtures,  their  methods,  their 
stock,  their  prices.  If  we’re  be¬ 
hind  in  any  feature  report  it.  If 
we’re  shy  of  a  single  principle 
speak  it  out. 

THINGS  WE}  MUST  MOVE. 

Move  the  maple  syrup  and  the 
big  stock  of  pancake  flour.  Move 
the  prunes  and  the  evaporated 
peaches.  Keep  these  things  in 
mind.  Keep  them  at  hand.  Move 
the  canned  fruit,  particularly  the 
canned  peaches.  Those  yellow 
Crawfords  that  you  know  all 
about  at  25  cents  a  can. 

THE  DAILY  COFFEE  ROAST 

is  important.  Just  as  important 
as  fresh  milled  cereals  and  freshly 
made1  bread.  We  roast  daily. 
Put  emphasis  on  that.  Make  it 
felt.  Tell  it  out  day  after  day. 
Tell  it  as  a  new  story.  Be  en¬ 
thusiastic  about  it.  It’s  going  to 
sell  coffee.  It’s  going  to  establish 
the  definite  meaning  of  things.  A 
daily  roast  means  more  fra¬ 
grance;  more  freshness;  means 
better  coffee  ;  better  value  ;  better 
business. 


A  petition  in  bankruptcy  has  been 
filed  this  week  against  the  White 
Clover  Farms,  a  corporation  which 
had  ten  butter,  egg  and  milk  stores 
in  the  city,  the  headquarters  being 
at  162  E.  Eighty-sixth  street.  The 
corporation  was  formed  two  years 
ago,  with  an  authorized  capital 
stock  of  $500,000.  It  gave  a  mort¬ 
gage  soon  afterward  for  $60,000  to 
protect  an  issue  of  bonds. 

*  *  * 

A  report  has  been  sent  to  the 
Legislature  by  the  Citizens’  League, 
which  charges  that  because  of  the 
State  not  having  an  adequate  food 
law,  all  kinds  of  diseased  meat  is 
being  dumped  into  this  city  and 
sold  for  consumption  to  people  who 
do  not  know  the  difference  between 
this  and  good  meat.  As  the  slaugh¬ 
tering  is  done  in  this  State,  it  is 
said,  the  Federal  authorities  have 
no  jurisdiction.  An  effort  will  be 
made  again  at  this  session  of  the 
Legislature  to  have  a  new  food  law 
enacted. 

*  *  * 

The  Brooklyn  Ice  Cream  Manu¬ 
facturers’  Board  of  Trade  was  in¬ 
corporated  this  week.  The  ob¬ 
ject,  it  is  given  out,  is  to  foster 
trade  and  prevent  abuses  in  the 
business.  In  response  to  a  ques¬ 
tion,  it  was  said  by  one  of  the 
directors  that  there  is  no  intention 
of  trying  to  enforce  uniform 
prices. 

Fred.  A.  McGill. 


Dr.  Wiley’s  Original  Package 
Definition  Overthrown. 


Federal  Board  Throws  Out  the  First 
Definition  of  Original  Package,  Which 
Was  Grossly  in  Violation  of  Law,  and 
Substitutes  One  in  Conformity  With 
Legal  Decisions. 

Dr.  H.  W.  Wiley,  chairman  of 
the  Federal  Food  and  Drug 
Board,  and  framer  of  most  of  its 
attitudes  under  the  national  food 
law,  suffered  another  sharp  defeat 
during  the  week  when  the  Board, 
practically  over  his  head,  handed 
down  a  decision  as  to  what  con¬ 
stitutes  an  original  package  which 
directly  overturns  one  adopted  a 
year  ago  for  which  Dr.  Wiley  was 
responsible. 

The  Federal  food  law  applies 
only  to  articles  which  pass  from 
one  State  to  another  in  original 
packages.  As  soon  as  the  original 
package  is  broken  the  Federal  law 
ceases  to  have  jurisdiction.  The 
original  definition  of  original 
package  was  contained  in  Regula¬ 
tion  2,  and  was  as  follows: — 


Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed  ] 
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Regulation  2.  Original  Unbroken 
Package. 

The  term  “original  unbroken 
package”  as  used  in  this  act  is  the 
original  package,  carton,  case,  can, 
box,  barrel,  bottle,  phial,  or  other  re¬ 
ceptacle  put  up  by  the  manufac¬ 
turer  to  which  the  label  is  attached, 
or  which  may  be  suitable  for  the 
attachment  of  a  label,  making  one 
complete  package  of  the  food  or 
drug  article  The  original  package 
contemplates  both  the  wholesale  and 
the  retail  package. 

The  “Grocery  World”  pointed 
out  at  the  time  that  this  was 
wholly  in  violation  of  all  law  and 
judicial  decisions,  under  which  an 
original  package  had  long  been 
settled  to  be  the  package  offered 
to  the  transportation  company 
at  the  beginning  of  the  journey 
and  delivered  intact  by  said  trans¬ 
portation  company  to  the  con¬ 


signee  at  the  end  of  the  journey. 

The  Federal  Board,  in  a  revised 
definition  of  original  package 
handed  down  during  the  week, 
completely  sustains  the  “Grocery 
World’s”  contention.  The  new 
decision  is  as  follows : — 

Original  unbroken  packages  “will 
be  restricted  to  such  a  package  con¬ 
taining  the  food  and  drug  product 
as  has  been  prepared  for  shipment 
or  transportation  and  shipped  or 
transported,  as  an  entirety  or  unit 
and  delivered  to  the  consignee,  re¬ 
maining  his  property  in  the  identical 
form  and  condition  in  which  it  was 
shipped  or  transported.  Such  a 
package  will  not  be  regarded  as 
original  if  after  arrival  in  a  State  or 
Territory  and  delivery  to  the  con¬ 
signee  any  part  of  its  contents  shall 
have  been  removed. 

This  directly  accords  with  es¬ 
tablished  law  on  the  subject. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  ol 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Oolong  Tea. 

A  black  variety  with  the  flavor 
of  green,  grown  in  Formosa,  and 
the  staple  export  from  Tamsui 
and  Amoy. 

In  the  Chinese  language  “00” 
means  black,  and  “lung”  or 
“long”  means  dragon.  The  grow¬ 
ers  or  packers  often  import  dust 
and  inferior  tea  from  the  main¬ 
land  to  mix  with  this  island- 
grown  leaf. 


Pekoe  Teas. 


These  fine  China  teas  are  con¬ 
sidered  the  highest  quality  of 
black  teas  in  the  market,  particu¬ 
larly  those  from  the  South  of 
China,  which  are  really  un¬ 
equalled.  Pekoes  are  prepared 
from  the  first  pickings  of  the 
early  spring  leaves,  and  show  the 
fine  downy  “tips”  of  the  young 


thuds. 

Flowery  Pekoes  are  produced 
from  leaves  so  young  as  to  be  still 
covered  with  this  down. 

Scented  or  Orange  Pekoe  is 
usually  prepared  from  the  poorer 
qualities  of  ordinary  Pekoe,  and 
.  only  owes  its  delicious  perfume 


and  flavor  to  its  being  scented 
with  the  blossoms  of  an  olive 
(Olea  fragrans),  Chinese  orange 
blossoms,  the  Cape  jasmine,  etc. 

There  are  several  classes  of  Pe¬ 
koes — broken  Pekoe,  Pekoe  Sou¬ 
chong,  etc. — Souchong  being  so 
called  from  the  Chinese  words 
Siaou-chung,  meaning  little  plant 
or  sort. 

Pekoes  come  in  chests  of  54 
pounds  and  half-chests  of  49 
pounds  each,  while  the  Scented 
Orange  Pekoes  are  in  boxes  of 
about  20  pounds  each. 


Paprika. 

This  is  prepared  from  the  fruit 
of  the  Capsicum  annum,  as  grown 
in  Hungary,  where  it  is  held  in 
high  repute,  and  used  very  largely 
in  cooking. 

Paprika  is  generally  divided 
into  four  classes  according  to  its 
strength  and  color. 

The  Zzegediner  paprika  is  the 
sort  most  esteemed  by  gourmets. 
It  is  usually  employed  as  a  condi¬ 
ment,  and  placed  on  the  table  in 
a  saltcellar. 


The  Difference  Between 

Bank  Notes 

If  some  one  slid  to  you  I’ll 
give  you  a  bank  note  if  you  will  do 
something  for  me — you  wouldn’t 
be  much  interested,  would  you? 
It  would  be  too  indefinite. 

If  some  one  said  I’ll  give  you 
a  hundred-dollar  bank  note 
that  would  be  different,  wouldn’t 
it  ?  The  same  difference  exists  if 
one  of  your  customers  tells  her 
family  “I  am  going  to  give  you 
Pork  and  Beans  for  dinner”  — they 
are  not  much  interested  ;  but  if 
she  says  “I’m  going  to  give  you 

Snider’s  Pork  and  Beans” 

that  means  something.  We  have  advertised  them  so  widely 
that  they  have  been  widely  used,  and  because  they  have  been 
widely  used  their  unusually  fine  quality  is  widely  known. 

Try  a  can  yourself,  and  you’ll  be  a  booster — you  can’t  help  it. 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’ s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 


105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


Get  Our  No.  4  ! 


A  copy  of  our  Catalogue  No.  4  will  help  you  to  decide  a 
lot  of  questions. 

It  is  called  “Grocers’  Tinware,”  and  contains  photo¬ 
graphic  descriptions  of  everything  in  the  line  of  tinware  that 
a  grocer  can  possibly  use.  A  price-list  comes  separate. 
Having  them  both  saves  a  lot  of  correspondence. 

First  write  us  for  the  catalogue  and  then  order  from  your 
jobber.  Always  remember  to  specify 

“American”  Goods 


They  are  as  good  as  the  name  always. 


AMERICAN  CAN  COMPANY 


PAIL5 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 
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Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  6?  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  A\ ORE  BOOKS 
SOLD  IN  1907  TMAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  p.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


MILLBOURNE  MILLS 

Philadelphia. 


THE  GROCERY  MARKETS 


Tea. 


Put  in  a  stock  of  the 

NEW  FIVE-POUND  PACKAGES 


DEPENDABLE 

MILLBOURNE 

FLOUR 

and  watch  how  quickly  it  goes.  And 
remember  always  that  the  quality  is 
better  than  ever.  All  jobbers. 


308  BOURSE 


The  tea  market  is  about  station¬ 
ary.  The  demand  is  only  fair, 
and  there  seems  to  be  no  reason 
to  expect  in  the  near  future  any¬ 
thing  more  titan  a  very  moderate 
business.  There  have  been  no 
changes  in  price  during  the  week. 
Low  grades,  because  of  scarcity, 
are  firmly  maintained,  but  the 
tendency  of  the  higher  grades  is 
easy. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  still  rules  very  dull  and 
listless,  with  very  slight  changes 
for  the  week  both  as  to  options  and 
spot.  There  is  almost  no  public 
interest  whatever  in  speculative 
coffee  options,  and  it  looks  as  if 
the  speculative  contingent  had 
at  last  learned  the.  lesson  of  the 
burnt  child  and  the  fire.  There 
have  been  no  quotable  changes  in 
price  during  the  week.  The  de¬ 
mand  is  fair.  Java  and  Mocha 
coffee  are  steady  and  milds  are 
in  the  same  condition.  Demand 
moderate. 

Sugar. 

The  refined  sugar  market  has 
declined  10  points  during  the 
week,  due  to  the  greater  supply 
of  raws  and  the  consequent  weak¬ 
ening  of  the  price.  All  refiners 
are  now  on  a  parity  except  the 
Federal,  which  still  maintains  a 
level  10  points  below  its  com¬ 
petitors.  Raw  sugar  is  gradually 
weakening,  and  refined  may  drop 
10  points  more.  The  demand  is 
light. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week,  the  principal  development 
of  the  week  being  the  overruling 
of  Dr.  Wiley  and  the  decision  that 
glucose  syrup  may  be  called  corn 
syrup.  Compound  syrup  is  in  fair 
demand  at  unchanged  prices. 
Sugar  syrup  is  unchanged  and  in 
light  demand.  Fine  ,  grades  of 
molasses  are  wanted  somewhat  at 
firm  prices. 

Fish. 

Irish  mackerel  are  even  scarcer 
than  they  have  been,  and  the  sup¬ 
ply  is  not  equal  to  the  demand. 
The  price  has  made  no  further 
advances,  as  it  had  about  reached 
the  limit  before.  Norways  have 
been  in  rather  better  demand  dur¬ 
ing  the  week,  as  Irish  fish  have 
become  scarcer.  There  has  been 
some  business  done  in  shore 
mackerel  at  concessions  this 


week.  The  market  is  stiffening 
up,  however.  Cod,  hake  and  had¬ 
dock  are  all  dull.  The  market 
down  East  is  steady  to  firm,  but 
not  so  much  so  in  secondary  mar¬ 
kets.  Salmon  is  unchanged  and 
quiet.  Domestic  sardines  are  un¬ 
changed  and  not  particularly 
strong  or  active.  Imported  sar¬ 
dines  are  firm  and  scarce. 

Canned  Good*. 

Tomatoes  are  nominally  un¬ 
changed,  although  there  is  per¬ 
haps  a  somewhat  easier  feeling. 
Locally  there  have  bqen  more 
sales  at  80  cents  delivered 
during  the  week  than  at  80  cents 
f.  o.  b.  The  demand,  however,  is 
sluggish.  Futures  are  dull.  Corn 
is  unchanged  and  in  light  demand. 
There  is  some  little  demand  for 
futures,  but  not  much  as  yet. 
Spot  prices  are  unchanged.  Peas 
are  quiet  and  unchanged,  being 
more  active  for  future  than  for 
spot.  Peaches  are  unchanged  and 
dull.  Apples  are  steady  and  in 
moderate  demand.  The  Balti¬ 
more  line  shows  no  change  and 
not  much  activity  during  the 
week.  Oysters  have  ruled 
much  cheaper  than  usual  this 
season,  due  perhaps  to  the 
open  winter  and  the  consequent 
larger  catch.  California  canned 
goods  are  unchanged  in  price  and 
quiet  in  first  hands. 

Dried  Fruits. 

Prunes  are  still  easier,  and  sales 
have  been  made  during  the  week 
on  a  2^4-cent  bag  basis,  which  is 
24  cent  below  the  last  quoted 
price.  These  sales  were  from  the 
coast  to  come  forward.  The  mar¬ 
ket  is  quite  soggy.  Peaches  have 
had  a  good  demand  at  the  de¬ 
clined  price,  showing  that  all  they 
needed  was  to  be  brought  within 
people’s  reach.  Apricots  are 
scarce  and  high,  and  the  better 
grades  are  getting  well  cleaned 
up.  Currants  are  selling  well  at 
unchanged  prices.  Raisins  are 
dull  and  weak.  Apples  are  about 
unchanged1  and  in  Tight  demand. 
Citron  has  declined  another  half 
cent  and  is  very  dull.  Dates  and 
figs  are  unchanged  and  quiet. 

Beans  and  Peas. 

Pea  beans  are  firm  and  show  an 
advance  for  the  week.  To  come 
forward  the  quotation  is  $2.40  to 
$2.45,  while  on  spot  good  stock 
commands  $2.50.  Marrows  are 
quoted  at  $2.25  to  $2.30.  The  de¬ 
mand  for  both  grades  is  good. 
California  limas  are  unchanged 
and  in  good  demand.  Dried  peas 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  -has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  art 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


are  unchanged,  most  grades  being- 
very  firm.  Scotch  are  high  and 
almost  out  of  the  market.  Green 
peas  are  almost  as-  bad.  The  de¬ 
mand  is  good.  Other  grades  are 
unchanged  and  in  moderate  de¬ 
mand. 

Butter. 

The  butted  market  declined 
early  in  the  week  1  cent  on  the 
highest  grades,  leaving  the  under 
grades  unchanged.  After  two 
days  a  reaction  came  and  the  mar¬ 
ket  is  now  very  firm  at  the  former 
price.  The  market  is  very  healthy 
and  if  there  is  any  change  during 
the  week  it  will  probably  be  a 
slight  advance.  The  make  of 
fresh  butter  is  very  light  and 
stocks  in  storage  are  very  small. 

Eggs. 

The  egg  market  is  very^firm  at 
an  advance  of  3  cents.  #  This  is 
due  entirely  to  the  severe  weather 
in  the  West.  There  has  been  a 
very  good  consumptive  demand, 
and  as  storage  eggs  are  about 
gone,  there  is  more  demand  for 
.fresh  eggs  than  caff  be  supplied. 
The  future  depends  absolutely  on 
the  weather,  and  it  is  therefore 
impossible  to  foretell  the  market 
even  a  day  ahead. 

Cheese. 

The  supply  of  late-made  cheese 
is  about  gone,  and  there,  are  very 
few  cheese  to  be  had  under  price. 
The  supply  is  considerably  lighter 
than  usual  for  the  season  and  the 
demand  is  about  normal.  The 
prevailing  price  is  10  per  cent, 
above  a. year  ago,  and  if  there  is 
any  change  it  will  probably  be 
upward. 

Provisions. 

The  market  for  smoked  meats 
is  stationary,  with  a  fairly  active 
demand.  Prices  ruling  are  15  per 


cent,  lower  than  a  year  ago,  while 
the  consumptive  demand  is  about 
normal.  The  supply  of  all  hog 
products  is  very  liberal.  Pure 
and  compound  lard  are  both  un¬ 
changed  and  the  market  is  fairly 
active.  The  cdnsumptive  demand 
is  about  normal.  Barrel  pork  and 
canned  meats  are  steady  and  un¬ 
changed.  Dried  beef  is  very 
scarce  and  bringing  15  per  cent, 
more  than  a  year  ago. 

Produce. 

Pennsylvania  potatoes,  75  to  80 
cents  per1  bushel;  York  State,  70 
to  78  cents  per  bushel,  demand 
fair  to  good ;  Ohio  globe  onions, 
70  to  85  cents  per  bushel,  York 
State,  70  to  75  cents  per  bushel, 
demand  fair;  white  onions,  $1  to 
$1.25  per  bushel  crate,  demand 
dull ;  Spanish  onions,  small  crates, 
$1 ;  bushel  crates,  $1.50,  demand 
fair;  Danish  cabbage,  $9  to  $11 
per  ton;  Savoy,  $1  to  $1.25  per 
barrel,  demand  fair ;  white  tur¬ 
nips,  $1.25  to  $1.50  per  barrel,  30 
to  35  cents  per  basket ;  yellow,  40 
cents  per  basket,  demand  good ; 
carrots,  40  to  45  cents  per  basket, 
demand  fair  to  good  ;  horseradish, 
Western,  $4.50  to  $5.50  per  barrel ; 
domestic,  $3.50  to  $4  per  barrel, 
demand  fair  ;  Pennsylvania  celery, 
10  to  20  cents  per  bunch,  demand 
fair;  parsnips,  $1.25  to  $2.50  per 
barrel  demand  poor;  beets,  $1.50 
per  barrel,  demand  fair;  water¬ 
cress,  $2  to  $3  per  100,  demand 
good. 

Green  Fruit. 

Apples,  Baldwins,  $2  to  $4  per 
barrel ;  Hulbersons,  $3  to  $3.50 
per  barrel ;  Greenings,  $3  to  $4.50 
per  barrel ;  Spy,  $3  to  $3.50  per 
barrel ;  Spitz,  $4  to  $4.50  per  bar¬ 
rel  ;  Kings,  $4  to  $5  per  barrel ; 
Russets,  $2  to  $3  per  barrei,  de¬ 


mand!  fair ;  California  oranges, 
$2.40  to  $2.50  per  box ;  Florida, 
$2.15  to  $2.40  per  box;  India 
River,  $3  to  $4  per  box,  demand 
poor ;  grapefruit,  $2  to  $6  per  box, 
good  fruit  is  scarce  and  in  good 
demand ;  lemons,  $2.75  to  $3.25 
per  box,  demand  fair ;  pineapples, 
$2.50  to  $3  per  box,  demand  fair ; 
bananas,  jumbo,  $1.50  to  $2  per 
bunch  ;  firsts,  $1.25  to  $1.75  per 
bunch;  8-hands,  $1  to  $1.25-  per 
bunch  ;  7-hands,  65  to  85  cents  per 
bunch  ;  6-hands,  50  to  60  cents  per 
bunch,  demand  poor. 

Nuts. 

Almonds,  17  to  18  cents  per 
pound;  Brazil,  10  cents  per 
pound;  filberts,  ioj4  cents  per 
pound ;  pecans,  9  J4  cents  per 
pound ;  walnuts,  I2j4  to  14  cents 
per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor;  peanuts, 
choice,  green,  4  cents  per  pound ; 
fancy,  5  cents  per  pound;  jumbo, 
6)4  cents  per  pound ;  roasted, 
choice,  $1  per  bushel ;  fancy,  $1.25 
per  bushel;  jumbo,  $1.5°  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Coffee. 

We  refer  to  our  last  report  of 
the  15th  ultimo.  The  market 
since  then  improved  about  J4  cent 
a  pound  for  new-crop  Santos,  and 
about  J4  cent  a  pound  for  old-crop 
Santos. 

A  healthy  trade  demand  was 
encountered  and  in  nearly  every 
instance  the  order  was  accom¬ 
panied  by  a  request  to  rush  ship¬ 
ment,  which  proved  what  we  have 
contended  for  quite  some  time — 
i.  e.,  that  the,  country  is  poorly 
supplied.  We  look  for  a  continu¬ 
ation  of  this  activity. 

The  stocks  at  Rio  and  Santos 
are  being  reduced  steadily. 
These  stocks  are  virtually  the 
only  source  of  supply  for  con¬ 
suming  markets.  It  is  probable 
that  they  will  be  reduced  in'  the 
course  of  the  next  few  months  to 
a  dangerously  low  level. 

We  do  not  believe  that  more 
than  about  1,000,000  bags,  if  that 
much,  will?  arrive  in  Santos  dur¬ 
ing  the  next  4^/2  months,  which 
would  give,  including  the  stock  al¬ 
ready  at  that  port,  about  2,300,000 
bags  available  for  consuming  mar¬ 
kets,  and  if  we  consider  that  the 
consumption  of  Santos  coffee 
amounts  to  about  900,000  bags  a 
month  in  Europe'  and  the  United 
States,  or  roughly  speaking  4,- 
000,000  bags  during  the  next  4V2 
months,  a  scarcity  of  available 
Santos  coffee  seems  imminent. 

We  are  assured  that  the  Gov¬ 
ernment  holdings  are  still  intact, 
that  they  will  be  kept  out  of  the 
market  until  a  certain  high  price 
is  reached,  and  will  then  be  re¬ 


leased  only  in  such  a  manner  as 
the  trade  need  them. 

The  past  has  proven  that  every 
statement  made  by  the  Govern¬ 
ment  has  been  lived  up  to,  and 
there  is  as  yet  no  reason  to  doubt 
the  honesty  of  purpose  in  publish¬ 
ing  the  Government  plan  above 
mentioned.  Nevertheless,  we  be¬ 
lieve  that  the  advance  in  the  price 
since  the  first  of  January  is  for 
the  time  being  sufficient. 

A  maintenance  of  present  val¬ 
ues  without  much  fluctuation 
would  help  the  distribution  to  in¬ 
terior  points  materially. 

With  regard  to  the  size  of  the 
growing  crop,  different  views  are 
entertained.  Taking  the  maxi¬ 
mum  figures  (which  we  consider 
excessive)  it  would  mean  a  total 
production  of  Rios  and  Santos  of 
11,500,000  to  12,000,000  bags,  a 
quantity  insufficient  for  the  re¬ 
quirements  of  consumption  by  2,- 
000,000  to  2,500,000  bags. 

The  size  of  the  1906  crop  was 
beyond  all  comprehension,  and  is 
explained  in  various  ways.  For 
instance  old  trees,  which  did  not 
bear  fruit  for  many  years,  then 
produced  bountifully;  trees  which 
were  entering  their  prime  of  life 
bore  three  times  as  much  as  an 
average  yield  based  on  the  ex¬ 
periences  of  former  years. 

Just  as  wonderful  as  it  was  to 
see  such  an  overwhelming  crop 
produced,  it  is  equally  astonishing 
to  see  the  enormous  falling  off  in 
the  production  of  the  year  follow¬ 
ing- 

It  is  now  claimed,  and  may  be 
justly  so,  that  the  very  old  trees 
can  never  bear  again,  the  revival 
■of  their  vitality  being  one  of  the 
wonders  in  the  history  of  coffee 
culture. 

But  we  must  not  put  too  much 
stock  in  these  predictions — what 
nature  has  done  once  it  may  do 
again. 

Mild  Coffees. — New-crop  Cen¬ 
tral  Americans  are  beginning  to 
make  their  appearance  in  our 
port.  The  receipts  as  yet  are 
small,  but  they  will  increase  from 
now  on,  reaching  their  height  dur¬ 
ing  either  March  or  April. 

The  consuming  markets  are 
poorly  supplied  with  stock,  and 
for  this  reason  a  good  demand  will 
probably  prevail  for  all  early  ar¬ 
rivals. 

As  we  have  pointed  out  before, 
the  Mild  coffee  crops  this  year 
are  small,  therefore  there  is  no 
danger  of  an  unwieldly  accumula¬ 
tion  of  supplies. 

Henry  Nordlinger  &  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

No.  1. 

Nothing  of  an  interesting  char¬ 
acter  developed  in  this  market 
during  the  past  week.  There  was 
the  same  sort  of  hand-to-mouth 
buying,  and  the  prices  are  practi¬ 
cally  the  same  as  in  the  previous 
week.  The  tomato  market  shows 
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some  activity  for  two  or  three 
days  at  a  time  and  then  becomes 
quiet  again,  but  at  no  time  has 
any  special  weakness  developed 
in  that  article  since  the  acute 
state  of  the  trouble  in  the  money 
market  was  reached  and  passed 
in  November  last.  It  has  caused 
much  favorable  comment  in  the 
trade  about  the  apparent  stabil¬ 
ity  of  the  tomato  market,  and  it  is 
believed  that  nothing  can  happen 
to  cause  any  decline  in  the  prices 
of  them  from  now  on.  In  future 
tomatoes  there  is  very  little  busi¬ 
ness  comparatively  being  done 
and  neither  the  packers  nor  the 
jobbers  seem  disposed  to  force 
business  in  them. 

In  the  general  line  of  vege¬ 
tables,  and  in  fruits  as  well,  there 
was  only  a  small  demand  this 
week  and  orders  for  straight  car¬ 
load  lots  of  any  article  were  scarce 
outside  of  tomatoes  and  cove 
oysters.  The  month  of  February 
will  probably  not  break  its  rec¬ 
ord  as  one  of  the  dullest  months 
in  the  whole  year  in  this  market. 

Next  to  nothing  done  this  week 
in  future  tomatoes  and  no  changes 
in  quotations.  We  quote  the  best 
brands  of  such  quality  as  suitable 
for  buyers’  labels  at  60  cents  for 
No.  2  standards  and  80  cents  per 
dozen  for  No.  3  standards.  Sec¬ 
onds  tomatoes  are  5  to  7)4  cents 
per  dozen  less. 

No  changes  in  the  corn  situ¬ 
ation  this  week.  Market  is  firm. 

Very  little  doing  in  peas  just 
now,  an'd  no  changes  to  note. 

No  particular  demand  this  week 
for  beans ;  prices  unchanged,  ex¬ 
cept  string  beans  are  lower. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

Orders  are  being  placed  at  773/2 
cents  per  dozen,  Peninsula,  for 
No.  3  standard  tomatoes,  and 
there  is  quite  a  good  inquiry  for 
them.  The  market  seems  to  have 
struck  bottom  at  this  point  for  the 
present.  There  are  a  few  sellers 
at  this  price,  but  most  of  the  pack¬ 
ers  are  holding  firm  at  80  cents 
per  dozen.  There  is  not  much 
change  in  the  situation  either  one 
way  or  the  other,  though  we  think 
there  is  a  somewhat  better  inquiry 
and  a  better  demand  will  prob¬ 
ably  follow. 

The  situation  on'  futures  is  un¬ 
changed  ;  in  fact,  there  is  hardly 
a  situation  on  them  as  yet.  A  few 
sales  have  been  made,  but  there 
has  not  been  any  serious  atten¬ 
tion  given  to  them  either  by  buyer 
or  seller. 

We  are  having  a  better  inquiry 
for  corn.  The  dullness  of  the  past 
few  months  has  made  quite  a 
change  in  prices,  considering  the 
short  pack  and  the  comparatively 
light  holdings,  ancl  the  market 
ought  soon  reach  something  of  a 
turning  point. 

Oysters. — Packing  is  still  tied 
up  here  and  from  present  indica¬ 


tions  there  will  not  be  any  pack¬ 
ing  for  several  weeks. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

Imported  Fish  Products. 

Business  in  our  lines  seems  to  be 
improving  from  day  to  day. 

Holland  herrings  continue  dull 
and  neglected,  and  prices  are  as  low 
as  ever. 

Scotch  herrings  are  in  fair  de¬ 
mand,  prices  unchanged. 

Irish  Mackerel.  —  Decidedly 
scarce,  in  good  demand  and  higher. 

Norway  Mackerel. — In  better  de¬ 
mand.  Stocks  are  clearing  rapid¬ 
ly  and  prices  are  tending  higher. 

Dutch  Bellysplit  Mackerel. — De¬ 
mand  improved  and  stocks  greatly 
reduced,  as  the  buyers  have  turned 
to  those  bellysplit  fish  owing  to  the 
scarcity  of  small  mackerel. 

Imported  oil  sardines  continue  as 
scarce  as  ever.  No  additional  sup¬ 
plies  can  be  expected,  as  there  is 
no  catch. 

Sprats. — Owing  to  the  scarcity  of 
sardines,  sprats  have  been  selling 
very  lively.  The  catch  of  sprats 
so  far  has  proven  quite  a  failure, 
consequently  there  will  be  very  few 
sprats  offering  and  prices  are 
likely  to  show  quite  an  advance 
when!  the  spring  trade  opens. 

Norway  smoked  sardines  are  de¬ 
cidedly  scarce,  especially  the  well- 
known  brands  of  the  best  grades, 
and  no  new  supplies  of  this  qual¬ 
ity  can  be  expected  before  late 
next  summer  or  early  next  fall. 
Prices  are  likely  to  show  an  ad¬ 
vance. 

Olive  Oil. — In  excellent  demand 
and  cables  report  an  excited  and 
advancing  market. 

Stroiimeyer  &  Arpe  Co. 

New  York,  N.  Y. 

Spices. 

The  market  has  shown  much  ac¬ 
tivity  during  the  past  week.  Cables 
report  a  firmer  tone  and  the  full  list 
has  shown  a  very  steady  demand. 

Pepper— Cables  show  slightly 
higher  prices  for  futures.  The  ten¬ 
dency  is  no  doubt  upwards.  This 
will  have  the  effect  of  advancing 
prices  on  ground  pepper,  which  at 
present  is  exceptionally  low. 

Cayennes.  —  Stocks  are  short. 
The  market,  therefore,  is  strong  and 
tending  upward. 

Cloves. — The  demand  very  good ; 
stocks  unusually  short  and  prices, 
therefore,  are  quite  firm. 

Pimento  (Allspice).  —  Steady, 
with  fair  quality ;  extremely  scarce. 

Nutmegs. — Cables  received  dur¬ 
ing  the  last  two  or  three  days  show 
an  advance  of  about  2  cents  per 
pound.  105s  to  nos  are  now 
quoted  at  a  higher  price  than  has 
been  in  effect  for  some  months  past. 

Cassias. — All  grades  of  China 
bark  in  good  demand,  and  prices  on 
China  roll  cassia  are  much  higher. 

Gingers. — All  varieties  of  root  in 
good  demand.  We  note  consid¬ 
erable  inquiry  for  new  crop  African 
and  Cochin. 


Seeds. — Caraway  continues  firm, 
with  upward  tendency.  Import  cost 
is  now  about  10  cents.  Poppy,  cor¬ 
iander  and  celery  all  unchanged 
during  the  week. 

Rubbed  sage  and  sweet  herbs  still 
selling  in  a  satisfactory  way. 

We  can  report  higher  prices  for 
thyme.  Market  is  up  about  )4  cent 
per  pound. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  oranges  rule  about  the 
same — $2  to  $3.50,  and  the  de¬ 
mand  is  limited.  The  receipts  are 
moderate,  and  the  market  is  in 
fairly  healthy  condition. 

Sweet  potatoes  are  higher  than 
they  have  been  for  years.  The 
range  is  $5.50  to  $5.75,  with  fancy 
stock  bringing  $6.  Extreme 
scarcity  is  the  cause. 

New  Bermuda  potatoes  are  sell¬ 
ing  somewhat  better  as  spring 
approaches.  No.  2s  are  worth 
$6.25  and  No.  is  $7  to  $7.50.  The 
quality  is  good. 

Florida  grapefruit  still  ranges 
from  $3  to  $6  per  box,  but  the  de¬ 
mand  is  limited. 

Tangerines  are  scarce  and  very 
dull  at  $4  to  $5  per  box. 

Cucumbers  from  Boston  hot¬ 
houses  range  from  $1.75  to  $2.25, 
and  the  demand  is  good. 

Rhubarb  is  now  coming  from 
near-by  hothouses  as  well  as  from 
Michigan.  The  hothouse  fruit 
averages  $1  and  the  Michigan  50 


to  65  cents.  The  near-by  rhubarb 
is  very  good  and  is  wanted. 

Hothouse  tomatoes  range  from 
20  to  25  cents  per  pound  and  are 
in  fair  demand.  The  supply  is 
low. 

Florida  salad  ranges  from  $1.50 
to  $2.25,  and  the  demand  is  fair. 


Get  the  Benefit  of  Grape  Juice 
Advertising. 

The  Welch  Grape  Juice  Company  have 
started  a  vigorous  advertising  campaign 
on  Welch’s  Grape  Juice,  using  the  lead¬ 
ing  magazines  such  as  the  “Ladies  Home 
Journal,”  “Woman’s  Home  Companion,” 
“Good  Housekeeping,”  “Everybody’s,” 
“McClure’s,”  “Munsey’s,”  “Saturday 
Evening  Post,”  “Collier’s,”  “Literary 
Digest,”  “Life,”  “Table  Talk,”  and  “Bos¬ 
ton  Cooking  School”  magazines.  Ad¬ 
vertising  starts  in  the  February  and 
March  issues  and  liberal  space  will  be 
used.  An  especially  strong  advertising 
campaign  has  been  maintained  in  the 
leading  medical  journals  for  several 
years  and  this  line  of  work  is  increased 
this  year.  The  medical  journals  have 
been  used  without  intermission.  When 
a  physician  recommends  grape  juice, 
almost  invariably  he  specifies  “Welch’s.” 
The  present  demand  for  Welch’s"  Grape 
Juice  comes  from  the  cumulative  effect 
of  years  of  advertising,  undoubtedly 
last  year’s  output  would  have  been  sold 
without  any  advertising  in  1907,  and 
possibly  this  year's  output  could  be  sold 
without  advertising.  But  the  Welch’s 
Grape  Juice  Company  will  take  no 
chances  on  this  and  every  dealer  buying 
Welch’s  Grape  Juice  may  know  that  in 
stocking  Welch’s  Grape  Juice  he  will  not 
have  to  carry  over  stock  into  another 
season.  In  their  advertising  and  general 
business  methods,  the  Welch  Company 
have  always  built  for  the  future.  This 
accounts  .for  the  fact  that  the  sales  of 
Welch’s  Grape  Juice  have  shown  an 
average  increase  of  about  40  per  cent,  per 
year  for  the  past  several  years. 


Vegetable 

Display 

Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
waste  and  increase 
sales  and  profits. 


frmr 

They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 


W.  H.  Morse,  M.  D.,  and  Consulting  Chemist,  sjys  : 
“Blooker’s  Cocoa  is  food,  digestible  food,  dissimilable 
food,  food  of  food  value.” 

It  pays  grocers  to  sell  it. 

American  Depot,  46  Hudson  St.,  New  York 

In  stock  by  H.  KELLOGG  &  SONS,  19  Sooth  Front  Street,  Philadelphia,  Penna. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Washington,  D.  C.,  Feb.  13,  1908. 
Editor  Science  of  Advertising. 

Dear  Sir : — I  am  mailing,  under 
separate  cover  to  you,  a  circular  I 
am  distributing  this  week ;  also  some 
cards  which  I  have  used  very  re¬ 
cently.  Some  have  produced  very 
good  results,  other  have  not  seemed 
to  do  so  well. 

I  thank  you  in  advance  for  your 


This  circular  is  too  crowded  to 
suit  me.  On  .this  comparatively 
small  circular  twenty-nine  arti¬ 
cles  are  advertised.  That  is 
scattering  the  shot  too  widely.  I 
believe  in  using  method  in  gro¬ 
cery  advertisements.  Instead  of 
going  all  over  creation  for  things 
to  advertise,  and  combining  them 
in  one  advertisement,  I  believe  it 
a  far  better  plan  to  write,  say  a 


criticism  and  suggestions,  which  I 
always  read  with  interest. 

Respectfully  yours, 

Jno.  Brayshaw,  Jr. 

Mr.  Brayshaw  sends  in  quite  a 
good-sized  bunch  of  advertising 
matter.  There  is  a  large  circular, 
printed  on  paper,  and  a  number 
of  small  ones  printed  on  card¬ 
board.  The  cardboard  circulars 
do  not  seem  to  be  the  conventional 
business  postals,  so  I  assume 
they  are  passed  from  door  to  door 
like  ordinary  circulars.  If  that 
is  the  case,  I  should  think  they 
might  be  expensive  and  a  little 
unwieldy. 

*  *  * 

The  main  circular,  which  meas¬ 
ures  gx/2  x  1 inches,  is  repro¬ 
duced  photographically  as  fol¬ 
lows  : — 


canned  goods  advertisement,  in 
which  only  things  in  cans  shall 
be  advertised.  Or  a  “Dutch 
lunch”  advertisement,  in  which 
could  go  such  things  as  chee.se, 
pickles,  potted  ham,  corned  beef, 
and  so  on.  Or  a  “wash-day”  ad¬ 
vertisement  in  which  could' go  not 
only  soaps,  starches,  mops,  bluing, 
etc.,  but  also  easily-dished  up 
things  for  the  hasty  wash-day 


lunch.  Or  a  “cold  weather  break¬ 
fast”  advertisement,  with  such 
things  as  codfish,  mackerel,  hot 
cake  materials,  syrup,  and  so  on. 
You  see  it’s  easy  to  be  systematic 
about  it,  and  the  effect  is  sure  to 
be  better,  because  such  an  adver¬ 
tisement  travels  along  a  single 
path!  in  the  consumer’s  mind. 

*  *  * 

This  circular  is  unsystematic 
for  two  reasons:  First,  because  it 
groups  a  great  lot  of  wholly  dis¬ 
similar  things,  and  second,  be¬ 
cause  it  doesn’t  treat  even  them 


THE  VERY  CHOICEST 

Goo*l  ininwi  to  Ml  tan  be  procured  at  our  atnrw,  aud  Roc*  Bottom  Price  •  prevail  throughout  our  l»r»o 
eteck  Time  lo  think  of  Thaiilcylving  Dinner  now,  and  if  you  let  ua  aerve  you  on  thiaoucaaion  you  na«d 
have  no  doubt  about  It  being  Hrat-cla*!.  ...... 

Our  Turkey,  w  ill  ba  hoiue-dreme.1.  freah  and  fancy.  Let  n*  have  your  order  now  and  get  the  b*l 
aelecilon  am!  jn.l  thy  siae  you  want  Tho  price  will  la;  aa  lo”  aa  pnaaildc  fer  the  line*:  bird,  tail  hlca- 
en»  and  a  (nil  line  orchoiceat  meat*  alao.  Every  Item  vn  thla  vard  la  good  until  we  cloae  Thankaflt  mg 
morning  at  1 1  o'clock. 

Mott’s  Cider,  pure  and  sweet.  30c  gal 

Sourand  Dill  t>ic!t1es,veryllne,l5cdoz 

Van.  I  U»lft«  «ne.l  packed  1  cane  ...  *"> 

fan.,  eiu.ft..  fit.  .  .  >*» 

Calll.wnU  Lreon  Cllr  |  Peackew  «<ra  qn.lllr  ~n  .  ,,  Se 

X(.  Vnl.  ~  per  (»w>w1 . » 

Kn  (i.iw  fJ'.avlptN'tlll.p'liWDil  ..  3> 

«mii  ntlca.  al  ICr.  I  V  laf*.  tonlea  . 1> 

Mrw  HMd'a  Mo  Muwi  PIcUc.  HcHwIm  .. 

lie  KH.IV  Hn  Honey  Hai-roa.  SV  .lie  M  ;V 

AlDi.nv'.  Hum  Puddlr.f,  IO  1  puend  On.  .  IV 

kneJ  Vvu.  |.d  «a.*naMii  pi*  |aaofl  .IV 

Iwrliea  Kvaporaled  11  Ilk  amall  ran  It,  laif* .  >*' 

f.  .  .  wtCian*  «"*  *«> 

Ihanaaaa  m  Jlhl  ur.  c  . 

Fresh  Pork  15c  lb.  Corned  Hams  15c  lb.  Sugar  Cured  Hams  15c  lb. 


Fancy  Apples.  Lemons,  Oranges,  Celery,  Spinach,  and  all  seasonable  vegetables 

JNO.  BRAYSHAW ,  JR. 

THIRD  AND  F  N.  E.  Mio/w  l.iucolii  1«J  SEVENTH  AND  a  N.  E.  I'J.OM  Lincoln  K6 


The  card  headed  “The  V  erv 
Choicest”  I  do  not  consider  good 
advertising.  Analyzed,  it  is 
simply  a  tame  price-list,  with 
nothing  in  the  least  alluring  about 
it.  The  most  interesting  thing 
imaginable  is  a  price,  unaccom¬ 
panied  by  explanatory  matter, 
unless  it  is  a  very  low  price. 

The  other  card — “We  Want 
Everybody  to  Know”  is  a  thou¬ 
sand  per  cent,  better.  It  is  more 
interesting;  it  says  something; 
instead  of  being  laconic  like  the 
other  one  it  gets  real  chatty  and 
talkative  about  the  .goods.  Al¬ 
most  always  it  is  the  chatty  sales¬ 
man  who  sells  the  goods  and  not 
the  one  who  says  nothing  but  the 
price. 

Food  Products  High  in  Other 
Countries. 


Austrians  Complain  Bitterly  Over  High 
Prices  of  Necessaries.  Prices  of  Food 
in  Mexico.  An  Interesting  Descrip¬ 
tion  of  the  Retail  Stores  of  Rio 
Janeiro. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Feb.  21,  1908. 

The  people  of  other  countries 
than  our  own  are  making  the 
same  complaint  about  the  high 
cost  of  food.  In  Austria  not  only 
the  working  classes,  but  the  shop¬ 
keepers,  school  officials,  post  and 
municipal  authorities,  the  various 
law  officers,  and  all  grades  of 
officials  whose  incomes  do  not  ex¬ 
ceed  $1,600  a  year  complain  that 
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than  the  prices. 


The  Quality  of  Goods  offered  here  is  even  More  Attractive  V 


Pure  Table  Butter,  per  lb. 


30c  Strictly  Fresh  Country  Eggs,  doz.  27c 


Mllt^  reduced  in  price  to  clean  up  our  entire  stock,  all 
of  which -is  new.  We  offer  English  Walnuts, 
Brazils,  Pecans  and  Filberts  at  15c  per  lb 

New  Mired  Nuts, . 2  lbs  for  25c 

Blue  Labe!  Soups are  known stand.* 

*  of  excellence  in  coudensed 
soap  and  sell  everywhere  at  25  to  30  cents.  We  offer  100  cans, 
size  No.  3.  all  varieties,  at  .  .  20c  ;  3  cans  50c 

Van  Camp's  and  Snider's  Soups,  .  10c .  special  at  4  for  25c 


3  cans  Tomatoes  [solid  standards],  25c 


Preserves  are  very  scarce  seasoa  and  tbe  pr*ce 

is  generally  higher  than  usual,  but  we 
have  a  heavy  stock  and  offer  some  very  fine  goods  at  real 
bargain  prices. 

"Curtice  Blue  Label”  in  No.  2  tin*,  assorted  Ftutt&- 

Regular  price  30,  Special  price,  23c 

Ontario  Pure  Preserves,  .  •  35c  jars  reduced  to  25c 

Heinz'  and  Ritters,  .  50c  jars  reduced  to  35c 

Heinz'  Pure  Cherry.  Domson,  Peach,  Strawberry  and 
Raspberry  Preserves,  in  5,  10  and  20-lb.  crocks,  only 
a  few  left,  at  .  ~  .  .  •  .  18c  per  lb 


Codfish  ke  greater  deman<l  as  Abe  Lenten  season 
begins  and  we  sell  a  very  good  strip  cod 
at  .  .  .  ‘  .  .  2  lbs  for  25c 

Another  Good  Boneless  Fish  at  10c.,  3  lbs.  for  25c. 


4<01d  SYrilD  ^aS  pleased  the  tastes  of  particu- 

'  *lar  people  many  years  and  we 
offer  wbat  we  have  left  at  flat  cost  price,  which  means  a 
great  saving  to  you.  25c  cans,  only  20c;  quart  cans,  40c 
Scudder's  Pure  Sap  Syrup,  .  gallon  cans,  $1.25 


4  cans  "America"  Brand  Corn  for 


25c 


PinG3nnl0  Delicious  chunks,  packed  where  grown, 
*'*  thus  retaining  the  natural  flavor,  small 

cans . 10c.  Large  cans,  15c 

Sliced  Pineapple . Large  ca  ns,  15c 

Grated  Pineapple,  very  scarce  this  season  Large  cans  25c 


Evaporated  Peaches  Ex,ra  Cb0ice‘  Vell°w 


ral  flavor. 


California  Fruit,  with  the  natu- 
20c.  lb.  Special  this  week,  3  lb  50c. 


AnrifOfc  Though  unusually  high  this  year,  we  have  a 
**  very  fancy  grade  to  offer  you  and  while  others 

ask  35c.  lb . We  sell  at  30c 


v 
xi 
xi 

VI/ 

xi 

VI/ 

vi/ 

VI/ 

w 

V/ 
VI / 
XI 

V 

y 

VI/ 

vi/ 

VI/ 
XI 

xi 
xi 
vi/ 
a 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 

Jfc  Fresh  Dressed  Poultry  and  a  Full  Line  of  Choicest  Meats. at  Lowest  Prices  ^ 

A  WE  REDEEM  VULCANOL  COUPONS  ORDERS  CALLED  FOR  AND  DELIVERED  PROMPTLY  A 

I  JOHN  BRAYSHAW,  Jr.  « 

A  3rd  and  F  Streets  N.  E.  .  M-J, .  _  7th  and  B  Streets  N.  E.  A 

Tel.  Lincoln  1393  U  S&£3£jsi  M  Tel.  Lincoln  266  /" 

1207  H  Street  Northwest. 


Tel.  Lincoln  1393 

Merchant*'  Printing  Company 
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A  Pure  Buckwheat, 
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A  Soused  Mackerel,  a  delicious  relish,  2  cans  25c 
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C  lbs  for  25c 


Best  Pearl  Hominy, 


4  qts  for  25c 


UmTUDO  ''Blue  Hen.” 
MAluufiO  "Quail,"  200-, 

"Defender"  Safety, 


£  doz  boxes,  25c 
per  dozen,  8c 
per  dozen.  8c 


Boyd's  Queen  Table  Syrup,  per  gallon,  60c 


2  lb  Can  Fancy  California  Asparagus  for  25  cents. 
Best  Navy  Beans,  per  quart  .  10  Cents 


10  Cakes  Good  Hard  Laundry  Soap, 


25c. 


Best  Granulated  Sugar, 


5c  per  lb 


Ralston  Health  Food  at  15c  ,  Hominy  Grits  at  10c.,  and 
Pancake  Flour  at  10c.  are  good  value  and  quality  un¬ 
surpassed.  Save  the  "Millers”  and  get  a  wagon  Free 
for  your  boy. 

Home  Made  SAUERKRAUT  (se  made  it)  1  Qts.  25c. 


Fairbanks  Lunch  Tongue 


Large  40c.  Can  25c. 


Choice 


per 


all  alike.  Some  are  exploited  and 
demonstrated,  so  to  speak,  in  a 
few  words  of  reading  matter, 
others  are  simply  mentioned  and 
priced.  My  policy  would  be  to 
use  fewer  articles,  choose  such  as 
-have  some  relation  to  each  other, 
and  give  more  space  to  each. 

*  *  * 

I  pick  out  two  of  the  small 
cards  to  reproduce,  because  they 
illustrate  the  two  ends  of  a  point 
T  want  to  make.  Fach  one  meas¬ 
ures  4x6  and  is  printed  the 
long  way : — 


WE  WANT  EVERYBODY  TO  KNOW 

That  our  cuttomcrt  gel  'be  advantage  of  every  decline  in  the  market,  and  tbe  pres¬ 
ent  financial  disturbance  baa  caused  a  drop  in  the  Hotter  Market,  and  we  are  pleated 
to  be  able  to  offer  you  this  week  tbe  highest  quality 

Fresh  F.lftln  Putter,  m  p  ond  |»nni».  only  5t»  cent*  pound 


Nee  BarWIiiaL  Tin'  y 


jt  roar. n lee t  abaolol*- 


00  cm/th  are  pauUurwd  V»»-  u.,»  • 

AlmmVs  Mine,  Meat  I*  one,' [ww»l 
jurt  arrived,  Try  X  pccoda  of  thwir 


Fat  Spring  Chickens  18c  lb. 


Kit  of  the* | 


r.  rive  V 


(airnal  *,(,.1. 
to  r'V"  our  In 
Corn,  Totnaiow 


■r  prttws 


"  1  ■»  I”-**, 


|  Lei  ua  have  voor  lm.ii.ew.  and  gat  the  taenrCt  '4 
If.,  tow  pnrr.  Loll  line  nrwfl.  ipStie  doe 

Gtsaiie  Srjrn  fir;,  2  rails  fr  2Sc 
StillKi  RHtiis.  fwili  7  Is/  25: 

Fresh  Fi sit  Friday*  in  .iburdance  at  lowest  prices.  Oysters  a!  way.  on  tiani 


ie  l«l  gnwlc  and  al 


THIRD  AND  F II.  £ 


JNO.  BRAYSHAW.  JR 


n  1-31  SEVENTH  AND  «  N.  E.  I’bww  Loo.  'o  TA 


the  present  prices  of  food  and 
clothing  are  exorbitant.  Owing 
to  the  high  price  of  meat  efforts 
have  been  made  to  introduce  into 
that  market  fish  from  the  German 
and  Baltic  seas,  and  as  the  ports 
from  which  they  were  shipped  are 
only  sixteen  to  twenty  hours’ 
distant  they  arrived  in  good  con¬ 
dition,  but  the  attempt  seems  to 
have  failed.  The  people  are  ac¬ 
customed  to  animal  and  fari¬ 
naceous  foods,  and,  with  the  ex¬ 
ception  of  fresh  water  fish,  taken 
from  the  rivers  and  lakes  of 
Austria-H  ungary,  principally 
zander,  carp,  schill,  trout,  and  a 
few  salmon,  no  fish  has  a  perma¬ 
nent  sale. 

According  to  statements  by 
Consuls,  it  seems  possible  that 
American  salted  or  pickled  pork 
and  corned'  beef,  if  cheap  enough 
and  well  prepared,  might  find  a 
ready  and  profitable  sale  there, 
l  but  it  will  be  necessary  to  estab¬ 
lish  wholesale  warehouses  to  sup¬ 
ply  the  trade,  and  even  private 
customers  direct.  The  price  of 
meats  in  the  Carlsbad  market  is 
as  follows,  per  pound :  Beef,  veal 
and  mutton,  20  cents;  pork,  25 
cents. 

*  *  * 

The  same  condition  exists  in 
the  larger  cities  of  Mexico. 
Native  beef  sells  per  kilo  as  fol- 
;  lows:  Rib  roast,  90  cents;  porter¬ 
house  steak,  90  cents;  tenderloin, 
$1.  For  the  best  cuts  of  native 
pork  and  sausages,  90  cents.  The 
same  price  obtains  for  the  best 
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Faney  Ohio  Onion  Sets 

For  shipment  about  March  ioth. 

YELLOW,  per  bushel,  =  -  $3.00 

WHITE,  per  bushel,  =  =  2.90 

Send  in  your  orders  for  shipments  on  ar¬ 
rival,  or  shipments  direct  from  Ohio.  We  have 
secured  some  of  the  finest  lots,  and  our  prices 
are  for  First -class  Sets .  Crop  is  reported 
short  on  this  grade,  so  kindly  place  your  order 
early. 

All  farmers  who  grew  onions  last  year 
made  money. 

Be  sure  and  secure  good  sets  this  year. 

C.  WILKINSON’S  SONS 

134  Dock  Street  Philadelphia,  Pa. 


E-C  Coin  Flakes  ana  Ei-O-See 

ARE  GUARANTEED 
and  comply  with  the  Pure  Food 
Law  of  Pennsylvania,  as  well  as 
the  National  Pure  Food  Law. 


E=C  CORN  FLAKES 

is  prepared  by  the  famous  Egg- 
O-See  Process,  which  brings  out 
the  wholesome,  natural  flavor  of 
the  grain. - 

No  Artificial  Flavoring  of  Any  Kind  is  Used 

Egg=0=See  Cereal  Co. 

QUINCY  CHICAGO  BUFFALO 


cuts  of  lamb  and  mutton,  while 
veal,  best  cuts,  sell  at  $i.  Twelve 
to  fourteen-pound  turkeys  may  be 
bought  for  from  $4  to  $5  each; 
spring  chickens  from  90  cents 
each  upward,  and  wild  duck  from 
40  to  50  cents  each. 

American  made  butter  is 
argely,  imported  packed  in  cans, 
and  sells  from  $1  to  $1.25  per 
)ound.  Oleomargarine  can  be 
sought  for  60  cents,  and  lard,  also 
of  American  manufacture,  for  35 
cents  per  pound.  Domestic  lard 
sells  for  a  few  centavos  more  the 
pound,  and  is  of  excellent  flavor, 
but  the  demand  far  exceeds  the 
present  supply.  Native  eggs  are 
75  cents  a  dozen.  Cheese  retails 
per  kilo  as  follows:  American, 
$1.32;  Canadian,  $1.32;  European. 
$1.50.  American  wheat  flour  may 
be  had  at  18  cents  the  pound,  and 
the  native  product  at  10  cents  for 
a  like  quantity.  Rice  of  best 
grade  is  35  cents  the  kilo.  Teas 
range  from  $1.25  to  $3,  and  the 
best  grade  of  coffee  is  40  cents  the 
pound.  Cocoa  of  American 
manufacture  sells  at  90  cents  for 
a  half-pound  can ;  Dutch  cocoa  at 
$1.25  for  a  can  of  the  same  weight. 

American  breakfast  food  prepa¬ 
rations  of  various  well-known 
sorts  retail  at  45  cents  per  pack¬ 
age.  In  the  fancy  biscuit  trade 
Engl  ish  products  have  perhaps  a 
larger  sale  than  the  American, 
these  goods  from  both  countries 
being  usually  priced  at  the  same 
figure,  85  cents  a  pound.  Ameri¬ 
can-made  biscuits  or  crackers, 
such  as  sell  for  5  cents  in  the 
United  States,  bring  3a  cents  a 
package.  Cane  sugar,  native 
grown  and  refined,  both  loaf  and 
granulated,  is  20  cents  the  kilo. 

Apples  grown  in  the  United 
States  may  be  had  for  75  cents 
per  kilo  (2.2  pounds)  ;  canned  in 
3-pound  cans  for  $1.23.  American 
potatoes  sell  for  16  cents  a  kilo. 
Fruits  and  vegetables,  native 
grown,  which  include  practically 
all  those  green  vegetables  to 
which  we  are  accustomed  in  the 
United  States,  are,  as  a  rule,  less 
expensive  than  with  us.  Straw¬ 
berries  may  be  secured  at  a  nomi¬ 
nal  price  the  year  round.  Oranges 
of  large  size  may  be  obtained  for 
two  centavos  each. 

*  *  * 

A  report  from  Deputy-Consu 
Joseph  J.  Slechta  deals  interest¬ 
ingly  with  the  retail  stores  of  Rio 
de  Janeiro,  Brazil.  The  most  sig¬ 
nificant  difference  between 


— 

America^  and  Brazilian  cities  in 
this  respect  is  the  absence  in  the^j 
atter  of  anything  like  departments 
stores.  Rio  de  Janeiro  offers  I 
splendid  opportunities  for  invest-  1 
ments  along  this  line.  Probably  ' 
in  no  other  large  city  of  the  world 
would  department-store  methods 
cut  down  expenses  in  the  retail 
business  to  the  extent  possible  in  j 
Rio  de  Janeiro.  The  reduction  in  . 
municipal  taxation  would  be  con¬ 
siderable,  since  taxes  are  based 
not  so  much  on  the  size  of  an  es¬ 
tablishment  as  upon  the  nature  of 
the  business. .  Circumstances 
which  give  the  department  stores 
so  great  an  advantage  over  1 
smaller  establishments  in  the 
United  States  are  greatly  empha¬ 
sized  in  Rio  de  Janeiro.  The 
commercial  centre  of  the  city  is 
limited  to’  a  comparatively  small 
area,  quite  out  of  proportion  to 
the  enormous  extent  of  the  city. 
This  district  is  readily  accessible 
by  direct  tramways  from  all  parts 
of  the  metropolis. 

A  department  store  established 
on  the  right  basis  in  Rio  de  Ja¬ 
neiro,  having  due  regard  for  the 
customs,  usages  and  demands  of 
the  country,  would  have  many  ad¬ 
vantages  not  peculiar  to  such  es¬ 
tablishments  in  the  United  States. 
There  is,  for  example,  no  well  de¬ 
veloped  system  of  delivering  pur¬ 
chases  at  residences.  Most  of  the 
better  establishments  make  a  pre¬ 
tense  of  delivering,  but  with  the 
exception  of  one  firm,  which 
makes  use  of  motor  busses,  the 
service  is  far  from  satisfactory. 
Most  retailers  either  do  not  de¬ 
liver  at  all  or  restrict  themselves 
to  the  services  of  “carregadores," 
who  carry  packages  in  a  box  bal¬ 
anced  on  the  head. 

Perhaps  the  modern  facilities 
of  retail  establishments  which  are 
most  conspicuous  by  their  ab¬ 
sence  in  even  thel  largest  and 
otherwise  up-to-date  stores  are 
cash  and  bundle  carriers.  In 
some  of  the  larger  stores  packages 
are  wrapped  at  a  bundle  counter 
near  the  cashier’s  desk  and  goods 
are  paid  for  at  the  cashier’s  desk 
only.  In  some  others  salesmen 
receive  money  at  the  counter  and 
make  change  at  the  cashier’s  desk. 
Cash  registers  are  coming  more 
and  more  into  use,  though  re¬ 
stricted  almost  entirely  to  the  use 
of  cashiers. 

The  per  cent,  of  profit  is  much 
larger  than  is  customary  in  the 
United  States,  though  it  is  doubt- 
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On  Top 


“Malta -Vita”  has  always  been 
the  “top  notcher”  Wheat  Flake. 


“Malta -Vita”  Corn  Flakes  have 
just  been  pronounced  by  experts 
the  “top  notcher”  Corn  Flake — 
and  they  ought  to  know. 


Crispy 

Cereal 


An  Easy  Seller 


It’s  the  biggest  10c  p’k’ge  on  the 
market — 36  p’k’g’s  to  a  case  —  you  can  sell  it  on 
the  reputation  that  “Malta-Vita"  has  always  had. 


corn — all  wheat — or  assorted  as  desired  and  get 


With  7  cases  1  case  free,  equivalent  to  $2.36  net  per  case 
“  5kt  Vi  “  “  “  “  2.36  “  “  “ 

“  3l/2  “  ^  “  “  “  “  2.45  “  “  “ 

“  \yA  “  %  “  “  “  “  2.45  “  “  “ 

“  ft  “  y8  “  “  “  “  2.45  “  “  “ 

Regular  prices  $2.85  per  case  —  $2.75  in  5  case  lots. 

Order  thro*  your  Jobber. 


Battle  Creek,  Mich, 


\ 
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ful  if  the  actual  net  profits  arc  as 
high.  The  expense  of  main¬ 
tenance  is  easily  three  times  as 
great  as  in  large  American  cities. 
Except  in  a  few  cases  only  men  are 
employed.  Wages?  of  clerks  run 
from  50  to  100  per  cent,  greater 
than  for  equal  service  in  New 
York,  but  since1  cost  of  living 
here  is  easily  twice  as  great  as 
in  the  American  metropolis, 
wages  are  comparatively  lower 
here.  Rents  are  enormous,  and  in 
fact  every  item  of  cost  of  oper¬ 
ation  is  so  extravagant  that  a 
much  higher  scale  of  prices  rules 
than  anywhere  in  the  United 
States. 

All  of  the  larger  and  more  pro¬ 
gressive  establishments  are  adopt¬ 
ing  the  one  price  system,  but  this 
is  a  recent  innovation.  With  the 
smaller  dealers  the  old  system 
prevails,  according  to  which  every 
day  is  bargairt  day.  That  is,  no 
shopper  expects  to  make  a  pur¬ 
chase  without  a  good  deal  of 
bickering,  during  which  the  price 
may  be  reduced  frequently  to  a 
third  or  even  a  half  less  than  the 
first  quotation. 

Retailers  have  not  yet  fallen  in 
with  the  “Yankee”  idea  of  setting 
apart  certain  days  as  “bargain 
days,”  nor  is  there  a  great  deal  of 
newspaper  advertising  on  a  large 
scale.  No  special  effort  is  made' 
to  attract  attention  to  “special”  or 
“remnant”1  sales,  except  in  the 
ordinary  course  of  trade.  There 
is  a  good  deal  of  sign  advertising, 
and  “liquidation”  sales  are  ap¬ 
parently  habitual  with  a  large 
class  of  dealers.  None  of  the  re¬ 


tailers  have  as  yet  adopted  the  at¬ 
tractive  method  of  advertising 
and  drawing  trade  so  frequently 
and  generally  used  in  the  United 
States — that  is,  of  providing  com¬ 
fortable  places  for  the  gathering 
of  customers  and  shoppers. 

Holt. 


Oleomargarine  Still  Selling  in 
Pennsylvania. 

The  Latest  Pennsylvania  Food  Bulletin 
Reveals  Several  Cases.  Excessive 
Quantities  of  Benzoate  of  Soda  Found 
in  Several  Samples.  Well  Known 
Brand  of  Molasses  in  Trouble. 


The  latest  monthly  bulletin  of 
the  Pennsylvania  Dairy  and  Food 
Department  is  at  hand,  and  from 
it  is  taken  the  following  summary 
of  the  month’s  work  ending  Janu¬ 


ary  15th:—  , 

REPORT  OF  ANALYSIS. 
Butter  Samples,  106. 

Colored  oleomargarine  .  22 

Pure  .  84 

Total .  106 

Lard  Samples,  X. 

Compound  lard .  1 

Oleomargarine  Samples,  8. 

Colored  .  1 

Uncolored  .  7 

•  Total .  8 

Pure  Food  Samples,  82. 

Adulterated .  ti 

Complying  with  law .  59 

Preserved .  11 

Preserved  and  colored .  1 

Total .  82 

Vinegar  Samples,  5. 

Adulterated .  4 

Not  properly  labeled .  1 

Total .  5 

SUITS  AND  PROSECUTIONS. 
Lard  Cases,  1. 

Terminated . 1 


Oleomargarine  Cases,  23. 


Terminated .  23 

Pure  Food  Cases,  22. 
Terminated .  22 

Vinegar  Cases,  5. 

Terminated .  5 


'I'he  pages  devoted  to  the  State 
chemists!  analyses  show  that  col¬ 
ored  oleomargarine  is,  still  being 
fraudulently  sold  throughout  the 
Slate  for  butter.  The  following 
extracts  are  taken  from  the  chem¬ 
ists’  adverse  reports: — 

Sample  bought  of  J.  A.  Donahoe, 
Pittsburg  Market,  Pittsburg.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine  colored  with  a  coal  tar 
dye. 

Sample  bought  of  Owen  Quinn, 
845  Braddock  ave.,  Braddock.  Sold 
for  butter.  Chemist’s, report — Oleo¬ 
margarine  colored  with  a  coal  tar 
dye. 

Sample  bought  of  Chicago  Dairy 
Co.  (Michael  Cavanaugh),  223 
Eighth  ave.,  Homestead.  Sold  for 
butter.  Chemist’s  report — Oleomar¬ 
garine  colored  with  a  coal  tar  dye. 

Sample  bought  of  Homeward 
Dairy  Co.  (Edw.  A.  Preach),  1127 
Lang  ave.,  Pittsburg.  Sold  for  but¬ 
ter.  Cherrfist’s  report — Oleomarga¬ 
rine  colored  with  a  coal  tar  dye. 

Sample  bought  of  Chicago  Dairy 
Co.  (Mary  Broderick),  4808  Second 
ave.,  Pittsburg.  Sold  for  butter. 
Chemist’s  report — Oleomargarine 
colored  with  a  coal  tar  dye. 

Sample  bough  of  Fred.  Volkwein, 
760  Penn  ave.,  Wilkinsburg.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine  colored  with  a  coat  tar 
dye. 

Sample  bought  of  Mrs.  Wm. 
Mack,  Marcus  Hook.  Sold  for  but¬ 
ter.  Chemist’s  report — Oleomargar¬ 
ine  colored  with  a  coal  tar  dye. 

Sample  bought  of  Chas.  Sakers, 
Marcus  Hook.  Sold  for  butter. 
Chemist’s  report — Oleomargarine 
colored  with  a  coal  tar  dye. 

Sample  bought  of  Geo.  Keely,  2136 
Fifth  ave.,  Pittsburg.  Sold  for  but¬ 
ter.  Chemist’s  report — Oleomarga¬ 
rine  colored  with  a  coal  tar  dye. 

Sample  bought  of  Geo.  Barckley, 
500  Larimer  ave.,  Pittsburg.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine  colored  with  a  coal  tar 
dye. 


Sample  bought  of  Fred.  Preach, 
4525  Liberty  ave.,  Pittsburg.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine  colored  with  a  coal  tar 
dye. 

Sample  bought  of  Harry  Reel,  128 
Frankstown  ave.,  Pittsburg.  Sold 
for  butter.  Chemist's  report — Oleo¬ 
margarine  colored  with  a  coal  tar 
dye. 

Sample  bought  of  W.  J.  Montgom¬ 
ery,  Linden  ave.,  E.  Pittsburg. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  bought  of  O.  H.  Shoe¬ 
maker,  432-4  Market  st.,  Pittsburg. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  bought  of  James  Pogue, 
204  Allegheny  Market,  Allegheny. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  bought  of  J.  E.  Gibson,  197 
Market  House,  Allegheny.  Sold  for 
butter.  Chemist's  report — Oleomar¬ 
garine  colored  with  a  coal  tar  dye. 

Sample  bought  of  J.  H.  Ehrhardt, 

66  Allegheny  Market,  Allegheny. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  bought  of  John  Houston, 
178  Allegheny  Market,  Allegheny. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  bought  of  J.  A.  Gantz,  98 
N.  Main  st.,  Washington.  Sold  for 
butter.  Chemist's  report — Oleomar¬ 
garine  colored  with  a  coal  tar  dye. 

Sample  bought  of  Owen  Quinn 
(Agnes  Little),  Pitcairn.  Sold  for 
butter.  Chemist’s  report — Oleomar¬ 
garine  colored  with  a  coal  ta t  dye. 

Sample  bought  of  Thos.  R.  Hal- 
lon,  112  W.  Chestnut  st.,  Washing¬ 
ton.  Sold  for  butter.  Chemist’s  re¬ 
port — Oleomargarine  polored  with  a 
coal  tar  dye. 

•  Sample  bought  of  Clark’s  Restau¬ 
rant  (C.  A.  Rhinehart,  Manager), 
132  Clinton  st.,  Johnstown.  Sold  for 
butter.  Chemist’s  report — Oleomar¬ 
garine  colored  with  a  coal  tar  dye. 

Sample  bought  of  John  McAteer,  1 
2918  Richmond  st.,  Philadelphia. 
Sold  for  lard.  Chemist’s  report — A 
compound  lard  containing  cotton¬ 
seed  oil  and  beef  stearine. 

Sample  bought  of  W.  A.  Miller  & 
Co.,  427  North  Second  st.,  Philadel¬ 
phia.  Sold  for  olemargarine.  Chem¬ 
ist's  report — Oleomargarine;  no 
license. 


IF  YOU  SLICE  DRIED  BEEF 


you  need  Johnson’s  “  EVERSHARP  ’’  slicing  machine.  Because  it  slices  dried  beef 
to  perfection,  and  moist  freshly  cured  beef  in  full-size  wafer  slices,  thin,  smooth  and 
delicious,  will  attract  more  new  trade  than  any  article  you  can  offer. 


A.  W.  JOHNSON,  New  Brunswick,  N.  J. 


IF  YOU  DON’T  SLICE  DRIED  BEEF 

you  certainly  need  Johnson’s  “EVERSHARP”  slicer,  because  you  are  losing  the 
prestige  and  profit  of  the  most  salable  and  profitable  specialty  in  the  whole  line  of 
eatables. 

This  machine  was  invented  by  an  experienced  retail  grocer  to  correct  the  faults, 
remove  the  defects  and  improve  the  shortcomings  of  all  other  machines. 

It  will  slice  five  pounds  of  dried  beef  in  five  minutes,  every  slice  perfect,  the  full 
size  of  the  meat,  transparently  thin,  smooth  and  shining.  It  will  cut  the  tough 
sinewy  ends  in  perfect  slices.  It  will  slice  up  every  little  end.  It  will  save  enough 
time  and  labor,  prevent  enough  waste,  draw  enough  new  trade,  and  increase  -the 
sales  of  sliced  meat,  sufficient  to  pay  for  itself  in  a  very  short  time. 

Send  for  a  sample  of  sandwich  sliced  beef  and  see  the  magnet  that  draws  the  trade. 


Slices  Everything  from  6-pound  Knuckles  to  half- ounce  Ends. 
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Get  Our 

\ 

NEW  SPRING  CATALOGUE 
and  Compare 


That’s  all  we  ask — a  fair  and  thorough  comparison.  Can  you  AFFORD 
not  to  give  it  to  us — with  conditions  as  they  are  right  now? 

Our  prices,  you  know,  are  quoted  net  and  in  plain  figures.  Is  there  any 
reason  why  you  should  pay  out  more  of  your  own  money  to  anyone  than  we 
ask  in  print  for  the  SAME  thing? 

We  carry  the  surplus  stocks,  remember — ready  for  you  to  draw  on  when 
you  NEED  them.  Our  prices  are  guaranteed  until  the  issue  of  our  next 
monthly  catalogue. 

If  prices  go  up,  we  stand  the  loss;  if  down,  our  customers  get  the 
benefit. 

At  least  for  this  one  season  alone,  ought  not  your  buying  to  be  done 
The  Butler  Way — for  your  own  sake?  The  even  chance,  remember,  is  all  we 
ask.  Do  we  get  it — from  YOU — at  least  for  this  one  season? 

The  new  Spring  catalogue  is  No.  D656.  Shall  we  send  it — to  YOU? 

BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses  :  BALTIMORE  DALLAS 
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Sample  bought  of  O.  H.  Shoe¬ 
maker,  Connellsville.  Sold  for  oleo¬ 
margarine.  Chemist’s  report — Oleo¬ 
margarine  colored  with  a  coal  tar 
dye. 

Sample  bought  of  S  wengcr  & 
Bienenstock,  738  South  Seventh  st., 
Philadelphia.  Sold  for  olive  oil. 
Chemist's  report — Sample  is  cotton¬ 
seed  oil. 

Sample  bought  of  Lingi  Verni,  1021 
South  Ninth  st.  Philadelphia.  Sold 
for  olive  oil.  Chemist’s  report — 
Contains  cottonseed  oil. 

Sample  bought  of  Swenger  & 
Bienenstock,.  738  South  Seventh  st. 
Philadelphia.  Sold  for  olive  oil. 
Chemist’s  report — Contains  cotton¬ 
seed  oil. 

Sample  bought  of  Swenger  & 
Bienenstock,  738  South  Seventh  st., 
Philadelphia.  Sold  for  olive  oil. 
Chemist’s  report — Contains  cotton¬ 
seed  oil. 

Sample  bought  of  Pasqual  Giunta, 
1009  Christian  st.,  Philadelphia. 
Sold  for  olive  oil.  Chemist’s  re¬ 
port— -Contains  cottoifseed  oil. 

Sample  bought  of  Pasqual  Giunta, 
1007  Christian  st.,  Philadelphia. 
Sold  for  olive  oil.  Chemist’s  re¬ 
port — Contains  cottonseed  oil. 

Sample  bought  of  Pasqual  Giunta, 
1007  Christian  st.,  Philadelphia. 
Sold  for  olive  oil.  Chemist’s  re¬ 
port — Contains  cottonseed  oil. 

Sample  bought  of  Allesandro 
Marau,  71 1  South  Eighth  st.,  Phila¬ 
delphia.  Sold  for  olive  oil.  Chem¬ 
ist’s  report — Contains  cottonseed  oil. 

Sample  bought  of  L.  Volpe,  S.  E. 
Cor.  Tenth  and  Carpenter  sts.,  Phil¬ 
adelphia.  Sold  for  olive  oil.  Marks 
on  package — Olio  D’oliva-Delci- 
lento.  Chemist’s  report — Contains 
cottonseed  oil. 

Sample  bought  of  A.  Kellogg  & 
Sons,  T9  South  Front  st.,  Philadel¬ 
phia.  Sold  for  molasses.  Marks  on 
package — Duff’s  Refined  Molasses. 


Chemist’s  report — Bleached  with 
sulphur  dioxide. 

Sample  bought  of  Wm.  Butler  Co., 
N.  W.  Cor.  Randolph  and  Vine  sts., 
Philadelphia.  Sold  for  shredded 

codfish.  Chemist’s  report — Contains 
boric  acid. 

Sample  bought  of  Reeves,  Parvin 
&  Co.,  n6  South  Delaware  ave., 
Philadelphia.  Sold  for  molasses. 

Marks  on  package — Duff’s  Refined 
Molasses.  Chemist’s  r  e  p  o  r  t — 
Bleached  with  sulphur  dioxide. 

Sample  bought  of  The  Great  At¬ 
lantic  and  Pacific  Tea  Co.,  N.  W. 
Cor.  Second  and  Fairmount  ave., 
Philadelphia.  Sold  for  molasses. 

Chemist’s  report — Contains  sulphites. 

Sample  bought  of  Armour  &  Co., 
128-30  North  Delaware  ave.,  Phila¬ 
delphia.  Sold  for  ham.  Chemist’s 

report — Contains  boric  acid. 

Sample  bought  of  Armour  &  Co., 
Morris  st.  Branch,  Philadelphia. 
Sold  for  ham.  Chemist’s  report — 
Contains  boric  acid. 

Sample  bought  of  Frank  Schossler, 
Oil  City.  Sold  for  catsup.  Marks 
on  package — Lakewood  Brand. 
Chemist’s  report — Preserved  with 
benzoate  of  soda  and  colored,  with  a 
coal  tar  dye.  Lacks  2-100  of  being 
double  amount  of  benzoate  of  soda 
allowed. 

Sample  bought  of  Sam.  Lewis,  Oil 
City.  Sold  for  catsup.  Marks  on 
package — Commodore  Brand  To¬ 
mato  Catsup.  “Contains  1-10  of  one 
per  cent,  of  benzoate  of  soda.  Chem¬ 
ist’s  report — Misbranded  as  to 
amount  of  benzoate  of  soda.  Lacks 
2-100  of  being  double  amount 
allowed. 

Sample  bought  of  E.  Stehle, 
Altoona.  Sold  for  Candy  orange 
kisses.  Chemist’s  report — Contains 
sulphurous  acid. 

Sample  bought  of  E.  F.  Cowan, 
Vandegrift.  Sold  for  catsup.  Marks 
on  package — Brand  :  Butterfly  High 


Grade.  “Guaranteed  strictly  pure. 
Prepared  with  1-10  of  one  per  cent, 
of  benzoate  of  soda.  Chemist’s  re¬ 
port — Contains  twice  as  much  so¬ 
dium  benzoate  as  indicated  on  label. 

Sample  bought  of  M.  E.  Miller, 
New  Kensington.  Sold  for  catsup. 
Marks  on  package — Brand  :  Sunrise 
Tomato  Catsup.  “Preserved  with 
1-10  of  one  per  cent  of  benzoate  of. 
soda.”  Chemist’s  report — Contains 
about  Vi  more  sodium  benzoate  than 
label  indicates. 

Sample  bought  of  W.  A.  Lands- 
berger,  West  Newton.  Sold  for 
Cider  vinegar.  Marks  on  package — 
Price  &  Lucas.  Chemist’s  report — 
Distilled  vinegar  and  colored  with 
caramel. 

Sample  bought  of  Baisor  Sellers 
&  Co.,  Altoona.  Sold  for  apple 
cider  vinegar.  Marks  on  package — 
Price  &  Lucas.  Chemist’s  report — 

*  Distilled  vinegar  colored  with  cara¬ 
mel  and  low  in  acetic  acid. 

Sample  bought  of  Leonard  Miller 
(J.  B.  Hughes),  Altoona.  Sold  for 
pure  cider  vinegar.  Marks  on  pack¬ 
age — Leonard  Miller.  Chemist's  re¬ 
port — Distilled  vinegar,  colored  with 
caramel  and  low  in  acetic  acid. 

Sample  bought  of  Leonard  Miller 
(J.  W.  Sellers),  Altoona.  Sold  for 
pure  cider  vinegar.  Marks  on  pack¬ 
age — Leonard  Miller.  Chemist’s  re¬ 
port — Distilled  vinegar,  colored  with 
caramel  and  low  in  acetic  acid. 

Sample  bought  of  R.  Devine,  1539 
Chestnut  st.,  Philadelphia.  Sold  for 
white  wine  vinegar.  Marks  on  pack¬ 
age — C.  C.  Palmer.  Chemist’s  re¬ 
port — Not  properly  marked  “Dis¬ 
tilled  vinegar.” 


Unusual  Profits. 

The  grocer  is  so  accustomed  to  think¬ 
ing  of  little  profits  and  many  sales,  that 
he  often  overlooks  good  articles  sold  in 


certain  seasons,  that  pay  him  more  than 
ordinary  margins.  When  he  does  this, 
he  is  simply  allowing  the  nickels,  dimes, 
and  dollars  to  mingle  with  their  fellows 
in  his  competitors’  cash  registers,  when 
they  should  occupy  a  cozy  corner  in  his 
own. 

We  have  in  mind  a  very  excellent 
seller,  which  will  be  seasonable  from  the 
latter  pjrt  of  March  up  until  Easter,  and 
it  is  one  that  pays  from  no  per  cent,  to 
1.33  per  cent,  profit.  It’s  not  sugar  or 
tobacco,  but  Fleck’s  New  Combination 
Egg  Dyes. 

Each  five-cent  package  contains  a  half 
dozen  plain  colors,  from  which  dozens 
of  shades  and  effects  may  be  produced 
and  a  half  dozen  paper  dyes  from  each 
of  which  may  be  transferred  designs  of 
animals,  flowers,  birds  and  amusing 
characters.  Forty-two  of  these  five-cent 
packages  are  contained  in  each  $1.00 
box,  which  makes  your  profit  no  per 
cent.  In  six-box  quantities,  a  discount 
from  this  price  of  10  per  cent,  is  allowed, 
making  your  margin  133  per  cent. 

Don’t  forget  to  mention  Fleck’s  Egg 
Dyes  when  you  order  from  your  jobber. 
Don’t  take  anything  else.  Insist  on  hav¬ 
ing  the  box  containing  forty-two  five- 
cent  packages,  each  package  containing 
both  colors  and  papers.  If  he  can't 
supply  you  they  will  be  forwarded  on  re¬ 
ceipt  of  price,  all  charges  prepaid,  by  the 
manufacturer,  J.  J.  Fleck,  Tiffin,  Ohio. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  free,  or  four  mootbe ’  trial  for  f  0  cent* 
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A  Conspiracy  Exposed. 

Say,  do  you  know  there’s  a  con¬ 
spiracy  on  against  you  retail  fel¬ 
lows? 

There’s  a  little  crowd  of  manu¬ 
facturers  who  have  made  up  their 
minds  that  you’ve  got  to  sell  their 
goods,  whether  you  want  to  or 
not,  and  whether  they  pay'  you 
any  profit  or  not. 

This  is'  no  idle  dream — I  know 
what  I’m  talking  about. 

They’re  working  on  this  point 
— that  if  consumers  want  some¬ 
thing  it’s  up  to  you  to  supply  it. 
It’s  none  of  your  business  whether 
it’s  a  good  thing  to  sell  or  not. 
If  somebody  wants  it,  that’s 
enough. 

Let  me  tell  you  something  that 
was  told  to  me  by  one  big  manu¬ 
facturer  last  week. 

“I  know  it  to  be  a  fact,’  he 
said,  “that  a  committee  of  the  big 
manufacturers  of  proprietary  food 
products  went  to  the  ‘Ladies’ 
Home  Journal’  the  other  day  and 
put  up  an  argument  that  the 
‘Journal’  should  begin  a  campaign 
against  substitution  by  the  deal¬ 
ers.  They  rubbed  it  in  that  they 
were  big  advertisers  in  the 
‘Ladies’  Home  Journal,’  and  in 
the?  other  magazines,  but  they 
weren’t  getting  good  results  from 
their  advertising  because  the  gro¬ 
cer  induced  his  customers  to  buy 
something  else.” 

As  I  get  it,  the  “Ladies’  Home 
Journal”  was  handed  the  straight 
goods  that  if  it  didn’t  get  busy 
along  the  no-substitution  line,  it 
would  lose  some  business. 

You  see  these  big  food  manu¬ 
facturers  cut  ice.  They’re  all 
package  people,  and  when  you 
add  up  all  that  sort  of  advertising 
there  is  in  the  monthly  magazines 
you’ve  got  some  money  repre- 
,  sented. 

I  looked  over  the  February 
number  of  the  “Ladies’  Home 
Journal”  and  counted  thirty-two 
food  ads.  there.  All  the  way  from 
a  full  page  down. 

Every  one  was  for  a  proprie¬ 
tary  package  food  sold  by  the 
grocer. 

Same  thing  in  any  monthly 
magazine. 


Why  the  more  I  think  of  it  the 
better  I’m  convinced  that  this 
scheme  of  the  “Woman’s  Home 
Companion”  is  some  sort  of  an  ad¬ 
vertising  deal  with  the  big  pack- 
age  goods  men.  You  can  see  the 
line  of  the  whole  thing — how  they 
led  up  to*  it  from  a  bang  at  dirty 
stores;  how  the  housewife  ought 
to  deal  only  with  the  clean  stores, 
and  how,  after  several  preliminary 
articles,  the  only  way  to  get  clean 
stuff  was  to  buy  package  goods. 

See  how  slick  the  thing  was 
worked  up?  For  myself,  I  feel 
just  as  sure  that  that  stuff  was 
published  to  help  the  package  _ 
houses  that  advertised  in  the 
“Woman’s  Home  Companion”  as 
I  am  that  I’m  bald  on'  the  top  of 
my  head. 

You  see  lots  of  things  that  show 
you  that  the  big  manufacturers 
have  waked  up  to  the  fact  that 
they  can’t  force  the  grocer  to  sell 
their  goods  after  all.  They  used 
to  brag  that  they  could,  but  they 
don’t  now.  There’s  many  a  slip 
’twixt  the  “Ladies’  Home  Jour¬ 
nal”  ad.  and  the  sale,  and  the  slip 
is  the  grocer  that  the  sale’s  got  to 
go  through. 

If  he  wants  to  sell  the  thing, 
and  it  pays  him  to  sell  it,  he  may 
do  it,  but  unless  that’s  so  all  hen 
can’t  make  him. 

And  it  never  can,  Mr.  Manu¬ 
facturer. 

I  had  a  little  talk  the  other  day 
with  the  agent  of  a  manufacturer 
who  spends  as  much  money  ad¬ 
vertising  in  the  magazines  as  any¬ 
body  I  know  of. 

“Your  firm  must  spend  a  pile  of 
money  for  advertising,”  I  said. 

“They  do,”  he  said,  “but  they’re 
robbed  of  the  good  of  a  lot  of 
it  by  the  grocers.” 

“How?”  I  asked. 

“They  substitute,”  he  replied. 
“What  do  you  mean  by  substi¬ 
tute?”  I  asked.  “You  don’t  mean 
that  when  a  customer  asks  for 
Maple  Flake  the  grocer  without 
saying  anything  will  send  her 
Egg-O-See,  do  you?” 

“Oh,  no,”  he  said,  “I  mean  that 
when  our  advertising  works  up  a 
woman  to  ask  for  our  goods  the 
grocer,  if  he  don’t  keep  ’em,  wil 
try  and  sell  her  something  else.” 

“Well,  what’s  wrong  about 
that?”  I  asked. 

“Why,  he  ought  to  sell  her 
what  she  asks  for!”  he  replied. 

“Regardless,  of  whether  it  pays 
him  toi  do  so?”  I  asked. 

“Sure,”  was  the  answer. 


‘‘THE  BOTTOM  AS  GOOD 
AS  THE  TOP’* 

Our  Apelpi  Evaporated  Apples  are  a  prime 
grade  of  New  York  fruit,  selected  from  the 
best  flavored  and  matured  apples. 

The  square  cartons  are  lined  with  waxed 
paper  and  their  contents  are  guaranteed  to 
be  as  fine  as  anything  in  the  market. 

Every  piece  of  fruit  is  hand  picked  and  must 
be  perfect  before  it  goes  into  our  machines. 

The  result  is  a  product  for  which  the  de¬ 
mand  is  not  only  enormous,  but  constantly 
growing. 

BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  €)  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


Our 

Three  ja;vH’r\ 

l.uxtre^R-L  1  (f  tk.'  Red  Crow 


ARE  YOU  IN  THE  SWIM? 

There  are  millions  and  millions  of 
gas  mantles  used  every  year.  Our 
brands  are  among  the  very  best. 
We  furnish  you  this  beautiful  mantle 
cabinet,  Free  of  Charge,  to  place  in 
your  store  if  you  purchase  from  us  one 
hundred  of  our  mantles,  assorted. 

The  cabinet  holds  just  ioo  mantles. 
Write  at  once  for  prices. 

R.  E.  TONGUE  S  BROS. 

Lamp  Chimneys  and  Gas  Mantles 

Allegheny  Ave  ,  Amber  and  Collins  Sts. 
.  PHILADELPHIA,  PA. 

Branch-NEWARK,  N.  J. 


Fresh 

Cod 

Steak 


This  is  one  of  the  finest 
codfish  products  ever  packed 
— Talisman  Cod  Steak 

Not  cured  but  fresh.  Packed 
in  Newfoundland.  Cooked 
and  ready  to  eat  cold,  when 
the  tin  is  opened,  or  can  be 
served  hot. 

Packed  full  weight,  one 
pound  tins,  no  bones  or  skin 
— clean,  tender,  delicious. 

Nearest  Swift  branch  or  us 
direct.  You  can  sell  this. 

SWIFT  &  COMPANY 

Gloucester,  Mass. 


Do  You  Buy 

Pasteboard  or  Apples 

when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark,  Wayne  Co.,  N.Y. 
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“That  looks  to  me  like  a  good  ( 
imitation  of  bosh,”  I  said.  “You 
take  a  ease  I  heard  of  only  last 
week.  In  a  town  where  I  was, 
a  new  cash  store  after  business 
had  cut  a  certain  breakfast  food 
to  9  cents,  half  a  cent  above  cost. 
The  price  before  that  was  12 
cents.  It  had  done  a  lot  of  adver¬ 
tising  and  had  brought  the  price 
down  all  through  the  town  to 
that.  Every  package  sold,  count¬ 
ing  cost  of  doing  business, 
meant  a  loss.  Do  you  mean  to 
tell  me  that  if  you’d  been  in  busi¬ 
ness  there  you’d  have  sold  it  any¬ 
way,  simply  because  it  was  asked 
for?  Not  on  your  life  you 
wouldn’t!  You’d  have  done  like 
everybody  else  with  a  grain  of 
sense — you’d  block  the  sale  every 
time  you  could.” 

“Maybe  I  would,”  he  replied, 
“but  I  wouldn’t  try  to  steal  the 
order  the  manufacturer  has  made 
and  give  it  to  another  product.” 

“Then  if  you  wouldn’t  you’re 
no  salesman !”  I  said.  “The  fel¬ 
low  who  can  sell  the  least  of  what 
pays  him  nothing  and  the  most 
of  what  pays  him  best — he’s  the 
salesman,  all  right.  The  fellow 
who  sells  something  he  don’t 


want  to  sell,  just  because  some¬ 
body  asks  for  it,  is  a  plumb  ass!” 

And  yet  that’s  just  what  these 
manufacturers,  in  conspiracy  with 
the  women’s  papers,  are  trying  to 
turn  you  fellows  into. 

Wooden  images  just  to  hand 
out  their  goods!  Profit?  Why 
you  cheeky  things,  to  want  a 
profit ! 

If  I  had  any  hair,  I’m  sure  it 
would  rise  at  such  a  fool  idea. 
The  grocer  will  sell  your  stuff, 
Mr.  Manufacturer,  when  he  wants 
to  and  when  it  pays  him;  not 
before. 

Take  a  pipe  smoke  on  that! 

The  Stroller. 


ASSOCIATION  NEWS. 


Roanoke,  Va. 

Both  the  wholesale  and  retail 
grocers  of  Roanoke,  Va.,  have 
adopted  a  strenuous  attitude 
against  parcels  post.  They  have 
issued  the  following  open  letter 
to  all  the  retailers  in  Virgiania: — 

To  the  Merchants  Doing  Business  in 
the  Country,  Villages  and  Towns 
of  Virginia — Greeting : — 

You  are  probably  aware  that 
the  Postmaster-General  has  recom¬ 
mended  to  the  present  Congress  for 
enactment,  a  Parcels  Post  Law 


which,  as  we  see  it,  has  for  its  object 
the  enabling  of  the  great  catalogue 
houses  of  a  few  of  the  large  North¬ 
ern  and  Western  cities  to  acquire  all 
the  good  cash  trade  of  the  rural  dis¬ 
tricts,  villages  and  town  of  not  only 
our  State,  but  of  the  entire  nation. 
By  examining  the  said  hill,  you  can 
readily  see  what  effect  such  a  meas¬ 
ure  must  have  on  your  business,  and 
upon  our  business — for  our  success 
depends  upon  yours.  If  passed,  the 
bill  in  question  will  enable  the  cat¬ 
alogues  houses  to  supply  every  farm 
house,  and  every  house  of  the  State, 
with  their  catalogues,  and  to  sell  for 
cash  their  goods  at  such  rates  that 
you  cannot  meet,  because  you  must 
pay  rent,  clerk  hire,  license,  taxes, 
insurance  and  the  many  other  ex¬ 
penses  arising  out  of  the  conduct  of 
your  business. 

Now,  if  to  this  be  added  the 
privilege  to  the  catalogue  houses  of 
sending  their  merchandise  through 
the  mails  for  two  cents  per  pound 
(it  costs  the  Government  about  six¬ 
teen  cents  per  pound),  to  you  will 
remain  only  the  credit  trade  and  bar¬ 
ter,  which  the  catalogue  houses  do 
not  desire  and  will  not  accept. 

Again,  the  purchases  made  from 
the  catalogue  houses  must  be  paid 
in  cash,  and  that  means  the  sending 
from  your  community  all  the  ready 
cash,  and  Uncle  Sam  pays  the 
freight ;  for  our  present  mail  system, 
at  the  present  rates,  charged,  shows 
a  deficit  for  last  year  of  over 
$6,800,000,  due  to  the  Government 
carrying  the  bulk  of  the  mail-matter 
at  less  than  cost. 

Letters  cost,  on  an  average,  sixty- 
four  cents  per  pound  to  the  writer, 
while  it  costs  the  Government  but 
sixteen  cents  per  pound  to  send  that 
class  of  matter,  while  a  great  mass 
of  worthless  and  noxious  matter,  as 
well  as  merchandise,  is  now  carried 
at  such' rates  that  the  profit  made  on 


letters,  great  as  it  is,  cannot  over¬ 
come  the  deficit.  Does  it  appear  to 
you  the  proper  thing  to  enact  laws 
as  to  inevitably  and  greatly  increase 
such  deficit,  and  all  to  benefit  a  few 
of  the  very  rich  at  the  expense  of  the 
many?  The  trouble  with  our 
country  now  is  that  too  much  of  our 
money  resources  has  been  concen¬ 
trated  at  and  is,  by  connivance  of 
officials,  kept  in  the  great  cities; 
and  if  this  practice  is  to  be  further 
fostered  and  encouraged  by  the  Gov¬ 
ernment  by  legislation,  such  as  the 
Parcels  Post  Bill,  you  might  as  well 
pull  down  your  curtains,  shut  your 
doors  and  go  out  of  business.  We 
urge  you  to  join  us  in  protecting 
your  interests — our  interests,  for  we 
are  dependent  on  your  success — and 
we  ask  you  to  do  it  now,  to-day. 

Write  your  Congressman*  and 
Senators  personal  letters ;  write  them 
on  your  stationery,  and  ask  them  to 
oppose  the  bill  now  up  and  all 
other  bills  of  a  like  character  that 
tend  to  ruin  crur  country  merchants 
and  impoverish  our  rural  communi¬ 
ties.  Ask  them  to  give  us  penny 
postage  on  letters  ,  and  to  make 
every  other  class  of  mail-matter  bear 
its  own  expense  of  carriage  through 
the  mails.  Will  you  do  it,  and  do  it 
now? 

Yours  for  protection, 
Wholesale  Mer.  Association'. 

J.  E.  Moyler,  Jr.,  President. 
Retail  Mer.  Association, 

W.  B.  Moyler,  Jr.,  President. 


A  retailer  out  West  keeps  a  list  of  all 
the  banks  in  the  country  so  he  can  say 
he  keeps  a  bank  account.  Over  5.000 
merchants,  from  Salem,  Mass.,, to  Salem, 
Oregon,  use  Forbes  Indexed  Coupon 
Books  and  keep  a  real,  live,  genuine  bank 
account.  The  red  is  on  the  right  side 
of  the  ledger,  too. 


CHARLES  NOBLE,  Jr. 


Catchers,  Jobbers  and  Dealers  in 


FRESH, FROZEN 
Smoked  and  Salted 


BUFFALO,  N.  Y. 


OYSTERS 

and  CLAMS 


Writ©  for  Prices,  Past-day  Art  Calendar,  etc. 


The  STEEL  FRUIT 


JAR  CAP  from  the 
Chemist’sViewpoint 

Prof  Chas.  T.  P.  Fennel,  the  famous 
Cincinnati  fchemist,  says  that  a  steel 
fruit  jar  cap  submitted  to  the  influ¬ 
ence  of  organic  acids,  such  as  are  con¬ 
tained  in  fruits,  do  not  corrode  as  much 
as  zinc  caps.  He  further  says  that  re¬ 
sulting  salts  from  this  corrosion  in  the 
case  of  the  steel  cap  are  absolutely 
harmless,  and  that  those  from  the  zinc 
caps  are  poisonous  to  the  human  system. 

If  you  tell  this  to  your  customers  you 
can  sell  a  lot  of  our  steel  caps. 


THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


Here’s  a  good  coffee  propo¬ 
sition  for  yon. 

Our  Sterling  Coffee,  in 

tins,  is  a  fancy  blend  that 
pays  you  a  good  profit  and 
suits  everybody.  If  you 
send  us  a  small  order  for 
your  bigb-grade  bulk  cof¬ 
fee,  we  will  make  it  interest¬ 
ing  for  you  witli  Sterling 
Coffee  in  a  way  wbicb  we 


This  Is  So  Good 
It  must 
Go  By  flail 

Shapleigh  Cofree  Co. 

64  Long  Wharf  BOSTON,  IVIA.SS. 


prefer  to  explain  by  mail. 

Sterling  Coffee  is  an  ex¬ 
pert  blend  wbicb  cannot  be 
surpassed. 

Tbis  bouse  was  estab¬ 
lished  in  1796,  and  is  there¬ 
fore  the  oldest  coffee  bouse 
in  the  United  States.  Could 
we  have  lasted  so  long  if 
we  hadn’t  shown  people  a 
square  deal  ?  * 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Dessert  Window. 

There  is  no  special  way  of  ar¬ 
ranging  the  packages  in  the  win¬ 
dow  for  this  display.  The  idea  is 
to  have  a  window  of  all  desserts. 
For  instance,  display  several 


In  buying  these  goods  you 
usually  get  a  number  of  small  re¬ 
ceipt  books  showing  the  different 
preparations  that  can  be  made 
from  these  desserts.  The  idea  is 
to  save  these  receipt  books  from 


kinds  of  corn  starch, fruit  puddine, 
showing  different  flavors ;  granu¬ 
lated  and  flaked  tapioca,  Jello, 
D.  Zerta,  Bromangelon,  Jellycon, 
Junket  or  any  such  desserts  as 
you  may  handle. 


different  desserts  and  have  a 
special  window  of  these  goods,  at 
which  time  you  hand  one  to  each 
customer,  calling  attention  to  the 
goods  on  display.  Also  have  a 
number  of  these  books  distributed 


throughout  the  bottom  of  win¬ 
dow.  Also  use  display  cards  if 
you  have  any. 

A  Lenten  Window. 

Lent  begins  the  first  week  in 
March,  at  which  time  the  grocer 
must  be  well  supplied  in  all  lines 
of  canned  fish  and  meats.  It  is 
well  to  have  a  window  display  of 
these  goods  at  that  time.  For  key 
to  sketch  see  below  : — 

KEY  TO  SKETCH. 

1.  Large  can  oysters. 

2.  Soused  mackerel. 

3.  Small  can  oysters. 

4.  Salmon. 

5.  Shredded  codfish. 

6.  Sardines. 

7.  Lobsters. 

8.  Boneless  Herring. 

9.  Codfish  in  one-pound  bricks. 

10.  Bloaters  on  plate. 

11.  Codfish,  bulk,  on  plate. 

12.  Mackerel  or  dried  herring  on  plate. 


After  Peddler  Law  in  Northum¬ 
berland  County,  Pa. 

Organized  Retailers  Pledge  Themselves 
to  Work  for  Its  Passage.  Small  News 
of  Local  Associations. 

Special  correspondence  of  "Grocery  World.” 

Erie,'  Pa.,  Feb.  21,  1908. 
The  Jeanette  Business  Men’s 
Association  adopted  the  following- 
resolutions  at  its  last  meet¬ 
ing  : — 

Whereas,  The  greater  part  of  our 
great  State  of  Pennsylvania  has 
adequate  protection  from  peddlers 
and  hawkers. 

Resolved,  That  we  urge  the  pass¬ 
age  of  an  act  covering  fully  this  much 
needed  protection,  and  to  this  rec¬ 
ommend  that  our  Legislative  Com¬ 
mittee  be  instructed  to  either  draft  a 
new  law  or  amend  the  act  of  April 
12,  1857,  applying  to  Northumberland 
County  to  make  it  apply  to  every 
other  county  in  the  State. 

We  pledge  our  every  effort  to 
bring  about  this  much  needed 
measure. 

T.  E.  Hummel  has  been  elected 
as  the  successor  of  A.  A.  Eckert 
secretary  of  the  Pottsville  Mer¬ 
chants’  Association. 

W.  E.  Barrett  has  been  elected 
secretary  of  the  Oil  City  Business 
Men’s  Exchange  in  place  of  E.  S. 
McAlevy,  resigned. 

The  Cannonsburg  Business 
Men’s  Association  is  active  in  the 
suppression  of  adulterated  butter 
and  produce,  and  has  alone  done 
good  work  in  the  suppression  of 
peddlers. 

The  Merchants’  Protective  As¬ 
sociation  of  Pittston  and  vicinity 
is  fighting  hard  for  free  bridges. 
A  petition  with  500  signers  was 
presented  to  the  court  asking  the 
appointment  of  viewers.  In  two 
days  the  viewers  were  appointed, 
which  is  considered  quick  work 
for  Luzerne  County  courts. 


The  Homestead  Association 
admitted  seven  new  members  and 
reinstated  five  old  ones  at  last 
meeting.  Steps  were  taken  for  a 
mass  meeting  for  the  relief  of  the 
distressed  in  Homestead. 

A.  M.  Howes, 
State  Secretary. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 

R.  W.  Bishop ,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  September  17,  1907 : — 

865,999.  Beater.  S.  H.  Coombs,  Chi¬ 
cago,  Ill. 

866,079.  Ice  cream  dipper.  T.  S. 
Smith,  Indianapolis,  Ind.,  assignor  of 
one-half  to  J.  A.  Conkey,  same  place. 

866,106.  Meat  tenderer.  W.  H. 
Baker,  Bridgeport,  Conn.,  assignor  of 
one-half  to  J.  P.  Frisbie,  same  place. 

866,243.  Graduated  food  package. 
Gustav  Waechter,  Elverdissen,  Ger¬ 
many. 

866,273.  Cake  baking  apparatus.  J. 

S.  Hama,  Los  Angeles,  Cal. 

866,494.  Continuous  baking  oven. 
Charles  Loesch  and  E.  C.  McCall,  San 
Francisco,  Cal. 

866,545.  Coffee  pot.  A.  W.  Whit¬ 
man,  Reading,  Pa. 

866,586.  Method  of  desiccating  eggs. 
J.  M.  Hussey,  Cambridge,  Mass. 

Patents  issued  September  24,  1907 : — 

866,702.  Confectionery  coating  ma¬ 
chine.  W.  H.  Weeks,  Philadelphia,  Pa. 

866,727.  Sample  case.  N.  j.  Little, 
Fargo,  N.  D. 

866,796.  Strainer  for  teapots.  F.  N. 
Martindale,  Gouverneur,  N.  Y. 

866,809.  Coffee  percolator.  F.  B. 
Price,  Butte,  Mont. 

866,909.  Egg  beater.  F.  A.  Brenner, 
Cleveland,  Ohio. 

866,946.  Candy  spinning  machine.  J. 
F.  Magruder,  Meadville,  Pa. 

866,985.  Percolator.  C.  E.  Trewhella, 
Forestville,  Conn.,  assignor  to  Ameri¬ 
can  Silver  Co.,  Bristol,  Conn. 

867,044.  Larding  needle.  Philip  Huss, 
Lakewood,  N.  J. 

867,082.  Biscuit  cutter.  L.  A.  Rock¬ 
well,  New  York,  N.  Y. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  Bismark  herring,  rollmops,  spiced 
anchovies,  sardels,  appetitsild,  salt  and 
spiced  herring,  sardines,  russian  sar¬ 
dines.  Menzel  &  Co.,  New  York,  N.  Y. 

For  caustic  soda.  Chance  &  Hunt, 
Ltd.,  Oldbury,  England.  An  elliptical 
panel  containing  a  representation  of  a 
towered  building  and  the  words  “Chance 
&  Hunt  Limited.” 

For  chocolate  and  cocoa.  Pennsylva¬ 
nia,  Chocolate  Co.,  Pittsburg,  Pa.  The 
word  “Indian.” 

For  flour.  Duluth-Superior  Milling 
Co.,  Duluth,  Minn.  The  words  “Free¬ 
man  Milling  Co.,  169  Superlative  Patent, 
West  Superior,  U.  S.  A.” 

For  canned  tomatoes.  Everett  Robin¬ 
son,  Baltimore  and  Plopewell,  Md.  A 
representation  of  a  Maltese  cross  and  the 
words  “Maltese  Brand.” 

For  flour.  Farwell  &  Rhines,  Water- 
town,  N.  Y.  The  signature  “Farwell  & 
Rhines”  upon  a  panel  which  is  imposed 
upon  the  words  “Dietetic  Food.” 

For  soap.  Los  Angeles  Olive  Grow¬ 
ers’  Association,  Los  Angeles,  Cal.  A 
panel  containing  a  representation  of 
olives  and  the  words  “In  the  hands  of  my 
Friends,”  “Sylniar  Ripe  Olive  Soap.” 

For  flour.  Whaley  Mill  &  Elevator 
Co.,  Gainesville,  Tex.  The  word  “South¬ 
land”  within  a  border  of  concentric  cir¬ 
cles  and  outwardly  pointing  teeth. 

For  powdered  granular  soap.  Richard 
Ellis,  New  York,  N.  Y.  The  word 
“Vergoline.” 

For  canned  fruits  and  vegetables,  ex¬ 
cept  canned  corn.  The  Burt-Olney  Can- 
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ning  Co.,  Oneida  and  Albion,  N.  Y. 
The  word  “Nectar.” 

For  tea  and  coffee.  Drake  &  Co.,  Eas¬ 
ton,  Pa.  The  words  “Golden  Crown” 
and  a  representation  of  a  crown. 

For  canned  fruits  and  vegetables.  The 
Burt-Olney  Canning  Co.,  Oneida  and 
Albion,  N.  Y.  The  words  “Rose  of 
Sharon”  and  a  representation  of  a  cab¬ 
bage. 

For  pickles,  vinegar,  catsup,  olives, 
sauer  kraut,  mustard,  sauce,  apple  but¬ 
ter,  mincemeat  and  fruit  preserves. 
Block-Horn  Preserving  Co.,  Kansas  City, 
Mo.  The  words  “Dining  Car  Brand” 
and  a  representation  of  a  railroad  car. 

For  candy.  Shraders,  New  York,  N. 
Y.  The  word  “Nemos”  upon  one-half 
of  a'  diagonally  divided  panel  . 

For  cheese.  O.  M.  Crego,  New  York, 
N.  Y.  The  word  “Daisy.” 

For  bread  and  crackers.  G.  H.  Cross 
Co.,  St.  Johnsbury,  Vt.  The  word  “St. 
Johnsbury.” 

For  lard  compound.  T.  M.  Sinclair 
&  Co.,  Ltd.,  Cedar  Rapids,  Iowa.  The 
word  “Frosto.” 

For  bread.  R.  C.  Proudfit  Baking 
Co.,  Chicago,  Ill.  The  words  “Gold 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

« Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco 
late  preparations  are 
Absolutely  Pure- 
f  r  e  e  from  coloring 
matter,  chemical  sol 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Fat.  Off. 


Pan  Bread”  upon  the  side  of  a  pan  con¬ 
taining  a  loaf  of  bread. 

For  soap.  Enterprise  Soap  Works, 
Nashville,  Tenn.  The  word  “Pin”  and  a 
representation  of  a  safety-pin. 

For  coffee.  T.  L.  Owens,  Savannah, 
Ga.  The  words  “Dixie  Blend”  and  a 
representation  of  a  young  woman  hold¬ 
ing  a  cup  to  her  lips. 

For  canned  salmon.  R.  D.  Hume, 
San  Francisco,  Cal.  The  word  “Royal.” 

For  macaroni.  G.  G.  Greco,  New  Or¬ 
leans,  La.  The  words  “Le  Regina”  and 
a  representation  of  a  marine  scene  show¬ 
ing  a  mountain  and  a  volcano. 

For  cocoa.  Brownell  &  Field  Co., 
Providence,  R.  I.  The  word  “Autocrat.” 

For  canned  fruits  and  vegetables.- 
Wayne  County  Canning  Co.,  Ltd., 
Marion,  N.  Y.  The  words  “Pure  Quill 
Brand”  and  a  representation  of  a  quill 
pen. 

For  vinegars  and  pickles.  Oakland 
Vinegar  &  Pickle  Co.,  Saginaw,  Mich. 
The  word  “Highland”  and  a  representa¬ 
tion  of  a  man  in  Scotch  costume. 

For  tea.  Standard  Import  Co.,  Ltd., 
New  Orleans,  La.  The  word  “Banzai.” 

For  candies.  National  Candy  Co., 
Jersey  City,  N.  J.  The  words  “Lady 
Demon.” 

For  ice  cream  freezers.  Richmond 
Cedar  Works,  Richmond,  Va.  The  words 
“Double  Quick.” 

For  sardines.  Edwin  Shivell,  Mel¬ 
rose,  Mass.  The  words  “Circle  Brand 
Smoked  Sardines”  and  a  showing  of 
concentric  circles. 

For  spices  and  flavoring  extracts.  G. 
H.  Ballou  Co.,  San  Diego,  Cal.  The 
word  “Sun”  and  a  representation  of  a 
face  with  lines  radiating  therefrom. 

For  a  food  product  made  from  egg 
albumen  and  milk.  J.  P.  Cooper,  Jersey 
City,  N.  J.  A  representation  of  a  rooster 
and  the  words  “The  True  Egg  Co.,  Chi¬ 
cago,  Ill.” 

For  candied  popcorn.  Rueckheim 
Bros.  &  Eckstein,  Chicago,  Ill.  The 
words  “Cracker  Jack.” 

For  chocolates  and  candies.  Rueck¬ 
heim  Bros.  &  Eckstein,  Chicago,  Ill. 
The  word  “Angelus.” 

For  flour.  Holmes  &  Barnes,  Ltd., 
Baton  Rouge,  La.  A  representation  of 
a  building  with  towers  and  the  words 
“Highest  Patent,  Holmes  &  Barnes,  Lim¬ 
ited,  Baton  Rouge,  La.”  all  within  a 
a  circular  border  containing  representa- 


4©  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


tions  of  wheat-ears. 

For  flavoring  extracts.  Baker  Extract 
Co.,  Portland,  Me.,  and  Springfield, 
Mass.  An  ornamental  panel  divided  by 
vertical  and  horizontal  bars  and  contain¬ 
ing  representations  of  flowers  and  a 
shell.  • 


For  soap.  The  Geyserite  Mfg.  Co., 
Denver,  Col.  The  word  “Geyserite”  and 
a  representation  of  a  geyser. 

For  soap  made  from  wool  fat.  Ver- 
einigte  Chemische  Werke  Aktiengesell- 
schaft,  Charlottenburg,  Germany.  Con¬ 
centric  circles  from  which  arrows  pro¬ 
ject  tangentially. 

For  cured  and  salted  meats.  Kingan 
&  Co.,  Ltd.,  Belfast,  Ireland,  and  Indian¬ 
apolis,  Ind.  The  letter  “K.”  within  a 

circle. 

For  cereal  breakfast  foods,  cornmeal, 
rice,  buckwheat  flour,  hominy  grits  and 
pancake  flour.  The  Corno  Mills  Co., 
East  St.  Louis,  Ill.  A  representation  of 
two  black  bars  or  bands  with  a  bow  on 
one  of  them. 

For  toilet  soaps.  B.  T.  Babbitt,  New 
Work,  N.  Y.  The  words  “B.  T.  Babbitt, 
New  York,”  and  a  representation  of 
stems  with  leaves  and  an  irregular  orna¬ 
mental  panel. 

For  cheese.  W.  J.  Eldridge,  Aurora, 
Ohio.  The  words  “Family  Favorite 
Brand  XXXX  Goshen  Cheese.” 

For  sausage  and  ham.  National  Pack¬ 
ing  Co.,  Chicago,  Ill.  The  words  “II 
Vcro”  within  a  diamond-shaped  border. 

For  soaps.  L.  F.  Shinners,  Cleveland, 
Ohio.  The  word  “Cocanola.” 

For  pressed  ham,  mortadelle,  capicolli, 
presiutti  and  cotteghini.  Henry  Fioren- 
tini,  Boston,  Mass.  A  representation  of 
two  high  towers,  one  of  which  is  lean¬ 
ing. 

For  candy.  Greek  American  Confec¬ 
tionery  Co.,  New  York,  N.  Y.  The  word 
“Haggis”  upon  a  crescent. 

For  washing  compound.  Pacific  Coast 
Borax  Co.,  Oakland,  Cal.,  Chicago,  Ill., 
and  New  York,  N.  Y.  The  words  “20 
Mule  Team  Borax  Laundryaid  Washing 
Compound.” 

For  milk  chocolates.  Borden’s  Con¬ 
densed  Milk  Co.,  Jersey  City,  N.  J.,  and 
New  York,  N.  Y.  A  representation  of 
a  cow  with  the  word  “American”  on  her 
side  and  the  words  “Borden’s  Milk 
Chocolate.” 

For  basketed  fresh  fruits.  Charles  & 
Co.,  New  York,  N.  Y.  The  words  “Bon 
Voyage.” 

For  canned  vegetables.  L.  M.  Brack¬ 
ett  &  Co.,  Rochester,  Ind.  A  representa¬ 
tion  of  a  shield  with  the  word  “Progress” 
thereon. 


More  Restrictions  Around  Oleo  Sales. 

Commissioner  Capers  has 
issued  instructions  on  oleomarga¬ 
rine  in  which  he  modifies  sub¬ 
divisions  1  and  11,  paragraph  4, 


page  38  of  regulations  No.  9,  re¬ 
vised  July,  1907,  relative  to  "Re¬ 
strictions  to  bricks,  prints,  rolls, 
etc.,”  to  read  as  follows : — 

No  device  or  brand  shall  bS  im¬ 
printed  upon  any  brick,  print  or  roll 
of  oleomargarine  packed  in  any 
statutory  package  unless  the  word 
“oleomargarine”  is  also  impressed 
thereon  in  letters  not  less  than  two- 
thirds  of  the  size  and  of  relative 
shading  to  those  used  in  expressing 
any  brand  or  word  used  by  the  man¬ 
ufacturer,  but  in  no  instance  shall  the 
letters  in  the  word  “oleomargarine” 
be  less  than  one-fourth  of  an  inch 
square.  When  no  display  is  made 
except  a  device  then  the  word 
“oleomargarine”  shall  be  impressed 
on  such  brick,  print  or  roll  in  letters 
not  less  than  one-fourth  of  an  inch 
square,  and  in  all  cases  the  word 
“oleomargarine”  shall  be  equally  dis¬ 
played  with  any  brand  or  word  used 
by  the  manufacturer  in  close  prox¬ 
imity  thereto  and  on  the  same  sur¬ 
face  of  such  brick,  print  or  roll. 

The  same  rule  shall  be  observed 
where  any  device  or  brand  is  used 
upon  the  wrapper  covering  any 
brick,  print  or  roll  of  oleomargarine. 


BOOK  REVIEWS 


Detection  of  the  Common 
Food  Adulterants. — By  Edwin 
M.  Bruce,  Instructor  in  Chemis¬ 
try,  Indiana  State  Normal  School. 
O.  Van  Nostrand,  23  Murray 
street,  New  York,  publishers. 

As  the  preface  indicates,  this 
book  is  published  mainly  for 
health  officers,  food  inspectors,  ’ 
and  teachers  of  and  students  in 
chemistry.  It  is  too  technical  to 
be  of  use  to  any  one  not  possessed 
of  at  least  some  chemical  knowl-  • 
edge.  Within  limits,  it  is  a  very 
comprehensive  work,  taking  up 
all  the  food  products  most  subject 
toi  adulteration  and  giving  not 
only  the  chief  adulterants,  but  the 
proper  method  of  detection. 
There  has  long  been  need  of  such 
a  book,  and  from  all  appearances 
this  work  by  Prof.  Bruce  will 
acceptably  fill  it. 


WHAT  WE  THINK 

Our  line  is  so  large,  comprising  a  full  line  of  Fancy  and 
Staple  Groceries,  that  it  is  difficult  to  select  a  few  items 
that  will  interest  al),  so  we  quote  you  on  “What  we 
think  ”  should  be  of  interest  to  most  of  you. 

Two  excellent  values  in  California  peaches :  Phce- 


208N.DELAWARE  AVE. 

AND 

209  N.  WATER  ST. 


Canned  Asparagus. 

was  short ;  but  we  still  have  in  stock  some  of  California’s  best 
product.  Mt.  Hamilton,  2>^-lb.  square  cans;  Tong  Grass,  2  doz. 
in  a  case,  per  doz.,  $3.90;  San  Jose  Tips,  No.  1,  white,  2  doz.  in 
case,  per  doz.,  $3.95;  Signature  Tips,  No.  1,  green,  2  doz.  in  a 
case,  per  doz.,  $3.80. 

fine  California  White  Figs,  fifty  5c.  packages,  fancy  wrapper, 
I  per  box,  $1.65.  Sold  earlier  in  the  season  at  $1.90. 


Peaches,  nix  Jumbo  Fancy  Yellow,  25-lb.  boxes,  at  H%c. 

G.  &  S.  Arrow  Brand  Choice  Muir,  50-lb.  boxes,  at  ioj^c.  Best 
bargains  this  season. 

NO  hiAlnccpc  Secure  the  early  crop  molasses.  Our  Hard 
■  U.  IflUlQooVO.  Times  Plantation  Fancy  open-kettle,  at 
44c.  per  gallon,  is  the  finest  quality  that  comes  to  this  maiket. 
Will  book  orders  for  deferred  shipment,  where  not  convenient  to 
take  in  at  once. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


NORTH  WATER  STREET 

PHILADELPHIA  -  PENNSYLVANIA 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Jewelry  Scheme  Concern  Thrown 
Out  of  Court. 

The  retail  trade  have  long  been 
preyed  upon  by  an  itinerant 
scheme  of  selling  jewelry.  A 
salesman  from  some  manufac¬ 
turer,  usually  located  in  the  West, 
calls  upon  the  retailer  and  ar¬ 
ranges  to  send  him  a  display  case 
of  assorted  jewelry,  not  to  be 
paid  for  except  as  sold.  “Merely 
as  a  matter  of  form,”  the  dealer 
is  asked  to  sign  a  number  of  notes, 
made  payable  at  various  intervals, 
and  invariably  he  finds  these  notes 
coming  up  for  collection,  in  spite 
of  the  verbal  agreement  that  there 
should  be  no  obligation  to  pay  for 
the  jewelry  unless  some  was  sold. 

Usually  there  is  little  or  no  de¬ 
fense  to  the  claim,  the  court  rul¬ 
ing  that  all  parts  of  the  agreement 
should  have  been  put  in  writing. 

A  particularly  flagrant  case  of 
this  sort,  but  in  which  the  dealer 
won,  has  just  been  tried  in  Jeffer¬ 
son  County,  Pa.,  a  concern  calling 
itself  the  “El  Dorado  Jewelry  Co.” 
being  the  plaintiff,  and  Jacoby 
Hopkins,  a  retail  dealer  of  Knox- 
dale,  Pa.,  being  the  defendant. 

On  August  13,  1904,  the  plain¬ 
tiff  company,  by  itd  agent,  F.  J. 
Bunnell,  called  upon  Mr.  Hop¬ 
kins,  at  his  place  of  business  at 
Knoxdale,  Jefferson  County,  Pa., 
and  endeavored  to  persuade  him 
to  purchase  and  order  from  plain¬ 
tiff  the  jewelry  mentioned  in  the 
“two  hundred  dollar  order."  Mr. 
Hopkins  informed  the  plaintiff’s 
agent  that  he  would  not  purchase 
said  jewelry  because  he  could  not 
sell  such  jewelry  in  that  com¬ 
munity,  and  that  he  did  not  de¬ 
sire  to  purchase  what  he  could  not 
sell.  The  agent,  in  order;  to  get 
the  order,  made  the  following 
proposition,  viz. :  That  the  plain¬ 
tiff  company  should  forward  to 


defendant  the  jewelry  mentioned 
in  the  printed  order ;  that  defend¬ 
ant  should  sell  such  of  it  as  he 
could  ;  that  plaintiff’s  agent  should 
call  upon  him  at  his  place  of  busi¬ 
ness  three  or  four  times  a  year, 
collect  the  amount  of  sales,  less 
33H  Per  cent,  commission,  ex¬ 
change  such  goods  as  did  not 
prove  salable  and  at  the  end  of  the 
year  take  away  all  jewelry  then 
remaining  on  hand  and  unsold,  or, 
at  Mr.  Hopkins’  option  sell  him 
such  goods  as  might  remain  at  a 
discount  of  33^  per  cent,  off  the 
list  price. 

Even  then  the  dealer  objected 
to  signing  the  order  mentioned, 
but  the  agent  assured  him  that  the 
signing  of  the  order1  was  merely 
a  formality,  and  that  the  contract 
would  be  carried  out  by  plaintiff 
in  accordance  with  the  parol 
agreement  above  mentioned, 
whereupon  Mr.  Hopkins  signed 
the  order. 

Mr.  Hopkins  duly  received  the 
jewelry  and|  sold  a  part  of  it,  but 
instead  of  keeping  its  agreement 
the  jewelry  concern  demanded 
that  he  pay  the  $200  and  sued  him 
when  he  refused.  No  part  of  the 
agent’s  verbal  agreement  was 
kept. 

This,  it  will  be  noted,  is  the 
typical  jewelry  scheme. 

Mr.  Hopkins  defended  the  case 
on  the  ground  that  fraud  had  been 
used  to  induce  him  to  sign  the 
contract.  The'  jewelry  concern 
contended  that  a  written  contract 
could  not  be  altered  by  a  verbal 
understanding.  The  court  de¬ 
cided  the  case  in  favor  of  the 
dealer,  in,  language  which  read  in 
part  as  follows  : — 

The  action  is  founded  on  a  written 
or  printed  order  signed  by  the  de¬ 
fendant  and  accepted  by  the  plain¬ 
tiff,  according  to  the  terms  of  which 
the  price  therein  named  had  become 
due  and  payable  before  the  suit  was 
brought.  The  defendant,  not  deny¬ 
ing  that  he  signed  the  paper,  avers 
that  he  never  entered  or  intended  to 
enter  into  the  contract  therein 
shown.  That  he  positively  refused 
to  buy  the  plaintiff’s  goods,  but  did 
agree  to  accept  an  agency  for  their 
sale  on  the  terms  and  conditions  he 
sets  up.  That  the  plaintiff’s  agent 
secured  his  signature  to  the  order  by 
falsely  and  fraudently  representing 
that  it  would  be  received  and  held 
merely  as  a  memorandum  of  goods 
to  be  placed  on  sale  in  his  store  and 
that  no  attempt  would  be  made  to 
use  it  to  enforce  payment  in  accord¬ 
ance  with  its  terms.  In  other  words, 
the  affidavit  sets  up  that  the  execu¬ 
tion  of  the  alleged  written  contract 
was  procured  by  a  fraud  and  that 
the  use  now  sought  to  be  made  of  it 
is  in  flat  violation  of  the  plaintiff’s 
promise  to  the  contrary  upon  the 
faith  of  which  the  defendant  at¬ 
tached  his  signature  to  the  paper. 

Can  there  be  any  doubt  then  that 
a  party  should  be  heard  in  defend- 


written  contract  when  it  is  estab¬ 
lished  that  its  execution  was  pro¬ 
cured  by  false  representations  and 
that  such  use  of  it  was  in  violation 
of  a  promise  to  the  contrary  on  the 
faith  of  which  it  was  signed?  The 
answer  to  this  question  is  clearly 
stated  by  Porter,  J.,  in  American 
Harrow  Co.  vs.  Swoope,  16  Pa., 
Suoerior  Court,  451,  in  this  language  : 
“When  a  party  is  thus  inveigled 
into  signing  a  written  contract 
upon  the  faith  of  a  contemporaneous 
agreement,  which  is  violated  as  soon 
as  it  has  accomplished  its  purpose 
in  securing  the  execution  of  the 
paper,  that  oral  agreement  may 
always  be  shown  when  the  enforce¬ 
ment  of  the  paper  is  attempted.” 

As  the  authorities  supporting  the 
principle  thus  stated  are  collated  and 
cited  in  that  case,  and  as  it  is  prac¬ 
tically  “on  all  fours”  with  the  pres¬ 
ent  one,  further  comment  here  would 
be  useless. 

Question:  Frank  Garrigues, 
Moorestown,  N.  J. — When  a  cus¬ 
tomer  calls  for  a  3  or  5-pouncl  ket¬ 
tle  of  lard,  which  custom  in  this 
part  of  the  country  at  least  has 
always  been  considered  to  mean 
gross  weight,  is  it  lawful  now  to 
give  him  such  without  that  fact 
being  plainly  printed  on  the  can? 
What  is  the  penalty  for  doing  so? 

Answer. — There  is  no  require¬ 
ment  that  I  have  been  able  to  find 
in  New  Jersey  requiring  the 
weight  of  lard  or  any  other  food 
product  to  be  placed  upon  the 
label.  I  assume  that  the  matter 
comes  under  the  New  Jersey  law 
rather  than  under  the  Federal 
meat  inspection  act,  because  small 
kettles  of  lard  are  not  usually 
brought  into  the  State  by  them¬ 
selves  and  are  therefore  not  sub¬ 
jects  of  interstate  commerce.  For 
that  reason  they  are  not  subject 
to  any  Federal  law. 

If  a  customer  asks  for  a  5-pound 
tin  of  lard  and  believes  herself  to 
be  buying  5  pounds  net,  but  as 
a  matter  of  fact  she  receives  less 
than  5  pounds  net,  there  is  a  tech¬ 
nical  offense  committed  under 
the  common  law,  entirely  inde¬ 
pendent  off  any  statute.  Natu¬ 
rally,  the  fact  that,  the  custom  of 
the  trade  meant  5  pounds  gross 
could  be  pleaded  in  defense,  but  it 
is  a  question  whether  any  custom 
could  be  permitted  to  excuse  the 
giving  of  actual  short  weight. 

The  only  way  to  be  absolutely 
safe  in  such  a  matter  is  to  inform 
thq  customer  that  she  is  getting 
only  5  pounds  gross.  This  could 
be  done  by  a  sticker  placed  prom¬ 
inently  upon  the  package. 


Florida  tomatoes  range  gener¬ 
ally  from  $1.50  to  $2.50,  and  the 
quality  is  very  poor.  Fancy  fruit 
brings  as  high  as  $3.  The  receipts 
are  fair  in  quantity,  but  poor  in 
quality. 


AGENTS  WANTED 

To  Solicit  Subscription!  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


Mrs. Williams’  Brands 

PDRE  JAMS°AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAOONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 

<fc?A  AA  A  DAY  TO  SALESMEN  SURE. 

*P“U»UU  j40  bonds.  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Dive  salesmen 
act  quickly.  Give  past  and  present  lines 
handled.  Dept.  B 

Boston  Piano  and  Music  Co. 
Willard  F.  Main,  Mgr.  Iowa  City,  Iowa 


Half  the  women  who  trade  with  you 
have  Colds,  Coughs,  and  their  children 
get  Croup.  The  grocer  who  gets  his  cus¬ 
tomers  to  try 

GOFFS 

COUGH 

SYRUP 

will  sell  hundreds  of  bottles  and  make 
money.  We  will  tell  you  how,  if  you 
will  write  for  our  proposition. 


S.B.GOFF  &  SONS  CO., Camden, N.J. 

ESTABLISHED  1072 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ATTORN  B  V  AT  LAW 

908  C  SI..  W.  W.,  Washington,  O.  C. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD** 


30 


GROCERY  WORLD 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


A  Grocers’  Encyclopaedia. 

Pine  Bluff  Ark.,  Feb.  20,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  ad¬ 
vise  me  if  there  is  published  a  gro¬ 
cers’  encyclopaedia  or  any  book 
that  gives  a  comprehensive  list 
and  description  of  grocers’  goods. 

Yours  truly, 

H.  G.  Higinbotham. 

Law’s  “Grocers’  Manual,”  J.  T. 
Law,  2  Salisbury  street,  Liver¬ 
pool,  England. 

*  *  * 

To  Buy  Home  Made  Beet  Sugar. 

Northfork,  Pa.,  Feb.  17,  1908. 
Editor  “Grocery  World.” 

Dear  Sir  : — Will  you  please  give 
me  the  name  of  a  jobber  where  I 
can  buy  granulated  beet  sugar. 
Yours  truly, 

E.  L.  Dibble. 

This  correspondent  cannot  buy 
granulated  beet  sugar  from  any 
jobber  in  Philadelphia.  It  is 
doubtful,  in  fact,  whether  it  can 
be  procured  in  the  State.  He 
might  write  to  Lauderbach,  Bar¬ 
ber  &  Co.,  Phillipsburg,  Pa. 

*  *  * 

To  Get  Wire  End  Butter  Trays. 


(Level  Head)  right  along.  Being 
a  subscriber  of  your  paper,  I 
write  to  ask  if  you  know  of  any 
reason  why  this  firm  should  re¬ 
pudiate  these  coupons. 

Yours  truly, 

A  Grocer. 

The  Miller  concern  seems  to 
have  no  rating  in  the  mercantile 
agency  books,  and  the  “Grocery 
World”  knows  nothing  of  them. 
We  would  suggest  writing  a  trade 
paper  called  “Tobacco,”  New 
YMrk,  N.  Y. ;  they  may  know.  If 
the  firm  still  exists,  they  can  be 
compelled  to  redeem  the  coupons. 
If  you  can  find  them,  have  an  at¬ 
torney  write  them  a  letter. 


Two  Grocery  Schemes  from 
New  York. 

Large  New  York  Druggist,  Who  Re¬ 
cently  Started  to  Sell  Package  Coffee, 
Now  Pushes  Spices.  Eliminating  the 
Middleman  in  Selling  Oranges. 

Here  are  a  couple  of  interesting 
grocery  developments  from  New 
York. 

The  following  is  from  the  ad¬ 
vertisement  of  a  large  New  York 
druggist,  who,  as  recently  stated, 
is  also  selling  package  coffee  : — 
PURE  SPICES. 

Pure  spices  are  hard  to  find,  but 
we  have  them  all  and  guarantee  both 
their  purity  and  strength.  Try  our 
pepper  and  note  its  aromatic  flavor. 
Our  spices  are  twice  the  worth  of 
others,  but  are  sold  at  the  same  rate 
or  less.  All  in  sealed  packages  of 
one  ounce  or  more. 

The  following  describes  a 
scheme  of  eliminating  the  middle¬ 
man  in  the  sale  of  oranges  now 
being  advertised  in  the  New  York 


Elmira,  N.  Y.,  Feb.  19,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Can  you  inform  me 
through  your  excellent  publica¬ 
tion  who  manufactures  wire  end 
butter  trays  for  sale  to  the  whole¬ 
sale  trade? 

Yours  truly, 

F.  W.  M. 

Dairymen’s  Supply  Co.,  1919 
Market  street,  or  Halpen,  Green 
&  Co.,  30  South  Front  street,  both 
Philadelphia. 

*  *  * 

Coupons  Not  Redeemed. 

New  Brunswick,  N.  J., 

Feb.  17,  1908. 
Editor  “Grocery  World.” 


papers : — 

CALIFORNIA  ORANGES 

DIRECT  TO  YOU 

AT  HALF  THE  RETAIL  PRICE. 

Oranges,  California  and  Florida 
alike,  are  very  cheap  at  the  present 
time,  but  you  are  paying  your  gro¬ 
cer  or  retailer  the  same  high  prices. 

We  are  direct  receivers  and  are  in 
receipt  of  fresh  fruit  daily.  Stock 
will  keep  for  thirty  days. 

Our  purchases  are  repacked  in 
boxes  or  half  boxes  to  suit  your 
needs,  shipping  them  to  you  at 
prices  which  give  you  the  benefit  of 
the  retailer’s  profit. 

We  also  ship  the  finest  Florida 
grape  fruit. 

WRITE  FOR  PRICES. 

The  California  Orange  Agency, 
Dept.  D,  31  Jay  St.,  New  York. 


AMONG  THE  TRADE. 


Dear  Sir : — On  request  of  a 
customer  in  December,  1907,  I 
Sent  1,000  coupons  like  attached 
to  L.  Miller  &  Sons,  Adams  Ex¬ 
press,  prepaid.  The  express  com 
pany  report  firm  has  moved  and 
I  am  unable  to  get  any  answer 
from  the  firm,  nor  does  the  local 
agents  know  anything  about 
them,  though  selling  the  tobacco] 


The  Finley  Acker  Co.  is  push¬ 
ing  E.  C.  Corn  Flake  in  every 
possible  way.  One  of  its  Chestnut 
street  windows  is  devoted  to  it, 
with  a  demonstration  on  the  in¬ 
side.  The  Toasted  Corn  Flake 
demonstration  stayed  but  one 
week. 


WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  leas  will  be  Inserted  or  subscribers  fra 
cost.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  is 
companted  by  xo  cents  In  postage  to  pay  tor  remailing  tne  same.  To  non-subscribers  the  price  is  50 
nts  per  Issue. 


WANTED. 


WANTED — Young  man  wants  position  in 
wholesale  grocery  house,  where  an  oppor¬ 
tunity  will  be  giv«n  him  to  learn  the  busi¬ 
ness.  Address  R.  G.,  Grocery  World.  8 

WANTED. — Active  interest  in  established 
g  ocery  business,  city  or  suburbs.  Strictly 
groceries,  or  groceries  and  liquors  preferred, 
or  wjuld  buy  a  business  outright.  About 
$5,000  to  invest.  Address,  with  particulars, 
Investor,  2219  Green  St.,  Philadelphia.  8 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE.— In  Reading,  Penna.,  stock 
and  fixtures  of  old  established  general  store, 
groceries,  dry  goods  and  notions.  Two 
story  brick  building  40  by  60  feet.  Property 
for  sale  or  rent  on  reasonable  terms.  Good 
reasons  for  selling,  which  will  be  explained 
fu.ly.  Addre.s  A.  B.,  516  Bingaman  Street, 
Reading,  Pa.  9 

FOR  SALE  — Double  store,  two  story 
building,  now  carrying  stock  of  $6,000  com- 
po.ed  of  all  kinds  of  general  merchandise 
usually  kept  in  a  first-class  country  store. 
Real  estate,  $2,500.  Will  sell  stock  and  rent 
-Bore,  if  desired.  Owner,  in  business  for  31 
years,  wishes  to  retire.  Address  E.  E.  Lee, 
Friendsville,  Susq.  Co.,  Pa.  9 

FOR  SALE. — Farm,  seventy  acres;  forty 
tillable,  balance  wood  and  timber.  Two 
story  house  (13  rooms).  Productive  land 
near  church,  school  and  P.  O.  Also  country 
store  doing  a  good  bu  iness  for  over  40 
years.  Post  Office  in  store.  Will  sell  both 
together  or  separate.  Address  H.  B.  Miller, 
Lovellton,  Wyoming  Co.,  Pa.  9 

FOR  SALE. — One  set  of  Walker  Bins  ;  one 
Mo' or,  'A -horse  power,  direct  current,  used 
four  months;  one  Coffee  Mill,  Enterprise 
No.  19;  one  Peanut  Warmer;  one  large 
Refrigerator ;  one  Egg  Stove  ;  one  Comput¬ 
ing  Cheese  Cutter;  two  molasses  faucets; 
four  meat  knives  ;  two  meat  saws;  one  Nat. 
Biscuit  Co.  can  r^ck.  For  prices  on  same, 
call  or  address,  H.  H  Mosemann,  443  E. 
Strawberry  St.,  Lancaster,  Pa.  9 

FOR  SALE. — Gum  Labels,  the  best  adver¬ 
tising  scheme  in  the  market.  Used  exten¬ 
sively  in  the  grocery  trade.  3,000,  postpaid , 
printed  to  your  order,  for  $1.00.  Many 
styles  and  designs.  Write  for  samples  and 
catalogue.  H.  M.  Angle,  29  and  31  East 
King  St.,  Shippensbu^g,  Pa.  9 

FOR  SALE. — Fifty  thousand  cigars  from 
$10.00  to  $20.00  per  M.  Jas.  C.  Kirk’s  Sons 
&  Co.’s  stock.  Big  bargains.  Any  quan¬ 
tity.  Steelman  &  Archer,  16  So.  Front  St.. 
Philadelphia,  Pa.  8 

FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  mi 
S.  Broad  Street,  Philadelphia.  3 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400 to  $500  weekly, all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  excharge  for  Philadelphia 
•ito'  e,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 


ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290.-- In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324  — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does  $300  weekly,  all  cash.  Stock  $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4,ooo per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  —In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340.— In  West  Philade’phia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three  fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
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about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 

No.  341.— In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  #2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  anothe  r 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  344—  In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  15x27- 
feet.  Does  #500  to  #600  per  week.  All 
cash.  Stock  only  $500,  as  business  handles 
large  amount  of  meats.  Clean  net  profit 
10  per  cent.  Best  reasons  for  selling. 
Price  inventory.  Will  need  about  #1,400, 
but  can  be  reduced  by  not  taking  cash 
register.  Dwelling. 

No.  345. — in  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  #11,000,  three-fourths  cash.  M  stly 
sells  meats,  so  stock  only  averages  #250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wnh“s  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  #800.  Dwelling. 

No.  346.— In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  #200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  #500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  #1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

No.  347  —In  high  class  part  of  West  Phila- 
delph'a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  #300  to  #350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  #30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
#1,000,  without  team. 

No.  348. — In  select  New  Jersey  pleasure 
resort.  Groceries.  Size,  18x60.  Does 
#20,000  yearly,  all  cash.  Stock,  #1,200  to 
#1,400.  One  horse,  two  wagons.  Nets  10 
per  cent.  Rent,  #225  yearly.  Pay  roll,  #23 
weekly.  Owner  has  larger  business  some 
distance  away.  Will  sell  at  inventory. 
About  $1,900  required.  Easy  terms. 

No.  349  —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30. 
Does  $350  weekly,  two-thirds  cash.  Good 
dwelling.  Team,  if  wanted.  Net  profits 
15  per  cent.  Rent,  #40.  Pay  roll,  #22  weekly. 
Owner  has  other  business.  Price,  inventory. 
About  $i,ooo  required. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


00000000000000000000000000 
o  0 

o  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 

0  else.  We  are  specialists  In  that  and  o 
o  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we*  o 
o  include  butter  and  egg  stores,  tea  o 
0  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  0 

0  927  Arch  Street.  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  2500,  o 

0  Keystone,  Race  746.  o 

0  o 

00000000000000000000000000 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  prcfitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  12 'A 
percent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty  three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $yoco. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $<3,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


WILL  EXCHANGE  FOR  TRUCK  FARM 
Grocery  located  on  one  of  the  principal 
streets  of  West  Philadelphia.  Size  25x72  feet. 
Doing  $550  weekly,  mostly  cash.  Stock  about 
$2,000.  Nets  10  per  cent.  Uses  one  team. 
The  owner  is  not  at  home  in  the  grocery 
business,  and  wishes  to  retire  from  it.  Store 
is  very  profitable,  and  will  stand  the  deep¬ 
est  examination.  Price  inventory,  Owner 
will  sell  for  cash  or  exchange  for  good  city 
property  or  truck  farm  within  15  miles  of 
Philadelphia.  The  store  will  run  about 
$3,500 ;  if  property  exchanged  is  worth 
more  will  pay  the  difference  in  cash. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  #3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
to  furnish  during  the  fiscal  year,  beginning 
July  1,  1908,  supplies  of  Chemicals,  etc., 
Lumber  and  Plumbers’  Supplies,  will  be 
received  at  this  office  until  2  P.  M.,  Monday, 
April  20,  1908,  at  which  time  they  will  be 
opened  and  recorded  in  the  presence  of 
bidders  in  the  office  of  the  Director  of  the 
Bureau.  Awards  will  be  made  only  to 
established  manufacturers  of,  or  dealers  in, 
the  articles.  The  right  is  reserved  to  reject 
any  or  all  bids,  or  parts  of  bids.  Blank 
forms  with  specifications  for  proposals  and 
further  information  will  be  furnished  in¬ 
tending  bidders  on  application  toThos.  J. 
Sullivan,  Director  of  Bureau.  9 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  March  2,  1908,  to  furnish  during 
the  fiscal  year,  beginning  July  1,  1908,  the 
following  classes  of  supplies,  viz  :  Oils, 
etc.;  Textiles,  etc.,  Hardware  and  Grocers’ 
Sundries.  The  proposals  must  be  received 
not  later  than  the  time  above  specified,  but 
they  will  not  be  opened  until  10  A.  M  ,  on 
respective  dates,  as  follows  :  Oils,  etc  , 
May  27,  1908  ;  Textiles,  etc. ,  May  22,  1908  ; 
Hardware,  May  25,  1908;  Grocers’  Sun¬ 
dries:  May  20,  1908.  On  which  dates,  at 
the  hour  named,  they  will  be  opened  and 
recorded  in  the  presence  of  bidders  in  the 
office  of  the  Director  of  the  Bureau.  Awards 
will  be  made  only  to  established  manufactu¬ 
rers  of,  or  dealers  in,  the  articles.  The 
right  is  reserved  to  reject  any  or  all  bids, 


or  parts  of  bids.  Blank  forms  with  specifi¬ 
cations  for  proposals  and  further  informa¬ 
tion  will  be  furnished  intendirg  bidders  on 
application  to  Thos.  J.  Sullivan,  Director  of 
Bureau.  9 

TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908. — Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  April  6,  1908,  to  furnish  during  the 
fiscal  year,  beginning  July  1,  1908,  the  fol¬ 
lowing  classes  of  supplies,  viz  :  Paper,  etc.; 
Binders’  Supplies,  Electrical  Supplies, 
Printers’  Inking  Rollers,  and  Paper  Boxes. 
The  proposals  must  be  received  not  later 
than  the  time  above  specified,  but  they  will 
not  be  opened  until  10  A.  M.,  on  respective 
dates,  as  follows  :  Paper,  etc.,  and  Binders’ 
Supplies,  May  18,  1908 ;  Electrical  Sup¬ 
plies,  Printers’  Inking  Rollers,  and  Paper 
Boxes,  May  16,  3908.  On  which  dates,  at 
the  hour  named,  they  will  be  opened  and 
recorded  in  the  presence  of  bidders  in  the 
office  of  the  Director  of  the  Bureau.  Awards 
will  be  made  only  to  established  manufactu¬ 
rers  of,  or  dealers  in,  the  articles.  The 
right  is  reserved  to  reject  any  or  all  bids, 
or  parts  of  bids.  Blank  forms  with  specifi¬ 
cations  for  proposals  and  further  informa¬ 
tion  will  be  furnished  intending  bidders  on 
application  toThos.  J.  Sullivan,  Director  of 
Bureau.  9 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  March  23,  1908,  to  furnish  during 
the  fiscal  year,  beginning  July  1,  1908,  the 
following  classes  of  supplies,  viz.:  Dry 
O  lors,  etc.;  Rubber  Goods,  Engravers’ 
Supplies,  and  Dextrine.  The  proposals 
must  be  received  not  later  than  the  time 
above  stated,  but  they  will  not  be  opened 
until  10  A.  M.,  on  respective  dates,  as  fol¬ 
lows  :  Dry  Colors,  etc.,  June  1,  1908;  Rub¬ 
ber  Goods,  May  22,  1908  ;  Engravers’  Sup¬ 
plies,  May  29,  1908,  and  Dextrine,  May  25, 
1908.  On  which  dates,  at  the  hour  named, 
they  will  be  opened  and  recorded  in  the 
presence  of  bidders  in  the  office  of  the 
Director  of  the  Bureau.  Awards  will  be 
made  only  to  established  manufacturers  of, 
or  dealers  in,  the  articles.  The  right  is 
reserved  to  reject  any  or  all  bids,  or  parts 
of  bids.  Blank  forms  with  specifications  for 
proposals  -and  further  information  will  be 
furnished  intending  bidders  on  application 
to  Thcs.  J.  Sullivan,  Director  of  Bureau.  9 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORES 
WANTED? 

We  have  immediate  buyers  for  live  Phila 
delphia  Grocery  Stores,  running  from  $',000 
to  $2,000.  Must  be  healthy,  established, 
profitable.  No  sale  no  charge.  Wa;t  ng 
list  of  buyers  all  the  time. 

WARNER  &  CO., 

927  Arch  Street,  _ Philadelphia,  Pa. 


FOR  RENT. 


FOR  RENT— Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes;  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  mjnth.  In  fact  ,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 


inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


HELP  WANTED. 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde's  Sons  Co.,  n  Dutch  street,  New 
York.  _ _ tf 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


ABSORBINE 

Removes  the  inflammation  and 
Bunch.  Restores  the  Circula¬ 
tion  in  any  Bruise  or  Thick¬ 
ened  Tissue,  withoutblistering, 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $2.00  per 
bottle  delivered.  Book  No.  1 
free.  _  . 

Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Bunions,  Corns,  Chilblains, 
Sprains,  etc.,  quickly.  Genuine  manu¬ 
factured  only  by 

W.  F.  YOUNG,  P.  0.  F„  9  Monmouth  St.,  Springfield,  Mass. 


Bouillon  Capsules 


It’s  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef  i 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of  | 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO 

92  Rea de  St.  NEW  YORK 
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GROCERY  WORLD 


UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  <fc  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we  will  adhere  to  until  next  issue,  unless  an  advance 
in  the  market  should  be  very  pronounced.  Quotations  below  are  based  on  prices  ruling  Monday,  February  24th.  Terms, 
net  10  days.  First  orders  must  be  accompanied  by  references. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 

CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel . $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1-5°  Per  bunch 

Selected,  8  hands,  packed  1  in  crate . 1.15  Per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1. 10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  : .  1 .00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  Per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1-35  Per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . .  •  -65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag .  $3-25  Per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box . 

Fancy  Brights,  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  box . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 


Fancy  quality,  96  and  112  to  box. 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box 
Fancy  quality,  200-216  to  box  .  . . 
Fancy  quality,  250-288  to  box.  . . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  .  . . 
Extra  choice,  200-216  to  box 
Extra  choice,  200-250  to  box. . .  . 


CALIFORNIA  LEMONS. 


Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box. 
Choice  quality,  240  and  270  to  box . 


$2-75 

2.65 

2.65 

2.50 

2.50 

2.50 

2.50 

2.50 

2.40 

2.40 


$3-25 

3-25 

3.00 

2-75 


Fancy  Bright,  36’s  to  46’s,  per  box.  .  .  . 
Fancy  Bright,  54’s  to  64’s,  per  box.  . . . 

Fancy  Bright,  8o’s  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box. 
Golden  Russetts,  54’s  to  64’s,  per  box. 
Golden  Russetts,  8o’s,  per  box . 


$2.50 

Choice  quality,  300  to  box . 

2.75 

Choice  quality,  360  to  box . 

2.75 

2.65 

2.50 

MESSINA  LEMONS. 

2.30 

$3.00 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

2.75 

Choice  Messina,  360  size,  per  box . 

2.75 

$5.00 

5.00 

ALMERIA  GRAPES. 

4-50 

Fine  quality,  kegs,  61  lbs . . . 

.  .  4.50  to  5.00 

4.00 

Choice,  kegs,  61  lbs . . 

4.00 

4.00 

Good  quality,  kegs,  62  lbs . . . 

3-50 

3-5o 

Good  quality,  kegs,  60  lbs . 

There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


Can  You  Use  a  First- 
class  Cash  Register 

If  We  Make  You  a 
Present  of  If? 

If  jxm  can,  write  to  us  and 
we  will  give  you  a  description 
of  the  machine.  There  are 
no  strings  to  this  offer  ;  we 
make  it  simply  to  advertise 
our  General  Macomb  Cigars. 


FAVORITE  CIGAR  COMPANY,  Detroit,  Mich. 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Anv  subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . 26 

“B”  Java . 24 

“C”  Java . 24 

A — Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

“B”  Mocha . 22 

“C”  Mocha . : . 20 

Laguayra  (Washed  Caracas) . 18 

“B”  Maracaibo . 1' 

“A”  Santos . 18 

“B”  Santos . 16 

“C”  Santos . !■} 

Peaberry  Santos . 

"A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

Ring  Bee,  100  lbs.  to  case . . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 38 

No.  28  Imperial . . . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  y  lb. 

packages,  10  lb.  to  box . . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  aoz.  .90 


CANNED  VEGETABLES. 

Bake'd  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  45 

Wagner’s,  1  lb.,  tall,  4 doz . 60 

Wagner’s,  3  lb.,  plain,  2  doz .  105 

Wagner’s,  8  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz„ . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb;.  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans — 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins — 

3  lb.,  2  doz .  100 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1.25- 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

21b.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92)4 

Gallon,  >4  doz .  2.95 

Fair  Quality,  Ss . 90 

2s,  2  doz . 75 


CANNED  FISH. 

Salmon—  ,  ... 

Clover  Leaf,  1  lb.,  flat,  4  doz . . .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz .  -95 

Argo,  1  lb.,  tall,  4  doz .  1.75 

Sockeye,  54  lb.,  flat,  4  doz . -  .  1-25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  8.25 

Star,  %  lb.,  8  doz.  in  case .  1*50 

Star,  14  lb.,  flat,  8  doz .  2.40 

Gold  Label,  %  lb.,  flat,  8  doz .  2.b0 

Beaver,  y&  lb.,  flat,  8  doz . 

p]  fl.m  g 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .30 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters —  ... 

Standard,  5  oz.,  2  doz .  1-tO 

Sardines,  in  Oil —  Per  case. 

)4  oil,  100 . . .  , 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  y  oil,  100 .  3.50 

yx  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  X  oil,  fancy  cartons,  100  cans  4  50 
y.  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  3.75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

y„  Oil,  Martell  Brand,  100  cans.... .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100 cans .  9.75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2 doz .  -90 

Blackberries,  2  lb.,  2  doz .  1-10 

Blueberries,  2  lb.,  2  doz . . 

Cherries,  2  lb. ,  2  doz .  1  •  50 

Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb..  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .35 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1  •  25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  254  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06 y. 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0554 

No.  3  broken,  bbls.  or  100  lb.  sacks . 0454 

Japan,  100  lb.  sacks . 0654 


SALT .  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  254s,  115  to  bbl . . .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  2.60 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . 2.70 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  36 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N  O . 42 

Kingsland,  N.  0 . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  10 

Evaporated,  1  lb.  packages,  4  doz . 11 

Dried,  50  lbs . 

P6&Ch6S"“ 

Evaporated,  50  lbs . 1254 

Best,  25  lbs . 14 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Paokage,36 . 08% 

Bulk,  25  lbs . - . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb..„ . 20 

American  Brand,  25  lb . 

Dates — 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . 03 

40-  50. 25  lbs . . . O854 

50-  60,25  lbs . 08 

60-  70, 25  lbs .  0754 

70-  80,  25  lbs . 07 

80-  90,25  lbs . O654 

90-100, 25  lbs . 06 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . f  8% 

2  Crown,  50  lbs . 08 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1 . 85 

Seedless  Sultana,  50  lbs .  07% 

Seeded,  361  lb.  packages . 10 

Sultana,  36  1  lb  packages . 

Sultana,  bulk,  25  lbs . 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  -60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 65 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eye,  5  gross .  1  06 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross .'. . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’,  200s,  3  gross . per  case  6.25 

Black  Diamond, 500s,  00  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated ,  American .  4 . 7  > 

Fine  Granulated,  100  lb.  sacks .  4 .75 

Confectioners’  A .  4.70 

No.  1,  A .  4.70 

Light  Yellow . 4.25 

Fine  Granulated,  2  lb.  bags .  6.05 

Fine  Granulated,  5  lb.  bags .  4.95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jam .  1-90 

Challenge,  4  doz . * * *  4 5  35 

Eagle,  4  doz .  6 -25 

M  agnolia,  4  doz .  4 . 65 

Red  Cross, 4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4-00 

Lion,  4  doz .  4.60 

Premium,  4  doz .  4.85 

Hires’  Silver,  4  doz . . .  4.65 

Square,  4  doz .  3.75 

EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  4.35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  S.fO 

Peerless,  small  size,  4  do* .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.60 

Silver  Cow, 6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating . 100  4.00 

Ark . 100  2  00 

Babbitt’s  . 100  8.75 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2>2  boxes 

“1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.20 

•Bee . i . 100  3.90 

•Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3.50 

•Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.65 

•Fairy  Oval . 100  4.00 

»S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s . 100  3.85 

•Kirk’s  Oleine .  60  2.85 

•Lenox . 100  3.25 

•Lifebuoy .  60  2.00 

•Fairbank’s  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  3  90 

•Philadelphia  Oleine .  60  2.45 

•P.&G.  Oleine . 72  8.00 

Premium .  80  3.67 

•Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

•Star . 100  3.25 

•Sunlight . 100  4.10 

•Sunshine . 120  2 .45 

Star  Oleine .  60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud...! . 100  3.90 

•Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.76 

•Snowberry . 100  8  90 

Best  Blue .  80  3.40 

•Hoefner’s  Ammonia . 100  8.95 

•P.&G.  Naptha . 100  4.00 

Duck . 100  3  86 

20MuleBorax . 100  400 

Rib . 100  1.95 

*6  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.60 

Grand  Pa’s,  small  size . : . 100  8.85 

Grand  Pa’s,  small  size . 50  1.95 

Grand  Pa’s,  large  size .  50  8.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  ileal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart . 50  1  W 

Lava . 100  3.75 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley's . 100  3.60 

Wrigiey’s .  50  1.80 

Scourcne . 100  3.60 

Lipp’s  Scourer .  60  2.25 

Sil  San .  60  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . ..100  3.  85 

Silver  Sand . per  bbl.  2.50 

American  Scourer . ••■100  8.75 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’ Crystal . ■••••■••10°  J*9 

Hoefner’s  Crystal,  with  spoons . 24  pkg*.  ’.«> 

Old  Dutch  Cleanser,  4  doz .  » •» 
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NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World"  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  York 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

N OTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 

Porto  Bico  Molasses—  Per  gal. 

Fancy,  barrels .  .42®. 46 

Choice,  barrels .  .40 

Good,  barrels . 26®.  80 

Fancy,  quart  jars . per  doi.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  43 

Prime .  .07 

Good . 86 

Ordinary . .22 

Blended,  fancy .  .36 

Blended,  choice .  .83 

Blended,  good .  -80 

2-lb  tins,  8  doien . per  case,  2.90 

Quarts,  2  doien . per  case,  2  90 

Sugar  Syrup- 

Pure,  extra  fancy . . . 86®  .  *8 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  „  •» 

Vanilla  Drips . 29®. 80 

Tins,  2-lb.,  2  doien . .per  case,  195 

Tins,  2%-lb. ,  2  doien . per  case,  2 . 80 

Tins,  8-lb.,  2  doien . per  case,  2.60 

Tins.  5-lb.,  1  doien . jrercase,  2.26 


SALT  FISH. 

Mackerel—  Per  M>1. 

Extra  Shore  Bloaters,  count  85®  95 .  38.00 

Georges  count  110@115 .  25.00 

Shore  2s,  count  226@250 .  30.00 

Medium  Irish  2s,  count  460 .  23.00 

Norway,  count  400@450 . 24.00 

Norway,  count  S00@350 .  27 .50 

Norway,  count  240®270 .  86.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Peril). 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . -08J4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s .  1.40 


TEAS. 

Gunpowder—  i*3- 

Common  to  fair . 15®  18 

Superior  to  fine . 20@  .25 

Extra  fine  to  finest . 28@.85 

Choicest . 45@65 

mperlal— 

Common  to  fair . — . 22®  .26 

Superior  to  fine . SO®. 86 

Extra  fine  to  finest . 40®. 46 

Choicest . 60@.66 

young  Hyson—  „„ 

Common  to  fair . 16®  .18 

Superior  to  fine . 22@ .  80 

xtra  fine  to  finest . 85®. 40 

uoicest. . 45@.60 

Hyson—  „  ,, 

Common  to  fair .  @  14 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  @  -26 

Japan- 

Common  to  fair . 

Superior  to  fine . 23®  .26 

Extra  fine  to  finest . 28@  .80 

Choicest . S2@.88 

Basket-fired— Common  to  fair . 22®  .26 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@  .38 

Basket-fired— Choicest . —@.45 

Dust  .  @.12% 

Oolong—  „ 

Common  to  fair . .w  @ .  17 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25@.35 

Choicest . 40@.66 

F  .uchong— 

Common  to  fair . 17®. 18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 30@  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 


J  va— Mandheling— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government — Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian  . 

M  iraeaibo— 

Cucuta — Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good . . . 

L  guayra— 

Caracas — Finest . . . 

Caracas— Choice . . . 


.86 

.29 

.27 

.25 

.23 

.28 

.16% 

.16 

.15 

.14 

.20 

.17 
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Peaberry— 

Santos— Fancy . 17% 

Santos— Choice . .  .17 

Santos— Fine . -  .16 

Bio— Fancy . . . 17 

Bio— Choice . 16% 

Bio— Fine. . 16 

Santos— 

Best . 16 

Choioe . 15 

Prime . 14% 

Good . - . 18% 

Fair . 12% 

Bio- 

No.  1— Golden . 15% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  6 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrel* .  Per  lb . 

Allspice . .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23@.27 

Cinnamon,  Batavia . 25@.80 

Cinnamon.  Saigon . -75 

Cloves,  Zanzibar . .17@.20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 86®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®.  22 

Ginger  Jamaica,  unbleacned. . .  .20®  .21 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . 26®  36 

Nutmegs,  105-llOs . 18®.  20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore... . 15@.17 

White  Pepper,  fancy .  25@.30 

Bed  Peppers .  .15 

PureGround,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87; 

Mustard . 24; 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  doi. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1-05 

Nutmegs . 1.50 

Paprika .  1-46 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1-56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Calif..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is . .  4.10 

Tips ,  white ,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plhln  Is .  .65 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1 .05 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  sauce,  8s .  1.56@1.66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1-50 

Extra  standard  2s .  1  ■  15@1 . 25 

Standard .  1  •  10@1. 15 

Soaked .  76. @  .85 

Beans,  Stringless— 

Fancy  2s . 2.00@2.10 

Fancy  Is .  1 .10@1 .20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1  60@1 . 75 

Sifted  2s .  1.15@1.S5 


3 

Telephone  2s .  1.25 

Sweet  Wrinkled  2s . .  1.40®1.60 

Standard  E.  J.  2s . .  1.00®1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10®1.25 

Extra  standard  2s. . 95®  1 .00 

Pumpkin- 

Fancy,  8s . 1.10@l-20 

Fancy,  gallon* . 

Squash- 

Fancy  8s . 1.20 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-ln.  cans,  ex.  Btand.  N.  Jersey.  1.40 

5-ln.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  cans . 7b@  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2.80@3  00 

Quarts,  glass  jars. . .  2  90 

Beets— 

Fancy  8trawberry  ts . . .  1 . 40®1  60 

Cut  3s .  1.10®1.15 

Sweet  Potatoes  8s .  1 . 15 

Sauer  Kraut  Is . 95®  1.10 

Spinach- 

Standard  Maryland  Ss .  1.25@1.40 

Fancy  New  Jersey  8s . 1.40@1.65 

Gallons. .  4. 75®  5. 00 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries — 

Extra  White  3s . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s . . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  do*. 

3.80 
8  20 
2.65 

8  25@8.65 

4.40 

3.75 
3.50 

9.75 

8.80 
3.10 

2.75 

2  40 

3.00 


8  80 
8.25 

8.  25 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  2%s . . 

Standard  2s . 

Pineapples — 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  8s . . 

Plums,  gage,  3s . . . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . . 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s . . . 

Standard  2s . 1 . 


FISH. 

Lobster- 

Flat  Is . 

Flat  %s . 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Bed . . . 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins.... 


1.75 

2.90 

1.50 

2.25@2.40 
1.10®1.20 
4.00 
1.15®  1.25 


3.60 

8.00 

2.75 


5. CO 
2.5C@2  75 

1.50 

1.10 
1.25@1.S0 
1 . 40@1 . 50 

1.25@1.30 

2.00 

2.20 

2.90 

2.15@6.00 
2. 35  @4. 25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb. 

Fancy,  1-lb.  cartons. .  .10% 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins—  Per  lb. 

Valencia,  4  cr.,  28  lbs . — . .  .08 

California,  4  cr.,  50  lbs. . .  .09 

California,  8  cr.,  50  lbs . .  .08 

California,  2  cr.,  50  lbs . . . — .  .07% 

Figs— 

Baskets,  1  lb .  and  2  lb . - . 

Layers,  2%-ln.,  10  lbs . - . 

2%-ln.,  12  lbs . 

2%-ln..  12  lbe_ . — 

2-ln.,121bs_ . - . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb.  carton*,  choice.... 

Bulk,  choioe,  50  lb* . 

Natural,  choioe . . . ..... 

Citron- 

According  to  quality . . . 

Lemon  Peel- 

According  to  quality . - . 11%@ 

Orange  Peel- 

According  to  quality . . . — ...  .11%® 

Fard  Dates— 

60  lbs.,  bulk . — . 

1-lb.  pkgs.,  30-lb.  case . . _ . . 

Persian  Dates— 

60  lbs . . . . . . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . — . 

30x40,  choioe . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . .... 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . - . 

70x80.  90x100 . 

Prunes  in  cartons— 

Fancy  40x  50 . - . ........... 

50x  60 . 

60x  70 . . . 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . . . 

40x50 . 

Apples— 

Fancy,  50  lbs . . . 

Fancy,  1-lb  cartons . - 

Prime,  50  lbs . - . .... 

Choice,  1-lb.  cartons. . 

Peaches — 

Fancy,  peeled,  25  lbs . . . 

Unpeeled,  fancy,  25  lbs . . . 

Extra  Choice  Muir . - . 

Apricots — 

Royal,  extra  fancy,  25  lbs . ..... 

Moorpark,  fancy,  25  lbs . . ... 

Royal,  fancy,  25  lbs . . . 

Royal,  choice,  25  lbs . 


15  @.18 

.10% 

.09% 

.08% 

.11 

.09 

•08% 

-07% 

.18®  .20 


.13 

.13 


.10 

.05% 

.15 

.10% 

•  18 M 

•  C8 
.07% 
•tc% 


.11 

.10 

09% 

09 

.08 


.10% 

.12% 


.14 


.26 

.23 


NUTS. 


Almonds— 


.40 

@.46 

.33 

@40 

.20 

.20 

.15% 

.11 

.12^ 

.14 

.10 

@.12 

Flot,  shelled . 

In  shells — 

California  P.  8.,  80  lbs . . 

French  Princess . . 

Tarragona,  120  lbs . . 

Hard  Shell,  100  lbs . 

Brazils— 

New,  large,  180  lbs . . . . 

Fllberts- 

Turkish . . . 

Sicily,  180  lbs . . . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans — 


Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . .  .15 

Marbots,  110  lbs . 

Comes,  110  lbs . . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs. . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


IMPORTED  GROCERIES. 


.18% 

SS 


Imported  Sardines,  100  In  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones..— 

French  quarters,  boneless . 

French  quarters,  with  bones . 

High  quarters,  boneless . 

Halves,  boneless . 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 

Mushrooms,  %s,  accord 'g  to  qual. 
Mushrooms,  %s,  accord’g  to  qual. 
String  Beaus,  according  to  qual... 
Lima  Beans,  according  to  quality 

Brussels  Sprouts . 

French  Macaroni,  cartons,  25  lbs., 
per!  b......~ . . . ..... 


Per  case. 

8.00@22.00 

17. 00®  22.00 
24.50@27.00 
15.00@40.00 

12.00@20.00 

22.00@35.00 

15.00@20.00 

12.00@17.00 

18.00@20.00 

12.00@16.00 

.06®  .06*.' 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  % oiil  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  fluctuations. 


ADVANCES* 


Cohuna. 


Egg* . . 

Dried  Beans.. 


DECLINES. 


Colama . 


Sugar .  * 

Print  Butter . . .  7 

Rolled  Oats .  3° 

Raisins .  3*> 

Prunes .  3 

Jersey  Pork .  43 

Lard,  Swift  &  Co .  44 


ADDITIONS. 


Ohio  Match  Co.. 


Colame. 

.  37 


HIM  AH)  llAJUKE  EYiftTTHlt)  100  BUY. 

Standard  Weight*  per  Baahel. 


Marrow  Bean* . . . . . 

alodium  Beans .  .. 

Pea  Beans . . . . 

Red  Kidney  Beans. . „ . . 

Hominy  . . 

Peas* . . . 

Barley . ...... ■*«« . . .....H......H...48 

Potatoes . _..j6 

Flaxseed.. . . . 58 

Onions . —...51 

Shellbarks  . . 


. ....60  lbs 

. 60  “ 

. ™.6o  " 

......„..58  " 

=£  - 


z3 


COL. 

Alarm  Cash  Drawar, ......... 33 

Alum . . . ™ . 47 

Ammunition  . .  4 

Axis  Grease  *********************  5 


Bags.  P»P*»  ••••••*•*• 

'  Twin 


and  Twin*  Holden™.  33 

_  Powder.. . ™.  5 

Barley.. .......... ............  1  ..*9 

Baskets . . . ......— .6* 

Bath  Brick  •  SM»fH*********M*M*59 
Beam...  **••••*•••••*••«•••••••••• 

Blacking,  Shoe . .  6 

Bluing.. . 6 

Borax . ...47 

Brooms  . . ......... ™. .61 

Brushes . ..63 

Buckwheat  Flour . *8 

Bung  Borers . . . 33 

Butchers’  Sundries. ...... ....44 

Butter  Dishes . 6a 

Butter . . .  7 

Butter  Color . 47 

Camphor . 47 

Candles . . . 15 

Candles . . .  7 

Canned  Goods . 8 

California  Fruits . 10 

Vegetables .  8 

Fish.  . . .is 

Pie  Fruit . «io 


COL. 

Sardines  •  •••••  ••••••*••••••**♦••  *1 

Meats . . 13 

Soups 

Can  Openers . 33 

Capers  seese*#**«seeee#***ea«e*e***sS7 

Capt,  GtlP»««  ******  ess  wees*  ee»«st  4 

Catsup - -  .............  1 6 

Cereal  Specialties.. . . 

Cereal  Coffin*.... .......... 36 

Cheese . ...«»7 

Chocolate  and  Cocoa . ...17 

Chewing  Gum„.„„....„SI 

Cider  •  HW**MSMteMMStliM***MH$fl 

Clothes  Pins . 6s 


Cocoanut . . . 

Codfish . 

Coffee  Mills . 

Cooking  Herbs . . 

.  8 

Condensed  Milk . 

Cream.......... . . — .si 

Condensed  Mince  Meat . 38 

Corn  Starch . . . 

...™J 

Cottoten* . . . . 

- . a6 

Cracked  Wheat. . 

Crackers,  Cakes,  etc.. 

. . S« 

Cutters,  Dried  Beef... 

Tobacco . 

. 64 

Delicatessen.. 


Dressed  Meats..... 
Drugs,  Grocers' .. 


COL. 

. . 44 

>e*e#*etesa47 


Kfft  •  ••••»••*  *e**e*#eaeeeeeaa*****  • 

Risen cs  of  Coffee. . .  4 

Extracts  a  a *#* *e* *********  a  *•«-♦**♦  a  4® 


Fancy  Groceries . ™. . ar 

Farina . . . 

Farinaceous  Goods . . *, 

Faucets . .....— ..—.33 

Canned  Fish. . . . is 

Fixtures... ............... ...3* 

Flour . . . .28 

Flour,  Self  Rising.. . s8 

Flour,  Buckwheat . s8 

Fly-paper... . ...59 

Food,  Bird . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 33 

Fmits,  Green . 


Gelatine . 31 

Ginger,  Jamaica....... . 47 

Gravel,  Bird. . . . 59 

Grocers'  Fixtures . 3a 

Herring . . . 34 

Hominy  and  Grits . 29 

Honey . 36 


Ink . . . 

Insect  Powder. 
Ironing  Wax..., 


COL. 

—.37 

. 4« 

...59 


Jan  and  Jar  Rubbers. . 7 

Jellies . . . 46 

Junket  Tablet* . .......so 

.16 


Lamp  Goods - - 3 7 

Lemons  and  Orange*™ . 

Lendls. ...... .. ........ ... ......  *9 

Licorice  47 

Lime . . . 37 

live  Poultry  . .............. .45 

Lye,  Concentrated . 37 

Macaroni  . . 3* 

Mackerel . . 34 

Maple  Sugar  and  Syrup.  ..60 

Matches _ ™..™™.™..37 

Measures. . . 33 

MeaL... ................. .....44 

Mince  Meat _ 38 

Molasses  60 

Madlage.. . . 39 

Mustard . 57 

Mustard,  Prepared..... . 37 

Marmalade . . . 46 

Noodles,  Igg. . *9 


COL. 

Nuts  a**a***s •••••*«***************aa 

Oat  Mask, . . . *9 

Oils, . . . . 39 

Oil,  American . 40 

Olive  Oil . 40 

Olives . . . 39 


Paper  *********************  *»«»*»*«  *4^ 

Paper  Bags.....™.... . 41 

Peanuts... . ™ . . 

Peas,  Dried  . . 19 

Pepper  Sauce™..™ . ...5a 

Pickles  . . 4a 

Pickled  Meats . . . 43 

Plum  Pudding......™. . 46 

Pork  and  Beef - ..........43 

Potash . 37 

Potato  Chips . . . 43 

Poultry  Seasoning - - 45 

Poultry,  Dressed™........ 43 

Poultry,  Live... 

Powder,  Rifle 
Preserves. 

Provisions..., 

Puddlne _ 

Putty - - 

Rennet........™...... 

Rice  . . . . . . . 

Rice  Flour . *9 

Rolled  Oats  . . 39 

Root  Beer . 53 


•3* 

•47 

,30 


COL. 

Rope . 59 

Rosin . 47 


StfO  ******e****e******e** ••••••••  ...•  9 

Salad  Dressing..... . ...31 

Sal  Soda. _ _ |* 

Salt™... . . . S> 

Sapolio . . 54 

Sardine*...™..™.. . 13 

Sauce  and  Condknenta . 3a 

Sauer  Kraut..™. . 46 

Scales  . . 33 

Scoops,  Grocers'... . 33 

Scouring  Soap..... . 53 

Seeds . . . 53 

Shoe  Dressing .  6 

Shot.......... ...... ...........  4 

Smoked  Fish™ . 34 

Soap,  aU  kinds . 54 

Soda,  Bicarb. . 33 

Soft  Drinks. . . . 53 

Soups  .  ...15 

Specialties . . . 34 

Spices . 33 

Whole . 37 

Starch . 58 

Stove  Polish . . . 58 

Soap  Powders. . 55 

Segars . 64 


COL 

Sugars. .  1 

Sulphur . Y . 47 

Sundries . 39 

Syrups . 6* 


Tacks  ****** •*•*•** ******** ********* 
Tapioca . i'. 

. . . 4 

Tobacco,  Chewing . . 6 

Smoking. . . 64 

Tobacco  Cutter* . . 33 

Tub* . . . 6* 

Twine  Holder . 33 

Twine . 39 


Vermicelli . . . 3* 

Vinegar . 43 


Washboards . 6* 

Wax,  Fruit  Jar . 

Wheat,  Cracked . . . 

Wheat  Flour™ . . . 

Wrapping  Paper..... . 41 

Wringers,  Clothe*. . 

Wooden  ware,  Sundries . 61 

Witch  Hazel . 48 


Yeast  Cakes., 


•  6j 


-1- 

SUOAR.  ! 

Confectioners'  Lozenge,  XXXX* .  5.05 

44  Powdered .  5.05 

“  Crown  A .  5.25 

“  Crystal  A .  4.90 

“  Coarse  Granulated .  5.15 

Eagle  Tablets .  6.20 

Crystal  Dominoes .  7.25 

Cut  Loaf .  5  •  7° 

Patent  Cubes .  5-x5 

Powdered .  5*°° 

Extra  Fine  Granulated .  5.00 

Coarse  Granulated .  5.00 

Granulated . . .  4  •  9° 

Fine  Granulated .  4*  90 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . - . . .  4.95 

44  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 4-95 

44  in  10-lb.  bags  packed  10  in 

*oo-lb.  bag .  5.05 

14  in  5-lb.  bags  packed  in  bbls....  5.10 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.10 

44  in  2-lb.  bags  packed  in  bbls....  5.20 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . . .  5  • 20 

"  in  2-lb.  cartons  in  cases .  5.10 

in  2-lb.  paper  packages  in 

cases .  5.10 

Confectioners’ A .  4  70 

1 —  Keystone  4 .  4  65 

2—  American  A .  4-  60 

3—  Centennial  A .  4-55 

4 —  California  A .  4-50 

5 —  Franklin  B .  4*45 

6—  Keystone  B .  4-4° 

7—  American  B . *. .  4*  *5 

8 —  Centennial  B .  4*3° 

9 —  California  B .  4-2S 

10 —  Franklin  Extra  C .  4  20 

11 —  Keystone  Extra  C .  4-x5 

12—  -American  Extra  C .  4-  o 

13—  Centennial  Extra  C . \  4*©5 

14 —  California  Extra  C .  4  .05 

15 —  Franklin  C . 

16—  Keystone  C . 

TEA.  Per  lb. 

Japans— Basket-fired . 20  @  35 

Japans— Pan-fired — Common  to  fair .  20  @  23 

Fine  . .  24  @  28 

Choicest . 30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  (5)  28 

Fine .  30  @  35 

Choicest . . .  @  40 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  4°  @  45 


-8- 

Moyunb— Good .  27 

Fine . 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  i«; 

Choice  td  Extra .  28 

Choicest .  35 

India — Common  to  Fine.., 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  15 

Choice  to  Extra .  18 

Choicest .  30 

PACKAGE  TEAS. 

Lipton's  Teas — 


37 

& 

30 

35 

® 

40 

45 

50 

® 

55 

15 

® 

20 

22 

® 

25 

3° 

® 

35 

it 

® 

20 

28 

® 

30 

35 

® 

40 

18 

@ 

38 

18 

® 

40 

15 

x7 

18 

® 

28 

3° 

@ 

40 

Per  lb. 

In  %&.  lb.  In  y  lb. 


Ceylon  and  India,  No.  i . 

•45 

•47 

Ceylon  and  India,  No.  2 . 

.40 

.42 

Ceylon  and  India,  No.  3 . 

■35 

•37 

Black  and  Green,  No.  1 . 

•45 

Black  and  Green,  No.  2 . 

.40 

English  Breakfast,  No.  1 . 

■45 

English  Breakfast,  No.  2 . 

.40 

Formosa  Oolong,  No.  1 . 

•  45 

Formosa  Oolong,  No.  2  . 

.40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  yAs  and  15, 20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea.. . 50 

Almoco,  lead  foil  package  teas,  5^s  and  lAs, 
i5,2oand25lb  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  56  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

l4-\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-I b.  Silver  Sacks . ~ . 22 

i-lb.  Silver  Sacks .  22*4 

54-lb.  Silver  Sacks . 23 

5^-lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks .  .25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net 

5  lb.  silver  bags .  44  44 

1  lb.  silver  bags .  44  44 

J4  lb.  silver  bags .  44  44 

y  lb.  silver  bags . . .  44  44 

Packed  in  cases  containing  100  pounds. 


.18 

.19 

.1954 

.20 

.21 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4  00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1 .40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  56  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz.  .90 

Colburn's,  V2  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.25 

Mica,  y  gross .  . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Dos 


y  lb.,  4  doz.  in  case.  ...  1 .00 
54  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  J4  doz.  in  case....  16  75 


Davis'  O.  K.,  #-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis'  O.K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37J4 

Leslie's, 54-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  %-\b.  cans,  2  doz.  cases . 9° 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  1  °7lA 

6  oz.  glass.  4  doz .  x*°4 

6  oz.  glass,  6  doz .  xo3 

6  oz.  ,1  gross,  in  bbl . per  grots,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1 .25 

x-lb.  cans,  1  doz.  in  case . per  doz.  2.50 
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Royal,  ioc.  size,  4  doz. 
“  lb.,  4  doz . 

“  K  ”  2  “ . 


.86 

1.30 

3.40 
4  65 

2.25 

1.25 
12.00 

2.50 
•  55 
•75 

6.00 

1.50 
.80 
■45 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  ,<  ..  .. 

Boston  Brand,  5-lb.  size,  ]4  doz.  case....per  doz. 

“  1  “  1  “  ....  “ 

“  yi  "  2  ••  ...  “ 

“  V.  "  3  “  ....  “ 

Purity  Brand  5  “  }!  “  “ 

“  1  "  1  "  ....  “ 

"  H  "  3  “  ....  “ 

“  V.  »  3  “  -.  " 

BLACKING — Shoe.  Per  Groe*. 

Shinola . . . per  doz.  .75 

Shinola,  J4  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz! 

Blackola,  3  doz . per  gross  .. 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  %  gross  4.50 

Tacquot  Blacking,  No  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  1,  yK  gross .  2.22 

“  “  2,  “  .  2.60 

“  “  3,  “  .  2  85 

“  “  4  “  .  4  55 

“  “  5.  “  .  750 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING  p.r  rv~. 


8-75 

.78 

6.90 


Mason's . 1 . 1 . 

Bixby's  Royal  Polish,  i  doz . 

. 7« 

Bixby  Jet  Oil  Polish . 

Brown's  Shoe  Dressing,  i  doz . 

. 80 

. 83J, 

Brown's,  Army  and  Navy,  i  doz . 

Boyer’s  French  Dressing . 

“  Oil  Polish . 

. 8>!- 

Admiral  Shoe  Dressing . 

Whitteinore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  3. 

Boston  Waterproof,  black .  a. 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . . . 

Elite  Combination,  large,  black .  2 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet. .  3 

Star  Combination,  russet..  . . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .mgr . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoes .  • 

Oil  Paste  black,  never  dries  up,  large  tin*  _ 


00 

00 

85 

85 

00 

75 

00 

«5 

75 

75 

00 

75 

75 

75 

■4* 

85 

*e 

71 
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GROCERY  WORLD 


QREEN  COFFEE.  P«r  lb. 

Rio  Golden  Fancy . 09%®.  10 

“  Prime .  @08 

"  Cholc .  @0754 

Santos  Peaberry,  extra  fancy .  -zz54 

“  Fancy . °954® -°954 

'*  Choice .  @09 

Maracaibo,  Strictly  Fancy,  Mild . zz54©.>2 

“  Choice . . . . 

Washed  Caracas,  Fancy . 13H®  ,14 

Laguayra,  Fancy .  .  i°)4 

Java,  Extra  Fancy  Old  Government . ao}4®  .21 

“  Extra  Fancy . - .  ®.  20 

“  Fancy .  ©.19M 

Mocha,  Mand  54  bales,  genuine,  finest..  ©-19 

Mocha  Seed,  Santos,  Fancy .  ®.io% 

Mocha  Seed,  Santos,  Choice .  @.zo54 

ROASTED  COFFEE  IN  BULK. 

Per  lb. 

RlL,  Extra  Fancy  Golden.. . .  ®.ts 

“  Prime .  ®.zo54 

“  Choice . @09% 

Santos,  Extra  Fancy .  .13 

**  Fancy . @12)4 

“  Choice .  @.ia 

Laguayra,  Fancy .  ®*>4 

Maracaibo,  Choice. .  @-MX 

“  Fancy.... .  @.15 

"  Extra  Fancy .  @.1  s'A 

Java,  Extra  Fancy  Old  Government .  @.2554 

“  Fancy .  @.24% 

Mocha,  Finest .  @.23)4 

Upton's  Blended  Coffee — 

Mocha  and  Java,  No.  1 . as 

**  **  Ih.MMIM . . . .*0 

“  "  “  3. . »7 

«  “  “  4 . 14 

Pack  In  25  and  50-lb.  cans,  and  25, 50  and  ioo-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 17% 

Eureka . 14)4 

Leader . - . 13 

Jap . «2 

Special,  No.  6 . II 

Special  Drive . n 

Extra  Value  Blend . 1054 

Bargain  Blend . zo 

Packed  In  50  and  zoo  lb.  tancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
en  the  equality  plan. 

New  York  Card  Price,  zoo-lb.  Cases.  60-lb.  Cases. 

•A.rlosa .  z$)4  zsA', 

Lion .  z3W  z3K 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  z  lb.  tins,  .26 

Salndo,  lbs . to 

“  50-lb.  tins . zg 

“  barrels . z8 

Vlv,  lbs . z6 

“  50-lb .  tins . Z5 

“  barrels . 14 

Ground  or  pulverised  without  extra  charge. 
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Llpton’s  Package  Coffee — 

Special . . . 26 

Perfection . 20 

Packed  in  30  and  60  pound  cases. 

German -American  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . . . 29 

“  48  z-lb.  cans . 29% 

Trinidad,  60  or  too  z-lb.  cartons . 26 

"G-A”  Blend,  20  3-lb.  cans . . . 24 

La  Cruzada,  60  or  100  z-lb.  cartons . 21  54 

Iowa,  60  or  zoo  z-  and  2-lb.  cartons . ;  8 

Tumbala,  60  or  zoo  z-lb.  cartons . 1654 

Quezal  (after-dinner),  za,  24  or  48  54-lb.  cans 
per  54  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  z  lb.  tint . 27)4 

Tourist,  24  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  lb.  tins . 2054 

Almoco,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,  zoo  Ids.  to  case . 14 

E.  L.  C.,  6zlbs.  to  case . 24^0 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14)7 

Golden  Drip,  z  lb.  bags,  zoo  lbs.  to  case .  14% 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr” : — 

50  tins  In  box . per  box  3.80 

za  tins  In  box . per  carton  .95 

alb.  tins . perdoz.  5.75 

George  Kioto’s  Sons — 

Floto's  Coffee  Essence,  54-gross  Improved 

cans . per  gross  a. 25 

Floto's  Coffee  Essence,  54-gross  cans,  tin 

ends . per  gross  2.70 

Kioto’s  Coffee  Essence,  54-gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb.  .04)4 
Floto's  Vienna  Coffee  Essence,  Mazillla, 

54  gross . per  gross  2.25 

Hummel’s  Essence, tin  can,  54  gross,  per  gross  a. 85 
“  “  tin  ends,  “  “  a. 70 

“  ••  Improved  “  *  “  a.zs 

Chicory,  Selig’s.  65’s . 05# 

“  English  Ground,  bags  about  z6o  lbs.  .0554 

“  Francks’,  stick,  65  lbs . o654 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 0454 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  a.  35 

Blasting,  B,  kegs.  25  lbs .  z.  50 

Duck,  kegs,  1254  lbs .  4.75 

Duck,  kegs,  6)4  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  Z254  lbs .  2. 65 

FG,  FFG,  FFFG,  kegs,  654  lbs .  z.30 

Drop  Shot,  z  to  zo,  bags,  25  lbt.„ .  z.85 

BB.  bags,  25  lbs . ~  2.10 


— T— 

BLUING — Dry.  Per  Grots. 

Barlow’s,  small,  2  doz .  a. 60 

“  large,  z  doz . . .  5.20 

Sawyer's,  No.  z,  6  doz . . .  z  .50 

No.  3,  3  doz .  3.35 

Colburn’s,  No.  z,  4  doz .  z  .60 

“  No.  2,  3  doz .  a. 50 

“  Mammoth,  3  doz . . .  3.60 

“  Ball  Blue,  z  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING— Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  54  gross .  3.90 

Cream  Indigo,  2  oz.,  54  gross .  3.90 

Cream  Indigo,  4  oz.,  Q  gross . . .  7  40 

Cream  Indigo,  8  oz.,  %.  gross .  sz.40 


BUTTER.  Per  lb. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tuba . - . .  >35 

“  First,  “  .  34 

“  Second,  .  .33 

“  Third,  “  . 3Z-.32 

“  Imitation,  30-60  'bt . 24-  25 

“  5-  and  zo-lb.  rolls,  60-  and  zoo¬ 
lb.  boxes . .  .36 

Ladles,  30-60  lbs.,  bakers'  use . .  .23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  z  lb.,  so-50-lb.  bxs.  .39 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  38 

J.  J.,  C.  V.,  GUt  Edge,  Gold  Medal,  so- 

30-lb.  boxes .  .37 

Sheaf  (“400")  Elgin,  Bo-50-lb.  boxes .  .36 

Sheaf. . .  .30-. 35 

Milhew  Farm,  lbs.  and  54  lbs .  .40 

Gurnse,  pounds  or  half  pounds .  .37 

Belle  Spring . . .  .34 

CANDLES.  Per  lb. 

P.  fc  G.,  8’s,  30  lbs  ease  see eeeoeeee*  ••••••##• •••*•#•• •#••  t  z»54 

“  z6’t,  “  . 

Paraffine,  4’t,  6's,  8’s  cartons,  36-lb.  cases, 

per  Id... .  .0854 

Searchlight  Hotel,  z6's,  30  lbs . 0954 

Peerless  “  “  “  . X054 

Bright  Light,  “  “  . . per  box  2  .50 

Werk’s,  8’s,  30  lbs . Z2 

“  z6’s,  30  lbs . Z3 

Carriage  Candles,  size  6xr54 . Z9 

Martha  Washington,  long  zas . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  grots  4 . 50 

Mason’s,  quarts . pergross  4.75 

Mason’s,  half-gallons . par  gross  6 . 75 
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Jelly  Tumblers — 

Barrels,  aa  doz . - . perdoz.  .z654 

(No  charge  for  barrels.) 

Jar  Tops  and  Robbers — 

Mason's  Caps,  54  g»o.,  no  rubbers,  per  gro.  z  .85 
Jar  Rubbers — 

Lip,  wide . ....per  gross  .85 

Acme,  wide,  z  doz.  cartons . per  lb.  45 

“  medium,  z  doz.  canons . .  “  .40 

Reliable,  white  rubber,  wide . 26 

'*  “  medium.. . 26 

Black,  medium. . . . per  lb.  .25 

(«5  lb.  lots  z  cent  per  lb.  lest.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos.  .25 

**  Sage . „. .  “  .25 

"  Thyme. . . “  .25 

“  Savory . “  .05 

"  Special  case  aazsortmeat,  a 

doz.  Sweet  Marjoram,  1 
doz.  Sage,  54  doz.  Thyme, 

54  doz.  Savory . per  case  z.oo 

A.  Colburn's  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

54-lb.  canons,  x  doz. .................. .per  doz.  .40 

54-lb.  “  " . “  .75 

54-lb.  “  “  **  1. 15 

54 -lb.  screw  cap  bottles,  t  dos . per  dos.  .90 

54 -lb.  square  cans,  t  dot- . .  "  .85 


'  CANNED  GOODS. 

Tomatoes—  Per  Dor 

Mrs.  Hancock’s  Frying . x  225 

Frying,  Good  Luck  Brand.. . .  1.075 

Du Bois' Frying . . .  z.zsV 

Jersey  Kirm,  No.  3,  Standard  Jersey  .  i  n 

Blue  Hen  Chickens,  No.  3 . 95 

Silver  Luke,  fancy,  Jersey. . .  z  .07J 

Plantation,  No.  10,  z  doz . 2.85 

Silver  Lake,  No.  10,  z  doz .  3. 25 

Aha,  No.  2 . 675 

Lima  Beams — 

Tinsley’s,  extra  small........ . ..... .  r .  25 

Silver  Lake . . .  z  co 

Little  Darlings . .... . . .  z  30 

Acorn . . . „....  1.15 

Early  Autumn . .95 

Boyer's,  No.  2 . 1.07) 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy . z.65 

Mikado,  Penna.,  fancy . z.oo 

Codorus,  fancy,  cut.  No.  2 . 9s 


Rae’s  Lucca  Olive  Oil 


An  Olive  Oil  ot  the  purest  quality — pressed  only 
from  perfect  olives  and  carefully  preserved  from  con¬ 
tact  with  anything  that  would  hurt  its  exquisite  flavor; 
beautiful  to  the  eye  and  agreeable  to  the  taste. 

Do  you  keep  it  in  stock  ? 


H.  KELLOGG  &  SONS,  Philadelphia 

Agents  for  SAMUEL  RAE  A  CO.,  Leghorn,  Italy 


Give  Me  Some  Fresh  Roasted 
- Peanuts - 

You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  Ihey  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

Acme  Peanut  Roaster 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


You  Don’t  Have  to  Break  Egg's 

You  are  paying  for  broken  eggs  right  along. 
You  don’t  have  to.  There  is  a  way  to  handle  them 
that  saves  the  breakage.  This  method  saves  its 
cost  many  times  in  a  year,  and  it  is  so  handy  and  neat 


it  saves  a  lot  of  time,  and  brings  a  lot  of  complimentary  remarks  from  your  customers. 
Write  us  and  we  will  show  you  some  figures  that  will  surprise  you. 

Star  Egg  Carrier  and  Tray  Mfg.  Co  Rochester,  N.  Y. 
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Boyer’s, . . 

Acorn,  js .  x,°5 

Acorn.  No.  z . . . 75 

Safe,  No.  . . 

White  Wax  Beans — 

Champion . °5 

Winsom,  N.  V.,  No.  re,  i  doz .  3  75 

Beans  (Pork  and  Beans — 

B.  &  M.,  No.  3,  plain .  1.35 

B.  &  M.,  No.  3,  tomato  sauce .  i-55 

Campbell's,  No.  a,  plain . 92J» 

Campbell’s,  No.  a,  sauce . 9254 

Oxford,  No.  . .  i  05 

Narragansett,  No.  3,  tomato  sauce .  1-3754 

Van  Camp's,  No.  1,  sauce,  4  doz . 87J4 

Van  Camp’s,  No.  2,  sauce,  2  doz .  x-325i 

Moore  &  Brady,  No.  3,  plain .  -8254 

Moore  &  Brady,  No.  3,  sauce . 8754 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .45 

Victory,  No.  1,  tomato  sauce,  4  dpz . 47)4 

Martin  Wagner  Co.,  No.  3,  plain .  97^ 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . . 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1.0° 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 7754 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1.80 

*-lb.  cans,  3  doz .  “  x-4° 

i-lb.  cans,  4  doz .  “  -9° 

1- £al.  cans,  54  doz .  “  5  00 

Sunnyside  Pork  and  Beans,  plain  or  In  sauce— 

3-lb.  cans,  2  doz . per  doz.  .95 

2- lb.  cans,  3  doz. .  “  -7° 

1 -lb.  cans,  4  doz. .  "  •  45 

i-gal.  cans,  54  doe .  “  3  00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . 8a54 

Martin  Wagner's,  No.  2,  2  doz_ . 72*4 

Van  Camp’s,  No.  2,  2  doz . per  doz.  .8254 

Corn— 

Kornlet .  *-75 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg...  .  92 J4 

Cream  of  Sujquehanna . 95 

Baker's,  G.  W.,  whole  grain . . . 8254 

Shoe  Peg,  Susquehanna . 85 

Shoe  Peg,  Osborn’s . 75 

Mark,  crushed . . 

Rex,  No.  2,  Fancy  Whole  Grain . 70 

Vanity,  No.  2,  Whole  Grain . 6754 

Royal  Exchange,  Whole  Grain . 65 
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Peas — 

Tres  Fins,  100  cans .  14.00 

French,  very  fine,  100  cans .  t3-5° 

French,  fine,  100  cans .  ja.co 

French,  medium,  100  cans .  r°  75 

Boyer’s,  Midgets .  x,85 

Boyer’s,  Extra  Sifted .  1  5° 

Boyer’s,  Sifted .  1  •  35 

Boyer’s,  Early  June .  1  -25 

Parrot  Junes .  I-I° 

Jumbo  June.™ .  1  ■  x5 

B.  F.  F.  Junes . 

Little  Nell's,  Baltimore . *5 

Hermit  Brand,  No.  a . 527z 

Beets — 

Red  Jacket,  No.  3,  small .  x-35 

Silver  Lake,  fancy,  No.  3 . — •  100 

Chatauqua,  No.  3 . 95 

Succotash — Belle  Rose,  fancy  N .  V.  State .  1 . 00 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine  . . 925® 

Spinach—  ,, 

Champion,  No.  3 .  1-22 4/ 

Shawnee,  No.  3 .  11  a7/4 

Farren’s,  No.  3 .  I-*5 

Farren’s,  No.  . .  4.00 

Sweet  Potatoes — 

Victory,  No.  3,  ados .  t-°5 

Pumpkin — 

Silver  Lake,  No.  3 . ••;••••• . 9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . 

Andrews  &  Co.,  No.  2 . 42J4 

Silver  Lake,  No.  10,  x  doz .  2  5® 

Asparagus — 

Extra  mammoth,  No.  *% .  4-5® 

Superior,  large,  No.  a}4 .  8-18 

Staple,  medium,  No.  2)4 .  3-  95 

Swan,  medium.  No.  aJ4 .  3’“5 

Del  Monte  Tips,  No.  i}4 .  3  75 

Extra  Tips  No.  1  }4 .  3  7° 

El  Dorado  Tips,  No.  x54 .  3-°o 

El  Rio,  medium,  No.  254,  2  doz .  3-75 


CALIFORNIA  CANNED  FRUIT. 
Apricots —  Per  doz. 

Extra  Quality .  2 -75 

Extra  standard .  2  "5 

Standard .  225 

Pears — 

Bartlett,  extra  quality,  254s .  *  ■  75 

Bartlett,  extra  standard,  254s .  .  2.60 

Bartlett,  standard,  a}4s, .  2 -4° 

Cherries— 

Extra  quality,  2 J4s .  3-4° 

Extra  standard,  2 J4s .  3-3° 

Standard,  2}4 .  3-°° 

Peaches— 

Goddess/No.  2%,  ex.  stand’d  lemon  clmg..  2.65 
Tioga,  No.  2 % ,  ex.  standard  lemon  cling...  2.6254 
Wild  Rose,  No.  254,  ex.  stand’d  lemon  cling  2.4754 
Valley,  No.  254,  standard  lemon  cling .  2.30 
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Thistle,  No.  254,  standard  lemon  cling .  2.2754 

|  [Agate,  No.  2}4,  standard  lemon  cling .  2.2254 

Lake  View,  No.  2)4,  lemon  cling .  2. re 

Lake  View,  No.  254,  yellow  free .  a. 10 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz .  1.60 

Columbus,  No.  254,  pie  peeled  yellow  free...  1.8754 
Columbus,  No.  254,  pie  peeled  lemon  cling..  1 .90 
Plums — 

Extra  standard  egg .  175 

Extra  standard  green  gage . . . . .  1  ■  75 

Standard  egg . . .  1  •  85 

Standard  gage . - .  1  •  85 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  10, 1  doz .  3.40 

Keystone,  No.  3,  2  doz .  1 .  te 

Blackberries — 

Farren’s,  extra  preserved,  No.  2 .  1.30 

Silver  Lake,  syrup,  No  2 .  1 .20 

Nigger  Head,  No.  s . .  1.0754 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  . .  s.xo 

Blueberries — 

Loggies,  No.  2 .  r .  50 

Loggies,  No.  . .  6.85 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 .  1.85 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  x-9754 

Maryland  Leader,  white .  1.9254 

P.  &  B.  yellow,  No.  3 .  1.87 54 

Gypsum,  No.  3,  pie .  150 

Pears — 

Silver  Lake,  No.  3 .  1  -4° 

Fowling  Creek,  good,  No.  3 .  1.30 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.50 

Pride  of  Rochester,  fancy,  preserved.  No.  2  1.90 
Rhubarb — 

Ayres,  No.  10,  1  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  x.40 

Jumbo,  No.  1,  4  doz .  x  •  5° 

Silver  Lake,  No.  2 .  r  75 

Defence,  No.  2 .  a-’° 

Pineapple- 

Phonograph,  sliced,  No.  2 .  x.95 

Acorn, grated,  No.  2 .  2.00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  1.65 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Singapore  Chunks,  No.  x54,  4  doz .  1.10 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1.35 

Singapore,  cubes,  No.  i54,  4  doz .  1.05 

Wagner’s,  No.  1,  cocktail,  2  doz .  1  oc 

P.  &  B.,  grated.  No.  3 .  100 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes.  No.  1,  4  doz . . . 85 


The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  34  lb.,  cubes . Tf  -75/^ 

“  %  lb.,  sliced . 7754 

"  154  lb.,  cubes .  1.0254 

“  154  lb.,  chunks .  i.ro54 

“  lb.,  spiral  sliced .  1.15 

“  1 54  lb.,  smooth  sliced .  1.22J4 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabe—  Per  <*o« 

Devilled,  No.  «,  4  dot . . .  2a« 

Devilled,  No.  2,  a  dos .  3-a5 

Clams — 

Gold  Label,  No.  z,  4  doz .  ■ 

Star,  No.  1,  4  doz .  x-°5 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4ao 

B.  &  M.,  No.  54,  flat,  4  doz .  2.35 

B.  &  M.,  No.  1,  tall,  2  doz .  415 

B.  &  M.,  No.  54,  flat,  4  doz .  a-9° 

Star  brand,  No.  54,  A®1.  4  ^of .  I-35 

Star  brand,  No.  54,  Aat>  4  d°z . - .  2  3° 

Star  brand,  No.  >,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz .  4-35 

Shrimps—  , 

Peerless  Brand  (Baratana),  new  dry,  No  1, 

2  doz . xao 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  doz .  x>,5 

Cotton  Bale,  pickled,  No.  1,  a  doz .  1.1254 

Mackerel — 

Picker’s,  soused.  No.  1,  4  doz . 

Pickert’s,  soused,  No.  2,  2  doz .  a  . 50 

Pickert’s.  soused,  No.  3,  2  doz .  3.1$ 

Underwood,  soused,  No.  x,  4  dor. .  x.52 

Underwood,  soused,  No.  1,  2  doe .  x  .oo 

Underwood,  soused,  No.  2,  2  doz . .  2.43 

Oysters — 

Boyer’s,  No.  1,  2  doz . 95 

Boyer’s,  No.  2,  2  doz . 1-8256 

M.  &  B.,  No.  1,  2  doz . 9 aK 

Stewart's,  No.  2,  2  doz„- .  x.75 

Stewart’s,  No.  1,  2  doz . 8754 

Victory,  No.  1,  2  doz . 9® 

pered  Herring — 

_ aconache's,  2  doz.,  plain .  1.4754 

Gold  Label,  No.  1,  spiced,  4  doz . 8s)4 

Salmon— 

Gibralter,  Sockeye,  No.  1,  tall .  1.90 

Gibralter,  Sockeye,  No.  54,  flat .  1  ®5 

Hapgood’s,  No.  1,  tall,  4  doz .  x  .90 

Hapgood's,  1  lb.,  flat . . .  2.15 

Hapgood’s,  1  lb.,  flat,  keys . . .  2.25 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz . -  x-8754 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


Kippe 

Mac 


WHY  AND  BECAUSE 

Why  has  the  Exton  Cracker  kept 
growing  in  popularity  from  1847  to 
1908?  Because  you  can  induce  peo¬ 
ple  to  buy  some  other  oyster  cracker 
only  once,  and  because  you  can  in¬ 
duce  them  to  stop  using  the  Exton 
only  once.  Why  does  the  Exton 
cracker  lead  and  the  others  follow ? 
Because  there  is  no  other  oyster 
cracker  for  the  Exton  to  follow,  so  it 
must  lead. 

“The  Best  Known  and  Known  as  the  Best” 

A.  EXTON  &  COMPANY 
Trenton,  New  Jersey 

Can  be  obtained  from  all  Philadelphia  Wholesale 
Grocers,  or  Reeves,  Parvin  &  Co.,  Distributing 
Agents,  1 16  S.  Delaware  Ave.,  Philadelphia 


Bitters  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horseahoe,  No.  * .  **45 

White  Bear,  red,  No.  i,  tall .  1.3J 

White  Raven,  . 95 

Plata. 

Chancerelle,  J4s,  key .  »5°° 

La  Champagne,  <^s,  key .  17.00 

Billet,  small  yts .  14.00 


Tricolore,  ><£$.. 


O.00 


SARDINES—  Boa.lsss. 

La  Champagne,  ^ 'b,  key . - . 

Cadeau,  £’s,  key .  *5 

Imported— 

Preach, 


5i«,  Martel* .  9  -75 

%*,  Martel* .  13  25 

Moral,  %t,  boncles* .  !7-5° 

J4«,  Aurora,  smoked . 8.00 

Mustard — 

(s,  Irma,  100  cans . . .  3.40 

Is,  Bureka,  key,  100  can* .  3  a7K 

11,  Lon ch eon,  100  can* .  3.10 

|»,  Fox,  100  can* .  3  4° 

is,  Underwood’s,  50  can  a .  3. 95 


■  s,  Irma,  50  can*„ . .... 

is,  Harbor,  48  cans,  wrapped . 

|s,  Booth's,  jo  cans.. . 

{s,  Continental,  key,  48  can* . _ 

(s,  BUncfavlUe,  jo  can*. . 


3*45 
3  40 

a.  50 
a.  30 

3 -*5 


Vt,  Irma  100  cans . 

2s,  Continental,  key,  100  cane .  3.40 

^1,  Le  Baron,  100  can* . 

Gold  label,  5fs,  oil,  100  can* .  6.  40 

“  * ,  mayonnaise  drosstng,  too  can*  6  40 

“  J^*,  “  “  50  can*  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  too  tins .  iz.qo 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  too  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 
Corned  Beef. 


Per  do*. 


Armour's  Terlbest,  with  key,  No.  1,  *  do* 1.35 

**  “  with  key,  No.  a,  1  do* .  *.35 

Fairbank’s,  with  key,  No.  1,  2  do* .  1.3s 

“  with  key,  No.  2,  1  do* .  1.25 

“  with  key,  No.  6,  1  do* .  6  90 

“  with  key, No.  14,  %  do*.,percase  8  ij 

Jbby’s,  with  key,  No.  1,  a  do* . _  1.35 

"  with  key,  No.  2,  1  do* . . .  2.35 

Chipped  Beef. 

No.  1,  *  do* .  2.00 

No.  %,  2  do* .  1.15 

31ass,  No.  X,  s  do* . . .  1.50 

31a»s,  No.  1,  2  do* .  3.30 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  doz.  2.77  J4 
Beechnut  Sliced  Beel,  No.  J4, glass  jars, per  do*.  1 . 70 
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Acmi  Sliced  8moked  Beet.  Per  dot. 

Large!  tins,  2  dot . .. .  .  2.60 

Medium  tins,  4  dot . -  x.6o 

Medium  tins,  2  dot . .  z.65 

Small  tins,  4  doz .  x  00 

Large  glass  jars,  1  dot .  2.85 

Special  jara,  1  dot . . .  2.60 

Junior  jars,  s  doz .  x  -6o 

Sliced  Becea. 

Beechnut  Bacon,  No.  1,  glass  jars .  a. 50 

Beechnut  Bacon,  No.  glass  jars .  z  .55 

Acme,  large  glass,  z  doz . .  .  »-7S 

Acme,  junior  glass,  2  doz . . .  1. 60 


Roast  Beat. 

Fairbanks,  No.  1,  *  do* . 

Fairbank’s,  No.  s,  1  do*. . 

Armour's,  No.  1,  2  do* . 

Armour's  No.  2,  1  doz . 

Libby's,  No.  1,  2  do* . . . 

Libby’s,  No.  a,  1  do* . . 

Ringin'*,  No.  1,  2  doz . 

Kingan's,  No.  2,  1  do* . . 


Loach  Tongua. 

Fairbank’s,  No.  1,  s  do* . 

Libby’s,  No.  1,  a  dot . . . „ . . 

Armour’s,  No.  1,  •  doc.. . 

Wholo  Os  Tonga*. 

Pah-bank's  No.  3,  t  do* . . . . 

Libby's,  No.  1  doc.. 


*  3° 
2.25 

*-3*M 
2-35 
z. 10 
2.20 

t  .23 
2.20 


«  .20 

3.90 

*•70 


-  7. an 

*0.00 


Pot  tad  Ham  or  Ox  Tongua, 

Armour’s  Veribest,  No.  4  do* . . . 45 

Armour’s  Veribest,  No.  %,  1  dos . . — *  .80 

Libby’s,  No.  K,  4  doc . . - . * . 45 

Libbv's.  No.  % ,  4  doc. . .  80 

R.  &  R.,  No.  Jf,  4doz .  1. 15 

R.  &  R.,  No.  J4,  2  do* .  x.95 


Potted  Chicken  or  Tnrkap. 

Armour's — 

No.  M,  4  do* . . . .  .8754 

No.  54,  2  do* .  1.4s 

Libby's — ■ 

No.  4  do* . 8s 

No.  54,  2  dos .  1. s* 

R.  &  R.,  No.  4  doz .  1.75 


Boned  Meats. 

Curtice  Brothers,  “  Bine  Label” —  Per  Do*. 

Chicken,  No.  % . t.85 

“  “  1 .  5.00 

Turkey,  “  % . . 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  1% .  9 .00 

Whole  Ham,  No.  2J4 .  *3.30 
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DoTllled  Mont*. 

Curtice  Brothers ,  “Blue  Label ” — 

No 


No.  zoo*. 


Per  f>os.  Per  Doz. 

Ham . _  1. jo  a. 50 

Tongue.* . „ . 1.50  2.50 

Chicken . . . .  a. 10  3.15 

Turkey . . .  a.ta  3.2s 


Curtice  Brothers, 


Potted  Meat*. 

“  Bine  Label " — 


No. «  Tin. 
Per  Do*. 

No.  £  Tin 
Per  Doz. 

Ham . * . 

. 

*  *5 

Tonfue . 

........  z.  25 

*  25 

Turkey..* . . . 

3.00 

Soap*. 

Snider’s  Tomato  Soap — 

3  lb.  cans,  2  dor.....*... . 


par  dos. 
*•15 


1  lb.  cans,  4  dot . 

..  90 

Gallons,  cant,  54  dot 
Schimmel's.  assorted .  x 

lb.,  4  dos.. 

.......... 

..  .  8* 

Campbell's  Assort ,  No 

i,  4  doz... 

. 

..  .85 

Campbell’s  Special  Assort.,  4  doz.. 

..  .87k 

Schimmel’s  Assort.,  No.  i,  4  doz* 

..  .85 

Curtice  Brothers,  ”  Blue  Label  ’’ — 
Quarts. 
Pm  Dos. 

Consomme . . .  3.15 

Pints. 
Per  Do*. 
*•75 

54-Plnt*. 
Per  Dos. 
*»5 

Boullon . . 

.  3.15 

*■75 

*»5 

Beet . 

.  3- *5 

*•75 

*•*5 

Julienne. . — . 

Prlntanier . - . 

.  3*5 

*•75 

*•*5 

..  3.15 

*•75 

*»5 

Vegetable . 

.  3- *5 

*•75 

*•*5 

Tomato . 

•  3*5 

*•75 

x*5 

Ox  Tall. . 

*•75 

*.*5 

Mock  Turtle . 

.  3*5 

*•75 

*.*5 

Tapioca  Crecy . 

*•75 

1. *5 

Pea . 

••  3*5 

*■75 

»«5 

Mutton  Broth . 

*•75 

1.23 

Clam  Chowder*. . 

*•75 

1.35 

“  Broth . 

*•75 

*•*5 

Chicken  Gumbo . 

*•75 

z.*5 

Mulligatawny . 

..  3.15 

*•75 

j.25 

Chicken . 

*•75 

1.95 

“  Broth . 

*•75 

1.25 

Green  Turtle . 

3-50 

a.  00 

Terrapin . 

3-75 

«.»s 
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CANDIES  AND  CONFECTIONERY. 

Croft  &  Alien  Co. —  Per  lb. 

Kxtra  Mixtures. . .....30-lb.  pail*  .08 

Cream  Jelly  Mixtures* . .  "  .09X 

Klcroft.cn  Mixtures* . . .  ”  .o*M 

Nobby  Mixture* . . ...  ”  .09 % 

Cadella  Mixture. . .**. .  "  .1* 

Fine  French  Mixture. . .  "  .13X 

French  |  Cream.* . .  “  .ejjl 

American  Mixtures . “  .08  54 

Variety  Cut  Drops _ _ ».  "  .0854 

Darling  Mint* . . .  “  .08  >4 

Golden  Drip  Bar . * . 15-lb.  boxes  .12 

Soar  Balls . . . . yo-lb.  pails  .o854 

Pence Ua  Cream  Chocolate . —  “  .11 J4 

I  X  L  Assorted  Chocolate . ....  “  .13 

King  B  Assorted  Chocolate.*.  ....  “  .13X 

No.  1  Fine  Assorted  Chocolate...  “  .16% 

Nonpariei  Drops . .  “  .13 

Chocolate  Covered  Caramels .  *  .  J  * 

Dairy  Chocolate  Chip* . ......*s-lb.  pslis  .i6)4 

Chocolate  Mints . . jo-lb.  pail*  .**54 

Honey  B  Comb . . . 31-lb.  pedis  -17X 

Cream  Cocoanut  Balls . *8-lb.  pails  .  10 

Cream  Peppermint  —..*...*. —.y>-ib.  p*lls  .09K 

Wellington  Caramels  * . „.*s-lb.  palls  .0$ 

Frosen  Milk  “  . *_... _ jo-ib.pall*  .10 

Soft  Jelly  Gum  Drops . . .  “  .07X 

Superfine  "  . * .  "  .10 

JeSy  Beans . . .  “  .08 

Wlntaigraon  Losangen  _*,.*.*.  “  .  09  X 

Mint  . . .  “  09  S 

Auortod  . .  "  .  oc  % 

Conversation  “  _ . ......s8-lb.  palls  .0954 

C.  &  A*  Crown  Stick . . 30-tb.  palls  ,ol 

Pancella  Chocolate,  i-lb.  box**,  30-lb.  cases  .is  54 

Rock  Candy,  assorted . . 10-lb.  boxes  .0954 

Penny  goods . ..*..10  boxes  In  case  4.50 


CATSUP.  Par  Dos. 

Beef  Steak  Catsup,  Medium. . .  3.00 

Campbell's,  No.  8,  2  doz . * . 87K 

Campbell's.  No.  8,  Tobasco . 87)4 

P.  P.  Co  ,  Spiced.  No.  32,  5  doz . .  1.35 

Home  Made,  No.  8,  4  doz . 65 

Waldorf,  medium,  12  oz.,  screw  top,  2  dos . 90 

Snider's  Catsup  : — 

Plata,  s  doz . . * . »..**.  *.10 

54-plnts,  2  do* . . . .  1.30 

Quart*,  1  do* . * . . .  3.25 

Gallons,  6  jugs  In  crate. . par  jog  .85 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  ‘'Grocery 
World  M  when  you  write? 

40  cents  a  pound 

Packed  In  54-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO  m  Pennsylvania  .  . 


The 

Extra 

Profit 

On 

Mother’s 

Oats 


Here’s  another  reason 
why  Mother’s  Oats 

have  topnotched  the  sale 
of  all  rolled  oats  brands 
sold  in  the  United  States. 

Above  the  very  good 
profit  which  the  grocer 
makes  on  the  straight 
sale,  come  the  Coupon 
Profits :  we  pay  the  gro¬ 
cer  one  cent  each  in  cash 
for  all  Mother’s  coupons 
heredeems  from  his  trade. 
He  redeems  them  at  only 
three-fourths  of  a  cent  in 
merchandise,  or  one-half 
a  cent  in  cash.  Thus  he 
makes  a  tidy  little  profit 
on  the  Coupons  them¬ 
selves.  Natural^  the 
more  he  sells  the  more 
he’ll  make. 

No  other  rolled  oats 
proposition  compares 
with  it. 

The  Great  Western 
Cereal  Company 

CHICAGO,  ILL. 
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ketchup. 

Curtice's  “Blue  Label"  Tomato  Ketchup Per  Case. 

Small,  25  bottles  In  case .  3°° 

Medium,  25  bottles  In  case .  4-75 

Large,  12  bottles  in  case . ~ .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’* Per  lb. 

Premium,  za  to  25  lbs . 35 

Caracas,  sweet,  6  lbs  *•••••••••••••«••• ••••••••• ••••••  .30 

German,  sweet,  12  lbs . - . 2  5 

Auto,  sweet,  6  lbs . . . . . 3° 

Cocoa,  X-lb.  cans,  ra  lbs.  In  box . 3b 

Cocoa,  X-lb.  Uns,  6  lbs.... . 3® 

W.  H.  Baker  s:- 

Best  Cocoa,  X-lb. size. . ....perlb.  .3* 

“  4-lb.  “  . .  .33 

Premium  Chocolate,  Xs, 12  lbs . . 33 

“  Xs.islbs . 34 

Best  Sweet  Chocolate,  1-5S,  6  lbs . a2 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 22 

Hershey's— 

Milk,  H*.  61b . per  box  i.5S 

Cocoa,  Epp’s,  X-lb-  tin*.  7  lb* . ••••••• . 4* 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .7a 

•  <  ••  6-lb.  boxes,  X-lb.  tins, 

per  tin,  .37X 

“  •'  6-lb.  boxes,  X-'b.  tins, 

per  tin,  .19 

Huyler’s,  X*.  6  lb . 43 

••  “  X*.  6  lb . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  ra-lb.  cases— 

Per  can.  Per  dor. 


X-lb.  round  cans.. 
X-lb.  “  •• 

r-lb. 
iX-o*. 


jo  cans  In  case 


.19 

.30 

•59 

.07 

'•75 


a. *7 

3.60 

7.08 

Per  lb. 
•55 


5-lb.  "  . 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweat  Vanilla,  4  to  lb . . . *8 

“  8  to  lb . .  -28 

Plain  Cooking  Chocolate,  X-lb.  cakes' . 36 

Blooker’s  Cocoa  Powder — 

X-lb.  tins,  2  doz.  In  box . per  dor.  1.88 

X-lb.  tins,  2  dor.  in  box .  “  3  -5° 

i-lb.  tins,  1  dor.  In  box .  “  6.50 

5-lb.  tins,  1  dor.  in  case . per  lb.  .52 

10-lb.  bags,  1  doz.  In  case .  “  -5° 
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Wilbur’s  Cocoa — 

Breakfast,  X-lb.  tins,  6-lb.  boxes . per  lb.  .3514 

“  X-lb-  tins,  6-lb.  boras . per  lb.  .33X 

Wilbur’s  Chocolate- 

Premium,  Xs,  ia-lb . - . perlb.  .33 

Sweet  Clover,  X*>  6-Ib . per  box .  1.60 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  Xs- . . . 3® 

Cocoa,  labeled,  . 3® 

Premium  Chocolate,  Xs . 

Premium  Chocolate,  X* . . . . 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  X-lb-  packages . 3® 

Premium  Chocolate,  xa-lb.  boxes,  6  boxes 

in  case,  X-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes 

In  case,  X-lb-  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X-lb-  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb-  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case  X'lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X-lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . . Per  box  1 . 75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . . . . 

Cocoa,  12-U).  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  X-lb. 

tins . . 
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Cocoa,  6-lb.  boxes,  ra  boxes  In  case,  X-lb. 

tins . •••• 

Cocoa,  12-lb.  boxes,  6  Doxos  In  case,  X-lb. 

tins . ••• 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  X-lb-  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12“  “  6  “  "  .  " 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  xa  bxs.  In  case,  X  lb.  tins  11 
X-lb. tins,  6-lb.  bxs. ,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X'lb.  jars,  6-  and  i»-lb. 

boxes . 

Croft's  Cocoa,  |s,  a  dor.  In  box . 

X»,  61b.  “  . 

Xs,  6  lb.  "  . 

is,  12  lb.  "  . 

5  lb.,  6  cans  In  box . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 


Superior  Sweet, 
Premium,  Xs, 
“  X*. 


61b. 
is  lb. 
12  lb. 


.38 

.38 

•  4° 

.40 

•27 

.27 


•33 

34 

-33 

••75 


.40 
x-95 
•39 
.38 
•37 
•  37 
!.50 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate— 

X-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

X-lb.  “  “  24-lb.  “  ....  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  X-lb- tins,  6-lb.  boxes . 3®X 

“  X-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  X-lb.  cans,  6-lb.  boxes . 29X 

“  X-!b.  "  12-lb.  “  . 29 

«  4-lb.  “  6-lb.  “  . 3xX 

"  4-lb.  “  1 2-lb.  “  . 3X 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  Xs,  6-lb.  boxes . 26X 

“  X®,  ra-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c.,  72  “  .  “  1.40 

Premium  Chocolate — 

rlb.  cakes,  12-lb.  boxes . 27X 

lb.  “  24-lb.  “  . 27 
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Milk  Chocolate — 

40  3-ccnt  cakes  in  box,  24  to  ball  case . 

40  “  “>  48  to  case . „.. 


_  to 

40  ”  •'  48  to  case . .to 

24  5-cent  cakes  in  box,  24  to  half  case . 

24  “  “  48  to  case 


•7* 


48  to  case . 7! 


CONDENSED  MILK. 

Eagle,  4  do* .  6.25 

Eagle,  2  doz .  3-15 

Challenge,  4  do* .  4 -20 

Defiance,  4 doz .  4 -3° 

Magnolia,  4  doz .  4.80 

Rose,  4  dor .  4-6° 

Dime,  4  doz .  3-  9° 

Winner,  4  doz .  4-6o 

Baby,  1  doz.,  glass .  1.90 

Red  Cross .  4  -5° 

Peninsular . 450 

Leader .  4-3° 

Banner, 4  doi . . .  4-5° 

Star,  4  dor .  4.60 

EVAPORATED  MILK. 

Peerless,  family  size,  4  dor .  3  60 

Peerless,  5c.  size,  4  doz .  2  10 

Yacht,  family .  3.5° 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz .  3.95 

Sliver  Cow,  5c.  size . 6  doz.  3.25 

Pet,  10-c.  size,  4  do* . per  case  3.  45 

Pet,  <-c.  size,  6  do* . per  case  3. to 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.55 

Van  Camps,  4  doz.,  large .  4.00 


•I5' 


60 


HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe 

Hires  Con¬ 
densed  Milk 

Queen .  4.60 

Blue  Ribbon .....  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

doid  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4-10 


Package  groceries  have  come  to  stay,  and  they  have  the  right  to  stay  the  right  of 
greater  cleanliness,  of  better  sanitation,  of  greater  ease  of  handling. 

Particularly  lard. 

Every  can  of  Armour's  " Simon  Pure"  Leaf  Lard  bears  a  seal  which  is  the  United  States 
Government  guarantee  of  purity.  It  goes  there  under  the  Government  Inspector  s  own  eye 

and  means  that  every  ounce  of  every  tin  is  all  leaf  lard. 

Selling  package  goods  that  never  fall  below  superfine,  and  that  are  advertised  to  your  cus¬ 
tomers  at  the  manufacturer’s  expense,  comes  pretty  close  to  getting  the  cream  of  the  grocery 
business.  Sold  in  3s,  5s  and  10s. 

ARMOUR  a*  ”  COMPANY 
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COCOANUT.  Per  lb. 

Schepp’l  Shredded,  U-lb.  pkgz.,  15  lbs.  to  case  .23)4 

“  “  jjlbz . »*)4 

Dunham's,  5-cent  package . 29 

“  %» . - . 26 

<*  Ut . . . 28 

“  %»  and  Jd«  e •••••«•• ••••OOOOO eeeeee •••••••••  •  26)4 

Franklin  Baker  Co’s — 

Brasil,  70  V-lb.  packages .  2.50 

"  35  )4-lb.  “  .  2 .30 

“  38  )4~lb.  and  16  )4-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages . .  2.50 

“  Shred,  In  paHs,  20  lbs . it 

“  “  In  boxes,  25  lbs . io}4 

“  “  In  ban-els,  iso  lbs . so 

Table  Talk,  Thread,  in  pafls . is 

“  “  Inboxes . so)4 

"  “  In  banels,  140  lbs . 10 

Bakers',  Macaroon,  banels,  140  lbs . 10% 

“  Slice,  “  zso  lbs . 10)4 

‘  Strip,  «  saalbs . so)4 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  .o8)4 

Oyster  “  . 08  .o8)4 

Wine  Scroll. ..._  . . . so  10)4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  s  banels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 07)4  .08 

Brown  Edge  Water .  «io 

Butter  Thin . 12 

Clover  Mixed . . .  .08 

Cocoanut  Ripple .  .10 

Cocanut  Talley  Bar  .  .12 

Cookie  Mixed.. . o8J4  °9 

Crystal  Bar .  .09 

Fig  Bars .  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . o8)4  09 

Fruit  Gem .  .08 

Grandma  Cookies . .08)4  .09 

Honey  Jumbles,  XX . 09)4  .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . .09 


Iced  Ginger  Tablet . . 

Iced  Honey  Jumbles . 

iced  Vedette  Wafer . 

Lemon  Bar . 08)4 

Man-ln-the-Moon . . . 

Milk  Lunch . . . 

Orange  Cookie* . 07)4 

Quaker  City  Mixed . 

Salted  Strips . 

Sa  Itines . . . 

Soda  Biscuit  XXX . 

Spiced  Waters . 

Sunshine  Cookies . 

Vanilla  Wafers  XXX . . 

Water  Crackers  Star . 06 J4 

Package  Goods — 

Animals . 

Butter  Thin . 

Gingerettee . 

Gold  Medal  Soda  (small) . 

“  “  (large)  . 

Graham  Wafers . 

Ivinettes .  1.00 

Milk  Lunch . . .  s.co 

Our  Ginger  Snaps . 52 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  02 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


.08 

.0954 

.IO 

•07  s 

.08 

.08)4 

.09 

.08 

.07 

■°7/4 

■  07)4 

.08 

.07H 

.08 

■c8)4 

.09 

.12 

.06)4 

.07 

•07)4 

.08 

•°7)4 

.08 

.18 

•o6)4 

.07 

Per  doz. 

•  -50 

I  .OO 

. . 

1.03 

. . 

•  50 

.90 

,  I  .CO 

DELIKATESSEN 
WEIN  SENP,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case, per  doz.  1.15 
“  “  with  Horse-ratUsh.p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Hors  e-radish. p.  dz.  1.75 
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Wein  Sent,  In  bbls.. . . . per  gal. 

“  1  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . . . . .  per  keg  2.  so 

Prepared  Mustard,  In  bbls . . . per  gal. 

“  “  In  15  gallon  kegs..per  gal. 

"  '  In  10 

"  “  in  5  “  "  .*5-40 

“  “  In  2  gallon  palls. ..per  pall  .7$ 

*•  “  In  1  ,r  “  .40 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . 9$ 

“  Sifting  top,  2  doz.  In  case. ....per  doz.  .46 
“  with  Horse-radish,  2  doz.  In  case, 

per  doz . . . . . „ . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. . . loaf,  .26)4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Ro'quefort  Cheese,  12  In  case. .per  lb.,  .32)4  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single. 

In  tin . per  lb. 

“  i-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2.75-2 .85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . . . . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 
doz. 


.22 

•34 

.32 

■9°, 

.26 

325 
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Olmutzer  Hand  Cheese,  100  In  box .  2.25 

Edelweiss, Romatour  and  Bier-Kase...per  doz.  4.00 

American  Swiss,  No.  z . lost  .16  cut 

“  “  Square  loaves.  No.  1,  about 

25  lbs.  each . . . per  lb. 

Llmburger  Cheese,  No.  i„...box,  18  ;  %  box. 

18  ;  less . . . 

Muenster  Cheese . . . . . per  lb. 

Brick  Cheese,  No.  1 . . .  “ 

English  Dairy  Cheese . . .  “ 

Pineapple  (Picnic  size),  6  in  box.... . per  box 

“  (Gem  size),  6  In  box .  “ 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  2  doz.  in  case .  " 

Picnic  size,  2  doz.  In  case . .  “ 

Trial  size .  “  1.00 

MacLaren  Imperial  Cheese,  Club  size. per  doz.  1 . 00 
“  “  “  No.  1  size  “  a.  40 

“  Roquefort  “  large  size  “  a. 95 
"  “  small  size  «  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.55 
“  d’lslgny,  “  6  In  box...  “  1.55 

Wm.  Tell  brand,  12  In  box .  “  1.25 

Neufchatel  (Cow  brand),  *3  In  box . per  box  1.05 

Star  Cream,  or  PhUa.,  1*  ....  “  a. 20 

Miniature  Cream,  or  Phlla.  12  “  ....  “  1.10 

Hand  Cheese,  8  doz . .  “  z.35 

"  4  “  . -  “  -7° 

"  4  “  Thuringer .  *•  .85 


*4 


•»9 

.16 

.19 
.18 
.16 
•I7« 
3.00 
2.25 
2. *5 
4-5° 
2.40 
t  *35 


Farmer  Hand  Cheese,  4  doz.  In  box... per  box  s.45 

Schutzen  Cheese,  12  la  box  .  “  1  25 

American  Mountain  Cheese  (Alpen  Ease),  50 

i-lb.  packages . . . . per  lb.  .18 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAU8AQE8. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstei,  16  In  tin . per  doz.  4.75 

"  8  “  .  “  2.73 

Carlsbad  Speck  (Imported  Bacon) ....  11  .32 

Imported  Cervelat  Sausage  (Rollrs) . per  lb.  .48 

Imported  Frankfurters . . . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  de  fois  Gras,  small  size . . . per  doz.  3.00 

American  Holsteiner..by  bbl.  zs  less,  per  lb.  .Z4 

“  Landjager,  short . . . per  lb.  .24 

“  “  long . .  " 

“  Mortadella,  Dry . . . per  lb.  .23 

“  Knackwunt,  15  in  box,  per  box, 

»4-75 . per  doz.  a. 40 

“  Cervelat  (E),  50  and  loo-lb.  boxes, 

,z8)4  ;  less . . . .  .so 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .17  ;  less. . ...  .19 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .14)4  ;  less . 16 

“  Cervelat,  Tip  Top,  50  aad  100-lb. 

boxes,  .12;  leas . .14 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .21 ;  leas . .S3 

“  Salami  (E),  50  and  100-lb.  boxes, 

.>8)4;  so 

“  Salami,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .17;  leas. . . . 19 

“  Salami,  G.  A.  P.,  50  sad  100-lb. 

boxes,  .15)4  ;  less . . . .17 

"  Tongue  Sausage . . per  lb.  ,z8 

11  Smoked  Braonschwelgcr  Liver  Sau¬ 
sage . . . . . . . par  lb.  .13 

"  Lacks  Ham . “  .18 

“  Petit  Dehcateos  Frankfurters,  plain, 

par  doc . .90 

"  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . . . per  doz.  .90 

"  Lebanon  Beef  Bologna . per  lb.  .15 

“  Paprika  Speck . “  .18 

Mettwum,  half-round  . .  "  .it 

Liver  Sausage  (Special),  truffle,  goose  or  sar¬ 
delles . . . . .....per  lb.  .14 

Smoked  Thuriziger  Blutwurst . “  .18 

“  Pfcfforw  unt. . "  .18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jan. 

per  doz . . .  4.75 

"  (Derby  Brand),  quart  glass  jan 

_P«r<los . . .  5-  75 

“  (Derby  Brand),  10-ox.  jan, 

per  doz . .  a  50 

Calves'  Head,  In  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  “  t  oo 

(Tripe,  Ox-Heart,  Beef  Salad.  Pig's  Feet.) 


THE 

FINEST 

MATCH 

MADE 

The  ideal  modern  match  is 
the  Ohio  Blue-Tip  Safety 
Match.  While  you  can  strike 
it  on  anything,  it  is  a  Safety 
Match  because  you  can  strike 
only  the  tip. 

Far  better  than  other 
double-tip  matches,  because 
it  never  gets  soft,  never  flares 
up  spontaneously,  never  drops 
or  flies  around. 

The  finest  match  made  by 
all  odds. 


Ohio  Match  Company 

Wadsworth,  Ohio 

Philadelphia  Office  and  Warehouse 
411  Marshall  Street 


THE  CORN/^ 

Without  Hull< 


All  The 
CORN 
But  The 
Bad  Part 


Our  Winorr  Brand  of  Canned  Corn  has  never  failed, 
once  it  has  been  introduced. 

One  thing,  it  is  a  novelty — it  gives  the  dealer  something 
to  talk  about,  and  the  consumer  something  new, to  eat. 

Winorr  is  the  tender  kernels  of  the  finest  corn  grown. 
It  makes  no  difference  how  fine  corn  is — the  hulls  are  indi¬ 
gestible  and  tough. 

By  a  special  device  we  leave  them  on  the  cob  and  can 
only  the  meat.  It  is  far  and  away  the  most  delicious  corn 
packed. 

We  also  pack  a  full  line  of  finest  quality  Berries  and 
Vegetables,  moist  and  condensed  Mince  Meat,  Catsup  and 
Salad  Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the 
United  States. 


The  Pressing  &  Orr  Company 

Norwalk,  Ohio 


A  Fixture  You  Need 


Our  Five-jar  Fixture,  one  of  the 
useful  and  ornamental  fixtures  you 
can  have.  Made  in  both  oak  and 
cherry,  3-coat  finish.  No  old  style 
hinges  ;  but  the  lids  lift  and  spring 
to  right,  thus  completely  exposing 
the  contents. 

Occupies  no  more  room  than  a  4- 
jar  fixture,  is  a  silent  salesman,  and 
helps  to  make  a  grocer  proud  of  his 
store.  All  trimmings  nickeled. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUS1NG,  PA. 
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Beet  Salad,  fa  glass . Per  foz.  I-°° 

«  “  fa  pint  jars,  glass . 

“  “  fa  quart  jars,  glass .  |( 

Lamb  tongues,  In  glass . . .  1  ■°° 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  "Y.M."  Xbbl.  J.50  60-75 

“  milkers,  «  54  bbl.  6.50  75-85 

««  mixed,  Standard,  bbl. 

%  bbl .  5.50-6.50 

Holland  Herring,  milkera^Standard,  bbl. 

Scotland  Herring,  mixed,"  large  fiiiis,  bbl. 

%  bbl  8.00 . 

«  milkers,  large  fulls,  bbl. 

%  bbl.  8.00 . 

Martolrte  Herring,  Imported,  about  40  fa  pall.  1 .  *5 

Roll  Herring,  Imported,  about  25  fa  pall . .  100 

Spiced  Heretag,  Imported,  about  40  fa  pall.  1.00 

Norway  Stockfish,  dry . P«r  lb-  »5 

Matjes  Herring . .  PaK 

BISMARCK  HERRING. 

Pint  size,  round  tins,  with  I  key . per  tin  .20 

Quart  «  “  “  .  -35 

2  Qt.  «  "  “  .  55 

4  Qt.  «  «  “  .  “  *10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

RoU  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
Brat- Haring,  4  qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . . 

Kruger’s  RoU-  and  Brat-Haring,  oval  tins, 
per  doz . —  2 '5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

«  5-lb.  pails . .per  pail  .55 

“  10-lb.  pads . .  ‘  *.°5 

Cut  Spiced  Sardines,  per  io-lb.  pail....  “  .75 

>«  “  5-gal. keg . .per  keg  2.75 

Russian  Sardines,  fa  glass  jars . .per  doz.  2.25 

NORWAY  ANCHOVIES. 

Original  Package . Per  %  bbj-  5  |° 

Repacked  fa  5-lb-  pail . per  paU  .60 

*•  in  io-lb.  pail . . .  i.io 

“  in  5-gal.  kegs . , . per  keg  2.75 

“  in  54 -lb.  flat  tins . per  doz.  .95 

•*  in  J4-lb.  taU  tins .  “  t-5o 

“  fa  i-lb.  tall  tins .  “  »  oo 

Fancy  Kegs — ijikeg,  .80;  J4keg,  .42;  54  keg, 

.32;  Hkeg . -  -20 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  r6.oo 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  doz.  6.00 

11  Large  tumblers . .  11  *.*5 

small  tumblers .  “  1  ■  25 


RUSSIAN  CAVIAR. 

i-lb.  Tins, per  doz  19  50  54  kUo Cans, per  dz.  19.50 
%  “  “  10.50  k£  “  “  10 *5° 

g  ••  “  55°  y>  ;;  “  5.50 

*  “  “  a-75  A  “  “  2  75 


GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  . . per  bbl. 

15  «  kog—  “  5«» . Per  100 

o  “  keg—  “  300 .  ‘‘ 

5  “  keg —  “  150 . 

10  lb.  paU —  “  50 . . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . .... . per  bbi.  6.50 

o  “  keg . per  keg,  2.40 

j  «  it  .  "  1.25 

ro  lb.  paU . ....— . per  pall, 


— ST— 

COTTOLENE. 

302-lb.  tins . per  case  6.50 

15  4-lb.  «  .  6.50 

6  io-lb.  «  .  “  «-5* 

Freight  prepaid  on  two-case  lots. 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb. 

Spltzkugefa . . . 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ... 

a  <•  No.  2,  6  ... 

-  «•  No.  3,6  “  -  „ 

Amandines,  9-lb.  tins . 

«  small  tins . 


.18 

.*5 


.30 

.50 

•  75 
1. 00 
5*5 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg . -  4-S° 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb, 
bags,  per  Dag- 


Green  Kern . . 

Potato  Flour . 

German  Dried  Pears.... 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves.... 


....per  lb. 


*•”14 

.io)4 

.08 


EQGS.  Per  Doz. 

Nearby,  candled  and  selected,  30-doz.  crates...  .28 
Western. . . . 27 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .15 54 

New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


French  Peas,  Extra  Fins,  per  case. .  r8 .00 

“  Fins,  per  case .  16.00 

"  Moyen’s,  per  case .  i3'5° 

HlU’s  Irish  Oatmeal,  14-lb.  tins,  roper  case...  ia.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb..;  .19 

•  «  Dinner  Biscuits,  per  lb...  30 

»  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  fa  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  pints,  per  doz . 60 

Salt,  fa  4-doz.  stone  jars .  t.  75 

Morris’  Extract  of  Beef,  4  or.,  per  doz .  6.50 

«  “  “  sox.,  “  .  3-55 

Anker's  Extract  of  Beef,  120  vials .  4.00 

"  “  4  oz . per  doz.  4.00 

><  **  «<  8  oz .  “ 

<•  <•  “  16  oz .  “ 

Theodore  Marquet  Mushrooms : — 

First  Choice . 

Choice,  100  tins  per  case . 

Extra,  “  “  . 

Hotel.  “  "  . 

Truffles,  ^ . per  tin, 

ff  |7  . ....eeeeeeeeeee  ** 

S"" . . .  '  at 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . 

Anchovies,  fa^oil,  bottles . 

Anchovy  Paste,  lancy,  per  doz . 

“  plain,  per  doz. . 

BouiUon,  Burnham,  pints,  2  dor.  in  case . 

««  “  %  pints,  s  doz.  fa  case.... 

Capers,  Nonparlel,  54  gallon  kegs . ...... 

•  •  “  Quart,  glass . per  doz. 

i<  ««  bottled,  %  size...  .per  doz. 

.<  11  a  jJ  “  .  “ 

11  ii  ••  54  “  .  “ 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
•<  med.  “  “  12  “  “ 

*<  smaU  “  “  24  “ 

Cherries  In  Maraschino,  fa  glass,  i-doz.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  dz. 

«  “  31b..  adz 

Currie  Powder,  pints,  per  doz. 

•<  4  oz.,  “  . 

“  2  or., 

Russian  Caviar,  H’s . 

“  «’s . 

“  . 

>•  z’s . 


case 


.28 

4-5° 

3- 25 

4- 75 
3-75 

3- 75 
2.00 
1.5° 
7.  00 
a. 35 
z  .90 

z.15 

4- b5 

5 .00 
4.  75 
7.00 
•90 
2.20 
3-50 
2.25 
1.50 
2.65 
5.00 
9.85 


7  *a5 
*3-50 

27.00 

25.00 

23.00 

•3* 

•55 

r.15 


2.25 
1. »5 
2.25 
00 
50 


8.20 

15.90 

29.75 


Shrimps,  Pickled,  small  size . 

Dunbar’s  Shrimps,  2  doz.,  per  doz .  -- 

“  Figs  fa  Cordial,  1  dor.,  per  doz .  5. 

Bishop's  Figs  in  Cordial,  r  doz.,  per  doz .  6 

Crystallized  Ginger,  i-lb.  tins,  per  doz .  4  00 

X  X-lb-  “  “  .  a-25 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  2.25 

“  Peach  Water,  per  doz. . . .  2.25 

Pitted  Olives,  per  doz .  4.»< 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

“  4  “  1  “  . 

■'  8  “  1  “  . 

“  16  “  J4  “  . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4-45 

<<  8  “  1  “  8.20 

*«  16  “  J4  "  i6-°° 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  “  .  6-°o 

1  “  large  “  72  “  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  °° 

“  16  “  1  “  1400 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 

“  12  “  I  “  . 

“  5  “  . per  bottle 

“  2  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 


2.50 
7.20 

3.50 

1.50 


.  2.50 

.  7.20 

5  "  . per  bottle  3.50 

2  fancy  jugs . per  jug^.1.50 


Here’s  How 
to  Escape 


No  grocer  wlio  wishes 
to  escape  the  present  loose 
method  of  selling  future 
canned  goods  need  suffer 
from  it  one  minute  longer. 

All  he  needs  to  do, 
whether  he  is  wholesaler 
or  retailer,  is  to  buy  Blue 
Bell  and  Clover  Farm 
Canned  Goods.  Upon 
which  we,  the  packers’ 
representative,  guarantee 
100  per  cent,  delivery. 
We  give  this  guarantee 
|  to  the  jobber,  he  gives  it 
to  you. 

No  better  canned  goods 
packed  in  all  Maryland. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


t- 

l&i  SgHH 

|02 

§| 


^uuuu«',‘* 
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"ASHBURN-CROSBVCO’ 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 


iWY  EAGLETONSl 

I  «-»£  Oil 

LECHOHNi  til»  , 
■  t  mmn  o»uii 


Oil  From 
Three 
Lands 

There’s  a  tre¬ 
mendous  difference 
in  olive  oils. 
There’s  French  oil, 
Spanish  oil,  Italian 
oil,  and  many, 
many  grades  of 
each. 

The  finest  oil  in 
the  world ,  bar  none , 
is  Italian  oil.  It 
has  a  smooth,  de¬ 
licious  richness 
which  no  other  oil 
has. 

Thefinest  Italian 
oil  is  La  Toscana, 

without  a  doubt. 
Not  because  it  is 
pure,  because  there 
are  dozens  of  pure 
oils.  Because  of  its 
mellow  richness, 
and  the  incompar¬ 
able  ripe  aroma  of 
selected  olives. 

J.LNeff&Co. 

Sole  American  Agents 

BROOKLYN,  N.  Y. 


6M  MR1TING  TO  KDVfaRTlSBHS 
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flour. 

King  Midas . 

Gold  Modal . . 

M  inbourne . 

On  Top . 

CoresoU . 

Pillsbury'a  Best . . 

Taylor's  Fancy . 

Semper  Idem . 

Pride  of  the  West . 

Sunbeam . 

Quaker  City..*. . . 


Per  Bbl 

.  6.50 
,.  6.25 
6.05 

.  6.40 

.  6  25 
,.  6.25 
..  5-50 

.  4  75 
..  5-25 

..  5.15 
,.  5. to 


SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  4.32 


PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.85 

Ralston's  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1 .90 

Uncle  Jerry,  40  packages .  2.60 


BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  „  4 .60  \ 

Hecker’s,  32  packages . ^4.  i°  * 

Fancy,*i25-lb.|sacks . per  ico.lbs.  3  15  JO 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  Ba  \ 

Lea's,  white,  Table,  100  lbs .  2.00 

“  yellow,  granulated,  100  lbs .  2  00 

<l  u  table.  100  lbs .  1.05 

Western  yellow,  granulated,  xoo  lbs .  x .  60 

Western  white,  granulated,  100  lbs., .  1 .65 

Quaker,  36  packages .  2.75 

Farina,  Hecker's,  24  x's,  per  case .  x.  40 

“  Schumacker’s,  24  packages,  per  case..  1 . 20 
Beans — 

California  Lima . per  lb.  .05^ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.40 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2  45 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.40 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.45 

Red  Kidneys .  “  2  05 

Peas-- 

Green . per  bushel  2  25 

Scotch .  u  2.35 

Split,  yellow .  **  *. 05 

"  green .  “ 


30- 


Lcntll. 


000000,  110-lb.  bags . 

Less  quantity . 

.06); 

.07 

Shaker  Corn — 

Fancy,  barrels . 

.06H 

Less  quantity . 

i< 

.06  % 

Hominy — 

Lea's  Breakfast,  xo  pkgs . 

. case 

1.6s 

Lea's  Pearl,  xoo  lbs . 

...per  bag 

2.25 

Schumacher's  Breakfast,  xo  pkgs. 

to  case.... 

x  .20 

Western  Pearl,  ioo  lb.  bags . 

. . 

x.65 

Western  Grits,  ioo  lb.  bags . 

. . 

X  to 

Barley — 

00 . 

.07 

No.  3,  100-lb.  *»«• . . .  4  *0 

Noodles,  Climax,  24  xoc.  pkgs.,  asst.,  case .  1.15 

“  “  48  5c.  pkgs.,  case .  x  25 

“  “  asatd.,  24  5c.,  xa  xoc.  ca«e...  x.20 

"  Smith's,  30  xo  c.  packages .  1 .90 

"  “  assorted,  5  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent . 1.55 

Golden  Egg,  10  cent .  x.55 

Uatmcai,  n,  pcr  bin .  7.40 

14  **  kegs  100  lbs.,  per  keg.. .  3.  o 

Oaten  Gcads,  In  cases —  Per  case 

Aveoa,  18  packages. . .  1 .55 

Banner  Cats,  20  packages.. .  4  35 

FVi ends'  Oats,  36  packages . 

H.  O.  Oats,  24  packages .  3.00 

Mother's,  18  packages .  1.75 

Quaker,  x8  small  size .  x.55 

Quaker,  10  large  size .  2.20 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6.»o 

Avena,  per  keg,  90  lbs .  3-35 

Standard,  x8o-lb.  bbls . . .  6  25 

“  90-lb.  bags . . .  3.10 

Sago — 

Fine,  bags  about  160  lbs . 03% 

50-lb.  lots . *4 

Admiral,  Pearl,  24's . 08 

Tap1  oca.  Instantaneous,  50  x's . 08# 

“  Colburn's  Hasty,  36  pkgs . 07^ 

“  Minute,  ^ -gross,  per  box .  2.85 

“  Flake,  about  125  lbs . per  lb.  .04^ 

“  **  less  quantity . u  .05^ 

“  Pearl,  150  lbs . “  .04 

“  "  less  quantity .  u  .05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  24  a' a . .per  case,  3.85 

Ralston  Health  Food,  24  »'s,  packages  ‘  3  00 
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Purina  Whole  Wheat  Flour,  20  5's . per  case  4.20 

fcgg-O-See  j6  packages .  s  .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2  65 

Cook's  Mal.o  Rice.  36  a-lb.  packages .  4.30 

Cercaline  Flakes,  36  packages .  2.3s 

Force  Food,  36  packages . . . . .  3  65 

Mapl  Flake  36  “  . . .  3  72 

Shredded  Whole  Wheat,  50  packages . .  5.00 

"  **  “  25  “  . . . 

Cream  Wheat,  36  packages.. .  4.50 

Apetiza,  24  package. . . .  2.8; 

Flaked  Rice,  Cookes,  24  package.... .  2 . 70 

Wheatlet,  30  packages . . . *  3 . 50 

Wheatena,  36  Packs .  4.25 

Grape  Nuts,  24  packages . .. .  2.70 

Korn  Kinks,  72  packages .  2.75 

Pcttijobn’s  Food,  18  packages... . .  1.75 

Presto,  36  packages . ; .  3  35 

Ouaker  Puffed  Rice,  36  packages . . .  2 . 70 

Quaker  Wheat  Berries,  36  packages .  2.7. 

Trlscuit,  30  packages . . .  2 . 50 

Kellozg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  ceat  siz«„ .  2.17)4 

Zest,  24  packages,  is  cent  stxe . . .  1  80 

Zest,  20  packages,  25  cent  sise. . . .  3.90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . . . per  dor  1 . 07)4 

“  Acidulated .  “  1 

Cox's,  large .  “  1.57)4 

“  small .  “  .95 

Plymouth  Rock,  Pink  or  WhUe„.__..  “  1.20 

Nelson's . perdoz.  1.35 

“  small .  "  .95 

Bromangelon,  assorted  3  doz .  "  -87)4 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  "  .80 

Jell-0,  assorted  flavors,  2  doz .  •'  -87)4 

Jell-O  Ice  Cream  Powder,  2  doz .  "  -97% 

Chalmer’s,  shredded. . .  1 .00 

Chalmer's,  granulated . . .  1.00 

Chalmer’s,  No.  1  packages . 45 

Peter  Cooper . 90 

Tryphosa . perdoz.  .92)4 

Imperial  Wine  Jelly . perdoz.  .95 

“  . . . per  gross  11.00 

Gelatine,  McKinley's . _..per  doz.  .85 

Wetmore's  Doable  Refined,  36  10c. 

pkgs . per  case  2.70 

Kusto,  60  5-cent  packs . per  case  2 .00 

Puddlne,  assorted,  2  doz . .....per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz...„ . per  doz.  .90 
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macaroni. 

Larosa  Alphabets,  square,  25  lbs . . . . 

“  Marcaronl,  long,  “  . . . . 

"  "  square  “  . . .... 

Larosa  Spaghetti,  long,  25  lbs. 

"  Vermicelli,  square,  “  . . . . 

"  Macaroni,  bulk,  “  . . . 

Anger  Baking  Co.— 

“  Golden  Seal  ”  Egg  Nudeln,  fine,  medium 

and  broad,  48  5-cent  packages . ...... 

24  10-cent  packages . . . ...... 

“Plain"  Noodles,  24  i-lb.  cartons.. . — .. 

"  "  48  )4-lb.  “  - . 

Egg  Alphabets,  48  5-cent  packages . 

Egg  Barley  (Eler  Gerste),  48  5-cent  pkgs _ 

24  5-cent  ABC  and  24  5-cent  Egg  Barley... 
Macaroni  and  Spaghetti,  "La  Flmir  de  Ids" 

brand  (French  style),  25  i/x  cartons . 

“Golden  Seal"  brand,  25  1/1  packages  (long) 
“  “  48  1/2  “  5-c.  size 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . 

“GoldenSeal"  Egg  Macaroni,  25  10-cent 

cartons. . . . . 

“  Imperlale”  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  i-Ib. 

cartons,  34  packages . . . 

Spice  Drops,  In  baskets,  20  lbt . 

“  In  boxes,  ia  lbs......... . 

Small  Lebkuchen  (Honey  Cakes),  10  5-cent 

packages  k>  bundle. . ....per  bundle 

Bulk,  is-Ib.  wooden  boxes . . . . 


Per  lb. 

■  05)4 
•«>5)4 
os% 
.06)4 

•05)4 
05)4 
•°5  54 


1. 80 
1 .80 
1.80 
1.90 
1.80 
1 .80 
s.8o 

2.25 

1.88 

1.80 

2.00 

1.88 

x.88 

»-9* 
z. 6* 
x.oo 


•  30 

.0* 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  7 . . .  10.00 

8 . - .  16.00 

“  10. . — . — .  t3  00 

“  Stand,  No.  z8„ . . . .  45.00 

Less  25  per  cent,  disconnt. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00  Brass,  14.00 

“  Sugsr,  “  s,  “  7.00  “  9.00 

“  Tea,  "  3,  “  6.00  «  7.50 

"  Spices,  “  4,  “  5.00  “  6.00 

Less  40  per  cent,  disconnt. 

600-lb.  Platform  Scale... . . . . .  is. 00 

Standard  Cub  Register . . .  to. 00 

Tea  Caddies,  round  boat,  No.  s . per  dot.  9.00 

“  “  “  3. .  «  6.50 

"  "  "  4—.  "  4  50 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  ioc. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled— R-A-M-L-Y. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


BOSTON,  MASS. 


In  order  to  aid  you  in  the  sale  of 
Ralston  Health  Food  and  Purina 
Whole  Wheat  Flour  this  mill  will 
furnish  you  with  an  attractive  va¬ 
riety  of  checkerboard  advertising 
matter  for  distribution  to  your  trade.  These  will 
greatly  popularize  your  Cereal  business,  and  thereby 
increase  it. 

RALSTON  CHILDREN’S  CHECKERS  and  BOARDS! 

RALSTON— Health  Department— CHILDREN’S 
WAGONS! 

FREE  RALSTON  CHECKERBOARD  SATCHELS! — 
same  as  used  at  the  World’s  Fair.  Also 
A  Beautiful  CHECKERBOARD  WINDOW  DISPLAY! 

Children  are  delighted  w’th  these  things.  Inquire 
how  to  get  them. 

Grocers  have  a  cha-ce  to  build  up  a  profitable  trade 
on  this  rheckerboard  line — Ralston  Health  Food 
and  Purina  Whole  Wheat  Flour— a  line  over  which 
the  most  intelligent  housekeepers  are  enthusiastic. 

Ralston  Purina  Mills 

St.  Louis ,  Missouri 

T.  A.  James  &  Co,  General  Distributers, 

12-16  Chestnut  Street,  Philadelphia 


These  Are  to  Help  You 


Increase  Your  Trade! 
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Tobacco  Cutters .  1-5° 

Alarm  Money  Drawers .  *  •  5° 

Bag  and  Twine  Holder .  i.oo 

Barrel  Covers,  Sunk  Handlesf  ai  In. ..per  doz.  a. jo 
“  Top  “  ai  In...  “  a.oo 

Beef  Cutters . 6.oo 

Bung  Borers,  Enterprise  No.  a,  i J4  to  a  In .  i.6o 

Can  Openers,  “  Never  Slip” . per  doz.  .90 

Hopper’s  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8.00 

Coffee  Mills,  Dell's  No.  g . . .  3a. 00 

“  “  to . „ .  40.00 

“  “  . .  65.00 

Frnlt  Augers,  a  prong .  1.50 

Measuring,  Fancets. .  a.oo 


Philadelphia  Scoop  Co’a  Sugar  Scoops 

Indestructible,  No.  4 . per  doz.  9.00 

“  5 .  “  ia.00 

c*  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3-.per  doz.  4 .  so 
“  “  4-  "  S4° 

"  “  5..  “  7-  ao 

X  Quality,  No.  3™ .  “  a.  60 

“  4... .  “  3»oo 

"  «... . “  3  40 


Sherer’s  Eclipse  Couaters  : — 


No. 

Length. 

No.  ol 
Drawers. 

Each, 

6%, 

3  feet  8  Inches, 

9 

15-00 

«%, 

4  feet  10  Inches, 

la 

20.00 

10%, 

6  feet, 

15 

25.00 

12%, 

7  feet  3  Inches, 

18 

28 .00 

u%, 

8  feet  6  Inches, 

21 

31.00 

16%, 

9  feet  8  Inches, 

*4 

35-00 

*8)4, 

10  feet  10  ladies, 

*7 

40.00 

*°J4. 

is  feet, 

30 

45-00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  0.  b.,  Dion,  N .  Y. 


Soales,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 
«  “  “  1 % 

tt  It  tt  | 

U  fl  ««  . 

tt  It  U 


It 


it 

It 


Grocers’,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  1 
“  *K 

It  It  s 


It 

II 

tt 

It 

It 

It 


.*  <t  | 

Butchers’,  without  weights, No.o 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  doz.  in  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  a  doz.  In  case..  “  .90 

Large  cartons  or  tins,  a  doz.  In  case  “  a.oo 

Dime  Tumblers,  a  doz.  in  case .  “  .90 


THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 72% 

Osprey,  2  doz . 60 

Tidal  Wave,  2  doz . 40 


MACKEREL. 


Ex.  Norway  Bloater.. 
Ex.  Norway,  No.  1... 
Ex.  Norway,  No.  a... 
Ex.  Norway,  No.  3... 
Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx . 

Ex.  Bloaters,  xx . 

Fancy  Shore,  No.  1... 
Med.  Shore,  No.  1  ... 

Large  Irish,  No.  a . 

Extra  Irish,  No.  a . 

Medium  Irish,  No.  a.. 

Small  Irish,  No.  a . 

Irish,  No.  3 . 

Large,  No.  3 . 

Herring. 

Lab.  Split,  Lg.  No.  1. 
Lab.  Split,  Lg.  No.  a. 
Shore,  Round,  Large. 
Shore,  Round,  Med... 

Ocean  Whltefish . 

Salmon,  Halifax . 

Shad,  No.  1,  Mess . 

Shad,  No.  a,  Mess . 

Haddock,  Pickled .... 


soo  lb. 

100  lb. 

50  lb. 

10  lb. 

81b. 

50.  CO 

*5  -6o 

13.00 

2-75 

a. 25 

36.00 

18.60 

9  5° 

2 .05 

x  .69 

28.00 

14.60 

7.50 

165 

*•37 

24.00 

12.60 

6.  0 

1-45 

1 .21 

40.00 

20.60 

10.45 

22  j 

*•95 

38  CO 

19 .60 

10.00 

2.15 

1  77 

36  00 

18.63 

9.50 

a. 05 

1.69 

26.00 

13.50 

6.90 

1  -55 

1.29 

22.  CO 

11.60 

6.  co 

*•35 

l-*3 

M 

O 

b 

O 

10.60 

5  50 

1.25 

1.05 

7  50 
6.50 
750 
6.50 
6.00 

4-35 

3.85 

435 

3-85 

3.60 

2.00 

1.50 

1500 

8.10 

4.10 

1 .00 

.85 

DRESSED  BONELESS  FISH. 


Favorite,  Cod,  40  lbs....... . 08 

Gilt  Edge,  40  lbs . 06 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICKS. 


Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  white,  i-lb.  bricks,  ao  lbs . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08% 


STAR  BRAND  BONELESS  HERRING. 

Tins,  keyed,  large  size,  1  and  a  doz.  In  case....  1.30 


“  small  size,  a  doz.  in  case . 90 

Glass  Tumblers,  sealed,  a  doz.  In  case .  1.30 

Screw  Top  Jars,  a  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . 06 

Medium  Bank . 05% 

Pollock . 05 

Hake . c  4 

In  original  cases,  450  lbs.,  %c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  »o  lb.  boxes,  per  lb.  .  1 » *4 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .67)4 

“  “  ioos .  “  1.25 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 


Apples — 

Fancy  N.  Y.  State,  25  lbs . 

Fancy  N.  Y.  State,  48  1  lb . 

Choice  N.  Y.  State,  50-lb.  boxes . 

Penn  %s,  60-lb.  bags . 

Apricots — 

Fancy  Royals,  25  lbs . 

Extra  Choice  Royals,  25  lbs . 

Standard  Royals,  25  lbs . 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  25  lbs . 

Private  Growth,  extra,  cleaned,  36  lbs . 

“  cleaned,  30  lbs.  balk . 

Peaches — 

Extra  Fancy,  pared,  25  ibs . . . 

Extra  Fancy  Muirs,  25  lbs . . . . . 

Extra  Fancy  Muirs,  50  lbs . 

Fancy  Muirs,  25  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  25  lbs . 

Choice  Yellows,  25  lbs . 


■of A 
■  10% 
■ 09  Ji £ 

.07 


.27 

.*0 

.*6)4 

.l6 

.25 


•08% 

.08 

.08 

•07K 


•»5 
•  *4$4 

■  if A 
■13% 


■  13 

■  12  % 

■  11% 


Pears — 

Fancy  CalHornla,  Bartlett,  25  lb . 13 


PRUNES. 

Boxes. 

20-  30,  25  lbs . 

3°“  4°,  *5  "  . 

Extra 

Fancy 

Cal. 

Fancy 

Cal. 

Stand. 

Cal. 

.09 

.08% 

.08% 

40-  50,  25  "  . 

■08% 

.08 

■07% 

40-  50,  50  “  . 

5»-  60,25  "  . 

.08 

.07% 

• °7 'A 

50-  60,  50  “  . 

•of A 

.07*4 

.*6% 

60-  70,  25  “  . 

■°7% 

•°7K 

60-  70,  50  “  . 

■°7% 

.07 

70-  80,  25  “ . 

70-  80,  50  “ . 

.°5% 

80-  90,  50  “  . 

90-100,  25  “ . 

90-100,  50  ** . 

.06 

.05)4 

.<>554 

100-120, 50  **  . 

25-30,  25  lbs.,  Red  Star,  fancy, 
Ensign,  fancy,  pitted,  50  is . 

Silver.. 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . . . 

“  a  “  50  lb . . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal .  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbsi . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Butterfly,  fancy,  38  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net. 


CEREAL  COFFEE. 

P  os  turn  Cereal,  15-cent  size,  a  dozen. . 

“  *5-  “  »  “  . 

“  15-  and  as-cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doz. 

25-ccnt  size  in  case  . . . per  case 

Case  No.  5,  1  doz.  a5-cent  size . “  “ 

Case  No.  6,  a  doz.  15-cent  size . .  “  “ 

2  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size . 

Tnelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

case . .... —  “  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . — 


HORSERADISH. 

Tumblers,  10-c.  size,  a  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  a  doz.  “ 


.07  K 

■07% 

,oS% 

.06% 


.11% 
■08  % 


.07 

■o*'A 

•  os)4 

•  ofi« 

•  «6K 


.0694 

.06% 


.07 

■07 

•  07 


.08  % 
.08% 

•°8  y* 

.03 


•  17% 
■  17% 
.12% 
.m* 


a.  70 
a  .35 
s.50 


a. 30 
3.05 
».47X 

*•75 


Z.15 

,*5 

1.40 


.65 

•45 

.80 


The  Enterprise  Mfg.  Co,  of  Pa. 

PHILADELPHIA,  V.  S.  A. 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


MARKED 


jp* 


“ENTERPR! 
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ink. 

Arnold's,  black,  3032 . per  bottlo  .48 

Continental,  rod,  1  . . . 

“  black,  3  . *5 

Royal,  black,  3  doz . .  -*5 

Stafford,  Commercial,  3032.., . per  bottle  .50 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1, 

Macbeth,  Pearl  Top .  3.90 

Acme  Victor  Top .  3 -60 

Pore  Flint,  Luster  Top .  3  °° 

Crystal,  Crimp  Top .  a.»« 

No.  o.  Tubular  Lantern  Globes ..... 

Cold  Blast . . 


Jumbo  Chimneys,  plain . per  doz. 

"  “  dec.,  Z07,  “ 

No.  o. 

Banner  Burners . 45 

No  charge  for  packages. 

Oil  Cans — 

i-gallon,  Glass . per  doz 


4.10 
4.20 
3.60 
2.70 
•5  doz. 
,.4>i  doz. 

No.  1. 
•75 
.90 
No.  1 
•  55 


6  doz. 
No.  2. 
4.80 
4.80 
4.20 

3*  3° 
2.75 

SU3® 

No.  2. 
.85 

1. 00 
No.  2 

.75 


Galvanized.. 

Lenox,  Spout . 

“  Spigot . 

Colombia . . . . 

Banner . ..... 

Climax,  Pump . 

Home  Rule,  Pump.. 


1- 
5- 
5- 
5- 
5- 
5- 
5- 

Lanterns— 

No.  o,  Standard. . per  doz. 

NO.  O.  Duh.,., . . . see . 

Cold  Blast . 


2.25 

2.zo 

5.00 

5.50 

7.00 

8.00 

10.00 

12.00 

4-75 

*7.80 

8.00 


LIME. 

Prepared,  a  doz.  In  case . per  doz-  .52J6 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05^ 

“  “  25  lb.  boxes,  %  lb .  “ 

Acme,  1  lb.,  sifting,  aj-lb.  boxes . 05 }4 

LYE  AND  POTASH. 


Banner,  4  doz, . 

Babbitt’ 8  Potxsh,  4  doz . 

.per  case  3.15 
•  “  3-3° 

Lewis’ . 

.  “  3  25 

Red  Seal,  2  doz, 

.  '  I.87-/S 

“  4  doz . 

.  “  3-65 

Popnlar,  4  doz . 

.  “  1-45 

MATCHES. 

Per  gro 

Ohio  Blue  Tips — 

200's ,  i  gross . 

.per  case  1.70 

500’s,  100  packages . 

5oo’s,  1  gross . 

Ohio  Noiseless — 

Soo’s,  1  gross . 

..per  case  3.75 

King  Bird — 

100’s,  3  gross . 

.per  case  2.55 

500’s,  1  gross . 
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Swlft  &  Courtney’s,  zoo’s,  i-gross  case .  z  7S-1  -9° 

400's,  1  “  ....  3-  50-3  -7° 

5oo’s,  1  “  ....  3-75-4  °o 

Blue  Hen,  zoo’s,  1  “  ....  1.50-1.60 

Soo’s,  1  "  ....  4.00-4.25 

Per  Gross. 

Vulcan  Parlor,  65's . . 

100's,  5-gross  in  case . 90 

500’s . 3>95 

Vulcan  Safety,  65s,  No.  37 . 55 

65s,  No.  2 . 45 

Columbia  Safety,  No.  a,  5-gross  cases . 55 

No.  37,  5-gross  cases . 5c 

zoo’s,  5-gross  cases . 9° 

No.  15,  gross  cases .  1 .20 

No.  32,  5-gross  cases . 55 

Safety . . 

Mazeppa.  Parlors,  500’s .  3-50-3-75 

Searchlight,  500’s .  4.35"4-5° 

Press,  200’s . . .  1.80-1.90 

“  500’s .  4-50-4  75 

America,  soo’s .  1.30-135 

American  Paraffine,  500’s,  ox.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

5-50 
2.75 
5  00 

4.00 
4  -5° 

3  00 
1  -3° 


Our  Darling,  1  gross,  No.  3, 1,000, 

Our  Darling,  %  gross.  No.  4,  r,ooo . 

Superba,  1000s,  1  gross  to  case . 

Red  Skin,  500s,  1  gross  to  case . 

Pok-O-Dot,  noiseless,  500s,  r  gross  to  case 

Lenox,  400s,  1  gross  to  case . 

Red  Cross,  200s,  r  gross  to  case . 

Blue  Ribbon,  165s,  5  gross  to  case .  *  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 9° 

Planet,  100s,  3  gross  to  case . 80 
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8chlmmel's,  30-lb.  Kits,  bbls.,  %  bbls_.per  lb.  .07)4 
“  18  and  37  lb.  Kanakins.....  “  .08 

“  zo-lb.  Kkns  ,  6  to  crate.. .per  doz.  9 .80 

“  5-lb.  ’’  “  “  5-30 

**  5-lb.  Glass  Jars,  6  to  case  “  6.25 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .0 5% 

Southwark,  30-lb.  palls,  bbls.,  bbls.  "  -04>i 

Atmore  ft  Son,  Extra  Family— Seedless : — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3 . 15 

Family — -Seedless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . °9  '/i 

Celebrated — Seedless. 

Barrel a.  Halves,  Quarter? . per  lb.  .  o8J£ 

Wooden  Palls,  18,  37  and  68  lbs . .  ‘  •  09  yi 

Atmore’s  Mincemeat,  No.  a,  2  doz.  in  case, 

per  doz .  a  00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross. . . .  II  .00 

Keystone— 

Barrels,  Halves,  Quarters . per  lb.  .07/4 

Wnoden  Palls.  *8.  27  and  68  lbs . — •  ”  .08$$ 

Wooden  Kits,  No.  ao  and  35 . 08 


-40- 

olive  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qt*.,  1  doz . 

“  “  pu.,  2  doz..... 

“  “  J4-pU.,zdoz. 

Rae’s,  Lucca,  litre  bottles,  1  doz . .... 

”  25-oz.  bottles,  1  doz . . . 

“  Finest  Sublime,  qts.,  s  doz . 

“  “  pts.,adoz . 

“  "  M-pts.,  z  doz._ 

•*  8-ox.  flasks,  2 X 

doz . 


OILS. 

Stove  Gasoline . . . per  gal. 

Headlight,  rsetest . „ .  “ 


.18 


MINCE  MEAT. 

John  Bower  ft  Co.  :— 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  "  .  “ 

10-lb.  buckets,  6  In  crate,  ”  . per  crate 

5-lb.  “  6  "  “  .  “ 

5-lb.  glass  jars,  6  In  case.  “  . per  case 

18, 37  and  68-lb.  belts.,  XXX,  Superior..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barr^s  and  half  barrels,  Falrinount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth:— 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  in  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  “ 

5-lb.  glass  jars,  6  in  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell's  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  kits, per  lb. 
New  Vear,  bbls  and  kegs  and  30-lb.  klts„per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 


.08  « 
.09 
6.25 
3-fi5 

3- 8° 

•  13 

4- 4° 

•07& 

.08 

.08  % 
.09 
6.25 

3- 65 
3.80 

•»3 

4- 40 

•07K 

.08 

.08 

.06 

•05 

•  04M 


OLIVES. 


H.  Kellogg  ft  Sons,  Agent* Doz, 

Theodore  Marquet,  Mammoth,  64  oz .  12.50 

“  Extra,  64  oz .  11.5° 

1  Mammoth,  quarts .  6.50 

Extra,  quarts .  6.co 

“  Extra,  pints .  4  to 

“  Mammoth,  %  pints .  2.75 

“  Extra,  pints .  2.60 

Fourees,  19  ez.,  fluted  bottle . 4*co 

De  Lucques,  16  oz .  2 . 40 

Farcies .  3  00 

Queen,  6  oz... .  *-3° 

Pim  Olas,  r8  oz .  6.00 

Pim  Olas,  10  oz .  3  •  5° 

California,  quart  tins .  3-5° 

California,  pint  tins .  2.15 


11  “  is-oz.  _ 

3%  doz . 

"  Sublime,  8-oz.  flasks,  2 %  doz... 

"  "  12-oz.  “  2 %  doz... 

Rae'z,  FineztSublime.igal.,  10  in  case,  per  gni. 
Rae's  Finest  Sublime,  5  gal.,z  oz  » in  case, per  gl 
“  “  1  qt.,  40  to  cate,  “ 

‘  Sublime,  i-qt.  tins,  40  to  cue„ . . 

*  “  jf-gal.  tins,  20  to  case... . 

‘  “  i-gal.  tins,  10  to  case . 

'  “  5-8»l.  tins,  1  or  2  to 


4-90 

2.90 

1.90 
11.50 

8  75 
6.50 
7  50 
4- 75 

7-50 

9.00 
6.50 
8.00 
2.40 
2.30 
*.65 
*•  35 
2.20 
2  .  ZO 
1.00 


J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4 %  oz.  bottles .  4-75 

24  8  oz.  bottles .  7*5° 

12  18  oz.  bottles . 6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case .  23.10 

20  x/i  gal.  cans,  case .  24.20 

40  gal.  cans,  case .  *5-3° 

80  *4  gal.  cans,  case . .. .  *7-5° 

Bulk  at  £20  for  xo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  x>t  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  P«r  case 

Large  bottles,  1  doz.  to  case . .  . .  7  2S 

Medium  bottles,  2  doz.  to  case .  7*75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case . . .  xx  .o# 

$$  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  x  doz.  In  caao.... per  case,  8.50 
Pints,  “  t  “  “  —  “  9  00 

%  Pint*,  “  2  1  M  .....  M  4-75 

Oliver's  Olive  Oil— 

x  dozen  large .  00 

2  dozen  medium . . . .  6.75 

2  dozen  small . . .  4*  *5 

6  1 -gallon  tins . per  gal.  2.xo 

10  J4-gallon  tins . per  gal.  2 .20 

20  ^-galton  tins . ~ . ....per  gal.  2.25 

AMERICAN  OIL. 

Stohrer's,  No.  8,  2  doz . per  doz.  .55 

Stohrer's,  No.  16,  2  doz . per  doz.  .95 

Stohrer's,  No.  32,  1  doz . per  doz.  x.85 

Keystone,  bottles,  2  doz . per  doz.  .95 


We  Are  Advertising 
This  Trade-Mark 

This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS— fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

31  South  Front  Street 


Your  Profit  on 
ARIOSA 


The  idea  some  grocers  have  that  they  can’t 
make  a  good  profit  on  Ariosa  Coffee  is  incorrect. 

Ariosa  Coffee  is  the  largest  package  Coffee 
seller  in  the  world.  As  with  all  widely-sold 
things  it  is  sold  closer  than  things  that  sell  in  one 
quarter  the  quantity. 

Which  is  better — to  sell  twenty-five  pounds  of 
your  own  package  Coffee  a  week  and  make  10 
cents  a  pound  profit,  or  sell  100  pounds  of  Ariosa 
and  make  5  cents  a  pound  profit? 

Not  to  speak  of  the  Ariosa  vouchers  that  are 
practically  like  finding  several  hundred  dollars  a 
year. 

Don’t  forget  that  we  have  already  created  the 
demand  for  Ariosa  Coffee;  there  is  nothing  left 
for  you  to  do  but  satisfy  it. 

ARBUCKLE  BROTHERS 

NEW  YORK 


What  Rennet 
Must  Do  to 
Be  Good 


Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell. 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet -eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest¬ 
ment  is  good  enough,  eh  ? 


Shinn  &  Kirk 

UOO  SPRUCE  ST.,  PHILA.,  PA. 


isr  WRITING  TO  KDilERT)  SBRS  KINDLY  MENTION  "GROCERY  WORLD* 


GROCERY  WORLD 


45 
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paper. 

WRAPPING. 

Manila,  15  *  20,  full . per  ream  .  36 

“  24  x  36,  full,  20  lbs .  “  '9° 

“  18  x  24,  full,  10  lbs .  ‘  -37K 

“  Special,  15  x  20,  6  lbs., .  “  21 

Manilla,  Bakers',  15  x  20,  10  reams  In 

bundle . per  ream  .12 

“  Roll ,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03# 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide .  “  - °3 L 

“  Glazed  Fibre,  12,  15,  18,  ao  or  24 

Inches  wide .  “  0354 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  -  oj;/i 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . Per  package  .11 

Parchment  Butter  Paper  g  X  12...  “  -4° 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  14  M  lots.  _ 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not 

ia*4-lb.  Plain  Flour  Sacks. . 

25-lb. 

5o-lb.  “  “ 


less  than  500  lots. 

. per  M  4.00 

.  “  5-75 

.  “  n. 25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

«  “  quarts .  " 

“  10-01.  jars .  “ 

"  10-lb.  pails... . per  pail 

Tripe,  10-lb.  palls . . . per  pail 

“  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  pails . per  pall 

“  5-gal.  kegs . perke 


..per  keg 


5-75 
2.50 
2.50 
.90 
2 .00 
1 .00 
2.25 
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Pickled  Beef  Salad,  in  glass . . . per  doz.  1 .10 

“  Tripe,  “  “  1. 10 

“  Ox  Heart,  “  ... .  “  x.xo 

“  Pig’s  Feet,  “  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

“  10-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i8}4 

Loose,  barrels,  30  lbs . >8 

POPPING  CORN. 

Brad’s  "  Tip-Top  "  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4  00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4  00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 92)6 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  jars,  3  doz . 92K 

PICKLES. 

William  Bros.,  32  gal.,  1500s .  10.75 

“  “  16  “  800s .  O.io 

“  “  16  “  600s . 5-25 

Barrels,  45  gal.,  1200s . 10.75 

to-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  :,ooos,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . _....  1.75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins.  2  doz . 95 

No.  8.  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . 97^ 

Crosse  &  Blackwell’s  : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  a  doz.  1  doz.  1  doz.  doz. 

%  Pints.  Pints.  Qt*.  %  Gal.  1  Gal. 
2.25  5.50  4.70  *.35  7.20 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  so  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  x.oo 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz,  %  doz, 

Qts.  %  Gal.  z  Gal. 
6.00  11. 00  10.20 


2  doz.  2  doz. 

)£  Pints.  Pints. 

4.00  7.00 

Wood,  each— 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  3.30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . .  .15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . is 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  go  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  "  . »9 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  2 .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . ®9^ 

“  14-16  lbs . . . °9  /.; 

“  10-12  lbs . 10 

Picnics,  6-8  lbs . .. . 

N.  V.  Shoulders,  10-12  lbs . ro 

Dried  Beel,  sets  (city  smoked) . 17 

“  Tenders  and  Knucks . 19 

“  Flats . is 

“  Air  Dried,  sets . . . 21 

•*  .“  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . . . perbbl.  16.50 

“  Family .  “  17.50 

Breakfast  Bacon,  rib  in . 10 

“  boneless . nJ4 

S.  P.  Bellies,  14-15  lbs . 09 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . . . 17 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 % 

Covered  Hams,  J^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  K-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 

“  “  large . 12 

“  “  medium . 12 

“  “  small . 12 

"  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  atr-drled,  regular  sets . 20 

“  “  insides  and  knuckles . 22 

Ham  Bologna . 10 

Beef  “  . 10 

Boiled  Hams . . .  .20 

Beef  Tongues . per  doz.  9  .00-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . xa 

Premium  brand  Hams,  12  lb . 

Premium  brand  Hams,  14  lb„ . 11% 

Premium  Grand  Hams,  16  lb .  .xxj 4 

Premium  brand  Hams,  18  lb . xiJ4 

Premium  brand  skinned  Hams,  18-ao  lb . xx 

Premium  brand  boiled  Hams, skinned, fatless  .20 

Premium  brand  Bacon . 18 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver . 10 

Winchester  brand  Picnics . c8J4 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

io-lb.  Tin  Palis,  60  lbs . . 

5  “  14 

3  “  “ 


13 


08*4 

o8jJ 

o)Y* 

094 

IO 


7% 

8 

*h 

8« 

8J4 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . . 

“  “  tub* . 09V6 

“  “  3, 5  and  10-lb.  cuu.  .  ioJ4 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . os  % 

Jewel,  compound,  tierces . 07 y% 

Cotosuet  tierces . 07% 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . 08  -.09 

Common  to  fair,  native.,,.. . 06  -.07 

Western  Dressed  Beef — 

Choice,  native  cattle . 08  -.09 

Common  to  fair  “  . ....,06  -.07 

City  Dressed  Veal — 

Prime .  -.13 

Good  to  choice .  -.08 

Dressed  Hogs — 

Pigs .  -.07 

Hogs,  heavy .  -.07 

“  z8olbs .  -.07 

“  160  lbs .  -.07 

“  140  lbs .  -.07 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls- . .09 

Sheep,  choice . — .  .10 

“  medium . .  .08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1.00 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 

can’t. 


Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET,  NEW  YORK 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OUREFtS  OB'  HONBY-OUREC  BRAND 

Beef,  Beef  Tongues,  V  T  /k  |ki|  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JT1  Am  1V1  LARD  a  Specialty 

BOILED  MAMS  AND  BEER  TONGUES 

XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


Ham  Confidence 


There  is  a  vast  difference  be¬ 
tween  merely  “  ham  ”  and  Swift’s 
PREMIUM  Ham. 

The  grocer  who  just  keeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  ham  trade  as  night  is  certain  to 
follow  day. 

But  the  grocer  who  sells  only 
Swift's  PREMIUM  ham,  which  is 
always  the  same  and  always  fine, will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won't  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 

PREMIUM  Hams  are  tender, 
delicious  and  —  this  is  important  — 
well  advertised. 

Swift  &  Company,  U.  S.  A. 

V _ _ _ J 
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•  5°-*75 

.per  pair 

.60-.  90 

.per  doz. 

I  .OO 

. 20- • 35 

.per  doz. 

x  .00 

.06 

.per  doz. 

’5»--65 

.03-. 05 

.13 

.18 

.08 

.08 

-45 

Calf  Heads,  scalded . 

Sweetbreads,  veal . 

“  beef . . 

Calf  Liven . per  lb. 

Beef  Kidneys . 

Beef  Livers . 

Ox  Tails . . . per  dor. 

Hearts,  beet. . par  lb. 

Rods,  beef . . . 

Tenderloin,  beef,  western . 

Fresh  Fork,  loins,  dty . 

“  “  western .... 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

SKSSH  KILLID. 

Turkeys—  Per  Ur- 

Western,  Y.  H.,  8  to  ro  lbs . . l8  -.20 

“  Y.  T.,  15  to  17  lbs . 18  -.20 

Old  hens  and  toms . 16  -.18 

Common  to  Good . - >»5 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3)4  lbs. 

to  pair,  fancy . 22  -.24 

Western,  4  to  4)4  lbs.  to  pair,  fancy...  .18  -.20 

"  3  to  3)4  lbs.  to  pair,  fancy  ...  .18  -.22 

“  lair  to  good . 15  --l6 

Fowls — 

Western,  fancy .  .14  -  *5 

Heavy  Roasters,  4  to  5  lbs . 14  -.16 

Fair  to  good. . 12  -.13 

Old  cocks . to  “.it 

Western  capons,  fancy . -.2* 

"  “  small . .  .18  -.20 

Squabs—  Pet  dor. 

Prime,  large,  ancy .  4.00-4.50 

Mixed .  3.00-3.50 

Dark .  1.50-2.00 


LIVE  POULTRY. 


Per  lb. 

Spring  chickens,  nearby,  i)4  to  a  lbs . 15  -.17 

Large  Springers . 14  -•I5 

Fowls . .  .14  “IS 

Roosters .  ~.i° 

Ducks . „ . .  .14  -.15 


POULTRY  SEASONING. 

Hell’s  Spiced  Seasoning- 

Small  or  No.  1,  s  doi.  In  case . per  doz.  85 

1  “  .  “  .85 

Large  or  No.  a,  1  “  . .  “  1.4° 

1 -lb.  cans,  1  doz.  In  case . per  case  4.00 

s-lb.  "  %  “  _ .  “  3-75 

3-lb.  "  )4  “  .  "  5-4° 

5-lb.  “  H  "  .  “  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  5  45 

Extra  Quality,  15  gals.,  kegs .  2.25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  ,8e 

Compass,  No.  3,  cans,  2  doz . . . 75 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  %  lb..per  doz.  1 .00 
No.  1,  round  conical,  with  key,  r  doz.  “  1.35 

No.  2,  ••  “  z  “  "  4.25 

No.  3,  «  "  )4  “  “  6.50 

No.  4,  "  “  34  "  '*  8.50 

P.  P.  Sauce,  a  doz.,  No.  z . .  "  1.50 

htmore’a  Genuine  English  Pinna  Padding- 
Seedless  : — 


doz.... 

i* 

ii 

i-lb.  cans, 
a-lb.  “ 

3- lb.  " 

4- lb.  '* 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . . . 77)4 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schlmmel’s,  pure,  30-lb.  pails . 1 3  K 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  palls . 06  14 

Southwark,  4)4-lb.  toy  pails,  %  doz .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars .  1  -05 

Apple,  Southwark,  No.  3,  tins .  1  .t5 

Apple,  No.  5,  toy  pails . 2.80 

Apple,  30-lb.  pails . per  pail  1 .15 

Apple,  20-lb.  crocks . per  lb.  .07)4 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .07)4 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1.95 

Southwark,  assorted,  No.  16,  jars . . .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  182)4 

Schimmel’s,  pure .  1.60 

Warrock's  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . —  4-00 

34-lb.  “  a.  25 
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Curtice  Bros.  Preserves — 

Per  Dos 

Cherries, 

A"* . 

.  485 

Strawberries, 

Raspberries, 

u 

. . . .  4  60 

Apricots. 

Pineapple, 

“  peeled.... 

.  4-  85 

. . . .  4  ■ 

DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  xoc.  sz.  25c.  sz. 

Essence  Peppermint .  o  85  z.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 40  .85  1.95 

Spirits  Nitre . 45  85  1.95 

Spirits  Camphor .  85  r.95 

Spirits  Painters’ Commercial . 45  .85  r  95 

Paregoric . 45  .85  1.95 

Glycerine .  45  .85  r.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb.......™ . 45  .85  1.95 

Syrup  ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  z.95 

Balsam  de  Malta . 45  .85  1  95 

Bateman  Drops,  rd  bots . .  .45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1  95 

Turpentine . 45  .85  1  95 

Machine  Oil . 45  -85 

Laudanum,  i5c.-size . per  doz.,  1.20 

Laudanum,  25c. -size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  r-lb.,  24-lb.  per  ca.  2.40 

«  “  <*  34-ID.,  “  “  2.60 

“  "  “  34 -lb.,  “  “  2.80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . . . per  lb.  .  08 

“  Lump,  bulk .  “  .08 

Butter  Color,  W.  &  R . . . per  doz.  a  .00 

Bluestone,  bulk . per  lb.  .09 

Copperas . per  lb  ,oi)4 
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Camphor,  gum,  r-oz.  blocks . . .  * 

“  Flakes,  250  bbls  . . . 

“  “  less  quantity .  “ 

“  Tar  Balls,  bbls..  240  lbs .  “ 

“  “  less  quantity . . . 

Castoria,  Fletcher's . .  per  doz. 

"  Pitcher's . “ 

Carbonate  of  Ammonia™ . .  " 

Epsom  Salts . per  lb. 

Glauber  Salts. . per  lb. 

Glue,  ordinary . . 

Glue,  white . . . 

Glue . . . „.. . .  . .  “ 

Goff’s  Cough  Syrup,  25c.  size . _™..per  doz. 

Goff's  Herb  Bitters,  25c.  size . ™™...  “ 

Goff's  OU  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size....™™..™. per  doz. 

Goff’s  Worm  Syrup,  rsc.  size .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “ 
Goff’s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . ...........per  lb. 

Haarlem  Oil . —.per  doz. 

Licorice,  P.&S.,  50.  stick,  Imported™  “ 

“  M.4R.,s-tb.  ooxes™ . per  lb. 

‘  "  Lozenges,  5-lb.  boxes,  “ 

*•  Y  .  &  S.,  "  5-lb.  glass  front,  “ 

"  5-lb.  bx.,4's,6’s,  8’s,  is’s,  16’s,  “ 

"  Root.™ .  “ 

Putty,  25-lb.  cans . per  100  lbs. 

"  50-lb.  cans . . .  “ 

Petroleum  Jelly,  screw  top,  5-c.  size™.  “ 

“  "  io.c.  "  —  " 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  54-lb.  packages . .  “ 

•*  34-lb.  "  *' 

i-lb.  *«  “ 

Jamaica  Ginger,  Hires’,  flasks . ..per  doz. 

Rosin . a . per  lb. 

Saltpetre,  crystal,  barrelz,  about  350  lbs.  “ 

"  granulated,  kegs,  ‘  too  *  “ 

Sulphur,  Flour,  r75-Ib.  barrels. .  ..per  100  lbs. 

“  roo-lb.  bags. . 

"  less  quantity . . . 

Venetian  Red . ......per  lb. 

Whiting . . . “ 

I  ox. 

Husband’s  Magnesia.... . per  doz. 

Bull's  Gough  Syrup™ .  “ 

Roach  Powder,  Omega,  4-os.  cans . 

"  "  . per  gross 

Roachsault,  roc.-size,  r  doz . per  doz. 

Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . . . — . 

No.  10 . . . . . . . .... 

Tube  V .................. ..™.. .............. ... ....... ... 


•95 
.oa)4 
02)4 
.02)4 
.02)4 
a  .80 

•  8s 

.  II 

•o.)4 

.01)4 

■0954 

.20 

•  ZZ 

1.7s 
*•75 
*•75 
350 
1 .20 
1.20 
•75 
•55 
•4« 
•3s 
•»3 

•  »» 

•  »4 

.11 
z. 60 
*•58 

•  35 
•75 

*9)4 

•34 

•33 

•3* 

•90 

•04 

.07 

•7 

»  45 
>.25 
•03)4 

.03 

•  OS 

•  OS. 

•  .85 

X.90 

.80 

9.OO 

.80 


. 40 

••••••*•  -75 

. . 75 

McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . . ....  .80 

Root  Beer . - . 80 

Talcum  Powder . .... . 80 

Triangular  Quinine . .. . 80 

Quinine  Capsules . — . 75 


I 


Old 

Fashioned 

Gelatine 


I 

•< 


The  cleanest  gelatine  in  the  world  now  comes  to  you,  Mr. 
Grocer,  packed  with  Universal  Coupons. 

For  purity  of  stock  and  scrupulous  cleanliness  of  manipu¬ 
lation  Chalmers’  Gelatine  has  no  equal  anywhere. 

Nothing  but  the  finest  calves’  stock  and  the  clearest 
spring  water.  The  result  is  real  rich  old-fashioned  gelatine, 
as  far  removed  from  the  nauseous  imitations  of  it  as  wheat  is 
removed  from  chaff. 

The  average  consumer  has  been  fed  on  imitation  gelatine 
so  long  that  he  will  turn  with  immense  relief  to  Chalmers’ — 
if  you’ll  let  him. 

Two  styles — granulated  and  shredded. 

JAMES  CHALMERS’  SONS,  Williamsville,  N.  Y. 


10 

I 


! 


I 

»• 


Even  More  Particular  Than  You 

Print  butter’s  a  good  deal  like  the  little  girl — when  it’s  good 
it’s  very  good  indeed,  but  when  it’s  bad  it’s  horrid. 

It  keeps  every  grocer  busy  seeing  that  the  butter  he  gets  is 
such  that  it’s  safe  to  send  out. 

That  is  unless  he  is  selling  Gurnse,  our  fancy  carton  print 
butter.  No  grocer  need  worry  that  the  next  consignment  of 
Gurnse  won’t  be  as  good  as  the  last.  Gurnse  butter  is  inspected 
more  than  any  other  print  butter  we  know  of.  Inspected  by 
inspectors  instructed  to  be  more  particular  even  than  3rou  could  be. 

It’s  perfect,  rich,  smooth,  delicious  butter. 

P.  F.  Brown  &  Co.,  39  S.  Front  St.,  Phila. 
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W.  T.  Young's  Veterinary  Remedies,  whole¬ 
sale  price*—  Per  doz- 

Absorbine . - . — .  18.00 

Absorblne  Jr.  (Mankind) . . .  9  ■ 00 

Young's  Kidney  and  Nerve  Powder* .  a. 00 

Taroleum,  small  can.. „ .  6  00 

Taroleum,  large  can .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young's  CoHc  and  Indigestion  Cure. . .  4  00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIB8. 

Add  Phosphate,  Hor»fcrd’«._ . per  dot.  4.15 

Bath  Brick,  bo*  *5  bricks . per  bo*  .60 

Sealing  Wu*.„ . “  -03 

Silver  Sand . . . per  bbl.  1  .*5 

Tar,  pints . per  do*.  .75 

“  quarts .  “  1.00 

“  gallons . each  ,30 

“  U  barrels .  “  3-5* 

“  barrels .  "  6.00 

McCormick  &  Co.— 

Jockey  Animal  Food,  3  do*.  i-Ib.  packages 

and  premiums . per  case  3.7s 

D.  S,  Nerve  and  Bone  Liniment,  *5C.  sise...  a. 00 

McCord's  Magic  Medicine,  a5c.  size .  a. 00 

50c.  sice .  4.00 

McCormick’s  Tasteless  Chili  Tonic,  ajc.  size  a.  00 

50c.  size  4.00 

McCormick's  Watermelon  Syrup,  30c.  size.,  4.00 
Wonder  cure  Headache  Powders,  10c.  size...  .So 


EXTRACTS  AND  B38BNCBS 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

15c.  size  a. 00 
35c.  size  a. 73 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc,  size  .80 
15c.  size  1.7s 
35c.  size  3.00 

Sauer's  Flavoring  Ixtracts : — 

No.  1,  Lemon  and  Vanilla . per  doz.  .45 

No.  a.  Vanilla  and  Rose .  “  .go 

No.  a,  Lemon  and  assorted .  “  .83 

No.  4,  “  “  .  “  a. 00 

No.  4,  Vanilla .  “  *.35 

Assorted  cases,  Nos.  1  and  z .  10.80 

“  Nos.  1,  a  and  4 .  11.80 
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Bulk.  Pts.  Qts.  X-Gal. 

XXX  Vanilla  . .  *  50  3  °°  6.oo 

XX  Vanilla .  1.35  *.50  3.00 

X  Vanilla .  1.00  a.  00  4.00 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  z.oo  1.60  3.00 

Peach,  Rose,  Apricot, 

Violet .  z-SO  *  75  5-5° 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.*S  **S  4  «o 

T&ft  .  ******  eeeeeee* *********  ••• . 

Eat.  Vanilla,  Kitchen  Queen,  No.  *3,  per  doz. 

«  ..  «  No.  *X,  “ 

,,  ..  ..  No.  X,  “ 

*•  Lemon,  "  “  No.  35,  '* 

•<  “  “  **  No.  aX,  “ 

'*  1.  .<  •<  No.  X,  “ 

Ingersoll's  Flavoring  Extracts : — 

High  Grade  Vanilla . per  doz. 

“  Lemon. .  “ 

Select  Vanilla . . .  " 

“  Lemon .  “ 

“  assorted . . .  “ 

“  small  size. . . .  “ 


Gal. 

13.00 
SO.  00 

8.00 


6.00 

10.00 


7-5° 
7.00 
a. oo 
.80 

•  45 

•45 

i« 

r-75 

•  83 
.83 

•  85 
■45 


LIQUID  RBNBBT  AND  TABLETS 

Blah’s  Liquid  Rennet _ _ _ per  doz.  x.io 

Hansen's  Junket  Tablets,  8  doz.,  per  do«.  .73 

Blair’s  Rennet  Tablets,  3  do*.,  per  do*.  .73 

Union  Tablets.  B  do*.,  5c  .  .45 


-fcl 

Mott's  Brand  Golden  Russet,  r  doz  quarts.. 
"  “  a  doz.  plats... 


3- 75 

4- >5 


CIDER. 

Per  gal. 

Corson’s  Champagne . .  .18 

“  Dry  Hard .  .30 

Bottled  Cider—  For  case 

Duffy’s  1843  Apple  Juice,  r  doz.  quarts .  3.50 

“  “  3  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.73 
“  “  a  doz.  pints .  4  -as 


CHEWING  QUM. 

Adams’,  counter  jar*,  too  5-ceut  packages .  a  .75 

“  boxes,  30  packages. . . . 35 

Gee  Whizz,  73  packs  . 47 

Fleer’s  Chiclets,  a  lbs.,  bulk .  1.35 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  2.73 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  3-lb.  “  . o6« 

Coronet,  choice,  r-lb.  pockets . 06 

«  “  3-lb.  “  . .  .osX 

Imperial,  fancy  Japan,  i-lb.  pockets . 05  X 

“  3-lb.  “  . oj* 

Pearl  Head,  3-lb.  cotton  sacks . 04 H 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . *7 

Fancy  Head,  100-Ib.  bags . — . . 06 

Choice,  100-lb.  bags  . 04X 

Prime,  100-lb.  bags . 03% 

Japan — 

Fancy,  100-Ib.  bags . . . 05X 

Choice,  roo-ib.  baa* . 


SALT. 

WORCB8TBR  8ALT, 

Worcester,  bbis.,  contain  *80  lbs. . ....  2 . 50 

“  “  6oba(S,  s  lbs.,  thn...  4.110 

«  •'  aa  “  14  “  ...  3.73 

“  ««  30  '■  10  *'  ...  3.7s 

“  “  ns  “  *x  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  *30  lbs .  a. 50 

•'  “  ‘  56  « . 65 

11  *•  11  38  '* . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbis., 

per  bbl .  3.00 

“  Pretsel,  Dbls.  contain  280  lbs .  2.40 

“  “  sacks,  180  lbs .  *.S5 

“  Cheese,  bbis.  contain  280  lbs, .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1 .30 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  in  barrel . . . .  per  bbl.  2.60 

Less  than  5  bbis,  the  list  net ;  s  to  g  bbis.,  s  per 
cent,  discount;  10  bbis.  or  more,  7J4  per  cent,  discount 
may  be  allowed. 


-»1- 

Worcester  Packing  Salt,  70-lb.  cotton  bags. 

•'  “  “  140-lb.  “  ,r\. 

Agricultural  Salt,  soo-lb.  burlaps . 


.4* 

•  75 
.60 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  2  doz . doz.  .87)4 

DurKee's,  large,  1  doz . per  doz.  4.00 

“  small,  a  doz .  “  2.40 

Schlmmel’s,  small,  a  dos . . per  dos.  '87)4 

My  Wife’s,  large,  r  doz .  2.30 

My  Wife’s,  small,  2  doz .  t.45 

Snider's  Salad  Dressing  ; — 

Pints,  1  do* . per  da*,  a.  4* 

54  pints,  2  dot . . .  “  i-4o 

Luncheon,  3  doz .  -90 

Gallons,  6  jogs  In  crate . per'jug  1.15 


SAL  SODA. 

Bbl*.,  3TS  lbs . - . —P*r  too  .65 

Kegs,  150  lbs . . . par  z*o  .85 

60-ib.  boxos,  bulk  or  granulated . <5 


SAUCES. 

Lea  It  Perrins’  Worcestershire,  large..  ••  7.3a 

“  “  middle  ««  4.30 

“  "  *maU..  “  3.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  dor...  .77V4 

North  of  England  Sauce,  No.  8,  doz . 7754 

Chef  Sauce,  2  doz.,  doz . . 

Snider’s  Chill  Sance  : — 

Pints,  1  doz . per  doz.  3.4* 

J4  plots,  2  doz. .  “  s.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  2.4* 

>4  pints,  2  doz .  “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 


csThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


THE  ONLY  WAY  WE  HAD  A  CHANCE 

We  have  been  endeavoring,  through  trade  paper  advertising,  to  induce  you  to  ask  for  Murdoch’s  Laundry 
and  Corn  Starch.  Many  of  you  have  done  so,  and  are  selling  them  regularly  to-day. 

We  hazard  the  opinion  that  every  grocer  who  is,  is  well  satisfied  that  they  are  the  cleanest  and  the  best 
starches  on  the  market. 

They  have  to  be  the  best,  for  that  is  absolutely  the  only  ground  on  which  they  could  sell.  With  the  market 
dominated  by  one  concern,  what  chance  would  an  independent  starch  have  unless  it  was  better  than  its  competitors? 

So  that  there  are  two  reasons  why  you  ought  to  sell  these  starches.  First — they  are  independent,  Second — 
they  are  the  best. 

Oswego  Maize  Products  Companyi  Oswego,  New  York 
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SEEDS. 


Canary ,btuh.6o-lb  3.25 
Caraway . .  • 10 

Celery.  eaaaaaaaeaaawaaaa  •  IO 

Cor  lander  .bleached  ,0$ 

Flax. . oj 

Hemp,  bush.  40  Ibe.  1.60 


Mustard,  Brown...  .0754 
Mustard,  Yellow..  .07 

Rape,  per  lb . 0554 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .0554 


SODA. 

Bi-Carb.,  kagi- . P«*  N  *  *° 

"  btuk,  as-lb.  boxes . . . per  lb.  .oa>4 

**  Babbitt's,  M’».  »S->b.  boxes-  “  .04H 

Arm  ft  Hammer  bd.,  M'i,  36  lb#— . per  lb.  .  05 H 

«  «•  *•  lbs.,  36  “  .  "  .04ft 

“  ••  "  V.5t.3*lb» .  “  °5^ 

Saleratus,  Babbitt’s  bd„  M’s,  *5-lb.  bxa.  “  .04% 


SOFT  DRINKS.  Pardos. 

RootBeer  Extract,  Hires',  s  dor .  1.50 

Hires'  Root  Beer,  Carbonated,  s  dor . 8754 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87)4 

Welchs  Grape  Juice,  caae  quarts,  x  dos .  4-5“ 

“  “  “  pints,  a  doz .  4.7s 

“  “  "  54-plnts,  3  doz .  4.95 

*•  "  **  3 -ounce,  o  doz .  6.00 

««  •*  11  )4 -gallons,  1  dos....  8.00 

"  “  11  gallons,  6  gal . .  7  50 

3  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pints,  1  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  a .  10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2 . 10 

Root  Bear,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  54  gross .  2.50 

Bon  Ami,  10-cent  size . 54  gross  s.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Put*  Liquid,  large,  3  doz . per  gross,  16.30 

Puts  Liquid,  large,  3  dos . per  doz.  1.45 

Pntz  Liquid,  small . . . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Put*  Paste,  large . per  doz.  .55 

Solarine  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  x,  half-pint  cans .  “  18.00 

No  s,  pint  cans .  “  32-°° 

No.  3,  quart  cans . per  doz.  4.30 

No.  4,  half-gallon  cans .  “  7-5° 

No.  s,  gallon  cans .  “  13-5° 
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Solarine  Bar  Polish— 

No.  13,  i-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . P«r  gross  18.00 


SOAP — Laundry. 


Less 

than 
Bars.  3  bxs. 


Acme . 100 

Acorn . 1,0 

Ark . *“ 

American . 7* 

Bee . 100 

Best.  Babbitt . .. . *°o 

Babbitt's  New  York  City .  °o 

Benzine-ated . *°° 

Big  Master .  7° 


Brown . 

Borax,  Dreydoppel . 4° 

“  Pearl.  Young  ft  Co .  40 

“  Day  &  Frick,  Novelty .  40 

"  Handsome .  69 

"  Eavenson,  large . too 

<1  “  small . . . 100 

**  Ktrkman's . too 

“  Red  Seal . too 

“  Swift’s . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins’  Electric . 1 00 

Dewey . 100 

Fairy . >°° 

Fels-Naptha, . 100 

Five-case  lots  freight  prepaid . 100 

German  Family . too 

Good  Morning  . roe 

Glycerine  Tar . too 

Gloss . too 

Grand  Pa’s .  5» 

<<  xoo 

Ivory . . 


. 100 

. 1 . 100 

Lenox’.'.'..'..'. . r°° 

Life  Buoy .  5° 

••  100 

Lautz’s  Naphtha . 100 

Magic  Cleaner . too 

Marseilles,  laundry  size . roo 

*•  5-cent  size . roo 

“  toilet  9ize . roo 

Mayer’s . - . «°° 

“  50 

Miller’s  Naptha . - . z°o 

Naphtha,  Swift's . 100 

Naptha,  P.  &  G . - . 

Octagon . roo 

Old  Mill . ....too 

Ozone . 100 


3  5» 
*•45 
I  85 
s.8o 
3-90 

3- 7° 
••95 

4.10 
2.90 
2.40 
2.60 
s.8o 

2.80 

3.10 

4- 75 
3-75 

3.80 
3-»S 
4.00 

3-5» 

5.80 

3-57)4 

4.00 

4*5 
•  •*5 
4.00 
4.00 

3-95 

4.30 

3.85 

3-75 

3-5° 

3*5 

3.80 
7.00 
4.00 
3.25 
2.00 
4.00 
3.80 
3.00 
5 .83 
4.00 
4.00 
3.80 
1 .90 

75 
75 
00 
.90 

30 


3- 
3  ■ 

4- 
3- 
3- 
3-75 
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Oleine,  Conway's . 60  s.6« 

"  Golden.- .  60  2.55 

“  Eavenson's .  60  s.30 

"  Hamilton's. . 60  2.50 

'*  Kirk's .  6c  2  25 

“  Philadelphia,  60  blocks . . .  2.60 

“  “  72  blocks .  2.60 

“  Pennsylvania . 1 .  60  1.7s 

“  Procter  &  Gamble— .  60  3.00 

“  Young's  Best . . .  60  2.80 

Pride,  Swift’s— . *00  3.75 

Polo . **o  2.4s 

Quaker  City,  boxes . —.100  3.00 

"  tubs . . . *jo  4.65 

Sunlight,  oval . zoo  3.85 

“  twin  bars . . 100  3.95 

Santa  Claus— . . . too  3.10 

Saratoga . **c  2.4s 

Star . *oo  3.50 

Sunny  Monday . zoo  4.00 

White  Cloud . *00  3.85 

Wool  Soap,  large . . . *00  6.7s 

Wool  Soap,  small . ...zoo  4.00 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross  6.fo 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's..— . gross  4.05 

Castile,  Imported,  Conti . lb.  .*354 

Castile,  Conti,  original  boxes . lb.  .zzji 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  xo.95 

Maxine  Elliot . gross  8.zo 

Oatmeal.  3  cakes  In  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

54-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5#  cakes . box  x.75 

Witch  Hazel,  3  cakes,  54  gross . gross  3.2s 

Witch  Hazel,  Swift's . gross  4.05 


SCOURING  SOAP. 

Day  ft  Frfck’i  Flint,  36  bars . — .  1.24 

Young's,  48  bars .  z  .80 

Brooks’  Crystal,  zoo  bars .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  *-93 

“  Hand,  36  bars . . .  2.25 

Wrigley’s,  zoo  bars . .  3  -75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  » •  35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages . .  2.70 

“  72  “  2.70 

“  zoo  “  .  2  «s 
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Soapine,  No.  7,  zoo  packs . . .  2  3754 

Soapine,  No.  zs,  zoo  packs .  3.90 

Soapine,  No.  Z7,  36  packs .  2.4254 

Baooiu  s  Z770  r owner,  zoo  6-os . — ...  2.30 

Flnola,  zoo  packages.... .  3.2$ 

Gold  Dust,  Falrbank's,  zoo  zs-oz.  packages  ...  4.00 
“  "  244-lb.  “  —4.50 

Naptha  Borax,  zoo  packages,  large . .  4.75 

“  zoo  5-cent  packages - — ..  3.7; 

Klrkolina,  white,  24  4-lb.  packs . .  3.57)6 

Kirkoline,  White,  zoo  5-cent  paeknges.. .  3.50 

Young's  Pearl  Bcrax,  60  z-ib.  packagea . —  3.5s 

Snow  Boy  Washing  Powder,  04  4a-— .  4 .00 

“  “  3022— . 4.00 

“  “  zoo  11—.. — .  4.00 

Nine  O'clock  Tea,  zoo  packages  3.15 

I-V  Washing  Tablets,  3  dot- . — per  dot.  43 

Swift's  Washing  Powder,  zoo  zz .  3.85 

Swift’s  Washing  Powder,  24  42 .  3*85 

Pennywash,  z  gross  and  144-1  cent  cakes  free.,  xo.25 

Powerine.  zoo  packages . - —  3.75 

Old  Dutch  Cleatiscr,  48  packages .  3.2s 

SPECIALTIES. 

Anker's  Bouilllon  Capsules . - . —  3  °° 


PURE  GROUND  SPICES. 

Bbls.  Boxs  Cans. 

Pepper — 

Black,  High  Grade . zs  .x6  .  x8 

Black,  Low  Grade . za54  ->354  -Z554 

White,  High  Grade . - . -  .28  .30 

White,  Low  Grade .  — . 20  .23 

Red,  High  Grade .  . . 2t  .23 

Red,  Low  Grade .  — . 16  ,z8 

Cinnamon — 

High  Grade . —  .22  .23  23 

Low  Grade . 13  •  *4  ■  >6 

Cloves — 

High  Grade . 23  .24  .26 

Low  Grade . z8  .19  .at 

Allspice — 

High  Grade . ia54  ->354  **5j4 

Ginger — 

High  Grade . 2554  .*654  .2854 

Low  Grade . .12  .13  .zs 

Mace — 

High  Grade . .  . . 78  .80 

Nutmegs — 

High  Grade....! . -  .31  -34 

Mustard — 

Yellow,  High  Grade . Z9  .20  .22 

Yellow,  Low  Grade . X4  .15  .17 

Brown,  High  Grade . 14  -15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb.  .40 

«  lb.  .75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb.  40 

541b.  .75 


KUO  STD«E  FINES 

- Attract  Good  Trade - 


\- 


IL 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent  Pivoted  Bin  Co. 

Offices  and  Showrooms 

18  to  24  S.  Seventh  St 


PHILADELPHIA.  PA. 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,  but  oh,  what 
a  difference  in  six  months ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 

TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PEIVINA. 


FELTON  &  WALKER  CO. 
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Colburn's  Philadelphia  Maitard,  D.  S.  F.:— 

5  cent  tint,  a  and  4  do* . pei^dox.  .45 

Dime  size,  a  and  4  do* .  '  •  °5 

it  lb:  net,  tin*,  *  and  4  do*. .  1  -00 

u  “  *  do* . . .  *»9° 

,  ••  1  do*. .  “  3-70 

6  lb.  can*,  lull  weight . per  lb.  .*3 

10  "  “  . - .  “  •»« 

Colman’i  Maitard,  D.  S.  F. 

X-lb.  tlns.ee.ee . . . e.eee..*eeeee#.pWr  dOI,  S  •  4® 

)4-lb.  tin* . . . . "  *  7° 

it -lb.  tin*. . . .  *-45 

H-lb.  tin*.. . . . —  “  -90 

1 8-lb.  keg* . .  -43 


MUSTARD — Prepared.  Per  do*. 

Campbell’s,  jar,  *  doz . 

Gulden’s,  No.  6,  with  spoon,  s  doz.... . 95 

Gulden’s,  No.  *0,  with  spoon,  *  do* . 88 

Beer  Mug,  fancy,  large  size,  *  doz . 65 

Lemonade  Glass,  tall,  a  doz . . 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

a  do* . 9° 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 37)4 


WHOLE  SPICES. 


Pepper,  Black _ 

Allspice . 

Cloves..  ................ 

Mace . 

Nutmegs,  large . 

"  Medium . . 

Cinnamon  Bark,  China . 

“  Canton . 

<•  Java  Thin  Quills,  5-lb.  roll*.. 

"  Saigon. . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 


***************** 
a***************** 
!*•••*•*•  ******  ••• 


Per  lb. 

•09X 

.07 

•  15 
.48 
.18 
.14 

•  13 

.13 

.30 

•79 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . ot% 

Niagara,  40-lb.,  r-lb.  “  — . . . 

Cream,  <8-lb.,  r-lb.  "  . 

Klngsfbrd’s.  40-lb. ,  r-lb,  "  ... . 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . *7& 

1  lb.  packages,  20  lb.  boxes . 07% 

Bbls,  about  200  lbs . 


°4% 

3-45 

06H 


LAUNDRY  STARCH. 


Gilbert’s  Laundry,  40-lb.  boxes . 

“  Patent  Gloss,  crates,  13  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngslord’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  Dxs . 

Duryea’s,  Superior,  3-lb.  oarton* . 

“  Satin  Gloss,  lb.  package* . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . . 

Niagara,  laundry,  50-lb.  bulk . 

“  s  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  "  . . . ••;••••• 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  packago 

Starch  Polish.  20  cakes . P*r  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 

Velvet  Gloss,  about  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 

Sterling  Gloss,  50  lb.  boxes  per.ioo  lbs . 


■03% 

.05H 

.04% 

.06^ 

■  °6?J 

•°7?4 

.c6tf 

.07% 

.03  X 
•07% 

.03X 

•04^ 

04% 

.05% 

4.30 

2.20 

5-oo 

s.50 

.08 

.50 

•°7& 

.08^ 

.06% 

3-85 


STOVE  POLISH.  p*rgro 

Enameline  Paste,  small,  it  gross .  4  °° 

E nameline  Paste,  large,  Yi  gross .  7.00 

Enameline,  Liquid,  large,  it  gross .  6.65 

Enameline,  Liquid,  small,  gross .  4.90 

ilectlc  Paste,  W  gross  boxes .  4*° 

Magic  Paste,  it  gros*  boxes . 4-75 

Parlor  Pride,  large  size . per  doz.  .87% 

“  «  . . per  gross  zo,  »5 

“  small  sl*e . per  doz.  .70 

Climax  Enamel  it  gro . per  gros*  9.40 

Black  Jack,  it  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size . .  “  4-5° 

'*  10-cent  size. .  "  7  *0 


X-Ray  Stove  Polish— 

5-cent  *l*e,  No.  5,  per  box  ol  H  gross . .  r.*5 

Per  box  ol  %  gross . .  *  -5° 

14  dozen  to  gross .  5  °° 

10-cent  size,  No.  zo,  per  box  ol  it  gross .  *.*5 

Per  box  ol  %  gross  •  **#•••••*••  •**••*••••  ••••*•••  ••••••  4-50 

Per  gross. .  9-°° 


SUNDRIES. 

Bird  Food- 

Crystal,  40  pack*,  round . per  pkg*. 

Excelsior,  24  packs.. .  “ 

McAllister,  36  packs . “ 

Rosensteins,  ilb.  pkgs.,  t  doz . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pint*,  3  doz. ...per  do*. 

Red,  quarts,  3  do* .  “ 

Silver,  pints,  3  doz .  “ 

“  quarts,  3  doz .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  2  doz . per  doz. 

Royal  Glue,  z  doz. . per  doz. 

Paist’s  “  z  “  .  “ 

Carpet  Tack*,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  10’* . per  case 

Carpet  Tacks,  Silver  Steel,  4  o* . per  do*. 

6  . .  “ 

8  . . . .  " 

10  oz .  “ 

r*  oz .  " 

Matting  Tacks — 

No.  ro,  steel . per  doz. 

No.  iz,  steel . per  doz. 

No.  z2,  steel . per  doz. 

G.  B.  Weiss  &  Son- 

Sole  Leather, No.  1,  .*5:  No.*,  .*3;  No. 3, 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high 

5%  Inches  high . 

5  Inches  high . 

4%  Inches  high . 

4  Inches  high . . . . . . . 

3%  Inches  high . 

3  Inches  high . 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  zo  cartons . 

Sticktite  Fly  Paper,  too . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope.  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  do*. 

Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine .  " 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  “ 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “ 
Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 
lb.  bunches .  “ 


•04& 

•  05% 
.05}* 

.o5$4 

•35 

.70 

•  35 

.70 

.60 
1  85 

•  42% 

.So 

.40 

.90 

.ota 

.07 

•07M 

•°8% 

.09% 

■09 

•®9% 

.12 

.zz 
z.5* 
1.48 
z. 42 
1*5 
x.z8 
1.05 
.90 

2.20 

3.00 

r-35 

.•30 


10K 

.80 

.X* 

.*0 

•  z6 
.20 
•*S 

•  so 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

S-lb,  bunches . Per  lb. 

Best  Jute  Rope,  x6  yd*,  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “ 

Jute  Clotheslines,  90  ft.  to  hank . per  do*. 

Jute  Clothesline*.  108  ft  to  hank .  “ 


.16 

.09 

•2 

1.60 

z.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . —  4« 

Extra  Fancy,  No.  669 . 4* 

Fancy,  No  670 . 39 

Strictly  Choice,  No.  675 . 38 

Choice,  No.  664 . . 

Black  Strap . 11 

Foundry  Molasses . 1 1 

B.  H.  F.,  Horse  Food  Molasses.. . *3 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  z  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls .  .30 

Fancy,  No  104 . 32 

Fancy,  No.  . . 

Choice,  No.  576 . 

Prime,  No.  . . . 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  *-75 

Five  A,  for  confectionery .  *  85 


HONEY. 

Domestic,  barrels . P«  gal. 

Selser’s,  lunch  bottles.  2  doz . per  doz. 

Selser’s,  medium  bottles,  2  doz . per  doz. 

Schlmmel’s,  zo*  oz.  bottles,  a  doz.  In  case . 

“  6- ox.  ••  “  “  . 


.69 

•95 

»-35 

>•45 

•95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  dot.  .  92  it 

1  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  doz.  .87J4 

Karo,  25  cent  size,  1  doz .  2.25 


Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-52  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 


TROEiVilNER’S 

New  Electric  Coffee  Mills 


Troemner’s  No.  hh,  ‘‘BALL”  Scaie 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good”;  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  *  PHILADELPHIA,  PA. 

J.  A..  FLESCH  «Sr  SO  IN  112  Clark:  Street,  Chicago,  III. 

GENERAL  AGENTS  FOK  UNITED  STATES 


IN  KRITINO  KDVERTISERS  KINDLY  7VSEISTION  ’‘GROCERY  JMORLD 
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Banner ,  In  jun,  compound . _ . par  dor. 

Whita  Clover,  In  Jan,  compound .  “ 

Purina  Pancake  Syrup,  36  pta .  " 

“  “  14  qta. 


X-p ta . 

fair . 


1  00 

•9S 

a.aj 

4.00 

7.00 

ia.00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  *•  4° 

•  “  medium,  dor.  1.40 

«  “  small,  dor . 90 

Vermont  Maple  Syrup,  K*l.  tins . per  gal.  x.rj 

“  “  Ji-gal.  tins . peraor.  7.75 

Hasen’e  Maple  3yrnp,  qt.  bottle* .  “  4.00 

“  “  pt.  bottles .  11  1.40 

Towle’i  Log  Cabin  “Camp"  Syrup—  Per  dor. 


Gallon  canz,  6  In  caae . 

Half-gallon  cans,  is  la  caaa . 

Quart  canz,  24  In  case . 

Pint  cans,  >4  In  case . 

Quart  bodies,  12  In  caaa . 

Pint  bottles,  24  in  caaa . 

Jacket  can* . - . 

CRESCENT  MAPLEINE. 


Per  dox. 

«-6f....iTT . .  3.00 

a-ah  . - . 

toz 

ia-ox . *... 

Gallons . 

. . .  35  •  OO 

. each  11. 00 

1-OX . 

OIL  09  MAPLBINE.  Par  dez 

. . .  ?  •  7® 

am  . - . . . .  8.s< 

3-01 . mi 

. . . . . .  ^5  "OO 

Galloaa . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem, parlor,  2  string .  *.40 

N  U,  No.  6,  split  handles .  *-4S 

Leader,  No.  6,  3  string,  red  handles.- .  *.40 

Princess,  No.  4,  fancy  handles .  * •  75 

Parlor,  No.  3,  2  tie .  z.85 

Toy  Brooms . - . 9° 

Whisks,  2  sewed . 9° 

Stable,  2  tie,  rattan  centre .  3  •  5° 

Stable,  3  tie,  rattan  centre . .  4  •  °° 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  ra  brooms . 90 
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No.  WASHBOARDS.  Per  doz. 

69,  Good  Knoagk,  double,  spring  protector...  3.65 

57,  Peerless,  double  .  3-  ®5 

80,  Seal  Globe,  double,  swing  protector . .  3.30 

6r,  Peerless,  double,  spring  protector . .  4.4s 

no.  Peerless,  single,  spring  protector .  3.55 

too.  Northern  Queen,  single,  protector .  3.10 

rot,  Tidal  Wave,  single,  protector . .  2. 75 

118.  Good  Enough,  single,  protector .  3-rs 

X75,  Glass . ,  3-S» 

Murdock .  a.  75 

Celery  City .  3  -o° 

r26,  Single  Ruby .  2.60 

128,  Anchor,  single  head .  a. 25 

130,  Little  Gem,  pail  board .  r  - 35 


BUCKETS.  Per  dot. 

O.  G.,  s  electric  hoops .  r.75 

O.  G.,  3  electric  hoops .  1-9° 

Clear,  s  hoop . - . . .  1  •  6S 

Clear,  3  hoop .  2.75 

Electric  Cedar,  s  hoop . - . .  •  •  4° 

Electric  Cedar.  3  hoop . - .  » ■<» 

Pine,  3  galvanized  hoops . - . «...  2. so 

Galvanized,  12  quart . . . . .  a.cj 

Galvanized,  14  quart . - .  2.35 


No.  BUTTER  DISHES. 

1,  Solid  oval . . . ..... 

a,  Solid  oval . — . 

3,  Solid  oval . . 

5,  Solid  oval . . . 

1,  Wire  ends... 


PerM 

...  1.3° 

...  1.5° 

...  1.70 

...  2.10 

...  i.zj 

Wire  ends .  t-35 

3,  Wire  ends . - .  1  -55 

5,  Wire  ends . - .  1.95 

Picnic  Plates,  8  Inch .  2 . 10 

Picnic  Plates,  9  Inch .  2.35 

Crates  contain  sjo  each. 


CLOTHES  PINS. 


5  gross.. 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection . 9° 

Perfection,  10  sets  fillers .  1.95 
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BRUSHES. 


No.  SCRUB  BRUSHES, 

aa,  White  corner . . . 

Per  doz. 
......  .£ 

37,  Large.. . . 

13,  Marble,  medium  size . 

.....  x.oo 

. 9° 

Handy  House . 

. 43 

No.  STOVE  BRUSHES.  Per  doz 

so,  Black  bristle,  curved  end,  wood  handle . 90 

ti,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  curved  end,  wood  handle . .  a.ij 


No.  SHOE  BRUSHES. 

0,  Mexican  fibre  - . . . 

1,  Mexican  fibre,  large . „ . 

4,  Bristle  outside . . — . . 

5,  All  bristle . . . - . 

11,  All  bristle,  large . 

r6X,  All  bristle,  extra  vi 
19,  AM  bristle,  spotted  whies .  3.9s 


Per  dez. 
•90 
z  .so 

l.JO 

1.75 

z.8$ 


Per  doz. 
.40 

•  45 

•  5« 

:  :lf 


Ne.  WHITEWASH  BRUSHES 

6,  6  la.,  White  tampico. . - . 

7,  7  la.,  White  tempt 00.. . . 

8,  8  In.,  White  tampico . . . 

6, 1  In.,  Family,  extra  heavy— . 

8,  6  la.,  Family,  extra  heavy— . — . 85 

10,  7  In.,  Family,  extra  heavy— . . — .  1.00 

12,  8  In.,  Family,  extra  heavy— . .  i.ij 

6,  s  in.,  A.,  hair  bristle .  z.ij 

8,  6  In.,  A,  hair  bristle .  1.30 

10,  7  In.,  A.,  hair  bristle. .  1.85 

12,  8  In.,  A.,  hair  bristle .  2.15 

6,  s  in.,  Ideal,  all  bristle,  3  row— .  1 .85 

8,  6  in..  Ideal,  all  bristle,  3  row— .  2.25 

4,  Knotted,  all  bristle,  3  row .  r.50 

6,  Knotted,  all  bristle,  3  row .  1.9s 

8,  Knotted,  all  bristle,  3  row .  2 . 50 

8,  6  in.,  Royal,  all  white  bristle .  2 . 75 


Ne.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . 88 

to.  Fibre,  wire  drawn,  extra .  x.15 

ai,  All  hair,  wire  drawn .  a  .00 

28,  White,  wire  drawn .  2 .80 

1,  7  In.,  All  hair,  flat  end . .  1.9s 

22,  7  in..  Mixed,  round  end....— .  2.00 

11X,  7  In.,  All  hair,  round  end. .  2.15 


— 64 — 

TOBACCOS— PLUG. 

Battle  Ax . . . ...... 

Deer  Skin . . . . 

Gold  Rope- . — 

Jolly  Tar  . . . . . . — ... 

N ts stay  .............................. ™ ••••••».••».»» 

Old  Honesty— . — . — 

Piper  Heidsidk  - . . 

Spear  Head . . . 

Standard  Navy . — . — ... 

Toddy . . 

Vlnco . ............ . - . . . 

Town  Talk . — . . . 


Per  lb. 

•  37 

•  37 

•  5® 
•39 

39 

•43 


SMOKINQ  TOBACCO. 

Briar  Pipe . — . . . 

Duke's  Mixture . . — . — . — 

Greenback .  .  . 

Green  Turtle . — . - 

G.  ft  A.  Navy ,  3!%  OL............ »••—•• ........ 

Polar  Bear  . . — . . . . . 

Ripple 1 — •• .....—< 

Sensation  . — . . . . . 

WUd  Root . . — . — . 


Per  lb 

•  3* 

:f* 

a 
34 
39 
29 
39 
39 
39 


YEAST  CAKE8. 

Compressed . . . . . . per  doz.  .1* 

Magic,  1%  doz.  packages . - . per  box,  .58 

Yeast  Foam,  1%  doz . — . —per  box  .58 


The  METEOR 

CASH  CARRIER 

J8 


<]f Best  known  and  most  generally 
used  type  in  the  world. 

<]f  Guaranteed  better  in  every  detail 
than  any  wire  Cash  Carrier 
the  market. 


on 


$25 

per  line 

f.  o.  b. 


(^Easily  erected  by  local  mechan¬ 
ics  from  our  direction  chart. 


— — 


30  Days’ 
Free  Trial 


NEW  YORK,  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TIBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


% 


Oliver’s  Olive 

Noted  for  its  purity  and  fine  flavor 

Oil 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 

1906,  and  the  Penna.  Food  Law  of  June  1 

1907. 

Cases.  1  dozen  large  Dottles 

$6.00 

Cases,  2  dozen  medium  bottles 

6.J5 

Cases,  2  dozen  small  bottles 

4.25 

Cases,  tins,  2-5  gallons,  per  gallon 

2.00 

Cases,  tins,  6-1  gallons,  per  gallon 

2.10 

Cases,  tins,  io-J*  gallons,  per  gallon  - 

2.20 

Cases,  tins,  20-g  gallons,  per  gallon  - 

2.25 

JOS.  M.  OLIVER  &  SOINS 

IMPORTERS  S  South  Front  St.,  Philadelphia 

. . . .■ . ".T  ' . -T . _ _ 

\ 

a 
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What  One 
Gallon  of 
Gasoline 
Will  Do 


~pT VERY  grocer  feels  he’d  be  proud  to 
deliver  goods  in  an  automobile,  but 
thinks  it  would  either  cost  too  much  or  be 
too  mufch  of  a  nuisance  to  keep  up. 

If  he  will  look  into  the  Lindsley  Car, 
he  will  find  both  fears  unfounded.  He 
will  find  the  first  cost  little  if  any  more 
than  a  good  team,  the  cost  of  operating 
far  less  than  that  of  keeping  horses,  and 
the  working  capacity  several  times  as  much. 

Think  of  going  thirty  miles  on  one 
gallon  of  gasoline!  With  a  load  of  1,500 
pounds  !  Write  about  this. 

J.V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Building 

CHICAGO 


Want  a  $10  Mortis  Chair 
for  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm’s  Independent  (Scrap)  Tobaccos 
“Blue  Hen."  “High  Card."  ‘  Rex”  and  “Z“ 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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Sell  Your 
Team  and  Get 
a  Lindsley 


Some  of  these  days  horses  for 
delivery  are  going  to  be  obsolete. 
They  can’t  stand  up  for  a  minute 
with  the  right  kind  of  a  delivery 
automobile. 

Take  the  Lindsley  Car  as  an  il¬ 
lustration.  Costs  less  than  a  good 
team  of  horses,  costs  probably  not 
over  half  as  much  to  keep  and  will 
do  several  times  as  much  hard 
work  for  the  same  money. 

The  Lindsley  Car  will  carry  1500 
pounds  thirty  miles  on  one  gallon 
of  gasoline  1 

Why,  it  would  pay  you  big  to 
sell  your  team  and  get  a  Lindsley. 
It’s  a  pleasure  car,  too,  if  you  want 
it  to  be. 

J.  V.  LINDSLEY  &  COMPANY 

Suite  1112  Monadnock  Building 
CHICAGO 


Fancy  Print  Butter 

Our  Gurnse  Fancy  Print  Butter  has  reached  a 
steady  sale,  which,  sanguine  as  we  were,  we  hardly 
expected  for  it. 

It  has  done  it  largely  because  of  its  delicious 
quality,  but  particularly  because  of  its  regularly  de¬ 
licious  quality. 

It  never  varies,  because  the  rigid  and  repeated 
inspection  we  give  it  is  never  looser  at  one  time  than 
at  another.  Grocers  have  welcomed  the  chance  for 
relief  from  ordinary  print  butter,  no  two  consignments 
of  which  run  alike.  It  will  do  you  good  to  sell  it. 

R.  F.  BROWN  &  CO. 

39  S.  Front  St.,  Philadelphia,  Pa. 


’Neath 

Sunny 

ItaJiaoi 

Skies 

If  you  have  been 
handling  French  or 
Spanish  olive  oil, 
you  probably  do 
not  really  know 
genuine  olive  oil 
perfection. 

The  finest  of  all 
olive  oil  is  Italian 
oil;  other  oils  are 
just  as  pure,  but 
none  have  the 
smooth,  mellow 
richness  of  oil  made 
from  olives  grown 
’neath  sunny  Ital¬ 
ian  skies. 

The  finest  oil  that 
comes  to  this  coun¬ 
try  is  LaToscana. 
There  is  a  flavor 
and  a  perfume  to 
this  oil  that  con¬ 
noisseurs  say  they 
have  never  seen 
equalled. 

J.  L.  Neff  &  Co. 

Sole  American  Agents 

BROOKLYN,  N.  Y. 


HOUSEWIVES 
OF  TWO 
GENERATIONS 


Soaps  may  come  and  soaps  may  go,  but  Babbitt’S 
Best  will  go  on  forever. 

At  least  it  seems  so.  It’s  one  of  the  oldest  laun¬ 
dry  soaps  on  the  market,  and  every  year  has  seen 
more  sold  than  the  year  before. 

Why  ?  Because  Babbitt’S  Best  soap  is  unequalled 
as  a  cleaner  and  housewives  of  two  generations 
know  that. 

There  is  no  safer  soap  to  sell  and  no  good  soap 
more  profitable. 


MADE  BY 

B.  T.  BABBITT 

NEW  YORK 


New  York 
State 
^Canned 
Good./* 

Have  you  ever  sold 
New  York  State  peas? 
Maryland  packs  some 
good  peas  and  so  do 
certain  other  districts, 
but  none  equals  in  de¬ 
licious,  tender  succu¬ 
lence  the  young  pea  of 
New  York  State.  Get 
hold  of  a  good  brand, 
and  you’ll  have  a  busi¬ 
ness  in  it  in  almost  no 
time. 

Olney  canned  goods 
are  packed  right  among 
the  growing  things; 
they  carry  their  fresh 
flavor  into  the  can  with 
them.  The  peas  of 
this  line  are  incompar¬ 
able  !  Such  canned 
goods  make  a  grocer’s 
reputation. 

The  Olney  brand — 
keep  that  in  mind. 

REEVES,  PARVIN  &  CO.,  Dlst.,  Philadelphia 

BURT-OLNEY  CANNING  CO, 

ONEIDA,  N.  Y. 
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THe  [inns  advertising  on  Hose  pages  are  all  Well-Known;  Heir  products 


iKM;  ^<$ 


All  polish,  there  is  no  clay  or  other 
adulterants  in 

DIXON*S 

Stove  Polish 

We  are  making  the  new  Dixon  Pow¬ 
dered  Stove  Polish  just  as  if  the  most 
rigid  ‘  ‘pure  food”  law  had  been  applied 
to  it.  Notice  how  light  in  weight  a 
box  of  this  stove  polish  is  compared  to 
its  bulk — graphite,  the  actual  polish¬ 
ing  material  is  very  light  you  know. 

Write  our  Stove  Polish  Department 
for  profitable  points  about  above  polish. 

lOSEPH  DIXON  CRUCIBLE  CO. 

IERSEV  CITY,  IV.  I. 


dxxxn  ^xSx$  ^4  ^$4  §4$4  oxgxtj  jX8x$ 


ipag  Don’t  Have  to  tel  Hew  Floors 


'Aiepre'f 

LG  OR 

™F0 

ef!>T  knoWn 

Polish  ^  m 

^PkOQoc  E*  b.  noon 

ilJ6 WflBflSH  flVE  CHICAGO^ 


Lots  of  your  customers  will  buy  this  product  if  you  will 
tell  them  that  it  will  not  only  keep  their  floors  looking  as 
good  as  new ;  but  that  it  will  also  preserve  them  by  coating 
them  in  such  a  way  that  the  things  that  rot  them  can’t  get  at 
the  wood. 

Get  them  to  buy  one  can,  and  they  will  never  go  to  a 
paint  store  for  something  to  keep  their  woodwork  in  order — 
they’ll  come  to  you. 

E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


Make  a  Specialty  of 
Private  Estate  Coffee 


■'■I  iwraoMiLYfflEmESTtmiiicrraisws  'j 
f:  !l  BOOT HYAPKHESIHAT PBBVES IMETCf HOLED S 

MPPRIVATE! 
“ESTATE 

COFFEE1 


•i 


PACAUCHOIS&CQ.- THE  FULTON MILLS  *f'  fJ 
established  1851 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


“Every  Little  Bit  Added  to  What 
You’ve  Already  Got  Makes 
Just  a  Little  Bit  More” 


Wrigley’s  Soap  pays  you  better 

than  any  similar  article  on  tie 
market.  By  pushing  it  you  will  add 
a  great  deal  more  to  your  profit. 
Universal  Coupons  in  each  box. 


THE  WRIQLEY  MANUFACTURING  CO. 

PHILADELPHIA,  PA. 
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are  me  test  oq  lie  market  and  all  tiring  goo  DHMtERSflL  COUPONS 


Sell  Sea  Foam  Baking  Powder  because  it’s  the  best  leavener. 
Every  housekeeper  who  has  tried  it  knows  a  little  goes  further. 
All  your  customers  will  keep  using  it,  once  they  start. 

Failures  in  baking  are  impossible  with  Sea  Foam. 

Other  baking  powders  mean — taking  chances. 

A  big  saving  to  your  customers  over  trust  powders. 

Much  better  profit  for  you. 


1 ME 


It’s  too  good  not  to 
pash .  UNIVERSAL 
COUPONS  in  every 
case  for  the  grocer. 


Sea  Foam  Baking  Powder  Co.,  1  and  2  Hudson  St.,  New  York 


You  Know  What  Our  Name 
On  These  Goods  Means 


We  are  making  Macaroni,  Spaghetti,  Noodles  and 
Pastels.  We  are  making  them  like  we  make  our  bread, 
so  good  that  nothing  can  be  better.  So  good  that 
grocers  can  safely  recommend  them  to  their  customers. 

We  are  going  to  spend  our  advertising  appropria¬ 
tion  on  the  grocer,  to  make  it  worth  his  while  to  tell 
his  customers  about  these  goods  and  create  a  demand 
for  them. 

Every  case  will  contain  Universal  Coupons,  which 
the  grocer  can  exchange  for  almost  anything  he  needs 
instead  of  buying  it. 


VIES  IV IV  A  BAKING  COMPANY 
PHILADELPHIA.  PA. 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 

- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,  New  York 


ROYAL 

Retailers  who  sell  Royal  Peanut  Rutter  sell  the  best 
Others  sell  something  that  won’t  take  its  place. 

You  make  trade  with  Royal — the  inferior  kind  drives  trade  away. 
Always  sell  the  best  of  everything  yourself. 

Let  the  other  fellow  take  the  chances. 

(Universal  Coupons  (an  extra  profit)  in  each  case  for  the  grocer) 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 
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“Hard,  Grubby  Work" 


Many  grocery  stores  keep  their  sugar  barrels 
in  the  cellar,  or  the  back  room,  and  carry  bucket¬ 
fuls  to  bins  in  the  front  part  of  the  store. 

Hard,  grubby  work.  Usually  done  for  next  to 
nothing,  too,  when  you  figure  in  the  loss  from  the 
inevitable  overweight. 

When  you  get  in  a  case  of  Franklin  Carton 
Sugar  you  unpack  it  right  on  the  shelves,  and 
there  it  is.  Is  there  any  comparison  between  the 
two  ways  of  selling  sugar  ?  Especially  when  you 
remember  that  Franklin  Carton  Sugar  comes 
to  37ou  ready-weighed  and  wrapped,  which  means 
that  you  absolutely  cannot  rob  yourself  of  profits 
through  overweight. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  *  PENNSYLVANIA 


Our  Scales  Stand  the  Test 


The  State  of  Massachusetts  recently  passed  a  new  Law  defining  the  duties  of  the 
Sealer  of  Weights  and  Measures,  in  connection  with  the  computing  devices  used  on  com¬ 
puting  scales. 

Our  modern  up-to-date  computing  scales  meet  every  requirement  of  the  law  and  test 
out  with  greater  exactness  than  any  other  known  style  or  make. 

Greater  than  this,  however,  is  the  test  of  service  between  merchant  and  customer. 
Merchants  use  them  for  the  protection  of  profit  and  the  saving  of  time.  Customers  trade 
where  they  are  used  because  they  know  they  are  sure  of  a  square  deal.  . 

Moneyweight  Scales  are  an  absolute  necessity  to  the  economical  and  successful  retailing 
of  meats  and  groceries.  We  build  them  on  all  the  known  principles  of  scale  construction 
adaptable  to  all  kinds  of  merchandising. 

The  increased  confidence  of  the  merchants  of  Massachusetts  in  our  computing  scales 
is  shown  by  the  enormous  increase  in  sales  since  the  law  went  into  effect.  We  are  strong 
advocates  of  laws  which  will  give  the  greatest  protection  to  both  merchant  and  customer. 

For  those  who  are  now  using  old  Dayton  Scales  or  computing  scales  of  other  make, 
and  wish  to  bring  their  equipment  up-to-date,  we  have  a  very  attractive  exchange  proposition 
which  will  be  sent  on  request. 

Do  not  wait  for  our  agent  to  call  on  you,  but  send  for  him. 

DELAY  IS  EXPENSIVE. 

Moneyweight  Scale  Co. 

47  State  Street,  Chicago 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . — . 

STREET  and  NO . ,.. 

TOWN . 

STATE . 

IN  R1TIN 


i£HSj$ 

MANUFACTURERS 

DAYTON.  OHIO. 


LOCAL,  SALES  OFFICES 

Boston,  161  Congress  St.  New  York,  11  E.  14th  St.  Philadelphia,  1651  N.  8th  St. 
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Secretary  Smedley  Forces  Wholesale 
Grocer  to  Eat  Slanderous  Words 


Member  of  William  Montgomery  &  Co.,  Philadelphia  Jobbers, 
Caught  Circulating  a  Story  that  Mr.  Smedley  had  Given  a 
Perjured  Affidavit  to  the  Natural  Food  Co.,  is  Compelled, 
in  Signed  Statement,  to  Retract  His  Statements  Entire. 
The  Documents  in  the  Case. 


1  An  indication  of  the  lengths  to 
which  certain  Philadelphia  whole¬ 
sale  grocers  have  gone  in  their 
attempt  to  deprive  retail  buying 
exchanges  of  their  right  to  buy 
from  headquarters  is  given  by  the 
documents  which  appear  below. 
Several  weeks  ago  it  was  learned 
that  a  systematic  effort  was 
being  made  throughout  retail 
circles  by  jobbers  and  jobbers’ 
salesmen  to  discredit  William 
Smedley,  secretary  of  the  Re¬ 
tail  Grocers’  Association.  In 
many  cases  the  stories  told  could 
not  be  nailed  down,  but  one  par¬ 
ticularly  flagrant  and  slanderous 
falsehood  was  fastened  on  the 
author,  who  was  found  to  be 
George  W.  Montgomery,  member 
of  the  wholesale  grocery  house  of 
William  Montgomery  &  Co.,  999 
North  Second  street,  Philadel¬ 
phia.  Montgomery  was  caught 
red-handed  in  the  telling  of  a 
story  that  Mr.  Smedley  had  “per¬ 
jured  himself”  by  giving  a  false 
affidavit  to  the  Natural  Food  Co. 
Mr.  Smedley  at  once  took  steps  to 
protect  his  reputation  and  in  a 
signed  statement  which  appears 
below  Montgomery  ate  his  words 
entire. 

The  case  against  Montgomery 
was  based  upon  the  story  which 
he  told  to  Oliver  Stout,  Jr.,  vice- 
president  of  the  Frankford  Retail 
Grocers’  Association.  In  brief, 
the  story  was  that  a  member  of 
the  Philadelphia  Association  had 
been  induced  by  a  certain  whole¬ 
sale  grocery  salesman  to  buy  of 
the  association,  for  one  entire 
month,  only  Shredded  Wheat  Bis¬ 
cuit.  At  the  end  of  the  month 
the  association  distributed  rebates 
to  its  members  as  usual,  and  the 
rebate  paid  to  this  particular 
member,  because  he  had  pur¬ 
chased  only  wheat  biscuit,  was 
therefore  a  rebate  on  wheat  bis¬ 
cuit  alone.  This  would  have 
been  a  violation  of  the  limited 
price  agreement  maintained  by 
the  Natural  Food  Co. 


According  to  Montgomery,  Mr. 
Smedley  was  then  asked  to  take 
an  affidavit  that  no  rebates  had 
been  given,  and  at  once  complied. 
This  affidavit,  charged  Montgom¬ 
ery,  was  a  false  one,  and  in  mak¬ 
ing  it  Mr.  Smedley  had  “perjured 
himself.” 

The  story  was  a  good  one,  and 
Montgomery  told  it  with  great 
effect.  Mr.  Stout  is  Mr.  Smed¬ 
ley ’s  friend  and  at  once  he  ac¬ 
quainted  him  with  the  facts.  The 
matter  was  then  laid  before  Elton 
J.  Buckley,  Esq.,1,  counsel  for  the 
association,  and  Mr.  Stout  em¬ 
bodied  the  facts  in  the  following 
affidavit : — 

State  of  Pennsylvania  1 
County  of  Philadelphia  j  ‘ 

Oliver  Stout,  Jr.,  being  duly 
sworn  according  to  law,  deposes  and 
says  that  he  is  a  retail  grocer  doing 
business  at  No.  4900  Frankford  ave., 
City  and  County  of  Philadelphia ; 
that  on  or  about  the  twelfth  day  of 
February,  1908,  he  was  visited  by 
one  George  Montgomery,  whom  he 
is  advised  is  employed  by  or  a  mem¬ 
ber  of  the  wholesale  grocery  firm  of 
William  Montgomery  &  Co.,  of 
the  City  and  County  of  Philadelphia, 
State  of  Pennsylvania;  that  the  said 
Montgomery  stated  to  deponent  as 
follows :  That  a  certain  retail  gro¬ 
cer  doing  business  in  the  City  and 
County  of  Philadelphia  who  is  a 
member  of  the  Philadelphia  Retail 
Grocers’  Association,  had  been  in¬ 
duced  by  a  certain  wholesale  gro¬ 
cery  salesman  to  purchase  from  the 
said  Association  during  a  certain 
month  of  the  year  1907,  only  a  prod¬ 
uct  known  as  Shredded  Wheat  Bis¬ 
cuit,  manufactured  by  the  Natural  4 
Food  Company,  of  Buffalo,  New 
York;  that  at  the  end  of  the  said 
month  the  said  Association,  as  was 
its  custom,  delivered  to  the  said 
member  a  cash  rebate  representing 
a  dividend  upon  the  purchases  of 
goods  made  through  said  Associa¬ 
tion  by  its  members,  for  the  said 
month,  which  said  rebate,  because 
the  said  member  had  purchased  only 
the  said  Shredded  Wheat  Biscuit, 
represented  a  rebate  or  dividend 
upon  it  alone;  that  the  payment  of 
this  rebate  to  the  said  member  upon 
the  said  Shredded  Wheat  Biscuit 
was  in  violation  of  a  certain  con¬ 
tract  made  between  the  said  Natural 
Food  Company  and  the  said  Re¬ 
tail  Grocers’  Association,  whereby 
the  said  Association  was  to  maintain 
a  certain  fixed  selling  price  upon  the 
said  Shredded  Wheat  Biscuit,  with¬ 
out  rebate,  dividend  or  reduction 
whatsoever ;  that  the  Natural  Food 
Company,  through  its  Philadelphia 
agent,  Andrew  Ross,  requested  Will¬ 
iam  Smedley,  Secretary  of  the  said 
Association,  to  execute  an  affidavit 
subsequent  to  the  ending  of  the  said 


month  of  1907,  that  the  said  Associa¬ 
tion  had  in  no  manner  granted  to 
any  person  any  rebate,  dividend  or 
reduction  upon  any  sale  of  Shredded 
Wheat  Biscuit  made  during  the 
said  month  of  1907,  or  at  any  other 
time;  that  the  said  Smedley  falsely 
executed  said  affidavit  to  the  effect 
that  the  Association  had  granted  no 
such  rebate,  dividend  or  reduction, 
whereas,  as  a  matter  of  fact,  the  As¬ 
sociation  had  granted  such  rebate  to 
the  said  member  in  manner  and  form 
as  above  set  forth ;  that  the  said 
Smedley  in  making  such  affidavit  had 
perjured  himself;  that  the  said  mem¬ 
ber  subsequently  made  a.  statement 
to  the  effect  that  the  said  Association 
had  paid  to  him  the  said  rebate  on 
Shredded  Wheat  Biscuit,  which  state¬ 
ment  was  forwarded  to  the  said 
Andrew  Ross;  that  the  said  Natural 
Food  Company,  by  reason  of  the 
said  Smedley’s  perjury  then  refused 
td  thereafter  sell  its  products  direct 
to  the  said  Retail  Grocers’  Associa¬ 
tion.  And  further  deponent  saith 
not. 

Oliver  Stout,  Jr. 
Sworn  and  subscribed  before  me 
this  17th  day  of  February,  A.  D., 
1908. 

Francis  R.  Crispen, 
Notary  Public. 
Commission  expires  February  2, 
1910. 

Mr.  Smedley  then  executed  an 
affidavit  which  made  the  Mont¬ 
gomery  charge  seem  ridiculous. 
Hq  swore  that  not  only  had  the 
association  never  given  any  re¬ 
bate  in  any  way,  shape  or  form  on 
Shredded  Wheat  Biscuit,  but  that 
nobody  had  ever  asked  him  to 
make  an  affidavit,  and  that  he  had 
never  made  any.  Every  state¬ 
ment  in  the  Smedley  affidavit  was 
subsequently'  confirmed  by  An¬ 
drew  Ross,  local  agent  of  the 
Natural  Food  Co.  Mr.  Smedley’s 
affidavit  is  as  follows: — 

State  of  Pennsylvania  1 
County  of  Philadelphia  j  s 

William  Smedley,  being  duly 
sworn  according  to  law,  deposeth 
and  saith  that  he  is  Secretary  of  the 
Philadelphia  Retail  Grocers’  Asso¬ 
ciation,  that  he  is  completely  con¬ 
versant  with  all  the  business  affairs 
of  the,  said  Association,  particularly 
such  of  said  business  affairs  as  con¬ 
cerns  the  purchase  and  sale  of  mer¬ 
chandise  by  said  Association ;  that  at 
no  time  has  the  said  Association  or 
deponent  or  any  other  person  acting 
for  or  on  behalf  of  said  Association 
granted  to  any  member  of  said  Asso¬ 
ciation  or  to  any  other  person  di¬ 
rectly  or  indirectly,  or  through  any 
channel  or  in  any  manner  whatso¬ 
ever,  since  the  Natural  Food  Com¬ 
pany,  manufacturers  of  Shredded 
Wheat  Biscuit,  adopted  a  rebate  plan 
of  selling  the  said  Shredded  Wheat 
Biscuit,  any  rebate,  dividend  or  de¬ 
duction  on  the  said  Shredded  Wheat 
Biscuit;  that  neither  the  said  Asso¬ 
ciation  nor  deponent,  nor  any  other 
person  representing  the  said  Asso¬ 
ciation,  has  been  requested  at  any 
time  whatever  to  make  an  affidavit 
that  such  rebate,  dividend  or  de¬ 
duction,  had  not  been  made  or  con¬ 
cerning  in  any  manner  the  granting 
of  such  rebate,  dividend  or  deduc¬ 
tion;  that  neither  the  said  Associa¬ 
tion,  deponent,  or  any  other  person 
representing  the  said  Association,  has 
at  any  time  taken  or  made  any  affi¬ 
davit  concerning  the  granting  of  any 
rebate,  dividend  or  deduction  on  the 
said  Shredded  Wheat  Biscuit,  in  any 
phase  or  relation  whatsoever;  that 
deponent  has  read  all  of  the  state¬ 


ments  said  to  have  been  made  by  one 
George  Montgomery  and  contained 
in  an  affidavit  made  by  Oliver  Stout, 

Jr.,  on  the  seventeenth  day  of  Feb¬ 
ruary,  A.  D.,  1908,  and  pronounces  .  r 
the  statements  said  to  have  been 
made  by  said  Montgomery  to  be  false 
in  every  particular. 

William  Smedley. 

Sworn  and  subscribed  before  me 
the  18th  day  of  February,  A.  D., 

1908. 

Francis  R.  Crispen, 

Notary  Public. 
Commission  expires  February  2, 

1910. 

Copies  of  these  affidavits  were 
at  once  laid  before  Montgomery, 
coupled  with  a  demand  for  an  im¬ 
mediate  and  complete  retraction, 
under  penalty  of  civil  and  crimi¬ 
nal  proceedings.  The  result  was 
the  following  letter  to  Mr.  Smed¬ 
ley’s  counsel,  which  admits  that 
Montgomery  had  no  foundation 
for  his  statements,  and  that  he 
had  simply  pushed  along  idle  gos¬ 
sip.  He  ends  with  a  complete 
and  unequivocal  retraction  of  the 
whole  matter : — 

Philadelphia,  Feb.  25,  1908. 

Elton  J.  Buckley,  Esq., 

730  Drexel  Building, 

Philadelphia. 

Dear  Sir: — Your  favor  of  the 
22 d  is  received  and  noted.  The  affi¬ 
davit  of  Oliver  Stout,  Jr.,  accuses 
me  of  making  the  following  state¬ 
ments  : — 

First. — That  a  member  of  the 
Philadelphia  Association  bought 
from  it  for  one  month  only  Shredded 
Wheat  Biscuit. 

Second. — That  at  the  end  of  that 
month  the  Association  paid  him  a 
rebate  on  his  purchases  of  Shredded 
Wheat  Biscuit  alone. 

Third. — That  subsequently  Mr. 
Smedley,  Secretary,  was  asked  to 
make  oath  that  no  rebate  was  given. 

Fourth. — That  he  did  make  oath. 

Fifth. — That  his  oath  was  false, 
and  that  in  the  making  of  said  oath 
he  perjured  himself. 

I  beg  to  advise  that  when  I  made 
the  above  statements,  I  believed  them 
to  be  true,  based  on  the  statements  • 
made  to  me  by  others  and  not  from 
any  personal  knowledge  or  evidence. 

I  realize  that  under  these  circum¬ 
stances  these  statements  should  not 
have  been  repeated  as  facts,  and  that 
I  was  entirely  wrong  in  making 
them.  I  therefore  retract  all  of  the 
above  statements,  feeling  that  in  do¬ 
ing  so  I  am  endeavoring  to  right  a 
wrong  committed  in  error  of  judg¬ 
ment. 

Further,  that  I  would  not  know¬ 
ingly  do  or  say  anything  that  would 
injure  the  character  or  reputation  of 
Mr.  Smedley. 

Very  truly  yours, 

George  G.  Montgomery. 


ELTON  J.  BUCKLEY 

Editor  ‘  ‘  Grocery  World  ’’ 

Attorney  and  Counsellor  at  Law 

730-731  Drexd  Balldinf,  Philadelphia,  Pa. 

Telephones  j  Keyitonei  glct  744 
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The  New  York  Letter 


Bright  Prospects  for  New  York  Food  Show.  To  be  Run  by 
Retailers  Themselves.  Mr.  Callanan’s  Views  on  Net  Weight 
Branding.  Defending  the  Oyster.  Blacklisting  Made  Legal. 
Small  News  of  the  Trade. 


Special  correspondence  of  “Grocery  World.” 

New  York,  February  28,  1908. 

Only  four  of  the  spaces  on  the 
main  floor  of  the  Lennox  Lyceum 
are  still  to  be  leased  for  the  Pure 
Food  Exposition  to  be  given  from 
March  26th  to  April  16th  by  the 
New  York  Retail  Grocers’  Union. 
While  your  correspondent  was 
getting  this  point  from  Manager 
L.  J.  Callanan  there  were  two  in¬ 
terruptions  by  telephone  calls 
from  manufacturers,  each  of 
whom  said  that  they  must  have 
ground  floor  spaces  and  that  their 
representatives  would  call  to¬ 
morrow  to  sign  contracts. 

Mr.  Callanan  does  not  believe 
in  crowing  until  he  is  sure  that 
everything  is  done  that  should  be 
done,  but  he  allowed  himself  to 
say  that  exposition  affairs  are 
going  on  swimmingly.  The  last 
time  that  he  managed  a  show  for 
the  association  the  exhibitors 
were  falling  over  each  other,  just 
before  the  opening,  and  begging 
for  space  anywhere  in  the  hall, 
and  he  admits  that  indications 
now  are  that  there  will  be  a  repe¬ 
tition  of  this  experience. 

The  programme  which  he  made 
out  this  week  shows  that  if  Gov¬ 
ernor  Hughes  can  come  to  New 
'York  on  the  night  of  the  opening 
he  will  deliver  an  address.  The 
officers  of  the  New  York  Chamber 
of  Commerce,  the  Board  of  Trade 
and  other  commercial  organiza¬ 
tions  have  all  been  invited  to  be 
present  at  the  opening.  There 
will  be  a  number  of  speeches  and 
a  lunch  will  be  tendered  to  the 
guests.  Music  is  to  be  furnished 
every  afternoon  and  evening  dur¬ 
ing  the  show  by  the  Seventh 
Regiment  Band.  There  will  be 
lectures  on  cooking  and  other 
features. 

The  friction  in  Boston  over 
food-show  matters  has  been  used 
by  Mr.  Callanan  as  an  occasion 
for  urging  grocers  everywhere  to 
conduct  their  own  food  shows,  in¬ 
stead  of  delegating  the  work  to 
professional  promoters. 

*  *  * 

Taking  a  little  time  from  his 
work  for  the  Food  Show,  Mr. 


Callanan  gave  his  fellow-grocers 
an  example  in  advertising  that  has 
attracted  much  favorable  atten-  j 
tion.  He  used  nearly  a  half  page  j 
in  a  Sunday  edition  of  one  of  the 
dailies  in  which  to  tell  people  that 
he  is  selling  quart  bottles  of  olive 
oil  which  contain  a  full  quart ' 
each,  and  that  his  pints  and  half- 
pints  are  also  exactly  what  they 
purport  to  be.  In  bold  type  he 
heads  his  advertisement  with  this 
quotation  from  a  report  of  the  [ 
Bureau  of  Weights  and  Measures,  I 
printed  officially  February  1st: 
“There  is  one  retail  house  in  this  ! 
city  selling  32-ounce  net  quarts  of 
olive  oil  in  bottles.” 

An  extract  from  the  report  is 
given  in  a  frame.  In  this  it  is  said 
that  the  “olive  oil  as  sold  in  bot- 1 
ties  is  about  the  worst  bottle 
fraud  found.”  The  report  then 1 
says  that  if  a  customer  asks  for  a  1 
quart  bottle  of  olive  oil  in  the 
stores  the  so-called  large  bottle  is 
invariably  handed  out,  which  con¬ 
tains  31  ounces  gross,  whereas  the 
weight  of  a  full  quart  is  32  ounces 
net. 

In  his  advertisement  Mr.  Calla¬ 
nan  says  that  the  so-called  quart 
bottles  of  the  old  style  contain 
only  18  ounces  of  oil ;  that  the  old- 
fashioned  pints  contain  9  ounces 
of  oil,  while  his  bottles  contain  lb 
ounces,  and  in  the  half-pints  also 
his  bottles  contain  nearly  double 
the  quantity  of  the  others.  He 
adds  that  his  prices  are  very  little 
higher  than  the  prices  of  the 
under-weight  bottles. 

The  Vesey  street  grocer  be¬ 
lieves  in  having  the  measure  or 
weight  stated  net  and  exactly  as 
to  the  quantity  of  all  food,  instead 
of  giving  the  gross  weight,  includ¬ 
ing  bottles  or  other  receptacles  or 
packages.  Members  of  the  whole¬ 
sale  trade  were  obliged  to  sit  up 
and  take  notice  of  the  advertise¬ 
ment,  especially  as  Mr.  Calldnan 
is  following  it  up  with  others,  and 
there  are  already  signs  that  his 
example  will  be  followed  in  the 
advertising  of  other  grocers. 

*  *  * 

The  Oyster  Dealers’  and  Grow¬ 
ers’  Association  of  America  was 
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CEYLON 

=TE  A— 

A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  *4,  %  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE. GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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organized  here  last  week,  with 
Azel  F.  Merrell  as  president,  and 
is  to  uphold  the  good  name  of  the 
oyster  as  food.  It  is  said  that  the 
stories  about  the  oyster  beds 
around  this  city  being  contami¬ 
nated  with  sewerage  and  typhoid 
germs  had  already  caused  a  loss 
of  at  least  $1,000,000  in  trade,  and 
unless  something  is  done  that  this 
business  would  be  practically 
ruined,  as  far  as  the  beds  in  the 
waters  about  this  city  go.  The  as¬ 
sociation  proposes  to  co-operate 
with  the  State  authorities,  es¬ 
pecially  the  Forest,  Fish  and 
Game  Commission,  in  doing 
everything  possible  to  prove  that 
the  charges  made  against  the 
oyster  are  unfounded.  Every 
precaution  to  safeguard  the  bi¬ 
valve  from  disease  has  been  taken, 
the  officers  claim.  They  even 
claim  to  have  scientific  testimony 
that  the  oyster,  instead  of  being  a 
probable  source  of  typhoid,  is 
really  so  constituted  as  to  act  as 
an  antiseptic  and  a  preventative  of 
the  disease. 

*  *  * 

The  blacklisting  of  men  who 
do  not  pay  their  debts  is  legal  and 
proper,  say  the  members  of  the 


New  York  Fruit  and  Produce 
Trade  Association,  and  in  support 
of  this  they  point  to  the  verdict 
of  the  jury  in  the  suit  brought 
against  Pope  &  Co.  for  $25,000 
damages,  an  action  tried  last 
week.  The  defendants  posted  one 
of  their  customers  in  1905  for  not 
paying  a  bill  and  the  suit  fol¬ 
lowed.  The  jury  decided  after  a 
trial  of  four  days  in  favor  of  Pope 
&  Co.  The  financial  standing  of 
the  firm  which  had  been  posted  in 
1905  as  delinquent  was  recently 
declared  to  be  satisfactory.  The 
result  of  the  suit  is  regarded  by 
the  members  of  the  association  as 
a  vindication  of  the  methods  used 
by  its  credit  department. 

*  *  * 

James  B.  Duke,  the  president  of 
the)  American  Tobacco  Co.,  gave 
testimony  a  couple  days  this  week 
as  a  witness  for  the  Imperial  To¬ 
bacco  Co.,  of  Great  Britain  and 
Ireland.  Because  of  his  illness  his 
testimony  was  taken  at  his  home 
on  Fifth  avenue  by  a  referee, 
there  being  present  counsel  for 
the  Government  and  for  the  To¬ 
bacco  Trust  in  the  suit  brought 
against  the  Trust.  Mr.  Duke  re¬ 
lated  that  he  had  engaged  in  the 


tobacco  business  at  the  age  of  14 
in  the  firm  of  W.  Duke  &  Co., 
which  began  to  make  cigarettes  in 
a  barn  in  Durham,  N.  C.  By  1882 
the  business  had  grown  so  that 
the  company'  was  making  3,000,- 
000  cigarettes  a  year.  In  1889  it 
controlled  40  per  cent,  of  the 
cigarette  business  of  the  country 
and  was  spending  $800,000  a  year 
for  advertising.  Then  he  induced 
other  manufacturers  to  join  their 
forces  with  him,  and  the  result 
was  the  formation  in  1890  of  the 
American  Tobacco  Co.,  whose 


control  of  the  tobacco  trade  of 
this  and  other  countries  has  since 
been  one  of  the  commercial  won¬ 
ders. 

*  *  * 

Girolama  Celia,  the  senior 
member  of  the  firm  of  Celia 
1  Brothers,  importing  grocers  at 
528  West  Broadway,  was 
found  dead  in  his  office  early 
Sunday  morning,  and  some  think 
that  he  committed  suicide,  while 
others  say  that  he  was  mur¬ 
dered.  His  skull  was  broken  by  a 
hammer  and  his  lips  bore  evidence 


Introducing  Waldorf  Extracts 

We  want  you  to  know  the  finest  Lemon 

and  Vanilla  Extract  made  to-day — our  Wal- 

VlirdRd 

dorf  Brand.  These  are  Extracts  de  luxe . 
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They  are  made  of  the  fanciest  raw  materials, 

are  of  the  fullest  strength,  and  are  guaran- 

I  fil 

teed  to  comply  with  all  food  laws  everywhere, 

no  matter  how  stringent. 
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Price,  $1.25  per  dozen. 

nertfeLD 
EXTRACT  6  Af/0. 

PREPARED  ONI.Y  BY 

New  York 

/ 

HETEIELD  EXTRACT  AND  MEG.  COMPANY 

370  GREENWICH  STREET,  NEW  YORK 

Do  you  know 

Do  you  realize 

Have  you  considered 

Have  you  tested 


in  buying  your  groceries? 


Our  quotations  mentioned  below  represent  a  small  portion  of  the  savings  WE  offer. 
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Best  Quality  No.  3  Barley,  100-lb.  bags . per  bag,  $3 

Schumacher’s  Avena,  barrels . per  bbl.,  6 

Oneida  Rolled  Oats,  barrels . per  bbl.,  5, 

Extra  Quality  Long-cut  Sour  Krout,  50-gallon 

tierces . per  tierce,  5 

Hume’s  Karluk  Salmon,  positively  the  best  qual¬ 
ity  fancy  Red  Alaska  Salmon  on  the  market, 

1-lb.  tall  cans,  4  doz . per  doz., 

This  is  fully  10c.  per  doz.  below  its  present  market  worth. 
Ayars’  River  Head  Brand  Canned  Pears  (Jer¬ 
seys),  No.  3  size,  sanitary  cans,  good  syrup, 

2  doz.  cases,  single  cases . per  doz., 

5  or  10-case  lots . .  per  doz., 

Tioga  Brand  Extra  Standard  California  Lemon 
Cling  Peaches,  very  large  fruit,  very  fine 
flavor,  very  heavy  syrup,  in  short  one  of  the 
finest  brands  of  Extra  Standard  California 
Lemon  Cling  Peaches  on  the  market,  2)4  size 

cans,  2  doz . per  doz., 

5  or  10-case  lots . per  doz., 

Automobile  Brand  Elegant  Quality  California 
Lemon  Cling  Peaches,  2 #  size  cans,  2  doz., 

single  cases . per  doz., 

5  or  10-case  lots . per  doz., 

Golden  Rule  No.  3  Off  Standard  Tomatoes,  2 

doz . per  doz., 
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15 


1.30 


05 

02# 


50 

47# 


10 
.07  # 

80 


Blenheim  Brand  No.  2  Extra  Quality  Tomatoes, 

2  doz . per  doz., 

40-50s  Herbert  Brand  Fancy  Santa  Clara 

Prunes,  60-lb.  boxes,  single  boxes . per  lb., 

6  or  lO-box  lots . .  •  •  per  lb., 

80-90s  Field  Brand  California  Prunes,  50-lb. 

boxes,  single  boxes . per  lb., 

5  or  10-box  lots . per  lb., 

Sugar  Cured  Bloaters,  100  fish  in  box . per  box, 

Fancy  Full  Cream  Picnio  Cheese,  fine  flavor, 
rich  and  creamy,  boxes  about  22  lbs.,  single 
boxes . per  lb., 

5  or  10-box  lots . per  lb., 

Extra  Fancy  Carolina  Head  Rice,  whole  bean, 

extra  white  and  clean,  simply  a  beauty, 

100-lb.  bags . per  lb., 

Winslow’s  Yellow  Label  Extra  Fancy  Maine 

Corn,  single  cases,  2  doz . per  doz., 

6  or  10-case  lots . per  doz., 

Armour  &  Co’s  BologDa,  in  skins,  fresh  goods, 

25-lb.  boxes . per  lb., 

Finest  Quality  Absolutely  Pure  New  York  State 

Buckwheat  Flour,  126-lb.  bags . per  100  lbs. 

Fancy  New  York  State  Marrow  Beans,  grain 

bags  about  2#  bushels,  single  bags  ....  per  bu., 
5  or  10-bag  lots . per  bu., 


$0.65 

.06# 

.06# 

•  04# 
.04# 
1.26 


.14# 

.14# 


.06# 

.95 

.92# 

•06# 

,3.05 

2.35 

2.32# 


WRITE  FOR 


These  Prices  for  This  Week  Only — March  2d  to  March  7th,  inclusive. 

’THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Gash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenae 


Phila.,  Pa. 


URL  WHITING  TO  KDVERTISERS  KINDLY  MENTION  "GROCERY  MORLD” 


GROCERY  WORLD 


11 


of  sulphuric  acid.  The  police 
suspect  that  he  was  killed  by  a 
blow  with  a  hammer  and  that  the 
acid  was  applied  to  his  lips  to  in¬ 
dicate  suicide,  as  if  he  had  struck 
himself  with  the  hammer  and  had 
then  drunk  the  acid.  A  letter  was 
found  threatening  suicide,  with 
his  name  signed  to  it,  but  the 
police  point  out  that  this  may 
have  been  a  forgery.  The  bo'dy 
was  found  by  the  man’s  brother, 
Dominic  Celia.  The  firm  have 
made  a  specialty  of  Italian  prod 


ucts. 


*  *  * 


U.  H.  Dudley,  of  U.  H.  Dudley 
&  Co.,  who  is  sometimes  called 
the  dean  of  the  canned  goods 
trade  in  this  city,  received  Mon¬ 
day  a  cross  in  gold  and  enamel, 
the  gift  of  King  George  of  Greece, 
who  thus  signified  that  he  had 
conferred  upon  Mr.  Dudley  the 
title  of  Knight  in  the  order  of  Our 
Saviour.  The  King  in  this  man¬ 
ner  shows  appreciation  of  Mr. 
Dudley’s  efforts  in  promoting  the 
trade  in  Grecian  currants. 

Fred.  A.  McGill. 


National  Association  Will  Work 
for  Bankruptcy  Law 
Amendment. 

Secretary  Green  Says  It  is  Just  What 
Grocers  Need.  Business  Improved 
Over  Few  Weeks  Ago. 


this  act  and  declared  themselves 
voluntary  bankrupts  for  the  sole 
purpose  of  wiping  out  their  in¬ 
debtedness  for  the  necessaries  of 
life,  thereby  defrauding  the  retail 
dealer  out  of  payment  for  neces¬ 
saries  extended  in  times  of  neces¬ 
sity  and  adversity. 

The  officers  of  the  National  As¬ 
sociation  of  Retail  Grocers  re¬ 
spectfully  ask  the  assistance  of 
the  retail  dealers  of  the  United 
States  to  the  extent  of  either  tak¬ 
ing  the  matter  up  in  person  or  by 
letter  with  their  representatives  in 
Congress. 

If  this  is  done  there  will  be  no 
question  but  that  before  Congress 
adjourns  this  bill  will  become  a 
aw. 

The  limit  of  $500  should  protect 
everv  retailer  in  the  United 
States.  It  is  a!  step  in  the  right 
direction,  and  while  it  may  be  said 
that  some  have  not  been  affected 
in  this  wav.  yet  there  are  very  few 
that  have  not  had  some  of  theii 
customers  take  advantage  of  this 
act  to  defeat  the  retailer  in  col 
lecting  his  account. 

*  *  * 

From  inquiry,  careful  observa¬ 
tion,  and  coming  in  contact  wfith 
business  men  in  different  parts  of 
the  country,  would  say,  in  answer 
to  many  inquiries,  that  the  gen¬ 
eral  business  is  improving  over 


Special  correspondence  of  "Grocery  World. 

Cleveland,  Ohio, 

Feb.  27,  1908. 

Since  issuing  the  last  corre 
spondence,  Senator  Knute  Nel¬ 
son,  of  Minnesota,  has  introduced 
the  much  desired  amendment  to 
the  bill  introduced  by  Hon.  Swa- 
gar  Shirley,  of  Kentucky,  to 
amend  the  bankruptcy  act. 

Mr.  Shirley’s  bill  provided  that 
any  person  owing  debts  exceeding 
the  amount  of  $300  shall  be  en¬ 
titled  to  the  benefits  of  this  act 
as  a  voluntary  bankrupt. 

Senator  Nelson’s  amendment 
raises  the  amount  to  $500,  as  we 
had  desired. 

After  taking  this  matter  up 
with  the  National  Credit  Men’s 
Association,  the  National  Board 
of  Trade,  and  others  who  were 
interested  in  amending  the  bank¬ 
ruptcy  act,  they  have  consented 
to  accept  our  amendment  and 
work  with  us  to  the  point  of  hav¬ 
ing  the  bill  become  a  law. 

For  several  years  we  have 
studiously  worked  to  have  this 
brought  about.  Thousands  of 
persons  have  taken  advantage  of 


that  of  a  few  weeks  ago. 

At  the  present  time  about  50 
per  cent,  of  the  large  industries 
are  working  nearly  full  time,  with 
a  very  small  percentage  working 
one-half  time,  and  a  great  many 
people  being  out  of  employment 
entirely. 

It  is  a  time  when  energy  and 
push  among  the  retail  merchants 
will  count. 

John  A.  Green, 

National  Secretary. 

State  Cannot  Compel  Weight  Brand¬ 
ing,  Says  Nebraska  Judge. 

Judge  Cornish,  in  the  District 
Court  at  Lincoln,  Neb.,  during  the 
week,  instructed  the  jurors  to 
bring  in  a  verdict  of  not  guilty  in 
the  case  of  the  State  against 
Swift  &  Co.  The  packing  com 
pany  has  been  charged  with  fail¬ 
ing  to  brand  the  net  weight  on  the 
packages  of  ham  and  bacon. 
Judge  Cornish  declared  that  the 
police  power  of  the  State  could 
not  be  extended  to  the,  labeling 
of  provisions,  and  he  declared  the 
net  branding  clause  of  the  State 
pure  food  law  unconstitutional. 
The  State  will  appeal. 


WE  nw  SET  100  DBS 


We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  yon  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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The  Boston  Retail  Grocers’  As¬ 
sociation  are  waging  a  good  fight. 

They  are  de- 

N«t  Weight  on  manding  of  their 
the  Labels.  Legislature  a  law 
branding  all 
package  goods  with  their  net 
weight.  Opposition  is  developing 
from  wholesale  grocers  and 
manufacturers,  on  the  ground  of 
the  extra  trouble  and  expense  in¬ 
volved. 

To  sell  package  goods  un¬ 
branded  of  any  weight  is  unques¬ 
tionably  profitable  to  manufac¬ 
turers.  fefad  it  not  been  the  Na¬ 
tional  Biscuit  Co.  would  not  have 
withdrawn!  from  a  western  State 
rather  than  put  the  net  weight  of 
its  packages  upon  the  labels. 
Some  manufacturers1  sell  a  pack¬ 
age  as  three  pounds  which  is  three 
pounds  gross.  This  palpable  fraud 
they  excuse  on  the  ground  that 
they  are  following  a  custom  of  the 
trade,  and  that  the  consumer 
understands.  Admittedly  the 
practice  has  become:  so  common 
as  to  be  almost  a  custom  of  the 
trade,  but  assuredly  the  consumer 
does  not  understand. 

Other  manufacturers  do  not 
brand  their  packages  with  any 
weight  whatever,  but  use  pack¬ 
ages  that  look  to  hold  about  a 
pound,  though  really  holding 
some  ounces  less.  These  manu¬ 
facturers  know  perfectly  well  that 
buyers  of  such  packages  believe 
they  are  getting  pounds  or  half- 
pounds,  as  the  case  may  be. 


While  technically  clear  of  blame, 
they  are  nevertheless  morally 
guilty  of  perpetrating  a  fraud 
upon  the  community. 

It  is  an  unanswerable  proposi¬ 
tion  that  the  buyer  of  a  package 
product  is  entitled  to  know,  in  ad¬ 
vance  of  purchasing,  what  he  is 
getting.  And  unless  manufac¬ 
turers  realize  that  they  have  bene¬ 
fited  through  fraud  and  are  unwill¬ 
ing  for  that  reason  to  relinquish 
it,  the  “Grocery  World’’  cannot 
see  that  there  can  be  any  reason 
for  not  telling  them. 


The  back-down  of  the  Federal 
Food  and  Drug  Board  on  the 
question  of  an 

Fooiiihneii  original  package 
Exposed.  __  shows  what  gross 
blundering  or  ar¬ 
bitrary  indifference  to  law  has 
dominated  the  decisions  of  that 
body  on  certain  phases  of  the 
Federal  food  law.  As  pointed  out 
last  week,  the  Board,  or  perhaps 
more  correctly,  Dr.  Wiley,  made 
an  original  decision  as  to  what 
constituted  an  original  package, 
and  which  was  therefore  within 
the  Federal  law’s  jurisdiction. 
This  decision  was  directly  in  vio¬ 
lation  of  established  law.  The 
Board  has  itself  proved  this  by 
promulgating  an  entirely  con¬ 
trary  definition  within  the  last  few 
days. 

There  was  no  excuse  for  this 
at  all.  The  Federal  Board  has  a 
solicitor;  the  books  were  open  to 
him,  and  he  could  not  have 
framed  that  original  definition  had 
he  examined  them.  As  a  matter 
of  fact,  however,  he  probably  did 
examine  them,  but  was  likely 
dominated  by  Dr.  Wiley  against 
his  judgment. 

The  following  extract  from  the 
decision  now  made  is  worthy  of 
note : — 

This  definition  of  original  un¬ 
broken  package  was  inserted  in  the 
regulations  for  the  purpose  of  facili¬ 
tating  the  administration  of  the  act. 

It  was  intended  to  be,  or  at  all  events 
is,  a  guide  to  the  inspectors  who  pur¬ 
chase  the  samples  throughout  the 
United  States,  as  to  the  nature  of  an 
original  unbroken  package.  Upon 
the  basis  of  this  regulation  the  in¬ 
spectors  have  collected  a  large  num¬ 
ber  of  samples,  but  when  ah  exami¬ 
nation  of  some  of  the  cases  has  been 
made,  with  prosecutions  in  view,  it 
has  been  found  that  no  action  could 
be  taken  because  the  package  bought 
was  not  an  original  package,  though 
apparently  so’  upon  a  reasonable  in¬ 
terpretation  of  the  regulation. 
Furthermore,  the  Department  is  ad¬ 
vised  that  the  food  commissioners  of 
some  of  the  States,  guided  by  a 
literal  interpretation  of  the  regula¬ 
tion,  have  refrained  from  enforce¬ 
ment  of  their  laws  upon  all  packages 


apparently  embraced  within  its 
terms. 

This  shows  more  clearly  than 
anything  else  the  effect  of  the 
Board’s  ignorant  or  arbitrary  ac¬ 
tion.  The  entire  operation  of  the 
food  law,  it  seems,  has  been  seri¬ 
ously  embarrassed  by  this  most 
foolish  and  groundless  attitude. 


Every,  one  who  knows  Secre¬ 
tary  Smedley,  of  the  Philadel¬ 
phia  Retail  Gro- 

Th*  Retracted  cers’  Association, 

Charge  Agalnit  . 

Secretary  Smedley.  ktlOWS  him  tO 

possess  a  per¬ 
sonal  record  as  stainless  as  newly 
fallen  snow.  During  twenty 
years’  service  as  secretary  of  the 
largest  retail  grocers’  association 
in  the  country,  with  opportunities 
unlimited  for  graft  and  “money 
on  the1  side,”  no  whisper  was  ever 
breathed  against  him  until  the 
foul  Montgomery  story  was 
started  on  the  greased  path  that 
speeds  every  lie  told  against  the 
character  of  a  hitherto  honest 
man. 

Secretary  Smedley ’s  friends, 
and  those  who  do  not  even  know 
him  but  believe  in  fair  play,  will 
read  with  satisfaction  the  corh- 
plete  retraction  by  the  author  of 
the  only  charge  that  has  ever 
been  made  against  Mr.  Smedley’s 
integrity.  They  will  probably 
also  be  glad  to  keep  in  mind  the 
wholesale  grocery  firm  whose 
partner  is  responsible.  The  mem¬ 
ber  of  the  firnu  of  William  Mont¬ 
gomery  &  Co.  who  told  this  lie 
was  compelled  to  admit  that  his 
charges  had  no  ground  whatever. 
Doubtless  he  will  hesitate  before 
he1  flings  any  more  accusations  of 
felony  about  the  trade. 

The  incident  furnishes  a  con¬ 
vincing  illustration  of  two  things : 
First,  that  some  men  cannot 
fight  fair ;  and  second,  that  a  fight 
started  in  utter  unfairness  is 
bound  to  be  waged  in  unfairness. 


There  is  one  thing  to  be  said  for 
the  protective  tariff  which  one  of 
the  great  political 
To  Avoid  th«  parties  decries  as 

Tariff.  being*the  greatest 

possible  enemy  to 
the  people  at!  large:  it  certainly 
has  increased  to  some  extent  the 
manufacturing  industries  of  the 
country.  Foreign  manufacturers 
who  have  coveted  the  fertile 
American  market,  but  who  when 
they  paid  the  high  tariff  found 
themselves  unable  to  compete 


with  American  manufacturers, 
have  located  factories  in  this 
country. 

At  the  present  time  a  member 
of  the  Swiss  chocolate  firm  of 
Tobler  &  Co.  is  in  this  country 
looking  for  a  site  for  a  chocolate 
manufactory.  The  United  States 
uses  a  very  large  quantity  of 
Swiss  milk  chocolate,  or  did  be¬ 
fore  the  recent  advance  in  price, 
and  were  it  not  for  the  tariff  the 
consumption  would  be  much 
greater.  Hence  the,  plan  to  es¬ 
tablish  a  domestic  plant. 

For  a  long  time  Lea  &  Perrin’s 
Worcestershire  sauce  has  been 
compounded  in  this  country  from 
ingredients  blended  in  the  old 
country.  This  to  get  the  benefit 
of  a  tariff  which  is  lower  on  the 
bulk  ingredients  than  on  the  bot¬ 
tled  sauce.  Other  instances  are 
at  hand.  Turkish,  Egyptian  and 
Russian  cigarettes  cost  in  their 
own  countries  very  little  money. 
A  Russian  cigarette  which  costs 
in  Russia  12  cents  for  a  box  of  10 
costs  when  imported  into  this 
countfy  and  after  it  has  paid  the 
tariff  about  40  cents  for  10.  Natu¬ 
rally  this  has  greatly  reduced  the 
possible  consumption,  and  in 
order  to  get  around  it  at  least 
three  of  the  largest  manufacturers 
of  Turkish  and  Egyptian  cigar¬ 
ettes  have  within  the  last  few 
months  located  branch  factories 
in  this  country. 

This,  of  course,  does  not  answer 
the  argument  which  the  enemies 
of  the  tariff  make  against  it — it 
is  simply  cited  to  show  that  there 
is  at  least  one  way  to  climb  a  high 
tariff  wall. 


Kellogg  Toasted  Corn  Flake  Co. 

Circulates  Falsehood. 

Tells  Consumers  that  Grocers  are  Re¬ 
fusing  to  Sell  Its  Goods  Because 
Substitutes  Pay  Better  Profit. 

The  Toasted  Corn  Flake  Co., 
which  is  seriously  feeling  the  re¬ 
sentment  of  several  hundred 
Philadelphia  retail  grocers  at 
being  deprived  of  the  right  to  buy 
direct,  has  descended  to  false¬ 
hood  in  an  effort  to  stem  the  tide 
which  is  flowing  away  from  its 
goods.  In  large  numbers  the  fol¬ 
lowing  circular  has  been  distribu¬ 
ted  among  Philadelphia  con¬ 
sumers  : — 

Be  sure  you  get  what  you  ask  for — 
Kellogg’s  Toasted 
CORN  FLAKES 
are  being  boycotted  by  some  certain 
retail  grocers  and  taken  off  the 
shelves  and  put  out  of  sight.  You 
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I  A  Study  in  Moral  Cowardice  | 

T  *j« 


ask  why?  the  answer,  more  profit 
in  substitutes.  Your  grocer  can  get 
them  for  you  if  you  insist,  if  he  re¬ 
fuses  telephone  or  write  to  our  local 
representative  (E.  W.  Murphy,  401 
Mariner  and  Merchant  Building, 
Main  69  on  the  Keystone;  Lombard 
212  on  the  Bell)  giving  your  name 
and  address  and  also  your  grocers’ 
and  we  will  see  that  you  are  supplied 
with  Kellogg’s. 

Toasted  Corn  Flake  Co. 

Battle  Creek,  Michigan. 

The  statement  contained  in  this 
circular  that  grocers  are  refusing 
to  sell  Kellogg’s  Toasted  Corn 
Flakes  because  they  can  make 
more  profit  on  substitutes  is  a 
falsehood,  and  was  known  to  be  a 
falsehood  when  circulated.  The 
Kellogg  people  know  perfectly 
well  that  the  grocers  are  fighting 
them  because  they  have  been 
robbed  of  a  right  which  belongs 
to  them  by  every  dictate  of  justice 
and  logic. 

When  a  party  to  a  controversy 
begins  to  lie  he  always  shows  the 
weakness  of  his  case  and  the 
depth  of  his  extremity. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  month*’  trial  lor  10  cent* 


This  is  a  study  in  moral  cow¬ 
ardice,  referred  for  such  effect  as 
it  may  have  to  all  men  every¬ 
where  who  believe  in  disbursing 
the  square  deal. 

In  another  column  is  reported 
an  incident  in  the  local  warfare 
between  the  organized  jobbers 
and  the  retail  buying  exchanges 
over  the  latter’s  right  to  buy  di¬ 
rect  from  the  manufacturer. 

One  phase  of  that  incident  has 
been  saved  for  more  extended 
treatment  here. 

One  of  the  concerns  which  have 
refused  to  sell  the  Philadelphia 
Retail  Grocers’  Association 
further  goods  direct  is  the  Natu¬ 
ral  Food  Co.,  manufacturers  of 
Shredded  Wheat  Biscuit.  This 
concern  is  represented  in  Phila¬ 
delphia  by  one  Andrew  Ross,  who 
has  naturally  been  forced  to  as¬ 
sume  rather  a  prominent  part  in 
the  discussion  of  his  employer’s 
action. 


The  first  thing  that  counsel  for 
Mr.  Smedley  did  after  the  execu¬ 
tion  of  the  latter’s  affidavit  that 
all  gf  Mr.  Montgomery’s  state¬ 
ments  were  false,  was  to  go  to  Mr. 
Ross  and  lay  both  the  Stout  and 
Smedley  affidavits  before  him. 

He  read  them  carefully,  and  the 
following  dialogue  then  ensued: 

Mr.  Buckley — Are  the  statements 
contained  in  Mr.  Smedley’s  affidavit 
true,  Mr.  Ross  ? 

Mr.  Ross — Absolutely,  so  far  as  I 
am  concerned.  I  never  even  sus¬ 
pected  the  Retail  Grocers’  Associa¬ 
tion  of  giving  rebates  on  Shredded 
Wheat  Biscuit ;  in  fact,  I  am  con¬ 
vinced  that  they  did  not.  I  never 
asked  Mr.  Smedley  to  make  any  affi¬ 
davit,  and  he  never  made  any. 
Furthermore,  so  far  as  my  knowl¬ 
edge  goes,  the  Association  was  not 
cut  off  for  any  such  reason. 

The  truth  thus  being  estab¬ 
lished  Mr.  Ross  was  asked  to 
sign  the  following  typewritten 
statement : — 

To  Whom  It  May  Concern : — 

I  have  read  the  statements  alleged 
to  have  been  made  by  one  George 
Montgomery  and  contained  in  an 


affidavit  made  by  Oliver  Stout,  Jr., 
on  February  17,  1908.  I  have  not, 
as  representative  of  the  Natural 
Food  Company,  at  any  time  accused 
the  Philadelphia  Retail  Grocers’  As¬ 
sociation  of  giving  rebates  on 
Shredded  Wheat  Biscuit,  and  have 
not  at  any  time  requested  William 
Smedley,  Secretary,  or  any  other 
representative  of  the  said  Associa¬ 
tion,  to  make  an  affidavit  that  such 
rebate  had  not  been  given.  To  the 
best  of  my  knowledge  and  belief  the 
Natural  Food  Company  declined  to 
accept  further  direct  orders  from  the 
Association  for  an  entirely  different 
reason. 

This,  it  will  be  noted,  follows 
almost  verbatim  the  language  Mr. 
Ross  used  in  corroborating  the 
Smedley  affidavit.  Mr.  Buckley 
was  therefore  greatly  surprised 
when  Mr.  Ross  showed  reluctance 
to  sign  it.  The  conversation  that 
ensued  is  reported  in  practically 
the  exact  words  in  which  it  oc¬ 
curred  : — 

Mr.  Ross — I  can’t  sign  this  until 
I  investigate  the  thing.  I  think  Mr. 
Stout  is  all  mixed  up  in  his.  facts. 
I’ll  have  to  see  Mr.  Montgomery. 

Mr.  Buckley — But  what  effect  can 
your  investigation  have  upon  this 
statement?  Even  if  you  found  the 
Stout  affidavit  to  be  a  tissue  of  lies, 
it  wouldn’t  make  the  statement  you 
are  asked  to  sign  any  the  less  true. 
You  have  already  said  these  things 
are  true,  what  possible  reason  can 
exist  for  not  signing  them? 

Mr.  Ross — Well,  I  don’t  want  to 
get  in  it. 

Mr.  Buckley — You  are  in  it,  and 
this  will  not  get  you  in  any  further. 


Why  They  Couldn’t 
Get  It  Again 

There  is  as  much  difference  in  bacon  as  there  is  in  human  character. 

You’ve  sold  bacon  that  your  customers  went  wild  over.  They  asked  for  it  again,  but  you 
couldn’t  give  it  to  them  because  you  had  bought  more  in  the  meantime  and  it  wasn’t  the  same. 

Sell  Star  Sliced  Bacon  and  your  customers  will  ask  for  it  again,  too,  and  this  time  you 
can  give  it  to  them,  for  Star  Bacon  never  varies. 

Always  tender,  young,  delicious. 

No  waste  in  package  goods. 

armourA  company 


c 
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Your  store  ought  to  be  lighter  at  night  than 
in  the  day  because  at  night  the  light  is  all  in¬ 
side,  in  daytime  it  is  all  outside. 

Is  it  ? 

A  store  that  at  night  is  only  “as.  light  as 
day”  would  probably  show  up  rather  darkly. 
Stores  that  are  brilliant  and  cheery  are  literally 
brighter  than  day. 

A  few  electric  lights  properly  disposed,  will 
make  your  store  inviting  and  attractive — the 
lack  of  them  will  make  a  cold  and  gloomy 
place  that  repels  everybody. 

Take  it  up  with  us. 

The  Philadelphia  Electric  Co. 

TENTH  AND  CHESTNUT  STREETS 


irr7== 


Friend  Dealer: 

If  you  know  any  woman 
who  is  so  senseless  as  to  spend 
hours  over  a  steaming  washtub, 
just  tell  her  to  quit.  She  will 
thank  you  for  the  helpful  news, 
that  Fels-Naptha  soap  means 
a  half  day’s  work,  needs  no 
hot  water  and  little  rubbing. 

The  woman’s  in¬ 
terest  is  your  in¬ 
terest  I 


i 


How  can  you  refuse  to  do  such  a 
simple  act  of  fairness? 

And  then  came  out  the  real  rea¬ 
son  : — 

Mr.  Ross — Smedley  is  fighting  us. 
Why  should  I  do  this  for  him? 

Mr.  Buckley — I  don’t  ask  you  to 
do  it  for  him  or  for  me.  Do  it  for  • 
yourself;  to  satisfy  your  own  con¬ 
science  and  to  give  Smedley  a  square 
deal.  — 

Mr.  Ross — I  don’t  see  any  question 
of  square  deal  about  it. 

Mr.  Buckley — You  don’t?  Mr. 
Smedley’s  integrity  has  been  attacked 
through  the  statements  made  by  Mr. 
Montgomery.  He  is  endeavoring  to 
vindicate  himself.  You  can  help  him 
by  simply  writing  the  truth.  I  can’t 
show  your  verbal  statement,  but  I 
can  show  one  in  writing,  and  in  a 
matter  of  this  kind  five  written  lines 
are  ten  times  as  strong  as  the 
verbal  report  of  a  dozen  conversa¬ 
tions.  To  let  any  personal  or  busi- 
nes  antagonism  come  into  the  matter 
at  all  is  too  small  to  be  worthy  of 
you ! 

Mr.  Ross — But  what  is  its  pur¬ 
pose? 

Mr.  Buckley — If  you’ll  pardon  me, 
its  purpose  is  not  for  you  to  con¬ 
sider;  that’s  for  Mr.  Smedley.  The 
only  thing  you  can,  fairly  ask  your¬ 
self  is,  is  this  statement  which  you  are 
asked  to  sign  true?  If  it  is,  and  you 
have  already  said  it  was,  then  I  sub¬ 
mit  that  there  can  be  no  honest, 
manly  reason  for  refusing  to  sign  it. 

Mr.  Ross  (very  uneasily)  )  I  feel  as 
if  I  should  like  to  investigate  the 
matter  first. 

Mr  .  Buckley — Investigate  what? 
There’s  nothing  to  investigate  so  far 
as  you  are  concerned.  The  only 
thing  I  ask  you  to  sign  is  a  state¬ 
ment  that  you  instantly  admitted  was 
true. 

Mr.  Ross  (apologetically)— But 
the  truth  often  looks  harsh  without 
explanation. 

Mr.  Buckley — This,  however,  is 
not  susceptible  of  any  explanation. 
Either  it  is  true  or  false.  You  have 
already  said  it  was  true.  Where’s 
any  room  for  explanation? 


By  this  time'  Mr.  Ross  was 
laboring  visibly  in  the  trough  of 
extreme  embarrassment.  He  is  a 
shrewd  man  and  he  knew  that  he 
had  no  logic  to  support  him ;  that 
the  minute  he  admitted  the  truth 
of  the  statement  he  was  asked  to 
sign,  all  decent  reason  for  not 
signing  it  disappeared.  In  short, 
he  realized  perfectly  that  he  was 
doing  a  mean  thing  in  denying  to 
Mr.  Smedley  his  share  of  a  square 
deal,  and  to  do  him  justice  he  was 
not  comfortable. 

His  parting  statement  was 
“now,  remember  I  don’t  refuse  to 
sign  it ;  I  only  say  I  won’t  sign  it 
to-day.”  He  was  at  once  asked 
to  name  a  time  when  he  would 
say  finally  yes  or  no,  and  he  did 
name  the  next  afternoon,  inquir¬ 
ing  carefully  if  Mr.  Buckley 
would  be  in  his  office  at  that  time. 
The  time  arrived,  but  not  so  any 
message  from  the  valorous  Ross. 

So  that  the  vindication  which 
has  been  obtained  for  Mr.  Smed¬ 
ley  was  secured  without  any  aid 
from  Mr.  Ross ;  in  fact  it  was  se¬ 
cured  against  his  opposition  so 
far1  as  he  could  make  opposition. 

All  of  which  seems  to  show 
that  while  shredded  wheat  biscuit 
may  nourish  the  body,  associa¬ 
tion  with  it  does  not  necessarily 
nourish  the  higher  qualities  of 
straightforward  manhood. 

E.  J.  B. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  Is  best 
sxplained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
<  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vennontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir-— I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place.  , 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 

Prmi  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 

f°r  g°jkjwon,t  ask  for  t00  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckbnridge. 


Pepper. 

Pepper  is  a  general  term  used 
for  various  hot,  pungent  and  aro¬ 
matic  pods,  berries,  fruits  or 
seeds,  obtained  from  plants  of  the 
genus  Piper. 

In  the  Middle  Ages  all  im¬ 
ported  aromatic  spices  were  desig¬ 
nated  “pepper,”  and  in  many  cases 
used  as  money  in  the  payment  of 


tolls,'  etc.,  hence  the  custom  of 
pepper-corn  rentals. 

The  natural  family  of  these 
piperaceae  is,  however,  limited  to 
four  plants  only,  of  which  Piper 
nigrum  (black  pepper),  Piper 
longum,  more  recently  named 
Chavica  Roxburghii  (long  pepper, 
although  this  latter  has  really  no 
connection  with  pepper),  are  the 
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only  kinds  employed  for  ordinary 
dietetic  and  culinary  purposes. 
The  others,  Piper  cubeba  and  Ar- 
tanthe  elongata,  are  chiefly  con¬ 
fined  to  medicines,  while  C.  fasti- 
giatum  (cayenne  or  capsicums), 
although  often  called  peppers,  are 
really  not  from  pepper  plants  at 
all.  The  nomenclature  as  to  pep¬ 
per  is,  in  fact,  often  at  fault,  and 
very  little  is  known  of  the  chemis¬ 
try  of  pepperworts.  On  distilla¬ 
tion  with  water,  however,  they  all 
yield  a  volatile  and  colorless  oil, 
very  similar  to  the  oils  of  turpen¬ 
tine,  lemon  and  orange,  but  with 
taste  and  smell  of  pepper.  Black 
and  white,  although  different  in 
commerce,  are  both  produced 
from  one  and  the  same  plant  and 
are  just  the  same  growth.  The 
outer  skin  of  the  corn  being  re¬ 
moved  by  decortication  changes 
the  darker  into  the  whiter  article. 

Want  of  space  forbids  any 
lengthy  advertency  here  to  the 
numerous  commercial  varieties, 
but  more  detailed  information  re¬ 
garding  the  various  products 
passing  under  the  name  of  pepper 
will  be  found  under  the  following 
headings : — • 

Black  Pepper,  White  Pepper, 
Long  Pepper,  Penang  Pepper, 
Nepaul  Pepper,  Jamaica  Pepper, 
Capsicums  and  Chillies,  Carda¬ 
moms  or  Elatchee,  Cubebs  or 
Bennin  Pepper,  Grains  of  Para¬ 
dise  (Guinea  Grains)  or  Malagu- 
eta  Pepper,  Pimento  or  Allspice. 

They  are  all  stimulants  of  diges¬ 
tion,  but  in  large  doses  are  apt  to 
provoke  internal  inflammation. 


Pickled  Limes. 

These  are  mostly  importec 
from  Brazil  in  small  kegs  of  about 
7  pounds’  weight,  and  consist  o: 
the  small-fruited  sweet  lime. 

They  are  about  one-third  the 
size  of  the  common  lemon,  and  o 
a  yellowish-green  color  when  ripe 
but  in  order  to  preserve  the  pleas¬ 
ant  aroma  of  the  rind  they  are 
often  preserved  while  quite  green 

Pickling  Spice. 

Retailers  may  either  buy  this 
ready  mixed  or  prepare  it  for 
themselves.  The  following  are  a 
few  ordinary  mixings  : — 

i.  One  and  a  half  pounds  mus 
tard  seed,  2)4  pounds  black  pep 
per-corns,  i)4  pounds  white  pep 
per-corns,  2  pounds  cayenne  pods 


ginger,  )4  pound  small  mace. 
Total,  14  pounds. 

2.  Two  and  a  half  pounds  mus¬ 
tard  seed,  2  pounds  cayenne  pods, 
2)4  pounds  common  black  pepper¬ 
corns,  i)4  pounds  white  pepper¬ 
corns,  I  pound  long  pepper,  3 
pounds  pimento,  1/  pounds  Ja¬ 
maica  ginger  (No.  2).  Total,  14 
pounds. 

3.  One  and  a  half  pounds  cay¬ 
enne  pods,  2)4  pounds  black  pep¬ 
per-corns  (No.  2),  )4  pound  white 
pepper-corns  (No.  2),  4  pounds 
pimento,  1  pound  long  pep¬ 
per,  3  pounds  mustard  seed,  1)4 
pounds  Jamaica  ginger,  %  pound 
broken  mace.  Total,  14  pounds. 

4.  Two  pounds  cayenne  pods, 
2)4  pounds  black  pepper-corns,  1 
pound  white  pepper-corns,  1 
pound  long  pepper,  3)4  pounds 
oimento,  2  pounds  mustard  seed, 
1)4  pounds  Jamaica  ginger, 
pound  broken  mace. 


Ceylon  Tea. 

The  astonishing  increase  in  the  impor- 1 
tations  into  North  America  of  Ceylon 
tea  has  been  the  marvel  of  contemporary  | 
trade — from  155,000  pounds  in  1890  to 
something  over  24,000,000  pounds  in  | 
1907. 

The  official  figures  show  that  there 
have  been  comparatively  trifling  varia¬ 
tions  in  the  imports  of  all  teas  in  that  I 
period,  except  for  the  Spanish  war  year, 
when  they  fell  to  about  25  per  cent,  be¬ 
low,  and  that  in  which  the  duty  was  I 
taken  off  tea,  when  they  rose  to  about 
11  per  cent,  above  the  normal. 

Ceylon  has  won,  of  course,  upon  its 
merits ;  but  not  whollv.  The  enterpris¬ 
ing  and  enlightened  methods  employed ! 
by  the  planters  ,  in  introducing  their  | 
product  into  various  countries,  have  had 
much  to  do  with  the  winning  of  the  tea  I 
drinkers’  favor  everywhere.  For  ex¬ 
ample,  not  content,  as  have  been  the 
growers  of  other  teas,  to  let  American  | 
consumers  discover  its  merits  for  them¬ 
selves  ;  and  still  less  to  leave  its  middle¬ 
men  to  essay,  unguided  and  unaided,  the  | 
marketing  of  their  comparatively  un¬ 
known  product,  they  early  sent  a  com¬ 
missioner  to  this  country  to  watch  over 
the  stranger’s  fortunes,  and  to  study  the  | 
tastes  and  needs  of  consumers  in  the  dif¬ 
ferent  sections,  that  the  handlers  might  | 
proceed  along  the  lines  of  least  resist¬ 
ance,  and  not  waste  effort  in  the  attempt  | 
to  force  upon  a  locale  a  variety,  or  blend, 
suited  neither  to  its  climate  and  water,  I 
nor  to  the  habits  (which  are  the  result  | 
of  environment)  or  palates  of  its  people. 

The  merchant  will  naturally  prefer  to 
handle  the  goods  that  the  producers  do  I 
not  seem  to  lose  interest  in  when  they 
have  passed  into  his  hands ;  and  the  tea 
drinker  will  buy  with  confidence  a  tea  | 
which  he  had  been  taught  to  believe  is  1 
offered  him  as  a  result  of  exhaustive  I 
knowledge  of  both  his  needs  and  his  | 
tastes. 

The  efficient  work  of  Mr.  Walter  I 
Courtney,  for  the  past  two  years  the  in-  J 
defatigable  commissioner  to  this  country, 
and  the  results  of  that  highly  successful 
work,  as  shown  in  the  figures  of  increase  I 
in  American  consumption  of  this  tea,  are, 
in  themselves,  a  vindication  of  the  Cey¬ 
lon  planters’  business  acumen,  and  of 
their  judgment  in  the  selection  of  lieu¬ 
tenants  for  the  execution  of  their  strafe- 1 
gic  plans  of  campaign.  The  commis¬ 
sioner  has — so  to  speak — absolutely  per- 


2)4  pounds  pimento,  1)4  pounds  ,  vaded  the  ^fe 

long  pepper,  2  pounds  Jamaica  tion,  by  tongue  and  pen,  of  .the  consumer.  I 


Words  ^  Their  Meaning 

Pork  and  Beans  are  sim¬ 
ply  words,  they  don’t  mean 
anything  in  particular — 
except  a  variety  of  goods 
packed  under  this  title  of 
an  equal  variety  of  quality 
and  character. 

Snider’s  Pork  arid  Beans 
mean  much — this  name  on 
a  can  means  that  your  trade 
will  keep  coming  to  you  for 
more.  They  are  put  up 
with  one  idea — to  be  so  un¬ 
usually  good  that  nothing 
else  will  take  their  place.  This  is  the  reason  that 
grocers  everywhere  are  not  asked  for  Pork  and  Beans 
any  more,  but  Snider’s  Pork  and  Beans.  You  will 
get  a  good  understanding  of  the  reason  if  you  will 
serve  a  can  on  your  own  table. 

The  T.  A.  Snider  Preserve  Co. 

Cincinnati,  Ohio 


Our  Grocers’  Fixture  Department  has  the  most  beautiful 
line  of  tin  Spice  Cabinets  you  can  see  anywhere.  Every  one, 
regardless  of  price,  has  that  distinctive  beauty  which  gives 
tone  to  any  store. 

Turn  to  page  15  of  our  Catalogue  No.  4  (Grocers’  Tin¬ 
ware),  See  our  “Persian  Spice  Cabinet’’ — ever  see  anything 
handsomer  ? 

Note  the  seven  compartments,  each  holding  15  pounds, with 
the  patented  revolving  label.  This  bears  the  names  of  eight 
spices — simply  turn  the  label  to  the  one  you  need.  One  par¬ 
ticular  convenience  about  this  cabinet  is  that  you  don  t  have 
to  dig  in  the  top  to  get  out  the  goods.  Each  compartment  has 
a  rolling  door  at  the  base.  Two  scoops  supplied  with  each 
cabinet. 

Write  for  price.  Have  you  sent  for  Catalogue  No.  4  yet  ? 


AMERICAN  CAN  COMPANY 


PAIL5 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


€E5 
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You’re  sure  to  get  Honest  Goods  at  Honest 
Prices  when  you  buy  your 


HARDWARE 


from  us. 

More  than  a  century’s  record  for  honesty  and  square  deal¬ 
ings  ought  to  count  for  something. 

Help  to  keep  us  in  business  for  another  century. 

JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


REGARDLESS 


of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 


INDEXED  COUPON  BOOKS 


and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 


100,000  MORE  BOOKS 
SOLD  IN  1907  ThAN  1906 


Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 


J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


Put  in  a  stock  of  the 


NEW  FIVE-POUND  PACKAGES 


DEPENDABLE 


MILLBOURNE 


FLOUR 


and  watch  how  quickly  it  goes.  And 
remember  always  that  the  quality  is 
better  than  ever.  All  jobbers. 


MILLBOURNE  MILLS 

Phil&.delphi&. 


308  BOURSE 


THE  GROCERY  MARKETS 


Tea. 


The  tea  market  is  unchanged 
throughout.  Thq  demand  shows 
some  improvement,  though  is  not 
yet  equal  to  normal.  Prices  rul¬ 
ing  show  no  change  whatever 
from  the  list  of  a  week  ago. 

Coffee. 

The  Rio  and  Santos  coffee  mar¬ 
ket  is  very  soggy  and  dull. 
There  have  been  large  sales  of 
options  during  the  week,  but  they 
are  accounted  for  by  speculative 
switches  from  March  to  later 
months.  They  have  not  been  in 
any  sense  bona  fide  sales  and  so 
do  not  evidence  any  improvement 
in  market  conditions.  The  re¬ 
ceipts  of  Brazil  coffee  at  primal 
points  were  some  time  ago  about 
400,000  bags  behind  the  receipts 
up  to  the  same  period  of  the  1906 
crop,  which  aggregated  10,000,000 
bags.  They  have  increased,  how¬ 
ever,  until  they  are  now  ahead  of 
the  1906  receipts.  The  spot  de¬ 
mand  for  coffee  is  moderately 
good,  but  is  wholly  hand-to- 
mouth.  The  close  financial  condi¬ 
tion  and  the  fear  of  the  enormous 
reserve  stocks  held  by  the  syndi¬ 
cate  naturally  preclude  the  carry¬ 
ing  of  large  stocks  by  ordinary 
buyers.  In  spite  of  the  dullness, 
however,  the  price  of  the  better 
grades  of  Santos  is  steadily  ad¬ 
vancing.  A  mild  flat  bean  or 
Mocha  seed  coffee  costs  1  cent  per 
pound  more  than  on  January  1st, 
entirely  because  the  finer  grades 
of  Santos  constitute  a  large  per¬ 
centage  of  the  8,000,000  bags 
which  the  syndicate  has  taken  off 
the  market.  Milds  are  steady  and 
unchanged.  The  market  is  fairly 
strong,  but  holders  are  carrying 
large  stocks.  Java  and  Mocha 
are  steady  and  unchanged. 

Sugar. 

The  market  for  refined  sugar 
advanced  10  points  early  in  the 
week.  The  only  reason  seems  to 
be  a  desire  on  the  part  of  the  re¬ 
finers  to  boom  the  market.  By 
letting  buyers  in  at  the  old  price 
just  before  the?  advance  they  did 
succeed  in  selling  a  large  amount 
of  sugar.  Raws  are  quoted  a 
slight  fraction  higher,  but  not 
sufficient  to  justify  the  advance  in 
refined.  Outside  of  the  demand 
to  escape  the  advance,  sugar  is 
selling  only  very  moderately. 

Syrup  and  Molasses. 

There  is  no  development  of  any 
kind  to  report  in  this  market. 


Glucose  is  unchanged  for  the 
week  and  so  is  compound  syrup. 
The  demand  for  the  latter  is  light. 
Sugar  syrup  is  in  moderate  de¬ 
mand  at  unchanged  prices.  Mo¬ 
lasses  is  unchanged  and  as  to  the 
higher  grades  firm.  The  demand 
is  fair. 

Fish. 

The  demand  for  mackerel  dur¬ 
ing  the  week  has  been  compara¬ 
tively  light.  The  market  is 
strong,  however.  There  is  a 
prospect  of  further  advance  in 
Norway  3s  and  4s,  on  account  of 
scarcity.  Irish  fish  are  still  very 
scarce  and  high.  Shore  fish  are 
moving  out  very  fairly  at  un¬ 
changed  prices.  Cod,  hake  and 
haddock  are  unchanged  and 
rather  quiet.  Salmon  is  steady 
and  unchanged.  Domestic  sar¬ 
dines  are  unchanged  and  not  par¬ 
ticularly  strong.  Imported  sar¬ 
dines  are  strong,  scarce  and  high. 


Canned  Goods. 

Tomatoes  are  unchanged  and 
quiet.  On  spot  the  market  is 
now  about  80  cents  delivered,  and 
the  feeling  seems  to  be  rather 
weak.  Futures  are  quiet  and  un¬ 
changed.  Corn  is  unchanged  and 
in  light  demand.  Some  holders  of 
spot  New  York  State  corn  are 
selling  at  prices  which,  though 
considerably  below  what  they 
some  time  ago  asked,  are  still  a 
good  fair  value.  Future  corn  is 
only  wanted  in  a  small  way.  Peas 
are  quiet,  both  spot  and  future. 
There  would  be  more  demand  for 
future  peas  were  it  not  that  many 
packers  are  sold  up.  Apples  are 
unchanged  and  steady.  Some 
sales  of  Maine  apples  are  being 
made  at  $2.25  for  gallons,  which 
is  a  decline  from  prices  ruling 
some  time  ago.  Eastern  peaches 
are  unchanged  and  dull.  The 
small  Baltimore  line  is  unchanged 
and  quiet.  California  canned 
goods  from  first  hands  are  dull. 


Dried  Fruits. 

Prunes  are  unchanged  in  price, 
but  in  fair  demand.  Some  hold¬ 
ers  express  the  opinion  that  prices 
may  improve  a  little  later. 
Peaches  are  selling  very  fairly  at 
the  d-eclined  prices.  Apricots  are 
scarce  and  dull.  Currants  are  in 
good  demand  at  unchanged  prices. 
Raisins  are  still  soft  and  dull. 
Apples  are  unchanged  and  quiet. 


Beans  and  Peas. 

Pea  beans  are  quoted  at  $2.40 
to  $2.45,  both  on  spot  and  to  come 
forward.  The  market  has  been 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
nd  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
ow-dressing.  What  we  want  is  articles  clearly  describing  window 
isplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
r  original — in  fact,  those  which  have  been  used  successfully  are 
erhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
verage  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
hould  be  addressed  to  the  “Window-Dressing  Department.”  II 
rawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
not  pencil). 


iterfered  with  by  the  coming  into 
he  market  of  imported  beans, 
/hich  for  pea  beans  range  all  the 
/ay  from  $2.10  to  $2.20.  Mar- 
ows  average  $2.25  on  spot,  with 
irobably  5  cents  less  to  come  for¬ 
ward.  California  limas  still  rule 
t  5^2  cents  spot,  with  a  shade 
ess  to  come  forward.  Dried  peas 
>f  all  grades  are  unchanged  and 
n  good  demand. 

Butter. 

The  butter  market  is  steady  at 
1  decline  of  1  cent  from  a  week 
igo.  The  decline  is  due  to  the 
ack  of  demand  from  all  grades, 
rhe  consumptive  demand  for  the 
week  has  not  been  as  good  as  dur¬ 
ing  the  past  month,  and  the  fu¬ 
ture  of  the  market  depends  wholly 
an  what  the  consumptive  demand 
will  do.  The  make  of  fresh  butter 
is  light,  as  is  customary  for  the 
season,  and  the  stocks  in  storage 
are  decreasing  very  fast.  The 
outlook  is  for  no  radical  change 
during  the  week.  If  there  is  any 
change,  however,  it  will  probably 
be  downward. 

Eggs. 

The  egg  market  has  advanced 
about  3  cents  during  the  week, 
and  later  declined  about  the  same 
amount.  The  price  of  eggs  is 
very  uncertain  at  this  season, 
owing  to  the  strong  influence 
which  the  weather  has  upon  the 
market.  The  trade  is  depending 
entirely  upon  the  receipts  of  fresh 
eggs,  which  are  about  normal  for 
the  season.  A  few  cold  days 
would  probably  advance  the  mar¬ 
ket  2  to  3  cents  per  dozen,  while 
a  warm  season  would  have  a  de¬ 
clining  effect.  The  market  is  not 
likely  to  become  steady  until  the 
middle  of  March.  For  the  time 
being  it  ig  a  supply  and  demand 


market  in  a  greater  degree  than 
at  any  other  season. 

Cheese. 

The  cheese  market  is  about  un 
changed  from  a  week  ago.  The 
country  markets  have  hardened 
some,  and  if  anything  the  general 
situation,  is  a  little  firmer,  but 
without  change  in  quotations.  If 
there  is  any  change  it  will  prob¬ 
ably  be  a  slight  advance.  Late- 
made  cheese  is  becoming  scarce 
and  buyers  are  having  to  pay 
more  for  early-made  cheese. 
Storage  stocks  are  decreasing 
satisfactorily.  Skim  cheese  is 
scarce  and  selling  well. 

Provisions. 

The  market  for  smoked  meats 
has  been  stationary  for  the  week, 
and  the  demand  has  been  very 
light.  •  Both  pure  and  compound 
lard  have  declined  Y\  cent  per 
pound,  with  a  light  demand  re¬ 
ported  for  both.  Barrel  pork, 
dried  beef,  and  canned  meats  are 
unchanged  and  in  dull  trade 

Produce. 

York  State  potatoes,  88  to  90 
cents  per  bushel ;  Pennsylvania 
potatoes,  90  to  95  cents  per 
bushel,  demand  good ;  sweet  po¬ 
tatoes,  primes,  $1.25  to  $1.35 
per  basket;  culls,  50  to  60  cents, 
scarce  and  good  demand ;  Ohio 
globe  onions,  75  to  85  cents  per 
bushel ;  York  State,  70  to  75  cents 
per  bushel ;  Texas,  80  to  90  cents 
per  bushel  crate ;  Spanish,  $1.25  to 
$1.50  per  bushel  crate,  demand 
good ;  carrots,  35  to  40  cents  per 
basket,  demand  fair  to  good ;  yel¬ 
low  turnips,  40  cents  per  basket, 
55  to  60  cents  per  bushel ;  white, 
$1.25  to  $1.50  per  barrel,  demand 
fair;  Danish  cabbage,  $9  to  $11 
per  ton,  $2.50  to  $3.50  per  100; 
Savoy,  $1  to  $1.25  per  barrel,  de¬ 


mand  fair;  horseradish,  Western, 
$5  to  $5.50  per  barrel ;  domestic, 
$3  to  $4  per  barrel,  demand  fair 
to  good ;  Pennsylvania  celery,  10 
to  20  cents  per  bunch,  demand 
good;  parsnips,  $1.25  to  $1.50  per 
barrel,  demand  fair;  beets,  $1.25 
to  $1.50  per  barrel,  demand  fair; 
watercress,  $2  to  $3  per  barrel,  de¬ 
mand  fair ;  parsley,  $2.50  to  $3  per 
100  bunches,  demand  good ;  oyster 
plants,  $3.50  to  $4  per  100,  demand 
good. 

Nut*. 

Almonds,  17  to  18  cents  per 
pound;  Brazil,  10  cents  per 

pound;  filberts,  \o]/\  cents  per 

pound;  pecans,  9^  cents  per 

pound ;  walnuts,  12^2  to  14  cents 

per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor ;  peanuts, 
choice,  green,  4  cents  per  puu..d ; 
fancy,  5  cents  per  pound;  jumbo, 
6)4  cents  per  pound ;  roasted, 
choice,  $1  per  bushel;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 

Green  Fruit. 

Bananas,  jumbo,  $1.65  to  $2.25 
per  bunch;  firsts,  $1.25  to  $1.75 
per  bunch;  8-hands,  $1  to  $1.25 
per  bunch ;  7-hands,  65  to  85  cents 
per  bunch ;  6-hands,  5°  to  60  cents 
per  bunch,  demand  fair  for  good 
fruit;  apples,  Greenings,  $3.50  to 
$4.50;  Baldwins,  $2.50  to  $4;  Hul- 
bersons,  $3.50  to  $4 ;  Spy,  $3  to  $4 ; 
Spitz,  $3.50  to  $4-5°;  Kings,  $4  to 
$4.50;  Russets,  $2.50  to  $3,  de¬ 
mand  fair;  California  oranges, 
$2.25  to  $2.75  per  box;  Florida, 
$1.75  to  $2.25  per  box;  India 
River,  $2.75  to  $3.25  per  box,  de¬ 
mand  fair;  grapefruit,  $2.25  to 
$6  per  box,  demand  fair;  pine¬ 
apples,  $2.75  to  $3  per  box,  de¬ 
mand  poor;  lemons,  $2.50  to  $3.25 
per  box,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

The  month  of  February  cer 
tainly  sustained  its  reputation  for 
being  the  dullest  month  of  the 
year  in  the  canned  goods  market 
here,  the  stormy,  freezing  weather 
of  the  last  three  weeks  contribu¬ 
ting  largely  to  make!  it  so.  The 
continued  buying  of  tomatoes  in 
carload  lots  for  immediate  ship 
ment  in  spite  of  the  weather 
shows  that  many  jobbers  are  in 
need  of  that  article,  though  the 
demand  for  them  is  not  sufficient 
to  cause  any  improvement  in 
the  market  prices.  As  a  mat¬ 
ter  of  fact,  the  offerings  con¬ 
tinue  to  be  larger  than  the  de¬ 
mand  at  the  present  prices,  but 
the  packers  seem  content  to  wait 


ARE  YOU  IN  THE  SWIM? 

There  are  millions  and  millions  of 
gas  mantles  used  every  year.  Our 
brands  are  among  the  very  best. 
We  furnish  you  this  beautiful  mantle 
cabinet,  Free  of  Charge,  to  place  in 
your  store  if  you  purchase  from  us  one 
hundred  of  our  mantles,  assorted. 

The  cabinet  holds  just  ioo  mantles. 

Write  at  once  for  prices. 


R.  E.  TONGUE  &  BROS. 

Lamp  Chimneys  and  Gas  Mantles 

Allegheny  Ave.,  Amber  and  Collins  Sts. 
PHILADELPHIA,  PA. 
Branch— NEWARK,  N.  J. 


Oakdale 

Pretzels 

Are  What  You 
Want 

<Jf  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

Cjf  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<|f  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  ®  Susquehanna  Ave. 

Philadelphia,  Pa. 

- - - — 
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until  the  buyers  are  ready  to  take 
them.  Were  they  carrying  the 
quantity  that  they  usually  carry 
at  this  time  in  the  season,  or  if 
the  present  selling  prices  were 
above  the  cost  of  production,  the 
situation  would  be  different, 
doubtless.  No  one  well  posted  in 
the  underlying  conditions  of  the 
general  merchandise  markets  can 
reasonably  expect  the  canned 
goods  market  to  advance  before 
next  spring,  unless  a  decided 
scarcity1  in  some  articles  is  de¬ 
veloped,  as  in  the  case  of  sweet 
potatoes,  which  have  steadily  ad¬ 
vanced  from  $i  per  dozen  at  the 
first  of  the  year  to  $1.25  per  dozen 
now.  Future  tomatoes  apparently 
are  not  attractive  to  the  buyers 
at  this  time,  judging  by  the  small 
demand  for  them,  but  the  packers 
are  also  content  to  await  the  de¬ 
mand  for  them  rather  than  reduce 
their  prices. 

An  increased  demand  for  cove 
oysters  this  week  was  the  result 
of  the  freezing  weather,  which 
caused  a  scarcity  of  the  raw  stock 
and,  the  tendency  at  this  time  is 
toward  a  higher  level  of  prices. 
Outside  of  tomatoes  and  oysters 
there  is  no  demand  for  straight 
carload  lots'  of  any  other  article, 
the  buying  orders  being  usually 
for  small  quantities  of  assorted 
goods  repeated  when  necessary, 
the  same  character  of  buying  as 
prevailed  during  the  previous 
month,  and  the  market  is  in  buy¬ 
ers’  favor. 

At  the  Cincinnati  convention 
the  committees  of  the  National 
Wholesale  Grocers’  and  National 
Canners’  Associations  could  not 
agree  upon  a  uniform  contract  for 
the  sale  of  “futures.”  The  job¬ 
bers  expressed  their  decided  pref¬ 
erence  for  a  100  per  cent,  delivery 
contract  without  any  ifs,  ands  or 
buts  about  it,  such  as  is  given  by 
the  Baltimore  canners.  All  of  our 
contracts  for  futures  call  for  the 
full  delivery  of  the  quantity  sold, 
and  not  one  of  them  has  ever  been 
the  subject  or  cause  of  a  dispute 
between  the  buyer  and  the  seller 
since  the  selling  of  futures  was 
first  started. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

This  week  one  year  ago  we  re¬ 
ported  that  75  per  cent,  of  the  fu¬ 
ture  business  had  been  booked  for 
1907  pack.  At  this  writing  it  is 
questionable  whether  10  per  cent, 
of  the  futures  of  1908  have  been 
sold,  that  is,  taking  for  granted 
that  there  will  be  as  large  a  sale 
of  futures  as  the  year  previous. 
Of  course,  with  the  future  market 
one  year  ago’  7^2  cents  less  than 
the  spot  market  at  the  same  time, 
there  may  be  reason  to  conclude 
that  the  sale  of  futures  will  not  be 
so  heavy  this  year.  At  the  same 
time,  while  those  who  trade  in 
futures  in  the  past  have  had  their 
“experience,”  nevertheless,  not¬ 


withstanding  all  this,  there  will  in 
all  probability  be  a  number  of  fu¬ 
ture  transactions  this  year  for  No. 
3  standard  tomatoes  under  pack¬ 
ers’  label,  1908  packing,  at  80 
cents,  seems  to  be  as  the  likely 
settling  price,  and  when  the  cost 
of  packing  is  compared  with  1907 
there  is  little  argument  warrant¬ 
ing  a  shading  of  this  figure,  con¬ 
sequently  the  seller  and  buyer 
who  wishes  to  trade  will,  in  all 
probability,  accept  80  cents  as  the 
meeting  ground  and  the  next  two 
weeks  will,  it  is  probable,  produce 
a  volume  of  transactions  on  this 
basis,  which  will  be  more  than 
satisfactory  to  those  interested. 
It  would  be  wise  for  those  who 
purchase  below  this  figure  to  con¬ 
sider  well  the  responsibility  of  the 
seller  before  they  attach  too  much 
confidence  to  delivery  during 
packing  season,  providing  the  to¬ 
mato  market  should  at  that  time 
do  the  unexpected  thing,  as  it  is 
accustomed  to  do,  much  to  the 
chagrin  of  those  who  are  on  the 
wrong  side  of  the  fence. 

Spot  corn  continues  in  fairly 
good  request,  especially  for  the 
shoepeg  variety,  which  is  held  in 
exceedingly  light  supply  owing  to 
the  light  pack  of  1907  and  the  con¬ 
tinued  popularity  of  this  favored 
commodity  in  large  consuming 
centres  partial  to  this  particular 
kind.  Southern  packed  Maine 
style  continues  quiet  and  un¬ 
changed  from  last  advices. 

Future  corn  continues  to  sell, 
especially  for  the  shoepeg  variety 
and  brands  of  favor  and  note 
which  buyers  are  accustomed  to 
handle  in  their  respective  markets. 
A  liberal  placing  of  orders  of  this 
kind  has  continued  in  evidence 
this  week,  and  some  of  the  largest 
packers  are  reporting  their  posi¬ 
tion  as  sold  up  or  nearly  so  as  far 
as  these  brands  are  concerned. 
But  little  interest  has  been  shown 
in  future  Southern  packed  Maine 
style,  and  both  packer  and  jobber 
continue  to  seem  at  sea  as  to  the 
future  trend  of  this  article. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 


Spices. 

The  full  list  has  been  in  good 
demand  throughout  the  week. 
Considerable  activity  has  been 
noted  in  China  cassia,  nutmegs 
and  gingers. 

Pepper  has  been  steady  and  in 
good  demand.  Foreign  markets 
are  unquestionably  firmer  on  all 
grades.  With  light  stocks  and 
small  arrivals,  we  look  to  see  spot 
prices  advance,  and  in  our  opinion 
purchases  made  now  will  prove  to 
buyers’  advantage. 

Cloves  rather  quiet,  but  un¬ 
changed.  As  stated  in  a  recent 
letter,  it  is  hard  to  predict  the  fu¬ 
ture  of  this  spice. 

Pimento  (Allspice). — Good 
quality  is  very  firm.  Some  poor 
grades  have  been  offered  at  a 


slightly  lower  price,  but  the  qual¬ 
ity  is  hardly  satisfactory  for  job¬ 
bing. 

Cayennes  firmer  and  in  better 
demand,  although  prices  are  prac¬ 
tically  unchanged. 

Nutmegs  are  fairly  active-  at 
much  higher  quotations.  Grind- 
ing  goods  and  small  sizes  appear 
scarce. 

Cassias. — Canton  China  rolls 
are  practically  out  of  stock.  Mar¬ 
ket  value  is  therefore  firm. 
Other  grades  run  changed. 

Ginger  steady.  New-crop  Ja¬ 
maica  goods  have  advanced.  For¬ 
eign  markets  are  much  higher 
than  here. 

Seeds. — Caraway  is  active  at 
high  price.  Poppy,  coriander  and 
celery  are  unchanged  during  the 

week. 

Sage  and  sweet  herbs  un¬ 
changed  and  in  fair  demand. 

McCormick  &  Co. 

Baltimore,  Md. 


Imported  Fish  Products. 

Holland  herrings  are  in  very 
good  supply,  selling  slowly  and 
prices  very  much  in  buyers’ 
favor. 

Scotch  herring  dull  and  prices 
lower.  Large  fulls  are  selling 
fairly  well  and  stocks  have  been 
somewhat  reduced. 

Irish  herrings  are  in  good  de¬ 
mand  and  in  short  supply. 

Iceland  fat  herrings,  which  are 
.of  exceptionally  fine  quality  this 
season,  are  selling  very  freely, 
owing  to  their  very  low  price. 

Irish  mackerel  are  scarce  and 
in  fair  demand. 

Norway  mackerel  are  in  very 
much  better  demand  and  stocks 
have  been  gradually  reduced. 
Prices  are  firmer  and  are  likely  to 
go  higher  as  Lent  approaches. 

Imported  Oil  Sardines. — There 
is  no  change,  in  the  situation. 
There  are  no  French  sardines  in 
the  market,  except  a  few  boneless 
y2s  and  %s;  and  Portuguese  sar¬ 
dines,  of  which  a  few  shipments 
have  arrived,  are  in  very  good  de¬ 
mand  and  selling  readily  at 
slightly  higher  prices. 

Sprat  s. — Unfortunately  the 
catch  continues  to  be  a  failure, 
and  unless  there  is  a  change  for 
the  better  very  soon,  we  are  ab¬ 
solutely  sure  to  have  a  shortage 
of  sprats  this  season. 

Norway  smoked  sardines  con¬ 
tinue  in  steady  and  good  demand. 

Stockfish  selling  quite  freely  at 
unchanged  prices. 

Olive  oil  very  strong  and  in 
good  demand. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


Forbes  Coupon  Books  are  made  of 
good  material,  are  substantially  bound  and 
well  perforated.  The  accuracy  of  every 
book  is  guaranteed.  Three  different  peo¬ 
ple  count  the  coupons  in  every  book  be¬ 
fore  order  is  shipped. 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


MA  Af|  A  DAY  TO  SALESMEN  SURE. 

j,j0  bonds.  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Live  salesmen 
act  quickly.  Give  past  and  present  lines 
handled.  Dept.  B 

Boston  Piano  and  Music  Co. 
Willard  P.  Main.  Mgr.  Iowa  City,  Iowa 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  ii  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C.  SHAFER  CO. 

516-18-20  Lexington  St.,  Baltimore,  Md. 


Fresh 

Cod 

Steak 


This  is  one  of  the  finest 
codfish  products  ever  packed 
— Tadisman  Cod  Steak 

Not  cured  but  fresh.  Packed 
in  Newfoundland.  Cooked 
and  read}’  to  eat  cold,  when 
the  tin  is  opened,  or  can  be 
served  hot. 

Packed  full  weight,  one 
pound  tins,  no  bones  or  skin 
— clean,  tender,  delicious. 

Nearest  Swift  branch  or  us 
direct.  You  can  sell  this. 

SWIFT  &  COMPANY 

Gloucester,  Mass. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Island  Heights,  N.  J.,  Feb.  15,  1908. 
Editor  Science  of  Advertising. 

Dear  Sir : — We  have  been  much 
interested  in  your  column  of  the 
“Grocery  World,”  and  have  gained  a 
great  deal  from  your  criticisms. 
We  issue  once  a  month  a  sheet  the 
size  of  the  one  herein  inclosed  and 
at  this  time  of  the  year  find  that  it 
assists  us  in  preparing  our  stock  for 
the  busier  season.  We  have  derived 
more  benefit  from  one  worded  in  the 
manner  of  this  sheet  than  any  other 
form  we  have  used  and  will  be  glad 
to  read  your  opinion. 

Yours  truly, 

Stanwood  Bros, 

Messrs.  Stanwood  Bros,  in¬ 
closed  two  copies  of  a,  circular 
measuring  7^2.  x  11  inches.  The 
paper  used  is  rather  poor ;  I  should 
improve  that.  A  few  cents  per 
thousand  would  do  it.  Here  is 
the  reduced  reproduction  : — 


I  note  these  correspondents’ 
statement  that  they  have  gotten 
better  results  out  of  a  circular 
worded  this  way  than  out  of  any 
other  form  they  have  used.  I 
wish  I  could  know  what  forms 
they  have  used,  because  this  form 
might  be  better  than  any  of  the 
others  and  still  not  be  the  best 
possible  form.  Those  who  read 
this  department  know  pretty  well 
by  this  time  that  the  form  of  ad¬ 
vertising  is  not  my  favorite  by 
any  means.  For  simple  price-list 
advertising,  however,  nothing  can 
be  better,  because  it  shows  the 
regular  and  the  cut  price  and  so 
makes  the  reduction  clear  and  at¬ 
tractive.  That  is  probably  the 
reason  why  Stanwood  Brothers 
have  gotten  results  from  this  form 
of  advertising — they  have  made 
their  sales  on  price  and  not  on 
the  identity  or  quality  of  the  arti¬ 
cle.  Incidentally,  that’s  a  very 
dangerous  thing  to  do,  because  it 
binds  a  man  to  always  sell  at  cut 
prices. 

*  *  * 

I  want  to  rub  that  in  a  little. 
What  Stanwood  Brothers  ought 


STANWOOD  BROS. 
..February  Bargain  Sheet.. 


The  month  when  every  one  likes  to  get  as  much  as  is  possible  for  the  dollar.  Every  year  we  get 
in  some  specials  for  this  month  and  offer  to  you  at  bargain  prices  because  we  know  that  you  appreciate 
it.  At  the  reduced  prices  named  in  this  sheet  the  goods  are  sold  for  Cash  at  time  of  purchase  *>r  on 
delivery 


VanCAMP  MILK 

regular  10c  gc 

SHOES 

BARGAINS  FOR  EVERYBODY 

MENS  HIGH  CUT  BLUCHERS 
regular  $3.50  2.75 

FORCE 

regular  15c  llc 

EVAP.  APPLES 

regular  ISc  I?Jc 

ZEST 

regular  10c  7c 

MENS  STANDARD  WORK  SHOES 
regular  $1.75  1-48 

EVAP.  PEACHES 

regular  22c  |7c 

TOASTED  CORN  FLAKES 
regular  10c  7c 

LADIES  FINE  QUALITY  SHOES 
at  other  places,  $2.25  1.50 

CANNED  CORN 

regular  10c  Tfc 

GUSTO 

regular  10c  7C 

R.  &  G.  CORSETS 

regular  $1.00  92c 

CANNED  TOMATOES 
regular  10c  gc 

QUA.  WHEAT  BERRIES 
regular  10c  gc 

VANILLA  or  LEMON  EX¬ 
TRACT;  regular  10c  'Jc 

NEW  STOCK  LADIES  MUSLIN 
NIGHT  DRESSES  AND  UNDER¬ 
WEAR. 

koRN  KINKS 

regular  5c  3C 

SALT  PORK 

best  '.ve  ever  had  1  (c  lb. 

CLOSING  OUT  WINTER  STOCK 
OF  UNDERWEAR  AT  COST. 

KETCHUP 

regular  10c  gc 

BUTCHERS  LARD 
regular  14c  |j2c 

FROSTILLA  to  keep  your  hands  soft. 
Cures  chapped  hands, regular  25c  22c 

LOOSE  SWEET  PICKLES 
regular  6c  frc 

MACARONI 

regular  10c  gc 

COLGATE'S  TALCUM  POWDER 
regular  25c  14c 

ORANGES 

regular  25c  20c 

POTATOES 

regular  50c  basket  45  c 

WHITE  PINE  SYRUP  WILL  CURE 
THE  MOST  STUBBORN  COUGH. 

lOc  25c  sizes 

CHINA  NEST  EGGS 
regular  3c  jjc 

PEANUT  BUTTER 
regular  10c  "Jc 

SWEET,  ORR  &  CO.  TROUSERS, 
a  few  pairs  extra  large  size ;  regular 

$2.00  1.50 

HEAD  LIGHT  OIL 
regular  12c  JJc 

GLAUBER  SALTS 

for  horses ;  regular  10c  3c 

Prices  named  on  this  sheet  are 

for  the  month  of  February  only. 

HOODS  SARSAPARILLA 
regular  $1.00  73c 

NEW  STOCK  INFANTS  SHOES, 
LACE  and  BUTTON. 

Send  your  orders  to  us  and  we 

will  deliver  the  goods. 

MIXED  NUTS 

regular  20c  |  »£c 

Orders  for  Sea  Side  Park  will  be  de¬ 
livered  to  the  Island  Heights  station. 

STANWOOD  BROS.,  ISLAND  HEIGHTS 


to  think  of  is  not  so  much  the  get¬ 
ting  of  temporary  results,  though 
I  admit  they  are  highly  desirable 
as  far  as  they  go.  They  ought  to 
think  first  of  making  their  adver¬ 
tising  build  up  and  increase  their 
business  permanently.  When  they 
put  forward  the  price  as  their 
chief  attraction,  as  in  this  circular, 
what  are  they  doing?  They  are 
teaching  their  customers  to  think 
first  of  price ;  to  look  always  for 
a  low  price  bait.  I  don’t  believe 
this  is  healthy  for  any  business. 
If  you  have  never  educated  your 
trade  to  consider  anything  else 
but  price,  all  your  advertising 
capital  at  once  disappears  the 
minute  you  begin  to  sell  at  regu¬ 
lar  values.  On  the  other  hand, 
if  you  have  pushed  quality  and 
price,  the  price  at  once  becomes 
.secondary  to  quality,  and  so  long 
as  you’ve  got  quality  you’ve  al¬ 
ways  got  something  to  talk  on.  I 
advise  the  Stanwoods  to  think 
this  over;  it  goes  to  the  very  root 
of  success  in  the  advertising  busi¬ 
ness. 

*  *  * 

I  can’t  but  think  this  advertis¬ 
ing  is  much  too  laconic  to  get  the 


best  possible  results.  For  ex¬ 
ample,  they  advertise  “Ketchup, 
regular  10-cent,  8  cents.”  Not 
even  the  brand  is  named.  Even 
if  nothing  more  than  “White  Pine 
Syrup  will  cure  the  most  stub¬ 
born  cough”  is  used  it  is  some¬ 
thing  which  pushes  in  the  adver¬ 
tisement.  “Ketchup  8  cents”  is 
almost  worthless  as  an  advertise¬ 
ment.  Hardly  anybody  buys  sim¬ 
ply  “ketchup”;  they  want  a  given 
brand. 


EXCLUSIVE 

AGENCY 

to  the  right  grocer 
inftowns  where 

Goff’s 

Cough 

Syrup 

is  not  sold. 
Write  for  special 
proposition. 

S.  B.  Goff 
&SonsCo. 

CAMDEN 
NEW  JERSEY 

Established  1872 


E-C  Corn  Flakes  ana  E|-0-See 

ARE  GUARANTEED 
and  comply  with  the  Pure  Food 
Law  of  Pennsylvania,  as  well  as 
the  National  Pure  Food  Law. 


E=C  CORN  FLAKES 

is  prepared  by  the  famous  Egg- 
O-See  Process,  which  brings  out 
the  wholesome,  natural  flavor  of 
the  grain. - 

No  Artificial  Flavoring  of  Any  Kind  is  Used 

Egg=0=See  Cereal  Co. 

QUINCY  CHICAGO  BUFFALO 

_ 
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To  the  Trade: 

ARE  YOU  STOCKING 

CEYLON 

TEA? 

IF  NOT,  WHY  NOT? 

Are  you  not  aware  of  the  fact  that  it  is 

Rapidly  Displacing  Other 
Teas  Here,  as  Abroad  ? 


CONSULT  THESE  FIGURES: 

IMPORTATIONS  OF  CEYLON  TEA  INTO 
NORTH  AMERICA. 

1902 . .  ^s. 

1906  . * . •  •  22,769,876  lbs. 

1907  (Est.)  OVER  24  MILLIONS  OF  POUNDS. 


CAUSES  OF  WONDERFUL  GROWTH  IN  FAVOR: 

Superior  Flavor. 

Superior  Stimulating  Powers. 


Pennsylvania  Food  Department’s  ImpreS' 
sions  of  Breakfast  Foods 


Chief  State  Chemist  Frear  Tells  What  He  Found  to  Criticize 
in  Examining  Nearly  One  Hundred  Samples  of  Cereals. 
Finds  Many  Manufacturers’  Claims  Exaggerated.  Rolled 
Oats  Seem  to  Stand  Best. 


The  most  exhaustive  report  of 
Dr.  William  Frear,  chief  Penn 
sylvania  State  chemist,  upon  the 
purity  and  general  character  of  a 
large  number  of  breakfast  foods 
examined  recently  has  been 
printed  in  pamphlet  form  by  the 
Pennsylvania  Dairy  and  Food 
Department.  A  copy  has  been 
sent  to  the  “Grocery  World,” 
and  a'  perusal  of  the  comprehen¬ 
sive  work  reveals  some  interest- 
j  ing  reflections  upon  the  methods 
of  the  largest  cereal  manufac- 
turejs  in  the  country.  Dr.  Frear 
sums  up  his  conclusions  as  fol¬ 
lows  : — 

The  results  of  this  investigation 
show  clearly  that  the  materials  used 
in  preparing  the  cereal  breakfast 
foods  are  wholesome  grains  or  some 
of  their  more  valuable  products,  and 
that  the  addition  of  bran,  corn  cob, 
corn  stalk,  etc.,  sometimes  said  to  be 
used  as  adulterants,  is  purely  imagi¬ 
nary. 

Furthermore,  the  samples  ex¬ 
hibited  a  good  condition  of  dryness, 
but  many  were  wormy  when  re¬ 
ceived. 

In  general,  they  exhibited  no  evi¬ 
dence  of  the  use  of  bleaching  agents, 
except  in  the  case  of  a  few  pancake 
flours. 

The  test  for  tonic  materials,  such 
as  strychnine,  and  also  for  morphine, 
were  negative. 

On  the  other  hand,  the  net  weights 
contained  in  the  packages  were  most 
variable. 

The  representations  concerning  the 
chemical  composition  and  nutritive 
value  of  the  preparations  were  often 
very  highly  misleading,  and  some¬ 
times  utterly  reckless. 

The  cost  of  these  foods  was  low 
if  they  are  regarded  as  confections 
to  please  the  taste,  but  very  high  if 
thev  be  treated  as  substitutes  for  the 
ordinary  domestic  cereal  products. 


YOUR  CUSTOMER  COULD  AFFORD  TO 
BUY  OF  YOU  A  CEYLON  TEA  OF  TWICE  AS 
HIGH  A  GRADE  AS  ANY  OTHER;  THE  COST 
PER  CUP  WOULD  BE  NO  MORE  BECAUSE 
CEYLON  WILL  MAKE  TWO  TO  ANY  OTHER’S 
ONE.  BESIDES  SHREWD  MERCHANTS  HAVE 
OBSERVED  THAT  CEYLON  BOOSTS  ALL 
THEIR  TRADE;  CONSUMERS  TAKE  ITS  EX¬ 
CELLENCE  AS  AN  EARNEST  OF  ALL  THEIR 
GOODS. 


According  to  the'  report,  the 
State  chemist  found  a  large  num¬ 
ber  of  fresh  cereal  samples  which 
had  been  ravaged  by  insects. 
Here  is  what  he  says  on  that 
point : — 

Freedom  from  insect  invasion  and 
destruction  is  an  important  condi- 
iton  for  merchantable  breakfast  food. 
Many  of  the  samples,  when  opened 
for  examination,  were  found  to  be 
infested,  and  many  of  them  exhibited 
evidences  of  very  extensive  destruc¬ 
tion.  This  was  true,  however,  not 
only  of  packages  that  were  mani¬ 
festly  shelf-worn,  but  of  many  that 
were  fresh  in  external  appearance. 
In  view  of  the  fact  that  these  sam¬ 
ples  had  been  shipped  in  the  same 
case  with  many  other  samples  and 
had  necessarily  been  stored  for  a 
time  in  the  same  lock-closets  prior 
to  examination,  and  also  to  the  well- 


known  fact  that  the  insects  causing 
such  destruction  are  able  to  pass 
rapidly  from  package  to  package  and 
equally  well  work  their  destructive 
effects,  it  has  seemed  fairest  not  to 
make  a  specific  report  with  respect  to 
the  particular  samples  found  in¬ 
fested,  lest  injustice  be  done  to  deal¬ 
ers  and  manufacturers  whose  goods 
were  sound  when  sold  to  the  agents. 

The  State  chemist  gives  rolled 

oats  a  rather  good  send-off  in  his 

report.  He  says: — 

The  results  from  the  examination 
of  rolled  oats  show  in  brief  that  the 
samples  do  not  contain  excessive 
moisture  and  that  they  possess  Tiutri- 
tive  value  fully  equal  to  that  of  aver¬ 
age  oat  kernels.  In  common  with 
other  breakfast  foods  they  were  ex¬ 
amined  to  determine  whether  or  not 
they  had  been  bleached  by  the  use  of 
sulphurous  acid.  This  examination 
showed  no  trace  of  this  bleaching 
agent. 

The1  weights  of  the  package  show 
a  very  general  departure  from  the 
ordinary  units  of  one  pound,  two 
pounds,  etc.,  but  no  instance  of  false 
labeling  as  to  package  weight  was 
found  among  the  oat  products. 

Grave  charges  of  exaggerated 

claims  are  made  against  several 

wheat  products: — 

The  claims,  on  the  labels  of  some 
packages  of  wheat  products  call  for 
comment:  No.  3.687,  Pettijohn’s 

Breakfast  Food :  The  label  says, 
“It  is  particularly  adapted  for  chil¬ 
dren  and  persons  of  sedentary 
habits  *  *  *  Each  grain  of  wheat 
is  freed  from  the  indigestible  outer 
covering.”  The  first  statement  is 
doubtless  based  upon  the  fact  that 
foods  made  from  entire  wheat  are 
more  laxative  than  those  prepared 
from  the  inner  portions  of  the  en¬ 
dosperm.  It  should  not  be  under¬ 
stood  that  such  preparations  as  No. 
3,787  are  medicinal. 

No.  2,657,  Cream  of  Wheat:  The 
label  says,  “Cream  of  Wheat  *  *  * 
contains  a  very  large  percentage  of 
gluten.”  The  analysis  of  other  fa¬ 
rinas  show  the  lack  of  foundation  for 
this  vague  statement. 

No.  2,673.  Pillsbury’s  Best  Cereal: 
This  is  misbranded,  in  that  the  label 
on  the  package  claims  for  the  pre¬ 
paration  a  content  of  17  per  cent, 
albumen  and  salts,  whereas  only 
11.43  per  cent,  of  protein  and  ash  is 
present. 

No.  2,689.  Pillsbury’s  Vitos  Wheat 
Food :  Misbranded  in  that  the  label 
claims  16.64  per  cent,  of  proteids  and 
3.62  per  cent,  of  fat,  whereas  only 
12.69  and  0-98  per  cent,  respectively 
were  found.  _ 

No.  3.71S,  Parched  Farinose:  Side 
label  reads,  “Rich  in  gluten,  germ, 
nitrates,  fat  and  phosphates.”  The 
term  “nitrates”  is  doubtless  used 
here  in  an  obsolete  sense  referring 
to  all  nitrogenous  compounds.  If 
nitrates  were  present  in  large 
amount,  they  would  be  undesirable 
constituents.  The  phosphoric  acid 
content  was  0.365  per  cent.,  about  the 
same  as  in  many  other  germ-contain¬ 
ing  wheat  products. 
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Crispy 

Cereal 


Toasts 


On  Top 

“Malta -Vita”  has  always  been 
the  “top  notcher”  Wheat  Flake. 


“Malta -Vita”  Corn  Flakes  have 
just  been  pronounced  by  experts 
the  “top  notcher”  Com  Flake — 
and  they  ought  to  know. 


An  Easy  Seller ! 


It’s  the  biggest  10c  p’k’ge  on  the 
market — 36  p’k’g’s  to  a  case  —  you  can  sell  it  on 
the  reputation  that  “Malta-Vita”  has  always  had. 


Free  Deal 


Until  April  15th  order  all  corn— all  wheat — or  assorted  as  desired  and  get 

1  case  free  with  7 

With  7  cases  1  case  free,  equivalent  to  $2.36  net  per  case 
“  5A  “  M  “  “  “  “  2.36  “  “  “ 


3'/2  “  'A  “  “  “  “  2.45  “  “ 

iyA  “  A  “  “  “  “  2.45  “  “ 

A  “  }i  “  “  “  “  2.45  “  “ 

Regular  prices  $2.85  per  case  —  $2.75  in  5  case  lots. 

Order  thro*  your  Jobber. 


THalta^Pita^ureTood  Ca. 


Battle  Creek,  Mich, 


IN  WRITING  TO  HDVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD' 


22 


GROCERY  WORLD 


No.  3,725,  F.  S.  Wheat  Farina : 
The  label  claims  the  presence  of 
“nitrates”  like  that  of  No.  3,718. 
The  same  comment  applies.  _ 

No.  3,727,  Wheat  Farina,  is  a  trifle 
under  the  declared  weight.  In  gen¬ 
eral,  the  farinas  are  cracked  wheat 
endosperm,  more  or  less  freed  from 
bran  coats,  free  from  fine  flour,  and 
containing  more  or  less  of  the  germ. 
Some  are  cooked  or  parched,  others 
are  sold  raw. 

The  remaining  wheat  preparations 
are,  with  a  few  exceptions,  flaked 
and  cooked,  with  or  without  added 
sauces  or  flavoring  materials.  Their 
analysis  show  them  to  be  made  from 
whole  wheat  or  some  of  its  products. 

The  following  comments  are  made 
for  the  individual  cases  whose  labels 
appear  to  require  it: — 

No.  2,688,  Mapl-Flake:  Claims 
treatment  with  a  blend  of  cane  and 
maple  syrups.  The  truth  of  this 
claim  is  not  readily  determined  by 
analysis.  Some  cane-sugar  is  pres¬ 
ent,  however  introduced. 

No.  3,688,  Holland  Rusk:  The 
label  states  in  large  letters,  “Made 
in  Holland,”  under  a  device  repre¬ 
senting  a  Dutch  windmill ;  though  in 
small  type,  it  is  made  known  that 
Holland,  Mich.,  is  meant.  The  label 
is  misleading  and  the  goods  are  re¬ 
ported  as  “misbranded,”  under  Sec¬ 
tion  6,  paragraph  4,  of  the  Act  of 
June  1,  1907.  (See  also  United  States 
Regulation  17,  (e),  (g),  (h)  and  19, 
(b).) 

No.  3,706,  Dr.  Price’s  Wheat  Flake 
Celery  Food :  The  label  says, 
“One  package  contains  as  njuch  food 
value  (nourishment)  as  three  loaves 
of  bread  *  *  *  It  is  a  natural  food 
product,  as  the  whole  wheat  kernel 
is  used  *  *  *  It’s  the  only  cereal 
food,  when  eaten  daily,  that  helps  to 
regulate  the  bowels  *  *  *  All  indi¬ 
gestible  matter  removed.” 

The  flavor  of  celery  is  not  at  all 
pronounced.  Home-made  bread  con¬ 
tains  on  the  average  35  per  cent,  of 
water;  the  net  dry  mattter  in  the 
package  of  this  wheat  flake  prepara¬ 
tion  is  11.72  ounces;  the  digestibility 
and  nutrient  composition  of  bread  is 
no  whit  inferior  to  that  of  wheat 
flake  preparations ;  hence,  the  total 
weight  of  bread  corresponding  to  the 
dry  matter  in  this  flake  food  would 
not  exceed  16  ounces,  which  if  di¬ 
vided  between  three  loaves  would, 
if  the  label  statement  were  true  make 
each  loaf  weigh  only  a  trifle  over 
5  ounces.  The  usual  market  loaf 
sold  for  7  cents  weighs  18  to  24 
ounces,  those  sold  for  5  cents  weigh 


12  to  15  ounces.  The  statement  “All 
digestible  matter  removed,”  is  untrue 
and  misleading.  Bran  and  hairs  are 
present,  and  the  amount  of  fibre  is 
up  to  the  average  for  flaked  wheat 
preparations.  The  statement  respect¬ 
ing  its  being  “the  only  cereal  food 
that  helps  to  regulate  the  bowels,”  is 
likewise  untrue  and  misleading. 

No.  3,719  will  be  discussed  in  con¬ 
nection  with  the  so-called  “malted” 
foods. 

No.  3,735,  Hardyfood  i  The  label 
states,  “Hardyfood  is  brain,  nerve 
and  muscle  food.  It  enriches  and 
purifies  the  blood,  assists  digestion 
and  builds  up  the  entire  system  *  *  * 
Hardyfood  is  made  from  the  choic¬ 
est  selected  grains  and  cereals  *  *  * 
All  those  portions  of  the  grains  and 
cereals  which  tend  to  produce  harm¬ 
ful  results  are  removed,  and  only  the 
nerve,  brain,  bone,  and  muscle  food 
retained.  It  is  the  only  food  from 
which  the  excess  of  starch  and  glu¬ 
cose  has  been  removed,  making  it 
especially  beneficial  for  those  with 
impaired  digestion.  One  box  of 
Hardyfood  contains  more  nutrition 
than  five  pounds  of  the  best  beef.” 

The  fourth  sentence  of  the  quota¬ 
tion  is  very  general,  but  implies  that 
all  the  bran  has  been  removed. 
That  this  is  not  the  case  is  proven  by 
the  microscopic  examination,  which 
shows  outer  bran  coat  tissue,  and, 
by  the  chemical  analysis  which 
shows  as  much  fibre  present  as  the 
average  flaked  wheat  product  con¬ 
tains.  The  fifth  sentence  also  is 
very  general,  and  misleading. 
Starch  is  present  in  abundance,  as 
the  iodine  reaction  shows,  and  the 
analytical  data  indicate  that  it  con¬ 
tains  more  starch  and  related  bodies 
than  the  average  flaked  wheat  pre¬ 
paration.  The  sixth  sentence  is 
equivalent,  since  the  package  of  this 
food  contained  twelve  ounces,  to  a 
declaration  that  one  pound  of  Hardy¬ 
food  contains  more  nutrition  than  six 
and  two  thirds  pounds  of  the  best 
beef.  Medium  fat  round  steak  has 
92.8  parts  of  edible  substance  com¬ 
posed  of  water,  60.7  per  cent;  pro¬ 
tein,  19  per  cent;  fat,  12.8  per  cent; 
ash,  1  per  cent.  It  has  a  fuel  value 
of  895  heat  units  (calorics)  per 
pound. 

Moreover,  the  meat  is  more  highly 
digestible  than  the  average  flaked 
wheat  preparation.  Further  com¬ 
ment  is  probably  unnecessary  to  em¬ 
phasize  the  recklessness  of  the  manu¬ 
facturer  in  his  advertised  claims, 
whether  they  be  judged  on  the  basis 
of  the  composition,  the  digestibility, 


or  the  available  energy  content  of  the 
two  foods. 

No.  3,736,  Orange  Meat:  The 
label  says,  “Every  particle  is  abso¬ 
lutely  digestible.”  The  percentage  of 
fibre  shows  that  even  boiling  acid 
and  alkali  will  not  digest  all  of  this 
food.  In  faqt,  both  the  analysis  and 
the  microscopic  examination  show 
the  presence  of  bran.  The  main 
label  is  misleading  further  in  that  it 
bears  a  legend  as  follows : — 

SAME 

MADE  IN  CANADA, 
thus  implying  a  foreign  origin,  an 
implication  which  the  use  of  the 
word  in  small  type  does  not  correct 
except  after  careful  examination. 
(See  United  States  Regulation  17, 
(h).) 

No.  3,743,  Granos4  Flakes:  Have 
been  deprived  of  the  outer  bran 
coating,  but  otherwise  represent  en¬ 
tire  wheat.  The  labels  says,  “Gran- 
ose  is,  a  perfect  diet  in  cases  of  in¬ 
activity  of  the  bowels  *  *  *  and  will 
not  irritate  the  sensitive  organs  of 
digestion.”  Graham  flour  prepara¬ 
tions,  containing  both  bran  coats,  do 
irritate  some  delicate  digestive  sys¬ 
tems.  It  is  not  certain  that  the  inner 
bran  coats  are  actually  free  from  all 
irritant  quality. 

No.  3,746,  Most:  A  roasted  wheat 
flour  preparation,  with  some  wheat 
hairs,  indicating  the  use  of  other 
than  the  highest  grade  flour  in  the 
preparation. 

As  to  malted  and  predigested 
foods.  Dr.  Frear  has  the  following 
to  say : — 

No.  2,654,  Force:  The  label  says, 
“Prepared  by  a  process  of  careful 
malting  and  heating  *  *  *  Force  is 
food  with  the  indigestible  parts  left 
out  *  *  *  With  Force  the  work  of 
digestion  is  half  done.”  In  my  own 
work,  Force  was  not  included  among 
the  samples  analyzed  to  determine 
the  water-soluble  extract;  but  Mc¬ 
Gill  (Bulletin  No.  84,  Inland  Rev¬ 
enue  Department,  Canada)  found 
29.60  per  cent.,  of  which  7.0  per  cent, 
was  reducing  sugar,  which  shows 
that  the  converting  action  upon  the 
starch  has  progressed  to  an  advanced 
stage.  The  statement  that  the  indi¬ 
gestible  matters  have  been  left  out 
is,  however,  not  true.  The  sample 
contains  wheat  bran  particles,  being 
made  from  the  entire  wheat.  In 
fact,  the  results  of  digestive  experi¬ 
ments  with  Force  (Cf.  Word,  Maine 
Station,  Bulletin  118)  show  that  its 


organic  matter  is  about  as  digestible 
as  that  of  rolled  wheat,  though  its 
protein  is  9  per  cent,  less  digestible; 
that  is,  the  action  of  the  heat  used  in 
cooking  these  flaked  products  acts 
unfavorably  upon  the  protein,  while 
it  makes  the  carbohydrates  more 
soluble  in  water.  What  is  true  of 
Force,  is  true  also  of  the  other  simi¬ 
lar  preparations  tried.  It  is  fair  to 
remember  that  the  adjective  “diges¬ 
tible”  is  used  in  two  senses,  one  re¬ 
lating  to  the  degree  to  which  a  sub¬ 
stance  can  be  digested,  the  other  re¬ 
ferring  to  the  ease  or  comfort  during 
digestion. 

No.  2,669,  Grape-Nuts:  The  fol¬ 
lowing  extracts  are  taken  from  the 
label :  “A  food  for  brain  and  nerve 
centres  *  *  *  In  the  processes  the 
starch  of  the  grains  is  largely  trans¬ 
formed  into  grape  sugar  *  *  *  The 
human  system  will  absorb  a  greater 
amount  of  nourishment  from  Grape- 
Nuts  than  from  a  like  amount  of 
any  other  known  food  *  *  *  Dextrose 
and  grape  sugar,  made  by  special 
treatment  of  entire  wheat  and  barley 
*  *  *  Brain  workers  are  driven  into 
dyspepsia,  nervous  prostration  and 
various  diseases  because  of  the  lack 
of  the  kind  of  food  demanded  by  na¬ 
ture,  from  which  to  rebuild  the  daily 
loss  occasioned  by  brain  and  nervous 
work.  Grape-nuts  furnish,  in  a  con¬ 
densed  form,  these  necessary  food 
elements.” 

The  foregoing  analyses  show, 
however,  that  while  Grape-Nuts  con¬ 
tain  much  dextrin,  the  starch  has  not 
been  largely  converted  to  grape- 
sugar.  If  total  energy  supplied,  or 
total  digestible  matter  be  considered, 
cane-sugar  is  superior  to  Grape- 
Nuts  as  their  source,  and  supplies 
them  more  cheaply.  As  for  the 
other  claims,  it  does  seem  to  be  es¬ 
tablished  that  cane-sugar  and  prob¬ 
ably  dextrose  quickly  renew  the 
vigor  of  tired  muscles ;  it  is  not 
demonstrated  that  dextrin  has  like 
power.  Dried  fruits  are  richer  in 
sugar  than  are  Grape-Nuts. 

Concerning  Grape-Nuts  and 
Force,  certain  correspondents  have 
urged  the  suspicion  that  they  con¬ 
tain  morphine  and  strychnine  re¬ 
spectively.  We  tested  carefully  for 
these  alkaloids  and  found  none. 
Merrill  (Maine  Station)  tested  them 
for  arsenic  and  likewise  failed  to  dis¬ 
cover  any  by  most  delicate  tests. 

No.  3.696,  X-Cel-0  Malted  Wheat 
Food:  The  label  says,  “One  pound 
X-Cel-0  equals  five  pounds  animal 
food.”  This  fiction  has  been  dis¬ 
cussed  in  relation  to  No.  3,735- 


New  Brunswick,  N.  J.,  February  29,  1908. 

THE  MODEL  CASH  GROCERY  STORE.  . 

Gentlemen  : — In  reply  to  your  inquiry  of  recent  date,  we  enclose  a  few  sample  slices  of  sandwich  dried  beef, 
sliced  in  the  highest  style  of  the  art,  sliced  on  Johnson’s  patented  “EVERSHARP.”  These  slices,  thm  as  paper, 
smooth  as  glass,  soft,  moist  and  delicious,  were  cut  the  full  size  of  a  six-pound  knuckle.  The  whole  knuckle  was 

sliced  to  perfection  in  six  minutes. 

I  also  enclose,  in  separate  wrapper,  some  very  small,  very  thin  slices  cut  from  the  meat  that  covers  the  knuckle 
bone  Please  notice  that  the  little  nub  end  of  gristle  and  skin  remaining  unsliced  weighs  less  than  a  quarter 
ounce,  every  particle  of  edible  meat  sliced  up  in  thin,  bright,  salable  slices.  Of  course  we  never  sell  any  one  a 
quarter  pound  of  these  little  slices  ;  but  every  half  or  quarter  pound  we  weigh  up  gets  alike  its  equal  share  ot 

little  and  broad  slices.  , 

Please  note  the  saving  in  time — as  much  work  done  in  six  minutes  as  the  best  circular-knife  machines  can  do 
in  twenty  minutes,  and  then  the  quality  of  our  work — slices  thinner,  smoother  and  more  perfect  than  any  other 
machine  can  possibly  produce.  So  moist,  so  soft,  so  juicy,  so  broad,  so  transparently  thin  they  cause  enthusiastic 
comment  wherever  introduced,  resulting  in  a  large  increase  of  very  profitable  trade. 

We  sell  our  machines  for  forty-six  dollars  on  small  monthly  instalments,  and  every  machine  can  be  depended 
on  to  more  than  earn  its  own  cost.  If  you  prefer  to  pay  cash  we  allow  you  a  liberal  discount.  Hoping  to  receive 

your  order.  Resnectfullv  yours,  A.  W.  JOHNSON. 
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THIS  SPRING  —  FOR  YOU 


What  can  we  do  for  you  this  spring?  Can  you  AFFORD 
not  to  know? 

And  we  make  it  easy  for  you  to  know — in  market  and  at 
home. 

i 

On  our  sample  floors  you’ll  find  every  article  marked  with 
our  only  price  in  plain  figures. 

In  our  new  Spring  catalogue  we  show  the  same  line  com¬ 
plete  and  the  same  guaranteed  net  prices  expressed  in  plain 
figures. 

Come  in  and  look  us  over,  if  you  come  to  market.  We 
won’t  urge  you  to  buy.  All  we  ask  is — an  even  chance. 

And  at  home,  too,  give  us  the  even  chance  of  a  fair  and 
thorough  comparison.  Remember,  our  catalogue  is  designed  to 
make  just  that  kind  of  comparison  EASY. 

Now — tell  us  to  send  our  new  Spring  catalogue  (No.  D656) 
to  YOU. 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUISh  MINNEAPOLIS 

Sample  Houses  :  BALTIMORE  DALLAS 

—  —  ^ 
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No.  3,704,  Malt  Wheat  Biscuit: 
The  label  says,  “This  unique  malt- 
food  alleviated  dyspepsia,  diabetes 
and  sick  headache.”  This  statement 
respecting  the  fitness  of  the  food  for 
diabetes  is  dangerously  misleading. 
That  disease  requires  a  dimunition 
of  the  dextrose-forming  food,  and 
this  preparation  is  as  rich  in  such 
substance  as  wheat  flour  prepara- 
tions.  _  , 

No.  3,705,  Voight’s  Cream  Flakes: 
The  label  says,  “It  is  steam  cooked 

*  *  *  The  steaming  process,  malts  it 

*  *  *  In  a  thoroughly  malted  prepar¬ 
ation  there  can  be  no  starch  to 
cause  indigestion ;  the  heating  con¬ 
verts  the  starch  into  dextrine,  a 
kind  of  sugar  which  is  easily  digested 
and  therefore  agreeable  to  all  stom¬ 
achs.”  These  statements  are  mis¬ 
leading  in  that  they  misuse  the  term 
“malted”  and  imply  that  all  the  starch 
has  been  converted  into  dextrine,  etc. 
In  fact,  there  remains  unchanged  far 
more  starch  than  was  converted. 

No.  3,721,  Korn-Krisp :  The  label 
says,  “Korn-Krisp— malted,  predi¬ 
gested,  thoroughly  cooked  *  *  *  One 
pound  contains  more  real  nutrition 
than  two  pounds  of  the  best  meat 

*  *  *  Hull  has  been  removed,  leaving 
every  particle  perfectly  digestible 

*  *  *  Invalids  and  those  with  weak 
stomachs  and  delicate  systems  can 
eat  it  freely,  because  being  perfectly 
cooked,  and  all  starch  converted  into 
grape  sugar  (predigested).” 

The  analysis  shows  that  it  has 
been  relatively  well  dextrinized,  but 
that  only  a  small  portion  of  the 
starch  has  been  changed  to  grape 
sucar.  The  statement  that  all 
starch  has  been  converted  into  grape 
sugar,”  is  recklessly  made.  No. 
2,661,  Korn-Kinks,  is  made  from 
corn  almost  wholly  freed  from  its 
bran  coats. 

No.  3,722,  Cero-Fruto :  The  label 
“'Fruit  and  wheat  flakes. 


Comparative  nutritive  values:  Cero- 
Fruto,  100  per  cent  *  *  *  Beef  steak 
(lean),  28  per  cent.  *  *  *  Bread,  63 
per  cent.”  No  flakes  of  any  colored 
fruit  were  found,  and  all  particles 
except  those  of  wheat  bran,  were 
rich  in  starch— which  is  not  charac¬ 
teristic  of  fruits.  There  is,  however, 
a  slight  fruity  flavor.  The  compari¬ 
son  of  nutritive  value  requires  no 
discussion  after  what  has  been  said 
on  this  general  subject. 

No.  3,739,  Cero-Nut  Flakes:  The 
label  says,  “Predigested  and  ready 
to  eat  *  *  *  Made  from  nuts  and 
wheat  *  *  *  Being  predigested,  the 
starch  is  thoroughly  eliminated, 
making  this  food  especially  valuable 
to  dyspeptics,  infants  and  persons 
with  weak  starch  digestion.” 

Wheat  tissues  are  abundant,  but 
none  having  characters  of  the  oily 
nuts  were  found  in  the  flakes.  The 
fat  content,  too,  is  very  low.  The 
flakes  evidently  have  been  dextrined 
extensively,  but  not  to  the  destruc¬ 
tion  of  all  starch,  as  the  microscope 
shows. 

As  to  prepared  flours,  the  ex¬ 
amination  reveals  no  misbranding 
with  respect  to  the  species  of 
flour  used,  except  in  cases  which 
have  on  the  principal  face  of  the 
package  in  large  type  the  name 
buckwheat,  though  it  is  explained 
elsewhere  in  small  type  that  the 
articles  are  mixtures  of  buck¬ 
wheat  with  other  flour.  It  is  true 
the  housewife  mixes  wheat 
other  flour  with  buckwheat  in 
preparing  pancake  batter,  but 
this  does  not  prevent  the  labels 


ust  mentioned  from  being  mis- 
eading.  They  are  distinctly  in 
violation  of  the  United  States 
Regulation  17  (h). 

The  acids  of  the  leavening 
agents  were  found  to  be  as  repre¬ 
sented,  usually  phosphoric  acid. 
The  quantity  of  baking  powder 
used  may  be  roughly  approxi¬ 
mated  as  ten  times  the  total  car¬ 
bonic  acid  found. 

Careful  analysis  revealed  no 
trace  of  sulphurous  acid,  used  as 
a  bleaching  agent,  but  several  ex 
hibited  considerable  amounts  of 
nitrous  acid,  which  is  used  for  this 
purpose 

The  sale  of  flours  that  have 
been  bleached  should  not  be  per 
mitted  without  a  proper  declara¬ 
tion  of  this  treatment,  for,  while 
it  may  be  said  that  the  effect  of 
the  treatment  is  an  improvement 
in  the  appearance  of  the  flour,  the 
real  object  is  to  make  possible  the 
sale  as  a  high  grade  article  of 
flour  known  by  its  color  to  be  an 
inferior  product.  It  is  thus  in  vio¬ 
lation  of  the  spirit  of  the  fourth 
article  of  Section  5  of  the  Act  o 
June  1,  1907,  which  defines  a  food 
as  “adulterated”  “if  it  be  mixed, 
colored,  powdered,  coated  or 


stained  in  a  manner  whereby- 
damage  or  inferiority  is  con¬ 
cealed.”  It  is  not  only  in  viola¬ 
tion  of  the  spirit  of  this  article  of 
the  act,  but  also  contrary  to  its 
letter,  if  the  definition  of  the  verb 
“stain”  be  held  to  be  “discolor”; 
that  is,  “to  alter  the  natural  tint 
or  hue.”  United  States  Regula¬ 
tion  12  (e),  embodies  this  view. 
It  says,  “The  term  ‘stain’  includes 
any  change  produced  by  the  addi¬ 
tion  of  any.  substance  to  the  ex¬ 
terior  portions  of  the  food  which 
in  any  way  alters  their  natural 
tint.” 

The  justice  of  this  interpreta¬ 
tion  appears  more  fully  upon  a 
consideration  of  the  claims  upon 
the  labels  of  two  of  these  prepa¬ 
rations  in  question.  That  of  No. 
3,686  says,  “Presto  is  composed  of 
perfectly  milled,  pure  and  highest 
quality  of  blended  winter  wheat 
combined  with  absolutely  pure 
cream  of  tartar  and  soda,  etc.”; 
that  of  No.  3,738  says,  “Mattie 
Mitchell — Cornola  Flour — S  e  1  f- 
rising — Every  article  having  the 
above  trade-mark  is  guaranteed 
to  be  absolutely  pure  and  strictly 
high  grade. 


DOLLARS 


Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 

TO  RETAIL  DEALERS 

as  an  inducement  to  push  the  sales  of  their  goods  to  consumers.  These  certificates  are  given  at  no  increase 
Tn  the  selling  prices,  or  cheapening  of  quality  in  their  products,  but  are  intended  solely  as  a  compensation  for 
yolr  assistance,  and  are  exchangeable  through  us  for  valuable  and  useful  merchand.se,  of  whtch  the  foUowmg 

list  represents  a  few  of  the^  ARTICLES  TO  CHOOSE  FROM 


Pianos 
Coffee  Mills 
Desks 
Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies 
Leather  Goods 
Chinaware 
Cut  Glass 


Silverware 
Strong  Boxes 
Jewelry 
Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


RETAILERS’  POCKETS 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  jn  the  regular  retail  way. 

Write  To-day  for  List  of  Goods  and  Manufacturers 

Manufacturers’  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 
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Written  for  the  “Grocery  World.” 


How  a  Pennsylvania  Store  Turned  the 
Corner  from  Credit  to  Cash 


Well-known  Lancaster  (Pa.)  Grocer  Tells  of  an  Experience 
Fourteen  Years  Ago,  When  He  Changed  a  Credit  Stoie  to 
Cash  Business.  Plan  Threatened  with  Failure  and  Business 
Fell  off  Three-fourths.  Finally  Turned  the  Corner  and 
Has  Been  Prosperous  Ever  Since. 


In  the  “Grocery  World”  of  the 
17th  of  February  is  published  a 
letter  from  Mr.  A.  Russell,  of  Los 
Angeles,  Cal.,  that  he  used  to  turn 
his  business  from  a  credit  to  a 
cash  system. 


from  the  business  centre,  half  a 
block  from  one  of  the  main 
streets.  Our  store  would  be 
called  a  neighborhood  store.  Our 
trade  through  several  specialties 
extended  over  the  greater  part  of 


Established  I860.' 


Important  Notice ! 


To  the  Patrons  of  Swope’s  Store: 

On  and  after  Wednesday,  August  22d,  1894,  all  sales  and  dealings 
will  positively  be  strictly  cash,  and  no  more  credit  will  be  given 
or  accounts  opened  after  that  date.  In  strict  justice  to  our  good 
paying  credit  customers,  as  well  as  for  our  own  protection  and  security, 
we  have  adopted  this  measure.  Great  reductions  on  all  Goods  will 
naturally  follow--as  a  cash  business  will, enable  us  to  sell  at  much 
LOWER  PRICES,  and  be  the  means  of  LARGE  SAVINGS  to  our  patrons. 

Our  present  prices  for  best  quality  of  Goods  are  equalled  by  few 
dealers  and  surpassed  by  none. 

For  upwards  of  30  years,  through  booms  and  panics,  we  have  paid 
one  hundred  cents  on  every  dollar’s  worth  of  goods  we  received,  this 
is  the  highest  guarantee  that  our  stock  s  of  the  first  grade  and 
quality.  Jobbers  and  manufacturers  vie  with  each  other  to  fill 
our  orders  with  the  choicest  Goods  in  the  market. 

Having  a  brisk  and  extended  patronage  beyond  our  locality  in  the 
City,  together  with  a  large  trade  from  the  country,  is  an  assurance 
that  our  stock  is  always  prime  and  fresh. 

As  a  ‘‘credit  business’’  involves  much  labor,  time  and  patience, 
not  to  mention  the  errors,  disappointments,  vexations  and  loss,  we  will 
be  able  to  give  more  attention  and  better  service  under  a  strictly 
' 'CASH  SYSTEM' ’  than  heretofore. 

With  many  thanks  for  the  lucrative  patronage  in  the  past 
(especially  those  who  have  dealt  with  us  so  many  years)  we  hope  that  with 
the  inauguration  of  the  new  system  we  may  merit  your  favor  and  patronage 
in  the  future.  Respectfully  yours, 

ISAAC  SWOPE,  Manager. 

Swope's  Grocery  Store, 

25  Conestoga  St.  ,  Lancaster,  Pa. 


As  a  wish  is  expressed  to  know 
how  the  letter  worked,  we  con¬ 
cluded  to  send  in  a  copy  of  one  we 
used  fourteen  years  ago  to  turn 
our  credit  business  to  a  spot  cash 
basis.  If  our  venture  and  results 
will  be  of  interest  to  your  readers 
you  are  at  liberty  to  publish  them. 

Will  state  first  that  Lancaster 
has  a  population  of  45,000.  We 
are  located  three  and  a  half  blocks 


the  town.  Two-thirds  of  our 
trade  was  cash  and  one-third 
credit.  The  one-third  soured  the 
whole  batch  and  our  returns  were 
very  discouraging. 

For  twenty-eight  years  we  did 
a  credit  business.  Many  of  our 
customers  had  been  regularly  on 
our  books  for  twenty-five  years. 
In  a  few  instances  we  had  three 
generations  of  the  same  family 


The  Lever 


r  That  Moves  = 

t 

Mother’s  Oats 


All  live  grocers  pusli  some  things  more  than 
others.  He  who  has  no  favorite  among  his  goods 
is  never  a  man  who  does  much  business. 

So  yon  will  push  some  one  brand  of  rolled  oats 
more  than  others.  Which  will  it  be? 

Here’s  the  nutshell  claim  of  Mothers’Oats  to 
your  preference : 

Best  oats  made,  therefore  will  suit  consumers 
better ;  we  never  force  you  to  sell  at  a  given  price 
by  advertising  a  price  to  your  customers ;  you  can 
get  12  cents  for  Mother’s  Oats  without  the  least 
trouble;  we  pay  you  a  net  profit  of  one-half  cent 
each  on  all  coupons  you  cash  for  your  customers  ; 
our  premium  plans  are  more  successful  with  con¬ 
sumers  than  any  others  ever  devised. 

Now  ask  other  brands  for  Iheir  story. 

The  Great  Western  Cereal  Co. 

Chicago,  Illinois 


“The  Best  Thing  I 
Ever  Put  in  My  Store 

was  a  McCray  Refrigerator.  It 
attracts  attention  because  of  its 
elegant  finish  and  workmanship. 
It  has  brought  me  new  customers, 
and  it  keeps  my  provisions  in  such 
fresh,  perfect,  condition  that  every¬ 
body  is  anxious  to  buy  them.  ”  , 


McCray 

Grocer’s  Refrig'erators 

cut  down  the  ice  bill.  They  actually  pay  for  themselves  in  the 
ice  they  save.  They  are  built  right,  and  have  a  perfect  circula¬ 
tion  of  pure,  cold  absolutely  dry  air.  They  cool  the  entire  con¬ 
tents  evenly  and  keep  everything  absolutely  dry.  It  is  impos¬ 
sible  for  one  article  to  taint 
another  with  its  odor  of  flavor 
in  McCray  Refrigerators,  be¬ 
cause  there  is  a  constant  cir¬ 
culation  of  cold,  dry  air  which 
keeps  everything  fresh  and 
untainted. 

McCray  Refrigerators  are 
guaranteed  to  give  positive 
satisfaction  in  every  respect, 
and  are  made  in  regular  sizes 
for  immediate  shipment,  or 
built  to  order. 


Write  for  catalog  No. 
65  for  grocers,  or  No.  58  for 
meat  markets  today  and  let 
us  tell  you  why  a  McCray 
Refrigerator  will  be  a  most 
sensible  and  profitable  in¬ 
vestment. 

Write  now  before  you 
forget  it. 
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on  the  books.  Fourteen  years 
ago  we  decided  to  do  a  spot  cash 
business  or  shut  up  shop. 

The  inclosed  circular  we  dis¬ 
tributed  among  our  customers 
and  posted  in  our  store  six  weeks 
before  the  day  set  to  inaugurate 
the  cash  system.  This  gave  all  a 
chance  to  prepare  for  the  new 
order  of  business.  What  was  col¬ 
lectable  on  the  books  would  be 
collected.  What  couldn’t  might 
go  by  the  board,  but  not  another 
cent  added  to  it. 

The  announcement  raised  a 
bigger  storm  among  our  trade 
than  we  expected.  Instead  of  tak¬ 
ing  kindly  to  the  change  all  were 
more  or  less  offended.  Nearly  all 
the  prompt  and  good-paying  cus¬ 
tomers  quit  dealing  with  us  at 
once,  and  many  never  returned. 
Only  the  slow  and  “paid  on  ac¬ 
count”  kind  remained  until  the 
last  credit  day. 

By  the  22d  of  August,  1894,  our 
business  dropped  to  one-quarter 
of  what  it  had  been  before  we 
made  our  cash  announcement. 
We  expected  our  trade  to  fall  off 
one-half,  as  many  of  our  credit 
people  often  bought  for  cash,  and 


we  would  have  been  well  satisfied 
with  that  if  all  cash. 

For  weeks  the  cash  venture 
hung  at  a  dead  balance.  Then 
slowly  she  swung  towards  cash. 
In  less  than  six  months  our  cash 
business  increased  25  per  cent, 
over  our  former  credit  business, 
and  by  the  end  of  our  cash  year 
50  per  cent.,  and  is  still  rising. 
Now,  nearly  fourteen  years,  our 
business  is  still  spot  cash  and  is 
all  we  could  desire.  Our  only  re¬ 
gret  is  that  we  ever  did*  a  credit 
business. 

For  several  years  many  custom¬ 
ers  tried  to  break  our  cash  rules — 
took  offense  and  never  came  back 
to  us  again.  Our  success  had 
been  so  unqualified  that  it  gave 
uS  little  concern.  New  faces  ap¬ 
pear  in  our  store  every  day. 
There  is  none  of  that  close-easy 
familiarity  that  a  credit  system 
entails  and  so  fatal  to  a  successful 
business.  Every  sale  is  cleaned 
up  and  done  with  right  then  and 
there.  No  annoying  disagreeable 
aftermath. 

Lower  prices,  which  we  could 
well  afford  under  a  cash  system, 
and  our  specialties,  together  with 
a  little  backbone,  did  the  trick. 


We  used  no  premiums,  coupons 
or  gifts;  never  solicited  one  cent’s 
worth  of  trade. 

We  keep  the  store  clean  and 
cash — that  brings  the  answer. 

If  our  experience  will  be  of  any 
benefit  to  any  fellow  grocer  we 
shall  be  very  glad,  for  we  know 
the  sorrows  and  troubles  of  a 
credit  grocer. 

Isaac  Swope. 
Lancaster,  Pa.,  Feb.  24,  1908. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question :  A.  S.  Shull,  Martin’s 
Creek,  Pa. — I  have  been  a  sub¬ 
scriber  to  the  “Grocery  World” 
for  many  years — never  have  asked 
for  any  give-for-nothing  informa¬ 
tion  but  now  take  the  liberty  to 


do  so.  A  owes  B  for  labor  $10. 
B  owes  A  a  promissory  note  of 
$20.  B  is  a  doubtful  payer.  Can 
A  offset  his  labor  bill  on  the  note 
he  holds  against  B,  or  must  he  (it 
being  labor)  pay  the  $10  and  take 
his  chances  of  ever  getting  the 
note  paid? 

Answer. — The  answer  to  this 
question  depends  on  whether  the 
note  is  due  or  not.  If  both  debts 
are  due,  one  can  be  set  off  against 
the  other.  There  is  no  indebted¬ 
ness  on  a  promissory  note,  how¬ 
ever,  until  the  note  is  due.  If  A’s 
cash  debt  to  B  is  due  to-day,  Feb¬ 
ruary  25th,  and  B’s  note  to  A  is 
not  due  until  March  1st,  there  can 
be  no  set-off,  because  under  the 
law  B  owes  A,  at  this  time,  noth¬ 
ing.  My  advice  to  this  corre¬ 
spondent  is  to  delay  the  payment 
of  the  $10  until  the  note  is  due, 
and  then  it  can  be  set  off  against 
the  other  debt. 


How  many  of  you  have  taken  advan¬ 
tage  of  the  offer  made  by  S.  B.  Goff 
&  Sons  Co.,  of  Camden,  N  .  J.  ?  All  that 
have,  appreciate  by  this  time  the  benefits 
it  contains.  Those  that  have  not  do  not 
realize  exactly  what  they  are  missing. 
To  the  up-to-date  storekeeper  70  per 
cent,  is  an  attraction,  and  that  is  what 
the  firm  offers.  Remember,  GofFs  rem¬ 
edies  are  standards,  and  are  sold  by 
14,000  grocers. 


Make  Your  Coffee 
Trade  Open  Its  Eyes 


Is  your  coffee  trade 
a  little  languid?  Intro¬ 
duce  a  new  coffee  with 
a  new  point,  and  see  it 
open  its  eyes  and  stir 
itself. 

Our  Moco  =  Mo,  for 
instance,  about  which  the  famous  Moco=Mo  coffee  from  all  other 
catch  line  has  been  written —  package  coffees  sold — the  hot 
“The  coffee  in  the  bag,  the  bag  roasted  coffee  is  first  sealed  in 
in  the  carton.”  That  means  the  bag  and  the  bag  is  then 
the  condition  that  differentiates  sealed  in  a  carton.  Result — 


but  open  a  package  be¬ 
fore  your  customer,  the 
delightful  aroma  will 
tell  a  better  story  for 
the  doubly-sealed  pack¬ 
age  than  we  can. 

Retails  at  25  cents. 

The  John  H.  Fitch  Coffee  Co. 

Importers,  Roasters  and  Jobbers  of 
High-grade  Coffees 

YOUNGSTOWN,  OHIO 


THE  Corn/* 

"WlTHpUT  Huli 


The  Pressing  &  Orr  Co. 

NORWALK,  OHIO 


Like  to  Eat  Husks? 

A  meal  of  corn  hulls  would  be  like  a  meal  of  husks,  and  yet  every  brand  of 
corn  but  Winorr  cans  the  hulls  with  the  kernels.  Naturally  not  as  bad  as  the 
hulls  alone,  but  it’s  common  sense  that  it  takes  away  some  of  the  goodness. 

A  special  process  we  have  removes  the  hulls  from  the  corn  w  e  afterv  ar 
pack  under  the  brand  Winorr.  The  result  is  a  brand  of  unequalled  tenderness, 
succulence  and  deliciousness.  Try  this  on  your  trade. 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vegetables,  moist  and 

condensed  Mince  Meat,  Catsup  and  Salad  Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United  States. 
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What’s  a  Fair  Profit? 

I  wish  some  of  you  fellows  with 
a  conscience  would  tell  me  what’s 
a  fair  profit. 

I  confess  I  can’t  get  at  any  sort 
of  standard. 

A  lot  of  us  here  in  Pennsyl¬ 
vania  are  afraid  these  thieves  who 
built  the  State  Capitol  are  going 
to  get  off  because  about  the  only 
thing  they’ve  been  able  to  prove 
on  ’em  so  far  is  that  they  took 
about  a  thousand  per  cent,  profit. 

I  asked  a  lawyer  up-State  the 
other  day: — 

“Is  it  a  crime  to  take  a  big 
profit  ?” 

“Certainly  not,”  was  his 
answer;  “who’s  to  say  whether 
it’s  fair  or  unfair?  There’s  no 
standard.” 

That’s  exactly  what  puzzles 
me — what’s  fair  profit  and  what’s 
unfair?  Is  it  possible  to  take  such 
a  big  profit  that  it  amounts  to  rob¬ 
bery  ? 

I’ve  discussed  the  question  a 
whole  lot  with  a  whole  lot  of 
people,  but  I'  can’t  get  any  real 
light  on  it. 

I  know  how  you  fellows  make 
up  your  profits — you  figure  out 
your  cost  and  then  add  on  what 
you  think’s  fair.  But  you  may 
think  50  per  cent.’s  fair,  while  an¬ 
other  man  in  the  same  business 
may  think  75  per  cent.’s  fair  and 
another  a  hundred  per  cent. 
Who’s  wrong?  All  of  you  can’t 
be-  right. 

Take  strawberries.  If  you  pay 
40  cents  a  quart,  you’re  usually 
willing  to  let  ’em  go  for  50.  And 
yet  I  know  a  couple  of  fruit  stores 
in  the  heart  of  the  city  who’ll  get 
80.  Are  they  robbers  or  are  you 
easy  marks? 

I  know  what  you’re  going  to 
say  now.  You’re  going  to -say 
that  it  depends  on  the  people 
you’re  selling — what’s  fair  for  one 
class  wouldn’t  be  fair  for  an¬ 
other. 

But  that  ain’t  getting  at  it. 
That’s  only  expediency,  that  don’t 
touch  the  real  question  at  all. 

I  know  a  man,  in  the  optical 
business.  He  tells  me  he  makes 
300  and  400  per  cent,  profit — pays 
75  cents  or  a  dollar  for  a  pair  of 


glasses,  and  sells  ’em  for  $4  and 
$5- 

“Great  hen !”  I  said  to  him 
once,  “ain’t  that  pretty  close  to 
robbery  ?” 

“Certainly  not !”  he  said,  all 
worked  up,  “everybody  in  the 
business  charges  that  much !” 

Which  means  only  that  it  ain’t 
robbery  if  more  than  one  does 
it. 

I  know  a  man  in  the  truss  busi¬ 
ness — sells  ’em  at  retail  and  fits 
’em  on.  He  makes  about  the  same 
— 300  or  400  per  cent.  Sometimes 
more.  Only  the  other  day  this 
man  told  me  he  got  $10  for  a  truss 
that  cost  him  $1.23! 

“Holy  mackerel!”  I  said  when 
I  heard  it,  “how  can  you  sleep  at 
night  ?” 

“Trusses  always  pay  a  big 
profit,”  he  said,  not  stung  at 
all. 

Same  way  with  tea  in  the  gro¬ 
cery  business.  That  pays  more 
than  almost  anything  else.  Why? 
Because  it  always  has — that’s  the 
only  reason  I’ve  ever  heard.  1 
suppose  it  may  have  come  down 
from  the  old  times  when  tea  was 
new  and)  used  very  little. 

Don’t  you  see  the  trouble? 
Nowhere  is  there  anything  to  go 
by.  Who’s  to  say? 

One  man  got  off  a  novel  view  of 
the  thing  to  me  the  other  day. 

“A  fair  profit  is  all  the  traffic 
will  stand,”  he  said. 

“Which  means  that  picking  a 
man’s  pocket  is  honest  up  to  the 
point  where  he  finds  it  out?”  I 
asked. 

“It’s  not  a  parallel  case,”  he 
said. 

“I  think  it  is,”  I  replied.  “In 
my  judgment  the  fairness  of  a 
profit  has  nothing  to  do  with  the 
victim's  ability  to  stand  being- 
soaked.  No,  sir,  it  rests  on  some¬ 
thing  entirely  different,  but  as  to 
what  it  is,  you  can  search  me.” 
Do  any  of  you  fellows  know? 

Ambridge,  Pa.,  Feb.  24,  1908. 

Dear  Mr.  Stroller: — Being  a  dry 
goods  dealer,  I  guess  I  am  not  sup¬ 
posed  to  get  into  your  grocery  busi¬ 
ness  ;  anyway  your  conspiracy  ex¬ 
posed  article  is  all  right.  We  have  it 
in  this  business  and  we  barb  wire  the 
manufacturer  who  tries  to  make  us 
sell  his  goods,  no  matter  what  the 
profit.  I  think  they  had  better  back 
up  to  the  round  house  and  get  an¬ 
other  start. 

The  retailer  is  the  actual  risk 
taker,  as  his  patrons  are  protected  by 
the  law  even  if  they  are  in  the  false 
pretence  class.  On  the  other  hand 
the  retailer  has  a  stock  that  the 
jobber  or  manufacturer  can  get  at. 
We  have  another  source  of  competi¬ 
tion  which  you  have  touched  on  in 
one  of  your  former  articles.  I  refer 


Do  You  Buy 

Pasteboard  or  Apples 

when  you  buy  cartons  ? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark, Wayne  Co.,  N.Y. 


CHIPMAN  &  WILLS  BROOM  CO. 


Manufacturers  of  High-class  Brooms 


®  Granite  St. 
I*  li  ilntleli>lr  in 


Every  CHIPMAN  broom 
means  the  best  material,  put 
together  in  the  best  way,  by 
the  best  workmen,  with  the 
best  machinery, 
and  sold  at  the  low¬ 
est  price. 

What  the  ster¬ 
ling  mark  means 
on  silver  “Chip- 
man’s”  means  on 
a  broom — just  per¬ 
fection,  that’s  all. 


SPECIAL  OFFER  for  two 
weeks — A  25c.  broom,  the 
best  2 5c. broom  ever  offered, 
made  by  our  best  mechanics, 
3-sewed  popular 
size,  good  quality, 
price,  $2.25  per 
dozen.  We  manu¬ 
facture  30  different 
styles  of  brooms. 

Send  for  price 
list  and  learn  about 
our  good  brooms. 


V. 


yJ 


At  first  glance  all  starches  look 
alike,  both  Laundry  and  Corn 
Starches.  There  is  really  a  heap 
of  difference,  though  it  takes  use 
to  bring  it  out.  In  other  words, 
if  you  sell  a  poor  Starch  your  cus¬ 
tomer  will  find  it  out  before  you  will. 

Take  our  word  for  it,  no  Starch 
has  ever  been  quite  so  fine  and  good 
as  Murdoch’s  Laundry  and  Corn 
Starch.  With  manufacturing  im¬ 
provements  of  our  own,  and  a 
genius  for  the  most  painstaking 
care,  we  are  producing  goods  we 
are  proud  of. 

Does  it  commend  itself  to  you 
that  we  are  independent  of  any 
Trust  ? 

Oswego  Maize  Products  Company 

Oswego,  New  York 
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Corn  Syrup  Decision 


From  Journal  of  Commerce  and  Commercial  Bulletin 

February  15th 

SYRUP  LABEL  DECISION. 


Law 


Controversy  Over  Pure  Food 
Question  Finally  Settled. 

WASHINGTON,  Feb.  14.  —  An  important 
question  in  the  administration  of  the  pure  food 
law  was  settled  to-day  in  a  decision  made  public 
by  Secretaries  Wilson,  Cortelyou  and  Straus.  It 
bears  upon  the  controversy  regarding  the  label¬ 
ing  of  syrup.  Tlie  decision  follows  : 

“We  have  each  given  careful  consideration  to 
the  labeling  under  the  pure  food  law  of  the  thick 
viscous  syrup  obtained  by  the  incomplete  hydro¬ 
lysis  of  the  starch  of  corn  and  composed  es¬ 
sentially  of  dextrose,  maltose  and  dextrine. 

“In  our  opinion  it  is  lawful  to  label  this  syrup 
as  ‘corn  syrup,’  and  if  to  the  corn  syrup  there  is 
added  a  small  percentage  of  refiners’  syrup,  a 
product  of  the  cane,  the  mixture,  in  our  judg¬ 
ment,  is  not  misbranded  if  labeled  ‘corn  syrup 
with  cane  flavor.’  ” 

It  is  understood  that  the  decision  also  has  the 
concurrence  of  the  President  and  a  majority  of 
the  pure  food  and  drugs  board.  Dr.  Wiley, 
chief  of  the  chemistry  bureau  of  the  Department 
of  Agriculture,  dissented  ou  the  ground  that  the 
label  should  be  “glucose.” 
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.  CANE  FLAVOR  . 


LEGALLY  LABELED 


DON’T  IMAGINE 


that  because  you  have  not  enjoyed  as  great  a  business 
on  Egg  Dyes  for  the  last  few  seasons,  that  the  custom 
is  on  the  wane,  for  you  are  in  error.  It  is  more  likely 
that  you  have  been  selling  a  brand  of  Dyes  not  quite 
up  to  the  standard,  one  that  does  not  give  your  cus¬ 
tomer  as  much  for  his  money,  or  as  brilliant  colors  as 
he  desires. 

This,  in  an  “egg  shell,”  is  a  very  good  description 

of  Fleck’s  New  Combination  Egg  Dyes:  Each 
package  will  color  and  decorate  more  eggs  with  more 
colors,  shades,  effects  and  designs  than  any  other  sold. 


JUST  THINK 


of  each  five  cent  package  containing  four  dozen  sepa¬ 
rate  designs  of  animals,  flowers,  birds,  funny  pictures, 
and  a  half  dozen  plain  colors,  from  which  may  be  made 
more  than  a  dozen  shades. 

Three  and  one-half  dozen  of  these  five  cent  pack¬ 
ages  in  each  $ 1.00,  box,  or  six  boxes,  containing  252 
packages,  for  $5’40,  You  don’t  make  from  110  pei 
cent,  to  133  per  cent,  on  everything  you  sell ;  but  you 
do  on  Fleck’s  Dyes. 

Order  while  you  are  thinking  of  it  from  any 
Grocer  Jobber  in  the  United  States  or  Canada,  or  send 
direct  to 


J.  J.  FLECK,  TIFFIN,  OHIO 


to  the  one  in  which  you  said  a  man 
ought  to  pass  an  examination  before 
he  could  go  into  business.  You 
know  every  clerk  thinks  he  carwun 
the  business,  and  when  he  does  he 
forgets  to  figure  his  rent,  heat  and 
light  in  the  expense  column. 

Hoping  you  will  excuse  the  taking 
of  your  time,  I  am 

Yours  truly, 

W.  J.  Hutchison, 
a  Dry  Goods  Man. 


The  Stroller. 


Hominy  Almost  Out  of  Market. 


Moulding  of  Corn  in  Bins  Make  it 
Impossible  to  Manufacture  an  Ade¬ 
quate  Supply.  Price  Much  Above 
Normal. 


possibility  to  get  an  adequate 
supply  of  good  corn. 

The  present  price  of  hominy  in 
a  large  way  is  $1-57  to  $160  per 
100  pounds.  Throughout  the 
winter  the  price  has  been  around 
there,  as  against  a  normal  price 
of  $1.15  to  $1.25. 

The  weather  when  the  present 
supply  of  corn  was  harvested  was 
very  wet,  and  it  has  been  found 
impossible  to  dry  the  corn  out.  It 
has  moulded  in  the  bins  and  thus 
became  unavailable  for  hominy 
purposes. 


The  supply  of  hominy  is  at  pres¬ 
ent  very  light  and  the  price  con¬ 
siderably  above  normal.  As  a 
matter  of  fact,,  the  market  is  al¬ 
most  bare.  The  cause  is  the  im- 


The  little  round  cracker  with  “Exton" 
stamped  on  it.  It  has  been  on  the  mar¬ 
ket  over  half  a  century,  and  no  con¬ 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no  oys¬ 
ter  cracker  can  take  its  place  in  the  es¬ 
teem  of  those  who  know  the  difference 
between  fair  and  good. 


Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 


Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


FLOUR. 

Flour  is  lower.  Monday  we 
start  in  selling  our  best  for  $6.50 
a  barrel.  That  sounds  good. 
Eighty-two  cents  for  an  eighth 
sack.  The  majority  wants  the 
sack,  so  go  ahead  and  self  flour. 


FRESH  TOMATOES. 

The  vegetable  buyer  has  made 
a  nice  little  deal  on  fresh  Florida 
tomatoes.  Youll  see  a  new  dis¬ 
play  on  the  stand  marked  15  cents 
a  box.  Mention  them.  Fifteen 
cents !  It’s  a  regular  summer 
price.  But  he  bought  a  big  bunch 
of  them,  so  let  us  see  one  or  two 
boxes  on  every  order  you  take. 


CROWDING  THE  STORE. 

We  want  to  crowd  the  store  on 
oft'  days.  The  management  has  a 
few  ideas  regarding  the  method 
of  doing  it.  We  want  to  know 
what  you  personally  think,  not 
what  you  have  read  or  what  other 
concerns  do,  or  what  the  other  fel¬ 
low  says,  but  what,  in  your  per¬ 
sonal  experience  and  persona 
opinion,  would  bring  men  and 
women  and  children  to  our  store 
in  remarkable  numbers  for  a  limi¬ 
ted  time. 


KEEP  IX  LINE. 

It’s  important  that  you  should 
<eep  in  line.  In  other  words,  be 
with  us  heart  and  soul.  If  you’re 
not  do  one  of  two  things — quit  the 
job  or  come  and  talk  it  over. 
Half-hearted  men  are  in  the  way. 
If  you  don’t  believe  in  us  you  can 
never  blaze  your  way  ahead  in 
this  business 


POTATOES. 

We  have  a  car  of  the  prettiest 
rose  potatoes  that  ever  filled  a 
bin.  Sound  as  a  dollar.  Even 
size.  Dandy  cookers ;  without 
spot  or  blemish.  Let  them  go  for 
go  cents  a  bushel.  \\  e  want  to 
turn  these  into  money  in  the  next 
ten  days,  so  let’s  see  what  you 
can  do. 


GRAPE  BARRELS. 

We  have  maybe  three  hundred 
grape  barrels  that  we  are  unable 
to  dispose  of  to  any  of  the  local 
manufacturers.  They  make 
mighty  handy  ash  barrels,  and 
we’ll  sell  them  delivered  for  10 
cents  a  piece  and  allow7  you  a 
commission  of  2  cents  for  every 
one  you  sell.  We’ll  advertise 
them  for  one  day  to  help  you  out, 
and  it’s  up  to  you  to  do  the  rest. 
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Saintly  City,  Minn.,  Commercial 
Travelers. 

The  Saintly  City  Council,  No. 
50,  United  Commercial  Travelers 
of  America,  adopted  at  their  last 
meeting  the  following  resolutions 
against  parcels  post : — 

We,  the  undersigned  committee  of 
Saintly  City  Council,  No.  50,  United 
Commercial  Travelers  of  America, 
a  St.  Paul  organization  of  over  one 
thousand  commercial  travelers,  city 
salesmen  and  jobbers,  being  a  large 
segment  of  the  commercial  life  of 
the  Northwest,  do  hereby  voice  our 
unanimous,  earnest  and  most  em¬ 
phatic  protest  against  the  passage  of 
the  proposed  parcels  post  legislation 
now  being  agitated  in  our  National 
Congress. 

And  particularly  do  we  protest 
against  the  passage  of  the  bills 
known  as  H.  R.  255-256-257,  as  in¬ 
troduced  by  the  Hon.  Mr.  Henry  of 
Connecticut. 

Summarizing  the  bills,  their  adop¬ 
tion  would  mean 

First. — The  practical  elimination 
of  the  country  merchant,  and  the 
material  decrease  in  the  business  of 
all  retail  merchants ; 

Second. — By  reason  of  curtailed 
business  the  enforced  reduction  in 
forces  or  in  salaries  of  all  employes 
by  wholesale  houses. 

Third. — The  building  up  of  cata¬ 
logue  houses  upon  the  business  taken 
away  from  the  concerns  your  peti¬ 
tioners  represent,  and  which  will  be 
transferred  to  the  said  catalogue 
houses  by  the  passage  of  a  parcels 
post  law. 

We  cannot  feel  that  it  is  the-spirit 
of  our  Congress  to  strike  so  vital  a 
blow  at  the  commercial  interests  of 
our  country,  and  we  believe  that 
every  honorable  effort  should  be  put 
forth  to  forestall  the  passage  of  any 
bill  that  strikes  at  the  very  vitals  of 
our  commercial  system. 

We  feel  that  the  suggestion  of  a 
merchandise  delivery  system  upon 
rural  delivery  routes  does  not  funda¬ 
mentally  alter  the  parcels  post  propo¬ 
sition  as  represented,  in  the  past  two 
Congresses,  and  by  them  adversely 
considered. 

We  regard  the  proposed  discrimi¬ 
nation  of  rates  in  favor  of  citizens 
living  on  these  routes  as  a  subterfuge 
to  quiet  the  opposition  of  retail  mer¬ 
chants  and  farmers,  and  we  regard 
such  discrimination  as  obviously 
class  legislation,  and  being  in  re¬ 
straint  of  trade. 

We  deny  that  a  parcels  post  service 
on  a  rural  delivery  route  would  be  of 
great  convenience  or  benefit  to  the 
rural  sections  of  the  country,  but  on 
the  contrary  that  it  is  calculated  aiid 
designed  to  aid  the  mail  order  houses 
located  in  a  few  large  cities  by  the 
delivery  of  their  catalogues  and  mer¬ 
chandise  largely  at  government  ex¬ 
pense;  further,  that  a  parcels  post 
would  stimulate  the  growth  of  mail 
order  business  and  thus  promote  the 
centralizing  of  wealth  in  the  large 
cities  to  the  detriment  of  the  country 
at  large. 

The  present  postal  law  which  per¬ 
mits  a  carrier  on  the  rural  route  to 
deliver  without  the  payment  of  post¬ 
age,  parcels  weighing  in  excess  of 
four  pounds  is  much  better  calculated 
for  the  accommodation  of  farmers, 
who  may  wish  to  send  for  small  pur¬ 
chases  from  a  neighboring  town. 


c 


It  seems  an  absurd  argument  that 
the  weight  limit  should  be  increased 
from  four  to  eleven  pounds  for  par¬ 
cels  in  order  to  accord  with  countries 
with  whom  we  have  reciprocal  post 
relations  when  none  of  these  are 
European  countries,  to  which  the 
great  preponderance  of  our  foreign 
mail  is  sent. 

But  this  increase  in  weight  limit 
would  lead  to  a  vast  increase  of  cost 
in  the  maintenance  of  domestic 
mails,  both  for  transportation  on 
railroads  and  the  delivery  of  the 
same. 

The  deficit  of  ten  million  dollars 
annually  occasioned  by  the  mainten¬ 
ance  of  the  present  system  of  carry¬ 
ing  and  delivering  packages  would 
surely  be  quadrupled  at  a  conserva¬ 
tive  estimate. 

The  first-class  of  letter  mail  is  not 
only  self-sustaining,  but  pays  the 
government  a  profit.  The  cost  of  the 
delivery  of  the  average  letter  on 
which  2  cents  is  paid  is  but  three- 
fourths  of  a  cent,  and  we  contend 
that  the  greatest  good  to  the  greatest 
number  of  people  would  be  done  by 
the  reduction  of  letter  postage  to  1 
cent.  This  would  be  an  improve¬ 
ment  which  would  virtually  benefit 
eighty-five  million  people,  who  now 
pay  more  than  double  the  cost  for 
the  carrying  of  their  letters.  Let  the 
cost  of  the  carrying  of  packages  be 
more  equitably  adjusted,  to  be  borne 
proportionately  by  those  who  send 
packages. 

The  parcels  post  is  virtually  a  so¬ 
cialistic  plan  for  the  government  to 
maintain  an  inland  express  and  dray- 
age  system  in  competition  with 
private  enterprise,  and  the  argument 
that  this  competition  may  result  in 
forcing  lower  rates  from  express 
companies  is  specious,  but  it  should 
be  remembered  that  express  rates 
can  and  should  be  regulated  through 
the  medium  of  railway  commis¬ 
sions. 

In  conclusion  we  would  call  the 
attention  of  our  representatives  in 
Congress  to  the  universal  protest  of 
commercial  bodies  all  over  the  coun¬ 
try  voicing  the  sentiment  of  retail 
merchants,  traveling  salesmen  and 
jobbers,  which  accord  with  the  spirit 
of  these  resolutions. 

As  against  these  is  the  influence  of 
those  who  are  and  who  have  been  in 
the  past  interested  in  a  decrease  of 
postage  and  an  increase  of  the  weight 
limit  for  parcels  for  the  purpose  of 
extending  the  mail  order  business, 
which  is  blighting  the  prosperity  of 
the  country  towns  and  villages  that 
afford  markets  for  the  farmer  and 
enhance  the  value  of  his  property, 
besides  supplying  him  with  many  ad¬ 
vantages  in  the  enjoyment  of  life. 


MAKE  MONEY  SELLING  FINE  FISH 

(Jf  Winter-caught  goods  are  taken  at  a  temperature  of  40°  below  zero. 
They  freeze  hard  as  rocks  instantly.  This  insures  the  delicious  flavor 
that  has  made  them  so  famous. 

(|  Our  lower  lake  fish  are  unexcelled.  Maximum  quality  at 
minimum  cost.  ‘ 

NIAGARA  FISH  CO. 

LAKE  ST.,  BUFFALO 

has  for  years  made  a  special  study  of  these  varieties  and  the  conditions 
that  place  them,  perfect,  into  your  hands. 

Right  now  is  the  best  time  to  send  for  our  exquisite  fast-day  art 
calendar  and  our  price-list.  Remember  who 

SUPPLIES  THEM 

Hams  That  Always  Sell 


There  is  another  sort  of  ham  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow. 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus¬ 
tomers  to-day  and  provoke  them  to-morrow. 
No  trade  can  last  long  under  hot  and  cold 
applications. 

Swift’s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 


SWIFT  &  COMPANY,  U.  S.  A. 


EXPLAIN  THIS  TO  YOUR  CUSTOMERS 

You  make  a  splendid  profit 
off  our  Steel  Fruit  Jar  Caps. 
Lots  of  your  customers  go  to 
department  and  china  stores 
for  caps  ;  but  if  you  will  ex¬ 
plain  that  YOU  keep  the 
STEEL  CAPS,  which  don’t 
accumulate  a  poisonous  cor¬ 
rosion,  they  won’t  buy  any¬ 
thing  else. 


Boston,  Mass. 


THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


The  Boston  (Mass.)  Retail 
Grocers’  Association  has  peti¬ 
tioned  the  Massachusetts  Legis¬ 
lature  to  pass  a  law  providing  that 
all  sealed  packages,  such  as  bar¬ 
rels,  casks,  baskets,  pails,  cans, 
jars  and  bottles  containing  food 
shall  be  marked  plainly  with  the 
net  weight  or  measure  of  the 
contents. 

The  retailers’  representatives, 
in  explaining  the  matter  to  the 
Legislative  Committee,  said  they 
were  placed  in  a  position  of  sell¬ 
ing  packages  which  they  knew  did 
not  contain  the  amount  they 
were  supposed  to  contain.  A 
notable  instance  was  in  the  case 
of  lard  sold  in  pails,  which  were 


The  Greatest  fly  Catcher 
Ever  Invented 

Hang  it  on  a  gas  fixture  or  any 
other  place,  pull  out  a  few  inches  of 
the  sticky  paper,  and  when  it  is  filled 
with  flies  tear  it  off  and  pull  out  some 
more. 

Every  customer  who  sees  it  will 
buy  it.  For  cleanliness,  convenience 
and  economy  it  is  so  much  better  than 
anything  else  on  the  market  that  you 
don’t  have  to  say  a  word.  It  speaks 
for  itself. 

Addrcns  Dept.  D  for  Hampton,  etc. 

THE  FLY  BUTTON  CO. 

202-4  East  iooth  St.,  new  York  city 
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sold  as  three,  five  or  ten-pound 
pails,  whereas  in  reality  the  pail 
was  included  in  the  weight. 

Opposition  to  the  bill  is  coming 
not  only  from  the  representatives 
of  the  wholesale  grocers,  but  from 
the  packing  house  interests  and 
the  confectionery  manufacturers. 
The  jobbers  are  opposed  to  the 
bill  because  it  would  occasion 
much  unnecessary  labor  in  the 
marking  of  all  packages;  that  the 
State  should  not  enter  into  the 
practice  of  passing  legislation 
which  would  conflict  with  legis¬ 
lation  in  other  States. 

Packers  have  also  appeared  be¬ 
fore  the  committee  in  opposition 
to  the  bill.  They  claim  that  it 
would  seriously  interfere  with  the 
packing  industry,  especially  in  re¬ 
gard  to  lard.  They  claim  that  lard 
was  put  up  in  pails  for  the  con¬ 
venience  of  handling  and  also  be¬ 
cause  it  was  the  most  sanitary 
manner  of  getting  it  into  the 
hands  of  the  consumer.  Every 
consumer,  they  contend,  was 
aware,  that  he  could  not  receive 
a  net  weight  of  three,  five  or  ten 
pounds  of  lard  and  have  the  tin 
can  thrown  in  for  nothing.  In  a 
three,  five  or  ten-pound  pail  the 
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amount  of  lard  contained  therein 
would  probably  be  less  than  half 
a  pound  below  those  weights. 


Agricultural  Department’s 
Original  Package  Brief. 


In  Support  of  Its  Corrected  Definition 
of  Original  Package  the  Department 
Issues  Extensive  Legal  Document. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Feb.  27,  1908. 

The  United  States  Department 
of  Agriculture  has  issued,  under 
the  title  of  Food  Inspection  De¬ 
cision  No.  86,  an  extensive  brief 
upholding  its  latest  definition  as  to 
what  constitutes  an  original  pack¬ 
age.  As  stated  in  the  last  “Gro¬ 
cery  World,”  this  definition  is  di¬ 
rectly  contrary  to  that  originally 
adopted  by  the  department.  The 
brief  is  simply  a  rehash  of  the  es¬ 
tablished  decisions  and  authori¬ 
ties  on  the  subject  of  an  original 
package,  all  of  which  were  as 
available  for  the  department 
when  the  first  incorrect  original 
package  definition  was  framed  as 
they  are  now. 

.  Holt. 


FIVE 

PRESIDENTIAL 

ADMINISTRATIONS 

DRANK 

ODR 

COFFEES 


This  house  was  established 
in  1796,  while  Washington 
was  President,  and  it  is  there¬ 
fore  the  oldest  coffee  house 
in  the  United  States. 

We  have  supplied  the  White 
House  with  coffee  during  five 
administrations. 

All  of  which  we  cite  simply 
to  show  that  we  are  worthy  of 
your  confidence. 


We  were  the  first  house  to 
pack  coffee  in  one-pound  tins, 
and  in  that  form  we  pack 
Sterling  coffee,  which  in  all 
our  Ion  g  experience  has  proved 
acceptable  to  more  classes  of 
trade  than  any  other  blended 
coffee  we  have  ever  known. 
A  rich,  mellow, fragrant  coffee, 
full  weight,  and  with  all  its 
strength  retained  by  the  air¬ 
tight  tin. 

Other  leading  brands  are  Victor, 
Delmonlco  Blend  and  Somerset 
Club.  They  range  from  medium 
and  choice  grades  to  strictly  fancy, 
high-grade  Private  Estate.  More 
about  these  brands  in  future  ad¬ 
vertisements. 

Shapleigh 

Coffee 

Company 

Boston,  Mass. 


Don’t  Judge  a 
Good  Match  by 
a  Bad  One 


You  may  have  seen  some  double-tip  match  that  flew  all  to  pieces,  or 
smelt  abominably,  or  softened  up,  or  flamed  up  suddenly  by  spontaneous 
combustion. 

The  Ohio  Blue  Tip  Safety  Match  has  none  of  these 
troubles.  If  you  strike  it  on  the  tip,  and  only  on  the  tip,  it  will  go  off¬ 
al  ways.  But  it  will  never  soften,  or  go  off  at  the  wrong  time,  or  do  the 
wrong  thing  under  any  circumstances. 

An  independent,  perfect  match. 

OHIO  MATCH  COMPANY 

Philadelphia  Office  and  Warehouse 
411  Marshall  Street 


WADSWORTH,  OHIO 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877- 


■11 


IT  WAS  BORN  IN  1847 

It  is  Still  Very  Much  Alive  in  1908 

It  thrives  on  the  Pacific  Coast,  on  the  Atlantic  Coast,  at  the  Great  Lakes  and  the  Gulf 
of  Mexico  and  all  the  points  between.  Climate  doesn’t  affect  it.  \  ou  will  find  it  E\er,i- 
where,  and  you  will  always  find  it  the  same  flaky,  deliciously-flavored  little  necessity. 
Imitated  by  many,  duplicated  by  none. 

“  The  Best  Known  and  Known  as  the  Best. 

“THE  EXTON  CRACKER ” 


MADE  ONLY  BY 


A.  EXTON  &  COMPANY,  Trenton,  New  Jersey 


IN  WRITING  TO  ADVERTISERS 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  St.  Patrick  Window. 

This  is  a  display  of  bottled 
goods,  such  as  pickles,  olives, 
mint  sauce,  caper  sauce,  etc. 
Everything  in  the  window  is 
green. 

First  cover  the  floor  with  green 
wall  paper.  Next  arrange  the 
shelves  in  the  centre.  These"  are 


Next  place  a  row  of  olives  in  a 
semi-circle  in  the  front  of  the 
window.  From  the  neck  of  each 
bottle  run  a  green  ribbon  or  twine 
to  the  lfarp.  On*top  of  each  bottle 
is  a  tiny  frog.  At  the  harp  is  a 
large  frog.  (I  borrowed  my  frogs 
from  a  druggist.  “Frog  in  the 
throat”  advertisement.) 


made  of  halves  of  boxes  (sawed 
diagonally)  of  different  sizes. 
These  are  covered  with  either 
green  wall  paper  or  crepe  tissue 
paper. 


On  the  top  of  these  shelves  is  a 
gilt  harp  io  or,  12  inches  high. 
This  can  easily  be  made  of  three 
sticks  and  some  twine  for  strings. 


On  the  floor  are  scattered 
snakes,  clay  pipes,  Irish  potatoes, 
paper  shamrocks  and  frogs. 

The  background  is  made  of 
green  lard  cans. 


No.  2. 

The  arch  in  this  window  is 
shirred  with  white  cheese  cloth. 
The  shamrocks  are  cut  out  of 


cardboard  and  painted  green  and 
gold.  In  the  centre  of  each  is  an 
electric  light. 

The  pyramid  of  bottled  goods 
in  the  centre  is  made  by  first  plac¬ 
ing  a  cheese  box  lid  on  the  floor, 
then  place  a  row  of  bottles  around 
outside  of  this,  then  a  row  on  the 
edge  of  the  lid.  Next  get  a 
smaller  lid  that  will  fit  inside  of 
these  bottles  and  place  a  row1  of 
bottles  around  the  edge  of  it  and 
so  on  as  high  as  you  want  to  go. 

On  top  of  this  pyramid  place  a 
gilt  harp,  such  as  in  window  No. 
1.  Back  of  this  cross  two  Irish 
flags. 

The  olives  on  either  side  of  the 
arch  are  built  up  on  panes  of 
glass.  The  large  bottles  on  top 
have  a  bow  of  white  ribbon  about 
the  neck. 

The  background  is  a  strip  of  30- 
inch  green  wall  paper.  The  white 
strips  with  shamrocks  on  are  cut 
out  of  crepe  tissue  paper  of  sham¬ 
rock  design.  The  larger  sham¬ 
rocks  between  the  strips  are  also 
cut  out  of  the  tissue  paper  and 
glued  on. 

E.  W.  Alexander. 

Oxford,i  Pa. 


CORRESPONDENCE 

As  to  the  Sale  of  Produce  in 
Allegheny,  Pa. 

Allegheny,  Pa.,  Feb.  20,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Can  you  give  me 
any  information  regarding  cities 
that  have  and  regulate  the  sale 
of  food  commodities  by  weights 
and  measures? 

Do  you  know  of  any  cities  that 
have  special  laws  regarding  short 
berry  boxes  and  fruit  baskets? 
Any  information  that  you  can 
give  me  on  this  subject  will  be 
greatly  appreciated  by  me. 

The  City  Councils  of  Alle¬ 
gheny  passed  an  ordinance  which 
went  into  effect  the  1st  of  Febru¬ 
ary  and  is  now  being  enforced  by 
Superintendent  Smith,  of  our 
Allegheny  market,  for  the  inspec¬ 
tion  of  weights  and  measures. 
Out  of  thirty-three  measures  in¬ 
spected  by  him  in  one  day  three 
passed  the  standard  adopted  by 
the  United  States.  In  the  inspec¬ 
tion  of  the  scales  he  has  found  a 
large  number  of  the  newest  de¬ 
signs  do  not  come  up  to  the 
standard. 

He  states  that  almost  every  one 
selling  articles  coming  under 
liquid  measure  have  been  using 
dry  measures,  and  that  all  run  up 
as  high  as  one-half  of  one-half 
pint  short  of  the  standard  test. 
Oyster  dealers  that  have  a  big 
trade  selling  oysters  at  25  and  35 
cents  a  quart  have  been  cleaning 


up  a  nice  margin  off  of  the  public. 

Another  good  feature  that  the 
city  authorities  have  taken  up  for 
the  benefit  of  the  retail  merchants 
of  this  city  is,  that  no  foreigner 
will  be  given  a  lease  on  any  stand 
in  the  market  that  cannot  produce 
his  naturalization  papers. 

Yours  truly, 

Retail  Merchants’  Assn., 
Jos.  C.  Kane,  Sec’y. 


Private  Food  Importations  Must 
Conform  With  Law. 


Makes  No  Difference  that  They  Are  to 
be  Given  Away  and  Not  Sold,  the 
Federal  Food  Board  Rules  in  Latest 
Decision. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

Feb.  27,  1908. 

The  Federal  Food  and  Drug 
Board  issued  Food  Inspection  De¬ 
cision  No.  88  during  the  week  as 
to  “Private  Importations.”  The 
brief  text  follows: — 

PRIVATE  IMPORTATIONS. 

Recently  certain  shipments  erf 
foods  and  of  drugs  have  been  of¬ 
fered  for  entry  into  United  States, 
and  an  examination  has  disclosed  the 
fact  that  they  were  adulterated  or 
misbranded  under  the  food  and 
drugs  act.  The  shipments  were  re¬ 
fused  entry  into  the  United  States, 
whereupon  representations  were 
made  to  the  Department  that  the  ma¬ 
terials  were  for  consumption  by 
importers  or  for  free  distribution 
among  the  friends  or  employees  of 
the  importers,  and  not  for  trading 
purposes,  and  the  Department  was 
requested  on  this  account  to  allow 
the  entry  of  the  misbranded  or 
adulterated  food  or  drug. 

The  provisions  of  the  food  and 
drugs  act  make  no  distinction  be¬ 
tween  foods  and  drugs  imported  for 
consumption  or  free  distribution  by 
the  importer  and  foods  and  drugs 
imported  for  trading  purposes.  The 
law  provides  that  no  misbranded  or 
adulterated  foods  or  drugs  shall  be 
admitted. 

Notice  is  given  that  these  so- 
called  private  importations  will  be 
subjected  to  the  same  restrictions  as 
ordinary  imports. 

Holt. 


Mrs.  Williams’  Brands 
PORE  JAMS  °AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  H AD  ON  LY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorn  a  v  at  Law 

908  C  St.,  W.  IV.,  Washington,  O.  C. 
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Written  for  the  "Grocery  World.” 

Well-known  Western  Canner  Presents 
His  Side  of  Futures  Question 

Tells  Why  He  Thinks  Jobbers  Have  No  Right  to  100  Per  Cent. 
Delivery  Contract.  Says  Risk  of  Poor  Crops  is  Too  Great. 
Inadvertently  Presents  Invincible  Argument  Against  Selling 
Future  Canned  Goods  at  All.  . 


The  “Grocery  World”  will  par¬ 
don  me  if  I  take  exceptions  to  the 
editorial  published  recently  on  the 
subject  of  the  canned  goods  con¬ 
tract  presented  by  the  Wholesale 
Grocers’  Association  at  the  Can- 
ners’  convention  in  Cincinnati. 
This  editorial  was  doubtless 
written  without  taking  into  con¬ 
sideration  at  all  the  position  of 
the  canners  on  this  subject,  and 
for  your  information  I  wish  to 
give  you  the  substance  of  an  ad¬ 
dress  before  the  convention  by 
Mr.  Olney,  chairman  of  the  com¬ 
mittee  of  canners,  with  some  few 
facts  which  may  be  startling  to 
your  readers. 

In  the  matter  of  guaranteed  de¬ 
liveries  Mr.  Olney  says: — 

As  a  rule,  practically  i  all  the 
canning  factory  products  are  fur¬ 


nished  under  contracts  made  in  the 
Winter  and  Spring  between  the 
packer  and  the  grower,  for  growing 
a  certain  number  of  acres  from  seed 
furnished  by  the  packer  at  a  stipu¬ 
lated  price ;  and  such  products  as  are 
grown  from  the  contracted  acreage 
are  to  be  delivered  to  the  packer  in 
a  certain  condition  at  an  agreed 
price.  The  grower  only  contracts  to 
deliver  what  is  actually  grown  from 
the  specified  acreage ;  he  cannot  af¬ 
ford  or  agree  to  do  more.  The 
packer  is  put  to  the  expense  of  mak¬ 
ing  his  sales,  which  in  many  in¬ 
stances  is  quite  heavy,  and  cannot 
wait  until  knowing  whether  or  not 
there  is  to  be  a  crop,  before  formu¬ 
lating  his  plans.  He  has  to  arrange 
for  a  certain  amount  of  competent 
and  special  help;  has  to  make  pro¬ 
vision  for  the  principal  part  of  his 
cans,  boxes,  labels  and  other  sup¬ 
plies.  Should  he  be  called  upon  to 
respond  to  damages  under  a  guaran¬ 
teed  delivery  clause  in  a  contract  for 
canned  products  over  the  maturing 
of  which  he  has  absolutely  no  con¬ 
trol,  and  which  may  be  entirely  im¬ 
possible  for  him  to  furnish  (in  case 
of  loss  by  failure  of  or  damage  to 
crop)  ?  What  are  short  deliveries 
the  result  of?  Is  it  because  the 


packer  has  not  contracted  the  acreage 
and  done  all  that  he  could  to  fur¬ 
nish  the  goods  contracted?  The  fol¬ 
lowing  are  some  of  the  reasons  con¬ 
tributing  to  disastrous  results  at 
times : — 

“Seed  which  does  not  germinate 
because  of  too  wet,  too  dry  or  too 
cold  weather;  or  if  the  seed  is  not' 
damaged,  the  growth  is  often  re¬ 
tarded  because  of  these  same  weather 
conditions. 

“An  insect  or  blight  may  invest 
the  pea  crop  over  night  and  ruin  it. 

“A  field  of  beans,  promising  one 
day,  may  be  worthless  the  next  be¬ 
cause  of  rust. 

“Cyclone,  hail  storms  and  floods 
are  not  unknown  to  canners. 

“Late  frosts  in  the  Spring  and 
early  frosts*  in  the  Fall  are  not  un¬ 
common.” 

Considering  all  these  varying  con¬ 
ditions,  and  where  in  the  vocabulary 
of  reason  will  there  be  found  any¬ 
thing  making  the  packer  responsible 
for  these  conditions,  and  therefore 
liable  for  damages? 

On  the  other  hand,  suppose  that 
after  having  made  arrangements  for 
packing  the  product  of  a  full  crop, 
he  receives  one  which  happens  to  be 
followed  by  a  declining  market,  why 
should  the  jobber  be  privileged  to 
cancel  part  of  his  order,  when  the 
packer  has  in  good  faith  gone  ahead 
and  put  up  a  pack  of  goods  for  the 
very  purpose  of  meeting  his  con¬ 
tracts  ? 

Referring  to  the  matter  of  de¬ 
structive  elements  in  crops,  the 
writer  had  the  honor  of  attending 
a  meeting  in  1906  at  the  State 
University  at  Urbana,  Ill.,  called 
by  Prof.  Forbes,  State  Entomolo¬ 
gist,  for  the  purpose  of  going  over 


his  work  in  this  very  matter  of 
crop  destruction.  There  were 
present  at  the  meeting  the  officers 
of  the  Western  Packers’  Canned 
Goods  Association,  the  officers  of 
the  Park  Associations  throughout 
the  State,  of  the  Horticultural 
and  Agricultural  Associations, 
Farmers’  Clubs,  Market  Garden 
Growers  and  others.  Prof. 
Forbes  read  from  the  report  of 
the  department  at  Washington,  a 
statement  to  this  effect: — 

The  average  yearly  losses  from 
the  destruction  of  crops  and  vege¬ 
tation  in  the  United  States  by  in¬ 
sect  and  other  pests  amounts  to 
more  than  the  amount  of  money 
spent  in  carrying  on  the  entire 
Civil  War.  In  other  words,  the 
money  value  of  the  vegetation 
and  crops  of  the  country  de¬ 
stroyed  in  this  way  is  sufficient  to 
carry  on  two  civil  wars  continu¬ 
ally. 

These  statements  were  so  as¬ 
tounding  that  they  were  almost 
beyond  belief.  Our  country  has 
not  yet  recovered  from  the  effects 
of  the  Civil  War  in  a  financial 
way.  1  We  are  still  paying  inter¬ 
est  on  bonds  as  a  result  of  that 
war,  and  yet  the  losses  to  crops 


Tell  This  to  Your  Customers 


Celluloid  Starch  is  the  only  starch  made  that  requires  no  cooking.  No 
starch  puts  such  a  beautiful  finish  on  fine  laundry  work.  No  starch  pays  grocers 
such  a  handsome  profit,  because  a  good  part  of  our  advertising  appropriation  is 
expended  for  Universal  Coupons.  These  coupons  are  exchangeable  for  any 
article  of  merchandise  that  a  grocer  needs.  Save  them,  buy  what  you  want 
with  them,  and  keep  your  cash  in  bank. 


Philadelphia  Office,  Franklin  and  Vine  Sts. 


nbw  haven,  conn. 


You  Can’t  Match  It  Anywhere 


man. 


^  ’ 


If  you  want  to  give  your  customers  the  very  finest  corn  ever  packed  it  must  be  “Ye  Country  Gentle- 
’  Don’t  the  following  reasons  convince  you  that  this  is  true  ? 

1 .  We  grow  our  own  seed  at  a  cost  of  13c  per  lb. 

2.  We  grow  every  kernel  of  corn  that  goes  into  our  cans. 

3.  Our  farms  are  in  the  Natural  Corn  Belt— it  doesn’t  grow  as  fine  anywhere  else. 

4.  We  cook  our  corn  by  the  New  Automatic  Process  during  which  the  cans  turn  continuously  bring¬ 
ing  the  corn  to  the  heat  instead  of  the  heat  to  the  corn.  This  means  that  every  grain  is  cooked  the  same 
which  isn’t  the  case  with  the  ordinary  process  because  the  corn  nearest  the  tin  is  cooked  too  much  when 

that  in  the  centre  is  done.  _ 

5.  The  contents  of  every  can  is  exactly  the  same,  w'hite,  perfect,  delightfully  flavored.  Open  a 

sample,  compare  it  with  your  best  corn  and  you  will  see  what  this  means. 

Iroquois  Canning  Company,  =  -  Onarga,  Ill. 
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in  one  year  are  sufficient  to  pay 
the  expenses  of  two  civil  wars, 
according  to  the  statements  of  the 
Department  of  Agriculture, 
Washington,  D.  C. 

Prof.  Forbes  also  made  the 
statement  that  in  five  counties  in 
Central  Illinois  in  the  year  1906 
more  than  160,000  acres  of  corn 
were  absolutely  destroyed  by  in¬ 
sect  pests.  Mr.  Ira  S.  Whitmer, 
of  the  Bloomington  Canning  Co., 
Bloomington,  Ill.,  made  the  state¬ 
ment  before  the  meeting  that  their 
own  company  at  Le  Roy,  Ill.,  out 
of  an  acreage  of  800  acres  planted 
to  corn,  lost  half  of  it,  the  entire 
400  acres  being  swept  clean  of 
corn,  not  a  spear  left. 

This  is  not  an  exceptional  case, 
but  simply  illustrates  the  condi¬ 
tions  that  are  catching  the  canners 
one  place  or  another  every  year. 

Under  these  conditions,  can 
anyone  with  reason  insist  on  a 
full  delivery  contract? 

This  matter  is  so  thoroughly 
understood  that  in  some  States 
the  State  law,  releases  parties  to 
contracts  from  their  obligations  in 
case  of  what  are  termed  “Acts  of 
God,”  such  as  crop  failures,  de¬ 
struction  by  fire,  etc.  If  the 
wholesale  grocers  present  to  the 
canners  a  contract  asking  them 
to  make  themselves  liable  for  con¬ 
ditions  over  which  they  have  no 
control,  they  are  going  beyond 
the  State  laws  in  this  very  matter. 

The  jobber,  on  the  other  hand, 
makes  his  contract  with  the  can- 
ner  at  no  risk  whatever  other  than 
the  correctness  of  his  own  judg¬ 
ment  as  to  his  probable  demands. 
The  jobber  goes  into  the  market 
and  sells  futures  to  the  retailer, 
and  expects  to  make  full  deliver¬ 
ies  if  the  goods  are  packed.  He 
expects  to  receive  full  deliveries  if 
the  goods  are  packed.  He  has 
nothing  at  stake,  no  risks  to 
run.  Why  should  the  privilege 
be  given  him  of  cancellation  when 
crops  are  full  and  deliveries  100 
per  cent.  ? 

I  believe  that  if  you  had  fully 
taken  into  consideration  the  can¬ 
ners’  side  of  the  question  you 
would  have  altered  your  editoria 
very  materially. 

L.  J.  Risser, 
Iroquois  Canning  Co. 
Onarga,  Ill.,  Feb.  21,  1908. 

Note. — No  better  argument 
than  this  has  ever  been  framed  to 
.show  the  consummate  foolishness 
of  selling  canned  goods  before 
they  are  packed. — Ed. 


AMONG  THE  TRADE. 

John  A.  Graham  was  given 
sixty  days’  imprisonment  and  his 
wife  was  fined  $100  during  the 
week  for  selling  oleomargarine 
unlawfully.  Graham  was  con¬ 
victed'  of  the  same  offense  over 
two  years  ago.  Craven  Brothers, 
who  were  convicted  at  the  same 
time,  were  fined  $500  each,  and  a 
man  named  Faulkner  was  fined 
the  same  amount.  Graham,  how¬ 
ever,  at  that  time  was  let  off  with 
a  fine  of  $300. 

Packers  of  lobsters  have  an¬ 
nounced  to  their  agents  that  the 
price  of  the  1908  pack  would 
probably  be  even  higher  than  in 
1907.  The  price  has  about 
doubled  in  ten  years. 

Another  campaign  will  proba¬ 
bly  be  begun  locally  against  the 
Standard  Oil  Co.,  on  the  ground 
that  much  of  its  “headlight”  oil 
is  below  the  legal  no  degree 
standard.  Dr.  Charles  H.  Lawall, 
State  chemist,  recently  analyzed 
several  samples  of  the  Trust’s  oil 
and  found  that  some  were  as  low 
as  102  degrees.  There  have  been 
a  large  number  of  oil  stove  explo¬ 
sions  of  late,  and  the  investiga¬ 
tions  of  these  cases  will  probably 
be  used  against  the  Trust.  It  is 
charged  that  there  is  no  proper 
inspection  at  the  Philadelphia 
headquarters. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Patents  issued  September  3,  1907: — 

864,944.  Apparatus  for  removing  skin 
from  fruit.  H.  A.  Beekhuis,  Hanford, 
Cal.,  assignor  to  California  Fruit  Can¬ 
ners’  Association,  San  Francisco,  Cal. 

865,095.  Meat  chopoer.  G.  L.  Forrest, 
Chicago,  Ill. 

865,190.  Canning  apparatus.  L.  L. 

Lawrence,  Bridgeport,  Ala. 

865,203.  Automatic  coffee  roaster. 

Henry  Mustonen  and  T.  A.  Nissinen, 
Union  Hill,  N.  J. 

865,236.  Impaling-roll  for  raisin  seed¬ 
ers.  E.  L.  Chaddock,  Fresno,  Cal. 

865,342.  Apparatus  for  desiccating 

eggs.  J.  M.  Hussey,  Cambridge,  Mass. 

Patents  issued  September  10,  1907 : — 

865,447.  Butter  cutter  R.  F.  Stewart, 
Pocantico  Hills,  N.  Y. 

865,461.  Cracker-cutting  machine.  P. 
S.  Ward,  Covington,  Ky.,  assignor  to 
the  J.  H.  Day  Co.,  Cincinnati,  Ohio. 

865,628.  Vegetable  cutter.  Josephine 
C.  Carsley,  Cumberland,  Wis. 

865,763.  Nutmeg  grater.  R.  J.  Clark, 
Jr.,  Youngstown,  Ohio. 

865,772.  Oyster  carrier.  Fi  M.  El- 
ledge,  St.  Louis,  Mo.,  assignor  to  Sani¬ 
tary  Oyster  Carrier  and  Commission  Co., 
same  place. 

865,776.  Coffee  pot.  Bernath  Georg, 
Cincinnati,  Ohio. 

865,896.  Automatic  alarm  for  roasters. 
F.  A.  Hines,  Creston,  Iowa. 

Patents  issued  October  1,  1907 : — 

867,235.  Laundry  starch  powder. 
James  Benoid,  London,  England. 


867,276.  Machine  for  separating  and 

grading  coffee  grains.  Jay  Jenkins,  Chi¬ 
cago,  Ill. 

867,463.  Process  of  preserving  live 
fish.  J.  G.  Yingling,  Port  Clinton,  Ohio. 

Patents  issued  October  5,  1907 : — 

869,879.  Ice  cream  server.  W.  R. 
Cameron,  New  York,  N.  Y. 

870,124.  Fruit  juice  extracter.  Ole 
Persen,  Fortuna,  Cal. 

870,137.  Apple  trimming  machine. 
William  Smith,  Springdale,  Ark. 

870,155.  Electric  popcorn  machine. 
W.  H.  Bean,  Gadsden,  Ala. 

870,196.  Grocery  cabinet.  W.  J.  Per- 
ritt,  Rogers,  Ark. 

870,212.  Apparatus  for  elevating  and 
handing  up  dough.  A.  E.  Aldred,  Glen¬ 
coe,  Canada. 

870,249.  Cruller  cutting  machine.  T. 
C.  Patterson,  New  York,  N.  Y. 

870,503.  Bread  sheer.  Henry  Frank, 
Lickingville,  Pa. 

Patents  issued  October  8,  1907 : — 

867,641.  Apparatus  for  concentrating 
milk.  C.  H.  Campbell,  New  York,  N.  Y. 

867,687.  Grater.  Hermenia  van  der 
Voort,  Toronto,  Canada. 

867,762.  Lard  press.  Emma  A.  Sproat, 
Waynesburg,  Pa. 

867,772.  Molder  and  cutter  for  butter. 
A.  W.  Ward,  New  York,  N.  Y. 

867,842.  Kettle  cover  knob.  E.  A. 
Sawyer,  Chiltonville,  Mass. 

867,921.  Automatic  egg  boiler.  C.  B. 
Martin,  Portland,  Ore.,  assignor  of  one- 
tenth  to  J.  F.  Kennedy,  same  place. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  dried  fruits,  olives,  canned  fruits 
and  vegetables.  The  C.  S.  Morey  Mer¬ 
cantile  Co.,  Denver,  Col.  The  word 
“Solitaire”  and  a  representation  of  a 
solitaire  diamond  ring. 

For  flour,  cereal  foods,  oatmeal,  corn- 
meal,  rice,  rolled  oats,  cornstarch  and 
crackers.  J.  G.  Hutchinson  &  Co.,  Ot¬ 
tumwa,  Iowa.  The  words  “Wapello 
Chief.” 

For  flour.  The  Wall-Rogalsky  Mill¬ 
ing  Co.,  McPherson,  Kan.  The  word 
“Utility.” 

For  flour.  Washburn-Crosby  Co., 
Minneapolis,  Minn.  The  words  “As  You 
Like  It”  and  a  representation  of  a  man 
reading  a  scroll  which  is  hung  on  a  tree. 

For  bisculits.  Standard  Wafer  Co., 
New  York,  N.  Y.  The  word  “Cremo. 

For  canned  salmon.  American  Trad¬ 
ing  Co.  (Pacific  Coast),  San  Francisco, 
Cal.  The  words  “Medallion  Brand”  and 
“Monarch  Brand.” 

For  canned  fruits  and  vegetables,  dried 
fruits,  flavoring  extracts,  spices  and 
mince  meat.  Charles  Hewitt  &  Sons 
Co.,  Des  Moines,  Iowa.  The  word 
“Opal”  and  a  representation  of  a  bow- 
knot  fastened  by  an  opal  pin. 

For  canned  fruits  and  vegetables.  The 
Burt-Olney  Canning  Co.,  Oneida  and 
Albion,  N.  Y.  The  word  “Holiday.” 

For  chocolates  and  candies.  Alien- 
Day  Co.,  New  York,  N.  Y.  The  word 
“Nesta.” 

For  tea.  Jonts-Paddock  Co.,  San 
Francisco,  Cal.  A  diagonal  bar,  having 
projecting  arcs  at  its  centres. 

For  tea  and  coffee.  Upham  Bros., 
New1  York,  N.  Y.  The  words  “Lucky 
Cross.” 

For  bread.  Henry  Matthaei,  Kansas 
City,  Mo.  The  word  “Bear. 

For  candies.  Trowbridge  Chocolate 
Chip  Co.,  Meadville,  Pa.  The  word 
“Krunch.” 

For  candy.  Sauerston  &  Brown,  Cin¬ 
cinnati,  Ohio.  The  word  “Favorite.” 

For  potato  chips.  T.  B.  Clewell  &  Son, 
Allentown,  Pa.  A  representation  of  a 
keystone,  having  thereon  the  monogram 
“C.  &  S.”  and  the  words  “Keystone  Po¬ 
tato  Chips,  Thos.  B.  Clewell  &  Son, 
Allentown,  Pa.” 

For  soap.  The  Proctor  &  Gamble  Co., 
Tvorydale  and  Cincinnati,  Ohio,  and 
Kansas  City,  Kan.  A  circular  figure 
having  a  representation  of  a  man’s  face 
j  at  the  right-hand  side,  the  rest  of  the 


figure  presenting  a  black  field  with  white 
stars  thereon. 

For  canned  fruits  and  vegetables.  H. 
P.  Taylor,  Jr.,  Richmond,  Va.  The 
word  “Pocahontas”  and  a  representation 
of  a  mailed  arm  holding  a  dagger. 

For  teas.  Vincent  Sanford,  Toledo, 
Ohio.  The  words  “Hello  Polly!” 

For  canned  vegetables  and  fruits.  The 
Holmes-Keeler  &  Selleck  Co.,  Norwalk, 
Conn.  The  word  “Ego.”  Also  the 
word  “Syringa”  and  a  reoresentation  of 
a  spray  of  syringa  blossoms. 

For  powdered  yeast.  R.  O.  Murphy, 
New  York,  N.  Y.  The  word  “Allgeta.” 

For  canned,  dried  and  fresh  fruits  and 
olive  oil.  Maywood  Packing  Co.,  Corn¬ 
ing,  Cal.  The  words  “Maywood  Brand.” 

For  baking  powder,  bicarbonate  of 
soda,  corn  starch,  catsup  and  flavoring 
extracts.  Wabash  Baking  Powder  Co., 
Wabash,  Ind.  The  words  “Square  Deal.” 

For  dried,  fresh  and  preserved  fruits 
and  vegetable  oils.  Christian  Eckardt, 
Hamburg,  Germany.  The  words  “At¬ 
lantic”  and  “Oceana.” 

For  breakfast  food,  bran,  meal,  yellow 
hominy,  flour,  grits,  rolled  oats,  crushed 
barley,  and  rolled  wheat.  Johnson  Edu¬ 
cator  Food  Co.,  Boston,  Mass.  An  ob¬ 
long  vertical  panel  having  a  broad,  black 
bar  across  its  upper  end. 

For  food  preservatives.  Franz  Mraz, 
Prague,  Austria-Hungary.  The  word 
“Mrasolin.” 

For  bread  and  cakes.  R.  M.  Morton, 
Detroit,  Mich.  The  words  “Peter  Pan.” 

For  canned  salmon  and  oysters. 
Allen  Bros.  Co.,  Omaha,  Neb.  The 
words  “Forest  City.” 

For  baking  powder,  coffee,  tea,  spices, 
and  flavoring  extracts,  St.  Louis  Coffee 
&  Spice  Mills,  St.  Louis,  Mo.  The  word 
“Everybody's.” 

For  flour.  Thompson  Milling  Co., 
Lockport,  N.  Y.  The  word  “Angelus” 
and  a  representation  of  the  picture  called 
“The  Angelus.” 

For  flour.  H.  E.  Sherman,  Boston, 
Mass.  The  word  “Shermanco.” 

For  coffee.  The  C.  S.  Morey  Mer¬ 
cantile  Co.,  Denver,  Col.  The  words 
“Cabinet  Blend.” 

For  canned  fruits  and  vegetables.  The 
Franklinville  Canning  Co.,  Franklinville, 
N.  Y.  The  words  “Fern  Brand”  and  a 
representation  of  a  fern. 

For  candy.  Novelty  Candy  Co.,  New 
York,  N.  Y.  The  word  “Ensign”  and  a 
representation  of  an  ensign  bearing  the 
letters  “N.  C.  C.” 

For  canned  tomatoes.  Hollingsworth 
&  Co.,  Augusta,  Ga.  The  word  “Hand- 
co.” 

For  rolled  oats,  rice,  wheat  flour, 
crackers,  corn  flakes  and  wheat  flakes. 
Charles  Hewitt  &  Sons  Co.,  Des  Moines, 
Iowa.  The  word  “Opal”  and  a  represen¬ 
tation  of  a  ribbon  bow  fastened  by  an 
opal  pin. 

For  bread.  Eagle  Roller  Mill  Co., 
New  Ulm,  Minn.  The  words  “Daniel 
Webster  Bread”  above  a  representation 
of  a  loaf  of  bread  having  thereon  the 
words  “Made  From”  and  a  bust  picture 
of  Daniel  Webster,  and  the  words  “Dan¬ 
iel  Webster  Flour”  below  the  loaf. 

For  coffee.  Hewlett  Bros.  Co.,  Salt 
Lake  City ,  Utah.  The  words  “Three 
Crown”  and  a  representation  of  a  shield 
surmounted  by  an  eagle  and  bearing  upon 
its  face  three  crowns. 

For  gum  drops.  Rowntree  &  Co.,  Ltd., 
York,  England.  A  checkered  surface 
having  the  letter  “R”  in  the  lighter 
spaces,  the  signature  “Rowntree  &  Co.” 
in  a  white  panel  at  a  lower  corner,  and  a 
large  black  panel  above  the  signature 
containing  the  words  “Rowntree,  the 
Cocoa  Works,  York,  Makers  of  the 
Elect  Cocoa,”  in  white. 

For  corn  oil.  Corn  Products  Refining 
Co.,  New  York,  N.  Y.  The  word 
“Globe”  and  an  outline  representation  of 
the  globe. 

For  soap.  The  Proctor  &  Gamble  Co., 
Tvorydale.  Ohio,  and  Kansas  City,  Kan. 
Thet  words  “Ivory  Soap”  and  a  repre¬ 
sentation  of  a  moon  and  stars,  all  upon 
a  geometrical  ornamental  background, 
j  For  ice  cream  freezers.  Sturges  & 
Burn  Mfg.  Co.,  Chicago,  Ill.  The  words 
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“Jack  Frost”  and  a  representation  of  an 
Arctic  scene. 

For  butter.  E.  S.  Davis,  Philadelphia, 
Pa.  The  letters  “J.  D.  S.”  and  a  renre- 
sentation  of  a  sheaf  within  an  ornamental 
rectangular  border. 

For  candy.  United  Drug  Co.,  Jersey 
City,  N.  J.  The  word  “Liggett’s”  upon 
a  representation  of  a  shield.  Also  the 
word  “Saturday.” 

For  macaroni  and  vermicelli.  V. 
Savarese  &  Bros.,  Brooklyn,  N.  Y.  The 
words  “Columbus  Brand”  and  a  repre¬ 
sentation  of  Christopher  Columbus 
standing  upon  two  hemispheres  between 
which  is  a  flying  eagle  and  on  either  side 
of  which  are  allegorical  female  figures, 
the  background  being  a  marine  scene. 

For  rolled  oats,  flour,  canned  fruits 
and  vegetables,  dried  fruits,  spices,  fla¬ 
voring  extracts,  olives,  jams,  pickles, 
vinegar,  catsups  and  mustard.  Allen 
Bros.  Co.,  Omaha,  Neb.  The  words 
“Forest  City.” 

For  coffee.  D.  H.  Hoffman,  New  Or¬ 
leans,  La.  A  conventional  representa¬ 
tion  of  a!  globe.  Also  the  same  figure 
with  the  words  “Cafe  du  Monde”  there¬ 
on. 

For  rolled  oats.  Atchison!  Oat  Meal 
and  Cereal  Co.,  Atchison,  Kan.  The 
word  “Crescent.” 

For  canned,  dried  and  preserved  fruits 
and  canned  vegetables.  Fresno  Home 
Packing  Co.,  Fresno,  Cal.  The  words 
“Yellow  Ribbon  Brand”  and  a  represen¬ 
tation  of  a  ribbon  bow.  The  words 
“Purple  Ribbon  Brand”  and  a  represen¬ 
tation  of  a  ribbon  bow.  The  words 
“White  Ribbon  Brand”  and  a  represen¬ 
tation  of  a  ribbon  bow.  The  words 
“Green  Ribbon  Brand”  and  a  represen¬ 
tation  of  a  ribbon  bow. 

For  coffee.  J.  B.  Bright  Si  Son,  In¬ 
dianapolis,  Ind.  The  words  “San  Toy.” 

For  honey.  W.  A.  Selser,  Jenkintown, 
Pa.  The  words  “Blossom  Nectar.” 

For  shelled  almonds.  Habicht,  Braun 
&  Co.,  Chicago,  Ill.  A  representation  of 
a  mill  and  two  crowns.  A  representa¬ 
tion  of  a  dog  and  four  crowns.  A  repre¬ 
sentation  of  a  mounted  jockey  and  three 


crowns.  A  representation  of  a  pigeon 
and  two  crowns.  A  representation  of  a 
goose  and  four  crowns.  A  representa¬ 
tion  of  an  eagle  and  three  crowns. 

For  chewing  gum.  Baltimore  Chew¬ 
ing  Gum  Co.,  Baltimore,  Md.  The  word 
“Crown”  and  a  representation  of  a 
crown. 

For  peanut  candy.  Dreyfus  Bros., 
Montgomery,  Ala.  The  word  “Eureka.” 

For  chewing  gum.  National  Candy 
Co.,  Jersey  City,  N.  J.  and  St.  Louis,  Mo. 
The  word  “Az-U-Ly-Kit.” 

For  sardines,  salmon  and  herrings  and 
mackerel,  kippered  and  otherwise  treat¬ 
ed.  Edwin  Shivell,  Boston,  Mass.  The 
words  “Round  Robin.” 

For  flour.  Minot  Flour  Mill  Co., 
Minot,  N.  D.  The  word  “Minodak” 
upon  a  bar  extending  horizontally  across 
a  circle  above  which  is  an  ornamental 
panel. 

For  flour.  Ellendale  Milling  Co.,  El- 
lendale,  N.  D.  The  word  “Standard.” 

For  soap.  Pacific  Coast  Borax  Co., 
Oakland,  Cal.;  Chicago,  Ill.,  and  New 
York,  N.  Y.  The  words  “Queen  of 
Borax  Soap”  and  a  representation  of  a 
crown. 

For  candies.  Littlefield  &  Steere  Co., 
Knoxville,  Tenn.  The  words  “Southern, 
Made  by  Southern  Maids.” 

For  cured  and  salted  meats  and  sau¬ 
sages.  Kingan  &  Co.,  Belfast,  Ireland, 
and  Indianapolis,  Ind.  The  words 
“Shamrock,”  “Porter,”  and  “Kingan,” 
the  letters  “F.  F.  V.”  and  a  representa¬ 
tion  of  a  pilot  at  a  steering  wheel. 

For  canned  corn  and  tomatoes.  Wat¬ 
kins  Packing  Co.,  Odessa,  Del.  The 
words  ‘  The  Watkins  Glen”  and  a  repre¬ 
sentation  of  a  waterfall. 

For  cheese.  W.  J.  Eldridge,  Aurora, 
Ohio.  The  words  “Clover  Hill  Factory 
Brand  XXXX  Family  Favorite  Cheese,” 
“Imperial  Brand  XXX  Goshen  Cheese,” 
and  “Clover  Hill  Factory  Brand  Im¬ 
perial  XXXX  Cheese.” 

For  specially  prepared  corn  or  wheat 
sweetened  and  flavored  with  honey.  J. 
A.  Witt,  Chicago,  Ill.  The  words  “Hans 
&  Fritz.” 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXXI.— The  Waste  of  Haste. 

Haste  makes  waste  of  time. 

Too  many  merchants  are  to-day 
hurrying  through  one  job  and 
rushing  into  another  without  giv¬ 
ing  a  moment’s  time  to  consider¬ 
ing  the  best  way  to  do  the  new 
task,  so  the  best  results  can  be 
accomplished  with  the  least  labor. 
It  is  no  uncommon  thing  to  see  a 
man  rush  into  a  task  in  this  un¬ 
prepared  manner  and  after  work¬ 
ing  on  it  for  about  a  day  find  out 
some  method  by  which  the  same 
results  could  have  been  accom¬ 
plished  in  half  the  time. 

When  business  men  are  them¬ 
selves  doing  these  things  day 
after  day,  what  is  to  be  expected 
of  those  who  work  for  them  and 
under  their  direction?  Clerks  are 
even  more  apt  to  waste  their  time 
in  this  manner,  especially  if  they 
have  taken  up  a  regular  routine 
of  duties.  Not  because  they  want 
to  put  in  their  time  without  mak¬ 
ing  anything  for  the  employer, 


but  because  they  fall  easily  into 
ruts.  They  will  continue  to  carry 
out  the  daily  programme  week- 
after  week  in  the  same  way,  with¬ 
out  trying  to  simplify  it  in  any 
manner. 

Managers  should  so  arrange 
business  duties  as  to  give  them¬ 
selves  time  to  think  of  the  best 
methods  of  doing  not  only  the 
things  they  expect  to  do  them¬ 
selves,  but  also  to  simplify  the 
work  of  the  office  force,  the  fac¬ 
tory  force,  the  sales  force,  the 
shipping  force,  etc. ;  in  fact,  in 
whatever  part  of  the  business  sim¬ 
plification  is  needed,  and  once  the 
manager  starts  on  this  kind  of 
work  he  finds  that  every  part  of 
the  business  needs  it,  and  every 
employee,  from  the  office  boy  up, 
can  be  made  to  produce  more  re¬ 
sults  in  the  same  length  of  time 
by  merely  taking  time  to  first  fig¬ 
ure  out  the  most  simple  way  to 
accomplish  desired  results. 

F.  A.  P. 


WANTED. 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE. — In  Reading,  Penna.,  stock 
and  fixtures  of  old  established  general  store, 
groceries,  dry  goods  and  notions.  Two 
story  brick  building  20  by  60  feet.  Property 
for  sale  or  rent  on  reasonable  terms.  Good 
reasons  for  selling,  which  will  be  explained 
fully.  Address  A.  B.,  516  Bingaman  Street, 
Reading,  Pa.  9 

FOR  SALE. —  Double  store,  two  story 
building,  now  carrying  stock  of  $6,000  com¬ 
posed  of  all  kinds  of  general  merchandise 
usually  kept  in  a  first-class  country  store. 
Real  e-tate,  $2,500.  Will  sell  stock  and  rent 
store,  if  desired.  Owner,  in  business  for  31 
years,  wishes  to  ret. re.  Address  E.  E.  Lee, 
Friendsville,  Susq.  Co.,  Pa.  9 

FOR  SALE. — Farm,  seventy  acres;  forty 
tillable,  balance  wood  and  timber.  Two- 
story  house  (13  rooms).  Productive  land 
near  church,  school  and  P.  O.  Also  country 
store  doing  a  good  business  for  over  40 
years.  Post  Office  in  store.  Will  sell  both 
together  or  separate.  Address  H.  B.  Miller, 
Lovellton,  Wyoming  Co.,  Pa.  9 

FOR  SALE. — One  set  of  Walker  Bins  ;  one 
Mo. or,  j£-horse  power,  direct  current,  used 
four  months;  one  Coffee  Mill,  Enterprise 
No.  19 ;  one  Peanut  Warmer ;  one  large 
Refrigerator;  one  Egg  Stove  ;  one  Comput¬ 
ing  Cneese  Cutter;  two  mo'asses  faucets; 
four  meat  knives  ;  two  meat  saws;  one  Nat. 
Biscuit  Co.  can  r  ck.  For  prices  on  same, 
call  or  address,  H.  H  Mosemann,  443  E. 
Strawberry  St.,  Lancaster,  Pa.  9 

FOR  SALE. — Gum  Labels,  the  best  adver¬ 
tising  scheme  in  the  market.  Used  exten¬ 
sively  in  the  grocery  trade.  3,000,  postpaid, 
printed  to  your  order,  for  $1.00.  Many 
styles  and  designs.  Write  for  samples  and 
catalogue.  H.  M.  Angle,  29  and  31  East 
King  St.,  Shippensburg,  Pa.  9 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE.  —  At  a  bargain,  New  Double 
Cottage,  on  large  high  lot,  at  34th  street. 
Ocean  City,  N.  J.  Also,  120  acres  good 
land  near  Tuckahoe,  N.  J.;  40  acres  Salt 
Meadows,  60  acres  upland,  partly  under 
cultivation.  Address  C.  H.  Kelk,  Vine- 
land,  N.  J.  10 


FOR  SALE. — Butchers,  a  fine  chance  to 
get  in  the  meat  business  for  very  little 
money.  The  advertiser  has  a  pair  of  Beef 
Stalls,  fixtures  all  complete,  in  the  best 
retail  market  in  city,  which  he  cannot  at¬ 
tend  to.  Will  sell  them  very  low  to  a  prac¬ 
tical  butcher.  F.  N.  W.,  GroceryWorld.ro 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86.— Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 


twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290.— In  North  east  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  313. — In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2, ooo-$3, 000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does  $300  weekly,  all  cash.  Stock  $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100 feet.  Business about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation.  • 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three-fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 
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No.  341. — In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  344. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  15x27 
feet.  Does  $500  to  $600  per  week.  All 
cash.  Stock  only  $500,  as  business  handles 
large  amount  of  meats.  Clean  net  profit 
10  per  cent.  Best  reasons  for  selling. 
Price  inventory.  Will  need  about  $[,400, 
but  can  be  reduced  by  not  taking  cash 
reg;ster.  Dwelling. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346. — In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

No.  347. — In  high  class  partof  West  Phila- 
delph:a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  348. — In  booming  New  Jersey  resort 
Cash  Grocery,  doing  a  yearly  business  of 
$20,000.  can  be  greatly  increased.  Well 
established.  Will  sell  at  inventory.  Stock 
about  $t200.  Will  stand  fullest  investiga¬ 
tion.  Owner  has  another  store  in  another 
town  and  cannot  attend  to  both. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 
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o  DO  YOU  WANT  TO  SELL  0 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 


o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 
o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 


00000000000000000000000000 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  12% 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty-three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia.  Pa. 

FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bms,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  registe  r, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  fre'ght 


anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $5,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Piinting,  Washington, 
D.  C.,  February  3,  1908.— Sealed  propo.-als 
to  furnish  during  the  fiscal  year,  beginning 
July  1,  1908,  supplies  of  Chemicals,  etc., 
Lumber  and  Plumbers’  Supplies,  will  be 
received  at  this  office  until  2  P.  M.,  Monday, 
April  20,  1908,  at  which  time  they  will  be 
opened  and  recorded  in  the  presence  of 
bidders  in  the  office  of  the  Director  of  the 
Bureau.  Awards  will  be  made  only  to 
established  manufactwers  of,  or  dealers  in, 
the  articles.  The  right  is  reserved  to  reject 
any  or  all  bids,  or  parts  of  bids.  Blank 
forms  with  specifications  for  proposals  and 
further  information  will  be  furnished  in¬ 
tending  bidders  on  application  toThos.  J. 
Sullivan,  Director  of  Bureau.  9 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908. — Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  March  2,  1908,  to  furnish  during 
the  fiscal  year,  beginning  July  1,  1908,  the 
following  classes  of  supplies,  viz  :  Oils, 
etc.;  Textiles,  etc.,  Hardware  and  Grocers’ 
Sundries.  The  proposals  must  be  received 
not  later  than  the  time  above  specified,  but 
they  will  not  be  opened  until  10  A.  M  ,  on 
respective  dates,  as  follows  :  Oils,  etc  , 
May  27,  1908  ;  Textiles,  etc.,  May  22;  1908  ; 
Hardware,  May  25,  1908;  Grocers’  Sun¬ 
dries:  May  20,  1908.  On  which  dates,  at 
the  hour  named,  they  will  be  opened  and 
recorded  in  the  presence  of  bidders  in  the 
office  of  the  Director  of  the  Bureau.  Awards 
will  be  made  only  to  established  manufactu¬ 
rers  of,  or  dealers  in,  the  articles.  The 
right  is  reserved  to  reject  any  or  all  bids, 
or  parts  ofbids.  Blank  forms  with  specifi¬ 
cations  for  proposals  and  further  informa¬ 
tion  will  be  furnished  intending  bidders  on 
application  to  Thos.  J.  Sullivan^Director  of 
Bureau.  9 


TREASURY  DEPARTMENT.  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  April  6,  1908,  to  furnish  during  the 


fiscal  year,  beginning  July  1,  1908,  the  fol¬ 
lowing  classes  of  supplies,  viz.:  Paper,  etc., 
Binders’  Supplies,  Electrical  Supplies; 
Printers’  Inking  Rollers,  and  Paper  Boxes. 
The  proposals  must  be  received  not  later 
than  the  time  above  specified,  but  they  will 
not  be  opened  until  10  A.  M.,  on  respective 
dates,  as  follows  :  Paper,  etc.,  and  Binders’ 
Supplies,  May  18,  1908 ;  Electrical  Sup¬ 
plies,  Printers’  Inking  Rollers,  and  Paper 
Boxes,  May  16,  1908.  On  which  dates,  at 
the  hour  named,  they  will  be  opened  and 
recorded  in  the  presence  of  bidders  in  the 
office  of  the  Director  of  the  Bureau.  Awards 
will  be  made  only  to  established  manufactu¬ 
rers  of,  or  dealers  in,  the  articles.  The 
right  is  reserved  to  reject  any  or  all  bids, 
or  parts  of  bids.  Blank  forms  with  specifi¬ 
cations  for  proposals  and  further  informa¬ 
tion  will  be  furnished  intending  bidders  on 
application  toThos.  J.  Sullivan,  Director  of 
Bureau.  9 


TREASURY  DEPARTMENT,  BUREAU 
of  Engraving  and  Printing,  Washington, 
D.  C.,  February  3,  1908.— Sealed  proposals 
will  be  received  at  this  office  until  2  P.  M., 
Monday,  March  23,  1908,  to  furnish  during 
the  fiscal  year,  beginning  July  1,  1908,  the 
following  classes  of  supplies,  viz.:  Dry 
Colors,  etc.;  Rubber  Goods,  Engravers’ 
Supplies,  and  Dextrine.  The  proposals 
must  be  received  not  later  than  the  time 
above  stated,  but  they  will  not  be  opened 
until  10  A.  M.,  on  respective  dates,  as  fol¬ 
lows  :  Dry  Colors,  etc.,  June  1,  1908;  Rub¬ 
ber  Goods,  May  22,  1908  ;  Engravers’  Sup¬ 
plied,  May  29,  1908,  and  Dextrine,  May  25, 
1908.  On  which  dates,  at  the  hour  named, 
they  will  be  opened  and  recorded  in  the 
presence  of  bidders  in  the  office  of  the 
Director  of  the  Bureau.  Awards  will  be 
made  only  to  established  manufacturers  of, 
or  dealers  in,  the  articles.  The  right  is 
reserved  to  reject  any  or  all  bids,  or  parts 
ofbids.  Blank  forms  with  specifications  for 
proposals  and  further  information  will  be 
furnished  intending  bidders  on  application 
to  Thos.  J.  Sullivan,  Director  of  Bureau.  9 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  Information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORES 
WANTED? 

We  have  immediate  buyers  for  live  Phila¬ 
delphia  Grocery  Stores,  running  from  $1,000 
to  $2,000.  Must  be  healthy,  established, 
profitable.  No  sale  no  charge.  Waiting 
list  Of  buyers  all  the  time. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FOR  RENT. 


FOR  RENT— Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 


address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


HELP  WANTED. 

WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  _ tf 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
loiv  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  xo  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  SI.  NEW  YORK 


Seldom  See 

a  big  knee  like  this,  but  yourhorse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or 
Throat. 

ABSORBINE 

will  clean  them  off  without  laying 
the  horse  up.  No  blister,  no  hair 
gone.  $2.00  per  bottle,  delivered. 
Book  10-B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain;  Genuine,  mfd.  only  by 

W.  F.  YOUNG.  P.  D.  F..  0  Monmouth  St.,  Springfield,  Mass. 


DANDELION 

VEGETA8LE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  VI. 
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UNDER  THE  DIRECTION  OF 


DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we  will  adhere  to  until  next  issue,  unless  an  advance 
in  the  market  should  be  very  pronounced.  Quotations  below  are  based  on  prices  ruling  Monday,  March  2d.  Terms, 
net  10  days.  First  orders  must  be  accompanied  by  references. 


FRUITS  THAT  PLEASE— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Selected,  9  hands,  packed  1  in  barrel . 

Selected,  9  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  1  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . . 

Selected,  8  hands . 

Selected,  7  hands . 

We  advise  against  shipping  bananas  loose  in  bags 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag . 


$1.65  per  bunch 
1.50  per  bunch 
1. 1 5  per  bunch 
1. 10  per  bunch 
1. 00  per  bunch 
.80  per  bunch 
.75  per  bunch 
.70  per  bunch 

1.35  per  bunch 
1. 00  per  bunch 
.65  per  bunch 
unless  in  quan- 

$3.25  per  bag 


FANCY  FLORIDA  ORANGES. 


Fancy  Brights,  126  size,  per  box .  $2.25 

Fancy  Brights,  150-176  size,  per  box .  2.40 

Fancy  Brights,  200-216  size,  per  box .  2.40 

Fancy  Brights,  250  size,  per  box .  2.30 


Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 
FANCY  FLORIDA  GRAPE  FRUIT. 


Fancy  Bright,  36’s  to  46’s,  per  box .  $4.50 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 


Fancy  quality,  96  and  112  to  box . . . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . . . . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . 

Extra  choice,  200-250  to  box . 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  and  270  to  box . . 

Choice  quality,  300  to  box . . 

Choice  quality,  360  to  box . . 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . . 

ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs . 

Choice,  kegs,  61  lbs . 

Good  quality,  kegs,  62  lbs . 

Good  quality,  kegs,  60  lbs . 


S2.75 

2-75 
2.65 
2.65 
2.50 
•  2.50 

2.40 
2.50 
2.40 

2.35  . 


$3.00 

3.00 

2-75 

2.65 

2.65 


$3.00 

2-75 

275 


4.50  to  5.00 
4.00 

3-50 

3.00 


Get  People  In  Your  Store 

There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


How  to  Answer  the  Salesman 

When  the  jobbers’  salesman  comes  to  you  this  season 
to  get  your  future  canned  goods  order,  ask  him  about 
this  100  per  cent,  delivery. 

He  will  probably  tell  you  that  his  employer  can’t  give 
you  more  than  he  gets  himself,  and  that  on  the  brands 
he  is  offering  he  has  only  a  pro  rata  delivery. 

Remind  him  that  on  Blue  Bell  and  Clover  Farm 
Canned  goods — none  better  in  Maryland — both  the 
j rubber  an(j  yOU  can  get  a  IOO  per  cent.  delivery. 


Strasbaugh,  Silver  &  Co.,  Aberdeen,  Md. 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

,  a  ^  u  at*  nr  WRY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 

iny  briber*  ^^ZunyZnflUsofflZ,  U  »einy  that  all  price,  are  subject  to  niar^  fluctuate. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

‘A”  Java . 

‘B”  Java . f* 

‘C”  Java . ** 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 

■A”  Mocha . “ 

‘B”  Mocha . 22 

‘C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 

"A"  Maracaibo . "> 

'‘B”  Maracaibo . 

"A”  Santos . J® 

"B”  Santos . J® 

"C”  Santos . . . 

Peaberry  Santos . 

“A”  Rio . J* 

No.  1  Rio . }2 

No.  2  Rio . JO 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  '  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . *> 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial.. . 33 

No.  28  ImperiaL . 35 

Best  Imperial . 

No.  25  Ooleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 30 

J&P&Il tMMMHMSHHH  •oO 

Heno  %  and  %  lb.  packages . 50 

811  ver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  ,Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


2.10 
1.50 
1.50 
.95 
1.75 
1.25 
1  45 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz, 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  S  lb. ,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Com— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1 . 45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.60 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 


CANNED  FISH. 

Salmon—  ,  ,  . 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz... 

Sockeye,  1  lb.,  flat,  4  doz . 

Seward,  1  lb.,  tall,  4  doz . .... 

Jookey,  1  lb.,  tall,  4  doz . . 

Stonewall,  1  lb.,  tall,  4  doz . 

Argo,  1  lb.,  tall,  4  doz . 

Sockeye,  %  lb.,  flat,  4  doz . 

Iceberg,  1  lb.  tall,  4  doz . 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  *-25 

Star,  lb.,  8  doz.  in  case .  l-5« 

Star.  %  lb.,  flat,  8  doz .  2.40 

Golti  Label,  %  lb.,  flat,  8  doz .  2.60 

Beaver,  %  lb.,  flat,  8  doz . 

Clams—  v 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.30 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  ,  .. 

Standard,  5  oz.,  2  doz .  1  -to 

Sardines,  in  Oil —  Per  case, 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil .  100 .  3.50 

Vx  lb.,  oil,  with  key,  100 . . .  3.75 

Epicurian,  V  oil,  fanoycartons,  100  cans  4.50 
Vi  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4-  50 

%  Mustard ,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

y.  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
Oil  Imported— 

Martell,  100  cans .  f.75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . 


I 

CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2  doz .  -90 

Blackberries,  2  lb.,  2  doz .  1-10 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1-50 

Gooseberries,  2  lb.,  2  doz .  !•  40 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1-35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1 %  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .35 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1-25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3.60 

California  PeacheB,  2%  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . . . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . -70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.  id 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial,  36  5c.  packages .  1-30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

to  bag .  2.60 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.70 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  35 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack  .  -06 

Imported  Lima  Beans,  about  90  lbs.  to 
sack  -06 

Split  Peas,  210  ibs . per  bbl.  7 .00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu .  2.10 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  . . 42 

Kingsland,  N.  0 . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • .  -36 

Orange  Brand,  2)4  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. .  .30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1-60 

Coast,  5  . . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 9° 

Home  Safety,  65s,  6  gross . 45 

Vulcan  Safety,  60  gross .  -50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box.  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  110 

Search  Light,  100b,  6  gross .  1-00 

Search  Light,  500s,  1  gross .  4.60 

Daily,  No.  2,  blue  heads,  5  gross .  -65 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eye,  5  gross .  1-06 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.76 

Slide  Boxes,  60s,  5  gross .  -56 

Grocers’.  200s,  3  gross . per  case  6.25 

Black  Diamond,  500s,  100  in  case...  per  case  3  60 


LAUNDRY  SOAP. 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples —  Per  lb. 

Evaporated,  50  lb .  10 

Evaporated,  1  lb.  packages,  4  doz . 11 

Dried,  50  lbs . 

Ps&chfiS- ■ 

Evaporated,  50  lbs . 12)4 

Best,  25  lbs . 14 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Paokage,36 . 08% 

Bulk,  26  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb..„ . 20 

American  Brand,  26  lb . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 


Little  Darling,  2  doz . 

Pumpkins— 

New  Prunes— 

30-  40,  25  lbs . . . 09 

40-  50. 25  lbs . 08% 

Gallons . 

String  Beans— 

2  lb.  2  doz  75 

50-  60, 26  lbs . 08 

60-  70, 25  lbs . 07% 

70-  80,  25  lbs . 07 

Pin  Money  Vegetables — 

2  lb.,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 . 26 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb  .  2  doz.  95 

80-  90, 25  lbs . 06% 

90-100, 25  lbs . 06 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

Tomatoes— 

Pin  Money,  whole,  8s,  2  doz . 95 

Standard,  3s,  2  doz . 92% 

Gallon,  doz .  2.95 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  60  lbs . 07% 

Seeded,  36 1  lb.  packages . 10 

Fair  Quality,  fa .  90 

Sultana,  36  1  lb  "packages . 

2s,  2  doz . . . 75 

Sultana^  bulk,  26lbs....r. . 

SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  6.30 

XXXX,  powdered .  5.40 

Cubes .  6.45 

Fine  Granulated,  American .  4.7a 

Fine  Granulated,  100  lb.  sacks .  4.75 

Confectioners’  A .  4.70 

No.  1.  A .  4.70 

Light  Yellow .  4.25 

Fine  Granulated,  2  lb.  bags .  5.05 

Fine  Granulated,  5  lb.  bags .  4 .95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1  -90 

Challenge,  4  doz .  4  35 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4 . 65 

Red  Ctoss,  4  doz .  4 . 60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doa .  4.00 

Lion,  4  doz .  4.60 

Premium,  4  doz .  4.86 

Hires’  Silver,  4  doz .  4.65 

Square,  4  doz .  3.75 

EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . - .  4 .35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  lame  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.f0 

Peerless,  small  size,  4  doi .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow, 6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.16 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating . 100  4.00 

Ark . ....100  2.00 

Babbitt’s . 100  8.75 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  8oap  free...  4.25 
10  box  lots  freight  paid,  with  2%  boxes 

‘  *1776’  ’  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . . . 100  3.90 

•Big  Schooner . 100  3 .76 

Cocoa  Floating . 100  3.50 

•Fels-Naptha . 100  4.00 

HoefnePs  Tiger  Borax . 100  3.65 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7 .00 

•Kirkman’s . 100  3.85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.26 

•Lifebuoy .  50  2.00 

•Fairbanks  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . . . 100  3  90 

•Philadelphia  Oleine .  60  2.45 

•P.&G.  Oleine . 72  3.00 

Premium . 80  3.67 

•Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

•Star, . . . ..100  3.25 

•Sunlight . 100  4.10 

•Sunshine . 120  2 .45 

Star  Oleine . „60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonder  W’orker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  176 

•Snowberry . 100  3.90 

Best  Blue .  80  3.40 

•Hoefher’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4  00 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 

Rib . 100  1.95 

»  5  box  lots  delivered. 


TOILET  SOAP. 

Bare.  Box 

Flash,  for  the  hands . 100  cans  6.60 

Grand  Pa’s,  small  size . 100  8.85 

Grand  Pa's,  small  size . 60  1 .95 

Grand  Pa’s,  largesize .  50  8  26 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  ana  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile.  86  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose . .’. .  50  3.75 

Sweetheart . SO  1.90 

Lava . 100  3.75 

Pearl .  60  2.40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbanks .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . 100  3.60 

Wrigiey’s .  60  1.80 

Scourene . 166  8.60 

Lipp's  Scourer .  60  2.26 

Sil  San . 50  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  8.86 

Silver  Sand . per  bbl.  2.60 

American  Scourer . ••••166  8/6 

Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks’  Crystal . -I00  * 

Hoefner’s  Crystal,  with  spoons . 24  pkgs. 

Old  Dutch  Cleanser,  4  doz .  *  •* 
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NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  York 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

N O  TE.— Brices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 45 

Choice,  barrels .  .40 

Good,  barrels . 26®  .80 

Fancy,  qnart  Jars . per  do*.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .48 

Prime .  .37 

Good . 85 

Ordinary . -  .22 

Blended,  fancy .  .86 

Blended,  choloe .  .83 

Blended,  good .  .80 

2-lb  tins,  3  dosen. . per  case,  2 . 90 

Quarts,  2  dosen . per  case,  2.90 

Sngar  Syrup- 

Pure,  extra  fancy . . . 85®.  88 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice . 29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  dosen . per  case,  1.95 

Tins,  2%-lb. ,  2  dosen . per  case,  2 . 80 

Tins,  8-lb.,  2  dosen . per  case,  2.50 

Tins,  5-lb..  1  doien . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  38.00 

Georges  count  110@U5 . 25.00 

Shore  2s,  count  225@250 .  30.00 

Medium  Irish 2s,  count  450 .  23.00 

Norway,  count  400@450 .  24.00 

Norway,  count  300@350 .  27.50 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125®140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  mladles,  40-lb.  boxes . 08J4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 1.40 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®.  18 

Superior  to  fine . . . 20@  .25 

Extra  fine  to  finest . . . 28®. 85 

Choicest . 45®.  65 

mperial— 

Common  to  fair . . . 22®  .25 

Superior  to  fine . ., . 30®. 86 

Extra  fine  to  finest . 40®  .46 

Choicest . 50®.  66 

young  Hyson- 

Common  to  fair. . 16®  .18 

Superior  to  fine . 22®  .80 

xtra  fine  to  finest . 85®. 40 

nolcest . 45@.60 

Hyson- 

Common  to  fair .  ® .  14 

Superior  to  fine .  @  ■  18 

Extra  fine  to  finest .  @ .  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 23®  .26 

Extra  fine  to  finest . 28@.80 

Choicest . 32®.  88 

Basket-fired— Common  to  fair . 22@  .25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust .  @.12% 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25®. 35 

Choicest . 40@.66 

F  mchong— 

Common  to  fair . . . 17®.  18 

Superior  to  fine . 20@  .25 

Extra  fine  to  finest . 80@  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 


J  wa — Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government— Prime . 

Old  Government — Good . 

Mocha- 

Genuine  Arabian . 

M  iracalbo— 

Cucuta — Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta^-Good . ~ . 

L  guayra— 

Caracas—  Finest . . . 

Oaraoas— Choice . . . 


.86 

.29 

.27 

.25 

.23 

.28 

.16% 

.16 

.16 

.14 

.20 

.17 


Pea  berry— 

Santos— Fancy . 1754 

Santos— Choice . 17 

Santos— Fine . .  .16 

Rio— Fancy . 17 

Rio— Choice . 1654 

Rio— Fine . 16 

Santos— 

Best’ . 16 

Choice . 15 

Prime . .« . 1454 

Good . .. . 1854 

Fair . . . 1254 

Rio— 

No.  1— Golden . 1554 

No.  2 . 15 

No.  8 . 1454 

No.  4 . 14 

No.  5 . 1854 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrel*.  Per  lb. 

Allspice . . . .  .07 

Cassia  buds . .  .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23@  .27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . .....  .17@.20 

Cloves,  Amboyna . ..  .25 

Cloves,  Penang . 86®. 88 

Ginger,  African . * .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleacned. . „  .20®  .21 

Ginger,  Calcutta . ..  .08 

Nutmegs,  76-  80s . ..  .26®  36 

Nutmegs,  105-llOs . 18®.  20 

Nutmegs,  130-140b . 

Black  Pepper,  Singapore . 1054@.12 

Black  Pepper,  Shot. .  .14 

White  Pepper,  Singapore..., . 15@.17 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . .  .89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper. . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . . . 2454 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  do*. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace . 2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika . 1.45 

Pepper,  black . 96 

Pepper,  cayenne. . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 

VEGETABLES. 

Asparagus—  Per  do*. 

Mam .  white  2%s,  unpeeled  Calif. .  5.75 

Medium  green  254s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is..... .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1.05 

Fancy,  plain  or  sauce,  2s .  1 .16@1.25 

Fancy,  plain  or  sauce,  8s .  1 . 65@1 . 65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15®  1 . 25 

Standard .  1.10@1.15 

Soaked .  76.  ©  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1 . 10@1 . 20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1 .10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1.60@1.75 

Sifted  2s .  1.15®1.85 
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Telephone  2s .  1.25 

Sweet  Wrinkled  2s . .  1 . 40®1 . 60 

Standard  E.  J.  2s .  1 . 00®1 . 10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10®1.25 

Extra  standard  2s. . 95®  1.00 

Pumpkin- 

Fancy,  8s .  1.10®120 

Fancy,  gallons..., . 

Squash- 

Fancy  8s. . 1.20 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-m.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  cans . 75@  .80 

Gallons,  standard  New  Jersey .  8.75 

Gallons,  extra  standard  Maryland  2.80@3  00 

Quarts,  glass  Jan. .  2.90 

I?6Qtfl 

Fancy  Strawberry  8a . . .  1 . 40®1 . 60 

Cut  8s .  1.10®  1.15 

Sweet  Potatoes  8a .  1.15 

Sauer  Kraut  8a . 95®  1.10 

Spinach- 

Standard  Maryland  8s .  1.25@1.40 

Fancy  New  Jersey  8a .  1 . 40@1 . 65 

Gallons. .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  do*. 

Fancy  8s .  3.80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  8s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2 J4s .  3.50 

Standard  White  2%s . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  Ss . .. .  8.80 

Extra  2%s .  3.10 

Extra  standard  2J4s .  2.75 

Standard  2%s . . .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  3.00 

Extra  standard  2%a . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  3.80 

Extra  2%S .  8.25 

Peaches,  Crawford- 

Fancy  8s . 8.25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.50 

Pineapples— 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4.00 

Singapore  l%s.. .  1.15@1.25 

Plums,  egg,  Ss . 

Plums,  gage,  8s . 

Apples— 

Gallons .  3.50 

Strawberries— 

28,  fancy .  8.00 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is . .  5. CO 

Flat  %s .  2.50@2  75 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  Is . 1.10 

Medium  Red .  1.25@l.S0 

Choice  Red  Is .  1.40®1.50 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tall  Is .  2.00 

Flat  Is .  2.  20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.35@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .  10% 

Smyrna  Suit.,  fancy,  6  cr.,  SO  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 
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Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . — 

California,  4  cr.,  50  lbs . . 

California,  8  cr . ,  60  lbs . . 

California,  2  cr.,  50  lbs . . 

baskets,  1  lb.  and  2  lb . . . 

Layers,  25^-ln.,  10  lbs . . 


Per  lb. 
.08 
.09 
.08 
.07% 

.15  @.18 


•  10)4 
•09% 
.08% 


2%-ln.,  12  lbs. 

2%-ln.,  12  lbs-  . 

2-ln . ,  12  lbs- . 

Currants— 

Fancy,  1-lb.  cartons— . — .  .11 

Cleaned,  1-lb.  cartons,  choloe .  .09 

Bulk,  choloe,  50  lbs .  .08% 

Natural,  choloe . — .  -07% 

Citron- 

According  to  quality . . . ...._  .18®  .20 

Lemon  Peel- 

According  to  quality . — . H%®  .13 

Orange  Peel- 

According  to  quality . . . 11%®  13 

Fard  Dates— 

60  lbs.,  bulk.... . . 

l-lb.  pigs.,  30-lb.  case . - .  .10 

Persian  Dates— 

60  lbs . . . - . .  .05% 

Prunes,  California,  25-lb.  boxes. 

Eplneuse,  20x30 . - . . .  '  .15 

80x40,  choice . .  .10% 

40x50,  choloe . - .  .08% 

50x60,  choice . . .  .C8 

60x70,  choice . - .  .07% 

70x80,  choloe .  .06% 

Choice.  50-lb.  box- 

60170,  80x  90 . . . . 

70x80.  90x100 . . . 

Prunes  in  cartons— 

Fancy  40x  50 . . . . .  .11 

5Gx  60 . - .  .10 

60x  70 . - . . .  .09% 

70x  80.... 

Prunes,  Oregon,  25-lb  boxes. 

80x40 .  .09 

40x50 . .. .  .08 

Apples— 

Fancy,  50  lbs . . . 

Fancy,  l-lb  cartons . - 

Prime,  50  lbs . — .  .10% 

Choice,  l-lb.  cartons. . . . .12% 

Peaches— 

Fancy,  peeled,  25  lbs . . . 

Unpeeled,  fancy,  25  lbs .  .14 

Extra  Choice  Muir . . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . — 

Moorpark,  fancy,  25  lbs . — . 

Royal,  fancy,  25  lbs . — .  .26 

Royal,  choice,  25  lbs .  .23 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs....— . 40  @.46 

Valencia,  28  lbs . 33  @  40 

Flot,  shelled . . . . . ..... 

In  shells— 

California  P.  S.,  80  lbs . .  .20 

French  Princess . - . .  .20 

Tarragona,  120  lbs .  .15% 

Hard  Shell,  100  lbs . - . - 

Brazils— 

New,  large,  180  lbs— . —  .11 

Filberts— 

Turkish . 

Sicily,  180  lbs . . .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . . . .  .14 

Pecans— 

Polished, 80 lbs . . . 10  @.12 

Louisiana  Paper  Shell . 

Walnuts— 


Chilli,  1907  crop . 

Grenoble,  220  lbs . 

.15 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs. . 

.18% 

Extra  choice,  boxes,  25  lbs . 

.14% 

Choice,  bags,  125  lbs . 

•12% 

IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones..—  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  ease. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  aceord’g  to  qual.  22.00®S5.00 
Mushrooms,  %s,  aceord’g  to qual.  1S.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per;  b . 06®  .09* 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCER  T  WORLD  ”  who  it  unable  to  purchase  at  the  following  prices ,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Butter . 

Lire  Poultry.. 


DECLINES. 


Cohtau. 


Egg* . — — .  *7 

Lard .  44 


ADDITIONS. 


YSM  ill)  IlilUBE  ETIETTOI8  YOU  BUT. 

Standard  Welghti  per  Buhel. 


Marrow  Beans.. 
Modi  turn  B«*m.. 


..*•  lb. 


Pm  B«rsx _ _ _ 

R«d  KAdomj  fti  MM 

......  ..  - 1* 

sssoeseeeooosssssassososooseoi 

>"**************^^rT  -  rT1  T-r-  - -  4® 

«  . . . 

ybLOM^L*«IM0t00*«***0*****s<n« 

»  #  **  **•  •*  •  so*  *  *  0  oooooo  ooo  omoo*  e 

_ _ _ 58 

ShoObmrfcs.. . . . . . . *1 

COL. 

Alans  C«*h  Drtwit,........!! 

AlttlS  U...H«».MIHIM..mWMtt47 

Ammasldon  ... .  4 

Axle  Gratae . . . .  5 


Bag*,  Papwr . .. . 4* 

Bag  and  Twins  Holdai*_...33 
Baling  Powd«r_ . ......  5 

Barky . - .  ..*4 

Basksa - - - be 

Basil  Brick .... i.n.Mm.w..»ys 

B«W  e*e******«e*m**M»««»ee^ee«H 

Blacking,  Shot  - — .....—. .  * 

Bluing....... . 6 

Boras ....... . —47 

BlOOflU  •*»*  •eenee»e*eee»*M*ra*M®l 

Brash** . — . - . ~.ll 

Buckwheat  Flour . ....*8 

Bung  Boras . . . 31 

Butcher*'  Sondrtss.- —..—44 

Butter  Dlsha* . •* 

Butter...  . . . . .  •  7 

Butter  Color. ........... —.......47 

Camphor . 47 

Camiler . .  .15 

Candle* . — .  7 

Canned  Goods  eMeemteieHN**  ® 
California  Finite . io 

V  OgOttbliiHi  Mee*Nteee*e*H*«  3 

Flsll*  .....ee»»iMMeeeeeMe*«e«eW 

Pie  Fruit . . . ~io 


COL. 

SlfdlPiie.ee.»«M«*W*tM«Wn«*Ii 
Mmi  eeeeeeeeeeeeeeeeeeeeeeeeeee  13 

Soaps  . . N**|iS 

Can  Openera . 33 

CiP^ll  H<(e**M*MeeeeM*4MM**Metjf 

Cap.,  Gun.  oooooooossoooooos  *•*##•  4 

CLttllPeaoooaaooaaaooooooooaoooooooo^e 

Cereal  Specialties _ — 

Cereal  Copies...— ...—..  38 

Cheese _ —*7 

Chocolate  and  Cocoa...—. .17 
Chewing  Gum.— ...—Si 

Oder  e  ease  esse  a0SS00*SS*e**S000O00»s  50 

Clothes  Flos—. . -....*» 

Cocoannt-......- . ....—.si 

Codfish. . -3$ 

Codoe . . . — .  3 

Essence . — . 3 

Chicory  . . 3 

Code*  MOU  . . -....3* 

Cooking  Herbs.....— . .  8 

Condensed  Milk .....— ........so 

Crarm . ...—si 

Condensed  Mince  Mast . 38 

Com  Men!—.—.— .—.so 
Com  Starch..—— ...—..58 

Cottotens—  — . . — . *6 

Cracked  Wheat- . eg 

Cracker*,  Cakes,  etc— . ss 

Cranberries  ************••••••*•• 

Cutters,  Dried  Beet. . 33 

Tobacco . 64 

Delicatessen . ss 


Dressed  Meats— 
Drugs,  Grocers' . 


Egg* 


Extracts.. 


COL. 

—44 

47 


,.*7 

::4 


Fancy  Groceries • 7 

Farina- . - . — - *9 

rartnaceous  Goods— - eg 

Faucets . — . 33 

Canned  Fish— .—..is 
Fixtures.. ..— ............  .—3s 

Flour ...... ......  «.s8 

Flour,  Sell  Rising . . *8 

Flour,  Buckwheat . *8 

Fly-paper. . - . . — 59 

Food,  Bird . — . 59 

Fruit  Butters . —.46 

Fruits,  Dome* tic.  Dried.  ...35 

Ftuits,  Foreign,  Dried . 33 

Fruits,  Green . 


Gelatine  ...... . — . jr 

Ginger,  Jamaica . - . .47 

Gravel,  Bird—.—. . 39 

Grocers'  Fixtures. . . 3s 

Herring . - . 34 

Hominy  and  Grits . *9 

Honey . -36 


Ink.. 

Inset 
Ironing  Was— 


*oo*o«*o»»3T 
. 4® 

e  e  s  oooee  *  e  *  *  oosoe  e  39 


. — . 48 

{an  and  Jar  Rubbers. . 7 

allies _ . -48 

unket  Tablets  seseessoaoosossssspO 

Ketchup.— . 18 


Lamp 
Lard . 


Goods- 


Macaroni  — 
Mackerel—, 
Maple  Sugar 


Mince  Meat. 


Molars. 

Mucilage— . — — . —39 

MnsfasH . . — — — J- 

Mustard,  Prepared . . 57 

Marmalade, . . . 46 

Noodles,  Egg . sg 


COL. 

Nuts 

Oat  8gsal— ......  *9 

Ofla— . — . — . ,-*39 

OB,  American  ———..40 

Ottre  OB . .4a 

Olives 

eeeeeeeoeeeeeeeee*  ••••••••••••  39 


Paper  —4* 

Paper  Begs....— —.41 

Peaa,  Dried - — . sg 

Pepper  Sauce—...—. . — 5* 

Pickles  -4a 

Pickled  Meats - — - . 4* 

Plum  Pudding. . ——46 

Pork  and  Barf. . ——43 

Potash . . . — - 37 

Potato  Chips _ - 4* 

Poultry,  Dressed— —.45 

Poultry,  Live. . -x5 

Powder.  Rifle _ _ .  4 

Preserves - 48 

Provision* . - . —43 

Puddhm  — . —.—.,31 

Putty  .—..—47 

Rennet..—.- . - . io 

Rice  . . MMtlMMHltjl 

Rice  Flour . eg 

Roiled  Oats  . . 19 

Root  Beer . 53 


Rope _ 


COL. 

•59 

•47 


sago  ..•—.........*■•••09 

Salad  Dressing- — . — J« 

Sal  Soda _ t* 

Salt _ ti 

SapoBo  — — ...— - 54 

...S3 

r.!$ 

Scales  — - — . 3s 

Scoops,  Grocer*'...— . — ..33 

Scouring  Soap _ _ 3s 

Seeds  33 

Shoe  Dressing...— .  8 

ShoC-——-....—.— . -  4 

Smoked  FWh—  34 

Soap,  all  kinds.  •  eeooess*  •*•*••••  54 

SorhcBicarb — ..— . — 53 

Soft  Drinks—— . 33 

Soaps  —13 

Specialties  ......— . . 34 

Spices  eeeseeeeesosooooseeeeeeeeoeet  35 

Whole . 37 

Starch  *«e*oes*e****eeee**t*se*e*ee*  5 • 

Stove  Polish . — . 38 

Soap  Powders- . 33 

Segars . 84 


Sugan  - 
Sulphur 
Sundries 
Syrupe.. 


eeeeeeeeeeeet 


ssssssoo*  ********  ********* 


COL 

X 

47 

59 

8e 


Tacks  — . 


Tofaaoeo 
Tubs. 
Twin* 
Twine . 


Vermicelli . - . 3s 

Vinegar . 43 

Washboards  ••••****•**•**••••••  •  6b 

Wax,  FlrmJt  Jar . —39 

Wheat,  Creaked . —eg 

Wheat  Flour-.— . —eg 

— . 41 

Wringers,  Clothes, . 

Wooonmn,  Sundries . 61 

Witch  Hxxei . 48 

Yeast  Cakes . 63 


-1- 

SUOAR. 

Confectioners*  Lozenge,  XXXX .  5-x5 

“  Powdered .  5.15 

“  Crown  A .  5.35 

“  Crystal  A .  5.00 

“  Coarse  Granulated .  5.25 

Eagle  Tablets .  6.30 

Crystal  Dominoes .  7- 35 

Cut  Loaf . . .  5-*o 

Patent  Cubes .  5-?S 

Powdered .  5-i° 

Extra  Fine  Granulated .  5.10 

Coarse  Granulated .  5- 10 

Granulated . - .  5  •  00 

Fine  Granulated .  5- 00 

“  in  50-lb.  bags  packed  2  in  100- 

Ib.bag . . . - .  5.05 

"  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  505 

*'  '  in  10-lb.  bags  packed  10  in 

soo-lb.  bag .  5.15 

“  in  5-lb.  bags  packed  in  bbls....  5.20 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.  so 

"  in  2-lb.  bags  packed  in  bbls....  5.30 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . . .  5.30 

“  in  2-lb.  cartons  in  cases .  5 . 20 

“  in  2-lb.  paper  packages  in 

cases .  5.20 

Confectioners’ A .  4.80 

t— Keystone  A .  4.75 

2 —  American  A .  4.70 

3 —  Centennial  A .  4.65 

4 —  California  A .  4-  60 

5 —  Franklin  B .  4.55 

6—  Keystone  B .  4.50 

7—  American  B— .  4-45 

8 —  Centennial  B .  4.40 

9 —  California  B .  4.35 

10 —  Franklin  Extra  C .  4  -3° 

11 —  Keystone  Extra  C .  4.25 

12 —  American  Extra  C . 4.20 

13—  Centennial  Extra  C .  4.15 

14 —  California  Extra  C .  4.15 

15 —  Franklin  C . 

t6 — Keystone  C . 

TEA.  Per  lb. 

Japans— Basket-fi red .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  (a)  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  (§>  50 

Foochow— Common,  cargo .  14  (§>  16 

Good,  medium .  17  @  22 

Superior . 23  @  28 

£*"•• . 3°  @  35 

Choicest .  @  40 

GuNrowDgR— Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


•  45 

•47 

.40 

■  42 

•35 

•37 

•45 

•  4° 

•45 

.40 

•45 

•40 

Moyuns— Good .  27  @  30 

Fine .  35  ®  4° 

Choice .  45  @  50 

Choicest .  ®  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  ®  4° 

India — Common  to  Fine .  18  @  38 

Ceylon — Common  to  Fine .  18  <®  40 

English  Breakfast — Fair  to  Good .  15  17 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 

PACKAGE  TEAS.  Per  lb. 

Lipton’s  Teas — 

In  y  &  lb.  In  Y.  lb. 

Ceylon  and  India,  No.  1.... 

Ceylon  and  India,  No.  2.... 

Ceylon  and  India,  No.  3.  .. 

Black  and  Green,  No.  1... 

Black  and  Green,  No.  2.... 

English  Breakfast,  No.  1.... 

English  Breakfast,  No.  2..., 

Formosa  Oolong,  No.  1..., 

Formosa  Oolong,  No.  2..., 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  >2.00 
Levering  Coffee  Co. — 

Tourist,  y%  and  %s,  15,  ao  and  25  lb.  boxes. 

Formosa  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . . 50 

Ahnoco,  lead  foil  package  teas,  y$  and  $4s, 

15 , 20  and  25  lb.  boxes.  F ormosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley’s  Tea —  Per  lb. 

y  lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 4S 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

)4-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower .  ‘  .50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . — . 22 

i-lb.  Silver  Sacks .  22)4 

%-lb.  Silver  Sacks . 23 

}£-lb.  Silver  Sacks . . . 23)4 

lb.  Silver  Sacks . 

Spring  Garden  Tea — 

100  lb.  barrels . 

5  lb.  silver  bags . 

1  lb.  silver  bags .  ” 

14  lb.  silver  bags .  “  " 

y  lb.  silver  bags .  “  " 

Packed  In  cases  containing  100  pounds. 


McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 . . .  2.00 

No.  50 .  4-o° 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  i  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  y  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn’s,  y  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer’s,  boxes,  y  gross . per  gross  9. 25 

Mica,  y  gross . per  gross  8 .40 

Peerless,  y  gross . pergross  4.40 

BAKING  POWDER.  p*rDo. 


..per  lb.  net 


•  *S 

.18 

•9 

.20 

.21 


y  lb.,  4  doz.  in  case....  1.00 
y  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  caae .  3.45 

5  lb.,  y  doz.  in  case....  18.75 


Davis’  O.  K.,  K-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  y~\b.,  3  doz . per  doz.  .90 

Davis’  O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  y  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  )4-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  x-lb.,  x  doz . per  doz.  4. 37/4 

Leslie’s, ^-lb.  cans,  x  ora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  )^-lb.  cans,  a  doz.  cases . 90 

Leslie's  x-lb.  cans.  1  doz.  cases .  *.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .xa 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  a  doz . 

6  oz.  glass,  a  doz .  x°7^ 

6  oz.  glass.  4  doz . - .  *«°4 

6  oz.  glass,  6  doz .  1-°3 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . P«r  doz.  .45 

xoc. -can,  4  doz.  in  box . per  doz.  .90 

}£-lb.  cans,  2  doz  in  case . per  doz.  x  .25 

x-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


-4- 

Royal,  ioc.  site,  4  doz . 86 

“  y  lb.,  4  dor .  1.30 

“  y  "  *  “  .  2.40 

"  1  “  1  "  .  4  65 

Ralston  Baking  Powder,  i-lb.  cans,  per  doz.  2.25 

“  “  “  y-\\>.  ••  “  "  1.25 

Boston  Brand,  5-lb.  size,  y  doz.  case....per  doz.  12.00 
"  1  "  1  “  ....  "  2.50 

"  y  "  2  *«  ...  «*  .<j 

ti  ^  it  _  it  ti  ^ 

Purity  Brand  5  “  y  “  ....  "  6.«o 

“  1  "  1  '*  ....  "  1.50 

“  y  “  3  '■  ....  "  .80 

"  V.  “  3  "  '*  -45 

BLACKING — Shoo.  Par  Gross. 

Shinola . — . per  doz.  .75 

Shinola,  y  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola  3  doz . pergross  6.90 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No.  5 . . .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  1,  y  gross .  2.22 

“  “  s,  “  2.60 

"  "  3,  “  . a -  ».8S 

“  "  4.  "  4-55 

“  5,  7-5® 

T.  M.  French . perdoz.  1.00 

SHOE  DRESSING.  p„  Do*. 

Mason's . 78 

Acme,  1  doz . . .  1.15 

Bixby's  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish...... . - . 80 

Brown’s  Shoe  Dressing,  1  doz . «...  .8 iy 

Brown's,  Army  and  Navy,  1  dor . &ay 

Boyer's  French  Dressing . 65 

"  Oil  Polish . 75 

Admiral  Russet  Combination . - . 70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  2.00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  sire...  .85 

Elite  Combination,  Baby,  black.. . — . 85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  pollah . 85 

French  Gloss,  black,  self-polishing. . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet.. . . .  2 .00 

Star  Combination,  russet.. . . 73 

Dandy  Russet  Paste,  large . 75 

Bossola  Waterproof  Paste  Polish,  .arge . -J 

Bossola  Waterproof  Paste  Polish,  small . 4* 

Quick  White,  cleans  dirty  canvas  shoes......  .*5 

Quick  White,  cleans  dirty  canvas  shoes - -  s.e* 

OU  Paste  black,  sera  dries  up,  hug*  t«en_  .7 
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GREEN  COFFEE.  F«  lb. 

Rio  Golden  Fancy.... . - . 09%®  .10 

"  Prime . . .  ®  08 

'•  Choice .  <®.o7)4 

Santos  Feaberry ,  extra  fancy .  .  22)4 

“  Fancy . .  .09)4®. 09% 

“  Choice .  @ .  09 

Maracaibo,  Strictly  Fancy,  Mild . 22)4®.  >? 

“  Choice .  @ .  j  1 

Washed  Caracas,  Fancy . 13%®. 14 

Laguayra,  Fancy .  .20)4 

Java,  Extra  Fancy  Old  Government .  20%  3. 21 

“  Extra  Fancy . - .  ®.  20 

“  Fancy . .  ®.  19% 

Mocha,  '/i  and  )4  bales,  genuine,  finest..  ® .  19 

Mocha  Seed,  Santos,  Fancy .  @.1054 

Mocha  Seed,  Santos,  Choice .  @.io)4 

ROASTED  COFFEE  IN  BULK, 

Rl(.,  Extra  Fancy  Golden.. . .  @23 

"  Prime .  Q.ioK 

“  Choice .  ®.oq!4 

Santos  Peaberry,  extra  fancy .  .16 

Santos,  Extra  Fancy .  .13 

“  Fancy . _ .  @12)4 

“  Choice .  @ .  1 2 

Laguayra,  Fancy .  @.14 

Maracaibo,  Choice .  & .  1 4  % 

“  Fancy.... .  @.15 

"  Extra  Fancy .  @.25)4 

Java,  Extra  Fancy  Old  Government .  @2554 

"  Fancy .  @.24)4' 

Mocha,  Finest . .  @  23)4 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . sa 

«  “  ••  . so 

"  "  **  3- . 

"  “  “  4 . 14 

Pack  In  35  and  go-lb.  cans,  and  35,  go  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 17J4 

Eureka. . .14)4 

Leader . .13 

J*P . . . ; . .  .12 

Special,  No.  6 . . . . . .......1'  .11 

Special  Drive .  ,21 

Extra  Value  Blend . . . .’.  .  ro)4 

Bargain  Blend .  .10 

Packed  in  go  and  roo  lb.  tancy  paper  lined  bags. 

PACKAGE  COFFEE.  p,rlb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price,  xoo-lb.  Cases.  60-lb.  Cases. 
Ariosa .  15)4  15A0 

L>«“ .  13#  13X 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  ,s6 

Salndo,  lbs . so 

“  go-lb.  tins . 29 

"  barrels . 28 

VIv,  lbs . 26 

“  50-lb.  tins, . 25 

“  barrels . 24 

Ground  or  pnlverized  without  extra  charge 


Llpton’s  Package  Coffee — 

Special . at 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 
German-American  Coffee  Co. —  Per  lb 

Triunfo,  34  3-lb.  cans . 39 

“  48  2-lb.  cans . 29)4 

Trinidad,  60  or  100  r-lb.  cartons . 36 

‘‘G-A”  Blend,  so  3-lb.  cans . . . 34 

La  Cruzada,  60  or  100  2-lb.  cartons . 21  )4 

lows,  60  or  too  i-  and  2-lb.  cartons . it'/i 

Tumbala,  60  or  100  r-lb.  cartons . 16)4 

Quezal  (after-dinner),  as,  34  or  48  )4-lb.  cant 

P«r  54  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40 or  60  t  lb.  tins . 37)4 

Tourist,  34  or  30  3  lb.  tins . . . 27)4 

Almoco,  40  or  60  t  lb.  tins . ao% 

Almoco,  24  or  30  3  lb.  tins . 20 % 

E  L.  C.,  roo  lbs.  to  case . 14 

E.  L.  C.,  63  lbs.  to  case . 24/s 

Golden  Drip,  2  lb.  bags,  roo  lbs.  to  case . 2474 

Golden  Drip,  2  lb.  bags,  200  lbs.  to  case .  24)4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DIUer’s  “  Kosyr” 

50  tins  In  box.- . per  box  3 .80 

23  tins  In  box . per  carton  .95 

t  lb.  tins . per  dos.  3.75 

George  Floto's  Sons — 

Floto’s  Coffee  Essence,  %-giou  Improved 

cans . per  gross  «.S5 

Floto's  Coffee  Essence,  )4-gross  cans,  tin 

ends . per  gross  s.70 

Floto's  Coffee  Essence,  J4 -gross  cans,  all 

tin . per  gross  s .  85 

Floto's  Package  Chicory ,  6g-lb.  cases,  per  lb.  .04)4 

Floto’s  Vienna  Coffee  Essence,  Manilla, 

)4  gross . per  gross  a .  35 

Hummel's  Essence,  tin  can,  )4  gross,  per  gross  a.  85 
“  “  tin  ends,  “  “  s.70 

“  “  Improved  “  “  t.25 

Chicory,  Selig's,6s's . . . ..  05 Ji 

“  English  Ground,  bags  about  260  lbs.  .05)4 

11  Francks’,  stick,  65  lbs . 06% 

"  Muller’s,  Columbns  Brand,  5  sticks 

to  lb. ,  65  lbs  . 04)4 


AMMUNITION. 

Blasting,  A,  kegs,  35  lbs .  2, 35 

Blasting,  B,  kegs.  25  lbs .  t.  go 

Duck,  kegs,  22 %  lbs .  4.75 

Duck,  kegs,  6)4  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  23  lbs .  4.73 

FG,  FFG,  FFFG,  kegs,  12)4  lbs .  2. 6. 

FG,  FFG,  FFFG,  kegs, 6)4  lbs..., .  2.50 

Drop  Shot,  1  to  20,  bags,  35  lbs— .  1 .85 

BB.  bags,  25  lbs .  2.10 
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BLUINQ — Dry. 


Psr  Gross. 


Barlow’s,  small,  2  doz . 

“  large,  z  doz . . 

Sawyer**,  No.  x,  6  doz.  . . 

“  No.  3,  3  doz . 

Colburn’s,  No.  i,  4  doz . 

“  No.  s,  3  doz . 

“  Mammoth,  3  doz . 

“  Ball  Blue,  r  oz.,  3  doz . 

....  3.65  . 

Ball  Blue,  2  oz.,  3  doz . 

BLUING— Liquid. 

Far  Gross. 

Boyer’s  Bengal,  8  oz.,  X  gross . 

Cream  Indigo,  2  oz.,  M  gross . . . 

Cream  Indigo,  4  oz.,  gross . 

....  3  9° 

Cream  Indigo,  8  oz.,  yA  gross . 

BUTTER. 

Per  lb. 

Tub  Butter 

Creamery,  Extra,  6o-lb.  tubs . . . 

•34 

“  First,  “  . 

•  33 

“  Second,  *'  . 

•32 

•  30--3* 


Third, 

"  Imitation,  30-60 'bs . 25-. *6 

“  5-  and  10-lb.  rolls,  60-  and  200- 

lb.  boxes . . 

Ladles,  30-60  lbs,,  bakers'  use . 

Print  Butter : — 

Star  or  S.  D,  brands,  s  lb.,  so-go-lb.  bxs. 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . . . . 

Shea!  (“400”)  Elgin,  so-50-lb.  boxes . 

Sheaf. . . 

Milhew  Farm,  lbs.  and  )4  lbs . 

Gumse,  pbunds  or  half  pounds . 

Belle  Spring . 


35 

-»5 

.38 

37 

•36 
•35 
3»- -34 
4» 
•37 
•34 


I  |  P'-t  .  '  >••••  ■  •  ■  1  ■"  ' 

CANDLES.  Per  lb. 

P.  It  G.,  *’l,  30  lbs . -. . . . 20H 

“  16’s,  "  . . . . n)4 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

P«r  lb . . . 08 )4 

Searchlight  Hotel,  26’s,  30  lbs . . 00 1/ 

Peerless  “  "  «  .  roV 

Bright  Light,  '•  *■  . per  bos  2  50 

Werk’s,  8’s,  30  lbs . 22 

“  26’s,  30  lbs . 23 

Carriage  Candles,  sire  6x1  )4 . 19 

Martha  Washington,  long  sas . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4  50 

Mason’s,  quarts . per  gross  4 . 75 

Mason's,  half-gallons . par  gross  6. 75 
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Jelly  T amblers — 

Barrels,  S3  dos.....— . . . per  dos.  .26)4 

(No  charge  lot  barrels.) 

Jar  Tops  and  Robbers — 

Mason's  Caps,  )4  grc.,  no  rubbers,  per  gro.  1 .85 
Jar  Rubbers — 

Lip,  wide- . . . ...per  gross  .85 

Acme,  wide,  1  dos.  cartons . . per  lb.  45 

“  medium,  1  dor.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . 36 

*•  “  medium. . 26 

Black,  medium.. . per  lb.  .s5 

(25  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dos. 

“  Sage . .  « 

“  Thyme _  “ 

"  Savory .  “ 

“  Special  case  asasortmeat,  a 
dos.  Sweet  Marjoram,  s 
dos.  Sage,  )4  dos.  Thyme, 

%  do  1.  Savory _ per  case 

A.  Colburn’s  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

H-lb.  cartons,  1  dos . - . . per  dos. 

)4-lb.  “  “  “ 

X-lb.  “  «*  •« 

)4-lb.  screw  cap  bottles,  a  dos... ...per  dos. 

X-lb.  square  cans,  s  dox. . .  “ 


•  »S 
•»5 

•  »5 
•*5 


40 

•75 

<-»5 

n 


CANNED  GOODS. 

romstoes—  Per  Do- 

Mrs.  Hancock’s  Frying . . .  2  33)4 

Frying,  Good  Luck  Brand.- . 2.07)4 

DuBois'  Frying . 1.11)4 

Jersey  King,  No.  3,  Standard  Jersey  .  2.00 

Blue  Hen  Chickens,  No.  3 . 95 

Silver  Lake,  fancy,  Jersey . . .  1  07)4 

Plantation,  No.  10,  2  dor . .  a. 85 

Silver  Lake,  No.  10,  2  doz . . .  3.15 

Alta,  No.  2 . 67)4 

Lima  Beans — 

Tinsley’s,  extra  small......— . 1.35 

Silver  Lake . 1  co 

Little  Darlings . 2  30 

Acorn . — . .  1.25 

Early  Autumn . .95 

Boyer’s,  No.  2 . . .  2 .07X 

Oxford,  Maine  packed . 87 

String  Beans— 

Extra  Fancy . 1.65 

Mikado,  Penna.,  fancy . 2.00 

Codorus,  fancy,  cut.  No.  2 . 93 


What’s  the  Difference? 

The  answer — “the  bottom  is  as  good  as 
the  top.”  You  know  what  this  means  in 
Evaporated  Apples.  It  means  that  your 
customers  will  keep  buying  that  kind,  and 
we  know  you  will  keep  buying  that  kind 
to  supply  your  customers.  APELPI  on  a 
package  of  evaporated  apples  is  a  positive 
guarantee  that  the  fruit  is  the  finest  that 
can  be  had,  and  its  preparation  can’t  be 
excelled. 


BOWN  BROTHERS 

Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 


PEANUTS— FIVE  A  BAG 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 


How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this  : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 

women’s  eyes  glisten  when  you  name  them  all. 


1-VmSHING  TABLET  COMPANY,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 
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GROCERY  WORLD 
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. 82% 

.  *.»5 

. . . . 

Safe,  No.  . . *° 


Boyer’i,  as.... 

Acorn,  3s . 

Acorn,  No.  2 


White  Wax  B«l _ 

Champion . ®5 

Winsom,  N.  Y.,  No.  i*,  1  dox . . .  3  75 


Beans  (Pork  and  Beans — 

B.  &  M.,  No.  3,  plain .  1 

B.  &  M.,  No.  3,  tomato  sauce .  1 

Campbell's,  No.  a,  plain . . . 

Campbell's,  No.  2,  sauce . 

Oxford,  No.  3 .  * 

Narragansett,  No.  3,  tomato  sauce .  1 

Van  Camp’s,  No.  x,  sauce,  4  dox . 

Van  Camp’ s.  No.  2,  sauce,  2  dox .  1 

Moore  &  Brady,  No.  3,  plain . 

Moore  8c  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  x,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  x,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4 doz . 

Schimmel’s,  No.  x,  sauce . . 

Schimmel’s,  No.  2,  sauce .  1 

Schimmel’s,  No.  2,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider’s  Pork  and  Beans,  In  tomato  sauce — 

3-lb.  cans,  2  doz . . . per  doz.,  1 

»-lb.  cans,  3  doz .  “  x 

1- lb.  cans,  4  doz . _ .  “ 

x-gal.  cans,  )4  doz .  "  5 

Snnnyslde  Pork  and  Beans,  plain  or  In  sance— 
3-lb.  cans,  2  doz . . . per  doz. 

2- lb.  cans,  3  doz. . — .  “ 

i-lb.  cans,  4  doz . . !»' .  “ 

x-gal.  cans,  )4  doz . . .  " 


■  35 
55 

9254 

92)4 

«5 

37% 

«7  % 

3*% 

82% 

«7% 

40 

45 

■45 

97/4 

,05 

50 

65 

.00 

95 

7754 

80 

,80 

40 

90 

.00 

•  95 
•7« 
•45 
3.00 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . 82)4 

Martin  Wagner’s,  No.  2,  2  doz_ . 72)4 

Van  Camp’s,  No.  2,  2  dox.  . . per  doz.  .82)4 


Com— 

Komlet . - .  z.75 

Paris,  fancy  Maine .  1 . 20 

American  Beauty,  extra  fancy,  Shoe  Peg...  .  92)4 

Cream  of  Susquehanna . 95 

Baker's,  O.  W.,  whole  grain. . 85 

Shoe  Peg,  Susquehanna.. .... . 85 

Shoe  Peg,  Osborn’s. . . . 75 

Mark,  crushed . .  .  70 

Rex,  No.  a.  Fancy  Whole  Grain . 70 

Vanity,  No.  2,  Whole  Grain . 67)4 

Royal  Exchange,  Whole  Grain . 65 
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Peas — 

Xres  Fins,  100  cans .  14.00 

French,  very  fine,  100  cans . .  13.50 

French,  fine,  100  cans . . .  12  .to 

French,  medium,  100  cans .  10  75 

Boyer's,  Midgets .  1.85 

Boyer’s,  Extra  Sifted .  1  •  5° 

Boyer's,  Sifted .  1  •  35 

Boyer’s,  Early  June .  1.20 

Parrot  Junes .  z.io 

JumboJune  . .  x .  15 

B.  F.  F.  Junes . 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  a . .5254 

Beets — 

Red  Jacket,  No.  3,  small .  1.35 

Sliver  Lake,  fancy,  No.  3 . ....  1.00 

Chatauqua,  No.  3 . 95 

Succotash — Belle  Rose, fancy  N.  Y. State .  x.oo 

§uaker,  extra  fancy .  1  05 

oland,  extra  fancy  Maine  . . 92)6 

Spinach — 

Champion,  No.  3 .  1.2254 

Shawnee,  No.  3 .  z.  275 4 

Farren’s,  No.  3 . . .  1-25 

Farren’s,  No.  10 .  4-°° 

Sweet  Potatoes — 

Victory,  No . 3,  ados . 1.05 

Pumpkin — 

Silver  Lake,  No.  3 . 9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 4254 

Silver  Lake,  No.  10,  1  doz .  *  5° 

Asparagus — 

Extra  mammoth.  No.  2)4 .  4-5° 

Superior,  large,  No.  s54 .  4-*° 

Staple,  medium,  No.  254 .  3. 95 

Swan,  medium,  No.  254 .  3  85 

Del  Monte  Tips,  No.  i}4 .  3-75 

Extra  Tips,  No.  1  }4 . . .  <3  7° 

El  Dorado  Tips,  No.  x)4 . —  3-8° 

El  Rio,  medium,  No.  2J4,  2  doz .  3.75 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  doz. 

Extra  Quality .  2 . 73 

Extra  standard .  2  65 

Standard .  2. 25- 

Pears — 

Bartlett,  extra  quality,  a54s .  2  75 

Bartlett,  extra  standard,  aJ4< . .'... .  2.60 

Bartlett,  standard,  *%s, .  2.40 

Cherries — 

Extra  quality,  254* . 3-4° 

Extra  standard,  2j4s . •  •  3-3° 

Standard,  254 .  3-°° 

Peaches — 

Goddess,  No.  254.  ex.  stand’d  lemon  cling..  2.65 
Tioga,  No.  254,  ex.  standard  lemon  cling...  2.62)4 
Wild  Rose,  No.  2)4,  ex.  stand'd  lemon  cling  2.47)4 
Valley,  No.  2)4,  standard  lemon  cling .  2 .30 
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Thistle,  No.  2)4,  standard  lemon  cling .  2.27)4 

Agate,  No.  2)4,  standard  lemon  cling .  *.22)4 

Lake  View,  No.  a)4,  lemon  cling .  2.  n> 

Lake  View,  No.  2)4,  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz .  1.60 

Columbus,  No.  a)4,  pie  peeled  yellow  free...  187)4 
Columbus,  No.  a)4,  pie  peeled  lemon  cling..  1  92 
Plums — 

Extra  standard  egg .  1 . 75 

Extra  standard  green  gage . . . . .  1.7s 

Standard  egg . . . — .  1.65 

Standard  gage . . .  x .  65 


DOMESTIC  CANNED  FRUIT. 
Apples— 

Wayne  Co.,  No.  10,  x  doz .  3.49 

Keystone,  No.  3,  2  doz . . .  1 . 10 

Blackberries — 

Farren’s,  extra  preserved,  No.  a .  1.30 

Silver  Lake,  syrup,  No  2 .  1 .20 

Nigger  Head,  No.  2 .  1.07)4 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  . .  x.xo 

Blueberries — 

Loggies,  No.  2 .  z.50 

Loggies,  No.  10 .  6.25 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  1.85 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  x-9754 

Maryland  Leader,  white .  Z.92H 

P.  &  B.  yellow,  No.  3 .  1.87)4 

Gypsum,  No.  3,  pie .  1.50 

Pears — 

Silver  Lake,  No.  3 .  1.40 

Fowling  Creek,  good,  No.  3 .  1.32 

Ayres  Good,  No.  3 .  x.xo 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.50 

Pride  of  Rochester,  fancy,  preserved.  No.  a  x.90 
Rhubarjr— 

Ayres,  No.  10,  x  doz . . .  3.00 

Strawberries — 

Anchor,  No.  2 . . .  1.40 

Jumbo,  No.  1,  4  doz . . .  x.50 

Silver  Lake,  No.  2 .  x  .75 

Defence,  No.  2 .  2.10. 

Pineapple — 

Phonograph,  sliced,  No.  2 .  1.95 

Acorn,  grated,  No.  2 .  a  00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced.  No.  2 .  1 .85 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.65 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Singapore  Chunks,  No.  i)4,  4  doz .  x.xo 

Wallace,  E.  &  C.,  sliced,  No.  a .  1.35 

Singapore,  cubes,  No.  x)4,  4  doz .  1 .05 

Wagner’s,  No.  1,  cocktail,  2  doz .  1  00 

P.  &  B.,  grated.  No.  3 .  1.00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  1,  4  doz . . . 85 
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The  Paul  Taylor  Brown  Co’s 

Slngsonre Pineapple  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes . *  -75% 

“  %  lb.,  sliced . 77)4 

“  i)4  lb.,  cubes .  1.02)4 

"  1)4  lb.,  chunks  .  1.10)4 

“  x)4  lb.,  spiral  sliced .  1.15 

"  x)4  lb.,  smooth  sliced .  1.22)4 


CANNED  CRABS.  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINO  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  z,  4  doz . — .  2.20 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  x,  4  doz .  1  12)4 

Star,  No.  x,  4  doz .  x  .05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  Sc  M.,  No.  )4,  flat,  4  doz .  2  35 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  )4,  But,  4  doz .  2.90 

Star  brand,  No.  )4,  flat,  4  doz . . .  x.35 

Star  brand.  No.  »,  flat,  4  doz . . .  2  30 

Star  brand.  No.  x,  tall,  4  doz .  3.85 

Star  brand,  No.  x,  flat,  4  doz .  4.35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry.  No  1, 

2  doz .  i  so 

Peerless  Brand  (Barataria),  new  pickled, 

No.  x,2  doz .  z.15 

Cotton  Bale,  pickled,  No.  1,  2  doz .  i.X2)4 

Mackerel — 

Picker’s,  soused.  No.  x,  4  doz . 

Plckert’s,  soused.  No.  2,  2  doz .  2  50 

Pickert’z,  soused,  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  x,  4  doz . 1.52 

Underwood,  soused.  No.  x,  2  doz .  1 .63 

Underwood,  soused,  No.  2,  a  doz .  2.45 

Oysters — 

Boyer’s,  No.  z,  2  doz . 95 

Boyer's,  No.  2,  2  doz . — ...  x.ez)4 

M.  &  B.,  No.  1,  2  doz . 92)4 

Stewart's,  No.  2,  z  doz..' .  2.75 

Stewart’s,  No.  x,  2  doz„ . 87)4 

Victory,  No.  1,  2  doz . 90 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1*47)4 

Gold  Label,  No.  1,  spiced,  4  doz . 8s % 

Salmon — 

Gibralter,  Sockeye,  No.  1,  tall .  1  90 

Glbralter,  Sockeye,  No.  %,  flat .  x  .25 

Hapgood’s,  No.  1,  tall,  4  doz .  x.90 

Hapgood’s,  1  lb.,  flat .  a. 15 

Hapgood's,  1  lb.,  flat,  keys .  2.25 

Porter's  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  x-7° 

Humes,  Karluk,  No.  1,  tall,  4  doz .  x.35 


“ Is  This 
What  I  Made?” 


If  the  cook  who  invented  Baked  Beans 
with  tomato  sauce  were  to  come  back  and 
open  up  some  of  the  cans  labeled  Baked  Beans 
he  would  go  gladly  back  to  oblivion. 

For  “Baked  Beans”  doesn’t  always  mean 
baked  beans  any  more.  In  most  cases  it  means 
beans  boiled  or  steamed,  dampened  with  a 
little  cheap  catsup  and  packed.  The  result  is 
an  attempted  fraud  on  the  palate  of  him  who 
knows  the  real  thing. 

L.  &  S.  Baked  Beans  are  really  baked 
in  the  good  new  way.  We  guarantee  that 
absolutely.  Baking  makes  the  bean  over. 
Instead  of  swelling  and  mushing  it  up  like 
steaming  or  boiling,  it  leaves  it  just  as  firm 
but  mealy  and  melting. 

And  our  tomato  sauce  is  tomato  sauce 
made  by  an  expert. 


LUTZ  &  SCHRAnn  con PAN Y 

ALLEGHENY,  F»A. 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horseshoe,  No.  . .  *-4S 

White  Bear,  red,  No.  x,  tall .  x.3J 

White  Raven,  '/is . 95 

Plata. 

Chancerelle,  54s ,  key .  95.00 

La  Champagne,  gs,  key .  17.00 

Billet,  small  gs .  H-» 

Tricolore,  Ms . 9-00 

SARDINES— Boaoloil. 

La  Champagne,  M’»>  key . . . 

Cedeau,  M's,  key .  *5- 00 

Imported— 

French, 

M«,  Martels .  9  75 

ki,  Martels . . . .  *3. 25 

Morel,  54*.  boneless . . .  17.50 

Us,  Aurora,  smoked .  8.00 

Mlnsts  1  d — 

Us,  Irma,  too  . .  3.40 

Vs,  Eureka,  key,  100 cans .  3.95 

3s,  Luncheon,  100  cans . .  3.10 

2s,  Fox,  too  cans . 3-4° 

Ms,  Underwood's,  50  can  a .  3.95 

Ms,  Irma,  50  cans. ................... ..............  3*45 

Ms,  Harbor,  48  cans,  wrapped . ... . .  3.40 

5s,  Continental,  key,  48  cans . . .  9.50 

Ms,  Blanch vlUe,  30  cans. .  9.30 

oC- 

Ws,  Irma,  too  sans .  3-”5 

Vs,  Continental,  key,  100  cans .  3.40 

Vs,  Le  Baron,  100  cans . .... 

Gold  Label,  Ms,  oil,  too  cans.. .  6.  40 

“  M‘,  mayonnaise  dressing,  too  cans  6-40 

•'  M*.  “  “  so  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Suarters,  Tomato  Sauce,  key,  100  tins . .  13.00 

alves.  Tomato  Sauce,  key,  50  tins....... .  13.00 

...  .,i,i ,  ’ )  I.,|  IHt 

CANNED  MBAT8. 

Corned  Beef.  Per  doz. 

Armour's  Terlbest,  with  key,  No.  1,  2  do* .  1 .35 

“  "  with  key,  No.  *,  1  doz .  9.35 

Fairbank's,  with  key,  No.  1,  2  dot .  1.35 

“  with  key,  No.  2, 1  doz .  9.25 

“  with  key,  No.  6, 1  do* .  <.90 

“  with  key,  No.  14,  %  doz.,  per  case  8.ij 

-ibby’s,  with  key,  No.  1,  *  do* . -  1.35 

"  with  key,  No.  2,  1  do* .  *.35 

Chipped  Beef. 

No.  1,  *  do* .  2.eo 

No.  M,  *  do* .  1.15 

jlsti,  No.  H,  2  do* .  1.50 

jlass,  No.  1,  *  do*. .  2.50 

Beechnut  Sliced  Beef,  No.  1.  glass  jars,  per  do*.  2 . 77  J4 
Beechnut  Sliced  Beet,  No.  )4,elass  jars, per  do*.  1 . 70 
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Acms  Sliced  Smoked  Beel.  Per  dot. 

Largs  tins,  2  doz . . . . .  2.60 

Medium  tins,  4  do* . . . .  1. 60 

Medium  tins,  2  do* . .  1.65 

Small  tins,  4  doz . . .  z  oo 

Large  glass  jars,  z  doz...  .„ .  2.85 

Special  jars,  1  do* . .  2.60 

Junior  jars,  s  doz .  z.6o 

Sliced  Bacna. 

Beechnut  Bacon,  No.  z,  glass  jars .  *  50 

Beechnut  Bacon,  No.  J4>  glass  jars .  z  .55 

Acme,  large  glass,  z  dot .  2.75 

Acme,  junior  glass,  2  do* .  z.  60 

Roast  Beel. 

Fairbank's,  No.  x,  s  dox . . .  z.30 

Fairbank’s,  No.  *,  z  do*. .  2.25 

Armour’s,  No.  z,  2  doc .  X.32M 

Armour's,  No.  2,  1  doz .  2.35 

Libby’s,  No.  x,  2  doz . . .  z.20 

Libby's.  No.  2,  z  doz .  2.20 

Ktngan’s,  No.  z,  2  do* . . . _ .  Z.22 

Klngan's,  No.  2,  1  dot . . . . .  *.20 


Lunch  Tonga*' 

Fairbank's,  No.  z,  *  do* .  s  .20 

Libby’s,  No.  z,  *  do* . . . ...... .  a. 90 

Armour's,  No.  z,  9  doc .  9.70 

Whole  On  Tengae. 

Fairbank's  No.  2,  z  doe.... . . . .  7.00 

Libby’s,  No.  iM.  I  do*.. . . . .  10.00 


•  45 
.80 


Potted  Ham  or  Ox  Tongue. 

Armour’s  Veribest,  No.  M,  4  dot. 

Armour's  Veribest,  No.  M,  2  doe.... _ _ 

Libby’s,  No.  M.  4  do* . . . 44 

Libby's,  No.  M.  4  do*. . . . 80 

R.  &  R.,  No.  4 doz . . .  z.15 

R.  &  R.,  No.  yi,  2  doz . . . ; . 1.95 


Potted  Chicken  or  Turkey. 

Armour's — 

No.  M,  4  do* . 

No.  M,  2  do* . . 

Libby's — 

No.  4  do* . . 

No.  M,  2  doz . 

R.  &  R.,  No.  4  doz . . . 


•87M 

*•45 

•85 

z.50 

t-75 


Boned  Meat*. 

Curtice  Brothers,  “  Blue  Label” —  Per  Do*. 

Chicken,  No.  % .  *  85 

“  “  z .  5.00 

Turkey,  “  J4 . . 

"  “  z .  5 .00 

Whole  Rolled  Ox  Tongue,  No.  * .  zi  .do 

Whole  Ham,  No.  x}4 .  9.00 

Whole  Ham,  No.  2)4 .  23. 50 
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Dtvllled  Meata. 
Curtice  Brothers,  “  Blue  Label” — 

No.  sot. 

Per  Doz. 

Haas . z.50 

1  C&fUtaMSSIStHStlllStMtfMMIlMSSSSSH  1  •  SO 

Chicken . . . . . e .  zo 

Turkey . . . . .  a.zo 


Potted  Meate. 

Curtice  Brothers,  “  Blue  Label"— 


Ne.  zooz. 
Per  Doz. 
2.50 
•  .50 
3*5 
3*5 


No.  M  Tin. 

No.  M  Tin 

Per  Doz. 

Per  Doz. 

Him . . . . 

.  *-*5 

a. *5 

Tongue . . . 

•  iieMH**  I*  35 

*  *5 

Turkey . 

3.00 

Benpe. 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  doz . . . 

*  lb.  cant,  z  doz . . . . 

1  lb.  cant,  4  doz . „ . 

Gallon*,  cans,  %  doz . 

Schimmel’s,  assorted,  r  lb.,  4  dot., 
Campbell's  Assort ,  No.  1,  4  doz... 
Campbell’s  Special  Assort.,  4  doz.. 
Schimmel’s  Assort.,  No.  z,  4  doz.. 


per  dez. 
•  M 

.  z.35 
,  .90 

.  5.00 
.  .85 

.85 

.  .87M 

.85 


Curtice  Brother!,  ‘ 


Blue  Label  ’’- 
Quartz. 
Per  Doz. 


Platt. 
Per  Doz. 


M-Plnti. 
Per  Dot. 


Consomme . 

.  3*5 

*•75 

*.*5 

Bonllon . . 

*■75 

*.»5 

Beel . . . 

.  3-*5 

*•75 

*.»5 

Julienne. . . . 

.  3*5 

*•75 

*.*5 

Prlntamer . . . 

.  3-*S 

*•75 

z.*5 

Vegetable . . 

.  3*5 

*•75 

*.»5 

Tomato . 

.  3- *5 

*•75 

Z.25 

Ox  Tell. . 

*•75 

*.»5 

Mock  Turtle . 

.  3*5 

*•75 

*.15 

Tapioca  Crecy . 

.....  3  *5 

*•75 

*.*5 

Pea  «•••••••«•*••••••*••*• 

.  3*5 

*•75 

z.*S 

Mutton  Broth . 

.  3-*5 

*•75 

*.*5 

Clam  Chowder- .  3.15 

“  Broth .  3.X5 

Chicken  Gumbo . ...  3.15 

Mulligatawny .  3.15 

Chicken .  3 .  *5 

“  Broth .  3.15 

Green  Turtle .  6.  50 

Terrapin .  7.25 


*•75 
1  '75 
z-75 
x-75 
z-75 
z-75 
3-50 
3-75 


I.*5 

z.»5 

z*5 

z.*5 

x.*5 

1.25 

2.00 

*•*5 


. 15-lb. 1 

..30-lb.  par lz 
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candies  AND  CONFECTIONERY. 

Croft  ft  Allen  Co.—  Per  lb. 

Extra  Mixture*. . . . . 30.1b.  pail*  .08 

Cream  Jelly  Mlzluros.. . ....  “  .09M 

Klcroften  Mixture*.. . . 

Nobby  Mixture* . .... 

Cadella  Mixture* . . 

Fine  French  Mixture*.... 

French|Creams_ . 

American  Mixture* . 

Variety  Cut  Drops - .. 

Darling  Mint* . . . 

Golden  Drip  Bar . 

Sour  Balia . . . . 

Pancella  Cream  Chocolate . . 

I  X  L  Assorted  Chocolate . ....  “ 

King  B  Aseorted  Chocolate -  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonparlel  Drops . — .  " 

Chocolate  Covered  Caramel* .  “ 

Dairy  Chocolate  Chip* . ..„..*s-lb.  pails 

Chocolate  Mints . jo-tb.  pail* 

Honey  B  Comb . *z-Ib.  pall* 

Cream  Cocoanot  Bsila.... 

Cream  Peppermint  _ _ 

"  W Intergreen . 

Wellington  Caramels  ..... 

Fro  sen  Milk  “ 

Soft  Jelly  Gum  Drop*.... 

Superfine  “  .... 

Jelly  Beaaa . 

I Intergreen  Losengers  . 


.......jo-lb.paE* 

. — *5-lb.  palls 

_ 3o-Ib;<paU* 


Mint 

Assort  od  ••  _ _ .'.....  ” 

Conversation  “  . *8- lb.  palls 

C.  ft  A.  Crown  Stick . . . y>*.  palls 

Pancella  ChocolaU,  i-Ib.  boxes,  30-lb.  cases 

Rock  Candy,  assorted  . . 10-lb.  bozas 

Penny  gooas . . . .....zo  boxes  In  case 


CATSUP.  Par  Dos. 

Beef  Steak  Catsup,  Medium. . 2.00 

Campbell’s,  No.  8,  2  doz . . . —  .87M 

Campbell’s.  No.  8,  Tobasco- . . . 87M 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz .  z.35 

Home  Made,  No.  8,  4  doz . . . 65 

Waldorf,  medium,  za  oz.,  screw  top,  1  doz . 90 

Snider's  Catsup  :— 

Pints,  *  doz . . . . . .  s.zo 

M-plnts,  1  doz . z-30 

Quarts,  z  doz.. . 3.25 

Gallonz,  6  jugs  In  crate. . . . per  jug  .85 


Washing 


Powder 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  r  of  t  ’  S 

Swiss  Milk  Cocoa  wi-ll 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


What  W ashing  Powder  Do  You  Sell  ? 

Some  old  and  half-forgotten  brand,  sold  only  because  ^ 
you  always  have  sold  it  ? 

Or  Snow  Boy  Washing  Powder,  a  powder  made  of 
pure  soap  aud  other  cleansing  ingredients,  quickly  cleaning 
everything  water  won’t  hurt ;  containing  none  of  the  skin¬ 
eating  alkalies  that  some  of  the  old  brands  do ;  carrying 
beautiful  and  high-grade  premiums  to  your  customers  ? 

There  is  room  in  your  store  for  a  good  washing  powder, 
but  be  sxre  that  you  handle  the  best. 

Good  Goods  and  Good  Profits 

LAUTZ  BROS  &  CO.  =  Buffalo,  N.  Y. 


Makes 
work  easier, 


tabu 


Vse-a 
spoonful 
Stj  your 
dislwaier. 
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ketchup. 

Curtice’ 1  “Blue  Label”  Tomato  Ketchup:- 

-Per  Case. 

-18- 

Wilbur's  Cocoa — 

Breakfast,  5^-lb.  tins,  6-lb.  boxes.. 
“  34-lb.  tins,  Mb.  boxes.. 

•35% 
•33  % 

Small,  25  bottle*  In  . . 

Medium,  25  bottles  In  case . 

...  4-75 

Wilbur’s  Chocolate— 

•33 

X  .60 

Sweet  Clover,  34*>  6-H> . 

CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’* P«  lb. 

Premium,  n  to  15  lbf . . . 35 

Caracas,  sweet,  6  lbs . . . . . 3° 

German,  sweet,  ra  lbs . ... . 2  5 

Auto,  sweet,  6  lbs . . . . 

Cocoa,  3i-tb.  cans,  ra  lbs.  In  box . «... . 3b 

Cocoa,  }<-lb.  tins,  6  lbs.. . 3® 

W.  H.  Baker  s:— 

Best  Cocoa,  34-lb.  sire..  . .  per  lb.  3* 

“  |*lbl  **  NMSSMlMttHMMMSS  "  .33 

Premium  Chocolate,  34®, 1  *  lb* . . . 33 

11  34s,  ra  lbs . 34 

Best  Sweet  Chocolate,  1-5$,  6  lbs . 22 

Best  Sweet  Chocolate,  1.5s,  12  lbs . 22 

Hershey’s— 

Milk,  34s,  6  lb . per  box 

Cocoa,  B.pp’s,  34-lb  tins,  7  lbs. . ••••••••••• 

••  Van  Houten  s,  6-1d.  boxes,  i-lb.  tins, 

per  tin, 

«  *'  6-lb.  boxes,  34-“>-  Hns> 

per  tin, 

<«  •«  6-lb.  boxes,  34-lb.  tins, 

per  tin, 

•'  Huyler’s,  34*,  6  lb . . 

••  “  34s,  6  lb . 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  doz. 


<•55 

•  4* 

•7* 

•3754 

•  19 

•  43 
•45 


V-lb.  round  cans.. 
34-lb.  “  •• 

r-lb. 
i34-o*. 


jo  cans  In  case 


•*9 
•  30 
•59 
•07 

*■75 


5-lb. 

Bensdorp’s  Chocolates,  Mb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 

Queen,  4  to  lb . ••• 

Sweet  Vanilla,  4  to  lb.... 


*•*7 

3.60 

7.08 

Per  lb. 
•  55 


•  45 
•42 
,28 

i  to  lb.! . 7. . 2? 


Plain  Cooking  Chocolate,  34-lb.  cakes . 
Blooker’s  Cocoa  Powder- 

34 -lb.  tins,  2  doz.  in  box . per  do*. 

34-lb.  tins,  2  doz.  in  box. .  “ 

x-Ib.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  do*.  In  case .  “ 


•36 

1.88 

350 

6.50 

•  52 

•  50 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  34s..^ . 3® 

Cocoa,  labeled,  is. . 3® 

Premium  Chocolate,  34s . 2® 

Premium  Chocolate,  34* . — . . 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ra  boxes 

in  case,  34-lb.  packages . 3® 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

In  case,  34-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  ra  boxes 

in  case,  34-lb.  packages . 3® 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

In  case,  34-lb.  packages . 3® 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  }4-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . *4° 

Cocoa,  6-lb.  boxes,  ra  boxes  in  case,  34-lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  34-lb. 

tins . 3® 

Cocoa,  12-lb.  boxes,  6  Poxes  in  case,  34-lb. 

tins . 3® 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . 4° 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 4° 

Diamond  Chocolate,  sweet,  34-lb.  pkgs. 

6- lb.  boxes,  ia  boxes  in  case . per  lb.  .27 

12“  “  6  **  “  .  “  -27 

“Always  Ready’’  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb. bxs.,  12 bxs. Incase, 34  lb.  tins  “  34 

34-lb. tins,  6-lb.  bxs.,  ia  bxs.  case  "  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . r-75 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  ia-lb. 

boxes . . 

Croft’s  Cocoa,  Js,  2  doz.  In  box .  1 .95 

“  “  34s,  61b,  “  39 

“  •'  34s,  6  lb.  “  3® 

«  “  is,  ia  lb.  "  37 

“  **  5  lb.,  6  cans  In  box  . . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 
“  Superior  Sweet,  6  lb.  “ 

“  Premium,  34*,  1*  lb.  “  ... 

«  "  34s,  ia  lb.  “  ... 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

34-lb.  decorated  cans,  12-lb.  boxes per  lb.  .30 

34-lb.  “  “  24-lb.  “  ....  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . 3634 

“  34-lb.  “  ia-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  34-lb- cans,  6-lb.  boxes . 2934 

“  id-lb.  “  12-lb.  “  . 29 

“  Lib.  “  6-lb.  “  . 3*34 

“  J-lb.  “  12-lb.  «  . 3* 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . *634 

“  34s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1 . 35 

“  3-C-.72  “  . —  “  x*4° 

Premium  Chocolate — 

34-lb.  cakes,  12-lb.  boxes . 2734 

34-lb.  “  24-lb.  “  . . . . 


— SO — 

Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  halt  case . *0 

40  '  “  “  48  to  case . ....  .*0 

24  5-cent  oakes  in  box,  24  to  half  case . 78 

24  "  “  48  to  case . .  .78 

CONDENSED  MILK. 

Eagle,  4  do* .  6-25 

Eagle,  2  doz .  3  • 1 5 

Challenge,  4  do* .  4  -20 

Defiance,  4 doz.... . 4-3° 

Magnolia,  4  doz .  4. 80 

Rose,  4  doz... .  4-®o 

Dime,  4  doz.  . .  3.90 

Winner,  4  doz .  4®° 

Baby,  1  doz.,  glass .  1.90 

Red  Cross . . . .. .  4.50 

Peninsular . .. .  4-5° 

Leader .  4>3° 

Banner, 4  dos . . . . .  4-5° 

Star,  4  do* . . .  4  ■  ®* 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  60 

Peerless,  5c.  size,  4  doz .  2  10 

Yacht,  family .  3.50 

St.  Charles,  family  size,  4  do* .  3  75 

St.  Charles,  hotel  size,  2  doz...., . 

Silver  Cow,  5c.  size . 6  do*.  2.90 

Pet,  10-c.  size,  4  doz . per  case  3. 45 

Pet,  5-c.  site,  6  doz . per  case 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.45 

Van  Camps,  4  doz.,  large .  4»° 


HIRES  CONDENSED 
MILK  AND  CREAM  Percue 

Hires  Con-  1  „ 
densed  Milk  „/5*6U 

Queen .  4.60 

Blue  Ribbon .....  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

dold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Lese  than  five 

caser. .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


It  Made 
No  Difference 
to  Us 


No  gelatine  sold  in  this  country  was  less  affected  by  the 
Federal  Food  Law  than  Chalmers’. 

Our  brands  complied  with  the  legal  standard  even  before 
there  was  one.  How  could  they  help  it?  They  were  sim¬ 
ply  unsophisticated  gelatine,  made  of  pure  unadulterated 
calves’  stock  and  spring  water.  There  was  nothing  to 
change  about  them,  nothing  to  alter  in  any  way. 

We  take  a  just  pride  in  the  fact  that  while  the  Federal 
Food  Law  caused  some  manufacturers  to  completely  trans¬ 
form  their  business,  it  made  no  more  difference  to  us  than 
if  it  had  never  been  passed. 

Two  styles — granulated  and  shredded. 


J&.mes  Chalmers’  Sons 

Williamsville,  N.  Y. 


They 
Thought 
We’d  Fail 


Lots  of  people  said  we’d  fail  when  we  started  to 
pack  Hoffman  House  Pickles  in  tins. 

As  a  matter  of  fact,  we’ve  succeeded  better 
than  even  we  expected.  There  are  special  reasons 
why  tin  makes  a  better  pickle  package  than  glass. 
And  then  Hoffman  House  Pickles  are  entirely 
different  from  other  pickles.  They  are  tenderer, 
daintier,  more  likable  in  every  way.  Special  ways 
of  manufacture  account  for  that. 

See  what  you  can  do  for  these. 


Tlie  J.  Weller  Co. 

Cincinnati,  Olxio 
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COCOANUT.  Per  lb. 

Schepp's  Shredded,  U-lb.  pkgs.,  ijlbi.  locate  .33% 

“  “  %  lb* . 33% 

Dunham’s,  5-ceot  package . 39 

%* . 36 

"  Vs . 38 

”  %i  and  «a  •  •iattllMMttlMMMaMaatlttaH  a  36% 

Franklin  Baker  Co’s— 

Braail,  70  )i-lb.  packages .  a. 50 

"  35  )4-lb.  “  3.50 

“  38  Jf-lb.  and  16  X-lb.  packages .  3.50 

Brazil,  r8  r-lb.  packages .  3 .50 

“  Shred,  in  palls,  30  lba . 11 

“  ’*  In  boxes,  35  lba . . 10% 

"  “  In  barrels,  iso  lba . 10 

Table  Talk,  Thread,  in  pails .  ,11 

11  Inboxes . ioJ4 

"  “  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10 

“  Slice,  “  iso  lbs . io)< 

•  Strip,  **  iso  lba . 10)6 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Butter  Crackers . 08  .08% 

Oyster  “  . 08  .08X 

Wine  Scroll, . . .1054 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  s  barrels  and  upwards. 

J.  S.  Ivins’  Son: —  Bbls.  Bxs. 

Assorted  Jumbles . 0754  .08 

Brown  Edge  Water .  ,10 

Butter  Thin .  13 

Clover  Mixed .  .08 

Cocoanut  Ripple... .  .10 

Cocanut  Taffey  Bar  .  ,12 

Cookie  Mixed.... . 08 %  .09 

Crystal  Bar .  .09 

Fig  Bars .  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . oS%  09 

Fruit  Gem .  .08 

Grandma  Cookies . .  .  08  %  .09 

Honey  Jumbles.  XX . 09)6  ,io 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . .  .09 


Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 09% 

Iced  Vedette  Wafer . 07}^ 


.07 
■  07% 


Lemon  Bar . 

Mau- in- the- Moon . 

. 

Orange  Cookies.... 

Quaker  City  Mixed . 

Salted  .Strips . 

Soda  Biscuit  XXX . 

Spiced  Waiors . 

. 

Sunshine  Cookies . 

.06 

•07* 


■06% 


.08 
.10 
.08 
.09 
.08 

•  07  % 

.08 
,c8 

■o) 

.13 

.07 
.08 
.08 
.18 
.07 

Per  doz. 

■  .50 

1 .00 

1. 0  3 

•50 
.90 
to 

Ivinettes .  1  00 

Milk  Lunch .  1  ,co 

Our  Ginger  Snaps .  50 

Pink  Tea .  I  .OO 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  01 

Freight  paid  on  500  lb».  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  DUtrict  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


Vanilla  Wafers  XXX 
Water  Crackers  Star.. 

Package  Goods — 

Animals . . . . . . . 

Butter  Thin . 

Gingerettefc . 

Gold  Medal  Soda  (small) . 

“  “  (large)  . 

Graham  Wafers .  1 


filer 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  si  re,  a  doz.  In  case,  per  doz.  z .  15 
“  “  with  Horse-radlsh.p.  dz.  x.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  x.75 
“  “  with  Horse-radish. p.  dz.  1.75 


-22- 

Weln  S«nf,  In  bbls . per  gal. 

“  r  gallon  atone  jan . per  jar  .75 

“  5  gallon  kegs . per  keg  3.30 

Prepared  Mustard,  In  bbls... . . per  gal. 

"  “  In  15  gallon  kegs. .per  gal. 

"  •  In  10  J 

"  "  In  s  «  “  .,5-. 40 

"  "  In  s  gallon  jpalls... per  pall  .75 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . 95 

"  Sifting  top,  3  doz.  in  case. ....per  doz.  .46 
“  with  Horse-radish,  3  doz.  In  case, 

Per  dox . . . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Kmmenthsiler  Swiss  Cheese,  Selected  tub . 26 


36* 


•*» 

.16 


..loaf, 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18.  less 

Roquofort  Cheese,  ra  in  caae..per  lb.,  .33%  “  .34 

Parmesan,  loavesabout  30  lbs . loaf,  .31,  cut  .33 

Edam  Cheese,  13  in  case. ..case,  10.50,  single,  .90 

In  tin . per  lb.  .36 

i-lb.  tins . per  case  3.35 

Camembert,  In  wood  boxes. . per  doz.  3.75-3.85 

Sap  Sago,  grated,  ready  for  use,  zo  oz.  bottles, 

per  doz . .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

P«rdos .  j.75 

Olmuuer  Hand  Qieese,  100  In  box . - .  s.ss 

Edelweiss, Romatour  and  Bier-Kase...  per  doz.  4.00 

American  Swiss,  No.  z . loal  .1$  cut 

“  Square  loaves.  No.  z,  about 

*5  lbs.  each . per  lb. 

Urn  burger  Cheese,  No.  x-...boz,  18  ;  %  box, 

18  :  le&s ... 

.  *  *  . . . . . . 

Muenzter  Cheese . . . per  lb. 

Brick  Cheeee,  No.  z . „ . . .  “ 

English  Dalrv  Cheese . .  ** 

Pineapple  (Picnic  size),  6  In  box_ . p«r  box 

“  (Gem  size),  6  In  box .  * 

Royal  Luncheon  Cheese — 

Dinner  site,  1  doz.  In  case . per  doz. 

Lunch  size,  s  doz.  In  case.. .  " 

Picnic  size,  3  doz.  in  case .  “ 

Trial  size .  ** 

MacLaren  Imperial  Cheese,  Club  slze.per  dox. 

"  "  '*  No.  1  size  •• 

“  Roquefort  “  large  size  “ 

"  “  "  small  site  “ 

Fromage  do  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  in  box...  “ 

Wm.  Tell  brand,  is  In  box .  “ 

Neufchatel  (Cow  brand),  15  In  box . per  box 

Star  Cream,  or  Phlla.,  is  •*  ....  “ 

MiniatureCream.orPhlla.is  “  ....  " 

Hand  Cheeee,  8  doz . .  “ 

*<  4  <«  .  a 

“  4  "  Thuring«r...".'.'™.T  *' 


•*9 

.18 

.16 

••7)4 

3.00 

3.25 
2.35 
4  ■  5° 

2.40 
*•31 
1 .00 
1.00 

3. 40 
*95 
*•♦5 
*.55 
*•55 

1.25 
1. 05 
a  .23 
1. 10 
*•35 

.70 

.85 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  1.45 
Schutzen  Cheese,  12  In  box  ...........  “  1  25 

American  Mountain  Cheese  (A! pen  Ease),  50 

i-lb.  packages . . . —per  ib.  .18 


IMPORTED  AND  AMERICAN  MBAT8  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

U  g  If  $t 

Carlsbad  Speck  (Imported  Bacon)  ...„  “ 

Imported  Cervelat  Sausage  (Rolfri) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported .  marked  weight,  per  lb. 

Pate  de  foil  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  is  less,  per  lb. 

“  Landjager,  snort . . per  lb. 

“  long . — -  “ 

Mortadella,  Dry . . per  lb. 

Knack  worst,  S5  In  box,  per  box, 

#4-75 . —per  doz. 

Cervelat  (K),  50  and  100-lb.  boxes, 

.z8J<;  less . . . . 

Cervelat,  Bine  Ribbon,  50  and  zoo- 

lb.  boxes,  .17;  less  « . 

Cervelat,  Crescent,  50  and  100-lb. 

boxes,  ,u%  ;  less . 

Cervelat,  Tip  Top,  50  aad  zoo-lb. 

boxes,  .is;  lees . . 

Cervelat,  E.  Gothaer,  50  and  loolb. 

boxes,  .at;  lees . 

Salami  (E),  50  and  zoo-lb.  boxes, 

.*8 yt  ;  less . . 

Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .  17 ;  less- . . . 

Salami,  G.  A.  P.,  50  aad  100-Ib. 

boxes,  .15)4;  lass . 

Tongue  Sausage . per  Ib. 

Smoked  Braonschweiger  liver  Sau¬ 
sage  . . . .  •..••—.« ....  •  .per  lb. 

LacEe  Ham . - . .  “ 

Petit  Delice  teas  Frankfurters,  plain, 

per  doz . . 

Petit  Delicatecs  Frankfurters,  with 

Sauer  Kraut . . . per  doz. 

Lebanon  Beef  Bologna . per  lb. 

Paprika  Speck . .  " 

Mettwurst,  half-round .  " 

Liver  Sausage  (Special),  truffle,  gooae  or  sar¬ 
d'll®** . . . . . per  lb. 

Smoked  Thurlnger  Blutwurst . .  11 

“  Pfefferwunt- . . . . .  " 


.48 

4-75 

*•75 

•3* 

.48 

375 

•65 

3.00 

•*4 

•*4 

•*5 
a. 40 

■  so 

•*9 

.16 

•*4 

•3 

.so 

•  *9 

•*7 

.z8 

•  *S 
.  a8 


.90 

•*S 

.18 

.16 

•»4 

.18 

.18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  gla««  jan. 

per  dor . 

(Derby  Brand),  quart  glass  jan 

per  dot . - . . . 

(Derby  Brand),  zoos,  jan, 

per  dor . 

Calves’  Head,  In  round  Hw« . per  dot. 

Pickled  Meats,  In  glaze .  “ 

(Tripe,  Ok-Heart,  Beef  Salad,  Pig’s  Feet.) 


4- 75 

5- 75 

s  50 
1.65 
1. 00 


Y ou  Cannot  Afford  to  be 
Without  It! 

No  up-to-date  grocer  can  afford  to  allow  his 
competitor  obtain  the  business  that  should 
and  would  come  to  him  if  he  stocked 

A  e 

Buchan's  Toilet  Soaps 

Number  “363”  is  known  throughout  this 
entire  country  as  a  symbol  of  soap  purity, 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING.  NEW  YORK  CITY 


“Figures  Don’t  Lie” 

UPPOSE  somebody  paid  you  for  all  the 
eggs  broken  in  your  store  or  while 
being  delivered.  Did  you  ever  stop  to 
think  how  much  money  it  would  mean  to  you  ? 

T[  Do  you  know  that  the  average  breakage  of  eggs 
is  eight  to  a  case  of  thirty  dozen  ?  Suppose  you 
sell  100  cases  a  year,  that’s  800  broken  eggs; 
suppose  you  only  pay  20  cents  per  dozen  for  them, 
that  means  66^  dozen  or  $13.35.  Suppose  we 
can  show  you  how  to  save  nearly  every  penny  of 
this  sum  !  Suppose  we  can  show  you  how  to 
handle  eggs  in  half  the  time  without  breakage, 
would  it  interest  you  ?  We  will  do  so  gladly  if 
you  will  write  us,  and  the  information  won’t  cost 
you  anything. 


Star  Egg  Carrier  and  Tray  Mfg.  Company 

ROCHESTER,  IV.  V. 
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Beet  Salad,  In  glass . 

“•  “  In  pint  jars,  glass.... 
“  "  In  quart  jars,  glass  . 
Lamb  tongues,  In  glass . 


.per  dos.  i.oo 

II 

44 

"  z  .60 


HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pails. 

Holland  Herring,  mixed,  “Y.  M/’.Xbbl.j.so  60-75 

«  milkers,  “  X bbl. 6.50  75-85 

•'  mixed.  Standard,  bbl. 

X  bbl .  5.50-6.50 

Holland  Herring,  milkers,  Standard,  bbl. 

X  bbL . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl.  8.00 . 

"  milkers,  large  fulls,  bbl. 

X  bbl.  8.00. . . 

Marinlrte  Herring,  Imported,  about  40  in  pall. 

Roll  Herring,  Imported,  about  25  In  pall- . 

Spiced  Herring,  Imported,  about  40  In  pall. 

Norway  Stockfish,  dry . P«r  lb- 

Matjes  Herring . per  paK 

BISMARCK  HERRING. 

Pint  stie,  round  tins,  with  [key . per  tin  .20 

Quart  "  “  “  .  ‘  -35 

-  <«  “  .  “  .55 


x.*5 

1.00 

1.00 

»S 


IN 


SMOKED  DELICATESSEN  PISH, 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 .10,  2  qt.  tin,  .60,  qt.  Un 
Brat-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dos . —  *•5° 


•  jo 
■  40 


RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . . . per  pan 

“  10-lb.  palls . -  * 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “ 

«  “  5-gal.  keg . per  keg 

Russian  Sardines,  In  glass  Jars . per  dos. 


•  75 
.55 

1.05 

•  75 
*•75 
*.25 


5-50 
.60 
1. 10 
2. 75 
■95 

1.50 

s  .00 


NORWAY  ANCHOVIES. 

Original  Package . . . per  X  bbl. 

Repacked  in  5-lb.  pail . .per  pall 

in  io-lb.  pall . . . 

in  5-gal.  kegs . per  keg 

In  A*1  tlnI . P«r  do*. 

in  X-lb.  tall  tins . -  11 

In  r-lb.  tall  tins .  11 

Fancy  Kegs — i[ikeg,  .80;  X beg,  .42;  X  keg, 
.3*  ;  Xkeg . - 


SALT  SARDBLLBN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

•<  pint  jars . per  do*.  6.00 

“  large  tumblers . -  "  *.*5 

“  small  tumblers .  “  *.*5 


RUSSIAN  CAVIAR. 

i-lb.Tlns,perdo*  19.50  X  kilo  Cans,  per  d*.  19  5° 
X  “  “  10.50  X  “  “  10 -5° 

X  “  “  5.50  X  “  “  S-50 

X  “  “  *-75  A  "  “  *  75 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  . . per  bbl. 

15  “  keg —  “  500 . per  zoo 

10  “  keg —  “  300 .  “ 

5  “  keg-  «  z5o .  “ 

10  lb.  pall—  "  50 . -  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . per  cask 

48  gal.  bbl . . . per  bbl.  6. 50 

10  “  keg . per  keg,  *.40 

5  “  “  . .. .  “  »-*S 

10  lb.  pall . . . per  pall, 


IMPORTED  LEBKUCHEN. 

Dampfhusse  (Pfeffemusse) . per  lb.  .  18 

Spiukageln. . .  “  -*5 


LEBKUCHEN  AND  BREAD. 
SmaU  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ‘  ... 

■  <  “  No.  2,  6  “  ...  “ 

•*  «  No.  3,6  *‘  ...  " 

Amandines,  9-lb.  tins . . . per  tin 

“  small  tins . . . 


.30 
.50 
•  75 
1.00 
5*5 
•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg . .  4-50 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb. 

bags,  per  bag.. 

Green  Kem  . 


Potato  Flour . 

German  Dried  Pears.... 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


.per  lb. 


*•75  , 

.  10X 

.08 


•14 

‘.60-100 

.08 

"  -05 

‘  .06-. 08 


-*T- 

COTTOLENE. 


.per  case 


30  2-lb.  tins . 

15  4-lb.  “  . ••••••••• . 

6  10-lb.  '*  .  “ 

Freight  prepaid  on  two-case  lots 


6.50 

6.5a 

6.5* 


EGGS.  Per  Doz. 

Nearby,  candled  and  selected, 30-do*,  crates...  .25 
Western. . . . *4 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 28 

Anchovies,  in  oil,  %  bottle* .  4-5° 

<«  *4  \7  t4  .  3*25 

Anchovy  Paste,  lancy,  per  do* . - .  4-75 

“  plain,  per  do*. .  3-75 

Bouillon,  Burnham,  pints,  s  dos.  In  case .  3*75 

“  "  X  pints,  *  do*.  In  case....  2.00 

Capers,  Nonparlel,  X  gallon  keg* .  1 .  <  o 

“  “  Quart,  glass . per  do*.  7.00 

“  "  bottled,  X  *‘ze...  .per  dos.  2.35 

44  44  II  *4  l«  I.9O 

II  II  44  ^  II  .  «•  2.15 

Canton  Ginger,  large  pot*,  cases  6  jars,  per  case  4.65 
med.  “  “  12  “  “  5.00 

**  smaU  “  “  *4  “  “  4.  IS 

Cherries  In  Maraschino,  In  glass,  r-do*.  case...  7.00 
Clam  Chowder,  Burnham,  1 lb.,  4  d*.  cse.  p.d*.  .90 

“  “  3 lb., ids. case  ’*  2.20 

Currie  Powder,  pints,  per  do* .  3-50 

“  4°*-,  “  .  **5 

“  *0*.,  “  .  i-'o 

Russian  Caviar,  X’z .  265 

“  X’» .  5  00 

“  X’» .  9  85 

«  z’s .  18.50 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .15X 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


-18- 

French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case . . .  16.00 

"  Moyen’s,  per  case .  13.50 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  so  per  case...  is. 00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  ,zg 
“  “  Dinner  Biscuits,  per  lb...  jo 

“  "  Breakfast  Biscuits, per  lb.  .32 

(Pecked  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.25 

“  “  X  pb»ts,  P*r  do* . 60 

Salt,  In  4-doz.  stone  jars .  1. 75 

Morris’  Extract  of  Beef,  4  or.,  per  doz .  6. 50 

“  “  “  2  0*.,  “  . .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

“  “  “  4  ox . per  do*.  4.00 

“  “  “  8  o* .  “  7.25 

“  «•  ••  16  o* .  **  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice . 27.00 

Choice,  zoo  tins  per  case .  25.00 

Extra,  “  “  . 

Hotel,  ”  «  . — .  13.00 

Truffles,  A . per  tln,  .3* 

“  X .  “  -55 

"  X .  “  z*z5 

“  X .  “  **5 

Shrimps,  Pickled,  small  size .  1 . 15 

Dunbar’s  Shrimps,  2  doz.,  per  do*. .  a . 25 

“  Figs  in  Cordial,  1  do*.,  per  do*.......  5.00 

Bishop’s  Figs  in  Cordial,  1  do*.,  per  do*_ .  6  50 

Crystallized  Ginger,  z-lb.  tins,  per  doz. .  4.00 

“  «  X-lb-  *•  “  .  2.25 

Rose’s  Lime  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  2.25 

“  Peach  Water,  per  doz . .  *.25 

Pitted  Olive*,  per  do* .  «.** 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case . „ .  4.45 

“  4  “  1  “  8.20 

“  8  “  1  "  15.90 

“  16  "  x  "  *9-75 

Armour's  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . - .  4  -45 

“  8  "  1  “  8.20 

“  16  “  X  “  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  "  . 

1  “  large  “  72  "  . 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 

"  16  “  1  “  . 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

"  12  “  1  “  7.20 

“  5  “  . per  bottle  3.50 

"  2fancyjugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  7.20 

“  5  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 


6.00 

10.00 


4.00 

14.00 


‘Ibe  “Ladies’  Home  Companion”  is  finding 
fault  with  dirty  grocers,  and  they  are  making  the 
grocers’  customers  “  sit  up  and  take  notice.” 
You  can’t  have  dirty  goods  and  bins  like  these 
at  the  same  time. 


IO-foot  Counters,  847-50 
12-foot  Counters,  857-00 

F.  O.  B.  PHILADELPHIA 

These  counters  are  equipped  with  Patented  Tilting 
Bins,  with  display  fronts,  made  of  selected  golden 
oak,  highly  polished. 


MILLER  &  ENGLAND 


If  you  want  one 
or  more,  order 
them  quickly  for 
we  wo  n’t  make 
this  price  long. 


7012-14-16-18  Woodland 
PHILADELPHIA,  PA. 


Ave.  We  are  manufac¬ 
turers  of  grocers’ 
fixtures  of  every 
description.  Write 
for  our  catalogue. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 

===•  1  IN  '  — 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 


BIrS  MRITIMO  TO  KDVeRTISBHS  KINDLY  TWQreTiCri  "GROGEHY  SivO-wL-t-, 
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FLOUR.  P*rBbl 

King  Midas .  6.70 

Gold  Medal . 6.15 

Melbourne .  6.15 

On  Top . §6.60 

Cero&ola . „ . . .  6 . 25 

Pillsbury’i  Best . .  6 .  as 

Taylor’s  Fancy . 5-5° 

Semper  Idem . 4.85 

Pride  of  the  West... . . . 5.25 

Sunbeam . .  . . . . .  5*  *5 

Quaker  City... . ...... . . .  5.80 

SELF-RAISING  FLOUR. 

Franklin,  30  packages . . .  3 . 5° 

Keeker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.85 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1 .90 

Uncle  Jerry,  40  packages. .  2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  ias-lb. (sacks . per  100  lbs.  3.15 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  Ba  f 

Lea’s,  white.  Table,  100  lbs .  2.00 

"  yellow,  granulated,  100  lbs .  2.00 

«  “  table,  100  lbs . . .  1.95 

Western  yellow,  granulated,  100  lbs. .  1 . 60 

Western  white,  granulated,  iso  lbs .  1 .65 

Quaker,  36  packages .  s  .75 

Farina,  Hecker's,  24  r's,  per  case .  1.40 

“  Schumacher’s,  34  packages,  per  case.,  s  .20 
Beans — 

California  Lima . per  lb.  .05^ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  s.40 

Medium,  Fancy  N.  Y.  State, grain  bags,  bu.  a. 45 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.42)4 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.45 

Red  Kidneys. .  "  2.07X 

Peas-- 

Green..... . per  bushel  2.15 

Scotch .  “  2.33 

Split,  yellow .  **  2 .05 


.07 

• 07 'A 


-30- 

LcntUs — 

000000,  tro-lb.  bags . per  lb. 

Less  quantity . . .  “ 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .06 

Less  quantity .  “  .06% 

Hominy — 

Lea's  Breakfast,  10  pkgs... . case  1.65 

Lea's  Pearl,  100  lbe„ . per  bag  2.25 

Schumacher's  Breakfast,  so  pkgs.  to  cue,.,  s  .20 

Western  Pearl,  100  lb.  bags .  1.65 

Western  Grits,  roo  lb.  bags .  1 .60 

Barley— 

OO  ...... ,07 

No.  3,  ioo-lb.  bags. . . . . .  4. so 

Noodles,  Climax,  34  10c.  pkgs.,  asst.,  case .  1.15 

“  48  5c.  pegs.,  case . . .  1.25 

“  “  aastd.,  34  jc.,  is  roc.  case...  1.20 

Smith's,  30  10  c.  packages. . .  j  .90 

”  “  assorted,  5  and  is  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent . . .  j .  55 

Oatmeal,  i»,  per  bbL_..„_ .  7.25 

“  “  kegs  100  lbs.,  par  keg .  3-65 

Oaten  Geode,  In  cases —  Per  case 

Arena,  18  package*. . .  1.47% 

Banner  Cate,  *0  package*. . . .  4.35 

FVi ends’  Oats,  36  packages . . 

H.  O.  Oats,  24  packages .  3.00 

Mother's,  1 8  pacaages . . .  1 . 75 

Quaker,  18  small  sise . . .  1.55 

Quaker,  20  large  size .  4.35 

Roiled  Oats — 

Arena,  per  bbl.,  180  lbs .  6.50 

Avena,  per  keg,  90  lbs . . .  3.35 

Standard,  180-lb.  bbis. . . . .  6.15 

“  90-lb.  bags . . .  2.95 

Sago — 

Fine,  bags  about  160  lbs . . . . . 03^ 

50-lb.  lots . . 

Admiral,  Pearl,  24*4 . . . 08 

Tapioca,  Instantaneous,  joi’s. . 08% 

“  Colburn’s  Hasty,  36  pkgs . 07^ 

“  Minute,  V -gross,  per  bo* .  2.85 

“  Flake,  abont  115  lbs . per  lb.  .04% 

**  “  less  quantity. .  “  .05% 

“  Pearl,  150  lbs .  “  .04  'A 

11  “  less  quantity .  “  .05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . cue 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  34  s’s . per  cue, 

Ralston  Health  Food,  34  s’s,  packages  “ 


3.05 

3-85 

3-oo 
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Purlna  Whole  Wheat  Flour,  so  5's . per  case  4 . 20 

Kgg-O-See.  36  packages . .  s .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2.65 

Cook's  Malto  Rice,  36  2 4b.  packages. .  4.20 

Cerealine  Flakes,  36  packages .  2.35 

Force  Food,  36  packages .  3  65 

Map!  Flake.36  “  . ....  3.70 

Shredded  Whole  Wheat,  30  packages— ......  5.00 

“  “  **  35  «  ... _ _  2.60 

Cream  Wheat,  36  packages.. .  4 . 30 

Apetisa,  34  packages . . . . .  2.85 

Flaked  Rice,  Cook’s,  34  packages.. . .  a  .70 

Wheatlet,  30 packages . .  3.50 

Wheatena,  36  Packs. . . .  4.25 

Grape  Nuts,  24  packages . . .  2 .70 

Korn  Kinks,  72  packages .  2.75 

Pettijohn’s  Food,  18  packages— . . . .  j  .75 

Presto,  36  packages .  3.35 

Quaker  Puffed  Rice,  36  packages . . .  2 . 70 

Quaker  Wheat  Berries,  36  packages .  2.7* 

Triscolt,  30  packages. . . .  2.5a 

Kellogg’s  Touted  Corn  Flakes,  36  packages..  2.E0 

Zest,  36  packages,  so  cent  else... .  2.17^ 

Zest,  24  packages,  is  cent  size. . . .  1  80 

Zest,  so  packages,  *5  coat  slat .  3.90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  dos  1.07% 

“  Acidulated . . .  *■  1.07)4 

Cox's,  large . . .  “  1.57U 

“  «mail— .  .95 

Plymouth  Rock,  Pink  or  White—  “  1.20 

Nelson's . per  dos.  1. 35 

“  small .  “  .95 

Bromangelon,  usorted  3  dos .  “  .87 % 

Fruit  Puddine.  2  dos.,  aast.  flavors  ...  “  .80 

Jell-0,  assorted  flavors,  2  doz .  “  -87% 

Jell-O  Ice  Cream  Powder,  2  doz .  “  .97*4 

Chalmer’s,  shredded .  >1 .00 

Chalmer's,  granulated .  1.00 

Chalmer’s,  No.  1  packages . 45 

Peter  Cooper . 90 

Tryphosa. 

•••••••••• •••••* oeooooeeseeeeeoees  ******  per  doz.  .92% 

Imperial  Wine  Jelly . per  doz.  .95 

“  “  . . . .per  gross  11.00 

Gelatine,  McKinley's . . . ...per  dos.  .85 

Wetmore’s  Donnie  Refined,  36  100. 

pkg» . . . per  cue  s.70 

Kusto,  60  5 -cent  packs . per  cue  2 . 00 

Puddine,  assorted,  2  dos . . . —...per  cue  x.6o 

D-Zerta  Jelly,  usorted,  2  doz . per  doz.  .90 
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macaroni. 

Larosa  Alphabets,  square,  25  lbs . 

“  Mar  car  on!,  long,  “  . . 

“  sqnare  “  . . — 

Larosa  Spaghetti  long,  25  lbs _ _ 

“  Vermicelli,  square,  “  ,,,,,,,,,,,, . 

“  Macaroni,  bulk,  “  . — . 

Anger  Baking  Co. — 

“Golden  SeaJ ”  Egg  Nudeln,  flu,  medium 

and  broad,  48  5 -cent  packages . . . 

24  10-cent  packages . . . . ...  ..... 

‘‘Plain’’  Noodles,  24  s-ib.  cartons. . . 

“  "  48  H-lb.  “  - . 

Egg  Alphabets,  48  5 -cent  package* . . 

Egg  Bariev  (Kler  Geme),  48  5-ccnt  pkxs.... 
14  5 -cent  ABC  and  24  5 -cent  Egg  Barley... 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis” 

brand  (French  style),  25  z/z  cartons . . 

“Golden  Seal”  brand,  25  1/1  package*  (long) 
"  “  48  lit  "  5-c.  *Lsc 

“Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  cartons,  *5  1/1  cartons . 

“  Golden  Seal  ”  Egg  Macaroni,  aj  10-cent 


"  Imperiale"  brand,  15  s/i  packages  (long). 
Vermicelli,  ABC  (alphabets)  Emows,  i4b. 

cartons,  34  packages . — . . — . 

Spice  Drops,  m  baskets,  ao  lbs . . . 

“  In  boxes,  is  lbs... . . . 

Small  Lebkuchen  (Honey  Cakes),  10  5 -cent 

packages  kt  bundle. . . ...per  bundle 

Bulk,  is-Ib.  wooden  boxos . . . . 


Per  lb. 

■osX 
■  »s% 
05X 

•o6J< 
■05)4 
•os  54 
•os« 


1.  So 

1.80 

1.80 
1.90 
1.80 
z.So 
1.80 

*.S5 

1. 88 
1.80 

S.00 

s  .88 
1.88 

1-9* 
1.6* 
1. 00 


•3» 

.08 


FIXTURES. 

H.  F,  Heacock. 

Coles’ &>ffeo  Mill,  No.  7 . . . 

l»MMsee*«M«t»,i»stissees 
It  It  Tft 

W . . . . . 

“  Stand,  No.  18- . . . 

Leu  *5  per  cent,  discount. 

Scales,  Floor,  No.  1, Tin  Scoop,  is. 00  Brass, 

“  Sugar,  “  s,  “  7.00  « 

'*  Tea,  “  3,  *<  6.00  “ 

“  Splcos,  “  4,  •*  5 .00  '• 

Leu  40  per  cent,  discount. 

600-lb.  Platform  Scale — . . . . . 

Standard  Cub  Register . . . 

Tea  Caddies,  rotmd  front,  No.  s„....per  dot. 
«  w  11  .  u 

..  ..  ..  3——  .. 


so.  00 
16.00 
S3. 00 
45-00 

14.00 
9.00 
1.  * 


is.  00 
so.  00 
9.00 
6.50 
4-50 


The  GREAT  Ramly 

Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 

You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 


Fhila.  Rep.,  Arthur  Hagan  &  Co. 
151  North  Third  Street 


BOSTON,  MASS. 


It's  the  Cleanest  Store  in  Town 


The  grocer  whose  customers 
say  this  of  his  place  has  accom¬ 
plished  something  which  will 
cause  those  who  deal  with  him 
to  forgive  much .  They  will  even 
pay  him  higher  prices  without 
grumbling  just  because  the 
cleanliness  of  his  place  leads 
them  to  believe  his  goods  are 
worth  paying  more  for. 

The  grocer’s  dirtiest  job  is 
filling  orders  for  oil  and  gasoline.  He  can’t  turn  a  faucet 
on  or  off,  fill  a  measure  and  empty  it  into  a  receptacle 
without  taking  the  odor  to  his  counter.  With  our  up-to- 
date  tanks  he  touches  nothing  but  a  clean  lever,  the  re¬ 
ceptacle  is  filled  automatically.  A  clean,  sanitary,  safe 
and  economical  way  to  handle  a  dirty  job.  Our  booklet 
on  this  subject  is  an  education  in  itself,  would  you  like 
to  read  it? 

Boyer,  Radford  &  Gordon  Tank  and  Pump  Co. 

DAYTON,  OHIO 


IURITING  TO  HDVERTISBRS  KINDLY  MBNTION  '*  GROCERY  WORLD  ” 
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Tobacco  Cutters . . .  « -So 

Alarm  Money  Drawers  •  •eeeeeeteeeeeeteeeeeeeesee  eeeeee  1.50 

Bag  and  Twine  Holder .  x.oo 

Barrel  Covers,  Sunk  Handles,  si  ln...per  doz.  3 .50 
“  Top  "  si  In...  “  3.00 

Beef  Cutters .  6.00 

Bung  Borers,  Enterprise  No.  s,  to s  In .  1.60 

Can  Openers,  “  Never  Slip” . per  dox.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters. . . .  8 . 00 

Coffee  Mills,  Dell's  No.  . .  32  00 

“  “  is .  40.00 

”  ”  is .  65.00 

Fruit  Augers,  s  prong .  x .  50 

Measuring,  Faucets. .  s.oo 

Philadelphia  Scoop  Co’s  Sugar  Scoops  :— 
Indestructible,  No.  4 . per  dos.  9.00 

“  s .  “  13.00 

“  6 .  “  15.00 

Ex.  Galvanized  Steel  Blades,  No.  3..per  dox.  4 .  so 
“  “  a.  “  x  so 

••  <•  s.:  *■  7.  Jo 

X  Quality,  No.  3- .  “  *  ■  <*> 

«  :  *«  <  m 

••Meeeeeeeeeseeeeesee  #••••• 

II  a  I*  q  Aft 

less . .  3*4° 


No. 

10X. 

>4«. 

x»X, 

30  jJ, 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  e.  b.,  Uion,  N.  Y. 


Soales,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  x 
"  “  “  xX 

H  II  li  f 

H  II  ««  j 

K  H  II  ^ 

“  Grocer*',  without  weights,  Brest 

Scoop  and  Brass  Plate,  No.  z 
“  "  “  1 % 

11  11  ic  | 

11  if  11  . 

11  11  11  ^ 

"  Butchers’,  without  weights, No.o 

II  II  II  j 

II  II  H  | 

i«  ii  i«  2 


Ecllpt*  Counters 

No.  of 

Length. 

3  feet  8  Inches, 

Drawers. 

Each. 

9 

15.00 

4  feet  xo  Inches. 

12 

30.00 

6  feet, 

*5 

35.00 

7  feet  3  Inches, 

8  feet  6  inches, 

18 

38.00 

21 

31.00 

9  feet  S  Inches, 

*4 

35-00 

10  feet  xo  Inches, 

•7 

40.00 

ie  feet. 

3<x 

45.00 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  3  doz.  in  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  z  doz.  In  case..  “  .90 

Large  cartons  or  tine,  a  doz.  In  case  “  3.00 

Dime  Tumblers,  3  dos.  ia  cate .  “  .90 

THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 72)4 

Osprey,  2  doz . . . 60 

Tidal  Wave,  2  doz . 40 


MACKEREL, 
too  lb.  zoo  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1...  50.00  35.60 
Ex.  Norway,  No.  3...  36.00  18.60 
Ex.  Norway,  No.  3...  28.00  14.60 
Ex.  Norway,  No.  4...  24.00  12.60 

Ex.  Bloaters, xxx .  40.00  20.60 

Ex.  Bloaters,  xx .  38. co  19.60 

Fancy  Shore,  No.  1...  36  00  18.60 
Med.  Shore,  No.  x  ...  26.00  13.50 

Large  Irish,  No.  2 . 

Extra  Irish,  No.  2 . 

Medium  Irish,  No.  2.. 

Small  Irish,  No. a .  22,00  ir.fo 

Irish,  No.  3 . . . 

Large,  No.  3 . 20.00  10.60 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.35 

Lab.  Split,  Lg.  No.  2.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whitehall .  6. 00  3.60 

Salmon,  Halifax . 

Shad,  No.  x,  Mess .  15.00  8.10 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


50  lb.  10  lb.  8  lb. 


13.00 
9  50 
7*5° 
6. 1  o 
10.45 
10.00 

9.50 

6.90 


6.00 
5  5° 


2.0# 

4.10 


3.75 

2.05 

I.65 

1 - 45 
3. *3 

2- x5 
2.05 
I  *55 


1-35 

X.25 


1.50 

x.oo 


1. 13 
1.05 


.85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . . . 08 

Gilt  Edge,  40  lbs . . . .  .06 

Favorite  Middies,  60  lbs . 12 

DRESSED  FISH  BRICKS. 

GUt  Edge,  s-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  so  lbs.- . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08 $4 
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STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  x  and  2  doz.  In  case....  1.30 

“  small  size,  a  doz.  ia  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  x  .30 

Screw  Top  Jars,  a  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . . . c6 

Medium  Bank . 05X 

Pollock . 05 

Hake . c4)4 

In  original  oaaes,  450  lbs.,  Jfc.  loss 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .  n)4 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .67)4 

“  "  ioos .  “  x.25 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . .  .10 

Fancy  N.  Y.  State,  48  1  lb . 10)4 

Choice  N.  Y.  State,  50-lb.  boxes . 08J4 

Penn  %s,  60-lb.  bags . 07 

Apricots — 

Fancy  Royals,  25  lbs . . . . . 27 

Extra  Choice  Royals,  25  lbs . so 

Standard  Royals,  25  lbs..,. . . . 16)4 

Cherries — 

California,  unpitted,  Black,  35  lbs . 16 

California,  pitted.  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  recleaned,  36  is . o8)4 

Gold  Medal,  loose,  2$  lbs . - . 08 

Private  Growth,  extra,  cleaned,  36  lbs . 08 

"  cleaned,  30  lbs.  bulk. . 07% 

Peaches— 

Extra  Fancy,  pared,  25  lbs . - . 35 

Extra  Fancy  Muirs,  25  lbs . 14)4 

Extra  Fancy  Muirs,  50  lbs . 14X 

Fancy  Muirs,  25  lbs . 13% 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12% 

Choice  Muirs,  50  lbs . 12 % 

Pears — 

Fancy  Caliiornia,  Bartlett,  25  lb . 13 


36 


PRUNES. 

Boxes. 


g  fr  • 

*  s3 


►.  . 
0  — 

9c 3 


2:3 

to 


.°S14 

•07% 

•07X 


.07 


.08 

■07% 

•07  Yt, 

■<■6% 


20-  30,  25  lbs . 

30-  4°,  35  “ . »8  K 

40-  50,  25  “ . 08 

40-  50,  50  “ . 

50-  60,  25  “ . 0754 

50-  60,  50  “ . 07)4 

60-  7°,  25  “ . 07X 

60-  70,  50  " . 07 

70-  80,  25  “ .  f 

70-  80,  50  “ . 

80-  90,  50  “ . 06  -05% 

90-100,  25  " . 

90-100, 50  « .  .05X  .05X 

100-120,  50  “ . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . . 

“  2  *•  50  lb . . 

Cal.  Thompson  Seedless,  50  lbi.„ . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbsi . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs . 

Raisins,  Seeded — 

G.  &  S. fancy,  36  is . 

Butterfly,  fancy,  35  is . 

Tiger,  fancy,  36  is . • 

Admiral;  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . . . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  xo  lbs.,  net . 


w  a 

£& 
S  *> 
h-O 

.07K 

•07H 

•  oSJ4 
06* 


.11& 

.08  X 

.07 

■ot% 

•  54 

•  c6H 

•  «6>i 
.06)4 
.06)4 

.07 

.07 

.07 

.08X 

.08% 

•  °8)4 

.08 

•  >7K 
.17% 

.12)4 

•12)4 


CEREAL  COFFEE. 

Postutn  Cereal,  15-cent  size,  3  dozen. .  2 . 70 

“  35-  "  1  "  .  2.25 

“  15-  and  35-cent  xlxe,  assorted.,  3.30 

Grain- O — 

Case  No.  4  1  doz.  16-ceat  size,  %  doc. 

35-cent  size  in  case  _ . per  case  3.30 

Case  No.  5,  x  doz.  z6-cent  size.. . "  “  a. 05 

Case  No.  6,  a  doz.  15-cent  size . .  "  “  3.47)4 

2  doz.  15-cent  size.  1  lb . per  dox.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  3.75 

Knelpp’s  Malt  Coffee 
34-26  oz.  package,  packed  x  and  4 

doc.  in  case  . per  doc.  z.15 

34-13  oz.  package,  packed  2  oz.  ia 

case.. . . . . “  "  1. 15 

Perfection  Rye  Coffee  S4  x  lb.  pkgs . —  a.40 

HORSERADISH. 

Tumblers,  10-c.  size,  a  doz . per  doz.  .65 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  s  doz,  “  .80 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


“ENTERPRISE” 


JHAHPENIMG  DEVICE . 


'  1 


The  experience  of  all  users  proves  that  the 

Enterprise  ”  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self- Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia.,  U.  S.  A. 


No.  125  (with  2  Blades) 
No.  129  (with  1  Blade) 


$22.50 

22.50 


IN  SUZRITING  TO  ROMBRTISBRS  KINDLY  7UEBISTIOW 


"  CROCBRY  IniORLD*’ 


44 


GROCERY  WORLD 
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ink. 

Arnold'*,  black,  303a . par  bottle  .48 

Continental,  red,  1  . . . 

“  black,  3  do* . . 

Royal,  black,  3  doz . .  -*5 

Stafford,  Commercial,  303a.., . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  do*. 


Lamp  Chimneys —  No.  o.  No.  x. 

Macbeth,  Pearl  Top . . .  3.90  4.10 

Acme,  Victor  Top .  3.60  4.ao 

Pore  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  *.*o  2  -7° 

No.  o.  Tubular  Lantern  Globes . 5  do*. 

Cold  Blast . do*- 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .7$ 

“  “  dec.,  107,  “  -90 

No.  o.  No.  1. 

Banner  Burners . 45  -55 

No  charge  for  packages. 

Oil  Cana¬ 
l-gallon,  Glass . per  doz 

1-  “  Galvanised .  “ 

Lenox,  Spout .  “ 

"  Spigot .  “ 

Colombia .  “ 

Banner . — . . 

Climax,  Pump .  “ 

Home  Rule,  Pump .  “ 


5-  " 

5-  “ 

5-  “ 

5-  " 

5-  " 

5- 

Lanterns— 

No.  o,  Standard.. 

No.  o.  Dash . 

Cold  Blast . 


. per  doz. 


No.  a. 
4.80 
4.80 
4. 20 

3-3° 

2.75 

lilf  2. 

.85 
x  .00 
No.  a 
.75 


a.  35 
a.  xo 
5.00 
5.50 

z-“ 

0.00 

xo.oo 

ia.00 

4-75 

•7.80 

8.00 


LIME. 

Prepared,  2  doz.  In  case . per  do*- 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb. 

“  “  25  lb.  boxes,  X  lb .  “ 

Acme,  z  lb.,  sifting,  as-lb.  boxes . o$% 

LYE  AND  POTASH. 


■5aX 

•05X 

,°6% 


Banner,  4  doz . 

Babbitt’*  Potash,  4  do* . 

a 

3-  J5 
3-3° 

Lewi*’ . 

3-25 

Red  Seal,  2  doz . 

Z.87X 

“  4  doz . 

3-65 

Popular,  4  doz . 

i-45 

MATCHES. 

Por  gro 

Ohio  Blue  Tips — 

200's,  i  gross . 

I  .70 

500’s,  100  packages . 

3-25 

5oo’s,  1  gross . 

4.50 

Ohio  Noiseless — 

500's,  1  gross . . 

3-75 

King  Bird — 

2.85 

100’s,  3  gross . 

500’s,  1  gross . 

4.00 
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Swlft  ft  Courtney's,  soo’s,  s-gross  case .  1.7J-1.90 

“  400'*,  1  “  «...  3-50-3-70 

"  Soo’s,  1  "  ....  3-75-4-00 

Blue  Hen,  soo's,  z  “  «...  1.50-1.60 

“  soo’s,  1  "  «...  4.00-4.15 

Per  tiross. 

Vulcan  Parlor,  65’a . 4l 

“  100's,  5 -gross  In  case . 90 

"  500's . . . «...  3-95 

Vulcan  Safety,  65s,  No.  37 . . . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  a,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

"  100’s,  5-gross  cases .  .9° 

"  No.  15,  gross  cases .  z.20 

“  No.  32,  5-gross  cases . 55 

Safety . . 45 

Mazeppa.  Parlors,  500’s .  3-50-3-75 

Searcnlignt,  500'*. .  4  -  a5~4  -  5° 

Press,  200's. . 1.80-1.90 

“  500's . 4-50-4-75 

America,  100’s .  z.30-s-35 

American  Paraffine,  500's,  ex.  qual .  4  *5 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5-5® 

Our  Darling,  X  gross.  No.  4,  1,000 .  2.75 

Superba,  zooos,  1  gross  to  case .  5  °° 

Red  Skin,  500s,  1  gross  to  case .  4.00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  r  gross  to  case .  130 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1  05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . . 90 

Planet,  zoos,  3  gross  to  case . 80 


MINCE  MEAT. 

Iohn  Bower  ft  Co.  :— 

larrels  and  half  barrels,  Superior . per  lb.  .08X 

z8, 37  and  68-lb.  bucken,  “  “  .09 

zo-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  "  “  3-65 

5-lb.  glass  jars,  6  In  case.  “  per  case  3.80 

z8, 37  ana  68-lb.  belts.,  XXX,  Superior..per  lb.  .  Z3 
5-lb.  gl.  jars,  6  in  case,  XXX,  “  per  case  4-4® 

Barrels  and  half  barrels,  Falrmount . per  lb.  .07X 

z8, 37  and  68-lb.  buckets,  “  .  “  .08 

Wm.J.  Troth:— 

Barrels  and  half  barrels.  Famous . per  lb  .  08 % 

z8, 37  and  60-lb.  buckets,  “  “  -09 

zo-lb.  bucket*,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  **  “  “  3-«5 

S-lb.  glass  jars,  6  in  case,  “  . per  case  3.80 

z8,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .Z3 
5-lb.  glass  jars,61n case, XXX,  “  per  case  4.40 

Barrels  and  half  barrels.  Golden . per  lb.  .  07X 

18, 37  and  60-lb.  buckets,  “  “  08 

Campbell's  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’, bbls.  ft  X  bbls.  &30-lb.klts,perlb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .  05 
Crescent,  bbls.,  X  bbls.  and  30-lb.  kits  “  .04)6 
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8chlmmel's,  30-lb.  Kits,  bbls.,  X  bbls... per  lb.  .07X 

“  z8  and  37  lb.  Kanaklns .  “  .08 

"  zo-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

*■  s-lb.  “  "  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  **  6.25 

National,  30-lb.  Kits,  bbls.,  X  bbls . per  lb.  .05X 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  “  .04X 

Atmore  ft  Son,  Extra  Pamily — Seedless:— 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3. *5 

Family — needless. 

No.  5,  wooden  pails . per  box  6  pails  3.75 

No.  zo,  wooden  pails . per  box  6  pails  6.40 

No.  z8,  37  and  68,  wooden  pails . 09X 

Celebrated— Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .08X 

Wooden  Palls,  z8,  37  and  68  lbs..... .  '  .  091/ 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross.. . zz.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  r8.  37  and  68  lbs.....««  “  .08X 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . . . per  gal.  .z8 

Headlight,  Z5etest . . .  “  .*»}£ 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents :—  Dor. 

Theodore  Marquet,  Mammoth,  64  oz .  Z2.50 

“  Extra,  64  oz .  zz  .50 

‘  Mammoth,  quarts .  6.50 

“  Extra,  quarts .  6.00 

"  Extra,  pints .  4.C0 

"  Mammoth,  X  pints .  2.75 

"  Extra,  X  pints .  2.60 

Fourees,  19  ez.,  fluted  bottle. .  4. to 

De  Lucques,  zo  oz .  2.40 

Farcies .  3  co 

Queen,  6  oz .  z.30 

Pirn  Olas,  z8  oz . 6.00 

Pint  Olas,  zooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 
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olive  OIL— Izztported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  doz.....  4.90 

“  “  pts.,  2  doz _  a. 90 

“  “  J4-pts.,  adoz.  1 .90 

Rae’s,  Lucca,  litre  bottles,  z  doz .  zz.50 

“  25-ox.  bottles,  z  doz . . .  8.75 

Finest  Sublime,  qts.,  z  doz .  6.50 

"  “  pts.,sdoz .  7.50 

“  “  X-pU.,  idos-  4.7s 

"  “  8-0*.  flasks,  *X 

doz... .  7.50 

“  “  ti-oz.  flasks, 

2X  doz .  9.00 

“  Sublime,  8-0*.  flasks,  *X  doz...  6.50 

"  “  za-oz.  “  >X  doz...  8.00 

Rae’s, FlnestSubllme.zgal.,  zo  Incase,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,z  or  2  in  case, per  gl.  2-3° 

“  “  z  qt.,  40  to  case,  “  1.65 

“  Sublime,  z-qt.  tins,  40  to  case . .  i.  35 

"  “  %-g*  tins,  20  to  case... .  1.10 

“  "  z-gal.  tins,  zo  to  case .  a  zo 

“  11  5-gal.  tins,  1  or  a  to  case. .  s.oo 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4 X  oz.  bottles .  4-75 

24  8  oz.  bottles .  7. S° 

Z2  18  oz.  bottles . . . .  6.75 

2  5  gal.  cans,  case .  22.00 

so  1  gal.  cans, case .  13. zo 

20  X  gal-  cans,  case .  24.20 

40  X  gal.  cans,  case .  25-30 

80  X  gal- earn,  case .  27.50 

Bulk  at  %2o  for  zo  gallons. 

Nicelle  Olive  Oil— 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  z  doz.  to  case . .  7-25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case . «... .  8  50 

5  gallon  tins,  2  tins  to  case . .' .  26  50 

z  gallon  tin,  4  tins  to  case.. . . .  zz  .oo 

X  gallon  tin, 8  tins  to  case . .  z2.co 

32  oz.  tin,  25  tins  to  case . .  22  00 

Trade  discounts  on  quantity. 

[aa.  Hill  ft  Son*  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8.50 
Pint*,  “  1  “  *•  ....  “  9  00 

X  Pint*,  “  •  *  "  ...  »  4-75 

Oliver’s  Olive  Oil — 

z  dozen  large . 6.00 

2  dozen  medium . 6.75 

2  dozen  small . 4-25 

6  i-galloti  tins . .-. . per  gal.  a.zo 

zo  X-gallon  tins . per  gal.  2  20 

20  %-galton  tins . . . per  gal.  2.15 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  *6,  2  doz . per  doz.  .95 

Stohrer’s,  No.  3*,  z  doz . per  doz.  z.85 

Keystone,  bottles,  a  doz . per  doz.  .95 


Have  You 
Said  This? 

“You  couldn’t  hire  me  to  sell  Ariosa  Coffee 
because  I  can  sell  my  own  package  coffee !” 

But  look  what  the  sale  of  your  own  package 
coffee  loses  for  you.  It  loses  the  advantage  of 
the  advertising  we  are  doing  to  your  customers, 
all  of  which  helps  actively  to  sell  Ariosa.  It 
loses  the  selling  force  of  the  fact  that  every  man, 
woman  and  child  in  your  town  has  heard  of 
Ariosa  and  knows  what  it  is. 

And  it  loses  the  vouchers  that  come  to  you 
with  Ariosa;  vouchers,  that  if  you  will  work 
hand  in  hand  with  us,  will  bring  you  several 
hundred  dollars  of  merchandise  every  year  gra¬ 
tuitously. 

ARBUCKLE  BROTHERS 

NEW  YORK 


Money  Savers 

This  truck  will  do  more  work  than  two  double  teams  at  about 
half  the  expense.  The  delivery  wagon  shown  below  will  do  more  work 
than  three  teams  at  a  third  the  expense. 

Saving  money  is  making  money.  You  want  to  make  money,  don’t 
you  ?  4 

When  you  can  do  your  hauling  and  delivering  cheaper  and  quicker  by 
Rapid  Automobiles  than  you  can  by  horse-drawn  vehicles  you  have  two 
very  good  reasons  for  using  them.  There  is  another,  the  Rapid  Machines 
are  so  handsome  they  are  the  most  effective  kind  of  street  advertisements. 

Rapid  Motor  Vehicle  Co. 

WRITE  FOR  CATALOGUE  PONTIAC,  MICH. 
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paper. 

WRAPPINO. 

Manila,  15  x  20,  full . per  ream 

“  24  x  36, Tull,  20  lbs .  “ 

“  18  x  24,  full,  10  lbs .  ‘ 

“  Special,  15  x  20,  6  lbs- .  " 

Manilla,  Bakers’,  15  x  20,  10  reams  In 

bundle . per  ream 

“  Roll ,  Grocers’,  9,  ia,  15,  18,  20 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  12,  is,  18, 

20  or  24  Inches  wide .  " 

“  Glazed  Fibre.  12,  15,  18,  20  or  24 

inches  wide . “ 

“  Glazed  Silk  Parchment,  12,  15,  . 

18,  20  or  24  Inches  wide .  " 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  g  x  12...  “ 


.36 

.90 

■37% 
2 1 


■03% 
■ 03 V* 
03% 
■03% 

•J4 

•  Z  X 

.Jo 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  )4  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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•37 
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•71 

.67 

•55 

■49 

■45 

2... 

...  .97 

.88 

.85 

•71 

.6l 

•53 

3- 

...  1.25 

1.09 

I.04 

.89 

•75 

•65 

4... 

...  1.39 

1.26 

1. 19 

1.05 

.87 

•77 

5-- 

...  1. 6s 

1.47 

1.38 

I  .21 

I  .07 

.91 

6... 

...  1.95 

I  .72 

I.64 

I  .41 

*•*3 

1.03 

8... 

2.08 

1.99 

i  .68 

1  -49 

I.I9 

10... 

•••  2  55 

2-39 

2.16 

1.83 

1.65 

1  *37 

12... 

...  3. 11 

2.75 

2.56 

14... 

—  3-97 

3-56 

3.20 

16... 

...  4.41 

3.81 

3.68 

20... 

...  4-79 

4-32 

4-‘7 

25- 

...  5-4i 

4.80 

4-59 

Price  per  1,000  and  not  less  than 

ia^-lb.  Plain  Flour  Sacks. . , 

as-lb.  «  “  . 

So-lb.  *•  «• 


.per  M  4.00 

.  ;;  s  .  7s 

“  11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz,  4.7s 

“  “  quarts ...-  “  5-75 

10-oz.  jars . - .  “  a. 50 

10-lb.  pails . per  pall  2 .  so 

Tripe,  10-lb.  pails . per  pall  .90 

”  5-gal- aeg» . per  keg  2.00 

Pig’s  Feet,  10-lb.  palls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 


-48- 

Plckled  Beef  Salad,  in  glass . per  doz.  1 . 10 

*‘  Tripe,  «  ... .  “  1.10 

“  Ox  Heart,  “  ... .  “  1.10 

“  Pig’s  Feet,  11  . .  "  1. 10 

Russian  Sardines . per  keg  75 

“  5-lb.  palls  . . . per  pail  .50 

<*  10-lb.  “  . . .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18% 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  "Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . 92 >5 

Medium,  2  doz .  1.45 

large,  1  doz . 2.75 

Peanutene,  No.  2  jars,  a  doz .  1.85 

Peanutene,  No.  4  jars,  3  doz . 92J4 

PICKLES. 

William  Bros.,  32  gal.,  1500s .  10.75 

“  16  “  800s .  6.10 

“  “  16  “  6005 .  5.25 

Barrels,  45  gal.,  iosos . - .  10.75 

10-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

S_weet  Pickles,  2,000s,  5  gal .  "  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  s  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz. 

Wilco  Onions,  5  gals .  3,50 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins,  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8  Onions,  2  doz . 97 14 

Crosse  &  Blackwell’s: — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  dsz.  x  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
■»-*S  5-5*  4-70  *.35  7-»o 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  01 — 


2  doz.  2  doz. 

J4  Pints.  Pints. 

4.00  7.00 

Wood,  each— 

1  Gal.  a  Gal. 

Kit.  Kit. 

1.70  3.30 


1  doz. 
Qts. 
6.00 


1  doz. 
%G»l. 
11. 00 


%  doz. 
1  Gal. 
10.20 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pore  Apple  Vinegar,  Kxtra  old,  bbls . 16 

"  "  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

’*  “  45  “  . 09 

“  “  Kxtra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  2.00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 09 14 

“  14-16  lbs . og'/i 

“  10-12  lbs . 10 

Picnics,  6-8  lbs . 08 % 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  sets  (city  smoked) . 17 

“  Tenders  and  Knucks . 19 

“  Flats .  .15 

“  Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  16.50 

“  Family .  “  17.50 

Breakfast  Bacon,  rib  in . . . 10 

boneless . 11% 

S.  P.  Bellies,  14-15  lbs . . . 09 

Bologna,  25-lb.  boxes . . . . . 08 

Boiled  Boneless  Ham . . . 17 

Beef  Tongues,  smoked,  5-6  lbs . per  doz,  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 % 

Covered  Hams,  #-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  J4-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 

“  “  large . 

“  “  medium . 

“  “  small . 

“  Breakfast  Bacon . 

"  “  boneless ... 

Beef,  alr-drled,  regular  sets . 

“  “  insides  and  knuckles . 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  .20 

Beef  Tongues . per  doz.  9 .00-1 1,00 


.12 

.12 

.12 

.12 

.14 

.20 

.22 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . la 

Premium  brand  Hams,  12  lb„ . . . ix^ 

Premium  brand  Hams,  14  lb.. . 11  % 

Premium  Drand  Hams,  16  lb . xx 

Premium  brand  Hams,  x8  lb . 11% 

Premium  brand  skinned  Hams.  x8-ao  lb . 11% 

Premium  brand  boiled  Hams, skinned, fatless  .20 

Premium  brand  Bacon . 18 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver.. 
Winchester  brand  Picnics . 


.xo 

.085* 


LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tabs.  50  and  60  lb.  cans.. 
10-lb.  Tin  Psils,  60  lbs . . 

<  •*  t* 

11  if  . . . 


OSK 

0854 

°,% 

09H 

09% 


7h 

7% 

8* 

8)4 

m 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .  .cgA 

“  “  tubi . 09)4 

“  “  3,  5  and  10-lb.  cans,  ,io)4 

Swift  &  Co. — 

Premium  brand,  tierces . 09 yt 

Silver  Leaf  brand,  tierces . c8J4 

Jewel,  compound,  tierces . 07 ys 

Cotosuet  tierces . 07 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 08 

Common  to  fair,  native . ...06 

Western  Dressed  Beef — 

Choice,  native  cattle . 08 

Common  to  fair  “  . 06 

City  Dressed  Veal — 

Prime . 1 . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . „ 

“  180  lbe . 

“  160  lbs . . . 

“  140  lbs . . . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . . 

Lamb,  Western,  culls- . . . 

Sheep,  choice . . . 

“  medium . - 


Per  lb 
-.09)4 
-.07)4 

-■09% 

-.07)4 


--1 3 
-.08 


-.07 

-,C7 

-.07 

-.C7 

-.C7 

.12 

.09 

.08 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . . . ..••••••. . . . 75-1.00 


This  fixture  is  made  in  both  Oak 
and  Cherry  ;  is  substantially  made, 
with  3-coat  finish.  Instead  of  the 
old-style  hinges  it  is  operated  by 
lifting  upon  bale  and  swinging  to 
right,  thus  completely  exposing 
j  Jar  for  use.  It  fills  the  want  of  a 
larger  jar  display,  occupying  no 
more  room  than  the  4-jar  fixture. 
Besides  being  a  silent  salesman,  it 
is  an  economizer.  Top  J ar  revolves, 
thus  making  it  convenient  for  the 
merchant.  All  trimmings  nickel 
j  plated.  Write  for  prices,  etc. 

j  THE  WELLES  A  DAVIS  MFG.  CO. 

WYALUSING,  PA. 


JOHN  BOWER  *  CO. 

GENERAL  PROVISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  KSTABLISHMBNT 

FACTORY  No.  579 


Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  K  R  3  OR  HONECY-OURB  BRAND 


Beef,  Beef  Tongues,  |j  Pure  Keltle-rendered 

Breakfast  Bacon, etc.  11  A  \  IY1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 

XXX  and  superior  mince  meat 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


Look 

At 

It 

arid 

Taste 

It 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oii  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 
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Calf  Heads,  scalded . . 

Sweetbreads,  veal . 

«  beef . 

. per  pair  .60-. 90 

Beef  Kidneys . 

. per  doz.  1 .00 

. 06 

Tallc . . 

Tenderloin,  beef,  western . 

Fresh  Pork,  loins,  dty . . 

“  “  western  — 

. 18 

dressed  poultry. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  In. 

KKZSH  KILLED. 

Turkeys — 

Western,  Y.  H.,  *  to  ro  lbs . 18 

“  Y.  T.,  is  to  17  lbs . 18 

Old  hens  and  toms . 

Common  to  Good . . . . 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 2a 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fancy . 22 

Western,  4  to  4%  lbs.  to  pair,  fancy 
“  3  to  3%  lbs.  to  pair,  fancy  . 

“  udr to  good . 

Fowls — 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs . 

Fair  to  good. . 

Old  cocks . 

Western  capons,  lancy . 

“  **  small . . . . . 

Squabs — 

Prime  large,  ancy . 

Mixed . 

Dark . 


LIVE  POULTRY.  Per  lb. 

Spring  chickens,  nearby,  i34  to  2  lbs . 18  -  20 

Large  Springers . 1 3  34  -  •  1 4 

Fowls . .  .«3>4-.i4 

Roosters .  -• 10 

Ducks . 


Per 

lb. 

.18 

-.20 

.18 

-.  20 

.16 

-.18 

.14 

-.15 

.22 

-.»4 

.22 

-.24 

.22 

-.24 

.18 

-.20 

.18 

-.22 

•  IS 

-.16 

•  «4 

-  15 

.15 

-•I7 

•*4 

-ij 

.10 

-.ti 

.20 

-.22 

,z8 

-.20 

Per 

doz. 

4.00- 

-4-50 

3.OO-3.5O 

1.50 

-s.oo 

.14 


POULTRY  SEASONING. 

Bell’s  Spiced  Seasoning- 
Small  or  No.  1,  a  dos.  In  case . per  dos. 


Large  or  No.  s,  1 
1 -lb.  cans,  1  dos.  In  ( 
a-lb.  “  % 

3-lb.  “  % 

5-lb.  “  34 


..per  case 


»S 


85 

.85 

1.40 

4.00 

3-75 

5-40 

8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . . .  5  45 

Extra  Quality,  15  gals.,  kegs .  2.25 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  .8e 

Compass,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  34  lb..per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  “  s.35 

No.  2,  “  “  1  “  "  4  »5 

No.  3,  **  "  X“  “  6  50 

No.?,  "  “  34  “  “  8.50 

P.  P.  Sauce,  s  doz.,  No.  z .  “  1 .5° 

Mmore’s  Genuine  English  Plain  Pudding- 
Seedless  : — 

Individual,  per  case  01  2  doz . ™ .  2.00 

1 -lb.  cans,  “  1  “  . . .  2.25 

a-lb.  "  **  1  "  . „ .  4  00 

3- lb.  “  “  34  “  .  3  *5 

4- lb.  “  “  34  “  .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 7734 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel’s,  pure,  20-lb.  palls . 13K 

National,  30-lb.  palls . . . 09 

Southwark,  30-lb.  palls . 0634 

Southwark,  4ji-lb.  toy  pails,  34  doz .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1 .15 

Apple,  No.  5,  toy  pails . , . .  2.80 

Apple,  30-lb.  pails . . . per  pail  1 .15 

Apple,  20-lb.  crocks . per  lb.  .0734 

Apple,  Schlmmel’s,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .0734 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.8234 

Schimmel’s,  pure .  1 .60 

Warrock’8  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . . . .  4.00 

34-lb.  “  .  2.2s 
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Curtlce  Bros.  Preserves —  Per  Do* 

Cherries,  jars . .  4  85 

Strawberries,  “  . . . .  4.60 

Raspberries,  “  . . - . . .  4-6° 

Apricots,  “  peeled .  4-  85 

Pineapple,  “  . . . .  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 

Essence  Peppermint .  o  85  1.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 40  .85  1.95 

Spirits  Nitre . 45  85  1.95 

Spirits  Camphor .  85  1.95 

Spirits  Painters’ Commercial...™  .45  .85  195 

Paregoric . 45  .85  1.95 

Glycerine .  45  .85  1.95 

Syrup  Squills . 45  .85  1.95 

Syrup  Rhubarb . 45  .85  1.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . . . 45  .85  1.95 

Golden  Tincture . 4S  .85  1.95 

Tincture  Arnica . 45  .85  1.95 

Balsam  de  Malta . 45  .85  1  95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  195 

Turpentine . 45  .85  1  95 

Machine  Oil . 45  -85 

Laudanum,  isc.-size . per  doz.,  1.20 

Laudanum,  25c. -size . . . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb.  .03 

20  Male-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 

«  “  “  34-ib.,  “  “  2.60 

“  •*  ««  54-lb.,  «  “  2.80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R . per  doz.  2.00 

Bluestone.bnlk . ™ . per  lb.  .09 

Copperas . per  lb  .0134 
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Camphor,  gum,  i-oz  blocks . . .  ‘ 

“  Flakes,  250  bbls  .™ . „ 

**  “  lcsi  Quantity .  “ 

«*  Tar  Balls,  bbls.,  250  lbs .  *! 

"  “  less  quantity . _ . 

Castoria,  Fletcher's . _ . per  doz. 

“  Pitcher's . . .  '* 

Carbonate  of  Ammon  la.. . ..„ .  " 

Epsom  Salta . . . ™_ . —per  lb. 

Glauber  Salta™ . . ......perlb. 

Glue,  ordinary . 

Glue,  white . . . . . 

Glue . . . . .  “ 

Goff's  Cough  Syrup,  25c.  size...™™™. .per  doz. 
Goff’s  Herb  Bitten,  25c.  size...™™™...  “ 

Goff's  OH  Liniment,  25c.  size .  " 

Goff’s  Sarsaparilla,  50c.  size . —...per  doz. 

Goff's  Worm  Syntp,  15c.  size .  “ 

Goff ’s  Horse  and  Cattle  Pwd.,  15c. size  '* 
Goff’s  Dyspepsia  Tablets,  toe.  size...  “ 

Gum  Arabic . — . perlb. 

Haarlem  Oil . . ™™»..pcr  doz. 

Licorice,  P.  &  S.,  jc.  stick,  Imported..  “ 

“  M.  &R„  5-lb.  doxso™ . „....per  lb. 

'  "  Lozenges,  5-lb.  boxes,  “ 

Y.fcS.,  •'  5-lb.  glass  front,  " 

“  5-lb.  bx., 4' s,6’s,  t's,  la’s,  16’s,  ** 

“  Root.™ .  “ 

Putty,  25-lb.  cans . . . per  100  Iba. 

“  50-lb.  earn . . .  ” 

Petroleum  Jelly,  screw  top,  5-c.  size™.  " 

”  “  io.c.  “  ™.  " 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  )4 -lb.  packages . —  “ 

i-lb.  “  " 

amalca  Ginger,  Hires’,  flasks . ..per  dos. 

osln . . . ....per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

"  jpanulaited,  kegs,  ‘  100  *  “ 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  roo  lbs. 

“  100-lb.  bags. . . 

"  lass  quantity . - . . 

Venetian  Red . „....„ . perlb. 

Whiting _ — . . . . .  “ 

1  oz. 

Husband's  Magnesia..™ . per  doz. 

Bull's  Cough  Syrup™ . . .  “ 

Roach  Powder,  Omega,  4-oz.  cans . 

"  “  . . per  groat 

Roachsault,  loc.-size,  1  doz . per  doz. 

Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . . . „ . . . . 

No.  ro  *...•*. .......m™...™™...™.™™.™.™.—. 

Tube  Y  ....a™.,...™. .a.™™*....™™™......™.™™™ ... 


R< 


• 95 
.0234 
.0234 
.02)4 
.0234 
2.  bo 

85 

.II 

.0.34 

.0954 

.20 

.zz 

1.7s 

1  -75 

2- 75 

3- 5° 

I. so 
1.20 

•75 

•55 

•4« 

-38 

•»3 

■aj 

•  «4 

.11 
r  .60 
r-55 
•35 
■75 

*934 

•34 

•33 

•3« 

■9» 

•°4 

.07 

•7 

2-45 

225 

.0334 
.02 
.02 
2  01. 

»•  *5 
1.90 
.80 

9.00 

.80 


•40 

•75 

•75 


McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . . . .80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . . . ... . .  .80 

Quinine  Capsules . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  & 

Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORCJAN  &  CORNELL 


211  DUAINE  ST. 

NEW  YORK 
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W  F.  Voting’s  Veterinary  Retnedlee,  wholc- 

sale  price*—  p«r  <*<«• 

Absorbine . .. .  18.00 

Absorb  Inc  Jr.  (Mankind) .  9  00 

Young's  Kidney  and  Nerve  Powders .  s.oo 

Tarolcum,  small  can.... .  6.  00 

Taroleum,  large  can.... » .  16. po 

Young's  Fattening  and  Condition  Drops .  4*°° 

Young’s  Colic  and  Indigestion  Cure..... .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Acid  Phosphate,  Horsford's.„ . per  do*.  4.15 

Bath  Brick,  box  15  bricks . per  box  .60 

Sealing  Wax . .  ’  -03 

Sliver  Send. . . per  bbl.  i.*5 

Ter.  pints . . . per  dor.  *75 

“  quarts .  “  *-80 

“  gellon* . each  .30 

“  %  barrels .  “  3-S» 

“  barrel* .  “  8  00 

McCormick  k  Co. — 

Jockey  Animal  Food,  3  dor.  x-lb.  package* 

and  premiums . per  case  3 . 75 

u.  S,  Nerve  and  Bone  Liniment,  25c.  siae...  a. 00 

McCord's  Magic  Medicine,  ajc.  sire .  a. 00 

50c.  sire .  4.00 

McCormick’s  Tasteless  ChllrTonlc,  *sc.  sire  a  .00 

50c. size  4.00 

McCormick’s  W atermelon  Syrup,  50c.  size..  4 . 00 
Wondercure  Headache  Powders,  10c.  size...  .80 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Vanilla,  Rose,  Pistachio . roc.  size  .85 

15c.  size 
25c.  size 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size 
15c.  size 
25c.  size 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  doi. 

No.  s,  Vanilla  and  Rose. .  “ 

No.  s,  Lemon  and  assorted .  “ 

No.  4,  “  "  .  “ 

No.  4,  Vanilla . . .  “ 

Assorted  cases,  Nos.  z  and  * .  10.80 

“  Nos.  z,  s  and  4 .  xx.80 


*■75 


.80 

*•75 

2.00 

•  45 

.90 

•  85 
s.oo 
s.*S 


-iO- 


Qts.  X-Gal . 
3.00  6.00 


*  ■  So 
s.  00 


z.60 

*•75 


S.oo 

4.00 


300 

S-S& 


Bulk.  Pt*. 

XXX  Vanilla .. .  z.jo 

XX  Vanilla .  z.*S 

X  Vanilla .  z.oo 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  too 

Peach,  Rose,  Apricot, 

Violet .  i-5o 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Piatache,  Nut¬ 
meg,  Mace,  Cherry , 

Strawberry,  Fruit .  z.tj 

T6X  ..••••••••• . .#.**••  * . .  ****** 

Ext.  Vanilla,  Kitchen  Queen,  No.  *5,  per  do*. 
“  “  “  No.  *X,  “ 

<«  “  «  No.  X,  “ 

Lemon,  "  "  No.  25  “ 

••  <<  “  No.  *X,  “ 

i«  <«  ••  No.  X,  “ 

Ingersoll’s  Flavoring  Extracts : — 

High  Grade  Vanilla . per  do*. 

*1  Lemon. .  1 

Select  Vanilla . . .  “ 

“  Lemon .  “ 

“  assorted . - .  " 

“  small  size, .  “ 


«•  *5  4-00 


Gal. 

Z2.00 
zo.  00 
8.00 


6.00 

xo.oo 


»-5* 
7-oo 
a.  00 
.80 

•  45 

*;E 

■45 

*•75 

*■75 

•  85 
.85 

•  85 
■45 


LIQUID  RENNET  AND  TABLETS 

Blair’s  Liquid  Rennet ...~~P«r  do*.  z.zo 
Hansen’s  Junket  Tablets,  8  do*.,  per  doa.  .73 

Blair’s  Rennet  Tablets,  3  do*.,  per  do*.  .75 

Union  Tablets.  8  do*.,  sc  — .  *45 


CIDER. 


Corson’s  Champagne . 

Hard... 


Dry 

Bottled  Cider — 

Duffy’s  1842  Apple  Juice,  *  doz.  quarts 

“  “  2  doz.  pints . 

Anchor  Brand  Golden  Russet,  z  doz.  quarts 
“  “  a  doz.  pints . 


Per  gal 
.z8 

.20 

Per  case 

3-5° 
4.00 
3-75 
4 '*5 
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Mott's  Brand  Golden  Russet,  z  do*  quarts..  3.75 
“  11  a  doz.  pints...  4.25 


CHEWING  GUM. 

Adams’,  counter  jars,  zoo  5-cent  packages .  a  .75 

“  boxes,  20  packages. . 55 

Gee  Whizz,  7s  packs  . 47 

Fleer's  Chiclets.  2  lbs.,  bulk .  *.*5 

Fulver’s,  20  5-cent  packages....- . per  box  .55 

Pulver’s,  cartons,  5  boxes .  a. 75 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  z-lb.  pockets . 07 

Coronet,  choice,  z-lb.  pockets . 06 

“  “  3-lb.  “  . 05X 

Imperial,  fancy  Japan,  z-lb.  pocket* . 05H 

3-lb.  “  . . ojW 

Pearl  Head,  5-lb.  ootton  sacks . 04ft 

Extra  Fancy  Head,  XXXX,  zoo-lb.  bags . *7 

Fancy  Head,  zoo-lb.  bags . . . 06 

Choice,  zoo-lb.  bags . 04K 

Prime,  100- lb.  bags . 03  % 

fancy,  zoo-lb.  bags . — . osM 

Choice,  zoo-lb.  bags . o$% 


SALT. 

WORCESTER  SALT. 

Worcester, bbls.,  contain  *3o  lbs.. . —  2.50 

“  “  6obags,  5  lbs.,  Um...  4.00 

“  ss  “  14  “  ...  3.75 

"  “  30  “  zo  "  ...  3.75 

«'  “  XXS  “  *H  “  400 

Worcester,  Irish  Linen,  bags,  *50  lbs .  a. 50 

“  “  ‘  56  « . 65 

'•  *•  “  28  « . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  30xo-lb.  bags,  in  bbls., 

per  bbl .  3  00 

“  Pretzel,  Dbls.  contain  280  lbs.. .  a. 40 

**  “  sacks,  z 80  lbs .  x.55 

“  Cheese,  bbls.  contain  280  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  1. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  z.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  a. 60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  zo  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 
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Woreester  Packing  Salt,  70-lb.  cotton  bags.. 

<*  “  "  z 40-lb.  “  ‘  „ 

Agricultural  Salt,  soo-lb.  burlaps . 


•  75 
.60 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  2  doz . doz. 

Durkee's,  large,  z  doz . per  doz. 

*■  small,  a  doz .  “ 

Schlmmel's,  small,  a  doz . . . —.per  doz. 


-8754 

4.00 

*.40 

•»7H 


My  Wife's,  large,  z  doz . .  2.30 

My  Wife's,  small,  2  doz . .  x.45 

Snider's  Salad  Dressing 

Pints,  z  doz . per  d*«.  z.  4* 

54  pints,  2  doz .  “  1.40 

Luncheon,  3  doz . . .  “  -9* 

Gallons.  6  jugs  In  crate . per  jog  1.25 


SAL  SODA. 


Bbls.,  375  lbs. . P*r  zoo  *5 

Kegs,  150  lb* . per  zeo  .85 

60-lb.  boxes,  bulk  or  granulated . *5 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large..  “  7  50 

“  “  middle  «  4.50 

“  "  tmall..  “  1.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77V4 

North  of  England  Sauce,  No.  8,  doz . 77J4 

Chef  Sauce,  2  doz.,  doz . . 

Snider’s  Chill  Sance : — 

Pints,  1  doz . per  doz.  *.40 

Jd  pints,  2  doz .  11  1.40 

Gallons,  6  jugs  in  crate . per  jug  r  .00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  t.40 

%  pints,  2  doz .  “  1.40 

Gallons,  6  jngs  in  crate . per  jug  t  .00 


“The  Pickles  and  Table  Condiments  pre- 

4  <  ' 

pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


50  YEARS  THE  STANDARD 

BORDEN’S 

Eagle  Brand  Condensed 

Three  Generations  Attest  its  Merits  Give  Your  Trade  Satisfaction 

BORDEN'S  CONDENSED  MILK  CO. 

EST. 1857  “LEADERS  OF  QUALITY’’  NEW  YORK  1 
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SEBDS. 


Canary, bush.6o-lb  3,35 

Caraway... . .  .  10 

Celery . . . . . 10 

Corlandar.blmched  ,03 

Flax. . oj 

Hemp,  bu»h.4olb«.  1.60 


Mustard,  Brown. 
Mustard,  Yellow 
Rape,  per  lb... 
Poppy,  per  lb., 
Sunflower,  per  lb 


.07X 

.07 

•°sX 

.10 

■05a 


..purkag 

1.80 

....per  lb. 

.02U 

<1 

•M 

•*4j? 

,...,per  lb. 

.05H 

<1 

.04H 

tf 

•05M 

•04* 

SODA. 

Bl-Carb.,  Inn.. . . . . . 

"  bulk,  15-lb.  boxes . . 

“  Babbitt’s,  M’s,  ss-lb.  boxei 

Arm  It  Hammer  bd.,  M’*»  36  lbs..—... 
“  “  «  lbs.,  36  “  ........ 

"  “  “  M,3t,3«lbs . 


SOFT  DRINKS.  Pardos. 

RootBeer  Extract,  Hires',  1  dor .  1.50 

Hires'  Root  Beer,  Carbonated,  a  doz . 87)4 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87)4 

Welch!  Grape  Juice,  case  quarts,  1  doz .  4.50 

“  ,r  “  pints,  a  doz .  4.75 

“  *•  <•  M-pInts,  3  doz .  4.S5 

11  “  “  3 -ounce,  8  dor. .  0.00 

“  “  “  M -gallons,  1  doz....  8.00 

“  "  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  a .  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a.  10 

Blood  Orange,  extra  quality,  pints,  a  doz...  a. 10 

Birch  Beer,  extra  quality,  pints,  a  doz .  a.  10 

Lemon  Soda,  extra  quality,  a  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  a  doz .  a  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  gross .  a. 50 

Don  Ami,  10-cent  size . X  gross  a. 50 

Electro  Silicon,  z  doz . per  doz.  .7a 

Putz  Liquid,  large,  3  doz . per  gross,  16. 50 

Puts  Liquid,  large,  3  doz . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . — . per  gross  9.00 

No.  1,  half-oint  cans .  “  18.00 

No  s,  pint  cans . „ .  “  33.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans . “  7.50 

No.  5,  gallon  cans .  “  13.50 
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Solarlne  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  1S.00 


SOAP — Laundry. 


Acme . 

Acorn . 

Ark. ............. 

American . 

Bee . 

Best,  Babbitt . - . . 

Babbitt’s  New  York  City.... 
Benzlne-ated . . 


iseeeweeeseeeeeeest 


..zoo 

..ISO 
..IOO 

..  7* 

■zoo 

. . zoo 

. .  60 

. . zoo 


Big  Master . 70 

Brown . 60 

Borax,  Dreydoppel . - .  40 

“  Pearl,  Young  It  Co . . .  40 

"  Day  It  Frick,  Novelty .  40 

“  Handsome .  69 

“  Kavenaon,  large . zoo 

“  “  small . . . zoo 

“  Klrkman’s„ . zoo 

“  Red  Seal . zoo 

“  Swift’s . zoo 

Circus . zoo 

Cotton  Oil . zoo 

Coal  Oil  Johnny . zoo 

Cygnet . zoo 

Dobbins'  Electric . zoo 

Dewey . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid. . zoo 

German  Family . zoo 

Good  Morning  •  eeeeeeeseee  ••••••  e •  assess# ••••••«••••! OC 

Glycerine  Tar . zoo 

Gloss . zoo 

Grand  Pa’s .  50 

“  zoo 

Ivory . zoo 

“  zoo 

Lenox . zoo 

Life  Buoy .  50 

“  zoo 

Lautz's  Naphtha . zoo 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . zoo 

*•  5-cent  size . . . zoo 

'*  toilet  size . zoo 

Mayer’s . zoo 

“  S« 

Miller's  Naptha . zoo 

Naphtha,  Swift’s . zoo 

Naptha,  P.  It  G . too 

Octagon . zoo 

Old  Mill . zoo 

Ozone . zoo 


Bars.  5  bxs. 

3  So 
*•45 
z.*5 
a. So 
3-90 

3.70 

*•95 
4.IO 
a.  90 
a. 40 
a  .60 
a  .80 
a. 80 

J.zo 

4*75 
3-75 

3.80 
3-85 
4.00 
3-50 

5.80 

3- 5754 
4°o 

4- x5 
S.Z5 
4.00 
4.00 

3- 95 

4- 3° 
3-*5 
3-  75 
3-50 
3*5 

3.80 
7.00 
4.00 
3-»S 
a  .00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 
z  .90 
3-75 
3-75 
4.00 
3.90 
3-3° 
3-75 
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Olelne,  Conway's— . 60  a.6e 

“  Golden.—. . . 60  a. 55 

“  Ea reason's .  60  a. 50 

“  Hamilton's. . ...... — . — .  60  a. 50 

“  Kirk's . 6c  a. 35 

“  Philadelphia,  60  blocks .  a .  60 

“  “  7a  blocka . . . .  a. 60 

“  Pennsylvania . 60  z.75 

“  Procter  It  Gamble.. . . .  60  3.00 

“  Young's  Best . . . 60  s.8o 

Pride,  Swift’s.. . . . zoo  3.75 

Polo . . . — . ....zso  3.45 

Quaker  City,  boxes . —.zoo  a. 90 

“  tubs . — . —.150  4.00 

Sunlight,  oval . . . ....zoo  3.85 

"  twin  bars . . . zoo  3.95 

Santa  Claus  r^eesesesssssswnsssssseeeeseeseose  a  a  see  sees  zoo  3.10 

Saratoga . zac  a. 45 

Star . zoo  3.35 

Sunny  Monday . zoo  4.00 

White  Cloud . zoo  3. 85 

Wool  Soap,  large . zoo  <.75 

Wool  Soap,  small . . . zoo  4.00 

TOILET  8OAP8. 

Buttermilk  Cosmo . gross  6.60 

Buttermilk  Cosmo . doz.  ,6e 

Buttermilk,  Swift's.... . gross  4.05 

Castile,  Imported,  Conti . lb.  .13)4 

Castile,  Conti,  original  boxes . lb.  .ii)4 

Cutaneous,  Dr.  Raub’s.. . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . . . gross  4.50 

Fleur-de-lis . doz.  .45 

Heartland  Flowers . gross  Z0.S5 

Maxine  Elliot . gross  8 .  zo 

Oatmeal.  3  cakes  In  box . . . gross  3.65 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

M- lb.  bars  to  box . . . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  50  cakes . box  s  .75 

Witch  Hazel,  3  cakes,  %  gross . gross  3.15 

Witch  Hazel,  Swift’s . gross  4. 05 

SCOURING  SOAP. 

Day  &  Frick’s  Flint,  36  ban  . . .  I  •  *4 

Young’s,  48  ban . .  z  .80 

Brooks' Crystal,  zoo  ban .  3.35 

Philadelphia  Standard,  60  ban . . . 60 

Sapollo,  36  ban .  1.35 

“  Hand,  36  ban . . . . .  a. 35 

Wrigley’s,  zoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36 bars. .  a. 35 

SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  “  . .  2.70 

“  zoo  “  •  . . .  2  65 
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Soapine,  No.  7,  too  packs . . .  *  37)4 

Soapine,  No.  12,  too  packs . . .  3.90 

Soapine,  No.  Z7,  36  packs .  2.42)4 

Baooitrs  Z77O  rowder,  100  6-os .  s.50 

Flnola,  see  packages .  3.35 

Gold  Dust,  Falrbank's,  zoo  xi-oz.  packages  ...  4.00 
“  “  *4  4-lb.  “  -  4  5» 

Naptha  Borax,  100  packages,  large . .  4.75 

“  100  5-cent  packages - -  3.7* 

Klrkollne,  white,  14  4-lb.  packs . 3.57)4 

Kirkollne,  White,  100  5-cent  packages.. .  3.5a 

Young's  Pearl  Borax,  60  i-lb.  packages. . .  3.55 

Snow  Boy  Washing  Powder,  14  4S_ . . .  4.00 

“  “  502s- . .  4.00 

“  “  ioozs— .  4.00 

Nino  O'clock  Tsa,  zoo  packages  ...„— . —  3.15 

I-V  Washing  Tablets,  3  doi._ . —  per  dot.  43 

Swift’s  Washing  Powder,  100  is .  3.85 

Swift's  Washing  Powder,  34  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 

Powerine.  zoo  packages . .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker's  Boulllton  Capsules _ _ _ 


l.oo 


PURE  GROUND  SPICB8. 

Bbls.  Boxs.  Cans. 

Pepper — 

Black,  High  Grade . a . 15  .16  .18 

Black,  Low  Grade . 12)4  -*3)4  .15)4 

White,  High  Grade . . . ,a8  .30 

White,  Low  Grade . 30  .33 

Red,  High  Grade .  ar  .33 

Red,  Low  Grade .  16  .18 

Cinnamon — 

High  Grade . aa  .33  35 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . 23  .34  .26 

Low  Grade . .18  .19  .21 

Allspice — 

High  Grade . — .  .r»X  .13)4  .15)4 

Ginger — 

High  Grade . 25)4  .26)4  .28)4 

Low  Grade . . . 13  .13  .15 

Mace — 

High  Grade .  _ . 78  .80 

Nutmegs — 

High  Grade . .31  .34 

Mustard — 

Yellow,  High  Grade  . . 19  .20  .22 

Yellow,  Low  Grade . 14  .25  ,ij 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  dor. 

Pepper,  Cinnamon,  Muatard,  Cloves,  Gin¬ 
ger,  Allspice . )4  lb.  .40 

_  _  .  «  lb-  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . yi  lb.  .40 

X  !*>•  -75 


No  Friends  Among  the  Wheelwrights 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA.— = 


FCIjroX; '  WA  LKEf!  7iO»TS>> 


WALKER  STORE  FIXTURES 

- Attract  Good  Trade - 

There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 

Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 

Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 

9 


Walker  Patent 

Offices  and  Showrooms 
18  to  24  S.  Seventh  St 
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Colbum’z  Philadelphia  Mustard,  D.  S.  F. 

5  cent  tins,  s  and  4  dos . per  dos. 

Dime  size,  s  and  4  dos .  “ 

V  lb:  net,  tins,  s  and  4  dos. .  “ 

%  “  s  dot .  “ 

1  **  x  dos . 

6  lb.  cans,  full  weight . per  lb. 

M  ,  1  n  . . .  «« 

Colman’s  Mustard,  D.  S.  F. 

i-lb.  tins..  .... ...............................  per  0  x . 

U -lb .  tins  •■•■••■•»••»••■•■•••••«•»•••••• 

«-ib.  tins. . . .  ;; 

54i'Ib.  tins.. . . . 

18-lb.  kegs . — • 


•  45 

.85 

1.00 

1.90 

3-70 

•*3 

■  ss 

5.40 

S.70 

1-45 

.90 

•43 


MUSTARD— Prepared.  Per  dos. 

Campbell’s,  jar,  s  doz . 87}$ 

Gulden's,  No.  6,  with  spoon,  s  dos . 95 

Gulden’s,  No.  so,  with  spoon,  a  dos . 88 

Beer  Mug,  fancy,  large  size,  s  dos . 65 

Lemonade  Glass,  tall,  a  dor . . . 7“ 

Horseradish  and  Mustard,  8  os.,  with  spoon, 

a  dos . . 

Milk  Jar,  glass  top,  a  dos . 85 

Water  Tumblers,  glass,  10  os.,  4  dos . 37% 


WHOLE  SPICES.  Per  lb 

Pepper,  Black . °9% 

Allspice . . . - . . 

Clove  . .  ■  *5 

Mace  . 48 

Nutmegs,  large . 18 

“  Medium . -  • 1 4 

Cinnamon  Bark,  China . 13 

"  Canton. . xa 

••  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon.... . . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  11 
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corn  STARCH. 

Davis,  48  5-cent  packages . per  case  1 .80 

Davis,  36  10-cent  packages . per  case  a. 70 

Duryea’s,  40-lb.,  i-lb.  packages . 06% 

Niagara,  40*lb.,  x-lb.  ”  — — — ........  04% 

Cream,  48-lb.,  i-lb.  “  .  3. 45 

Kingsford's.  40-lb.,  i-lb,  "  . .  06% 

Murdoch’s  Oswego — 

1  lb.  packages, 40  lb.  boxes . 07}^ 

1  lb.  packages,  20  lb.  boxes . - . 07 

Bbls,  about  200  lbs . o6}{ 


LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  ia  6-lb.  wd.  bxs. 

“  linen  Gloss,  3-lb.  cartons . 

Klngsford’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  ia  6-lb.  wd.  Dxs..._ 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . . . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs.. . 

“  6-lb.  boxes . 

Celluloid,  64  so-cent  packages . — • 

“  64  5-cent  “  - . 

Elastic,  64  10-cent  packages  ••eeeeeeeeeeeeeeeeee •••••• 

“  64  5-cent  “  . . . •• 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish,  so  cakes . P*r  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . . . . 

Velvet  Gloss,  about  aoo  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

Ik  Sterling  Gloss,  50  lb.  boxes  per.ioo  lbs . 


.03% 

.05% 

•oak 

•°6% 

•07% 
. °3 y* 

•07?$ 
•03M 
.04% 
04% 
.05% 
4-30 
3.20 
5.00 
a. 50 

.08 

.50 

-07K 

.08% 

.06% 

3-85 


STOVE  POLISH.  Fergro 

Enameline  Paste,  small,  %  gross..- . .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  M  gross .  6.65 

Enameline,  Liquid,  small,  ^  gross .  4.90 

Electic  Paste,  %  gross  boxes . - .  4.20 

Magic  Paste,  %  gross  boxea .  4.75 

Parlor  Pride,  large  size . -..per  dos.  .87% 

“  “  . per  gross  10.25 

“  small  size . per  dos.  .70 

Climax  Enamel  \  gro . . . per  gross  g.  40 

Black  Jack,  K  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size . -  “  4.50 

“  10-cent  size .  “  7.20 
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X-Rsy  Stove  Polish — 

5-cent  size.  No.  5,  per  box  ol  U  gross . —  1.25 

Per  box  of  %  gross . - . -  s  .50 

14  dozen  to  gross . . .  5.00 

10-cent  size,  No.  xo,  per  box  of  gross 2.25 

Per  box  of  %  gross . — .  4.50 

P**r  trrrHt. . . .  Q .  OO 

F.  F.  Dailey  Co. — 

2-iu-i,  smaller  size . per  doz.  .75 

2-in-i,  large  size .  “  1.75 

SUNDRIES. 

Bird  Food— 

Crystal,  40  packs,  round . per  pkge.  04^ 

Excelsior,  34  packs- .  “  .05% 

McAllister,  36  packs . “  .03% 

Rosenstelns,  ilb.  pkgs.,  2  doz . per  lb.  .05% 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz... .per  dos.  .35 

Red,  quarts,  3  doz .  "  .7° 

Silver,  pints,  3  doz . t .  “  .35 

“  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1  85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42% 

Royal  Glue,  1  doz- . per  doz.  .  80 

Palst’s  “  i  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  10's . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  os . per  doz.  .06% 

6os .  “  07 

8oz . - .  “  .07% 

10  os . —  * 

12  OS . . .  11  .09% 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .eq% 

No.  is,  steel . per  doz.  .12 

G.  B. Weiss  &  Son — 

Sole  Leather, No.i,  .25;  No.a,  .23;  No, 3,  ,az 
Cut  Sole  Leather,  eut  Into  taps,  6  inches  high  1 . 50 

5%  Inches  high .  1.48 

5  Inches  high .  1.42 

4%  Inches  high .  1.25 

4  Inches  high . . . .  1.18 

3%  Inches  high .  1.05 

3  Inches  high . 90 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIB  YARN,  Btc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .10% 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .as 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  in  5- 

lb.  bunches .  "  .20 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  in 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  *’  .09 

Best  jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank . per  dos.  1.60 

ute  Clotheslines.  108  ft  to  hank .  "  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . - . . . —  4> 

Extra  Fancy,  No  669 . 40 

Fancy,  No  670 . 39 

Strictly  Choice,  No.  675 . 38 

Choice,  No.  664 . 3a 

Black  Strap . 11 

Foundry  Molasses . zx 

B.  H.  F.,  Horae  Food  Molasses— . - . -..  .13 


REFINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . . 

Gold  Mine,  In  bbls . ; . 

Fancy,  No  104 . 

Fancy,  No.  105 . 

Choice,  No.  576 . 

Prime,  No.  10a . 


•  35 

•  3° 
•3* 


.26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

S  GLUCOSE. 

Three  Star  A,  for  confectionery .  2 . 75 

Five  A,  for  confectionery .  3 . 85 


HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles.  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz,  i.  35 

Schlmmel’s.io-  oz.  bottles,  2  doz.  In  case .  1.45 

“  6-  oz.  *•  “  •• . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars 

4  doz.  In  barrel . per  doz.  .92% 

1  “  case .  “  .05 

Karo,  10  cent  size,  2  doz . per  doz.  ,Sj% 

Karo,  25  cent  size,  1  doz .  2.25 


them. 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
Our  bins  are  constructed  of  the  heaviest  tin. 


And  for  Over  Fifty  Years  They  have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 

HENRY  TROENINER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


COFFEE  AND  TEA  BINS 


THAT  PROVE  THEIR  “METAL 
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Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30 
1906,  and  the  Penna.  Food  Law  of  June  1,  1907. 

Cases.  1  dozen  large  bottles  -  ■  $6.00 

Cases,  2  dozen  mediant  bottles  -  <*.75 

Cases,  2  dozen  small  bottles  -  -  4*«5 

Cases,  tins,  2-5  gallons,  per  gallon  -  2.00 

Cases,  tins,  6-i  gallons,  per  gallon  -  2.10 

Cases,  tins,  io-M  gallons,  per  gallon  -  2.20 

Cases,  tins,  20-K  gallons,  per  gallon  -  2.25 
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Banner  In  Jnn  ,  compound . par  do*.  1  eo 

White  Clover.  In  Jan,  compound .  “  .95 

Porlaa  Pancake  Syrup,  36  pta .  “  ».»S 

"  •*  14  qta . ...  “  4  00 

“  "  1*  ji-gal a .  “  7.00 

••  "  6  pu . ...  “  ia.00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dox .  1.4° 

•  •>  medium,  do*.  1.40 

«  “  small,  doz . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  1 .1$ 

“  “  J4-jfal.  tins . per  doz.  7.75 

Hazen’s  Maple  Syrup,  qt.  bottles .  “  4  » 

“  “  pt.  bottles .  “  a. 40 

Towle's  Log  Cabin  "Camp"  Syrup—  Per  doz. 

Gallon  canz,  6  In  case .  13 -5° 

Half-gallon  cans,  ss  In  case .  7.15 

Quart  cans,  14  In  case .  4-'*S 

Pint  cans,  S4  In  case .  s  .50 

Quart  bottles,  za  In  case .  4-5° 

Pint  bottles,  >4  in  case .  a. 75 

Jacket  cans . per  gallon  z .  oe 


CRESCENT  MAPLEINE. 


Per  dez. 

AAI . . - .  ft.SC 

16-01 . 

Gallon* . 

. «ach  11 .00 

OIL  OF  MAPLRINB.  Per  dex 

. .  A.KO 

.  8  •«< 

eeeeoeeeoee 

l6^I  •eeeeeeeeee 

eeeeeeeeeeeeeeeeeeaeeeeeeaeeeeeeaeeeeeeeaeeasee  1$  1 
eeeeeeeeeeeee**ae*eeeeeeee*eeeeeeee«****e  ......  17  •  0® 

Gallon* . 

ieeeea0eeeeeeeteeeeeefeeeeeeeeeeaeeeeeeaeO6Ch  Xj  .00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem,  parlor,  2  string .  2.40 

N  U.  No.  6,  split  handles .  s.45 

Leader,  No.  6,  3  string,  red  handles .  s.40 

Princess,  No.  4,  fancy  handles .  a. 75 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . . . - . 90 

Whisks,  2  sewed . 9° 

Stable,  2  tie,  rattan  centre .  3  5° 

Stable,  3  tie,  rattan  centre .  4  °° 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


No.  WASHBOARDS.  Per  doz. 

69,  Good  Enough,  double, spring  protector...  3.65 

37,  Peerless,  double . .  3-65 

80,  Seal  Globe,  double,  string  protector . ...  3 . 30 

61,  Peerless,  double,  spring  protector .  4- 45 

110,  Peerless,  single,  spring  protector .  3 . 55 

100,  Northern  Queen,  single,  protector .  3. 10 

zoi,  Tidal  Ware,  single,  protector . 2.75 

sit.  Good  Enough,  single,  protector .  3.15 

175,  Glass .  3-5° 

Murdock .  a-75 

Celery  City .  3®° 

126,  Single  Ruby .  2.00 

128,  Anchor,  single  head . .  *  -  *5 

130,  Little  Gem,  pail  board .  « .  3$ 

• 


BUCKETS.  Per  doz. 

O.  G.,  s  electric  hoops .  r-75 

O.  G.,  3  electric  hoops . . . .  t.90 

Clear,  s  hoop . - .  *  ■  "5 

Clear,  3  hoop .  *-75 

Electric  Cedar,  s  hoop  .. . . . .  *  ■  4° 

Electric  Cedar,  3  hoop  ... . .  a. 60 

Pine,  3  galvanized  hoops . . .  » -»o 

Galvanised,  is  quart . ........ .  *  05 

Galvanized,  14  quart .  «-35 


BUTTER  DISHES. 


No. 

1,  Solid  oval . . 

a,  Solid  oval . . 

3,  Solid  oval . 

5,  Solid  oval . 

1,  Wire  ends . 

2,  Wire  ends . . 

3,  Wire  ends . 

5,  Wire  ends . 

Picnic  PUt  es,  8  Inch . . 

Picnic  Plates,  9  Inch . 

Crates  contain  ago  each. 


Per  M 

1.30 

z.50 

1.;° 

2.10 

Its 

*•35 

*•55 

*.95 

2.10 

a-35 


CLOTHES  PINS. 


S  gross.. 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


.90 

*•95 
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brushes. 


No.  SCRUB  BRUSHES. 

21,  White  corner . . . . . . . 

23,  Medium  alee . . . . . 

Per  doz. 

::::  :E 

00,  White . . . . . 

. « 

Handy  Houae . 

No.  STOVE  BRUSHES.  Per  dor 

so,  Black  bristle,  carved  end,  wood  handle . 90 

i(,  Black  bristle,  curved  end,  wood  haadU .  1. 40 

44,  All  bristle,  carved  end,  wood  handle .  a. is 


No.  SHOE  BRUSHES.  Par  doz. 

0,  Mexican  fibre.. . . . . . .  .90 

1,  Mexican  fibre,  large _ _ _ _  1  .ae 

4,  Bristle  outside  . . .  s.ge 

5,  All  bristle . _ . . . — . .  1.75 

11,  All  bristU,  large . — . — — .............  1.85 

16X,  All  bristle,  extra  value . . ..... —  s.ie 

19,  All  bristle,  spotted  white.. . . .  3.5s 


No.  WHITEWASH  BRUSHES.  Per  doz. 

6,  6  la..  White  tampico. . . . . . . .  .40 

7,  7  la.,  White  tampico . . . . . —  .45 

8,  8  In.,  White  tampico . . . .  .50 

t,  s  In.,  Family,  extra  heavy— . 75 

8,  6  la..  Family,  extra  heavy... . . . 85 

10,  7  In.,  Family,  extra  heavy.— - - 1.00 

is,  8  la.,  Family,  extra  heavy . . *.** 

6,  5  in.,  A.,  hair  bristle. . . .  1.15 

8,  6  In.,  A,  hair  bristle. . . .  1.5a 

10,  7  In.,  A.,  hair  bristle. .  1 .85 

12,  8  in..  A.,  hair  bristle. . . .  a. 15 

6,  j  In.,  Ideal,  all  bristle,  3  row— . .  1.85 

8,  6  la. ,  Ideal,  all  bristle,  3  row.. .  s . ss 

4,  Knotted,  all  bristle,  3  row . . .  1 .50 

6,  Knotted,  all  bristle,  3  row . 1.95 

8,  Knotted,  all  bristle,  3  row .  2.50 

8,  6  In.,  Royal,  all  white  bristle .  a. 75 

No.  DUST  BRUSHES.  Per  dot 

•jX,  Fibre,  wire  drawn . 88 

10,  Fibre,  sire  drawn,  extra .  *  •  *5 

21,  All  hair,  wire  drawn .  s  oo 

28,  White,  wire  drawn .  s  .80 

1,  7  in.,  All  hair,  flat  end .  *-95 

22,  7  in.,  Mixed,  round  end.....— .  2.00 

11X,  7  In.,  All  hair,  round  end. .  *.*S 


I.OWNEY’H  COCOA  has  maintained  Its  High  quality  unim¬ 
paired  regardless  of  tlte  rise  in  the  price  of  cocoa  beans.  For 
years  now  it  lias  appealed  to  the  best  trade  on  its  merits  and 
become  A  STAPI.E  ARTICLE  wttb  a  sure  demand,  constant 
and  growing.  Wide  advertising  in  street  cars,  newspapers 
and  magazines  will  go  on  pushing,  pushing,  pushing.  It  is  a 
safe  Investment,  and  PAYS  A  FAIR  PROFIT. 

LOWNEY’S  PREMIUM  CHOCOLATE  for  cooking  is  of 
the  same  superfine  quality. 

The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boiton,  Mail. 


Want  a  $10  Morris  Chair 
for  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
“Blue  Hen,”  “High  Card,”  "Rex”  and  "Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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YEAST  CAKES. 

Compressed . . . . . P«r  doz.  .18 

Magic,  1 X  doz.  packages . . . per  box,  .  58 

Yeast  Foam,  ij<  do . . per  box  .58 


SMOKING  TOBACCO.  F„it 

Briar  Pipe - 3* 

Dlke’l  *36 

Greenback . . . — ..—...  .  J8 

Green  T turtle  . . ......................  .  28 

G.  A  A.  Nevy,  jJk  oz.. .................... .....  .34 

Honest . . . — .......  .39 

Polar  Bear . . .29 

Ripple . . . *39 

Sensation  . . -39 

Wild  Rote . . 31 


— 64 — 

TOBACCOS — PLUG. 


Battle  Ax . . 

Deer  Skin . 

Rope  . . 

Tar  . . 

Spear  Head......" 

Standard  Navy  . 

Toddy . . 

Vlnco  . 

Town  Talk . 


Par  lb. 

•  37 

•  37 
•5» 
•39 
•39 
■43 
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No 

Umbrella 

Wanted 


BACON 

AS  A  BREAKFAST  FOOD 


We  don’t  want  gro¬ 
cers  to  hold  an  um¬ 
brella  over  us. 


If  Murdoch’s  Corn  and 
Laundry  Starches  were 
not  as  good  as  Trust 
starches,  we  shouldn’t 
ask  you  to  buy  them 
simply  because  they 
were  independent. 


We  do  urge  their 
independence,  but  only 
in  connection  with  a 
most  positive  claim, 
that  MURDOCH’S  starches 
are  better  than  Trust 
starches. 


And  we  believe  the 
average  grocer,  all 
things  being  equal, 
would  rather  buy  goods 
from  an  independent 
than  from  a  Trust? 


Oswego  Maize 
Products  Company 

Oswego,  New  York 


There  are  dozens  of  breakfast  foods  on  the  market 
but  none  of  them  can  take  the  place  of  Bacon  ;  nothing 
is  so  thoroughly  satisfying  and  nothing  adds  so  much 
zest  to  one’s  life  as  a  breakfast,  the  foundation  of 
which  is 


This  Bacon  is  selected  from  corn-fed  hogs, 
specially  cured  with  granulated  sugar,  mild  and  of 
exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label.  A  red  seal  is  attached  to  the 
cord,  stating  the  specific  merits  of  this  bacon,  which  is 
also  known  to  the  trade  as  the  “Five  B’’  Bacon, 
because  of  its  name 

Burk’s  Buitemut  Boneless  Breakfast  Bacon 

This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899.  It 
has  had  a  steadily  increasing  sale  each  year,  and  to¬ 
day  is  the  best  known  and  most  used  Bacon  in 
Philadelphia. 

Burk’s  Lard 

Is  guaranteed  to  be  absolutely  pure  and  to  contain 
nothing  but  what  results  from  the  rendering  of  good, 
wholesome  hog  fat  and  to  contain  all  its  original 
properties,  none  of  which  has  been  extracted. 

Many  brands  of  Lard  are  “pure,”  but  the  rich  oils 
have  been  extracted  so  that  the  manufacturers  can 
make  a  larger  profit. 

Such  Lard  is  not  to  be  compared  with  Burk's, 
because  it  lacks  richness,  and  while  cheaper  in  price 
is  in  reality  dearer  because  a  larger  quantity  must  be 
used  to  produce  the  result. 

Get  in  touch  with  us. 


Louis  Burk 

^^IRARl^AYE^nd^illR^ST.,  PHILADELPHIA 


HOFFMAN  HOUSE 
LITTLE  PICKLES, 
packed  in  tin,  are  not 
just  “pickles.”  They 
are  cured  differently 
from  others,  and  they 
are  packed  differently. 

The  unusual  curing 
gives  them  a  snappy 
delicacy  of  flavor  quite 
different  from  the  pu-ck- 
ery  sharpness  of  other 
pickles. 

The  packing  in  tin 
gives  them  a  novelty 
which  has  helped  very 
greatly  to  sell  them. 

Open  a  can  on  your 
counter  and  your  cus¬ 
tomers  will  do  the  rest. 

The  J.  Weller  Co. 

CINCINNATI 

OHIO 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


Food  for  Thought  and  Food  for  the  Body 

If  you  are  the  means  of  introducing  something  to  your  customers  which  proves  to  be  better 
than  anything  of  the  kind  they  have  ever  had  before,  you  not  only  get  their  gratitude,  but  their 
confidence.  If  you  get  these  two  things  you  are  certain  to  hold  their  trade — that’s  food  for  thought. 

If  you  recommend  Royal  Peanut  Butter  those  who  try  it  will  find  it  better  food  for  the 
body  than  almost  any  food  product  on  the  market. 

The  Universal  Coupons  which  come  to  you  with  every  case  are  food  for  the  pocket  book  in 
the  shape  of  an  extra  profit. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


Make  a  Specialfy  of 
Private  Estate  Coffee 


m  MEnwiuiKnemiMwniiisNBH::  J 
f  TOWAMBsiMimmnmmaain  j  m 

■fPRIVATE  i 


STATE! 


COFFEE 

FACAUCHOIS&CO.-THE FULTONMILLSf  ,v/_ 

' ]  E™ise®i:2p£ieroffl(cmm5 1 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


FIT  MATES  FOR  THE 
BEST  BREAD  MADE 


After  getting  all  the  business  on  Freihofer’s 
Bread  we  could  possibly  take  care  of,  we  sighed  for 
other  worlds  to  conquer,  and  started  to  make 
Macaroni,  Spaghetti,  Noodles  and  Pastels. 

These  goods  are  fit  mates  for  Freihofer’s  Bread, 
and  most  grocers  know  what  that  is.  We  have  done 
little  or  no  advertising  to  consumers  for  them,  pre¬ 
ferring  to  spend  that  money  with  the  grocer  to  make 
him  friendly  to  us  and  really  anxious  to  sell  our 
goods. 

So  that  every  case  contains  Universal  Coupons, 
which  will  buy  any  necessity  or  luxury  a  grocer 
can  want. 


VIENNA  BAKING  COMPANY 

PHILADELPHIA,  PA. 


■  -t'  j 1 


the 

b«t  known 

Us  Wabash nv  £  chu^U° 


Nothing  Like  It  Has  Ever  Been  Made 

This  picture  represents  a  floor  wax  which  when  properly  applied  makes  wood  like  new. 
Grocers  can  build  up  a  big  trade  on  it  because  their  customers  need  it— they  are  buying  some¬ 
thing  of  the  kind  now,  and  are  going  to  paint  stores  to  get  it.  If  you  will  put  a  case  of 
MOORE’S  WAX  where  it  can  be  seen  and  tell  your  trade  what  it  will  do  you  will  get  some 
money  that  is  going  somewhere  else  now.  We  are  making  it  worth  your  while  to  do  a  little 
talking  for  this  product  by  giving  you  a  generous  quantity  of  Universal  Coupons  with  each  case. 
You  can  buy  anything  you  need  with  these  coupons. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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A  Place 
of  Its 
Own 

It  makes  no  dif¬ 
ference  how  many 
brands  of  olive  oil 
you  already  handle, 

La  Toscana  is  differ¬ 
ent  and  will  find  a 
place  of  its  own, 
regardless  of  the 
others. 

It  is  a  fancy,  su¬ 
perfine  Italian  oil, 
smooth,  rich  and 
mellow — the  super¬ 
ior  by  far  of  any 
oil  made  in  France 
or  Spain. 

Make  a  window 
display  of  it,  with 
some  Italian  flags 
and  some  decora¬ 
tions,  and  you’ll 
have  something 
that  will  impress 
everybody  in  your 
town. 

J.L.NeffGCo. 

Sole  American  Agents 

BROOKLYN,  N.  Y 
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Use  a  Box 
Yourself 


Before  you  decide  positively 

to  stock  Ohio  Blue  Tip  Safety 
Matches  get  a  box  and  use  it 
yourself.  We’re  perfectly 
willing  to  rest  our  case  on  that 
box.  Write  us  for  it  if  you 
can’t  get  it  anywhere  else. 

You’ll  find  every  match  per¬ 
fect,  every  one  instantly  ready 
for  business.  Just  as  safe  as 
any  safety  match  and  better 
because  you  can  strike  the  tip 
anywhere. 

Much  safer  than  any  parlor 
match. 


i  OHIO  MATCH  CO.  * 

Wadsworth,  Ohio  $ 


,  .  Philadelphia  Office  and  Warehouse 
411  Marshall  Street. 


YOU  WOULDN’T 
LOSE  A  POUND 

Suppose  you  were  to  throw  out  your  sugar 
barrels  entirely  and  put  in  Franklin  Carton 
Sugar. 

Think  you’d  lose  any  sugar  trade ?j 

It’s  almost  certain  that  you  wouldn’t  lose 
a  pound.  People  must  have  sugar — how 
many  haggle  over  the  price?  You  might 
decide  to  sell  Franklin  Carton  Sugar  at 
the  same  price  you  sell  bulk  sugar,  or  you 
may  decide  to  ask  half  a  cent  more  for  it. 

In  either  case  you’ll  sell  precisely  as  much 
and  sell  it  more  quickly,  more  easily  and 
much  more  profitably. 

Why  don’t  you  do  it? 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


This  Tells 
the  Tale 


&attd,!845. 
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PRICE  25  CENTS. 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will .  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
. — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  piofit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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THE  CAKE 


For  St.  Patrick’s  Day 


Shaped  like  the  famous  Shamrock  leaf. 
Flavored  with  honey,  baked  crisp  and  brown. 
Packed  in  wooden  boxes  holding  about  20  lbs.  Each 
box  has  two  large  Shamrock  Labels — one  on  front  and 

/  "v. 

one  inside  the  lid. 


Price 


Cents  per  Lb. 


Freight  Paid  on  3  boxes  or  more  to  any  point  in  Pennsylvania,  New  York,  New  Jersey, 


Delaware,  Maryland,  District  of  Columbia,  Massachusetts,  Connecticut  and  Rhode  Island. 


Yours  truly, 


Biscuit  Baker 
625-627  North  Broad  Street 


J.  S.  IVINS*  SON 

Philadelphia.,  Pa. 
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GROCERY  WORLD 


Pennsylvania  Wholesale  Grocery  Sales¬ 
man’s  Commissions  Cannot  be 
Attached  for  Debt 


Case  Brought  by  Maryland  Concern  Against  Salesman  of 
Thomas  Roberts  &  Co.  Ends  in  Decision  that  Commissions 
are  Practically  Wages  and  as  Such  are  Exempt  from 
Attachment.  But  Where  Salesman  Employs  Brokers  His 
Share  of  Their  Brokerage  Can  be  Attached. 


A  Pennsylvania  court  has  just  de¬ 
cided  in  a  case  brought  before  it 
that  the  commissions  of  a  whole¬ 
sale  grocery  salesman  which  remain 
unpaid  in  the  hands  of  his  employ¬ 
er  are  not  subject  to  attachment  for 
debt. 

The  case  was  that  of  O’Neill  & 
Co.  against  Alfred  K.  Beasley, 
salesman  for  Thomas  Roberts  & 
Co.,  a  Philadelphia  wholesale  gro¬ 
cery  house. 

O’Neill  &  Co.  had  a  claim  against 
Beasley,  Roberts  &  Co.  owed  Beas¬ 
ley  some  money  for  commissions 
and  O’Neill  attached  it  in  their 
hands.  In  a  long  and  comprehen¬ 
sive  opinion  the  court  decides  that 
it  is  not  subject  to  attachment. 

Beasley  was  first  sued  in  a  justice 
court  of  Maryland,  and  judgment 
was  granted  against  him.  The  case 
was  then  transferred  to  Pennsyl¬ 
vania  and  foreign  attachment  is¬ 
sued.  The  salesman-defendant 
drew  no  salary,  but  was  paid  in 
commissions  under  a  contract  dated 
January  6,  1906,  by  which  he  was 
to  cover  Maryland  and  the  Dis¬ 
trict  of  Columbia  for  Roberts  &  Co. 
upon  the  following  terms :  Upon  all 
goods  where  the  profits  of  the  house 
averaged  8  per  cent,  he  was  to  re¬ 
ceive  40  per  cent. ;  where  they  aver¬ 
aged  7  per  cent,  he  was  to  be  paid 
37J4  per  cent.,  where  they  averaged 
6  per  cent,  he  was  to  be  paid  30  per 
cent.,  and  25  per  cent,  where  they 
averaged  5  per  cent.  The  agree¬ 
ment  also  provided  that  Beasley 
was  to  employ  brokers  if  he  liked, 
but  if  he  did,  he  should  pay  their 
brokerage  himself. 

At  the  time  of  the  attaching  of 
his  commission  Beasley  had  two 
funds  in  Roberts  &  Co’s  hands. 
One  consisted  of  the  commissions 
due  him  for  his  own  personal  work, 
and  the  other  of  other  moneys  rep¬ 
resenting  his  share  of  the  commis¬ 
sions  due  upon  goods  sold  by  his 
brokers.  The  court  decided  that  the 
first  fund  could  not  be  attached, 
because  it  was  practically  wages, 


I  and  wages  were  not  subject  to  at¬ 
tachment  in  Pennsylvania.  The 
!  second  fund,  however,  could  be  at¬ 
tached,  because  it  was  in  no  sense 
wages,  being  only  Beasley’s  por¬ 
tion  for  work  actually  performed 
by  others ;  in  other  words,  profits 
and  not  wages.  The  attachment 
was  therefore  permitted  to  rest  as 
to  10  per  cent,  of  the  fund  gar¬ 
nisheed,  that  being  about  the  per¬ 
centage  of  his  business  which  Beas¬ 
ley  said  was  done  through  brokers. 
The  claim  was  for  $99.45,  and  the 
10  per  cent,  attached  more  than 
paid  it  in  full. 


Charges  of  Tea  Misbranding. 

Ceylon  Tea  Interests  Contend  that  Cer¬ 
tain  Brands  Sold  as  “  Ceylon-lndia 
Blends”  are  Wrongly  Labelled  Be¬ 
cause  they  Contain  Congou.  Status 
of  Such  Tea  Under  the  Law. 

It  is  understood  that  the  official 
representatives  of  the  Ceylon  Gov¬ 
ernment  in  this  country  may  soon 
bring  charges  of  misbranding  under 
the  food  law  against  certain  of  the 
large  foreign  packers,  notably  Lip- 
ton  &  Co.  The  charge  will  be  based 
on  the  alleged  fact  that  certain  of 
the  Lipton  brands,  though  sold  as 
Indian  and  Ceylon  blends,  really 
contain  a  good  percentage  of  Con¬ 
gou  tea.  This  they  claim  is  mis¬ 
representing  Ceylon-lndia  tea,  as  it 
is  putting  out  a  blend  under  that 
name  which  is  really  not  a  Ceylon- 
lndia  tea  at  all. 

There  seems  to  be  ample  evidence 
that  certain  of  the  Lipton  blends 
do  contain  Congou  tea.  In  no  sense 
does  this  make  the  tea  any  poorer, 
in  fact,  there  is  some  reason  for  be¬ 
lieving  that  it  improves  it.  Since 
it  costs  as  much  as  Ceylon-lndia, 
it  is  not  used  for  adulteration. 
Nevertheless,  the  Ceylon  people 
claim  that  such  a  mixture  is  mis¬ 
branded  under  the  Federal  food 
law,  and  there  can  be  no  question, 
if  it  contains  Congou,  but  that  it  is. 
They  object  to  it  because  a  per¬ 


son  who  drinks  tea  containing  Con¬ 
gou  will  get  an  impression  of  Cey¬ 
lon-lndia  to  which  Ceylon-lndia 
tea  containing  no  Congou  will  not 
conform.  The  user  will  thus  be  apt 
to  conclude  that  the  real  Ceylon 
tea  is  not  genuine  or  is  inferior,  | 
since  it  does  not  conform  to  the . 
false  standard  set  up. 


Short  Weight  and  High  Priced 
Butter  Helps  Oleo. 


So  Says  Iowa  Dairy  Commissioner  in 
Reporting  Large  Increase  in  Oleo 
Sales  in  His  State. 

Mr.  H.  R.  Wright,  Dairy  Com¬ 
missioner  of  the  State  of  Iowa,  ex¬ 
presses  the  belief,  which  he  backs 
with  figures,  that  the  high  prices 
ruling  on  butter  during  the  last  year 
have  been  largely  instrumental  in 
increasing  the  sale  of  oleomarga¬ 
rine.  He  makes  the  following  state¬ 
ment  : — 

Manufacturers  of  oleomargarine 
are  more  than  ever  pushing  the  sale 
of  the  uncolored  product  in  the 
State  of  Iowa  on  its  merits.  While 


there  are  still  innumerable  instances 
where  oleomargarine  is  sold  or  fur¬ 
nished  to  the  consumer  as  butter, 
it  is  true  that  a  very  large  number  of 
retail  dealers  are  attempting  to  sell 
oleomargarine  for  what  it  is,  and  in 
strict  compliance  with  the  law. 
Statistics  show  considerable  increase 
in  the  manufacture  of  oleomargarine 
for  the  year  ending  June  30,  1907. 

The  prevailing  high  price  of  butter 
for  the  last  eighteen  months  has  been 
a  great  factor  in  this  increase,  and 
the  fact  must  be  recognized  that 
when  butter  retails  at  fropi  thirty  to 
thirty-five  cents  a  pound  the  legiti¬ 
mate  demand  for  oleomargarine  is 
necessarily  increased.  This  is  par¬ 
ticularly  evidenced  by  the  increased 
number  of  retail  dealers’  licenses  is¬ 
sued  in  this  State. 

The  best  argument  at  the  com¬ 
mand  of  the  dealer  in  oleomargarine 
is  the  presence  on  the  market  of 
butter  of  poor  quality.  The  next 
best  argument  is  the  presence  of  too 
many  so-called  pound  bricks  of  but¬ 
ter  actually  weighing  an  ounce  or 
more  short  in  weight.  The  dealer  in 
butter  who  sells  a  product  of  poor 
quality  or  a  short  weight  package  is 
the  greatest  enemy  that  the  butter 
industry  has  at  the  present  time. 
His  practices  besides  being  dishonest, 
make  possible  too  often  successful 
competition  by  the  dealer  in  oleo¬ 
margarine. 

The  commissioner  also  warns 
against  the  presence  in  butter  of 
more  than  16  per  cent,  of  water.  ' 


Benzoate  and  Sulphur  Questions 
Apparently  Settled. 

Board  Says  One-tenth  of  One  Per  Cent.  Can  be  Used  and 
Sulphur  in  Ordinary  Quantities.  Believed  to  Finally  Settle 
Both  Problems.  Almost  No  Restrictions  at  All  as  to 
Sulphur. 


Although  not  ostensibly  handed 
down  as  a  final  decision,  the  Federal 
Food  and  Drug  Board  has  issued 
a  new  ruling  on  the  question  of 
using  benzoate  of  soda  and  sulphur 
dioxide  in  food  which  everybody 
believes  does  actually  settle  these 
questions  finally.  The  decision  is  as 
follows : — 

The  question  of  the  addition  to 
food  of  minute  quantities  of  ben¬ 
zoate  of  soda  and  of  sulphur  dioxide 
wilt  be  certified  immediately  by  the 
Secretary  of  Agriculture  to  the  ref¬ 
eree  board  of  consulting  scientific 
experts. 

Pending  determination  by  the  ref¬ 
eree  board  of  the  wholesomeness  or 
unwholesomeness  of  these  sub¬ 
stances,  their  use  will  be  allowed  un¬ 
der  the  following  restrictions  : — 

Benzoate  of  soda,  in  quantities  not 
exceeding  one-tenth  of  1  per  cent, 
may  be  added  to  those  foods  in 
which  generally  heretofore  it  has 
been  so  used.  The  addition  of  ben¬ 
zoate  of  soda  shall  be  plainly  stated 
upon  the  label  of  each  package  of 
such  food. 

‘‘No  objection  will  be  made  to 
foods  which  contain  the  ordinary 
quantities  of  sulphur  dioxide,  if  the 
fact  that  such  foods  have  been  so 
prepared  is  plainly  stated  upon  the 
label  of  each  package. 

An  abnormal  quantity  of  sulphur 
dioxide  placed  in'  food  for  the  pur¬ 
pose  of  marketing  an  excessive 


moisture  content,  will  be  regarded  as 
fraudulent  adulteration,  under  the 
Food  and  Drugs  Act  of  June  30, 
1906,  and  will  be  proceeded  against 
accordingly. 

“Food  inspection  decision,  No.  76, 
issued  July  13,  1907,  is  hereby 

amended  accordingly. 

The  food  authorities  have  tem¬ 
porized  so  long  with  these  two  ques¬ 
tions,  particularly  that  concerning 
benzoate,  that,  as  stated,  the  above 
decision  is  accepted  as  evidence  that 
the  board  is  getting  out  of  the 
matter  by  shelving  the  question  in¬ 
definitely. 

The  percentage  of  benzoate  now- 
authorized  as  a  preservative  is  the 
same  as  all  manufacturers  use,  viz., 
one-tenth  of  1  per  cent.  Some  sur¬ 
prise  is  expressed  as  to  the  board's 
liberality  toward  the  use  of  sulphur 
in  dried  fruits  and  molasses.  The 
thirty-five-one  thousandths  of  1  per 
cent  authorized  by  Food  Inspection 
Decision  No.  76  is  now  swept  aside, 
and  users  of  sulphur  are  now-  per¬ 
mitted  to  employ  it  in  “ordinary 
quantities.”  This  leaves  them  to 
be  the  sole  judge,  and  practically 
amounts  to  no  restriction  at  all. 


GROCERY  WORLD 


Name  Changed— 

No  Change  in  the  FOOD! 

(Formerly  called \ 
Elijah’s  Manna/ 

TOASTIES 

(Above  is  exact  wording  on  package) 

All  our  advertising  copy  explains  the  change  in  name 
from  ‘‘ELIJAH’S  MANNA”  to  “POST  TOASTIES,” 
thus  relieving  the  Dealer  from  all  controversy. 

We  guarantee  sales  of  this  product  keep  it  moving  by 
our  well-known  liberal  and  effective  line  of  advertising. 

331  per  cent,  profit  on  “Post  Toasties  means  good 
money  handling  this  most  popular  of  Corn  Flake  Foods. 

“POST  TOASTIES”  have  the  same  special 
“toasty”  flavor  which  made  “Elijah  s  Manna  famous. 

This  makes  the  food  a  “prodigious  repeater.” 

“The  Taste  Lingers” 


Postum  Cereal  Co.,  Ltd.,  Battle  Creek,  Mich.,  U.  S.  A. 
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More  Ways  of  Making  a  Store 
Distinctive. 

Things  Merchants  Have  Done  to  Brush  Up  Business.  Soap 
Club  Shown  Up.  Special  Ways  of  Booming  Special  Sales. 


[Following  appear  more  of  the  suggestions  from  the  experience  of  many 
merchants  in  giving  an  extra  impetus  to  their  trade,  and  collated  by  But'er 
Brothers. 1 


A  3-cent  counter  is  a  big  feature 
in  a  Maine  merchant’s  store. 
Among  the  many  articles  he  offers 
are :  1  dozen  pens,  a  bottle  of  ink 
or  mucilage,  a  60-inch  tape  measure, 
a  dozen  shoe  laces,  sleeye  elastics, 
toilet  soaps,  6  colored  pencils,  1 
dozen  Japanese  napkins,  child’s  har¬ 
monica  and  a  blank  book. 

*  *  * 

A  furniture  dealer  in  a  small 
town  took  this  means  to  prove  to 
the  patrons  of  a  soap  club  firm  that 
they  had  lost  money  by  the  deal.  He 
found  the  transaction  had  cost  each 
family  over  $14  for  the.  soap  and 
the  premium,  plus  the  freight. 
Taking  a  sample  of  the  soap  he  car¬ 
ried  it  to  the  best  grocer  in  town 
and  found  he  sold  that  soap  for 
$5.50  per  gross.  He  found,  too, 
that  he  could  sell  practically  the  ex¬ 


act  counterpart  of  the  premium 
Morris  chair  for  $6,  so  that  the 
soap  club  patrons  paid  $14  and  cart¬ 
age  for  what  they  could  have 
bought  in  their  home  town  for 
$11.50.  This  dealer  sent  for  one 
of  the  Morris  chairs  and  displayed 
it  in  his  show  window  with  an  ex¬ 
planation  of  the  entire  transaction. 
*  *  * 

In  a  Massachusetts  city  a  store 
advertised  free  garden  seeds  for  the 
asking,  whh  every  purchase  made 
at  their  store  on  a  certain  Monday. 
*  *  * 

An  Illinois  merchant  placed  a 
beautiful  doll,  ‘‘Princess  Aline,”  in 
his  show  window  surrounded  by 
fifty  other  dolls.  For  five  weeks  in 
March  and  April  his  customers 
were  allowed  a  vote  with  every 
10-cent  purchase  and  the  fifty  little 


girls  receiving  the  largest  number 
of  votes  received  one  of  the  dolls, 
the  “Princess”  going  to  the  child 
receiving  the  greatest  number. 

*  *  * 

An  Ohio  city  store  recently  held 
an  opening  at  which  souvenirs  were 
given  to  all  people  visiting  the 
store.  In  a  single  day  9,000  ferns 
were  given  to  women  visitors  and 
4,000  cigars  were  given  the  men 
during  the  same  time. 

*  *  * 

A  telephone  can  be  made  of  de¬ 
cided  service  in  advertising  a  special 
sale.  Have  your  most  pleasant¬ 


voiced  clerk  call  up  every  woman 
on  the  line  and  tell  her  that  you 
have  just  opened  up  and  placed 
your  line  on  display  and  would  be 
glad  to  have  her  examine  it  as  soon 
as'  she  can  find  it  convenient  to 
visit  your  store.  Such  an  act  will 
impress  every  woman  that  she 
ought  to  call  to  repay  you  for  your 
trouble,  and  will  also  serve  to  ac¬ 
quaint  your  trade  with  the  arrival  of 
your  goods. 

*  *  * 

A  Westerp  store  recently  used 
this  plan  in  encouraging  its  clerks 
to  look  after  the  window  display 


120  PER  CENT.  PROFIT 

\  ou  are  too  shrewd  a  business  man  to  miss  an  oppor¬ 
tunity  of  making  more  than  one  hundred  per  cent, 
profit  when  you  can  do  so  on  an  article  that  is  in 
constant  demand. 

•  PULVER’S  KOLA  PEPSIN  GUM 

pays  the  dealer  that  profit,  and  in  addition  carries  the 
UNIVERSAL  COUPON. 

Pulver’s  Gum  is  well  known  and  liked  on  account  of 
its  superior  quality  and  delightful  flavor.  Prices  and 
particulars  on  request. 

Pul ver  Chocolate  O  Chicle  Mfg.  Co.,  Rochester,  N.Y. 


Circulating  INTERESTING  Prices 
on  RELIABLE  QUALITY  GOODS 


Soliciting  the  VALUED  PATRONAGE 
of  the  CASH  Buying  Retail  Grocer 


CANDY!! 

AN  EXTRA  BARGAIN  ! ! 


Hl.li:  RIBBON  CREAM* 
VANII.EA  FUDGE 
CHOCOEATE  FUDGE 
CREAM  FUDGE 
fruit  fudge; 

IT.4I.IAN  CREAMS 


ANY  KIND 

Boxes  about  30  lbs. 

Jc.  per  lb. 

Positively  fresh  goods.  The  best  and  cheapest  line  of 
candy  ever  offered  on  this  market. 

Order  5  or  JO  boxes  and  if  you  are  not  highly  pleased 
with  your  bargain,  you  may  return  at  our  expense. 

EASTER  JELLY  EGGS  £^5 

for  Jc.  Barrels,  per  lb.,  6*c.  30-lb.  Pails,  per  lb.,  7*c. 
JO  for  Jc.  are  the  most  popular  size. 


Baker  Corn,  2  c 
10-case  lots 


Extra  Choice  Evaporated  Apples,  50-lb.  boxes,  single  boxes 
5  or  lO-box  lots . 


5  or  10-box  lots,  * c.  per  lb.  less. 

Griffin  &  Skelly’s  Fancy  Coast  Packed  Seeded  Raisins,  36-ls  . 
Malpaca  Brand  Fancy  Coast  Packed  Seeded  Raisins,  36-ls  . 
Harvest  Brand  Choice  Coast  Packed  Seeded  Raisins, 36-ls 
Victor  Brand  California  Seedless  Raisins,  stemmed  and  cleanec 

40-1-lb.  packs . 

These  Raisins  *c.  per  lb.  less  in  5  or  10-box  lots. 

Extra  Quality  Nutmegs,  105s  to  llOs,  cases  about  60  lbs  .  .  . 

75s  to  80s,  cases  about  60  lbs . 

Nutmegs  are  very  CHEAP  and  will  be  HIGHER. 


.  per  lb., 

.03* 

.  per  gr., 

$5.95 

.  per  case, 

,  3  30 

.  per  doz., 

.82* 

.  per  doz., 

y 

.80 

.  per  lb., 

•  09* 

.  per  lb., 

.09* 

.  per  lb., 

•07* 

.  per  lb., 

•07* 

.  per  lb., 

.07 

.  per  lb., 

•06* 

.  per  lb., 

.06 

.  per  lb., 

.08 

.  per  lb., 

•07* 

.  per  lb., 

* 

.07 

.  per  lb., 

•07* 

.  per  lb., 

.13 

.  per  lb., 

■15* 

WRIT*  FOR 


These  Prices  for  This  Week  Only— March  9th  to  March  14th,  inclusive. 

THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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without  interfering  with  the  store’s 
regular  business.  Two  cash  prizes 
were  offered  for  the  best  two  win¬ 
dow  displays  arranged  by  the  em¬ 
ployees  each  month ;  the  windows 
were  changed  each  week.  The 
work  was  to  be  done  either  after 
the  store  had  closed  at  night  or  be¬ 
fore  it  opened  in  the  morning.  The 
employees  took  a  lively  interest  in 
the  work  and  the  appearance  of 
the  store  was  improved  fully  50  per 
cent. 

*  *  * 

A  Chicago  grocer  sends  a  cir¬ 
cular  illustrating  a  good  many  in¬ 
teresting  things,  but  folded  in  such 
a  way  that  there  is  a  page  for  each 
day,  until  the  next  issue  is  due. 
Each  page  is  headed  by  some  special 
offer  given  for  the  day  only,  fol¬ 
lowed  by  others  of  general  interest. 

*  *  * 

A  concern  in  an  Ohio  city  ad¬ 
vertised  a  special  sale  by  sending 
out  fifteen  balloons,  to  each  of 
which  a  sealed  tin  box  was  attached. 
Every  box  contained  a  number, 
which  entitled  the  holder  to  a  prize. 
These  consisted  of  pieces  of  fur¬ 
niture,  varying  from  a  $40  side¬ 
board  to  a  $1  tabourette.  In  addi¬ 


tion,  a  $15  kitchen  cabinet  was  of¬ 
fered  to  the  person  guessing  nearest 
to  the  number  of  persons  visiting 
the  store  on  the  opening  day. 

*  *  * 

A  Canadian  merchant  calls  his 
store  “The  Good  Luck  Store.” 
The  horseshoe  figures  conspicu¬ 
ously  in  the  store  and  everything 
belonging  to  it.  Against  the  railing 
of  the  balcony  in  the  rear  of  the 
store  is  a  great  horseshoe,  outlined 
with  incandescent  lamps.  The 
lamps  are  concealed  in  artificial 
roses,  made  of  red  and  white  as¬ 
bestos  paper.  A  large  horseshoe 
stands  against  the  rear  wall  of  the 
window,  while  the  price  tickets  have 
the  outline  of  the  horseshoe.  A  gold 
scarf  pin  in  the  form  of  a  miniature 
horseshoe  is  offered  to  every  pur¬ 
chased  of  $1.50  worth  of  neckwear. 
*  *  * 

A  Connecticut  firm  held  a  25- 
cent  package  sale,  in  which  pur¬ 
chases  aggregating  over  $5,000 
worth  of  new  merchandise  were 
placed  in  packages.  In  a  previous 
sale  of  the  same  character,  one  pur¬ 
chaser  found  a  $2  blanket  robe, 
another  a  $2  umbrella  and  another 
a  $2.50  shirtwaist  in  their  packages. 


Food  Authorities  Run  Coffee  Fake  Down 

Begins  First  Prosecution  Under  Federal  Food  Law  Against 
Boston  (Mass.)  Concern  that  Said  Caffeine  was  Removed 
from  Its  Coffee. 


The  Federal  food  authorities 
have  begun  an  action  against  a 
New  England  coffee  concern,  which 
is  charged  with  making  false  rep¬ 
resentations  regarding  the  alleged 
removal  of  chaff  and  tannin  from 
their  brand.  This  is  the  old  tannin 
fake  which  was  originated  by  the 
Tabard  Inn  Food  Co.  and  adopted 
by  four  or  five  concerns  in  various 
parts  of  the  country. 

The  concern  which  is  made  de¬ 
fendant  in  the  action  now  brought 
is  the  Clark,  Coggins  &  Johnson 
Co.,  of  Boston,  Mass.,  and  the 
prosecution  is  based  on  a  pound  of 
coffee  shipped  from  that  city  to 
Washington  on  May  22,  1907.  The 
brand  contained  the  statement  that 
the  contents  were  detannated  cof¬ 
fee  which  was  made  healthy  “by 
the  removal  of  bitter  tannin  bear¬ 
ing  cellulose  by  a  special  process.” 

The  information  declares  that  the 
branding  on  the  can  was  mislead¬ 
ing  in  that  a  purchaser  would  be 
led  to  believe  that  caffetannic  acid 


or  tannin,  which  is  an  ingredient 
common  to  coffee,  had  been  re¬ 
moved,  when  it  alleges  in  fact  it 
was  not  removed. 

Concerning  this  fake,  the  “Gro¬ 
cery  World”  published  an  article 
from  Dr.  Henry  Leffmann,  of  Phil¬ 
adelphia,  several  months  ago,  dem¬ 
onstrating  beyond  all  argument  that 
it  was  chemically  impossible  to  re¬ 
move  caffeine  from  coffee,  for  the 
reason  that  caffeine  is  the  active 
principle  of  coffee,  and  if  it  were 
removed  the  substance  would  cease 
to  be  coffee. 

It  is  said  that  several  other  suits 
will  follow  against  other  defend¬ 
ants  on  the  same  charge. 


ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  " 

Attorney  and  Counsellor  at  La* 

730-731  Drezei  Building,  Philadelphia,  Pa. 

..  /  B*U>  Lombard  1727 
Telephone*  j  Kejfitonf  _  dice  744 

COLLECTIONS,  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 
TRADEMARK  REGISTRATION 


To  the  Trade 


England  consumes  nearly 
four  times  as  much  of 


CEYLON 


TEA 


as  of  all  others,  save  India,  although  she 
has  been  getting  it  only  one-eighth  as  long 


WHY ? 


Mainly  because,  of  all  Western  peoples, 
the  English  best  know  tea. 


For  the  Same  Reason 

ENGLAND  CONSUMES  ABOUT  6  LBS. 
AND  CANADA  5  LBS.  TO  THE  UNITED 
STATES  1%  LBS.  OF  TEA  PER  CAPITA. 
EVERY  ENGLISH  GROCER  KNOWS  TEA; 
HE  HAS  MADE  IT  A  STUDY. 
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The  selfishness  and  inconsistency 
of  the  wholesale  grocers  who  are 
opposing  the  right 

Selfishness  and  of  retail  buying 

inconsistency.  exchanges  to  buy 

direct  has  already 
been  shown  up  in  divers  ways ;  lis¬ 
ten  to  another  bit  of  proof  about  it : 

The  jobbers  say  their  attitude  has 
been  taken  in  all  fairness;  that  all 
they  ask  is  that  the  trade  be  prop¬ 
erly  divided  into  manufacturers, 
jobbers  and  retailers,  and  that  the 
jobber  be  made  to  buy  of  the  manu¬ 
facturers  and  the  retailers  of  the 
jobbers.  A  fair  classification,  and 
one  existent  since  trade  began,  they 
say. 

And  yet  these  estimable  gentle¬ 
men  who  build  their  cause  on  fair¬ 
ness  and  mouth  the  word  so  lov¬ 
ingly,  tie  themselves  absolutely  up 
to  one  match  manufacturer  and 
boycott  all  the  others !  “It’s  good 
business  to  do  so,”  they  may  an¬ 
swer.  Of  course,  and  the  very  min¬ 
ute  “business”  comes  in,  principles 
go  out.  So  it  is  a  matter  of  busi¬ 
ness  to  have  the  retailers  cut  off  if 
they  can,  but  in  this  case  it  hap¬ 
pily  happens  to  be  in  accord  with 
“principles.” 

So  long  as  the  jobbers  continue 
to  say  that  no  retailers’  organiza¬ 
tion  has  the  right  to  buy  from  any¬ 
body  but  a  jobber,  because  they  are 
retailers,  they  must  admit  if  they 
have  the  slightest  inkling  of  what 
consistency  means,  that  no  jobber 
has  the  right  to  manufacture  or 
pack  anything,  because  that  work 


belongs  to  the  department  above 
him. 

No  such  pui'ely  artificial  subdi¬ 
vision  of  the  trade  has  ever  lived  or 
ever  could  live,  for  it  would  pre¬ 
vent  men  from  getting  what  their 
power  entitles  them  to  have.  No¬ 
body  will  stand  that  very  long. 


hog.  Were  it  not  from  the  fact  that 
a  manufacturer  has  built  up  a  great 
trade  with  Pennsylvanians  who  left 
the  State  years  ago  we  would  assume 
that  scrapple  was  like  Quaker  Oats, 
Force  and  other  dyspepsia-creating 
breakfast  foods  ,  the  demand  for 
which  has  been  built  up  by  cunning 
advertisers,  whoso  greed  for  gold 
makes  them  reckless  asyto  the  awful 
result  of  making  this  a  land  ridden 
by  dyspepsia  and  cursed  by  bilious¬ 
ness. 


only  selling  it  but  making  good 
money. 

The  peculiar  part  of  it,  too,  is  that 
some  of  the  most  prominent  grocers 
of  the  West  End,  men  who  sell  only 
the  best  grade  of  groceries  and  who 
urge  the  sale  of  profitable  products 
are  now  handling 

Blanton  Creamo  Butterine. 

They  would  not  put  it  in  stock  if 
it  was  not  a  meritorious  article  and 
did  not  pay  a  big  profit. 

We  are  taking  out  seven  to  ten 
licenses  a  day  for  retail  grocers  of 
St.  Louis,  which  shows  that  the  re¬ 
tailers  are  waking  up  and  intend  no 
longer  to  be  servants  for  the  butter 
trust. 

The  crocer  who  thinks  for  himself 
is  the  one  who  is  selling  Blanton 
Creamo  Butterincj  and  it  is  surpris¬ 
ing  to  note  the  number  who  are 
getting  wise  to  the  fact  that  selling 
butter  means  no  profit  while  selling 
Blanton  Creamo  Butterine  means  a 
good  profit. 

Shall  we  send  a  notary  to  your 
store  to  take  your  acknowledgment 
without  any  expense? 

Nobody  could  possibly  object  to 
oleomargarine  so  long  as  it  comes 
forth  in  its  true  colors  like  this. 
Of  course,  that  reference  to  the  but¬ 
ter  trust  is  an  advertising  fake,  but 
the  idea  of  advertising  butterine  as 
butterine  is  honest  and  shows  a 
great  change  from  old  methods. 

The  oleo  industry  is  not  re¬ 
formed,  however;  there  are  still 
about  as  many  thieves  and  liars  in 
it  as  ever. 


In  the  course  of  an  address  de¬ 
livered  before  the  Wholesale  Gro¬ 
cers’  Association 

Dr.  Wiley  and  the  on  Thursday  even- 
Trade  Journals.  Jng  last)  Dr.  H. 

W.~> Wiley,  of 
Washington,  D.  C.,  who  was  pres¬ 
ent  as  a  guest,  is  credited  by  the 
Philadelphia  “Press”  with  the  fol¬ 
lowing  language : — 

The  tirade  that  trade  journals 
have  been  making  against  the  Na¬ 
tional  and  State  officials  and  their  ef¬ 
forts  to  improve  foodstuffs  should  be 
stopped.  It  does  not  cause  them  to 
lose  sleep  and  only  hurts  the  grocers, 
wholesale  and  retail,  because  it  gen¬ 
erates  a  feeling  of  unrest  and  sus¬ 
picion  and  people  do  not  buy  as 
freely  as  they  might.  The  opinions 
of  experts  have  been  printed  in  the 
trade  papers,  but  as  I  said  before, 
you  know  what  I  think  of  experts. 

The  “Grocery  World”  does  not 
know  whether  Dr.  Wiley  included 
this  journal  in  his  reference  to  crit¬ 
ical  trade  journals,  but  it  assumes 
that  he  did,  since  no  grocery  trade 
journal  has  critcised  the  Wiley  at¬ 
titudes  more  than  the  “Grocery 
World.”  There  is  really  only  one 
thing  to  say  in  answer,  and  that 
is  that  every  one  of  the  five  or  six 
reversals  which  the  three  secretaries 
have  recently  made  of  Dr.  Wiley’s 
policies  has  been  in_  exact  confor¬ 
mity  with  opinions  expressed  by  the 
“Grocery  World.” 

That  being  true,  and  it  is  absolute¬ 
ly  true,  the  “Grocery  World’s”  criti- 


The  decision  at  last  made  by  the 
Federal  Food  and  Drug  Board  giv¬ 
ing  the  use  of  ben- 
Th*  B*nzoatt  zoate  of  soda  a  le- 
Dccision.  gal  status  as  a 

preservative,  if  not 
used  in  excess  of  one-tenth  of  i 
per  cent.,  confirms  another  opinion 
which  the  “Grocery  World”  has 
again  and  again  expressed  since  the 
question  first  arose.  Sulphur  diox¬ 
ide  used  for  bleaching  molasses  and 
dried  fruits  is  also  permitted  to  be 
used  “in  ordinary  quantities.”  This 
gives  even  a  wider  latitude  than 
in  the  use  of  benzoate,  for  it  estab¬ 
lishes  the  user  as  the  judge,  with 
almost  infinite  discretion. 

Thus  are  Dr.  Wiley’s  cumbrous 
salt  and  steam  plant  theories 
brushed  aside  again. 

The  “Grocery  World”  has  per¬ 
sistently  expressed  the  opinion  that 
the  food  authorities  would  not,  and 
legally  could  not,  forbid  the  use  of 
these  substances  in  minute  quanti¬ 
ties,  for  the  reason  that  they  could 
not  be  shown  to  render  food  injur¬ 
ious  to  health.  The  writer  has  dis¬ 
cussed  this  phase  of  the  food  law 
with  many  chemists ;  he  has  not 
found  one  who  contended  other¬ 
wise.  And  for  this  reason  and  this 
reason  alone,  it  can  be  depended  on, 
the  present  decision  is  made.  Not 
to  do  the  trade  a  favor,  not  to  grant 
any  concession,  but  to  do  that  for 
which  there  was  no  legal  alterna¬ 
tive. 

For  the  present,  Dr.  Wiley’s  sun 
seems  to  be  in  the  descendant. 


The  “National  Tribune”  is  so 
pettish  over  the  fact  that  its  igno¬ 
rance  of  a  great 
The  Defease  of  National  d  i  s  h, 
Screppie,  scrapple,  has  been 
exposed  that  it 
cannot  let  the  discussion  drop.  Here 
is  what  it  says  in  its  last  issue : — 

The  editor  of  the  “Grocery  World” 
has  the  illogicalness  of  a  woman  or 
a  very  young  man.  If  this  scrapple 
habit  has  been  as  extensive  and  per¬ 
vading  as  he  represents  it  must  have 
been  formed  at  least  as  far  back  as 
war  times,  and  there  would  have  been 
some  manifestation  of  it  then.  If  it 
was  so  delicious  as  he  represents,  the 
Pennsylvania  boys  would  certainly 
have  had  some  of  it  sent  them  as  a 
pleasing  variant  of  our  steady  diet  of 
hardtack  and  ventral  parts  of  the 


Of  course,  the  attack  on  break¬ 
fast  foods  is  nonsensical,  for  what¬ 
ever  may  be  said  about  cereals  they 
could  never  create  dyspepsia. 

Here  we  have  one  of  the  most 
illuminating  revelations  of  what 
comes  from  not  eating  scrapple. 
The  editor  of  the  “National  Tri¬ 
bune  is  a  hopeless  antique,  still 
mooning  along  in  war  times,  loudly 
crying  that  because  he  didn’t  see 
any  scrapple  in  the  60s  it  couldn’t 
exist  now !  There  are  no  such 
points  of  view  among  scrapple  eat¬ 
ers. 


Here  is  a  dis- 

_ _  patch  from  Pitts- 

burg,  Pa.,  that  is 
worthy  of  note : — 

Pittsburg,  Feb.  28. — It’s  dangerous 
to  hug  the  butcher’s  boy  in  the 
presence  of  a  third  party.  Miram 
Casche,  aged  14  years,  was  before 
Judge  Ford,  in  Juvenile  Court  this 
afternoon,  charged  with  taking 
wearing  apparel  from  a  house  where 
she  was  employed,  which  did  not  be¬ 
long  to  her.  Judge  Ford  asked 
Miram  what  she  had  to  say  for  her¬ 
self.. 

“I’m  afraid  to  say  anything,”  she 
declared.  “You  see  it’s  this  way, 
Judge.  The  butcher’s  boy  is  a  fine- 
looking  young  fellow,  and  every  day 
when  he’d  come  to  our  house  the 
missus  would  take  him  in  and  hug  and 
kiss  him.  One  day  I  got  mad  at  the 
missus  and  told  her  husband  about 
it.  The  missus  was  so  mad  that  she 
declared  she  would  have  me  before 
you  within  a  week.  Well,  I’m  here, 
Judge.” 

Judge  Ford  questioned  the  girl  at 
length,  and  found  to  his  satisfaction 
that  she  was  telling  the  truth.  The 
woman  who  had  complained  against 
Miram  failed  to  put  in  an  appearance 
and  testify,  and  the  Court  dismissed 
her. 

And  yet  all  grocers  and  meat 
dealers  agree  that  the  supply  of 
clerks  by  no  means  equals  the  de¬ 
mand.  How  odd. 


The  Western  oleo  interests  have 
at  last  unearthed  a  butter  trust, 
and  are  setting  it 
up  to  knock  it 

Olto  Refornu.  ... 

down  in  their 
oleo  advertise¬ 
ments.  Here  is  a  sample  taken 
from  a  St.  Louis  paper : — 

It  is  a  strange  coincident  that  six 
months  ago  one  could  count  on  one 
hand  the  grocers  who  had  licenses 
to  sell  oleomargarine,  yet  to-day, 
there  are  over  a  hundred  retail  gro¬ 
cers  in  St.  Louis  and  a  good  num¬ 
ber  outside  of  the  city  who  are  not 
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cisms  not  only  become  legitimate, 
but  they  become  the  expression  of 
the  official  truth.  It  is  Dr.  Wiley 
who  has  created  the  unrest ;  not  the 
trade  journals. 


AMONG  THE  TRADE. 

The  Postum  Cereal  Co.  has 
transferred  its  Philadelphia  account 
from  H.  IT.  Stoop  to  Charles  C. 
Miller  &  Co. 

A  controversy  between  two  of 
the  largest  condensed  milk  packers 
has  reduced  the  price  of  several 
brands  of  condensed  milk  in  the 


local  market.  There  is  no  mar¬ 
ket  decline,  however,  milk  being 
very  scarce  and  some  packers  being 
almost  out  of  the  market. 

Rolled  oats  in  bulk  advanced  15 
cents  per  barrel  during  the  week. 
This  makes  the  present  large  way 
price,  barrels,  $6. 


Soap  Powder  Season  is  Here. 

Start  the  Spring  season  with  a  full 
line  of  Chas.  W.  Young  &  Co’s  soaps  and 
soap  powders.  This  firm’s  soap  powder 
is  the  best  powder  on  the  market;  it  is 
absolutely  pure,  white  and  will  not  harm 
either  the  hands  or  clothes.  The  box 
fronts  and  wrappers  are  redeemed  for 
gifts. 


q,  q.  q,  ,1,  it.  *  *  *  *  *  *  *  *  *  *  *  *  *  ****  *  *  *  *  *  ***********  ******* 

The  Merchant  Who  Starts 
Crooked. 

*  *  <■  *  *  *  *  *  'I'  *  *  *  *  *  *  *  *  *  *  *  *  *  *  *  *  *  *  ****  ****  *  *  *  *  *  *  *  *  ***** 
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Two  young  men  have  just  started 
in  the  wholesale  syrup  business  at 
12  Vine  street  under  auspices  which 
may  not  bring  them  the  success  they 
might  otherwise  deserve. 

There  is  much  in  starting  right, 

I  think. 

These  young  men  were  up  to 
to  the  time  of  starting  their  own 
business,  employees  of  the  Central 
Refinery,  248  North  Delaware 
avenue,  Philadelphia,  one  being  the 
shipping  clerk  and  the  other  sales¬ 
man.  Their  trade  name  is  the 
“Philadelphia  Refinery,”  and  their 
location  immediately  around  the 
corner  from  their  old  employers’. 

So  far,  so  good. 

The  partner  in  the  new  concern 
who  was  the  Central’s  shipping 
clerk  naturally  had  at  his  command 
a  list  of  all  the  Central  Refining 
Co’s  customers.  As  soon  as  the 
new  concern  started  in  business, 
these  customers  began  to  receive 
postals  like  the  following; — 

Dear  Sirs We  quote  table  syrup 
flavored  as  Apollo  Brand  at  28  cents. 

If  in  the  market  would  be  pleased  to 
hear  from  you. 

Yours  respectfully, 

Philadelphia  Refinery. 


“Apollo”  is  a  brand  long  used 
by  the  Central  Refinery  Co.  It  sells 
at  somewhat  more  than  28  cents. 

Now,  I  have  no  direct  evidence 
at  all  that  this  shipping  clerk  se¬ 
cretly  copied  the  lists  of  his  em¬ 
ployers’  customers  and  is  now  using 
them  to  dishonorably  work  up  busi¬ 
ness  for  himself.  Naturally,  the 
fact  that  he  had  access  to  them,  that 
the  persons  on  that  list  are  now  re¬ 


ceiving  his  postals  and  that  the  pos¬ 
tals  name  a  brand  which,  as  ship¬ 
ping  clerk  for  the  Central  Refin¬ 
ery,  he  knew  the  addressee  of  the 
postal  had  been  getting,  are  signifi¬ 
cant.  I  am  entitled  to  draw  a  con¬ 
clusion  from  these  facts  if  I  like. 

But  I  hope  for  the  sake  of  these 
young  men  themselves  that  they  are 
not  guilty  of  such  a  thing  as  this. 
Nobody  who  begins  business  on 
stolen  capital  can  ever  thoroughly 
succeed.  Providence  couldn’t  af- 
for.d  to  put  such  a  premium  on 
fraud. 

There  have  been  many  other  cases 
like  this  looks  to  be.  I  have  person¬ 
ally  known  of  several  where  an  em¬ 
ployee  actually  filled  a  pile  of  note 
books  with  the  secret  details  of  his 
employer’s  business  —  stolen  de¬ 
tails.  After  he  had  the  thing  pat 
he  resigned  and  began  on  his  own 
account. on  the  information  he  had 
filched. 

Call  such  a  man  a  thief  and  he 
would  probably  resent  it  in  the 
sincerest  indignation.  Yet  he  is  a 
thief,  and  a  mean  thief  at  that. 

There  is  no  excuse  for  the 
crooked  merchant,  naturally,  and 
yet  there  is  possibly  a  symptom  of 
extenuation  for  him  who  starts 
straight,  but  who  is  later  harassed 
by  competition  into  departing  from 
the  straight  line. 

But  there  is  neither  excuse  nor 
extenuation  for  the  business  man 
who  starts  crooked.  He  has  made 
a  deliberate  choice.  Very  likely  he 
will  be  crooked  all  his  life. 

E.  J.  B. 


All  polish,  there  is  no  clay  or  other 
adulterants  in 

DIXON’S 

POWDERED 

Stove  Polish 

We  are  making  the  new  Dixon  Pow¬ 
dered  Stove  Polish  just  as  if  the  most 
rigid  “pure  food”  law  had  been  applied 
to  it.  Notice  how  light  in  weight  a 
box  of  this  stove  polish  is  compared  to 
its  bulk— graphite,  the  actual  polish¬ 
ing  material  is  very  light  you  know. 

Write  our  Stove  Polish  Department 
for  profitable  points  about  above  polish. 

IOSEPH  DIXON  CRUCIDLE  CO, 

IERSEV  CITV,  I V.  I. 


GOOD 
TIME  TO 
PUSH 


A  GOOD  THING 

The  prices  of  foods  of  all  kinds  are  soaring  skyward. 
Your  customers  naturally  “squeal.” 

If  you  carry 

SHREDDED  WHEAT 
BISCUIT  and  TRISCUIT 

you  can  always  please  a  dissatisfied  cus¬ 
tomer.  Shredded  Wheat  contains  more  muscle-building, 
strength-giving  material  than  meat,  eggs  or  vegetables,  and 
is  always  the  same  price,  always  pure,  always  clean,  always 
wholesome.  It’s  a  good  time  to  push  it. 

THE  NATURAL  FOOD  COMPANY,  NIAGARA  FALLS,  N.Y. 
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The  New  York  Letter 


Treasury  Department  at  Odds  with  Federal  Food  Board. 
Arbitration  Upheld  in  Grocery  Differences.  Firms  Booked 
for  Food  Show.  Lenten  Grocery  Prospects.  Brooklyn 
Retailers  Declare  for  Quantity  Basis  of  Buying.  Small 
News  of  the  New  York  Trade. 


Special  correspondence  of  "Grocery  World.” 

New  York,  March  6,  1908. 

Much  interest  has  been  awakened, 
especially  among  wholesale  grocers 
and  importers,  by  an  order  received 
here  this  week  releasing  about  200 
consignments  of  various  food  prod¬ 
ucts  that  had  been  held  at  the  Cus¬ 
toms  House  on  the  orders  of  the 
Pure  Food  Bureau  of  the  Depart¬ 
ment  of  Agriculture.  The  order  of 
release  came  from  the  Treasury 
Department  at  Washington  and  this 
has  led  to  the  report  that  after  this 
the  Food  Bureau’s  authority  in 
these  matters  will  not  be  so  great  as 
heretofore.  Until  this  order  came, 
the  customs  officials  were  guided 
entirely  by  the  directions  received 
from  the  Food  Bureau  as  to  holding 
or  releasing  shipments  of  food), 
about  which  questions  were  raised 
under  the  Food  and  Drug  Law. 

The  report  is  that  the  Treasury 
Department  will  no  longer  extend 
this  degree  of  courtesy  to  the  other 
department  and  that  when  there  is 
no  question  as  to  the  quality  of  the 
food,  then  the  customs  officers  may 
decide  as  to  holding  consignments. 

In  the  200  or  so  instances  in 
which  releases  were  ordered,  the 
questions  were  chiefly  as  to  whether 
or  not  the  labels  conformed  to  the 
provisions  of  the  law.  Quite  com¬ 
monly,  it  is  said,  the  variation 
from  the  law  was  technical  and  not 
likely  to  lead  to  deception. 

Another  question  was  as  to 
bottles  of  olive  oil  and  wines  which 
were  labeled  quarts  and  pints,  al¬ 
though  the  quantity  was  actually 
less  than  those  standards. 

In  all  the  cases  the  importers  were 
willing  to  relabel  the  imports  in  any 
manner  that  would  be  agreeable  to 
the  officials,  but  the  importers  ob¬ 
jected  to  reshipping  the  food  back 
to  Europe  to  get  new  labels.  The 
Food  Bureau  has  been  ordering,  as 
a  rule,  the  return  of  such  food  to 
the  European  shippers.  The  reason 
given  is  that  otherwise  there  is  a 
premium  on  incorrect  and  decep¬ 
tive  labels,  since  shippers  are  will¬ 
ing  to  assume  the  risk  of  detec¬ 
tion,  if  the  only  penalty  is  the  plac¬ 
ing  of  correct  labels  on  the  goods 


in  this  country.  As  only  a  portion 
of  the  cans  or  bottles  or  other  pack¬ 
ages  can  be  examined,  it  is  argued, 
those  shippers  who  are  inclined  to 
evade  the  law  could  often  get  a 
large  part  of  their  shipments 
through  the  lines  without  detec¬ 
tion,  and  as  to  the  rest,  the  placing 
of  new  labels  would  be  an  easy  task. 

The  return  of  the  imports  was, 
therefore,  looked  upon  as  a  real 
penalty,  but  the  present  order  of  the 
Treasury  Department  makes  a 
change  in  this  policy.  Collector 
Fowler  says  that  the  order  is  spe¬ 
cific  as  to  certain  shipments  and 
is  not  a  general  order.  Yet  some  of 
the  wholesalers  think  that  it  will 
be  followed  by  similar  orders  in 
other  cases  and  that  as  a  result, 
shipments  and  deliveries  will  be 
facilitated  and  much  vexatious  de¬ 
lays  of  the  past  will  be  eliminated. 

As  nobody,  not  even  any  of  the 
importers  who  have  been  asking  for 
a  more  lenient  administration  of  the 
law,  openly  favors  anything  in  the 
way  of  actual  deception  of  the  pub¬ 
lic,  the  question  is  as  to  what  is 
likely  to  deceive  the  public.  If  the 
officials  are  of  different  opinions  as 
to  what  should  be  done,  it  may  also 
be  said  that  the  men  in  the  trade  are 
also  divided  in  opinion.  Some  say 
that  the  most  stringent  regulations 
should  be  enforced  so  that  loose 
methods  may  not  again  creep  into 
the  food  business. 

While  the  importers  say  that  the 
question  as  to  the  quantity  of  oil, 
wine  or  liquor  in  bottles  is  absurd, 
because  everybody  knows  that  full 
quarts  or  pints  are  not  intended  by 
the  use  of  such  words,  others  feel 
differently.  Some  retail  grocers  are 
making  a  feature  of  selling  quart 
and  pint  bottles  that  have  the  full 
quantity  and  making  plain  this  dis¬ 
tinction  to  customers,  who  other¬ 
wise  might  not  think  about  it. 

*  *  * 

Arbitration  as  a  method  of  set¬ 
tling  trade  differences  was  sus¬ 
tained  by  the  special  term  of  the 
Supreme  Court  in  a  decision  handed 
down  this  week  in  favor  of  William 
Hills,  Jr.,  the  importer  of  this  city, 
against  the  Diehm-Fansler  Gro¬ 


cery  Co.,  East  St.  Louis.  The  con¬ 
troversy  was  over  a  transaction  in 
raisins  and  dates  sold  to  the  gro¬ 
cers  last  August.  It  was  claimed  by 
the  grocers  that  some  of  the  stock 
was  not  up  to  samples  and  that  Mr. 
Hills  failed  to  keep  his  agreement, 
because  the  dates  were  placed  in  a 
warehouse,  but  not  in  cold  storage. 
The  issue  was  first  submitted  to 
arbitrators  in  accordance  with  the 
rules  of  the  Dried  Fruit  Associa¬ 
tion  of  New  York,  and  the  deci¬ 
sion  was  against  the  grocers  on  both 
the  points  which  they  raised.  The 
East  St.  Louis  company  then  tried 
to  prevent  the  decision  of  the  ar¬ 
bitrators  from  being  confirmed  by 
the  court,  but  this  has  now  been 
done.  It  is  possible  that  there  will 
an  appeal. 

*  *  * 

A  partial  list  of  the  exhibitors 
who  have  taken  space  in  the  Pure 
Food  Exposition  to  open  here 
March  26th,  follows;  B.  T.  Babbitt, 
Walter  Baker  &  Co.,  Borden’s  Con¬ 
densed  Milk  Co.,  Consumers’  Bis¬ 
cuit  and  Manufacturing  Co.,  The 
Fleischman  Co.,  Clysmic  Water 
Co.,  Friehofer  Vienna  Bakery,  B. 
Fischer  &  Co.,  Charles  Gulden,  H. 
J.  Heinz  Co.,  Franklin  Mills  Co., 
Joseph  Dixon  Crucible  Co.,  Hun- 
toon  Water  Co.,  Great  Western  Ce¬ 
real  Co.,  Italian-Swiss  Colony  Co., 


Kirkman  &  Co.,  Millen’s  Grape 
Juice,  C.  F.  Mueller  Co.,  Falcon 
Packing  Co.,  Wm.  G.  Moehring 
Co.,  New  York  City  Milling  Co., 
Natural  Food  Co.,  Popper  Grey  & 
Co.,  E.  C.  Rich,  G.  B.  Seely’s  Son, 
Quaker  Oats  Co.,  Rohe  Bros.,  Hy. 
A.  Saddler  Co.,  Stollwerk’s  Cocoa, 
Studebacker  Co.,  Steel  Drake  Bak¬ 
ery  Co.,  Washburn-Crosby  Co.,  A. 
Van  Praag. 

The  New  York  Retail  Grocers’ 
Union  devoted  its  meeting  Monday 
night  to  the  arrangements  for  the 
coming  exhibit  and  for  the  annual 
banquet  and  reception  to  be  given 
next  Wednesday  evening  in  Vienna 
Hall. 

*  *  * 

Some  of  the  retailers  have  noted 
lately  that  the  jobbers  are  getting 
more  insistent  in  getting  ten-day 
payments.  This  is  said  to  be  not 
altogether  due  to  the  financial  con¬ 
ditions.  It  is  complained  that  gro¬ 
cers  who  are  members  of  buying 
exchanges  are  prompt  to  meet  the 
bills  of  the  exchange,  but  take  their 
time  about  paying  the  jobber.  So 
it  is  suspected  that  the  jobber  is  try¬ 
ing  to  even  things  up  with  the  mem¬ 
bers  of  the  exchange,  although  he 
may  be  as  liberal  as  ever  with  those 
who  give  him  their  entire  trade. 
Retailers  think  that  this  policy  will 
not  tend  to  draw  any  of  their  num- 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXXII.— Plans  Without  Executors. 

The  man  who  can  plan,  but  not 
execute,  needs  a  partner. 

Many  men  have  the  ability  to 
plan  things  so  they  can  be  carried 
through  to  success,  but  cannot 
themselves  follow  out  the  plans  and 
make  the  right  kind  of  an  ending. 
Such  men  sometimes  class  them¬ 
selves  as  failures,  when  in  reality 
they  should  make  a  great  success  if 
they  could  start  out  by  first  finding 
a  partner  who  had  plenty  of  execu¬ 
tive  ability.  The  two  are  then  in  a 
position  to  work  to  advantage,  one 
plan  and  the  other  execute,  each 
carrying  on  his  own  part  of  the 
business  at  hand,  and  there  is  no 
conflict  if  each  knows  his  limita¬ 
tions. 

There  are  plenty  of  men  who 
have  their  abilities  limited  in  cer¬ 
tain  directions,  and  the  first  task 
is  for  them  to  discover  their  own 
limitations.  After  this  is  once 
accomplished,  the  next  step  is  forj 


each  to  find  the  man'  who  has  the 
qualities  lacking  in  his  own  makeup, 
and  be  sure  that  that  man  has  also 
found  out  his  own  limitations,  for 
there  is  no  more  dangerous  partner 
than  he  who  has  limitations  of  abil¬ 
ity  and  does  not  realize  it. 

Most  men  are  better  adapted  to 
the  management  of  some  particular 
part  of  a  business" than  to  the  entire 
management,  and  such  men  would 
make  their  greatest  success  in  a 
business  which  was  large  enough, 
so  their  entire  time  and  attention 
could  be  given  to  the  part  they 
fitted  best.  Circumstances  often 
prevent  men  from  fitting  in  the 
right  notch  in  their  own  business, 
such  as  lack  of  capital,  inability  to 
find  other  men  to  fit  in  the  other 
notches,  etc.,  and  in  such  cases  they 
would  often  prove  much  more  of  a 
success  to  themselves  if  they  took 
the  right  kind  of  a  position  with 
another  house  than  to  try  a  business 
of  their  own.  F.  A.  P. 
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ber  away  from  the  exchanges, 
and,  in  fact,  it  is  predicted  that  the 
effect  will  be  of  the  opposite  char¬ 
acter. 

*  H=  * 

With  the  opening  of  Lent,  the 
retail  grocers  report  fully  the  usual 
increased  trade  in  various  lines 
that  are  in  special  call  at  this  sea 
son.  If  some  see  the  change  more 
particularly  than  others,  this  result 
may  be  ascribed  to  better  prepa¬ 
rations  and  a  more  attractive  dis¬ 
play  of  the  desirable  kinds  of  food. 
That  is  the  explanation  given  to 
your  correspondent  by  one  of  the 
veterans  in  the  business,  who  said 
that  he  never  fails  to  rearrange  his 
stock  well  before  the  opening  of 
Lent,  so  as  to  show  his  customers 
that  he  is  prepared  to  serve  them 

*  *  * 

At  the  last  meeting  of  the  Brook 
lyn  Retail  Grocers’  Association 
there  was  a  general  discussion  of 
the  efforts  of  jobbers  to  stop  man 
ufacturers  from  selling  to  retailers 
Several  of  the  most  prominent 
members  spoke  in  favor  of  the 
quantity  plan,  under  which  the  man 
ufacturer  will  sell  in  the  prescribed 
quantities  and  at  the  prices  laid 
down  to  anybody  who  has  the 
money,  whether  jobber,  buying  ex¬ 
change,  chain  store  or  individual 
retailer. 

*  *  * 

A  petition  in  bankruptcy  was 
filed  Wednesday  against  the  W.  H. 
Hart  Co.,  wholesale  apple  dealers 
at  Poughkeepsie,  and  a  receiver  was 
appointed  with  authority  to  carry 
on  the  business  temporarily.  It  is 
said  that  the  company  bought 
$150,000  worth  of  apples  last  year 
and  was  shipping  them  at  the  rate 
of  several  thousand  barrels  a  week, 
when  the  slump  came  in  October 
and  prices  fell.  The  apples,  kept 
in  storage  since  in  this  city  and  in 
Southampton,  England,  are  now  be¬ 
ing  sold. 

On  the  petition  of  creditors,  filed 
Tuesday,  the  bankruptcy  court  ap¬ 
pointed  a  receiver  for  the  Mar 
quise  Chocolate  Co.,  manufacturers 
of  chocolates  and  candies  at  85 
Ninth  avenue.  The  company  was 
incorporated  a  year  ago  with  an 
authorized  capital  stock  of  $100, 
000  and  its  present  assets  are  es 
timated  at  $20,000,  comprising  mer¬ 
chandise,  machinery  and  accounts. 

A  petition  in  bankruptcy  which 
was  filed  last  December  against 
Samuel  Parrish,  a  retail  grocer  at 
850  East  One  hundred  and  fifty- 
sixth  street,  was  this  week  dis 
missed  by  the  courts. 


Among  new  corporations  filing 
certificates  in  the  last  week  were  the 
following : — 

R.  J.  Smith  &  Nessele  Co.,  to 
deal  in  food  products;  authorized 
capital,  $50,000;  incorporators,  C. 
E.  Nessele,  New  York;  J.  R.  and 
J.  S.  Smith,  Tenafly,  N.  J.;  C.  O. 
Niles,  Westfield,  N.  J. 

New  Jersey  Flour  Co.,  Passaic, 
N.  J. ;  to  make  flour  and  bakers’ 
supplies ;  $50,000 ;  L.  F.  and  M.  G. 
Orbe,  Passaic;  E.  Baumann,  Lake- 
view. 

The  Malto-Hop  Co.,  Newark, 
N.  J. ;  to  make  non-alcoholic  bev¬ 
erages ;  $100,000;  D.  M.  Crabb,  C. 
E.  Tobin  and  G.  S.  Voorhees. 

Fish  &  Lennox,  Newark;  butter, 
eggs  and  cheese ;  $50,000 ;  N . 

D.  B.  and  C.  B.  Fish  and  W.  Len¬ 


nox. 


Fred.  A.  McGill. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  October  15,  1907: — 
867,963.  Resin  soap.  Ernst  Fischer, 
Dresden,  Germany,  assignor  to  The 
Arabol  Mfg.  Co.,  New  York,  N.  Y. 

867,970.  Apple  corer.  Ellen  C.  Hed- 
borg,  Minneapolis,  Minn. 

868,010.  Candy  working  machine.  F. 
H.  Richards,  Hartford,  Conn. 

868,078.  Enameled  ware.  W.  A.  Dun¬ 
lap,  Pittsburg,  Pa. 

868,121.  Baking  pan.  C.  E.  Pierce, 
Cambridge,  Mass. 

868,124.  Egg  beater.  C.  L.  Raymond, 
Binghamton,  N.  Y.  _ 

868,290.  Seeding  machine.  B.  H.  Paul, 
Fresno,  Cal. 

868,312.  Bake  pan.  Margaret  A.  Wil¬ 
cox,  Chicago,  Ill. 

868,342.  Butter  cutter.  A.  C.  Hum¬ 
mer,  Seattle,  Wash. 

TRADE-MARKS 
which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  flour  and  cereal  breakfast  food. 
Shannon  &  Mott  Co.,  Des  Moines,  Iowa. 
The  word  “Falcon”  and  a  representation 
of  a  falcon  perched  on  a  hand. 

For  nutritive  compounds  made  from  or 
containing  albumen.  Tropon  Gesell- 
schaft  mit  beschrankter  Haftung,  Mul- 
heim-on-the-Rhine,  Germany.  The  word 
“Tropon.”  Also  a  geometrical  figure 
showing  an  oblong  with  a  trefoil  forma¬ 
tion  at  its  centre. 

For  flour.  Washburn  Crosby  Co., 
Minneapolis,  Minn.  The  words  “Crock¬ 
er’s  Best.” 

For  candies.  Adams  Argood  Choco¬ 
late  Co.,  Philadelphia,  Pa.  The  words 
“Parisian  Dinnerettes.”  Also  a  repre¬ 
sentation  of  a  shield  flanked  by  squirrels 
and  surmounted  by  a  crown  and  a  lion. 

For  wheat  breakfast  foods.  The  Port¬ 
land  Flouring  Mills  Co.,  Portland,  Ore. 
The  words  “Olympic  Wheat  Hearts.” 

For  flour.  Globe  Milling  Co.,  Lock- 
port,  N.  Y.  The  word  “Sphinx”  and  a 
representation  of  the  Sphinx.  Also  the 
word  “Swastika”  and  a  representation  of 
a  swastika. 

For  cereal  breakfast  foods.  A.  M. 
Pereyra,  San  Francisco,  Cal.  The  word 
“Pinole”  and  a  representation  of  a 
donkey  carrying  loaded  baskets  and  a 
man  in  Spanish  costume  beside  the 
donkey. 

For  spices.  The  C.  S.  Morey  Mer¬ 
cantile  Co.,  Denver,  Col.  The  word 
“Cabinet.” 


If  you  say  so,  it’s 

all  ri 


'  arwiiH&T 

TOMATO  SAUCE*, 


THE  T.  A.  SNIDER 
PRESERVE 
COMPANY 
CINCINNATI,  OHIO. 


WE  believe  grocers  have 
more  influence  with 
their  customers  than  any 
manufacturer  could  possibly 
have  through  advertising,  no 
matter  how  good  it  might  be. 
We  advertise  Snider’s  Pork 
and  Beans  with  Tomato 
Sauce  extensively,  in  most  of 
the  big  national  mediums,  to 
help  the.  demand  for  this 
product,  but  we  particularly 
want  the  grocer  to  know  how 
good  it  is— because  we  are 
certain  if  he  does,  that  no 
matter  WHOSE  Pork  and 
Beans  his  customers  ask  for, 
he  will  tell  them  to  take 

SNIDERS 

because  he  will  want  them 
to  be  grateful  to  him — 
AND  THEY  WILL. 


TIN 


CANS 


“Knobby”  Canisters  I 

Page  104 

These  are  stock  designs.  Retail  dealers 
could  use  these  for  “Special  Sale  packages 
instead  of  using  paper  bags.  If  the  house¬ 
furnishing  stores  sell  them  empty ,  the  dealer 
should  be  able  to  do  so  filled  with  delicacies, 
tea,  coffee  or  spices,  etc. 


AMERICAN  CAN  COMPANY 


PAILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 
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When  Vou  Sell  gl 

211  GARDEN  BARROW 

You  sell  the  Best  Garden  Barrow  in 
the  market.  Made  expressly  for  us. 

If  you  will  send  us  an  order  for  one 
or  more  you  will  be  convinced  that  we 
are  stating  the  exact  truth. 

JAMES  M.  VANCE  &  CO. 

Jobbers  in  Hardware 

211  and  213  Market  St.,  Philadelphia 


THEY  WILL  WALK  BLOCKS  OUT  OF  THEIR 
WAY  TO  GET  THEM 


When  a  woman  gets  hold  of 
a  broom  that  lasts  two  or  three 
times  as  long  as  the  ones  she 
has  been  buying,  she  will  walk 
blocks  out  other  way 
to  get  that  kind  of  a 
broom  again. 


We  are  making 
this  kind  of  brooms 
only.  Try  a  dozen, 
tell  your  trade  that 
they  are  the  finest 


ever  put  on  the  market  and 
CHIPMAN  BROOMS  will 
keep  people  coming  to  your 
store  regularly,  if  nothing 
else  will.  Jj*  2 . 2  5 
per  doz.  is  our  price 
for  a  broom  that  re¬ 
tails  for  25c.,  and 
any  one  of  your  cus¬ 
tomers  will  pay  30c. 
for  them  and  be  sat¬ 
isfied. 


Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


“  If  I  go  into  the  class-room  to  demonstrate  the  action  of  a 
stimulant  and  tonic  food-beverage,  I  use  Blooker’s  Cocoa;  I 
cannot  afford  to  employ  any  other.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St,  New  York 

In  stock  by  H.  KELLOGG  k  SONS,  19  South  Front  Street,  Philadelphia,  Penna. 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  has  been  fairly 
active  during  the  past  week,  con 
sidering  the  usual  limitations  of  the 
season.  The  line  is  about  steady 
and  unchanged,  low  grades  still  be¬ 
ing  in  light  supply  and  firm  in  price. 

Coffee. 

Following  the  liquidation  of 
March  options,  the  market  for  Bra¬ 
zil  options  has  remained  at  a  prac¬ 
tical  standstill  during  the  past  week. 
The  speculative  contingent  has  ap 
parently  reached  the  point  where 
it  will  neither  buy  nor  sell,  fearing 
the  enormous  syndicate  holdings 
which  hang  over  the  market  like 
a  cloud.  The  better  grades  of  San¬ 
tos  continue  scarce  and  tend  higher. 
The  assortment  is  very  poor.  The 
demand  for  spot  Rio  and  Santos 
cofifee  is  from  hand  to  mouth  and 
at  unchanged  prices.  Java  and 
Mocha  are  steady.  Milds,  partic¬ 
ularly  Bogotas,  are  very  firm  and 
would  advance  were  the  financial 
situation  different. 


Bouillon 

Capsules 


SEE  THEM  MELT! 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 
Good  goods  and  r  good  profit. 

ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92 


Reade  street 

N  EW  YORK  f 


This  is  a  picture  of  the  finest  macaroni  ever  made.  If  you 
have  a  customer  who  asks  you  for  Imported  Macaroni  tell  her 
“W.OODCOCK”  is  better,  and  you  will  make  a  steady  customer 
for  it  besides  a  splendid  profit  for  yourself.  Our  factory  is  one 
of  the  show  places  of  Rochester,  becairse  of  its  perfect  sanitary 
conditions. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


Sugar. 

The  sugar  market  is  unchanged 
for  the  week.  Raws,  however,  are 
firmer  and  the  general  outlook  is 
strong.  Reports  from  Porto  Rico 
indicate  a  reduction  of  15  per  cent, 
in  the  production  and  it  is  also  es 
tablished  that  the  Java  crop  will 
also  be  10  per  cent,  smaller  than 
ast  year.  Refined  sugar  shows 
no  change  for  the  week,  ex 
cept  the  fact  that  the  Federal 
las  advanced  10  points  more, 
making  its  price  nominally  10 
points  above  other  refineries.  This 
condition  has  practically  never 
existed  before;  the  Federal  is 
usually  below  its  competitors,  but 
it  seems  to  be  managed  in  such  an 
erratic  fashion  that  its  movements 
are  hard  to  forecast.  Though  10 
points  higher,  the  Federal  will  still 
sell  at  its  competitor’s  prices.  On 
Friday  the  refined  market  advanced 
10  points. 

Syrup  and  Molasses. 

The  glucose  market  is  unchanged. 
Compound  syrup  is  in  fair  demand 
at  unchanged  prices.  Sugar  syrup 
is  selling  very  fairly,  particularly 
for  export.  Prices  on  some  grades 
have  advanced.  Molasses  is  un¬ 
changed  and  in  fair  demand.  High 
grades  are  firm. 

Canned  Goods. 

Tomatoes  are  unchanged,  both 
spot  and  futures.  The  spot  market 
still  feels  a  little  weak,  but  no  fur- 
1  tlTer  change  has  occurred  in  price. 


The  demand  is  very  fair.  Corn  is 
unchanged,  a  moderate  business  be¬ 
ing  done  in  both  spot  and  future. 
Several  packers  named  a  price  of 
go  cents  on  Maine  corn  during  the 
week,  this  being  5  cents  above  last 
year.  Peas  are  unchanged.  Spot 
goods  are  dull.  Futures  could  still 
he  sold,  hut  there  is  trouble  getting 
packers  to  confirm  new  orders,  par¬ 
ticularly  on  cheaper  grades,  which 
have  been  in  particularly  large  de¬ 
mand.  Peaches  are  unchanged  and 
dull.  Apples  are  weaker.  There 
have  been  sales  of  New  York  State 
gallons  at  $2.50,  and  of  Maine 
brands  at  $1.95.  The  market  is  un¬ 
deniably  weak.  The  Baltimore 
small  line  is  unchanged  and  dull. 
California  canned  goods  are  quiet. 

Dried  Fruits. 

Prunes  are  unchanged  in  price 
and  in  good  demand.  Jobbers  are 
putting  out  a  good  many  on  to¬ 
day’s  prices.  Peaches  are  selling 
well  at  the  reduced  prices.  Some 
grades  have  dropped  as  much  as 
5  cents  per  pound.  Apricots  are 
very,  scarce  and  for  the  present  oc¬ 
cupy  an  unimportant  place.  Cur¬ 
rants  are  quiet.  Raisins  seem  to 
have  become  completely  demoral¬ 
ized.  Some  hank  holdings  of  choice 
seeded  have  been  unloaded  on  the 
local  market  this  week  at  a  price 
which  has  enabled  jobbers  to  offer 
them  to  the  retail  trade  at  cents. 
Apples  are  weak  and  declined,  de¬ 
mand  light.  Dates  are  active  at 
unchanged  prices.  Figs  and  citron 
quiet. 

Beans  and  Peas. 

Imported  pea  beans  are  playing 
havoc  with  the  market  for  domestic 
beans.  The  latter  can  hardly  be 
obtained  below  $2.40  to  $2.45, 
while  foreign  beans  are  freely  of¬ 
fered  at  $2.15  to  $2.20.  Marrows 
average  $2.20  and  are  in  fair  de¬ 
mand.  California  limas  are  un¬ 
changed.  Split  peas  are  unchanged 
in  every  grade  and  firm.  There  is 
great  scarcity  of  raw  material  and 
even  higher  prices  are  not  unlikely. 


Eggs. 

The  egg  market  remains  about 
the  same  as  a  week  ago.  The  re¬ 
ceipts  of  fresh  eggs  show  an  in¬ 
crease  and  the  demand  also.  The 
price  for  the  coming  few  weeks  will 
depend  wholly  on  the  weather. 

Cheese. 

The  cheese  market  remains  sta¬ 
tionary.  The  consumptive  demand 
is  normal  and  stocks  in  storage  are 
|  lighter  than  usual  at  this  season. 
No  material  change  is  looked  for 
during  the  coming  week. 
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’  Window-Dressing  Articles  Wanted 

For  several  months  the  “Grocery  M^orld  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried! 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original— in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


C 


<( 


Skipper 
Sardines. 

THEV’U.  SUIT  YOU  TO  A  TEA 


There’s  a  Difference. 


Here’s  the  Difference. 


Butter. 

The  receipts  of  fresh  butter  have 
shown  an  increase  during  the  week. 
There  has  been  a  lighter  demand  at 
the  same  time  for  everything  in 
the  butter  line  and  the  inevitable 
result  was  a  decline  of  i  cent  per 
pound,  both  in  tubs  and  prints  of 
all  grades.  The  future  price  de¬ 
pends  on  the  consumptive  demand 
entirely.  There  is  not  likely  to  be 
any  further  increase  in  the  make 
for  some  time.  Storage  stocks  are 
decreasing  very  satisfactorily,  but 
if  there  is  any  change  it  will  likely 
be  a  slight  decline. 

Provisions. 

The  market  for  smoked  meats  is 
in  about  the  condition  of  a  week 
ago.  The  consumptive  demand  is 
about  normal  and  the  stocks  are 
very  large.  Both  pure  and  com¬ 
pound  lard  have  declined  y$  cent, 
owing  to  large  stocks  and  light  de¬ 
mand.  There  is  some  buying  at  the 
revised  price,  and  it  is  not  thought 
that  the  market  will  go  lower  at 
present.  Barrel  pork,  canned  meats 
and  dried  beef  are  unchanged  and 
steady.  The  demand  is  good  for 
the  season. 

Produce. 

Ohio  globe  onions,  80  to  85  cents 
per  bushel;  York  State,  70  to  80 
cents  per  bushel ;  white  Texas,  $1 
to  $1.15  per  bushel  crate;  Spanish. 
$1.50  per  bushel  crate,  demand 
good;  Pennsylvania  potatoes,  85  to 
90  cents  per  bushel ;  York  State, 
75  to  80  cents  per  bushel,  demand 
fair;  sweet  potatoes,  primes,  $1.25 
per  basket;  culls,  50  to  60  cents 
per  basket,  demand  fair  to  good; 
carrots,  40  cents  per  basket,  demand 
fair  to  good;  yellow  turnips,  35  to 
40  cents  per  basket;  white,  20  to 
25  cents  per  basket,  demand  fair ; 


Western  horseradish,  $5  to  $6  per  | 
barrel ;  domestic,  $3  to  $4  per  bar¬ 
rel,  demand  fair ;  Danish  cabbage, 
$7  to  $9  per  ton ;  Savoy,  $1  to  $1.25 
per  barrel,  demand  fair;  beets,  $1.25 
per  barrel,  demand  fair;  parsnips,  I 
$1.25  to  $1.50  per  barrel,  demand 
fair  ;  oyster  plants,  $3.50  to  $4  per 
barrel,  demand  good ;  parsley,  $3 1 
per  100,  demand  good;  watercress, 
$2  to  $2.50  per  bushel,  demand 


There  is  much  difference  in 
the  quality  of  Sardines  and 

_  the  preparation  of  same  prior 

to  the  sealing  of  the  tins  as  there  is  in  ham  or  bacon  properly  and  im¬ 
properly  cured. 

“Skipper”  Sardines  must 
be  alive  when  taken  out  of 

_  the  water.  Fish  which  are 

dead  when  taken  from  the  water  are  not  fit  to  eat,  yet  tons  are  canned 
every  year. 

“Skipper”  Sardines  are  scientifically  cured  under  the  most  com¬ 
plete  sanitary  conditions.  If  this  were  true  of  all  Sardines  we  would 
not  have  so  much  to  say  about  quality. 

“Skipper”  Sardines  are  all  autumn  caught.  Spring-caught  fish 
are  not  fit  to  eat,  still  tons  of  spring-caught  fish  are  canned  every  year 
and  consumed  by  the  unsuspecting  public. 

“Skipper”  Sardines  are  not  only  packed  in  pure  Olive  Oil;  but 
the  oil  is  first  grade.  This  cannot  be  said  of  the  oil  in  which  many 
other  brands  of  Sardines  are  packed. 

Until  you  have  tried  “  Skipper”  Sardines  you  will  never  be  able 
to  say  you  have  tried  the  best. 

ANGUS  WATSON  6?  CO.,  Canned  Fi»h  Specialist* 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 

Branch  of  ANQUS  WATSON  &  CO.,  Nawcastle-upon-Tyne,  England 


good. 


Green  Fruit. 

Apples,  Baldwins,  $2  to  $3.5° 
per  barrel;  Greenings,  $2.50  to 
$3.50  per  barrel ;  Hulbersons,  $3 
to  $3.50  per  barrel ;  Spy,  $3  to 
$3.5°  per  barrel;  Spitz,  $3  to  $3.50 
per  barrel;  Kings,  $3  to  $4  per 
barrel ;  Russets,  $2.50  to  $3.50  per 
barrel,  demand  fair ;  bananas, 
Jumbo,  $1.65  to  $2.25  per  bunch; 
firsts,  $1.45  to  $1.75  per  bunch; 
8-hands,  $1  to  $1.25  per  bunch;  7 
hands,  65  to  85  cents  per  bunch; 
6-hands,  40  to  60  cents  per  bunch, 
demand  poor;  grapefruit,  $3  to  $5 
per  box,  demand  fair ;  California 
oranges,  $2.25  to  $2.50  per  box, 
demand  fair;  pineapples,  $3.50  to 
$4  per  box,  demand  good ;  lemons, 
$2.50  to  $3  per  box,  demand  fair; 
tangerines,  $5  to  $5.50  per  strap, 
scarce  and  in  good  demand. 

Nuts. 

Almonds,  17  to  T8  cents  per 
pound;  Brazil,  10  cents  per 

pound;  filberts,  10*4  cents  per 

pound ;  pecans,  cents  per 

pound ;  walnuts,  1 2j4  to  14  cents 

per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor;  peanuts, 
choice,  green,  4  cents  per  pon.-d; 
fancy,  5  cents  per  pound;  jumbo, 
6j4  cents  per  pound ;  roasted, 
choice,  $1  per  bushel ;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 
Baltimore  Canned  Goods. 

No.  1. 

Developments  in  the  canned 
goods  market  here  were  of  an  un¬ 
important  character  during  this 
week,  two  lines  of  goods  furnishing 
probably  75  per  cent,  of  the  busi¬ 
ness  done,  namely,  tomatoes  and 
cove  oysters.  The  market  for  to¬ 
matoes  opened  dull  on  Monday, 
quite  dull,  but  a  fair  demand  for 
them  began  in  the  middle  of  the 
week  and  continued  until  the  close 
of  business.  The  buying  orders 
came  from  several  markets  that 
have  not  bought  any  of  that  article 
here  recently,  and  that  is  the  en¬ 
couraging  feature  in  the  situation. 
The  prices  have  not  stiffened  up  as 
yet,  and  the  market  is  rather  in 
buyers’  favor.  The  beginning  of 
the  buying  for  the  spring  and  early 
summer  trade  will  be  the  signal  for 
an  upward  turn  in  the  market,  from 
the  viewpoint  of  the  seller.  Some 
inquiry  for  future  tomatoes  during 
the  week  led  to  anticipations  of 
activity  in  that  direction,  but  it  did 
not  materialize,  and  both  sellers 
and  buyers  continue  to  pursue  a 
waiting  policy. 

The  activity  in  cove  oysters  dur 
ing  the  last  three  weeks  has  been 
sufficient  to  absorb  the  offerings  of 
them  at  the  low  prices,  and  now 
there  is  a  strong  upward  tendency, 
not  so  much  because  of  any  actual 
scarcity,  but  because  keen  competi¬ 


tion  in  January  had  forced  prices 
to  a  point  that  showed  the  canner 
no  profit,  if  not  an  actual  loss.  The 
outlook  is  for  a  light  spring  pack. 

In  other  lines  of  goods  the  de¬ 
mand  was  of  the  same  character  as 
prevailed  all  month,  namely,  only 
for  such  goods  as  were  actually 
needed,  and  then  only  for  small 
quantities.  While  the  holders  of 
the  goods  profess  a  willingness  to 
wait  for  business  to  revive,  yet  some 
sellers  show  a  disposition  to  enter¬ 
tain  offers  close  to  their  asking 
prices,  and  now  may  be  the  oppor¬ 
tunity  to  anticipate  your  spring 
wants. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

We  are  having  a  better  demand 
for  spot  tomatoes,  though  the  mar¬ 
ket  is  without  any  changes.  Sev¬ 
enty-seven  and  a  half  cents  per 
dozen  seems  to  be  the  bottom  price 
for  good  goods. 

There  is  some  inquiry  for  future 
tomatoes,  but  no  change  to  report, 
and  there  is  very  little  business  be¬ 
ing  done. 

We  note  quite  a  fair  inquiry  for 
standard  Maine  style  sugar  corn  at  a 
low  price.  While  there  is  not  very 
much  business  being  put  through, 
yet  there  is  a  sign  of  more  interest 
in  this  line.  The  inquiries  certainly 
indicate  that  buyers  are  beginning 
to  need  this  line  and  it  is  fair  to 
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suppose  that  some  business  will 
soon  be  in  sight. 

Oysters. — Trade  is  not  active, 
though  there  is  some  inquiry  and 
the  situation  from  the  packers’ 
standpoint  is  in  excellent  shape. 
There  has  practically  been  no  pack¬ 
ing  done  in  Baltimore  in  February. 
In  spite  of  the  fact  that  the  weather 
conditions  have  moderated  consid¬ 
erably,  the  very  cold  weather,  how¬ 
ever,  which  we  had  two  or  three 
weeks  ago  was  such  a  sharp  blow 
to  the  catching  of  oysters  that  as 
yet  there  has  not  been  any  material 
sign  of  improvement,  as  far  as  the 
receipts  of  raw  stock  in  Baltimore 
are  concerned. 

Dredging  stops  March  15th;  the 
oyster  season  nominally  continues 
until  the  middle  of  April  or  the  first 
of  May,  but  after  March  15th 
the  stock  available  for  packers,  un¬ 
der  the  most  favorable  circum¬ 
stances,  is  bound  to  be  light,  as 
they  have  nothing  to  depend  on  ex¬ 
cept  tonging. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 


Sugar. 

There  has  been  a  buyer  for  every 
pound  of  raw  sugar  offered  during 
the  past  seven  days  at  the  prices 
ranging  from  3.70  to  3.89  cents. 
There  has  been  an  outlet  for  the 
supplies  manufactured  in  Cuba, 
Porto  Rico  and  San  Domingo. 
They  could  be  sold  and  have  been 
sold  at  quotations  showing  an  ad¬ 
vance  with  each  day’s  business.  No 
matter  what  the  state  of  oversupply 
is  at  the  present  time,  or  the  in¬ 
fluence  that  the  Cuba  crop  grinding 
season  has  exerted  in  other  years, 
the  fact  is  with  us  and  not  to  be 
controverted  that  notwithstanding 
every  unfavorable  condition  that  ex¬ 
ists,  the  market  has  regained 
strength  and  buoyancy  and  the 
prices  recorded  show  substantial  ad¬ 
vances.  The  market  started  this 
year  upon  a  profitable  basis,  declined 
from  3.92  to  3.67  cents,  great  quan¬ 
tities  of  sugar  being  sold  at  the  dif¬ 
ferent  levels,  and  no  ‘improvement 
in  the  relation  of  supply  to  demand 
having  happened,  or  new  facts  hav¬ 
ing  arisen,  every  indication  pointed 
to  the  continuation  of  the  decline 
to  as  low  as  3.60  cents.  Three  and 
sixty-seven  one-hundredths  cents 
seems  to  have  been  the  stopping 
point.  Perhaps  Cuba  would  have 
held  her  supplies  and  refused  to 
sell  had  the  market  descended  below 
that  figure ;  perhaps  not.  Owners 
of  sugar  have  had  one  element 
of  prime  importance  in  their  favor 
— the  fact  that  Cuba  was  to  out¬ 
turn  a  crop  from  275,000  to  300,000 
tons  less  than  last  year.  That  es¬ 
timated  shortage  has  all  along  had 
its  effect  in  keeping  this  year’s 
values  upon  a  higher  range  than 
otherwise  would  have  been  the  case, 
and  it  has  been  the  reliance  upon 
which  hope  has  been  based  that 
prices  would  advance  after  the  con¬ 
gestion  in  supplies  had  been  alle¬ 
viated.  The  refiners  are  demon¬ 


strating  a  willingness  to  carry  su¬ 
gar,  they  are  taking  the  supplies 
offered  as  they  come  to  market, 
even  though  the  receipts  at  our  re¬ 
fining  ports  continue  double  the 
quantity  we  need  each  week  and 
Cuba  is  manufacturing  75,000  tons 
every  seven  days.  We  will  have 
a  strong  market  while  there  are 
buyers.  Just  as  long  as  the  refiners 
bear  the  weight,  prices  will  be  main¬ 
tained.  Not  over  one-third  of  the 
Cuba  crop  has  as  yet  been  sold. 
If  we  have  good  fruit  crops  this 
year  and  a  good  business  in  refined 
sugar,  the  raws  that  the  Cuban, 
Porto  Rican  and  other  planters 
have  to  sell  us  will  yield  them  ex¬ 
cellent  returns.  The  planters  are 
passing  through  the  hardest  part 
of  their  crops  in  so  far  as  con¬ 
cerns  values,  but  they  have  been 
finding  good  markets ;  there  will 
be  room  for  profit  as  the  season 
progresses,  and  with  business  good 
for  all  of  us,  the  probability  is  that 
1908  will  turn  out  a  very  satisfac¬ 
tory  sugar  year. 

Refined  Sugar. — The  Federal 
yesterday  morning  about  11.15  ad¬ 
vanced  list  prices  10  points,  an¬ 
nouncing  that  they  would  accept 
orders  for  limited  quantities  basis, 
4.80  cents,  less  1  per  cent,  for  cash, 
permitting  fourteen  days’  delay  in¬ 
serted  in  contracts,  requiring  as¬ 
sortment  at  the  expiration  of  that 
time,  and  then  allow  an  additional 
delay  of  two  weeks — virtually  one 
month  in  which  to  take  the  sugar. 
The  American  Sugar  Refining  Co., 
Howell  and  Arbuckle  hold  prices 
firm,  net  basis,  4.80  cents,  less  x 
per  cent,  for  cash,  prompt  or  priv¬ 
ilege  of  customary  delayed  'ship¬ 
ment.  All  refiners  guarantee  their 
own  prices  on  day  of  arrival. 

M.  G.  Wanzor  &  Co. 

New  York,  N.  Y. 


Spices. 

The  market  it  rather  active,  with 
considerable  interest  shown  in  gin¬ 
gers  and  cassias.  Foreign  cables 
report  a  steady  and  generally  un¬ 
changed  market. 

Pepper. — Steady  and  in  very 
good  demand.  Futures  are  not  ac¬ 
tive,  prices  remaining  about  the 
same  as  during  the  last  thirty 
days. 

Cayennes. — Quite  steady  at  re¬ 
cent  advances. 

Cloves. — Steady  and  firm  at  prac¬ 
tically  unchanged  prices.  Demand 
not  so  good  during  the  week. 

Pimento  (Allspice). — Fairly  ac¬ 
tive  at  very  steady  prices.  Good 
select  stock  is  exceedingly  scarce. 

Mace. — In  fair  demand  at  un¬ 
changed  prices. 

Nutmegs. — Very  steady  at  pres¬ 
ent  advances.  Foreign  markets  are 
higher  than  our  own.  We  expect 
to  see  a  slowly  advancing  market. 

Gingers. — Very  active  on  spot 
and  in  big  demand  at  present. 
Prices  are  much  firmer  and  the  ten¬ 
dency  is  upward. 

Seeds. — Caraway  in  fair  demand 
at  steady  prices.  Poppy  and  celery 


unchanged,  but  coriander  is  much 
firmer  and  has  been  advanced  at 
least  34  cent  during  the  week. 

Cassias. — Very  firm  at  steady 
prices.  China  cassia  in  rolls  is 
practically  off  the  market. 

McCormick  &  Co.,  Inc.  * 
Baltimore,  Md. 


MARKET  NOTES. 

Florida  strawberries  are  still  fair¬ 
ly  abundant  and  comparatively 
cheap.  The  range  is  25  to  40  cents 
per  quart.  The  fruit  shipped  in  re¬ 
frigerators  is  of  good  quality,  the 
ordinary  crate  fruit  not  so  good. 
The  demand  is  fair. 

A  few  Florida  cucumbers  are 
now  coming  forward,  averaging 
$5.75  per  crate.  .  The  quality  was 
mostly  small  and  undesirable.  Hot¬ 
house  cues  are  high — $2.25  per  doz¬ 
en,  and  the  demand  is  fair. 

Florida  tomatoes  range  from 
$3.50  to  $3.75  for  the  best  fruit, 
$2.50  to  $3  for  the  ordinary  grade. 
Hothouse  tomatoes  are  slightly 
easier — 15  to  25  cents.  The  de¬ 
mand  is  good. 

New  Bermuda  potatoes  are  still 
only  in  fair  demand.  Prices  are 
about  the  same — $6.50  to  $7.00  for 
No.  i’s  and  $5.50  to  $6  for  No.  2’s. 

Florida  beans  are  too  high  to  sell 
largely — $3.50  to  $4.50.  The  de¬ 
mand  is  light. 

Florida  eggplants  range  from 
$2  to  $2.50  per  crate.  The  quality 
is  good  and  the  demand  fair. 

Radishes  average  $3.50  per  100, 
reds,  and  $3.50  to  $5  per  100, 
whites.  The  demand  is  good. 

Florida  oranges  are  about  50 
cents  weaker.  The  present  range 
is  $2  to  $3.50.  Continued  heavy 
receipts  and  light  demand  are  re¬ 
sponsible.  .  California  oranges  are 
constantly  improving  and  their 
competition  is ‘therefore  being  felt. 

Long  Island  rhubarb  and  nearby 
hotbed  stock  averages  $8  per  100. 
Michigan  rhubarb  ranges  from  60 
to  90  cents  per  dozen.  The  de¬ 
mand  needs  a  little  warm  weather 
to  wake  it  up.  - 

Florida  grapefruit  is  a  little 
weaker,  ranging  now  from  $3  to 
$5.  Heavier  receipts  seem  to  be 
the  reason. 


This  Scale  Will  Pay 
for  Itself  in  Savings 


These  scales  are  guaranteed; 
are  full -jewel  bearings  and 
have  no  equal  for  durability, 
accuracy,  simplicity  and 
beauty.  They  will  save  you 
timein  weighing, because  there 
are  no  weights  to  handle;  saves 
profits  because  there  is  no  over¬ 
weight;  saves  worry  because 
they  are  absolutely  accurate. 

These  scales  will  appeal  not 
only  to  every  dealer  but  also 
to  every  salesman  who  desires 
to  become  associated  with  a 
high-class  scale. 


C.  B.  Willison  &  Co. 
267  Halsey  Street 
Newark,  N.  J. 


If  you  want  an  absolutely 
straight,  pure,  Georges’  Codfish, 
not  mixed  with  poorer  fish,  like 
hake  or  haddock,  sell  Talisman 
Georges’  Cod. 

No  finer  fish  swims  than  these 
true,  hand-line  caught,  old-fash¬ 
ioned  codfish.  Prepared  as  the 
Kings  of  the  Catch  should  be. 
White,  tender,  delicate  and  abso¬ 
lutely  boneless. 

Packed  in  three-pound  boxes, 
sometimes  in  two-pound,  very  oc¬ 
casionally  in  ten-pound,  and  once 
in  a  great  while  in  one-pound. 
Protected  from  the  wood  Of  the 
box  by  waxed  paper.  Every  ounce 
edible, 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
dvertisements  when  data  is  supplied.  All 
ommunications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Sunbury,  Pa.,  Feb.  1 7,  190S. 
Editor  Science  of  Advertising. 

Dear  Sir:— It  seems  to  us  that 
your  critic  on  advertising  is  roasting 
every  fellow  on  advertising;  every 
country  or  town  of  this  size,  printers 
does  about  the  same  in  setting  up  an 
ad.  Are  they  all  wrong,  or  is  your 
critic  the  only  man  that  is  right  ?  Why 
don’t  he  come  out  once  in  a  while 
and  admit  that  such  and  such  an  ad 
is  good?  Inclosed  find  one  of  our 
poor  circulars  and  tear  it  all  to 
pieces;  we  are,  however,  receiving 
lots  of  benefit  even  if  our  name  is  on 
top  of  the  circular.  We  shall  put  the 
name  anywhere  as  long  as  it  brings 
results  and  don’t  think  it  hurts  the 
circular’s  pulling  power. 

Yours  truly,  Davis  &  Co. 


Well,  gentlemen,  since  you  ask 
me  frankly  which  is  right,  the  coun¬ 
try  printer  or  I,  I  say  to  you  equally 
frankly,  I  think  I  am.  I  have 
worked  in  three  country  printing 
offices  in  my  time,  and  never  found 
but  one  among  these,  and  all  the 
others  that  I  have  known  about, 
that  was  anything  like  decently 
equipped.  I  apply  that  both  to  ma¬ 
terials  and  ability.  That  is  why  I 
criticise  so  many  products  of  coun¬ 
try  offices  that  come  into  this  de¬ 
partment.  They  are  often  set  by 
careless  boys,  from  old  and  bat 
tered  type,  and  no  printing  can  look 
well  under  such  conditions. 

*  *  * 

Evidently  Davis  &  Co.  have  ideas 
of  their  own  on  advertising,  and  if 
those  ideas  are  the  product  of  their 
experience,  they  have  a  right  to 
have  them.  The  circular  which 
they  inclose  is  a  large  affair — 9  x  14 
inches,  and  here  it  is,  reduced  and 
reproduced  below : — 


Davis  &  Co.  Price  List 

Everybody  is  offering  inducements  during  pay  week,  but  we  send  you  circulars  three  or 

four  times  a  month.  We  want  your  trade  and  money  all  the  time,  and  are  giving  you  such 
values  as  are  not  found  anywhere  else  during  the  whole  month.  We  want  your  pay  day 
orders  with  all  the  little  orders  we  receive  from  you.  Our  prices  must  be  right.  We  quote 
nothing  but  first  class  and  reliable  goods.  If  not  already  a  customer  you  want  to  start  right  m. 

READ  THE  LIST  CAREFULLY. 

BOB  WHITE  FLOUR, 

Is  a  bargain  and  every  sack  is  guaranteed  or  your  money  back  if  not  satisfactory.  The  price  is 
$1.35  for  a  50  lb.  sack  or  70  cents  for  25  lbs. 

PURITY  FLOUR,  high  grade,  at  $1.45  for  a  50  lb.  sack.  Worth  more  money. 

.   .   «  ,   m  tbon  omr  H-Pt  DIVT  DTlOeS. 


use  of  a  border.  Some  of  the  little 
paragraphs  go  far  enough  in  what 
they  say  about  the  goods,  in  my 
udgment,  and  others  do  not.  Nat¬ 
urally,  it  is  impossible  to  pick  out 
any  given  paragraph  and  say ;  “this 
would  have  brought  more  results 
lad  you  said  a  little  more  about  the 
article.”  Since  it  is  logical,  how¬ 
ever,  that  the  more  persuasive  you 
are  in  endeavoring  to  sell  an  article, 
the  more  likely  you  are  to  sell  it, 
I  think  it  is  reasonable  to  suppose 
that  the  more  persuasive  an  adver¬ 
tisement  becomes,  the  more  likely 
it  is  to  succeed.  Along  this  same 
line  of  argument,  it  can  scarcely 
be  denied  that  the  little  paragraph, 
Oyster  Crackers,  Fine  as  They 
Can  Be  Made,”  is  more  persuasive 
and  forceful  than  “Baked  Beans, 
per  can,  10  cents.” 

*  *  * 

The  very  size  of  a  circular  like 
this  commands  attention  for  it,  and 
even  if  it  had  many  more  technical 
defects  than  it  has,  it  could  still  ex 
pect  to  get  some  results. 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

nn DflY  10  salesmen  sure- 

bonds.  Best  side  line. 
Samples  in  coat  pocket.  For  general 
and  Dry  Goods  Stores.  Dive  salesmen 
act  quickly.  Give  past  and  present  lines 
handled.  Dept.  B 

Boston  Piano  and  Music  Co. 
Willard  F.  Main,  Mgr.  Iowa  City,  Iowa 


ASSOCIATION  NEWS. 


Buckwheat  Flour 

per  sack  38  cents. 

Broom  Bargains. 

35c  quality  for  24c.  Ask  for 

Cuspidores. 

Sale  price  9  cents  each. 

Eagle  Brand  Milk, 

3  cans  for  50c. 

Corn  Meal. 

cst  grade,  per  sack,  22  cents. 

Oat  Meal. 

per  pound,  loose,  5  cents. 

Canned  Fruit  Bargain 
Plums,  Peaches,  Pears,  Cher¬ 
ries,  Strawberries,  at  25c  dur- 

Best  Hams, 
per  pound,  12  1-2C. 

Oyster  Crackers, 

"1,  as  they  can  be  made,  at  8c 

Mackerel  Bargain. 

i  barrel  fancy  stock  a 1 5 c  each 

ing  this  sale  only. 

Lyvola  Ripe  Olives, 

Soap  Snap. 

3  cakes  in  box,  Witch  Hazel, 

IOC. 

50c  size  now  43c. 

(ringer  Snaps, 

Baked  Beans, 

Sauer  Kraut, 

r  10c.  Our  price,  8c. 

per  can,  10c;  large  3  lb.  can. 

'Scrub  Brush, 

per  quart,  4c. 

Loos  -  S  oda  Crackers, 

COFFEE  BARGAINS. 

Try  a  pound  of  our  12  12c 

worth  5c,  during  this  sale  4c. 

Elijah’s  Manna, 

pe-  pound,  8  cents. 

Ketchup. 

large  size  package,  15c. 

Coffee.  Its  a  trade  winner 

Large  bottle  at  10  cents. 

Jersey  Flake.  2  packs  for  25c. 
Shredded  Wheat.  12c. 

per  pound,  6  cents. 

and  a  mighty  good  drinker. 

Chase  &  Sanborn  Mocha  and 
Java  40c  grade,  during  this 

Maple  Syrup. 

1  gal.  can,  extra  fine  quality, 
at  *1.35. 

Canned  Corn. 

Ralston  B.  Food,  2  tor  25c. 

special  good  one,  7c  per  can. 

sale,  3  lbs  for  $1.  Extra  line 

Maple  Butter, 

per  can,  23c. 

Cuin  Kiiik,  *)C  each. 

Egg-o-See  Corn  Flakes,  10c. 

Holland  Rusk,  10c. 

Canned  Peas, 
good  quality  at  to,  12  1-2  &  15c 

Try  our  Chase  &  Sanborn 

Mexican  Blend  at  22c  per  lb. 

Clam  Bullion, 

Heinz’s  Loose  Pickles 

per  quart,  20c. 

Canned  Pumpkin, 

worth  15c,  during  sale  10c. 

Its  a  winner  and  worth  more 
‘money. 

Burnham's.  50c  bottle,  42c; 
25c  bottle,  22c. 

Herring. 

per  box,  iq  cents. 

Santos  Coffee  is  one  of  our 
crack-a-jack  Coffees  and  at  25c 
per  pound.  Try  it  once. 

Peanut  Butter, 
per  pound,  20c. 

Country  Honey 

per  box,  18c. 

Positively  no  goods  charged  at  these  prices.  Y ou  are  buying  more  goons  w nu  »»»  . 

Pay  as  you  go.  We  will  help  you  to  save.  Trade  here.  Low  price  does  the  triCK. 

Its  really  a  pleasure  to  sell  good  goods.  Try  our  Fresh  Creamery  Butter— no  packed  butteu . 
Price  a  little  high,  but  look  for  the  quality.  Did  you  try  the  Potato  Chips  we  are  selling  • 
They  can't  he  beat.  Fresh  daily.  Bring  your  orders  to  us,  we  are  going  to  give  you  some 
good  values  all  the  time.  Watch  for  our  circulars,  we’re  getting  busy 

EAST  END  CASH  STORE 


What  text  this  advertisement  has  typographical  appearance  is  fair 
is  snappy  and  well  written.  The  I  might  be  improved,  I  think,  by  the 


San  Francisco,  Cal. 

Secretary  Connolly,  of  the  Asso¬ 
ciated  Retail  Grocers  of  San  Fran¬ 
cisco,  Cal.,  makes  the  following 
statement  of  his  organization’s  re 
suits  for  1907; — 

As  a  result  of  the  efforts  of  the 
State  Association,  of  which  we  are 
affiliated,  we  secured  four  laws  at 
the  last  Legislature:  i.  The  State 
Pure  Food  Law.  2.  Four  years  for 
a  bill  to  outlaw.  3.  Mutual  Fire  In¬ 
surance  Law.  4.  A  felony  to  pass 
worthless  checks.  In  May  the 
Ghirdardelli  Company  was  induced 
to  protect  a  fair  profit  on  their  choc¬ 
olates.  In  July  the  Pacific  Coast 
Syrup  Company  set  a  selling  price 
on  their  Tea  Garden  Drips.  In 
August  one  of  the  newspapers  de¬ 
voted  a  whole  page  in  calling  us  a 
trust,  because  we  asked  the  manu¬ 
facturers  to  assure  us  a  fair  profit 
for  distributing  their  goods.  This 
only  made  us  stronger  than  ever. 
In  October  we  succeeded  in  getting 
bottled  beer  back  to  its  original  price. 
The  N.  K.  Fairbank  Company  as¬ 
sure  us  they  will  soon  set  a  retail 
selling  price  of  25  cents  on  their 
Golddust.  They  are  protecting  Cot- 
tolene  now.  The  profit  we  have 
been  getting  on  flour  for  the  last 
two  years  means  hundreds  of  dollars 
to  our  members.  With  one  excep¬ 
tion,  every  large  grocery  firm  in  San 
Francisco  are  now  members  of  our 
Association.  This  is  because  we 
have  accomplished  to  much  for  our 
members  in  securing  a  fair  profit  on 
many  staples.  The  millers  are  com¬ 
plaining  that  some  few  of  our  mem¬ 
bers  are  selling  Oregon  flour.  We 
promised  the  millers  that  when  they 
protected  prices  on  their  flour  we 
would  not  handle  Oregon  flour,  as 
our  profit  would  be  satisfactory  on 
California  flour;  all  our  members 
should  live  up  to  this  promise. 

F.  B.  Connolly, 

John  W.  King,  Secretary. 

President. 


LOOK  FOR  THE 

GLOBE 

On  Hams,  Bacon,  Lard  and 
Sausage;  it  you  find  it  you 
will  be  certain  of  their  quality. 
They  have  been  on  the  mar¬ 
ket  38  years  and  have  made 
nothing  but  friends  during 
that  time. 


JACOB  C,  SHAFER  CO, 

516-18-20  Lexington  St.,  Baltimore,  Md. 


EXCLUSIVE  AGENCY 

to  the  right  grocer  in  towns  where 

GOFF’S 

COUGH 

SVRUP 

is  not  sold. 

Write  for  special  proposition. 


S.B.G0FF&  SONS  CO., Camden, N.J. 

ESTABLISHED  1872 
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!  Oakdale  Steam 

Crisp  Pretzels  Salted 

<Jf  Genuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.’’ 

Write  for  Samples  and  Prices 

Oakdale  BakingCo. 

a  Oakdale  Building,  Philadelphia,  Pa. 
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GROCERY  WORLD 


Written  for  the  "Grocery  World." 


Catch  the 
Sharp  Appetites 

Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 

and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Well-known  Broker  Takes  Issue  with 
Canners  on  Future  Canned 
Goods  Contract 


Mr.  H.  S.  Strasbaugh  Says  Mr.  Risser,  of  the  Iroquois  Canning 
Co.,  has  Forgotten  Several  Things.  Crop  Failures  Never 
General.  Sale  of  Futures  Not  Compulsory.  Jobbers 
Should  Not  Suffer  for  Crop  Failures.  Mr.  Risser’s  Rebuttal. 


Have  just  read  with  interest  the 
remarks  of  the  well-known  West¬ 
ern  canner,  Mr.  J.  L.  Risser,  pre¬ 
senting  his  ideas  on  the  sale  of  fu¬ 
tures  and  the  editorial  note  follow¬ 
ing,  which  practically  and  almost,  if 
not  quite,  properly  covers  the  prop¬ 
osition,  with  the  exception  of  one 


thing,  which  the  editor  does  not 


seem  to  take  into  consideration,  and 
I  that  is  that  it  would  be  a  physical 
impossibility  to  sell  all  canned 
goods  during  the  packing  season. 
At  the  same  time  it  would  be  pos¬ 
sible,  beyond  a  doubt,  to  sell  a  great 
deal  larger  proportion  at  that  time 
and  a  smaller  percentage  of  futures 
than  has  been  the  custom  in  recent 
|  years. 

The  estimable  gentleman  from 
I  the  West  in  quoting  from  Mr. 
Olney’s  address  to  the  National 
Canners’  Association,  evidently  be¬ 
lieves,  or  would  have  your  readers 
I  believe,  that  crop  failures  are  the 
■rule  and  not  the  exception,  that  the 
non-germination  of  seed,  the  pest  of 
insects  or  blight,  the  disastrous  rust, 
cyclone,  hailstones  and  others,  late 
frost  in  the  spring  and  early  frosts 
in  the  fall  are  annual  events  in  many 
packing  localities  rather  than  the 
exception  in  all  or,  indeed,  excep¬ 
tional  in  a  few  localities  from  year 
to  year.  In  attempting  to  justify 
such  remarks,  our  esteemed  friend 
seems  to  be  unconscious  of  the  fact 
that  the  domains  of  Uncle  Sam  are 
so  boundless  that  the  disasters  re¬ 
ferred  to  seldom,  if  ever,  cover  the 
entire  borders  or  a  major  part 
of  them  to  such  an  extent  that 
serious  calamities  are  possible. 

In  referring  to  the  160,000  acres 
of  corn  destroyed  in  Central  Illi¬ 
nois  in  1906,  would  it  not  be  well 
for  Mr.  Risser  to  consider  the  con¬ 
ditions  surrounding  the  corn  market 
that  year,  the  low  prices  that  were 
being  obtained  for  corn  as  a  result 
of  the  enormous  pack  of  nearly 
25,000,000  cases  the  preceding 
years,  1904  and  1905,  and  with  due 
consideration  to  these  figures,  it  is 
also  worthy  of  mention  that  the 


pack  of  1906  amounted,  according 
to  the  published  figures,  to  9,561,- 
960  cases.  Notwithstanding  the 
fact  that  Central  Illinois  may  have 
suffered  a  hardship  which  de¬ 
manded  sympathy  from  every  can¬ 
ner,  as  far  as  these  individual  losses 
were  concerned,  and  yet  on  the 
other  hand,  congratulations  from 
every  canner,  because  not  another 
case  was  packed  during  that  year 
when  the  price  of  corn  was  in  its 
lowest  depths,  on  account  of  over¬ 
production.  While  it  is  a  recog¬ 
nized  right  of  States  to  enact  and 
enforce  laws  according  to  the  dic¬ 
tates  of  their  citizens,  is  it  not  ques¬ 
tionable  as  to  whether  the  citizens 
of  these  States  have  a  right  to  en¬ 
force  their  laws  upon  buyers  and 
citizens  of  other  States  who  re¬ 
fuse  to  enact  and  enforce  similar 
laws  ?  \\  hile  it  may  be  unques¬ 

tionably  right  for  the  citizens  of 
States  to  trade  among  each  other 
according  to  the  laws  of  the  State 
which  might  be  “the  release  of  par¬ 
ties  to  contracts  from  their  obli¬ 
gations  in  case  of  what  are  termed 
‘acts  of  God,’  such  as  crop  failures, 
destruction  by  fire,”  etc.,  who  is 
sure  of  any  reason  of  logic  or  fair¬ 
ness  in  a  proposition  to  impose 
these  same  laws  upon  the  citizens 
of  other  States  who  have  never 
been  in  sympathy  with  the  enacting 
of  the  same  sentiment  in  their  laws 
or  being  subject  to  such  which  are 
not  on  the  statute  books  of  their 
own  States?  We  seriously  doubt 
the  expediency  of  such  intimations, 
at  least  until  the  National  law  com¬ 
pels  every  buyer  and  seller  to  re¬ 
lease  parties  from  their  contracts, 
providing  they  have  a  crop  failure, 
which  in  all  probability  is  far  dis¬ 
tant,  as  the  same  facts  and  condi¬ 
tions  would  be  most  carefully 
studied  and  weighed  before  our  Na¬ 
tional  representatives  would  impose 
such  a  law  upon  the  nation. 

From  the  remarks  of  Mr.  Ris¬ 
ser,  one  might  suppose  that  the 
sale  of  futures  was  compulsory,  and 
while  the  writer  is  willing  to  grant 
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“  Malta -Vita”  has  always  been 
the  “top  notcher”  Wheat  Flake. 


“Malta -Vita”  Corn  Flakes  have 
just  been  pronounced  by  experts 
the  “top  notcher”  Com  Flake— 
and  they  ought  to  know. 


Crispy 

Cereal 


An  Easy  Seller 


It’s  the  biggest  10c  pkge  on  the 
36  p’k’g’s  to  a  case  —  you  can  sell  it  on 
ation  that  “Malta-Vita”  has  always  had. 


COm — all  wheat— or  assorted  as  desired  and  get 


With  7  cases  1  case  free,  equivalent  to  $2.36  net  per  case 


ci/  “  3/  “  “  “  “  2.36 

\y2  “  %  “  “  “  “  2.45 

“  X  “  “  “  “  2.45 

7/s  “  y  “  “  “  “  ?*45 

Regular  prices  $2.85  per  case  $2.75  in  5  < 

Order  thro’  your  Jobber 


Battle  Creek,  Mich, 
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that  possibly  the  necessity  of  the 
sale  of  a  certain  proportion  of  fu¬ 
tures  is  compulsory,  at  the  same 
time  the  percentage  of  futures  or¬ 
dinarily  sold  is  many  times  more 
than  this  necessity  demands,  and 
if  those  who  have  been  accustomed 
to  indulge  in  the  speculative  future 
transaction  would  reduce  their  fu¬ 
ture  transactions,  say,  50  or  even 
75  per  cent.,  the  canned  goods  in¬ 
dustry  would  be  benefited  thereby 
and  the  remaining  small  percentage 
which  is  sold  could  be  sold  on  100 
per  cent,  delivery  contracts,  and  if  in 
the  event  of  a  crop  failure  or  other 
disaster  in  any  one  locality,  the 
chances  are  largely  in  favor  of  the 
packer  being  enabled  to  recover  by 
purchasing  from  a  packer  in  a 
neighboring  State  goods  of  equal 
quality,  entirely  satisfactory  to  his 
buyer  and  his  buyer’s  customers,, 
and  without  any  financial  loss  what¬ 
soever. 

On  the  other  hand,  why  should 
the  jobber  be  a  party  to  the  germi¬ 
nation  of  seed  or  any  of  the  other 
lines  suggested  which  are  far  be¬ 
yond  his  control  and  good  business 
acumen?  If  the  packers  select 
wrong  seed  or  attempt  the  propo- 
gation  of  same,  under  favorable 


conditions,  why  should  the  jobber 
be  a  party  to  this  transaction? 
Every  heart  knows  its  own  troubles 
and  the  jobber  is  not  an  exception. 
In  case  of  short  crop  the  retailer 
demands  of  him  delivery  to  the  let¬ 
ter,  and  the  shorter  the  crop  the 
more  strenuous  the  demand.  In  ad¬ 
dition  to  this,  there  are  numerous 
other  conditions  that  are  liable  to 
cause  the  jobber  to  suffer  a  loss; 
for  instance,  financial  difficulties, 
the  loss  of  an  important  head  sales¬ 
man  through  sickness,  death  or 
otherwise,  his  place  of  business 
might  be  destroyed  at  a  time  when 
he  would  be  seriously  handicapped 
if  he  were  compelled  to  take  his 
goods  according  to  contract,  and 
there,  are  many  other  emergencies 
which  might  be  noted.  Conse¬ 
quently,  if  certain  percentage  of  fu¬ 
tures  must  be  dealt  in,  why  not  let 
it  be  a  small  percentage  that  will 
insure  safety  to  both  buyer  and 
seller  and  the  greatest  amount  of 
protection  on  a  100  per  cent,  de¬ 
livery  contract,  with  no  “ifs”  and 
“ands,”  showing  preference  to 
neither  buyer  nor  seller  and  each 
principal  realizing  that  if  he  enters 
into  a  contract  that  it  is  a  contract, 
and  feeling  that  it  is  useless  to 


waste  the  time  and  money  required 
in  closing  such  contracts  without 
they  are  to  stand  as  they  are  writ¬ 
ten,  usual  business  courtesy,  fire 
and  element  clauses  excepted ;  the 
necessity  of  pro  rata  deliveries 
should  not  be  a  part  of  the  business 
man’s  contract,  whose  time  to  him 
and  his  associates  is  money,  or 
should  any  wish  to  engage  in  a 
one-sided  contract,  denying  to 
others  what  is  demanded  by  him¬ 
self,  for,  as  a  prominent  writer  has 
put  it,  “There  is  no  freedom  on 
earth  or  in  any  star  for  those  who 
deny  freedom  to  others.” 

Yours  truly, 

Strasbauch,  Silver  &  Co. 

H.  P.  Strasbaugh. 
Aberdeen,  Md.,  March  4,  1908. 

Mr.  L.  J.  Risser,  of  the  Iroquois 
Canning  Co.,  whose  recent  defense 
of  the  packers’  refusal  to  adopt  the 
grocers’  form  of  future  canned 
goods  contract  appeared  in  the 
“Grocery  World,”  writes  the  fol¬ 
lowing  reply  to  the  editorial  note 
which  appeared  at  the  end  of  that 
article : — 

I  note  the  comment  at  the  close  of 
my  article :  “No  better  argument 
than  this  has  ever  been  framed  to 
show  the  consummate  foolishness  of 


selling  canned  goods  before  they  are 
packed.” 

Answering  this  comment  I  wish  to 
say  that  since  the  Lord  created  the 
earth  and  the  worlds,  and  established 
the  proposition  of  dealing  in  futures, 
there  has  never  been,  and  it  is  safe 
to  say  there  never  will  be,  a  change 
in  this  policy.  A  proposition  of  sell¬ 
ing  the  products  of  the  soil,  or  rather 
contracting  to  deliver  a  crop  to  be 
grown,  is  no  more  foolish  a  propo¬ 
sition  than  to  put  seed  into  the 
ground  and  expect  a  crop  from  same. 
The  Lord  has  certainly  promised  a 
seed  time  and  harvest,  and  on  the 
strength  of  the  promise  of  the  Al¬ 
mighty,  it  is  perfectly  proper  to  ex¬ 
pect  a  harvest  of  some  proportion 
when  the  seed  is  planted.  The 
Lord,  himself,  does  not  promise  a 
definite  amount  of  harvest,  and  it 
would  be  discounting  His  wisdom  to 
go  any  further  in  this  direction  than 
He  has  indicated  in  his  providences. 

It  is  no  more  unreasonable  for  a 
business  man  to  provide  for  the  future 
by  making  contracts  for  futures  on 
a  pro  rata  basis,  than  it  is  for  the 
farmer  to  make  his  provision  for  the 
future  by  putting  his  seed  into  the 
ground;  and  it  would  be  just  as  un¬ 
reasonable  for  the  buyer  of  futures 
to  refuse  to  take  a  crop  he  has  con¬ 
tracted  for,  when  grown,  as  it  would 
be  for  the  farmer  to  refuse  to  receive 
more  than  a  certain  percentage  of 
the  crop  that  the  Lord  gives  to  him. 

T  want  to  say  just  this;  that  there 
will  be  no  change,  whatever,  in  the 
natural  inclination  of  mankind  to 
deal  in  futures,  no  matter  what  may 
be  said  on  the  subject  otherwise. 
People  in  trade  must  anticipate  their 
wants  as  well  as  the  human  family 
generally.  Even  the  Lord,  Himself, 
commended  the  little  ant  for  its 
shrewdness,  and  denounced  those 
who  did  otherwise,  as  sluggards. 


YOUR  CUSTOMERS  DON’T  HAVE  TO  COOK  THIS 

Celluloid  Starch  is  the  only  starch  that  doesn’t  have  to  be  cooked.  No 
starch  made  imparts  such  a  beautiful  finish  to  fine  laundry  work.  '  No  starch 
made  will  please  your  patrons  as  well  as  Celluloid,  and  there  is  no  way  of  holding 
your  customers  like  pleasing  them. 

We  make  it  worth  the  grocer’s  while  to  do  some  talking  for  Celluloid  Starch 
by  dividing  our  profits  with  him — in  the  Universal  Coupons  we  give  him — they 
are  just  as  good  as  cash. 


-V  Household  Wor*d 


If  you  were  to  say  to  any  woman  who  came  into  your  store,  “What  is  Ariosa?” 
She  would  answer  instantly,  “Why  that’s  Arbuckle’s  Coffee.”  Why?  There  is  only 
ONE  answer.  It  is  the  best  package  coffee  ever  sold  at  the  price,  and  it  is  the  most 
extensively  advertised.  Ariosa  is  a  product  you  don’t  have  to  sell,  you  simple  put 
it  in  stock  and  take  orders  for  it. 


ARBUCKLE  BROTHERS  *  NEW  YORK 
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Right  Now — Start  a 

Bargain  Department 

Make  it  occupy  a  single  counter,  many  counters  or  an  entire 
room — as  may  seem  best  considering  YOUR  location  and  other 

conditions. 

Don't  waste  a  moment  in  complaining  that  your  results  are 
not  satisfactory. 

Instead — right  now — go  thoroughly  into  a  consideration  of 
what  is  actually  making  business  good  for  stores  like  yours 
all  over  the  country. 

Our  booklet  clearly  describing  how  to  start  and  run  SUC¬ 
CESSFULLY  such  an  addition  to  your  store  is  yours  for  the 

asking. 

And  in  our  new  Spring  catalogue  is  every  known  good  mer¬ 
chandise  thing  for  use  in  a  bargain  department  of  any  size  or  kind. 

Shall  we  send  to  YOU  this  catalogue,  No.  D656,  and  the 
booklet  explaining  The  Butler  Way— for  YOU  ? 

Write  NOW. 

BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses  :  BALTIMORE  DALLAS 
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Come  In 
With  Us 


GET  SOME’ 


We  want  your  co-operation,  Mr.  Retailer,  and  this  is  how 
we  think  we  earn  it : 

Van  Camp’s  Baked  Beans  with  Tomato  Sauce  are 

advertised  to  consumers  more  widely  than  any  other  brand  in 
the  world.  Every  advertising  contract  we  carry  is  for  a  year 
and  we’ll  renew  it  when  it  expires. 

That  means  the  building  up  of  a  vast  business  lor  you 
and  us. 

Your  profits  on  Van  Camp’s  Pork  and  Beans  are  guar¬ 
anteed  as  good  as  the  profits  on  the  average  of  all  your  goods, 
and  much  better  than  the  profits  on  many  things  you  handle. 

As  for  quality,  there  is  no  brand  of  baked  beans  that  can 
compare  with  Van  Camp’s.  You  know  that,  and  your  cus¬ 
tomers  are  being  rapidly  taught  it. 

Van  Camp  Packing  Co. 

INDIANAPOLIS,  INDIANA 


Certainly,  a  sluggard  in  business  is 
out  of  place,  and  a  business  man 
should  follow  the  example  of  the  ant, 
even  though  he  may  be  dealing  in 
futures,  and  he  will  not  be  far 
wrong.  What  would  you  think  of  a 
publisher  who  did  not  contract  his 
supplies  ahead?  There  is  no  line  of 
business  that  does  not  take  into  con-* 
sideration  the  proposition  of  futures, 
and  it  is  only  the  abuse  of  this  prop¬ 
osition  that  needs  correcting. 

L.  J.  Risser. 

Onarga,  Ill.,  March  3,  1908. 


Note. — The  “Grocery  World” 
cannot  agree  with  Mr.  Risser  that 
trading  in  canned  goods  before  the 
crops  are  even  sown  is  parallel  to 
any  of  the  matters  he  cites.  Nat¬ 
urally,  we  do  not  question  the  pro¬ 
priety  of  sowing  crops  and  banking 
on  expectations  of  them ;  what  we 
do  question  is  the  wisdom  of 
gambling  with  those  expectations. 
— Ed. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


MOTHER’S  OATS 

We 

Want 

We  realized  long  ago  that 
instead  of  making  a  grocer 
sell  Mother’s  Oats,  it  was 
better  to  make  him  want  to 
sell  them. 

That  we  do  first  by  making 
them  the  most  salable  rolled 
oats  on  the  market,  and  second 

You 

to 

by  doing  nothing  to  prevent 
him  from  getting  out  of  them 
all  the  profit  he  feels  entitled  to. 

We  never  put  a  retail  price 

on  Mother’s  Oats,  either  in 

Want 

to 

advertising  or  any  other  way. 

They  ought  to  retail  around 
twelve  cents,  and  they  mostly 
do  retail  around  there,  largely 
because  in  all  our  advertising 
we  never  make  any  attempt  to 
boom  them  for  less. 

Sell 

Then  the  coupon  deal  helps 
lots,  too. 

Them 

*Pre  Great  Western 
Cereal  Co.,Chica®0in- 

Value  of  a  Contract  Not  to  Re-engage 
in  Business. 

An  interesting  case  has  just  been 
decided  in  the  Philadelphia  Com¬ 
mon  Pleas  Court,  involving  the 
question  as  to  how  far  the  seller  of 
a  grocery  store  who  agreed  not  to 
engage  in  business  within  a  certain 
territory  is  bound  by  his  agreement 
after  the  store  is  sold  again. 

The  case  was  that  of  Ebert  vs. 
Kauffman.  It  seems  that  Kauff¬ 
man  had  sold  a  retail  business  for 
$3,500.  The  agreement  of  sale  con¬ 
tained  the  clause :  “I  hereby  bind 
myself  not  to  engage  in  the  same 
business  within  ten  years,  within 
five  miles  of  present  location.” 

The  original  buyer  resold  the 
business  to  Ebert,  the  plaintiff  in 
this  suit.  Kauffman,  considering 
himself  released  by  the  second  sale 
from  his  agreement  not  to  re-en- 
e  in  the  business,  started  in 
again  within  the  forbidden  terri- 


Question:  Jerry  Charles,  Free- 
burg,  Pa. — I  am  informed  by  a  gro¬ 
cery  friend  of  mine  at  Lewistown, 
Pa.,  that  the  inclosed  agreement, 
signed  by  customers  of  his,  is  not 
collectible  in  their  county,  as  the 
district  attorney  so  informed  him. 
Is  this  a  fact?  As  this  is  a  copy 
of  the  agreement  used  by  the  Re¬ 
tail  Grocers’  Association  of  Phila¬ 
delphia,  I  always  considered  it  col¬ 
lectible  in  any  part  of  the  State. 

Answer. — The  copy  of  the  agree¬ 
ment  inclosed  is  as  follows : — 

MEMORANDUM  OF  AGREE¬ 
MENT. 

This  Agreement,  Detween . 

. ,  party  of  the  first  part,  and 

. .  Grocer,  party 

of  the  second  part,  witnesseth : 

That  the  party  of  the  second  part 
hereby  agree  to  extend  to  the  party 

of  the  first  part . 

credit  on  all  goods  desired  to  be  pur¬ 
chased  by  the  party  of  the  first  part 
of  the  party  of  the  second  part,  not 

to  exceed  the  sum  of  $ . 

in  any  one . 

That  the  party  of  the  first  part  is 

to  pay  for  the  said  goods . 

or .  In  case  of  default 

in  payment  as  agreed,  and  that  it 
should  be  necessary  to  begin  legal 
action  for  the  collection  of  moneys 
due  on  any  goods  purchased  and  sold 
under  this  agreement,  It  is  expressly 
agreed  that  in  consideration  of  the 
extension  of  credit  as  aforesaid,  the 
party  of  the  first  part  waives  all 
rights  of  exemption,  to  which  he  or 
she  may  be  entitled  under  the  Stat¬ 
utes  of  Pennsylvania,  particularly 
under  the  Act  of  April  9,  1849,  and 
its  supplements,  with  5  per  cent, 
added  for  collection. 

That  this  agreement  shall  be  in 
force  for  five  years  from  date. 
Witness  our  hands  and  seals,  on 

this . day  of . ,  190 

. Seal. 

. Seal. 

. Seal. 

Witness : 


Our  opinion  is  that  such  a  cove¬ 
nant  as  here  found  adheres  to  the 
good  will,  and  the  right  of  enforce¬ 
ment  will  pass  to  an  assignee  of  the 
business. 

This  means,  therefore,  that  if  A 


The  above  is  substantially  the 
form  of  credit  agreement  approved 
by  the  Pennsylvania  Retail  Mer¬ 
chants’  Association  and  distributed 
with  their  authority.  There  is  not 
the  slightest  reason  why  the  agree¬ 
ment  should  not  be  enforceable  in 
this  correspondent’s  county,  or  in 
any  other  part  of  Pennsylvania,  or, 
with  slight  modification,  in  other 
States.  A  condition  could  not  exist 
whereby  this  agreement  could  be 
enforceable  in  one  county  of  Penn¬ 
sylvania  and  unenforceable  in 
others,  as  questions  of  waiver  of 
exemption  are  questions  settled  by 
State  laws  and  not  by  county  leg¬ 
islation. 
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Heart-to-Heart  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 

Other  Subjects. 


r-rh»  “  rmr^rv  World”  has  come  into  possession  of  a  series  of”  Mutual  Aid 
Sheets!*”  wSchaSy  little  tal^ssued  regularly  to  J  ^  ^  one 
of  the  large  retail SSSdly  p^etl^l 

=E3caSsa£  Kis&toW 

have  clerks. — Ed.] _ 


SLEEP. 

It  has  come  to  the  ears  of  the 
management  that  some  of  you  are 
keeping  pretty  late  hours.  This  be¬ 
ing  personal  it  belongs  only  to  us 
to  advise.  Our  advice  is  cut  it  out. 
Most  fellows  of  your  average  age 
require  eight  hours’  sleep.  It  takes 
that  to  remain  in  good  standing  in 
the  grocery  business.  It  takes  that 
to  keep  the  eye  clear  and  the  brain 
alert  and  to  keep  the  spring  in  your 
heel.  But  above  all  (health  ex¬ 
cepted),  it  takes  eight  hours’  sleep 
to  rise  in  the  work  in  which  you 
are  engaged. 

A  BACK  NUMBER. 

We  will  bring  to  light  Monday 
morning  twenty-five  or  thirty  boxes 
soap  without  a  wrapper;  a  strong 
smelling,  ugly  colored,  unshapely 
piece  qf  old  time  goods.  A  reg¬ 
ular  back  number.  Not  a  cake  of 
this  soap  will  ever  go  back  in  the 
cellar.  So  make  up  your  mind  to 
sell  it.  We’ll  clean  it  up  at  4)4 
cents  a  cake,  or  $2.60  a  box  of 
seventy-two  cakes.  The  floor¬ 
walker  will  keep  track  of  all  sales. 
It’s  a  good  honest  soap  at  that,  and 
you  needn’t  hesitate  to  push  it  out. 


don’t  cheapen  lent 
By  offering  salt  herring  and  salt 
codfish  continually.  There’s  little 
money  and  little  attraction  in  either  ! 
one.  Caviar,  glass  anchovies, 
French  sardines,  Scotch  kippered  I 
herring  should  be  thought  of.  Get 
that  beautiful  ^and  it  is  beau- 
ful),  line  of  smoked  fish  in  your 
mind.  Sell  Lenten  things  that  will 
make  people  talk  about  us.  Cer-  j 
tainly  many  customers  will  tell  you 
they’re  too  expensive.  Tempt  them. 
Make  them  look. 


selling  raisins. 

March  finds  us  with  an  unusual 
stock  of  package  raisins  and  pack¬ 
age  currants.  Break  open  a  pack¬ 
age,  especially  raisins,  and  show 
them  to  every  man  and  woman  you 
wait  on  the  coming  week.  J\ 
the  price  12  cents.  Describe  them 
as  absolutely  seedless ;  refer  to  their 
wholesome  looking  appearance ; 
their  size ;  their  moistness ;  and  put 
emphasis  on  the  package  being  six¬ 
teen  ounces.  Tell  about  the  short- 
weight  packages  that  are  sold  often 
for  more  than  our  full  weight.  Let 
us  clean  up  a  lot  of  these. 


Vegetable 

Display 

Stands 

They  keep  green  truck 
fresh,  crisp  and  attrac¬ 
tive.  They  prevent 
■waste  and  increase 
sales  and  profits. 


They  are  used  by  Retail 
Grocers  and  in  markets 
where  there  are  city 
water  systems. 

If  you  have  no  city  water 
write  us  anyway,  we  have 
something  interesting  to 
show  you. 

Galesburg  Cornice  Works 

142  East  Ferris  Street 
Galesburg,  Illinois 


PATENTS 


MANY  GROCERS 

read  the 


Find  it  pays  them  to 

obtained  on  Inventions  and  designs.  Trade-  j  <  <g0od  stuff”  in 
mark*,  prints  and  labels  registered. 


mark*,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 


The  Advertising  World 

Columbus,  Ohio 


jjfew 


% 

908  G  SI.,  IV.  W.,  Washington,  O.  C.  Sample  tree,  or  lour  month*’  trial  lor  10  cent* 

KDVBRTISERS  KINDLY  7VT  BNTION 


A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  l/2,  %  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 
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It  is  to  liaugh, 

Do  you  know,  it’s  a  mighty  hard 
thing  to  put  ourselves  in  the  other 
fellow’s  place ! 

I  often  wonder  why  the  Creator 
didn’t  want  to  make  human  nature 
perfect,  while  he  was  about  it.  Why 
he  couldn’t  have  given  all  of  us 
a  mind  clear  enough  to  see  the  other 
side  and  act  accordingly. 

I’ve  known  a  whole  lot  of  men 
who  in  a  thousand  years  couldn’t 
be  made  to  see  any  side  of  the  case 
but  theirs. 

And  that’s  why  consistency  so  of¬ 
ten  becomes  a  rhinestone. 

I  had  a  heated  little  argument 
with  a  grocery  friend  of  mine  the 
other  day  which  came  to  nothing, 
except  a  headache  for  me. 

A  man  came  in  his  store  to  buy 
a  pound  of  sausage  while  I  was 
in  there.  The  store,  by  the  way,  is 
not  far  from  Pittsburg. 

The  grocer  waited  on  him  him¬ 
self,  and  I  noticed  right  away  that 
the  atmosphere  was  very  frosty. 
Two  or,  three  pleasant  little  jollies 
that  the  fellow  got  off  about  the 
weather  and  so  on,  were  just  an¬ 
swered,  and  that’s  all. 

The  thing  was  so  pronounced 
that  when  he  had  gone  I  said  to 
the  grocer: — 

“Have  you  got  anything  against 
that  fellow  ?  You  weren’t  exactly 
warm  toward  him 


“I  sure  have,”  was  the  reply, 
“he’s  trying  to  drive  us  out  of  busi¬ 
ness.  Trying  to  play  cute  tricks 
on  us  by  buying  over  our  heads.” 

“What  do  you  mean  by  that?” 
I  asked 

“He  belongs  to  a  social  club  down 
here  in - street,”  he  explained, 


“and  he  got  up  a  scheme  last  fal 
of  ten  of  the  members  clubbing  to 
gethcr  and  getting  goods  at  whole¬ 
sale.  1  hey  buy  sugar  and  flour  anc 
canned  goods  out  in  Pittsburg,  anc 
of  course  we  lose  the  business. 

“Where  do  they  get  a  jobber  out 
there  that  will  sell  consumers?”  I 
asked. 

Oh,  they  buy  of  a  little  fellow 
in  Pittsburg  who  claims  to  do 
wholesale  and  retail  business  both, 
was  the  answer. 

“We’re  not  going  to  let  it  pass, 
contiued  the  grocer.  “We’ve  had  it 
up  in  our  association  two  or  three 
times  alre&dy  and  we’re  going  to 
take  it  up  again.  The  first  thing 
these  fellows  know  they  may  find 
they’ll  have  to  buy  everything  in 
Pittsburg.  They  won’t  do  that 
long,  because  it’s  too  inconvenient, 
so  in  that  way  maybe  we’ll  be  able 
to  break  it  up.” 

“But  if  you  don’t  break  it  up 
you’ll  simply  throw  away  a  part  of 
the  trade  of  ten  good  customers,”  I 
suggested. 

“I’m  willing  to  lose  my  share,” 
he  said,  “they’ve  got  no  right  to  go 
over  our  heads  that  way.  The 
proper  place  to  buy  groceries  is  at 
the  stores  of  their  own  town.  If 
we  don’t  take  the  thing  in  hand 
there  is  no  telling  where  it’ll  go.” 

“Have  you  got  a  good  associa- 

u  —  t  _  _  i  i  • 


“Fine  as  silk !”  he  said.  “Every 
grocer  in  town  belongs  but  one,  and 
he’s  not  much  good.  We’ve  got 
the  liveliest  little  secretary  you’ll 
meet  in  a  day’s  travel.  We’re  go¬ 
ing  into  co-operative  buying  next 
fall.” 

“Co-operative  buying!”  I  re¬ 
peated,  smelling  something. 

“Sure!  Going  to  buy  together. 
We  can  save  about  io  per  cent,  that 
way.  Didn’t  you  ever  hear  of  what 
they  do  in  Philadelphia?  Tell  me 
they’ve  got  a  thousand  members 
and  buy  five  millions  a  year ! 

I  suppose  you  all  buy  of  job¬ 
bers  now,  don’t  you?”  I  said. 

Of  course  we  do  now.  None  of 
us  is  big  enough  to  do  anything 
else.  But  wait  till  forty-five  of  us 
begin  to  buy  together.  The  jobber 
can  go  hang — we’ll  buy  as  cheap 
as  he  will.” 

“Looks  like  a  good  scheme,”  I 
said.  “Just  about  as  good  as  the 
scheme  of  your  ten  men  who  go 
to  Pittsburg  and  let  you  go 
lang.” 

“Eh?”  he  said. 

I  showed  all  my  magnificent  teeth 
in  a  horse  laugh. 

“Well,  you’re  a  dandy!”  I  said, 
you’re  all  right !  Saying  one 
minute  it  ain’t  right  for  ten  of  your 
customers  to  buy  together  over  your 
lead,  and  admitting  the  next  min¬ 
ute  that  that’s  exactly  what  you’re 
going  to  do  to  your  jobber!  Oh, 
ain’t  that  funny!” 

He  had  sense  enough  to  get  red. 
“You  don’t  mean  to  say  that’s 
the  same  !’  he  blustered. 

“Why  ain’t  it?”  I  asked. 

“Because  it  ain’t !”  he  said  bril- 


goods  cheaper  so  we  can  save  money 
for  the  general  public.  If  we  buy 
cheaper  we  can  sell  cheaper,  can’t 
we?  Ain't  that  a  good  thing  to 
do?” 

“Nothing  the  matter  with  it  at 
all,  I  said,  “but  how  is  it  differ¬ 
ent  from  what  your  own  ten  cus¬ 
tomers  are  doing?  They’re  only 
doing  for  themselves  what  you  say 
you’re  going  to  try  to  do  for  them. 
Ain’t  they  got  as  much  right  to 
cut  down  their  cost  by  not  paying 
you  a  profit  as  you  have  to  cut  down 
your  cost  by  not  paying  the  jobber 
a  profit?” 

“It’s  entirely  a  different  thing!” 
he  spluttered,  and  do  you  know,  I 
couldn’t  make  him  see  the  point  in 
nearly  half  an  hour’s  red  hot  talk. 
At  any  rate,  if  he  did  see  it  he 
wouldn’t  own  up. 

Maybe  I’m  twisted  myself.  May¬ 
be  there  is  a  difference.  It  does 
seem  to  me,  though,  that  the  grocer 
who  joins  a  buying  exchange  has 
no  real  kick  coming  when  his  cus¬ 
tomer  does  the  same  thing.  He’ll 
do  right  to  fight  it,  of  course,  just 
as  he’d  fight  any  competition,  but 
he  has  no  room  to  put  up  any  howls 
about  principle. 

At  least,  that’s  the  way  it  looks 
to  me. 

The  Stroller. 


There  has  been  recently  introduced  a 
new  scale  that  has  a  number  of  excellent 
points  that  will  appeal  to  grocers  and 
general  storekeepers.  It  has  no  weights 
to  handle;  is  guaranteed  to  be  accurate; 
will  last  for  years  and  is  so  simple  that 
anyone  can  use  it.  It  is  made  by  C.  B. 
Willison  &  Co.,  267  Halsey  street, 
Newark,  N/  J.,  who  will  gladly  furnish 


THE  MODEL  CASH  GROCERY  STORE.  NEW  Brunswick>  R  J-  Feiruary  *9'  ]9°8- 

TENYEv.Etl:~In  r,epI?  l,°  your  incluiry  of  recent  date.  we  enclose  a  few  sample  slices  of  sandwich  dried  beef, 
sliced  in  the  highest  style  of  the  art,  sliced  on  Johnson’s  patented  “  EVERSHARP.”  These  slices,  thin  as  paper, 

smooth  as  glass,  soft,  moist  and  delicious,  were  cut  the  full  size  of  a  six-pound  knuckle.  The  whole  knuckle  was 
sliced  to  perfection  m  six  minutes. 

I  also  enclose,  m  separate  wrapper,  some  very  small,  very  thin  slices  cut  from  the  meat  that  covers  the  knuckle 
one.  ease  notice  that  the  little  nub  end  of  gristle  and  skin  remaining  unsliced  weighs  less  than  a  quarter 
n!!o^e’  eVer^  jarr1C.i6  ™.eat  S^ce^  up  in  thin,  bright,  salable  slices.  Of  course  we  never  sell  any  one  a 

little  anZbr11  d°l  1SSe  s^lces  !  but  every  half  or  quarter  pound  we  weigh  up  gets  alike  its  equal  share  of 

^ease  *!0^e  bhe  saving  in  time  as  much  work  done  in  six  minutes  as  the  best  circular-knife  machines  can  do 
™enty  minutes  and  then  the  quality  of  our  work— slices  thinner,  smoother  and  more  perfect  than  any  other 
mac  me  can  possi  y  produce.  So  moist,  so  soft,  so  juicy,  so  broad,  so  transparently  thin  they  cause  enthusiastic 
comment  wherever  introduced,  resulting  in  a  large  increase  of  very  profitable  trade.  ' 

We  sell  our  machines  for  forty-six  dollars  on  small  monthly  instalments,  and  every  machine  can  be  depended 
your  order  ^ 1En  earn  lts  own  cosb  If  you  prefer  to  pay  cash  we  allow  you  a  liberal  discount.  Hoping  to  receive 

Respectfully  yours,  A.  W.  JOHNSON. 
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Window  Dressing  for  Grocers 

In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
Ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to  | 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions^ 

Signs  printed  on  cardboard  in  j 
comparison  to  size  of  car.  Used 
sign :  “Just  arrived,  new  line  of 
canned  vegetables,  on  account  of 


A  Car  of  Canned  Goods. 

This  window  display  proved  very 
satisfactory  in  both  attraction  and 
sale-producing  qualities. 


This  car  was  built  in  window  2 
feet  8  inches  x  6  feet  3  inches,  car 
built  accordingly  in  size,  and  con¬ 
structed  as  follows : — 

Canned  vegetables  for  sills,  a  thin 
strip  of  wood  for  rails,  rounded 
pasteboard  for  wheels,  box- lumber, 
rounded  at  ends,  for  floor  and  plat¬ 
form  ;  box  lumber,  rounded,  as  floor 
for  roof ;  muslin  is  used  to  round 
off  roof,  and  another  strip  of  wood 
for  elevated  section,  on  this  a  stick 
of  wood,  painted  black,  is  placed  for 
trolley  pole. 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


change  in  line  of  canned  goods 
which  just  had  arrived.” 

Ed%  G.  Haffner, 

Successor  to  N.  H.  Kresge  & 
Son,  Fifth  and  Tilghman 
streets. 

Allegheny,  Pa. 

Enemies  of  Dirt. 

This  window  does  not  need  much  I 
explanation,  unless  it  be  the  back¬ 
ground.  The  brooms  are  fastened 
to  a  half  circle,  made  of  boards,  by 
either  nailing  or  tying  with  twine 


Typewriter 


has  widened  its  market  until  it  includes 
the  whole  civilized  world,  and  has  become 
the  typewriter  of  over  300,000  operators 
because  it  has  from  the  beginning  best 
met  every  typewriter  need. 


The  Smith  Premier  Typewriter  Co. 

23  South  Eighth  St.,  Philadelphia,  Pa. 


A 
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or  wire.  To  do  this  bore  two  holes 
in  the  board  a  trifle  less  than  the 
width  of  the  broom  handle  apart, 
then  put  your  wire  or  twine  through 
the  holes,  around  the  broom  and  tie 
in  back. 


Between  the  broom  handles  on 
the  board  are  scrub  brushes  and 
around  the  edges  are  clothes  pins. 
A  clothes  line  is  run  from  broom  to 
broom,  on  which  are  clothes  pins. 
The  sign,  “Enemies  of  Dirt,”  is  on 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


cardboard  and  tacked  outside  of  the 


all  my  life,  I  have  gained  experience 
as  clerk,  salesman  and  manager, 
which  is  valuable  in  holding  a  re¬ 
sponsible  position.  I  am  thirty- 
seven  years  of  age  and  married.  If 
you  learn  of  such  opening  as 
you  think  I  might  fill,  I  will  .be 
glad  to  hear  from  you. 

Yours  truly, 

*  *  * 

P.  S. — I  can  give  any  amount  of 
reference  you  might  want. 

The  “Grocery  World”  will  be 
glad  to  furnish  the  name  and  ad- 


brooms. 

The  soaps,  soap  powders,  am¬ 
monia,  blue,  etc.,  are  arranged  ir¬ 
regularly.  Do  not  overcrowd. 

E.  W.  Alexander. 
Oxford,  Pa. 


Peas  are  at  present  about  out  of 
the  market. 


An  Interesting  Body  of  Men. 

We  are  in  receipt  of  a  copy  of  the  Feb¬ 
ruary  issue  of  “Industry,”  and  one  of  its 
'important  features  is  a  beautiful  half¬ 
tone  cut  of  the  branch  managers  of  the 
Lutz  &  Schramm  Co.,  of  Allegheny. 
They  are  a  representative  looking  body 
of  men,  and  it  speaks  well  for  the  house 
that  they  will  have  only  men  of  high- 
class  associated  with  them.  Lutz  & 
Schramm  Co.  have  the  reputation  of 
putting  out  only  strictly  first-class  goods 
and  their  Pickles,  Baked  Beans,  Catsup, 
and  entire  line  of  Preserves,  cannot  be 
excelled. 


Wanted— A  Position. 

- ,  Pa.,  Feb.  24,  1908. 

Editor  “Grocery  World.” 

Dear  Sir: — I  am  taking  the  lib¬ 
erty  of  addressing  you  regarding  a 
position.  I  have  no  doubt  but  that 
you  receive  inquiries  from  time  to 
time  for  men  to  fill  various  posi¬ 
tions. 

You  are  probably  aware  that  the 
above  firm  sold  its  business  last 
August,  following  the  death  of  our 

- .  Owing  to  the  ill  health 

of  my  brother  for  several  years  be¬ 
fore  his  death,  I  was  obliged  to 
assume  entire  management,  as  well 
as  act  as  credit  man,  which  was  my 
part  of  the  work.  In  addition  to 
the  experience  as  a  member  of  this 
firm,  I  was  also  partner  in  a  re¬ 
tail  business  prior  to  my  going  into 
the  wholesale  grocery  business, 
seven  years  ago.  Having  been  con¬ 
nected  with  a  mercantile  business 


dress^  of  the  writer  of  the  above 
letter  to  any  person  interested. 

*  *  * 

Logan,  Johnson  &  Co.  Come  Back. 

Boston,  Mass.,  March  3,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — We  have  your  edition 
in  which  you  criticise  our  labels 
rather  severely.  On  looking  this 
matter  up  we  find  that  the  label  you 
referred  to  is  one  that  was  approved 
by  the  National  Food  and  Drug 
Committee,  but  as  it  was  allowed  at 
a  time  when  everyone  was  using' 
stickers,  preparatory  to  getting  in 
line  with  the  Food  and  Drug  Act. 
it  might  seem  to  any  one  not  know¬ 
ing,  that  the  goods  were  not  prop¬ 
erly  labeled. 

We,  of  course,  prepared  new  la¬ 
bels  as  soon  as  possible,  and  are 
rather  surprised  that  you  should 
have  obtained  such  an  old  one  as 


this  must  be,  because  the  new  labels 
carry  the  formula  on  the  body  label, 
which  was  a  decision  made  after 
the  time  the  labels  referred  to  in 
your  edition  were  placed  upon  the 
goods. 

We  inclose  you  a  label  which  has 
been  approved  by  the  National 
board  and  is  all  right  in  every  State. 
The  goods  are  pure,  for  as  any  one 
knows  that  knows  anything  about 
preserves.it  is  impossible  to  make  up 
a  raspberry  or  strawberry  preserve 
and  prevent  crystallization  without 
the  use  of  a  small  percentage  of 
corn  syrup.  This  does  not  make  it 
a  compound,  as  you  charge  in  your 
article,  and,  in  fact,  in  our  State 
of  Massachusetts,  corn  syrup  and 
sugar  are  synonymous,  so  that  we 
would  not  even  have  to  specify 
them  on  the  label  if  we  sold  our 
goods  only  in  this  State. 

We  appreciate  fair  criticism  and 
if  you  had  referred  to  us  before 
writing  this  article  we  could  have 
given  you  this  explanation,  as  both 
the  Board  of  Health  of  our  State 
and  Dr.  Wiley,  of  the  National 
Committee  will  inform  you  that  we 
have  endeavored  very  carefully  to 
conform  to  all  the  requirements  of 
the  law. 

Yours  truly, 

Logan,  Johnson  &  Co. 

As  to  the  age  of  the  label  re¬ 
cently  commented  upon  in  the  “Gro¬ 
cery  World,”  the  package  bearing 
it  was  purchased  at  a  Philadelphia 
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NO  POISON  HERE 

This  pictures  the  famous 
Steel  Jar  Cap,  the  one  that 
doesn’t  get  a  poisonous  corro¬ 
sion  on  it  when  it  seals  a  jar 
of  fruit.  Wouldn’t  your  cus¬ 
tomers  like  to  know  this  ? 
Won’t  they  buy  it  when  they 
learn  that  it  doesn’t  cost  any 
more  than  the  old-fashioned 
zinc  kind  ?  Sure  they  will. 

THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


Pull  out  ^ 
Hi  kb  an  here 
3  or  4 inches 
at  a  time: 
Cut  off 
fly  coi'ered 
part. 


The  Greatest  Fly  Catcher 
Ever  Invented 

FLY  RIBBON  has  gone  through  several 
successful  seasons.  Sells  at  sight. 

FLY  RIBBON  has  all  the  advantages, and 
none  of  the  disadvantages  of  the  ordinary  fly 
paper.  Catches  mosquitoes  as  well,  and  frees 
the  house  of  the  disease-carrying  insects. 

FLY  RIBBON  does  not  drip.  Is  neat, 
clean  and  economical.  Retails  at  5  cents. 

CATERPILLAR  GLUE  for  the  protection 
of  ornamental  and  fruit  trees,  keeps  moist 
for  several  months. 

MANURENE — The  Magic  Plant  Fertil¬ 
izer. 

Address  Dept.  D.  for  samples,  circulars, 
testimonials  and  prices.  On  account  of  the 
big  demand,  place  your  order  at  once. 

THE  FLY  RIBBON  MFG.  CO. 

202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 


Take  a  butter  made  from  the  finest,  cleanest,  richest 
milk,  in  sanitary  dairies,  and  inspect  it  every  now  and 
again  until  it’s  turned  out  to  the  consumer,  and  you  can 
hardly  help  having  perfect  butter. 

And  as  long  as  these  conditions  continue,  you  will 
have  it  all  the  time. 

That  is  exactly  the  point  of  Gurnse  butter.  It  is 
fancy,  and  is  always  fancy,  and  tbe  dealer  who  sells  it  can 
count  on  every  pound  being  like  every  other  pound. 

Nothing  is  more  important  in  getting  and  holding  a 
butter  trade. 


F».  F7.  BROWN  &  CO. 


39  5.  Front  St.,  Philadelphia,  Pa. 
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retail  store  a  few  days  before  the 
article  appeared. 

In  the  above  letter  was  inclosed 
another  label  reading  and  arranged 
as  follows : — 

Logan,  Johnson  &  Co. 

BOSTON,  MASS. 

RASPBERRY 

Prepared  with  Gran.  Sugar,  enough 

Corn  Syrup  to  prevent  crystalliza¬ 
tion  and  one-tenth  of  one  per 
cent.  Sodium  Benzoate. 

To  the  best  of  the  “Grocery 
World’s”  knowledge  and  belief,  the 
Federal  Food  and  Drug  Board  has 
never  approved  such  a  label  as 
this ;  in  other  words,  a  label 
which  applies  the  unqualified  word 
“raspberry”  to  a  product  containing 
glucose.  Certainly  if  they  have  ap¬ 
proved  it  they  have  done  so  in  di¬ 
rect  violation  of  their  own  regula¬ 
tion  reiterated  very  many  times. 
The  “Grocery  World”  also  disputes 
on  the  authority  of  many  manufac¬ 
turers,  this  firm’s  statement  that 
raspberry  and  strawberry  preserve 
cannot  be  made  without  glucose. 
They  can  be  and  are  so  made  every 
day. 

The  “Grocery  World”  reiterates 
its  opinion,  formed  under  the  di¬ 
rect  authority  of  the  legal  regula¬ 
tions  of  the  Department  of  Agri¬ 
culture,  that  the  above  label  is  still 
illegal,  and  that  any  person  selling 
goods  bearing  it  is  liable  to  pros¬ 
ecution.  In  the  “Grocery  World’s” 
judgment,  the  proper  designation 
for  these  goods  is  “Compound 
Raspberry  Preserves.” 

*  * 

Wanted  in  Public  Libraries. 

Worcester,  Mass.,  March  2,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — I  am  a  patron  of  the 
magazine  room  of  the  public  library 


in  this  and,  occasionally,  in  other 
cities,  and  have  noticed  that  every 
trade  except  the  grocery  is  repre¬ 
sented  by  one  or  more  periodicals. 
These  papers,  I  understand,  are  do¬ 
nated  by  the  publishers,  to  a  large 
extent.  I  think  it  lies  in  your  power 
to  benefit  the  grocery  trade  by  hay¬ 
ing  copies  of  your  paper  on  file  in 
public  places. 

Hoping  you  will  not  consider  this 
suggestion  out  of  place,  I  remain, 
Yours  truly, 

E.  W.  M. 

*  *  * 

Death  of  an  Old  General  Storekeeper. 

Union  City,  Pa.,  March  1,  1908. 
Editor  “Grocery  World.” 

Dear  Sir:— The  death  of  Wm. 
Warden,  president  of  the  National 
Bank  of  Union  City,  Pa.,  occurred 
at  his  home  this  morning  at  5 
o’clock.  He  was  one  of  the  old 
residents  and  has  always  been  iden¬ 
tified  with  the  business  interests  of 
the  town.  At  one  time  he  was  a 
member  of  the  firm  of  Dabney, 
Warden  &  Laubender,  general 
dealers  in  merchandise,  back  in  the 
70’s,  and  then  with  Garrett  Smith 
in  produce,  hay  and  grain,  and  later 
in  manufactures.  He  was  a  public- 
spirited  citizen,  always  looking  out 
for  the  interests  of  the  town. 

Yours  truly, 

G.  E.  Andrews. 

*  *  * 

As  to  a  Molasses  Pump. 

- ,  Ga.,  March  4,  1908. 

Editor  “Grocery  World.” 

Dear  Sir: — Can  you  give  us  any 
information  concerning  Enterprise 
self-measuring  pumps  for  syrup. 
We  would  like  to  know  the  ac¬ 
tual  experience  of  some  retail  gro¬ 
cer,  if  possible,  but  any  informa¬ 
tion  on  the  subject  will  be  appre¬ 
ciated. 

Thanking  you  in  advance  for  the 
favor,  we  are, 

Yours  truly, 

A. 


The  “Grocery  World”  has  writ¬ 
ten  this  correspondent  that  to  the 
best  of  its  knowledge  and  belief, 
the  appliance  he  names  is  all  right. 
We  should  like  to  present,  however, 
some  practical  opinion  on  its  value 
by  grocers  who  have  actually  used 
it.  Will  some  subscriber  oblige? 

*  *  * 

Machines  for  Potato  Chips. 

Harrisonburg,  Va.,  Feb.  20,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  please  give 
us  the  names  of  some  manufactur¬ 
ers  of  machinery  for  making  potato 
chips  ?  By  so  doing  you  will  greatly 
oblige  us. 

Yours  truly, 
Lineweaver  Bros. 

The  Enterprise  Manufacturing 
Co.,  Third  and  Dauphin  streets, 
Philadelphia,  are  makers  of  potato 
cutting  machinery. 

*  *  * 

The  Breakfast  Food  Bulletin. 

Westboro,  Mass.,  Feb.  28,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — On  page  10  of  the 
“Grocery  World”  of  date,  January 
6,  1908,  you  have  an  article  on  “No 
Adulterations  in  Breakfast  Foods,” 
and  you  refer  to  Dr.  Frear,  State 
chemist,  and  say  his  report  will  be 
out  in  about  thirty  days. 

Can  you  tell  me  where  I  can  get 
his  report,  or  would  you  be  kind 
enough  to  have  one  sent  to  me. 

Sometime  I  may  be  able  to  return 
the  kindness. 

Yours  truly, 

C.  B.  Tappan. 

If  this  correspondent  wants  any 
fuller  report  of  the  Breakfast  Bul¬ 
letin  than  that  contained  in  the 
“Grocery  World”  of  March  2,  1908, 
he  is  advised  to  write  the  Dairy  and 
Food  Department,  Harrisburg,  Pa., 
for  a  copy. 


The  Colored  Insert. 

In  these  days  when  the  average  busi¬ 
ness  man  is  inclined  to  see  panic  and 
hard  times  at  every  turn,  the  confidence 
displayed  by  the  American  Slicing 
Machine  Company,  in  the  business  situ¬ 
ation  and  the  business  future  of  the 
country  is  refreshing.  This  confidence  is 
exemplified  by  their  beautiful  colored  in¬ 
sert  in  this  issue  of  the  paper.  So  far 
from  decreasing  their  advertising  appro¬ 
priation  for  the  current  year,  they  are 
going  ahead  on  a  larger  scale  than  ever. 

Of  course,  there  is  another  kind  of 
confidence  that  enables  them  to  do  this 
and  that  is  the  confidence  that  comes 
from  the  verdict  of  nearly  nine  thousand 
progressive  merchants  who  have  pro¬ 
nounced  the  American  to  be  the  only 
practical  slicing  machine  and  the  best 
investment  they  have  ever  made  for  the 
store.  That  is  why  so  many  American 
Slicing  Machines  are  sold  each  year  on 
the  recommendations  of  satisfied  cus¬ 
tomers  to  their  friends. 

The  mahcine  brings  the  merchant  all 
the  sliced  meat  trade  of  his  locality  be¬ 
cause  the  sanitary  method,  the  greater 
bulk  and  the  appetizing,  uniform  slices 
make  an  irresistible  appeal  to  the  house¬ 
wife,  and  the  saving  of  waste  enables 
him  to  make  a  better  profit  on  each  sale. 
Any  merchant  who  fails  to  investigate 
the  machine  thoroughly  is  turning  away 
trade  that  might  be  coming  to  his  store 
and  losing  money  that  might  be  in  his 
cash  drawer. 


Do  You  Sell  It  ? 

We  notice  in  our  rounds  among  the 
grocery  trade  that  State  House  Brand 
Ceylon  Tea,  packed  by  the  popular 
wholesale  grocery  firm  of  John  Scott 
&  Co.,  Inc.,  is  making  a  decided  hit  as 
it  should,  as  it  is  a  decidedly  superior 
article  in  tea  and  a  trade  winner  to  those 
who  push  it. 


You  Can’t  Cut  Out 

A  BOG  SPAVIN  or 
THOROUGH  PIN,  but 

ABSORBINE 

will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
free.  Absorbine,  Jr.,  for  man¬ 
kind,  $1.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  0.  F.,  9  Monmouth  St.,  Springfield,  Mass. 


208  (DELAWARE  AVE. 

•**  AND- 

209  N.  WATER  S.T. 


High-grade  goods  raise  the  standard  of  your  store, 
bring  you  a  better  class  of  trade,  increase  your  profits. 

Why  not  put  in  a  line  of  onr  high-grade  canned  goods  ? 

Cruiser  Brand 


Tomatoes 

Corn 


-°P- 

^C^cgS.'; 

208N.DELAWARE  AVE. 

AND 

209  N. WATER  ST. 


Small  Sifted  Peas 

Early  June  Peas 

Succotash  Telephone  Peas 

Small  Lima  Beans  White  Wax  Beans 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


209 


NORTH  WATER  STREET 
PHILADELPHIA  -  PENNSYLVANIA 


IN  3a4J»‘XlNG  TO  UDVSRT1SERS  KINDLY  MENTION  “GROCERY  WORLD1 


30 


GROCERY  WORLD 


Defensive  Tactics  Needed  Against 
Delayed  Transportation  Claims 


Great  Need  of  Organized  Action  Against  Railroads  and  Ocean 
Steamships  which  Arbitrarily  Treat  Shippers’  Claims. 
Steamships  Particularly  Flagrant. 


WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rru 
cett.  Answers  may  be  addressed  to  tbe  Gaocaav  Woiu>  when  desired,  provided  the  advertisement  1* 
rccompanled  by  ro  cents  In  postage  to  pay  (or  remsIUng  the  same.  To  oon-subscriben  the  price  Is  so 
:ents  per  Issue. 


What  is  greatly  needed  in  the 
grocery  trade,  according  to  many 
opinions  heard  expressed,  is  an  or¬ 
ganization  of  offense  and  defense 
against  unfair  treatment  on  the  part 
of  transportation  companies.  In 
this  is  included  railroad  companies, 
boat  companies  and,  perhaps,  more 
particularly,  ocean  steamship  com¬ 
panies.  These  concerns  are  all 
large,  and  in  many  respects  shippers 
are  absolutely  at  their  mercy.  They 
accordingly  use  their  power  both 
in  perpetrating  impositions  upon 
shippers  and  in  arrogantly  refusing 
to  right  them  after  made. 

The  conduct  of  ocean  steamships 
in  this  respect  has  been  little 
touched  upon.  They  are  often 
worse  than  railroads.  In  the  first 
place  they  insist  upon  the  consignor 
signing  a  contract  which  goes  as  far 
as  any  contract  can  to  exonerate 
the  carrying  company  from  every 
accident  or  mistreatment  that  could 
possibly  affect  the  goods  in  transit. 
If  the  contract  is  not  signed  the 
goods  are  not  received  for  ship¬ 
ment. 

When  the  goods  arrive  in  this 
country  they  are  perhaps  damaged. 
The  steamship  company  is  not  par¬ 
ticularly  interested:  They  have  a 
contract  which  blocks  any  damage 
suits,  and  they  rely  in  all  cases  upon 
the  statement  that  the  damage  came 
from  some  heavy  storm,  or  “act  of 
God,”  for  the  effects  of  which  they 
are  not  responsible.  Under  the 
contract  which  has  been  signed,  the 
consignee  must  actually  prove  that 
the  goods  had  careless  treatment 
en  route,  which  it  is  next  to  impossi¬ 
ble  to  do.  Consequently  he  bites  his 
nails  and  takes  his  medicine. 

In  the  great  majority  of  cases 
a  steamship  company  would  pay 
righteous  claims  like  this  rather 
than  stand  a  law  suit.  They  real¬ 
ize  that  most  of  their  victims — 
none  of  their  victims  in  small  cases, 
in  fact — will  not  sue  them,  for  busi¬ 
ness  reasons,  and  they  accordingly 
take  advantage  of  what  amounts  to 
practical  immunity. 

Railroad  companies  are  often  less 
arbitrary  than  steamship  companies, 
because  they  are  more  directly  sub¬ 


ject  to  the  law  than  ocean  steam¬ 
ships,  but  there  has  always  been 
great  difficulty  in  getting  them  to 
attend  promptly  to  claims.  Like 
the  steamships,  the  railroads  know 
that  in  small  claims  shippers  hes¬ 
itate  to  sue,  because  an  offendec 
railroad  can  make  the  situation  in¬ 
tensely  unpleasant. 

An  organization  to  promptly  be¬ 
gin  legal  action  on  all  claims  not 
settled  within  a  reasonable  time 
would  clarify  the  situation  in  a  very 
short  time. 


There  has  been  a  little  Boston 
hothouse  asparagus  in  market, 
ranging  from  $6  to  $6.50  per  dozen. 
The  demand  has  been  good,  consid¬ 
ering  the  price. 


Virginia  to  Have  a  Food  Law. 

The  House  bill  creating  a  dairy 
and  food  commissioner  for  Virginia 
was  called  up  by  Senator  Hart,  of 
Roanoke,  and  passed  by  the  Senate 
under  suspension  of  the  rules  on 
Wednesday  morning.  Senator 
Hart  said  that  since  the  passage  of 
similar  laws  by  the  Federal  Govern¬ 
ment  and  many  of  the  States,  Vir¬ 
ginia  was  being  made  the  dump¬ 
ing  ground  for  a  great  mass  of  food 
products  that  had  been  rejected 
elsewhere  as  unfit  to  be  eaten. 


These  Fish  Cannot  be  Excelled. 

The  Niagara  Fish  Company,  of  Lake 
street,  Buffalo,  N.  Y.,  make  a  specialty 
of  winter-caught  fish  that  are  taken  at 
a  temperature  of  40  degrees  below  zero, 
and  are  immediately  frozen  so  solid  that 
the  delicious  flavor  of  the  fish  is  retained. 
Their  lower  Lake  fish  cannot  be  excelled 
and  bring  you  the  best  quality  at  the 
lowest  price.  The  firm  has  for  years 
made  a  special  study  of  the  conditions. 
It  will  pay  you  to  get  in  touch  with  this 
firm  by  sending  for  their  Fast  Day  Art 
Calendar  and  price-list. 


The  Garden  Barrow  You  Need. 

You  surely  want  the  best  garden  bar- 
row  made  when  the  cost  is  about  the 
same  as  the  ordinary  kind.  The  21 1 
Garden  Barrow,  sold  by  James  M.  Vance 
&  Co.,  of  Philadelphia,  is  admitted  to  be 
the  best  on  the  market  and  a  trial  order 
will  convince  you  of  the  truth  of  this 
statement. 


A  Vermont  grocer  reports  money 
close,  but  not  close  enough  to  be  reached. 
If  he  used  Forbes  Coupon  Books  prom¬ 
ises  would  cease  and  profits  would  in¬ 
crease. 


WANTED. 


WANTED — Two  (2)  second-hand,  ten  or 
fifteen  feet,  sets  of  either  Walker  or  Miller 
&  England  Patented  Tilting  Bins.  Must  be 
in  good  condition.  Address,  giving  price 
and  condition,  W.  C.  Yinger,  Lancaster,  Pa. 
_ _ _ _ _ 11 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE. — A  grocery  business  in  one  of 
the  best  towns  in  northern  New  Jersey,  the 
oldest  established  business  in  town  on  the 
main  street.  Sales  will  average  $3,500  per 
month.  Clear  net  profits,  15  per  cent. 
Owner  retiring  from  business  on  account  of 
health.  Price,  inventory.  This  is  a  rare 
business  opportunity.  For  particulars  ad¬ 
dress  W.  S.,  “Grocery  World,”  Philadel¬ 
phia- _ 11 

FOR  SALE. — In  whole  or  in  part,  the 
largest  and  best  equipped  plant  for  doing  a 
grocery,  meat  and  baked  goods  business, 
located  in  the  second  largest  city  in  New 
York  State.  Have  several  grocery  stores, 
meat  markets  and  a  manufacturing  baking 
business,  each  doing  both  a  wholesale  and 
retail  business.  The  stock,  including  horses, 
wagons,  sleighs  and  all  other  equipments, 
will  inventory  at  from  $40,000  to  $50,000. 
Best  of  reasons  can  be  given  for  selling. 
Business  will  stand  the  most  rigid  investi¬ 
gation.  Absolutely  no  use  for  making  in¬ 
quiries  unless  party  has  money  to  do  busi¬ 
ness  and  means  business.  Address  C.  P., 
“  Grocery  World,”  Philadelphia. _ 13 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE.  —  At  a  bargain,  New  Double 
Cottage,  on  large  high  lot,  at  34th  street. 
Ocean  City,  N.  J.  Also,  120  acres  good 
land  near  Tuckahoe,  N.  J.;  40  acres  Salt 
Meadows,  60  acres  upland,  partly  under 
cultivation.  Address  C.  H.  Kelk,  Vine- 
land,  N.J.  IO 


FOR  SALE. — Butchers,  a  fine  chance  to 
get  in  the  meat  business  for  yery  little 
money.  The  advertiser  has  a  pair  of  Beef 
Stalls,  fixtures  all  complete,  in  the  best 
retail  market  In  city,  which  he  cannot  at¬ 
tend  to.  Will  sell  them  very  low  to  a  prac- 
tical  butcher.  F.  N.  W.,  Grocery  World.  10 


BUSINESS  OPPORTUNITIES. 


00000000000000000000000000 

0  0 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  0 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
0  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  Is  o 
0  that  we’re  sure  will  suit  you.  0 

3  Write,  call  or  telephone.  o 

0  WARNER  &  CO.,  o 

o  937  Arch  Street.  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  *500,  o 

0  Keystone,  Race  746.  o 

°  0 

00000000000000000000000000 


EVERY  ONE  A  GOOD  CHANCE. 

No.  279.— In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 


cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
stoie,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281.— In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  286. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  290. — In  Northeast  Philadelphia.  Does 
$300  per  week,  and  has  averaged  that  for 
ten  years,  half  cash.  Stock  about  $1,000 ; 
one  team.  Good  dwelling  connected. 
Clears  $1,000  per  year  above  living  ex¬ 
penses.  Owner  with  wife  and  boy  can  run 
store.  Store  sold  only  because  owner  re¬ 
tiring.  Price  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,000- $3, 000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  325. — In  best  business  part  of  Frank- 
ford  avenue,  Philadelphia,  store  18x35  feet. 
Does  $300  weekly,  all  cash.  Stock  $350.  Push 
cart  delivery.  Clear  10  per  cent.  This 
store  is  making  a  good  cash  income  every 
week,  but  owner  does  not  like  the  business, 
and  wants  to  return  to  trade.  Price  in¬ 
ventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100 feet.  Business about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 


GROCERY  WORLD 
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No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 

No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three  fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 

No.  341—  In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
(300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  344.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  15x27 
feet.  Does  $500  to  $600  per  week.  All 
cash.  Stock  only  $500,  as  business  handles 
large  amount  of  meats.  Clean  net  profit 
10  per  cent.  Best  reasons  for  selling. 
Price  Inventory.  Will  need  about  $1,400, 
but  can  be  reduced  by  not  taking  cash 
register.  Dwelling. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wish“s  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346.— In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi- 

1  °No.  347.— In  high  class  part  of  West  Phila- 
delph’a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  348.— In  booming  New  Jersey  resort 
Cash  Grocery,  doing  a  yearly  business  of 
$20,000,  can  be  greatly  increased.  Well 
established.  Will  sell  at  inventory.  Stock 
about  $t2oo.  Will  stand  fullest  investiga¬ 
tion.  Owner  has  another  store  in  another 
town  and  cannot  attend  to  both. 

No.  351. — In  southern  Philadelphia.  Tea, 
coffee  and  groceries.  Size,  17x40  feet. 
Does  $16,000  yearly,  all  cash.  Splendid 
transient  trade — 3,000  people  pass  the  store 
every  two  days.  Stock  only  about  $300 
Net  profits,  12 'A  per  cent.  Owner  has  trouble 
with  help  and  wants  to  retire.  Fine  place 
for  man  and  wife.  Price  asked,  complete, 
about  $700,  including  fine  National  cash 
register. 

No.  353  —In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  4  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  12 
per  cent. ,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa 


pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa. _ tf 


MISCELLANEOUS. 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  12% 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty-three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

I  FIXTURES  FOR  SALE  AT  BARGAIN 

The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 

self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa 


WANTED— A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
'•  Grocery  World,”  Philadelphia.  tf 


We  will  start  you  in  the  Tea  and  Coffee 
business  for  $5  ;  fifty  per  cent,  profit.  King¬ 
ston  Tea  and  Coffee  Co.,  Kingston,  N.Y.  11 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.Williams’  Brands 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


PHILADELPHIA  GROCERY  STORES 
WANTED? 

We  have  immediate  buyers  for  live  Phila¬ 
delphia  Grocery  Stores,  running  from  $t,ooo 
to  $2,000.  Must  be  healthy,  established, 
profitable.  No  sale  no  charge.  Waiting 
list  of  buyers  all  the  time. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 

I  Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON  I 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never  | 
handled  a  more  solid  proposition. 

,  WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED— A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  t{ 


FOR  RENT. 


FOR  RENT— Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and  I 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat- 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 
'  business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail¬ 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  term¬ 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re- 


This  fixture  is  made  in  both  Oak 
and  Cherry  ;  is  substantially  made, 
with  3-coat  finish.  Instead  of  the 
old-style  hinges  it  is  operated  by 
lifting  upon  bale  and  swinging  to 
right,  thus  completely  exposing 
Jar  for  use.  It  fills  the  want  of  a 
larger  jar  display,  occupying  no 
more  room  than  the  4"jar  fixture. 
Besides  being  a  silent  salesman,  it 
is  an  economizer.  Top  Jar  revolves, 
thus  making  it  convenient  for  the 
merchant.  All  trimmings  nickel 
plated.  Write  for  prices,  etc. 

THE  WELLES  A  DAVIS  MFG.  CO. 
WYALUS1NG.  PA. 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
v.a.^»v.^  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

AO  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass 


Registered. 
U.  S.  Pat.  OS. 


DANDELION 

VEGETABLE  BUTTER  CDLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

manufactured  by 

WELLS  &  RICHARDSON  CO.,  Burlington.  VI. 
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IN  WRITING  TO  ADVERTISERS 


UNDER  THE  DIRECTION  OF 


R.  DAETWYLER 


<fc  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we  will  adhere  to  until 
in  the  market  should  be  very  pronounced.  Quotations  below  are  based  on  prices  ruling 
net  10  days.  First  orders  must  be  accompanied  by  references. 


next  issue,  unless  an  advance 
Monday,  March  9th.  Terms, 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel . 

Selected,  9  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  1  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  irt\  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . 

Selected,  8  hands . 

Selected,  7  hands . 

We  advise  against  shipping  bananas  loose  in  bags 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller . 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico . 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box . 

Fancy  Brights,  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  box . 

Fancy  Brights,  250  size,  per  box. 


$1.65  per  bunch 

1.50  per  bunch 
1. 1 5  per  bunch 
1. 10  per  bunch 
1. 00  per  bunch 

.80  per  bunch 
.75  per  bunch 
.70  per  bunch 

1.35  per  bunqh 
1. 00  per  bunch 
.65  per  bunch 
unless  in  quan- 

$3.25  per  bag 

3.50  per  bag 


$2.25 

2.40 

2.40 

2.30 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . 

Extra  choice,  200-250  to  box . 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . . 

Choice  quality,  240  and  270  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 


$2-75 

2-75 

2.65 

2.65 

2.50 

2.50 

2.40 

2.50 

2.40 

2-35 


275 

275 

275 

2.60 

2.50 

2.60 


Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’s,  per  box . 

Fancy  Bright,  8o’s  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box . 

Golden  Russetts,  54’s  to  64’s,  per  box . 

Golden  Russetts,  8o’s,  per  box . 


MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 


$4.50 

5-50 

5.00 

4.00 

4-50 

4.00 


ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs . 

Choice,  kegs,  61  lbs . . . 

Good  quality,  kegs,  62  lbs.  . . 

Good  quality,  kegs,  60  lbs. 


4-50  to 


$3-00 

275 

275 


5.00 

4.00 

3-50 

300 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 

Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


Two 

Reasons  for 
Horses 


\  ou  prefer  horses  to  automobiles 
for  delivery  for  either  one  of  two 
reasons : — 

Either  you  love  horses,  or  be¬ 
lieve  they’re  cheaper. 

If  you  love  horses,  we  have 
nothing  to  say  except  that  it’s  an 
expensive  love,  when  automobiles 
do  so  much  more  work  for  the 
money. 

If  you  believe  horses  are  cheaper 
delivery  than  the  Lindsley  Car, 
you’re  wrong,  begging  your  pardon. 
The  Lindsley  Car  will  run  30  miles 
on  one  gallon  of  gasoline,  and  it 
will  carry  1 500  pounds  during 
every  foot  of  the  way. 

Can  horses  do  that?  Write  about  it. 

/.  V.  LINDSLEY  &  COMPANY 

Suite  1 1 1 2  Monadnock  Bldg.,  Chicago 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Anv  subscriber  to  the  “GROCERY  WORLD »  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
V  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . 

“B”  Java.. . " 

“C”  Java . . . . 

A — Java  and  Mocha  Blend . •'•••  -24 

B — Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

"B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . lo 

"A”  Maracaibo . 1° 

"B”  Maracaibo . }7 

“A”  Santos . 

“B”  Santos . 1® 

“C”  Santos . 1’ 

Peaberry  Santos . 

No.  2  Rio . •••••• . 10 

Lipton  Special  Mocha  and  Java.  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . J5 

Best  Gunpowder . . 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . .  .  38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . ’  •3® 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Ooleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan  . . . 

Heno  Hand % lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  ttfbox . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  FISH. 

Salmon— s 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz . 

Seward,  1  lb.,  tall,  4  doz . 

Jookey,  1  lb.,  tall,  4  doz . 

Stonewall,  1  lb.,  tall,  4  doz.. 


6.50 

3.50 
3.75 
4  60 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  ■  45 

Wagner’s,  1  lb.,  tall,  4 doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1.05 

Wagner’s,  8  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1 . 45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1 .75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb., 2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 95 

Galions . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 . 25 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92J4 

Gallon,  lA  doz .  2.95 

Fair  Quality,  Ss . 90 

2s,  2  dos . 75 


.  2.10 

2.10 

.  1.50 

.  1.50 

. 95 

Argo,  i  lb.’,  tall,  4  doz... .  1-75 

Sockeye,  %  lb.,  flat,  4  doz . - .  1-25 

Iceberg,  1  lb.  tall,  4  doz . .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  8-25 

Star,  %  lb.,  8  doz.  incase .  1-50 

Star,  Vi  lb.,  flat,  8  doz .  2.40 

Gold  Label,  ^  lb.,  flat,  8  doz .  2.b0 

Beaver,  %  lb.,  flat,  8  doz . 

Clmns 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .30 

Mackerel— 

Mackerel  in  sauoe,  oval . 

Oysters—  „  .  rn 

Sardines,  in  Oil —  Per  case. 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans . 

Standard,  %  oil,: 100..—. . 

y.  lb.,  oil,  with  key,  100 . . . 

Epicurian,  y,  oil,  fanoy  cartons,  100  cans 
y.  Mustard  Sardines— 

Gold  Label,  100  cans .  6  -50 

Standard,  100  cans .  3.65 

Ledemey  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4.50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

y.  Oil,  Martell  Brand,  100  cans .  16 .00 

Oil,  Marie  Elizabeth,  boneless,  100  cans 
y.  Oil  Imported— 

Martell,  100  cans .  9-75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUIT3.  Per  doz. 

Apples,  3  lb. ,  2  doz .  -90 

Blackberries,  2  lb.,  2  doz .  1  ■  10 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz .  1-50 

Gooseberries,  2  lb.,  2  doz .  !•  40 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  31b.,  2  doz .  1-35 

Sliced  Pineapples,  2  lb.,  2  doz . . . .  1.35 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  1-25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  i  .35 

Raspberries,  2  lb.,  2  doz . . . 

Strawberries,  2  lb.,  2  doz . . .  1-25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  2%  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb. ,  2  doz .  2 .25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06% 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05 % 

No.  3  broken,  bbls.  or  100  lb.  sacks .  Oi'A 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . -70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  2.70 

Snow  Flake,  36  15c.  packages .  3.35 

Colonial.  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

to  bag .  2.60 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . » .  2-70 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  35 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sftck  . .06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 42 

Kingsland,  N.  0 . 33 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 33 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.20 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.50 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2 . 15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . 85 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1  10 

Search  Light,  1008,  5  gross .  1-00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eye,  5  gross .  1  ■  05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 55 

Grocers’.  200s.  3  gross . per  case  6.25 

Black  Diamond, 500s,  *00  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  10 

Evaporated,  1  lb.  packages,  4  doz . 11 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 12(4 

Best,  25  lbs .  14 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Paokage,36 . 08% 

Bulk,  26  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 20 

American  Brand,  25  lb . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . 03 

40-  50,  25  lbs . 08% 

50-  60, 25  lbs . 08 

60-  70, 25  lbs .  07  % 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 06  % 

90-100,25  lbs . 06 

100-120, 50  lbs . . . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 01% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1 . 85 

Seedless  Sultana,  60  lbs . 07% 

Seeded,  36 1  lb.  packages . 10 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  261bs . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  7.45 

Cut  loaf .  5.85 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4.7i 

Fine  Granulated,  100  lb.  sacks . 4.75 

Confectioners’  A .  4.70 

No.  1,  A .  4.70 

Light  Yellow .  4.25 

Fine  Granulated,  21b.  bags .  6.05 

Fine  Granulated,  5  lb.  bags .  4 .95 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1-90 

Challenge,  4  doz .  4  35 

Eagle,  4  doz... j .  6.25 

M agnolia,  4  doz .  4.65 

Red  Ctoss ,4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4.00 

Lion,  4  doz .  4. 60 

Premium,  4  doz .  4 . 85 

Hires’  Silver,  4  doz .  4.65 

Square,  4  doz .  3.75 

EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . - .  4  35 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.'0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz . . .  3.50 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


Bars.  Box. 

Acorn . 120  2.45 

*Pearl  White  Floating . 100  4.00 

Ark . 100  2.00 

Babbitt’s . 100  8  75 

5  box  lots  freight  paid,  with  1  box 
"1776”  or  60  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2%  boxes 

"1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3.75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3 . 65 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  . . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’a . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.25 

♦Lifebuoy . v .  60  2.00 

♦Fairbank’s  Tar . .'. . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

♦P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . -120  2.45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 

Rib . ’00  1 .95 

♦  5  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands  . . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size . 50  1 .95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb....: . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Steal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart .  50  l.tu 

Lava .  100  3.75 

Pearl .  60  2  40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbanks .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  60  1.80 

Scourene . 100  8.50 

Lipp’s  Scourer .  60  2.25 

Sil  San . 50  2.JJ 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . ..100  3. 85 

Silver  Sand . per  bbl-  2.60 

American  Scourer . ■  ■■lOO  3. /5 

Bon  Ami,  10c.  size . 3  doz.  2  M 

Brooks'  Crystal . _.._^......100  3.»0 

Hoefner's  Crystal,  with  spoons . 24  pkgs.  ’  w 

Old  Dutch  Cleanser,  4  doz .  *  *> 
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NEW  YORK  PRICE-LIST 

Reviaed  Weekly  for  the  “Grocery  World"  by  FRANCIS  H.  LEGGETT  &  CO.,  Weat  Broadway  and  Franklin  St.,  New  York 

vnTP  "J®  wiU  be  Phased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.  Trices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLAS8ES  AND  SYRUPS. 

Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 46 

Choice,  barrels .  .40 

Good,  barrels . 26®  .  80 

Fancy,  quart  Jars . perdoz.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .43 

Prime .  .87 

Good .  .86 

Ordinary . ,22 

Blended,  fancy . . .  .38 

Blended,  choice .  .83 

Blended,  good .  .80 

2-lb  tins,  8  doien . per  case,  2.90 

Quarts,  2  dosen . per  case,  2.90 

Sugar  Syrup- 

Pure,  extra  fancy . . . 86®. 88 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  .29 

Vanilla  Drips . 29®.  80 

Tins,  2-lb. .  2  doien . per  case,  1 . 96 

Tins,  2)4-lb. ,  2  dozen . per  case,  2 . 80 

Tins,  8- lb.,  2  doien . per  case,  2.60 

Tins.  6-lb.,  1  doien . .per  case,  2.26 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  96 .  38.00 

Georges  count  110@U6 . 25.00 

Shore  2s,  count  226@250 .  30.00 

Medium  Irish  2s,  count  450 .  23.00 

Norway,  count  400@450 .  24.00 

Norway,  count  800@350 .  27.50 

Norway,  count  240®270 .  86.00 


Norwav.  count  125®1 40 . 

Codfish- 

Fancy  strips,  60-lb.  boxes . 

Fancy  bricks,  40-lb.  boxes . 

Per  lb. 
..  .10)4 

Fancy  middles,  40-lb.  boxes . 

.12 

Choice  strips,  40-lb.  boxes . 

Choice  middles,  40-lb.  boxes . 

Hake,  bricks,  40-lb.  boxes . 

Fancy,  whole,  quintals . 

Choice,  whole,  quintals . 

Herring,  Smoked- 

Scaled,  per  box . 

Halibut,  fancy  chunks,  Iceland,  20  lbs.... 
Bloaters,  Cromarty,  100s . 

TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 16®  .18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 28®.  86 

Choicest . 45®.  65 

mperial— 

Common  to  fair . — , . 22®  .26 

Superior  to  fine . SO®. 86 

Extra  fine  to  finest . 40®  .46 

Choicest . 60®. 66 

Young  Hyson- 

Common  to  fair . . . 16®  .18 

Superior  to  fine . 22@.80 

xtra  fine  to  finest . 85@.40 

-loicest . 46®.  60 

Hyson- 

Common  to  fair .  ® .  14 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  ®.25 

Japan- 

Common  to  fair . 

Superior  to  fine . 23®. 26 

Extra  fine  to  finest . 28®. 80 

Choicest . 82@,38 

Basket-fired— Common  to  fair . 22@.25 

BaskeHlred— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . S2@.38 

Basket-fired— Choicest . —@.46 

Dust  .  @.12% 

Oolong- 

Common  to  fair .  @ ,  17 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25®. 85 

Choicest  . 40@.66 

F  ,uchong— 

Common  to  fair . 17®. 18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 30®  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 


J  tva— Mandheling— Fancy  brown.. 

Old  Government— Best . 

Old  Government — Choice . 

Old  Government — Prime . 

Old  Government— Good . 

M  jcha — 

Genuine  Arabian . 

M  iraeaibo— 

Oucuta— Best . . . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . 

L  guayra — 

jaracas— Finest . . . 

Caracas— Choice . . . 


.86 

.29 

.27 

.26 

.23 

.28 

-16)4 

.16 

.16 

.14 

.20 

.17 


Pea  berry— 

Santos— Fancy .  yju 

g^tof-Chol06 . . 

Santos— Fine . is 

Rio— Fancy . 17 

Rio — Choice .  '  ifiv 

Rio-Fine. . . 

Santos— 

Best . . 

Choice . . 

Prime .  14U 

. . 

Rl^ . . . 

No.  2 . .16* 

No.  6 . . 

No.  6  a..,,.,,.,,...... .18 

No  7 . 12}$ 


SPICES. 

Whole,  bags  or  barrel* .  Per  lb . 

Allspice . .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23®. 27 

Cinnamon,  Batavia . 26®. 80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . .  .17®. 20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 86®. 88 

Ginger.  African .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleached. . .  .20®  .21 

Ginger,  Calcutta . .08 

Nutmegs,  76-  80s . ,26@  35 

Nutmegs,  105-llOs . 18®  .20 

Nutmegs,  130-liOs . 

Black  Pepper,  Singapore . 10)4®.  12 

Black  Pepper,  Shot .  14 

White  Pepper,  Singapore . 15®  17 

White  Pepper,  fancy .  26@  80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16) 

Cinnamon,  extra . 26) 

Cinnamon,  Saigon . 73) 

Cloves . . 26) 

Ginger . . 

NutmM! . - . 39)4 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper . 22)4 

Paprika . 4i 

Mace,  Straight  Penang . 87 )< 

Mustard . 24U 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doi 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2. 60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs .  1.6O 

Paprika .  1.45 

Pepper,  black . . 

Pepper,  oayenne . 98 

Pepper,  white .  1.66 
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Telephone  2s.. 


1.26 


Standard  E.  J.  2s. 

Soaked  2s . . 

Succotash- 
Extra  fancy  Maine  2s 


Sweet  Wrinkled  2s. .  1  40@i  60 

»  •  -  1.00*1.10 

.75®  .80 

Fancy  Maine  2s . .  1.10*1 '.25 

Extra  standard  2s. . 96®  1  00 

Pumpkin — 

Fancy,  8s.... . . .  1 . 10@1 . 20 

Fancy,  gallons . . 

Squash- 

Fancy  8s. . - . . . . .  1.20 

Tomatoes— 

6)4-ln.  cans,  fancy  New  Jersey .  1.60 

6)4-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-£n.  cans,  standard  New  Jersey...  1 . 15 


Standard  Maryland,  No.  3 . 95@L00 

2-lb.  cans . 

Gallons,  standard  New  Jersey . 

Gallons,  extra  standard  Maryland 
Quarts,  glass  Jars. . 

J^00  tft— 

Fanoy  Strawberry  8s . . . . 

Cut  8s . 

Sweet  Potatoes  8s . 

Sauer  Kraut  8s . . 

Spinach- 

Standard  Maryland  8s . .  1.25*1.40 

Fancy  New  Jersey  8s .  1 . 40@1 . 65 


.76®  .80 
8.75 
2.80@3  00 
2.90 

1.40*1.60 

1.10*1.16 

1.15 

.96*1.10 


Gallons... 


4.76@6.00 


CANNED  GOODS. 
VEGETABLES. 

Asparagus-  per  d0z. 

Mam.  white  2)4s, unpeeled  Calil..  5.75 

Medium  green  2)4s,  Calif. .  5.25 

Tips,  green.  Is .  4. 10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 76®  .80 

Standard,  plain  or  sauce,  Ss .  1 . 00@1 .06 

Fancy,  plain  or  sauce,  2s .  1.15@1.25 

Fancy,  plain  or  Bauce,  8s .  l.55@l  65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard . 1.10@1.15 

Soaked . . .  75.®  .86 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 86@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@110 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 76@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted 2s .  2. 10 

Extra  Sifted  2s .  1.60*1.75 

Sifted  2s . 1.15*1.86 


Per  doi. 

8.80 
3  20 
2.65 


4.40 

3.75 

8.50 


FRUITS. 

CALIFORNIA. 

Aprioots— 

Fancy  8s . 

Extra  2)48 . 

Extra  standard  2)4s . 

Standard  2J4s . 

Gallons . 8.25@8.65 

Cherries — 

Extra  White  8s . . 

Extra  White  2)4s . 

Extra  standard  White  2%b . 

Standard  White  2%b. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . 

Extra  2%b . 

Extra  standard  2%b . 

Standard  2)4s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2)4 s . 

Standard  2)4s . . . 

Gallons . 

Peaches,  L.  C.— 

Extra  8s . 

Extra  2)48 . . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%b . 


9.75 

8.80 

3.10 

2.75 

2  40 

8.00 


8.80 

8.26 

S.  26 


EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2)4* .  2.90 

Standard  2s .  1  60 

Pineapples— 

Sliced  or  grated  2s .  2 . 25@2  40 

Sliced  or  grated  Is .  1.10@1 .20 

Pie,  grated,  gallons .  4 . 00 

Singapore  1)*b .  1 . 15@l.  26 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  3.50 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s .  u.76 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is .  5.C0 

Flat  )4s- . . .  2.5C@2  75 

Kippered  Herring— 

IS .  1.60 

Alaska  Salmon- 

Pink  Is . 1.10 

Medium  Red . 1.25*1.80 

Choice  Red  Is .  1.40*1.50 

Columbia  River  Chinook  Salmon — 

Flat  )4s .  1.25*1.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic  )4s,  oil,  100  tins .  2.15@6.00 

Domestic  %B,  mustard,  60  tins .  2.88@4.26 


DRIED  AND  EVAPORATED 
FRUITS. 


8eeded  Raisins— 

Fancy,  1-lb.  cartons. . 

Per  lb 
.10)4 
.15 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 
Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 

.16 

Loose  Ralstna — 

Valencia,  4  er.,  28  lbs _ _ 

California,  4cr.,601ba. — 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  60  lbs . 


Baskets,  1  lb.  and  2  lb . . . 

Layers,  2J4-ln.,  10  lbs . . . 

D  lbs- 

2-m.,  12  lba- . . . . 

Currants— 

Fancy,  1-lb.  cartons . . . . 

Cleaned,  1-lb .  cartons,  choice . 

Bulk,  choioe,  60  lbs . . . . 

Natural,  choioe  .... _ _ _ _ 

Citron- 

According  to  quality....—. . . 

Lemon  Peel- 

According  to  quality . . . . 

Orange  Peel- 

According  to  quality . . . 

Fard  Dates— 

60  lbs.,  bulk . . . . . . 

1-lb.  pkgs.,  (O-lb.  case . . . 

Persian  Dates— 

60  lbs . . . . 

Prunes,  California,  25-lb.  boxes. 

Eplneuse,  20x80 . — . 

80x40,  choioe . 

40x50,  choice . - . 

60x60,  choice . 

60x70,  choice . . . 

70x80,  choioe . 

Choice.  50-lb.  box — 

60x70,  80x  90 . . . 

70x80.  90x100 . . . . 

Prunes  In  cartons— 

Fancy  4 Ox  50 . . . . 

50x  60 . . . 

60x  70 . . . 

70x  80 . . . . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . . . 

Apples— 

Fancy,  50  lbs . i„ 

Fancy,  1-lb  cartons . ...... 

Prime,  60  lbs . . 

Choice,  1-lb.  cartons- . 

Peaches— 

Fancy,  peeled,  25  lbs. . - . 

Unpeeled,  fancy,  25  lbs . .... 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  26  lbs . . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  26  lbs . . 

Royal,  choice,  26  lbs . 


Per  lb. 
.08 

.  .09 

.  .08 

.07)4 

.  .15  @.18 

•  10 % 
■09% 
■  08% 

.11 

.09 

.08% 

.V7'A 

.18®  .20 
.11)4®  .13 
.11)4®  13 

.10 

-05X 

.15 
.10% 
.1/8)4 
•  C8 
.07)4 
•C6J4 


.11 

.10 

.09)4 

.09 

.08 


.10X 

■1 2% 


.14 


.26 

.23 


46 

40 


20 

20 

15)4 

11 

12 

14 

12 


15 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba _ _ 40  @ 

Valencia.  28  lbs . . . 33  @ 

Flot,  shelled . . . . .  ** 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . . 

Tarragona.  120  lbs . 

Hard  8hell,  100  lbs . . 

Brazils — 

New,  large,  180  lbs . . — 

Filberts— 

Turkish . - . . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lba . - 

Long  Naples,  110  lbs . 

Pecans — 

Polished,  80  lbs . 10  @ . 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . . . . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lba .  .18)4 

Extra  choice,  boxes,  25  lbs .  .li% 

Choioe,  bags,  125  lbs . _.....  .12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones..—  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  )4s,  accord’g  to  qual.  22.00@S5.00 
Mushrooms,  )4s,  accord’g  to  qual.  15.00@20.0C 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  26  lbs., 

per!  b . — . 06®  .09 y 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  fluctuations. 


ADVANCES* 


Flour,  all  grades.. 


Cohuna. 

.  29 


DECLINES . 


Catena. 

Butter,  all  grades .  7 

Eggs . . *7 

Barley .  3° 

Lard,  Pure  and  Compound .  44 


ADDITIONS. 


Waal. 


JIM  AID  DAME  ETIETTOS  TOU  BUT. 

Standard  Weight,  per  Bushel. 

. . mitttmiMfo  lb. 

. 5o  << 

fm  “ 

. . . tmij|  •* 


Harrow  Beaus . . 

Medium  Beans.. . 

Pea  Beans . . . . 

Red  Kidney  Beans... 
Hominy . m 

Pease . 

Barley . 

Potatoes . 


Onions . 

SheUbarfcs  ... 


. 4» 

. 5® 

• . 5« 


3 


COL. 

Alarm  Cash  Drawer . 33 

Alan  .  . . sm..«»47 

Ammonia .  3 

Ammunition  .  6 

Axle  Grease . ... . 3 


Bags,  Paper.. 
lTwb 


......  «...«>4X 

Bag  and  twine  Holden — 33 

Baking  Powder... . — ...  3 

Barley . . .  3° 


Bath  Brick . . 

. **'59 

Beans . - . . 

— *9 

Blacking,  Shoe  - . 

tee******  4 

Bluing.. . 

■••aamt  ^ 

1  ■  ■  ■  ■  1  47 

Brooms 

ao.--.ix 

Brushes . . . . 

. 63 

Buckwheat  Flour . . 

. 29 

Bung  Borers . . 

. 35 

Butchers’  Sundries.. 

- 44 

Batter  Dishes . 

Butter.....— . 

7 

Butter  Color . 

Canned  Goodl . . 

see.*— *  8 

California  Fralts... 

Vegetables. . . 

•*000—00  8 

Fish . 

Pie  Frnlt . -10 


COL. 

Sardines . r  2 

Heats  ... . >3 

Soups . m......M*»....M».l8 

Can  Opener* . 33 

Capers  see  eeeeee  eeeeeeeee  S  7 

CAPS,  GtUL*****— «*•#—— ••**  6 

Catsup.— . . . . *— 16 

Cereal  Speclaltiai.^  30 

Cereal  CofcSe.es . »**— *36 

Cheats  »»— — a— eeeeeeSy 
Chocolate  and  Cocoa...— .17 
Chewing  Qum...— 31 

Cider  .  . . 54 

Clothes  Pins . . .....6s 

Cocoanut. . . . ».ii 

(Codfish. . ................. n...  ^..33 

Coffee . «...  5 

Essence .  6 

Chicory . —  6 

Coffee  hulls  . . ..32 

Cooking  Herbs . . .  8 

Condensed  Milk . . . so 

Cream . . so 

Condensed  Mince  Heat . 38 

Corn  Heal_ . . *9 

Corn  Starch....—. . — 58 

Cottoiene.....— . ——..27 

Cracked  Wheat. . eg 

Crackers,  Cakes,  etc.— . 21 

Cranberries  . — . 

Cutters,  Dried  Beet. . 33 

Tobacco . 64 

Delicatessen . *2 


Dressed  Meats... 
Drags,  Grocers’ . 


COL. 


•47 


Eggs . . . 

Essence  of  Coffee.. 
Extracts.... 


49 


Fancy  Groceries..— .—..ay 

Farina.—. — — . — — - »9 

Fartnaceons  Goods..—— ...ay 

Faucets . — - 33 

Canned  FUh - - is 

Fixtures.....— . ——.3* 

Flour . . 29 

Flour,  Self  Rising — . . 29 

Flour,  Buckwheat. . 29 

Fly-paper....  •ssee 59 

Food,  Bird . . 59 

Fruit  Butters . . . 46 

Fruits,  Domestic,  Dried.... 35 

Fruits,  Foreign,  Dried . 35 

Fralts,  Green 


Gelatine  . . 31 

Ginger,  Jamaica..,.— . 47 

Gravel,  Bird . . . 39 

Grocers'  Fixtures . 32 

Herring . . . 35 

Hominy  and  Grits . 30 

Honey . 60 


COL. 

Ink........ .....  »»37 

Insect  Powder . 48 

Ironing  Wax.  •eeeeeeeeeeseeeetee  59 

Jams. . 48 

Jars  and  Jar  Rubbers . 7 

Jellies— . . . .46 

Junket  Tablets . . 50 

Ketchup...— .——.16 

Lamp  Goods— .——...37 

laud _ _ 44 

T  Anions  and  Oranges—— 

Lent!  la.— — . 30 

Licorice  — — .... —47 
I.likke— ...  I......... ........37 

Lire  Poultry . ——...45 

Lye,  Concentrated . 37 

Macaroni  — — . 3* 

Mackerel. . .  —..34 

Maple  Sugar  and  Syrup  ..  60 
Matches—  — — —37 

Measures—.—— . 33 

Meat . . . . 44 

Mince  Meat  — — _ —38 

Molasses .. .. ......... ........ 60 

Mucilage— . — 59 

Mustard . . .....57 

Mustard,  Prepared—. . 57 

Marmalade . 46 

Noodles,  Egg . 30 


COL. 

N ills  ............................. 

Oat  Haal . . . — . 30 

Oils... . — . — . 39 

Oil,  American . 40 

Olive  Oil  •  •••••••  aee  eeeaeeo  •  see  eeaa  4« 

Olives  MMtHMIMSSSMtMMtlMKM  39 


Paper  ........... 

Paper  Bags— 
Peanuts..—.—. 

Peas,  Dried  ... 
Pepper  Sauce — 

Pickle* . . . . 

Pickled  Heats. . — ., 

Plum  Podding——.. 

Pork  and  Beet. . . 

Potash..— 

Potato  Chips—— 
Poultry  Seasoning.—.. 
Poultry,  Dressed——.. 
Poultry,  Live......... 

Powder,  Rifle 

Preserves - 

Provisions . ............ 

Puddlne - 

Putty . — — . — .. 

Rennet. . 

Rice . . . . . 

Rice  Flour . 

Rolled  Oats  — . 

Root  Beer 


.41 

•4» 

•  »9 
5« 
4» 

41 

43 

■37 

4* 

•45 

45 

•4< 

.  6 
.40 
•43 
•3i 
48 
,50 
•5r 
•*9 
.30 

S3 


SagO  TIMTTTT - S - - -  3° 

Salad  Dressing. . .  52 

Sal  Soda——. . — s» 

Salt... . . 5* 

Sapolio ........... .... ........  55 

Sardines . — . . .....>3 

Sauce  and  Condiments . ja 

Sauer  Kraut . . . 46 

Scales . . . 32 

Scoops,  Grocers’ . 33 

Scouring  Soap . . 55 

Seeds  — . . 53 

Shoe  Dressing .  4 

Shot. ........... ........ .......  6 

Smoked  Fish— . 35 


Soap,  ail  kinds, 
Soda,  Bicarb... 
Soft  Drinks.... 
Soups .........  .. 

Specialties . . 

Spices 


•54 

- 53 

. 53 

.  56 

56 


Whole . 57 

Starch . 58 

Stove  Polish . 58 

Soap  Powders. . 55 

Segars . 64 


Sugars  . . 1 

Sulphur . 48 

Sundries . 59 

Syrups.......— ..6e 


Tacks  . . . . . . —  59 

Tapioca . 30 

Tar . — - . 49 

Tobacco,  Chewing . 64 

Smoking.. . . .  64 

Tobacco  Cutters— . 33 

Tubs . 61 

Twine  Holder . 33 

Twine . 59 


Vermicelli . 39 

Vinegar . 43 


Washboards . ts 

Wax,  Fruit  Jar . so 

Wheat,  Cracked . 30 

Wheat  Floor. . — . 30 

Wrapping  Paper..— . 41 

Wringers,  Clothes. . 

Woodonwarc... ...... . 61 

Witch  Haxel . 48 


Yeast  Cakes . 63 
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SUQAR. 

Confectioners*  Lozenge,  XXXX .  5-J5 

“  Powdered .  5.15 

“  Crown  A .  5.35 

“  Crystal  A .  5.00 

“  Coarse  Granulated .  5.25 

Eagle  Tablets .  6.30 

Crystal  Dominoes .  7*35 

Cut  Loaf .  5*v° 

Patent  Cubes .  5*25 

Powdered .  5*xo 

Extra  Fine  Granulated . 5-x° 

Coarse  Granulated . 5* 10 

Granulated . - . .  S-oo 

Fine  Granulated. .  5* 00 

•*  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . — .  5.05 

••  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 5.05 

in  10-lb.  bags  packed  10  in 

poo-lb.  bag . . .  5.15 

11  in  5-lb.  bags  packed  in  bbls....  5.20 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5* 20 

**  in  2-lb.  bags  packed  in  bbls..,.  5.30 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . 5-3° 

“  in  2-lb.  cartons  in  cases .  5.20 

**  in  a-lb.  paper  packages  in 

cases .  5.20 

Confectioners’ A .  4-&o 

1—  Keystone  A. .  4.75 

2 —  American  A .  4.70 

3—  Centennial  A .  4  65 

4 —  California  A .  4.60 

5 —  Franklin  B . . .  4-55 

6—  Keystone  B .  4.50 

7 —  American  B . 4.45 

8 —  Centennial  B .  4.40 

9 —  California  B .  4.35 

zo — Franklin  Extra  C .  4  30 

11 —  Keystone  Extra  C . .  4.25 

12 —  American  Extra  C .  4.20 

13 —  Centennial  Extra  C .  4.15 

14 —  California  Extra  C .  4.15 

15 —  Franklin  C . 

16 —  Keystone  C . 

TEA.  Per  lb. 

Japans — Basket-fired .  20  (§>  35 

Japans — Pan-fired — Common  to  fair .  20  (5)  23 

Fine .  24  (a)  28 

Choicest .  30  (5)  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . 40  @  50 

FoocHOW—Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

.  3°  @  35 

Choicest .  @  40 

Gunpowder— Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


Moyune— Good .  27  @  30 

Fine .  35  @  4° 

Choice .  45  ®  5° 

Choicest . . .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson— Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  4° 

India — Common  to  Fine. .  18  @  38 

Ceylon — Common  to  Fine .  18  @  40 

English  Breakfast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 


Per  lb. 


.  1 . 

.45 

•47 

.  2 . 

.  .40 

•  42 

■  3 . 

.35 

•37 

.  1 . 

•  45 

,  2 . 

.40 

.  1 . 

•45  • 

.  2 . 

.40 

.  1 . 

.45 

.  2  . 

.40 

PACKAGE  TEAS. 

Lipton’s  Teas — 

In  A  &  lb.  In  A  lb 

Ceylon  and  India,  No.  1 
Ceylon  and  India,  No.  2 
Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1 
Black  and  Green,  No.  2 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  A*  and  %s,  15, 20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . . . 50 

Almoco,  lead  foil  package  teas,  5^s  and  J£s, 

15,20  and 25  lb.  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 4° 

Tetley's  Tea —  Per  lb. 

A  lb.  or  A  lb.  in  lead  or  tin  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  i,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . ; . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

?4-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun- Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-ib.  Silver  Sacks . — — . 22 

z-lb.  Silver  Sacks .  2 2  ;4 

54-Ib.  Silver  Sacks . . . 23 

A-lb.  Silver  Sacks . . 2354 

14-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . perlb.net  .18 

5  lb.  silver  bags . . .  “  “  .19 

1  lb.  siiver  bags .  "  “  -  29 

A  lb.  silver  bags .  “  "  .20 

A  lb.  silver  bags .  11  “  .21 

Packed  in  cases  containing  100  pounds. 
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McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4-o° 

No.  100 . .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  A  gals.  1  doz.  perbbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn’s,  A  gals.,  1  doz . perbbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE.  / 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  A  gross . per  gross  9. 25 

Mica,  14  gross . per  gross  8.40 

Peerless,  A  gross . per  gross  4.40 

BAKING  POWDER.  p.rDo. 


A  lb.,  4  doz.  in  case....  1.00 
A  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  A  doz-  in  case....  16.75 


Davis’  O.  K.,  A-\b.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  £-lb.,  3  doz . per  doz.  .90 

Davis'  O.  K.,  i-lb.,  2  doz . per  doz.  1 .65 

Davis*  O.  K.,  5-lb„  A  d°z . Pez  doz-  7-*° 

Cleveland’s,  io-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  x.23 

Cleveland's,  }4-lb.,  2  doz . per  doz.  2.2S 

Cleveland's,  i-lb.,  1  doz . per  doz.  4-37^ 

Leslie's, ^-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  ^-lb.  cans,  2  doz.  cases . 9° 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.05 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  107}4 

6  oz.  glass.  4  doz . m—  x.04 

6  oz.  glass,  6  doz .  1-°3 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

J4-lb.  cans,  2  doz  in  case . per  doz.  1 .25 

z-lb.  cans,  1  doz.  in  case . per  doz.  2.50 
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Royal,  ioc.  size,  4  doz . 86 

A  lb.,  4  doz .  1.30 

A  “  2  "  . 2.40 

1  “  1  “  .  4  65 

Ralston  Baking  Powder,  i-lb.  cans,  per  doz.  2.25 
A-lb.  “  “  *’  1.25 

Boston  Brand,  5-lb.  size,  A  doz.  case....per  doz.  12.00 
1  "  i  “  ....  “  2.50 

A  “  2  "  -  "  -55 

A  "  3  "  ••••  “  75 

Purity  Brand  S  "  A  "  ....  “  6.00 

1  "  1  “  ....  "  1.50 

A  "  3  “  ....  "  -So 

A  '*  3  “  ....  "  45 

BLACKING— Shoe.  p«  Gross. 

Shinola . — . per  doz.  .75 

Shinola,  A  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Biackola,  3  doz . per  gross  6.90  - 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  A  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

small .  5.00 

Mason’s  No.  i,  A  gross .  2.22 

s,  “  .  2.60 

3,  "  »-*5 

4,  “  .  4  55 

5,  **  . ••••••  7-50 

T.  M.  French . .‘. . per  doz.  z.oo 

SHOE  DRESSING.  p.r 

Mason's . ..... 

Acme,  1  doz .  z 

Bixby’s  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . 

Brown’s,  Army  and  Navy,  r  doz . 

Boyer’s  French  Dressing . 

“  Oil  Polish . 

Admiral  Russet  Combination . . . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  btack .  2 

Boston  Waterproof,  black .  2 

Boston  Jr.  Waterproof,  black,  10-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  2 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing..., . 


Royal  Gloss,  black,  self-polishing. 
Dandy  Combination,  russet . . 


Star  Combination,  russet - 

Dandy  Russet  Paste,  large . 

Bossola  Waterproof  Paste  Polish,  .aife . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoes . 

Quick  White,  cleans  dirty  canvas  shoe* .  a 

Oil  Paste  black,  never  dries  up,  large  daw-. 


Do*. 

.78 

•  «5 
.78 
.80 

.65 

•75 

•7» 

.70 

00 

00 

85 

85 

00 

75 

00 

«5 

75 

•  75 
.00 
■73 

•  75 
•75 

4» 

»S 
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GROCERY  WORLD 


GREEN  COFFEE.  Fee  lb. 

Rio  Golden  Fancy . . . . . 09%®  .10 

«  Primo . .  - .  ®  08 

"  Choice .  @-0754 

Santos  Peaberry,  extra  fancy . . .  .1254 

••  Fancy . 09#®.  09}$ 

“  Choice . . .  @.09 

Maracaibo,  Strictly  Fancy,  Mild . n%®. 1* 

“  Choice .  ®.nJ4 

Washed  Caracas,  Fancy . 14  @.1454 

Laguayra,  Fahey .  .1054 

Java,  &xtra  Fancy  Old  Government . ao^®.ai 

“  Extra  Fancy . . .  ®.  20 

“  Fancy .  ©.1954 

Mocha,  Hand  54  bales,  genuine,  finest.,  ®.i9 

Mocha  Seed,  Santos,  Fancy .  ®.  ioJ4 

Mocha  Seed,  Santos,  Choice .  @.1054 

ROASTED  cup  FEE  AN  BULK. 

Rif,,  Extra  Fancy  Goldon.„ . 

"  Prime . 

'•  Choice . 

Santos  Peaberry,  extra  fancy . 

Santos,  Extra  Fancy . 

“  Fancy . . . 

«  Choice . 

Caguayra,  Fancy  . 

Maracaibo,  Choice . 

’  F  ancy . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . sa 

“  “  “  a . 

u  «  11  . 

3* . . . . 

It  II  II  ^ . . . . 

Pack  in  35  and  50-lb.  cans,  and  95,  50  and  x  oo-lb.  bags 
Layering  Coffee  Co. — 

Ventura . ij% 

Eureka . 14J6 

Leader . . . 13 

Jap . 12 

Special,  No.  6 . ix 

Special  Drive . zi 

Extra  Value  Blend . 10% 

Bargain  Blend . 10 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 
Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariose .  15H  isA'o 

Lien .  13H  13H 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Saludo,  lbs . so 

“  50-lb.  tins . 19 

“  barrels . 18 

Vlv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  on  Ivor! red  without  extra  charge. 


@.  1* 

®  10  56 
©•°9* 
.16 

•»3 

®.  12X 

@.I3 

®.I4 

®I4X 

@.15 

@.IS« 

@ 

@.*4K 

®.i>3K 


.20 

•»7 

•»4 


Llpton's  Package  Coffee — 

Special. . . . *6 

Perfection . . . 20 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Trinnfo,  24  2-lb.  cans . 29 

“  48  i-lb.  cans . .29% 

Trinidad,  60  or  100  r-lb.  carton. . 26 

“G-A"  Blend,  so  3-lb.  cans . . . 24 

La  Cruzada,  60  or  100  i-lb.  cartons . 21  54 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 1854 

Tumbala,  60  or  100  i-lb.  cartons . 1 634 

Quezal  (after-dinner),  12,  24  or  48  3^-lb.  cans 

P«r  54  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 27K 

Tourist,  24  or  30  3  lb.  tins . 2 

Almoco,  40  or  60  1  lb.  tins . 20% 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  6olbs.  to  case . 14A 

Golden  Drip,  2  lb.  bags,  toe  lbs.  to  case . 1472 

Golden  Drip,  1  lb.  bags,  100  lb.,  to  case .  14 J4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  ft  Dlller’s  “  Kosyr" 

50  tins  In  box— . per  box  3.80 

is  tins  In  box . .per  carton  .95 

alb.  tins . per  dor.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  J 4-gross  Improved 

cans . per  gross  1.25 

Floto's  Coffee  Essence,  >4 -gross  cans,  tin 

ends . per  gross  t.70 

Floto's  Coffee  Essence,  54 -gross  cans,  all 

tin . per  gross  t.85 

Floto's  Package  Chicory,  65-lb.  cases ,  per  lb.  .  04  54 

Floto's  Vienna  Coffee  Essence,  Manilla, 

54  gross . per  gross  2.25 

Hummel's  Essence,  tin  can,  %  gross,  per  gross  s .  85 
“  “  tin  ends,  “  “  2.70 

"  "  Improved  “  •'  2.15 

Chicory,  Sellg’s,  65’s . 05# 

“  English  Ground,  bags  about  160  lbs.  .0554 

“  Francks',  stick,  65  lbs . 0654 

“  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04 54 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s,  35 

Blasting,  B.  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12 %  lbs .  4.75 

Duck,  kegs,  654  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  15  lbs .  4*75 

FG,  FFG,  FFFG,  kegs,  1234  lbs . . .  2. 65 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1 . 50 

Drop  Shot,  1  to  10,  bags,  25  Ibt._ .  1,85 

BB,  bags,  25  lbs . .  2 . 10 
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BLUING — Dry.  p«  Gross. 

Barlow’s,  small,  2  doz .  2.60 

"  large,  1  doz . . .  5.20 

Sawyer’s,  No.  1,  6  doz.  . .  1.50 

"  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1 .60 

"  No.  2,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  |4  gross .  3.90 

Cream  Indigo,  2  oz.,  J4  gross .  3 .90 

Cream  Indigo,  4  oz.,  Q  gross . . .  7.40 

Cream  Indigo,  8  oz.,  54  gross .  11.40 


BUTTER.  Per  lb. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tubs . _ . .  .33 

'•  First,  “  . . . 32 

“  Second,  “  . .  .31 

“  Third,  “  . . .  .28-,  30 

“  Imitation  30-60 'bs . 25-. *7 

“  5-  and  10-lb.  rolls,  60-  and  100- 

1b.  boxes.. . 34 

Ladles,  30-60  lbs.,  bakers'  use . .24 

Print  Butter : — 

Star  or  S.  D,  brands,  1  lb.,  so-50-lb.  bxs.  37 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  36 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes . .35 

Shea!  (”400")  Elgin,  ao-50-lb.  boxes .  .34 

Sheaf. . . . .  .30-. 33 

Milhen  Farm,  lbs.  and  54  lbs .  .30 

Gurnse,  pounds  or  half  pounds .  .36 

Belle  Spring .  .34 


CANDLES.  Per  lb. 

P.  ft  Q.,  »’s,  30  lbs . . . . . 10H 

“  i«’s,  '*  . II 

Paraffine.  4's,  6’s,  8's  cartons,  36-lb.  cases, 

per  lb . .0854 

Searchlight  Hotel,  16’s,  30  lbs.. . 00 V. 

Peerless  «  «  “  . tou 

Bright  Ught,  >•  “  . per  box  2  50 

Work’s,  8’s,  30  lbs . . 

“  16’s,  30  lbs . 13 

Carriage  Candles,  size  6x1  H . 19 

Martha  Washington,  long  121 . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4  50 

Mason’s,  quarts . per  gross  4 . 75 

Mason's,  half-gallons . par  gross  6.75 
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Jelly  T tunblen — 

Barrels,  aa  doz . . . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  54  gio.,  no  rubbers,  per  gro. 
Jar  Rubbers— 

Lip,  wide . ...—per  gross 

Acme,  wide,  1  doz.  cartons . —.per  lb. 

“  medium,  1  doz.  cartons . „....  “ 

Reliable,  white  rubber,  wide . . 

“  “  medium.. . 

Black,  medium...: . per  lb. 

(25  lb.  lots  1 cent  per  lb.  lesa.) 


1.85 

•  8S 
45 

•  4° 
.26 
.26 
•25 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  do*.  .25 

“  Sage . . . .  “  .25 

“  Thyme _ . _ _ _  “  .25 

“  Savory .  “  .25 

"  Special  case  asssortmeat,  1 

doz.  Sweet  Marjoram,  z 
doz.  Sage,  54  doz.  Thyme, 

54  doz.  Savory—  per  case  1  00 
A.  Colburn's  brand.  Sweet  Marjoram, 
Thyme,  oaf e,  Savoy — 

H-lb.  cartons,  i  doz . . . . per  doz.  .40 

K-lb.  “  “  “  .75 

H-lb.  '*  “  . - . .  “  1.25 

Y-Ib.  »crew  cap  bottles,  s  doz _ per  doz.  .90 

Y -lb.  sqoare  cans,  t  do*. . .  "  .»s 


CANNED  GOODS 

Tomatoes—  Per  De- 

Mrs.  Hancock’s  Frying . . .  1  2254 

Frying,  Good  Luck  brand. . .  1.07  74 

DuBois'  Frying .  1.1254 

Jersey  King,  No.  3,  Standard  jersey  .  1  00 

Blue  Hen  Chickens,  No.  3 . — .  .95 

Stiver  Lake  fancy ,  Jersey.— _ . . .  1  0754 

Plantation,  No.  10,  1  doz . . .  2.85 

Silver  Lake,  No.  10,  1  doz .  3.15 

Alta,  No.  2 . 67H 

Lima  Beans — 

Tinsley's,  extra  small . . . 1.25 

Silver  Lake . — . .  1  co 

Little  Darlings . . . . .  1  30 

Acorn . . 1.15 

Early  Autumn . .95 

Boyer's, No.  2 . 1.0754 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy . . .  1.65 

Mikado,  Penna.,  fancy . — .  1.00 

Codorus,  fancy,  cut.  No.  2 . .91 


Egg  Insurance 


To  Deliver 
I  M. 
Dozen 

Eggs 
Costs  You 


IN  PAPER  BAGS 

Standard  Bags  per  M,  .  .  $1.20 

Twine,  2  Balls, . 10 

Clerk’s  Time  Handling 
and  packing,  1  minute 
each  doz.,  1654  hours 

at  15c., . 2.50 

Breakage,  average  8  eggs 
per  case  of  30  doz., 

33K  doz.  at  24c  ,  .  .  .  8.04 

- $11.84 

IN  STAR  EGG  CARRIERS 

1  doz.  No.  x  Star  Egg 

Carriers, . $2.25 

1  M.  No.  1  Star  Egg  Trays,  3.00 
Clerk’s  Time  filling  Car¬ 
riers,  5  sec.  each  doz. 

41-6  hours  at  15c.,  .  .  .63 

-  $5-88 

(Can  be  emptied  in  1  second.)  - 

#596 

1  doz.  No.  1  Star  Egg  Carriers 
left  on  hand  when  eggs  are 
delivered, .  2.25 

AMOUNT  SAVED  when  deliv- 
ering  with  STAR  EGG  ^ 
CARRIERS  and  TRAYS,  ,  $8.21 


IN  PASTEBOARD  BOXES 

For  i  M.  Pasteboard  boxes,  .  $  5.50 


Breakage,  i  egg  every  3  doz. 

delivered, .  8.04 

Clerk’s  Time,  handling,  setting 
up  and  packing,  15  hours 
at  15c., .  2  25 


$‘5-79 

Delivering  with  STAR  EGG 
CARRIERS  and  TRAYS, cost 
as  specified  in  opposite 

column . 3.63 


STAR  EGG  CARRIERS  .  „ 
SAVE  YOU .  $12.16 

Star  Egg  Carriers 
Pravent  Miscounts 

STILL  GREATER  SAVING  BY 
USING  NO.  2  SIZE,  AS  PER 
CU1  ABOVE. 

Thousands  Have  Been  Convinced. 
WHY  NOT  YOU? 

A  Trial  Order  Will  Do  It. 


Star  Egg  Carrier  &  Tray  Mfg.  Co.,  Rochester,  N.  Y.,  U.  S.  A. 

.  — . . 


Do  You  Want  to  Make  $300 
More  Every  Year? 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $300  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  I*ea- 
nut  Roaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  $1  to  $3 
a  day.  We  would  like  to  tell  you  more  about  it. 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


WE  HAVE  THE  BEST  OF  REASONS 
FOR  TALKING  ABODT  IT 


We  make  a  point  of  exploiting  the  fact  that 
you  will  find  “The  Bottom  as  Good  as  the 
Top”  in  Apelpi  Evaporated  Apples,  simply 
because  usually  the  top  is  very  much  better 
than  the  bottom.  We  pride  ourselves  on  this 
particular  brand,  have  built  up  a  big  demand 
for  it  on  its  qtfality  alone — you  can  do  the 
same  thing. 


BOWN  BROTHERS 
Despatch,  New  York 

H.  COWAN  &  SON  28  So.  Front  Street 
Distributers  Philadelphia,  Pa. 
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Bayer’s,  is . ®2^ 

Acorn,  . .  *-®5 

Acorn.  No.  a . 75 

Safe,  No.  2 . 

White  Wax  Beam- 

Champion  . . 

Winsom,  N.  Y.,  No.  re,  t  dos .  3-75 

Beans  (Pork  and  Beans — 

B.  &  M.,  No.  3,  plain .  l-35 

B.  &  M.,  No.  3,  tomato  sauce .  x-55 

Campbell's,  fcfo.  s,  plain . 9a% 

Campbell’s,  No.  2,  sauce . 9*% 

Oxford,  No.  . .  1  05 

Narragansett,  No.  3,  tomato  sauce .  Z.37X 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87X 

Van  Camp’s,  No.  a,  sauce,  2  doz .  z-32/a 

Moore  &  Brady,  No.  3,  plain . 8254 

Moore  &  Brady,  No.  3,  sauce . 87J4 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  9754 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . So 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1.00 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77 J4 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce— 

3-lb.  cans,  a  doz . per  doz.,  1.80 

a-lb.  cans,  3  doz .  “  >-4° 

i-lb.  cans,  4  doz .  “  -9° 

1 -gal.  cans,  %  doz .  “  5  00 

Snnnyside  Pork  and  Beans,  plain  or  In  sauce — 

3-lb.  cans,  a  doz . per  doz.  .95 

a-lb.  cans,  3  doz. .  “  -7° 

1 -lb.  cans,  4  doz .  “  •  45 

i-gal.  cans,  doz .  “  3  00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . 82X 

Martin  Wagner’s,  No.  a,  2  doz_ . 72X 

Van  Camp's,  No.  a,  2  doz.  . . per  doz.  .82X 

Com— 

Kornlet .  2 -75 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg...  .92X 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 85 

Shoe  Peg,  Susquehanna . 82X 

Shoe  Peg, Osborn's. . . . 7254 

Mark,  crushed . 54 

Rex,  No.  2,  Fancy  Whole  Grain . 67X 

Vanity,  No.  a,  Whole  Grain . 65 

Royal  Exchange,  Whole  Grain . 6iJ4 
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Peas— 

Tres  Fins,  100 cans .  14.00 

French,  very  fine,  100  cans .  13 -5° 

French,  fine,  100  cans .  ia.co 

French,  medium,  100  cans .  20  75 

Boyer’ s,  Midgets .  1  •  g5 

Boyer’s,  Extra  Sifted .  1  5° 

Boyer’s,  Sifted .  1  -35 

Boyer’s,  Early  June .  1  20 

Parrot  Junes .  I-10 

Jumbo  June  . .  2-25 

B.  F.  F.  Junes . 

Little  Nell’s,  Baltimore . °5 

Hermit  Brand,  No.  a . 52J4 

Beets — 

Red  Jacket,  No.  3,  small .  2-35 

Silver  Lake,  fancy,  No.  3 . 1  00 

Chatauqua,  No.  3 . . 

Succotash — Belle  Rose, fancy  N.  Y.  State .  1.00 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine  . . 9*54 

Spinach—  ,, 

Champion,  No.  3 .  1  • 22  (3 

Shawnee,  No.  3 .  2-27/4 

Farren's,  No.  3 .  I  2S 

Farren’s,  No.  . .  3-9° 

Sweet  Potatoes — 

Victory,  No.  3,  ados . - . .  z.05 

Pumpkin — 

Silver  Lake,  No.  3 . '9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 4254 

Silver  Lake,  No.  10,  1  doz .  2  35 

Asparagus — 

Extra  mammoth.  No.  *X .  4-5° 

Superior,  large,  No.  .  4-1® 

Staple,  medium,  No.  aX . 3-95 

Swan,  medium,  No.  aX .  3-g5 

Del  Monte  Tips,  No.  iX .  3  '75 

Extra  Tips,  No.  iX .  3  7° 

El  Dorado  Tips,  No.  iX .  3'6° 

El  Rio,  medium,  No.  aX.  2  <5°* .  3-75 

CALIFORNIA  CANNED  FRUIT. 

Aprlcptt-  Per  doz. 

Extra  Quality .  2 -75 

Extra  standard .  2  ”5 

Standard .  2,25 

Pears— 

Bartlett,  extra  quality,  aX» .  2  75 

Bartlett,  extra  standard,  aX» .  .  2  ■ 60 

Bartlett,  standard,  aXs, .  2  -4° 

Cherries — 

Extra  quality,  aX2 .  3 ’4° 

Extra  standard,  2Xs .  3-3° 

Standard,  2X .  3°° 

Peaches — 

Goddess,  No.  2X,  ex.  stand’d  lemon  cling.,  a. 65 
Tioga,  No.  2X,  ex.  standard  lemon  cling...  2.62X 
Wild  Rose,  N0.2X,  ex.  stand’d  lemon  cling  2.50 
Valley,  No.  2X,  standard  lemon  cling .  2  30 
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Thistle,  No.  2X,  standard  lemon  cling .  a.i7X 

Agate,  No.  2X,  standard  lemon  cling .  a.2aX 

Lake  View,  No.  aX,  lemon  cling .  a.»« 

Lake  View.  No.  aX,  yellow  free .  a  .  to 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doi .  1 .60 

Columbus,  No.  aX,  pie  peeled  yellow  free...  1.87X 
Columbus,  No.  aX,  pi*  peeled  lemon  cling.,  1 .9* 
Plants — 

Extra  standard  egg .  1  ■  75 

Extra  standard  green  gage  . — .  >  75 

Standard  egg . — . . — . .  i  *5 

Standard  gage . - .  1-85 

DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  10,  1  doz .  3.40 

Keystone,  No.  3,  2  doz . - .  z.io 

Blackberries — 

Farren’s,  extra  preserved,  No.  s .  1 . 30 

Silver  Lake,  syrup,  No  2 .  1 .20 

Nigger  Head,  No.  s .  Z.07X 

Spring  Garden,  No.  a . 9° 

Jersey  Duke,  as . 

Blueberries — 

Loggies,  No.  a .  z.50 

Loggies,  No.  10 .  ®.*5 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  a .  z  -*5 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1 .97X 

Maryland  Leader,  white .  1.92% 

P.  &  B.  yellow,  No.  3 .  1^7% 

Gypsum,  No.  3,  pie .  1  -5® 

Pears — 

Silver  Lake,  No.  3 .  1  -4° 

Fowling  Creek,  good,  No.  3 .  t-33 

Ayres  Good,  No.  3 .  z.io 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  a .  a .  50 

Pride  of  Rochester,  fancy,  preserved.  No.  a  1.90 
Rhubarb — 

Ayres,  No.  10,  1  doz .  3®° 

Strawberries — 

Anchor,  No.  a . . .  1  -4® 

Jumbo,  No.  1,  4  doz .  1  -5° 

Silver  Lake,  No.  a .  z  .9° 

Defence,  No.  2 .  a.io 

Pineapple — 

Phonograph,  sliced.  No.  2 .  a. 25 

Acorn,  grated,  No.  2 . . .  s.io 

Acorn,  E.  &  C.,No.  a .  1.9° 

General,  E.  &  C„  sliced,  No.  2 .  .1.85 

Indian  River,  E.  &  C.,  No.  2 .  1.7® 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1-65 

Orange  Grove,  E.  &  C.,  No.  a .  1.50 

Singapore  Chunks,  No.  iX,  4  doz .  1.10 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1.35 

Singapore,  cubes.  No.  iX,  4  doz .  1  °5 

Wagner’s,  No.  1,  cocktail,  a  doz .  1  00 

P.  &  B.,  grated.  No.  3 .  1  °° 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes,  No.  1,  4  doz . 85 
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The  Paul  Taylor  Brown  Co’s 

SlusTaiiore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes . 75X 

“  3^  lb.,  sliced . 77X 

“  1 X  lb.,  cubes .  1.02X 

“  tX  lb.,  chunks .  1.10X 

“  1 X  lb.,  spiral  sliced .  1.15 

“  »X  lb  ,  smooth  sliced .  1.22X 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  z,  4  dot . — .  a. 20 

Devilled,  No.  a,  a  dos .  3.25 

Clams— 

Gold  Label,  No.  r,  4  dos .  1  12X 

Star,  No.  1,  4  doz.. .  z  .05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.20 

B.  &  M.,  No.  X,  A*t,  4  doz .  a. 35 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  X,  flat.  4  doz .  a. 90 

Star  brand,  No.  X,  dat,  4  doz .  z.35 

Star  brand,  No.  1,  tall,  4  doz .  3.85 

Star  brand,  No.  1,  flat,  4  doz . . .  4,3 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry.  No  1, 

2  doz .  z  .20 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1,  2  doz .  z.15 

Cotton  Bale,  pickled.  No.  1,  2  doz .  z.iaX 

Mackerel — 

Plckert’s,  soused.  No.  a,  a  doz .  a  .  50 

Pickert’s,  soused.  No.  3,  2  doz .  3.15 

Underwood,  soused,  No.  1,  4  doz .  1.5s 

Underwood,  soused,  No.  *,  a  dos. .  a. 45 

Underwood,  soused,  No.  3,  s  doz . 3.10 

Oysteri — 

Boyer's,  No.  z,  2  doz . - . 95 

Boyer’s,  No.  a,  a  doz . z.«2X 

M.  &  B.,  No.  1,  a  doz . 92X 

Stewart’s,  No.  a,  a  doz..- .  1.75 

Stewart’s,  No.  1,  a  doz . 87X 

Victory,  No.  1,  2  doz .  90 

Kippered  Herring — 

Maconache’s,  a  doz.,  plain . . .  Z.47X 

Gold  Label,  No.  1,  spiced,  4  doz . 85 

Salmon — 

Gibralter,  Sockeye,  No.  1,  tall .  1.90 

Gibralter,  Sockeye,  No.  X.  .  »  *5 

Hapgood's,  No.  1,  tall,  4  doz .  z.90 

Hapgood’s,  1  lb.,  flat . .  a. 15 

Hapgood’s,  1  lb.,  flat,  keys .  2.25 

Porter’s  Best  extra  fancy,  Sockeye,  No.  z, 

tall,  4 doz . .  z.70 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.30 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 

- -AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

i.W.  BEARDSLEY’S  SONS,  New  York 


Bittern  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horseshoe,  No.  . . - .  *45 

White  Bear,  red,  No,  i,  tall .  i>39 

White  Raven,  Xs . 95 

Plata. 

Chancerelle,  Xs.  key .  *5.00 

La  Champagne,  Xs.  key .  17.00 

Billet,  small  X s .  14.00 

Tricolore,  X® .  9°° 

SARDINES — Baaalen. 

La  Champagne,  X’s,  key . 

Cedeeu,  X’a,  key .  *5  0° 

Imparted — 

French, 

X*,  Martels . . .  9 '75 

Xs,  Martels .  *3- *5 

Morel,  %»,  boneless .  17.50 

We,  Aurora,  smoked .  8.00 

Mustard — 

U a,  Irma,  100  cana..... ...... .  3.40 

Vi,  Eureka,  key,  100 cans .  3.25 

Me,  Luncheon,  100  cans . 3.10 

Xt,  Fox,  100  cans .  3.4° 

Vi,  Underwood’s,  50  Cana . . .  3.95 

Si,  Irma,  50  cans.. . „ . . . . .  3.45 

Xs,  Harbor,  48  cans,  wrapped  •  isilsilMMieeiiMI  3'4» 

Ss,  Continental,  key,  48  cans . . .  a. 50 

Vs,  BlanohvlUe,  30  cans. .  a. 30 

OB— 

Ms,  Irma.  100  cans .  3.85 

2s,  Continental,  key,  100  cans .  3.40 

jjs,  Le  Baron,  too  cans . ..... 

Gold  Label,  X*>  °U,  *00  cans.. .  6.  40 

“  X*.  mayonnaise  dressing,  100  cans  6' 40 

•<  X*.  «  **  30  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Suarters,  Tomato  Sauce,  key,  100  tins .  13.00 

alves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MBATB. 

Corned  Beef.  Per  dor. 

Armour's  Yeribest,  with  key.  No.  1,  a  dos .  1 .35 

“  "  with  key,  No.  a,  1  dos .  a. 35 

Fairbanks,  with  key,  No.  1,  2  dos .  1.35 

“  with  key,  No.  2,  1  dos .  0.25 

“  with  key,  No.  6, 1  dos .  6.90 

with  key.  No.  14,  >4  dos.,  per  case  8.13 

uibby’s,  with  key,  No.  1,  2  dos . 1.3S 

'*  with  key.  No.  2,  1  dos .  2.35 

Chipped  Beef. 

No.  1,  a  dos .  a.eo 

No.  X,  a  doi .  1.15 

Slats,  No.  X,  2  dos .  1 . 50 

ilaas,  No.  1,  a  dos .  a. 50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dos.  a-77X 
Beechnut  Sliced  Beel,  No.  X, glass  jars, per  dot.  1.70 
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Acme  Sliced  Smokod  Baal.  Per  doc. 

Large  tins,  2  dor . _ .  a. 60 

Medium  tins,  4  doa . .... . _  1.60 

Medium  tins,  a  doe . . . . . .  1.63 

Small  tins,  4  doz .  1.00 

Large  glass  jars,  1  dec, . . . . .  3.85 

Special  jars,  1  doc .  2  bo 

Junior  jars,  a  dos .  1  bo 

SUcad  Bacaa. 

Beechnut  Bacon,  No.  1,  glass  jars .  a.  50 

Beechnut  Bacon,  No.  X  >  glass  jars .  1 . 55 

Acme,  large  glass,  1  doc .  a .  75 

Acme,  junior  glass,  a  dos .  1. 60 

Raaat  Best. 

Fairbanks,  No.  1,  1  dor . . . „ .  1.35 

Fairbanks,  No.  s,  1  doz . .  2.23 

Armour’s,  No.  1,  2  dos . . .  1.32X 

Armour’s,  No.  a,  1  dos .  3.35 

Libby's,  No.  x,  2  dot . _ .  1.35 

Libby's,  No.  a,  1  dor . . .  a. 35 

Kingan'a,  No.  1,  a  doz . . .  1.22 

Kingan'a,  No.  2,  1  doc . . . . .  a. 20 


Lunch  Tongue. 

Fairbank's,  No.  1,  ados . 

Libby's,  No.  1,  s  dos . . . . 

Armour’s,  No.  I,  s  dos.. . 

Wbsls  Ox  Tangaa. 

Fairbank’s  Ns.  a,  1  doa . . 

Libby's,  No.  *X,  1  doc . . . 


a.ao 
a. 90 
a. 70 


7. oo 
10.00 


Pottsd  Ham  or  Ox  Toagw. 

Armour’s  Yeribest,  No.  X.  4  doc...„„ . 45 

Armour’s  Verlbest,  No.  X.  *  doa,... ...... ......  .77*4 

Libby’s,  No.  X>  4  do* . . . 44 

Libby’s,  No.  X.  4  dos . .  .80 

R.  &  R.,  No.  X>  4 doz .  *'*5 

R.  &  R.,  No.  X,  2  do* .  1.95 


■*7X 
•  45 


Pattad  Chicken  or  Turkey. 

Armour’s — 

No.  M,  4  dos . 

No.  X.  *  dot . .. . 

Libby’s — 

No.  X.  4  dor . 8s 

No.  X,  a  dos .  1.50 

R.  &  R.,  No.  X.  4  doz .  *-75 

Boned  Manta. 

Curtice  Brothers,  “  Blue  Label” —  For  Dos. 

Chicken,  No.  . . . 

“  “  1 .  5.00 

Turkey,  “  . .  85 

“  “  1 .  3.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham, No.  1 X .  9.00 

Whole  Ham,  No.  aX .  13.50 
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Dsvllled  Meats. 

Curtice  Brothers,  ”  Blue  Label”— 

No.  s  os.  Na.ioot. 
Per  Dos.  Per  Dos. 

Ham . ...  1.30  a. 50 

Tongue.. . . . 1.30  a. 30 

Chicken . „„ . .  a.xo  3. as 

Turkey .  a.  10  3.25 


Petted  Meats. 

Curtice  Brothers,  ’* Blue  Label"— 

No.  X  Tin. 
Per  Do*. 

Ham . . .  1.35 

Tongue . .  s.  25 

Chicken . . . .  1.93 

Turkey . . .  1.95 


No.  X  Tin 
Per  Dos. 
a. 15 
*  25 
3.00 
3.00 


Benya. 

Snider’s  Tomato  Soup— 

3  lb.  cans,  2  dot . 

s  lb.  cans,  a  doz . . . . 

1  lb.  cans,  4  dos . . . . . 

Gallons,  cans,  X  dot . 

Schlmmel’s,  assorted.  1  lb.,  4  dos . 

Campbell’s  Assort  ,  No.  1,  4  doz . 

Campbell’s  Special  Assort.,  4  doz . 

Schimmel’s  Assort.,  No.  1,  4  doz . 


par  doc. 
*15 

*•35 
•9° 
5.00 
.  84 

.85 

87X 

•85 


Curtice  Brothers,  * 


Blue  Label 
Quarts. 
Par  Dos. 
3*5 


3*5 

3*5 


Consomme... 

Boullon . 

Beet . . 

Julienne.,... 

Printanier ... . . .  3 

Vegetable .  3. 

Tomato .  3. 

Ox  Tall. .  3 

Mock  Turtle .  3.15 

Tapioca  Crecy .  3.13 

Pea .  3*5 

Mutton  Broth .  3.15 

Clam  Chowder.. .  3.13 

“  Broth .  3.15 

Chicken  Gumbo . .  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  6. 30 

Terrapin .  7.35 


Pints. 

Per  Dos. 
*.75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*75 
*•75 
*•75 
3-5° 
3-75 


X-Ptott. 
Per  Dos. 

*•*5 

*«5 

*•*5 

*.»s 

*.25 

1.25 
*.25 

*.25 

1.25 

*•*5 

*•*5 

*.35 

*.25 

*.25 

*.25 

*.25 

*•*5 
*.25 
a. 00 

2.25 
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candies  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 


.•3o-lb.  'Paila 


. 13-lb.  boxea 

........30-lb.  pails 


Extra  Mixtures _ 

Cream  Jelly  Mixtures.. . 

Klcroften  Mixtures.. . 

Nobby  Mixtures . . 

CadeUa  Mixtures . . 

Fine  French  Mixtures . 

French  [Cream*.. . 

American  Mixtures . . 

Variety  Cut  Drops........... 

Darling  Mints . . . 

Golden  Drip  Bar . — . 

Soar  Bails . . . . 

Psncella  Cream  Chocolate . 

I  X  L  Assorted  Chocolate . —  ” 

King  B  Assorted  Chocolate.. .  “ 

No.  1  Fine  Aasorted  Chocolate...  “ 

Nonpariel  Drops _ _ _  “ 

Chocolate  Covered  Caramels .  “ 

Dairy  Chocolate  Chips . ....aj-lb,  palls 

Chocolate  Mints . — . jo-lb.  paHi 

Honey  B  Comb... . az-ib.  palls 

Cream  Cocoannt  Balls . s84b.  pails 

Cream  Peppermint 

it  - 

TY  imCf|rWC  .  ,  hmhihw 

Wsllingtoo  Caramels  . . . 

Frosen  MUk  «  _ _ 

Soft  Jelly  Gum  Drops . ..... 

Superfine  ”  ............ 

Jelly  Beans . . . . 

W  LQt«rfTMlD  LOlPflWH  him...  .. 

Mint  ,r  _ _ 

Assorted  "  _ . . 

Conversation  "  _. . . 

C.  *  A.  Crown  Stick _ 

PancoUa  Chocolate,  i-lb.  boxes,  jo-lb.  1 

Rock  Candy,  aasorted  . . . so-tb.  boast 

Penny  goods .  •  ••MIIIMSMteZO  boxes  in  case 


.30-lb.  palls 

...«5-lb.  palls 
...jo-Ib.^alls 


..sS-lb.  palls 
. jo-lb.  palls 


.08 

09X 

.08X 

■09X 

.11 

•  Z3X 
.09X 
.08X 
.08X 

08X 

.10 

.08X 

•  **X 

•  za 

:3B 

*3 

•  za 

•  rtx 

.  zo 

.09* 

.09* 

.ot 

.zo 

.07* 

.zo 

.08 
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•09H 

•  *aX 
.09X 

♦•SO 


CATSUP. 

Beefsteak  Catsup,  Medium . . 

Campbell’s,  No.  8,  2  doz . 

Campbell's,  No.  8,  Tobasco . 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz . 

Home  Made,  No.  8,  4  doz . 

Waldorf,  medium,  12  oz.,  screw  top,  a  dos. 
Snider's  Catsup : — 

Pints,  s  doz . . . . . 

X -pints,  t  dez  . . . 

Quarts,  1  doc. . 

Gallons,  6  jugi  In  erst*. . . . per  jug 


Per  Dot. 


.87X 

•«7H 

*•35 

■65 

■fo 

a.ie 

1.30 
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HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn't  a  bluff,  hon¬ 
estly,  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  In  X-H>.  jars,  6  and  12-Ib. 
boxes 


CROFT  &  ALLEN  CO. 


WHY  AND  BECAUSE 

Why  has  the  Exton  Cracker  kept 
growing  in  popularity  from  1847  to 
1908  ?  Because  you  can  induce  peo¬ 
ple  to  buy  some  other  oyster  cracker 
only  once,  and  because  you  can  in¬ 
duce  them  to  stop  using  the  Exton 
only  once.  Why  does  the  Exton 
cracker  lead  and  the  others  follow  ? 
Because  there  is  no  other  oyster 
cracker  for  the  Exton  to  follow,  so  it 
must  lead. 

“ The  Best  Known  and  Known  as  the  Best" 

A.  EXTON  &  COMPANY 
Trenton,  New  Jersey 

Can  be  obtained  from  all  Philadelphia  Wholesale 
Grocers,  or  Reeves,  Parvin  &  Co.,  Distributing 
Agents,  1 16  S.  Delaware  Ave.,  Philadelphia 
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ketchup. 

Curtice’* “Blue  Label"  Tomato  Ketchup:— Per  Caie. 

Small,  *5  bottle*  In  . .  3°° 

Medium,  *5  bottle*  In  c**e . . .  4  •  75 

Large,  12  bottles  In  cm* . - .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’* Per  lb. 

Premium,  za  to  15  lbs. . . . 35 

Caracas,  sweet,  6  lbs. . . . . 3° 

German,  sweet,  za  lbs.  ••••«•«•*.* . . . 2 5 

Auto,  sweet,  6  lbs . . . . . . . .  *3® 

Cocoa,  5i-lb.  cans,  za  lbs.  In  bo* 

Cocoa,  -lb.  tins,  6  lbs.— . . . 3® 

W.  H.  Baker  s:— 

Best  Cocoa,  56-lb.  »i*«~ . P**1®.  ' 32 

“  t-lb.  “  . . . .  '  .33 

Premium  Chocolate,  36®,  r*  lb* . 33 

“  5fs,  is  lb* . . . 34 

Best  Sweet  Chocolate,  1-5*,  6  lbs . a* 

Best  Sweet  Chocolate,  1.5s,  12  lbs . 22 

Hershey’s— 

Milk,  Jfe,  61b . per  box  1.55 

Cocoa,  Epp's,  36-lb.  tin*,  7  lb* . . . 4* 

“  Van  Hontcn’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

<«  *•  6-lb.  boxes,  56-“>-  tins, 

rr  tin,  .37X 

.  _  tins, 

per  tin,  .19 

•*  Huyler’s,  36*.  6  lb . . 43 

><  “  Vs,  6  lb . . . 45 

Bensdorp’*  Royal  Dutch  Cocoa,  ta-Ib.  cases— 

Per  can.  Per  dor. 

V -lb.  round  cans . 19  *-*7 

U-lb.  “  ... . 30  3  -6o 

i-lb.  «  . 59  7-o8 

134-0*.  “  50  cans  In  ca»e  .07 

Per  lb. 

5-lb.  ... . -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  *4  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 4* 

Sweet  Vanilla,  4  to  ib . . . *8 

“  8  to  lb . *8 

Plain  Cooking  Chocolate,  J<-Ib •  cake* . 36 

Blooker’s  Cocoa  Powder- 

54 -lb.  tin*,  a  dor.  in  box . per  do*.  1 . 88 

%-lb.  tins,  2  dor.  in  box. .  “  3-5® 

i-lb.  tins,  1  dor.  in  box. .  “  6.50 

5-lb.  tins,  1  do*,  in  case . per  lb.  .52 

10-lb.  bags,  1  dor.  In  case .  “  -5° 
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Wilbur’s  Cocoa — 

Breakfast,  V- lb.  tins,  6-lb.  boxes . per  lb.  .35I0 

“  54-lb.  tins,  6-lb.  box** . per  lb.  .3354 

Wilbur’s  Chocolate- 

Premium,  54s.  r**lb . . . per  lb.  .33 

Sweet  Clover,  54*,  6-lb . per  box.  1 .60 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  56s-’ . 3* 

Cocoa,  labeled,  4s. . 3® 

Premium  Chocolate,  56s . 2® 

Premium  Chocolate,  54* . 3° 


Lowney’s ; — 

Premium  Chocolate,  6-lb.  boxes,  1*  boxes 

in  case,  56-lb.  packages . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  ease,  54-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  54 -lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  54-lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . .....per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . .. . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54 -lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  56-lb. 

tins . .  -38 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  54-lb. 

tins . 38 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 4° 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 4° 

Diamond  Chocolate,  sweet,  54 -lb-  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .27 

12“  “  6  “  “  .  “  .*7 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,  12 bxs.  Incase,  54  lb.  tins  “  34 

54-lb. tins,  6-lb.  bxs.,  12  bxs.  case  "  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . .  1-75 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  i»-lb. 

boxes . . 

Croft’s  Cocoa,  Js,  2  dor.  In  box .  1 .95 

“  “  54s,  61b.  “  39 

«  “  54s,  6  lb.  “  38 

“  "  is,  12  lb.  "  37 

“  “  5  lb„  6  cans  In  box . 37 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1 . 50 

“  Superior  Sweet,  6  lb.  “  ... 

“  Premium,  54s,  is  lb.  “ 

«  “  54s,  12  lb.  “  ... 

X. 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

54-lb.  “  “  *4-lb.  “  .  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb- tins,  6-lb.  boxes . 3®54 

“  54-lb.  “  ia-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-'b-  cans,  6-lb.  boxes . 2954 

“  54-lb.  “  12-lb.  “  . 29 

“  I-lb.  “  6-lb.  “  . ....  .3  *56 

'•  J-lb.  “  12-lb.  “  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes . 2654 

“  54s,  12-lb.  “  . . 26 

Bu»ter  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C-,  7*  “  .  “  1,4° 

Premium  Chocolate — 

54-lb.  cakes,  ia-lb.  boxes . 2754 

5|-lb.  “  24-lb.  “  . 7 
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Milk  Chocolate- 

40  3-cent  cakes  in  box,  24  to  halt  case . So 

40  “  “  48  to  case . . . .  .to 

24  5 -cent  oakes  in  box,  24  to  half  case . 7! 

24  “  “  48  to  case . 78 

CONDENSED  MILK. 

Eagle,  4  dos .  6.25 

Eagle,  2doz .  3-zS 

Challenge,  4  dor .  4-20 

Defiance,  4  dor .  4-3® 

Magnolia,  4  dor .  4-  80 

Rose,  4  dor .  4.60 

Dime,  4  dor . . .  3. 90 

Winner,  4  dor .  4. 60 

Baby,  1  dor.,  glass .  1.90 

Red  Cross .  4-5° 

Peninsular . . .  4- 3® 

Leader . . .  4-3® 

Banner, 4  dor .  4-5® 

Star,  4  dor .  4.6* 

EVAPORATED  MILK. 

Peerless,  family  sire,  4  dor .  3  60 

Peerless,  5c.  sire,  4  dor .  a  10 

Yacht,  family .  3.50 

St.  Charles,  family  sire,  4  dor .  3  75 

St.  Charles,  hotel  sire,  a  dor..... . 

Silver  Cow,  5c.  sire . 6  dot.  2.90 

Pet,  10-c.  sire,  4  do* . per  case  3. 45 

Pet,  5-c.  site,  6  dor . per  case 

Van  Camps,  6  dor.,  small .  2.90 

Van  Camps,  4  dor.,  family .  3.4S 

Van  Camps,  4  dor.,  large .  4.00 


HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe 

Hires  Con-  \  „ 
densed  Milk  ..  /  5'0U 

,  2)Sd5D)1  Queen .  4.60 

Blue  Ribbon  .....  4.35 

Premium .  4.35 

Sliver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

(told  Cream 

*  w  Packed  in  cases  of  Forty- 

eight  20  or.  cans. 

Lets  than  five 

cases.. .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more . . .  4«io 


PORK- BEANS 


-Vented— 


vt~mte5Cji 


1 mg&tj 


!  JIT  — .... 


If  You  Want  Dividends  From  Our  Money 

Here  is  what  we  honestly  believe  to  be  the  very  best  line  of  tinned  meat  products  packed  the  Veribest  line. 

There  is  strength  in  a  full  line.  It  is  not  only  a  good  deal  more  systematic  to  handle  one  manufacturer’s  line, 
instead  of  the  corned  beef  of  one  and  the  ox  tongue  of  another,  but  it  is  self-protective. 

You  are  dealing  with  one  concern  instead  of  four  or  five. 

This  is  true  always,  provided  it  is  a  good  line.  The  '•  Veribest’’  line  has  to  be  good.  .  Even  if  we  wereti  t  good 
enough  business  men  to  make  it  as  good  as  it  could  possibly  be  made  on  general  principles,  the  Government 
inspection  would. 

These  are  superfine  products,  and  they  always  will  be  superfine.  To  sell  them  is  to  get  dividends  from  the  most 
extensive  meat  advertising  in  the  world. 

ARMOUR  COMPANY 

Ci  70 


IN  WRITING  TO  HDifERTISERS  KIN 


DLY  MENTION  "GROCERY  WORLD 


40 


GROCERY  WORLD 


-11- 

COCOANUT.  Per  lb 

Schepp’a  Shredded,  W-lb.  pkgs.,  15  lbs.  to  case  .23% 

“  “  Jilbf . 22% 

Dunham’s,  5-cent  package . ao 

"  H» . 26 

“  J4» . 28 

“  J4zand)(s . 2654 

Franklin  Baker  Co’s — 

Brazil,  70  J4 -lb.  packages .  a. 50 

'*  3iVlb.  "  .  a. So 

38  yt -lb.  and  16  }4-lb.  packages .  a. 50 

Brazil,  18  i-lb.  packages .  2.50 

“  Shred,  in  paUa,  20  Iba . 11 

“  “  In  boxes,  23  lbs . 10% 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  in  pails . 11 

“  “  inboxes . 10% 

“  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 10U 

"  Slice,  “  iao  lbs . io)4 

‘  Strip,  “  iao  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.;—  Bbls.  Bxs. 

Butter  Crackers . 08  .08)4 

Oy**«r  “  . 08  .0834 

Wine  Scroll.. . .  .10% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins'  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07%  .08 

Brown  Edge  Water .  ^io 

Butter  Thin .  12 

Clover  Mixed .  .08 

Cocoanut  Ripple .  .10 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed . o8)4  .09 

Crystal  Bar .  ,00 

Fig  Bars .  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . o8J4  09 

Fruit  Gem .  .08 

Grandma  Cookies . . .  .08)4  .09 

Honey  Jumbles.  XX . 09)6  .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . . . .09 


Iced  Ginger  Tablet .  l08 

Iced  Honey  Jumbles . 0954  .10 

Iced  Vedette  Wafer . 0714  .08 

Lemon  Bar . 08)4  .09 

Man- In -the- Moon .  .08 

Milk  Lunch . - . 07  .07)4 

Orange  Cookies . 07H  .08 

Quaker  City  Mixed . 0754  ,c8 

Salted  Strips . 08)4  ,0j 

Sa  ltines . .J2 

Soda  Biscuit  XXX . o6)4  .07 

Spiced  Waters . .  .07)4  .08 

Sunshine  Cookies . 07U  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 0634  .07 

Package  Goods —  Per  doz. 

Animals . 50 

Butter  Thin .  1.00 

Gingerettes .  1.03 

Gold  Medal  Soda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafers .  1  ,co 

Ivinettes .  1.00 

Milk  Lunch .  r.co 

Our  Ginger  Snaps . 50 

Pink  Tea .  1 .00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  03 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 
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Wein  Senl,  In  bbls . per  gal. 

11  1  gallon  stone  jars . per  jar  .75 

“  s  gallon  kegs . . . -...per  keg  a.  50 

Prepared  Mustard,  Ln  ubla.. ...... . per  gal. 

“  In  15  gallon  kegs. .per  gal. 

“  ‘  In  10  «  ^ 

"  “  In  J  "  «  ..5-.40 

..  “  £  *  I«llon^aUs...per  fail  .75 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

f>er  doz . 55 

ting  top,  2  doz.  In  case . per  doz.  .46 

“  with  Horse-radish,  2  doz.  m  case, 

per  doz . . . 93 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case, per  doz.  1 . ic 
“  “  with  Horse-ratUsh.p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.73 
“  “  with  Horse-radish. p.  dz.  1.73 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

_  ••••• . - . loaf, 

Sap  Sago,  3  to  a  lb . ..cask,  per  lb..  .18,  less 

Roquefort  Cheese,  12  in  case..per  lb.,  .3234  " 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.30,  single. 

In  tin . per  lb. 

“  t-lb.  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  zo  os.  bottles, 

per  doz . . . . . 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

per  doz . . . . . . . . 

Obnutzer  Hand  Cheoae,  100  In  box . 

Edelweiss, Romatour  and  Bier-Kase...per  doz. 

American  Swiss,  No.  1 . loal  .16  cut 

“  “  Square  loaves,  No.  z,  about 

r  ,*5  jbs.  each. . . . per  lb. 

Limburg  or  Cheese,  No.  i-...bax,  18  ;  %  box, 

*® ;  . - . — . . . 

Muenster  Cheese . - . . . . per  lb. 

Brick  Cheese,  No.  1 . . .  <• 

Engiish  Dairy  Cheese  << 

Pineapple  (picnic  size),  6  In  boxZ."...per  box 

“  (Gem  slse),  i  in  box. .  * 

Royal  Luncheon  Cheese — 

Dinner  else,  1  doz.  In  case . per  doz. 

Lunch  slse,  2  doz.  In  case- .  “ 

Picnic  size,  2  doz.  In  case .  11 

Trial  slse . '• 

MacLaren  Imperial  Cheese,  Club  size  per  doz 
“  “  “  No.  1  size  “ 

“  Roquefort  “  large  size  “ 

“  “  small  size  “ 

Frontage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d'lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  ra  In  box .  “ 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phila.,  12  “  ....  “ 

Miniature  Cream,  orPhlla.  is  “  ....  « 

Hand  Cheese,  8  doz .  <■ 

“  4  •<  .  <■ 

4  "  Thuringer . “  .85 


.26 

.26)4 

.22 

•34 

■3* 

■9° 

.26 

3*5 


*•45 


*•75 

s.25 

4.00 

.19 


•*» 
.18 
.16 
•*7}4 
3.00 
2.25 
2.25 
4-5» 
2.40 
*•35 
1. 00 
1.00 
2.40 
*■93 
*•45 
*•55 
*•55 
*.*5 
*05 
2.20 
I.  IO 

*•35 
•  7« 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  1.45 

Schutzen  Cheese,  xa  la  box  .  “  x  at 

American  Mount ain  Cheese  (Alpea  Kim),  50 
i-lb.  packages . — . . -per  lb.  .18 


IMPORTED  AND  AMERICAN  MBAT8 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  W urate  1,  16  In  tin . per  doz. 

“  g  «  . *« 

Carlsbad  Speck  (Imported  Bacon) .....  “ 

Imported  Cervelat  Sausage  (RoUTs). ....per  lb. 

Imported  Frankfurter* . per  doz. 

Goose  Breast,  Imported ,  marked  weight,  per  lb. 

Patede  foil  Gras,  small  size . per  doz. 

American  Holateiner..bv  bbl.  za  leas,  per  lb. 

“  Landjager,  short  . per  lb. 

M  “  long . . .  “ 

**  Mortadeilx,  Dry  . per  lb. 

“  Knack wurst,  25  In  box,  per  box, 

>4-75 . - . per  doz. 

Cervelat  (E),  50  and  100-lb.  boxes, 

•  z8)4  ;  less . . . . 

“  Cervelat,  Blue  Ribbon,  50  and  reo- 

1b.  boxes,  .17)4  ;  less  . . 

“  Cervelat,  Crescent,  50  and  zao-lb. 

boxes,  .15;  less . - . 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  ,zs;  leas . — . .... 

“1  Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .Sij4;  leas . 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.19;  less . - . 

* ’  Salami,  Bine  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .17)4;  lass- . . . 

“  Salami,  G.  A.  P.,  50  and  1  oo-lb. 

boxes,  .16;  lass . . . 

“  Tongue  Sausage . per  lb. 

"  Smoked  Branuchwelger  liver  San- 

"  tia F.ei»;- - 

“  Petit  DWicJLteM  Frankfurtcri,  plain, 

per  dos . . . . . . 

"  Bedt  Delicataaz  Frankfurter.,  with 

Sauar  Kraut . . . per  dot. 

"  Lebanon  Beef  Bologna . per  lb. 

*  Paprika  Speak . . ™  “ 

Mettwurit,  half-round  ....^ .  •• 

liver  Sausage  (Special),  tntflai' goose  "or  aar- 

-  d*?en . . . . . per  lb. 

Smoked  Thuringer  Blnrwuzst . -  •* 

“  P*B#arwui»t- . . . .  •< 


PICKLED  MEATS. 

Lamb  Tongues  (Darby  Brand),  pint  gi..«  jars. 

par  dot . 

"  (Darby  Brand),  quart  glass  jan 

-  (^r  Brand),  10-oz.  jan, 

_  ,  P«r  doz . 

Calves’  Head,  In  round  tins . per  doz. 

Pickled  Meats,  in  glass .  “ 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig-*  Feet.) 


AND 

■48 

4-75 

*•75 

•3* 

.48 

3-75 

6S 

3.00 

•*4 

•*4 

•*5 
a. 40 
.so 
•*9 
•*7 
•*4 
•*3 
.to 

•  *9 

•*7 

.18 

•  *5 

.18 


.90 

•*5 

.  t8 

.  z6 

•*4 

.18 

.18 


4-75 

575 

*  50 
*.65 
z.  00 


THE  Corn/’ 

Without 


Specialties 
Like  This 
Boom  Trade 


Winorr  Corn  is  canned  corn  in  the  sense  that 
it  is  corn  packed  in  a  can,  but  it  is  not  canned  corn 
in  the  ordinary  sense  at  all. 

Canned  corn  means  corn  packed  with  the  hulls 
on.  Good,  nevertheless?  Yes  until  you  taste 
Winorr,  which  is  packed  without  the  hulls. 

Winorr  Corn  is  a  delicious  specialty  —  just 
the  tender,  delicious,  milky  kernels  of  fancy  sugar 
corn. 


You  can  sell  it  just  as  surely  as  thousands  of 
other  grocers  do. 

The  Pressing  &  Orr  Company 


NORWALK,  OHIO 


j  Do  You  Buy 

Pasteboard  or  Apples 

when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Ret  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  jboxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.  V.  Peirson  &  Co.,  Newark,  Wayne  Co.,  N.Y. 


MAKE  MONEY  SELLING  FINE  FISH 

(j[  Winter-caught  goods  are  taken  at  a  temperature  of  40°  below  zero. 
They  freeze  hard  as  rocks  instantly.  This  insures  the  delicious  flavor 
that  has  made  them  so  famous. 

(J  Our  lower  lake  fish  are  unexcelled .  Maximum  quality  at 
minimum  cost. 

NIAGARA  FISH  CO. 

LAKE  ST.,  BUFFALO 

has  for  years  made  a  special  study  of  these  varieties  and  the  conditions 
that  place  them,  perfect,  into  your  hands. 

Right  now  is  the  best  time  to  send  for  our  exquisite  fast-day  art 
calendar  and  our  price-list.  Remember  who 

SUPPLIES  THEM 
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Beel  Salad,  In  glass . per  dos.  i.oo 

“  “  In  pint  jars,  gloss . 

“  “  in  quart  jars,  glass .  " 

Lamb  tongues,  In  glass .  “  1  ■  "U 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls! 

Holland  Herring,  mixed,  “Y.  M  "  Xbbl.  s.5«  &>-75 

“  milkers,  “  56  bbl.  6.50  75-85 

■*  mixed,  Standard,  bbl, 

54  bbl .  5.50-6.50 

Holland  Herring,  milkers.  Standard,  bbl. 

%  bbl . . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl.  8.00 . 

“  milkers,  large  fulls,  bbl. 

X  bbl.  8.00 . 

Marlnlrte  Herring,  Imported,  about  40  In  pall,  1 .05 

Roll  Herring,  Imported, about 25  In pall... .  i.oo 

Spiced  Herring,  Imported,  about  40  In  pail.  1.00 

Norway  Stockfish,  dry . P*r  lb.  15 

Matjes  Herring . per  pail 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  withlkey . per  tin  .ao 

Quart  “  “  “  .  -35 

a  Qt.  «  “  “  .  “  SS 

4  Qt.  *»  «  “  .  “  x.io 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1  .xo,  a  qt.  tin,  .60,  qt.  tin  .30 
Brat-Haring,  4qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dos . —  *•3° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

«  10-lb.  palls .  1.05 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

<«  “  5-gal. keg . per  keg  a. 75 

Russian  Sardines,  In  glass  jars . .per  dos.  a .  05 

NORWAY  ANCHOVIES. 

Original  Package . per  X  bbl.  5-5° 

Repacked  in  5-lb.  pail . .per  pall  .60 

“  in  lO-lb.  pall . . .  1  *X0 

•<  in  5-gal.  kegs . per  keg  9.75 

“  In  56-lb.  flat  tins . per  dos.  .95 

•*  in  54-lb.  tall  tins . -  “  s.50 

“  In  x-lb.  taU  tins .  “  »°o 

Fancy  Kegs — 1  f  1  keg,  .80;  Xkeg,  .4a;  Id  keg, 

•3»;  tfkeg . •*° 

SALT  SARD ELLEN. 

Original  Package,  190a . per  anker  16.00 

Repacked— kegs ,  about  8  1  bs . per  keg  3.35 

"  pint  jars . per  dos.  6.00 

“  large  tumblers . -  “  *  ■  35 

small  tumblers .  “  x.35 
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RUSSIAN  CAVIAR, 
x-lb.  Tins,  per  dos  19  50  X  kilo  Cans,  per  ds.  19.50 


10.50  X 

5-50  H 
a-75  i*. 


10.50 
5-50 
a  75 


I 
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COTTOLENE. 


.per  case 


................... 


30  9-lb,  tins. 

154-lb.  “  . 

6  xo-lb.  '*  .  , 

Freight  prepaid  on  two-case  lots 


6.50 

6.50 

6.50 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  aooo . per  cask 

50  “  bbl.—  “  xaoo....— . . per  bbl. 

15  «  keg—  “  500 . . . per  100 

o  “  keg —  11  300 .  “  * 

5  “  keg-  »  150 .  “ 

xo  lb.  pall —  **  50 . »•••••.« 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . P«r  cask 

48  gal.  bbl . P«r  bbi. 

10  “  keg . per  keg, 

5  “  “  . 

10  lb.  pall . .... — . . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkugeln . . . 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 

Basler  Lebkuchen,  No.  1,  6  ... 

«  “  No.  9,  6  “  ... 

.«  <■  No.  3,6  "  •••  “ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins . 


6.50 
9.  40 
1.35 


.18 

.*5 


•3° 
.50 
•75 
i.oo 
5-25 
•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  s  gal.  keg  a.50, 

10  gal.  keg . .  4-5® 


SUNDRIES. 


German  Eg|  Potatoes,  Original  Bags,  xxo-lb, 

German  Dried  Pears . 

Dried  Mushrooms . - . 

Juniper  Berries . 

.  “  .x4 

.  “.6o-.ieo 

.  “  .08 

.  “  .05 

Bay  Leaves . 

.  “  .06-. 08 

EQQS.  Per  Dos. 

Nearby,  candled  and  selected,  30-dos.  crates...  .a4 
Western. . - . 23 


CHEESE. 

New  York,  Full  Cream, new, fancy, 40-lb. bxs.  .isX 
New  York,  Full  Cream,  new,  xst’s,  xo-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  ao-lb.  bxs . x6 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  per  lb . 28 

Anchovies,  In  oil,  %  bottles .  4-5° 

*«  <«  X  “  .  3-25 

Anchovy  Paste,  lancy,  per  dos . . .  4-  75 

“  plain,  per  dos. .  3-75 

Bouillon,  Burnham,  pints,  9  dos.  In  case .  3  -75 

“  X  plots,  9  dos.  In  case....  a. 00 

Capers,  Nonparlel,  X  gallon  kegs .  1  •  5° 

•<  “  Quart,  glass . per  dos.  7- 00 

«  "  bottled,  %  sixe...  .per  dox.  3.35 

«  •«  •*  X  “  .  “  1.90 

<<  (i  «  X  11  .  ’*  x.15 

Canton  Ginger,  large  pots,  cases  6  jari,  per  case  4.65 

“  mea.  11  "  is  “  “  5.00 

"  snudl  “  “  94  **  "  4-  75 

Cherries  In  Maraschino,  In  glass,  i-dos.  case...  7.00 

Clam  Chowder,  Bumham,  1 lb. ,  4  ds.  cse.  p.  ds.  .90 
«*  •*  31b., s  ds. case  '*  s.ao 

Currie  Powder,  plnU,  per  dox .  3-5° 

4  os.,  “  *5 

«  90s.,  “  1-50 

Russian  Caviar,  54’s .  *  •  65 

*<  X’t .  5.00 

K’s . ...  9  85 

**  X’Sxeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee  18.50 
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French  Peas,  Extra  Fins,  per  case. .  18.00 

Fins,  per  case . .  16.00 

Moyen’s,  per  case . .  13.50 

Hill's  Irish  Oatmeal,  14-lb.  tins,  xo  per  case...  xa.oo 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

“  Dinner  Biscuits,  per  lb...  30 

“  Breakfast  BIsculU, per  lb.  .3a 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dox .  1.95 

“  “  X  pints,  per  dox . 60 

Salt,  In  4-dox.  stone  jars .  1. 75 

Morris'  Extract  of  Beef,  4  or.,  per  dox .  6. 50 

“  9  0S.,  “  .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  4  ox . per  dox.  4.00 

*•  8  os .  “  7.25 

“  16  os .  "  X3-5o 

Theodore  Marquet  Mushrooms  :— 

First  Choice .  27.00 

Choice,  100  tins  per  case .  25 .00 

Extra,  “  “  . 

Hotel,  “  “  . . . - . . 

Truffles,  A . „..per  tin,  .3* 

H .  ,  -55 

x .  ; 

x .  2  *5 

Shrimps,  Pickled,  small  sise .  x .  15 

Dunbar’s  Shrimps,  a  dor.,  per  dos. .  a  .95 

“  Figs  In  Cordial,  1  dox.,  per  dox .  5.00 

Bishop's  Figs  in  Cordial,  1  dor.,  per  dox_ .  6  50 

Crystallized  Ginger,  i-lb.  tins,  per  dor .  4.00 

“  r‘  X-lb-  “  •'  .  9.95 

Rose’sLlme  Juice,  per  dox .  3.60 

Victor  Rose  Water,  per  dox .  9.35 

“  Peach  Water,  per  dos. .  3.95 

Pitted  Olives,  per  dos . 

Armour's  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  x  dozen  in  case .  4-45 

1  “  8.20 

1  "  >5.9° 

X  “  29*75 

Armour’s  Fluid  Beef  Extract- 

Size  4  bottles,  1  dozen  in  case .  4-45 

8  "  1  “  .  8.20 

“  16  “  %  *'  .  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium"  36  “  .  6.00 

1  "  large  “  72  "  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  00 

“  16  “  1  “  .  I4  <» 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  "  1  “  .  7-2° 

“  5  «  . .per  bottle  3 . 50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  I  *•  .  7-20 

“  5  “  . . . per  bottle  3.50 

"  2  fancy  jugs . per  jug  x.50 


4 

8 

16 


Watch  the  Insects  Swarm 
- to  the  Light - 


Almost  every  living  thing  is  attracted  by 
light — particularly  is  this  so  with  the  greatest 
of  living  things — human  beings.  The  store¬ 
keepers  who  do  the  biggest  business  keep 
their  places  working  for  them  after  business 
hours.  They  put  goods  in  their  windows  at 
bargain  prices,  then  “turn  on  the  light”  so 
people  can  see  them.  One  person  attracted, 
who  becomes  a  customer,  pays  what  the  light 
costs,  the  rest  are  extra  profit.  Write  us 
and  we  will  show  you  how  to  make  your 
store  work  for  you  while  you  sleep. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


£TAshburn-cr 


V  • 


j  .  • 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

The  Philadelphie.  Electric  Co.  Samuel  Bell  &  Sons 

10th  and  Chestnut  Sts.,  Phila.,  Pa.  Distributing  Agents  PHILADELPHIA ,  PA. 
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KLOUR.  Per  Bbl 

King  Midas .  6.90 

Gold  Medal .  6.45 

Millbourne .  6.35 

On  Top .  6. bo 

CeresoU . . .  6  45 

Pillsbury's  Best . . .  6.45 

Taylor's  Fancy .  5.65 

Semper  Idem .  4.85 

Pride  of  the  West . . .  5  4° 

Sunbeam .  5. 30 

Quaker  City .  5.90 

SELF-RAISING  FLOUR. 

Franklin,  30  packages . 3.50 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.85 

Ralston's  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.90 

Uncle  Jerry,  40  packages .  2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  125-lb. ^sacks . per  100  lbs.  3.15 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  Ba  \ 

Lea's,  white,  Table,  100  lbs .  2.0a 

“  yellow,  granulated,  100  lbs .  2.00 

“  table,  100  lbs .  1.95 

Western  yellow,  granulated,  xoo  lbs. . .  1 . 60 

Western  white,  granulated,  100  lbs .  1 .65 

Quaker,  36  packages .  2.75 

Farina,  Hecker's,  24  i's,  per  case .  1.40 

“  Schumacher’s,  24  packages,  per  case.,  x.20 
Beans — 

California  Lima . per  lb.  .05^ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  a.  35 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.45 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.42J4 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.45 

Red  Kidneys .  “  2.12^6 

Peas-- 

Green . per  bushel  215 

Scotch . . .  “  2.50 

Split,  yellow . .  u  2.05 

“  green .  “ 
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Lcntlla — 

000000,  110-lb.  bags . per  lb.  .07 

Less  quantity .  “  .oi'/a 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .06 

Less  quantity . . . .  “  .06J4 

Hominy — 

Lea's  Breakfast,  10  pkgs . case  1 .65 

Lea's  Pearl,  100  lbs . per  bag  2.25 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1 .20 

Western  Pearl,  100  lb.  bags .  1.73 

Western  Grits,  100  lb.  bags .  x.6o 

Barley — 

OO . . . . . 06# 

No  3,  100-lb.  bags . . .  3.75 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1.15 

“  48  sc.  pkgs.,  case .  1.25 

"  asstd.,  24  5c.,  is  ioc.  case...  1.20 

Smith's,  30  10  c.  packages .  1 .90 

“  “  assorted,  5  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent , .  1.55 

Golden  Egg,  10  cent .  j.55 

Oatmeal,  o,  per  Od1._ .  6.9s 

“  “  kegs  100  lbs.,  per  kef .  3.65 

Oaten  Goads,  In  cases —  Per  case 

Avena,  18  packages.... .  1.47 J4 

Banner  Gats,  20  packages. . . .  4.35 

FMends’  Oats,  36  packages . 

H.  O.  Oats,  24  packages .  3.00 

Mother's,  18  packages . 1.75 

Quaker,  18  small  size .  1.55 

Quaker,  20  large  size . .  4.35 

Rolled  Oats — 

Arena,  per  bbl.,  180  lbs .  6.75 

Avena,  per  keg,  90  lbs .  3!37U 

Standard,  180-lb.  bbls...... . . .  6.15 

“  90-lb.  bags .  3  00 

Sago- 

Fine,  bags  about  160  lbs . 0,i/ 

50-lb.  lots . . . <42 

Admiral,  Pearl,  24’s . . 

Tapioca,  Instantaneous,  30  i’s . 08J4 

“  Colburn’s  Hasty,  36  pkgs . 07^ 

“  Minute,  5^ -gross,  per  boa .  2.85 

“  Flake,  about  125  lbs . per  lb.  .04H 

“  "  less  quantity. .  “  .05’/ 

“  Pearl,  150  lbs .  “  .04% 

11  “  less  quantity .  "  .0j 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  24  a’s . per  case, 

Ralston  Health  Food,  24  a’s,  packages  “ 


3-°S 


-31- 

Purina  Whole  Wheat  Flour,  to  5*5 . per  case  4.20 

Kgg-O-See  36  package* .  2 . 70 

Egg-O-See  Corn  Flakes,  26  packages .  2.65 

Cook's  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages . . .  3 .65 

Maol  Flake,  26  **  .  3.70 

Malta  Vita  Corn  Flakes,  36  packages  . .  2.35 

Elijah’s  Manna,  24  packages .  2.70 

bhreaoed  Whole  Wheat,  50  packages .  5.00 

„  "  “  “  «S  “  — .  a.  60 

Cream  Wheat,  26  packages.. .  4.50 

Apetiia,  >4  packages .  2.85 

Flaked  Klee,  Cook's,  24  packages... .  a. 70 

Whcatlet,  30  packages . .. . . . .  3.50 

Wheatena,  36  Packs . 4.25 

Grape  Nuts,  24  packages . . . .  a .  70 

Korn  Kinks,  72  packages .  a. 75 

Petti john’s  Food,  x8  packages. . . .  1 .75 

Presto,  36  packages .  3,35 

Quaker  Puffed  Rice,  36  packages . * .  2 . 70 

Quaker  Wheat  Berries,  36  packages .  2.70 

Trlscait ,  30  packages .  2 . 50 

Kellozg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  ceot  size .  *-*7% 

Zest,  24  packages,  15  cent  size, .  1  80 

Zest,  ao  packages,  25  cent  size .  j  .90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . . . per  doz  z .  0754 

Acidulated .  “ 

Cox’s,  large .  «  .  kiU 

Plymouth  Rock,  Pink  or  White. “  ,  ao 

Nelson’s . per  dor.  1.35 

“  smaU . .  “  .55 

Bromaagelon,  assorted  3  dos .  “  *87}^ 

Fruit  Puddlne.  2  doz.,  asst,  flavors  ...  “  .80 

Jell-0,  assorted  flavors,  2  doz .  “  jj-u 

Jell-O  Ice  Cream  Powder,  2  doz .  “  ,qi1A 

Chalmer’s,  shredded .  ,  -00 

Chalmer's,  granulated . 1.00 

Chalmer’s,  No.  1  packages . .r 

Peter  Cooper .  g0 

Tryphosa . per  doz,  .92J4 

Imperial  Wine  Jelly . per  doz.  .95 

_  ,  ,,  “.  .  . . . per  gross  11.00 

Gelatine,  McKinler'a . per  do*  85 

Wetmore's  Double  Refined,  36  10c. 

pkgs... . per  case  2 . 70 

Kusto,  60  5 -coat  packs . . . ......per  case  2.00 

Puddlne,  assorted,  2  doz . —.per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni. 

Larosa  Alphabets,  square,  23  lbs . . 

“  Elbows,  “  “  _ _ _ 

“  Maxcaronl,  long,  “  ...... . . 

“  “  square  “  . _ . 

Larosa  Spaghetti,  long,  sj  lbs . . . 

Vermicelli,  square,  “ 

“  Macaroni,  bulk,  «  . . . . 

Anger  Baking  Co. — 

‘‘Golden  Seal”  Egg  Nudels,  fine,  medium 

and  broad,  48  5 -cent  packages . . 

24  10-cent  packages . . . . . . 

“Plain”  Noodles,  24  i-lb.  cartons. . 

“  “  4SX-Ib.  “  . . . 

Egg  Alphabets,  48  5 -cent  packages . . 

Egg  Bariev  (Eler  Gerste),  48  5-cast  pkgs.... 
14  5 -cent  ABC  and  >4  5 -cent  Egg  Barley... 
Macaroni  and  Spaghetti,  “La  Fleur  de  Lis” 

brand  (French  style),  25  1/1  cartons . . 

“Golden  Seal”  brand,  25  1/1  packages  (long) 
“  48  i/s  “  5-c.  sine 

“Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  cartons  25  1/1  cartons . . 

“GoldenSeal”  Egg  Macaroni,  25  10-cent 

cartons. . . . 

“Imperiale”  brand,  25  1(1  packages  (tong).. 
Vermicelli,  ABC  (alphabets)  Elbows,  i4b. 

cartons,  24  packages . . . . 

Spice  Drops,  In  baskets,  20  lbs . 

“  In  boxes,  is  lbs . . . 

Small  Lebkuchen  (Honey  Cakes),  10  5 -cent 

packages  to  bundle. . . peT  bundle 

Bulk,  is-lb.  wooden  boxes . . . 


Per  lb. 

•05H 

■°SK 

os  % 
.06M 
•05)4 
.05X 
•05  U 


1.80 
1. 80 
1.80 
1.90 
1 .80 
1 .80 
i.Se 

S.S5 

1.88 

1.80 

s.oo 

1.88 

1.88 

l-9» 
1.6* 
1. oo 


•  3» 

.ot 


Brass, 


FIXTURES. 

H.  P.  Heacock. 

Coles' Coffee  Mill,  No.  y„ . . 

<1  it  | 

««  ti  . . 

“  Stand,  No.  18 . 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10. 00 
“  Sugar,  “  s,  "  7.00 

“  Tea,  '«  3,  «<  6.00 

“  Spices,”  4,  •*  5. no 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale. . . 

Standard  Cash  Register . . . 

Tea  Caddies,  round  front.  No.  s . per  dos. 

3« 

4- 


xo.oo 

x6.oo 

13.00 

4500 

24. 00 
9.00 
7  50 


......  it. 00 


Do  You  Know  What 
Ramly  Stands  For? 


1  •  n  '• ‘  "(  :bu 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  io  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you ,  put  the  Ramly  in  stock. 


MENTOR  CIGARETTE  CO. 

9404  Atlantic  Avenue  -  -  BOSTON,  MASS . 

Philadelphia  Representative  Arthur  Hagan  &  Co.,  151  N.  Third  St. 


The  METEOR 

CASH  CARRIER 


(ft Best  known  and  most  generally 
used  type  in  the  world. 

<]f Guaranteed  better  in  every  detail 
than  any  wire  Cash  Carrier  on 
the  market. 


(^Easily  erected  by  local  mechan¬ 
ics  from  our  direction  chart. 


per  line 

f.  o.  b. 


m 


30  Days’ 
Free  Trial 


UNITED  STORE  SERVICE  AND  TUBE  CO. 


NEW  YORK,  Times  Bldg. 


BOSTON,  Tremont  Bldg 


CHICAGO,  Medinah  Bldg. 


You  Wouldn’t  Stand  It! 

TT  Merchants  wouldn’t  stand  in  other  lines  what  they  stand  in 
buying  future  canned  goods — buying  a  certain  quantity  and  get¬ 
ting  half  of  it. 

H  Buy  Blue  Bell  or  Clover  Farm  canned  goods  and  get  all 
you  buy.  Doesn’t  that  appeal  to  you  ?  We  sell  these  goods  to 
the  jobber  on  100  per  cent,  deliver}7  contracts,  and  he  will  sell 
them  to  you  in  the  same  way. 

•|  These  brands  are  the  best  canned  goods  packed  in  Maryland. 

Strasb&ug'h,  Silver  £?  Co. 

Aberdeen,  Md. 
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Tobacco  Cutter* .  2.50 

Alarm  Money  Drawers . . .  1.50 

Bag  and  Twine  Holder .  r.oo 

Barrel  Covers,  Sunk  Handles,  21  In. ..per  dos.  2.50 
“  Top  "  si  In...  “  2.00 

Beef  Cutters .  6.00 

Bung  Borers,  Enterprise  No.  2, i)4  to  2  In .  j.6o 

Can  Openers,  “  Never  Slip” . per  dos.  .90 

Hopper's  Can  Opener . per  gross  13.S0 

Cheese  Cutters. . . .  8 . 00 

Coffee  Mills,  Dell's  No.  g .  32.00 

“  “  10 .  40.00 

“  “  is .  65.00 

Frnlt  Augers,  s  prong .  1 . 50 

Measuring. Faucets. .  a.  00 

Philadelphia  Scoop  Co’s  Sugar  Scoops: — 

Indestructible,  No.  4 . per  dox.  9.00 

“  5 .  “  12.00 

“  6 .  “  15.00 

Xz.  Galvanised  Steel  Blades,  No.  3..per  dox.  4. so 
“  “  4..  “  5.40 

«  “  5..  *'  7. 20 

X  Quality,  No.  3— .  “  2.60 

“  4- .  “  3- 00 

“  *«. .  “  3-40 


Sherer’a  Eclipse  Counters 


No.  of 

No. 

Length. 

Drawers. 

Each. 

6)4, 

3  feet  8  Inches, 

9  * 

15.00 

8)4, 

4  feet  10  Inches, 

IS 

20.00 

«>)4, 

6  feet, 

«5 

25.00 

»»X. 

7  feet  3  Inches, 

18 

28.00 

74)4, 

8  feat  6  Inches, 

21 

31.00 

76)4, 

9  feet  8  Inches, 

*4 

35-00 

7*X, 

10  feet  10  Inches, 

*7 

40.00 

VOX, 

rs  feet. 

30 

45-oo 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

these  prices,  f.  ».  b 


to  pet  cent 
.,  Dion,  N. 


Y. 


Soales,  Dell’s,  Grocers',  without  weights,  Tin 

Scoop  and  Iron  Plate,  No.  x 
«  ,<  Ii6 
11  it  11  t 

tt  it  if  _ 

«  tt  11  ^ 

"  Grocer*',  without  weight*,  Brass 
Scoop  and  Brass  Plate,  No.  i 

M  it  II  .1/ 

It  ti  it  s 

*«  tt  it  . 

tt  it  tt  ^ 

Batchers',  without  weights. No.o 

11  11  11  2 

**  it  1 •  | 

..  ..  ..  3 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  dox.  in  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  2  dox.  In  case..  “  .90 

Large  cartons  or  tins,  s  dox.  In  case  “  2.00 

Dime  Tumblers,  2  dox.  in  case .  “  .90 

THREADED  FISH.  Per  dor. 

Swansdown,  2  dor . . . 72)4 

Osprey,  2  dox . . . 60 

Tidal  Wave,  2  dox . 40 


MACKEREL. 
•oo  lb.  100  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1...  50.00  25.60 
Ex.  Norway,  No.  2...  36 .00  18.60 
Ex.  Norway,  No.  3...  28.00  14.60 
Ex.  Norway,  No.  4...  24.00  12.60 

Ex.  Bloaters,  xxx .  40.00  20.60 

Ex.  Bloaters,  xx .  38  co  19.60 

Fancy  Shore,  No.  1...  36  00  18.60 
Med.  Shore,  No.  1  ...  26.00  13.50 

Large  Irish,  No.  2 . 

Extra  Irish,  No.  a . 

Medium  Irish,  No.  2.. 

Small  Irish,  No.  2 .  22,00  11.60 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4. 35 

Lab.  Split,  Lg. No. 2.  6.30  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whltensh .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.10 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


50  lb.  10  lb.  8  lb. 


13.00 
9  5° 
7- jo 
6. ;  o 
10.45 
ro.oo 
9.30 
6.90 


6.00 
S  5° 


2.00 

4.10 


2.75 
2.05 
1.65 
1  *45 

a. 23 

2-15 
2.05 
1  -55 


1  -35 
1.25 


.50 

1.00 


2.25 
1.69 
»-37 
1 .21 
»  95 
•  77 

I  6} 
1.29 


1.23 

1.05 


.85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . . . 08 

Gilt  Edge,  40  lbs . . . .  .06 

Favorite  Middies,  60  lbs . 12 

DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  White,  r-lb.  brides,  20  lbs._ . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . 08)4 
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STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  x  and  2  doz.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  In  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . . . c6 

Medium  Bank . 051/ 

Pollock . 05 

Hake . c.X 

In  original  cases,  450  lbs.,  )fc.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .11)4 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .70 

“  “  100S .  “  1.25 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . .  .10 

Fancy  N.  Y.  State,  48  1  lb . io54 

Choice  N.  Y.  State,  50-lb.  boxes . 08% 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . 20 

Standard  Royala,  25  lbs . 16X 

Cherries — 

California,  nnpitted,  Black.  25  lbs . 16 

California,  pitted,  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  recleaned,  36  is . o8)4 

Gold  Medal,  loose,  25  lbs . 08 

Private  Growth,  extra,  cleaned,  36  lbi . 08 

“  cleaned,  30  lbs.  bulk . 07)4 

Peaches — 

Extra  Fancy,  pared,  25  lbs . . . 26)4 

Extra  Fancy  Muirs,  25  lbs . 14)5 

Extra  Fancy  Muirs,  50  lbs . 14)4 

Fancy  Muirs,  25  lbs . 13)4 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12^ 

Choice  Muirs,  50  lbs . 12% 

Pears — 

Fancy  California,  Bartlett,  25  lb . 13 
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PRUNES. 

Boxes. 


*  >*  . 
WO  — 

*  g.* 


o 


►« . 
o  — 

9(3 


Z  as 

2(3 

to 


•°8j; 

.08 

•07K 


.06 


.08 


% 


.»7)I 

•07 

•05K 

•  osX 


20-  30,  25  ibs . 

30-  40, 25  “ . 

40-  50, 25  “ . 

40-  50,  so  “ . 

50-  60,  25  “ . 

50-  60,  50  “ . 07)4 

60-  70.  75  " . 07)4 

60-  70,  50  “ . 07 

70-  80,  25  " . 

70-  80,  50  “ . 

80-  90,  50  “ 

90-100,  25  “ 

90-100,  50  “ 

IOO— 120,  50  “ 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . . 

“  2  “  30  lb . . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbsi . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs . 

Raisins.  Seeded — 

G.  &  S.  fancy.  36  is . 

Butterfly,  fancy,  35  is . 

Tiger,  fancy,  36  1  s . 

Admiral;  fancy,  40  xs . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net... 
Orange  Peel,  fancy,  boxes,  is  lbs.,  net... 


.08 

•°7X 
•°7X 
•t6  X 


°SX 


a 

I  “ 

I-o 

•°7X 

.07 

.06)4 

.06% 


.n!4 
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.07 

.06% 

■a  % 

•  c6K 
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.07 
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.17% 
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CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  1  dozen. .  2.70 

“  as-  “  1  “  . . 

“  15-  and  25-cent  size,  assorted.. 

Grain- O — 

Case  No.  4  1  doz.  ib-cent  size,  X  doz. 

25-cent  size  in  case  . . . . per  case 

Case  No.  5,  1  doz.  25-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . “  “ 

2  doz.  15-cent  size.  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size .  2 . 75 

Knelpp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . . . per  doz. 

24-12  oz.  package,  packed  2  oz.  In 

case- . “  " 

Perfection  Rye  Coffee  34  1  lb.  pkgs . . 


2.25 

3.50 


2.30 

2.05 

•-47X 


1.15 


1.23 

3.40 


HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .65 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  a  doz.  “  .80 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Ask  the  Manager  of  the  nearest  Power  House.  He  wilt  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business .  Jin 

“Enterprise"  Coffee  Mill' 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  y  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


The  Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphia ,  U.  S.  A. 
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ink. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . . . 3° 

“  black,  3  doz . 25 

Royal,  black,  3  doz . 1 5 

Stafiord,  Commercial,  3032.., . per  bottle  .38 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a. 

Macbeth,  Pearl  Top .  3.90  4-10  4-8° 

Acme  Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . 4%  doz.  2.38 

No.  z.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

“  “  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  a 

Banner  Burners . 45  -55  •  75 

No  charge  for  packages. 

Oil  Cans — 

r-gallon,  Glass . per  doz  2.25 

i-  “  Galvanized . “  >•» 

5-  “  Lenox,  Spout .  “  S>°° 

5-  «  "  Spigot .  “  5- 50 

5-  “  Columbia .  “  700 

5-  “  Banner... . “  8.00 

5-  “  Climax,  Pump . . . „..  “  ro.oo 

5-  “  Home  Rule,  Pump .  "  ts.oo 

Lanterns— 

No.  o.  Standard. . per  doz.  4.75 

No.  o.  Dash . « .  “  v.8o 

Cold  Blast .  “  8.00 

LIMB. 

Prepared,  2  doz.  In  case . per  doz*  .52% 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05# 

“  “  25  lb.  boxes,  54  lb .  "  .o6g 

Acme,  1  lb.,  sifting,  15-lb.  boxes . 05*^ 

LYE  AND  POTASH. 

Banner,  4  doz. . per  case  3.15 

Babbitt's  Potash,  4  doz .  “  3.30 

Lewis’ .  “  3-25 

Red  Seal,  a  doz .  *  1.87)6 

“  4  doz .  “  3-65 

Popular,  4  doz .  “  r .  45 

MATCHES.  Per  gTO 

hio  Blue  Tips — 

200 's,  I  gross . per  case  1.70 

500’s,  100  packages . “  3.25 

5co’s,  1  gross .  “  4.50 

Ohio  Noiseless — 

Soo’s,  1  gross . per  case  3.75 

King  Bird — 

y  100’s,  3  gross . per  case  2.85 

500’s,  1  gross . ‘  4.00 
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Swlft  ft  Courtney's,  aoo’s,  r-gross  case .  x .  75-1 . 9® 

"  4°o'»,  »  “  «...  3  50-3-70 

“  500’s,  1  “  «...  3.7S-4  00 

Blue  Hen,  soo's,  z  “  «...  1.50-1 .60 

“  soo’s,  1  "  «...  4.00-4.25 

Per  Gross. 

Vulcan  Parlor,  65's . 41 

“  100's,  5-gross  In  case . 90 

"  500’s . «...  3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  a,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

"  roo's,  5-gross  cases .  .9° 

“  No.  15,  gross  cases .  s.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s. .  3-5°-3-75 

Searcnllgnt,  500's. .  4.25-4.50 

Press,  aoo’s . . .  1.80-1.90 

"  5oo’s . . . . .  4  50-4  75 

America,  soo’s .  1.30-1.35 

American  Paraffine,  500's,  ex.  qual .  4.15 

Telegraph,  blue  head,  3-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5 .50 

Our  Darling,  gross,  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case.... .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4 .00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case .  1.30 

Blue  Ribbon,  1659,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  1 50s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  roes,  3  gross  to  case . 80 


MINCE  MEAT, 

lobs  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  “ 

5-lb.  glass  jars,  6  In  case.  “  . per  case 

18, 37  and  68-lb.  bcks.,  XXX,  Superlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth  :— 

Barrels  and  half  banels.  Famous . per  lb 

18,  37  and  60-lb.  buckets,  "  .  “ 

io-Id.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  “ 

3-lb.  glass  jars,  6  In  case,  “  . per  case 

s3,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb. 
4-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  palls .  " 

Mrs.  Wells’,  bbls.  &  %  bbls.  ft  30-lb.  kite, per  lb. 
New  Year,  bbls  and  kegs  and  30-Ib.  klts..per  lb. 
Crescent,  bbls.,  ji  bbls.  and  30-lb.  kits  “ 


•  °8« 
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8chlmmel's,  30-lb.  Kits,  bbls.,  %  bbls... per  lb.  .07% 

“  18  and  37  lb.  Kanaklns....,  “  .08 

“  10-lb.  Kxns  ,  6  to  crate. ..per  doz.  9 .80 

“  5-lb.  “  "  “  5-30 

“  5-lb.  Glass  Jars,  6  to  caso  "  6.25 

National,  30'lb.  Kits,  bbu.,  %  bbls . per  lb.  .05^ 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  "  .04^ 

Atmore  ft  Sob,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . por  box  6  palls  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09& 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  o8)i 

Wooden  Palls,  28,  37  and  68  lbs .  ‘  .09& 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz . 2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross., . zi.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  t8.  27  and  68  lbs.....««  "  .o8g 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  zsetest . . .  “  .izg 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  12.50 

“  Extra,  64  oz .  is. 50 

‘  Mammoth,  quarts .  6.50 

“  Extra,  quarts .  6.00 

“  Extra,  pints . 4.C0 

“  Mammoth,  %  pints .  2.75 

“  Extra,  pints .  2.60 

Fourees,  19  oz.,  fluted  bottle .  4.C0 

De  Lucques,  10  oz . 2.40 

Farcies .  3  co 

Queen,  6  oz . . .  1.30 

Pim  Olas,  18  oz .  6.00 

Plm  Olas,  10  oz .  3 . 50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 
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olive  OIL — Imported. 

Bert  in  &  Perrier's,  extra  fancy,  qts.,  1  doz .  4 .90 

“  “  pts.,  s doz .  2.90 

“  “  j^-pts. ,  2  doz.  1.90 

Ram's,  Lucca,  litre  bottles,  1  doz . . . «..  11.50 

“  25-oz.  bottles,  1  doz . . .  8.75 

“  Finest  Sublime,  qts.,  z doz .  6.50 

“  “  pts.,  s  doz .  7.50 

“  “  X-pts.,  s  doz._  4.75 

“  »  8-oz.  flasks,  2% 

doz .  7.50 

11  “  is-oz.  flasks, 

doz .  9.00 

<*  Sublime,  8-oz.  Basks,  2X  doz...  6.50 

*’  *•  zs-oz.  "  •%  doz...  8.00 

Rae's,  Finest  Sublime, 1  gal.,  10  In  case,  per  gal.  2.40 
Ram's  Finest  Sublime,  5  gal.,r  or  a  In  case, per  gl.  2.30 
“  “  x  qt.,  40  to  case,  “  2.63 

“  Sublime,  z-qt.  tins,  40  to  case« .  s.  35 

*'  “  X-gal.  tins,  20  to  came.. .  s.*o 

“  **  1 -gal.  tins,  10  to  case .  s.10 

“  “  5-gal.  tins,  1  or  2  to  case.. .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4X  OZ.  bottles .  4-75 

24  8  oz.  bottles .  7.5° 

12  18  oz.  bottles . 6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case .  23.10 

20  %  gal.  cans,  case .  24.20 

40  X  gal.  cans,  case .  25.30 

80  '/i  gal.  cans,  came . . .  27.50 

Bulk  at  $to  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  blade  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case . .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case . . .  26  50 

1  gallon  tin,  4  tins  to  case . . . .  11. oe 

X  gallon  tin, 8  tins  to  came .  12.C0 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

(as.  Hill  &  Sons  Co. 

Quarts,  Cad.  style,  1  doz.  1b  oaae.... per  case,  8.50 
Pints,  “  s  “  «  ’•  9.00 

X  Plnls,  “s'  “  ««.  “  4-75 

Oliver’s  Olive  Oil— 

1  dozen  large . .  6.00 

2  dozen  medium... . . . . . — .  6.75 

2  dozen  small . .  4- >5 

6  r-gallon  tins . per  gal.  2. so 

so  X'gadlon  tins . . per  gal.  2  20 

20  g-galton  tins . „...« . per  gad.  a. 25 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . per  doz.  .95 

Stohrer’s,  No.  32,  1  doz . per  doz.  1.85 

Keystone,  botdes,  2  doz_ . per  doz.  .95 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877- 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  MORE  BOOKS 
SOLD  IN  1907  THAN  1906 


Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


You  Can’t  Match  It  Anywhere 

If  you  want  to  give  your  customers  the  very  finest  corn  ever  packed  it  must  be  ‘  ‘  Onarga  Country 
Gentleman.”  Don’t  the  following  reasons  convince  you  that  this  is  true  ? 

1.  We  grow  our  own  seed  at  a  cost  of  13c  per  lb. 

2.  We  grow  every  kernel  of  .corn  that  goes  into  our  cans. 

3.  Our  farms  are  in  the  Natural  Corn  Belt— it  doesn’t  grow  as  fine  anywhere  else. 

4.  We  cook  our  corn  by  the  New  Automatic  Process  during  which  the  cans  turn  continuously  bring¬ 
ing  the  corn  to  the  heat  instead  of  the  heat  to  the  corn.  This  means  that  every  grain  is  cooked  the  same 
which  isn’t  the  case  with  the  ordinary  process  because  the  corn  nearest  the  tin  is  cooked  too  much  when 
that  in  the  centre  is  done. 

5.  The  contents  of  every  can  is  exactly  the  same,  white,  perfect,  delightfully  flavored.  Open  a 
sample,  compare  it  with  your  best  corn  and  you  will  see  what  this  means. 


Iroquois  Canning  Company, 


Onarga,  III. 
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paper. 

WRAPPING*. 

Manila,  15  x  20,  full . per  ream  .  36 

“  24  x  36,  full,  20  lbs... . .  “  .90 

“  18  x  24,  full,  10 lbs .  ‘  ■'$1% 

“  Special,  15  x  20,  6  lbs- .  “  .21 

Manilla,  Bakers',  15  xao,  10  reams  In 

bundle . per  ream  .12 

“  Roll ,  Grocers’,  9,  12, 13,  18,  20 

or  24  Inches  wide . per  lb.  -03^ 

Roll,  White,  light  weight,  12,  15,  18, 

20  or  24  Inches  wide .  “  .03^ 

"  Glased  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “  03% 

“  Glased  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  .03^ 

White  Tea  Paper,  12  x  16,  reg . per  package  .  14 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  g  x  12...  “  .40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  J4  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not  less  than  500  lots. 

ia%-lb.  Plain  Flour  Sacks . per  M  4.00 

«S-N>.  “  “  .  “  5-75 

Jo-lb.  11  “  . .  “  si. 25 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dor, 

“  “  quarts...-  “ 

“  xo-os.  Jars . - .  “ 

“  10-lb.  pails . per  pall 

Tripe,  xo-lb.  palls . . . per  pail 

"  5-K»l-  **g» . per  keg 

Pig’s  Feet,  ro-lb.  palls. . . . per  gall 


5-gal. 


C:: 


,.per  keg 


4*75 
5-75 
a. 50 
2.50 
.90 
2.00 
z  .00 
2.25 
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Ptckled  Beef  Salad,  In  glass . per  dos,  1 . 10 

“  Tripe,  “  — .  “  1. 10 

“  Ox  Heart,  “  - .  “  1.10 

“  Pig's  Feet,  “  . .  “  x.ro 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

“  10-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18% 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  “  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages . . .  4.00 

24  20  oz.  packages .  2 .05 

48  20  oz.  packages .  4.00 

I- X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 92)4 

Medium,  2  doz .  1.45 

Large,  1  doz .  2 . 75 

Peanuteae,  No.  2  jars,  s  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . 92% 

PICKLES. 

William  Bros.,  32  gal.,  1500s .  10.75 

“  “  16  “  800s .  6.10 

“  “  16  “  600s .  5.25 

Barrels,  45  gal.,  1020s .  10.75 

10-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3.  60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  5  gallons . -....  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins.  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . Q-14 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3 . 30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  z  doz,  1  doz.  %  doz. 

X  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
3*5  5-50  4-70  *.35  7*o 
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Wood,  each — 

1  Gal,  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  z. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz,  %  doz, 

Qts.  J4  Gal.  i  Gal. 
6.00  11. 00  10.20 


3  doz.  2  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each— 

1  Gal.  2  Gal, 
Kit.  Kit. 

1.70  3.30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.30 


VINEGAR. 

Duffy’s:— 

Pore  Apple  Vinegar,  Extra  old,  bbls . 

“  "  “  40  grain,  bbls . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

«  “  45  “  . 09 

“  "  Extra  Strength . 

Crosse  &  Blackwell’s . per  doz. 


Per  gal. 
.16 

•  *5 
.12 

•  IS 
.16 


•  IS 
*  .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . og}i 

“  14-16  lbs . og'A 

“  10-12  lbs . . . 10 

Picnics,  6-8  lbs . - . 08  )4 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  fcity  smoked) . 17 

“  Tenders  and  Knucks . . . 19 

“  Flats . 15 

“  Air  Dried,  sets . - . 21 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  16.5a 

“  Family .  «  17.50 

Breakfast  Bacon,  rib  hi . .10 

“  boneless . 1 1  J4 

S.  P.  Bellies,  14*15  lbs . 08% 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 17 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10% 

Covered  Hams,  j^-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  K-cent  extra 
John  Bower  &  Co.— 

Honey-cure  Brand  Hams,  skinback . 12 

“  “  large . 12 

“  “  medium . 12 

“  “  small . 12 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sets . 20 

“  “  insides  and  knuckles . 22 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  .20 

Beef  Tongues . per  doz.  9.00-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . 12 

Premium  brand  Hams,  12  lb„ . u}£ 

Premium  brand  Hams,  14  lb . 11 

Premium  brand  Hams,  16  lb . . . nl/t 

Premium  brand  Hams,  18  lb . xi*4 

Premium  brand  skinned  Hams,  18-20  lb . 11  % 

Premium  brand  boiled  Hams, skinned, fatless  .20 

Premium  brand  Bacon . 18 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver . 10 

Winchester  brand  Picnics . 08^ 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . . 

Plain  Tubs,  50  and  60  lb.  cans.. 
10-lb.  Tin  Palls,  60  lbs . . 

3  “  “  . 

3  “  "  . 


08  'A 
08 
°9'/i 
-9n 

09  'A 


iX 

7« 

8J4 

V4 

m 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . . 

“  “  tubs . 

“  “  3, 5  and  xo-lb.  cans. 

Swift  &  Co. — 

Premium  brand,  tierces . 

Silver  Leaf  brand,  tierces . o8ji 

Jewel,  compound,  tierces . o 7  '■ , 

Cotosuet  tierces . 07% 


•  C9K 
.09% 
,io)4 

.C9K 


DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . 08  -.09)4 

Common  to  fair,  native . -.06  -.07)4 

Western  Dressed  Beef — 

Choice,  native  cattle . 08  -.09)4 

Common  to  fair  “  . 06  -.07)4 

City  Dressed  Veal — 

Prime . -.13 

Good  to  choice .  -.08 

Dressed  Hogs — 

Pigs .  -.07 

Hogs,  heavy .  -.07 

"  180  lbs .  -.07 

“  160  lbs .  -.07 

“  140  lbs .  -.07 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  .12 

Lamb,  Western,  culls- . .09 

Sheep,  choice . . . — .  .xoJ4 

“  medium- . -  .08 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.00 


All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS — the  same 
yesterday,  to-day  and  for¬ 
ever.  We. can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 

V - - - 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  E  R  S  OR  HONEY-CURE  BRA.ND 

Beef,  Beef  Tongues,  /k  Pure  Ketlle-rendered 

Breakfast  Bacon,  etc.  11  IY1  W  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF7  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST..  NEW  YORK 


IN 
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Calf  Heads ,  scalded .  •  5°~  •  75 

Sweetbreads,  veal . per  pair  .  60- .  90 

“  bee! . per  dor.  1.00 

Calf  Liven . per  lb.  .so-. as 

Bee!  Kidneys . . . per  dor.  » .  00 


Beef  Livers .  .06 

Ox  Tails . per  dor.  ‘50-. 65 

Hearts,  beef. . per  lb.  .03-.  05 

Rolls,  beef . . . «» 

Tenderloin,  beef,  western .  .18 

Fresh  Pork,  loins,  city . - .  .08 

“  “  western . .  .  08 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  In. 

ItSSU  KILLED. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . \ . 18  -.ao 

“  Y.  T.,  is  to  17  lbs . 18  ao 

Old  hens  and  toms . 16  -.18 

Common  to  Good . 14  -1*5 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 22  -.24 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 22  -.24 

Philadelphia,  fresh  killed,  3  to  3 3*  lbs. 

to  pair,  fancy . aa  -.24 

Western,  4  to  4)6  lbs.  to  pair,  fancy  ..  .18  -.ao 

“  3  to  3)4  lbs.  to  pair,  fancy  ...  .18  -.22 

“  Stir  to  good . IS  -.r6 


Fowls— 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs... 

Fair  to  good. . 

Old  cocks . 


Western  capons,  fancy. 
"  “  small, 


Squabs — 
Prime,  large, 

Mixed . 

Dark . 


ancy 


.24  -  15 

.16  -.18 
.ij  -.16 
.10  -.IX 
.20  -.22 
.18  -.20 
Per  doz. 


4.00-4.50 
3.00-3.50 
1 .50-2 .00 


LIVE  POULTRY.  Per  lb. 


Spring  chickens,  nearby,  i)4  to  2  lbs . 18  -  20 

Large  Springers . i3/4'*M 

Fowls . . .  •  l3%~-  J4 

Roosters .  -.10 

Ducks  . 14  ~<>5 


POULTRY  SEASONING. 

Bell’sSplced  Seasoning — 

Small  or  No.  s,  a  dos.  In  cue . per  dos.  85 

1  “  .  “  .85 

Large  or  No.  a,  1  “  .  “  1.4° 

i-lb.  cans,  1  doz.  In  case . per  cue  4.00 

a-lb.  “  %  “  - .  “  3  75 

3-lb.  “  34  “  - .  "  5-40 

5-lb.  “  %  "  - .  “  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-ga).  tierces .  5  ■  <5 

Extra  Quality,  15  gals.,  kegs .  2.2s 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .90 

Spring  Garden,  fancy,  No.  3,  2  doz . doz.  ,8a 

Compus,  No.  3,  cans,  2  doz . 75 


PLUM  PUDDING. 

Richardson  ft  Robins : — 

Individual  Size,  a  doz.  In  cue,  %  lb. .per  doz.  z  .00 
No.  1,  round  conical,  with  koy,  1  doz.  “  *.35 

No.  2,  “  “  1  “  "  4*S 

No.  3,  *•  “  54  “  “  6. so 

No.  4,  "  "  %  "  "  8.  so 

P.  P.  Sauce,  t  doz.,  No.  z . .  "  1.50 

Atmore’a  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  cue  01  2  doz . . .  2.00 

1- lb.  cans,  “  1  “  .  2.25 

2- lb.  "  “  1  “■  . . .  4«> 

3- lb.  "  “  %  "  .  3  *5 

4- lb.  “  "  3*  "  . - .  3  8s 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies—  Per  doz 

No.  32,  jars .  1.05 

No.  s,  toy  pails .  2 .80 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . . . 95 

Schimmel’s,  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 773* 

National,  No.  6,  tumblers . 55 

Preserves—  Per  lb. 

Schimmel’s,  pure,  30-lb.  palls . 13)4 

Southwark,  30-lb.  pails . 06^ 

Southwark,  43£-lb.  toy  pails,  %  doz .  4.2° 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . .  1 .05 

Apple,  Southwark,  No.  3,  tins . . .  1 . 15 

Apple,  No.  5,  toy  pails .  2.80 

Apple,  30-lb.  pails . per  pail  1.15 

Apple,  20-lb.  crocks . per  lb.  .073* 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .07)4 

Jams —  Per  doz. 

Schimmel’s,  pure,  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  2.05 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.823* 

Schimmel’s,  pure .  1 .60 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . 4.00' 

34-lb-  “  .  2.2s 
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Cnrtlce  Bros.  Preserves — 

Cherries,  jars . - . 

Strawberries,  "  . . 

Raspberries,  “  - . 

Apricots,  “  peeled . 

Pineapple,  “ 


Per  Dos 

...  485 

...  4.60 

...  4-6o 

...  4-85 
...  4 


DRUG8. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  doz.  in  cartons  5c. sz.  ioc.sz. 


*5 


Essence  Peppermint .  0  85 

Castor  Oil . 45  .85 

Sweet  Oil . 40  .85 

Spirits  Nitre . 45  85 

Spirits  Camphor .  85 

Spirits  Painters'  Commercial..—  .45  .85 

Paregoric . 45  .85 

Glycerine . 45  .85 

Syrup  Squills . 45  ,8s 

Syrup  Rhubarb . 45  .85 

Syrup  Ipecac . 45  .85 

Turlington  Balsam . 45  .85 

Golden  Tincture . 45  .85 

Tincture  Arnica . 45  .85 

Balsam  de  Malta. . 45  .85 

Bateman  Drops,  rd  bots . 45  .85 

Godfrey’s  Cordial,  rd  bots . 4s  .85 

Turpentine . 45  .85 

Machine  Oil . . . 45  -85 

Laudanum,  isc.-size . per  doz.. 

Laudanum,  25c. -size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . . . . . per  lb. 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2 
K  u  tt  34-ID.,  w  “  2 

11  tt  a  j4_jbj|  a  ii  2 

Anker’s  Beef  Capsules .  3 

Borax,  Powdered,  bulk . per  lb. 

tt  Lump,  bulk . . .  11 

Butter  Color,  W.  &  R. . per  doz.  2 

Bluestone,  bulk . - . per  lb. 

Copperas . per  lb 


.90 


03 

40 

60 

80 

00 

08 

08 

00 

09 

oiJi 
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Camphor,  gum,  i-oz.  blocks . . .  * 

“  Flakes,  250  bbls  . . „.... 

**  “  lcs«  quantity . .  “ 

•*  Tar  Balls,  bbls.,  250  lb* _  ■: 

“  "  less  quantity . — . 

Castorla,  Fletcher's . . . .  per  doz. 

“  Pitcher's . .  “ 

Carbonate  of  Ammonia . — .  “ 

Epsom  Salt* . _ . — . —.per  lb. 

Glauber  Salta . . . ...——.........per  lb. 

Glue,  ordinary . « . — • 

Glue,  white . 

Glue . . . .  “ 

Goff’s  Cough  Syrup,  25c.  size . . . per  doz. 

Goff's  Herb  Bitters,  25c.  size . .  “ 

Goff's  Oil  Liniment,  25c.  size .  '* 

Goff's  Sarsaparilla,  50c.  size . —....per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff's  Horse  and  Cattle  Pwd.,  ssc.slze  “ 
Goff’s  Dyspepsia  Tablets,  zoc.  size—  “ 

Gum  Arabic . .—..—..per  lb. 

Haarlem  Oil . ——.per  doz. 

Licorice,  P.  ft  S.,  sc.  stick,  Imported..  “ 

"  M .  ft  R„  5-lb.  ooxea- . per  lb. 

‘  “  Lozenges,  5-Ib.  boxes,  " 

“  Y.  ft  S.,  "  5-lb.  glass  front,  " 

'•  5-lb.  bx.,  4's,  6’s,  J’s,  iz’s,  z6'i,  " 

"  Root- . —  “ 

Putty,  25-lb.  cans . — . per  100  lb*. 

“  50-lb.  can* . - . 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

1 r  “  10.C.  “  _  “ 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  V  4b.  packages . — .  “ 

"  X-lb  "  . .  " 

"  z-lb.  *•  . .  “ 

Jamaica  Ginger,  Hires’,  flasks . . per  doz. 

Rosin . — . ......per  lb. 

Saltpetre,  crystal,  barrels,  about  350  Iba.  “ 

"  granulated,  kegs,  ‘  100  '  “ 

Sulphur,  Flour,  175-Ib.  barrai*. .  ..per  100  lbs. 

“  100-lb.  baga . — . — . 

"  less  quantity . . — 

Venetian  Red . per  lb. 

Whiting  - . — . „....  “ 

z  oz. 

Husband's  Magnesia.— . . per  daz. 

Bull’s  Cough  Syrup- .  " 

Roach  Powder,  Omega,  4-oz.  cans . 

“  “  . . — per  groa* 

Roachsault,  loc.-size,  1  doz . per  doz. 

Iron  Glue,  McCormick  ft  Co’s : — 

No.  5 . . . .... 

Flo.  10 

Tube  V ............... ........................... .....  ... 


•95 

•°*3* 

•°*3* 

.°*5* 

•°*K 

2. 80 

.85 

.  II 

■o.3< 

.0.3* 

■09% 

.20 

.zz 

1.75 

2-75 

2- 75 

3- 50 
z.ao 
z.20 

•75 

•  55 
•40 
•36 

•*3 

■  1 

•  M 

.11 
2. 60 
2.55 
■35 
•75 

*9% 

•34 

•33 

•3* 

.90 

•04 

•07 

••7 
*•45 
2.25 
.033* 
.02 
.02 
2  OZ. 

*.85 

1.90 

.80 

9.00 

.80 


•40 

•75 

•75 


McCormick  ft  Co.,  Bee  Brand- 

Insect  Powder . 

Root  Beer . . . 

Talcum  Powder . 

Triangular  Quinine . — .. 

Quinine  Capsules . 


Per  doz 

..  .80 

..  .  .80 
,.  .80 

..  .80 

..  .75 


We  Are  Advertising 
This  Trade-Mark 


This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS— fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


11.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

31  South  front  Street 


Let  Us  Advertise  You 
in  Your  Own  Town... 

If  you  will  let  us  do  some  advertis¬ 
ing  for  you  in  your  own  town,  you’ll 
be  able  to  add  to  the  regular  benefits 
you  get  from  the  advertising  we  are 
doing  to  consumers  all  the  time. 

Write  us  how  to  obtain  any  of 
these : 


Ralston  Children9 s  Checkers  and  Board 
Ralston  Children’s  Wagons 
Ralston  Checkerboard  Satchels 
Checkerboard  Window  Display 

These  clever,  novel  advertising  ideas  appeal  to  every¬ 
body,  but  especially  to  children.  Everywhere  they  go 
they  amazingly  help  the  sale  of  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour — both  profitable  products 
and  of  superior  quality. 

Ralston  Purina  Mills,  St.  Louis,  Mo. 

T.  A.  JAMES  &  CO.,  General  Distributers,  12-16  Chestnut  St.,  PHILADELPHIA 


$3.00 

FROM 

SI. 50 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  unu¬ 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3.0°. 

Shinn  &  Kith 

1400  SPRUCE  ST.,  PHILA.,  PA. 
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W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices —  Per  dox. 

Absorbine . .-. .  x8.oo 

Absorblne  Jr.  (Mankind) .  9  ■ 00 

Young’s  Kidney  and  Nerve  Powders .  a. 00 

Taroleum,  small  can... .  b  oo 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  CoUc  and  Indigestion  Cure.- .  4  00 

Lest  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQI8TS’  SUNDRIES. 

Acid  Phosphate,  Horsford’s.M . per  do*.  4.15 

Bath  Brick,  box  *5  bricks . per  box  .60 

Sealing  W ax.H ............... .....I...............  *’  .03 

Silver  Sand. . . per  bbl.  1 .15 

Tar,  pints . . . per  dox.  .75 

“  quarts .  “  x-00 

“  gallons . each  .30 

“  %  barrels .  “  3  5° 

“  barrels .  “  6.00 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dox.  x-lb.  packages 

and  premiums . per  case  3 . 7$ 

U.  S,  Nerve  and  Bone  Liniment,  *5C.  site...  t.oo 

McCord's  Magic  Medicine,  25c.  site .  a. 00 

50c.  slxe .  4.00 

McCormick's  Tasteless  Chill  Tonic,  ajc.  slxe  s  .00 

joe.  site  4.00 

McCormick’s  Watermelon  Syrup,  50c.  slxe..  4.00 
Wendercure  Headache  Powders,  roc.  sirs...  .80 


EXTRACTS  AMD  ESSENCES 
McCormick  ft  Co.,  Bee  Brand —  Per  dox. 

Vanilla,  Rose,  Pistachio . roc.  sixe  .85 

15c.  sixe  s.oo 
35c.  slxe  2.7s 

Lemon,'  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  reach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  sixe  .80 
ijc.  slxe  1.75 
ajc.  sixe  a. 00 

Sauer’s  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  dot.  .43 

No.  t,  Vanilla  and  Rose .  “  .90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  "  “  .  “  *.00 

No.  4,  Vanilla .  “  a. 35 

Assorted  cases,  Nos.  1  and  a .  10.80 

“  Nos.  1,  a  and  4 .  is. 80 


-§0- 

Balk.  Pt*.  Qta.  K-0*1- 

XXX  Vanilla  .  x.jo  3.00  6.00 

XX  Vanilla . . .  x.*5  s.jo  J.oo 

X  Vanilla .  x.oo  a. 00  4.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  x.oo  1.60  3.00 

Peach,  Rose,  Apricot, 

Violet .  x.jo  *.75  5-5« 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  x.sg  a.aj  4.00 

Ext.  Vanilla,  Kitchen  Queen,  No.  *5,  per  dot. 
<•  <«  “  «  No.  *X,  “ 

<«  ««  “  •«  No.  X,  “ 

*■  Lemon,  “  *'  No.  *5,  " 

«•  “  '*  "  No.  *X,  “ 

<<  ■,  «  <*  No.  X,  “ 

Ingersoll’s  Flavoring  Extracts 
High  Grade  Vanilla  •••••****••••***00**0*  per  dox. 

>■  Lemon. .  “ 

Select  Vanilla . . .  “ 

11  Lemon . * 

”  assorted . . .  1 

“  small  six*.  •  M»M*****M**«M»«*»»MM 


0*1. 

18.00 

10.00 

S.oo 


6.00 

10.00 


y.50 

700 

8.00 

.80 

•  45 

•45 

x-75 

x-75 

.85 

•  85 
.85 
•45 


LIQUID  RBMHBT  AND  TABLBTB 

Blair's  Liquid  Renn*t  _ — .. _ per  dot.  x.xo 

Hansen's  Junket  Tablets,  I  dot.,  per  don.  .73 

Blair’s  Rennet  Tablets,  3  don.,  per  don.  .73 

Union  Tablets-  I  don.,  sc  .45 


CIDER. 

Per  gal. 

Corson’s  Champagne . xS 

'•  Dry  Hard  . 20 

Bottled  Cider—  Per  case 

Duffy’s  184a  Apple  Juice,  1  dox.  quarts .  3.50 

“  “  3  dox.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  dox.  quarts  3.75 
“  “  s  dot.  pints .  4  >35 


-il- 

Mott's  Brand  Golden  Russet,  1  do*  quarts..  3.75 
“  “  a  dox.  pints...  4.33 


CHEWING  GUM. 

Adams’,  counter  jam,  100  5-cent  packages .  2.73 

11  boxes,  20  packages. . 55 

Gee  Whltx,  7*  packs  . 47 

Fleer’s  Chiclets,  a  lbs.,  bulk .  1.25 

Pulver’s,  20  s-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  *.75 


RICE. 

Per  lb. 

Queen  Quality,  extra  (aacy,  x-lb.  pockets . 07 

■<  •*  3.1b.  <•  . 06H 

Coronet,  choice,  x-lb  .  pockets . ••••* .  .06 

“  “  a-lb.  “  . . . 05X 

Imperial,  iancy  Japan,  i-lb.  pockets . 05  >4 

Pearl  Head,  5-lb.  ootton  sacks . 04 K 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Hand,  100-lb.  bags . . . 05% 

Choice,  iso-lb.  bags . 04H 

Prime,  100-lb.  bags . 03)6 

^  ?ancy,  roo-lb.  bags . — . »sK 

Choice,  i*o-ih.  bags . 05K 


SALT. 

WORCESTER  SALT. 

Worc*st*r,  bbls.,  contain  s8o  Ibe-, . —  a. 50 

“  “  6obags,  s  lbs.,  Um...  4.00 

“  11  ss  “  14  “  ...  3.7s 

“  “  30  "  10  “  ...  3-75 

“  «*  ns  "  1%  ",  ...  4.00 

Worcester,  Irish  Linen,  bags,  *50  lbs .  s.50 

■*  "  ‘  56  “ . 63 

"  «•  “  a8  " . 33 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl .  3  00 

“  Pretsel,  obis,  contain  s8o  lbs. .  t.40 

“  "  sacks,  180  lbs .  s.5S 

“  Cheese,  bbls.  contain  *80  lb* .  2.40 

Ivory  Salt,  dime  sixe,  36  wooden  boxes  to  caae  a.  so 

New  Ivory  Salt,  24  large  cartons  to  case .  r.jo 

Silver  Springs,  quick  ireering  ice  cream  salt, 

30  in  barrel . . . —per  bbl.  s .  60 

Lest  than  5  bbls,  the  list  net;  5  to  9  bbls.,  s  per 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


11- 

Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

«  «  ««  x 40-lb.  “  “  .. 

Agricultural  Salt,  aoo-lb.  burlaps . 


.4* 

•75 

.60 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  a  dox . dox.  .87)4 

Durkee’s,  large,  1  dox . per  dox.  4.00 

“  small,  a  dox .  “  a. 40 

Schlmmel's,  small,  a  dox . per  dox.  ‘87)4 

My  Wife’s,  large,  1  dox .  2.30 

My  Wife’s,  small,  a  dox .  1.4s 

Snider's  Salad  Dressing : — 

Pints,  1  dot . per  do*.  3. 4* 

%  pints,  a  dot .  “  >.40 

Luncheon,  3  dot .  “  -9* 

Gallons,  6  jug*  la  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  37s  lbs . P«r  too  .65 

Kegs,  15a  lbs . porxoo  ,83 

60-ib.  boxes,  balk  or  granalattd . <5 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large.,  “  7.30 

“  “  middle  “  4.50 

“  "  small..  “  2.30 

Worcester  Sauce,  Campbell’s,  No.  8,  a  doz...  .77^4 

North  of  England  Sauce,  No.  8,  dox . 77)4 

Chef  Sauce,  2  doz.,  doz . 75 

Snider'a  Chill  Sauce : — 

Pints,  1  doz . per  doz.  s  .40 

J4  pints,  2  doz .  “  x.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  s.40 

J4  pints,  2  doz . “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 


“The  Pickles  and  Table  Condiments  pre- 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


They’re  Tired  of  the  Imitations 

gelatine  made  of  fine  calves’  stock,  clear 
spring  water  and  nothing  else. 

You’d  probably  be  surprised  at  the 
eager  welcome  Chalmers’  Gelatine  would 
get  from  your  customers.  Try  it.  Granu¬ 
lated  or  shredded. 

JAMES  CHALMERS’  SONS,  WHliamsville,  N.  V. 


Don’t  you  think  your  trade  are  about 
tired  of  the  rainbow-hued  imitation  gelatine 
that  desire  for  novelty  has  given  some 
vogue  during  the  last  few  years  ? 

Don’t  you  think  they’d  like  some  real 
gelatine — the  pure,  fresh,  old-fashioned 
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SEEDS. 

Canary, bush.  6o-lb  3.  *5 

Mustard,  Brown... 

.•754 

Caraway . 10 

Mustard,  Yellow.. 

.07 

Celery . .  #*o 

Rape,  per  lb . 

-0554 

Coriander, bleached  ,03 

Poppy,  per  lb . 

Sunflower,  per  lb.. 

.20 

Flam . 05 

Hemp,  bush. 40  lbs.  1.60 

•°s54 

SODA. 


Bl-Ca*b. 


ktfl . 

bulk,  ij-l 


lb.  boxes . 


>»-,  3«  " 
C.K.36 


lbs... 


.pm  keg 

z.  80 

..per  lb. 

.«54 

ii 

•04f? 

...pez  lb. 

•  °5f4 

it 

•°4« 

it 

•0554 

If 

■°4* 

SOFT  DRINKS.  F.t  dos. 

RootBeer  Extract,  Hires’,  1  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  a  dor . 87 54 

Hires’  Ginger  Ale,  Carbonated,  a  do* . 87 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  "  “  pints,  a  do* .  4.75 

“  "  "  H-plnts,  3  dos .  4  *5 

“  “  “  3-ounce,  8  do* .  6.00 

“  "  “  -gallon*,  1  do*....  8.00 

"  “  “  grjlons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  doz .  a .  10 

Sarsaparilla,  extra  quality,  pints,  a  do* .  a  .10 

Blood  Orange,  extra  quality,  pints,  a  do*..,  a. 10 

Birch  Beer,  extra  quality,  pints,  a  doz .  a.  10 

Lemon  Soda,  extra  quality,  a  doz .  a.  10 

Root  Beer,  extra  quality,  pints,  a  doz .  a  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross .  a. 50 

bun  Ami,  10-cent  size . 54  gross  3.30 

Electro  Silicon,  1  doz . per  do*.  .7a 

Put*  Liquid,  large,  3  doz . per  gross,  16.30 

Put*  Liquid,  large,  3  do* . per  doz.  r.43 

Put*  Liquid,  small..,. . per  gross,  7.00 

Put*  Liquid,  small . per  doz.  .60 

Pntz  Paste,  large . per  dos.  .53 

Solarine  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans . „ .  “  33.00 

No.  3,  quart  cans . . . per  do*.  4.30 

No.  4,  half-gallon  cans .  “  7,30 

No.  S,  gallon  cans .  “  *3.50 


—14— 

Solarine  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  30  lbs . per  gross  18.00 


SOAP — Laundry.  Bars. 

Acme . ....too 

Acorn . iso 

At  lc....... ........ .... ........... ........................ ..xoo 

American . - . 1. .  7s 

Bee . too 

Best,  Babbitt . „ . . . 100 

Babbitt's  New  York  City .  60 

Benzlne-ated . 100 

Big  Master .  70 

Brown . . .  60 

Borax,  Dreydoppel . 40 

“  Pearl  Young  &  Co .  40 

“  Day  &  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . v . 100 

“  “  small . . . 100 

“  Kirkman’s . 100 

“  Red  Seal . 100 

“  Swift’s . 100 

Circus . ....100 

Cotton  Oil . 100 

Coal  OH  Johnny . 100 

Cygnet . too 

Dobbins'  Electric . 100 

Dewey . 100 

Fairy . 100 

Fels-Naptha. . 100 

Five-case  lots  freight  prepaid. . 100 

German  Family . 100 

Good  Morning  . roe 

Glycerine  Tar . 100 

Gloss . 100 

Grand  Pa’s .  5° 

”  . - . *00 

Ivory . 100 

“  100 

Lenox . . . 100 

Life  Buoy .  30 

“  100 

Lautz’s  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

’•  3-cent  size . too 

“  toilet  size . 100 

Mayer’s . 100 

"  30 

Miller’s  Naptha . . . 100 

Naphtha,  Swift's . too 

Naptha,  P.  ft  G . 100 

Octagon . 100 

Old  Mill . ....100 

Ozone . 100 


than 
3  bxs. 

3  5» 
*■45 
i-»5 
a.  80 
3  9° 

3  45 
•■95 
4. >° 
a.  90 
3.40 
a  .60 
a.  80 
3.80 
j.to 
4*75 
3-75 
3.80 

3-»5 

4.00 

3-5° 

3.80 

3-5754 

4.00 

4»5 

a. 15 

4.00 

4.00 

3- 95 

4- 3° 
3.85 
3-75 
35° 
3J5 
3.80 
7.00 
4.00 

3-*5 
a  .00 
4.00 
3.80 
3.00 
5.8a 
4.00 
4.00 
3.80 
1.90 


75 

75 

00 

9° 

3° 

75 


-li- 

Olelne,  Conway’s . „ . - .  60  a. 60 

“  Golden . . 60  a. 55 

"  Eaveasoe’s .  60  a. 50 

“  Hamilton's- . . . 60  a. 50 

Kirk's . 6c  a.  35 

”  Philadelphia,  60 blocks . . .  s.60 

“  7a  blocks .  a. 60 

“  Pennsylvania . - .  60  1.7s 

“  Procter  &  Gamble . - .  60  3.00 

"  Young's  Best . ...60  a  . 80 

Pride,  Swift’s.. . too  3.75 

Polo . -..iso  a. 45 

Quaker  City,  boxes . —zoo  a .  90 

“  tub* . . . 150  4. 00 

Sunlight,  oval . - . zoo  3.85 

“  twin  bars . . . 100  3.93 

Santa  Claus.. . — . . too  3.10 

Saratoga . zac  3.45 

Star . zoo  3.35 

Sunny  Monday . zoo  4.00 

White  Cloud . zoo  3. 8s 

Wool  Soap,  large . . . zoo  6.75 

Wool  Soap,  small . zoo  4.00 

TOILET  SOAPS. 

Buttermilk  Cosmo . gross  6.60 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift’s.... . - . gross  4.05 

Castile,  imported,  Comi . lb.  -*354 

Castile,  Conti,  original  boxes . lb.  -zz54 

Cutaneous,  Dr.  Raub’s.. . doz.  .70 

Elderflower,  large  cake . gross  4. 40 

Fleur-de-lis . . . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  so. *5 

Maxine  Elliot . gross  8 .  zo 

Oatmeal.  3  cakes  In  box . gross  a.  65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

5^-lb.  bars  to  box . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5#  cakes . box  z  .73 

Witch  Hazel,  3  cakes,  54  gross . gross  3.35 

Witch  Hazel,  Swift’s . gross  4.05 

SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  bars .  1.34 

Young's,  48  bars . .  z.So 

Brooks'  Crystal,  100  bars . . . . .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars . - . - .  s .  35 

“  Hand,  36  bars . - .  a. 35 

Wrigley’s,  zoo  bars .  3  75 

(50  bars  free  and  as  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 

SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  “  .  2.70 

“  100  “  .  2  65 


Soapine,  No.  7,  too  packs . 

Soapine,  No.  12,  zoo  packs . 

Soapine,  No.  17,  36  packs . 

baomu  s  *77t  r oncer,  too  6-ox . 

Flnola,  zoo  packages . . . . . 

Gold  Dust,  Fairbajik's,  xoo  ze-oz.  package*  ... 

‘‘  “  *4  4-lb. 

Naptha  Borax,  too  packages,  large . ......... 


Klrkollno,  white,  S4  4-Ib.  packs  _ _ 

Kirkollne,  White,  zoo  5-cent  packages.. . 

Young’s  Pearl  Borax,  bo  z-lb.  package*. . . 

Snow  Boy  Washing  Powder,  a*  4a.. . „.... 

“  “  30  as- . . 

"  “  100  as— . 

Nine  O'clock  Tea,  zeo  packages  . . . 

I-V  Washing  Tablets,  3  dos . —..per  del 

Swift's  Washing  Powder,  100  is . 

Swift’s  Washing  Powder,  a*  4a . 

Pennywash,  1  gross  and  144-1  cent  cakes  free.. 

Powerinc.  100  packages . 

Old  Dutcn  Cleanser,  48  packages . 

SPECIALTIES. 

Anker's  Boullllon  Capsule* .  ,  ,,  „ 


•  3754 

3.90 

*•4*54 

*.je 

3  *5 

4.00 

4-5° 

♦•75 

3-7« 

3-5754 

3  5° 

3-55 

4.00 

4.00 

4.00 

3*5 

3.85 

3-85 

20.25 

3-75 

3-*5 
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PURE  GROUND  SPICES. 

Bbls.  Boss.  Cans. 

Pepper- 

Black,  High  Grade . 15  .16  . 18 

Black,  Low  Grade . xsj£  .13H  .*5K 

White,  High  Grade . ..  .28  .30 

White,  Low  Grade .  .. . 20  .*3 

Red,  High  Grade .  21  .23 

Red,  Low  Grade .  x6  .  x8 

Cinnamon- 

High  Grade . .22  .23  25 

Low  Grade . 23  .24  .26 

Cloves — 

High  Grade . . 23  .24  .26 

Low  Grade . .28  .29  .*2 

Allspice — 

High  Grade . ....  .2*^  .23^  .2554 

Ginger — 

High  Grade . 25$$  .26#  .28)4 

Low  Grade . 22  .23  .25 

Mace — 

High  Grade . .  - . 78  .80 

Nutmegs — 

High  Grade . .31  .34 

Mustard — 

Yellow,  High  Grade  . . 29  .20  .22 

Yellow,  Low  Grade . 24  .15  .27 

Brown,  High  Grade . 24  .25  .27 

McCormick  &  Co.,  Bee  Brand —  Per  do*. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . .40 

„  „  J  *“»■  ■« 
Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Clove*,  Gin¬ 
ger,  Allspice . ~.*H  1^-  40 

tflb.  .75 


WALKED  STORE  FIXTURES 

- Attract  Good  Trade - 

There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 

Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 

Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 

/ 


1L 


Offices  and  Showrooms 
18  to  24  S.  Seventh 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


WkCdvt?  foes  gtjst  Mtss  gq-7-  4 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires 

Wheels 

Second- 

Growth 

Hickory 


— - :  ~  .... 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA. - - 


■  :,  ,'  ■  v'.  ..  .  ;  • 

ThL  i*i  «h«- 

NEW  .1  M. WAGON" 

MAIWtiP’' 

rumv^uraraimv 

Prior -S  215 
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Colborn’s  Philadelphia  Mustard,  D.  S.  F. 

5  cent  tins,  s  end  4  doi  per  dole  .  45 

Dime  sUe,  t  ud  4  don.  •»••••••••••••••••  •  ®5 

X  lb:  net,  tins,  s  and  4  do*. .  ” 

34  “  1  dos . ..... .  1.9° 

1  “  1  do*. . .... .  *'  3*7° 

6  lb.  cans,  full  weight . per  lb.  .*3 

IQ  H  **  . . .  “  ,tt 

Colman’s  Mustard,  D.  S.  7. 

I-lb.  tlDS.*#eeeee#e*e#*e*#ee*eeee***ee#eeeeeee#per  dOZ»  5*4® 

X-lb.  dm . . . .  "  *-70 

*^-lb.  tioaMwo . . . »•« 

H-lb.  tins.. . ~  "  9° 

1 3-lb.  kegs . . .43 


MUSTARD— Prepared.  Per  dos. 

Campbell’s,  jar,  *  doz . 8754 

Golden's,  No.  6,  with  spoon,  s  do* . 95 

Gulden’s,  No.  so,  with  spoon,  *  doz . 88 

Beer  Mug,  fancy,  large  size,  s  doz . 65 

Lemonade  Glass,  tall,  a  do* . 7* 

Horseradish  and  Mustard,  8  o*.,  with  spoon, 

2  doz . . 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 3754 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . °9X 

Auspice..... . . . . 

Nutmegs,  large . *8 

“  Medium . -  .15 

Cinnamon  bark,  China . . 

“  Canton. . 1* 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  11 


— S8 — 

CORN  STARCH. 

Davis,  48  5-cent  packages . . . per  case  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 0634 

Niagara,  40-lb.,  i-lb.  "  . . . .  04^ 

Cream,  48-lb.,  z-lb.  "  . .  3.45 

Klngsford’s.  40-lb.,  z-lb,  "  06% 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 2734 

z  lb.  packages,  20  lb.  boxes . 0734 

Bbls,  about  200  lbs . c6% 

LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 03% 

“  Patent  Gloss,  crates,  IS  6-Ib.wd.bxs.  .05^4 

“  Linen  Gloss,  3-lb.  cartons . 01% 

Klngsiord's,  Pure,  3-lb.  cartons . 0634 

“  Pure  Gloss,  lb.  packages . 06^ 

“  Silver  Gloss,  ra  6-lb.  wd.  Dxs...„  .07 

Duryea’s,  Superior,  3-lb.  cartons . c634 

“  Satin  Gloss,  lb.  packages . 0734 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . °7% 

Niagara,  laundry,  50-lb.  bulk  •  eeeessee  eeeeeeesseeeee  •03% 

“  1  lb.  packages,  48  lbs . 04% 

“  3-lb.  cartons,  48  lbs. .  04% 

“  6-lb.  boxes . °5% 

Celluloid,  64  10-cent  packages .  4  -  3° 

“  64  5-cent  “  . . .  1  jo 

Elastic,  64  10-cent  packages . - .  5  °o 

“  64  5-cent  “  .  *.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . par  package  .08 

Starch  Polish,  so  cakes . P*r  box  .50 

Murdoch's  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  .ciX 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 083^ 

Velvet  Gloss,  about'200  lbs . '7% 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 0634 

|  Sterling  Gloss,  50  lb.  boxes  per  100  lbs .  3.85 

STOVE  POLISH.  Pergro 

Enameline  Paste,  small,  34  gross .  4.00 

Enameline  Paste,  large,  X  gross .  7.00 

Enameline,  Liquid,  large,  34  gross .  6.65 

Enameline,  Liquid,  small,  34  gross .  4.90 

Electic  Paste,  %  gross  boxes .  4.20 

Magic  Paste,  X  gross  boxes .  4-75 

Parlor  Pride,  large  size... . . per  doz.  .8734 

“  “  . per  gross  10.25 

**  small  size . per  do*.  .70 

Climax  Enamel  X  gr° . per  gross  9. 40 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Son . per  gro.  5.75 

Sun  Paste,  5-cent  size . „  “  4.50 

“  10-cent  size. .  “  7. so 


X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  X  gross . ...  1.25 

Per  box  of  %  gross . . . . . .  2 .50 

14  dozen  to  gross . . .  5.00 

10-cent  size,  No.  10,  per  box  of  X  gross .  s.25 

Per  box  of  %  gross . — .  4.50 

P*r  WWt,.  .  Q.OO 

F.  F.  Dailey  Co. — 

2-in-x,  smaller  size . per  doz.  .75 

a-in-i,  large  size... . “  1.75 

SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  04X 

Excelsior,  14  packs.. . .. .  "  -03% 

McAllister,  36  packs .  “  .05H 

Rosenstelns,  rib.  pkgs.,  s  doz . per  lb.  .05% 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  doz.  .35 

Red,  quarts,  3  doz .  “  .70 

Sliver,  pints,  3  doz .  “  .35 

“  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  roo  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .43% 

Royal  Glue,  1  doz. . per  doz.  .80 

Paist’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  10’s . per  case  .90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .0634 

6  oz .  “  -07 

8  OX.  ......  #..  .....  .  ............ ee.eeesas  .........  •07j6 

10  oz .  *’  *o8j4 

12  OZ .  "  .0934 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  ix,  steel . per  do*.  .0934 

No,  12,  steel . per  doz.  ,za 

G.  B.  Weiss  &  Son — 

Sole  Leather, No.z,  .*5;  No.*,  .*3;  No. 3,  .*1 
Cut  Sole  Leather,  out  Into  taps,  6  inches  high  z .  5* 

534  Inches  high .  1,48 

5  Inches  high .  1.4* 

434  Inches  high .  1.25 

4  Inches  high .  1.18 

334  Inches  high .  s.05 

3  Inches  high. . go 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb.  .  xo34 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 

Cleveland,  extra  fine  cotton  twine . per  lb.  .as 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .  16 

Cotton  Candle  Wick .  “  .20 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  "  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  “  .20 
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Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  "  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jnte  Clotheslines,  90  ft.  to  hank . per  doz.  1.60 

Jute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . 

Extra  Fancy,  No  669 . 

Fancy,  No  670 . 

Strictly  Choice,  No.  675 . . . 

Choice,  No.  664 . 

Black  Strap . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasses. . . .... 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doi.  No.  3  screw- 

top  cans,  both  freight  paid. .  3s 

Gold  Mine,  In  bbls .  50 

Fancy,  No  104 .  32 

Fancy,  No.  tor . 28 

Choice,  No.  576 . 

Prime,  No.  102 . 26 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 


GLUCOSE. 

Three  Stsur  A,  for  confectionery.. .  2.75 

Five  A,  for  confectionery .  2 . 85 


HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Selser’z,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  *.  35 

Schlmmel’s,  10-  oz.  bottles,  *  doz.  In  case .  2.45 

“  6-01.  *’  “  “ . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  ;— 

4  dos.  In  barrel . per  dos.  .9234 

r  “  case .  “  .0; 

Karo,  10  cent  size,  2  doz . per  doz.  ,8>34 

Karo,  25  cent  size,  1  doz .  2.25 


Losing  Your  Weights: 


? 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 

Improvement 

in  Rapid 
Weighing 


Does  away  with  weights  absolutely  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  911  Arch  St,  Philadelphia,  Pa„  D.  S.  A. 
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Banner,  In  Jan,  compound . per  doi.  z  .00 

White  Clover,  In  jut,  compound . „  “  .95 

Porina  Pancake  Syrup,  36  pti .  “  a.  15 

"  "  14  qte . .  “  4.00 

"  "  it  -rale .  7.00 

“  "  6  pda _ ....  “  it. 00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dot .  a. 40 

*  “  medium,  doz,  1.40 

"  “  small,  doz . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  z  .15 

“  “  )<-*«].  tlna . per  doz.  7.75 

Hazen'e  Maple  Syrup,  qt.  Bottles .  “  4.00 

“  “  pt.  bottles .  “  a. 40 

Towle's  Lof  Cabin  "Camp"  Syrup—  Per  doz. 

Gallon  cans,  6  In  case . . .  13.50 

Half-gallon  cans,  za  In  case . . .  7.  .5 

Quart  cans,  as  In  case . . .  4->aH 

Pint  cans,  a4  in  case .  a  .50 

Quart  bottles,  it  In  case . . .  4.50 

Pint  bottles,  S4  in  oase . . .  a. 75 

Jacket  cans . ..per  gallon  1 .  oe 


CRESCENT  MAPLEINE. 


Par  doz. 

rr,::;;::::::: 

zl:£ 

ia-a* . #.... 

Gallon* . 

............  ••  ••••••••••••••••••••••••••••••••  •  35 .00 

OIL  OF  MAPLEINE.  Per  doz 

•  ■♦I . . . .  4*5® 

4-oz . . . . . . .  8.25 

8-OI  . . .  15  *00 

I  6-01  ........9....®..... ...9.S.S...9 •••••••••  .9.... ••••••  ••••••  17  .OO 

Gallons . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem, parlor,  a  string .  a. 40 

N  U,  No.  6,  split  handles .  a. 45 

Leader,  No.  6,  3  string,  red  handles .  a. 40 

Princess,  No.  4,  fancy  handles .  a. 75 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  2  sewed . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


No.  WASHBOARDS.  Per  doz. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double  . . .  3.65 

80,  Seal  GIods,  double,  swing  protector .  3 . 30 

61,  Peerless,  double,  spring  protector .  4.45 

no,  Peerless,  single,  spring  protector.. . .  3.5; 

zoo,  Northern  Queen,  single,  protector .  3.10 

101,  Tidal  Wave,  single,  protector .  2.75 

zz8.  Good  Enough,  singie,  protector .  3.15 

175,  Glass .  3.50 

Murdock .  2.75 

Celeiy  City . .-. .  3 . 00 

126,  Single  Ruby . 2.60 

128,  Aachor,  single  head . 2.25 

130,  Little  Gem,  pail  board .  1.3s 


BUCKETS,  Per  doz. 

O.  G.,  a  electric  hoops . . .  1.75 

O.  G.,  3  olectrlc  hoops . . .  1.90 

Clear,  a  hoop . 1.65 

Clear,  3  hoop .  1 . 75 

Electric  Cedar,  a  hoop . . . . .  a .  40 

Electric  Cedar,  3  hoop . . .  a. bo 

Pine,  3  galvanized  hoops . .  a  .so 

Galvanized,  is  quart . a.oj 

Galvanised,  14  quart . . . . .  a. 35 


No.  BUTTER  DISHES 

1,  Solid  oval . . . . . — . 

1,  Solid  oval . . . 

3,  Solid  oval . — . . . 

5,  Solid  oval . - . — 

x,  Wire  ends . 

PorM 

..  1.30 

..  z.50 

..  a.xo 

1. 15 

6,  6  In.,  White  tampico- . . . . 

7,  7  1*.,  Whit*  tamploo... . . . . . . 

8,  8  In.,  Whit,  tamplco . . . 

6, 1  In.,  Family,  extra  heavy . . . . 

8,  6  in.,  Family,  extra  heavy . . . 

jo,  7  In.,  Family,  extra  haavy.„ . 

2,  Wlro  end. . „ . . . „ . 

3,  Wire  endz . . . . . 

6,  5  in.,  A.,  hair  bristle . .. . 

5,  Wire  ends . „ . . 

picnic  Plates,  8  Inch. . . . 

Picnic  Plates,  9  inch . 

'  'Crate*  contain  130  each. 

8,  6  la.,  Ideal,  all  briitle,  3  row . 

4,  Knotted,  nil  bristle,  3  row . 

6,  Knotted,  all  briatle,  3  row . 

8,  Knotted,  all  brirtle,  3  row . 

8,  6  In.,  Royal,  all  white  briitle . 

CLOTHES  PINS. 

Per  box. 

5  gross . 48 


EGG  CRATES. 

Perfection . 

Perfections  io  sets  fillers . 


1 .00 
2.35 
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brushes. 

No.  SCRUB  BRUSHES. 

22,  White  corner . „ . . . 

«3,  Medium  sine . . . 

00,  White . 

Handy  House . 


Per  doz. 
£ 


No.  STOVE  BRUSHES.  Per  dor 

mo,  Block  bristle,  carved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle 1.4s 

44,  All  bristle,  curved  eud,  wood  knndte .  1.15 


No.  SHOE  BRUSHES. 

0,  Mexican  fibre  . . . . 

1,  Mexican  fibre,  large - 

4,  Bristle  outside . . . . . . 

3,  AH  bristle . . . . . . . 

11.  All  brittle,  large . . . . . 

16X  AH  bristle,  extra  value.. . . 

19,  All  bristle,  spotted  white . 


No. 


WHITEWASH  BRUSHES 


Per  doz. 

..  .90 

s.se 

z.50 

1-75 

a.za 

3J» 


Per  doz. 

•  4® 
•45 

•  50 

:B 

1. 00 

Z.IJ 

I  ■! 


a. 15 


No.  DUST  BRUSHES.  Per  dor. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1 . 15 

21,  AH  hair,  wire  drawn .  1.00 

28,  White,  wire  drawn .  a  .80 

1,  7  In.,  All  hair,  flat  end .  1.95 

22,  7  in.,  Mixed,  round  end... .  2.00 

11X,  7  in.,  All  hair,  round  end. .  2.15 


-64- 

TOBACCOS— PLUG 

Battle  Ax . 

Deer  Skin . 

Gold  Rope- . . 

Jody  Tar  . . 

Newsboy . 

Old  Honesty. . . 

Piper  Heldxick  . . 

Spear  Head . 

Standard  N  a  TV . . 

Toddy . . 

Vlnco . 

Town  Talk . 


Per  lb. 

•  37 
■37 
56 
39 
39 

ll 

44 

37 

38 

at 


SMOKING  TOBACCO. 

Briar  Pips . . . . . . 

Duke’a  Mixta re.._. . _ . . . . 

Greenback... 

Green  Turtle 

G.  ft  A.  Navy,  3)4  oz_ . 

Honest . . . . 

Polar  Bear _ _ _ _ 

Alpple . 

Sensation  ... 

Wild  Rosa... 


Par  lb 

•3® 

•  39 
3* 

a 
34 

39 

29 
39 
39 
39 


YEAST  CAKES. 

Compressed . . — . per  doz.  .zl 

Magic,  zJ4  doz.  packages . . . per  box,  .58 

Yeast  Foam,  ij<  doz . . per  box  .58 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


l|  Oliver’s  Olive  Oil  I 

§  Noted  for  its  purity  and  fine  flavor 

^  * 

*  Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30,  * 

^  *906,  and  the  Penna.  Food  Law  of  June  1,  1907. 

§  Cases.  1  dozen  large  bottles  •  -  86.00 

Cases,  2  dozen  medium  bottles  -  6.75 

|  Cases,  2  dozen  small  bottles  -  -  4*25 

^  Cases,  tins,  2-5  gallons,  per  gallon  .  2.00 

tl  Cases,  tins,  6-1  gallons,  per  gallon  -  2.10 

^  Cases,  tins,  io-J4  gallons,  per  gallon  -  2.20 

§  Cases,  tins,  to-K  gallons,  per  gallon  -  2.25 

1  JOS.  M.  OLIVER  &  SOINS 

o  IMPORTERS  S  South  Front  St.,  Philadelphia  <1 

*  -  » 


Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  If  you  will  save  the  certificates 
givfen  with 

Zahm's  Independent  (Scrap)  Tobaccos 
“Blue  Hen,"  “High  Card,"  "Rex"  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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Could  You  Make  a  Living  Then? 


Suppose  you  sold  nothing  but  bulk  sugar,  could 
you  make  a  living  ? 

No,  you  couldn’t ;  and  the  chance  is  the  more  you 
sold,  the  further  away  from  a  living  you’d  be. 

When  you  count  the  work  of  handling  sugar,  and 
the  cost  of  the  work,  and  add  to  that  the  loss  every 
grocer  makes  through  “good  measure,”  you’ll  find 
you’re  practically  making  nothing  on  sugar  at  all. 

But  you  could  make  a  living  on  Franklin  Car= 
ton  Sugar  alone.  Every  package  pays  a  clean- 
cut  profit — not  eaten  up  either  by  too  much  work 
or  overweight.  As  a  business  proposition  it’s  five 
times  as  good  as  bulk  sugar  can  be  at  its  very  best. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 


PHILADELPHIA 


PENNSYLVANIA 


Our  Scales  Stand  the  Test 


96AVE60. 

'itToN.  g 


The  new  low  platform  No. 
140  DAYTON  Scale 


The  State  of  Massachusetts  recently  passed  a  new  Law  defining  the  duties  of  the 
Sealer  of  Weights  and  Measures,  in  connection  with  the  computing  devices  used  on  com¬ 
puting  scales. 

Our  modern  up-to-date  computing  scales  meet  every  requirement  of  the  law  and  test 
out  with  greater  exactness  than  any  other  known  style  or  make. 

Greater  than  this,  however,  is  the  test  of  service  between  merchant^  and  customer. 
Merchants  use  them  for  the  protection  of  profit  and  the  saving  of  time.  Customers  trade 
where  they  are  used  because  they  know  they  are  sure  of  a  square  deal. 

Money  weight  Scales  are  an  absolute  necessity  to  the  economical  and  successful  retailing 
of  meats  and  groceries.  We  build  them  on  all  the  known  principles  of  scale  construction 
adaptable  to  all  kinds  of  merchandising. 

The  increased  confidence  of  the  merchants  of  Massachusetts  in  our  computing  scales 
is  shown  by  the  enormous  increase  in  sales  since  the  law  went  into'effect.  We  are  strong 
advocates  of  laws  which  will  give  the  greatest  protection  to  both  merchant  and  customer. 

For  those  who  are  now  using  old  Dayton  Scales  or  computing  scales  of  other  make, 
and  wish  to  bring  their  equipment  up-to-date,  we  have  a  very  attractive  exchange  proposition 
which  will  be  sent  on  request. 

Do  not  wait  for  our  agent  to  call  on  you,  but  send  for  him. 

DELAY  IS  EXPENSIVE. 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . 

STREET  and  NO . 

TOWN . 

STATE . 


Moneyweight  Scale  Co. 

47  State  Street,  Chicago 


R&S 

'  MANUFACTURERS 

f  DAVTON.  OHIO. 


LOCAL  SALES  OFFICES 

Boston,  161  Congress  St.  New  York,  11  E.  14th  St.  Philadelphia,  1651  N.  8th  St. 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


505 


Handsome  Presents  Go  With  It 

ROYAL  PEANUT  BUTTER  is  the  kind  that  brings  it— 
Universal  Coupons,  which  you  can  exchange  for  almost  anything  you 
want.  In  addition  to  this  it  is  the  most  carefully  prepared  product  of  its 
kind  ever  made.  The  man  and  the  monkey  are  both  animals,  but  there  is 
a  mighty  difference  between  them.  There  is  just  as  much  difference 
between  Royal  and  ordinary  peanut  butter.  Your  customers  will  tell  you 
so  if  you  get  them  to  try  Royal  Peanut  Butter. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


Take 

-Your- 

Choice 


Let  us  assume  that  two  concerns  are  n  aking  Macaroni, 
Spaghetti,  Noodles  and  Pastels. 

One  of  them  cares  nothing  for  you,  does  a.l  of  its  work 
on  your  customers  to  make  them  demand  that  you  should 
handle  the  goods,  whether  they  pay  you  a  profit  or  not. 

The  other  goes  straight  to  you,  works  with  you  to  make 
you  want  to  sell  the  goods,  spends  its  advertising  money  with 
you,  gives  you  Universal  Coupons  to  make  the  goods  more 
interesting,  and  does  everything  possible  to  make  you  a  friend 
instead  of  a  lackey. 

Whose  goods  are  you  going  to  sell  ? 

Our  Macaroni,  Spaghetti,  Noodles  and  Pastels  are  as 
good  as  our  bread. 


VIBININA  BAKiING  COMPANY 

PHILADELPHIA,  PA. 


We’Ye  Taken  Yon  into  Partnership 
on  These  Goods 


■>'  I  WKSTMi'iTI  F53T  DFn£  CXK  TH  US  MKT: 

\  |  BO*sTEDBYAHiMEsn<»TriE£naimHtcraKaBa: 

8  PRIVATE  i 
STATE 

j  COFFEE 

:■  KACAUCHOIS  SCO  -  THE  FUUTON  M IUS  '  f 
I  Earn*)®  Sg&SiNwnsKCTrciiSA.: 


- -  — 


Of  the  many  thousands  of  storekeepers  who  have  made 
Private  Estate  their  leading  coffee  for  years  we  have  yet  to 
lose  one.  Everything  that  makes  it  worth  while  for  a  dealer 
to  stick  to  Private  Estate  is  packed  with  it,  and  none  of  the 
many  reasons  which  would  be  sufficient  to  cause  him  to 
change  are. 

We  divide  our  profits  with  dealers  by  putting  our  adver¬ 
tising  appropriation  into  Universal  Coupons  to  enable  them  to 
get  anything  they  need  in  their  stores  or  homes  without 
paying  for  it. 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 


_ -  - 

POLISH 
^Pkoapc  e.b. 

flVE  CHICA^ 


“One  Ounce  of  Prevention 
Is  Worth  a  Pound  of  Cure” 

If  you  will  tell  your  customers  to  use  tlie  product  pictured  here,  on  their 
floors  it  will  make  them  look  like  new  and  it  will  preserve  them.  A  floor  treated 
with  Hoore’s  Wax  will  last  twice  as  long  as  one  that  isn’t.  Your  customers 
are  getting  this  wax  from  paint  stores.  You  might  as  well  have  this  money. 
Besides  the  big  profit,  every  case  contains  Universal  Coupons  for  yon  and 
your  customers. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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YOU  BE  THE  JUDGE 

If  you  were  buying  corn,  and  two  samples  were  before  you,  one  shading 
from  yellow  to  light  brown  at  the  edges  of  the  corn,  showing  that  it  has  been 
cooked  too  much  near  the  tin,  and  the  other  pure  white,  every  kernel  sweet  and 
perfect,  which  would  you  buy.  The  one  you  would  buy  is  the  one  your  customers 
will  keep  buying — “Onarga  Country  Gentleman,”  cooked  by  the  new  automatic 
process — perfect,  unmatchable. 

Iroquois  Canning  Company,  =  =  Onarga,  Ill. 


Everyone 
Knows 
Wilde’s 
Coffees ! 


Samuel  Wilde’s  Sous  Go. 

Importers 

Coffee ,  Tea  and 
Spices 

11  Dutch  Street 
NEW  YORK 


Wilde’s  Coffees 
are  Coffees  with  a 
reputation  of  ninety 
years.  No  matter 
how  strong  the  com¬ 
petition,  the  sales 
constantly  increase 
because  once  a  drink¬ 
er  of  Wilde’s  Coffees 
always  a  drinker — on 
this  account  your 
labor  of  selling  is 
made  easy,  and  there 
is  no  trouble  in  hold¬ 
ing  trade  where  once 
introduced. 

By  allowing  us  to 
quote  prices  you  will 
save  money. 


THE  Corn/’ 

lOUT  Huli 


“I  wouldn’t  handle  it;  I’m  selling  enough  brands  of 
canned  corn  now  ?  ” 

Do  you  say  that  to  our  Wiaorr  proposition  ?  If  you  do, 
you  can  hardly  know  about  Wiaorr,  because  in  the  ordinary 
sense  it  is  not  canned  corn  at  all.  It  is  a  corn  specialty — corn 
packed  without  the  hulls.  You  have  nothing  like  it  now,  and 
for  that  reason  it  competes  with  nothing  and  has  no  competition. 

True,  it  may  cut  in  somewhat  to  your  sales  of  other  brands, 
but  what  of  it,  if  it  makes  you  as  much  profit  and  gives  the 
customer  better  satisfaction  ? 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vege¬ 
tables,  moist  and  condensed  Mince  Meat,  Catsup  and  Salad 
Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United 
States. 

The  Pressing  &  Orr  Co. 

Norwalk,  Ohio 


Please  Your  Trade  and  You  Hold  It 

Every  customer  you  have  knows  that  to  a  very  great  extent  the  success  she  has  with 
her  laundry  is  dependent  on  the  starch  she  uses.  If  you  want  to  please  her  tell  her  to  use 
Celluloid  Starch,  for  it  is  the  only  starch  made  which  she  doesn’t  have  to  cook,  and  no  starch 
on  the  market  will  enable  her  to  turn  out  such  perfect  laundry  work.  We  are  making  it 
worth  your  while  to  do  a  little  talking  for  Celluloid  Starch  by  spending  a  good  part  of  our 
advertising  appropriation  for  Universal  Coupons,  which  are  packed  in  each  case  for  you — you  can  buy  anything 
you  want  with, them. 


Philadelphia  Office,  Twelfth  and  Callowhill  Streets 


new  haven,  ooiviv. 
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Big  free  deal  in 


Quaker 


Toasted  Corn  Flakes! 


l/2  case  (i  dozen)  free! 


Pay  for  5%  cases  (ll  dozen)  and  get  6  cases  (12  dozen) 

Ask  your  jobber. 


Big  advertising  campaign  starts  now! 


Take  advantage  of  the  free  goods. 


Get  ready! 


Order  quick! 


fhe  Quaker  Qats  (bmp  any 


DOLLARS  IN  RETAILERS’  POCKETS 


Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 


UNIVERSAL  COUPON  CERTIFICATES 
TO  RETAIL  DEALERS 


as  an  inducement  to  push  the  sales  of  their  goods  to 
in  the  selling  prices,  or  cheapening  of  quality  in  their 
your  assistance,  and  are  exchangeable  through  us  for 
list  represents  a  few  of  the 

1000  ARTICLES  TO  CHOOSE  FROM 


consumers.  These  certificates  are  given  at  no  increase 
products,  but  are  intended  solely  as  a  compensation  for 
valuable  and  useful  merchandise,  of  which  the  following 


Pianos 
Coffee  Mills 
Desks 

Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies 
Leather  Goods 
Chinaware 
Cut  Glass 


Silverware 
Strong  Boxes 
Jewelry 
Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Lamps 


Scales 
Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way. 


Write  To-day  for  List  of  Goods  and  Manufacturers 


Manufacturers’  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 
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Published  every 
Monday. 


Circulates  In  every 
State  of  the  Union 
and  Canada. 


IN  WHICH  IS  INCORPORATED  THE 
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GROCERY  WORLD 


Oleo  Men  Go  Into  Magazines 

Forced  to  Do  Something  to  Counteract  the  Continued  Heavy 
Handicap  of  the  10  Cent  Federal  Oleo  Tax.  Western  Oleo 
Man’s  Vigorous  Defense  of  Substitute  Product. 


Driven  by  the  continued  exist¬ 
ence  of  the  Federal  io-cent  oleo 
tax  law  of  1902,  which  they  have 
vainly  tried  to  repeal,  the  oleo  in¬ 
terests  are  now  going  into  the 
magazines  with  their  arguments, 
striving  to  overcome  the  public 
antipathy  to  their  product. 

Somebody  has  sent  the  “Gro¬ 
cery  World’’  a  copy  of  the  last 
issue  of  “The  Ohio  Magazine,” 
which  contains  an  article  on  “An 
Appeal  for  Oleomargarine,”  by 
Henry  C.  Pirrung,  who  is  con¬ 
nected  with  one  of  the  large 
Western  oleo  concerns.  The  arti¬ 
cle  is  long  and  cannot  be  repro¬ 
duced  entire.  The  salient  parts 
appear  below.  Mr.  Pirrung  en¬ 
deavors  to  demonstrate  four 
things : — 

First,  that  oleo  is  practically 
chemically  identical  with  butter. 

Second,  that  it  is  better  than 
butter  because  it  does  not  de¬ 
teriorate. 

Third,  that  if  it  were  not  for 
oleo  the  price  of  butter  would  ad¬ 
vance  to  a  prohibitive  point. 

Fourth,  that  the  placing  of  a  10- 
cent  tax  on  oleo  has  caused  the 
first  milk  and  butter  famine  in 
years. 

The  main  portion  of  Mr.  Pir- 
rung’s  defense  is  as  follows : — 

Butter  made  from  milk  and  cream 
and  the  product  of  a  dairy,  whether 
it  be  produced  on  the  farm  or  man¬ 
ufactured  in  a  creamery,  has  for  its 
basis  a  certain  fat  value,  and  it  is 
this  value  that  chiefly  concerns 
nutrition. 

Chemically  speaking,  after  deduct¬ 
ing  the  water,  salt,  ash  and  other 
non-oleaginous  substances  from  but¬ 
ter,  there  remains  a  residium  of  100 
per  cent.  fat.  This  fat  is  of  extreme 
importance  to  the  destruction  or  pro¬ 
motion  of  health,  because  of  its  sus¬ 
ceptibility  to  contamination,  and, 
more  particularly,  to  atmospherical 
changes  which  cause  butter  to  be¬ 
come  rancid.  Great  care  is  exer¬ 
cised  in  manufacturing  butter  to 
keep  it  sweet,  large  quantities  of 
high-grade  salt  being  introduced  for 
this  purpose;  yet  science  has  so  far 
failed  to  discover  an  effective  reme¬ 
dial  agent  to  prevent  speedy  deter¬ 
ioration,  on  account  of  these  fats  be¬ 
ing  manufactured  in  their  raw  state. 

Coupled  with  its  non-keeping  and 
variable  qualities,  differing  with  each 
churning  and  maker  of  butter,  a  far 
more  important  reason  for  a  butter 
substitute  presented  itself,  namely, 
“quantity.”  The  demand  for  a  uni¬ 
form  grade  of  butter  was  far  in  ex¬ 
cess  of  the  supply,  consequently,  the 
luxury  of  fresh  butter  was  beyond 
the  purse  of  all  except  the  rich,  and 
the  inferior  grades  of  butter  were 
used  for  baking  and  cooking. 


Inventive,  adaptable  and  apprecia¬ 
tive  genius  immediately  combined 
reason  and  science,  concluding  that, 
if  butter  were  the  fat  extract  from 
milk  and  cream,  and  milk,  being  the 
direct  natural  result  of  Nature’s 
marvel  of  converting  the  mammary 
fat  glands  of  the  animal  into  the 
fluid  product  milk,  why  could  not  a 
new  butter  be  made  from  the  pri¬ 
mary  fat?  Further  reasoning  ad¬ 
mitted  that  this  method  would  lessen 
the  danger  of  contamination,  lessen 
the  process  of  manufacture  and 
thereby  lessen  the  ebst  of  the  prod¬ 
uct.  Also,  greater  quantities  could 
be  produced,  assuring,  above  all, 
uniformity1  of  quality. 

Science  followed  reason  by  select¬ 
ing  the  choicest  fat  of  the  beef,  free¬ 
ing  it  from  tissue  and  fibre  by  a  sim¬ 
ple  but  effective  cooking  process, 
from  which  resulted  a  choice  oil 
called  “oleo  oil,”  which  was  micro¬ 
scopically  and  chemically  the  coun¬ 
terpart  of  butter  fat. 

Another  fat  was  later  discovered 
which  proved  an  equivalent  to  beef 
fat,  in  that  by  the  process  of  melting 
and  cooking  the  select  leaf  fat  of  the 
pig  called  “neutral,”  which,  added  to 
the  beef  fat,  made  a  combination 
more  acceptable  and  adaptable  for 
butter  purposes  than  the  original 
“oleo  oil.”  To  these  two  ingredients 
were  added  milk  and  cream,  suffic¬ 
ient  to  blend  and  harmonize  the 
other  fats,  and  the  sama  amount  of 
salt  and  color  usually  used  in  mak¬ 
ing  butter. 

To  the  satisfaction  of  reason  and 
science  this  “new  butter”  product 
proved  a  revelation,  not  only  in  that 
a  more  uniform,  equally  nutritive 
and  cheaper  product  was  discovered, 
but  one  which  would  not  become 
rancid,  because  all  of  the  fats  used 
in  the  composition  were  thoroughly 
cooked.. 

The  fact  that  this  new  process  of 
butter-making  necessitated  the  cook¬ 
ing  of  fats,  was  more  satisfactory 
than  any  other,  because  it  eliminated 
the  use  of  the  only  raw  fat  on  our 
table,  and  brought  into  use  a  thor¬ 
oughly  cooked  butter  product. 

Unluckily,  but  subsequently  fortu¬ 
nate  for  this  new  discovery,  manu¬ 
facturing  pirates  and  unscrupulous 
dealers  debased  this  food  article  and 
sold  it  for  butter  with  such  abandon 
and  audacity  that  many  States 
passed  stringent  laws  to  regulate  its 
sale.  ******** 

During  the  season  of  1905  and 
1906  statistics  of  the  Elgin  Butter 
Boards,  both  East  and  West,  proved 
that  the  quantity  of  butter  was  short 
and,  in  consequence,  the  price  cor¬ 
respondingly  high,  and  as  the  year 
progressed  the  quantity  grew  less 
and  the  price  higher,  until  forty  cents 
per  pound  was  asked  for  butter  by 
the  retailer. 

Just  at  this  time  statistical  events 
proved  that  a  transposition  of  the 
old  adage,  “Necessity  is  the  mother 
of  invention occurred,  as  “inven¬ 
tion  was  the  mother  of  necessity,” 
because  the  sale  of  butterine,  even  in 
its  uncolored  state,  increased  until 
the  shortage  was  relieved.  The  sale 
of  butterine  for  the  year  ending 
June)  30,  1907,  aggregated  71,366,775 
pounds. 

In  addition  to  all  of  the  foregoing 
stipulations  for  regulating  the  Sale 
and  manufacture  of  oleomargarine, 
the  Pure  Food  Department  of  our 
Government  has  placed  inspectors  in 
all  factories,  whose  duties  require  the 


inspection  of  all  materials  compos¬ 
ing  butterine,  sanitary  and  hygienic 
conditions,  in  fact — every  infinite¬ 
simal  detail  pertaining  to  the  prod¬ 
uct. 

We,  therefore,  find  that  this  product 
has  been  under  governmental  super¬ 
vision  and  inspection  since  1886  and 
that  under  the  stringent  laws 
enacted  to  safeguard  its  purity  and 
healthfulness  the  Government  has, 
during  this  long  interim,  approved 
of  its  manufacture  and  sale. 

It  seems  only  reasonable  to  assume 
that  if  this  product  had  not  been 
exceptional  in  all  of  its  qualifications, 
to  even  satisfy  the  most  scrupulous, 
its  manufacture  and  sale  would  have 
been  prohibited.  Yet,  in  the  face  of 
this  incontrovertible  apd  sweep¬ 
ing  governmental  indorsement,  the 
“Dairy  Press’  has  insistently  be¬ 
littled,  maligned,  bedraggled  and 
falsely  accused  this  product  and  its 
manufacture,  and  unreservedly  de¬ 
nounced  legislation  and  legislators 
that  in  any  manner  favored  butter-  • 
ine. 

Can  this  not  be  construed  as  an 
indirect  affront  to  our  Government? 

What  motive  is  back  of  all  this 
“Dairy  Press,”  “Dairy  Union,”  “El¬ 
gin  and  Butter  Board”  agitation  ? 

It  is  justifiable  to  assume  from  a 
competitive  standpoint  that  butterine 
has  kept  butter  to  a  normal  standard 
of  quality  and  price.  « 

Figures  of  the  “Elgin  Butter 
Board”  show  that  creamery  butter 
is,  on  the  average,  five  cents  per 
pound  higher  since  the  amendment 
of  1902  taxing  colored  oleo  10  cents 
instead  of  2,  became  effective,  and 
this  average  increase  means  a  gain 
of  23  per  cent,  over  former  prices. 
This,  however,  is  only  the  average 
increase  in  the  price  of  butter,  which, 
at  certain  seasons  of  the  year,  mainly 
the  severe  Winter  and  early  Spring 
months,  is  nearly  doubled,  on  ac¬ 
count  of  the  insufficient  quantity. 


Pittsburg  Produce  Jobbers 
Lose  Their  Case. 


Court  Decides  Pennsylvania  Railroad 
Company  has  Right  to  Charge  Stor¬ 
age  for  Holding  Unloaded  Cars  on 
the  T rack. 


Special  correspondence  of  ‘‘Grocery  World.” 

Pittsburg,  Pa.,  March  10,  1908. 

The  local  produce  men  have 
lost  their  freight  charge  case 
The  suit  brought  by  the  P.  R.  R. 
Co.  against  the  M.  O.  Coggins 
Co.  to  recover  freight  storage 
charges  has  been  decided  in  favor 
of  the  railroad. 

The  suit  was  an  amicable  one 
to  settle  the  question  of  storage 
which  has  been  the  cause  of  con¬ 
stant  warfare.  The  Pennsylvania 
entered  suit  against  the  Coggins 
Co.  to  recover  $200  alleged  to 
lie  due  for  holding  unloaded  cars 
on  track.  The  company  admitted 
it  owed  the  railroad  company 
more  than  $3,000,  but  as  the  pro¬ 
ceeding  was  an  amicable  qne  the 
amount  was  not  important.  Judge 
F.vans  upheld  the  contention  of 
the  railroad  that  the  storage  was 
a  just  charge,  and  at  the  same 
time  declared  the  Wilbert  law, 
which  provides  that  the  maximum 
charge  for  demurrage  or  storage, 


This  is  all  the  more  significant 
when  one  considers  that  only  a  few 
years  ago  our  exporting  of  butter 
was  a  conspicuous  item,  while  to¬ 
day,  and  during  recent  years,  our 
exports  of  this  commodity  are  and 
have  been  so  meagre  as  t<7  almost  es¬ 
cape  notice  in  our  foreign  commerce. 
And  yet — retaining  all  of  the  butter 
production  of  our  country  for  home 
consumption,  the  dairy  industry  has 
been  unable  to  supply  either  the  de¬ 
mand  for  butter  or  milk — as  forcibly 
evidenced  by  the  several  milk  farti- 
ines,  especially  in  New  York  and 
Chicago,  during  the  past  two  yeaTs. 

We  never  experienced  a  milk  ,or 
butter  famine  prior  to  1902,  but  with 
the  encroachment  of  municipalities 
on  our  farm  and  prairie  lands,  owing 
to  the  tremendous  and  astounding 
increase  of  population,  it  is  only  rea¬ 
sonable  to  assume  that  more  frequent 
shortages  of  dairy  products  are 
awaiting  us. 

In  the  light  of  these  conditions 
and  facts,  and  in  justice  to  those 
whom  all  food  laws  should  serve  as 
a  benefactor — the  consuming  pub¬ 
lic — is  it  not  high:  time  to.  lay  aside 
either  the  hypocritical  or  pantomine 
mask  worn  by  the  opposition  and  de¬ 
clare  their  intention  as  to  their  de¬ 
sire  for  future  legislation?  *  *  * 

There  seems  to  be  but  one  remedy 
to  please  all  interests,  and  that  is, 
to  put  up  butterine  in  individual 
“Government  stamped”  packages, 
ranging  from  one  to  ten  pounds 
each,  with  such  superscription  con¬ 
taining  '  the  word  “oleomargarine” 
that  will  safeguard  the  consumers 
and  prevent  deception  in  its  sale.  A 
small  tax  of  say  one-fourth  cent  or 
one-half  cent  per  pound  should  be 
placed  on  this  product,  to  reimburse 
the  Government  for  the  actual  ex¬ 
pense  of  supervision,  and  make  the 
penalties  for  deception  or  fraud  so 
heavy  and  severe  that  no  one  will 
dare  infract. 


or  both,  should  not  exceed  the 
regulation  price  of  $1  a  day,  un¬ 
constitutional.  The  Coggins  Co. 
gave  immediate  notice  that  the 
case  would  be  appealed  and  such 
action  has  already  been  taken  by 
its  attorneys.  A  large  number  of 
suits  have  been  entered  against 
leading  firms  in  the  produce  busi¬ 
ness  here,  but  the  local  people  will 
fight  the  railroad  because  they  are 
confident  the  Wilbert  law  is  a 
good  one  and  will  stand  the  re¬ 
view  of  the  Supreme  Court. 

This  storage  charge  was  put  on 
at  the  request  of  certain  big  re¬ 
ceivers  in  hope  that  it  would  stop 
the  peddling  in  the  yard  and  make 
it  a  wholesale  section.  The  retail 
dealers  said  it  was  a  scheme  to 
freeze  them  out,  but  the  jobbers 
denied  that. 

R. 
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The  New  York  Letter 


Retailers’  Annual  Dinner  a  Success.  New  Exhibitors  for  the 
Food  Exposition.  Jobbers  Said  to  be  Preparing  Fight 
Against  Kirkman  &  Sons.  Sugar  Refiners  Will  No  Longer 
Guarantee  Prices  Beyond  Thirty  Days.  Banana  Trust  Suit 
Thrown  Out.  Erie  Preserving  Co.  in  Trouble.  Small 
News  of  the  Trade. 
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Special  correspondence  of  “Grocery  World.” 

New  York,  March  13,  1908. 

About  300  members  and  guests 
of  the  New  York  Retail  Grocers’ 
Union  were  present  at  the  annual 
dinner  and  reception  given 
Wednesday  evening,  the  26th 
anniversary  of  the  organization, 
in  Vienna  Hall.  Officers  of  gro¬ 
cers’  societies  in  Brooklyn  and  the 
Bronx  were  present  to  show  the 
good  will  of  all  toward  their  Man¬ 
hattan  brothers.  The  event  was 
most  successful  from  a  social 
point  of  view.  The  feast  was  such 
as  left  nothing  to  be  desired  in 
that  respect.  There  were  excel¬ 
lent  speeches,  plenty  of  music  and 
dancing  in  the  latter  part  of  the 
night. 

The  speakers  included  August 
Eitzen,  the  toastmaster;  Fred. 
Otten,  the  president;  Henry  Loh- 
mann,  the  president  of  the  United 
Retail  Grocers’  Association  of 
Brooklyn ;  H.  C.  W.  Beckmann, 
the  president  of  the  Manhattan 
and  Bronx  Retail  Grocers’  Asso¬ 
ciation,  and  L.  J.  Callanan,  with¬ 
out  whom  no  grocers’  banquet  in 
New  York  is  complete. 

Among  the  points  emphasized 
were  that  the  position  of  grocers 
is  now  much  more  comfortable 
than  formerly,  because  whatever 
complaints  may  be  made  by  food 
inspectors,  the  responsibility  is 
placed  properly  on  the  packer  or 
wholesaler.  It  was  also  said  that 
the  public  is  getting  better  food 
than  formerly  as  the  result  of 
recent  movements  and  legislation, 
and  this  is  for  the  interest  of  the 
retailer  who  is  brought  into  the 
closest  relations  with  the  con¬ 
sumers.  , 

President  Otten  said  that  as 
the  result  of  organization  the  re¬ 
tail  grocers  have  achieved  a  posi¬ 
tion  as  solid  and  substantial  mer¬ 
chants  which  was  not  accorded  to 
them  in  days  within  the  memory 
of  most  of  the  members.  lie  took 
occasion,  however,  to  say  that  in 
order  to  get  the  best  results  the 
members  should  be  more  regular 
in  attendance  at  the  meetings  in¬ 


stead  of  turning  out  in  force  only 
on  some  special  occasion  like  that 
they  were  then  celebrating. 

Mr.  Lohmann  spoke  for  closer 
relations  between  the  various  so¬ 
cieties  of  grocers  in  order  to  com¬ 
bat  evils  that  confront  all  and  to 
work  together  for  desirable  ends. 

Mr.  Callanan  confined  his  re¬ 
marks  to  the  preparations  for  the 
Food  Exposition  which  the  New 
York  Union  will  open  on  March 
26th  and  of  which  he  will  be  man¬ 
ager.  He  said  that  according  to 
all  indications  this  will  be  the 
most  comprehensive  exposition  of 
the  kind  ever  given  in  this  city. 
The  fifty-three  spaces  already 
leased  will  be  occupied  by  forty- 
six  different  firms  and  companies, 
so  that  nearly  every  space  will 
represent  a  separate  exhibitor,  in¬ 
stead  of  various  exhibitors  having 
each  several  spaces. 

>jC  ^  ^ 

In  addition  to  the  list  of  exhibit¬ 
ors  at  the  coming  food  exposition, 
published  last  week,  the  following 
have  since  leased  space :  Hobart 
Electric  Co.,  John  M.  Chapman 
Co.,  Egg-O-See  Co.,  Mohawk 
Condensed  Milk  Co.,  Louis 
Meyer,  Genesee  Pure  Fruit  Co., 
Beadelston  Worez  Co.,  E.  Pritch 
ard,  Anger  Baking  Co.,  Duffy's 
Apple  Juice,  J.  R.  Smith  &  Co., 
Dustlay  Co.,  S.  Liebmann’s 
Brewing  Co.,  Royal  Chemical  Co., 
Standard  Butter  Cutter  Co.,  Run 
kel  Bros’  Co.,  Salada  Tea  Co., 
Hecker,  Jones-Jewell  Milling  Co., 
Drake  Bros’  Co.,  Worcester  Salt 
Co. 

*  *  * 

It  is  said  that  a  number  of  the 
jobbers  of  this  city  have  arranged 
in  the  last  few  days  to  take  up 
their  fight  with  Kirkman  &  Sons 
by  pushing  soaps  of  the  Pacific 
Coast  Borax  Co.  and  of  A.  Hoef- 
ner.  These  companies,  it  is  said, 
have  offered  terms  which  will 
enable  the  jobber  to  sell  to  retail¬ 
ers  slightly  below  the  prices  the 
latter  have  been  paying  for  Kirk¬ 
man  soaps,  at  the  same  time  pre¬ 
senting  attractive  premiums. 


No  macaroni  ever  made  anywhere  is  the  equal  of 

WOODCOCK  MACARONI 

You  haven’t  a  customer  who  won’t  say  the  same  thing  if  you 
get  her  to  try  it  once.  It  costs  more  than  the  ordinary  kind, 
but  isn’t  that  the  case  with  everything  particularly  good?  If 
you  want  to  please  your  trade  tell  them  about  Woodcock. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


CELEBRATED^ 

IppIfeW 

w.  T**<n  Sar«  ihhhw* 


An  All-year  Round  Drink 

Clicquot  Club  Ginger  Ale 

has  been  widely  advertised  all  over 
the  country.  It  is  the  one  ginger 
ale  made  here  which  most  people 

would  rather  have  than  the  im- 

\ 

ported. 

Don’t  wait  until  summer  to  lay 
in  a  stock.  It  sells  in  winter  as 
well  as  summer,  and  if  your  cus¬ 
tomers  see  a  supply  of  it  tastefully 
arranged  in  your  store  they  won’t 
go  to  their  druggists  to  get  it. 
You  might  just  as  well  have  the 
profit,  don’t  you  think? 


Clicquot  Club  Co. 


Philadelphia  Agent 

R.  S.  WILLIAMS 
123  South  Front  Street 


Millis,  Mass. 


120  PER  CENT.  PROFIT 

You  are  too  shrewd  a  business  man  to  miss  an  oppor¬ 
tunity  of  making  more  than  one  hundred  per  cent, 
profit  when  you  can  do  so  on  an  article  that  is  in 
constant  demand. 

PULVER’S  KOLA  PEPSIN  GUM 

pays  the  dealer  that  profit,  and  "in  addition  carries  the 
UNIVERSAL  COUPON. 

Pulverrs  Gum  is  well  known  and  liked  on  account  of 
its  superior  quality  and  delightful  flavor.  Prices  and 
particulars  on  request. 

Pulver  Chocolate  &  Chicle  Mfg.  Co.,  Rochester,  N.Y. 
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The  jobber  is  to  be  enabled  to  do 
this  and  at  the  same  time  retain 
a  profit  satisfactory  to  himself. 
This  is  a  continuation  of  the  bat¬ 
tle  which  began  when  the  jobbers 
tried  in  vain  to  get  Kirkman  & 
Sons  to  cease  selling  to  retailers 
and  to  sell  only  to  jobbers. 

*  *  * 

Committees  have  been  at  work 
in  the  last  week  arranging  for  the 
annual  convention  to  be  held  by 
the  National  Association  of 
Wholesale  Grocers,  June  3d  to 
5th,  in  Atlantic  City,  N.  J.  Among 
those  who  arc  to  speak  at  the 
banquet  on  the  second  day  of  the 
convention  are  United  States 
Treasurer  Treat,  Governor  Fort, 
of  New  Jersey;  Governor  Hughes, 
of  New  York,  and  Dr.  Wiley,  of 
the  Government’s  Food  Bureau. 
*  *  * 

Notices  have  been  sent  out  by 
the  American  Sugar  Refining  Co. 
and  the  National  Sugar  Refining 
Co.  that  they  will  no  longer  guar¬ 
antee  prices  more  than  thirty 
days,  the  object  being  to  stop 
buyers  from  making  contracts  for 
more  sugar  than  they  are  ready  to 
take  within  the  prescribed  time 
after  the  orders  are  booked.  The 


refiners  evidently  intend  that  if 
the  buyer  wishes  to  speculate  he 
shall  take  whatever  risk  there  is 
of  prices  falling. 

*  *  * 

The  first  of  the  cases  against 
a  number  of  employees  of  the 
American  Sugar  Refining  Co., 
who  are  accused  of  trying  to  de¬ 
fraud  the  Government,  was  placed 
on  trial  this  week  before  Judge 
Chatficld  and  a  jury  in  the  United 
States  Circuit  Court  in  Brooklyn. 
Eight  men  have  been  indicted  for 
conspiracy,  the  number  including 
Oliver  Spitzer,  the  company’s 
dock  superintendent,  and  Thomas 
Kehoe,  the  weigher,  who  was  in 
charge  of  the  scales  which  were 
fixed,  it  is  charged,  for  the  pur¬ 
pose  of  underweighing  the  sugar 
as  it  was  unloaded  on  the  dock 
and  thus  depriving  the  Govern¬ 
ment  of  revenue. 

Spitzer  was  also  indicted  on  the 
charge  of  trying  to  bribe  the 
Secret  Service  agents,  who  made 
the  arrests,  to  drop  the  case,  and 
the  bribery  case  was  placed  on 
trial  first.  The  two  Secret  Serv¬ 
ice  agents,  Richard  Parr  and  J.  O. 
Brezinski,  were  among  the  wit¬ 
nesses.  They  said  that  the  loss  to 


the  Government  on  the  single 
cargo  unloaded  at  the  time  of  the 
arrest  was  about  $3,000.  After 
Kehoe  had  checked  the  weights 
the  Treasury  agents  appeared  and 
caused  the  sugar  to  be  reweighed. 
Testimony  was  ’given  as  to  a  ma¬ 
chine  for  making  sugar  scales 
register  below  the  true  weight. 
The  scales  used  on  the  dock 
raided  by  the  Treasury  agents  had 
a  wire  spring  in  the  scale  beam, 
according  to  the  testimony  which 
the  Government  is  to  produce,  it 
is  said.  The  first  case  is  still  on 
trial. 

*  *  * 

Seeman  Bros.,  wholesale  gro¬ 
cers  at  Hudson  and  North  Moore 
streets,  have  added  two  new 
warehouses  adjoining  the  offices. 
They  have  here  now  a  building  50 
x  205  feet,  six  stories,  in  addition 
to  a  basement  and  sub-basement. 
On  another  street  are  the  stables 
and  another  warehouse. 

*  *  * 

The  much  talked  about  suit  of 
the  American  Banana  Co.'  against 
the  United  Fruit  Co.,  in  whidh 
damages  in  $6,000,000  were  asked 
for  alleged  violation  of  the  Sher¬ 
man  anti-trust  law,  was  on  Mon¬ 


day  dismissed  by  Judge  Hough, 
in  the  United  States  Circuit 
Court,  who  held  that  the  court  did 
not  have  jurisdiction.  The  plain¬ 
tiff  claimed  that  the  defendant 
intrigued  so  as  to  induce  the  Gov¬ 
ernment  of  a  Central  American 
country  to  seize  a  strip  of  land  on 
which  the  plaintiff  had  its  plan¬ 
tations. 

*  *  * 

The  J.  R.  Smith  &  Nessle  Co., 
18  Harrison  street,  has  succeeded 
J.  R.  Smith  &  Co.,  C.  E.  Nessle 
and  the  C.  E.  Nessle  Packing  Co., 
except  that  the  J.  R.  Smith  Co. 
will  continue  its  export  business. 
Officers  of  the  new  corporation, 
all  of  whom  are  experienced  in  the 
wholesale  provision  trade,  in¬ 
clude  the  president  C.  E.  Nessle; 
treasurer,  J.  R.  Smith ;  secretary, 
C.  O.  Miles. 

*  *  * 

Receivers  were  appointed  sev¬ 
eral  days  ago  for  the  Erie  Pre¬ 
serving  Co.,  which  has  five  large 
canning  plants  near  Buffalo,  N.  Y. 
The  business  is  to  be  continued, 
without  interruption,  however,  by 
the  president,  Benjamin  Fenton 
and  his  sons,  under  the  super¬ 
vision  of  the  receivers,  who  were 


Knocking !  Knocking !  Knocking ! 

Who’s  Here? 


It  is  B.  &  P. 


with  their  OPPORTUNE  BARGAINS  for 
buyers.  WHY  don’t  YOU  wake-up? 


Armour’s  Lard  Compound,  60-lb.  tubs . per  lb.,  .07 

Absolutely  Pure  Lard,  50-lb.  tins . per  lb.,  .07* 

Best  Quality  Sugar-cured  Hams,  13  to  15-lb. 

average,  barrels . per  lb.,  .08* 

Quantities  to  suit . per  lb.,  .08* 

Breakfast  Bacon,  light  narrow  strips,  100-lb.  lots,  per  lb.,  .09  * 

Quantities  to  suit . .........  per  lb.,  .09* 

This  is  probably  the  last  week  we  shall  be  able  to  offer  the  above  line  of  provisions 
at  the  extremely  low  quotations  here  named.  Note  and  compare  carefully  our  prices. 

Ocean  White  Fish,  barrels,  200  lbs . per  bbl.,  3.50 

50-lb.  blue  painted  tubs . per  tub,  1.30 

lO-lb.  pails,  single  pail . per  pail,  .37 * 

5  or  10-pail  lots . per  pail,  .35 

This  is  the  cheapest  fish  food  that  you  have  probably  ever  seen,  and 

good  quality  too. 

Fancy  No.  2  Norway  Mackerel,  250  to  270  fish  .  per  bbl.,  33.75 
Fancy  No.  3  Norway  Mackerel,  325  to  350  fish  .  per  bbl.,  23.75 
Fancy  No.  4  Norway  Mackerel,  430  to  400  fish  .  per  bbl.,  20.50 

Quaker  Oats,  18-2s . per  case,  1.50 

Best  Quality  Pearl  Tapioca,  bags,  180  lbs.  .  .  .  per  lb.,  .04 

50-lb.  lots . •  •  .  .  .per  lb.,  .04* 

Fancy  New  York  State  Marrow  Beans,  grain 

bags  about  2  *  bushels .  . per  bush.,  2.25 

Fancy  New  York  State  Bed  Kidney  Beans, 

grain  bags  about  2 yz  bushels . per  bush.,  2.00 

2 K  cents  per  bushel  less  in  5  or  10-bag  lots,  either  kind  or  assorted. 

Barker’s  Horse  and  Cattle  Powder,  *-gr.  boxes,  per  gross,  13.65 


WRITE  FOR 


These  Prices  for  This  Week  Only — March  16th  to  March  21st, 

'THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL 


Epsom  Salts  (USP)  barrels,  about  350  lbs.  .  .  per  100  lbs., 

50-lb.  boxes . per  lb., 

Glauber  Salts  (USP),  barrels,  about  300  lbs.  .  per  100  lbs., 

50- lb.  boxes . per  lb.. 

Sublimed  Flowers  of  Sulphur  (USP),  barrels 

about  155  lbs . per  lb., 

5  or  10-barrel  lots . per  lb., 

Kirk’s  Oleine  Soap,  00  cakes . per  box, 

5  or  10-box  lots  delivered,  freight  paid,  to  New  Jersey,  Pennsylvania, 
Delaware  and  Maryland.  It  is  CHEAP. 

Mrs.  DuBois’  Extra  Fancy  Jersey  Frying  Toma¬ 
toes  No.  3  cans,  2  doz . per  doz., 

5  or  10-case  lots . per  doz., 

45-gallon  1200s  Pickles . per  bbl., 

10-gallon  600s  Pickles . per  keg, 

10-gallon  300s  Pickles . per  keg, 

Owl  Brand  Extra  Choice  California  Yellow 

Peaches,  50-lb.  boxes . per  lb., 

5  or  lO-box  lots  ...  per  lb., 

Champion  Brand  Choice  California  Yellow 

Peaches,  25-lb.  box . per  lb., 

50-60s  Thistle  Brand  Fancy  Santa  Clara  Prunes, 

25-lb.  boxes . per  lb., 

60-70s,  25-lb.  boxes . per  lb., 

60-70s,  50-lb.  boxes . per  lb., 

70-80s,  50-lb.  boxes . per  lb., 

90-100s,  50-lb.  boxes . per  lb., 

March  16th  to  March  21st,  inclusive. 


1.05 
•Ol* 
.95 
■  01* 

•02* 

•02* 

2.10 


1.07* 

1.06 

9.95 

3.00 

3.00 

.10* 

.10* 

•09* 

•06* 

.06* 

.05* 

05* 

•04* 


LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Gash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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appointed  on  an  application  of  the 
American  Can  Co.  as  stockhold¬ 
ers.  The  liabilities  are  estimated 
at  $400,000  and  the  assets  are  said 
to  be  much  higher,  but  the  can 
company,  which  has  a  claim  for 
$15,000,  wished  to  have  receivers 
appointed  as  a  precautionary 
measure.  The  preserving  com¬ 
pany’s  annual  output  is  said  to  be 
about  $1,000,000. 

*  *  * 

Thomas  F.  Ryan,  William  M. 
Duke  and  other  well-known  men 
testified  this  week  in  the  proceed¬ 
ings  which  the  Government  insti¬ 


tuted  against  the  Tobacco  Trust. 
Messrs.  Ryan  and  Duke,  in  their 
testimony,  denied  that  they  had 
done  anything  while  bringing 
about  the  various  combinations  in 
this  country  and  in  Europe  that 
was  intended  to  interfere  in  any 
way  with  the  freedom  of  trade. 

*  *  * 

The  Beyer  Bros.  Co.,  Jersey 
City,  has  been  incorporated  this 
week  to  manufacture  butterine. 
Capital,  $750,000;  incorporators, 
J.  Edward  Beyer  and  Earl  E. 
Beyer  and  George  D.  Barnett. 

Fred.  A.  McGill. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  Is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Pineapple  Cheese. 

A  hard  yellow  make  of  cheese 
moulded  into  the  form  of  a  pine¬ 
apple.  Pineapple  juice  possesses  in 
a  remarkable  degree  the  power  of 
curdling  milk. 

Pimento,  Jamaica  Pepper,  or 
Allspice. 

Is  the  dried  unripe  berry  of  the 
pimento  tree,  known  as  Eugenia  pi- 
menta  or  pimenta  officinalis.  The 
tree  is  a  fine  evergreen,  growing 
twenty  to  thirty  feet  high,  of  the 
myrtle  bloom  order,  very  common 
in  Jamaica,  West  Indies  and  South 
America.  Its  leaves  are  of  oblong 
or  oval  shape,  of  a  deep  shiny  green 
color,  and  about  four  inches  long. 
It  is  largely  cultivated  in  planta¬ 
tions  called  “pimento  walks,”  but 
grows  to  perfection,  in  a  wild  state, 
in  Jamaica,  whence  British  importa¬ 
tions  have  been  mostly  derived ; 
hence  the  name  Jamaica  pepper. 
The  berries  are  light  and  brittle, 
of  roundish  form  and  crowned  with 
the  remains  of  the  calyx,  generally 
in  the  form  of  a  raised,  sear-like 
ring.  Each  corn  contains  two  dark 
brown  reniform  seeds.  They  are 
called  “Allspice,”  from  the  fancy 
that  they  have  the  flavor  of  cin¬ 
namon,  cloves  and  nutmegs  com¬ 


bined.  The  corns  are  about  the 
same  size  as  huckleberries,  and  are 
sometimes  adulterated  with  mus¬ 
tard  husks.  There  are  also  inferior 
kinds,  such  as  pimento  acris. 

Pistachio  Nuts. 

These  are  the  fruit  of  a  kind  of 
turpentine  tree,  called  by  botanists 
pistachio  vera,  a  native  of  Western 
Asia,  and  much  cultivated  in  the 
Greek  Islands.  The  tree  grows  ten 
to  thirty  feet  high  in  several  coun¬ 
tries  round  the  Mediterranean,  also 
in  Persia  and  Mexico.  It  is  an 
evergreen,  and  has  small  flowers 
without  petals,  from  which  spring 
the  oblong  and  pointed,  or  olive¬ 
shaped  droops,  not  unlike  filberts 
in  size  and  shape,  and  are  known 
under  various  names  as  above.  The 
kernel,  of  a  bright  greenish  color, 
is  very  pleasant,  rich  and  oily,  and 
is  covered  with  a  yellowish,  or  red¬ 
ish  outer  husk  or  skin,  but  which 
splits  into  two  halves  when  fully 
ripe.  It  loses  much  of  its  beauty 
by  drying,  but  improves  in  flavor. 
It  closely  resembles  a  sweet  almond 
to  the  taste. 

Pistachio  kernels  are  mostly  used 
as  a  dessert  fruit,  but  also  in  French 
confectionery  and  in  perfumery. 


To  the  Trade: 

Do  you  know  in  just  what 
is  to  be  found 

The  Superiority 


CEYLON 

TEA? 

The  Delightful  Fragrance 

The  Uniquely  Delicious  Flavor 

Ths  Beneficent  Strength  and  the 

Full  Bodied  Quality  and  Eye-pleasing 
Tone  of  its  Rich  Red  Liquor 

DUE  TO 

Ceylon’s.  Wondrously  Vivifying  Climate 

Ceylon’s  Nature-Fertilized,  Volcanic  Soil 

The  Marked  Superiority  of  the  White 
Man’s  Agricultural  Methods 

and  his 

Incomparable  Auto-Machine  Preparation 
Processes 
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Payable  in  Advance: 
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The  annual  meeting  of  the 
Wholesale  Grocers’  Association 
of  Pennsylvania, 

The  Wholesale  New  Jersey  and 
Grocers’ Platform.  Delaware,  held  in 

Philadelphia  last 
week,  was  marked  by  the  to-be- 
expccted  self-gratulation  over  the 
attack  which  the  jobbers  have 
recently  made  upon  the  rights  of 
organized  retailers.  From  the  re¬ 
ports  of  the  president  and  secre¬ 
tary  the  “Grocery  World”  makes 
a  few  extracts,  reproducing  them 
with  what  it  deems  to  be  pertinent 
comment. 

The  president,  Robert  C. 
Bursk,  reported  in  part  as  fol¬ 
lows  : — 

The  third  object  of  the  Association 
is  to  establish  harmonious  relations 
between  the  manufacturer,  jobber 
and  retailer,  to  the  end  that  the  job¬ 
ber  be  universally  recognized  as  the 
best  channel  through  which  the  man¬ 
ufacturer  should  distribute  his  prod¬ 
ucts.  I  need  not  impress  upon  you 
the  importance  of  this  object,  which 
is  probably  receiving  more  attention 
to-day  from  the  different  organiza¬ 
tions  throughout  the  country  than 
any  other. 

Admitting  for  the  minute,  that 
the  jobber  is  a  better  man  for  the 
manufacturer  to  deal  with  than 
the  retailer,  and  the  “Grocery 
World”  believes  that  with  certain 
qualifications  lie  undoubtedly  is, 
why  is  he  ?  There  is  only  one  rea¬ 
son — the  manufacturer’s  con¬ 
venience:  because  it  is  easier  for 
the  manufacturer  to  sell  a  hun¬ 
dred  cases  and  keep  one  account 
than  to  sell  a  hundred  orders  of 


one  case  each  and  keep  one  hun¬ 
dred  accounts.  If  there  is  any 
other  reason  why  the  jobber  is 
the  better  distributer  for  the 
manufacturer,  the  “Grocery 
World”  has  never  heard  of  it. 

This  then  being  established  as 
the  standard,  in  what  way  does 
the  Philadelphia  Retail  Grocers’ 
Association  fail  to  conform  with 
it?  Tsn’t  it  possible  for  the  manu¬ 
facturer  to  sell  the  association  one 
hundred  cases  and  open  one  ac¬ 
count,  precisely  as  with  any  other 
jobber  ? 

The  solution  is  entirely  in  the 
hands  of  the  jobber.  No  one  can 
question  the  unfairness  of  the  manu¬ 
facturer  who  recognizes  the  whole¬ 
sale  grocer  as  the  most  economical 
and  convenient  distributer  of  his 
products,  who  distributes  a  per¬ 
centage  of  his  biisiness  through  the 
jobber  and  the  balance  direct  to  the 
retailer  at  the  same  price.  What  is 
more  unfair  than  the  manufacturer 
who  comes  to  you  with  a  contract 
which  you  are  compelled  to  sign,  ,  to 
sell  his  goods  at  a  certain  price,  and 
who  will  go  to  combinations  of  re¬ 
tailers  with  the  same  contract,  and 
yet  allow  them  to  violate  it  by  giving 
rebates  and  dividends,  and  in  that 
way  absolutely  discriminating  and 
placing  at  a  great  disadvantage  the 
great  number  of  retailers  who  are 
not  members  of  these  combinations? 

This  is  half  true.  Admittedly 
would  it  be  unfair  for  the  manu¬ 
facturer  to  sell  a  jobber  one  hun¬ 
dred  cases  at  $i  a  case  and  at  the 
same  time  sell  one  case  to  a  re¬ 
tailer  for  $1.  But  no  manufac¬ 
turer  does  that  or  ever  did.  To 
sell  a  jobber  one  hundred  cases  at 
$1  a  case  and  at  the  same  time  to 
sell  an  organized  body  of  retail¬ 
ers  one  hundred  cases  at  $i  a 
case  is  not  only  not  unfair,  it  is 
the  only  fair  and  decent  thing  to 
do. 

The  contention  that  it  is  unfair 
to  tie  up  a  jobber  with  a  limited 
price,  while  permitting  a  retailers’ 
association  to  rebate,  is  true. 
Both  should  be  put  on  the  same 
footing,  and  so  far  as  the  “Gro¬ 
cery  World’s”  knowledge  goes 
both  are. 

We  must  recognize  the  fact  that 
there  are  many  conflicting  conditions 
in  the  distribution  of  manufactured 
products  in  which  the  jobber,  retailer 
and  manufacturer  must  be  con¬ 
sidered,  but  I  believe  to-day  that  the 
great  majority  of  the  retailers 
throughout  the  country  are  in  favor 
of  the  jobber  «s  the  proper  distrib¬ 
uter  of  goods,  for  this  great  majority 
or  retailers  is  being  discriminated 
against  even  more  than  the  jobbers. 
The  jobber  has  a  duty  in  this  mat¬ 
ter  also.  He  must,  in  order  to  have 
the  co-operation  of  the  retailer, 
clean  his  own  house.  If  you  are 
selling  any  consumers,  cut  them  out. 
You  can’t  afford  to  be  a  competitor 
of  your  own  customers. 

The  question  of  just  whev  is  a  con¬ 
sumer  has  never  been  clearly  de¬ 
fined,  but  until  it  is  you  can  afford 
to  take  a  broad  view  of  it.  Some 
day  in  the  near  future  I  believe  that 


the  jobber  and  retailer  of  the  coun¬ 
try  will  get  together  and  agree  upon 
who  shall  be  considered  a  consumer. 

But  it  is  much  more  important 
to  decide  what  shall  be  considered 
a  jobber.  “Jobber”  of  itself  is  an 
empty  name. 

Some  manufacturers  have  recently 
adopted  the  policy  of  distributing 
their  products  through  the  jobber, 
and  many  others  are  seriously  con¬ 
sidering  it.  The  success  of  this  ob¬ 
ject  depends  entirely  upon  you,  and 
the  eyes  of  the  manufacturer  are  on 
you  now.  When  the  manufacturer 
adopts  this  policy  your  work  just 
commences.  We  have  got  to  make 
good.  We  must  absolutely  stand  by 
the  manufacturer  who  stands  by  us. 
Many  manufacturers  arcs  afraid  you 
won’t,  and  that  is  why  they  are 
watching  and  waiting. 

You  will  be  interested  in  knowing 
that  two  of  the  manufacturers  who 
adopted  this  policy  on  the  first  of  the 
year  have  both  increased  their  busi¬ 
ness  since  then  over  last  year;  and 
one  of  them,  with  the  most  numerous 
competitors,  and  against  whom  the 
greatest  fight  has  been  made,  in¬ 
creased  his  business  33  1-3  per  cent. 
Could  this  have  been  possible  with¬ 
out  the  co-operation  of  the  jobber, 
his  buyer  and  his  salesmen?  The 
importance  and  absolute  necessity  of 
this  co-operation  cannot  be  too 
strongly  impressed  upon  you. 

The  only  way  in  which  a  manu¬ 
facturer  who  has  had  his  goods 
thrown  out  of  a  thousand  live  re¬ 
tail  stores  can  have  increased  his 
business  during  that  period  is  by 
jobbers  giving  him  special  orders 
as  a  sop.  That,  the  writer  hap¬ 
pens  to  know,  is  exactly  what  has 
happened  in  this  case.  It  is  not 
in  any  sense  a  legitimate  increase 
in  business,  for  it  is  one  thing  to 
have  retailers  distributing  goods 
to  actual  consumers,  and  another 
to  have  jobbers — who  never  con¬ 
sidered  it  good  business  to  do  so 
before — buy  them  out  of  grati¬ 
tude. 

But  in  all  probability  these  job¬ 
bers  will  push  the  two  brands  in 
question — for  a  zvhilc. 


% 

As  shown  by  some  matter  pub¬ 
lished  elsewhere  in  this  paper, 
there  is  a  cam- 
Aa  Empty  paign  on  in  Cali- 

Fraud.  fornia  against  the 

1  o  n  g  -  continued 
practice  of  facing  prunes  and 
other  dried  fruits,  but  particularly 
prunes. 

The  opponents  of  the  practice 
denounce  it  because  it  is  dishon¬ 
est.  But  it  is  not  dishonest — it  is 
simply  silly.  The  only  party  to 
a  sale  of  prunes  who  might  lie 
deceived  by  the  fact  that  the  top 
layer  is  better  than  those  below 
is  the  consumer.  And  the  con¬ 
sumer  does  not  buy  prunes  by  the 
box.  Both  the  jobber  and  the  re¬ 
tailer  know  prunes  are  faced,  so 


that  the  thing  becomes  simply  a 
silly  little  empty  fraud  that  cap¬ 
tures  no  one  and  is  therefore  use¬ 
less.  Stop  it  by  all  means. 


Really  some  of  the  devices  of 
mercantile  competition  are  little 
short  of  devilish 
Deviii.h  in  their  evil  in- 

Compctition.  genuity  and  their 

total  disregard  of 
others’  rights.  Witness  the  tale 
which  some  competitors  of  the 
Heinz  Co.  gave  wings  to  only  a 
short  time  ago — that  the  concern 
named  had  contributed  $50,000  to 
the  cause  of  prohibition. 

The  story  certainly  succeeded 
in  doing  wdiat  the  author  in¬ 
tended.  Just  now  prohibition  is  a 
tender  Subject  and  lines  are  being 
very  sharply  drawn.  Hundreds 
of  saloons  and  liquor-selling  res¬ 
taurants  wrhere  Heinz  products 
had  been  used  promptly  threw 
them  out.  Much  harm  had  been 
done  by  the  time  the  firm  ran  the 
lie  out  and  scotched.  Whatever 
its  views  on  the  liquor  problem, 
it  has  made  no  contribution  to 
either  side. 


Unfair. 


There  is  a  class  of  merchants 
who  are  greatly  hindering  the 
return  of  normal 
business  condi¬ 
tions  by  lying 

down  on  their 

current  obligations.  They  argue 
that  the  creditor  knows  money  is 
scarce  and  payments  slow,  and 
therefore  will  be  lenient  when 

they  plead  the  general  condition. 
Men  of  this  class  are  taking  ad¬ 
vantage  of  the  general  depression 
to  give  themselves  time  which  in 
many  cases  they  do  not  need,  and 
are  thus  doing  much  to  make  the 
condition — to  their  own  detri- 

t 

ment — permanent. 

This  is  not  only  unfair;  it  is 
suicidal.  No  man  stands  alone  in 
the  business  world ;  we  are  all 
bricks,  placed  on'  end  side  by  side. 
Knock  one  over  and  it  mows  the 
line  down.  That  is  why  the  man 
who  by  his  own  act  helps  to  keep 
his  creditor  in  a  hole  is  sowing  a 
harvest  which  he  himself  will 
have  to  eat  of.  He  may  only  get 
a  mouthful :  but  he  will  get  some¬ 
thing. 


More,  the  man  who  takes  a 
single  day  longer  than  he  needs 
to  take  to  pay  his  bills  is  doing 
as  he  would  not  be  done  by.  It 
makes  no  difference  whether  the 
creditor,  under  stress,  is  willing 
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to  wait  or  not ;  the  obligation  to 
pay  promptly  is  still  present. 


Somebody  sends  the  “Grocery 
World’’  a  marked  copy  of  the 
“Catholic  Ab- 

Ouiy  Stainer”  for 

*  Grocer.  March.  This  is 

the  marked  para 

graph : — 

It  was  not  in  the  wild  and  woolly 
West,  but  in  the  Quaker“City  that  a 
man,  sneaking  of  a  prospectively 
large  funeral,  alluded  to  the  de¬ 
ceased  as  the  brother  of  John  Blank, 
the  salcton-keeper.  When  asked 
what  business  the  dead  tnan  had 
pursued,  the  answer,  rather  slight¬ 


ingly  spoken,  was,  “Oh,  he  was  a 
grocer.”  Such  is  the  social  disj¬ 
unction  in  some  quarters  between 
the  purveyor  of  food  and  the  dis¬ 
penses  of  drink.  Starvation  ought 
not  to  be  unusual  in  such  .a  locality. 

This  very  probably  happened. 
The  reigning  political  system  of 
the  day  has  taught  the  saloon¬ 
keeper  that  his  business  is  para¬ 
mount  and  superior.  And  in  a 
way  it  is,  for  no  other  business  is 
so  entrenched  politically. 

The  grocer  sells  food  to  nour¬ 
ish  the  body,  the  saloonkeeper 
sells  that  which  destroys  it,  at 
least  in  part.  Which  is  the  more 
useful  member  of  the  community? 


All  polish,  there  is  no  clay  or  other 
adulterants  in 

DIXON'S 

POWDERED 

Stove  Polish 


<§>  * 
•  • 


Dr.  Wiley  Out-Wileyed 


<• 

::  . .  . * 

M  ✓  * 

o  * 

♦  * 


Most  of  the  readers  of  this 
paper  know  the  “G  r  o  c  e  r  y 
World’s”  opinion  of  Dr.  H.  W. 
Wiley,  the  Government  chemist 
who  up  to  recently  dominated  the 
attitude  of  the  Government  on  the 


When  I  say  “gave  all  indica¬ 
tions  of  adulteration,”  I  mean 
only  by  a  chemical  analysis.  The 
appearance  wasn’t  changed, 
neither  was  the  flavor  or  any 
other  practical,  visible  character¬ 


We  are  making  the  new  Dixon  Pow¬ 
dered  Stove  Polish  just  as  if  the  most 
rigid  “pure  food’’  law  had  been  applied 
to  it.  Notice  how  light  in  weight  a 
box  of  this  stove  polish  is  compared  to 
its  bulk — graphite,  the  actual  polish¬ 
ing  material  is  very  light  you  know. 

Write  our  Stove  Polish  Department 
for  profitable  points  about  above  polish. 

IOSEPH  DIXON  CRUCIBLE 

l£RSEV  CITY,  /V.  I. 


CO. 


Federal  food  law. 

In  a  nutshell  that  opinion  is 
that  while  he  is  a  scientist  of  high¬ 
est  degree,  a  bull  in  a  china  shop 
is  a  methodical  person  compared 
to  him  as  a  settler  of  business 
problems. 

The  number  of  times  his  su¬ 
periors  have  reversed  him  in  the 
last  year  indicates  that  they  share 
this  opinion. 

I  intend  to  present  now  the 
most  remarkable  illustration  of 
the  obliquity  of  Dr.  Wiley’s  judg¬ 
ment  I  have  ever  seen. 

As  counsel  for  a  large  Eastern 
honey  importer  I  recently  ac¬ 
quainted  Dr.  Wiley  with  some 
facts  which  I  thought  ought  to  be 
told  in  order  to  save  innocent 
honey  men  trouble. 

Honey  when  it  comes  to  this 
country  is  not  merchantable.  Not 
because  of  anything  except  that 
it  is  so  loaded  with  sticks  and 
dirt  that  nobody  would  buy  it,  let 
alone  eat  it. 

To  make  it  merchantable  it 
must  be  heated  till  liquid  and  then 
strained. 

My  client  discovered  accident¬ 
ally  that  the  simple  application 
of  this  heat  to  pure  honey  caused 
a  certain  chemical  change  Which 
under  a  test  used  by  Government 
chemists  gave  all  the  indications 
of  adulteration.  This,  mind,  in 
honey  that  could  not  by  any  pos¬ 
sibility  be  impure. 


istic. 

In  order,  therefore,  that  some 
honey  seller  should  not  be  wrong¬ 
ly  judged,  I  laid  this  discovery  be¬ 
fore  the  Federal  Food  and  Drug 
Board.  My  reply  was  by  Dr. 
Wiley,  chief,  and  this  is  what  he 
said : — 

This  bureau  was  not  ignorant  of 
the  fact  that  the  heating  of  honey 
denatures  it  to  a  certain  extent  and 
produces  therein  a  quantity  of  invert 
sugar  which  of  course  cannot  be  dis¬ 
tinguished  from  invert  sugar  made 
in  other  ways.  (Invert  sugar  is  an 
adulteration. — E.  J.  B.)  This  fact 
does  not  change  the  status  of  the 
case,  since  a  product  made  in  this 
way  cannot  be  regarded  as  honey  in 
the  ordinary  sense  of  that  term. 
You  acknowledge  this  in  a  statement 
of  your  letter  as  follows :  “As 
you  may  know,  however,  Mexican 
honey  in  its  natural  condition  is  not 
merchantable.”  When  honey  is 
changed  from  its  natural  state  it  can 
no  longer  be  considered,  legally  or 
commercially,  as  honey. 

If  pure  honey  which  has  simply 
been  heated  is  no  longer  honey 
what  is  it  ? 

It  can’t  be  compound  honey,  for 
nothing  has  been  taken  from  it 
and  nothing  added. 

It  can’t  be  imitation  honey,- for 
it  is  the  real  thing. 

It  can’t  be  blended  honey,  be¬ 
cause  no  other  substance  has  been 
blended  with  it. 

I  say  again,  what  is  it? 

Dr.  Wiley’s  contention  justifies 
all  of  the  following  conclusions: 

That  a  food  product,  pure  but 
not  clean,  when  heated  and 


THE  GROCER 

WHO  MIXES  BRAINS 

WITH  HIS  BUSINESS 


is  always  trying  to  make  “satisfied  customer^”— and  the  easiest 
way  to  make  them  in  these  pinching  times  is  to  recommend 

Shredded  Wheat  Biscuit  and  Triscuit 

the  food  that  supplies  all  the  energy  needed  for  work  or  play  at 
smallest  cost.  The  cleanest,  purest,  most  nutritious  and  most 
economical  of  cereal  foods. 

A  Good  Profit  for  You,  and  a  Satisfied  Cus= 
tomer — What  More  Can  You  Ask? 

The  Natural  Food  Company,  Niagara  Falls,  N.  Y. 

V~  -  -  ------  -  _ - - 
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*Ihe  “Ladies’  Home  Companion”  is  finding 
fault  with  dirty  grocers,  and  they  are  making  the 
grocers’  customers  “  sit  up  and  take  notice.” 
You  can’t  have  dirty  goods  and  bins  like  these 
at  the  same  time. 


IO-foot  Counters,  $47-50 
12-foot  Counters,  $57-00 


F.  O.  B.  PHILADELPHIA 


These  counters  are  equipped  with  Patented  Tilting 
Bins,  with  display  fronts,  made  of  selected  golden 
oak,  highly  polished. 


MILLER  &  ENGLAND 


If  you  want  one 
or  more,  order 
them  quickly  for 
we  wo  n’t  make 
this  price  long. 


7012-14-16-18  Woodland  Ave. 
PHILADELPHIA,  PA. 


We  are  manufac¬ 
turers  of  grocers’ 
fixtures  of  every 
description.  Write 
for  our  catalogue. 


A  Tin  in  Every  Order 

Almost  every  woman  who  buys  goods  of  you  will 
include  a  can  of  Hoffman  House  Little  Pickles  in  her  order 
if  you’ll  suggest  it. 

The  second  time  you  won’t  need  to  suggest  it. 

These  pickles  are  cured  by  a  new  process — you’ll  see  the 
difference  as  soon  as  you  taste  them.  Tenderer,  sweeter, 
snappier — those  are  the  points. 

Packed  in  prepared  tin  for  reasons  that  also  have  much 
to  do  with  the  quality. 

THE  J.  WELLER  COMPANY 

CINCINNATI,  OHIO 


strained  to  make  it  pure  and  clean, 
ceases  to  be  itself. 

That  the  removal  of  dirt  consti¬ 
tutes  adulteration. 

That  the.  manufacturer  who 
heats  honey  for  the  laudable  pur¬ 
pose  of  making  it  a  better  prod¬ 
uct  is  just  as  guilty  of  adulter¬ 
ation  as  he  who  deliberately  adds 
an  adulterant. 

That  honey  which  has  been 
heated  is  no  longer  honey. 

That  the  only  thing  which  is 
honey  is  the  original  stuff  full  of 
dirt  and  sticks  and  dead  bees, 
which  nobody  could  eat. 

I  think  that  never  in  my  whole 
life  did  I  hear  anything  so  utterly 
asinine  !  E.  J.  B. 


Royal  Baking  Powder  Trust 
Gets  Big  Competitor. 

Corn  Products  Refining  Co.  Announces 
Entering  the  Baking  Powder  Busi¬ 
ness.  Will  Make  Cream  of  Tartar 
and  Phosphate  Powder. 

From  present  appearances, 
there  is  a  sharp  baking  powder 
war  ahead.  The  Royal  Baking 
Powder  Trust,  which  sells  most 
of  the  cream  of  tartar  powder 
sold,  is  to  have  a  rival  much  more 
formidable  than  itself — the  Corn 
Products  Refining  Co.,  sometimes 
known  as  the  Glucose  Trust. 


For  several  weeks  there  has 
been  a  rumor  that  the  glucose 
people  intended  going  into  the 
baking  powder  business,  but  it 
was  not  confirmed  until  last 
Wednesday,  when  the  president 
of  the  company  made  a  statement 
in  which  he  said  his  company  in¬ 
tended  embarking  in  the  business 
quite  extensively  and  would  offer 
goods  to  the  trade  within  a  short 
time.  The  concern  will  make 
both  a  cream  of  tartar  powder 
and  a  phosphate  powder. 

The  Royal  Baking  *Powder 
Trust  has  never  had  such  a  for¬ 
midable  competitor  in  its  own 
field,  and  the  chance  is  that  some 
fur  will  fly  before  affairs  get  set¬ 
tled.  The  Royal  Baking  Powder 
Trust  has  always  resented  the 
entrance  of  anybody  else  into  its 
field,  and  seldom  stops  at  any¬ 
thing  in  the  way  of  competition. 

Nothing  is  yet  known  as  to  the 
Corn  Products  Co’s  plans  as  to 
prices,  but  it  is  generally  expected 
that  it  will  sell  its  powder,  even 
if  prices  have  to  be  cut. 


Asparagus  has  not  yet  fairly 
started  its  season,  though  some 
little  has  come  forward  from  Bos¬ 
ton  hothouses.  California  aspara¬ 
gus  will  be  due  in  a  very  few 
days. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXXIII.— Work  With,  Not  Against 
Your  Partner. 

Help  him  prove  he  is  right. 

A  man  must  be  built  just  about 
right  if  he  is  able  to  work  hard 
for  the  success  of  a  move  which 
his  best  judgment  tells  him  will 
not  succeed,  especially  if  he  has 
openly  declared  himself  to  that 
effect.  It  takes  a  really  big  man 
to  do  this  little  thing,  and  nine 
out  of  every  ten  partners  have  the 
opportunity  to  show  just  how  big 
they  are. 

Just  try  it  for  yourself,  if  you 
are  a  partner.  The  next  time 
your  partner  makes  a  move  that 
you  consider  to  be  wrong,  instead 
of  having  a  little  quarrel  over  it 
and  then  refusing  to  have  any¬ 
thing  to  do  with  the  matter  in  the 
future,  thus  throwing  the  entire 
burden  on  his  shoulders,  as 
so  many  do,  adopt  this  plan  :  Talk 
the  matter  over  with  him  in  a 
thorough  manner,  point  out  all 
your  reasons  for  expecting  failure 


and  show  up  every  pitfall  that 
must  be  avoided.  Then,  after  all 
is  thoroughly  understood,  put 
your  own  shoulder  to  the  wheel 
and  try  your  level  best  to  make 
his  move  a  success  for  the  firm. 
If  you  will  do  this  you  will  find 
that  you  will  in  many  instances 
be  able  to  make  a  go  out  of  a 
thing,  by  your  united  efforts,  that 
your  partner  would  fail  on  if  left 
alone  to  deal  with  it,  and  then  you 
not  only  have  the  difference  in  the 
profits  to  console  you  for  proving 
your  own  previous  remarks  un¬ 
warranted,  but  the  chances  are 
that  your  partner  will  see  where 
you  were  largely  responsible  for 
the  final  success  and  will  not  only 
admire  you  the  more  for  your 
good  judgment,  but  also  for  your 
effort  to  help  him  out.  He  will 
understand  you  better  than  you 
have  ever  been  understood  before, 
and  will  be  the  more  cheerful 
worker  on  the  next  plan  you  ad¬ 
vance.  F-  A.  P. 


.  l 
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Bankruptcy  Law  Amendment  Will  Help 
Grocers  in  Two  Ways 

So  Says  Secretary  of  the  National  Credit  Men’s  Association. 
Will  Prevent  Small  Debtors  from  Ridding  Themselves  of 
Debts  for  Necessaries  of  Life.  Copy  of  the  Amendment. 

Special  correspondence  of  “Grocery  World. 


Cleveland,  Ohio, 

March  12,  1908. 

The  following  letter  received 
from  the  National  Association  of 
Credit  men  should  be  of  interest 
to  the  retailers  of  the  United 
States : — 

New  York,  Feb.  17,  1908. 

John  A.  Green,  Secretary  National 
Association  of  Retail  Grocers. 

Dear  Sir: — With  reference  to  the 
particular  amendment  to  the  Na¬ 
tional  Bankruptcy  Act  which  you  are 
interested  in,  I  would  state  that  Sen¬ 
ator  Nelson,  has  introduced  an 
amendment  naming  the  amount 
which  a  bankrupt  must  owe  as  $500. 

I  was  in  Washington  recently,  at 
which  time  I  had  an  interview  with 
the  Senator  and  I  told  him  that 
there  would  be  no  objection  from 
our  side  of  the  house  against  sub¬ 
stituting  his  amendment  for  the  one 
contained  in  the  Sherley  bill.  I  sin¬ 
cerely  trust  this  matter  will  be  dis¬ 
posed  of  so  that  you  can  make  a 
satisfactory  report  to  the  annual 
meeting  of  your  association. 

In  my  travels  through  the  country, 
as  well  as1,  by  means  of  correspond¬ 
ence  passing  through  my  hands,  I 
have  repeatedly  made  inquiries  as  to 
the  extent  to  which  the  interests  of 
the  retailer  have  been  affected 
through  the  acts  of  bankrupts. 

There  are  cases  where  bankrupts 
seek  to  be  discharged  from  their  ob¬ 
ligations,  all  of  which  have  been  in¬ 
curred  for  what  are  known  as  the 
necessaries  of  life.  In  a  majority  of 
these  cases  the  pauper  oath  is  taken. 

In  my  opinion  this  does  not  prevail 
generally  throughout  the  country, 
but  is  confined,  comparatively,  to  a 
few  localities  and  to  a  class  of  peo¬ 
ple  whom  I  believe  you  and  I  would 
look  at  twice  before  extending  credit. 
There  is  still  another  element, 
although  I  am  glad  to  say  it  is  com¬ 
paratively  small,  made  up  of  the  pro¬ 
fessional  dead  beats,  the  plunger,  the 
speculator,  and  others  who  occupy 
a  prpminent  position  in  the  public 
eye  for  a  few  months  and  whose  do¬ 
ings  are  heralded  all  over  the  coun¬ 
try.  The  very  make-up  of  such  peo¬ 
ple  should  be  a  warning  to  the  re¬ 
tailer  who  is  invited  to  enter  into 
business  transactions  with  them,  but 
I  regret  to  say  that  Mr.  Retailer 
very  often  appears  to  be  afflicted  with 
blindness. 

Yours  truly, 

Charles  E.  Meek,  • 
Secretary-Treasurer. 
National  Association  of  Credit  Men. 

The  following  is  part  of  Senate 
Bill  1570  and  contains  the  $500 
clause  for  the  bankruptcy  act. 
This  bill,  if  passed,  would  prevent 
anyone  from  taking  advantage  of 
the  act  unless  his  debts  amounted 
to  over  $500: — 

A  BILL. 

To  amend  an  act  entitled  “An 
act  to -establish  a  uniform  system  of 
bankruptcy  1  throughout  the  United 
States,  approved  July  1,  1898,  as 
■amended  by  the  act  of  February  s, 

1903- 


Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America  in  Con¬ 
gress  assembled.  That  section  four 
of  an  act  entitled  “An  act  to  estab¬ 
lish  a  uniform  system  of  bankruptcy 
throughout  the  United  States,”  ap¬ 
proved  July  1,  1898,  as  ^mended  by 
an  act  entitled  “An  act  to  amend  an 
act  entitled  ‘An  act  to  establish  a 
uniform  system  of  bankruptcy 
throughout  the  United  States,’  ”  ap¬ 
proved  February  5,  1903,  is  hereby 
amended  to  read  as  follows : — 
Section  4.  Who  May  Become 
Bankrupts. —  (a)  Any  person  who 
owes  debts  exceeding  five  hundred 
dollars  in  the  aggregate,  except  a 
corporation,  shall  be  entitled  to  the 
benefits  of  this  act  as  a  voluntary 
bankrupt. 

John  A.  Green, 

National  Secretary 


ASSOCIATION  NEWS. 


Dlinois. 

At  the  Illinois  Retail  Mer¬ 
chants’  convention  in  Dixon  last 
week,  Oscar  M.  Kling,  for  three 
years  president  of  the  Chicago 
Grocers’  and  Butchers’  Associa¬ 
tion,  spoke  upon  the  oleomarga¬ 
rine  tax  from  a  retailer’s  stand¬ 
point.  The  address  was  followed 
by  adoption  of  resolutions  favor¬ 
ing  reduction  of  the  taR  on  colored 
oleo  from  10  cents  to  1  cent  per 
pound,  repeal  of  the  section  re¬ 
quiring  retail  dealers  in  colored 
oleo  to  pay  a  license  tax  of  $48 
per  year  and  enforcement  of  such 
regulations  as  to  stamping  the 
goods  sold  as  would  prevent  de¬ 
ception  of  buyers. 

Little  Rock,  Ark. 

The  Little  Rock  (Ark.)  Retail 
Grocers’  Association  has  issued 
the  following  notice  to  its  mem¬ 
bers  : — 

MAIL  ORDER  GROCERIES. 

Further  information  from  victims 
of  the  Chicago  grocery  house  which 
sent  drummers  through  here  selling 
consumers  shows  that  some  of  them 
were  badly  beaten.  One  party  we 
find  bought  $150  worth  of  this  stuff 
and  on  opening  the  peas  and  other 
canned  goods  found  that  they  were 
absolutely  worthless  and  not  fit  to 
use.  He  also  found  his  mackerel 
with  no  brine  as  well  as  other 
spoiled  goods.  It  takes  such  experi¬ 
ences  to  teach  some  people  a  lesson. 

We  notice  ads  in  daily  papers  of 
a  large  foreign  clothing  house  solicit¬ 
ing  trade  among  consumers  of  this 
city.  They  have  opened '  sample 
rooms  in  one  of  the  hotels  and  are 
taking  orders  from  people  who  ought 
to  be  supporting  the  home  mer¬ 
chants.  There  ought  to  be  some 
way  either  by  city  ordinance  or 
otherwise  to  keep  these  people  out. 


Please  Your  Trade— and 

You'll  Hold 


Many  of  your  customers  leave 
it  to  you  when  they  order  a  can  of 
Pork  and  Beans,  because  they 
have  confidence  in  your  judgment 
and  ought  to  know  what  kind  are 
the  best,  even  if  you  don’t.  If 
you  do  know,  you  have  tied  your 
customer  to  you;  if  you  don’t, 
you  are  taking  a  chance.  Don’t 
take  chances  with  your  trade,  it  is 
risky.  Just  open  a  can  of 

Snider’s  Pork  and  Beans 

serve  it  on  your  own  table,  and  you  will  know  you  are  safe  in 
telling  your  customers  to  stick  to  that  one  brand. 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider*  s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  State  St. 


TIN 


•M 


CANS 


Knobby”  Canisters 

Page  104 


These  are  stock  designs.  Retail  dealers 
could  use  these  for  “Special  Sale”  packages 
instead  of  using  paper  bags.  If  the  house¬ 
furnishing  stores  sell  them  empty ,  the  dealer 
should  be  able  to  do  so  filled  with  delicacies, 
tea,  coffee  or  spices,  etc. 


AMERICAN  CAN  COMPANY 


PAIL5 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 
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THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  in  very  fair 
condition,  though  the  demand  is 
only  very  moderate.  There  have 
been  no  changes  in  pride  during 
the  week  and  no  developments  of 
any  character.  Low  grades  are 
still  scarce  and  firm,  and  will 
probably  remain  so  during  the 
balance  of  the  season.  High 
grades  are  also  steady  and  firm,, 
but  medium  grades,  which  are  in 
the  greatest  abundance,  will  likely 
ease  off  as  the  season  for  new  teas 
approaches. 

Coffee. 

The  coffee  market  is  still  very 
stupid.  There  is  absolutely  no 
speculation  on  the  exchange,  one 
result,  at  least,  of  the  Brazilian 
valorization  scheme.  As  a  matter 
of  fact,  fear  of  the  immense  valor¬ 
ization  stock  has  almost  stopped 
outside  speculation.  The  assort¬ 
ment  of  Santos  coffee  continues  to 
grow  poorer  and  poorer,  and  San  ¬ 
tos  grades  are  from  i  to  ij4  cents 
higher  than  the  same  grades  of 
Rios.  As  has  been  explained,  this 
comes  from  the  fact  that  the 
syndicate  very-  largely  purchased 


Santos.  Mild  coffees  are  steady 
and  unchanged.  Java  and  Mocha 
are  unchanged  and  in  moderate 
demand.  The  trade  all  over  the 
country  is  still  from  hand-to- 
mouth. 

Sugar. 

The  sugar  market  is  firm. 
Raws  have  sold  at  an  advance 
during  the  week  and  are  offered 
for  April  shipment  at  still  an¬ 
other  advance,  instead  of  the 
usual  decline  as  the  season  ad¬ 
vances.  Actual  and  prospective 
scarcity  of  raws  is  the  reason. 
The  margin  between  raw  and  re¬ 
fined  has  been  made  too  small  by 
these  advances  to  suit  the  refiners, 
and  an  advance  in  refined  seems 
almost  certain.  Some  of  it  may 
come  at  any  moment.  The  de¬ 
mand  for  refined  sugar  is  good. 

Syrup  and  Molasses. 

Corn  has  advanced  materially 
and  while  glucose  has  not  yet  ad¬ 
vanced,  it  is  almost  certain  to  do 
so  in  the  near  future.  With  it 
will  inevitably  go  up  compound 
syrup.  Sugar  syrup  has  been 
heavily  bought  for  export  at 
higher  prices,  and  this  directly 
affects  the  domestic  market.  The 
present  situation  is  strong.  The 


better  grades,  of  molasses  have 
advanced  in  Louisiana  about  3 
cents  per  gallon.  The  Northern 
market  shows  little  change  as  yet, 
but  naturally  must  follow. 

Fish. 

The  fish  market  is  strong. 
Irish  and  Norway  mackerel  are 
scarce  and  firm.  Irish  have  ad¬ 
vanced  about  $1  and  are  in  bet¬ 
ter  demand  than  Norways,  which 
remain  unchanged.  Cod,  hake 
and  haddock  are  in  rather  better 
demand,  but  at  unchanged  prices. 
Salmon  is  unchanged  and  steady. 
Domestic  sardines  seem  rather 
weak  than  otherwise  and  the  de¬ 
mand  is  only  fair.  Future  prices 
of  $3.20  on  mustards  were 
made  during  the  week,  this  being 
30  cents  above  last  year.  Im¬ 
ported  sardines  are  still  firm  and 
high  by  reason  of  great  scarcity. 

Canned  Good*. 

Future  tomatoes  are  dull.  Spot 
tomatoes  are  in  very  fair  demand 
at  unchanged  prices.  The  market 
can  scarcely  be  called  strong,  but 
is  holding  its  own.  Sales  of  fu¬ 
ture  Maine  corn  at  the  prevailing 
price  of  90  cents  have  been  good. 
Other  grades,  both  spot  and  fu¬ 
ture,  are  unchanged  and  in  fair 


demand.  Peas  are  quiet  on  spot, 
but  fairly  active  as  to  futures. 
Peaches  are  dull  and  unchanged. 
Apples  are  unchanged  and  in  fair 
demand.  The  Baltimore  general 
line  is  unchanged.  A  future 
price  of  $1  on  three-pound  future 
spinach  has  been  named,  this 
being  a  fair  average  price.  Cali¬ 
fornia  canned  goods  are  un¬ 
changed  and  dull. 

Dried  Fruits. 

Prunes  are  selling  in  a  moderate 
way  at  unchanged  prices. 
Peaches  are  moving  fairly  at  the 
declined  prices,  though  some  hold¬ 
ers  are  still  refusing  to  sell  ex¬ 
cept  about  on  the  old  basis.  This 
looks  dangerous,  when  it  is  re¬ 
membered  that  prices  on  the  new 
crop  will  be  forthcoming  soon, 
and  will  surely  be  much  below 
present  spot  prices.  Currants  are 
fairly  active  at  unchanged  prices. 
Raisins  are  very  sick,  but  without 
any  further  decline  in  price. 
Apples  are  weak  and  quiet.  Cit¬ 
ron  and  figs  are  unchanged  and 
quiet.  Dates  are  fairly  active  at 
unchanged  prices. 

Beana  and  Peas. 

Pea  beans  are  lower,  due  in  part 
^o  the  weather.  Domestic  beans 


This  week  we  ask  your  attention  to 


Shovels,  Hoes,  Rakes,  Forks 


AND  OTHER 


Agricultural  Implements 

The  season  is  on  top  of  us,  and  if  you  need  any  goods  we 
are  ready  to  make  prompt  shipments. 

A  postal  order  will  command  immediate  attention. 

JAMES  M.  VANCE  &  CO. 

Jobbers  ia  Hardware 

211  and  213  Market  St.,  Philadelphia 


The  Broom  the  Housekeeper 
Swears  By 

Have  you  ever  noticed  how  your 
customers  pick  over  your  brooms,  ask 
questions,  and  then  pick  out  one  and 
tell  you  they  will  try  it — to  come  back 
later  and  tell  you  the  corn  broke,  that 
it  didn’t  last,  and  that  they  don’t 

_  want  any  more  of  the  same  kind  ? 

If  you  sell  these  people  a  CHIPMAN  BROOM  you  will  never  have  a 
complaint  again,  you  will  never  be  able  to  sell  them  any  other  kind,  and 
you  won’t  want  to,  because  the  profit  on  the  CHIPMAN  BROOM  is  so  big. 

Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


Having  It  All  theTime 


Take  a  butter  made  from  the  finest,  cleanest,  richest 
milk,  in  sanitary  dairies,  and  inspect  it  every  now  and 
again  until  it’s  turned  out  to  the  consumer,  and  you  can 
hardly  help  having  perfect  butter. 

And  as  long  as  these  conditions  continue,  you  will 
have  it  all  the  time. 

That  is  exactly  the  point  of  Gurnse  butter.  It  is 
fancy,  and  is  always  fancy,  and  the  dealer  who  sells  it  can 
count  on  every  pound  being  like  every  other  pound. 

Nothing  is  more  important  in  getting  and  holding  a 
butter  trade.  30-50-lb.  boxes,  lbs.  and  j4-lbs.,  35c. 


P.  IA  BROWN  <&  CO. 


39  5.  Front  St.,  Philadelphia,  Pa. 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  It 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


now  average  $2.30  and  imported 
can  be  bought  as  low  as  $2.05 
The  demand  is  only  fair.  Mar¬ 
rows  are  in  fair  demand  around 
$2.20.  California  limas  are  a  trifle 
lower  and  in  light  demand.  Dried 
and  split  peas  are  unchanged  in 
all  grades  and  firm ;  demand  fair. 

Butter. 

The  market  for  both  prints  and 
solids  has  declined  2  cents  per 
pound  during  the  week,  owing  to 
an  increase  in  the  production  and 
a  falling  off  in  the  demand.  The 
prospects  are  for  an  improved 
demand  as  the  weather  warms. 
If  there  is  any  change  within  the 
next  few  days  it  will  probably  be 
a  slight  advance.  The  present 
receipts  of  butter  show  good  qual¬ 
ity  for  the  season. 

Eggs. 

The  egg  market  has  declined - 
2  cents  per  dozen  during  the 
week.  The  receipts  of  fresh  eggs 
have  increased  considerably,  as 
has  the  demand.  There  will 
likely  be  larger  receipts  of  fresh 
eggs  and  a  slight  decline  in  price. 

Cheese. 

The  cheese  market  is  in  a  very 
satisfactory  condition.  Stocks 
are  getting  very  light  and  the 
market  is  firmly  held  at  an  ad¬ 
vance  of  cent.  As  stocks  still 
further  decrease  and  the  season 
advances  there  will  likely  be  an¬ 
other  advance  before  new  cheese 
arrives. 

'  Provisions. 

1  here  is  no  change  to  report 
in  the  price  of  smoked  meats. 
The  market  is  a  little  firmer 
throughout,  but  stocks  are  still 
large,  and  there  is  not  likely  to  be 
any  change  until  the  demand  im¬ 
proves,  due  to  warmer  weather. 
Both  pure  and  compound  lard  are 


firm  and  unchanged,  and  if  any 
change  occurs  in  either  it  will  be 
in  the  nature  of  a  slight  advance. 
Barrel  pork,  dried  beef  and 
canned  meats  are  steady  and  un¬ 
changed. 

Produce. 

Pennsylvania  potatoes,  80  to  85 
cents  per  bushel  demand  dull ; 
York  State,  75  to  80  cents  per 
bushel,  demand  fair ;  sweet  pota¬ 
toes  primes,  $2.10  to  $2.25  per 
hamper;  seconds,  $1.75  per  ham¬ 
per,  scarce  and  in  good  demand  ; 
Ohio  globe  onions,  80  to  85  cents 
per  bushel;  York  State,  70  to  75 
cents  per  bushel,  demand  fair  to 
good ;  carrots,  35  cents  per  bas¬ 
ket,  demand  fair ;  yellow  turnips, 
35  cents  per  basket;  white,  25  to 
30  cents  per  basket,  demand  poor  ; 
Danish  cabbage,  $7  to  $8  per  ton, 
75  to  80  cents  per  barrel ;  savoy, 
75  cents  to  $1  per  barrel,  demand 
fair;  beets,  $1.25  to  $1.50  per  bar¬ 
rel,  5  to-  7  cents  per  bunch,  de¬ 
mand  fair  ;  parsnips,  $1.50  to  $1.75 
per  barrel,  demand  fair ;  oyster 
plants,  3  to  4  cents  per  bunch, 
demand  fair ;  parsley,  2  to  3  cents 
per  bunch,  demand  slow ;  water¬ 
cress,  2^4  to  3  cents  per  bunch, 
demand  fair;  Texas  onions,  small, 
$2  per  crate  ;  large,  $2.50  per  crate, 
scarce  and  in  good  demand. 

Qreen  Fruit. 

Apples,  Baldwins,  $2  to  $3.75 
per  barrel ;  Greenings,  $2  -to  $3.50 
per  barrel ;  Hulbersons,  $3.50  to 
$4  per  barrel ;  Spy,  $2  to  $4  per 
barrel ;  Spitz,  $2  to  $4  per  barrel ; 
Kings,  $3.20  to  $5.50  per  barrel ; 
Russets,  $2.25  to  $2.50  per  barrel, 
poor  demand;  bananas,  jumbo, 
$1.75  to  $2.25;  firsts,  $1.25  to 
$1.75;  8-hands,  $1  to  $1.25;  7- 
handsy  75  to  90  cents ;  6-hands,  50 
to  65  cents,  poor  demand ;  grape¬ 


fruit,  $2.50  to  $5  per  box,  demand 
poor ;  California  oranges,  $2.25  to 
$2.75  per  box,  demand  fair ;  tan¬ 
gerines,  $6  per  strap,  scarce  and 
demand  fair ;  lemons,  $2.25  to 
$2.75  per  box,  demand  fair ;  pine¬ 
apples,  $3.25  to  $3.75  per  box,  de¬ 
mand  fair. 

Nuts. 

Almonds,  17  to  18  cents  per 
pound ;  Brazil,  10  cents  per 
pound ;  filberts,  ioRj.  cents  per 
pound ;  pecans,  9^  cents  per 
pound;  walnuts,  \2.y2  to  14  cents 
per  pound ;  mixed  nuts,  1 1  cents 
per  pound,  demand  poor  ;  peanuts, 
choice,  green,  4  cents  per  pound; 
fancy,  5  cents  per  pound;  jumbo, 
cents  per  pound ;  roasted, 
choice,  $1  per  bushel ;  fancy,  $1.25 
per  bushel;  jumbo,  $i.^o  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

More  demand  for  spot  tomatoes 
this  week  gave  encouragement  to 
the  canners,  especially  because  of 
the  fact  that  the  buying  orders 
‘covered  a  wider  market  for  that 
article  than  any  time  since  last 
October.  The  present  spell  of 
milder  weather  all  over  the  coun¬ 
try  allows  the  shipment  of  canned 
goods  without  any  danger  of 
freezing  on  the  road,  and  many 
jobbers  are  taking  advantage  of 
it,  as  is  shown  by  an  increase  also 
in  the  number  as  well  as  the  quan¬ 
tity  of  the  jobbing  orders  for  less 
than  carload  shipments  of  as¬ 
sorted  goods.  If  the  weather  con 
ditions  continue  favorable  for 
shipping  goods  during  this  month 
;we  may  receive  during  March  and 
April  the  orders  that  are  usually 
sent  to  this  market  during  April 
and  May,  say  three  or  four  week's 
sooner  than  usual,  and  the  im¬ 
provement  in  the  demand  in  the 
last  five  or  six  days  may  prove 
to  be  the  forerunner  of  the  spring 
trade.  The  transportation  lines 
anticipate  an  earlier  than  usual 
opening  of  the  lake  and  rail  routes 
this  spring,  which  always  means 
lower  freight  rates  to  the  points 
reached  by  them  and  helps  the 
business  very  much.  It  certainly 
looks  like  the  prices  for  spot  to¬ 
matoes  are  now  at  the  lowest  for 
this  spring,  and  that  purchases 
are  safe.  There  was  some  little 
improvement  this  week  also  in 
the  demand  for  future  tomatoes, 
but  the  buying  of  them  up  to  this 
date  has  been  extremely  light  as 
compared  with  any  ordinary  sea¬ 
son.  Activity  in  them  may  begin 
at  any  time,  but  the  packers  show 
no  anxiety  to  force  sales.  Prices 
are  now  being  made  on  other  lines 
of  future  goods  also,  for  instance, 
corn,  pineapples  and  small  fruits, 
berries,  etc.,  and  the  buying  of 


Let 

-  the  - 
Open 
Can 
Speak 


“GET  SOME" 


When  we  get  where  we’re  driv¬ 
ing  for,  pork  and  tomato-sauced 
beans  will  be  about  the  largest- 
selling  canned  specialty  packed. 

And  VAN  CAMP'S  will  still  be 
what  it  is  to-day — by  far  the  largest- 
selling  brand.  We  originated  pork 
and  beans  with  tomato  sauce,  and 
we  have  always  sold  more  than 
any  other  packer  because  VAN 
CAMP’S  has  always  been  better 
than  any  other  packer's. 

If  you  think  that's  just  the  usual 
manufacturer’s  guff,  open  a  can 
side  by  side  with  any  other  brand 
you  like.  Your  eye  and  your  palate 
will  speak  for  us  instantly. 

Such  extensive  advertising  as 
we’re  doing  to  your  customers 
would  sell  anything.  Most  of  all 
a  superfine  article  like  VAN 

CAMP’S  PORK  AND  BEANS. 

Van  Camp  Packing  Co. 

Indianapolis,  Indiana 
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them  has  commenced  in  a  quiet 
way;  no  rush  as  yet.  In  the  gen¬ 
eral  lines  of  fruits  and  vegetables 
the  market  prices  are  practically 
unchanged,  and  we  do  not  look 
for  any  material  change  up  or 
down.  The  goods  most  in  de¬ 
mand  recently,  in  addition  to  to¬ 
matoes,  are  cove  oysters,  sweei 
potatoes,  spinach,  kraut  and 
beans. 

Thos.  J.  Meeiian  &  Co. 

Baltimore,  Md. 

No.  2. 

The  market  closes  in  fairly 
good  shape  on  tomatoes.  Buying, 
of  course,  is  only  for  actual  wants. 
There  is  not  the  slightest  disposi¬ 
tion  being  shown  by  buyers  to  an¬ 
ticipate  wants.  As  this  has  been 
the  consistent  line  of  policy  pur 
sued  by  buyers  for  the  past  four 
months,  the  fact  that  there  is  com¬ 
paratively  little  pressure  to  sell 
tomatoes  seems  to  convince  many 
people  that  the  market  is  in  good 
shape.  The  fact  is  that  stocks  of 
tomatoes  are  more  than  usually 
scattered  at  the  present  time 
among  numerous  holders.  No¬ 
body  has  more  than  a  small  quan¬ 
tity.  Very  many  of  these  holders 
are  convinced  that  a  little  later  on 
will  be  the  proper  time  to  sell  to¬ 
matoes. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  oranges  range  from 
$1.50  to  $3.50  per  box  and  the  de¬ 
mand  is  fair. 

Good  grapefruit  are  in  good  de¬ 
mand,  the  price  still  ranging  from 
$2.50  to  $5  per  box. 

Florida  strawberries  are  plenti¬ 
ful  at  a  range  of  35  to  40  cents, 
at  which  they  have  ruled  during 
the  greater  part  of  the  season. 
The  quality  is  fair. 

Hothouse  red  radishes  range 
from  2j4  to  3  cents.  The  demand 
is  fair. 

New  potatoes  range  from  $5.50 
to  $6.50  per  barrel,  and  the  de¬ 
mand  is  now  improving.  All  of 
the  supply  is  from  Bermuda. 

Florida  tomatoes  range  from 
$2.50  to  $4  per  crate.  The  quality 
of  the  best  receipts  is  good.  Hot¬ 
house  tomatoes  range  from  20  to 
25  cents  per  pound,  and  the  de¬ 
mand  is  only  fair. 

Long  Island  rhubarb,  which  is 
now  the  most  plentiful  on  the 


market,  is  quoted  at  $7  to  $8  per 
100.  There  is  very  little  trade  at 
present,  but  there  will  be  if  the 
warm  weather  continues.  Very 
little  Michigan  rhubarb  is  now 
on  the  market. 

Florida  beans  range  from  $2.50 
to  $4  per  crate.  The  demand  is 
fair. 


To  Clean  Fish  by  Machinery. 

A  machine  which,  it  is  claimed, 
will  automatically  cut  and  dress 
250  fish  per  minute,  or  13,000  per 


hour,  has  been  placed  on  exhibi¬ 
tion  by  its  inventor,  a  Philadel¬ 
phia  man,  at  the  Eleventh  street 
wharf,  in  Washington,  D.  C.,  and 
is  attracting  a  great  deal  of  atten¬ 
tion.  It  is  stated  the  machine  can 
do  the  work  of  a  dozen  men,  as 
an  expert  cutter  and  cleaner  can 
cut  and  clean  only  1,000  or  1,200 
fish  per  hour.  The  fish  are  slid 
into  pockets  in  the  rear  of  the  ma¬ 
chine,  and  two  automatic  clutches 
at  once  grip  the  fish  back  of  the 
head  and  near  the  end  of  the  tail. 
A  circular  knife  then  decapitates 


and  strips  the  fish,  while  three 
knives  on  a  revolving  shaft  still 
farther  in  the  machine  thoroughly 
clean  it.  After  this  operation  the 
cleaned  fish  slides  down  a  shaft 
into  a  basket,  while  the  head  and 
cuttings  are  deposited  in  a  sepa¬ 
rate  compartment.  It  is  stated 
the  machine  can  be  constructed  to 
cut  from  five  to  twenty-five  fish 
at  each  stroke,  and  can  be  oper¬ 
ated  by  one  man  and  two  children. 
It  is  fitted  with  an  automatic 
register,  which  keeps  an  account 
of  the  fish  which  are  cleaned. 


AMONG  THE  TRADE. 

A  stroke  of  paralysis  suffered 
on  Wednesday  caused  the  death, 
at  his  home  in  Ambler,  of  Frank 
S.  Dengler,  head  of  the  local  firm 
of  Daniel  S.  Dengler,  manufac¬ 
turers  of  fireworks  and  confec¬ 
tioners’  supplies  in  this  city.  Mr. 
Dengler  was  42  years  old,  was 
widely  known  in  business  circles, 
and  had  been  apparently  in  good 
health  until  stricken.  He  is  sur¬ 
vived  only  by  his  widow. 

Arthur  L.  Metz,  of  5720  Poplar 
street,  was  committed  to  prison 
during  the  week  in  default  of. $800 
bail  on  the  charge  of  embezzling 
$750  from  the  firm  of  Barber  & 
Perkins,  29  North  Water  street, 
by  whom  he  was  employed  as  a 
collector.  Metz  is  21  years  old 
and  a  former  student  at  Girard 
College. 

Mr.  Ira  S.  Fallin,  the  merchan¬ 
dise  broker  who  recently  sus¬ 
tained  a  fracture  of  the  leg,  is  suf¬ 
ficiently  recovered  to  be  back  at 
his  office. 

The  cannery  at  Mt.  Holly,  N.  J., 
formerly  operated  by  J.  L.  Ander¬ 
son  &  Co.,  but  for  several  weeks 
controlled  by  T.  A.  James,  w’as 
sold  last  Thursday,  March  12th. 
It  has  done  very  little  for  several 
years. 

Olives  have  made  another  sub¬ 
stantial  decline  during  the  past 
week.  This  is  the  second  drop 
since  January  1st. 

It  is  rumored  that  Swiss  milk 
chocolate  will  decline  shortly. 
The  three  leading  brands,  it  will 
be  remembered,  advanced  25  per 
cent,  several  months  ago,  on  ac¬ 
count  of  advance  in  cocoa,  the 
manufacturers  said. 


Heart-to-Heart  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


SELLING  BROOMS. 

Broom  time  is  coming.  Some 
women  buy  a  broom  on  your 
word.  Some  buy  one  on  sight 
and  some  will  take  fifteen  minutes 
of  your  time — if  you  let  them. 
When  you  strike  the  pernickety 
one  stand  your  broom  handle 
end  down ;  straighten  out  the 
other  end  by  a  few  pulls.  While 
your  stroking  it  after  the  manner 
of  a  silk  hat,  refer  to  the  straight¬ 
ness  of  the  corn — its  pliability,  its 
newness.  Show  how  free  it  is 
from  knobs  and  splits.  The 
smooth  unvarnished  handle,  and 
particularly  its  lightness.  If  she’s 
a  big  woman  and  you  think  she’s 
going  to  swing  it,  show  up  the 
No.  7  at  35  cents. 

COFFEE  AT  WHOLESALE. 

A  new  coffee  comes  out  Mon¬ 
day  that  is  to  be  sold  only  in  5- 
pound  lots  for  $1.  Here’s  a 
chance  to  land  the  lunch  counter 
man.  Coffee  of  this  character  will 
bring  him  business.  It  is  a  blend 
of  Bogota,  Maracaiba  and  Bour¬ 
bon  Santos. 

Big  families  can  well  afford  to 
buy  five  pounds  at  a  time,  if  you 
will  present  it  to  them  in  the  right  j 
way.  It’s  surely  a  saving  of  at  ; 
least  25  cents  on  the  five  pounds. 
Make  a  point  of  saying  that  we 
do  not  retail  at  all.  Do  not  even 
list  it,  and  five  pounds  is  the  mini¬ 
mum  quantity  sold. 


You’re  going  to  do  wonders 
with  this.  The  name  is  5  X. 

THE  MONDAY  ORDER. 

We  want  to  see  more  Saturday 
night  orders  taken  for  Monday 
delivery.  Soap,  starch,  blue, 
washing  soda,  clothes  pins,  wash¬ 
ing  powder  and  such  things  that 
must  be  on  hand  for  the  Tuesday 
washing. 

We  often  miss  selling  these  be¬ 
cause  we  miss  telling  about  them. 

That  old  soap  sale  was  very 
satisfactory,  a  few  more  days  will 
clean  it  up.  But  remember  these 
things  Saturday  night  and  let  us 
keep  up  this  old-fashioned  selling. 

BROAD  LINES. 

This  business  is  built  on  broad 
lines  and  it’s  for  us  to  act  broadly 
in  our  work.  Don’t  run  in  a 
groove.  Don’t  get  into  the  habit 
of  limiting  yourself.  That’s  de¬ 
structive.  Step  into  another  de¬ 
partment  if  they’re  busy.  It  takes 
only  a  few  minutes.  Get  over  to 
the  fruit  stand  when  somebody’s 
waiting.  Help  the  business  along 
in  every  way  that  your  good  busi¬ 
ness  sense  suggests.  For  any 
sake  avoid  having  to  be  told 
thing-3  that  are  an  open  duty. 
Feel  that  our  success  is  yours. 
Realize  the  importance  of  earnest 
work — of  continual  effort  to  bet 
ter  things  whether  by  action  or 
suggestion. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Shawnee,  Okla.,  March  3,  1908. 
Editor  Science  of  Advertising. 

Dear  Sir : — Inclosed  is  a  circular 
that  was  a  business  getter.  We 
make  a  specialty  of  these  sales  about 
the  20th  of  each  month  on  account 
of  railroad  pay  day. 


This  circular  seemed  to  strike  the 
“chord”  better  than  any  other  one 
we  have  put  out  for  some  time. 

Let’s  hear  your  criticisms. 

Yours  truly, 

McNeil  &  Smiley. 

Give  me  credit,  gentlemen,  for 
sufficient  shrewdness  to  avoid 
criticising  an  advertisement  that 
has  proved  itself  a  “business  get¬ 
ter.”  This  circular  shows  that 
they  are  pretty  wide-awake  people 
out  there  in  Oklahoma.  “The 
C.  O.  D.  Store”  is  a  mighty  clever 
name — it  carries  its  meaning  on 
its  face,  and  that  is  more  than  a 
great  many  fancy  firm  names  do. 
The  circular  in  the  original  meas¬ 
ured  12  x  17  inches,  and  is  here 
reproduced  much  reduced  : — 


Stirring  Grocery  Values 


=IN  OUR= 


FEBRUARY  MID-MONTH  GROCERY  SALE 


Count  up  the  difference  between  these  3-Day  Prices  and  ordinary  store  prices.  These 
Special  “MARK-DOWNS”  mean  a  big  Saving  to  the  careful  spender.  Read  each  item 
carefully,  and.  come,  send  or  telephone  your  order.  We  deliver  in  all  Shawnee,  Oak  Park, 
Broadway  Heights,  Englewood  and  South  Shawnee. 

“SUGAR  DEAL.” 

1 3  lbs.  for  50  cts.  -•  24  lbs.  for  $1 .00 

- On  Grocery  Orders  of  $5.00  and  over 

20  lbs.  for  $1.00  On  Grocery  Orders  of  $1.50  and  over 

“SOAP  DEAL” 

Silk  and  Clairette  Soap,  per  Bar,  .  .  1  q 

AS  FOLLOWS : 

On  $5.00  Grocery  Orders,  10  Bar*  for  10  cents 

On  $3.00  Grocery  Orders,  5  Brrs  for  5  cents 

O  F\  T.  THURSDAY,  FRIDAY  E\1  OA  Ol  OO 
J  Days  ..AND  SATURDAY..  fCD.  ZU,  Z  1  ,  ZZ 

f  T  _  Swift’s  Winchester  and  Ark  Brand,  1  O  ]  / 

tlams  mild  cure,  weights  12  to  14  lb — lb  JL  Za/’-^C 

tv  •  II  200  lbs.  fresh  cure,  bright  *  /■* 

rieme  Hams  ^wrapped —  ib  lUc 

•  ^5  1000  fl>».  Fancy  Californiai.  other*  Qf 

Lama  Deans  10c.  oUr  Pr.«  3  d*y._4  »>..  zoc 

f  1  Cumnicrd  Pure  indeed,  other  Stores  get  A  .■ 

r ure Lard .is  $1.15 
White  Beans  Zoc 

T)  n  «  We  find  ot/nrlrn  ovsmnekrd  on  a  mmt 

Maple  byrup  35c 

•  •  500  lbs.  loose  Muscatel,  large  fruit  np* 

KaiSUlS  Special  price  3  days  —  3  LBS.  ^OC 

o  1  Red  meat,  tall  can;  regular  20  cent  P*/"w 

oalmon  quality,  3  davs  -  3  CANS  OUC 

CL  D  1*1  S  dozen  of  the  "  Babv  F.liie"  10  cent  £• 

onoe  i  olisn  >«>.  3^ _ bottle  dc 

!“«•  California  white  evaporated  cooking  Fin«  nr 

rigs  for  sauce _ _  \J  LBS.  FOR  ZOC 

LOOSE  -WILES  oCr 

PACKAGE  GOODS  v*"il1* ,u  ltk:  ■A*"-3  F0R  “DC 

Apple  Butter  3  50c 

Oatmeal  SS  20c  &  25c 

Flour  $1.35 

Baking  Powder  ■•*.  c-  r„  25c 

Sugar  Corn  “"NTJ'=0Lr  "YT  iOc 
Sugar  Corn  Ji££  90c  c.„.  $1.75 
Siring  Beans  10c 

White  Cherries  45c 

Oysters  25c 

Matches  hl'LTL _ i  h.  10c 

Clothes  Pins  ,  ooze*  5c 

CA,.  ‘’SILIC”.  “CLAIRKrTe”.  "Lf-NOX”  *>C/. 
oOap  OA  opjera-  one  ale  . . .1  IWi  OC 

Oranges  30c 

mo  cabin  z 0uTo.^:-rz~y  S 

M'PIE  SIRUP  SM0  Gallon# _ 1.38 

Evaporated  Apples  25c 

Egg  Plums  ™YL’’<3S  15c 

Pecans  <  _ —  25c 

Lee  &  Perrine  Saucc  TriLlll  28c 
Price’s  Food  i  r. an..  25c 

Egg-O-Scc  r  Pack.,..  -  I5c 

Dill  Pickels  Mein,  .  -ooz.  20c 

Gold  Dust  *e  fark»r*  )  dar»  ...  4  FOR  1 5C 
Tomato^  USr  hind  ..  DOZ.  CANS  $1.25 
Tomatoes  toe dcz.cam  $1  00 

PotatOeS  tVcy  Cnlotadn  by  «»igh*  _  .  PECK  2 

California  S^Xr.-  SI/60 

Cabbage  r™  H«d.  lb.  2  i/?c 

We  sell  Wa$hbufn*Cro»by’t  Gold  Medal  Flour,  Golden  Gate  High  Grade  Coffee,  Tea  and  Spice*. 

C.  O.  D.  GROCERY 

McNEIL  &  SMILEY  a.  Phone  203 


I  don’t  see  much  the  matter 
with  this  circular.  Its  typo¬ 
graphical  appearance  might  be 
improved  by  less  heavy  type.  I 
believe  a  better  result  might  have 
been  achieved  with  say  half  this 
amount  of  boldface  type.  I  be¬ 


ing  and  the  introduction,  not  in 
scattering  it  through  the  body  o 
the  advertisement.  An  advertise¬ 
ment  ought  properly  to  be  di 
vided  into  two  parts — the  head 
which  includes  the  introduction 
and  the  body.  If  there  is  any 


lieve  in  putting  all  of  the  heading  1  mixing  up  the  advertisement 
and  the  introduction  in  the  head-  loses  a  part  of  its  logical  arrange 


ment,  and  undergoes  the  same 
weakness  which  comes  to  a 
spoken  argument  that  goes  off  on 
tangents. 

*  *  * 

The  matter  in  this  circular  is 
good.  There  might  be  a  little 
more  of  it,  but  so  far  as  it  goes 
it  is  crisp,  snappy  matter. 


Mrs.  Williams’  Brands 

PORE  JAMS  °AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABS0RB1NE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorbine,  Jr., 
for  mankind,  $1 .00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  P.  YOUNG,  P.  D.  F.,  9  Monmonth  St.,  Springfield,  Mass. 


This  Is  The  Famous 
Steel  Cap 

The  one  that  doesn’t 
get  a  poisonous  corrosion 
on  it  when  it  seals  jars  of 
fruit.  Your  customers 
will  never  use  a  zinc  cap 
again  if  you  tell  them 
about  this.  Try  it. 

A  splendid  profit  for 
you.  They  are  getting 
them  at  the  china  stores 
now.  Get  this  money. 

The  Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff"  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  tree,  or  four  months’  trial  for  10  cent* 


Here  Is  a  flood  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  *4 

ROYAL  SPECIALTY  CO. 

92  Reade  Si.  NEW  YORK 


PIANOS  FOR 
PREMIUMS 

A  IN  D  MAKE  YOUR  COMPE¬ 
TITORS  PAY  THE  BILL,  !  ! 

Send  for  our  novel  and  highly  practical  plan 
for  doubling  your  business  at  the  expense  of 
your  competitors . 

Set  the  Whole  Town  Talking 

Bring  a  Crowd  to  your  Place  of  Business 

— Add  Thousands  of  Dollars  to  your  sales ; 
make  new  customers  and  fast  friends  and 

Make  Your  Competitors  Pay  the  Bills 

The  finest  legitimate  premium  scheme  ever 
devised.  Is  doing  wonders  to-day  for  several 
thousand  wide-awake  business  men  and  will 
do  the  same  for  you. 


WANTED- A  FEW  RELIABLE  SALESMEN  TO 
CANVASS  THE  RETAIL  TRADE.  ADDRESS  DESK 

BOSTON  PIANO  &  HUSIC  CO. 
WILLARD  F.  MAIN,  Proprietor 
IOWA  CITY,  IOWA 


SYRil? 


$15  Profit  per 
Gross 

Goff’s 

Cough 

Syrup 

The  Cure  for 
Deep-seated  Colds 

Write  for  our 
special  proposition 
to  grocers. 

S.  B.  Goff 
&SonsCo. 

CAMDEN 
NEW  JERSEY 
Estadlished  1872 
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The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 
is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 

v 

your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  FiSClIBI  i  to. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


Mr.  Callanan  Scores  Fake  New  York 
Grocery  Advertising 

Cites  Several  Instances  of  Deceptive  Department  Store  Adver¬ 
tising  of  Groceries.  The  Drug  Store’s  Coffee  Scheme. 
Deplores  that  Consumers  Falsely  Judge  Legitimate  Grocery 
Prices  by  False  Standards. 


What  is  advertising?  Is  there; 
any  benefit  to  be  derived  from  it? 
Is  the  advertiser  honestly  describ¬ 
ing  the  goods  or  merchandise  that 
he  offers  for  sale,  or  is  it  his  in¬ 
tention,  by  giving  false  descrip- 1 
tions,  to  lead  the  public  into  be¬ 
lieving  that  he  is  offering  bar¬ 
gains,  although  he  is  not  doing  it, 
and  thus  lure  people  into  his 
store?  I  believe  that  the  latter  is 
the  case. 

It  is  considered  a  matter  of  rou¬ 
tine  business  in  some  establish¬ 
ments  to  draw  the  crowds  by  ad¬ 
vertising  certain  articles  and  ad¬ 
ding  “Sold  elsewhere  at —  ”  quot¬ 
ing  a  higher  price.  The  adver¬ 
tiser’s  price  is  put  so  low  that  it 
appeals  at  once  to  the  minds  of 
the  readers  who  believe  that  a  real 
bargain  is  to  be  had,  or  it  would 
not  be  advertised  by  supposedly 
reputable  business  men.  The 
readers  do  not  know  that  the 
large  advertisers  employ  men 
specially  for  the  purpose  of  pre¬ 
paring  advertisements  in  the  most 
alluring  manner.  Never  mind 
how  much  or  how  little  truth 
there  is  in  the  advertisement ! 

One  of  these  establishments 
will  advertise  a  sale  of  5,000  hams 
at  or  about  cost,  giving  the  idea 
that  because  of  the  large  quan¬ 
tity  to  be  sold  the  advertiser  is 
enabled  to  merchandise  the  arti¬ 
cles  at  a  lower  figure,  while  in 
reality  there  may  not  be  more 
than  250  hams  in  the  store — then 
only  two  or  three  to  a  customer. 

Some  time  since  an  instance 
was  reported  to  me  where  one  of 
my  customers,  who  resided  on 
Staten  Island,  read  an  advertise¬ 
ment  of  this  kind.  She  made  up 
her  mind  that  she  would  go  for 
two  hams,  which  was  the  limit  to 
be  sold  to  one  customer.  The 
price  was  two  or  three  cents  lower 
than  she  had  been  paying  when 
she  bought  hams  from  me  on  her 
regular  monthly  order.  She 
started  for  the  advertiser's  store 
after  her  husband  had  gone  to  his 
work.  She  paid  carfare,  30  cents 
each  way,  on  Staten  Island,  and 
5  cents  each  way  on  the  elevated 


train  in  New  York,  making  70 
cents  in  all.  She  spent  over  four 
hours  of  her  time  and  carried 
home  two  hams  weighing  24 
pounds.  She  saved  either  two  or 
three  cents  a  pound  on  the  cost 
of  the  hams.  Allowing  that  it  was 
3  cents  a  pound  the  total  was  72 
cents.  The  trip  cost  in  carfare 
alone  70  cents.  The  real  saving 
in  money  was  2  cents,  and  this 
had  cost  her  half  a  day’s  time. 
She  and  her  husband  were  sure 
that  they  had  saved  the  entire 
difference  in  the  prices. 

When  she  gave  her  next 
monthly  order  she  bragged  about 
the  supposed  saving  and  said  that 
she  would  buy  no  more  hams  from 
me.  The  clerk  who  took  her 
order  called  my  attention  to  it. 
I  talked  with  her  and  her  hus¬ 
band,  and  heard  what  she  had  to 
say.  I  laughed.  They  began  to 
get  angry.  Then  I  explained  to 
thc-m  how  I  figured  out  the  trans¬ 
action,  that  all  they  had  saved 
was  2  cents,  and  to  do  this  the 
wife  had  taken  half  a  day  away 
from  her  work  at  home,  besides 
having  the  trouble  of  carrying 
the  hams  all  the  way.  After  they 
heard  me  they  were  both  satisfied 
that  I  was  right,  and  they  traded 
with  me  until  they  left  Staten 
Island. 

Look  at  the  misleading  “ads.” 
published  every  day. 

In  one  “ad.”  published  a  few 
Sundays  ago  I  read  “Smoked  Sar¬ 
dines  10  cents,  sold  elsewhere  at 
15  cents.”  They  could  be  bought 
in  any  respectable  store  at  10 
cents. 

Another  store  announced  “25,- 
000  cases  of  Pure  Canned  Foods, 
at  the  lowest  prices  in  New 
York.”  That  25,000  sounded  big, 
but  I  will  venture  to  say  that 
there  was  not  more  than  one-fifth 
as  much  in  stock. 

A  combination  sugar  and  coffee 
offer  was:  “Four  pounds  of  our 
popular  coffee  blend,  price  25 
cents  per  pound,  with  five  pounds 
granulated  sugar  for  $1.”  The 
man  back  of  this  “ad.”  was  either 
swindling  the  people  by  the  prices 
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Toasted 


•  II]  Fr«sKC 
Crispy 

to® c-"- 


On  Top 

“Malta -Vita”  has  always  been 
the  “top  notcher”  Wheat  Flake. 


“Malta -Vita”  Corn  Flakes  have 
just  been  pronounced  by  experts 
the  “top  notcher”  Corn  Flake — 
and  they  ought  to  know. 


An  Easy  Seller! 


It’s  the  biggest  I  Oc  p’k’ge  on  the 
market — 36  p’k’g’s  to  a  case — you  can  sell  it  on 
the  reputation  that  “Malta-Vita”  has  always  had. 


Free  Deal 


Until  April  15th  order  all  corn — all  wheat — or  assorted  as  desired  and  get 

1  case  free  with  7 

cases  1  case  free,  equivalent  to  $2.36  net  per  case 


With  7 

a 


5X 

it 

X 

ii 

ii 

ii 

ii 

2.36 

3}4 

a 

X 

“  \ 

ii 

ii 

ii 

2.45 

IX 

a 

X 

ii 

ii 

ii 

ii 

2.45 

X 

a 

X 

ii 

ii 

ii 

ii 

2.45 

Regular  prices  $2.85  per  case  —  $2.75  in  5  case  lots. 

Order  thro’  your  Jobber. 


TllaltanOTureTood  Co.. 


Battle  Creek,  Mich, 
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he  charged  regularly,  or  he  was 
lying  to  get  people  to  call  at  his 
store  so  that  he  could  sell  them 
something  else  on  which  he  would 
make  an  inordinate  profit. 

It  is  the  same  with  the  tea 
offer:  “Three  pounds  of  our 
special  blend,  always  sold  at  35 
cents  per  pound,  with  five  pounds 
of  granulated  sugar  for  $1.”  As 
in  the  case  of  the  sugar  and  coffee 
“ad.,”  the  advertiser  was  either 
lying  in  his  advertisement,  or  he 
was  swindling  his  trade  when  sell¬ 
ing  the  goods  regularly. 

On  a  par  with  these  instances 
is  another  of  a  dealer  who  adver¬ 
tised :  "‘Fifteen  fresh  eggs  for  25 
cents,”  when  fresh  eggs  were  sell¬ 
ing  at  40  to  55  cents  per  dozen, 
and  not  enough  of  the  eggs  at  55 
cents  a  dozen  were  to  be  had. 

Another  example  of  lying  about 
coffee  is  the  advertisement  of  a 
drug  house  selling  coffee.  The 
advertisement  says  that  “Coffee 
of  this  grade  is  considered  cheap 
at  40  cents  the  pound.  We  are 
selling  one-pound  canisters  at  25 
cents.”  I  sent  for  a  pound,  and 
tested  it  very  carefully  more  than 
once.  I  will  be  glad  to  match  it 
at  15  cents  per  pound. 


The  drug  house  then  says :  “It 
is  our  settled  policy  to  sell  only 
honest  goods  at  honest  prices.” 
I  have  only  to  say  that  if  what 
they  said  about  drugs  had  no 
more  truth  in  it  than  what  they 
say  about  coffee,  then  when 
people  are  wanting  either  drugs 
or  coffee,  this  house  would  be  a 
good  one  to  avoid. 

When  it  comes  to  advertising 
imported  whiskies  the  limit  is 
reached.  We  read  of  Scotch 
whisky  at  70  cents  a  bottle,  or 
$3-5°  a  gallon,  yet  the  custom- 
duty  is  $2.25  a  gallon.  “Irish” 
is  advertised  at  70  cents  a  bottle. 
The  duty  on  Irish  whisky,  if  at 
proof,  is  45  cents  a  bottle.  “Ja¬ 
maica  Rum”  at  75  cents  a  bottle 
is  another.  The  duty  on  that  is 
45  cents  a  bottle. 

Lying  all  along  the  line,  yet  it 
seems  to  thrive.  The  dear  public 
likes  to  be  humbugged.  Read 
offer  of  “Boneless  Sardines,  dozen 
$2.85,  regular  price  35  cents,  large 
key-opening  can,  25  cents.”  An¬ 
other  sardine  offering :  “Extra 
large  can,  sold  everywhere  at  23 
cents,  for  19  cents.”  Also  we 
read :  “French  Peas  from  12  cents 
up.” 


This  “ad.,”  announcing  sardines 
and  French  peas,  reminds  me  of 
an  incident  which  happened  two 
or  three  years  ago.  I  was  stand¬ 
ing  in  the  front  part  of  my  store 
when  a  very  good  customer 
rushed  in,  with  a  paper  in  his 
hand,  and  went  for  me  red  hot. 
He  said :  “Callanan,  why  are  you 
charging  me  22  cents  for  peas, 
when  here  they  are  advertised  at 
11  cents?  Sardines  you  are 
charging  25  or  28  cents  for,  here 
they  are  selling  them  at  15  cents.” 
I  laughed,  took  him  by  the  shoul¬ 
der  and  pointed  to  a  pile  of  cans 
of  sardines  marked  15  cents  each, 
or  $1.75  per  dozen.  At  the  other 
side  were  peas  at  11  cents  a  can, 
$1.30  per  dozen.  The  sardines  he 
used  were  French,  those  adver¬ 
tised  were  Portuguese.  The  lat¬ 
ter  are  good  fish,  but  they  have 
not  as  good  a  flavor  as  the  French 
sardines  have.  The  peas  adver¬ 
tised  were  Moyens,  the  largest 
pea  canned,  while  what  he  used 
were  the  very  finest  peas  canned. 
He  has  a  fine  trade  and  can  use 
no  other.  He  said  no  more,  but 
rushed  out  of  the  door.  Instance 
after  instance  of  this  kind  are  oc¬ 
curring  daily.  It  keeps  us  con¬ 


stantly  explaining  the  difference 
between  the  goods,  but  it  pays  to 
make  the  explanation.  In  most 
instances,  if  our  customers  leave 
us  for  a  w  hile,  they  come  back. 

If  any  housekeeper  in  New' 
York  will  take  the  trouble  to  look 
at  the  prices  of  the  best  goods 
sold  in  the  department  stores,  she 
will  find  that  in  any  good  grocery 
store  she  can  duplicate  the  goods 
at  less  money.  She  will  find  the 
quality  of  the  goods  sold  in  the 
grocery  store  better  and  the 
service  better  than  in  the  depart¬ 
ment  store. 

L.  J.  Callanan. 
New  York,  N.  Y., 

March  9,  1908. 


Boston  hothouse  cucumbers 
range  from  $1.50  to  $2  per  dozen. 
There  are  a  few  Floridas  about, 
averaging  $5  per  crate.  The  de¬ 
mand  is  good. 


The  Codfish  You  Should  Sell. 

When  you  need  codfish  you  should  re¬ 
member  the  Talisman  brand.  These  fish 
are  genuine  hand-line  cauglfi  Georges’ 
cod  unmixed  with  poorer  fish,  such  as 
hake  or  haddock  and  only  the  best  of 
the  catch  are  used. 

You  can  obtain  a  supply  from  Swift  & 
Company,  Gloucester,  Mass.,  or  any  of 
their  numerous  branch  houses. 


Such  side  issues 

as  prizes,  deals  and  schemes  really  mean  extra  work  and  trouble  to  the 
grocer. 

With  Fels-Naptha  the  valuable  selling  feature  is  the 
steady,  even  continuous  trade  that  pays. 

The  soap  you  want  is  the  one  that  sells  quickly,  regularly 
on  its  own  merits,  without  schemes.  Such  is  Fels-Naptha. 


IT  WAS  BORN  IN  1847 

It  is  Still  Very  Much  Alive  in  1908 

It  thrives  on  the  Pacific  Coast,  on  the  Atlantic  Coast,  at  the  Great  Lakes  and  the  Gulf 
of  Mexico  and  all  the  points  between.  Climate  doesn’t  affect  it.  You  will  find  it  Every¬ 
where,  and  you  will  always  find  it  the  same  flaky,  deliciously-flavored  little  necessity. 
Imitated  by  many,  duplicated  by  none. 

“  The  Best  Known  and  Known  as  the  Best." 

“THE  EXTON  CRACKER” 

MADE  ONLY  BY 

A.  EXTON  &  COMPANY,  Trenton,  New  Jersey 
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THE  ONE  WAY 
TO  BEAT 
BABBITTS 


Talisman  Codfish  in  little 
glass  jars  is  just  about  the 
sweetest,  finest,  tenderest  cod¬ 
fish  sold  anywhere. 

Packed  only  from  medium¬ 
sized  fish  both  smaller  and 
younger  than  that  we  pack  in 
3-pound  boxes. 

This  kind  of  package  irre¬ 
sistibly  appeals.  It  means 
absolute  cleanliness  and  per¬ 
fect-keeping  qualities. 

Talisman  Codfish  is  pre¬ 
served  with  natural  sea  salt, 
and  nothing  else. 

SWIFT  «5c  COMPANY 


BABBITT’S  BEST  LAUNDRY  SOAP  is  not 

only  our  best — it  is  your  best,  too. 

Tbe  grocers  wbo  sell  BABBITT’S  BEST  will 
find,  if  they  average  tbe  sales  of  all  tbeir  laundry 
soaps,  that  BABBITT’S  BEST  bas  always  stood 
at  tbe  bead.  It  bas  a  place  in  tbe  bousebold  that 
only  one  thing  could  displace. 

That  one  thing  is  this — if  somebody  could  find 
a  soap  to  do  better  work,  BABBITT’S  BEST  might 
have  to  yield.  Nobody  bas  come  within  a  mile  of 
finding  it  yet,  however. 


MADE  BY 

B.  T.  BABBITT 

NEW  YORK 


The 
Best 
of  the 
Pure 

There  are  plenty 
of  olive  oils  on  the 
market,  and  under 
the  food  laws  nearly 
all  are  pure.  So 
that  it  is  no  longer 
a  choice  between 
pure  and  adulterat¬ 
ed  oil,  but  the 
choice  of  the  best 
of  several  pure  oils. 

At  the  top  of 
every  quality  which 
figures  is  La  Toscano, 
the  flower  of  the 
Italian  oils.  Pure, 
mellow,  rich  and 
having  the  bouquet 
of  the  finest  olives. 


J.L.Neff&Co. 

Sole  American  Agents 


BROOKLYN.  N.  Y. 


“I  Make  New 
Customers  and  Please 
My  Old  Trade  Better 

by  having  a  McCray  Refrigerator.” 

These  are  the  refrigerators  which 
are  built  on  the  correct  cooling  principle.  A  small 
amount  of  ice  does  a  large  amount  of  cooling,  and  the 
saving  in  ice  bills  actually  pays  for  the  McCray  itself. 
Your  provisions  are  kept  in  perfect  condition,  free  from 
taint,  dampness  and  odors  of  any  kind  and  always  look 
tempting  to  your  customers. 

McCray 

Grocer’s  Refrigerators 

are  superior  to  all  others,  and  are  made  in  regular  sizes 
for  immediate  shipment,  or  built  to  order.  Many  grocers 
have  saved  enough  in  ice  bills  to  more  than  pay  for  the 
refrigerator  itself. 

A  McCray  Refrigerator  in  your  store 
furnishes  it  in  an  elegant  way,  and  at¬ 
tracts  much  attention  because  of  the 
attractive  finish  of  the  refrigerator, 
with  its  sanitary  lining  and  its 
shining  glass  doors. 

Send  us  your  name  and  address ,  stating  whether 
you  want  Catalog  No.  63  for  grocers .  or  No  jS 
for  meat  markets.  Do  it  now  while  you  think  0/  it. 


McCray  Refrigerator  Company, 

714  Mill  Street,  *  Kcndallville,  Ind. 


Oakdale 

Pretzels 

Are  What  You 
Want 

<]f  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<f  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

(ft  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  &  Susquehanna  Ave. 

Philadelphia,  Pa. 


MM 

law 


Only  a  foolish  manufac¬ 
turer  would  apply  a  name 
like  r*  Waldorf  ”  to  anything 
but  fancy  goods,  as  the  high 
standard  it  implies  would 
react  on  him  badly. 

The  name  just  fits  the 
Lemon  arid  Vanilla  Extract 
we  pack  under  it.  They  are 
perfection  in  extracts,  as  no¬ 
body  can  possibly  make  any 
better.  We  use  only  the  finest 
materials  and  the  strongest. 

$1.25  per  dozen.  Easily 
sell  at  25  cents. 

Hetfield  Extract  and  Mfg.  Co. 

370  Greenwich  Street,  New  York 
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If! 

Many  a  merchant’s  greatest  barrier  to  success  is  the  little 
word  “if.” 

It’s  “if”  this  and  “if”  that,  and  meanwhile  the  aggres¬ 
sive,  progressive  competitor  gets  all  the  business. 

Any  shrewd  merchant  will  admit  that  “if”  our  machine 
does  all  we  claim  for  it  he  needs  it  in  his  store. 


There  is  no  “  if  ”  about  what  the  machine  will  do. 

Nearly  nine  thousand  up-to-date  merchants,  after  years 
of  use  of  the  machine,  say  that  it  has  increased  their  si  iced- 
meat  trade  from  two  to  ten  times,  has  increased  their  profit  on 
each  sale  and  has  saved  time  and  labor. 

The  evidence  of  this  ought  to  interest  you. 

Drop  us  a  line  to-day  for  free  catalogue  and  booklet. 

American  Slicing'  Machine  Co. 

54  Fifth  Avenue,  Chicago 


We  Pay  You  to 
Work  for  Us 

<L  We  believe  the  best  sales  force  we  can  get 
are  grocers.  We  want  them  to  work  on 
Mother’s  Oats  with  their  trade.  We  don’t 
expect  them  to  do  it  for  the  love  of  it,  so  we 
make  it  worth  while.  Figure  your  profits,  if 
you  get  12  cents  for  Mother’s  Oats,  then  fig¬ 
ure  what  the  coupons  mean  to  you  at  >4  cent 
net  profit  on  all  you  redeem. 

G.  We  devised  this  plan  to  benefit  you,  and 
we  believe  you  will  quickly  see  the  advantage 
of  concentrating  your  efforts  on  the  sale  of 
Mother’s  Oats. 

The  Great  Western  Cereal  Co. 

CHICAGO,  ILL,. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet' only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


The  Jewelry  Scheme  Again. 

The  itinerant  jewelry  scheme 
has  broken  out  in  Philadelphia 
again.  Many  references  have 
been  made  to  it.  Such  concerns 
as  the  Prudential  Manufacturing 
Co.,  of  Iowa  City,  Iowa,  send 
salesmen  to  retail  dealers  in  all 
lines  and  attempt  to  place  an  as¬ 
sortment  of  jewelry,  to  be  paid 
for  only  if  sold,  at  the  end  of  one 
year.  The  dealer  is  asked  to  sign 
a  series  of  notes  which  mature 
at  the  end  of  so  many  months. 
The  real  character  of  the  notes  is 
concealed ;  not  one  man  out  of  a 
thousand  has  any  idea  he  is  sign¬ 
ing  promissory  notes — he  thinks 
he  is  signing  receipts. 

The  jewelry  concerns  always 
play  the  same  trick  after  getting 
the  notes — it  transfers  them  to  a 
third  party,  which  under  a  funda¬ 
mental  rule  of  law  prevents  the 
victimized  dealer  from  using  as  a 
defense  any  verbal  arrangement 
or  condition  which  was  made  be¬ 
tween  himself  and  the  jewelry 
company. 

This  is  actually  what  has  hap¬ 
pened  to  a  number  of  Philadelphia 
retail  druggists  within  the  last 
week.  The  third  party  holder  of 
some  of  the  Prudential  concern’s 
notes  sued  several  druggists  on 
them.  The  dealers  attempted  to 
defend  on  the  ground  that  the 
jewelry  was  nearly  worthless  and 
not  as  represented,  but  the  judge 
ruled  as  a  matter  of  law,  that  as 
the  suits  were  brought  by  a  third 
party,  no  evidence  could  be  given 
as  to  the  original  contract.  He 
directed  the  jury  to  render  a  ver¬ 
dict  against  the  dealer,  which 
they  did. 

It  is  simply  another  illustration 
of  the  oft-preached  truth  that  no¬ 
body  should  sign  a  paper  without 
knowing  very  clearly  what  it  is. 

Question :  J.  E.  Dilling,  Mar- 
tinsburg,  Pa. — Can  an  account  for 
clothing  for  a  minor  be  collected 


from  the  parent  of  said  minor, 
said  minor  supposed  to  be  mak¬ 
ing  his  own  living,  but  no  notice 
ever  given  by  parent?  Account 
charged  to  parent. 

Answer. — The  parents  of  a 
minor  are  responsible  for  his 
debts  for  necessaries  until  he  be¬ 
comes  of  age.  Naturally  the 
question  often  arises  what  is  and 
what  is  not  necessities.  Clothes 
may  be  or  they  may  not  be.  If  a 
young  man  in  ordinary  circum¬ 
stances  bought  ten  suits  of 
clothes,  for  instance,  an  attempt 
to  hold  his  parents  responsible 
would  fail,  at  least  as  to  probably 
eight  of  them,  because  no  ordinar- 
ily-situa'ted  minor  can  be  said  to 
need  ten  suits. 

The  fact  that  a  minor  is  earning 
money  does  not  absolve  his  par¬ 
ents  from  the  duty  to  support 
him.  His  earnings  belong  to  his 
father  until  his  majority. 

Question :  *  *  *,  Pa. — My 

first  year’s  lease  ends  with  April 
1,  1908.  I  received  notice  by  let¬ 
ter  through  the  mail  in  December 
last  to  vacate  property  April  i, 
1908.  In  case  I  cannot  be  suited 
in  another  place  at  once,  how 
long  can  I  remain  where  I  am 
after  the  ist  of  April? 

Can  the  owner  raise  the  rent  on 
me  for  the  time  I  remain  in  after 
April  ist  until  I  can  be  suited 
elsewhere? 

When  moving  out,  can  I  take 
out  everything  that  I  put  in — all 
the  fixtures — if  I  can  do  so  with¬ 
out  damaging  the  property  in  any 
way  ? 

The  rent  I  pay  monthly  in  ad¬ 
vance  by  check.  Shall  I  con¬ 
tinue  to  send  my  check  as  usual 
in  advance  for  the  month  of 
April?  And  in  case  the  check  is 
refused  and  returned  to  me,  what 
is  the  proper  thing  then  for  me  to 
do?  Can  I  be  compelled  to  va¬ 
cate  on  April  ist  to  the  detriment 
of  my  business? 

Remarks. 

Since  receiving  my  notice  in 
December  last  to  vacate  property 
April  ist  (this  notice Avas  sent  me 
through  the  mail  by  the  owner 
himself)  I  have  had  reason  to  be¬ 
lieve  from  personal  conversation 
that  I  have  had  with  my  landlord 
that  I  could  stay  on  another  year, 
as  he  made  the  remark  to  me  per¬ 
sonally  that  if  he  should  rent  it 
again  for  the  same  business  that 
I  could  remain. 

Now,  since  that  time  he  has 
notified  me  personally  that  he  has 
rented  to  another  party  for  the 
same  business.  I  have  paid  the 
rent  promptly  each  month  in  ad¬ 
vance  during  the  entire  year. 
Now,  as  I  felt  pretty  sure  that  I 
could  renew  my  lease  for  another 
year  I  made  no  effort  to  get  an¬ 
other  place.  . 
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Answer. — I.  You  have  no  legal 
right  to  remain  on  the  premises 
one  day  after  the  lease  has  ex¬ 
pired,  and  the  owner  can  eject 
you  if  he  wishes  to  do  so. 

2.  If  you  remain  after  April  1st, 
and  the  owner  permits  you  to, 
he  can  collect  from  you,  in  the 
■absence  of  any  agreement  as  to 
the  amount  of  rent,  the  fair  rental 
value  of  the  property.  The  fair 
rental  value  is  what  it  would 
bring  in  the  open  market.  If  the 
owner  has  had  an  offer  of  a  higher 
rental  from  another  person,  that 
becomes  the  market  rental  value. 

3.  Whether  you  can  take  all 
fixtures  with  you  depends  on  your 
lease.  Some  leases  provide  that 
all  improvements  made  by  the 
tenant  during  the  life  of  the  lease 
shall  at  the  termination  of  the 
lease  be  the  property  of  the  land¬ 
lord.  If  your  lease  contains  no 
such  provision,  you  are  governed 
by  the  ordinary  law  of  fixtures, 
which  is  that  you  can  remove, 
during  the  term  of  your  lease,  any 
fixtures  placed  by  you  on  the 
'premises,  always  provided  no 

damage  is  done  to  the  prop¬ 
erty. 

4.  I  should  tender  a  check  for  a 
month’s  rent  on  April  1st.  If  ac¬ 
cepted  you  are  safe  for  another 
month,  and  cannot  then  be  eiected 
without  another  month’s  notice. 
That  is,  if  your  check  for  one 
month’s  rent  in  advance  is  ac¬ 
cepted  on  April  1st  your  rent  will 
be  paid  until  May  1st,  and  if  the 
landlord  does  not  give  you  the 
one  month’s  notice  on  April  1st 
he  cannot  do  so  until  May  1st, 
which  will  assure  your  possession 
until  June  1st.  If  the  check  is 
refused,  the  only  legal  alternative 
is  to  move.  It  makes  no  differ¬ 
ence  whether  your  business  will 
suffer  or  not;  the  owner  has  the 
right  to  retake  his  property  after 
proper  notice. 

5.  Your  landlord’s  statement 
that  if  he  rented  again  to  the  same 
business  he  would  rent  to  you  is 
scarcely  a  legal  agreement  upon 
which  you  could  bind  him.  It  is 
a  simple  promise  and  would 
'probably  be  held  to  be  voidable 
because  of  lack  of  consideration. 


Think  of  it!  Five  thousand  grocers  in 
Pennsylvania  alone  are  selling  the  Goff 
remedies.  Every  grocer  in  the  country 
should  be.  The  firm  is  making  a  propo¬ 
sition  to  those  who  are  not  handling  their 
standard  remedies  that  will  enable  them 
to  make  seventy  per  cent,  profit.  If  you 
will  write  S.  B.  Goff  &  Sons  Co.,  Cam¬ 
den,  N.  J.,  they  will  tell  you  how  it  is 
done. 


TATE 
HOUSE 


CEYLON 
— TEA= 


A  Famous  Name  for  a  Worthy  Tea. 

In  State  House  Ceylon  Tea  we  have  set  a  mark  for 
the  hosts  of  other  package  teas  to  reach  up  to  some  day. 

We  have  adopted  a  name  that  should  be  easily  re¬ 
membered  and  make  our  product,  with  its  exceptional 
quality,  as  much  of  a  household  word  as  the  trade  mark. 

State  House  Ceylon  Tea  is  intended  to  retail  at  50, 
60  and  80  cents  a  pound,  in  1,  y,  y  and  10-cent  sizes. 
Trial  counter  cases  of  10  pounds. 

Phone  us  about  State  House. 

JOHN  SCOTT  &  CO. 

INCORPORATED 

WHOLESALE  GROCERS 

N.  E.  Cor.  American  and  Diamond  Sts.,  Philadelphia,  Pa. 


If  You  Just  Want 
A  Gamble 


If  you  buy  future  canned 
goods  just  because  you  like  a 
gamble  and  don’t  care  much 
how  many  you  get,  we  have 
nothing  to  say. 

But  if  you  buy  them  because 
you  want  them  in  your  busi¬ 
ness,  then  you  ought  to  get 
all  you  buy.  But  there  is  only 
one  way  you  can  be  sure  of 
always  getting  them — or  their 
equivalent — buying  on  a  100 
per  cent,  contract. 

BLUE  BELL  and  CLOVER 
FARM  canned  goods  are  sold 
on  that  kind  of  a  contract. 
Order  them  from  your  jobber. 


Strdtsbdoigh,  Silver 
&  Co. 

Aberdeen,  Md. 


Would  You  Like  to 
Own  a  Profitable 

MEAT  STORE  ? 

The  Pure  Food  Beef  Com¬ 
pany  has  in  Operation 
Five  Successful  Stores. 

749  N.  24th  STREET 
2022  MONTGOMERY  AVE. 
726  N.  44th  STREET 
12  N.  52d  STREET 
4205  HAVERFORD  AVE. 

And  have  just  added  another  store  to  the 
combination,  at 

2112  RIDGE  AVE. 

The  company  desires  to  estab¬ 
lish  in  other  good  locations,  and 
for  this  purpose  otters  a  limited 
amount  of  its  capital  stock  at 

$1  a  Share 

There  is  positively  nothing  speculative  in 
this  plan,  but  the  whole  thing  is  a  simple  busi¬ 
ness  proposition.  The  managers  of  the  Com¬ 
pany  are  practical  meat  men  and  thoroughly  un¬ 
derstand  every  detail  of  the  business.  Money  is 
needed  simply  to  fit  up  new  stores  in  promising 
locations.  Each  store  opened  will  pay  the 
shareholders  $1000  to  $2000  a  year  profit  and  as 
stores  are  added — so  profits,  too,  arc  increased. 

This  Stock  will  eventually 
earn  35  per  cent. 

Other  chain-store  concerns  of  the  city  arc 
doing  as  much  if  not  more. 

There  are  a  thousand  and  one 
reasons  why  this  stock  is  a  most 
desirable*  investment.  Write  or 
call  for  full  particulars. 

Pure  food  Beef  Co. 

Office:  2112  Ridge  Ave. 

A.  L.  HANWAY,  Pres. 
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Trust  or  Distrust? 

- N.  Y.,  March  6,  1908. 

Dear  Stroller: — Read  your  pro¬ 
ductions  with  much  interest  each 
week.  Not  always  with  full  accord 
of  opinion,  but  always  with  full  be¬ 
lief  in  your  own  sincerity. 

I  have  now  a  problem  of  my  own 
in  which  you  may  be  able  to  help  if 
you  will.  I  confess  after  much  hard 
thinking  I  have  been  forced  to  give 
it  up. 

I  have  between  fifteen  and  thirty 
employees.  I  do  not  make  the  num¬ 
ber  any  more  definite  than  that,  and 
I  ask  you  not  to  mention  my  name 
or  address,  if  you  publish  this,  be¬ 
cause  your  paper  is  quite  generally 
read  in  these  parts.  I  have  reached 
the  point  where  I  am  frankly  unable 
to  say  to  my  own  satisfaction  how 
I  should  treat  my  employees.  I  have 
tried  putting  implicit  confidence  in 
them,  and  have  been  betrayed  re¬ 
peatedly.  I  have  gone  to  the"  other 
extreme — giving  them  no  leeway  to 
speak  of,  and  they  have  resented  it 
and  I  have  lost  in  that  way.  What 
shall  I  do?  Where  is  the  happy 
medium  with  which. an  employer  can 
get  the  best  possible  results  out  of 
his  men  ?  I  have  asked  a  great 
many  other  men  their  opinions,  but 
no  two  seem  to  think  alike.  Maybe 
you  can  help.  Will  you  have  a  try? 

Very  sincerely  yours, 

*  *  *  * 

Sure  I’ll  have  a  try.  This  cor¬ 
respondent  don’t  say  so,  but  I 
imagine  what  he’s  thinking  about 
is  how  to  handle  his  employees 
on  questions  of  money.  I’ve 
known  merchants  who  have  used 
all  sorts  of  ways,  and  I’ve  seen  all 
sorts  of  ways  fall  down  some¬ 
times.  I’ve  got  my  own  conclu¬ 
sions  about  it,  and  here  they  are 
for  what  they’re  worth. 


If  I  ran  a  business  that  used  a 
lot  of  men  I’d  put  every  man 
under  bond  who  handled  money 
or  goods,  and  who  could  in  any 
probable  way  steal  from  me.  I 
don’t  include  in  this  the  merchant 
who  has  only  a  clerk  or  two  and 
who  can  have  his  people  under  his 
eye  all  the  time.  In  cases  like 
that  you’re  pretty  safe,  because 
your  own  oversight  safeguards 
you.  At  least  it  ought  to. 

I  mean  where  a  clerk  has  charge 
of  money  and  goods  in  such  a 
way  that  his  boss  can’t  be  always 
looking  after  him. 

I  said  I’d  seen  all  sorts  of  ways 
tried.  I  know  a  grocer  who  used 
to  talk  a  lot  about  showing  clerks 
he  thought  they  were  honest. 

“I  believe  in  thinking  every 
man’s  honest  until  he  shows  he 
ain’t.”  He’s  said  that  to  me  a 
dozen  times,  I’ll  bet.  And  he  used 
to  follow  that  idea  out.  His  clerks 
could  handle  his  money  in  all 
sorts  of  loose  ways  and  the  only 
safeguard  he  had  was  their  own 
honesty. 

He  used  to  brag  that  he  never 
lost  a  cent  that  way,  and  that  if 
he  ran  a  bank  with  a  million  dol¬ 
lars  in  it  he’d  never  put  a  single 
man  under  bond. 

About  a  year  ago  that  grocer 
took  sick.  He  had  the  dwelling 
part  of  his  store  rented  out  and 
he  had  to  go  to  bed  in  another 
part  of  the  town. 

His  main  clerk  was  a  fellow  he 
picked  up  in  Harrisburg,  and  he 
depended  on  him  to  run  the  store 
while  he  was  sick. 

Every  week  the  clerk  would 


come  to  the  house  to  make  his  re¬ 
ports.  After  a  while  he  began  to 
hand  out  a  hard-luck  story  every 
Sunday.  Business  was  rotten, 
but  nevertheless  he  seemed  to 
have  to  buy  a  lot  of  stock. 

The  grocer  was  pretty  sick,  and 
he  couldn’t  be  bothered ;  his  wife 
didn’t  know  much  about  business 
and  so  it  went  along.  .The  time 
came  when  the  grocer  got  well. 
When  he  went  over  to  his  store 
the  first  time  he  found  it  closed. 
Neighbors  said  it  had  been  closed 
for  four  days.  His  name  had  been 
taken  off  the  sign  and  the  clerk’s 
name  put  there  instead.  Instead 
of  a  thousand  dollars’  worth  of 
stock  there  wasn’t  a  hundred. 

Nice  little  surprise  for  a  man 
just  out  of  a  sick  bed,  wasn’t  it? 

Well,  he  buckled  down  to  busi¬ 
ness  and  after  a  year  has  the  busi¬ 
ness  built  up  again,  and  all  his 
debts  wiped  out. 

It’s  been  such  a  strenuous  year 
that  his  health  has  gone  to  pieces 
again,  and  now  the  store’s  for 
sale. 

If  that  clerk  had  been  put  under 
bond  the  grocer  wouldn’t  have 
lost  his  money  and  he  wouldn’t 
have  lost  his  health. 

The  man  that  depends  abso¬ 
lutely  on  the  dead  honesty  of  a 
clerk  is  liable  to  get  it  in  the  neck 
any  minute.  He  thinks  he  won’t, 
but  he  can’t  tell.  And  if  he  does, 
what’s  his  redress? 

I’d  treat  it  as  a  matter  of  cold 
business.  The  banks  all  do  it,  and 
so  do  all  the  other  big  institutions 
that  handle  a  lot  of  money. 

Of  course  it’s  a  fact  that  some 


clerks  that  are  asked  to  put  up  a 
bond  get  real  huffy  and  fling  out 
talk  about  being  mistrusted. 

Somehow  I  never  trust  a  fellow 
who  does  that. 

The  fellow  who  is  always  smell¬ 
ing  slurs  against  his  honesty  I 
wouldn’t  trust  with  my  last  year’s 
straw  hat. 

The  really  honest  sensible  clerk 
will  always  look  on  a  thing  like 
that  as  a  straight  matter  of  busi¬ 
ness.  And  that’s  all  it  is. 

You  don’t  show  suspicion  of  a 
clerk  when  you  make  him  give 
you  a  bond.  You  simply  say  to 
him:  “If  you’re  honest  this  bond 
will  never  hurt  you.  I  don’t  dis¬ 
trust  you,  but  I  can’t  have  my 
business  placed  at  anybody’s 
mercy.” 

I  say  again,  every  man  I  put  in 
a  place  where  he  could  steal  from 
me  I’d  get  a  bond  from.  Every 
time  !  And  I’d  expect  to  give  one 
if  I  was  in  the  same  place. 

Of  course  it’s  a  little  different 
with  me.  Anybody  who  looks  at 
my  face  can  see  I’m  honest. 

The  Stroller. 


Florida  peas  are  very  scarce, 
and  anything  good  commands 
$4.50  per  crate.  The  demand  is 
active. 


Use  an  Automobile. 

Do  you  know  that  it  is  borne  out  by 
many  people  that  use  a  motor  car  for 
delivery  purposes,  that  they  do  better  and 
more  work  at  a  less  expense  than  horses 
can  possibly  do? 

Write  to  J.  V.  Lindsley  &  Company, 
1 1 12  Monadnock  Building,  Chicago,  Ill., 
who  will  gladly  give  you  information 
concerning  their  car  that  will  prove  to 
you  that  you  should  have  one  of  their 
cars  for  your  delivery. 


New  Brunswick,  N.  J.,  February  29 ,  1908. 

THE  MODEL  CASH  GROCERY  STORE. 

Gentlemen  : — In  reply  to  your  inquiry  of  recent  date,  we  enclose  a  few  sample  slices  of  sandwich  dried  beef, 
sliced  in  the  highest  style  of  the  art,  sliced  on  Johnson’s  patented  “EVERSHARP.”  These  slices,  thin  as  paper, 
smooth  as  glass,  soft,  moist  and  delicious,  were  cut  the  full  size  of  a  six-pound  knuckle.  The  whole  knuckle  was 
sliced  to  perfection  in  six  minutes. 

I  also  enclose,  in  separate  wrapper,  some  very  small,  very  thin  slices  cut  from  the  meat  that  covers  the  knuckle 
bone.  Please  notice  that  the  little  nub  end  of  gristle  and  skin  remaining  unsliced  weighs  less  than  a  quarter 
ounce,  every  particle  of  edible  meat  sliced  up  in  thin,  bright,  salable  slices.  Of  course  we  never  sell  any  one  a 
quarter  pound  of  these  little  slices  ;  but  every  half  or  quarter  pound  we  weigh  up  gets  alike  its  equal  share  of 

little  and  broad  slices. 

Please  note  the  saving  in  time — as  much  work  done  in  six  minutes  as  the  best  circular-knife  machines  can  do 
in  twenty  minutes,  and  then  the  quality  of  our  work — slices  thinner,  smoother  and  more  perfect  than  any  other 
machine  can  possibly  produce.  So  moist,  so  soft,  so  juicy,  so  broad,  so  transparently  thin  they  cause  enthusiastic 
comment  wherever  introduced,  resulting  in  a  large  increase  of  very  profitable  trade. 

We  sell  our  machines  for  forty-six  dollars  on  small  monthly  instalments,  and  every  machine  can  be  depended 
on  to  more  than  earn  its  own  cost.  If  you  prefer  to  pay  cash  we  allow  you  a  liberal  discount.  Hoping  to  receive 

your  order.  Respectfully  yours,  A.  W.  JOHNSON. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Canned  Fruit  Window. 

This  is  quite  simple  and  easily 
made,  and  everybody  that  passes 
will  stop  and  look  at  it,  especially 
if  you  leave  it  lit  for  a  couple  of 
hours  in  the  evening. 

Take  a  box  about  six  or  eight 
inches  in  height  and  nail  it  to  the 


WINDOW  NO.  i. 

In  this  window  are  displayed  all 
articles  used  during  house-clean¬ 
ing  season,  such  as  brooms,  scrub 
buckets,  scrub  brushes,  stove 
brushes,  dusting  brushes,  am¬ 
monia,  insect  powder,  Dead 
Stuck,  Bonani,  sand  soap,  Fels 


middle  of  the  window  on  the 
floor. 

Run  either  crepe  paper  or  col¬ 
ored  cheese  cloth  from  the  sides 
of  the  window  over  this  box. 

Cover  the  box  with  a  paper  nap¬ 
kin.  Tacked  up  against  the  back 
of  the  window  have  your  sign : — 

WINDSOR— 

I  em  >n  Cling  Peaches  cut 
in  Halves  and  Packed  in 
a  Heavy  S*rup.  T»y  a 
Can.  They’re  Delicious. 

30c.  Can. 

Open  a  can,  run  the  liquor  off 
and  place  in  a  jar,  with  the  cut 
part  out,  fill  the  jar  with  white 
pickling  vinegar  and  put  the  top 
on  tight. 

Set  the  jar  and  the  empty  can 
on  the  napkin.  Run  colored 
streamers  from  the  box  under  the 
napkin  to  the  sign. 

Charles  W.  Loop. 

Philadelphia,  Pa. 


Naptha  soap,  Life  Buoy  soap,  Old 
Dutch  cleanser,  lye,  several  kinds 
of  washing  powders,  stove  polish 


NO.  2,  SEED  WINDOW. 

Display  a  large  cabinet  of  D.  M. 
Ferree  seeds,  also  Page  Seed  Co. 
seeds.  Small  cabinet  contains 
flowers.  The  packages  to  front 


crease  being  fairly  evenly  dis¬ 
tributed  from  month  to  month. 
There  have  been  some  thirty  in¬ 
creases,  but  Bradstreet’s  records 
show  that  sixty-three  products, 


of  window  are  lawn  seeds  and 
sweet  corn.  To  the  centre  of  win¬ 
dow  are  seed  onions  on  heap.  To 
the  rear  have  garden  tools  and 
spades,  shovels,  rake  and  hoe. 

Harry  H.  Matter. 

Williamstown,  Pa. 


Reduction  in  Necessaries  of  Iiife 

According  to  Bradstreet’s,  liv¬ 
ing  is  cheaper  now  than  it  has 
been  in  thirty-three  months.  It 
was  just  a  year  ago  this  month 
when  the  highest  general  level  of 


including  provisions  and  textiles, 
cost  less  than  last  March.  Of  the 
thirty  products  that  are  higher 
some  are  sugar,  tea,  potatoes, 
apples,  wheat,  corn,  oats  and  bar¬ 
ley,  soft  coal  and  petroleum.  The 
low  price  average  of  this  month, 
however,  is  only  comparative,  and 
if  the  drop  is  limited  to  i  per  cent., 
as  for  the  year  past,  more  than 
three  years  must  elapse  before  the 
lowest  recorded  price  average  is 
reached.  Prices  are  still  40  per 
cent,  higher  than  the  low  .  level 
recorded  July  1,  1896. 


Failures  Show  Another  Increase. 


Report  for  February  Shows  Many  More 
Grocery  and  General  Store  Failures  in 
February,  1908,  than  in  February,  1907. 

Like  the  January  report,  the 
official  report  for  grocery  and  gen¬ 
eral  store  failures  during  the 
month  of  February  shows  a  heavy 
increase  over  the  corresponding 
month  of  1907. 

The  figures  are  as  follows: — 
General  Stores. — In  February, 
1908,  222;  liabilities,  $1,670,229; 
in  February,  1907,  121  ;  liabilities, 
$862,676. 

Groceries. — In  February,  1908, 
238;  liabilities,  $1,038,807;  in 
February,  1907,  192;  liabilities. 
$732,324. 


Two  Spring  Windows. 

Here  are  two  windows  for 
spring  trade.  These  windows 
were  both  used  very  successfully 
last  season. 


in  liquid  and  paste  and  carpet 
tacks.  Have  sign  to  read  thus: — 

Prepare  for  Housecleanii  K- 


prices  for  foodstuffs,  textiles,  coal 
and  other  commodities  was 
reached.  Since  then  they  have 
dropped  12.5  per  cent.,  the  de¬ 


You  Need  These. 

Now  is  the  time  to  see  that  your  stock 
of  Shovels,  Hoes,  Rakes,  Forks  and 
other  agricultural  implements,  is  in 
shape  to  meet  the  demand. 

Your  wants  will  he  taken  care  of 
promptly  by  James  M.  Vance  &  Com¬ 
pany,  21 1  Market  street,  Philadelphia. 
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Reaction  On  Against  Facing  Prunes 


Coast  Packers  Now  Oppose  It  Because  It  is  Dishonest,  Filthy 
and  Unnecessary.  Large  Oregon  Packer  Says  It  is  Unclean 
and  Doesn’t  Help  Sale. 


For  years  it  has  been  the  cus¬ 
tom  of  the  California  packers  of 
prunes  to  face  their  boxes  ;  that  is, 
to  put  a  beautiful  layer  of  the  best 
fruit  on  the  top,  and  pay  little  at¬ 
tention  to  the  balance.  It  is  a 
practice  very  generally  known, 
so  much  so,  in  fact,  that  prunes 
arc  very  often  sold  in  the  whole¬ 
sale  trade  as  “nicely  faced.” 

At  the  present  time  there  seems 
to  be  a  decided  reaction  on  against 
the  practice  which  some  contend 
is  dishonest  and  others  unneces¬ 
sary.  In  a  recent  issue  of  one  of 
the  organs  of  the  fruit  trade  the 
following  appeared  : — 

The  facing  of  boxes  of  primes  and 
other  dried  fruits  is  a  filthy  practice, 
and  as  ordinarily  practiced  is  thor¬ 
oughly  dishonest.  If  fruit  is  to  be 
faced,  it  is  legitimate  to  select  the 
best  specimens  in  that  particular  box 
as  “facers.”  We  have  never  seen  it 
done  that  way,  and  do  not  believe  it 
ever  is  so  done.  The  custom  is  to 
select  from  the  entire  available  stock 
the  best  lots  of  fruit,  to  select  from 


that  the  best  specimens  and  with 
those  face  up  the  boxes,  no  matter 
how  wretched  the  stuff  below  the 
facing.  It  is  no  more  defensible 
than  any  other  form  of  fraud,  and  if 
there  was  a  healthy  public  sentiment 
anyone  caught  at  it  would  go  to  jail. 

This,  it  will  be  noted,  is  not  a 
square  condemnation  of  the  prac¬ 
tice  in  toto,  but  simply  condemns 
getting  the  facing  prunes  from 
outside  their  own  box. 

Another  radically  different 
view  was  expressed  a  few  days 
ago  by  George  C.  Flanders,  of 
Oregon,  in  the  course  of  an  ad¬ 
dress  delivered  before  the  Oregon 
State  Florticultural  Society.  Mr. 
Flanders  does  not  discuss  the 
ethics  of  the  matter,  but  opposes 
it  simply  because  it  is  unneces¬ 
sary.  Here  is  his  argument : — 

The  facing  of  twenty-five-pound 
boxes  is  an  unnecessary  expense. 
For  two  years  I  conducted  a  pack¬ 
ing  house  in  this  city,  and  the  ex¬ 
pense  of  facing  the  twenty-five- 
pound  boxes  of  prunes  cost  about  15 
1  cents  per  hundred  pounds.  It  is  a 


fact  that  those  that  are  used  to  ex¬ 
hibit  in  show  windows  make  a  better 
showing  than  those  that  are  not 
faced,  but  I  venture  to  say  that 
there  is  not  one  box  exhibited  in  this 
way  out  of  one  thousand.  This 
shows  that  it  is  an  unnecessary  ex¬ 
pense.  Not  only  that,  I  consider  it, 
in  plain  language,  a  filthy  practice  to' 
face  prunes.  I  have  watched  the 
facers,  and  they  use  methods  that  I 
would  not  tolerate.  I  would  never 
eat  a  prune  from  a  box  that  had  been 
faced.  I  always  get  my  primes  for 
my  own  use  unfaced,  and  if  con¬ 
sumers  of  these  fancy  packages 
knew  the  conditions  they  would  come 
to  the  same  conclusions. 

The  direct  cost  of  facing  prunes 
is  about  $3  per  ton,  but  the  real  cost 
to  the  packing  house  on  account  of 
this  work  is  not  less  than  $5  per  ton. 
This,  on  account  of  the  delay  to  the 
packing  house  work  on  account  of 
the  facers.  They  always  retard  the 
work.  A  good-sized  packing  house 
cannot  put  out  only  about  a  thousand 
twenty-five-pound  boxes  of  prunes 
per  day  where  they  are  faced.  The 
same  packing  house  could  put  out 
2,000  boxes  with  less  help  if  the 
boxes  were  not  faced. 

If  it  was  not  for  this  facing  work 
all  of  the  large  growers  could  do 
their  own  packing  at  a  much  less  ex¬ 
pense  than  the  packing  house  does 
it.  The  appliances  for  packing 
prunes  are  very  simple.  A  good 
San  Jose  dipper  makes  a  first-class 
processor,  and  all  the  growers  know 
how  to  grade  prunes.  In  fact,  it  is 
a  very  simple  matter  to  pack  prunes 
and  do  a  good  job  at  it. 

Rumor  that  Copper  Coloring  Will 
lie  Forbidden. 

It  is  said  to  have  been  deter¬ 
mined  by  the  Board  of  Food  and 


Drug  Inspection  to  prohibit  the 
use  of  sulphate  of  copper  as  a 
coloring  medium  for  foods.  This 
action  will  apply  not  only  to  im¬ 
ported  foods  but  also  to  domes¬ 
tically  produced  foods,  and  is  in 
line  with  the  drift  of  policy  in  the 
actions  already  taken  by  the 
board.  It  is  said  that  the  decision 
will  be  announced  within  a  few 
days  and  will  become  binding 
from  the  time  of  publication. 


Ceylon  Tea  Gains,  India  Loses. 

Figures  for  1907  Show  Large  Increase 
in  Exports  of  Ceylon  Tea,  but  De¬ 
crease  in  Outgo  of  India’s.  Enormous 
Increase  in  Use  of  Ceylon  Teas 
Abroad. 

— 

Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

March  12.  1908. 

According  to  figures  filed  in  the 
State  Department  here  during  the 
week  Ceylon  made  a  considerable 
spurt  in  its  tea  exports  during  the 
closing  months  of  1907.  The  total 
exports  from  the  island  for  that 
year  amounted  to  about  112,000,- 
000  pounds,  against  107,000,000 
pounds  in  1906,  an  increase  of 
5,000,000  pounds.  This  was  a  * 


Isn’t  It  Foolish-  =--= 
To  Advertise  Light? 

A 

It  seems  ridiculous  to  advertise  light, 
so  obvious  is  it  that  that  which  is  lightest 
is  cheerfulest  and  draws  the  most  people. 

Particularly  a  store.  Every  success¬ 
ful  grocer  in  business  uses  an  amount  of 
light  that  you  might  consider  extravagant; 
but  it  isn’t — it  is  business.  These  grocers 


make  their  stores  cheerful  because  ihey 
know  that  cheeriness  brings  people,  and 
people  buy. 

You’ll  find  that  the  most  successful 
stores  are  always  the  ones  that  are  the 
brightest  at  night. 

Talk  this  over  with  us. 

The  Philadelphia  Electric  Co. 

10th  and  Chestnut  Sts.,  Phila.,  Pa. 


A  Household  Word 


If  you  were  to  say  to  any  woman  who  came  into  your  store,  “What  is  Ariosa?” 
She  would  answer  instantly,  “Why  that’s  Arbuckles’  Coffee.”  Why?  There  is  only 
ONE  answer.  It  is  the  best  package  coffee  ever  sold  at  the  price,  and  it  is  the  most 
extensively  advertised.  Ariosa  is  a  product  you  don’t  have  to  sell,  you  simply  put 
it  in  stock  and  take  orders  for  it. 


ARBUCKLE  BROTHERS  *  NEW  VORK 


IN  3a£F2JXiNG  TO  ADVERTISERS  KINDLY  MENTION  "  GROCERY  l^ORLD " 


GROCERY  WORLD 


29 


very  heavy  increase,  yet  it  was 
not  sufficient  to  counterbalance 
India’s  deficit,  combined  with  in¬ 
creased  demand. 

According  to  a  local  review  of 
the  Indian  and  Ceylon  tea  mar¬ 
kets  for  1907  the  prospect  is  most 
encouraging.  It  says  that  the 
average  price  of  tea  was  the  high¬ 
est  during  the  year  since  1899. 
This  statement,  however,  does 
not  necessarily  imply  good  results 
to  all  producers,  because  one  of 
the  chief  features  of  the  past 
twelve  months  was  the  high  price 
ruling  for  common  grades.  Tak¬ 
ing  the  industry  as  a  whole,  there 
seems  every  probability  that  the 
depression  which  has  ruled  for 
many  years  has  at  length  passed 
away,  for  production  has  shown 
little  increase  in  the  year  just  end¬ 
ing,  while  consumption,  both  at 
home  and  abroad,  has  materially 
increased,  and  very  little  addi¬ 
tional  land  is  being  placed  under 
tea  cultivation. 

One  of  the  most  remarkable 
features  of  the  last  two  years  has 
been  the  great  expansion  in  the 
use  of  Indian  and  Ceylon  teas 
abroad.  This  rose  from  129,884,- 
250  pounds  in  1905  to  162,461,824 
pounds  in  1906,  and  about  171,- 
500,000  pounds  in  1907.  When  it 
is  remembered  that  in  1890  the 
total  consumption  of  Indian  and 


Ceylon  tea  abroad  was  only  14,- 
001,132  pounds,  the  progress 
made  is  really  startling.  There 
is  no  doubt  that  the  expansion  in 
these  markets  has  saved  the  in¬ 
dustry  from  very  serious  losses, 
and  largely  contributed  to  the 
more  satisfactory  position  at  the 
present  time. 

Holt. 


CORRESPPNDENCE 


To  Buy  Dextrine. 

South  Bend,  Ind., 

March  5,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Shall  be  much 
obliged  if  you  can  put  us  in  touch 
with  dealers  or  makers  of  dex¬ 
trine.  We  shall  buy  monthly  in 
2,000-pound  lots. 

Thanking  you  in  anticipation. 

Yours  truly, 

Indiana  Ultramarine  Co., 

F.  A.  Craven,  Pres. 

Messrs.  A.  H.  Seemuller  &  Co., 
233  North  Front  street,  Philadel¬ 
phia,  Pa.,  are  dealers  in  dextrines. 
*  *  * 

An  Error  Corrected. 

Allentown,  Pa.,  March  9,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — I  am  pleased  to 
notice  in  this  week’s  issue  of  your 
paper  that  you  have  found  my 
window  display  worthy  of  your 
mention,  but  have  also  taken 
notice  that  you  made  an  error  in 
the  address.  It  should  be  Allen- 


Jobbers  Holding  Out  for  Proper  Futures 

Contract 


Tendency  to  Refuse  to  Buy  Futures  from  Packers  Who  Give 
Only  Pro  Rata  Contracts.  New  York  Particularly  Strong. 


The  agitation  over  the  present 
loose  method  of  selling  future 
canned  goods,  and  the  refusal  of 
many  packers  to  give  a  full  deliv¬ 
ery  contract,  is  arousing  some 
action  among  the  jobbers.  One 
of  the  principal  packers  of  the 
whole  United  States  came  to 
Philadelphia  during  the  week  in 
search  of  future  business.  His 
brands  are  high  grade  and  very 
well  liked,  but  he  declined  to  give 
more  than  a  pro  rata  contract, 
and  several  jobbers  refused  to 
buy.  In  justification  of  his  re¬ 
fusal  to  give  a  100  per  cent,  de¬ 
livery  contract,  this  packer  ad¬ 
vanced  as  a  novel  alternative  that 
the  jobber,  instead  of  buying  so 
many  cases  for  future  delivery, 
should  buy  the  product  of  so 


much  ground.  He  would  then  get 
in  cans  whatever  his  ground 
yielded.  The  idea  interested 
everybody,  but  convinced  no  one, 
owing  to  the  impracticability  of 
keeping  track  of  one’s  purchases. 

The  jobbers  seem  determined 
to  get  from  the  packer  a  delivery 
Contract  which  .will  Amount  (to 
something.  There  are  several 
packers  who  sell  on  such  a  con¬ 
tract,  and  their  business  bids  fair 
to  be  very  large  this  year. 

It  is  understood  that  in  the  New 
York  district,  where  the  National 
Wholesale  Grocers’  Association 
is  particularly  strong,  the  jobbers 
are  absolutely  refusing  to  buy  fu¬ 
tures  from  any  packer  who  will 
not  give  a  definite  delivery  con¬ 
tract. 


Jofifi  R  JcFeiriflge  Hons 

Printers 

FLEISCHMANN’S 

COMPRESSED  YEAST 

927  Arch  Street 

HAS  NO  EQUAL 

Philadelphia 

The  Greatest  Fly  Catcher 
Ever  Invented 

FLY  RIBBON  has  gone  through  several 
successful  seasons.  Sells  at  sight. 

FLY  RIBBON  has  all  the  advantages,  and 
none  of  the  disadvantages  of  the  ordinary  fly 
paper.  Catches  mosquitoes  as  well,  and  frees 
the  house  of  the  disease-carrying  insects. 

FLY  RIBBON  does  not  drip.  Is  neat, 
clean  and  economical.  Retails  at  5  cents. 

CATERPILLAR  GLUE  for  the  protection 
of  ornamental  and  fruit  trees,  keeps  moist 
for  several  months. 

MANURENE — The  Magic  Plant  Fertil¬ 
izer. 

Address  Dept.  D.  for  samples,  circulars, 
testimonials  and  prices.  On  account  of  the 
big  demand,  place  your  order  at  once. 

THE  FLY  RIBBON  MFG.  CO. 
202  and  204  E.  100th  St.,  new  York  City 


Hese  Goods  (Ire  already  son 


Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 
It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  leas  will  be  Inserted  or  subscribers  frtt 
colt.  Answers  may  be  addressed  to  the  Gkocsky  World  when  desired,  provided  the  advertisement  Is 
iccompanled  by  10  cents  In  postace  to  pay  for  re  mailing  the  same.  To  non-subscribers  the  price  Is  jo 
:ents  per  Issne. 


town  instead  of  Allegheny,  as  you 
have  it  published.  If  it  is  possible 
to  be  done  I  would  be  greatly 
obliged  if  you  would  have  it  cor¬ 
rected. 

Yours  truly, 

Edw.  G.  Haffner, 

Successor  to  N.  H.  Kresge  & 
Son. 

*  *  * 

To  Get  Paris  Corn. 

Bluemont,  Va.,  March  io,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Can  you  tell  me 
where  I  can  get  Paris  brand 
canned  corn  put  up  by  Burnham - 
Merrill  Co.? 

Yours  truly, 

H.  P.  Rf.id. 

Barber  &  Perkins,  29  North 
Water  street,  Philadelphia,  Pa. 

*  *  * 

As  to  Condensed  Cream. 

Point  Pleasant,  W.  Va., 

March  9,  1908. 

Editor  “Grocery  World.” 

Dear  Sir: — We  note  in  your 
price-list  of  groceries  in  the  “Gro¬ 
cery  World,”  under  the  head  of 
“Hires  Condensed  Milk  and 
Cream,”  a  quotation  of  “Gold 
Cream”  at  $4.25  for  one  case  of 
four  dozen  each,  can  containing 
twenty  ounces. 

Under  the  pure  food  act  we 
take  it  that  condensed  milk  can¬ 
not  be  labeled  cream,  and  we 
would  like  to  know  whether  “Gold 
Cream”  is  positively  what  it 
claims  to  be,  viz.,  pure  cream. 

We  do  not  believe  that  it  can 
be  cream  at  the  price  named,  but 
would  be  pleased  to  be  positively 
informed  on  the  subject. 

Yours  truly, 

The  H.  G.  Nease  Co., 
Per  H.  G.  Nease. 

The  “Grocery  World”  has  re¬ 
ferred  this  matter  to  the  Hires 
Co.,  who  will  take  it  up  with  this 
correspondent  direct. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  October  22,  1907: — 

868,660.  Cheese  cutter.  C.  M.  Han¬ 
sen,  Buffalo,  N.  Y. 

868,986.  Display  bin  for  counters.  C.~ 
M.  Herr,  Chicago,  Ill.,  assignor  to  C.  T. 
Blackford  and  Oscar  Ludwig,  same 
place. 

Patents  issued  October  29,  1907 : — 

869,308.  Cheese  cutter.  W.  F.  Kess¬ 
ler,  Auburn,  Ind. 

869,371.  Food  product.  J.  H.  Kel¬ 
logg,  Battle  Creek,  Mich. 

869,666.  Pie  marker.  Catherine  Sul¬ 
livan,  Chicago,  Ill. 

869,736.  Egg  beater.  William  Ruppel, 
Evanston,  Wy.  v 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  flour.  Samuel  Bell  &  Sons,  Phila¬ 
delphia,  Pa.  The  words  “Fancy  Spring 
Patent  Diploma.” 

For  bread.  G.  S.  Ward,  Pittsburg, 
Pa.  A  representation  of  a  red  clover- 
leaf  and  two  blue  disks  on  a  rectangular 


field  inclosed  within  red  and  blue  bor¬ 
ders. 

For  cocoa  and  chocolate.  The  Maza- 
wattee  Tea  Co.,  London,  England.  The 
word  “Mazawattee.” 

For  canned  fruits,  vegetables,  berries, 
shrimp,  salmon,  clams  and  clam  chow¬ 
der.  The  Holbrook  Grocery  Co.,  Keene, 
Woodsville  and  Nashua,  N.  H.  The 
word  “Angelus.” 

For  catsup,  mincemeat,  apple  butter, 
pickles  and  vinegar.  Wichita  Vinegar 
Works,  Wichita,  Kan.  The  words 
“Prairie  King”  and  a  representation  of  a 
buffalo. 

For  flour.  American  Trading  Co., 
(Pacific  Coast),  San  Francisco,  Cal. 
A  representation  of  a  Chinese  baby. 

For  soap.  Alfred  Hons,  Berwick,  Pa. 
The  words  “Zeno”  within  a  diamond¬ 
shaped  border. 

For  canned  fish  and  sardines.  Jed 
Frye  &  Co.,  New  York,  N.  Y.  The 
words  “Harbor,”  “Exposition”  and, 
“Golden  Lion.” 

For  candy  and  chocolates.  Hess  Bros., 
New  York,  N.  Y.  A  monogram  “H.  B.” 
within  two  concentric  circles. 

For  flour  and  corn  meal.  Zwonechek 
&  Aksamit,  Wilbur,  Neb.  The  words 
“Golden  Thistle”  and  a  representation  of 
a  thistle.  Also  the  words  “Little 
Hatchet.” 

For  sardines.  Edwin  Shivell,  Melrose, 
Mass.  The  words  “Round  Table.” 

For  baking  powder.  Sea  Foam  Bak¬ 
ing  Powder  Co.,  New  York,  N.  Y.  The 
words  “Sea  Foam”  and  representation 
of  flags  and  a  crown. 

For  chocolate.  J.  R.  Elfreth,  Phila¬ 
delphia,  Pa.  The  words  “Lacto  Choco¬ 
late.” 

For  pate  de  fois  gras,  parfait  de  foie 
gras,  prepared  fresh  goose  livers,  larks, 
quails,  chicken,  capon,  coxcombs,  finan- 
cieres,  rognons,  snails,  tripe,  partridge, 
pigeon,  potted  lunch  fowl,  sausages, 
calf’s  foot  jelly,  bams,  bolognas,  prepared 
goose  breasts.  Reiss  &  Brady,  New 
York,  N.  Y.  The  word  “Cresca.” 

For  butter  scotch.  Kerr  Bros.,  To¬ 
ronto,  Canada.  A  representation  of  a 
plaid  surface  with  a  man’s  face  and  or¬ 
namental  panels  thereon. 

For  syrup.  Mansfield,  Witham  &  Co., 
Lowell,  Mass.  A  representation  of  a 
spinning  wheel  and  the  words  “Spindle 
City  Syrup.” 

For  candies,  glace  fruits,  chocolates, 
bonbons  and  candy  kisses.  Charles  & 
Co.,  New  York,  N.  Y.  The  words  “Bon 
Voyage.” 

For  canned  and  dried  fruits  and 
canned  vegetables.  Griffin  &  Skelley 
Co.,  San  Francisco,  Cal.  The  word  “For- 
tuna.” 

For  soap.  Master  Soap  Co.,  Boston, 
Mass.  The  words  “Wash  Up”  and  a 
representation  of  a  faucet  from  which 
water  is  running,  and  a  hand  holding  a 
box. 

For  coffee.  National  Grocer  Co.,  Chi¬ 
cago,  Ill.  The  words  “Square  Deal.” 

For  figs.  William  Hills,  Jr.,  New 
York,  N.  Y.  The  words  “After  Din¬ 
ner.” 


An  Interesting  Firm. 

When  a  firm  has  been  in  business 
nearly  a  hundredi  years'  and  during  that 
time  has  always  been  under  the  man¬ 
agement  of  the  same  family,  it  becomes 
of  more  than  ordinary  interest  to  the 
trade.  Such  a  firm  is  Samuel  Wilde’s 
Sons  Company  (the  pioneer  coffee 
house  of  America),  established  nearly  a 
century  ago  by  Samuel  Wilde;  it  has 
passed  down  from  generation  to  genera¬ 
tion  and  is  to-day  under  the  family  con¬ 
trol.  With  each  succeeding  generation 
there  has  been  a  steady  and  constant 
growth ;  the  principles  laid  down  by  the 
founder  are  carried  out  to-day,  and  cus¬ 
tomers  of  to-day  are  sure  to  receive  the 
care  and  attention  that  leads  to  close  re¬ 
lationship.  It  is  well  to  remember  that 
every  pound  of  coffee  that  leaves  the 
house  is  guaranteed  to  be  the  same  as 
sample  shown  with  value  that  cannot  be 
surpassed  by  any  other  firm.  Their  ad- 
I  dress  is  11  Dutch  street,  New  York  City. 


WANTED. 


WANTED — Two  (2)  second-hand,  ten  or 
fifteen  feet,  sets  of  either  Walker  or  Miller 
&  England  Patented  Tilting  Bins.  Must  be 
in  good  condition.  Address,  giving  price 
and  condition,  W.  C.  Yinger,  Lancaster,  Pa. 

_ 11 

WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. _ 

FOR  SALE. — First-class  large  Coffee  Mill 
and  Cigar  Case  with  combination  money 
drawer.  Write  for  particulars.  Chas.  H. 
Beck,  L  an  caste',  Pa.  _ 12 

FOR  SALE  — A  grocery  store  between 
Harrisburg  and  Williamsport  on  main  line 
Pennsylvania  Railroad,  doing  a  good  busi¬ 
ness.  Lack  of  capital  cause  of  selling. 
Address  D.  A.  V.,  “  Grocery  Woild,”  Phila¬ 
delphia.  12 

FOR  SALE. — A  grocery  business  in  one  of 
the  btst  towns  in  northern  New  Jersey,  the 
oldest  estab.ished  business  in  town  on  the 
main  street.  Sales  will  average  $3,500  per 
month.  Clear  net  profits,  15  per  cent. 
Owner  retiring  from  business  on  account  of 
health.  Price,  inventory.  This  is  a  rate 
business  opportunity.  For  particulars  ad¬ 
dress  W.  S.,  “Grocery  World,”  Philadel¬ 
phia.  _ n 

FOR  SALE. — In  whole  or  in  part,  the 
largest  and  best  equipped  plant  for  doing  a 
grocery,  meat  and  bated  goods  business, 
located  in  the  second  largest  city  in  New 
York  State.  Have  several  grocery  stores, 
meat  markets  and  a  manufacturing  baking 
business,  each  doing  both  a  wholesale  and 
retail  business.  The  stock,  including  horses, 
wagons,  sleighs  and  all  other  equipments, 
will  inventory  at  from  $40,000  to  $50,000. 
Best  of  reasons  can  be  given  for  selling. 
Business  will  stand  the  most  rigid  investi¬ 
gation.  Absolutely  no  uie  for  making  in¬ 
quiries  unless  party  has  money  to  do  busi¬ 
ness  and  means  business.  Address  C.  P., 
*‘  Grocery  World,”  Philadelphia. _ 13 

FOR  SALE: — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia. _ tf 

FOR  SALE. — Butchers,  a  fine  chance  to 
get  in  the  meat  business  for  very  little 
money.  The  advertiser  has  a  pair  of  Beef 
Stalls,  fixtures  all  complete,  in  the  best 
retail  market  in  city,  which  he  cannot  at¬ 
tend  to.  Will  sell  them  very  low  to  a  prac¬ 
tical  butcher.  F.  N.  W.,  GroceryWorld.il 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400  to  $500  weekly,  all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  if  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 


$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324  — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100 feet.  Business  about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  veiy  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three-fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 

No.  341. — In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent. ,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  asf  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  344. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  15x27 
feet.  Does  $500  to  $600  per  week.  All 
cash.  Stock  only  $500,  as  business  handles 
large  amount  of  meats.  Clean  net  profit 
10  per  cent.  Best  reasons  for  selling. 
Price  inventory.  Will  need  about  $1,400, 
but  can  be  reduced  by  not  taking  cash 
register.  Dwelling. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourth*  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
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No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346. — In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $ 1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

No.  347. — In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  348. — In  booming  New  Jersey  resort 
Cash  Grocery,  doing  a  yearly  business  of 
$20,000,  can  be  greatly  increased.  Well 
established.  Will  sell  at  inventory.  Stock 
about  $r2oo.  Will  stand  fullest  investiga¬ 
tion.  Owner  has  another  store  in  another 
town  and  cannot  attend  to  both. 

No.  351. — In  southern  Philadelphia.  Tea, 
coffee  and  groceries.  Size,  17x40  feet. 
Dors  $16,000  yearly,  all  cash.  Splendid 
transient  trade — 3,000  people  pass  the  store 
every  two  days.  Stock  only  about  $300 
Net  profits,  12K  percent.  Owner  has  trouble 
with  help  and  wants  to  retire.  Fine  place 
for  man  and  wife.  Price  asked,  complete, 
about  $700,  including  fine  National  cash 
reeister. 

No.  353  — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  cf  $1,500. 
Splendid  chance  for  adding  meats. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


OOOOOOOOQOOOOOOOOOOOOOOOOO 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  0 
o  else.  We  are  specialists  in  that  and  o 


o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  0 
o  anything  else  in  the  same  line.  o, 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

o  WARNER  &  CO.,  0 

o  927  Arch  Street,  Philadelphia,  Pa.  0 
o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 


oeoooooooeoooooooooooooooo 


LIVE  AT  THE  SEASHORE. 

A  cash  payment  of  $1,000,  with  security 
for  about  $500  more,  will  get  a  live  grocery 
store  at  Wildwood,  N  J.,  the  cleanest,  most 
progressive  seashore  resort  on  the  Jersey 
coast.  Size,  18x60.  Does  $20,000  a  year, 
all  spot  cash.  Stock  about  $1,200.  Uses 
one  team.  Clears  10  per  cent,  actual  net 
profits.  Owner  has  other  business  at  a  dis¬ 
tance.  Price,  inventory,  will  run  from 
$1,500  to  $1,700. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 


and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent. ,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lumpsum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  1254 
percent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty  three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  rash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  wi  hin  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  Inven¬ 
tory.  This  Is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FOR  RENT. 


FOR  RENT — Large  General  Store  (owned 
by  the  undersigned  estate)  in  Quarryville, 
Lancaster  County.  Pa.  This  Borough  has 
a  population  of  about  800.  Is  the  terminus 
of  two  steam  railroads,  a  trolley  line  and 
two  new  state  turnpikes.  It  is  the  only 
town  of  any  considerable  size  in  the  ten 
lower  townships  of  Lancaster  County,  and 
commands  a  large  proportion  of  their  pat¬ 
ronage.  It  has  two  banks,  and  does  more 
business  in  a  week  than  most  towns  of  its 
size  in  a  month.  In  fact,  during  the  year  of 
1907,  it  Is  carefully  estimated  to  have  ex¬ 
ceeded  $800,000,  not  including  the  money 
paid  out  in  the  borough  for  tobacco  which 
will  amount  to  about  $150,000  yearly.  The 
borough  has,  besides  this  store,  one  large 
general  store,  carrying  every  line,  and  one 
smaller  general  store,  one  small  grocery 
and  a  large  hardware  store.  This  store  has 
enjoyed  a  large  patronage  for  half  a 
century.  The  location  is  the  best  in  the 
borough,  and  in  the  midst  of  the  town’s 


business  activity,  within  200  feet  of  the 
depot  of  the  Lancaster  &  Quarryville  Rail 
road,  the  Lancaster,  Oxford  &  Southern 
Railroad,  the  freight  station  and  the  tt  rm- 
inus  of  the  trolley  line.  The  building  is 
large,  well-lighted,  and  is  undergoing  re¬ 
pairs  ;  it  has  a  fine  cellar.  It  will  be  rented 
on  good  terms.  The  opportunity  for  an 
energetic  man  to  establish  a  fine  business 
in  one  of  the  best  towns  of  its  size  is  here 
afforded.  A  renter  will  not  be  handicapped 
with  a  stock  of  old  goods,  as  the  building  is 
entirely  empty  and  ready  for  immediate 
occupancy.  For  any  further  information 
address  George  W.  Hensel’s  Estate, 
Quarryville,  Lancaster  Co.,  Pa.  tf 


MISCELLANEOUS. 


WANTED — A  man  41  years  o’d,  well 
acquainted  with  wholesale  aDd  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 

We  will  start  you  in  the  Tea  and  Coffee 
business  for  $5  ;  fifty  per  cent,  profit.  King¬ 
ston  Tea  and  Coffee  Co.,  Kingston,  N.Y.  11 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  Information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORES 
WANTED? 

We  have  immediate  buyers  for  live  Phila¬ 
delphia  Grocery  Stores,  running  from  $t, 000 
to  $2,000.  Must  be  healthy,  established, 
profitable.  No  sale  no  charge.  Waiting 
list  of  buyers  all  the  time. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED — Salesmen  for  specialties  appli¬ 
cable  to  general  store  trade.  Samples  car¬ 
ried  in  pocket  as  a  side  line.  L  beral  com¬ 
mission  on  approved  orders  to  hustlers. 
Goods  shipped  through  jobber  or  direct. 
Transportation  prepaid.  Address  H.  B.  M., 
“  Grocery  World,”  Philadelphia.  12 

WANTED  —  First-class  salesman  wanted 
for  Drug  and  Grocery  trades.  Staple  arti¬ 
cle.  20  per  cent  commission.  Address  C., 
“  Grocery  World,”  Philadelphia.  12 

WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  G  St.,  hi.  W.,  Washington,  O.  C. 


DANDELION 

VEGETARLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


Cut  Down 
Delivery  Cost 


Think  how  proud  you’d  be  de¬ 
livering  your  orders  in  a  Lindsley 
Car.  How  enterprising!  What 
strong  evidence  of  success  and 
prosperity. 

And  as  a  matter  of  fact  all  you’d 
be  doing  would  be  cutting  down 
expenses.  Take  it  from  us  as  a 
fact  that  the  cost  of  maintaining  a 
Lindsley  Car  will  probably  be  not 
over  half  the  cost  of  maintaining 
a  delivery  team,  while  its  capacity 
for  work  is  at  least  3  times  a  team’s. 

So  that  the  advertisement  would 
be  more  than  free. 


J.  V.  LINDSLEY  &  CO. 

Suite  1 1 12  Monadnock  Bldg,,  Chicago 


No  more  useful  fixture  has  ever 
been  invented.  Holds  five  jars 
where  they  can  be  seen  and  help 
sales. 

Either  oak  or  cherry,  3-coat  fin¬ 
ish.  No  old-fashioned  hinges — 
swings  on  a  bale  to  the  right. 
Takes  no  more  room  than  the  4-jar 
fixture.  Nickel-plated  trimmings. 

This  is  an  ornament,  an  econo¬ 
mizer  of  room,  and  a  silent  sales¬ 
man  that  knows  its  business. 

THE 

WELLES  &  DAVIS  MFG.  CO. 

WYALUSING.  PA. 


IN  WRITING  TO  KDVERTISBRS  KINDLY  MENTION  "GROCERY  WORLD  " 


32 


GROCERY  WORLD 


UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


All  our  prices  are  subject  to  fluctuations  of  the  market,  which  we  will  adhere  to  until  next  issue,  unless  an  advance 
in  the  market  should  be  very  pronounced.  Quotations  below  are  based  on  prices  ruling  Monday,  March  16th.  Terms, 
net  10  days.  First  orders  must  be  accompanied  by  references. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel . $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.10  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.00  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 80  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 75  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 70  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1-35  Per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . 65  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3.25  Per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2.50 

Fancy  Brights,  150-176  size,  per  box .  2.60 

Fancy  Brights,  200-216  size,  per  box .  2.50 

Fancy  Brights,  250  size,  per  box. .  2.40 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $4-5° 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box . .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box . 4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality,  96  and  112  to  box . . .  $2.75 

Fancy  quality,  126  to  box .  2.60 

Fancy  quality,  150-176  to  box .  2.75 

Fancy  quality,  200-216  to  box .  2.75 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box .  2.75 

Extra  choice,  126  to  box .  2.50 

Extra  choice,  150-176  to  box  .  2.60 

Extra  choice,  200-216  to  box .  2.50 

Extra  choice,  200-250  to  box .  2.40 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  2.75 

Fancy  quality,  360  to  box .  2.75 

Fancy  quality,  extra  large,  270  to  box .  2.75 

Choice  quality,  240  and  270  to  box .  2.60 

Choice  quality,  300  to  box .  2.50 

Choice  quality,  360  to  box .  2.60 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box .  $2.75 

Choice  Messina,  300  size,  per  box .  2.60 

Choice  Messina,  360  size,  per  box .  2.75 

ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs . •  4.50  to  5.00 

Choice,  kegs,  61  lbs .  4.00 

Good  quality,  kegs,  62  lbs .  3.50 

Good  quality,  kegs,  60  lbs .  3.00 


Good  Fruit  Attracts  Trade 


There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Ohio  Blue  Tip,  Double  Dip 


SAFETY 

MATCH 


is  the  only  one 
that  never  gets 
soft  and  never 
drops. 

All  Jobbers.  Prices  Will  Interest  You. 

OHIO  MATCH  COMPANY,  Wadsworth,  Ohio 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 
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BALTIMORE  PRICES-CURREIMT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  wj>on  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . 2* 

"C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

"B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

••/l’  Maracaibo . 18 

"B”  Maracaibo . 17 

“A”  Santos . .'. . 18 

“B”  Santos . 16 

“C”  Santos . 11 

Peaberry  Santos . 11 

“A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 11 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


.  TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . 

No.  28  Imperial . 

Best  Imperial . 

No.  25  Ooleng  - . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

Japan . 

Heno  M  and  %  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

Salada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.26 


.45 

.90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  8  lb.,  sauce,  2  doz.. .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  31b,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1 .05 

Wagner’s,  3  lb.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb. ,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1 . 45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1 . 45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . 


Pin  Money,  petita  pois,  2  doz .  1 .75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

21b.,  2  doz . 75 

Lima  Beans — 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb . ,  2  doz .  1.25 


Pumpkins — 

31b.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can. .  85 

Sweet  Potatoes,  3  lb.,  2  doz .  1 . 25 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 95 

Standard,  3s,  2  doz . 92)4 

Gallon,  )4  doz .  2.95 

Fair  Quality,  3s . 90 

2s,  2  doz . 75 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  )4  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1-50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1-75 

Sockeye,  %  lb.,  flat,  4  doz . - .  1-25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb. ,  flat,  4  doz .  8  •  25 

Star,  V  lb.,  8  doz.  in  case .  1.50 

Star,  !4  lb.,  flat,  8  doz .  2.40 

Gold  Label,  )4  lb.,  flat,  8  doz .  2.b0 

Beaver,  J4  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.30 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters—  , 

Standard,  5  oz.,  2  doz .  l.f  0 

Sardines,  in  Oil —  per  case. 

H  oil,  100 .  „ 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 . . .  3.60 

y,  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  y,  oil,  fanoycartons,  100  cans  4  50 
V  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

y.  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2 . 95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

y~  OR,  Martell  Brand,  100  cans .  16.00 

Oil,  Marie  Elizabeth,  boneless,  100  cans 
V.  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8 .25 

King  Oscar,  100  cans . 


CANNED  FRUIT8.  Per  doz. 


Apples,  3  lb.,  2 doz . 90 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries,  2  lb.,  2  doz . 


Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1  65 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  1  •  75 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .35 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1 . 25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2 . 70 

California  Cherries,  2  doz .  3 . 60 

California  Peaches,  2)4  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . . . 

Peaches— 

Evaporated,  50  lbs . . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Package,  36 . 

Bulk,  26  lbs . 

New  Figs— 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb..„ . 

American  Brand,  25  lb . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . . . . 

40-  50. 25  lbs . 

50-  60, 25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100, 25  lbs . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . . . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 


London  Layers,  20  lbs . . . per  box  1.85 

Seedless  Sultana,  50  lbs . . .  07% 

Seeded,  36 1  lb.  packages . . . 10 


Sultana,  36 1  lb  packages. 
Sultana,  bulk,  25  lbs . 


10 

.11 


.12% 

.14 


.08% 

.10 

.20 


.08% 
.08 
07)4 
.07 
.06)4 
■  05)4 


■47  % 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06 yA 

No.  2  Head,  bbls.  or  100  lb.  Backs . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks .  04)4 

Japan,  100  lb.  sacks .  05)4 


SALT.  Per  sack 

Fine  Table,  Large  Sack . . . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  )4  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  10s,  28  to  bbl .  2.2* 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  3 .10 

Snow  Flake,  36 15c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.60 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.70 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  35 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas ,  210  lbs . per  bbl .  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . perbu.  2.10 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  2)4  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1 .90 

California  Amber  Drips,  2)4  lb.  canB .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2  40 
California  Amber  Drips,  )4  gal.  cans,  1  doz.  2.16 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb .  packages .  7.45 

Cut  loaf .  5.86 

Powdered .  5.30 

XXXX,  powdered .  5.40 

Cubes .  5.45 

Fine  Granulated,  American .  4 . 8 1 

Fine  Granulated,  100  lb.  sacks .  4.85 

Confectioners’  A .  4.80 

No.  1.  A .  4.80 

Light  Yellow .  4 . 35 

Fine  Granulated,  2  lb.  bags .  5.15 

Fine  Granulated,  5  lb.  bags .  5.05 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  4  10 

Eagle,  4  doz .  6.25 

M agnolia,  4  doz .  4 . 45 

Rea  Cross,  4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  doz .  4.00 

Lion,  4  doz .  4.60 

Premium,  4  doz .  4 .25 

Hires’  Silver,  4  doz .  4.45 

Square,  4  doz .  3.6J 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz .  4.10 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3J0 

Peerless,  small  size,  4  doz .  2  20 

Peerless  large  size,  4  doz .  3.75 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  60  gross . 50 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1-00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1  00 

Bull’s  Eye,  5  gross .  1-05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  50 


Slide  Boxes,  60s,  5  gross . 55 


VJiuuciB  ,  iwo,  o  gtuao .  caoc  «/.  w 

Black  Diamond, 500s,  .00  in  case. ..per  case  3  50 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

*Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8  75 

5  box  lots  freight  paid,  with  1)4  box 
"1776”  or  100  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3  50 

•Fels-Naptha . 100  4.00 

HoefnePs  Tiger  Borax . 100  3.75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s . 100  3.85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.25 

•Lifebuoy .  50  2.00 

•Fairbank’s  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  3  90 

•Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

•Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

•Star . 100  3.25 

•Sunlight . 100  4.10 

•Sunshine . 120  2 .45 

Star  Oleine .  60  1.75 

•Sunny  Monday . >....100  4.00 

•White  Cloud . 100  3.90 

•Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . . 100  1 .75 

•Snowberry . 100  3  90 

Best  Blue .  80  3.40 

•Hoefner’s  Ammonia . 100  3.95 

•P.&G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4  00 

Rib . 'CO  1 .55 


•  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  60  1.96 

Grand  Pa’s,  large  size .  50  3  2f 

Sweet  Maiden . 1  doz.  .4£ 

Brown  Windsor.  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart .  50  l.*u 

Lava .  100  3.75 

Pearl .  60  2  40 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  60  1.88 

Sapolio . 3  doz.  2  25 

Wrigley’s . 100  3.50 

Wrigley’s .  60  1.80 

Scourene . 100  3.50 

Lipp's  Scourer .  60  2.26 

Sil  San .  50  2.03 

Armv  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3.85 

Silver  Sand . per  bbl.  2.60 

I  American  Scourer .  100  8.75 

j  Bon  Ami,  10c.  size . 3  doz.  2.50 

Brooks'  Crvstal . — — . 100  3.90 

Hoefner's  CrvstAl,  with  spoons . 24  pkgs.  1  M> 

I  Old  Dutch  Cleanser,  4  doz .  *  -26 
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MOLASSES  AND  SYRUPS. 


Porto  Rioo  Molasses— 
Fancy,  barrels . 

Per  gal. 

. 42@.45 

. 40 

. 26©  30 

Fancy,  quart  jars . 

New  Orleans  Molasses— 

. 41©  43 

. 36 

Sugar  Syrup- 
Pure,  extra  fancy . 

. . . 85©  88 

.  .82 

Vanilla  Drips...... . . 

TIpb  2-lh  ,  2  doien . 

. 29@  .80 

Tins,'  2%-lb.,  2  dozen . 

Tins',  5-lb.  ,  1  dozen . 

SALT  FISH. 

M&ck6r6l**~  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  95 .  38.00 

Georges  count  110@U5 .  25.00 

Shore  2s,  count  225@250 .  30.00 

Medium  Irish  2s,  count  450 .  23.00, 

Norway,  count  400©450 .  24.00 

Norway,  count  800@350 .  27 .60 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish-  Per  lb. 

Fancy  strips,  60-lb.  boxes . .10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . . . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . . . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked— 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs .  .18 

Bloaters,  Cromarty,  100s . .  1.40 


TEAS. 

Gunpowder- 

Common  to  fair . 16©  .18 

Superior  to  fine . 20© -25 

Extra  fine  to  finest . 28@.85 

Choicest . 65 

^cSmmoii to  fair . . . 22®. 26 

Superior  to  fine . 80© -85 

Extra  fine  to  finest . 40®. 45 

Choicest . 60@.55 

young  Hyson— 

Common  to  fair . 16©  .18 

Superior  to  fine . 22@-80 

xtra  fine  to  finest . S5@.40 

uoicest . . 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Common  to  fair . 

Superior  to  fine . 23©  -26 

Extra  fine  to  finest . 28@.30 

Choicest . 32@ .  88 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@  .30 

Basket-fired— Extra  fine  to  finest . 32@.S8 

Basket-fired— Choicest . —@.45 

Dust  .  @.12% 

Oolong—  _ 

Common  to  fair .  @  •  17 

Superior  to  fine . 17©  .22 

Extra  fine  to  finest . 25@.35 

Choicest . - . 40@.65 

F  .uchong— 

Common  to  fair . 17©  .18 

Superior  to  fine . 20©  .25 

Extra  fine  to  finest . 30@  .36 

Choicest . 40@.60 


@.14 

@.18 

@.25 


ROASTED  COFFEES. 

j  iva—MandheUng— Fancy  brown . 86 

Old  Government — Best .  .29 

Old  Government — Choice . 27 

Old  Government — Prime .  .25 

Old  Government— Good .  .23 

M  jeha — 

Genuine  Arabian . . .  .28 

Miracaibo— 

Cucuta — Best . 16% 

Cucuta— Choice . 16 

Cucuta— Prime .  .15 

Cucuta — Good .  .14 

L  JaracaB— Finest . . . 20 

Caracas— Choice . - . .  • 
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Peaberry- 

Santos— Fancy . 17% 

Santos— Choice . .  -17 

Santos— Fine . -  -16 

Rio— Fancy . . .  .17 

Rio— Choice . 16* 

Rio— Fine . 16 

Santos— 

Best' . . . 16 

Choice . 16 

Prime . 14% 

Good . •• . 18% 

Fair . . . - . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  . . J4 

No.  6 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb  • 

Allspice . 07 

Cassia  buds . -  -35 

Cinnamon,  Mats .  -10 

Cinnamon,  Twaio .  -20 

Cinnamon,  Ceylon . 23@ .  27 

Cinnamon,  Batavia . 25@.80 

Cinnamon.  Saigon . .  -75 

Cloves,  Zanzibar . .17@.20 

Cloves,  Amboyna .  -25 

Cloves,  Penang . 85@.88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21@.22 

Ginger  Jamaica,  unbleacned . -  .20©  .21 

Ginger,  Calcutta. .  08 

Nutmegs,  75-  80S . -  22^.26 

Nutmegs,  105-110s . 18© .  20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  14 

White  Pepper,  Singapore . 15@.17 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  -15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 73% 

Cloves . ?6% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . *1 

Mace,  Straight  Penang . £7% 

Mustard . >24% 

Pure  Ground,  %-lb.  tins,  case  2  doien  Per  dos. 

Allspice . . .  .76 

Cinnamon,  China .  110 

Cinnamon,  Saigon .  2.50 

Cloves .  1*10 

Ginger,  African .  -76 

Ginger,  Jamaica . i.oo 

Mace .  2.92 

Mustard .  1*05 

Nutmegs . -  1-60 

Paprika .  l-4o 

Pepper,  black . 96 

Pepper,  cayenne .  -98 

Pepper,  white .  1-66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  doi. 

Mam.  white  2%s, unpeeled  Calii..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4  10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked — 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75©  .80 

Standard,  plain  or  sauce,  8s .  1 . 00@1 . 05 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  Ss .  1.55@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s . 1-50 

Extra  standard  2s .  1  •  15@1 . 25 

Standard .  1  •  10@1. 15 

Soaked .  75.©  .85 

Beans,  Stringless— 

Fancy  . . 2.00@2.10 

Fancy  Is .  1  •  10@1 . 20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1  •  10@1 . 15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s. .  .80 

Beans — 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . ,  .85@1.00 

Com — 

Fancy  Maine  2s .  I  20©  1.25 

Fancy  New  York  2s .  1.00@1  10 

Standard  New  York  2s . .*  .90@1 .00 

Maryland  2s,  Maine  Style . 75@  .50 

Other  standard  grades  2s . 

Peas — 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1.60@1.75 

Sifted  . .  1.15@1.85 
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Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  E.  J.  2s .  1.00@1.10 

Soaked  2s . .75©  .80 

Succotash- 

Extra  fancy  Maine  2s .  1-40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 95©  1.00 

Pumpkin- 

Fancy,  8s. .  1  10@1  ■  20 

Fancy,  gallons . .... 

Squash- 

Fancy  8s. . 1-20 

Tomatoes— 

5%-in.  cans,  fancy  New  Jersey .  1-60 

6%-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-in.  cans,  standard  New  Jersey...  1.15 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75@  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2 . 80@3  00 

Quarts,  glass  jars. .  2  90 

Bosts~* 

Fancy  Strawberry  8a . . . l.40@1.60 

Cut8a .  1.10@1.16 

Sweet  Potatoes  8s . . .  1  •  15 

Sauer  Kraut  8s . 95@1.10 

Spinach—  _  . 

Standard  Maryland  8s . 1.2o@1.40 

Fancy  New  Jersey  88 . 1.40@1.65 

Gallons. .  4.76@5.00 


FRUITS. 
CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2%s . 

Extra  standard  2%a . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  8s . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  Ss . - . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  doi. 

3.80 
3  20 
2.65 

8  25@8.65 

4.40 

3.75 
3.50 

9.75 

8.80 
3.10 

2.75 

2  40 

3.00 


8- 80 
8.26 

8. 25 


EASTERN. 


Pears— 

Fancy  New  York  2s . 

Fancy  New  York  State  2%s . 

Standard  2s . 

1  75 
2.90 
1.50 

Pineapples— 

Sliced  or  grated  2s . 

2.25@2.40 

fill  nod  or  grated  Is . 

1.10@1.20 

Pie.'grated,  gallons . 

Singapore  l%s . 

4.00 

1.15@1.25 

Apples— 

3.50 

Strawberries— 

8. 00 

Raspberries — 

Red.  fancy,  2s... . 

2.75 

FISH. 

Lobster— 

5.C0 

Flat  %s . 

Kippered  Herring— 

. 

2.5C@2  75 

1.50 

Alaska  Salmon— 

1.10 

1.25@1.£0 

Choice  Red  Is . ,. . 

Columbia  River  Chinook  Salmon— 

Flat  %s . . 

Tall  Is  . 

1.40@1.50 

1.25@1.30 

2.00 

2.20 

2.90 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins . 

2.15@6.00 

2.85@4.25 

DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  *  Per  lb 

Fancy,  1-lb.  cartons. . 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins —  Per  lb. 

Valencia.  4  cr.,  23  lbs . — -  .08 

California,  4  cr.,  50  lbs. . .08% 

California,  3  cr.,  60  lbs.. .................  .08 

California,  2  cr.,  60  lbs . .07% 

baskets,  1  lb.  and  2  lb . . . —  .15  @.18 

Layers,  2%-ln.,  10  lbs . — . 

2%-ln.,  12  lbs. . - .  -10% 

2%-ln.,  12  lbs_ . - . . .  09% 

2-ln.,  12  lbs- . . . -  08% 

Currants— 

Fancy,  1-lb.  cartons . — .  -H 

Cleaned,  1-lb.  cartons,  choice .  .09 

Bulk,  choloe,  50  lbs . . .  .08% 

Natural,  choice .  -07% 

Citron- 

According  to  quality . . . . .17  %@  .20 

Lemon  Peel- 

According  to  quality . . . U%@  13 

Orange  Peel- 

According  to  quality . — ...  .11%©  -13 

Fard  Dates— 

60  lbs.,  bulk . — . 

1-lb.  page.,  80-lb.  case . . .  .10 

Persian  Dates— 

60  lbs . . . .  -05% 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . - . .  .14% 

30x40,  choice .  .t9% 

40x50,  choice .  08% 

50x60,  choice . . .  -c8 

60x70,  choice .  .o7% 

70x80,  choice . . .  .  6% 

Choice.  50-lb.  box— 

80x70,  80x  90 . - . 

70x80.  90x100 . 

Prunes  in  cartons—  _  , 

Fancy  40x  60 . - .  .10% 

5Gx  60 . —  09  V. 

60x  70 . 08% 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . . . - .  09 

40x50 . . .  08 

Apples— 

Fancy,  50  lbs . — . .  .12 

Fancy,  1-lb  cartons . - 

Prime,  50  lbs .  *10% 

Choice,  1-lb.  cartons. .  .12% 

Peaches— 

Fancy,  peeled,  25  lbs. . - . 

Unpeeled,  fancy,  25  lbs . —  -14 

Extra  Choice  Muir . . . - . 

Apricots—  _ 

Royal,  extra  fancy,  25  lbs . .  .27% 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . . .  .26 

Royal,  choice,  25  lbs .  .23 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40  @  .46 

Valencia,  28  lbs . 33  @.40 

Flot,  shelled . ..... . . . ..... 

In  shells— 

California  P.  8.,  80  lbs . .  .20 

French  Princess . . . .  .20 

Tarragona,  120  lbs .  .15% 

Hard  Shell,  100  lbs . . . - . 

Brazils— 

New,  large,  180  lbs . —  -11 

Filberts— 

Turkish . ...... 

Sicily,  ISO  lbs .  .12 

Jumbo  Naples,  110  lbs . . . 

Long  Naples,  110  lbs .  .14 

Pecans— 

Polished, 80  lbs . 10  @.12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . .  .15 

Marbots,  110  lbs . 

Comes,  110  lbs . - . 

Mixed  Nuts — 

Strictly  fancy ,  boxes ,  25  lbs. . —  .18% 

Extra  choice,  boxes,  25  lbs .  .14% 

Choice,  bags,  126  lbs . . .  .12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 12.00@20.00 

Mushrooms,  %s,  accord'g  to  qual.  22.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@2C.00 

Brussels  Sprouts .  12.00@16.00 

French  Macaroni,  cartons,  26  lbs., 

per'  b . - . 06@  .09*; 
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GROCERY  WORLD  PRICES  CURRENT. 

CORRECTED  WEEKLY. 


Any  subscriber  to  the  "GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  tvill  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES.  Cohunn. 

Dressed  Hogs .  44 

Dressed  Beef .  44 

Dressed  Sheep  and  Lambs .  44 

Dressed  Poultry .  45 

Live  Poultry .  45 


DECLINES. 

Butter . 

Eggs . . . . 

Dried  Apples . 


Cohuna. 

.  7 

.  *7 

.  35 


ADDITIONS. 


Fly  Ribbon. 


Column. 

.  59 


TOM  in  HAJUBE  BTlETTOft  TOO  BUT. 

Standard  Weights  per  Bushel. 


Harrow  Beans . . 

Medium  Beam ...... 

Pea  Beans . . . — . 

Red  Kidney  Beans.......... 

Hominy 

Pease . 

Bailey . .... 

Potatoes...., 


eeeeeeeeeeeeeet 


i  eeeeeee  e  e  eeeeee  ■ 


teeeeeeteeeeeeee 


Onions..  .. 

SheUbarks  — 


eeeeeeeee  see  eeeeee  eeeeee  ei 


..6o  lbs 

..6e  " 

to  " 

58  '• 

t 

4*  " 

. 56  •' 
■S»  " 
•55  “ 
•4*  *' 


COL. 

Alarm  Cash  Drawer . —33 

Alum  . ......47 

Ammonia . . .  3 

Ammunition  — . 6 

Axle  Ores  se ......... ............  3 


Bags,  Papas . — . 

Bag  and  Twine  Holders.... 

Baking  Powder.. . . 

Barley............ ..... ......... 

Baskets  saaseeeeeseeeeeeeeaeeeeeeei 
Bath  Brick  eeeeeeeee eeeeee eeeeee 


1  eeeeee eeeeeeeee 


leeeeeeseeeeeeeei 


Blacking,  Shoe . 

Bluing.. . . 

Bonut . „. 

Brooms  ..... 

Brushes . 

Buckwheat  Flour. 

Bung  Borers . 

Butchers’  Sundries....... 

Batter  Dishes . 

Butter . . . . 

Butter  Color . . . 


Camphor . 47 

Candles . 16 

Candles . 7 

Canned  Goods . 8 

California  Fruits . 10 

Vegetables . . . 8 

Fish . .is 

Pie  Fruit . . . .10 


COL. 

Sardines . ...II 

Heats . . 13 

Soups  l  eeeeeeeee  see  eeeeeeeeeeeeeee^S 

Can  Openers . 33 

Capers  ..... ..............  *MM«ey 

Caps,  Gun..................  6 

Catsup.......— .......... ......... i<S 

Cereal  Specialties....  ..._3o 

Cereal  CoffM.....— . _ ..36 

Cheese  e  see  eeeeee  e  ee  eeeeee  e  e  eeeeeee 

Chocolate  and  Cocoa. ...... 17 

Chewing  Gam....— ......— 51 

Cider  e  eteeeeeeeeeeeeeeeeeefe  e  eeeeeee  {0 

Clothes  Ptns . 6s 

Cocoanut. . — . ..si 

Codfish . ...35 

Coffee . 5 

Essence . . .  6 

Chicory . 6 

Coffee  Mills . 3* 

Cooking  Herbs . . .  8 

Condensed  Milk . so 

Cream.. . . . so 

Condensed  Mince  Heat . 38 

Corn  IhsL . . . as 

Corn  Starch..... . „......;8 

Cottolene. . . . 37 

Cracked  Wheat. . *9 

Crackers,  Cakes,  etc... . 21 

Cranberries  . 

Cutters,  Dried  Beef. . 33 

Tobacco . 64 

Delicatessen . ta 


Dressed  Meats.... 
Drugs,  Grocers' .. 


♦7 


Eggs  ••••••■ ............. .........  ST 

Essence  of  Coffee. . .  6 


Fancy  Groceries ....— _ »7 

Farlaa...„..._..........„..jy 

Farinaceous  Goods _ *9 

Faucets  _ _ 33 

Canned  fish _ _ 1* 

Fixtures  eeso#oeeseeeooeeoseeeeseee»3* 

Flour . 39 

Flour,  Self  Rising.. . 39 

Moor,  Buckwheat. . 39 

Fly-paper . 59 

Food,  Bird . . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.... 35 
Fruits,  Foreign,  Dried . 35 

Fruits,  Green  eeeeeee •eeeeeoeeess 

Gelatine . . 31 

Ginger,  Jamaica . .47 

Gravel,  Bird . . . 59 

Grocers’  Fixtures . 33 

Herring . . . 35 

Hominy  and  Grits . 30 

Honey . 6> 


COL. 

Ink...........  37 

Insect  Powder . 48 

Ironing  Wax.  • •eaeoeeeeseeoeeee*  59 

•4« 

...7 
•4« 

e  1  »e  eeeeeeeee  £0 


JamSee . . . ee . 

Jars  and  Jar  Rubbers... 

Jellies... _ 

Junket  Tablets.. 


licorice . 


Lamp  Goods _ 37 

LUO  . eeeeee mw.eeemeseeeee we.w  44 

Lemons  and  Oranges. . 

eessessooiewoeeooe  •  3® 

•  47 

eoeoeeee*eseo*oeeee37 
Live  Poultry  .....45 

Lye,  Concentrated . 37 

Macaroni . . . 3* 

Mackerel _ _ 34 

Maple  Sugar  and  Syrup  ...  eo 
........  37 

— . 33 


Mlnoe  Meat  _ ..31 

Molasses 60 

Mucilage  „ . 59 

Mustard  . . 57 

Mustard,  Prepared . . 57 

Marmalade . ..46 

Noodles,  Egg. . 30 


COL. 

Nuts  eeeeeee  eoaoooeeooseooooooe  eeeeee 
Oat  hdOftl  ape#  eeeeeee  eeeeeeeee  ##••••  3® 

OUfeee  e  e  e  e  eeeeee  e  e  eeeeeee  e  ee  e  e  e  tee  e  e  e  39 

OH,  American . 40 

OUre  Oil  eeeeeee#  eeeeeeee»eee  eeeeee  4® 
Oit^tCeeeeeeeeeeeeeeeeeeee  eeeeeee  eee  39 


Ftptl  eeeeee  eeeeee  eeeeeeeee  eeeeeeeee  4^ 
Paper  Bags  e  e  e  e  eeeeeeeee#  e  e  ee  e  e  e  e  4 ^ 

Peanuts. 


. «# 

- 5« 

. 4* 

. 4» 

■ . 4* 

.....37 

•4* 


Peas,  Dried 
Pepper  Sauce — 

Pickles ........... 

Pickled  Meats... 

Plum  Pudditjg.... 

Pork  and  Bea... 

Potash . . . 

Potato  Chips  .... 

Poultry  Seasoning _ —...45 

Poultry,  Droned*— ^....45 
Poultry,  Lis*.  eee  eeeeeee  esuaea*  4  ^ 

Powder,  Rifle  — .... _ 6 

Preserves. . . ...46 

Provisions.,  • ......... .... .......  43 

Puddtne ~~....]t 

Putty  ee#  e  e  eeeeeeee  ee  e  ee  s  eve  e  e  see  e  •  •  4  B 

Rennet..  •eeeeaMStMtea*#!  . 5« 

Rice  . . 51 

Rice  Flour . *9 

Rolled  Oats  . . 30 

Root  Beer . . . 53 


Rope  ..... 
Rosin . 


COL. 

. se 

. 4« 


wMO  . .  3® 

Salad  Dressing. . . 53 

Sal  Soda........i.MMMi4.M— *.p 

Salt.. . . 51 

SapoBo .......... ............  55 

Sardines..  . . 13 

Sauce  and  Condiments . 5s 

Sauer  Kraut...... . 48 

Scales . . . 33 

Scoops,  Grocers’...... . 33 

Scouring  Soap..... . 55 

Seeds  ••••ee eeeeeeeee  eeeeeeee*  ••••••33 

Shoe  Dressing  eeseeeeeeeeeeee*#*  4 

Shot.....— . .  6 

Smoked  Vbh— . ...35 

Soap,  all  kinds.... — . 54 

Soda,  Bicarb—  eseeeeeeseesseees*  58 

Soft  Drlnka—.. . 33 

Soups  .  .....n 

Specialties  ...................56 

Spices . 56 

Whole . 57 

Starch . 58 

Stove  Polish . . . 58 

Soap  Powders. . 55 

Segsrs . 64 


Sugars  . . 

Snfnhnr . . 

.  aR 

Sundries . *.a 

Syrups . . 

I  *e*eeeeeee*e**eeeeee« 


eeeea  see#  set  sees  **eeeeeee< 


Tacks 
Tapioca 

Tar ..... 

Teas....  . 

Tobacco,  Chewing _ _ 64 

. . 64 


..  59 

1° 

49 


Tobacco 


SUDS . . . 

Twine  Holder . 

Vinegar . 

Washboards . 

Wax,  Prate  Jar . . 

Wheat,  Cracked . . 

Wheat  Flour— . . 

Wrapping  Paper _ 

Wringers,  Clothes. . 

. 30 

Wooden  wart . 

. 48 

Yeast  Cakes . 

-1- 

SUflAR. 

Confectioners’ Lozenge,  XXXX .  5.25 

“  Powdered .  5.25 

“  CrownA .  5.45 

“  Crystal  A .  5.10 

“  Coarse  Granulated .  5.35 

Eagle  Tablets .  6.40 

Crystal  Dominoes .  7.45 

Cut  Loaf. .  5-9° 

Patent  Cubes .  5-35 

Powdered .  5.20 

Extra  Fine  Granulated .  5.20 

Coarse  Granulated .  5.20 

Granulated . - .  5- 10 

Fine  Granulated .  5.10 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . — .  5.15 

"  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5.15 

“  in  10-lb.  bags  packed  10  in 

roo-lb.  bag .  5.25 

“  in  5-lb.  bags  packed  in  bbls....  5.30 

in  5-lb.  bags  packed  in  100-lb. 

bags .  5.30 

in  2-lb.  bags  packed  in  bbls....  5.40 
“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5.40 

“  in  2-lb.  cartons  in  cases .  5 . 30 

“  in  2-lb.  paper  packages  in 

cases .  5.30 

Confectioners’ A .  4.90 

1 —  Keystone  A .  4.85 

2 —  American  A .  4.80 

3 —  Centennial  A .  4.75 

4 —  California  A .  4.70 

5 —  Franklin  B .  4.65 

6—  Keystone  B .  4.60 

7 —  American  B .  4.55 

8 —  Centennial  B .  4.50 

9—  California  B .  4.45 

10 —  Franklin  Extra  C .  4.40 

11 —  Keystone  Extra  C .  4. -55 

12 —  American  Extra  C .  4.30 

13—  Centennial  Extra  C .  4.25 

14 —  California  Extra  C .  4.25 

15 —  Franklin  C . . . 

16—  Keystone  C . 

TEA.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans— Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa— Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @ 

Foochow— Common,  cargo .  14  ©  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

*?“' .  3°  @  35 

Choicest .  @  4o 

Gunpowder— Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


©  3° 
©  4° 
@  50 
©  55 
@  20 
@  25 
@  35 
@  20 
@  30 
@  40 
@  38 
@  40 
@  17 
®  28 
<§>  40 

Per  lb. 


•47 

•42 

•37 


Moyunb— Good .  27 

Fine.... .  35 

Choice .  45 

Choicest . . . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  15 

Choice  to  Extra .  28 

Choicest .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  15 

Choice  to  Extra .  18 

Choicest .  30 

PACKAGE  TEAS. 

Lipton's  Teas — 

In  y  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 .  .45 

Ceylon  and  India,  No.  2 .  .40 

Ceylon  and  India,  No.  3 .  .35 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Jfcdong,  No.  1... .  .45 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  ys  and  ys,  15,20  and  251b.  boxes. 

Formosa  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  ys  and  ys, 
i5,2oand25lb  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  y  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

y~\b.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . perdoz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 


5-lb.  Silver  Sacks . 

x-lb.  Silver  Sacks . 

.22 

2254 

y- lb.  Silver  Sacks . 

•  23 

J4-lb.  Silver  Sacks . 

•33  54 

*4-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

xoo  lb.  barrels . 

•35 

.per  lb.  net 

.18 

5  lb.  silver  bags . 

a  it 

.19 

x  lb.  silver  bags . 

•1954 

y  lb.  silver  bags . 

.20 

y  lb.  silver  bags . 

Packed  in  cases  containing 

11  it 

100  pounds. 

.21 

—8— 

McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4  00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1 .40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  y  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . . . per  doz,  .90 

Colburn's,  y  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9. 25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Dos 


y  lb.,  4  doz.  in  case..,,  x  .00 
y  lb.,  2  doz.  in  case....  x.8o 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  %  doz.  in  case....  16.75 


Davis'  O.  K.,  y-\b.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  lb.,  3  doz . per  doz.  .90 

Davis' O.K.,  i-lb.,2doz . perdoz.  1.65 

Davis'  O.  K.,  5-lb.,  y  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . perdoz.  1.23 

Cleveland's,  y-\b.,  2  doz . perdoz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37J4 

Leslie's, ^-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  y~ lb.  cans,  2  doz.  cases . 9° 

Leslie's  i-lb.  cans.  1  doz.  cases .  x.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  x’07j4 

6  oz.  glass.  4  doz . - .  **°4 

6  oz.  glass,  6  doz .  x*°3 

6  oz.  ,i  gross, inbbl . per  gro>s»  *2.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . a . Pcr  d°z-  *45 

10c. -can,  4  doz.  in  box . perdoz.  .90 

y~ lb.  cans,  2  doz  in  case . per  doz.  x  .25 

x-lb.  ca ns,  t  doz.  in  case . per  doz.  2.50 


-4- 


Royal,  ioc.  *lie,  4  doz.. 

"  54  R>.,  4  do* . 

"  54  “  2  "  . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

"  “  “  54-lb.  ••  ••  « 

Boston  Brand,  5-lb.  size,  J4 doz.  case....per  doz. 

it  j  ii  j  ti  tt 

“  “  a  “  •' 

“  54  “  3  “  ....  “ 

Purity  Brand  5  "  J4  ....  *' 

“  1  "  1  "  ....  " 

“  H  “  3  “  ••••  “ 

«  54  ”  3  ”  .. .  ” 


.86 

i.3<» 

а.  40 
4  65 

2. *5 

1.25 

12.00 

2.50 
•55 
•75 

б. oo 

1.50 
.80 
•45 


BLACKING — Shoo.  Per  Groee, 

Shinola . — . perdoz.  .75 

Shinola,  J4  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

perdoz.  .78 

Blackola,  3  doz . per  gross  6.90 

Bixby’s  Best,  No.  1 .  2.75 

“  “  B.  B.  B.  M . per  54  gross  4  .50 

Jacquot  Blacking,  No.  5 .  4.25 

Handy  Box,  French,  No.  25,  large .  10.00 

“  "  "  small .  5.00 

Mason’s  No.  1,  54  Sr05S .  2.2a 

**  “  2,  “  2.60 

“  “  3,  “  .  a  «5 

“  “  4.  “  4-55 

”  "  5,  "  7S» 

T.  M.  French . perdoz.  100 

SHOE  DRESSING,  p.. 

Mason's . 78 

Acme,  x  doz . . .  1.15 

Bixby’s  Royal  Polish,  x  doz . 78 

Bixby  Tet  Oil  Polish . 80 

Brownrs  Shoe  Dressing,  x  doz . 82  y 

Brown’s,  Army  and  Navy,  x  doz . 8a>4 

Boyer’s  Frencn  Dressing . 65 

“  Oil  Polish . 75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edee  Polish,  black .  2.00 

Boston  Waterproof,  black .  2.00 

Boston  Jr.  Waterproof,  black,  10-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large,  black .  2 .00 

Superb  Patent  Leather  Paste,  large . 75 

Champion,  black,  friction  polish .  2. 00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloas,  black,  self-polishing . 75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet . . .  2  .00 

Star  Combination,  russet..- . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .axge . 

Rossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoe* . 

Quick  White,  cleans  dirty  canvas  shoes .  a.ae 

Oil  Paste  black,  never  dries  up,  large  ti®*—  -75 


•75 

•75 

•75 
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green  coffee. 

Golden  Fancy . . . 

Prime . . . 

"  Choice . •• . 

Santos  Pcaberry,  extra  fancy . 

••  Fancy . 

Maracaibo,  Strictly  Fancy,  Mild. 

“  Choice . 

Washed  Caracas,  Fancy . 

Laguayra,  Fancy 


Per  lb. 

.09*4®  10 

.  ®.o8 

.......  @07  J4 

.09^®'.o9sl 

.  @°9„ 

. 12  ®.  **X 

.  ®.i*54 

. 14  @*4X 

jisrm'/iatra1  Fancy  Old  tioVeriunent. 

Mocha,  Viand  %  bales  genuine,  finest..  ® 

Mocha  Seed,  Santos,  Fancy . —  @ 

Mocha  Seed,  Santo»,  Choice .  ®,IO» 

ROASTRU  UOlfKKB  BULK* 

Rl<„  Extra  Fancy  Golden.- .  2’!*ig 

«  prime .  ©  ro» 

“  . . . . . 

Santos  Peabcrry,  extra  fancy . 

Santos,  Extra  Fancy . 

u  Fancy . — . 

#*  Choice . . . . . . . 

laguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy . 

«  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . . . 

Mocha,  Finest . . . . . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  . . . . 

«  “  **  9 . . . . 

u  ••  11  . . 


-1- 


•  a6 
.30 


Per  lb 
.39 

-*9Y* 

.36 

.34 


.16 


•*3 , 
®-**X 

@t. 

®.I4 

@*4X 

®.>S 

@15  54 

@•*554 

@•2454 

@.*3>4 


Upton's  Package  Cofie*— 

Special. . . . . . . 

Perfection . . . . . . 

Packed  In  30  and  60  pound  case* 

German- American  Coffee  Co. — 

Triunfo,  24  2-lb.  cans . 

“  48  i-lb.  cans . 

Trinidad,  60  or  100  i-lb.  cartoao . 

“G-A"  Blend,  20  3-lb.  cans . - . *♦ 

La  Cruzada,  60  or  soo  i-lb.  carton. . **>» 

Iowa,  60  or  roo  1-  and  a-lb.  carton* . s*/z 

Tumbala,  60  or  soo  s-lb.  cartons  ....... . ,e7i 

Quezal  (after-dinner),  12, 24  or  48  J<-lb. 

per  X  lb . ... . 

Levering  Coffee  Co. — 

Tourist,  40 or  60  s  lb.  tins . . . * . •• 

Tourist,  24  or  30  3  lb.  tins . 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  100  lbs.  to  case . 

E.  L.  C.,  60  lbs.  to  case . 

Golden  Drip,  2  lb.  bags,  10*  lbs.  to  case. 


BLUING— Dry. 

Barlow’S,  small,  2  doz . 

“  large,  1  doz . 

Sawyer's,  No.  1,  6  doz.  . . 

"  No.  3,  3  doz . 

Colburn's,  No.  1,  4  do* . 

“  No.  *,  3  doz . 

“  Mammoth,  3  doz . 

“  Ball  Blue,  1  oz.,  3  doz.. . 

Ball  Blue,  2  oz.,  3  doz . 


Per  Grose. 

.  a. 60 

.  j .  20 

.  z.50 

.  3  35 

.  1.60 

.  2.50 

• .  3.6° 

.  2.65 

. >  5-°° 


•35 


.*754 

.27X 

.20)4 

•  20  54 

■*« , 

■  Hio 

•  *4>4 


Boyer’s  Bengal,  8  oz.,  X  gross.. 
Cream  Indigo,  2  oz.,  X  gross.. 


Golden  Drip,  1  lb.  bags,  roo  lbs.  to  case .  *4% 


.33 

.30 

•x7 


*4 


Pack  In  25  and  50-lb.  cans',' and  25, 50  and  zoo-lb.  bags 

Levering  Coffee  Co. — 

Ventura . . 

Eureka . 

Leader . . . 


Jap . 

Special,  No.  6... 


•  *754 

•  *454 
•*3 
.12 
.II 


.I°54 


Special  Drive 
Extra  Value  Blend... 

Packed  In  50  and  100  lb.  lancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 
Two  per  cent,  discount  on  package  coffee.  Sold 

0nNew'YqoUrk'(?a?d  Price.  loo-lb.  Cases.  60-lb.  Cases 
Ariosa .  *554  JSAs 

B°Flscher  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins, 

Salndo,  lbs . *? 

•*  50-lb.  tins . . 

“  barrels .  , 

Vlv,  lbs . " 

«  30-lb.  tin* . . . . 


. .per  carton 

..per  doz. 


3 . 80 
•95 
5-75 


*•*5 


.70 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller’s  “  Kosyr” 

50  tins  In  box . Per 

is  tins  In  box . . 

a  lb.  tins . 

George  FU  .to’s  Sons — 

Flow’s  Coffee  Essence,  X-gross  Improved 

cans . . . Pc*  Kr08s 

Flow’s  Coffee  Essence,  Xe™5  caDS.  tm 

ends . P«  K*088 

Floto’s  Coffee  Essence,  %-gro»t  cans,  all 

tin . „ . .  8r°?s 

Flow’s  Paickage  Chicory,  65-lb.  cases,  per  lb. 

Floto’s  Vienna  Coffee  Essence,  Manilla, 

X  . . Per  8*°“ 

Hummel’s  ’Essence,  tin  can,  X  Per  *TO“ 

«  “  tin  ends,  “ 

<•  ««  Improved  “ 

Chicory,  Sellg’s.  65’s . ................... 

«  English  Ground,  bags  about  160  lbs. 

“  Francks’,  Stick,  65  lbs . ...... 

“  Muller’soColumbus  Brand,  5  sticks 

to  lb.,  65  lbs  . °454 


*.85 

.0454 


s.25 

*•85 

s.70 

*.*5 

•°5?4 

.0554 

.0654 


BLUING — Liquid.  Per  Gross. 


Cream  Indigo,  4  oz.,  54  gross. 
Cream  Indigo,  8  oz.,  5i  gross . 


3-9° 
3-9® 
7  40 
11.40 


BUTTER. 


Per  lb, 


Tub  Butter : — 

Creamery,  Extra,  60-lb.  tub* . - . . 

«  First,  “  . — — •* 

11  Second,  "  . — - 

••  Third,  “  . 

«  Imitation.  30-60  >b*.. . 

"  5-  and  10-ib.  rolls,  6c-  and  1  co¬ 
lb,  boxes . 

Ladles,  30-60  lbs.,  bakers’  use . - 

Print  Butter 

Star  or  S.  1>.  brands,  1  lb.,  10-50-lb.  bxa, 

B  B.,  E.  D.  brands,  so-30-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  *0- 

50-lb.  boxes . . . — - 

Sheaf  (“400")  ElgH.  »o-5o-lb.  boxe* . 

Sheaf. . .  *8 

Milhen  Farm,  lbs.  and  X  >*>* . . 

Gurnse,  pounds  or  half  pounds... . . 

Belle  Spring . . — - — • 


•3* 
•  3* 
.29 
28-  30 
25-. 27 
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Jelly  Tumble.  _ 

Barrel*,  n  dox . - . ~***« . •••Per  ^°2, 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers— 

Mason's  Caps,  %  gro.,  no  rubbers,  per  gro. 
far  Rubbers — 

Lip,  wide . . . 

Acme,  wide,  x  dox.  cartons . . .per  lo. 

**  medium,  1  dox.  cartons . - 

Reliable,  white  rubber,  wide . - . 

<<  “  medium. . 

Black,  medium. . - . .........perlb. 

(25  lb.  lots  1  cent  per  lb.  1st*.) 


.16X 


1.85 


85 
45 
•  40 
.26 
.26 

•IS 


•3* 
•  *4 


■34 

33 


•3* 
•  3* 
-.30 

■35 

•33 

•3* 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  dox. 

“  Sage . . . — 

“  Thyme..^... ...... ......  “ 

“  Savory . .  " 

"  Special  case  asssortmeat,  t 

doz.  Sweet  Marjoram,  z 
doz.  Sage,  X  d°*-  Tbjrme, 

X  do*.  Savory . per  case 

A.  Colburn’s  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

X-lb.  cartons,  1  doz . per  do*. 

X-ib,  “  “  - . .  " 

X-lb.  "  “  . . . —  ‘ 

X-lb.  screw  cap  bottles,  s  des . per  doz. 

X-lb.  square  can*,  s  dos- . — —  “ 


.*5 
•  «5 
•*5 

•5 


*6 


barrels . . . . . . •••••••• 

Ground  or  pulverized  without  extra  charge. 


AMMUNITION, 

Blasting,  A,  kegs,  2s  lbs . 

Blasting,  B,  kegs.  25  lb* . 

Duck,  kegs,  12  X  'bt . 

Duck,  kegs,  6X  lbi . 

FG,  FFG,  FFFG,  xegs,  *5  lbs . 

FG,  FFG,  FFFG,  kegs,i*X  >bs . 

FG,  FFG,  FFFG,  kegs,6X  lbs . 

Drop  Shot,  1  to  10,  bags,  25  lbs . 

BB.  bags,  25  lbs... 


s.35 

1.50 

4-75 

3.65 

4-75 
3. 65 
1.50 
1.85 


CANDLES. 

P.  ft  G.,  I’l,  30  lb* . — . . 

H  16’s,  ”  - . |. . . . — - 

Paraffine^  4's,  6's,  8’«  cartons,  36-ia.  cases. 

Searchlight  Hotel,  16’*,  3o  lbs_ . . 

Peerless 


Per  lb. 
roJ4 
-*** 


Bright  Light,  “  ”  — 

Werk’s,  8's,  30  lbs . 

“  (6’s.  30  lbs .  . 

Carriage  Candles,  size  6x1  %  ... 
Marin.  Wasnlngwu,  tong  its.. 


.08X 

_ _ <>954 

. - . *°x 

per  hoa  2  5* 

. .  .12 

. -  *3 


-4® 

•75 

*.*5 


:n 


,  ...per  lb. 


•*9 

•*7 


JARS  AND  JAR  HvJBBERS. 

Glaxx  Jars— 

Mason's,  pints . Per  2™*  4 

Mason's,  quarts . . per  gross  4. 

14 _ v.oir  rvoiinnc  . erross  o. 


CANNED  GOODS. 

Pom*  toes — 

Mrs.  Hancock’s  Frying . — . 

Frying,  Good  Luck  Brand. . — 

DuBois’  Frying . 

Jersey  King,  No.  3,  Standard  Jersey  . . 

Blue  Hen  Chickens,  No.  3 . — 

Silver  Lake,  fancy,  Jersey . . . — 

Plantation,  No.  ro,  1  doz. . — . 

Silver  Lake,  No.  10,  1  doz . - . 

Alta,  No.  2 . . . . . - . 

Lima  Beans — 

Tinsley’s,  extra  small. . . 

Silver  Lake . . . . 

Little  Darlings . . . . . 

Acorn . a . - . — 

Early  Autumn . . . - . . 

Boyer's,  No.  3 . — . - . - 

Oxlord,  Maine  packed . . . 

String  Beans— 

Extra  Fancy . — . 

Mikado,  Penna.,  fancy . — 

Codorus,  fancy,  cut.  No.  . . 


Per  D< 


x.xs 

x.m 

•91 

s  .0 
3.8 

3*  . 

.6, 


1.2 
x  c 
*  3 


i  -e  I 
.1 


i.f 

t  .< 


Unbroken 
Eggs  Mean 
Unbroken 
Profits 


We  will  show  you  how  to  deliver 
Eggs  without  breaking  them — this  will 
interest  your  customers  some,  and  it 
should  interest  you  more. 

We  will  show  you  that  a  small 
portion  of  the  money  you  save  by  not 
breaking  Eggs  will  equip  you  with  our 
carriers,  and  that  the  balance  will  repre¬ 
sent  profit. 

We  will  show  you  this  in  figures , 
so  there  will  be  no  more  question  in  your 
minds  about  it  than  there  is  in  ours. 


Star  Egg  Carrier  &  Tray  Mfg.  Co.,  Rochester,  N.  Y.,  U.  S.  A. 


You  Can  Use  Kerosene 
Gas  or  Gasoline 

The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  'attraction  in  your  store. 
Full  particulars  and  price  on  application. 

ATSATiT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


’  ^\/A?ORAlfr'D 


APpu 

:  ! 


What’s  in  a  Name? 


We’ll  tell  you.  We  have  picked 
out  the  name  Apelpi  for  our  Evap- 
rated  Apples,  so  that  every  time  it 
is  thought  of  particular  people  vyill 
think  of  the  finest  fruit  of  this  kind 
ever  put  on  the  market. 

We  have  adopted  the  sentence, 
“The  bottom  as  goodasthe  top,  ”  be¬ 
cause  that  is  unusual  with  evap¬ 
orated  apples, and  we  pride  ourselves 
on  the  fact  that  it  applies  to  ours. 
Put  them  in,  and  your  troubles  in 
this  direction  are  over. 


BOWN  BROTHERS 

Desp&tcU  New  York 


H.  COWAN  &  SON 
Distributers 


28  So.  Front  Stre 
Philadelphia,  Pa 
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Boyer's,  is . 8*54 

Acorn,  . .  *.05 

Acorn.  No.  . . 75 

Safe,  No.  2 . . . 60 

White  Wax  Beam — 

Champion . 65 

Winsom,  N.  Y.,  No.  io,  1  do* .  3  75 

Beans  (Pork  and  Beans — 

B.  &  M.,  No.  3,  plain .  1.35 

B.  &  M.,  No.  3,  tomato  sauce .  1.55 

Campbell's,  No.  2,  plain . 9254 

Campbell’s,  No.  2,  sauce . 92)4 

Oxford,  No.  3 .  1  05 

Narragansett,  No.  3,  tomato  sauce .  1.3754 

Van  Camp’s,  No.  1,  sauce,  4doz . 87% 

Van  Camp’s,  No.  2,  sauce,  2  doz .  1.3 *54 

Moore  &  Brady,  No.  3,  plain . 82% 

Moore  &  Brady,  No.  3,  sauce..... . 8754 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  97J4 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5° 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1 .00 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 7 7 / 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  Sauce — 

3-lb.  cans,  2  doz . per  doz.,  1.80 

i-lb.  cans,  3  doz .  “  1.40 

1 -lb.  cans,  4  doz .  “  90 

1- gal.  cans,  }4  doz .  "  5  00 

Sunnyside  Pork  and  Beans,  plain  or  In  sauce — 

3-lb  cans,  2  doz . per  doz.  .95 

2- lb.  cans,  3  doz. .  “  7° 

1 -lb.  cans,  4  doz .  "  .  45 

1  -gal.  cans,  %  doz .  "  3.00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  1 . 8*54 

Martin  Wagner’s,  No.  2,  2  doz_ . 7254 

Van  Camp’s,  No.  2,  2  doz . per  doz.  .82% 

Com— 

Koralet .  >-75 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg...  .  9254 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . 8254 

Shoe  Peg,  Susquehanna . . . £2)4 

Shoe  Peg,  Osborn’s . . . 72% 

Mark,  crushed . . 

Rex,  No.  a,  Fancy  Whole  Grain . 6754 

Vanity,  No.  a.  Whole  Grain . 65 

Royal  Exchange,  Whole  Grain . 62  J4 


-i©~ 

Peas — 

Tres  Fins,  ioo  cans .  14.00 

French,  very  fine,  100  cans .  *3 ’5° 

French,  fine,  xoo  cans .  xa.co 

French,  medium,  100  cans .  xo  75 

Boyer's,  Midgets .  1.85 

Boyer’t,  Extra  Sifted .  x  •  5° 

Boyer's,  Sifted .  x . 35 

Boyer’s,  Early  June .  1 .  ao 

Parrot  Junes .  x.xo 

Jumbo  June  . .  1.15 

B.  F.  F.  Tunes . 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No.  a . 57% 

Beets — 

Red  Jacket,  No.  3,  small .  x.35 

Silver  Lake,  fancy,  No.  3 .  x  .oo 

Chatauqua,  No.  3 . 95 

Succotash— Belle  Rose,  fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy .  x  05 

Poland,  extra  fancy  Maine  . . 92% 

Spinach — 

Champion,  No.  3 .  1>17% 

Shawnee,  No.  3 . . .  x.  27^ 

Farren's,  No.  3 .  x.20 

Farren's,  No.  10 . .  3-9° 

Sweet  Potatoes — 

Victory,  No.  3,  a  dox .  x.xo 

Pumpkin — 

Silver  Lake,  No.  3 . 9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 42# 

Silver  Lake,  No.  10,  1  doz .  a  35 

Asparagus — 

Extra  mammoth,  No.  .  4*5® 

Superior,  large,  No.  .  4*xo 

Staple,  medium,  No.  a# .  3*95 

Swan,  medium,  No.  2% .  3. 85 

Del  Monte  Tips,  No.  1% .  3-75 

Extra  Tips,  No.  1% .  3  7° 

El  Dorado  Tips,  No.  .  3*6° 

El  Rio,  medium,  No.  2 2  doz .  3.75 


CALIFORNIA  CANNED  FRUIT. 
Apricot*-—  Per  do*. 

Extra  Quality .  2.75 

Extra  standard .  2.65 

Standard . . .  2.25 

Pears — 

Bartlett,  extra  quality,  2%s .  a  75 

Bartlett,  extra  standard,  2 .  .  2 . 60 

Bartlett,  standard,  *%s, .  2.40 

Cherries — 

Extra  quality,  .  3.4° 

Extra  standard,  2^s .  3.3° 

Standard,  2 % .  3.00 

Peaches — 

Goddess,  No.  2 %,  ex.  stand’d  lemon  cling..  2.65 
Tioga,  No.  2I4,  ex.  standard  lemon  cling...  2.60 
Wild  Rose,  No.  2%,  ex.  stand’d  lemon  cling  2.47# 
Valley,  No.  2%,  standard  lemon  cling .  2  30 
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Thistle,  No.  2 54,  standard  lemon  cling .  2.2754 

Agate,  No.  254,  standard  lemon  cling .  2.2254 

Lake  View,  No.  2)4,  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz .  1.60 

Columbus,  No.  a}4,  pie  peeled  yellow  free...  1.8754 
Columbus,  No.  2 54 ,  pie  peeled  lemon  cling.,  z  .92 
Plums — 

Extra  standard  egg .  1.75 

Extra  standard  green  gage . . . . .  1 . 75 

Staadard  egg . . . . . .  1.65 

Standard  gage . . .  1 .  *5 


DOMB8TIC  CANNED  FRUIT. 

Apples— 

Wayne  Co.,  No.  10, 1  doz . . .  3.40 

Keystone,  No.  3,  2  doz .  x.io 

Blackberries — 

Farren's,  extra  presented.  No.  a . ; .  1.30 

Silver  Lake,  syrup,  No  2 .  x.20 

Nigger  Head,  No.  » . .  1.07J4 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  as .  x.zo 

Blueberries — 

Leggies,  No.  t .  1.50 

Loggies,  No.  10 .  6.25 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2 .  1 .85 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.9754 

Maryland  Leader,  white .  1.9254 

P.  &  B.  yellow,  No.  3 .  1.87J4 

Gypsum,  No.  3,  pie .  1.50 

Pears — 

Silver  Lake,  No.  3 .  1.40 

Fowling  Creek,  good,  No.  3 .  1.32 

Ayres  Good,  No.  3 .  i.zo 

Raspberries — 

Red  Farmside,  extra,  preserved.  No.  2 .  2.50 

Pride  of  Rochester,  fancy,  preserved.  No.  2  1.90 
Rhubarb — 

Ayres,  No.  10,  1  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  1.40 

Jumbo,  No.  1,  4  doz .  1.50 

Silver  Lake,  No.  2 .  1 .90 

Defence,  No.  2 .  2.10 

Pineapple — 

Phonograph,  sliced,  No.  2 .  s.95 

Acorn,  grated,  No.  2 .  2  00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.83 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  1.65 

Orange  Grove,  E.  &  C.,  No.  2 .  1.50 

Singapore  Chunks,  No.  z54.  4  d<>z .  z.io 

Wallace,  E.  &  C.,  sliced.  No.  2 .  1.35 

Singapore,  cubes,  No.  >54,  4  doz .  1.10 

Wagner’s,  No.  1,  cocktail,  2  doz .  1  00 

P.  &  B.,  grated.  No.  3 .  1.00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes.  No.  1,  4  doz . 85 
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The  Paul  Taylor  Brown  Co’s 

Slugaoore Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb-,  cubes . 7554 

7/i  lb.,  sliced . 7754 

“  iJ4  lb.,  cubes .  1.0254 

“  i54  lb.,  chunks .  1.1054 

“  i54  lb.,  spiral  sliced .  1.15 

“  zJ4  lb.,  smooth  sliced .  1.2254 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINO  AND  OYSTERS. 

Crabs —  Per  dot 

Devilled,  No.  z,  4  doz . — .  s.20 

Devilled,  No.  a,  1  des .  3.25 

Clams — 

Gold  Label,  No.  z,  4  doz . . .  z  .1254 

Star,  No.  1,  4  dor.. . . .  1 .05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4 doz .  4.20 

B.  8c  M.,  No.  54,  flat,  4  doz .  2.35 

B.  &  M.,  No.  1,  tall,  2  doz .  4.13 

B.  &  M.,  No.  54,  flat,  4  doz .  2.90 

Star  brand,  No.  54>  fl*t,  4  doz .  1.35 

Star  brand,  No.  1,  tall,  4  doz .  3.83 

Star  brand,  No.  1,  flat,  4  doz . . .  4.73 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  1, 

2  doz .  1.20 

Peerless  Brand  (Barataria),  Dew  pickled, 

No.  1,  2  doz .  1.13 

Cotton  Bale,  pickled.  No.  z,  a  doz .  z.i25< 

Mackerel — 

Pickert’s,  soused.  No.  a,  *  doz .  2.50 

Pickert’s,  soused,  No.  3,  2  doi .  3.13 

Underwood,  soused,  No.  z,  4  dot.. .  1.52 

Underwood,  soused,  No.  o,  e  do*. .  s.45 

Underwood,  soused,  No.  3,  e  dot . 3.10 

Oysters — 

Boyer’s,  No.  1,  2  dox . 95 

Boyer's,  No.  s,  2  dos . . —  z.*254 

M.  &  B.,  No.  1,  a  doz . 9254 

Stewart’*,  No.  2,  2  doz_- .  x.75 

Stewart’s,  No.  1,  2  doz . 8754 

Victory,  No.  z,  2  doz . . .  90 

Kippered  Herring — 

Maconache’s,  2  doz.,  plain .  1-4754 

Gold  Label,  No.  1,  spiced,  4  doz . 83 

Salmon — 

Gibraiter,  Sockeye,  No.  1,  tall .  1 .90 

Glbralter,  Sockeye,  No.  54,  flat .  1  -25 

Hapgood’s,  No.  1,  tall,  4  doz .  1 .90 

Hapgood’s,  1  lb.,  flat,  key* .  a. 25 

Porter’*  Best  extra  fancy,  Sockeye,  No.  z, 

tall,  4  doz . ...  J. 70 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY'S  SONS, NewYork 


- AS  ARE 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


Billers  BEST  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Honcshoe,  No.  . .  *-45 

White  Bear,  red,  No.  s,  tall . >.3] 

White  Raven,  %» . 95 

Plata. 

Chancerelte,  J4s,  key .  »5-oo 

La  Champagne,  J^s,  key .  17.00 

Billet,  imall  .  >4.00 

Tricolore,  .  9' 00 


SARDINES—  Beaeleaa. 

La  Champagne,  tf'a,  key . - . 

Cadeeu,  M't,  key . « . 

Imported— 

French, 

J(i,  Martel* . 

ki.  M  art  til . . . . 

Morel,  boneleae . _ . 

Vi,  Aurora,  imoked . . . 

Mustard — 

V  s,  Irma,  x<o  cam . — . . . . 

)  t,  Eureka,  key,  100  can* . 

I  s,  Luncheon,  zoo  cans . - . 

«*,  Fox,  100  cans . 

jj  (,  Underwood's,  jo  cans. . . . 

tj  s,  Irma,  so  oaas. . . . — . . . 

Ms,  Harbor,  4!  cans,  wrapped . — . ... 

I  s,  Continental,  key,  48  cans . — . 

f  s,  BtaDChvllle,  jo  cam. . 

OB— 

Vs,  Irma,  ree  cans . 

2s,  Continental,  key,  100  oaas . 

OoTd  Label,  tfs,  ell,  100  can*. . 

“  Ws,  mayonnaise  dressing,  100  cans 

..  -  "  - 


25.00 


$o  cans 


Skipper  Sardines — 

Quarters,  Olive  Oil,  key,  100  tins . 

Halves,  Olive  Oil,  key,  50  tins . 

Quarters,  Tomato  Sauce,  key,  100  tins.. 
Halves,  Tomato  Sauce,  key,  50  tins . 


9-75 
*3-  25 
17.50 
t.oo 

3.40 

3*5 

3-4° 

3-9S 

3-45 

3-40 

s.50 

s.30 

3-*5 
3.40 
‘  40 
6' 40 
430 
Per  ca»e 
12.00 
12.00 
,  13.00 
.  13.00 


CANNED  MEATB. 

Caraed  Beef.  Per  dec. 

Armour's  Yerlbest,  with  key,  No.  1,  s  des .  1 .35 

"  “  with  key,  No.  s,  1  dos .  *.35 

Fairbanks,  with  key,  No.  1,  2  dos .  1.33 

“  with  key,  No.  2,  1  dot .  s.  2s 

"  with  key.  No.  6, 1  dos .  i.90 

”  with  key.  No. >4,  dos.,  per  case  8.13 

Jbby’a,  with  key,  No.  1,  s  dos . .  1.3S 

'*  with  key,  No.  s,  1  dos .  2.3s 

Chipped  Beef. 

No.  1,  s  dos . . .  a. 00 

No.  H,  *  doi .  1.15 

Glass,  No.  X,  s  dos .  1.3a 

Glass,  No.  1,  s  dot.. .  s.<o 

Beechnut  Sliced  Beef,  No.  r ,  glass  jars,  per  dos.  2 . 77X 
Beechnut  Sliced  Beet,  No.  glass  jars, per  dot.  1.70 
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Acma  Sliced  Smoked  Beet.  Per  dot. 

Large  tins,  a  dot . . .  a. 60 

Medium  tins,  4  dot. . . . .  r.6o 

Medium  tins,  1  doc... . . . —  1.55 

Small  tins,  4  dot . . . .  100 

Large  glass  jars,  1  dos. . „ . . .  s.85 

Special  jars,  1  dor . . . . . .  a. 60 

Junior  jars,  a  dot .  t.6o 

Sliced  Bacon. 

Beechnut  Bacon,  No.  1,  glass  jars .  s.50 

Beechnut  Bacon,  No.  X,  glass  jars .  1.55 

Acme,  large  glass,  1  dor.. .  a. 75 

Acme,  junior  glass,  2  dos .  1. 60 

Roast  Beat. 

Fairbanks,  No.  I,  1  dos . „ .  1.35 

Fairhank’s,  No.  s,  1  dor. . . . .  a. 25 

Armour's,  No.  s,  2  dos . . . . .  1.32^ 

Armour's,  No.  2,  1  dos .  a. 35 

Libby's,  No.  1,  2  dos . „ . „ .  1.3s 

Libby's.  No.  a,  1  dor .  2.3s 

Kingan's,  No.  1,  2  dor . . . . .  1 .23 

Kingaa’s,  No.  a,  1  dor . „ .  1 .20 


Lnnch  Toagaa. 

Falrbenk'r,  No.  1,  r  doc . . . 

Libby’s,  No.  1,  s  dor . _. . — .... 

Armour's,  No.  1,  s  dor.. . . 

Whale  Oa  Tangae. 

Fabbank'r  No.  a,  1  doa.. . . . . 

Libby’s,  No.  a#,  1  doa.. . . . 


a. so 

•  9® 
s.70 


-  7.0a 

.  10.00 


Pattad  Ham  ar  0z  Tongme, 

Armour’s  V rrfbest ,  No.  V,  4  dor..„_ 
Armour's  Vsrlbest,  No.  k,  a  doa..—. 
Libby’s,  No.  X,  4  dos. 


45  , 
-  -77  'A 

44 

.80 


Libby's,  No.  V,  4  Bos. . . . . 

R.  &  R.,  No.  4  dot .  1. is 

R.  &  R.,  No.  a  dor .  1.9s 

Pattad  Chicken  nr  Tnrkay. 

Armoar's — 

No.  V,  4  dos . 87H 

No.  )(,  1  dos .  1.4s 

Libby's— 

No.  H,  4  dos . 85 

No.  hi,  2  dor .  1.50 

R.  &  R.,  No.  ylt  4doz .  1.75 

Boned  Meats. 

Curtice  Brothers,  *’  Bine  Label”—  Per  Dos. 

Chicken,  No.  J< . *.85 

“  “  t .  5.00 

Turkey,  “  % .  t.ls 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  ij4._ .  9.00 

Whole  Ham,  No.  *J< .  13.50 
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Devllled  Meats. 

Curtice  Brothers,  "  Blue  Label”— 

No.  50a.  No.  1001. 
Per  Dos.  Per  Dos. 

. —  1.50  s.30 

Tongue.. . . . . ....  1.50  s.50 

Chicken . . . .  a.  so  3.13 

Turkey . . .  a.ie  3. 05 


Patted  Meats. 

Curtice  Brothers,  ”  Blae  Label”— 
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CANDIES  AND  CONFECTIONERY. 


..30-lb.  prill 


...iS-lb.  boa 


No.  tf  Tin. 
Per Doi. 

No.  X  Tin 
Per  Doi. 

Ham . ...... 

. —  *  *25 

*  *5 

Tongue  . . 

Chicken . 

. — .  1. 35 

. —  i*9S 

*  as 
3.00 

Turkey . 

— .  1  95 

3.00 

Snips. 

Snider’s  Tomato  Soup— 

3  lb.  caas,  a  dor........  ...... 

a  lb.  caas,  a  des . . . 

1  lb.  caas,  4  dot . . . . . . 

Gallons  caas,  \  dot . . 

Schlmmel's,  assorted.  1  lb.,  4  doa . . 

Campbell’s  Assort  ,  No.  1,  4  dor . . . 

Campbell’s  Special  Assort.,  4  dos . 

Schimmel’s  Assort.,  No.  t,  4  dor . 

Curtice  Brother*,  “  Blue  Label  ”— 

Quarts.  Pints. 
Per  Dos.  Per  Dos. 

Consomme . . .  3.13  1.75 

Boullon . _. .  3.15  1.75 

Beet . . . 3.15  1.75 

Julienne.. . _ .  3.15  1.75 

Printanier  •  eeeeoeeeeeeeereee  3. *5  a. 75 

Vegetable .  3.15  1.73 

Tomato  •eeeeeeeeeeneeeeeeeeo  3*5  a- 75 

Ox  TalL. .  3.13  1.7s 

Mock  Turtle .  3.15  1.75 

Tapioca  Crocy . .  3.15  1.75 

Fee . — . . 3*5  *-7S 

Mutton  Broth .  3.15  1.75 

Clam  Chowder™ . .  3.15  1.75 

”  Broth. . .  3. 15  1.75 

Chicken  Gumbo .......  3.15  1.75 

Mulligatawny .  3.15  1.75 

Chicken .  3.15  1.75 

”  Broth .  3.15  1.75 

Green  Turtle .  6.50  3.50 

Terrapin .  7.35  3.75 


per  dos. 
*•33 
1  35 
•9* 
J.00 
•  «3 
.*5 
•87K 
•85 


K-Pints. 

Per  Dos. 
r. as 
i.as 
*.*S 
*■•5 
1.15 
*.*5 
r.»S 
1.1$ 
i.as 
I.as 
i.as 
1.15 
i.as 
*•*5 
1. *5 
1  *5 
1. *5 

1.25 

1.00 

a. as 


Croft  &  Allen  Co.— 

Extra  Mixtures. . . . 

Cream  Jelly  Mixtures. . 

Klcroften  Mixtures.. . . 

Nobby  Mixture* . . 

Cadefla  Mixtures . . 

Fine  French  Mixtures . 

French  .Creams. . . 

American  Mixtures. . 

Variety  Cut  Drop* — 

Darling  Mints . . . . 

Golden  Drip  Bar . ......... 

Sour  Balia . . . ...30-Ib.  pails 

Panes  Us  Cream  Chocolate  .....  “ 

I  X  L  Assorted  Chocolate . .  “ 

King  B  Assorted  Chooola*B„ .  “ 

No.  i  Fine  Assorted  Chocolate...  “ 

Nonpar! ei  Drops . . . — .  ” 

Chocolate  Covered  Caramstt .  “ 

Dairy  Chocolate  Chip* . ...ss-Ib.  palls 

Chocolate  Mints . . . jo-lb.  palls 

Honey  B  Comb . . . 11-lb.  palls 

Cream  Cocoanot  Balls . a84b.  pails 

Cream  Peppermint  ................  ylb.  palls 

<f  Wlril  ,  m,  r  ■  n  <* 

TT  UUcrfrBCQ..  . . . 

Wellington  Caramels  . . afTb.  palls 

Froaen  Milk  “  jo-lb.  pall* 

Soft  Jelly  Gum  Drops., 

Sn  - 

ax.. . . . 

Loxengert . 

Assorted  “  L _  “ 

Conversation  ”  _ . sS-lb.  palls 

C.tA  Crown  Stick _ _ 30 -ft>.  palls 

Ban  cells  Chocolate,  i-Jb.  boxes,  jo-lb.  cases 

Rock  Candy,  assorted  . . 10-lb  boast 

Penny  goods . . . —re  boxes  In  case 


Par  lb. 
.08 

09% 

.is 

•*3* 

•  o»K 
.08  S 
.osx 

•  08* 

.19 

.o8M 

•  **K 

.13 

HZ 

•*3 

•  is 

•  ioX 

•°9* 

.09% 

•  o* 

•  to 

•  •7  K 

•  is 

•  08 

09X 

3s 

•i*j< 

.09H 
4. so 


CATSUP,  Per  Dos. 

Beef  Steak  Catsup,  Medium . .  2.00 

Campbell’s,  No.  8,  t  doz . — . 

Campbell’s.  No.  8,  Tobasco- . 87X 

P.  P.  Co  ,  Spiced,  No.  32,  5  dor . —  1.35 

Home  Made,  No.  8,  4  doz . . . 65 

Waldorf,  medium,  12  or.,  icrew  top,  *  doa . 30 

Snider’s  Catsup  : — 

Pints,  2  dos . . . . .  s.xo 

K-plnts,  t  dos . . . . . .  i  .30 

Quart*,  >  dos. . . .  3.23 

Gallons,  6  jugs  In  crate...... . per  jug  .85 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  » 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 
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I  Wish 
I  Had  Some  Real 
Gelatine” 


Every  day  some  woman  in  your  town  bemoans  the  disap¬ 
pearance  of  old-style  gelatine — the  clean,  delicious,  melting 
kind,  flavored  with  lemon,  that  we  learned  to  like  on  our 
mother’s  table. 

Old-style  gelatine  has  not  disappeared,  though  at  times 
■  it  has  seemed  to  be  snowed  under  by  the  flavorless  imitations 
that  hide  their  worthlessness  behind  bright  colors. 

Chalmers’  Gelatine  is  old-fashioned  gelatine — nothing 
in  it  but  purest  calves’  stock  and  spring  water.  Your  cus¬ 
tomers  want  it. 


James  Chalmers’  Sons 

Williamsville,  N.  Y. 
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KETCHUP. 

Curtice’*  “Blue  Label"  Tomato  Ketchup:— Per  Care 


Small,  *5  bottles  In  case .  3.00 

Medium,  25  bottles  In  case .  4  ■  75 

Large,  12  bottles  In  case . . .  3-75 


Wilbur’s  Cocoa — 

Breakfast,  ^-lb.  tins,  6-lb.  boxes . per  lb.  .3514 

“  X-lb.  tins,  6-lb.  boxes . per  lb.  .33X 

Wilbur’s  Chocolate — 

Premium,  X»,  is-lb . . . per  lb.  .33 

Sweet  Clover,  J4*>  6-lb . per  box.  1.60 


CHOCOLATE  AND  COCOA. 

Walter  Baker  SCO’s:—  Per  lb, 

Premium,  xs  to  *5  lbs . . . — — * . 35 

Caracas,  sweet,  6  lbs  •30 

German,  sweet,  ia  lbs  •*****•*«•*••••* ********* *••*••  •25 
Auto,  sweet,  6  lbs.  „••*„•«... .........  ..mm...  .«»..«  .3® 

Cocoa,  X'lb.  cans,  is  lbs.  In  box . 36 

Cocoa,  x-lb.  tins,  6  lbs . . 36 

W.  H.  Bakers:— 

Best  Cocoa,  X'lb.  . . P«  lb.  •  32 

"  )-lb,  “  . . .... .  “  .33 

Premium  Chocolate,  36s,  is  lbs . 33 

“  X*.  is  lbs . 34 

Best  Sweet  Chocolate,  1  5s,  6  lbs . 22 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 22 


Hershey's— 

Milk,  Hs,  61b . per  box  1.55 

. 4* 

lb.  tins, 
per  tin,  .72 

««  “  6-lb.  boxes,  X'“>-  tins, 

per  tin,  .3754 

“  11  6-lb.  boxes,  34-lb.  tins, 

per  tin,  .  19 


Cocoa,  Kpp’s,  X-lb.  tins,  7  lbs . 

“  Van  Houten’s,  6-lb.  boxes,  1- 


“  Huyler’s,  X*>  8  lb . . . 43 

"  “  X*.  61b . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  dor. 

V -lb.  round  cans . 19  2.27 

2-lb.  “  . 3o  360 

i-lb.  "  . 59  7- 08 

1  X'Oi.  "  jo  cans  In  case  .07 

Per  lb. 


5-lb. 


2-75  -55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 


in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweat  Vanilla,  4  to  lb . . . 28 

"  8  to  lb . . . 28 

Plain  Cooking  Chocolate,  X-*b-  cakes . 3® 


Blooker's  Cocoa  Powder — 

X-lb.  tins,  2  dor.  In  box . per  doz.  1.88 

X-lb.  tins,  2  doz.  in  box. .  “  3.5® 

i-lb.  tins,  1  doz.  in  box .  "  6.50 

5-lb.  tins,  1  doz.  In  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  Xs..> . 3® 

Cocoa,  labeled,  is. . 38 

Premium  Chocolate,  Xs . 28 


Premium  Chocolate,  X * . — . . 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

in  case,  34-lb.  packages . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  X-lb-  packages . 36 

Premium  Chocolate,  xa-lb.  boxes,  6  boxes 

In  case,  X~lb-  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X'lb-  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X'lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X'lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 


Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  X'lb- 

tins . 39 


Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X'lb. 

tins . 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  X'lb. 

tins . 

Cocoa,  is-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

$-lb.  tins . 

Diamond  Chocolate,  sweet,  X'lb-  pkgs. 

6-lb.  boxes,  12  boxes  in  case . per  lb. 

12"  “  6  “  “  .  “ 

"Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 


6-lb.  bxs.,iabxs.lncase,X  lb.  tins 
X-lb. tins,  6-lb.  bxs.,  is  bxs.  case  *' 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X'lb-  jars,  6-  and  i*-lb. 

boxes . 

Croft's  Cocoa,  |s,  2  doz.  In  box . 

"  “  X».  ®lb-  “  . 

“  “  X*.  ®  lb.  "  . 

“  “  j  lb.,  6  cans  In  box . 

“  Swiss  Milk  Chocolate,  48  5-c.  cokes.. 
"  Premium,  X»>  *•  lb.  “ 

"  “  X*.  12  lb.  “  ... 


•  38 

•  38 

•  4° 

.4* 

•27 

-27 

•33 

34 

•  33 

1  -75 


.40 

1.85 

•  33 
•32 

•  3° 
1.50 

•  3* 
.3° 


Milk  Chocolate — 

40  3-ccnt  cakes  in  box,  24  to  halt  case . lo 

40  “  “  48  to  case . MM.  .to 

24  5-cent  oakes  in  box,  24  to  half  case . 7I 

24  “  "  48  to  ease . jt 


CONDENSED  MILK. 

Eagle,  4  do* . 

Eagle,  2  doz . 

Challenge,  4  dos . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . . . 

Red  Cross . 

Peninsular . 

Leader . „.. . 

Banner,  4  doz . 

Star,  4  doz . . 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  60 

Peerless,  5c.  size,  4  doz .  2  10 

Yacht,  family .  3  50 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  a  doz . 

Silver  Cow,  5c.  size.. . 6  doz.  2.90 

Pet,  10-c.  size,  4  doz . per  case  3. 45 

Pet,  5-c.  size,  6  dot . per  case 

Van  Camps,  6  doz.,  small .  2  90 

Van  Camps,  4  doz.,  family .  3.45 

Van  Camps,  4  doz.,  large .  4.00 


6.25 

3- t5 
4.20 

4- 3° 
4.80 

60 

90 

45 

9° 

5® 

5* 

3® 

4.50 

4.6* 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

Cd-lb.  decorated  cans,  12-lb.  boxes . per  lb.  ,30 

£J-lb.  “  “  24 -lb.  “  “  .29 

Special  10-c.  packages,  30  to  box....pcr  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  H'lb.  tins,  6-lb.  boxes . 36% 

“  j^-lb.  “  is-lb.  “  . 3® 

Bedford  Cocoa — 

Labeled  %-lb.  cans,  6-lb.  boxes . 29% 

“  >Z-lb.  “  12-lb.  “  . 29 

"  i-lb.  «  6-lb.  “  . ....  .31% 

“  i-lb.  «  12-lb.  “  . 31 

Vanilla  Sweat  Chocolate — 

Blue  Ribbon,  6-lb.  boxes . *6% 

“  Xs,  12-lb.  "  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C..72  “  . ....  “  »-4° 

Premium  Chocolate — 

X-lb.  cakes,  is-lb.  boxes . 27X 

X-lb.  “  24-lb.  “  . 27 


HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe 


Hires  Con¬ 
densed  Milk 


Queen .  4.60 

Blue  Ribbon .  4.35 

Premium .  4.35 

Silver .  4.75 


(Each  of  above  brands 
4  doz.  in  case.) 


dold  Cream 

Packed  in  cases  of  Forty- 
eight  ao  oz.  cans. 

Leaa  than  five 
cases.. .  4.25 


Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4*10 


Four  “Veribest”  Products  That 
Bring  Very  Best  Results 


The  richest,  tastiest  Vienna 
Style  Sausage  packed. 

The  Government  inspec¬ 
tion  mark  guarantees  the 
purity  and  the  cleanliness. 
Our  name  backs  the  state¬ 
ment  that  this  sausage  is 
made  only  of  honest  and  the 
highest  grade  materials. 


Veribest  Ham  Loaf  is  our 
finest  hams  reduced  to  a 
convenient  form. 

We  spice  it  and  treat  it 
until  it  is  the  tasty  essence 
of  tender,  young  ham,  pure 
and  clean  and  appetizing  to 
the  last  degree. 

Packed  under  Government 
inspection. 


Veribest  Corned  Beef  Hash 

is  not  a  hodge  podge  of  meat 
ends  thrown  together  by  a 
workman — it  is  a  delicious 
dish  compounded  by  a  chef 
and  prepared  in  the  cleanest 
kitchen  in  the  world. 

No  cleaner  and  no  richer 
corned  beef  hash  is  made  in 
any  kitchen  in  this  country. 


Veribest  OxTongue  is  packed 
only  from  clean,  smooth  se¬ 
lected  tongues.  There’s  a 
Vast  difference  in  ox  tongue, 
some  of  it  is  so  gnarly  and 
grisly  that  it  is  an  offence 
to  offer  it  for  human  con¬ 
sumption. 

We  send  ours  under  a  Veri- 
best  label,  with  every  confi¬ 
dence  that  it  will  protect  our 
reputation  in  exactly  the  way 
we  would  have  it. 


ARMOUR  COMPANY 

OT  To 
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COCOANUT.  Per  lb. 

Schepp'i  Shredded,  «-lb.  pkg*.,  15  lb*,  to  case  .13% 

«<  “  jjlb* . 

Dunham's,  5-cent  package . *? 

K» . 

*•  SsaodM:* . . 

Franklin  Baker  Co’* — 

Brazil,  70  W-lb.  package* .  2.50 

“  35  2-lb.  “  a  5» 

“  38  ii-lb.  and  16  J4-lb.  packages .  2.50 

Brazil,  18  r-lb.  package* .  a  .5° 

“  Shred,  in  pah*,  ao  lb* . »* 

“  “  In  boxes,  a$  lbs . >o}4 

*«  “  In  barrels,  iao  lb* . 10 

Table  Talk,  Thread,  in  palls . « 

“  “  Inboxes . 1  °?4 

•*  “  in  barrels,  140  lbs . «o 

Bakers',  Macaroon,  barrels,  140  lbs . *°54 

“  Slice,  “  iso  lbs . xoH 

<  Strip,  “  reo  lbs . 10X 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:-  Bbls.  Bxs. 

Butter  Crackers . 08  .08% 

Oyster  "  . * . 08  .0834 

Wine  Scroll. ...» . . . 10  -10% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  00  lots  of  2  barrels  and  upwards. 

J.  S.  Ivins’  Son:—  Bbls.  Bxs. 

Assorted  Jumble* . 07J4  .08 

Brown  Edge  Water .  <10 

Butter  Thin .  >2 

Clover  Mixed . .. .  -  °® 

Cocoanut  Ripple . - .  •  10 

Cocanut  Taffey  Bar  .  - 12 

Cookie  Mixed . °8)4  .09 

Crystal  Bar .  -°9 

Fig  Bars . -to 

Frosted  Spiced  Wafer .  -°9 

Fruit  Cookie* . o8)4  09 

Fruit  Gem .  -°8 

Grandma  Cookies . — ...  .°8%  .09 

Honey  Jnmbles,  XX . 09%  -to 

Honey  Brook  Crisp .  -°9 

Iced  Charter  Oak . -  -°9 


88- 


■c8>4 

.o6)4 

•°7H 

•°75< 


Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 09% 

Iced  Vedette  Wafer . . . 07*4 

Lemon  Bar . 08  )4 

Man- in -the- Moon . 

Milk  Lunch . . . 07 

Orange  Cookies . 07K 

Quaker  City  Mixed . 07% 

Salted  Strips . 

Si  ltincs . 

Soda  Biscuit  XXX . 

Spiced  Walors.. . ~ 

Sunshine  Cookies . 

Vanilla  Wafers  XXX . 

Water  Crackers  Star . 06J4 

Package  Goods — 

Animals . 5° 

Butter  Thin .  >°° 

Gingerettes .  >-°5 

Gold  Medal  Soda  (small) . 5o 

“  “  (large)  . . 

Graham  Wafers .  1  co 

Ivinettes .  *  00 

Milk  Lunch .  t-c° 

Our  Ginger  Snaps . 5 5 

Pink  Tea .  1  00 

Sugar  Snaps . 5° 

Saltona  Biscuit .  1  °5 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 

York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


.08 

.to 
.08 
.09 
.08 
•  0754 

.08 
■c8 
■°J 
.12 
.07 
.08 
.08 
.18 
.07 

Per  doz. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1.15 
<•  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
‘i  “  with  Horse-radish. p.  dz.  1.75 
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Woln  Sent,  In  bbls . per  gal. 

“  r  gallon  stone  jars  . per  jar  .75 

“  (gallon  kegs . „ . per  keg  2.50 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  In  15  gallon  kegs. .per  gal. 

«  •  in  10  " 

“  “  In  5  “  “  .25-40 

“  “  in  a  gallon  palls. ..per  pall  .75 

•1  “  In  1  “  “  .40 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

“  Sifting  top,  2  doz.  In  case.. ...per  doz.  .46 

"  with  Horse-radish,  a  doz.  In  case, 

nor  doz . . . « . . . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

— loaf, 


.26 

.26)4 

.22 

■  34 
•3* 

9°, 

.26 

3-25 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  In  caae..per  lb.,  .32)4  " 

Parmesan,  loaves  about  30  lb* . loaf,  .27,  cut 

Edam  Cheese,  ra  in  case... case,  10.50,  single, 

In  tin . per  lb. 

“  i-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . .  >.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . . . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

Sitrdoz .  >  75 

1  ulrer  Hand  Qieese,  100  In  box . . .  2.25 

Edelweiss, Romatour  and  Bier- Kase... per  doz.  4 .00 

American  Swiss,  No.  > . loai  .16  cut  .19 

“  “  Square  loaves.  No.  >,  about 

25  lbs.  each . per  lb.  .>6 

Llmburger  Cheese,  No.  > . box,  >8  ;  %  box, 

18;  less . . .  ->9 

Muenster  Cheese . . . . . per  lb.  .  >8 

Brick  Cheese,  No.  > . .. . . .  “  .16 

English  Dairy  Cheese .  “  .>754 

Pineapple  (Picnic  size),  6  In  box... . per  box  3  ® 

“  (Gem  size),  6  In  box .  “  *  25 

Royal  Luncheon  Cheese —  2.25 

Dinner  else,  >  doz.  In  case . per  doz.  4  50 

Lunch  size,  2  doz.  in  case .  “  2.40 

Picnic  size,  2  doz.  In  case .  “  >-35 

Trial  size .  “  >.°o 

MacLaren  Imperial  Cheese,  Club  slze.per  doz.  > .  00 
“  “  “  No.  >  size  “  a. 40 

“  Roquefort  “  large  size  “  *.95 

"  “  “  small  size  “  >.45 

Fromage  de  Brie,  M.  C.  C.,  >  In  box. ..per  box  >.55 
“  d'lsigny,  “  6  In  box...  "  >.55 

Wm.  Tell  brand,  >2  In  box .  “  >.25 

Neufohatel  (Cow  brand),  23  In  box . per  box  >  .05 

Star  Cream,  or  Phlla.,  za  •'  ....  11  2.20 

MlniatureCream.orPhlla.ta  “  ....  “  >.xo 

Hand  Cheese,  8  doz .  “  >.35 

“  4  “  . .  “  .70 

“  4  “  Thuringer . .  “  .85 
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Farmer  Hand  Cheese,  4  doz.  In  box...  per  box  1.45 

Scbutzcn  Cheese,  12  In  box  .  “  >  25 

American  Mountain  Cheese  (Alpen  Kase),  50 
1 -lb.  packages . ~ . ..per  lb.  .18 

IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstei,  16  In  tin . per  doz.  4.75 

"  8  “  . ...  "  a. 75 

Carlsbad  Speck  (Imported  Bacon) ....  “  .32 

Imported  Cervelat  Sausage  (RoliT s) . per  lb.  .  48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Patede  fois  Gras,  small  size . per  doz.  3.00 

American  Holstelner..bv  bbl.  12  less,  per  lb.  .>4 

'*  Landjager,  snort . . . per  lb.  .24 

“  “  long . .  " 

“  Mortadella,  Dry . - . per  lb.  .25 

“  Knackwurst,  25  In  box,  per  box, 

J4.75 . per  doz.  *  40 

“  Cervelat  (E),  502nd  toe-lb.  boxes, 

.i8j4;less . . . .  .20 

“  Cervelat,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .17)4  ;  less- . 19 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .>5;  less . >7 

"  Cervelat,  Tip  Top,  50  and  soo-lb. 

boxes,  .12;  less . >4 

Cervelat,  E.  Gothaer,  50  and  100-lb. 

boxes,  .21)4:  lea* . .23 

“  Salami  (E),  50  and  100-lb.  boxes, 

.19  ;  less . so 

“  Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .17*4 ;  less . . . 19 

"  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .16;  less . . . >7 

“  Tongue  Sausage . per  lb.  .18 

“  Smoked  Braunschwelgcr  Liver  Sau¬ 
sage . . . per  lb.  .15 

*■  Lacks  Hasa . “  .*8 

“  Petit  Delicate**  Frankfurters,  plain, 

per  do* . go 

“  Petit  Delicate**  Frankfurters,  with 

Sauer  Kraut . - . per  dot.  .90 

“  Lebanon  Beef  Bologna . per  lb.  .15 

“  Paprika  Speck . **  .z8 

Mettwurst,  half-ronnd .  "  -z4 

Liver  Sausage  (Special),  truffle,  goose  or  zar- 

dellen . . . . . per  lb.  .24 

Smoked  Thuringer  Blutwurst . -  “  .18 

“  PfeJerwurst . . . —  “  .18 


PICKLED  MEAT8. 

Lamb  tongues  (Derby  Brand),  pint  glass  jars. 

per  dot .  4  •  75 

"  (Derby  Brand),  quart  glass  jars 

per  doz . . .  5.75 

"  (Derby  Brand),  te-oz.  jars, 

per  dor . „ .  2  50 

Calves' Head,  In  round  tins . per  doz.  x.65 

Pickled  Meats,  in  glass .  “  z  oo 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


IN  SHtRITIIMO  TO  KDVBRT1SERS  KINDLY  MENTION  "GROCERY  inZORLD 


A  Rapid  Motor  Truck  or  Delivery  Wagon  will  do  more 
work  than  two  teams  at  half  the  cost.  If  you  can  deliver  twice 
as  many  goods  at  half  your  present  expense  with  one  of  our 
machines,  are  you  not  making  a  mistake  to  stick  to  horses  and 
wagons.  Do  you  know  that  the  trolleys  don’t  cost  as  much  to 
run  as  the  horse  cars  ?  We  are  certain  you  know  they  do  much 
better  work. 

Get  our  catalogue  and  we  will  show  you  the  Twentieth 
Century  method  of  delivering  goods. 

Address  all  communications  to 

F.  A.  HENRY,  Sales  Manager 

Rapid  Motor  Vehicle  Company  MICHIGAN 

% 


MAKE  MONEY  SELLING  FINE  FISH 

C[  Winter-caught  goods  are  taken  at  a  temperature  of  40°  below  zero. 
They  freeze  hard  as  rocks  instantly.  This  insures  the  delicious  fla5or 
that  has  made  them  so  famous. 

<][  Our  lower  lake  fish  are  unexcelled.  Maximum  quality  at 
minimum  cost. 

[NIAGARA  FISH  CO. 

LAKE  ST.,  BUFFALO 

has  for  years  made  a  special  study  of  these  varieties  and  the  conditions 
that  place  them,  perfect,  into  your  hands. 

<J[  Right  now  is  the  best  time  to  send  for  our  exquisite  fast-day  art 
calendar  aud  our  price-list.  Remember  who 

SUPPLIES  THEM 


You  May  Think  You  Can’t  Afford  an 
Automobile  in  Your  Business,  but, 
as  a  Matter  of  Fact,  You  Can’t 
Afford  NOT  To  Have  One 


j  Do  You  Buy 

Pasteboard  or  Apples 

wlien  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark,  Wayne  Co.,  N.Y. 
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■J  Salad,  In  glaat . per  do*,  i.oo 

“  In  pint  jars,  glass . 

••  In  quart  jars,  glass . 

mb  tongue*,  In  glass .  1 -60 

DLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

,Uand  Herring,  mixed,  “V.  M."  Xbbl.5.5®  60-7S 
«  milkers,  “  %  bbl.  6.50  75-85 

<*  mixed,  Standard,  bbl. 

X  bbl .  5.50-6  50 

)lland  Herring,  milkers.  Standard,  bbl. 

X  . . 

otland  Herring,  mixed,  large  lull*,  bbl. 

X  bbl.  8.00 . 

«  milkers,  large  fulls,  bbl. 

X  bbl.  8.00 . 

irlnlrte  Herring,  Imported,  about  40  in  pall,  1  .*5 
>11  Herring,  Imported,  about  *5  In  palL_.......  t  oo 

Iced  Herring,  Imported,  about  40  In  pall.  1.00 

>rw»y  Stockfish,  dry . P*r  ')?•  15 

stjes  Herring . .  Pa« 

BISMARCK  HERRING. 

nt  size,  round  tins,  wlthikey . per  tin  .20 

iart  “  “  “  .  “  -35 

0t  ««  «  “  .  “  -55 

(Jt;  *<  «  “  .  “  t  io 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

oil  Mops,  4  qt.  tin,  1. to,  2  qt.  tin,  .60,  qt.  tin  .50 
■at-Haring,  4qt.tin,  1.10,2  qt.  tin,  .60,  qt.tin  .40 

igllsh  Sprats,  36  bunches  per  box . ••••••••• 

ruger's  Roll-  and  Brat-Haring,  oval  tins, 
per  do* . —  *’s° 

RUSSIAN  SARDINES. 

nported  Fish  (Wallkoff  Brand) . per  keg  .75 

*•  5-lb.  pails . per  pall  .55 

“  10-lb.  palls . -  *  05 

ut  Spiced  Sardines,  por  10-lb.  pail....  “  .75 

«  «  5-gal. keg . .per  keg  2.75 

usslan  Sardines,  In  glass  Jars . per  do*,  a  .25 

NORWAY  ANCHOVIES. 

Original  Package . %  bbl.  5  -5° 

epacked  in  5-lb.  pail . .per  pall  .60 

“  in  to-lb.  pall . . .  I-I° 

•*  In  5-gal.  kegs . per  keg  2.75 

«  In  X-u>.  flat  tins . per  do*.  .95 

•'  in  )i-lb.  tall  tins . -  “  *-50 

<>  in  1 -lb.  tall  tins .  “  *-oo 

ancy  Kegs — ijikeg,  .80;  %  keg ,  .4*;  X  keg, 

.3*;  Hkeg . *8 

SALT  SARDELLEN. 

Irielnal  Package,  . . per  anker  16.00 

lepacked — kegs,  about  8  lbs...* . ....per  keg  3 ,25 

pint  jars . per  do*.  6.00 

u  large  tumblers . ..  *®a5 


-ss- 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  do*  19  50  M  kilo  Cans,  per  dz.  19.50 
X  «  “  zo.50  X  “  “  10.50 

X  **  “  5-50  K  "  “  5- 50 

X  “  “  *  75  z1.  “  “  *  75 


30  3-lb.  tins . . . 

15  4-lb.  “  . 

6  10-lb.  “  .  , 

Freight  prepaid  on  two-case  lots. 


GERMAN  DILL  PICKLES. 
Regular  Sixe. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  . . . . per  bbl. 

15  “  keg—  “  500 . per  100 

o  “  keg—  “  300 . 

5  “  keg-  «  *50 .  “ 

10  lb.  pall —  “  50 . . . . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . — . . Per  o352 

48  gal.  bbl . . . P«t  ^1. 

10  “  keg . per  keg, 

10  lb.  paU...".....~..."!i...... . per  P»u. 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . Pcr(^b. 

Spltzkugeln . . . 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  ln  pkg...per  bundle 

Basler  Lebkuchen,  No.  1,  6  ... 

«  “  No.  2,  6  ...  ■ 

<f  *•  No*  3, 6  **  ••• 

Amandines,  9-lb.  tins . per  tin 

<<  small  tins . 


6.50 
2.  40 

1.25 


.18 

.25 


.30 

•50 

•75 
1.00 
5-25 
■  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . .  ♦■S° 


•75  , 
.10% 
.08 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

bags,  per  bag . . 

Green  Kem . .  . 

Potato  Flour .  „ 

German  Dried  Pears .  ’  4 

Dried  Mushrooms .  ,,'6o-  IOg 

St.  John’s  E 
Bav  Leaves 
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COTTOLENE. 


per  case 


6.50 

6.50 

6.5# 


EQGS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doz.  crate*...  .23 
Western. . 22 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .16 
New  York,  Full  Cream,  new,  isfj,  40-lb.  bxs.14-.j5 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bx* . 16 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 28 

Anchovies,  in  oil,  %  bottle* .  4-5° 

••  “  X  “  . .  3-25 

Anchovy  Paste,  fancy,  per  do* .  4-75 

“  plain,  per  doz. .  3-75 

Bouillon,  Burnham,  pints,  2  do*.  In  case .  3  -75 

*>  «•  X  pints,  2  do*.  In  case....  2.00 

Capers,  Nonparlel,  %  gallon  kegs . .  *  •  5° 

<<  “  Quart,  glass . per  do*.  7* 00 

1*  “  bottled,  %  size...  .per  do*.  *.35 

((  it  li  «  M|||  “  I.9O 

(I  II  «  ^  «  .  “  I  .15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4  65 
•<  med.  “  “  12  “  “  5  .oe 

“  smaU  “  “  24  “  “  4-75 

Cherries  In  Maraschino,  In  glass,  i-doz.  case...  7 . 00 
Clam  Chowder,  Burnham,  1 lb.,  4  dz.  cse.  p.  d*.  .90 

«  «■  31b..  2  dz. case  ‘  2.20 

Currie  Powder,  pints,  per  do* .  3-5° 

“  40*.,  '*  ■ ............. .........  2.25 

“  20*.,  “  .  *-5° 

Russian  Caviar,  X’s .  2  • 65 

••  . . ~ .  5  °° 

'•  X’» .  9  -85 

«  *8.50 


French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case .  16.00 

“  Moyen’s,  per  case .  *3-5° 

Hill's  Irish  Oatmeal,  *4-lb.  tins,  zoper  case...  12.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

•  “  Dinner  Biscuits,  per  lb...  30 

'•  "  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  *.*S 

“  «  X  pints,  per  do* . 60 

Salt,  In  4-dot.  stone  jars .  *•  75 

Morris’  Extract  of  Beef,  4  oz.,  per  do* .  6. 50 

"  •>  *<  ao*.,  “  .........  3-55 

Anker’s  Extract  of  Beef,  120  vial* .  4  00 

■<  ••  “  40* . per  do*.  4.00 

“  «  ««  8  o* .  “  7-25 

'«  «*  «  z6  oz .  “  *3-5° 

Theodore  Marquet  Mushrooms : — 

First  Choice .  »7°° 

Choice,  100  tins  por  cate .  *5  •»» 

Extra,  “  “  . 

Hotel.  “  “  . . .  »3  00 

Truffles,  A . per  tin,  .3* 

<<  w .  "  1. is 

«<  jj .  «  2.25 

Shrimps,  Pickled, small  size .  *.*5 

Dunbar’s  Shrimps,  2  doz.,  per  do* .  2.25 

«  Figs  In  Cordial,  1  do*.,  per  do* .  5  00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz .  6  50 

Crystallized  Ginger,  *-lb.  tjns,  per  ^do* .  4  00 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  do* .  2 . 25 

“  Peach  Water,  per  do* . — •  ».*5 

Pitted  Olives,  per  do* .  5-®* 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

“  4  “  *  “  . 

“  8  “  1  "  . 

“  16  “  x  “  . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

“  8  “  1  “  . 

“  16  “  x  “  . 

Armour’s  Beef  Extract  and  Vegetable  Tablets— 

1  dozen  small  boxes,  12  tablets  each .  2 .25 

1  “  medium  “  36  “  .  6.00 

1  “  large  “  72  “  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  °° 


8.20 

15.90 
29 -75 

4-45 

8.20 

16.00 


16 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 


...per  bottle 
. per  jug 


14.00 

2.50 
7.20 
3-50 

1.50 


“  2  fancy  jugs . 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . . .  2.50 

“  12  “  I  “  .  7-20 

“  5  <«  . per  bottle  3.50 

“  2  fancy  jugs . per  jug 


1.50 


Corn  Syrup  Decision  I  washburn-crosby  co  s 


From  Journal  of  Commerce  and  Commercial  Bulletin 

February  15fh 

SYRUP  LABEL  DECISION. 

Controversy  Over  Pure  Food  Law 
Question  Finally  Settled. 

WASHINGTON,  Feb.  14.  — An  important 
question  in  the  administration  of  the  pure  food 
law  was  settled  to-day  in  a  decision  made  public 
by  Secretaries  Wilson ,  Cortelyou  and  Straus.  It 
bears  upon  the  controversy  regarding  the  label¬ 
ing  of  syrup.  The  decision  follows : 

“We  have  each  given  careful  consideration  to 
the  labeling  under  the  pure  food  law  of  the  thick 
viscous  syrup  obtained  by  the  incomplete  hydro¬ 
lysis  of  the  starch  of  corn  and  composed  es¬ 
sentially  of  dextrose,  maltose  and  dextrine. 

“  In  our  opinion  it  is  lawful  tolabei  this  syrup 
as  ‘corn  syrup,’  and  if  to  the  corn  syrup  there  is 
added  a  small  percentage  of  refiners’  syrup,  a 
product  of  the  cane,  the  mixture,  in  our  judg¬ 
ment,  is  not  misbranded  if  labeled  ‘corn  syrup 
with  cane  flavor.’  ” 

It  is  understood  that  the  decision  also  lias  the 
concurrence  of  the  President  and  a  majority  of 
the  pure  food  and  drugs  board.  Dr.  Wiley, 
chief  of  the  chemistry  bureau  of  the  Department 
of  Agriculture,  dissented  on  the  ground  that  the 
label  should  be  “  glucose.’’ 
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^ORNSYROP\ 

*  CAfkC  FLAVOR  . 


Karo 

LEGALLY  LABELED 


Gold 

Medal 

Flour 


-- 

IgfeJlL 

\®\Med£1{4/ 

WWW  «'*'*'* 

'  ”AsHBURN-CROS0Vc0’ 


Now  Sold  by  Philadelphia  Jobbers 


I  IS 


FIVE  POUND  SACKS 


Samuel  Hell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  I  At 


BM  SK1RITIMCS  TO  KDYteBTJSBRS 


KIISOL.Y  WBNTICM  "  GROCERY  WiOSLCV 
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FLOUR.  PerBbl 

King  Midas .  6-7° 

Gold  Medal .  ®  -35 

Millbourne . 

On  Top .  6.6a 

. .  “  35 

Pillsbury’s  Best . 6  35 

Taylor's  Fancy.. .  5-65 

Semper  Idem .  4  75 

Pride  of  the  Well . .. .  5  4» 

Sunbeam .  5. 3° 

Quaker  City.™ . . . . .  5  ■  5° 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3-5° 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2-5° 

Ralston's  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1  -9° 

Uncle  Jerry,  40  packages .  2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4-6° 

Hecker’s,  32  packages .  410 

Fancy,  125-lb.  sacks . per  ico  lbs.  3  15 


FARINACEOUS  GOODS. 

Corn  Meal—  PerBal. 

Lea's,  white,  Table,  100  lbs . . .  2.00 

“  yellow,  granulated,  100  lbs . . .  a  00 

“  “  table,  100  lbs .  1.95 

Western  yellow,  granulated,  100  lbs. .  1.60 

Western  white,  granulated,  100  lbs .  1 .65 

Quaker,  36  packages .  2.75 

Farina,  Hecker's,  24  i’s,  per  caae .  1. 40 

“  Schumacker’s,  24  packages,  per  case..  1 . 20 
Beans — 

California  Lima . per  lb.  .05^ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  a. 32% 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.45 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.4254 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.35 

Red  Kidneys . . .  "  2.12% 

Peas-- 

Green . . . per  bushel  2  40 

Scotch . . .  “  2.50 

Split  yellow . .  “  2 .05 

“  green .  “ 
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Lentils — 

000000,  ixo-lb.  bags . per  lb.  .07 

Less  quantity . .  “  .07 54 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .06 

Less  quantity .  .  "  .06% 

Hominy — 

Lea’s  Breakfast,  10  pkgs . case  1.65 

Lea's  Pearl,  100  lbs . per  bag  2.25 

Schumacher's  Breakfast,  10  pkgs.  to  case.,..  1 .20 

Western  Pearl,  100  lb.  bags .  z  .6% 

Western  Grits,  100  lb.  bags .  1  .to 

Barley— 

OO- . . 

No.  3,  ioo-lb.  bags .  3  -75 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  z.  15 

“  “  48  5c.  pkgs.,  caae .  z  .25 

“  “  asstd.,  24  5c.,  is  ioc.  case...  1.20 

“  Smith’s,  30  10  c.  packages .  1.90 

"  “  assorted,  5  and  10  c .  1 .9° 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent . . .  1.5S 

Oitmeal,  n,  per  DM.- .  6.95 

“  "  kegs  too  lbs.,  per  keg .  3-6S 

Oiten  GCids,  In  cases —  Per  case 

Avena,  18  packages.... . . .  z.4754 

Banner  Cats,  so  packages.. .  .  4-35 

FViends’  Oats,  36  packages. .- . 

H.  O.  Oats,  24  packages .  3.00 

Mother's,  18  pactcages . - .  1.75 

Quaker,  18  small  size .  1 . 55 

Quaker,  20  large  size .  4-35 

Rolled  Oata — 

Avena,  per  bbl.,  180  lbs .  6.20 

Avena,  per  keg,  90  lbs . 3-37'A 

Standard,  180-lb.  bbls . . .  6.15 

"  90-lb.  bags . . . . .  3  00 

Sago — 

Fine,  bags  about  x6o  lbs . 03 K 

50-lb.  lots . 04 

Admiral ,  Pearl,  24’s . 08 

Tapioca,  Instantaneous,  501’s . 08  54 

“  Colburn’s  Hasty,  36  pkgs.. . 07^ 

"  Minute,  'A -gross,  per  box .  2.85 

“  Flake,  about  125  lbs . per  lb.  .04^ 

“  "  less  quantity .  “  .os'A 

“  Pearl,  150  lbs .  "  .04% 

'*  “  less  quantity .  "  .05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  24  a’s . .per  case,  3.85 

Ralston  Health  Food,  24  a’s,  packages  “  3  00 
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Purlna  Whole  Wheat  Flour,  ao  s's . per  case  4.20 

Egg-O-See.  36  packages .  *  •  7° 

Egg-O-See  Corn  Flakes,  36  packages .  2  65 

Cook's  Malio  Rice,  36  a-lb.  packages. .  4.20 

Force  Food,  36  packages . - . . .  3  65 

Marti  F!ake,a6  “  . —  3  70 

Malta  Vita  Corn  Flakes,  36  packages .  2.35 

Elijah's  Manna,  24  packages .  2.70 

Shredded  Whole  Wneat,  50  packages—..—.  5.00 
“  "  “  25  “  .—....  a.  60 

Cream  Wheat,  36  packages- . .  4.50 

Apetiza,  24  packages . . .  2.85 

Flaked  Rice,  Cook's,  24  packages. .  2.70 

Wheatlet,  30  packages . . . . .  3.50 

Wh catena,  36  Packs . . .  4.25 

Grape  Nuts,  24  packages. . . .  2 .70 

Korn  Kinks,  72  packages .  2.75 

Pettiiohn’s  Food,  18  packages... . —  z  .75 

Presto,  36  packages .  3  35 

Quaker  Puffed  Rice,  36  packages . — .  2 .70 

Quaker  Wheat  Berries,  36  packages .  2.7* 

Triscult ,  30  packages .  2.5* 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  size .  2.1754 

Zest,  24  packages,  15  cent  size. .  1  80 

Zest,  20  packages,  25  cent  si**..; .  3  90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  dos  10754 

“  Acidulated .  "  a.oj'A 

Cox’s,  large .  “  z-57>4 

11  small..- . . . . . . .  “  .95 

Plymouth  Rock,  Pink  or  White...— ..  “  1.20 

Nelson’s . per  do*.  1.35 

“  small .  “  .95 

Bromangelon,  assorted  3  do* .  “  -8754 

Fruit  Puddlne.  2  do*.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  “  .8754 

Jell-O  Ice  Cream  Powder,  2  doz .  "  -97% 

Chalmer’s,  shredded .  1.00 

Chalmer’s,  granulated .  1.00 

Chalmer’s,  No.  1  packages . 45 

Peter  Cooper . 90 

Tryphoea . per  doz.  .9254 

Imperial  Wine  Jelly . per  doz.  .95 

“  “  . . . per  gross  11.00 

Gelatine,  McKinley's . per  do*.  .85 

Wetmore’i  Doable  Refined,  36  10c. 

pkgs . per  case  a .  70 

Kusto,  60  5-cemt  packs . per  case  2.00 

Puddlne,  assorted,  2  doz . —per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  *5  lbs . .  .05 

“  Elbows,  “  **  . .  .05K 

“  Marcaronl,  long,  “  . - . —  0554 

"  “  square  “  . . o6J4 

Larosa  Spaghetti,  long,  25  lbs...—. .  .0554 

“  vermicelli,  square,  “  ....— . — .  .0554 

“  Macaroni,  bulk,  “  .05)4 

Anger  Baking  Co. — 

‘‘Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages . .  s. 80 

24  10-cent  packages . x.8o 

"Plain"  Noodles,  24  i-lb.  cartons- .  1.80 

“  "  48  54-lb.  “  - .  i  .90 

Egg  Alpha  be  ts^  48 j-cent  packages.......—,  z  .80 

z  .80 

LU" 

brand  (French  style),  25  1/1  cartons .  a. 25 

"Golden  Seal"  brand,  25  1/1  packages  (long)  1 .88 
"  "  481/2  "  5 -c.  size  z.8o 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  r/i  cartons .  2.00 

“GoldenSeal"  Egg  Macaroni,  25  10-cent 

cartons. . - .  z  .88 

“Imperiale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages . . . — .  z .  91 

Spice  Drops,  In  baskets,  20  lbs . .  1.6* 

“  In  boxes,  is  Iba...— .  1.00 

Small  Lebkuchen  (Honey  Cakes),  10  5 -cent 

packages  in  bundle. . —per  bundle  .30 

Bulk,  is-lb.  wooden  boxes . . .......  .08 


FIXTURES. 

H.  F.  Seacock. 

Coles’ Coffee  Mill,  No.  1 _ 


“  Stand,  No.  s8 . — _ _ 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  i,Tln Scoop,  10.00  Brass, 
“  Sugar,  «  s,  “  7.00  « 

«  Tea,  "  3,  ■'  6.00  " 

Spices,  “  4,  "  5.00  '* 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale . - . — . 

Standard  Cash  Register . . . . 

Tea  Caddies,  round  front,  No.  a . per  dos. 

<«  H  it  .  »f 

3 . 


10.00 
x6.oo 
*3  00 
45.00 

X4.00 

9.00 

7-50 

6.00 

xt.oo 
to.  00 
9.00 
6.50 
4-50 


It  Is  Spelled  R=A*M=L=Y 


•  If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


THEY  ARE  WAITING  FOR  THIS 

Somewhere  among  your  clientelle  there  are 
people  waiting  for  Tabasco  Sauce.  To  them  it 
is  what  they  have  long  been  looking  for,  and 
once  established  with  them,  they  will  use  it 
indefinitely. 

Go  after  this  trade  with  Moss’  Green  Heart 
Tabasco  Sauce,  made  in  Louisiana,  of  the 
famous  tabasco  pepper.  It  is  the  most  piquant 
and  appetizing  sauce  on  the  market. 

Put  it  in. 

Philadelphia  Pickling  Company,  Distributors 

NEW  IBERIA  EXTRACT  OF  TABASCO  PEPPER  CO.  • 

NEW  IBERIA,  LA. 
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Tobacco  Cutter* .  I,S° 

Alarm  Money  Drawers .  1  •  5° 

Bag  and  Twine  Holder .  x.oo 

Barrel  Covers,  Sunk  Handles,  si  In. ..per  dos.  a  .50 
««  Top  "  ai  In...  “  a. 00 

Beef  Cutters . . .  6  °° 

Bung  Borers,  Enterprise  No.  a,  i)4  to  a  ini.....  1 . 60 

Can  Openers,  “  Never  Slip’’ . per  do*.  .90 

Hopper’s  Can  Opener . per  gross  13.80 

Cbeese  Cutters. .  8.00 

Coffee  Mills,  Dell's  No.  . .  3*  °° 

i«  ««  . . . .  40.00 

“  '•  it .  65.00 

Fruit  Augers,  a  prong .  1  •  5° 

Measuring,  Faucet*. .  *.oo 

Philadelphia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . per  do*.  9.00 

••  j . . .  “  ia.00 

«  6 .  “  15.00 

Ex.  Galvanised  Steel  Blades,  No.  3..per  do*.  4  *0 
«  “  4..  “  5.40 

«  «  3.,  “  7.  ao 

X  Quality,  No.  s- .  “  t 

“  . .  “  3<» 

'•  *... .  "  3  40 


No.  ol 
Drawers. 

.  9  - 

is 


Each. 

15.00 


Sherer’a  Eclipse  Counters  :— 

No.  Length. 

6%,  3  feet  8  Inches, 

8%,  4  feel  10  inches, 

ioJ4,  6  feet,  15  *5  00 

7  feet  3  inches,  18  a8.oo 

14%,  8  feet  6  laches,  ai  31.00 

i6J4,  9  feet  finches,  a4  35.00 

iS%,  10  feet  10  laches,  *7  40.00 

aoJ<,  is  feet,  3°  45  00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  o.  b.,  Dion,  N.  Y. 


Soales,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 

„  r,  •< 

11  u  11  g 

11  it  11  ^ 

11  11  a  4 

"  Grocers’,  without  weights.  Brass 

Scoop  and  Brass  Plate,  No.  1 

II  II  ••  xj< 

«  a 


it 


Butchers’,  without  weights, No.o 

a  a  j 
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SMORED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley —  SHREDDED  COD. 

Dime  cartons,  a  do*,  in  case . per  do*.  .  90 

Tins,  Keyed  (Jewel)  a  do*,  in  case..  “  .90 

Large  carton*  or  tins,  a  do*,  in  case  “  a  .00 
Dime  Tumblers,  a  do*,  in  caee„ “  .90 

THREADED  FISH.  Per  do*. 

Swansdown,  2  do* . 72% 

Osprey,  a  do* . . . 60 

Tidal  Wave,  a  dot . 4° 


MACKEREL. 
*00  lb.  100  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1...  50.00  *5.60 
Ex.  Norway,  No.  a...  36.00  18.60 
Ex.  Norway,  No.  3...  a8. 00  14.60 
Ex.  Norway,  No.  4...  *4.00  12.60 

Ex.  Bloaters, xxx .  40.00  ao.6o 

Ex.  Bloaters,  xx .  38  co  19.60 

Fancy  Shore,  No.  1...  36  00  18. 6» 
Med.  Shore,  No.  1  ...  a6.ee  13.50 
Large  Irish,  No.  a...„ 

Extra  Irish,  No.  a . 

Medium  Irish,  No.  a.. 

Small  Irish,  No.  a .  a2.eo  11.60 

Irish,  No.  3 . 

Large,  No.  3 . ao.oo  10.60 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.5°  4-35 

Lab.  Split,  Lg.  No.  a.  6.50  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  <.50  3.85 

Ocean  Whitehall .  6.00  3.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  8.10 

Shad,  No.  a.  Mesa.... 

Haddock,  Pickled .... 


1.  50  lb.  10  lb.  8  lb. 


13.00 
9  50 

7.50 

6.  o 

10.45 

10.00 

9.50 
6.90 


6.00 
5  5° 


a. 75 
2 .05 
1.65 
1-45 
a.*j 
a,I5 
a. 05 
1  *55 


1  -35 
1.25 


2.25 

1.69 

•■37 
1 .21 
1  95 
•  77 
I  69 
i.s9 


1. 13 
1.05 


a.oe 

4.10 


•5» 

x.oo 


.85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lb* . . . . . 08 

Gilt  Edge,  40  lbs . . . 06 

Favorite  Middies,  60  lbs . i* 

DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  ao  lb*._ . . . 08 

Favorite  Cod,  a-lb.  bricks,  40  lbs . 08J4 
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STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  a  doz.  in  case....  1 .30 

“  small  size,  a  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  a  doz.  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . . . c6 

Meoium  Bank . °5fi 

Pollock . 05 

Hake . . . t4  lA 

In  original  oases,  450  lbs.,  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .it}4 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .70 

“  “  100s .  “  1  >5 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 09^ 

Fancy  N.  Y.  State,  48  1  lb . 10 

Choice  N.  Y.  State,  50-lb.  boxes . o8J4 

Apricots — 

Fancy  Royals,  25  lbs . 27 

Extra  Choice  Royals,  25  lbs . *0 

Standard  Royals,  25  lbs . 16)6 

Cherries— 

California,  unpltted,  Black  *5  lbs . 

California,  pitted,  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  redeaned,  36  is . 08^ 

Gold  Medal,  loose,  35  lbs . 08 

Private  Growth,  extra,  cleaned,  36  lbs . 08 

cleaned,  30  lbs.  bulk . 07% 

Peaches — 

Extra  Fancy  Muirs,  25  lbs . .  .14)6 

Extra  Fancy  Muirs,  50  lbs . 4 Vi. 

Fancy  Muirs,  25  lbs . 13K 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12. 

Choice  Muirs,  50  lbs . ia)£ 

Pears — 

Fancy  Caliiornia,  Bartlett,  25  lb . 13 


—33— 

prunes.  Ifa  |-3  i-a 

Boxes.  (2-u  Jo  -£ 

20-  30,  25  lbs . 

30-  40,25  “ . o8J(  .08W  .°8  -°7\i 

40-  50,  25  “ . 08  .07%  .07%  .0634 

40-  50,  50  " . 

50-  60, 25  “ . 07^  .07#  .0754  .0654 

50-  60, 50  “ . 07^  .07  .06 

60-  70.  25  " . 07&  .07  .t6)i 

60-  70,  50  “ . 07 

70-  80,  25  “ . 

70-  80, 50  “ . 

80-  90,  50  “ . 06  .osK 

90-100,  25  “ . 

90-100, 50  “ .  .05K  .05K 

too-120,  50  “ . 

25-30,  25  lbs..  Red  Star,  fancy,  Silver . n54 

Ensign,  fancy,  pitted,  50  is . o 81  * 

Raisins — 

Muscatels,  4  crown,  50  lb . 07 

“  3  “  50  lb . . . 06 

“  a  “  50 ‘b . - . . . 

Cal.  Thompson  Seedless,  50  lbs.„ . c6)4 

Cal.  Cleaned  Sultanas,  50  lbs .  07!^ 

Cal.  Sultanas,  50  lbs . c 6  >/ 

Cal.  Seedless  Muscatels,  50  lbsi . 06 % 

Roger’s,  Layer,  Valencias,  28  11m . 07 

Llano,  Layer,  Valencias,  28  lbs . 07 

Gilabert’s,  Layer,  Valencias,  28  lbs . 07 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . o!J4 

Butterfly,  fancy,  36  is . 08% 

Tiger,  fancy,  36  is . o8(v 

Admiral,  fancy,  40  is . 07K 

Citron,  fancy,  boxes,  10  lbs . 17K 

“  fancy,  25  lbs . *754 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 12% 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . .  .ie)< 

CEREAL  COFFEE. 

Postum  Cereal,  15-cent  site,  s  dozen. .  a. 70 

“  *5-  “  1  “  .  2.25 

“  15- and  25-cent  size,  assorted.,  a. 30 

Graln-O — 

Case  No.  4  1  doz.  i5-cent  size,  %  doe. 

25-cent  size  in  case  . . per  cas*  2.30 

Case  No.  5,  1  doz.  26-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . .  “  “  *.47)4 

2  doz.  15-cent  size.  1  lb . per  doz.  1.33 

Ralston  Health  Cereal,  36  10-cent  size .  a .  75 

Kneipp’s  Malt  Coffee 
34-26  oz.  package,  packed  1  and  4 

doz.  in  oase  . per  doz.  s.15 

24-12  oz.  package,  packed  a  oz.  In 

case . .  “  “  1.35 

Perfection  Rye  Coffee  24  1  lb.  pkgs . —  1.40 

HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .65 

Tumblers,  5-c.  size,  2  doz .  “  -45 

Tumblers,  10-c.,  Lord’s  Prayer,  a  do*.  “  .80 


It  isn’t  so  much  a  question  of  “ Getting  Along”— the  other 
fellow  may  get  along  so  much  faster  that  you  won’t 
be  in  the  race — 

What  you  want  to  do  is  to  “Get  Ahead” 

Your  best  asset  is  “ENTERPRISE” 


66 


<  99 


g.  ENTERPRISE  j 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SELF-PRIMING  QI  TTV/I 
and  MEASURING  ^  IV 1 1 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $ 6.00 ;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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ink. 

Arnold's,  black,  303a . per  bottle  .48 

Continental,  red,  1  doz . 30 

“  black,  3  doz . 25 

Royal,  black,  3  doz . *S 

Stafford,  Commercial,  3032.., . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  a. 

Macbeth,  Pear)  Top .  3.90  4.10  4.80 

Acme,  Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  a.ro  2.70  3-  3° 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . doz.  2.38 

No.  z.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  . 85 

“  “  dec.,  107,  "  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  -55  <75 

No  chargo  for  packages. 

Oil  Cans — 

i-gallon,  Glass . .....per  doz  2.25 

t-  “  Galvanized .  “  a.zo 

5.  “  Lenox,  Spout .  “  5- 00 

5-  “  “  Spigot .  “  5.50 

5-  “  Colombia .  “  7.00 

■5.  * •  Banner . .  “  8.00 

5-  “  Climax,  Pump .  “  10.00 

5-  “  Home  Rule,  Pump .  “  rs.oo 

Lanterns— 

No.  o,  Standard. . per  doz.  4.75 

No.  o.  Dash . . .  “  1. 80 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  2  doz.  In  case . per  doz-  .52 94 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .0594 

“  “  25  lb.  boxes,  94  lb .  “  .0694 

Acme,  r  lb.,  sifting,  as-lb.  boxes . 05)4 

LYE  AND  POTASH. 

Banner,  4  doz . per  case  3.15 

Babbitt’s  Potash,  4  doz .  “  3.30 

Lewis’ .  “  3-25 

Red  Seal,  ados .  ‘  1.8794 

“  4  doz .  “  3.65 

Popular,  4  doz . . . .  "  1.45 

MATCHER  Per  gro 

hio  Blue  Tips — 

200's,  i  gross . per  case  1.70 

500’s,  100  packages .  “  3.25 

5co’s,  1  gross .  “  4.50 

Ohio  Noiseless — 

500’s,  1  gross . per  case  3 . 75 

King  Bird — 

100’s,  3  gross . per  case  2.85 

500’s,  1  gross .  ‘  4.00 
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swift  ft  Courtney’s,  soo’s,  1 -gross  case .  1 .75-1.90 

"  4<>o's,  1  “  -...3-50-370 

"  500's,  1  “  -...  3 -75-4  00 

Blue  Hen,  zoo's,  1  "  —,.1.50-2.60 

“  soo’s,  z  "  — ..  4.00-4. 25 

Per  Gross. 

Vulcan  Parlor,  65's . 41 

“  100’s,  5-gross  in  case . 90 

"  500’s . .....  3. 95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  a . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 54 

“  No.  37,  5-groes  cases...... . 50 

“  zoo's,  5-gross  cases . 90 

“  No.  15,  gross  cases .  z.20 

“  No.  32,  5-gross  cases . .  .55 

Safety . 45 

Mazeppa,  Parlors,  500’s .  3  -50-3-75 

Searchlight,  500’s. .  4.25-4.50 

Press,  200's. . 1.80-1.90 

“  500’s . 4-50-4-75 

America,  soo’s .  z. 30-2.35 

American  Paraffine,  500's,  ex.  qual .  4 .25 

Telegraph,  blue  head,  4 -gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 

Superba,  2000s,  1  gross  to  case .  5  00 

Red  Skin,  500s,  1  gross  to  case .  4 .00 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4.50 . 

Lenox,  400s,  1  gross  to  case .  3.00 

Red  Cross,  200s,  1  gross  to  case .  1  •  30 

Blue  Ribbon,  165s,  5  gross  to  case .  z  00 

Blue  Ribbon,  265s,  2  gross  to  case .  z  .os 

Astral,  250s,  5  gross  to  case . 85 

Astral,  Z50S,  z  gross  to  case . 90 

Planet,  zoes,  3  gross  to  case . 80 

MINCE  MEAT. 

tohn  Bower  ft  Co. 

larrels  and  half  barrels,  Superior . per  lb.  .  0894 

z8, 37  and  68-lb.  buckers,  “  .  “  .09 

20-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

28, 37  and  68-lb.  bcks.,  XXX,  Snperlor..per  lb.  .23 
5-lb.  gl.  jars, 6  In  case. XXX,  “  per  case  4.40 

Barrels  and  Wf  barrels,  Falrmount . per  lb.  .0794 

z8, 37  and  68-lb.  buckets,  “  .  “  .08 

Wm.J.  Troth 

Barrels  and  half  barrels.  Famous . per  lb  .0894 

z8, 37  and  60-lb.  buckets,  “  “  .09 

zo-Ib.  buckets,  6  in  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  "  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

z8,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb.  .23 
S-lb.  glass  jars,  6  in  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Golden . per  lb.  .0794 

z8,  37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  94  bbts.  &30-lb.  kits, per  lb.  .06 

New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .  05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  .04H 
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Bchlmmel’s,  30-lb.  Kits,  bbls.,  94  bbls.. .per  lb.  .07K 
“  28  and  37  lb.  Kazzakbss....«  “  .08 

“  20-lb.  Kkns  ,  6  to  crate...per  doz.  9.80 

”  5-lb.  ”  ’*  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .0594 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  "  .04^ 

Atmore  ft  Son,  Bxtra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4 . 50 

No.  3,  glass  jars . .  per  case  6  jars  3.25 

Family — Seedless. 

No.  5,  wooden  palls . per  box  6  pails  3.75 

No.  zo,  wooden  pails . per  box  6  pails  6.40 

No.  z8,  37  and  68,  wooden  pails . 09% 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  0894 

Wooden  Palls,  18,  37  and  68  lbs .  ‘  . 09  94 

Atmore’ s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2 .00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  groat. . - .  22.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  >8.  37  and  68  lbs _  “  .0894 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .28 

Headlight,  z5etest . . .  “  .  12& 


OLIVES. 


H.  Kellogg  ft  Sona,  Agents:—  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  22.50 

“  Extra,  6402 .  21.50 

‘  Mammoth,  quarts .  6.50 

11  Extra,  quarts .  6.00 

“  Extra,  pints .  4  -co 

“  Mammoth,  94  pints .  2.75 

“  Extra,  94  pints .  2.60 

Fourees,  19  tz.,  fluted  bottle .  4.C0 

De  Lucques,  zo  oz .  2.40 

Farcies .  3.C0 

Queen,  6  oz . . .  2.30 

Pim  Olas,  z8  oz . .  6.00 

PimOlas,  zooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  ttns .  2.15 
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olive  OIL — Imported. 

Bertin  ft  Perrier's,  extra  fancy,  qts.,  x  doz„...  4.90 

“  “  pts.,  a  doz a. 90 

“  “  94-pts.,adoz.  2.90 

Rae’s,  Lucca,  litre  bottles,  1  doz . . . .....  22.50 

“  25-02.  bottles,  z  dot . . .  8.75 

“  Finest  Sublime,  qu.,  1  doz .  6.50 

“  “  pt*.,sdoz .  7.50 

"  "  94-pts.,  s  doz.„  4.75 

>1  “  8-02.  flasks,  sK 

doz .  7.50 

“  "  zt-02.  flasks, 

a 94  doz... .  9.00 

"  Sublime,  8-02.  flasks,  *94  dor...  6.50 

”  “  22-02.  "  1%  dot...  8.00 

Rae's,FlnestSublime,zgal.,  20  In  case,  per  gal.  a. 40 
Rae’s  F meat  Sublime,  5  gal. ,2  or  2  In  case, per  gl.  s. 30 
“  “  2  qt.,  40  to  case,  “  a. 65 

“  Sublime,  x-qt.  tins,  40  to  case. .  a.  35 

“  “  94-gid.  tins,  so  to  case.—..— .  a. 20 

“  “  x-gal.  tins,  10  to  case .  a.zo 

“  “  5-gal.  tins,  z  or  2  to  cats. .  a. 00 

J.  L.  Neff  ft  Co.,  Agentj — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  494  oz.  bottles .  4-75 

24  8  oz.  bottles .  7-5° 

12  18  oz.  bottles . 6.75 

a  5  gal.  cans, case .  22.00 

10  z  gal.  cans, case . *3.20 

20  14  gal.  cazis,  case .  24.20 

40  9 4  gal.  cans,  case .  25.30 

80  l/t  gal.  cam,  case . . .  27.50 

Bulk  at  for  zo  galloizs. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  P or  case 

Large  bottles,  2  doz.  to  case . .  7-25 

Medium  bottles,  2  doz.  to  case . —  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

2  gallon  tin,  4  tins  to  case . . .  12  .oe 

94  gallon  tin, 8  tins  to  case .  12.00 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

fas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  2  dox.  In  case.... per  cast,  8.50 
Pints,  “  t  “  «*  “  -  9.00 

94  Pints,  «  *  •  4-75 

Oliver’s  Olive  Oil— 

1  dozen  large . .  6.00 

2  dozen  medium... . a—  6.75 

2  dozen  small .  4-  *5 

6  z-gallon  thzs . P«r  gal.  2. 10 

20  94-gallon  tins . . . —.per  gal.  2 .20 

20  94 -gal km  tins . . . . per  gal.  2.15 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . per  doz.  .95 

Stohrer's,  No.  32,  t  doz . per  dot.  1.85 

Keystone,  bottles,  2  dox- . per  doz.  .95 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  MORE  BOOKS 
SOLD  l/N  1907  THAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  >rou  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  p.  EORBES, 

COSHOCTON,  -  -  -  OHIO. 


CLEAN,  EASY  ss>  PROFITABLE. 

Handling  Headlight  Oil  and  Gasoline  in  the  old  way  is  hard,  dirty^,  and 
because  it  takes  so  much  time  and  trouble,  not  very  profitable.  Handled  in  our 
way  is  as  easy  as  weighing  coffee  or  tea  and  just  as  clean,  almost  as  profitable. 
We  will  send  you  our  Catalogue  B,  if  you  wish,  which  will  show  you  how  to  turn 
this  unpleasant  feature  of  your  business  into  a  simple  sanitary  job,  increasing  your 
profits  to  such  an  extent  that  our  Tanks  and  Pumps,  which  work  with  almost 
human  intelligence,  soon  pay  for  themselves. 

Boyer,  Radford  &  Gordon  Tank  and  Pump  Company,  Dayton,  Ohio. 
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paper. 

WRAPPING. 

[anila,  15  x  20,  full . per  ream 

«  24  x  36,  full,  20  lbs . 

«  18  x  24,  full,  10  lbs .  <( 

«  Special,  is  x  20,  6  lb*- . 

lanilla,  Bakers’,  15  no,  10  reams  In 

bundle . per  ream 

<*  Rail ,  Grocers’,  9,  1*,  15.  l8.  20 

or  24  inches  wide . per  lb. 

Loll,  White,  light  weight,  12,  is,  18,  <( 

20  or  24  inches  wide . 

“  Glazed  Fibre,  12,  15,  18,  20  or  24  ( 

Inches  wide . 

“  Glazed  SUk  Parchment,  12,  15,  „ 

18,  20  or  24  Inches  wide . 

Fhite  Tea  Paper,  12  x  16,  reg . per  package 

Fax  Butter  Paper . Per  p»pkage 

•archment  Butter  P»Pe*  9  *  **••• 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  54  M  lots.  In 
iriginal  shipping  bales,  5  per  cent.  Special  Discount. 
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Plckled  Beef  Salad,  In  glass . per  doz.  1 . 10 

“  Tripe,  "  .  110 

<•  Ox  Heart,  “  ... .  110 

“  Pig’s  Feet,  “  .  *-10 

Russian  Sardines . Per  keg  75 

“  5-lb.  palls  . per  pail  .50 

*•  10-lb.  “  .  “  * .00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i8!4 

Loose,  barrels,  30  lbs . 18 


Per  case 
..  2.10 
..  4.00 

..  2.05 

4.00 


75 

87 

07 

23 

49 

65 


.  5-41  4- 00  4-5y  — —  — — 

Price  per  1,000  and  noi  less  than  5®0  lots. 

6-lb.  Plain  Flour  Sacks . per  M 

lb.  «  “  . 


POPPING  CORN. 

Brad’s  “  Tip-Top  "  :— 

50  10  oz.  packages . 

100  10  oz.  packages . 

24  20  oz.  packages . . . 

48  20  oz.  packages . 

I-X-L,  40  is.  White  Rice .  2 -75 

PEANUT  BUTTER. 

MacLaren's —  ^er  ^oz- 

Small,  3  doz . 92% 

Medium,  2  doz .  x*45 

Large,  i  doz .  2 -75 

Peanutene,  No.  a  jars,  a  doz .  1  -°5 

Peanutene,  No.  4  jaw.  1  d«z . 92 ^ 


PICKERS. 

William  Bros.,  32  gal.,  1500s . . 

“  “  16  “  800s . 

**  “  16  “  600s . 

Barrels,  45  gal.,  xojos . ~ . 

xo-gallon  kegs,  700s 


4.00 
“  5-75 
“  11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

«  «  quarts.....  5-75 

10-oz.  jars .  “  2.50 

10-lb.  pail* . per  pall  2.50 


Tripe,  10-lb.  paUs . per  pall 

5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  palls . 


.90 


_  .per  pail  1 .00 

i-V.l  . per  keg  2.25 


.  io-75 
,.  6.10 

..  5-25 
.  to. 75 

..  o _ a-,.  .  3,25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3  3° 

Sweet  Pickles,  700s,  5  gal .  “  3-  °° 

Sweet  Pickles,  1,000s,  5  gal .  “  4'15 

Sweet  Pickles,  2,000s,  5  gal .  “  5-°° 

Chow-Chow,  No.  1,  5  gal.  kegs .  1  95 

Chow  Chow,  No.  2,  5  gallons . i.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz, 

Wilco  Onions,  5  gals .  3  -5° 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins,  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8,  Onions,  2  doz . 97/4 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3-25 

Chow,  pints,  less  quantity .  3-3° 

Mixed,  less  quantity .  3-3° 

Onions,  pints,  less  quantity .  3-3° 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed 
Marty nia.  Peaches— 

Glass,  per  case  of — 

a  doz.  2  doz.  1  doz.  1  doz.  56  doz. 

%  Pints.  Pints.  Qtt.  *6  Gal.  1  Gal. 
2.25  5-5°  4-70  8.33  7*0 
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T<Gal’.eaCh  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5*5°  I  00 

Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  01 — 

2  doz.  2  doz.  1  doz.  1  doz.  56  do*. 

56  Pints.  Pints.  QU.  54  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each —  , 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8-°°  1,50 

VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 1 6 

tt  **  *<  40  grain,  bbla . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . . ••• . •—••••  •  *5 

Corson’s  Gold  Sear  Cider  V megar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  dos.  9° 
White  Vinegar,  Distilled,  40  grain. . 08 

It  i*  09 

Extra  Strength . 15 

Crosse  &  Blackwell’s . !**  do*.  « .00 
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Swift  &  Co. — 

Premium  brand  Hams,  io  lb . . . 12 

Premium  brand  Hams,  12  lb . . . . 

Premium  brand  Hams,  14  lb„ . 11  Vi 

Premium  brand  Hams,  16  lb . XI/2 

Premium  brand  Hams,  18  lb . . . 11 /» 

Premium  brand  skinned  Hams,  18-20  lb . IXH 

Premium  brand  boiled  Hams, skinned, fatless  .20 

Premium  brand  Bacon . . . 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . xo 

Winchester  brand  skinned  Hams,  all  aver....  .10 
Winchester  brand  Picnics . 

LARD  AND  COMPOUNDS. 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 09  W 

“  14-16  lbs . .  Vi 

“  10-12  . . 10 

Picnics,  6-8  lbs . . 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beef,  sets  (city  amoked) . . 

“  Tenders  and  Knucka . . 

«<  Flats . *5 

«  Air  Dried,  sets . 2i 

•I  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  16.50 

Breakfast  Bacon,  rib  in . ,10T, 

“  boneless . .n56 

S.  P.  Bellies,  14-15  lbs . e|56 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . . 

Beef  Tongues,  smoked,  5-6  lb* . per  doz.  9  00 

Cooked  Compressed  Ham,  *5-lb.  boxes . .  .1056 

Covered  Hams,  56 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  36-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 

cc  “  large . 12 

“  “  medium . 12 

•>  “  small . 12 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sett . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . 10 

Beel  “  IO 

Boiled  Hams .  -20 

Beef  Tongues . per  do*.  9 .00-11. 00 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans., 
to-lb.  Tin  Palls,  60  lbs . . 

it  li 


0*56 

08  56 
09  X 

9* 

0956 


II 

a 


7% 

75* 

8/s 

856 

8  % 


John  Bower  &  Co.— 

Pure  Kettle  Rendered,  tierce* . ,c9|4 

*f  «  tubs . 09% 

a  *•  3, 5  and  10-lb.  cans.  .ioJ4 

Swift  &  Ce. —  . 

Premium  brand,  tierces . . . 

Silver  Leaf  brand,  tierces . 08^ 

Jewel,  compound,  tierces . . 

Cotosuet  tierces... . . 

DRESSED  MEATS. 

City  Dressed  Beef—  ^cr  ^ 

Choice,  native. . . .  08  %  - . 09 

Common  to  fair,  native . ^.07  -.0754 

Western  Dressed  Beef— 

Choice,  native  cattle . . 

Common  to  fair  “  . -*°7H 

City  Dressed  Veal- 

Prime .  "‘IQ 

Good  to  choice .  -.c8 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy .  _’°76/ 

“  160  lbs .  -.0754 

••  140  lbs .  -.0756 

Dressed  Sheep  and  Lambs —  * 

Lamb,  Western,  good . - 

Lamb,  Western,  culls- .  ’°9 

Sheep,  choice . .n52 

41  medium . -  >c9 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00. 

Cow  Tongues . 75-1.00 


“As  Good  As  I 
Bought  Last 

'T'  *  )  > 

Time 


i 


You  ought  to  se.l  Swift’s  PRE- 
M  UM  Hams  for  your  own  pro¬ 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  a  e  untform  ? 
Ani  can  they  be  uniform  unless 
bo  ight  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

few  packers  have  our  facilities 
for  )<eepi  g  hams  up  to  a  given 
S’andard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
ha  r’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
good  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 


JOHN  BOWER  &  CO. 

GENERAL  PROVISION  HEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  KSTABUSHMBNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


O  U  R  E  R  S  O  pr  IT  O  N  E  Y  -  O  U  FiHL  BRAND 

Beef,  Beef  Tongues,  A  S4/|  O  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JL  JL  4m  O  LARD  a  Specialty 

BOILED  HAMS  AND  BEER  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


;  ■•fgu* 
A 

Uvw- 


Must 

Keep 

Expert 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 

Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  iu  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 
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Calf  Heads,  scalded . 

Sweetbreads,  veal . 

“  bee! . . 

Calf  Liver* . 

Heel  Kidneys . 

Beef  Livers . 

Ox  Tails . 

Hearts,  beef.. . 

Rolls,  beef . 

Tenderloin,  beef,  western.. 

Fresh  Pork,  loins,  dty . 

"  “  western 


...per  pair 
...per  doz. 

. per  lb. 

..per  doz. 

..per  doz, 
. per  lb. 


-JO-.75 
.60-. 90 
1 .00 
•so-. as 
1 .00 
.06 

•50-65 

.03-. 05 
.is 
.18 
.08 
.08 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VKZSH  K1LLXD. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  t  to  xolbs . 18  -.20 

“  Y.  T.,  ij  to  17  lbs . 18  -.20 

Old  hens  and  toms . 16  -.18 

Common  to  Good . 14  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 30  -.40 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 30  -.40 

Philadelphia,  fresh  killsd,  3  to  334  lbs. 

to  pair,  fancy . 30  -.40 

Western,  4  to  454  lbs.  to  pair,  fancy ...  .20  -.22 

"  3  to  3J4  lbs.  to  pair,  fancy  ...  .22  -.24 

“  fair  to  good . 17  -.20 

Fowls— 

Western,  fancy . 13 J4-.14J4 

Heavy  Roasters,  4  to  5  lbs . 16  -.18 

Fair  to  good. . .  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 20  -.22 

“  small . „  .18  -.20 

Squabs —  Per  doz. 

Prime,  large,  ancy .  4.00-4.30 

Mixed . 3.00-3.50 

Dark .  1.50-s.oo 

LIVE  POULTRY.  pe,ib. 

Spring  chickens,  nearby,  1 %  to  2  lbs . 30  -  35 

Large  Springers . 15  -.17 

Fowls . .14  -.16 

Roosters .  .10  -.11 

Ducks . .  _.i4 


POULTRY  SEASONING. 

Pell’s  Sploed  Seasoning — 

Small  or  No.  1,  a  doz.  In  case . per  doz.  85 

>'<  .  .1  II  o, 

.  .........  .05 

Large  or  No.  a,  i  "  .  “  1.40 

1 - lb.  cans,  1  doz.  In  case . per  case  4 .00 

2- lb.  “  %  “  - .  «  3.75 

3- lb.  «  %  “  - . . .  "  j.40 

5-lb.  “  >4  '*  .  “  8.70 
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SAUER  KRAUT. 

Extra  Quality,  so-gal.  tierces . 

Extra  Quality,  15  gals.,  kegs . 

Victory,  extra  fancy,  No.  3,  2  doz . doz. 

Spring  Garden,  fancy,  No.  3,  2  doz . dor. 

Compass,  No.  3,  cans,  2  doz . 


5*5 

2.20 

.90 

.8* 

•75 


PLUM  PUDDING. 

Richardson  ft  Robins : — 

Individual  Size,  2  doz.  In  csue,  34  lb. .per  doz. 

No.  1,  round  conical,  with  key,  1  do*.  " 

No.  a,  “  *•  1  «  « 

No.  3,  •*  «  34  •*  *< 

No.  4,  "  "  34  «  •• 

P.  P.  Sauce,  s  do*..  No.  1 . .  " 

Mmore’i  Qeaulae  English  Pina  Padding- 
Seedless  : — 

Individual,  per  case  Of  s  do*. . .  t.oo 

i-lb.  cans,  “  z  *<  . - .  a. *5 

*-lb.  “  "  z  "  . „ .  4.00 

3- lb.  “  «  " 

4- lb.  **  *• 


1 .00 
••35 

i'2S 

6.50 
8.  so 

1.50 


*  eeaooeeeeeeeeseeeeees* 

34  " .  3  *5 

34  "  .  3  8s 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

(ellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum¬ 
blers . .. . .. . 95 

Schimmel's,  No.  10,  tumblers . 90 

National,  No.  10,  tumbjgrs . 7734 

National,  No.  6,  tumblers . 55 

Preserves—  Per  lb. 

Schinunel’s,  pure,  30-lb.  palls . 1334 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  palls . 06V 

Southwark,  434-lb.  toy  paib,  34  dos .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1 . 15 

Apple,  No.  s,  toy  pails .  2.80 

Apple,  30-lb.  pails . -..per  pail  1 . 15 

Apple,  20-lb.  crocks . per  lb.  .0734 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . pur  lb.  .0734 

Jams—  Per  doz. 

Schimmel’s,  pure,  No.  is,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  1  .os 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported- .  18234 

Schimmel's,  pure .  1.60 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblet  s. ........ ........................... — ,  4*00 

54-lb.  ••**•»»»»••••»•*»*»••»••••»»•»•»»*»»••.•*»  s,  *5 
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Curtlce  Bros.  Preserves — 

Cherries,  jars . 

Strawberries,  «  - . 

Raspberries,  "  - . - . 

Apricots  “  peeled . 

Pineapple,  “  . . 


Per  Dos 
...  485 
...  4 -do 
...  4- 80 

4-85 
...  4  8» 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  xoc.sz.  25c.  sz. 

Essence  Peppermint .  o  85 

Castor  Oil . .  ,g5 

Sweet  Oil .  ;^o  .85 

Spirits  Nitre . 45  g5 

Spirits  Camphor .  g5 

Spirits  Painters’ Commercial...-  .45  .85 

Paregoric . 45  [gs 

Glycerine .  45  [85 

Syrup  Squills . 45  ‘85 

Syrup  Rhubarb . 45  85 

Syrup  Ipecac  . 4S  .85 

urlington  Balsam . 45  .85 

Golden  Tincture . 45  .85 

Tincture  Arnica . 45  .85 

Balsam  de  Malta. . 45  .85 

Bateman  Drops,  rd  bots . 45  .85 

Godfrey’s  Cordial,  rd  bots . 45  .85 

Turpentine . 45  .85 

Machine  Oil . 45  .85 

Laudanum,  isc.-size . per  doz.,  1.20 

Laudanum,  asc.-siie . per  doz.,  1 .90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . . . . . per  lb.  .03 

so  Mole-Team  Pure  Borax,  i-lb.,  *4-lb.  per  ca.  2 .40 


1  *95 
1  -95 
*95 
1  95 
1  -95 
1  95 
1  95 
'•95 
‘95 
‘•95 
■•95 
‘•95 
‘•95 
‘95 
‘  95 
‘95 
‘  95 
‘  95 


Anker's  Beef  Capa 
ered, I 


34-th., 

3<-Ib., 


iseeeeeseeeeeee 


per  lb. 


Borax,  Powdered,  bulk . . . 

“  Lump,  bulk . . 

Butter  Color,  W.  ft  R... . per  do*. 

Blues  tone,  bulk . . per  lb. 

Copperas— . —.. . per  lb 


2 .60 
a  .80 
3.00 
.08 
.ol 
a  .00 
.09 

•o‘34 
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Camphor,  gam,  i-oz.  blocks . . 

Flakes.  250  bbla  — .... 
less  quantity . 


“  Tar  Balls,  bbls.,  a*o  lbs .  *! 

“  “  less  quantity . . . 

Castorla,  Fletcher's . - . -..per  doz. 

“  Pitcher's . “ 

Carbonate  of  Ammonia. . — . .  “ 

Epsom  Salts . . per  lb. 

Glauber  Salta . ..................  per  lb 

Glue,  ordinary . . . . 

Glue,  white . . . 

GlUi  —  .nnia.aasii-i _ 1 _ ** 

Goff’s  Cough  SyTnp,  25c.  size . per  do*. 

Goff's  Herb  Bitters,  sgc.  else . -....  " 

Goff's  OH  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  size....— .....per  do*. 

Goff's  Worm  Syrup,  15c.  size _ _  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  " 
GofF s  Dyspepela  Tablets,  zoc.  size—  “ 

Gum  Arabic . - . —..per  lb. 

Haarlem  Oil . - . .—.........per  doz. 

Licorice,  P.  ft  S_,  sc.  stick.  Imported-  " 

“  M.  ft  R.j  5-lb.  ooxas- . per  lb. 

'  “  Lozenges.  S-Ib.  boxes,  “ 

“  Y.ftS.,  "  5-lb.  glees  front,  “ 

"  s-lb.  bx.,4's,  6’s,  8'i,  is’t,  z6's,  " 

"  Root— . - . — ..  11 

Putty,  254b.  cans . . . . . per  100  lbs. 

"  50-lb.  eane .  ** 

Petroleum  Jelly,  screw  top,  5-c.  size..  “ 

,r  “  IO.C.  "  .-  ** 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  !4 -lb.  packages - -  “ 

<*  "  . «« 

•*  i-lb.  11  """  <f 

Jamaica  Ginger,  Hires',  Basics . -per  dos. 

Reel®- . . . .—.per  Ih. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

“  granulated,  kegs,  ‘  too  '  “ 

Sulphur,  Flour,  175-Ib.  barrels. .  -per  roe  lbs. 

“  100-lb.  baga . 

"  lees  quantity . ... 

Venetian  Red . — . per  lb. 

Whiting . “ 

1  ox. 

Husband’s  Magnaala— . per  dos. 

Bull's  Cough  Syrup.. .  “ 

Roach  Powder.  Omega,  4-os.  cans....— . 

"  ”  — . - . per  groee 

Roachsault,  toc.-size,  1  doz . —per  doz. 

Iron  Gine,  McCormick  ft  Co's : — 

No.  5— . 

No.  10  ............... . 

Tube  V . - . 


•95 

.0*34 

.0234 

.0254 

.0134 

2.80 

85 
.  11 

•  0.34 
.0154 
•°9* 
.20 
.11 

>•75 
»-75 
*•75 
350 
1  .so 
1.20 
•75 
-55 
•4® 

•38 

■  »7 

•*4 

.11 

1.60 

*•55 

•  35 
•75 


*934 

34 

33 

3* 

9® 

04 

•7 

•7 

45 

*5 

*334 

02 

OS 

a  os. 


»*S 

z.90 

.80 

9.00 

.80 


•«o 

■75 

■75 


McCormick  ft  Co.,  Bee  1 

Insect  Powder . . . . 

Root  Beer . . . . . 

Talcum  Powder . 

Triangular  Quinine . 

Quinine  Cxpeules . . . 


Per  doz 
..  .80 

..  .80 

..  .80 

..  .80 

•  .75 


MORGAN  <&  CORNELL 


211  DUANE  ST. 

NEW  YORK 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  a 
Tea-store  decoration. 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner’ 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 
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W.  F.  Young's  Veterinary  Remedies,  whole- 

snle  price* —  F«*  do*- 

Absorbine .  *8.00 

Abeorbine  Jr.  (Mankind) . - . - .  9  00 

Young's  Kidney  and  Narva  Powder* .  * .  00 

Taroleum,  small  can... .  6.00 

Taroleum,  large  can..... .  16.00 

Young's  rattening  and  Condition  Drops .  4. as 

Young’s  CoUc  and  Indigestion  Cora .  4-** 

Lass  a  per  cant,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQI8T8’  SUNDRIES. 

Add  Phosphate,  Hertford's... . per  dos.  4.15 

Bath  Brick,  bon  *5  brick* . par  bon  .60 

Sealing  Wan .............. .oj 

Silver  Sand  •  aaeeeoeaeeaeeee*  a  ease  assesses  ease  ease*  bbl.  i.*s 

Tar,  pints . . . per  dos.  ■  7 5 

“  quart* .  “  *-oo 

“  gallons . each  .30 

“  K  barrels . .  “  3.50 

“  barrels.- .  “  6.00 

McCormick  &  Co.— 

Jockey  Animal  Food,  3  dos.  i-Ib.  packages 

and  premiums . per  case  3 . 7$ 

IT.  S,  Nerve  and  Bona  Liniment,  *50.  das...  s.oe 

McCord’s  Magic  Medicine,  25c.  sise .  *.00 

50c.  sise .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  15c.  site  s  .os 

50c. slia  4.00 

McCormick's  Watermelon  Syrup,  50c.  size,.  4.00 
Wsndercure  Headache  Powders,  sac.  sisa...  .Sa 


-§o- 

BuDt.  Pts.  Qt*.  H-Oal. 

XXX  Vanilla  - .  1.50  3-oo  6.00 

XX  Vanilla. . - .  i.*S  «  Jo  S-oo 

X  Vanilla . — . —  *  00  s-oo  4.00 

Lemon,  Ginger,  Wtn- 

tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . - .  *-oo  i.fio  3. so 

Peach,  Roso,  Apricot, 

Violet .  i-jo  *  75  5-50 

Orange,  Banana,  Pine* 
apple,  Almond,  Rasp¬ 
berry,  Pistache.  Nut¬ 
meg,  Macs,  Cherry, 

Strawberry,  Fruit .  s.s 5  s.s|  4.00 

Tea  saaaaaaaaaaaaoooaeasacaoeasa  aaaaaa  aaaasa  aacaaa 

Ext.  Vanina,  Kitchen  Queen,  No.  sc,  per  dos. 
*•  •<  «  No.  sX,  “ 

>•  «  <•  No.  X,  “ 

Lemon,  “  “  No.  *5.  " 

••  '*  ••  No.  *X,  " 

«•  *■  «  No.  X,  « 

Ingersoll’s  Flavoring  Extracts  :— 

High  Grade  Vanill* . -..per  dos. 

“  Lemon- .  “ 

Select  Vanilla . — . 


•asseaaaaas ******* 
•aasaaaaaaaaae* ••••*• 


Gal. 
is. so 
10.00 
l.oo 


6.00 

10.00 


7.5s 

y.oo 

S.00 

.80 

•  45 

•45 

s-T5 

*73 

•  *S 
■  8* 
•»5 
•45 


-il- 

Mott’s  Brand  Golden  Russet,  1  dos  quarts-  3.75 
“  11  s  dos.  pints...  4. *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  y-cent  packages .  s  .75 

“  boxes,  so  packages. . 55 

Goa  Whirs,  7*  packs  . 47 

Fleer's  Chldets.  albs.,  bulk . . .  s.as 

Pulver’s,  ao  y-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  *.75 


RICE. 

Par  lb. 

Quean  Quality,  extra  fancy,  i-lb.  pockets . 07^ 

Coronal,  choice,  x-lb  .  pockets .  106 

<•  “  3-lb.  “  . 0  sH 

Imperial,  iaacy  Japan,  i-lb.  pockets . 05  X 

>•  3-lb.  “  . o|V 

Pearl  Head,  5-lb.  cotton  sacks . . . 04ft 

Extra  Fancy  Head,  XXXX,  reo-lb.  bags . *7 

Fancy  Hand,  100-Ib.  bags . — . os% 

Choice,  100-Ib.  bags . - . 04M 

Prime,  100-lb.  bags . . K 

^  fancy,  xoo-ib.  bags . . . »5 H 

Choice.  ieo4.  bags . —  -<>5% 


if 


Worcester  Packing  Salt,  70-lb.  cotton  bags- 
“  <•  “  140-lb.  “ 

Agricultural  Salt,  soo-lb.  burlaps . 


•  75 
.60 


SALAD  DRES8INQ. 

Campbell’s,  small,  pat.  cap,  s  do* . dor. 

Durkee's,  large,  1  dos . per  dos. 

•  •  small,  s  do* . - .  “ 

Schimmel's,  small,  a  dos . - . —per  dos. 

My  Wife’s,  large,  j  doz . 

My  Wife’s,  small,  2  doz . 

Snider's  Salad  Dressing  :— 

Pints,  1  do* . per  das. 

U  pints,  2  dos .  " 

Lunch  son,  3  dos . . .  " 

Gallons,  6  jugs  in  crate . —per  jug 


•  *7J4 
4.00 
a. 40 
•*7X 
2.30 
*.45 

S.4» 

*.40 

•9« 

*•*5 


SAL  SODA. 

Bbls.,  375  lbs. «•••—., . . . ..—..pit  100  .85 

Kan,  150  lbs . -par  1*0  .85 

to- is.  boxes,  bulk  or  granulated . 65 


EXTRACTS  AND  BS8BNCB8 

McCormick  ft  Co.,  Bee  Brand —  Per  dos. 

Vanilla,  Rose,  Pistachio . rac.  sise  .85 

15c.  size  a. 00 
*5c.  sise  s.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Change,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

zee.  size  .80 
15c.  size  1.75 
25c.  sise  a. 00 

Sauer’s  Flavoring  Extracts : — 

No.  x,  Lemen  and  Vanilla, . per  dos.  .45 

No.  s,  Vanilla  and  Rose. .  “  .00 

No.  s,  Lemon  and  assorted .  "  .85 

No.  4,  “  “  .  “  *.00 

No.  4,  Vanilla  .  . . ••*•••  *  *5 

Assorted  cases,  Nos.  1  and  a .  10.80 

“  Nos.  1,  s  and  4 .  11.80 


LIQUID  BBHBBT  AND  TABLETS 

Blah’s  Liquid  Ramsat _ _ pardos. 

H ansae’s  Junket  Tablate,  8  dos.,  par  dou. 
Blair’s  Rennet  Tablets,  3  dou.,  par  dou. 

Union  Tablets,  I  dou.,  5c 


z.io 

•73 

•75 

•45 


CIDER. 


Corson’s  Champagne 


Dry 
Bottled  Cider— 


0*000000*00 **• 000 000*00000000*00 


For  gal. 
.18 
-  .so 
Per  case 


Duffy's  184a  Appla  Juice,  s  doz.  quarts .  3 . 50 

“  ••  s  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  a  dos.  pints .  4  >*5 


SALT. 

W0RCB8TBR  BALT. 

Worcester,  bbls.,  oomtaln  «8o  Ibo- . . 

“  “  6obugs,  5  lbs.,  ttm- 

11  i«  ••  ■<  T,  “ 


*4 

10 


*.50 

4.00 
3-75 
3-75 
4.00 
S.50 
•65 
•  35 


•  I  «•  jo 

•<  "  ns  "  *}i  ”  - 

Worcester,  Irish  Linen,  bugs,  *50  lbs . 

•*  “  ’  5*  “  . 

«  «•  i«  18  *«  . 

Worcester  Mermaid  Quick-Lii  sad  ring  Bath- 
lug  Salt,  30io-lb.  bags,  in  bbls., 

per  bbl— .  300 

"  Pretsal,  obis,  contain  a8o  lbs. .  s.40 

11  “  sacks,  180  lbs .  s.55 

“  Cheese,  bbls.  contain  alo  lb*. .  t .  40 

Ivory  Salt,  dime  sisa,  36  wooden  boxes  to  case  s.  so 

New  Ivory  Salt,  *4  large  cartons  to  case .  1.50 

Silver  Springs,  quick  free  ring  Ice  cream  salt, 

30  In  barrel . —per  bbl.  t .  60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  s  P«r 
cent,  discount ;  10  bbls.  or  more,  per  cent,  discount 
may  be  allowed. 


8AUCBS. 

Lea  ft  Perrins’  Worcestershire,  large..  "  7.50 

«*  *•  middle  “  4.50 

•«  "  small..  «  s.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77S 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz.,  doz . . 

Snider’s  Chili  Sauce : — 

Pints,  1  doz . per  doz.  0.4s 

H  pints,  2  doz. .  “  1.4a 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  a .  4s 

X  pints,  2  doz .  “  1.40 

Gallons,  6  jngs  in  crate . . . per  jug  1 .00 


€<The  Pickles  and  Table  Condiments  pre- 

► 

pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


50  YEARS  THE  STANDARD 

BORDEN’S 

Eagle  Brand  Condensed 

Three  Generations  Attest  its  Merits  Give  Your  Trade  Satisfaction 


BORDEN'S  CONDENSED  MILK  CO. 

EST.  1857  "LEADERS  OF  QUALITY"  NEW  YORK 
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SEEDS. 

Canary,  bush.  60-lb  3.  *5 

Mustard,  Brown..* 

-°7)4 

Caraway . *  •  12 

Mustard,  Yellow.. 

.07 

Celery . to 

Rape,  per  lb . . 

-°s)4 

Coriander, bleached  .05 

Poppy,  per  lb . 

Sunflower,  per  lb.. 

.10 

fax . 05 

Qemp,  bush. 40  lbs.  1.60 

■°5)4 

SODA. 


Sl-L»rb 


,  *««... . .  w«a  i.*o 

'■j X ,  r5-ib,  bcj. . . . per  lb 


Babbltt’i,  ifl’*,  «5-lb.  boxe*._ 

Ann  h  Hammer  bd.,  H't,  36  lba..„ . per  lb, 

“  >■  "  (be.,  36  “  .... .  “ 

"  “  "  M,j4.36tb* .  " 

Saleratua,  Babbitt**  bdT,  M'*,  15-lb.  bx*.  '* 


■°*)4 
•04  y% 
-05  H 
■04H 
■  °s% 

-°4* 


SOFT  DRINKS.  f er  do*. 

RootBeer  Extract,  Hire*’,  1  do* .  r.50 

Hires’  Root  Beer,  Carbonated,  2  dor . 87J4 

Hires'  Ginger  Ale,  Carbonated,  a  dor . 87)4 

Welch*  Grape  Juice,  case  quart*,  1  do* .  4-5° 

“  ‘‘  “  pints,  a  do* .  4.75 

“  •'  "  M-plnts,  ado* .  4’*5 

*•  “  11  3-ounce,  3  dor. .  6.00 

**  «•  11  J* -gallons,  x  do*..,.  8.00 

"  ••  "  gallons,  6  gal . .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pints,  a  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  a .  10 

Blood  Orange,  extra  quality,  pints,  2  doz...  *.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  .10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  Ya  gross .  a  5° 

Bun  Ami,  ro-cent  size . Y  gross  2.50 

Electro  Silicon,  1  doz . per  do*.  .72 

Put*  Liquid,  large,  3  dos . per  gross,  16.50 

Put*  Liquid,  large,  3  doz . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7 . 00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . per  gross  9 .00 

No.  r,  half-pint  cans .  “  x8.oo 

No  *,  pint  cans .  11  3?. 00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  "  *3-5° 
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Snlarlne  Bar  Polish — 

No.  13,  r-lb.  pasteboard  boxes,  3  dos.  in 
case,  jo  lbs . per  gross  18.00 


SOAP — LstoLdry.  Bars. 

Acme . 100 

Acorn . . . - . iso 

Ark. . . . . . 100 

American . . . 72 

Bee . 100 

Best,  Babbitt . 100 

Babbitt’s  New  York  City . . .  60 

Benzine-ated . - . . . too 

Big  Master . 70 

Brown . 60 

Borax,  Dreydoppel .  40 

“  Pearl,  Young  &  Co . . .  40 

"  Day  a  Frick,  Novelty .  40 

“  Handsome . 69 

“  Eavenson,  large . . . >00 

“  “  small . . . 100 

“  Klrkman's . too 

“  Red  Seal . . . _ . 100 

“  Swift’s . 100 

Circus . roo 

Cotton  Oil . ....... . 100 

Coal  Oil  Johnny . _ . 100 

Cygnet . - . roo 

Dobbins'  Electric-... . roo 

Dewey . - . 100 

Fairy . roo 

Fels-Nuptha. . - . - . 100 

Five-case  lots  freight  prepaid. . 100 

German  Family . . . roo 

Good  Morning  . - . , . roe 

Glycerine  Tar . _ . . . roo 

Gloss . - . 100 

Grand  Pa’s . 5° 

“  . . . . . - . roo 

Ivory . roo 

“  roo 

Lenox . - . - . too 

Life  Buoy . - . . .  5 o 

“  roo 

Lautz's  Naphtha . — . 100 

Magic  Cleaner . — . roo 

Marseilles,  laundry  size . roo 

'•  5-cent  size . roo 

“  toilet  size . — . roo 

Mayer’s . — . — . roo 

"  50 

Miller’s  Naptha . — . . . 100 

Naphtha,  Swift’s . too 

Naptha,  P.  &  G . too 

Octagon . — . too 

Old  MU1..._ . too 

Oxone . too 


than 
5  bxs. 

3  5» 
*•45 
•  *5 
a  .80 
3  9° 

3  45 
••95 
4. to 
2.90 
2.40 
s  .60 
2.80 

2.80 
3  »° 
4-75 
3*75 

3.80 
3-»5 
4.00 
350 

5.80 
3-57)4 

4.00 
4*5 
2. is 
4.00 
4.00 

3- 95 

4- 3° 
3.85 
3-  75 
3.5° 

3JS 

3.80 
7.00 


.00 


*5 

00 


4.00 
3.80 
3.00 
5.8a 
4.00 
4-00 
3.80 
z  .90 
3-75 
3-75 
4.00 

3-9° 

3-3° 

3-75 
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Oleine,  Conway's . 60  a.  6c 

"  Golden. . .  60  a. 55 

“  Eavenaon's . «...  60  a. 50 

“  Hamilton'#... .  60  a. 50 

“  Kirk's . -  6c  a  25 

“  Philadelphia,  60  blocks . - .  *  .60 

M  7a  blocks.... .  a. 60 

“  Pennsylvania . 60  x.75 

“  Procter  &  Gamble . . .  60  3.00 

'*  Young's  Best .  60  1  So 

Pride,  Swift’s. . - . zoo  3.75 

Polo . iao  a. 45 

Quaker  City,  boxes . —..—.zoo  a. 90 

**  tube . . . ....150  4.60 

S unilght,  oval . . . zoo  3 . 85 

"  twin  bars . zoo  3.95 

Saata  Claus. .* . -..zoo  3.10 

Saratoga . zac  2.4$ 

Star . - . 1 . zoo  3.35 

Sunny  Monday . zoo  4.00 

White  Cloud . zoo  3.85 

Wool  Soap,  large....... . 100  6.75 

Wool  Soap,  small . zoo  4.00 

TOILET  SOAPS* 

Buttermilk  Cosmo . gross  6.60 

Buttermilk  Cosmo . doz.  .60 

Buttermilk,  Swift's...- . gross  4.05 

Castile,  imported,  Conti . lb.  .*3)4 

Castile,  Conti,  original  boxes . lb.  .iz 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.  40 

Fleur-de-lis . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flowers . gross  zo.as 

Maxine  Elliot . gross  8.zo 

Oatmeal,  3  cakes  in  box . gross  2.  65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

#-lb.  bars  to  box . - . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5«  cakes . box  z  .75 

Witch  Hazel,  3  cakes,  %  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 

SCOURING  SOAP. 

Day  &  Frick's  Flint,  36  ban . .  x  24 

Young's,  48  bars . .  z .  80 

Brooks'  Crystal,  zoo  ban . .  3.35 

Philadelphia  Standard,  60  ban . 60 

Sapolio,  36  bars . - .  a. 95 

“  Hand,  36  ban . — . - .  2.25 

Wrigley's,  zoo  bars . .  3  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  ban .  2.35 

SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

**  72  ft  .  2.70 

“  100  "  .  2  65 
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Soapine,  No.  7,  toe  packs . . . . .  *  37)4 

Soapine,  No.  12,  too  packs .  3.90 

Soapioe,  No.  17,  36  pack* .  2.42)4 

bauoin  *  1776  rowdsr,  too  6-0* . .  *.$• 

Finola,  1—  packages .  3.25 

Gold  Dust,  Falrbuk's,  too  11-01.  packages  ...  4.00 
"  “  *4  4-lb.  “  ...  4.50 

Naptha  Borax,  100  packages,  lazg* . .  4.75 

100  5-cent  package*. 3.75 

Klrkoilne,  white,  *4  4-lb.  packs . . . . 3.  57)4 

Kirkollne,  White,  too  5-cent  package* .  3  59 

Young'*  Peart  Borax,  60  i-ib.  packages . .  3.55 

Snow  Boy  Washing  Powder,  *4  4*.. . .  4.00 

“  50  as- . . .  4.00 

“  “  teo  is_....„ .  4.00 

Nine  O'clock  Tea,  too  packages . .  3.15 

I-V  Washing  Tablets,  3  do»._ . ...  per  dos.  4] 

Swift’s  Washing  Powder,  100  ts . .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 

Powerine  100  packages . . . .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker's  Boulillon  Capsule* . . . . 


»#*...**.  3.00 


PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

Pepper- 

Black,  High  Grade . 15  .16  . 18 

Black,  Low  Grade . ta}4  -13)4  -*5)4 

White,  High  Grade . .28  .30 

White.  Low  Grade . . .  ao  .23 

Red,  High  Grade .  21  23 

Red,  Low  Grade .  16  .18 

Cinnamon — 

High  Grade . —  .22  .23  25 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . 23  .24  .26 

Low  Grade . >8  .19  .21 

Allspice — 

High  Grade . ....  .x*54  -*3)4  .ts>4 

Ginger — 

High  Grade . aSJ4  .26)4  .28)4 

Low  Grade . 11  .13  .15 

Mace- 

High  Grade .  _ . 78  .80 

Nutmegs — 

High  Grade . .31  .34 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  do* 

Pepper,  Cinnamon,  Mustard,  Clove*,  Gin¬ 
ger,  Allspice . — J4'b.  -4° 

X  «>.  -75 

Banquet  Brand- 

Mustard,  Cinnamon,  Pepper,  Clove*,  Gin¬ 
ger,  Allspice . H  lb.  .40 

54  lb.  -75 


HUB!  SHE  [MB 

- Attract  Good  Trade - 

There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 

Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent 

Offices  and  Showrooms 

18  to  34  S.  Seventh  St 


Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 

9 


“As  Good  as  the  ‘J.  M.’ 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA.== 
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Colbnm’s  Philadelphia  Mustard,  D.  S.  F.:— 

5  cent  tins,  ■  and  4  dox  •••••••••  p«(do«. 

Dim#  sixe,  •  and  4  dot . .  (( 

54  lb;  net,  tint,  *  and  4  dox. . — <f 

11  X  dox, . . .  ( 

I  “  I  dox. . . .  " 

6  lb.  cans,  full  weight . .....pet  lb. 

•  t  ««  ..  11 

xo  . . 

Colman'x  Mustard,  D.  S.  F. : — 

x-lb.  tins . 

54 -lb.  tins . 

54 -lb.  tins. . 

54-lb.  tins. . 

iS-lb.  kegs . 


«.»•••••»#*••••  I 


per  dox. 


•  45 

•  8s 
1. 00 
1.90 
3.70 

•*3 
■  ax 

5*4° 

«.70 

1. 45 
.90 
■43 
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corn  STARCH. 

Davis,  48  5-cent  packages . 


..per  case 
..per  case 


x  .So 
a.  70 


■  o654 
04M 

3-45 

06H 


MUSTARD— Prepared.  Per  dox. 

Campbell’s,  jar,  a  dox . 8754 

Gulden's,  No.  6,  with  spoon,  x  dox . 95 

Gulden’s,  No.  xo,  with  spoon,  a  dox . *» 

Beer  Mug,  fancy,  large  sixe,  x  dox . 65 

Lemonade  Glass,  tall,  a  dox . 7® 

Horseradish  and  Mustard,  8  ox.,  with  spoon, 

a  dox . |° 

Milk  Jar,  glass  top,  a  dox . . . 85 

Water  Tumblers,  glass,  10  ox.,  4  dox . 377% 


Davis,  36  xo-cent  packages . 

Duryea*s,  40-lb.,  x-lb.  packages. 

Niagara,  40-lb. ,  x-lb. 

Cream,  48-lb.,  i-lb. 

Klngxford’s.  40-lb.,  i-lb, 

Murdoch’s  Oswego — 

I  lb.  packages, 40  lb.  boxes . e77i 

1  lb.  packages,  ao  lb.  boxes . . . °T/i 

Bbls,  about  200  lbs . 


LAUNDRY  STARCH. 

Gilbert's  Laundry.  40-lb.  bones................. . 

«  Patent  Gloss,  crates,  xx  6-lb.  wd.bnl.  .0574 

««  Linen  Gloss,  3-lb.  cartons . 04% 

Klngslord’s,  Pure,  3-lb.  carton*... . c6V 

“  Pure  Gloss,  lb.  packages . 0654 

«  Silver  Gloss,  xa  6-lb.  wd.  Bxs...„  .  07^ 

Duryea’s,  Superior,  3-lb.  cartons . c6j4 

«  Sadn  Gloss,  lb.  packages . °7J4 

“  Superior  B,  bulk . ••••••  .0354 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

“  x  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  bones . . . 

Celluloid,  64  xo-cent  packages . 

“  64  5-cent  “ 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . . . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . . . P®r  pacing® 

Starch  Polish,  xo  cakes . P*r  box 

Murdoch’s  Starch — 

Velvet  Gloss,  r  lb.  packages,  40  lb.  boxes... 

Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  ra 

boxes  in  crate . . .  ■  ■ 

Velvet  Gloss,  about  300  lbs . CVA 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs 


WHOLE  SPICES.  Par  lb 

Pepper,  Black . . . . . °934 

Allspice . . . . . . 

Cloves . . . . .  ’| 

MaCC .  . . . . . eeeaeeeee.xe.  4° 

Nutmegs  large . .  *I® 

Medium . a . . . .  **5 

Cinnamon  bark,  otilns . -I3 

“  Canton. . 12 

••  Java  Tbin  Quills,  5-lb.  rolls..  3° 

“  Saigon. .  ‘79 

Whole  Mixed  Solccs,  bulk,  6-lb.  boxes 


•  07?4 

•  03  *£ 
.04K 

04% 

■osVi 

430 

a  .20 

5-oe 

a. 50 

.08 

•50 

•07K 

.08W 
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STOVE  POLISH. 

Enameline  Paste,  small,  54  gross . 

Enameline  Paste,  large,  54  gross . 

Enameline,  Liquid,  large,  54  gross . 

Enameline,  Liquid,  small,  54  gross . 

Electlc  Paste,  *  gross  boxes . 

Magic  Paste,  54  gross  boxex . ...... 

Parlor  Pride,  large  sixe . par  dox. 


“  small  sixe . 

Climax  Enamel  54  gro . 

Black  Jack,  54  gross,  per  gross 

Rising  Sun . per  po 

Sun  Paste,  5-cent  sixe. 

10-cent  sixe.. 


PXrgTO 
4.00 
7.00 
6.65 
4.90 
4. so 
4  75 

■87H 

per  gross  to.  *5 
...per  dox.  .70 
.per  gross  9. 40 

.  6.60 

5-75 
4.50 
7x0 


X-Ray  Stove  Polish — 

5-cent  sixe,  No.  5,  per  box  of  54  grosx . ... 

Per  box  of  54  gross . - . . 

14  doxen  to  gross . 

10-cent  sixe.  No.  jo,  per  box  of  54  gross . 

Per  box  of  54  gross. . . - . 

Per  . . 

F.  F.  Dailey  Co. — 

a-in-i,  smaller  sire . per  doz. 

a-in-i,  large  size . .  “ 


SUNDRIES. 

Bird  Food— 

Crystal,  40  pack*,  round . per  pkgx.  .0454 

Excelsior,  14  packs™ .  .°5» 

McAllister,  36  packs .  ’“S* 

Rosensteles,  ilb.  pkgs.,  s  do* . Per  lb.  ■°57e 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pint*,  3  do*....perdo*.  .35 

Red,  quarts,  3  dox . . .  ‘‘  ‘7° 

Silver,  pints,  3  dox .  -35 

“  quarts,  3  dox .  *7° 

Bath  Brick,  35  bricks . Per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1  85 

Toothpicks,  Perfection,  a  doz . per  doz.  -42/l 

Royal  Glue,  1  do*. . per  dox.  .80 

Palst’s  “  x  “  . . .  -4° 

Carpet  Tack*,  Wooden  Keg,  54  gro**  case, 

assorted,  6,  8.  10's . P«r  case  90 

Carpet  Tacks,  Silver  Steel,  4  ox. . per  dox.  .065. 

6  5. .  °7l 

is  ox .  “  -°9> 

Matting  Tack*— 

No.  10,  steel . per  do*.  .09 

No.  11,  steel . P«r  doz.  .*9} 

No.  i*.  steel . per  do*.  .1* 

G.  B. Weiss  &  Son — 

Sole  Leather, No.  1,  .15;  No.  a,  *3;  No.  3,  .si 
Cut  Sole  Leather,  cut  into  Ups,  6  inches  high  1 .  S« 

554  Inches  high .  1 '4® 

5  Inches  high .  I-4* 

4U  Inches  high .  1  •  *5 

4  Inches  high .  . .  1-1® 

354  Inches  high .  I-°5 

a  Inches  hlxh .  -9° 

The  Fly  Ribbon  Manufacturing  Co.—  Gross 

Single  gross .  4  *° 

Two  or  five  gross .  4  32 

Five  to  twelve  and  one-half  gross .  4.08 

Twelve  and  one-half  to  fifty  gross .  3 .84 

.  3-f° 


Orange  Brand,  fine  cotton  twine ... 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . 


lb.  bunches . 

xrse  tlomp  Twine,  8  balls  1 

5-lb,  bunches . 

Best  Jute  Rope,  16  yds.  to  lb.. 


. per  lb. 

.St 

.10 

it 

.16 

It  * 

.ao 

bx.  “ 
a  5- 

*5 

. 

#ao 

. per  lb. 

44 

.  lb 

09 

°9 

....per  do*. 

I  .60 

X.70 

lute  Clotheslines.  108  ft  to  hank... 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSSB. 

Extra  Fancy,  No.  661 . — 

Extra  Fancy,  No  669 . 

Fancy,  No  . . 

Strictly  Choice,  No.  675 . ~ . - . 

Choice,  No.  664 . 

Black  Strap . 

Foundry  Molasses . 

B.  H.  F.,  Horse  Food  Molasaes . — • 

REFINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  doi.  No.  3  screw- 

top  cans,  both  freight  paid. . . . 

Gold  Mine,  in  bbls . 

Fancy,  No  . . 

Fancy,  No  . . 

Choice,  No.  576 . — 

Prime,  No.  . . — 


4* 

■40 

•39 

.38 

•3a 

.11 

•  II 

•  «3 


35 

;o 

32 

.28 

.26 


Fifty  gross  up 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper.  Sticky,  10  cartons . 

Sticktlte  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROFB,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  do*. 


PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . *9 

West  India,  choice,  No.  510,  compound . 35 

Porto  Rico,  No.  551 . *S 

GLUCOSE. 

Three  Star  A,  for  confectionery .  a. 75 

Five  A,  for  confectionery .  *  •  *S 


HONEY. 

Domestic,  barrels . per  gal .  .  64 

Selser’s,  lunch  bottles,  a  dor . per  dox.  -95 

Selser’s,  medium  bottles,  a  dox . per  dor.  x,  35 

Schimmel’x,  10-  ox.  bottles,  *  dot.  In  case .  1  4' 

“  6  ox.  •’  “  "  .  95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars 

4  do*.  In  barrel . per  do*  .9*54 

1  “  case- .  -95 

Karo,  10  cent  size,  2  doz . P®r  doz.  •*//■ 

Karo,  25  cent  size,  1  doz .  2  -25 


HENRI  TROEMNERS 

Electric  Coffee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 


Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


INo.  192  P  MILL 


WRITE  FOR  PRICE  LIST 


RY  TRUER 

PHILADELPHIA,  PA.,  U.  S.  V 


M  1  n,l 

No.  911  ARCH  STREET 


IN  KRITING 
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B miner,  In  jtr>.  compound . . . per  doi.  i  .00 

White  Clover,  In  Jan,  compound . „  “  .95 

Purina  Pancake  Syrup,  36  pu .  “  «.«s 

••  “  «4  qta . "  4.00 

“  "  xa  34-gals .  "  7.00 

“  «  6  gals .  “  ia  .00 

MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  8.40 

*  “  medium,  dor.  x.  40 

“  "  small,  dor . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gal.  1 .15 

“  “  J4-gaI.  tins P«rdor.  7.75 

Haren'a  Maple  Syrup,  qt.  bottler .  “  4.00 

“  “  pt.  bottler .  “  a  .40 

Towle’s  Log  Cabin  “Camp"  Syrup —  Per  dor. 

Gallon  cans,  6  In  case .  13.50 

Half-gallon  cans,  is  In  eaae .  7  .as 

Quart  cans,  ar  In  case .  4-»S 

Pint  cans,  84  In  case .  a. 50 

Quart  bottles,  ra  In  case . .  4.50 

Pint  bottlea,  84  in  eaae .  a. 75 

Jacket  oana . per  gallon  r .  ee 


CRESCENT  MAPLEINE. 

Per  dor. 

a-01. ..._«. . 3.00 

4-0* . - .  5*5 

8-os . 9.  jo 

16-01 . 18.00 

£•01 .  35  00 

tllone.... . each  ir.oo 

OIL  OP  MAPLBINB.  Per  dor 

1-0* . a.  70 

S  ~OS  •  ••  ••  •  ee  e  eeeeeeeeee  •  ee  e  eeeee  e  eeeeeeeee  •••«  ee  •••ee*  e  ee  eeeeee  4  *  S® 

4-0* .  ®**5 

t-os  •  eeeeeeoeeeee eeeeeeeee eeeeeeeeeeeoeee •••••  eeaeeeeeee ••••  •  •  XJ  .OO 

16-01 . st.oo 

33-01 . „ .  48.ee 

Gallons . each  15.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem, parlor,  2  string .  a  .40 

N  U,  No.  6,  split  handles .  a. 45 

Leader,  No.  6,  3  string,  red  handles... .  2.40 

Princess,  No.  4,  fancy  handles .  a. 75 

Parlor,  No.  3,  a  tie . . .  1.85 

Toy  Brooms . . . . . 90 

Whlrka,  a  sewed . 90 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  ra  brooms . 90 
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No.  WASHBOARDS.  Per  dor. 

69,  Good  Enough,  double, spring  protector...  3.65 

J7,  Peerless,  double . . .  3.65 

80,  Seal  Globe,  double,  swing  preteeter . .  3.30 

61,  Peerless,  double,  spring  protectory .  4.45 

no,  Peerless,  single,  spring  protector .  3.55 

ieo,  Northern  Queen,  single,  protector .  3.10 

ros,  Tidal  Wave,  single,  protector .  a. 75 

118.  Good  Enough,  single,  protectory .  3.15 

175,  Glass .  3.50 

Murdock .  a. 75 

Celery  City .  3  .00 

126,  Single  Ruby . . . . .  a. 60 

128,  Anchor,  single  head . . .  8.25 

130,  Little  Gem,  pail  board .  1.3s 


BUCKETS. 


Per  dor. 


O.  G.,  a  electric  hoops .  x 

O.  G.,  3  electric  hoops . . . .  1 

Clear,  a  hoop . „ .  1 

Clear,  3  hoop .  > 

Electric  Cedar,  a  hoop  •aoeeeeee  eeeeoeooa ••••••••• ••••ee  I 

Electric  Cedar,  3  hoop . - . «...  a 

Pine,  3  galvanised  hoopa . «_«._ . .  a 

Galvanised,  ia  quart . «.«....« .  a 

Galvanised,  14  quart . « . — .  a 


75 

2° 

65 

75 

40 

bo 

oj 

38 


No.  BUTTBK  DISHES. 

i,  Solid  oval . . . «. . 

a,  Solid  oval . «. 

3,  Solid  oval . . . .«. 

5,  Solid  oval  •  e  see  eeeeeeeeeeeeeeeeeeeeeeeMeeeeee  ease 

1,  Wire  ends . . . ....... 

1,  Wire  ends . ..................... 

3,  Wire  ends . « . « . 

5,  Wire  ends . «... 

Picnic  Plates,  8  Inch . . . 

Picnic  Plates,  9  Inch . 

Crates  contain  ago  each. 


Per  M 

1.30 

*.50 

1.70 

s.ie 

X.I| 

1-35 

*•55 

*■95 

2.10 

*•35 


CLOTHES  PINS. 


5  gross., 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


1 .00 
*•35 
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BRUSHB8. 

No.  SCRUB  BRUSHES.  Per  dor. 

as.  White  corner...«_. . . . . 

83,  Medium  siee . . . . . . . So 

*7,  Lw*e~ . . . . . .  1. so 

13,  Marble,  aaotBnm  sLm... . . 90 

00.  White . . . 45 

Handy  House . 41 


Ne.  STOVE  BRUSHES, 

so,  Black  bristle,  carved  ead,  wood  handle.. 
16,  Black  brletle,  carved  cad,  wood  hamdc.. 
44,  Ail  brittle,  curved  end,  wood  handle . . 


Ne.  SHOE  BRUSHES. 

o,  Mexican  fibre, . . 

1,  Mexican  fibre,  I 
4. 


J,  All  bristle . 

is,  AH  bristle,  large 
16X,  All  brittle, 

19.  kW  ' 


Per  dez 
,  .90 

,.  1.40 
»  •■** 


Par  dot. 

..  .90 

r. ee 

z.se 

\W 

s. ie 
3-5* 


No.  WHITEWASH  BRUSHES.  Per  dot. 

6,  <  la.,  White  mmptco« . . . «.. 

2,  7  la.,  White  tampioo . . 

,  8  la.,  White  tamplco„ . . . 

6,  |  la.,  Family,  extra  heavy — . . . 

8,  6  la.,  FamUy,  extra  heavy . . . . 

10,  7  la.,  FamBy,  extra  heavy — . .  a. 

is,  *lm„  Family,  mttaa  heavy -  r. 

6,  5  lx.,  A.,  hair  briafi*. . . 1, 

8,  6  In.,  A.,  hair  brittle, . . x, 

10,  7  la.,  A.,  hair  bristle, .  x 

ra,  8  la..  A.,  hair  brittle. . a. 

6,  5  la..  Ideal,  all  bristle,  3  row, .  1 

8,  6  la..  Ideal,  all  bristle,  3  row., .  a 

2,  Knotted,  all  bristle,  3  row . . .  1 

,  Knotted,  all  bristle,  3  row .  x 

(,  Knotted,  all  bristle,  3  row .  a, 

8,  6  la.,  Royal,  all  white  bristla .  a 


No.  DUST  BRUSHES.  Par  dot. 

7X,  Fibre,  wire  draws . . . 88 

10,  Fibre,  wire  drawn,  extra  seteeeeeeee  ■••••■eeststtee  X.  *5 

31,  All  hair,  wire  drawa .  s  ee 

28,  White,  wire  drawa .  a .  80 

1,  7  In.,  All  hair,  flat  end .  1 .95 

22,  7  la.,  Mixed,  round  end.,. . .  a. 00 

xiX,  7  In.,  All  hair,  round  and .  3.15 
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TOBACCOS- 

Battle  Ax . . 

Deer  Skin . 

Gold  Rope  . . 

Jody  Tax  ..•••««. — «< 

Newsboy  •  •  •  »»»■«.— ..— 

Old  Honesty . . 

Piper  Heldsick . . 

Spear  Head . ..... 

Standard  Navy . 

Toddy . . 

Vinco . . . 

Town  Talk . 


-PLUG. 


Per  lb. 
•37 
•37 

.56 

39 

•39 

‘.64 

•44 

■37 

•P 

3» 


Briar  Pip 


8MOKING  TOBACCO. 

Duke’s  fflxturs"”  . 

Greenback. 

Green  Turtle  „ _ _ 

G.  ft  A.  Navy,  3H  oi_ . 

Hon 

Polar  Bear, 

Ripple . 

Sensation  .. 

Wild! 


Per  lb 

•  3» 

IS 

.st 

•  34 
•39 
•»? 
-39 
■39 
■39 


YEAST  CAKE8. 

Compressed . . . . per  dot. 

Magic,  ijf  dor.  packages . . . per  box, 

Yeaat  Foam,  tjfi  dor . ... . -..per  box 


.il 

5* 

58 


Cases. 

Cases, 

Cases, 

Cases, 

Cases, 

Cases, 

Cases, 


Oliver’s  Olive  Oil 

Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  1,  1907. 


I 

* 

<1 

<1 

* 

* 

1 

<1 


1  dozen  large  bottles 

2  dozen  medium  bottles 
2  dozen  small  bottles 
tins,  2-5  gallons,  per  gallon 
tins,  6-x  gallons,  per  gallon 
tins,  10-54  gallons,  per  gallon 
tins,  20-54  gallons,  per  gallon 


(6.00 

6-75 

4.25 
2.00 
2.10 
2.20 

2.25 


JOS.  M.  OLIVER  <Sc  SOINS 

I  M  PORTERS  5  South  Front  St.,  Philadelphia 


Want  a  $10  Mortis  Chair 
for  Nothing  1 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  {Scrap)  Tobaccos 
Blue  Hen,"  “High  Card,"  "Rex”  and  “Z" 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J .  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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Everybody 
Knows  Them 


Knight’s  Flavoring  Extracts  have 
beer;  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can' be  induced  to  use  nothing  else. 
Most  Tocers  sell  them ;  if  you 
don’t,  d  )  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  b  that  your  extract  trade 
will  incre  se.  You  cannot  make  a 
better  proH  on  any  first-class  brand. 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA.  - 


Easter  Hams 

Will  be  in  demand  in  a  short  time 


Have  you  placed  your  order  for  them  ?  When  you 
read  this  it  will  be  time  to  seriously  think  of  the  matter. 
Write  and  ask  for  quotations  on 

Bulks down  BianOam8 

which  are  plump,  have  short  shanks  and  round  butts, 
are  sweet,  being  sugar  cured ;  mild,  because  they  are 
not  old  ;  and  of  fine  flavor,  being  smoked  a  nice,  bright 
color,  which  is  only  possible  by  using  hickory  wood. 

They  are  sold  by  the  leading  retail  grocers  in  Phila¬ 
delphia,  having  the  most  select  and  exacting  trade. 


V 


is  the  only  substitute  for  Easter  hams.  It  is  selected 
from  corn-fed  hogs,  specially  cured  with  granulated 
sugar — mild  and  of  exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label.  A  red  seal  is  attached  to  the 
cord,  stating  the  specific  merits  of  this  bacon,  which  is 
also  known  to  the  trade  as  the  “Five  B”  Bacon, 
because  of  its  name 

Bmrs  Butternut  Beneiess  Breakfast  Bacon 

This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899,  and 
it  is  largely  due  to  its  ever-increasing  popularity  that 

Burk’s  Pork  Products 

** 

are  known  in  every  household  in  the  Quaker  City. 


Ivouis  Burk 

GIRARD  AVE.  and  THIRD  ST.,  PHILADELPHIA 


bluetip 


THE 

FINEST 

MATCH 

MADE 

The  ideal  modern  match  is 
the  Ohio  Blue-Tip  Safety 
Match.  While  you  can  strike 
it  on  anything,  it  is  a  Safety 
Match  because  you  can  strike 
only  the  tip. 

Far  better  than  other 
double-tip  matches,  because 
it  never  gets  soft,  never  flares 
up  spontaneously,  never  drops 
cr  flies  around. 

The  finest  match  made  by 
all  odds. 


Ohio  Match  Company 

Wadsworth,  Ohio 

Philadelphia  Office  and  Warehouse 
411  Marshall  Street 


Hold  It 
to  the 
Light 

La  Toscana  is  an 

olive  oil  to  hold  to 
the  light  and  mar¬ 
vel  over.  So  rich, 
so  mellow,  so 
golden ! 

The  finest  of 
virgin  pure  Italian 
olive  oil.  Plenty 
of  oil  as  pure,  little 
or  none  as  rich  and 
unctuous.  French 
and  Spanish  oil  are 
good  enough  in 
their  way,  but  there 
is  no  olive  oil  any¬ 
where  like  the 
Italian. 

La  Toscana  oil 

would  look  fine  on 
your  shelves. 

J.  L.  Neff  &  Co. 

Sole  American  Agents 
BROOKLYN.  N.  Y. 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


I 

•  MU' 
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^PRIVATE 
ESTATE! 

COFFEE 

f. A-CAUCHOIS &C0.-THE  FULTON  MILLS* 
NEW  VORK-  PHILADELPHIA  -  CHICAGO. 

ESTABLISHED  1051. 


A  BAG  FULL  OF  GOODNESS 

We  don’t  have  to  say  a  word  about  the  quality  of  Private  Estate  Coffee  to  the  many 
thousands  of  retailers  who  are  selling  it — their  customers  do  the  talking  for  it.  But  those 
who  haven’t  made  Private  Estate  their  Coffee  Leader  have  missed  a  chance  to  wean  their 
customers  away  from  the  Tea  and  Coffee  Stores.  It  can’t  be  beaten.  We  share  our  profit 
with  grocers  by  giving  them  Universal  Coupons  with  each  case. 

F.  A.  CAUCHOIS  &  CO. 


THE  FULTON  MILLS 


33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 


I 


I 

»• 


Giving  It  To  You 

We  want  you  to  handle  our  Macaroni,  Spa¬ 
ghetti,  Noodles  and  Pastels. 

Why  should  you?  Partly  because  we  assure 
you  on  our  honor  they’re  as  good  as  Freihofer’s 
Bread.  We  must  make  a  superior  grade  of  these 
things  to  sell  them,  and  we  are  making  it. 

Another  reason  why  you  should  think  favorably 
of  these  goods  is  that  every  case  contains  Universal 
Coupons,  which  you  can  exchange  for  things  you 
want. 

We’re  spending  our  advertising  money  with  you 
instead  of  your  customer. 


VIES  IVINA.  BAKING  COMPANY 

PHILADELPHIA,  PA. 


Better  Than  Milk  or  Meat 


Royal  Peanut  Butter  is  one  of  the  most  healthful 
food  products  ever  manufactured.  We  want  you  to  tell 
this  to  your  customers,  and  as  a  real  incentive  for  you 
to  do  so  we  are  going  to  give  you  the  money  we  would 
otherwise  use  to  tell  consumers  of  its  merit.  Universal 
Coupons  packed  in  every  case  from  January  i,  1908. 
Remember,  it  is  the  best  thing  of  its  kind  ever  made. 
You  make  a  splendid  profit  on  it  and  the  coupons  are 
exchangeable  for  any  article  of  merchandise  you  may  need 
for  your  home  or  store. 

Cleveland  Health  Food  Co. 

Cleveland,  Ohio 
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Nothing  Like  It  Has  Ever  Been  Made 


This  picture  represents  a  floor  wax  which  when  properly  applied  makes  wood  like  new. 
Grocers  can  build  up  a  big  trade  on  it  because  their  customers  need  it — they  are  buying  some¬ 
thing  of  the  kind  now,  and  are  going  to  paint  stores  to  get  it.  If  you  will  put  a  case  of 
MOORE’S  WAX  where  it  can  be  seen  and  tell  your  trade  what  it  will  do  you  will  get  some 
money  that  is  going  somewhere  else  now.  We  are  making  it  worth  your  while  to  do  a  little 
talking  for  this  product  by  giving  you  a  generous  quantity  of  Universal  Coupons  with  each  case. 
You  can  buy  anything  you  need  with  these  coupons. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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extra 


RaNkljis 


Summer’s  Coming 
Try  It  On 


The  summer  fruit  season  is  the  sugar 
season — good  time  to  test  Franklin 
Carton  Sugar  as  a  selling  proposition. 

Franklin  Carton  Sugar  will  give 
you  the  most  comfortable,  profitable 
sugar  season  you  have  ever  had.  It’s 
no  work  to  handle  it — we’ve  done  all 
the  weighing  and  the  wrapping — you 
simply  hand  it  out. 

You  don’t  steal  from  yourself,  either, 
by  giving  overweight.  You  cant  give 
overweight  with  Franklin  Carton 
Sugar. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 
tO,  25,  50  and  100 -pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA.  PENNSYLVANIA 


Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


comes  in  a  neat  package  that  speaks  of  cleanliness,  and  helps  to 
sell  it  the  first  time.  The  cleanliness,  the  flavor,  the  quality  sell 
it  afterward.  People  gladly  pay  a  little  more  for  it  than  the 
other  goods,  even  the  imported,  for  nothing  made  can  touch 
“  Woodcock  ”  for  quality. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


Mosf  housekeepers  have  a  lot  of 
trouble  getting  brooms  that  please 
them — you  know  how  particular  they 
are.  We  are  making  brooms  to  catch 
the  trade  of  this  class  of  people.  Is 
there  any  doubt  in  your  mind  that  you 
can  sell  such  brooms — and  keep  on  selling  them  ?  If  there  is  we  will 
dispel  it. 


WOODCOCK  MACARONI 


the  Housekeeper  if  You 
to  Hold  Her  Trade  :: 


Felt  That  He  Ought 
To  Taste  It 

A  particular  grocer  said  the  other  day  that  he’d 
never  feel  quite  sure  the  butter  he  was  selling  was  in 
every  way  all  right  unless  he  could  taste  every  pound, 
butter  varied  so. 

But  he  could  feel  sure  with  Gurnse  butter.  It 
can’t  possibly  get  by  us  unless  it  is  as  fine  as  butter 
can  possibly  be.  The  raw  material  we  use  partly  as¬ 
sures  that ;  but  not  wholly,  for  things  can  happen  in 
the  making.  These  we  prevent  by  rigid,  scrupulous 
inspection  at  every  point.  Gurnse  must  be  perfect 
butter  ;  and  it  must  be  perfect  all  the  time. 

Packed  in  30  and  50-pound  boxes — 
pound  and  half  pounds — 33  cents. 

P.  F.  Brown  &  Co.  Philadelphia,  Pa. 
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Big  free  deal  in  Quaker  Toasted  Corn  Flakes  still  on.  Ask  your  jobber  about  it. 


You  can  sell  more 

Quaker 

Toasted 

Co  rn  FlaK.es 

and  make  more  money  on  it  than  on  any 

other  brand— because 

It  is  the  best  toasted  corn  flakes  on  the  market. 

The  flakes  are  great  big  delicious  flakes. 

Your  customers  know  about  QudkerO&t$  Quality 

The  first  package  of  these  goods  will  win  every  consumer. 

Your  shelves  will  look  more  attractive  than  with  a  lot  of  odds 
and  ends. 

The  product  will  be  widely  advertised. 

Quaker  Oats  Quality  Products  make  the  most  attractive 
and  most  profitable  stock  you  can  carry. 

The  jury  of  experts  at  the  Jamestown  Exposition  gave  us  the 
highest  award  and  gold  medal  for  quality  in  cereal  foods 
(including  Toasted  Corn  Flakes)  over  all  competitors. 

*p\e  Quaker  Qats  (ompany 

CHICAGO 


The  family  package  of  Quaker  Oats  costs  no  more  than  the  unadvertised 
brands  of  inferior  quality,  and  contains  the  largest  assortment  of  fine  dishes 


Published  every 
Monday. 


Circulates  in  every 
State  ot  the  Union 
and  Canada. 
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What  Forty-eight  Cans  of  Standard 
31b.  Tomatoes  Weighed 

Some  Figures  Showing  the  Absolute  Lack  of  Standard  or 
Method  as  to  the  Weights  of  Canned  Tomatoes.  Jobber 
Weighs  48  Cans  Picked  at  Random  from  100  Cases  and 
Finds  Some  Weigh  Less  Than  Two  Pounds. 


Much  has  been  said  from  time 
to  time  regarding  the  lack  of  any 
real  standard  for  appraising  the 
quality  of  canned  tomatoes.  All 
grades  are  now  sold  as  standards, 
even  grades  which  could  never  be 
considered  better  than  seconds. 

Even  more  needs  to  be  said 
about  the  lack  of  standard  as  to 
weights.  Except  in  certain  Jersey 
brands  the  term  “3  pounds”  is  an 
empty  name.  Maryland  packers 
sell  “3-pound”  tomatoes  that 
weigh  as  little  as  one  pound  and 
a  half  by  actual  weight.  Natu¬ 
rally  this  is  an  exceptional  case. 
The  average  seldom  falls  below 
two  pounds,  but  even  a  weight  of 
two  pounds  for  “3-pound”  goods 
is  ridiculous.  The  weights  of 
Maryland  goods  run  all  the  way 
from  two  pounds  up  to  two 
pounds  eight  ounces,  seldom 
above  the  latter. 


No.  27 — 2  pounds,  3J4  ounces. 

No.  28 — 2  pounds,  5  24  ounces. 

No.  29 — 2  pounds,  5  ounces. 

No.  30 — 2  pounds,  524  ounces. 

No.  31 — 1  pound,  854  ounces. 

No.  32 — 2  pounds,  5  ounces. 

No.  33 — 2  pounds,  4 34  ounces. 

No.  34 — 2  pounds,  5 24  ounces. 

No.  35 — 2  pounds,  524  ounces. 

No.  36 — 2  pounds,  3^4  ounces. 

No.  37 — 2  pounds,  524  ounces. 

No.  38 — 2  pounds,  434  ounces. 

No.  39 — 1  pound,  15  ounces. 

No.  40 — 2  pounds,  434  ounces. 

No.  41 — 2  pounds,  434  ounces. 

No.  42 — 2  pounds,  524  ounces. 

No.  43 — 2  pounds,  334  ounces. 

No.  44 — 1  pound,  13*4  ounces. 

No.  45 — 2  pounds,  4 24  ounces. 

No.  46 — 2  pounds,  4%  ounces. 

No.  47 — 2  pounds,  3%  ounces. 

No.  48 — 2  pounds,  5M  ounces. 

Remembering  that  every  can  of 
the  above  was  packed  by  the  same 
packer,  under  one  brand,  and  that 
the  goods  were  sold  as  3-pound 
standards,  the  condition  revealed 
is  truly  remarkable. 


Another  Jewelry  Scheme  Story. 


large  fine  show  case  free.  In  this 
the  jewelry  was  to  be  displayed. 

But  even  this  was  not  all.  The 
Moline  Co.  agreed  to  give  the  gro¬ 
cer  a  gold-plated  watch  and  a 
number  of  tickets.  With  this  ma¬ 
terial  he  was  to  work  whatever 
premium  scheme  he  liked. 

The  grocer  was  in  a  hurry,  as 
most  grocers  are  when  they  are 
asked  to  sign  contracts,  and  he 
signed  the  long,  fine-typed  agree¬ 
ment  which  the  agent  presented. 
Later  the  concern  acknowledged 
the  contract  and  shipped  the 
goods,  which  were  duly  received 
and  displayed. 

In  a  few  weeks  along  came  a 
series  of  promissory  notes.  So 
insistent  became  the  Moline  Co. 
that  the  grocer  sign  them  that  he 
finally  consulted  an  attorney. 
The  attorney  said  :  “You’re  bound 
absolutely  under  the  contract  to 
pay  for  those  goods — the  verbal 
arrangement  cuts  no  figure.” 

Indignantly,  the  grocer  still 
refused  to  pay  for  the  stuff,  and 
one  day  he  was  visited  by  another 
agent  who  represented  himself 
a  member  of  the  firm.  He  was 
deeply  grieved  to  hear  of  the 
salesman’s  misrepresentations — 
these  concerns  always  repudiate 
their  salesmen — but  he  contended 


that  the  concern  itself  was  not  in 
fault  and  must  ask  for  payment. 
There  was  a  long  wrangle  and  the 
Moline  agent  finally  agreed  to 
draw  up  a  new  contract,  the  terms 
of  which  were  as  follows:  The 
grocer  was  to  sign  the  notes, 
binding  himself  to  pay  for  the 
goods  at  certain  intervals  if  sold. 
The  Moline  Co.  was  to  give  him  a 
bond  protecting  him  against  any 
attempt  to  collect  the  notes  un¬ 
less  the  goods  were  sold.  The 
grocer,  prompted  by  his  attorney, 
was  shrewd  enough  to  put  a  con¬ 
dition  naming  the  bond  on  the 
back  of  the  notes,  so  that  anybody 
to  whom  the  Moline  Co.  might 
fraudulently  transfer  the  notes 
would  be  charged  with  knowl¬ 
edge.  It  was  lucky  that  he  did, 
for  that  is  precisely  what  the  Mo¬ 
line  Co.  did — transfer  the  notes  to 
a  third  party  in  spite  of  the  fact 
that  the  jewelry  was  not  sold. 
Usually  Avhen  these  jewelry  con¬ 
cerns  transfer  their  victims’  notes 
there  is  no  defense;  the  victim 
must  pay.  In  this  case,  however, 
thanks  to  the  grocer’s  shrewdness, 
there  was  a  defense.  The  jewelry 
concern  probably  realizes  this 
perfectly,  since  several  months 
have  passed  and  no  effort  has  yet 
been  made  to  collect  the  notes. 


The  most  vivid  example  ever 
seen  of  the  great  variance  in  the 
weights  of  canned  tomatoes  was 
brought  to  the  “Grocery  World’s” 
notice  during  the  week.  A  cer¬ 
tain  wholesale  house  bought  about 
100  cases  of  a  certain  Maryland 
packer’s  so-called  standard  toma¬ 
toes.  When  the  goods  were  re¬ 
ceived  they  examined  them,  and 
discovered  that  no  two  cans 
seemed  to  weigh  the  same.  Two 
cases  of  twenty-four  cans  each 
were  drawn  from  the  lot,  and  each 
of  the  forty-eight  cans  weighed. 
The  result  was  as  follows : — 

No.  1 — 2  pounds,  5  ounces. 

No.  2 — 2  pounds,  1  ounce. 

No.  3 — 2  pounds,  424  ounces. 

No.  4 — 2  pounds,  224  ounces. 

No.  5 — 2  pounds,  5  ounces. 

No.  6 — 2  pounds,  5  ounces. 

No.  7 — 2  pounds,  s  ounces. 

*  No.  8 — 2  pounds,  324  ounces. 

No.  9 — 2  pounds,  354  ounces. 

No.  10 — 2  pounds,  5  ounces. 

No.  11 — 2  pounds,  424  ounces. 

No.  12 — 2  pounds,  424  ounces. 

No.  13 — 2  pounds,  524  ounces. 

No.  14 — 2  pounds,  3  ounces. 

No.  15 — 2  pounds,  224  ounces. 

No.  16 — 2  pounds,  2  ounces. 

No.  17 — 2  pounds,  424  ounces. 

No.  18 — 2  pounds,  2  ounces. 

No.  19 — 2  pounds,  4^4  ounces. 

No.  20 — 2  pounds,  5  ounces. 

No.  21 — 2  pounds,  224  ounces. 

No.  22 — 2  pounds,  2  ounces. 

No.  23 — 2  pounds,  4  ounces. 

No.  24 — 2  pounds,  424  ounces. 

No.  25 — 2  pounds,  4  ounces. 

No.  26 — 2  pounds,  524  ounces. 


A  Pennsylvania  Grocer’s  Story  of  His 
Experience  with  Another  Itinerant 
Scheme  of  Placing  Jewelry  in  Gro¬ 
cery  Stores  on  Consignment.  How 
He  Blocked  the  Note  Transfer  Game. 


A  well-known  Pennsylvania 
retail  grocer  came  to  the  “Gro¬ 
cery  World”  office  during  the 
week  and  detailed  an  exceedingly 
interesting  experience  with  one  of 
the  Western  jewelry  concerns 
which  transact  the  sort  of  busi¬ 
ness  that  has  been  repeatedly  ex¬ 
posed  in  the  “Grocery  World.” 

The  concern  in  question  is  the 
Moline  Jewelry  Co.,  of  Moline, 
Ill.  The  retailer  in  question 
wishes  his  name  withheld. 

Several  months  ago  the  Moline 
Jewelry  Co.  sent  a  salesman  to 
the  grocer  in  question  with  the 
following  glittering  proposition: 
The  Moline  Co.  was  to  place  an 
assortment  of  jewelry  in  the  gro¬ 
cer’s  store  upon  a  sort  of  consign¬ 
ment  plan.  There  was  to  be  no 
money  paid ;  every  four  months 
the  salesman  was  to  come  around, 
see  what  had  been  sold,  and  give 
the  grocer  as  his  share,  333/3  per 
cent,  of  the  gross  price. 

There  was  even  to  be  more. 
The  Moline  Co.  was  to  supply  a 


Written  for  the  “Grocery  World.” 

How  Another  Grocer  Made  the  Cash  Leap 

Virginia  Retailer  Changed  from  Credit  to  Cash.  How  the 
Plan  Was  Announced.  Good,  Clean-cut  Argument.  Offers 
to  Tell  How  It  Worked. 


I  am  sending  the  “Grocery ' 
World”  a  copy  of  a  booklet  which 
I  used  to  announce  my  recent 
change  from  the  credit  to  the  cash 
system.  The  “Grocery  World’s” 
other  articles  on  the  cash  busi¬ 
ness,  coming  as  they  did  while  I 
was  preparing  for  the  change, 
afforded  me  encouragement. 

In  sending  the  booklet  out,  I  in¬ 
closed  it  in  the  following  letter : — 

Kincaid,  Va.,  March  :o,  1908. 

Dear  Sir: — My  object  in  writing 
>011  to-day  is  to  announce  that  after 
March  16,  1908,  I  will  change  my 
business  from  a  credit  to  a  cash  sys¬ 
tem. 

A  copy  of  my  little  booklet,  “Cash 
Against  Credit,”  is  herewith  inclosed. 

I  want  you  to  take  plenty  of  time 
to  read  it — to  study  it  closely  and  to 
be  guided  by  it.  This  will  save  you 
future  mistakes  in  buying. 

The  pay-as-you-go  plan  is  the  best 
for  us  both. 

If  I  were  not  so  sure  of  it — if  I  did 
not  know  how  much  better  I  can 
serve  your  interests  and  how  much 
cheaper  I  can  sell  you  goods,  I  would 
not  make  the  change. 


For  years  I  have  tried  the  credit 
system,  and  you  have  tried  it.  I 
have  found  it  expensive  and  unsat¬ 
isfactory.  I  believe  you  have  found 
it  the  same. 

I  pledge  you  my  word  that  I  am 
going  to  give  every  one  a  square 
deal,  that  I  am  going  to  have  one 
cash  price  to  every  customer,  and 
that  price  the  lowest  in  the  South. 
In  no  case  will  I  sell  any  article  on 
time  after  March  16,  1908. 

I  guarantee  that  a  trial  will  prove 
to  you  that  the  cash  system  is  best 
for  you.  You  will  save  many  dol¬ 
lars  each  year. 

As  I  have  said  in  the  inclosed 
booklet,  “Cash  Does  More  Than 
Credit — It  does  it  quicker — It  does  it 
better.” 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World " 

Attorney  and  Counsellor  at  La* 

730-731  Drexd  Building,  Philadelphia,  Pa. 

f  B.U,  Umbard  1727 
TMepbonci  j  Key,tone  Rtct  744 

COLLECTIONS,  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 
TRADEMARK  REGISTRATION 
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Meanwhile  awaiting  your  business 
and  thanking  you  for  past  patronage, 

I  am, 

Yours  very  truly, 

F.  M.  Kincaid. 

The  booklet  was  an  eight-page 

affair,  printed  on  both  sides.  On 

the  cover  was  the  following: — 


CASH 

AGAINST 

CREDIT 


Read  Every  Word  of  Why 
1  Have  Changed  from  the 
CREDIT  to  the  CASH  and 
PRODUCE  System.  :  :  : 

It  Means  Much  to  You 
Frank  M.  Kincaid, 

DEALER  IN 

GENERAL  MERCHANDISE, 

DRY  GOODS,  NOTIONS,  SHOES. 
GROCERIES,  ETC. 

KINCAID,  -  -  VIRGINIA. 

The  matter  of  the  booklet  was 
as  follows : — 

FROM  CREDIT  TO;  CASH. 

After  March  16,  1908,  I  will  sell 
for  cash  and  for  cash  only. 

That  date  will  see  the  last  of  the 
old  costly  and  unsatisfactory  credit 
system  that  I  have  conducted  in  the 
past. 

Why  do  I  change  ? 

Because  I  know  that  it  will  pay  us 
both  to  pay  cash  or  the  equivalent 
of  cash. 

It  will  enable  me  to  offer  you  a 
fuller  stock  of  goods  from  which  to 
supply  yourself  and  family. 

I  can  keep  newer  and  fresher  mer¬ 
chandise,  and  I  can  sell  you  better 
goods  at  less  price. 

In  short,  if  we  both  pay  cash  we 
both  save  money  by  it  as  easily  and 
naturally  as  water  runs  down  hill. 
That  is  plain. 

MONEY  MEANS  POWER. 

There  isn’t  a  doubt  in  the  minds  of 
anyone  as  to  the  truth  of  that  state¬ 
ment. 

When  I  pay  cash  for  the  merchan¬ 
dise  I  buy,  I  have  a  hundred  advan¬ 
tages  that  I  do  not  have  when  I  buy 
on  time. 

Discounts  are  allowed  me,  and  I 
can  purchase  what  I  want  at  a  lower 
price.  If  I  pay  less,  then  you  pay 
less.  That  is  natural. 

Ready  cash  always  makes  it  pos¬ 
sible  for  me  to  buy  the  things  my 
customers  demand  when  they  want 
them,  and  where  I  can  do  the  best. 

But  to  take  advantage  of  the  above 
mentioned  things,  I  must  have  cash. 
To  get  the  cash,  I  must  sell  for  cash 
or  for  produce. 

Yes,  “Money  is  Power.” 

THE  ROAD  TO  WEALTH. 

Henry  Clay,  the  great  and  wise 
statesman,  said:  “The  habit  of  sav¬ 
ing  is  the  road  to  prosperity.” 

The  greatest  help  to  saving  is  to 
pay  cash  for  what  you  need.  Cash  is 
a  two-edged  sword.  It  cuts  both 
ways.  It  insures  lower  prices  on  the 
things  you  buy,  and  it  makes  you 
more  careful  about  what  you  buy. 


But  you  say  it  is  hard  to  begin.  It 
isn’t.  It  may  seem  hard  at  first, 
maybe  like  the  plunge  into  a  cold 
stream.  But  after  you  get  started, 
and  warmed  up  by  the  exercise,  you’ll 
find  paying  cash  mighty  pleasant. 

Use  the  money  you  meant  to  pay 
last  month’s  bill  with  to  pay  cash  for 
the  things  you  need  and  pay  me  the 
old  bill  as  you  can. 

I  am  ready  to  help  you  pay  cash. 

FIGURE  IT  OUT. 

Figure  it  out  yourself.  See  if  it 
isn’t  reasonable  that  a  retail  mer¬ 
chant  who  has  cash  to  buy  to  suit  his 
trade  and  to  buy  all  goods  at  rock 
bottom  prices  can  sell  at  a  lower 
price  than  the  one  who  is  handi¬ 
capped  by  debt.  Another  big  con¬ 
sideration  : 

You  are  paying  up  none  of  the  bad 
debts  made  by  unfortunates,  or 
“deadbeats.” 

The  merchant  who  loses  his  profit 
on  one  customer  must  make  it  out  of 
another. 

The  cash  merchant  wants  but  one 
sure  and  small  profit  on  each  cus¬ 
tomer. 

You  will  find  all  my  goods  marked 
in  plain,  unchangeable  figures. 

The  lowest  cash  prices. 

Every  customer  will  be  on  the 
same  footing.  Every  customer  will 
pay  the  same  price  for  any  given 
article. 

That  prices  will  be  the  lowest  one 
in  Virginia. 

STOP  THE  WORRY. 

Stop  forever  worrying  over  the 
debt  that  must  be  paid  sooner  or 
later.  Stop  running  from  one  to 
three  or  even  six  months  behind 
with  the  result  that  when  you  have 
“paid  up”  you  have  spent  all  you 
have. 

It  leaves  you  “hard  up.” 

A  man  or  woman  who  is  free  from 
worry  and  debt  and  who  is  confident 
of  gaining  something  each  month 
because  they  pay  cash  and  therefore 
pay  a  less  price  for  goods,  will  do 
more,  be  happier  and  even  healthier. 

Swing  out  on  the  cash  plan — sell 
your  produce  for  cash  prices  and 
gain  the  freedom  from  debt — the 
power,  independence  and  self-respect 
that  is  rightfully  yours. 

YOU  MUST  DECIDE. 

Think  it  over  carefully,  from  all 
standpoints  and  decide  for  yourself. 

On  one  hand  you  have  credit  with 
its  attending  evils  of  high  prices, 
slavery,  worry  and  sure  day  of 
reckoning. 

On  the  other  hand  think  of  being 
able  to  buy  the  best,  most  stylish 
goods  made  at  a  one-price-to-all  and 
that  the  lowest  plan.  Think  of  get¬ 
ting  rid  of  debt  and  the  worry  that 
you  cannot  separate  from  it.  Think 
of  saving  a  nice  sum  of  your  hard- 
earned  money  each  month  for  a 
rainy  day  or  for  better  things  at  the 
present. 

The  pay-as-you-go-plan  means 
prosperity.  The  credit  system  means 
carrying  a  heavy  load. 

Frank  M.  Kincaid, 
Kincaid,  Va. 

If  desired,  I  will  be  pleased  to 
give  information  concerning  the 
success  or  failure  of  the  cash  busi¬ 
ness  here. 

Frank  M.  Kincaid. 
Kincaid,  Va.,  March  12,  1908. 


Note. — The  “Grocery  World” 
feels  sure  that  every  reader  would 
be  extremely  interested  to  hear 
what  results  Mr.  Kincaid  has  had. 

|  Will  he  let  us  have  some  data  on 
the  subject? — Ed. 


We  Pay  You  to 
Work  for  Us 

C.  We  believe  the  best  sales  force  we  can  get 
are  grocers.  We  want  them  to  work  on 
Mother’s  Oats  with  their  trade.  We  don’t 
expect  them  to  do  it  for  the  love  of  it,  so  we 
make  it  worth  while.  Figure  your  profits,  if 
you  get  12  cents  for  Mother’s  Oats,  then  fig¬ 
ure  what  the  coupons  mean  to  you  at  cent 
net  profit  on  all  you  redeem. 

C.  We  devised  this  plan  to  benefit  you,  and 
we  believe  you  will  quickly  see  the  advantage 
of  concentrating  your  efforts  on  the  sale  of 
Mother’s  Oats. 

The  Great  Western  Cereal  Co. 

CHICAGO,  ILL. 


A  Guarantee  That 
Means  Something 

Back  of  every  product  that  leaves  the  Heinz  plant  there 
is  the  experience  of  thirty-eight  years  and  the  reputation  of  the 
largest  food  establishment  of  its  kind. 

The  consumer  understands  this.  Isn’t  it  good  business 
to  take  advantage  of  this  confidence  by  carrying  a  stock  of 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  that  contain  no  preservatives ) 

You  are  perfectly  safe  in  selling  Heinz  goods.  They  are 
well  advertised,  absolutely  guaranteed  and  thoroughly  reliable. 
Should  any  of  them  fail  to  please — dealers  have  full  authority 
to  refund  the  purchase  price. 

Anything  that’s  '*  HEINZ  ”  is  Safe  to  Sell 


H.  J.  HEINZ  COMPANY 

New  York  Pittiburgh  Chicago 


London 
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The  New  York  Letter 


Brilliant  Food  Show  Opening  Expected.  Grocers  Watching 
Bank  Developments.  Long  Island  Potato  Combine.  Glut 
of  Eggs.  Importers  Expect  Coffee  Coloring  Arguments 
to  Have  Weight.  Sugar  Trust  Employee  Acquitted  of 
Attempted  Bribery. 


Special  correspondence  of  "Grocery  World.” 

New  York,  March  20,  1908. 

A  brilliant  opening  of  the  Food 
Exposition  is  planned  for  Thurs¬ 
day  of  next  week  and  the  mem- 
bers.of  the  New  York  Retail  Gro¬ 
cers’  Union  are  working  hard  to 
make  this  event  eclipse  all  others 
of  the  kind.  There  are  to  be 
speeches,  music  and  feasting  on 
the  first  night,  and  it  is  believed 
that  the  public  will  be  awakened 
to  the  fact  that  the  grocers  are 
doing  something  to  show  what 
pure  food  is. 

In  sending  out  the  invitations 
to  officers  of  commercial  organ¬ 
izations,  the  committee  in  charge 
says : — 

“It  is  to  be  hoped  by  the  mem¬ 
bers  of  the  union  that  the  officers 
of  all  the  commercial  associations 
in  the  city  will  accept  the  invita¬ 


tion,  thus  encouraging  the  gro¬ 
cers  of  the  city  and  of  the  coun¬ 
try  to  keep  up  the  efforts  which 
they  have  been  making  during  the 
last  few  years,  the  result  of  which 
is  plainly  shown  by  the  appear¬ 
ance  of  their  stores  and  their 
methods  of  doing  business,  en¬ 
couraging  them  to  still  greater 
efforts  to  place  their  trade  in  the 
prominent  position  it  should  oc¬ 
cupy.” 

In  addition  to  the  lists  of  ex¬ 
hibitors  already  given  in  these 
letters,  the  following  have  re¬ 
served  space  in  the  last  week :  C. 
J.  Van  Houten  &  Zoon,  the  Nug¬ 
get  Polish  Co.  and  L.  Freed. 

*  sK  * 

Quite  a  number  of  grocers  in 
the  retail  and  in  the  wholesale 
trade  are  interested,  with  other 
classes  of  business  men,  in  the 


bank  developments  of  the  last 
week  or  so.  The  Retail  Confec¬ 
tioners’  Protective  Association 
adopted  resolutions  disapproving 
the  course  of  Attorney-General 
Jackson  and  of  the  receivers  ap¬ 
pointed  on  his  motion  in  the  case 
of  the  Oriental  Bank.  The  man¬ 
agement  of  the  bank  made  ar¬ 
rangements  to  pay  off  all  deposit¬ 
ors  in  full  with  the  aid  of  another 
banking  institution.  Mr.  Jackson 
checked  this  plan  at  least  tempo¬ 
rarily,  keeping  control  in  the 
hands  of  the  receivers. 

The  depositors  are  indignant  at 
the  interference  with  the  plan 
which  promised  to  give  them  their 
money  within  a  few  days  and 
charge  that  the  expenses  of  re¬ 
ceivers  will  eat  up  a  large  part  of 
the  assets.  The  confectioners,  in 
their  resolutions,  indorsed  a  pro¬ 
posed  law  which,  in  cases  of  this 
kind,  would  enable  the  State 
Banking  Department  to  liquidate 
the  affairs  of  a  State  bank,  as  Fed¬ 
eral  examiners  do  in  the  case  of 
national  banks. 

Similar  objections  to  the  ex¬ 
penses  of  receiverships  are  made 
by  depositors  in  the  case  of  other 
State  banks  which  closed  their 


doors  during  the  recent  panic. 

,  In  the  battle,  incidental  to  which 
there  are  promises  of  investiga- 
I  tions  of  various  kinds,  L.  J.  Calla- 
nan  and  other  grocers  are  taking 
an  active  part  on  the  depositors’ 
side. 

*  *  * 


The  sugar  refineries  are  work¬ 
ing  to  capacity  and  shipments  of 
raw  sugar  to  this  port  are  much 
heavier  than  usual.  Yesterday  13 
vessels,  nearly  all  from  Cuba,  dis¬ 
charged  their  cargoes. 


*  *  * 


A  potato  combine  is  a  new  de¬ 
velopment.  About  200  farmers 
of  Suftolk  County  in  Long  Island 
on  Saturday  decided  to  form  a 
growers’  association,  which  is  to 
handle  the  output,  using  methods 
practically  the  same  as  those  of 
the  Long  Island  Cauliflower  As¬ 
sociation.  It  is  estimated  that 
about  5,000,000  bushels  of  pota¬ 
toes  are  shipped  from  this  county 
each  year.  The  farmers  say  that 
they  have  been  at  the  mercy  of 
speculators  in  Brooklyn  and  New 
York  who  have  in  effect  fixed  the 
prices  and  manipulated  the  mar¬ 
ket.  It  is  expected  that  the  new 
association,  by  having  agents  in 


Is  it 


WHY? 

not  time  V 


We  continually  offer  superior  quality  goods  at  prices  that  attract 

We  sell  strictly  on  a  CASH  basis 

We  guarantee  all  goods  to  be  exactly  as  represented 
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were  getting  BUSY-? 


Metropolitan  Coffee  Cakes,  round  or  square 


assorted),  f.  o.  b.  cars  YORK,  PA.,  and  we  offer  for  sale  in  all 
parts  of  the  country  excepting  YORK  COUNTY,  PA. 

These  are  the  same  fine  quality  goods  we  have  been  hand¬ 
ling  for  years  and  the  greatest  bargain  in  low-priced  crackers 
and  cakes  that  you  have  heard  of  for  many  years.  Investigate 
this  offering  carefully. 

Fancy  30-40s  California  Prunes,  26-lb.  boxes 


Malpaco  Fancy  Coast  Packed  Seeded  Raisins, 

36  Is . 

6  or  10-box  lots . 

Fancy  California  Valencia  Raisins,  large,  bright 
dean  fruit,  particularly  fine  quality,  50-lb. boxes, 


6  or  10-box  lots 
Extra  Quality  Ring 


Cut  Evaporated  Apples,  48 


Choioe  Ring  Cut  Evaporated  Apples,  50  lbs.  .  .  . 

Williams’  Bros.  Dragon  Brand  Assorted  Preserves, 
in  14  oz.  glass  jars,  absolutely  pure,  2  doz.  ... 

6  or  10-case  lots . per  doz.,  1.40 

These  Prices  for  This  Week  Only— 

WRITE  FOR  ‘‘THE  CASH  GROCER,”  CONTAINING 


FANCY  CAL.  LIMA  BEANS,  bags  about  80  lbs.,  per  lb., 

Phillips’  White  Rock  Canned  Lime,  2  doz . per  doz., 

Mechling  Brand  Canned  Lime,  2  doz . per  doz  , 

Swansdown’s  Brand  Thredded  Codfish,  2  doz.  .  .  per  doz., 
Finest  Quality  Boneless  Herring,  10-lb.  boxes  .  .  .  per  lb., 
Codorus  Brand  Fancy  Green  Cut  Stringless  Beans, 

No.  2  cans,  2  doz . per  doz., 

Bright  Star  Brand  Green  String  Beans,  No.  2  cans, 

2  doz . per  doz., 

In  5  or  10-case  lots  2)4c.  per  doz.  less. 

These  are  both  Pennsylvania  packed  goods,  and  are  very 
excellent  quality. 

Pointer  Brand  Fancy  Frazer  River  Red  Salmon, 

1-lb.  tall  cans,  4  doz . per  doz., 

6  or  10-case  lots . per  doz  , 

Extra  Choice  New  New  Orleans  Molasses,  abso¬ 
lutely  purve,good  color,  fine  flavor,  elegant  baker,  per  gall. 
Berkshire  Brand  Boneless  Boiling  Pork,  60-lb.  tubs,  per  tub, 

Jelly  Eggs,  bbls.  about  300  lbs . per  lb., 

30-lb.  pails . per  lb  , 

Penny  Chocolate  Easter  Eggs,  cocoanut  cream 
centre,  20  eggs  to  the  pound,  30- lb.  pails  .  .  .  .  per  lb., 
Lusterine,  a  new  Scouring  and  Polishing  Com¬ 
pound,  100  1-lb.  packs  in  case  with  a  complete 
set  of  decorated  dishes,  31  pieoes,  FREE  with 
each  box  purchased,  not  exceeding  5  boxes  .  .  .  per  box, 
This  deal  is  subject  to  withdrawal  without  notice. 

March  23d  to  March  28th,  inclusive. 

OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 
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BARBER  $  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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various  cities,  will  be  compara¬ 
tively  independent  of  speculators 
and  will  obtain  a  larger  market 
for  the  product,  sending  some  of 
it  to  Western  cities,  and  thus  get 
better  prices.  The  shipments  are 
to  be  so  controlled  so  as  not  to 
glut  the  market  at  any  point. 

Some  of  the  wholesale  dealers 
take  another  view  of  the  matter 
and  say  that  the  so-called  specu¬ 
lators,  by  buying  the  potatoes  and 
holding  them  for  advances,  had 
helped  the  farmers  to  market  their 
output.  Now  the  association  will 
try  to  do  this  work,  and  thus  the 
farmer  gets  the  benefit  of  what¬ 
ever  speculation  there  is. 

*  *  * 

Eggs  have  been  coming  in  in 
unusually  large  quantities  in  the 
last  week,  with  the  result  that 
prices  have  fallen,  and  the  pre¬ 
diction  is  made  that  the  Easter 
supplies  will  be  liberal  and  prices 
will  continue  low.  The  receipts 
have  been  more  than  35,000  cases 
for  each  of  the  last  two  days. 

The  Transportation  Committee 
of  the  New  York  Mercantile  Ex¬ 
change  has  addressed  a  letter  to 
the  Local  Freight  Agents’  Asso¬ 
ciation  asking  that  a  new  rule  in 
relation  to  examination  of  the 
eggs  on  their  arrival  at  this 
terminal  be  not  put  in  force.  The 
objection  is  that  the  wholesale 
dealers  would  be  put  to  expense 
in  having  a  representative  present 
during  the  examination,  the  ob¬ 
ject  of  which  is  to  discover  the 
amount  of  breakage  en  route, 
and  that  deliveries  would  be  de¬ 
layed. 

*  *  * 

Importing  grocers  who  went 
from  this  city  to  Washington  last 
Saturday  to  attend  the  hearing  on 
the  question  as  to  the  use  of  sul¬ 
phate  of  copper  in  canned  goods 
express  the  belief  that  the  argu¬ 
ments  presented  in  their  behalf 
will  have  much  weight.  The  Sec¬ 
retary  of  Agriculture  and  the 
members  of  the  Board  of  Food 
and  Drug  Inspection  were  among 
those  who  listened  to  the  claims 
made  by  the  attorneys  for  the  im¬ 
porters,  that  the  copper,  in  the 
minute  quantities  in  which  it  is 
used,  is  harmless. 

*  *  * 

The  fall  in  borax  prices  is  in¬ 
teresting  grocers.  Since  October 
the  quotations  have  fallen  from 
7p2  to  4 y2  cents  per  pound  in 
bags,  while  in  barrels  the  fall  has 
been  from  7^4  to  4^4  cents  a 
pound.  Estimates  are  made  that 


the  business  has  fallen  off  30  per 
cent.  The  reasons  commonly 
given  are  that  the  demand  from 
the  enameling  trades  has  declined 
and  the  meat  packers,  because  of 
the  rulings  of  the  food  authorities, 
have  ceased  to  use  borax  for  pre¬ 
serving  purposes. 

*  *  * 

It  is  reported  that  the  Pacific 
Coast  Borax  Co.,  which  has  con¬ 
trolled  most  of  the  trade,  is  to 
meet  keener  competition  in  the 
near  future,  both  from  domestic 
and  from  foreign  companies. 

*  *  * 

The  United  Retail  Grocers’  As¬ 
sociation  of  Brooklyn  is  sending- 
out  to  grocers  and  business  men 
resolutions  disapproving  the  Par¬ 
cels  Post  Bill.  The  Board  of  Di¬ 
rectors  is  considering  a  plan  for 
allowing  representatives  of  manu¬ 
facturers  and  wholesalers  to  be¬ 
come  members  of  the  association. 

*  *  * 

Some  of  the  chain  grocery  com¬ 
panies  are  said  to  have  a  scheme 
for  getting  a  little  the  best  of  the 
excise  law.  It  is  to  take  out 
licenses  only  for  certain  months 
when  the  demand  for  liquors  is 
most  lively,  or  at  least  to  omit  the 
summer  months  when  many  of 
the  people  who  buy  bottled  liquor 
are  away  from  the  city.  The  sav¬ 
ing  is  $50  on  each  month  that  the 
license  is  omitted,  and  in  the  dull 
months  this  is  said  to  be  far  more 
than  a*ny  likely  profits.  When  a 
company  has  a  large  number  of 
stores  it  may  be  that  considerable 
money  is  saved  by  paying  the 
license  fee  only  for  certain  months 
and  putting  the  liquor  depart¬ 
ment  out  of  business  in  the  other 
periods. 

*  *  * 

The  first  of  the  cases  against 
the  American  Sugar  Refining  Go’s 
employees,  accused  of  attempted 
bribery  and  of  defrauding  the 
Government  by  underweighing 
sugar,  resulted  last  week  in  ac¬ 
quittal.  This  case  was  that  of 
Oliver  Spitzer,  and  the  charge  on 
which  he  was  tried  was  that  of  at¬ 
tempted  bribery. 

Fred.  A.  McGill. 


PATENTS 

obtained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

Attorney  at  Law 

90S  C  St.,  W.  W.,  Washington,  O.  C. 


To  the  Trade: 

DO  YOU  KNOW  WHY 

CEYLON 

TEA 

HAS 

Unvarying  Excellence  ? 
ITS  BECAUSE 

Ceylon’s  Climatic  Conditions  Are 
Equable; 

Ceylon’s  Volcanic  Soil  Does  Not  De¬ 
generate; 

Ceylon’s  Tea  Culture  Is  An  Exact 
Science. 

Jind,  Step  by  Step , 

Ceylon’s  Machine 
Preparation  Processes 

Can  be  relied  on  to 
Give  Uniform  Results. 
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In  newspaper  interviews  pub¬ 
lished  during  the  week,  Pennsyl¬ 
vania  Dairy  and 

To  Make  Food  Adul-  F  O  O  d  Commis- 
teration  a  Crime.  sioner  FoilSt  has 

placed  himself  on 
record  as  desiring  an  amendment 
to  the  present  State  food  law  by 
which  the  punishment  will  be  fine 
or  imprisonment  instead  of  a  civil 
penalty.  Under  the  Act  of  1895 
the  penalty  was  fine  and  imprison¬ 
ment.  Under  the  Act  of  1907 
which  supersedes  the  Act  of  1895 
there  is  no  criminal  penalty  at  all. 
The  case  is  tried  in  a  civil  court, 
and  the  penalty  is  recovered  as 
any  other  debt. 

Commissioner  Foust  believes 
the  adulteration  of  food  should 
be  again  made  a  misdemeanor 
punishable  by  fine  and  imprison¬ 
ment.  There  is  much  to  be  said 
in  its  favor,  and  something  to  be 
said  against  it.  In  its  favor  is  the 
fact  that  the  adulteration  of  food 
is  essentially  a  misdemeanor — 
sometimes  even  a  crime — and  for 
that  reason  it  seems  logical  that 
it  should  be  punished  as  such. 

The  fact  remains,  however,  that 
when  a  food  law  authorizes  im¬ 
prisonment,  it  opens  the  way  for 
rank  injustice.  Nine  out  of  ten 
of  the  merchants  arrested  for 
food  law  violations  are  morally 
innocent,  and  this  is  the  case  even 
under  the  present  food  law.  To 
give  a  judge  in  an  ill  temper  the 
power  to  send  such  a  defendant 


to  jail  is  to  do  a  very  dangerous 
thing. 

As  a  matter  of  fact,  whether  the 
penalty  is  criminal  or  civil,  the 
practical  result  will  probably  be 
the  same.  In  all  the  time  that  the 
Act  of  1895  was  in  force  not  a 
single  defendant  was  imprisoned, 
All  were  fined,  almost  always  in 
the  minimum  amount  of  $50.  It 
is  well  to  remember,  however,  that 
under  that  law  every  one  could 
have  been  imprisoned  had  the 
court  desired. 


The  “Spatula,”  a  drug  trade 
paper,  publishes  an  interesting 
little  item  in  its 

AncUnt  Food  last  issue  to  sllOW 
Adulterations.  that  all  the  adul- 

terated  food 
frauds  are  not  confined  to  the  cur¬ 
rent  generation.  Here  it  is: — 

The  Greeks  and  Romans  had  their 
troubles  no  less  than  we  of  to-day. 
Pliny  tells  us  that  the  bakers  of 
Rome  used  to  mix  with  their  dough 
a  white  earth  that  was  soft  to  the 
touch  and  sweet  to  the  taste,  and  so 
made  bread  that  had  weight  and 
good  appearance,  but  no  food  value. 
He  also  speaks  of  wine  adulteration, 
and  says  that  even  the  rich  could  not 
be  sure  that  their  beverages  were 
pure.  The  famous  wines  of  Falerno 
were  adulterated  in  the  cellars,  and 
wines  from  Gaul  were  artificially  col¬ 
ored  by  aloes  and  other  drugs.  In 
Athens  wine  adulteration  was  so 
common  that  special  inspectors  were 
appointed  to  detect  and  stop  the 
practice.  Throughout  Europe,  from 
the  eleventh  century  onward,  food 
adulteration  was  very  generally  prac¬ 
ticed  by  bakers,  brewers,  spice-mon¬ 
gers  and  vintners. 

This  is  without  doubt  extreme¬ 
ly  interesting,  and  restores  to  a 
certain  extent  our  self-respect.  It 
would  be  even  more  interesting  to 
inquire  whether  in  those  ancient 
days  there  was  also  not  a  counter¬ 
part  of  Dr.  H.  W.  Wiley. 


The  Private  Brand. 


In  a  recent  issue  the  “Grocery 
World”  commented  on  the  an¬ 
nounced  decision 
of  a  Maryland 
canned  goods 
packer  to  pack 
no  more  goods  under  buyers’ 
label.  The  position  taken  was 
that  while  the  private  label  was 
a  good  thing  for  the  dealer  who 
used  it,  it  was  not  a  good  thing 
for  the  packer,  because  it  de¬ 
stroyed  all  individuality  of  brand 
and  literally  built  a  fence  around 
his  goods,  which  the  private  label 
always  prevented  consumers  from 
climbing. 

Apropos  of  this,  a  writer  in 
“Mertz’  Magazine,”  a  California 
advertising  publication,  speaks  as 
follows : — 


By  Request  of  the  Department  of 
Agriculture 

March  16,  1908. 

Will  you  please  call  attention  in  your  paper,  either  by  publication 
of  this  letter,  by  commenting  on  it  editorially,  or  in  any  other  way  that 
seems  best  to  you,  to  the  fact  that  the  Board  of  Food  and  Drug 
Inspection  will  hold  a  general  hearing  in  Washington,  at  the  Bureau 
of  Chemistry,  on  Wednesday,  April  15,  1908,  at  10  A.  M.,  on  the 
labeling  of  Mocha  coffee,  particularly  with  respect  to  the  restrictions 
which  it  may  be  desirable  or  necessary  to  place  upon  Arabian  coffee 
sold  under  that  name. 


This  hearing  is  to  be  held  in  order  to  give  all  those  who  are  inter¬ 
ested  in  the  manufacture,  sale,  and  hence  of  the  labeling  of  these 
products,  an  opportunity  to  meet  with  the  Board  and  discuss  the  whole 
subject  thoroughly,  the  Board  thus  obtaining  their  views  prior  to  the 
promulgation  of  a  decision  on  this  subject. 

H.  W.  Wiley, 

Chairman  Federal  Food  and  Drug  Board. 


The  writer  has  seen  labels  and  car¬ 
tons  for  nearly  three  hundred  dif¬ 
ferent  grocery  concerns,  in  the  store¬ 
rooms  of  one  raisin  packing  house 
in  Fresno.  These  various  houses 
had  placed  orders  for  a  certain . 
quantity  of  seeded  raisins.  As  re¬ 
quired,  the  raisins  were  ordered,  the 
packing  house  processed  and  packed 
them  and  the  raisins  then  went  out 
under  any  one  of  the  three  hundred 
brands — but  the  packing  house,  the 
concern  responsible  for  their  quality 
of  the  raisins  and  integrity  of  the 
package,  immediately  disappeared — 
submerged  under  a  wave  of  gold  and 
highly  colored  inks,  with  pictures  of 
every  sort  of  flower  and  uncounted 
other  devices. 

Packers  are  awakening  to  this, 
and  very  shortly  will  probably 
come  the  time  when  no  consider¬ 
able  number  of  them  will  consent 
to  gratuitously  assign  the  reputa¬ 
tion  of  their  goods  to  the  dealer 
instead  of  exploiting  it  for  them¬ 
selves. 


Dr.  H.  W.  Wiley,  the  Govern¬ 
ment  chemist,  has  said  a  sensible 
thing,  and  the 
Dr.  WiUr  “Grocery  World” 
Commended.  wishes  tO  bestOW 
upon  him  all 
proper  credit.  In  an  address  in 
Washington  last  week  before  the 
National  Mothers’  Congress,  he 
said  this : — 

If  every  mistress  of  a  household 
in  this  country  should  demand  pure 
foods,  there  would  be  little  difficulty 
in  the  courts,  and  manufacturers 
would  soon  cease  making  things 
which  the  mothers  of  this  country 
would  refuse  to  buy  for  use  in  their 
families. 

No  truer  word  was  ever  spoken. 
There  have  been  manufacturers 


cheap  !  give  us  something  cheap  !” 
the  people  have  cried  and  they 
have  gotten  their  wish.  Most 
naturally  the  realization  has  not 
been  quite  the  anticipation,  and 
in  this  fact  is  wrapped  the  origin 
of  food  laws. 

But  it  has  been  a  good  thing — 
this  campaign  of  adulterated  food. 
Because  it  has  taught  the  public 
that  while  it  can  have  cheap  stuff 
if  it  likes,  it  will  be  cheap  in  qual¬ 
ity  as  well  as  in  price. 


The  esteemed  “Oregon  Trades¬ 
man”  perpetrates  in  its  last  issue 
what  to  the  best 
..  of  the  “Grocery 

C"-  World's”  know!- 


edge  and  belief  is 

an  absurdity: — 

In  connection  with  the  Mocha  and 
Java  pure  food  labeling  problem,  it 
is  interesting  to  note  how  the  Maine 
corn  question  has  been  settled.  No 
more  sweet  corn  can  be  packed  and 
labeled  “Maine”  save  that  which  is 
grown  within  the  confines  of  that 
State. 


This  journal  has  reason  to  be¬ 
lieve  that  every  can  of  corn  sold 
in  this  country  as  Maine  corn  is 
actually  packed  in  Maine.  There 
doubtless  was  a  time  when  it  was 
not,  but  that  time  is  past. 


If  Dr.  H.  W.  Wiley,  the  Gov¬ 
ernment  chemist,  is  correctly 
quoted  in  his  ad- 
c»n  Dr.  ▼Ucr  dress  before  the 

Peiilbly  b«  »•  ,  „ 

Sm»ii  «•  Thu?  M  others  Con- 


who  produced  adulterated  food  gress  in  \\  ash- 

because  their  tendencies  were  ington  last  week  he  is  revealing 
naturally  crooked.  But  by  far  the  himself  as  an  extremely  small  and 
great  majority  have  produced  it,  malicious  man.  It  will  be  re- 
if  they  produced  it  at  all,  because  membered  that  the  Corn  Products 
of  a  public  demand.  “Cheap!  Refining  Co.,  manufacturers  of 
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glucose,  defeated  him  in  the 
recent  controversy  over  the  nam¬ 
ing  of  glucose  “corn  syrup.’’  The 
Mothers’  Congress  speech  oc¬ 
curred  shortly  afterward,  and  in 
the  course  of  it  Dr.  Wiley  is 
quoted  as  follows : — 

I  have  spoken  of  maple  syrup  as 
an  important  food  product.  Other 
table  syrups  should  also  be  carefully 
scrutinized  in  regard  to  their  purity. 
We  have  in  this  country  abundant 
supplies  of  syrup-making  materials 
to  provide  for  all  the  table  syrups 
needed.  The  maple  grove,  the  sor¬ 
ghum  field  and  the  cane  field  are 
ready  to  furnish  all  the  table  syrups 
that  we  need.  There  is  no  necessity 
any  longer,  if  there  ever  has  been,  of 
using  glucose  as  a  basis  of  a  table 
syrup.  „  .  . 

By  itself  it  is  not  palatable  nor  is 
it  eaten  as  a  syrup.  When  used  it  is 
very  highly  flavored  with  the  lowest 
grade  products  which  are  entitled  to 
the  name  of  either  syrup  or  mo¬ 
lasses.  For  instance,  the  final  resi¬ 
due  of  a  liquid  character  from  the 
sugar  refinery  is  the  most  common 
substance  used  to  flavor  glucose 
when  offered  for  consumption  upon 
the  table.  Not  only  is  it  used  for 
the  flavoring,  but  its  presence  is 
usually  designated  by  the  statement 
that  the  syrup  has  a  cane  flavor. 
The  table  syrups  of  this  country 
would  be  vastly  improved  if  glucose 
were  entirely  eliminated  from  their 
composition,  and  if  there  was  substi¬ 
tuted  for  this  mixed  mass  the  pure 
products  of  the  maple  grove,  the  sor¬ 
ghum  field  and  the  cane  field. 

However  inspired,  this  is  a 
mean  attack  upon  glucose,  a 


product  whigh  all  honest  and  fair 
scientists  agree  is  perfectly 
wholesome  and  nutritious. 
Whether  the  inspiration  for  the 
slur  lay  in  Dr.  Wiley’s  defeat  by 
the  chief  glucose  manufacturer  of 
the  country,  the  “Grocery  World” 
leaves  open  to  conjecture. 


Bankers  Reduce  Basis  of  Egg  Loans; 

The  bankers  of  Pittsburg,  as 
well  as  dealers  in  eggs,  were,  dur¬ 
ing  the  week,  notified  by  banking 
interests  in  New  York  and  Chi¬ 
cago  that  during  the  coming 
year  not  more  than  io  cents  a 
dozen  would  be  loaned  by  banks 
on  egg  certificates  or  warrants 
from  warehouses,  and  it  was 
suggested  that  egg  dealers  in 
buying  eggs  for  storage  should 
govern  themselves  accordingly. 
A  decision  that  no  matter  what 
false  price  shall  be  placed  on  eggs, 
not  more  than  this  low  maximum 
of  borrowing  shall  prevail  is  ex¬ 
pected  to  have  a  great  influence 
on  the  egg  market  of  the  next 
year,  and  that  it  will  keep  prices 
down  is  believed.  As  high  as  16 
cents  a  dozen  has  been  secured  in 
Pittsburg  in  the  last  year.  Be¬ 
tween  April  1st  and  June  15th 


there  is  usually  stored  in  the  big 
cities  about  300,000,000  dozens  of 
eggs.  This  move  of  the  banks  to 
curtail  wild  buying  on  the  part 
of  the  egg  men  is  thought  to  be 
one  of  the  first  moves  in  effort  to 
control  the  egg  industry  of  the 
country,  which  is  now  rated  at 
double  the  importance  of  the  iron 
and  steel  industry. 


Bread  Must  Be  Sold  by  Weight 
in  Alleghany,  Pa. 

Merchants’  Protective  Association  Will 
Invoke  an  Old  Law  Which  Forbids 
Its  Sale  by  Loaf.  Campaign  Also 
Backed  by  Ordinance. 

Special  correspondence  of  "Grocery  World.” 

Alleghany,  Pa.,  March  19,  1908. 
The  Alleghany  County  Mer¬ 
chants’  Association  is  about  to  begin 
a  campaign  to  compel  all  dealers 
in  bread  to  sell  it  by  weight,  instead 
of  by  the  loaf.  An  old  law  requires 
the  selling  of  bread  by  the  pound, 
and  detectives  will  be  at  once  put 
out  through  this  district  in  order 
to  secure  evidence  on  which  suits 
will  be  brought. 

The  law  under  which  the  actions 

will  be  brought  reads  as  follows : 

All  loaf  bread  made  for  sale 
within  this  Commonwealth  shall  be 


sold  by  the  pound  avoirdupois,  and 
every  baker  or  other  person  offering 
the  same  for  sale,  shall  keep  at  his 
or  her  house,  or  at  such  other  places 
at  which  he  or  she  shall  at  any  time 
offer  or  expose  for  sale  any  such 
bread,  sufficient  scales  and  weights, 
lawfully  regulated  for  the  purpose  of 
weighing  the  same;  and,  if  any  baker 
or  other  person  shall  sell,  or  offer  for 
sale,  any  loaf  bread  in  any  other 
manner,  the  contract  respecting  the 
same  shall  be  void,  and  the  person 
offending  against  this  act,  shall,  on 
conviction,  forfeit  and  pay  the  sum 
of  $10  for  every  such  offense,  one- 
half  to  the  use  of  the  informer,  and 
the  other  half  to  the  use  of  this  Com¬ 
monwealth  ;  and  it  shall  be  the 
special  duty  of  the  clerk  of  the  mar¬ 
ket  in  any  place  where  such  officer  is 
appointed,  to  discover  and  prosecute 
all  persons  offending  against  this  act. 

The  law  is  supported  by  the  fol¬ 
lowing  local  ordinance,  passed  in 
1870  by  the  city  of  Alleghany: — 

All  loaf  bread  made  for  sale,  and 
all  loaf  bread  made  within  the  limits 
of  the  City  of  Alleghany,  shall  be 
sold  by  weight,  as  follows,  viz : 
Every  leaf,  twist  or  roll  shall  weigh 
one  pound  avoirdupois,  and  every 
baker  or  other  person  offering  for 
sale  any  loaf,  twist  or  roll  bread  of 
less  weight  than  is  prescribed  by  this 
ordinance  shall  forfeit  and  pay  the 
sum  of  $5  for  each  and  every  offense, 
which  sum  shall  be  recovered  on  con¬ 
viction  before  the  mayor  or  any  of 
the  aldermen  of  said  city — one-half 
of  said  fine  or  penalty  shall  be  paid 
into  city  treasury  and  the  other  half 
to  the  prosecutor. 

Joseph  C.  Kane, 

Secretary  Alleghany  Merchants’ 
Protective  Association. 


To  the  Hustling 
Grocer  >- 


This  Trade  Mark  has 
appeared  on  our  But¬ 
ter  Color  for  over  25 
years. 


Does  your  list  of  customers  include  any  buttermakers  ? 
If  it  does,  then  the  sooner  you  send  for  a  trial  order  of 

DANDELION  BRAND  BUTTER  COLOR 

PURELY  VEGETABLE 

the  sooner  you  will  open  a  new  line  of  steady  profit,  for 
Dandelion  is  the  acknowledged  standard  of  the  world. 

If  you  sell  butter  made  by  your  customers,  you  will 
have  a  double  profit;  one  on  the  color  and  one  on  the 
improved  butter. 

Isn’t  this  proposition  worth  looking  into? 


WELLS  &  RICHARDSON  CO 

BURLINGTON,  VERMONT 
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“Sunny” 

Millbourne 

Flour 

Demand  for  our  new  five- 
pound  sack  is  very 
gratifying 

Millbourne  Mills 

63d  and  Market  St. 

SHANE  BROS.  &  WILSON  CO. 
308  Bourse 
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Oakdale  Steam 

i  Crisp  PretZelS  Sailed  $ 


f 

t 

| 

•:* 

T 

(JfGenuine  steam  process.  t 

Taste  better  and  keep  4* 

longer  than  any  other  £ 

kind.  Acknowledged 
“Standard  of  Quality.” 

<j«  |  Write  for  Samples  and  Prices.  |  4* 

1  Oakdale  BakingCo.  f 

|j  Oakdale  Building,  Philadelphia,  Pa.  * 
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Automobiles  are  different  from 
what  they  used  to  be  in  two  re¬ 
spects — I.  They  don’t  break  down 
like  they  used  to  ;  and  2.  They 
have  been  so  simplified  that  any 
average  person  can  run  them. 

No  man  need  fear  an  automobile 
will  betray  him  into  a  lot  of  expense. 
The  Lindsley  Car  will  actually 
save  him  expense.  As  a  delivery 
proposition  it  beats  a  team  at  least 
three  times.  What  team  will  carry 
1,500  pounds  thirty  miles  at  the 
cost  of  a  gallon  of  gasoline  ? 

The  Lindsley  Car  will  do  that. 

-  WRITE  - 

I.  V.  LINDSLEY  &  COMPANY 

Suite  1112  Monad  nock  Bldg.,  Chicago 


Sell 

Tliat 

Too 

You  may  want  to  sell  a  higher-priced  coffee 
than  AriosSk. ;  very  probably  you  will. 

But  that  doesn’t  alter  the  fact  that  there  is  a 
large  sale  waiting  for  it  among  those  of  your  cus¬ 
tomers  who  don’t  want  a  high-priced  coffee. 

When  moderate-priced  coffees  are  mentioned, 
the  minds  of  nine  out  of  ten  people  turn  to  Ariose. 
It  is  the  most  widely-advertised  package  coffee  in 
existence,  which  naturally  greases  the  wheels  to  a 
good  trade. 

The  profit  on  Ariosdt  is  all  any  one  could  ask 
for  on  such  a  large  selling  article. 


New  York 


What 

Team  Would 
Do  This  ? 


How  the  Oil  Trust  Disturbed  Retail  Oil 

Business 


Extracts  from,  the  Testimony  of  Two  Retail  Oil  Drivers  Who 
Had  Relations  with  the  Standard.  The  Fight  Among  the 
Binghamton  (N.  Y.)  Grocers. 


The  extent  to  which  the  Standard 
Oil  Co.  has  been  a  disturber  of  the 
retail  oil  business  is  vividly  shown 
by  an  extract  from  the  testimony 
taken  in  a  case  which  the  United 
States  Government  is  now  waging 
against  the  Oil  Trust  in  Cleveland, 
Ohio.  The  basis  of  the  charge  is 
that  the  Trust’s  methods  violate 
the  Sherman  Anti-Trust  Law. 

During  the  progress  of  the  case 
last  week,  one  of  the  witnesses  was 
one  Chas.  E.  Farrell,  who  said  he 
worked  for  the  Standard  Oil  Co. 
several  years  up  to  thirteen  months 
ago,  said  he  was  taken  from  his 
regular  duties  at  Binghamton, 
N.  Y.,  and  sent  to  Oneonta,  N.  Y., 
to  operate  a  tank  wagon,  selling  to 
the  consumers  direct.  There,  he 
said,  he  entered  into  competition 
with  the  Tyonda  Oil  Co.,  an  inde¬ 
pendent  concern.  First,  he  said, 
he  bought  his  oil  of  the  Tyonda 
Oil  Co.  paying  the  regular  whole¬ 
sale  price,  8  cents  a  gallon,  and  sold 
it  to  the  citizens  at  the  same  rate. 

The  following  is  taken  from  the 
transcript  of  Mr.  Farrell’s  evidence : 

“Were  there  no  profits  for  you?” 
asked  the  Government  counsel. 

“My  wages  and  expenses  were  paid 
by  William  Mason,  the  Standard  Oil 
agent  at  Binghamton,”  Mr.  Farrell 
answered. 

“What  was  the  result?” 

“The  merchants  began  cutting 
prices  and  fighting  among  themselves 
for  the  trade.  My  wagon  bore  the 
sign  of  the  Tyonda  Company.  The 
merchants  became  angry  at  that  com¬ 
pany  for  allowing  me  to  do  that  and 
they  stopped  selling  me  oil.” 

“Then  what  did  you  do?” 

“Mr.  Mason  sent  me  oil  and  I  con¬ 
tinued  to  sell  at  the  same  price.” 

“Then  what?” 

“The  competition  became  so  keen 
that  some  merchants  gave  oil  away.” 

“Did  you  finally  gain  a  trade?” 

“Yes,  but  the  wagon  was  stopped 
and  I  was  called  in  to  Binghamton.” 

Another  witness  who  had  worked 
in  the  same  line  was  named  John 
J.  Shea.  This  witness  had  operated 
a  wagon  oil  business  in  Syracuse, 
N.  Y.,  selling  consumers  direct. 
He  bought  his  oil  from  the  Stand¬ 
ard  Oil  Co.  until  he  found  he  could 
buy  it  cheaper  from  an  independent 
company.  He  tells  what  followed : 

“Then  rival  retail  wagons  appeared 
in  Syracuse,  under  the  name  of  the 
Home  Safety  Oil  Company,”  he  said. 

“How  long  did  this  continue?” 
asked  the  Government  counsel. 

“Until  a  Standard  Oil  agent  con- 
I  tracted  to  sell  me  oil  for  3  cents 


under  the  wholesale  price,  providing 
I  bought  all  of  my  oil  from  the 
Standard  Oil  Company.  They  also 
agreed  to  have  the  rival  wagons 
withdrawn.  I  entered  into  the  con¬ 
tract  and  the  wagons  left.  The  con¬ 
tract  ran  a  year.  During  the  year 
they  allowed  me  only  2  cents  under 
the  wholesale  price,  and  I  would  not 
enter  into  another  contract.  They 
said  they  would  allow  me  3  cents. 

I  said  I  wanted  to  buy  where  it  was 
the  cheapest.  They  said  they  wanted 
the  whole  hog.  I  replied  that  I 
would  fight  and  be  content  with  the 
tail  if  necessary.  The  fight  began. 
New  rival  tank  wagons  appeared  and 
still  are  there.” 

In  thousands  of  towns  all  over 
the  United  States  this  same  thing 
has  been  done. 


AMONG  THE  TRADE. 

The  manufacturers  who  consti¬ 
tute  the  principals  of  the  mem¬ 
bers  of  the  Philadelphia  Associa¬ 
tion  of  Manufacturers’  Represen¬ 
tatives  held  a  meeting  at  the 
Bourse  on  Wednesday  last. 
There  were  about  fifty  present, 
all  representing  manufacturers  of 
proprietary  goods.  The  object  of 
the  meeting  was  the  discussion 
of  various  trade  abuses,  notably 
the  question  of  inducing  jobbers 
to  give  proper  treatment  to 
specialty  retail  orders.  Another 
subject  considered  was  the  con¬ 
flict  between  the  local  jobbers 
and  the  organized  retailers. 


Potato  Stock  Less  Than  Last  Year. 

In  past  years  the  Bureau  of 
Statistics  has  made  no  attempt  to 
investigate  the  supplies  of  pota¬ 
toes  carried  over  the  winter  sea¬ 
son.  There  has  been  some  in¬ 
quiry  for  this  information,  and  the 
bureau  therefore  mailed,  in  the 
latter  part  of  February,  schedules 
of  inquiry  regarding  stocks  of  po¬ 
tatoes  on  hand  to  about  800  cor¬ 
respondents  in  the  principal  pota¬ 
to  growing  counties  in  the  United 
States.  According  to  reports  re¬ 
ceived  from  correspondents  of  the 
Bureau  of  Statistics  during  the 
latter  part  of  February  about  30 
per  cent,  of  last  year’s  potato 
crop  raised  for  market  remained 
in  the  hands  of  growers.  Percent¬ 
ages  of  principal  States  are  as  fol¬ 
lows:  New  England  States,  43; 
!  New  York,  31 ;  Pennsylvania,  28; 
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New  Jersey,  13;  Ohio,  25;  Michi¬ 
gan,  29;  Wisconsin,  31;  Minne¬ 
sota  and  Iowa,  28.  The  quantity 
of  potatoes  held  in  growers’  hands 
is  estimated  at  about  15  per  cent, 
less  than  a  year  ago.  The  pro¬ 
portion  of  the  potato  crop  raised 


for  market  held  by  dealers  at  in¬ 
terior  points  is  estimated  at  about 
7  per  cent.  The  quantity  of  pota¬ 
toes  so  held  was  about  15  per 
cent,  less  than  the  quantity  so 
held  at  corresponding  time  last 
year. 


Heart-to-Heart  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 


METAL  SHIPPING  PAILS 

No  Boxing  or  Crating  Necessary 


Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  ot  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed  ] 


BUTTER  AGAIN. 

A  new  creamery  tub  butter  comes 
along  Monday  morning  that  we’re 
going  to  cut  to  33  cents  a  pound. 
The  price  may  suggest  lower  qual¬ 
ity — don’t  let  it.  The  goods  you’ll 
find  right  up  to  our  standard.  A 
fancy,  rich,  rosy  butter,  and  we 
want  every  one  of  you  to  sample  it 
just  as  soon  as  it  is  placed  on  sale. 
A  tub  will  be  placed  on  the  gro¬ 
cery  counter  along  with  some  oyster 
crackers,  and  its  up  to  you  men  to 
make  a  butter  record. 

OUT  WITH  THE  PEAS. 

We’re  going  to  have  another 
week’s  pea  selling.  The  Minuet 
brand  Sifted  Early  June  Peas  that 
have  been  selling  at  15  cents  will 
go  on  sale  all  week  at  12  cents.  We 
have  300  cases  of  this  brand — far 
too  many  for  this  time  of  the  year. 
Open  a  couple  of  cans  and  turn 
them!  out  in  a  glass  dish.  Ask  every 
eligible  buyer  to  taste  them.  Talk 
about  their  smallness,  about  their 
sweetness.  Say  to  your  customer, 
“Notice  the  perfectly  natural  flavor, 
the  uniformity  of  size  and  the 
beauty  of  color  of  these  goods.” 
Sell  a  dozen  for  $1.38;  sell  a  case 
for  $2.70.  But  sell  them.  In  this 
way  we  ought  to  clean  up  fifty 
cases  this  coming  week. 

Y.  M.  c.  A. 

We  are  asked  by  the  secretary 
of  the  Y.  M.  C.  A.  to  call  your 
attention  to  the  Sunday  afternoon 
meetings  held  in  Association  Hall. 
Unusually  fine  speakers  are  en¬ 
gaged  for  the  coming  five  Sundays. 
These  men,  we  are  sure,  have  a 
message  of  truth  to  convey.  Such 
meetings  are  inspiring.  The  writer 


has  attended  many  of  them  and 
came  away  with  higher  resolves. 
Brighter  hopes.  Purer  motives. 

THINGS  TO  AVOID. 

Seeming  to  hurry  a  customer 
after  the  doors  are  closed  at  6 
o’clock. 

Talking  to  a  fellow  clerk  about 
anything  that  doesn’t  concern  the 
business. 

Showing  indifference  about  get¬ 
ting  business. 

Wearing  a  dirty  frock  or  having 
dirty  hands. 

Carrying  a  face  of  gloom. 

Leaning  on  the  counter  while  tak¬ 
ing  an  order. 

Showing  a  sample  of  goods  in 
your  hand. 

Going  too  far  in  pushing  our  own 
brands. 

Not  speaking  a  word  to  the  one 
impatiently  waiting  to  be  served. 

Not  having  prices  at  your 
tongue’s  end. 

Being  ignorant  of  our  newspaper 
advertisements. 

Showing  the  tendency  of  famil¬ 
iarity  with  the  cashiers  or  girl 
clerks. 

SELL  CANNED  SPINACH. 

There  isn’t  a  canned  vegetable 
back  of  your  counter  that  is  of  a 
more  pronounced  success  than  the 
Garland  brand  canned  spinach.  The 
fresh  article  that  we  are  selling  now 
isn’t  to  be  compared  to  it.  Clean, 
full  flavor,  full  leaf,  packed  in  solid 
No.  3  cans  which  is  equal  to  almost 
a  peck.  Sell  it  with  a  full  guar¬ 
antee.  If  not  better  than  the  fresh, 
money  back — 14  cents.  It’s  a  reg¬ 
ular  spring  medicine.  Watch  for 
the  advertisement  man’s  splendid 
talk  on  it  this  Wednesday  morning. 


FOR  Coffee  and  Spices  we  believe  you  will  find  this  new  metal  ship¬ 
ping  pail  the  best  transportation  package  on  the  market  to-day. 
It  has  been  perfected  only  through  practical  and  exacting  experiment. 
We  believe  it  to  be  practically  theft-proof.  The  cover  fits  into  the  pail 
and  is  fastened  by  clinching  the  cover-lugs  over  the  wired  top  of  tte 
pail.  In  addition  we  furnish  small  steel  fasteners  (not  shown),  which 
are  clinched  over  the  cover-lugs  and  effectively  prevent  theft  in  transit. 

This  galvanized  shipping  pail  is  made  in  four  sizes :  Small,  Medium, 
Large,  Extra  Large. 


•  Submit  Your  Requirements  to  Our  Nearest  Office. 

AMERICAN  CAN  COMPANY 


PAILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


The  Difference  Between 

Bank  Notes 

If  some  one  said  to  you  I’ll 
give  you  a  bank  note  if  you  will  do 
something  for  me — you  wouldn’t 
be  much  interested,  would  you? 
It  would  be  too  indefinite. 

If  some  one  said  I’ll  give  you 
a  hundred -dollar  bank  note 
that  would  be  different,  wouldn’t 
it  ?  The  same  difference  exists  if 
one  of  your  customers  tells  her 
family  “I  am  going  to  give  you 
Pork  and  Beans  for  dinner”  — they 
are  not  much  interested  ;  but  if 
she  says  ‘‘I’m  going  to  give  you 

Snider’s  Pork  and  Beans” 

that  means  something.  We  have  advertised  them  so  widely 
that  they  have  been  widely  used,  and  because  they  have  been 
widely  used  their  unusually  fine  quality  is  widely  known. 

Try  a  can  yourself,  and  you’ll  be  a  booster — you  can’t  help  it. 

The  T.  A.  Snider  Preserve  Co. 

Makers  of  Snider’s  Catsup  CINCINNATI,  OHIO 

NEW  YORK  OFFICE  BOSTON  OFFICE  CHICAGO  OFFICE 
105  Hudson  St.  46  Clinton  St.  12  &  14  Stale  St. 
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This  week  we  ask  your  attention  to 

Shovels,  Hoes,  Rakes,  Forks 

AND  OTHER 

Agricultural  Implements 

The  season  is  on  top  of  us,  and  if  you  need  any  goods  we 
are  ready  to  make  prompt  shipments. 

A  postal  order  will  command  immediate  attention. 

JAMES  M.  VANCE  &  CO. 

Jobbers  in  Hardware 

211  and  213  Market  St.,  Philadelphia 


SALESMEN ! 

Suppose  a  good  salesman  came  to  you  and  offered  to  work 
for  you  for  a  salary  of  twenty-five  per  cent,  of  the  net  profits  on 
the  new  trade  he  brought  you. 

You’d  think  the  offer  a  good  one,  wouldn’t  you  ?  Because 
for  every  dollar  he  earned  for  himself  he’d  be  earning  for  you 
three  dollars’  worth  of  profit  that  you  otherwise  wouldn’t  have  had. 

Well,  then. 


The  American  Slicing  Machine 

will  earn  for  you — in  any  size  store — four  times  its  cost  the  first 
year  in  profit  on  new  trade  and  additional  profit  on  old  trade.  It 
will  work  for  you  fourteen  additional  years  for  nothing  at  all. 

This  isn’t  alone  what  we  say.  It’s  what  thousands  of  pro¬ 
gressive  merchants  tell  us. 

Drop  us  a  card  and  let  us  send  you  the  evidence — no  obliga¬ 
tion  on  your  part. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 


The  Grocer  Should  Get  This  Profit 
Instead  of  the  Druggist 

Do  you  know  friend  grocer  that  a  druggist’s  sales  of 
Chewing  Gum  amount  to  a  lot  of  profit  in  a  year !  If 
you  will  put  a  box  of  Pulver’s  famous  Kola  Gum  on 
your  counter  where  your  lady  customers  can  see  it, 
they  will  buy  it  from  you  instead  of  the  druggist — 

“  Get  the  money.”  Universal  Coupons  in  each  case. 

Pulver  Chocolate  and  Chicle  Mfg.  Co. 

ROCHESTER,  IN.  Y. 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  about  un¬ 
changed  from  a  week  ago.  The 
demand  is  fair  for  the  season, 
which  means  moderate.  There 
have  been  no  changes  in  price. 
Low  grades  are  still  firm ;  other 
grades  about  steady.  There  is  no 
indication  of  any  immediate 
change  in  the  prices  of  any  grade. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  coffee  continues  dull  and 
listless.  There  is  practically  no 
speculation  at  all.  The  actual 
consuming  trade  and  the  roasters 
are  buying  from  hand-to-mouth, 
recognizing  the  fact  that  only  a 
few  months  will  elapse  before  the 
receipts  will  be  heavier  and  the 
new  crop  begins  to  come  in.  The 
trade  are  keeping  closely  in  Inind 
the  fact  that  the  holdings  of  the 
Brazilian  syndicate  are  costing 
more  every  day,  storage,  interest, 
etc.,  for  nearly  two  years  running 
into  money.  The  new  attempt 
now  pending  in  Brazil  to  organize 
a  company  to  increase  the  con¬ 
sumption  of  coffee  is  not  looked 
upon  very  seriously  by  the  trade 
of  this  country.  Milds  are  steady 
and  unchanged.  Java  and  Mocha 
are  unchanged  and  in  moderate 
demand. 

Sugar. 

Due  to  the  high  and  advancing 
raw  sugar  market,  refined  sugar 
advanced  30  points  during  the 
week,  all  refiners  concurring. 
Raws  are  very  firm.  There  is  an 
expected  deficiency  of  about  ZVA 
per  cent,  in  the  Cuban  crop,  and 
the  total  shortage  in  all  cane 
sugar  producing  sections  is  ex¬ 
pected  to  reach  600,000 '  tons. 
Europe  is  also  high,  and  Cuban 
raw  sugar  is  ruling  at  the  highest 
price  for  years.  Refined  is  strong 
at  the  advance  and  is  likely  to  go 
still  higher  very  shortly.  The 
demand  is  fair. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  rules 
steady  at  unchanged  prices;  de¬ 
mand  fair.  Sugar  syrup  is  in  good 
demand  for  export,  not  so  good 
for  home  trade.  Prices  are  un¬ 
changed.  Molasses  rules  steady 
at  the  advance  noted  last  week ; 
demand  fair. 

Fish. 

No  change  in  fish  has  occurred 
during  the  week.  There  is  a  good 
demand  for  Irish  mackerel  and 


also  for  Norway  2s  and  3s,  all  of 
which,  but  particularly  Irish,  are 
scarce.  Prices  are  firm  but  un¬ 
changed.  Shore  mackerel  are 
about,  but  are  not  wanted  to  any 
extent.  Cod,  hake  and  haddock 
are  quiet  at  unchanged  prices. 
Salmon  is  dull  at  ruling  prices. 
Domestic  sardines  show  no 
change  for  the  week,  market 
rather  weak.  Imported  sardines 
are  wanted  and  rule  high  and  firm 
by  reason  of  scarcity. 

Canned  Goods. 

Tomatoes  are  dull  and  un¬ 
changed  in  price,  both  spot  and 
future.  Corn  is  moving  only  in  a 
small  way,  and  prices  show  no 
change.  Spot  peas  are  a  little 
easier,  packers  feeling  inclined  to 
move  stock.  Futures  are  still 
steady  to  firm.  Peaches  are  un¬ 
changed  and  quiet.  Apples  show 
no  change  from  the  last  quotation 
and  rule  fairly  active.  The  Balti¬ 
more  line  of  small  canned  goods 
is  unchanged  and  quiet.  Califor¬ 
nia  canned  goods  in  first  hands  are 
dull ;  prices  unchanged. 

Dried  Fruits. 

Prunes  are  even  further  de¬ 
moralized.  Sales  have  been  made 
during  the  week  on  a  2j^-cent 
basis,  which  is  equivalent  to  a  de¬ 
cline  of  J4  cent  f°r  the  week. 
Some  sales  are  even  reported  as 
low  as  2p2-cent  basis.  The  de¬ 
mand  is  good.  Peaches  are  in  fair 
demand  at  unchanged  prices. 
Apricots  are  scarce  and  cleaning 
up.  Currants  are  cheaper  on  this 
side,  but  slightly’'  higher  abroad. 
Raisins  are  still  soft  and  -weak, 
but  no  further  decline  can  be  re¬ 
ported.  Citron  is  dull  and  un¬ 
changed.  Dates  are  in  fair  de¬ 
mand  at  ruling  prices.  Figs  are 
selling  well  in  other  markets,  but 
very  little  in  Philadelphia. 

Beans  and  Peas. 

Pea  beans,  both  imported  and 
domestic,  are  unchanged  in  price 
and  in  very  light  demand.  Mar¬ 
rows  are  somewhat  off,  the  pres¬ 
ent  quotation  being  $2.10  to  $2.15 
in  a  large  way.  California  limas 
are  about  zVa  to  come  forward 
and  about  ]/%  more  than  that  on 
spot.  Dried  peas,  yellow  and 
green  splits,  and  green  and  Scotch 
are  all  unchanged  and  in  fair  de¬ 
mand. 

Butter. 

The  butter  market  has  re¬ 
mained  stationary  during  the 
week.  The  receipts  of  fresh  but¬ 
ter  are  about  normal  and  are  sell¬ 
ing  on  arrival  on  the  present 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  Was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $S  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


basis.  The  future  of  the  market 
depends  on  the  consumptive  de¬ 
mand.  The  present  outlook  indi¬ 
cates  that  there  may  be  no  change 
during  the  coming  week,  and 
what  is  said  here  applies  also  to 
held  goods  and  under  grades. 

Egg*. 

The  receipts  of  fresh  eggs  are 
very  liberal,  and  in  consequence 
the  market  has  declined  about  2 
cents  during  the  week.  All  of  the 
present  receipts  are  absorbed 
readily  at  full  prices,  and  present 
values  are  about  the  same  as  a 
year  ago.  Future  prices,  how¬ 
ever.  are  quite  uncertain  and  de¬ 
pend  on  the  speculative  demand. 
The  market  seems  to  have  about 
reached  bottom.  The  quality  of 
eggs  arriving  is  very  fancy  and 
good  enough  for  storage  purposes. 

Checae. 

The  cheese  market  is  un¬ 
changed.  Considering  the  price 
there  is  a  fair  demand.  Present 
prices  are  about  i  cent  above  a 
year  ago,  and  stocks  are  lighter 
than  for  many  years  at  this  sea¬ 
son.  The  future  depends  on  the 
consumptive  demand.  No  radical 
change  is  expected  for  the  pres¬ 
ent. 

Provisiont. 

The  market  for  smoked  meats 
is  about  Ft  cent  above  the  price 
ruling  about  a  week  ago.  There 
has  been  a  reduction  in  the  sup¬ 
ply  of  hogs,  and  the  price  of  hog 
products  is  about  JJ  cent  higher. 
Both  pure  and  compound  lard 
have  also  advanced  J4  cent.  Bar¬ 
rel  pork,  dried  beef  and  canned 
meats  are  in  better  demand  at  un¬ 
changed  prices. 

Nats. 

Almonds,  17  to  18  cents  per 
pound;  Brazil,  10  cents  per 


pound;  filberts,  10%  cents  per 
pound ;  pecans,  cents  per 

pound;  walnuts,  i2l/2  to  14  cents 
per  pound;  mixed  nuts,  11  cents 
per  pound,  demand  poor;  peanuts, 
choice,  green,  4  cents  per  pound ; 
fancy,  5  cents  per  pound;  jumbo, 
6}i  cents  per  pound ;  roasted, 
choice,  $i  per  bushel ;  fancy,  $i.2'5 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Imported  Fish  Products. 

The  herring  market  has  shown 
some  slight  improvement  as  to 
demand,  but  no  improvement 
whatsoever  in  regard  to  prices, 
which  are  as  low  as  ever  and  are 
not  likely  to  advance  any  more 
this  season. 

Irish  fat  herring  are  the  only 
article  that  is  really  in  good  de¬ 
mand  and  for  which  good  prices 
are  being  paid. 

Norway  herring  are  in  good 
hand-to-mouth  demand  and  prices 
tending  in  buyers’  favor. 

Mackerel. — There  has  been  a 
very  fair  hand-to-mouth  business. 
There  has  been  little  doing  in 
Irish  mackerel,  but  several  parcels 
of  Norway  mackerel  have 
changed  hands,  so  that  now  the 
total  stock  is  virtually  concen¬ 
trated  in  two  or  three  hands. 
There  is  just  one  parcel  in  the 
way  yet,  and  if  this  small  lot  of 
Norways  is  taken  up  by  one  of 
the  three  parties  the  market  will 
be  sure  to  advance  quite  abruptly, 
as  there  is  positively  not  enough 
mackerel  in  the  market  to  cover 
the  demand.  Besides,  Norway  4s, 
for  instance,  are  certainly  very 
much  cheaper  in  comparison  to 
Irish,  and  they  are  certainly  very 
much  finer  in  quality. 

Imported  Oil  Sardines. — There 
is  absolutely  no  change,  as  no 
stocks  can  be  expected  until  the 
new  catch  starts  in  again.  The 
few  cases  of  Portuguese  sardines 


that  are  coming  are  taken  up 
readily  by  eager  buyers. 

Sprats. — The  fishing  has  been 
a  big  failure.  Stocks  are  ex¬ 
tremely  small  here  and  abroad, 
and  prices  are  very  firm  and  are 
sure  to  advance  when  the  very 
least  improvement  in  demand 
shows. 

Norway  smoked  sardines  con¬ 
tinue  in  very  good  demand,  and, 
thanks  to  the  scarcity  of  French 
sardines  this  season,  Norway 
smoked  sardines  have  really  taken 
the  lead  of  the  market. 

Strohmeyer  &  Arpe  Co. 

New  York,  N.  Y. 


Spices. 

The  market  continues  active, 
with  good  spot  demand.  Prices 
we  note  are  somewhat  firmer. 
There  is  also  a  gradual  increase  in 
supplies. 

Pepper. — Supplies  of  Singapore 
small.  The  price  is  firmer  for 
spot  goods.  Other  grades  are  all 
in  good  demand. 

Cayennes  are  extremely  scarce. 
Prices  of  Zanzibars  and  Mom- 
bassas  are  likely  to  go  much 
higher. 

-  Cloves. — The  demand  has  been 
exceedingly  steady.  Spot  stocks 
are  rapidly  disappearing.  Fu¬ 
tures  from  Europe  and  the  East 
are  much  firmer,  and  the  tendency 
appears  upward.  In  fact,  an  ad¬ 
vance  of  about  1  cent  per  pound 
has  occurred  during  the  week. 
It  is  a  fact  that  the  present  crop 
is  smaller  than  first  reported. 

Pimento  (Allspice)  is  fairly 
active ;  prices  are  unchanged, 
which  are  low  and  safe  at  present. 

Mace. — Good  grades  are  scarce 
and  high  in  price.  Demand  fair. 

Nutmegs. — Demand  is  quite 
satisfactory;  prices  are  fairly 
steady. 

Cassias. — Demand  continues 
exceedingly  good ;  prices  are  un¬ 
changed.  There  is  still  a  great 
scarcity  of  China  rolls  in  cases. 

Gingers. — Prices  are  firm  and 
the  demand  quite  satisfactory. 

Seeds. — Caraway  is  slightly 
easier  ;  poppy  somewhat  firmer  ; 
celery  and  coriander  are  un¬ 
changed. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


Coffee. 

Our  last  report  was  dated  the 
15th  ultimo.  The  expected  sharp 
falling  off  in  the  receipts  at  Bra¬ 
zilian  shipping  ports  has  not  ma¬ 
terialized  as  yet;  nevertheless, 
we  believe  that  the  total  receipts 
at  Rio  and  Santos  during  the  cur¬ 
rent  crop  year  will  not  exceed 
10.500,000  bags,  a  figure  which 
we  maintained  without  wavering 
since  September  14th. 

The  receipts  are  in  line  with 
those  of  the  crop  years  1904-5  and 
1905-6,  when  the  total  amounted 
to  10.000.000  and  10,250,000  bags 
respectively. 


The  figures  indicate  that  the 
consumption  of  Brazil  coffees 
keeps  up  to  the  high  level  reached 
last  year.  With  speculation  prac¬ 
tically  eliminated,  it  is  reasonable 
to  expect  that  the  law  of  supply 
and  demand  will  have  its  influ¬ 
ence  on  values  more  especially 
from  now  on,  since  we  are  enter¬ 
ing  a  period  of  small  receipts  at 
Rio  and  Santos.  With  average 
receipts  running  in  the  neighbor¬ 
hood  of  15,000  bags  a  day  at  both 
ports,  and  a  consumption  going 
on  of  35,000  bags  a  day,  the  defic¬ 
iency  of  the  supply  is  bound  to 
make  an  impression  on  existing 
stocks,  and  therefore  affect  prices. 

The  consumption  of  mild  cof¬ 
fees  has  not  fluctuated  much  dur¬ 
ing  the  last  four  years,  in  fact  it 
shows  a  tendency  to  decrease. 
The  production  likewise  has  not 
varied  much  in  recent  years.  This 
year  there  will,  however,  be  a 
shortage  of  about  600,000  bags  in 
mild  coffee  crops,  which  shortage 
will  be  felt  in  the  receipts  from 
now  on,  but  will  be  more  severely 
reflected  in  the  receipts  during 
the  six  months  immediately  fol¬ 
lowing  the  close  of  the  fiscal  year. 

The  receipts  of  mild  coffees  in 
consuming  markets  during  the 
months  of  March  to  June,  in¬ 
clusive,  amounted  to  in  1905,  1,- 
900,000  bags;  1906,  2,650,000 

bags;  1907,  2,200,000  bags:  whilst 
this  year  we  do  not  believe  that 
more  than  1,600,000  bags  will 
come  forward  of  these  coffees 
during  that  period. 

Henry  Nordltnger  &  Co. 

New  York,  N.  Y. 

Baltimore  Canned  Goods. 

Continued  favorable  weather 
for  shipping  canned  goods  with¬ 
out  any  danger  of  freezing  on  the 
road  has  brought  to  this  market 
many  orders  for  small  lots  of  as¬ 
sorted  goods  which  probably 
would  not  have  been  purchased 
before  April  under  ordinary  con¬ 
ditions,  and  they  further  empha¬ 
size  the  fact  that  a  majority  per¬ 
haps  of  the  jobbers  are  not  carry¬ 
ing  their  usual  stock  of  canned 
goods,  having  added  very  little, 
if  any,  to  their  stock  since  Oc¬ 
tober  last.  The  aggregate  of 
those  orders  makes  a  respectable 
total,  and  barring  unfavorable 
weather  later  on  the  usual. spring 
demand  may  be  looked  for  with 
confidence.  The  transportation 
lines  are  anticipating  an  earlier 
than  usual  opening  of  the  lake  and 
rail  routes  with  their  lower 
freights  which  always  helps  the 
canned  goods  business  very  ma¬ 
terially  in  the  markets  reached  bv 
those  lines  in  the  West,  North¬ 
west  and  Southwest. 

Orders  for  tomatoes  for  prompt 
shipment  were  more  numerous 
during  this  week  and  some  of 
them  were  for  good-sized  lots. 
No  one  expects  any  boom  in 
them,  but  there  are.  good  reasons 
to  believe  that  the  demand  dur¬ 
ing  April,  May  and  June  will  lie 
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of  a  very  satisfactory  character. 
The  buying  orders  recently  have 
covered  almost  every  State  in  the 
country,  which  recalls  the  re¬ 
markable  activity  in  that  article 
almost  up  to  the  most  serious 
days  of  the  panic  in  October.  It 
looks  like  the  present  prices  may 
prove  to  be  the  lowest  of  the  year. 
The  jobbers  are  beginning  to 
show  more  interest  in  future  to¬ 
matoes,  .and  the  developments 
during  the  week  rather  favor  the 
idea  that  the  buying  of  them  has 
not  quite  gone  out  of  fashion. 
From  now  on  the  activity  in  that 
line  may  be  expected  to  show  im¬ 
provement  each  week. 

Next  to  tomatoes  the  largest 
demand  was  for  cove  oysters, 
which  yielded  a  little  bit  in  prices 
unexpectedly  because  of  the  un¬ 
usually  warm  spell  of  weather 
here.  In  the  general  lines  of 
fruits  and  vegetables  no  one  arti¬ 
cle  seemed  to  be  the  leader,  the 
demand  covering  about  equal 
quantities  of  nearly  all  of  the 
staple  articles  as  well  as  some  of 
those  articles  which  have  not  been 
at  all  active  since  last  fall.  Those 
small  jobbing  orders  frequently 
repeated  aggregate  a  goodly 
quantity  when  counted  up  at  the 
end  of  the  month. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  oranges  are  still  dull 
and  about  unchanged  in  price. 
Values  range  from  $2  to  $3.50  per 
box,  arid  the  demand  is  very 
small. 

Florida  tomatoes  range  from 
$2.50  to  $3.25  and  the  demand  is 
excellent.  The  quality  shows 
considerable  improvement. 

Asparagus  is  now  coming  for¬ 
ward  from  North  Carolina  and 
sells  at  85  cents  per  bunch.  The 
demand  is  light. 

Rhubarb  from  Long  Island 
commands  $7  per  100  bunches, 
and  is  selling  only  slowly. 

New  Bermuda  potatoes  range 
from  $1  to  $1.25  per  basket.  The 
demand  is  fair. 

Florida  grapefruit  ranges  from 
$2  to  $5  per  box,  and  is  selling  in 
a  very  limited  way.  The  quality 
is  good. 

Florida  strawberries  range  from 
40  to  50  cents  per  quart,  and  the 
demand  is  good. 

Hothouse  radishes  range  from 
3  to  3 K  cents  per  bunch,  and  the 
demand  is  fair. 


Is  This  a  Miracle? 

Southern  Concern  Claims  to  Have  a  Machine 


machine  and  let  anyone  try  it,-'  and  as 
soon  as  they  see  what  it  will  do,  your 
sale  is  made.  If  they  cannot  spare 
all  the  money,  you  can  sell  it  to  them 
on  payments;  $2.00  down,  and  $1.00 
Price  $2  00  eac*1  weeL  f°r  three  weeks,  or  $4.00 
’  cash. 


Which  Will  Make  a  Pound  of  Butter  from  a  Pint  of  Milk. 


A.  concern  calling  itself  the  Star 
Manufacturing  Co.,  of  Covington,  t 
Ky.,  seems  to  have  performed  a 
miracle.  In  a  recent  issue  of  the 
Philadelphia  Sunday  papers  it 
inserted  the  following  advertise¬ 
ment  : — 

BUTTER  THREE  CENTS  A 
pound ;  one  pint  of  milk  makes 
one  pound  of  butter ;  new  discovery ; 
machine  sold  on  payments  $1  a  month  ; 
every  family  will  buy  one;  thousands 
of  dollars  to  agents.  Write  for  cir¬ 
culars,  Star  Manufacturing  Com¬ 
pany,  Covington,  Ky. 


A  “Grocery  World”  representa¬ 
tive  sent  on  for  details  of  the  plan 
and  received  some  persuasive 
literature  which  contends  that  the 
firm  have  a  machine  which  will 
change  a  pint  of  milk  into  a  full 
pound  of  good  butter.  Naturally 
none  of  the  machines  used  by  the 
creamery  industry  can  produce 
any  such  results,  and  if  this  ma¬ 
chine  honestly  produces  them,  the 
industry  is  revolutionized.  The. 
price  to  agents  is  only  $2,  which 
is  cheap  for  a  miracle-worker. 

The  following  is  the  Star  Manu¬ 
facturing  Co’s  own  explanation  of 
its  machine : — 

A  FORTUNE  OFFERED  THE 
INVENTOR 

Before  this  Company  was  organ¬ 
ized  to  manufacture  this  machine, 
the  inventor  was  offered  $100,000.00 
for  all  his  American  and  Foreign 
rights  by  one  of  the  largest  Trust 
Companies  in  the  United  States,  but 
he  preferrd  to  associate  himself  with 
good  old  Kentucky  people,  whom  he 
has  known  all  his  life.  In  this  way 
he  could  control  this  grand  invention, 
and  give  to  every  family,  either  rich 
or  poor,  an  equal  opportunity  to  have 
one  at  a  reasonable  price. 

GREASE  IS  UNHEALTHY. 

Butter  as  you  buy  it  from  the 
store  to-day,  is  nothing  more  or  less 
than  salted  grease.  Nearly  every¬ 
one  eats  too  much  fat  or  grease. 
Grease  cannot  be  digested  by  the 
stomach,  so  it  is  forced  into  the  in¬ 
testines,  where  it  is  taken  up  by  the 
blood  and  formed  into  fatty  tissues 
of  the  body.  When  too  much  fat  is 
eaten,  the  blood  becomes  impure  or 
poisoned.  Nature  throws  it  off — 
through  the  pores  of  the  skin — caus¬ 
ing  skin  diseases  and  a  bad  com¬ 
plexion. 

GOOD  BREAD  AND  BUTTER 

Are  healthy  when  too  much  butter  is 
not  used.  In  order  to  please  the 
taste,  nearly  every  one  spreads  too 
much  butter  on  their  bread,  which 
interferes  with  the  digestion.  Now, 
these  are  true  facts.  Our  machine 
makes  you  a  butter,  having  all  the 
delicious  flavor  and  taste  of  the  best 
creamery  production,  and  still  it  con¬ 
tains  only  one-half  of  the  injurious 
butter  fat. 


ANY  MAN,  WOMAN  OR  CHILD 

Can  operate  the  machine.  Simply 
turn  Jhe  crank  two  minutes’  time, 
and  the  machine  will  make  you  the 
sweetest,  purest  butter  you  have  ever 
tasted,  out  of  one  pint  of  milk  or 
cream. 

THE  RESULT  OF  APPLIED  SCIENCE. 

Our  Electrical  Butter  Maker  is  not 
the  result  of  a  dream  or  any  other 
foolishness.  On  the  other  hand,  it  is 
the  production  of  years  of  hard  study 
and  chemical  research.  Only  a  few 
years  ago  electricity  was  hardly 
known  as  a  useful  element  in  applied 
science.  Now  the  scientific  world 
uses  it  as  the  basis  of  all  experi¬ 
ments.  The  butter  we  make  and  the 
results  obtained  with  our  machine  is 
produced  entirely  by  static  electricity. 
Pages  could  be  written  on  this  scien¬ 
tific  devlopment,  but  we  will  be  as 
brief  as  possible. 

HOW  THE  BUTTER  IS  MADE. 

First,  static  electricity  is  derived 
from  the  air  we  breathe,  and  its 
greatest  affinity  is  hydrogen,  which 
composes  two  parts  of  any  moisture. 
Our  machine  is  so  constructed  that 
when  it  is  in  motion  it  carries  a  cer¬ 
tain  amount  of  air  down  a  central 
tube  and  into  the  vacuum  caused  by 
the  speed  of  the  centrifical  mixers. 
This  air  carries  with  it  static  elec¬ 
tricity.  That  mixes  with  the  hydro¬ 
gen  in  the  butter  and  milk,  causing 
the  globules  to  separate  and  unite 
with  each  other,  thus  forming  to¬ 
gether  as  one  unit,  the  milk  and 
butter,  the  result  of  which  is  butter 
in  its  purest  state. 

SAVES  $26.00  A  YEAR. 

The  average  family  uses  three 
pounds  of  butter  a  week,  which  costs 
$50.00 — on  an  average — for  the  year. 
Our  machine  saves  one-half  of  this 
expense,  or,  in  other  words,  it  saves 
50  cents  each  week,  which  amounts 
to  $26.00  each  year.  Just  think  of 
this  great  saving. 

MONEY  TO  AGENTS. 

Anyone  can  sell  this  machine. 
You  can  sell  one  to  every  family. 
Don’t  say  you  don’t  know  about  it, 
for  we  know  you  can  just  take  our 


CORRESPONDENCE 


To  Get  Cotton  Oil. 

Allentown,  Pa.,  March  16,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  please  let 
me  know  where  I  can  get  at 
wholesale  the  best  defined  cotton¬ 
seed  oil  and  at  good  price. 

Yours  truly, 

James  Cassone. 

J.  M.  Harley  &  Co.,  231  North 
Front  street,  Philadelphia. 

*  *  * 

Manufacturers  of  Display  Cases. 

Island  Heights,  N.  J., 

March  12,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Please  send  the 
name  of  a  Philadelphia  manufac¬ 
turer  of  display  cases  to  stand  on 
floor,  or  glass  front  counters  per¬ 
haps  better  describes  them. 

Thanking  you  for  the  favor,  we 
remain, 

Yours  truly, 

Stan  wood  Bros. 

Messrs.  Miller  &  England. 
7012  Woodland  avenue;  Walker 
Patent  Pivoted  Bin  Co.,  24  South 
Seventh  street,  both  of  Philadel¬ 
phia,  Pa. 


Hothouse  cucumbers  range 
from  $1.50  to  $1.75  per  dozen. 
Florida  cues  are  especially  high — 
$6  per  crate.  THe  demand  is 
slow. 

Florida  peppers  range  from 
$1.75  to  $2  per  crate,  and  the  de¬ 
mand  is  slow. 


fl  Revolving  Display  Stand 

Filled  with  green  vegetables  at  this  time  of 
the  year  would  be  simply  irresistible,  and 
your  sales  would  be  increased,  goods  saved 
from  waste  and  profits  doubled 

Let  Tell  You  About  It 
Galesburg  Cornice  Works 

142  E.  Ferris  Street  Galesburg,  Illinois 
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**  If  I  go  into  the  class-room  to  demonstrate  the 
action  of  a  stimulant  and  tonic  food-beverage,  I  use 
Blooker’s  Cocoa ;  I  cannot  afford  to  employ  any  other.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


printing  that  impresses,  exactly 
like  a  suit  of  good  clothes.  By 
the  same  token  there  is  something 
about  ordinary  printing  which 
creates  an  impression  also,  but  it 
is  of  another  sort.  Any  man  who 
has  studied  advertising  will  tell 
you  instantly  that  the  form  of  an 
advertisement — the  external  feat¬ 
ures  ;  paper  and  type  and  arrange¬ 
ment — are  even  more  important 
than  the  matter  of  it. 


One  of  the  neatest  little  gro¬ 
cery  advertising  folders  which  has 
come  to  this  department  for  a 
long  time  was  issued  by  the  Pel¬ 
ham  Market  Co.,  6640  German¬ 
town  avenue.  It  is  printed  in  the 
four  fold  style,  and  is  here  repro¬ 
duced  in  reduced  form . 

^ 

This  is  very  well  prepared  and 
very  well  printed.  It  will  attract 
attention,  and  the  attention  it 
attracts  will  almost  surely  be 
favorable.  The  only  criticism  I 
would  make  of  it  is  that  being 
printed  only  on  one  side  it  is  a 
little  unwieldy  in  form.  I  believe 


Cost  of  Necessaries  Lowest  in 
Thirty-three  Months. 

Bradstreet’s  Shows  that  Fluctuation  in 
Most  Foods  and  Other  Necessities 
Has  Been  Downward.  Total  Decline 
Twelve  and  One-half  Per  Cent. 

Speaking  further  of  the  cost  of 
living,  the  reduction  in  which  was 
briefly  teferred  to  last  week,  the 
expenses  of  the  necessaries'  of  life 
are  lower  now  than  they  have  been 
in  thirty-three  months,  according 
to  Bradstreet. 

It  was  in  March,  1907,  that  the 
highest  general  level  of  prices  for 


Grocery  Department  Fresh  Vegetable  Dept. 


Meat  Department 


Pelham 

Market  Company 

6640  Cermantmrm  Auame 


Sunlight  Flovh  m  *5.65  •  Bwrd-,  24%  Pamd 


S 7 St;  12  P-md  S-a. 


SPECIALS 

Oi  «nI I,  W.  nU  el  Su*Wd  Gtodi  fo.  IS. 
•bL  mtii  S*a*<U;  F la. 


Seat!  BID  as  m  id  — «  aB  «•  k»»t  tm 

MDNhan  aka  a  fa*  aant«>  al  aaA  dcpaiv 


Fahct  Rici  J  Pw-A  ai  25t 


sv  ractlar  Ik  fuller 


las  LCMON  WaTUS  IklPaaal 


(aa.  caa  «t neUy  far  ctUUraa  (Mat  Id  ac&aol 


All  ou>  Frtak  F rurtj  ud  V.^ublo  an  canhUly 
•eWlad  tack  moron,  by  a  facial  buyer  lot  (ha 


AO  Rtei  m  Mail  Order*  a* 


A  Fete  Specials  for  This  Week 

Oar  Pennsylvania  Celehv.  lOe  and  IS«  a 
Baach. 

Fresh  Ripe  Florida  Tomatoes  . . .  I  Sc  a  Quan 

Large  Florida  Oranges . 35c  •  Dons 

Fancy  India  River  Fruit,  ol  »cry  l*r*e  me  and 

Oran(ea  a  a  boJ. ’'IT*  3  50 ;  Kali  boa. 
>1.65. 

Choice  Baldwin  Apples  50c  a  Buko 

Pair  alaa  Balt  via  Applca,  coot  far  aaooa  ant 
aaiuc  all  aaaat-  El  thU  prtaa  lor  lEU  «•» 


Fresh  Carden  Spinach  1 5c  a  Hall  Peck 

Good  color,  ertap  ant  noa  fall  ol  ant  nH 

Finest  Pennsylvania  Potatoes.  55c  a  Buka 

Baal  ■noolS  PouaytTasla  Pouiaan  root  cook 
to  offa*  ai  Uli  prlaa  Lor  in  a  aoppir 


The  (realm  o derma  in  ihn  dcparuncni  w  ban 
u:  We  kII  Charles  Roesch  *  Fines!  Oly  Dressed 
Steer  Beel.  Lambs  sod  Veal,  killed  and  dre*~d  to 
our  order.  Impeded  by  both  Slats  and  National 
Pine  Food  Departments  We  offer 

Finest  Short  Topped.  Best  Cuts.  Rk  Roasts, 

16c  a  Pound 

(unnntaat  la  (lee  oauelnclloo 


Legs  Real  Lamb  18c  a  Pound 


Su Car-Cured  Regular  Hams  12c  a  Pound 

to  alaaa  From  7  to  12  Pounds  ant  vary  Inner 
etocL  All  eutar<arad  ant  enotat  ion  rt*»t 


The  above  ue  the  oflerme  din  week.  Some 

bet.  with  each  tale  our  (uaraaloc.  Money  bock  lor 
anything  dial  does  ool  p*c  perfect  aalislactioa. 


in  making  a  piece  of  advertising 
as  easy  to  read  as  it  is  possible  to 
do  so.  Making  it  easy  to  read 
means  printing  it  on  convenient¬ 
sized  paper  as  well  as  using  proper 
type.  This  folder  would  have 
probably  been  just  as  effective 
printed  on  both  sides,  and  it 
would  have  been  a  good  deal  more 
compact  and  incidentally  would 
have  cost  a  little  less. 

*  *  * 

If  grocers  who  are  a  little  care¬ 
less  about  their  printed  matter, 
and  who  leave  the  whole  thing  to 
the  printer  because  “he  knows 
better,”  could  realize  the  impres¬ 
sion  of  high  gradeness  which  is 
created  by  a  piece  of  printing  like 
this,  they  would  turn  over  a  new 
leaf.  You  think  the  average  con¬ 
sumer  doesn’t  understand ;  I  ad¬ 
mit  that  he  doesn’t.  Nevertheless 
he  is  impressed  even  without 
understanding.  There  is  some¬ 
thing  about  a  piece  of  good,  tasty 


foodstuffs,  textiles,  coal  and  other 
commodities  was  reached.  Since 
then  they  have  dropped  12.5  per 
cent.,  the  decrease  being  fairly 
evenly  distributed  from  month  to 
month. 

There  have  been  some  thirty  in¬ 
creases  in  price  during  the  year,  but 
Bradstreet’s  records  show  that 
sixty-three  products,  including  pro¬ 
visions  and  textiles,  cost  less  than 
last  March.  Of  the  thirty  products 
that  are  higher,  some  are  sugar, 
tea,  potatoes,  apples,  wheat,  corn, 
oats,  barley,  soft  coal  and  petro¬ 
leum. 

Prices  are  still  40  per  cent,  high¬ 
er  than  the  low  level  recorded  on 
July  I,  1896. 

In  averaging  fluctuations  of 
prices,  Bradstreet’s  uses  an  index 
figure,  representing  a  compilation 
of  costs  of  more  than  100  com¬ 
modities.  The  record  goes  back 
sixteen  years. 

Index  numbers  for  thirteen 


staples,  estimated  on  totals  of 
prices  per  pound,  show  that  the 
price  of  ten  out  of  the  group  de¬ 
creased  during  February.  One  re¬ 
mained  unchanged  and  two  went 
higher. 

The  following  table  illustrates 
the  movement  in  prices  of  these 
thirteen  staples  in  the  last  twelve 
years : — 


1906.  1907  1908.  1908.  1908. 

July i,  Mar.i,  Jan.i,  Feb.i,  Mar.i, 

Breadstuff's..  $0.0524  $0.0817  $0.1079  $0.1049  $0.1048 

Livestock...  .1855  .3315  .2810  .2805  .2840 

Provisions...  1.3619  2.1049  1.9676  1.0522  1.9117 

Fruits . .  .1210  .2003  .1614  .1619  .1619 

Hides  &  lthr  .8250  1. 1975  1. 1200  1.0800  1.0700 

Textiles .  1-5799  2-7369  2.6711  2.5525  2.4850 

Metals . 3757  .8466  .5478  -5547  -5609 

Coal  &  coke  .0048  .0080  .0064  .0063  .0062 

Oils . 2082  .3428  .3401  .3368  .3260 

Naval  stores  .0402  .1170  .0649  .0829  .0800 

Bldg,  mtrls..  .0716  .0906  .0899  .0892  .0894 

Chem  &drgs  .6607  .7083  .6710  .6656  .6600 

Miscelian's..  .2150  .3632  .2587  .2600  .2500 


Total .  $5  7019  $9.1203  $8.2949  $8.1275  $7.0862 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff"  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  tree,  or  four  month*’  trial  tor  10  cant« 


PIAINOS  FOR 
PREMIUMS 


Mrs.  Williams’  Brands 


PORE  JAMS  °AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 

IT  SAVES  TROUBLE 

and  annoyance  many  times  to  have 

ABSORBINE 

handy  in  case  of  a  Bruise 
or  Strain.  This  remedy  is 
rapid  to  cure,  pleasant  to 
use,  and  you  can  work  the 
horse.  No  blister,  no  hair 
gone. 

ABSORBINE  cures 
Lameness,  allays  pain,  re¬ 
moves  any  soft  bunch 
quickly.  $2.00  per  bottle 
delivered  or  of  regular  deal¬ 
ers.  Book  6-B  free. 
ABSORBINE,  Jr,,  for  mankind,  $1.00 
bottle.  Cures  Badly  Strained  Joints  or  Liga¬ 
ments.  Kills  Pain. 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
_  therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Pat.  Off. 


4.0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


AIND  MAKE  YOUR  COMPE¬ 
TITORS  PAY  THE  BILL  !  ! 

Send  for  our  novel  and  highly  practical  plan 
for  doubling  your  business  at  the  expense  of 
your  competitors . 

Set  the  Whole  Town  Talking 

Bring  a  Crowd  to  your  Place  of  Buiiness 

— Add  Thousands  of  Dollars  to  your  sales ; 
make  new  customers  and  fast  friends  and 

Make  Your  Competitors  Pay  the  Bills 

The  finest  legitimate  premium  scheme  ever 
devised.  Is  doing  wonders  to-day  for  several 
thousand  wide-awake  business  men  and  will 
do  the  same  for  you. 


WANTED  A  FEW  RELIABLE  SALESMEN  TO 
CANVASS  THE  RETAIL  TRADE.  ADDRESS  DESK  6T 


BOSTON  PIANO  &  flUSIC  CO. 
WILLARD  F.  MAIN,  Proprietor 
IOWA  CITY,  IOWA 


Your  Customers 
H  ave  Dyspepsia 

GOFF’S 

HERB 

BITTERS 

Will  Positively  Cure  Them. 

Write  for  our  special  proposition. 

S.  B.GOFF  &  SONS  CO. 

Established  1872.  Camden,  N.  J. 


Bouillon  Gapsuli 

IS 

© 

€ 

It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO 

92  Reade  St.  NEW  YORK 
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The  Dog  May  Bite 


Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  yon  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Santa  Monica,  Cal. 

Grocers  and  dealers  in  fresh 
meats  at  Santa  Monica,  Cal.,  have 
united  in  demanding  prompt  set¬ 
tlement  of  all  accounts.  Every 
grocer  in  the  city  has  signed  an 
agreement  absolutely  limiting  the 
credit  given  to  their  trade,  d  here 
is  no  deviation  from  the  set  rule 
and  the  new  plan  is  working  ad¬ 
mirably.  An  advertisement  bear¬ 
ing  the  signature  of  every  grocer 
is  appearing  in  the  daily  papers 
outlining  the  plan.  Here  is  the 
advertisement : — 

To  Whom  it  May  Concern:— 

Owing  to  the  present  financial  con¬ 
dition,  and  realizing  that  business 
conditions  have  changed,  whereby  we 
are  selling  on  closer  margins  than 
ever  before,  and  to  enable  us  to  even 
sell  on  still  closer  margins,  we  are 
compelled  to  adjust  our  business  on 
as  near  a  cash  basis  as  possible,  safe¬ 
guarding  our  own  welfare  as  well  as 
reducing  the  living  expenses  of  our 
customers. 

We  have  mutually  agreed  to  adopt 
the  following  rules  : — 

All  weekly  bills  to  be  paid  each 
Monday  morning. 

All  monthly  bills  to  be  paid  on  or 
before  the  ioth  of  each  month,  cash 
to  accompany  orders  after  that  date 
until  bill  is  paid. 

In  no  case  is  credit  to  be  ex¬ 
tended  longer  than  thirty  days.  All 
accounts  to  be  paid  in  full,  and  no 
balances  to  be  carried  over  to  follow¬ 
ing  month. 

We  believe  this  is  only  fair,  for  we 
are  now  compelled  to  pay  for  our 
goods  on  the  same  terms,  and  unless 
we  can  enforce  these  rules  our  busi¬ 
ness  life  is  threatened. 

We  believe  this  will  work  a  hard¬ 
ship  on  no  one,  but  will  benefit  mer¬ 
chant  and  customer  alike.  We 
promise  to  supply  you  with  meat  and 
groceries  as  cheap  as  spot  cash  will 
buy  them. 

We  ask  your  co-operation. 

(Signed) 

((Then  follow  the  signatures  of 
all  merchants.) 

Indianapolis,  Ind. 

At  the  last  meeting  of  the 
Board  of  Directors  of  the  Indian 
apolis  (Ind.)  Retail  Grocers’  As¬ 
sociation  it  was  decided  to  renew 
the  efforts  made  two  years  ago  to 
stop  the  retailing  of  coal  oil  and 
gasoline  at  wholesale  prices  by 
the  oil  companies.  There  are  now 
four  wholesale  oil  companies 
operating  in  Indianapolis.  Of 
these  there  is  but  one  which  sells 
at  retail — the  Standard  Oil  Co. 

At  the  meeting  the  Committee 
on  Wholesalers  and  Manufac¬ 
turers  was  instructed  to  formulate 
a  protest  against  the  practice  of 
wholesalers  entering  into  compe¬ 
tition  with  the  retailer  and  to  for 


ward  the  protest  to  all  the  oil 
companies  doing  business  in  the 
city.  This  committee  drew  up  a 
protest,  instructing  the  secretary 
to  mail  a  copy  to  each  of  the  four 
oil  companies.  The  protest  is  as 
follows : — 

Gentlemen  : — Whereas,  it  has  been 
known  for  some  time  by  the  Retail 
Grocers’  Association  of  Indianapolis, 
that  certain  oil  companies  operating 
in  this  city  have  been  selling  coal  oil 
and  gasoline  to  consumers  by  a 
house-to-house  delivery  and  in  many 
cases  at  practically  the  same  prices 
as  that  charged  to  the  dealer,  now. 
therefore,  we,  the  Retail  Grocers’ 
Association  of  Indianapolis,  protest 
against  such  practices,  believing  that 
it  is  not  just  and  equitable  for  a 
wholesale  concern  to  enter  into  com¬ 
petition  with  the  retail  dealer. 

We  further  desire  to  state  that  it 
is  the  unanimous  decision  of  our  As¬ 
sociation  to  bestow  our  patronage 
upon  such  concerns  as  do  not  in¬ 
dulge  in  such  practices  as  above 
described. 

This  action  was  taken  by  the 
Board  of  Directors  of  the  Retail 
Grocers’  Association  of  Indianapolis, 
at  a  meeting  held  February  25,  1908. 
and  the  Committee  on  Wholesalers 
and  Manufacturers  was  instructed  to 
formulate  a  protest  against  such 
practices  and  forward  same  to  the 
several  oil  companies  operating  in 
Indianapolis. 

A  reply  to  this  communication  is 
respectfully  requested. 

Respectfully, 

Retail  Grocers’  Association. 

E.  F.  Bloemker, 

E.  X.  Erath, 

Chas.  Koehler, 

Wm.  Schwegman, 

L.  P.  Cornet, 

Committee  on  Wholesalers  and 
Manufacturers. 

Up  to  the  present  the  Standard 
Oil  Co.  is  the  only  wholesale 
company  retailing  oil  in  Indian¬ 
apolis  and  it  is  claimed  that  fully 
60  per  cent,  of  the  oil  and  gasoline 
sold  in  the  city  is  sold  by  the 
Standard’s  retail  department. 

St.  Louis,  Mo. 

The  St.  Louis  Retail  Grocers' 
Association  has  put  itself  on  rec¬ 
ord  as  being  in  favor  of  the  prin¬ 
ciple  of  fixed  retail  prices  through 
the  passage  of  a  resolution  asking 
certain  manufacturers  to  make  a 
minimum  selling  price  on  the 
staple  goods  they  put  out.  The 
resolution  reads  as  follows : — 

Resolved,  That  the  Secretary  be 
instructed  to  write  the  Great  West¬ 
ern  Cereal  Company  and  the  Quaker 
Oafs  Company  and  ask  them  to  ar¬ 
range  for  a  minimum  retail  selling 
price  of  12  cents  a  package  on 
Mothers’  Oats  and  Quaker  Oats 
under  present  conditions  relating  to 
the  wholesale  price. 

Chicago,  Ill. 

Considering  that  many  of  the 
Chicago  jobbing  houses  in  all 
lines  have  been  working  with  the 
mail-order  concerns  of  the  Windy 
City,  the  members  of  the  Retail¬ 
ers’  Commercial  Union,  an  or¬ 
ganization  composed  of  some  175 
leading  retailers  in  Iowa,  Minne- 
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“  Malta -Vita”  has  always  been 
the  “top  notcher”  Wheat  Flake. 


“Malta -Vita”  Corn  Flakes  have 
just  been  pronounced  by  experts 
the  “top  notcher”  Corn  Flake — 
and  they  ought  to  know. 


Crispy 

Cereal 


An  Easy  Seller 


It's  the  biggest  10c  p’k’ge  on  the 
market — 36  p’k’g’s  to  a  case — you  can  sell  it  on 
the  reputation  that  “Malta-Vita”  has  always  had. 


corn — all  wheat — or  assorted  as  desired  and  get 


With  7  cases  1  case  free,  equivalent  to  $2.36  net  per  case 
“  5 yi  “  Ya.  “  “  “  “  2.36  “  “  “ 

“  3V2  “  ^  “  “  “  “  2.45  “  “  “ 

“  \Ya  “  %  “  “  “  “  2.45  “  “  “ 

“  j/q  “  y8  «  “  “  “  2.45  “  “  “ 

Regular  prices  $2.85  per  case  —  $2.75  in  5  case  lots. 

Order  thro*  your  Jobber. 


Battle  Creek,  Mich, 
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Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir: — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


sota,  South  Dakota,  Kansas  and 
Missouri  met  this  week  in  St. 
Louis  to  express  disapproval  of 
some  Chicago  methods  and  to  buy 
of  St.  Louis  wholesalers. 

Cincinnati,  Ohio. 

t 

'I'he  Sunday-closing  campaign 
started  by  the  Butchers’  Associa¬ 
tion  of  Cincinnati,  Ohio,  has  re¬ 
sulted  in  something  like  sixty  ar¬ 
rests.  About  fifty  of  these  cases 
resulted  in  fines  of  $50  and  costs, 
the  balance  being  thrown  out  of 
court  on  account  of  lack  of  evi¬ 
dence.  These  latter  cases  were 
mostly  against  grocers  who  have 
saloons  attached.  The  Grocers’ 
Association  has  practically  placed 
itself  on  record  in  favor  of  Sun¬ 
day  closing. 


SHOW  CARDS  AND  POSTERS 

When  properly  used  make  the  sale  of  goods 
easy.  We  have  nearly  anything  you 
can  use  already  printed  at  prices  so 
low  that  you  cannot  afford  to  be  without  them. 

GROCERS’  PRINTING  COMPANY 

108  N.  Front  Street,  Philadelphia 


|  Have  you  tried  one  of  those 
■  wonderful  String-cutting 
Rings?  They  are  great.  Save  time, 
string  and  fingers.  Price,  25  ct*.  each. 

- -  AGENTS  WANTED  - 

THE  ROBERT  YOUNG  MFG.  CO ,  Coatesville,  Pa. 


Port  Wine. 

It  takes  its  name  from  Oporto, 
in  Portugal,  the  chief  port  from 
which  this  wine  is  shipped.  It  is 
the  fine  dark  red  or  purplish  wine 
of  the  Upper  and  Lower  Douro, 
near  Lisbon. 

When  new  and  genuine — which 
is  rare — it  is  rough,  strong  and 
rather  sweet  to  the  taste ;  but  with 
age,  in  bottle,  it  becomes  tawny, 
losing  its  astringency  and  becoming 
a  rich  and  strength-giving  stimu¬ 
lant. 

It  usually  contains  about  25  per 
cent,  of  proof  spirit,  and  its  efifect 


is  rather  stupefying  than  exhila¬ 
rating. 

Port  should  never  be  very  sweet. 
A  dry  wine  is  full  in  flavor,  but  not 
abounding  in  sweetness,  while  a 
full-bodied  wine  is  generally  newly 
made. 

The  sediment  usually  seen  in  old 
bottles  of  port  consists  of  bitar¬ 
trate  of  potash  (cream  of  tartar), 
which  being  slightly  soluble  in  wine, 
gradually  settles  and  forms  what  is 
known  as  “crust.”  This  crust  must 
not,  on  any  account  be  allowed  to 
pass  into  the  decanter.  It  is  also 
desirable  for  the  decanter  to  be 


quite  as  warm  as  the  wine  that 
enters  it. 

The  finest  white  ports  are  Lac- 
ryma  Christi,  Dedo  de  Dama,  Mus¬ 
catel  de  Jesus,  Ferral  Branco,  Mal- 
vazi  (or  Malmsey),  Abelhal,  Agu- 
deho,  Alvaraca,  Donzellin  Folgo- 
zao,  Gonveio,  White  Mourisca, 
Rabo  da  Ovelho  and  Promissao. 

The  best  black  port  is  Touriga, 
and  the  sweetest  Bastardo.  Other 
dark  kinds  are  Souzao,  Aragonez, 
Pegua,  etc. 

Preserved  Ginger. 

Preserved  ginger,  both  Chinese 
and  that  from  the  West  Indies,  are 
supposed  to  be  prepared  from  the 
same  kind  of  plant,  Zingiber  offici- 
qale,  but  Chinese  is  much  more  ten¬ 
der  and  succulent  than  the  West 
Indian  product — so  much  so  that  it 
is  impossible  to  dry  the  rhizomes 
sufficiently  to  render  them  fit  for 
export  in  the  usual  commercial 
form  ;  if  it  had,  dried  ginger  would 
have  been  exported  from  China 
long  ago. 

In  China  the  young  green 
tubers,  or  roots  of  the  plant, 
are  first  scalded,  then  washed 
in  cold  water  and  peeled.  Thev 
are  next  covered  with  a  weak 


Isn’t  It  Foolish 
To  Advertise  Light? 

It  seems  ridiculous  to  advertise  light, 
so  obvious  is  it  that  that  which  is  lightest 
is  cheerfulest  and  draws  the  most  people. 

Particularly  a  store.  Every  success¬ 
ful  grocer  in  business  uses  an  amount  of 
light  that  you  might  consider  extravagant; 
but  it  isn’t — it  is  business.  These  grocers 


make  their  stores  cheerful  because  they 
know  that  cheeriness  brings  people,  and 
people  buy. 

You’ll  find  that  the  most  successful 
stores  are  always  the  ones  that  are  the 
brightest  at  night. 

Talk  this  over  with  us. 

The  Philadelphia  Electric  Co. 

10th  and  Chestnut  Sts.,  Phila.,  Pa. 


YOU  BE  THE  JUDGE 

If  yon  were  buying  corn,  and  two  samples  were  before  you,  one  shading 
from  yellow  to  light  brown  at  the  edges  of  the  corn,  showing  that  it  has  been 
cooked  too  much  near  the  tin,  and  the  other  pure  white,  every  kernel  sweet  and 
perfect,  which  would  you  buy?  The  one  you  would  buy  is  the  one  your  customers 
will  keep  buying — “Onarga  Country  Gentleman,”  cooked  by  the  new  automatic 
process — perfect,  unmatchable. 

Iroquois  Canning  Company,  =  =  Onarga,  Ill. 
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Y our  April  T rade 


^  Why  not  ‘‘force”  it  all  you  can  by  using  leaders  that  will  pull  biggest  IN  April. 

Then  around  every  such  leader  have  grouped  many  profit-payers  that  will  sell 

particularly  well  IN  April. 

^  Both  the  relatively  few  leaders  and  the  relatively  many  profit-payers  for  thus  “forc¬ 
ing  ’’  your  April  trade  are  to  be  fdund — as  nowhere  else— in  our  April  catalogue. 

![  A  special  sale  of  glassware,  crockery  and  china  is  THE  feature  of  the  book — over 
and  above  the  regular  monthly  lot  of  timely  leaders  in  every  department. 

If  And  all  through  the  book  are  such  goods  at  such  prices  as  will  enable  YOU  to  do 
a  big  business  THIS  April. 

^  Besides — on  the  Green  Pages  you  will  find  resultful  plans  for  using  the  goods  to 
the  best  advantage  in  YOUR  grocery  store. 

The  full  extent  to  which  what  we  say  here  is  a  fact  for  you  will  be  apparent  if 
you  but  leaf  our  April  catalogue  through. 

![  Consider  conditions  as  they  are  for  you  right  now.  Then  say  can  you  afford  not 
to  send  for  our  April  catalogue — right  now  ? 

Its  number  is  D66o.  Shall  we  send  it — to  YOU  ? 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses  :  BALTIMORE  DALLAS 
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syrup  (say,  one  pound  lump  sugar 
in  six  pints  of  water  for  twelve 
pounds  of  ginger),  and  left  for  two 
days.  The  syrup  is  then  poured  off 
and  replaced  by  stronger  syrup,  and 
this  is  repeated  two  or  three  times 
until  the  syrup  is  made  very  thick 
(say,  twelve  pounds  of  sugar  in 
twelve  pints  water,  boiled  and 
stirred  till  of  the  consistency  of  vir¬ 
gin  honey),  and  the  ginger  swollen, 
bright  and  nearly  transparent.  The 
pieces  of  ginger  thus  charged  with 
syrup  are  then  packed  in  jars  or 
glass  bottles  as  close  as  possible, 
and  these  are  next  filled  up  to  the 
very  top  with  more  thick  syrup,  so 
as  to  leave  no  room  for  air.  The 
bottles  are  finally  corked  and  the 
jars  are  made  airtight  by  pasting 
lids  and  parchment  over  them. 
The  Chinese  preserved  ginger  is 
nearly  all  prepared  at  Canton  and 
Hong  Kong. 

A  kind  known  as  Ng  Mai  Keuing 
is  preserved  in  Swatow,  from  an 
Alpine  plant  (Alpina  galanga),  but 
it  is  not  like  the  Canton  and  Hong 
Kong  ginger,  and  is  only  made  up 
for  native  consumption,  to  be  used 
medicinally  or  for  cooking.  Some 
of  it  goes  to  the  Straits  Settlements, 
but  none  to  Hong  Kong. 


That  preserved  in  Jamaica  is 
mostly  put  up  in  glass  bottles,  but 
the  prices  are  usually  exorbitant. 


Fighting  Hard  for  Color  in 
French  Canned  Goods. 


Rumors  of  a  Forthcoming  Decision 
Against  It  Drives  Importers  to 
Washington.  Hearing  Before  Fed 
eral  Food  Authorities  on  Question 
of  Harmfulness. 


The  leading  importers  of 
French  canned  vegetables,  nota¬ 
bly  peas,  Brussels  sprouts,  string 
beans  and  Flageolet  (lima  beans), 
are  bringing  great  pressure  to 
bear  upon  the  Department  of  Ag¬ 
riculture  to  induce  a  favorable  de¬ 
cision  upon  the  proposition  to 
definitely  legalize  the  use  of  sul¬ 
phate  of  copper  as  a  coloring 
agent.  No  official  decision  has 
yet  been  made  barring  French 
goods  containing  color,  but  it  was 
announced  recently  that  such  a 
decision  might  be  expected  at  any 
time. 

As  soon  as  this  rumor  began 
to  circulate,  the  importers  made 
an  appointment  with  the  Depart¬ 
ment  of  Agriculture  and  have  had 
a  hearing  before  the  Federal  food 


authorities  during  the  past  week. 

I  he  arguments  hinged  on  the  one 
question  of  the  harmfulness  of  the 
color,  and  the  importers  all  con¬ 
tended  that  there  was  no  case  on 
record  where  any  one  had  been 
harmed.  Dr.  Wiley  answeredMfhis 
by  the  statement  s  th^t  .ljjngltfcly 
investigators  hac)  fjburfdfthS  copi- 
per  unwholesome  -artra  'pfosecu* 
tions  were  now  pending  in  that 
country  against  concerns  who 
used  it.  No  decision  was  made. 

The  elimination  of  sulphate  of 
copper  as  an  artificial  color  is  an¬ 
other  of  Dr.  Wiley’s  pet  ideas. 
Importers  of  .  French  vegetables 
say  that  a  ruling  against  it  would 
almost  completely  end  all  Ameri¬ 
can  business  in  thW  products 
named.  The  French  process  "off 
packing  destroys  much  more  of 
the  natural  color  than-  the  Aineri-, 
can  process,  and  the  goods  would, 
come  here  colored''  about  like 
straw.  They  are  chiefly  used  for 
garnishing  anyway;  and  the  lack 
of  color  would  destroy.  ^11  useful¬ 
ness  in  that’ direction. 


Oleo  Output  Increases. 

The  output  of  '  oleomargarine' 
for  the  country  at  large  for  the 
- I — i  ' 


month  of  November,  1907,  Was 
455-711  pounds  colored  and  5,906,- 
784  pounds  uncolored,  or  a  total 
of  6,362,495  pounds,  against  418,- 
558  pounds  colored  and  5,691,116 
pounds  uncolored,  or  a  total  of 
^115,674  pounds  for  the  same 
month  a  year  ago,  and  572,612 
pounds  colored  and  9,013,048 
pounds  uncolored,  or  a  total .  qf 
9.585,664  pounds  for  the  preceding 
month  of  October.  The  output 
for  the  month  of  December  was 
434,489  pounds  of  colored  and  6,- 
687,124  pounds  of  uncolored,  or  a 
total  of  7,121,613  pounds,  against 
457-§59  pounds  of  colored  and  7,- 
115,428  pounds  of  uncolored,  or  a 
7»573-278  pounds  for  the 
ga’me  vrTohth  a  year  ago.  The  out¬ 
put  for  the- month  of  January  was 
464.433  pounds  of  colored  and  6,- 
937,000  pounds  of  uncolored,  or  a 
total  of  7,401,493  pounds,  against 
57T/95  pounds  colored  and  6,519,- 
656  pounds  uncolored,  or  a  total  of 
7,071*451'  pounds  for  the  corre- 
spondhlgjuonth  a  year  ago. 


..  -With  bopkk^eping  almost  eliminated ; 
annoying  customers  easily  handled ;  no 
disputing  accounts ;  accounts  in  the  safe 
m  case'  oi  ‘fife^are  some  of  the  reasons 
why  Forbes  Indexed  Coupon  books  are 
popular. 

7' - - 


An  Extra 
Salesman 
Free 
of  Cost 


DO  you  know  that  the  tremendous  advertising  we  are 
doing  in  consumers’  publications  really  amounts  to 
an  extra  outside  salesman  for  you  ?  The  chanpe  is 
there  isn’t  a  single  one  of  your  customers  who  doesn’t 
take  some  publication.  If  it’s  a  good  one  we’re  likely  in  it,  per¬ 
suading  that  customer  that  V&.n  Camp’s  Pork  and  Beans  are 
the  best  of  all ,  even  better  than  home-baked ;  inspiring  them  to 
buy ;  placing  our  case  before  them  in  the  strongestpossibie  way. 

And  our  case  is  your  case,  for  you  can  get  these  sales. 
More,  we’ve  seen  to  it  that  you  can  get  them  at  a  profit  which 
averages  as  well  as  the  profit  you  make  on  everything. 

The  finest  baked  beans  and  the  finest  baked  bean  propo¬ 
sition. 


Van  Camp  Packing  Co. 


Indianapolis 

Indiana 


«* 


GET  SOME' 


How  Easy  to  Sell  are  the  Things  that,  are  different  || 

Every  Experienced  Grocer 

r  :> 

Hoffman  House  Little  Pickles  | 

knows  how  much  easier  to  sell  are 

are 'cured  differently ffrom  all  others, 

things  that  are  different  from  the 

and  packed  differently  from  all  others. 

common  run. 

-  ThisdS  a  talking  point  of  great  value, 
good  enough  to  have  window  displays 

What  can  you  say  of  a  brand  of 

and  demonstrations  on. 

pickles  cured  and  packed  in  the 

THE  J.  WELLER  COMPANY  1 

same  old  way? 

CINCINNATI,  OHIO  ; 
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Special  Combination  Offer 


ON 


To  Retail  Grocers 

From  March  16th  to  March  31st,  1908 

Only  Fourteen  (14)  Days 

POSITIVELY  NO  EXTENSION  ON  THIS  DEAL 

*  ■?  *■  ■//  *  ,  .  . 

,  ..  .  .,»«  >  •  —  M  ‘  * 

From  March  1 6th  to  March  31st,  inclusive,  we  will  allow 

THE  RETAIL  GROCER  with 

«  •  10  cases  of  EGG-O-SEE  or  E-C  CORN  FLAKES  TOASTED— 1  case  FREE 
-  5>%;-  eases'  of  EGG-O-SEE  or  E-C  CORN  FLAKES  TOASTED— %  case  FREE 

On  all  such  purchases  we  will  allow  FREIGHT,  when  shipped  from  Jobbers’  stock,  or  prepay 
FREIGHT  on  drop  shipments  from  factory. 

Purchases  made  under  this  OFFER  will  net  the  RETAIL  GROCER  10  per  cent,  extra  profit. 
This  is  your  opportunity  to  buy  right. 


■  .  N  «*. 


■  S 


EGG -Q- SEE  COMPANY’S  PRODUCTS  ARE  GUARANTEED 
,  UNDER  THE  NATIONAL  PURE  FOOD  LAW,  SERIAL  No.  5968 


-  -j1  A  - 


■  j  !  .,t> 


'  -  REMEMBER— This  enables  you  to  make  Combination  Orders  of  EGG-O-SEE  and  E-C  CORN 

FLAKES  TOASTED  to  suit  your  requirements,  and  get  the  benefit  of  the  SPECIAL  PRICE  on  each. 

OUR  GREAT  ADVERTISING  CAMPAIGN  for  1908  has  just  started,  and  comprises  the  use 
of  the  most  prominent  .magazines  of  the  country;  the  leading  newspapers  of  practically  the  entire 
United  States  ;  street-car  cards  in  all  the  street  cars  of  the  country ;  together  with  the  liberal  use  of 
bill  -boards,  sampling  an„d-  detail  „work. 


■>  %  ;  "  '  :  <v 


<  r.  *  .  ,  »  *  "• 

-»■  >«  -4  ’  ■  >:%>  J {..Vs  -I  *4  'J. 

-  -r  .  ‘V  yi-  1  Jr  .'**  J  i/  v  -*'• 


We  Will  Move  The  Goods 


"-This US-  the  season  during  which  Flaked  Cereals  have  their  largest  sale — consequently  we  are 
mating  y bu'  this  ' SP 1  \CI AE  OFFER  at  a  time  most  profitable  to  you. 

vV'r  ,• 1 .  •if'.  z  ••  '  *  "  A 

-y- ^  SEISPD  . ORDER  TO  US  OR  TO  YOUR  JOBBER 


Egg-O-See  Cereal  Company 

f  Mjst x?  i  :  GHI C AGO 

*  •* 

*  /  ,  7>  j-  • t-.r  .. 

•  ♦vM’&rii'&w}  „  A 
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This  Local  Option  Business. 

This  local  option  business  in¬ 
terests  me  a  lot. 

It  ought  to  interest  you  fellows, 
too.  Because  people  are  looking 
at  it  now  as  a  business  proposi¬ 
tion.  It’s  really  always  been  that, 
but  we  didn’t  realize  it. 

Any  business  proposition 
affects  the  retail  grocer. 

I  believe  the  liquor  business  is 
down  on  the  list  for  settlement 
one  way  or  the  other  pretty 
darned  soon.  I  saw  something 
the  other  day  that  showed  how 
much  it’s  come  to  be  recognized 
as  a  business  proposition. 

I  was  in  a  store  in  Baltimore. 
A  small  neighborhood  store  on 
the  outskirts.  A  fellow  who 
looked  like  a,  workman  came  in. 
The  grocer  seemed  to  know  him 
and  they  chinned  together  for  a 
while. 

\ 

Finally  the  workman  pulled  a 
paper  out  of  his  pocket  and 
showed  it  to  the  grocer  with  a 
laugh. 

The  grocer  read  it  and  handed 
it  back. 

“That’s  what  they’re  doing,  is 
it?”  he  said  in  surprise. 

“That’s  what,”  said  the  work¬ 
man,  “it  means  cuttin’  it  out  for 
me  all  right.” 

“ W ell,  it  never  did  you  any 
good,”  said  the  grocer. 


“Sure  it  didn’t,”  said  the  work¬ 
man,  and  then  he  went  out. 

“That  fellow  works  for  the  B. 
&  O.  Railroad  Co.,”  said  the  gro¬ 
cer  to  me  afterward,  “and  they’ve 
sent  notices  to  all  their  men  that 
no  man  who  drank  liquor  could 
hold  his  job  with  ’em.” 

I  was  surprised.  I  had  no  idea 
the  thing  had  gone  that  far. 

“What  effect  will  that  have?”  I 
asked. 

“It’ll  be  the  greatest  thing  that 
ever  happened  to  me,”  he  said. 
“I  sell  a  lot  of  goods  to  B.  &  O. 
men,  and  I  have  to  carry  a  lot  of 
’em  all  the  time.  They’re  good 
fellows,  but  they  spend  a  lot  for 
rum,  and  the  more  they  spend  the 
less  they  have  to  buy  groceries 
with.  Yes,  that’ll  do  me  a  whole 
lot  of  good.” 

\  ou  see  how  close  the  connec¬ 
tion  is?  You  take  a  man  who 
drinks  hard — food  is  always  the 
last  thing  he  thinks  of.  Rum 
takes  the  place  of  it,  or  he  thinks 
it  does.  He  don’t  eat  as  much, 
and  if  he  could  he  wouldn’t  be 
able  to  buy  it. 

I  was  talking  the  other  day 
with  a  man  who  thought  local 
option  was  the  worst  thing  he 
ever  heard  of.  “An  outrage!” 
and  all  that  sort  of  thing. 

One  thing  he  said  was  that  a 
prohibition  town  was  always  a 
dull  town.  “Killed  business.” 

I’ll  be  darned  if  I  can  see  how. 
Ain’t  it  clear  that  the  less  money 
that  goes  for  rum  the  more’ll  go 
for  decent  things  or  be  saved  for 
a  rainy  day?  Which  is  it  that 
makes  towns  prosperous — money 


spent  for  rum  or  money  spent  for 
groceries  and  dry  goods?  The 
argument  don’t  seem  sound. 

I’ve  never  been  a  water-tight 
Puritan  on  this  drink  business. 
I’ve  always  hit  one  when  I  wanted 
it.  To  be  sure  I  never  wanted  it 
very  often. 

I  do  think,  though,  that  we’d 
all  be  better  off  without  it.  I 
can’t  see  how  it  really  helps  any¬ 
body  except  the  saloonkeeper. 
And  it  hurts  an  awful  lot  of 
people.  By  George,  if  I  could  tell 
you  some  of  the  things  I’ve  seen. 

The  other  day  my  wife  asked 
me  if  I  wouldn’t  go  down  to  a 
Magistrate’s  office  and  look  after 
a  matter.  She  used  to  have  a 
washerwoman — a  decent  honest 
soul — who  married  a  driver  for  a 
wholesale  grocery  house.  The 
poor  woman  had  just  been  to  the 
house  with  a  tale  of  woe  that  her 
husband  had  been  arrested  for 
something,  and  would  I  go  down 
and  see  if  I  could  do  anything. 

Well,  I  went  down.  The  poor 
devil  was  there — it  seemed  he  had 
taken  out  a  drayload  of  stuff  to 
deliver  and  had  gotten  a  thirst  on 
he  couldn’t  resist.  He  sold  a  lot 
of  the  goods  and  drank  up  the 
money  and  then  left  the  team  in 
the  lurch  somewhere  and  lit  out. 
They  got  him  afterwards  though. 

There  was  nothing  to  do.  He 
admitted  doing  it,  and  blubbered 
about  his  wife  and  child — too  late. 

His  wife  said  to  me  as  we  came 
out,  after  seeing  the  poor  thief 
sent  to  jail  for  not  getting  bail : — 

“Jim  didn’t  mean  to  do  that. 
He  can’t  let  rum  alone.  He  tries 


all  the  time  something  fierce! 
How  can  any  man  let  it  alone 
when  they  let  ’em  sell  it  on  every 
corner !” 

There  are  men  who  can’t  let  it 
alone,  you  know.  I’ve  seen  ’em 
try  and  I  tell  you  I’d  rather  have 
cancer  than  the  thirst-disease! 

It's  a  crime  to  give  saloons  the 
chance  to  stick  drink  under  the 
nose  of  such  a  man  as  that!  It’s 
a  worse  crime,  after  he’s  been 
knocked  out  by  the  temptation 
that  the  law  puts  on  every  corner, 
to  soak  him  for  what  he  does 
when  he’s  yielded  to  it! 

It’s  such  a  rotten  mean  thing  to 
do — tempt  a  man  to  drink  who 
can’t  help  but  do  it,  and  then 
come  down  on  him  like  a  ton  of 
bricks  for  doing  it  !• 

During  the  week  that  ended  on 
Saturday,  two  weeks  ago,  I  called 
on  fifty-two  retail  grocers.  Every 
one  of  ’em  I  asked  this  question: 

“Would  knocking  out  the 
saloons  here  be  a  good  or  a  bad 
thing  for  you  ?” 

Forty-one  said  “good”  right 
away.  Two  thought  it  would  be 
a  bad  thing,  because  the  saloons 
brought  people  in  from  the  coun¬ 
try  on  Saturday  nights  and  they 
bought  a  lot  of  stuff. 

Nine  didn’t  think  it  made  any 
difference,  and  I  guess  they  were 
right.  They  all  sold  a  class  of 
trade  that  the  saloon  didn’t  affect 
much,  and  they  all  watched  their 
credits  close. 

Forty-one  out  of  fifty-two 
seems  like  a  pretty  good  majority, 
don’t  it? 

The  Stroller. 


New  Brunswick,  N.  J.,  Ftbruary  29,  1908. 

THE  MODEL  CASH  GROCERY  STORE. 

Gentlemen  : — In  reply  to  your  inquiry  of  recent  date,  we  enclose  a  few  sample  slices  of  sandwich  dried  beef, 
sliced  in  the  highest  style  of  the  art,  sliced  on  Johnson’s  patented  “EVERSHARP.”  These  slices,  thin  as  paper, 
smooth  as  glass,  soft,  moist  and  delicious,  were  cut  the  full  size  of  a  six-pound  knuckle.  The  whole  knuckle  was 

sliced  to  perfection  in  six  minutes. 

I  also  enclose,  in  separate  wrapper,  some  very  small,  very  thin  slices  cut  from  the  meat  that  covers  the  knuckle 
bone.  Please  notice  that  the  little  nub  end  of  gristle  and  skin  remaining  unsliced  weighs  less  than  a  quarter 
ounce,  every  particle  of  edible  meat  sliced  up  in  thin,  bright,  salable  slices.  Of  course  we  never  sell  any  one  a 
quarter  pound  of  these  little  slices  ;  but  every  half  or  quarter  pound  we  weigh  up  gets  alike  its  equal  share  of 

little  and  broad  slices. 

Please  note  the  saving  in  time — as  much  work  done  in  six  minutes  as  the  best  circular-knife  machines  can  do 
in  twenty  minutes,  and  then  the  quality  of  our  work — slices  thinner,  smoother  and  more  perfect  than  any  other 
machine  can  possibly  produce.  So  moist,  so  soft,  so  juicy,  so  broad,  so  transparently  thin  they  cause  enthusiastic 
comment  wherever  introduced,  resulting  in  a  large  increase  of  very  profitable  trade. 

We  sell  our  machines  for  forty-six  dollars  on  small  monthly  instalments,  and  every  machine  can  be  depended 
on  to  more  than  earn  its  own  cost.  If  you  prefer  to  pay  cash  we  allow  you  a  liberal  discount.  Hoping  to  receive 

your  order.  Respectfully  yours,  A.  W.  JOHNSON. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


An  Easter  Meat  Window. 

The  background  for  this  window 
is  made  of  white  and  purple  crepe 
tissue  paper.  The  scrolls  are  sawed 
out  of  box  lids,  are  about  2l/2  inches 
wide  and  have  pieces  nailed  on  the 
back,  where  the  wood  is  cross- 
grained  or  pieced,  to  hold  them  to¬ 
gether.  The  part  representing  a 


column  is  a  board  about  6  inches 
wide. 

Strips  of  wood  are  nailed  across 
the  ceiling,  down  the  sides  and 
across  the  floor  to  the  columns. 
These  are  to  nail  the  strips  of  paper 
to  that  form  the  lattice  work.  Next 
make  your  lattice  work.  This  is 
made  of  strips  of  white  crepe  paper 
about  1/2  inches  wide,  and  are 
tacked  on  the  outside  of  the  strips 
of  wood  and  the  scroll  work.  After 
making  your  lattice,  cover  your 
scrolls  with  purple  paper  about  3 
inches  wide.  This  is  tacked  or 
glued  on.  The  columns  are  cov¬ 
ered  with  purple  about  7  inches 
wide.  There  is  also  a  3-inch  strip 
of  purple  all  around  the  edge  of  the 
lattice. 

On  the  floor  of  the  window  place 
a  number  of  small  boxes.  Over 
these  is  loosely  puffed  white  cheese¬ 
cloth,  or  better  still,  a  soft  linen 
table  cover.  On  top  of  these  boxes 
place  your  hams  on  plates. 

All  around  the  edge  of  the  floor 
is  a  row  of  eggs.  If  these  eggs 
are  colored  it  will  look  better,  but 
of  course  will  be  more  expensive. 


On  either  side  wall  is  a  sign, 
“Easter  Hams”  and  “Easter 
Lamb.”  Two  lambs  are  hung  by 
ropes  from  the  ceiling  so  as  to  give 
the  appearance  of  hanging  from  the 
scroll.  Back  of  all  this  is  a  strip 
of  paper  tacked  across  the  window. 
This  can  be  either  white  or 
purple. 


A  couple  of  Easter  lilies  will  add 
to  the  looks  of  this  window. 

This  background  and  floor  ar¬ 
rangement  can  be  used  as  well  for 
groceries  and  a  great  many  other 
lines  of  goods. 

Easter  Hams  and  Eggs  Window. 

This  is  a  display  of  Easter  hams 
and  eggs.  The  hams  are  hung  from 


the  ceiling  by  wire  (stove-pipe 
wire).  They  are  arranged  in  two 
rows,  the  back  row  hang  about  12 
or  15  inches  lower  than  the  front 
row.  Strips  of  white  crepe  tissue 
paper  are  twisted  about  the  front 
row  of  wires  and  purple  paper 
about  the  rear  rows.  These  strips 
are  il/2  inches  wide. 

The  floor  is  covered  with  saw¬ 
dust.  All  around  the  edge  is  a 
row  of  eggs.  There  is  a  pile  of 
eggs  in  each  end  of  the  window. 
These  are  piled  inside  of  a  narrow 
barrel  hoop,  the  sawdust  covering 
the  hoop.  Color  a  few  eggs  and 
scatter  them  over  top  of  these  piles. 

In  either  end  of  the  window  is 
an  Easter  lily.  In  the  back  is  a 
chicken  coop  with  an  artificial  hen 
inside.  Scattered  all  about  the 
floor  are  little  artificial  chickens. 
The  background  is  a  strip  of  white 
paper,  20  inches  or  more  wide. 

E.  W.  Alexander. 

Oxford,  Pa. 


Why  Ceylon  Tea  is  Popular. 

This  journal  recently  called  attention 
to  the  amazing  progress  made  by  Ceylon 
tea,  entirely  on  its  merits,  in  North 
America. 

To  the  island’s  volcanic  origin  is  due 
its  independence  of  artificial  soil  fertili¬ 
zation,  and  to  it  also  are  ascribed  certain 
agreeable  and  beneficent  peculiarities  of 
the  tea,  notably  its  lemony  flavor,  which 
other  countries  have  long,  and  utterly  in 
vain,  attempted  to  produce. 

Ceylon  is  a  British  possession  and  has 
the  advantage  of  European  scientific  cul¬ 
tivation,  and  the  use  of  machine  pro¬ 
cesses,  all  of  which  tend  not  only  for 
sanitation  and  economy,  but  also  for 
uniformity  of  grade,  etc.,  while  other 
tea-growing  countries,  China  for  ex¬ 
ample,  still  uses  the  primitive  method  of 
curing  and  preparing  the  tea  by  hand. 

Ceylon  tea  does  not  make  as  heavy 
a  body  as  India  and  is  greatly  used  in 
England  to  tone  down  the  astringency 
and  headiness  of  India’s  product.  Pos¬ 
sibly  because  Ceylon  tea  seems  to  be  a 
happy  blending  of  the  delicacy  and  fra¬ 
grance  of  the  China  tea,  with  more  or 
less  of  the  full  body  and  stimulating 
power  of  the  Indian  product  that  makes 
it  so  popular  with  tea  drinkers  of  this 
country. 
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Warning  Against  Vinegar  Frauds 


Anonymous  Correspondent  Writes  Dairy  and  Food  Department 
that  Much  Bad  Vinegar  is  About.  General  Soft  Drink 
Frauds  Revealed  by  Chemists’  Examinations.  Summary 
and  Analysis. 


The  latest  number  of  the 
Pennsylvania  Dairy  and  Food 
Bulletin,  reporting  the  work  of 
the  department  up  to  February 
15th,  contains  a  copy  of  an  inter¬ 
esting  letter  sent  the  department 
anonymously,  evidently  by  a 
vinegar  manufacturer.  The  let¬ 
ter  contains  considerable  informa¬ 
tion  of  value  to  the  trade,  and  is 
here  reproduced : — 


Dear  Sir : — In  the  spirit  of  fair¬ 
ness  to  manufacturer,  jobber  and  re¬ 
tailer  we  believe  that  your  attention 
should  be  called  to  the  unfair  meth¬ 
ods  of  certain  firms  *  *  *  en¬ 
gaged  in  the  manufacturer  of 
vinegar  *****  Firms  are 
doing  a  very  large  vinegar  business 
and  at  prices  much  below  what  legit¬ 
imate  vinegar  can  be  manufactured 
for.  It  is  a  question  for  your 
chemists  to  decide  whether  this 
vinegar  is  in  compliance  with  the 
laws,  or  not. 

We  desire  to  especially  call  your 
attention  to  their  scheme  of  over¬ 
gauging  each  barrel  from  2  to  5  gal¬ 
lons,  and  we  venture  to  say  that  no 
car  load  shipment  made  by  them  is 


not  over-gauged  less  than  300  gal¬ 
lons  or  more,  which  at  the  prevailing 
market  prices  would  realize  them  not 
less  than  $35.00  to  $45.00  to  each 
100  barrels. 

This  we  consider  an  injustice  to 
competitive  manufacturers  who  are 
gauging  correctly,  and  we  believe 
that  this  matter  should  have  your  at¬ 
tention,  also  be  called  to  the  atten¬ 
tion  of  the  buyers. 

A  considerable  portion  of  this  vin¬ 
egar  is  sold  under  buyer’s  name, 
and  delivered  to  many  jobbers  in 
Michigan,  Indiana,  Ohio  and  West¬ 
ern  Pennsylvania. 

There  may  be  other  manufacturers 
who  are  doing  this  and  should  be 
called  to  account  for  what  we  be¬ 
lieve  to  be  an  unfair  deal,  a  scheme 
for  robbing,  you  might  call  it,  and 
having  in  view  a  spirit  of  fairness  to 
all  we  trust  that  you  will  give  this 
illegitimate  practice  proper  attention. 

Respectfully, 

A  Competitor. 


*  *  * 

The  bulletin  also  contains  a  full 
report  by  H.  C.  Stiefel,  Ph.D,  of 
a  number  of  analyses  which  he 
made  of  soft  drinks  now  on  sale 
in  Pennsylvania.  The  report 


says:  “The  analyses  reveal  a 
deplorable  state  of  affairs,  so  far 
as  these  syrups  are  concerned.” 
From  the  report  the  “Grocery 
World”  makes  the  following  ex¬ 
tracts  : — 


Some  of  the  syrups  contain  appre¬ 
ciable  quantities  of  fruit  juice,  a 
larger  number  contain  just  enough 
fruit  juice  to  entitle  them  to  the 
name  “fruit  syrup.”  The  greater 
number,  however,  contain  no  fruit  at 
all,  the  odor  of  the  designated  fruit 
being  imparted  to  the  syrup  by  an 
artificial  ether. 

In  a  very  few  samples  the  color  is 
that  imparted  by  a  boiled  fruit  juice; 
in  a  larger  number  of  samples  the 
color  is  brightened  up  a  little  with  an 
aniline  dye;  in  the  most  of  the  sam¬ 
ples,  however,  a  brilliant,  attractive 
color  is  produced  by  the  liberal  use 
of  aniline  dyes,  or  the  syrup  is  con¬ 
verted  into  a  veritable  “bug  juice”  by 
the  lavish  use  of  cochineal. 

The  brilliant  coloring  and  the 
strong,  almost  rank,  odors  would 
not  deceive  an  adult,  but,  unfortu¬ 
nately,  these  beverages  are  con¬ 
sumed  principally  by  children,  to 
whose  eyes  and  palate  these  pro¬ 
nounced  colors  and  odors  are  certain 
proof  of  great  strength  in  the  desig¬ 
nated  fruit. 

But  we  find  a  third  deception,  a 
hidden  one,  one  not  perceptible  to 
eye  or  palate,  hence  of  greater  dan¬ 
ger,  and  that  is  the  use  of  preserva¬ 
tives. 

Some  of  the  samples  tested  con¬ 
tained  no  preservatives  whatever,  a 
few  contained  slight  quantities  of 
benzoate  of  soda,  while  others  are 
liberally  fortified  against  fermenta¬ 
tion — and  also  against  digestion — by 
the  use  of  large  quantities  of  ben¬ 


zoate  of  soda  and  salicylic  acid. 

The  chocolate  and  sarsaparilla 
syrups  tested  were  all  pure,  the  sar¬ 
castic  observer  would  say  that  this  is 
so  simply  because  no  cheap  substi¬ 
tute  has  been  found,  as  yet,  for  cocoa 
or  sarsaparilla. 

Of  the  four  “Pop”  samples  tested 
three  were  found  to  consist  of  car¬ 
bonated  water,  sweetened  with  sac¬ 
charine  and  colored  a,  pleasing  pink 
or  red  with  an  aniline  dye. 


The  summary  of  the  month’s 
work  is  as  follows : — 


REPORTS  OF  ANALYSIS. 
Butter  Samples,  45. 

Colored  oleomargarine  .  2 

Oleomargarine,  no  license .  I 

Pure  . 42 


Total  . .  45 

Cheese  Samples,  19. 
Complying  with  law .  19 

Pure  Food  Samples,  100. 

Adulterated . v .  2 

Complying  with  law . 40 

Misbranded .  3 

Preserved  .  2 

Preserved  and  colored  .  3 

Pop,  sarsaparilla,  etc .  50 


Total . 100 

Vinegar  Samples,  4. 

Not  adulterated .  4 

SUITS  AND  PROSECUTIONS. 
Oleomargarine  Cases,  5. 

Terminated  .  5 

Pure  Food  Cases,  12. 
Terminated  .  12 


From  the  adverse  reports  of 
chemists,  published  in  the  bul¬ 
letin,  the  “Grocery  World”  makes 
the  following  extracts: — 
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Sample  bought  of  Martha  Russell, 
207  Orchard  ave.,  Canonsburg.  Sold 
for  butter.  Chemist’s  report — Oleo¬ 
margarine  colored  with  a  coal  tar 
dye. 

Sample  bought  of  S.  N.  Woomer, 
449  Schoonmaker  ave.,  Monessen. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  bought  of  T.  B.  Budinger, 
Snow  Shoe.  Sold  for  oleomar¬ 
garine.  Chemist’s  report — Uncolored 
oleomargarine,  no  license. 

Sample  bought  of  John  H.  Geltz, 
8601  Germantown  ave.,  Philadelphia. 
Sold  for  shredded  codfish.  Chem¬ 
ist’s  report — Preserved  with  boric 
acid. 

Sample  bought  of  Antonio  Di 
Napoli,  747  S.  Seventh  st.,  Philadel¬ 
phia.  Sold  for  olive  oil.  Chemist’s 
report — Contains  cottonseed  oil. 

Sample  bought  of  Frank  Salitore, 
930  S  Eleventh  st.,  Philadelphia. 
Sold  for  olive  oil.  Chemist’s  re¬ 
port — Contains  cottonseed  oil. 

Sample  bought  of  Warren  Gro¬ 
cery  Co.,  Warren,  Pa.  Sold  for 
tomato  catsup.  Marks  on  package — 
Waldorf  Tomato  Catsup.  Chemist’s 
report - Misbranded. 

Sample  bought  of  C.  Peters,  Clar¬ 
ion.  Sold  for  ketchup.  Marks  on 
package — Brand  :  Sunnyside.  Chem¬ 
ist’s  report — Preserved  and  colored. 

Sample  bought  of  J.  C.  Miller, 
Hawthorn.  Sold  for  catsup.  Marks 
on  package — Brand  :  Diamond. 

Chemist’s  report— Preserved  and  col¬ 
ored. 

Sample  bought  of  Northy  &  Ty¬ 
son,  DuBois.  Sold  for  tomato  cat¬ 
sup.  Marks  on  package— Tomato 
Catsup.  Chemist’s  report — Contains 
excessive  amount  of  benzoic  acid. 

Sample  bought  of  John  Call, 
Meadville.  Sold  for  catsup  Marks 
on  package — Imperial  Catsup.  Chem¬ 
ist’s  report — Misbranded. 

Sample  bought  of  D.  Veith  & 
Sons,  Meadville.  Sold  for  catsup. 
Marks  on  package— Beefsteak  To¬ 
mato  Catsup.  Chemist’s  report— 
Misbranded. 

Sample  bought  of  McCrorey’s, 
Altoona.  Sold  for  mixed  candy. 
Chemist’s  report — Contains  sulphur¬ 
ous  acid  and  coal  tar  dye. 


Florida  eggplants  range  from 
>2.50  to  $2.75  per  crate,  and  the 
lemand  is  slow. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 

R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  November  12,  1907 : — 

870,626.  Bread  cutter.  F.  J.  Hassell, 
Dallas,  Tex.,  and  R.  S.  Cunningham,  St. 
Louis,  Mo. 

870,855.  Process  to  facilitate  the  shell¬ 
ing  of  peas.  Frank  Staines,  Melbourne, 
Victoria. 

870,919.  Machine  for  shelling  corn.  J. 
A.  Wilkinson,  Hiawatha,  Kan. 

870,977.  Baking  oven.  C.  E.  Lyst, 
Elwood,  Ind.,  assignor  of  one-half  to  J. 
G.  Field,  same  place. 

870,996.  Ice  cream  scraper.  William 
Ross,  Troy,  N.  Y. 

871,045.  Rethresher  and  polisher  for 
coffee.  E.  C.  Prieto,  Cipaquira,  Colom¬ 
bia. 

Patents  issued  November  19,  1907 : — 

871,247.  Egg  beater.  W.  H.  Tomlin¬ 
son,  Chicago,  Ill. 

871,312.  Coffee  urn.  W.  J.  Williams, 
New  York,  N.  Y. 

871,445.  Heating  device  for  bakers’ 
ovens.  Arthur  Robe,  Corona,  Cal. 

871,491  and  871,492.  Coffee  pots.  J. 

S.  Dunlap,  Chicago,  Ill. 

871,644.  Loaf  forming  machine.  E. 
W.  Smith,  Joliet,  Ill.,  assignor  to  Cham¬ 
pion  Machinery  Co.,  same  place. 

871.647.  Sieve.  G.  W.  Stenz,  Ash¬ 
land,  Wis. 

871.648.  Dough  divider.  Frank  Streich, 
Joliet,  Ill.,  assignor  to  Champion  Ma¬ 
chinery  Co.,  same  place. 

871.649.  Long  loaf  molding  machine. 
Frank  Streich,  Joliet,  Ill.,  assignor  to 
Champion  Machinery  Co.,  same  place. 

871.650.  Dough  divider.  Frank  Streich, 
Joliet,  Ill.,  assignor  to  Champion  Ma¬ 
chinery  Co.,  same  place. 

871,653.  Fruit  press.  S.  E.  Warren, 
Eureka,  Cal. 

871,734.  Machine  for  trimming  string 
beans.  W.  B.  Phinney,  Westfield,  N.  Y., 
assignor  of  one-half  of  R.  A.  Quale,  Sil¬ 
ver  Creek,  N.  Y.,  and  H.  W.  Allen, 
Buffalo,  N.  Y. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  flour.  Siegel,  Cooper  &  Co.,  Chi¬ 
cago,  Ill.  The  word  “Hazel”  and  a  rep¬ 
resentation  of  hazel  nuts  and  leaves. 

For  a  mixture  containing  a  vegetable 
oil  and  an  animal  fat.  The  Southern 
Cotton  Oil  Co.,  Jersey  City,  N.  J. ;  New 
York,  N.  Y. ;  Savannah,  Ga.,  and  Gretna, 
La.  The  word  “Snowdrift”  in  white  on 
a  black  background. 


For  olive  oil,  peas,  mushrooms,  car¬ 
rots,  lima  beans,  macedoine  of  vegetables, 
spinach,  pepoers,  string  beans,  cepas, 
artichokes,  Brussels  sprouts,  beets,  sorrel, 
asparagus,  cherries  in  Maraschino,  ca¬ 
pers  and  olives.  Moos  &  Co.,  New  York, 
N.  Y.  The  word  '  Laroze.” 

For  canned  Bartlett  pears.  R.  S.  Bes- 
ton,  New  York,  N.  Y.  A  representation 
of  a  pear  and  a  tag  bearing  the  words 
“R.  S.  Beston  &  Co’s  New  York  Bartlett 
Pears.” 

For  mincemeat.  Atmore  &  Son,  Phila¬ 
delphia,  Pa.  The  words  “Keystone 
Mincemeat”  and  a  representation  of  a 
keystone.  The  words  “Atmore’s  Cele¬ 
brated  Seedless  Raisins  Mincemeat”  and 
a  representation  of  a  cow. 

For  raisins.  Paddock  &  Fowler  Co., 
New  York,  N.  Y.  The  words  “Victor 
Brand”  and  a  representation  of  a  mount¬ 
ed  knight. 

For  tomato  sauce.  Vincenzo  Del 
Gaizo,  Naples,  Italy.  A  representation 
of  a  large  tomato  and  a  young  woman 
in  peasant  costume  holding  a  filled 
basket. 

For  marmalades,  jellies,  jams,  fruit 
sauces,  fruit  preserves,  mincemeat,  gher¬ 
kins,  pickled  chow-chow,  catsup,  chutney, 
Worcestershire  sauce,  prepared  mustard, 
apple  butter,  olives,  piccalilli  relish  and 
pickled  onions.  Libby,  McNeill  &  Libby, 
Chicago,  Ill.  The  word  “Lilly’s”  upon  a 
representation  of  a  pennant. 

For  flour.  Wm.  Kelly  Milling  Co., 
Hutchinson,  Kan.  A  representation  of  a 
yellow  shield,  surmounted  by  a  blue  disk 
containing  a  red  seal. 

For  candy.  A.  B.  Schopf,  Philadel¬ 
phia,  Pa.  The  word  “Barry.” 

For  flavoring  extracts.  Domestic 
Science  Mfg.  Co.,  Boston,  Mass.  The 
name  “I.  P.  Hyde.”, 

For  flour.  Texas  Star  Flour  Mills, 
Galveston,  Tex.  The  words  “Tidal 
Wave.” 

For  flour.  Thornton  &  Chester  Mill¬ 
ing  Co.,  Buffalo,  N.  Y.  A  monogram 
“T.  &  C.” 

For  egg-noodles  and  macaroni.  Anger 
Baking  Co.,  New  York,  N.  Y.  The 
words  “Anger  Baking  Co.” 

For  macaroni,  peppers,  artichokes  and 
dry  mushrooms.  P.  Pastene  &  Co.,  Bos¬ 
ton,  Mass.  The  word  “Purity”  on  a 
scroll  extending  across  a  representation 
of  a  bunch  of  lillies. 

For  coffees.  Norton  &  Curd  Coffee 
Co.,  Louisville,  Ky.  The  word  “Sincer¬ 
ity”  and  a  representation  of  a  dog  and  a 
small  girl. 

For  baking  powder.  The  Bennett  Co., 
Omaha,  Neb.  The  words  “Bennett’s 
Capitol”  and  a  representation  of  a  large 
store  building. 


For  a  mixture  containing  a  vegetable 
oil  and  animal  fat.  The  Southern  Cot¬ 
ton  Oil  Co.,  Jersey  City,  N.  J. ;  New 
York,  N.  Y. ;  Savannah,  Ga.,  and  Gretna, 
La.  The  word  “Neutralina.” 

For  canned  vegetables.  Illinois  Can¬ 
ning  Co.,  Camden,  N.  J.,  and  Hoopeston, 
Ill.  The  words  “Sweetheart,”  “Bis- 
mark,’  “Cream  of  the  Prarie,”  “Pride  of 
Illinois,”  “Sweet  Magnolia,”  “Cape 
Jasmine,”  “Western  Beauty,”  “Joan  of 
Arc,”  “Faithful,”  “Mosaic.”  A  repre¬ 
sentation  of  a  little  girl  holding  ears  of 
corn.  The  same  picture  with  the  word 
“Sweetheart”  over  it.  A  representation 
of  a  woman  on  horseback  and  holding  a 
large  flag.  The  same  picture  with  the 
words  “Joan  of  Arc”  over  it. 

For  table  syrup.  Halpen,  Green  & 
Co.,  Philadelphia,  Pa.  A  representation 
of  a  child  with  cornstalks. 

For  canned  fruits  and  vegetables,  vine¬ 
gar  and  pickles.  A.  F.  Beckmann  &  Co., 
New  York,  N.  Y.  The  words  “Gold 
Rock.” 

For  canned  fruits  and  vegetables,  pork 
and  beans,  jams,  preserves  and  marma¬ 
lades.  A.  F.  Beckmann  &  Co.,  New 
York,  N.  Y.  The  words  “Crown  Aster.” 

For  olive  oil.  Strohmeyer  &  Arpe 
Co.,  New  York,  N.  Y.  The  words  “San 
Rocco”  and  a  representation  of  St. 
Rocco. 

For  salad  oil.  Strohmeyer  &  Arpe  Co., 
New  York,  N.  Y.  The  words  “Re  Um¬ 
berto  1”  and  a  representation  of  King 
Humbert. 

For  olive  oil.  Hannah  &  Hogg,  Chi¬ 
cago,  Ill.  The  words  “Silver  Thistle.” 

For  butter  and  cream.  G.  W.  Simp¬ 
son  &  Co.,  Boston,  Mass.  The  words 
“Topaz  Creamery.” 

For  coffee.  The  W.  W.  Harper  Co., 
Zanesville,  Ohio.  The  word  “Governor.” 

For  canned  oysters.  G.  W.  Lowden, 
Savannah,  Ga.  The  words  “Forest 
City.” 

For  cocoa  with  milk  and  chocolate  with 
milk.  Nestle  &  Anglo-Swiss  Condensed 
Milk  Co.,  Cham,  Switzerland.  The 
words  “Milkmaid  Brand”  and  a  repre¬ 
sentation  of  a  milkmaid. 

For  soap.  C.  E.  McKenna,  Provi¬ 
dence,  R.  I.  The  words  “Mack’s  Soap” 
and  a  representation  of  an  automobile. 

For  plum  pudding.  Atmore  &  Son, 
Philadelphia,  Pa.  A  representation  of 
the  head  of  a  lion. 

For  mustard.  The  R.  T.  French  Co., 
Rochester,  N.  Y.  The  words  “Cream 
Salad  Brand”  and  a  representation  of 
a  pennant  with  the  word  “French’s” 
thereon. 

For  coffee  with  milk.  Nestle  &  Anglo- 
Swiss  Condensed  Milk  Co.,  Cham, 
Switzerland.  The  word  “Milkmaid 


208 N.DEL AWARE  AVE. 

—  AND- 

209  N.  WATER  S.T. 


A  Short  Story 

Calling  your  attention  to  a  line  of  goods  that  are  selling 
best  at  this  season  of  the  year. 
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SyrUDS. — "^here  *s  a  good  demand  for  syrups,  and  it  is  one  of  the  few  items  that  has  an  upward  tendency  in  price.  Have  you  seen  our  Royal  Table  Syrup,  at  30c.? 

Our  line  includes  Gilt  Edge  Table  Syrup,  at  29c.;  Extra  Amber  Drips,  at  29c.;  White  Clover  Drips,  at  27c.;  Quaker  City  Syrup,  at  30c.  (freight 
paid) ;  Cruiser  Syrup,  at  27c.;  No.  222  Syrup,  at  26c.  In  fancy  sugar  goods — New  Century  Syrup,  at  32c.;  Grainy  Sugar  Syrup,  at  30c.;  No.  575  Fancy  Sugar, 
at  25<",'  AAA  Sugar  Syrup,  at  24c.;  Sunlight  Syrup,  at  19c.  We  carry  all  the  above  lines  in  stock;  also  a  full  line  of  strictly  pure  New  Orleans  Molasses. 

Canned  Asparagus. — ear*y  Spring  is  the  best  selling  season  for  asparagus.  The  1907  pack  was  short ;  but  we  still  have  in  stock  some  of  California’s  best  product. 
c  0  _.  Mt.  Hamilton,  2^-lb.  square  cans  ;  Long  Grass,  2  doz.  in  a  case,  per  doz.,  $3.80  ;  San  Jose  Tips,  No.  1,  white,  2  doz.  in  a  case,  per  doz., 

53-85 ;  Signature  Tips,  No.  1,  green,  2  doz.  in  a  case,  per  doz  ,  $3.70.  * 

Lenten  Goods.  ^  e  >mPort  °ur  Norway  Mackerel,  and  buy  the  best — nice,  white,  fat  fish.  Medium,  No.  2.  count  300  per  barrel,  $25.50;  No.  2,  count  325  per 
,1  ,,  barrel,  $25.00;  No.  4,  count  400  per  barrel,  $21.00.  Codfish,  bulk,  40  lbs.,  8c.  ;  Challenge  Brand  Dressed  Fish.  40  lbs.,  5c.;  Beardsley’s 

j  t  <“otv>  Per  ,z-,  9°c-;  Thistle  Shredded  Fish,  per  doz.,  35c.;  Smoked  Salmon,  whole  fish,  per  lb.,  at  27c. ;  also  a  strictly  pure  Codfish,  in  1  -lb.  glass  jars, 
per  aoz.,  51.45  ;  Boneless  Herring,  10-lb.  boxes,  per  lb.,  13c.;  and  full  line  Sardines  and  Canned  Fish. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


NORTH  WATER  STREET 
PHILADELPHIA  -  PENNSYLVANIA 


IN  TO  RDVSRT1SERS  KINDLY  7I1BNTION  "GROCERY  ini  OF?  I- O' * 


so 


GROCERY  WORLD 


WANT  DEPARTMENT 

Advertisement*  Id  this  department  occupying  fifty  words  or  lea*  will  be  Inserted  or  subscribers  rru 
ceil.  Answers  may  be  addressed  to  the  Gsocnv  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  ro  cents  In  postage  to  pay  lor  remalUng  the  same.  To  non-subscribers  the  price  Is  so 
tents  per  Issue. 


Brand”  and  a  representation  of  a  milk¬ 
maid. 

For  preserved  fish.  Rosenstein  Bros., 
New  York,  N.  Y.  The  word  “Light¬ 
house”  and  a  representation  of  a  light¬ 
house. 

For  a  lard  substitute.  High  Grade 
Lard  Co.,  Baltimore,  Md.  The  word 
“Shortine.”  , 

For  matzos  or  unleavened  bread.  B. 
Manischewitz,  Cincinnati,  Ohio.  A  rep¬ 
resentation  of  two  triangles  forming  a 
six-pointed  star  and  Hebrew  characters 
within  and  above  the  star. 

For  lye,  sodium,  chlorid,  gloss  starch, 
honey,  syrup,  molasses,  sorghum,  maple 
sugar,  sugar,  clams,  clam  nectar,  clam 
chowder,  minced  clams,  canned  crabs, 
canned  fish,  canned  lobsters,  canned  oys¬ 
ters,  fishballs,  dried  fish,  salt  fish,  smoked 
fish  and  canned  shrimps.  Fischer  Bros., 
Seattle,  Wash.  The  word  “Max-I-Mum.” 

For  coffee  and  tea.  J.  H.  Allen  & 
Co.,  St.  Paul,  Minn.  The  word  “Dainty.” 

For  cheese.  W.  J.  Eldridge,  Aurora, 
Ohio.  The  words  “Jersey  Factory 


The  “Grocery  World”  has  ob¬ 
tained  a  copy  of  a  bill  which  Rep¬ 
resentative  Stanley,  of  New  York 
State,  has  just  introduced  in  Con¬ 
gress.  It  seems  to  be  plain  that  if 
it  becomes  a  law  it  will,  if  consti¬ 
tutional,  make  illegal  all  such 
schemes  as  that  by  which  various 
manufacturing  concerns  seek  to 
monopolize  trade  through  giving 
an  extra  rebate  to  concerns  that 
purchase  no  outside  goods. 

The  text  of  the  bill  is  as  follows : 

That  no  person,  firm  or  corpora¬ 
tion,  or  associations  of  individuals  or 
associations  of  corporations,  engaged 
in  interstate  commercial  transactions 
shall  either  make  it  a  condition  of  the 
sale  of  goods,  wares  and  merchan¬ 
dise  that  the  purchaser  shall  not  sell 
or  deliver  any  goods,  wares  or  mer¬ 
chandise  of  any  other  person,  firm 
or  corporation,  or  association  of 
natural  or  artificial  persons,  or  shall 
give  any  rebate,  bonus,  or  other 
thing  of  value  upon  such  condition. 

Sec.  2.  That  no  such  person,  firm, 
or  corporation,  or  association  of  in¬ 
dividuals  or  corporations,  engaged  in 
interstate  commerce  shall  pay  to  any 
commission  merchant,  broker,  or 
other  person  or  persons,  or  to  any 
corporation  or  corporations  acting  as 
commission  merchants,  brokers,  job¬ 
bers,  or  retailers,  a  greater  com¬ 
mission  or  an  additional  reward,  or 
give  anything  of  value,  upon  condi¬ 
tion  that  such  purchaser,  broker,  or 
agent  shall  sell  or  handle  only  the 
goods,  wares  and  merchandise  of  the 
said  person  or  persons,  corporation, 
or  corporations  producing  or  manu¬ 
facturing  the  same.  Nor  shall  such 
person,  or  firm,  or  corporation,  or  as¬ 
sociation  of  corporations  reduce  or 
curtail  or  pay  a  less  commission  or 
other  award  to  or  discriminate  in 
any  way  against  any  commission 
merchant,  broker,  or  other  person  or 
persons  or  any  corporation  or  cor¬ 
porations,  acting  as  such  commission 
merchants,  brokers,  jobbers,  or  re¬ 
tailers,  on  account  of  their  handling, 


Brand.”  The  letters  and  word  “XXXX 
Cheese.” 

For  canned  clams.  Jasper  Wyman  & 
Son,  Millbridge,  Me.  The  words  “Hun¬ 
ter  Brand”  and  a  representation  of  a  man 
in  the  act  of  firing  a  gun. 

For  chili,  dried  prunes,  dried  figs,  dried 
apricots,  dried  peaches,  dried  nectarines, 
dried  pears,  dried  plums,  dried  apples, 
and  dried  currants.  Simon  Levi  Co., 
Los  Angeles,  Cal.  The  words  “Santa 
Ysabel  Brand.”  , 

For  canned  fruits  and  vegetables. 
John  Hoffman  &  Sons  Co.,  Milwaukee, 
Wis.  The  words  “Echo  Farm.” 

For  coffee.  The  German-American 
Coffee  Co.,  New  York,  N.  Y.  The  words 
“Bird  Brand”  and  a  representation  of  a 
bird  perched  on  a  limb. 

For  pickles,  catsup  and  vinegar.  The 
Donaldson-Shultz  Co.,  Baltimore,  Md. 
The  word  “Colonial.” 

For  butter  and  maple  syrup.  The 
Bennett  Co.,  Omaha,  Neb.  The  words 
“Bennett’s  Capitol”  and  a  representation 
of  a  large  store  building. 


selling,  or  offering  for  sale  the  goods, 
wares,  or  merchandise  of  any  other 
person,  firm  or  corporation,  or  asso¬ 
ciation  of  natural  or  artificial  per¬ 
sons  ; 

Provided,  that  this  act  shall  not  be 
construed  to  prohibit  the  appointing 
of  agents  or  sole  agents  for  the  sale 
of  goods,  wares  or  merchandise. 
Any  violation  of  the  provisions  of 
this  act  shall  be  held  to  be  a  contract 
in  restraint  of  trade  among  the  sev¬ 
eral  States,  under  the  provisions  of 
Section  I  of  the  act  entitled  “An 
act  to  protect  trade  and  commerce 
against  unlawful  restraints  and 
monopolies,”  approved  July  2,  1890; 
and  every  person  who  shall  be  a 
party  to  said  contract  in  violation  of 
this  act  shall  on  conviction  thereof 
be  adjudged  guilty  of  a  misdemeanor 
and  shall  be  punished  by  a  fine  not 
exceeding  $S,ooo,  or  by  imprisonment 
for  a  term  not  exceeding  one  year,  or 
by  both  said  punishments,  in  the  dis¬ 
cretion  of  the  court,  and  shall  be 
subject  to  such  other  penalties,  for¬ 
feitures,  and  suits  in  equity  and 
actions  at  law  as  are  prescribed  in 
Sections  4,  5,  6  and  7  of  an  act  en¬ 
titled  “An  act  to  protect  trade  and 
commerce  against  unlawful  re¬ 
straints  and  monopolies,”  approved 
July  2,  1890. 

The  special  rebate  scheme  comes 
under  the  second  section.  The 
methods  used  are  generally  famil¬ 
iar  to  the  trade.  Several  manu¬ 
facturing  concerns  pursue  the  prin¬ 
ciple  of  granting  an  extra  rebate 
to  firms  who  will  buy  no  other 
goods  but  theirs.  In  most  States 
there  is  nothing  in  existent  laws  to 
make  the  plan  illegal,  but  if  the 
above  bill  becomes  a  law  such  plans 
cannot  be  legally  used  by  any  con¬ 
cern  engaged  in  interstate  com¬ 
merce.  Very  likely  the  firms  who 
have  found  the  plan  profitable 
would  defend  on  the  ground  that 
the  law  was  unconstitutional. 


WANTED. 

WANTED— A  second-hand  wagon  scale. 
E.  F.  Rhodes,  Moreland  Station,  N.  Y.  13 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,"  Philadel¬ 
phia.  tf 


FOR  SALE. 

FOR  SALE. — One  of  the  most  up-to-date 
grocery  stores  in  a  live  New  Jersey  manu¬ 
facturing  town  of  about  18,000  inhabitants. 
Best  location  in  town,  doing  over  $20,000 
business  per  annum,  90  per  cent,  sales  cash. 
Stock  and  fixtures  will  inventory  about 
$3,000.  This  will  stand  the  very  closest 
investigation.  Full  particulars  to  anyone 
meaning  business ;  no  time  for  triflers. 
Address  R.  M.  C.,  “  Grocery  World,”  Phila¬ 
delphia.  14 

FOR  SALE— 13  room  house  and  grocery 
store.  Brings  $60  per  month  rent.  Price, 
including  stock,  $6,000.  Terms  cash  or 
$2,000,  balance  on  mortgage.  Excellent 
opportunity.  A.  Sommerville,  43  Orchard 
Street.  Elizabeth,  N.  J. _ 13 

FOR  SALE. — First-class  large  Coffee  Mill 
and  Cigar  Case  with  combination  money 
drawer.  Write  for  particulars.  Chas.  H. 
Beck,  Lancaster,  Pa.  12 

FOR  SALE. —  A  grocery  store  between 
Harrisburg  and  Williamsport  on  main  line 
Pennsylvania  Railroad,  doing  a  good  busi¬ 
ness.  Lack  of  capital  cause  of  selling. 
Address  D.  A.V.,  “  Grocery  World,"  Phila¬ 
delphia.  12 

FOR  SALE. — In  whole  or  in  part,  the 
largest  and  best  equipped  plant  for  doing  a 
grocery,  meat  and  baked  goods  business, 
located  in  the  second  largest  city  in  New 
York  State.  Have  several  grocery  stores, 
meat  markets  and  a  manufacturing  baking 
business,  each  doing  both  a  wholesale  and 
retail  business.  The  stock,  including  horses, 
wagons,  sleighs  and  all  other  equipments, 
will  inventory  at  from  $40,000  to  $50,000. 
Best  of  reasons  can  be  given  for  selling. 
Business  will  stand  the  most  rigid  investi¬ 
gation.  Absolutely  no  u»e  for  making  in¬ 
quiries  unless  party  has  money  to  do  busi¬ 
ness  and  means  business.  Address  C.  P., 
“  Grocery  World,”  Philadelphia.  13 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  279. — In  Bucks  Co.,  Pa.  Store  30  x  30 
feet.  Does  $400 to  $500  weekly, all  cash.  Stock 
$1,000;  one  team.  Business  nets  15  per 
cent.,  as  expenses  are  very  low.  Will  sell 
at  inventory,  as  desire  to  leave  town.  This 
advertiser  will  exchange  for  Philadelphia 
store,  and  will  buy  the  real  estate  con¬ 
nected,  If  necessary. 

No.  281. — In  Bucks  County,  Pa.  Store 
30  x  100  feet.  Does  $40,000  yearly,  half 
cash.  Stock  $2,500.  Uses  two  teams.  Net 
profits  15  per  cent.  Real  estate  for  sale  or 
rent.  Partner  interested  in  other  business 
and  cannot  give  this  one  necessary  atten¬ 
tion.  Price,  inventory. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  313. —  In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 


old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
fr.ooo.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100 feet.  Business about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three-fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 

No.  441.— In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$i,ioo.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  344. — In  West  Philadelphia^  Gro¬ 
ceries,  meats  and  provisions.  Size  15x27 
feet.  Does  $500  to  $600  per  week.  All 
cash.  Stock  only  $500,  as  business  handles 
large  amount  of  meats.  Clean  net  profit 
10  per  cent.  Best  reasons  for  selling. 
Price  inventory.  Will  need  about  $1,400, 
but  can  be  reduced  by  not  taking  cash 
register.  Dwelling. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
|  sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 


This  Bill  Would  Kill  Special  Rebate 

Schemes 


New  York  Congressman  Introduces  Measure  Which  Would 
Penalize  Plans  to  Grant  Extra  Rebate  to  Concerns  Who 
Buy  No  Independent  Goods. 


GROCERY  WORLD 


31 


No.  346.— In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16  x  30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

No.  347.— In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  348.— In  booming  New  Jersey  resort 
Cash  Grocery,  doing  a  yearly  business  of 
$20,000,  can  be  greatly  increased.  Well 
established.  Will  sell  at  inventory.  Stock 
about  $[200.  Will  stand  fullest  investiga¬ 
tion.  Owner  has  another  store  in  another 
town  and  cannot  attend  to  both. 

No.  351. — In  southern  Philadelphia.  Tea, 
coffee  and  groceries.  Size,  17x40  feet. 
Does  $ 16,000  yearly,  all  cash.  Splendid 
transient  trade — 3,000  people  pass  the  store 
every  two  days.  Stock  only  about  $xoo 
Net  profits,  1214  percent.  Owner  has  trouble 
with  help  and  wants  to  retire.  Fine  place 
for  man  and  wife.  Price  asked,  complete, 
about  $700,  including  fine  National  cash 
register. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  A  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


00000000000000000000000000 
o  o 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  In  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  Is  o 
o  that  we’re  sure  will  suit  you.  o 

•  Write,  call  or  telephone.  o 

•  WARNER  A  CO.,  o 

e  927  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 

oeooeoeeoeeeoeoBOoaooooooo 


LIVE  AT  THE  SEASHORE. 

A  cash  payment  of  $1,000,  with  security 
for  about  $500  more,  will  get  a  live  grocery 
store  at  Wildwood,  N.  J.,  the  cleanest,  mpst 
progressive  seashore  resort  on  the  Jersey 
coast.  Size,  18x60.  Does  $20,000  a  year, 
all  spot  cash.  Stock  about  $1,200.  Uses 
one  team.  Clears  10  per  cent,  actual  net 
profits.  Owner  has  other  business  at  a  dis¬ 
tance.  Price,  inventory,  will  run  from 
$1,500  to  $1,700. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa.' 


ONLY  STORE  IN  THE  PLACE. 

We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,°°°  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  12 J4 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty-three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“  Grocery  World,”  Philadelphia.  tf 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


PHILADELPHIA  GROCERY  STORES 
WANTED? 

We  have  immediate  buyers  for  live  Phila¬ 
delphia  Grocery  Stores,  running  from  $[,000 
to  $2,000.  Must  be  healthy,  established, 
profitable.  No  sale  no  charge.  Waiting 
list  of  buyers  all  the  time. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED— Traveling  salesman  for  large 
spring  wheat  flour  mill.  Previous  experi¬ 
ence  selling  flour  not  strictly  necessary. 
Must,  however,  be  a  man  with  a  good  record 
for  successful  salesmanship  in  some  spe¬ 
cialty  line.  No  other  than  high-grade  man 
need  apply,  as  the  work  requires  a  high 
order  of  salesmanship.  Good  opportunity 
for  advancement  to  highly  competent  man. 
Address  8580,  “  Grocery  World,”  Philadel¬ 
phia.  14 

WANTED— Salesmen  for  specialties  appli¬ 
cable  to  general  store  trade.  Samples  car¬ 
ried  in  pocket  as  a  side  line.  Liberal  com¬ 
mission  on  approved  orders  to  hustlers. 
Goods  shipped  through  jobber  or  direct. 
Transportation  prepaid.  Address  H.  B.  M., 
“  Grocery  World,”  Philadelphia.  12 

WANTED  —  First-class  salesman  wanted 
for  Drug  and  Grocery  trades.  Staple  arti¬ 
cle.  20  per  cent,  commission.  Address  C., 
“  Grocery  World,”  Philadelphia.  12 

WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coffee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HNS  NO  EQUAL 


Getting 

Back 

CodfisH 

Trade 

Hundreds  of  codfish  cake  lovers 
have  given  them  up  because  the 
fish  they  got  didn’t  please  their 
palates. 

Offer  these  people  Talisman 
Codfish  Cake  and  their  trade  is 
yours  again,  this  time  to  stay. 
Absolutely  boneless  Georges  cod¬ 
fish,  medium  size  and  tender,  of 
the  same  fancy  grade  that  we  pack 
in  glass  jars. 

One-pound  cartons,  wrapped  in 
waxed  paper,  then  sealed  in  heavy 
wrapper,  nicely  lithographed.  All 
packed  in  a  special  hinge-cover 
display  box  for  counter  use. 


SWIFT  <Sc  COMPANY 


Would  You  Like  to 
Own  a  Profitable 

MEAT  STORE  ? 

The  Pure  Food  Beef  Com¬ 
pany  has  in  Operation 
Five  Successful  Stores. 

749  N.  24th  STREET 
2022  MONTGOMERY  AVE. 
726  N.  44th  STREET 
12  N.  52d  STREET 
4205  HAVERFORD  AVE. 

And  have  just  added  another  store  to  the 
combination,  at 

2112  RIDGE  AVE. 

The  company  de.ires  to  estab¬ 
lish  in  other  good  locations,  and 
for  this  purpose  offers  a  limited 
amount  of  its  capital  stock  at 

$1  a  Share 

There  is  positively  nothing  speculative  in 
this  plan,  but  the  whole  thing  is  a  simple  busi¬ 
ness  proposition.  The  managers  of  the  Com¬ 
pany  are  practical  meat  men  and  thoroughly  un¬ 
derstand  every  detail  of  the  business.  Money  is 
needed  simply  to  fit  up  new  stores  in  promising 
locations.  Each  store  opened  wili  pay  the 
shareholders  $1000  to  $2000  a  year  profit  and  as 
stores  are  added — so  profits,  too,  are  increased. 

This  Stock  will  eventually 
earn  35  per  cent. 

Other  chain-store  concerns  of  the  city  are 
doing  as  much  if  not  more. 

There  are  a  thousand  and  one 
reasons  why  this  stock  is  a  most 
desirable  investment.  "Write  or 
call  for  full  particulars. 

Pure  Food  Beef  Co. 

Office:  2112  Ridge  Ave. 

A.  L.  HANWAY,  Pres. 


Store  Fixtures  are  not  inaminate 
things,  that  is,  they  ought  not  to 
be — they  have  a  real  selling  ability. 
Take  this  5-jar  fixture  for  pickles, 
olives  or  anything  that  will  go  in 
a  jar.  Comes  either  in  oak  or 
cherry,  nickel  trimmings.  Finely 
made  and  handsome. 

Convenient,  sightly  and  a  real 
help  in  the  sale  of  goods.  Sur¬ 
prisingly  moderate  in  price. 

THE 

WELLES  &  DAVIS  MEG.  CO. 

WYALUSING.  PA. 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCBRY  Jn£OF2L-D 
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UNDER  THE  DIRECTION  OF 


R.  DAET  WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  March  23,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 


Selected,  9  hands,  packed  1  in  barrel .  $1.65  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.50  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1. 10  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1 -35  per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $34°  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $2.60 

Fancy  Brights,  150-176  size,  per  box. . 2.75 

Fancy  Brights,  200-216  size,  per  box'. .  2.65 

Fancy  Brights,  250  size,  per  box .  2.50 


Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 


FANCY  FLORIDA  GRAPE  FRUIT. 


Fancy  Bright,  36’s  to  46’s,  per  box .  $4-5° 

Fancy  Bright,  54’s  to  64’s,  per  box .  5-5° 

Fancy  Bright,  8o’s  per  box . .  5-°° 

Golden  Russetts,  36’s  to  46’s,  per  box .  4  00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4-5° 

Golden  Russetts,  8o’s,  per  box .  4-°° 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


4 

Fancy  quality,  96  and  112  to  box .  $3.00 

Fancy  quality,  126  to  box .  2.90 

Fancy  quality,  150-176  to  box .  2.90 

Fancy  quality,  200-216  to  box .  2.80 

Fancy  quality,  250-288  to  box .  2.75 

Extra  choice,  96-112  to  box . . . 

Extra  choice,  126  to  box .  2.75 

Extra  choice,  150-176  to  box  .  2.75 

Extra  choice,  200-216  to  box .  2.65 

Extra  choice,  250  to  box .  2.50 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  2.75 

Fancy  quality,  360  to  box .  2.75 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  and  270  to  box .  2.50 

Choice  quality,  300  to  box .  2.50 

Choice  quality,  360  to  box .  2.60 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box .  $2.7 5 

Choice  Messina,  300  size,  per  box . 2.60 

Choice  Messina,  360  size,  per  box .  2.75 

ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs .  4-5°  t0  5-°° 

Choice,  kegs,  61  lbs .  4  °° 

Good  quality,  kegs,  62  lbs .  3-5° 

Good  quality,  kegs,  60  lbs .  3  °° 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Greatest  Fly  Catcher 
Ever  Invented 

FLY  RIBBON  has  gone  through  several 
successful  seasons.  Sells  at  sight. 

FLY  RIBBON  has  all  the  advantages,  and 
none  of  the  disadvantages  of  the  ordinary  fly 
paper.  Catches  mosquitoes  as  weU,  and  frees 
the  house  of  the  disease-carrying  insects. 

FLY  RIBBON  does  not  drip.  Is  neat, 
clean  and  economical.  Retails  at  5  cents. 

CATERPILLAR  GLUE  for  the  protection 
of  ornamental  and  fruit  trees,  keeps  moist 
for  several  months. 

MANURENE— The  Magic  Plant  Fertil¬ 
izer. 

Address  Dept.  D.  for  samples,  circulars, 
testimonials  and  prices.  On  account  of  the 
big  demand,  place  your  order  at  once. 

THE  FLY  RIBBON  MFQ.  CO. 

202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PR1CES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations . 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

"A”  Java . 26 

“B”  Java . 24 

“C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

“B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A’’  Maracaibo . 18 

"B”  Maracaibo . 17 

“A”  Santos . 18 

“B”  Santos . 16 

“C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 13 

No.  1  Rio . 12 

No.  2  Rio . 10 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  Ids.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 38 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 46 

Young  Hyson . 35 

Japan . 35 

Heno  )*  and  )*  lb.  packages . 50 

8ilver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  y,  and  )*  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  S  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1 . 45 

Wagner’s,  1  lb.,  tall.  4  doz . 50 

Wagner’s,  31b.,  plain,  2  doz .  1.05 

Wagner’s,  *  lb. ,  sauce,  2  doz. .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doi . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1.45 

Peas— 


Foote  &  Co.,  extra  sifted,  2  doz . 

Belle  Brand,  2  doz . . . 

bnue  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . . . 

Pin  Money,  petite  pois,  2  doz . 

Pin  Money,  standard  early  June,  2  doz.. 
French,  extra  fins,  100  in  case,  per  case. 
Pin  Money  Combination— 

2  lb.,  2  doz. . 

Kidney  Beans— 

2  lb.,  2  doz . 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 

Standard,  2  lb.,  2  doz . 

Little  Darling,  2  doz . ! 

Pumpkins— 

3  lb.,  2  doz . 

Gallons . 

String  Beans — 

2  lb.,  2  doz . 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can. . 

Sweet  Potatoes,  3  lb.,  2  do* . 

1  lb.  Pulp,  for  soup . 

Succotash— 

2  lb.,  2  doz . 

Tomatoes— 

Pin  Money,  whole,  3s,  2  do*...  . 

Standard,  3s,  2  do* . 

Gallon,  %  do* . . 

Fair  Quality,  3s .  . 

2»,  2  do* . . . . .  . 


1.45 

.90 


1.75 

1.20 

18.50 

.90 

.75 

.80 

1.25 


.95 


.75 

.85 

.48 

.95 

.95 

.90 

2.95 

.85 

.70 


CANNED  FISH. 


RICE. 


Per  lb. 


Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  do* .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  do* . 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.60 

Stonewall,  1  lb.,  tall,  4  do*..... . 95 

Argo,  1  lb.,  tall,  4  doz .  1.76 

Sockeye,  A  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  4  doz . . .  1.45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb. ,  flat,  4  doz .  8.25 

Star,  34  lb.,  8  doz.  in  case .  1.50 


Star.  lb.,  flat,  8  doz . 

Gold  Label,  )4  lb.,  flat,  8  doz. 

Beaver,  34  lb.,  flat,  8  doz . 

Clams — 


Gold  Label  Brand,  1  lb.,  tall,  4  do*. .  1.30 

Mackerel — 

Mackerel  in  sauoe,  oval. . 

Oysters— 

Standard,  5  oz.,  2  doz .  1.00 

Sardines,  in  Oil—  per  case. 

34  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3.60 

H  lb.,  oil,  with  key,  100 .  8.76 

Epicurian,  34  oil,  fancy  cartons,  100  cans  4 . 60 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6 . 50 

Standard,  100  cans .  3. 85 

Ledemey  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

§4  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

34  Oil,  Martell  Brand,  100  cans .  16.00 

34  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported— 

Martell,  100  cans .  9.75 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . . . 


Best  Head,  bbls.  or  100  lb.  Backs . 06)4 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 0534 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  )4  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl. .  2.42 

Fine  Dairy,  8s,  35  to  bbl .  2. 23 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  2)4s,  115  to  bbl .  4 .00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10*,  30  to  bbl .  8.76 

Per  case 

Snow  Flake,  48 10c.  packages .  8.10 

Snow  Flake,  36  15c.  package* .  8.75 

Colonial,  86  5c.  package* .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  ease . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 


to  bag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.60 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2  36 
Black-Eyed  Pea* . 


California  Lima  Beans,  about  80  lbs.  to 


sack . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7 . 00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 


CANNED  FRUITS.  p«rdoz. 


Apples,  3  lb.,  2  doz . 90 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries,  2  lb.,  2  doz . 


Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1.65 

PeaTS,  3  lb.,  2  doz . . . . .  1.35 


OULCU  1  mcaupiCB,  is  1U.(  A  VA .  ±  .  OO 

Singapore  Pineapples,  134  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .35 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1.25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  2)4  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


MOLASSES  AND  SYRUPS. 

Per  gal 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  2)4  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  234  lb.  cans .  2.10 

California  Amber  Drips,  8  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  34  gal.  cans,  1  do*.  2 . 16 


SUGAR. 


DRIED  AND  EVAPORATED 


FRUITS. 


Apples— 

Evaporated.  50  lb . 

Per  lb. 
10 
.11 

Evaporated,  1  lb.  packages,  4  doz . . 

Dried.  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  26  lb* . 

Currants— 

Paokage,36 . 

•12)* 

.14 

HRs,; 

Bulk,  25  lbs . 

New  Figs — 

Box,  10  lbs . 

.10 

.20 

Mats,  1  lb . 

Citron— 

American  Brand,  10  lb..„ . 

American  Brand,  25  lb.._ . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . 

New  Prunes— 

30-  40.  25  lbs . 

40-  50. 25  lbs . 

50-  60,  25  lbs . 

60-  70, 25  lbs . 

70-  80,  25  lbs . 

80-  90, 25  lbs . 

90-100, 25  lbs . 

100-120, 50  lbs . 

.08)* 
.08 
■  07% 
.07 
.06% 

■ 05 % 

Raisins — 


3  Crown,  50  lbs . 

2  Crown,  50  lbs . 07)4 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs . 07% 

Seeded,  36 1  lb.  packages . 09K 

Sultana,  36 1  lb  packages . 

Sultana,  bulk,  251b* . 


We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1.  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jar* . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Rea  Cross,  4  doz . 

Star,  4  doz . . . 

Dime  Brand,  4  do» . 

Lion, 4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . . . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

8ilver  Cow,  6  doz . . 

Van  Camps,  4  doz,  in  cans . per  can 


7.45 

5.86 
6.30 
5.40 
5.50 

4.86 
4.85 
4.80 
4.80 
4.35 
6.15 
5.05 


Case. 

1.90 

4.00 

6.25 
4.45 
4.60 
4.65 
3.75 
4.60 

4.25 
4.45 
8.63 


Case 
4.10 
3.90 
3.75 
S.CO 
2  20 
3.50 
3.50 

4.16 


MATCHES,  per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 86 

Globe,  100s,  6  gross . 96 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 


Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 . 10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light.  500s,  1  gross .  4.50 

Daily,  No.  2.  blue  heads,  6  gross. . 55 

Fast  Mail,  lOOs,  1  gross .  1 . 00 

Bull’s  Eye,  5  gross .  1 .06 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 


Slide  Boxes,  60s,  5  gross . 56 

ODDo  Q  rrosa  rvnv  nat-n  &  ok 


vxiuccib  ,  *wb,  o  . . per  case  o.  ZO 

Black  Diamond, 600s,  100  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

5  box  lots  freight  paid,  with  1 54  box 
“1776”  or  100  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

at  hors  Rnat  finon  fra*  A  OA 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . 100  3 . 75 

Cocoa  Floating . 100  3 . 50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tig*r  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*8.  A.  Gambrill,  Oleine .  60  2.40 

♦Globe  Oleine . 60  2  40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  o* . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.25 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . loo  8.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  8  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  8.00 

Premium . 80  3.67 

♦Santa  Claus . 100  3 . 40 

White  Floating . 200  4.10 

•Star. . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . ..120  2.45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

•White  Cloud . 100  3. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100  1.75 

♦Snowberry . 100  3.90 

Best  Blue .  80  3  .40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 

Rib . 100  1.95 


*  6  box  lota  delivered. 


TOILET  SOAP. 


AACaiB.  DUA 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  60  1.95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . Ido*.  .41 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.7S 

Sweetheart .  50  1.90 

Lava . . . 100  3.75 

Pearl .  60  2.40 


SCOURING  SOAP. 


Fairbanks . . 

Sapolio . 

Wrigley’s . 

Wrigley’s . . . . . 

Scourene . . 

Lipp's  Scourer . 

Sil  San . 

Army  and  Navy  Compound . 

Finola  Star  Polish . 

Silver  Sand . 

American  Scourer . 

Bon  Ami,  10c.  size . 

Brooks’  Crystal . 

Hoefner’s  Crystal,  with  spoons 
Old  Dutch  Cleanser,  4  doz. . 


Bars. 

.  50 

.....3  doz. 

. 100 

. .  60 

. 100 

.  60 

.  50 

....4  do*. 

. 100 

per  bbl. 

. 100 

....8  doz. 

. 100 

24  pkft 


Box. 
1.88 
2  26 
3.50 
1.80 

3.60 

2.25 
2.00 
1.80 
3.85 

2.60 
3  75 
2  50 
3.90 
’.*• 

8.26 
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NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World”  by  FRANCIS  H.  LEGGETT  &  CO.,  West  Broadway  and  Franklin  St.,  New  York 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NO TE. Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 

MOLASSES  AND  SYRUPS. 

Porto  Rioo  Molasses— 

Fancy,  barrels . 

Choice,  barrels . 

Good,  barrels . ^ 

Fancy,  quart  jars . per  dos.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  •« 

Prime . - .  'ol 

Good . qS 

Ordinary  •  ••  .,.##•••••••••••••••••••••••••••••••••••*  * 

Blended,  fancy . 88 

Blended,  choioe . 

Blended,  good . . . „  SJc 

2-lb  tins,  8  dosen. . per  case,  2 .  w 

Quarts,  2  doien . per  case,  2  •  90 

^  I^ure,  esitra” fancy . - . .  .85®  .88 

Pure,  choice .  •" 

Blended,  fancy .  •*£ 

Choioe . . .  oaahzf. 

Vanilla  Drips . . . 

Tins,  2-lb.,  fdosen . per  case,  1-96 

Tins,  2V>-lf>.,  2  doien . ..per  case,  2.80 

Tins,  t-tt).,  2  doien . peroase,  2.60 

Tins.  6-lb.,  1  dosen . J»r  oase,  2.26 


SALT  FISH. 

“K  Shore  Bloaters,  count  85®  *6 . 32.00 

Georges  count  110@116 .  26.00 

H 2s  count  226®250 .  30  00 

Medium  Irish  2s,  count  300®400 .  23.00 

Norway,  count  400@450 .  24.00 

Norway,  count  800@850 .  27.60 

Norway,  count  240®270 .  36.00 

Norway,  count  170@185 .  60.00 

Norway,  count  126@140 . 

Codfish—  F  in?; 

Fancy  strips,  60-lb.  boxes . 10  % 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb  boxes. . 08g 

Choice  middles,  40-lb.  boxes . 08tf 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07J4 

Herring,  Smoked— 

Hammf,’ ES  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Pir«?'ib 

Common  to  fair . IS#’ If 

Buperior  to  fine...... . -26 

Extra  fine  to  finest . 28@-86 

Choioeet . 46®86 

”cjommonto  fair . . SS'ss 

Buperior  to  fine...— . 80®-*8 

AS 

^Commtra  tojair . 

||« 

. . 46®’60 

HSmmnon  to  fair .  ®  \\ 

Buperior  to  fine..... .  ®1? 

Xmmon  to  fair... . 

Buperior  to  fine...... . 23®  26 

rthnlAAflt  . 38 

Basket-fired— Common  to  fair . 22@  .26 

Basket-fired— Superior  to  fine . . . 28®. 30 

Basket-fired— Extra  fine  to  finest . 32®  ?f 

Basket-fired— Choicest . — ®  46 

Dust  .  @-12J4 

Oolong—  17 

Common  to  fair .  @17 

Buperior  to  fine...... . l’@  -22 

Extra  fine  to  finest . 26® -85 

Choicest . 40®. 66 

Fiuchong—  .  V7«i  ia 

Buperior  to  fine.-. . S®  ?§ 

Extra  fine  to  finest . 80® -35 

Choloest . 40®-60 


Pea  berry— 

Santos— Fancy . 175< 

Santos— Choioe . . . —  • 

Bantoe— Fine . -  -16 

Elo— Fancy . - . 17 

Bio— Choioe . 1«X 

Bio— Fine..... . . . I* 

Santos—  „ 

Choice . i®,. 

Prime . . . •• . 

Good  •••••••••••••••••••a  ••*••■••••••••••••••**••**■*'*  s 

Fftir . . . . . . 

RiO—  ~ . 

No.  1— Golden . 

NO.  8 . 

No.  4 . . . •• . . . . .  . 

No.  5 . 

No.# . “ 

No  7 . U% 


SPICES. 


roasted  coffees. 


j *y a — Mandhellng— Fancy  brown.. 

Old  Government— Best . 

Old  Government-Choice . . 

Old  Government— Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . . . 

Cuouta— Good . - . 

I,  uruayra — 

Caracas— 


i.... .............. 


Per  lb. 
.07 
.86 
.10 
.20 


Whole,  bags  or  barrels 

Allspice . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twalo .  „ 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 26@.80 

Cinnamon,  Saigon . -  ,  -7“ 

Cloves,  Zanxibar . — •  •  .17@.20 

Cloves,  Amboyna . -  .  •*“ 

Cloves,  Penang . 8°®  ?| 

Ginger,  African . .  „  .0° 

Ginger,  Jamaica,  bleaohed..... . 21®. 22 

Ginger  Jamaica,  unbleacned. . -  .  20®  .21 

Ginger,  Calcutta. . Of 

Nutmegs,  76-  80s . - 

Black  Pepper,  Singapore . 10)4@.12 

Black  Pepper,  Shot .  „  _  • 

White  Pepper,  Singapore..,, . 15®. 17 

White  Pepper,  fancy .  26®  .80 

Red  Peppers . .16 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 


Allspice - 


.16> 


Cinnamon,  extra . 26 

Cinnamon,  Saigon . X 

Cloves . . ???* 

Ginger . 14 

Nutmeg . - . 

Black  Pepper  - . 28 

White  Pepper . 20 

Cayenne  Pepper . £2*4 

KGme  ^Straight  Penang  . 87J4 

Mustard . •**)■ 

Pure  Ground,  X-H>-  tins,  case  2  dosen  Per  dos. 


Allspice . 


.76 


Cinnamon,  China . . .  J  l® 

Cinnamon,  Saigon .  2.50 

Cloves .  t’iU 

Ginger,  African .  -76 

Ginger,  Jamaica . -  J.JJj 

Mace .  i  ’i 

Mustard ...» . •••••♦•• . . . . . 

Nutmegs . -  }*$g 

Paprika .  1-*8 

Pepper,  black . 96 

Pepper,  cayenne .  -98 

Pepper,  white . 


CANNED  GOODS. 
VEGETABLES. 


Per  dos. 

5.75 

5.25 

4.10 

4.40 


.55 

.75®  .80 
1.00®1 .06 


_ _ _ _  Finest... 

Caracas — Choioe  . 


.86 

.29 

.27 

.25 

.23 

.28 

.16)4 

.16 

.16 

.14 

.20 

.17 
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Telephone  2a . . . 

Sweet  Wrinkled  2a . .... 

Standard  E.  J.  2a. _ . - . 

Soaked  2a . . . — . 

Succotash- 

Extra  fancy  Maine  2a . 

Fancy  Maine  2a . 

Extra  standard  2s. . .... 

Pumpkin- 

Fancy,  8a. . . . 

Fancy,  gallons . 

Squash- 

Fancy  8S. . . . . . . 

Tomatoes— 

6)4-ln.  cana,  fancy  New  Jersey . 

6X-ln.  cans,  ex.  stand.  N.  Jersey. 
6-m.  cans,  standard  New  Jersey- 

Standard  Maryland,  No.  3 . 

2-lb.  cana . 

Gallons,  standard  New  Jersey . 

Gallons,  extra  standard  Maryland 

Quarts,  glass  jars. . - . . 

Beets— 

Fancy  Strawberry  la  •  ••••••••••••••••as* 

Cut  . . 

Sweet  Potatoes  8a . 

Sauer  Kraut  8s . . . 

Spinach- 

Standard  Maryland  la . - 

Fancy  New  Jersey  8a . . 

Gallons. . 


FRUITS. 
CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2X» . 

Extra  standard  2)4s . 

Standard  2)4s . 

Gallons. . 

Cherries — 

Extra  White  8s . .... 

Extra  White  2Xs . 

Extra  standard White  2)4s . 

Standard  White  2)4s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2)4s . 

Extra  standard  2)4s . 

Standard  2Xs . 

Plums,  Egg  or  Gage- 

Fancy  . . 

Extra  standard  2)4s . 

Standard  2Xs . 

Gallons . . . 

Peaches,  L.  G.— 

Extra  8s.. 


Asparagus — 

Mam.  white  2%s, unpeeled  Call!. 

Medium  green  2)4s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . — . 

Standard,  plain  or  sauoe,  2s . 

Standard,  plain  or  sauce,  8s . 

Fancy,  plain  or  sauce,  2s .  1 .15@1.25 

Fancy,  plain  or  sauce,  8s .  1.66@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  . .  }  “0 

Extra  standard  2s .  J  - 15@1  •  25 

Standard .  J® 

Soaked . . .  76.®  .86 

Beans,  Stringless- 

Extra  standard  2s .  1.10*1.15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s. .  -80 

Yellow  Wax  2s,  fancy . . .  J-28®,1-?? 

Yellow  Wax,  standard  cut .  1.00@1.10 

Bed  Kidney  2s . 86@1.00 

°°Fancy  Maine  2s .  }  «*}.» 

Fancy  New  York  & .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Potto 

Smallest  Sifted  2s . 

Extra  Sifted  2s .  }  « 

Sifted  . .  1.15®1.86 


Extra  2)4s . 

Peaches,  Crawford- 


Fancy  8s. 

Extra  standard  2)4b- 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  2Xs— 

Standard  2s . 

Pineapples— 

Slicea  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  1)4S . 

Plums,  egg,  88 . 

Plums,  gage,  8s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . . . 

Raspberries — 

Bed.  fancy,  2s . 

Standard  2s . 


1.26 
1.40®1 .60 
1.00@1.10 
.75®  .80 

1.40 
1.10@1.25 
.96®  1.00 

1.10@l-20 


1.20 

1.60 
1.40 
1.16 
,95@1.00 
.75®  .80 
3  75 
2.80@3  00 
2.90 

1.40®1.60 
1.10@1.16 
1.15 
.95®  1.10 

1.25®1.40 
1.40®  1.65 
4.75@6.00 


Per  dos. 
880 
8  20 
2.65 

8  25®8.65 

4.40 

3.75 
3.50 

9.75 

8.80 

3.10 

2.75 

2  40 

3.00 


8.80 

8.26 

8.26 


1.75 

2.90 

1.50 

2.25@2.40 

1.10@1.20 

4.00 

1.18®  1.26 


3.50 

8.00 

2.76 


FISH. 

Lobster- 

Flat  Is . 

Flat  )4s . 

Kippered  Herring— 

is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Bed . . . 

Choice  Bed  Is . 

Columbia  River  Chinook  Salmon- 

Flat  . . 

Tall  is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines—  __  „ 

Domestic >4s,  oil,  100  tins.... . 

Domestic  94s,  mustard,  50  tins.... 
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Loose  Balslns— 

Valencia,  4  cr.,  28  lbs . . . 

California,  4  cr.,  60  lbs . - . 

California,  8  cr .,  60  lbs . 

California,  2  cr.,  60  lbs . 

FlgB — 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%- In.,  10  lbs . 

2  >4- in.,  12  lbs. . . . . 

2k-ln.,  12  lbs- . . - . — ■ 

2- In.,  12  lbs- . . . — . 

Currants— 

Fancy,  1-lb.  carton* . . . 

Cleaned,  1-lb.  cartons,  choioe... 

Bulk,  choioe.  60  lbs . — . . 

Natural,  choioe  ......... - .... — 

Citron- 

According  to  quality . — . - 

Lemon  Peel- 

According  to  quality . — ... 

Orange  Peel- 

According  to  quality . . 

Fard  Dates— 

60  lbs.,  bulk . - . — . 

l-lb.  pkgs.,  80-lb.  case . - . - 

Persian  Dates— 

60  lbs . - - - - 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x80 . - . 

80x40,  choioe . 

40x50,  choice . 

50x60,  choice . 

\  60x70,  choice . ...... 

70x80,  choice . - . 

Choice.  50-lb.  box— 

60x70,  80x  90 . - . 

70x80.  90x100 . 

Prunes  In  cartons — 

Fancy  40x  50 . - . 

6Gx  60 . 

60x  70 . - . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . . . 

40x50 . - . . 

Apples— 

Fancy,  50  lbs . . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . . 

Choice,  l-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs. . . 

Unpeeled,  fancy,  25  lbs . -.... 

Extra  Choice  Muir . - . — 

Apricots — 

Royal,  extra  fancy,  26  lbs . 

Moorpark,  fancy,  26  lbs . 

Boyal,  fancy,  25  lbs . 

Royal,  choice,  28  lbs . 


Per 


_  .16 


lb. 

08 

•0SX 

.08 

•07X 

1.18 

11)4 

.10)4 

.09)4 

.08)4 

.11 

.09 

.0814 

■<nU 


•  17>4@  .20 
•11>4®  .18 
.11)4®  -13 

I  .10 

-  .05)4 

■  14)4 

.09)4 

•  08)4 

..  -c* 

•  o7X 

ey* 


.10)4 

.0944 

.08)4 


.09 

.08 

.12 

.10)4 

.12)4 


.14 


•27X 


.23 


5.00 
2.50@2  75 

1.50 

1.10 

1.25@1.80 

1.40*1.50 

1.25@1.30 

2.00 

2.20 

2.90 

2.15@6.00 

2.85@4.25 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs- . 40 

Valencia,  28  lbs . 33 

Flot,  shelled . - . — — 

In  shells— 

California  P.  8.,  80  lbs . . . ...... 

French  Princess . - . 

Tarragona,  120  lbs . - . 

Hard  Shell,  100  lbs . - . 

Bra  ills— 

New,  large,  180  lbs . - . . 

Filberts— 

Turkish . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lbs . — .... 

Long  Naples,  110  lbs . — 

Pecans— 

Polished,  80  lbs . 10 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . . - . 

Marbots,  110  lbs . . . 

Comes,  110  lbs . •••• 

Mixed  Nuts — 

Strictly  fancy,  boxes,  26  lbs . . 

Extra  choice,  boxes,  26  lbs . 

Choice,  bags,  128  lbs . . 


@46 

@40 

.20 

.20 

.15)4 


.11 


.12 

.14 

@.12 


.15 


.18)4 


dried  and  evaporated 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  l-lb.  cartons. .  •  10 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .^5 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  l-lb.  cartons .  -16 

8myma  choice,  l-lb.  cartons . 

California,  l-lb.  cartons . 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones...-  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17 .00@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . Il.u0@2u.uu 

Mushrooms,  Xs.  accord'g  to  qual.  19.00@36.00 
Mushrooms,  % s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12  0u@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . — •  12.00@16.00 

French  Macaroni,  cartons,  26  lbs., 

per'  b . - . — . —  -06*  ■'Mr. 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Any  ntbsoriber  to  the  "GROCERY  WORLD  ”  who  i»  enable  to  purchase  at  the  following  prices ,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  bong  understood  that  all  prices  are  subject  to  market  fluctuations. 


AD  VANCES. 

Sugar . , .  i 

Dressed  Sheep  and  Lambs .  44 

PureJ,ard .  44 

Butter  Dishes- .  62 


DECLINES. 

Cohnta. 

ADDITIONS. 

Cetane. 

Cottolene .  o-r 

Flour . 

Prunes . 

Dried  Apples.. 

.  35 

iron  in  nuuBE  etxbttom  you  buy. 

Standard  Weight*  per  Bushel. 

BftS|...MnMiM.HM4 . . . lllS 

Medium  Bran* - - - - - - „.6o  •• 

Pm  *• 

Red  Kidney  Boros . . . . . S»  " 

Hominy  . . ••••MmlmMIMMtilt  ## 

P®®®®  •HHMHMIlMnMlINIMIHnHlHHUMtMHiiMmm.l.OO  ** 

. ~~ . . . - . . . ..48  “ 

Ftmaeed - „™ - ™. - - jl  « 

. ™. . ——js  " 

Sutubukt  . . ** 


COL. 

Alarm  Cash  Drawer,.....— .33 

*lnm 

Ammonia .  3 

Ammunition . .  6 

Axle  3 


Bags,  Paj 


Bar  am 
BaSing 
Barley. 


iPtfeeeei 

Twins 


Holders.. 


Bath  Brisk. 


aeaaaeaeeeeeei 


♦« 
S3 

3 

3“ 

63 

» 
*9 

Blacking,  Shoe  . .„ .  4 

Hlnhij  7 

Borax . . . —.47 

Brooms  — . 

Brashes . — . ............63 

Buckwheat  Flour . 39 

Bonn . . . 31 


Butter  Dishes. 


Butter  Color.. 


i*ee****e#oee«*ao  7 

*•*******•*•*#•.  47 


^eianh^f . 
retufUt 


*47 

,z6 


Candles 

Canned  Goods  • •*#•**** ••****«*•  ^ 
California  Fraits . xo 

V0g6tabl0f.....es*e»e eseeeeeee*  8 
Fish . •••**e*eooee*ie*»*»*e**0*ZS 

Pit  Fruit.. 


B  .♦•**••*#•.•*•***•. c****e 


Sardines 
Meats.. 

Soups  ...mm 
Can  Openers 
Capers  ....  mm 

Cepe,  GiHi...mm....mwm 

CettlUP.  .*».».*♦«».*...»*».».. 

Cereal  Special  tlos*.^ 

Ctttti  CoSli.iimsMmni 


leaeeeeeeee— eeeeee.» 


Chewing  Giro.., 

Cider  mmm.m. 

Clothes  Pins 
Cocomnnt.— ...... . 1 

Codfish  ..M... ...... M...M, MM..  33 

Coffee . . . mm.  s 

6 
6 

3a 
8 
.so 

_  30 

Condensed  Mince  Meat.. .m 38 
Corn  Meal,  ............... ...m .so 

Corn  Starch _ — _ 58 

CoCtojene.  ...mm..»....mm..m..27 

Cracked  Wheat. . . eg 

Crackers,  Cakes,  etc-.. . 21 


Coffee  1 

Cooking  Herbs . „ 

Condensed  MUk ... 


uxnoemM  . 

Cotton,  Dried  Boot.... 
Tobacco . 

Delicatessen . 

Dressed  Meats _ 

Drugs,  Grocers' ..... 


Hitum.M . . . 3* 

Flour  . . M.MM...M. . 20 

Flour,  SrdT  Rising . . . 29 

Flour,  Buckwheat....  29 

J?r-p«E  Mfeeeaeeeeoeee—  **»-^» . «59 

Food,  Bird  eeeeeeeneeneee*  ermru  59 

Fruit  Butters . . » . 46 

Fruits,  Donustio,  Dilod..„3s 
Fruits,  Foreign,  DricdM.....3S 
Fruits,  Green 


Gelatine . „™_ . 3s 

Ghigar,  Jamaica..,.. . . 47 

Grand,  Bird. . . j9 

Grocers'  Fixture* . . 33 

Haring . . . _ . 35 

Hominy  and  Grits . . 30 

Honey . 60 


COL. 

Ink  ...  MMM.M.  .  ......  .............  37 

Insect  Powder . 48 

Inatag  Wax_ . . 39 

. 4« 

Jar  Rubbers. . .7 

._... . -4f 

•  eennsenneeseeJO 

.l6 

and 

»ee***e*eeeseeees***»  »•  3® 
T.  ♦» 

l.lltlA  i-T-r-Tininiim  mi  mii  JJ 

Lire  Poultry - , .  4; 

Lys,  Concentrated . „„37 

Macaroni  ...„™. _ 3s 

Machs— L _ _ 34 

Maple  Sugar  amdSyv^...  60 

•37 
•  33 

Mince  Meat  ■  ■ 

Molasses  . . 

Mucilage— . 59 

Mustard - - 5; 

Mustard,  Prepared . . 37 

Marmalade. . 46 

Noodle*,  Egg.. . 30 


COL. 

Nuts  ............  m.  ....... ......... 

Oat  Meal  *»******•*****•*****••••••  3® 

. SW»S»eSM*M»MMt»f»M»39 

OH,  American . 40 

Olive  OU...M . MMH...MM..40 

OUees...*.M,M..MMM.. ..........  39 


Paper  »••  m......i..m.m..  ...  mm.. 4^ 

Paper  *B*gi...._— _ ..41 

Peas,  Dried  39 

Pepper  Sauce — ... — . ja 

Pickles . —..mm. . 43 

Pickled  Meats™. ............  41 

Plum  Pudding  ,  44 

Park  and  B*ei. . _ . 43 

POtaSh..._ . M.M.MMM..M..37 

Potato  Chips - 43 

Poultry  Seasoning., _ _ -45 

Poultry,  Dressed _ _ 45 

Poultry,  Tin . . . 

Powder,  RMU— . —  6 

Ptuasrses . . 46 

. 

Puddlns  MMMMMM..M.M.MM..31 

Putty  . . — . 48 

Rennet- . . ■*.. 50 

Rloo . jx 

Rice  Flour . . . 39 

Rofled  Oats  . . „ . 30 

Root  Beer . 33 


Rope .. 
Rosin. 


COL. 

,mmI9 

. 4* 


SagO  . . 30 

Salad  Praising,™ . .......  52 

Sal  Soda— . . . 31 

Salt—..  M.......  ...  .....  .  M..  .  .  M.  ■*. 

SapODO  MMMMMM.MMMMMMM.55 
Sardines™ _ _ 13 

buH  fVmHlfnimH . p 

Sauer  Knot . . - . 46 

Scales  . 32 

Scoops,  Grocers' . . 33 

Scouring  Sofcp....„.„., . 55 

Seed* . . 53 

Shoe  Dre«iing..s.>e* .  4 

ShOtpeewqgj-eeeeeeen . .  6 

Smoked  iwi- . e«*»e***.**..35 

Soap,  aBldwii...- . . 34 

Sod^^to^*e>e....e. . 53 

soup. — :n™:::::::J? 

SpedaWos  . . 56 

Spices ....... ...m.m*. ...... ......  56 

Whole . M...37 

Starch  »***eee»*e**»e***e****»e*ets*3w 

Store  Polish . 38 

Soap  Powders™ . 33 

Segars . 64 


COL 

Sugars  - . t 

Sulphur . 48 

Sundries . 33 

Syrups . . . to 


Tacks  m.... . .mm.. ...m. .........  59 

Tapioca™ . . . . m—  30 

TSr  MM.........MMMMM..M.— .  49 

TobaocoTchewfaig.".'™!™.'  64 

Smoking - 64 

Tobacco  Cutters— . 33 

Tahs  £, 

•  ***»»»»**«««eeeaee«s«***eee<e»s/p 

Twine  Holder . . . M.33 

Twin. . „ 

Vermicelli— . 3* 

Vinegar . 43 

Washboards 8s 

Wax,  Fruit  Jar . „,*c 

Wheat,  Cracked . 30 

Wheat  Flour- . — . 30 

Wrapping  Paper . . 4, 

Wringers,  Clothe*. . 

Wooden  wan . 61 

Witch  Hasel . 48 

Yeast  Cakes . 63 


-1- 

SUQAR. 

Confectioners’  Lozenge,  XXXX . 

“  Powdered . 

Crown  A . . . 

“  Crystal  A . . 

“  Coarxe  Granulated . 

Eagle  Tablets.... . 

Crystal  Dominoes . 

Cut  Loaf. . . . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . .... 

Fine  Granulated . 

“  in  50-lb.  bags  packed  3  in  100- 

lb.  bag . . . 

"  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . . . ■. . 

“  in  10-lb.  bags  packed  10  in 

»oo-lb.  bag . 

in  5-lb.  bags  packed  in  bbls.... 
in  5-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  bags  packed  in  bbls,, 
in  2-lb.  bags  packed  in  100-lb. 

bags . 

in  2-lb.  cartons  in  cases . 

in  2-lb.  paper  packages  in 
cases . 


Confectioners’  A.. 

1—  Keystone  A . 

2 —  American  A . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

6 —  Keystone  B . 

7 —  American  B . 

8 —  Centennial  B . . 

9 —  California  B . 

10 — Franklin  Extra  C.™ 
ij— Keystone  Extra  C..„ 

12—  American  Extra  C„ 

13—  Centennial  Extra  C, 

14 —  California  Extra  C... 

15 —  Franklin  C . 

16 —  Keystone  C . . 


5-45 

5-45 

5-65 

5-3o 

5-55 

6.60 

7.65 

6.10 

5S5 

5.40 

5-4° 

5.40 

5.30 

3.30 

5-35 

5-35 

5-45 

5-5° 

5-50 

5.60 

5.60 
5-50 

5-50 

S-ro 

5-°5 

5.00 

4-95 

4.90 

4.85 

4.80 

4-75 

4.70 

4.65 

4.60 
4-55 
45° 
4-45 

4-45 


TEA.  per  |b- 

Japans — Basket-fired .  20  @  ^ 

Japans — Pan-fired — Common  to  fair .  20  @  23 

£,.ne.  . .  *4  <§>  28 

Choicest... .  30  ^ 

Formosa— Superior  to  Fine .  18  20 

Choice  to  Extra .  22  @  3, 

Choicest.  .  4Q  @  « 

Foochow— Common,  cargo .  14  @  x6 

Good,  medium . .  ,7  @  22 

fc™::::::::::::::::::::::::;:;:;;:;::;;;;;;;::;  u  I  % 

Choicest .  ,  3  ®  ao 

Guotowdbr— Choice  to  Extra.-!".-.' .  2<)  ®  „ 

Choicest .  40  @  45 


Motuhx— Good . ... .  aj 

Si.ne.- .  35 

Choice . 45 

Choicest . . . 

Imperial — Superior  to  fine— .  15 

Choice'  to  Extra .  22 

Choicest .  30 

Young  Hyson — Superior  to  fine .  15 

Choice  to  Extra . 28 

Choicest . 35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  15 

Choice  to  Extra . 18 

Choicest . 30 


@  3° 
@  40 

@  50 
@  55 
@  20 
@  25 

@  35 
@  20 
@  30 
@  40 
@  38 
@  40 
@  17 

®  28 
@  40 


Par  lb. 


•47 

•42 

•37 


Formosa,  Ceylon, 
Gunpowder,  Mixed 


.40 

Per  lb. 


PACKAGE  TEAS. 

Lipton’s  Teas — 

In  %  &  lb.  In  %  lb. 

Ceylon  and  India,  No.  r .  .45 

Ceylon  and  India,  No.  2 .  .40 

Ceylon  and  India,  No.  3 .  .35 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 . .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  £2.00 
Levering  Coffee  Co. — 

Tourist,  J£s  and  J^s,  15, 20'  and  25  lb.  boxes. 

Formosa  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea .  .50 

Almoco,  lead  foil  package  teas,  ^s  and  14s, 
i5,2oand25  lb. boxes.  B\ 

English  Breakfast, 

Teas . 

Tetley’s  Tea — 

lb.  or  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  ij  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

J£-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun- Flower . 50 

Formosa  and  Oolong,  Sun- Flower . 30 

Sun-Flower,  10c.  sample  sizi,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . . 

i-lb.  Silver  Sacks .  22U 

54-lb.  Silver  Sacks . . 

)£-lb.  Silver  Sacks . 2,i4 

54-lb.  Silver  Sacks . 2j 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  "  “ 

%  lb.  silver  bags .  “  “ 

y,  lb.  silver  bags .  “  11 

Packed  in  cases  containing  100  pounds. 


.18 

.19 

•i9.’i4 

.20 

.21 


McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  zo . 85 

No.  25 .  2. 00 

No.  50 . 4.00 

No.  100 . 8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn’s,  54  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . . . 80 

Frazer’s,  boxes,  54  gross . per  gross  9. 25 

Mica,  54  gross . per  gross  8.40 

Peerless,  54  gross . pergross  4.40 

BAKING  POWDER.  p.rDos 


#  lb.,  4  doz.  in  case....  x.oo 
%  lb.,  2  dor.  in  case....  x.8o 

x  lb.,  x  doz.  in  case .  3.45 

5  U>.,  %  doz.  in  case....  16.75 


Davis*  O.  K.,  K-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis*  O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis*  O.  K.,  5-lb.,  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  ^-lb.,  4  doz . per  doz.  x.23 

Cleveland's,  %-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.3754 

Leslie's, 5^-lb.  cans,  x  or2dz.  cartons^dz.  cases  .45 

Leslie's,  ^-lb.  cans,  a  doz.  cases . 90 

Leslie's  i-lb.  cans,  x  doz.  cases .  x.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  x  .0754 

6  oz.  glass.  4  doz . . . . .  x.04 

6  oz.  glass,  6  doz .  x  .03 

6  oz.  ,1  gross,  in.bbl . per  groas,  12.25 

Rumford  Baking  Powder  : — 

5C.-tins,  4  doz . per  doz.  .45 

xoc. -can,  4  doz.  in  box . per  doz.  .90 

}£-lb.  cans,  2  doz  in  case . per  doz.  x .  25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 
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Royal,  roc.  sire,  4  doz .  86 

"  .  130 

..  *  ..  *  ..  .  2  <° 

1  _  I  . .  4 . 65 

Ralston  Baking  Powder,  r-lb.  cans,  per  doz.  2.2s 
“  "  “  U-lb.  '•  “  <*  z.,5 

Boston  Brand,  5-lb.  size,  54  doz.  case....per  doz.  12 .00 
“  1  "  1  "  ....  “  a. 50 

"  54  “  a  “  ...  “  .5 

54  "  3  ••  <*  .7? 

Purity  Brand  5  “54  “  * "  '*  6  *o 

54  “  3  «  ••  .L 

“  54  “  3  “  ....  “  .45 

BLACKING — Shoe.  Fw  Grass. 

Shinola . — . per  doz.  .75 

Shinola,  54  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola  3  doz . pergross  6.00 

Bixby’s  Best,  No.  1 . . .  2 

“  “  B.  B.  B.  M . per  54  gross  4^0 

Jacquot  Blacking,  No.  5 . .  4.2S 

Handy  Box,  French,  No.  25,  large .  10  00 

“  “  “  small .  5.00 

Mason's  No.  1,  54  gross .  a.2a 

“  “  *,  “  .  s.6o 

“  3,  “  .  s.85 

..  ..  1’  ..  .  ♦  55 

T.  M.  French . per  doz.  i.oo 

SHOE  DRESSING.  p#rDov 

Mason’s . . . 78 

Acme,  x  doz .  j.jj 

Bixby's  Royal  Polish,  i  doz . 7j 

Bixby  Jet  Oil  Polish . 80 

Brown’s  Shoe  Dressing,  x  doz . 8aj4 

Brown's,  Army  and  Navy,  x  doz . 8aJ4 

Boyer’s  French  Dressing . 65 

“  Oil  Polish . 7j 

Admiral  Russet  Combination . 7o 

Admiral  Shoe  Dressing . 7© 

Whittemore  Bros.  &  Co: — 

Gilt  Edre  Polish,  black .  a  .00 

Boston  Waterproof,  black .  2 . 00 

Boston  Jr.  Waterproof,  black,  io-cent  size...  .85 

Elite  Combination,  Baby,  black .  85 

Elite  Combination,  large^  black .  a  .00 

Superb  Patent  Leather  Paste,  laix« . 75 

Champion,  black,  friction  polish .  a.  00 

Champion  Jr.,  black,  friction  polish . 85 

Frencn  Gloss,  black,  self-polisninf . 75 

Royal  Gloss  black,  self-polishing . .75 

Dandy  Combination,  russet. . -...-a  s.oo 

Star  Combination,  russet.... . 73 

Dandy  Russet  Paste,  large .  ,75 

Bossola  Waterproof  Paste  Polish,  .arge . 75 

Bossola  Waterproof  Paste  Polish,  saud) . 4« 

Quick  White,  cleans  dirty  canvas  shoes . I5 

Quick  White,  cleans  dirty  canvas  shoes .  a.oe 

Oil  Paste  black,  never  dries  up,  large  tine.  .73 
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GROCERY  WORLD 


GREEN  COFFEE.  F«  lb. 

Rio  Golden  Fancy.... . « . .  .0954®-  10 

“  Prime .  @  08 

**  Choice . ...  @07)6 

Santos  Peaberry,  extra  fancy .  •  »*54 

'•  Fancy . 09540.0954 

“  Choice .  @  09  , 

Maracaibo,  Strictly  Fancy,  Mild . 12  ®.i*54 

“  Choice . 

Washed  Caracas,  Fancy . <4  @->4X 

Laguayra,  Fancy .  . 1 0 54 

Java,  Extra  Fancy  Old  Government . *o54®  •*» 

“  Extra  Fancy . . .  ©■  20 

“  Fancy . . . ®.»954 

Mocha,  54 and  54  bales,  genuine,  finest..  ®  .19 

Mocha  Seed,  Santos,  Fancy .  @.io54 

Mocha  Seed,  Santos,  Choice .  @ .  1°% 

ROASTED  COFFEE  IN  BULK. 

Rif,,  Extra  Fancy  Golden.. . . . .  @  ■ »» 

“  Prime . . 

«  Choice .  @<>954 

Santos  Peaberry,  extra  fancy .  .16 

Santos,  Extra  Fancy .  .13 

"  Fancy . ~ .  ®- 

“  Choice .  ®.ia 

Caguayra,  Fancy .  @-M 

Maracaibo,  Choice. . @.«4X 

“  Fancy.... .  @.xj 

“  Extra  Fancy .  @.1554 

Java,  Extra  Fancy  Old  Government .  ®.»5X 

“  Fancy .  0.24% 

Mocha,  Finest . ©.23)4 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  s . as 

*«  ««  •«  a . so 

"  "  "  . . . 

«  "  "  4 . . 

Pack  In  25  and  50-lb.  cans,  and  25, 50  and  100-lb.  bags. 

Levering  Coffee  Co. — 

Ventura . 

Eureka . *454 

Leader . . . . .  •  23 

Jap . «* 

Special,  No.  6 . H 

Special  Drive . . . 11 

Extra  Value  Blend . 1054 

Bargain  Blend . 10 

Packed  in  50  and  100  lb.  iancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases,  60-lb.  Cases. 

Arlosa .  xs54  isAe 

Lion .  13M  13K 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .26 

Saludo,  lbs . so 

“  50-lb.  tins . 19 

“  barrels . 18 

Vlv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverised  without  extra  charge. 


Llpton’s  Package  Coffee — 

Spe  '  ' 


Per  lb 

sh 

■  24 

•  s.K 

.i*54 
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peclal. . . . .  .26 

Perfection . so 

Packed  In  30  and  <0  pound  cases. 

German- American  Coffee  Co. — 

Trlnnfo,  24  2-lb.  cans . 

“  48  1 -lb.  cans . 

Trinidad,  60  or  100  i-lb.  cartons . . . . 

"G-A"  Blend,  so  3-lb.  cans . . . 

La  Cruxada,  60  or  100  i-lb.  cartons . 

Iowa,  60  or  100  1-  and  s-lb.  cartons . . . — 

Tumbala,  60  or  100  x-lb.  cartons . 1654 

Quezal  (after-dinner),  xs,  34  or  48  54-lb.  earns 

per  54  lb . . . 

Levering  Coffee  Co. — 

Tourist, 40 or  <0  1  lb.  tins . >754 

Tourist,  24  or  30  3  lb.  tins . sy54 

Almoco,  40  or  60  1  lb.  tins . . . 20)4 

Almoco,  24  or  20  3  lb.  tias... . 2054 

E  L.  C.,  100  lbs.  to  case . . . 14 

E.  L.  C.,  60  lbs.  to  case . 141*0 

Golden  Drip,  2  lb.  bags,  xoe  lbs.  to  ease . i4>* 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  «454 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  8t  DUler's  “  Kosyr" 

50  tins  in  box.. . per  box  3. So 

xs  tins  In  box . .per  carton  .95 

alb.  tins . . . perdos.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  54-gross  Improved 

cans . per  gross  a. 25 

Floto’s  Coffee  Essence,  54-gross  cans,  tin 

ends . per  gross  s.70 

Floto’s  Coffee  Essence,  54-grots  cans,  all 

tin . per  gross  S.I5 

Floto's  Package  Chicory,  63-lb.  cases,  porlb.  .0454 

Floto’s  Vienna  Coffee  Essence,  Manilla, 

54  groat . . . per  grots  s.ss 

Hummel’s  Essence,  tin  can,  54  (rots,  P«r  gTOts  s.85 
“  **  tin  ends,  “  “  s.70 

"  «'  Improved  “  “  s.xs 

Chicory,  Sellg's.  *s’s . °iH 

“  English  Ground,  bags  about  x<o  lbs.  .0554 

“  Francks’,  stick,  65  lbs . 0654 

*•  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 0454 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s.  31 

Blasting,  B,  kegs.  25  lbs .  x.  50 

Duck,  kegs,  1254  lbs .  4-7S 

Duck,  kegs,  654  lbs . . .  a. 65 

FG,  FFG,  FFFG,  kegs,  S3  lbs .  4-75 

FG,  FFG,  FFFG,  kegs,  1254  lbs . . 

FG,  FFG,  FFFG,  kegs,  634  lbs .  1 . 50 

Drop  Shot,  1  to  10,  bags,  25  lbs.. .  1.85 

BB,  bags,  25  lbs . .  2.10 
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BLUINQ — Dry.  Per  Gross. 

Barlow’s,  small,  s  doz . . .  2 .60 

“  large,  x  doz . . . . .  5  20 

Sawyer's,  No.  x,  6  doz.  . .  1.50 

*'  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz . . .  x  .60 

“  No.  s,  3  doz .  s. 50 

"  Mammoth,  3  doz . .  3.60 

“  Ball  Blue,  r  oz.,  3  doz... .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  t  oz.,  54  gross .  3.90 

Cream  Indigo,  2  oz.,  M  gross . . . . .  3 .90 

Cream  Indigo,  4  oz.,  ^  gross .  7.40 

Cream  Indigo,  t  oz.,  54  gross . . .  it. 40 


BUTTER.  Per  Ib. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tubs . - . .  .  31 

«  First,  “  3* 

“  Second,  "  .29 

«•  ,  Third,  “  . - . »*-  3° 

"  Imitation.  30-60  ’be . SJ-.27 

«  5-  and  xo-lb.  rolls,  60-  and  xoo- 

1b.  boxes . .32 

Ladles,  30-60  lbs.,  bakers’  use . .  .24 

Print  Butter : — 

Star  or  S.  D.  brands,  x  lb.,  so-zo-lb.  bxs,  ,  34 

B.  B,,  E.  D.  brands,  so-jo-lb.  boxes .  .33 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Modal,  eo- 

50-lb.  boxes . .  .32 

Shoal  (“400")  Elgin,  so-jo-lb.  boxes .  .31 

Sheaf.. . . . .  >8. -.30 

Milhen  Farm,  lbs.  and  J4  lbs .  .35 

Gurrtse,  pounds  or  half  pounds .  .33 

Belle  Spring .  -31 


CANDLES.  Per  lb. 

P.ftG.,  I’s,  30  lbs  . .  s  xoJ4 

“  16’s,  '*  . . . . . xxJ4 

Paraffine.  4's,  6’t,  8’s  cartons,  36-lb.  cases, 

per  ib  see  see  eeeeeeeee  esse  sees  e  so  eeoooeeeseeoooeo  oeeeeooo'.  •  o*54 

Searchlight  Hotel,  x6’s,  30  lbs. . 0954 

Peerless  “  “  "  . 1054 

Bright  Light,  “  "  . . per  box  2.  40 

Work's,  8*2,  30  lbs . 12 

“  16’s,  30  lbs . X3 

Carriage  Candles,  size  6xxJ4 . 19 

Martha  Washington,  long  xss . per  lb.  .xy 

JARS  AND  JAR  RUBBER8. 

Glass  Jars — 

Mason’s,  pints . per  gross  4 . 50 

Mason's,  quarts . . per  gross  4.75 

Mason’s,  naif-gallons . par  gross  6 . 75 
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Jelly  Tumblers — 

Barrels,  sa  dos . . . perdos.  .1654 

(No  charge  (or  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  54  gro.,  no  rubbers,  per  gro.  1.85 
Jar  Rubbers — 

Lip,  wide . .—per  gross  .85 

Acme,  wide,  x  dos.  cartons . -...per  lb,  .45 

’’  medium,  1  dos.  cartons . .  ’’  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium. . 26 

Black,  medium. . . per  lb,  .25 

(25  lb.  Lou  x  cent  per  lb.  lees.) 


COOKING  HERBS.  * 

Mayflower  brand,  Sweet  Marjoram _ per  dos.  .15 

“  Sage . . . .  “  .15 

"  Thyme  “  25 

“  Savory .  “  .25 

"  Special  case  asasortmeat,  s 

dos.  Sweet  Marjoram,  1 
dos.  Sage,  54  dos.  Thyme, 

54  dos.  Savory . per  case  1.00 

A.  Colburn’s  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

54-Id.  cartons,  1  dos . .—.per  dos.  .4s 

54-lb.  “  “  "  -75 

54-lb.  "  “  . _...—  "  x.»S 

54 -lb.  screw  cap  bottles,  s  dos _ per  dos.  .90 

54-lb.  square  cans,  s  dos. . .  “  .85 


CANNED  OOOD8. 

Toma  toe*— 

Mrs.  Hancock's  Frying . . 

Frying,  Good  Luck  Brand. . 

DuBois’  Frying . 

Jersey  King,  No.  3,  Standard  Jersey  .. 

Blue  Hen  Chickens,  No.  3 . 

Silver  Lake,  fancy,  Jersey . . . 

Plantation,  No.  10,  x  doz . 

Silver  Lake,  No.  10,  1  doz . 

Alta,  No.  2 . . . 

Lima  Beans — 

Tinsley's,  extra  small...... . . 

Silver  Lake . . . . . 

Little  Darlings . . . . 

Acorn . . . 

Early  Autumn . . . 

Boyer's,  No.  2 . . . 

Oxford,  Maine  packed. . 

String  Beans — 

Extra  Fancy . . 

Mikado,  Penna.,  fancy . . 

Codorus,  fancy,  cut.  No.  2 . 


Far 


Doz 

1  2254 
i.x*54 

i  eo 

.92  54 
x.0754 

*•75 
3  00 

•65 

I.*5 
X  CO 

I  30 
x.>5 
•95  „ 

x-«75< 

■*7 

1.65 
z  .00 

.90 


When 

in 

the 

Market 


por  COFFEE  either 
call  on  us  or  have 
one  of  our  represen¬ 
tatives  call  on  you  as 
we  can  make  your 
money  go  farther 
than  any  one  else  can. 

The  house  of  “Wilde” 
has  been  in  business 
nearly  a  hundred 


years,  and  still  stands 
in  the  foreground  of 
Coffee  firms. 

Our  long  expe¬ 
rience  has  taught  us 
which  Coffee  is  best 
suited  to  different  lo- 
calities,and  this  knowl¬ 
edge  is  worth  many 
dollars  to  you  in  mak¬ 


ing  your  selections. 
You  get  exa.ctly  what 
you  buy,  not  only 
once,  but  all  the  time, 
and  the  values  given 
are  better  than  you 
can  obtain  elsewhere. 

Let  us  prove  our  statements 

SAMUEL  WILDE’S  SONS  CO. 

Importers  Coffee.  Tea  and  Spices 

II  DUTCH  STREET,  NEW  YORK 


Please  Your  Trade  and  You  Hold  It 

Kvery  customer  you  have  knows  that  to  a  very  great  extent  the  success  she  has  with 
her  laundry  is  dependent  on  the  starch  she  uses.  If  you  want  to  please  her  tell  her  to  use 
Celluloid  Starch,  for  it  is  the  only  starch  made  which  she  doesn’t  have  to  cook,  and  no  starch 
on  the  market  will  enable  her  to  turn  out  such  perfect  laundry  work.  We  are  making  it 
worth  your  while  to  do  a  little  talking  for  Celluloid  Starch  by  spending  a -good  part  of  our 
advertising  appropriation  for  Universal  Coupons.  Yon  can  buy  anything  you  want  with  them. 


Philadelphia  Office,  Twelfth  and  Callowhill  Streets 


new  haven,  conn. 


SM  SE^mTIKC  TO  KDVERT1SBRS  KINDLV  MENTION  "CRQCSRY  WORLD  ” 


GROCERY  WORLD 


37 


Boyer’s,  . . .  ••*JS 

Acorn,  . .  *  00 

Acorn,  No.  a . 7254 

Safe,  No.  . 6® 

White  Wax  Beane- 

Champion  . . 

Winsom,  N.  Y.,  N®.  10,  1  do* .  3-75 


Beans  (Pork  and  Beans —  « 

B.  &  M.,  No.  3,  plain .  1.35 

B.  A  M.,  No.  3,  tomato  sauce .  x-55 

Campbell's,  No.  s,  plain . 92J4 

Campbell’s,  No.  a,  sauce . 92)4 

Oxford,  No.  3 .  1  -OS 

Narragansett,  No.  3,  tomato  sauce .  »-375a 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87)4 

Van  Camp’s,  No.  a,  sauce,  2  doz .  x.3*)4 

Moore  &  Brady,  No.  3,  plain . .  .82 % 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce ...  .45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  9754 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5° 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1 .00 

Schimmel’s,  No.  a,  plain . 95 

Bunker  Hill,  No.  3,  plain . 7754 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce— 

3-lb.  cans,  2  doz . per  do*.,  1.S0 

a-lb.  cans,  3  doz .  “  1.40 

x-lb.  cans,  4  doz .  “  -9° 

1 -gal.  cans,  %  dox .  “  5  00 

Sunny  lido  Pork  and  Beans,  plain  or  In  sance— 

3-lb.  cans,  a  doz . per  doz.  ,95 

a-lb.  cans,  3  doz  e  eaoeeesoo eseeeeoooaooooo  *7® 

x-lb.  cans,  4  doz.  — .  "  •  45 

x-gal.  cans,  %  doz .  “  3  ®° 


Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . 8a)4 

Martin  Wagner’s,  No.  2,  2  doz.. . 72)4 

Van  Camp's,  No.  1,  a  doz.  - . per  doz.  . 82 % 

Com— 

Kornlet .  x.75 

Paris,  fancy  Maine.. .  1  ■  so 

American  Beauty,  extra  fancy,  Shoo  Peg.-  .90 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . t2% 

Shoe  Peg,  Susquehanna . 82)4 

Shoe  Peg,  Osborn's. . 72% 

Mark,  crushed . 65 

Rex,  No.  a,  Fancy  Whole  Grain . 67% 

Vanity,  No.  *,  Whole  Grain . 65 

Royal  Exchange,  Whole  Grain . 62% 
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Peas — 

Tres  Fins,  too  cans . . .  14.00 

French,  very  fine,  100  cans .  13-5° 

French,  fine,  100  cans .  xa.co 

French,  medium,  100  cans .  10.75 

Boyer's,  Midgets .  x  -  85 

Boyer’s,  Extra  Sifted .  x .  50 

Boyer's,  Sifted .  x .  35 

Boyer’s,  Early  June .  1 . 20 

Parrot  Junes . . .  x.xo 

Jumbo  June  . .  1.15 

B.  F.  F.  Junes . 

Little  Nell's,  Baltimore . 65 

Hermit  Brand,  No,  . . 57% 

Beets — 

Red  Jacket,  No.  3,  small .  x.35 

Silver  Lake,  fancy,  No.  3 . —  »  00 

Chatauqua,  No.  3 . 95 

Succotash — Belle  Rose,  fancy  N.  Y.  State .  1 .00 

Quaker,  extra  fancy .  > .  05 

Poland,  extra  fancy  Maine  . . 9*54 

Spinach — 

Champion,  No.  3 .  »-i754 

Shawnee,  No.  3 .  *-2754 

Farren’s,  No.  . .  1  -2° 

Farren's,  No.  . .  3-9° 

Sweet  Potatoes — 

Victory,  No.  3,  s  doz  tooossooeoooesosoooeoseeoseesee  1  •  IO 

Pumpkin- 

Silver  Lake,  No.  . . . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . 

Andrew*  &  Co.,  No.  2 . 42M 

Silver  Lake,  No.  10,  1  doz .  *  35 

Asparagus — 

Extra  mammoth.  No.  .  4*5» 

Superior,  large,  No.  *J4 .  4®J° 

Staple,  medium,  No.  2% .  3*®5 

Swan,  medium,  No.  2% .  3-75 

Del  Monte  Tips,  No.  x% .  3-  65 

Extra  Tips,  No.  i  M .  3-6® 

El  Dorado  Tips,  No.  x)4 .  3  5® 

El  Rio,  medium,  No.  2)4,  2  doz .  3.65 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Bo*  do*. 

Extra  Quality . t .  2.75 

Extra  standard .  *-6s 

Standard .  2-25 

Pears — 

Bartlett,  extra  quality.  a%s .  2  75 

Bartlett,  extra  standard,  2%s . 2.60 

Bartlett,  standard,  i)4s, .  *.4® 

Cherries — 

Extra  quality,  e%s .  3-4® 

Extra  standard,  2 J4s .  3  -3° 

Standard,  2% .  3-°® 

Peacnes — 

Goddess,  No.  2 )4,  ex.  stand’d  lemon  cling..  2  65 

Tioga,  No.  2)4,  ex.  standard  lemon  cling...  2.60 

Wild  Rose,  No.  2%,  ex.  stand’d  lemon  cling  2.47)4 
Valley,  No.  2%,  standard  lemon  cling .  2  30 
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Thistle,  No.  2)4,  standard  lemon  cling .  2 .27)4 

Agate,  No.  a)4,  standard  lemon  cling .  *.22)4 

Lake  View,  No.  2)4,  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  x,  4doi .  1.60 

Columbus,  No.  2)4,  pie  peeled  yellow  free...  1.87)4 
Columbus,  No.  s)4,  pie  peeled  lemon  cling.. 

Plnms — 

Extra  standard  egg . . . 

Extra  Mandard 
Standard  egg 


•9* 


.  1  •  75 

- .  *  -75 

.  .  1 .65 

Standard  gage . . .  1 .  * J 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  10, 1  dez .  1.9s 

Keystone,  No.  3,  2  doz . — . 95 

Blackberries — 

Farren’s,  extra  preserved,  No.  t .  1.30 

Silver  Lake,  syrup,  No  2 .  x.ao 

Nigger  Head,  No.  2 .  1.07)4 

Spring  Garden,  No.  2 . 90 

Jersey  Duke,  2s .  x.io 

Blueberries — 

Loggies,  No.  . .  1.50 

Loggies,  No.  10 .  f.05 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  x  .85 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.97)4 

Maryland  Leader,  white .  2.92)4 

P.  &  B.  yellow.  No.  3 .  z-87)4 

Gypsum,  No.  3,  pie .  1.50 

Pears — 

Silver  Lake,  No.  3 .  1.4® 

Fowling  Creek,  good,  No.  3 .  1.30 

Ayres  Good,  No.  3 .  x.xo 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.50 

Pride  of  Rochester,  fancy,  preserved.  No.  1  x.90 
Rhubarb — 

Ayres,  No.  10,  1  doz .  3.00 

Strawberries — 

Anchor,  No.  2 .  1.30 

Jumbo,  No.  1,  4  doz .  x .  40 

Silver  Lake,  No.  2 . . .  x  .85 

Defence,  No.  2 .  t.xo 

Pineapple — 

Phonograph,  sliced.  No.  1 .  x.95 

Acorn,  grated,  No.  2 .  2.00 

Acorn,  E.  A  C.,No.  2 .  1.90 

General,  E.  A  C.,  sliced.  No.  2 .  1.85 

Indian  River,  E.  A  C.,  No.  2 .  x  .70 

Terrapin.  E.  A  C.,  sliced,  No.  a .  1.65 

Orange  Grove,  E.  A  C.,  No.  2 .  1.50 

Singapore  Chunks,  No.  1%,  4  doz .  1.10 

Wallace,  E.  A  C.,  sliced,  No.  a .  1.35 

Singapore,  cubes,  No.  i)4,  4  doz .  x.xo 

Wagner’s,  No.  1,  cocktail,  2  doz .  x  00 

P.  A  B.,  grated,  No.  3 .  1.00 

James,  No.  3,  pie,  grated . 95 

Singapore,  cubes.  No.  1,  4  doz . 85 


— IS— 

The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes . 75% 

“  J4  lb.,  sliced . 77% 

"  x)4  lb.,  cubes .  1.02)4 

1  )4  lb.,  chunks .  x.x°)4 

"  iYi  lb.,  spiral  sliced .  z.15 

"  1%  lb.,  smooth  sliced. .  1.22)4 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKBRBL,  KIPPERED 
HERRINQ  AND  OYSTERS. 

Crabs —  Per  do* 

Devilled,  No.  z,  4  doz . . .  s.ao 

Devilled,  No.  2,  *  dez .  3.25 

Clams — 

Gold  Label,  No.  x,  4  dox . . .  x  10 

Star,  No.  1,  4  dox.. .  1 .05 

Lobster — 

B.  A  M.,  No.  1,  flat,  4  doz .  4.30 

B.  A  M.,  No.  H,  flat,  4  do* .  2.35 

B.  A  M.,  No.  1,  tall,  2  doz .  4.15 

B.  A  M.,  No.  )4,  flat,  4  doz .  1.90 

Star  brand,  No.  )4,  flat,  4  do* .  x.33 

Star  brand.  No.  x,  tall,  4  dox . _ .  3.85 

Star  brand,  No.  x,  flat,  4  doz . . .  4  35 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  1, 

S  doz .  1.20 

Peerless  Brand  (Barataria),  new  pickled, 

No.  x,2  doz .  t.xj 

Cotton  Bale,  pickled,  No.  x,  a  doz .  x.n)4 

Mackerel — 

Pickert’s,  soused,  No.  2,  2  doz . 

Pick  set’ 1.  sowed,  No.  3,  a  dox . — . — .  3.15 

Underwood,  soused,  No.  1,  4  del.. .  x.js 

Underwood,  soused,  No.  s,  o  don. .  0.45 

Underwood,  soused,  No.  3,  0  do* . 3.10 

Oyster* — 

Boyer's,  No.  x,  »  do* . — . 95 

Boyer's,  No.  s,  s  do* . .  182)4 

M.  A  B.,  No.  x,  a  dox . 92)4 

Stewart's,  No.  2,  t  dox_' .  x.6j 

Stewart’s,  No.  x,  2  dor- . 87% 

Victory,  No.  1,  2  doz . 30 

Kippered  Herring— 

Macenache's,  2  dox.,  plain . . .  x-4754 

Gold  Label,  No.  x,  spiced,  4  dox . 85 

Salmon — 

Gibralter,  Sockeye,  No.  x,  tail .  1 .90 

Gibraltar,  Sockeye,  No.  %,  flat .  1  tj 

Hapgood’s,  No.  1,  tall,  4  doz .  x.90 

Hapgood'z,  i  lb.,  flat,  keyz .  *-25> 

Porter’*  Bezt  extra  fcney,  Sockeyo,  No.  x, 

tall,  4  dox . . . .  x  ■  70 

Humes,  Karluk,  No.  x,  tall,  4  dox .  x.35 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 

- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,  New  York 


Bitters  BEST  Pieserves 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

# 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


IN  WRITING  TO  HD¥ERTISERS  KINDLY  WBNTION  "GROCERY  WORLD" 


GROCERY  WORLD 


-13- 

Horsasho«,  No.  . .  <-4S 

White  Bear,  red,  No.  i,  tall .  1.35 

White  Raven,  %s . 95 

PlBlB. 

Chancerelle,  X*.  key .  *5  -oo 

La  Champagne,  /»,  key .  17.00 

Billet,  small  Xs .  14.00 

Tricolore,  Xs .  q.oo 


SARDINES — Boaalssi. 

La  Champagne,  #'a,  key . . . 

Cadeau,  W’a,  key .  *5  «o 

lasatM- 

Frooch, 

X*.  Martels .  9  75 

Ms,  Martels .  >3-25 

Morel,  %»,  boneless .  I7>5° 

Vs,  Aurora,  smoked . 

Mustard — 

(s,  Irma,  100  cans...... . .  3-4° 

(s,  Kureka,  key,  100  cans .  3.25 

is,  Fox,  100  cans . 3.4° 

is,  Underwood's,  50  cans, .  3. 95 

2s,  Inna,  50  cans- . „ . . . . .  3-45 

2s,  Harbor,  48  cans,  wrapped . . . .  3.40 

is,  Continental,  key,  48  cans . . . .  a .  50 

(a,  BlanohvtUe,  jo  cans .  s.30 

09- 

Vs,  Irma.  100  auu .  3.65 

Us,  Continental,  key,  too  sans .  3.40 

Gold  Label,  gs,  oil,  100  cans.. .  i.  40 

“  X*.  mayonnaise  dressing,  too  cans  6’  40 

•'  X*.  “  “  so  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  too  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour's  Veribest,  with  key,  No.  1,  *  dos .  1 .35 

“  “  with  key,  No.  2,  1  dos .  a. 35 

Fatrbank’s,  with  key,  No.  1,  2  dos . .  1.35 

“  with  key,  No.  2,  1  dos .  a.  25 

“  with  key.  No.  6, 1  dos .  6.90 

“  with  key.  No.  24,  dos.,  per  case  8.ij 

-ibby’s,  with  key,  No.  1, 2  dos . .  x  .35 

“  with  key,  No.  2,  x  dos .  a. 35 

Chipped  Beef. 

No.  x,  9  dos . . .  2.00 

No.  X,  2  dos .  x.15 

Glass,  No.  X>  2  dos . . . . .  x  .50 

Glass,  No.  1,  2  dos.. .  a. 50 

Beechnut  Sliced  Beef,  No.  1,  glassjars,  per  dos.  2 . 77X 
Beechnut  Sliced  Beel,  No.  X. glass  jars.per  dos.  x .  70 
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Acme  Sliced  Smoked  Beal. 

Large  dns,  2  dos . . . - . 

Medium  tins,  4  dos. . . . . 

Medium  tins,  2  dos . . . . 

Small  tins,  4  dos . . . 

Large  glassjars,  1  dos. . . . _ . 

Special  jars,  1  doe . „ . . . 

Junior  jars,  2  dos . 


Per  dos. 
2.6a 
.  x.  bo 

»  1.65 

,.  x.oo 
,.  9.85 
..  2,60 

..  I  bo 


Sliced  Bacon. 

Beechnut  Bacon,  No.  x,  glass  jars.., 
Beechnut  Bacon,  No.  X.  glass  jars., 

Acme,  large  glass,  1  doc . . 

Acme,  junior  glass,  2  dos . 


Roast  Beat. 

Fairbank's,  No.  1,  9  dee . _ . 

Fairbank’s,  No.  9,  1  dos........ . 

Armour's,  No.  1,  2  dos . „. . 

Armour's,  No.  9,  1  dos . 

Libby's,  No.  1,  2  dos . .......... 

Libby's,  No.  2,  x  dot . . 

Kiagan's,  No.  x,  2  dos . . 

Klngan's,  No.  2, 1  dos . 


Lunch  Toagaa. 

Fairbank’s,  No.  x,  9  dos . _ . 

Libby's,  No.  x,  a  dos . . . . . . 

Armour’s,  No.  x,  s  doe„ . . . 

Whole  On  Tong  no. 

Fairbank’s  No.  2,  s  doc.. . . . 

Libby’s,  No.  *X,  1  doc. ...... 


1  dos.... _ 


Potted  Haoi  or  Ox  Toagwe 

Armour’s  Veribest,  No.  V,  4  dos. 
Armour's  Veribest,  No.  X>  9 
Libby's,  No.  M.  4  dos. 

Libby’s,  No.  X.  4  dos. 

R.  &  R.,  No.  X,  4  dos. 

R.  &  R.,  No.  X.  2doz, 


ooeeoeoeeooes 


Potted  Chicken  or  Turkey. 

Armour’s— 

No.  U,  4  dos . . . . . 

No.  ft,  s  dos . 

Libby’s — 

No.  X,  4  dor . 

No.  X,  2  dor . 

R.  &  R.,  No.  X>  4  doz . 

Boaed  Meats. 

Curtice  Brothers,  “  Blue  Label” — 

Chicken,  No.  X . . 

tt  <i  j 

Turkey,  « 


Whole  Rolled  Ox  Tongue,  No.  s„ 

Whole  Ham,  No.  1% . . 

Whole  Ham,  No.  2% . 


s.50 
x-55 
»•  75 
1.60 


>•35 
s.25 
x-3  *M 
*•35 
*•35 
*•35 
1.22 
2.15 


2.20 

I.90 

S.70 


7-00 

10.00 


.45 

.80 
•  44 
.80 
i.JS 
>•95 


■*7X 

>•45 

•*S 

x.50 

>•75 


Per  Doz. 
...  s.85 
...  5.00 
...  2.85 
...  5.00 
...  11 .00 
...  9.00 

...  13. 5* 


-li~ 

Dsvtlled  Meatu. 

Curtice  Brothers,  “  Blue  Label”— 

No.  3  os.  No.  1002. 
Per  Dos.  Per  Do*. 

Ham . . . ....  1.50  a. 50 

Tongue, . .  1.50  2,50 

Chicken . . . . . — ,  s.io  3.25 

Turkey .  e.xe  3.25 


Potted  Meats, 

Curtice  Brothers,  “  Blue  Label”— 

No.  V  Tin.  No.  X  Tin, 
Per  Dos.  Per  Dor. 

Ham . . .  1.35  a.i$ 

Tongue . . . 1.25  s.25 

Chicken . . . ...  1.95  3.00 

Turkey .  2.95  3.00 


Stays 

Solder's  Tomato  Sony — 

3  lb.  cans,  a  dos . _.. 

a  lb.  cans,  a  dos . . . — ... 

x  lb.  cans,  4  dor . .............. 

Gallons,  cans,  X  dos . 

Schlmmel's,  assorted.  1  lb.,  4  dos . 

Campbell’s  Assort  ,  No.  1,  4  doz . . 

Campbell’s  Special  Assort.,  4  doz . 

Schimmel’s  Assort.,  No.  1,  4  doz. 


Curtico  Brothers,  ‘ 


Blue  Label 
Quarts. 

Per  Dos. 

Consomme . . .  3.15 

Bonlion. . . .  3. ij 

Bed,......m.(..m.......  3* >5 

Julienne. . . .  3.15 

Printanier  3.1$ 

Vegetable.. .  3.15 

Tomato  . .  3.15 

Ox  Tail. .  3.15 

Mock  Turtle .  3.15 

Tapioca  Crecy . .  3.15 

Pea . — . 3.15 

Mutton  Broth .  3.15 

Gam  Chowder.. .  3.15 

“  Broth .  3.15 

Chicken  Gumbo .  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  6. 50 

Terrapin .  7.15 


Pints. 

Per  Dos. 
».7S 
75 
75 
75 
75 
75 
75 
75 
>•75 
>•75 
>■75 
>•75 
>•75 
>•75 
>•75 
>75 
*•75 
>•75 
3-5° 
3-75 


W- Pints. 
Par  Dos. 
*.ej 
*.»5 
«.»S 
1.95 
1.95 
>.95 
>.95 
1.95 
i.«5 

1. 95 

>.9J 

>.9S 

>*5 

>••5 

>••5 

>•*5 

>•*5 

>•*5 

9.00 

9.95 


—14— 

CANDIES  AND  CONFECTIONERY. 

Croft  ft  Allen  Co.—  Per  lb. 


..jo-lb.  pails 


per  dot. 
*•31 
>•35 
•9° 
5.00 
.*4 
.*5 
.87X 
.85 


Extra  Mixtures _ 

Cream  Jelly  M Laurel.. 

Elcroften  Mixtures _ _ 

Nobby  Mixtures 

rjHplli  Mixture*. . . 

Fine  French  Mixtures . 

French;  Creams. . 

American  Mixtures. . . 

Variety  Cut  Drops... .  " 

Darling  Mints . . .  “ 

Golden  Drip  Bar . . ij-lb.  boxes 

Sour  Bails . . . .  30-lb.  pails 

Pancalla  Cream  Chocolate . .  " 

I  X  L  Assorted  Chocolate. . .  " 

King  B  Assorted  ChoeolaSe.. .  " 

No.  1  Fine  Assorted  Chocolate.. ■  “ 

Nonpariel  Drop* . . . . .  " 

Chocolate  Covered  Caramels. 

Dairy  Chocolate  Chips . 

Chocolate  Mints . 

Honey  B  Comb . . 

Cream  Cocoannt  Bails 
Cream  Peppermint  — . 

“  Whttergreen..  . 

Wellington  Caramels.. 

Frosen  Milk  « 

Soft  Jelly  Gum  Drops. 


..as -lb.  palls 
..30-Ib.  palls 
..si4b.  palls 


.08 

09X 

.IS 

•  >3X 

•  o*X 

•  o*X 
.08X 
■»8X 
.xo 
.08X 
■»X 


•«3X 

•«*5i 


,.30-lb.^psJl* 

.as-lb.  palls 
..30-Ib.  ^palls 


Assorted  "  " 

Conversation  “  . . 98-lb.  pails 

C.  ft  A.  Crown  Stick  „ . . . yo-ib.  palls 

Panceila  Chocolate,  l-Ib,  boxes,  yo-lb.  cases 

Rock  Candy,  assorted. . . so-lb.  boxes 

Fenny  goods . . boxes  la  case 


*1* 
•>3 
.is 

.XiX 

::;a 

.xoX 

•09X 

•  09X 
.08 

■  xo 

.xo 

.98 

09X 

•  x*  X 
.09X 

4.30 


CATSUP.  Per  Dos. 

Beef  Steak  Catsup,  Medium. . .  a.  00 

Campbell’s,  No.  8,  s  doz . .  .87X 

Campbell’s,  No.  8,  Tobasco.. . 87X 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz . . .  1.35 

Home  Made.  No.  8,  4  doz . . . 65 

Waldorf,  medium,  12  or.,  screw  top,  *  dos. ...  .90 

Snider’s  Catsup : — 

Pints,  s  dos.......— . . . .  s.zo 

X-plnts,  s  dos . . . .  1 .30 

Quarts,  1  do*. . . . .  3.15 

Gallons,  6  jugs  In  crate. . per  jug  .85 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  -little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft's  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  “Grocery 
World  "  when  you  write? 


40  cents  a  pound 


Packed  In  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


PHILADELPHIA 
Pennsylvania  .  . 


Give  Me  Some  Fresh  Roasted 
- Peanuts - 

You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

Acme  Peanut  Roaster 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATSATT  BROS. 

24  Pearl  St.  MATTAP01SETT,  MASS. 


The  METEOR 

CASH  CARRIER 


(ft  Best  known  and  most  generally 
used  type  in  the  world. 

(ft Guaranteed  better  in  every  detail 
than  any  wire  Cash  Carrier  on 
the  market. 

(ftEasily  erected  by  local  mechan¬ 
ics  from  our  direction  chart. 

30  Days’ 
Free  T rial 


UNITED  STORE  SERVICE  AND  TUBE  CO. 

NEW  YORK,  Times  Bldg.  BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 
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GROCERY  WORLD 
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KETCHUP. 

Curtice'*  “Blue  Label"  Tomato  Ketchup Per  Cue. 


Small,  25  bottles  in  case .  3  00 

Medium,  25  bottles  in  case .  4' 75 


Large,  12  bottles  in  case . . .  3-75 


Wilbur’s  Cocoa — 

Breakfast,  tf-lb.  tins,  6-lb.  boaes . per  lb.  .35'4 

“  34-lb.  tins,  6-lb.  boxes . per  lb.  .33V 

Wilbur’s  Chocolate- 

Premium,  34s,  xa-lh . — . per  lb.  .33 

Sweet  Closer,  34»,  6-lh . per  box.  1 .60 


Hooton  Cocoa  and  Chocolate  Co.— 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s :—  Per  lb, 

Premium,  12  to  25  lbs . . . .. . 35 

Caracas,  sweet,  6  lbs . . . . . 3° 

German,  sweet,  12  lbs . „ . 3  5 

Auto,  sweet,  6  lbs . . 

Cocoa,  V-lb.  cans,  12  lbs.  In  box . 36 

Cocoa,  56-lb-  tins,  6  lbs— . 3s 

W.  H.  Baker  5:— 

Best  Cocoa,  36-lb.  sise. . per  lb.  •  3* 

“  |-lb.  “  . . ~ .  “  -33 

Premium  Chocolate,  34  s ,  is  lbs . 33 

“  3^s,  is  lbs . 34 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 22 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 22 


Hershey's— 

Milk,  J4s,  6  lb . per  box 


Cocoa,  Kpp’s,  X-lb.  tins,  7  lbs . 

“  Van  Houten’s,  6-lb.  boxes, 


i-lb. 

pe: 


tins, 
r  tin, 


*•55 
•  4* 


•7» 


Cocoa,  labeled,  34s..  I . 

Cocoa,  labeled,  Is. . 

Premium  Chocolate,  %s 
Premium  Chocolate,  V*. 


•  3* 

.38 


.28 


•  3<» 


Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  ooxes  In  case,  X-Ib. 

tins . 38 

Cocoa,  i2-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 4° 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 4° 

Diamond  Chooolate,  sweet,  V-lb-  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .27 

ra“  “  6  “  “  .  “  .27 

“  Always  Ready  ’’  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.bxs.,i2bxs. Incase, ^  lb.  tins  “  34 

34-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  s-cent  packages  in  box, 

per  box . . .  1-75 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  ie-lb. 

boxes . 40 

Croft’s  Cocoa,  Is,  2  dot.  In  box .  1.85 

«  “  Vs,  61b.  “  . 33 

"  “  34*.  6  lb.  “  . 32 

“  "  5  lb.,  6  cans  Inbox  . . . 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  '  1 . 50 
“  Premium,  V*,  is  lb.  “  ...  .31 

“  “  34s,  12  lb.  “  ...  .30 


Milk  Chocolate — 

40  3-cent  cakes  In  box,  24  to  halt  case. . to 

40  “  “  48  to  case . .  .to 

24  5-cent  oakes  in  box,  24  to  half  case . 7I 

24  “  “  48  to  case . . . 7t 


CONDENSED  MILK. 

Eagle,  4  dos . 

Eagle,  2  doz . 

Challenge,  4  dos . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Red  Cross . 

Peninsular . 

Leader . . . 

Banner,  4  dos . 

Star,  4  doz . 

EVAPORATED  MILK. 


Peerless,  family  size,  4  doz . . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . 

St.  Charles,  family  size,  4  doz. 
St.  Charles,  hotel  size,  2  doz.. 

Silver  Cow,  5c.  size . 

Pet,  10-c.  size,  4  doz . 

Pet,  5-c.  size,  6  doz . 

Van  Camps,  6  doz.,  small . 

Van  Camps,  4  doz.,  family.... 
Van  Camps,  4  doz.,  large . 


....6  doz. 
.per  case 
.per  case 


6.25 

3- iS 
4.20 

4*3° 

4.80 

4.60 

3.90 

4- 45 

1.90 
4-5« 
4-50 
4-3° 
4-50 
4.60 


3  60 
2 . 10 

3-5° 
3  75 

2.90 

3-45 

2.90 

3-45 

4.00 


“  ••  6-lb.  boxes,  36-lb.  tins, 

per  tin,  .37  V 

<«  11  6-lb.  boxes,  V-'b.  tins, 

per  tin,  .19 


HIRES  CONDENSED 
MILK  AND  CREAM  Perc„e 


“  Huyler's,  V*>  8  lb . . 43 

*•  “  Vs,  61b . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

V -lb.  round  cans . 19  *>»7 

2-lb.  “  . 30  3-60 

i-lb.  “  . 59  7  -°8 

154-0*.  “  50  cans  in  case  .07 

Per  lb. 


5-lb.  “  ... .  *75 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb..— . 

“  8  to  lb . 

Plain  Cooking  Chocolate,  V-*b-  cakes . 

Blooker’s  Cocoa  Powder — 

V-lb.  tins,  2  doz.  in  box . per  doz. 

36-lb.  tins,  2  doz.  in  box .  “ 

i-lb.  tins,  1  doz.  in  box .  “ 

5-lb.  tins,  1  doz.  In  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 


•  55 


•45 

•42 

.28 

.28 

.36 

1.88 

3-5° 

6.50 

•  52 

•  50 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  34-lb.  packages . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  36-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  V-lb.  packages . . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  V-lb-  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  V-lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  V'lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 


Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  V'lb- 

tins . 39 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

36-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

>6- lb.  “  “  24-lb.  “  .  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  36-lb.  tins,  6-lb.  boxes . . . 3634 

“  36-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa- 

Labeled  36-lb-  cans,  6-lb.  boxes . .  .2936 

“  36-lb.  “  12-lb.  “  . 29 

“  J-lb.  "  6-lb.  “  . .  -3*34 

“  |-lb.  “  12-lb.  “  . 3* 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes . 2636 

“  34s,  1 2-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-c  ,7*  “  .  “  x-4° 

Premium  Chocolate — 

36-lb.  cakes,  12-lb.  boxes . 2736 

}6-lb.  “  24-lb.  “  . *7 


Hires  Con¬ 
densed  Milk 


Queen .  4.60 

Blue  Ribbon .....  4.35 

Premium .  4.35 

Silver .  4.75 


(Each  of  above  brands 
4  doz.  in  case.) 


Gold  Cream 

Packed  in  cases  of  F orty- 
eight  20  oz.  cans. 

Less  than  five 
cases .  4.25 


Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


By  no  means  are  all  the  hams  we  produce  good  enough  to  be  branded  Star. 

We  turn  out  40,000  hams  a  day.  There  isn’t  a  bad  ham  in  the  lot — rigid  selection  of  hogs  assures 
that ;  but  only  one  out  of  about  fifteen  is  fine  and  tender  enough  to  bear  the  Star  brand.  The  rest  are 
good  hams  ;  but  they  are  not  Star  hams. 

The  Star  ham  is  from  a  young,  bul  mature,  corn-fed  hog — not  too  fat.  The  meat  is  solid,  sweet, 
tender  and  juicy — the  ham  to  burn  into  the  memory  the  name  of  the  grocer  who  sold  it. 


ARMOUR  AD  COMPANY 


k  \.  - 


IN  WRITING  to  hdvertisers  kindly  mention  grocery  world 
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GROCERY  WORLD 


-*l- 

COCOANUT.  Per  lb 

Schepp'i  Shredded,  V-lb.  pkgi.,  rjlb«.  to  ewe  .23)4 

••  “  %  lbs . aa)4 

Dunham's,  5-cent  package . . 

“  X* . .. . . 

••  U  . . 28 

"  X»  X*  . .  t 

Franklin  Baker  Co’s — 

Brazil,  70  %-\b.  packages .  a. 5° 

“  35  X*lb.  “  .  a  -3° 

“  38  5^-lb.  and  16  )4-lb.  paefcagee .  a. 30 

Brazil,  18  i-lb.  packages .  a. 50 

“  Shred,  in  pahs,  20  lbs . ....  .11 

“  “  In  DOxes,  25  lbs . 10% 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  In  pails . 11 

"  “  In  boxes . 10% 

“  “  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  340  lbs . io)4 

“  Slice,  “  iso  lbs . 10X 

‘  Strip,  "  iselbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Batter  Crackers . 08  .o8)4 

Oyster  “  . 08  .o834 

Wine  Scroll..... . ... . .  .10  10% 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07)4  .08 

Brown  Edge  Water .  «io 

Butter  Thin .  ia 

Clover  Mixed . . .  .08 

Cocoanut  Ripple . . .  .  10 

Cocanut  Tsffsy  Bar  .  .12 

Cookie  Mixed . o8>4  *9 

Crystal  Bar .  .09 

Fig  Bars .  .to 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . o854  °9 

Fruit  Gem .  .08 

Grandma  Cookies . .  .o8)4  .09 

Honey  Jumbles,  XX . 09  X  .so 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . .t>9 


Iced  Ginger  Tablet . . .  .08 

Iced  Honey  Jumbles . 09X  .i° 

Iced  Vedette  Wafer . 0734  .08 

Lemon  Bar . 08)4  .09 

Man-ln-the-Mooa .  .08 

Milk  Lunch . . . . . .  .07  .07X 

Orange  Cookies . . . 07X  .08 

Quaker  City  Mixed . 07X  *®8 

Salted  Strips . 0834  .09 

Sa  ltines . .12 

Soda  Biscuit  XXX . .06X  *°7 

Spiced  Wafers . .07)4  -°8 

Sunshine  Cookies . 07)4  '°8 

Vanilla  Wafers  XXX .  ->8 

Water  Crackers  Star . 06J4  .07 

Package  Goods —  Per  doz. 

Animals . 5® 

Butter  Thin .  100 

Gingerettes .  s.oj 

Gold  Medal  Seda  (small) . 50 

“  “  (large)  . 9« 

Graham  Wafers .  1  -to 

Ivinettes .  *  00 

Milk  Lunch .  1  co 

Our  Ginger  Snaps .  St 

Pink  Tea . .  1  00 

Sugar  Snaps . >5° 

Saltona  Biscuit . .  1  or 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  ewe, per  doz.  1.15 
"  “  with  Horse-radlxh.p.  dz.  i.zg 

Stone  Pots,  large  size,  1  doz.  in  ewe. ..per  doz.  1.75 
“  “  with  Hors e-ra dish. p.  dz.  1.75 
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Wein  Sent,  In  bbls . per  gal. 

'*  1  gallon  atone  jars  . . per  jar 

“  5  gallon  kegs . .  .per  keg 

Prepared  Mustard,  In  bbls...., 


■75 

s.50 


.per  gal. 

In  15  gallon  kegs..per  gal. 

In  10  “  “ 

"  "  In  5  “  «  .as-. 40 

“  “  In  a  gallon  palls. ..per  pall  .73 

*•  “  In  1  ,r  “  .40 

Prepared  Special,  with  spoon,  a  doz.  In  ewe, 

Rer  doz . . . r..  .95 

ing  top,  a  doz.  in  case . per  doz.  .46 

“  with  Horaovadiak,  a  doz.  la  case, 

ner  doz  ...........  *95 


IMPORTED  AND  AMERICAN  PANCY 

CHEESE. 

Em  men  thaler  Swiss  Cheese,  Selected  tub . 26 

. - . -loaf,  .2634 

Sap  Sago,  3  to  a  lb . cwk,  per  lb.,  ,s8,  lew  ,aa 

Roquefort  Cheese,  ra  In  caae..per  lb.,  .3234  “  .34 

Parmesan,  loavesabout  30  lbs . leaf,  .a  1,  cut  .32 

Edam  Cheese,  ia  ia  case. ..case,  ie.50,  single,  .90 

In  tin . per  lb.  ,a6 

“  i-lb.  tins . per  ewe  3.25 

Camembert,  In  wood  boxes. . per  doz.  2.75-0.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . . . . . . a.  I  -45 

Parmesan,  grated,  ready  for  use,  large  bottles, 

per  doz . . . . . . 

Parmesan,  grated,  ready  ler  use,  small  bottlw, 

per  doz . ... . - . -  1.75 

OLmutsor  Hai>d  Cheese,  ISO  In  box . . .  a. as 

Edelweiss, Rematour  and  Biar-Kase...peridoz.  4 .00 

American  Swiss,  No.  1 . loal  .16  cut  .19 

“  “  Square  loaves.  No.  z,  about 

25  lbs.  such . . . per  lb.  .16 

Limburg er  Cheese,  No.  i_...boa,  18  ;  %  box, 

18;  lew . — . .................. .  19 

Muewter  Cheese . „. . . . per  lb.  ■  18 

Brick  Cheese,  No.  1 . .... .  “  .16 

English  Dairy  Cheeee . — . .  "  .17% 

Pineapple  (Pknlc  sise),  6  in  bon— . per  box  3.00 

“  (Gem  stxe),  C  In  box. .  *  s.ss 

Royal  Luncheon  Cheeee —  r.15 

Dinner  else,  r  dos.  In  ease . per  dor.  4.30 

Lunch  else,  a  dos.  la  came .  “  a  .40 

Picnic  sise,  a  doz.  la  csss .  “  1.35 

Trial  size . - .  “  1.00 

MacLaren  Imperial  Cheese,  Club  size. per  dos.  1 .00 
“  “  “  No.  rslse  “  s.40 

“  Roquefort  “  Large  size  “  s.95 

“  “  “  small  slee  **  1.45 

Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box  1.55 
“  d'lalgny,  “  6  In  box...  “  1.55 

Wm.  Tell  brand,  is  In  box . “  1,35 

N eufchatel  (Cow  brand),  25  In  box per  box  1 .05 

Stax  Cream,  or  Phlla.,  is  ....  “  a.ae 

Miniature  Cream,  or  PhUa.it  “  ....  “  1.10 

Hand  Cheeee,  8  dos...... . . .  “  1.35 

“  4  “  . “  .70 

“  4  “  Thuringer . .  “  .83 
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Farmer  Hand  Cheese,  4  doi.  In  box...per  box  1.45 

Schutzen  Cheese,  ia  In  box  .  “  1  25 

American  Mountain  Cheese  (A! pen  Kase),  50 
i-lb.  packages . . . — per  lb.  .18 

IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAQE8. 

Westphalia  Ham  (marked  weight).. . per  lb.  .48 

Wiener  Wurstel,  16  In  tin . per  dos.  4.75 

'*  8  “  .  “  S.75 

Carlsbad  Speck  (Imported  Bacon) ....  “  .32 

Imported  Cervelat  Sausage  (RoUr  s) . — per  lb.  .  48 

Imported  Frankfurters . . . . . per  doz.  3.7s 

Goose  Breast,  Imported  marked  weight,  per  lb.  .  65 

Pate  de  foil  Gras,  small  size . per  doz.  3.00 

American  Holstelner.. bv  bbl.  is  lest,  per  lb.  .14 

“  Landjxger,  snort . . per  lb.  .34 

“  “  long . — _  “ 

“  Mortadella,  Dry . . . per  lb.  .35 

“  Knackwurst,  25  In  box,  per  box, 

#4-75 . ...per  doz.  s.40 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

,s  8  34  lieu . — . — .  .so 

'*  Cervelat,  Blue  Ribbon,  50  and  teo- 

lb.  boxes  .1734  ;  leas- . 19 

“  Cervelat,  Crescent,  50  and  leo-lb. 

boxes,  .15  ;  leas . 17 

"  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .is;  less . . . —  .14 

***  Cervelat,  E.  Gotha  er,  30  and  100-lb. 

boxes,  .si34 :  lens . —  .23 

“  Salami  (E),  30  and  100-lb.  boxes, 

.  19 ;  lew . to 

“  Salami,  Bine  Ribbon,  30  and  100- 

lb.  boxes,  .1734;  lsss- . „ . 19 

“  Salami,  G.  A.  P.,  30  and  100-lb. 

boxes,  .16 ;  less. . 17 

“  Tongue  Sausage . per  lb.  .s8 

“  Smoked  Branwchwulgsr  Liver  Sau¬ 
sage . .  . . — . _ . per  lb.  .15 

**  Lambs  Ham . “  .s8 

“  Petit  Deflcaseus  Frankfurters,  plain, 

per  dos . .90 

'*  Petit  Deli  eaten  Frankfurters,  with 

Sauar  Kraut . — . per  dot.  .90 

“  Lebanon  Beef  Bologna . per  lb.  .13 

"  Paprika  Speck.... . . .  “  .18 

Mettwunt,  half-round  . .  “  .16 

Liver  Sausage  (Special),  truffle,  gooee  or  sar- 

deflen . . . . . . . per  lb.  .24 

Smoked  Tkuringer  ttutwunt . “  .18 

“  Pfefferw  urst- . •*  .18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glxzj  jars. 

per  dee . 

"  (Derby  Brand),  quart  giaxsjars 


♦  ■75 


5-75 


per  dos....— . - . 

“  (Derby  Brand),  xo-os.  jaru, 

per  doi...._ . .  1  30 

Calves’  Head,  In  reund  tins . per  dot.  z.65 

Pickled  Meats.  In  glass .  “  1.00 

(Trips,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


WHY  AND  BECAUSE 

Why  has  the  Exton  Cracker  kept 
growing  in  popularity  from  1847  to 
1908?  Because  you  can  induce  peo¬ 
ple  to  buy  some  other  oyster  cracker 
only  once,  and  because  you  can  in¬ 
duce  them  to  stop  using  the  Exton 
only  once.  Wby  does  the  Exton 
cracker  lead  and  the  others  follow  ? 
Because  there  is  no  other  oyster 
cracker  for  the  Exton  to  follow,  so  it 
must  lead. 

“The  Best  Known  and  Known  as  the  Best” 

A.  EXTON  &  COMPANY 
Trenton,  New  Jersey 

Can  be  obtained  from  all  Philadelphia  Wholesale 
Grocers,  or  Reeves,  Parvin  &  Co.,  Distributing 
Agents,  1 16  S.  Delaware  Ave.,  Philadelphia 


Do  You  Buy 

Pasteboard  or  Apples 

when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark,  Wayne  Co.,  N.Y. 


J 
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Beet  Salad,  In  gla*» . per  do*,  i.oo 

«  “  In  pint  jars,  glass .  ‘ 

“  “  In  quart  jars,  gla** .  " 

Lamb  tongues,  In  glas* .  " 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pails. 

Holland  Herring,  mixed,  “Y.1 M."  KbbJ-5.5*  «o-75 

<*  milker*,  “  X  bbl.  6.50  75-85 

“  mixed.  Standard,  bbl, 

X  bbl .  5.50-6.50 

Holland  Herring,  milkers,  Standard,  bbl. 

X  bbl. . 

Scotland  Herring,  mixed,  large  full*,  bbl. 

X  bbl.  8.00 . 

“  milkers,  large  fulls,  bbl. 

X  bbl.  8.00 . 

Marlnlrte  Herring,  Imported,  about  40  In  pall. 

Roll  Herring.  Imported,  about  25  In  pall. . 

Spiced  Herring,  Imported,  about  40  In  pall. 

Norway  Stockfish,  dry . per  lb. 

Matjes  Herrin* . per  paK 

BISMARCK  HERRING. 

Pint  sl*e,  round  tins,  with|key . per  tin  .20 

Quart  «  “  "  .  I'  -35 

^  -  "  '•  .  “  -SS 


*.*s 

1.00 

1.00 

15 


x 


SMOKED  DELICATESSEN  FISH, 
SEASON. 

Roll  Mops,  4  qt.  tin,  1. 10,  2  qt.  tin,  .60, qt.  tin 
Brat-Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  Bn 

English  Sprats,  36  bunches  per  box . 

Kruger's  Roll-  and  Brat-Haring,  oral  tins, 
per  dos . - . — 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  kee 

“  5-lb.  pails . per  pail 

“  10-lb.  palls . .  11 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “ 

«*  “  5-gal.  keg . per  keg 

Russian  Sardines,  in  glass  jars . .per  dos. 


IN 


•  5° 

•  4« 


a.  50 


•  75 
.55 

*.05 

•  75 
2.75 
*.25 


NORWAY  ANCHOVIES. 

Original  Package . .per  %  bbl. 

Repacked  in  5-lb.  pail . per  pall 

in  5-gal.  kegs . per  keg 

In  )6-lb.  flat  tins . per  do*. 

in  36-lb.  tall  tins . -  “ 

In  1 -lb.  tall  tins .  “ 

Fancy  Kegs— 1  |r  keg,  .80;  X  keg,  .42 ;  Id  keg, 

•3*:  Hkeg . — —  •*“ 


5I° 

.60 
1. 10 
*•75 
•95 
1.50 
a. 00 


SALT  SARDELLEN. 

Original  Package,  rgoa . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  do*.  6.00 

“  targe  tumblers . -  “  *.*5 

“  small  tumblers .  “  i.*5 
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RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  dos  19.50  54  kilo  Cans,  per  d*.  19.50 
X  “  "  10.50  X  “  “  10.50 

X  “  “  5-50  H  “  “  5-50 

H  “  “  *-75  im  “  “  *  75 


GERMAN  DILL  PICKLES. 
Regalar  Sian. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl. —  “  ssoo.. ........... . per  bbl. 

15  “  keg—  “  500 . . . per  100 

to  “  keg—  “  300 .  “ 

5  ••  keg—  «  *50 .  “ 

10  lb.  pall —  “  5a . “ 


DOMB8TIC  SOURKROUT 
Long  Cut. 

60-gal.  cask.. . . . per  cask 

48  gal.  bbl . . . per  bbt.  6. 50 

to  “  keg . . . per  keg,  *.40 

j  «  •<  .  "  1.25 

to  lb.  pall . . . per  pall, 

IMPORTED  LBBKUCHEN. 

Dsmpfnusse  (Pfeffernusse) . per  lb.  .18 

Spltskngeln . . .  “  -*5 
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COTTOLENE. 


.per  case 


30  s-lb.  tins.. 

154-lb.  “  » 

6  10-lb.  ■*  . 

Freight  prepaid  on  two-case  lots 


tee****************' 


6.25 

6.25 

6.25 


LBBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ...  " 

«<  *«  No.  *,  6  “  ... 

<«  “  No.  3,«  "  „ 

Amandines,  9-lb.  tins . . . per  Bn 

11  small  tins . 


.30 
.50 
•  75 
1.00 
5*5 
•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 
to  gal.  keg . 4-5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  ixo-Ib, 

bags,  per  bag . *-75 

Green  Kern . per  lb.  .  10)6 

Potato  Flour .  -°* 

German  Dried  Pear* . -•  -I4 

Dried  Mushrooms .  00- .  100 

Juniper  Berries....#*.#* . ,#.#•##•••#••#• 

St.  John’s  Bread .  “  -°5 

Bay  Leaves  •  ••••••••••••seeeeeeeeeeeeeeeeee*******  #00“  .0 


Nearby, 

Western. 


EQQS.  Per  Dos. 

and  selected ,  30-dos.  crates ...  .19 
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CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .16 
New  York,  Full  Cream,  new,  ist’i, ao-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  ao-lb.  bxs . 16 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  pea  lb . 28 

Anchovies,  In  oil,  X  bottles . . .  4-5° 

“  «  £  “  . .  3**5 

Anchovy  Paste,  lancy,  per  dos . - .  4-75 

“  plain,  per  do*.. .  3-75 

Bouillon,  Burnham,  pints,  s  dos.  In  case .  3-75 

11  "  %  pints,  a  dos.  In  case....  2.00 

Capers,  Nonparlel,  %  gallon  kegs .  1  -5° 

**  “  Quart,  glass . per  dos.  7.00 

••  bottled,  x  sise...  .per  dos.  *.35 

11  ii  i‘  X  “  .  “  1.90 

11  11  11  ^  a  .  a  1.15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4.65 
•«  mel  “  “  ia  “  “  5.00 

“  small  “  “  *4  “  “  4.75 

Cherries  In  Maraschino,  In  glass,  i-dos.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb.,  4  ds.cse.p.  dr.  .90 
“  “  31b., s  ds.  case  2.20 

Currie  Powder,  pints,  per  dos  •••****••**••••••*•••••  3-50 

“  *0*.,  “  .  *5 

9  0X.|  **  ••••eeeeeeeeeeee*******  ^ 

Russian  Caviar,  X’% .  *  65 

“  W’s .  5  °° 

“  X'» .  9  85 

**  r’s*. ................ ..................  18*50 
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French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case .  16.00 

“  Moyen’s,  per  case . 13-50 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  tmse...  12.00 
HunUey  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  30 

••  “  Breakfast  Biscuits  ,per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dos .  i.*5 

“  “  X  Plots,  per  dot . 60 

Salt,  In  4-dos.  stone  jars .  1. 75 

Morris'  Extract  of  Beef,  4  01.,  per  dos .  6.50 

“  •*  “  *0*.,  “  .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  “  “  4  os . per  dot.  4.00 

"  '•  •'  8  o* .  ‘‘  7.25 

'«  “  "  16  o* .  “  >3-50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  27.00 

Choice,  100  tins  per  case .  25  -00 

Extra,  *'  “  . 

Hotel,  “  “  .  *3  00 

Truffles,  A . per  tin,  .3# 

“  H— - .  “  -55 

•»  x .  "  1*15 

“  x .  “  *-*5 

Shrimps,  Pickled,  small  site .  1 . 15 

Dunbar's  Shrimps,  a  dot.,  per  dos .  2.25 

“  Figs  in  Cordial,  1  do*.,  per  dos .  5.00 

Bishop's  Figs  in  Cordial,  1  do*.,  per  dos .  6  50 

Crystallized  Ginger,  i-lb.  tins,  per  dos .  4.00 

“  "  56-lb.  “  “  .  2.23 

Rose’sLlme  Juice,  per  dos .  3.60 

Victor  Rose  Water,  per  do* .  2.25 

Peach  Water,  per  dot . 2.25 

Pitted  Olives,  per  dos .  4.*< 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

•1  ^  *•  1  “  8.20 

■*  8  “  1  "  . 

"  16  "  J4  “  . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  r  dozen  in  case . 

“  8  “  r  “  . 

“  16  «*  54  "  . 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  “  .  6.00 

1  “  large  "  72  “  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 

“  16  "  1  “  1400 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  7.20 

“  s  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 


8.20 

15.90 

29.75 

4-45 

8.20 

16.00 


5  “  . per  bottle 

2  fancy  jugs . per  jug 


2.50 

7.20 

3-5° 

1.5° 
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A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 

JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  M.  J. 


DXXXN  D) 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


w?- 


imm 

URNCROSBYC0, 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA. 
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flour. 

King  Midas .  6.70 

Gold  Medal .  6.25 

Melbourne .  6.20 

On  Top .  6.60 

Ceresota . 6.35 

Pillsbury’s  Best .  6.25 

Taylor's  Fancy .  5.5° 

Semper  Idem .  4.75 

Pride  of  the  West . 5.25 

Sunbeam . . . . .  5. 15 

Quaker  City.. . . 5.80 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

riecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.90 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages . , .  1 .90 

Uncle  Jerry,  40  packages . 2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages . . .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs.  3.15 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  Bai. 

Lea’s,  white,  Table,  100  lbs .  2.00 

“  yellow,  granulated,  100  lbs .  2.00 

“  “  table,  100  lbs . . .  1.93 

Western  yellow,  granulated,  100  lbs. .  1.70 

Western  white,  granulated,  100  lbs .  1.65 

Quaker,  36  packages .  2 .75 

Farina,  Hecker’s,  24  i's,  per  case .  1, 40 

“  Schumacher’s,  94  packages,  per  case..  1 . 20 
Beans — 

California  Lima . per  lb.  .05^ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.25 

Medium,  Fancy  N.  Y.  State,  grain  bags,  bu.  2.35 
Pea,  fancy,  N.  Y.  State,  grain  bags,  bushel  2.4* 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.3; 

Red  Kidneys .  '•  2. 10 

Peas — 

Green . per  bushel  2  50 

Scotch .  “  2.50 

Split,  yellew .  "  2 .05 

"  green .  “ 


.07 
•07  'A 

.06 

.06X 

1  *55 
2.25 

•5 
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Lentils — 

000000,  no-lb.  bags . per  lb. 

Less  quantity .  “ 

Shaker  Corn — 

Fancy,  barrels . ....per  lb. 

Less  quantity . . . .  " 

Hominy — 

Lea's  Breakfast,  10  pkgs.™ . case 

Lea's  Pearl,  100  lbs . per  bag 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1 

Western  Pearl,  100  lb.  bags .  1.70 

Western  Grits,  100  lb.  bags.- .  1 .60 

Barley—  , 

OO. . . . . . 06J4 

No.  3,  100-lb.  bags . . . . .  3.65 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1.15 

“  48  3c.  pkgs.,  case .  1.23 

“  aastd.,  24  jc.,  is  roc.  case...  1.20 

"  Smith's,  30  10  c.  packages .  1 .90 

“  “  assorted,  5  and  10  C .  1.90 

Golden  Egg,  5  and  io  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent . . .  1.55 

Oatmeal,  t>,  per  bbl .  7.25 

“  “  kegs  100  lba.,  per  keg .  3.65 

Oaten  Goods,  In  cases —  Per  case 

Avena,  18  packages.... .  1.47 J4 

Banner  Gats,  20  packages. . . .  4.35 

Fkiends’  Oats,  36  packages . 

H.  O.  Oats,  24  packages .  3.00 

Mother's,  18  packages . _ .  1.73 

Quaker,  18  small  sise .  1.55 

Quaker,  20  large  size .  4.33 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6.20 

Avena,  per  keg,  90  lbs .  3.25 

Standard,  180-lb.  bbls . . . . .  6 . 10 

“  90-lb.  bags . . . . .  3  00 

Sago- 

Fine,  bags  about  160  lbs . 03^ 

50-lb.  lots . o4J4 

Admiral,  Pearl,  94’s . 08 

Tapioca,  Instantaneous,  30  i’s. . o%% 

“  Colburn’s  Hasty,  36  pkgs . 07^ 

“  Minute,  ^-gross,  per  box .  2.85 

“  Flake,  about  125  lbs . per  lb.  .04^ 

“  “  less  quantity .  “  .05 

"  Pearl,  isolbs .  “  .04}$ 

“  “  less  quantity .  “  .05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgi . case  3. 05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  24  a’s . .per  case,  3.85 

Ralston  Health  Food,  24  9's,  packages  **  3.00 
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Pnrlna  Whole  Wheat  Flour,  20  5’s...„per  case  4.90 

Egg-O-See,  36  packages . . .  a  .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2.65 

Cook's  Malto  Rice,  36  s-lb.  packages. .  4.20 

Force  Food,  36  packages . . .  3  65 

Maul  Flake,  36  “  .  4  05 

Malta  Vita  Corn  Flakes,  36  packages .  2.35 

Elijah’s  Manna,  24  packages .  2.70 

Shreuaed  Wboto  w  neat,  so  packages— .  3.00 

«  «  it  f|  "  .  c, 

*5  eeeeeeeeeeee  3.00 

Cream  Wheat,  packages .  4 . 50 

Apetiia,  24  packages . . .  2.83 

Flaked  Rice,  Cook's,  24  packages.. .  2.70 

Wheatlet,  30  packages . . .  3.50 

Wheatena,  36  Packs . . .  4.25 

Grape  Nuts,  24  packages. . . .  2.70 

Korn  Kinks,  72  packages . . .  2 . 75 

Pettijohn’s  Food,  18  packages™ . .  1.75 

Presto,  36  packages .  3.35 

Quaker  Puffed  Rice,  36  packages . . .  2.70 

Quaker  Wheat  Berries,  36  packages .  2.7* 

Triscuit,  30  packages. . . .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  size..... .  2.17J4 

Zest,  24  packages,  15  cent  size. .  1  80 

Zezt,  so  packages,  25  cent  size . . .  j  .90 


GELATINE  AND  PREPARED 
DESSERTS. 

“  Acidulated .  “ 

C°.*’,,I*rKn .  "  *-57)4 

Plymouth  Rock,  Pink  or  White.™  “  1.20 

Nelson’s . per  dos.  1. 35 

“  small . .  •<  .95 

Bromangelon,  assorted  3  dos .  "  .87)4 

Fruit  Puddine.  2  doz.,  asst,  flavors  ...  "  .80 

Jell-O,  assorted  flavors,  2  doz .  •*  .87 J4 

Jell-O  Ice  Cream  Powder,  2  doz .  "  .ay'A 

Chalmer’s,  shredded .  1 .00 

Chalmer's,  granulated .  1.00 

Chalmer’s,  No.  1  packages . 45 

Peter  Cooper . j0 

Tryphosa. . per  dos.  .9254 

Imperial  Wine  Jelly . per  doz.  .93 

„  .  „  . . . .per  gross  11.00 

Gelatine,  McKinley's . per  dos.  .85 

Wetmore's  Double  Refined,  36  roc. 

P^gs .  . per  case  a. 70 

Kusto,  60  5‘COt  packs . . . .....per  case  2 .00 

Puddine,  assorted,  a  dox . ......per  case  x  .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  S5  lbs.... . — .  .05M 

"  Elbows,  “  “  .05^ 

“  Marcaronl,  long,  “  05& 

••  “  square  “  ,o6)4 

Larosa  Spaghetti,  long,  15  lbs...— . . —  .05J4 

*'  Vermicelli,  square,  •*  .05)4 

“  Macaroni,  bulk,  “  ..... _ .0554 

Anger  Baking  Co. — 

“Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages . — z. 8a 

24  10-eent  packages . — . ....... .  1 .80 

“  Plain"  Noodles,  24  i-lb.  carton*™ . .  1.80 

"  "  48  J4-lb.  “  .  1 .90 

Egg  Alphabets.  48  5 -cent  packages . — 1 .80 

Egg  Barley  (Eler  Gents),  48  5-cent  pkgs _  s  .80 

•4  5-cent  A  B  C  and  >4  5-cent  Egg  Barley...  z.8o 
Macaroni  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  canons . —  a. 25 

"GoldenSeal"  brand,  25  1/1  packages  (long)  1.88 
"  "  48  z/s  "  5-c.  size  1.80 

“Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  2/1  carton* . .  t.oo 

‘‘GoldenSeal"  Egg  Macaroni,  25  10-cent 

cartona. . . . ™ . . . .  1.8S 

"Imperlale"  brand,  25  1/1  packages  (long).  1.88 
Vermicelli,  ABC  (alphabecz)  Elbows,  i-lb. 

cartons,  14  packages . . . .  1.9s 

Spice  Drops,  In  baskets,  20  lba . . .  1 ,6s 

“  In  boxes,  is  lba . . . .  1 .00 

Small  Iabkochen  (Honey  Cakes),  zo  5-cent 

package!  ha  bundle.— . —.per  bundle  .30 

Bulk,  1  s-lb.  wooden  boxes . .  .08 


FIXTURES. 

H.  F.  Heacock. 

Coles’ Coflee  Mill,  No.  j„„ . 

it  If  ******* . . 

kUnMIHMMIMMW 

“  Stand,  No.  18 . 

Less  sj  per  cent,  discount. 

Scales,  Floor,  No.  1, Tin  Scoop,  10.00  Brass, 

"  Sugar,  “  s,  "  7.00  “ 

"  Toa,  *■  3,  *<  6.00  *' 

**  Spices,  ’•  4,  “  5.00  " 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale™..... . . . 

Standard  Cask  Register . . . 

Tea  Caddie*,  round  front,  No.  a . per  dos. 

ti  it  $t  n 

*2  a.  a-  3 - *  aa 


zo.oo 
16.00 
•3.00 
45  00 

14. 00 
9.00 
7  50 
6.00 

it  .00 
10.00 
9.00 
6.50 
4-50 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  ioc. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled— R-A-M-L-Y. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 

BOSTON,  MASS. 


Phila.  Rep.,  Arthur  Hagan  &  Co. 

151  North  Third  Street 


The  STEEL  FRUIT  JAR  CAP  from  the 

Chemist’sV  iewpoint 


Prof.  Chas.  T.  P.  Fennel,  the  famous 
Cincinnati  chemist,  says  that  a  steel 
fruit  jar  cap  submitted  to  the  influ¬ 
ence  of  organic  acids,  such  as  are  con¬ 
tained  in  fruits,  do  not  corrode  as  much 
as  zinc  caps.  He  further  says  that  re¬ 
sulting  salts  from  this  corrosion  in  the 
case  of  the  steel  cap  afe  absolutely 
harmless,  and  that  those  from  the  zinc 
caps  are  poisonous  to  the  human  system. 

If  you  tell  this  to  your  customers  you 
can  sell  a  lot  of  our  steel  caps. 


THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


When  the 
Jobber’s 
Salesman 
Comes 


When  your  jobber’s  salesman  comes 
to  you  with  future  canned  goods  for 
1908,  ask  him,  in  your  own  protection, 
if  he  will  guarantee  you  ioo  per  cent, 
delivery.  If  he  won’t,  then  order 
Blue  Bell  or  Clover  Farm  canned 
goods,  for  you  can  get  ioo  per  cent, 
delivery  on  those. 

No  finer  goods  packed  in  all  Mary¬ 
land.  Splendid  quality,  and  a  busi¬ 
ness-like  contract  giving  you  not 
what  the  packer  wants  to  give  you, 
but  all  you  bought. 

Strasbaugh,  Silver  &  Co. 

ABERDEEN,  MD. 


WM  WRITING  TO  KDVERTISERS  KINDLY  MENTION  "  GROCERY  WORLD 


GROCERY  WORLD 


43 


-33- 

Tobacco  Cutters .  1.50 

Alarm  Money  Drawers .  1 . 50 

Bag  and  Twine  Holder .  1  00 

Barrel  Covers,  Sunk  Handles,  21  In. ..per  dox.  2.50 
“  Top  “  21  in...  “  2.00 

Beef  Cutters .  6.00 

Bong  Borers,  Enterprise  No.  a,  z34  to  2  in .  1.60 

Can  Openers,  “ Never  Slip” . per  dox.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8.00 

Coffee  Mills,  Dell's  No.  g .  32.00 

“  “  10 . . .  40.00 

“  “  . .  65.00 

Fruit  Augers,  s  prong .  1 . 50 

Measuring;  Faucets. .  a. 00 

Philadelphia  Scoop  Co’a  Sugar  Scoops 

Indestructible,  No.  4 . per  dox.  g.oo 

•*  5 .  “  is. 00 

*«  6 .  '*  15.00 

Ex.  Galvanised  Steel  Blades,  No.  3..per  dox.  4 .  so 

“  “  4..  “  5-4° 

"  "  5..  “  7. 20 

X  Quality,  No.  j.„ .  “  2.60 

4*>... .......  .........  ••  •  •  ••  3*®® 

"  <•- .  M  3  4® 


Sherer’s  Eclipse  Counters 


No. 

Length. 

3  feat  8  Inches, 

No.  of 
Drawers. 

Each. 

6)4, 

9 

15.00 

8)4. 

4  feet  10  Inches, 

is 

20.00 

10)4, 

6  feet, 

»5 

25.00 

z*)4, 

7  feet  3  Inches, 

8  feat  6  Inches, 

18 

28 .00 

>4)4, 

21 

31.00 

i6)4. 

9  feet  8  Inches, 

*4 

35.0® 

x8)4. 

10  feet  10  Inches, 

•7 

40.00 

a°34, 

I 

zs  feet, 

3° 

45.00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

We  will  bill  at  10  per  cent, 
these  prices,  f,  e,  b.,  ulon,  N. 


from 


Soales,  Dell’s,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
..  ,«  lf( 
it  II  II  | 

I*  II  II  . 

II  II  II  ^ 

“  Grocers*,  without  weiehti,  Brass 

Scoop  and  Brass  Plate,  No.  z 

II  II  II  x££ 

II  II  II  | 

I*  It  II  . 

II  It  II  ^ 

"  Batchers',  without  weights, No.o 

11  it  u  x 

11  <1  a  t 

i<  11  ««  ^ 
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SMOKBD  FISH,  CODFISH  AND 
MACKEREL,. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  dox.  in  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  2  dox.  In  case..  “  .90 

Large  cartons  or  tins.  2  dox.  In  case  “  2.00 

Dime  Tumblers,  2  dox.  la  case .  **  .90 

THREADED  FISH.  Per  dot. 

Swansdown,  2  doz . 7 2 34 

Osprey,  2  dox . . . 60 

Tidal  Wave,  2  dox . 40 


MACKEREL.. 

200  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  z... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  28.00  14.60  7.50  1.65  1.37 

Ex.  Norway,  No.  4...  24.00  12.60  6.;o  1.45  1.21 

Ex.  Bloaters, xxx .  40.00  20.60  10.45  *•*>  *  05 

Ex.  Bloaters,  xx .  36  00  18.60  0.50  a. 05  1.69 

Fancy  Shore,  No.  1...  33  co  17.10  8.75  1.90  1  57 

Med.  Shore,  No.  1  ...  26.00  13.50  6.90  1.55  1.29 

Large  Irish,  No.  2 . 

Extra  Irish,  No.  2 . 

Medium  Irish,  No.  2.. 

Small  Irish,  No. 2 .  22,00  xi.6o  6.00  1.35  1,13 

Irish,  No.  3 . 

Large,  No.  3 . . 20.00  10.60  5.50  1.25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.35 

Lab.  Split,  Lg.  No.  s.  6.5s  3.85 

Shore,  Round,  Large.  7.50  4.35 

Shore,  Round,  Med...  6.50  3.85 

Ocean  Whltefish .  5.00  3.10  a.ee  .50 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  t.io  4.10  1.00  .85 

Shad,  No.  2,  Mess . 

Haddock,  Pickled .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . 08 

Gilt  Edge,  40  lbs . . . 06 

Favorite  Middies,  60  lbs . 12 


GUt 

Snow 


DRB8SBD  KISH  BRICKS. 

:,  2-lb.  bricks,  40  lbs . 

,te.  1 -lb.  bricks,  20  lbs... . 


.07 

.08 


Favorite  Cod,  a-lb.  bricks,  40  lbs . 08% 


SB- 

star  BRAND  BONELESS  HERRINQ. 
Tins,  keyed,  large  size,  1  and  2  doz.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  a  doz.  In  case . 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . . . 

Large  Bank . . . 

Medium  Bank . 

Pollock . . . 

Hake...... ................ ...........  ............m. ........ 

In  original  cases,  450  lbs.,  Kc.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  111.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

Cromarty  Bloaters,  50s . per  box 

“  “  100s .  11 


.90 


.09 

.06 

■osH 

•05 

•<4)4 


•  <7 

•  »7 

•  >‘)4 

.27 
.70 
1  25 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . .  .oS)4 

Fancy  N.  Y.  State,  48  1  lb . 09)4 

Choice  N.  Y.  State,  5o-lb.  boxes . 08)6 

Apricots — 

Extra  Choice  Royals,  25  lbs . 22 

Choice  Royals,  25  lbs . 20 

Standard  Royals,  25  lbs . 1634 

Cherries — 

California,  unpitted,  Black ,  25  lbs . 

California,  pitted,  Black,  25  lbs . 25 

Currants — 

Gold  Medal,  recleaned,  36  is . o8J4 

Gold  Medal,  loose,  25  lbs . 08 

Private  Growth,  extra,  cleaned,  36  lbs . 08 

"  cleaned,  30  lbs.  bulk. . 07  )4 

Peaches — 

Extra  Fancy  Muirs,  25  lbs . . . 14)4 

Extra  Fancy  Muirs,  50  lbs . 14)4 

Fancy  Muirs,  25  lbs . 13)4 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12)4 

Choice  Muirs,  50  lbs . . . 19 

Pears — 

Fancy  California,  Bartlett,  25  lb .  . »)4 


36- 


PRUNES. 

Boxes. 


20-  30,  25  lbs.. 
30-  40,  25  "  ., 
40-  50,  25  “  .. 
4»-  SO,  5°  “ 


Extra 

Fancy 

Cal. 

Fancy 

Cal. 

Stand. 

Cal. 

Si 

£  it 
r  u 

f*o 

.0834 

.08  34 

•07)4 

.07)4 

•  0734 

.07)4 

•07)4 

•0634 

•07  'A 

.07 

■o634 

•°«  X 

•07)4 

••6)4 

.06 

.07 

.0634 

•o*J4 

.<634 

60-  70,  50  “  ., 

70-  80,  25  ** . 

70-  80,  50  “ . 

80-  90, 50  •• . os'A  .0514 

90-100,  25  “ . 

90-100,  50  « . ©5)4  .05  .04)4 

100—120,  50  “  . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver . n54 

Ensign,  fancy,  pitted,  50  is . o8)4 

Raisins — 

Muscatels,  4  crown,  50  lb . . . o6J4 

“  3  “  50  lb . . . .  .06 

“  t  “  50  lb . . . . . .  .  05  % 

Cal.  Thompson  Seedless,  50  lbs— . e6J4 

Cal.  Cleaned  Sultanas,  50  lbs . 07J4 

Cal.  Sultanas,  50  lbs . 06 J4 

Cal.  Seedless  Muscatels,  50  lbsi . 06 

Roger’s,  Layer,  Valencias,  28  lbs . 07 

Llano,  Layer,  Valencias,  28  lbs . 06)4 

Gilabert’s,  Layer,  Valencias,  28  lbs . 07 

Raisins,  Seeded — 

G.  &  S. fancy,  36  is . . . 08 

Butterfly,  fancy,  36  is .  .08% 

Tiger,  fancy,  36  is . 08& 

Admiral;  fancy,  40  is... . 07)4 

Citron,  fancy,  boxes,  10  lbs . - . 17)4 

"  fancy,  25  lbs . 17H 

Lemon  Peel,  fancy,  boxes,  so  lbs.,  net . za)4 

Orange  Peel,  fancy,  boxes,  so  lbs.,  net . .  .12)4 

CEREAL  COFFEE. 

P os  turn  Cereal,  15-cent  sise,  a  dozen. .  2.70 

“  25-  “  z  “  .  2.25 

“  15- and  25-ceat  stxe,  assorted.,  a. 50 

Grain-O— 

Case  No.  4  1  doz.  16-cent  size,  34  doz. 

25-cent  size  in  case  . . . . per  case  2.30 

Case  No.  5,  1  doz.  26-cent  size . “  “  a. 05 

Case  No.  6,  2  doz.  15-cent  slze...._..  “  “  1-4734 

2  doz.  15-cent  size.  1  lb . per  doz.  1.55 

Ralston  Health  Cereal,  36  10-cent  size .  1.75 

Knelpp's  Malt  Coffee 
24-26  02.  package,  packed  1  aad  4 

doa.  in  case  . . . per  doz.  1.15 

24-12  oz.  package,  packed  1  oz.  In 

case . . . “  “  1.25 

Perfectloa  Rye  Coffee  24  1  lb.  pkgs . —  a. 40 

HORSERADISH. 

Tumblers,  10-c.  sise,  2  doz . per  doz.  ,6j 

Tumblers,  5*c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord's  Prayer,  1  doz,  “  .80 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  bas  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  tbe  expense  of 
repairs,  and  tbe  beauty  of  their 
finish  makes  them  an  ornament  in 
tbe  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  tbe  smallest  band  mills 
up  to  tbe  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg .  Co,  of  Pa. 

PHILADELPHIA,  V.  S.  A. 


MARKED 


ENTERPRISE 
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ink. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  dot . 3° 

“  black,  3  dot . . 

Royal,  black,  3  dot . as 

Stafford,  Commercial,  3032.. . . per  bottle  .58 


LAMP  QOODS. 

Per  case  of  6  dot. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  2. 

Macbeth,  Pearl  Top .  3.90  4. to  4.80 

Acme  .Victor  Top .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  a.  10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  dot.  2.7s 

Cold  Blast . 4%  dot.  2.38 

No.  1.  No.  a. 

Jumbo  Chimneys,  plain . per  dot.  .75  .85 

“  “  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  a 

Banner  Burners . 45  -55  <75 

No  charge  for  packages. 

OH  Cans- 

i-gallon,  Glass . per  dot  2.25 

1-  “  Galvanised .  "  a.  to 

5-  “  Lenox,  Spout .  “  5- 00 

5-  "  “  Spigot .  “  5-50 

S-  “  Columbia .  “  7  00 

5-  *•  Banner . .  “  8.00 

5-  “  Climax,  Pump .  “  10.00 

5-  “  Home  Rule,  rump .  “  is. 00 

Lanterns — 

No.  o,  Standard. . per  dot.  4.75 

No.  o.  Dash . - .  “  -».8o 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  2  dot.  In  case . per  dor  .52X 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05% 

“  “  25  lb.  boxes,  %  lb .  “  .o6)J 

Acme,  1  lb.,  sifting,  25-lb.  boxes . os% 

LYE  AND  POTASH. 

Banner,  4  dot. . per  case  3.15 

Babbitt’s  Potash,  4  dot .  “  3.30 

Lewis’ .  "  3.25 

Red  Seal,  2  dot  •eeeeeeeeeeeeesssesseeeeeeeeeaee  ‘  I.87K 

“  4  do* .  “  3.65 

Popular,  4  doz . . . .  “  1.45 

MATCHES.  Per  gTO 

Ohio  Blue  Tips — 

200's,  1  gross . per  case  1.70 

500’s,  100  packages .  “  3.25 

5co’s,  1  gross .  "  4*5° 

Ohio  Noiseless — 

500's,  1  gross . per  case  3 . 75 

King  Bird — 

ioo’s,  3  gross . per  case  2.85 

500’s,  1  gross .  '*  4.00 

. . —  ■  ■  1  ■  — 
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Swlft  &  Courtney's,  soo’s,  i-gross  case .  1.75-x.  90 

“  400’s,  1  “  «...  3. 50-3  70 

“  500’s,  1  “  «...  3.75-4  °o 

Blue  Hen,  soo’s,  1  “  «...  1.50-1.60 

“  Soo’s,  1  "  «...  4.00-4.25 

Per  Gross. 

Vulcan  Parlor,  65’a . 41 

“  100’s,  5-gross  In  case . 90 

“  500's . 3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

65s,  No.  a . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases . 50 

“  100’s,  5-gross  cases . 90 

“  No.  15,  gross  cases .  1.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mateppa.  Parlors,  500's .  3.50-3.75 

Searchlight,  500’s. .  4.25-4.50 

Press,  200's . 1.80-1.90 

“  500’s . 4-50-4-75 

America,  soo’s .  1.30-1.35 

American  Paraffine,  500’s. ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3,  1,000 .  5  -5® 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 

Superba,  1000s,  1  gross  to  case . .  5  00 

Red  Skin,  500s,  1  gross  to  case . :X.  4  -oo 

Pok-O-Dot,  noiseless,  500s,  1  gross  to  case .  4  .50 

Lenox,  400s,  1  gross  to  case .  3  00 

Red  Cross,  200s,  1  gross  to  case. .  1-30 

Blue  Ribbon,  165s,  5  gross  to  case .  1  00 

Blue  Ribbon,  165s,  1  gross  to  case .  1 .05 

Astral,  150s,  5  gross  to  case . 85 

Astral,  150s,  1  gross  to  case . 90 

Planet,  100s,  3  gross  to  case . 80 


MINCE  MEAT. 

tohn  Bower  ft  Co. 

Carrels  and  half  barrels,  Superior . per  lb.  .  oS% 

18, 37  and  68-lb.  buckers,  “  .  “  .09 

10-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  **  «  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  per  case  3.80 

18, 37  and  68-lb.  bcks.,  XXX,  Superlor..per  lb.  .13 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  .  07^ 

18, 37  and  68-lb.  buckets,  “  .  “  .08 

Wm.J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb  .08^ 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  In  crate,  “  per  crate  6.25 

5-lb.  “  6  “  “  .  “  3-65 

5-lb.  glass  jars,  6  in  case,  “  . per  case  3.80 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb.  .13 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case  4.40 

Barrels  and  half  banels,  Golden . per  lb.  .07^ 

18,  37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’, bbls.  &  %  bbls.  &  30-lb.  klts.per  lb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klta..per  lb.  .05 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “  .04% 
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Schlmmel's,  30-lb.  Kits,  bbls.,  %  bbls— per  lb.  .07% 

“  18  and  37  lb.  Kanakins.....  “  .08 

“  zo-lb.  Kkni  ,  6  to  crate. ..per  dos.  9 .80 

“  5-lb.  “  “  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  •*  6.25 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05% 

Southwark,  30-lb.  [mils,  bbls.,  %  bbls.  “  .04K 

Atmore  ft  Soa,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family— Seedless. 

No.  5,  wooden  pails . per  box  6  palls  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09 

Celebrated — S  eedless . 

Barrels,  Halves,  Quarters . per  lb.  .o8)i 

Wooden  Palls,  18,  37  and  68  iba . .  *  .09 )£ 

Atmore' s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2 .00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross- . 11.00 

Keystone — 

Banels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  18.  37  and  68  lbs.....—  “  -o8Ji 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .z8 

Headlight,  isetest . . .  “  .12& 


OLIVES. 


H.  Kellogg  ft  Sous,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  0 z .  12.50 

“  t  Extra,  64  oz .  11.50 

1  Mammoth,  quarts .  6.50 

“  Extra,  quarts .  6.00 

“  Extra,  pints .  4.C0 

“  Mammoth,  %  pints .  2.75 

“  Extra,  J4  pints .  2.60 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3-co 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins . 3.50 

California,  pint  tins .  2.15 

' 
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olive  OIL— Imported. 

Benin  &  Perrier's,  extra  fancy,  qts.,  1  doz .  4.90 

“  “  pts.,  2  doz _  a. 90 

“  “  K-pts.,  adoz.  1.90 

Rae's,  Lucca,  litre  bottles,  1  doz . . . „..  11.50 

“  25-oz.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  qta.,  1  doz .  6.50 

“  “  pts . ,  2 doz .  7.50 

“  “  M-pt4.,sdoz._  4.75 

11  "  8-oz.  flasks,  2  H 

doz . 7.50 

“  “  12-oz.  flasks, 

2)4  doz... .  9.00 

"  Sublime,  8-oz.  flasks,  2 U  doz...  6.50 

"  "  la-oz.  “  2%  doz...  8.00 

Rae’s,  FlneatSubllme,!  gal.,  10  Incase,  per  gal.  2.40 
Rae’s  Finest  Sublime,  5  gal.,i  or  2  In  case,  per  gl.  2.30 
“  •*  1  qt.,  40  to  case,  “  z.65 

“  Sublime,  i-qt.  tins,  40  to  case .  a.  35 

“  “  X -gal.  tins,  20  to  case.. . .  s.sa 

“  "  1 -gal.  tins,  10  to  case .  2  10 

“  ”  5-gal.  tins,  1  or  2  to  case- .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles . 6.75 

2  5  gal.  cans,  case . . .  22.00 

10  1  gal.  cans, case . 23.10 

20  %  gal.  cans,  case . 24.20 

4°  5f  gel.  cans,  case .  25.30 

80  H  gal.  cans,  case . . .  27.50 

Bulk  at  fao  for  10  gallons. 

Nicelle  Olive  Oil— 

The  highest  type  of  Pure  Olive  OU  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case . «..„....  7.25 

Medium  bottles,  2  doz.  to  case . .  7.75 

Small  bottles,  4  doz.  to  case.. .  8  50 

5  gallon  tins,  2  tins  to  case.- . .  26  50 

1  gallon  tin,  4  tins  to  case .  1 1  .oa 

•  }4  gallon  tin, 8  tins  to  case .  12.CO 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  ft  Sons  Co. 

Quarts,  Cal.  style,  1  dos.  la  oaaa....per  cast,  8.50 
Pints,  ”  a  “  **  «,_  “  9.00 

hi  Pints.  “  2  *  •'  ..«.  M  4-75 

Oliver’s  Olive  Oil — 

1  dozen  large . 6.00 

2  dozen  medium- . 6.75 

2  dozen  small . 4-25 

6  1 -gallon  tins . per  gal.  2.10 

i°  /4-gailon  tins . per  gal.  2.20 

20  K -gallon  tins . per  gal.  2.25 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  do* . per  doz.  .90 

Stohreris,  No.  32, 1  doz . per  doz.  1.  £0 

Keystone,  bottles,  2  doi . per  doz.  .90 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  MORE  BOOKS 
SOLD  l/\  1907  THAN  *1906 


Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  190S  and 
as  much  longer  as  you  are  in  business. 

J.  p.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


PAYING  THE  DUTY 

<|f  If  your  customer  demands  an  imported  ginger  ale,  It  is  simply  from  ignorance  that  a  brand  just  as  good 
is  made  here — Clicquot  Club.  The  man  who  pays  the  price  of  an  imported  ale  is  paying  not  for  extra 
quality,  but  for  the  duty.  Compared  with  Clicquot  Club  there  is  no  extra  quality  to  pay  for. 

<|  Clicquot  Club  is  made  in  Massachusetts  by  experts.  The  factory  is  spotless  and  the  materials  the  best 
money  can  buy.  Clicquot  Club  is  the  most  widely  sold  brand  of  ginger  ale  in  the  world.  You.  can  sell 
it  steadily  all  the  year  round. 

CLICQUOT  CLUB  COMPANY 

MIL  LIS,  MASS. 

Philadelphia  Agent,  R.  S.  WILLIAMS,  123  8.  Front  St. 
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paper. 

WRAPPING. 

Manila,  15  x  20,  foil . per  ream 

“  24  x  36,  foil,  20  lbs . 

"  18  x  24,  foil,  10  lbs .  ‘ 

“  Special,  15  x  20,  6  lbs- .  “ 

Manilla,  Bakers’,  15  x  20,  10  reams  In 

bundle . per  ream 

“  Roll,  Grocers’,  9.  12,  is,  x8,  ao 

or  24  Inches  wide . per  lb. 

RoU,  White,  light  weight,  12,  15, 18, 

20  or  24  Inches  wide .  ' 

"  Glazed  Fibre,  12,15,18,200124 

Inches  wide .  ‘ 

“  Glazed  SUk  Parchment,  12,  IS, 

18,  20  or  24  inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . Per  package 

Parchment  Butter  Paper  g  X  12... 


•  36 

.90 

•37% 

21 

.12 

■03% 

■03% 

03% 

■ 03 y* 
•14 

.IX 

.40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  M  lots.  In 
■  „i  -u: — KoLr  r  nar  rpnt  f^npcial  Discount. 
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'  -75 

.65 

1.05 

•87 

•77 

1 .21 

1 .07 

•91 

1. 41 

1.23 

1.03 

1.68 

1.49 

1. 19 

1.83 

1.65 

1-37 

!5 .  4- 00  4-59  . 

Price  per  1,000  and  not  less  than  500  lots. 

ta^-lb.  Plain  Flour  Sacks . per  M  4.00 

15-lb.  “  “  .  “  5-75 

50-lb.  *•  “  . . .  “  11.  as 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  do*.  4.75 

“  “  quarts .....  “ 

“  xo-ox.  jars . . .  “ 

“  10-lb.  pails . per  pall 

Tripe,  10-lb.  palls . per  pall 

“  5-gal.  kegs . per  keg 

Pig's  Feet,  10-lb.  palls . per  pail 

“  S-gal.  kegs . per  keg 


5-75 
2.50 
2.50 
.90 
2.00 
1 .00 
2.25 


Pickled  Beef  Salad,  In  glass... 
“  Tripe,  “ 

“  Ox  Heart,  “  .. 

“  Pig’s  Feet,  “ 

Russian  Sardines . 

“  5-lb.  palls  .. 

••  10-lb.  “ 


..per  doz.  i.ro 
..  “  1. 10 

“  1. 10 

1. 10 
•75 
•5° 
i. 00 


..per  keg 
...per  pail 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i|)4 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  "  Tip-Top  ’’ Per  case 

50  10  oz.  packages . - .  a.ro 

100  10  oz .  packages .  4  ■  °° 

24  20  oz.  packages .  a-°5 

48  20  oz.  packages . .  4  00 

I-X-L,  40  is.  White  Rice .  a .  75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . 9*% 

Medium,  2  doz .  1  -  45 

Large,  1  doz .  2 . 75 

Peanutene,  No.  2  jars,  t  doz .  1  85 

Peanutene,  No.  4  i»s»,  3  de, . 92% 

PICKLES. 

45  gal.,  12008 . per  bbl.  9.95 

45  gal.,  1000s . per  bbl.  10.15 

William  Bros.,  16  gal.,  800s . 6 110 

“  “  16  “  600s .  5-25 

io-gallon  kegs,  700s .  3-25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.3® 

Sweet  Pickles,  700s,  5  gal .  " 

Sweet  Pickles,  1,000s,  5  gal .  “ 

Sweet  Pickles,  2,000s,  5  gal .  “ 

Chow-Chow,  No.  1,  5  gal.  kegs . 

Chow  Chow,  No.  2,  5  gallons . .  > •  75 

Chow  and  Mixed  Pickles,  s  gal.,  per  pail .  i  °° 

Williams  Bros.—  Per  Doz 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 95 

No.  8,  Sweet  Gherkins,  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . 95 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95 

No.  8  Onions,  2  doz . 9754 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  1  doz.  1  doz,  1  doz.  54  doz. 

54  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
2*5  5-5®  4.70  8.35  7. so 


3. 60 
4-15 
5 .00 
r-95 


Wood,  each—  _  , 

1  Gal.  2  Gal.  5  Gal.  10  t®  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1. so  s.30  5-5®  1 -o® 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  01 — 

2  doz.  2  doz.  1  doz.  1  doz.  %  doz. 

54  Pint*.  Pints.  Qts.  %  Gal.  r  Gal. 

4.00  7.00  6.00  11. 00  10. so 


Wood,  each— 

1  Gal.  s  Gal,  .5  Gal. 

Kit.  Kit.  Kit. 

1.70  3-3°  *'®° 

10  to  45  Gals. 
Per  Gal. 

1.50 

VINEGAR. 

Duffy’s : — 

Pure  Apple  Vinegar,  Extra  old,  bbl*.. 
<•  “  “  40  grain,  bbls... 

Pure  Cider,  40  grain . 

Per  gal. 

Swift  &  Co. — 

Premium  brand  Hams,  10  lb . ia 

Premium  brand  Hams,  22  lb., . .. . 11% 

Premium  brand  Hams,  r4  lb„ . zzj4 

Premium  brand  Hams,  16  lb . nj4 

Premium  brand  Hams,  18  lb . tJ% 

Premium  brand  skinned  Hams,  iS-*o  lb . .  .12 

Premium  brand  boiled  Hams,skinned,fatles*  .21 

Premium  brand  Bacon . 18 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . x6 

Winchester  brand  skinned  Hams,  all  aver . i©34 

Winchester  brand  Picnics . e8 

LARD  AND  COMPOUNDS. 


Pure  Cider,  45  grain 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  do*. 

White  Vinegar,  Distilled,  40  grain. . 

it  <<  zj  **  . . eeeeee® 

<<  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  do*,  a  .00 


15 

.16 

.so 

.90 

.08 

09 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . 

“  10-12  lbs . 

Picnics,  6-8  lbs . .... 


•® 9 % 

• °9 % 
.10 

•»7% 


N.  Y.  Shoulders,  10-12  lbs . . . 1 Q 


•  17 

.19 

•  »5 
.21 
.21 


Dried  Beef,  sets  (city  smoked) . 

“  Tenders  and  Knucks . 

“  Flats . 

“  Air  Dried,  sets . 

■'  “  Tenders  and  Knucks.. 

Jersey  Pork,  Butt . per  bbl.  i6.se 

“  Family .  “  17-5° 

Breakfast  Bacon,  rib  in . 10 

“  boneless . 11% 

S.  P.  Bellies.  14-15  lbs . ®8)4 

Bologna,  25-lb.  boxes . . . °8 

Boiled  Boneless  Ham . - . <7 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  95-Ib.  boxes . 10% 

Covered  Hams,  54 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  )4-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 

“  “  large . . . 12 

“  “  medium . 12 

“  small . 12 

“  Breakfast  Bacon . 12 

boneless 

Beef,  alr-drled,  re: 

Ham  Bologna. 

Beef  “ 

Boiled  Hams . 

Beef  Tongues . per  doz. 


egular  sets . 

istdes  and  knuckles.. 


.14 

.20 
.22 
.10 
.  10 
..  .ao 
9 .00-1 1. 00 


Quotations,  per  lb. 


Pierces,  about  340  lbs . 

plain  Tubs,  50  and  60  lb.  cans.. 

10-lb.  Tin  Pslls,  60  lbs . 

5 
3 


ol% 
08  54 
09  H 

09% 

09K 


13 


7 H 
7% 

»K 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . -  -®9» 

“  “  tubs . ®*H 

“  ■■  3, 5  and  10-lb.  cans.  .1054 

Swift  &  Co. — 

Premium  brand,  tierces . . . .  .ro 

Silver  Leaf  brand,  tierces . C9 

Jewel,  compound,  tierces . 07H 

Cotosuet  tierces . 07H 


DRESSED  MEATS. 

City  Dressed  Beef— 

Chi 


:heice,  native 

Common  to  fair,  native . 

Western  Dreased  Bed — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . . 

11  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls. . 

Sheep,  choice . 

“  medium . . 


Per  lb 
•  0854-.09H 

.08  -,c8)4 

.0854 -.0,5* 

.08  -.o8)4 

::3 

-•®7H 
-■07% 
-.07% 
-• ®7 % 
-.07% 

.  .*3 

.  10 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . . . 9°_I  •eo 

Cow  Tongues . 75-1.00 


Ham  Confidence 

There  is  a  vast  difference  be¬ 
tween  merely  “  ham  ”  and  Swift’s 
PREMIUM  Ham. 

The  grocer  who  just  keeps  “ham,” 
who  buys  no  special  brand,  and  buys 
from  no  particular  packer,  is  just  as 
certain  to  have  a  small  and  irregu¬ 
lar  ham  trade  as  night  is  certain  to 
follow  day. 

But  the  grocer  who  sells  only 
Swift’s  PREMIUM  ham,  which  is 
always  the  same  and  always  fine,  will 
have  a  ham  trade  that  amounts  to 
something.  His  trade  won’t  care 
to  experiment  with  other  grocers  ; 
they’re  getting  what  they  want  and 
they’re  getting  it  all  the  time. 

PREMIUM  Hams  are  tender, 
delicious  and — this  is  important  — 
well  advertised. 

Swift  &  Company,  U.  S.  A. 


JOHN  BOWER  £>  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OUREJRS  OH’  HONRY-CURK  BRAND 


Beef,  Beef  Tongues, 


Pure  Kettle-rendered 


Breakfast  Bacon,  etc.  HAMS  LARD  a  Specialty 

BOILED  HAMS  AND  BEEP  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  OOODS 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET ,  NEW  YORK 
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Calf  Head*,  scalded . . . 50-.  75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . ..per  dor.  1.00 

Calf  Liver* . . . perlb.  .  ao- .  35 

Beef  Kidneys . per  do*.  s.oo 

Beef  Livers . . . , .  .06 

Os  Tails . per  dox,  5® —  •  5  5 

Hearts,  beet. . perlb.  .03-. 05 

Rolls,  beef . . .  .is 

Tenderloin,  beef,  western . . .  .  18 

Fresh  Pork,  loins,  city . . .  .  08 

“  "  western  . .  .  08 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  In. 

vnnaa  killed. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  I  to  re  lbs . 18  -.ao 

“  Y.  T.,  15  to  17  lbs . it  -,ao 

Oid  hens  and  toms . . . i(  -.18 

Common  to  Good . . . 14  -,15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 30  -.40 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . .  -.40 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 30  -,40 

Western,  4  to  4)4  lbs.  to  pair,  fancy ...  .so  -.2a 
“  3  to  3)<  lbs.  to  pair,  fancy  ...  .22  -.24 

"  fair  to  good . .  -.ao 

Fowls— 

Western,  fancy . 14  -.15 

Heavy  Roasters,  4  to  $  lbs . 16  -.18 

Fair  to  good.. . .  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 20  -.2a 

“  small . .18  -.20 

Squabs —  Per  dos. 

Prime,  large,  ancy .  4 . 00-4 . 5* 

Mixed .  3.00-3.50 

Dark . i.jo-s.oo 

LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1 %  to  a  lbs . 30  -  35 

Large  Springers . 25  -.17 

Fowls . .14  -.16 

Roosters . .10  -.11 

Ducks . . . .  -.16 


POULTRY  SEASONING. 

Dell's  Spited  Seasoning — 

Small  or  No.  1,  s  dos.  In  case . per  dos. 

<*  ,  «  << 

Large  or  No.  a,  1  “  . “ 

i-lb.  cans,  1  dos.  la  case. . per  case 

a-lb.  “  %  - 

3-lb.  '•  %  « 

5-lb.  "  K  “ 


85 

.85 

1.40 

4.00 

3-75 

5-40 

8.70 
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SAUER  KRAUT. 

Extra  (Duality,  50-gal.  tierces .  5.15 

Extra  Quality,  25  gals.,  kegs .  2.20 

Victory  extra  fancy,  No.  3,  2  dor . dor.  .go 

Spring  Garden,  fancy,  No.  3,  a  dor . doz.  .8* 

Compass,  No.  3,  cans,  a  dos . 75 


PLUM  PUDDING. 

Richardson  ft  Robins : — 

Individual  Sire,  a  dos.  In  case,  %  lb. .per  dos.  1 .00 
No.  1,  round  conical,  with  key,  r  dos.  “  a.  35 
No.  a,  ••  •«  s  «  ..  4,aj 

No.  3,  •'  '•  %  "  "  6.50 

No.  4,  “  «  %  ••  <•  8.50 

P.  P.  Sauce,  a  dos.,  No.  1 . .  "  1.50 

htmore’s  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  ot  a  dox . — .  s.oo 

i-lb.  cans,  “  1  “  . . .  a. as 

«-lb.  “  "  1  “ . 4.00 

3- lb-  “  “  %  “  . .  3  *5 

4- lb.  «  ••  g  «  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5.  toy  pails .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  10,  tum- 

,  biers . 95 

Schimmel’s  No.  10,  tumblers . 90 

National,  No.  10,  tumblers . 77% 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Scblmmel's,  pure,  30-lb.  palls . 13 % 

Southwark,  30-lb.  pails . . . o6>4 

Southwark,  4)4-lb.  toy  pstils,  %  dos .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars .  1 .05 

Apple,  Southwark,  No.  3,  tins .  1 .15 

Apple,  No.  5,  toy  palls .  2.80 

Apple,  30-lb.  pails . ....per  pail  1 .15 

Apple,  20-lb.  crocks . per  lb.  .07)4 

Apple,  Schlmmel's,  30-lb.  paiis . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .0754 

Jams—  Per  dor. 

Schimmel’s,  pure,  No.  is,  tumblers .  1.95 

Southwark,  assorted,  No.  16,  jars .  r  .05 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported.. .  1.82)4 

Schimmel’s,  pure .  1.60 

Warrock's  Guava  Jelly —  Per  dox. 

i-lb.  tumblers . .  4.00 

X-lb.  "  .  i.aj 
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Curtice  Bros.  Proecrves — 
Cherries,  ISFIm<m„ms,»<s,(, 

Strawberries,  “ 

Per  DoS 

ststsssstsssssMi  4-85 

Raspberries,"  “  . . . 

Apricots,  “  peeled . 

SSSSSSIH* .  4 '60 

Piueapp  le,  ** 

SSIIHSSIMSSMM  4.()Q 

DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  zoc.sz. 

Essence  Peppermint .  o .  85 

Castor  Oil . 45  .85 

Sweet  Oil . 40  .85 

Spirits  Nitre . 45  85 

Spirits  Camphor .  .85 

Spirits  Painters’ Commercial... „  .45  .85 

Paregoric . 45  .85 

Glycerine .  45  .85 

Syrup  Squills . 45  ,85 

Syrup  Rhubarb . .45  .85 

Syrup  Ipecac  .  .45  .85 

urlington  Balsam . 45  .85 

Golden  Tincture . 45  .85 

Tincture  Arnica . 45  .85 

Balsam  de  Malta . 45  .85 

Bateman  Drops,  rd  bots . 45  .85 

Godfrey’s  Cordial,  rd  bots . 45  .85 

Turpentine . 45  .85 

Machine  Oil . 45  .85 

Laudanum,  isc.-size . per  doz.. 

Laudanum,  25c.-size . . . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb. 

so  Mule-Team  Pure  Borax,  i-lb.,  *4-lb.  per  ca. 
«  »  ■«  J4-id.  •«  “ 

“  *'  “  J4-lb!|  “  “ 

Anker’s  Beef  Capsules . .’. . 

Borax,  Powdered,  bulk . per  lb. 

“  Lump,  bulk .  “ 

Butter  Color,  W.  ft  R... . per  dor. 

Bluestone,  bulk . ,..per  lb. 

Copperas . per  lb 


25c. sz. 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 
95 

20 
9° 


.03 
a. 40 
2 .60 
a.  80 
3.00 
.08 
.08 
a.  00 
.09 

•°*K 


Camphor,  | 
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,  i -or.  blocks . - 


perlb. 

perlb. 


....per  doz. 


pun 

Flakes,  250  bbls 

1 1  “  less  auantitv . .  “ 

“  Tar  Balls,  bbls.,  a$o  lbs. _  *! 

“  "  less  quantity . . . 

Castorla,  Fletcher's . . . -..per  doz. 

“  Pitcher's . — _  “ 

Carbonate  of  Ammonia. . . . .  ” 

Epsom  Salts . . . . 

Glauber  Salta. . . 

Glue,  ordinary . . 

Glue,  white . 

Glue . . . .  — , 

Goff's  Cough  Syrup,  25c.  size...... 

Goff’s  Herb  Bitters,  25c.  six* . . 

Goff's  Oil  Liniment,  asc.  sire .  “ 

Goff's  Sarsaparilla,  50c.  size. ......... ...per  doz. 

Goff's  Worm  Syrup,  15c.  size . .  “ 

Goff 's  Horse  and  Cattle  Pwd.,  15c. size  “ 
Goff’ s  Dyspepsia  Tablet!,  zoc.  size—  “ 

Gum  Arabic . perlb. 

Haarlem  Oil . . . —.per  doz. 

Licorice,  P.  ft  S.,  jc.  stick,  Imported-  “ 

“  M .  &  R  5-tb.  ooxea- . —..perlb. 

*  “  Lozenges,  5-lb.  boxes,  “ 

“  Y.ftS.,  "  5-lb.  glaa*  front,  “ 

“  gU>.  bx.,4's,  6’s,  8's,  is's,  i6*s,  “ 

Putty,  *5-lb.  cans . . . . . per  too  lbs. 

“  50-ib.  cans . .  " 

Petroleum  Jelly,  screw  top,  5-c.  size—  “ 

“  lo.c.  ''  -  *' 

Paris  Green,  zoo-zzs-lb.  kegs . per  lb. 

“  Jd-lb.  packages— . .  '• 

“  8-Ib.  '■  — . “ 

•«  r-lb.  *•  ,  <« 

£  am  ale*  Ginger,  Hires',  flasks . ..per  doz. 

losln . . . . per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  1  zoo  '  “ 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  xoo  lbs. 

“  100-lb.  bags. . . . 

“  less  quantity . . . 

Venetian  Red . . . . per  lb. 

Whiting - — . . “ 

e  1  os. 
. per  doz. 


■95 

•02)4 
.02)4 
.02)4 
.02)4 
a.  80 
*5 
.  11 
.oi)4 
■oi)4 
•09S 

-ao 

.11 

t.JS 
‘•75 
*•75 
350 
1  .ao 
1.20 
•75 
■55 
•4° 

36 
•*3 
•  *» 

.*4 

.11 

1.60 

*•55 

•35 

•75 


»9* 

34 

33 

3* 

90 

04 

07 

•7 

45 

*5 

03X 

oa 

oa 

a  os. 


Husband's  Magnesia.— . 

Bull's  Cough  Syrup_ . 

Roach  Powder,  Omega,  4-os.  can. . 

If  t i  ...... 

. . . n.pCT  RTOM 

Roachsault,  xoc.-size,  1  doz . per  dor. 

Iron  Glue,  McCormick  ft  Co's : — 

No.  5_ . . . . . . 

No.  10  . — MIW— MMMi— ,11,11 

Tube  V . — . — ... 


■  .85 
*.90 
.80 
9.00 


McCormick  ft  Co.,  Bee  Brand — 

Insect  Powder . . 

Root  Beer . . . . . . 

Talcum  Powder . . 

Triangular  Quinine . . . . 

Quinine  Capsules . . . . 


-  .40 
.75 

-  -75 

Per  dos 
..  .80 

..  .80 

..  .80 

..  .80 

..  .75 


We  Are  Advertising 
This  Trade-Mark 

This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS— Eig,  Peach,  Grape, 
Strawberry  and  Blackberry 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

31  South  Front  Street 


Why  We  Do  It 


R&lston 
Health  Food 

‘“Everybody  knows  it’s  most 
healthful — for  big  folks  and  little 
folks.’ 

‘But  you  keep  right  on  eating  it 
because  it  tastes  so  good.’ 

‘It’s  the  flavor-holding,  nut 
sweet,  golden 
yellow  heatts  of 
choicest  wheat.’ 

‘It’s  real  food — 
not  fluff.  Keeps  al¬ 
ways  good  because 
I  sterlizc  it.’ 

‘Package  makes 
50  plates  of  food.’” 


vi 

ii 


You’ve  noticed  that 
in  nearly  all  our  adver¬ 
tising  to  grocers  we  re¬ 
produce  one  of  the  ad¬ 
vertisements  we  use  to 
consumers. 

We  can’t  let  you  for¬ 
get  that  we  are  working 
night  and  day  to  get 
you  orders  for  Ralston 
Health  Food  and  Purina 
Whole  Wheat  Flour. 

These  foods  are  un¬ 
excelled  and  cannot 
possibly  be  excelled, 
either  for  their  purity 
and  nutritive  value  or 
as  cold-blooded  busi¬ 
ness  propositions  for 
you.  Both  brands  sell 
easier  and  oftener  and 
pay  better  than  any 
other  cereal  brands  we 
know  of. 


RALSTON  PURINA  MILLS 

ST.  LOUIS,  MO. 

T.  A.  James  &  Co.,  General  Distributers,  12-16  Chestnut  St.,  Philadelphia 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell : — 

1 .  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  every- where 
indorse  it. 

And  last,  but  not  least — 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  ioo 
per  cent,  profit.  Costs  $1.50, 
sells  for  $3.00. 

Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 
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W.  F.  Young's  Veteriosry  Remedies,  whole¬ 
sale  prices —  Per  doi. 

Abserblne .  18.00 

Absorbine  Jr.  (Mankind)  «•••••••••• eeeeeeeeeeeeess  9.00 

Young’s  Kidney  and  Norm  Powders .  s.oo 

Taro.com ,  small  can..„ . - .  6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drops .  4.00 

Young’s  CoHc  and  Indigestion  Curs .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQI8TS’  SUNDRIES. 

Add  Phosphate,  Honferd’i- . per  dot.  4.15 

Bath  Brick,  box  25  bricks . per  box  .60 

Sealing  Wax  see  ess  eeeee  assess  eeeeeeeeeeeeeeseoeeeee  e  oj 

Silver  Sand. „,.... . per  bbl.  1.25 

Tar,  pints . .. . . . per  dot.  .75 

“  quarts .  “  s.oo 

"  gallons . each  .30 

“  %  barrels .  '*  3.50 

“  barrels. .  “  0.00 

McCormick  &  Co  - 

Jockey  Animal  Food,  3  do*,  i-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  sjc.  sise...  s.oo 

McCord's  Magic  Medicine,  sse.  size .  s.oo 

50c.  sise .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  sjc.  size  s.oo 

Soc. size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wondercnre  Headache  Powders,  IOC.  sise...  .Is 


EXTRACTS  AND  B8SBNCBS 

McCormick  &  Co.,  Bee  Bread —  Per  dor. 

Vanilla,  Rose,  Pistachio . 10c.  size  .85 

15c.  size  s.oo 
sjc.  size  a. 73 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine- 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  size  .80 
15c.  size  1.7s 
»5C.  size  s.oo 

Sauer’s  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla, . per  doz.  .43 

No.  s,  Vanilla  and  Rose .  “  ,90 

No.  s,  Lemon  and  assorted .  “  .85 

No.  4,  *'  •'  .  “  s.oo 

No.  4,  Vanilla .  “  *.25 

Assorted  cases,  Nos,  1  and  s .  10.80 

Nos.  1,  s  and  4 .  11.80 


— §0— 


Balk.  Pts. 

XXX  Venal*  - .  1.50 

XX  Vanilla. . . .  i.*s  a.jo 

X  Vanilla., . — .  s.oo  s.00 

Lemon,  Ginger,  W in¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  s.oo  s.60 

Peach,  Rose,  Apricot, 

Violet .  s.jo  s.75 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistacho,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.s$  s.sj 

Tea .  ......  ...... 

Ext.  Vanilla,  Kitchen  Queen,  No.  t< 


Qts.  X-Osd. 
3.00  6.00 
5.00 
4.00 


Gal. 
is.  00 
10.00 
1.00 


3.00 

j.jo 

4. so 

rdos. 


6.00 

10.00 


no 

..  ..  N0  ■> 

Lemon,  “  *'  No.  *5,  « 

*•  “  No.  sX,  ** 

•'  *'  “  No.  X, 

I  overtoil's  Flavoring  Extracts 
High  Grade  Vanilla . per  dos. 


Select  Vanilla... 


iseeooeeeee 


assorted...., 

small  sise,., 


7.50 

7.00 

s.oo 

.80 

•  45 

•45 

*•75 

1.75 

•  85 
.85 
.85 
•45 


LIQUID  RBBBBT  A  HD  TABLETS 

Blair’s  Liquid  Rennet  — . . . per  dos.  s.so 

Hansen’s  Junket  Tablets,  8  dos.,  per  do*.  .73 

Blair's  Rennet  Tablets,  3  dos.,  per  den.  .75 

Union  Tablets.  8  doa.,  jc  _ — ..  .45 


CIDER. 

Per  gal. 

Corson’s  Chaaupague  . . 18 

'•  Dry  Hard . 20 

Bottled  Cider —  Per  case 

Duffy's  184s  Apple  Jnlce,  1  dos.  quarts .  3.50 

“  “  2  doz.  pint* .  4.00 

Anchor  Brand  Goldan  Ruaset,  1  doz.  quart*  3.75 
“  “  *  doz.  pint! .  4  >25 


-il- 

Mott’s  Brand  Golden  Raseet,  s  dos  quarts 
“  11  s  dez.  pints... 


3-75 

4.»S 


CHEWING  GUM. 

Adams’,  counter  jars,  100  j-ceot  packages .  ays 

"  boxes,  so  packages.. . 55 

Gee  Whizz,  7*  pack*  . 47 

Fleer’*  Chiclet*.  *  lbt..  bulk . _ .  i.*$ 

Pulver’s,  20  s-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  *.75 


RICK. 

Per  lb. 

Queen  Quality,  extra  taacy,  i-lb.  pockets . 07 

“  '*  3-lb.  ••  . 06* 

Coronet,  choice,  i-lb  •  pockets . . .  106 

«  •<  -.IK  <■  o-IZ 

.  . . •••••■  .Bja 

Imperial,  fancy  Japan,  i-lb.  pocket. . ojH 

“  ,r  3-lb.  “  . 01K 

Pearl  Head,  s-lb.  eottoa  sacks . . . 04  K 

Extra  Fancy  Head,  XXXX,  sao-lb.bags . ay 

Fancy  Head,  100-Ib.  bags . . . osS 

Choice,  100-lb.  bags 

eeeee eeseeeeeaeeeeeaeeeaaaoeee eee.e-  «  04« 

Prime,  100-lb.  bags . 03J4 

J  fancy,  ioo-«b.  bags . 05K 

Choice,  zao-ib.  bags . ,%i% 

I 

SALT. 

WORCB8TBR  BALT. 

Worcester,  bbls.,  oontain  *8e  Ibe- . — .  s .  50 

“  '*  6obag*,  i  lbs.,  Urn...  4.00 

“  “  2*  ‘ri4  “  ...  3.75 

"  “  30  “  so  "  ...  3.73 

"  "  sss  “  sM  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  S30  lbt .  s.50 

“  ’  36  '•  . 63 

“  *•  **  *8  " . 35 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl  aeeste  et  sees  oaeseeees  s  eeeee  so  ooeoeeo  3  *00 

“  Pretsal,  obis,  contain  s8o  lbt. .  s.40 

“  “  sacks,  180  lbs .  s.33 

“  Cheese,  bbl*.  contain  180  lbe- .  s.40 

Ivory  Salt,  dime  site,  36  wooden  boxes  to  case  s.  so 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  (nosing  Ice  cream  salt, 

30  in  barrel . . per  bbl.  s.6o 

Less  than  5  bbls,  the  list  net;  5  to  g  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7 per  cent,  discount 
may  be  allowed. 


Worcester  Picking  Salt,  70-lb.  cotton  bags... 

•*  “  “  140-lb.  “  “ 

Agricultural  Salt,  aoo-lb.  burlap* . 


•  75 
.60 


8ALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  a  dos . doz.  ,87)4 

Durkee's,  large,  1  dot . per  doz.  4.00 

•  •  small,  1  doz . . .  “  s.40 

Schimmel’s,  small,  s  dos _ _ per  dot. 

My  Wife's,  large,  1  doz .  *.30 

My  Wife’*,  small,  2  doz .  1.45 

Snider's  Salad  Dressing ; — 

Pints,  1  doz . . . per  dee.  2. 4* 

M  pints,  s  dos . _ . .  “  1.40 

Luncheon,  3  dos . - .  ”  .9* 

Gsdleas ,  6  logs  la  crate- . ....per  jag  1 .23 


SAL  SODA. 

Bbls.,  375  lbt.... 

Kegs,  130  lbs..., 

to-w.  box**,  balk  or  granulated , 


1*  *****************  *********  ********  , 


par  100  .65 
per  zee  .83 

..  .*S 


SAUCES. 

Lea  A  Perrins’  Worcestershire,  large-  "  •  <* 

*•  “  middle  '■  J.w 

“  “  small-  "  i.5o 

Worcester  Sauce,  Campbell’s,  No.  8,  s  dor...  ,77^4 

North  of  England  Sauce,  No.  8,  dor . 77JJ 

Chef  Sauce,  2  doz. ,  dor . 

Snider's  Chill  Bancs ; — 

Pints,  1  doz . per  doz.  2.4a 

y.  pint*,  2  doz. .  “  1.40 

Gallons,  6  jugs  la  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sanca ; — 

Pints,  2  doz . per  doz.  2.4a 

Jd  pints,  2  doz . .  “  x.40 

Gallons,  6  jogs  In  crate . per  jog  1 .00 


wThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


•« 

I 


Old 

Fashioned 

Gelatine 


••11 


The  cleanest  gelatine  in  the  world  now  comes  to  you,  Mr. 
Grocer,  packed  with  Universal  Coupons. 

For  purity  of  stock  and  scrupulous  cleanliness  of  manipu¬ 
lation  Chalmers'  Gelatine  has  no  equal  anywhere. 

Nothing  but  the  finest  calves’  stock  and  the  clearest 
spring  water.  The  result  is  real  rich  old-fashioned  gelatine, 
as  far  removed  from  the  nauseous  imitations  of  it  as  wheat  is 
removed  from  chaff. 

The  average  consumer  has  been  fed  on  imitation  gelatine 
so  long  that  he  will  turn  with  immense  relief  to  Chalmers’ — 
if  you’ll  let  him. 

Two  styles — granulated  and  shredded. 

JAMES  CHALMERS'  SONS,  Williamsville,  N.  Y. 


id 

I 
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seeds. 

Caaaxy,  bosh.  60-lb 

3**5 

Muitard,  Brow*... 

.07X 

Can  way.. . . 

•  xt 

Mustard,  Yollow.. 

»7  , 

Colory. ....... .......... 

*xo 

Rape,  par  lb . 

■  osX 

Cor  lander, bleached 

•OS 

Poppy,  p«r  lb....... 

Smnlower,  par  lb.. 

.IO 

Fl*x_ . 

*os 

•  ojM 

Hump, bush.  40  lb*.  i.6« 


Bl-Cwb., 


IH0ih)ii 

balk.  •« 


SODA. 


Eea*t***#eeee  eae**#***e*****««*e> 

bam . .... 

Babbit?*,  M'l,  is-lb.  bon 
A rm  ft  Himmir  bd.,  X’«.  36  lb*...... 

«•  “  «  lb*.,  36  “  ...... 

“  “  "  X>  X.3®  Ibi... 


..pmrlug 

1.80 

....par  lb. 

«• 

•  *4« 

. per  lb. 

.a5« 

II 

.04* 

It 

•»5X 

l.‘"  " 

•»4  H 

Fir  doi. 


4-75 

6.00 
8.00 
7- So 


2.Z0 

9.10 

9.10 


SOFT  DRINKS. 

RootBeir  Extract,  Him’,  1  do* . . .  1.50 

Him'  Root  Boar,  Carbonated,  a  dot . 87X 

Him’  Olngor  Ale,  Carbonated,  1  doi . 87X 

Welch*  Grape  Juice,  oaie  quart*,  1  doi .  4.50 

“  •*  “  pint*,*  doi . ... 

«  «  «  X-pintz,  3  dot . 

“  *'  “  3-ounce,  8  doi. . 

"  “  *'  X-fallon*,  1  doi.... 

"  "  “  gallon*,  6  gal . 

3  per  cant,  dlacount  on  5  caie  let*. 

Clicquot  Club  Co. : —  Per  caae 

Ginger  Ale,  extra  dry,  pint*,  2  doz . 

Saraaparilla,  extra  quality,  pints,  *  doz . 

Blood  Orange,  extra  quality,  pints,  *  doz... 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemoa  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  a  doz .  2 . 10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  Stoss .  2.50 

Bon  Ami,  10-cent  size. . X  Stoss  *.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Puts  Liquid,  large,  3  do* . per  gross,  16.50 

Put*  Liquid,  large,  3  dot . per  doz.  x.45 

Puts  Liquid,  small  • **ooe*ooo*ooooooao****e*  per  gross,  7.00 

Puts  Liquid,  small . . . per  doz.  .60 

Pnti  Paste,  larg* . per  doi.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . ~ . per  gross  g  .00 

No.  I,  half-pint  can* .  •'  18.00 

No  s,  plat  cans . . .  “  3*. 00 

No.  3,  quart  cans . per  doi.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.50 
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Solarlne  Bar  Polish— 

No.  13,  i-lb.  pasteboard  boxes,  3  doi.  In 
case,  50  lbs . per  grots  it. 00 


SOAP — Laundry.  Ban. 

Acme . 100 

Acorn . iso 

Ark.  ************************* eeeeeeess* tee ********  *********  ZOO 

Aniszloon  »»»»*>**>***«  ******* ********** . ««»»» .  7* 

Bee . . iso 

Best,  Babbitt . . . — . — . . . zoo 

Babbitt's  New  York  City . . .  60 

Benzln*-ated . 100 

Big  Master . . .  70 

Brown .  60 

Borax,  Dreydoppel . — .  40 

“  Pearl,  Young  ft  Co . . .  40 

"  Day  ft  Frick,  Novelty .  40 

. "  Handsome .  69 

"  Eavenaon,  large . — . zoo 

"  “  small . . . . . 100 

“  Klrkssan’s.. . zoo 

“  Red  Seal . 100 

“  Swift’s . zee 

Circus . .  • . ...... .......a...... ...a...,.,,.......  zoo 

Cotton  Oil . .. . . . zoo 

Coal  OU  Johnny . ....zoo 

Cygnet . zoo 

Dobbins’  El*otrlc . zoo 

Dewey . zoo 

Fairy . ....roo 

Fels-Naptha. . zoo 

Fiv*-cas*  loti  freight  prepaid. . zoo 

German  Family . zoo 

Good  Morning  . zo* 

Glycerin*  Tar . zoo 

Glos* . zoo 

Grand  Pa’s .  50 

“  zoo 

Ivory . zoo 

“  100 

Lenox . zoo 

Life  Buoy .  50 

“  zoo 

Lautz's  Naphtha . ....zoo 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . zoo 

'•  5-cent  size . zoo 

“  toilet  size . zoo 

Mayer’s . 100 

Miller's  Naptha . zoo 

Naphtha,  Swift's . zoo 

Naptha,  P.  ft  G . zoo 

Octagon . zoo 

Old  Mill . ....zoo 

Ozone . zoo 


5  bxs. 

3  jo 
*•45 
1  *5 

*  .80 

3- 45 
••95 
4. 10 
2.90 
a. 40 

*  .60 
■  .80 

2.80 
3,z* 

4- 75 
3-75 
3®° 
3-b5 
4.00 
3-5« 

5.80 

3- 5754 
4.00 

4- *5 
*.Z5 
4.00 
4.00 
3-95 

3.»5 
3-75 
3.  jo 

3*5 

3.80 
7.00 
4.00 
3-*5 
2.00 
4.00 

3.80 

3-f> 

5.80 

4.00 
4.00 
380 
z  .90 
3-75 
3-75 
4.00 
390 

3-30 

3-75 
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Olelne,  Conway's . ............. .  6*  s.6* 

“  Golden . 60  2.5s 

“  Kaveason's . 60  *.50 

"  Hamilton's.. . — . „. .  60  s.jo 

“  Kirk's .  6c  *  25 

“  Philadelphia,  60  blocks . . .  s.6o 

“  72  blocks .  2 . 60 

“  Pennsylvania . . . 60  z.75 

“  Procter  ft  Gamble.. . . .  60  3.00 

*'  Young's  Best . . 60  s  .80 

Pride,  Swift's.. . . . zoo  3.75 

Polo  ISO  2 . 45 

Quaker  City,  boxes . zoo  * .  90 

“  tubs . . . ...150  4.60 

Sunlight,  oval . . . zoo  3.85 

twin  ban . zoo  3.95 

Santa  Claus,. . ...zoo  3.10 

Saratoga . zae  2.45 

Star . zoo  3.25 

Sunny  Monday . zoo  4.00 

White  Clond . zoo  3.85 

Wool  Soap,  large . . . zoo  6.75 

Wool  Soap,  small . zee  4.00 

TOILET  BOAPB, 

Buttermilk  Cosmo . gross  6. *5 

Buttermilk  Cosmo . doz.  ,6e 

Buttermilk,  Swift's.... . . . gross  4.05 

Castile,  Imported,  Conti . lb.  -13X 

Castile,  Conti,  original  boxa*.. . lb.  .xxX 

Cutaneous,  Dr.  Raub’s.. . doz.  .70 

Klderflower,  large  cake . gross  4.  40 

Fleur-de-lis . . . gross  4.50 

Fleur-de-lis . doz.  .45 

Hearts  and  Flower* . gross  10.  *5 

Maxine  Elliot . gross  8 . 10 

Oatmeal,  3  cakes  in  box . gross  2. 65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

X-lb.  bars  to  box . . . lb.  .09 

Turkish  Bath . doz.  .40 

Sweetheart,  5*  cake* . box  z.75 

Witch  Hazel,  3  cakes,  X  gross . gross  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 


SCOURING  SOAP. 

Day  ft  Frick's  Flint,  3*  ban . .  1.24 

Young’*,  48  ban .  1.80 

Brooks'  Crystal,  100 ban . 3.3; 

Philadelphia  Standard,  60  ban . . . 60 

Sapollo,  36  ban . . .  s .  25 

“  Hand,  36  ban . . .  1.25 

Wrlgley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  ban. . . .  a .  35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  “  2.70 

“  ZOO  “  .  2  65 
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Soapine,  No.  7,  zee  packs . a  37X 

Soapine,  No.  za,  zoo  packs .  3 ,90 

Soapine,  No.  Z7,  36  packs .  2.42X 

baooitt's  Z776  r owner,  zoo  6-os...... .  s .  3* 

Flnola,  zm  package* . . . . .  3 .  aj 

Gold  Dust,  Falrbaak's,  zoo  zs-02.  packages  ...  4.00 
“  “  *4  4-lb.  ’  “  _  4  .  jo 

Naptha  Benue,  zoo  packages,  larg* - -  4.75 

zee  5-cent  packages _  3.7; 

•**»?.  *4  4-lb.  pacha... . 3.57X 

Kirkollne,  Whit*,  zao  5-cent  packages.. .  3.50 

Young's  Pearl  Borax,  60  z-lb.  pack agsa.. ......  3.55 

Snow  Boy  Washing  Powder,  *4  4s . .  4 .00 

50  *•-. . . .  4.00 

“  *'  100  **_.... . .  4.00 

Nine  O'clock  Tea,  100  package*  3.15 

I-V  Washing  Tablet*,  3  dos._ . . per  det.  .43 

Swift's  Washing  Pewder,  zee  u..„ .  3.I5 

Swift’s  Washing  Pewder,  24  4a . .  3.85 

Penny-wash,  z  gross  and  144-1  cent  cakes  free.  10.25 

Powerine,  100  packages.. . .  3.75 

Old  Dutch  Cleanser,  4S  packages . . .  3.25 

SPKCI ALTIK8. 

Anker'S  Bonlllloa  Cap*ui«s . — _ _  j.oo 


PURE  GROUND  SPICB8. 

Bblz.  Boxs. 


•«S 

I*« 


p3£k  ,  High  Grade . 

Black,  Low  Grade . 

White,  High  Grade . 

White,  Low  Grade .  . . 

Red,  High  Grad* .  . . 

Red,  Low  Grade .  . . 

Cinnamon — 


High  Grade . 

. 

.9* 

Clove* — 

High  Grade . 

.*3 

.18 

Allspice — 

•  j«X 

■*55< 

.19 

Ginger — 

High  Grade . . 

Low  Grade . 

Mace — 

Hieh  Grade . 

— 

Nutmegs — 

Mustard — 

•x9 

•x4 

Yellow,  Low  Grade . . . 

Brown,  High  Grade . 

McCormick  ft  Co.,  Bee  Brand — 

.16 

ijK 

.28 

.20 

.21 

.16 

•3 

•  14 

•  *4 
■>9 


•»35<  I55< 


Cana. 

18 

155* 

3° 

*3 

'd 


.16 


.26 

.sz 


•  *6X 

•*3 


.*»X 

•  «5 


.20 

•15 

•*5 


Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . . . yt  lb. 

X  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . H  lb. 

Xlb. 


■34 

.22 
■17 

Per  doz. 


•75 


40 

■75 


WALKER  STORE  FIXTURES 

- Attract  Good  Trade - 

There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 

Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 


WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 


We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


Walker  Patent 

Offices  and  Showrooms 
18  to  34  S.  Seventh  St 

|l 


Pivoted  Bin  Co. 

PHILADELPHIA,  PA. 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 

FELTON  &  WALKER  CO. 
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Colbm’t  Philadelphia  Mnatard,  D.  S.  F. : — 

$  cent  tins,  a  and  4  doz . per  dox,  .45 

Dime  size,  x  and  4  dox.  *'  .^5 

K  lb:  net,  tin*,  «  and  4  dox .  “  1 . 00 

36  “  x  dox .  “  x.go 

1  “  1  dox. .  "  3.70 

6  lb.  canx,  lull  weight . per  lb.  -*3 

I0  «  “  . - .  «  ,xx 

Colman'i  Mnatard,  D.  S.  F. : — 

x-lb.  tlnx . . . per  dox.  5.40 

tlnx  ............................... .w..  x.70 

V-lb.  tinx... .  "  r.45 

34-lb.  tlnx.. . —  “  .90 

18-lb.  kegx . ....  .43 


MUSTARD— Prepared.  Per  dox. 

Campbell’s,  jar,  a  dox . 8754 

Gulden's,  No.  6,  with  spoon,  x  dox . 95 

Gulden's,  No.  xo,  with  spoon,  a  dox . 88 

Beer  Muz,  fancy,  large  slxe,  x  dox . 65 

Lemonade  Glass,  tall,  a  dox . 78 

Horseradish  and  Mustard,  8  ox.,  with  spoon, 

a  dox . 9° 

Milk  Jar,  glass  top,  a  dox . 85 

Water  Tumblers,  glass,  10  ox.,  4  dox . 37X 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . . . . . 09% 

Allspice . ♦— . 07 

Cloves . 15 

Mace . „ . 48 

Nutmegs,  large . 18 

“  Medium . .15 

Cinnamon  Bark,  China . 13 

“  Canton. . xa 

“  Java  Thin  Qnillx,  5-lb.  rolls..  .30 

“  Saigon . . . . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  rr 


-*8- 

CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  ro-cent  packages . per  case  a. 70 

Duryea’s,  40-lb.,  r-lb.  packages . 0634 

Niagara,  40-lb.,  x-ib.  04% 

Cream,  48-lb.,  i-lb.  “  .  3.45 

Kingsford's.  40-lb.,  r-lb,  '*  . .  o 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07 

1  lb.  packages,  ao  lb.  boxes . . . 0734 

Bbls,  about  200  lbs . 06% 


LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  re  8-lb.  wd.  bxe. 

“  Linen  Gloss,  3-lb.  cartons . 

Kingsford's,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Sliver  Gloss,  ra  6-lb.  wd.  bxx. ..- 

Duryea’s,  Superior,  3-lb.  oartonx . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  8-lb.  wood 

boxes . . 

Niagara,  laundry,  50-lb,  bulk  •  eexeeeee  eeeeeeeeeeeeee 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

»  6-lb.  boxes . 

Celluloid,  64  ro-cent  packages . 

“  64  5-cent  “  .......... . 

Elastic,  64  10-cent  packages . - . 

“  64  5-cent  “  . 

Dreydoppel's  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish,  xo  cakes . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  h 

boxes  in  crate . 

Velvet  Gloss,  about  aoo  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


■OjH 

,o58 

.04% 

•06  v. 

■  onYt 

,c6  yK 

•  °3% 

■  07H 

■  °3X 

.04X 
04% 
.05  H 
430 

2.20 

S.00 

x.50 

.08 

•  SO 

■»7X 

•c7* 

■o6H 

3.85 


STOVE  POLISH.  Per  gro 

Enameline  Paste,  small,  V.  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  Vi.  gross .  6.65 

Enameline,  Liquid,  small,  V  gross .  4 .90 

Electfc  Paste,  %  gross  boxes .  4.X0 

Magic  Paste,  %  gross  boxes .  4.75 

Parlor  Pride,  large  slxe . per  dox.  .8736 

“  “  . . per  gross  10.  X5 

«  small  slxe . per  dox.  .70 

Climax  Enamel  34  gro . per  gross  g.  40 

Black  Jack,  K  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  slxe . „  “  4.50 

“  10-cent  slxe. .  "  7. so 


-it~ 

X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  of  34  gross . —  1.X5 

Per  box  of  34  gross  ■  eeeeeeeee.s.ssseeeeeeeeeeeeeeeeeeee  8  •  50 

14  dozen  to  grost . - .  5.00 

10-cent  size,  No.  zo,  per  box  of  X  (toss .  «.*5 

Per  box  of  %  gross . . .  4  50 

Pernrott. .  q.oo 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz.  .75 

a-in-i,  large  size .  “  1.75 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  .04X 

Excelsior,  14  packs- .  “  .05 V 

McAllister,  36  packs .  “  .05^ 

Rosenstelns,  rib.  pkgs.,  s  dox . per  lb.  .os34 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dox. ...per  dox.  .35 

Red,  quarts,  3  dox .  .70 

Silver,  pints,  3  dox  eeeeeeeeeeeeeeeefteeeeee  e  35 

“  quarts.  3  dox .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1  85 

Toothpicks,  Perfection,  s  dox . per  dox.  .42)6 

Royal  Glue,  1  dox. . per  dox.  .80 

Palst's  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  36  gross  case, 

assorted,  6,  8.  ro's . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  ox . per  dox.  .0634 

6ox .  “  .07 

8  ox . - .  “  .07J6 

ro  ox .  “  .o8>4 

ix  os .  "  .0934 

Matting  Tacks— 

No.  10,  steel . per  dox.  .og 

No.  11,  steel . per  dox.  .og36 

No.  is,  steel . per  dox.  .ix 

G.  B.  Weiss  ft  Son- 

Sole  Leather,  No.  1,  .15 ;  No.  a,  .13;  No.  3,  .11 
Cut  Sole  Leather,  eut  Into  taps,  6  inches  high  s .  5« 

536  Inches  high .  1 .48 

5  Inches  high . . .  1.4s 

4}(  Inches  high .  1 . 15 

4  Inches  high .  x.18 

336  Inches  high .  1.05 

2  Inches  high. . go 

The  Fly  Ribbon  Manufacturing  Co. —  Gross 

Single  gross .  4.80 

Two  or  five  gross .  4  32 

Five  to  twelve  and  one-half  gross .  4.08 

Twelve  and  one-half  to  fifty  gross .  3.84 

Fifty  gross  up .  3.60 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3 .00 

Sticktlte  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPS,  TIB  YARN,  Btc. 

Emory  Cotton  Rope,  10  yds  to  lb . per  lb.  .  ro34 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dox.  .80 


-80- 

Cleveland ,  extra  fine  cotton  twine.. 
Orange  Brand,  fine  cotton  twine  ... 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . 


lb.  bunches . 

Coarse  Hemp  Twine,  8  balls  t 

5-lb,  bunches . 

Best  Jute  Rope,  16  yds.  to  lb.. 


Jnte  Clotheslines.  108  ft  to  hank.. 


. per  lb. 

.ft 

.to 

It 

.x6 

II 

.to 

bx.  “ 

•  »5 

a  5- 

fi 

.to 

. per  lb. 

.z6 

81 

•°9 

i  6o 

1.70 

SYRUP  AND  MOLASSES. 

N.  O.  MOLA88B8. 

Extra  Fancy,  No.  668 . . . — .  .4s 

Extra  Fancy,  No.  669 . . 

Fancy,  No  670 . . . 39 

Strictly  Choice,  No.  675 . - . . .  .38 

Choice,  No.  664 . 32 

Black  Strap . si 

Foundry  Molasses . n 

B.  H.  F.,  Horse  Food  Molasses.- . .  .13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dox.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  104 . 32 

Fancy,  No.  105 . 28 

Choice,  No.  576 . . . 

Prime,  No.  102 . -..  .26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery.. .  s  .75 

Five  A,  for  confectionery .  2.85 

HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser's,  lunch  bottles.  2  dor . per  dor.  .95 

Selser’s,  medium  bottles,  2  dor . per  dox.  1. 35 

Scbimmel’s.io-  or.  bottles,  2  dos.  In  case .  1.45 

“  6-0*.  *'  “  “ . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  dox.  In  barrel . per  dox.  .9236 

1  “  case .  “  .95 

Karo,  to  cent  slxe,  2  dox . per  case  1.90 

Karo,  25  cent  sixe,  1  dox . ...per  case  2  30 

Karo,  <0  cent  size,  34  doz .  per  case  2.30 


Troemner's  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-52  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 


TROEVUNER’S 

New  Electric  Coffee  Mills 


Troemner's  No.  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “  STAR  ”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  *  PHILADELPHIA,  PA. 

J.  A.  FLESCH  SO  IN  112  Clark:  Street,  Chicago,  HI. 

GENERAL  AGENTS  TOR  UNITED  STATES 


IN  WRITING  ADVERTISERS  KINDLY  MENTION  •‘GROCERY  WORLD 


*0 


GROCERY  WORLD 


-61- 

BanAtr.  In  Jan.  compound........ . par  doi.  >.ae 

Whlto  Clovtr,  In  Ian,  compound . .  "  >95 

Purina  Pancako  Syrup,  36  pts .  '*  a.aj 

"  "  *4  qtz . ....  "  4  00 

“  «  i«  K-gala .  “  7.00 

•<  '*  tgafa. .  “  it.oo 


MAPLE  SYRUP. 

Graan  Mountain  Mapla  Syrup,  dor .  a. 40 

'  “  medium,  doz,  x.40 

"  “  small,  doz . 90 

Vsrmoat  Mapla  Syrap,  gal.  Has . ....par  gal.  1  .*5 

"  “  ji-aal.  tlaa . per  del.  7.75 

Hasan’s  Mapla  Syrup,  qt.  Bottles .  “  4.0a 

“  “  pt.  bottlaa .  “  0.4a 

Towle’s  Log  Cabin  “Camp”  Syrap—  Per  das. 

Gallon  cans,  6  In  case . .  13.50 

Half-gallon  cans,  sa  in  case . . .  7.05 

Quart  cans,  >4  In  case .  4.nJJ 

Pint  cans,  S4  In  case .  s.jo 

Quart  battles,  is  In  casa . . . .  4.50 

Plat  battles,  14  in  ease . . .  a. 75 

Jacket  sans . . . par  gallon  i  .ea 


s-os... 

tr.- 

id-ez.... 


CRESCENT  MAPLBINB. 

Par  das. 

■aaaaaaaaeeaaaaeaa  3*60 

5. as 


Meeeeoeeeeaeeeeeeee  •••••< 


z::::::::::  J  l 


tM-OM . . . . 

G*ll  ©»•..„ . 


a  aaaaaaeaaaaeaaa  sa  aaaaeee  J5'00 

. each  iz.ae 


OIL  OP  MAPLBINB. 


laaaaaaaa  aaaaaaaaaeeeeaaaaaaaaaaaaaaaaaaaaaaa 


Par  daa 
a. 70 


4"0®  eaaaaaaoaaa 

t-o* 


aaaaaeaaa •••sea aaaaaa 
aaaaaaaaaaaoaaesssaaaaaaaaaaa- 
aaa  ease  a  aaaaaa  eaa  aaaaaa  »»»»«« 


— •  4-»a 

.  *••5 

.  «*•»• 

:::::::  ZZ 

each  15.0a 


WOOD  AND  WILLOW  WARB. 

BROOMS.  Per  doz. 

Little  Gem, parlor,  a  string .  a. 40 

N  U.  No.  t,  split  handles .  a .  45 

Leader,  Na.  6,  3  string,  rad  handles.- .  0.40 

Princess,  Na.  4,  fancy  handles .  a. 75 

Parlor,  No.  ],  a  tie .  1.85 

Toy  Brooms  •  eeeeeeaasaassaaaaoaaaaaasaoaaaaaaaoaaaaaaeeeess  •  9® 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centra .  3.50 

Stable,  3  tie,  rattan  centra .  4.00 

Factory,  heavy .  a. 90 

Handy  wall  Brosm  Rack,  for  1a  brooms . 90 


No.  WASHBOARDS.  Per  doz. 

69,  Good  taangh,  double,  spring  protectee...  3.65 

57,  Peerless,  double  . .  3.65 

80,  Seal  Globa,  double,  swing  protector .  3 . 30 

61,  Peerless,  double,  spring  protector. — .  4.45 

no,  Peerless,  single,  opting  protector.. . .  3.55 

iso,  Northern  Queen,  rfagTe,  protector .  3 . 10 

sei,  Tidal  Ware,  single,  protector . .  a. 75 

118.  Good  Enough,  single,  protector.— .  3.15 

175,  Glass . 3.50 

Murdock .  a. 75 

Celery  City . - .  3.00 

ia6.  Single  Ruby .  a. 60 

i»8,  Anchor,  single  head-  eeasaaeaaaeeeeaaoeeaeoeoooeee  ©  •  *S 

130,  Little  Gam,  pall  board .  1.35 


BUCKETS. 

O.  G.,  a  electric  hoops . 

O.  G.,  3  electric  keeps . . 

Clear,  s  hoop . . . — 

Clear,  3  hoop . 

Electric  Cedar,  s 
Electric  Cedar.  3  hoop.... 

Pine,  3  galvanised  hoops, 
Galvanised,  sa  quart ., 

Galvanised,  14  quart ., 


eaasoaaa  teaaaeeaa  • 


Per  doz. 

.  1.7* 

.  x.90 

.  1. 6s 

.  1-75 
a. 40 
a. 60 

a.ao 
a. as 
••35 


No.  BUTTER  DIB 

1,  Solid  oval . ............... . 

s,  Solid  oval . . . . . . 

3,  Solid  oval . . 

5,  SoHd  oval . . . . — 

z,  Wire  ends. . 

«,  Wire  ends . . . 

3,  Wire  ends . — . — . 

5,  Wire  ends . . . ... 

Picnic  Plates,  I  lack. . . . 

Picnic  Plates,  9  Inch . . 

Crates  contain  age 


Per  M 

i.3S 

z.55 

1 .80 

»■** 
1.30 
1. 4® 
z  .60 

2. CO 
2.10 
•■35 


CLOTHES  PINS. 


5  grass.. 


Par  box. 

..  .48 


EGG  CRATES, 

Perfection . 

Perfection,  10  seta  fillers . 


1 .00 
•■35 


BRUSHBS. 

No.  SCRUB  BRUSHES.  Per  doz. 

22,  White  earner . . 70 

23,  Medium  size  . . to 

•7,  I^RO- . . . . .  t  oo 

13,  Marble,  medium  sloe . . 90 

00,  White. . .  ... 

Handy  House .  .4* 


Ne.  STOVE  BRUSHES.  Per  der 

so,  Black  brtstia,  carved  end,  wood  hands . 90 

>6,  Black  brtstia,  ourvad  sad,  wood  ban  As 1,4a 

44,  All  bristle,  curved  ead,  weed  handle .  1.15 


No.  SHOE  BRUSHES. 

o,  Mexican  fibre-... . . . 

z,  Mexican  fibre,  krgs... 


5,  AH  bristle,  . 

11,  ,  All  brittle,  largo ... 
16X,  All  brink,  antra 
19,^11 . 


Par  dot. 

..  .90 

1  sa 

•  •So 

i:8 

a, to 
3-50 


No.  WHITEWASH  BRUSHES.  Par  dor. 

6,  6  In.,  White  tempi 00- . - . . . .  .4a 

7,  7  la.,  White  tamplco—  •••ee  eve  eee  ee  e  eeeeee  ee  eeeeeee  e  45 

I,  8  in.,  Whit*  tamplco.. . 

eeeeeeeee  eee  eeeeee  *5® 

6, 1  In.,  Family,  antra  heavy . . — . 75 

8,  6  In.,  Family,  extra  heavy . . . . 85 

zo,  7  In.,  Family,  extra  heavy— — _  1.00 

i«,  8  In.,  Family,  extra  heavy—..™ .  1.15 

6,  5  la.,  A,  hair  brhlle. . . 1.15 

8,  6  In.,  A.,  hnfar  bristle... . . . 1.5a 

zo,  7  In.,  A.,  hsdr  bristle- . 1.85 

it,  I  In.,  A.,  hair  bristle. . 2.15 

6,  5  In.,  Ideal,  all  bristle,  3  row— .  1 .85 

8,  6  la..  Ideal,  all  bristle,  3  row— .  1.15 

4,  Knotted,  all  bristle,  3  row... — . . .  1 .50 

6,  Knotted,  all  bristle,  3  row .  1 .95 

8,  Knotted,  all  bristle,  3  row .  2 . 5a 

8,  6  In,,  Royxl,  all  white  bristle .  a. 75 


No.  DUST  BRUSHES.  Par  doz. 

7X,  Fibre,  wire  drawn . - . 88 

xo,  Fibre,  wire  drawn,  extra . — . — .  1 . 15 

sx,  All  hair,  wire  drawn .  s.oo 

sS,  White,  wire  drawn . .  a  .80 

1,  7  In.,  All  hair,  fiat  end .  1.95 

as,  7  la.,  Mixed,  round  end _ — .  s.oo 

11X,  7  In.,  All  hair,  round  and. .  a.  15 


Battle  Ax . ..... 

Deer  Skin . 

Gold  Rope . 

loUy  Tar  . . . 

Newsboy .....—. . . 

Old  Honesty. . 

Piper  Heidzick  . . 

Spear  Head . . . 

Standard  Navy . . 

Toddy-...— . 

Vlnco . - . 

Town  Talk . — , 
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Par  lb, 
37 
37 
5* 
39 
39 

64 

44 

37 
35 

i\ 


SMOKING  TOBACCO. 


Briar  Pipe . — 

Duka's  Mixture.—. 
Greenback  . 


Green  Turtle. 

G.  A  A.  Navy,  3)9  01— 

Honest . — 

Polar  Bear- 

KfPPl* . . 

Sensation  .. 

Wild] 


P«  lb 

•3» 


YEAST  CAKES. 

Compressed . . . .....— . per  doz.  .i» 

Magic,  1  %  doz.  packages . — . par  box,  .58 

Yeazt  Foam,  1  %  doz . ......per  box  . 5* 


If  WOO  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA,  PA. 


Oliver’s  Olive  Oil 

Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  i,  1907. 

Cases,  x  dozen  large  bottles  •  •  86.00 

Cases,  2  dozen  medium  bottles  -  6.75 

Cases,  2  dozen  small  bottles  -  -  4.25 

Cases,  tins,  2-5  gallons,  per  gallon  -  2.00 

Cases,  tins,  6-1  gallons,  per  gallon  -  2.10 

Cases,  tins,  x o*'A  gallons,  per  gallon  -  2.20 
Cases,  tins,  20-%  gallons,  per  gallon  -  2.25 

JOS.  At.  OLIVER  &  SO  INS 

I  M  PORTERS  5  South  Front  St.,  Philadelphia 
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Want  a  $10  Morris  Chair 
tor  Nothing  ? 


,  You  can  easily  obtain  a  handsome  chair 
for  nothing  If  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
“Blue  Hen,”  “High  Card,”  “Rex”  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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DOLLARS  IN  RETAILERS’  POCKETS 

Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 
TO  RETAIL  DEALERS 

as  an  inducement  to  push  the  sales  of  their  goods  to  consumers.  These  certificates  are  given  at  no  increase 
in  the  selling  prices,  or  cheapening  of  quality  in  their  products,  but  are  intended  solely  as  a  compensation  for 
your  assistance,  and  are  exchangeable  through  us  for  valuable  and  useful  merchandise,  of  which  the  following 

list  represents  a  few  of  the 

1000  ARTICLES  TO  CHOOSE  FROM 


Pianos 
Coffee  Mills 
Desks 

Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies 
Leather  Goods 
Chinaware 
Cut  Glass 


Silverware 
Strong  Boxes 
Jewelry 
Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way. 

Write  To-day  for  List  of  Goods  and  Manufacturers 

Manufacturers’  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 

A  Wonderful  Increase 


In  this  time  of  uncertain  business  conditions,  when  many  manufacturers  are  having 
difficulty  in  marketing  their  goods,  we  point  with  pride  to  the  magnificent  record  of  sales  of 

DAYTON  MONEYWEIGHT  SCALES 

The  subject  of  ** Saving  Profits"  comes  closer  to  the  heart  and  pocketbook  of  the 
retail  merchant  when  trade  is  dull,  than  when  prosperity  is  at  its  highest.  Merchandise  is 
sold  at  a  good  margin  and  in  smaller  quantities,  but  the  average  of  loss  in  the  use  of  old 
style  scales  does  not  decrease  in  proportion.  Merchants  are  studying  this  subject  as  they 
never  did  before  and  this  accounts  for  the  fact  that  lanuary ,  1908 ,  shows 

40  PER  CENT.  GAIN 

over  January,  1907.  Merchants  are  not  buying  our  scales  for  fun  ;  they  are  installing  them  to 
save  money.  A  MONEYWEIGHT  SCALE  is  a  guarantee  of  protection  to  both  merchant 
and  customer.  No  other  scale  has  reached  the  high  degree  of  accuracy  and  sensitiveness. 

Don’t  overlook  the  fact  that  we  have  an  attractive  exchange  proposition  whereby  a 
user  of  a  computing  scale  of  any  make  can  bring  his  equipment  up-to-date. 

Our  agent  is  frequently  near  your  place  of  business,  and  if  you  will  drop  us  a  card, 
we  will  have  him  call  and  show  this  scale  on  your  counter. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Money  weight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . 

STREET  and  NO . 

TOWN . 

STATE . . . 


Money  weight  Scale  Co. 


1  MAHUrATTURtRS 
DAYTON.  OHIO. 


35  State  Street,  Chicago 


IN  JltfRITING  TO  KDVERT1SBRS  KINDLY  MBNTION  "GROCERY  JjIORLD 


GROCERY  WORLD 


The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


I 


I 

•i 


SUB 

fps 

I  UNOUlSTIOMBim  flNtST COfftCCOMINCTOTHISMAfiWT. 
I  CARERA.OrR0AST[D&CUNDLD30ASlQoUII  IffiPJFlUJt  USU 

(^PRIVATE 

‘ESTATE© 

COFFEE) 

F.A.CAUCHOIS&CO.-THE  FULTON  MILLS ' 
NLWrORK- PHILADELPHIA  -  CHICAGO. 

ESTABLISHED  1851. 


It's  a  Hard  Job ,  but  We've  Done  It 

You  know  how  hard  it  is  to  please  all  your  customers  with  coffee.  It  is  natural  for  you  to  find  it  harder 
than  we  do,  because  you  have  a  lot  of  things  to  do  and  we  do  nothing  else.  Private  Estate  Coffee  is  the 
result  of  many  years’ experimenting  to  please  the  popular  taste,  and  it  does  it  so  well  that  we  don’t  know  of 
a  grocer  who  has  induced  a  customer  to  try  it  who  isn’t  still  using  it.  This  is  one  important  reason  for  your 
making  a  leader  of  it,  and  another  is  that  we  share  our  profits  with  you  by  giving  you  Universal  Coupons 
with  every  case. 

F.  A.  CAUCH0I8  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 

Philadelphia  Branch,  139  S.  Front  Street 


You  Know  What  Our  Name 
On  These  Goods  Means 


We  are  making  Macaroni,  Spaghetti,  Noodles  and 
Pastels.  We  are  making  them  like  we  make  our  bread, 
so  good  that  nothing  can  be  better.  So  good  that 
grocers  can  safely  recommend  them  to  their  customers. 

We  are  going  to  spend  our  advertising  appropria¬ 
tion  on  the  grocer,  to  make  it  worth  his  while  to  tell 
his  customers  about  these  goods  and  create  a  demand 
for  them. 

Every  case  will  contain  Universal  Coupons,  which 
the  grocer  can  exchange  for  almost  anything  he  needs 
instead  of  buying  it. 


VIEININA  BAKING  COMPANY 

PHILADELPHIA,  PA. 


We  Want  You  to  Sell  This 


the 


E  C 


IT 


E^TknoWn 
Polish 

i^Ftaewc  e. b.  hook **§ls 

m  ,  „  or  parcueT  ne* 

.Jwsy/ abash  uve  CHiCggfcJ 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  O  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


1^*  O  »Y  Iv 

Retailers  who  sell  Royal  Peanut  Butter  sell  the  best 
Others  sell  something  that  won’t  take  its  place. 

You  make  trade  with  Royal — the  inferior  kind  drives  trade  away. 
Always  sell  the  best  of  everything  yourself. 

Let  the  other  fellow  take  the  chances. 

(Universal  Coupons  (an  extra  profit)  in  each  case  for  the  grocer) 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 
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Gould  You  Make  a  Living  Then? 


The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  *  PENNSYLVANIA 


Suppose  you  sold  nothing  but  bulk  sugar,  could 
you  make  a  living? 

No,  you  couldn’t ;  and  the  chance  is  the  more  you 
sold,  the  further  away  from  a  living  you’d  be. 

When  you  count  the  work  of  handling  sugar,  and 
the  cost  of  the  work,  and  add  to  that  the  loss  every 
grocer  makes  through  “good  measure,”  you’ll  find 
you’re  practically  making  nothing  on  sugar  at  all. 

But  you  could  make  a  living  on  Franklin  Car= 
ton  Sugar  alone.  Every  package  pays  a  clean- 
cut  profit — not  eaten  up  either  by  too  much  work 
or  overweight.  As  a  business  proposition  it’s  five 
times  as  good  as  bulk  sugar  can  be  at  its  very  best. 

Clean,  sanitary  cartons  that  preserve  strength  * 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


By  no  means  are  all  the  hams  we  produce  good  enough  to  be  branded  Star. 

We  turn  out  40,000  hams  a  day.  There  isn’t  a  bad  ham  in  the  lot — rigid  selection  of  hogs  assures 
that ;  but  only  one  out  of  about  fifteen  is  fine  and  tender  enough  to  bear  the  Star  brand.  The  rest  are 
good  hams  ;  but  they  are  not  Star  hams. 

The  Star  ham  is  from  a  young,  but  mature,  corn-fed  hog — not  too  fat.  The  meat  is  solid,  sweet, 
tender  and  juicy — the  ham  to  burn  into  the  memory  the  name  of  the  grocer  who  sold  it. 
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Tut  Sign  of  Perfuction’ 


TRADE  MARK. 


TRaoe  mark, 


More  Interesting  to  you 
than  Anything  Else - 

Bigger  Profits 

ON 


You  will  make  more  money  on  “Force”  than  you  ever  made  on  a  flaked 
wheat  food — and  you  will  do  something  else — please  your  customers  better  than 
you  can  with  any  other  flaked  food. 

“Force”  has  the  biggest  sale  of  any  food  product  of  its  kind  ever  manu¬ 
factured — do  you  know  why?  Because  it  is  better  than  any  food  product  of 
the  kind  ever  made. 

Nearly  all  the  flaked  foods  came  on  the  market  after  “Force.”  Do  you 
know  why?  Because  “Force”  jumped  into  such  immediate  popularity. 

“Force”  has  always  led  and  the  other  flaked  foods  have  followed — do  you 
know  why?  Because  the  best  always  leads  and  there  was  no  flaked  food  for 
“Force”  to  follow* 


DOUBLE  YOUR  PROFITS.  Hereafter  “Force”  will  be  packed 

20  packages  to  a  container.  Price  $2.00  per  container — or  10c  per  pkg.  (Former 
price  $4.50  per  case  of  36  pkgs.)  Nets  retailer  52c  profit  per  container  (of  20 
pkgs. )  if  sold  to  consumer  2  pkgs.  for  25c.  In  5-case  purchases  (10  containers 
at  5-case  price)  57c  profit  per  container  or  30  per  cent. 


At  present  retail  price  (14c  per  pkg.)  you  would  net  82c  profit 
per  container — or  41  per  cent.  Your  Profit  on  2  containers 
(1  case)  per  week,  at  14c  per  pkg.,  is  $85.00  per  year.  Your 
Profit  on  20  containers  (10  cases  at  5-case  price)  per  week,  at  14c 
per  pkg.  is  $905.00  per  year. 


We  are  doing  extensive  advertising  and  you  are  going  to  have 
such  calls  for  “Force”  as  you  have  never  had  before. — Better  see 
that  your  stock  is  in  good  shape. 
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GROCERY  WORLD 


Procter  &  Gamble  Co.’s  Unjust  and 
Illogical  Blow  at  Organized 
Retailers 


Serves  Notice  on  Philadelphia  Retail  Grocers’  Association  that 
No  Matter  How  Much  Soap  They  Buy,  They  Will  Get  No 
Better  Price  than  the  25-Box  Price.  Chain  Stores  Still  to 
Get  Regular  Quantity  Price.  Move  Inspired  by  Local 
Jobbers  Who  Simply  Mulct  Retailers  and  Gain  Nothing. 
Considered  Blow  at  Organized  Retailers. 


Inspired  by  local  jobbers,  the 
Procter  &  Gamble  Co.,  soap 
manufacturers,  have,  during  the 
past  week,  delivered  a  blow  at  the 
organized  and  unorganized  retail 
grocers  of  this  section  which  is 
probably  unprecedented  in  the 
history  of  the  trade.  Under  cir¬ 
cumstances  wholly  without  prece¬ 
dent,  the  soap  company  has  served 
notice  upon  the  Philadelphia  Re¬ 
tail  Grocers’  Association  that  no 
matter  what  its  future  purchases 
of  soaps  may  be,  the  best  price 
given  will  be  the  regular  figure 
named  on  25-box  lots.  In  other 
words,  even  if  the  association 
buys  a  thousand  boxes,  as  it  fre¬ 
quently  does,  it  can  no  longer  get 
the  i,ooo-box  price,  but  will  be 
forced  to  pay  the  25-box  price, 
which  is  30  cents  higher. 

The  astounding  feature  of  the 
announcement  was  that  none  of 
the  chain  stores  are  disturbed,  but 
will  still  be  given  the  price  which 
properly  belongs  with  their  pur¬ 
chases.  This  price  is  usually 
$6.50,  less  2  per  cent,  for  cash. 

The  Philadelphia  Retail  Gro¬ 
cers’  Association  has  not  been  cut 
off  by  the  Procter  &  Gamble 
people,  only  because  it  has  never 
been  technically  on  the  direct 
buying  list.  Both  the  association 
and  the  chain  stores  have  always 
bought  at  regular  jobbing  prices, 
but  the  Procter  &  Gamble  Co. 
has  billed  the  goods  through  job¬ 
bers,  thus  maintaining  the  fiction 
that  they  did  not  sell  retailers. 
This'  arrangement  will  still  be 
continued  as  to  the  chain  stores, 
but  is  withdrawn  as  to  the  Retail 
Grocers’  Association. 

In  this  development  of  the  local 
conflict  the  jobbers  are  without 
their  usual  selfish  reason  of  wish¬ 
ing  to  increase  their  own  business. 
In  inducing  the  Natural  Food 
Co.  and  the  Toasted  Corn  Flakes 
Co.  to  refuse  direct  orders  from 
retail  organizations  the  jobbers 


thought  that  the  business,  some 
of  it  at  least,  would  go  to  them. 
This  was  a  selfish  reason,  but  it 
was  a  reason. 

In  inducing  the  Procter  & 
Gamble  Co.  to  deal  this  blow  to 
the  Retail  Grocers’  Association 
the  jobbers  have  gained  not  the 
slightest  chance  to  benefit  them¬ 
selves.  The  jobber  pays  $6.50  for 
Ivory  soap,  less  2  per  cent,  for 
cash,  and  with  additional  dis¬ 
counts  of  5  to  cents  per  box  in 
large  lots.  Under  a  limited  price 
contract  he'  is  compelled  to  sell 
the  soap  to  the  retailer  at  $7. 

Under  the  new  arrangement  the 
price  to  the  Retail  Grocers’  Asso¬ 
ciation  will  be  $6.80 — 30  cents 
more  than  it  was  before.  They 
are  under  no  contract  to  sell  at 
any  special  price,  and  they  can 
therefore  resell  to  their  members 
at  $6.80,  reserving  for  expense 
account  the  2  per  cent,  cash  dis¬ 
count.  The  association  will  there¬ 
fore  still  be  able  to  undersell  the 
jobber  20  cents  per  box,  which 
will  inevitably  keep  any  of  the  as¬ 
sociation  trade  from  going  to  the 
jobber.  The  situation  of  the  asso¬ 
ciation  members  is  simply  a  little 
less  advantageous  than  it  was  be¬ 
fore — it  is  still  far  better  than  any 
deal  through  the  jobber. 

So  that  the  members  of  the 
Wholesale  Grocers’  Association 
of  Pennsylvania,  New  Jersey  and 
Delaware  have  simply  succeeded 
in  compelling  700  Philadelphia 
retail  grocers  to  pay  30  cents  per 
box  more  for  Ivory  soap  than  they 
paid  before,  without  even  the  jus¬ 
tification  of  benefiting  them¬ 
selves  ! 

The  fact  that  the  chain  stores 
will  still  be  able  to  get  the  quan¬ 
tity  price  denied  to  the  associa¬ 
tion  will  mean  that  James  Bell,  for 
instance,  who  conducts  forty  or 
forty-five  stores  and  may  buy  100 
boxes  of  soap  at  a  time,  will  buy 
at  $6.50,  while  the  members  of  the 


Retail  Grocers’  Association,  who 
buy  for  700  stores  will  not  be 
able  to  do  better  than  $6.80, 
no  matter  what  they  buy.  As  a 
matter  of  fact,  the  association  will 
probably  buy  ten  times  as  much 
soap  at  a  time  as  Mr.  Bell.  Since 
there  is  no  contract  binding  the 
retailer  to  sell  at  any  special  price, 
the  Proctor  &  Gamble  people  are, 
therefore,  furnishing  the  chain 
stores  ammunition  with  which  to 
shoot  to  death  every  single-store 
retailer’s  soap  business. 

Perhaps  this  is  scarcely  to  be 
wondered  at  from  a  concern  that 
has  always  shown  gross  partiality 
to  the  wholesale  grocer  as  against 
the  retailer.  It  will  be  noted 
from  the  above  that  the  Procter 
&  Gamble  Company  takes  mighty 
good  care  that  the  jobber  is  as¬ 
sured  an  extremely  fat  profit — 50 
to  57//2  cents  a  box,  while  the  re¬ 
tailer’s  profit  can  go  hang.  As  a 
matter  of  fact,  the  move  just 
made  not  only  makes  a  deep  cut 
in  the  soap  profits  of  every  mem¬ 
ber  of  the  Retail  Grocers’  Asso¬ 
ciation,  but  it  gives  to  his  com¬ 
petitor,  the  chain  store,  who,  be 
it  remembered,  is  a  smaller  buyer, 
the  power  to  destroy  his  profit 
absolutely ! 

Scarcely  anything  could  make  it 
plainer  that  the  Procter  &  Gamble 
Company  prefers  the  jobber  and 
the  chain  store  to  the  regular  re¬ 
tailer,  organized  and  unorganized. 


Warm  Fight  Between  Jelly 
Manufacturers  and  Corn 
Products  Company. 

Latter  Concern  Begins  to  Make  Pail 
Jellies  and  Stirs  Up  Regular  Manu¬ 
facturers.  Heavily  Undersells  the 
Market.  Philadelphia  Concerns  Take 
Up  Matter  with  Jelly  Manufacturers 
of  Country. 

There  is  a  sharp  controversy  on 
between  the  Corn  Products  Re¬ 
fining  Co.,  manufacturers  of  glu¬ 
cose,  and  the  manufacturers  of 
low-grade  pail  jellies,  notably  the 
American  Preserve  Co.,  of  Phila¬ 
delphia,  which  seems  in  this  sec¬ 
tion  to  be  the  glucose  concern’s 
chief  antagonist. 

The  controversy  comes  from 
the  fact  that  the  Corn  Products 
Co.  has  gone  into  the  business  of 
making  compound  jellies  and  is 
selling  them  at  prices  below  those 
of  the  regular  manufacturers.  In 
Philadelphia,  for  example,  the 
American  Preserve  Co.  has  been 
getting  $1.15  per  pail  for  its  com¬ 


pound  jellies,  while  the  Corn 
Products  Co.  is  selling  at  90  cents. 
In  other  sections  of  the  country 
the  glucose  concern  is  said  to  have 
sold  as  low  as  82^2  cents. 

The  American  Preserve  Co. 
deeply  resents  what  it  contends  is 
an  encroachment  upon  its  busi¬ 
ness,  and  has  notified  all  the 
jelly  manufacturers  of  the  coun¬ 
try  of  the  Corn  Product  Co’s  ac¬ 
tion  making  the  charge  that  the 
concern’s  only  reason  for  entering 
the  jelly  business  is  to  compel 
regular  jelly  manufacturers  to 
buy  their  glucose  from  it.  The 
Corn  Products  Co.  asserts  that  it 
has  the  right  to  go  into  any  busi¬ 
ness  that  it  likes. 


Sugar  Situation  Critical. 

Refiners  Push  Prices  Up  Another  10 
Points,  Making  Advance  of  60  Points 
from  Lowest  Point.  Scarce  Raws 
the  Cause. 


The  sugar  situation  is  assuming 
rather  a  critical  phase.  All  re¬ 
finers  have  advanced  another  10 
points  during  the  past  week  in 
addition  to  the  30  points  during 
the  week  before  and  Zo  points  a 
short  time  before  that.  The  past 
week’s  advance  makes  an  advance 
from  the  lowest  point  of  60  points 
and  within  the  last  two  weeks  of 
40  points. 

The  cause  of  the  latest  advance 
is  the  same  which  is  responsible 
for  all  of  the  others — actual 
scarcity  of  raws.  The  Cuban 
supply  of  raws,  on  which  refiners 
are  now  depending,  is  seriously 
short,  as  compared  with  last  year. 
All  other  sugar  producing  coun¬ 
tries  are  short  also,  and  refiners 
are  being  badly  skimped  for  the 
time  being. 

Under  the  circumstances,  fur¬ 
ther  advances  in  refined  seem 
likely,  particularly  as  the  market 
is  just  now  entering  the  period  of 
largest  consumption.  Refined 
sugar  is  selling  at  wholesale  at  all 
sorts  of  prices.  On  to-day’s  mar¬ 
ket  retailers  should  pay  around 
5.4  cents  for  granulated,  but  job¬ 
bers  who  bought  ahead  are  selling 
in  some  cases  as  low  as  5  cents. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World ** 

Attorney  and  Counsellor  at  Law 

730-731  Drexd  Building,  Philadelphia,  Pa. 

Teleota...!8'11-  u"btrd  1*27 
luepi  l  (irillit,  Rice  744 

COLLECTIONS,  CORPORATION  PRACTICE, 
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As  to  the  “Grocery  World’s 
Prices-Current 
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Discussion  with  Well-known  New  York  Jobbing  House  Over 
Propriety  of  “Grocery  World’s”  Methods  of  Quoting 
Prices.  As  to  How  Far  this  Journal’s  Consideration  of 
Limited  Prices  Should  Go. 


For  some  time  the  “Grocery 
World”  has  been  in  correspond¬ 
ence  with  the  New  York  whole¬ 
sale  grocery  house  of  francos  H. 
Leggett  &  Co.  over  the  propriety 
of  certain  prices  which  appeared 
in  the  “Grocery  World’s”  price¬ 
list. 

Leggett  &  Co.  have  taken 
the  position  that  various  of  the 
“Grocery  World’s”  prices  were 
below  the  regular  market  and 
represented  values  at  which  the 
average  jobber  could  not  sell,  and 
at  which  in  some  cases  he  had 
pledged  himself  not  to  sell. 

One  of  the  prices  on  which  the 
discussion  has  hinged  is  the  “Gro¬ 
cery  World’s”  former  price  on  a 
well-known  cereal,  which  has 
been  quoted  at  $3.70.  The  regu¬ 
lar  price  is  $4.05,  and  it  is  unques¬ 


tionable  that  all  but  one  or  two 
jobbers  sell  at  $4.05.  The  fact 
remained,  however,  that  two 
Philadelphia  jobbers  freely  and 
publicly  offered  the  cereal  named 
at  $3-7°)  an(l  since  both  were 
reputable,  the  “Grocery  World” 
had  no  alternative  but  to  quote 
that  price.  For  the  aim  of  the 
“Grocery  World's"  price-list,  let  it 
be  said,  is  to  quote  the  only  price 
that  means  anything  to  the  re¬ 
tailer — the  lowest  price  at  which 
given  goods  can  be  bought  in  the 
open  market  of  a  reputable  job¬ 
bing  house. 

Messrs.  Leggett  &  Co.  now 
send  to  the  “Grocery  World”  a 
copy  of  a  letter  received  by  them 
from  the  manufacturers  of  the 
cereal  in  question.  The  salient 
parts  are  as  follows : 


Buffalo,  N.  Y.,  March  18,  1908. 

F.  H.  Leggett  &  Co., 

New  York  Citv. 

Gentlemen  : — We  acknowledge  re¬ 
ceipt  of  yours  of  March  nth  re 

quotations  on - in 

the  “Grocery  World.” 

We  might  just  as  well  be  frank 
about  this  matter;  therefore,  we  beg 

leave  to  advise  that  Messrs.  — - - 

and  -  of  Philadelphia,  as 

well  as  one  or  two  other  price-cut¬ 
ting  houses,  have  been  on  the  sus¬ 
pended  list  of  the  Hygienic  Food  Co. 
for  over  two  years.  Both  of  these 
two  prominent  houses  in  Philadel¬ 
phia  are  able  to  secure  all  the  stock 
they  require  during  the  dull  season, 
from  sources  which  we  cannot  dis¬ 
cover,  but  during  the  active  season 
for  the  sale  of  cereals  we  know  they 
cannot  obtain  stock  in  sufficient 
quantity  to  make  us  much  trouble, 
or  what  is  worse,  make  the  general 
wholesale  grocery  trade,  trouble. 

In  the  meantime,  the  “Grocery 

World”  has  been  quoting  - 

-  at  $3.70,  and  we  have 

always  supposed  that  - - — 

were  responsible  for  this  quotation. 

We  do  not  desire  to  have  any 
misunderstanding  regarding  this 
matter,  with  any  wholesale  grocery 
firm,  but  the  fact  remains  that  the 
policy  of  the  Hygienic  Food  Co.  on 
this  question  is  fixed,  and  orders 
from  jobbers  who  supply  suspended 
firms  or  indulge  in  price-cutting  to 
the  disadvantage  of  the  jobbing 
trade,  are  certain  to  be  declined  by 
us. 

We  hope  that  you  will  agree  with 
us  that  this  is  the  correct  position 
for  the  manufacturer  to  take,  and  we 
urge  that  you  will  use  your  kind  of¬ 
fices  to  induce  the  “Grocery  World” 
publication  (which  we  are  informed 
to-day  is  an  independent  incorpor¬ 
ated  organization,  that  is  entirely  in¬ 


dependent  of  any  grocery  concern), 
to  change  their  quotations  on 

- to  $4.05  per  case 

for  single  case  lots,  and  stop  at  that. 

If  you  will  favor  us  in  this  partic¬ 
ular  we  will  greatly  appreciate  your 
kindness.  Trusting  you  will  give 
prompt  reply1  to  this  matter,  we  re¬ 
main, 

Yours  truly, 

(Signed)  Pixley  &  Long. 

The  question  seems  to  resolve 
itself  into  this:  Has  the  “Grocery 
World”  the  right  to  quote  a  price 
below  the  regular  market,  a  price 
below  the  limited  price  which  the 
manufacturer  has  set,  and  which 
could  not  be  made  did  some  job¬ 
ber  not  break  his  agreement?  Is 
it  the  “Grocery  World’s”  business 
to  analyze  the  prices  it  puts  in  its 
price-list,  and  if  they  have  ob¬ 
viously  come  about  by  the  viola¬ 
tion  of  a  limited  price,  to  reject 
them,  in  spite  of  the  fact  that  the 
goods  can  be  bought  at  the  cut 
price  in  the  open  market  and  of 
reputable  houses? 

The  “Grocery  World”  feels 
that  the  proper  answer  to  the  first 
question  is  yes  and  to  the  second 
question  no.  There  was  a  time 
when  the  “Grocery  World”  pub¬ 
lished  in  its  price-list  only  what 
could  be  called  average  jobbing 
prices.  If  half  the  jobbers  quoted 


Merchants  Like 

a  Quick  Seller 


F  ormerly  called\ 
Elijah’s  Manna/ 


Post 
T  oasties 

Make  a  quick  trip  from  tlie  shelves  of  the  retailer  to  the  breakfast  and  lunch  tables  of  the  consumer. 
Repeat  orders  follow— people  like  the  “toasty”  flavour— the  customer  is  pleased— the  profit  is  big. 

A  popular  “seller”  (among  Corn  Flake  Foods)  is  Post  Toasties.  Stock  up! 


« 


The  Taste  Lingers 


99 


NOTICE.— We  pack  part  of  each  case  in  Elijah’s  Manna, 
and  part  in  Tost  Toasties  Cartons  for  a  time. 
There’s  a  demand  for  each. 


Postum  Cereal  Coa,  Ltd.,  Battle  Creek,  M i ch,  L.  A. 
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$2.10  on  a  given  article  and  the 
other  half  $2.05,  the  “Grocery 
World”  quoted  $2.07^.  This,  the 
journal  subsequently  learned  to 
its  cost,  meant  nothing  to  the  re¬ 
tailer,  though  it  did,  in  a  way, 
give  a  fair  idea  of  average  market 
conditions. 

When  the  “Grocery  World” 
says  it  learned  this  to  its  cost,  it 
means  this:  The  prices  it  quoted 
in  all  fairness  were  ridiculed  and 
used  for  an  ulterior  purpose  by 
hundreds  of  jobbers’  salesmen. 
These  salesmen,  by  cutting  below 
the  “Grocery  World’s”  prices, 
showed  at  once  how  enterprising 
they  were  and  how  unreliable  was 
the  “Grocery  World”  as  a  price- 
current.  As  soon  as  the  “Grocery 
World”  found  that  its  price-list 
was  a  byword  and  a  joke,  it  de¬ 
cided  to  change  its  plan.  The 
price-list  editor  was  then  in¬ 
structed  to  quote  the  lowest  price 
at  which  the  goods  named  could 
be  obtained  in  the  open  market 
from  reputable  houses.  No  secret 
price  is  quoted,  only  when  a  repu¬ 
table  jobber  was  willing  to  quote 
a  price  openly  and  publicly  would 
the  “Grocery  World”  reproduce 
it  in  its  own  price-list. 


So  much  in  answer  to  the  first 
question. 

As  to  the  second,  it  would  ad¬ 
mittedly  be  ethical  for  the  “Gro¬ 
cery  World”  to  refuse  to  quote  a 
price  which  could  only  be  made 
possible  by  violating  some  limited 
price  contract.  But  the  “Grocery 
World”  cannot  permit  ethics  to 
choke  it  to  death.  Particularly 
when  the  wholesale  grocers,  who 
would  be  the  chief  gainers  from 
such  a  course,  haven’t  sufficient 
ethics  of  their  own  to  avoid  using 
this  journal’s  course  to  their  own 
good  and  to  the  “Grocery 
World’s”  harm. 


Illegal  Oleo  Dealers’  Licenses 
Will  be  Revoked. 


Upon  Legal  Advice  the  Pennsylvania 
Dairy  and  Food  Commissioner  Will 
Deprive  Offenders  Against  the  Oleo 
Laws  of  the  License  to  Make  Future 
Sales. 


Dairy  and  Food  Commissioner 
Foust,  of  Pennsylvania,  an¬ 
nounced  during  the  week  that  he 
proposed  to  revoke  the  oleo 
license  of  every  person  convicted 
of  selling  oleo  illegally.  He  does 
this  upon  the  authority  of  the 


Attorney-General’s  department, 
which  has  advised  him  that  he  has 
that  legal  right. 

The  opinion  rendered  on  the 
subject  by  Deputy  Attorney- 
General  Fleitz  is  interesting.  In 
part  it  is  as  follows: — 

I  have  before  me  your  letter  of  re¬ 
cent  date,  in  which  you  ask  to  be  ad¬ 
vised  as  to  your  power  and  authority 
to  revoke  a  license  granted  under  the 
provisions  of  the  Act  of  May  29, 
1901  (P.  L.  327). 

Accompanying  your  letter  is  a 
communication  from  Joseph  A. 
McCurdy,  together  with  the  testi¬ 
mony  taken  in  the  case  of  Common¬ 
wealth  vs.  Thomas  Mulholland  be¬ 
fore  J.  F.  Beatty,  Justice  of  the 
Peace,  at  Greensburg.  It  appears 
from  this  testimony,  and  the  infor¬ 
mation  contained  in  your  letter  and 
that  of  Mr.  McCurdy,  that  one 
Thomas  Mulholland,  proprietor  of 
the  Jeannette  Tea  and  Coffee  Com¬ 
pany,  at  Jeannette,  Pa.,  has  been 
prosecuted  by  your  Department  for 
violating  the  provisions  of  the  Oleo¬ 
margarine  law,  and  that,  during  the 
past  year,  he  pleaded  guilty  to  a  sec¬ 
ond  offense,  and  was  sentenced  to 
pay  a  fine  of  $500  and  costs. 

In  December  last  you  issued  a  li¬ 
cense  for  the  sale  of  oleomargarine 
to  one  Henry  H.  Hopper,  proprietor 
of  the  Jeannette  Tea  and  Coffee 
Company,  No.  624  Clay  ave.,  Jean¬ 
nette,  Pa.,  for  the  year  1908,  said 
license  being  certificate  3,300,  upon 
representations  that  Hopper  was  a 
resident  of  this  State  and  the  pro¬ 
prietor  of  the  business.  The  evi¬ 
dence  in  the  case  before  Squire 
Beatty  establishes  the,  following 
facts : — 


That  Henry  H.  Hopper  is  not  a 
resident  of  the  State  of  Pennsylva¬ 
nia,  but  resides  at  Cleveland,  Ohio; 
and  that  he  is  the  brother-in-law  of 
Thomas  Mulholland,  who  formerly 
had  a  license  for  this  same  establish¬ 
ment  at  the  same  place,  and  be¬ 
cause  of  his  convictions  could  not 
receive  a  license  to  carry  on  the  busi¬ 
ness  any  longer.  While  the  license 
js  in  the  name  of  Hopper,  and  there 
is  an  attempt  made  to  show  that  the 
business  is  now'  being  conducted  by 
Hopper,  yet  the  facts  seem  to  be 
fairly  proven  that  Mulholland  is  in 
control  and  management  of  the 
business,  and  is  recognized  by  the 
employes  as  the  owner  in  authority. 

It  further  appears  that  the  Oleo¬ 
margarine  law  has  been  violated  by 
the  manager  of  the  establishment, 
acting  under  the  license  to  Hopper; 
and  even  if  it  could  be  proved  that 
Hopper  is  the  responsible  party,  it  is 
impossible  to  punish  him  for  any 
violation  of  the  law*  for  the  reason 
that  he  is  not  a  resident  of  this  State. 

You  desire  to  know  whether  or 
not,  under  this  state  of  affairs,  there 
is  warrant  of  law  for  you  to  revoke 
this  license. 

It  is  apparent  that  the  procuring 
of  the  license  is  but  one  of  the  re¬ 
strictions  which  this  act  imposes  on 
persons  desiring  to  manufacture  or 
sell  oleomargarine  in  Pennsylvania. 
The  license  is  granted  by  the  State 
upon  the  express  condition  that  the 
licensee  shall  comply  with  the  re¬ 
quirements  of  the  law,  and  a  failure 
to  do  so  is  a  breach  of  contract  and 
works  forfeiture  of  the  license.  By 
the  fair  weight  of  the  evidence  in 
the  case  before  me  it  is  clear  that  the 
license  was  obtained  by  fraud,  as 
there  is  no  authority  by  which  a  li¬ 
cense  can  be  issued  to  a  non-resi¬ 
dent  of  the  State,  and  we  are  justi¬ 
fied  in  reaching  the  conclusion  that 


OUR  WAY  f  To  make  lowest  prices  for  CASH 

to  obtain  and  retain  valued  -{  To  furnish  highest  qualities  of  merchandise 

patronage  is:  [  To  guarantee  satisfaction  in  every  particular 

_  WHY  not  let  your  business  come  OUR  WAY? 

Andrews'  Chipped  Beef,  No.  1  cans,  2  doz . per  doz  ,  $1.55 

Andrews’  Chipped  Beef,  No.  %  cans,  2  doz . per  doz.,  .87# 

Carnation  Brand  Fancy  Santa  Clara  Prunes, 

30-40s,  25-lb.  boxes . per  lb.,  .0 6# 

40-50s,  25-lb.  boxes . per  lb.,  .0 6% 

50-60s,  25-lb.  boxes . per  lb.,  .05# 

Hoffecker’s  Fancy  Cold  Packed  Tomatoes,  full  size 
No.  3  cans,  solidly  paoked  with  red-ripe  fruit, 

particularly  fine  quality,  2  doz . per  doz.,  .82% 

No.  3  Barley,  100-lb.  bags . per  bag,  3.00 

Shaker  Corn,  best  quality,  bbls.  about  170  lbs.  .  .  per  lb.,  .05% 
Fancy  N.  Y.  State  Marrow  Beans,  grain  bags  about 

2%  bush . .  bush.,  2.16 

5  or  10-bag  lots . per  bush.,  2.12 % 

Fancy  N.  Y.  State  Red  Kidney  Beans,  grain  bags 

about  2%  bush . per  bush.,  1.90 

Fancy  4-crown  Loose  Muscatel  Raisins,  60-lb.  bxs. ,  per  lb.,  .06 
3-crown  Loose  Muscatel  Raisins,  60-lb.  boxes  .  .  per  lb.,  .05% 
2-crown  Loose  Muscatel  Raisins,  50-lb.  boxes  .  .  per  lb  ,  .05# 

Thompson’s  Not-A-Seed  Brand  Seedless  Raisins, 

36‘1S . .  .  .per lb.,  .08# 

Griffin  &  Skelly’s  Fancy  Coast  Packed  Seeded 

Raisins,  36-ls . per  lb.,  .07% 

5  or  IO  box  lots . per  lb.,  .07# 

Harvest  Brand  Choice  Coast  Packed  Seeded  Rais¬ 
ins,  36-ls . per  lb.,  .00# 

Bevan’s  Royal  Sandingham  Cluster  Raisins,  22-lb. 

boxes . per  box,  2.40 

Bevan’s  Extra  Table  Clusters,  22-lb.  boxes  ....  per  box,  1.90 
Bevan’s  Connoisseur  Clusters,  22-lb.  boxes  ....  per  box,  1.75 

These  are  the  same  goods  in  Cluster  Raisins  that  sold  at  $1.50  to  $1.75  per  box 
more  around  the  holidays  They  are  fine.  They  are  cheap. 

-March  30th  to  April  4th,  inclusive. 

OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


per 

lb., 

$0.02# 

per 

lb., 

.02# 

per 

lb., 

.02# 

per 

lb., 

.02# 

per 

gro., 

1.15 

per 

doz  , 

.11 

per 

firro., 

.90 

per 

doz., 

.09 

per 

lb., 

.08# 

per 

lb., 

.08 

per 

lb., 

.09# 

per 

lb, 

.09# 

Tar  Balls  (Napthaline),  bbls.,  about  260  lbs.  . 

100-lb.  lots . per  lb., 

60-lb.  lots . per  lb., 

25-lb.  lots . per  lb., 

Matting  Tacks,  No.  11,  tinned . per  gro., 

Matting  Tacks,  No.  11 . per  doz  , 

Matting  Tacks,  No.  11,  blued . per  gro., 

Matting  Tacks,  No.  11 . per  doz., 

Absolutely  Pure  Lard,  50-lb.  tins . per  lb., 

6  or  10-lb.  tins . per  lb., 

Finest  Quality  Sugar  Cured  Hams,  13  to  15  lbs. 

average,  bbls . per  lb., 

Less  quantity . per  lb  , 

You  can  make  and  save  money  by  buying  Lard  and  Hams  at  the  above  figures 
as  much  higher  prices  will  rule  on  both  in  the  very  near  future. 

Griffin  <&  Skelly’s  Easter  Brand  Extra  Stand.  Cal.  Royal 
Anne  White  Cherries,  No.  2%  size  cans,  2  doz.,  per  doz., 
Skyscraper  Brand  Stand.  Cal.  Royal  A  nne  White 

Cherries,  No.  2%  cans,  2  doz . per  doz., 

Oregon  Brand  Stand.  Oregon  Royal  Anne  White 

Cherries,  No.  2%  cans,  2  doz . per  doz., 

Greyhound  Brand  Extra  Fancy  Large  Cal.  Aspar¬ 
agus,  No.  2%  square  cans,  2  doz . per  doz., 

Buckskin  Brand  Cal.  Asparagus  Tips,  No.  1  square 

cans,  2  doz . per  doz., 

These  prices  on  California  and  Oregon  Cherries  and  California  Asparagus  are 
from  40c.  to  60c.  per  doz.  below  present  market  values,  and  all  are  most  decided 
bargains.  We  both  recommend  and  guarantee  the  quality. 

Daisy  Brand  Pure  Codfish,  fine  quality,  20-lb.  boxes,  per  lb., 
Tidal  Wave  Dressed  Fish  (Hake),  40-lb.  boxes  .  .  per  lb., 

Tidal  Wave  Brand  Threaded  Fish,  2  doz . per  doz., 

Andrews’  Chipped  Beef,  0-lb.  cans,  1  doz.  in  case 

(72  lbs.) . per  lb., 

5  or  10-case  lots . per  lb., 

These  Prices  for  This  Week 
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Only- 

CONTAINI  NG 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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this  license  was  obtained  for  the  pur¬ 
pose  of  permitting  Mulholland,  an 
old  offender,  to  continue  an  illegal 
business  and  has  been  used  by  him  as 
a  cloak  for  that  purpose.  It  is  your 
duty  to  carry  out  the  terms  and  pro¬ 
visions  of  this  law,  and  its  spirit,  if 
not  its  exact  letter,  contemplates  the 
revocation  of  a  license  if  its  terms 
are  violated. 

I  am,  therefore,  of  opinion,  and 
advise  you  that,  for  the  reasons 
above  stated,  it  is  your  duty  to  re¬ 
voke  this  license  and  that  you  have 
authority  under  the  law  to  do  so. 

Heretofore  an  oleo  dealer’s 
violation  of  the  law  has  not  in¬ 
terfered  with  his  license,  and  the 
revoking  of  the  license  will  un¬ 
questionably  aid  the  campaign 
against  the  violation  of  the  act. 


Swiss  Milk  Chocolate  Men 
Take  Water. 


Cailler’s — went  back  to  its  old 
price  on  Monday  last,  and  the 
other  two  must  surely  follow  if 
they  want  to  do  any  business. 

The  difference  between  the  old 
and  new  prices  is  shown  by  quo¬ 
tations  on  the  three  best-selling 
sizes,  both  former  and  reduced 
prices  being  given :  30-cent  cake, 
was  $3.60  per  dozen,  now  $2.90 ; 
15-cent  cake,  was  $1.80  per  dozen, 
now  $1.45;  10-cent  cake,  was  90 
cents,  now  80  cents.  In  every 
case  the  reduced  prices  are  exactly 
those  which  prevailed  before  the 
25  per  cent.,  advance. 

As  a  result  of  the  extremely 
high  prices,  the  business  of  all 
three  of  the  concerns  named  fell 
off  very  materially. 


Recent  Twenty-five  Per  Cent.  Advance 
in  Price  Curtailed  Their  Business  so 
Much  that  One  Concern  has  Gone 
Back  to  Former  Prices  During  the 
Week.  Others  Must  Follow. 


Several  months  ago  the  three 
Swiss  milk  chocolate  concerns 
selling  the  most  goods  in  this 
country — Cailler’s,  Peters  &  Co., 
and  Suchard — advanced  prices 
under  a  working  agreement  of  25 
per  cent.,  all  grades  being  affected. 
Swiss  milk  chocolate  was  high 
before,  and  the  advance  made  it 
almost  prohibitive  to  a  great 
many  people.  The  “Grocery 
World”  prophesied  at  the  time 
that  there  would  be  a  tremendous 
decrease  in  the  trade,  and  this 
prophecy  has  been  confirmed. 
One  of  the  three  concerns  named 


Glncose  Concern  Not  Afraid  of 
Baking  Powder  Competition. 

At  the  annual  meeting  of  the 
Corn  Products  Refining  Co.,  held 
in  Jersey  City  on  Tuesday  last, 
F.  H.  Hall,  who  acted  as  chair¬ 
man,  in  speaking  of  possible  com 
petition  with  the  Royal  Baking 
Powder  Co.,  said :  “The  company 
does  not  fear  competition  with  the 
Royal  Baking  Powder  and  it  is 
prepared  to  meet  this  competi¬ 
tion.  We  are  satisfied  that  the 
company  can  manufacture  starch 
for  baking  powder  at  a  better 
price  than  the  Royal  Baking 
Powder  Co.”  He  pointed  out  that 
the  company  at  the  present  time 
controls  about  50  per  cent,  of  the 
starch  output  in  the  country. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXXIV.- Who  Do  You  Buy  For? 

Buy  for  your  customers,  not  for 
yourself. 

Too  many  buyers  are  to-day 
buying  the  quality  of  goods  they 
like  best,  regardless  of  the  likes 
of  their  customers.  It  is  admit¬ 
ted  that  any  retailer  can  get  more 
pleasure  out  of  selling  the  goods 
that  he  likes  best  and  that  the  re¬ 
tailer  can  largely  cultivate  the 
tastes  of  his  customers,  at  the 
same  time  many  customers  have 
ideas  of  their  own,  and  when  this 
is  the  case  it  is  always  policy  to 
let  them  have  their  own  way. 

From  past  experience  as  a 
buyer,  it  is  safe  to  advise  any 
buyer  to  be  very  careful  in  order¬ 
ing  the  particular  things  which 


he  likes  best,  for  in  about  nine 
times  out  of  ten  he  will  uncon¬ 
sciously  over-stock  his  store  on 
that  class  of  goods.  It  is  hard  to 
keep  from  it.  Buyers  naturally 
feel  that  all  their  customers  who 
have  good  taste  will  like  the  kinc 
of  goods  they  like,  and  the  rea 
experience  does  not  always  bear 
out  this  idea. 

A  good  rule  is  to  always  buy 
sparingly  of  the  class  of  goods  he 
likes  best,  for  even  what  seem  to 
be  spare  purchases  at  the  time 
often  turn  out  to  be  large  enough 
to  keep  the  sales  force  busy  for 
a  good  while  to  prevent  their  be 
coming  stickers,  and  possibly  re 
quiring  a  cut  price  to  finish  them 
out.  F.  A.  P. 


To  the  Trade: 

Have  you  not  discovered 
that  there  are  really 

NO  TEAS  AS  CHEAP 


as 


CEYLON 

TEA? 


in 


THE  TURN  OVER 


LIES 


THE  REAL  PROFIT 

Your  money  will  earn  very  much  mor 
by  the  end  of  the  year  if  you 

STOCK  GOOD  TEA, 


because  your  money  will  turn  many 
times  more  than  if  you  stock  tea  the 
chief  recommendation  for  which  is  to 
be  found  in  the  difference  between  its 
buying  and  selling  prices. 
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from  a  fresh  one,  but  not  always. 
Eliminate  the  price,  which  is 
usually  the  criterion,  and  you 
haven’t  much  left  to  go  on. 


The  campaign  to  print  the  net 
weight  of  package  goods  on  the 
label  is  growing. 

The  Weight  on  As  previously  re- 

th*  Package.  ported,  the  Mass¬ 

achusetts  Legis¬ 
lature  is  now  considering  a  bill  to 
bring  that  about,  and  a  similar 
measure  has  been  introduced 
in  the  Legislature  of  New  York. 

From  experience  in  Massac.hu- 


A  woman  about  a  grocery  store 
raises  tbe  tone.  She  prevents  by  her 
presence  roughness,  ill  manners  and 
dirt.  The  average  woman  has  a 
horror  of  dirty  floors  or  counters  or 
scales  or  bins,  and  her  complaint 
about  such  things  will  lead  to  their 
being  cleaned.  A  woman  about  a 
store  is  in  fact  a  bit  of  sunshine  that 
brightens  up  the  whole  place.  And 
she  gets  as  good  a  knowledge  of 
qualities,  of  the  goods,  of  prices  and 
of  selling  as  any  man  can,  for  she 
is  more  apt  to  want  to  bold  her  place 
than  a  man  clerk. 

It  would  seem  as  if  women 
would  in  the  abstract  make  better 
clerks  than  men,  and  yet  in  the 
department  stores  observation 
seems  to  prove  otherwise.  Prac¬ 
tically  all  the  flippancy,  the  in- 


tion  is  nothing  more  or  less  than  a 
wholesale  grocery,  though  dressed  in 
a  different  garb  and  wearing  a  dif¬ 
ferent  aspect.  Were  the  jobber 
eliminated  from  his  position,  as  a 
bulwark  to  the  retailer  against  the 
greed  and  rapacity  of  those  who  own 
chain  stores  would  the  public  at 
large  be  the  gainer?  Is  there  any¬ 
thing  in  the  history  of  this  or  any 
other  country  to  show  that  where 
monopoly  has  had  full  sway  the  pub¬ 
lic  ever  reaped  an  advantage? 

March  is  said  to  come  in  like  a 
lion  and  go  out  like  a  lamb,  but 
monopolies  of  all  kinds  come  in  like 
a  lamb  and  stay  in  like  a  lion,  de¬ 
vouring  every  lamb  that  crosses  its 
path.  The  retailer  who  stands  by 
the  jobber  is  standing  for  himself. 
Free  and  legitimate  opposition  with¬ 
out  monopoly,  will  best  safeguard 
the  interests  of  the  public  at  large. 

A.  H.  Hendrie. 
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The  report  appearing  elsewhere 
in  this  issue  of  the  campaign  of 
the  Secretary  of 
Storage  vs*  Agriculture  t  o 

Fresh  Eggs.  prevent  the  sale 

of  storage  eggs  as 
fresh  will  interest  every  retaii 
grocer,  for  it  is  through  the  retaii 
grocer  that  this  fraud  is  consum¬ 
mated  upon  the  public. 

Up  to  this  time  storage  eggs 
have  been  freely  sold  as  fresh  in 
certain  seasons  without  the  slight¬ 
est  attempt  to  prevent  it.  All 
sorts  of  stores  do  it.  In  Philadel¬ 
phia,  for  example,  a  particularly 
notorious  holier-than-thou  store 
has  this  winter  retailed  “strictly 
fresh’’  eggs  at  a  price  several 
cents  below  the  zvliolcsale  fresh  egg 
price. 

Storage  eggs  are  perfectly 
good  ;  as  a  matter  of  fact  they  are 
as  wholesome  and  nutritious  as 
fresh  eggs,  yet  they  are  not  fresh 
eggs  and  it  goes  without  saying 
that  they  should  not  be  sold  as 
such.  The  fact  that  the  con¬ 
sumer  would,  if  he  knew,  have  a 
prejudice  against  them,  and  that 
that  prejudice  would  be  un¬ 
founded,  is  not  the  point.  Preju¬ 
diced  or  unprejudiced,  the  con¬ 
sumer  has  the  right  to  know  what 
he  is  buying. 

The  Secretary  of  Agriculture, 
while  all  honest  tradesmen  are 
with  him,  will  probably  find  that 
he  has  engaged  in  the  toughest 
campaign  of  his  life.  Sometimes 
it  is  possible  to  tell  a  storage  egg 


setts  it  seems  evident  that  manu¬ 
facturers  generally  are  not  in 
sympathy  with  this  movement. 
The  reasons  they  advance  for 
their  opposition  are  not  con¬ 
clusive;  practically  they  all  sim¬ 
mer  down  to  the  trouble  of  mak¬ 
ing  the  change.  What  particular 
trouble  is  there  in  printing  an 
extra  line  upon  a  label? 

It  seems  to  the  “Grocery 
World”  that  there  is  only  one 
valid  reason  for  objecting  to  a 
labeled  net  weight,  and  even  that 
can  be  overcome.  That  reason  is 
the  possibility  that  the  goods 
may  lose  weight,  which  might  in¬ 
advertently  -  make  the  printed 
weight  false  after  the  goods  had 
been  packed  a  while.  This  is  eas¬ 
ily  overcome  by  a  label  stating 
that  the  contents,  when  packed, 
weighed  so  much. 

There  is  no  answer  to  the 
proposition  that  the  consumer  is 
entitled  to  know  as  near  as  he  can 
be  told  how  much  he  is  getting 
for  his  money. 


Mr.  Godfrey  Wolf,  vice-presi¬ 
dent  of  the  St.  Louis  (Mo.)  Retail 
Grocers’  Associa- 

Womeo  as  tion,  says  some- 

Grocery  Clerk..  thing  about 

women  grocery 
clerks  which  the  “Grocery  World” 
can  scarcely  understand.  Here  is 
the  substance  of  it : — 

I  am  surprised  that  more  grocers 
do  not  employ  young  women  in  their 
stores.  I  have  tried  it  with  excellent 
result.  I  find  that  a  girl  clerk  can 
handle  the  cash  and  look  after  the 
books  better  than  a  man  will  and  she 
is  also  extremely  useful  in  waiting 
on  trade,  if  she  is  interested  in  the 
business. 

When  waiting  on  trade  a  woman 
clerk  is  at  her  best.  She  is  invaria¬ 
bly  polite  and  attentive,  and  I  find 
that  women  customers  like  to  have 
a  woman  wait  on  them.  The  woman 
clerk  naturally  has  a  knowledge  of 
cooking  and  she  talks  over  ways  of 
cooking  foods  in  such  a  manner  as 
to  interest  the  customer  and  in  that 
way  she  frequently  makes  sales  that 
a  man  clerk  would  miss. 


difference,  and  the  impertinence 
behind  department  store  counters 
emanates  from  women  clerks. 
The  average  man  clerk  is  more 
polite,  more  attentive — infinitely 
more  desirable  in  every  way. 

Is  there  anything  in  the  grocery 
business  to  change  the  nature  of 
women  employees  in  this  respect  ? 


Apropos  of  some  matter  which 
the  Philadelphia  “Public  Ledger” 
has  recently 
a  FaiUciou.  printed  regarding 

Argument,  the  controversy 

between  local 
jobbers  and  retailers,  Mr.  A.  H. 
Hendrie,  a  well-known  Philadel¬ 
phia  retail  grocer,  contributes  the 
following  letter  to  the  paper 
named : — 

To  the  Editor  of  “Public  Ledger” : — 
Every  independent  retail  grocer 
who  is  against  the  jobbers  in  their 
attitude  toward  the  manufacturers 
is  putting  a  nail  in  his  own  coffin. 
The  jobber  stands  as  a  protector  to 
the  retailer,  as  few  retailers  are  able 
to  buy  direct  from  manufacturers. 

If  the  jobbers  were  gone,  where 
could  the  retailers  get  the  goods? 
Practically  the  only  retailers  left 
who  could  buy  goods  fram  the  man¬ 
ufacturers  would  be  those  who  own 
the  chain  stores.  Why  should  re¬ 
tailers  play  into  the  hands  of  those 
who  own  chain  stores  ?  Monopoly 
would  then  be  supreme.  If  the  gro¬ 
cery  trade  were  thus  monopolized 
where  would  the  benefit  to  the  pub¬ 
lic  come  in  ?  The  whole  question  is 
one  of  handling  the  goods.  Granted 
that  the  owners  of  chain  stores  buy 
most  of  their  goods  direct,  it  must 
not  be  forgotten  that  they,  too,  must 
maintain  a  wholesale  department. 
Does  it  not  cost  as  much,  in  pro¬ 
portion  to  the  volume  of  business 
transacted,  to  run  that  department- 
for  the  chain  stores  as  it  does  to  run 
the  jobbers  for  the  regular  retailers? 
Does  any  sane  man  suppose  that  a 
structure  eight  stories  high  and  cov¬ 
ering  almost  a  square  of  ground  can 
be  built,  fitted  up  and  run  without  a 
vast  amount  of  expense  which  nec¬ 
essarily  adds  to  the  price  of  the 
goods  bought  from  the  manufac¬ 
turers  ? 

The  Retail  Grocers’  Association 
stands  in  a  similar  position.  It  can¬ 
not  sell  the  goods  to  the  retailer  at 
the  same  price  as  it  paid  for  them. 

So  the  middleman  exists  in  both 
cases  where  he  was  supposed  to  be 
dead.  The  Retail  Grocers’  Associa¬ 


Before  saying  just  a  word  or 
two  regarding  the  above,  let  the 
"Grocery  \\  orld"  state  emphatic¬ 
ally  that  it  has  never  believed  in 
the  elimination  of  the  wholesale 
grocer.  Under  present  conditions 
at  least,  tire  jobber  has  a  legiti¬ 
mate  place  and  his  elimination 
would  be  a  great  misfortune.  Let 
him  be  decently  fair — that  is  all 
the  "Grocery  World”  asks. 

It  seems  to  this  journal  that 
Mr.  Hendrie’s  excellently- 
expressed  argument  leads  to  a 
reductio  ad  absurdum:  For  in¬ 
stance,  he  says,  “if  the  jobbers 
were  gone,  where  could  the  re¬ 
tailers  get  the  goods?”  The  in¬ 
ference  is  that  they  couldn’t  get 
them  anywhere,  which  is  absurd. 
The  jobbers’  retirement,  unfortu¬ 
nate  though  it  would  admittedly 
be,  would  scarcely  lessen  the 
manufacturer's  eagerness  to  do 
business  and  he  would  unques¬ 
tionably  sell  the  retailer  direct. 
That  would  be  the  only  thing  he 
could  do. 

For  the  same  reason  falls  to 
pieces  the  balance  of  the  argu¬ 
ment — that  with  the  jobbers  gone 
the  only  people  left  who  could 
buy  direct  would  be  chain  stores, 
who  would  thus  have  a  monopoly 
which  would  choke  the  small  re¬ 
tailer  to  death. 

With  the  jobbers  gone  the 
manufacturer  would  have  to  sell 
the  retailers,  small  and  large  to¬ 
gether,  which  would  exactly  con¬ 
tinue  present  conditions,  except 
that  the  seller  would  be  the  manu¬ 
facturer  instead  of  the  jobber. 

Mr.  Hendrie  thinks  the  jobber 
is  “a  bulwark  to  the  retailer 
against  the  greed  and  rapacity  of 
those  who  own  chain  stores.” 
This  is  an  amazing  statement 
from  a  retailer  who  lives  in 
Philadelphia,  if  he  has  been  awake 
for  the  last  three  months!  If 
there  has  ever  been  a  grosser  ex- 
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hibition  of  greed  and  rapacity 
than  that  revealed  in  the  attack 
of  the  local  jobbers  upon  the 
rights  of  organized  retailers,  the 
“Grocery  World”  has  never  seen 
it  and  cannot  conceive  what  it 
could  be ! 


Bankruptcy  Law 
Amendment. 


Some  mention  has  been  made 
in  these  columns  of  a  proposed 
amendment  t  o 
The  Grocers’  the  National 

Bankruptcy  Act, 
barring  all  per¬ 
sons  from  taking  advantage  of  its 
provisions  unless  their  debts  ex¬ 
ceed  $500.  The  amendment  is  ex¬ 
pected  to  keep  a  great  horde  of 
small  beats  from  going  into  bank¬ 
ruptcy,  and  thus  defrauding  the 


grocer,  to  whom  such  people 
almost  invariably  owe  money 
when  they  fail. 

This  is  a  good  amendment,  and 
it  may  do  some  good.  It  seems 
to  the  “Grocery  World,”  however, 
to  be  a  two-edged  sword.  Un¬ 
der  its  provisions  a  man  may  not 
obtain  the  protection  of  bank¬ 
ruptcy  if  he  owes  $300  or  $4°°,  or 
$450,  but  he  can  if  he1  owes  $5or- 
How  easy,  therefore,  to  incur 
more  indebtedness.  In  other 
words,  does  it  not  necessarily  fol¬ 
low  that  the  higher  the  bank¬ 
ruptcy  law  places  the  minimum 
the  more  industriously  dead  beats 
will  work  to  get  within  it.  and  the 
greater  will  be  the  creditors’  loss 
when  the  loss  comes? 


The  New  York  Letter 


Retailers’  Food  Show  in  -Full  Blast.  Most  Attractive  Exposition 
Up  to  Date  Opens  Under  Favorable  Auspices.  Alleged 
Maine  Corn  Frauds.  Falling  Off  in  Fine  Japan  Tea  Busi¬ 
ness.  Small  News  of  the  New  York  Trade. 


Special  correspondence  of  “Grocery  World. 

New  York,  March  27,  1908. 

The  Pure  Food  Exposition  was 
opened  last  (Thursday)  night  in 
the  Lenox  Lyceum  by  the  New 
York  Retail  Grocers’  Union. 
When  your  correspondent  visited 
the  hall  he  found  it  resplendent 
with  gaily  decorated  booths  and 
myriads  of  lights.  The  crowd 
comfortably  filled  the  hall  and 
that  was  considered  a  good  show¬ 
ing  for  the  first  night,  since  many 
people  think  that  shows  of  this 
kind  are  more  complete  after  the 
first  night  or  two. 

It  was  the  opinion  of  the  lhern- 
bers  of  the  union  and  of  others 
who  had  seen  prior  food  shows 
that  this  is  the  most  attractive  of 
any  that  has  yet  been  seen  in  this 
city.  Everybody  is  pleased  with 
the  result  of  the  new  plan  accord¬ 
ing  to  which  the  management 
built  and  equipped  all  the  booths 
and  supplied  the  illuminative 
effects.  Every  booth  is  hand¬ 
some.  At  former  shows  one 
booth  might  be  of  a  most  elegant 
character  while  the  next  one 
seemed  cheap.  No  such  incon¬ 
gruity  is  to  be  seen  at  this  expo¬ 
sition. 

It  was  noticeable  that  the 
officers  of  the  union,  its  commit¬ 
tees  and  its  membership  generally 
were  present  at  the  opening,  and 
all  were  busy  in  one  way  or  an¬ 


other  contributing  to  the  success 
of  the  event.  The  opening  speech 
was  made  by  the  manager  of  the 
exposition,  L.  J.  Callanan,  who 
emphasized  that  the  affair  was 
conducted  by  the  grocers  them¬ 
selves  for  the  benefit  of  their 
union  and  for  the  education  of  the 
public  on  food  subjects.  No  out¬ 
siders  or  promoters  have  anything 
to  do  with  the  management,  he 
said,  and  the  grocers  themselves 
deserve  the  credit  and  take  the 
responsibility.  He  spoke  of  the 
work  of  the  organization  in  im¬ 
proving  the  standard  of  the  busi 
ness  in  various  ways  and  said  that 
the  success  of  the  exposition, 
made  certain  by  the  splendid 
opening,  was  a  reflection  of  the 
increased  esteem  in  which  the 
public  holds  the  retail  distributers 
of  food  products. 

President  Fred.  H.  Otten  fol¬ 
lowed  with  brief  remarks.  Then 
a  number  of  officers  of  various 
commercial  organizations  were 
escorted  by  Mr.  Callanan  and 
members  of  the  committee  about 
the  hall  until  all  the  booths  were 
visited.  Later  the  guests  from 
other  organizations  were  enter¬ 
tained  at  lunch. 

The  list  of  exhibitors  has  been 
given  in  these  letters.  Walter 
Baker  obtained  the  choice  posi¬ 
tion  of  the  big  stage  at  one  end  of 
the  hall,  while  B.  T.  Babbitt  has 


“It’s  All  in  the 
^  Shreds” 


. . -j  "Ijs* 

... _ U  ..  H .  ,  .  .  ‘  4  1  J 


THE  GROCER 

WHO  MIXES  BRAINS 

WITH  HIS  BUSINESS 

is  always  trying  to  make  “satisfied  customers” — and  the  easiest 
way  to  make  them  in  these  pinching  times  is  to  recommend 

Shredded  Wheat  Biscuit  and  Triscuit 

the  food  that  supplies  all  the  energy  needed  for  work  or  play  at 
smallest  cost.  The  cleanest,  purest,  most  nutritious  and  most 
economical  of  cereal  foods. 

A  Good  Profit  for  You,  and  a  Satisfied  Cus= 
tomer — What  More  Can  You  Ask? 

The  Natural  Food  Company,  Niagara  Falls,  N.  Y. 


No  Danger  From  The 
Pure  Food  Laws 

if  you  handle  Heinz  products.  There  are  no  drugs, 
artificial  preservatives  or  coloring  matter  of  any  kind 
in  any  of  them.  That’s  why 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 


are  preferred  by  consumers  and  those  dealers  who 
know  what  is  right  and  buy  it.  They  meet  the 
requirements  of  all  Pure  Food  Laws  and  are  guaran¬ 
teed  to  suit. 

You  are  always  authorized  to  refund 
the  purchase  price  if  they  fail  to  please 
your  customer. 

Anything  that’s  "  HEINZ  ”  is  Safe  to  Sell 


H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago 


London 
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The  reason  women  are  so 
touchy  about  substitutions  of 
Fels-Naptha  soap  is  that  the 
*  modern  American  housewife 
wants  the  very  best  her  money 
will  buy. 

“Stand  Pat”  with  your 
customer — do  not  offer  her 
anything  but  the  genuine 

Fels-Naptha  soap — red  and 
green  wrapper. 

Sure  she’ll  stand  by  //MrA  ) 

L  gaa=  =3  -  ==a=*  "  1  === 
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AN  INVESTMENT 


Instead  of  an  Expense 


The  grocer  just  starting,  who  hesitates  to  put  in  new 
fixtures  because  he  is  trying  to  make  a  small  sum  go  as 
far  as  possible,  is  losing  sight  of  the  most  important 
step  toward  success. 

Money  spent  for  the  right  kind  of  fixtures  is  money 
spent  to  draw  trade.  It  isn’t  an  expense  it  is  an  invest¬ 
ment,  and  no  investment  you  can  make  is  as  important 
as  the  one  which  not  only  attracts  people  to  your  store, 
but  keeps  them  coming. 

If  you  want  a  store  that  will  draw  trade  write  us  and 
we  will  show  you  what  it  will  cost  you  to  have  it. 


MILLER  &  ENGLAND 

No  order  too  big.  7012-14-16-18  Woodland  Ave.  We  are  manufac- 

nonetoo  small,  turcrs  of  grocers’ 

to  be  given  our  fixtures  of  every 

Pf.omP.t  “nd  beat  PHILADELPHIA,  PA.  description.  Write 

attention.  ’  for  our  catalogue. 


the  booth  in  the  centre.  These 
especially  desirable  spaces  are 
so  harmonized  with  the  concen¬ 
tric  circles  of  booths  that  all  ap¬ 
pear  to  be  essential  parts  of  the 
general  scheme,  and  not  a  single 
exhibitor  is  cast  “in  the  shade.” 

Music  of  a  soft,  pleasing  char¬ 
acter  was  provided  by  the  Seventh 
Regiment  Band,  which  is  to  give 
concerts  every  afternoon  and 
evening  of  the  exposition.  To¬ 
day  Lily  Haxworth  Wallace  be¬ 
gins  a  series  of  cooking  lectures 
to  be  given  each  afternoon  and 
evening. 

*  *  * 

It  is  said  that  in  some  retail 
grocery  stores  there  have  been 
placed  in  the  last  week  signs 
offering  Maine  corn  for  7  cents  a 
can,  and  that  the  corn  actually 
sold  at  that  low  price  is  from 
Pennsylvania.  A  broker  who 
sells  Maine  corn  says  that  the 
matter  will  be  called  to  the  atten¬ 
tion  of  the  Federal  food  authori¬ 
ties  as  a  violation  of  the  food  law 
involving  a  fraud  on  the  con¬ 
sumer  and  also  tending  to  injure 
the  reputation  of  the  product  sold 
by  the  packers  in  Maine. 

*  *  * 

One  of  the  grocery  jobbers  said 
to-day  that  the  wholesale  houses 
in  this  city  will  generally  reduce 
their  orders  for  high-grade  Japan 
teas  of  this  year’s  crop,  in  com¬ 
parison  with  the  orders  of  recent 
years.  He  said  that  the  salesmen 
who  are  now  returning  from  their 
Western  trips  during  which  they 
have  canvassed  the  requirements 
of  the  retailers  are  turning  in  re¬ 
ports  uniformly  showing  less  de¬ 
mand  for  the  higher  grades  than 
there  was  a  year  ago,  and  that  the 
demand  seems  to  be  turning  to 
the  cheaper  grades.  It  is  also  said 
that  some  of  the  jobbing  houses 
have  on  hand  somewhat  larger 
quantities  of  the  higher  grades  of 
teas  than  is  usual  at  this  season. 

*  *  * 

About  $500,000  was  expended 
by  the  Corn  Products  Refining 
Co.  in  improving  its  processes  of 
manufacture  in  order  to  comply 
with  the  new  food  law.  So  said 
the  president,  E.  T.  Belford,  in  a 
statement  made  at  the  annual 
meeting  of  the  stockholders  held 
Monday.  The  cost  of  making 
starch  is  lower  than  for  several 
years,  he  said.  The  gross  earn¬ 
ings  for  eleven  months  were 
greater  than  for  the  entire  pre¬ 
ceding  year,  but  because  of  the  in¬ 
creased  extra  expenses  in  meeting 


the  food  law  requirements  the  net 
earnings  were  slightly  reduced. 
The  extra  expenses  were  regarded 
as  in  the  nature  of  construction 
work,  giving  a  permanent  im¬ 
provement  to  the  company’s 
plant. 

*  *  * 

Uriah  H.  Dudley,  who  had 
often  been  called  the  Nestor  of 
the  wholesale  grocery  and  dried 
fruit  trades  in  this  city,  died  Fri¬ 
day  of  last  week.  Funeral  serv¬ 
ices,  held  Sunday  at  his  late  home 
in  Brooklyn,  were  attended  by 
representatives  of  all  the  large 
houses  in  the  wholesale  provision 
district.  The  burial  was  in 
Mystic,  Conn. 

*  *  * 

A  petition  in  involuntary  bank¬ 
ruptcy  was  filed  Tuesday  against 
John  Rudd,  a  retail  grocer,  with 
stores  at  2815  Eighth  avenue  and 
1768  Amsterdam  avenue.  The  pe¬ 
titioning  creditors  are  William  O. 
Saxton  &  Co.,  who  have  a  claim 
for  $679.  The  petitioners  allege 
that  the  defendant  made  preferen¬ 
tial  payments  and  has  allowed 
suits  to  be  begun  against  him. 
He  has  been  in  the  retail  business 
for  twenty-five  years. 

*  *  * 

Creditors  filed  a  petition  in 
bankruptcy  Tuesday  against 
Alexander  Bros.,  wholesale  to¬ 
bacco  dealers  at  212  Pearl  street. 
The  members  of  the  firm,  each 
more  than  seventy  years  of  age, 
have  been  in  business  at  the  same 
location  for  forty-nine  years.  It 
is  said  that  their  liabilities  are 
$30,000,  owed  to  eleven  creditors. 

*  *  * 

Among  new  corporations  which 
have  filed  certificates  in  the  last 
week  are : — 

Gompreeht's  Diamond  Brand 
Provision  Co.,  to  deal  in  pro¬ 
visions  and  meats ;  authorized 
capital,  $25,000;  incorporators, 
Gustav,  Martin  and  Harry  C. 
Gomprecht,  all  of  16  East  Ninety- 
sixth  street,  New  York. 

Empire  Distributing  Co.,  to 
deal  in  groceries  and  wines ;  capi¬ 
tal,  $5,000;  incorporators,  P.  D. 
Fernandes,  David  Bylton  and  J. 
E.  Blanc,  all  of  New  York;  F.  C. 
Wagner,  Brooklyn. 

Griffing  Chocolate  Co.,  to 
manufacture  chocolate  candies 
and  syrups;  capital,  $15,000;  in¬ 
corporators,  A.  L.  Howe,  P.  B. 
La  Roche  and  H.  I.  Benjamin,  all 
of  New  York. 

Fred.  A.  McGill. 
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Sardine  Combine’s  Work  in 
Two  Years. 

Price  on  Oils  Advance  from  $1.90  in 
1906  to  $3.10  in  1908.  Concern’s 
Iron-clad  Methods  of  Confining 
Packers. 

A  vivid  idea  of  the  workings  of 
the  concern  which  absolutely  con¬ 
trols  the  Maine  sardine  industry 
can  be  obtained  by  comparing  the 
price  just  made  for  future  delivery 
with  the  future  prices  named  in 
1907  and  1906. 

Some  packers  have  named  a 
price  on  quarter  oils  of  $3.10  f.  o. 
b.  Eastport.  In  1907  the  opening 
price  was  $2.40  and  in  1906,  $1.90. 
The  last  quoted  price  was  made 
before  the  trust  was  organized, 
but  it  followed  a  short  time  after 
that  and  has  since  been  in  con¬ 
trol.  Whether  such  an  advance 
has  been  warranted  by  actual 
conditions  may  be  seen  from  the 
fact  that  private  brands  of  do¬ 
mestic  oil  sardines,  not  controlled 
by  the  Trust,  have  not  advanced 
a  penny  in  the  last  two  years. 

The  concern  which  holds  the 
sardine  business  in  the  hollow  of 
its  hand  is  the  Maine  Mercantile 
Co.,  which  has  tied  up  every 
packer  who  could  consent  to  join 
it,  so  tight  that  he  hardly  knows 
what  his  name  was.  One  of  the 
most  drastic  provisions  of  the  ar¬ 
rangement  is  that  each  packer 
must  get  his  tins  through  the 
Mercantile  Co.,  and  he  is  allotted 
a  certain  number,  which  cannot 
be  increased.  He  agrees  to  pack 
only  what  he  is  permitted  to, 
and  while  he  can  get  cans  from 
independent  can  makers,  he  for¬ 
feits  his  connection  with  the 
Maine  Mercantile  Co.  if  he  does 
so. 

There  seems  scarcely  any  doubt 
that  the  sardine  combine  is  in 
direct  violation  of  law. 


and  providing  penalties.”  But  in 
the  latter  end  of  the  body  of  the 
act  is  the  following  amendment : 

Commodities  in  Containers. — Any 
commodity  whatsoever  except  sta¬ 
tionery  not  sold  by  weight  or  meas¬ 
ure  put  up  or  sold  or  intended  to  be 
sold  with  a  container,  shall  have  the 
net  quantity  of  the  commodity  so 
contained  plainly  marked,  branded 
or  otherwise  affixed  on  the  outside  of 
the  container  in  terms  of  weights  or 
measures. 


New  York  Bill  to  Put  Net  Weight 
on  Packages. 

A  bill  introduced  in  the  New 
York  State  Legislature  by  As¬ 
semblyman  Filley,  last  January, 
has  suddenly  loomed  up  as  a  mat¬ 
ter  of  grave  consequence  in  many 
lines  of  commerce.  The  official 
title  of  the  act  is  “An  act  to  amend 
the  domestic  commerce  law  in  re¬ 
lation  to  standards  of  weights  and 
measures,  duties  of  State  super¬ 
intendents  and  assistants,  boards 
of  supervisors  and  other  boards 
and  bodies,  and  local  sealers ;  fix¬ 
ing  compensation,  weighing  and 
measuring  certain  commodities 


Will  Stop  Selling  of  Storage 
Eggs  as  Fresh. 

Secretary  of  Agriculture  Begins  Cam¬ 
paign  by  Test  Case  in  Washington, 
D.  C.  Dealers  Not  Agreed  as  to 
Wisdom  of  Move. 

The  wholesale  butter  and  egg 
trade  are  considerably  exercised 
over  a  dispatch  from  Washing¬ 
ton,  D.  C.,  during  the  week  that 
the  Secretary  of  Agriculture  was 
about  to  start  a  campaign  against 
the  frequent  fraud  of  selling  stor- 
age  eggs  as  fresh. 

It  seems  that  a  test  case  was 
made  in  Washington,  where  a 
pure  food  inspector  seized  eggs 
from  a  small  dealer  and  an¬ 
nounced  his  intention  of  prose¬ 
cuting  him  under  the  pure  food 
law  for  selling  storage  eggs  as 
strictly  fresh.  The  marketman 
contended  he  was  not  at  fault,  as 
he  had  bought  them  from  a  dealer 
with  a  “strictly  fresh”  label  on 
them.  The  inspector  then  went 
to  the  dealer  and  seized  several 
cases.  The  dealer  found  that  he 
was  liable  to  a  fine  of  $500  and 
six  months  in  prison,  or  both, 
under  the  law  for  selling  storage 
eggs  as  strictly  fresh. 

The  trade  seem  to  be  divided 
as  to  the  legitimacy  of  the  prac¬ 
tice  complained  of.  Some  deal¬ 
ers  say  it  is  pure  fraud,  but  others 
contend  that  it  is  not  only  legiti 
mate,  but  necessary  in  order  to 
keep  the  fresh-laid  egg  market 
from  getting  beyond  all  bounds 
A  sample  opinion  of  the  latter 
class  was  as  follows  : — 

If  this  rule  is  enforced  the  price 
of  eggs  during  the  Winter  will  be 
prohibitive  to  all  but  millionaires. 
When  a  strictly  fresh  egg  is  put  into 
cold  storage  it  stays  that  way  for  a 
considerable  length  of  time  with  but 
little  deterioration,  and  when  re¬ 
leased  from  storage  in  Winter  is  far 
ahead  of  the  general  run  of  strictly 
fresh  eggs  on  the  market  then. 
Everybody  knows  that  it  is  the  habit 
of  farmers  to  put  up  eggs  in  lime, 
and  that  these  eggs  do  not  keep 
nearly  as  well  as  those  in  cold 
storage.  However,  they  take  these 
eggs  out  and  place  them  on  the  mar¬ 
ket  as  strictly  fresh,  while  the  much 
better  cold  storage  eggs  must  be 
labeled  as  such  and  sold  at  a  lower 
price.  I  think  Secretary  Wilson  is 
making  a  mistake. 


W  ords  &  Their  Meaning 

Pork  and  Bean  s  are  stun 
ply  words,  they  don’t, mean 
anything  in  particular — 
except  a  variety  of  goods 
packed  under  this  title  of  . 
an  equal  variety  of  quality 
and  character. 

Snider’s  Pork  and  Beans 
mean  much — this  name  on 
a  can  means  that  your  trade 
will  keep  coming  to  you  for 
more.  They  are  put  up 
with  one  idea — to  be  so  un¬ 
usually  good  that  nothing 
else  will  take  their  place.  This  is  the  reason  that 
grocers  everywhere  are  not  asked  for  Pork  and  Beans 
any  more,  but  Snider's  Pork  and  Beans.  You  will 
get  a  good  understanding  of  the  reason  if  you  will 
serve  a  can  on  your  own  table. 

The  T.  A.  Snider  Preserve  Co. 

Cincinnati,  Ohio 
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Get  Our  No.  4 

A  copy  of  our  Catalogue  No.  4  will  help  you  to  decide  a 
lot  of  questions. 

It  is  called  “Grocers’  Tinware,”  and  contains  photo¬ 
graphic  descriptions  of  everything  in  the  line  of  tinware  that 
a  grocer  can  possibly  use.  A  price-list  comes  separate. 
Having  them  both  saves  a  lot  of  correspondence. 

First  write  us  for  the  catalogue  and  then  order  from  your 
jobber.  Always  remember  to  specify 

“American”  Goods 

They  are  as  good  as  the  name  always. 


AMERICAN  CAN  COMPANY 


PAIL5. 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 
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HARDWARE 

*  r 

Represents  the  Best  ancl  Highest  Grade.  Our 
naijie.  i§  a  guarantee.  Try  us  with  an  order. 


JAMES  M.  VANCE  &  CO. 

Jobbers  in  Hardware 
211  and  213  Market  St.,  Philadelphia 


A  35  Per  Cent.  INVESTMENT! 

The  Pure  Food  BEEF  Company  is  establishing  a  chain  of  Meat 
Stores  in  Philadelphia,  and  has  now  in  successful  operation 
Eight  Stores,  located  at 

799  North  29th  Street,  726  North  99th  Street,  2112  Ridge  Avenue, 

2022  Montgomery  Avenue,  3508  Haverford  Avenue,  9205  Haverford  Avenue, 

2391  Ridge  Aveuue,  12  North  5 2d  Street. 

New  stores  are  being  added  almost  weekly,  and  to  provide  the  neces¬ 
sary  money  the  Company  is  selling  some  of  their  Capital  Stock  at  One 
Dollar  per  share. 


The  Company  is  controlled  by  practical  meat  men,  and  there  is  abso¬ 
lutely  nothing  speculative  in  the  proposition,  as  it  is  a  well-known  fact  that 
chain  stores  pay  fully  thirty-five  per  cent,  and  this  Company  will  do  as  well 
when  fully  under  way.  Let  us  tell  you  more  about  it. 

PURE  FOOD  BEEf  CO.,  2112  Ridge  Avenue,  PHILADELPHIA 

A.  L.  HANWAY,  PRESIDENT. 


Hams  That  Always  Sell 

There  is  another  sort  of  ham  much  less 
preferred  to  the  absolutely  unidentified  and 
unbranded  ham,  and  that  is  the  ham  of  the 
packer  who  gets  good  raw  material  to-day  and 
poor  to-morrow. 

/m\ 

Both  of  these  kill  the  grocers’  trade,  because 
they  are  so  irregular.  They  please  his  cus-  I 
tomers  to-day  and  provoke  them  to-morrow.  E 
No  trade  can  last  long  under  hot  and  cold  1 
applications. 

\j fy 

Swift’s  PREMIUM  Hams  are  always  regu¬ 
lar.  We  have  the  pick  of  the  hogs  of  the  whole 
country  and  hence  we  can  keep  the  quality  even 
the  whole  year  through.  Swift’s  PREMIUM 
Hams  hold  and  increase  trade. 

SWIFT  &  COMPANY,  U.  S.  A. 

“  The  ladies’  jaws  start  to  work  for  YOU, 

When  you  sell  them  Pulver’s  Gum  to  chew.” 

<f  That  may  be  bad  poetry  but  it  is  good  business,  because  you 

Make  Big  Profits  on  Pulver  Kola 
Pepsin  Chewing  Gam 


Twenty  vest-pocket  gum  holders  to  distribute  free,  and  gum 
that  retails  for  $6.00  cost  you  only  $2.75.  That’s  a  big  profit 
on  a  rapid  seller. 

Pulver  Chocolate  and  Chicle  Mfg.  Co. 

ROCHESTER,  NEW  YORK 


THE  GROCERY  MARKETS 


Tea. 

The  tea  market  shows  no 
change  for  the  week.  The  de¬ 
mand  is  still  for  actual  wants,  and 
prices  throughout  are  unchanged. 
Low  grades  are  firmly  held,  and 
the  high  ruling  prices  are  curtail¬ 
ing  the  demand  to  some  extent. 
Other  grades  are  not  so  firm,  but 
all  are  steady. 

Coffee. 

No  important  change  has  oc¬ 
curred  in  the  Brazil  coffee  market 
during  the  week.  Both  Rio  and 
Santos  are  unchanged,  both  spot 
and  option,  except  that  in  certain 
low  grades  there  has  been  a  slight 
decline.  Owing  to  scarcity  of  old 
crops,  however,  these  grades  still 
show  a  heavy  premium.  The 
speculative  coffee  situation  is 
practically  still  a  deadlock  be¬ 
tween  the  syndicate  and  the 
speculative  public.  Mild  coffees 
are  steady  and  moderately  active. 
Java  and  Mocha  steady  and  in 
fair  demand.  The  consumptive 
demand  for  coffee  is  good. 

Sugar. 

As  reported  more  in  detail 
elsewhere,  the  sugar  situation  is 
exceedingly  firm.  Refined  ad¬ 
vanced  another  10  points  during 
the  week,  and  may  advance  still 
further  almost  any  time.  The 
firmness  is  entirely  due  to  scarcity 
of  raws.  There  are  shortages  in 
nearly  all  sugar-producing  coun¬ 
tries,  and  the  outlook  is  strong. 
No  special  advance  in  raws  has 
occurred  during  the  week,  how¬ 
ever.  The  demand  for  sugar  is 
fair  and  will  increase  from  now 
on.  As  far  as  can  be  learned, 
prospects  point  to  a  heavy  fruit 
crop,  which  inevitably  means  a 
large  summer  sugar  business. 

Syrup  and  Molasses. 

In  spite  of  the  fact  that  corn 
has  sharply  advanced,  there  is  no 
change  in  glucose.  It  seems  to  be 
the  present  policy  of  the  glucose 
people  to  hold  the  price  down 
somewhat.  Compound  syrup  is 
unchanged  and  quiet.  Sugar  syrup 
is  in  excellent  demand  for  export 
and  fair  demand  for  home  trade. 
Prices  are  unchanged.  Molasses 
has  been  advanced  2  cents  per 
gallon  more  in  New  Orleans,  but 
this  does  not  mean  an  advance 
in  the  North,  especially  at  once. 

Fish. 

The  fish  market  is  unchanged 
for  the  week.  There  is  an  active 
demand  for  Irish  mackerel,  but 


the  supply  is  so  small  that  the 
trade  are  forced  to  piece  out  with 
medium  size  Norways.  Prices 
throughout  the  mackerel  list  are 
unchanged  for  the  week.  Cod, 
hake  and  haddock  are  unchanged 
and  dull.  Domestic  sardines  are 
unchanged  in  price  and  cj<iiet. 
Some  packers  are  reported  to  have 
named  a  price  of  $3.10  f.  o.  b. 
Eastport  for  future  oils.  Salmon 
is  unchanged  and  quiet,  no  future 
price  having  been  made  as  yet. 

Canned  Goods. 

Tomatoes  remain  unchanged  in 
price  for  the  week,  both  spot  and 
future,  the  demand  at  both  ends 
being  light.  Corn  is  dull  and 
rules  at  unchanged  prices.  Peas 
on  spot  are  very  dull  and  com¬ 
paratively  weak.  Futures  are 
still  selling  to  some  extent. 
Peaches  are  unchanged  and  still 
dull.  Prospects  point  to  a  good 
peach  crop  and  a  probable  return 
to  reasonable  prices.  Apples  are 
weak.  Nominally  New  York 
State  gallons  rule  at  $2.50,  but 
there  is  some  reason  to  believe 
that  much  lower  prices  could  be 
obtained.  Baltimore  small  canned 
goods  are  unchanged,  except  for 
string  beans,  which  are  now  down 
to  6 2'/2  cents,  against  75  cents  not 
so  long  ago.  The  price  proved  too 
high  for  the  trade  to  stand.  Cali-  J 
fornia  canned  goods  are  un¬ 
changed  and  in  first  hands  quiet. 

Dried  Fruits. 

Prunes  are  easy,  and  the  mar¬ 
ket  is  decidedly  in  buyers’  favor. 
There  has  been  no  sharp  decline 
during  the  week,  but  holders  seem 
quite  willing  to  make  concessions.  „ 
The  demand  is  fair.  Peaches  are 
on  the  down  grade,  and  present 
prices  are  many  cents  below  what 
they  were  a  short  time  ago.  The 
demand  is  not  large,  however. 
Apricots  are  unchanged  and  dull. 
Currants  are  moderately  active 
and  slightly  lower  in  this  country 
than  abroad.  Raisins  are  very- 
weak  and  sick,  with  a  light  de¬ 
mand.  Apples  are  weak  and  in 
light  demand.  Citron,  dates  and 
figs  are  all  quiet  and  unchanged. 

Bean*  and  Peas. 

There  is  still  a  wide  difference 
between  the  price  of  domestic  pea 
beans  and  the  foreign.  The  latter 
are  offered  around  $2.05  and  the 
former  around  $2.40.  The  de- 
~mand  is  light.  Marrows  are 
weaker  and  sales  have  been  made 
as  low  as  $2.  The  demand  is 
poor.  California  limas  now  rule 
at  534  cents,  both  spot  and  to 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
ind  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  £5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Il 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


come  forward  ;  demand  moderate. 
Dried  peas  are  unchanged  and  in 
fair  demand.  Some  imported 
green  peas  are  being  brought  in, 
ruling  around  $2.30,  which  is  al¬ 
most  the  price  of  the  domestic. 
Other  grades  of  dried  and  split 
peas  are  unchanged  and  quiet. 

Butter. 

The  butter  market  is  un¬ 
changed.  The  supply  of  fresh 
stock  is  normal  for  the  season, 
and  the  quality  is  running  very 
good.  Held  goods  are  gradually 
decreasing  and  the  market  is 
healthy  on  the  present  basis.  No 
radical  change  is  looked  for  dur¬ 
ing  the  next  few  days,  either  in 
prints  or  tubs. 

Eggs. 

The  egg  market  is  unchanged. 
The  receipts  are  very  liberal  and 
the  consumptive  demand  very 
good.  There  will  naturally  be  a 
further  increase  in  the  receipts, 
but  without  material  decline  in 
prices,  as  the  speculative  demand 
for  storage  increases  as  fast  as  the 
supply.  For  this  reason  there  will 
probably  be  no  material  change 
during  the  coming  week. 

Cheese. 

The  cheese  market  is  un¬ 
changed.  The  consumptive  de¬ 
mand  is  fair  considering  the  price. 
Stocks  of  storage  cheese  are  small 


in  the  price  of  any  grade,  and 
probably  will  not  during  the 
coming  week. 

Provisions. 

Everything  in  the  provision 
line  is  firmer.  All  lines  of 
smoked  meats  are  J4  cent  higher 
than  a  week  ago.  Pure  and  com¬ 
pound  lard  are  firm  at  last  week’s 
advance,  and  if  there  is  any  fur¬ 


ther  change  it  will  probably  be 
upward.  Barrel  pork,  canned 
meats  and  dried  beef  are  un¬ 
changed. 

Produce. 

Pennsylvania  potatoes,  80  tc 
83  cents  per  bushel;  York  State, 
73  to  80  cents  per  bushel,  demand 
fair  to  good ;  sweet  potatoes, 
primes,  $1  to  $1.20  per  basket,  $2 
to  $2.25  per  hamper ;  seconds, 
75  to  80  cents  per  basket,  demand 
good ;  Ohio  globe  onions,  65  to 
80  cents  per  bushel;  York  State, 
65  to  75  cents  per  bushel ;  white 
onions,  $1  per  crate;  Bermudas, 
$2  per  bushel  crate ;  Spanish, 
small  crates,  $1  to  $1.25;  large 
crates,  $1.50,  demand  fair;  car¬ 
rots,  35  to  40  cents  per  basket,  de¬ 
mand  poor;  yellow  turnips,  35  to 
40  cents  per  basket ;  white,  20  to 
25  cents  per  basket,  demand  fair ; 
Danish  cabbage,  $11  to  $12  per 
ton,  demand  good ;  beets,  40  cents 
per  basket,  fair  to  good  demand ; 
parsnips,  $1  per  barrel,  25  cents 
per  basket,  demand  fair ;  oyster 
plants,  3  to  5  cents  per  bunch,  de¬ 
mand  fair ;  watercress,  $2  to  $2.50 
per  100,  demand  good. 

Green  Fruit. 

Apples,  Baldwins,  $1.75  to  $3.50 
per  barrel;  Greenings,  $2  to  $3.50 
per  barrel;  Hulbersons,  $3.50  to 
$4  per  barrel ;  Spy,  $2.50  to  $3.50 


barrel ;  Kings,  $3  to  $4  per  barrel ; 
Russets,  $2  to  $3.50  per  barrel, 
demand  fair;  bananas,  firsts,  $1.50 
to  $2  per  bunch  ;  8-hands,  $1.10  to 
$1.40  per  bunch  ;  7-hands,  85  cents 
to  $1  per  bunch ;  6-hands,  60  to 
75  cents  per  bunch,  demand  fair; 
lemons,  $2  to  $3  per  box,  demand 
slow;  California  oranges,  $2.75  to 
$3.25  per  box,  demand  fair ;  tan¬ 
gerines,  $5.50  to  $6  per  box,  de¬ 


mand  fair;  pineapples,  $3.75  to 
$4.50  per  box,  demand  fair. 

Nutt. 

Almonds,  17  to  18  cents  per 
Dound ;  Brazil,  10  cents  per 
:>ound ;  filberts,  io)4  cents  per 
sound ;  pecans,  9^4  cents  per 
sound;  walnuts,  12)4  to  14  cents 
ser  pound ;  mixed  nuts,  1 1  cents 
ser  pound,  demand  poor  ;  peanuts, 
choice,  green,  4  cents  per  pound ; 
fancy,  5  cents  per  pound;  jumbo, 
6)4  cents  per  pound ;  roasted, 
choice,  $i  per  bushel ;  fancy,  $1.25 
per  bushel;  jumbo,  $1.50  per 
bushel,  demand  fair. 


INDIVIDUAL  MARKET  REPORTS. 


Cocoa  and  Chocolate. 

The  chocolate  situation  is  not 
straightened  out  by  long  odds. 
The  facts  are,  that  starting  say  in 
1906,  raw  material  that  was  worth 
from  9  to  12  cents  advanced  by 
leaps  and  bounds  so  that  in  Oc¬ 
tober,  1907,  the  same  goods  were 
worth  from  24  to  26  cents. 
Owing  almost  entirely  to  condi¬ 
tions  of  general  business  caused 
by  the  money  panic,  these  same 
numbers  declined,  so  that  at  the 
close  of  February,  1908,  the  quo¬ 
tations  were  13F2  to  16  cents.  In 
the  last  three  weeks  there  has 
been  a  reaction,  and  figures  to¬ 
day  would  be  from  16  to  19  cents. 
Whether  the  last  advance  this 
month  is  speculative  and  tempo¬ 
rary,  or  is  permanent  and  caused 
by  legitimate  reasons,  no  one 
knows.  You  can  get  good  infor¬ 
mation  on  both  sides  of  the  fence. 
Now,  in  spite  of  these  high  prices 
compared  with  figures  ruling 
early  in  1906,  prices  for  finished 
goods  are  very  little  above  those 
ruling  when  raw  material  was 
down  so  low.  For  instance, 
manufactured  cocoa  of  1906  was 
about  31  cents,  and  is  34  cents  to¬ 
day,  an  advance  in  finished  goods 
of  3  cents  per  pound,  and  in  raw 
material  of,  say,  5  cents. 

Hooton  Cocoa  &  Chocolate 
Company. 

Newark,  N.  J. 

Sugar. 

We’ve  had  a  remarkable  week 
in  the  sugar  business.  Raws 
have  made  substantial  advances 
and  refined  is  30  points  higher. 
Sales  reported  were  6,000  bags 
spot  and  afloat  Porto  Ricos  at 
4  1-16  cents,  10,000  last  half  April 
shipment  Cubas  at  4.24  cents, 

2,000  San  Domingos  and  Porto 

Ricos,  in  port,  at  4)4  cents,  5,000 
April  Cubas  at  4.30  cents,  and 
220,000  March-April  at  4.36  cents. 

Europe  has  led  in  the  progress 
made.  Cabled  quotations  show 
higher  prices  reigning  at  the  close 
each  day,  and  the  New  York 

parity  of  the  London  market  is 
now  4.39  cents.  The  world’s 

sugar  situation  is  reflected  in  the 


operations  conducted  on  the  Con¬ 
tinental  exchanges  and  crop  de¬ 
velopments  at  sugar  raising  cen¬ 
tres  have  been  of  a  nature  to  place 
the  demand  and  supply  upon  an 
entirely  different  basis,  making 
necessary  an  advanced  scale  of 
values  to  measure  the  changed 
conditions  that  have  come  to 
exist.  Speculation  has  been 
aroused  and  the  movement  is  as¬ 
suming  the  characteristics  of  the 
memorable  boom  of  1905,  when 
Europe  advanced  to  i6)4  to  ^4 
cents  for  beets,  and  our  market  to 
5.31  cents  raws,  and  6.15  cents  re¬ 
fined.  A  loss  of  1,000,000  tons  in 
the  European  beet  crops  was  the 
basis  for  the  prices  that  ruled  in 
that  year.  We  are  now  con¬ 
fronted  with  a  decreased  outturn 
of  the  cane  crops,  the  production 
having  suffered  to  a  material  ex¬ 
tent  in  Cuba,  Porto  Rico,  Trini¬ 
dad,  St.  Kitts,  Antigua,  Demerara 
and  all  the  West  Indies.  Java 
and  Mauritius,  on  the  other  side 
of  the  globe,  also  send  in  esti¬ 
mates  much  lower  than  those  pre¬ 
viously  put  forward.  The  world 
is  to  have  less  sugar  than  it  ex¬ 
pected.  We  will  need  foreign 
beets.  Canada  also  will  have  to 
buy  in  the  European  markets.  It 
has  been  pointed  out  that  an  ele¬ 
ment  of  stability  is  lent  to  this 
movement  through  the  fact  of  its 
start  having  the  season  of  biggest 
business  directly  ahead  of  it,  and 
the  summer’s  demand,  with  big 
meltings,  is  counted  upon  to  sus¬ 
tain  the  values  that  have  been 
raised.  New  supplies  cannot  be 
brought  forward  until  the  next 
crops  mature.  It  is  not  probable 
that  this  campaign  will  show  such 
prices  as  those  that  ruled  in  1903. 
The  loss  in  sugar  will  not  this 
year  be  as  great,  and  there  is  a 
likelihood  that  the  acreage  to  be 
sown  for  the  November  beet  crop 
will  keep  quotations  from  going 
ahead  too  rapidly ;  but  prices  as 
far  as  they  have  gone  are  all  right 
and  there  is  still  room  for  further 
improvement. 

Cables  from  Cuba  advise  that 
twenty-seven  factories  have  dis¬ 
continued,  the  number  now  grind¬ 
ing  being  141.  One-hundred  and 
sixty-eight  was  the  top  point. 
Receipts  are  decreasing. 

M.  G.  Wanzor  &  Co. 

New  York,  N.  Y. 


Baltimore  Canned  Goods. 

No.  1. 

A  dull  week  characterized  the 
canned  goods  market  here  to  the 
disappointment,  if  not  surprise, 
of  the  packers,  for  the  reason  that 
the  trading  in  the  previous  two 
weeks  foreshadowed  the  advent 
of  the  usual  spring  demand,  which 
is  expected  to  be  large  enough  to 
satisfy  the  canners  after  the  en¬ 
forced  dullness  following  the 
monetary  troubles  last  fall.  1  lie 
tomato  market  holds  its  own, 
however,  and  if  half  of  the  inquir¬ 
ies  for  them  result  in  actual  buy- 


and  show  a  gradual  decrease.  |  per  barrel ;  Spitz,  $3  to  $4  per 
The  week  has  brought  no  change 
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ing  orders  the  spring  demand  will 
not  be  disappointing.  The  recent 
buying  of  them  came  from  nearly 
all  sections  except  the  middle 
West,  and  from  that  section 
there  are  encouraging  reports. 
When  spot  tomatoes,  or  any  other 
line  of  canned  goods,  reach  the 
point  where  the  price,  after  a 
continuous  decline  for  five 
months,  is  lower  than  they  can  be 
bought  at  for  future  delivery  it  is 
almost  a  sure  thing  that  they  are 
at  the  lowest  price  for  the  re¬ 
mainder  of  the  season,  and  that 
there  is  a  reasonable  probability 
of  a  reaction  to  at  least  the  same 
level  with  futures.  The  packers 
show  no  disposition  to  force  the 
sales  of  future  tomatoes,  and  in 
many  years’  experience  we  have 
never  known  the  sales  of  them  to 
be  so  light  as  they  have  been  up 
to  this  date.  The  outcome  is 
problematical  but  the  packers 
seem  content  to  await  develop¬ 
ments.  In  all  other  lines  of  goods 
for  future  delivery  the  trading 
continues  very  light. 

In  the  general  lines  of  fruits 
and  vegetables  the  buying  is  of 
the  same  kind  as  has  prevailed  all 
during  the  winter,  namely,  in 
small  lots  of  assorted  goods,  re¬ 
peating  the  order  when  the  goods 
are  required.  Those  sales  make 
a  respectable  showing  in  the  ag¬ 
gregate.  The  exceptions  were,  in 
addition  to  tomatoes,  the  large 
demand  for  sweet  potatoes  in 
January  and  February,  which  ran 
the  price  up  from  $i  to  $1.25  per 
dozen,  and  the  activity  in  cove 
oysters,  which  was  greater  than 
for  many  seasons  in  this  market 
on  account  of  lower  prices  than  at 
most  other  points  of  production. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

There  is  considerable  inquiry 
for  tomatoes  and  quite  a  few 
orders’  for  straight  cars  are  com¬ 
ing  in.  The  situation  is  in 
peculiar  shape.  There  are  a  few 
sellers  in  the  market  all  the  time, 
but  we  find  that  the  actual  quan¬ 
tity  on  the  market  offered  at  77^ 
cents  per  dozen  for  good  stock  at 


any  one  time  is  limited.  During 
the  past  few  months  of  course 
there  have  always  been  some  sell¬ 
ers  coming  into  the  market  from 
time  to  time,  but  the  majority  of 
holders  seem  to  be  just  as  firm  in 
their  ideas  at  80  cents  per  dozen 
as  they  have  been  at  any  time  for 
several  months. 

It  is  useless  to  make  any  pre¬ 
dictions  about  tomatoes,  but  it 
looks  pretty  safe  to  say  that  the 
demand  for  tomatoes  will  now  be 
fairly  good,  and  is  liable  to  in¬ 
crease  as  we  get  into  the  spring 
and  early  summer  trade.  At 
present  prices  it  would  appear  as 
though  you  are  reasonably  safe  in 
buying  not  only  for  requirements 
for  a  short  time,  but  for  some 
little  time  ahead.  There  is  no 
special  change  in  the  market  on 
future  tomatoes. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 


Spices. 

The  market  is  very  active  with 
good  steady  demand.  Supplies 
are  small  in  many  grades.  Gen¬ 
eral  conditions  in  the  spice  trade 
are  improving. 

Pepper. — All  grades  of  black 
peppers  are  unchanged.  White 
peppers  are  firmer  and  spot  stocks 
are  small.  It  is  reported  that 
there  is  very  little  on  the  water 
at  this  time. 

Cloves  are  scarce  and  evidently 
are  quickly  taken  up.  The  mar¬ 
ket  is  very  firm  and  the  tendency 
appears  upward. 

Pimento  (Allspice)  rather  quiet 
at  steady  prices. 

Mace  firm,  but  practically  un¬ 
changed. 

Nutmegs. — There  has  been  a 
good  steady  demand  without  any 
change  in  market  values  during 
the  week. 

Cassias  firm  at  steady  and  un¬ 
changed  prices.  There  is  still  a 
great  scarcity  of  China  roll 
cassia. 

Gingers  steady  but  firm.  De¬ 
mand  only  fair.  Prime  bold  Ja¬ 
maica  root  is  still  held  at  high 
prices. 

Cayennes. — There  is  a  great 
scarcity  of  all  grades.  Stocks  in 


London  are  much  higher.  We 
look  for  a  slowly  rising  market 
here. 

Seeds. — Celery,  caraway,  poppy 
as  well  as  mustard,  are  all  steady 
but  practically  unchanged  during 
the  week.  Celery,  mustard  and 
coriander,  which  are  all  used  for 
pickling  purposes,  will  be  in  bet¬ 
ter  demand  during  the  next  60  to 
90  days. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  oranges  range  from  $2 
to  $3.50  and  are  in  very  slow  de¬ 
mand.  The  quality  is  good,  but 
the  fruit  is  not  moving. 

Florida  strawberries  are  lower 
— 30  to  40  cents  per  quart.  The 
reduction  in  price  has  stimulated 
the  demand,  which  is  now  quite 
active.  The  quality  of  the  present 
receipts  is  good. 


California  is  quoted  at  $7  to  $8 
per  dozen  bunches.  The  Charles¬ 
ton  grass  is  in  the  better  demand, 
and  the  general  demand  is  good. 

Boston  hothouse  cucumbers 
average  $8  per  box  of  nearly  100. 
The  dozen  price  is  $1.25.  Florida 
cues  average  $5  per  box  of  about 
8  dozen.  The  demand  is  light. 

New  Bermuda  potatoes  range 
from  $5.50  to  $6.50  and  the  de¬ 
mand  is  still  slow. 

Florida  salad  is  coming  very 
poor.  The  best  commands  $2  and 
the  poorest  $1.  North .  Carolina 
salad  averages  $1.50. 

Hothouse  radishes  are  com¬ 
manding  an  unusually  high  price 
this  year — $3.50  to  $4.  The  de¬ 
mand  is  good. 


Florida  string  beans  are  higher 
by  reason  of  scarcity.  The  range 
is  $4  to  $5,  and  the  demand  is 
active.  Generally  speaking,  the 
quality  is  poor. 

Good  Florida  peas  are  scarce 
and  command  as  much  as  good 
beans — $4  to  $5  per  crate.  The 
demand  is  good. 

Florida  squash  has  advanced, 
ranging  now  from  $2  to  $2.50. 
The  demand  is  limited. 

Fancy  Long  Island  rhubarb 
commands  $7  per  100  bunches 
and  near-by  $5.  The  demand  is 
fair. 

Florida  grapefruit  remains 
about  the  same — $3  to  $5  per  box. 
The  demand  is  light. 

Fancy  Charleston  asparagus 
commands  50  cents  per  bunch. 


AMONG  THE  TRADE. 

William  Paller  and  James 
White,  who  were  convicted  of 
selling  oleomargarine  as  butter, 
were  sentenced  on  Wednesday  to 
nine  and  six  months  respectively 
in  the  county  prison  in  the  United 
States  District  Court.  In  addition 
each  was  fined  $500. 

Thomas  F.  Jones,  long  a  mem¬ 
ber  of  the  wholesale  grocery  firm 
of  Reeves,  Parvin  &  Co.,  died 
last  week.  He  had  been  with  the 
concern  named  forty-five  years, 
starting  as  a  boy.  For  many 
years  he  had  been  credit  man. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


IT  IV AS  BORN  IN  1847 

It  is  Still  Very  Much  Alive  in  1908 

It  thrives  on  the  Pacific  Coast,  on  the  Atlantic  Coast,  at  the  Great  Lakes  and  the  Gulf 
of  Mexico  and  all  the  points  between.  Climate  doesn’t  affect  it.  You  will  find  it  Every¬ 
where,  and  you  will  always  find  it  the  same  flaky,  deliciously-flavored  little  necessity. 
Imitated  by  many,  duplicated  by  none. 

“  The  Best  Known  and  Known  as  the  Best." 

“THE  EXTON  CRACKER” 

MADE  ONLY  BY 

A.  EXTON  &  COMPANY,  Trenton,  New  Jersey 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


ways  it  is  unusual  advertising, 
and  it  is  certainly  placed  in  an  un¬ 
usual  position  in  the  paper,  for  it 
appears  at  the  top  of  the  first  col¬ 
umn  on  the  first  page.  Very  few 
papers  will  consent  to  give  over 
their  very  first  column  to  adver¬ 
tising;  it  is  usually  devoted  to 
the  most  important  news  item  of 
the  week.  This,  of  course,  makes 
the  position  practically  the  most 
valuable  in  the  paper. 

*  *  * 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World" 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 


Mr.  J.  M.  Thomas,  grocer  of 
Batavia,  N.  J.,  sends  in  a  copy  of 
his  home  paper  containing  his 
weekly  advertisement.  In  some 


To  My  Customers: 

And  I  think  I  have  as  good  cus¬ 
tomers  as  any  grocer  could  have. 

But  while  money  Is  so  tight  we  find 
it  hard  to  meet  our  bills  and  still  ac¬ 
commodate  our  people  from  week  to 
week  and  month  to  month  For  IS 
years  we  have  done  so.  but  we  feel  It 
our  duty  now — duty  to  myself  and 
family,  as  welt  as  to  those  whom  I 
owe — to  do  a  safer  business. 

If  we  go  to  the  bank  for  money  to 
use  in  our  business  we  must  give 
good  security.  And  what  would  our 
banks  be  good  for  If  they  loaned  out 
money  as  we  loan  out  the  equivalent 
of  money?  You  would  not  care  to 
place  yopr  savings  in  such  a  bank.  • 
And  we  feel  It  our  duty  to  no  long¬ 
er  continue  a  credit  business  along 
the  old  lines.  We  hope  our  good 
friends,  whom  we  have  tried  to  ac¬ 
commodate  and  please,  will  appre¬ 
ciate  our  position  and  continue  to 
give  us  their  patronage  if  possible. 
And  In  return  we  shall  ever  try  to 
give  you  GOOD  GOODS.  AT  THE 
IiOWEST  CASH  PRICE,  coupled 
with  as  good  prompt  and  courteous 
service  as  is  within  our  power  to 
give.  ,  „  , 

We  have  taken  inventory  and  find 
we  have  too  much  of  some  sorts  of 
goods  and  these  will  be  sold  very 
low — some  things  regardless  of  cost. 

We  have  repainted  and  brightened 
our  store  and  we  would  be  pleased  to 
see  everybody  and  anybody  whenever 
In  need  of  anything  in  our  line.  If 
you  ever  should’  get  anything  which 
you  did  not  consider  just  as  it  should 
be,  please  tell  us  and  give  us  an  op¬ 
portunity  to  make  It  right. 

Beginning  March  3(1,  tve  shall 
make  a  very  different  arrangement 
with  each  and  every  customer,  which 
we  believe  will  be  as  beneficial  to  you 
as  to  us. 

Thanking  you  most  heartily  for  all 
past  favors  and  .hoping  we  will  be 
able  to  merit  a  continuance  of  the 
name,  I  remain,  yours  for  better  bus¬ 
iness.  J>  hi.  THOMAS. 


CASH 


Ts  what  counts,  and  to  sell  goods  at 
these  prices  the  CASH  we  must  have: 

Has  Been.  Now 

Sugar,  Gran . 

Sugar,  Ex.  C . 

Rolled  Oats  . --6c 

Corn  Meal  . 3c 

Beans,  per  qt . 10c 

(3  quarts  Beans  for  25c  ) 

Salt  Pork,  very  best  . 14c 

Pork  Loin  . . 12c 

Pork  Chops  . 

Genuine  Hams  . 

Cala.  Hams  . 9c 

Lard  Compound  . Hu 

Lard.  Pure  , . 12c 

Lard.  Pure  Leaf  . 14o 

Roast  Boef.  2  lb.  ran . 25c 

Luncheon  Beef,  2  lb.  can.... 25c 

Minced  Steak.  2  lb.  can . 25c 

Potted  Ham  . -5c 

Potted  Ham  . . . 10° 

Canned  Beef  Hash . 15c 

Baking  Soda  . 8c 

Baking  Soda  .  <c 

Baking  Soda  . 6c 

Baking  Powder.  1.  C . 10c 

Vision  Baking  Powder,  lb.. 20c 
No  bettor  powder  on  the  market 
than  Vision. 

Sal  Soda  . 2c  lc 

Raisins  .  lie  lie;, 

strictly  Fresh  Eggs  . •  245? 

Bloaters  3  for  .  5c 

Coffee  we  will  sell  cheaper:  If  you 
want  the  cheapest  ‘2  for  25c 

Egg  O  See.  2  packages  for  15c 

Pettljohns  B.  Food  .  lie 

Flour  24*4  pound  sack  5c  cheapor 
and  wheat  Just  went  up  7c  bushel. 

Telephone  no  order  and  see  If  you  are 
not  money  abend. 


■  5%c 

5c 

,  .  .5c 

4%C 

4c 

,3c 

2V4c 

Pc 

.  .14c 

12c 

IOC 

11c 

lOM-c 

8c 

9c 

He 

1  2VjC 

.  .25c 

21c 

.  .25c 

21c 

.  .25c 

23c 

4c 

8c 

12c 

.  7c 

lie 

5c 

.  .  JOc 

5c 

15c 


J.  M.  THOMAS. 

Iloth  Phones. 

Cor.  EUioolt  St.  and  Clifton  Avc. 


Over  half  the  advertisement  is 
set  in  regular  reading  matter  type. 
Here  is  a  photographic  reproduc¬ 
tion  . 

*  *  * 

I  think  I  would  have  been 


The  Advertising  World 

Columbus,  Ohio 

Staple  fret,  or  four  month*’  trial  for  10  e*nt* 


PIANOS  FOR 
PREMIUMS 


plainer  than  Mr.  Thomas  has 
been.  I  can  understand  that  he 
did  not  wish  to  announce  in  his 
advertisement  what  his  new  plan 
was,  but  it  doesn’t  seem  to  me 
that  he  got  at  it  quite  hard 
enough.  Naturally  he  under¬ 
stands  the  people  he  is  dealing 
with  better  than  I  do,  and  for  that 
reason  I  may  be  wrong.  I  think, 
however,  that  his  argument  could 
be  made  stronger.  I  should  have 
told  just  how  I  had  been  conduct¬ 
ing  business,  what  trouble  that 
had  led  to,  and  hint  at  what  I  pro¬ 
posed  to  do  as  a  remedy.  Mr. 
Thomas  gets  at  it  rather  vaguely, 
in  my  judgment.  He  hints  that 
his  methods  have  been  unsafe,  but 
he  doesn’t  say  what  has  led  him 
to  believe  so,  nor  give  any  idea  at 
all  what  change  he  proposes  to 
make. 

*  *  * 

The  price-list  part  is  all  right. 
It  brings  the  reductions  out 
strongly  and  ought,  in  my  judg¬ 
ment,  to  bring  results. 


It  Pays  to  be  Square. 

Five  or  six  years  ago  the  writer  was  in 
the  vicinity  of  Sixteenth  and  Catharine 
streets,  this  city,  when  he  saw  a  sign 
upon  the  door  of  a  little  converted  pri¬ 
vate  dwelling  which  read,  “Miller  & 
England,  Grocers’  and  Drug  Fixtures.” 
Never  having  heard  of  such  a  concern, 
he  went  in  to  look  around.  He  found 
two  young  men,  Messrs.  Miller  and 
England,  which  constituted  the  firm, 
with  overalls  on  covered  with  wooddust, 
working  as  hard  as  their  little  staff  of 
men.  To-day  these  two  young  men  have 
a  large  factory  at  Seventieth  and  Wood¬ 
land  avenue,  and  they  are  called  upon  by 
the  biggest  and  most  particular  concerns 
in  the  city  when  they  want  fine  wood¬ 
work  and  artistic  fixtures.  Their  success 
has  been  due  primarily  to  two  things; 
one,  a  thorough  working  knowledge  of 
their  business  and  their  square  dealings 
with  their  customers. 

Any  grocer,  in  fact  anybody,  who 
wants  artistic  fixtures  hr  woodwork  of 
any  character  done  right,  at  a  reasonable 
price,  is  absolutely  certain  to  be  pleased 
with  an  association  with  this  firm. 


AIND  MAKE  YOUR  COMPE¬ 
TITORS  PAY  THE  BILL.  !  ! 

Send  for  our  novel  and  highly  practical  plan 
for  doubling  your  business  at  the  expense  of 
your  competitors . 

Set  the  Whole  Town  Talking 

Bring  a  Crowd  to  your  Place  of  Business 

—Add  Thousands  of  Dollars  to  your  sales ; 
make  new  customers  and  fast  friends  and 

Make  Your  Competitors  Pay  the  Bills 

The  finest  legitimate  premium  scheme  ever 
devised.  Is  doing  wonders  to-day  forseveral 
thousand  wide-awake  business  men  and  will 
do  the  same  for  you.  


WANTED—*  FEW  RELIABLE  SALESMEN  TO 
CANVASS  THE  RETAIL  TRADE.  ADDRESS  DESK  6T 

BOSTON  PIANO  &  HUSIC  CO. 
WILLARD  F.  MAIN,  Proprietor 
IOWA  CITY,  IOWA 


rnii*  *  b1* 

?S»W2S.-: 


Your  Customers 
Have  Dyspepsia 

goits 

HERB 

BITTERS 

Will  Positively 
Cure  Them 

Write  for  our 
special  proposition 

S.  B.  Goff 
&SonsCo. 

Established  1872 

CflmdcQ  f  N*  J# 


SHOW  THESE  ONCE ! 


If  you've  never 
sold  these  Bouillon 
DOU 1 1  lOn  Capsules,  you  have 

Capsules  no  idea  of  the  trade 

waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  xo in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


On  the 
Streets 
—at — 
Night 

You  occasionally  get 
on  the  street  at  night, 
and  every  now  and  again 
you  stop  before  the  bril¬ 
liant  windows  of  the  de¬ 
partment  stores. 

What  makes  them 
brilliant?  The  goods 
displayed?  It  is  the 
abundant  light,  under 
which  almost  any  goods 
would  make  a  brilliant 
window.  You  wouldn’t 
be  half  so  well  inter¬ 
ested  in  the  window  if 
it  wasn’t  so  bright  with 
light. 

Apply  this  logic  to 
your  own  store.  Is  it 
so  bright  with  light  that 
it  interests  people  in  the 
streets  at  night? 

If  it  isn’t  we  can  make 
it  so, very  inexpensively. 

eIbe 

Philadelphia. 
Electric  Co. 

10th  and  Chestnut  Sts. 

Philadelphia,  Pa. 
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We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Who  Knows  Anything  of  “Associated 

Grocers”? 


New  New  York  Co-operative  Buying  Concern  Gunning  for 
Members.  Many  Requests  for  Information  Unsatisfied  for 
Want  of  Information. 


Inquiry  is  beginning  to  come 
into  the  “Grocery  World”  office 
for  information  as  to  a  concern 
calling  itself  the  “Associated  Gro¬ 
cers,”  of  203  Broadway,  New 
York.  The  address  given  is  an 
office  building. 

It  seems  that  the  “Associated 
Grocers”  is  sending  printed  mat¬ 
ter  through  the  country  endeavor¬ 
ing  to  secure  members  to  join  in 
what  appears  to  be  a  form  of  co¬ 
operative  buying.  One  of  its  let¬ 
ters  has  come  to  the  “Grocery 
World”  and  is  here  reproduced  : — 

New  York,  March  19,  1908. 

Dear  Sir: — We  are  increasing  the 
membership  of  the  Associated  Gro¬ 
cers,  to  take  effect  June  r,  1908,  and 
as  you  are  one  of  the  leading  dealers 
in  the  grocery  line  we  are  desirous 
of  having  you  associated  with  us.  I 
am  stating  to  you  herewith  some  of 
the  advantages  of  a  membership  in 
this  company.  One  of  the  most  suc¬ 
cessful  retail  grocers  who  operates  a 
chain  of  25  to  30  stores,  stated  to 
me  the  other  day,  “I  always  try  to 
make  an  average  discount  of  2  per 
cent,  on  cost  of  goods  sold,  pay  the 
rent  of  each  store.”  I  asked  him 
how  much  he  could  save  by  buying 
for  2;  stores,  over  the  grocer  who 
only  operates  one  store,  and  he  re¬ 
plied  from  8  to  10  per  cent.  During 
the  past  few  years  the  retailers  of  a 
great  many  cities  have  combined  to¬ 
gether  and  formed  Buying  Associa¬ 
tions,*  these  Associations  being  a 
combination  of  from'  25  to  300  gro¬ 
cers  who  keep  a  certain  amount  of 
money  on  deposit  with  the  Associa¬ 
tion.  James  Butler,  with  his  175  re¬ 
tail  stores  in  Greater  New  York,  has 
a  greater  purchasing  power  than  any 
wholesale  grocer.  The  success  of 
the  many  chains  of  tea  and  coffee 
stores  and  of  the  Woolworth  5  and 
10-cent  stores  is  due  entirely  to  their 
great  purchasing  power. 

The  Associated  Grocers  are  a  com¬ 
bination  of  retail  grocers  who  by  co¬ 
operating  together  buy  the  quantity 
of  all  staple  articles,  thereby  receiv¬ 
ing  the  lowest  possible  price.  As  an 
illustration,  we  will  say  you  are  a 
member  of  the  Associated  Grocers, 
and  you  have  just  received  a  notice 
from  the  Secretary  of  the  company 
notifying  yotf  that  they  were  taking 
orders  for  Babbitt’s  Soap.  If  your 
stock  was  low  on  this  brand,  you 
would  send  your  order  for  5,  10,  25 
or  100  boxes,  whatever  number  you 
desired,  and  your  order  with  all  the 
other  orders  received  from  other 
members  would  be  placed  together 
and  forwarded  to  the  manufacturer 
and  your  order  would  be  shipped  to 
you  direct.  If  the  total  order 
amounted  to  1,000  boxes  and  your 
order  was  for  but  five  boxes,  you 
would  be  getting  your  five  boxes  for 
the  same  price  as  you  would  if  you 
bought  x,ooo  boxes.  If,  on  the  other 
hand,  you  had  a  stock  of  Babbitt's 
Soap  on  hand,  you  would  simply 
wait  until  the  next  time. 

The  entire  object  of  the  Asso¬ 
ciated  Grocers  is  to  be  continually 


looking  up  and  obtaining  opportune 
deals  for  its  members,  the  Secretary 
notifying  each  member  by  card  of  all 
deals  made,  and  seeing  that  all  or¬ 
ders  are  shipped  promptly.  The  an¬ 
nual  membership  fee  is  $10,  payable 
in  advance.  You  can  readily  see  the 
the  great  benefits  to  be  derived  from 
a  membership  in  this  company  and 
that  it  is  for  your  interest  to  send  in 
your  application  at  once. 

Yours  very  truly, 

Associated  Grocers, 

Per  W.  E.  Hicks. 

The  “Grocery  World”  has  been 
compelled  to  inform  all  corre¬ 
spondents  that  it  has  no  knowl¬ 
edge  whatever  of  the  concern  or 
its  plans.  If  any  subscriber 
knows  anything  of  it,  will  he  fur¬ 
nish  it  for  publication,  for  the  gen¬ 
eral  information? 


Warning  Against  Swindler. 

National  Secretary  Green  Warns  Trade 
Against  Bogus  Check  Casher.  Call 
for  National  Retailers’  Convention. 
Jobbers  Joining  in  Movement  to 
Amend  National  Bankruptcy  Law. 

Special  correspondence  of  "Grocery  World.” 

Cleveland,  Ohio, 

March  26,  1908. 

I  have  received  the  following 
warning : — 

Philadelphia,  Pa.,  March  7,  1908. 
John  A  Green,  Secretary. 

Dear  Sir: — One  of  the  members 
of  our  association  desires  me  to  call 
attention  to  the  fact  that  a  man,  ap¬ 
parently  about  35  years  of  age, 
swarthy  complexion,  weighing  about 
155  pounds,  is  endeavoring  to  have 
checks  cashed,  alleged  to  be  drawn 
by  the  Indiana  Supply  Co.,  of  Indian¬ 
apolis,  Ind. 

This  gentleman  has  been  working 
in  Missouri,  Iowa,  Kansas,  Ken¬ 
tucky,  Tennessee.  Michigan,  Georgia 
and  North  Carolina,  and  recently  he 
has  been  heard  from  in  Delaware. 

While  this  is  not  a  part  of  the 
work  of  this  association,  it  may  be 
helpful  to  some  to  have  the  informa¬ 
tion  given  them. 

Yours  truly. 

T.  James  Fernley, 
Secretary-Treasurer  Affiliated  Presi¬ 
dents  and  Secretaries  of  Commer¬ 
cial  and  Trade  Organizations. 

*  *  * 

The  eleventh  annual  conven¬ 
tion  of  the  National  Association 
of  Retail  Grocers  of  the  United 
States,  will  be  held  at  Boston, 
Mass.,  May  11  to  14,  1908.  The 
convention  will  convene  at  2 
o'clock  on  the  afternoon  of  Mon¬ 
day  for  its  first  business  session  at 
Faneuil  Hall  at  intersection  of 
North  and  South  Market  streets 
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and  will  be  called  to  order  by 
President  A.  L.  Stark,  of  the  Bos¬ 
ton  Retail  Grocers’  Association. 
The  annual  report  of  the  execu¬ 
tive  officers  will  be  submitted 
and  will  follow  the  plans  provided 
for  by  the  constitution  and  by¬ 
laws  of  the  national  association. 

*  *  * 

It  is  very  gratifying  to  note 
that  we  are  being  assisted  in  our 
efforts  to  obtain  an  amendment  to 
the  National  Bankruptcy  Law  by 
the  wholesale  grocers  of  the 
United  States.  With  the  influ¬ 
ence  at  work  it  should  not  be  a 
difficult  proposition  to  bring  about 
the  desired  amendment,  but  it  will 
need  effort  on  the  part  of  every 
retailer  to  bring  to  the  mind  of 
his  Congressman  the  fact  that 
such  an  amendment  is  anticipated 
and  is  an  absolute  necessity. 

A  letter  is  being  sent  out  to  the 
wholesale  grocers  of  all  the 
Southern  States  asking  the  co¬ 
operation  of  the  jobbers  in  secur¬ 
ing  this  amendment  and  calling 
their  attention  to  the  Parcels  Post 
Bill,  which  is  as  follows : — 

To  the  Southern  Wholesale  Grocers. 

Gentlemen : — In  view  of  the  im¬ 
portance  of  the  interests  involved, 

I  beg  to  call  your  attention  to  legis¬ 
lation  now  pending  in  Washington, 
in1  which  you  and  the  retail  grocers 
are  vitally  interested. 

First.  I  suggest  that  each  of  you 
immediately  communicate  with  your 
respective  Congressmen  and  Sena¬ 
tors,  asking  their  approval  of  Senate 
Bill  1,570,  which  contains  the  $500 
amendment  clause  for  the  Bank¬ 
ruptcy  Act  This  bill,  if  passed, 
would  prevent  anyone  from  taking 
advantage  of  the  act,  unless  his  debts 
amounted  to  over  $500.  The  Bank¬ 
ruptcy  Act  has  accomplished  much 
good,  but  should  now  be  either  en¬ 
tirely  repealed,  or  amended,  as  in¬ 
dicated  in  the  Senate  bill  above  men¬ 
tioned. 

Second.  That  you  also  communi¬ 
cate  with  your  Congressmen  and 
Senators  in  reference  to  the  rural 
parcels  post  legislation.  This  legis¬ 
lation  claims  to  be  in  the  interest  of 
the  country  retail  dealers.  The  curi¬ 
ous  anomaly,  however,  is  presented 
in  that  these  country  retail  dealers 
do  not  appear  to  have  asked  for,  nor 
wish  such  legislation.  On  the  con¬ 
trary,  view  it  with  suspicion  if  not 
with  actual  alarm,  as  the  entering 
wedge  of  a  system  and  of  legislation 
which  will,  when  ultimately  carried 
out,  practically  wipe  them  out  of 
business. 

If  the  Government  wishes  to  ex¬ 
periment  with  post  -legislation,  by  all 
means  ask  your  Congressmen  to  se¬ 
cure  the  adoption  of  a  one-cent  rate 
by  the  Government,  on  first-class 
mail  matter.  This  would  be  a  vastly 
more  beneficial  experiment  by  the 
Government  than  any  hybrid  kind 
of  parcels  post  legislation  as  now 
seems  to  have  been  patched  up  and 
suggested  for  enactment. 

Third.  House  Bill  13,477,  relating 
to  post-offices  and  post-roads,  seems 
to  contain  a  very  large  colored  gen¬ 
tleman  in  a  very  small  woodpile. 
The  object  of  this  bill  is  to  obtain 
a  directory  of  the  farming  commu¬ 
nity  of  the  country  through  the  me- 
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dium  of  the  United  States  Post- 
offices.  As  there  does  not  seem  to 
have  been  any  demand  or  need  on 
the  part  of  the  Government  or  of  its 
officials  for  such  a  list,  it  seems 
stroi^gly  surmised  that  the  afore¬ 
said  colored  gentleman  was  placed 
inside  the  woodpile,  by  a  large  cata¬ 
logue  houses  of  the  country,  who 
have  never  heretofore  been  able  to 
obtain  a  list  of  the  recipients  of 
mails  by  rural  routes,  and  by  this 
method  hope  to  get  it. 

J.  A.  Van  Hoose.  _ 

John  A.  Green, 
National  Secretary 


Florida  tomatoes  range  from 
$1.50  to  $3  per  crate.  The  qual¬ 
ity  is  fair  and  the  demand  ex¬ 
cellent. 


Chicago  Food  Show  Awards. 

The  report  of  the  Commission 
on  Tests,  headed  by  Dr.  Harvey 
W.  Wiley,  chief  of  the  Bureau  of 
Chemistry  of  the  Department  of 
Agriculture  of  the  first  annual 
World’s  Pure  Food  Exposition, 
held  in  the  Coliseum,  Chicago, 
last  November,  was  made  public 
during  the  week  by  Managing 
Director  Thos.  T.  Hoyne.  The 
winners  of  highest  awards  in 
fort  y-o  ne  classes  follow  : 
Schwarzschild  &  Sulzberger  Co  , 
M.  D.  Singer  Co.,  John  F.  Jelke 
Co.,  National  Beekeepers’  Asso¬ 
ciation,  Oriole  Brand  Prunes, 
Savoy  Brand  Peaches,  Battle 
Creek  Sanitarium  Co.,  Dodson- 
Braun  Mfg.  Co.,  Stern-Sallberg 
Co.,  George  Heppe,  L.  A.  Beaver 
Co.,  Pieser-Livingston  Co.,  Inter¬ 
national  Banana  Food  Co.,  Great 
Western  Cereal  Co.,  Andrea 
Agosto  &  Co.,  Chicago  Biscuit 
Co.,  New  York  Fruit  Products 
Co.,  P.  Schoenhofen  Brewing 
Co.,  George  J.  Cooke  Co.,  Hinck¬ 
ley  &  Schmidt,  Java  Coffee  Co  , 
Joseph  Tetley  &  Co.,  Quaker  Nut 
Butter  Co.,  Calumet  Baking  Pow¬ 
der  Co.,  California  Wine  Associa¬ 
tion,  Pommery  Champagne,  and 
Yacht  Club  Salad  Dressing.  Be¬ 
sides  Dr.  Wiley,  the  Commission 
on  Tests  was  composed  of  Hon. 
Alfred  H.  Jones,  Illinois  State 
Food  Commissioner;  Dr.  James 
A.  Egan,  Secretary  Illinois  State 
Board  of  Health ;  Dr.  T.  J.  Bryan, 
State  Analyst;  Dr.  W.  A.  Evans, 
Chicago  Health  Commissioner; 
Dr.  Walter  S.  Haines,  professor 
of  chemistry,  Rush  Medical  Col¬ 
lege;  Dr.  John  Harper  Long,  pro¬ 
fessor  of  chemistry,  Northwestern 
University  Medical  School ;  Dr. 
Julius  Stieglitz,  professor  o 
chemistry,  University  of  Chicago; 
Dr.  Ralph  W.  Webster,  director 
of  chemical  department,  Chicago 


Could 

You 

Ask 

For 

More 

Than 

We 

Guarantee? 

Im/E  guarantee  everything 
■  *  connected  with  our  busi¬ 
ness,  and  our  guarantee  has 
behind  it  the  reputation  gained 
through  more  than  ninety  years 
of  honest  dealings. 

Our  Coffee  is  guaranteed  to 
be  exactly  as  represented. 
Every  repeat  order  must  be 
the  same  as  the  original,  and 
the  original  must  be  exactly  as 
sample  shown. 

The  blending  and  roasting 
are  guaranteed  to  be  as  nearly 
perfect  as  long  years  of  expe¬ 
rience  can  make  it. 

Your  money  will  obtain 
more  in  actual  value  than  you 
get  elsewhere. 

It  will  pay  you  to  obtain  our 
prices  and  seek  our  advice. 

SAMUEL  WILDE’S  SONS  CO. 

Importers  Coffee,  Tea  and  Spices 

II  Dutch  Street  NEW  YORK 
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is  as  satisfactory  in  every 
way  as  my  McCray.  It 
cuts  down  my  ice  bill. 
Its  handsome  finish  and 
workmanship  attracts 
attention  in  my  store. 
It  keeps  everything  in 
fresh,  pure  condition, 
without  dampness  or 
taint  of  any  kind. 


McCray 

Grocer’s  Refrigerators 

are  built  right,  and  have  the  best  circulating  system  of  cooling. 
A  small  amount  of  ice  does  a  large  amount  of  cooling :  That  is, 
you  get  the  full  value  of  the  ice  used.  This  results  in  a  great 
saving  which  actually  pays  for  the  refrigerator  itself. 

McCray  Refrigerators  are  built  from  the  proper  materials, 
which  will  not  rust,  corrode,  or  become  unsanitary.  They  are 
built  in  all  sizes  to  accomo¬ 
date  any  amount  or  kind  of 
provisions,  or  are  built  to 
order  as  desired. 

McCray  Refrigerators  are 
guaranteed  to  satisfy  you  in 
every  respect,  and  an  invest¬ 
ment  in  one  will  be  profitable. 


pi  ■ 

■  am  mm 


Send  us  your  name  and 
address  on  a  postal  to¬ 
day,  and  ask  us  for  cat- 
alog  No.  65  for  gro¬ 
cers,  or  No.  68  for  meat 
markets,  to  show  you 
the  full  line  and  help 
you  make  a  selection. 

McCray  Refrigerator 
Company,  714  Mill  St., 
Kendallville,  Indiana. 
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American  Grocer- 

Is  He  a  Crook? 

This  advertisement  published  and  sent  broadcast  to  the  customers 
of  retail  grocers  through  the  country  implies  that  the  American  grocers 
have  tried  to  sell  this  girl  some  other  breakfast  food  than  the  “Original 
Boasted”  Corn  Flakes,  and  that  she  is  indignant  over  it  and  that  she 
is  leaving  his  store.  , 

In  Volume  25  of  the  Encyclopedia  of  Law  and  Procedure,  page  337, 
is  found  this  language:  “Every  wilful  and  unauthorized  imputation 
spoken,  written  or  printed,  which  imputes  to  a  merchant,  manufacturer  or 
other  business  man,  conduct  which  is  injurious  to  his  character  and  stand¬ 
ing  as  a  merchant,  manufacturer  or  business  man,  is  libelous  or  slanderous 
as  the  case  may  be.” 

This  recent  advertisement  in  retail  grocers’  trade  journals  of  the 
United  States  seems  to  tell  the  American  retail  grocers  right  to  their 
faces  that  they  are  substituters. 

Here  is  the  advertisement 

You,  Mr.  Retail  Grocer,  may  have  missed  it.  How  do  you  like  it? 

A  recent  letter  addressed  to  the  trade  has  this  remarkable  sentence : 

“  But  any  concern  which  puts  out  an  imitation  toasted  corn  flake  is  just 
as  much  a  counterfeiter  as  a  man  who  makes  a  counterfeit  dollar — and 
should  be  shunned  by  honest  men.”  Of  course,  this  only  means  the 
manufacturers,  but  how  about  the  adv.  ? 

Will  the  retail  grocers  of  the  United  States  endorse  such  methods 
of  merchandizing? 

Would  it  not  seem  queer  if  a  manufacturer  could  find  nothing  else 
to  recommend  his  food  than  the  claim  “original”? 

What  would  you,  Mr.  Grocer,  think  of  an  advertisement  to  sell  food 
which  might  read  like  this?  “I  am  the  original — the  rest  are  imitators. 

Don’t  let  your  grocer  fool  you.  Don’t  let  him  sell  you  imitations.  The 
grocer  who  sells  you  anything  but  ‘original’  and  only  ‘Boasted  Corn  Flakes’  deserves  to  lose  his  trade.” 
Would  it  send  customers  to  your  store  ? 

What  would  you  think  of  a  manufacturer  who  would  brand  all  other  manufacturers  of  similar  products 
as  counterfeiters,  imitators,  etc.,  and  would  make  the  statement  that  such  manufacturers  were  unfit  to  do 
business  with  you  and  should  be  shunned  by  you  and  all  other  honest  men  ? 

Would  your  past  experience  of  long  years  of  satisfactory  business  relations  with  these- manufacturers 

bear  out  this  statement? 

Have  these  manufacturers  ever  been  anything  but  fair  with  you?  Haven’t  they  always  conceded  to 
you  your  right  as  an  American  business  man  to  sell  to  your  customers  goods  that  you  knew  were  right 
and  were  willing  to  recommend? 

Has  it  ever  been  your  experience  that  these  manufacturers  have  ever  tried  to  coerce  you  into  selling 
their  goods  by  questionable  advertising  to  your  retail  customers,  in  magazines  and  other  mediums  ? 

Toasted  corn  flakes  were  made  and  sold  quite  extensively  in  the  United  States  before  the  “Original 
Boasted  Corn  Flakes”  were  ever  heard  of,  but  were  so  crude  that  they  could  not  withstand  competition. 


Excuse  me-1  know  what  I 
want  and  I  want  what  1  asked 


for -TOASTED  CORN  FLAKES 

-Good  da y" 


Ever  had  that  said  to  YOU? 

No  reason  why  you  should.  The  honscwif'  know*  there  li  only  one  genuine  Toaatad  Cora  Flakes. 
She  knows  that  one  is  Kelkwgs.  She  knows  any  othrr  prod  act  by  that  name  is  aa  imitation  And 
isn't  her  dislike  fcr  an  imitation  only  natural?  Do  you  blame  her  then  for  her  haughty  good  day" 
when  offered  anything  is  place  of 

The  GENUINE — Kellogg’s 

TOASTED  CORN  FLAKES 

Why  not  keep  on  the  safe  side.  Say  to  yourself  'TTI  carry  what 
my  customers  want."  and  then  do  it.  It  coats  no  more.  You  sell 
many  times  the  quantity  and  you  get  you r  customers  good  wOL  Isn't 
this  what  you're  in  business  for? 

St  that  every  package  bears  the  signature  of 

If  it  doesn’t  send  it  back  to  your  jobber— Qujpk 

Touted  Corn  Flake  Co.,'  Battle  Creek,  Mich. 


The 


Excuse  me-1  know  what  1 
want  and  J  want  what  1  asked 
for  TOASTED  CORN  FLAKES 

-Good  day” 
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What  Egg-O-See  Cereal  Company  Believes 

We  have  been  selling  the  American  Grocer  breakfast  foods  for  years,  and  we  have  found  him  to  be 
a  hard-working,  careful,  conscientious,  law-abiding  citizen.  We  have  sold  him  foods  long  before  “Original 
Boasted”  Corn  Flakes  were  ever  heard  of,  and  we  have  found  this  same  American  Grocer  a  clean,  square, 
honorable  man  to  do  business  with. 

We  believe  the  American  Grocef  will  sell  his  customer  the  best  the  market  affords,  as  he  always  has, 
and  we  do  not  believe  he  deserves  to  be  held  up  to  public  view  in  flaming  advertisements  as  an  undesir¬ 
able  citizen. 


We  Are  Not  Afraid  of  Substitution 

We  have  dealt  with  the  American  Grocers  for  many  years,  and  have  never  had  reason  to  complain 
of  their  substituting  other  goods  when  their  customers  called  for  ours,  and  we  don’t  believe  any  other 
manufacturer,  making  honest  goods  of  quality,  has  had  any  different  experience. 

We  believe  the  way  to  help  the  American  Grocer  to  sell  our  goods  is  to  send  people  to  him — not 
drive  them  away — and  we  have  spent  millions  of  dollars  doing  this  in  past  years. 

We  do  not  believe  it  is  fair  to  the  grocer  to  try  to  move  goods  by  making  people  believe  that  there  is  a 
collusion  between  the  American  Grocer  and  other  breakfast-food  manufacturers. 


“Claims”  vs.  “Truth” 

“Boasted  Corn  Flakes”  claims  to  be  the  “ORIGINAL.” 

f 

“  E=C  ”  is  the  IMPROVED. 

“  E=C  ”  spent  thousands  upon  thousands  of  dollars  in  making  the  IMPROVED  “  E=C  CORN  flaked 
and  toasted”  the  most  delicious,  most  wholesome  food  in  the  world,  and  is  spending  thousands  of  dollars 
to  SEND  the  people  to  the  American  Grocers  to  buy  them. 

“Boasted  Corn  Flakes”  is  spending  thousands  of  dollars  on  an  advertisement  published  and  sent 
broadcast  to  the  customers  of  retail  grocers  throughout  the  country  which  implies  that  the  American  grocers 
have  tried  to  sell  a  girl  some  other  breakfast  food  than  the  “Original  Boasted”  Corn  Flakes,  and  that  she 
is  indignant  over  it,  and  that  she  is  leaving  his  store. 

“  E=C”  has  never  had  any  trouble  in  this  line.  “  E=C”  has  found  the  American  Grocer  always  ready 
and  willing  to  sell  the  best.  We  have  no  reason  to  complain  of  his  treatment  of  us.  “E=C”  believes 
the  American  Grocer  can  run  his  own  business  without  our  interference,  and  we  are  going  to  help  him 
as  we  have  in  the  past,  because  he  helps  us  as  long  as  we  continue  to  give  him  the  right  food  at  the 
right  price. ' 

“E=C”  works  with  the  grocer  to  make  him  a  good  profit  on  their  food. 

We  believe  the  American  Grocer  will  continue  to  do  business  with  the  American  people,  and,  as 
they  have  in  the  past,  sell  more  Egg-O-See  Company’s  food  products  than  of  all  others. 
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Here’s  another  reason 
why  Mother’s  Oats 
have  topnotched  the  sale 
of  all  rolled  oats  brands 
sold  in  the  United  States. 

Above  the  very  good 
profit  which  the  grocer 
makes  on  the  straight 
sale,  come  the  Coupon 
Profits :  we  pay  the  gro¬ 
cer  one  cent  each  in  cash 
for  all  Mother’s  coupons 
heredeems  from  his  trade. 
He  redeems  them  at  only 
three-fourths  of  a  cent  in 
merchandise,  or  one-half 
a  cent  in  cash.  Thus  he 
makes  a  tidy  little  profit 
on  the  Coupons  them¬ 
selves.  Naturally  the 
more  he  sells  the  more 
he’ll  make. 

No  other  rolled  oats 
proposition  compares 
with  it. 

The  Great  Western 
Cereal  Company 

CHICAGO,  ILL. 


You  Are  the  One 
That  Gets  Hurt 

When  you  sell  your  customers  a  low- 
priced  coffee.  You  are  taking  chances 
unless  it’s  ARIOSA,  because  it  is  very 
difficult  to  get  a  good  quality  of  coffee 
at  a  low  price  and  yet  have  the  flavor 
always  the  same. 

You  can’t  afford  to  take  chances. 
We  buy  in  larger  quantities  than  any 
five  concerns  in  the  country,  and  we 
can  afford  to  give  quality  and  make  a 
price  that  nobody  can  duplicate. 


ARBUCKLE  BROTHERS 
New  York 


The 

Extra 

Profit 

On 

Mother’s 

Oats 


laboratory;  Dr.  J.  F.  Bielin,  bac¬ 
teriologist,  Chicago  Health  De¬ 
partment;  Dr.  D.  Hector  Trow¬ 


bridge,  professor  of  chemistry, 
Lewis  Institute,  and  Dr.  Archi¬ 
bald  L.  Hoyne. 


Heart-to-Heart  Talks  With  Grocery  Clerks 


Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed  ] 


PRUNES. 

W e  bought  a  little  lot  of  Santa 
Clara  60-70S  prunes  the  other  day 
that  you  may  sell  in  25-pound 
boxes  at  7  cents  a  pound.  It’s  the 
fanciest  fruit  we  have  seen  this 
year.  There  isn’t  much  in  them 
at  this  figure,  but  the  price  will  be 
appreciated,  and  the  quality  will 
surely  create  a  later  demand. 

FRESH'  SHAD. 

Unless  all  signs  fail  we’re  going 
to  have  a  banner  season  on  shad. 
The  coming  week  we’re  going  to 
start  in  buying  big.  We’ll  have  a 
shad  window  Wednesday,  Thurs¬ 
day  and  Friday.  A  shad  ad. 
Wednesday  and  Thursday,  and 
everybody  must  get  into  the  spirit 
of  selling.  You  don’t  have  to 
touch  them.  The  fish  men  will 
take  care  of  the  stock.  You  write 
the  orders.  Don’t  let  the  ad.  man 
and  the  buyer  assume  all  the  en¬ 
thusiasm.  This  shad  and  the 
prices  we’ll  name  will  bring  busi¬ 
ness.  They’ll  be  beauties.  Hand 
in  a  report  of  the  number  you  sell 
daily.  Prices  Monday  afternoon. 

SALE  OF  PILLSBURY  FLOUR. 

We’ll  open  a  car  of  Pillsbury 
flour  Monday  morning  and  sell  it 
up  until  Thursday  evening  at  the 
following  prices:  1-16,  40  cents; 
l/8,  80  cents;  $1.60;  J^-barrel 
sack,  $3.18;  barrel,  $6.35. 

The  ad.  will  appear  in  Sunday’s 
“Union.”  These  prices  are  out 
of  all  proportion  to  the  market. 
No  telephone  orders  accepted. 
None  sold  knowingly  to  dealers, 
and  the  1-16  and  T/$  limited  to 
three  sacks  to  a  customer.  Regu¬ 
lar  price  for  the  at  other  stores 
is  95  cents.  Here’s  a  chance  to 
swell  your  sales  these  few  days. 

JEALOUSY. 

The  habit  of  cultivating  a  j'eal- 
ous  spirit  will  dwarf  your  ambi¬ 


tion  and  deaden  your  activity.  If 
the  other  fellow  gets  ahead  of  you 
on  sales  he’s  a  better  salesman 
than  you.  There’s  no  other  ex¬ 
planation  to  it.  Instead  of  being 
jealous  and  laying  back  get  after 
him.  Watch  his  methods.  Listen 
to  his  arguments.  Fill  up  with 
his  energy.  Admire  him  as  a  win¬ 
ner,  then  go  to  work  and  fight  him 
with  his  own  weapons.  That’s 
the  way  to  kill  this  old  spirit¬ 
damping  bugbear  called  jealousy. 
Start  in  Monday  morning. 

COMMISSION  FOR  THE  WEEK. 

Two  cents  a  pound  on  37-cent 

Five  cents  a  pound  on  50-cent 
tea  and  upwards. 

One  cent  on  all  coffees  from  25 
cents  a  pound  up. 

One  cent  on  each  six  cakes 
0-0  soap,  25  cents. 

Half  cent  on  j4-pound  tin  0-0 
baking  powder. 

One  cent  on  i-pound  tin  of  0-0 
baking  powder. 

One  cent  on  each  3-pound  pack¬ 
age  of  0-0  buckwheat. 

One  cent  on  each  3-pound  box 
of  0-0  starch.  * 

SELLING  RICE. 

Show  up  a  sample  of  that  best  . 
rice  on  blue  paper.  Refer  to  the 
size  of  the  head.  Turn  it  over 
with  your  hand  as  though  you 
were  handling  something  pre¬ 
cious.  There’s  a  whole  lot  in  the 
precision  in  which  some  things 
are  handled.  We  referred  to  this 
in  the  case  of  stroking  a  broom 
the  other  week.  Tell  about  this 
rice  being  a  soft  cooker,  and  about 
its  freeness  from  dirt,  and  also 
about  its  being  raised  in  South 
Carolina.  Any  school  boy  can 
say,  “Here’s  a  fine  rice,  ma'am.” 
Qualify  things.  Talk  selling  talk. 
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“Malta -Vita”  has  always  been 
the  “top  notcher”  Wheat  Flake. 


“Malta -Vita”  Corn  Flakes  have 
just  been  pronounced  by  experts 
the  “top  notcher”  Corn  Flake — 
and  they  ought  to  know. 


An  Easy  Seller 


It’s  the  biggest  10c  p’k’ge  on  the 
market — 36  p’k’g’s  to  a  case — you  can  sell  it  on 
the  reputation  that  “Malta-Vita”  has  always  had. 


Until  April  15th  order  all  corn— all  wheat— or  assorted  as  desired  and  get 


With  7  cases  1  case  free,  equivalent  to  $2.36  net  per  case 

“  5kt  “  H  “  “  “  “  2.36  “  “  “ 

“  3/2  “  X  “  “  “  “  2.45  “  “  “ 

“  1H  “  yi  “  “  “  “  2.45  “  “  “ 

“  i/z  “  “  “  “  “  2.45  “  “  “ 

Regular  prices  $2.85  per  case  —  $2.75  in  5  case  lots. 

Order  thro*  your  Jobber. 


Battle  Creek,  Mich, 
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Grocers  that  Covet  Saloons. 

A  remark  made  to  me  by  a  gro¬ 
cer  over  in  New  Jersey  during  the 
week  works  me  up  to  say  just  a 
word  more  about  this  liquor  busi¬ 
ness  and  the  bearing  it  has  on  the 
grocery  business. 

This  grocer  was  kicking  like  a 
mule  about  how  hard  he  had  to 
work  for  the  little  money  he 
made. 

“It’s  a  case  of  working  like  a 
nigger  all  day  and  sometimes  half 
the  night !”  he  said,  “and  what  do 
you  make?  Half  a  cent  on  this 
and  a  quarter  of  a  cent  on  that. 
I  tell  you  if  I  had  a  chance  I’d  get 
out  of  it  to-morrow !’’ 

“What  business  is  any  better?” 
I  asked  him. 

“The  business  that’s  making 
more  money  in  this  town  than 
any  other,”  he  said,  “is  the  saloon 
business.  There  are  three  of  ’em 
and  they’re  just  makin’  it  hand 
over  fist.  I  wish  I  could  get  in  it. 
If  I  thought  I  could  get  it  I’d  ap¬ 
ply  for  a  license  to-morrow !” 

If  I  had  a  dollar  for  every  time 
this  remark  has  been  made  to  me 
by  a  grocer  you  wouldn’t  see  your 
uncle  work  another  tap. 

It’s  a  funny  thing,  why  such  a 
lot  of  grocers  seem  to  hanker  after 
the  saloon  business.  You  don’t 
find  that  feeling  in  any  other  line. 
I’ve  been  amongst  ’em — you  don’t 


hear  a  dry  goods  man  or  a  jeweler, 
or  a  clothing  man  say  he’d  like  to 
open  a  saloon.  These  others  may 
kick  about  their  business  and 
want  to  get  out,  but  I’ve  never 
heard  one  of  ’em  say  he’d  like  to 
get  into  the  saloon  business. 

The  grocery  business  is  to  sell 
food  and  the  saloon  business  is  to 
sell  drink.  Maybe  the  grocer  feels 
the  way  he  does  because  food  and 
drink  go  together. 

A  lot  of  grocers  I  know  actually 
have  sold  their  stores  and  gotten 
a  license.  Some  of  ’em  liked  it 
when  they  got  in — at  least  I  sup¬ 
pose  they  did,  for  they’re  in  it  yet. 

But  a  lot  of  others  got  sick  as 
dogs  before  they’d  been  in  a 
month.  I  remember  one  man — by 
gad,  but  he  was  sore  at  himself! 
I  think  I  told  you  something 
about  him  once. 

I  don’t  know  whether  he  got 
back  in  the  grocery  business  or 
not.  He  intended  to  all  right  the 
last  time  I  saw  him.  I  haven’t 
seen  him  for  over  a  year. 

What  he  didn’t  like  was  the 
class  of  people  he  had  to  mix  with. 

“Filthy  bums!”  he  said  to  me. 
“You  can’t  turn  ’em  down  if  you 
expect  to  do  business.  They 
come  in  here  and  hang  around  and 
call  hie  Bill — if  I  had  any  idea  it 
would  be  like  this  you  couldn’t 
have  paid  me  to  take  the  license !” 

Another  thing  he  used  to  rave 
over  was  having  to  cough  up 
every  time  the  politicians  needed 
money.  They  work  all  the  saloon¬ 
keepers  to  beat  the  band. 

“What  do  you  stand  it  for?”  I 
asked  him. 


“Stand  it !  I’ve  got  to  stand 
it!”  he  said.  “If  I  don’t  they’ll 
put  up  some  game  on  me  and  I 
won’t  get  the  license  again  !” 

I  don’t  think  I  could  stand  that 
a  little  bit. 

A  couple  of  friends  of  mine — 
grocer  s — got  badly  soaked 
through  their  license  aspirations. 
One  of  ’em  used  to  do  $500  a  week 
— had  a  crack-a-jack  business. 
He  was  an  awful  fool  to  get  tired 
of  it,  but  he  did.  So  he  applied  for 
a  license.  He  couldn’t  keep  it 
secret,  and  the  people  of  his 
neighborhood  got  on.  They 
didn’t  want  a  saloon  where  a  gro¬ 
cery  store  had  been,  and  maybe 
they  didn’t  soak  him!  What  he 
ought  to  have  done  was  to  lay 
down  and  not  apply  for  it,  after  he 
found  what  his  people  thought, 
but  he  went  right  ahead,  and 
didn’t  get  the  license  after  all. 

Then  he  thought  he’d  go  back 
to  groceries  again,  but  not  on 
your  life!  His  business  dropped 
off  to  $225  a  week  and  to  save  his 
soul  he  couldn’t  get  it  above  $250! 
He  sold  out  last  week — business 
$250  a  week. 

The  other  fellow  was  a  German. 
He  had  a  business  uptown  in 
Philadelphia  that  kept  six  mem¬ 
bers  of  his  family  busy  all  the 
time. 

He  didn’t  want  a  license,  but 
he  had  a  good  corner  and  twice 
in  succession  he  took  a  couple  of 
hundred  dollars  to  let  somebody 
else  apply  for  a  license  there.  He 
said  that  if  they  got  the  license  he 
could  move  to  another  place  in 


the  neighborhood  and  the  $200 
would  have  paid  him. 

Both  times  the  applicant  was 
turned  down.  Of  course  it  got 
out,  and  the  people,  who  didn’t 
want  a  saloon  there,  got  sore. 
When  he  sold  out,  as  he  finally 
had  to  do,  he  was  keeping  only 
two  people  busy  in  the  store — 
the  rest  of  the  business  had  gone. 

So  that  the  moral,  dearly  be¬ 
loved  brethren,  is  this: — 

If  you  simply  must  sell  a  good 
grocery  business  to  open  a  saloon, 
don’t  let  your  people  know  it  un¬ 
less  you  get  the  license. 

But- 

Before  you  decide  to  do  it  at  all 
put  this  in  your  pipe  and  smoke 
it — that  no  saloonkeeper  is  sure  of 
his  business  for  more  than  a  year, 
for  the  license  runs  only  one  year, 
while  a  good  grocery  business  is 
yours  forever  and  your  son’s 
after  you. 

And  it’s  a  pretty  rotten  business 
while  it  lasts ! 

The  Stroller. 


Says  It  Prevents  Potatoes  from 
Rotting. 

A  retail  grocer  who  has  tried 
the  experiment  claims  that  it  is 
very  easy  to  prevent  potatoes 
from  rotting  by  placing  in  differ¬ 
ent  parts  of  the  cellar  in  which 
they  are  kept  a  box  containing  a 
quantity  of  lump  slack  lime.  He 
states  that  this  lime  absorbs  the 
moisture  which  has  such  a  detri¬ 
mental  effect  upon  potatoes,  and 
in  his  case  has  resulted  in  keeping 
his  stock  in  this  commodity  al¬ 
ways  in  good  condition. 


New  Brunswick,  N.  J.,  February  29 ,  1908. 

THE  MODEL  CASH  GROCERY  STORE. 

Gentlemen  : — In  reply  to  your  inquiry  of  recent  date,  we  enclose  a  few  sample  slices  of  sandwich  dried  beef, 
sliced  in  the  highest  style  of  the  art,  sliced  on  Johnson’s  patented  “  EVERSHARP.”  These  slices,  thin  as  paper, 
smooth  as  glass,  soft,  moist  and  delicious,  were  cut  the  full  size  of  a  six-pound  knuckle.  The  whole  knuckle  was 
sliced  to  perfection  in  six  minutes. 

I  also  enclose,  in  separate  wrapper,  some  very  small,  very  thin  slices  cut  from  the  meat  that  covers  the  knuckle 
bone.  Please  notice  that  the  little  nub  end  of  gristle  and  skin  remaining  unsliced  weighs  less  than  a  quarter 
ounce,  every  particle  of  edible  meat  sliced  up  in  thin,  bright,  salable  slices.  Of  course  we  never  sell  any  one  a 
quarter  pound  of  these  little  slices  ;  but  every  half  or  quarter  pound  we  weigh  up  gets  alike  its  equal  share  of 

little  and  broad  slices. 


Please  note  the  saving  in  time — as  much  work  done  in  six  minutes  as  the  best  circular-knife  machines  can  do 
in  twenty  minutes,  and  then  the  quality  of  our  work — slices  thinner,  smoother  and  more  perfect  than  any  other 
machine  can  possibly  produce.  So  moist,  so  soft,  so  juicy,  so  broad,  so  transparently  thin  they  cause  enthusiastic 
comment  wherever  introduced,  resulting  in  a  large  increase  of  very  profitable  trade. 

We  sell  our  machines  for  forty-six  dollars  on  small  monthly  instalments,  and  every  machine  can  be  depended 
on  to  more  than  earn  its  own  cost.  If  you  prefer  to  pay  cash  we  allow  you  a  liberal  discount.  Hoping  to  receive 


your  order. 


Respectfully  yours, 


A.  W.  JOHNSON. 
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Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  Is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir:— I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  o! 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Rennet. 

A  preparation  from  the  stomach 
or  maw  of  calves,  pigs,  lambs  and 
other  such  animals. 

It  is  obtained  by  macerating 
and  cleansing  in  water  a  piece  of 
the  fourth  or  last  digesting  stom¬ 
ach  of  the  animal.  This  is  then 
freed  from  the  outer  skin,  fat  and 
useless  membranes.  It  is  next 
washed  and  preserved  in  either 
brine  or  dry  salt,  and  finally  dried 
till  it  somewhat  resembles  parch¬ 
ment  in  appearance. 

This  substance  has  long  been 
used  in  various  forms  in  the 
manufacture  of  cheese,  where  its 
gastric  juice  serves  to  curdle  the 
milk — that  is,  separates  the  curd 
or  caseine  of  milk  from  the  whey 
or  serum. 

That  made  from  the  calf  stom¬ 
ach  is  preferred  and  the  most 
used.  Next  to  this  is  rennet  from 
the  stomach  of  pigs  (which  is  also 
used  in  making  pepsin).  It  is 
said  to  be  stronger  than  calf’s  ren¬ 
net.  That  of  the  lamb  is  the 
weakest  and  is  seldom  used.  But 
in  buying  the  foreign  rennet  veils 
we  know  very  little  of  what  has 
been  used,  and  they  are  often  a 
mixture  of  calves’  and  pigs’  stom¬ 
achs,  blown  up  and  dried. 

Rock  Salt. 

Found  in  fossil  beds,  and  in 
large  masses,  more  or  less  con¬ 
nected  with  brine  springs.  Rock 
salt  is  evidently  a  true  sediment¬ 
ary  rock,  owing  its  origin  to  the 
slow  evaporation,  in  the  course  of 
enormous  lapses  of  time,  of  salt 
lakes  or  inland  seas  once  fed  from 
the  waters  of  the  ocean. 

Rock  salt  beds  occur  in  various 
parts  of  England,  Spain,  France, 
Italy  and  Poland  and  most  coun¬ 
tries  of  the  world,  but  it  is  re¬ 
markable  that  none  have  yet  been 
discovered  in  America. 


Roquefort  Cheese. 

This  celebrated  cheese  is  con¬ 
sidered  one  of  the  richest  and  best 
kinds  produced  in  France.  It  is 
made  in  the  Commune  of  Roque¬ 
fort,  a  mountain  slope  in  Avey- 
ron,  arrondissement  of  St.  Affri- 
que,  in  the  South  of  France,  from 
the  milk  of  ewes  of  the  Larzac 
breed,  generally  about  250,000  in 
number,  their  food  consisting 
mostly  of  herbs  found  in  the 
stony  pasturage,  occupying  some 
sixty  square  leagues  on  the 
rugged  mountains  of  that  district. 
The  cheese  somewhat  resembles 
“Stilton,”  but  is  scarcely  so  rich 
and  possesses  a  peculiar  pungency 
of  flavor.  Ordinary  size,  8  inches 
high  by  4  inches  in  diameter,  and 
weighing  about  6  pounds  each. 

Average  composition  (fresh)  : 
Water,  11.84;  caseine  and  albu¬ 
men  85.43;  fat,  1.8;  lactic  acid, 
0.88;  ash,  11.84. 

Thus  Roquefort  contains  less 
fat  and  much  more  caseine  than 
English,  or  Neufchatel  cheese. 
The  blue  marbling  of  the  interior 
veins  are  produced  by  dusting 
between  layers  of  the  curd  a  small 
quantity  of  bluish-green  powder, 
made  of  mouldy  rye-and-wheat 
bread.  This  powder  acts  as  a  fer¬ 
ment,  and  thus  hastens  the  pro¬ 
duction  of  these  marks — so  strin¬ 
gently  exacted  by  connoisseurs. 
When  sufficiently  dried  and  com¬ 
pacted,  the  cheeses  are  stored  in 
an  immense  cave — a  perfect 
cheese  citadel — in  the  limestone 
rock  at  Roquefort,  to  be  cured, 
and  to  acquire  a  fine  flavor. 

The  temperature  of  these 
honey-combed  caves,  some  of 
them  five  stories  high,  averages 
30  to  40  degrees  Fahr.,  and  in 
these  cold  caverns  employment  is 
found  for  300  or  400  women  in 
salting,  scraping  and  turning 
these  celebrated  cheeses.  About 


TALK  and  TRUTH 


When  a  man  instals  an  American  Slicing  Machine,  it  is 
practically  always  after  he  has  investigated  it  thoroughly. 

Our  announcements  in  the  various  trade  papers  seldom  do 
more  than  interest  him  sufficiently  to  start  him  investigating, 
unless  he  has  seen  the  machine  at  work.  That’s  about  all 
they’re  meant  to  do. 

That  means,  though,  that  we  must  weigh  very  carefully 
every  statement  we  make  in  our  advertising.  If  we  made  any 
claim  for  the  machine  that  the  closest  investigation  would  not 
justify,  our  prospective  customer  would  not  instal  the  machine — 
and  he’d  be  right. 

Therefore,  when  we  tell  you  that  the  AMERICAN 
SLICING  MACHINE  will  bring  you  many  new  customers  on 
sliced  meats,  will  increase  your  profit  on  each  sale,  and  will  save 
you  time  and  labor,  we  are  reciting  actual  facts. 

These  statements  are  not  merely  advertising  talk,  but 
are  backed  by  real,  money-in-the-cash-drawer  evidence  from 
thousands  of  merchants  who  have  used  the  machine  for  years. 

That  evidence  ought  to  interest  you. 

It’s  free  for  the  asking. 

American  Slicing  Machine  Co. 

54  Fiffh  Ave.,  Chicago 


We’ll  Be  Proud  Together 

We’re  proud  of  every  pound  of  Gurnse  butter 
that  leaves  our  store. 

So  will  you  be  when  you  sell  it. 

Proud  because  it  represents  the  best  work  we 
can  do.  Because  it’s  as  near  perfect  as  butter  can 
be.  Because  it  satisfies  our  customers  and  bolds 
them  to  us. 

Tbe  finest,  fanciest  dairy  butter,  inspected 

almost  every  five  minutes,  and  packed  in  its  own 

briue-wrapped  carton. 

Packed  in  30  and  50-pound  boxes — 
pound  and  half  pounds — 33  cents. 


P.  F.  Brown  &  Co. 


39  South  Front  Street 

Philadelphia,  Pa. 
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6  pounds  of  salt  is  used  for  fifty 
cheeses,  and  it  is  applied  by 
sprinkling  a  handful  of  salt  on  the 
top  and  bottom  of  each. 

The  moulds  which  form  on  the 
cheese  are  scraped  off  from  time 
to  time,  passing  successively  in 
color,  in  the  course  of  about  forty 
days,  from  white,  through  blue, 
to  a  reddish  tint,  when  the  cheese 
is  considered  mature  and  ready 
for  use. 

In  August  and  September  new 
Roquefort  cheese  is  to  be  found 
in  restaurants,  but  it  is  not  in  its 
highest  perfection  till  November. 

MAGAZINE  NOTES. 


This  Suit  Will  Test  Exclusive  Agency 

Contracts 

Wilmington,  N.  C.,  Jobber  Accused  of  Refusing  to  Accept 
Ordered  Goods  Because  of  a  Tardily  Remembered  Exclu¬ 
sive  Rebate  Contract,  is  Sued  by  the  Seller.  Legality  of 
Rebate  Arrangement  at  Issue. 


Of  the  many  notable  features  in  the 
April  magazines,  none  is  likely  to  excite 
keener  interest  or  do  more  genuine  good 
than  the  article  entitled  “The  Worrier’ 
in  “Lippincott’s.”  This  is  a  paper  sup¬ 
plemental  to  a  series  of  five  by  the  same 
author,  George  Lincoln  Walton,  a  fa¬ 
mous  neurologist.  Dr.  Walton  divides 
his  theme  into  three  parts — “At  Home,” 
“At  the  Table,”  and  “On  His  Travels,” 
and  many  there  are  who  will  be  sur¬ 
prised  to  find  that  their  own  peculiarities 
and  idiosyncrasies  are  similar  to  those 
of  the  chronic  worrier,  who  makes  life 
a  burden  to  himself  and  others.  The 
worrying  habit  is  such  an  easy  one  to 
acquire  and  so  hard  to  get  rid  of  that  it 
is  well  to  avoid  getting  started  in  that  di¬ 
rection.  If  you  have  started,  however, 
Dr.  Walton’s  article  will  surely  help  you 
to  get  rid  of  this  unpleasant,  unhealthy, 
and  unnecessary  habit. 


A  lawsuit  of  great  interest  to 
the  grocery  trade  everywhere, 
especially  to  the  wholesale  end  of 
it,  has  just  been  begun  in  Wil¬ 
mington,  N.  C.  The  plaintiff  is 
Fred.  Fear  &  Co.,  manufacturers’ 
agents  of  New  York  City,  and  the 
defendants  are  J.  C.  Stevenson 
Co.,  of  Wilmington.  The  sum 
the  plaintiff  seeks  to  recover  is 
$307-25- 

The  case  is  interesting  and  im¬ 
portant  because  it  is  destined  to 
test  the  validity  of  the  exclusive 
agency  contracts  which  several 
manufacturers  allied  with  the 
grocery  business  are  now  using. 
These  contracts  have  been  dis¬ 
cussed  in  the  “Grocery  World 
before — they  all  comprehend  the 
granting  of  an  extra  rebate  to  the 
buyer  who  buys  goods  of  no  other 
company 


stituted  a  valid  reason  for  vio¬ 
lating  another  contract. 


The  plaintiff  in  the  above  ac¬ 
tion  says  the  above  amount  is 
due  on  an  invoice  of  goods 
shipped  from  New  York  to  Wil¬ 
mington.  The  defendants,  though 
they  had  ordered  them,  refused  to 
accept  them  when  they  arrived 
The  plaintiff  says  the  reason  why 
they  were  refused  was  that  the 
defendants  remembered  they  had 
a  contract  with  another  manufac¬ 
turer  which  bound  them,  on  pain 
of  losing  a  rebate,  to  buy  no  out¬ 
side  goods.  This,  the  plaintiff 
alleges,  is  in  violation  of  a  North 
Carolina  law,  and  therefore  does 
not  constitute  a  good  excuse  for 
turning  the  goods  down. 

The  case  ,  will  therefore  decide 
first  whether  the  Stevenson  con¬ 
cern  had  an  exclusive  agency 
contract  with  another  manufac¬ 
turer,  and  if  so,  whether  it  con- 


Sugar  Trust  Makes  Public  Statement. 

The  American  Sugar  Refining 
Co.,  through  its  secretary,  C.  R. 
Heike,  gave  out  during  the  week 
the  first  annual  report  ever  issued 
by  the  corporation.  It  shows  net 
earnings  of  $8,749,291  and  a  sur¬ 
plus  after  dividends  of  $2,449,361. 
The  total  surplus  as  a  contingent 
reserve  for  business  is  placed  at 
$25,576,936.  The  showing  for  the 
twelve  months  is  regarded  as 
favorable,  especially  in  view  of 
the  business  depression  that 
marked  the  closing  months  of  the 
year.  The  balance  sheet  shows 
these  items  under  the  head  assets: 
Cash,  $5,016,986;  loans,  $17,666,- 
550;  accounts  and  bills  receivable, 
$5,934,481 ;  bonds  and  stocks  held 
for  use  as  reserve,  $6,933,869; 
raw  sugar,  including  sugar  to  ar¬ 
rive,  refined  sugar  and  syrup  and 
stock  in  process  of  manufacture, 
$17,532,225,  and  investments  in 
beet  sugar  and  other  corporations 
at  cost  in  cash  or  less,  $22,907,051. 
On  the  other  hand,  these  items 
figure  under  the  head  of  liabili¬ 
ties:  Accounts  and  bills  payable, 


Don’t  Judge  a 
Good  Match  by 
a  Bad  One 


You  may  have  seen  some  double-tip  match  that  flew  all  to  pieces,  or 
smelt  abominably,  or  softened  up,  or  flamed  up  suddenly  by  spontaneous 

combustion.  ....  r 

The  Ohio  Blue  Tip  Safety  Match  has  none  of  these 
troubles.  If  you  strike  it  on  the  tip,  and  only  on  the  tip,  it  will  go  off— 
always.  But  it  will  never  soften,  or  go  off  at  the  wrong  time,  or  do  the 
wrong  thing  under  any  circumstances. 

An  independent,  perfect  match. 

OHIO  MATCH  COMPANY 

Philadelphia  Office  and  Warehouse 
411  Marshall  Street 


WADSWORTH,  OHIO 


PEANUTS— FIVE  A  BAG 

* 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 


Good  Livers  are  Good  Buyers 

The  class  of  trade  that  comes  to  you  for  Hoffman  House- 
Little  Pickles  will  want  the  other  high-class  articles  you  sell 
at  a  good  profit. 

A  new  process  of  curing  makes  them  sweeter,  tenderer, 

snappier.  . 

Packed  in  prepared  tin,  to  keep  them  as  good  as  we  make  them. 

THE  J.  WELLER  COMPANY,  CINCINNATI,  OHIO 
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The  Drygoods 
Specialty  House 


Talk  Number  Four 


<If  A  proposition  to  reduce  your  fire  risk  at  even  a  slight  saving  to  you  would  ge  t 
your  immediate  attention — would  it  not  ? 

<11  Why  then  postpone  consideration  of  how  to  effect  far  larger  savings  in  reducing 
the  infinitely  greater  risks  assumed  in  advance  buying  ? 

<H  Say  you  must  do  SOME  advance  buying.  Certainly  you  do  NOT  have  to  buy 
drygoods  specialties  in  advance  in  order  to  be  sure  of  getting  the  goods. 

<If  Even  with  conditions  so  very  favorable  to  makers  as  they  have  been  for  some 
seasons  past — our  customers  DID  get  the  goods,  and  clear  up  to  the  season’s  end. 

<f  Moreover,  dealing  with  headquarters  for  drygoods  specialties,  they  were  able  to 
keep  their  showing  constantly  fresh  and  varied  and  their  prices  attractive — for  we  have 
unique  advantages  to  share  with  the  “small  and  often”  buyer. 

<11  Why  not  this  season  YOURSELF  buy  at  headquarters  for  drygoods — carrying 
YOUR  reserve  stocks  in  our  warehouses? 

<n  In  studying  how  to  Reduce  the  Risks  you  take  when  you  order  in  advance — use  our 
sample  displays  the  very  next  time  you  are  in  market. 

<11  And  for  the  same  purpose  at  home  use  our  new  Spring  catalogue — which  will  be 
ready  for  mailing  about  the  time  your  request  for  it  can  reach  us. 

<11  The  number  of  that  new  Spring  catalogue  is  A  65 7 — shall  we  send  it  to  YOU  ? 

BUTLER  BROTHERS 

Wholesalers  of!  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 


Sample  Houses  :  BALTIMORE  DALLAS 
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including  acceptances  on  letters 
of  credit  for  raw  sugar  to  arrive, 
$9,327,269 ;  fire  insurance,  $5,459>" 
906;  reserve  for  rebuilding,  $1,- 
500,000;  unpaid  dividends  and  old 
balances,  $1,535,418. 


Benzoate  All  Right  for  a  Year 
at  Least. 


Secretary  of  Agriculture  Tells  Secretary 
of  Food  Manufacturers'  Association 
that  Board  of  Experts  Cannot  Reach 
Benzoate  Decision  for  Indefinite  Time. 
Says  Go  Ahead  and  Use  It. 


You  Can’t  Have  Your  Own  Brand 

It  isn’t  practicable  for  the  average  dealer  to  have  his  own 
brand  of  pork  and  beans  —  he  must  sell  proprietary  brands. 
There  are  very  many  —  which  shall  he  send  out  to  represent 
his  store. 

Naturally,  the  easiest  sold  and  the  best.  Van  Camp’s 
Pork  and  Beans  are  easiest  sold  because  they  are  the  most 
advertised  ;  that’s  a  question  of  fact — look  at  the  magazines. 

It’s  the  best  because — well,  you  be  the  judge.  Compare  it  with 
any  brand  you  like  and  judge  it  hard  both  by  eye  and  palate. 

VAN  CAMP  PACKING  CO. 

INDIANAPOLIS,  INDIANA 


Money  Savers 

This  truck  will  do  more  work  than  two  double  teams  at  about 
half  the  expense.  The  delivery  wagon  shown  below  will  do  more  work 
than  three  teams  at  a  third  the  expense. 

Saving  money  is  making  money.  You  want  to  make  money,  don’t 
you  ? 

When  you  can  do  your  hauling  and  delivering  cheaper  and  quicker  by 
Rapid  Automobiles  than  you  can  by  horse-drawn  vehicles  you  have  two 
very  good  reasons  for  using  them.  There  is  another,  the  Rapid  Machines 
are  so  handsome  they  are  the  most  effective  kind  of  street  advertisements. 

Rapid  Motor  Vehicle  Co. 

WRITE  FOR  CATALOGUE  PONTIAC,  MICH. 


Correspondence  which  has 
transpired  between  E.  C.  Johnson, 
secretary  of  the  National  Food 
'Manufacturers’  Association,  and 
Secretary  of  Agriculture  Wilson 
during  the  week  seems  to  fix  still 
more  securely  the  legal  position  of 
benzoate  of  soda  as  a  food  pre¬ 
servative. 

The  correspondence  is  as  fol- 
ows : — 

March  18,  1908. 

Hon.  James  Wilson,  Department  of 
Agriculture,  Washington,  D.  C. 
Dear  Sir: — As  you  probably  will 
remember,  the  members  of  our  asso¬ 
ciation  are  vitally  interested  in  the 
use  of  benzoate  of  soda  and  they 
would  greatly  appreciate  a  state¬ 
ment  from  you  of  the  same  nature 
as  the  one  recently  quoted  regarding 
the  use  of  sulphur.  We  know  about 
the  decision  allowing  benzoate  until 
the  newly  appointed  Referee  Board 
shall  render  a  final  verdict  of  its 
harmlessness  or  harmfulness,  but  a 
great  many  of  the  members  feel  that 
this  leaves  the  matter  'in  an  indefi¬ 
nite  position  as  far  as  this  year’s 
business  is  concerned.  The  catsup 
manufacturers,  for  example,  must 
place  their  contracts  for  acreage  on 
tomatoes  at  once.  As  things  now 
stand,  they  hesitate  about  going 
ahead  for  fear  they  may  be  inter¬ 
rupted  in  the  middle  of  the  season. 

A  West  Virginia  firm  writes  me : 
“Taking  it  all  in  all,  we  think  the 
present  situation  about  the  worst  that 
has  been  met  with  in  all  this  ben¬ 
zoate  of  soda  matter.  The  decision, 
which  leaves  the  matter  entirely 
open  so  far  as  the  season  of  1908  is 
concerned,  simply  reads  that  pending 
the  decision  of  the  special  board, 
benzoate  will  be  allowed,  the  intent 
being  to  protect  us  from  day  to  day 
only,  and  as  we  take  it,  should  the 
board  render  an  adverse  decision  at 
any  time  through  the  summer  or 
fall  months,  the  matter  would  then  be 
open  for  the  Secretary  to  immedi¬ 
ately  stop  the  use  of  benzoate ;  there¬ 
fore,  we  do  not  see  that  there  would 
be  any  protection  for  goods  contain¬ 
ing  benzoate  that  had  been  disposed 
of  by  the  manufacturer  in  the  mean¬ 
time,  but  which  remained  on  the  re¬ 
tailers'  shelves,  where  they  might  be 
picked  up  by  the  inspector.  We  can 
see  no  valid  reason  why  the  Depart¬ 
ment  should  not  issue  a  similar  rul¬ 
ing  to  that  of  last  year,  allowing  us 
to  use  benzoate  of  soda  up  to  Janu¬ 
ary  1,  1909,  for  as  it  is,  we  must 
simply  conjecture  to  probable  time 
the  special  commission  will  use  in 
reaching  their  decision.  Unless  you 
have  something  more  definite  than 
anything  we  have  been  able  to  get 
hold  of.  we  will  be  compelled  to  pro- 
ceed  on  a  very  indefinite  basis.” 


This  is  a  sample  of  several  letters 
I  have  recently  received,  asking  for  a 
statement  from  you  allowing  ben¬ 
zoate  of  soda  definitely  for  the  sea¬ 
son  of  1908.  If  you  can  see  your 
way  clear  to  issue  such  a  statement, 
will  you  kindly  advise  me? 

When  do  you  think  the  Referee 
Board  will  commence  to  hold  hear¬ 
ings  on  the  benzoate  matter? 

Very  truly  yours, 

E.  C.  Johnson,  Secretary. 

The  Secretary’s  answer  was  as 

follows : — 

March  21,  1908. 

Mr.  E.  C.  Johnson,  Secretary  Food 
Manufacturers’  Association,  Bos¬ 
ton,  Mass. 

Dear  Sir: — I  have  read  with  care 
your  letter  of  March  18,  in  reference 
to  benzoate  of  soda.  Your  points 
are  well  taken.  « 

I  beg  to  advise  you  that,  in  my 
opinion,  it  will  be  impossible  for  the 
Referee  Board  of  consulting  scien¬ 
tific  experts  to  arrive  at  a  determina¬ 
tion  of  the  question  of  the  whole¬ 
someness  or  unwholesomeness  of 
benzoate  of  soda  in  foods  for  a  num¬ 
ber  of  months,  and  perhaps  for  a 
longer  time  than  that.  In  any 
event  you  may  rest  assured  that  no 
decision  adverse  to  the  use  of  ben¬ 
zoate  of  soda  will  be  promulgated  so 
as  to  affect  this  year’s  business. 

The  business  for  the  season  of 
1908  should  be  done  under  the  terms 
of  Food  Inspection  Decision  89,  and 
if  the  terms  of  that  decision  are  com¬ 
plied  with,  there  will  be  no  Govern¬ 
mental  interference  with  the  busi¬ 
ness  of  1908.  Very  truly  yours, 
James  Wilson,  Secretary. 


Sunday  Selling  Illegal  in  Ohio. 

The  sale  of  groceries  on  Sunday 
is  illegal  in  Ohio.  Judge  W.  A.' 
Babcock,  in  the  Cuyahoga  County 
Court  of  Common  Pleas,  so  de¬ 
cided  last  week.  The  decision 
was  rendered  in  a  case  which  was 
bitterly  contested  from  start  to 
finish.  Esau  Holmes,  proprietor 
of  a  grocery  store  on  Bridge  ave¬ 
nue,  Cleveland,  Ohio,  was  ar¬ 
rested  early  in  the  year  and  tried 
before  Police  Justice  William 
Brown,  of  East  Cleveland  town¬ 
ship,  on  a  charge  of  keeping  open 
a  place  for  the  sale  of  goods  upon 
Sunday.  Several  technical  ob¬ 
jections  were  raised  by  the  attor¬ 
ney  for  the  defense  in  the  course 
of  the  trial,  but  the  main  conten¬ 
tion  of  the  defense  was  that  the 
sale  of  groceries  upon  Sunday  is 
a  work  of  necessity  and  therefore 
within  the  exceptions  of  the  stat¬ 
ute  which  provides  that  works  of 
charity  and  necessity  are  not  for¬ 
bidden.  Justice  Brown  found  the 
defendant  guilty  and  imposed 
upon  him  a  fine  of  $25  and  costs 
of  prosecution.  Exceptions  were 
taken  by  the  defense  and  the  en¬ 
tire  proceeding  was  taken  into  the 
Court  of  Common  Pleas  upon  er¬ 
ror.  After  several  weeks’  delay  to 
enable  the  court  to  examine  the 
authorities  submitted  the  higher 
court  upheld  the  conviction. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
ng  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
dth  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
sake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Display  of  “  Handy  Things. 


The  sign  in  this  window  reads, 
‘Handy  things  to  have  on  your 
aantry  shelves  when  unexpected 
rallers  drop  in  at  meal  time.” 

Display  foods  that  are  ready  to 
eat,  such  as  lunch  tongue,  potted 
rhicken,  potted  ham,  dried  beef, 


roast  beef,  soups,  oysters,  sar¬ 
dines,  salmon,  shrimp,  olives, 
pickles,  peanut  butter,  cocoa 
paste,  condensed  milk,  crackers, 
shredd'ed  wheat,  canned  fruits, 
etc. 

It  is  not  necessary  to  use  new 
lumber  for  shelves.  Box  lumber 
will  do,  then  cover  the  back  part 
with  wrapping  paper  and  cover 
the  shelves  with  crepe  tissue 
paper. 

if  you  have  a  good  floor  leave  it 
bare,  if  not,  cover  with  oilcloth. 

Balloons  and  Air-Ships. 

This  is  a  display  of  hams  and 
bologna.  You  will  need  several 
feet  of  stovepipe  wire  to  suspend 
the  hams  which  form  the  balloons 
and  bologna  which  forms  the  gas 
bag  of  the  air  ships.  This  is  a  fine 
black  wire  and  is  hardly  notice¬ 
able  from  the  street. 

1  he  bologna  is  suspended  by 
two  wires,  one  at  either  end.  The 
wings,  rudder  and  propeller  are 
cut  out  of  cardboard.  To  fasten 
them  split  one  end  of  a  skewer, 
insert  the  card,  and  stick  the 


skewer  in  the  bologna.  For  the 
car  you  can  use  a  package  of 
macaroni  or  an  empty  cartoon, 
such  as  Campbell's  catsups  come 
in.  The  cars  are  suspended  from 
the  bologna  by  white  twine. 

The  balloons  are  made  of  short, 
chunky  hams.  First  take  out  the 


string  and  insert  a  piece  of  wire 
wrap  around  ham  tightly  and 
twist  at  the  large  end ;  you  can 
now  hang  it  up  by  the  large  end. 


The  cars  are  small  cans  of  potted 
ham.  These  can  be  opened,  con¬ 
tents  removed  and  holes  made 
around  top  edge  for  strings,  or,  if 
you  do  not  care  to  open  them,  you 


can  wrap  twine  around  the  cans 
several  times  and  tie.  The  strings 
can  then  be  run  over  the  balloon 
and  the  ends  tied  under  the  string 
around  the  can.  All  strips  going 
over  the  balloon  cross  at  the  cen¬ 
ter  of  the  top  and  can  be  given  a 
twist  about  the  wire  to  hold  them 
in  place. 

Place  a  sign  in  the  window 
reading:  “Our  Hams  and  Bologna 
are  High  in  Quality,  Light  in 
price.” 

You  can  greatly  elaborate  on 
this  window  by  covering  the  floor 
with  green  paper  and  scattering 
about  a  few  tiny  houses  made  of 
cardboard.  Roads  can  be  marked 
out  with  sand  and  so  on.  This  is 
not  necessary,  but  of  course  adds 
to  the  appearance. 

E.  W.  Alexander. 

Oxford,  Pa. 

Colored  Oleo  Legal  In  New  York 
State. 

The  Justices  of  the  Appellate 
Division  of  the  Supreme  Court  of 
New  York  State,  in  an  opinion 
just  handed  down  in  the  case  of 
the  State  of  New  York  vs,  Archi¬ 
bald  McAuley,  declare  that  it  is 
perfectly  legal  to  sell  uncolored 
oleomargarine  in  New  York  State, 
despite  the  provisions  of  the  laws 
on  which  the  defendant  was  ar¬ 
rested  and  the  claim  of  certain 
officials  that  as  oleo  is  in  itself  an 
imitation  of  butter  it  cannot  be 
sold  in  New  York.  The  court,  in 
substance,  says  that  if  the  law  was 
designed  to  prevent  the  manufac¬ 
ture  and  sale  of  oleomargarine  on 


its  own  merits  and  not  in  imita¬ 
tion  of  butter,  it  is  unconstitu 
tional.  The  opinion  was  written 
by  Judge  Ingraham  and  the  entire 
bench  of  Justices  concur  in  it. 


Wouldn’t 

You 

Like  to  Be 
Sure? 

If  you  once  had  the 
satisfaction  of  knowing 
exactly  what  your  pur¬ 
chase  of  future  canned 
goods  were  going  to  bring 
in — whether  you  were 
going  to  get  25  percent., 

50  per  cent.,  or  all,  you 
would  never  buy  again 
on  the  old  indefinite  basis. 

You  can  get  that  satis¬ 
faction  by  buying  Blue 
Bell  or  Clover  Farm 
canned  goods.  They  are 
sold  on  100  per  cent, 
delivery  contracts. 

Your  jobber  can  get 
them. 

Str^sbaoigh,  Silver 
Co. 

Aberdeen,  Md. 


Stir 
’Em 
Up 

You  may  wonder  why  you 
don’t  sell  more  table  sauce — 
isn’t  it  because  you  sell  the 
same  line  you’ve  sold  for 
years?  People  get  tired  even 
of  the  best  sauces. 

Stir  up  your  trade  with  a 
fine  Tabasco  Sauce,  of  which 
Moss’  Green  Heart  is  the 
standard  of  the  country.  The 
person  who  once  starts  ■with 
Tabasco  Sauce  finds  all 
other  sauces  insipid  and  un¬ 
satisfying. 

New  Iberia  Extract  of 
Tabasco  Pepper  Co. 

NEW  IBERIA,  LA. 
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Introducing  Waldorf  Extracts 

We  want  you  to  know  the  finest  Lemon 
and  Vanilla  Extract  made  to-day — our  Wal¬ 
dorf  Brand.  These  are  Extracts  dc  luxe • 
They  are  made  of  the  fanciest  raw  materials, 
are  of  the  fullest  strength,  and  are  guaran¬ 
teed  to  comply  with  all  food  laws  everywhere, 
no  matter  how  stringent. 

Price,  $1.25  per  dozen. 

PREPARED  ONI.Y  BY 

HETFIELD  EXTRACT  AND  MEG.  COMPANY 

370  GREENWICH  STREET,  NEW  YORK 


Almost  every  grocer  sells  loose 
pickles  or  loose  olives.  Usually  they’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-iar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 

TH  E 

WELLES  &  DAVIS  MFG.  CO. 

WYALUSING,  PA. 


Talisman 
Codfish  Cake 


Ahjou/te  Cf  B°"“*** 

I g)  Ciouces  coons*. 

iiBrSSESS  GLOUCESTER. MASS.  7 
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Codfish 

Trade 

Hundreds  of  codfish  cake  lovers 
have  given  them  up  because  the 
fish  they  got  didn’t  please  their 
palates. 

Offer  these  people  Talisman 
Codfish  Cake  and  their  trade  is 
yours  again,  this  time  to  stay. 
Absolutely  boneless  Georges  cod¬ 
fish,  medium  size  and  tender,  of 
the  same  fancy  grade  that  we  pack 
in  glass  jars. 

One-pound  cartons,  wrapped  in 
waxed  paper,  then  sealed  in  heavy 
wrapper,  nicely  lithographed.  All 
packed  in  a  special  hinge-cover 
display  box  for  counter  use. 


SWIFT  <3c  COMPANY 


FIRST  CHANCE  YOU  GET,  TRY 

WOODCOCK  MACARONI 

on  a  customer  who  is  hard  to  please.  She  will  come  in  smiling 
next  time  and  ask  for  “Woodcock”  because  she  didn’t  know  we 
could  make  it  better  in  this  country  than  any  other.  You  can 
smile,  too — there’s  a  good  profit  in  it  for  you. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


New  York  Merchants’  Association  Says 
Burnham  Parcels  Post  Bill  Will 
Help  Country  Merchants 

Supports  Pending  Measure  Because  It  Will  Give  Low  Mail 
Rates  Only  to  Local  Merchants  While  Compelling  Outside 
Mail  Order  Houses  to  Pay  Higher  Rate.  Text  of  Statement 
Sent  “Grocery  World.” 


The  Merchants’  Association  of 
New  York,  which  usually  takes 
a  forward  stand  in  matters  affect¬ 
ing  the  mercantile  world,  has 
sent  the  “Grocery  World”  a 
statement  advocating  support  of 
the  parcels  post  bill  recommended 
by  Postmaster-General  Meyer 
and  now  pending  in  Congress. 
The  statement  follows : — 

To  Merchants  Throughout  the 

United  States: — 

The  Merchants’  Association  of 
New  York,  which  has  hitherto  been, 
and  is  now,  opposed  to  a  general  par¬ 
cels  post  in  the  belief  that  it  would 
be  very  injurious  to  the  country  mer¬ 
chant,  harmful  in  its  effect  upon  the 
development  of  towns,  and  therefore 
against  the  interests  of  the  whole 
people,  now  recommends  to  the  sup¬ 
port  of  the  merchants  of  the  country 
the  local  parcels  post  measure 
endorsed  by  Postmaster-General 
Meyer,  called  the  Burnham  Senate 
Bill  5,122  “To  provide  a  rural  de¬ 
livery  parcels  post  for  merchandise 
and  other  articles  mailed  on  rural  de¬ 
livery  routes,  and  for  other  pur¬ 
poses.” 

This  Bill  provides 

1.  For  the  establishment  of  a 
special  parcels  post  system  on  rural 
delivery  routes  for  packages  origina¬ 
ting  on  a  rural  route  or  at  the  dis¬ 
tributing  post-office  for  delivery  by 
rural  carriers  to  patrons  thereof. 

2.  For  a  charge  of  5  cents  for  the 
first  pound,  and  2  cents  for  each  ad¬ 
ditional  pound  or  fraction  thereof, 
up  to  11  pounds;  for  2  ounces  or 
less,  1  cent ;  over  2  ounces  and  up  to 
4  ounces,  2  cents ;  over  4  ounces  and 
up  to  8  ounces ,  3  cents ;  over  8 
ounces  and  up  to  12  ounces,  4  cents ; 
over  12  ounces  and  up  to  1  pound,  5 
cents. 

Under  this  system  a  local  mail 
parcels  service  would  be  carried  on 
over  each  rural  delivery  route  be¬ 
tween  all  points  thereon  and  the 
local  post-office  serving  such  route. 
This  service  would  be  strictly  local 
and  the  rates  would  apply  only  to 
parcels  originating  within  the  local 
rural  delivery  district  and  to  their 
transmission  therein.  Parcels  origi¬ 
nating  at  other  points  would  not  be 
entitled  to  the  benefit  of  the  local 
rates,  hut  pay  the  present  higher 
merchandise  rate.  A  local  package 
weighing  11  pounds  would  therefore 
be  delivered  along  the  local  rural  de¬ 
livery  route  for  25  cents,  while  pack¬ 
ages  coming  from  a  distance  would 
be  restricted  to  4  pounds  weight  and 
subject  to  a  charge  of  1  cent  an 
ounce. 

There  are  now  38,266  rural  deliv¬ 
ery  routes  in  the  United  States. 
Over  each  of  these  a  mail  wagon 
daily  passes.  The  carriers  are  pro¬ 
hibited  by  law  from  carrying  any¬ 
thing  but  mail  matter  of  the  various 
classes  prescribed  by  law.  The 
weight  of  packages  is  limited  to  4 
pounds,  upon  which  the  rate  is  1  cent 
an  ounce,  equal  to  64  cents  for  a  4- 


pound  package.  The  low  limit  of 
weight  and  the  heavy  charge  im¬ 
posed  in  large  measure  prevent  the 
mailing  of  local  packages;  and  as  the 
carriers  cannot  lawfully  deliver  any¬ 
thing  but  mail  matter,  the  people 
along  the  38,266  rural  delivery  routes 
are  prevented  from  having  the  ben¬ 
efits  of  a  local  package  delivery  which 
they  might  readily  enjoy,  by  means 
of  the  mail  wagons  which  daily  pass 
their  doors  with  only  a  very  small 
part  of  their  capacity  utilized.  It  is 
reported  to  us,  however,  that  resi¬ 
dents  along  such  routes  are  now 
frequently  served  by  the  carriers  in 
violation  of  law,  but  only  to  a 
limited  degree,  and  at  a  much  higher 
charge  than  this  Bill  provides. 

In  the  opinion  of  The  Merchants’ 
Association  of  New  York,  the  pro¬ 
visions  of  this  Bill  will  promote  the 
trade  of  country  merchants,  by 
enabling  them  to  make  daily  deliv¬ 
eries  to  their  local  customers  at 
small  cost,  and  will  also  prove  a 
great  convenience  to  farmers  and 
others  living  in  the  country  by  mak¬ 
ing  it  unnecessary  for  them  to  travel 
to  adjacent  towns  to  obtain  small 
supplies  and  deliver  small  parcels. 

All  merchants  are  therefore  re¬ 
spectfully  requested  to  write  to  their 
Senators  and  Congressmen  and  ask 
them  to  support  the  Burnham  Sen¬ 
ate  Bill  5,122  for  a  rural  delivery  ' 
parcels  post  for  merchandise,  etc^ 
mailed  on  rural  delivery  routes. 

The  Merchants’  Association  of 

New  York. 

By  Henry  R.  Towne,  President. 


The  Plan  to  Increase  Use  of 
Rio  and  Santos  Coffee. 


Claim  that  Santos  Coffee  is  Sold  as 
Other  Grades  and  Thus  Robbed  ol 
Its  Credit.  Will  Try  and  Educate 
Consumers  into  Buying  Braziliar 
Coffee  for  Itself  Alone. 


Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

March  26,  1908. 
Much  interest  is  being  ex¬ 
pressed  in  Government  circles 
over  the  plan  of  one  of  the  Bra¬ 
zilian  States  to  increase  the  con¬ 
sumption  of  Rio  and  Santos  coffA 
in  America  and  other  countries. 
It  seems  that  the  President  of  the 
State  of  Sao  Paulo  has  actually 
signed  the  decree,  which  will  go 
into  effect  at  once. 

The  provisions  of  the  decree  are 
as  follows : — 

The  board  created  by  the  act  is  at¬ 
tached  to  the  Department  of  Agri¬ 
culture,  Commerce  and  Public 
Works,  and  consists  of  four  mem¬ 
bers,  who  are  to  be  appointed  by  the 
President  of  the  State.  One  of  the 
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members  shall  be  chosen  as  Presi¬ 
dent,  and  another  as  Secretary  of  the 
board,  these  two  officers  having  their 
seat  permanently  at  the  State  cap¬ 
ital,  while  the  two  remaining  mem¬ 
bers  are  to  have  charge  of  the  propa¬ 
ganda  abroad.  The  duty  of  the 
board  shall  be  to  study  the  condi¬ 
tions  of  consuming  markets,  to  pro¬ 
pose  plans  for  the  stimulation  of 
consumption,  and  to  direct  and  su¬ 
perintend  such  operations  as  may  be 
undertaken  for  the  extension  of  the 
coffee  trade  abroad. 

The  board  is  expected  to  conduct 
an  educational  campaign,  pointing 
out  to  consumers  the  reasons  why 
substitutes  and  imitations  should  be 
avoided,  and  organizing  traveling  ex¬ 
hibitions  which  shall  visit  the  prin¬ 
cipal  markets,  for  the  purpose  of 
familiarizing  the  public  with  Brazil¬ 
ian  products  and  particularly  with 
her  agricultural  conditions. 

.  Grants  will  be  made  to  companies 
and  to  individuals,  who  shall  con¬ 
tract  to  undertake  to  extend  the  use 
of  coffee  by  advertising,  exhibitions, 
and  conferences  under  the  direction 
of  the  board.  They  shall  promote 
the  installation  of  model  roasting 
establishments  in  various  large  cities 
of  the  world,  to  ^>e  chosen  in  con¬ 
junction  with  the  board.  Only  cof¬ 
fee  of  Sao  Paulo  origin  shall  be  used 
in  the  propaganda. 

The  Government  of  Sao  Paulo 
claims  that  a  large  quantity  of 
fine  Santos  coffee  is  sold  as 


Mocha  and  other  high  grade 
brands,  which  prevents  the  Bra¬ 
zilian  coffee  from  getting  the 
credit  due  it. 

Holt. 


CORRESPONDENCE 


Makers  of  Tin  Cartons. 

Lancaster,  Pa.,  March  21,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  let 
us  know  through  your  next  issue 
of  the  “Grocery  World”  the 
names  of  a  few  manufacturers  of 
tin  kettles  or  small  canisters  that 
will  hold  one  pound  of  ground 
coffee,  something  that  will  make 
an  attractive  package.  We  are 
thinking  of  putting  up  a  ground 
coffee  in  one  pound  cans. 

Thanking  you  in  advance,  we 
beg  to  remain, 

Yours  truly, 

M.  S.  Miller  &  Co. 

American  Can  Co.,  New  York, 

N.  Y. 

*  *  * 

Portland,  Ore.,  Wants  National 
Retailers’  Convention. 

Portland,  Ore., 

March  16,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Upon  the  with¬ 
drawal  of  Seattle  from  the  race  to 
secure  the  National  Retail  Gro¬ 
cers’  Convention  for  1909,  Port¬ 
land,  Ore.,  jumped  into  the  fight. 
1  hat  city  and  the  State  of  Oregon 
will  bend  every  effort  to  land  the 
convention  for  the  Rose  City  next 
year. 

We  believe  that  the  merchants 
of  the  East  want  to  visit  the  thriv- 
ing  Northwest,  the  section  of 
country  that  has  shown  greater 


development  during  the  past  ten 
years  than  any  part  of  the  world. 

We  believe  that  we  have  more 
natural  attractions  in  the  vicinity 
of  Portland  than  almost  any  large 
city  on  the  continent.  In  1909 
the  Alaska  Yukon  Exposition  will 
be  in  full  force,  and  extremely  low 
rates  will  obtain  from  Eastern 
points. 

Seattle  is  but  a  few  hours’  ride 
from  Portland,  and  tickets  pur¬ 
chased  for  this  city  will  read 
through  Seattle,  either  coming  or 
going,  and  also  through  Califor¬ 
nia  on  either  trip,  at  the  same 
price. 

While  we  are  late  in  getting 
started,  on  account  of  having  been 
pledged  to  Seattle,  we  believe  that 
we  can  offer  more  inducements  to 
the  delegates  than  any  of  our 
competitors.  We  understand  that 
Denver  is  making  a  strong  cam¬ 
paign,  urging-  the  natural  beauty 
of  that  city  as  one  of  the  argu¬ 
ments.  We  can  offer  more,  be¬ 
cause  we  will  offer  you  an  oppor¬ 
tunity  to  come  through  Denver, 
as  well  as  to  come  to  Portland. 

We  sincerely  trust  that  the 
Pennsylvania  delegates  will  de¬ 
cide  to  come  to  Portland. 

Yours  truly, 

Chas.  B.  Merrick, 
Secretary  Oregon  Retail  Grocers’ 

and  Merchants’  Association. 

*  *  * 

Local  Packers  of  Corn  Syrup. 

Carnegie,  Pa.,  March  21,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Please  give  me  a 
few  names  of  houses  in  your  city 
that  pack  corn  syrup  in  cans. 
Your  reply  will  oblige, 

Yours  truly, 

S.  Davies. 

Halpen,  Green  &  Co.,  30  South 
Front  street;  Perfection  Jar 
Closure  Co.,  514  Beach  street, 
both  of  Philadelphia. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  W.  Bishop,  Patent  Attorney ,  Wash¬ 
ington,  D.  C. 

Patents  issued  November  26,  1907  : — 

871,802.  Market  box  display  case.  H. 
J.  Johnson  and  T.  J.  Larkin,  Lowell, 
Mass. 

871,995.  Mixer.  G.  E.  Savage  and  J. 
R.  Marchesseault,  Meriden,  Conn.,  as¬ 
signors  to  Manning,  Bowman  &  Co., 
same  place. 

872,051.  Feeding  device  for  dough 
machines.  P.  F.  Carroll,  Joliet,  Ill.,  as¬ 
signor  to  Champion  Machinery  Co., 
same  place. 

872,206.  Fruit  basket.  A  G.  Vient, 
Hocfuiam,  Wash. 

872,225.  Grocer’s  cabinet.  R.  T.  Dur¬ 
ham,  Richmond,  Va. 

873,231.  Sausage  stuffier.  H.  F.  Ham- 
bruch,  Hamburg,  Germany,  assignor  of 
three-fourths  to  the  firm  of  Biberfeld  & 
Co.,  same  place. 

872.238.  Meat  tag.  R.  H.  Jackson, 
Rochester  N.  Y. 

872.239.  Popcorn  buttering  device.  J. 
M.  Kline,  Chicago,  Ill. 

872,294.  Sausage  stuffier.  H.  F.  Ham- 
bruch,  Hamburg,  Germany,  assignor  of 
three-fourths  to  the  firm  of  Biberfeld  & 
Co.,  same  place. 


Sell  Your 
Team  and  Get 
a  Lindsley 


Some  of  these  days  horses  for 
delivery  are  going  to  be  obsolete. 
They  can’t  stand  up  for  a  minute 
with  the  right  kind  of  a  delivery 
automobile. 

Take  the  Lindsley  Car  as  an  il¬ 
lustration.  Costs  less  than  a  good 
team  of  horses,  costs  probably  not 
over  half  as  mlich  to  keep  and  will 
do  several  times  as  much  hard 
work  for  the  same  money. 

The  Lindsley  Car  will  carry  1500 
pounds  thirty  miles  on  one  gallon 
of  gasoline  1 

Why,  it  would  pay  you  big  to 
sell  your  team  and  get  a  Lindsley. 
It's  a  pleasure  car,  too,  if  you  want 
it  to  be. 

J.  V.  LINDSLEY  &  COMPANY 

Suite  111 2  Monadnock  Building 
CHICAGO 


Oakdale 

Pretzels 

Are  What  You 
Want 

<f  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<|  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  31  Susquehanna  Ave. 

Philadelphia,  Pa. 


It  Doesn’t 
Pay  to 
Wait 

You  have  a  lot  of  customers 
who  will  buy  Clicquot  Club 
Ginger  Ale  now.  All  you 
need  do  is  make  a  pyramid  of 
a  case  in  your  store  and  it  will 
go  quickly,  for  almost  every¬ 
body  knows  what  it  is.  You 
can’t  display  anything  which 
will  dress  up  your  store  better. 
Clicquot  Club  is  the  ginger  ale 
that  has  hurt  the  sale  of  the 
imported  article  so  badly — 
there  is  only  one  reason —  it 
is  better. 

Clicquot  ClubCo. 

Millis,  Mass. 

Philadelphia  Agent, 

R.  S.  WILLIAMS, 

12 3  S.  Front  Street. 
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871,988.  Bread  mixer.  Alpheus  Fay, 
Louisville,  Ky.,  assignor  of  one-half  to 

S.  E.  Rawlings,  same  place. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  canned  sardines,  sprats,  anchovies, 
herrings,  mackerel  and  fish-balls.  Stroh- 
meyer  &  Arpe  Co.,  New  York,  N.  Y. 
The  words  “Parsifal”  and  “Derby  Club.” 
Also  the  words  “Jockey  Club”  and  a  rep¬ 
resentation  of  a  race  scene. 

For  olive  oil.  Nathaniel  Johnston  & 
Sons,  Bordeaux,  France.  The  words 
“Record  Olive  Oil”  upon  a  representa¬ 
tion  of  a  shield  which  is  enclosed  by  a 
buckled  belt  which  in  turn  is  surmounted 
by  wings. 

For  canned  fruits  and  vegetables. 
Ridenour  Baker  Grocery  Co.,  Kansas 
City,  Mo.  The  lettters  “F.  F.  O.  G.” 

For  canned  fruits  and  vegetables.  E. 

T.  Smith  Co.,  Worcester,  Mass.  The 
word  “Constitution.” 

For  lard.  Interstate  Packing  Co., 
East  End,  Minn.  The  words  “Arrow 
Brancf’and  a  representation  of  an  arrow. 

For  sardines,  salmon,  herrings  and 
mackerel.  Edwin  Sh i veil,  Boston,  Mass. 
The  word  “Rainbow.” 

For  spices.  Woolson  Spice  Co.,  To¬ 
ledo,  Ohio.  The  word  “Atlas.” 

For  canned  fruits  and  vegetables. 
Franklin  Mfg.  Co.,  Franklin,  Tenn.  The 
words  “Franklin’s  Best”  and  a  represen¬ 
tation  of  Benjamin  Franklin. 

For  milk  and  cream.  Sheffield  Farms- 
Slawson-Decker  Co.,  New  York,  N.  Y. 
The  word  “Sheffield.” 

For  canned  vegetables.  Siegel  Cooper 
&  Co.,  Chicago,  Ill.  The  word  “Mil¬ 
ford.” 

For  canned  vegetables.  Henry  von 
Glahn  &  Son,  Brooklyn,  N.  Y.  The 
words  “Silver  Star  Brand”  and  a  repre¬ 
sentation  of  a  star  printed  in  silver. 

For  corn  starch,  rice,  yeast,  pearl  bar¬ 
ley,  flour,  meal,  farina,  hominy,  maca¬ 
roni,  spaghetti,  vermicelli,  rolled  oats, 
oatmeal,  wheat  flakes,  rolled  wheat, 
shredded  wheat,  granulated  wheat,  rusk, 
dried  sweet  corn,  egg  noodles,  crackers, 
and  biscuits.  Fischer  Bros.,  Seattle, 
Wash.  The  word  “Max-I-Mum.” 

For  pudding  preparations.  Walter 
Ruegg,  Basel,  Switzerland.  •  The  word 
“Maronin.” 

For  table  salt,  blue  and  ammonia. 
Drake  &  Co.,  Easton,  Pa.  The  words 
“Golden  Crown”  and  a  representation  of 
a  crown. 

For  flour.  Thompson  Milling  Co., 
Lockport,  N.  Y.  The  words  “Health 
Flour.” 

For  coffee.  Stewart  &  Co.,  Baltimore, 
Md.  A  representation  of  a  banquet 
scene  and  the  words  “Stewart’s  City 
Club  Brand”  and  a  representation  of  a 
medal  having  a  monogram  “S.  &  Co.” 
thereon,  the  “S.”  being  red. 

For  canned  sardines.  Jasper  Wyman 
&  Son,  Millbridge,  Me.  The  word 
“Hunter.” 

For  candy.  The  Marjenhoff  Co., 
Charleston,  S.  C.  The  word  “Pride” 
and  a  representation  of  the  sun. 

For  tea.  Albert  Koppel,  New  Orleans, 
La.  The  word  “Ni-Ko.” 

For  dried  fruits.  The  J.  K.  Armsby 
Co.,  Chicago,  Ill.,  and  San  Francisco, 
Cal.  The  word  “Plume.”  A  represen¬ 
tation  of  a  plume.  A  representation  of 
a  plume  with  the  word  “Plume.” 

For  canned  fruits  and  vegetables. 
John  Hoffman  &  Sons  Co.,  Milwaukee, 
Wis.  The  words  “Carnival”  and  “Re¬ 
peater.” 

For  cocoa.  Henry  Maillard,  New 
York,  N.  Y.  The  words  “Maillard’s 
Breakfast  Cocoa.” 

For  anchovies,  tunny,  sardines,  sar¬ 
delles  and  moscardini.  P.  Pastene  & 
Co.,  Boston,  Mass.  A  representation  of 
a  bunch  of  lillies  and  the  word  “Purity.” 

For  yeast.  C.  B.  Blackwell,  States¬ 
ville,  N.  C.  The  words  “Aunt  Bettie’s 
Yeast.” 

For  canned  corn.  Illinois  Canning 
Co.,  Camden,  N.  J.  and  Hoopeston,  Ill. 
The  words  “Moosehead”  and  “Elite.” 
The  word  “Quality”  with  a  representa¬ 


tion  of  an  ear  of  corn  upon  a  red  back¬ 
ground. 

For  canned  vegetables.  Illinois  Can¬ 
ning  Co.,  Camden,  N.  J.  and  Hoopeston, 
111.  The  word  “Mogul”  and  a  represen¬ 
tation  of  pillars  between  which  is  an 
elliptical  panel. 

For  flour.  J.  E.  Lane  &  Son,  Golcon- 
da,  Ill.  The  words  “Egyptian  Queen” 
and  a  representation  of  the  head  of  a 
woman. 

For  cranberries.  Manomet  Cranberry 
Co.,  Plymouth,  Mass.  The  words  “Big 
Injun.” 

For  candied  popcorn,  candy  and  chew¬ 
ing  gum.  W.  S.  Hannah,  East  St.  Louis, 
111.  The  words  “Corn-on-the-Cob”  and 
a  representation  of  an  ear  of  corn. 

For  candles.  The  Emery  Candle  Co., 
Cincinnati,  Ohio.  The  words  “El  Toro” 
and  a  representation  of  a  bull  fight.  The 
words  “jai  Alai”  and  a  representation  of 
a  jai  alai  player. 

For  canned  fish,  clams,  lobsters, 
shrimps  and  chowder.  E.  T.  Smith  Co., 
Worcester,  Mass.  The  word  “Constitu¬ 
tion. 

For  dried  fruits.  The  J.  K.  Armsby 
Co.,  San  Francisco,  Cal.,  and  Chicago, 
Ill.  The  words  “Tassel”  and  “Sun- 
Kist.”  A  representation  of  tassels  at  the 
ends  of  ornamental  panels.  The  word 
“Tassel”  and  a  representation  of  tassels 
at  the  ends  of  ornamental  panels.  A  rep¬ 
resentation  of  the  setting  sun. 

For  candy.  The  Stern  &  Saalberg  Co., 
New  York,  N.  Y.  The  word  “Nutlets.” 

For  chocolates.  American  Candy  Co., 
Milwaukee,  Wis.  The  word  “Rex.” 

For  canned  vegetables.  Illinois  Can¬ 
ning  Co.,  Camden,  N.  J.  and  Hoopeston, 
Ill.  The  words  “Baby  Bunting.”  A 
representation  of  two  ears  of  corn  with 
a  baby  seated  on  the  same.  The  same 
picture  with  the  words  “Baby  Bunting.” 

For  flour.  The  William  Lea  &  Sons 
Co.,  Wilmington,  Del.  The  letters  “F. 
F.  F.” 

For  canned  fish.  Moos  &  Co.,  New 
York,  N.  Y.  The  word  “Beaumar- 
chand.” 

For  soap.  The  N.  K.  Fairbank  Co., 
Chicago,  Ill.  The  word  “Flannel.” 

For  bakers’  and  confectioners’  utensils. 
F.  M.  Bower  Co.,  New  York,  N.  Y.  A 
representation  of  the  playing  card  known 
as  the  Jack  of  Spades. 

For  gherkins,  mixed  pickles,  chili 
sauce,  chow  chow  and  cranberries.  H. 
W.  Light,  Newtown,  Conn.  The  word 
“Salmagundi.” 

For  canned  pineapples.  Pearl  City 
Fruit  Co.,  Pearl  City  and  Honolulu, 
Hawaii.  A  representation  of  a  marine 
view  and  the  words  “Diamond  Head 
Hawaiian  Pineapple.”  A  representation 
of  a  statue  and  the  words  “Hawaiian 
Chief  Pineapple.” 

•  For  canned  sardines.  A.  S.  Stavanger 
Sardine  Co.,  Stavanger,  Norway.  The 
word  “Pelican”  and  a  representation  of 
pelicans. 

For  canned  fruit,  canned  vegetables, 
canned  berries,  canned  soups,  dried 
fruits,  dried  vegetables,  jams,  jellies, 
fruit  preserves,  horse  radish,  olives, 
mincemeat,  dried  eggs,  cotton  seed  oil, 
olive  oil,  salad  oil,  spices,  mustard, 
sauces,  shredded  cocoanut,  dried  cocoa- 
nut,  sauer  kraut,  catsup,  celery  salt,  fla¬ 
voring  extracts,  dried  beans,  dried  peas, 
lentils,  dried  potatoes,  dried  soup  vege¬ 
tables,  dried  onions,  sago,  and  tapioca. 
Fischer  Bros.,  Seattle,  Wash.  The  word 
“Max-I-Mum.” 


Have  you  taken  advantage  of  that 
70  per  cent,  profit  proposition  of  ours? 
A  great  many  grocers  have  done  so 
and  we  want  to  he^r  from  you.  All  of 
Goff’s  remedies  are  standards  and  are 
sold  by  more  than  14,000  grocers.  Write 
to  S.  B.  Goff  &  Sons  Co.,  Camden,  N.  J. 


Hundreds  of  merchants  have  used 
Forbes  Indexed  Coupon  Books  for  the 
last  ten  or  twelve  years  and  still  use 
them.  Ever  try  them?  See  advertise¬ 
ment. 

P'or  flour.  E.  L.  Odemveller,  Otto- 
ville,  Ohio.  The  word  “Necco.” 


WANTED. 


WANTED— Arbuckle  Coffee  vouchers ;  will 
pay  cash.  Address  W.  T.  M.,  “Grocery 
World,”  Philadelphia. _ 13 

WANTED — A  second-hand  wagon  scale. 
E.  F.  Rhodes,  Moreland  Station,  N.  Y.  13 

WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE. — Three-shelf  revolving  vege¬ 
table  display  stand  with  mist  machine 
attachment.  Nearly  new.  Price,  $8.00. 
Mrs.  E.  H.  Hoffman,  Malvern,  Pa.  17 

FOR  SALE. — Walker  Pivot  Bin,  shelving, 
coffee  mill  and  butter  box,  cheap.  Apply, 
Hobson  Bros.,  Narberth,  Pa.  17 

FOR  SALE. — One  of  the  most  up-to-date 
grocery  stores  in  a  live  New  Jersey  manu¬ 
facturing  town  of  about  18,000  inhabitants. 
Best  location  in  town,  doing  over  $20,000 
business  per  annum,  90  per  cent,  sales  cash. 
Stock  and  fixtures  will  inventory  about 
$3,000.  This  will  stand  the  very  closest 
investigation.  Full  particulars  to  anyone 
meaning  business ;  no  time  for  triflers. 
Address  R.  M.  C.,  “  Grocery  World,”  Phila¬ 
delphia.  14 

FOR  SALE — 13  room  house  and  grocery 
store.  Brings  $60  per  month  rent.  Price, 
including  stock,  $6,000.  Terms  cash  or 
$2,000,  balance  on  mortgage.  Excellent 
opportunity.  A.  Sommerville,  43  Orchard 
Street,  Elizabeth,  N.  J.  13 

FOR  SALE. — In  whole  or  in  part,  the 
largest  and  best  equipped  plant  for  doing  a 
grocery,  meat  and  baked  goods  business, 
located  in  the  second  largest  city  in  New 
York  State.  Have  several  grocery  stores, 
meat  markets  and  a  manufacturing  baking 
business,  each  doing  both  a  wholesale  and 
retail  business.  The  stock,  including  horses, 
wagons,  sleighs  and  all  other  equipments, 
will  inventory  at  from  $40,000  to  $50,000. 
Best  of  reasons  can  be  given  for  selling. 
Business  will  stand  the  most  rigid  investi¬ 
gation.  Absolutely  no  use  for  making  in¬ 
quiries  unless  party  has  money  to  do  busi¬ 
ness  and  means  business.  Address  C.  P., 
“  Grocery  World,”  Philadelphia.  13 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  *86. — Near  Chester,  Pa.  Store  *7  x 
1*5  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 


No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100 feet.  Business about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three  fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  Ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 

No.  341.— In  West  Philadelphia.  Grocer- , 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  wfill 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000.1 
Cash  or  good  security.  Dwelling. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250.1 
No  team.  Actual  net  profits,  20  per  cent.  I 
Owner  wishes  to  change  business,  for  rea- 1 
sons  which  will  be  explained.  Price  inven-j 
tory.  Take  around  $800.  Dwelling. 

No.  346. — In  West  Philadelphia.  Gro-J 
ceries,  meats,  provisions.  Size,  16x30.! 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea-  1 
sons  for  selling.  Price  inventory.  _  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi- , 
tion. 

No.  347. — In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to $350.  Oneteam.  Cleat 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  348.— In  booming  New  Jersey  resot' 
Cash  Grocery,  doing  a  yearly  business  o 
$20,000,  can  be  greatly  increased.  Wei 
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established.  Will  sell  at  inventory.  Stock 
about  |  [200.  Will  stand  fullest  investiga¬ 
tion.  Owner  has  another  store  in  another 
town  and  cannot  attend  to  both. 

No.  351. — In  southern  Philadelphia.  Tea, 
coffee  and  groceries.  Size,  17x40  feet. 
Does  $16,000  yearly,  all  cash.  Splendid 
transient  trade — 3,000  people  pass  the  store 
every  two  days.  Stock  only  about  $300. 
Net  profits,  1254  percent.  Owner  has  trouble 
with  help  and  wants  to  retire.  Fine  place 
for  man  and  wife.  Price  asked,  complete, 
about  $700,  including  fine  National  cash 
register. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18  x  36 
feet.  Does  $400  weeklv,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $i,ooo. 

In  all  of  these  the  cause  o t  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 

o  0 

0  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
0  include  butter  and  egg  stores,  tea  0 
0  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  0 
0  buy  one,  we  know  where  Something  is  o 
o  that  we’re  sure  will  suit  you.  o 

o  Write,  call  or  telephone.  o 

e  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  o 

oooosooooooeoceooooooooooo 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  12 'A 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty-three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  Inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


LIVE  AT  THE  SEASHORE. 


A  cash  payment  of  $1,000,  with  security 
for  about  $500  more,  will  get  a  live  grocery 
store  at  Wildwood,  N.  J.,  the  cleanest,  most 
progressive  seashore  resort  on  the  Jersey 
coast.  Size,  18  x  60.  Does  $20,000  a  year, 
all  spot  cash.  Stock  about  $1,200.  Uses 
one  team.  Clears  10  per  cent,  actual  net 
profits.  Owner  has  other  business  at  a  dis 
tance.  Price,  inventory,  will  run  from 
$1,500  to  $1,700. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


ONLY  STORE  IN  THE  PLACE. 


We  offer  the  only  grocery  store  in  a  high- 
grade  Philadelphia  Suburb.  Under  restric¬ 
tions  no  other  store  can  be  built  there.  The 
owner  has  another  business  to  which  he 
wishes  to  devote  his  entire  time,  and  will 
sell  the  place  at  inventory,  asking  nothing 
for  good  will,  though  the  business  is  unusu¬ 
ally  valuable.  Store  16x50  feet,  with  two 
storerooms,  does  $33,000  yearly,  all  gilt- 
edged.  Stock  about  $2,000 ;  uses  three 
teams.  Dwelling  connected.  Actual  net 
profits  8  per  cent.  The  business  is  open 
to  the  very  deepest  investigation.  Teams 
and  fixtures  will  inventory  around  $1000  to 
$1200,  and  the  stock  around  $2000. 


WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent. ,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lumpsum  of  $3,800.  Fixtures  worth 
$r,2oo  to  $1,500.  This  store  has  been  estab¬ 
lished  2i  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED— A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  Information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


FOR  RENT. 


TO  RENT. — New  brick  store  with  all  im¬ 
provements,  30  x  70.  Splendid  location 
for  first-class  "grocer.  Paying  business  in 
winter  and  a  great  big  rush  during  summer 
months.  Very  reasonable  rent.  Address 
W.  Chubbuck,  Rockaway  Beach,  N.  Y.  13 


HELP  WANTED. 


WANTED— Traveling  salesman  for  large 
spring  wheat  flour  mill.  Previous  experi¬ 
ence  selling  flour  not  strictly  necessary. 
Must,  however,  be  a  man  with  a  good  record 
for  successful  salesmanship  in  some  spe¬ 
cialty  line.  No  other  than  high-grade  man 
need  apply,  as  the  work  requires  a  high 
order  of  salesmanship.  Good  opportunity 
for  advancement  to  highly  competent  man. 
Address  8580,  “  Grocery  World,”  Philadel 

phia.  _ L? 

WANTED— A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coflee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  n  Dutch  street,  New 
York. 


“Sunny” 

Milibourne 

Flour 

Demand  for  our  new  five- 
pound  sack  is  very 
gratifying 

Milibourne  Mills 

63d  and  Market  St. 

SHANE  BROS.  &  WILSON  CO. 
308  Bourse 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


Mrs.  Williams’  Brands 

PURE  JAMS  °AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


’Neath 

Sunny 

It&Ji&m 

Skies 

If  you  have  been 
handling  French  or 
Spanish  olive  oil, 
you  probably  do 
not  really  know 
genuine  olive  oil 
perfection. 

The  finest  of  all 
olive  oil  is  Italian 
oil ;  other  oils  are 
just  as  pure,  but 
none  have  the 
smooth,  mellow 
richness  of  oil  made 
from  olives  grown 
’neath  sunny  Ital¬ 
ian  skies. 

The  finest  oil  that 
comes  to  this  coun¬ 
try  is  LaToscana. 
There  is  a  flavor 
and  a  perfume  to 
this  oil  that  con¬ 
noisseurs  say  they 
have  never  seen 
equalled. 

J.L.NeffGCo. 

Sole  American  Agents 

BROOKLYN,  N.  Y. 


An  Inflamed  Tendon 

Needs  Cooling  1 

ABSORBINE 

Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.oopet 
bottle  delivered.  Book  2-B  free. 
Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Strained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

W.  F.VOUAG,  P.  D.  F.,  9  Uomuoutli  St.,  Spriugficld,  Mass 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

ff.  IV.  BISHOP 

ATT0RNBY  AT  LAW 

90S  G  Si.,  flf.  IV.,  Washington,  O.  C. 


:*RY  EAGLETONii 

Wove  oil  6*po«tei>*| 

1  LEGHORNiitALYl|| 


""CH  ANALYSIS  cmUUU 


/I  Revolving  Display  Stand 

Filled  with  green  vegetables  at  this  time  of 
the  year  would  be  simply  irresistible,  and 
your  sales  would  be  increased,  goods  saved 
from  waste  and  profits  doubled 

Let  U s  Tell  You  About  It 

Galesburg  Cornice  Works 

142  E.  Ferris  Street  Galesburg,  Illinois 
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UNDER  THE  DIRECTION  OF 


R.  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  March  30,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.10  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  i-35  Per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $340  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


FANCY  FLORIDA  ORANGES. 


Fancy  Brights,  126  size,  per  box .  $2.60 

Fancy  Brights,  150-176  size,  per  box .  2.75 

Fancy  Brights,  200-216  size,  per  box .  2.65 

Fancy  Brights,  250  size,  per  box .  2.50 


Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 


FANCY  FLORIDA  GRAPE  FRUIT. 


Fancy  Bright,  36’s  to  46’s,  per  box .  $4-5° 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box . 4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality,  96  and  112  to  box .  $3.00 

Fancy  quality,  126  to  box .  2.90 

Fancy  quality,  150-176  to  box .  3.00 

Fancy  quality,  200-216  to  box .  2.90 

Fancy  quality,  250-288  to  box .  2.75 

Extra  choice,  96-112  to  box . - .  2.80 

Extra  choice,  126  to  box .  2.75 

Extra  choice,  150-176  to  box  .  2.90 

Extra  choice,  200-216  to  box .  2.65 

Extra  choice,  250  to  box .  2.50 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  2.75 

Fancy  quality,  360  to  box .  2.75 

Fancy  quality,  extra  large,  270  to  box .  2.65 

Choice  quality,  240  and  270  to  box .  2.50 

Choice  quality,  300  to  box .  2.50 

Choice  quality,  360  to  box .  2.60 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box .  $2-75 

Choice  Messina,  300  size,  per  box .  2.60 

Choice  Messina,  360  size,  per  box .  2.75 

ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs .  $4-5° 

Choice,  kegs,  61  lbs .  3.50 

Good  quality,  kegs,  62  lbs .  3.00 

Good  quality,  kegs,  60  lbs.  .  . .  2.50 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


Pullout 
l\i b ban  her t" 
3or4inches 
of  a  timei 
Cut  off 
fly  toi'ered 
part 


The  Greatest  Fly  Catcher 
Ever  Invented 

FLY  RIBBON  has  gone  through  several 
successful  seasons.  Sells  at  sight. 

FLY  RIBBON  has  all  the  advantages,  and 
none  of  the  disadvantages  of  the  ordinary  fly 
paper.  Catches  mosquitoes  as  well,  and  frees 
the  house  of  the  disease-carrying  insects. 

FLY  RIBBON  does  not  drip.  Is  neat, 
clean  and  economical.  Retails  at  5  cents. 

CATERPILLAR  GLUEforthe protection 
of  ornamental  and  fruit  trees,  keeps  moist 
for  several  months. 

MANURENE — The  Magic  Plant  Fertil¬ 
izer. 

Address  Dept.  D.  for  samples,  circulars, 
testimonials  and  prices.  On  account  of  the 
big  demand,  place  your  order  at  once. 

THE  FLY  RIBBON  MFG.  CO. 

202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


A subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
V  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . jj® 

“B”  Java . 24 

* 

A — Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

"B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A”  Maracaibo . 18 

"B”  Maracaibo . 12 

"A”  Santos . 1® 

"B”  Santos . 1® 

“C”  Santos . 1* 

Peaberry  Santos . 

“A”  Rio . 12 

No.  1  Rio . 11 

No.  2  Rio . . . 

Lipton  Special  Mocha  and  J  ava.  1  lb.  cans  .  27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

ArDUckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . . . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . . . 

No.  28  Imperial . . 

Best  Imperial . 

No.  25  Ooleng . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

Japan . 

Heno  %  and  %  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . perdoz. 


CANNED  VEGETABLES. 


Baked  Beans —  Per  doz. 

Pin  Money,  8  lb.,  sauce,  2  doz .  1 . 50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money ,  3  lb  ,  plain,  2  doz .  1  •  45 

Wagner’s,  1  lb.,  tall.  4doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1  05 

Wagner’s,  31b.,  sauce,  2  doz .  1.10 

Excursion,  3  lb.,  sauce,  2  doz . 90 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 90 

Standard  Shoepeg,  2  lb.,  2  doz . 85 

Standard,  2  lb.,  2  doz . 75 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.45 

Belle  Brand,  2  doz . 90 

Little  Fellow,  2  lb.,  2  doz . 


Pin  Money,  petits  pois,  2  doz .  1.75 

Pin  Money,  standard  early  June,  2  doz..  1 .20 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination — 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 


Pumpkins— 

31b  ,2  doz . 95 

Gallons . 

String  Beans— 

2  lb..  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinda  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  do* . . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  Ss,  2  doz . 95 

Standard,  3s,  2  doz . .90 

Gallon,  %  doz .  2.95 

Fair  Quality,  8s . 85 

2i,  2  doc . 70 


.24 

.35 

.45 

.20 

.33 

.40 

.33 

.38 

.50 

.38 

.35 

.50 

.28 

.35 

.46 

.35 

.35 

.50 

.27 

.26 


.45 

.90 


CANNED  FISH. 

Salmon—  „  „ 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1  -25 

Sockeye,  1  lb . ,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz .  -95 

Argo,  1  lb.,  tall,  4  doz .  1.75 

Sockeye,  %  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1.45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat, 4doz .  8-25 

Star,  % lb., 8  doz.  incase .  1.50 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb,  tall,  4  doz. .  1.30 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  , 

Standard,  5  oz.,  2  doz .  L00 

Sardines,  in  Oil —  Per  case. 

%  oil,  100 .  , 

Gold  Label,  %  oil,  100  cam .  6.50 

Standard,  % oil,  100 .  3.50 

%  lb,  oil,  with  key,  100 . — . .  3.75 

Epicurian,  %  oil,  fanoy  cartons,  100  cans  4  60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6 . 50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  1-  50 

%  Mustard,  50  cam .  2.95 

Harbor  Brand,  48  cans . 3.75 

Imported  Sardines— 

U ;  Oil,  Martell  Brand,  100  cam .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cam 
y.  Oil  Imported— 

MarteU,  100  cans .  9.75 

North  Cape,  Smoked,  100  cam .  8.50 

Grisetta,  with  key,  100  cam .  8.25 

King  Oscar,  100  cans . — . 


CANNED  FRUITS.  Perdoz. 

Apples,  3  lb,  2  doz .  -90 

Blackberries,  2  lb,  2  doz . . .  1.00 

Blueberries,  2  lb,  2  doz . 

Cherries,  2  lb,  2  doz . 

Gooseberries,  2  lb,  2  doz .  1.40 

Pie  Peaches,  3  lb,  2  doz .  165 

Pears,  3  lb,  2  doz .  1-35 

Sliced  Pineapples,  2  lb,  2  doz .  1.35 

Singapore  Pineapples,  1 54  lb,  chunks,  4 

doz .  1 . 25 

Grated  Pie  Pineapples,  James,  8  lb,  2  doz.  1 .35 

Raspberries,  2  lb,  2  doz . 

Strawberries,  2  lb,  2  doz .  1-25 

Standard  Peaches,  Sunset  3  lb,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  2%  lb,  2  doz .  2.75 

Wheeler  Peaches,  3  lb,  2  doz .  2.25 

Sliced  CaUfornia  Psaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  10 

Evaporated,  1  lb.  packages,  4  doz . .  .11 

Dried,  50  lbs . 

Pp  onVi  pc _ 

Evaporated,  50  lbs . 12% 

Best,  25  lbs . 14 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Paokage.St . 08% 

Balk,  26  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb..- . 20 

American  Brand,  26  lb.— . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . 

40-  50. 25  lbs . 08% 

50-  60, 25  lbs . 08 

60-  70, 25  lbs . 07% 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 06  % 

90-100, 25  lbs . 05  % 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 67% 

London  Layers,  clusters,  20  lbs,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs. .  07% 

Seeded,  361  lb.  packages . 09)4 

Sultana,  36 1  lb  packages . 

Sultana,  balk  ,25  . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 06)4 

No.  2  Head,  bbls.  or  100  lb.  Backs . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04% 

Japan,  100  lb.  sacks . 05)4 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  )4  bushel  sacks . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5b,  60  to  bbl .  2.42 

Fine  Dairy,  8s,  3i  to  bbl .  2.23 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4 . 00 

Worcester,  10»,  30  to  bbl .  3.76 

Per  case 

Snow  Flake,  48 10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.50 

Lady  Washington  Beam,  about  200  lbs.  to 

bag .  2.60 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2.45 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beam,  about  80  lbs.  to 


sack .  .06 

Imported  Lima  Beam,  about  90  lbs.  to 

sack . . . 06 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04% 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  O . 

Kingsland,  N.  O . 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 

Cheapside  Molasses . 

Black  Strap  Molasses . 

Gilt  Edge  Syrup . . . 

Gold  Medal . 

King  Syrup . 

OrangeBrand  Syrup . ' . 

Orange  Brand,  2%  lb.  cans,  2  doz . 

No.  6  Amber  Syrup . 

California  Amber  Drips,  2  lb.  cans,  2  doz.. 

California  Amber  Drips,  2)4  lb.  cans . 

California  Amber  Drips,  3  lb.  cans,  2  doz.. 
California  Amber  Drips.  %  gal.  cans,  1  doz. 
Calvert  Brand  Pure  Porto  Rico . 


.39 

.30 

.28 

.26 

.18 

.32 

.32 

.32 

.36 

2.30 

.30 

1.90 

2.10 

2.40 

2.15 

.22 


SUGAR. 

We  do  not  handle  imported  sugar. 


Dominoes,  5  lb.  packages .  7.75 

Cut  loaf .  6.15 

Powdered .  5.60 

XXXX,  powdered .  5.70 

Cubes .  5.80 

Fine  Granulated,  American .  6.15 

Fine  Granulated,  100  lb.  sacks .  5.15 

Confectioners’  A .  5.10 

No.  1,  A .  5.10 

Light  Yellow .  4.65 

Fine  Granulated,  2  lb.  bags .  6.45 

Fine  Granulated,  5  lb.  bags .  5.35 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jam .  1-90 

Challenge,  4  doz .  4.00 

Eagle,  4  doz .  6.25 

M agnolia,  4  doz .  4.45 

Rea  Cross,  4  doz .  4.60 

Star,  4  doz .  4.65 

Dime  Brand,  4  do« .  3.75 

Lion, 4  doz .  4.60 

Premium,  4  doz .  4  .25 

Hires’  Silver,  4  doz .  4.45 

Square,  4  doz . .  3.6) 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . . .  4.10 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3. CO 

Peerless,  small  size,  4  doz .  2.00 

Peerless  large  size,  4  doz .  3.50 

Columbia,  4  doz .  3.50 

Silver  Cow. 6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  160 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1-00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eye,  5  gross .  1  06 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.76 

Slide  Boxes,  60s,  5  gross . 56 

Grocers’,  200s.  3  gross . per  case  6.26 

Black  Diamond, 500s,  100  in  case... per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.75 

5  box  lots  freight  paid,  with  1  %  box 
"1776”  or  100  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

"1776”  or  200  bars  Best  8oap  free .  4.20 

Buflalo Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3.75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.25 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sumhine . .120  2.45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1 .75 

♦Snowberry . 100  8.90 

Best  Blue .  80  3  .40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4 .00 

Duck . 100  8  86 

20  Mule  Borax . 100  4.00 

Rib . 100  1 .55 


*  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size . 60  1 .95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . perdoz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart .  51  1 .90 

Lava . 100  3  75 

Pearl . 60  2.40 


SCOURING  SOAP. 

Bars.  Box 

Fairbanks .  50  1.88 

Sapolio . 3  doz.  2  25 

Wrigley's . 100  3.50 

Wrigley’8 .  60  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.26 

Sil  San .  50  2.03 

Armv  and  Navy  Compound . 4  doz.  1 .80 

Finola  Star  Polish . 100  3. 86 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.76 

Bon  Ami,  10c.  size . 3  doz.  2  50 

Brooks’  Crystal . 100  3.80 

Hoefner’s  Crystal,  with  spoons . 24  pkgs  ’.*• 

Old  Dutch  Cleanser,  4  doz .  3 .26 
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GROCERY  WORLD 


YORK  PRICE-LIST 


Revised  Weekly  for  the  “Grocery  World.” 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  P.  O.  B.,  New  York. 


— 1— 

MOLASSES  AND  SYRUPS. 

Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®  .45 

Choice,  barrels .  .40 

Good,  barrels... . 26® .  80 

Fancy,  quart  Jars . per  doi.,  1.20 

New  Orleans  Molasses — 

Fancy  Open  Kettle . 41®  .  48 

Prime .  .37 

Good .  .86 

Ordinary . . . «  .22 

Blended,  fancy .  36 

Blended,  choice .  .83 

Blended,  good .  80 

2-lb  tins,  8  dosen . per  case,  2.90 

Quarts,  2  dosen . per  case,  2 . 90 

8ugar  Syrup— 

Pure,  extra  fancy . . . 85®. *8 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  -29 

Vanilla  Drips . 29®. 80 

Tins,  2-lb.,  2  dosen . per  case,  1 . 95 

Tins,  2%-lo.,  2  dosen . per  case,  2.80 

Tins,  8-lb.,  2  dosen . per  case,  2.60 

Tins.  6-lb.,  1  dosen . .per  case.  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  95 .  32.00 

GeorgeB  count  110@U5 . 25.00 

Shore  2s,  count  225@250 .  30.00 

Medium  Irish  2s,  count  300@400 .  23.00 

Norway,  count  400@450 .  24.00 

Norway,  count  800@350 .  27.50 

Norway,  count  240@270 .  36.00 

Norway,  count  170@185 .  50.00 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  Btrlps,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . . .  .15@ .  18 

Superior  to  fine . 20®. 26 

Extra  fine  to  finest . 28@.86 

Choicest . 46®.  66 

mperlal—  _  _ 

Common  to  fair . — ... . 22®. 26 

Superior  to  fine . 30@.S6 

Extra  fine  to  finest . 40®. 46 

Choicest . . . . . 50® .  56 

young  Hyson- 

Common  to  fair. . 16®.  18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . 85®. 40 

noicest . 45@.60 

Hyson— 

Common  to  fair .  @ .  14 

Superior  to  fine .  ® .  18 

Extra  fine  to  finest .  @  .26 

Japan- 

Common  to  fair . 

Superior  to  fine . 23®  .25 

Extra  fine  to  finest . 28@  .30 

Choicest . 32@.38 

Basket-fired— Common  to  fair . 22@,25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust .  @.12% 

Oolong- 

Common  to  fair .  @.17 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@.35 

Choicest . 40@.66 

Fmchong—  _ _ 

Common  to  fair . 17®. 18 

Superior  to  fine . 20®.  25 

Extra  fine  to  finest . S0@  .35 

Choicest  . 40@.60 


ROASTED  COFFEES. 

J  iva— Mandhellng— Fancy  brown . 86 

Old  Government— Best .  .29 

Old  Government — Choice . 27 

Old  Government — Prime .  .25 

Old  Government — Good .  .23 

Mocha- 

Genuine  Arabian .  .28 

M  iracaibo— 

Cucuta— Best . 16% 

Cucuta — Choice .  .16 

Cucuta— Prime . 15 

Cucuta — Good . .14 

L  uruayra — 

Caracas— Finest . . . 20 

Caracas— Choice . .. . .17 


Pea  berry— 

Santos— Fancy . 17% 

Santos — Choloe... . —  .17 

Santos— Fine . .  .16 

Rio— Fancy . . . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Best . 16 

Choice . . . 16 

Prime . 14% 

Good . 18% 

Fklr., . . . .12% 

Rio- 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  6 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . - . . . -  .07 

Cassia  buds . -  .86 

Cinnamon,  Mata .  .10 

Cinnamon,  Twaio . . .  .20 

Cinnamon,  Ceylon . 23®.  27 

Cinnamon,  Batavia . 26®  .80 

Cinnamon,  Saigon . -75 

Cloves,  Zansibar . «...  .17®. 20 

Cloves,  Amboyna . -  .25 

Cloves,  Penang . 86®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleacned. . -  .20®  .21 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . .  .22®. 26 

Nutmegs,  105-llOs . 18®. 20 

Nutmegs,  130-140t>. . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper,  fancy .  25®.  80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 78% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  - . 18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87; 

Mustard . 24; 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  dos. 

Allspice . 76 

Cinnamon,  China .  1-10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaloa . -  1.00 

Mare... .  2.92 

Mustard .  1.05 

Nutmegs . 1.60 

Paprika . 1.45 

Pepper,  black . 96 

Pepper,  cayenne. . 98 

Pepper,  white .  1-66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  doi. 

Mam.  white  2%s, unpeeled  Call!..  5.76 

Medium  green  2%s,  Calif. .  6.25 

Tips,  green.  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .66 

Standard,  plain  or  sauoe,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1.06 

Fancy,  plain  or  sauce,  2s. .  1.16@1.25 

Fancy,  plain  or  sauce,  8s .  l.55@1.6b 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  150 

Extra  standard  2s . . .  1  •  15@1 . 25 

Standard .  1.10@1.15 

Soaked .  75.®  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1  •  10@1 . 20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1  •  10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2b. .  .80 

Yellow  Wax  2s,  fancy .  1 . 20@1 . 25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s: .  1.00@1.10 

Standard  New  York  2s . 90@1 .00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s . . .  2 . 10 

Extra  Sifted  2s .  1.60@1.76 

Sifted  2a .  1.15@1.86 
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Telephone  Is . 1.26 

Sweet  Wrinkled  2s .  1.40@1.60 

Standard  K.  J.  2s . 1.00@1.10 

Soaked  2s . .76®  .80 

Succotash- 

Extra  fanoy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10®1.25 

Extra  standard  2s. . 95®  1 .00 

Pumpkin— 

Fanoy,  8s. . „ .  1 . 10@1 . 20 

Fancy,  gallons . 

Squash- 

Fancy  8s.  1.20 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  oans . 76®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2 . 80@  8 . 00 

Quarts,  glass  Jan. . 2.90 

Beets— 

Fancy  Strawberry  Is . . . .  1.40@1 .60 

Cut  8a .  1.10®1.16 

Sweet  Potatoes  8s . 1.15 

Sauer  Kraut  8s . 95®  1.10 

Spinach- 

Standard  Maryland  8s . 1.25@1.40 

Fanoy  New  Jersey  8s .  1 . 40@1 . 65 

Gallons. .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Aprloots—  Per  dos. 

Fancy  8s . 8.80 

Extra  2%s .  8  20 

Extra  standard  2%l .  2.65 

Standard  2%s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  8s . 4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  8.50 

Standard  White  2%s . 

Extra  Standard  gallons .  9 . 75 

Bartlett  Pears- 

Extra  8s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  38 .  8.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

ExtraSs .  880 

Extra  2%S .  8.25 

Peaohes,  Crawford- 

Fancy  8s .  8.25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.76 

Fancy  New  York  State  2%s .  2.90 

Standard  2a .  1.50 

Pineapples— 

Sliced  or  grated  2s .  2.25@2.40 

Sliced  or  grated  Is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4 . 00 

Singapore  1%8 .  1.15@1. 25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons  8.60 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s .  2.76 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is . - .  5.00 

Flat  %s .  2.50@2  75 

Kippered  Herring— 

Is .  1.60 

Alaska  Salmon- 

Pink  Is . 1.10 

Medium  Red .  1.25@i.S0 

Choice  Red  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %8 .  1.25@1.S0 

Tallis .  2.00 

Flat  Is .  2.  20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .  10 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 
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Looee  Raisins—  Per  lb. 

Valencia,  4  cr.,  28  lbs . — . .  .07% 

California,  4  cr.,  60  lbs . . . .  .08% 

California,  8  cr . ,  60  lbs . . . .  .  08 

California,  2  cr.,  60  lbs .  .07% 

Figs — 

Baskets,  1  lb.  and  2  lb . . . . .16  @.18 

Layers,  2%-ln. ,  10  lbs .  11  % 

2%-ln.,  12  lbs .  .10% 

2%-ln.,  12  lbs . . . .  .09% 

2-In  ,  12  lbs- . . . - . .  .08% 

Currants— 

Fancy,  1-lb.  cartons . .  .11 

Cleaned,  1-lb.  cartons,  choloe .  .09 

Bulk,  choloe,  60  lbs .  .08% 

Natural,  choloe . . . .  C6 % 

Citron- 

According  to  quality . —  .19%®  .21 

Lemon  Peel- 

According  to  quality . . . 11%@  -13 

Orange  Peel- 

According  to  quality.... . . .  .11%®  .13 

Fard  Dates— 

60  lbs.,  bulk . — . . . . 

1-lb.  pkgs.,  80-lb.  case .  .  10 

Persian  Dates— 

60  lbs . . . . . . . .  .08% 

Prunes,  California,  25-lb.  boxes. 

Eplneuse,  20x80 . . . . .  .14 

80x40,  choloe .  .08% 

40x50,  choloe .  .  07% 

60x60,  choloe .  .07% 

60x70,  choloe .  .07 

70x80,  choice . .  .06% 

Choice.  50-lb.  box- 

80170,  80x  90 . - . 

70x80.  90x100 . 

Prunes  In  cartons— 

Fancy  40x  50 . . . .  .10% 

5Gx  60 . _ . „ .  .09*, 

60*  70 . . .  .08% 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 .  .09 

40x50 .  .08 

Apples— 

Fancy,  50  lbs . — .  .  12 

Fancy,  1-lb  cartons . ..... 

Prime,  50  lbs . . . .  .10 

Choice,  1-lb.  cartons- .  .11 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . .  .14 

Extra  Choice  Muir . — . ...  .13% 

Apricots— 

Royal,  extra  fancy,  25  lbs .  .27% 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs .  .25 

Royal,  choice, 25  lbs .  .23 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . .  .40  @.46 

Valencia,  28 lbs . —  .33  @.40 

Flot,  shelled . . . . . . — .. 

In  shells— 

California  P.  8.,  80  lbs . — .  .20 

French  Princess . . — .  .20 

Tarragona,  120  lbs .  .15% 

Hard  Shell,  100  lbs . - . 

Bra  ills— 

New,  large,  180  lbs— . .  .11 

FUberts- 

Turklsh . . . — . - . 

81cily,1801bs .  .12 

Jumbo  Naples,  110  lbs . . . — ... 

Long  Naples,  110  lbs .  .14 

Pecans — 

Polished, 80  lbs . - . 10  @.12 

Louisiana  Paper  Shell . . . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs .  .15 

Marbots,  110  lbs . 

Comes,  110  lbs . — 

Mixed  Nuts— 

8trictly  fancy,  boxes,  25  lbs. .  .18% 

Extra  choice,  boxes,  25  lbs .  .14% 

Choice,  bags,  125  lbs .  .12% 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  bonelesB . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  19.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00®  20. 00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  8prouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per!  b . . . .  .06®  .09% 
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GROCERY  WORLD  PRICES-CORRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERY  WORLD  ”  who  it  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office ,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Co  Hus. . 


Sugar . . .  i 

Dressed  Meats .  44 


Eggs . 

DECLINES . 

Colama. 

ADDITIONS . 

Colama. 

him  in  HAWKE  imrani  too  but. 

Standard  Weight*  per  BaafceL. 


COL. 

Alum  Cut  Drawer . . 

Alum  . . . . 

Ammonia .  3 

Ammunition  . .  6 

Axl.  Orttw . 3 


Bags,  Pap*r.....~. . 4* 

Bag  and  Twin.  HoUUrt_...33 
Baking  Powd*r„... 

Barley . . . 

Baskets . . . 

Bath  Brick 


3 

-.30 

■—63 

.—59 

....19 

—  7 


Blacking,  Shoe  ...... 

Bluing.. . .... 

Borax . . . —.47 

Brooma  — . .........or 

B rusher  •a. ••<...•..» ..at. ....*••••  6j 

Buckwheat  Flour . 29 

Bung  Borer*......- . —.33 

Butchers’  Sundrioa . —.44 

Butter  Dishes . 6a 

Butter..— . —  7 

Butter  Color . 47 

Camphor . 4 1 

Candies . ..... . 16 

Candles . — . —  7 

Canned  Goods . . . — •  8 

California  Fruits . 10 

Vegetables.. . . . ....  8 

Fish . - . —is 

Pie  Fruit . — . -10 


Sardines . 


SO’iM  ••••siHtm.rM* 

Can  Openers ........ 

Capers 

Caps,  Gun . - . 

y  Wt  1  HP.  MiseesaMiMaem 

Cereal  Specialties.- 
Cereal  Coffee 
Cheese 

Chocolate  and  Cocoa. 
Chewing  Outn. 

Cider _ 

Clothes  Plus 
Cocoanm. 

Codfish.... 

Coffee . 

Essence  ...... 

Chicory . . 


COL. 

— ..13 

....13 
—  «S 
....33 
—17 

_  6 

_ to 

,—  3° 
—36 

■*7 
5i 

ZC 

ai 

- 35 

r»ae  5 
...  6 

Coffee  Kfifis  - . -....32 

Cooking  Herbs....—. .  8 

Condensed  Milk— . so 

Cream _ — . - . —  20 

Condensed  Mince  Meat.. ...38 

Com  Meal. . . . .*9 

Corn  Starch— - 58 

Cottoleae.. . . —27 

Cracked  Wheat- . -.. . *9 

Crackers,  Cakes,  etc. . 21 

Cranberries  . ......... 

Cutters,  Dried  Beef- . -..33 

Tobacco . 64 

Delicatessen.. . 22 


Dressed  Meats.—.. 
Drugs,  Grocers'  .... 


- - 47 


SfflA . — . 

Essence  of  Coffee- . - 

Extracts..... 


•»7 

,.  6 

•  49 


Fancy  Groceries—  .*7 

Farina.—,... — . . *9 

Farinaceous  Goods _ —*9 

Faucets _ .— _ _ 33 

Canned  Fish—..— . is 

Fixtures— . . . —3s 

Flour . . 29 

Hour,  Seif  Rising . . 29 

Flour,  Buckwheat. . 29 

sart&— — :s 

Fruit  Butters..— . 46 

Fruits,  Domestic,  Drlsd..„3s 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . — 

Gels  tine  . . 31 

Ginger,  Jamaica..,— . .47 

Gravel,  Bird.....-...—.. . 39 

Grocers'  Fixtures . 32 

Herring . . .  35 

Hominy  and  Grits . 30 

Honey . 60 


COL. 

ink ........ ...... —.37 

Insect  Powder . . 48 

Ironing  Wax— . —.39 

Jams- . . — . —46 

Jars  and  Jar  Rubber*  . . -7 

Jefilte.— . — —.46 

junket  Tablet*. . . — 50 

Ketchup— — — . «  6 

Lamp  Goods— _ _ 37 

Lemons  and  Orange*—-. 

Lentils . . - . — .  30 

Licorice  — _ _ 47 

Lime . . 37 

Live  Poultry . —....45 

Lye,  Concentrated—. 37 

Macaroni  _ — . . 3a 

Mackerel—  — - 24 

Maple  Sugar  and  Syrup. So 
Matches— —37 

Measures _ _ _ 33 

Meat...., . 04 

Mince  Meat  - _ — _ 38 

Molasses  ——.—.60 
MucDage— -...— 59 

Mustard  - _ 57 

Mustard,  Prepared..— . 57 

Marmalade- . . . 46 

Noodles,  Egg- . 30 


Nuts 
Oat  Meal—. 
OUa„ 

OB, 

Olive  cm. 
Olives..... 


COL. 


aaaeaoeaaaasaaaei 


3» 

■  39 

- 40 

—40 
. 39 


Paper 

Paper  Bags.., 

*9 

•  5* 

•  4® 

-41 
■  •46 
-43 

_  _  - - 37 

POtfiAO  Cjjtpj  utMWMt 

Poultry  Seasoning - 45 

Poultry,  Dressed— .—..45 
Poultry,  Use- 
Powder,  Rlfie- . . 


«»»*»«» a* »«»  w* »»*«»» 5  X 

Rice  Flour..— . —....29 

Rolled  Oats .30 
Root  Beer . 53 


Rape  — 


COL. 

— M 

. 4* 


Salad  Dressing— 

SMfota. 


Starch 

Stove  PtArh.. 

Soap  Powders—... . 

Segars.. 


48 

g 


Vermicelli. 

Vinegar.... 


Washboards 
Wax,  Pro* 
Wheat,  “ 
Wheat 


Yeast  Cakes.. 
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SUOAR. 

Confectioners' Lozenge,  XXX X .  5.65 

“  Powdered .  5.65 

“  Crown  A .  5.S5 

“  Crystal  A .  5.50 

**  Coarse  Granulated .  5.75 

Eagle  Tablets .  6.80 

Crystal  Dominoes .  7.85 

Cut  Loaf .  6.0 

Patent  Cubes . 5.75 

Powdered . T. . **  •  5.60 

Extra  Fine  Granulated .  5.60 

Coarse  Granulated .  5.60 

Granulated . . .  5 . 50 

Fine  Granulated .  5.50 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 5-55 

14  in  25-lb.  bags  packed  4  m  zoo¬ 
lb.  bag . .  5  55 

44  in  10-lb.  bags  packed  10  in 

100-lb.  bag .  5.65 

“  in  5-lb.  bags  packed  in  bbls....  5.70 

44  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.70 

“  in  2-lb.  bags  packed  in  bbls....  5.80 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5 .  co 

14  in  2-lb.  cartons  in  cases .  5 . 70 

44  in  2-lb.  paper  packages  in 

cases .  5.70 

Confectioners’  A .  5 . 30 

1—  Keystone  A. .  5.25 

2 —  American  A .  5.20 

3 —  Centennial  A . v .  5.15 

4 —  California  A . .’. .  5.  o 

5 —  Franklin  B .  5.05 

6—  Keystone  B .  5.00 

7 —  American  B .  4.95 

8 —  Centennial  B .  4.90 

9—  California  B . „ .  4.85 

10 —  Franklin  Extra  C .  4.80 

11 —  Keystone  Extra  C .  4-75 

12 —  American  Extra  C .  4.70 

13—  Centennial  Extra  C .  4.65 

14 —  California  Extra  C .  4-65 

15 —  Franklin  C . . . 

16 —  Keystone  C . 

TEA.  Per  lb. 

Japans— Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  (a)  28 

Choicest .  30  (3)  38 

Formosa— Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow— Common,  cargo .  14  (§>  16 

Good,  medium .  17  (5)  22 

Superior .  23  (5)  28 

.  3°  ®  35 

Choicest .  @  40 

Gunfowdkr — Choice  to  Extra .  29  @  35 

Choicest . . .  40  @  43 
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Moyunb— Good .  27  @  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest . . .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  u  (§>  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  40 

India — Common  to  Fine .  18  (§>  38 

Ceylon — Common  to  Fine .  18  @  40 

English  Breakfast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 

PACKAGE  TEAS.  Per  lb. 

Lipton's  Teas — 

In  %  &  lb.  In  yK  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  yAs  and  54*,  15, 20  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  and  54s , 

15, 20  and 25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . . . .  40 

Tetley's  Tea —  Per  lb. 

yK  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

14-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun- Flower . 50 

Formosa  and  Oolong,  Sun- Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks .  22% 

54-lb.  Silver  Sacks . 23 

54-lb.  Silver  Sacks . 2354 

*4-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  *'  44  '*9/4 

54  lb.  silver  bags .  “  44  .20 

54  lb.  silver  bags .  44  44  .21 

Packed  in  cases  containing  100  pounds. 
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McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 . ! .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  54  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn's,  54  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer's,  15  lb.  pails . 80 

Frazer's,  boxes,  54  gross . per  gross  o.  25 

Mica,  54  gross . per  gross  8.40 

Peerless,  54  gross . per  gross  4.40 

BAKING  POWDER.  PerDoi 


54  lb.,  4  doz.  in  case. ...  x  .00 
54  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  54  do*.  1°  case....  14.75 


Davis'  O.  K.,  y~\b.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s.  54"lb.,  4  doz . per  doz.  1.23 

Cleveland's,  5?-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4-3754 

Leslie's, 54 -lb.  cans,  x  ora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  54-lb.  cans,  2  doz.  cases . .90 

Leslie's  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  1.0754 

6  oz.  glass.  4  doz . 1.04 

6  oz.  glass,  6  doz .  x.03 

6  oz.  ,1  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  1 . 25 

z-lb.  cans,  r  doz.  in  case . per  doz,  2.50 
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Royal,  ioc.  sire,  4  dor.. 
“  V  lb.,  4  dor . 


Ralston  Baking  Powder,  i-lb.  cam  per  dor. 

"  “  "  K-lb.  '•  '•  *' 

Boston  Brand,  j-lb.  sire,  }4  dor.  case....per  dor. 
“  1  “  r  “  “ 

••  54  **  *  **  *• 

««  y  44  \  44  41 

Purity  Brand  5  44  54  44  ....  44 


% 

v. 


.86 

1.30 

*1° 
4  OJ 

*.*5 

1.25 

12  00 
2.JO 

•5J 
6 :2 
':C 

•45 


BLACKING — 8h©«. 

Shinola . . . per  doz. 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  dor.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  dor . per  gross 

Bixby’s  Best,  No.  r . . . 

“  “  B.  B.  B.  M . per  Jd  gross 

Jacquot  Blacking,  No.  5 . 

Handy  Box,  French,  No.  B5,  large .  1 

“  '*  «  small . 

Mason's  No.  1,  ^  gross . 

“  "  *,  “  . - . 

11  it  j  11 

11  11  ^  a 

"  "  5.  "  . 

T.  M.  French . per  dor. 

SHOE  DRESSING,  r 

Mason's . ..... 

Acme,  1  doz . 

Bixby's  Royal  Polish,  1  doz . . 

Bixby  Jet  Oil  Polish...... . 

Brown’s  Shoe  Dressing,' 1  dor . . 

Brown's,  Army  and  Nary,  1  dor . . 

Boyer's  French  Dressing . 

“  Oil  Polish . 

Admiral  Russet  Combination . . . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  i»-caat  alas... 

Elite  Combination,  Baby,  black . . 

Elite  Combination,  large^  black . . . 

Superb  Patent  Leather  Paste  large . 

Champion,  black,  friction  polish . 

Champion  Jr.,  black,  friction  pottah . 

French  Gloee,  black,  tel f-pol lining.. . 

Royal  Gloss,  black,  self-polishing . . . . 

Dandy  ComnmatlMi,  ruaseC . . 

Star  Combination,  russet . . . . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paata  Polish,  .ana . 

Bossoln  Waterproof  Paste  Polish,  small . 

Quick  Whits,  cleans  dirty  canvas  shoes . 

Quick  White,  deans  dirty  canvas  shoes - - 

Oil  Pasts  black ,  never  dries  t^>,  laage  r 


•75 
*  75 

•7® 

6.90 

■*7S 
4  5« 
4»! 
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J.00 
t.Sl 
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GREEN  COKKEE.  I’m  lb. 

Rio  Golden  F . 09*4® .  10 

••  Prime .  @08 

“  Choice .  @o7H 

Santos  Peaberry,  extra  fancy .  •  12)4 

“  Fancy . ®9)4@.  09% 

"  Choice .  @09 

Maracaibo,  Strictly  Fancy,  Mild... . 12  <®  .ia)4 

“  Choice . .  0.ii^ 

Washed  Caracas,  Fancy . 14  @14)6 

Laguayra,  Fancy .  .io)4 

Java,  Extra  Fancy  Old  Government . 20^®. 21 

“  Extra  Fancy . « .  @.  20 

“  Fancy .  @.19)6 

Mocha,  U and  bales,  genuine,  finest..  ffi.19 

Mocha  Seed,  Santos,  Fancy .  @.ro)4 

Mocha  Seed,  Santos,  Choice .  @.io)4 

ROASTED  DOFFEK  IN  BULK. 

Rif.,  Extra  Fancy  Golden.. . 

“  Prime . . . 

“  Choice . 

Santos  Peaberry,  extra  fancy . 

Santos,  Extra  Fancy . 

“  Fancy . — . 

“  Choice . 

[mguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy.... . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . . . 

Llpton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 


©•ioJC 

@°9)S 

.16 

•*3 

@.12)4 

@.I2 

@.«4 

@14)4 

@.15 

@.I5)S 

@  ®5X 

@•*4)4 

@•=>3)4 


3~ 

4« 


.*7)4 

•14)4 

■*3 

.12 

.11 

.11 

.10% 

.IQ 


. *2 

. SO 

. x7 

. x4 

Pack  in  25  and  50-lb.  cans,  and  25,  50  and  zoo-lb.  bags. 
Lavering  Coffee  Co. — 

Ventura . 

Eureka . 

Leader . . 

Jap . 

Special,  No.  6 . . 

Special  Drive . . 

Extra  Value  Blend . 

Bargain  Blend . 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosx .  15)4  »5Ao 

Lion .  13M  13)4 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  i  lb.  tins,  .16 

S&lndo,  lbs . . . so 

“  50-lb.  tins . 19 

“  barrels . 18 

Vlv,  lbs . 16 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 


Lipton's  Package  Coffee- 

Special. . . . .  .si 

Perfection . so 

Packed  In  30  and  60  pound  cases. 
German-American  Coffee  Co. —  Per  lb 

Trinnfo,  24  2-lb.  cans . 29 

“  48  i-lb.  cans . .29% 

Trinidad,  £0  or  100  i-lb.  cartons . . . .  .so 

“G-A”  Blend,  so  3-lb.  cans . . . as 

La  Cruzada,  60  or  zoo  i-lb.  cartons . n% 

lows,  60  or  100  1-  and  2-lb.  cartons . zt)4 

Tumbala,  60  or  100  x-lb.  cartons . 16)4 

Quezal  (after-dinner),  is,  24  or  48  )4-lb.  cans 

per  %  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  io  1  lb.  tint . 27)4 

Tourist,  24  or  30  3  lb.  tins . ....  .27)4 

Almoco,  40  or  60  1  lb.  tins . 20)4 

Almoco,  24  or  30  3  lb.  tins . 20)4 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  60 lbs.  to  case . 141*4 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  ease . 14X1 

Golden  Drip,  s  lb.  bags,  zoo  lbs.  to  case . 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DUler's  “  Kosyr" 

50  tins  In  box . per  box  3 .  So 

is  tins  In  box . -per  carton  .95 

s  lb.  tins . . . per  dox.  5 .75 

George  Kioto's  Sons — 

Kioto's  Coffee  Essence,  %-gtou  Improved 

cans . per  gross  a.S5 

Floto's  Coffee  Kesence,  )4 -gross  cans,  tin 

ends . . . per  gross  s .  70 

Floto’s  Coffee  Essence,  %  -gross  cans,  all 

tin . per  gross  a .  85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .04)4 

Floto's  Vienna  Coffee  Essence,  Manilla, 

%  gross . per  gross  s.a5 

Hummel's  Essence,  tin  nan,  %  grots,  per  gross  s .  85 
“  “  tlnends,  “  “  a. 70 

"  *•  Improved  “  “  s.zs 

Chicory,  Sellg’s,  is's . . . 05 J4 

“  English  Ground,  bags  about  160  lbs.  .05)4 

“  Francks',  stick,  65  lbs . 06% 

"  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lb . . 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s.  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12)4  lbs .  4.75 

Duck,  kegs  ,6  V  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  sy  lbs.. . .  4*75 

FG,  FFG,  FFFG,  kegs,  12)4  lbs .  a.  65 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1.50 

Drop  Shot,  1  to  to,  bags,  25  Jbs.„ .  1.85 

BB,  bags,  25  lbs . .  2.10 
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BLUINQ — Dry.  Per  Gross. 

Barlow’s,  small.  2  doz .  a. 60 

"  large,  1  doz . . .  5.20 

Sawyer’s,  No.  1,  6  doz.  . .  1 .50 

“  No.  3,  3  doz .  3.35 

Colburn's,  No.  z,  4  doz .  z  .60 

"  No.  s,  3  doz .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz.. .  2  65 

Ball  Blue,  2  oz.,  3  doz .  5.00 

BLUINO— Liquid.  Per  Gross. 


Cream  Indigo,  8  oz 


OZ.,  H.  gro«s . 

.  3-9° 

z.,  J4  gross . 

*•.  V*  . 

.  7  4® 

z.,  *4  grot! . - . 

BUTTER. 

Perlb. 

Tub  Butter  : — 

Creamery,  Extra,  60-lb.  tubs . . . .31 

“  First,  “  . . . 3# 

“  Second,  “  . .  .29 

Third,  *•  . 28-  30 

“  Imitation  30-60  *bs . 25-. 17 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes . ™  .32 

Ladles,  30-60  lbs„  bakers’  use .  .  >4 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-so-lb.  bxs.  .  34 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes .  .33 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  eo- 

50-lb.  boxes . .32 

Sheal  (“400")  Elgin,  ao-50-lb.  boxes .  .31 

Sheaf. .  28. -.30 

Milhen  Farm,  lbs.  and  )4  lbs .  .35 

Gurnse,  pounds  Or  half  pounds .  .33 

Belle  Spring .  .31 


CANDLES.  p„ib. 

P.  *  G.,  «’»,  30  lbs . — . . . soM 

"  i6’»,  “  . ziJ4 

Paraffine.  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . ,  .08)4 

Searchlight  Hotel,  16's,  30  lbs. . .09)4 

Peerless  “  «  "  . 10U 

Bright  Light,  “  “  . per  box  2  40 

Werk’s,  8’s,  30  lbs . n 

“  r6’s,  30  lbs . . 

Carriage  Candles,  size  6x1  J4 . 19 

Martha  Washington,  long  its . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4 . 50 

Mason's,  quarts . per  gross  4.75 

Mason's,  half-gallons . par  gross  6.75 
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Jelly  Tumblers — 
Barrels,  as  dor... 


os . . . per  doz. 

(No  charge  for  barrel!.) 

Jar  Topt  and  Rnbbcrs — 

Mason's  Caps,  J4  gso.,  no  rubbers,  per  gro. 
Jar  Rubbers — 

Lip,  wide . . . ..—...per  gross 

Acme,  wide,  1  doz.  cartons . . per  lb, 

“  medium,  1  doz.  cartons . .  “ 

Reliable,  white  robber,  wide . . . 

“  "  medium. . 

Black,  medium. . per  lb. 

(as  lb.  lots  z  cent  per  lb.  leas.) 


COOKING  HERBS. 

Mayflower  brand.  Sweet  Maijoram . per  dot. 

“  Sage . . . .  " 

*•  Thyme _ _  “ 

“  Savory  “ 

"  Special  case  aaasortmeat,  s 
doz.  Sweet  Marjoram,  z 
doz.  Sage,  %  doz.  Tbyme, 

%  doz.  Savory _ per  case 

A.  Colburn’s  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

H-lb  cartons,  z  doz . . 

‘  -lb.  “  “  . . 

-lb.  •'  •«  •• 

-lb.  screw  cap  bottles,  s  doz _ per  doz. 

lb.  square  cans,  s  doz. . .  “ 


1  *5 

.85 

■4S 

.40 

.26 

.26 
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CANNED  GOODS 

rom*toe»—  Por  Do* 

Mrs.  Hancock’s  Frying . - .  i 

Frying,  Good  Luck  Brand . . 

DuBois'  Frying . .. .  1.15 

Jersey  King,  No.  3,  Standard  Jersey  .  z.mo 

Blue  Hen  Chickens,  No.  3 . 92# 

Silver  Lake,  fancy,  Jersey . .. .  x  .07# 

Plantation,  No.  10,  1  doz .  **75 

Silver  Lake,  No.  xo,  1  doz .  3.00 

Golden  Rule,  No.  3,  off  standard .  8 

Alta,  No.  . 65 

Lima  Beans — 

Tinsley's,  extra  small. . . .  .  ■  ■  x.25 

Silver  Lake . . . .  x  co 

Little  Darlings . ... . . .  x  30 

Acorn . x.xs 

Early  Autumn . ........  .95 

Boyer's,  No.  a . .... .  x  .07# 

Oxford,  Maine  packed . .87 

String  Beans — 

Extra  Fancy . x.6o 

Mikado,  Penna.,  fancy . . .  1 .00 

Codorus,  fancy,  cut,  No.  2 . 90 


HALF 
Your  Work 
is 


If  half  a  grocer’s  work  is  talking  up  the  things  he  sells  can’t 
you  see  the  tremendous  advantage  of  handling  things  that  need 
no  talking? 

For  instance,  Ralston  Health  Food  and  Purina  Whole 

Wheat  Flour.  It  is  literally  probable  that  not  five  of  your  cus¬ 
tomers  but  have  heard  of  both  brands  and  have  seen  our  adver¬ 
tisements  of  them  a  dozen  times. 

Even  if  these  two  brands,  though  well  advertised,  were  of 
indifferent  quality,  you  could  easily  sell  them  under  these  con¬ 
ditions.  But  you  could  only  sell  them  once,  while  Ralston 
Health  Food  and  Purina  Whole  Wheat  Flour  you  can  sell 
forever. 

Ralston  Purina.  Mills 

ST.  LOUIS,  MO. 

T.  >1.  JAMES  &  CO.,  General  Distributers 

72-16  CHESTNUT  STREET,  PHILADELPHIA 


It  Doesn’t  Have  to 
Be  a  Dirty  Job 


You  can  sell  headlight,  lubricating  oil,  or  gaso¬ 
line,  without  inconvenience,  dirt,  or  odor,  by  using 
our  tanks.  They  have  been  so  constructed  that  they 

overcome  every  objectionable 
feature  of  handling  these 
goods. 

Tell  us  which  of  these 
products  you  want  to  sell 
with  no  more  trouble  than 
you  have  with  coffee,  where 
you  want  to  keep  it,  and  we 
will  show  you  the  tank  we 
have  devised  to  fit  your  case 
and  tell  you  what  it  will 
cost.  We  will  send  you  our 
Catalogue  B,  if  you  are 
interested,  which  will  tell  you  all  about  this  subject. 

Boyer,  Radford  &  Gordon 
Tank  and  Pump  Company 

DA  YTON  OHIO 
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Beyer’s,  it . 82% 

Acorn,  3s .  1  00 

Acorn.  No.  2 . T*n 

Safe,  No.  . . 60 

White  Wax  Beane — 

Champion . 85 

Winsom,  N.  Y.,  No.  10,  1  dot .  3-75 

Beans  (Pork  and  Beane — 

B.  &  M.,  No.  3,  plain .  1.35 

B.  &  M.,  No.  3,  tomato  sauce .  1.55 

Campbell's,  No.  *,  plain . 92% 

Campbell's,  No.  a,  sauce . 92X 

Oxford,  No.  3 .  1  05 

Narragansett,  No.  3,  tomato  sauce. .  1.37K 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87)4 

Van  Camp’s,  No.  2,  sauce,  adoz .  1.32)4 

Moore  &  Brady,  No.  3,  plain . 82)4 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .45 

Victory,  No.  1,  tomato  sauce,  4  doz.. . 45 

Martin  Wagner  Co.,  No.  3,  plain .  97 M 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5° 

Schimmel's,  No.  1,  sauce . 65 

Schimmel's,  No.  2,  sauce . 1.00 

Schimmel's,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77^ 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beant,  In  tomato  sauce — 

3-lb.  cans,  2  doz . per  dot.,  x .  80 

s-lb.  cans,  3  doz .  “  1.40 

i-Ib.  cans,  4  doz . “  .90 

1 -gal.  cans,  %  doz . "  5.00 

Sunnyslde  Pork  and  Beans,  plain  or  in  sauce — 

3-lb.  cans,  2  doz . . . per  doz.  .95 

2.1b.  cans,  3  doz. ... .  “  -7° 

x-lb.  cans,  4  doz.  . . . .  “  ■  45 

s-gal.  cans,  ^  doz .  “  3  00 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  2 . .82)4 

Martin  Wagner’s,  No.  a,  2  doz_ . 72  % 

Van  Camp’s,  No.  2,  2  doz . per  doz.  .82)4 

Corn— 

Kornlet .  z  ■  75 

Paris,  fancy  Maine .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg...  .  87 % 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . 82)4 

Shoe  Peg,  Susquehanna . 82)4 

Shoe  Peg, Osborn’s. . 72)4 

Mark,  crushed . 65 

Rex,  No.  2,  Fancy  Whole  Grain . 67J4 

Vanity,  No.  2,  Whole  Grain . 65 

Royal  Exchange,  Whole  Grain . 62% 
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Peas — 

Tres  Fins,  100  cans .  14.00 

French,  very  fine,  100  cans .  >3 '5° 

French,  fine  100  cans .  xa.co 

French,  medium,  100  cans .  10.75 

Boyer’s,  Midgets .  1.8s 

Boyer's,  Extra  Sifted .  x  5° 

Boyer’s,  Sifted . . .  1  •  35 

Boyer’s,  Early  June .  s.17  )4 

Parrot  Junes .  1.05 

Jumbo  June  . .  1.10 

B.  F.  F.  Junes . 

Little  Nell’s,  Baltimore . 65 

Hermit  Brand,  No.  2 . 37% 

Beets — 

Red  Jacket,  No.  3,  small .  x.35 

Silver  Lake,  fancy.  No.  3 .  1  05 

Chatauqua,  No.  3 . 95 

Succotash — Belle  Rose, fancy  N.  Y. State .  x.oo 

Quaker,  extra  fancy .  1  05 

Poland,  extra  fancy  Maine . 92 14 

Spinach — 

Champion,  No.  3 .  X.X7I4 

Shawnee,  No.  3 .  >•  *7 % 

Farren’s,  No.  3 .  1-2° 

Farren’s,  No.  10 .  3-9° 

Sweet  Potatoes — 

Victory,  No.  3,  adoz .  x.xo 

Pumpkin — 

Silver  Lake,  No.  3 . 9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 42% 

Silver  Lake,  No.  10,  1  doz .  2 .35 

Asparagus — 

Extra  mammoth,  No.  2% .  4-5® 

Superior,  large.  No.  2% .  4-1® 

Staple,  medium,  No.  aJ4 .  3  85 

Swan,  medium.  No.  2)4 .  3  •  75 

Del  Monte  Tips,  No.  iJ4 .  3- 65 

Extra  Tips,  No.  1  % .  3.60 

El  Dorado  Tips,  No.  i)4 . . .  3  5® 

El  Rio,  medium,  No.  2 J4,  2  doz .  3.65 


CALIFORNIA  CANNED  FRUIT. 
Apricots —  Jerdoz. 

Extra  Quality .  2.73 

Extra  standard .  2.63 

Standard .  2.25 

Pears — 

Bartlett,  extra  quality.  2^s .  2.75 

Bartlett,  extra  standard,  aJ4» . 2.60 

Bartlett,  standard,  s)4s, .  2 .40 

Cherries — 

Extra  quality,  s!4* .  3-4® 

Extra  standard,  2j4s .  3-3° 

Standard,  214 .  3-°° 

Peaches — 

Goddess,  No.  214,  ex.  stand’d  lemon  cling..  2.65 
Tioga,  No.  2 14,  ex.  standard  lemon  cling...  2.60 
Valley,  No.  2%,  standard  lemon  cling .  2.30 
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Thistle,  No.  2%,  standard  lemon  cling .  *-*7H 

Agate,  No.  2ft,  standard  lemon  cling .  2. 22% 

Lake  View,  No.  2%,  yellow  free .  a.  10 

Oak,  Sliced.  Lemon  Cling,  No.  1,  4  doa .  x.6o 

Columbus,  No.  2 pie  peeled  yellow  free...  1.87)4 
Columbus,  No.  a)4,  pie  peeled  lemon  cling.,  x  .93 
Plums — 

Extra  standard  egg .  x.75 

Extra  standard  green  gage  . . . .  x.75 

Standard  egg . . . . . . .  1.65 

Standard  gage . . .  x .  6  j 

DOMB8TIC  CANNED  FRUIT. 
Apples— 

Wayne  Co.,  No.  10, 1  doz .  a. 90 

Keystone,  No.  3,  2  doz . . . 95 

Blackberries — 

Farren's,  extra  preserved.  No.  ■ .  1.30 

Silver  Lake,  syrup,  No  2 .  x.35 

Nigger  Head,  No.  s .  .  2.07)4 

Spring  Garden,  No.  2 . 90 

Blueberries — 

Loggies,  No.  a .  x.50 

Loggies,  No.  xo .  6. as 

Cherries — 

Silver  Lake,  pitted,  No.  a . 

Flour  City,  white.  No.  2 .  x.85 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . .  x.90 

Maryland  Leader,  white  . . .  x.85 

P.  &  B.  yellow.  No.  3 .  1.83 

Gypsum,  No.  3,  pie .  x.45 

Pears — 

Silver  Lake,  No.  3 .  1.40 

Fowling  Creek,  good,  No.  3 .  1.30 

Ayres  Good,  No.  3 .  x.io 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  a. 50 

Pride  of  Rochester,  fancy,  preserved.  No.  a  x.90 
Rhubarb — 

Ayres,  No.  10,  x  doz . 

Strawberries — 

Anchor,  No.  2 .  x.oo 

Jumbo,  No.  1,  4  doz .  x.io 

Silver  Lake,  No.  2 .  x.75 

Defence,  No.  2 . . .  a. 00 

Pineapple — 

Phonograph,  sliced,  No.  2 .  x.95 

Acorn,  grated.  No.  a .  a. 00 

Acorn,  E.  &  C., No.  2 .  x.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.80 

Indian  River,  E.  &  C.,  No.  2 .  1.70 

Terrapin.  E.  &  C.,  sliced,  No.  2 .  1.65 

Orange  Grove,  E.  &  C.,  No.  2 .  x.40 

Singapore  Chunks,  No.  1%,  4  doz .  x.05 

Wallace,  E.  &  C.,  sliced.  No.  2 .  x  .30 

Singapore,  cubes,  No.  i)4,  4  d  »z .  1.00 

Wagner's,  No.  1,  cocktail,  2  d  z .  x  oc 

P.  &  B.,  grated.  No.  3 . J . 95 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes,  No.  1,  4  do. . . . 85 
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The  Paul  Taylor  Brown  Co't 

Slngatmre  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes . 73% 

“  lb.,  sliced . .7754 

"  x'/i  lb.,  cubes .  1.02)4 

"  x '/2  lb.,  chunks .  1.10)4 

“  1 54  lb.,  spiral  sliced .  1.15 

"  lb.,  smooth  sliced .  1.22)4 


CANNED  CRAB8.  CLAM*,  LOBSTERS, 
SHRIMPS,  MACKEREL.  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  z,  4  doz . . .  *.17)4 

Devilled,  No.  2,  2  dos .  3.25 

Clams — 

Gold  Label,  No.  s,  4  dot . . .  z  io 

Star,  No.  I,  4  doz.. .  z  .05 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.30 

B.  8c  M.,  No.  )4,  flat,  4  doz .  a  . 35 

B.  St  M.,  No.  r,  tall,  2  doz . . .  4.15 

B.  8c  M.,  No.  J4,  flat,  4  doz .  2.90 

Star  brand,  No.  44,  flat,  4  dos .  1.30 

Star  broad,  No.  s,  tall,  4  dos . 3.85 

Star  brand.  No.  1,  flat,  4  dos . . .  4.25 

Shrimps — 

Peerless  Brand  (Baratarla),  new  dry.  No  1, 

2  doz .  z.so 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  doz .  «. is 

Cotton  Bale,  pickled,  No.  i,  2  dos .  1.12)4 

Mackerel — 

Pickert’s,  soused.  No.  2,  2  doz . 

Pickert’z,  soused,  No.  3,  2  doz . . . ....  3.13 

Underwood,  loosed,  No.  1,  4  doe„ .  1.30 

Underwood,  soaaod,  No.  0,  t  doe. .  0.43 

Oyster* — 

Boyer’s,  No.  1,  *  do* . 95 

Boyer's,  No.  *,  *  do* . .  i.8s)4 

M.  &  B.,  No.  1,  *  dox . 92)4 

Stowart’*,  No.  a,  *  doi..- . . .  i.6j 

Stewart’s,  No.  1, 1  dog. . . . 87)4 

Victory,  No.  z,  z  doz .  90 

Kippered  Herring — 

Maconachc’s,  a  doz.,  plain .  <-47)4 

Gold  Label,  No.  1,  ipiced,  4  doz . 83 

Salmon — 

Gibralter,  Sockeye,  No.  1,  tall .  1.9a 

Glbralter,  Sockeye,  No.  34,  flat .  1  *j 

Hapgood't,  No.  1,  tall,  4  doz .  z.90 

Hapgood'i,  1  lb.,  flat,  key* .  2.23 

Porter’*  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  do* . — «  i  -7° 

Humes,  Karluk,  No.  1 ,  tall,  4  doz .  1 . 35 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


AS  ARE 


ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,NewYork 


Bitters  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar.  > 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


IN  WRITING  TO  HDVERT1SERS  KINDLY  MENTION  ”  GROCBRY  WORlD 


GROCERY  WORLD 
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Horseshoe,  No.  .  >-45 

White  Bear,  red,  No.  >,  tall .  >  -39 

White  Raven,  %s . 95 

Plata. 

Chancerelle,  54s,  key .  *5-oo 

La  Champagne,  54$,  key .  17.00 

Billet,  small  54s .  14.00 

Tricolore,  54s .  9- 00 

SARDINES— Boaelasa. 

La  Champagne,  54’c,  key . . . 

Cadeau,  tf'e,  key . . .  aj.oo 

Imported — 

French , 

54b,  Martels .  9-75 

54s,  Martels .  >3-2S 

Morel,  54s,  boneless .  >7-50 

54>,  Aurora,  smoked . 

M-ustard- 

Me,  Irma,  100  cans.  ........ .  3-4° 

Ms,  Eureka,  key,  100  cans .  3->7 % 

>4s,  Fox,  100  cans .  3-4° 

2s,  Underwood's,  50  cans. . . .  3. 95 

2s,  Irma,  50  cans.. .  3-45 

54s,  Harbor,  48  cans,  wrapped . . . .  3-40 

Ms,  Continental,  key,  48  cans . .  a. 50 

us,  Blanchvtile,  30  cans .  a. 30 

08— 

Ms,  Irma.  100  cans .  3.65 

3$,  Continental,  hey,  100  cans .  3.40 

Gold  Label,  !4s,  oil,  100  cans .  6. 40 

“  34*1  mayonnaise  dressing,  100  cans  6  40 

•*  54s,  “  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  too  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


Per  dor. 


CANNED  MEATS. 

Corned  Beef. 

Armour’s  Verlbest,  with  key,  No.  1,  2  dor .  1.35 

"  “  with  key,  No.  2,  1  dor .  *.35 

Falrbank's,  with  key,  No.  1,  2  dos .  1.35 

“  with  key,  No.  2,  1  dos .  s.  25 

“  with  key,  No.  6,  1  dor .  6.90 

“  with  key,  No. 14,  54  dor.,  per  case  8.ij 

uibby’s,  with  key,  No.  1, 1  doc . «,  1.35 

"  with  key.  No.  2,  1  dos .  a. 35 


Chipped  Beef. 

No.  1,  a  doc . . .  2.00 

No.  54,  2  doc . . .  s.  15 

3lass,  No.  54,  a  doc .  1.5s 

Glass,  No.  1,  2  doc. .  2.30 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  doi.  2.7754 
Beechnut  Sliced  Beei,  No.  54, glass  jars,per  doc.  1 . 70 
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Acaae  Sliced  Smoked  Boot.  Per  doc. 

Laras  tins,  2  doc . . . . .  2.60 

Medium  this,  4  doc. . .  >  ■  bo 

Medium  tins,  2  doc . . . .  1.65 

Small  tint,  4  doc .  >  00 

Large  glace  jar*,  1  doc. . . . . . .  2  85 

Special  jars,  >  doc . . .  2.60 

Junior  jam,  2  doc .  1.60 

Sliced  Bacon. 

Beechnut  Bacon,  No.  1,  glasa  jars .  *  50 

Beechnut  Bacon,  No.  54,  fie**  jars .  1.93 

Acme,  large  glass,  1  dor. . . .  2.75 

Acme,  junior  glass,  2  dot .  1.60 

Roast  Beal. 

Falrbank's,  No.  1,  t  doc . . . . .  1.30 

Fairbanks,  No.  2,  1  doc. . . . .  2.23 

Armour's,  No.  1,  2  dos . . .  >-3254 

Armour’s,  No.  2,  1  dot . . .  2.35 

Libby's,  No.  1,  2  doc . . . .  1.35 

Libby's,  No.  2,  1  doc .  2.33 

Kiugan's,  No.  1,  2  doc . . . . .  s  .22 

Ktngan's,  No.  2, 1  doc . . .  2.15 
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Luncb  Tonga*. 

Falrbank’s,  No.  1,  t dot .  2.20 

Libby's,  No.  1,  e  doc . . . . . .  *  .90 

Armour’s,  No.  i,  s dos. .  s.70 

Whale  On  Tang  ns. 

Falrbank’s  No.  2,  1  don. . . . . . .  7.0* 

Libby’s,  No.  *54,  >  dos.  . .  10. *0 

Potted  Ham  or  Ox  Tongue. 

Armour’s  Verlbest,  No.  M,  4  doc . . . 45 

Armour's  Verlbest,  No.  %,  a  do* _ _ .80 

Libby’s,  No.  54,  4  <loa .  .  . .  .44 

Llbbv's,  No.  54,  4  dos. . . . .  .80 

R.  &  R.,  No.  >4,  4  doz .  1. 15 

R.  &  R.,  No.  54,  2  doz .  1.95 

Patted  Chicken  ar  Tarkey, 

Armour's — 

NO.  54,  4  dOS.  ...a......  ..............  a.  ....  *8754 

No.  54,  s  dos . . .  1.4s 

Libby’s— 

No.  54,  4  dor . . . 85 

No.  54,  2  doz .  1.90 

R.  &  R.,  No.  54,  4  doc .  1.75 

Boned  Meats. 

Cnrtice  Brother!,  “  Blue  Label” —  Per  Doc. 

Chicken,  No.  54 .  2.85 

•*  “  1 .  5.00 

Turkey,  “  54 .  *.#5 

“  “  1 .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  >54. . . .  9.00 

Whole  Ham,  No.  *54 . . .  >3.50 


Devilled  Meats, 

Curtice  Brother!,  “  Blue  Label” — 

No. sox.  No.  1002. 
Per  Doc.  Per  Doc. 

Ham . .  1. jo  *.  so 

Tonaue._ . . . 1.30  2.50 

Chicken . . . . . .  a. 10  3.23 

Turkey . . .  *.10  3.23 


Patted  Meats. 

Curtice  Brothers,  ” Bias  Label" — 

No.  JfTtn. 
Per  Doi. 

: .  *»5 

........  1. 23 

......  >-9S 

.  >95 


Per 


5411n 

Doi. 


Tongue . . 

Chicken . . 

Turkey...... . . 


2.15 
2.23 
3. CO 
3. 00 


Soaps. 

Snider’s  Tomato  Soap — 

3  lb.  cans,  2  doc . . . „ 

s  lb.  cans,  a  doc . . . . 

1  lb.  cans,  4  doc . . . 

Gallons, 


per  doc 
•  *-35 

.  I -35 

•9° 


,caoc,  54dox . .  3.00 

Schlmmel’s.  assorted.  1  lb.,  4  dos . . . .  .84 


Campbell’s  Assort  ,  No.  1,  4  doz . 85 

Campbell’s  Special  Assort.,  4  doc . 8754 

Schimmel’s  Assort.,  No.  1,  4  doz . 85 


Cnrtlc*  Brothers,  ‘ 


Blue  Label 
Quartz. 
Per  Dot. 


Pints. 
Per  Dor. 


54 -Pints 
Per  Dor 


Consomme . . . 

3*5 

*■75 

I. *5 

BooBon . . 

3*5 

*•75 

*-»5 

Bg©4...  •***••*•••****••*»  •••••• 

3- >5 

*•75 

*.*5 

Juliana*. . . . 

3- >5 

*  -75 

1. *5 

Printanier  . . . . 

3->5 

*•75 

*.*5 

Vegetable . 

3*5 

*•75 

*.»5 

Tomato  . . 

3->5 

*•75 

*.*5 

Ox  TalL. . 

3->5 

*•75 

I. *5 

Mock  Tortl* . 

3*5 

*•75 

*«5 

Tapioca  Creey . . 

3-*5 

*•75 

*»5 

3*5 

*  75 

*■*5 

Mutton  Broth . 

3- *5 

*■75 

*•*5 

“  Broth . 

Chicken  Gumbo ... 
Mulligatawny . 

.  3- *5 

*•75 

*•75 

*•75 

*•75 

“  Broth . 

*•75 

Green  Turtle . 

350 

Terrapin . 

3-75 

1. *5 

«.*S 

I.  *5 

J. *s 

1.  *s 
1.25 
2.00 

2.  *5 
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CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb. 

Extra  Mixtures. . . . 30-lb.  pails  .08 

Cream  Jelly  Mixtures. . — “ 

Elcroften  Mixtures. . .  “ 

Nobby  Mixtures . . Tr-T1 — ...  •’ 

Cadella  Mixture*.. . .  ” 

Fine  French  Mixtnres .  “ 

French  .Cream*. . “ 

American  Mixtures . .  “ 

Variety  Cut  Drop* . . " 

Darling  Mints . . . 

Golden  Drip  Bar...... . 15-lb.  boxes 

Soar  Balls . . . ...........30.1b.  pails 

Pancells  Cream  Chocolate .........  “ 

I  X  L  Assorted  Chocolate . .  “ 

King  B  Assorted  Chocolate. .  ** 

No.  >  Fine  Assorted  Chocolate...  " 

Nonpariel  Drops . — .  “ 

Chocolate  Covered  Caramels .  * 

Dairy  Chocolate  Chips . ss-lb.  palls 

Chocolate  Mints . — . jo-lb.  palls 

Honey  B  Comb . *i-lb.  palls 

Cream  Cocoanut  Balia . s8-lb.  pails 

Cream  Peppermint . . „....„..3odb.  paIls 

_ *jJb.  palls 

...... 30- ib.^pal  la 


Wl 


Wellington  Caramels  ... 

Frozen  Milk 
Soft  Jelly  Gum  Drops.., 

Superfine  “  ......... — .. 

Jetty  Beans . 

Wlntergrten  Lotengert . . .  " 

Mint  ^  . . 

Asaortod  "  _ _  " 

Conversation  ’’  . . . a&-Ib.  palls 

C.  8t  A.  Crown  Stick  . . . ,3o-lb.  palls 

Pan  cells  Chocolate,  i-lb.  boxes,  jo^b.  case* 

Rock  Candy,  assorted  . . . 10-lb.  boxes 

Penny  goods . . >0  boxes  in  case 


0954 

•o*5< 

-0954 

.12 

->3)4 

.09)4 

.0854 

.0854 

.0854 

.12 

.0854 

•>>54 

.  >2 

->3)4 

->634 

•>3 

-is 

->654 
.**X 
-*734 
•  >o54 
.0954 
.0954 

.08 

-*o 

-•7)4 


.08 

.0934 

09X 

09X 

•  >*)4 
.09)4 
4.50 


CATSUP.  PerDo.. 

Beef  Steak  Catsup,  Medium. . 2.00 

Campbell's,  No.  8,  2  doz . 87)4 

Campbell's,  No.  8,  Tobacco.. . 8754 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz . .  1.35 

Home  Made,  No.  8,  4  doz . 65 

Waldorf,  medium,  ia  oz.,  screw  top,  a  do*.  .„.  .90 

Snider's  Catsup  : — 

Pints,  1  doi... . . . a.ie 

54-pints,  2  dos . .  1 .30 

Quarts,  1  dos . 3.25 

Gallons ,  6  jugs  In  crate....„ . per  jug  .85 


WHERE  ^ 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 
Bought  once,  C  r  Of  t  ’  S 

Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  uever  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  jmost  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


It  Made 
No  Difference 
to  Us 


No  gelatine  sold  in  this  country  was  less  affected  by  the 
Federal  Food  Law  than  Chalmers’. 

Our  brands  complied  with  the  legal  standard  even  before 
there  was  one.  How  could  they  help  it  ?  They  were  sim¬ 
ply  unsophisticated  gelatine,  made  of  pure  unadulterated 
calves’  stock  and  spring  water.  There  was  nothing  to 
change  about  them,  nothing  to  alter  in  any  way. 

We  take  a  just  pride  in  the  fact  that  while  the  Federal 
Food  Law  caused  some  manufacturers  to  completely  trans¬ 
form  their  business,  it  made  no  more  difference  to  us  than 
if  it  had  never  been  passed. 

Two  styles- 


-granulated  and  shredded. 


J&.mes  Chalmers’  Sons 

Williamsville,  N.Y. 
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ketchup. 

Cortlce’i  “Blue  Label”  Tomato  Ketchup:— Per  Case. 

Small,  25  bottles  in  case .  3.00 

Medium,  2s  bottles  In  case .  4.75 

Large,  12  bottles  in  case .  3.75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 

Premium,  12  to  25  lbs . . . 35 

Caracas,  street,  6  lbs . . . 30 

German,  sweet,  12  lbs . . . . 

Auto,  sweet,  6  lbs . . . 3° 

Cocoa,  ^-lb.  cans,  12  lbs.  In  box . 36 

Cocoa,  ji-lb.  tins,  6  lbs... . 36 

W.  H.  Bakers:— 

Best  Cocoa,  ^-lb.size. . per  lb. 

**  |-lb.  “  - . . .  “ 

Premium  Chocolate,  H*> 11  lbs . 

“  Ks,  12  lbs . 

Best  Sweet  Chocolate,  1.5s,  6  lbs . 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 22 

Hershey’s— 

Milk,  Hs,  61b . per  box  i.SS 

Cocoa,  Kpp's,  }4-lb.  tins,  7  lbs . 4* 

“  Van  Honten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .72 

•*  -  "  6-lb.  boxes,  )4-lb.  tins, 

per  tin,  .3754 

••  “  6-lb.  boxes,  54 -lb.  tins, 

per  tin,  .19 

•*  Huyler’s,  54»,  6  lb . . 43 

“  54s,  61b . 45 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  dor. 

54 -lb.  round  cans . 19  2.27 

54-lb.  “  . 3°  3- 60 

i-lb.  “  . . 59  7-°8 

154-os.  “  50  cans  In  case  .07 


■3* 

•  33 
.33 

•  34 


5-lb. 


*•75 


Per  lb. 
•55 


Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  54-lb.  cakes . 36 

Blooker’s  Cocoa  Powder — 

54 -lb.  tins,  2  dor.  in  box . per  dor. 

54-lb.  tins,  2  dor.  In  box .  “ 

i-ib.  tins,  1  dor.  In  box .  “ 

5-lb.  tins,  1  dor.  In  case . per  lb. 

10-lb.  bags,  1  doz.  in  case .  “ 


1.88 

3-5° 
6.50 
•  5* 
.50 
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Wilbur’s  Cocoa — 

Breakfast,  54 -lb.  tins,  6-lb.  boxes . per  lb. 

“  54-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate — 

Premium,  54s,  ia-lb . per  lb. 

Sweet  Qover,  J4s,  6-lb . per  box. 


Hooton  Cocoa  and  Chocolate  Co.— 


•  35l< 
•3354 


•33 

1.60 


Cocoa,  labeled,  %s..' . 36 

Cocoa,  labeled,  |s. . 38 

Premium  Chocolate,  54s . 28 

Premium  Chocolate,  54s . 30 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54-lb.  packages . 36 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

In  case,  54-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  54-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  54 -lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lD.  boxes,  6 

boxes  in  case,  54 -lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  54-lb- 

tins . 39 
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Cocoa,  6-lb.  boxes,  is  boxes  in  case,  54-lb. 

tins . 

Cocoa,  is-lb.  boxes,  6  noxes  In  case,  54-lb. 

tins . 

Cocoa,  is-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . . . . . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb. 

12  "  “  6  "  “  .  “ 

"Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  In  case,  54  lb.  tins  " 
54-lb.tins,  6-lb.  bxs.,  12  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . . 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  i»-lb. 

boxes . 

Croft’s  Cocoa,  Js,  2  doz.  In  box . 

54s,  6  lb.  “  . 

54s,  6  lb.  "  . 

5  lb.,  6  cans  Inbox . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 


Premium, 


& 


12  lb. 
12  lb. 


.38 

■  3* 

•  4° 

•  4® 

•*7 

•*7 


•33 
34 
•  33 

1  75 


.40 

185 
•  33 
.32 

.3® 

1.50 

.31 

•3° 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

54-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

54-lb.  **  “  24-lb.  “  .....  “  .29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb.  tins,  6-lb.  boxes . 3654 

“  54-lb.  “  ia-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes. . 2954 

«  I-lb.  "  6-lb.  “  . 3»>$ 

«  |-lb.  “  12-lb.  **  . . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  54s,  6-lb.  boxes- . 2654 

“  54s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C  .7*  “  . .  “  *-4® 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 2754 

54-lb.  “  24-lb.  **  . . 


— SO — 

Milk  Chocolate — 

40  3-cent  cake*  in  box,  24  to  halt  case . So 

40  **  **  48  to  case . .  .80 

24  5-cent  oakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . 78 

CONDENSED  MILK. 

Eagle,  4  dor .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  dos .  4.20 

Defiance,  4  doz .  4  30 

Magnolia,  4  doz .  4.  80 

Rose,  4  doz .  4.60 

Dime,  4  doz .  3. 90 

Winner,  4  doz .  4.45 

Baby,  1  doz.,  glass .  1.90 

Red  Cross .  4 . 50 

Peninsular . . .  4. 50 

Leader .  4.30 

Banner, 4  doz .  4.50 

Star,  4  do*. .  4.50 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  60 

Peerless,  5c.  size,  4  doz .  2  10 

Yacht,  family .  3  50 

§t.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz . 

Silver  Cow,  5c.  size . 6  doz.  2.90 

Pet,  10-c.  size,  4  doz . per  case  3.  45 

Pet,  <-c.  size,  6  do* . per  case 

Van  Camps,  6  doz.,  small . . .  2  90 

Van  Camps,  4  doz.,  family .  3.45 

Van  Camps,  4  doz.,  large .  4.00 


HIRES  CONDENSED 
MILK  AND  CREAM  Perc„e 

Hires  Con-  \ 
densed  Milk  .. } 

Queen .  4.60 

Blue  Ribbon _  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Qold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


EXPLAIN  THIS  TO  YOUR  CUSTOMERS 

You  make  a  splendid  profit 
off-  our  Steel  Fruit  Jar  Caps. 
Eots  of  your  customers  go  to 
department  and  china  stores 
for  caps  ;  but  if  you  will  ex¬ 
plain  that  YOU  keep  the 
STEEL,  CAPS,  which  don’t 
accumulate  a  poisonous  cor¬ 
rosion,  they  won’t  buy  any¬ 
thing  else. 

THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


GHIPMAN  &  WILLS  BROOM  GO. 


Manufacturers  of  High-class  Brooms 

Every  CHIPMAN  broom 
means  the  best  material,  put 
together  in  the  best  way,  by 
the  best  workmen,  with  the 
best  machinery, 
and  sold  at  the  low¬ 
est  price. 

What  the  ster¬ 
ling  mark  means 
on  silver  “Chip- 
man’s”  means  on 
a  broom— just  per¬ 
fection,  that’s  all. 


S  Granite  St. 

SPECIAL  OFFER  for  two 
weeks — A  25c.  broom,  the 
best  25c. broom  ever  offered, 
made  by  our  best  mechanics, 
3-sewed  popular 
size,  good  quality, 
price,  $2.25  per 
dozen.  We  manu¬ 
facture  30  different 
styles  of  brooms. 

Send  for  price 
list  and  learn  about 
our  good  brooms. 


Have  You  Any  Particular  Customers? 

If  you  have  tell  them  that  there  is  as  much  difference  between  ordinary 
kidney  beans  and  the  ones  we  put  up  as  there  is  between  sugar  and  salt. 

The  Onarga  Beans  are  cooked  by  the  new  cooker — not  TOO  MUCH,  so 
they  get  mushy,  but  just  enough,  so  that  each  bean  in  each  can  is  perfect. 

Get  the  trade  you  think  the  most  of  to  try  one  can  and  you  will  find  that 
you  can  sell  enormous  quantities,  as  no  better  food  was  ever  set  before  them. 

IROQUOIS  CANNING  COMPANY  ILLINOIS 
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COCOANUT.  Per  lb. 

Sohepp’i  Shredded,  V-lb.  pkga.,  15  lb*.  tOC*M  .23% 

“  •*  J?  lb* . .  .**X 

Dunham’s,  5-c*nt  package . -*9 

<<  34* . .*6 

*•  tfa . . . . . . *8 

"  j|i  and  tfs . . . . . ....  .a6}< 

Franklla  Baker  Co’* — 

Brasil,  70  V-lb.  package* . . .  a. Jo 

“  35  8-lb.  “  -SO 

“  p  V-lb-  and  16  )4-lb.  packages.. .  2.50 

Brasil,  18  i-lb.  packages . .  a. JO 

“  Shred,  Id  paHz,  as  lb* . 11 

••  “  In  boxes,  15  lbs . 10% 

“  “  In  barrels,  iso  lbs . . . so 

Table  Talk,  Thread,  In  pall* . 11 

“  “  Inboxes . 10% 

“  “  In  barrels,  140  lbs . so 

Bakers’,  Macaroon,  barrels,  140  lbs . 10V 

“  Slice,  “  iso  lbs . xo)4 

•  Strip,  “  sea  lb* . 10 >4 


CRACKERS  AND  CAKES. 


A.  Exton  ft  Co.:— 

Bbls. 

. 08 

Bxs. 
o8)4 
■  o834 

Oyster  41  . 

Win.  Scroll . . 

Cracker  Duet . 

.1034 

.08 

Package*  he*.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  %  barrels  and  upwards. 
J.  S.  I rlns’  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07V  .08 

Brown  Edge  Water .  ,10 

Butter  Thin .  12 

ClOTer  Mixed . . .  -08 

Cocoaaut  Ripple . — .  •  10 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed . 0854  .09 

Crystal  Bar .  .09 

Fig  Bars . . .  .>0 

Frosted  Spiced  Wafer . . .  .09 

Fruit  Cookies . . . °8)4  09 

Fruit  Gem  a  *********  ****##*••  *********  ******  • 

Grandma  Cookl** . . . . .  08  %  .09 

Honey  Jumbles,  XX . 09V  .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . . . -  -°9 


Iced  Gtngdr  Tablet .  .08 

Iced  Honey  Jumbles . 09%  .»° 

iced  Vedette  Wafer . . . 07J4  .08 

Lemon  Bar . o8)4  .09 

M&n-in-the-Moon .  08 

MUk  Lunch . . . 07  .07V 

Orange  Cookie* . . . 07V  .08 

Quaker  City  Mixed . 07V  .c8 

Salted  Strips . o8)4  .05 

Si  ltines . .12 

Soda  Biscuit  XXX . .o6}4  .07 

Spiced  Wafers . -07V  °8 

Sunshine  Cookies . 0734  -°8 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . o6J4  .07 

Package  Goods —  Per  dor. 

Animals . 5  a 

Butter  Thin . . .  *•** 

Ginger*tt*s .  *  • 0  * 

Gold  Medal  Soda  (small) . 5* 

“  “  (large)  . 9° 

Graham  Wafers .  r  .eo 

Ivinettes .  >  “ 

Milk  Lunch .  1  eo 

Our  Ginger  Snaps .  5  2 

Pink  Tea .  1 .00 

Sugar  Snaps . . 

Saltona  Biscuit .  z  02 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  N*w  Jersey,  Delaware,  Maryland,  District  of 
Colombia, Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doi.  In  case, per  dor.  1.15 
••  “  with  Horse-radish.p.  dr.  1.15 

Stone  Pots,  large  size,  1  do*.  incas*...per  doz.  1.75 
“  “  with  Horae-radish.p.  dz.  1.75 


-*3- 

Weln  Sent,  In  bbls . per  gal. 

"  1  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . . . ....  .per  keg  a.  50 

Prepared  Mustard,  In  bbls . per  gal. 

“  “  In  15  gallon  kegs..per  gal. 

“  ‘  In  10  “  “ 

“  “  In  5  “  “  .as-. 40 

“  "  In  1  gallon  pails. ..per  pail  .7s 

“  “  In  1  “  .40 

Prepared  Special,  with  spoon,  a  doz.  In  case, 

per  doz . 95 

“  Sifting  top,  a  doz.  In  case . per  doz.  .46 

“  with  Horse-radish,  2  doz.  m  case, 

per  doz . . . . . 95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

. .. . .. . ..loaf,  .26)4 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .22 

Roquefort  Cheese,  12  In  case. .per  ib„  .32)4  “  .34 

Parmesan,  loavesabout  30  lbs . loaf,  .27,  cut  .32 

Edam  Cheese,  12  in  case. ..case,  10.50,  single,  .90 

In  tin . per  lb.  .26 

“  i-lb.  tins . per  case  3.25 

Camembort,  In  wood  boxes . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . . . .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . - 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

Kr  doz . . . . . .  1.75 

utzer  Hand  Cheese,  too  In  box . . .  a. a 5 

Edelweiss, Romatour  and  Bier-Kas*...per  doz.  4.00 

American  Swiss,  No.  1 . loat  .16  cut  .19 

'*  “  Square  loaves,  No.  1,  about 

25  lbs.  each . per  lb.  .16 

Limburg er  Cheese,  No.  1 . box,  18  ;  34  box. 

18  ;  less . . .  .19 

Muenster  Cheese . . . _ . .per  lb. 

Brick  Cheese,  No.  1 . . . . .  “ 

English  Dairy  Cheese . . .  “ 

Pineapple  (Picnic  size),  6  in  box.. . per  box 

“  (Gem  size),  6  in  box .  ” 

Royal  Luncheon  Cheese — 

Dinner  size,  1  doz.  In  case . per  doz. 

Lunch  size,  a  doz.  in  case .  “ 

Picnic  size,  2  doz.  In  case .  “ 

Trial  size .  “ 

MacLaren  Imperial  Cheese,  Clnb  size. per  doz. 

“  “  "  No.  1  size  “ 

“  Roquefort  large  size 


small  size  “ 
Fromage  de  Brie,  M.  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phila.,  ia  ■*  ....  “ 
Miniature  Cream,  or  Phlla.12  “  ....  “ 

Hand  Cheese,  8  doz . .  “ 

“  4  “  . -  “ 

“  4  “  Thttringer . .  ** 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box  1.45 

Schutzen  Cheese,  ia  In  box  .  “  1  25 

American  Mountain  Cheese  (Alpen  Ease),  50 
z-lb.  package* . . . —per  lb.  .18 


.16 
•  *7>4 
3.00 
2.25 

a.»5 
4  50 
2 .40 

>•35 
1. 00 
1. 00 
a. 40 
«-95 
*•45 
*•55 
*■55 
>.4<> 
Z.05 
2.23 
I.  IO 

*•35 

.70 

.85 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

WeatphaJia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wuratel,  16  In  tin . per  do*.  4.75 

“  8  “  . .  “  s.75 

Carlsbad  Speck  (Imported  Bacon)  .....  “  .32 

Imported  Cerv*lat  Sausage  (Roin  s).....per  lb.  .48 

Imported  Frankfurter* . per  doz.  3.75 

Goo*e  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  d«  fois  Gras,  small  size . per  doz.  3.00 

American  Holsteiner..by  bbl.  is  less,  per  lb.  .14 

“  Landjager,  short . . per  lb.  .24 

“  “  long . .  " 

“  Mortadella,  Dry . . . per  lb.  .as 

«  Knack wurst,  25  In  box,  per  box, 

>4-75 . . ...per  doz.  a. 40 

“  Cervelat  (K),  50  and  too-lb.  boxes, 

.18)4  :  less . . . —  .so 

11  Cervelat,  Bine  Ribben,  50  and  100- 

lb.  box**,  .17)4  ;  less— . 19 

“  Cervelat,  Creecent,  50  and  100-lb. 

boxes,  .15;  lese. . . 17 

"  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  .zs;  leas . .14 

"l  Cervalat,  E.  Gothaer,  50  and  soo-Ib. 

box**,  ,ci)4 :  !••• . .*3 

“  Salami  (E),  50  and  100-lb.  box**, 

.19;  lea* . so 

“  Salami,  Bine  Ribbon,  jo  and  100- 

1b.  boxes,  .1714 ;  le**_ . .19 

“  Salami,  G.  A.  P.,  50  and  100-lb. 

boxe*,  .16;  l*s* . . 17 

“  Tongue  Sausage . per  lb.  .*8 

“  Smoked  Brannscbwtlger  Live*  San- 

sage . . . . . per  lb.  .15 

«  Lacks  Hans . . . . ,  “  *8 

“  Petit  Delicate**  Frankfurters,  plain, 

perdOl . . . „„„,r„„,r,inimir  .QO 

"  Petit  Deiicatets  Frankfurters,  with 

Sauer  Kraut . . . per  doz.  .90 

“  Lebanon  Beef  Bologna . per  lb.  .15 

“  Paprika  Speck . . “  .18 

Mettwurst,  half-ronnd  .  “  .16 

Liver  Sausage  (Special),  truffle,  goose  or  tar- 

dellen . . . . . per  lb.  .*4 

Smoked  Thurtnger  Blutwurst . .  “  .18 

“  Pfe®erwux»t_ . . . ...  "  .18 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jar*. 

perdos . — .  4-75 

•*  (Derby  Brand),  quart  glass  jars 

jwdoz . . . . .  5-75 

"  (Derby  Brand),  10-oz.  jars, 

per  doz . . . .  a  50 

Calvea’  Head,  In  round  tina . per  doa.  1 .65 

Pickled  Meats,  In  glass .  “  s  .00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


The  Man  Behind  the  Tin 

When  you  sell  Karo  Corn  Syrup  you  entirely  relieve 
yourself  of  responsibility  as  to  the  quality.  We  make  Karo ; 
we  pack  Karo  in  the  sealed  sterilized  tins  in  which  it  reaches 
your  customer.  If  there  is  anything  wrong,  it  is  our  mistake 
and  we’ll  make  it  good  the  minute  we’re  told. 

There  will  be  nothing  wrong,  however,  Karo  Syrup  is  a 
rich,  smooth  delicious  table  syrup  that  never  varies  in  quality 
a  hair’s  breadth. 

Three  sizes — io,  25  and  50  cents,  a  good  slice  of  which 
is  yours.  Any  jobber. 

Corn  Products  Manufacturing  Co. 

DAVENPORT,  IOWA 


Do  You  Buy 

Pasteboard  orApples 

when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E,  V.  Peirson  &  Co.,  Newark,  Wayne  Co.,  N.Y. 


MAKE  MONEY  SELLING  FINE  FISH 

<J[  Winter-caught  goods  are  taken  at  a  temperature  of  40°  below  zero. 
They  freeze  hard  as  rocks  instantly.  This  insures  the  delicious  flavor 
that  has  made  them  so  famous. 

<|j  Our  lower  lake  fish  are  unexcelled.  Maximum  quality  at 
minimum  cost. 

NIAGARA  FISH  CO. 

LAKE  ST.,  BUFFALO 

has  for  years  made  a  special  study  of  these  varieties  and  the  conditions 
that  place  them,  perfect,  into  your  hands. 

<][  Right  now  is  the  best  time  to  send  for  our  exquisite  fast-day  art 
calendar  and  our  price-list.  Remember  who 

SUPPLIES  THEM 

L/_ 
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Bed  Salad,  In  glaaa . 

<<  “  In  pint  jars,  glaaa . 

«<  “  In  quart  jars,  glaaa  .... 
Lamb  tongnei,  In  glaaa . . 


. . per  doi.  i.oo 


.60 


HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M."  )4bbl.  5.50  60-75 
««  milker*,  “  54  bbl.  6 . 5e  75-85 

“  mixed,  Standard,  bbl, 

Wbbl .  5.50-6.50 

Holland  Herring,  milkers.  Standard,  bbl. 

Scotland  Herring,  mixed,'  large  fiiils,  bbl. 

54  bbl.  S.00 . 

«  milkers,  large  lull*,  bbl. 

%  bbl.  8.00 . . 

Marlnlrte  Herring,  Imported,  about  40  In  pall.  1 .  *5 
Roll  Herring,  Imported,  about  *5  In  pall.........  100 

Spiced  Herring,  Imported,  about  40  In  paU.  1.00 

Norway  Stockfish,  dry . . . P«r  « 

Matjes  Herring . Per  P*V 

BISMARCK  HERRING. 

Pint  site,  round  tins,  withlkey . ......per  tin 

Quart  “  “  “  .  ' 

,Oi  “  “  “  . 

4  . .  “ 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.  IO,  a  qt.  tin,  .60,  qt.  tin 
Brat-Haring,  4q‘-  tin,  x.xo,  *  qt.  tin,  .60,  qt.  tin 

English  Sprats,  36  bunches  per  box . ••••••••• 

Kruger’s  Roll-  and  Brat-Haring,  oral  tins, 
per  do* . . 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg 

“  5-lb.  pails . per  pail 

“  10-lb.  palls . .  ‘ 

Cut  Spiced  Sardines,  per  10-lb.  pall.... 

**  <«  5-gal.  keg . per  keg 

Russian  Sardines,  In  glass  jars . .per  dot. 


.30 

•35 
•  55 
1. 10 


•  jo 

•40 


*.50 


•75 

.55 

1.05 

•  75 
a. 75 
a. 35 


NORWAY  ANCHOVIES. 

Original  Package . . P*1  54  bbl. 

Repacked  in  5-lb.  pail . .per  pall 

"  in  io-lb.  pail . •••••«•• . 

in  5-gal.  kegs . p«r  keg 

in  -lb.  flat  tins . P«r  do*. 

in  J4-lb.  tall  tins. ••••*** . .  ** 

In  I-lb.  tall  tinS.....*****eeeee*ee 

Fancy  Kegs — iji  keg,  .80;  %  keg, .  4a ;  14  keg, 
.3a;  H  keg . ........ 


5-50 
.60 
1. 10 
*•75 
•95 
1.50 
a.  00 


SALT  SARDELLEN. 

Original  Package,  190a . per  anker  16.00 

Repacked — kegs,  about  8  lbs..,- . per  keg  3 ■  25 

pint  jars . per  dor.  6.00 

“  large  tumblers . -  *.*5 

small  tumblers .  “  r.*5 


RUSSIAN  CAVIAR. 

I-lb.  Tins,  per  doi  19  50  54  kilo  Cans,  per  d*.  19.50 
\/  “  “  10  50  V  “  “  10.50 

y.  "  “  5.50  %  "  “  5  50 

54  «  “  *  75  A  “  “  •  75 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  aooo . per  catk 

50  “  bbl.—  “  raoo . . . . per  bbl. 

15  “  keg—  “  500 . p«  100 

o  “  keg —  “  300  eeeee.ee.se 

5  “  keg-  "  150 .  “ 

10  lb.  pall —  ‘  50 . . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask...... . - . per  cask 

48  gal.  bbl . per  bbi. 

“  keg . per  keg, 

•<  *<  .  “ 


10  lb.  pail . 


. per  pall, 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb, 

Spltzkugeln . . .  * 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ... 

«  “  No.  s,  6  “  ... 

"  «  No.  3, 6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins . 


6.50 
a.  40 
1.25 


.18 

.»5 


•  3«> 
.50 

•  75 
1.00 
5*5 

•  55 


German  Egg 

bags,  per  bag . 

Green  Kern . 

Potato  Flour . 

German  Dried  Pear* . 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves., 


COTTOLENE. 

30  a-lb,  tins . per  case 

15  4 -lb.  *  . * . ••••••••••••••• . 

6  10-lb.  «  .  , 

Freight  prepaid  on  tiro-case  lots. 


6.25 

6.35 

6.25 


EGGS.  Per  Dor. 

Nearby,  candled  and  selected,  3»-doi.  crates...  .18 

Western. . *7 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  ... 
New  York,  Full  Cream,  new,  rat’s, 40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . »6 


.16 


FANCY  GROCERIES. 
Almond  Staple  Paste  5-lb.  cans,  por  lb... 
Anchovies,  In  oil,  54  bottles . 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  3.50, 

10  gal.  keg . -  «  5° 


SUNDRIES. 

Potatoes,  Original  Baga,  110-lb, 

.  a -75 

..per  lb.  .io)4 

..  “  .08 


Anchovy  Paste,  tancy,  per  do . - . 

"  plain,  per  dox. . 

Bouillon,  Bonham,  pints,  s  doi.  In  case . 

•<  «*  )4  pints, « doi.  In  case.... 

Capers,  Nonpariel,  54  gallon  kegs . ...... 

*•  “  Quart,  glass . per  dos. 

»  •*  bottled,  54  sise...  .per  do*. 

<1  ««  •«  jj  “  .  <* 

«  •*  «  54  “  .  “ 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
..  med,  “  “  ia  “  “ 

«•  small  «  “  24  “ 

Cherries  In  Maraschino,  In  glass,  i-doi.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dx.  cse.  p.  ds. 

«  “  3lb.,sds.case 

Currie  Powder,  pints,  per  do* 

"  4  o*.,  ;• 

11  s  ox., 

Russian  Caviar,  J4’s . 

“  . . 

"  J4’« . 

11  i’s . 


.38 

4.50 

3.25 
4-75 
3-75 
3-75 
a. 00 


French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case . . .  16.00 

"  Moyen’s,  per  case . X3-5° 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  ia.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

•<  “  Dinner  Biscuits,  per  lb...  30 

«  "  Breakfast  BlsculU, per  lb.  .3a 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dor .  i.»5 

“  “  54  pints,  per  doi . 60 

Salt,  In  4-doi.  stone  jars .  »•  75 

Morrla'  Extract  of  Beef,  4  or.,  per  dor .  6.50 

<  “  “  a  os.,  “  .  3-55 

Anker's  Extract  of  Beef,  tao  vlala .  4 

<•  •*  “  4  ox . per  dor.  4  00 

i«  <*  “  8  os .  “  7. »s 

'•  •'  “  16  OS .  “  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  *7.00 

Choice,  100  tins  por  case .  25.00 

Extra,  “  “  . 

Hotel.  “  "  . v.. 

Truffles,  A . . . 


54- 

54- 


33.00 
■3* 
•55 
i.»S 
2. 35 
r.15 
a. 25 

5.00 
6  50 


Shrimps,  Pickled,  small  size . 

Dunbar’s  Shrimps,  2  doi.,  per  do* . 

«  Fig*  In  Cordial,  1  doi.,  per  dox . 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  doz . 

Crystallized  Ginger,  i-lb.  tins,  per  dox .  4  « 

“  «  54-lb.  “  “  .  *  25 

Rose’sLlme  Juice,  per  doi .  3-®0 

Victor  Rose  Water,  per  doi .  *  25 

“  Peach  Water,  per  dox .  *.a5 

Pitted  Olives,  per  doi .  <•** 

Armour's  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

-  t  “  .  8.20 


4 

8 

16 


1 

54 


*5 -9° 
29.75 


4-45 

8.20 

16.00 


6.00 

10.00 


Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

“  8  “  1  “  . 

“  16  "  54  "  . 

Armour’s  Beef  Extract  and  Vegetable  Tablets— 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  "  . 

1  «  large  “  7* 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case . -... 

“  16  “  1  “  .  ' 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 

“  13  “  I  “  . ■  —  •••• 

<«  j  «  . per  bottle 

“  2  fancy  jugs . pc  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 

“  12  “  1  “  . 

5  * '  . per  bottle 

“  2  fancy  jugs . per  jug 


The  result  of  80  years'  experience  is 

DIXON*S 

=  POWDERED  = 

Stove  Polish 


Joseph  Dixon  made  the  first  stove 
polish  in  1827,  and  a  good  stove  polish 
it  was  too.  The  Dixon  Company  has 
been  making  good  stove  polish  ever 
since. 

The  new  Dixon  Stove  Polish  is  as 
good  as  80  years’  experience  can  make 
it.  No  adulteration,  a  generous  size 
box,  Universal  Coupons — this  means 
good  business  for  you.  Write  our 
Stove  Polish  Department  about  it. 

IOSEPH  DIXON  CRUCIBLE  CO 

MERSEY  CITY,  /V.  /. 


dxxXn  d) 


(n  dXxXn  D> 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


K 

V* 

*'*'vuuuuuv'>'* 

^  ^Ashburn-crosbv 

;M|QAl,FLQtJIV_ 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 
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flour.  Per  Bbl 

King  Midi* .  6. to 

Oeid  Medal . t.ij 

MUtbourne .  t.ao 

On  Top .  b.so 

C««ol> . ™ . ....... ....... .  t  15 

PQUbury’i  Be»t . .. . .  6.05 

Taylor's  Taney . „ . . .  5-5° 

Semper  Idem .  4.75 

Pride  of  the  ffeit,  NIMMMMtlMIHMIMtniHHiMeMM  3  *  *5 

Sunbeam. . . . . . . .  5-  *5 

Quaker  City. ™ . . . ......... .  5.80 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  33  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.90 

Ralston's  Purina,  36  packages .  3.00 

Hecker's  Flapjack,  24  packages . '. .  1  -90 

Uncle  Jerry,  40  packages .  2.60 

BUCKWHEAT  FLOUR. 

Hecker's,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  ras-lb.  sacks . per  lee  lbs.  3.15 


FARINACEOUS  QOODS. 

Cera  Meal—  Per  Bal. 

Lea’s,  white.  Table,  too  lbs .  2.00 

“  yellow,  granulated,  100  lbs . .  2  00 

“  “  table,  100  lba. . . .  1.95 

Western  yellow,  granulated,  100  lbs. .  1.70 

Western  white,  granulated,  too  lbs .  1.65 

Quaker,  36  packages .  2.75 

Farina,  Hecker's,  24  i's,  per  oaae .  1. 40 

“  Schumacher's,  24  packages,  per  case..  1 . 20 
Beans — 

California  Lima . per  lb.  .05% 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.25 

Medium,  Fancy, grain  bags . bu.  2.35 

Pea,  fmjaey,  grain  bags . bushel  2.4a  * 

Pea ,  fancy ,  Michigan,  grain  bags . bushel  2.35^ 

Red  Kidneys. .  “  z  co.e 

Peas — 

Green . . . per  bushel  2  41 

Scotch .  “  2.50 

Split,  yellow.. .  "  2,25 

**  green . .  ** 
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Lentils— 

000000,  110-lb.  bags . .per  lb.  .07 

Less  quantity .  “  .07 

Shaker  Cora — 

Fancy,  barrels . per  lb.  .06 

Less  quantity . . . .  “  -o6j£ 

Hominy — 

Lea’s  Breakfast,  so  pkgs... . case  1.55 

Lea’s  Pearl,  lee  lbs . . . per  bag  2 . 25 

Schumacher’s  Breakfast,  10  pkgs.  to  case.,..  1 .15 

Western  Pearl,  too  lb.  bags .  1.70 

Western  Grits,  100  lb.  bags .  s.Co 

Barley — 

No.  3,  100-lb.  bags. . . . . .  3.65 

Noodles,  Climax,  24  toe.  pkgs.,  asst.,  case .  1.15 

“  “  48  sc.  pkgs.,  case . . .  s.25 

“  "  asstd.,  24  5c.,  is  ioc.  case...  1.20 

“  Smith’s,  30  10  c.  packages .  1.90 

“  “  assorted,  j  and  10  c . .  1.90 

Golden  Egg,  3  and  ro  cent .  1.55 

Golden  Egg,  5  cent .  1.55 

Golden  Egg,  10  cent . . .  1 . 55 

Oatmeal,  is,  per  bnL...... .  6.9s 

“  “  kegs  100  lbs.,  peT  keg.... .  3.65 

Oaten  Gteds,  in  cases —  Por  case 

A  vena,  18  packages.... .  1.47)4 

Banner  Cats,  so  packages. .  4 . 35 

Friends’  Oats,  36  packages.. . 

H.  O.  Oats,  18  packages .  2-3*Ji 

Mother's,  18  packages .  1.75 

Quaker,  18  small  site .  x  .50 

Quaker,  20  large  size .  4.35 

Roiled  Oats — 

Avena,  per  bbl.,  180  lbs . . .  6.30 

A  vena,  per  keg,  90  lbs .  3.30 

Standard,  180-lb.  bbls...... . . .  6.10 

“  90-lb.  bags .  3  00 

Sago — 

fine,  bags  about  160  lbs . . . 03% 

50-lb.  lots . . . . . 04)4 

Admiral,  Pearl,  ss's . 08 

Tapioca,  Instantaneous,  50  i's . 08 % 

“  Colburn’s  Hasty,  36  pkgs . 07 

“  Minute,  -gross,  per  bo* .  2.85 

“  Flake,  abont  125  lbs . per  lb.  .04^ 

“  “  less  quantity .  “  .05 

“  Pearl,  iso  lbs . “  .04)4 

*•  “  less  quantity .  "  ,05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Rsdstnn  Barley  Food,  24  s's . per  case,  3.85 

Ralston  Health  Food,  24  s’s,  packages  “  3.00 


-31- 

Purina  Whole  Wheat  Flour,  so  s's . per  case  4.30 

fcgg-O-Sce  36  packages .  a  .70 

Egg-O-Sec  Corn  Flakes,  36  packages .  2  65 

Cook's  Malto  Rice,  36  a-lb.  packages .  4.30 

Force  Foo<i,  36  packages . . .  3  65 

Maol  Flake.  16  “  .  4-05 

Malta  Vita  Corn  Flakes,  36  packages .  2.35 

Elijah’s  Manna,  24  packages .  2.70 

buzeuoed  Whole  wncat,  0o  p«CJuu<e»..M .  5.00 

"  "  "  *5  “  2.  60 

Cream  Wheat,  36  packages .  4.50 

Apetiza,  24  packages . . .  2 . 85 

Flaked  Klee,  Cook's,  24  packages. .  2.70 

Wheatlet ,  30  packages .  3 . 50 

Wheatena,  36  Packs . . . . .  4.25 

Grape  Nuts,  24  packages . . .  2.70 

Korn  Kinks,  72  packages .  2.75 

Petti  John’s  Food,  18  packages.. .  x  .75 

Presto,  36  packages .  3  35 

Quaker  Puffed  Rice,  36  packages .  2 . 70 

Quaker  Wheat  Berries,  36  packages .  2.7* 

Triscult,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  sire .  2.1754 

Zest,  24  packages,  15  cent  size. . .  1  80 

Zest,  20  packages,  25  cent  sise .  3  90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dot  1.01% 

“  Acidulated .  “  i  cj% 

Cox’s,  large .  “  1.57K 

“  small... .  “  .os 

Plymouth  Rock,  Pink  or  White.  •  SMSMI  1.20 

Nelson's . per  dox.  1.35 

"  small . .  “  .95 

Bro  mangel  on,  assorted  3  dox .  14  .8754 

Fruit  Puddine.  a  do*.,  asst,  flavors  ...  “  .80 

Jell-O,  assorted  flavors,  2  doz .  •*  .8754 

Jell-O  Ice  Cream  Powder,  2  doz .  14  .97 14 

Chalmer's,  shredded..... .  1.00 

Chalmer's,  granulated . . .  x.oo 

Chalmer's,  No.  1  packages . 45 

Peter  Cooper . 

Tryphosa . per  do*.  .9254 

Imperial  Wine  Jelly . per  doz.  .95 

“  . . per  gross  xx  .00 

Gelatine,  McKinley's . .....per  do*.  .85 

Wetmore's  Doable  Refined,  36  xoc. 

pkgs . . . ~ . per  case  a. 70 

Kusto,  60  5 -cent  packs . per  case  2.00 

Puddine,  assorted,  2  do* . per  case  x  .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 
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macaroni. 

Luos*  Alphabets,  square,  .5  lba . 

“  Elbows,  “  "  - - 

"  Marcaronl,  long,  “  . . . 

“  “  sqnare  “  . 

Larosa  Spaghetti,  long,  .5  lba . . . . 

“  Vermicelli,  square,  “  . . . 

“  Macaroni,  bulk,  “  . . . . 

Anger  Baking  Co. — 

“  Golden  Seal"  Egg  Nudeln,  fins,  medium 

and  broad,  48  5 -cent  packages . . 

24  10-cent  packages . . . 

“  Plain  "  Noodles,  24  j 4b.  cartons. . 

“  “  48  X-lb.  “  . . 

Egg  Alphabeu,  48  5 -cent  packages . 


brand  (French  style),  25  1/1  cartons 
"Golden  Seal"  brand,  25  i/i  packages  (long) 
"  "  48  1/2  "  s-c.  size 

"  Golden  Seal "  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . 

"  Golden  Seal  ”  Egg  Macaroni,  25  10-cent 

cartons. . . . 

"Imperiale"  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  i-lb. 

cartons,  24  packages . . . . 

Spice  Drops,  In  baskets,  20  lba . 

“  In  boxes,  it  lba . „ . . . 

Small  Lebkuchen  (Honey  Cakes),  10  5 -cent 

packages  in  bundle. . per  bundle 

Bulk,  11-lb.  wooden  boxes . . . 


Per  lb. 

•  °5& 

•  °5& 
05% 

06  J4 

•°5* 

■°5* 

■OSU 


s.8o 

1.80 

1.80 

\t 

1.80 
s. So 

a. 25 
1.88 
1.80 

2.00 

s  .88 
1. 88 

*-9» 
1.6* 
1. 00 


•3° 

.08 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffoe  Mill,  No.  7.... 


XO.. ..ee.eMe.e.. 

“  Stand,  No.  r8 . 

Less  *5  per  cent,  discount. 

Scales,  Flour,  No.  x,1 Tin  Scoop,  10. 00  Brass, 

“  Sngar,  “  a,  "  7.00  " 

"  Tea,  "  3>  "  6.00  " 

“  Spices,"  4,  **  5.00  '• 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale......™ . . . 

Standard  Cash  Register . . . 

Tea  Caddies,  round  front,  No.  a . per  dot. 

<«  ft  tl  j  «< 

«•  ft  If  ^  (« 


xo.oo 

16. GO 

93 -00 
45  00 

14. 00 
9.00 

l5° 

6.00 

xi.oo 

*0.00 

9.00 

6.50 

4-50 


You  Cannot  Afford  to  be 

T  $-*  ijf'w-  ¥3  11^  A  'T'  13  1  w  r 

Without  It  ! 

me  ukcai  Kamiy 

No  up-to-date  grocer  can  afford  to  allow  his 

Is  the  one  spelled  R-A-M-L-Y,  the  finest 

competitor  obtain  the  business  that  should 

Turkish  cigarette  ever  made  to  sell  for 

and  would  come  to  him  if  he  stocked 

10  cents.  So  good,  other  cigarettes  are 

Buchan's  Toilet  Soaps 

made  to  look  like  it,  so  they  will  sell  on 

Number  ‘‘363”  is  known  throughout -this 

the  Ramly’s  reputation. 

entire  country  as  a  symbol  of  soap  purity, 

11  you  want  to  give  your  customers 

because  it  was  the  first,  and  we  belive  the  only 

an  ideal  smoke,  sell  them  the  Ramly. 

serial  number  given  to  a  soap  firm  by  the 

You  won’t  have  to  tell  them  about  it  the 

United  States  Government. 

second  time — they'll  ask  for  it. 

Buchan’s  Toilet  Soaps  contain  phenol 

absolut,  the  greatest  antiseptic  known.  That 

is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Mentor  Cigarette  Company 

Buchan’s  Soaps  Corporation 

404  Atlantic  Avenue 

FLATIRON  BUILDING,  NEW  YORK  CITY 

Phila.  Rep.,  Arthur  Hagan  &  Co.  DACTAM  H/I  A  C.  C. 

151  North  Third  Street  t)Uo  I  UfN, 
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Tobacco  Cutters . . .  1 .50 

Alarm  Money  Drawers .  1  -  5° 

Bag  and  Twine  Holder..... .  1.00 

Barrel  Covers,  Sunk  Handles,  si  In. ..per  doz.  2.50 
“  Top  “  21  In...  “  2.00 

Beef  Cutters .  6.00 

Bung  Borers,  Enterprise  No.  2,  10  2  In .  1.60 

Can  Openers,  “  Never  Slip” . per  doz.  .90 

Hopper’s  Can  Opener . per  gross  13.80 

Cheese  Cutters .  8.00 

Coffee  Mills,  Dell’s  No.  9 .  3*  °° 

“  “  . .  40.00 

"  "  12 .  65.00 

Fruit  Augers,  s  prong . . .  1 . 50 

Measuring,  Fanoets. . . .  2.00 


Philadelphia  Scoop  Co’s  Sugar  Scoops:— 


Indestructible,  No.  4 . per  doz.  9.00 

"  12.00 

15.00 

4.20 

5.40 

7. 20 
2.60 
3.00 

3.40 


5- 

“  6.. 

Ex.  Galvanized  Steel  Blades,  No.  3--P«r  dot. 

“  “  ♦« 

it  it  j(| 

X  Quality,  No.  3~ . 

*t  2 

. . 

«  K 

5'H . . 


No.  of 
Drawers. 

9 

12 


Each. 
15.  00 


Sherer's  Eclipse  Counters  : — 

No.  Length. 

6)4,  3  feet  8  inches, 

8%,  4  feet  10  Inches,  12  20.00 

1054,  6  feet,  15  *5  00 

12)4,  7  feet  3  Inches,  18  28.00 

14)4,  8  feet  6  Inches,  21  31.00 

i6$4,  9  feet  8  Inches,  24  35.00 

>8)4,  10  feet  10  Inches,  27  40.00 

20)4,  12  feet,  30  45  -00 

Capacity  of  Drawers,  40  to  60  lbs.  each. 

We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f,  o,  b.,  Dion,  N.  Y. 


Scales 


Dell’s,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
“  “  i)4 

K  ic  s 

a  a  . 

11  11  ^ 

Grocers’,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  1 
“  “  iX 

11  it  g 

11  11  3 

It  It  ^ 

Butchers’,  without  weights, No.o 

tt  it  z 

<1  It  g 

it  ft  j 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  doz.  In  case . per  doz.  .  90 

Tins,  Keyed  (Jewel)  2  doz.  In  case..  “  .90 

Large  cartons  or  tins.  2  doz.  In  case  “  2.00 

Dime  Tumblers,  2  doz.  in  case .  "  .90 

THREADED  FISH.  Per  doz. 

Swansdown,  2  doz . 65 

Osprey,  2  doz . . . 60 

Tidal  Wave,  2  doz . 37)4 


MACKEREL. 


200  lb. 

xoo  lb. 

50  lb. 

10  lb. 

81b. 

2800 

14  60 

7.50 

1.65 

>•37 

24.00 

12.60 

6.  0 

>•45 

1 .21 

40.00 

20.60 

10.45 

a  .2 . 

1  05 

36  00 

18.63 

0.50 

2. 05 

16) 

30.  CO 

15  63 

6  90 

>■55 

1  29 

25 .0© 

13.00 

6.65 

1.50 

>•*5 

24  00 

12.60 

6.  53 

>•45 

1. 21 

22. CO 

11  .£0 

6.  co 

>•35 

I.I3 

O 

O 

O 

(1 

10.60 

5-5o 

1. 25 

>05 

750 

4-  35 

6.50 

3.85 

7.50 

4-35 

6.50 

3-85 

5.00 

3-io 

2.00 

•5° 

15-00 

8.10 

4.10 

1 .00 

in 

00 

Ex.  Norway  Bloater.. 
Ex.  Norway,  No.  1 
Ex.  Norway,  No.  2 


Large  Irish,  No.  2 . 

Extra  Irish,  No.  2 . 

Medium  Irish,  No.  2.. 

Small  Irish,  No.  2 . 

Irish,  No.  3 . 

Large,  No.  3 . 

Herring. 

Lab.  Split,  Lg.  No.  1. 
Lab.  Split,  Lg.  No.  2. 
Shore,  Round,  Large. 
Shore,  Round,  Med... 

Ocean  Whitefish . 

Salmon,  Halifax . 

Shad,  No.  1,  Mess . 

Shad,  No.  a.  Mess . 

Haddock,  Pickled .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . 08 

Gilt  Edge,  40  lbs . . . 06 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  White,  i-lb.  bricks,  ao  lbs... . 08 

Favorite  Cod,  a-lb.  bricks,  40  lbs . o8)4 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  In  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1 .30 

Screw  Top  Jars,  2  doz.  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . . . . . . . .  .c6 

Medium  Bank . 05)4 

Pollock . 05 

Hake . : . <4/4 

In  original  cases,  450  lbs.,  )4c.  less 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .it 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .70 

**  '*  IOOS .  "  1.35 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . o^ 

Fancy  N.  Y.  State,  48  1  lb . 09^ 

Choice  N.  Y.  State,  50-lb.  boxes . . 08 % 

Apricots — 

Extra  Choice  Royals,  25  lbs . 22 

Choice  Royals,  25  lbs . 20 

Standard  Royals,  25  lbs . i6}4 

Cherries — 

California,  unpitted,  Black  25  lbs . 

California,  pitted,  Black,  25  lbs . 24 

Currants — 

Gold  Medal,  recleaned,  36  is . 08^ 

Gold  Medal,  loose,  25  lbs . 08 

Private  Growth,  extra,  cleaned,  36  lbs . 07^ 

“  cleaned,  30  lbs.  bulk . 07% 

Peaches — 

Extra  Fancy  Muirs,  25  lbs . . . .  .14H 

Extra  Fancy  Muirs,  50  lbs . 14% 

Fancy  Muirs,  25  lbs . . 13^ 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12% 

Choice  Muirs,  50  lbs . 12 

Pears — 

Fancy  California,  Bartlett,  25  lb . 12% 


36- 


prunes. 

Boxes. 


n  >s  . 
Lf  O  — 

*  g.« 


>, . 
u  — 
a  n 

su 

n. 


.08)4 
•  °7>i 

■°7  'A 

.07)4 
•c6)4 
•06  )4 


■os'A 

■«>5)4 


•  08  !4 

•  °7>4 

.07 

.06)4 

•  0654 


.05 


■  07)4 
•0754 

.06)4 

•c6!4 

.05  x 
•04)4 


20-  30,  25  lbs . 

3°“  40,  *5  “  . 

40-  50,  25  “ . 

40-  50,  50  “ . 

50-  60,  25  “  . 

SO"  60,  50  "  . 

60-  70,  25  “  . 

60-  70,  50  “  . 

70-  80,  25  “ 

70-  80,  50  “ . 

80-  90,  50  “  . 

90-100,  25  “ . 

9O-IOO,  50  “ . 

IOO— 120,  50  **  . 

25-3©,  25  lbs.,  Red  Star,  fancy,  Silver.... 
Ensign,  fancy,  pitted,  50  is . . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  “  5o  lb . . . 

“  2  "  50  lb . . . 

Cal.  Thompson  Seedless,  so  lbs . 

Cal.  Cleaned  Sultanas,  so  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels.  50  lbs i . 

Roger's,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias,  28  lbs.... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Butterfly,  fancy,  36  is . 

Tiger,  fancy,  36  is . 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net.. 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  slxe,  2  dozen. . 

“  25-  “  1  “  .. . 

“  15-  and  a$-cent  sire,  assorted.. 

Grain-O — 

Case  No.  4  1  doz.  iB-cent  size.  %  doz. 

25-cent  size  in  case  . per  case 

Case  No.  5,  1  doz.  26-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . ....  “  " 

2  doz.  15-cent  size.  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  size . 

Kneipp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

case . . . 94  ” 

Perfection  Rye  Coffee  24  x  lb.  pkgs . . 

HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord's  Prayer,  s  doz.  “ 


■°7% 

•06 

,o5)4 

.06 


.11M 

•  o8)4 

■  c6J4 

.Ob 

•05)4 

.<6)4 

. 06 % 
.0614 

.06 
•°7  , 
.o“>)4 

■  07 

.08 

.oS% 

■  o814 

■  °7% 
•>7)4 
.17)4 

•  >»)4 

•  iz)4 


a.  70 
a. 25 

•  •50 


*■30 
a. 05 

•■47)4 

*•75 


1  15 


>•*5 
a. 40 


■65 

■45 

.80 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


“ENTERPRISE” 


SHARPENING  DEVICE 


The  experience  of  all  users  proves  that  the 

Enterprise  ’’  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to  }£ 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self-Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 


The  Enterprise  Mfg.  Co.  of  P&..  No.  125  (with  2  Blades) . $22.50 

Philadelphia.,  U.  S.  A.  No.  1 29  (with  I  Blade) . 22. 50 
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INK. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . 3° 


“  black,  3  doz . 25 

Royal,  black,  3  doz . 25 


StaSord,  Commercial,  3032.., . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  2. 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme  Victor  Top  .....1 .  3.60  4.20  4.80 

Pore  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o,  Tubular  Lantern  GlobeB . 5  doz.  2.75 

Cold  Blast . 454  doz.  3.38 

No.  x.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

"  “  dec.,  X07,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 


Banner  Burners . 45  -55 

No  chzrga  for  packages. 

•  75 

Oil  Cans — 

i-gallon.  Glass . . 

.per  doz 

3.25 

1-  “  Galvanized . 

a.zo 

5-  “  Lenox,  Spout . 

(( 

5.00 

5-  “  “  Spigot . 

5-5° 

5-  “  Columbia . 

7.00 

5-  ••  Banner . 

<1 

5.00 

5-  “  Climax,  Pump . 

<1 

10.00 

5-  “  Home  Rule,  Pump . 

it 

13.00 

Lanterns— 

.per  dot. 

No.  0.  Dash . . . 

y  a 

7.80 

ti 

8 .00 

LIME. 

Prepared, 2  doz.  In  case . 

.per  doz- 

•5254 

Chloride,  sifting,  25  lb.  boxes,  1  lb.... 

•0554 

tf  **  25  lb.  boxes,  %  lb... 

ti 

.0654 

Acme,  1  lb.,  sifting,  zs-lb.  boxes . 

•0554 

LYE  AND  POTASH. 


Banner,  4  dor . 

Babbitt's  Potash,  4  doz . . 

1 1 

t* 

3*  >5 
3-30 

Red  Seal,  2  doz . 

i 

•-8754 

“  4  doz . . 

a 

3-65 

Popular,  4  doz . 

a 

*•45 

MATCHES. 

Per  gro 

Ohio  Blue  Tips — 

200's,  1  gross . 

1.70 

Soo’s,  100  packages . 

3-25 

5cc’s,  1  gross . 

4-5° 

Ohio  Noiseless — 

5oo’s,  1  gross . 

3-75 

King  Bird — 

100’s,  3  gross . 

.per  case 

2.85 

500’s,  1  gross . 

4.00 

Swift  &  Courtney’s,  200’s,  1 -gross  case .  x  .75-1 .90 

•*  400's,  x  "  .....  3.50-3-70 

"  Soo’s,  1  “  .....  3-75-4  °o 

Blue  Hen,  zoo's,  1  "  „...  1.50-1.60 

“  Soo’s,  1  "  .....  4.00-4.15 

Per  Gross. 

Vulcan  Parlor,  65’a . 4> 

“  100's,  s-gross  In  case . 90 

"  500’s . .....  3.95 

Vulcau  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

“  xoo’s,  5-gross  cases .  .90 

“  No.  15,  gross  cases .  1.20 

"  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa,  Parlors,  500’s .  3-50-3-75 

Searchlight,  500’s .  4.25-4.50 

Press, 200's. . . .  1. 80-1. 90 

“  5oo’s . . . . .  4  50-4  75 

America,  zoo’s .  1. 30-1. 35 

American  Paraffine,  500's,  ex.  qua! .  4 .15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  54  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 


iohn  Bower  ft  Co. 

Sarrels  and  half  barrels,  Superior . per  lb. 

18, 37  and  68-lb.  buckers,  “  .  “ 

xo-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  . 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18, 37  and  68-lb.  bcks.,  XXX,  Snperlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  f  alrmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “  .  " 

xo-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  «  6  “  “  . 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb. 
4-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 


Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  54  bbls.  and  30-lb.  kits  “ 


.08  « 
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6.25 

3- 65 
3.80 
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Schlmmel’s,  30-lb.  Kits,  bbls.,  54  bbls... per  lb.  .0754 

“  18  and  37  lb.  Kanalrlns  “  .08 

“  xo-lb.  Kkos  ,  6  to  crate. ..per  doz.  9.80 

“  5-lb.  “  “  '•  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 

National,  30-lb.  Kits,  bbls.  %  bbls . per  lb.  .0554 

Southwark,  30-lb.  palls,  bbls.,  54  bbls.  “  -0454 

Atmore  &  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.30 

No.  3,  glass  jars . per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  palls . per  box  6  palls  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 


No.  x8,  37  and  68,  wooden  pails . 0954 

Celebrated— Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  08  54 

Wooden  Pails,  18,  37  and  68  lbs .  *  .0954 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross- . 11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  »8,  37  and  68  lbs.. "  .0854 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal. 

Headlight,  x5ctest . . .  “ 


.18 

.12  54 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  12.50 

Extra,  64  oz .  11.50 

1  Mammoth,  quarts, .  6.50 

“  Extra,  quarts .  6.00 

“  Extra,  pints .  4  co 

“  Mammoth,  54  pints .  2.75 

“  Extra,  5£  pints .  2.60 

Fourees,  19  ez.,  fluted  bottle .  4  .C0 

De  Lucques,  ro  oz .  2.40 

Farcies .  3.C0 

Queen,  6  oz .  1.30 

Pirn  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 


OLIVE  OIL— Imported. 

Benin  &  Perrier's,  extra  fancy,  qta.,  x  doz_...  4.90 

“  “  pts.,adoz _  2.90 

“  “  54-pts.,adoz.  x.90 

Rae’s,  Lucca,  litre  bottles,  1  doz . - . .  11.50 

“  y-oz.  bottles,  x  doz . . .  8.75 

“  — ~  Finest  Sublime,  qts.,  1  dor. ......  6.50 

"  “  pts.,sdoz .  7.50 

"  "  54-pU.,  s  doz._  4.75 

“  “  8-oz.  flasks,  254 

doz .  7.50 

“  “  xa-oz.  flasks, 

254  doz .  9.00 

"  Sublime,  8-0 z.  flasks,  254  doz...  6.50 

"  “  xa-oz.  "  z54  doz...  8.00 

Rae’s,  FlnestSubllme.xgal.,  10  In  case,  per  gal.  2.40 
Rae’s  Finest  Sublime,  S  g*l.,x  oralncase,pergl.  a. 30 
“  1  qt.,  40  to  case,  “  2.65 

Sublime,  i-qt.  tins,  40  to  case- . .  a.  35 

“  54-gal.  tins,  20  to  case—... z.20 

“  1 -gal.  tins,  10  to  case . .  z.xo 

“  5-gal.  tins,  1  or  2  to  case- .  s  .oo 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case . — .  23. 10 

20  54  gal.  cans,  case .  24.20 

40  gal.  cans,  case .  25.30 

80  '/t  gal.  cans,  case .  27.50 

Bulk  at  fao  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

x  gallon  tin,  4  tins  to  case .  11  .oe 

56  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  HU1  &  Sons  Co. 

Quarts,  Cal.  style,  x  doz.  In  cass....per  case,  8.50 

Pints,  “  z  “  *<  _  “  9.00 

54  Pints.  “  z  *  “  ._  •*  4-75 

Oliver's  Olive  OU— 

1  dozen  large . - .  6.00 

2  dozen  medium . — ..  6.75 

2  dozen  small . - .  4-25 

6  x-gallon  tins . per  gal.  2.10 

ro  54-gailon  tins . per  gal.  2.20 

20  54 -gallon  tins . . . - . per  gal.  2.25 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz. 

Stohrer’s,  No.  16,  a  doz . per  doz. 

Stohrer’s,  No.  32,  t  doz . per  doz. 

Keystone,  bottles,  2  doz . per  doz. 


•  55 
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Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 

REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

H&  100,000  MORE.  BOOKS 
SOLD  IN  1907  THAN  1906 

|  Bl  Write  for  free  samples  and  then  send 

in  an  order.  Thev  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  S'ad  t0  use  them  through  190$  and 
as  much  longer  as  you  are  in  business. 

COSHOCTON,  OHIO. 

'IMi.is  'to  Youir*  Customers 

Celluloid  Starch  is  the  only  starch  made  that  requires  no  cooking.  No 
starch  puts  such  a  beautiful  finish  on  fine  laundry  work.  No  starch  pays  grocers 
such  a  handsome  profit,  because  a  good  part  of  our  advertising  appropriation  is 
expended  for  Universal  Coupons.  These  coupons  are  exchangeable  for  any 
article  of  merchandise  that  a  grocer  needs.  Save  them,  buy  what  you  want 
with  them,  and  keep  your  cash  in  bank. 


The  Celluloid  Starch  Company 


Philadelphia  Office,  Franklin  and  Vine  Sts. 


NEW  HAVEN,  CONN. 


N  WRITING  TO  HDVERTISERS  KINDLY  WBNTION  ”  GROCERY  WORLD 


GROCERY  WORLD 
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paper. 

WRAPPING. 

Manila,  15  x  20,  lull . per  ream  .36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  ‘  -  37% 

“  Special,  15  x  20,  6  lbs- .  “  .21 

Manilla,  Bakers’,  15  X20,  xo  reams  In 

bundle . per  ream  .  xa 

“  Roll ,  Grocers’,  9.  12,  15,  18,  20 

or  24  inches  wide . per  lb.  -03% 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide .  “  .0354 

“  Glazed  Fibre.  12, 15,  18,  20  or  24 

inches  wide .  “  03% 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “  -°3% 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . per  package  .ir 

Parchment  Butter  Paper  g  X  12...  “  .40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not  less  than  500  lots. 

xaJ4-lb.  Plain  Flour  Sacks . per  M  4.00 

25-lb.  “  «  .  «  5.75 

50-lb.  “  “  .  “  xx. 25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4.75 

“  quarts  .....  “  5.75 

xo-oz.  jars .  "  a. 50 

“  xo-lb.  pails . per  pall  2.50 

Tripe,  xo-lb,  palls . per  pail  .go 

"  5-gal.  kegs . per  keg  2.00 

Pig’s  Feet,  xo-lb.  palls . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 
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Plckled  Beef  Salad,  In  glass . per  doz.  1 .10 

“  Tripe,  “  ... .  “  1. 10 

«  Ox  Heart,  “  . .  “  1.10 

“  Pig’s  Feet,  ••  ... .  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pail  .50 

«  xo-lb.  "  .  “  1. 00 

POTATO  CHIPS. 

x-lb.  packages,  barrels,  25  lbs . 18% 

Loose,  barrels,  30  lbs . . . . . x8 

POPPING  CORN. 

Brad’s  “Tip-Top”  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  03.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . . . . . 92)4 

Medium,  2  doz... . . .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jaw,  3  doz . 92  J4 

PICKLES. 

45  gal.,  1 200s . perbbl.  10.15 

45gal.,xooos . perbbl.  10.15 

William  Bros.,  16  gal.,  800s .  6.10 

“  16  “  600s .  5.25 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  x,ooos,  5  gal . .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  "  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs..... .  1.95 

Chow  Chow,  No.  2,  5  gallons . _....  z .  75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz. 

Wilco  Onions,  5  gals .  3.50 

No.  8,  Sour  Gherkins,  2  doz . 95  ; 

No.  8,  Sweet  Gherkins,  2  doz . 95 

No.  8,  Sour  Mixed,  2  doz . . 95(5 

No.  8,  Sour,  assorted,  2  doz . 95 

No.  8,  Chow-Chow,  2  doz . 95® 

No.  8  Onions,  2  doz . 9714 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  54  doz. 

54  Pints.  Pints.  Qts.  54  Gal.  1  Gal. 
2.25  5.50  ’  4-70  8.35  7.20 
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Wood,  each— 

x  Gal.  2  Gal.  5  Gal.  xo  to  45  Gals. 

Kit.  Kit  Kit.  Per  Gal. 

1.20  2.  30  5.5O  X  .OO 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

2  doz.  2  doz.  x  doz.  1  doz.  54  doz. 

54  Pints.  Pints.  Qts.  54  Gal.  1  Gal. 

4.00  7.00  6.00  it. 00  xo.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.70  3.30  8.00  1.50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pore  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .  16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .  90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  as  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  doz.  a  .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . is 

“  14-16  lbs . 09)4 

"  10-12  lba . . . 10 

Picnics,  6-8  lba . 0754 

N.  Y.  Shoulders,  10-ia  lbs . . . 10 

Dried  Beet,  sets  (city  smoked) . 17 

“  Tenders  and  Knucka . . 

“  Flats . is 

“  Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks..,  .2t 

Jersey  Pork,  Butt . per  bbl.  16  00 

“  Family .  “  17.50 

Breakfast  Bacon,  rib  in . .10 

“  boneless . 1 1 54 

S.  P.  Bellies.  14-15  lbs . 0854 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 17 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-Ib.  boxes . 10  J4 

Covered  Hams,  54 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  54 -cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams  ,  skinback . 12 

“  “  large . 12 

“  “  medium . 12 

“  “  small . . . 12 

“  Breakfast  Bacon .  '.  12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna.... . 10 

Beef  “  10 

Boiled  Hams .  .20 

Beef  Tongues . . . per  doz.  9  00- 1  x  .00 
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Swift  &  Co. — 

Premium  brand  Hams,  io  lb . 12 

Premium  brand  Hams,  12  lb . 

Premium  brand  Hams,  14  lb . 11^ 

Premium  Grand  Hams,  16  lb . 11% 

Premium  brand  Hams,  18  lb . 11% 

Premium  brand  skinned  Hams,  i8-*o  lb . 12 

Premium  brand  boiled  Hams, skinned, fatless  .21 

Premium  brand  Bacon . 18 

Premium  brand  Dried  Beef,  insides . 20 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver...,  .it  J4 
Winchester  brand  Picnics . 08 

LARD  AND  COMPOUNDS. 


"O 

Quotations,  per  lb. 

<2J 

oV 

ra 

■3 

Tierces,  about  340  lb* . 

08  % 

v/» 

Plain  Tubs,  50  and  60  lb.  cans . 

08 

tVi 

to-lb.  Tin  PalU,  60  lbs . 

09  H 

8>/» 

5  “  “  . 

09  y« 

t'/i 

3  “  **  . . . 

09)4 

m 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . cg}{ 

“  “  tub* . 09  % 

u  “  3,  s  and  xo-lb.  can*.  .  ioj4 

Swift  &  Co. — 

Premium  brand,  tierces . xo 

Silver  Leaf  brand,  tierces . '9 

Jewel,  compound,  tierces . 07^ 

Cotosuet  tierces . 07 ft 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lh 

Choice,  native., .  09)4-. i°}4 

Common  to  fair,  native . ~0954--1°54 

Western  Dressed  Beef- 

Choice,  native  cattle . C9j4“-i  o)4 

Common  to  fair  “  . C9)4-  io}4 

City  Dressed  Veal — 

Prime .  -.13 

Good  to  choice . -.08 

Dressed  Hogs — 

Pigs .  -.18 

Hogs,  heavy .  -,c8 

“  180  lba .  -.08 

“  160  lbs . . .  -.1  8 

“  140  lbs .  -,c8 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . ,14 

Lamb,  Western,  culls- .  .12 

Sheep,  choice  . .-3 

“  medium . „  ,10 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . 75-1.00 


B. 


Vita’s 
Chance 
Has  Come 


Vita  Norwegian  Sardines 

are  the  tastiest,  most  delicious 
sardines  imported .  They 
always  have  been,  but  they 
have  nevtr  had  the  sale  they 
ought  to  have,  because  French 
sardines  got  in  first. 

This  year  French  sardines 
are  almost  out  of  the  market, 
and  the  chance  for  Norwegian 
sardines  has  come.  Give  the 
Vita  brand  just  a  little  push 
and  you’ll  have  a  sale  for  it 
that  will  stay  with  you,  even 
after  the  French  sardine 
comes  back. 


F.  H.  Phillips  &  Co. 

444-446  Greenwich  Si.,  New  York 


JOHN  BOWER  e  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


C  U  R  tt  R  S  OK  HONKY-OURK  BRAND 

Beef,  Beef  Tongues,  vjr  /k  be  Pure  Kellie-rendered 

Breakfast  Bacon,  etc.  JT1  it  IV1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEE  TONOUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


L 


Look 

At 

It 

and 

Taste 

It 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can't  associate 
poor  goods  with  it. 


Taste  Nicelle  Oh  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 


Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-fOO  Hudson  Street,  New  York 
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Calf  Heads,  scalded .  -5<>-,75 

Sweetbreads,  veal . per  pair  ,6»-.9o 

“  beef . per  dos.  i.oo 

Calf  Liven . per  lb.  .20-. 25 

Beef  Kidneys . per  doi.  1 .00 

Beef  Livers . . .  .c6 

Ox  Tails . . . per  dox.  '50-  65 

Hearts,  beef. . per  lb.  .03-. 05 

Rods,  beef . . . .12 

Tenderloin,  beef,  western .  .  18 

Fresh  Pork,  loins,  dty . . .  .  08 

“  “  western . .  .  08 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

»ISH  KILLED. 

Turkeys—  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . 18  -.20 

“  Y.  T.,  15  to  17  lbs . 18  -.20 

Old  hens  and  toms . 16  -.18 

Common  to  Good . 14  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 30  -.40 

Philadelphia,  fresh  killed,  3X  to  4  lbs 

to  pair . 30  -.40 

Philadelphia,  fresh  killed,  3  to  3 X  lbs. 

to  pair,  fancy . ;o  -.40 

Western,  4  to  4)4  U>s.  to  pair,  fancy  ..  .20  -.22 

“  3  to  2%  lb».  to  pair,  fancy  ...  .22  -.24 

“  mlr  to  good . 17  --2° 

Fowls — 

Western,  fancy . .  -.16 

Heavy  Roasters,  4  to  5  lbs . .17  -.19 

Fair  to  good. . 15  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

“  “  small . . 

Squabs —  Per  doz. 

Prime,  large,  ancy .  4.00-4.50 

Mixed .  3.00-3.50 

Dark .  1.50-2.00 

LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1%  to  a  lbs . 30  -  35 

Large  Springers . 15  -.17 

Fowls . - . .  .14  -.16 

Roosters . 10  -.it 

Ducks  . >5  -.16 

POULTRY  SEASONING. 

Bell’sSplced  Seasoning — 

Small  or  No.  1,  2  dox.  In  case . per  dox.  85 

i  “  .  “  .85 

Large  or  No.  2, 1  “  .  “  1.4° 

1- lb.  cans,  1  dox.  In  case . per  case  4.00 

2- lb.  “  X  “  “  3-75 

3- lb.  “  X  “  "  5. 40 

5-lb.  “  X  “  “  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4.93 

Extra  Quality,  15  gals.,  kegs .  -  "" 

Victory,  extra  fancy,  No.  3,  2  doz . doz. 

Spring  Garden,  fancy,  No.  3,  2  doz . doz. 

Compass,  No.  3,  cans,  2  doz . 


20 

.90 

.80 

•75 


PLUM  PUDDING. 

Richardson  &  Robins 

Individual  Size,  2  doz.  In  case,  X  lb..per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  “  2.35 

No.  a,  «  “  1  "  “  4.25 

No.  3,  “  “  X  “  “  6-50 

No.  4,  "  “  X  "  “  8. 50 

P.  P.  Sauce,  2  dox.,  No.  x .  "  1 .50 

Mmore'i  Geauiae  English  Plata  Pudding- 
Seedless : — 

Individual,  per  case  of  2  dox .  2.00 

1- lb.  cans,  "  1  “  .  2.25 

2- lb.  "  "  1  "  .  4.00 

3- lb.  «  «  X  “  .  3  *5 

4- lb.  “  ••  X  “  .  3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  Per  doz 

No.  32,  jars .  1.05 

No.  5,  toy  pails .  2.80 

American,  pure  apple,  tumblers,  assorted 

slices . 95 

American,  assorted,  uncolored,  No.  xo,  tum¬ 
blers . 95 

Schimmel's,  No.  xo,  tumblers . 90 

National,  No.  io,  tumblers . 77/4 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  30-lb.  pails . 13% 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06^ 

Southwark,  4>4-lb.  toy  pails,  %  dos .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  22,  jars .  1 .05 

Apple,  Southwark.  No.  3,  tins .  x  .15 

Apple,  No.  5,  toy  pails . .  .  2.80 

Apple,  30-lb.  pails . per  pail  1 .15 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmers,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .0754 

Jams —  Per  dos. 

Schimmel’s,  pure.  No.  12,  tumblers .  1 .95 

Southwark,  assorted,  No.  16,  jars .  1.05 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported .  1.8234 

Schimmel’s,  pure .  1 .60 

Warrock’s  Guava  Jelly —  Per  doz. 

x-lb.  tumblers . .  4.00 

J41b.  "  .  a. 25 


-47- 


Curtice  Bros.  Preserves- 

Cherries,  iars . 

Strawberries,  ” 
Raspberries,  “ 
Apricots, 

Pineapple, 


Per  Doi 
...  4 -85 
...  4.60 
..  4.60 


••  peeled . 

tt 

. .  4.60 

"  “  less  qua 

Castorla,  Fletcher's . 

“  Pitcher'! . . 

.per  doz. 

If 

it 

Glue,  ordinary . 

Glue,  white . 

DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  xoc.sz.  25c.  sz. 

Essence  Peppermint .  o  85  x.95 

Castor  Oil . 45  .85  x.95 

Sweet  Oil . 40  .85  x.95 

Spirits  Nitre . 45  85  1.95 

Spirits  Camphor .  .85  1.95 

Spirits  Painters’ Commercial... «  .45  .85  x.95 

Paregoric . 45  .85  1.95 

Glycerine .  45  .85  1.95 

Syrup  Squills . 45  .85  x.95 

Syrup  Rhubarb . 45  .85  x.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  x.95 

Tincture  Arnica . 45  .85  x.95 

Balsam  de  Malta . 45  .85  195 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  x  95 

Turpentine . 45  .85  x.95 

Machine  Oil . . . 45  .85 

Laudanum,  15c. -size . per  doz.,  1.20 

Laudanum,  25c. -size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  *4-lb.  per  ca.  2.40 
“  “  “  %-ib.,  “  “  2.60 

“  “  “  “  “  s.8o 

Anker’s  Beef  Capsules . . .  3.00 

Borax,  Powdered,  bulk . . . . . per  lb.  .08 

“  Lump,  bulk .  u  .08 

Butter  Color,  W.  &  R.... . per  dos.  s  .00 

Bluectone,  bulk . perlb.  .09 

Copperas . perlb  .oi$£ 
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Camphor,  gum,  x-oz.  blocks . . 

“  Flakes,  250  bblt  . . . 

“  less  quantity . 

Tar  Balia,  bblx..  250  1U _ 


Glue . . . . . . .  “ 

Goff's  Cough  Syrup,  25c.  size..... . per  dox. 

Goff’s  Hero  Bitters,  25c.  size . .  “ 

Goff's  OH  Liniment,  25c.  size .  “ 

Goff's  Sarsaparilla,  50c.  sixe...._ . per  doz. 

Goff's  Worm  Syrup,  15c.  size . .  “ 

Goff  '•  Hone  and  Cattle  Pwd.,  15c. sire  “ 
Goff’s  Dyspepsia  Tablet*,  toe.  size...  “ 

Gum  Arabic . . . ..........perlb. 

Haarlem  Oil . . . ....per  doz. 

Licorice,  P.  &  S.,  5*.  stick ,  Imported..  “ 

**  M.  &  R.,  5-lb.  ooxea» . perlb. 

'  “  Lozenges,  5-lb.  boxes,  " 

"  Y.  &S.,  “  s-ib.glaa* front,  " 

"  5-lb.bx.,4'»,6’t,8's,  is’s,  i6’a,  “ 

"  Root... . . . . . ......  “ 

Putty,  25-lb.  cans . . . per  too  lbs. 

“  50-lb.  cans . . . . .  " 

Petroleum  Jelly,  screw  top,  s-C.  size..  “ 
if  <<  •*  ...  " 


£ 


Paris  Green,  xoo-ias-lb.  kegs . per  lb. 

“  X-lb.  packages . “ 

■*  X-lb-  “  . ...  " 

x-lb.  “  " 

amalca  Ginger,  Hires',  Basks . ..per  dox. 

losln . . . ...per  lb. 

Saltpetre,  crystal,  barrels, about  350  lbs.  " 

"  granulated,  kegs,  1  roo  *  " 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  too  lbs.  2 

“  roo-lb.  baga .  2 

“  less  quantity . 

Venetian  Red . per  lb. 

Whiting  “ 

r  oz.  1 

Husband's  Magnesia.... . per  dox, 

Bull’s  Gough  Syrup .  “ 

Roach  Powder,  Omega,  4-0*.  can* . 

"  “  . ..per  gross 

Roachsault,  ioc.-size,  1  doz . per  doz. 

Iron  Glue,  McCormick  &  Co’s : — 

No.  5 . . . . . . . 

No.  10 . . . . . 

Tube  V ......... ............... .................. ...... ... 


•95 

•  osX 

02X 

.02X 

.o*X 

s  .So 

.85 

.  II 

•O.X 
.01 X 
.0954 

.90 

.XI 

*.75 

*  75 
*•75 
350 

I  .20 
1.20 
■75 
•55 
•4» 
•3« 
•*3 

•  2J 

•*4 

•  it 

1.60 

*•55 

•35 

•75 


*9  X 

34 

33 

3* 

9« 

04 

07 

•7 

45 

*5 

03X 

02 


»*5 

1.90 

.80 

9.00 


.40 

75 

•75 


McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . 80 

Root  Beer . 80 

Talcum  Powder . 80 

Triangular  Quinine . — . .  .80 

Quinine  C&peules . . . . - . 75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  & 

Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in'  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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W.  F.  Young’s  Veterinary  Remedies,  whole¬ 
sale  prices—  Per  doz. 

Absorblne .  18.00 

Absorblne  Jr.  (Mankind) .  9.00 

Young’s  Kidney  and  Nerre  Powders .  a. 00 

Tarolenm,  small  can.. . .  6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drops .  4. so 

Young's  Colic  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS'  SUNDRIES. 
Acid  Phosphate,  Honfbrd’s.. . per  doz. 


Bath  Brick,  box  s$  bricks . . 

Sealing  Wax.. . 

«* 

Silver  Sand.. . 

Tar,  pints . 

...per  dox. 

“  quarts . 

“  gallons . 

“  *  barrels . 

.  „ 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  doz.  x-lb.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  15c.  size... 

McCord's  Magic  Medicine,  35c.  size . 

50c.  size . 

McCormick’s  Tasteless  Chill  Tonic,  S5C.  size 

50c.  size 

McCormick's  Watermelon  Syrup,  50c.  size.. 
Wondercure  Headache  Powders,  10c.  size... 


.03 

l.sj 

•7S 

z.oo 

•30 

3. SO 

6.00 


3-75 

s.oo 
a. 00 
4.00 
s.oo 
4.00 
4.00 
.So 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  doc. 

Vanilla,  Rose,  Pistachio . 10c.  size  .85 

ijc.  size  s.oo 
35c.  size  3.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  ;Strawberry,  Violet, 

10c,  size  .80 
15c.  size  1.75 
35c.  size  a.oo 

Sauer’s  Flavoring  Extracts 

No.  1,  Leman  and  Vanilla . per  doz. 

No.  a,  Vanilla  and  Rose .  “ 

No.  a,  Lemon  and  assorted .  *' 

No.  4,  “  «*  .  •« 

No.  4,  Vanilla .  “ 

Assorted  cases,  Nos.  1  and  a .  10.80 

Nos.  1,  a  and  4 .  11.80 


•  43 
.90 

•  «S 
s.oo 
S.35 


S.oo 

4.00 


300 

S.50 
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Bulk.  Pts.  Qts.  X-Gal. 

XXX  Vanilla  . .  1.30  3.00  6.00 

XX  Vanilla . . .  z.35  a. 50 

X  Vanilla .  1 .00  s.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  z.oo  1.60 

Peach,  Rose,  Apricot, 

Violet .  1.50  3.7s 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  z.35 

Tea . 

Ext.  Vanilla,  Kitchen  Queen,  No.  sj,  t 
“  “  »  “  No.  aX, 

"  «  “  *•  No.  X,  •• 

“  Lemon,  **  “  No.  35.  ** 

“  »  '*  “  No.  iX,  “ 

“  “  “  "  No.  X,  ” 

Ingersoll’s  Flavoring  Extracts 
High  Grade  Vanilla . per  doz. 


Gal. 
za.oo 
to.  00 
8.00 


6.0a 

10.00 


a. sj  4.00 

per  doz. 


7-5« 

7.00 

s.oo 

.80 

.45 

*:E 

•45 


Select  Vanilla . 

“  Lemon . . 

“  assorted.. 

“  small  its*. . 


•eeseesesseeseessss 


•75 
■  75 

85 

•  85 

•  85 
■45 


LIQUID  RBNBBT  AND  TABLBT8 

Blair's  Liquid  Rennet _ _ _ — per  dot. 

Hansen’s  Junket  Tablets,  I  doz.,  per  don. 
Blair's  Rennet  Tablets,  3  don.,  per  don. 

Union  Tablets,  I  don.,  jc  . . 


1. 10 
•73 
•75 
•45 


CIDBR. 

Per  gal. 

Corson’s  Champagne  „T . 18 

“  Dry  Hard . ao 

Bottled  Cider —  Per  case 

Duffy’s  184a  Apple  Juice,  z  doz.  quarts .  3.50 

“  "  a  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  z  doz.  quarts  3.75 
“  “  a  doz.  pints .  4-35 
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Mott's  Brand  Golden  Russet,  z  doz  quarts., 
“  “  a  doz.  pints... 


3- 73 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  zoo  5-cent  packages .  3.75 

“  boxes,  ao  packages . 55 

Gee  Whizz,  73  packs  . 47 

Fleer’s  Chiclets,  a  lbs. .  bulk .  x .  35 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  a. 75 


RICK. 

Per  lb. 

Queen  Quality,  extra  fancy,  z-lb.  pockets . 07 

“  “  3-lb.  "  . 06* 

Coronet,  choice,  z-lb.  pockets . 06 

“  “  3-lb.  <*  . 05K 

Imperial,  fancy  Japan,  z-lb.  pockets . 05* 

“  "  3-lb.  “  . . os* 

Pearl  Head,  5-lb.  cotton  sacks . 04* 

Extra  Fancy  Head,  XXXX,  zoo-lb.  bags . 07 

Fancy  Head,  zoo-lb.  bags . 05* 

Choice,  zoo-lb.  bags . 04* 

Prime,  zoo-lb.  bags . 03* 

Japan — 

Fancy,  zoo-lb.  bags . 05* 

Choice,  zoo-lb.  bags . 05* 


SALT, 

WORCESTER  SALT. 

Worcester, bbls.,  contain  300  Iba, . .  2.50 

“  “  6obags,  $  lbs.,  lim...  4.00 

11  “  as  “  X4  “  ...  3.75 

“  “  30  "  to  “  ...  3.75 

“  zz5  “  3*  “  ...  4.00 

Worcester,  Irish  Linen,  bags,  350  lbs .  s.50 

“  “  ‘  56  “ . 65 

*•  “  38  '* . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3oxo-lb.  bags,  in  bbls., 

per  bbl . .  3.0a 

“  Pretzel,  Dbis.  contain  280  lbs. .  a. 40 

“  “  sacks,  z 80  lbs .  x.55 

Cheese,  bbls.  contain  280  lbs .  a .  40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2. 30 

New  Ivory  Salt,  34  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel . per  bbl.  a .  60 

Less  than  5  bbla,  the  list  net ;  5  to  g  bbls.,  s  per 
cent,  discount ;  xo  bbls.  or  more,  7*  per  cent,  discount 
may  be  allowed. 


II 

Worcester  Packing  Salt,  70-lb.  cotton  bags. 

“  “  “  140-lb.  “  “ 

Agricultural  Salt,  soo-lb.  burlaps . 


•75 

.60 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  3  doz . doz.  .87* 

Durkee  s,  large,  z  doz . per  doz.  4.00 

“  small,  a  doz .  “  3.40 

Schlmmel’s,  small,  a  doz . ...per  doz.  -87* 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Solder's  Salad  Dressing : — 

Pints,  1  doz . per  doc.  1,4s 

*  pints,  a  doz .  “  z.40 

Luncheon,  3  doz .  “  .90 

Gallons,  6  jugs  In  crate. . per  jug  1 .35 


SAL  SODA. 

Bbls.,  375  lbs . per  zoo  .65 

Kegs,  i;a  lbs . .per  zoo  .85 

60-lb.  boxes,  bulk  or  grszzulsted . .  .65 


SAUCES. 

Lea  A  Perrins’  Worcestershire,  large.  “ 

“  “  middle  « 

“  "  small..  “ 

Worcester  Sauce,  Campbell’s,  No.  8,  3  doz... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz.,  doz . 

Snider's  Chill  Sauce : — 

Pints,  z  doz . per  doz. 

K  pints,  2  doz .  “ 

Gallons,  6  jugs  in  crate . per  jug 

Snider's  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . . . . . .....per  doz. 

%  pints,  2  doz . .  “ 

Gallons,  6  jngs  In  crate . per  jug 


5* 

50 

50 

75 

•40 

40 


•4® 

.40 

.00 


gsThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


50  YEARS  THE  STANDARD 

BORDENS 

Eagle  Brand  Condensed 

Three  Generations  Attest  its  Merits  Give  Your  Trade  Satisfaction 


Milk 


BORDEN'S  CONDENSED  MILK  CO. 


EST. 1857  "  LEADERS  OF  QUALITY"  NEW  YORK 
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seeds. 


Canary , bush. 6o-lb  3.1s 

Caraway . .  •  is 

Celery . 10 

Coriander  .bleached  .05 

Cl  ax. . 05 

Hemp,  bush. 40 lbs.  1.60 


Mustard,  Brown...  .07  X 
Mustard,  Yellow..  .07 

Rape,  per  lb . 05X 

Poppy,  per  lb . 10 

Sunflower,  per  lb..  .05% 


SODA. 

Bl-Carb.,  ken.„ . .. . - . par  ks(  1.80 

“  bulk,  *s-lb,  boxes . per  lb.  .02^ 

Babbitt's,  X’*>  *5-lb.  boxes..  “  .04X 

Arm  Jr  Hammer  bd.,  M’s,  36  iba.... . per  lb,  .  05X 

“  ••  “  lbs.,  36  “  .  "  .04X 

“  “  “  X,  54,36  lb* .  “  -«5X 

Saleratus,  Babbitt’s  bd.,5i’s,*5-lb.bxa.  “  .04^ 


SOFT  DRINKS.  Per  dos. 

Root  Beer  Extract,  Hires’,  1  dos .  1 . 5° 

Hires’  Root  Boer,  Carbonated,  a  doz . 87X 

Hires'  Ginger  Ale,  Carbonated,  2  doz . 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  “  “  pints,  2  dos .  4.7S 

“  "  “  )j-plnts,  3  doz .  4.25 

“  “  “  3-ounce, Ados .  6.00 

“  “  “  ^-gallons,  1  dos...,  8.00 

"  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  2.10 

Blood  Orange,  extra  quality,  pints,  2  doz...  a.  10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  gross .  2.50 

Bon  Ami,  10-cent  sire..,. . X  gross  a. 50 

Electro  Silicon,  z  doz . per  doz.  .72 

Puts  Liquid,  large,  3  dos . per  gross,  16.50 

Putt  Liquid,  large,  3  dos . per  doz.  1.45 

Puts  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  doz.  4 .50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.5° 
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Solarine  Bar  Polish— 

No.  13,  1 -lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . per  gross  18. 


SOAP — Laundry.  Bars 


Acme- 

Acorn.. 

Ark... 


..100 

..ISO 

..100 


American . . . 7* 

Bee . too 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60 

Benzlne-ated . . 

Big  Master .  70 

Brown .  80 

Borax,  Dreydoppel . ;. . . . .  4» 

“  Pearl,  Young  8c  Co .  40 

"  Day  ft  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . - . zoo 

“  “  small . . . zoo 

“  Klrkman’s . zoo 

“  Red  Seal . zoo 

“  Swift’s . zoo 

Circus . - . zoo 

Cotton  Oil . zoo 

Coal  Oil  Johnny . zoo 

Cygnet . zoo 

Dobbins'  Electric . zoo 

Dewey . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid. . zoo 

German  Family . zoo 

Good  Morning  . zoo 

Glycerine  Tsr . zoo 

Gloss . zoo 

Grand  Pa’s .  so 

. zoo 

Ivory . zoo 


. zoo 

Lenox . zoo 

Life  Buoy .  5° 

“  zoo 

Lautz's  Naphtha . zoo 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . zoo 

*•  5-cent  size . zoo 

“  toilet  size . zoo 

Mayer’s . zoo 

“  50 

Miller's  Naptha . - . zoo 

Naphtha,  Swift's . zoo 

Naptha,  P.  &  G . zoo 

Octagon . zoo 

Old  Mill . .....zoo 

Ozone . zoo 


than 
5  bxs. 
3.50 
*•45 
z.85 

a.  So 

3.90 
3  45 
*•95 
4.zo 

2.90 
2.40 
*.60 
•  .80 

2 .80 
j.zo 
475 
3-75 

3.80 

3  *5 
4.00 
3-5« 

5.80 

3-5754 

4.00 

4»5 

a. 15 

4.00 

4.00 

3- 95 

4- 3° 

3. *5 
3-75 
3. jo 

3*5 

3.80 
7.00 
4.00 
3*5 
2 .00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 
z  .90 

75 


75 

00 

90 

3° 

75 
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Olelnc,  Conway's . 60 

“  Golden.— . . .  60 

“  Eavenson's .  60 

“  Hamilton's. . . .  60 

“  Kirk's .  6c 

“  Philadelphia,  60  blocks . 

“  “  72  blocks . . . 

“  Pennsylvania . 60 

“  Procter  &  Gamble.—...— .  60 

“  Young's  Best .  60 

Pride,  Swift’s— . — . zoo 

Polo . zao 

Quaker  City,  boxes . —.zoo 

“  tuba . — . zjc 

Sunlight,  oval— . . . zoo 

“  twin  bars . zoo 

Santa  Claus— . — . zoo 

Saratoga . sac 

Star . zoo 

Sunny  Monday . zoo 

White  Cloud . zoo 

Wool  Soap,  large . , . zoo 

Wool  Soap,  small . zoo 


TOILBT  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift’s..— . gross 

Castile,  Imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s— . doz. 

Elderflower,  large  cake . gross 

Fleur-de-Us . . . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  In  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

X-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  5#  cakes . box 

Witch  Hazel,  3  cakes,  X  gross . gross 

Witch  Hazel,  Swift’s . gross 


*.60 

*•55 

*.25 

*.50 

2.25 
a.  60 

а.  60 
*■75 
3.00 
a  .80 
3  75 
*•45 
2.90 

4-5754 

3*5 

3-95 

3-zo 

*•45 

3. *5 

4.00 

3.85 

б. 75 
4.00 


6.25 

.60 

4°S 

•Z354 

.70 

4.40 

4-50 
•45 
zo.as 
8.10 
2.  65 

•09 
•  40 
»-75 
3*5 
4.05 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban .  z .  24 

Young's,  48 ban . z.8o 

Brooks’  Crystal,  zoo  ban . .'. .  3.35 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  ban .  a .  25 

“  Hand,  36  ban . . .  *.25 

Wrigley’s,  zoo  bars .  3  75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  ban .  2.35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

11  72  “  2.70 

“  zoo  “  .  2  65 
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Soapine,  No.  7,  zoo  packs .  *  3754 

Soapine,  No.  Z2,  zoo  packs .  3.90 

Soapine,  No.  17,  36  packs .  2.42 % 

Baoout  s  1776  rowaer,  zoo  6 -os . .  2.50 

Ftnola,  zoo  packages . . . . . . .  3.25 

Gold  Dust,  Falrbank's,  zoo  zs-os.  packages  .„  4.00 
»4  4-lb.  “  —  4-5° 

Naptha  Borax,  too  packages,  large . 4.75 

“  100  s-ceni  packages..— . — ..  3.75 

Ktrkollns,  whits,  S4  4-lb.  packs . —  3.57)4 

Kirkoline,  White,  zoo  5-cent  packages .  3.50 

Young's  Pearl  Borax,  60  z-ib.  packages . .  3.55 

Snow  Boy  Washing  Powder,  24  4s. . . . .  4.00 

“  “  jo  2e_ . — ...  4.00 

“  “  100  is.. .  4.00 

Nine  O’clock  Tea,  zoo  packages ...— „  3.15 

I-V  Washing  Tablets,  3  dos . —.—.per  dos.  43 

Swift's  Washing  Powder,  zoo  is .  3.85 

Swift’s  Washing  Powder,  24  4s .  .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 

Powcrine,  zoo  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker’s  Bonllllon  Capsules . - . . 


j.oo 


PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

Pepper — 

Black,  High  Grade . . . 15  .16  -z8 

Black,  Low  Grade . 12X  .f}%  .1554 

White,  High  Grade . .28  .30 

White,  Low  Grade . 20  .>3 

Red,  High  Grade .  . . 21  .23 

Red,  Low  Grade .  16  .18 

Cinnamon — 

High  Grade . 22  .23  25 

Low  Grade . 13  .14  .16 

Cloves — 

High  Grade . 23  .24  .26 

Low  Grade . >8  .19  .21 

Allspice — 

High  Grade . 12X  .13 X  .15X 

Ginger — 

High  Grade . ..  .25X  .26X  .28X 

Low  Grade . za  .13  .15 

Mace — 

High  Grade . 78  .80 

Nutmegs — 

High  Grade .  . -  .31  .34 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . 541b.  .40 

X  lb.  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . X  lb.  .40 

X  lb.  -75 


WILIER  STORE  FUMES 

- Attract  Good  Trade - 


There  is  so  much  to  be  said  to  the  mer¬ 
chant  about  to  buy  new  fixtures  that  we  prefer 
to  send  our  catalogue,  which  will  set  him  wise 
on  many  points  that  he  should  know.  Our 
designs  and  our  workmanship  are  unsurpassed. 
Our  customers  write  that  they  are  more  than 
pleased  with  the  appearance  of  their  stores. 

WE  KNOW  HOW  TO  DESIGN 
ARTISTIC  INTERIORS 

We  are  ready  at  all  times  to  offer  sugges¬ 
tions  covering  any  detail.  And  our  catalogue 
is  sufficiently  explicit  to  make  it  both  interest¬ 
ing  and  instructive.  Send  for  it. 


II 

l 


Walker  Patent  Pivoted  Bin  Co. 

PHILADELPHIA.  PA. 


Offices  and  Showrooms 
18  to  24  S.  Seventh  St 


No  Friends  Among  the  Wheelwrights 


1  ■  . ■  1; ,. y; -v  .. * Vj&vTvV 

S-if-N  '***.'  '  ‘VivW ' 

iviifcW  J.  ^ 

•„  V jvftjyv  •/’  •f;-- 

riXTON : 

■v  v  .  V>v  ^ 


m, 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA - - = 
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Colburn's  Philadelphia  Mustard,  D.  S.  F. : — 

5  cent  tins,  s  and  4  dox . per  dox,  .4$ 

Dime  slxe,  1  and  4  dox .  “  .85 

y  lb:  net,  tins,  a  and  4  dox . .  “  s  .00 

%  “  tdox .  “  1.90 

1  "  1  dox. .  "  3.70 

6  lb.  cans,  full  weight . per  lb.  .13 

__  it  U  ft 

ZO  ##•••••••  eeeeeeeeeea*  i»» 

Colman's  Mustard,  D.  S.  F. : — 

i-lb.  tins . „ . per  dox,  5 .40 

54-lb.  tins  eeeeesseseesssseestessaeeeeeeessweese  t •  70 

y -lb.  tins. .  “  1.45 

54-lb.  tins. . mm,  "  .90 

18-lb.  kegs . .  .43 


MUSTARD — Frspnrsd.  Far  dox. 

Campbell’s,  jar,  2  doz . .  .87% 

Gulden’s,  No.  6,  with  spoon,  a  doz.,.. . 95 

Gulden’s,  No.  ao,  with  spoon,  2  doz . 88 

Beer  Mng,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  a  doz . 78 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass,  so  oz.,  4  doz . 37)4 


WHOLE  SPICES.  Far  lb. 

Pepper,  Black . . . 0954 

Allspice . 07 

Cloves . .15 

Mace . 48 

Nutmegs,  large . 18 

“  Medium. . .15 

Cinnamon  Bark,  China . 13 

“  Canton. . ra 

Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  11 


—68— 

CORN  STARCH. 

Davis,  48  5-cent  packages . . . per  case  r  .80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 06  54 

Niagara,  40-lb.,  z-lb.  ••  . .  04% 

Cream,  48-lb.,  i-lb.  “  .  3.45 

Klngsford’s.  40-Ib.,  r-lb,  "  . .  06 fg 

Murdoch's  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07# 

1  lb.  packages,  20  lb.  boxes . 07)4 

Bbls,  about  200  lbs . c6y 


LAUNDRY  STARCH. 

Gilbert’s  Launanr,  40-lb.  boxes . 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngsford’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  Dxi...„ 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . . . . 

Niagara,  laundry,  5o-lb,  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . 

Celluloid,  64  10- cent  packages . 

“  64  s-cent  “ 

Elastic,  64  ro-cent  packages . 

“  64  j-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish,  eo  cakes.. . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 

Velvet  Gloss,  about  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


■  03% 
•05% 

■04% 

• 06 y 
•°ey 

■07% 

.c6y 

■°7%. 

•  03% 

■  07% 
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•04  K 
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STOVE  POLISH.  Par  gro 

Enameline  Paste,  small,  y  gross .  4.00 

Enameline  Paste,  large,  y  gross .  7.00 

Enameline,  Liquid,  large,  y  gross .  6.65 

Enameline,  Liquid,  small,  y  gross .  4.90 

Elec  tic  Paste,  y  gross  boxes .  4.20 

Magic  Paste,  y  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  dox.  .87)4 

“  “  . . per  gross  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel  y  gro . per  gross  g.  40 

Black  Jack,  y  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5.75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  10-cent  size .  "  7.20 


X-Ray  Stove  Polish — 

5-cent  slxe,  No.  5,  per  box  ol  y  gross .  1.25 

Per  box  of  %  gross . . .  a  .50 

14  dozen  to  gross .  5.00 

10-cent  size.  No.  10,  per  box  of  y  gross .  2 .25 

Per  box  of  54  gross . „ .  4.50 

P-r  emit .  g .  00 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz.  .75 

2-in-i,  large  size .  ... .  “  1.75 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  04% 

Excelsior,  24  packs .  “  .0554 

McAllister,  36  packs . “  .0554 

Rosensteins,  rib.  pkgs.,  s  doz . per  lb.  .0556 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  doz... .per  dex.  .35 

Red,  quarts,  3  doz .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts,  3  doz . “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  doz.  .4256 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  54  gross  case, 

assorted,  6.  8.  io’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  ox . per  dox.  .0654 

6  oz .  “  .07 

8  ox . “  .0754 

10  ox . “  .0854 

12  ox . .-. .  “  .0956 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .0954 

No.  12,  steel . per  doz.  .12 

G.  B. Weiss  &  Son — 

Sole  Leather, No.i,  .25;  No.  a,  .23;  No. 3,  .si 
Cut  Sole  Leather,  eut  Into  taps,  6  inches  high  1 . 50 

554  Inches  high .  1.48 

5  Inches  high .  1.42 

454  Inches  high . ; .  1 . 25 

4  inches  high .  1.18 

354  Inches  high .  1.05 

2  Inches  high .  go 

The  Fly  Ribbon  Manufacturing  Co. —  Gross 

Single  gross .  4  80 

Two  or  five  gross .  4  32 

Five  to  twelve  and  one-half  gross .  4 .08 

Twelve  and  one-half  to  fifty  gross .  3.84 

Fifty  gross  up .  3.(0 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb.  .1054 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dox.  ,  So 
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Cleveland,  extra  fine  cotton  twine . per  lb.  .is 

Orange  Brand,  fine  cotton  twine .  "  .so 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  W  lck .  "  ,20 

Colored  Twine,  8  balls  to  bx. ,1b,  to  bx.  “  ,25 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches .  "  .10 

Coarse  Hemp  Twine,  S  balls  to  lb..  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jnte  Clotheslines,  90  ft.  to  hank . per  dos.  1.60 

Jnte  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No  668 . . . . 

Extra  Fancy,  No  669 . . . 

Fancy,  No  670 . 

Strictly  Choice,  No.  675, . . . 

Choice,  No.  664 . 

Black  Strap . . . 

Foundry  Molasses . . . 

B.  H.  F.,  Horse  Food  Molaeaes.„ . 


REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  doz.  No.  3  screw- 

top  cans,  both  freight  paid. .  35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  104 .  32 

Fancy,  No.  io< . 28 

Choice,  No.  576 . 

Prime,  No.  102 . .26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery.. .  2.75 

Five  A,  for  confectionery .  2 . 85 


HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Seller's,  lunch  bottles,  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  doz.  1. 35 

8chlmmel’s,  10-  oz.  bottles,  2  dox.  In  case .  1.45 

“  6-  os.  »•  “  *• . 95 


REFINED'  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars: — 

4  dox.  In  barrel . per  dox.  .9254 

1  “  case .  “  ,95 

Karo,  10  cent  size,  2  doz . per  case  1  go 

Karo,  25  cent  size,  1  doz . per  case  2.30 

Karo,  10  cent  size,  54  doz .  per  case  2.30 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


THAT  PROVE  THEIR  “METAL 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
j  the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  fifty  Years  They  have  Proven  Their  “Metal” 

Write  for  catalogue  showing  variety  of  designs 


COTfEE  AND  EEA  BINS 


IN  la&RITING  "Q  KDYEHTISERS  KINDLY  MENTION  “GROCERY  WORLD 


50 


GROCERY  WORLD 


-61- 

Banner,  In  Jar*,  compound . per  do*.  i.oo 

White  Clover,  In  Jar*,  compound .  “  .95 

Purina  Pancake  Syrup,  36  pu .  “  «.  *5 

“  “  >4  qt* .  "  4.00 

“  “  »  5<-gai» .  "  7.00 

••  "  6  gal* .  “  ia.00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  *.40 

'  “  medium,  do*.  1.40 

"  “  small,  do* . 90 

Yermont  Maple  Syrup,  gal.  tins . per  gal.  i.ij 

“  "  % -gal.  tin* per  do*.  7.75 

Hasen’s  Maple  Syrup,  qt.  Bottles .  11  4.00 

pt.  bottle* .  “  a. 40 


Towle’*  Log  Cabin  "Camp"  Syrup — 


Per  do*. 


Gallon  cans,  6  In  cass . 

Half  gallon  cans,  ia  In  earn . 

Quart  cans,  *4  In  ca*« . 

.  4»H 

Pint  cam,  *4  In  case . 

Quart  bottles,  ia  In  case . 

Pint  bottlos,  *4  in  case . 

Jacket  can* . 

£■*:::: 

16-0*.... 

UOI.... 

Gallons. 


CRESCENT  MAPLEINE. 

Per  do*. 

— . - .  3<» 

. - .  5  *5 

. - .  ?  S» 

.  18.00 

.  35  00 

. . each  11. 00 


OIL  OF  MAPLEINE.  Per  do* 

8-0*  ••••••*•••• 

<•••••••••••••••••••*•••••••*••*••••••••••••*•**  15  *00 

ballon* . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  do*. 

Little  Gem, parlor,  a  string .  a. 40 

N  U,  No.  6,  split  handles .  a. 45 

Leader,  No.  6,  3  string,  red  handles .  a.  40 

Princess,  No.  4,  fancy  handles .  1.75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . 90 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  a. 90 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 


No.  WASHBOARDS.  Per  do*. 

69,  Good  Enough,  double,  spring  protector...  3.65 

57,  Peerless,  double . . 3.63 

80,  Seal  Globe,  double,  string  protector . .  3.30 

61,  Peerless,  double,  spring  protector .  4.4s 

no.  Peerless,  single,  spring  protector .  3 . 55 

100,  Northern  Queen,  single,  protector .  3.10 

101,  Tidal  Wave,  single,  protector . .  a. 7$ 

118.  Good  Enough,  single,  protector... .  3.15 

175,  Glass .  3.50 

Murdock .  0.75 

Celery  City .  3.00 

iso,  Single  Ruby .  a. 60 

it 8,  Anchor,  single  head. .  s. *5 

130,  Little  Gem,  pail  board .  1 . 35 


BUCKETS.  Per  do*. 

O.  G.,  s  electric  hoops .  1.7S 

O.  G.,  3  electric  hoop* ..... . . . .  1.90 

Clear,  s  hoop . . .  1 .63 

Clear,  3  hoop . . . . .  *  •  75 

Electric  Cedar,  1  hoop  . . . . .  s .  40 

Electric  Cedar,  3  hoop... . .  a. 60 

Pine,  3  galvanised  hoops . . . ..........  s  .so 

Galvanised,  is  quart 


Galvanised,  14  quart ., 


eeeeees  see  eases  s  ■ 


No.  BUTTER  DISHES.  Psr  M 

s,  Solid  oval . . . _ . .  1.35 

s,  Solid  oval . . . . .  1.55 

3,  Solid  oval . . . .  *.80 

3,  Solid  oval . . . .  s.13 

1,  Wire  ends . . . . . .  i.ao 

a,  Wire  ends . . . . .  1.4a 

3,  Wire  ends . . . . .  1.80 

5,  Wire  ends . . . . . .  a.co 

Picnic  Plates,  8  Inch. .  . . . . .  2  •  XO 

Picnic  Plates,  9  Inch .  3.35 

Crates  contain  130  each. 


CLOTHES  PINS. 


5  gross., 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection .  1-00 

Perfection,  so  sets  fillers .  a.  33 


-63- 

brushes. 

No.  SCRUB  BRUSHES.  Per  doz. 

aa,  White  comer . . . 70 

23,  Medium  time . . . 80 

*7,  Large .  i  .00 

13,  Marble,  medium  rise . . . go 

00,  White . 45 

Handy  House . . . 4a 


No.  STOVE  BRUSHES.  Per  do* 

so.  Black  bristle,  curved  end,  wood  handle . 90 

16,  Black  bristle,  curved  end,  wood  handle .  1.40 

44,  All  bristle,  cttrvod  end,  wood  handle .  s .  15 


No.  SHOE  BRUSHES.  Per  dos. 

o,  Mexican  fibre  . . . . . 

1,  Mexican  fibre,  largo . . . .  *  ,»o 

4,  Bristle  outside . .  1 . 50 

5.  All  bristle . . . .. . .  1*75 

11,  All  bristle,  large . . . . .  1.85 

16X,  AM  bristle,  extra  value . . .  t.io 

19,  All  bristle,  spotted  white. .  3.30 


No.  WHITEWASH  BRUSHES. 

6,  6  In.,  White  tampico. . . . 

7,  7  la.,  White  tempi co . . . . . 

8,  8  In.,  White  tamplco . . . 

6,  f  In.,  Family,  extra  heavy . . . 

8,  6  In.,  Family,  extra  heavy . . 

10,  7  in.,  Family,  extra  heavy.. . . 

is,  8  In.,  Family,  extra  heavy . . . 

6,  s  In.,  A.,  hair  bristle . . . 

8,  6  la.,  A.,  hair  bristle. . . 

10,  7  la.,  A.,  hair  bristle. . 

ia,  8  ia.,  A.,  hair  bristle. . 

6,  3  in..  Ideal,  all  bristle,  3  row. . 

8,  6  In.,  Ideal,  all  bristle,  3  row . . 

4,  Knotted,  all  bristle,  3  row . . 

6,  Knotted,  all  bristle,  3  row . 

8,  Knotted,  all  bristle,  3  row . 

8,  6  In.,  Royal,  all  white  bristle . 


Per  doz. 

,.  .40 

..  -45 

..  .50 

::  :ll 

„  ».  00 

,.  1. IS 
..  I  >5 
..  1-50 
.  1.83 
.  a. is 
..  1.85 
*.35 

..  1.50 
..  J-95 
..  3.50 
..  *-7S 


No.  DUST  BRUSHES.  Per  doi. 

7X,  Fibre,  wire  drawn . 88 

10,  Fibre,  wire  drawn,  extra .  1.15 

ai,  All  hair,  wire  drawn . .  s .  00 

a8.  White,  wire  drawn .  a. 80 

1,  7  in.,  All  hair,  flat  end .  1.95 

as,  7  in..  Mixed,  round  end . . .  a. 00 

11X,  7  in..  All  hair,  round  end. .  a.  15 
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TOBACCOS— PLUG. 

Battle  Ax . . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar  . . . 

Newsboy . . . 

Old  Honesty.. . 

Piper  Hetdsick .. 

Spear  Head . 

Standard  Navy  . 

Toddy .... 

Vinco  . 

Town  Talk., 


SMOKING  TOBACCO. 

Briar  Pipe . . . . . 

Duke’s  Mixture.  . . . . . . . 

Greenback . . . . . . 

Green  Turtle  . . . . . . . . . 

G.  &  A.  Navy,  on . . . — 

Honest .................................... 

Polar  Bear—... . . . . 

Ripple  . . — . 

Sensation  . . . . . 

Wild  Rose . . . . 


Per  lb 
3« 

.3 

.*8 


•  34 
•39 

•  aj 

•39 

•39 

•39 


YEAST  CAKES. 

Compressed . . per  do*. 

Magic,  iji  dot.  packages . . . per  box. 

Yeast  Foam,  1 X  dos . per  box 


.18 

5» 

.58 


I.OWKEY’8  COCOA  lias  maintained  its  high  quality  unim¬ 
paired  regardless  of  the  rise  in  the  price  of  cocoa  beans.  For 
years  now  it  lias  appealed  to  the  best  trade  on  its  merits  and 
become  A  STAPLE  ARTICLE  with  a  sure  demand,  constant 
and  growing.  'Wide  advertising  in  street  cars,  newspapers 
and  magazines  will  go  011  pushing,  pushing,  pushing,  it  is  a 
safe  investment,  and  PAYS  A  FAIR  PROFIT. 

LOWNEY’S  PREMIUM  CHOCOLATE  for  cooking  Is  of 
the  same  superfine  quality. 

‘The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mass. 


^0000000000000000000000000000000000000000000000000000^ 

l|  Oliver’s  Olive  Oil  I 

§  Noted  for  its  purity  and  fine  flavor 

—  Si 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30,  ^ 

§  1906,  and  the  Penna.  Food  Law  of  June  1,  1907. 

tt  q 

^  Cases.  1  dozen  large  bottles  •  -  $6. 00  ^ 

%  Cases,  2  dozen  medium  bottles  -  6.75 

§  Cases,  2  dozen  small  bottles  -  -  4-25 

§  Cases,  tins,  2-5  gallons,  per  gallon  -  2.00 

^  Cases,  tins,  6-t  gallons,  per  gallon  -  2.10 

^  Cases,  tins,  io-!S  gallons,  per  gallon  -  2.20 

§  Cases,  tins,  20-!^  gallons,  per  gallon  -  2.25 

1  JOS.  AA.  OLIVER  &  SONS 

o  IMPORTERS  S  South  Front  St.,  Philadelphia 
£  o 


Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Z ohm's  Independent  ( Scrap '  Tobaccos 
“Blue  Hen,"  "High  Card,"  "Rex"  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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Ginger  Up 

YOUR 

TRADE 

WITH 


Clicquot  Club 
Ginger  Ale 

People  who  taste  it  once 
don’t  wait  until  the  next  sum¬ 
mer  to  get  thirsty  again .  They 
want  more  right  away; 
they  want  some  all  the 
time ;  they  keep  buying 
and  you  keep  selling  it  all 
year.  We  make  it  from 
sparkling  sterilized  water, 
under  the  most  cleanly  con¬ 
ditions,  in  our  big  sanitary 
factory  at  Millis,  Mass. 

It  beats  the  best  imported 
as  a  seller,  and  pays  you 
better. 

Don’t  postpone  good 
profit  until  summer — stock 
up  NOW. 

Clicquot  Club  Co. 

Millis,  Mass. 

Philadelphia  Agent, 

R.  S.  WILLIAMS, 

123  S.  Front  Street. 
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Easter  Hams 

Will  be  in  demand  in  a  short  time 


Have  you  placed  your  order  for  them  ?  When  you 
read  this  it  will  be  time  to  seriously  think  of  the  matter. 
Write  and  ask  for  quotations  on 


BuiK's  Giowii  Biand  Hams 

which  are  plump,  have  short  shanks  and  round  butts, 
are  sweet,  being  sugar  cured;  mild,  because  they  are 
not  old ;  and  of  fine  flavor,  being  smoked  a  nice,  bright 
color,  which  is  only  possible  by  using  hickory  wood. 

They  are  sold  by  the  leading  retail  grocers  in  Phila¬ 
delphia,  having  the  most  select  and  exacting  trade. 


is  the  only  substitute  for  Easter  hams.  It  is  selected 
from  corn-fed  hogs,  specially  cured  with  granulated 
sugar — mild  and  of  exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label.  A  red  seal  is  attached  to  the 
cord,  stating  the  specific  merits  of  this  bacon,  which  is 
also  known  to  the  trade  as  the  "Five  B’’  Bacon, 
because  of  its  name 

Bum  Botteinnt  Beneless  Breakfast  Bacon 

This  Bacon  was  first  introduced  at  the  National 
Export  Exposition,  held  in  Philadelphia  in  1899,  and 
it  is  largely  due  to  its  ever-increasing  popularity  that 

Burk’s  Pork  Products 

are  known  in  every  household  in  the  Quaker  City. 


Louis  Burk 

GIRARD  AVE.  and  THIRD  ST.,  PHILADELPHIA 


Are  You 
In  a  Rut? 


The  retail  merchant 
who  is  doing  a  credit  busi¬ 
ness  in  the  old  way,  charg¬ 
ing  goods  on  Pass  Book, 
Day  Book  and  Ledger, 
then  making  out  state¬ 
ments  for  each  account,  is 
in  a  rut,  and  simply  wear¬ 
ing  his  life  away.  If  he 
continues  to  exist  at  all  it 
is  at  best  a  hand-to-mouth 
process. 

What  he  needs  to  take 
him  out  of  this  rut  is  to 
put  in  a  “Kirkwood  Short- 
Account”  System  and 
begin  to  enjoy  an  energetic 
and  prosperous  mercantile 
existence. 

With  one  writing  you 
give  customer  itemized  bill 
for  goods  bought,  state¬ 
ment  of  account  to  date 
and  post  your  own  Books. 
No  books  to  post,  no  dis¬ 
putes  with  customers,  ac¬ 
counts  always  posted. 

This  System  will  pay  for 
itself  every  month  and  the 
price  is  so  low  that  you 
cannot  afford  to  be  without 
it.  For  samples  and 
prices,  write 

E.  C.  Fell  Mfg.  Co. 

1112=14  Sansom  Street 
Philadelphia 

1  — — — — 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


'  •  in* 

dyS  1 

pill 

i*OmiA*DMuinifU  |  |B|1 

Food  for  Thought  and  Food  for  the  Body 

If  you  are  the  means  of  introducing  something  to  your  customers  which  proves  to  be  better 
than  anything  of  the  kind  they  have  ever  had  before,  you  not  only  get  their  gratitude,  but  their 
confidence.  If  you  get  these  two  things  you  are  certain  to  hold  their  trade — that’s  food  for  thought. 

If  you  recommend  Royal  Peanut  Butter  those  who  try  it  will  find  it  better  food  for  the 
body  than  almost  any  food  product  on  the  market. 

The  Universal  Coupons  which  come  to  you  with  every  case  are  food  for  the  pocket  book  in 
the  shape  of  an  extra  profit. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


FIT  MATES  FOR  THE 
BEST  BREAD  MADE 


After  getting  all  the  business  on  Freihofer’s 
Bread  we  could  possibly  take  care  of,  we  sighed  for 
other  worlds  to  conquer,  and  started  to  make 
Macaroni,  Spaghetti,  Noodles  and  Pastels. 

These  goods  are  fit  mates  for  Freihofer’s  Bread, 
and  most  grocers  know  what  that  is.  We  have  done 
little  or  no  advertising  to  consumers  for  them,  pre¬ 
ferring  to  spend  that  money  with  the  grocer  to  make 
him  friendly  to  us  and  really  anxious  to  sell  our 
goods. 

So  that  every  case  contains  Universal  Coupons, 
which  will  buy  any  necessity  or  luxury  a  grocer 
can  want. 


VIES  ININA  BAKIIN a  COMPANY 
PHILADELPHIA,  PA. 


Make  a  Specialty  of 
Private  Estate  Coffee 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  k.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street ,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


R. 
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Nothing  Like  It  Has  Ever  Been  Made 

This  picture  represents  a  floor  wax  which  when  properly  applied  makes  wood  like  new. 
Grocers  can  build  up  a  big  trade  on  it  because  their  customers  need  it — they  are  buying  some¬ 
thing  of  the  kind  now,  and  are  going  to  paint  stores  to  get  it.  If  you  will  put  a  case  of 
MOORE’S  WAX  where  it  can  be  seen  and  tell  your  trade  what  it  will  do  you  will  get  some 
money  that  is  going  somewhere  else  now.  We  are  making  it  worth  your  while  to  do  a  little 
talking  for  this  product  by  giving  you  a  generous  quantity  of  Universal  Coupons  with  each  case. 
You  can  buy  anything  you  need  with  these  coupons. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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Here’s  How 
to  Escape 

No  grocer  who  wishes 
to  escape  the  present  loose 
method  of  selling  future 
canned  goods  need  suffer 
from  it  one  minute  longer. 

All  he  needs  to  do, 
whether  he  is  wholesaler 
or  retailer,  is  to  buy  Blue 
Bell  and  Clover  Farm 
Canned.  Goods.  Upon 
which  we,  the  packers’ 
representative,  guarantee 
ioo  per  cent,  delivery. 
We  give  this  guarantee 
to  the  jobber,  he  gives  it 
to  yo  u. 

No  better  canned  goods 
packed  in  all  Maryland. 


StrasbangH,  Silver  &  Co, 

ABERDEEN,  MD. 


A  Place 
of  Its 
Own 


It  makes  no  dif¬ 
ference  how  many 
brands  of  olive  oil 
you  already  hand.e, 
La  Toscana  is  differ¬ 
ent  and  will  find  a 
place  of  its  own, 
regardless  of  the 
others. 

It  is  a  fancy,  su¬ 
perfine  Italian  oil, 
smooth,  rich  and 
mellow — the  super¬ 
ior  by  far  of  any 
oil  made  in  France 
or  Spain. 

Make  a  window 
display  of  it,  with 
some  Italian  flags 
and  some  decora¬ 
tions,  and  you’ll 
have  something 
that  will  impress 
everybody  in  your 
town. 


J.  L.  Neff  £>  Co. 

Sole  American  Agents 

BROOKLYN,  N.  Y. 


Faoicy  Print  Butter 

Our  Gurnse  Fancy  Print  Butter  has  reached  a 
steady  sale,  which,  sanguine  as  we  were,  we  hardly 
expected  for  it. 

It  has  done  it  largely  because  ol  its  delicious 
quality,  but  particularly  because  of  its  regularly  de¬ 
licious  quality. 

It  never  varies,  because  the  rigid  and  repeated 
inspection  we  give  it  is  never  looser  at  one  time  than 
at  another.  Grocers  have  welcomed  the  chance  for 
relief  from  ordinary  print  butter,  no  two  consignments 
of  which  run  alike.  It  will  do  you  good  to  sell  it. 

Packed  in  30  and  50-pound  boxes — 
pound  and  half  pounds — 34  cents. 

P.  F.  Brown  &  Co.  Philadelphia,  Pa. 


Don’t  You  Personally  O 
GOOD  Light  i 


^TT  When  you’re  considering  the  question  of  a  well- 
lighted  store  forget  your  customers  for  a  minute. 
Think  of  yourself.  Isn’t  it  pleasanter  to  do  your 
work  in  a  flood  of  light  than  in  a  dim,  dark  place,  full 
of  shadows  and  of  gloom  ? 

Everybody  likes  the  light,  everybody  hates  the  dark, 
especially  in  a  store.  Even  business  likes  the  light  and 
hates  the  dark. 

We  don’t  contend  that  the  minute  you  put  more 
lights  in  your  store  new  customers  will  come  in  and 
say:  “  Now  that  your  store  is  light  we’ll  deal  with  you.” 

But  it  will  make  an  impression  as  sure  as  you  live, 
the  sort  of  an  impression  that  makes  all  the  difference 
between  success  and  failure. 


We  Philadelphia  Electric  Co. 

Tenth  and  Chestnut  Streets 
Philadelphia. - Pennsylvania. 


1845 

Doesn’t  This  Date  Tell 
You  Something? 


This  is  the  date  Knight's  Cooking 
Extracts  first  decorated  grocers’ 
shelves.  Time,  skill  and  expeti* 
ence  combined  have  added  to  the 
perfection  of  these  goods  each 
year.  If  an  old  lady  or  a  child 
is  sent  for  a  cooking  extract  with¬ 
out  being  told  to  get  a  certain 
brand,  they’ll  ask  for  Knight  s  by 
instinct.  This  name  naturally 
identifies  itself  with  flavoring 
extracts  in  their  minds.  It’s  a 
household  word  and  stands  for  the 
highest  standard  of  excellence. 

KNIGHT’S 

Cooking  Extract  Co 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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What  the  Prophet  Says 


A  man  with  some  reputation  as  a  prophet  says  the 
grocery  store  of  the  future  will  sell  absolutely  no  goods 
in  bulk. 

Naturally,  excepting  produce. 

No  weighing,  no  measuring,  no  grubbing. 

Everything  in  ready-weighed,  ready-wrapped  pack¬ 
ages,  saving  the  dealer  work,  saving  him  overweight, 
saving  him  dirt  and  beautifying  his  shelves — giving  the 
consumer  clean  food  in  sanitary  sealed  packages,  un- 
contaminable  by  other  things. 

We  believe  it.  A  most  surprising  percentage  of 
our  granulated  sugar  business  is  done  to-day  in  Franklin 
Cartons.  Every  year  sees  an  increase.  Moreover,  the 
carton  business  we  get  we  keep.  For  no  grocer  who  once 
started  to  sell  Franklin  Carton  Sugar  has  ever  been 
known  to  go  back  to  barrels. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  X  PENNSYLVANIA 


By  no  means  are  all  the  hams  we  produce  good  enough  to  be  branded  Star. 

We  turn  out  40,000  hams  a  day.  There  isn’t  a  bad  ham  in  the  lot — rigid  selection  of  hogs  assures 
that ;  but  only  one  out  of  about  fifteen  is  fine  and  tender  enough  to  bear  the  Star  brand.  The  rest  are 
good  hams  ;  but  they  are  not  Star  hams. 

The  star  ham  is  from  a  young,  but  mature,  corn-fed  hog — not  too  fat.  The  meat  is  solid,  sweet, 
tender  and  juicy — the  ham  to  burn  into  the  memory  the  name  of  the  grocer  who  sold  it. 
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GROCERY  WORLD 


What  is  a  Cash  Grocery  Business? 

Question  Supplies  the  Basis  for  a  Pennsylvania  Lawsuit 
Between  the  Prospective  Buyer  and  the  Prospective  Seller 
of  a  Business  so  Described.  Court  Says  Cash  Business 
Need  Not  Necessarily  be  One  Done  for  Spot  Cash,  and 
Refuses  to  Return  Buyer’s  Deposit  Money. 


The  question  as  to  what  is  and 
what  is  not  a  cash  grocery  busi¬ 
ness  has  just  been  decided  by  the 
Common  Pleas  Court  of  Mont¬ 
gomery  County,  Pa.,  in  an  action 
brought  between  two  men,  one  of 
whom  was  to  have  sold  and  the 
other  to  have  bought  a  retail  gro¬ 
cery  business  described  by  the 
seller  as  a  “cash  business.”  The 
plaintiff,  who  was  the  prospective 
buyer,  was  named  Hartman,  and 
the  defendant,  the  prospective 
seller,  Boogar. 

On  June  9,  1904,  the  plaintiff 
and  the  defendant  entered  into  a 
written  agreement  by  which  de¬ 
fendant  agreed  to  sell  to  plaintiff 
the  fixtures  of  his  grocery  store, 
located  at  Conshohocken,  for  the 
sum  of  $1,300,  $1,000  to  be  paid  on 
the  signing  of  the  agreement. 
The  plaintiff  also  agreed  to  buy 
the  stock  of  goods  on  hand  on  day 
of  settlement.  Plaintiff  paid 
down  the  $1,000,  and  sued  to  re¬ 
cover  it  back,  claiming  that  he  re¬ 
scinded  the  contract  before  the 
time  for  its  completion  because  of 
the  “untrue,  false  and  fraudulent 
representations”  as  to  the  charac¬ 
ter  of  the  business  made  by  the 
defendant,  and  which  were  the 
essential  and  moving  causes 
which  induced  him  to  enter  into 
said  agreement. 

The  written  agreement  con¬ 
tained  no  representation  as  to  the 
character  or  kind  of  business,  nor 
does  it  speak  of  any  penalty  for 
default  of  either  party. 

The  false  and  fraudulent  rep¬ 
resentations  upon  which  the 
plaintiff  relied  consisted  in  the 
statement  made  by  defendant  be¬ 
fore  the  contract  was  signed  that 
lie  was  doing  a  “cash  business” 
with  the  exception  of  two  ac¬ 
counts.  The  following  conversa¬ 
tion  took  place  when  the  parties 
met  to  take  an  account  of  stock. 
The  plaintiff  testified:  “I  said  to 
him  then,  when  he  told  me  he 
would  take  orders  on  Thursdays 
and  deliver  the  goods  and  collect 
on  Fridays  and  Saturdays,  ‘I  am 
done.’  He  said,  ‘What’s  the  mat¬ 
ter?’  I  said,  ‘This  is  not  what 


you  represented  ;  you  represented 
to  me  a  strictly  cash  business 
with  the  exception  of  two  people 
I  have  named  before  in  Consho¬ 
hocken  and  one  railroad  man. 
Now,  you  go  out  and  take  orders 
to-morrow  and  deliver  the  goods 
and  collect  the  latter  part  of  the 
week.’  He  said,  ‘That  is  cash.’  I 
said,  ‘Not  by  any  means.’  ‘Yes 
it  is,’  he  said.” 

Mr.  Perkins,  a  witness  called 
by  plaintiff,  testified  that  he  had 
been  in  the  grocery  business  for 
about  twenty-six  years.  He  was 
asked:  “Where  a  grocer  sells  to 
consumers  goods  on  Mondays  or 
Tuesdays  and  delivers  them  and 
collects  on  Fridays  or  Saturdays 
for  those  same  goods,  is  that  con¬ 
sidered  in  the  trade  a  cash  busi¬ 
ness?”  He  answered:  “I  think  it 
largely  a  matter  of  opinion,  if  it 
is  opinion  you  want  from  me.” 

On  cross-examination,  he  was 
asked :  “Where  you  sell  your  cus¬ 
tomer  gives  an  order  for  goods 
and  they  are  delivered,  and  they 
are  paid  for,  not  right  at  the  time 
of  delivery,  but  within  a  few  days, 
is  that  or  not  in  the  trade  and  ac¬ 
cording  to  the  custom  of  mer¬ 
chants  a  cash  business?”  His 
answer  was :  “We  consider  it  is  so 
in  our  business.” 

The  question  which  the  suit 
brought  before  the  court  for  set¬ 
tlement  was  therefore  this  :  Does 
a  cash  business  mean  only  a  busi¬ 
ness  which  is  conducted  for  spot 
cash,  over  the  counter,  or  C.  O.  D. 
when  the  goods  are  delivered,  or 
does  the  expression  cash  business 
allow  any  more  latitude  than 
that?  The  court  decided  that  the 
business  as  described  by  Mr.  Boo¬ 
gar  could  truthfully  be  called  a 
cash  business,  because  it  was  so 
understood  in  the  trade.  It  was 
further  decided  that  because  it 
was  a  cash  business  the  buyer  had 
no  right  to  break  his  contract 
and  withdraw,  and  because  he  did 
withdraw  illegally  he  could  not 
get  back  the  $1,000  he  had  paid 
as  a  deposit. 

The  court’s  opinion  in  part  was 
as  follows: — 


The  extent  of  plaintiff’s  testi¬ 
mony  shows  that  goods  were  sold  on 
Tuesdays  or  Fridays  and  paid  on 
Saturdays.  To  the  common  under¬ 
standing  this  would  mean  cash.  No 
books  of  account  were  kept,  and  the 
plaintiff’s  solicitors  were  responsi¬ 
ble  for  loss.  It  is  common  usage  in 
this  business  to  sell  as  defendant 
did;  and  it  is  inconceivable  that 
plaintiff  should  have  thought  that  in 
a  manufacturing  town,  where  em¬ 
ployees  of  the  mills  and  factories  are 
paid  on  Saturdays,  that  he  could 
carry  on  a  grocery  business  if  he  re¬ 
quired  the  money  paid  on  delivery  of 
the  goods.  “The  usages  of  a  par¬ 
ticular  trade  or  business  are  pre¬ 
sumed  to  be  known  to  those  engaged 
therein Carter  vs.  Philadelphia 
Coal  Co.,  77  Pa.  286. 

The  evidence,  in  our  opinion,  did 
not  establish  fraud  on  the  part  of  the 
defendant.  At  most  there  was  a  dif¬ 
ference  of  opinion  between  the  par¬ 
ties  as  to  what  was  meant  by  a  “cash 
business,”  as  is  shown  by  defendant’s 
exclamation,  “that  is  cash.”  Each 
party  relies  solely  on  his  own  con¬ 
struction  of  the  meaning  of  the 
words  used  by  defendant.  There  may 
be  an  honest  difference  of  opinion. 

Fraud  in  fact  is  a  matter  of  inten¬ 
tion;  and  where  the  expression  “cash 
sales”  may  admit  of  different  con¬ 
struction,  there  can  be  no  fraud  in 
the  absence  of  other  circumstances 
showing  an  intention  to  deceive. 
The  fact  that  defendant  kept  no 
books,  that  his  solicitor  was  re¬ 
sponsible  for  orders  delivered,  and 
the  universal  custom  to  pay  within  a 
few  days,  confirm  defendant’s  idea 
that  his  business  was  really  in  fact  a 
cash  business  as  understood  by  the 
trade. 

If  plaintiff  had  reason  for  rescind¬ 
ing  because  of  any  act  of  defendant, 
this  claim  could  be  sustained;  but 
here  we  have  a  case  where  plain¬ 
tiff’s  withdrawal  was  not  justified, 
and  under  such  circumstances  the 
authorities  are  that  he  can  recover 
nothing. 


What  Carelessness  in  Figuring 
Profits  Lead  To? 


Western  Grocer  Gives  Twelve  Exam¬ 
ples  in  Every  One  of  Which  There 
Was  Either  No  Profit  or  Much  Less 
than  the  Dealer  Thought. 

A  well-known  retail  grocer  of 
Seattle,  Wash.,  has  made  a  pub¬ 
lic  statement  that  many  a  retail 
grocer,  so  careless  is  he  in  the 
matter  of  figuring  profits,  is 
actually  selling  at  a  loss  goods 
that  lie  thinks  he  is  realizing  a 
profit  upon.  To  substantiate  his 
statement  he  has  made  some  cal¬ 
culations,  which  the  “Grocery 
World”  reproduces  below: — 

Best  patent  flours  at  present  cost 
per  barrel  $5.15.  The  average  cost 
of  doing  business  in  this  city  is  17 
per  cent.,  or  per  barrel,  88  cents ; 
total  cost,  $6.03.  Retailed  at  $1.50 
per  sack,  $6.00.  Loss  per  barrel, 

3  cents. 

It  will  be  seen  by  this  that  grocers 
are  selling  flour  at  a  loss  of  3  cents 
per  barrel,  when  cost  of  doing  busi¬ 
ness  is  considered.  Yet  some  gro¬ 
cers  try  to  make  themselves  believe 
that  they  could  sell  for  less  and 
make  profit. 

Best  cane  sugar  at  present  cost 
per  sack,  $5.65;  cost  of  delivery,  3 
cents;  total,  $5.68;  less  discount  of 
cash  25  cents ;  total,  $5.43.  The 
average  cost  of  doing  business,  17 


per  cent.,  is  93  cents.  Total  cost, 
$6.36. 

Sold  at  15  pounds  for  $1,  the  pre¬ 
vailing  price,  amounts  to  $6.67,  or  a 
margin  of  31  cents  on  a  sack  of 
sugar. 

Deduct  from  this  the  full  sacks 
that  are  sold  at  $5.65  to  $6,  and  sugar 
is  handled  without  profit.  Con¬ 
densed  milk  costs  per  case,  $4.05,  less 
discount  for  cash,  2  per  cent.,  8 
cents;  total,  $3.97. 

The  average  cost  of  doing  business 
is  17  per  cent,  or  per  case,  67  cents; 
total  cost,  $4.64 ;  48  cans  to  case, 
sold  at  10  cents  per  can,  $4.80;  mar¬ 
gin  of  profit,  16  cents. 

Deduct  from  this  the  cases  sold  at 
$4.40  and  $4.50,  and  condensed  milk 
pays  no  profit  above  the  cost  of 
business.  Yet  there  are  some  gro¬ 
cers  so  foolish  that  they  are  trying  to 
make  their  business  pay  by  selling 
condensed  milk  at  3  cans  for  25 
cents  or  $4  per  case,  that  costs  them, 
when  cost  of  doing  business  is  con¬ 
sidered,  $4.64  Is  it  any  wonder  that 
such  grocers  generally  wind  up  in 
bankruptcy  ? 

Standard  tomatoes  now  cost,  per 
case,  $1.90;  the  average  cost  of  do¬ 
ing  business,  17  per  cent.,  32  cents; 
total  cost,  $2.22;  24  cans  retailed  at 
10  cents  per  can,  $2.40;  margin  of 
profit  above  actual  cost  of  doing 
business,  18  cents;  this  would  be  44 
cent  per  can. 

Tomatoes  are  always  sold  very 
close  to  cost.  Still  we  find  some 
grocers  selling  them  at  three  cans  for 
25  cents  and  believe  they  are  making 
a  profit.  They  argue  that  because 
they  purchased  futures  at  85  cents 
per  dozen,  or  $1.70  per  case;  to 
which  should  be  added  14  cents  for 
interest,  plus  31  cents  for  cost  of 
business,  making  a  total  cost  of  $2.15 
per  case,  or  a  net  loss  of  15  cents  on 
every  case  sold  at  three  cans  for  25 
cents.  Interest  should  always  be 
added  in  figuring  cost  of  future 
goods,  for  the  reason  that  they  are 
actually  purchased  far  in  advance  of 
their  sale. 

Lenox  soap  costs,  per  case,  $3.20; 
cost  of  doing  business  at  17  per  cent., 
55  cents ;  total  cost,  $3.75 ;  retailed  at 

6  bars  for  25  cents,  $4.20. 

Margin  of  profit  on  17  sales,  45 
cents.  Fels-Naptha  soap  costs,  per 
case,  $4.50;  cost  of  doing  business  at 
17  per  cent.,  76  cents;  total,  $5.26; 
sold  at  5  cents  per  bar,  $5 ;  actual 
loss  per  case,  26  cents. 

Quaker  Oats  cost,  per  case  of  36 
packages,  $3.80;  cost  of  doing  busi¬ 
ness  at  17  per  cent.,  63  cents;  total 
cost,  $4.43 ;  or  a  possible  margin  of  1 
cent  per  sale,  7  cents. 

Violet  Oats  cost,  per  case  of  36 
packages,  $3.75 ;  cost  of  doing  busi¬ 
ness  at  17  per  cent.,  63  cents;  total 
cost,  $4.38;  sold  at  two  packages  for 
25  cents.  $4.50;  total,  12  cents. 

Margin  of  profit  trifle  more  than 
2-3  cents  per  sale. 

Cocoa  costs,  per  pound,  43  cents; 
cost  of  doing  business,  17  per  cent., 

7  cents ;  total  cost  50  cents. 

Commonly  sold  at  25  cents  per 

package  of  Wpound,  50  cents;  no 
margin  of  profit. 

Best  potatoes  cost,  per  ton,  $22; 
cost  of  doing  business  at  17  per  cent., 
$3.74:  cost  of  delivery,  $1.50;  total 
cost.  $27.24. 

Sold  at  an  average  of  $1.35  per  100 
pounds,  $27;  actual  loss  per  ton,  24 
cents. 

Ordinary  ham  weighing  12  pounds 
costs  $1.50;  shrinkage  10  per  cent., 
15  cents;  cost  of  doing  business,  29 
cents:  total  cost,  $1.94. 

Sold  at  15  cents  per  pound,  $i.So; 
actual  loss,  14  cents. 


Florida  eggplants  range  from 
$r. 75  to  $2.25  per  crate.  They  are 
coming  in  bad  order  and  are  sell¬ 
ing  poorly. 


GROCERY  WORLD 


9 


The  New  York  Letter 


Jobbers  Claim  to  Have  Already  Defeated  Net  Weight  Bill. 
Some  Opposition  also  from  Retail  Interests.  Jobbers  Plan 
to  Cut  Down  Immediate  Purchases.  Small  News  of  the 
Trade. 


Special  correspondence  of  “Grocery  World. 


New  York,  April  2,  1908. 

An  amendment  to  the  Weights 
and  Measures  Law  of  the  State 
requiring  that  the  weight  or 
quantity  of  commodities  in  con¬ 
tainers  be  stated  is  pending  at  the 
legislative  session  at  Albany. 
The  New  York  Wholesale  Gro¬ 
cers’  Association  has  made  a  de¬ 
termined  effort  to  defeat  the  bill. 
One  of  the  officers  said  yesterday 
that  the  bill  is  practically  dead  as 
the  result  of  the  opposition. 

Acting  on  your  instructions, 
your  correspondent  tried  to  get  a 
copy  of  the  letter  which  the  sec¬ 
retary  of  the  Wholesale  Grocers’ 
Association  sent  out  to  the  mem¬ 
bers  urging  them  to  work  against 
the  bill,  but  a  copy  was  not  to  be 
had.  A.  H.  Beckmann,  the  secre¬ 
tary,  said  that  the  letter  was 
simply  intended  for  the  members 


and  so  he  declined  to  furnish  a 
copy  for  publication.  Several 
members  who  were  asked  about 
the  letters  said  that  they  had  re¬ 
ceived  them  but  had  no  copy  at 
hand. 

T.  H.  Ormiston,  of  Austin, 
Nichols  &  Co.,  said  that  he  had 
made  a  personal  protest  against 
the  bill.  He  said  that  people  buy 
certain  kinds  of  food  by  the  pack¬ 
age  and  do  not  ask  what  is  the 
weight,  and  as  everybody  has 
been  satisfied  with  this  method 
he  saw  no  reason  for  changing. 
He  said  that  certain  lines  sell  for 
5  or  10  cents,  for  instance,  and 
people  ask  for  a  package  at  one 
price  or  the  other  and  get  the 
worth  of  their  money  in  that  way, 
which  is  more  convenient  for 
some  kinds  of  trade  than  to  sell 
by  the  weight. 

Another  objection  that  he  urged 


against  the  bill  was  that  there  are 
some  kinds  of  food,  such  as  the 
canned  fruits  and  vegetables, 
which  cannot  be  stamped  with 
the  weight  without  the  risk  of 
having  mistakes  through  no  fault 
of  the  packers,  because  of  uncer¬ 
tainties  of  packing  and  possible 
evaporation. 

These  are  the  grounds  of  oppo¬ 
sition  to  the  bill,  it  is  said,  in  the 
letter  which  Mr.  Beckmann  sent 
to  the  members. 

L.  J.  Callanan,  the  chairman  of 
the  Legislative  Committee  of  the 
New  York  Retail  Grocers’  Union, 
said  that  he  is  opposed  to  the  bill 
in  its  present  form,  as  he  believes 
that  the  word  container  is  too 
broad.  He  said  that  it  would  be 
well  to  have  a  law  requiring  that 
the  true  weight  of  cereals  and  of 
butter,  lard  and  many  other  arti¬ 
cles  should  be  stamped  on  pack¬ 
ages  of  various  kinds.  But  he 
pointed  to  his  tables  filled  with 
canned  soups  and  vegetables  and 
said  that  nobody  could  guarantee 
the  exact  quantity  of  food  in  the 
cans.  He  said  that  the  packer 
must  leave  the  work  of  filling  the 
cans  to  girls  or  other  employees 
who  may  be  careless  and  there 


will  always  be  some  variations 
from  natural  causes. 

*  *  * 

Several  representatives  of 
manufacturers  and  packers  re¬ 
peated  to-day  a  report  about 
meetings  held  by  the  whole¬ 
sale  grocers  for  the  purpose  of  re¬ 
stricting  purchases  in  the  im¬ 
mediate  future.  The  representa¬ 
tives  of  the  packing  interests  are, 
in  some  instances,  quite  positive 
in  saying  that  the  meetings  were 
actually  held  not  only  by  the  job¬ 
bers  in  this  city,  but  by  some  of 
those  up  the  State.  The  idea,  as 
it  is  explained,  is  for  the  jobbers 
not  to  buy  from  first  hands  except 
when  it  is  essential  for  immediate 
orders,  and  then  only  for  the 
quantities  needed  at  the  moment. 
The  jobbers  are  furthermore  to 
buy  from  one  another  while  any 
of  them  have  old  stock  on 
hand. 

The  jobbers  expect,  it  is  said, 
that  as  the  result  of  this  policy 
they  will  not  only  be  playing  a 
safe  and  conservative  game,  but 
at  the  same  time  they  will  make 
it  possible  for  some  of  the  first 
hands  to  weaken  in  their  notions 
as  to  prices,  and  so  jobbers  may 


They  Move  Rapidly — 

C^T  /Formerly  called\ 

W  s  Manna/ 

T  oasties 

They  simply  melt  on  the  tongue  and  the  “mouth  waters”  for  more.  That  meaus  repeat  orders  and  heavy 
sales  ;  the  dealer’s  profit  is  pleasing. 

Alternate  cartons  of  Elijah’s  Manna  and  Post  Toasties  in  each  case,  for  awhile,  makes  the  “change  of 
name”  easy  and  identifies  the  food  for  dealer  and  customer — no  explanations  necessary. 

The  “Toasty”  flavor  is  superior  to  all  other  corn  flakes,  and 

“The  Taste  Lingers” 


Postum  Cereal  Co.,  Ltd.,  Battle  Creek,  Mich,  U«  S.  A. 
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buy  at  lower  levels  after  a  time 
than  would  be  possible  now. 

How  much  of  this  is  true  and 
how  much  is  due  to  the  suspicious 
imagination  of  the  food  brokers 
can  only  be  guessed. 

*  *  * 

Attendance  at  the  Food  Show 
of  the  New  York  Retail  Grocers’ 
Association  in  the  last  week  has 
been  steadily  large  and  the  mem¬ 
bers  are  greatly  pleased  with  the 
results  thus  far. 

*  *  * 

The  New  York  Consolidated 
Milk  Exchange  this  week  reduced 
the  prices  paid  to  producers 
cent  a  quart.  The  new  price  is 
$1.61  per  40-quart  can. 

*  *  * 

A  certificate  was  filed  Monday 
incorporating  the  E.  H.  Thomp¬ 
son  Co.,  grocers,  at  Watertown; 
capital  stock,  $25,000;  incorpo¬ 
rators,  John  W.  and  Mary  C.  Van 
Camp,  I.  J.  and  J.  A.  McDonald. 
*  *  * 

A.  P.  Williams,  of  the  jobbing 
firm  of  R.  C.  Williams  &  Co.,  will 
sail  next  week  for  France,  where 
he  will  inspect  the  French  can¬ 
ning  industries. 

Fred.  A.  McGill. 


Pennsylvania  Dried  fruit  Case  Now 
Before  the  Court 


Facts  Agreed  to  by  Both  Parties  and  Court  Will  Decide  the 
Law.  Case  Complicated  by  Alleged  Technical  Faults  in 
the  Appeal. 


The  Kephart  dried  fruit  case, 
of  Altoona,  Pa.,  which  is  to  decide 
for  this  State  the  status  of  fruits 
bleached  with  sulphur,  has  been 
submitted  to  the  Blair  County 
Court  on  what  is  known  as  a  case 
stated.  A  case  stated  is  a  formal 
statement  of  a  case  in  which  the 
facts  are  agreed  to  by  both  sides, 
and  the  law  is  put  up  to  the  judge 
to  decide. 

The  case  stated  filed  in  the  Kep¬ 
hart  matter  was  as  follows: — 

And  now,  to  wit,  March  ,  1908, 
this  case  being  before  the  court  on 
an  appeal  from  the  judgment  en¬ 
tered  by  an  Alderman  for  the  recov¬ 
ery  of  the  penalty  for  the  violation 
of  the  provisions  of  an  Act  of  As¬ 
sembly,  and  costs,  it  is  agreed  by 
and  between  the  Commonwealth  of 
Pennsylvania,  on  one  part,  and  the 
defendant,  C.  M.  Kephart,  on  the 
other  part,  that  the  following  case 
be  stated  for  the  opinion  of  the  court 
in  the  nature  of  a  special  verdict; 
the  same  to  supersede  the  statement 
and  affidavit  of  defense  heretofore 


filed  in  so  far  as  there  may  be  any 
conflict  in  the  matters  therein  alleged. 

First.  The  defendant,  C.  M.  Kep¬ 
hart,  is  a  grocer  doing  business  at 
the  corner  of  Eleventh  avenue  and 
Bridge  street,  in  the  City  of  Altoona, 
County  of  Blair,  State  of  Pennsyl¬ 
vania,  selling  at  retail  only,  and  on 
the  seventh  day  of  August,  1907,  of¬ 
fered  for  sale,  and  had  in  his  posses¬ 
sion  with  intent  to  sell,  “unpeeled 
peaches,”  which  are  articles  of 
food. 

Second.  On  the  said  seventh  day 
of  August,  1907,  the  defendant,  C. 
M.  Kephart,  sold  to  the  agent  of  the 
Commissioner  of  the  Dairy  and 
Food  Division  of  the  Department  of 
Agriculture  of  the  Commonwealth 
of  Pennsylvania,  a  portion  of  the 
said  “unpeeled  peaches,”  which  were 
subsequently  submitted  to  a  chemical 
analysis,  and  which  showed  that  the 
same  had  been  preserved  by  the  use 
of  sulphur  dioxide. 

Third.  That  the  peaches  sold  as 
aforesaid  by  the  defendant  were 
taken  from  the  box  in  which  they 
were  purchased  by  the  defendant, 
which  said  box  had  a  label  thereon 
containing  the  following  directions 
and  instructions  :  “For  the  purposes 
of  shipment  the  peaches  contained 
herein  are  preserved  by  the  external 
application  of  sulphur  fuses,  which 


are  removable  by  maceration  or 
soaking  in  water.” 

No  such  label  appeared  upon  the 
package  in  which  the  peaches  sold 
were  wrapped  or  contained  when  de¬ 
livered  to  purchaser. 

Fourth.  That  the  analysis  made  as 
aforesaid  of  the  said  peaches  was 
made  without  first  submitting  the 
same  to  the  process  of  maceration, 
as  directed  on  label  upon  said  box. 

Fifth.  Sulphur  dioxide  is  not  na¬ 
tive  in  peaches,  but  is  added  as  a 
preservative  and  is  injurious  to 
health. 

Sixth.  The  rules  and  regulations 
promulgated  for  the  enforcement  of 
the  Act  of  Congress,  approved  June 
30,  1906,  known  as  “The  Food  and 
Drugs  Act,”  permit  the  use  of  sul¬ 
phur  dioxide  as  a  preservative  in 
peaches  and  the  amount  found  in 
the  peaches  in  this  case  is  less  than 
the  amount  allowed  by  such  rules 
and  regulations. 

Seventh.  The  defendant  purchased 
said  peaches  from  a  dealer  residing 
outside  of  the  State  of  Pennsylva¬ 
nia,  and  received  a  guaranty  in 
writing,  signed  bv  the  vendor,  who 
resides  in  the  United  States,  to  the 
effect  that  the  said  peaches  were  not 
adulterated  or  misbranded  within  the 
meaning  of  the  Food  and  Drugs  Act 
of  June  30,  1906,  enacted  by  the  Sen¬ 
ate  and  House  of  Representatives  of 
the  United  States  of  America  in 
Congress  assembled,  and  the  said 
peaches  were  sold  and  delivered  to 
the  defendant  in  a  sealed  package. 
The  said  guaranty  contained  the 
name  and  address  of  the  vendor. 

Eighth.  The  Commonwealth,  con¬ 
tending  that  the  peaches  in  question 
were'adulterated  within  the  meaning 
of  paragraph  five  of  the  Fifth  Sec¬ 
tion  of  the  Act  of  June  1,  1907,  P. 
L.  386,  brought  a  suit  for  the  recov¬ 
ery  of  the  penalty  provided  in  said 
Act  before  Alderman  John  J.  Irvin, 


TO-DAY  TO-MORROW  EVERY  DAY 


We  are 


Selecting  tlie  Highest  Quality  of  Merchandise, 

Figuring  Prices  Down  to  the  Lowest  Possible  Notch, 

Zealously  guarding  in  every  particular  the  interests  of  the  CASH  buyer. 


Keep 


GKOCEK  : 

Absolutely  Pure  Black  Pepper,  very  fine  quality, 

bbls.  about  225  lbs . per  lb., 

Half  Bbls  ,  about  125  lbs . per  lb., 

60-lb.  Drums . per  lb., 

25-lb.  Pails . per  lb., 

6  and  10-lb.  Boxes  . per  lb., 

We  think  this  is  probably  the  lowest  price  you  have  ever  heard  on 
absolutely  pure  ground  pepper  of  guaranteed  high  quality. 

Sour  Krout,  50-gallon  tierces . per  tierce  4.50 

45-gallon  Bbls . per  bbl.,  3.65 

70s-80s  Wheel  Brand  Fancy  Santa  Clara  Prunes, 

25-lb.  boxes . . .  .  .  .  per  lb., 

60-lb.  boxes . per  lb., 

%c.  per  lb.  less  in  5  or  io-box  lots. 

Rogers’  Fancy  4- Crown  Ondara  Layer  Valencia 

Raisins,  28- lb.  boxes . per  lb., 

5  or  10-box  lots . per  lb., 

White  Ribbon  Brand  Choice  Coast-packed  Seeded 

Raisins,  45  12-oz.  packs . per  paok, 

ExtraQualityRing Cut Evap.  Apples, 48-1  lb  cartonsper  lb., 
Standard  Ring  Cut  Evap.  Apples,  48-1  lb.  cartons  per  lb. 


Us  in  Mindt  tor  Your  Wonts,  To*Day - To«Morrow - Every 

Standard  Brands  Lard  Compound,  60-lb.  tubs 
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Fancy  Ring  Cut  Evap.  Apples,  25-lb.  boxes  ....  per  lb., 
Fancy  Ring  Cut  Evap.  Apples,  60-lb.  boxes  ....  per  lb., 
National  Cream  Chocolate  Drops,  30-lb.  pails  .  .  .  per  lb., 

5  or  lO-pail  lots . per  lb., 

Acme  Chloride  Lime,  25-1  lb.  zinc  cans . per  lb., 

Fancy  New  York  State  Medium  Beans,  very  white, 

very  clean,  finest  quality  we  have  seen  for  many 
a  day,  genuine  New  York  State  goods,  grain 
bags  about  2 X  bushel . per  bu., 

6  or  10-bag  lots . per  bu., 

There  is  a  very  strong  sugar  market. 
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Day. 

_  per  lb., 

5  or  10-tub  lots  . . per  lb., 

This  is  much  below  the  market. 

Best  Quality  Sugar-cured  Hams,  14  to  16  lb.  aver- 

age,  bbls . - . per  lb., 

Finest  Quality  Small  Easter  Hams,  8  to  10  lb.  aver- 

age,  bbls . per  lb., 

Picnic  Shoulders,  6  lb.  average,  bbls . per  lb., 

.  .  Easter  Hams  will  not  be  ready  for  shipment  until  April  9th/ 

Prime  Rio  Coffee,  whole  bean,  clean  bright  roast, 

elegant  goods,  fine  drinker,  25-lb.  lots  or  over,  per  lb., 

100-lb.  lots  or  over . per  lb.. 

Fancy  Laguayra  Coffee  (genuine  Pto  Cabello)  25 

lb.  lots  or  over . per  lb., 

100-lb.  lots  or  over . ."  .  per  lb., 

J.  B  Brand  Fancy  No.  4  Norway  Mackerel,  450  to 

460  fish,  bbls . .  bbl.,  20.00 

Half  Bbls . . per  X  bbl.10.60 

Quarter  Bbls.  (50-lb.  blue  painted  tubs)  ....  per  X  bbl., 6.46 

Ocean  White  Fish,  200-lb.  bbls  . per  bbl.,  3.20 

Quarter  Bbls.  (50-lb.  blue  painted  tubs)  .  .  .  .perXbbl,  1.25 
Golden  Rule  No.  2  Tomatoes,  good  seconds,  2  doz.,  per  doz., 
Osborne’s  Shoe  Peg  Corn,  small  grain,  sweet  and 

tender,  siDgle  cases,  2  doz . per  doz., 

5  or  10-case  lots . per  doz., 

Fancy  Cal.  Lima  Beans,  bags  about  80  lbs . per  lb., 

5  or  10-bag  lots . per  lb., 

Force  Food,  36  packs . per  case, 

Thistle  Brand  Fancy  Cal.  Yell’ w  Peaches, 50-lb.  bxs,  per  lb. , 

Harlem  Oil . . . .  per 
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WRITE  FOR 


^ _ gr.t 

Harlem  Oil . per  doz., 

\Ne  carry  a  very  full  line  of  them  and  solicit  your  orders,  as  we  are  in  a  position  to  do  you  good  on  them. 

These  Prices  for  This  Week  Only— April  6th  to  April -nth,  inclusive. 

THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 
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BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila..  Pa. 
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of  the  City  of  Altoona,  Pennsylvania, 
who,  after  hearing,  entered  judg¬ 
ment  against  the  defendant  for  the 
penalty  of  $60.00  and  costs,  from 
which  said  judgment  an  appeal  was 
allowed  by  this  court  without  notice 
to  the  Commonwealth,  plaintiff,  and 
without  hearing  upon  the  question 
of  the  allowance  of  said  appeal ;  that 
for  the  purposes  of  this  case  it  is 
agreed  that  the  question  of  the  right 
of  the  court  to  allow  an  appeal  in 
this  case  and  whether  said  appeal 
was  improvidently  allowed  shall  be 
considered  by  the  court  with  the 
same  effect  as  though  a  motion  had 
been  made  by  the  Commonwealth  to 
strike  off  said  appeal. 

Ninth.  All  the  formalities  which 
may  be  conditions  precedent  to 
bringing  the  said  suit  under  the  pro¬ 
visions  of  said  Act  of  June  1,  1907, 
have  been  complied  with. 

Tenth.  If  the  court  be  of  the 
opinion  that  under  the  facts  as  above 
stated  the  defendant  is  liable  under 
said  Act  of  June  1,  1907,  for  the 
penalty  of  $60.00  provided  therein, 
then  judgment  to  be  entered  for  the 
Commonwealth  in  the  sum  of  $60.00 


and  costs ;  and  if  the  court  be  of  the 
opinion  that  the  defendant  is  not  so 
liable,  then  judgment  to  be  entered 
for  the  defendant;  but  if  the  court 
be  of  opinion  that  the  defendant  has 
no  right  of  apoeal  and  that  the  judg¬ 
ment  of  the  magistrate  is  final  or 
that  said  appeal  was  improvidently 
allowed,  and  for  either  reason  the 
appeal  ‘should  be  stricken  off  then 
an  order  of  the  court  be  made  ac¬ 
cordingly;  the  costs  to  follow  the 
judgment,  and  either  party  reserving 
the  right  to  appeal  from  any  judg¬ 
ment  that  may  be  entered  thereon. 

It  will  appear  from  the  above 
that  one  of  the  main  questions 
involved  in  the  case  is  the  tech¬ 
nical  question  of  the  appeal ; 
whether  it  was  properly  taken  or 
not.  If  this  question  is  decided 
in  the  Commonwealth’s  favor,  the 
case  will  of  course  be  ended  with¬ 
out  any  real  settlement  of  the 
most  important  question  involved. 


Storage  Eggs  for  Fresh 


How  Can  the  Two  be  Told  Apart?  Continued  Discussion 
Among  Jobbers  on  the  Secretary  of  Agriculture’s  Cam¬ 
paign.  When  the  Practice  is  Fraudulent  and  When  it  is  Not. 


The  announcement  by  the 
United  States  Secretary  of  Agri¬ 
culture  that  he  intended  to  stop 
the  sale  of  storage  eggs  as  fresh 
is  still  being  warmly  discussed  by 
the  wholesale  egg  trade. 

While,  as  stated  lastweek,  opin¬ 
ions  upon  the  legitimacy  of  the 
practice  differ,  all  classes  of  egg 
jobbers  agree  that  in  many  cases 
it  is  practically  impossible  to  tell 
a  storage  egg  from  a  fresh  one, 
for  which  reason  the  results  of  the 
Secretary’s  campaign  are  prob¬ 
lematical. 

There  is  no  chemical  way  of 
telling  fresh  and  storage  eggs 
apart.  Occasionally  they  can  be 
told  by  experts,  who  judge,  how¬ 
ever,  from  exterior  conditions 
and  not  for  any  special  change 
which  the  storing  has  produced. 

For  instance,  eggs  are  mostly 
stored  in  April,  when  eggs  are 
full  and  strong.  If  an  egg  were 
kept  in  storage  thirty  days,  it 
would  be  practically  impossible 
to  tell  by  any  known  test  that  it 
had  been  in  storage  at  all.  Ex¬ 
cepting,  of  course,  by  such  simple 
tests  as  that  the  egg  happened  to 
be  cold  or  sweaty. 

The  longer  an  egg  remains  in 
storage  the  easier  it  is  to  tell  it 
from  a  fresh  egg.  Very  often  it 
can  be  recognized  as  a  storage 
eSS>  because  at  the  time  it  is  re¬ 
moved  from  storage  it  is  actually 
better  than  the  fresh  eggs  which 


are  being  produced  at  that  time. 
In  August,  for  instance,  storage 
eggs  which  have  been  put  away 
in  April  are  much  superior  to  the 
fresh  August  egg,  which  is  almost 
sure  to  be  heated. 

Certain  jobbing  handlers  of 
eggs  defend  the  practice  on  the 
ground  that  between  the  jobber 
and  the  retailer  of  eggs  there  is 
perfect  understanding  always  as 
to  whether  an  egg  is  storage  or 
fresh,  no  matter  whatever  it  may 
be  called.  The  price  is  almost  in¬ 
variably  a  criterion  which  informs 
a  dealer  as  to  exactly  what  he  is 
buying,  and  for  that  reason,  even 
if  a  storage  egg  is  called  fresh, 
there  is  no  fraud,  because  nobody 
is  deceived.  The  jobbers  who 
take  this  stand,  however,  agree 
that  the  practice  has  no  defense 
when  perpetrated  by  a  retailer 
upon  a  consumer. 


lit  case  of  fire,  if  you  use  Forbes  In¬ 
dexed  Coupon  Books,  your  accounts  are 
in  the  ledger  in  the  safe.  If  your  ac¬ 
counts  are  all  in  a  large  cabinet,  in  case 
of  fire,  they  are  in'  danger.  See  Forbes 
Coupon  Book  advertisement. 
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The  readers  of  the  “Grocery 
World”  are  generally  familiar 
with  a  fact  which 

The  ManufactuMfs’  is  further  demon- 
Change  of  Heart,  strated  by  a  com¬ 
munication  from 
the  Great  Western  Cereal  Co. 
which  appears  in  another  col¬ 
umn,  viz.,  that  the  concern  named 
has  been  strenuously  trying  for 
several  months  to  induce  retail 
grocers  to  sell  its  leading  brand 
of  rolled  oats  at  12  cents  per 
package.  Not  to  help  itself  in  any 
way,  but  to  increase  the  retailer’s 
profit. 

The  fact  is  notable  because  it 
introduces  a  revolution.  In  most 
cases  the  past  attitude  of  the 
manufacturer  was  to  care  only 
for  himself.  To  get  his  goods 
sold — that  was  the  aim,  whether 
the  actual  distributers  profited  or 
not.  It  is  true,  certain  manufac¬ 
turers  have  made  efforts  to  safe¬ 
guard  the  dealers’  interest,  but 
most  of  them  have  been  perfunc¬ 
tory  and  some  insincere. 

The  Great  Western  Cereal  Co. 
deserves  credit  not  for  doing  a 
philanthropic  or  charitable  thing, 
but  for  business  sagacity.  As 
a  matter  of  fact,  there  is  neither 
charity  nor  philanthropy  about 
it.  The  Great  Western  Cereal 
Co.  acknowledges  what  has  al¬ 
ways  been  the  fact,  that  the  most 
successful  business  method  is  the 
unselfish  method ;  that  the  manu¬ 
facturer  who  sees  that  other  fac¬ 
tors  in  the  distribution  of  his 


goods  are  decently  compensated 
for  their  labors,  is  the  manufac¬ 
turer  who  will  have  the  largest 
and  particularly  the  most  un¬ 
shakable  business. 


It  seems  to  the  “Grocery 
World”  that  the  National  Whole¬ 
sale  Grocers’  As- 
im’t  This  sociation,  which 

Toadyism?  has  accomplished 

some  important 
reforms  within  jobbing  circles,  is 
inclined  to  toady  large  concerns 
in  a  wholly  unwarranted  way. 
Take  the  incident  reported  in  an¬ 
other  column,  in  which  the  To¬ 
bacco  Trust,  at  the  association’s 
instance,  stops  the  subsidizing  of 
jobbers’  salesmen.  In  the  warm 
glow  of  gratitude  over  the  favor 
thus  done  jobbers,  the  National 
Association  has  sent  to  all  its 
members  a  letter  stating  that 
“inasmuch  as  the  American  To¬ 
bacco  Co.  has  now  concluded  to 
eliminate  this  objectionable  feat¬ 
ure  at  the  request  of  this  associa¬ 
tion,  it  is  your  duty  and  should  be 
your  pleasure  to  further  the  best 
interests  of  said  company,  as  well 
as  your  own,  by  promoting  the 
sale  of  its  products.” 

In  Heaven’s  name,  why?  The 
subsidizing  of  jobbers’  salesmen 
has  never  been  a  square  deal. 
Bribing  other  men’s  salesmen  to 
specially  push  goods  which  may 
or  may  not  be  profitable  to  the 
employer  of  those  salesmen  is 
swinish  to  the  last  degree.  Natu¬ 
rally  it  is  not  illegal,  as  the  aver¬ 
age  wholesale  grocery  salesman  is 
paid  by  commission  and  is  there¬ 
fore  to  a  great  extent  his  own 
master. 

The  Tobacco  Trust  has  now 
stopped,  under  pressure,  a  thing 
which  it  never  had  any  busi¬ 
ness  to  do.  What  special  con¬ 
sideration  do  the  jobbers  owe  a 
concern  that  simply  gives  them, 
tardily,  a  square  deal? 

Why,  as  a  matter  of  fact,  the 
jobbers  owe  the  Trust  retribution 
for  not  doing  the  right  thing 
sooner. 


In  discussing  the  move  of  the 
Procter  &  Gamble  Co.  against  the 
Philadelphia  Re- 
Th«  Procter  &  tail  Grocers’  As- 
Gambic  Company,  sociation,  re¬ 
ported  last  week, 
the  general  attitude  of  the  trade 
is  that  of  utter  wonder.  That 
a  concern  so  weighty  and  impor¬ 
tant  should  make  a  move  so  ab¬ 


solutely  illogical,  unbusiness-iike 
and  unfair,  is  regarded  as  inex¬ 
plicable  to  the  last  degree.  Ever, 
those  who  hate  the  Retail  Gro¬ 
cers’  Association,  and  who  ma¬ 
liciously  rejoice  at  what  has  hap¬ 
pened  to  it,  express  great  surprise 
that  the  Procter  &  Gamble  Co. 
could  bring  itself  to  so  endanger 
its  own  interests.  For  any  con¬ 
cern  endangers  its  own  interests 
when  it  treats  customers  in¬ 
equitably. 

Consistency  is  at  the  very 
foundation  of  business  success. 
No  concern  which  was  inconsist¬ 
ent  in  its  dealings  with  its  custom¬ 
ers,  which  made  fish  of  one  and 
flesh  of  another,  has  ever  perma¬ 
nently  succeeded.  That  is  ex¬ 
actly  what  the  Procter  &  Gamble 
Co.  is  doing  in  Philadelphia.  It 
has  withdrawn  an  advantage 
from  the  Retail  Grocers’  Associa¬ 
tion,  because  it  is  composed  of 
retailers,  yet  it  still  sells  the  chain 
stores.  It  is  compelling  the  Retail 
Grocers’  Association  to  pay  $6.80 
per  box  for  Ivory  soap,  while  it 
permits  the  chain  stores  to  buy 
smaller  lots  at  $6.50.  Is  this  fair? 
Is  it  logical?  Is  it  good  business 
for  the  Procter  &  Gamble  Co.? 
It  seems  to  the  “Grocery  World” 
to  be  an  attitude  which  a  fifteen- 
year-old  boy  would  know  too 
much  to  adopt.  The  Procter  & 
Gamble  Co.  is  a  gigantic  and  a 
very  successful  concern.  It  is  not 
big  enough,  however,  to  safely 
do  such  things  as  this. 


In  another  column  it  is  stated 
that  Secretary  Beckmann,  of 
the  New  York 
Wholesale  Gro¬ 
cers’  Association, 
has  issued  a  let¬ 


The  New  York 
Jobber*’  Oppo*ition 
to  the  Net  Welebt 
Plan. 


ter  to  all  members  inciting  them 
to  oppose  the  pending  New  York 
bill  labeling  package  goods  with 
net  weight.  The  secretary  has  re¬ 
fused  to  permit  the  “Grocery 
World”  to  examine  his  letter, 
which  may  or  may  not  justify  sus¬ 
picion  of  his  belief  in  the  strength 
of  his  arguments.  From  another 
source,  however,  it  has  been 
learned  that  Secretary  Beckmann 
urges  opposition  to  the  bill  on 
two  grounds :  — 

(1)  That  it  is  not  practicable  to 
state  accurately  net  weights  in  all 
lines  of  food  in  containers. 

(2)  That  the  trade  has  been  edu¬ 
cated  to  buy  by  the  package,  a  five  or 
a  ten-cent  package,  perhaps,  and  it 
would  be  undesirable  to  switch  to 
weights.  People  do  not  ask  for  the 
weight,  now,  and  there  is  no  use  in 
stamping  the  weight  on  such  pack¬ 
ages. 


These  reasons  don’t  seem  to  the 
“Grocery  World”  to  amount  to 
much.  The  first  reason  probably 
has  no  basis  of  fact  whatever. 
Certainly  with  goods  that  do  not 
shrink,  and  in  which  the  weights 
are  uniform,  as  they  should  be, 
there  is  not  the  slightest  reason 
why  the  net  weight  should  not  ap¬ 
pear  upon  the  label.  In  the  case 
of  goods  that  do  shrink,  it  was 
pointed  out  only  a  week  ago  that 
the  net  weight  when  packed  can 
easily  be  placed  upon  the  label. 

The  second  reason  is  believed 
to  be  scarcely  sincere.  Suppose 
the  trade  does  buy  by  the  pack¬ 
age,  what  about  the  public?  It 
is  true  that  the  public  also  does 
buy  many  goods  by  the  package, 
but  it  is  almost  always  in  the  be¬ 
lief  that  the  package  represents 
a  pound  or  an  aliquot  part  of  a 
pound.  Why  would  it  be  “unde¬ 
sirable”  to  switch  to  weights? 
As  a  matter  of  fact,  the  change 
would  involve  no  switch  at  all — 
no  change  in  the  packages,  noth¬ 
ing  in  fact,  save  the  printing  of 
an  extra  line  upon  the  label ;  a 
matter  quite  too  trifling,  if  there 
be  nothing  behind  it,  to  justify  the 
heated  opposition  that  has  de¬ 
veloped. 

The  “Grocery  World”  is  very 
much  afraid  that  some  of  the  con¬ 
cerns  who  are  against  this  net 
weight  plan  fear  to  lose  something 
by  it.  And  in  the  case  of  7-ounce 
packages  bought  under  the  belief 
that  they  represent  a  half  pound, 
the  packer  doubtless  would  lose 
something.  But  isn’t  it  some¬ 
thing  he  never  had  a  right  to 
have? 


National  Wholesale  Grocers’  Asso¬ 
ciation  Stops  Tobacco  Trust’s 
Subsidizing  of  Salesmen. 

Through  the  efforts  of  the  Na¬ 
tional  Wholesale  Grocers’  Asso¬ 
ciation  the  American  Tobacco  Co. 
has  at  last  agreed  to  stop  its  prac¬ 
tice  of  subsidizing  the  salesmen 
of  wholesale  grocers  into  making 
a  special  push  on  Trust  tobaccos. 
The  success  of  the  move  is  an¬ 
nounced  in  the  following  letter, 
just  sent  out  to  the  trade  by  sec¬ 
retary  Berkman : — 

After  carefully  considering  the  ar¬ 
guments  presented  in  favor  of  with¬ 
drawing  the  subsidizing  practice,  as 
outlined  by  your  committee,  the 
American  Tobacco  Co.  has  con¬ 
cluded  to  discontinue  said  practice, 
effective  May  1.  This  to  apply  to  all 
of  its  customers.  . 

It  is  contended  that  premiums  or 
subsidies  to  jobbers’  salesmen  by 
manufacturers  is  to  a  large  extent 
responsible  for  demoralized  condi- 
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tions  in  the  distribution  of  the  prod¬ 
uct,  upon  which  such  subsidies  are 
allowed.  Inasmuch  as  the  Ameri¬ 
can  Tobacco  Co.  has  now  concluded 
to  eliminate  this  objectionable  fea¬ 
ture  at  the  request  of  this  associa¬ 
tion,  it  is  your  duty  and  should  be 
your  pleasure  to  further  the  best  in¬ 
terests  of  said  company,  as  well  as 
your  own,  by  promoting  the  sale  of 
its  products  and  in  no  instance  per¬ 
mit  your  reprensentatives  to  accept 
subsidies  from  other  manufacturers. 

It  is  your  further  duty  to  notify 


your  salesmen  that  the  “premium  of¬ 
fer”  has  been  withdrawn  at  the  re¬ 
quest  of  the  wholesale  grocers,  and 
that  in  consideration  of  said  request 
having  been  granted  by  the  above 
company,  you  will  expect,  as  the  em¬ 
ployer,  the  same  or  better  efforts 
exerted  in  the  sale  of  said  company’s 
products,  in  order  that  you  may  real¬ 
ize  a  more  liberal  compensation  than 
now  exists,  to  cover  the  increased 
cost  of  distribution.  You,  the  job¬ 
ber,  must  now  do  your  part  in  bring¬ 
ing  about  this  condition. 


The  Man  Who  Can  Only  Sell 
|  on  the  Price 


Of  all  the  merchants  on  the  face 
of  the  earth,  it  seems  to  me  that 
the  most  forlorn  is  he  who  can 
only  sell  goods  by  underselling 
the  market ! 

It  gives  a  man  a  warm  glow  at 
the  heart  to  reflect  that  he  is  sell¬ 
ing  his  goods  because  they  are 
good  goods.  That  men  respect 
the  goods  because  of  their  good¬ 
ness  and  respect  him  as  the  seller 
of  them. 

But  to  reflect  that  men  have  no 
respect  for  your  goods  and  no 
particular  respect  for  you  as  the 
seller  of  them — that  indeed  must 
be  a  humiliating  realization. 

And  yet  there  are  such  mer¬ 
chants. 

I  have  in  mind  a  certain  canned 
goods  packer.  Not  very  long 
ago  he  sold  some  tomatoes  in  the 
Philadelphia  market.  The  qual¬ 
ity  was  not  satisfactory  and  the 
buyer  rejected  them.  In  the 
course  of  a  consultation  between 
the  buyer,  the  seller,  and  the  rep¬ 
resentatives  of  both,  the  packer 
made  the  following  naive  remark  : 

“I  admit  that  last  year  I  had  to 
fill  my  cans  with  water  from  the 
pump,  because  tomatoes  were 
hard  to  get.  This  year,  however, 
I  didn’t  use  a  drop.” 

The  same  packer  not  so  long 
ago  had  occasion  to  store  a  lot  of 
tomatoes  in  a  Philadelphia  ware¬ 
house.  The  market  soon  after  be¬ 
gan  to  rise,  and  before  it  was  done 
prices  reached  $1.10  per  dozen. 
These  tomatoes  were  packed  in 
regular-sized  cans  and  with  the 
relaxation  in  the  strictness  of  ex¬ 
amination  which  always  comes 
when  demand  exceeds  supply, 
they  were  bought  and  paid  for  at 
the  full  market  rate. 

Some  of  those  tomatoes  proved 
to  be  so  bad  that  they  had  to  be 
sold  at  75  cents  ! 

More  recently  the  same  packer 


took  an  order  for  10,000  cases  of 
tomatoes  from  one  of  the  large 
chain-store  concerns  of  Philadel¬ 
phia.  The  order  was  obtained 
upon  a  sample  case  which  it  after¬ 
ward  developed  was  carefully 
packed  for  the  purpose  by  the 
packer  himself. 

The  broker  who  sold  these 
goods,  knowing  the  packer,  went 
to  the  factory  just  as  the  10,000 
cases  were  about  to  be  shipped 
and  insisted  upon  seeing  them. 

They  were  no  more  like  the 
sample  than  day  is  like  night. 
The  broker  refused  to  permit 
them  to  be  shipped  and  the  deal 
fell  through. 

When  these  facts  were  related 
to  me  by  a  man  who  knew  them 
of  his  own  knowledge,  I  asked  this 
question  : — 

“How  can  a  packer  like  that, 
known  to  be  a  crook  by  every¬ 
body,  or  at  least  by  most,  con¬ 
tinue  to  do  business?” 

“He  couldn’t,  if  he  didn’t  cut 
below  the  market,”  was  the 
answer.  “He  usually  will  sell 
goods  2.y2  cents  below  other 
people,  and  there’s  always  some¬ 
body  who  considers  the  price 
more  important  than  anything 
else.” 

That  packer  is  a  type  of  many 
merchants  in  other  lines  who 
never  once  in  a  year  get  the 
preference  on  the  quality  of  their 
goods.  Occasionally  they  get  the 
preference  on  price  with  some  one 
who  can’t  see  that  price  is  always 
an  index  of  quality,  but  they’re 
not  really  entitled  to  it  even  then. 

I  should  think  such  men  would 
be  intensely  uncomfortable,  when 
they  realize  their  real  position  in 
the  world  of  trade. 

Always  provided  that  they  do 
realize  it,  which  I  sometimes 
doubt. 

E.  J.  B. 


Just 

==  Compare 
A  romas 

The  strong,  rich,  mellow  aroma  that  comes  from 
a  pound  of  Moco-Mo  coffee  when  it  is  opened,  as 
compared  with  the  aroma  that  comes  from  others,  is 
our  best  advertisement  for  the  value  of  our  double¬ 
packing  plan. 

“The  coffee  in  the  bag,  the  bag  in  the  carton.” 

The  other  coffees  may  have  had  as  much  aroma 
as  Moco-Mo  in  the  beginning  ;  but  they  have  lost 
it.  No  packing  system  can  hold  all  the  coffee 
strength  intact  like  our  system. 

Moco-Mo  retails — at  a  good  profit  to  you — at 
25  cents.  A  popular  price  and  a  popular  coffee. 
Use  it  as  a  leader,  and  it  will  make  you  money. 

The  John  H.  Fitch  Coffee  Co. 

Importers,  Roasters  and  Jobbers  of 
High-grade  Coffees 

YOUNGSTOWN,  OHIO 


Your  Customers 
Want 

Foods  that  you  can  absolutely  guarantee.  There  is  both 
safety  and  good  profit  for  the  grocer  in  selling 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

(The  kind  that  contain  no  preservatives ) 

because  he  can  unhesitatingly  recommend  them  to  his 
best  trade.  They  stand  every  test  of  the  Pure  Food 
Laws,  and  are  guaranteed  to  suit.  Money  back  to  your 
customer  if  they  ever  fail  to  please. 

Anything  that’s  ''  HEINZ  ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 
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The  Voice  of  Experience 


Instead  of  talking  about  the  American  Slicing  Machine 
ourselves  this  week,  we  are  going  to  let  one  of  our  customers  do 
the  talking  for  us. 

This  letter  is  from  the  Fulton  Market  Company,  operating 
a  grocery  and  market  at  Elkhart,  Ind.  It  is  no  different  from 
thousands  of  others  in  our  files,  except  that  it  goes  a  little  more 
into  detail. 

Read  it.  It  will  interest  you  : 

"  We  find  after  using  your  cutter  nearly  four  years  that 
in  material,  workmanship  and  construction  it  is  faultless. 

We  also  find  when  we  get  a  customer  started  on  boiled 
ham,  bacon  or  dried  beef  sliced  on  the  machine,  we  have 
that  customer’s  trade  cinched  on  at  least  those  items. 

Bacon,  boiled  ham,  dried  beef  and  boned  smoked  ham 
sliced  on  the  machine,  will  go  25  per  cent,  further  and 
give  100  per  cent,  better  satisfaction.  Hotels,  restaurants 
and  boarding  house  trade  are  not  slow  to  see  this  and  ap¬ 
preciate  it.  A  regular  customer  on  those  items  always' 
uses  other  goods.  Aside  from  that  they  are  worth  the 
price  as  an  advertisement.  We  certainly  are  pleased 
with  it." 

You  ought  to  investigate  the  machine,  in  view  of  these  facts. 

Drop  us  a  card. 

American  Slicing  Machine  Co. 

54  Fifth  Ave.,  Chicago 


nr 


it 

Costs 

You 

to 

Push 

Things 


WE  admit  that  you  can  make  a 
higher  profit  on  some  of  your 
own  brands  of  coffee  than  you  can 

on  Ariosa. 

But  you  can  make  a  lot  more  on 
Ariosa  than  on  any  brand  of  your 
own  which  sells  at  the  same  price. 

Two  reasons  for  that:  Ariosa 
has  been  advertised  so  widely  it’s  a 
household  word.  You  don’t  have  to 
waste  time  and  breath  pushing  it. 
You  make  a  fair  profit  for  doing  lit¬ 
tle  or  no  work. 

Even  if  you  made  twice  as  much 
on  another  brand,  it  would  net  you 
no  more,  for  you’d  have  to  push 
it  more,  and  every  minute  you  spend 
in  pushing  costs  you  something. 


I 


1 

I 

I 

I 
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Arbuckle  Brothers 

* 

New  York 

l  j  1 _ 


Attention  Called  to  Two  Parcels  Post 

Bills 


Both  are  Pending  Before  Congress.  One  is  a  Straight  Parcels 
Post  Bill,  which  Probably  has  No  Chance  of  Passage.  The 
Other  is  the  Bill  Recommended  by  New  York  Merchants’ 
Association  and  Could  be  Used  by  General  Storekeepers 
and  Grocers. 


Hicks  Run,  Pa.,  March  31,  1908. 
Editor  “Grocery  World,’’ 

Philadelphia,  Pa. 

Dear  Sir : — I  am  inclosing  a  copy 
of  Bill  No.  S  5,122)  I  think  it  would 
be  a  good  idea  to  bring  this  bill  be¬ 
fore  the  readers  of  the  “Grocery 
World,’’  if  you  have  not  already 
done  so. 

Yours  very  truly, 

Hicks  Run  Store, 

S.  O  Johnson,  Mgr. 

The  above  correspondent  in¬ 
closed  copies  of  two  bills,  both  of 
which  have  to  do  with  delivering 
merchandise  by  mail,  and  both  of 
which  are  now  pending  in  Con¬ 
gress.  With  the  bills  the  corre¬ 
spondent  inclosed  the  following 
letter,  which  had  been  sent  to  him 
by  one  of  the  Senators  of  Penn¬ 
sylvania  : — 

United  States  Senate, 
Committee  on  Post  Offices  and 
Post  Roads. 

March  9,  1908. 
Hicks  Run  Store  Co., 

Hicks  Run,  Pa. 

Dear  Sirs : — I  inclose  herewith 
copies  of  bills  which  have  been  pre¬ 
sented  in  the  Senate  at  this  session 
of  Congress  providing  for  a  parcels 
post,  and  will  thank  you  to  give  me 
an  expression  of  your  views  on  legis¬ 
lation  of  this  character. 

Yours  truly, 

Boies  Penrose. 

Both  of  the  bills  inclosed  are 
short,  so  that  the  “Grocery 
World”  reproduces  their  text  for 
the  consideration  of  its  readers. 
The  following  is  Bill  No.  5115: 

A  BILL 

To  increase  the  limit  of  weight  of 
fourth-class  mail  matter,  to  amend 
the  postage  rates  chargeable  there¬ 
on,  and  for  other  purposes. 

Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America  in  Con¬ 
gress  assembled,  That  parcels  of 
merchandise  or  other  matter  not  em¬ 
braced  in  the  first,  second,  or  third 
class  of  mail  matter,  and  not  exceed¬ 
ing  eleven  pounds  in  weight,  shall, 
subject  to  the  provisions  of  existing 
law  governing  matter  of  the  fourth 
class,  except  as  hereby  amended,  be 
admitted  to  the  mails  as  such  matter 
at  the  following  rates  of  postage: 
One  ounce,  one  cent ;  over  one  ounce 
and  not  exceeding  three  ounces,  two 
cents ;  over  three  ounces  and  not  ex¬ 
ceeding  four  ounces,  three  cents; 
over  four  ounces  and  not  exceeding 
five  ounces,  four  cents;  over  five 
ounces  and  not  exceeding  six  ounces, 
five  cents;  oven  six  ounces  and  not 
exceeding  eight  ounces,  six  cents; 
over  eight  ounces  and  not  exceeding 
twelve  ounces,  nine  cents ;  and  over 
twelve  ounces  and  not  exceeding  six¬ 
teen  ounces,  twelve  cents. 


The  above  is  a  straight  parcels 
post  bill,  and  would  be  of  im¬ 
mense  aid  to  the  mail-order 
houses. 

Following  is  Bill  No.  S.  5122: 

A  BILL 

To  provide  a  rural  delivery  parcel 
post  for  merchandise  and  other 
articles  mailed  on  rural  delivery 
routes,  and  for  other  purposes. 

Be  it  enacted  by  the  Senate  and 
House  of  Representatives  of  the 
United  States  of  America  in  Con- 
•  ■ gress  assembled,  That  the  Postmas¬ 
ter-General  is  authorized,  under  such 
regulations  as  he  may  prescribe,  to 
establish  a  domestic  rural  parcel  post 
at  special  rates  of  postage,  for  the 
delivery  on  rural  delivery  routes,  of 
foodstuffs  (including  groceries,  pro¬ 
visions,  meats,  fruits,  and  vege¬ 
tables),  dry  goods,  drugs,  books,  and 
other  merchandise,  unless  the  same 
shall  be  unmailable  under  this  Act 
or  any  other  Act  as  hereby  amended. 

Sec.  2.  That  such  special  rates  of 
postage  on  such  parcels  of  merchan¬ 
dise  shall  be  five  cents  for  the  first 
pound  and  two  cents  for  each  addi¬ 
tional  pound  or  fractional  part  there¬ 
of,  and  on  parcels  weighing  less  than 
one  pound  as  follows:  Two  ounces 
or  less,  one  cent;  over  two  ounces 
and  not  exceeding  four  ounces,  two 
cents;  over  four  ounces  and  not  ex¬ 
ceeding  eight  ounces,  three  cents; 
over  eight  ounces  and  not  exceeding 
twelve  ounces,  four  cents;  and  over 
twelve  ounces  and  not  exceeding  one 
pound,  five  cents :  Provided,  That 
such  postage  shall  be  prepaid  by  or¬ 
dinary  postage  stamps  affixed  to  such 
parcels,  and  that  the  character  of 
such  matter  shall  be  indicated  by  the 
words  “Rural  Parcels  Post,” 
stamped  on  each  of  such  parcels  by 
the  postmaster  or  rural  carrier  re¬ 
ceiving  it:  Provided  further,  That 
the  establishment  of  such  rural  par¬ 
cel  post  and  special  postage  rates 
shall  not  in  any  wise  affect  the  mail¬ 
ing  of  or  postage  rate  on  packages 
of  third  and  fourth  class  matter, 
except  within  the  limitations  stated: 
Provided  further.  That  nothing  here¬ 
in  contained  shall  be  taken  as  author¬ 
izing  the  acceptance  or  delivery  at 
the  special  rates  of  postage  herein 
provided  of  any  parcel  offered  by  any 
person  acting  as  agent  or  representa¬ 
tive,  upon  commission  or  otherwise, 
for  any  person  or  company  not  resi¬ 
dent  on  such  rural  delivery  route: 
And  provided  further,  That  only 
such  parcels  shall  be  received  for 
delivery  at  the  special  rates  of  post¬ 
age  herein  provided  as  are  offered  by 
bona  fide  merchants  or  dealers  whose 
regular  places  of  business  are  on 
rural  delivery  routes  covered  by  this 
Act,  in  the  ordinary  and  regular 
course  of  their  business,  and  by  res¬ 
idents  on  such  routes  in  their  in¬ 
dividual  capacity. 

Sec.  3.  That  parcels  covered  by 
said  special  postage  rates  and  deliv¬ 
erable  by  said  rural  parcel  post  un¬ 
der  this  Act  shall  not  exceed  eleven 
pounds  in  weight,  three  feet  six 
inches  in  length,  or  six  feet  in  length 
and  girth  combined,  and  such  parcels 
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shall  conform  to  the  Postal  Laws  and 
Regulations  concernig  mailability, 
except  as  they  are  modified  by  this 
Act  and  regulations  promulgated  in 
pursuance  thereof. 

Sec.  4.  That  perishable  articles  of 
food  submitted  for  mailing  under 
said  rural  parcel  post  shall  not  be 
accepted  by  postmasters  or  rural  de¬ 
livery  carriers  more  than  three  hours 
before  the  departure  of  the  mail,  and 
then  only  at  the  risk  of  the  sender, 
and  the  postmaster  or  rural  carrier 
shall  stamp  or  note  on  any  such  par¬ 
cels  the  time  of  acceptance  and  of 
transmittal,  and  the  words  “At  the 
sender’s  risk.” 

Sec.  5.  That  the  provisions  of  this 
Act  shall  apply  only  to  parcels 
mailed  on  and  addressed  to  rural  de¬ 
livery  routes,  as  follows  : — 

(1)  From  the  post-office  or  station 
from  which  one  or  more  rural  deliv¬ 
ery  routes  emanate  to  any  inter¬ 
mediate  post-office  or  to  any  patron 
on  any  of  said  routes  emanating 
from  said  post-office  or  station  and 
supplied  by  rural  carrier. 

(2)  From  any  intermediate  post- 
office  on  any  rural  delivery  route  to 
the  post-office  or  station  from  which 
said  route  emanates,  or  to  any  inter¬ 
mediate  post-office,  or  to  any  patron 
,on  that  or  any  other  rural  route 
emanating  from  said  post-office  or 
station  and  supplied  by  rural  car¬ 
rier. 

(3)  From  any  patron  on  any 
rural  delivery  route  to  the  post- 
office  or  station  from  which  said 
route  emanates,  or  to  any  patron  or 
intermediate  post-office  on  that  or 
any  other  rural  delivery  route  ema¬ 
nating  from  said  post-office  or  sta¬ 
tion  and  supplied  by  rural  carrier : 
Provided,  That  in  all  cases  where, 
under  this  Act,  parcels  are  mailed  at 
a  post-office  on  a  rural  route  which 
emanates  from  a  station  of  such 
post-office,  such;  parcels  shall  be  of¬ 
fered  for  mailing  at  such  station ; 
and  in  all  cases  where  parcels  mailed 
under  this  Act  are  addressed  to  a 
post-office  on  a  rural  route  terminat¬ 


ing  at  a  station  of  such  post-office, 
such  parcels  shall  be  delivered  to  ad¬ 
dressees  at  such  station,  and  in  the 
latter  case  addressees  shall  call  or 
send  for  such  parcels. 

Sec.  6.  That  the  proviso  in  the 
Act  of  April  28,  1904,  Chapter  1,759 
(Thirty-third  Statutes,  page  440), 
relative  to  the  transportation  of  mer¬ 
chandise  by  rural  carriers  for 
patrons,  is  hereby  repealed. 

Sec.  7.  That  seeds,  cuttings,  bulbs, 
roots,  scions,  and  plants,  when 
mailed  under  this  Act,  shall  be 
chargeable  with  the  postage  rates 
and  subject  to  the  limit  of  weight 
herein  provided. 

Sec.  8.  That  all  provisions  of  law 
applicable  tQ  the  third  and  fourth 
classes  of  mail  matter,  and  all  pro¬ 
visions  of  law  applicable  generally  to 
mail  matter,  and  not  inconsistent 
with  the  provisions  of  this  Act,  are 
hereby  extended  and  made  applica¬ 
ble  to  matter  of  like  character  mail- 
able  under  this  Act:  Provided,  That 
matter  so  mailable  shall  be  subject  to 
the  rates  of  postage  and  the  limita¬ 
tion  of  weight  herein  provided. 

The  above  bill  is  the  one  which 
the  New  York  Merchants’  Asso¬ 
ciation  recommended  in  the  last 
issue  of  the  “Grocery  World.”  It 
could  obviously  be  used  to  the  ad¬ 
vantage  of  general  storekeepers 
and  grocers  along  rural  delivery 
routes,  and  it  would  seem  to  be 
more  of  value  to  merchants  of 
that  class  than  to  regular  mail¬ 
order  houses,  which  cannot  ship 
goods  at  the  rates  provided  un¬ 
less  their  places  of  business  are 


This  is  not  the  case  with  any  of 
them  now. 


actually  on  a  rural  delivery  route. 


Past  Dried  Fruit  Season  Highly 
Unprofitable 

Practically  no  Jobber  has  Made  any  Money  on  any  Staple 
Dried  Fruits.  Peaches,  Prunes  and  Raisins  all  Ruling 
Much  Below  the  Opening  Price,  at  Which  Jobbers  Bought. 


The  dried  fruit  season  now 
drawing  to  a  close  will  long  be  re¬ 
membered  by  wholesale  grocers 
the  country  over  as  one  of  the 
most  unprofitable,  and  in  some 
cases  the  most  disastrous,  in 
recent  years.  Practically  all 
staple  dried  fruits  can  now  be 
purchased  on  a  much  lower  basis 
than  at  the  opening  of  the  season 
last  year. 

Jobbers  bought  their  future 
peaches  last  year  on  a  basis  from 
2  to  5  cents  per  pound  above  pres¬ 
ent  prices.  In  consequence  of  the 
exorbitant  prices  the  consump¬ 
tion  of  peaches  was  very  small 
during  the  entire  season,  and  the 
jobbers  were  left  with  their  high- 
priced  stocks.  Several  weeks  ago 
the  weight  of  the  market  broke 
it,  and  prices  took  a  decided 


slump.  It  will  be  impossible  for 
jobbers  who  still  have  high- 
priced  peaches  on  hand  to  get  out 
whole. 

Prunes  are  now  selling  on  a 
basis  from  to  3  cents.  The 
opening  price  at  the  beginning  of 
the  season  was  a  3j4-cent  basis, 
and  later,  when  the  price  sharply 
advanced,  some  jobbers  bought 
stock  at  4 Yz  to  5  cents  per 
pound. 

The  worst  case  is  that  of  raisins. 
Very  high  prices  were  made  on 
raisins  at  the  opening  of  the  sea¬ 
son,  and  for  a  while  those  prices 
were  gotten.  Later,  however,  the 
market  slumped,  and  prices  are 
now  2  to  3  cents  lower  on  seeded 
goods  than  the  price  at  which 
most  jobbers  bought.  Loose 
raisins  are  about  2  cents  lower. 


If  you  say  so,  it’s 
all  right _ 


WE  believe  grocers  have 
more  influence  with 
their  customers  than  any 
manufacturer  could  possibly 
have  through  advertising,  no 
matter  how  good  it  might  be. 
We  advertise  Snider’s  Pork 
and  Beans  with  Tomato 
Sauce  extensively,  in  most  of 
the  big  national  mediums,  to 
help  the.  demand  for  this 
product,  but  we  particularly 
want  the  grocer  to  know  how 
good  it  is — because  we  are 
certain  if  he  does,  that  no 
matter  WHOSE  Pork  and 
Beans  his  customers  ask  for, 
he  will  tell  them  to  take 


THE  T.  A.  SNIDER 
PRESERVE 
COMPANY 
CINCINNATI,  OHIO. 


SNIDER’S 

because  he  will  want  them 
to  be  grateful  to  him — 
AND  THEY  WILL. 


"Half  Bushel”  Measure 

Capacity :  15  lbs.  Coffee ;  20  lbs.  Ground  Spice 


^■N  ideal  shipping  package  for  coffee,  spice  or  other  similar  commod- 
ities.  The  body  tapers  slightly,  thus  permitting  the  nesting  of 
rl  the  empty  measures.  The  metal  cover  fits  into  the  top  and  is 
securely  fastened  by  lugs  clinched  over  the  wired  top.  The 
measure  is  japanned  black  and  graduated  for  peck  and  lialf-peck. 


Descriptive  leaflet  upon  request. 

Submit  your  requirements  to  our  nearest 
office. 


Closing  Tongs 


AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO 
SAN  FRANCISCO 


PAIL5 


60XE5 


IN 
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REFRIGERATORS 

THAT  REFRIGERATE 

Ranging  in  d;Q  |fr| 

Prices  from  'PV.UU  Up. 

Water  Coolers,  Ice  Cream  Freezers 

AT  LOWEST  CASH  PRICES. 


JAMES  M.  VANCE  &  CO. 

Jobbers  in  Hardware 
211  and  213  Market  St.,  Philadelphia 


WOODCOCK  MACARONI 


is  not  just  dough  with  holes  in  it.  It  has  a  fine,  rich 
flavor  that  keeps  people  coming  for  more  and  beats  the 
best  imported  as  a  seller.  Your  best  customers  will  thank  you 
for  starting  them  on  it  and  we  will  give  you  a  good  profit. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


MOTHER’S  OATS 


We  realized  long  ago  that 
instead  of  making  a  grocer 
sell  Mother’s  Oats,  it  was 
better  to  make  him  want  to 
sell  them. 

That  we  do  first  by  making 
them  the  most  salable  rolled 
oats  on  the  market,  and  second 
by  doing  nothing  to  prevent 
him  from  getting  out  of  them 
all  the  profit  he  feels  entitled  to. 

We  never  put  a  retail  price 
on  Mother’s  Oats,  either  in 
advertising  or  any  other  way. 
They  ought  to  retail  around 
twelve  cents,  and  they  mostly 
do  retail  around  there,  largely 
because  in  all  our  advertising 
we  never  make  any  attempt  to 
boom  them  for  less. 

Then  the  coupon  deal  helps 

lots,  too. 

‘The  Great  W  estern 
Cereal  Co.,  Myy=- 


We 

Want 

You 

to 

Want 

to 

Sell 

Them 


THE  GROCERY  MARKETS 


Tea. 

The  tea  market  is  absolutely 
unchanged  for  the  week.  All 
grades  are  maintained  on  last 
week’s  basis,  the  lower  grades 
being  firmer  than  either  the  mid¬ 
dle  or  the  higher  grades.  No 
change  is  in  sight  unless  the  de¬ 
mand  should  increase  much  be¬ 
yond  its  present  volume.  The 
consumptive  demand  for  tea  is 
moderate. 

Coffee. 

There  is  nothing  new  to  report 
for  the  week’s  coffee  market. 
Rio  and  Santos  coffees  are  dull 
and  stupid,  sales  being  very  small, 
so  small  in  fact  that  options  have 
declined  slightly  during  the 
week.  Spot  Rio  and  Santos  is 
unchanged  and  in  light  demand. 
Mild  coffees  are  steady  and  un¬ 
changed,  and  so  are  Java  and 
Mocha. 

Sugar. 

The  sugar  market  is  very  firm, 
and  an  advance  is  expected  in  re¬ 
fined  at  any  moment.  Up  to  this 
writing  no  change  has  occurred 
for  the  week,  but  an  advance  may 
come  before  these  words  see 
print.  Raws  have  not  advanced 
further,  but  are  firm  as  the  week 
closes,  though  on  one  or  two  days 
they  have  manifested  a  temporary 
easiness.  The  general  situation, 
however,  by  reason  of  actual 
scarcity  of  sugar,  is  strong.  The 
demand  for  sugar  is  moderately 
active. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  dull  an 
account  of  the  warming  weather, 
and  rules  at  unchanged  prices. 
Sugar  syrup  is  taken  eagerly  as 
soon  as  produced,  mostly,  how¬ 
ever,  for  export.  Prices  are 
strong,  but  unchanged.  Molasses 
is  unchanged  in  price  and  in  light 
demand. 

Fish. 

The  market  for  Norway  3 
mackerel  has  shown  some  weak¬ 
ness  during  the  week,  owing  to 
the  fact  that  this  size  has  not  been 
selling  very  freely,  and  holders 
therefore  want  to  move  stock. 
Irish  mackerel  and  other  grades 
of  Nor  ways  are  scarce  and  high ; 
demand  fair.  Cod,  hake  and  had¬ 
dock  are  unchanged  and  in  light 
demand.  Domestic  sardines  re¬ 
main  unchanged  and  dull.  No 
considerable  number  of  packers 
have  named  future  prices  as  yet. 


Imported  sardines  are  still  scarce 
and  firm.  Salmon  is  in  light  de¬ 
mand  at  unchanged  prices. 

Canned  Goods. 

Tomatoes  are  undeniably  soft. 
Sales  of  standard  spot  goods 
have  been  made  during  the  week 
at  75  cents  f.  o.  b.,  which  is 
equivalent  to  a  decline  of  about 
2^2  cents.  Futures  have  also  de¬ 
clined,  and  can  be  obtained  now 
at  77Yi  cents,  f.  o.  b.,  which  is 
also  a  decline  of  about  2*4 
cents.  Corn  is  dull.  Future 
corn  has  sold  well,  but  there 
is  very  little  demand  for  spot 
corn.  Spot  peas  are  also  dull  and 
weak.  Future  peas  are  un¬ 
changed  and  in  good  demand. 
Apples  are  unchanged  and  in  fair 
demand.  Peaches  are  scarce  and 
very  dull.  The  small  line  of 
Maryland  canned  goods  is  un¬ 
changed,  except  as  to  spinach, 
which  shows  a  decline  of  5  to  10 
cents  per  dozen.  New  spinach  is 
now  being  packed  and  sold. 
California  canned  goods  are  un¬ 
changed  and  dull,  not  only  in  first 
hands,  but  in  jobbers’  hands.  It 
is  believed  that  generally  speak¬ 
ing,  the  stocks  of  California 
canned  goods  in  jobbers’  hands 
are  comparatively  large. 

Dried  Fruit*. 

Prunes  are  unchanged  in  price 
and  in  light  demand.  Peaches  are 
very  dull,  at  prices  which  show 
no  further  decline.  Raisins  are 
dull  and  weak.  Currants  are  in 
fair  demand  at  unchanged  prices. 
Apricots  are  still  high  and  dull. 
Apples  are  steady  and  in  moderate 
demand.  Citron,  dates  and  figs 
are  unchanged  and  dull. 

Beans  and  Peas. 

Pea  beans  are  firm,  at  a  price 
both  on  spot  and  to  come  forward 
of  $2.40.  Foreign  beans  com¬ 
mand  $2.05.  The  demand  is  fair. 
Marrows  have  improved  some¬ 
what,  and  now  command  $2.15. 
Sales  were  made  as  low  as  $2. 
California  limas  are  unchanged 
on  spot,  but  are  about  %  higher 
on  the  coast.  Exact  knowledge  of 
the  size  of  the  stocks  out  there 
is  responsible  for  the  increased 
firmness.  Dried  and  split  peas 
of  all  grades  are  unchanged  in 
price  and  in  good  demand. 

Butter. 

Since  a  week  ago  the  market  on 
both  solids  and  prints  has  ad¬ 
vanced  1  cent  per  pound.  There 
has  been  a  falling  off  in  the  make 
of  fresh  butter,  as  is  usual  for  the 
season,  and  stocks  of  storage  but- 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Il 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


ter  are  very  light.  Present  con¬ 
ditions  are  likely  to  last  for  a 
few  weeks  yet,  and  so  long  as  they 
last  prices  may  continue  to  ad¬ 
vance.  Under  grades  of  butter 
are  getting  scarce  and  have  also 
advanced  in  sympathy  with  the 
better  grades. 

Eggs. 

The  receipts  of  eggs  are  still 
very  liberal.  The  market  is  rul¬ 
ing  on  the  same  basis  as  a  week 
ago,  as  the  speculative  demand  is 
very  good.  The  consumptive  de¬ 
mand  for  eggs  is  very  good  also 
and  the  quality  of  the  present  re¬ 
ceipts  is  fancy.  Present  condi¬ 
tions  are  likely  to  continue  during 
the  month  of  April. 

Cheese. 

The  cheese  market  is  un¬ 
changed.  Stocks  are  gradually 
getting  lower  and  the  market  is 
likely  to  continue  firm  and  un¬ 
changed  until  new  cheese  begins 
to  come  in  June.  There  is  very 
little  under-grade  cheese  in  mar¬ 
ket  and  they  are  selling  at  1  to 
2  cents  below  the  price  of  the 
best. 

Provisions. 

Everything  in  the  smoked  meat 
line  is  very  firm  at  )4  cent  ad¬ 
vance,  which  is  due  as  well  to 
the  increased  demand  as  to  the 
advance  in  the  price  of  hogs. 
Pure  and  compound  lard  are  both 
firm  at  )4  cent  advance,  due  in 
the  case  of  pure  lard  to  the  ad¬ 
vance  in  hogs,  and  in  the  case  of 
compound  to  sympathy  with  pure. 
Barrel  pork  is  about  25  cents  per 
barrel  higher  and  canned  meats 
'and  dried  beef  are  unchanged. 

Produce. 

Pennsylvania  potatoes,  85  to  90 
cents  per  bushel ;  York  State,  70 
to  80  cents  per  bushel,  demand 


fair  ;  sweet  potatoes,  primes,  $1  to 
$1.25;  seconds,  50  to  60  cents, 
demand  slow ;  Ohio  globe  onions, 
50  cents  per  basket;  York  State, 
50  cents  per  basket,  demand 
fair;  Bermudas,  $1.50  to  $1.75  per 
crate,  demand  slow ;  Spanish,  90 
cents  to  $1.10  per  crate,  demand 
slow ;  yellow  turnips,  30  to  35 
cents  per  basket ;  white,  20  to  25 
cents  per  basket,  demand  slow ; 
carrots,  35  to  40  cents  per  basket, 
demand  slow;  beets,  $4  to  $5  per 
100  bunches,  demand  fair  to  good  ; 
oyster  plants,  3  to  y/2  cents  pe 
bunch,  demand  fair ;  watercress, 
$1.50  to  $2.50  per  100  bunches,  de¬ 
mand  fair;  Danish  cabbage,  $10 
to  $12  per  ton,  demand  slow;  do¬ 
mestic  horseradish,  $2.50  to  $3 
per  barrel,  demand  good  ;  spinach, 
80  cents  to  $1  per  barrel,  demand 
good ;  scullions,  75  cents  to  $1  per 
100,  demand  good ;  salad,  $2  to 
$2.50  per  barrel,  demand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  $2  per 
bunch  ;  8-hands,  $1.15  to  $1.40  per 
bunch ;  7-hands,  75  cents  to  $1  per 
bunch  ;  6-hands,  50  to  65  cents  per 
bunch,  demand  poor;  lemons, 
$2.25  to  $3  per  box,  demand  poor ; 
California  oranges,  $2.50  to  $3.25 
per  box,  demand  poor  ;  pineapples, 
$3-5°  to  $5  per  box,  demand  poor  ; 
apples,  Baldwins,  $2  to  $3.50  per 
barrel ;  Hulbersons,  $2  to  $3.50  per 
barrel;  Spy,  $2  to  $3.50  per  bar¬ 
rel  ;  Spitz,  $2  to  $3.50  per  barrel ; 
Kings,  $4  to  $5  per  barrel ;  Rus¬ 
sets,  $2  to  $2.50  per  barrel,  de¬ 
mand  fair  to  good. 

Nuts. 

Peanuts,  roasted,  choice,  $1.05 
per  bushel;  fancy,  $1.30  per 
bushel;  jumbo,  $1.55  per  bushel; 
green,  choice,  4)4  cents  per 
pound ;  fancy,  5J4  cents  per 


pound;  jumbo,  6)4  cents  per 
pound,  demand  fair;  almonds,  17 
to  18  cents  per  pound ;  Brazil,  10 
cents  per  pound ;  filberts,  io)4 
cents  per  pound ;  pecans,  9J4 
cents  per  pound ;  walnuts,  12)4 
to  14  cents  per  pound;  mixed,  11 
cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

We  have  had  some  steady  buy¬ 
ing  of  tomatoes  this  week.  While 
there  is  no  heavy  business,  yet 
such  orders  as  are  coming  in  are 
usually  accompanied  by  instruc¬ 
tions  for  quick  shipment.  The 
market  is  without  any  changes 
and  there  is  practically  no  pres¬ 
sure  to  sell  tomatoes ;  at  least 
holders  of  good  stock  are  not 
showing  any  disposition  to  cut 
prices.  As  a  rule,  we  find  where 
there  is  a  cut  in  the  price  it  is  due 
to  some  irregularity  in  quality  or 
condition. 

There  seems  to  be  a  little  bit 
better  inquiry  for  future  toma¬ 
toes. 

The  oyster  packing  season  is 
drawing  to  a  close  here.  Prices  I 
are  low  and  ought  to  be  attractive,  j 
If  past  seasons  furnish  any  basis 
for  an  opinion,  it  is  fair  to  sup-  J 
pose  that  there  will  be  a  good 
many  oysters  wanted  between 
now  and  next  fall  and  it  would 
not  take  very  much  buying  to 
cause  a  reaction  from  present  low 
prices. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  has  been  exceed¬ 
ingly  active  during  the  week,  es¬ 
pecially  for  spot  goods  and  the 
steady  demand  has  had  the  effect 
of  greatly  reducing  spot  supplies, 
especially  on  peppers.  The  gen¬ 
eral  tone  of  the  market  is  good. 

Pepper. — There  has  been  no 
change  in  spot  prices  during  the 
week.  Futures  however,  are 
easier  and  slightly  lower  prices 
have  been  cabled  from  the  other 
side  on  Lampong.  This  we 
understand  is  simply  due  to  liqui¬ 
dation  in  Holland  as  well  as  the 
East,  and  we  look  for  prices  to 
soon  react  and  move  slowly  up¬ 
ward. 

Cayennes. — We  look  for  a 
sharp  advance.  Spot  supplies  are 
very  small  and  not  sufficiently 
large  for  consuming  needs.  Lon¬ 
don  is  asking  higher  prices  at  this 
time. 

Cloves. — Slightly  lower  during 
the  week.  All  arrivals  have  been 
quickly  bought  up.  As  stated  in 
previous  letters  it  is  hard  to  pre¬ 
dict  just  what  this  spice  will  do. 

Pimento  (Allspice)  fairly  active 
with  small  stocks.  Present  low 
prices  arc  no  doubt  safe.  Good 
prime  stock  is  scarce  and  the  de¬ 
mand  is  quite  satisfactory. 


If  you  want  an  absolutely 
straight,  pure,  Georges’  Codfish, 
not  mixed  with  poorer  fish,  like 
hake  or  haddock,  sell  Talisman 
Georges’  Cod. 

No  finer  fish  swims  than  these 
tiue,  hand-line  caught,  old-fash¬ 
ioned  codfish.  Prepared  as  the 
Kings  of  the  Catch  should  be. 
White,  tender,  delicate  and  abso¬ 
lutely  boneless. 

Packed  in  three-pound  boxes, 
sometimes  in  two-pound,  very  oc¬ 
casionally  in  ten-pound,  and  once 
in  a  great  while  in  one-pound. 
Protected  from  the  wood  of  the 
b  x  by  waxed  paper.  Every  ounce 
edible, 

SWIFT  <5c  COMPANY 


Better  Than  Ordinary 
COUNTER=SCALES 


This  scale  is  far  better  than 
the  ordinary  counter  scale, 
because  it  has  no  weights  to 
work.  This  makes  it  about 
twice  as  quick  and  easy  to 
operate  as  the  counter  scale. 

And  while  costing  only  a 
fraction  as  much  as  a  com¬ 
puting  scale,  it  has  the  com¬ 
puting  scale’s  most  valuable 
quality — it  prevents  over¬ 
weight,  and  so  saves  profits. 

Handsome,  accurate,  sim¬ 
ple  and  durable,  full-jewelled 
bearings. 

Write  for  price. 

C.  B.  Willison  &  Co. 
26 7  Halsey  Street 
Newark,  N.  J. 


IN  WRITING  TO  ADVERTISERS  KINDLY  WBNTION  "GPOCERY  WORLD" 


The  Question  of  Canned  Tomato  Weights 


Likelihood  of  a  Bill  being  Presented  to  the  Next  Pennsylvania 
Legislature  to  Cure  Lack  of  Uniformity  in  Weights.  No 
Uniformity  in  Size  of  Cans  and  None  in  Weight  of  Contents. 


Nutmegs  unchanged  during  the 
week.  Demand  has  fallen  off 
somewhat. 

Cassias  steady  and  firm.  China 
case  Cassia  is  still  very  scarce. 

Gingers. — No  change  to  note. 
Prices  are  steady  and  same  as  in 
effect  last  week. 

Seeds. — Caraway  has  moved 
upward  fully  J4  cent  higher. 
Poppy  somewhat  weaker.  Celery, 
coriander  and  mustard  un¬ 
changed. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  oranges  are  about  un¬ 
changed  in  price,  though  some  o ' 
the  fancier  grades  command  $4. 
From  that  figure  the  price  de¬ 
clines  to  $2.  The  demand  is  fair. 

Florida  strawberries  are  very 
cheap.  On  account  of  large  sup¬ 
ply  and  lack  of  demand,  the  mar¬ 
ket  has  declined  to  15  to  25  cents. 
The  quality  is  fair. 

Florida  tomatoes  range  from  $2 
to  $3  per  crate,  and  are  wanted. 
Hothouse  tomatoes  average  20 
cents  per  pound. 

New  potatoes  average  $6  per 
barrel  for  No.  2s  and  $7  for  No. 
is.  The  demand  is  good.  All  the 
new  potatoes  on  the  market  are 
from  Bermuda  except  a  very  few 
Charleston  reds. 

Florida  beans  range  from  $3.50 
to  $4.50  per  crate,  and  the  de 
mand  is  good.  The  quality  is  fair 
and  will  improve  from  now  on. 

Florida  squash  averages  $2  per 
bushel  and  the,  demand  is  light. 

Rhubarb  ranges  from  $6  to  $8 
per  100  and  the  demand  is  fair. 

Hothouse  radishes  average  $4 
per  100  for  red  and  $5  per  100  for 
whites.  Southern  radishes  range 
from  $1.25  to  $1.75  per  100.  The 
demand  is  good. 

Salad  is  scarcer  and  higher. 
The  average  price  is  $2.75  per 
crate.  Most  of  the  present  sup¬ 
ply  is  from  South  Carolina. 

Florida  cucumbers  are  scarce. 
Hothouse  cues  range  from  $1.25 
to  $1.50  per  dozen  and  are  wanted. 

Charleston  asparagus  ranges 
from  55  to  65  cents  for  prime 


stock.  The  price  is  5  to  10  cents 
less  for  poorer  stock.  California 
asparagus  is  not  wanted  very 
eagerly. 


The  Erie,  Pa.,  Association  Wi 
Censor  Advertising  Schemes. 


The  Advertising  Committee  has  Pre¬ 
pared  a  List  of  Desirable  and  Unde¬ 
sirable  Mediums.  Druggists  Start 
Co-operative  Buying. 

Special  correspondence  of  "Grocery  World.” 

Erie,  Pa.,  April  3,  1908. 
The  Advertising  Committee  o: 
the  Erie  Business  Men’s  Ex¬ 
change  has  prepared  a  classifiec 
list  of  approved  mediums  for  ad¬ 
vertisers,  including  all  newspapers 
in  Erie  County,  and  such  other 
forms  of  advertising  as  are  con¬ 
sidered  by  the  advertisers  worthy 
of  patronage.  Each  advertiser  is 
to  be  furnished  a  list  of  approver 
mediums  with  request  not  to  use 
those  not  approved.  Each  ad¬ 
vertiser  will  give  the  secretary  a 
list  of  contracts  with  mediums  not 
approved  and  expiration  dates  for 
classification.  If  a  majority 
of  the  advertisers  are  using  a 
medium  which  has  not  been  ap¬ 
proved  by  the  committee,  the 
secretary  will  notify  the  adver¬ 
tisers  thirty  days  before  expira¬ 
tion  of  their  contracts  that  the 
medium  is  not  approved,  with  re¬ 
quest  that  contracts  be  not  re¬ 
newed.  Any  information  regard¬ 
ing  contracts  is  confidential  with 
the  secretary.  All  solicitors  for 
approved  mediums  will  have  cards 
of  introduction  from  the  com¬ 
mittee,  and  all  solicitors  without 
credentials  will  be  referred  to  the 
secretary  for  investigation.  A 
card  index  will  be  maintained  in 
the  secretary’s  office  covering  all 
advertisers  and  advertising  medi¬ 
ums. 

*  *  * 

Co-operative  buying  is  practical 
in  other  trades  beside  grocery 
stores.  On  recommendation  of 
State  Secretary  A.  M.  Howes, 
Erie  druggists  have  started  co¬ 
operative  buying  with  very  satis¬ 
factory  results. 

A.  M.  Howes, 

State  Secretary. 


The  little  round  cracker  with  “Exton” 
stamped  on  it.  It  has  been  on  the  mar¬ 
ket  over  half  a  century,  and  no  con¬ 
sumer  will  use  anv  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no  oys¬ 
ter  cracker  can  take  its  place  in  the  es¬ 
teem  of  those  who  know  the  difference 
between  fair  and  good. 


No  article  which  the  “Grocery 
World”  has  published  in  recent 
years  has  aroused  so  much  dis¬ 
cussion  as  an  article  in  a  recent 
issue  on  the  widely  varying 
weights  of  several  samples  of  to¬ 
matoes  which  had  been  bought, 
according  to  the  buyer’s  own 
statement,  as  standards.  Though 
the  goods  were  sold  as  3s,  the 
weights  varied  all  the  way  from 
1  pound  8 ounces  to  2  pounds 
524  ounces,  and  the  article  made 
the  point,  with  the  list  of  widely 
varying  weights  as  proof,  of  the 
great  need  of  some  standard  of 

•  -  Lx 

weight,  for  canned  goods,  es¬ 
pecially  tomatoes. 

Certain  representatives  of  pack¬ 
ers,  in  discussing  the  article  in 
question,  have  contended  that  the 
goods  in  question  were  not  sold  as 
“3  pounds,”  but  as  No.  3s,  and 
consequently  should  not  be 
judged  by  any  three-/><nmd  stand¬ 
ard.  The  reply  to  that  woulc 
seem  to  be  that  while  the  fooc 
law,  forbidding  the  use  of  false 
statements  of  weight,  has  made  it 
illegal  to  sell  as  “three  pounds” 
tomatoes  that  weigh  everything 
3Ut  three  pounds,  the  origin  of 
“No.  3s”  was  a  size  that  was  sup¬ 
posed  to  mean  three  pounds.  But 
even  if  it  is  admitted  that  the 
standard  is  No.  3s,  and  not  three 
rounds  at  all,  certainly  if  No.  3 
means  anything  it  must  mean 
uniformity  along  some  line.  Any 
standard  is  violated  by  goods 
that  show  such  a  wide  range  of 
weights  as  the  tomatoes  referred 
to,  all  of  which  were  sold  as  3s. 
For  it  is  quite  certain  that  if  a 
can  of  tomatoes  weighing  2 
oounds  524  ounces  is  a  standard 
No.  3,  a  can  of  the  same  brand 
weighing  only  1  pound  8j4  ounces 
cannot  be.  The  “Grocery  World” 
contends  that  there  is  no  room  for 
such  goods  in  market  at  all,  even 
if  sold  “as  is.” 

There  is  not  much  uniformity 
about  the  quality  of  canned  toma¬ 
toes,  but  there  is  practically  none 
as  to  weights,  and  never  has  been. 
Most  Jersey  packers  use  what  is 
called  a  Jersey  can,  which  is  5 
inches  high.  Some,  however, 
use  a  524-inch  can  and  some  a 


524-inch  can.  Most  Maryland 
packers  use  what  is  called  a 
standard  Maryland  can,  which 
measures  4%  inches  high.  A 
few  use  a  5  or  even  a  524- 
inch. 

A  standard  Jersey  can,  that  is, 
one  5  inches  high,  will  weigh,  if 
properly  filled,  2  pounds  10  to  11 
ounces.  A  standard  Maryland 
can,  if  well  filled,  should  weigh 
2  pounds  7  to  8  ounces. 

There  is,  as  pointed  out,  no  uni¬ 
formity  as  to  sizes  of  cans  used, 
and  even  if  there  were  there  would 
be  none  as  to  the  weight  of  the 
filled  can,  for  the  reason  that 
packers  fill  their  cans  more  or  less 
full,  according  to  their  ideas  of 
honesty  and  square  dealing.  The 
writer  has  seen  during  the  past 
week  a  No.  3  can  of  tomatoes 
weighing,  can  and  all,  i24  pounds! 
The  honest  packers  complain 
that  if  they  fill  their  cans  hon¬ 
estly  full  they  are  compelled  to 
compete  with  others  who,  though 
using  the  same  sized  cans,  fill 
them  less  full,  and  are  therefore 
able  to  sell  for  less  money. 

From  the  latest  bulletin  of  the 
Virginia  Department  of  Agricul-  { 
ture,  just  received,  are  taken  some 
figures  which  corroborate  every¬ 
thing  stated  above.  Several  sam¬ 
ples  of  canned  tomatoes,  all  No. 

3s,  were  bought  and  weighed. 

The  results  follow,  being  stated 
not  in  pounds  and  ounces,  but  in 
pounds  and  percentages  of  a 
pound : — 

2.13  pounds,  2  pounds,  2.09, 
2.02,  2.I3.  2.37,  2.0 2,  2.10,  2.04, 
2.09,  2.06,  2.13,  1.99,  1.98,  2, 

2.38,  2.07,  1 .91,  1.98,  2.02,  1.98,  2, 
2.10,  1.96,  2.04,  2.03,  2.06,  2.35, 

2.06.  2.07,  2.01,  2.02,  2.03,  2.05,  2, 
2.02,  2.1 1,  2.02,  2.09,  2.05,  2.06,' 
2.09,  2.39,  2,  2.13.  Thus  the 
weights  shown  here  range  all  the 
way  from  slightly  less  than  2 
pounds  (1.91  pounds)  to  nearly 
2)4  pounds  (2.39  pounds). 

It  is  not  at  all  improbable  that 
in  order  to  cure  this  obviously 
improper  condition  a  bill  will  be 
presented  to  the  next  Pennsyl¬ 
vania  Legislature,  requiring  net 
weight  to  appear  on  all  package 
goods.  1 
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together  a  lot  of  heavy  faced  lines. 
That  makes  the  whole  advertise¬ 
ment  look  over-heavy.  To  illus¬ 
trate  my  ideas  I  have  had  the 
peanut  butter  advertisement  re¬ 
set  : — 


This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Wheeling,  W.  Va.,  March  19,  190c. 
Editor  Science  of  Advertising. 

Dear  Sir Inclosed  please  find  a 
few  of  our  homely,  home-made  ads. 

Your  paper  is  all  right  in  general, 
“The  Stroller”  in  particular. 

Very  respectfully, 

$am  B.  McKee  Co. 

The  above  correspondent  sends 
in  a  batch  of  single  column  news¬ 
paper  advertisements,  each  one 
six  inches  single  column.  I  re¬ 
produce  several  of  them. 

*  *  * 

I  don’t  altogether  like  the  way 
these  advertisements  are  set.  The 
one  headed  “Peanut  Butter”  is 
the  best,  in  my  judgment,  speak 
ing  only  of  appearance,  but  even 
it  is  too  black.  The  border  is 
much  too  heavy  for  an  advertise¬ 
ment  of  this  size.  It  is  a  mistake 
to  think  that  a  border  cannot  be 
too  heavy.  A  border  is  not  in¬ 
tended  to  dominate  an  advertise¬ 
ment;  it  should  simply  be  the 
frame  for  the  picture.  The  adver¬ 
tisement  should  dominate  always. 
The  compositor  who  set  these 
advertisements  up  saw  that  the 
black  border  would  be  too  heavy 
for  light  type,  so  he  has  crowded 


Crab  Soup 


“On*  ot  tli*  florin  of  Mmxj- 
lond  Cookery”  prepared  by  the 
Martin  Wef-ner  Co’*  chef.  Large 
“o.  3  cane,  full  to  the  roof, 


At  a 
Can. . . 
At  a 
Dozen. 


...,10c 

$1.10 


Beans 


25c 


Boa  HUney  and  Vary  Be ana, 
handpicked,  fine  oooker*.  * 

Thffr  way 
3  quarts. 

Mackerel 

Fat  and  fine  5^,  10(1,  15^, 
30p  Each 

Corn  Meal 

Trrrm  Old  Tlrfinla,  'made  on  a 
■water  mffl,  from,  rweet  white  corn. 
“Thera'*  a  difference.”  Sweet'  a* 
a  ant.  We  e«U  it  tfcia  way 

a. . 1  oc 

Pounds . .  . 35c 

Ohio  Swiss 

And  Cream  Cheese,  mild,  rcreet. 


A 

Pouna. 


16  c 


Smoked  Kaddlet.  Trout  obunk*. 
Lake  Herrin#,  Bloate®*,  Crab 
Meat,  Lobster*,  Shrimp.  Ft c Wed. 
Seitod,  Smoked,  Dried  and  Ceased 

Sam  B.  McKee  Co. 

Grocer*: 

Data:  at  0*nt«  ibrkat  Squi. 


Peanut  Butter 

Made  by  McLaren  Cheese  Co.,  get¬ 
ting  very  popular;  special  this  week 

a  Pound,  16c. 

Raisins 

4-Crown  Muscatels — large,  meaty, 
finest  obtainable;  eating  quality 
equal  to  a  30c.  table  Raisin 

a  Pound,  10c. 

Prunes 

Then  we  have  them  at  8^c.,  10c., 
1214c.  and  15c .—all  good  value— 
well  worth  the  price. 

a  Pound,  6!4c. 

Peaches 

We  have  excellent  evaporated 
Peaches  to  sell  this  way — 

a  Pound,  15c. 

and  the  finest  you  have  seen  in 
many  a  day 

at  a  Pound,  18c. 

Evaporated  Corn 

A  pound  equals  3  cans.  Excellent 
for  soup  or  a  table  dish,  like  canned 

coin.  a  poun(jf  10c. 

Home-raised  Potatoes,  Fresh  Eggs, 
Pure  Lard,  Smoked  Haddies, 
Smoked  Lake  Herring  and  Trout, 
Lake  Herring  in  pails,  49c. ; 
Cod  Fish,  Mackerel,  Surpassing 
Cheese  in  variety,  and 
Lenten  Delicacies. 

$am  B.  McKee  Co. 

Grocers 

Center  of  Center  Market  Square 


PEANUT  BUTTER 
A  Pound  16  Cents. 

Made  by  MoLaren  Chee*e  Co., 
#*ttl2if  Tory  popular;  epeoial  tbls 

week 

A  Pound,  16c 

RAISINS 

4- Or  own  Mu*  oa  tela,  lar#  *,  meaty, 
llneat  obtainable;  eatln#  quality 
equal  to  a  30o  table  Haisin, 

A  Pound,  10c 

PRUNES 

A 

Pound. 


6«c 


Then  we  have  them  at  8  1-3,  10, 
12  Vi  and  15o,  all  #ood  value— 
well  worth  the  price. 

PEACHES 

We  have  excellent  evaporated 
Peaches  to  eeU  this  way, 

A  Pound,  15c 

And  the  Finest  you  hav*  seen 
la  many  a  day 

At  a  Pound,  18c 
EVAPORATED  CORN 

A  pound  equal*  3  can*,  excel¬ 
lent  for  soup  or  a  table  dl*h  like 
canned  corn, 


A  Pound,  10c 


Home  Raised  Potatoes,  Fresh 
Lffs,  -Pure  Lard,  Smoked  Haddies, 
Smoked  Lake  Herrin#  and  Tront, 
Lake  Herrin#  In  pails,  49c;  Cod 
Fish,  Mackerel,  Surpass  In#  Cheese 
In  variety,  and  Lenten  Delicacies. 


Sam  B.  McKee  Co. 

Grocers. 

Center  of  Center  Market  fiquaxto. 


These  are  all  good  advertise¬ 
ments,  however.  They  are  short, 
terse  and  snappy  and  they  waste 
no  space.  Not  even  in  headlines 
or  introduction — the  advertise¬ 
ment  starts  right  in  to  say  its  say 
without  even  a  line  of  prelimi¬ 
naries.  In  a  large  advertisement 
it  is  not  always  well  to  do  that, 
but  in  six  inches  I  believe  in  mak¬ 
ing  every  inch  count.  The  aver¬ 
age  small  advertisement  that 
comes  to  this  department  wastes 
a  good  deal  of  its  space  in  intro¬ 
duction,  talking  sometimes  of 
things  that  have  little  or  no  ap¬ 
plication  to  the  advertisement 
itself.  The  McKee  Co.  is  appar¬ 
ently  such  a  stickler  for  whittling 
an  advertisement  down  to  real 
heart,  I  note  that  one  useless  line 
appears  frequently  through  all  of 
the  advertisements  they  send  me, 
sometimes  several  times  in  a!n  ad¬ 
vertisement.  That  is  “We  sell  it 
this  way.”  The  whole  advertise 
ment  is  devoted  to  telling  how 
you  sell  it — why  use  space  to 
specifically  say  “We  sell  it  this 
way”?  In  my  judgment  it  is  just 
as  superfluous  as  it  would  be  to 
say  “Following  is  the  price.’ 
When  an  advertiser  is  clearly 
describing  his  methods  and  quot¬ 
ing  his  prices,  it  is  perfectly 
obvious  that  he  is  doing  so,  and 
therefore  unnecessary  to  say  that 
he  is. 


AGENTS  WANTED 


To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 

MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  Ire*,  or  four  month*’  trial  lor  10  cants 


ing  well. 


Cream  Cheese 

We  have  some  rare  old  Hew 
York  Cream  Cheese,  with  the 
“bite”  that  Ju«t  suits  the  English 

and  Welsh  taste, 

A  pound  20C 

Prunes 

A  pound  6  1-4,  8  1-3.  10, 
12  1-2,  1B<— All  excellent 
value. 


PIGS  FEET 

a  pound . 


6ic 


Cooked,  In  vpioed  vinegar,  ready 
to  eat. 


Herring 


Fine  Bound  q^oro  Herrin#,  food 

lze. 

A  dozen  24d 


Crab  Soup 


“One  of  the  delifhts  of  Mary¬ 
land  cookery. r  Martin  Wa#uer  fc 
Co.’s  chef  ie  responsible  for  it; 
in  large  Ho.  3  cans. 

We  are  sellin#  It  this  way! 

A  can  10£ 
A  Dozen  $1.10 

Fresh  Lime.  Brushes.  Chamois 
Skins,  Step-ladders.  Garden  Soeds 
in  bulk  and  packets.  Grass  Seed. 
Onion  Bets,  Seed  rotatoes. 

Sam  B.  McKee  Co. 

•Grocers. 

Center  of  Center  Market  Bouare. 
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“Sunny 
Millbourne 
Hour 

Demand  for  our  new  five- 
pound  sack  is  very 
gratifying 

Millbourne  Mills 

63d  and  Market  St. 

SHANE  BROS.  &  WILSON  CO. 
308  Bourse 


NO  CHARGE 

We  will  send  any  grocer  not  sell¬ 
ing  our  goods  a  free  25c.  bottle 


Florida  peppers  range  from 
$1.75  to  $2  per  crate  and  are  sell- 


I 


GOFF’S 

HERB 

BITTERS 

The  Great  Remedy  for 

Dyspepsia  and  Constipation 

Write  to-day. 

S.B.G0FF&  SONS  CO., Camden, NJ. 

ESTABLISHED  1872 


4.  4.  >!■ »;« >fr  4*4*4*  »t«  ■!«  4  4  *1’  ’l’  *1'  4*  4*  4*4*4*4*4*4i 

V 

4* 
* 
4* 


Oakdale  Steam 

I  Crisp  Pretzels  Salted 


**• 

* 

* 

* 


1* 

Jr. 

t 

4* 

4* 

4* 

4* 

I 

4* 

4* 

4* 


<If  Genuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.” 


* 

*:* 


4* 

* 

4* 

4* 

* 


*  Write  for  Samples  and  Prices .  |  * 

I  Oakdale  BakingCo.  1 


Oakdale  Building. 


Philadelphia.  Pa. 

*  4*  4*4*  4*  4*  4*  4- 4*  4-  4*4*4*  4*  4*4*4* 
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Catch  the 
Sharp  Appetites 


Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 

and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Seattle,  Wash. 

The  Seattle  (Wash.)  Retail 
Grocers’  Association  is  after  local 
and  State  manufacturers  of  butter 
for  giving  short  weight.  In  a 
recent  investigation  made  by  the 
association  it  was  ascertained 
that  of  the  butter  now  on  the 
market,  both  bulk  and  brick 
goods,  but  one  brand  made  in 
Washington  is  of  honest  weight. 

Secretary  Higgins,  of  the  asso¬ 
ciation,  recently  sent  a  letter  to 
the  butter  manufacturers,  which 
said,  in  part : — 

The  question  of  honest  weights  in 
the  matter  of  butter  is  of  as  great 
interest  to  the  manufacturer  as  it  is  to 
the  retailer,  because  the  consumers  are 
weighing  their  goods  quite  regularly, 
and  refuse,  in  some  instances,  to  buy 
certain  brands  of  butter  because  they 
are  short  weight.  The  retailer,  in 
self-defense,  has  to  place  the  blame 
where  it  rightfully  belongs,  on  the 
manufacturer. 

Personally,  I  do  not  believe  it  to 
be  the  intention  of  the  manufacturer 
to  purposely  put  up  the  butter  in 
short  weight  packages,  but  when  the 
butter  of  a  certain  brand  shows  from 
to  I  ounce  short  to  a  pound  with¬ 
out  any  bricks  showing  even  the 
fraction  of  an  ounce  over-weight,  it 
looks  very  much  to  the  consumer 
and  retailer  as  though  it  was  the 
policy  of  the  manufacturer  of  such 
brands  to  purposely  put  up  short 
weights.  We  hope  you  will  call  the 
attention  of  your  employes  to  the 
necessity  of  more  care  in  the  pack¬ 
ing  of  your  butter. 

New  York  Jobbers. 

The  New  York  Wholesale  Gro¬ 
cers’  Association  will  take  a  hand 
in  the  effort  to  prevent  the  pass¬ 
age  of  the  proposed  amendment 
to  the  Weights  and  Measures 
Act  requiring  the  printing  of  the 
net  weight  on  the  label.  In  a 
circular  letter  to  the  members, 
Secretary  Beckmann  calls  atten¬ 
tion  to  the  proposed  amendment 
and  urges  the  members  to  com¬ 
municate  with  their  Assembly- 
men,  and  otherwise  use  their  in¬ 
fluence  to  prevent  the  proposed 
law  passing  the  Legislature. 

National  Jobbers’  Association. 

The  committee  in  charge  of  the 
coming  convention  of  the  Na¬ 
tional  Wholesale  Grocers’  Asso¬ 
ciation,  which  will  be  held  at 
Atlantic  City  June  3d,  4th  and  5th, 
have  sent  the  following  letter  to 
every  jobber  in  business: — 

The  annual  meeting  of  this  asso¬ 
ciation  will  be  held  in  Atlantic  City, 

N.  J..  on  June  3,  4  and  5,  at  the 
Marlborough-Blenheim. 


Every  wholesale  grocer  is  cor¬ 
dially  invited  to  attend  the  meeting. 

The  “objects”  of  this  association 
have  been  outlined  to  you  in  a  pre¬ 
vious  communication  and  presume 
you  are  interested  in  having  them 
accomplished. 

Our  special  efforts  have  been  di¬ 
rected  to  “pure  food”  legislation  and 
the  enactment  of  State  laws  to  con¬ 
form  to  the  National  law. 

To  obtaining  recognition  from  the 
manufacturer  to  the  end  that  the 
wholesale  grocer  is  the  legitimate 
and  most  economical  distributer  to 
the  retailer  for  the  manufacturer. 

To  receiving  from  manufacturers 
increased  “cash  discount”  and  proper 
remuneration  commensurate  with  the 
cost  of  distribution. 

The  elimination  of  “deals  and 
schemes”  of  manufacturers,  which 
are  burdensome  and  unprofitable  for 
the  jobber  to  handle. 

The  discontinuance  of  “subsidizing 
salesmen”  of  wholesale  grocers  by 
manufacturers,  a  practice  which  is 
not  only  demoralizinz,  but  wrong  in 
principle. 

Presuming  that  you  are  interested 
in  the  above  and  recognize  the  value 
of  organization  among  wholesale 
grocers,  your  nresence  at  the  meet¬ 
ing  in  June  will  be  appreciated. 

Yours  very  truly, 

Alfred  H.  Beckmann, 
Secretary. 

California. 

The  associated  retailers  of 
Placerville,  Cal.,  have  put  them¬ 
selves  on  record  regarding  whole¬ 
salers  who  sell  consumers  in  the 
following  agreement: — 

TO  ALL  CONCERNED. 

On  and  after  May  1,  1908,  the  un¬ 
dersigned  retail  grocers  of  Placer¬ 
ville  will  not  recognize  as  whole¬ 
salers  any  firm  who  sells  its  goods 
in  any  quantity  to  consumers  in  the 
territory  in  which  we  sell  at  retail 
the  same  commodity. 

The  custom  of  so  doing  has  be¬ 
come  obselete  with  practically  all 
firms  who  do  a  legitimate  whole¬ 
sale  business. 

From  above  date  we  will  en¬ 
courage  only  such  wholesale  firms 
or  their  agencies  with  our  patronage, 
who  wholly  refrain  from  competing 
with  us  in  the  retail  trade. 

(Signed)  The  Retail  Grocers'  As¬ 
sociation,  of  El  Dorado  Co. 


GOOD  NEWS  FOR  GROCERS. 


Opportune  Time  to  Take  Advantage 
of  a  Big  Bargain. 


Usually  “bargains”  are  offered  by  man¬ 
ufacturers  who  sell  to  dry  goods  and  de¬ 
partment  stores.  The  grocer  does  not 
often  have  a  chance  to  participate  in  a 
profitable  purchase  whereby  he  can  get 
the  same  goods  he  always  buys  at  a  price 
that  permits  him  to  make  an  extra 
profit. 

The  pioneer  cereal  company — the 
Malta-Vita  Pure  Food  Company — whose 
fame  is  known  from  ocean  to  ocean,  has 
placed  upon  the  market  a  superior  com 
flake,  and  to  make  a  quick  introduction, 
they  offer  a  liberal  free  deal  on  a  basis 
of  1  case  free  with  7;  that  is,  get  1  case 
and  pay  for  ^  of  a  case,  or  2  cases  and 
pay  for  1)4,  and  thereby  make  an  extra 
profit  of  40  per  cent,  per  case. 

A  dealer  can  also  profit  on  the  old 
“stand-by” — Malta-Vita — as  the  com¬ 
pany  offer  a  choice  of  all  wheat,  all  corn, 
or  assorted,  as  desired,  so  that  a  dealer 
is  enabled  to  get  this  extra  profit  on  all 
cereals  sold  to  his  regular  wheat  flake 
customers,  as  well  as  those  asking  for 
“corn  flakes.” 

Their  deal  closes  April  15th,  and  to  the 
wise  buyer  belongs  the  chance  to  profit 
by  ordering  now. 
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Profit 


k 


not  a  cnance- 


ace 


TOASTED 


'M  ^re5^  ^ 


y  »Ml£rfa'PUpeTood  Co 


m  t> 


ToronU  C 


^0AS‘ 


rt* 


that  sell — 

and  sell  quickly— the  biggest  and  best  10c  pVge  on  the 
market.  Make  us  prove  our  claims  by  ordering  on  our 

Free  Deal  — 


Until  April  15th  order  all  corn — all  wheat — or  assorted  as  desired  and  get 

1  case  free  with  7 


With  7  cases  1  case  free,  equivalent  to  $2.36  net  per  case 
5  lA  M  .  “  “  2.36  “  “ 

“  zy2  “  ^  “  “  “  “  2  45  “  “  “ 

“  IX  “  X  “  “  “  “  245  “  “  “ 

“  x  “  y  “  “  “  “  2.45  “  “  “ 

Regular  prices  $2.85  per  case  — $2.75  in  5  case  lots. 

Order  thro’ your  Jobber. 


TtlaltanttaPureTood  Co.. 


Battle  Creek,  Mich. 
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•<  When  the  Well  Runs  Dry.” 

You  fellows  whose  wives  help 
you  in  your  business  may  think 
you  appreciate  ’em,  but  you  don  t. 

It’s  a  harder  thing  than  you 
think  to  properly  size  up  a  good 
wife,  particularly  if  she  helps  you 
in  the  business. 

Until  you  lose  her. 

You  can’t  lose  some  wives. 
You  try  but - well,  never  mind. 

I  know  a  grocer  out  in  the 
Western  part  of  Pennsylvania 
who’s  up  against  a  lot  of  trouble. 

It  comes  from  appreciating  his 
wife  too  much.  And  too  late. 

He  had  a  dandy  wife  !  I  always 
said  she  was  the  real  head  of  his 
business.  They  had  no  children, 
and  they  lived  in  nice  rooms  over 
the  store.  She  had  nothing  much 
to  hinder  her,  and  so  she  was 
able  to  be  in  the  store  most  of  the 
time. 

That  wife  was  one  of  the  best 
business  partners  a  fellow  could 
have.  She  kept  all  the  books  and 
did  some  of  the  buying.  As  a 
matter  of  fact  she  could  have  done 
it  all  as  well  if  not  better  than 
her  husband. 

She  helped  wait  on  trade,  too 
She  was  all  right,  and  I  told  her 
husband  when  she  died  about 
three  years  ago  that  he’d  never  in 
the  world  be  able  to  replace  her. 
He  pretty  soon  found  it  out,  too. 


Yes,  that  woman  was  all  right. 
But  she  worked  a  lot  harder  than 
she  had  a  right  to.  What’s  more, 
her  husband  let  her. 

As  I  say,  she  died.  It  hit  her 
husband  fearfully  hard.  They 
had  been  practically  one  person  in 
everything,  and  when  she  dropped 
out  of  the  business  it  meant  a 
whole  lot  more  work  for  him. 

Just  how  much  he  had  no  idea 
of  until  he  had  to  do  it. 

A  couple  of  years  ago  he 
married  again.  The  second 
could  give  the  first  cards  and 
spades  on  a  lot  of  things.  She 
was  a  better  looking  woman  and 
a  good  deal  younger,  and  she 
liked  to  fling  her  hoof. 

Liked  to  go  and  have  a  good 
time.  With  the  other  one  the 
store  was  all  the  good  time  she 
ever  asked  for  or  got. 

The  grocer  knew  his  second 
wife  was  pretty  skittish,  but 
thought  to  himself,  she’ll  settle 
down  and  help  some  a  little  later. 
The  little  later’s  never  come. 
She’s  hotter  after  a  good  time  to¬ 
day  than  she’s  ever  been  before, 
and  as  for  helping  in  the  store — 
not  guilty ! 

She  simply  won’t  do  it.  Her 
argument  is  that  she  can’t  do  it — 
has  no  knack  that  way — and  I  be¬ 
lieve  she’s  right. 

What  would  you  do  if  you  were 
up  against  a  contrast  like  that? 
The  first  wife  faithful,  hard¬ 
working,  interested  in  the  busi¬ 
ness,  able  to  run  it  and  indispen¬ 
sable  in  it,  and  the  second  no 
good  at  all?  At  least  no  good  in 


I  guess  you’d  do  just  as  he  does. 
You’d  tell  her.  And  you’d  keep 
on  telling  her.  And  you’d  tell  her 
again. 

And  you’d  have  scraps  and 
things  would  go  all  to  hen. 

That’s  exactly  what  things  have 
done  there.  That  grocer  is  try¬ 
ing  to  change  a  leopard’s  spots. 
He’s  trying  to  compel  his  wife  to 
take  an  interest  and  do  some  work 
in  something  that  she  has  no  in¬ 
terest  in  and  don’t  know  how  to 
work  for. 

Will  he  succeed?  He  will  not. 

But  maybe  the  poor  devil  don’t 
appreciate  his  dead  wife  now ! 
Didn’t  he  appreciate  her  while  she 
lived?  Not  half.  But  if  the  poor 
dead  soul  has  a  jealous  disposi¬ 
tion,  she’s  getting  her  revenge 
now,  all  right,  for  her  memory 
and  her  reminiscences  are  mak¬ 
ing  the  life  of  her  successor  a 
regular  bear-garden. 

The  other  day  I  stood  looking 
at  the  cashier  in  another  grocery 
store  not  very  far  away  from  the 
other  one.  She  was  a  woman  of 
about  thirty-five  and  a  hard 
worker,  as  I  know  from  periodical 
visits  to  the  store. 

The  night  I  was  there  she 
looked  tired.  It  was  a  sweaty 
night  and  there  was  perspiration 
all  over  her  forehead. 

I  didn’t  say,  did  I,  that  she  was 
the  wife  of  the  proprietor? 

“Your  husband  certainly  ought 
to  appreciate  you,”  I  said  as  I 
looked  down  at  her  sweaty  little 
face. 

She  lauehed  a  little. 

I  hope  he  does,”  she  said,  “but 


I  don’t  feel  sure.  I  think  he  takes 
it  as  a  matter  of  course. 

“We’ve  been  married  five 
years,”  she  went  on,  “and  in  the 
beginning  I  had  nothing  much  to 
do  in  the  daytime — we  board — 
so  I  thought  I’d  like  to  be  in  the 
store.  John  liked  the  idea,  so  I 
came.  Sometimes  I  think  I  work 
harder  than  anyone  else  in  it.  I 
don’t  mind  it,  though.” 

The  grocer  just  then  came 
back — I’ve  known  him  for  years 
— and  I  said  : — 

See  here,  old  man,  you’re 
working  this  little  woman  to 
death.”  % 

He  thought  it  was  a  joke. 
“Pretty  healthy  looking  corpse, 
ain’t  you,  Jen?”  he  said  with  a 
laugh,  and  that  was  all  the  good 
it  did. 

Some  of  these  days  Jen  may 
die.  These  overworked  women 
have  a  way  of  doing  that. 

Will  John  realize  then  that  she 
was  overworked? 

He  sure  will ! 

The  Stroller. 


Mrs.Williams’  Brands 


OF 


PDRE  JAMS  AMD  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


New  Brunswick,  N.  J.,  February  29,  1908. 

THE  MODEL  CASH  GROCERY  STORE.  .  .  , ,  , 

rt,.T„T  ■  Tn  reolv  to  vour  inquiry  of  recent  date,  we  enclose  a  few  sample  slices  of  sandwich  dried  beef, 

ounce  every  partfcle  edible  meat  sliced  up  in  'thin,  bright,  salable  slices.  Of 

quarter  pound  of  these  little  slices  ;  but  every  half  or  quarter  pound  we  weigh  up  ggts  alike  its  equa 

htUe  and  broad  slices  time— as  much  work  done  in  six  minutes  as  the  best  circular-knife  machines  cando 

.  the  quality  of  our  work-slices  thinner,  smoother  and  more  perfect  than  any  other 

macMneycan T^VroZ,  s'o  mofst,  so  soft,  so  juicy,  so  broad,  so  transparently  thin  they  cause  enthusiastic 
comment  wherever  introduced,  resulting  in  a  large  increase  of  very  profitable  trade. 

We  sell  our  machines  for  forty-six  dollars  on  small  monthly  instalments,  and  every  machine  can  be  depended 
on  to^Tore  than  earn  its  mvn  cost*  If  you  prefer  to  pay  cash  we  allow  yon  a  liberal  discount.  _  Hopmg  to  rece.ve 

your  order.  Respectfully  yours,  A.  W.  JOHNSON. 


■hobwh 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Full  Weight  Window. 


Herewith  is  an  illustration  of 
a  “full-weight”  window  display 
for  sugar. 

Place  a  pair  of  scales  in  the 
centre  of  the  window  and  have  a 
carton  of  sugar  on  one  scale  and 
the  weight  on  the  other,  exactly- 
balancing  it.  Arrange  cartons  of 
the  sugar  in  the  rear  and  along 
the  sides  of  the  window.  In  the 
open  space  have  several  cartons 
of  the  sugar  open  so  as  they  can 
be  seen,  and  in  the  front  of  the 
window  spread  several  piles  of 
granulated  sugar,  as  shown  in 
the  drawing.  The  cartons  may 
contain  lump  or  granulated  sugar, 
but  it  is  more  attractive  if  the 
goods  are  mixed.  That  is,  have 
some  lump  sugar  exposed  and 
also  some  granulated.  The 
covering  of  the  floor  should  pref¬ 
erably  be  of  a  dark  color,  for  in¬ 
stance,  dark  green,  so  as  to  show 
off  the  exposed  sugar.  Of  course 
the  sugar  must  have  no  dust  or 
specks  among  it,  as  cleanliness  is 
one  of  the  chief  factors  of  the 
display. 

Above  the  packages  of  sugar 
and  the  scales  have  a  sign  calling 


detail  the  window  will  be  very 
attractive. 

A  Dessert  Window. 

The  illustration  shows  a  very 
attractive  window  dressing  ar¬ 
rangement  suitable  for  the  dis¬ 
play  of  different  kinds  of  desserts 
and  jellies.  Have  the  window 
spotlessly  clean,  of  course,  for 
nothing  adds  more  to  the  attract¬ 
iveness  of  a  display  than  cleanli- 


is  expended  in  making  up  the 
dishes  is  well  invested.  The  jel¬ 
lies  can  be  in  a  variety  of  flavors 
and  cut  fruit  can  be  placed  inside 
the  jelly.  The  dishes,  which 
should  be  of  different  designs, 
should  be  placed  on  neat,  fancy 
paper  napkins. 

Have  a  sign  with  a  suitable  ad¬ 
vertisement  thereon  hung  in  the 
centre  of  the  window.  The  two 
tapes  holding  the  card  from  the 
top  of  the  window  can  be  fastened 
to  the  front  top  corners  of  the 
window,  while  the  lower  tape  may 
be  fastened  to  the  lower  rear  corn¬ 
ers  of  the  window.  This  display 
is  very  neat  and  appetizing  and  is 
sure  to  draw  trade.  If  desired, 
small  neat  cards  with  the  prices 


Pull  Weight. 

^  oJs  $A*y*»*  ■  wi-Att*-- 
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attention  to  the  full  weight,  and 
add  any  other  desirable  matter 
which  is  suitable  for  such  an  ad¬ 
vertisement. 

The  scales  or  balances  used 
should  be  polished  up  a  little  so 
as  to  add  to  the  effect. 

There  is  no  expense  connected 
with  the  display  and  when  the 
idea  is  carried  out  with  little  more 


ness.  Cover  the  bottom  of  the 
window  with  suitable  paper  and 
arrange  the  packages  of  the  goods 
to  be  displayed  in  the  manner 
shown  in  the  drawing. 

Then  have  in  the  forepart  of 
the  window  a  variety  of  cooked 
dishes,  such  as  jellies  and  pud- 


of  the  goods  written  on  them  can 
be  placed  in  suitable  places  in 
the  window. 

Jurgen  N.  A.  Knoop. 
1512  Poplar  street,  Phila.,  Pa. 


Pennsylvania  News  Items. 

From  every  county  in  Pennsyl¬ 
vania  outside  of  Philadelphia  and 
Allegheny,  the  Dairy  and  Food 
Division  of  the  State  Department 
of  Agriculture  has  collected  sam¬ 
ples  of  canned  goods  offered  fo 
sale,  and  Dairy  and  Food  Com¬ 
missioner  Foust  has  ordered  thor¬ 
ough  analyses  of  each.  Chemists 
E_vans  of  Erie,  Frear  of  State  Col¬ 
lege,  Cochran  of  West  Chester, 
and  Ashman  and  Steiffel  of  Pitts¬ 
burg,  are  making  the  analyses, 
and  they  have  been  directed  to  re¬ 
port  not  only  as  to  adulterations, 
but  as  to  misrepresentations  in 
the  labels. 


dings.  The  desserts  are  not  hard 
to  make  and  the  little  time  that 


Put  Your  Money  in 
“Chain  Stores” 

Here  is  an  opportunity  for  you  to  in¬ 
vest  some  money  in  a  chain  of  meat 
stores  in  Philadelphia  that  will  pay 
you  a  larger  profit  than  any  other  safe 
investment  can  possibly  do. 

The  Pure  Food  Beef  Co.  who 
now  have  Eight  paying  meat  stores, 
located  at 

2112  Ridge  Avenue, 

2431  Ridge  Avenue, 

4205  Ilaverford  Avenue, 

3508  Ilaverford  Avenue, 

749  North  24th  Street, 

2022  Montgomery  Avenue, 

726  North  44th  Street, 

12  North  52nd  Street, 

are  offering  for  sale  a  limited  amount 
of  their  capital  stock  at 

$1.00  per  Share 

for  the  purpose  of  getting  money  to 
open  additional  stores  ;  new  ones  are 
added  almost  weekly,  and  it  is  rea¬ 
sonably  sure  that  when  in  full  opera¬ 
tion  this  stock  will  pay  fully  as  well  as 
other  chain  stores  do,  and  it  is  com¬ 
mon  knowledge  that  they  pay  fully 

35  Per  Cent,  in  Dividends 

The  officers  of  the  Company  are 
practical  meat  men,  and  the  entire 
proposition  is  open  to  the  fullest  in¬ 
vestigation. 

Call  or  write  for  particulars. 

Pure  Food  Beef  Co. 

2112  Ridge  Avenue,  Philadelphia 

A.  L.  HANWAY,  Pres. 


Use  a  Box 
Yourself 


Before  you  decide  positively 
to  stock  Ohio  Blue  Tip  Safety 
Matches  get  a  box  and  use  it 
yourself.  We’re  perfectly 
willing  to  rest  our  case  on  that 
box.  Write  us  for  it  if  you 
can’t  get  it  anywhere  else. 

You’ll  find  every  match  per¬ 
fect,  every  one  instantly  ready 
for  business.  Just  as  safe  as 
any  safety  match  and  better 
because  you  can  strike  the  tip 
anywhere. 

Much  safer  than  any  parlor 
match. 


|  OHIO  MATCH  SALES  COMPANY 

NEW  YORK,  N.Y. 

Philadelphia  Office  and  Warehouse 
411  Marshall  Street. 
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the  stamps.  The  sellers  got  all 
they  could  and  the  price  has  gen¬ 
erally  ranged  from  $5  per  1,000 
down  to  $2. 

* *  *  * 

To  Help  Retailers’  Rolled  Oats’ 


Wc  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


To  Buy  Horse  Radish. 

Hummelstown,  Pa., 

March  26,  1908. 

Editor  “Grocery  World.” 

Dear  Sir: — Please  inform  me 
where  I  can  purchase  horseradish 
by  barrel,  either  grated  or  whole. 

Yours  truly, 

E.  Z.  Etter. 

Robt.  McCaulley,  Jr.,  156  Dock 
street,  and  W.  S.  Sheehan  &  Co., 
1 18  Dock  street,  both  of  Philadel¬ 
phia. 

*  *  * 

The  Minimum  Price  of  Trading 
Stamps. 

Bristol,  Pa.,  March  27,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — I  write  to  ask  if  you 
can  find  out  or  tell  me  the  lowest 
possible  price  which  Sperry  & 
Hutchinson  green  trading  stamps 
can  be  purchased.  I  know  there 
is  an  inside  price  and  would  like 
to  find  out  the  same. 

Trusting  you  will  be  abe  to  fur¬ 
nish  me  with  the  information  I 
ask,  I  am, 

Yours  truly, 

L.  M.  Worthington. 

To  the  best  of  the  “Grocery 
World’s”  knowledge  and  belief, 
there  has  never  been,  except  in 
the  very  early  days  of  the  trading 
stamp  scheme,  any  fixed  price  for 


Profits. 

Chicago,  March  27,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — From  various  com¬ 
ments  that  have  been  made  by  the 
trade  press  throughout  the  coun¬ 
try,  you  are  probably  familiar 
with  the  successful  efforts  we 
have  been  making  during  the  past 
season  to  force  our  principal 
standard  size  brand  Mother’s 
Oats  to  a  more  profitable  price  to 
the  retailer.  In  our  ads.  which 
have  appeared  in  the  trade  press 
we  have  gone  so  far  as  to  state 
that  12  cents  is  the  minimum 
price  at  which  our  package  should 
be  sold,  this  price  having  ap¬ 
peared  on  thousands  of  store 
cards  which  we  have  distributed 
throughout  the  country  during 
the  past  season. 

We  have  followed  up  this  cam¬ 
paign  by  recently  sending  out 
over  200,000  circulars  to  the  retail 
trade,  insisting  on  their  getting 
the  price  mentioned.  It  develops 
that  in  most  markets,  through  the 
work  which  we  have  done  unaided 
and  unsolicited,  the  grocers  are 
now  obtaining  a  profitable  price 
on  all  standard  size  brands  which 
they  are  distributing,  having 
made  12  cents  the  minimum. 

We  have  received  splendid  sup¬ 
port  from  many  of  the  retail  as¬ 
sociations  and  resolutions  which 
are  being  passed  by  them  with  a 
view  of  assisting  us  in  the  good 
work  are  increasing;  hence  inas¬ 
much  as  all  of  the  officials  of  the 
associations  from  whom  we  have 
heard  on  this  subject  heartily  ap¬ 
prove  of  our  policy,  we  believe 
with  the  timely  support  of  the 
trade  press  this  movement  may  be 


made  a  national  issue  at  the 
annual  retail  convention  to  be 
held  in  Boston  in  May. 

Since  the  movement  so  far  as 
rolled  oats  are  concerned  does 
not  apply  to  our  brand  alone,  but 
should  receive  the  support  of  all 
manufacturers  who  cater  to  the 
retailer,  and  who  desire  to  see  him 
get  a  fair  profit,  we  feel  that  the 
matter  is  one  that  we  hope  will 
receive  the  support  of  your  paper, 
and  trust  that  having  satisfied 
yourself  of  the  correctness  of  the 
foregoing  statements  we  may  look 
for  some  strong  editorial  com¬ 
ment  in  your  columns  on  this 
most  important  subject,  affecting 
the  retail  grocers’  interests  so 
vitally. 

Every  grocer  in  the  United 
States,  large  and  small,  handles 
some  brand  of  standard  size 
rolled  oats;  hence  each  can  appre¬ 
ciate  what  this  movement  means 
to  him,  and  if  it  is  possible  to  set 
in  motion  a  movement  that  can 
be  brought  to  a  successful  issue, 
so  far  as  rolled  oats  are  concerned, 
it  should  result  in  the  grocer,  as 
an  individual  and  as  an  associa¬ 
tion,  taking  up  other  commodities 
on  which  the  present  margin  of 
profit  shows  him  less  than  a  liv¬ 
ing  profit  and  place  same  on  a 
basis  of  paying  him  at  least  a  liv¬ 
ing  profit.  It  is  viewing  the 
proposition  from  this,  a  broader 
standpoint,  that  we  respectfully 
invite  your  attention  to  the  possi¬ 
bilities  of  the  subiect  in  question. 

Yours  truly, 

The  Great  Western  Cereal 
Company, 

N.  H.  Armour,  Mgr.  Eastern 
Sales  Department. 


AMONG  THE  TRADE. 

Beginning  with  April  20th,  the 
members  of  the  Philadelphia  Pro¬ 
duce  Exchange  will  endeavor  to 


sell  fruit  and  produce  under  differ¬ 
ent  arrangements  as  to  hours. 
Instead  of  opening  at  midnight  as 
now,  which  compels  retail  gro¬ 
cers  to  lose  half  their  night’s  sleep 
in  order  to  get  satisfactory  stock 
for  the  next  day’s  sales, the  whole¬ 
sale  places  will  be  kept  open  from 
5  A.  M.  until  5  P.  M.  If  the  plan 
works  it  will  be  a  boon  to  every¬ 
body  concerned. 

William  H.  Sutter  and  Elmer 
J.  Harding,  merchandise  brokers, 
have  formed  a  partnership  under 
the  name  of  Sutter  &  Harding, 
and  will  conduct  a  merchandise 
brokerage  business  at  No.  5  South 
Front  street. 

Suchard’s  and  Peters’  Swiss 
milk  chocolate,  which  advanced 
25  per  cent,  in  price  several 
months  ago,  have  declined  to  the 
old  price  during  the  past  week. 
As  reported  last  week,  Cailler’s 
took  a  similar  drop  the  week  be¬ 
fore. 


You  Can  Sell  These  Refrigerators. 

Whenever1  James  M.  Vance  &  Co.,  of 
Philadelphia,  Pa.,  tell  you  that  they  have 
something  at  a  special  price,  it  will  pay 
you  to  buy  because  in  coming  from  them 
it  is  backed  up  by  their  reputation  gained 
through  many  years  of  fair  business  deal¬ 
ings.  They  are  offering  Refrigerators 
at  a  price  that  will  appeal  to  you. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 
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Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  From  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


EXPECTED  RESULTS. 

Nothing  beats  confidence  in 
ourselves.  The  first  of  the  sea¬ 
son’s  enthusiastic  '  efforts  were 
made  last  week  on  shad.  It  was 
a  success.  Congratulations.  We 
went  in  to  win.  We  had  the 
goods.  We  had  the  price.  These 
created  confidence.  First  in  the 
conditions.  Second  in  yourselves. 
Everybody  was  in  your  favor. 
That’s  how  we  want  you  to  feel 
at  all  times.  Stick  to  the  belief 
that  “you  can.”  Never  mind  the 
sneers.  Never  mind  the  cold 
water.  When  the  foundation  is 
right — build.  Build  quickly  and 
strongly  and  perfectly,  looking  to 
the  completed  structure  as  you 
have  it  built  in  your  own  mind. 

JERSEY  TOMATOES. 

Monday  we’ll  take  in  a  couple 
hundred  cases  of  Jersey  tomatoes 
from  the  Pennington  Canning 
Co.  For  one  week  we’ll  put  them 
out  at  three  cans  for  25  cents. 
Now,  here’s  something  worth 
talking  about.  These  goods  are 
worth  90  cents  at  the  factory  by 
the  carload.  It  will  be  the  bar¬ 
gain  tomato  sale  of  the  year.  It 
will  make  talk.  It  will  make  new 
buyers.  Last  fall  packed,  solid 
selected  full  3s.  Not  one  of  you 
ever  sold  such  goods  at  such  a 
price.  Say  so  to  your  customers. 
You  ought  to  write  from  three 
cans  to  a  case  on  every  order  you 
take.  Put  emphasis  on  Penning¬ 
ton.  Point  to  the  name  on  the 
can.  Tell  about  poor  watery 
Marylands  being  sold  at  10  cents 
straight,  and  say,  with  truth,  that 
whatever  of  these  are  left  will  go 
to  12  cents  next  week.  That’s  the 
way  to  make  your  bargain  sale 
felt. 

MEAT — ABOUT  HIGH  PRICES. 

We  had  to  advance  our  fresh 
meat  prices,  of  course.  Legs  of 
lamb  from  16  to  20  cents  a  pound 
is  a  big  jump.  Best  steak  from 
22  to  25  cents,  and  roasts  from  16 


to  19  cents  is  staggering  to  the 
average  Saturday  buyer.  Now’s 
your  chance  to  talk  canned 
tongue,  fresh  fish,  smoked  meats, 
and  by  the  way,  canned  roast  beef, 
2s,  at  25  cents.  The  last  has  been 
a  dead  letter  since  Sinclair  opened 
fire  on  the  packers.  Nevertheless, 
talk  it  and  display  it,  and  prove 
it  to  be  an  economical  purchase. 
People  of  the  poorer  class  simply 
must  resort  to  something  of  this 
kind.  Dig  in  while  the  time  is 
ripe  and  let  us  clean  up  this  stock. 

COMMISSIONS  FOR  THE  WEEK. 

Johnston’s  preserves,  in  stone 
pots,  60  cents.  Three  cents  a  pot 
commission.  We  have  twenty- 
three  crates  of  these  goods,  and 
they’re  usually  a  good  seller  at 
this  season.  Nearly  all  the  kinds. 

American  macaroni.  “Our” 
brand,  10  cents  straight.  One 
cent  commission.  Made  in  the 
cleanest  macaroni  factory  in  the 
country.  Macaroni  and  cheese  is 
a  favorite  dish,  easily  made. 
Mention  this. 

Karo  syrup,  half  gallon  size,  25 
cents.  Five  cents  commission. 
Another  month  and  you  won’t 
hear  of  Karo  until  next  fall.  Do 
your  best  with  it.  The  commis¬ 
sion  is  a  liberal  one,  and  we  make 
it  so  as  to  move  a  few  cases  be¬ 
tween  now  and  Saturday  night. 

Usual  commission  on  teas  and 
coffees. 

Three  cents  a  pound  on  peanut 
butter  at  25  cents  a  pound. 

Five  cents  a  keg  on  Holland 
herring,  Milkers,  at  $1. 

-  GRENOBLE  WALNUTS. 

Funny  time  to  talk  these,  but 
the  less  we  have  to  put  in  storage 
the  better.  There’s  about  a  bale 
left  which  is  unusual  for  us. 
Make  a  good  show  of  them. 
Crack  open  a  few  and  scatter  the 
cracked  ones  over  the  display. 
Make  the  price  16  cents  a  pound. 
You’ll  be  surprised  how  many 
you’ll  get  rid  of  by  judicious 


A  Special  Sale  of 

Glassware,  Crockery 
and  China 


gg=5s 

These  are  THE  lines  for  April  pushing — 
in  any  store.  House  cleaning  and  “moving 
day  ”  create  new  needs  in  these  lines  in  every 
home  and  the  Merchant  will  not  miss  such 
an  opportunity. 

<1  Glassware,  Crockery  and  China,  are 
featured  in  our  April  catalogue. 

<If  The  book  begins  with  a  Special  Sale  of 
leader  items  as  extraordinary  as  you’d  expect 
from  our  unique  facilities.  And  there  is  an 
exceptional  plenty  of  Profit  Payers  on  the 
regular  pages. 

<1  Besides  the  goods — this  catalogue  of  ours 
contains  the  Plans  for  the  April  pushing  of 
Glassware,  Crockery  and  China  in  YOUR 
store. 

<1  Make  your  storekeeping  fully  resultful — 
through  a  Special  Sale  of  Glassware,  Crockery 
and  China  draw  more  people  to  see  ALL  your 
goods — THIS  April. 

Don’t  delay.  Send  NOW  for  our  April 
catalogue  (No.  D660).  Then — PUSH  the 
lines  it  pays  to  push  in  April. 

Butler  Brothers 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LODIS  MINNEAPOLIS 

Sample  Houses :  BALTIMORE,  DALLAS 
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handling.  Hand  a  cracked  one  to 
the  men  buyers  and  watch  the 
result. 

AN  OBJECT  LESSON. 

Last  week  the  writer  opened  an 
account  with  a  most  prominent 
and  most  desirable  customer,  who 
quit  dealing  at  a  certain  store  be¬ 
cause  the  salesman  gave  her  an 
argument.  She  returned  a  ham 
stating  that  it  was  unsound.  The 
salesman  couldn’t  see  it  and  tried 
to  make  her  look  through  his  eyes 
and  smell  through  his  nose. 
Avoid  this.  Don’t  argue.  Don’t 
for  any  sake  try  to  make  a  woman 
believe  a  thing  is  all  right  that  she 
takes  the  trouble  to  return  as  all 
wrong. 

Preserve  Eggs  a  Year  with  Lard. 

New  French  Scientist  Develops  a  Plan 
by  which  He  Can  Keep  One  Hundred 
Eggs  a  Year  with  Four  Cents’  Worth 
of  Lard.  Process  Said  to  be  Even 
Better  Than  the  Liquid  Glass  Plan. 

Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

April  3,  1908. 

Consul  D.  I.  Murphy,  of  Bor¬ 
deaux,  forwards  to  this  country  a 
synopsis  from  a  French  journal  on 
a  new  method  of  preserving  eggs, 
which,  he  says,  appears  to  have 
the  double  merit  of  cheapness  and 
simplicity.  The  article  was  based 
upon  the  experiments  of  Doctor 
Campanini,  as  reported  by  him  in 
the  .December  bulletin  issued  by 
the  Italian  Minister  of  Agricul¬ 
ture. 

Doctor  Campanini,  after  re¬ 
viewing  the  various  known  means 
of  preserving  eggs — by  salt  water, 
lime  water,  silicate  of  potash, 
vaseline  and  cold  storage — de¬ 
scribed  his  experiments,  which 
showed  better  results  than  all 
others. 

His  theory  is  that  to  preserve 
eggs  some  system  must  be 
adopted  that  will  absolutely  pre¬ 
vent  the  exchange  between  the 
air  outside  and  that  inside  the 
egg — for  it  is  this  continual  ex¬ 
change  that  causes  putrefaction. 

Doctor  Campanini  selected  per¬ 
fectly  fresh  eggs  and  coverec 
them  with  lard,  so  as  to  effect¬ 
ually  stop  up  all  the  pores.  The 
shells  were  thus  rendered  imper¬ 
meable,  the  exchange  of  air  was 
prevented  and,  the  obstruction  of 
the  pores  not  permitting  the 
evaporation  of  the  water,  there 
was  no  loss  of  weight.  The 
whites  and  yellows  of  the  eggs  re¬ 


tained  their  color  perfectly  and 
the  taste  was  not  modified  in  the 
slightest  degree.  When  properly 
coated  with  lard — not  too  thickly 
— the  eggs  are  put  in  baskets  or 
boxes  upon  a  bed  of  tow  or  fine 
odorless  shavings  and  so  arranged 
that  there  will  be  no  point  of  con¬ 
tact  between  them — otherwise  a 
mold  will  develop  and  putrefac¬ 
tion  result.  The  packing  room 
should  be  perfectly  dry,  the  ques¬ 
tion  of  temperature  not  being  im¬ 
portant.  By  his  process  Doctor 
Campanini  kept  a  quantity  of  eggs 
for  a  whole  year — through  a  very 
hot  summer  and  a  very  cold 
winter — and  they  were  perfectly 
preserved.  He  says  that  4  cents’ 
worth  of  lard  suffices  to  coat  100 
eggs,  and  that  anyone  could  eas¬ 
ily  prepare  that  number  of  eggs 
in  one  hour’s  time. 

Holt. 


Jo^q  B.  meFetriilgB  &  sons 

Printers 


927  Arch  Street 

Philadelphia 


registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 


Walter  Baker  &  Co.’s 

Chocolate 
'&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 

U.  S.  Bat.  Oft 


40  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Eatabllshed  1780,  Dorcheater,  Maee. 


WANT  DEPARTMENT 

Advertisement!  In  thla  department  occupying  fifty  words  or  lew  will  be  Inserted  or  subscribers  frit 
cost.  Answers  may  be  addressed  to  tbe  Gsocnl  Would  when  desired,  provided  the  advertisement  Is 
accompanied  by  10  cents  In  portage  to  pay  for  remaUlng  the  asm..  To  nou-subscrlberi  the  price  la  y> 
:ents  per  lssne. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE. — Coffee  mill,  Enterprise,  No. 
18,  five  foot  high,  good  condition,  $10;  also 
printing  press,  5x8,  hand  power,  self  inker, 
3  fonts  type,  quads,  etc.,  $12.  Bargains. 
C.  H.  Saxer,  S.  E.  cor.  D  and  Wishart  Sts., 
Philadelphia,  Pa. _ 15 

FOR  SALE. — 1600  shares  Finley  Acker  Co. 
preferred  stock,  6  per  cent.  Dividend  pay¬ 
able  quarterly.  One  payment  due  May  1st. 
At  par,  $1  per  share.  A  good  investment. 
Arthur  Yeakel,  4664  Frankford  Avenue, 
Frankford,  Pa.  (Phone.) 

FOR  SALE. — An  old-established,  up  to- 
date  grocery  store,  doing  a  good  business, 
that  will  stand  close  investigation.  Owner 
wishes  to  retire  from  business  and  will  rent 
the  large,  well  lighted  and  heated  store 
rooms  with  large  refrigerator  and  stable  in 
rear,  very  cheap.  This  is  an  excellent 
chance  for  some  one.  Address,  G.  F.  J., 
“  Grocery  World,”  Philadelphia,  Pa.  15 

FOR  SALE. — Three-shelf  revolving  vege¬ 
table  display  stand  with  mist  machine 
attachment.  Nearly  new.  Price,  $8.00. 
Mrs.  E.  H.  Hoffman,  Malvern,  Pa.  17 

FOR  SALE.— Walker  Pivot  Bin,  shelving, 
coffee  mill  and  butter  box,  cheap.  Apply, 
Hobson  Bros.,  Narberth,  Pa.  17 

FOR  SALE.— One  of  the  most  up-to-date 
grocery  stores  in  a  live  New  Jersey  manu¬ 
facturing  town  of  about  18,000  inhabitants. 
Best  location  in  town,  doing  over  $20,000 
business  per  annum,  90  per  cent,  sales  cash. 
Stock  and  fixtures  will  inventory  about 
$3,000.  This  will  stand  the  very  closest 
investigation.  Full  particulars  to  anyone 
meaning  business ;  no  time  for  triflers. 
Address  R.  M.  C.,  “  Grocery  World,”  Phila- 
delphia. _ 14 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  *86. — Near  Chester,  Pa.  Store  27  x 
125  feet.  Does  $37,000  yearly,  three-quar¬ 
ters  cash.  Stock  $2,500  to  $3,000.  Uses 
three  teams.  Good  house  adjoining,  within 
twenty  feet  of  store  and  stable.  Nets  clear 
8  per  cent,  above  everything.  Bad  health 
cause  of  selling.  Price  inventory. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  In  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  Into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  Inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 


No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100 feet.  Business  about $4, 000 per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  Inventory. 

No.  340. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three  fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 

No.  341. — In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1  ,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourth*  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  Inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346. — In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

No.  347. — In  high  class  part  of  West  Phila- 
delph;a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  f 500  weekly,  all 
cash.  Stock  $300  to $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
|i,ooo,  without  team. 

No.  348. — In  booming  New  Jersey  resort 
Cash  Grocery,  doing  a  yearly  business  of 
$20,000,  can  be  greatly  increased.  Well 
established.  Will  sell  at  inventory.  Stock 
about  $1200.  Will  stand  fullest  investiga¬ 
tion.  Owner  has  another  store  in  another 
town  and  cannot  attend  to  both. 

No.  351. — In  southern  Philadelphia.  Tea, 
coffee  and  groceries.  Size,  17x40  feet. 
Does  $16,000  yearly,  all  cash.  Splendid 
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transient  trade — 3,000  people  pass  the  store 
every  two  days.  Stock  only  about  $300. 
Net  profits,  12H  percent.  Owner  has  trouble 
with  help  and  wants  to  retire.  Fine  place 
for  man  and  wife.  Price  asked,  complete, 
about  $700,  including  fine  National  cash 
register. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16130  feet.  Dies 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  4  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


00000000000000000000000000 
0  ° 

o  DO  YOU  WANT  TO  SELL  0 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  In  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

•  Write,  call  or  telephone.  Q 

o  WARNER  &  CO.,  o 

•  927  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

•  0 
oooeooeooeooooeooooooooooo 


LIVE  AT  THE  SEASHORE. 

A  cash  payment  of  $1,000,  with  security 
for  about  $500  more,  will  get  a  live  grocery 
store  at  Wildwood,  N  J.,  the  cleanest,  most 
progressive  seashore  resort  on  the  Jersey 
coast.  Size,  18x60.  Does  $20,000  a  year, 
all  spot  cash.  Stock  about  $1,200.  Uses 
one  team.  Clears  10  per  cent,  actual  net 
profits.  Owner  has  other  business  at  a  dis¬ 
tance.  Price,  inventory,  will  run  from 
$1,500  to  $1,700. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa, 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

GOOD  WEST  PHILADELPHIA  STORE. 

Owner  of  a  fine  West  Philadelphia  gro¬ 
cery  is  obliged  to  go  South  and  offers  his 
store  for  sale.  Groceries,  meats  and  provi¬ 
sions.  Size,  25x72  feet.  Loes  $500  yearly, 
nearly  all  cash.  Stock  will  run  about  $1,000. 
Clean  net  profits  10  per  cent.  Uses  one 
team.  Fine  fixtures.  Will  sell  complete 
for  $2,000,  or  at  inventory  throughout. 
Cash,  good  security,  or  property. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa,,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  I2J4 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty  three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  Inven¬ 
tory.  This  Is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &;  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED  —  A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“  Grocery  World,”  Philadelphia.  tf 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED— Traveling  salesman  for  large 
spring  wheat  flour  mill.  Previous  experi¬ 
ence  selling  flour  not  strictly  necessary. 
Must,  however,  be  a  man  with  a  good  record 
for  successful  salesmanship  in  some  spe¬ 
cialty  line.  No  other  than  high-grade  man 
need  apply,  as  the  work  requires  a  high 
order  of  salesmanship.  Good  opportunity 
for  advancement  to  highly  competent  man. 
Address  8580,  “  Grocery  World,”  Philadel¬ 
phia.  14 

WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  n  Dutch  street,  New 
York.  ti 


ABSORBINE 

Removes  the  inflammation  and 
Bunch.  Restores  the  Circula 
tion  in  any  Bruise  or  Thick 
ened  Tissue,  withoutblistering 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $2.00  per 
bottle  delivered.  Book  No. 
free. 

Absorbine,  Jr.,  for  mankind,  $1.00  bot 
tie.  Cures  Bunions,  Corns,  Chilblains 
Sprains,  etc.,  quickly.  Genuine  manu 
factured  only  by 

W.  F.  YOUNG,  P.  0.  F„  9  Monmouth  St.,  Springfield,  Mass. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 


SHO  W  CARDS  and  POSTERS 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


already  printed  at  ptices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 


ft.  W.  BISHOP 


ATTORNEY  AT  LAW 

908  G  81.,  <V.  ML,  Washington,  O.  C. 


u  If  I  go  into  the  class-room  to  demonstrate  the 
action  of  a  stimulant  and  tonic  food-beverage,  I  use 
Blooker’s  Cocoa ;  I  cannot  afford  to  employ  any  other/' 
W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 


Bouillon 

Capsules 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  c  good  profit. 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0-See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  GO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  April  6,  1908. 


FRUITS  THAT  PLEASE —IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $I-75  Per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1. 15  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.10  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1-35  Per  bunch 

Selected,  8  hands . .  1. 00  per  bunch 

Selected,  7  hands . 75  Per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3-35  Per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


FANCY  FLORIDA  ORANGES. 


Fancy  Brights,  126  size,  per  box .  $2.60 

Fancy  Brights,  150-176  size,  per  box .  2.75 

Fancy  Brights,  200-216  size,  per  box .  2.65 

Fancy  Brights,  250  size,  per  box .  2.50 


Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 


FANCY  FLORIDA  GRAPE  FRUIT. 


Fancy  Bright,  36’s  to  46’s,  per  box .  $4-5° 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box . . .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality,  96  and  112  to  box .  $2.70 

Fancy  quality,  126  to  box .  2.75 

Fancy  quality,  150-176  to  box .  3.00 

Fancy  quality,  200-216  to  box .  2.90 

Fancy  quality,  250-288  to  box .  2.65 

Extra  choice,  96-112  to  box . . .  2.50 

Extra  choice,  126  to  box .  2.65 

Extra  choice,  150-176  to  box  .  2.90 

Extra  choice,  200-216  to  box .  2.75 

Extra  choice,  250  to  box .  2.65 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  2.75 

Fancy  quality,  360  to  box .  2.75 

Fancy  quality,  extra  large,  270  to  box .  2.65 

Choice  quality,  240  and  270  to  box .  2.50 

Choice  quality,  300  to  box .  2.50 

Choice  quality,  360  to  box .  2.60 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box .  $2.75 

Choice  Messina,  300  size,  per  box .  2.60 

Choice  Messina,  360  size,  per  box .  2.75 

ALMERIA  GRAPES. 

Fine  quality,  kegs,  61  lbs .  $4-50 

Choice,  kegs,  61  lbs .  3.50 

Good  quality,  kegs,  62  lbs .  3.00 

Good  quality,  kegs,  60  lbs . .  2.50 


Get  People  In  Yonr  Store 

There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 
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The  Greatest  Fly  Catcher 
Ever  Invented 

FLY  RIBBON  has  gone  through  several 
successful  seasons.  Sells  at  sight. 

FLY  RIBBON  has  all  the  advantages,  and 
none  of  the  disadvantages  of  the  ordinary  fly 
paper.  Catches  mosquitoes  as  well,  and  frees 
the  house  of  the  disease-carrying  insects. 

FLY  RIBBON  does  not  drip.  Is  neat, 
clean  and  economical.  Retails  at  5  cents. 

CATERPILLAR  GLUE  for  the  protection 
of  ornamental  and  fruit  trees,  keeps  moist 
for  several  months. 

MANURENE— The  Magic  Plant  Fertil¬ 
izer. 

Address  Dept.  D.  for  samples,  circulars, 
testimonials  and  prices.  On  account  of  the 
big  demand,  place  your  order  at  once. 

THE  FLY  RIBBON  MFQ.  CO. 

202  and  204  E.  100th  St.,  New  York  City 
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BALTIMORE  PRICES-CURREWT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 


Packed  in  paper-lined  fancy  bags  or  paper-lined 


sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . 24 

“C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

"B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

"A”  Maracaibo . 18 

“B”  Maracaibo . 17 

"A”  Santos . 18 

“B”  Santos . 16 

"C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 12 

No.  1  Rio . 11 


.09% 

.27 


No.  2  Rio . 

Lipton  Special  Mocha  and  Java,  1  lb.  cans 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Loe  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . . 

King  Bee,  100  lbs.  to  case . per  case  15.00 


TEA.  Per  lb. 

No.  25  Gunpowder . . . r. . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 60 

No.  25  Imperial . 38 

No.  28  Imperial. . 35 

Best  Imperial . 50 

No.  25  Ooleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 46 

Young  Hyson . 35 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

8ilver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  8  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  8  lb  ,  plain,  2  doz .  1 . 45 

Wagner’s,  1  lb.,  tall.  4 doz . 50 

Wagner’s,  3  lb.,  plain,  2  doz .  1 .05 

Wagner’s,  I  lb.,  sauce,  2  doz .  1.10 

Excursion,  8  lb.,  sauce,  2  doz . 90 

'Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Corn,  2  doz .  1 .45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  35 

Belle  Brand,  2  doz . . . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petita  pois,  2  doz .  1.65 

Pin  Money,  standard  early  June,  2  dox.  1.15 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

21b.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz .  .80 

Standard,  2  lb.,  2  doz .  t  .26 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  3  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz .  95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 9' 

Standard,  3s,  2  doz .  ..  .85 

Gallon,  %  doz .  2.95 

Fair  Quality,  8a . 80 

*»•  2  do« . . . 


CANNED  FISH. 

Salmon- 

Clover  Leaf  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2. 10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.75 

Sockeye,  %  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz .  8.25 

Star,  34  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.30 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1  ,C0 

Sardines,  in  Oil—  per  case. 

%  oil,  100 . 

Gold  Label, %  oU,  100  cans .  6.50 


Standard,  >4  oil,  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3 . 75 

Epicurian,  %  oil,  fanoy  cartons,  100  cans  4  60 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

|4  Mustard,  60  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

34  Oil,  Martell  Brand,  100  cans .  16.00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUIT®.  per  doz. 

Apples,  3  lb.,  2  doz . 90 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries.  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1  60 

Pears,  3  lb. ,  2  doz .  1 . 35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .16 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1.25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  234  lb.,  2  doz .  2.76 

Wheeler  Peaches,  3  lb.,  2  doz .  2 .25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  60  lb .  01 

Evaporated,  1  lb.  packages,  4  doz . 0934 

Dried,  50  lbs .  2 

Peaches— 

Evaporated,  50  lbs . 12 

Best,  25  lbs . 1334 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 20 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30  lib . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50.  25  lbs . 08U 

50-  60, 25  lbs . 08 

60-  70, 25  lbs . 0734 

70-  80,  25  lbs . 07 

80-  90, 25  lbs . 0634 

90-100, 25  lbs . 0534 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 0734 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs- .  07J4 

Seeded,  36 1  lb.  packages . 0934 

Sultana,  36 1  lb  packages . 

Sultana,  bulk  ,25  . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . O634 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0534 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 34 

Japan,  100  lb.  sacks . 0534 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  34  bushel  Backs . 22 

Ground  Alum,  140 . 70 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl. .  2.42 

Fine  Dairy,  8s,  3i  to  bbl .  2.23 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  234s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  3.10 

8now  Flake,  36 15c.  packages .  3.75 

Colonial,  86  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  doz.  .90 


BEANS,  PEAS,  Etc.  per  bush. 

New  York  Hand-picked,  about  234  bushel 

tobag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  166  lbs.  to  sack...  2.46 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . .06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7 . 00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . . . 0i% 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 89 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molagses . 26 

Black  Strap  Molagses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . ■ . 36 

Orange  Brand,  234  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  234  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  a  > 

Cut  loaf .  5  ~ 

Powdered . 

Cubes . 

Fine  Granulated,  American .  ^.o 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A .  g  5 

No.  1,  A .  g 

Light  Yellow .  ^ 

Fine  Granulated,  2  lb.  bags .  8  S’ 

Fine  Granulated,  5  lb.  bags .  ■  g 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1.90 

Challenge,  4  doz .  4 . 00 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.85 

Rea  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4 . 65 

Dime  Brand,  4  dos .  3.75 

Lion,  4  doz .  4. 50 

Premium,  4  doz .  4  25 

Hires’  Silver,  4  doz .  4.45 

Square,  4  doz .  3.61 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  4.10 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  size,  4  doz .  3.75 

Our  Pet,  baby  size,  6  doz .  3.(0 

Peerless,  small  size,  4. doz .  1 .90 

Peerless  large  size,  4  doz .  3.50 

Columbia,  4  doz .  8.50 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.16 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1.60 

Coast,  5  gross . 86 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eve,  5  gross .  1.05 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  8  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1 . 76 

Slide  Boxes,  60s,  5  gross . 56 


Grocers’,  200s,  3  gross . per  case 

Black  Diamond, 500s,  ’. 00  in  case. ..per  case 


5.25 
3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8  75 

6  box  lots  freight  paid,  with  1%  box 
“1776”  or  100  cakes  Best  8oap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

nr  Ortfl  hara  Rost  firton  fron  A  Ort 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3.75 

Cocoa  Floating . 100  3.50 

*Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  8.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.25 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  8  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  3.00 

Premium. . .  80  3.67 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  8.25 

♦Sunlight . 100  4.10 

♦Sunshine . .120  2.45 

Star  Oleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.76 

♦Snowberry . 100  8  90 

Best  Blue .  80  3  .40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 

Rib . 100  1.96 


*  6  box  lot*  delivered. 


TOILET  SOAP. 

.  Bars.  Box 

Flash,  for  the  hands . 100  cans  6  60 

Grand  Pa’s,  small  size . 100  3 .86 

Grand  Pa’s,  small  size .  60  1.95 

Grand  Pa’s,  large  size  . .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  86  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  50  1.90 

Lava . 100  3  75 

Pearl . (0  2.40 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’* .  50  1.I8 

Sapolio . 3  doz.  2.26 

Wrigley’i . 100  3.60 

Wrigley’s .  60  1.80 

Scourene . 100  3.50 

Lipp’s  Scourer .  60  2.25 

Sil  San .  50  2.03 

Army  and  Navy  Compound. . 4  doz.  1.80 

Finola  Star  Polish . 100  3. 85 

Silver  Sand . per  bbl.  2.60 

American  Scourer . 100  3  75 

Bon  Ami,  10c.  size . 8  doz.  2.50 

Brook*’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoon* . 24  pkg*.  '.M 

Old  Dutch  Cleanser,  4  doz .  1.26 
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MOLASSES  AND  SYRUPS. 


Porto  Rioo  Molasses— 

Per  gal. 
. 42®. 46 

Choice,  barrels . 

. 40 

. 26®.80 

Fancy,  quart  jam . 

New  Orleans  Molasses— 

. 410-43 

Ordinary . 

Blended,  fancy . . 

>••••*•••••••••••**  • 

. 86 

Blended,  good . . . 

2-lb  tins,  3  doien. . 

. 80 

. per  case,  2.90 

Sugar  Syrup— 

Choice . 

Vanilla  Drips . 

Tins,  2-lb..  2  doien . 

Tins,  234-lb.,  2  dosen . 

Tins  2  doien . 

.................  *29 

. 29®.  80 

. per  case,  1.95 

. per  case,  2.80 

Tins’.  5-lb.’.  1  doien . 

SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  32.00 

Georges  count  110@116 .  25.00 

Shore  2s  count  226@250 .  80  00 

Medium' Irish  2s,  count  300010) . 23.00 

Norway,  count  400@450 .  22-60 

Norway,  count  800@350 .  27.50 

Norway,  count  210® 270 . 

Norway,  count  170@185 . 

Norway,  count  1250140 . 

nndflsh _  Fer 

putney  strips,  60-lb.  boxes . W'A 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08J4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07 >4 

Herring ,  Smoked— 

Scaled  per  box . . . »io 

Halibut,’ fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


Peaberry— 

Santos— Fancy . 

Santos — Choice ••••••••• .17 

Santos— Fine . -  -16 

Bio— Fancy . J7  , 

Rio— Choice. . 16X 

Bio— Fine. . 16 

Santos— 

Best’ . I® 

Choioe . . . . . . . 

Prime . 

Good . - . W54 

Fair . ...••••••••••••••»•*•••• . ••••••••*♦.•••••  ■“/• 

Rio —  .... 

No.  1 — Golden . . . . 

No.  . . I* 

No.  . . 1JH 

No.  5 . IfX 

NO  7 . 


SPICES. 


Whole,  bags  or  barrels. 


Gunpowder — 


TEAS. 

Per  lb. 

Superior  to  fine...- . 20@-26 

Extra  fine  to  finest . 28@  -°6 

Choicest. . 65 

"c^unmonto  fair . — . wit'fw 

Superior  to  fine...- . »0@-*6 

Extra  fine  to  finest . *0®  •» 

Choicest . . 

young  Hyson—  ia 

Superior  to  fine . 22© -80 

nolcest . . 

Scmunon  to  fair .  ®  •  J  J 

Superior  to  fine .  ® 

Extra  fine  to  finest .  @  • 26 

Xmmon  to  fair .  — 

Superior  to  fine...... . 

Extra  fine  to  finest . 28@.S0 

rh nicest  . . 

Basket-fired— Common  to  fair . 22@  .25 

Basket-fired— Superior  to  fine . . . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.88 

Basket-fired— Choicest . -@-68 

Dust  .  @-1254 

Oolong— 

Common  to  fair .  ©17 

Superior  to  fine...- . l’@  -22 

Extra  fine  to  finest . 25@  |5 

Choicest  . •—  -40@.6o 

F  uchong— 

Common  to  fair . 17®. 18 

Superior  to  fine.-. . 20@.25 

Extra  fine  to  finest . 80@  .35 


Choicest 


■  40@.60 


ROASTED  COFFEES. 

Sumatra  -Mandheling— Fancy  brown...  .86 

Old  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government— Prime . 25 

Old  Government — Good .  -23 

Micha— 

Genuine  Arabian .  -28 

Miracaibo— 

Cucuta— Best . 16)4 

Cucuta^-Choice . 16 

Cucuta— Prime . 16 

Cucuta — Good . - .  -14 

Laguayra  - 

Caracas — Finest . — .  -20 

Caracas — Choioe . . . — •  .17 


Cinnamon!  Twaio . 

Cinnamon,  Ceylon . 

Cinnamon,'  Saigon . 

Per  lb. 
.07 
.85 
.10 
.20 


.75 


Cloves,  Zanaibar . .  -17®. 20 

Cloves,  Amboyna . - 

Cloves,  Penang . -8&©  „o 

Ginger,  African . ••  .0° 

Ginger,  Jamaica,  bleached . 21®  .22 

Ginger  Jamaica,  unbleacned. . .  .20®  .21 

Ginger,  Calcutta. . -  _  *08 

Nutmegs,  75-  80s . -  -22®  .26 

Nutmegs,  106-llOs . 18®. 20 

Nutmegs,  13O-140S. . * 

Black  Pepper,  Singapore . 10)<@.12 

Black  Pepper,  Shot .  ,  • 

White  Pepper,  Singapore . 15®.  17 

White  Pepper, fancy .  25@.80 

Red  Peppers .  -16 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . J6W 

Cinnamon,  extra . 

Cinnamon,  Saigon . ‘AA 

Cloves . 

Black  Pepper  - . J® 

White  Pepper . 

Cayenne  Pepper . 

Paprika . fL, 

Mace,  Straight  Penang . °7# 

Mustard . •**)■ 

Pure  Ground,  )4-lb.  tins,  case  2  doien  Per  do*. 

Allspice .  ,  • '* 

Cinnamon,  China .  £•"{ 

Cinnamon,  Saigon .  2.50 

Cloves .  I-™ 

Ginger,  African . .76 

Ginger,  Jamaica . -  1.00 

Mace .  f-jS 

Mustard .  J-j® 

Nutmegs . -  L60 

Paprika .  1« 

Pepper,  black . 

Pepper,  cayenne. .  ••g 

Pepper,  white .  1-66 


CANNED  GOODS. 
VEGETABLES. 


Per  do*. 

5.75 

5.25 

4.10 

4.40 


.65 
.75®  .80 


Asparagus- 

Mam.  white  234s,  unpeeled  Calif.. 

Medium  green  2)4s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . 

Standard,  plain  or  sauce,  2s . 

Standard,  plain  or  sance,  8s .  1.00@1 .06 

Fancy,  plain  or  sauce,  2s .  1 .15®  1.25 

Fancy,  plain  or  sauce,  8s .  1.56@1.66 

Beans,  Lima- 

Fancy  Is . 

Fancy  . .  ,  „  1-60 

Extra  standard  2s .  l-16@l-25 

'  Standard .  15 

Soaked .  76. @  .85 

Beans,  Stringless— 

Fancy  2s . 

Fancy  Is .  1  •  ljj@l  •  20 

Extra  2s .  J-40@1.75 

Extra  standard  2s .  1  ■  10@1 . 15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s. .  .80 

Beans — 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Bed  Kidney  2s . 85@1.00 

Com—  .  „ 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas — 

Smallest  Sifted 2s .  , 

Extra  Sifted  2s .  1 . 60@1 . 76 

Sifted  . .  1.15®1.86 


-3- 

Telephone  2s . . .  1  •  25 

Sweet  Wrinkled  2b .  1 .40®1 .60 

Standard  E.  J.  2s . 1.00®1.10 

Soaked  2s . . . .  .75®  .80 

Succotash—  . 

Extra  fanoy  Maine  2s .  1-40 

Fancy  Maine  2s .  1.10®1.25 

Extra  standard  2s. . 95®  1 .00 

Pumpkin — 

Fancy,  8s. . . .  1  •  10@1  •  20 

Fancy,  gallons . . 

Squash— 

Fancy  8s . . . 1.20 

Tomatoes—  _  ,  „ 

6)4-in.  cans,  fanoy  New  Jersey .  1-60 

6)4-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-m.  cans,  standard  New  Jersey...  1-16 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  . . -80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2.80@8.00 

Quarts,  glass  jars. .  2.90 

B<Fancy  Strawberry  U . - . .  1.40®1 .60 

Cut  8a .  1.1001.16 

Sweet  Potatoes  8s . \  ■  15 

Sauer  Kraut  Is . .9501.10 

^Standard  Maryland  Is . -  1.25@1.40 

Fancy  New  Jersey  8s .  1.40@1.66 

Gallons. . 4.76@5.00 


Per  do*. 
8.80 
3  20 
2.65 


4.40 

3.75 

8.50 


9.75 


FRUITS. 

CALIFORNIA 

Aprioots— 

Fancy  8s . 

Extra  254s . 

Extra  standard  234s . 

Standard  2)4s . 

Gallons .  8-25@8.65 

Cherries — 

Extra  White  8s . - 

Extra  White  234s . 

Extra  standara  White  2)4s.... 

Standard  White  2*48. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . 

Extra  2)4s . 

Extra  standard  234s . . 

Standard  234s . 

Plums,  Egg  or  Gage- 

Fancy  . . 

Extra  standard  2)4s . 

Standard  2>4s . . 

Gallons . 

Peaches,  L.  O.— 

Extra  8s . . . 

Extra  2*4s . 

Baches,  Crawford- 

Fancy  8s . 

Extra  standard  234  s . 


8.80 

3.10 

2.75 

2  40 


8.00 


8. 80 
8.26 


1.25 


1.75 

2.90 

1.60 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  234s . 

Standard  2s . 

Pineapples—  „ 

Sliced  or  grated  2s . 

Sliced  or  grated  Is .  1  •  10@1  •  20 

Pie,  grated,  gallons .  4.00 

Singapore  1348 .  1.15@1. 25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . — 

Raspberries— 

Bed,  fancy,  2s . - . 

Standard  . . 


3.60 


3.00 


2.76 


5.  CO 


1.60 


FISH. 

Lobster- 

Flat  Is .  „  „ 

Flat  34s .  2.6C@2  75 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . 

Medium  Bed . . . 

Choice  Bed  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon— 

Flat  34s . "  1-2501.30 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines—  ..  „  „„  „ 

Domestic 34®,  oil,  100  tins .  2.15@6.00 

Domestic  34s,  mustard,  50  tins....,  "  oc~' 


Loose  Raisins — 

Valencia,  4  er.,  28  lbs . ~. . 

California,  4  cr.,  80  lbs. . 

California,  8  cr.,  60  lbs . . 

California,  2  cr.,  80  lbs . - . 

faskets,  1  lb.  and  2  lb . - . 

Layers,  234-ln.,  10  lbs . 

234-in.,  12  lbs . . . . 

2k-in.,  12  lbs- - - 

2-In.,  12  lbfi— . . ........ 

Currants— 

Fancy,  1-lb.  cartons . . 

Cleaned,  1-lb.  cartons,  choioe... 

Bulk,  choice,  60  lbs . . . 

Natural,  choioe  — - . 

Citron- 

According  to  quality . — . 

Lemon  Peel- 

According  to  quality . — 

Orange  Peel- 

According  to  quality . - . 

Fard  Dates— 

60  lbs.,  bulk . — . .,. . 

1-lb.  pkgs.,  80-lb.  case . 

Persian  Dates— 

60  lbs . - . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x80 . . . 

80x40,  choioe . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . ~ . 

70x80.  90x100 . . . - . 

Prunes  in  cartons— 

Fancy  40x  60 . - . 

50x  60 . - . 

60x  70 . - . . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . - . 

40x50 . — 

Apples— 

Fancy,  60  lbs . •— 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . ... 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . - . 

Royal,  choice,  25  lbs . 


Per  lb. 
.07 

.0834 

.08 

.0734 


. 16 


».18 

11)4 


.09 

.08)4 


.11 

.09 

.0834 

-C6K 


„.  .1934®  -21 
...  .1134®  .13 
.1134®  13 


.10 


.0831 


.14 

.08 

.07 

.0634 

.0631 

C6 


.1034 

.09* 

0834 


09 

.08 


.12 


.10 

.11 


.14 

.13)4 


.2734 


.23 

.20 


NUTS. 


1.10 
1.2501. SO 


Almonds— 

Jordan,  shelled,  large,  28  lba . 40 

Valencia,  28  lbs . S3 

Flot.  shelled . — — . — . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lba . . . 

Hard  Shell,  100  lbs . - . 

Bra  ills— 

New,  large,  180  lbs- . — 

Filberts— 

Turkish . — — 

Sicily,  ISO  lbs . - . » 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 10 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nnts — 

Strictly  fancy,  boxes,  25  lbs. . « 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . . . 


@.46 

@40 


.20 

20 

•  1534 


.11 


.12 


.14 


2.00 

2.20 

2.90 


2.85@4.26 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Fer  lb 

Fancy,  1 -lb.  cartons. .  -69K 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs. .  -15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons.... . 

California,  1-lb.  cartons . 


@.12 


.15 


IMPORTED  GROCERIES. 


Per  case. 


.18)4 
■  12$ 


Imported  Sardines,  100  in  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones..—  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless .  15. 00040. 00 

French  Vegetables,  100  in  case.  „ 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  34s,  accord’g  to  qual.  19.00@35.00 
Mushrooms,  3 4s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17 .00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  26  lbs., 

per!  b . - . -  (»® 
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GROCER?  WORLD  PRICES-CDRRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  "QROCERT  WORLD  ”  who  is  unable  to  purchase  at  the  following  price*,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office ,  it  being  understood  that  all  price s  are  subject  to  market  fluctuations. 


ADVANCES. 

Cohuna. 

DECLINES. 

Column. 

ADDITIONS . 

Cobnut 

Canned  Asparagus . 

. : . 43 

Dressed  Sheep  and  Lambs . 

Lard,  Pure  and  Compound . 

Dressed  Beef . 

* 

▼dm  aid  mim  ghettos  tod  but. 

Standard  Weight,  per  Btuhel. 


Uumr  Beau., 
Modi  am  Boons. 
Pm  Beau... 
Red  Kidney 
Hominy ., 

Peaoo . 

Barley.. 


eeeeeeeeeee  eeeeee.ee  ee 


6olb* 
60  « 

- 60  *' 

• s*  " 


aeeeeeeeeeeee1 


Onions . 

SbeBbarks 


- 4* 

. S* 

J5 


ieeeeeeee.ee  •< 


COL. 

Alarm  Cash  Drawer . —.33 

Ahun  •••••H.....MM...H...M....47 

Ammonia .  3 

Ammunition  G 

Axle  Grease . — . — ....  3 

Bags,  Paper . — . 41 

Beg  and  Twine  Holder*— ..33 
Baking  Powder— .....™.  3 

Barley . 30 

Baskets . —.63 

Bath  Brick  . . m.m«5P 

Beau ...— ...*9 

Blacking,  Shoe  . . «...  4 

Bluing— . 7 

Borax . . .—47 

Brooms  — . —or 

Brushes . . ....63 

Buckwheat  Flour . 29 

Bung  Borers . . . —3! 

Butchers’  Sundries— —..—.44 

Butter  Dishes . —...6s 

Batter....^— . — .  7 

Butter  Color  ess eeeeeeeeeee* sees**  47 

Camphor ...— . 47 

Candles . 16 

Candles . . .  7 

Canned  Goods . . . — .  8 

California  Praia . ro 

Vegetable. . . . — .  8 

Pish.  r 2 

Pie  Fruit . .ro 


Sardines . 

Meats  — . . 

Scraps....™.. 
Can  Openers  ... 
Cspsis  ...... ... . 

Caps,  Gun. . . 

Catsup— 


Cereal  Coflee.. 

Cheese 
Chocolate  and  Cocoa., 
Chewing  Gum. 

Cider  ■ .... .... 

Clothes  Pins 


COL. 

— .>3 
....13 
-.IS 
■•••33 
—.ay 
....  6 
>6 
30 
36 
*7 
«7 

..... ......  Jr 

—....— ...50 

. . 6s 


eeeeeeeesseaaeeees* 


Coco  smut. . . 

Codfish . . 

Coffee . 

Essence . . 

.  6 

. .  6 

Coffee  htiHs . . 

Cooking  Herbs... 

Condensed  Milk , 

. ee* . 90 

Cream. ... ..20 

Condensed  Mince  Meat . 38 

Corn  Meal. . — . . — 29 

Corn  Starch....— .—.—$8 

Cottolene— . . — . . 27 

Cracked  Wheat . 29 

Crackers,  Cakes,  etc... . 21 

Cranberries  . 

Cutters,  Dried  Beef.......— 33 

Tobacco . 64 

Delicatessen . 22 


Dr  eased  Meats... 
Drugs,  Grocers' . 


COL. 


—.47 


***» . 

Rsssncs  of 
Kxtracti..., 


ee*»*«  s  eesewss  see  «♦♦*** 


,.S7 

..  6 

49 


Fancy  Groceries  — .ay 

Farina.. _ ... _ 29 

Fartnaeaou  Goods _ 29 

Faucets . . . —-33 

Canoed  Fish—..— . is 

fixtures. ... .... ... ..... .........32 

Hour . 29 

Flour,  Self  Rising— . 29 

Flour,  Buckwheat. . 29 

Fly-paper..,.. . 59 

Food,  Bird  ..59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.  ...35 
Fruits,  Foreign,  Dried— .35 
Praia,  Green 


Gelatine . jr 

Ginger,  Jamaica . — . 47 

Gravel,  Bird . — . 59 

Grocers'  Fixtures . 3a 

Herring . 35 

Hominy  and  Grits . 30 

Honey . 60 


Enfc,.. .......... .... 

Insect  Powder... 
Ironing  Wax—.., 


=5 

- $9 

. 4« 

Jets  and  Jar  Rubbers. . ..7 

Jellies..—.. . -46 

Junket  Tablets . ——30 

Ketchup, . 

Lamp  I 
Lanf... 

Lemons  and  Oraugea— ... 

Lentils . 30 

Licorice  — 47 

T  1ttu...m.m— .m  . . . ..—^..37 

Live  Poultry ....—.— 45 
Lye,  Concentrated . —.37 

Macaroni  — —  — — . .32 

Mackerel— . .  —34 

Maple  Sugar  and  Syrup.  ..60 


- - J7 

- 33 

Mucilage  . . . 

Mustard  . . . . 

Mustard,  Prepared 

. . 57 

Marmalade. . 

Noodles,  Igg. . 30 


COL. 

Nllll  HU........—..........  ...... 

Oat  lfiaL....MM....nM« . 3® 

OOa— . ™. ......... . 39 

OU,  American  ....4a 

Olive  Oil. ...... ■  ...».h.... n ... .40 

Olives....—. . — . 39 


Paper  ......... .44 

Paper  Bags—. - 42 

Peanuts..— 

Peaa,  Dried  — — . 19 

Pepper  Sauce—..— . . je 

Pickles . ....42 

Pickled  Meaa..— . . 41 

Plum  Pudding . . 46 

Pork  and  Beef. . .—.,......43 

Potash- . — - - 37 

Potato  Chips— —42 

Poultry  Seasoning - - 43 

Poultry,  Dressed - 45 

Poultry,  Urn...— — .44 
Powder,  Rifle  itHniinwHsm  6 

Provisions.—.  -——43 

Puddine - 31 

Putty  m...—..., .........  h...,|8 

Rennet.......—..—. . Jo 

RJoe  —...—. . 31 

Rice  Flour . . . mg 

Rolled  Oats  — . 30 

Root  Beer... . 53 


Rope .. 
Rosin . 


COL. 
—59 
. 48 


Stove  Polish . 58 

Soap  Powders- . 53 

Segars . . . 64 


COL 

Sugars- . — .  > 

Sulphur . - . 48 

Sundries . 39 

Syrups . - . - . 6s 


Tacks  ###•  ee  *«•*•****•*  esse  ***  *****  59 

Tapioca  —————  30 

T*aa . — — . . — .  • « 

Tobacco,  Chawing— .  64 

Smoking— . . . .  64 

Tobacco  Cutter*— . 3* 

Tubs . U 

Twine  Holder . .33 

Twine . . . 59 


Vermicelli.— . 3s 

Vinegar . 43 


Wash  board*  As 

Wax,  Fruit  Jar . 50 

Wheat,  Craeked . 30 

Wheat  Flour—...— .  30 

Wrapping  Paper..— . 41 

Wringers,  Qolhee. . 

Wcrodenware . 61 

Witch  Hard . 48 


Yeast  Cakes . 63 


-1- 

SUOAR. 

Confectioners*  Lozenge,  XXXX .  5.65 

“  Powdered .  5.65 

41  Crown  A .  5.85 

41  Crystal  A .  5.50 

44  Coarse  Granulated .  5.75 

Eagle  Tablets . . .  6.80 

Crystal  Dominoes .  7.85 

Cut  Loaf .  6.30 

Patent  Cubes .  5.75 

Powdered . 5.60 

Extra  Fine  Granulated . . .  5.60 

Coarse  Granulated .  5.60 

Granulated . 5*5° 

Fine  Granulated .  5.50 

44  in  50-lb.  bags  packed  2  in  100- 

Ib.bag . .  5-55 

44  in  25-lb.  bags  packed  4  in  100- 

lb.  bag.... . 5.55 

14  in  10-lb.  bags  packed  10  in 

joo-lb.  bag .  5.65 

44  in  5-lb.  bags  packed  in  bbls....  5.70 

44  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.70 

*  44  in  2-lb.  bags  packed  in  bbls....  5.80 

44  in  2-lb.  bags  packed  in  100-lb. 

bags .  5.80 

44  in  2-lb.  cartons  in  cases .  5 . 70 

44  in  2-lb.  paper  packages  in 

cases .  5.70 

Confectioners’ A .  5.30 

1 —  Keystone  A .  5.25 

2 —  American  A . 5.20 

3—  Centennial  A .  5.15 

4 —  California  A .  5 . 1  o 

5 —  Franklin  B .  5.05 

6—  Keystone  B . 5.00 

7 —  American  B .  4.95 

8 —  Centennial  B .  4 .90 

9—  1 California  B . 4.85 

10 —  Franklin  Extra  C .  4.80 

11 —  Keystone  Extra  C .  4.75 

12 —  American  Extra  C .  4.70 

13 —  Centennial  Extra  C .  4.65 

14 —  California  Extra  C .  4.65 

15 —  Franklin  C . 

16 —  Keystone  C . 


TEA.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow— Common,  cargo .  14  (5>  16 

Good,  medium .  17  @  22 

Superior .  23  (§>  28 

Fine .  30  @  35 

Choicest .  @  40 

Gunpowder-— Choice  to  Extra .  29  @  35 

Choicest . 40  @  45 


-8- 

Moyunk— Good .  27  ®  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest . . .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  (g>  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  is  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  40 

India — Common  to  Fine .  18  @  38 

Ceylon — Common  to  Fine .  18  @  40 

English  Breakfast — Fair  to  Good... ..^  15  @  17 

Choice  to  Extra .  18  @  28 

Choicest..... .  30  @  40 

PACKAGE  TEAS.  p«rlb. 

Lipton’s  Teas — 

In  %  &  lb.  In  #  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed" 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  and  56s,  15,  20  and  25  lb.  boxes. 

Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  5£s  and  56s, 

15, 20  and  25  lb.  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley’s  Tea —  Per  lb. 

yK  lb.  or  56  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  i,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above.  . 

54-lb-  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . .  . 22 

i-lb.  Silver  Sacks .  22 54 

54-lb.  Silver  Sacks . 23 

54-lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags . 44  14  .19 

1  lb.  silver  bags .  44  44  -*9/4 

54  lb.  silver  bags .  41  44  .20 

54  lb.  silver  bags .  44  44  .21 

Packed  in  cases  containing  100  pounds. 


McCormick  &  Co*s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  z  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  54  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn’s,  54  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer’s,  boxes,  %  gross . per  gross  9. 25 

Mica,  54  gross . per  gross  8.40 

Peerless,  54  gross . per  gross  4.40 

BAKING  POWDER.  Per  Dos 


54  lb.,  4  doz.  in  case..,.  1 .00 
54  lb.,  2  doz.  in  case....  x.8o 

1  lb.,  1  doz.  in  case .  3.45 

5  lb.,  54  do*,  in  case....  16.75 


Davis’  O.  K.,  54 -lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  34-lb.,  3  doz . per  doz.  .90 

Davis’ O.  K.,  i-lb.,  2  doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  54-lb.,  4  doz . per  doz.  1.23 

Cleveland's^  }4-lb.,  2  doz . per  doz.  2.28 

Cleveland’s,  i-lb.,  1  doz . per  doz.  4-3756 

Leslie’s, 54 -lb.  cans,  x  or  2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  56-lb.  cans,  a  doz.  cases . 90 

Leslie's  i-lb.  cans.  1  doz.  cases  . .  x.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .ia 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  ,  0754 

6  oz.  glass.  4  doz . - .  x-°4 

6  oz.  glass,  6  doz . - .  x-°3 

6  oz.  ,1  gross,  in  bbl . Pcr  gro»5,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . pc*-  doz.  .45 

ioc.-can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  x  .  25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


— 4— 

Royal,  ioc.  size,  4  doz . 86 

“  y.  lb.,  4  doz .  1.30 

"  M  “  *  “  .  a- 40 

“  1  “  1  “  .  4  65 

Ralston  Baking  Powder,  i-lb.  cans,  per  doz.  a. as 
“  "  “  W-lb.  *•  '•  «  1. a$ 

Boston  Brand,  5-lb.  size,  y  doz.  case....per  doz.  13.00 
“  1  "  1  “  ....  "  a. 50 

"  K  "  a  "  ...  "  .55 

“  %  "  3  "  ....  “  .75 

Purity  Brand  5  "  J4  “  ....  '*  6.eo 

"  1  "  1  "  ....  "  x.50 

“  M  “  3  "  ....  “  .80 

“  X  "  3  "  ....  "  -45 

BLACKING — Shoe.  Per  G10**. 

Shinola . . . per  doz.  .75 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.90 

Bixby’s  Best,  No.  1 .  a. 75 

“  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.35 

Handy  Box,  French,  No.  35,  large .  10.00 

"  “  "  small .  j.oo 

Mason's  No.  x,  y  gross .  a.aa 

"  *•  a,  “  1.60 

"  “  3,  “  .  a  85 

“  "  4.  "  .  4  55 

“  "  5,  "  7-50 

T.  M.  French . per  doz.  1.00 


SHOE  DRESSING.  p.r 

Mason's . . . 

Acme,  1  doz .  1 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . 

Brown's  Shoe  Dressing,  1  doz . 

Brown's,  Army  and  Navy,  1  doz . . 

Boyer’s  Frencn  Dressing . 

”  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  a 

Boston  Waterproof,  black .  a 

Boston  Jr.  Waterproof,  black,  10-cent  sise... 

Elite  Combination,  Baby,  black . . . 

Elite  Combination,  large^  black .  a 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  polish .  a 

Champion  Jr.,  black,  friction  polish . 

Frencn  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet . s 

Star  Combination,  russet.. . . 

Dandy  Russet  Paste  large . . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  small . 

uick  White,  deans  dirty  canvas  shoe. . 

uick  White,  deans  dirty  canvas  shoe* .  s 

dne* 


Qui 

Sir 


Paste  black,  never  < 


1  up,  large 


Dos. 
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1 
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•70 

.70 
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00 
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GROCERY  WORLD 


GREEN  COFFEE.  r«r  lb. 

Rio  Ooldon  Fancy. ... . •  • . 09S®  10 

"  Prime .  ®-  08 

"  Choice . .  at. 07)4 

Santoi  Peaborry,  extra  fancy . . . is  @ .  12)4 

“  Fancy  . . 09^1#.  10^ 

“  Choice .  @.09)4 

Maracaibo,  Strictly  Fancy,  Mild . .  .12  @.12)4 

“  Choice . .  ®.ii34 

Waahed  Caracal,  Fancy . 14  @.1434 

Laguayra,  Fancy .  .  ro yA 

Java,  Extra  Fancy  Old  Government . 2oJ4®.*« 

“  Ratra  Fancy . .  . .  ft.  20 

“  Fancy .  ®.>934 

Mocha,  34 and  }£  bale*,  genuine,  fineat..  ©19 

Mocha  Seed,  Santoi,  Fancy .  ®.io)4 

Mocha  Seed,  Santoi,  Choice .  <g>.  10% 

ROASTED  COFFEE  IN  BULK. 

RW,,  Extra  Fancy  Golden.. . „ 

“  Prime . 

“  Choice . 

Santos  Peaberry,  extra  fancy . 

Santos,  Extra  Fancy... . 

"  Fancy . . . 

“  Choice . 

laguayn,  Fancy . 

Maracaibo,  Choice . 

“  Fancy.... . 

"  Extra  Fancy . . . 

Java,  Extra  Fancy  Old  Government.... 

“  Fancy . 

Mocha,  Finest. . . 

Linton  s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 

M  «<  <<  ^ 

it  a  11  ^ . . 

Pack  In  aj  Mid  50-lb.  cans,  and  15, 50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . . 

Eureka. . 

Leader . 

J»P . 

Special,  No.  6 . 

Special  Drive . 

Extra  V alue  Blend . 

Bargain  Blend . . 

Packed  In  50  and  100  lb.  lancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
en  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

f«*®“ .  IS#  ijAb 

Lon .  13U  1334 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Saludo,  lbs . so 

“  50-lb.  tins . xo 

“  barrels . 18 

Vlv,  lbs . ifi 

“  50-lb.  tins . 15 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge 


©10  34 
®°*34 
.  »6 
•  »3 

®i*34 

©.12 

@.»4 

©MX 

@.15 

@.I5« 
@  *S% 

@•*434 

@•*334 

.si 

.so 

•17 

•14 


•  *734 

»3 

.12 

.XX 

.XX 

.IOj4 
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Llpton's  Package  Coffee- 

Special. . „  .ai 

Perfection . .  .so 

Packed  In  30  and  60  pound  casas. 

German- American  Coffee  Co. —  .Per  lb 

Trionfo,  24  2-lb.  cans . .  .19 

“  48  i-lb.  cans . *  .29% 

Trinidad,  60  or  roo  r-lb.  cartons . .  . 26 

" G-A ”  Blend,  so  3-lb.  cans . . . .  .14 

La  Crurada,  60  or  100  i-lb.  cartons .  .  ei  34 

Iowa,  60  or  too  1-  and  2-lb.  cartons .  ~it'A 

T umbels,  60  or  ion  i-lb.  cartons . 16 34 

Quezal  (after-dinner),  is,  24  or  48  34-lb.  cans. 

per  K  lb . -  -35 

Leverlag  Coffee  Co. — 

Tourist,  40 or  60  1  lb.  tins .  .1754 

Tourist,  24  or  30  3  lb.  tins . ..  -2734 

Almoco,  40  or  60  1  lb.  tins .  -2034 

Almoco,  24  or  30  3  lb.  tins . -  -2034 

E  L.  C.,  100  lbs.  to  case . -  .14 

E.  L.  C.,  6a  lbs.  to  case... . .  -14A 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  ease . .  -14M 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . .  14 yA 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr” 

50  tins  in  box. . .—...per  box  3.80 

it  tins  In  box . per  carton  .95 

sib.  tins . . . perdos.  5.75 

George  Floto’s  Sons — 

Kioto’s  Coffee  Essence,  34-gross  Improved 

cans . per  gross  a.  15 

Floto's  Coffee  Eseence,  34-gross  cans,  tin 

ends . per  gross  a. 70 

Floto's  Coffee  Essence,  34-gross  cans,  all 

tin . per  gross  a. 85 

Floto's  Package  Chicory,  65-lb.  case6,perlb.  .0434 

Floto's  Vienna  Coffee  Essence,  Manilla, 

34  gross . per  gross  a. 25 

Hummel's  Essence, dn  can,  34  gross,  per  (Torn  a. 85 
“  “  tinends,  “  “  .  a. 70 

*•  '•  Improved  “  “  a.  15 

Chicory,  Sellg’s,  65's . , .  .05J4 

“  English  Ground,  bags  about  i<o  lbs.  -0534 

“  Francks',  stick,  65  lbs . 0634 

“  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . . . 0434 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s.  35 

Blasting,  B,  kegs.  35  lbs .  1. 50 

Duck,  kegs,  1234  lbs .  4.75 

Duck,  kegs,  6U  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  23  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  1234  lbs . . 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1 . 50 

Drop  Shot,  1  to  10,  bags,  25  lbs... .  1.85 

BB.  bags,  25  lbs .  2.10 


-I- 

BLUING-—  Dry*  Por  Gross. 

Barlow’s,  small,  2  dor .  2.60 

“  large,  1  dor . . .  5.20 

Sawyer's,  No.  1,  6  doi.  . .  1 .50 

„  .  No.  3,  3  do* .  3.35 

Colburn  s.  No.  1,  4  dor . . .  1 .60 

“  No.  2,  3  doi .  s.50 

"  Mammoth,  3  dor .  3.60 

“  Ball  Blue,  1  or.,  3  dot .  2.65 

Ball  Blue,  3  or.,  3  doz .  5.00 

BLUING — Liquid.  Per  Grots. 

Boyer’s  Bengal,  8  or.,  34  gross .  3.90 

Cream  Indigo,  2  oz.,  U  gross .  3.90 

Cream  Indigo,  4  oz.,  %.  gross .  7.40 

Cream  Indigo,  8  oz.,  yA  gross .  11.40 


BUTTER.  p.,  U>. 

Tub  Buttei : — 

Creamery,  Extra,  60-lb.  tubs . _ . —  ,  32 

“  First,  "  . - . 31 

“  Second,  »  . -  .29 

■*  Third,  «  . 38-  30 

"  Imitation  30-60 ’bs . X5-.37 

“  5-  and  10-lb.  rolls,  60-  and  I oo- 

lb.  boxes . ,33 

Ladles,  30-60  lbs.,  bakers'  use .  .14 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  eo-50-lb.  bxs.  ,35 

B.  B.,  E.  D.  brands,  10-50-lb.  boxes .  14 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

So-lb.  boxes . — .  .33 

Sheal  (“400")  Elgin,  so-50-lb.  boxes .  .32 

Sheaf . S8.-.31 

Milhen  Farm,  lbs.  and  34  lbs . . .  .36 

Gurnse,  pounds  or  half  pounds .  .34 

Belle  Spring .  .32 


CANDLES.  p„  ib. 

^  0*1  ®  If  3®  •  •••••••etoeeeoeeeeeee eeeeeeeoeeeees e  e  10* 

16  S|  .e....eeeeeeeeee»«eeeeee».. ..........  ,  I  I  J1*- 

P muffin®,  4*s,  6's,  8'a  cartons,  36-lb.  cases, 

per  lb . .  .08^ 

Searchlight  Hotel,  16's,  30  lbsM . 00V 

Peerless  »«  •*  “  . ZoV 

Bright  Lighty  “  “  — . per  box  2.  20 

Werk’s,  8’s,  30  lbs . . 

“  16’s,  30  lbs . . 

Carriage  Candles,  size  6x134 . . . . 

Martha  Washington,  long  z>« . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  gross  4  50 

Mason's,  quarts . .  . . per  gross  4.75 

Mason's,  half-gallons . par  gross  6.75 


-8- 

Jelly  T amblers — 

Barrels,  as  dot . . . . per  doz. 

(No  charge  (or  barrels.) 

Jar  Tops  and  Rnbbers — 

Mason's  Caps,  54  gro.,  no  rubbers,  per  gro.  1 .85 
Jar  Rubbers — 

Lip,  wide . . . —per  gross  85 

Acme,  wide,  j  dos.  cartons . . —.per  lb.  45 

"  medium,  1  do*,  canons .  “  .40 

Reliable,  white  robber,  wide.,.. . 26 

"  medium.. . . . 26 

Black,  medium.. . „ . per  lb.  .25 

(15  lb.  lots  1  cent  per  lb.  lest.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marionun...„per  doi.  .#5 

“  Sage .  -  .,5 

"  Thyme..— . . .  "  .15 

“  Savory .  **  ,»5 

"  Special  case  asasortmeat,  t 

doz.  Sweet  Marjoram,  1 
doz.  Sage,  34  doz.  Thyme, 

34  doz.  Savory . per  case  z.oo 

A.  Colburn’s  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

34-lb.  cartons,  1  doz . —.——.per  dos.  .40 

34-lb.  “  “  . —  “  .75 

3<-lb.  “  "  _ _ _ *■  z.ii 

-lb.  screw  cap  bottles,  s  dos . per  do*.  .90 

-lb.  square  can*,  t  doz.. .  “  .P5 


CANNED  GOODS 

romatoes —  Per  Don 

Mrs.  Hancock’s  Frying .  x  22% 

Frying,  Good  Luck  Brand. . ... 

DuBois'  Frying .  j.tj 

Jersey  King,  No.  3,  Standard  Jersey  .  :.*o 

Blue  Hen  Chickens,  No.  3 . 92# 

Silver  Lake,  fancy.  Jersey...... .  x  .07^ 

Heffecker’s,  standaid,  No.  3 . (2% 

Plantation,  No.  10,  1  doz .  **75 

Silver  Lake,  No.  10,  1  doz .  3  00 

Golden  Rule,  No.  3,  off  standard . 

Alta,  No.  2 . 65 

Lima  Beam — 

Tinsley's,  extra  small....^. . .  x .  25 

Silver  Lake . . . . .  x  Co 

Little  Darlings .  . ...^ .  x  30 

Acorn . .  x.xs 

Early  Autumn . .95 

Boyer's,  No.  2 . 1.0754 

Oxford,  Maine  packed . 87 

St  mg  Beans— 

Extra  Fancy . .. .  x  .Co 

Mikado,  Penna.,  fancy . . . 95 


A  Fixture  You  Need 


Our  Five-jar  Fixture,  one  of  the 
useful  and  ornamental  fixtures  you 
can  have.  Made  in  both  oak  and 
cherry,  3-coat  finish.  No  old  style 
hinges;  but  the  lids  lift  and  spring 
to  right,  thus  completely  exposing 
the  contents. 

Occupies  no  more  room  than  a  4- 
jar  fixture,  is  a  silent  salesman,  and 
helps  to  make  a  grocer  proud  of  his 
store.  All  trimmings  nickeled. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


WHY  AND  BECA  USE 

Why  has  the  Exton  Cracker  kept 
growing  in  popularity  from  1847  t° 
1908  ?  Because  you  can  induce  peo¬ 
ple  to  buy  some  other  oyster  cracker 
only  once,  and  because  you  can  in¬ 
duce  them  to  stop  using  the  Exton 
only  once.  Why  does  the  Exton 
cracker  lead  and  the  others  follow  ? 
Because  there  is  no  other  oyster 
cracker  for  the  Exton  to  follow,  so  it 
must  lead. 

“The  Best  Known  and  Known  as  the  Best” 

A.  EXTON  &  COMPANY 
Trenton,  New  Jersey 

Can  be  obtained  from  all  Philadelphia  Wholesale 
Grocers,  or  Reeves,  Parvin  &  Co.,  Distributing 
Agents,  1 16  S.  Delaware  Ave.,  Philadelphia 


This  Trade-Mark 

This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  S4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS— Pig,  Peach,  Grape, 
Strawberry  and  Blackberry 


U.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

31  South  Front  Street 


8WI  ScfimTirf  Ct  TO  KDUBRTISBRS  KINDLY  MENTION  "GROCERY  MORLD  ” 
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Boyer’s,  ss . -75 

Acorn,  . . 9s 

Acorn,  No.  . . 7° 

Safe,  No.  . . 55 

White  Wax  Beans— 

Champion . *>5 

Winsom,  N.  Y.,  No.  10,  1  do* .  3-75 

Beans  (Pork  and  Beans — 

B.  &  M.,  No.  3,  plain .  1.35 

B.  &  M.,  No.  3,  tomato  sauce .  i-55 

Campbell’s,  No.  2,  plain . 90 

Campbell’s,  No.  2,  sauce .  .5° 

Oxford,  No.  . .  t  »5 

Narragansett,  No.  3,  tomato  sauce .  1 . 3754 

Van  Camp’s,  No.  1,  sauce,  4  do* . 87)4 

Van  Camp’s,  No.  2,  sauce,  2doz .  *.32)4 

Moore  &  Brady,  No.  3,  plain . 82% 

Moore  &  Brady,  No.  3,  sauce . 87 % 

Moore  &  Brady,  No.  x,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  97% 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  x  .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5° 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1.00 

Schimmel’s,  No.  2,  plain . . . 95 

Bunker  Hill,  No.  3,  plain . 7754 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  la  tomato  sauce— 

3-lb.  cans,  2  doz . per  doz.,  x.8o 

s-lb.  cans,  3  doz .  "  1.4° 

i-lb.  cans,  4  doz .  “  .9° 

x-gal.  cxuxs,  54  doz .  “  5  00 

Sonnyside  Pork  and  Beans,  plain  or  In  sauce— 

3-lb.  cans,  2  doz . per  doz.  .95 

a-lb.  cans,  3  do*. . .  “  -7° 

x-lb.  cans,  4  doz .  "  •  45 

1 -gal.  cans,  )4  doz .  “  3  00 

Red  Kidney  Beans— 

Joan  of  Arc,  No.  * . 8*54 

Martin  Wagner’s,  No.  *,  *  doz„ . 7254 

Van  Camp’s,  No.  a,  2  doz.  . . per  doz.  .82% 

Com— 

Komlet . . .  1  •  75 

Paris,  fancy  Maine.. .  1.20 

American  Beauty,  extra  fancy,  Shoe  Peg...  . 8754 

Cream  of  Susquehanna . .  ■  95 

Baker's,  G.  W.,  whole  grain . . . 82 

Shoe  Peg,  Susquehanna . 8254 

Shoe  Peg,  Osborn’s. . . . «54 

Mark,  crushed . 65 

Rex,  No.  a,  Fancy  Whole  Grain . 6754 

Vanity,  No.  s,  Whole  Grain . 65 

Royal  Exchange,  Whole  Grain . 62 % 


-10- 

Peas — 

Tres  Fins,  100  cans . .  14.00 

French,  very  fine,  100  cans .  *3.50 

French,  fine  xoo  cans .  ia.co 

French,  medium,  100  cans .  10  75 

Boyer’s,  Midgets .  x.85 

Boyer’s,  Extra  Sifted .  *  5° 

Boyer's,  Sifted .  z  ■  35 

Boyer’s  Early  June .  *  ■  15 

Parrot  Junes .  r.05 

Jumbo  June  . .  x.xo 

B.  F.  F.  Junes . 

Little  Nell’s,  Baltimore . *5 

Hermit  Brand,  No.  t . 5254 

Beets — 

Red  Jacket,  No.  3,  small .  t-35 

Silver  Lake,  fancy.  No.  3 .  *  05 

Chatauqua,  No.  3 . 95 

Succotash—  Belle  Rose,  CaneyN.  Y.  State .  1.00 

Quaker,  extra  fancy .  1  °5 

Poland,  extra  fancy  Maiixc . 92  54 

Spinach — 

Champion,  No.  3 .  1-17% 

Shawnee,  No.  3 .  *•  27 54 

Farren’s,  No.  3 .  1  20 

Farren’s,  No.  10 .  3-®5 

Sweet  Potatoes —  * 

Victory,  No.  3,  ado* . . . 

Pumpkin — 

Silver  Lake,  No.  3 . 9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . . 95  , 

Andrews  &  Co.,  No.  2 . 4*54 

Silver  Lake,  No.  10  1  doz .  *  35 

Asparagus — 

Superior,  large,  No.  *J4 .  4-*° 

Staple,  medium,  No.  a}4 .  3  -5° 

Swan,  medium.  No.  aJ4 .  3  75 

Del  Monte  Tips,  No.  x  >4 .  3-  6° 

Extra  Tips,  No.  xJ4 .  3  5® 

El  Dorado  Tips,  No.  x)4 .  3  35 

El  Rio,  medium,  No.  a)4,  2  do* .  3-45 


CALIFORNIA  CANNED  FROIT. 
Apricots—  Per  do*. 

Extra  Quality .  2  •  75 

Extra  standard .  *  ®5 

Standard .  225 

Pears — 

Bartlett,  extra  quality.  a)4s .  2.75 

Bartlett,  extra  standard,  2)4* .  .  2  do 

Bartlett,  standard,  2 J4s, .  *.4° 

Cherries— 

Extra  quality,  aJ4s .  3-4° 

Extra  standard,  2 J4s .  3-3° 

Standard,  2)4 .  3-°° 

Peaches — 

Goddess,  No.  2)4,  ex.  stand’d  lemon  cling..  *.65 
Tioga,  No.  2j4,  ex.  standard  lemon  cling...  2.60 
Valley,  No.  2)4,  standard  lemon  cling .  2.30 
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Thistle,  No.  7%t  standard  lemon  cling: .  a 

Agate  No.  a standard  lemon  cling .  a 

Lake  View,  No.  aJ4,  yellow  free .  a 

Oak,  Sliced,  Lemon  Cling,  No.  i.  4  doa .  x 

Columbus,  No.  7%,  pie  peeled  yellow  free...  x 
Columbus,  No.  aJ4,  pi*  peeled  lemon  cling.,  x 
Plums — 

Extra  standard  egg .  x 

Extra  standard  green  gage  . . . .  1 

Standard  egg . — . z 

Standard  gage . 1 


■754 

22)4 

IO 

60 

8754 

92 

75 

75 

*5 

*5 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Wayne  Co.,  No.  10, 1  doz .  2  90 

Keystone,  No.  3,  2  doz . . . 95 

Blackberries — 

Farren’t,  extra  preserved,  No.  t .  1.30 

Silver  Lake,  syrup,  No  2 .  1 .3; 

Nigger  Head,  No.  s .  1.0754 

Spring  Garden,  No.  2 . 90 

Blueborr.es — 

Loggies,  No.  2 .  1.50 

Loggies,  No.  10 .  i.25 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  1 .63 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.90 

Maryland  Leader,  white .  1.85 

P.  &  B.  yellow,  No.  3 .  1.80 

Gypsum,  No.  3,  pie .  1.45 

Pears — 

Silver  Lake,  No.  3 .  x.40 

Fowling  Creek,  good,  No.  3 .  1.30 

Ayres  Good,  No.  3 .  x.xo 

Raspberries — 

Red  Farmside,  extra,  preserved.  No.  2 .  2.50 

Pride  of  Rochester,  fancy,  preserved.  No.  s  1.90 
Rhubarb — 

Ayres,  No.  to,  1  doz . 

Strawberries — 

Anchor,  No.  2 .  i.oo 

Jumbo,  No.  1,  4  doz .  1.10 

Silver  Lake,  No.  2 .  1.75 

Defence,  No.  2 .  2.00 

Pineapple — 

Phonograph,  sliced.  No.  2 .  z.95 

Acorn, grated.  No.  t .  2.00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.80 

Indian  River,  E.  &  C.,  No.  2 .  1.65 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  1.60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Singapore  Chunks,  No.  i54,  4  doz .  1.05 

Wallace,  E.  &  C.,  sliced.  No.  a .  1.30 

Singapore,  cubes,  No.  x)4,  4  doz .  1 .00 

Wagner’s,  No.  1,  cocktail,  2  doz .  1  oc 

P.  &  B.,  grated,  No.  3, . 95 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes.  No.  1,  4  doz . . . 85 
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The  Paul  Taylor  Brown  Co’s 

SlngaporePineappie,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes . 75)4 

“  J4  lb.,  sliced . 77)4 

“  i)4  lb.,  cubes .  x.o2)4 

"  1  )4  lb.,  chunks .  1.10)4 

“  i)4  lb.,  spiral  sliced .  1.15 

"  i)4  lb.,  smooth  sliced .  >.22)4 


CANNED  CRABS,  CLAM8,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  doz 

Devilled,  No.  z,  4  doz . . . . .  1.17)4 

Devilled,  No.  s,  a  do* .  3.23 

Gold  Label,  No.  1,  4  doz .  1  00 

Star,  No.  1,  4  doz . 95 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.3a 

B.  8t  M.,  No.  )4,  flat,  4  doz .  2  35 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  J4,  flat,  4  doz .  2.90 

Star  brand,  No.  )4,  flat,  4  doz .  1.30 

Star  brand,  No.  1,  tall,  4  dor . . .  3.85 

Star  brand,  No.  1,  fiat,  4  doz .  4.25 

Shrimp* — 

Peerles*  Brand  (Barataria),  new  dry.  No  1, 

s  doz .  i.zo 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1,  s  doz .  z.  15 

Cotton  Bale,  pickled,  No.  1,  a  doz .  i.xz)4 

Mackerel — 

Pickert’s,  souzed,  No.  *,  *  doz . 

Pickert’s,  loused.  No.  3,  2  doz . ....  3.15 

Underwood,  soused,  No.  x,  4  doz . . .  x.*o 

Underwood,  souzed.  No.  s,  e  doe. . . .  *  45 

Oysters — 

Boyer's,  No.  1,  s  do* . . . 95 

Boyer's,  No.  s,  a  do* . .  1.82)4 

M.  &  B.,  No.  1,  s  do* . 92)4 

Stewart’s,  No.  a,  *  doz_* .  1.65 

Stewart’s,  No.  x,  a  doz . 87)4 

Victory,  No.  z,  1  doz .  90 

Kippered  Herring — 

Macenache’s,  a  doz.,  plain .  <-4754 

Gold  Label,  No.  1,  zpiced,  4  do* . 83 

Salmon — 

Gibralter,  Sockeye,  No.  1,  tall .  1.90 

Glbralter,  Sockeye,  No.  )4,  flat .  1  *j 

Hapgood't,  No.  1,  tall,  4  do* .  1.90 

Hapgood’s,  1  lb.,  flat,  key* .  2.25 

Porter’*  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  x.70 

Humes,  Karluk,  No.  r,  tall,  4  do* .  1.35 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY'S  SONS,  NewYork 


Bitters  BEST  Preseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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GROCERY  WORLD 


•,  Fox,  ioo  cans . 

s,  Underwood’.,  jo  can*.... 

»,  boi,  so  canm_ . . . 

g,  Harbor,  48  can*,  wrapped . 

*,  Conttntnral,  key,  48  oan* . 

1,  BlanchvlUe,  jo  can*. . 
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Hor*a*hoe,  No.  1 .  1.4S 

White  Bear,  red,  No.  1,  tall .  1.3s 

White  Raven,  . 95 


Plata. 

Chancerelle,  ^s,  key .  95.00 

La  Champagne,  key .  17.00 

Billet,  imall  X s .  14.00 

Tricolore,  . 9.00 


SARDINES — Baaalaaa. 

La  Champagne,  X’.,  key . . 

Cadeau,  V'a,  key .  *5.00 

Imported— . 

French, 

X*,  Martel* .  9.75 

X*,  Martel* . . . 13-25 

Morel,  X*.  bonelesa . _ . .  17.5° 

IiIm*  n  Aar°ra'  ,nlo*,,<J . 

a,  Irma,  100  can* . . .  3.40 

»,  Koreka,  key,  100 oan* .  3.25 

Fox,  100  can* .  3.40 

3-95 
3-45 
3-4° 
2.50 

9.30 

3 -*5 
3-40 
6.  40 
6' 40 

4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dex. 

Armour**  Veribest,  with  key,  No.  1,  *  dot .  1.35 

"  "  with  key,  No.  9,  1  do* .  9.35 

Fatrbank’s,  with  key,  No.  1,  2  dox .  1.35 

“  with  key,  No.  2,  1  do* .  9. 25 

“  with  key.  No.  6,  1  dox .  6.90 

11  with  key,  No.  14,  %  dox.,  per  case  8.15 

Jbby’a,  with  key,  No.  1,  2  do* . ™  1.35 

"  with  key.  No.  2,  1  dox .  2.35 

Chipped  Beef. 

No.  X,  *  dox . . .  2.00 

No.  X,  9  dox .  x.15 

jlaxx,  No.  X.  9  dox .  1 .5* 

jlaax,  No.  1,  9  dox.. .  *.50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dox.  2 .77X 
Beechnut  Sliced  Bee),  No.  X.glais  jars, per  dox.  1 . 70 


U*.  lima.  100  can* . 

V*,  Continental,  key,  100  cans . 

Gold  Label,  X*i  oil,  100  can*.. . 


X*.  mayonnaise  drexilng,  100  cans 
X».  “  “  s«c*n* 
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Acme  Sliced  Smoked  Beet.  Per  dox. 

Large  tins,  2  dox . . . . .  2.60 

Medium  tins,  4  dox . .  x.60 

Medium  tins,  2  dox .  1.65 

Small  tin*,  4  dox .  1 .00 

Large  glass  jars,  x  dox. . . .  2.85 

Special  jars,  1  dox .  2 .60 

Junior  jars,  2  dox. . .  x  .60 

Sliced  Bacon. 

Beechnut  Bacon,  No.  x,  glass  jars .  9.50 

Beechnut  Bacon,  No.  glam  jars . 1.55 

Acme,  large  glass,  x  dox.. .  2.75 

Acme,  junior  glass,  2  doc. .  1. 60 

Roast  Beet. 

Falrbank’x,  No.  x,  x  dox . ™ .  j  .  30 

Fairbanks,  No.  x,  1  dox . .. .  2.25 

Armour's,  No.  1,  2  do* .  X-39J4 

Armour's  No.  *,  1  do* . . .  2.35 

Libby’s,  No.  1,  2  do* . .. . 1.35 

Libby's,  No.  2,  x  dox .  2.35 

Kingan's,  No.  x,  a  do* . . . . .  1.22 

Klngan's,  No.  2,  x  do* . ™ .  *.15 

Lunch  Tongue. 

F&lrbank's,  No.  1,  a  dox .  e.ao 

Libby’s,  No.  1,  e  dos . . . . . . .  s.90 

Armour's,  No.  1,  ados . „ .  1.70 

Whole  Os  Tongue. 

Fairbanks  No.  2,  x  doa„ . ™. . ™_ . .  7.00 

Llbby'x,  No.  »X,  1  dos..  — ,.#™™_ .  10.se 

Potted  Ham  or  Os  Tongmo. 

Armour’s  Verlbost,  No.  X.  4  do*...—. . 45 

Armour's  Verlbtst,  No.  X>  s  dos,...™.,...™..  .80 

Libby’s,  No.  X .  4  doa - — ™ . . „..  .  44 

Libby's,  No.  X.  4  dos. . „ . 80 

R.  &  R.,  No.  X»  4doz .  *.15 

R.  &  R.,  No.  H,  2  dox .  1.95 

Potted  Chicken  or  Turkey. 

Armour’s — 

No.  X,  4  do* . 87X 

.  ,S.°.  K’ •  d<« .  1.45 

Libby  s — 

No.  X,  4  do* . 85 

No.  X,  a  dox .  1.50 

R.  &  R.,  No.  X.  4  doz .  1.75 

Boned  Meats. 

Curtice  Brothers,  “  Blue  Label”—  Per  Dox. 

Chicken,  No.  X .  *.85 

“  “  i .  5.00 

Turkey,  «  X .  s.«5 

“  “  * .  5.00 

Whole  Rolled  Ox  Tongue,  No.  s .  11 .00 

Whole  Ham,  No.  iX .  9  00 

Whole  Ham,  No.  2X .  *3-50 
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DsTilled  Meats. 

Curtice  Brother!,  “  Blue  Label”— 


Ham . 

No.  50*. 
Per  Dox. 

No.  zo  os. 
Per  Dos. 

1  ODfUO.™,,,,,,,,,,,,,,,,,,,,, 

■•■•e********  z .  50 

•  .50 

Turkey . . . 

3- »S 

Patted  Meats. 

Curtice  Brothers,  “Blue  Label"— 

No.  X  Tin.  No.  X  Tin. 
Per  Dos.  Per  Dos. 

Hsm . — . .  x.25  2.25 

Tongue  . .  x.25  x.25 

ChiClM  •#.*••# •••••  *****s*ee*e*soeo*o*  1  •  9 5  3*®® 

Turkey..™ . . .  1.95  3.00 


Soaps, 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  dox . ™ . ™ . 

x  lb.  cans,  x  dox . ™ . . . 

1  lb.  cans,  4  dox . . . . 

Gallons,  cans,  X  dox . . 

Schlmmel’s,  assorted.  1  lb.,  4  dox . 

Campbell’s  Assort  ,  No.  1,  4  dor . „..., 

Campbell’s  Special  Assort.,  4  dox . . 

Scbimmel’s  Assort.,  No.  x,  4  dox . 


per  doc, 
•X 

*•35 

•90 

S.00 

•  *5 

•  *5 
■87X 
•8S 


Curtice  Brothers, 1 


Blue  Label 
Quarts. 
Per  Dox, 


Pints. 
Per  Dox. 


Consomme . „..., 

Boall  on . . 

.....  3*5 

*•75 

Bod. .  .****,****•••*•***• ., 

.  3.15 

x-75 

Julienne. . . . 

.  3  *5 

1-75 

Printanier  . . . 

.  3.15 

x-75 

Vegetable . 

x-75 

Tomato . . 

Ox  Tall™ . 

Mock  Turtle . 

X.75 

Tapioca  Crecy . 

.....  3.  IS 

x-75 

Pea . . . 

1. 75 

Mutton  Broth . 

.  3**5 

*•75 

Clam  Chowder . 

*•75 

“  Broth . 

*•75 

Chicken  Gumbo .... 

*•75 

Mulligatawny . 

.....  3.15 

x-75 

Chicken . . 

*•75 

“  Broth . 

.  3.15 

*•75 

Green  Turtle . 

3-5® 

Terrapin . 

3-75 

X-Plnts. 
Per  Dos. 
*S 
*5 
*5 
»S 
*5 
*5 
»5 
*5 
*5 
*5 
»S 
*5 
*5 
■5 
*5 
*5 
*5 
»5 
00 
*5 
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CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co. —  Per  lb, 

Extra  MLxturoa. . . 30-lb.  pails  .08 

Cream  J elly  Mixtures™ . .  •"  .09X 

Elcroften  Mixtures™ . . . .  **  .o*X 

Nobby  Mixtures . “  .09  X 

Cadella  Mixtures.™...™™ .  11  ,i» 

Fine  French  Mixtures .  “  .13X 

French|  Creams™ . .  “  .09X 

American  Mixtures. . . .  “  .08X 

Variety  Cut  Drops.™... — . “  .08X 

Darling  Mints . . .  “  .08 X 

Golden  Drip  Bsr......™........,„...xj-Ib.  boxes  .10 

Soar  Balls . —....—....—..30-lb.  pails  .08X 

Pancells  Cream  Chocolate ....—  .11X 

I  X  L  Assorted  Chocolate . ”  .xa 

King  B  Assorted  Chocolate.™. ....  “  .13X 

No.  z  Fine  Assorted  Chocolate..,  “  ,x6X 

Nonpartel  Drops _ _ _  “  .13 

Chocolate  Covered  Ctrameli .  “  .1* 

Dairy  Chocolate  Chip* . . . ss-lb.  palls  .16X 

Chocolate  Mints . . — . 30- lb.  pails  ,xxX 

Honey  B  Comb . ss-lb.  palls  .S7X 

Cream  Cocoanut  Balls . sft-ib.  pails  .  xoX 

Cream  P  OPp&l  l.klat  — e»*******s«SM«e»»  30-lb.  pahs  .09X 

11  W  Intel  gi  eon . . .  ’  .  09  X 

Wellington  Caramels  . . ..™.sj-lb.  pahs  .08 

Frosen  Milk  “  - - 30- lb.  pell*  .so 

Soft  Jelly  Gum  Drop*....— .  “  .07X 

Superfine  ••  - - -  "  .10 

My  Beaae.™ . “  .08 

Wlntergreea  Loseagen  — .— .  “  .09 X 

Mint  ^  _  «  09X 

Assorted  •*  _ _  ••  .09X 

Conversation  “  . . . s8-Ib.  palls  .09X 

C  .  A  A.  Crown  Stick . . yo-Tb.  palls  .  08 

Pancella  Chocolate,  i4b.  boxes,  3o-lb.  cases  .xsX 

Rock  Candy,  assorted  . . xo-lb.  boxes  .  09  X 

Penny  goods . - . 10  boxes  is  case  4.50 


CATSUP#  Per  Dos. 

Beef  Steak  Catsup,  Medium . .  *  .00 

Campbell’s,  No.  8,  a  dox . 87X 

Campbell's,  No.  8,  Tobasco . 87X 

P.  P.  Co  ,  Spiced,  No.  32,  5  dox .  1.35 

Home  Made,  No.  8,  4  dox . 65 

Waldorf,  medium,  12  oz.,  screw  top,  s  dos . 90 

Snider’s  Catsup : — 

Pints,  s  dos . . . — . . . .  s.zo 

X -pints,  t  dos . . . .  1.30 

Quarts,  1  dox . . .  3.25 

Gallons,  6  jogs  In  crate . . . -..per  jug  .85 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  i£  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  ’sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  uou  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  PhiladelPhia 

--—V*  ’  v  v  •  PENNSYLVANIA 


IN  WRITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD.” 


GROCERY  WORLD 


39 


-11- 

KETCHUP. 

Curtios’* “Blue  Label"  Tomato  Ketchup:— Per  Cate. 

Small,  15  bottles  In  case .  3  00 

Medium,  25  bottles  in  case .  4-75 

Large,  12  bottles  in  case .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 
Premium,  12  to  15  lbs . 35 

Caracas,  sweet,  6  lbs  •eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee  .30 

German,  sweet,  12  lbs . . . 25 

Auto,  sweet,  6  lbs . . . . 

Cocoa,  yi-lb.  cans,  12  lbs.  In  box . 3° 

Cocoa,  }6-lb.  tins,  6  !bs.„ . 3 6 

W.  H.  Baker  s:- 

Best  Cocoa,  J6-lb.  size. . per  lb.  .32 

“  |-lb.  “  - . - .  "  .33 

Premium  Chocolate,  34*>  12  lbs..... . 33 

“  Jfs,  12  lbs . .  .34 

Best  Sweet  Chocolate,  15s,  6  lbs . 2* 

Best  Sweet  Chocolate,  i-ss,  12  lbs . 22 

Hershey’s — 

Milk,  54s,  61b . per  box  1.55 

Cocoa,  Kpp’s,  X-lb-  tins,  7  lbs . . . 4» 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

rtin,  .72 
tins, 

per  tin,  .37% 

<•  “  6-lb.  boxes,  56 -lb.  tins, 

per  tin,  .19 

“  Huyler’s,  %t,  6  lb . 43 

'*  “  tfs,  6  lb . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  doz. 

M -lb.  round  cans . 19  *  •  *7 

M-lb.  “  ... . 30  3  6» 

i-Ib.  “  ... . 59  7- 08 

iU-oz.  “  50  cans  in  case  .07 

Per  lb. 

5-lb.  “  .  «-75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  $<-lb.  cakes . 36 

Blooker’s  Cocoa  Powder — 

54 -lb.  tins,  2  doz.  In  box . per  doz.  1.88 

J4-lb.  tins,  2  doz.  in  box .  “  3.50 

i-lb.  tins,  1  doz.  in  box .  “  6.50 

5-lb.  tins,  1  doz.  In  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case .  “  .50 
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Wilbur’s  Cocoa — 

Breakfast,  }4-lb.  tins,  6-lb.  boxes . per  lb.  -35M 

“  %-\b.  tins,  6-lb.  boxes . per  lb.  .33% 

Wilbur’s  Chocolate — 

Premium,  54»,  ia-lb . - . per  lb.  .33 

Sweet  Clover,  J4*,  6-Ib . per  box.  1 .60 


Hooton  Cocoa  and  Chocolate  Co.- 


Cocoa,  labeled,  56s7 . 36 

Cocoa,  labeled,  4s. . 38 

Premium  Chocolate,  54s . *8 

Premium  Chocolate,  ^s . — . 3° 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  56-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  %-lb.  packages .  1 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

in  case,  V-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

hi  case,  56 -lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54-lb.  packages . . . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34 -lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  H-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  is  boxes  in  case,  fifth -lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34 -lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  Doxes  in  case,  56-lb . 

tins . 38 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  z-lb. 

tins . 4° 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 4° 

Diamond  Chocolate,  sweet,  36 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  in  case . per  lb.  .27 

12“  “  6  “  "  .  “  .27 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs. ,  12  bxs.  in  case,  36  lb.  tins  ‘ '  34 

36-lb.tiiu,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  z-75 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  j“s>  ®-  “d  »»-lb. 

boxes . 40 

Croft's  Cocoa,  Is,  2  doz.  in  box .  1 . 85 

“  "  Vs,  6  lb,  “  33 

«  "  56*i  6  lb.  “  32 

"  **  5  lb.,  6  cans  In  box . 30 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 
“  Premium,  56s,  12  lb.  “  ...  .31 

“  “  J4s,  12  lb.  “  ...  .30 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

56-lb.  decorated  cans,  ia-lb.  boxes . per  lb.  .30 

56-lb.  "  “  24-lb.  “  ....  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-lb- tins,  6-lb.  boxes . 3654 

“  54-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  34-lb.  cans,  6-lb.  boxes. . 2954 

“  54-lb.  "  1 2-lb.  “  . 29 

*•  I-lb.  “  6-lb.  “  3*56 

«  i-lb.  “  12-lb.  “  . 31 

Vanilla  Sweot  Chocolate — 

Blue  Ribbon,  %s,  6-lb.  boxes . *654 

“  54s,  !2-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C-.7*  “  .  “  x,4° 

Premium  Chocolate — 

54-lb.  cakes,  12-lb.  boxes . 2754 

54-lb.  “  24-lb.  “  . 7 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case . !o 

40  “  “  48  to  case . . . 80 

24  5-cent  cakes  in  box,  24  to  half  case . 7I 

24  “  “  48  to  case . 78 

CONDENSED  MILK. 

Eagle,  4  dos .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3 .90 

Defiance,  4 doz .  3.90 

Magnolia,  4  doz .  4.  75 

Rose,  4  doz .  4.20 

Dime,  4  doz... .  3.  55 

Winner,  4  doz .  4.20 

Baby,  1  doz.,  glass .  1.90 

Red  Cross .  4.50 

Peninsular .  4.50 

Leader . . .  4 . 30 

Banner, 4  doz . 4.4° 

Star, 4  doz . 4.5* 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . .  3  50 

Peerless,  5c.  size,  4  doz .  a  eo 

Yacht,  family . 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  2  doz..... . 

Silver  Cow,  3c.  size . 6  doz.  2.90 

Pet,  10-c.  size,  4  doz . per  case  3.  45 

Pet,  5-c.  size,  6  doz . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.35 

Van  Camps,  4  doz.,  large .  3.90 


HIRES  CONDENSED 
MILK  AND  CREAM  Percue 

Hires  Con- 

jJt  densed  Milk  _  /  5'60 

mm  Quee° . 4’6° 

Blue  Ribbon  .....  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  ao  oz.  cans. 

Less  than  five 

cases .  4*25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4- 1° 


THEY  WILL  WALK  BLOCKS  OUT  OF  THEIR 
WAY  TO  GET  THEM 


When  a  woman  gets  hold  of 
a  broom  that  lasts  two  or  three 
times  as  long  as  the  ones  she 
has  been  buying,  she  will  walk 
blocks  out  of  her  way 
to  get  that  kind  of  a 
broom  again. 

We  are  making 
this  kind  of  brooms 
only.  Try  a  dozen, 
tell  your  trade  that 
they  are  the  finest 


ever  put  on  the  market  and 
CHIPMAN  BROOMS  will 
keep  people  coming  to  your 
store  regularly,  if  nothing 
else  will.  $3.25 
per  doz.  is  our  price 
for  a  broom  that  re¬ 
tails  for  25c.,  and 
any  one  of  your  cus¬ 
tomers  will  pay  30c. 
for  them  and  be  sat¬ 
isfied. 


Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


NO  POISON  HERB 


This  pictures  the  famous 
Steel  Jar  Cap,  the  one  that 
doesn’t  get  a  poisonous  corro¬ 
sion  on  it  when  it  seals  a  jar 
of  fruit.  Wouldn’t  your  cus¬ 
tomers  like  to  know  this  ? 
Won’t  they  buy  it  when  they 
learn  that  it  doesn’t  cost  any 
more  than  the  old-fashioned 
zinc  kind  ?  Sure  they  will . 


THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


Egg  Insurance 


To  Deliver 
I  M. 
Dozen 
Eggs 

Costs  You 


IN  PAPER  BAGS 

Standard  Bags  per  M,  .  .  $ 1.20 
Twine,  2  Balls,  .....  .10 

Clerk’s  Time  Handling 
and  packing,  1  minute 
each  doz.,  1656  hours 

at  15c., . 2-5° 

Breakage,  average  8  eggs 
per  case  of  30  doz., 

3354  doz.  at  24c.,  .  .  .  8.04 
W  - $11.84 

IN  STAR  EGG  CARRIERS 

1  doz.  No.  1  Star  Egg 

Carriers, . $2.25 

1  M.  No.  1  Star  EggTrays,  3.00 
Clerk’s  Time  filling  Car¬ 
riers,  5  sec.  each  doz. 

4  i-6  hours  at  15c.,  .  .  -63 


(Can  be  emptied  in  1  second.) 


$5.88 
$5  96 


1  doz.  No.  1  Star  Egg  Carriers 
left  on  hand  when  eggs  are 
delivered .  2.25 

AMOUNT  SAVED  when  deliv- 
ering  with  STAR  EGG  ^ 
CARRIERS  and  TRAYS,  .  3>0.Zl 


IN  PASTEBOARD  BOXES 

For  1  M.  Pasteboard  boxes,  .  $  5.50 
Breakage,  1  egg  every  3  doz. 

delivered, . _.  .  8.04 

Clerk’s  Time,  handling,  setting 
up  and  packing,  15  hours 
at  15c., . .  2  25 

_  $1579 

Delivering  with  STAR  EGG 
CARRIERS  and  TRAYS, cost 
as  specified  in  opposite 

column . .  .  .  .  .  3.63 


STAR  EGG  CARRIERS  ^ 

SAVE  YOU .  3>lZ.lb 

Star  Egg  Carriers 
Prevent  Miscounts 

STILL  GREATER  SAVING  BY 
USING  NO.  2  SIZE,  AS  PER 
CUT  ABOVE. 

Thousands  Have  Been  Convincbd. 
WHY  NOT  YOU? 

A  Tbial  Okder  Will  Do  It. 


Star  Egg  Carrier  &  Tray  Mfg.  Co.,  Rochester,  N.  Y„  U.  S.  A. 
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COCOANUT.  pox  lb. 

Schepp'i  Shredded,  V-lb.  pkgs.,  xj  lb*,  to  cue  13% 

“  “  tflb* . **X 

Dunham’s,  5-cent  package . 29 

X* . .. . *6 

“  X* . . . *8 

"  X*  »nd  X« . .... . *6X 

Franklin  Baker  Co’* — 

Brazil,  70  )4-lb.  packages .  a. 50 

"  35  X-lb.  »  .  a.  50 

“  3*  X-lb.  and  16  X-lb.  package* .  2.50 

Brazil,  18  i-lb.  package* .  a. 50 

“  Shred,  in  pail*,  ao  lb* . 11 

“  "  In  boxes,  15  lb* . roX 

"  “  in  barrel*,  1*0  lbs . . . 10 

Table  Talk,  Thread,  In  pall* . 11 

“  In  boxes . 10X 

“  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrels,  140  lbs . 10V 

"  Slice,  “  110  lb* . 10X 

1  Strip,  “  zae  lb* .  ..  .  10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.;—  Bbls.  Bxs. 

Butter  Crackers . 08  .08X 

Oyster  *'  08  ,o8X 

Wine  Scroll. . . . .  .10)4 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  j  barrels  and  upwards. 

J.  S.  Ivins’ Son:—  Bbls.  Bxs. 

Assorted  Jumble* . 07X  .08 

Brown  Edge  Water .  .  IO 

Butter  Thin . 12 

Clover  Mixed . . .  .08 

Cocoanut  Ripple . . .  .10 

Cocanut  Taffey  Bar  .  ,ia 

Cookie  Mixed . 08X  .09 

Crystal  Bar .  .09 

Fig  Bart .  ,IO 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08X  09 

Fruit  Gem .  .08 

Grandma  Cookies . .08X  .09 

Honey  Jumble*.  XX . 09X  .to 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak..  eeooeeee**************  ,09 


-Sl¬ 
iced  Ginger  Tablet .  -08 

Iced  Honey  Jumbles . 09X  .10 

Iced  Vedette  Wafer . 07J4  .08 

Lemon  Bar . 08)4  .09 

Man-in-the-Moon .  .08 

Milk  Lunch . 07  .0714 

Orange  Cookies . . . 07)4  ,08 

Quaker  City  Mixed . 07X  ,c8 

Salted  Strips . ,,8)4  0j 

Sa  ltines . ,I2 

Soda  Biscuit  XXX . 06%  .07 

Spiced  Wafers . .07)4  .08 

Sunshine  Cookies . 0714  .08 

Vanilla  Wafers  XXX .  n  .18 

Water  Crackers  Star . 06X  -07 

Package  Goods—  Per  doz. 

Animals . 50 

Butter  Thin .  1.00 

Gingerettes  .-. .  1.05 

Gold  Medal  Seda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafer* .  1  .co 

Ivinettes .  1  00 

Milk  Lunch .  i.co 

Our  Ginger  Snaps .  57 

Pink  Tea .  i  .0o 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  0j 

Freight  paid  on  500  lb*,  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts 
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Woln  Senl,  In  bbls . per  gal. 

H  z  gallon  stone  jars . per  jar 

5  gallon  kegs . . . per  keg 

Mur  ' 


•73 

*•50 


Prepared  Mustard,  inlbla . . per  gal. 

"  "  In  r;  gallon  kegs..per  gal. 

"  "  in  *5  «  «  .as-. 40 

•«  W  £  1  gmil0B^aIk...p«r  pail  .75 

Prepared  Special,  with  spoon,  s  dox.  In  case,  *° 

per  doz . 

“  Sifting  top,  a  doz.  in  case. ....per  doz.  .46 
"  with  Horse-radish,  a  do*.  In  case, 

per  doz . 95 


IMPORTED 


.26 

.26)4 

.22 

•34 

•3* 

.90 

.26 

3*5 


•  >9 

.16 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  z .  15 
“  with  Horse-ra<Ush.p.  dz.  1.15 
Stone  Pots,  large  size,  1  do*,  in  case... per  doz.  1.7; 
“  “  with  Horse-radish,  p.  dz.  x.75 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 

. - . loaf. 

Sap  Sago,  3  to  a  lb . cask,  per  lb..  .18,  less 

Roquefort  Cheese,  xa  In  case. .per  lb.,  .32)4  •* 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  xa  in  case. ..case,  10.30,  single, 

In  tin . per  lb. 

“  x-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  a .  75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz .  j.4j 

Parmesan,  grated,  ready  for  use,  large  bottles, 

P°r  dor . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

per  do*.  .  . . . .  i.7S 

Olmutxer  Hand  Cheese,  100  In  box . . .  a. *5 

Edelweiss, Romatonr  and  Bier-Xase... per  doz.  4.00 

American  Swiss,  No.  z . loal  .16  cut 

“  Square  loaves.  No.  1,  about 

*5  lbs.  each . per  lb. 

Llmburger  Cheese,  No.  i_...boa,  18  ;  &  box. 

,.lS ;  l#“~  • . - . - . 

Muenster  Cheese . . . . . . peI  ib. 

Brick  Cheese,  No.  1 . . .7T.V...  < ■ 

English  Dairy  Cheese . . .  •• 

Pineapple  (Picnic  slae),  6  in  boil. . per  box 

“  (Gem  sise),  6  In  box .  * 

Royal  Luncheon  Cheese — 

Dinner  rise,  1  doz.  In  case . per  doz. 

Lunch  slae,  a  doz.  In  case .  «« 

Picnic  slse,  a  doz.  In  case .  “ 

Trial  slse .  *• 

MacLaren  Imperial  Cheese,  Club  siie.per  dos. 

“  “  «  No.  1  slse  " 

Roquefort  “  large  size  " 

u  "  small  size  *• 

Fromage  de  Brie,  M.  C.  C.,  1  In  box...per  box 
“  d’lslgny,  «  6  In  box...  “ 

Wm.  Toll  brand,  sa  In  box .  « 

Neufchatel  (Cow  brand),  23  In  box . per  box 

Star  Cream,  or  Phlla.,  xa  ■*  ....  “ 

Miniature  Cream,  or  Phlla.xa  “  ....  “ 

Hand  Cheese,  8  doz .  «i 

“  4  <«  <■ 

“  4  “  Thu^'njeV;;;;;;;;;:  .. 


.19 

.18 

.16 

.17* 

3.00 
a. as 
*•*5 
4  5° 
2.40 
*•33 
1. 00 
z.oo 
a. 40 
*•95 
*•45 
*•55 
*•55 

*.4° 

*.05 
a. 20 
z.ro 
*•35 
•  7° 

.85 
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Farmer  Hand  Cheese,  4  doz.  in  box.,  per  box  z.45 

Scbutzen  Cheese,  12  in  box  .  "  r  25 

American  Mountain  Cheese  (Alpen  Ease),  30 


1 -lb.  packages . 


.18 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAOEg. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . per  doz. 

•<  g  «  . . .  « 

Carlsbad  Speck  (Imported  Bacon) ....  ** 

Imported  Cervelat  Sausage  (Rollrs) . per  Ib. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Patede  fois  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  zs  leu,  per  lb. 

“  Landjager,  short . . . per  Ib 

“  "  long . .  “ 

“  Mortadella,  Dxy . per  lb. 

"  Knack wum,  25  In  box,  per  box, 

>4-75 . per  doz. 

"  Cervelat  (E),  50  and  xo»-lb.  boxes, 

.19)4;  leu . . 

“  Cervelat,  Blue  Ribbon,  30  and  100- 

lb.  boxes,  .18;  less. . 

“  Cervelat,  Crescent,  50  ana  100-lb. 

boxes,  .15;  leu . 

"  Cervelat,  Tip  Top,  50  and  roo-Ib. 

boxes,  .is  ;  leu . 

Cervelat,  E.  Goths er,  jo  and  zoo-lb. 

boxes,  .za;  leu .  . . 

“  Salami  (E),  50  and  zoo-lb.  boxes, 

.Z9;  leu . 

11  Salami,  Bine  Ribbon,  50  and  1  oo- 

lb.  boxes,  .X7«4;  leu.. . 

“  Salami,  G.  A.  P.,  jo  and  100-lb. 

boxes,  .  r6  ;  leu . . . 

"  Tongue  Sausage . per  lb. 

"  Smoked  Branaschwelger  liver  Sao- 

“  Petit  DeHmtocs  Frankfurter!,  plain, 

per  doz . . 

"  Petit  DeUcatess  Frankfurters,  with 

Saner  Kraut . .......per  doz. 

"  Lebanon  Beef  Bologna . per  lb. 

“  Paprika  Spwi."Z!..“...„jr  •• 

Mettwurst,  half-round . .  u 

Liver  Sausage  (Special),  truffle,  go-oe-e  or  ear- 

„  def«> . - . . . ~ . per  lb. 

Smoked  Thorisger  Blutwunt. . .  “ 

Pfo#erwtuil.......  . . .  1 


AND 


.48 

4-75 

*■75 

•3* 

48 

3-75 

•65 

3.00 

•*4 

•*4 


•*5 
•  .40 

.si 

.30 

•*7 

•*4 

•»4 


.ao 


•  *9 


•*7 
•  z* 


a 


1  oe 
*5 


.18 

.x6 


•*4 

.18 

.it 


PICKLED  MEATS. 

Lamb  Tonguu  (Derby  Brand),  pint  glass  jars. 

per  dot . 

(Derby  Brand),  quart  glass  jars 

per  doz . . 

(Derby  Brand),  zo-oz.  jan, 

per  doz... . . . 

Calves’  Head,  in  round  tins . per  doz. 

Pickled  Meats,  la  glass .  11 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig**  Feet.) 


4- 75 

5- 75 


»  5° 
*.65 
z.oo 


At  first  glance  all  starches  look 
alike,  both  Laundry  and  Corn 
Starches.  There  is  really  a  heap 
of  difference,  though  it  takes  use 
to  bring  it  out.  In  other  words, 
if  you  sell  a  poor  Starch  your  cus¬ 
tomer  will  find  it  out  before  you  will. 

Take  our  word  for  it,  no  Starch 
has  ever  been  quite  so  fine  and  good 

as  Murdoch’s  Laundry  and  Corn 
Starch.  With  manufacturing  im¬ 
provements  of  our  own,  and 


r) 


genius  for  the  most  painstaking 
care,  we  are  producing  goods  we 
are  proud  of. 

Does  it  commend  itself  to  you 
that  we  are  independent  of  any 
T  rust  ? 


Oswego  Maize  Products  Company 

Oswego,  New  York 


Do  You  Buy 

Pasteboard  or  Apples 


when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 


QUAIITV  OB  QUANTITY 


Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 


PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 


E.V.  Peirson  &  Co.,  Newark,  Wayne  Co.,  N.Y. 


MAKE  MONEY  SELLING  FINE  FISH 


<Jf  Winter-caught  goods  are  taken  at  a  temperature  of  40°  below  zero. 
They  freeze  hard  as  rocks  instantly.  This  insures  the  delicious  flavor 
that  has  made  them  so  famous. 


(j[  Our  lower  lake 

minimum  cost. 


fish  are  unexcelled.  Maximum  quality  at 


NIAGARA  FISH  CO. 

LAKE  ST.,  BUFFALO 

has  for  years  made  a  special  study  of  these  varieties  and  the  conditions 
that  place  them,  perfect,  into  your  hands. 

<][  Right  now  is  the  best  time  to  send  for  our  exquisite  fast-day  art 
calendar  and  our  price-list.  Remember  who 

SUPPLIES  THEM 
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Beet  Salad,  In  glaai . per  do*,  i.oo 

«  *«  In  pint  jars,  glass . 

«  “  In  quart  jars,  glass .  " 

Lamb  tongues,  In  glass .  “  1 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M."  Xbbl.  j.je  60-75 

«  milkers,  “  X  bbl.  6.5®  75-85 

“  mixed,  Standard,  bbl. 

%  bbl . . .  5.50-6.50 

Holland  Herring,  milkers.  Standard,  bbl. 

%  bbl . 

Scotland  Herring,  mixed,  large  lulls,  bbl. 

X  bbl.  8.00 . 

'•  milkers,  large  fulls,  bbl. 

X  bbl.  8.00...M . 

Marlnlrte  Herring,  Imported,  about  40  In  pall,  1.25 

Roll  Herring,  Imported,  about  *5  in  palL, .  1 . 00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . Per  *)?•  x5 

Matjes  Herring . P«r  paK 

BISMARCK  HERRING. 

Pint  slse,  round  tins,  withlkey . per  tin  .20 

Quart  “  “  “  .  -35 

a  Ot.  «  “  **  .  -55 

4  Qt.  “  “  “  .  1  110 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .  jo 
Brat-Haring,  4qt.  tin,  1.10,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oral  tins, 
per  . . —  «-S° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

>*  10-lb.  palls . .  “  1.05 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

«  “  5-gal. keg . per  keg  a. 75 

Russian  Sardines,  In  glass  jars . .per  do*,  a  .35 

NORWAY  ANCHOVIES. 

Original  Package  ••••••••••ss*ss*s********  .per  X  bbl.  5.50 

Repacked  in  5-lb.  pail . per  pall  .60 

“  in  10-lb.  pall . . .  ‘  1  •  *0 

“  In  5-gal.  kegs . per  keg  *.75 

“  in  X-“>-  fiat  tins . per  do*.  .95 

•<  in  X-lb.  tall  tins . -  “  *  50 

«  In  1 -lb.  tall  tins .  “  *  00 

Fancy  Kegs — xjikeg,  .80;  X^eg,  .4*;  X  keg, 

•3*:  H>teg . -  •*» 

SALT  SARDELLEN. 

Original  Package,  190a . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3 .  as 

“  pint  jars . per  do*.  6.00 

“  targe  tumblers . “  a.  *5 

"  small  tumblers .  “  * .  »5 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  do*  19.50  X  11110  Cans,  per  d*.  19.50 
X  “  “  *0.50  X  “  “  r° -5° 

-  “  “  550  h  ;;  ;;  s.s* 

X  “  “  3-75  l*s  *■  ‘  *  75 


GERMAN  DILL  PICKLES. 
Regular  Si*e. 

60  gal.  cask — about  aooo . per  catk 

50  “  bbl. —  “  . . - . per  bbl. 

15  “  keg —  “  500 . . . ......  per  100 

10  “  keg —  “  300 .  “ 

5  "  keg—  “  150 .  “ 

10  lb.  pad—  “  50 . ...  “ 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl.  ........... ... ...... ............  ....per  bbl, 

10  “  keg . .. . - . per  keg, 

5  ********* . * .  .. 

10  lb*  PftllseseseeseMMeesssess***************** 

IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb. 

Spitxkugeln . . .  “ 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  ‘  ...  “ 

«  “  No.  *,  6  “  ...  “ 

*•  No.  3,6  «  ...  “ 

Amandines,  9-lb.  tins . . . Pertln 

*•  small  tins . 


6.50 
a.  40 

1.25 


.18 

.»5 


.30 

•  SO 

•  75 
1.00 
5-»5 

■  55 


-*7- 

COTTOLENE, 

30  a-lb,  tins . per  case 

154-lb.  “  .  " 

6  10-lb.  “  .  “ 

Freight  prepaid  oa  two-case  lots. 


6.35 

6.25 

6.35 


BOOS.  Per  Do*. 

Nearby,  candled  and  selected,  30-do*,  crates...  .  18 
Western. . . 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 
xo  gal.  keg . -  ♦  •5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  xxo-lb, 

Green  Kern . . . per  lb.  .  10X 

Potato  Flour .  •°® 

German  Dried  Peats . -  -I4 

Dried  Mushrooms .  JJ»  *•”  ■  ,e9 

Juniper  Berries. . . .  ■ 

St.  John’s  Bread .  “  °5 

Bay  Leaves  e*#*e#**e******************************  * 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .16 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . a8 

Anchovies,  In  oil,  X  bottles . . .  4*  5° 

“  “  X  “  - .  3-a5 

Anchovy  Paste,  lancy ,  per  do* . - .  4*75 

“  plain,  per  do*. .  3-75 

Bouillon,  Burnham,  pints,  s  do*.  In  case .  3-75 

“  “  X  pints,  a  do*.  In  case....  2.00 

Capers,  Nonparlel,  X  gallon  kegs .  *  ■  5° 

“  “  Quart  glass . per  do*.  7- 00 

•>  “  bottled,  X  »i*«—  -P«r  do*.  3.35 

«  **  “  X  “  .  “  *  -9° 

i>  it  ••  ««  .  a  1. 15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4  *5 
••  med.  “  “  13  “  “  5.00 

“  small  “  “  *4  “  “  4.75 

Cherries  In  Maraschino,  In  glass,  i-dor.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb. ,  4  dz.  cse.  p.  ds.  .90 

“  “  3 lb., * dx. case  ’’  a. 20 

Currie  Powder,  pints,  per  do* .  3  ■  5° 

“  40*.,  “  .  *»5 

**  9  Ox.,  11  .......................  r-50 

Russian  Caviar,  X’* .  *  - 6 5 

“  .  5  00 

“  X’» .  9  »S 

*’  x’s. ................. ..................  r8.5o 


18- 

French  Peas,  Extra  Fins,  per  case. .  xS.oo 

Fins,  per  case . . . .  16.00 

Moyen's,  per  case . -  13.50 

Hill's  Irish  Oatmeal,  14-lb.  tins,  ioper  case...  xa.oo 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .  19 

11  Dinner  Biscuits,  per  lb...  )o 
“  Breakfast  Biscuits, per  lb.  .3a 
(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  do* .  x.*5 

“  “  X  P^ts,  per  do* . 60 

Salt,  In  4-doz.  stone  jars . . .  1. 75 

Morris’  Extract  of  Beef,  4  ox.,  per  do* . .  6.50 

“  “  *0*.,  “  . .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

4  ox . per  do*.  4.00 

8  o* .  “  7. *5 

x6  o* .  “  13-50 

Theodore  Marquet  Mushrooms : — 

First  Choice . . . . .  *7.00 

Choice,  100  tins  per  case .  35 .00 

Extra,  “  “  . 

Hotel.  “  "  . . . - .  *3  00 

Truffles,  A . P«r  tin,  .39 

X .  "  -55 

X .  '*  >.»5 

X .  “  *-*S 

Shrimps,  Pickled,  small  size . .  1.15 

Dunbar's  Shrimps,  a  do*.,  per  do*. . . .  a.sj 

“  Figs  in  Cordial,  1  do*.,  per  do* .  S.oe 

Bishop’s  Figs  in  Cordial,  1  do*.,  per  dot. .  6.30 

Crystallized  Ginger,  x-lb.  tins,  per  dot.... 

“  X-lb-  “  “  .... 

Rose’sLlme  Juice,  per  do* .  3. 

Victor  Rose  Water,  per  do* . . . .  a. 

“  Peach  Water,  per  do* . 

Pitted  Olives,  per  do*.. .  3 .sit 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4.45 

*'  4  “  1  “  8.20 

“  8  “  1  “  r5-9° 

“  16  “  X  “  29-75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  “  1  “  8.20 

“  16  “  X  “  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  “  . .  6.00 

1  “  large  “  73  “  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  .00 

“  16  “  x  “  1400 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  7.20 

“  5  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  x  dozen  in  case .  2.50 

"  12  “  1  “  7-3° 

5  "  . per  bottle  3.50 

2  fancy  jugs . per  jug  1.50 


■»5 
.60 
■  *S 
•  *5 
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A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 

JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


DX^  DXxXN  ^xgx^  ^XN 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


0X3^1 

^shburn-crosbvco- 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA, 


WHITING  TO  KDM6RTISBRS  KINDLY  7TONTICN  "CHOGBKY 
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KLOUR.  Per  Bbl 

King  Midas .  6,So 

Gold  Medal . .  6.10 

Millbourne .  6.10 

On  Top .  6.40 

Ceresota . .  6.10 

Pillsbury’s  Best . .  6.10 

Taylor’s  Fancy . . .  5.40 

Semper  Idem .  4.75 

Pride  of  the  West .  5.15 

Sunbeam .  5, 05 

Quaker  City.... .  5.  70 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.50 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.85 

Uncle  J erry ,  40  packages .  2.60 

BUCKWHEAT  FLOUR. 

Hecker's,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  125-lb.jsacks . per  ico  lbs.  3.15 


FARINACEOUS  GOODS. 

Corn  Meal—  per  Bai. 

Lea's,  white,  Table,  100  lbs .  2.03 

“  yellow,  granulated,  100  lbs .  3.00 

“  “  table,  100  lbs .  1.55 

Western  yellow,  granulated,  100  lbs .  1 . 73 

Western  white,  granulated,  too  lbs .  1.65 

Quaker,  36  packages .  2.85 

Farina,  Hecker's,  24  i’s,  per  case .  1.40 

“  Schumacker’s,  <4  packages,  per  case..  1.20 
Beans — 

California  Lima . per  lb.  .05 Va 

Marrows,  Fancy  N.  Y.  State,  grain  bags 
„  .  bush  2.15 

Medium,  Fancy,  grain  bags . bu.  2.35 

Pea,  fancy,  grain  bags . bushel  2.4® 

Pea,  fancy,  Michigan, grain  bags . bushei  2.35 

Red  Kidneys .  *•  1. 95 

Peas — 

Green . per  bushel  2  42  U 

Scotch .  ■<  ,.5o 

Split,  yellow .  «  t  .05 

"  green .  «< 
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Lentils — 

oooooo,  xio-lb.  bags . per  lb  .07 

CIL?S*  .  “  .07^ 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .05& 

Less  quantity . .  “  .0654 

Hominy — 

Lea's  Breakfast,  xo  pkgs . case  x  .50 

L^e  8  Pearl,  100  lbs . . . . . per  bag  2 .25 

Schumacher's  Breakfast,  xo  pkgs.  to  case....  x  .15 

Western  Pearl,  xoo  lb.  bags .  x  .80 

Western  Grits,  100  lb.  bags .  x  .  60 

Barley — 

GO . 0654 

No.  3,  100-lb.  bags . . . . .  3,65 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1,15 

"  48  $e.  pkgs.,  case .  1.25 

asstd.,  24  jc.,  is  10c.  case...  1.20 

Smith's,  30  10  c.  packages .  j  .90 

"  “  assorted,  j  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  , .  .4 

Golden  Egg,  5  cent . .  , 

Golden  Egg,  10  cent . !!!!!!!!!!!!!!!!!!!!!  1.5s 

Oatmeal,  n,  per  bbl . "’’™  (, '-s 

“  “  kegs  too  lbs.,  per  keg .  3.65 

Oaten  Gceds,  In  cases —  Per  case 

Avena,  18  packages. . .  t-tf'A 

Banner  Cats,  20  packages. .  4 

Friends'  Oats,  36  packages . 

H.  O.  Oats,  x8  packages .  2.3254 

Mother's,  18  packages . . .  j 

Quaker,  18  small  slie .  ,  ’  50 

Quaker,  20  large  size . 4  \  35 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  g  ,0 

Avena,  per  keg,  90  lbs . . 

Standard,  180-lb.  bbls . . .  „ 

“  90-lb.  bags .  3 

Sago — 

Fine,  bags  about  160  lbs . 

50-lb.  lots . 

Admiral,  Pearl,  24's . 

Tapioca,  Instantaneous,  30  i’s . . 

“  Colburn's  Hasty,  36  pkgs . 071/ 

"  Minute,  5^-gross,  per  bo* .  2.85' 

"  Flake,  about  i*s  lbs . per  lb.  .04  $4 

less  quantity .  “  0- 

“  Pearl,  150  lbs . 

”  “  less  quantity .  "  .03 


6.10 

00 

•°3K 

•0454 

.08 

.08  54 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . ..case 

Purina  Cream  Graham . per  bbl 

Ralston  Barley  Food.  24  a’s . !!!!per  case 

Ralston  Health  Food,  24  s's,  packages  " 


3»5 
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Purina  Whole  Wheat  Flour,  20  s's . per  case  4.20 

Egg-O-See  36  package# . . .  %  .  7<5 

Egg-O-See  Corn  Flakes,  36  packages .  2  65 

Cook's  Malio  Rice,  36  a-fb.  packages .  4.20 

Maol  Flake.  36  ‘  . . .  J. 

Malta  Vita  Corn  Flakes,  36  packages .  28s 

Malta  Vita  Wheat  Flakes . 

Elijah’s  Manna,  24  packages . .  2.70 

Shredded  Whole  wneat,  50  packages .  5.00 

Cream  Wheat,  36  packages. . '  "  4’^ 

Apeti  za,  24  packages .  2.84 

Flaked  Rice,  Cook's,  24  packages .  2.70 

Wheatlet,  30  packages . . .  ,  ,Q 

Wheatena,  36  Packs . . .  /2, 

Grape  Nuts,  24  packages . .. . ..!’  2.70 

Korn  Kinks,  72  packagos . . .  a 

Pettijohn’8  Food,  18  packages .  x  74 

Presto,  18  packages . 

Quaker  Puffed  Rice,  36  packages........”’......".  a  .Ct 

Quaker  Wheat  Berries,  36  packages .  2.65 

Triscult,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  zo  cent  slie .  *  i75< 

Zest,  24  packages,  15  cent  size. .  1  80 

Zest,  20  packages,  23  cent  sis e .  3.90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . . . per  do* 

“  Acidulated . .  “ 

Cox’s,  large .  «< 

“  small . i« 

Plymouth  Rock,  Pink  or  White!!!!!!!!!  “ 

Nelson's .  . per  d0I 

“  small .  « 

Bromangelon,  assorted  3  do* . !"!!!  ** 

Fruit  Puddine.  2  do*.,  asst,  flavors  ...  “ 

Jell-0,  assorted  flavors,  2  doz .  “ 

Jell-o  Ice  Cream  Powder,  2  doz . !!!  " 

Chalmer's,  shredded . 

Chalmer's,  granulated . .'.!!!!!!."!."!!!!!!!!!!  x  .00 

Chalmer's,  No.  1  packages . 

Peter  Cooper . . 

Tryphosa  . perdoz.  .9254 

Imperial  Wine  Jelly . .  d0I.  .'j 

Gelatine,  McKitUe^'.""""?.!!;;:!!!!!!;.1^*^?  * ' '  °° 
Wetmore  s  Double  Refined,  36  10c. 

. per  case 

Kusfo,  <0  5 -cent  packs . per  case 

Puddine,  assorted,  2  doz . per  cas^ 

D-Zerta  Jelly,  assorted,  2  doz . .’.‘.per  doz. 


1. 10 
1  10 
*•57* 
•95 
1.20 

*■35 
•  95 

•87H 

.80 

■87K 

•97)4 

I. OO 

X  .00 


.83 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  *3  lbs . .  .05H 

“  Elbows,  “  “  . . . .  0cy. 

“  Marcaronl,  long,  ••  o\y< 

_  _  *  „  square  “  . . 0654 

Larosa  Spaghetti  long ,  25  lbs - -  .  03  54 

Vermicelli,  souare,  “  os5< 

Anger  Baking  Co.—  5* 

"Golden  Seal"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages . .  *,  So 

24  10-cent  packages . . . . . ....  , .  g<, 

“  Plain"  Noodles,  24  r-lb.  cartons. .  1.80 

“  “  48  )4-lb.  «•  . . ....  ,.90 

*  .80 

1  .So 

Macaroni  and  Spaghetti'  “La  ,’8° 

brand  (French  style),  23  1/1  cartons . .  s.25 

"Golden  Seal"  brand,  23  t/i  packages  (long)  1.88 
“  "  481/*  "^5-c.  s. 80 

"Golden  Seal”  Macaroni  and  Spaghetti, 

lithographed  cartons,  23  1/1  cartons . !  s.oo 

"GoldenSeal"  Egg  Macaroni,  23  10-cent 
cartons. . . . .  u  ,  gg 

“Imperiale”  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbows,  i^b. 

cartons,  24  packages . . .  ,  .9 , 

Spice  Drops,  in  baskets,  20  lbs .  1.6s 

“  in  boxes,  it  lbs . . .  1  .oa 

Small  Lebkuchen  (Honey  Cakes),  10  3 -cent 
packages  in  bundle. . per  bundle  .  30 

Bulk,  11-lb.  wooden  boxes . . . .  .08 


FIXTURES. 

H.  F.  Heacock. 

Coles’ Coffee  Mill,  No.  7.... . 

«  H 


_  to.. . ......... 

“  Stand,  No.  i8„ . 

Less  15  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00 
Sugar,  “  s,  "  7,00 

“  Tea,  «  3,  ■«  6.00 

«  Spices,"  4,  «  s.oo 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale...... . . . 

Standard  Cash  Register . 

Tea  Caddies,  round  front,  No.  * . 

“  “  "  3 

♦ 


Brass, 


10.00 
16.00 
*3  00 
45.00 

14. 00 
9.00 
7-50 
6.00 


per  do*. 


Do  You  Know  What 
Ramly  Stands  For? 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  io  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you ,  put  the  Ramly  in  stock. 


j 


MENTOR  CIGARETTE  CO. 

404  Atlantic  Avenue  -  -  BOSTON ,  MASS. 

Philadelphia  Representative  Arthur  Hagan  &  Co.,  151  N.  Third  St. 


On 

Your 

Shelves 

For 

Years 

CfOld  goods  are  like  old 
friends  —  you  have  a 
warmer  feeling  for  them 
than  you  have  for  stran¬ 
gers. 

C,Take  Babbitt’s  Best 

Soap.  For  j^ears  it’s 
been  the  standard  laun¬ 
dry  soap  of  the  country. 


For  years,  probably,  it 
has  stared  back  at  you 
from  your  shelves  until 
you  and  your  customers 
both  have  come  to  con¬ 
sider  it  as  much  of  a 
fixture  as  j^our  scales. 
(LDon’t  be  tempted  to 
displace  it  by  any  get- 
rich-quick  soap.  Stick  to 
tried  and  true  friends. 
Babbitt’s  Best  Soap 
has  always  paid  you  a 
good  profit ;  hasn’t  it 
earned  3rour  good  will  ? 

Made  by 

B.  T.  Babbitt 

New  York 
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Tobacco  Cutten .  1.50 

Alarm  Money  Drawers .  1.50 

Bag  and  Twine  Holder .  1 .00 

Barrel  Covers,  Sunk  Handles,  si  in. ..per  dox.  s  .50 
“  Top  “  si  in...  “  2.00 

Beef  Cutters .  6.00 

Bong  Borers,  Enterprise  No.  a,  i$4  tosin .  i.fio 

Can  Openers,  “  Never  Slip” . per  dox.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters. . 8.00 

Coffee  Mills,  Dell's  No.  g . . .  32 .00 

“  “  ID . . .  40.00 

“  “  xs .  65.00 

Fruit  Augers,  a  prong .  1 . 50 

Measuring' Faucets. .  a. 00 


Philadelphia  Scoop  Co’a  Sugar  Scoops:— 

Indestructible,  No.  4 . per  dox.  9.00 

"  5 .  “  12.00 

“  6 .  “  15.00 

Kx.  Galvanised  Steel  Blades,  No.  3..per  dox.  4 .  so 
“  “  4..  “  5*4° 

“  “  S..  “  7-  20 

X  Quality,  No.  3- .  “  2.60 

«  a _ _ _ _ 


Sherer’e  Eclipse  Couatera  : — 


No. 

Length. 

No.  of 
Drawers. 

Each. 

6)4, 

3  feet  8  Inches, 

9 

15. 00 

4  feet  xo  Inches, 

is 

20 . 00 

”J4, 

6  feet, 

IS 

25-00 

7  feet  3  Inches, 

18 

28.00 

14&, 

8  feet  6  Inches, 

21 

31 .00 

i«34. 

9  feet  S  Inches, 

*4 

35.00 

i»)4. 

xo  feet  10  Inches, 

*7 

40.00 

00X, 

xe  feet, 

30 

4S-oo 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f,  e.  b.,  Eton,  N.  Y. 


Soales,  Dell’s,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  x 

•1  it  n  ji 

««  «  it  t‘ 

it  it  a  _ 

•1  it  a  j 

"  Grocers’,  without  weights.  Brass 

Scoop  and  Brass  Plate,  No.  x 

*«  *€  II  j] 

l«  ((  If 

•«  t€  M  . 

"  '*  "  «  4 

Batchers',  without  weight*, No. o 

«<  n  i«  | 

«i  «i  ii  , 
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SMORED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  dox.  in  case . per  dox.  .90 

Tins,  Keyed  (Jewel)  2  dox.  In  case..  “  .90 

Large  cartons  or  tins.  2  dox.  In  case  "  2.00 

Dime  Tumblers,  2  dee.  in  case .  “  .90 

THREADED  FISH.  Per  dox. 


Swansdown,  2  dox . 65 

Osprey,  2  dox . 60 

Tidal  Wave,  2  dox . 37% 


MACKEREL. 

200  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  28.00  14.60  7.50  1.65  1.37 
Ex.  Norway,  No.  4...  24.00  r2.6o  6.50  1.45  1.21 

Ex.  Bloaters, xxx .  40.00  20.6010.45  2.25  x.95 

Ex.  Bloaters,  xx .  36  00  18. 6e 

Fancy  Shore,  No.  I...  3e. co  15.62 
Med.  Shore,  No.  1  ...  25.00  13.00 

Large  Irish,  No.  2 . 

Extra  Irish, No.  a . 24.00  12.60 

Medium  Irish,  No.  2.. 

Small  Irish,  No.  2 .  22.00  11.60 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50  4.35 

Lab.  Split,  Lg. No. a.  6.50  3.85 

Shore,  Round,  Large.  7.00  4.10 

.Shore,  Round,  Med...  6.00  3.60 

Ocean  Whltefish .  5.00  3.10 

Salmon,  Halifax . . 

Shad,  No.  1,  Mess .  15.00  S.ro 

Shad,  No.  a,  Mesa . 

Haddock,  Pickled .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . . . 08 

Gilt  Edge,  40  lbs . . . 06 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . .. . 07 

Snow  White,  i-lb.  brides,  so  lbs._ . 08 

Favorite  Cod,  a-lb.  bricks,  40  lbs . 08* 
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STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  dox.  in  case....  r.30 

“  small  slxe,  a  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  j  .30 

Screw  Top  Jars,  a  doz.  In  case . 90 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . . . 06 

Medium  Bank . 05* 

Pollock . 05 

Hake . c4)4 

In  original  cases,  450  lbs.,  j|c.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  ro  lb.  boxes,  per  lb.  .xi 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .80 

“  “  100s .  •<  1.25 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 08% 

Fancy  N.  Y.  State,  48  1  lb . 09% 

Choice  N.  Y.  State,  50-lb.  boxes . 08)4 

Apricots — 

Extra  Choice  Royals,  25  lbs . 22 

Choice  Royals,  25  lbs . 19 

Standard  Royals,  25  lbs . 16 

Cherries — 

California,  unpitted.  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 24 

Camnts — 

Gold  Medal,  recleaned,  36  is . 08* 

Gold  Medal,  loose,  15  lbs . 08 

Private  Growth,  extxa,  cleaned,  36  lbs . 07% 

“  cleaned,  30  lbs.  bulk. . 07)4 

Peaches — 

Extra  Fancy  Muirs,  25  lbs . 24% 

Extra  Fancy  Muirs,  50  lbs . 14* 

Fancy  Muirs,  25  lbs . 13* 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12% 

Choice  Muirs,  50  lbs . ra 

Pears — 

Fancy  Calitornla,  Bartlett,  25  lb . 12* 
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PRUNES. 

2 

fK  . 

0  _ 

•6  . 

a 

Boxes. 

9c3 

w 

s? 

too 

20-  30,  25  lbs . 

30-  40, 25  “ . 

•  .08* 

.08* 

■07)4 

.07  V* 

40-  50, 25  “ . 

•  •  °7% 

•07* 

•°7H 

.06* 

40-  50, 50  “ . 

50-  60, 25  “ . 

•  -07* 

.07 

.06* 

.06* 

50-  60, 50  “ . 

.  .07* 

•06* 

.06 

60-  70, 25  “ . 

.  .06* 

.06* 

.c6* 

60-  70,  50  “ . 

.  .06* 

70-  80, 25  “ . 

. 

70-  80, 50  “  . 

. 

80-  90, 50  “ . 

.  .03* 

.05  V. 

90-100, 25  “ . 

90-100, 50  “  . 

.  -«>5)4 

.05 

•04  K 

100-120.  so  “  . 

25-30,  25  lbs..  Red  Star,  fancy,  Silver.., 

.zx 

Ensign,  fancy,  pitted,  50  is. 

.08* 

Raisins — 

Muscatels ,  4  crown,  50  lb. 

.c6 

“  3 

“  50  lb. 

. „ . 

......... 

•0  ;* 

“  2 

“  50  lb 

•05* 

Cal.  Thompson 

Seedless, 

5°  lbs . 

■  c6* 

Cal.  Cleaned  Sultanas,  50 

lbs . . 

.06% 

Cal.  Sultanas,  50  lbs . 06* 

Cal.  Seedless  Muscatels,  50  lbs . 06 

Roger’s,  Layer,  Valencias,  28  lbs . 07 

Llano,  Layer,  Valencias,  28  lbs . . . 06* 

Gilabert’s,  Layer,  Valencias.  28  lbs . 07 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  rs . 07 y» 

Butterfly,  fancy,  36  is .  .08% 

Tiger,  fancy,  36  is . 08* 

Admiral,  fancy,  40  is . 

Citron,  fancy,  boxes,  10  lbs . 17% 

“  fancy,  25  lbs . 17* 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 12% 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 12* 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  slxe,  s  dozen. .  2.70 

“  25-  “  1  “  . .  2.25 

“  15- and  25-cent  size,  assorted.,  a. 30 

Grain- O — 

Case  No.  4  1  doz.  ifi-cent  size,  *  doz. 

25-cent  size  in  case  . . per  case  2.30 

Case  No.  5,  x  doz.  26-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size . .  “  “  2.47 % 

2  doz.  15-cent  size.  1  lb . per  doz.  1 . 35 

Ralston  Health  Cereal,  36  10-cent  size .  a. 75 

Knelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . _ . per  doz.  1.15 

24-12  oz.  package,  packed  2  oz.  In 

case.. . . . “  “  x.25 

Perfection  Rye  Coffee  24  x  lb.  pkgs . —  1.40 


HORSERADISH. 

Tumblers,  ro-c.  slxe,  2  dox . per  dox.  .6$ 

Tumblers,  5-c.  slxe,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord's  Prayer,  t  dox.  “  .80 


9.50  2.05  1.69 

8.00  1.75  1.45 
6.65  1.50  1.25 

6.50  1.45  x.21 

6.00  1.35  1.13 

5.50  1.25  1.05 

2.00  .50 

4.25  I. OO  .85 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jisk  the  Manager  of  the  nearest  Power  House .  He  will  post  you  on  the  con * 
venience  and  economy  of  Electricity  in  your  business .  Jin 

“Enterprise”  £'»"£°"y  Coffee  Mill' 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  ^  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


The  Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphiaf  U.  S.  Ji. 
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ink. 

Arnold'*,  black,  303* . per  bottle  .48 

Continental,  red,  1  doz . 3° 

“  black,  3  doz . . 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  303a.., . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.a. 

Macbeth,  Pearl  Top .  3.9®  4-10  4.8° 

Aome,  Victor  Top .  3.60  4-ao  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  a.  10  2.70  3.30 

No.  o,  Tubular  Lantern  Globe* . 5  doz.  2.7s 

Cold  Blast . 4}4  2.38 

No.  z.  No.  2. 

Jam  bo  Chimney*,  plain . per  doz.  .75  .85 

"  “  dec.,  107,  “  .90  1. 00 

No.  o.  No.  x.  No.  2 

Banner  Burners. . 45  -55  >75 

No  charge  for  packages. 

Oil  C ans¬ 
i-gallon,  Glass . per  doz  2.2s 

z-  “  Galvanized . «... .  “  »•>« 

S-  “  Lenox,  Spout . . .  “  5. 00 

5-  “  “  Spigot .  “  5  50 

5-  “  Colombia . „ .  “  7  00 

5-  *•  Banner . ..«. .  “  8.00 

5-  “  Climax,  Pomp . “  10.00 

5-  “  Home  Rule,  Pomp .  “  is. 00 

Lanterns — 

No.  o.  Standard., . per  doz.  4.75 

No.  o.  Dash . "  7.80 

Cold  Blast .  “  8.00 

LIMB. 

Prepared,  t  doz.  In  case . per  dor  .52X 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05X 

“  “  25  lb.  boxes,  X  lb .  "  .06J 4 

Acme,  1  lb.,  sifting,  25-lb.  boxes . 05X 

LYE  AND  POTASH. 

Banner,  4  doz. . per  case  3.15 

Babbitt’s  Potash,  4  doz .  “  3.30 

Lewis’ .  “  3.25 

Red  Seal,  s  doz .  *  1.87X 

“  4  do* .  “  3-65 

Popular,  4  do* . “  1.45 

MATCHES.  Per  gTO 

Ohio  Blue  Tips — 

200's,  1  gross . per  case  1 . 70 

500’s,  100  packages .  “  3.25 

Sco’s,  1  gross .  "  4.50 

Cliio  Noiseless — 

500’s,  1  gross . per  case  3.75 

King  Bird — 

100’s,  3  gross . per  case  2 . 85 

500’s,  i  gross . ’*  4.00 
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Swlft  ft  Courtney’s,  aoo’s,  i-gross  case .  1.75-1.90 

“  400's,  1  “  «...  3.50-3  70 

"  500’s,  1  “  «...  3-75-4-00 

Blue  Hen,  soo's,  1  “  «...  1.50-1.60 

“  Soo’s,  1  "  «...  4  00-4.  *5 

Per  Gross. 

Vuloan  Parlor,  65’s . 4» 

“  100's,  5-gross  In  case . 90 

**  50®  5..»»#***#*e#**e********#**eee#e*%*es  3-95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

“  100's,  5-gross  cases .  .90 

“  No.  15,  gross  cases .  1.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa,  Parlors,  500's .  3-50-3. 75 

Searchlight,  500's. .  4-25-4'5° 

Press,  aoo’s .  1.80-1.90 

”  500  s.... ...... ..i.......... ....... ............  4.50—4.75 

America,  soo’s .  1.30-1. 35 

American  Paraffine,  500’s, ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckers,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  "  6  “  “  . 

5-lb.  glass  jars,  6  In  case.  “  . per  case 

it,  37  and  68-lb.  belts.,  XXX,  Superior..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  falrmonnt . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.  J.  Troth : — 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  "  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  in  case,  XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells', bbls.  &  Xbbls.  &30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  X  bbls.  and  30-lb.  kits  “ 


■  o8« 

•09 

6.25 

365 

380 

•  13 

4-4° 

:°o2* 

•os  % 
•09 
6.25 
365 
380 

•13 
440 
•07  x 

.08 

.08 

.06 

.05 

.04H 


-2t- 

Schlmmel’s,  30-lb.  Kits,  bbls.,  X  bbls_.per  lb.  .07X 
“  18  and  37  lb.  Kanaklns...._  “  .08 

"  10-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

“  "  5-lb.  “  ’•  “  5-30 

“  5-lb.  Glass  Jars,  6  to  case  “  6.25 

National,  30-lb.  Kits,  bbls.,  X  bbls . per  lb.  .05X 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  “  .04X 

Atmore  ft  Son,  Extra  Family — Seedless: — 

No.  5,  glass  jars . per  case  6  jars  4.30 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  pails . por  box  6  palls  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09X 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  08X 

Wooden  Palls,  18,  37  and  68  lbs .  '  .09X 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  a  00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross.. .  zi.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  18.  37  and  68  lb*„.«««  "  .08X 

Wooden  Kits,  No.  so  and  35 . 08 


OILS. 

Stove  Gasoline . . . per  gal.  .18 

Headlight,  i5etest . . .  “  ->2X 


OLIVES. 


H.  Kellogg  ft  Son*,  Agent*:—  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  12.50 

“  Extra,  64  oz . .  11.50 

‘  Mammoth,  quarts .  6.50 

“  Extra,  quarts .  6.co 

“  Extra,  pints .  4. to 

“  Mammoth,  X  pints .  2.75 

“  Extra,  X  pints .  2.60 

Fourees,  19  oz.,  fluted  bottle .  4.C0 

De  Lucques,  10  oz .  2 . 40 

Farcies .  3co 

Queen,  6  oz .  1.3° 

Pirn  Olas,  18  oz .  6.00 

Pim01as,iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 
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olive  OIL— Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  1  doz„...  4.90 

“  “  pts.,sdoz 2.90 

“  11  X'P  t*.,*doz.  1.90 

Rae's,  Lucca,  litre  bottles,  z  doz . .  11.50 

“  2 5-0Z.  bottles,  1  doz . - .  8.75 

“  Finest  Sublime,  qts.,  1  doz .  6. 50 

“  “  pts.,sdoz .  7.50 

“  “  X-pfo-,  *  -  4-75 

*•  "  8-oz.  flasks,  *X 

doz .  7.50 

<•  <•  za-oz.  flasks, 

dot .  9.00 

"  Sublime,  t-oz.  flasks,  2%  doz...  6.50 

"  "  12-oz.  “  *X  doz...  I.oo 

Rae's,  Finest  Sublime,!  gal.,  10  Incase,  per  gal.  2.40 
Rae’s  Finest  Sublime,  5  8*1. ,1  or  a  In  case, per  gl.  2.3# 

“  “  1  qt.,  40  to  case,  “  *.65 

“  Sublime,  i-qt.  tins,  40  to  case . .  a.  35 

“  "  X*8*l.  tins,  20  to  c**e«... ......  s.20 

“  “  1 -gal.  tins,  10  to  case .  2.10 

“  11  5-gal.  tins,  1  or  2  to  case. .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4X  oz.  bottles .  4.75 

24  8  oz.  bottles . .  7.50 

12  18  oz.  bottles . . . .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case . - .  23.10 

20  X  gah  cans,  case . 24.20 

40  X  gal.  cans,  case .  25.30 

80  l/t  gal.  cans,  case . . .  27.50 

Bulk  at  $20  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case . . .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case . . .  26  50 

1  gallon  tin,  4  tins  to  case .  11  .oe 

X  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  cam. ...per  case,  8.50 
Pints,  “  s  “  “  “  9  «> 

X  Pints.  “  s  *  “««.**  4-75 

Oliver’s  Olive  Oil— 

1  dozen  large .  6.00 

2  dozen  medium . 6.75 

2  dozen  small . . .  4- *5 

6  i-gallon  tins . per  gal.  2.10 

10  X-gailon  tins . per  gal.  2  20 

20  X -gallon  tins . per  gal.  2.25 

»  AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  16,  2  doz . -..per  doz.  .90 

Stohrer’s,  No.  31,  1  doz . « . per  doz.  1.80 

Keystone,  bottles,  2  doz . per  doz.  .90 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Ettabliihed  1 877. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  A\ORE  BOOKS 
SOLD  l/\  1907  TMAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


it 


The  Whole  Dam  Family 


I* 


JUDGES  THE  GRUB 


So  please  them  all  by  sending  Mrs.  Dam  home  with  a  can  of  Pork  and  Beans  that 
“  tastes  like  more.”  There  will  be  no  doubt  about  pleasing  them  if  you  sell 

VAN  CAMP’S  PORK  ^  BEANS 

Test  them  with  your  own  taster — open  up  a  can  and  try  them.  When  it  convinces 
you  you  can  convince  others.  That’s  business. 

VAN  CAMP  PACKING  CO.,  Indianapolis,  Indiana 


GET  SOME" 


M  J:i£F2ITTISG  TO  RDVERTJSERS  KINDI- Y  7HtBNTlON  "  GROCERY  JniORLD" 


GROCERY  WORLD 


45 
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paper. 

WRAPPING. 

Manila,  15  x  20,  full . per  ream  .  36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  '  -37^ 

“  Special,  is  x  20,  61bs_ .  “  .21 

Manilla,  Bakers',  15  xao,  10  reams  In 

bundle . per  ream  .  12 

“  Roll ,  Grocers’,  9.  ra,  25,  18,  20 

or  24  indies  wide . per  lb.  .03# 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide .  “  .0334 

“  Glazed  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  "  03% 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  inches  wide .  “  . 03 % 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . Per  package  .11 

Parchment  Butter  Paper  gXi2...  “  .40 


PAPER  BAGS. 

Price  per  r,ooo  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 


F  S 

m  O  . 
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AlligatorEmbt 
Ex.  Qual.  Ye 
Union,  S.  O. 

Buffalo  Yellovi 
Self-opening, 
Square. 

Panther,  Yell< 
Union  Self-o 
ing  Square. 

Union  Bear  A 
matic,  Self-c 
ing  Square. 

Wolf  Automa 
Self-opening 
Square. 
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2 .  20 
3-68 
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Price  per  1,000  and  not 

1234-lb.  Plain  Flour  Sacks . 

25-lb.  “  «  . 

5o-lb.  “  '*  . 


less  than  500  lots. 

.per  M  4.00 
“  5-75 

11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz,  4. 75 

“  “  quarts .  “ 

“  10-oz.  jars . . .  “ 

"  10-lb.  pails . per  pall 

Tripe,  ro-lb.  palls . per  pail 

“  5-ff*L  . per  keg 

Pig’s  Feet,  10-lb.  palls . per  pail 

“  5-gaL  tegs . per  te 


■per  keg 


575 
2.50 
2.50 
.90 
2.00 
1 .00 
2.25 
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Pickled  Beef  Salad,  in  glass . per  doz,  1 .10 

“  Tripe,  “  “  1. 10 

“  Ox  Heart,  “  “  1.10 

“  Pig’s  Feet,  ••  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

“  ro-lb.  “  .  1. 00 

POTATO  CHIPS. 

r-lb.  packages,  barrels,  25  lbs . 1834 

Loose,  barrels,  30  lbs . 1 8 

POPPING  CORN. 

Brad’s  "  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4 .00 

24  20  oz.  packages .  2 .05 

48  20  oz.  packages .  4 .00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . 9234 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanuteae,  No.  a  jars,  2  doz .  1.85 

Peanutene,  No.  4  iass,  3  doz . 9234 

PICKLES. 

45  gal.,  1200s . perbbl.  10.15 

45  gaL,  Iooos . per  bbl.  10.15 

William  Bros. ,  16  gal.,  800s .  O.io 

“  16  “  600s .  5.25 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  r.ooos,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  11  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . _....  1.75 

Chow  and  Mixed  Pickles,  2  gal. ,  per  pail .  1 .00 

Williams  Bros.—  per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 90 

No.  8,  Sweet  Gherkins,  2  doz . 50 

No.  8,  Sour  Mixed,  s  doz . 90 

No.  8,  Sour,  assorted,  2  doz . 90 

No.  8,  Chow-Chow,  2  doz . go 

No.  8,  Onions,  2  doz .  ’go 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3  25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints  less  quantity .  3.30 

Plain,  pints,  less  quantity .  2  20 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches - 
Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  34  doz, 

34  Pints.  Pints.  Qts.  34  Gal.  1  Gal. 
3*5  5-5«  4.70  8.35  7.20 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  ot — 

1  doz.  1  doz,  %  doz, 
Qts.  34  Gal.  1  Gal. 
6.00  11, 00  10.20 


2  doz.  2  doz. 

34  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  3.30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s : — 

Pure  Apple  Vinegar,  Extra  old,  bbls . 

“  “  “  40  grain,  bbla . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  "  . 09 

“  “  Extra  Strength . 

Crosse  &  Blackwell's . per  doz. 


Per  gal. 
.16 

•  »5 
.12 

•  IS 
.16 
.20 
90 


•15 

2.00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . 

“  io-i2  lb* . . 

Picnics,  6-8  lbs.. 


.1034 

.08 


N.  Y.  Shoulders,  10-12  lbs . 10 


Dried  Beef,  sets  (cil 
Flats 


(city  smoked)., 
ders  and  Knucks., 


. 17 

. >9 

. 15 

“  Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . per  bbl.  16  00 

“  Family .  .“  17.50 

Breakfast  Bacon,  rib  in . .  .  1 1 

boneless . 12 

S.  P.  Bellies,  14-15  lbs . 09 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . . . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10 J4 

Covered  Hams,  34 -cent  extra;  Covered  Shoulders, 

Picnics  and  Bacon,  34-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 12 

“  “  iarge . 

“  “  medium . 

“  “  small . 

“  Breakfast  Bacon . 

“  “  boneless.., 

Beef,  alr-drled,  regular  sets . 

“  “  insides  and  knuckles . . . 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams . .20 

Beef  Tongues . per  doz.  9  00-11.00 


.12 
.12 
.12 
.  12 

.14 

.20 

.22 


-44- 

Swift  &  Co. — 

Premium  brand  Hams,  io  lb . .  .  12% 

Premium  brand  Hams,  12  lb . 12% 

Premium  brand  Hams,  14  lb . 125^ 

Premium  brand  Hams,  16  lb . it£ 

Premium  brand  Hams,  18  lb . .  . 1 

Premium  brand  skinned  Hams,  x8-ao  lb....  .12$* 

Premium  brand  boiled  Hams, skinned, fatlest  .21 

Premium  brand  Bacon . . . 18 

Premium  brand  Dried  Beef,  insides . 21 

Premium  brand  Beef  Tongues,  short  cut . 16 


Winchester  brand  skinned  Hams,  all  aver.. 
Winchester  brand  Picnics.. 


.11H 

.08 


LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 
10-lb.  Tin  Pslis,  60  lbs . 

t  **  u 

3  14  “  ;;;;;;;;;;;;; 


°9X 
0934 
1034 
10H 
1  »K 


a  4 

3_ 

7H 

7MI 

8* 

854 

8  H 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .eg )4 

“  “  tubs . . . 0934 

“  “  3, 5  end  10-lb.  cans.  .1034 

Swift  St  Co. — 

Premium  brand,  tierces . 10% 

Silver  Leaf  brand,  tierces . c9% 

Jewel,  compound,  tierces . 07 yt 

Cotosuet  tierces . 07 J4 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . „.ioJ4-.ri 

Common  to  fair,  native . -.0834 -.C9J4 

Western  Dressed  Beef — 

Choice,  native  cattle . 10%-.  11 

Common  to  fair  “  . . . . . 0834 -.0934 

City  Dressed  Veal — 

Prime . -.13 

Good  to  choice . -,e8 

Dressed  Hogs — 

Pigs., .  -.(8 

Hogs,  heavy .  -,c8 

“  180  lbs .  -.08 

“  160  lbs .  -.c  8 

140  lbs . . .  -.08 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . .15 

Lamb,  Western,  culls- . - .  .  12 

Sheep,  choice . .14 

“  medium . -  .12 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-z .  oo 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  BS  R  S  OR  HONKY-OURH5  H  R  A  N  D 

Beef,  Beef  Tongues,  vjr  A  ^  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  II  t\  IV1  O  LARD  a  Specially 

BOILED  MAMS  AND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  OOODS 


r 


SOLVING  HU  PROBLEHIS 

All  of  the  problems  of 
your  ham  department  are 
solved  by  selling  PREM¬ 
IUM  HAMS  —  the  same 
yesterday,  to-day  and  for¬ 
ever.  We  can  and  do  con¬ 
trol  our  raw  material,  and 
so  PREMIUM  HAMS 
steadily  maintain  the  same 
perfect  quality. 

And  the  advertising  we  do 
for  them  brings  a  steady 
stream  of  trade  to  the 
grocers’  door. 

Swift  &  Company,  U.  S.  A. 

L _ / 
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Calf  Heads,  scalded . 50- .  75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . ..per  doz.  1.00 

Calf  Liven . per  lb.  .20-. 25 

Beef  Kidneys . per  dox.  1 . 00 

Beef  Livers .  .06 

Ox  Tails . per  dox.  '50-.65 

Hearts,  beet . . . per  lb.  .03-. 05 

Rolls,  beef . . .  .12 

Tenderloin,  beef,  western .  ,  18 

Fresh  Pork,  loins,  city . - .  .  08 

“  “  western .  .  08 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  In. 

sbssh  killed. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . 18  -.20 

“  Y.  T.,  15  to  17  lbs . 18  -.20 

Old  hens  and  toms . 16  -.18 

Common  to  Good . 14  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 35  -.45 

Philadelphia,  fresh  killed,  334  to  4  lbs 

»  pair . 35  -.45 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  faacy . 35  -.45 

Western,  4  to  454  lbs.  to  pair,  fancy ...  .20  -.22 

"  3  to  3X  lbs.  to  pair,  fancy  ...  .22  -.24 

11  lair  to  good . 17  -.20 

Fowls — 

Western,  fancy .  *5  -.16 

Heavy  Roasters,  4  to  5  lbs . 17  -.19 

Fair  to  good. . 15  -.16 

Old  cocks . 10  -.11 

Western  capons,  fancy . 

"  “  small . „ 

Squabs —  Per  dox. 

Prime,  large,  ancy .  3.50-4.00 

Mixed .  3.00-3.50 

Dark .  1.50-2.00 

LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1%  to  2  lbs . 35  -.40 

Large  Springers . 17  -20 

Fowls . „  .14  -.16 

Roosters . .10  -.11 

Ducks . 15  -.16 

POULTRY  SEASONING. 

Bell’sSpIced  Seasoning — 

Small  or  No.  1,  2  dox.  In  case . per  dox.  85 

“  x  “  .  “  .85 

Large  or  No.  2,  x  “  .  “  1.40 

1 -lb.  cans,  1  dox.  In  case . per  case  4.00 

»-lb.  “  K  “  .  “  3-75 

3-lb-  "  g  "  - .  "  5.40 

5-lb.  "  34  *•  .  ••  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4.85 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  dox . dox.  .85 

Spring  Garden,  fancy,  No.  3,  2  dox . do2  . 77 % 

Compass,  No.  3,  cans,  2  dox . 72)4 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Sixe,  2  dox.  In  case,  34  lb..per  dox. 

No.  1,  round  conical,  with  key,  1  dox.  “ 

No.  2,  “  *»  1  “  « 

No,  3,  ««  <«  34  “  *• 

No.  4,  “  "  34  "  “ 

P.  P.  Sauce,  a  dox.,  No.  1 .  “ 

htmore’a  Oenuiae  English  Plana  Padding- 
Seedless  : — 


x  .00 
*•35 

J-»S 

6.50 
8.  50 

1.50 


Individual,  per  case  01  2  doz . 

i-lb.  cans,  “ 

I  “ 

. . 

2-lb.  “  « 

X  “  . 

.  4  00 

3- lb.  “  '* 

4- lb.  “  •• 

.  3*5 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars . 97^4 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . Q2J4 

Schimmel's,  No.  10,  tumblers . 88 

National,  No.  io,  tumblers . 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  30-lb.  psdls . 13^ 

National,  30-lb.  pails . 09 

Southwark,  30-lb.  pails . 06 

Southwark,  4%-lb.  toy  pails,  %  dos .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars . 9734 

Apple,  Southwark.  No.  3,  tins .  1 . 15 

Apple,  No.  5,  toy  pails . , .  2.80 

Apple,  30-lb.  pails . per  pail  1.15 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  pails . . . per  lb.  .07^ 

Jams—  Per  doz. 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.82^ 

Schimmel’s,  pure .  x.8o 

Warrock'8  Guava  Jelly—  Per  doz. 

1 -lb.  tumblers . .  4.00 

54-lb.  «  .  2.25 
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Cordce  Bros.  Preserve] 
Cherries,  jars.. 
Strawberries,  ‘‘  - 

Raspberries, 
Apricots. 

Pineapple, 


peeled. 


Per  Do* 
•••  485 
...  4.60 
..  4.60 
*•  4-85 
-  460 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 

Essence  Peppermint .  o  85  1.95 

Castor  Oil . 45  .85  x.95 

Sweet  Oil . 40  .85  x.95 

Spirits  Nitre . 45  85  x.95 

Spirits  Camphor .  85  1.95 

Spirits  Painters'  Commercial.....  .45  .85  1  95 

Paregoric . 45  .85  1.95 

Glycerine .  45  .85  1.95 

Syrup  Squills . 45  .85  x.95 

Syrup  Rhubarb . 45  .85  x.95 

Syrup  Ipecac . 45  .85  1.95 

Turlington  Balsam . 45  .85  1.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  x.95 

Balsam  de  Malta . 45  .85  1  95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  x  95 

Turpentine . 45  .85  1  95 

Machine  Oil . 45  .85 

Laudanum,  15c. -size . per  doz.,  1.20 

Laudanum,  25c. -size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2.40 
“  “  “  “  “  2 .60 

“  “  «  tf-lb.,  “  •«  2.80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .  08 

“  Lump,  bulk .  “  .08 

Butter  Color,  W.  &  R . per  doz.  t.oo 

Bluestone.bulk . perlb.  .09 

Copperas . perlb  01% 
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Camphor,  gun,  i-ox.  block* . . .  *  .95 

“  Flakes,  250  bbl»  . . •'  .0234 

“  “  lcs«  quantity ............  **  .0234 

”  Tar  Balls,  bbls.,  250  lbs. •!  .0234 

"  “  less  quantity . . . o*)4 

Castorla,  Fletcher's . per  doz.  a. 80 

“  Pitcher'* . — .  “  ,8j 

Carbonate  of  Ammonia.. . . . “  .  ix 

Epsom  halt* . — . . . . per  lb.  .01 34 

Glauber  Salta. . . .....perlb.  .0134 

Glue,  ordinary . . . .  .0954 

Glue,  white . *0 

Glue . “  .xi 

Goff’s  Cough  Syrup,  25c.  site..— . per  do*,  x.75 

Goff's  Herb  Bitters,  25c.  six* . . "  1.75 

Goff's  Oil  Liniment,  25c.  size .  “  1.75 

Goff's  Sarsaparilla,  50c.  size...—..— per  doz.  3.50 

Goff's  Worm  Syrup,  15c.  size .  “  x.ao 

Goff 's  Horse  and  Castle  Pwd.,  15c. size  “  x.ao 

Goff's  Dyspepsia  Tablets,  ioc. size...  “  .75 

Gum  Arabia . . per  lb.  .53 

Haarlem  OH . .—.........per  dox. 

Licorice,  P.  &  S.,  50.  stick,  Imported..  “ 

“  M.  &  R.,  5-lh.  oozet_ . perlb. 

*  “  Loxenges,  5-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glass  front,  “ 

“  5-lb.bx.,4'i,6’t,  8’i,  ix’x,  i6’»,  " 

“  Root . .... . .  “ 

Putty,  25-lb.  cans . . . per  100  lb*. 

“  50-lb.  can* . . . . .  " 

Petroleum  Jelly,  screw  top,  5-c.  sine—  “ 

”  "  IO.C.  "  —  " 

Paris  Green,  100-125-lb.  kegs . per  lb. 

“  34 -lb.  packages . — .  “ 

“  34-lb.  "  . . “ 

*•  x-lb.  »  . .  “ 

Jamaica  Ginger,  Hires',  basks . ..per  dox. 

Rosin . . . ....per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

“  granulated,  kegs,  1  roo  '  “ 

Sulphur,  Flour,  175-lb.  barrels.  ,  ..per  100  lbs. 

“  1  oo-lb.  bags.— — .  1 

“  less  quantity . — . — . 

Venetian  Red . . . per  lb. 

Whiting . .  “ 

1  01. 

Husband  s  Magnesia . per  dox. 

Bull’s  Gough  Syrup„ .  “ 

Roach  Powder,  Omega,  4-ox.  cans . ...... 

"  “  . per  gross 

Roachaault,  roc.-size,  1  doz . per  dox. 

Iron  Glue,  McCormick  &  Co's : — 

No.  5  . . 40 

No.  10 . . . . . — . .  .75 

Tube  Y ...11. ...  *75 

McCormick  &  Co.,  Bee  Brand —  Per  dox 

Insect  Powder . „ . —  .80 

Root  Beer . . . — . . . 80 

Talcum  Powder . So 

Triangular  Quinine . — .  .80 

Quinine  Capsules . 75 


■36 

•3 

*7 


.xi 
x  .60 

1. 55 
•35 
•75 

»9>6 

•34 

•33 

•3* 

.90 

•04 

•07 

••7 

'•45 

i.*5 

■•3* 


»  *5 
x  .90 
.80 
9.00 
.80 


They’re  Tired  of 

Don’t  you  think  your  trade  are  about 
tired  of  the  rainbow-hued  imitation  gelatine 
that  desire  for  novelty  has  given  some 
vogue  during  the  last  few  years  ? 

Don’t  you  think  they’d  like  some  real 
gelatine — the  pure,  fresh,  old-fashioned 


the  Imitations 

gelatine  made  of  fine  calves’  stock,  clear 
spring  water  and  nothing  else. 

You’d  probably  be  surprised  at  the 
eager  welcome  Chalmers’  Gelatine  would 
get  from  your  customers.  Try  it.  Granu¬ 
lated  or  shredded. 


JAMES  CHALMERS’  SONS,  Williamsville,  N.  Y. 


You  Can’t  Match  It  Anywhere 

If  you  want  to  give  your  customers  the  very  finest  corn  ever  packed  it  must  be  “Onarga  Country 
Gentleman.”  Don’t  the  following  reasons  convince  you  that  this  is  true  ? 

1.  We  grow  our  own  seed  at  a  cost  of  13c  per  lb. 

2.  We  grow  every  kernel  of  corn  that  goes  into  our  cans. 

3.  Our  farms  are  in  the  Natural  Corn  Belt — It  doesn’t  grow  as  fine  anywhere  else. 

4.  We  cook  our  corn  by  the  New  Automatic  Process  during  which  the  cans  turn  continuously  bring¬ 
ing  the  corn  to  the  heat  instead  of  the  heat  to  the  corn.  This  means  that  every  grain  is  cooked  the  same — 
which  isn’t  the  case  with  the  ordinary  process  because  the  corn  nearest  the  tin  is  cooked  too  much  when 
that  in  the  centre  is  done. 

5.  The  contents  of  every  can  is  exactly  the  same,  white,  perfect,  delightfully  flavored.  Open  a 
sample,  compare  it  with  your  best  corn  and  you  will  see  what  this  means. 

Iroquois  Canning  Company,  =  =  Onarga,  III. 


SM  WHITINC  TO  MDYBRTISBRS  KINDLY  WBNTION  "GROCERY  SsZOFaL.©* 


GROCERY  WORLD 


47 


W.  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  price* —  Per  dor. 

Absorblne .  18.00 

Absorbine  Jr.  (Mankind) .  9.00 

Young's  Kidney  and  Nerve  Powder* .  e.oo 

Taroletun,  small  c«n.— . fi.oo 

Taroleum,  large  can . .  16.00 

Young’s  Fattening  and  Condition  Drops .  4  .*0 

Young's  CoUc  and  Indigestion  Cure .  4.00 

Less  a  per  cent,  cash  10  day*.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQ18T3’  SUNDRIES. 

Add  Phosphate,  Horsfcrd’l.„. . per  do*.  4.1s 

Bath  Brick,  box  *5  bricks . per  box  .60 

Sealing  W as.- ............................. ...... .  .03 

Silver  Sand- . . . per  bbl.  1  .*5 

Tar,  pints . . . . . per  dox.  .75 

“  quarts .  *'  1.00 

*  ^tllOPt.  sees*  e  see  see  see  see*  eeeeeeeeeeee  ***  eeeeee  each  .30 

"  J4  barrels .  “  350 

barrels- .  “  6. 00 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  do*,  i-lb.  packages 

and  premiums . per  case  3.75 

U.  S,  Nerve  and  Bone  Liniment,  sjc.  sise...  a. 00 

McCord’s  Magic  Medicine,  *5C.  Rise .  s.oo 

50c.  sise .  4.00 

McCormick's  Tasteless  Chill  Tonic,  sjc.  sire  s.oo 

50c. sise  4.00 

McCormick's  Watermelon  Syrup,  50c.  size..  4 . 00 
Wendercure  Headache  Powders,  roc.  else...  .80 


EXTRACTS  AND  ESSENCES 
McCormick  ft  Co.,  Bee  Brand —  Per  dex. 

Vanilla,  Rose,  Pistachio . 10c.  sise  .85 

15c.  size  s.oo 
sjc.  size  s.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  'Strawberry,  Violet, 

roc.  size  .80 
15c.  size  1.75 
sjc.  size  s.oo 

Sauer's  Flavoring  Extracts : — 

No.  1,  Lemon  and  Vanilla . per  dos.  .43 

No.  *,  Vanilla  and  Rose .  “  .90 

No.  s,  Lemon  and  assorted .  “  .85 

No.  4,  “  *'  .  •'  s.oo 

No.  4,  Vanilla .  “  s.25 

Assorted  cases,  Nos.  1  and  s .  10.80 

“  Nos.  x,  s  and  4 .  11.80 
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Bulk. 

XXX  Vanilla ... 


Lemon,  Ginger,  Wtn- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . 

Peach,  Rose,  Apricot, 


Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 


Tea...., 


Ptx. 

Qtz. 

H-0«l. 

Gtl. 

ISO 

3.00 

6.00 

it.  00 

x.«S 

*.50 

5.00 

10. 00 

1. 00 

«.  00 

4°o 

8.00 

1.00 

x.6o 

3.00 

6.00 

x. 50 

«-75 

5. 50 

10.00 

1. *5 

s.tS 

4.00 

7  SO 

. 

eeeeee 

eeeeee 

7.00 

No. 

*5,  per  doz. 

1.00 

No.  *X, 

If 

.80 

Lemon, 


IngezsoU’s  Flavoring  Extracts 
High  Grade  Vanilla 


No.  X, 
No.  ss. 
No.  *X, 
No.  X, 


•  45 

1;g 

•45 


1  Grade 1 

Lemon..... 
Select  Vanilla . — 


. •aeoeoMti] 

seeeeesoeeooeso 


per  dox, 


assorted. 


********* eeeeeees 


•75 

•  75 
.85 

•  85 
•85 

•45 


LIQUID  RBNHBT  AND  TABLETS 

Blair’s  Liquid  Rennet  _ per  dos. 

Hansen's  Junket  Tablets,  8  dos.,  per  dos. 
Blair's  Rennet  Tablets,  3  dos.,  per  dos. 

Union  Tablets.  8  dos.,  sc  ............ 


z.io 

•73 

•75 

•45 


CIDBR. 

Per  gal. 

Corson's  Champagne . 18 

“  Dry  Hard . 20 

Bottled  Cider —  Per  case 

Duffy's  184*  Apple  Juice,  1  dor.  quarts .  3.50 

“  “  2  dor.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3. 75 
“  “  s  doz.  pints .  4 .35 
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Mott's  Brand  Golden  Russet,  1  do*  quarts.. 
“  “  s  dos.  plats... 


3- 75 

4-  *5 


CHEWING  GUM. 

Adams’,  counter  jars,  zoo  5-cent  package* .  3.75 

11  boxes,  so  packages. . 55 

Gee  Whizz,  7s  packs  . 47 

Fleer's  Chiclets.  3  lbs.,  bulk .  1.25 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  s.75 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

3-lb-  “  o6* 

Coronet,  choice,  x-lb.  pockets . 06 

“  "  3-lb.  “  . . . 05K 

Imperial,  fancy  Japan,  i-lb.  pockets . 05H 

“  •'  3-lb.  “  . 01M 

Pearl  Head,  5-lb.  cotton  sacks . 0481 

Extra  Fancy  Head,  XXXX,  xoo-lb.  bags . 07 

Fancy  Head,  100-lb.  bags . . . 05M 

Choice,  100-lb.  bags . 04K 

Prime,  100-lb.  bags . 03^ 

^  fancy,  100-lb.  bags . — . 05 yA 

Choice,  zeo-lb.  bags . — .  .03 J4 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  s8o  Ibs^ . — .  * .  50 

“  “  6obags,  5  lbs.,  llm...  4.0a 

11  *'  ss  “  14  “  ...  3.75 

"  "  30  “  10  “  ...  3.75 

"  ••  ns  “  *X  “  ...  4  00 

Worcester,  Irish  Linen,  bags,  *50  lbs .  a. so 

•'  “  ‘  $6  “ . 6s 

«  «•  **  28  « . 35 

Worcester  Mermaid  Q nick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl .  3.00 

“  Pretiel,  Dbls.  contain  280  lbs. .  s.40 

“  “  sacks,  180  lbs .  1.55 

“  Cbeese,  bbls.  contain  180  lbs .  2.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  z.  20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  beering  Ice  cream  salt, 

30  In  barrel . per  bbl.  2 . 60 

Less  than  s  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 
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Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

“  “  “  140-lb.  “  “  „ 

Agricultural  Salt,  soo-lb.  burlaps . 


•  75 
.60 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  2  dos . doz.  .87)4 

Durkee's,  large,  1  doz . per  doz.  4.00 

“  small,  2  doz . . .  “  s.40 

Schlmmel’s,  small,  a  doz . . . per  doz.  ’87)4 

My  Wife’s,  large,  1  doz .  2.30 

My  Wife's,  small,  2  doz .  1,45 

Snider's  Salad  Dreaaiag 

Pints,  1  doz . per  dec.  2.  40 

)4  pints,  2  dor . . .  *'  s.40 

Luncheon,  3  doz .  “  .90 

Gallons,  6  jnga  In  crate . per'jug  1 .25 


SAL  SODA. 


eeeeeteee  •*#< 


Bbls.,  375  lbs 
Kegs,  15a  lbs 
6o-ln.  boxes,  balk  or  gnnnlated . 


.per  100 
..per  100 


•  65 
.85 
.65 


SAUCES. 

Lea  ft  Panins'  Worcestershire,  large..  '*  .  30 

“  “  middle  "  4.30 

“  "  small..  ■*  i.So 

Worcester  Sauce,  Campbell’s,  No.  8,  a  doz...  .77^ 

North  of  England  Sauce,  No.  8,  doz . 7754 

Chef  Sauce,  2  doz.,  doz . . 

Snider's  Chili  Sance  ; — 

Pints,  1  doz . per  doz.  *.40 

>4  pints,  2  doz .  “  1.4a 

Gallons,  6  jugs  in  crate . per  jug  1 . 00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  s.40 

X  pints,  2  doz . .  “  1.40 

Gallons,  6  jags  In  crate . per  jug  1.00 


cc The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


l-VWASHING  TABLET  COMPANY ,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 


How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this  : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 

women’s  eyes  glisten  when  you  name  them  all. 
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SEEDS. 


Canary, bush.  6o-lb  3.15 
Caraway . is 

Celery . . . 10 

Coriander, bleached  ,05 

Flax.. . 05 

Hemp,  bush,  solbs.  1.60 


Mustard,  Brown. 
Mustard,  Yellow 

Rape,  per  lb . 

Poppy,  per  lb . 

Sunflower,  per  lb 


■  «7  % 
.07 
•°5* 
.10 

■os  X 


SODA. 

Bl-Carb.,  ken.M . „ . . . per  kef  1.80 

“  balk,  tj-lb,  boxes . . . per  lb.  .02 

"  Babbitt’s,  M’s,  15-lb.  boxes...  “ 

Arm  tc  Hammer  bd.,  U’s,  36  lbs.... . per  lb 

“  “  “  lbs.,  36  “  .  “ 

"  “  "  X,X,36H» .  “ 

Saleratus,  Babbitt’s  bd.,  V’s,  sj-lb.  bxs.  “ 


•otn 

•  05H 

•°4  ft 

•°SX 

•o4« 


SOFT  DRINKS.  p.rdos 

Root  Beer  Extract,  Hires’,  1  dos .  1.50 

Hires'  Root  Beer,  Carbonated,  s  dor . 87 

Hires’  Ginger  Ale,  Carbonated,  2  doz . 87  J4 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

"  *'  “  pints,  s  doz .  4.75 

"  "  “  X-plnU,3doz .  4*5 

“  “  “  3-ounce,  8  doz .  6.00 

•*  "  “  X-gallons,  1  doz....  8.00 

"  "  "  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  a  .10 

Blood  Orange,  extra  quality,  pints,  2  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross .  2.50 

Bon  Ami,  10-cent  size . yK  gross  s.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  dos . per  gToss,  16.50 

Puts  Liquid,  large,  3  dos . per  doz.  1.45 

Putz  Liquid,  small . per  gross,  7.00 

Putz  Llquld(  small . . . per  doz.  .60 

Putz  Paste,  large . per  dos.  .55 

Solarine  White  Liquid  Metal  Polish — 

No.  0,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans . “  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  hall-gallon  cans . . .  “  7.50 

No.  5,  gallon  cans .  “  13.50 
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Solarlne  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry. 


Less 

than 
Bars.  5  bxs. 
3-50 
a  45 
1.85 
a.  80 


,.100 
•  iso 
.100 


Acme . 

Acorn . 

Ark . . . 

American .  72 

Bee . 200  3.90 

Best,  Babbitt . 100  3.45 

Babbitt's  New  York  City . 60  a. 95 

Benzlne-ated . 100  4 . 10 

Big  Master .  70  a. 90 

Brown .  60  2.40 

Borax,  Dreydoppel .  40  a. 60 

“  Pearl,  Young  &  Co .  40  2.80 

“  Day  &  Frick,  Novelty . 40  2.80 

“  Handsome .  69  3.10 

“  Eavenson,  large . too  4.75 

“  “  small . . . 100  3.75 

“  Klrkman's . 100  3.80 

“  Red  Seal . 100  3.85 

"  Swift’s . 100  4.00 

Circus . 100  3.50 

Cotton  Oil . 100  5.80 

Coal  Oil  Johnny . too  3.57% 

Cygnet . 100  4.00 

Dobbins'  Electric . 100  4.15 

Dewey . 100  2 . 15 

Fairy . 100  4.00 

Fels-Naptha. . 100  4.00 

Five-case  lots  freight  prepaid. . 100  3.95 

German  Family . 100  4.30 

Good  Morning  . ioe  3.85 

Glycerine  Tar . 100  3.  75 

Gloss . 100  3.50 

Grand  Pa’s .  50  3.15 

“  zoo  3.80 

Ivory . 100  7.00 

“  100  4.00 

Lenox . 100  3.25 

Life  Buoy .  50  2.00 

“  100  4.00 

Lautz’s  Naphtha . 100  3.80 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  5  8) 

'•  5-centsIze . zoo  4.00 

"  toilet  size . 100  4.00 

Mayer’s . 100  3.80 

“  50  1 .90 

Miller's  Naptha . 100  3.75 

Naphtha,  Swift’s . 100  3.75 

Naptha,  P.  &  G . - . 100  4.00 

Octagon . 100  3.90 

Old  Mill . 100  3.30 

Ozone . too  3.75 
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Oleine,  Conway's . .. . . .  6e  a.6o 

44  Golden .  60  a. 55 

"  Eaveoson's . 60  *.35 

u  Hamilton's......... . 60  a. 50 

“  Kirk's . 6c  a  25 

44  Philadelphia,  60  blocks . . .  a. 60 

44  7a  blocks .  a. 60 

“  Pennsylvania .  60  x.75 

44  Procter  &  Gamble... .  60  3.00 

44  Young's  Best .  60  a  80 

Pride,  Swift’s... . xoo  3.75 

Polo . zao  a .  4s 

Quaker  City,  boxes . 100  a. 90 

"  tubs . Z50  4  6a 

Sunlight,  oval . . . xoo  3.85 

“  twin  bars . xoo  3.95 

Santa  Claus.*, . IOo  3.X0 

Saratoga . xac  a.  45 

Star . xoo  3.35 

Sunny  Monday . 100  4.00 

White  Cloud . xoo  3.85 

Wool  Soap,  large . . . xoo  6.75 

Wool  Soap,  small . xoo  4.00 

TOILET  SOAPS. 

Buttermilk  Cosmo . gross  6.03 

Buttermilk  Cosmo . dor.  .60 

Buttermilk,  Swift's. . . gross  4.05 

Castile,  Imported,  Conti . lb.  .13}$ 

Castile,  Conti,  original  boxes . lb.  .ix% 

Cutaneous,  Dr.  Raub’s . doz.  .70 

Elderflower,  large  cake . gross  4.  40 

Fleur-de-lis . gross  4.50 

Fieur-de-lis . dox.  .45 

Hearts  and  Flowers . gross  10.35 

Maxine  Elliot . gross  8 . 10 

Oatmeal,  3  cakes  in  box . gross  2.  65 

Olive  Oil  Castile,  white,  green  or  mottled.  9 

5^-lb.  bars  to  box . . . lb.  .09 

Turkish  Bath . dox.  .40 

Sweetheart,  5*  cakes . box  1 .75 

Witch  Haxel,  3  cakes,  %  grots . gross  3.25 

Witch  Hazel,  Swift’s . gross  4. 05 

SCOURING  SOAP. 

Day  &  Frick's  Flint,  36  ban . . .  1.24 

Young's,  48  bars .  1 . 80 

Brooks' Crystal,  100 ban .  3.35 

Philadelphia  Standard,  60  bars . . . 60 

Sapollo,  36  bars . . .  a. 25 

“  Hand,  36  ban . . .  a. *5 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 

SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

(t  72  “  . .  2.70 

44  100  “  .  2  65 
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Soapine,  No.  7,  100  pucks .  3  37)$ 

Soapine,  No.  12,  100  packs .  3.90 

Soapine,  No.  17,  36  packs .  2.4254 

Baooitrs  1770  z-owo.1,  too  6-02 .  1.3* 

Flnola,  100  packagss . . .  3.35 

Gold  Dust,  Fairbaiik’s,  100  la-oz.  packages  ...  4.00 
“  “  »4  4-Ib.  «  ...  4.50 

Naptha  Borax,  100  package*,  larga . .  4.75 

“  100  5-ceat  packages... -  3.75 

Klrkollna,  white,  24  4-Ib.  packs . .........  3.57% 

Kirkoline,  White,  100  5 -cent  packages.. .  3 . 50 

Young-!  Pearl  Borax,  60  i-lb.  packages .  3.55 

Snow  Boy  Washing  Powder,  S4  4s. .  4 .00 

5°  *•- . .  4 .00 

K  •<  ,a  ,  „  „ 

100  x  s . .. ..............  4*oo 

Nine  O'clock  Tes,  100  packages  3.15 

I-V  Washing  Tablets,  3  dos._ . ....per  doz.  43 

Swift's  Washing  Powder,  100  zs . . .  3.85 

Swift’s  Washing  Powder,  24  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free..  10.25 

Powerine.  100  packages .  3.75 

Old  Dutch  Cleanser,  45  packages .  3.25 

SPECIALTIES. 

Anker’s  Boullilon  Capsules . . . . 3.00 


3m 


PURE  GROUND  SPICES. 


er — 

ck.  High  Grade . 

Black,  Low  Grade . 

White,  High  Gfade . . 

White,  Low  Grade . 

Red,  High  Grade . 

Red,  Low  Grade . 

Cinnamon — 

High  Grade . . 

Low  Grade . 

Cloves — 

High  Grade . 

Low  Grade . 

Allspice — 

High  Grade . . 

Ginger — 

High  Grade . 

Low  Grade . . 

Mace — 

High  Grade . s*. . . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade  .. . 

Yellow,  Low  Grade . . 

Brown,  High  Grade . . 

McCormick  &  Co.,  Bee  Brand — 
Pepper,  Cinnamon,  Mustard, 
ger.  Allspice . 


Bbls. 

Eoxz. 

Cams. 

■  *5 

.16 

.18 

.12*4 

■«3X 

■  ■sX 

.28 

■  3° 

. . 

.20 

*3 

— . 

.21 

*3 

- . 

.l6 

.18 

.92 

•*3 

»5 

•x4 

.16 

*3 

.24 

.26 

.  )8 

•>9 

.ax 

■  isK 

•»3X 

.15X 

•*sX 

.26)4 

■2»X 

.12 

•13 

•15 

.78 

.SO 

•3> 

•34 

>9 

.20 

.22 

•  15 

•  17 

•x4 

•  15 

•>7 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper, 
ger,  Allspice . 


Cloves,  Gin- 

. H  lb. 

Klb. 

Cloves,  Gin- 

. H  lb. 

5^  lb. 


Per  dox. 


•  40 

•75 


•4® 

•75 


“Well  Shown  is  Half  Sold” 


OSmSS 


itaiwifci 


•i 


A  store  fitted  up  like  this  shows  customers  what  you  have, 
and  the  cleanliness  makes  them  want  what  they  see.  That’s 
good  salesmanship.  *‘/f’s  our  business  to  show  you 
how.”  Write  for  our  big  catalogue. 


1 1 1 1 1  ■- 

U  r  h  ■ 


WALKER  PATENTED  PIVOTED  BIN  CO. 

18  to  21  S.  Seventh  Street,  Philadelphia,  Pa. 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


\  FULTON  &  WALKER  CO. 

kLSNNS\NNNNNNVNNNNNNNVVV\NVVV\VVV\VV\VVVV 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA..  — 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 
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Colburn’s  Philadelphia  Mustard,  D.  S.  I. : — 

5  cent  tins,  a  and  4  dox . . . per  dox,  .  4s 

Dime  size,  a  and  4  dox .  “  •  85 

V  lb:  net,  tins,  a  and  4  dox .  “  1  -oo 

J4  “  a  dot.. . „ .  “  x.90 

1  •>  1  dox..., .  “  3-7° 

6  lb.  cans,  full  weight . per  lb.  .a 3 

10  <<  «  . ^ .  ««  ,la 

Colman’s  Mustard,  D.  S.  F. : — 

x-lb.  tins. . . . perdoi.  S  4» 

J4-lb.  tins  ■  »e eeeeaae see eeeineeeeeieee ease eeeee  ®  •  7® 

tf -lb.  tins. .  “  i  -4S 

H-lb.  tins.. . .....  “  .90 

1 8-lb.  kegs . . .  .43 


MUSTARD— Prepared.  Pernor. 

Campbell's,  jar,  a  doz . 8754 

Gulden’s,  No.  6,  with  spoon,  a  dor . 95 

Gulden’s,  No.  so,  with  spoon,  s  doz . 88 

Beer  Mag,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  a  doz . 78 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz . 90 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 37 54 


WHOLE  SPICES.  p.r  lb. 

Pepper,  Black . _ . 09% 

Allspice . 07 

Cloves . 15 

Mace . 48 

Nutmegs,  large . 18 

“  Medium . .15 

Cinnamon  Bark,  China . .13 

“  Canton. . 12 

**  Java  Thin  Quills,  j-lb.  rolls..  .30 

“  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes.........  zi 


— S8— 

CORN  STARCH. 

Davis,  48  5-cent  packages . . . per  case  1 . 80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  z-lb.  packages . 06% 

Niagara,  40-lb.,  r-lb.  "  . . . .  04^ 

Cream,  48-ib.,  r-lb.  "  .  3.45 

Kingsford’s.  40-lb.,  I-lb,  “  06H 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07^ 

1  lb.  packages,  20  lb.  boxes . . . °7:A 

Bbls,  about  200  lhs . 06^ 


LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  12  6-Ib.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons.... . 

Klngsiord’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  bxs... u 

Duryea’s,  Superior,  3.1b.  cartons . . . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . .... 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . 

Celluloid,  64  10-cent  packages . 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages . . . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish.  20  cakes . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 

Velvet  Gloss,  about  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


•  05K 
•o*7/s 

.06}? 

.06  yt 

■°7?t 

•  c6tf 

■  07k 

•  03% 

•  07  ft 
•03% 
•04K 
04% 

•05% 

4- 3° 

2 .20 

5- oe 
a. 50 

.08 

.50 

■07% 

-°8tf 
•c7% 
■o  6% 
3-85 


STOVE  POLISH.  pargro 

Enamellne  Paste,  small,  %  gross .  4.00 

Enameline  Paste,  large,  %  gross .  7.00 

Enameline,  Liquid,  large,  kf  gross .  6.65 

Enameline,  Liquid,  small,  X  gross .  4.90 

Klectic  Paste,  %  gross  boxes .  4. so 

Magic  Paste,  X  gross  boxes .  4.75 

Parlor  Pride,  large  size . per  doz.  .87)4 

“  “  . . . . per  gross  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel  X  gro . per  grots  g.  40 

Black  Jack,  X  gross,  per  gross . . .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  10-cent  size .  "  7. so 


X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  X  gross . . 

Per  box  of  X  gross . . . „ 

14  dozen  to  gross . 

10-cent  size.  No.  10,  per  box  of  X  gross . 

Per  box  of  %  gross . - . 

Per  vnvu . . . 

F.  F.  Dailey  Co.— 

2-in-i,  smaller  size . per  doz. 

2-in-i ,  large  size .  “ 


1. S3 
s.50 
5.00 
*•*5 
450 
9.00 

•75 

i-75 


SUNDRIES. 

Bird  Food— 

Crystal,  40  packs,  round . per  pkge.  .04^ 

Excelsior,  24  packs.. . . .  *'  .05^ 

McAllister,  36  packs .  “  .  o;H 

Rosenstelns,  ilb.  pkgs.,  t  doz . per  lb.  ,os54 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  dez.  .35 

Red,  quarts,  3  doz. .  “  ,70 

Silver,  pints,  3  doz .  “  .35 

“  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1  85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42% 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst’s  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  ro’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz. . per  doz.  .06% 

6oz .  “  .07 

8oz . “  .07 X 

10  oz .  “  .08% 

is  oz . “  .09)4 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  dox.  .0934 

No.  12,  steel . per  doz.  .12 

G.  B.  Weiss  &  Son — 

Sole  Leather, No.  1,  .25;  No.  s,  .23;  No. 3,  .si 
Cut  Sole  Leather,  eut  Into  taps,  6  inches  high  1 . 59 

5  }4  Inches  high . 1.48 

5  Inches  high .  1.42 

4)4  inches  high .  1.25 

4  Inches  high .  1 . 18 

3}4  Inches  high .  1.05 

1  Inches  high . 90 

The  Fly  Ribbon  Manufacturing  Co. —  Gross 

Single  gross .  4  80 

Two  or  five  gross .  4  32 

Five  to  twelve  and  one-half  gross .  4.08 

Twelve  and  one-half  to  fifty  gross .  3 .84 

Fifty  gross  up .  3  .fo 

Fly  Paper,  Tanglefoot . per  cage 

Fly  Paper ,  Sticky ,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Stlcktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emery  Cotton  Rope,  20  yds  to  lb . per  lb.  .io)4 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dos.  .80 
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Clevelsnd,  extra  fine  cotton  twine . per  lb.  .is 

Orange  Brand,  fine  cotton  twine .  “  .to 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .so 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .25 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches . “  .so 

Coarse  Hemp  Twine,  8  balls  to  lb.,  tn 

5-lb,  bunches . . . „ . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  9a  ft.  to  hank . per  dos.  1 .60 

ute  Clotheslines.  108  ft  to  hank .  “  s.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . . . . _  .41 

Extra  Fancy,  No  669 . 40 

Fancy,  No  670 . 39 

Strictly  Choice,  No.  675 . .... . 38 

Choice,  No.  664 . 32 

Black  Strip . >n 

Foundry  Molasses . - . 11 

B.  H.  F.,  Horse  Food  Molasses.. . .  .13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  i  dos.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls . 30 

Fancy,  No  104 .  32 

Fancy,  No.  lot . 28 

Choice,  No.  576 . 

Prime,  No.  102 . .26 

PORTO  RICO  MOLASSE8. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  551 . 15 

GLUC08S. 

Three  Star  A,  for  confectionery.. .  2.75 

Five  A,  for  confectionery .  2 . 85 

HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Selser’s,  lunch  bottles.  2  doz . per  doz.  .95 

Selser’s,  medium  bottles,  2  doz . per  dez,  »-35 

Schlmmel’i.io-  oz.  bottles,  2  doz.  In  case .  z.45 

“  6- ox.  *•  “  *• . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  dos.  .9254 

1  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz . per  case  2.30 

Karo,  50  cent  size,  J4  dor .  per  case  *.3° 


.u 


Losing  Your  Weights: 


p 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 

Improvement 
in  Rapid 
Weighing 


Does  away  with  weights  absolutely."44  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  9H  Arch  St.,  Philadelphia,  Pa.,  D.  S.  A. 
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Buuur,  la  Jais,  compound . per  do*,  i.eo 

White  Clover,  In  jnzs,  oompoand . „  “  .95 

Purinx  Pancake  Syrup,  36  ptz .  “  *.15 

“  “  *4qta . ...  “  4-» 

"  "  1*  54-gal* .  “  7.00 

••  "  tp£ . ...  *'  11.00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  a. 40 

*  “  medium,  dor.  1.40 

"  “  small,  dor . 90 

Vermont  Maple  Syrup,  gal.  tins . per  gaJ.  z  .15 

“  “  ji-ael.  line per  dor.  7.75 

Haren’s  Maple  Syrup,  qt.  bottles .  “  4.00 

“  “  pt.  bottles .  “  a. 40 

Towle’s  Log  Cabin  "Camp”  Syrup —  Per  dor. 

Gallon  cans,  6  in  case . .  13.50 

Halt  gallon  cans,  is  In  case .  7  .15 

Quart  cans,  as  in  case .  4.1154 

Pint  cans,  S4  In  case .  a. 50 

Quart  bottles,  is  In  case . . .  4.50 

Pint  bottles,  04  in  case .  a. 75 

Jacket  cans . . . par  gallon  z .  ee 


CRESCENT  MAPLKINB. 

Per  doz. 

*-OZ. ...... . 3.00 

C» . - .  s  *s 

a . . . - .  9.50 

16-01 .  18.00 

S-01 . 35-oe 

dlona..„ . . . each  zz.oo 

OIL  OP  MAPLKINB.  Per  doz 
i-oz . . .  a. 70 

*********************  *******  *********************  *********  4J0 

40s .  8.  S3 

•*01  eeeeeoeeoeeeeeooeeeeeeeeeeeeeeeeeoeea  eeeee  eeeeeeseeo  eeeeee  15*00 
l6-OI . ee . *, .  17.00 

V-OI .  48.00 

Gallons . . . each  25.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem, parlor,  a  string . .  a. 40 

N  U,  No.  6,  split  handles .  a .  45 

Leader,  No.  6,  3  string,  red  handles .  0.40 

Princess,  No.  4,  fancy  handles .  a. 75 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  2  sewed . 90 

Stable,  2  tie,  rattan  centre .  3 . 50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  ia  brooms . 90 
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No.  WASHBOARDS.  Per  doz. 

69,  Good  Knough,  double, spring  protector...  3.65 

57,  Peerless,  double  .  3.65 

80,  Seal  Globe,  double,  swing  protector . ...  3.30 

61,  Peerless,  double,  spring  protector .  4.45 

IZO,  Peerless,  single,  spring  protector.. .„ .  3.55 

100,  Northern  Queen,  single,  protector  ... .  3.10 

101,  Tidal  Wave,  single,  protector . .  2.75 

118.  Good  Knough,  single,  protector.. .  3.15 

r 75,  Glass .  3.50 

Murdock  . .  2.75 

CeleiyCity .  3.00 

126,  Single  Ruby .  a. 60 

is8.  Anchor,  single  head..  e.eeeesseseeeeeeoeeaeeeoeseee  2.  *5 

130,  Little  Gem,  pail  board .  s .  35 


BUCUTS.  Per  doz. 

O.  G.,  a  electric  hoops .  1.75 

O.  G.,  3  electric  hoops  seeeeeeeeeeeeeeeeeeoeeeoeeeeoeoot  2  •  90 
Clear,  a  hoop  seeeeeeeeeoeoeeoeeeeeeooeowoeoeeeeeeseoeeeeeee  I  •  6j 

Clear,  3  hoop . .  z .  75 

Electric  Cooar,  a  hoop  eeoeeeeee«oo»n«o»oeeeee sees eeeeee  a. 40 

Electric  Cedar,  3  hoop... . .  a. 60 

Pine,  3  galvanized  hoops . .... — . .  a. so 

Galvanised,  ia  quart . . . .  a. 05 

Galvanised,  14  quart . . . . .  a. 35 


Per  M 

».35 
*•53 
z  .80 

*.i| 

1.20 


BUTTER  DISHES. 


No. 

1,  Solid  oval.. 

a,  Solid  oval . - 

3,  Solid  oval . . . . 

5,  Solid  oval . . 

1,  Wire  ends  seeeeeeeeeeeeseeeeeeoeeeeeei 

a,  Wire  ends . . .  1 .40 

3,  Wire  ends . . . . .  1 .  to 

5.  Wire  ends . . . .  2.00 

Picnic  Plates,  8  Inch . . .  2.10 

Picnic  Plates,  9  Inch .  2.35 

Crates  contain  230  each. 


CLOTHES  PINS. 


5  gross., 


Per  box. 

..  .48 


EGG  CRATES. 

Perfection . . . . .  z.oo 

Perfection,  10  sets  fillets .  2.35 
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BRUSHE3. 

No.  SCRUB  BRUSHES.  Per  doz. 

22,  White  corner . . . 70 

23,  Medium  slee . . . . . . . 80 

27,  Large . 1.00 

13,  Marble,  medium  sine . . . 90 

00,  White . . . 45 

Handy  House . 42 


No.  STOVE  BRUSHES.  Per  doz 

so,  Black  bristle,  curved  and,  wood  handle . 90 

16,  Black  bristle,  carved  end,  wood  hand* 2.40 

44,  All  bristle,  curved  end,  wood  handle .  a.  15 


No.  SHOE  BRUSHES.  Per  das. 

o,  Mexican  fibre. . . . . 

z,  Mexican  fibre,  largo - - -  z  .ae 

4,  Bristle  oatsldo . . .  1 .  jo 

5,  All  bristle  a  ee  e  eeeeee  eeeeeaeeeeee  a  a  eeeeee  see  rseaneeoeasse  Z  •  1% 

21^  ,  AD  bristle,  large . . .  1.83 

16X,  All  bristle,  extra  valo*. . . . .  s.ze 

19,  All  bristle,  spotted  white. . . . . .  3.3a 


No.  WHITEWASH  BRUSHES.  Per  dor. 

6,  6  In.,  White  tampico. . . . 40 

2,  7  la..  White  tarn  pi  no  eoeeeee*  eeee  eieoeeeeees  ee  eeeeee*  s  43 

,  8  In.,  White  tampico..  eeeeee  eeeee  *  oooeaoeee  oooooeeei  *5® 

6,  |  fat.,  Family,  extra  heavy . . 75 

8,  6  In.,  Family,  extra  heavy.,.. . .  .83 

zo,  7  in..  Family,  extra  heavy.. . . .  1.00 

11,  8  In.,  Famfly,  extra  heavy . z.zs 

6,  s  in.,  A.,  hair  bristle. . z.is 

8,  6  In.,  A. ,  hair  briotl*.. . 1.50 

10,  7  in.,  A.,  hair  brittle. .  1.85 

12,  8  in.,  A.,  hair  bristle. . . . 2.15 

6,  s  In.,  Ideal,  all  bristle,  3  row_ .  z.85 

8,  6  In. ,  Ideal,  all  bristle,  3  row.. .  a .  25 

4,  Knotted,  all  bristle,  3  row .  1 .50 

6,  Knotted,  all  bristle,  3  row .  1 .95 

8,  Knotted,  aU  bristle,  3  row .  2.50 

8,  6  la.,  Royal,  all  white  bristle .  a  .75 

No.  DUST  BRUSHES.  Par  doz. 

7X,  Fibre,  wire  drawn . . . 88 

10,  Fibre,  wire  drawn,  extra .  z.zs 

ai,  AD  hair,  wire  drawn .  a. 00 

28,  White,  wire  drawn .  a  .80 

1,  7  In.,  All  hair,  flat  end .  1.95 

22,  7  in.,  Mixed,  round  end... . .  2.00 

11X,  7  in,.  All  hair,  round  end .  a. 15 
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TOBACCOS — PLUG. 


OHIUC  2VK  •**«***•*  *********  eeeee  ***•**•***•• 

Deer  Skin . . . 

•••••"• . 

lolly  Txr . . . . 

Neweboy . . . . . . 

Old  Honesty.. . . . . . 

Piper  Heidsick  . . . . 

eeeeee**  eeeeee* 

Toddy . . . . . 

Vlnco . . . . . . . . . 

Town  Tafit . . . . 

. 

Per  lb. 
■  37 
37 
5« 

39 
39 
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44 
37 

I 


SMOKINO  TOBACCO.  r«ih 

Briar  Pip* . . . 38 

Duke's  Mixture  ... . . . . . .  .30 

Greenback . . . 38 

Green  Turtle  . . .sS 

G.  &  A.  Navy,  3H  os. . . . .34 

Honest  ............................ ...............  *39 

Polar  Bear .... .... .......  ....... .. ........ .....  .*9 

Ripple .......... .. ........... ... ........ ..................  .39 

Sensation  . . 39 

wudr 


YEAST  CAKB8. 

Compressed . . . . . ....per  doz.  .zl 

Magic,  1 X  dot.  packages . _ . per  box,  .58 

Yeast  Foam,  i)4  do* . .....per  box  .58 


The  METEOR 

CASH  CARRIER 


30  Days’ 
Free  Trial 


NEW  YORK,  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TUBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


<Jf Best  known  and  most  generally 
used  type  in  the  world. 

<| Guaranteed  better  in  every  detail 
than  any  wire  Cash  Carrier  on 
the  market. 

(^Easily  erected  by  local  mechan¬ 
ics  from  onr  direction  chart. 


Two 

Reasons  for 
Horses 


You  prefer  horses  to  automobiles 
for  delivery  for  either  one  of  two 
reasons : — 

Either  you  love  horses,  or  be¬ 
lieve  they’re  cheaper. 

If  you  love  horses,  we  have 
nothing  to  say  except  that  it’s  an 
expensive  love,  when  automobiles 
do  so  much  more  work  for  the 
money. 

If  you  believe  horses  are  cheaper 
delivery  than  the  Lindsley  Car, 
you’re  wrong,  begging  your  pardon. 
The  Lindsley  Car  will  run  30  miles 
on  one  gallon  of  gasoline,  and  it 
will  carry  1500  pounds  during 
every  foot  of  the  way. 

Can  horses  do  that?  Write  about  it. 

I.  V.  LINDSLEY  &  COMPANY 

Suite  1112  Monadnock  Bldg.,  Chicago 


^000000000000000000000000000000000000000000000000000* 


Oliver’s  Olive  Oil 

Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  1,  1907. 


* 
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Cases,  x  dozen  large  bottles 
Cases,  2  dozen  medium  bottles 
Cases,  2  dozen  small  bottles 
Cases,  tins,  2.5  gallons,  per  gallon 
Cases,  tins,  6-x  gallons,  per  gallon 
Cases,  tins,  10-54  gallons,  per  gallon 
Cases,  tins,  20-54  gallons,  per  gallon 


S6.00 

6.75 

4-25 

2.00 

2.10 

2.20 

2.25 


JOS.  M.  OLIVER  &  SO  INS 

IMPORTERS  S  South  Front  St.,  Philadelphia 


I 
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Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
“Blue  Hen,”  “High  Card,”  “Rex”  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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DOLLARS  IN  RETAILERS’  POCKETS 

Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 
TO  RETAIL  DEALERS 

as  an  inducement  to  push  the  sales  of  their  goods  to  consumers.  These  certificates  are  given  at  no  increase 
in  the  selling  prices,  or  cheapening  of  quality  in  their  products,  but  are  intended  solely  as  a  compensation  for 
your  assistance,  and  are  exchangeable  through  us  for  valuable  and  useful  merchandise,  of  which  the  following 
list  represents  a  few  of  the 

1000  ARTICLES  TO  CHOOSE  FROM 


Pianos 
Coffee  Mills 
Desks 

Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies  Silverware 

Leather  Goods  Strong  Boxes 
Chinaware  J  e  welry 

Cut  Glass  Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way. 

Write  To-day  for  List  of  Goods  and  Manufacturers 

Manufacturers’  Trade -Mark  Association,  Dept.  W,  253  Broadway,  New  York 


A  Wonderful  Increase 


In  this  time  of  uncertain  business  conditions,  when  many  manufacturers  are  having 
difficulty  in  marketing  their  goods,  we  point  with  pride  to  the  magnificent  record  of  sales  of 

DAYTON  MONEYWEIGHT  SCALES 

The  subject  of  **  Saving  Profits  99  comes  closer  to  the  heart  and  pocketbook  of  the 
retail  merchant  when  trade  is  dull,  than  when  prosperity  is  at  its  highest.  Merchandise  is 
sold  at  a  closer  margin  and  in  smaller  quantities,  but  the  average  of  loss  in  the  use  of  old 
style  scales  does  not  decrease  in  proportion.  Merchants  are  studying  this  subject  as  they 
never  did  before  and  this  accounts  for  the  fact  that  January,  1908,  shows 

40  PER  CENT.  GAIN 

over  January,  1907.  Merchants  are  not  buyiug  our  scales  for  fun  ;  they  are  installing  them  to 
save  money.  A  MONEY  WEIGHT  SCALE  is  a  guarantee  of  protection  to  both  merchant 
and  customer.  No  other  scale  has  reached  the  high  degree  of  accuracy  and  sensitiveness. 

Don’t  overlook  the  fact  that  we  have  an  attractive  exchange  proposition  whereby  a 
user  of  a  computing  scale  of  any  make  can  bring  his  equipment  up  to-date. 

Our  agent  is  frequently  near  your  place  of  business,  and  if  you  will  drop  us  a  card, 
we  will  have  him  call  and  show  this  scale  on  your  counter. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  110 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . __ . 

STREET  and  NO . 

Town . State . 

Business . 


Money  weight  Scale  Co. 


V  f'ANUfACTUflIP.S 

f  DAYTON.  OHIO. 


35  State  Street,  Chicago 

DISTRICT  OPFICES  ,  J  PMMtlpI lia  Olfice.  1651  N.  81k  Si, eel.  New  Yo,t :  Office  II  £  IWi  Si, eel. 

-  \  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  Street. 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


2SS 


Jfc/ 


Handsome  Presents  Go  With  It 

ROYAL  PEANUT  BUTTER  is  the  kind  that  brings  it — 
Universal  Coupons,  which  you  can  exchange  for  almost  anything  you 
want.  In  addition  to  this  it  is  the  most  carefully  prepared  product  of  its 
kind  ever  made.  The  man  and  the  monkey  are  both  animals,  but  there  is 
a  mighty  difference  between  them.  There  is  just  as  much  difference 
between  Royal  and  ordinary  peanut  butter.  Your  customers  will  tell  you 
so  if  you  get  them  to  try  Royal  Peanut  Butter. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


Take 

-Your- 

Choice 


Let  us  assume  that  two  concerns  are  n  aking  Macaroni, 
Spaghetti,  Noodles  and  Pastels. 

One  of  them  cares  nothing  for  you,  does  ail  of  its  work 
on  your  customers  to  make  them  demand,  that  you  should 
handle  the  goods,  whether  they  pay  you  a  profit  or  not. 

The  other  goes  straight  to  you,  works  with  you  to  make 
you  want  to  sell  the  goods,  spends  its  advertising  money  with 
you,  gives  you  Universal  Coupons  to  make  the  goods  more 
interesting,  and  does  everything  possible  to  make  you  a  friend 
instead  of  a  lackey. 

Whose  goods  are  you  going  to  sell  ? 

Our  Macaroni,  Spaghetti,  Noodles  and  Pastels  are  as 
good  as  our  bread. 


VIEININA  BAKIINQ  COMPANY 

PHILADELPHIA,  F»A. 


le’ve  Taken  Yon  into  Partnership 
on  These  Goods 


r  (  nOMflKIBIIIHEIUKnnEMBn 

'  |  FCASHDnrArncBsnMnBEmiiiaranirmjB 

^PRIVATE 
iSTATEj 

COFFEE* 

,  EAWDCHOIS&Clt  THE  FULTON  MIUS  ‘ 

I  EsmisetBS  2&S«wrc«cmm; 


Of  the  many  thousands  of  storekeepers  who  have  made 
Private  Estate  their  leading  coffee  for  years  we  have  yet  to 
lose  one.  Everything  that  makes  it  worth  while  for  a  dealer 
to  stick  to  Private  Estate  is  packed  with  it,  and  none  of  the 
many  reasons  which  would  be  sufficient  to  cause  him  to 
change  are. 

We  divide  our  profits  with  dealers  by  putting  our  adver¬ 
tising  appropriation  into  Universal  Coupons  to  enable  them  to 
get  anything  they  need  in  their  stores  or  homes  without 
paying  for  it. 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 


'  '  V.  -*  ; 
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“One  Ounce  of  Prevention 
Is  Worth  a.  Pound  of  Cure 


99 


If  you  will  tell  your  customers  to  use  tlie  product  pictured  here,  on  their 
floors  it  will  make  them  look  like  new  and  it  will  preserve  them.  A  floor  treated 
with  floore’s  Wax  will  last  twice  as  long  as  one  that  isn’t.  Your  customers 
are  getting  this  wax  from  paint  stores.  You  might  as  well  have  this  money. 
Besides  the  big  profit,  every  case  contains  Universal  Coupons  for  you  and 
your  customers. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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PRANK  LI  K 
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Suppose  you  were  to  throw  out  your  sugar 
barrels  entirely  and  put  in  Franklin  Carton 
Sugar. 

Think  you’d  lose  any  sugar  trade? 

It’s  almost  certain  that  you  wouldn’t  lose 
a  pound.  People  must  have  sugar — how 
many  haggle  over  the  price?  You  might 
decide  to  sell  Franklin  Carton  Sugar  at 
the  same  price  you  sell  bulk  sugar,  or  you 
may  decide  to  ask  half  a  cent  more  for  it. 
In  either  case  you’ll  sell  precisely  as  much 
and  sell  it  more  quickly,  more  easily  and 
much  more  profitably. 

Why  don’t  you  do  it? 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two- pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


J.  V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Bldg.,  Chicago 


The 
Best 
of  the 


Pure 

There  are  plenty 
of  olive  oils  on  the 
market,  and  under 
the  food  laws  nearly 
all  are  pure.  So 
that  it  is  no  longer 
a  choice  between 
pure  and  adulterat¬ 
ed  oil,  but  the 
choice  of  the  best 
of  several  pure  oils. 

At  the  top  of 
every  quality  which 
figuresisLaToscano, 
the  flower  of  the 
Italian  oils.  Pure, 
mellow,  rich  and 
having  the  bouquet 
of  the  finest  olives. 

J.L.NeffGCo. 

Sole  American  Agents 

BROOKLYN.  N.  Y. 


Cut  Down 
Delivery  Cost 


Think  how  proud  you’d  be  de¬ 
livering  your  orders  in  a  Lindsley 
Car.  How  enterprising!  What 
strong  evidence  of  success  and 
prosperity. 

And  as  a  matter  of  fact  all  you’d 
be  doing  would  be  cutting  down 
expenses.  Take  it  from  us  as  a 
fact  that  the  cost  of  maintaining  a 
Lindsley  Car  will  probably  be  not 
over  half  the  cost  of  maintaining 
a  delivery  team,  while  its  capacity 
for  work  is  at  least  3  times  a  team’s. 

So  that  the  advertisement  would 
be  more  than  free. 


Oakdale 

Pretzels 

Are  What  You 
Want 


<]f  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<Jf  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  &  Susquehanna  Ave. 

Philadelphia,  Pa. 


We  Want  You 
to  Investigate 

our  claim  that  we  will  be  able  to  pay 
fully  thirty- five  per  cent,  profit 
on  any  money  you  place  with  the 

Pure  Food  Beef  Co, 

who  are  now  operating  a  chain  of 
eight  meat  stores,  located  at 

2112  Ridge  Avenue, 

2431  Ridge  Avenue, 

4205  Haverford  Avenue, 

3508  Haverford  Avenue, 

7 49  North  24th  Street, 

2022  Montgomery  Avenue, 

726  North  44'h  Street, 

12  North  52nd  Street, 

and  are  opening  additional  stores 
as  frequently  as  we  find  suitable 
locations  and  have  the  necessary 
capital.  In  order  to  open  up  a 
number  of  stores  quickly  we  are 
offering  to  the  public  a  limited 
number  of  shares  of  the  capital 
stock  at 

$1.00  per  Share 

so  as  to  obtain  a  large  amount  of 
money  in  a  short  time.  The  more 
stores  we  open,  the  less  the  buying 
and  running  expenses  and  the 
quicker  we  will  be  able  to  pay  you 
the  dividends  that  all  chain  stores 
that  are  successfully  managed  do. 
We  invite  the  fullest  investigation. 

Pure  food  Beef  Co. 

2112  Ridge  Avenue,  Philadelphia 

A.  L.  HANWAY,  Pres. 
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HOT or  COLD 


Starching 


Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  bulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  and  use  of 
bag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 


/In  Instantaneous  Success 

Popular  in  Price — Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 
Davenport,  Iowa. 


The  Lever 


~  That  Moves  z 


Mother’s  Oats 


All  live  grocers  push  some  things  more  than 
others.  He  who  has  no  favorite  among  his  goods 
is  never  a  man  who  does  much  business. 

So  you  will  push  some  one  brand  of  rolled  oats 
more  than  others.  Which  will  it  be  ? 

Here’s  the  nutshell  claim  of  Mothers’Oats  to 
your  preference : 

Best  oats  made,  therefore  will  suit  consumers 
better ;  we  never  force  you  to  sell  at  a  given  price 
by  advertising  a  price  to  your  customers ;  you  can 
get  12  cents  for  Mother’s  Oats  without  the  least 
trouble ;  we  pay  you  a  net  profit  of  one-half  cent 
each  on  all  coupons  you  cash  for  your  customers  ; 
our  premium  plans  are  more  successful  with  con¬ 
sumers  than  any  others  ever  devised. 

Now  ask  other  brands  for  their  story. 


The  Great  Western  Cereal  Co. 

Chicago,  Illinois 


Will  Vou 
Use  Our 
Ad- writer  ? 


{Armours 


L'-Ea.f  larDj 


0ne  of  the  best  ad-writers  in  the  country  has  written  for  us  a  series  of  advertisements  intended  to  be  used  by  retail  grocers, 
either  in  their  local  newspapers,  or  in  circulars  or  folders. 

All  exploit  Armour’s  Simon-pure  Leaf  Lard,  a  pure,  rich,  leaf  lard  refined  in  open  kettles— in  the  good  old-fashioned  way. 

If  you  think  this  is  a  scheme  to  get  you  to  advertise  our  goods  at  your  expense — let  us  reason  with  you  a  minute  : — 

Simon-pure  Leaf  Lard  is  a  superlatively  fine  article.  No  lard  can  be  better,  none  more  fully  satisfy  your  customers  or  yield 
a  fairer  profit.  / 

If  it  is  a  good  thing  for  you  to  sell,  it  is  a  good  thing  for  you  to  advertise,  The  advertisements  we  will  furnish  you  are  gems 
of  their  class.  You  can  unquestionably  get  results  from  them,  for  they  will  give  the  signal  where  to  get  Simon-pure  Leaf  Levrd  to 
hundreds  of  people  who  have  seen  our  advertisements  in  the  magazines. 

Will  you  write  ? 


ARMOUR  COMPANY 

oT  To 
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Baking  Powder  Conflict  Shaping  Up 


Royal  Baking  Powder  Trust  Organizes  a  Glucose  Company  and 
will  Make  Glucose.  Corn  Products  Company  will  Retaliate 
by  Making  Baking  Powder.  Sharp  War  Expected.  Fight 
Like  that  of  Arbuckle  Bros.  vs.  Sugar  Trust. 


Gradually  the  baking  powder 
conflict  which  now  seems  certain  to 
take  place  between  the  Corn 
Products  Co.  and  the  Royal  Baking 
Powder  Co.  is  drawing  to  an  issue. 
During  the  past  week  the  Royal 
Baking  Powder  interests  have 
elected  the  following  official  staff 
and  board  of  directors  for  the 
American  Maize  Products  Co. :  F. 
J.  Boselly,  of  New  York,  president, 
and  D.  B.  Scully,  of  Chicago,  vice- 
president  and  general  manager ; 
directors,  F.  J.  Boselly,  D.  B. 
Scully,  W.  S.  Champs,  W.  E. 
O’Neill,  P.  L.  Saenger,  W.  J. 
Underwood  and  C.  Burkhert.  Mr. 


resembles  that  between  Arbuckle 
Bros,  and  the  Sugar  Trust.  Several 
years  ago  the  Arbuckles  decided  to 
enter  the  sugar  business  and  the 
Sugar  Trust,  in  revenge,  acquired 
the  Woolson  Spice  Co.  and  began 
to  exploit  package  coffee.  Both 
concerns  lost  money  until  the  con¬ 
troversy  settled  itself,  but  both  are 
now  selling  coffee  and  sugar  at  a 
profit. 


Rio  and  Santos  Coffee  Selling 
Campaign  Under  Way. 

New  Board  of  Brazilians  Appointed  to 
Push  Sale  of  Brazilian  Coffee  All 


illustrative  of  our  development  and 
civilization,  our  agriculture  and  our 
industries. 

Two  members  of  the  board  shall 
take  it  in  turns  to  travel  abroad  so 
that  they  may  always  be  in  touch 
with  the  propaganda  campaign. 

Grants  in  aid  of  coffee  propaganda 
shall  be  made  to  private  individuals 
or  companies  who  conform  to  the 
regulations  of  this  decree. 

Grants  shall  be  made  for  a  maxi¬ 
mum  period  of  five  (5)  years  in  cash 
or  kind — coffee — the  price  of  the  lat¬ 
ter  to  be  fixed  by  Government. 

Grants  of  cash  shall  not  exceed 
20  per  cent,  of  the  capital  of  the  con¬ 
tracting  company,  nor  shall  grants  of 
coffee  (of  a  value  not  exceeding  the 
said  percentage)  be  made  until  after 
the  money  grant  has  been  used  up. 

Grants  shall  be  made  by  prefer¬ 
ence  to  companies  of  a  national  char¬ 
acter  or  whose  object  is  the  develop1 
ment  of  national  products. 

The  trade-mark  of  the  contracting 
parties  shall  be  authenticated  by 
Government  and  it  shall  not  be 
changed  while  the  contract  is  in 
force. 

Only  coffee  from  the  State  of  Sao 
Paulo  shall  be  dealt  in. 


The  types  of  coffee  to  be  used — 
raw,  roasted,  in  bean,  or  ground — to 
which  the  official  mark  of  the  State 
shall  be  affixed  shall  be  subject  to 
the  approval  of  the  administrative 
board. 

It  is  expected  that  representatives 
of  the  Brazilian  coffee  growers  will 
very  shortly  begin  a  campaign  in 
the  United  States,  intended  to  bring 
Rio  and  Santos  coffee  into  greater 
favor.  The  Brazilians  contend  that 
their  finer  grades  of  Santos  are 
equal  to  almost  any  coffee.  They 
further  say  that  while  Santos  coffee 
is  sold  at  a  low  price  it  is  usually 
sold  as  Santos,  but  that  large  quan¬ 
tities  of  it  are  sold  as  substitutes  for 
higher  grades  under  the  names  of 
the  higher  grades.  The  aim  will  be 
to  have  it  sold  for  Santos  coffee 
always,  so  that  Brazil  will  get  the 
credit.  Holt. 


More  Controversy  Over  What  is  a  Sardine 


Boselly  is  the. present  head  of  the 
Royal  Baking  Powder  Co.  Mr. 
Scully  organized  the  Western  Glu¬ 
cose  Co.  and  was  its  president. 

The  American  Maize  Products 
Co.,  which  is  the  successor  of  the 
Western  Glucose  Co.,  has  been  in¬ 
corporated  under  the  laws  of  Maine 
with  an  authorized  capital  stock  of 
$3,000,000,  of  which  $1,500,000  is  7 
per  cent,  cumulative  preferred  and 
the  balance  common.  The  Western 
Glucose  Co’s  capital  stock  was  $2,- 
400,000.  The  $600,000  of  new 
stock  was  purchased  by  the  Royal 
Baking  Powder  Co.  and  the  money 
paid  into  the  treasury  of  the  Maize 
Co.  and  will  be  used  as  working 
capital. 

The  head  offices  of  the  American 
Maize  Products  Co.  will  be  located 
in  New  York.  The  purchasing  de¬ 
partment  will  be  maintained  in  Chi¬ 
cago. 

In  this  connection,  it  is  expected 
that  the  Corn  Products  manage¬ 
ment  will  be  in  a  position  to  manu¬ 
facture  baking  powders  in  the  early 
future,  when  the  increased  compe¬ 
tition,  it  is  believed,  will  lead  up  to 
a  sharp  cut  in  prices.  President 
Bedford,  of  the  Corn  Products  Co., 
has  selected  several  well  known 
men  in  trade  circles  to  look  after 
this  branch  of  the  business. 

Thus  the  Royal  Baking  Powder 
Co.,  makers  of  baking  powder,  will 
engage  in  the  making  of  glucose 
and  the  Corn  Products  Refining  Co., 
makers  of  glucose,  will  engage  in 
the  making  of  baking  powder.  In 
this  respect  the  fight  very  closely 


Over  the  World.  Will  Advertise 
and  Demonstrate  Coffees  in  Various 
Markets. 


Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

April  10,  1908. 

The  campaign  to  increase  the 
consumption  of  Rio  and  Santos 
coffee  in  all  the  markets  of  the 
world,  described  in  a  recent  issue  of 
this  paper,  is  now  officially  launched. 
News  comes  to  the  State  Depart¬ 
ment  that  the  President  of  the  State 
of  Sao  Paulo,  Brazil,  has  issued  a 
decree  organizing  the  “Coffee 
Propaganda  Service,”  creating  a 
new  board  and  attaching  it  to  the 
Department  of  Agriculture,  Com¬ 
merce  and  Public  Works.  The 
Board’s  chief  functions  are  as  fol¬ 
lows  : — 

To  study  the  conditions  of  the 
consuming  markets  and  to  lay  before 
the  Secretary  of  Agriculture  such 
proposals  as  they  may  consider  ad¬ 
visable  for  the  stimulation  of  con¬ 
sumption,  either  by  developing  ex¬ 
isting  markets  or  conquering  new 
ones,  and  for  defense  against  fraud 
and  imitations. 

To  be  constantly  studying  every 
possible  measure  for  the  propaganda 
of  coffee  and  to  devise  means  where¬ 
by  the  advantages  of  using  coffee 
may  become  more  widely  known, 
and  to  point  out  to  the  consumer  the 
drawbacks  to  himself  of  using  sub¬ 
stitutes  and  imitations. 

To  direct  and  superintend  the  ser¬ 
vice  of  propaganda  for  increasing 
the  cbnsumption  of  coffee  and  to  see 
that  the  companies  who  have  con¬ 
tracted  for  this  service  with  the 
State  carry  out  their  obligations  in  a 
satisfactory  manner. 

To  organize  traveling  propaganda 
exhibitions  to  visit  the  principal 
markets  under  the  direction  of  a 
member  of  the  board  to  show  the 
various  products  of  the  State  and  to 
exhibit  on  the  cinematograph  views 


French  Packers  Formally  Protest  Again  at  the  American  Ruling 
Practically  Permitting  Every  Small  Fish  to  be  Called  a 
Sardine. 


Advices  were  received  from 
France  during 'the  week  that  the 
French  sardine  packers  were  again 
agitating  the  question  of  the  wide 
latitude  which  a  recent  ruling  of  the 
United  States  Department  of  Agri¬ 
culture  gives  for  the  packing  of 
other  fish  as  sardines.  At  a  Con¬ 
gress  of  the  largest  sardine  packers 
in  France,  held  during  the  week,  a 
formal  protest  was  drawn  up 
which  will  be  forwarded  to  the 
United  States  Government. 

The  French  sardine  packers  have 
always  claimed  that  they  used  the 
only  real  sardine  in  existence.  The 
fish  which  the  Norwegian  packers 
pack  under  the  name  sardine,  the 
Frenchmen  contend  is  really  a  pil¬ 
chard  and  not  a  sardine  at  all.  The 
claim  is  also  made  that  the  fish 
used  by  the  American  sardine  pack¬ 
ers  is  really  a  young  herring. 

In  spite  of  this  the  United  States 
Department  of  Agriculture  recently 
handed  down  the  following  de¬ 
cision  : — 

LABELING  OF  SARDINES. 

Many  inquiries  have  been  made  of 
this  Department  respecting  the  ex¬ 
tent  to  which  the  term  “sardine”  can 
be  used  in  food  products  entering 
into  foreign  or  interstate  commerce. 
The  question  of  the  proper  labeling 
of  fish  of  this  kind  was  submitted 
by  the  Department  to  the  Depart¬ 
ment  of  Commerce  and  Labor, 
Bureau  of  Fisheries.  After  review¬ 
ing  the  nomenclature  and  trade 
practices  the  Department  of  Com¬ 
merce  and  Labor  reached  the  fol¬ 
lowing  conclusion : — 


Commercially,  the  name  sar¬ 
dine  has  come  to  signify  any 
small,  canned,  clupeoid  fish;  and 
the  methods  of  preparation  are 
so  various  that  it  is  impossible  to 
establish  any  absolute  standard  of 
quality.  It  appears  to  this  De¬ 
partment  that  the  purposes  of 
the  pure  food  law  will  be  car¬ 
ried  out  and  the  public  fully  pro¬ 
tected  if  all  sardines  bear  labels 
showing  the  place  where  pro¬ 
duced  and  the  nature  of  the  in¬ 
gredients  used  in  preserving  or 
flavoring  the  fish. 

In  harmony  with  the  opinion  of 
the  experts  of  the  Bureau  of  Fish¬ 
eries,  the  Department  of  Agriculture 
holds  that  the  term  “sardine”  may 
be  applied  to  any  small  fish  de¬ 
scribed  above,  and  that  the  name  of 
“sardine  ’  should  be  accompanied 
with  the  name  of  the  country  or 
State  in  which  the  fish  are  taken  and 
prepared,  and  with  a  statement  of 
the  nature  of  the  ingredients  used  in 
preserving  oi*  flavoring  the  fish. 

It  is  held  that  a  small  fish  of  the 
clupeoid  family,  caught  upon  or  near 
the  shores  of  and  packed  in  oil  in 
Norway,  or  smoked  and  packed,  in 
oil,  is  properly  labeled  with  the 
phrase  “Norwegian  Sardines  in  Oil,” 
or  "Norwegian  Smoked  Sardines  in 
Oil,”  the  nature  of  the  oil  being 
designated.  In  like  manner  a  small 
fish  of  the  clupeoid  family  caught 
upon  or  near  the  shores  of  and 
packed  in  France  may  be  called 
"French  Sardines  in  Oil,”  the  na- 
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Callanan  After  Underweight  Raisin  Packages. 
California  and  Foreign  Raisins  are  Way  Off. 
of  Package  Raisins  on  this  Account. 

Will  Go  After  the  Matter. 

Trade. 


Special  correspondence  of  “Grocery  World. 


ture  of  the  oil  being  specified.  Fol¬ 
lowing  the  same  practice,  a  fish  of 
the  clupeoid  family  caught  on  or 
near  the  shores  of  and  packed  in  the 
United  States  may  be  labeled 
“American  Sardines  Packed  in  Oil,” 
or  “Maine  Sardines  Packed  in  Oil,” 
or  be  given  some  similar  appellation, 
the  nature  of  the  oil  being  stated. 

It  is  suggested  that  the  name  of  the 
particular  fish  to  which  the  term 
sardine  is  to  be  applied  should  also 
be  placed  upon  the  label — for  ex¬ 
ample,  “Pilchard,”  “Herring,”  etc. 

The  decision  did  not  please  the 
French  packers  and  they  have 
never  been  entirely  reconciled  to  it. 
Naturally,  a  decision  that  the  only 
real  sardine  was  a  French  sardine 
would  have  given  them  a  tre¬ 
mendous  advantage.  It  is  not 
thought  likely,  however,  that  they 
will  succeed  in  their  efforts  to 
overturn  the  existent  condition. 


Good  cauliflower  is  scarce,  much 
of  the  receipts  being  poor.  The 
price  ranges  from  $1.50  to  $3  per 
basket. 


Optimistic. 

The  Francis  H.  Leggett  Company,  of 
New  York,  announce  a  special  line  of 
olives  on  page  21  of  this  issue;  they  also 
announce  in  “Leggett’s  Weekly,”  a  copy 
of  which  is  before  us,  that  there  has  been 
a  steady  improvement  in  business  circles 
since  the  beginning  of  the  year  and  we 
are  optimistic  regarding  the  future. 


New  York,  April  10,  1908. 

Seeded  raisins  from  California 
and  imported  table  raisins  are 
commonly  received  here  in  under¬ 
weight  packages  and  are  so  sold 
to  the  public.  This  is  the  asser¬ 
tion  made  by  L.  J.  Callanan,  the 
chairman  of  the  Legislative  Com¬ 
mittee  of  the  New  York  Retail 
Grocers’  Union,  who  proposes  to 
do  something  more  than  to  talk 
on  the  subject. 

The  subject  has  come  up  inci¬ 
dental  to  the  discussion  of  the 
proposed  State  law  requiring  that 
the  exact  weight  or  quantity  be 
stamped  on  all  packages  or  con¬ 
tainers  of  food  and  other  com¬ 
modities.  The  editorial  in  last 
week’s  number  of  the  “Grocery 
World”  had  just  been  read  by  Mr. 
Callanan  when  he  was  visited  by 


Says  Both 
Stopped  Sale 
Grocers’  Association 
Small  News  of  the  New  York 


your  correspondent.  The  V-esey 
street  grocer  said  that  he  agreed 
fully  with  the  views  expressed  in 
this  editorial  and  he  was  glad  that 
attention  had  been  called  so  forci¬ 
bly  to  the  flimsy  nature  of  the  ar¬ 
guments  used  by  the  Wholesale 
Grocers’  Association  against  the 
bill. 

“There  is  no  doubt  at  all,”  said 
Mr.  Callanan,  “that  the  public 
would  prefer  to  buy  packages 
with  the  weight  or  quantity  marks 
instead  of  buying  by  the  package 
merely.  It  is  the  manufacturers 
and  not  the  public  who  have 
brought  about  the  system  of  sell¬ 
ing  by  the  package  and  not  by  the 
weight  or  quantity. 

“There  are  no  kinds  of  food 
sold  in  containers  on  which  it  is 
not  practicable  to  stamp  the  exact 
weight,  except  canned  goods  that 


are  hermetically  sealed.  The  can¬ 
ning  must  be  done  so  rapidly  that 
there  will  always  be  variations  in 
the  quantity  put  into  cans  of  the 
same  size. 

“The  claims  as  to  evaporation 
are  nonsensical.  The  canned  food 
does  not  lose  in  weight  and  the 
only  difficulty  with  this  kind  of 
food  is  in  getting  the  same  quan¬ 
tity  into  the  cans  at  the  begin¬ 
ning,  and  that  cannot  be  done. 
There  is  no  evaporation  of  other 
kinds  of  food  that  prevents  a  cor¬ 
rect  stamping  of  the  quantity. 

“I  bought  100  boxes  of  Califor¬ 
nia  seeded  raisins  last  fall.  When 
I  put  them  on  the  scales  one  box 
weighed  17  ounces,  gross,  and  two 
weighed  each  16  ounces,  gross. 
The  others  varied  all  the  way 
down  to  13^2  ounces  gross. 

“These  raisins  I  sent  back,  be¬ 
cause  of  the  short  weight.  Five 
other  boxes  more  were  sent  to  me 
and  I  sent  them  back  because 
they  were  short  in  weight.  Since 
then  I  have  obtained  some  that 
average  15F2  ounces  in  gross 
weight,  and  that  is  the  best  that 
I  can  get  from  the  California 
people.  These  boxes  should  each 
weigh  16  ounces,  net. 


We  Guarantee  the  Sale  of 

Kj  /Formerly  called\ 

^  l  VElijah’s  Manna; 

T  oasties 

We  keep  them  ‘‘on  the  move’’  by  our  well-known,  liberal,  and  convincing  advertising. 

We  save  the  dealer  “the  trouble  to  explain”  the  change  in  name  from 

ELIJAH’S  MANNA  to  POST  TOASTIES 

by  fac-simile  display  ads. — The  food  is  the  same — delicious,  crisp  Corn  Flakes,  with  the  special  “toasty” 
flavor,  “browned  to  a  turn.” 

“The  Taste  Lingers” 

Postum  Cereal  Co.,  Ltd.,  Battle  Creek,  Mich,  LJ.  S.  A. 
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“This  season  I  have  been 
weighing  the  imported  raisins 
that  come  in  strips  of  paper. 
They  average  in  weight  between 
13  or  iy/2  ounces  and  i^]/2  ounces. 
Because  of  this  condition  of 
affairs,  I  finally  stopped  selling 
raisins  as  put  up  by  the  shippers 
in  this  form.  Instead,  I  have  been 
buying  boxes  of  22  pounds  in 
loose  form  and  have  been  putting 
up  my  own  pound  packages,  each 
containing  a  full  16  ounces.  I  find 
that  the  22-pound  boxes  are 
pretty  nearly  up  to  the  full 
weight. 

“In  buying  the  imported  raisins 
tied  with  strips  of  paper  each  sup¬ 
posed  to  contain  a  pound,  the  re¬ 
tailer  buys  20  in  a  box.  I  have 
searched  everywhere,  through 
brokers  and  by  buying  in  other 
stores,  and  am  confident  that 
these  raisins  are  regularly  sold 
all  through  New  York  in  the 
short-weight  form  in  which  they 
came  to  me  until  I  ceased  buying 
them. 

“As  the  Government  collects  a 
duty  on  these  raisins,  I  believe 
that  there  is  a  way  compelling 
the  shippers  to  state  the  weights 
accurately.  The  customs  authori¬ 


ties  should  not  pass  packages 
which  are  short  of  the  weight 
which  they  are  supposed  to  con¬ 
tain.  The  Federal  food  law  may 
also  be  invoked  to  stop  this  prac¬ 
tice.” 

It  is  Mr.  Callanan’s  purpose  to 
offer  resolutions  on  the  subject  at 
meetings  of  grocers’  organiza¬ 
tions  in  this  city  and  to  have  the 
matter  brought  to  the  attention  of 
the  Federal  authorities. 

*  *  * 

The  borough  of  Brooklyn  re¬ 
ceived  this  week  bids  on  4,000 
gross  cakes  of  soap  for  use  in  the 
public  baths  and  comfort  sta¬ 
tions  and  for  100  boxes  of  laundry 
soap  for  public  buildings  and  30 
gross  cakes  of  soap,  oatmeal 
brand,  for  the  use  of  city  em¬ 
ployees. 

The  bids  were,  for  supplying 
the  entire  quantity:  Colgate  & 
Co.,  $4,545 ;  the  Hemphill  Co.,  of 
England,  $5,382;  Manhattan  Sup¬ 
ply  Co.,  $3,825 ;  J.  F.  Reichard  & 
Co.,  $4,055;  John  F.  Donovan, 
$3,815.  It  is  claimed  that  the 
higher  bidders  are  prepared  to 
furnish  better  qualities  than  will 
be  furnished  if  one  of  the  lower 
bids  are  accepted,  but  it  is  likely 


that  the  lowest  bidder  will  get  the 
contract. 

*  *  * 

Permits  from  the  Board  of 
Health  must  be  obtained  after  this 
before  dealers  will  be  allowed  to 
sell  oysters  in  this  city.  The 
Board  adopted  the  regulation  too 
late  to  have  much  effect  on  the 
present  season’s  business,  but  it 
is  expected  to  have  the  oyster 
trade  well  under  control  by  the 
opening  of  the  next  season.  The 
object  is  to  protect  the  public 
from  the  sale  of  oysters  raised  in 
beds  that  have  been  contaminated, 
and  it  is  believed  that  one  result 
will  be  an  increase  of  public  con¬ 
fidence  in  the  oyster  as  a  desirable 
article  of  food. 

*  *  * 

The  Fruit  and  Grocery  Trade 
Baseball  League  organized  this 
week  for  the  season  and  will  have 
games  in  May  and  June.  A  num¬ 
ber  of  the  wholesale  houses  will 
be  represented  by  teams. 

*  *  * 

The  Federal  food  law  has 
proved  beneficial  to  the  poultry 
trade,  according  to  the  remarks 
made  by  Harry  Dowie,  the  presi¬ 


dent  of  the  New  York  Poultry  and 
Game  Trade  Association,  who 
was  re-elected  at  the  annual  meet¬ 
ing  held  Monday.  He  said  that 
the  association  has  been  glad  to 
co-operate  with  the  Federal  food 
authorities  in  doing  everything 
tending  to  establish  the  purity  of 
meat  products  and  of  butter  and 
eggs. 

*  *  * 

The  Fischel  Bros.  Co.,  Newark, 
N.  J.,  have  incorporated  and  will 
carry  on  a  grocery  and  meat  busi¬ 
ness  writh  an  authorized  capital  of 
$50,000. 

*  *  * 

The  grocers  of  Brooklyn  and 
those  of  the  Bronx  had  a  day  for 
each  this  w'eek  at  the  Food  Expo¬ 
sition  of  the  New  York  Retail 
Grocers’  Union,  and  the  attend¬ 
ance  from  the  sister  boroughs  was 
most  gratifying  and  indicated  the 
good  feeling  that  exists  all  around. 
The  Exposition  is  drawing  large 
and  greatly  pleased  crowds  every 
afternoon  and  evening,  and  it  is 
already  evident  that  the  financial 
results  will  be  highly  pleasing  to 
the  members  of  the  union. 

Fred.  A.  McGill. 


I  ^  ^OTJ  ARE  STILL  UNDECIDED  All  You  Need  to  do  is  to  send 


i nc  saving  in  price;  the  quality  of  the  goods;  and  the  guarantee  accompanying  each  article  we  sell; 

will  be  substantial  proof  that  we  justly  deserve  YOUR  patronage. 


Best  Quality  OOOOOO  Lentils,  bags  about  110  lbs.  per  lb.,  $0.04V 

0  or  10-bag  lots  . per  lb.,  .04)4 

Pearl  Tapioca,  bags  about  190  lbs . per  lb..  .04 

„  .60-lb.  lc?t8  ‘  . . per  lb.,  .04 -Mi 

Flaked  Tapioca,  bags  about  125  lbs . per  lb.,  .043/* 

50-lb.  lots . .  ib.,  ,04V 

Fine  Sago,  bags  about  160  lbs . per  lb.,  .03V 

0,  SO-lb.  lots . per  lb.,  .04V 

Shaker  Corn,  barrels  about  170  lbs . per  lb..  ,05V 

25-lb.  lots . .  ib  ’  0Ql/ 

45  gal.  1200s  Pickles, fine  quality  and  full  count  bbls.per  bbl.,  9.75/4 

45  Gallon  lOOOs  Pickles . per  bbl.  9.15 

Blue  Ribbon  Br.  Fancy  Cal.  Yel.  Crawford  Peaches 
very  large,  very  bright,  meaty  fruit,  beauties, 

25-lb.  kpxe® . per  lb.,  .12  V 

Green  Ribbon  Brand  Extra  Choice  Cal.  Yellow 

Crawford  Peaches,  26-lb.  boxes . per  lb.,  .12 

Cutting  Br.  Fancy  Cal.  Muir  Peaches,  very  bright, 

good  size  fruit,  25-lb.  boxes . per  lb.,  .1 1 

V  c.  per  lb.  less  in  5  or  io-box  lots,  either  kind  or  assorted, 
i  rustle  Br.  Fancy  Santa  Clara  Prunes  (remember 
"w'®  say  Fancy  Santa  Clara  Prunes)  at  prices 
that  will  make  you  sit  up  and  take  notice,  viz 


25-LB.  BOXES 

40-50s . 06  V 

50-60s . 06 

60-70s . 05V 


60-70s 

70-80s 

90-100s 


50-LB.  BOXES 


05X 
04V 
03  V 


J4c.  per  lb.  less  in  5  or  io-box  lots,  either  size  boxes  or  either  size  prunes 
assorted.  This  is  a  snap  in  fancy  fruit. 

i?  ancy  4-Crown  Loose  Muscat.  Raisins, 60-lb.  boxes  per  lb.,  .05 


•04V 
•04V 
•  07V 
•07V 
•06V 
•57V 
55 


3-Crown  Loose  Muscatel  Raisins,  50-lb.  boxes  .  .  per  lb., 

2-Crown  Loose  Muscatel  Raisins.  50-lb.  boxes  .  .  per  lb  ’ 

Tiger  Br.  Fancy  Coast  Packed  Seeded  Raisins, 36  Is  per  lb  j 
Floresco  Br.  Fan.  Coast  Pack.  Seeded  Raisins, 36  Is  per  lb. 

Victor  Fancy  Seedless  Raisins,  40-1  lb.  packages  per  lb., 

Sal  Soda,  best  quality,  barrels,  about  350  lbs.  .  .  .  100  lbs., 

5  or  10-barrel  lots . . . \  100  lbs  ,w„ 

Fancy  Red  Kidney  Beans,  grain  bags  ab’t  2V  bush,  per  bush.,  L80 

5  or  10-bag  lots . per  bush.,  1.77V 

Best  Quality  No.  3  Barley  100-lb.  bags . per  bag.  3.32  V 

Berkshire  Br.  Boneless  Boiling  Pork,  50-lb.  tubs  .  .  per  tub,  ’  3.90 
We  are  fully  a  penny  a  pound  under  the  market  on  this  pork. 

No.  10  XXX  Queen  Olives,  Tonneau  bottles,  a  new 

style  and  particularly  attractive,  2  dozen  .  .  .  per  doz. 

5  or  10-case  lots  . . per  doz.’ 

If  you  do  not  say  this  is  the  best  15c.  bottle  of  Olives  you  have  seen  ’ 
for  years  you  may  return  the  goods  at  our  expense  and  no  questions 
asked.  This  is  a  dandy  Olive  bargain. 

Dead  Stuck  for  bugs,  regular  15o.  size,  2  dozen  .  .  per  doz., 

25c.  size,  1  dozen . p6r  doz., 

Insectine,  8-oz.  screw  top  cans,  V  gross . per  gr., 

Palace  Garden  Fancy  New  York  State  Corn,  2  doz.  per  doz., 
Michael’s  Fountain  Br.  Fancy  Shoe  Peg  Corn,  small 

grain,  sweet  and  tender,  2  dozen . per  doz., 

Lex  Brand  Fine  Quality  Crushed  Corn,  2  dozen  .  .  per  doz  ’ 

Vanity  Brand  Whole  Grain  Corn,  2  dozen . per  doz.’, 

2Vc.  per  doz.  less  in  5  or  10- case  lots,  either  kind 
or  assorted. 

Small  Easter  Hams,  finest  quality  sugar-cured 

goods,  very  bright,  7  to  10-lb.  average,  barrels,  per  lb., 


1.15 

1.12V 


•82V 

1.45 

9.50 

.85 

.70 
.62V 
•  62V 


•iov 


These  Prices  for  This  Week  Only— April  13th  to  April  18th,  inclusive. 

WRIT*  FOR  “THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS.  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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This  May  Mean  Revolution  in  Handling 

Food  Fish 


German  Fish  Company  Have  Found  a  Way  to  Ship  Fish  Alive 
Instead  of  Dead  and  is  Said  to  be  Willing  to  Extend  Their 
Plan  to  the  United  States.  Fish  are  Fed  with  Oxygen 
While  En  Route. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

April  io,  1908. 

Every  wholesale  and  retail 
dealer  in  fish  will  be  interested  in 
a  report  of  the  German  method  of 
shipping  fish  not  dead  as  in  this 
country,  but  alive.  The  report 
has  just  been  filed  here  by  Special 
Agent  G.  L.  Carden,  of  the  United 
States  Revenue  Cutter  Service. 

It  seems  that  after  considerable 
experiment,  transportation  of  live 
fish  for  market  purposes  is  now 
an  established  fact  in  Germany. 
Under  the  Erlwein  system  which 
is  now  being  operated  on  the 
Prussian  State  railways  the  fish 
are  being  hauled  over  consider¬ 
able  distances.  Briefly  the  new 
system  permits  of  a  proportion  of 
two  tons  of  fish  to  one  ton  of 
water,  and,  in  instances,  as  many 
as  four  tons  of  fish  have  been 
transported  alive  in  one  and  a  half 
tons  of  water.  This  means  that 
the  fish  have  been  packed  in  al¬ 
most  like  sardines.  Under  the 
Erlwein  system  oxygen  is  forced 
through  the  fish  tank  by  means 
of  a  circulating  pump,  and  the 
carbonic  acid  as  exhaled  in 
breathing  is  absorbed  by  lime 
plates.  So  far  only  fresh  water 
fish  are  being  transported,  but  it  is 
the  intention  to  take  up  the  trans¬ 
portation  alive  of  salt  water  fish. 
Before  this  latter  result  can  be 
effected  it  will  be  necessary  to 
equip  many  of  the  sea-going  fish¬ 
ery  vessels  with  wells  or  tanks 
such  as  are  seen  in  many  of  the 
Boston  fishing  vessels. 

German  law  does  not  permit  of 
fresh  water  fish  being  offered  for 
sale  except  alive.  It  is  common 
to  see  in  restaurants  tanks  of 
fresh  water  fish  on  exhibition  in 
the  windows.  The  law  is  aimed 
against  the  dangers  of  fish  poison¬ 
ing.  It  is  the  opinion  in  Germany 
that  fresh  fish  could  be  trans¬ 
ported  readily  from  New  York  to 
any  one  of  the  large  cities  in  the 
Mississippi  Valley,  and,  in  turn, 
the  fish  of  the  Great  Lakes  could 
be  transported  alive  all  over  the 
West.  Mr.  Carden  understands 


that  the  German  company  is  quite 
ready  to  negotiate  for  American 
connections  to  build  these  fish 
cars  in  America. 

The  sale  of  fish  in  Germany  is 
a  very  important  one.  It  is  recog¬ 
nized  that  the  food  is  not  only 
good  and  cheap,  but  offers  a  ready 
substitute  for  meat  which,  at  the 
high  prices  now  demanded,  is 
placed  beyond  the  reach  of  many 
of  the  poorer  people.  As  origin¬ 
ally  designed  the  Erlwein  system 
provided  for  what  is  known  as  a 
“wet  and  dry  storage.”  In  one  in¬ 
stance  there  was  practically  no 
water  used.  In  its  present  form, 
however,  the  tanks  only  carry 
enough  water  to  keep  the  fish 
moist.  The  tanks  may  be  con¬ 
structed  of  either  wood  or  metal, 
and  the  great  value  of  the  method 
lies  in  the  ability  to  transport  a 
great  number  of  live  fish  in  a 
comparatively  small  space. 

Holt. 


Pennsylvania  News  Items. 

Application  was  made  to  the 
Dauphin  County  Court  on  Thurs¬ 
day  for  a  charter  for  the  Business 
Association  of  Pennsylvania,  with 
the  following  officers :  Alexis  J. 
Limeburner,  2024  North  Twenty- 
second  street,  president ;  Charles 
W.  Dickenspield,  5211  Baltimore 
avenue,  vice-president ;  Thomas 
C.  Thompson,  Sixteenth  and  Fed¬ 
eral  streets,  secretary,  and  Robert 
Haight,  1524  Chestnut  street, 
treasurer,  all  of  Philadelphia. 
The  purposes  of  the  association 
are  described  in  the  application  as 
follows:  “To  unite  and  secure  the 
co-operation  of  the  business  men 
of  the  Commonwealth  of  Pennsyl¬ 
vania,  to  procure  the  alteration, 
enactment,  amendment,  repeal 
and  further  regulation  of  all  laws 
commonly  known  as  the  mercan¬ 
tile  tax  laws,  imposing  a  tax  on 
merchants  doing  business  in  the 
Commonwealth  of  Pennsylvania, 
and  to  disseminate  useful  infor¬ 
mation  and  to  watch  and  influence 
legislation  toward  the  better  pro¬ 
tection  of  their  capital.” 


To  the  Trade: 

You  Have  Been  Advised 
That  to  Handle 

CEYLON 

TEA 

With  Profit  You  Must 

BLEND  IT 

Be  sure  that  each  Component 
of  your  Blend  is  the  Product 
of  the  Island  of  Ceylon. 

t  •*»  ^ 

Do  not  13161111  it  with 
Teas  Masquerading 
under  the  Name  of 

CEYLON 
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The  presence  of  a  good-sized  ad¬ 
vertisement  of  a  German  brand  of 
chicory  in  a  local 
Th«  Decline  newspaper  directs 
of  chi.ory.  the  attention  to 
the  almost  total 
eclipse  which  has  overtaken  the  sale 
of  chicory  to  the  American  trade  in 
the  last  ten  years. 

Before  the  enforcement  of  the 
food  laws  became  vigorous  enor 
mous  quantities  of  chicory  were 
sold  mixed  with  coffee,  the  admix¬ 
ture  having  the  double  purpose  of 
cheapening  and  improving  the 
flavor.  Its  use  was  not  confined 
to  cheap  brands,  but  extended  to 
some  of  the  highest-priced  brands 
of  coffee  sold  ground. 

To-day  the  situation  is  vastly 
changed.  Food  laws  now  make  it 
impossible,  or  at  least  impracticable, 
to  sell  as  coffee  a  blend  of  coffee 
and  chicory.  Such  a  mixture  can 
be  sold  if  it  reveals  its  real  charac¬ 
ter,  but  revelation  means  to  the 
American  coffee  consumer  the  ab¬ 
solute  destruction  of  its  atractive- 
ness.  With  him  ignorance  was 
bliss.  He  enjoyed  his  doctored 
coffee  up  to  the  very  minute  that  he 
learned  it  was  doctored,  but  not  one 
minute  after. 

Chicory  is  still  used  very  largely 
by  foreigners,  but  with  the  better 
class,  always  knowingly.  And  as 
the  foreign  population  increases,  the 
product  may  be  able  to  recoup  some 
of  the  trade  it  has  lost  by  being 


crowded  out  of  the  American  trade. 
So  far  as  being  consumed  by  the 
native  American  is  concerned,  how¬ 
ever,  it  is  probably  an  outlawec 
product. 


The  net  result  of  the  brilliant 
move  of  the  Procter  &  Gamble  Co 
which  has  been 
discussed  in  the 

Who  Wiot  ? 

last  two  issues  o 
the  “Grocery 
World,”  can  now  be  estimated  with 
a  fair  degree  of  accuracy.  In  a  nut 
shell,  the  move  was  this:  Hereto¬ 
fore  the  Philadelphia  Retail  Gro¬ 
cers’  Association  and  the  chain 
stores  had  bought  Ivory  soap  at  the 
quantity  price  of  $6.50  through  a 
jobber.  From  now  on  the  chain 
stores  will  continue  to  buy  that 
way  and  at  that  price,  but  the  Re¬ 
tail  Grocers’  Association,  a  much 
larger  buyer  than  any  of  them,  wil 
be  given  only  the  20-case  price  of 
$6.80,  even  though  it  buys  ten  times 
twenty  cases. 

The  results  of  the  move  have 
been  so  overwhelmingly  splendid 
that  the  “Grocery  World”  feels  con¬ 
strained  to  congratulate  everybody 
concerned,  particularly  the  Whole 
sale  Grocers’  Association,  which 
brought  it  about.  The  sharers  in 
the  boon  reap  benefits  as  follows  :- 
The  Procter  &  Gamble  Co.,  with¬ 
out  the  slightest  benefit  either  to 
themselves  or  the  jobbers  whom 
they  sought  to  befriend  at  the  ex¬ 
pense  of  the  retailers,  gain  the  ill 
will  of  one  thousand  association 
grocers  in  Philadelphia  and  sub¬ 
urbs.  That  comes  from  continuing 
to  give  the  chain  stores  a  quantity 
price  which  is  denied  the  Retail 
Grocers’  Association  on  even  a 
larger  quantity. 

The  Wholesale  Grocers’  Associa¬ 
tion  gets  the  benefit  which  comes 
from  turning  the  Retail  Grocers’ 
Association,  hitherto  a  quiescent 
factor,  into  an  active  disturbing  in¬ 
fluence  with  a  tremendous  power 
for  demoralizing  the  market. 
While  the  retail  association  was 
given  the  quantity  price,  it  con¬ 
sidered  itself  in  honor  bound  to 
maintain  the  jobbing  price,  and  it 
therefore  listed  Ivory  soap  to  its 
members  at  $7,  the  regular  job¬ 
bing  price,  though  under  no  con¬ 
tract  to  do  so.  More,  no  direct 
rebate  was  ever  given  on  it.  But 
now  that  it  is  denied  the  quantity 
mice,  all  incentive  to  hold  the  list 
mice  disappears,  and  on  all  soap 
purchased  from  now  on  the  asso¬ 
ciation’s  straight  price  to  mem¬ 


bers  will  be  $6.80.  This  is  20 
cents  below  what  it  was  before,  anc 
20  cents  below  the  price  of  any  job 
ber  who  keeps  his  contract.  Thus 
is  the  jobbing  market  demoralizes 
by  the  jobbers’  short-sighted  sel 
fishness ! 

The  members  of  the  Retai 
Grocers’  Association  get  a  better 
deal  than  they  got  before,  for  while 
under  the  old  arrangement  they 
were  charged  the  list  price  of  $7  for 
their  soap,  they  now  pay  $6.80,  20 
cents  less,  we  say  again,  than  they 
can  buy  of  any  other  jobber,  and  20 
cents  less  than  any  direct  price  they 
have  ever  gotten  from  the  associa 
tion  itself. 

Did  anybody  ever  see  a  prettier 
muddle?  It  simply  shows  what 
cold-blooded  selfishness  can  do 
when  unmixed  with  brains  and  fore¬ 
thought.  Wisdom  would  have 
solved  the  problem  by  recognizing 
the  Retail  Grocers’  Association  as 
a  jobber,  which  it  unquestionably 
is,  and  then  putting  it  under  the 
same  agreement  to  hold  the  price 
that  other  jobbers  are  put  under. 


Sclfiihncii. 


Several  days  ago  R.  E.  Lee,  editor 
of  the  “Eli  Grocer,”  St.  Louis,  Mo., 
was  asked  by 
Sm«n  subscriber  for  his 

opinion  as  to  the 
righteousness  of 
the  parcels  post  bills  now  before 
Congress.  He  rendered  and  pub¬ 
lished  an  opinion  which  was  in  part 
as  follows : — 

Any  parcels  post  measure  is  dan¬ 
gerous.  The  one  which  has  been 
fathered  by  the  Postmaster-General 
is  an  innocent  measure  in  itself  and 
it  must  be  confessed  that  it  holds  out 
to  the  retail  merchant  in  the  inter¬ 
ior  town  a  sop,  but —  all  sops  are 
dangerous. 

Let  us  suppose  that  we  had  a  par¬ 
cels  post  which  could  be  used  only 
on  free  delivery  routes.  Of  what 
use  would  it  be  to  the  retail  mer¬ 
chant  in  Joplin  or  Carthage  or  Webb 
City? 

Do  you  want  the  farmers  within 
ten  miles  of  you  to  order  by  phone  or 
letter  and  you  send  out  the  orders 
by  parcels  post  at  your  expense? 

Or,  do  you  want  that  farmer  to 
come  to  town  on  court  day  or  other 
day  which  you  will  make  attractive 
for  him  and  his  women?  Do  you 
not,  in  point  of  fact,  want  him  and  his 
women  to  come  into  town  so  that  the 
grocer  can  show  him  a  lot  of  food 
supplies  and  brooms  and  wash¬ 
boards  and  washing  machines,  and 
the  hardware  man  show  him 
hatchets  and  hammers  and  small 
hardware,  and  the  harness  man  show 
him  a  new  wrinkle  in  harness,  and 
the  vehicle  and  implement  man  show 
him  a  harvester  or  catch  his  fancy 
with  a  nice  buggy,  while  the  dry 
goods  man  is  beguiling  his  women 
folks  with  dress  goods  and  notions 
and  hair  combs  and  a  hundred  and 
one  things  that  he  would  not  buy 
and  they  would  not  buy  if  the  actual 
goods  were  not  shown  to  them  in 
the  store? 


Would  not  your  sales  as  retail  mer¬ 
chants  be  cut  down  50  to  75  per 
cent,  if  you  deprive  yourself  of  the 
opportunity  of  temptingly  displaying 
your  wares  instead  of  the  talking 
about  them  over  the  telephone  or 
waiting  until  they  were  ordered 
without  any  solicitation,  by  mail? 
Would  the  farmer  order  by  mail? 
Would  he  buy  anything  but  bare 
necessities  unless  you  get  him  close 
enough  to  you  to  practice  salesman¬ 
ship  on  him?  I  think  not. 

If  the  retail  merchants  of  the 
country  oppose  parcels  post  for  any 
such  small  and  selfish  reason  as 
this,  their  cause  will  fail.  And  in¬ 
deed  it  would  deserve  to  fail. 
Opening  the  mails  to  merchandise 
is  progress;  that  cannot  be  denied. 
In  order  to  oppose  successfully  a 
movement  which  comprehends 
progress  its  opponents  must  bring 
forward  something  more  than  a  sel¬ 
fish  whine  that  if  goods  can  be 
ordered  by  telephone  and  delivered 
by  mail  customers  will  be  less  likely 
to  come  to  the  store.  If  that  is  an 
argument  against  anything,  it  is- an 
argument  against  the  telephone. 

Retail  merchants  have  no  need  to 
resort  to  such  petty  reasoning — 
there  is  a  principle  involved.  A 
general  parcels  post  law,  such  as  the 
Kean  Bill,  published  last  week, 
would  give  to  the  Chicago  mail¬ 
order  houses  facilities  for  under¬ 
mining  the  business  of  the  local  re¬ 
tail  dealer,  on  whom  rural  prosper¬ 
ity  largely  depends,  and  in  whom  is 
unquestionably  the  right  to  pro¬ 
tection  against  almost  invincible 
odds.  There  is  nothing  selfish 
about  that,  and  for  that  reason  it 
is  strong.  The  other  argument 
would  never  give  the  retailers 
standing  anyrwhere. 


Coming. 


The  canned  goods  packers 
are  coming  to  see  the  truth  of 
future  canned 
goods  sales :  to 
see,  in  other 
words,  how 
ridiculous  and  unbusiness-like 
much  of  the  modern  future 
business  is.  The  Western 
Canned  Goods  Packers’  Associa¬ 
tion,  with  which  are  affiliated  some 
of  the  largest  packers  of  the  United 
States,  decided  last  week  that  no 
uture  corn  or  tomatoes  would  be 
sold  before  June  1,  1908.  That  is 
not  as  complete  a  reform  as  it 
should  be,  nevertheless  it  is  a  step  in 
the  right  direction.  Corn  and  to¬ 
matoes  sold  in  June  are  still  in  the 
air,  since  the  crops  of  both  do  not 
mature  until  after  that.  Neverthe- 
ess,  some  idea,  at  any  rate,  can  be 
gotten  then  of  crop  conditions. 
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The  “Grocery  World”  will  not  be 
in  the  least  surprised  when  the  time 
comes  that  a  large  percentage  of  the 
packers  at  least  will  refuse  to  sell 
canned  goods  until  they  are  in  ex¬ 
istence  to  sell. 


Why  Has  Fresh  Meat 
Advanced  ? 

The  United  States  Congress  is  About  to 
Officially  Ask  this  Question.  Resolu¬ 
tion  Introduced  by  Nebraska  Member 
Calling  on  Department  of  Commerce 
and  Labor  for  Information. 

Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

April  io,  1908. 

If  a  resolution,  introduced  in  the 
House  by  Mr.  Hitchcock,  of  Ne¬ 
braska,  on  Tuesday,  is  favorably 
acted  upon,  the  Congress  of  the 
United  States  will  shortly  make  an 
investigation  into  the  present  very 
high  prices  of  fresh  meat  all  over 
the  country. 

The  resolution  which  was  re¬ 
ferred  to  the  Committee  on  Inter¬ 
state  and  Foreign  Commerce,  was 
as  follows: — 

Resolved,  That  the  Secretary  of 
Commerce  and  Labor  be  directed  to 
transmit  to  the  House,  if  not  incom¬ 
patible  with  the  public  interest,  full 
statistical  information  gathered  by 
the  department  under  authority  of 
law,  showing  the  price  each  month 
during  the  last  two  years  of  the 
leading  meat  products  made  and 
packed  at  the  leading  packing  house 
centres  of  the  country  by  companies 
and  corporations  engaged  in  com¬ 
merce  between  the  States,  together 
with  the  prices  paid  by  said  corpora¬ 
tions  and  companies  for  live  stock 
each  month  during  the  said  period, 
so  arranged  as  to  show  the  relation¬ 
ship  between  the  price  paid  by.  said 
companies  for  the  live  stock  and  the 
prices  charged  by  them  for  meat 
products. 

So  radical  has  been  the  advance 
in  meat  during  the  last  three 
months  that  the  attention  of  Con¬ 
gress  has  been  attracted  to  it. 
Charges  of  combination  and  re¬ 
straint  of  trade  have  been  made, 
and  it  is  likely  that  the  above  reso¬ 
lution  may  lead  to  another  investi¬ 
gation. 

Holt. 


First  Quarter  of  1908  Disas¬ 
trous  Business  Record. 

Official  Report  Shows  Fifty  Per  Cent. 
Increase  in  Commercial  Failures. 
Believed  to  be  Due  to  Business 
Depression. 

According  to  an  official  report 
of  mercantile  failures  for  the  first 
three  months  of  1908,  there  was 
a  notable  increase  in  the  number 
as  compared  with  the  same 


months  of  1907.  The  total  in  the 
entire  United  States  was  4,909 
ailures  in  the  first  quarter  of 
1908,  as  against  3,136  for  the  same 
period  of  1907.  The  liabilities  of 
the  4,909  were  $75,706,191 ;  of  the 
3,136,  $32,075,591. 

The  reports  of  failures  in  the 
various  States  for  the  same  peri¬ 
ods  of  the  two  years  are  as  fol¬ 
lows  : — 


States.  1908.  1907- 

New  England.  No.  No. 

Maine  .  52  41 

New  Hampshire .  28  13 

Vermont .  8  13 

Massachusetts .  246  163 

Connecticut .  m  58 

Rhode  Island  .  39  33 


New  England .  484  32 1 

“  “  1907 .  321 

Middle. 

New  York . 592  347 

New  Jersey .  72  44 

Pennsylvania  .  495  366 


Middle  .  i,i59  757 

“  1907 .  757 

South. 

Maryland .  95  58 

Delaware  . 7  22 

District  of  Columbia  . .  24  16 

Virginia  .  101  49 

West  Virginia  .  57  26 

North  Carolina  .  75  42 

South  Carolina .  28  49 

Florida .  68  42 

Georgia .  140  97 

Alabama .  92  63 

Mississippi .  67  37 

Louisiana .  54  45 

Tennessee  .  137  89 

Kentucky .  69  52 


South  . .  1,014  687 

“  1907 .  687 

.Southwest. 

Arkansas  . .  J33  78 

Texas  .  178  97 

Missouri .  176  m 


Southwest  .  487  286 

“  —  1907 .  286 

Central. 

Ohio  .  238  142 

Indiana . -. . . .  1 1 5  95 

Michigan  .  67  48 

Illinois  .  344  19* 

Wisconsin  .  51  33 


Central .  815  509 

“  1907 .  509 

West. 

Minnesota  .  69  66 

Iowa!  .  77  79 

Nebraska .  31  18 

Kansas  .  96  65 

Oklahoma  .  95  46 

Montana  .  29  21 

North  Dakota .  23  8 

South  Dakota  .  10  14 

Colorado  .  25  21 

Wyoming .  1  1 

New1  Mexico .  6  ... 


West .  462  339 

“  1907 .  339  ••• 

Pacific. 

Nevada .  17  4 

Utah  .  25  12 

Idaho  . 22  13 

Arizona .  8  7 

Washington .  119  69 

Oregon .  61  32 

California  .  235  98 

Alaska  .  1  2 


Pacific .  488  237 

“  1907 .  237 


Total,  United  States  ..  4,909  3,136 


/*■  A  S  “It’s  All  in  the 


THE  GROCER 

WHO  MIXES  BRAINS 

WITH  HIS  BUSINESS 

is  always  trying  to  make  “satisfied  customers” — and  the  easiest 
way  to  make  them  in  these  pinching  times  is  to  recommend 

Shredded  Wheat  Biscuit  and  Triscuit 

the  food  that  supplies  all  the  energy  needed  for  work  or  play  at 
smallest  cost.  The  cleanest,  purest,  most  nutritious  and  most 
economical  of  cereal  foods. 

A  Good  Profit  for  You,  and  a  Satisfied  Cus= 
tomer — What  More  Can  You  Ask? 


The  Natural  Food  Company,  Niagara  Falls,  N.  Y. 


— — —  ■ 1  ■  ■■ » ■  ^ 

When  You  Are 
Asked  For 

One  of  the  57  Varieties  that  you  do  not  carry  in  stock, 
you  run  the  risk  of  losing  a  permanent  customer.  The 
housewife  knows  that 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  that  contain  no  preservatives) 

are  carried  by  all  first-class  grocers,  and  she  will  have 
them.  Absolutely  pure,  clean-made,  and  of  the  highest 
quality,  Heinz  products  make  firm  friends  wherever  sold. 

Merchants  are  authorized  to  refund  purchase  price 
if  they  ever  fail  to  please. 

Anything  that’s  ”  HEINZ  ’’  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 

Now  York  Pittiburgh  Chicago  London 
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Fruit  Evaporator  Tells  Pennsylvania  Food 
Commissioner  About  Sulphur  Bleach 

Says  that  Sulphur  Poisons  the  Fruit  so  that  Even  Insects  Won’t 
Touch  It.  Oleo  Campaigns  in  Philadelphia  and  Pittsburg. 
Reports  of  Month’s  Work  and  of  State  Chemists. 


The  current  issue  of  the  Pennsyl¬ 
vania  Dairy  and  Food  Bulletin, 
copy  of  which  has  just  been  re¬ 
ceived,  contains  an  interesting  let¬ 
ter  from  Jacob  F.  Ryder,  of 
Waynesboro,  Pa.,  on  the  subject  of 
bleaching  dried  fruit  with  sulphur. 
Mr.  Ryder  shows  himself  thorough¬ 
ly  posted  on1  the  subject,  and  op-  « 
posed  the  use  of  the  bleach.  His 
letter  is  as  follows: — 

Waynesboro,  Pa.,  March  6,  1908. 

Mr.  James  Foust,  Dairy  and  Food 
Commissioner,  Harrisburg,  Pa. 

Dear  Sir: — I  have  your  letter  of 
March  2d,  and  in  reply  will  say  that 
nothing  could  have  pleased  me  more 
than  to  have  found  the  time  to  have 
written  you  a  more  descriptiye  let¬ 
ter  in  relation  to  the  use  and  abuse 
of  the  sulphur  process  in  bleaching 
fresh  fruits  preparatory  to  evapora¬ 
tion.  But  you  are  at  perfect  liberty 
to  quote  me  as  saying  that  the  use  of 
sulphur  and  all  other  bleaches,  as 
salt  water,  benzoate  of  soda,  etc., 
should  be  vigorously  discouraged, 
especially  the  present  methods  of  us¬ 
ing  sulphur,  and  the  length  of  time 


that  the  first  prepared  fruit  is  sub¬ 
jected  to  the  fumes  of  the  burning 
sulphur,  which  is  termed  sulphurous 
acid  gas  which  in  turn  is  a  corrosive 
poison. 

To  make  a  test  put  one  pound 
each,  sulphur  bleached  dried  apples, 
salt  water  and  evaporated  apples  un¬ 
bleached  as  per  sample  I  sent  you, 
or  in  other  words  use  three  one- 
gallon  stone  jars  or  any  other  con¬ 
venient  receptacle  and  put  into  each 
jar  one  pound  of  each  kind  of  fruit  to 
which  add  two  quarts  of  water,  al-  > 
lowing  the  jars  with  the  fruit  and 
water  to  stand  for  48  hours  in  a 
room  where  the  temperature  is  be¬ 
low  that  which  causes  fermentation, 
then  by  tasting  the  juice  or  cider  of 
each  and  by  sachrameter  weigh  the 
juices  and  determine  the  specific 
gravity  and  the  amount  of  sugar  in 
each,  or  by  chemical  analysis  you 
will  find  surprising  results. 

In  the  first  place  in  all  of  the  com¬ 
mercial  apple  evaporating  plants  (as 
the  evaporators  used  for  this  purpose 
are  wholly  unadapted  for  evaporat¬ 
ing  any  other  fruits  except  the 
apple), _  the  apples  are  pared,  cored 
and  trimmed.  From  the  trimmers 
the  apples  pass  into  the  bleacher, 
which  is  provided  with  a  series  of 
five  or  six  boxes,  each  holding  from 
two  to  three  bushels  of  fruit,  and 


as  these  boxes,  filled  with  fruit,  fol¬ 
low  each  other,  in  consecutive  order, 
through  a  horizontal  flue  or  bleach¬ 
ing  box  with  a  pot  of  burning  sul¬ 
phur  underneath,  from  which  the 
fumes,  sulphurous  acid  gas,  pass 
upward  and  into  the  bleacher,  thus 
saturating  the  pared  and  cored 
apples  so  thoroughly  that  all 
bruised  places  in  the  ripe  fruit  and 
the  very  hard  green  fruit  all  comes 
out  of  the  bleacher  white  and  so 
thoroughly  poisoned  that  flies,  gnats 
and  other  insects,  including  the 
honey  bee,  will  not  go  near  the  fruit 
that  is  intended  to  enter  into  the 
stomachs  of  the  unsuspecting  con¬ 
sumers.  While  on  the  other  hand, 
just  outside  of  the  evaporator  build¬ 
ing  you  will  find  myriads  of  bees, 
flies,  gnats  and  other  insects  help¬ 
ing  themselves  to  the  cores  and 
skins  (parings)  that  have  just  been 
removed  from  the  apples  in  the  pile 
of  bleached  fruit  inside  of  the  build¬ 
ing,  waiting  its  turn  to  go  into  the 
so-called  evaporator. 

Even  should  the  bleached  fruit  lie 
for  several  days,  no  fly  or  insect  will 
touch  it,  simply  because  it  is  poison, 
whether  apples  are  evaporated  as 
“whole  stock”  or  cut  into  ring  slices, 
from  the  whole  fruit  after  being 
bleached,  from  which  little,  if  any, 
of  the  sulphur  fumes  can  be  dissi¬ 
pated  in  the  process  of  evaporation, 
by  the  present  process  of  cold 
bleaching,  and  kiln  drying. 

Being  familiar  with  all  kinds  of 
farm,  orchard,  dairy,  evaporating, 
canning  and  packing  house  food 
products,  I  feel  justified  in  saying 
that  in  none  of  these  have  the  actual 
food  values  been  so  completely 
changed  by  adulteration  and  arti¬ 
ficial  coloring  matter  as  the  com¬ 
mercial  evaporated  fruit  products, 
more  especially  the  apple,  which  by 
the  indiscriminate  use  of  sulphur  has 


in  many  instances  been  rendered 
wholly  unfit  for  food. 

The  proper  way  to  evaporate  fruit 
is  by  exposing  all  cut  surfaces  of  the 
fresh  prepared  fruit  to  continuous 
currents  of  heated  air  in  such  a  man¬ 
ner  as  to  dry  off  the  cut  or  exposed 
surfaces  of  the  fresh  fruit  and  thus 
form  an  artificial  skin  or  cuticle, 
covering  the  fruit  and  preventing  the 
escape  of  the  volatile  fruit  flavor 
and  developing  the  saccharine  or 
fruit  sugar  as  near  as  is  possible  to 
be  accomplished  in  an  evaporator. 

Very  respectfully, 

Jacob  F.  Rvdeb. 

In  same  number  of  the  bulletin 
the  Commissioner  sums  up  his  im¬ 
pressions  of  the  oleo  campaign  he 
has  been  carrying  on  in  Philadel¬ 
phia  and  Pittsburg  as  follows : — 

Recent  remonstrances  from  deal¬ 
ers  in  pure  butter  in  the  counties  of 
Allegheny  and  Philadelphia  led  the 
Dairy  and  Food  Commissioner  to 
set  on  foot  investigations  which 
revealed  extensive  violations  of  law. 

In  Allegheny  county  less  than  one 
hundred  of  the  dealers  got  into  the 
habit  of  purchasing  the  uncclored 
oleomargarine  and  coloring  it  them¬ 
selves,  thus  defrauding  the  National 
government  out  of  nine  and  three- 
quarter  cents  revenue  on  each  pound 
and  violating  the  law  of  Pennsylva¬ 
nia.  This  colored  product  was  mar¬ 
keted  as  genuine  creamery  butter, 
but  it  was  sold  at  a  price  which 
practically  drove  genuine  butter  out 
of  the  market.  After  careful  inves¬ 
tigation  had  revealed  something  of 
the  situation  several  arrests  were 
made  and  prosecutions  instituted.  It 
is  the  firm  resolve  of  those  having 
the  matter  in  charge  to  push  these 
prosecutions  with  all  possible  vigor 


If  you  knew  bow  many  people  cbew 

Pulver’s  Kola-Pepsin  Chewing  Gum 

you  would  order  the  following  at  once  and 

M  aKB)  t  h  b  big  profit 

T  r  RETAILS 

J  Jar  — J00  5-cent  packages . $5.00 

I  Box —  20  5-cent  packages  (Free  to  you)  ....  J.00 
I  Box  20  Metal  Gum  Containers  (Free  to  you) 

(For  the  pocketbook)  _ _ 

„  $6.00 

Cost  to  you . 2.75 

Net  profit . $3.25 

Universal  Coupons  Given  Free  to  Both  Merchant  and  Consumer 

Pulver  Chocolate  and  Chicle  Mfg.  Co. 

_  ROCHR8TFR,  IV.  Y. 


The  Ohio  Blue  Tip,  Double  Dip 


SAFETY 

MATCH 


is  the  only  one 
that  never  gets 
soft  and  never 
drops. 

All  Jobbers.  Prices  Will  Interest  You. 

OHIO  MATCH  SALES  CO.,  New  York,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


Let  Us  Show  You  How  to  Buy  Coffee ! 


We  know  the  Coffee  business  from  A  to  Z  5  have  had  more  than  ninety  years’  experience,  and  knowing* 
the^best  vahae°n  ^  y°U  h°W  t0  buy  S°  that  y°U  make  the  most  money  and,  at  the  same  time,  obtain 

We  will  show  you  what  blends  are  best  suited  to  your  locality,  and  then  see  that  the  roasting-  is  perfectly 
done,  so  as  to  obtain  the  best  results.  &  r  3 

Coffee  tliatfl  ever^t^nSf  *°  protect  your  interests,  and,  as  a  further  safeguard,  guarantee  every  pound  of 
Let  us  show  you  that  we  know  our  business. 


SAMUEL  WILDE’S  SONS  CO.,  Importers  Coffees,  Teas  and  Spices,  II  DUTCH  STREET,  NEW  YORK 
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and  to  refuse  to  transfer  the  licenses 
of  chronic  offenders. 

The  Situation  in  Philadelphia  has 
been  much  more  complex.  The 
dealers  in  pure  butter  found  them¬ 
selves  confronted  by  a  competition 
which  was  selling  “pure  creamery 
butter'’  at  much  lower  prices  that 
they  could  afford.  Complaint  was 
made  to  Dairy  and  Food  Commis¬ 
sioner  Foust  who  at  once  set  on  foot 
investigations  which  revealed  the 
existence  of  a  formidable  combina¬ 
tion  cunningly  organized  and  prac¬ 
ticing  the  same  violations  of  law  de¬ 
tected  in  the  Pittsburg  cases.  It 
may  be  added  here  that  every  effort 
will  be  made  to  break  up  this  un¬ 
lawful  combination  to  deceive  the 
public  and  injure  legitimate  trade. 
The  whole  power  of  the  State  will 
be  invoked  and  an  effort  made  to  se¬ 
cure  the  infliction  of  the  heaviest 
penalties  authorized  by  law. 

The  summary  of  the  month’s 
work  in  all  departments  is  as  fol¬ 
lows  : — 

REPORTS  OF  ANALYSIS. 


Butter  Samples,  116. 

Colored  oleomargarine  .  16 

Oleomargarine,  no  license .  2 

Pure  .  98 


Total  .  116 

Lard  Samples,  2. 

Pure .  2 

Pure  Food  Samples,  15. 

Adulterated .  1 

Complying  with  law  .  8 

Misbranded  . 7 .  6 

Total .  15 

Vinegar  Samples,  2. 
Adulterated .  2 

SUITS  AND  PROSECUTIONS. 
Oleomargarine  Cases,  18. 

Terminated .  18 

Pure  Food  Cases,  15. 
Terminated .  15 

Vinegar  Cases,  2. 

Terminated .  2 


The  pages  devoted  to  adverse  re¬ 
ports  of  State  chemists  show  com¬ 
paratively  few  material  adulter¬ 
ations.  Many  of  the  cases  reported 
are  oleo  violations.  Following  are 
taken  from  the  chemists’  adverse 
reports : — 

Sample  bought  of  Taylor  &  Wal¬ 
ters,  318  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  bought  of  Dundee  Cream¬ 
ery  Co.  (Joseph  Landerman),  1911 
Carson  street,  Pittsburg.  Sold  for 
butter.  Chemist’s  report — Oleomar¬ 
garine  colored  with  a  coal  tar  dye. 

Sample  bought  of  L.  A.  Brooks, 
409  Station  street,  Wilmerding. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

.  Sample  bought  of  Stephen  Broder¬ 
ick,  207  Fourth  avenue,  Carnegie. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  ,  bought  of  Reese  & 
Spencer,  New  Castle.  Sold  for  but¬ 
ter.  Chemist’s  report — Oleomarga¬ 
rine  colored  with  a  coal  tar  dye. 

Sample  bought  of  J.  A.  Donahoe, 
6278  Frankford  avenue,  Pittsburg. 
Sold  for  butter.  Chemist’s  report — 
Oleomargarine  colored  with  a  coal 
tar  dye. 

Sample  bought  of  S.  Broderick, 
207  Main  street,  Carnegie.  Sold  for 
butter.  Chemist’s  report— Oleomar¬ 
garine  colored  with  a  coal  tar  dye. 

Sample  bought  of  Stenger  Bros., 

921  Wylie  avenue,  Pittsburg.  Sold 


for  butter.  Chemist’s  report — Oleo¬ 
margarine  colored  with  a  coal  tar 
dye. 

Sample  bought  of  H.  F.  Levi,  E. 
Ohio  street,  Allegheny.  Sold  for 
butter.  Chemist’s  report — Oleomar¬ 
garine  colored  with  a  coal  tar  dye. 

Sample  bought  of  R.  P.  Horn- 
baker,  82  E.  Bean  street,  Washing¬ 
ton.  Sold  for  butter.  Chemist’s  re¬ 
port — Colored  oleomargarine. 

Sample  bought  of  D.  H.  Lewis,  160 
N.  Main  street,  Washington.  Sold 
for  butter.  Chemist’s  report — Col¬ 
ored  oleomargarine. 

Sample  bought  of  Mrs.  W.  A. 
Teagarden,  372  Main  street,  Wash¬ 
ington.  Sold  for  butter.  Chemist’s 
report — Colored  oleomargarine. 

Sample  bought  of  T.  T.  &  Wm. 
P.  Cage,  233  S.  Main  street,  Wash¬ 
ington.  Sold  for  butter.  Chemist’s 
report— Colored  oleomargarine. 

Sample  bought  of  Imri  H.  Taylor, 
43  W.  Wheeling  street,  Washington. 
Sold  for  butter.  Chemist’s  report — 
CoLred  oleomargarine. 

Sample  bought  of  A.  Greinier,  Oil 
City.  Sold  for  butter.  Chemist’s 
report — Oleomargarine;  no  license. 

Sample  bought  of  Ed.  B.  Taylor  & 
Fred  Walter,  318  Braddock  avenue, 
Braddock.  Sold  for  butter.  Chem¬ 
ist’s  report — Oleomargarine  colored 
with  a  coal  tar  dye. 

Sample  bought  of  Jacob  Hease, 
Washington.  Sold  for  butter.  Chem¬ 
ist’s  report — Oleomargarine ;  no 
license. 

Sample  bought  of  G.  W.  Gwvne, 
Washington.  Sold  for  butter.  Chem¬ 
ist’s  report — Oleomargarine ;  col¬ 
ored  with  a  coal  tar  dye. 

Sample  bought  of  L.  S.  Clark, 
Titusville.  Sold  for  ketchup.  Cbem- 
ist’s_  report — Preserved  with  an  ex¬ 
cessive  amount  of  benzoate  of  soda. 

Sample  bought  of  G.  N.  Ellen- 
burger,  Clearfield.  Sold  for  ketchup. 
Chemist’s  report — Preserved  with  an 
excessive  amount  of  benzoate  of  soda. 

Sample  bought  of  J.  W.  Fich- 
thorn,  813  Penn  street,  Reading. 
Sold  for  chocolate.  Marks  on  pack¬ 
age — “I  want  a  Chocolate.”  (Com¬ 
pound.)  Chemist’s  report — Deficient 
in  chocolate. 

Sample  bought  of  Chas.  Baker, 
1021  Montgomery  avenue,  Philadel¬ 
phia.  Sold  for  tomato  catsup. 
Chemist’s  report — Misbranded.  Con¬ 
tains  larger  amount  of  benzoate  of 
soda  than  declared  on  label. 

Sample  bought  of  John  McNeill, 
5861  Germantown  avenue,  Philadel¬ 
phia.  Sold  for  tomato  catsup. 
Chemist’s  report— Misbranded.  Con¬ 
tains  larger  amount  of  benzoate  of 
soda  than  declared  on  label. 

Sample  bought  of  John  McGarvey, 
Salmon  and  Clearfield  streets,  Phila¬ 
delphia.  Sold  for  tomato  catsup. 
Chemist’s  report— Misbranded.  Con¬ 
tains  larger  amount  of  benzoate  of 
soda  than  declared  on  label. 

Sample  bought  of  M.  H.  Levin, 
602  S.  Third  street,  Philadelphia. 
Sold  for  tomato  catsup.  Chemist’s 
report — Misbranded.  Contains  larger 
amount  of  benzoate  of  soda  than  de¬ 
clared  on  label. 

Sample  bought  of  Bauer  &  Harri¬ 
son,  620  N  Second  street,  Philadel¬ 
phia.  Sold  for  tomato  catsup.  Chem¬ 
ist’s  report— Misbranded.  Contains 
larger  amount  of  benzoate  of  soda 
than  declared  on  label. 

Sample  bought  of  Percy  D. 
Hogan,  Uniontown.  Sold  for  cider 
vinegar.  Chemist’s  report — Distilled 
vinegar  and  colored  with  caramel. 

Sample  bought  of  M.  Friedman, 
Uniontown.  Sold  for  cider  vinegar. 
Chemist’s  report — Distilled  vinegar 
and  colored  with  caramel. 


Florida  eggplants  are  scarce,  and 
anything  good  is  worth  $2.50  to 
$2.75  per  crate.  The  demand  is 
good. 


CONTRASTS 

A  clothing  merchant  once  started  out  a  tramp  in  the  most  disreputable-look¬ 
ing  apparel — so  bad  that  every  one  turned  to  look  at  him.  On  his  back  was  a 
sign  :  “Wear  Brown's  clothes  and  you  won’t  look  like  this.” 

He  was  advertising  by  contrast — and  the  ad.  was  a  good  one. 

A  good  many  well-meaning  grocers  are  advertising  the  other  fellow  in  the 
same  way. 

They  run  stores  which  are  good  stores,  but  they  haven’t  kept  abreast  of  all 
the  details  of  modern  merchandising  ;  and  the  result  is  that  in  competition  with 
the  store  having  up-to-date  time  and  labor  and  money-saving  fixtures  and 
methods  of  service  the  contrast  hurts  them,  and  they  lose  trade. 


The  American  Slicing  Machine 

will  make  the  other  fellow  advertise  YOU. 

Let  the  housewife  compare  the  even,  uniform  slices  of  bacon  or  ham,  or  dried 
beef,  cut  just  the  thickness  she  desires,  without  handling,  with  the  uneven  chunks 
sawed  off  by  hand  in  a  hurry. 

If  she  ever  goes  to  another  store  again  the  contrast  will  send  her  back  to  you 
in  a  hurry. 

Better  profit  on  each  sale  for  you,  too. 

Nine  thousand  merchants  have  proved  it. 

Write  to-day  for  the  evidence — free. 

American  Slicing'  Machine  Co. 

54  Fifth  Avenue,  Chicago 


METAL  SHIPPING  PAILS 

No  Boxing  or  Crating  Necessary 


TT'OR  Coffee  and  Spices  we  believe  you  will  find  this  new  metal  ship- 
^  ping  pail  best  transportation  package  on  the  market  to-day. 
It  has  been  perfected  only  through  practical  and  exacting  experiment. 
We  believe  it  to  be  practically  theft-proof.  The  cover  fits  into  the  pail 
and  is  fastened  by  clinching  the  cover-lugs  over  the  wired  top  of  the 
pail.  In  addition  we  furnish  small  steel  fasteners  (not  shown),  which 
are  clinched  over  the  cover-lugs  and  effectively  prevent  theft  in  transit. 

This  galvanized  shipping  pail  is  made  in  four  sizes :  Small,  Medium, 
Large,  Extra  Large. 


Submit  Your  Requirements  to  Our  Nearest  Office. 


AMERICAN  CAN  COMPANY 


PAILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


***  whiting  to  adyehtisbrs  kindly 
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OUR  1908  LINE  OF 

REFRIGERATORS 

COMPRISE 

The  Jewett  The  Baldwin  The  Farson 


NONE  BETTER  THUN  THESE 
Get  Our  Prices  Before  Buying 

JAMES  M.  VANCE  &  CO. 

Jobbers  in  Hardware 

211  and  213  Market  St.,  Philadelphia 


WOODCOCK  MACARONI 


is  not  just  dough  with  holes  in  it.  It  has  a  fine,  rich 
flavor  that  keeps  people  coming  for  more  and  beats  the 
best  imported  as  a  seller.  Your  best  customers  will  thank  you 
for  starting  them  on  it  and  we  will  give  you  a  good  profit. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y, 


Come  In 
With  Us 

"GET  SOME” 

We  want  your  co-operation,  Mr.  Retailer,  and  this  is  how  ' 
we  think  we  earn  it : 

Van  Camp’s  Baked  Beans  with  Tomato  Sauce  are 

advertised  to  consumers  more  widely  than  any  other  brand  in 
the  world.  Every  advertising  contract  we  carry  is  for  a  year 
and  we’ll  renew  it  when  it  expires. 

That  means  the  building  up  of  a  vast  business  ior  you 
and  us. 

Your  profits  on  Van  Camp’s  Pork  and  Beans  are  guar¬ 
anteed  as  good  as  the  profits  on  the  average  of  all  your  goods, 
and  much  better  than  the  profits  on  many  things  you  handle. 

As  for  quality,  there  is  no  brand  of  baked  beans  that  can 
compare  with  Van  Camp’s.  You  know  that,  and  your  cus¬ 
tomers  are  being  rapidly  taught  it. 

Van  Camp  Packing  Co. 

INDIANAPOLIS,  INDIANA 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  shows  no 
change  for  the  week.  The  de¬ 
mand  is  simply  fair,  being  a 
steady  business  for  actual  wants 
oniy.  Prices  throughout  rule  on 
exactly  the  same  basis  as  a  week 
ago,  low  grades  being  the  firmest 
on  the  list.  The  season  will  prob¬ 
ably  reach  its  close  without  any 
special  change  from  now  on. 

Coffee. 

The  coffee  market  is  very  dull. 
The  only  notable  feature  is  the 
continued  scarcity  of  good  San¬ 
tos.  There  is  no  scarcity  of  low 
grades;  in  fact  they  are  slightly 
weaker.  Brazil  options  are  un¬ 
changed,  and  there  is  practically 
no  quotable  market  change.  The 
demand  for  coffee  is  only  moder¬ 
ate.  Milds  are  steady  and  un¬ 
changed.  Java  steady.  Mocha 
shows  a  decline  of  about  y2  cent 
for  the  past  month. 

Sugar. 

The  sugar  market  is  still  very 
firm,  and  another  advance  in  re¬ 
fined  is  inevitable.  Cuban  raws 
have  advanced  another  notch  dur¬ 
ing  the  past  week,  and  European 
raws  also,  though  toward  the 
week  the  latter  ruled  slightly 
weaker  on  account  of  the  high 
prices  having  brought  out  an  un¬ 
expected  quantity  of  raw  sugar. 
Refined  sugar  shows  no  change 
for  the  week,  but  may  advance  at 
any  moment.  The  consumptive 
demand  is  fair. 

The  entire  refined  market  ad¬ 
vanced  io  points  just  as  the 
“Grocery  World”  went  to  press. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  flat 
and  unchanged  in  price.  Sugar 
syrup  is  in  excellent  demand,  both 
for  home  and  export  trade,  prac¬ 
tically  the  entire  output  being  ab¬ 
sorbed  as  rapidly  as  produced. 
Molasses  is  dull  and  steady,  the 
season  being  for  the  most  part 
over. 

Fish. 

The  market  for  the  week  shows 
no  change.  All  grades  of  Norway 
mackerel,  as  well  as  Irish,  rule  at 
steadily  maintained  prices,  and 
are  in  fair  demand  at  the  price. 
No  large  lots  are  moving.  Fresh 
mackerel  is  beginning  to  be 
caught  off  our  own  shores,  and 
the  new  shore  mackerel  season 
will  now  be  on  very  shortly. 
Cod,  hake  and  haddock  are  in 


light  demand  at  unchanged  prices. 
Domestic  sardines  on  spot  are 
unchanged  and  dull.  Future 
prices  have  not  yet  been  named  by 
most  packers,  but  are  likely  to  be 
almost  any  time.  Salmon  is  quiet 
and  rules  unchanged.  Foreign 
sardines  are  firm  and  scarce. 

ClMtf  O 0041*. 

Tomatoes  are  easy,  both  spot 
and  future.  There  is  no  change 
to  report  in  quotations,  but  the 
general  tendency  is  unquestion¬ 
ably  weak,  and  even  lower  prices, 
both  spot  and  future,  are  by  no 
means  unlikely.  Corn  is  dull  and 
weak  also.  The  demand  is  very 
light.  Spot  peas  are  weak  and 
dull,  although  futures  are  main¬ 
tained.  Apples  are  nominally  un¬ 
changed,  but  it  is  believed  that 
concessions  could  be  obtained  on 
a  good  round  lot.  Peaches  are 
still  scarce,  dull  and  high.  Balti¬ 
more  canned  goods  show  no 
change  in  price  and  the  demand  is 
fair.  Packers  are  anticipating  an 
active  packing  season  in  all  lines. 
California  canned  goods  are  dull, 
both  from  first  and  second  hands. 

Dried  Fruits. 

Prunes  are  easy  and  offers  have 
been  made  during  the  week  as 
low  as  a  2}4-cent  basis.  This  is 
equivalent  to  a  decline  of  y  cent. 
The  demand  is  very  light. 
Peaches  are  dull  at  much  reduced 
prices,  though  the  week  has 
brought  no  further  declines. 
Apricots  are  scarce  and  still  very 
high.  Some  imported  French 
apricots  of  rather  poor  quality 
brought  12  cents  during  the  week. 
Currants  are  quiet  at  unchanged 
prices.  Raisins  are  still  very  dull 
and  weak.  Citron  has  declined  y2 
cent  more  and  is  dull.  Dates  and 
figs  are  dull  and  unchanged. 
Apples  are  quiet  at  ruling  prices. 

Bean*  and  Pea*. 

Pea  beans  average  $2.35  for  the 
domestic  grades  in  a  large  way, 
the  imported  being  worth  $2  to 
$2.05.  The  demand  is  fair.  Mar¬ 
rows  rule  unchanged  from  last 
week  and  the  demand  is  fair. 
California  limas  do  not  seem  to  be 
very  steady,  various  prices  being 
quoted,  some  sales,  presumably 
for  rain-damaged  goods,  being 
made  below  5  cents.  Split  peas 
are  growing  scarce,  and  the  price 
is  firm.  Green  and  Scotch  peas 
are  in  light  supply  and  firm. 

Batter. 

Both  tub  and  print  butter  is 
firm  at  an  advance  of  about  2 
cents  per  pound  higher  than  a 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


week  ago,  all  grades  being 
affected.  The  continued  short 
supply  is  the  cause,  the  produc¬ 
tion  being  invariably  short  at  this 
time  of  year.  Present  conditions 
are  likely  to  exist  for  about  two 
weeks,  after  which  the  supply  will 
increase  and  prices  will  decline. 

E«i. 

The  egg  market  is  steady  at  un¬ 
changed  prices.  The  receipts  are 
about  normal  for  the  season, 
speculators  taking  everything  at 
the  market  price.  The  quality  of 
eggs  now  being  received  is  the 
best  for  the  year.  As  long  as  the 
weather  continues  cool  there  will 
probably  be  a  firm  market  at  un¬ 
changed  prices. 

Cheese. 

The  cheese  market  is  station¬ 
ary.  The  demand  is  fairly  active, 
and  stocks  in  storage  are  steadily 
decreasing.  Under-grade  cheese 
are  in  very  light  supply,  and 
prices  will  probably  rule  un¬ 
changed  until  new  cheese  is  avail¬ 
able  in  about  six  weeks. 

Provisions. 

Everything  in  the  smoked  line 
is  very  firm  at  unchanged 
prices.  The  demand  is  good,  as  is 
usual  at  the  Easter  season.  The 
receipts  of  hogs  are  lighter  than 
they  have  been,  and  if  there  is 
any  change  it  will  probably  be  a 
slight  advance.  Both  pure  and 
compound  lard  are  firm  at  un¬ 
changed  prices.  Barrel  pork, 
canned  meats  and  dried  beef  are 
unchanged  and  steady. 

Produce. 

York  State  potatoes,  85  to  95 
cents  per  bushel ;  Pennsylvania 
potatoes,  90  cents  to  $1  per 
bushel,  demand  good  ;  sweet  pota¬ 
toes,  $1.10  to  $1.20  per  basket; 
seconds,  50  to  65  cents  per  basket, 


demand  fair;  Ohio  globe  onions, 
$1  per  basket;  York  State,  90 
cents  to  $1  per  basket ;  Bermudas, 
$1.75  to  $2  per  crate,  demand 
good ;  Spanish,  small  crates,  75 
cents  to  $1 ;  large  crates,  $1.25, 
demand  slow;  carrots,  $2  per  bar¬ 
rel,  40  cents  per  basket,  demand 
fair ;  yellow  turnips,  30  to  35  cents 
per  basket ;  white,  25  to  30  cents 
per  basket,  demand  fair;  beets,  $1 
to  $1.25  per  barrel,  demand  slow; 
Danish  cabbage,  $12  to  $15  per 
ton,  $1  to  $1.25  per  barrel,  demand 
fair  ;  watercress,  $1.50  to  $2.50  per 
100  bunches,  demand  fair;  oyster 
plants,  $2.50  to  $3  per  barrel,  de¬ 
mand  fair;  scullions,  $1  to  $1.25 
per  100  bunches,  demand  good ; 
spinach,  80  cents  to  $1.15  per 
barrel,  demand  fair ;  horseradish, 
$3  to  $3.50  per  barrel,  demand 
fair;  salad,  2*4  to  4  cents  per 
bunch,  demand  fair  ;  radishes,  3  to 
4  cents  per  bunch,  demand  good. 

Green  Fruit. 

Bananas,  jumbo,  $1.75  to  $2.25 
per  bunch;  firsts,  $1.50  to  $1.75 
per  bunch;  8-hands,  $1.10  to  $1.30 
per  bunch  ;  7-hands,  75  cents  to  $1 
per  bunch  ;  6-hands,  50  to  65  cents 
per  bunch,  demand  poor ;  lemons, 
$2.50  to  $2.75  per  box,  demand 
fair ;  California  oranges,  $2.75  to 
$3.50  per  box,  demand  good ; 
Floridas,  $2.50  to  $3.50  per  box, 
demand  good  ;  grapefruit,  $2  to  $5 
per  box,  demand  fair;  apples, 
Baldwins,  $2  to  $3.50  per  barrel; 
Hulbersons,  $2.75  to  $3  per  bar¬ 
rel  ;  Spy,  $2.75  to  $3  per  barrel ; 
Spitz,  $3.50  per  barrel ;  Kings, 
$5  per  barrel ;  Russets,  $2.50  to 
$2.75  per  barrel,  demand  fair  to 
good. 

Nuts. 

Peanuts,  roasted,  choice,  $1.05 
per  bushel;  fancy,  $1.30  per 


bushel;  jumbo,  $1.55  per  bushel; 
green,  choice,  434  cents  per 
pound ;  fancy,  5  J4  cents  per 

pound;  jumbo,  634  cents  per 
pound,  demand  fair;  almonds,  17 
to  18  cents  per  pound;  Brazil,  10 
cents  per  pound ;  filberts,  10)4 

cents  per  pound ;  pecans, 

cents  per  pound;  walnuts,  1234 

to  14  cents  per  pound;  mixed,  11 
cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

Continued  dullness  this  week 
was  the  only  feature  of  the 
canned  goods  market  here.  In 
the  face  of  the  very  small  demand 
for  the  general  line  of  goods  it  is 
remarkable  how  well  the  prices 
hold  up.  They  have  reached  the 
point  evidently  where  the  canners 
are  determined  to  carry  the  goods 
into  the  coming  canning  season 
rather  than  name  any  lower 
prices.  During  the  week  toma¬ 
toes  was  about  the  only  article 
that  sold  in  straight  carload  lots. 
The  demand  for  them  was  small, 
comparatively,  but  the  encour¬ 
aging  feature  about  it  is  the  fact 
that  the  buying  orders  came  from 
nearly  all  sections  of  the  country, 
which  means  that  there  is  a  large 
field  for  the  canners  to  cover 
when  the  market  resumes  its 
usual  activity. 

In  all  lines  of  fruits  and  vege¬ 
tables  the  buying  was  of  the  same 
character  as  heretofore,  and  the 
market  is  rather  in  the  buyer’s 
favor.  In  some  lines  of  goods  the 
asking  prices  can  probably  be 
shaded. 

The  sales  of  “future”  goods  of 
all  kinds  up  to  this  date  have  been 
smaller  than  in  any  season  for  a 
very  long  time,  but  the  jobbers 
are  now  commencing  to  show 
more  interest  in  them. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  has  been  fairly 
active.  Buying  has  been  quite 
satisfactory  for  actual  needs ;  lit¬ 
tle  has  been  done  in  futures. 
Stocks  in  our  country  are  small ; 
in  fact,  lower  than  they  have 
been  for  years. 

P  e  p  p  e  r. — T  h  e  market  has 
strengthened  since  our  last  letter. 
Price  has  been  marked  up  fully 

to  l/i  cent.  This  especially  ap¬ 
plies  to  Lampong.  We  have  just 
had  some  news  pertaining  to  the 
fact  that  we  will  have  moderate 
crops  of  Acheen,  Singapore  and 
Lampong  peppers,  although  it  is 
predicted  that  the  crop  of  Singa¬ 
pore  and  Siam  white  will  be 
smaller. 

Cayenne  is  very  steady  and 
prices  are  firm.  The  tendency  is 
upward. 

Cloves. — Practically  no  change 
in  the  situation.  There  is  very 


little  in  our  country  and  all 
arrivals  are  quickly  taken  up. 

Pimento  (Allspice). — Very  ac¬ 
tive  and  considerable  buying  on 
account  of  present  low  values, 
which  we  consider  very  safe. 

Mace  is  in  small  supply  and 
prices  are  therefore  very  firm. 

Nutmegs  continue  dull  at  only 
limited  demand.  Prices  are  prac¬ 
tically  unchanged. 

Cassias. — No  changes  to  note. 
Demand  very  fair,  which  will  in¬ 
crease  from  now  on.  China  Cas¬ 
sia  is  exceedingly  scarce. 

Gingers  unchanged  during  the 
week.  Demand  fair. 

Seed  s. — Caraway  unchanged 
during  the  week.  Market  very 
firm.  Celery,  mustard  and  cori¬ 
ander  in  fair  demand  at  same 
prices  as  heretofore  in  effect. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

California  Fruits. 

Present  conditions  in  California 
indicate  the  best  fruit  crops  known 
in  many  years,  and  unless  some¬ 
thing  unforeseen  happens  there  will 
be  the  heaviest  apricot  crop  that  we 
have  had  in  three  years,  and  it  may 
be  predicted  that  prices  on  canned 
and  dried  apricots  will  be  materially 
lower  than  they  have  been  for  sev¬ 
eral  years,  possibly  35  per  cent,  be¬ 
low  last  year  on  the  average.  The 
prices  on  apricots  that  ruled  during 
the  past  two  seasons  were  so  high 
as  to  restrict  consumption  to  a  very 
marked  degree.  Stocks  are  com¬ 
pletely  exhausted. 

Peaches. — The  present  outlook  is 
for  the  largest  and  best  crop  of 
peaches  we  have  had  in  California 
for  several  seasons.  The  fruit  is 
now  so  far  matured  that  growers  do 
not  fear  very  much  damage  from 
cold  spring  rains,  as  was  the  case 
during  the  past  few  years,  but  it 
must  be  taken  into  consideration 
that  stocks  are  entirely  exhausted. 

Cherries  and  Plums. — Indications 
point  to  good  crops. 

Pears. — Spot  stocks  completely 
exhausted.  Indications  are  for 
average  crop  only,  possibly  equal  in 
quantity  to  last  year  (1907). 

Resume. — While  at  present  con¬ 
ditions  could  hardly  be  better  (with 
prospects  for  seasonable  rains  dur¬ 
ing  April),  yet  it  will  require  good 
crops  to  replenish  stocks,  which  are 
practically  bare.  The  1908  prices 
on  canned  and  dried  fruits  will  be 
lower,  as  it  is  a  foregone  conclusion 
that  buyers  will  be  conservative  in 
their  purchases. 

Should  fruit  trees  be  overloaded, 
unless  growers  vigorously  thin  their 
trees,  the  size  of  the  fruit  will  be  too 
small  and  will  be  difficult  of  sale  at 
any  price. 

Prices  for  fruit  crops  will  rule 
low  this  year  on  account  of  the 
ultra-conservative  attitude  of  com¬ 
mercial  banks,  both  here  and  in  the 
interior,  which  will  result  in  many 
canners  and  dried  fruit  packers 
being  unable  to  finance  their  1908 
business,  and  as  dried  fruit  packers 
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have  met  with  very  serious  losses 
this  past  season  they  will  be  com¬ 
pelled  to  be  ultra-conservative  the 
coming  season.  The  speculative 
feature  will  be  largely  eliminated,  as 
financial  conditions  will  result  in 
materially  curtailing  the  output,  and 
packers  and  dried  fruit  men  will  not 
be  in  a  position  to  carry  heavy 
stocks  for  buyers. 

California  Canneries  Co. 
San  Francisco,  Cal. 


MARKET  NOTES. 

Florida  tomatoes  have  not  so  far 
had  a  very  good  season.  The  qual¬ 
ity  of  most  of  the  receipts  has  been 
poor.  At  present  the  price  ranges 
from  $1.50  to  $2.50,  and  anything 
good  sells  well.  Fancy  tomatoes 
will  bring  $3,  but  are  very  scarce. 

Florida  strawberries,  which  have 
been  unusually  abundant  all  the  sea¬ 
son,  are  even  more  abundant  now, 
and  the  price  has  dropped  to  15  to 
20  cents  per  quart.  As  much  as  five 
cars  have  reached  Philadelphia  in 
one  day.  Last  year  the  price  at  this 
time  was  25  to  35  cents.  Naturally 
the  low  prices  have  increased  the 
consumption. 1 

There  are  no  new  Florida  pota¬ 
toes  in  market,  though  there  prob¬ 
ably  will  be  within  two  weeks.  Ber¬ 
mudas  are  in  good  demand  at  $6.50 
per  barrel.  The  supply  is  not  large. 

Asparagus  is  coming  both  from 
California  and  the  South.  Califor¬ 
nia  asparagus  ranges  from  $2.50  to 
$3.50  per  dozen  and  is  in  good  de¬ 
mand.  Southern  ranges  from  20  to 
35  cents  per  bunch.  The  general 
demand  is  good. 

Rhubarb  is  mostly  near-by  and 
ranges  from  5  to  15  cents  per  bunch. 
The  demand  is  good. 

Florida  peas  have  a  wide  range — 
$1  to  $2.75.  The  demand  takes 
everything  good. 

Florida  string  beans  are  high. 
The  best  brings  $4,  the  poorest 
about  $2.  Good  beans  are  wanted. 

Radishes  are  in  large  supply  and 
fair  stock  has  been  offered  as  low 
as  $1.50  per  barrel,  which  is  not  y2 
cent  per  bunch.  Good  stock  ranges 
from  2 y2  to  3  cents  per  bunch. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlingfon,  Vt. 


Written  for  the  “Grocery  World.” 

Believes  in  Retailers  Standing  Alone 


A  Country  Retailer  Contends  that  it  is  Wrong  in  Principle  for 
Manufacturers  to  Concern  Themselves  with  Retailers’  Profits. 


to  advise  us  after  the  sale,  as  to  such 
success  as  it  might  have  had,  average 
amount  obtained  for  bills  of  this 
class,  whether  it  induced  the  settle¬ 
ment  of  such  accounts  in  advance 
and  so  on. 

Kindly  use  the  inclosed  stamp  en¬ 
velope  for  your  reply  and  if  at  any 
time  we  can  reciprocate,  please  com¬ 
mand  us. 


Every  Dealer  Should  be  Compelled  to  Stand  Alone.  If 
Unable  to  Stand  Alone  He  Should  Retire  in  Favor  of  Those 
Who  Can. 


Yours  very  truly, 

E.  J.  Buckley. 

The  answer  of  Secretary  W.  A. 
Schwarz  was  laconic  but  interest¬ 
ing.  He  writes : — 


I  was  greatly  interested  in  the 
account  in  the  last  issue  of  the 
“Grocery  World”  of  the  action  of 
the  Great  Western  Cereal  Co., 
manufacturers  of  Mother’s  Oats, 
in  attempting  to  induce  retail  gro¬ 
cers  to  sell  Mother’s  Oats  at  12 
cents.  I  am  a  retail  grocer,  and 
I  do  not  believe  in  such  moves. 
I  do  not  suppose  that  the  Great 
Western  Cereal  Co.  is  doing  this 
to  help  the  grocer  alone,  but  from 
business  reasons.  The  grocer 
who  gets  12  cents  for  Mother’s 
Oats  will  naturally  be  better  satis¬ 
fied  with  it  as  a  profitable  product 
than  if  conditions  compelled  him 
to  sell  it  for  10  cents.  The  manu¬ 
facturer,  therefore,  naturally  de¬ 
sires  to  make  the  grocer  as  well 
satisfied  with  his  product  as  he 
can,  and  thus  cause  him  to  push 
it. 

No  matter  what  the  motive, 
however,  I  am  not  in  favor  of  any 
such  moves.  As  a  retailer  I  am 
perfectly  willing  to  stand  on  my 
own  feet.  I  believe  all  other  re¬ 
tailers,  whether  willing  to  or  not, 
should  be  made  to  stand  on  their 
own  feet.  If  we  were  all  obliged 
to  stand  alone  it  would  be  a  case 
of  the  survival  of  the  fittest. 
Those  not  strong  enough  to  stand 
alone  would  fall,  and  the  market 
would  rightfully  belong  to  those 
left. 

In  other  words,  if  I  am  unable 
to  sell  goods  at  a  profit,  I  am  not 
worthy  of  help  from  outside,  I 
am  a  lame  duck,  and  no  amount  of 
outside  help  will  ever  make  me 
any  less  a  lame  duck. 

I  am  aware  that  the  majority 
of  the  retail  trade  will  not  agree 
with  the  view  I  am  about  to  ex¬ 
press  now,  but  I  am  nevertheess 
sincere  in  it.  In  a  way  the  manu¬ 
facturer’s  suggestion  as  to  what 
price  a  retailer  should  get  for  his 
own  goods  is  an  unwaranted  in¬ 
terference  with  another  man’s 
business.  A  manufacturer  sells 
his  goods  outright  to  the  jobber, 
the  jobber  sells  them  outright  to 
the  retailer.  They  belong  to  the 
retailer  absolutely  and  he  has  the 


exclusive  right  to  say  what  they 
shall  be  sold  for.  If  he  has  not 
sufficient  ability  to  turn  them  over 
at  a  profit,  then  he  has  no  place 
in  business  and  should  retire  in 
favor  of  those  who  have.  The 
manufacturer  would  be  perfectly 
justified,  in  my  judgment,  in  re¬ 
jecting  all  requests  from  retailers 
to  set  the  price  at  all.  All  that 
can  reasonably  be  asked  of  him 
is  that  he  shall  do  nothing  to  hin¬ 
der  the  retailer  in  getting  a  profit. 
If  he  refrains  from  interfering,  he 
would  have  a  perfect  right  to  say 
to  the  retailer:  “These  goods  are 
yours.  I  have  no  more  control 
over  them  than  Theodore  Roose¬ 
velt.  /  got  my  profit  out  of  them, 
it  is  up  to  you  to  do  likewise.” 

A  Country  Retailer. 

- ,  Pa.,  April  9,  1908. 


Why  the  Sale  Fell  Through. 


Secretary  Schwarz,  of  the  Geneva,  III., 
Business  Men’s  Association,  Writes 
the  “  Grocery  World  ’’  that  the  Pro¬ 
posed  Bad  Debt  Sale  Didn’t  Take 
Place.  “They  Must  Have  Paid  Up.” 

Floating  about  the  trade  press  for 
many  weeks  has  been  the  following 
item : — 

The  sale  of  about  $30,000  worth  of 
“bad”  grocery,  butcher,  drygoods  and 
other  bills  at  public  auction  is  the 
unique  plan  decided  upon  by  the 
Geneva,  Ill.,  Business  Men’s  Asso¬ 
ciation. 

At  a  meeting  of  the  association  it 
was  decided  to  take  this  step  as  a 
means  of  securing  a  settlement  on 
the  bills.  April  1  in  front  of  the 
Geneva  State  Bank  building,  the 
first  auction  will  be  held. 

Thirty  days’  notice  will  be  given 
to  delinquents  of  more  than  one 
year.  If  a  settlement  is  not  secured 
at  the  end  of  this  time  the  bills  will 
be  offered  for  sale  to  the  highest 
bidder,  the  purchaser  to  take  his 
chances  of  collecting.  Thirty  busi¬ 
ness  concerns  are  interested  in  this 
plan. 

The  sequel  is  told  in  the  follow¬ 
ing  correspondence : — 

Philadelphia,  March  28,  1908. 
Secretary  The  Business  Men’s  As¬ 
sociation,  Geneva,  Illinois. 

Dear  Sir: — The  “Grocery  World” 
is  extremely  interested  in  the  pub¬ 
lished  statement  that  your  or¬ 
ganization  will  on  April  1st,  hold  an 
auction  sale  of  delinquent  bills  owed 
the  members. 

We  would  esteem  it  a  very  great 
favor  if  you  would  be  good  enough 


Sale  didn’t  come  off;  guess  they 
must  have  paid  up. 

W.  A.  Schwarz. 


AMONG  THE  TRADE. 

The  local  wholesale  produce 
men  have  reversed  their  former 
decision  as  to  doing  business  be¬ 
tween  5  A.  M.  and  5  P.  M.  They 
will  now  close  at  12  noon,  opening 
at  any  time  in  the  night  they  like. 

The  Gimbel  grocery  store  has 
gone  into  the  oleo  business. 
They  advertise  pound  prints  at  25 
cents. 


During  the  week  creditors  filed 
a  petition  in  the  United  States 
District  Court  to  have  the 
United  States  Starch  and  Glucose 
Co.,  of  this  city,  adjudged  an 
involuntary  bankrupt.  The  pe¬ 
titioners  and  their  claims  are: 
E.  A.  Wright  Bank  Note  Co., 
$300;  Swain  Brothers,  $54.11; 
Oil  and  Waste  Machine  Saving 
Co.,  $52.96;  Wellington  Starch 
Co.,  $13,888.36;  Thomas  W. 
Barnes,  $1,839.39;  F.  A.  Masser, 
$123.72. 


Munsey  Chain  Store  Scheme 
Branching  Ont. 

The  Munsey  Grocery  Co.  has 
leased  a  large  store  room  in 
Youngstown,  Ohio,  at  a  rental  of 
$5,5°°  per  year  for  establishment 
of  one  of  the  branch  stores  of  that 
company.  The  leading  stockholder 
in  this  concern  is  Frank  A.  Munsey, 
the  magazine  publisher.  Similar 
stores  have  been  opened  by  this 
company  in  various  cities  of  the 
country.  The  concern  sells  grocer¬ 
ies  at  retail,  makes  no  free  deliver¬ 
ies,  sells  for  cash  and  expresses  an 
intention  of  selling  goods  at  an  ad¬ 
vance  of  15  per  cent,  over  cost.  It 
is  not  yet  known  whether  the  com¬ 
pany  will  sell  green  fruits  and  vege¬ 
tables,  but  as  the  plan  suggested  is 
in  most  respects  similar  to  that  of 
the  “cash  stores”  which  do  not 
handle  green  goods  it  is  supposed 
that  this  line  will  be  omitted  by  the 
Munsey  Co.  also. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


A  circular  from  a  new  Baltimore 
grocery  comes  into  this  department 
for  criticism.  It  measures  9  x  12 
inches,  and  here  is  the  photographic 
reproduction : — 


I  do  not  like  this  circular.  It  is, 
in  my  judgment,  susceptible  of 
great  improvement.  Over  half  of 
the  available  space  has  been  used  by 
the  boldface  heading.  This  seems 
to  me  a  clear  waste  of  space.  It  is 
all  very  well  to  make  much  of  the 
store  being  new,  but  I  shouldn’t 
have  taken  so  much  space  to  do  it. 
I  should  have  preferred  letting  ac¬ 
tions  speak  louder  than  words.  For 
instance,  a  heading  like  this  could 
have  been  used : — 


See  what  the  New  Tea 
and  Coffee  Store  is  Doing : 


Keep  the  name  and  address  for 
the  bottom,  where  it  rightly  belongs, 
and  follow  the  heading  with  just  a 
line  or  two  of  introduction.  Some¬ 
where  in  the  body  of  the  circular  or 
at  the  bottom  a  line  could  go  “We 
Give  Green  Trading  Stamps.”  The 
balance  of  the  advertisement  should 
be  meat.  As  a  matter  of  fact,  all 
the  real  advertising  of  specific  goods 
at  a  price  which  this  circular  con¬ 
tains  is  the  ten  lines  headed  “Cut 
Price.”  A  new  store  ought  to  reach 
out  for  business,  and  by  far  the  best 
way  it  can  do  it  is  by  exploiting 


well-selected  goods  at  attractive 
prices.  Big  black  lines  such  as 
appear  at  the  head  of  this  circular 
will  never  get  trade  in  the  world. 
The  advertising  for  the  stamps  may 
get  some,  but  it  is  not  by  any  means 
the  best  trade.  One  customer  who 
comes  for  goods  is  better  than  ten 
who  come  for  stamps  or  schemes. 
I  should  have  used  about  four  times 
as  much  space  to  advertise  goods 
and  prices  as  has  been  used  in  this 
circular. 


Mrs. Williams’  Brands 

OF 

PORE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HX8  NO  EQUAL 


Talisman  Codfish  in  little 
glass  jars  is  just  about  the 
sweetest,  finest,  tenderest  cod¬ 
fish  sold  anywhere. 

Packed  only  from  medium¬ 
sized  fish  both  smaller  and 
younger  than  that  we  pack  in 
3-pound  boxes. 

This  kind  of  package  irre¬ 
sistibly  appeals.  It  means 
absolute  cleanliness  and  per¬ 
fect-keeping  qualities. 

Talisman  Codfish  is  pre¬ 
served  with  natural  sea  salt, 
and  nothing  else. 

SWIFT  <3c  COMPANY 
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Jhe  New  TEA  and. 

llB 

COFFEE  Store 

P|i 

jmn|lmn 

[Of  West  Baltimore.: 

BIHbI 

Marion  A.  Shenton, 

Formerly  with  Great  A.  &  P.  Tea  Co. 

14233V.  BALTIMORE  STREET. 

Teas,  Coffees  and  Fancy 
Groceries. 

Note  our  attractive  prices  and  EXTRA  S.  &  H.  GREEN  STAMP  offerings. 

EXTRA  STAMPS  FREE. 

10  Stamps  with  1  package  Corn  Starch,  10  cents.  5  Stamps  with  1  package  of  Corn  Starch,  5  cts 


CUT  PRICE. 


Large  Bottle  AMMONIA, 

5  cents 

Red  ALASKA  SALMON, 

fi2L" 

Large  Can  TOMATOES. 

10  “• 

WACNER'S  Baked  Beans,  _ 

/ 10  cents 

KIRKMAN'S  Soap, 

;  4  .. 

California  Evaporated  PEACHES, 

10  cts.  lls. 

Oregon  PRUNES, 

10  " 

PICNIC  HAMS, 

,9  ’VjI 

BAKERS’  Gelatine 

9  “ 

CAMPBELL'S  Soups,  3  cans  for  25  cents 

EXTRA  STAMPS  FREE. 


70 

Stamps 

with 

1 

lb. 

80c 

TEA 

30  Stamps 

with  1  lb.  J. 

&  M.  Coffee  35c 

60 

U 

U 

1 

u 

70c 

u 

25 

i 

u 

,  1 

r  '  32c 

50 

u 

u 

1 

u 

60c 

u 

20 

u  i 

COFFEE  25c 

40 

u 

u 

1 

u 

50c 

tt 

15 

i 

ii 

i  ”  22c 

25 

ft 

»» 

1 

it 

40c 

it 

1C 

"  i 

Ytr  *.C 

20c 

Strictly  Fresh  Eggs  and  Finest  Butter.' 

C.  &  P  Phone,  Gilmor  1547  Y.  Orders  called  for  and  promptly  delivered. 


AGENTS  WANTED 

To  Solicit  Subscription,  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  Iree,  or  lour  month*’  trial  for  10  cent. 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 


Are  you  among  the 
7  per  cent.who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  &.nd  Market  Street./- 
Phila-delphia.,  Pa. 


' b  eoff  a 


NO  CHARGE 

We  will  send  any 
grocer  not  selling 
our  goods  a  free 
25c.  bottle 

Gorrs 

HERB 

BITTERS 

The  great 
remedy  for 

DYSPEPSIA  AND 
CONSTIPATION 

Write  to-day. 

S.  B.  Goff 
&  SonsCo. 

Established  1872 

Camden,  N.J. 


Here  Is  a  Good  Scheme! 


Grocers  sometimes 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things — first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
1  is  made  from  these 
j  capsules  ,  one  of 
I  which  has  simply  to 
be  d  r  o  p  pe  d  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
1  flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers 


ROYAL  SPECIALTY  CO. 

92  Re.ade  St.  NEW  YORK 
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The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and ,  will 
stand  up  under  any 
test  yon  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 
is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 


B.  FISGQer  &  Go. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


Warm  Roast  for  Extravagant  Food 

Advertising 

Advertising  Writer  Contends  that  the  Advertiser  of  Proprietary 
Foods  Defeats  His  Own  Ends  when  He  Makes  Extravagant 
Claims.  After  all,  Steak  and  Hot  Cakes  can  Never  be 
Eliminated. 


A  writer  in  “Printer’s  Ink,”  a 
weekly  publication  devoted  to  the 
advertising  business,  says  some 
sharp  things  in  the  last  issue  about 
food  advertisers  who  claim  every¬ 
thing  in  sight.  He  reproduces  an 
advertisement  of  this  type,  and  com¬ 
ments  upon  it  as  follows  : — 

The  food  man  has  no  case  in  court 
when  he  takes  this  tack.  All  that 
anybody  has  to  do  to  refute  him  is 
to  ask  the  jury  to  look  at  the  prison¬ 
er’s  face. 

You  can’t  reason  effectively 
against  so  capricious  a  thing  as  the 
human  appetite,  and  this  is  what  the 
food  man  is  trying  to  do  when  he 
ransacks  the  dietary  books  and  puts 
together  a  lot  of  “facts”  tending  to 
prove  that  his  foocl  is  the  one  food 
of  Man,  and  that  oats  and  corn  are 
only  fit  for  horses.  Who  cares  any¬ 
thing  about  the  opinion  of  an  agri¬ 
cultural  college  when,  in  its  very 
presentation,  he  has  to  compare  with 
such  staple,  savory,  universally  be¬ 
loved  delicacies  as  sirloin  steak  or 
eggs?  No  matter  how  many  physi¬ 
ological  common-places  he  may  get 
together  in  support  of  the  proposi¬ 
tion  that  his  patent  food  is  the  per¬ 
fect  food,  you  can  drive  him  out  of 
court  by  asking  the  jury  if  it 
wouldn’t  enjoy  a  plate  of  nice  brown 
corn  cakes  with  maple  syrup. 

Really,  the  only  consistent  food 
advertisements  are  a  grocery  cata¬ 
logue  or  a  delicatessen  window, 
which  present  all  the  things  there 
are  to  eat  in  an  impartial  way.  The 
very  names  of  any  of  them  in  the 
driest  bargain-sale  list  are  tempting. 
The  cheeses,  smoked  tongues,  thin- 
sliced  bacon  and  cross-sections  of 
roly-poly  imported  sausages  piled  up 
in  a  delicatessen  shop  make  the 
mouth  water.  Everything  sold  for 
the  food  of  Man  has  its  appeal,  and 
Man  wants  a  little  of  all  of  them 
at  some  time  in  the  year.  There¬ 
fore,  this  unfortunate  practice  of  se¬ 
lecting  one  food — the  only  one  you 
happen  to  make — and  trying  to  prove 
by  chapter  and  verse  that  it  is  the 
Complete  Food,  and  all-sufficient,  is 
dead  against  human  nature.  You 
can’t  fight  appetite  with  reasoning, 
no  matter  how  many  eminent  dietary 
authorities  vouch  for  your  facts. 
You  might  as  well  set  out  to  teach 
people  to  feel  with  their  heads  and 
distrust  their  motives.  When  it  be¬ 
comes  necessary  to  contrast  your 
stuff  with  a  sirloin  steak,  as  an  ex¬ 
treme  instance  of  the  Horrible  Ex¬ 
ample,  why,  doesn't  the  argument 
become  a  farce  on  its  own  showing? 

It  might  go  well  enough  in  some 
neglected  country  where  the  people 
who  read  newspapers  and  magazines 
have  never  inserted  a  knife  into  a 
prime,  juicy  sirloin.  But  how  about 
a  country  where  readers  have  to  pass 
the  butcher  shop  on  the  way  to  the 
grocer’s? 

When  the  food  man  is  confined  to 
a  single  delicacy  in  his  advertising, 
there  seem  to  be  about  three  funda¬ 
mental  logical  lines  of  argument 
open  to  him,  two  of  which  are  right 
and  the  third  altogether  wrong. 

First  of  all,  he  can  appeal  direct 


to  the  human  critter  in  Man — strike 
for  the  appetite.  He  can  show  how 
well  his  particular  brand  of  flakes 
or  crackers  is  prepared,  how  deli¬ 
cately  browned,  how  neatly  packed. 
He  can  emphasize  savoriness  in  his 
commodity,  cutting  loose  in  a  de¬ 
bauch  of  the  overpowering  words  that 
make  people’s  mouths  water,  even 
on  paper.  Why.  there  are  whole 
sections  of  Roget’s  synonyms  that 
make  an  irresistible  food  advertise¬ 
ment  as  they  stand,  with  no  argu¬ 
ment  at  all : — 

“Pungent,  piquant,  poignant,  spicy, 
full-flavored,  zest,  relish,  smack, 
tang,  gamy,  toothsome,  palatable, 
racy,  seasoned,  aroma,  dainty,  tit-bit, 
delicate,  delicious,  nectar,  ambrosial, 
crisp,  tempting,  tasty,  appetizing, 
exquisite,  fragrant,  delectable,  sweet¬ 
meat,  rich,  salt,  strong,  gusto - .” 

The  food  advertiser,  though,  has 
a  singular  failing.  He  ought  to  talk 
to  readers  as  though  they  were  well, 
and  hearty,  and  hungry.  Instead, 
he  more  often  addresses  them  as 
though  they  were  sick,  and  his  near¬ 
food  was  prescribed  to  make  them 
well,  like  Peruna.  His  arguments 
carry  their  own  refutation  in  the  text 
because  he  appeals  to  That  Tired 
Feeling  instead  of  to  the  human  ap¬ 
petite.  His  ads  remind  one  of  those 
modern  novels  where  the  characters 
never  have  anything  to  eat  because 
they  are  busy  analyzing  one  an¬ 
other's  morbid  motives.  Really, 
now,  ought  not  a  food  advertise¬ 
ment  to  be  more  nearly  like  a 
Dickens  story,  in  which  the  charac¬ 
ters  are  perpetually  having  good 
things  to  eat  and  drink? 

Appetite  is  certainly  the  first  great 
primary  fact  to  be  kept  in  mind  in 
advertising  food,  because  food  is  to 
eat.  and  people  eat  because  they  en¬ 
joy  it. 

The  second  basic  argument  of 
food  advertising  appears  to  be 
Nourishment.  These  are  days  of 
fad  and  fuddle.  Undoubtedly,  a 
good  many  people  wish  to  have  the 
comfortable  feeling  that  what  they 
eat  is  doing  them  good — a  whole 
lot  of  condensed  good.  It  is  there¬ 
fore  possible  to  talk  so  convincingly 
about  the  nutritive  value  of  canned 
beans,  macaroni,  cheese  and  other 
binding  foods  that  readers  put  them 
into  their  little  tummies  in  complete 
confidence,  and  feel  them  do  good 
all  the  way  down,  like  a  cocktail  de¬ 
scending  the  throat  of  a  giraffe. 
Readers  do  this,  and  never  stop  to 
ask  themselves  that  other  great 
question  connected  with  food — 
namely,  that  having  once  taken  it 
into  your  system,  the  next  problem 
is  to  get  it  out  again.  That  detail 
is  left  to  the  liver-pill  advertiser — 
and  this  is  probably  as  it  should  be. 

So  Nourishment  is  the  second 
basic  argument,  and  a  mighty  ef¬ 
fective  one.  But  it  is  not  nearly  so 
potent  as  Appetite.  And  it  is  highly 
dangerous  in  the  average  copy¬ 
writer’s  hands,  because  in  his  eager¬ 
ness  to  make  it  strong  he  is  almost 
certain  sooner  or  later  to  extend  it 
into  the  third  basic  argument  on 
which  food  advertisers  build — 
Comparative  Nourishment.  And  this 
last  is  the  one  that  is  all  wrong. 

When  he  goes  into  comparisons, 
the  food  man  never  knows  where  to 
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OLIVES 

Some  Pertinent  FACTS 


New  York  is  generally  recognized  as  the  Commercial  Metropolis  of  the 
United  States.  In  everything  eaten  or  drank  in  reliable  food  products,  we 
aim  to  present  a  stock  of  greater  variety  and  of  better  average  quality 
than  most  houses. 

In  our  King  Street  Factory,  a  huge  steel  structure,  many  hun¬ 
dreds  of  skilled  hands  are  busy  packing  and  sending  out 

“PREMIER”  PRODUCTS 

the  choicest  food  the  earth  produces,  tidily,  skillfully  and  attractively  prepared. 


We  respectfully  invite  your  attention  to  tire  following  attractive  and  popular  line  of  Olives. 

All  first-class  Stock — no  Culls. 

SPECIAL 


Per  Dozen 

Nabob  Manzanilla,  No.  6  Octagon  bottle,  3  doz.,  $  .75 
**  **  No.  7  Cylinder  “  2  doz.,  .90 

Premier  Stuffed  Red  Pepper  Manzanilla, 

No.  6  Fancy  Ring  Bottle,  2  doz.,  .85 

Nabob  Queen  No.  3,  No.  12  Cylinder,  2  doz  ,  1.35 
Premier  Dual,  Olives,  a  row  of  Queen  and 
a  row  of  Manzanilla  Stuffed  with 


Per  Dozen 

Peppers  in  alternate  layers  in  the 

bottle,  No.  12  Cylinder,  2  doz.,  $1.75 

Premier  Queen,  No.  3,10oz.  Patent  bottle,  2  doz.,  2.00 

Premier  Red  Pepper,  Stuffed  Manzanilla, 

No.  12  Fluted  2  doz.,  2.25 

Premier  Queen,  No.  1,  No.  20  Cylinder,  1  doz.,  3.75 


10-GALLON  KEGS  MANZANILLA  OLIVES 


We  have  an  oversupply  of  210/220  Manzanilla  Olives  and  offer  them  in  10  gallon  new  iron-bound  oak  kegs 
as  follows:  210/220  Manzanilla,  10  gallon  full  measure  kegs,  55c.  gallon. 


All  the  above  are  exceptionally  good  trades,  and  we  don't  think  the  lot  will  last  very  long.  Here  is  a  rare  opportunity,  v  alue 
for  your  money.  We  reserve  the  privilege  to  withdraw  the  above  special  quotations  at  any  time  without  notice. 


FRANCIS  H.  LEGGETT  &  CO ., 

L  - 


New  York 
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When  your  customer  asks  for  a  durable  stove 
polish  she  wants 


DIXON’S 

POWDERED 

Stove  Polish 


stop.  He  ransacks  the  books  for 
tite  to  negate  the  proof.  Tobacco 
facts  that  will  make  a  sirloin  steak 
look  devilishly  black.  He  can  get 
any  sort  of  facts  along  this  line  that 
are  needed  to  prove  his  point  for  the 
whole  body  of  dietic  knowledge  is  a 
vast  scientific  guess,  and  none  of  the 
authorities  agree  with  one  another, 
or  even  with  themselves.  But  even 
if  all  the  authorities  agreed,  and  he 
could  assure  readers  that  Science 
discountenanced  the  sirloin  steak, 
there  would  still  be  the  human  appe- 
does  no  good,  even  if  it  doesn’t  do 
harm.  Yet  the  human  palate  likes 
tobacco.  Wine  is  a  mocker,  and 
strong  drink  raging.  But  we  con¬ 
sume  in  the  neighborhood  of  170,- 
000,000  gallons  of  spirit  a  year. 
And  so  it  is  with  sirloin  steak. 
Even  if  it  were  harmful,  people 
would  want  it.  Even  if  this  ad 


scared  them  into  vegetarianism  for  a 
season  there  would  naturally  come 
a  time  when  a  diet  of  it  would 
drive  them  back  to  sirloin  steak. 


Western  Butter  Men  Organize 
Against  Oleo. 

The  commission  merchants  and 
pure  butter  dealers  of  the  city  of  St. 
Louis,  Mo.,  have  formed  an  organ¬ 
ization  for  the  purpose  of  assisting 
in  the  suppression  of  the  illegal  sale 
of  oleomargarine  in  the  city  and  to 
advance  the  interests  of  St.  Louis  as 
a  butter  market,  and  at  the  same 
time  encourage  the  dairy  industry 
in  the  State. 


<|  Graphite  is  one  of  the  best  heat-resisting 
materials  known.  Good  graphite  and  free¬ 
dom  from  adulteration  is  what  makes  a 
stove  polish  durable — that’s  what  makes 
the  new  Dixon  Powdered  Stove  Polish 
durable. 

<]f  Write  our  Stove  Polish  Department  for 
more  information  about  this  new  Dixon 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  Is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “Grocery  World”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


product. 

Joseph  Dixon  Crucible  Co. 

JERSEY  CITY,  N.  J. 


Vermontville,  N.  Y 

Editor  “Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Brkckbnridgk. 


“My  Trade  Stays 
With  Me 

because  my  goods  are  always  kept  in  ' 
perfect  condition,  fresh,  pure  and 
tempting.  I  also  use  less  ice  with 
the  McCray  Refrigerator  than  I  ever 
did,  and  my  store  looks  better  with 
the  beautiful  workmanship  and  finish 
of  the  refrigerator,  which  attracts 
so  much  attention.  A  McCray  Re¬ 
frigerator  brings  trade.  You  cannot 
lose  trade  with  it  in  your  store.” 

McCray 

Grocer’s  Refrigerators 

are  used  everywhere — are  built  right,  and  have  the  best  system 
of  cold  air  circulation.  They  use  less  ice  than  any  other  kind, 
and  save  enough  in  ice  bills  to  actually  pay  for  the  refrigerator 
itself.  There  is  no  dampness  and  no  stagnant  air  to  taint  one 

article  with  the  odor  of  another. 
They  keep  all  provisions  fresh 
and  pure. 

McCray  Refrigerators  are  built 
in  regular  sizes  for  immediate 
shipment,  or  are  built  to  order. 


Send  us  a  postal  card  with 
your  name  and  address,  and 
state  whether  you  want 
catalog  No.  65  for  grocers, 
or  No.  58  for  meat  markets, 
and  let  us  tell  you  more 
about  the  celebrated  Mc¬ 
Cray  Grocers  Refrigerators. 

McCray  Refrigerator  Co., 

714  Mill  Street 
Kendallville,  Ind. 


Sauterne  Wines. 

These  are  sweet,  white  wines, 
produced  in  the  Bordeaux  district, 
and  particularly  around  the  vil¬ 
lage  of  Sauterne,  whence  they  de¬ 
rive  their  name. 

Sauterne  Barsac,  vin  de  Grace, 
Chateau  Sudurant,  La  Tour 
Blanche,  and  the  noted  Chateau 
d’Yquem,  etc.,  which  are  from  the 
‘‘Blanches,”  or  dry,  white  wine 
districts  of  France,  are  all  con¬ 
sidered  Sauternes.  They  usually 
contain  about  5  per  cent,  of  alco¬ 
hol. 

As  a  rule,  the  white  wines  of 
the  Bordeaux  district  are  finer 
flavored  and  have  a  more  delicate 
perfume  than  the  red  wines,  and 
gradually  lose  their  sweetness 
with  age. 

Safety  Matches. 

These  were  first  invented  about 
1855  by  a  Swedish  gentleman 
named  Lundstrom,  a  Master  of 
Arts,  but  also  engaged  in  the 
world-renowned  match  factory  of 
the  Jonkoping  Co.,  at  the  town  of 
Jonkoping,  in  Sweden. 

Safety  matches  may  he  defined 
as  matches  which  will  only  strike 
on  the  boxes.  The  idea  is  a  very 
simple  but  a  very  clever  one.  The 
inflammable  ingredients  are  mere-  j 


ly  kept  separate,  one  mixture 
being  placed  on  the  end  of  the 
match,  while  the  other  is  spread 
on  the  sides  of  the  boxes  and 
called  friction.  The  inflammable 
material  into  which  the  match  is 
dipped  ordinarily  consists  of  the 
chlorate  and  bichromate  of  po¬ 
tassium,  red  lead  and  antimony 
sulphide;  or,  say,  40  parts  of 
minium,  30  parts  of  antimony 
trisulphide  and  6.7  parts  of  gum 
arabic.  The  friction  or  striking 
surface  is  generally  prepared  by 
mixing,  say,  9  parts  of  amorphous 
phosphorus,  7  of  iron  pyrites,  pul¬ 
verized  and  sifted,  3  of  pulverized 
glass,  and  one  part  of  glue  or  gum, 
with  the  requisite  quantity  of 
water.  It  is  therefore  only  on  a 
surface  smeared  with  the  latter 
mixture  that  the  former  will 
ignite. 

Sealing  Wax. 

A  compound  of  shellac  and 
resin,  melted  in  turpentine,  and 
colored  with  vermilion,  ivory  or 
lampblack,  and  various  other  col¬ 
ors  as  required. 

A  good  sealing  wax  may  be 
made  from  six  parts  of  powdered 
resin,  four  of  red  lead,  two  of  ver¬ 
milion,  and  two  parts  of  pow¬ 
dered  shellac. 
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Increase  Your  Profits! 


No.  592-9.  1908  Model 


This  is  a  new  model  and  is  the  most  com¬ 
plete  register  ever  manufactured.  It  has  nine 
separate  adding  counters  and  nine  separate 
cash  drawers.  Nine  registers  in  one. 


Let  Us  Show  You  How 

You  cannot  afford  to  miss  success  by  making  mistakes. 

Forget  one  charge  sale — and  you’ve  lost  the  profit  on  ten  cash  sales. 

Forget  one  payment  on  account — and  you’ve  lost  a  customer  who 
would  have  come  ten  times  again  to  buy. 

One  dishonest  or  careless  clerk  can  offset  your  profit  on  the  sale 
of  ten  others. 

A  National  Cash  Register 
Increases  Accuracy 

The  difference  between  accurate  handling  of  transactions  in  any 
store  and  inaccurate  handling  of  money  and  credit,  is  the  difference 
between  success  and  failure. 

You  know  that  absolute  accuracy  in  yourself  and  your  clerks  not 
only  insures  you  that  you  get  all  the  money  taken  over  the  counter,  but 
it  makes  new  trade  for  your  store  because  your  reputation  for  care  and 
exactness  is  spread  all  over  your  city. 

A  National  Cash  Register 
Makes  Money  for  You 

620,000  storekeepers  are  using  these  registers  because  they  save 
money  and  bring  new  customers. 

Our  new  1908  model  lets  you  know  each  night  exactly  how  your 
business  stands.  It  does  a  lot  of  other  things  which  we  will  be  glad  to 
explain  to  you.  It  will  pay  you  to  investigate  our  new  registers. 


Keeps  record  of  each  clerk’s  sales  apart  from 
a  total  of  all  the  sales.  Records  number  of  cus¬ 
tomers  each  clerk  has  waited  on,  and  also  the 
total  number  of  customers.  Has  counters  for 
“  Received  on  Account,”  “  Charge,”  and 
“  Paid  Out.”  Prints  itemized  record  under 
lock  and  issues  check. 

Each  drawer  is  provided  with  a  different- 
toned  bell  so  that  each  clerk  can  tell  if  his 
drawer  is  opened  by  another.  Drawers  can 
be  locked  when  clerks  are  at  lunch  or  out  of 
the  store. 

The  new  model  is  equipped  with  time  printer 
to  print  the  time  of  day  to  the  minute  when  a 
sale  is  made.  It  can  also  be  used  for  recording 
the  time  of  arrival  and  departure  of  clerks.  It 
also  has  an  autographic  attachment  which  is 
very  valuable  in  making  records  of  goods 
wanted  or  articles  called  for  that  are  not  car¬ 
ried  in  stock. 


Our  Great  Guarantee 


We  guarantee  to  furnish  a  better  Register  for 
less  money  than  any  other  company  in  the  world . 

We  make  Registers  suitable  for  all  kinds  of  stores. 

Prices,  $15.00  up — on  easy  monthly  payments  if  desired.  ^  ^ 

*  Dayton,  0.,  U.  S.  A. 


Send  us  a  postal  and  one  of  our  salesmen  will  < 
call  when  next  in  your  vicinity  and  show  you  bow 
simple,  as  well  as  bow  complete,  our  Registers 
are.  He  will  also  explain  bow  you  can  in- 
crease  your  cash  sales. 

<c 

Write  To ’day 


The  National  Cash  Register  Company 

DAYTON,  OHIO,  U.  S.  A. 


V  Please  send  me  complete 
▼  information  about  National 
$  Cash  Registers  that  would  be 
adaptable  for  my  business. 

Name . 

Business . 

Street . 

City . State . 


to.  of  Clerks . Remarks.. 
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Selling  Talks  With  Grocery  Clerks 


Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  cortie  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


NEW  AD.  DAILY. 

Beginning  Monday  we  will  have 
a  new  ad.  daily  in  “The  Times.” 
It  will  be  a  io-inch  double  in  the 
top  right  of  the  Women’s  page. 
We’re  going  to  make  this  a  live 
corner..  We’re  going  to  talk  store 
news,  in  a  racy  natural  way,  and 
we’re  going  to  make  this  20  inches 
of  newspaper  space  sell  goods. 

But  remember  the  ad.  will  fail  to 
bring  results  unless  you  all  catch 
the  spirit  of  it.  Be  alive  to  all  it 
says.  Live  and  act  and  have  your 
business  being  in  what  we  write. 
That’s  what  makes  good  advertis¬ 
ing  good.  “Be  up  to  snuff,”  as  the 
Yankees  say,  when  specials  are  ad¬ 
vertised. 


A  NEW  COFFEE  SCHEME. 

Monday  we  will  put  500  1 -pound 
bags  Senate  coffee  in  the  south 
window.  Into  these  we  will  place 
ten  front  row  tickets  for  “The 
Chorus  Lady,”  in  which  Rose  Stahl 
appears  as  leading  lady  next  week. 
We  are  not  going  to  use  this  much 
in  our  ad.  Just  a  quiet  reference  to 
it  Saturday  night,  assuring  those 
that  receive  them  that  the  ticket  is 
bona  fide  and  redeemable  or  ex¬ 
changeable  like  any  ticket.  The  re¬ 
marks  of  the  recipients  afterwards 
will  be  interesting.  Report  some 
of  them  at  the  office. 

MALT  EXTRACT. 

So  long  as  people  think  they  need 
malt  extract  in  the  spring  and  have 


the  money  to  pay  for  it  we  will  sell 
it.  So  show  up  Prof.  Kurtz  brand 
at  $1.50  per  dozen. 

Beef  wine  and  iron  will  be  in  de¬ 
mand  as  usual  when  the  warm  days 
come  to  us.  Show  up  a  case  of  each 
size,  15  and  30  cents. 

EASTER  EATING. 

Burk’s  hams  and  bacon  will  be  on 
display  early.  Other  brands,  too. 
Likely  we’ll  run  a  special  at  a  cut 
price  by  the  strip  for  Friday  or 
Saturday.  A  three-hour  cut-price 
sale  of  fresh  eggs  will  take  place 
Friday  morning.  At  present  20  and 
25  cents  the  dozen  will  be  the  fig¬ 
ures.  The  25  cents  are  selected. 
They’re  chiefly  from  the  Anderson 
farm  and  are  really  worth  the 
difference. 

Take  orders  for  grapefruit,  fresh 
asparagus,  Brussels  sprouts  and 
lots  of  nice  glass  goods. 

Easter  is  growing  in  popularity. 
The  Easter  breakfast ;  the  Easter 
luncheon ;  the  Easter  dinner  all 
mean  a  better  Easter  business  for 
the  grocer. 

THE  WANT  BOOK. 

The  want  book  is  public  property 
so  to  speak.  Its  use  isn’t  confined 
to  the  stock  man.  Everything  you 
have  a  call  for  put  it  down.  We 


went  into  this  matter  before,  but  we 
are  inclined  to  think  that  our  in¬ 
structions  were  not  carried  out. 
Not  only  everything  that’s  called  for 
that  we  don’t  carry,  but  every  time 
it’s  called  for — put  it  down.  No 
matter  if  we  don’t  put  it  in  stock; 
no  matter  if  it’s  scratched  again  and 
again — down  with  it.  Then  your 
part  is  done. 


To  Abolish  Tobacco  Trust 
Coupon*. 

Hearings  were  begun  last  week 
before  the  House  Ways  and  Means 
Committee  of  Congress  on  a  bill  in¬ 
troduced  by  Mr.  Tawney,  of  Minne¬ 
sota,  chairman  of  the  Appropriation 
Committee,  to  impose  an  internal 
revenue  tax  on  every  prize  coupon 
given  away  with  tobacco,  cigars, 
cigarettes  or  snuff  sold  in  packages 
in  *the  United  States.  The  bill  is 
aimed  at  the  Tobacco  Trust,  and  its 
purported  design  is  to  remove  the 
gift  coupon  as  a  weapon  to  crush 
competition.  John  W.  Yerkes,  for¬ 
mer  Commissioner  of  Internal 
Revenue,  appeared  before  the  com¬ 
mittee  as  attorney  for  the  independ¬ 
ent  tobacco  manufacturers  and 
urged  a  favorable  report  on  the 
bill. 


One  is  EASY— the  Other  HARD 

You  can  sell  your  own  package  coffee  once — but  it  is  hard  to  KEEP  selling,  because  it  is  hard  to  have 
it  always  the  same — and  it  isn’t  known.  You  don’t  have  to  try  to  sell  “Ariosa,”  because  we  have  created 
such  an  enormous  demand  for  it  everywhere  by  our  extensive  advertising.  It  is  always  the  same ;  and 
those  who  buy  it  once  ALWAYS  buy  it.  You  can  get  rid  of  ten  times  as  much  of  it  as  you  can  of  your 
own,  which  means  that  you  make  more  money  on  it  than  you  do  on  your  own. 


ARBUCKLE  BROTHERS  &  NEW  YORK 


When  you  say 

“ FelS-Naptha  soap”  to  your  jobber  you  contract  for  goods  about  the  demand, 
sale  and  popularity  of  which  there  can  be  no  question. 

Because  FelS-Naptha  is  the  only  laundry  soap  that  does  actually 
save  women  fuel,  time  and  temper  on  wash-days — and  other  days. 

There  should  be  no  question  about  what  soap  to  stock  heavily. 
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About  Other  Men’s  Customers.’ 

Remember  some  things  I  said 
awhile  back  about  what  a  queer 
thing  the  law  was,  and  how  you 
could  never  depend  on  it  to  stand  up 
for  you  when  you  needed  it  most? 

Here’s  another  illustration  of  it 
I  heard  last  week. 

A  grocer  in  a  small  place  in  Hun¬ 
terdon  County,  N.  J.,  built  up  a 
good  business  in  about  five  years. 
He  had  a  lot  of  obstacles  to  over¬ 
come — rather  more  than  usual,  I 
think — but  he  won  out,  and  was 
doing  fine. 

Just  about  as  he  had  gotten  on  his 
feet,  after  a  hen  of  a  struggle,  an¬ 
other  grocer  whose  main  store  is  in 
a  town  in  the  next  county  came  to 
the  place  and  opened  a  branch  store. 

I’ve  known  the  branch  store  man 
for  about  three  years,  and  knew  of 
him  before  that.  In  his  private  life 
he’s  honest  and  clean,  but  in  busi¬ 
ness  he’s  pretty  dirty.  I  don’t  mean 
he’ll  steal  or  pick  pockets,  but  he  has 
no  sense  of  honor.  He’ll  get  what 
he  wants  or  know  the  reason  why. 

From  the  very  beginning  he 
worked  like  Sam  Hill  to  make  the 
branch  store  go.  It  was  right  in 
the  neighborhood  where  my  friend’s 
store  was,  and  he  brought  a  crack 
salesman  from  the  main  store  to 
drum  up  orders. 

If  the  salesman  had  got  a  list  of 
my  friend’s  customers,  he  couldn’t 
have  gone  after  ’em  any  more 
directly  than  he  did.  He  was  a 
good  salesman,  I’ll  say  that  for  him, 
and  he  worked  hard  in  a  bad  cause. 
My  friend  saw  the  work  of  five 
years  melting  away.  He  was 
darned  near  crazy. 

He  tried  to  hold  his  trade  to¬ 
gether,  but  the  other  fellow  was 
slicker,  and  as  the  branch  store  man 
cut  prices  all  to  pieces,  he  made  a 
lot  of  headway. 

My  friend  went  to  a  lawyer.  He 
told  him  he  thought  he  could  get  an 
injunction  against  the  branch  store 
grocer,  and  they  went  to  court  about 
it.  The  branch  store  man  made  a 
lot  of  it  in  his  advertising,  and  by 
and  by  the  case  came  .up. 

My  friend  lost.  The  judge  said 
that  inasmuch  as  the  customers 
didn’t  belong  to  anybody,  and  had 
no  contract  to  buy  their  groceries  of 
my  friend,  they  were  fair  game, 
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and  anybody  could  go  after  ’em. 
The  branch  store  man  set  up  a  great 
howl  of  glee  in  his  advertising,  and 
worked  harder  than  ever. 

The  grocer  wrhose  trade  he  stole 
is  going  along  in  a  small  way,  try¬ 
ing  to  pick  up  the  scattered  ends. 
Ain’t  it  a  shame?  It  certainly 
would  seem  as  if  he  ought  to  have 
some  rights.  There  he  worked 
for  five  years  to  induce  people  to 
trade  with  him,  and  just  as  he 
gets  ’em  good  and  hard  the  other 
fellow  comes  along  and  cuts  the 
ground  from  under  his  feet ! 

I  say  it  ain’t  right.  The  law 
ought  to  have  stood  by  him  in  some 
way  and  you  can’t  make  me  think 
anything  else. 

Hasn’t  a  dealer  any  right  at  all  to 
consider  a  customer  his?  You  take 
an  old-established  store — in  the 
same  place  for  twenty  years.  The 
Jones  family  have  bought  every 
cents’  worth  of  their  groceries 
there  for  fifteen  years.  Can’t  that 
grocer  claim  the  Joneses  as  a  cus¬ 
tomer?  When  he  sells  his  busi¬ 
ness  can’t  he  charge  for  their 
business  among  others?  If  he 
can,  and  I  say  he  can,  why  can’t 
he  protect  himself  in  some  way 
against  people  who  try  to  get  that 
trade  away  from  him? 

I  suppose  the  answer  is,  because 
the  Joneses  can  any  minute  drop 
him  and  go  somewhere  else. 

Still,  that  answer  don’t  satisfy 
me. 

I  find  that  among  most  grocers 
there’s  a  kind  of  honor  about  this 
business.  More  so  in  the  country, 
where  the  grocers  all  know  each 
other,  than  in  the  city,  where  very 
often  they  don’t.  A  grocer  of  this 
class  would  no  more  go  deliberately 
after  a  customer  he  knew  was  deal¬ 
ing  with  his  competitor  than  he 
would  kick  him  in  the  street.  He 
believes  in  doing  as  he  wants  to  be 
done  by,  and  he  wouldn’t  like  the 
same  slimy  game  played  on  him¬ 
self. 

It’s  only  occasionally  that  you 
find  a  fellow  mean  enough  to  do 
it. 

I’m  talking  now  about  retailers 
only.  Without  any  attempt  to 
knock,  my  experience  is  that  job¬ 
bers  are  nowhere  near  as  careful 
about  this  as  the  retailers  are. 

I  was  talking  the  other  day  with 
a  fine  old  retail  grocer  in  a  town  of 
about  5,000.  We  were  going  over 
this  very  case. 

‘Why,  if  I  could  double  my  busi¬ 
ness  in  a  week !”  he  said,  “I 
wouldn’t  send  a  salesman  after  my 


A  Telegram  Which  Speaks  for  Itself! 

Boston,  Mass.,  March  14 ,  rgo8. 
MILLER  &  ENGLAND,  7012  Woodland  Ave. 

Telegraph  if  can  ship  one  hundred  feet  of  tilting  bins  two  weeks  from 
receipt  of  order.  THE  WM.  G.  BELL  CO. 


Some  people  need  more  tilting  bins  than  others ;  but  you  all  need 
some  tilting  bin6.  This  tells  you  the  right  place  to  get  them. 

MILLER  &  ENGLAND 

7012-14-16-18  Woodland  Ave. 

to  be  given  our  fixtures  of  every 

prompt  and  best  PHII  ATIFI  PHI  A  PA  description.  Write 

attention.  r  illLAUELrlllA)  *  A,  for  our  catalogue. 


11  Toil  Cod’I  Sol  M  Sardines 

And  you  probably  can’t, because  there  aren’t  many,  sell 
VITA  Norwegian  Sardines.  They  are  packed  in  Nor¬ 
way,  the  source  of  the  finest  fish  products  in  the  world, 
and  only  the  best  autumn  fish  are  used,  packed  in  pure 
olive  oil. 

Even  more  delicious  than  French  sardines.  Any¬ 
body  who  likes  the  French  brands  will  like  VITA. 

F.  H.  PHILLIPS  &  CO. 

-4-44=446  Greenwich  Street  NEW  YORK 


SARDINES 

Smoked — small — sweet — silver  skinned — genuine — Nor¬ 
wegian — in  pure  olive  oil. 

<1  Not  too  oily — not  too  dry.  They  are  perfectly  delicious — the  kind 
people  come  back  for  more  of.  Try  them  yourself  and  see. 

<1  The  can-opening  key  will  not  break.  Each  can  is  wrapped  in  oiled 
paper  and  will  not  rust. 

<1  They  are  strictly  high-grade  goods  at  a  popular  price. 

<1  A  sample  can  on  request,  also  our  beautiful  art 

r  -n.-Ed.Erf  calendar  “AN  EXCITING  MOMENT.” 

Per  dozen  cans,  -  $1.10 

Per  case  of  loocans,  $9.00 

NIAGARA  FISH  CO.  "TWr  BUFFALO,  N.  Y. 

Don’t  confuse  these  sardines  with  the  ordinary  kinds  ! 
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rival’s  customers !  I  don’t  call  it  a 
square  deal  at  all.  I’ll  advertise  for 
the  general  public,  and  whoever  sees 
the  advertisement  can  come  to  my 
store  and  buy  if  they  want  to.  But 
I  won’t  go  there  or  send  a  man 
there  and  try  to  persuade  the  trade 
away. 

“Every  day  I  get  people  who 
have  been  dealing  with  other 
stores,”  he  went  on.  “And  every 
day  I  suppose  they  get.  people  who 
have  been  dealing  here.  They  get 
dissatisfied  and  think  they’ll  make  a 
change.  I’ll  take  all  that  kind  of 
trade  I  can  get.  But  some  of  my 
competitors  don’t  think  I’m  even  en¬ 
titled  to  that.  I  remember  about 
six  months’  ago  a  big  boarding 
house  keeper  came  in  here  and 
opened  an  account.  She  bought 
about  $30  worth  a  week,  and  I  knew 
that  she  had  dealt  for  a  long  time 
with  Smith,  down  here  about  three 
squares.  She  didn’t  tell  me  why  she 
was  leaving  Smith  and  I  didn’t  ask 
her.  I  opened  her  account  and  was 
glad  to  get  it.  A  day  or  two  after¬ 
ward  Smith  came  down  here  and 
gave  me  an  awful  roast  for  taking 
his  trade.  ‘Why,  man,’  I  said,  ‘I 
didn’t  take  your  trade !  What  d’ye 
want  me  to  do?  Refuse  to  sell  the 
woman  goods?  I  never  lifted  a 
finger  to  get  her  trade.’ 

“He  didn’t  have  the  nerve  to  say 
so,  but  I’ll  bet  a  dollar  he  thought 
I  ought  to  have  tried  to  straighten 
out  the  squabble  between  him¬ 
self  and  the  woman,  whatever  it 
was,  so  he  could  get  her  back.  No, 
sir,  I’ll  take  all  that  kind  of  trade 
that  comes  my  way,  and  be  glad  to 
get  it.” 


Of  course  lie’s  right.  And  as  I 
say,  it’s  only  a  pretty  mean  fellow 
who  will  make  a  deliberate  attempt 
to  coax  a  competitor’s  trade  away. 
When  somebody  mean  enough  to  do 
that  tries  it  on,  I  think  there  ought 
to  be  some  protection. 

Since  the  law  won’t  help,  how 
about  handing  him  a  beautiful 
punch  in  the  neck  ? 

The  Stroller. 


No  Preserved  Catsup  can  be  Sold 
in  North  Dakota. 

Prof.  E.  F.  Ladd,  Food  Commis¬ 
sioner  of  North  Dakota,  has  issued 
the  following  bulletin,  in  which  he 
explicitly  states  that  catsup  contain- 


The  Association  of  Western 
Packers  of  Canned  Goods  has  taken 
a  significant  and  decisive  stand  dur¬ 
ing  the  week  as  to  the  question  of 
selling  future  corn  and  tomatoes. 
At  a  meeting  held  during  the  week 
a  resolution  was  adopted  “that  the 
best  interests  of  the  packing  and 
jobbing  trade  will  be  conserved  at 
this  time  through  curtailment  by 
jobbers  and  the  postponement  of 
purchase  and  sale  by  packers  of  fu¬ 
ture  corn  and  tomatoes  until  June 
I,  1908.  None  of  the  members  of 
the  Western  Association  therefore, 


ing  benzoate  of  soda  will  not  be 
permitted  to  be  sold  in  that  State. 
The  bulletin  reads  : — 

Of  late  there  have  been  several  in¬ 
quiries  with  regard  to  the  use  of  ben¬ 
zoate  of  soda  in  catsups  for  the  pack 
of  1908. 

The  law  in  North  Dakota  explic¬ 
itly  says  with  regard  to  the  use  of 
benzoate  of  soda  that  this  product  is 
to  be  used  only  in  bulk  goods,  and 
further : — 

“This  clause  shall  not  be  applicable 
to  any  case  at  any  time  where  prod¬ 
ucts  can  be  commercially  produced 
without  the  use  of  chemical  pre¬ 
servatives.” 

It  has  been  shown  that  catsups 
can  be  produced  without  the  use  of 
benzoate  of  soda  and  are  being  pro¬ 
duced,  and  that  the  cost  therefor  is 
from  12  to  20  cents  per  dozen  more 
than  where  the  preservative  is  used. 
This  being  true  no  discretion  is  left 
to  the  department,  but  the  law,  as  it 


and  they  include  some  of  the  largest 
packers  in  the  country,  will  if  they 
obey  this  resolution,  offer  any  fu¬ 
tures  in  the  two  lines  named  before 
June. 

It  seems  to  be  the  consensus  of 
opinion  that  the  Western  packers 
had  two  reasons  for  their  decidedly 
unusual  action  :  First,  to  get  a  closer 
sight  of  crop  conditions  before  they 
commit  themselves  by  the  sale  of 
future  canned  goods ;  second,  that  it 
would  be  unwise  to  do  much  with 
futures  while  the  spot  market  was 
in  its  present  condition. 


stands,  must  be  enforced  and  the 
resolutions  as  passed  at  the  confer¬ 
ence  at  St.  Paul  will  be  enforced, 

viz. : — 

“Resolved,  That  catsups  conform¬ 
ing  to  the  standards  laid  down  in 
United  States  Circular  No.  19,  in¬ 
cluding  freedom  from  artificial  color¬ 
ing  matter  and  fillers,  may  be  law¬ 
fully  sold.  After  December  1,  1908, 
the  sale  of  catsups  containing  pre¬ 
servatives  except  those  mentioned  in 
the  standard,  will  be  contested.” 

Merchants,  jobbers  and  whole¬ 
salers,  as  well  as  packers  doing  busi¬ 
ness  in  North  Dakota,  will  please 
govern  themselves  accordingly. 

(Signed)  E.  F.  Ladd, 

Food  Commissioner. 


Another  California  Raisin  Combine. 

The  California  raisin  growers, 
after  a  rather  disastrous  season,  will 
try  another  combine.  About  150 
raisin  growers  of  the  Fresno  section 
assembled  in  mass  meeting  in  that 
city  on  March  31st,  and  decided 
unanimously  to  pool  their  raisins  ac¬ 
cording  to  the  terms  of  the  Turner 
proposition,  or  to  have  a  committee 
of  ten,  who  were  to  investigate  the 
matter,  making  terms  and  prices 
with  packers  and  report  their  action 
to  the  growers  for  approval  and  ac¬ 
ceptance.  The  amount  of  goods  re¬ 
ported  pooled  was  5,013  tons,  or 
a  little  over  one-half  of  the  esti¬ 
mated  holdings  by  growers  in  that 
district.  The  entire  hold-over  in 
that  and  other  districts  is  conserva¬ 
tively  estimated  at  13,000  tons. 
Every  raisin  combine  heretofore  at¬ 
tempted  has  come  to  grief. 


Goff’s  Cough  Syrup  has  been  on  the 
market  for  more  than  35  years.  It  is 
made  from  pure  herbs,  roots,  barks,  etc., 
and  it  is  a  standard  remedy  for  coughs 
and  colds.  The  S.  B.  Goff  &  Sons  Co., 
of  Camden,  N.  J.,  have  a  special  propo¬ 
sition  that  they  would  like  to  tell  you 
about,  which  will  show  you  how  you  can 
make  70  per  cent,  on  their  remedies. 


Western  Packers  Will  Sell  No  Futures 

Before  June 

Association  of  Western  Canned  Goods  Packers  so  Decides  at 
Last  Week’s  Meeting.  Don’t  Want  to  Gamble  so  Far 
Ahead  and  Afraid  of  the  Spot  Market. 


New  Brunswick,  N.  J.,  February  2Q ,  1908. 

THE  MODEL  CASH  GROCERY  STORE. 

Gentlemen  : — In  reply  to  your  inquiry  of  recent  date,  we  enclose  a  few  sample  slices  of  sandwich,  dried  beef, 
sliced  in  the  highest  style  of  the  art,  sliced  on  Johnson’s  patented  “  EVERSHARP.”  These  slices,  thin  as  paper, 
smooth  as  glass,  soft,  moist  and  delicious,  were  cut  the  full  size  of  a  six-pound  knuckle.  The  whole  knuckle  was 
sliced  to  perfection  in  six  minutes. 

I  also  enclose,  in  separate  wrapper,  some  very  small,  very  thin  slices  cut  from  the  meat  that  covers  the  knuckle 
bone.  Please  notice  that  the  little  nub  end  of  gristle  and  skin  remaining  unsliced  weighs  less  than  a  quarter 
ounce,  every  particle  of  edible  meat  sliced  up  in  thin,  bright,  salable  slices.  Of  course  we  never  sell  any  one  a 
quarter  pound  of  these  little  slices  ;  but  every  half  or  quarter  pound  we  weigh  up  gets  alike  its  equal  share  of 
little  and  broad  slices. 


Please  note  the  saving  in  time — as  much  work  done  in  six  minutes  as  the  best  circular-knife  machines  can  do 
in  twenty  minutes,  and  then  the  quality  of  our  work — slices  thinner,  smoother  and  more  perfect  than  any  other 
machine  can  possibly  produce.  So  moist,  so  soft,  so  juicy,  so  broad,  so  transparently  thin  they  cause  enthusiastic 
comment  wherever  introduced,  resulting  in  a  large  increase  of  very  profitable  trade. 

We  sell  our  machines  for  forty-six  dollars  on  small  monthly  instalments,  and  every  machine  can  be  depended 
on  to  more  than  earn  its  own  cost.  If  you  prefer  to  pay  cash  we  allow  you  a  liberal  discount.  Hoping  to  receive 


your  order. 


Respectfully  yours, 


A.  W.  JOHNSON. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Scrubbing  Day  Window  Display. 


The  window  should  be  thorough¬ 
ly  cleaned  inside  and  out  in  order 
to  carry  out  the  cleaning  idea. 

The  background  can  be  made  up 
with  a  light  buggy  wheel  or  bicycle 
wheel.  Wrap  all  the  spokes  with 
white  cloth  and  to  this  attach  the 


If  you  have  a  dummy  figure  of  a 
woman,  make  it  up  as  a  scrubbing 
woman  (calico  wrapper,  bonnet, 
etc.)  at  work  on  the  floor  or  stand¬ 
ing  erect  at  the  table  polishing 
pans. 

Place  a  show  card  about  io  x  12 
inches  in  centre  front  of  window 


Don’t  Mind  ' 

the  Sun 

Cool  on- 

With  a 

t  Bottle  of 

Soft  Drinks 

10  C.  Bottle 

The  only  cost  is  the  chrome  yel¬ 
low  and  whiting  and  the  crepe 
paper. 

Chas.  Loop, 

N.  E.  cor.  Dauphin  and  Gratz  Sts. 
Philadelphia,  Pa. 


ASSOCIATION  NEWS. 

Worcester,  Mass. 


brooms.  If  you  desire  you  can  run 
strips  of  red,  white  and  blue  cloth 
between,  the  spokes.  Around  the 
rim  of  the  wheel  attach  scrubbing 
brushes  and  in  the  centre  form  a 
circle  of  whisk  brooms.  With  the 
aid  of  an  electric  or  water  motor 
this  wheel  can  be  made  to  revolve, 
thereby  adding  greatly  to  the 
effect.  People  are  attracted  by 
moving  objects  in  the  show  win¬ 
dow. 

For  the  floor  display,  build  a  slop¬ 
ing  platform  from  the  window  glass 
to  the  background ;  cover  this  over 
with  white  cheesecloth  and  then  fill 
in  with  those  articles  properly 
labeled  and  priced,  which  may  be 


bearing  the  words  : — 

“Tilings  You  Need  for  Cleaning  Day.” 

It  is  suggested  that  this  window 
display  be  in  for  Saturday’s  trade, 
as  people  will  probably  prepare  then 
for  the  week. 

T.  Walter  Thompson. 

Fairbury,  Ill. 

A  Soft  Drink  Window. 

This  is  an  easy  window  to  fix,  but 
it  looks  nice  when  finished.  Have 
your  window  clean  and  dry. 

Mix  a  little  chrome  yellow  and 
whiting  and  paint  a  head  to  repre¬ 
sent  the  sun’s  face  in  the  upper 


used  in  scouring,  cleaning,  scrub¬ 
bing,  etc. 

As  a  suggestion  I  mention  the 
following:  Soaps  of  all  kinds, 
brushes,  mops,  mop  dryers,  window 
washers  and  rubbers,  ammonia, 
Pearline,  Gold  Dust,  sal  soda,  Bon 
Ami,  Sapolio  and  lye.  Other  arti¬ 
cles  may  appear  to  you  in  construc¬ 
tion. 


right-hand  corner ;  also  paint  his 
rays  projecting  from  him  over  the 
glass. 

Cover  the  floor  with  crepe  paper 
and  arrange  some  of  your  soft 
drinks  on  it.  In  the  centre  lay  a 
napkin,  with  a  bottle  of  drinks  and 
a  tumbler. 

To  one  side  put  a  sign  as  fol¬ 
lows  : — 


At  the  last  meeting  of  the  Wor¬ 
cester  (Mass.)  Retail  Grocers  and 
Provision  Dealers’  Association  re¬ 
cently,  it  was  unanimously  voted  to 
send  letters  to  all  the  wholesale 
dealers  in  Worcester  requesting 
them  not  to  sell  any  more  goods  at 
retail.  The  action  came  after  a  long 
discussion,  in  which  the  whole¬ 
salers  were  put  on  the  rack  for  tak¬ 
ing  away  much  of  the  retailers’ 
trade. 

St.  Louia,  Mo. 

At  the  last  meeting  of  the  St. 
Louis  (Mo.)  Retail  Grocers’  Asso¬ 
ciation  letters  were  read  from  the 
Great  Western  Cereal  Co.  and  the 
American  Cereal  Co.  apropos  of  the 
desire  of  the  St.  Louis  grocers  to 
establish  12  cents  as  a  retail  price 
for  standard  package  rolled  oats. 
The  letters  were  as  follows  : — 

J.  D.  Lukenbill,  Secretary  St.  Louis 

Retail  Grocers’  Association. 

Dear  Sir: — We  have  your  valued 
favor  under  date  of  the  16th  and  will 
say  that  we  will  be  very  glad  indeed 
to  co-operate  with  your  Association 
in  any  way  that  you  deem  advisable 
in  an  effort  to  fix  the  minimum  sell¬ 
ing  price  to  the  consumer  of  12  cents 
per  package  on  our  Mother’s  brand 
thirty-sixes. 

In  stating  this,  we  are  only  reiter¬ 
ating  the  fact  that  when  certain 
other  cereal  manufacturers  advanced 
the  price  of  their  goods  to  the  job¬ 
ber,  who  in  turn  was  compelled  to 
advance  the  price  to  the  retailer,  and 
continued  to  advertise  their  package 
as  a  10-cent  seller,  seemingly  not 
taking  into  consideration  the  fact 
that  the  retail  grocer  was  the  only 
one  who  was  not  getting  his  profit 
out  of  the  package,  we  steadily  ad¬ 
vised  the  retailers  to  adopt  the  mini¬ 
mum  12-cent  price  and  went  so  far 
as  to  have  store  cards  printed  which 
we  placed  in  each  case  of  Mother’s 
Oats. 

The  store  card  stated  that  Mother’s 
Oats  should  not  be  sold  for  less  than 
12  cents.  In  doing  this,  we  wanted 
to  help  the  retailer  show  the  pur¬ 
chaser  that  the  price  of  Mother’s 
Oats  was  12  cents  per  package  and 
to  prove  our  statement,  we  would 
add  that  in  the  past  seven  months 
over  eighteen  million  packages  of 
Mother’s  Oats  have  been  consumed 
in  the  United  States,  and  almost 
every  package  has  gone  to  the  con¬ 
sumer  at  the  12-cent  price  (and  this 
in  view  of  the  fact  that  other 
brands  were  being  extensively  ad¬ 
vertised  to  the  consumer  at  10  cents 


per  package),  which  would  mean  an 
increased  profit  approximately  of 
$360,000  to  the  retailers. 

It  would  be  very  hard  for  this 
company  to  go  alone  in  a  movement 
of  this  kind,  and  we  would  suggest, 
to  get  the  fullest  benefits,  that  you 
insist  on  the  other  cereal  companies, 
packing  rolled  oats,  to  take  the  same 
position  which  we  are  taking  and 
have  taken  for  the  past  eight  months, 
which  has  been  to  insist  that  the  re¬ 
tailer  should  be  allowed  to  make  a 
living  profit  out  of  the  goods  which 
he  handles.  With  best  wishes  for 
the  success  of  your  movement,  we 
remain, 

Yours  very  truly, 

The  Great  Western  Cereal  Co. 

Mr.  J.  D.  Lukenbill,  Secretary  St. 

Louis  Retail  Grocers’  Association. 

Dear  Sir: — We  acknowledge  re¬ 
ceipt  of  your  favor  of  the  16th  inst., 
asking  us  in  behalf  of  your  organi¬ 
zation  to  consider  the  advisability  of 
establishing  a  minimum  selling  price 
on  Quaker  Oats  of  12  cents  per  pack¬ 
age. 

When  we  were  obliged  by  the  in¬ 
creased  cost  of  raw  materials  to  ad¬ 
vance  the  price  of  Quaker  Oats  to  a 
point  where  the  retail  grocer  was 
justified  in  asking  12  cents  per  pack¬ 
age  we  did  everything  we  reasonably 
could  to  influence  the  retail  trade 
to  establish  this  new  and  higher 
priced  basis.  Our  salesmen  were  all 
instructed  to  endeavor  by  reasonable 
argument  to  induce  any  retailer 
whom  they  found  selling  Quaker 
Oats  at  less  than  12  cents  to  advance 
his  selling  price.  We  packed  in  each 
case  for  a  long  time  and  are  still,  a 
window  hanger  announcing  an  ad¬ 
vance  in  the  price  of  Quaker  Oats, 
and  giving  the  reasons  therefor,  with 
the  expectation  that  the  retail  gro¬ 
cer  would  place  this  conspicuously  in 
his  store,  which  most  of  them  did. 
We  have  been  glad  to  do  this.  It  is 
our  desire  to  make  Quaker  Oats  prof¬ 
itable  to  the  trade.  Our  work  has 
been  exactly  m  accordance  with  the 
wishes  of  your  Association  as  ex¬ 
pressed  in  your  letter,  and  we  will 
gladly  continue  in  this  respect  to 
work  with  you. 

Yours  truly, 

The  Quaker  Oats  Company. 


Seldom  See 

a  big  knee  like  this,  but  your  horse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or 
Throat. 

ABSORBINE 

will  clean  them  ofT  without  laying 
the  horse  up.  No  blister,  no  hair 
gone.  $2.00  per  bottle,  delivered. 
Book  10-B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain.  Genuine,  mfd.  only  by 

W.  F.  YOUNG,  P.  D.  F..  9  Monmontk  St.,  Springfield,  Mass. 


par. 


Make  Your  GoodsiSpeak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  rOSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS'  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 

PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATToaifiY  at  Law 

908  B  81.,  Nl.  W.,  Wamhlngton,  D.  C. 
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No  Matter  How  Jaded 

Tabasco  Sauce  has  its  enormous  sale 
because  other  sauces  do  not  satisfy  jaded  palates. 

Moss9  Green  Heart  Tabasco  Sauce 

satisfies  everybody.  It  is  made  in  the  parish 
of  New  Iberia,  Louisiana,  of  the  famous  Tabasco 
pepper,  that  has  no  counterpart  anywhere  in  this 
country.  It  will  sell  to  a  constantly  widening 
clientele  and  if  you  are  wise  you  will  see  that 
you  have  some  in  stock. 

NEW  IBERIA  EXTRACT  OF  TABASCO  PEPPER  CO. 

NEW  IBERIA,  LA. 


The  Broom  the  Housekeeper 
Swears  By 

Have  you  ever  noticed  how  your 
customers  pick  over  your  brooms,  ask 
questions,  and  then  pick  out  one  and 
tell  you  they  will  try  it— to  come  back 
later  and  tell  you  the  corn  broke,  that 
it  didn’t  last,  and  that  they  don’t 
want  any  more  of  the  same  kind  ? 

If  you  sell  these  people  a  CHIPMAN  BROOM  you  will  never  have  a 
complaint  again,  you  will  never  be  able  to  sell  them  any  other  kind,  and 
you  won’t  want  to,  because  the  profit  on  the  CHIPMAN  BROOM  is  so  big. 


Cbipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 

w  ,  -  ■-  .  ■  i 
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No  other  flaked  wheat  food  has  ever  been  half 
so  well  advertised  as  "FUMSE".  It  got  so  familiar 
it  was  sung  and  staged  and  written  into  fiction. 

It  is  easy  to  sell  a  thing  whose  name  is  a 
household  word. 

No  explanation  is  necessary  with  “POSEE". 
It  was  the  original  flaked  wheat  food.  People 
know  all  about  it.  For  this  and  the  reason  of 
quality  it  is  the  largest  selling  breakfast 
food  in  the  world. 

You  make  less  money  on  a  slow 
selling  article  than  you  do  on"F!MEE" — 

33/4  Per  cent.  is  the  average  profit. 

We  have  several  new  plans  for 
pushing  it. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


New  York  Merchandise  Brokers. 

Vedado,  Havana,  Cuba, 

March  31,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly 
give  me  the  address  of  several 
trustworthy  brokerage  houses  in 
New  York  City. 

Thanking  you  in  advance,  I  am, 
Yours  truly, 

Tomas  Lamadrid. 

J.  M.  McNiece  &  Co.,  105  Hud¬ 
son  street;  Johnston,  North  & 

Co.,  hi  Hudson  street. 

■ 

*  *  * 

As  to  Coloring  Tea. 

Greenville,  Pa.,  April  4,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — That  I  may  become 
more  familiar  with  the  business  of 
handling  groceries,  and  have  a  bet¬ 
ter  knowledge  of  teas,  I  beg  to  in¬ 
quire  whether  I  have  been  correctly 
informed  as  to  the  manner  in  which 
teas  are  colored.  Several  years  ago 
a  gentleman  who  was  at  that  time 
engaged  in  the  tea  business  told  me 
how  teas  were  colored  as  follows : 
The  Oolongs,  Assams  and  all  the 
black  teas  are  colored  by  taking  an 
iron  plate  as  large  as  an  ordinary 
rug  or  drugget  (8  x  10  feet),  cover¬ 
ing  it  with  a  solution  of  arsenic  and 
spreading  the  tea  upon  it  and  apply¬ 
ing  heat  on  the  bottom  of  the  plate, 
which  transfers  the  iron  rust  color 
into  the  tea.  That’s  why  it  is  that 
when  you  pour  scalding  water  on 
the  tea  it  gives  off  a  rich  rust  color 
and  is  ready  for  drinking  at  once. 
That’s  why  it  is  that  when  you  up¬ 
set  a  cup  of  that  tea  upon  the  table 
cloth  you  can  scarcely  wash  it  out, 
for  iron  is  the  active  principle  in 
coloring  calicos  and  other  material 
and  it  sets  right  into  the  goods. 

The  green  teas  are  colored  by 
taking  a  copper  plate  of  the  above- 
named  size,  covering  it  with  a  solu¬ 
tion  of  arsenic  and  applying  heat  to 
the  bottom  of  the  plate,  thus  trans¬ 
ferring  the  copper  color  into  the 
tea.  It  is  said  there  is  enough  poi¬ 
son  in  a  pound  of  any  of  the  colored 
teas  to  poison  a  whole  family  if 
taken  at  one  time.  Is  the  above  in¬ 
formation  correct?  If  not,  how  are 
they  colored?  Kindly  let  me  hear 
from  you  soon. 

Yours  truly, 

F.  J.  Huntsman. 

To  the  best  of  the  “Grocery 
World’s”  knowledge  and  belief,  the 
above  correspondent  is  wholly 


wrong.  Whether  such  practices  ex¬ 
isted  years  ago  or  not,  it  is  abso¬ 
lutely  certain  that  they  do  not  to¬ 
day,  for  tea  so  colored  could  not  be 
sold  in  this  country  either  under  the 
pure  tea  law  or  the  pure  food  law. 

It  is  true  that  some  of  the  green 
teas  which  come  to  this  country  are 
slightly  colored,  artificially,  but  not 
in  any  such  way  or  to  any  such  de¬ 
gree  as  described  above.  Black 
teas  are  not  colored  at  all. 

*  *  * 

The  Dried  Fruit  Slump. 

- ,  Pa.,  April  9,  1908. 

Editor  “Grocery  World.” 

Dear  Sir  : — I  noticed  your  arti¬ 
cle  in  the  “Grocery  World”  of 
April  6th,  page  15,  commenting 
on  dried  fruit  futures  of  last  fall. 
The  expected  has  happened.  I 
tried  to  save  and  I  did  save  some 
of  our  “Grocery  World”  sub¬ 
scribers  from  over-stocking 
What  surprised  me  was  that  they 
bit  so  hard  at  the  high  prices. 
The  jobber  doesn’t  lose'  so  much, 
he  unloaded  on  the  retailer.  In 
traveling  with  a  local  jobber 
through  the  country  I  just  pitied 
some  of  the  grocers  and  called  the 
jobber  to  time  for  overloading  the 
retailer  with  goods  that  he  should 
almost  know  he  would  lose  money 
on.  Thereby  hangs  the  old  story 
— if  I  don’t  somebody  else  will. 

Yours  truly, 

G. 

*  *  * 

Dried  Fruit  Case  Not  to  be  Decided 
on  Technicality. 

Harrisburg,  Pa.,  April  7,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — I  notice  in  the  issue 
of  the  “Grocery  World”  of  April 
6th  the  case,  which  was  argued 
before  Judge  Bell,  of  Blair 
County,  where  a  case  stated  was 
agreed  upon,  and  note  also  your 
comment  with  reference  to  the 
technical  question  of  the  appeal. 
I  desire  to  say,  with  reference  to 
this,  that  both  attorneys  asked  the 
court  not  to  decide  this  case  on 
this  question,  but  to  kindly  de¬ 
cide  all  the  questions  raised,  and 
he  practically  intimated  from  the 
Bench  that  he  would  do  so.  I  do 
not  think  there  is  any  danger  of 
this  case  being  disposed  of  except 
by  all  the  questions  raised  being 
disposed  of  by  the  court. 

Yours  truly, 

James  Foust, 

Dairy  and  Food  Commissioner 


Jar  Prices  Now  Very  Soon. 


Expected  Within  the  Next  Month. 

Will  Probably  be  Above  Last  Year. 

Advances  Likely  if  Fruit  Crop  Large. 

Contrary  to  the  practice  of  many 
years  past,  none  of  the  large  jar 
manufacturers  have  up  to  the  pres¬ 
ent  time  named  prices  on  Mason 
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jars  for  the  season  of  1908.  As  ex¬ 
plained  several  weeks  ago,  the  rea¬ 
son  for  this  was  the  enormous 
stocks  of  unsold  jars  which  the 
small  fruit  crop  of  last  season  left 
on  dealers’  hands  all  over  the  coun¬ 
try. 

There  is  no  announcement  as  to 
when  prices  will  be  forthcoming, 
but  it  probably  will  not  be  until  the 
size  of  the  fruit  crop  can  be  fore¬ 
told  to  some  extent.  That  may 
mean  some  time  within  the  next 
thirty  days.  What  the  prices  will 
be  is  also  in  the  dark,  but  it  is  ex¬ 
pected  that  they  will  open  around 
$4.25  to  $4.50  for  quarts.  This  "is 
somewhat  higher  than  last  year. 

The  packers  claim  that  they  have 
not  made  enough  money  in  the  last 
few  years,  and  it  is  therefore  al¬ 
most  certain  that  if  the  fruit  crop  is 
good  prices  will  sharply  advance 
after  the  opening.  At  the  present 
writing,  everything  points  to  at  least 
a  fair  fruit  crop  this  season. 


New  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney ,  Wash¬ 
ington,  D.  C. 

Patents  issued  December  3,  1907 : — 

872,416.  Chocolate  and  cocoa  com¬ 
pound.  J.  R.  Hatmaker,  Paris,  France. 

872,422.  Bread  cutter.  F.  G.  Hodell, 
Cleveland,  Ohio. 

872,636.  Ice  cream  freezer  I.  T.  Bab¬ 
bitt,  Abingdon,  Ill. 

872.662.  Pivoted  bin.  D.  H.  Malone, 
Kelso,  Wash. 

872,683.  Pie  pan  lifter.  Joseph  Ray, 
Decatur,  Ill. 

872,837-  Adjustable  bake  pan.  Jenmatsu 
Mio,  Salt  Lake  City,  Utah. 

872,919.  Vegetable  sheer.  R.  E.  Eze¬ 
kiel,  Carbon  Hill,  Ala. 

872,992.  Sheet  metal  pail  for  lard. 
Jacob  Danz,  2d,  St.  Paul,  Minn. 

Patents  issued  December  10,  1907: — 

873,i37-  Sheet-metal  display  can. 
Frank  Rudolphi,  Chicago,  Ill.,  assignor 
to  American  Can  Co.,  New  York,  N.  Y. 

873,369-  Article  of  confectionery. 
George  Heppe,  Philadelphia,  Pa. 

873,396.  Round  stick  candy-making 
machine.  R.  S.  Walters,  Oklahoma, 
Okla. 

873,603.  Fruit  canning  device.  T. 
H.  Raney,  Chapel  Hill,  N.  C.,  assignor 
to  Raney  Canner  Co.,  same  place. 

873,615.  Process  of  saponification. 
M.  R.  A.  Samuel,  London,  England, 
assignor  to  the  Karsam  Soap  Co.,  same 
place. 

873,682.  Dough  dividing  machine. 
G.  T.  Pendrith,  Toronto,  Canada. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  albumen  and  albuminous  food 
compounds.  J.  A.  Wulfing,  Berlin,  Ger¬ 
many.  The  word  “Albulactin.” 

f°r  flour.  The  Columbia  Flouring 
Mills  Co.,  Ltd.,  Enderby,  Canada.  The 
word  “Alpina.” 

For  fresh  fruits.  Bayless  Fruit  Co., 
Lexington,  Ky.  The  word  “Royal”  and 
a  representation  of  a  shield  surmounted 
by  a  crown  and  imposed  upon  crossed 
scepters,  a  monogram  “B.  F.  Co.”  appear¬ 
ing  at  the  top  of  the  shield. 

For  flour,  meal,  oatmeal,  rolled  oats, 
cracked  wheat,  rolled  wheat,  flaked 
wheat,  farina,  hominy  grits,  flaked  corn, 
pearl  barley,  prepared  rice,  breakfast 


foods  and  corn  starch.  The  word 
“Quaker;”  a  representation  of  a  Quaker 
holding  a  scroll.  A'  representation  of  a 
Quaker  holding  a  scroll  associated  with 
the  word  “Quaker.” 

For  tea.  New  Orleans  Import  Co., 
New  Orleans,  La.  The  letters  “O.  K.” 
surrounded  by  Chinese  characters. 

For  butter.  The  Elgin  Butter  Co., 
Elgin,  Ill.  The  words  “White  Clover” 
and  a  representation  of  a  spray  of  clover. 
The  word  “Eagle”  and  a  representation 
of  an  eagle. 

For  chocolates  and  chocolate  bonbons. 
New  England  Confectionery  Co.,  Port¬ 
land,  Me.,  and  Boston,  Mass.  The  word 
“Signet.” 

For  vinegar  and  canned  fruits  and 
vegetables.  Ridenour  Baker  Grocery 
Co.,  Kansas  City,  Mo.  The  word 
“Punch”  and  a  representation  of  a  fic¬ 
titious  character  called  “Punch.” 

For  nutmeg,  chili  pepper,  sage,  ca¬ 
yenne,  cinnamon,  mustard,  cloves, 
allspice,  ginger,  gumbo,  file,  thyme,  celery 
pepper,  celery  salt,  pepper,  mace,  currv 
pepper,  marjoram,  anise  seed,  caraway 
seed,  coriander  seed  and  pickle  spice. 
Standard  Import  Co.,  New  Orleans,  La. 
The  word  “Elk”  and  a  representation  of 
an  elk’s  head. 

For  a  saccharine  butter.  E.  E.  Post 
Co.,  Utica,  N.  Y.  A  representation  of  a 
child  and  a  maid  holding  a  plate  of  cakes 
toward  the  child,  and  the  words  “Maple 
Leaf  Brand  M.  L.  Butter”  with  a  circle 
enclosing  the  letters  “M.  L.  B.” 

For  canned  fruits  and  dried  fruits.  The 
J.  K.  Armsby  Co.,  Chicago,  Ill.,  and  San 
Francisco,  Cal.  The  word  “Sun-Kist” 
and  a  representation  of  the  setting  sun. 

For  sardines.  Globe  Packing  Co., 
Lubec  and  Eastport,  Me.  The  word 
“Hannah”  in  an  ornamental  panel 
flanked  by  globes.  The  word  “Irma”  in 
an  ornamental  panel  flanked  by  globes. 

For  canned  fruits  and  vegetables.  H. 
J.  McGrath  Co.,  Baltimore,  Md.  The 
word  “Champion”  and  a  representation 
of  a  mounted  knight  holding  a  pennant 
and  a  box. 

For  biscuits,  crackers  and  cakes.  The 
Marjenhoff  Co.,  Charleston,  S.  C.  The 
letters  “C.  B.  W.” 

For  molasses.  Penick  &  Ford,  Shreve¬ 
port  and  New  Orleans,  La.  The  words 
“Brer  Rabbit,”  and  “Aunt  Dinah.”  A 
representation  of  a  rabbit.  A  represen¬ 
tation  of  the  head  of  a  negress.  The 
words  "Brer  Rabbit”  and  a  representa¬ 
tion  of  a  rabbit.  The  words  “Aunt 
Dinah”  and  a  representation  of  the  head 
of  a  negress. 

For  tomato  soup  and  Worcestershire 
sauce.  The  Donaldson-Shultz  Co.,  Bal¬ 
timore,  Md.  The  words  “Seal  Brand.” 

For  canned,  bottled  and  preserved 
fruits  and  vegetables.  M.  C.  Nellis, 
New  York,  N.  Y.  The  word  “Pura” 
and  a  representation  of  a  fountain. 

For  green,  dried  and  preserved  fruits 
and  vegetables.  Glorietta  Ranch  Co., 
Clovis,  Cal.  The  words  “Glorietta 
Ranch.” 

For  candies.  Heywood  Candy  Manu¬ 
facturing  Co.,  Des  Moines,  Iowa.  •  The 
word  “Florodora.” 

For  canned  fruits  and  vegetables. 
Geneva  Preserving  Co.,  Geneva,  N.  Y. 
The  word  “Halcyon.”  The  word  “Lotus” 
and  a  representation  of  a  lotus  flower. 
The  words  “Golden  Glow”  and  a  repre¬ 
sentation  of  a  golden  rod.  The  word 
“Peony”  and  a  representation  of  a  peony. 

For  canned  clams  and  sardines.  Jas¬ 
per  Wyman  &  Son,  Millbridge,  Maine. 
The  words  “Island  Brand.” 

For  toilet  soap  paste.  F.  E.  Frost, 
Worcester,  Mass.  A  representation  of 
a  black  hand  having  a  light  spot  cover¬ 
ing  the  palm. 

For  chewing  gum.  Choozit  Mfg.  Co., 
Chicago,  Ill.  The  word  “Choozit.” 

For  peanut  butter.  F.  M.  Hoyt, 
Amesbury,  Mass.  The  words  “Buffalo 
Peanut  Butter,”  and  a  representation  of 
a  buffalo. 

For  flour.  The  Northwestern  Ele¬ 
vator  and  Mill  Co.,  Mount  Vernon, 
Ohio.  An  ornamental  circular  border, 
across  the  centre  of  which  is  a  hor¬ 
izontal  panel,  the  words  “Mt.  Vernon” 


Light  Up,  Man! 

Light  for  your  store  is  the  cheapest  in¬ 
vestment  you  can  make. 

It  gives  your  store  attractiveness. 

It  makes  it  a  pleasant  place  to  come. 

It  makes  it  conspicuous,  and  thereby 
advertises  it. 

People  feel  more  comfortable  trading  in 
a  light  store. 

You  feel  more  comfortable  working  in 
a  light  store. 

Let  us  look  over  the  ground  for  you. 

The  Philadelphia  Electric  Co. 

Tenth  and  Chestnut  Streets 
Philadelphia.  =-  -  =  Pennsylvania 


Every  Pound  in  a 
Prize  Contest 

<]f  Every  pound  of  Gurnse  butter  is  prepared  as 
carefully  as  if  we  intended  to  offer  it  in  a  prize  contest. 

<If  It  simply  could  not  be  any  better  ;  neither  can 
any  butter  be  better. 

<Jf  Produced  by  our  own  dairies,  from  milk  that  we 
personally  oversee  and  know  all  about,  packed  under 
our  very  eye  and  inspected  not  only  by  our  own  in¬ 
spectors,  but  by  the  inspector  of  the  Philadelphia 
Produce  Exchange — Gurnse  butter  is  the  very  thing 
you  need  to  make  butter  trade  and  hold  it  when  you 
get  it. 

Packed  in  30  and  50-pound  boxes — 
pound  and  half  pounds— 36  cents. 

Prices  subject  to  market  change 


P.  F.  Brown  6  Co. 


39  South  Front  Street 

Philadelphia,  Pa. 
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appearing  on  the  panel  and  the  words 
“Purified  Farina  Patent,  the  North¬ 
western  Elevator  and  Mill  Co.”  appear¬ 
ing  on  the  field  between  the  panel  and 
the  circular  border. 

For  pies  and  cakes.  Watson  & 
MacDonald,  Dayton,  Ohio.  The  word 
“Plenties.” 

For  coffee  and  tea.  The  German- 
American  Coffee  Co.,  New  York,  N.  Y. 
A  representaton  of  a  bird  of  paradise. 

For  canned  fruits  and  vegetables  and 
pickles.  The  Kuner  Pickle  Co.,  Den¬ 
ver,  Col.  The  letter  “K.” 

For  candy.  The  Aughinbaugh  Cara¬ 
mel  Co.,  Indianapolis,  Ind.  The  words 
“Honey  Dew  Confections,”  and  a  mon¬ 
ogram  “T.  A.  C.  Co.” 

For  coffee.  Climax  Coffee  and  Bak¬ 
ing  Powder  Co.,  Indianapolis,  Ind. 
The  word  “Climax.” 

For  boneless  codfish.  Lord  Bros., 
Portland,  Maine.  The  words  “Sirloin 
Cut.” 

For  caramels  and  chocolates.  Bor¬ 
den’s  Condensed  Milk  Co.,  Jersey  City, 
N.  J„  and  New  York,  N.  Y.  The  word 
“Victor.’ 

For  coffee.  J.  S.  Elliott,  Newville, 
Pa.  The  words  “Red  Band”  and  four 
parallel  red  bands. 

For  butter.  The  McElroy  Bros.  Co., 
Bridgeport,  Conn.  The  words  “The 
McElroy  Bros.  Co.,  Strictly  Fancy,” 
and  a  representation  of  a  clover  leaf. 

For  coffee  and  tea.  Dannemiller  Cof¬ 
fee  Co.,  Brooklyn,  N.  Y.  The  word 
“Dannemiller’s.” 

For  chewing  gum.  The  Indianapolis 
Warehouse  Co.,  Indianapolis,  Ind.  A 
representation  of  a  clock  face  and  the 
words  “Eight  Hour  Union  Gum.” 

For  flavoring  extracts.  Black  Drug 
and  Chemical  Co.,  Akron,  Ohio.  A 
representation  of  a  star  and  the  words 
“Black  Star.” 

For  flour.  G.  Q.  Moon  &  Co.,  Bing¬ 
hamton,  N.  Y.  The  word  “Washing¬ 
ton”  and  a  portrait  of  George  Wash¬ 
ington. 


For  flavoring  compounds.  Habicht, 
Braun  &  Co.,  Chicago,  Ill.  The  word 
“Lemonine.” 

For  chocolate.  Societe  Generale 
Suisse  de  Chocolats,  Vevey,  Switzer¬ 
land.  The  word  “Galapeter.” 


XXXV. — As  to  Large  Baying. 

An  ounce  of  preventative  is 
worth  a  pound  of  cure. 

When  applied  to  the  mercantile 
business  this  means  good  judg¬ 
ment  in  buying.  A  buyer  may  be 
able  to  get  a  better  price  by  buy¬ 
ing  in  round  lots,  but  will  he  make 
more  by  it?  Will  he  load  his 
house  up  with  more  of  one  kind 
of  goods  than  he  can  sell  at  a 
profit  and  be  compelled  to  cut 
into  the  profits  in  order  to  close 
them  out?  Here  is  the  place  for 
judgment.  If  he  can  handle  the 
round  lot  he  should  buy  that  way 
and  increase  his  profits  that 
much.  If  he  is  doubtful  of  his 
ability  to  do  this,  he  had  better 
use  his  ounce  of  preventative  and 
buy  lighter. 

Buying  goods  close  and  at  the 
same  time  not  buying  too  much 


For  coffee  Black  Hawk  Coffee  and 
Spice  Co.,  Waterloo,  Iowa.  The  words 
“State  House”  and  “Dinner  Party.” 

For  coffee  and  tea.  R.  W.  Weir  & 
Co.,  New  York,  N.  Y.  The  words 
“Red  Ribbon.” 


is  hard  work.  It  is  much  easier  to 
over-buy,  and  that  is  the  reason 
some  stores  always  have  a  lot  of 
old  goods  on  hand  all  the  time. 
It  is  also  the  reason  that  some 
others  are  compelled  to  cut  deep 
into  profits  to  keep  their  goods 
from  getting  old  on  the  shelves, 
and  the  reason  that  still  others 
are  forced  to  quit  business. 

One  ounce  of  preventative 
every  buyer  can  take  before  plac¬ 
ing  each  order  is  to  absolutely 
cease  to  care  what  may  be  the 
thoughts  of  the  man  with  whom 
he  is  placing  the  order.  Sellers 
of  goods  always  want  to  sell  all 
they  can  to  good  customers  but 
they  also  admire  the  man  who  can 
buy  strictly  for  his  trade  and  re¬ 
sist  all  their  efforts  to  load  him 
up. 

F.  A.  P. 


For  coffee  and  tea.  George  Liss  & 
Co.,  New  York,  N.  Y.  The  word 
“Highwood.” 


Tea’s  Promise. 

Richard  Wayne  Wilson,  the  veteran 
writer  on  trade  and  industrial  matters, 
who  prepared  the  series  of  authoritative 
articles  on  tea,  which,  appearing  origi¬ 
nally  in  the  columns  of  the  “New  York 
Tribune,”  during  the  Spring  and  Sum¬ 
mer  of  1906,  have  been  so  extensively 
quoted  from  and  copied  by  both  daily 
newspaper,  and  by  trade  journals 
throughout  the  country,  and  which  have, 
also,  served  as  the  basis  of  much  of  the 
tea  literature  disseminated  by  great 
handlers  of  the  Oriental  leaf,  is  an  en¬ 
thusiast  on  the  subject.  He  believes  tea 
will  eventually  be  accorded  here  the  rank 
it  holds,  as  a  beverage,  in  the  United 
Kingdom,  and  that  that  happy  consum¬ 
mation  will  be  reached  when  the  trade 
has  thoroughly  learned  the  necessity  for 
properly  stocking  tea,  and  for  teaching 
customers  the  right  methods  for  its  use. 

He  points  to  the  inroads  that  Ceylon 
tea  has  everywhere  made  upon  the  trade 
of  its  rivals,  as  one  evidence  that  his  be¬ 
lief  is  well  founded,  saying,  “The  Ceylon 
planters  are  practically  the  sole  tea  pro¬ 
ducing  interests  that  has  systematically 
and  intelligently  undertaken  to  pro¬ 
mote  the  use  of  its  product.  For  years 
they  have  maintained  what  might  be 
termed  a  ‘bureau  of  information’  for  this 
country  and  Canada;  and  it  is  from  this 
that  the  sellers  of  tea  have  learned  the 
necessity  for  blending  it,  and  for  so  ex¬ 
pertly  blending  it  as  to  secure  a  cup 
quality  that  will  exactly  suit  the  climate, 
the  water,  and  the  palates  of  the  people 
of  a  given  locality — for  example,  that  a 
blend  that  will  be  adapted  to  the  alkali 
plains  will  by  no  means  answer  for  the 
alluvial  lands;  and  it  is  from  this,  too, 
that  tea  drinkers  have  learned  that  no 
tea  is  fit  to  drink  that  is  ignorantly 
brewed.” 
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WANT  DEPARTMENT 

Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  inserted  or  subscribers  rrtt 
cost.  Answers  may  be  addressed  to  the  Gbocekt  Would  when  desired,  provided  the  advertisement  is 
accompanied  by  io  cents  in  postage  to  pay  tor  remaning  the  same.  To  non-subscribers  the  price  is  50 
cents  per  issue. 


WANTED. 


WANTED — Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE.— Cheap,  4  Perfection  Beef 
Cutters,  in  perfect  condition.  MacMunn, 
3d  and  Norris  Sts.,  Philadelphia,  Pa.  16 

FOR  SALE.—  $ 425  National  Cash  Registtr, 
check  throwing.  Only  used  few  months, 
in  perfect  condition.  Cheap.  Apply,  C.  W. 
Hawes,  730  S.  sad  St.,  Philadelphia,  Pa.  tf 

FOR  SALE. — Coffee  mill,  Enterprise,  No. 
18,  five  foot  high,  good  condition,  Jio;  also 
printing  press,  5x8,  hand  power,  self  inker, 
3  fonts  type,  quads,  etc.,  $12.  Bargains. 
C.  H.  Saxer,  S.  E.  cor.  D  and  Wishart  Sts., 
Philadelphia,  Pa.  15 

FOR  SALE. — 1600  shares  Finley  Acker  Co. 
preferred  stock,  6  per  cent.  Dividend  pay¬ 
able  quarterly.  One  payment  due  May  1st. 
At  par,  $t  per  share.  A  good  investment. 
Arthur  Yeakel,  4664  Frankford  Avenue, 
Frankford,  Pa.  (Phone.) _ 

FOR  SALE. — An  old-established,  up-to- 
date  grocery  store,  doing  a  good  business, 
that  will  stand  close  investigation.  Owner 
wishes  to  retire  from  business  and  will  rent 
the  large,  well  lighted  and  heated  store 
rooms  with  large  refrigerator  and  stable  in 
rear,  very  cheap.  This  is  an  excellent 
chance  for  some  one.  Address,  G.  F.  J., 
“  Grocery  World,”  Philadelphia,  Pa.  15 

FOR  SALE. — Three-shelf  revolving  vege¬ 
table  display  stand  with  mist  machine 
attachment.  Nearly  new.  Price,  $8.00. 
Mrs.  E.  H.  Hoffman,  Malvern,  Pa.  17 

FOR  SALE. — Walker  Pivot  Bin,  shelving, 
coffee  mill  and  butter  box,  cheap.  Apply, 
Hobson  Bros.,  Narberth,  Pa.  17 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1x13 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  dayi. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2, $00  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 


$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333. — General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100 feet.  Business about$4,oooper  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  340. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size  24x60 
feet.  Does  $45,000  yearly.  Three-fourths 
cash.  Stock  carried,  $2,500.  Uses  two 
teams.  Actual  net  profit,  12  per  cent.  Rea¬ 
son  for  selling,  Ill-health.  Established  21 
years.  Price  inventory.  Fixtures  will  run 
about  $1,500.  Amount  required,  around 
$3,800.  No  dwelling. 

No.  341.— In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346. — In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

No.  347. — In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  351. — In  southern  Philadelphia.  Tea, 
coffee  and  groceries.  Size,  17x40  feet. 
Does  $16,000  yearly,  all  cash.  Splendid 
transient  trade — 3,000  people  pass  the  store 
every  two  days.  Stock  only  about  $xoo 
Net  profits,  12K  percent.  Owner  has  trouble 
with  help  and  wants  to  retire.  Fine  place 
for  man  and  wife.  Price  asked,  complete, 
about  $700,  including  fine  National  cash 
register. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 


feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  f 800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x30 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $600. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $1,000.  This  is  a  splendid 
money-making  proposition. 

No.  362. — In  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale  or  rent.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500.  Full  investigation. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  4  CO., 

927  Arch  Street.  Philadelphia,  Pa. 
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DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and 
general  store  businesses  —  nothing 
else.  We  are  specialists  in  that  and 
we  know  what  we  are  about. 

In  the  term  “grocery  stores"  we 
include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  the  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  you  want  to 
buy  one,  we  know  where  something  is 
that  we’re  sure  will  suit  you. 

Write,  call  or  telephone. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

Phones,  Bell  Filbert  2500, 
Keystone,  Race  746. 


and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


AN  UNUSUAL  BUSINESS 
We  offer  now  a  wonderfully  profitable 
business  in  meats,  poultry,  butter  and  eggs. 
Located  near  Philadelphia.  Does  $1800 
weekly,  65  per  cent.  cash.  Average  stock 
is  only  $1000  as  it  is  turned  very  rapidly. 
Uses  two  teams.  Nets  clean  profits  of  12J4 
per  cent.  Real  estate  if  wanted.  Owner 
started  this  business  thirty-three  years  ago 
and  wants  to  retire.  Does  some  small 
manufacturing,  such  as  sausage  and  has 
fully  equipped  plant.  Price  complete,  which 
is  simply  inventory,  is  about  $7000. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 


WARNER  A  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 


MISCELLANEOUS. 


WANTED  —  A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 


WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


GOOD  WEST  PHILADELPHIA  STORE. 

Owner  of  a  fine  West  Philadelphia  gro¬ 
cery  is  obliged  to  go  South  and  offers  his 
store  for  sale.  Groceries,  meats  and  provi¬ 
sions.  Size,  25x72  feet.  Does $500  weekly, 
nearly  all  cash.  Stock  will  run  about$i,ooo 
Clean  net  profits  10  per  cent.  Uses  one 
team.  Fine  fixtures.  Will  sell  complete 
for  $2,000,  or  at  inventory  throughout. 
Cash,  good  security,  or  property. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED — A  good  salesman  for  New  York 
State,  from  Albany  west ;  must  know  tea, 
coftee  and  spice  trade.  Address  Samuel 
Wilde’s  Sons  Co.,  11  Dutch  street,  New 
York.  tf 


A  Revolving  Display  Stand 

Filled  with  green  vegetables  at  this  time  of 
the  year  would  be  simply  irresistible,  and 
your  sales  would  be  increased,  goods  saved 
from -waste  and  profits  doubled 

Let  Us  Tell  You  About  It 
Galesburg  Cornice  Works 

H2  E.  Ferris  Street  Galesburg,  Illinois 


IN  WRITING  TO  HDUBRTISBRS  KINDLY  7vyoiNTION  "GROCERY  WORbD’' 


n 


grocery  world 


UNDER  THE  DIRECTION  OF 


DAETWYLER  Sc  CO.,  N.  E.  Cor.  Callowliill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  April  13,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel .  $1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.15  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.10  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3-35  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $3  00 

Fancy  Brights,  150-176  size,  per  box .  3.25 

Fancy  Brights,  200-216  size,  per  box .  3.00 

Fancy  Brights,  250  size,  per  box .  2.75 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $4.50 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box . . .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality.  96  and  112  to  box 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box  . . . 
Fancy  quality,  200-216  to  box  . . 
Fancy  quality,  250-288  to  box.. 

Extra  choice,  96-112  to  box _ 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . . , 

Extra  choice,  200-216  to  box _ 

Extra  choice,  250  to  box . . 


$2.65 
2.85 
'  3-25 
345 
2-75 
2.50 

2-75 

3.00 

3.00 

2-75 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . . . 

Fancy  Quality,  288-360  to  box . 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  and  270  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 


$2.00 

2.25 

2-75 

2.65 

2.50 


2-75 

2-75 

2.65 

2.50 

2.50 

2.60 


MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 


$2.75 

2.60 

2-75 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 

Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 
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The  Greatest  Fly  Catcher 
Ever  Invented 

FLY  RIBBON  has  gone  through  several 
successful  seasons.  Sells  at  sight. 

FLY  RIBBON  has  all  the  advantages,  and 
none  of  the  disadvantages  of  the  ordinary  fly 
paper.  Catches  mosquitoes  as  well,  and  frees 
the  house  of  the  disease-carrying  insects. 

FLY  RIBBON  does  not  drip.  Is  neat, 
clean  and  economical.  Retails  at  5  cents. 

CATERPILLAR  GLUEfor  the  protection 
of  ornamental  and  fruit  trees,  keeps  moist 
for  several  months. 

MANURENE — The  Magic  Plant  Fertil¬ 
izer. 

Address  Dept.  D.  for  samples,  circulars, 

•  testimonials  and  prices.  On  account  of  the 
big  demand,  place  your  order  at  once. 

THE  FLY  RIBBON  MFG.  CO. 

202  and  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

“B”  Java . 24 

“C”  Java . 24 

A — Java  and  Mocha  Blend . 24 

CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  )4  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

B — Java  and  Mocha  Blend . 22 

Stonewall,  1  lb.,  tall,  4  doz . 95 

"A”  Mocha . 24 

“B”  Mocha . 22 

"C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A”  Maracaibo . 18 

"B”  Marccaibo . 17 

Argo,  1  lb.,  tall,' 4  doz .  1.75 

Sockeye,  )4  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1.45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb. ,  flat,  4  doz .  8 . 25 

“A”  Santoi . 18 

Star,  3/ lb.,  8  doz.  in  case .  1.50 

“B”  Santos . 16 

"C”  Santos . 14 

Peaberry  Santoi . 14 

"A”  Rio . 12 

No.  1  Rio . 11 

No.  2  Rio . 09)4 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

Starl  )?  lb.j  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  )4  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.25 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1 .  TO 

Sardines,  in  Oil—  per  case. 

%  oil,  100 . 

King  Bee,  i00  lbs.  to  case . per  case  15.00 

Sold  Label,  %  oil,  100  cans .  6.50 

Standard,  )4  oil,  100 .  3.50 

X  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  K  oil,  fanoy  cartons,  100  cans  4  50 

tea.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 38 

No.  28  Imperial . 35 

Best  Imperial . 50 

No.  25  Ooleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . „ . 35 

Japan . 35 

Heno  y,  end  34  lb.  packages . 50 

SUyer  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  )4  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

6  doz.  to  box . . . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans —  Per  doz. 

Pin  Money,  8  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb. ,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 86 

Pin  Money,  3  lb  ,  plain,  2  doz .  1 . 45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  8  lb.,  plain,  2  doz .  1.03 

Wagner’s,  I  lb.,  sauce,  2  doz .  1 .08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pi  n  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.35 

Belle  Brand,  2  doz. . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petita  pois,  2  doz .  1.65 

Pin  Money,  standard  early  June,  2  doz..  1.15 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . .75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1 .25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 76 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can. . 85 

8weet  Potatoes,  3  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 9 ' 

Standard,  3s,  2  doz .  ..  .85 

Gallon,  %  doz .  2.75 

Fair  Quality,  8s .  80 

*i.  2  doz . (6 


y.  Mustard  Sardlnes- 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 66 

Ledemey  Brand,  100  cans .  8 . 75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

34  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

U  Oil,  Martell  Brand,  100  cans .  16 .00 

li  Oil,  Marie  Elizabeth,  boneless,  100  cans 
)4  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  perdoz 

Apples,  3  lb.,  2 doz . 90 

Blackberries,  2  lb.,  2  doz .  1 .00 

Blueberries,  2  lb.,  2  doz . . 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1  50 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 . 15 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz .  1.25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 . 60 

California  Peaches,  2)4  lb.,  2  doz....... .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  0J 

Evaporated,  1  lb.  packages,  4  doz . 09% 

Dried,  50  lbs . 0734 

Peaches— 

Evaporated,  50  lbs . 12 

Best,  25  lbs .  1334 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Paokage,  86 .  0834 

Bulk,  25  lbs . 

New  Figs — 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 20 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs..- . 

40-  50.25  lbs . 08)4 

50-  60,25  lbs . 08 

60-  70, 25  lbs .  07)4 

70-  80,  25  lbs . . . . . 07 

80-  90,25  lbs . .3 . 06 14 

90-100, 25  lbs . 05)4 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . C7)4 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1 . 85 

Seedless  Sultana,  50  lbs .  07J4 

Seeded,  36 1  lb.  packages .  09^4 

Sultana,  36  1  lb  packages . 

Sultana,  bulk  ,25’-be . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05 y. 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 y, 

Japan,  100  lb.  sacks . 05-54 

SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  J4  bushel  sacks . 22 

Ground  Alum,  140 . 60 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  8s,  3>  to  bbl .  2. 23 

Fine  Dairy,  10s,  28  to  bbl .  2.21 

Worcester,  2)4s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  95 

Shaker,  2  doz.  in  case . per  case  1  60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  166  lbs.  to  sack...  2.46 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack . 06 

Imported  Lima  Beans,  about  *0  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . . . per  bu.  2.10 

Fava  Beans . 04)* 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  0 . 39 

Kingsland,  N.  O . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  2)4  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2)4  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips.  54  gal.  cans,  1  doz.  2.15 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


o  (b 
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CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jar* .  1.90 

Challenge,  4  doz .  4 . 00 

Eagle,  4  doz .  6.25 

M  agnolia,  4  doz .  4.85 

Red  Cross,  4  doz .  4 . 60 

Star,  4  doz .  4.50 

Dime  Brand,  4  dos .  3.75 

Lion, 4  doz .  4.50 

Premium,  4  doz .  3  95 

Hires’  Silver.  4  doz .  4.35 

Square,  4  doz .  3.6) 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . . .  4 .00 

St.  Charles,  4  doz .  3  90 

Our  Pet,  large  size,  4  doz .  3  50 

Our  Pet,  baby  size,  6  doz .  2.90 

Peerless,  small  size,  4  doz .  1  90 

Peerless  large  size,  4  doz .  8.50 

Columbia,  4  doz .  s.50 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen ,  200s,  1  gross .  1 . 60 

Coast,  5  gross . 85 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  6  gross .  1. 00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eve,  5  gross .  1 .06 

Daily,  No.  8,  blue  heads,  10  gross . ; . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 56 

Grocers’ ,  200s,  3  gross . per  case  6 . 25 

Black  Diamond, 600s,  i 00  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2  40 

Ark . 100  2.00 

Babbitt’s . . . 100  8.75 

6  box  lots  freight  paid,  with  l'A  box 
“1776”  or  100  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

"1776”  or  200  bars  Best  Soap  free .  4.20 

Buffalo  Oleine . 60  2.40 

Washday . 120  2.00 

*Bee . 100  3.90 

♦Big  Schooner . 100  8  75 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tigar  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2  40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  8.85. 

♦Kirk’s  Oleine .  60  2.85 

•Lenox . 100  3.25 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon...; . 100  8  90 

♦Philadelphia  Oleine .  60  2.45 

♦P.  &  G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus. . 100  3.40 

White  Floating .  200  4  10 

♦Star . 100  8.25 

•Sunlight . 100  4.10 

♦Sunshine . 120  2.45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

•White  Cloud . 100  3. 90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.76 

♦Snowberry . 100  8  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  8.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4  00 

Rib .  00  1.95 

»  5  box  lots  delivered. 


TOILET  SOAP. 

_  .  .  Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.9E 

Grand  Pa’s,  large  size .  50  8  25 

Sweet  Maiden . 1  dos.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile,  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart .  51  1.90 

Lava . 100  3  75 

Pearl . CO  2.40 


SCOURING  SOAP. 

Bars.  Box. 

Fairbanks .  50  1.88 

Sapolio . 8  doz  2  25 

Wrigley’s . 100  8.60 

Wrigley’s .  60  1.80 

Scourene . 100  3.50 

Ks  Scourer .  60  2.26 

n .  50  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3.  85 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  8  75 

Bon  Ami,  10c.  size . 8  doc.  2.50 

Brooks’ Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spooas . M  pkgs  <  M 

Old  Dutch  Cleanser,  4  doz .  s .» 
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NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World.” 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 

Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®  .45 

Choice,  barrels .  .40 

Good,  barrels . 26®. 30 

Fancy,  quart  jars . per  dos.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  43 

Prime .  >37 

Good .  .85 

Ordinary . -  .22 

Blended,  fancy .  36 

Blended,  choice .  .83 

Blended,  good .  80 

2-lb  tins,  8  dosen . per  case,  2 . 90 

Quarts,  2  dosen . per  case,  2  90 

Sugar  Syrup- 

Pure,  extra  fanoy . - . S5@88 

Pure,  choice .  .24 

Blended,  fanoy .  .82 

Choice .  -29 

Vanilla  Drips . 29®. 80 

Tins,  2-lb.,  2  dosen . per  case,  1 . 95 

Tins,  2%-lb.,  2  dosen . per  case,  2.80 

Tins,  8-lb.,  2  dosen . per  case,  2.60 

Tins.  5-lb..  1  dosen . jjercase,  2.25 


SALT  FISH. 

MftCkGrol"  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  95 .  32.00 

Georges  count  110@U5 .  25.00 

Shore  2s,  count  226@260 .  30.00 

Medium  Irish  2s,  count  300@400 .  23.00 

Norway,  count  400@450 .  22.60 

Norway,  count  800@350 .  27.50 

Norway,  count  240@270 . . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . . . .  .10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring ,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder —  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 28@.85 

Choicest . 45®.  66 

mperial— 

Common  to  fair . — . 22®. 25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .45 

Choicest . 50®  .55 

young  Hyson — 

Common  to  fair . 16®.  18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . 35®. 40 

uolcest . 45@.60 

Common  to  fair .  @.14 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  @  •  26 

Japan- 

Common  to  fair . 

Superior  to  fine . 23®. 25 

Extra  fine  to  finest . 28@.S0 

Choicest . 32@.88 

Basket-fired— Common  to  fair . 22@.26 

Basket-fired— Superior  to  fine . 28@.S0 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust  . ». .  @.12% 

Oolong— 

Common  to  fair .  @.17 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25®.  35 

Choicest . 40@.65 

F  luchong— 

Common  to  fair . 17®  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 80@.36 

Choicest . 40@.60 


ROASTED  COFFEES. 

Sumatra -Mandheling— Fancy  brown...  .86 

oiq  Government — Best .  .29 

Old  Government — Choice . 27 

Old  Government — Prime .  .25 

Old  Government — Good .  .23 

M  )cb&“ 

Genuine  Arabian .  .28 

Maracaibo— 

Cucuta — Best . 16% 

Cucuta— Choice .  .16 

Cucuta — Prime .  .15 

Onouta — Good . - .  .14 

Laguayra  - 

Caracas— Finest . . 20 

Caracas— Choice . - . —  .17 
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Pea  berry— 

Santos— Fancy . 17% 

Santos— Choice . ...  .17 

Santos— Fine . .  .16 

Rio— Fanoy . . . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Best’ . 16 

Choice . 16 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio— 

No.  1— Golden . 15% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . . . 14 

No.  5 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . - . -  .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 25®  .80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . .....  .17@.20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . .  .85®. 88 

Ginger,  African . .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleacned. . -  .20®  .21 

Ginger,  Calcutta . -  .08 

Nutmegs,  76-  80S . .  .22®. 26 

Nutmegs,  105-llOs . 18®.  20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 78% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  do*. 

Allspice . 76 

Cinnamon,  China .  110 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . -  1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.60 

Paprika .  1-45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1-66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  doi. 

Mam.  white  2%s, unpeeled  Calll..  5.75 

Medium  green  2%s,  Call! .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1.06 

Fancy,  plain  or  sauce,  2s .  1.16@1.25 

Fancy,  plain  or  sauce,  8s .  1 .66@1 .66 

Beans,  Lima- 

Fancy  is . 

Fancy  2s .  1-50 

Extra  standard  2s .  1.15@1.25 

Standard .  1.10®1.15 

Soaked .  76.®  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1  •  10@1 . 16 

Standard  2s . - .  90 

Standard,  not  Btringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20®  1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  8tyle . 75®  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 60@l .  76 

Sifted  2s .  1.16@1.86 
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Telephone  2s . . . .. .  1.25 

Sweet  Wrinkled  2a .  1 . 40@1 . 60 

Standard  E.  J.  2s .  1.00@1.10 

Soaked  2s . . . .76®  .80 

Succotash- 

Extra  fancy  Maine  2a .  1.40 

Fancy  Maine  2s .  1.10@l.2S 

Extra  standard  2s. . 95@1.00 

Pumpkin- 

Fancy,  8s. . 1.10®  1-20 

Fancy,  gallons . .... 

Squash- 

Fancy  St. . . . 1.20 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-ln.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  8.75 

Gallons,  extra  standard  Maryland  2.80@8  00 

Quarts,  glass  Jars. .  2.90 

Beets— 

Fanoy  Strawberry  Ss . . .  1 . 40®  1 . 60 

Cut  8a . 1.10®1.16 

Sweet  Potatoes  8a . . .  1 . 15 

Sauer  Kraut  Ss . ...  .95®  1.10 

Spinach- 

Standard  Maryland  8s . 1.25@1.40 

Fancy  New  Jersey  8a .  1 . 40@1 . 66 

Gallons. .  4.75@5.00 


Per  do*. 
880 
3  20 
2.65 


4.40 

3.76 

8.50 


FRUITS. 

CALIFORNIA 

Apricots— 

Fancy  8s . 

Extra  2%s . 

Extra  standard  2%a . 

Standard  2%s . 

Gallons .  8. 25®  8. 65 

Cherries— 

Extra  White  8s . . 

Extra  White  2%s . 

Extra  standard  White  2%s.... 

Standard  White  2%s. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . . . 

Peaches,  L.  C.— 

Extra  8s . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


9.75 

8.80 

3.10 

2.75 

2  40 

3.00 


8.80 

8.25 

8- 25 


Pears— 


EASTERN. 


Fancy  New  York  2s . 

Fancy  New  York  State  2%s . 

Standard  2s . 

Pineapples— 

1.75 

2.90 

1.50 

2 . 25@2 . 40 
1.10@1.20 
4.00 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

1.15®  1.26 

Apples— 

3.50 

Strawberries— 

8.00 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s . 

Standard  2s . . 

2.76 

FISH. 

Lobster— 

5.00 

Flat  %s . 

Kippered  Herring— 

lB . 

2.50@2  75 

1.50 

Alaska  Salmon- 
Pink  is . . . 

1.10 

1.25@1.S0 

1.40@1.50 

1.26@1.30 

2.00 

2.20 

2.90 

2.15@6.00 
2. 35  @4. 25 

Choice  Red  is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . 

Tall  is . 

Flat  is . 

Oval  Is  (steaks) . . 

Sardines— 

Domestic  %8,  oil,  100  tins . 

Domestic  %s,  mustard,  50  tins . 

DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09% 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbe... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisin*— 

Valencia,  4  cr.,  28  lba . 

California,  4  cr.,  60  lbs... 
California,  8  or.,  60  lbs. 
California,  2  cr.,  50  lba.. 


Per  lb. 
.07 
.08% 
.08 
.07% 

16  @.18 
11% 


.09 
•  08% 

.11 

.09 

.08% 

•06% 


Baskets,  1  lb.  and  2  lb  . .  • 

Layers,  2% -In.,  10  lba . . . 

2%-ln.,  12  lba . . . — ... 

2%-ln.,  12  lba- . . 

2-in.,  12  lbs_ . . . 

Currants — 

Fancy,  1-lb.  carton* . 

Cleaned,  1-lb.  carton*,  choice.... 

Bulk,  choice,  60  lba . . . 

Natural,  choice  . „... 

Citron- 

According  to  quality...™ . .  .19%®  .21 

Lemon  Peel- 

According  to  quality . . . 11%®  -18 

Orange  Peel- 

According  to  quality . .  .11%®  .13 

Fard  Dates— 

60  lbs.,  bulk . — . 

1-lb.  pkgs.,  80-lb.  oase  - . . . . 

Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x80 . . . . 

80x40,  choloe. . 

40x50,  choice . 

50x60,  choice . . . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box- 

60170,  80x  90 . - . 

70x80.  90x100 . - . 

Prunes  In  cartons— 

Fancy  40x  60 . . . 

60x  60 . . . 

60x  70.. .................. .......... 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . . . 

40x50 . . . . 

Apples— 

Fancy,  50  lbs . . 

Fancy,  1-lb  cartons . . . . 

Prime,  50  lbs . . . 

Choice,  1-lb.  cartons.. . 

Peaches— 

Fancy,  peeled,  25  lbs . . 

Unpeeled,  fancy,  25  lba . 

Extra  Choice  Muir . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  26  lbs . 

Royal,  choice,  25  lbe . . 


.10 

.06% 

.14 

.08 

.07 

.06% 

.06% 

.06 


.10% 

.094a 

•  08% 

.09 

.08 

.12 

.10 

.11 


.14 

.13% 

.27% 

.23 

.20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lba...— . 40  @.46 

Valencia,  28  lbs . .  .33  @  40 

Flot,  shelled . 

In  shells— 

California  P.  8„  80  lbs . .  .20 

French  Princess . .  .20 

Tarragona,  120  lbs .  .15% 

Hard  Shell,  100  lbe . - . . 

Bra  ills— 

New,  large,  180  lbe- . —  .11 

Filberts— 

Turkish . ........ 

Sicily,  180  lbe .  .12 

Jumbo  Naples,  110  lbs . — ... 

Long  Naples,  110  lbe . . .  .14 

Pecans— 

Polished, 80 lbe . »• . 10  @.12 

Louisiana  Paper  Shell . . . 

Walnuts— 


Chilli,  1907  crop . 

Grenoble,  220  lb* . 

.15 

Marbots/llO  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs.'. . 

Extra  choice,  boxes,  26  lbs . 

Choloe,  bags,  126  lbs. . 

.18% 

:3S 

IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %8,  accord’g  to  qual.  19.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  15. 00® 20. 00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  8prouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

perl  b . . . .  .06®  .09}.' 
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GROCERY  WORLD  PRICES-CORRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERS  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices ,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


CohusB. 

DECLINES. 

CohuuB. 

ADDITIONS. 

Cetane. 

Dressed  Sheep  and  Lambs . 

ADVANCES. 


TOM  IIS  IliJUEE  ETOETTEI9  YOU  BUT. 

Standard  Weight*  per  Bushel. 

Marrow  Been* . . _ . . . „™ . „..6e  lbs 

Medium  Beans, „ 

Pea  Beaus - 

Red  Kidney  Beaus.. 

Hominy 
Pi 


COL. 

Alarm  Cash  Drawer . 33 

Alum . . . .....41 

Ammonia .  3 

Ammunition  . .  6 

Axle  Crease . . . 3 

Bags,  Puss . . . 41 

Baa  and  Twine  Holden... ..33 

Baking  Powder . — .  3 

Barley . — ~3° 

Berireti....™.. ......... ....... 63 

Bath  Brick  eeeeeeeee  eeeeee  eeeeee. #5g 

Beans  ...„^....«..m..~..i9 

Hacking,  Shoe  . ...._..  4 

Bluing  eeeeeeeee  eeeeeeeee eeeeeseasses  ^ 

Boras . . ....47 

Brooms  — . .61 

Brushes . . . ...63 

Buckwheat  flour . ....29 

Bung  Boren . . . 3$ 

Butchers'  Sundries. . . ~>44 

Butter  DUbee. . ......6* 

Butler.....™ . 7 

Batter  Color . 47 


Camphor. 

... 


. 47 

. . . 16 

Candles . ™ .  7 

Canned  Goods . „ . 8 

California  fruits . 10 

Vegetables.. . . . 8 

fish. . . . ...1  a 

Pie  fruit . .10 


COL. 

Sardines  a*ee***eee**«e**e**ee***  *3 

Meets  — . 13 

Soups  .....m......M .... ......  r  3 

Can  Openan . . 33 

Capers  m.MM....miM.mM.ll 

Caps,  Guii. . . ..... ...............  6 

Catsup. ....  hm..  .. . . .....n.,rO 

Cereal  ;» 

Cereal  Ccfce . .  ..38 

Cheese  — ™™27 

Chocolate  and  Cocoa...™.. 17 

(Slewing  Cum.... — _ _ Jr 

Cider ...... *...M...... *m*. ........50 

Cloches  Pia».„ . . 6s 

CoooanuL . . . ...11 

Codfish  eeeseeeeeeeeee  eeeeeeeee*  oeee  35 

Coffee .  5 

Essence . . .  6 

Chicory . . . 6 

Coffee  MBls . ......32 

Cooking  Herbs. . . .  8 

Condensed  MUk . . . so 

Cream.....,.™ . ——so 

Condensed  Mine*  Meat . 38 

Com  Heat. . . . >9 

Cora  Starch . . . 58 

Cottoienc . . . _. . 27 

Clacked  Wheat. . *9 

Crackers,  Cakes,  etc... . 21 

Cranberries  . 

Cutters,  Dried  Beet. . ...33 

Tobacco . . . 64 

Delicatessen . ...as 


Dressed  Meats... 
Drags,  Grocers' . 


COL. 

—■44 

•~.4» 


Eggs . 

ISMIICI  of  QoSMhi 
Extracts.... 


■»7 

,.  6 

■  49 


fancy  CJrooerfee _ _ ay 

farina - - ag 

farinaceous  Goods _ 09 

faucets  ■  .... ...... ..1 1 . .....  33 

Canned  Ibh. . ..™— ™..ie 

Fixtures. ................... ....3s 

Flour .............................  29 

flour,  Self  Rising.... . 29 

Flour,  Buckwheat . 29 

Pny-oap«  rsseseesssseeesesseeeeeeee  59 

Food,  Bird....... . 39 

Fruit  Butters . ......46 

fruits.  Domestic,  Dried.. ..35 

Fruits,  foreign.  Dried. . 33 

f  suits.  Clean 

Gelatine . . ji 

Ginger,  Jamaica . . . 47 

Gravel,  Bird. . „™ . 39 

Grocers'  Fixtures . 32 

Herring . . . 35 

Hominy  and  Grits . 30 

Honey . 60 


Lftnm  Quods . . M 

IssntDs. ...... _ —  . .  30 

Licorice  us. . . . .  47 

Lime - J7 

Live  Poultry  . — _ ....... .4 5 

Lye,  Couaenbuted . ...37 

Macaroni  . 3a 

M achfiwHL.  1 1. ......  . — — . . 34 

Maple  Sugar  and  Syrup.  ..60 

Marrhaa.. . . —..37 

Measures™.....™™.™.... 33 

Meat.™ - - —.44 

Mlcoe  Meat  ™.— ........ ..38 

Molasses  ™.™ _ 60 

Mucilage.. . — _ .....59 

Mustard.. . . ..3- 

Mustard,  Prepared . . 37 

Marmalade . 46 

Noodles,  Egg. . 30 


lessee  see  assess  1 


COL. 

Nuts 
Oat 
OB*™, 

OU,  American  .. 

Oflrs  Oil  •  eeeeeeee  eeeeeeee  eeeeeeeee  4® 
Olives  set eeeeeeeee esaeosseeses esse ••  39 


». . 3° 

. -SB 


Paper 

eeeeeeee  eeeeee  eeeeee  eeeeeeeee  #4^ 

Paper  Bags...™.. _ 41 

Peanuts _ _ _ _ _ 

Peas,  Dried  . . sg 

Pepper  Sauce . „ . _.J* 

amW  »  see  eeeeeeee  eeeesee  eeeeeeee  1 4^ 

Pickled  Meats. . . . 41 

Plum  Pudding. . — .—.46 

Pork  and  Beef. . ™......4s 

Potash..,. - ™™. - 37 

Potato  Chips _ ™™ _ 42 

Poultry  Seasoning,™™., 45 
Poultry,  Dr  res*  <L.. .......  45 

Poultry,  Live. ............ .  ,  4S 

Powder,  Rifle...™™....  6 

Provisions..™™..™.. . 43 

Puddtne . . 31 

Putty  _ _ .....48 

Rennet.  eeeeee  eoeeeeeeeeeeeeesee  en  5o 

Rice  . . 31 

Rice  flour . »9 

Roiled  Oats . 30 

Root  Beer . 33 


Rope.. 

Rosin.. 


COL. 
...» 
. 4» 


oeeesfM* eeeese  e >  »  .  .  •  e •  e  e  • .  3® 

_  lessee  eeeeee  5* 

Sal  Boda _ 

SdLtei  eeeeee  11ml  see  eeeeee  ■  eeeeeeee  JZ 

Sepotto.™™™,. - 55 

tWlHlBlWwiWsisilllMi . eeeee.»«3 

Sfltaco  uid  Condiment* . |i 

Sauer  Knutt.. . 46 

Scales  . . 32 

Scoops,  Grocers'..™... . 33 

Securing  Soap... . . 55 

Htnife  ...... ..... . .......... .33 

Shoe  Dretsteg... .  4 

Shot... 6 

Smoked  Ftsh,. . 35 

Soap,  all  kinds.. . . 54 

Soda, Bicarb™..... . ...33 

Soft  Drinks....... . ..53 

Soups .  1 ......  ..............ir 

Specialties  . . 56 

Spice*  . . ~ . 56 

Whole . 57 

Starch  ..... . 58 

Stove  Pcribh . . . 38 

Soap  Powders. . 55 

Segars . 64 


Sugars  .... 
Sulphur 
Sundries .. 
Syrups . 


....  4* 


Tacks  see  eeeeeoeoseeeeeeees#  eeeeee#  59 
MphCltwH . . . eeeeee-  JO 

T»  MvesesmMtmtWMiMMiiM,.  49 

y^6L.>eM»»tt....wsM»..M«e»w»..  „I 

Tobacco,  Chawteg . „..  64 

T  obsicGoCirttirm.1 .™ ...... 

Tabs  L 

Twine  Holder . 

Twine . „ 

Vermicelli . 3# 

Vinegar . . . 43 

Washboards  . . 6s 

Wax,  Frait  Jar . 39 

Wheat,  Creaked . .  30 

Wheat  flour.. . . 30 

Wrapping  Paper..™. . 41 

Wringers,  Clothes. . 

Wooden  were . 61 

Witch  Hasel . 48 

Yeast  Cakes . 6j 


-I- 

SUGAR. 

Confectioners’ Lozenge,  XXXX .  5.65 

"  Powdered .  5.65 

“  Crown  A .  5.85 

“  Crystal  A .  5.50 

“  Coarse  Granulated .  5.75 

Eagle  Tablets .  6.80 

Crystal  Dominoes .  7.85 

Cut  Loaf .  6.50 

Patent  Cubes .  5.75 

Powdered .  5.60 

Extra  Fine  Granulated .  5.60 

Coarse  Granulated .  5.60 

Granulated . — .  5 . 50 

Fine  Granulated .  5.50 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . . .  3- 55 

"  in  25-lb.  bags  packed  4  in  zoo¬ 
lb.  bag .  5.55 

11  in  10-lb.  bags  packed  10  in 

Kzo-lb.  bag .  5.65 

“  in  5-lb.  bags  packed  in  bbls....  5.70 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.70 

“  in  2-lb.  bags  packed  in  bbls....  5.80 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5.80 

“  in  2-lb.  cartons  in  cases .  5.70 

"  in  2-lb.  paper  packages  in 

cases .  5.70 

Confectioners’ A .  5.30 

1 —  Keystone  A .  5.25 

2 —  American  A .  5.20 

3 —  Centennial  A . 5.15 

4 —  California  A .  5.10 

5 —  Franklin  B . 5.05 

6 —  Keystone  B .  5.00 

7 —  American  B...y. .  4.95 

8 —  Centennial  B .  4.90 

9 —  California  B .  4.85 

to — Franklin  Extra  C .  4.80 

11 —  Keystone  Extra  C .  4.75 

12 —  American  Extra  C .  4.70 

13 —  Centennial  Extra  C .  4.65 

14 —  California  Extra  C .  4.65 

15 —  Franklin  C . .i . 

16 —  Keystone  C . 


TEA.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired— Common  to  fair .  20  @  23 

Fine .  24  '!,  28 

Choicest .  30  (3)  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

.  3°  @  35 

Choicest .  @  40 

Gunfowdbr— Choice  to  Extra .  20  @  25 

Choicest .  40  @  45 


Moyunk — Good .  27  @  30 

Fine . 35  (a)  40 

Choice.... .  45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine . .  15  @  20 

Choice  to  Extra . 22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  40 

India — Common  to  Fine .  18  @  38 

Chylon — Common  to  Fine .  18  @  40 

English  Breakfast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  z8  @  28 

Choicest .  30  @  40 

PACKAGE  TEAS.  p„ib. 

Lipton's  Teas — 

In  y  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  i .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3.  . .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .43 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  ys  and  ys,  15, 20  and  25  lb.  boxes. 

Formosa  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  ys  and  ys, 

15, 20  and  25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

*4-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . .  . 22 

i-lb.  Silver  Sacks .  22*4 

54-lb.  Silver  Sacks . 23 

y-\b.  Silver  Sacks . 33*4 

*4-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  "  “  .19^ 

%  lb.  silver  bags .  “  "  .20 

yK  lb.  silver  bags .  “  **  .31 

Packed  in  cases  containing  100  pounds. 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  y  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn's,  %  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  yK  gross . per  gross  9.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  Per  Doz 


y  lb.,  4  doz.  in  case....  1.00 

y  lb.,  2  doz.  in  case....  x.8o 

x  lb.,  1  doz.  in  case......  3.45 

5  lb.,  y  doz.  in  case....  16.75 


Davis'  O.  K.,  #-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  y~ lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  x.65 

Davis'  O.  K.,  5-lb.,  y  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  J?-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37H 

Leslie's, ^-lb.  cans,  x  or  2  dz.  cartons,4  dz.  cases  .45 

Leslie's,  y- lb.  cans,  *  doz.  cases . 90 

Leslie's  x-lb.  cans,  x  doz.  cases .  x.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .X2 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82*4 

6  oz.  glass,  2  doz .  *  07 y 

6  oz.  glass.  4  doz . x.04 

6  oz.  glass,  6  doz .  1 .03 

6  oz. , 1  gross,  in.bbl . per  grots,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

y-\b.  cant,  2  doz  in  case . per  doz.  x.25 

x-lb,  cans,  r  doz.  in  cate . per  doz.  2.50 


Royal,  ioc.  size,  4  doz.. 
“  y  lb.,  4  doz . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  “  “  y.  lb.  “  “  “ 

Boston  Brand,  5-lb.  size,  y  doz.  case. ...per  doz. 
"  1  “  1  “  ltf>  ** 

41  y  14  3  **  i< 

**  y  “  3  **  *  u 

Purity  Brand  s  ‘‘5*  "  ....  " 


X 

V. 


.86 
1.30 
a. 40 

4  6j 

а.  *5 

‘■>5 

12.00 

2.50 
•  55 
•75 

б. eo 

1.50 
.80 
•45 


BLACKING — Shoe.  PerGroee, 

Shinola . . . per  doz. 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . per  gross 

Bixby’s  Best,  No.  1 . . . 

"  B.  B.  B.  M . per  %  gross 

acquot  Blacking,  No.  5 . 

"andy  Box,  French,  No.  25,  large .  10.00 

“  “  "  small .  5.00 

Mason's  No.  1,  gross .  s  .sa 

"  "  2,  "  1.60 

"  "  3,  "  .  2  85 

"  4.  "  .  4  55 

II  !•  r  II  _ 

5l  7*5® 

T.  M.  French . .....per  doz.  x.oo 


J» 

H; 


•75 

8-75 

.78 
6.90 
*75 
4  50 
4*5 


SHOE  DRE8SING.  P#r 

Mason's . «... 

Acme,  1  doz .  i 

Bixby's  Royal  Polish,  i  doz . . 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  x  doz . . . . . 

Brown's,  Army  and  Navy,  x  doz . 

Boyer’s  French  Dressing . . . 

"  Oil  Polish . . . 

Admiral  Russet  Combination . . . 

Admiral  Shoe  Dressing . 

VVhittemore  Bros.  9c  Co: — 

Gilt  Edae  Polish,  black .  t. 

Boston  Waterproof,  black .  a. 

Boston  Jr.  Waterproof,  black,  io-c®nt  size... 

Elite  Combination,  Baby,  black . . 

Elite  Combination,  large,  black .  a. 

Superb  Pateut  Leather  Paste,  large. . 

Champion,  black,  friction  polish . . .  a. 

Champion  Jr.,  black,  friction  polish . 

Frencn  Gloss,  black,  tel f-poli thing . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet. . .  t . 

Star  Combination,  russet,.. . . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  small . 

Ouick  White,  cleans  dirty  canvas  shoes.. . 

Quick  White,  cleans  dirty  canvas  shoes .  s. 

OU  Paste  black,  never  dries  up,  large  ttes.M 


Do,. 

•  7« 

2 

S3 

■  «5 
•75 
.70 

•  70 


00 

85 

85 

00 

75 

00 

•j 

75 

75 

75 

n 

75 

£ 

■75 
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GREEN  COFFEE.  Per  lb. 

Rio  Golden  Fancy . 09^®  .  10 

**  Prime .  @-  08 

“  Choice . 

Santos  Peaberry,  extra  fancy . . .  @ .  12)4 

“  Fancy . .lo^up.ioj^ 

“  Choice .  @.og)4 

Maracaibo,  Strictly  Fancy,  Mild . iz  @.12)4 

“  Choice . .  @.1  x  J4 

Washed  Caracas,  Fancy . 14  @.24)4 

Lagusyra,  Fancy . .10)4 

Java,  Extra  Fancy  Old  Government . zoJ4®.zi 

“  Extra  Fancy . . .  ®.  20 

•'  Fancy .  @.i9)4 

Mocha,  Hand  %  bales,  genuine,  finest.,  @.29 

Mocha  Seed,  Santos,  Fancy .  @.ro)4 

Mocha  Seed,  Santos,  Choice .  @.ro)4 

ROASTED  OUFFEK  IN  BULK. 

Rl<„  Extra  Fancy  Golden,. . . 

“  Prime . 

"  Choice . 

Santos  Peaberry,  extra  fancy.. . . 

Santos,  Extra  Fancy . 

“  Fancy . — . 

"  Choice . 

Laguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy.... . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest. . 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 

It  it  It  s 
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Pack  In  35  and  50-lb.  cans,  and  aj,  50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 

Eurelca . 

Leader . 

J»P . 

Special,  No.  6 . 

Special  Drive . 

Extra  Value  Blend . 

Bargain  Blend . 

Packed  in  50  and  100  lb.  tancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Twe  per  cent,  discount  on  package  coffee.  Sold 
•a  the  equality  plan. 

New  York  Card  Price,  loo-lh.  Cases.  60-lb.  Cases. 

friosa .  15#  isdio 

Lion .  13H  13)4 

B.  Fischer  ft  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Saludo,  lbs . so 

“  50-lb.  tins . jq 

“  barrels . 18 

Vlv,  lbs . i« 

"  50-lb.  tins . 15 

“  barrels . . . 14 

Ground  or  pnlverized  without  extra  charge. 


Llpton's  Package  Coffee — 

Special . .  .26 

Perfection . 20 

Packed  in  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Trinnfo,  24  2-lb.  cans . 29 

"  48  i-lb.  cans . .  .29)4 

Trinidad,  60  or  100  i-lb.  cartons . . . 26 

“G-A”  Blend,  20  3-lb.  cans . . . >4 

La  Cruzada,  60  or  100  i-lb.  cartons . 21% 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  )4 

Tumbala,  60  or  100  i-lb.  cartons . 16)4 

Quezal  (after-dinner),  is,  24  or  48  )4-lb.  cans 

P«  54  lb . . . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . .27% 

Tourist,  24  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  lb.  tins . 2054 

Almoco,  24  or  30  3  lb.  tins . .  .20)4 

E  L.  C.,  100  Ids.  to  case . 14 

E.  L.  C.,  6a lbs.  to  case . 14^, 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 14)4 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14J4 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller’s  “  Kosyr" 

50  tins  In  box . per  box  3.80 

12  tins  In  box . per  carton  .95 

s  lb.  tins . per  dos.  5.75 

George  Floto's  Sons — 

Floto’s  Coffee  Essence,  H'gross  improved 

cans . per  gross  s,a5 

Floto’s  Coffee  Essence,  %-gioss  cans,  tin 

ends . per  gross  a .  70 

Floto's  Coffee  Essence,  %  -gross  cans,  all 

tin . per  gross  a .  85 

Kioto's  Package  Chicory,  65-lb.  cases,  per  lb.  .04)4 

Floto's  Vienna  Coffee  Essence,  Manilla, 

)4  gross . per  gross  a. 25 

Hummel’s  Essence,  tin  can,  %  gross,  per  gross  a .  85 
“  “  tin  ends,  “  “  a. 70 

“  "  Improved  “  «  a.  15 

Chicory,  Sellg's,  65’s . 05H 

“  English  Gronnd,  bags  about  160  lbs.  .0534 

“  Francks',  stick,  65  lbs . 06 H 

"  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04% 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . .  a.  35 

Blasting,  B.  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12)4  lbs .  4.75 

Duck,  kegs,  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  24  lbs.,,. .  4*75 

FG,  FFG,  FFFG,  kegs,  ia)4  lbs.... . . .  2,65 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  lbs... .  1.85 

BB.  bags,  25  lbs .  2.10 


— T— 

BLUING — Dry.  Par  Gross. 

Barlow’s,  small,  2  doz .  2.60 

“  large,  1  doz . . .  5.20 

Sawyer’s,  No.  1,  6  doz.  . .  1 .50 

"  No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz . . . .  1 .60 

"  No.  2,  3  doz . . .  a. 50 

"  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  s  oz.,  3  doz .  2.65 

Ball  Blue,  2  oz.,  3  doz .  5.00 


BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  t  oz.,  )4  gross .  3.90 

Cream  Indigo,  2  oz.,  J4  gross .  3.90 

Cream  Indigo,  4  oz.,  Q  gross .  7.40 

Cream  Indigo,  8  oz.,  %  gross .  11.40 

BUTTER.  Per  ’b. 

Tub  Butter  : — 

Creamery,  Extra,  60-lb.  tubs . . . .  ,  33 

“  First,  “  . 33 

“  Second,  "  . .  .31 

“  Third,  '•  . 29-.  30 

“  Imitation.  30-60  ’bt . 26-.  28 

"  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes . .34 

Ladles,  30-60  lbs.,  bakers’  use .  .25 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-50-lb.  bxs.  .37 

B.  B.,  E.  D.  brands,  20-50-lb.  boxes .  36 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes... . .35 

Sheaf  (“400”)  Elgin,  ao-50-lb.  boxes .  .35 

Sheaf. . . .  30. -.33 

Milhen  Farm,  lbs.  and  )4  lbs .  .38 

Gurnse,  pounds  or  half  pounds .  .36 

Belle  Spring .  .33 


CANDLES.  p„ib. 

F.  ft  Q.,  8  s,  30  lbs ••■•■•••••m.m......* .10H 

“  *6’*.  “  . 11H 

Paraffine,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb . .  .0854 

Searchlight  Hotel,  16’s,  30  lbs . 00 V 

Peerless  “  «  «  . . i0y 

Bright  Light,  •*  “  . . per  box  2.20 

Werk’s,  8’s,  30  lbs . . 

“  r6’s,3olbs .  ]ia 

Carriage  Candles,  size  6xiH . 29 

Martha  Washington,  long  iss . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  jars-— 

Mason's,  pints . per  gross  4 . 50 

Mason’s,  quarts . per  gross  4.75 

Mason's,  half-gallons . . . par  gross  6.75 


-8- 

Jelly  T amblers — 

Barrels,  as  dos . . . . . per  dos. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  )4  g»o.,  no  rubbers,  per  gro.  1 .85 
Jar  Rubbers — 

Lip,  wide . per  gross  .85 

Acme,  wide,  r  doz.  cartons . —..per  lb.  .45 

“  medium,  1  dos.  cartons . .  “  .90 

Reliable,  white  rubber,  wide . 26 

”  ”  medium . 26 

Black,  medium. . . . per  lb.  .15 

(15  lb.  lota  1  cent  per  lb.  leaa.) 


COOKING  HERBS. 

Mayflower  brand.  Sweet  Marjoram . per  dor. 

“  Sage...... .  ** 

“  Thyme. ........... .  “ 

“  Savory .  •• 

"  Special  case  aaasortmcnt,  1 
doz.  Sweet  Marjoram,  s 
dor.  Sage,  %  dor.  Thyme, 

54  dor.  Savory . per  case 

A.  Colburn’s  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

H-*h.  cartons,  1  doz . . . . 

X-lb.  “ 

34-lb.  “  «•  .  ,  «■ 

54 -lb.  screw  cap  bottles,  s  doz . per  doz. 

!4-lb.  square  cans,  s  doz. . . ...  “ 
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CANNED  GOODS. 

romatoea—  jjot 

Mrs.  Hancock's  Frying .  1  22)4 

DuBois'  Frying .  j.jj 

Jersey  King,  No.  3,  Standard  Jersey  .  r  .00 

Blue  Hen  Chickens,  No.  3 . 92)4 

Silver  Lake,  fancy .  Jersey .  1.07)4 

Hoffeckcr’s,  standard.  No.  3 . 85 

Plantation,  No.  ro,  r  doz .  a  45 

Silver  Lake,  No.  ro,  r  doz .  3  00 

Golden  Rule,  No.  3,  off  standard .  8® 

Alta,  No.  2 . 6S 

Lima  Beans — 

Tinsley’s,  extra  small. . . . .  1 . 25 

Silver  Lake . . .  ,  co 

Little  Darlings . . . „„„ .  x  30 

Acorn .  j.,j 

Early  Autumn . 93 

Boyer's,  No.  2 . 1.07)4 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy .  r.fo 

Mikado,  Penna.,  fancy . .95 


No  more  useful  fixture  has  ever 
been  invented.  Holds  five  jars 
where  they  can  be  seen  and  help 
sales. 

Either  oak  or  cherry,  3-coat  fin¬ 
ish.  No  old-fashioned  hinges — 
swings  on  a  bale  to  the  right. 
Takes  no  more  room  than  the  4-jar 
fixture.  Nickel-plated  trimmings. 

This  is  an  ornament,  an  econo¬ 
mizer  of  room,  and  a  silent  sales¬ 
man  that  knows  its  business. 

THE 

WELLES  &  DAVIS  MFD.  CO. 

WYALUSING.  PA. 


Iliese  Goods  lira  Hiieady  Sold 

Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 

Egg=0=See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 


This  Is  The  famous 
Steel  Cap 

The  one  that  doesn’t 
get  a  poisonous  corrosion 
on  it  when  it  seals  jars  of 
fruit.  Your  customers 
will  never  use  a  zinc  cap 
again  if  you  tell  them 
about  this.  Try  it. 

A  splendid  profit  for 
you.  They  are  getting 
them  at  the  china  stores 
now.  Get  this  rnonejf. 

The  Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 
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Boyer’z,  is . 75 

Acorn,  3s.... . . . 98 

Acorn,  No.  3 . 7° 

Safe,  No.  2 . 55 

White  Wax  Beans- 

Champion  . 65 

Winsom,  N.  Y.,  No.  10,  1  dot .  3.75 

Beans  (Pork  and  Beans — 

B.  &  M.,  No.  3,  plain .  1.35 

B.  &  M.,  No.  3,  tonlato  sauce .  1.55 

Campbell’s,  No.  1,  plain . 90 

Campbell’s,  No.  a,  sauce . 90 

Oxford,  No.  } .  1  05 

Narrajansett,  No.  3,  tomato  sauce .  1.3734 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8754 

Van  Camp’s,  No.  2,  sauce,  2  doz .  1  .3334 

Moore  &  Brady,  No.  3,  plain .  -02% 

Moore  ft  Brady,  No.  3,  sauce . 8734 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  9734 

Martin  Wagner  Co.,  No.  3,  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

t,  4  doz . 50 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  a,  sauce .  1 .00 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 7734 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beau,  In  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1.80 

s-lb.  cans,  3  doz .  “  z .  40 

i-lb.  cans,  4  doz .  “  .90 

i-gal.  cans,  %  dot .  "  5.00 

Sunnyside  Pork  and  Beans,  plain  or  in  sauce — 

3-lb.  cans,  2  doz . per  doz.  .95 

a-lb.  cans,  3  dor. .  “  .70 

1 -lb.  cans,  4  doz .  “  .  45 

1 -gal.  cans,  34  doz .  "  3.00 

Red  Kidney  Beans — 

ioan  of  Arc,  No.  2 . 83 34 

lartln  Wagner’s,  No.  2,  2  dor.. . 72% 

Van  Camp's,  No.  s,  2  doz . per  doz.  .8234 

Cora— 

Koralet .. .  z.75 

Paris,  fancy  Maine .  1 . 30 

American  Beauty,  extra  fancy,  Shoe  Peg...  .8734 

Cream  of  Susquehanna . 95 

Baker’s,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn’s. . 70 

Mark,  crushed . 65 

Rex,  No.  3,  Fancy  Whole  Grain . 6754 

Vanity,  No.  s,  Whole  Grain . 65 

Royal  Exchange,  Whole  Grain . 62% 
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Peas— 

Tres  Fins,  100  cans .  14.00 

French,  very  fine,  too  cans .  13.50 

French,  fine,  100  cans .  z2.co 

French,  medium,  100  cans .  10  75 

Boyer's,  Midgets . x.85 

Boyer’s,  Extra  Sifted .  z  50 

Boyer’s,  Sifted .  z  .35 

Boyer’s,  Early  June .  z .  15 

Parrot  Junes .  z.05 

Jumbo  June  . .  z.ro 

B.  F.  F.  Junes . . . 

Little  Nell’s,  Baltimore . . . 65 

Hermit  Brand,  No.  s . }3% 

Beets — 

Red  Jacket,  No.  3,  small .  1.35 

Silver  Lake,  fancy, No.  3 .  z.05 

Chatauqua,  No.  3  . 95 

Succotash — Belle  Rose, fancy  N.  Y. State .  z.oo 

Quaker,  extra  fancy .  z  .05 

Poland,  extra  fancy  Maine  . 92311 

Spinach — 

Champion,  No.  3 .  z.1734 

Shawnee,  No.  3 .  z.  15 

Farren's,  No.  3 .  z.ro 

Farren’s,  No.  10 . . .  3.50 

Sweet  Potatoes — 

Victory,  No.  3,  ados . . . z.zo 

Pumpkin — 

Silver  Lake,  No.  3 . 90 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  ft  Co.,  No.  2 . 4234 

Silver  Lake,  No.  10  r  doz .  a. 35 

Asparagus — 

Superior,  large.  No.  *% .  4.00 

Staple,  medium,  No.  a)4 .  3.50 

Swan,  medium.  No.  2% .  3.75 

Del  Monte  Tips,  No.  1% .  3.50 

Extra  Tips,  No.  r  34 .  3  4° 

El  Dorado  Tips,  No.  z34 .  3  35 

El  Rio,  medium,  No.  a34,  2  doz .  3.35 


CALIFORNIA  CANNED  FRUIT. 
Apricots—  Per  doz. 

Extra  Quality .  a. 75 

Extra  standard .  a. 65 

Standard .  2.25 

Pears — 

Bartlett,  extra  quality.  a34a .  a. 75 

Bartlett,  extra  standard,  234s . .  a. 60 

Bartlett,  standard,  234s, .  2,40 

Cherries — 

Extra  quality,  s34> .  3  -  4° 

Extra  standard,  234s .  3.30 

Standard,  234 .  3.00 

Peaches — 

Goddess,  No.  234,  ex.  stand’d  lemon  cling.,  a. 65 

Tioga,  No.  234,  ex.  standard  lemon  cling...  3.60 

Valley,  No.  234,  standard  lemon  cling .  3.30 


-11- 

Thistle,  No.  234,  standard  lemon  cling .  a 

Agate,  No.  aJ4,  standard  lemon  cling .  1 

Lake  View,  No.  a34,  yellow  free .  a 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  doz .  1 

Columbus,  No.  234,  pie  peeled  yellow  free...  z 
Columbus,  No.  a  34,  pie  peeled  lemon  cling.,  z 
Plums— 

Extra  standard  egg . . .  z 

Extra  standard  green  gaga . . .  1 

Standard  egg _ _ _ _ _ _ _  1 

Standard  gage . „ .  z 
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DOMESTIC  CAMMED  FRUIT. 
Apples— 

Wayne  Co.,  No.  zo,  z  doz .  2.9# 

Keystone,  No.  3,  2  doz . — . 95 

Blackberries — 

Farren’s,  extra  preserved.  No.  a .  1 .30 

Silver  Lake,  syrup,  No  2 .  z  .35 

Nigger  Head,  No.  a .  1.0754 

Spring  Garden,  No.  a . 90 

Blueberries — 

Loggies,  No.  a .  z.50 

Loggias,  No.  ze .  <.25 

Cherries — 

Silver  Lake,  pitted.  No.  a . 

Flour  City,  white.  No.  a .  z .  60 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  z.90 

Maryland  Leader,  white .  z .  85 

P.  A  B.  yellow,  No.  3 .  z.8e 

Gypsum,  No.  3,  pie .  z.45 

Pears- 

Silver  Lake,  No.  3 . „ .  z  .40 

Fowling  Creek,  good.  No.  j .  z  .30 

Ayres  Good,  No.  3 .  z.zo 

Raspberries — 

Red  Farmside,  extra,  preserved,  No. a .  a. 50 

Pride  of  Rochester,  fancy,  preserved.  No.  a  2.92 
Rhubarb — 

Silver  Lake,  No.  10,  1  doz .  a. 50 

Strawberries — 

Anchor,  No.  2 . 90 

Jumbo,  No.  1,  4  doz .  z.oo 

Silver  Lake,  No.  a .  1 .60 

Defence,  No.  2 .  a. 00 

Pineapple — 

Phonograph,  sliced.  No.  a .  z.95 

Acorn,  grated,  No.  2 . . .  a. 00 

Acorn,  E.  &  C.,  No.  a .  1.90 

General,  E.  &  C.,  sliced.  No.  a .  r.8o 

Indian  River,  E.  ft  C.,  No.  2 .  1.65 

Terrapin,  E.  &  C.,  sliced,  No.  a .  z.6o 

Orange  Grove,  E.  ft  C.,  No.  2 .  1.40 

Singapore  Chunks,  No.  r 34,  4  doz .  1.05 

Wallace,  E.  ft  C.,  sliced,  No.  2 .  x.30 

Singapore,  cubes,  No.  i34,  4  doz .  z.oo 

Wagner's,  No.  1,  cocktail,  3  doz .  1  oc 

P.  ft  B.,  grated.  No.  3 . 95 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes,  No.  z,  4  doz . 85 


-it- 

The  Paul  Taylor  Brown  Co’s 

Singe  core  PI  Deapple ,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes . 7934 

“  K  lb.,  sliced . 7734 

"  i34  lb. .cubes .  1.0234 

i34  lb.,  chunks .  1.1034 

rJ4  lb.,  spiral  sliced .  1.15 

rJ4  lb.,  smooth  sliced . .  .  Z'22% 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINO  AND  OYSTERS. 

Crabs —  Per  dor 

Devilled,  No.  z,  4  doz . . .  2.2734 

Devilled,  No.  a,  a  doa .  3.25 

Clama — 

Gold  Label,  No.  z,  4  doz . . .  1  00 

Star,  No.  z,  4  doz . 95 

Lobster — 

B.  ft  M.,  No.  z,  flat,  4 doz . . .  4.30 

B.  ft  M.,  No.  34,  flat,  4  doz .  3.35 

B.  ft  M.,  No.  z,  tall,  a  doz .  4.ic 

B.  &  M.,  No.  34,  flat,  4  doz . . .  a. 90 

Star  brand,  No.  34,  flat,  4  doa .  z.30 

Star  brand,  No.  z,  tall,  4  doz .  3.I3 

Star  brand,  No.  z,  flat,  4  doz .  4.25 

Shrimps — 

Peerless  Brand  (Barataria),  new  dry,  No  r, 

a  doz .  z.zo 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1,  a  doz .  z.15 

Cotton  Bale,  pickled.  No.  1,  a  doz .  ».n34 

Mackerel — 

Pickert’s,  soused.  No.  2,  a  doz . 

Pickert’s,  soused,  No.  3,  a  dos„ . . . .  3,15 

Underwood,  sensed,  No.  z,  4  doa.. .  z.50 

Uaderweed,  soused,  No.  a,  a  doa. .  a. 45 

Oysters 

Boyer’s,  No.  z,  a  doz . 95 

Boyer’s,  No.  a,  a  doa . .  z.««)4 

M.  ft  B.,  No.  z,  a  doz . 9234 

Stewart’s,  No.  a,  a  doz..- .  1.63 

Stewart's,  No.  1,  a  doz_ . 85 

Victory,  No.  z,  a  doz .  90 

Kippered  Herring — 

Maconaohe’s,  a  doz.,  plain .  z.4734 

Gold  Label,  No.  z,  spiced,  4  doz .  i 5 

Salmon — 

Gibralter,  Sockeye,  No.  z,  tall .  z  .90 

Glbralter,  Sockeye,  No.  34,  flat .  2.25 

Hapgood'a,  No.  z,  tali,  4  doz .  z.90 

Hapgood'a,  z  lb.,  flat,  keys .  a. 25 

Porter’s  Best  extra  fancy,  Sockeye,  No.  z, 

tall,  4 doz . —  z.70 

Humes,  Karluk,  No.  1,  tall,  4  doz .  z.35 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS,NewYoik 


Bitters  BEST  Piesenres 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horaasho.,  No.  i . . .  1.4s 

White  Bear,  red.  No.  1,  tail .  1.30 

White  Raven,  X* . 9S 


Plata. 

Chancerelle,  Xs,  key .  *5.00 

La  Champagne,  X*.  key . . .  17.00 

Billet,  small  Xs .  14.00 

Tricolore,  Xs .  9.00 


SARDINES— Baaelaa*. 

La  Champagne,  X'»,  key . . . 

Cadeau,  yi,' a,  key. . 


Martels . 

Xi,  Martels . . 

Moral,  X*>  boneless.. 
Aurora,  smoked . 


sj.oo 


9-75 

13.25 

17.50 


3-45 

3-40 

a. 50 


s,  Irma,  100  earn . . . .  3.40 

s,  Eureka,  key,  100  cans .  3.23 

s,  Fox,  100  cans . 

s,  Underwood's,  jo  cans. .  3.95 

s,  Irma,  50  caas_ . . . . _ . 

a,  Harbor,  48  easts,  wrapped . . 

Is,  Continental,  key,  48  cans . _ . 

e,  BlaachvlUe,  30  cans. .  a. 30 

Ms,  Irma,  too  cans .  3.65 

4?s,  Continental,  key,  100  cans .  3 .40 

Owl,  key,  ico  cans . , .  3.55 

Gold  Label,  Ms,  oil,  100  cans.. .  6.  40 

“  K«>  mayonnaise  dressing,  100  cans  6  40 

“  X*.  “  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MBAT8. 

Corned  Beef.  Per  dot. 

Armour's  Yeribest,  with  key,  No.  z,  a  dos .  1 .35 

"  with  key.  No.  a,  1  dos .  2.35 

Fairbank’s,  with  key,  No.  1,  2  dos .  1.35 

“  with  key,  No.  2,  1  dot .  a.  25 

“  with  key,  No.  6, 1  dos .  7.00 

“  with  key  No. 14,  X  doi.,percase  8.xj 

uibbv's,  with  key,  No.  1,  2  dos . .  1.35 

'*  with  key,  No.  a,  1  dot .  a. 35 

Chipped  Beef. 

No.  1,  a  dos . . .  a.oo 

No.  X,  a  dos .  1. 15 

31ass,  No.  X,  a  dos .  1.50 

rlass,  No.  z,  a  dos. .  a. 50 

Beechnut  Sliced  Beef,  No.  x,  glassjars,  per  dos.  2.77% 
Beechnut  Sliced  Beef,  No.  X, glass  jars, per  dor.  1 . 70 
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Acma  Sliced  Smoked  Beef.  Per  dor. 

Large  tins,  a  do* . . .  a .  60 

Medium  tine,  4  dos. . . .  1.60 

Medium  tins,  a  doc . .  1.65 

Small  tfna,  4  dos . . .  1 .00 

Large  glass  jars,  1  dor.. . — . . . . — .  a. 85 

Special jars,  1  doc . . .  3 . 60 

Junior  jars,  a  doc .  1.60 

Sliced  Bacen. 

Beechnut  Bacon,  No.  1,  glass  jars .  a. 50 

Beechnut  Bacon,  No.  X.  glasa  jars . .  1.55 

Acme,  large  glass,  z  dos. . ....  a. 75 

Acme,  junior  glass,  a  dos .  z.  60 


Roast  Beet, 

Fairbank’s,  No.  1,  ados . . . 

Fairbank’s,  No.  a,  1  doc. . . 

Armour’s,  No.  1,  a  doc . . . 

Armour's,  No.  a,  1  dos . . . 

Libby’s,  No.  1,  a  dos . . . . 

Libby’s.  No.  a,  1  dor . 

Klngan's,  No.  r,  a  dor . . . 

Klngan's,  No.  a,  z  dos . . . 


z.30 
a. 35 
z-3aX 
*•35 
*•35 
*•35 
1. as 
a.zs 


Lunch  Tengnu. 

Fairbank’s,  No.  z,  ados .  a.ao 

Libby’s,  No.  1,  s  doc . — . . . .  a  .90 

Armour's,  No.  1,  ados.. .  a. 7* 


Whole  Ox  Tnngne. 

Fairbank’s  No.  a,  z  don . . 

Libby’s,  No.  sX,  x  dos . — . . 


-  7<x> 

. .  xo.eo 


Pottod  Hnzn  or  Ox  Teigns, 

Armour’s  Verlbest,  No.  X,  4  do.  . 43 

Armour's  Verlbest,  No.  X,  *  don. _ .80 

Libby’s,  No.  X,  4  dos . . . -.  .44 

Libby’s,  No.  X,  4  dos. . 80 

R.  &  R.,  No.  X.  4d°z .  z.15 

R.  &  R.,  No.  X,  *  doz . z.95 

Pottod  Chicken  or  Tnrkoy, 

Armour's— 

go- X.  4  dos . g7x 

No.  X,  *  dos .  z.  45 

Libby’s— 

No.  X.  4  dos . 85 

No.  X,  *  dor . . . z.50 

R.  &  R.,  No.  X,  4  dor .  x  .75 

Boned  Meats, 

Curtice  Brothers,  “  Blue  Label”—  Per  Dor. 

Chicken,  No.  X .  1.85 

“  “  * .  5.00 

Turkey,  “  X .  a.  85 

“  “  * .  5.00 

Whole  Rolled  Ox  Tongue,  No.  s .  rz  .00 

Whole  Ham,  No.  xX .  9.00 

Whole  Ham,  No.  2X .  *3-50 
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Devlllod  Meats. 

Curtice  Brothers,  ”  Blue  Label”— 

No.  5 os.  No. zoos. 
Per  Dos.  Per  Dos. 

Nam . .  z.jo  a. 50 

TOO^M.m  eeeooooeooooooooeoeeeeseooeooooee  X  •  50  a. 50 

Chicken . . . .. . .  a.xo  3.15 

Turkey . — .  s.ie  3.35 


Pottod  Meats. 

Curtice  Brothers,  "Blue  Label”— 
No.  H 


Ha 

To 


Tin.  No.  X  Tin. 


.  1 . 25 

i  osgue  .h. r.  25 

Chicken . — .  z.95 

Turkey.... .  1.95 


*  *5 
*25 
3. co 
3.00 


Snaps. 

Snider's  Tomato  Soap—  per  doc. 

3  lb.  cans,  2  dor..........  8.35 

a  lb.  cans,  a  dos . . . — _ .  1.35 

1  lb.  cans,  4  dos . . . . . 90 

Gallons,  cans,  X  dot .  3.00 

Schlmmel's,  assorted,  s  lb.,  4  dos . 85 

Campbell’s  Assort ,  No.  1,  4  dor . 85 

Campbell’s  Special  Assort.,  4  dor . 87X 

Schimmel’s  Assort.,  No.  z,  4  dor . 85 

Curtice  Brothers,  “  Blue  Label " — 

Quarts.  Pints. 

Per  Dos.  Per  Dos. 

Consomme . . .  3.15  x.75 

Bonllon . 3.IS  z.75 

.......... .......... ......  3**5  x.75 

Julienne. . . .  3.X5  x.75 

Prlntanier . . 3.1s  x.75 

Vegetable .  3.15  1.75 

Tomato— .  3.15  1.75 

Ox  Talk. .  3.J5  1.75 

Mock  Turtle .  3.15  x .  75 

Tapioca  Crecy . .  3.X5  1.75 

. •••—••• .  3*5  x.75 

Mutton  Broth .  3.15  x.75 

Clam  Chowder™ .  3.15  x.75 

“  Broth .  3. ,s 

Chicken  Gumbo .........  3.X5  j.75 

Mulligatawny .  3,t5  x.75 

Chicken .  3.X5  x.75 

“  Broth .  3.X5  1.75 

Green  Turtle .  6.50  3. 50 

Terrapin .  7.35  3.75 


X -Pints. 
Per  Dos. 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
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candies  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  per  lb. 

Extra  Mixtures. . — — . —..30-lb.  pails  .08 

Cream  Jelly  Mixtures . . — ...  **  .09X 

Elcxoften  Mixtures— . — . .  “  .olK 

Nobby  Mixtures . ••  .09X 

CadeUa  Mixtures. . .  •*  .za 

Fine  French  Mixtures- .  “  .Z3X 

French  |  Creams.. . — .  **  .opK 

American  Mixtures.....— _ _ _  “  .08X 

Variety  Cut  Drops... . . . —  “  .08X 

Darling  Mints.— .  **  .08  X 

Golden  Drip  Bar . —— — ...15-lb.  boxes  .xo 

Sour  Bails . ..30-lb.  pails  .08X 

PanceUs  Cream  Chocolate . — .  "  .xzX 

I  X  L  Assorted  Chocolate. . — .  “  ,ta 

King  B  Assorted  Chooolate— .  “  .13X 

No.  z  Fine  Assorted  Chocolate..,  "  .16X 

Nonpariel  Drops .  .  "  .13 

Chocolate  Covered  Caramels .  “  .za 

Dairy  Chocolate  Chips . . a5-lb.  pails  .z6X 

Chocolate  Mints . 30- lb.  pails  .xzX 

Honey  B  Comb . —  ...,az-B>.  palls  .17X 

Cream  Cocoanut  Balls . aS-lb.  pails  ,  zoX 

Wellington  Caramels. . . . sj-lb.  palls  .08 

Frozen  MUk  “  ye- lb.  pall*  .s0 

Soft  Jelly  Gum  Drops . — .... _  “  .07X 

Superfine  “  . .  '*  .so 

Jetty  Benue . .  «  .08 

Wergreenl^pr,  »  .^X 

Assorted  "  — .  "  .09X 

Conversation  “  — . eS-lb.  palls  .09X 

C.  8c  A.  Crown  Stick  — ..— . . 30-lb.  pails  ,m 

Panceiia  Chocolate,  z-Ib.  boxes,  30-th.  eases  .zaX 

Rock  Candy,  assorted  . . 10-lb.  boxes  .09X 

Penny  goods  •  ••  •••••••••••••»•«••  X  0  bOXCl  lfi  CAS#  4*$0 


CATSUP. 

Beef  Steak  Catsup,  Medium. . „.... 

Campbell’s,  No.  8,  a  dot . . 

Campbell's,  No.  8,  Tobasco . . 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz . . 

Home  Made,  No.  8,  4  doz . . 

Waldorf,  medium,  12  oz.,  screw  top,  s  dos 
Snider’s  Catsup 

Pints,  s  dos . — . . — . . 

X -pints,  s  des . . . — . — . — . 

Quarts,  1  dos . . . 

Gallons,  6  jugs  In  crate . per  jug 


Per 


Dos. 

3.00 

•*7* 

-87* 

•65 

•»*x 

s.ie 
1  -3° 
3*5 

•»5 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  » 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  la  X-U>.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  ^lladelphia 

I _  V  V  *  /’  ElfS  S  Y  7,  f  'A  Ifl A 


It’s  the  Cleanest  Store  in  Town 


The  grocer  whose  customers 
say  this  of  his  place  has  accom¬ 
plished  something  which  will 
cause  those  who  deal  with  him 
to  forgive  much.  They  will  even 
pay  him  higher  prices  without 
grumbling  just  because  the 
cleanliness  of  his  place  leads 
them  to  believe  his  goods  are 
worth  paying  more  for. 

The  grocer’s  dirtiest  job  is 
filling  orders  for  oil  and  gasoline.  He  can’t  turn  a  faucet 
on  or  off,  fill  a  measure  and  empty  it  into  a  receptacle 
without  taking  the  odor  to  his  counter.  With  our  up-to- 
date  tanks  he  touches  nothing  but  a  clean  lever,  the  re¬ 
ceptacle  is  filled  automatically.  A  clean,  sanitary,  safe 
and  economical  way  to  handle  a  dirty  job.  Our  booklet 
on  this  subject  is  an  education  in  itself,  would  you  like 
to  read  it? 

-  ■  -  *  ... 

't 

Boyer,  Radford  &  Gordon  Tank  and  Pump  Co. 

DAYTON,  OHIO 
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ketchup. 

Curtice’ t  “Blue  Label"  Tomato  Ketchup : — Per  Case. 

Small,  aj  buttles  In  case .  3  °° 

Medium,  as  bottles  In  case .  4  -75 

Large,  is  bottles  In  case .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’s Per  lb. 

Premium,  ia  to  as  lbs . . .  •  35 

Caracas,  sweet,  6  lbs . . . . . 3° 

German,  sweet,  is  lbs . . . 2  5 

Auto,  sweet,  6  lbs . . . . . 3° 

Cocoa,  }i-lb.  cans,  ia  lbs.  In  box . 38 

Cocoa,  }6-lb.  tins,  6  lbs.™ . 3® 

W.  H.  Bakers:— 

Best  Cocoa,  Ji-lb.  sise. . per  lb.  .  33 

••  i-lb.  "  .  “  .34 

Premium  Chocolate,  Xs,  1*  lbs . 34 

"  ia  lbs . . . 34 

Best  Sweet  Chocolate,  1-5S,  6  lbs . aa 

Best  Sweet  Chocolate,  1-5S,  ia  lbs . 32 

Hershey's— 

Milk,  J4s,  61b . per  box  x.55 

Cocoa,  JLpp’s,  X*lb.  tins,  7  lbs . . . 4« 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .73 

•  *  *'  6-lb.  boxes,  X-l“-  tins, 

per  tin,  .37X 

'•  “  6-lb.  boxes,  X'tb.  tins, 

per  tin,  .19 

•*  Huyler’s,  X*.  6  lb . 43 

*«  “  Xs,  «lb . 45 

Bensdorp’a  Royal  Dutch  Cocoa,  la-lb.  cases — 

Per  can.  Per  doz. 

V -lb.  round  cans . 19  *.*7 

X-lb.  “  . 3°  3-6o 

1 -lb.  “  . . 59  7-o8 

iX-oz.  “  50 cans  In  ease  .07 

Per  lb. 

5-lb.  "  .  *75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  34  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 38 

“  8  to  lb . a8 

Plain  Cooking  Chocolate,  X-lb-  cakes . 36 

Blooker’s  Cocoa  Powder — 

X-lb.  tins,  a  doz.  In  box . per  doz.  1.88 

X-lb.  tins,  a  doz.  in  box .  “  3  5° 

i-lb.  tins,  1  doz.  In  box .  “  6.50 

5-lb.  tins,  1  doz.  In  case . per  lb.  .52 

10-lb.  bags,  z  doz.  In  case .  “  .5° 
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Wilbur’s  Cocoa — 

Breakfast,  X-lb-  tins,  6-lb.  boxes . per  lb. 

“  X-lb.  tins,  6-lb.  boxes . per  lb. 

Wilbur’s  Chocolate- 

Premium,  X®,  12-lb . . . per  lb. 

Sweet  Clover,  X*,  6-Ib . per  box. 


Hooton  Cocoa  and  Chocolate  Co.— 


•35 

•34 


•33 
1 .60 


Cocoa,  labeled,  Xs-' . 3* 

Cocoa,  labeled,  is. . 38 

Premium  Chocolate,  Xs . 

Premium  Chocolate,  X* . — . . 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

in  case,  X-lb.  packages . .  -3® 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

in  case,  X‘lb-  packages . . . 36 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

In  case,  X-lb.  packages . 36 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

in  case,  X-lb-  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X'lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X-lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . perbox  1.75 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  X-lb- 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X-lb. 

tins . 38 

Cocoa,  ia-lb.  boxes,  6  Doxes  In  case,  X-lb. 

tins . 38 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 4° 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 4° 

Diamond  Chocolate,  sweet,  X-lb-  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .27 

ia  “  “  6  “  “  .  “  .37 

“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,ia  bxs.  in  case,  X  lb.  tins  “  34 

X-lb. tins,  6-lb.  bxs.,  ia  bxs.  case  "  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

perbox .  1-75 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb.  jars,  6-  and  i»-lb. 

boxes . 4® 

Croft’s  Cocoa,  Js,  a  doz.  In  box .  1.85 

“  “  Xs>  ®  lb-  “  33 

“  “  Xs.  ®  lb.  “  32 

“  “  5  lb.,  6  cans  In  box  . . 3° 

"  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1.50 

“  Premium,  X*.  is  lb.  “  ...  .31 

"  “  X*.  ia  lb.  “  ...  .30 


KNICKERBOCKER  CHOCOLATE  CO. 

Hasty  Lunch  Chocolate — 

Vi-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

j|-lb.  “  “  24-lb.  “  .  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2 .10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  %-lb.  tins,  6-lb.  boxes . 

“  yr lb.  “  ia-lb.  “  . 

Bedford  Cocoa- 

Labeled  X-lb.  cans,  6-lb.  boxes . 

“  X-lb.  "  12-lb.  “  . 

“  |-lb.  «  6-lb.  “  . 

«  |-lb.  “  1 2-lb.  "  . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  6-lb.  boxes . 

“  Xs,  ia-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-c.,  7*  “  . .  “ 

Premium  Chocolate — 

X-lb.  cakes,  12-lb.  boxes . . . 

£lb.  “  a4-lb.  *'  . 


.36^ 

•36 

•29>2 

■29 

■3*}i 

•31 

,a6X 

,26 

*•35 

1.40 

•27  % 
•»7 
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Milk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hall  case. . .  .to 

40  “  “  48  to  case . .  .to 

24  5-cent  oakes  in  box,  24  to  half  case . 78 

24  “  “  48  to  case . . . 7I 

CONDENSED  MILK. 

Eagle,  4  doe .  6.25 

Eagle,  2  doz .  3.15 

Challenge,  4  doz .  3-9° 

Defiance,  4 doz .  3*9° 

Magnolia,  4  doz .  4. 40 

Rose,  4  doz .  4.20 

Dime,  4  doz .  3.  55 

Winner,  4  doz .  4  •  2° 

Baby,  1  doz.,  glass .  1.90 

Red  Cross . . . . .  4-4° 

Peninsular .  4  •  4® 

Leader . 3-9° 

Banner, 4  dos .  4-4° 

Star,  4  doz .  4  4* 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  50 

Peerless,  5c.  size,  4  doz .  1.95 

Yacht,  family . ...... 

St.  Charles,  family  size,  4  doz.. .  3  75 

St.  Charles,  hotel  size,  2  doz.... . 

Silver  Cow,  5c.  size . 6  doz.  2.90 

Pet,  10-c.  size,  4  doz . per  case  3.  45 

Pet,  5-c.  size,  6  dos . per  case  2.80 

Van  Camps,  6  doz.,  small .  2  90 

Van  Camps,  4  doz.,  family .  3.35 

Van  Camps,  4  doz.,  large .  3  90 


HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe 

Mires  Con-  1 
densed  Milk  ../5'0U 

Queen .  4.60 

Blue  Ribbon  _...  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases.. .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4*»o 


One  Way  to  Use  Our  Advertising 


Here’sa  good  idea  for 
a  window  display : — 

‘  Get  any  of  the  lead¬ 
ing  monthly  magazines 
and  turn  to  our  adver¬ 
tisement — you ’ll  find  it 
in  most  of  them.  Cut 
out  the  page,  surround 
the  advertisement  with 
a  heavy  black  marking 
pencil  line  and  paste  it 
on  the  front  of  your 
window.  Put  below  it  a 
placard,  “You  Can  Get 
These  Goods  Here.” 
Then  put  some  Ralston 
Health  Food  and  Purina 
Whole  Wheat  Flour  in  the 
window,  and  see  how 
many  orders  you  get. 

These  products  rep¬ 
resent  the  very  highest 
grade  of  their  class. 
Pure,  nutritious,  de¬ 
licious  foods !  More, 
we  bring  business  in 
them  to  your  door  by 
our  country-wide  ad¬ 
vertising. 


RALSTON  PURINA  MILLS 

ST.  LOUIS,  MO. 

T.  A.  James  &  Co.,  General  Distributers,  12-16  Chestnut  St.,  Philadelphia 


No 

Rival 

for 

Winorr 


ieeCornt^ 

WlTIWiUT  HULl 


vWINORR. 

«ptLS 


ipr* 

SVG4B 

CORN 


“I  wouldn’t  handle  it;  I’m  selling  enough  brands  of 
canned  corn  now  ?  ” 

Do  you  say  that  to  our  Winorr  proposition  ?  If  you  do, 
you  can  hardly  know  about  Winorr,  because  in  the  ordinary 
sense  it  is  not  canned  corn  at  all.  It  is  a  corn  specialty  corn 
packed  without  the  hulls.  You  have  nothing  like  it  now,  and 
for  that  reason  it  competes  with  nothing  and  has  no  competition. 

True,  it  may  cut  in  somewhat  to  your  sales  of  other  brands, 
but  what  of  it,  if  it  makes  you  as  much  profit  and  gives  the 
customer  better  satisfaction  ? 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vege¬ 
tables,  moist  and  condensed  Mince  Meat,  Catsup  and  Salad 
Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  iu  the  United 
States. 

The  Pressing  &  Orr  Co. 

Norwalk,  Ohio 
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-*l 

COCOANUT.  per  ib 

Sohepp’i  Shredded,  U-lb.  pkga.,  ij  lb«.  to  com  .23% 

“  “  5*  lba . ,»u 

Dunham's,  j-cent  package .  ao 

;;  *• — . _ . ::  J 

. . . a8 

*■»“<**« . . . .  .a6* 

Franklin  Baker  Co’t — 

B  "*11,  Is  $£:  . *  •  5° 

"  3*  and  16  X-lb.  paciciagea.. .  2.50 

;;  shred,  In  pdb, lb. . .... 

In  boxes,  aj  lba . iot< 

"  “  In  barrel.,  149  lba . . . . 

Table  Talk,  Thread,  In  pxEz . « 

“  In  boxes . la% 

",  „  “  In  barrel.,  ,40  lb* .  .10 

Bakers  ,  Macaroon,  barrels,  140  lbs . 10V 

"  fllo.,  "  am,  lb. . ,o% 

‘  Strip,  “  i„lb* . IOJ 


CRACKERS  AND  CAKES. 

A  °V*  C?  :~  Bbl*.  B« 

. . *  ** 

Wta«S^.ll  . .  ■otX 

..  PaeJ“«r!,fr~-  To  wholesale  dealer,  and  jobbara  a 
discount  will  be  made  on  lot.  sf  5  barrel,  and  upward. 
J.  S.  Ivina'  Son:-  Bbl*.  Bxi. 

Assorted  Jumble. .  0,ix  0* 

Brown  Edge  Water .  ‘ 

Butter  Thin .  XJ 

Cover  Mixed . . 0g 

Cocoanut  Ripple. . - .  ,IO 

Cocanut  Talley  Bar  . . .  . ,  a 

Cookie  Mixed .  otU  an 

CryttU  Bar . *  % 

J1*8"* .  .1 1 

Frosted  Spiced  Wafer . 

Grandma  Cookie. . . . .08K  .00 

Honey  Jumblm.  XX . .oo2  .10 

Honey  Brook  Crisp .  ’on 

Iced  Charter  Oak . . . .09 


Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . * .00K 

Iced  Vedette  Wafer . . .  oihi 

Lemon  Bar .  '0li7 

Man-in -the-Moon . * 

Milk  Lunch . .. . .  ,07 

Orange  Cookies . . .  al% 

Quaker  City  Mixed . 07X 

Salted  Strips .  0«ix 

Sa  ltines . " 

Soda  Biscuit  XXX.'.".'.’"”""’..™  ,o6hi 

Spiced  Water. . .07)4 

Sunshine  Cookies..., .  <>7ix 

Vanilla  Wafers  XXX .  * 

Water  Crackers  Star . 06  hi 

Package  GeecU— 

Animals . 

Butter  Thin . . . . . 

Gingerettes . 

Geld  Medal  Seda  (small) . 

“  “  (large)  . 

Graham  Wafers . 

Ivinettes . 

Milk  Lunch . 

Our  Ginger  Snaps . 

Pink  Tea . . "* 

Sugar  Snaps . 

Saltona  Biscuit . .  1  01 

_  _  Freight  said  on  see  lbs.  te  Pennsylvania,  New 
Yerk,  New  Jersey,  Delaware,  Maryland,  District  of 
Colombia,  Connecticut,  Rhode  Island,  MaaaachusetU. 


.08 
.10 
.08 

■09 

.08 

• 07 % 
.08 
.c8 
oj 
.12 
.07 
.08 
.08 
.18 

ww  °7 
Per  doz. 

.50 

1 .00 

Z.03 
•  SO 
.90 
I  .CO 

I  00 

Z  .CO 

•5* 

z  .00 
50 


(ff^DELIKATESSEN 
WBIN  8ENF,  PREPARED  MUSTARD. 
Stone  Pott,  small  sin,  a  des.  In  eaee,  per  do*.  1  ,« 
“  “  with  Horse-radish. p.  dx.  x.xj 


Stone  Pots,  large  sin,  1  dos.  In  can... per  dos.  1.75 
“  “  with  Hcrse-radieh.p.  dx.  1.75 


18 

Woln  Senl,  In  bbls . .  gai 

'*  1  gallon  atone  jars . per  jar  ,7« 

„  “  5  gallon  kags..,. _ ” 

Prepared  Mustard,  In  bbls..— . per  gal.  50 

“  "  *5  gsion  kegs. .per  gsl. 

;;  “  ,n  *  “  “  .ss-40 

«  "  £  *  «*U°njmils...per  pall  .75 

Prepared  Special,  with  spoon,  s  dos.  In  case  ,4° 

per  dox . 

“  Sifting  top,  a  dox.  in  case . per  dox.  .46 

with  Horso-radiah,  a  dot.  Ln  cas« 

»«  dox . . . . . ;  95 


IMPORTED  AND  AMERICAN  FANCY 
CHEE8E 

Emmenthaler  Swiss  Cheen,  Selected  tub . . 

Sap  Sago,  3  to  a  lb . cask,  par  lb..  .18,  less 

Roquefort  Cheen,  is  In  case. .per  lb.,  .32'A  “ 

Parmesan,  loaves  about  30  lba . loaf,  .27,  cut 

Edam  Cheese,  is  In  case. ..can,  10.  jo,  single 

„  1“  tin . per  lb. 

i-lb.  tins . ..........per  case 

Camembert,  In  wood  boxes. . per  doz. 

Sap  Sago,  grated,  ready  for  use,  so  ox.  bottles, 

per  dox . „ . 

Parmesan,  grated,  ready  lor  un,  large  bottlee. 

per  doz . 

Parmesan,  gratae! ,  reedy  lor  un,  email  bottles, 
par  dos.  ...  . . . . . . 

^  ChtcM'  *•«  '»  box . . 

Edelweiss, Romatour  and  Blor-Kaxe...  per  dox. 

American  Swiss,  No.  x . loot  .16  cut 

.“  Square  loavex.  No.  1,  about 

r.  . . . per  lb. 

Limburg er  Cheeee,  No.  x„...boa,  18  ;  %  box. 

if;  \mM . . .  ^ 

. — . — r::^ib. 

Brick  Cheen,  No.  1 . <1 

Fngllxh  Dairy  Cheen . «i 

Pineapple  (Picnic  sin),  6  In  bo*_ 

“  -  (Gem  size),  6  In  box... 

Royal  Luncheon  Cheen— 

Dinner  sin,  1  dos.  In  case... 

Lunch  sin,  s  dos.  In  case.....'."’’ 

Picnic  sin,  s  dox.  In  case 
Trial  sin 


.aa 
•  34 
•3* 
■9° 
.26 
1.25 


1  ’45 


1  -75 

2.25 

4.00 

•»» 


.16 


. per  box 

«« 

....per  dox. 


•!» 

.18 

.16 

•17X 

3.00 
2.25 
2.  aS 
♦  •50 
2.40 

*•35 
1. 00 


t 601  ■  *"  ho* ...per  box  ..45 
*  *5 


- - - ,  4  dt 

Schutxen  Cheen,  ia  In  box  . 

American  Mountain  Cheese  (Alpen  gtae),  so 
t-Ib.  packages . . . ft. 


MacLann Imperial Cheese“aub .Ue'.per  dos. 


No.  z  iIm 
u  Roquefort  “  l«m  sLm  « 

U  *  M  l«f(|l  slso 

Frontage  de  Brie,  M.  C.  C.,  1  In  box... per  bo* 

wr  ‘  A1***”*.  “  « In  bos...  ■« 

Win.  Toll  brand,  za  in  box .  « 

Neufohatel  (Cow  brand),  ss  In  bi*  ""per  bo* 
Star  Craam,  or  Phlla.,  is  •*  •' 

Miniature  Cream,  or  Phlla.  is  "  '• 

Hand  Cheese,  8  dos . <1 

"  4  “  .  .. 

4  “  Thusiiscor""”"'"  •< 


4« 

*•95 

*•45 

*•55 

*•55 

1.40 

*.°S 

S  .20 
I.  SO 

*•35 
■  7« 

8r 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb 

Wiener  Wurstel,  16  In  tin . per  dot! 

Carlsbad  Speck  (Imported  Bacon) ...”  « 

Imported  Cervelat  Sausage  (Rotr*)""..per  lb. 

Imported  Frankfurters . . . . . per  dox. 

Gooae  Breast,  Imported  marked  weight,  per  lb. 

Patede  fois  Gras,  small  sire . per  dot. 

American  Holstelner.. by  bbl.  is  less  per  lb ' 

“  Landjager,  short . . . .’.per  ib.' 

long . . .  « 

**  Mortadella,  Dry . per  lb 

“  Knackwmst,  *J  In  box,  pm  box,' 

„>4-75 . per  dos. 

Cervelat  (E),  50  and  toe-lb.  boxes, 

.19X;  less . . . . 

”  Cervelat,  Bine  Ribbon,  50  and  xoo- 

1b.  boxes,  .18;  less. . 

“  Cervelat,  Creacent,  50  and  teo-lb. 

boxes,  .15;  len . . . 

“  Cervelat,  Tip  Top,  jo  and  ioo-li>" 

boxes,  .x*;  leas . . . . 

e  Cervelat,  E.  Gothaer,  50  aad  zoo-lb. 

boxes,  .22 \  leas . . 

“  Salami  (K),  jo  and  roo-lb.  boxee, 

.19;  less . . . 

Salami,  Blue  Ribbon,  30  and  100- 

1b.  boxes,  .17)4;  lees . . . 

Salami,  G.  A.  P.,  50  and  100-lb. 

^  boxes,  .16;  lass . . 

Tongue  Sausage . ..per  lb. 

"  Smoked  Brauuchwelger  Uvex  San- 

“  lirfrsi;- ' - P».}h- 

Petit  Dad  ratines  Frankhirtcn,  plain, 

per  dos .  .  „ 

“  Fetit  DeB eaten  Franh&rters,  with 

Sauer  Krant . . . pm  dox  1  oe 

„  Lebanon  Beef  Boiogaa - pm  lb.  .15 

Paprika  Speck....,  . . “  ,g 

Mettwurst,  half-round ..  ....  «  ',4 

Sanaag.  (Special),  truffle, 'g'oiae'' 'or 

Smoked  Thurlnger  Blntwurst. . -  "  .,8 

- <«  .,g 


,  ,  _  PICKLED  MEATS. 

Lamo  tongues  (Derby  Brand),  pint  glaaa  jars. 

(fcn^  4  ” 

"  (^byjB^j'.''';«,;''j^;  5  75 

Calves'  Head,  In  round  ttmT”’.'.'.' dii' '  '  6s 
Pickled  Mean,  In  glaaa .  ..  ,!* 


.18 

AND 

•4* 

♦  •75 
*•75 
•3* 
•48 
3-75 
•65 
3.00 
•*4 
■*4 

•»5 

*40 

.sx 

.20 

•*7 

•*4 

•4 

.20 

.19 

•*7 

.18 


•*5 

.28 


SEND  IDEM  ANYWHERE 


Do  you  want  a  brand  of  flavoring  extracts 
you  can  send  anywhere  with  the  certainty  that 
no  matter  how  fastidious  and  exacting  the 
cook  or  the  housewife,  she  will  be  pleased  ? 

Try  our  Waldorf  brand  of  Lemon  and 
Vanilla.  If  you  don’t  say,  when  you  smell 
and  taste  a  sample,  that  you  have  never  seen 
an  extract  to  quite  approach  them  in  strength 
and  smoothness,  then  we  shall  be  greatly 
disappointed. 

Price,  $1.25  per  dozen. 


PREPARED  ONLY  BY 


ilETflELD  EXTRACT  AND  MEG.  COMPANY 

370  Greenwich  Street.  NEW  YORK 


You  Can  Use  Kerosene 
Gas  or  Gasoline 

1  he  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 

ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


»/■  : 

m, 

®  ! 


!| Ifa'lil! ; 

IS  y  I 
HUM 


Do  You  Buy 

Pasteboard  or  Apples 

when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark, Wayne  Co.,  N.Y. 


How  to  Answer  the  Salesman 

When  the  jobbers’  salesman  comes  to  you  this  season 
to  get  your  future  canned  goods  order,  ask  him  about 
this  100  per  cent,  delivery. 

He  will  probably  tell  you  that  his  employer  can’t  give 
you  more  than  he  gets  himself,  and  that  on  the  brands 
he  is  offering  he  has  only  a  pro  rata  delivery. 

Remind  him  that  on  Blue  Bell  and  Clover  Farm 
Canned  goods — none  better  in  Maryland — both  the 
jobber  and  you  can  get  a  ioo  per  cent,  delivery. 


Strasbaugh,  Silver  &  Co.,  Aberdeen,  Md. 
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Beet  Salad,  In  glax* . per  do*,  i.oo 

“  “  In  pint  jars,  glass .  “ 

<•  "  In  quart  jars,  glass .  “ 

Lamb  tongnes,  In  glass .  “  1  *° 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M."  )<bbl.  j.jo  60-75 

“  milkers,  “  X  bbl.  6.50  75-85 

«  mixed.  Standard,  bbl. 

X  bbl .  5.50-6.50 

Holland  Herring,  milkers,  Standard,  bbl, 

X  bbl . 

Scotland  Herring,  mixed,  large  lulls,  bbl. 

X  bbl.  8.00 . 

“  milkers,  large  fulls,  bbl. 

X  bbl.  8.00. . . 

Marlnlrte  Herring,  Imported,  about  40  In  pall,  1 .  *5 

Roll  Herring,  Imported,  about  25  In  pall. .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . . . per  paK 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  wlthlkey . per  tin  .ao 

Quart  “  “  “  “  -35 

a  Qt.  «  “  “  “  -55 

^  >1  “  “  “  I.IO 

SMOKED  DELICATESSEN  FISH,  IN 
SEA8ON. 

Roll  Mops,  4  qt.  tin,  1 . 10,  a  qt.  tin,  .60,  qt.  tin  .  jo 
Brat-Haring,  4qt.  tin,  x.io,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger's  Roll-  and  Brat-Haring,  oval  tins, 

per  dot . . . . . —  *-5° 

• 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . .per  pall  .55 

“  10-lb.  palls .  105 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

«  “  5-gal. keg . .per  keg  a. 75 

Russian  Sardines,  in  glass  jars . .per  dor.  a. 35 

NORWAY  ANCHOVIES. 

Original  Package . . . per  X  bbl.  5*5° 

Repacked  in  5-lb.  pail . per  paU  .60 

“  in  10-lb.  pall . . .  1  ■ 10 

•*  in  5-gal.  kegs . per  keg  a. 75 

“  In  X-lb-  fiat  tins . per  dor.  .95 

•«  in  X-!b.  tall  tins . -  “  150 

“  In  i-lb.  tall  tins .  “  a. 00 

Fancy  Kegs — i|rkeg,  .80;  X  beg,  .4a;  X  beg, 
•3»;Hbeg . -  •»» 

SALT  SARD ELLEN. 

Original  Package,  1903 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.35 

pint  jars . per  do*.  6.00 

"  large  tumblers . “  *.35 

11  small  tumblers .  “  i.*5 


RUSSIAN  CAVIAR. 

i-lb.  Tins, per  dox  19.50  X  bilo Cans, per  dx.  19.50 
X  “  “  10.50  X  “  “  IO  S° 

X  “  “  5-50  %  “  “  5  50 

H  *'  “  a  75  A  “  “  *75 


GERMAN  DILL  PICKLES. 
Regular  Size. 

60  gal.  cask — about  aooo . per  cask 

50  “  bbl.—  “  iaoo...._ . . . per  bbl. 

15  "  keg —  “  500 . . . per  100 

10  “  keg—  “  300 .  “ 

5  “  keg—  “  150 . ....  “ 

10  lb.  pall —  “  50 . —  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . per  cask 

48  gal.  bbl . .. . per  bbl. 

ro  “  keg . per  keg, 

s  it  a  .  “ 

xo  lb.  pall . . . per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfhusse  (Pfeffernusse) . per  lb. 

Spitxkugeln . . .  “ 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 
Basler  Lebkuchen,  No.  1,  6  “  ...  “ 

•<  “  No.  a,  6  “  ...  “ 

««  ••  No.  3, 6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

••  mall  tins . 


6.50 
a.  40 

1.25 


.18 
•  *5 


.30 

.50 

•75 

1.00 

5-25 

•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  3.50, 

xo  gal.  keg . -  4-50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  xxo-lb, 

Green  Kern . P«  >b- 

Potato  Flour. .  -°8 

German  Dried  Pears .  -*4 

Dried  Mushrooms..... .  ^.60-. 100 

Juniper  Berries .  -°8 

St.  John’s  Bread .  '°f 

Bay  Leaves  eeeeeeeeeeeeeeeeeeeeeeeeeeeeeaaeeeeaese  *® 
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COTTOLENE. 


30  a-lb.  tins . per  case 

°  IV  <1  « 

6  10-lb.  “  .  “ 

Freight  prepaid  on  two-case  lots. 


6.35 

6.35 

6.35 


BOGS.  Per  Dox. 

Nearby,  candled  and  selected, 30-dox.  crates...  .18 

Western. . . 


CHEBSB. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs.  .  16 
New  York,  Full  Cream,  new,  xst’s,  40-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 16 


FANCY  GROCBRIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 

Anchovies,  In  ell,  %  bottles . . 

a  “  X  “  . 

Anchovy  Paste,  fancy,  per  dox . . . 

“  plain,  per  dox. . 

Bouillon,  Burnham,  pints,  a  dox.  In  case . 

“  *■  X  pints,  a  dox.  In  case.... 

Capers,  Nonparlel,  X  gallon  kega . 

**  “  Quart,  glass . per  dox. 

“  •*  bottled,  X  size—  -P«r  dox. 

**  '*  “  X  “  .  “ 

11  11  11  ^  a  .  <1 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
•<  med.  “  “  x2  “ 

“  small  “  “  34  “  “ 

Cherries  In  Maraschino,  In  glass,  x-dox.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dx.  cse.  p.  dx. 


3lb.,  a  dx 

Currie  Powder,  pints,  per  dox, 

“  4ox.,  ;;  , 

“  a  ox.,  “ 

Russian  Caviar,  %’s . 

“  X’» . 

“  X’a . 

"  x's . 


.a8 
4- So 

3- 25 

4- 75 
3-75 
3-75 

3.00 
X.50 
7.  OO 
3.35 
x  .90 

*15 

4*5 

5.00 

4.75 
7.00 
.90 
3.20 
3-50 
a. 35 

x.50 

3.65 

5.00 

9.85 

18.50 
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French  Peas,  Extra  Fins,  per  case. .  18.00 

Fins,  per  case . . . —  16.00 

Moyen’s,  per  case . .  13.50 

Hill's  Irish  Oatmeal,  14-lb.  tins,  xoper  case...  xa.oo 
Huntley  &  Palmer's  Petit  Beutre  Biscuit,  lb...  ,19 

“  Dinner  Biscuits,  per  lb...  30 

“  Breakfast  Biscuits, per  lb.  .3a 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dox .  1 . 35 

“  “  X  pints,  per  dox . 60 

Salt,  In  4-dox.  stone  jars . . .  X.  75 

Morris’  Extract  of  Beef,  4  ox.,  per  dox . —  6.50 

a  ox.,  “  .........  3.5S 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

4  ox . per  dox.  4.00 

8  ox .  "  7.35 

x6  ox .  "  >3-50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  37.00 

Choice,  too  tins  per  case . . .  35 .00 

Extra,  “  «  . 

Hotel.  •*  “  . - . — .  *3-00 

Truffles,  ^ . per  tin,  .3* 

x  !!!.“.* “  x . » s 

x .  “  »•»* 

Shrimps,  Pickled, small slxe .  x.15 

Dunbar's  Shrimps,  3  dox.,  per  dox. .  a. 35 

“  Figs  In  Cordial,  x  dox.,  per  dox .  5.00 

Bishop's  Figs  in  Cordial,  x  dox.,  per  doa_ .  6  jo 

Crystallized  Ginger,  x-lb.  tins,  per  dox. .  4. so 

X-ib.  “  *'  . . 

Rose’sLime  Juice,  per  dox .  3.60 

Victor  Rose  Water,  per  dox .  a .  aj 

“  Peach  Water,  per  dox . . . .  a. as 

Pitted  Olives ,  per  dox. . —  3  .at 

Armour's  Solid  Extract  of  Beef —  Per  dor. 

Size  2  jars,  1  dozen  in  case .  4-45 


4 

8 

16 


54 


8.20 

15-90 

29  *75 


Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4  -45 

“  8  “  1  “  8-20 

“  16  “  X  “  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  “  .  6.00 

1  “  large  “  7a  “  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  x  dozen  in  case .  4-°° 

“  16  “  1  “  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  7-2° 

••  5  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  x.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 


5  “  . per  bottle 

2  fancy  jugs . per  jug 


2.50 
7.20 

3.50 

1.50 


An  All-year  Round  Drink 

Clicquot  Club  Ginger  Jile 

has  been  widely  advertised  all  over 
the  country.  It  is  the  one  ginger 
ale  made  here  which  most  people 
would  rather  have  than  the  im¬ 
ported. 

Don’t  wait  until  summer  to  lay 
in  a  stock.  It  sells  in  winter  as 
well  as  summer,  and  if  your  cus¬ 
tomers  see  a  supply  of  it  tastefully 
arranged  in  your  store  they  won’t 
go  to  their  druggists  to  get  it. 
You  might  just  as  well  have  the 
profit,  don’t  you  think? 


Clicquot  Club  Co. 


Philadelphia  Agent 

R.  S.  WILLIAMS 
123  South  Front  Street 


Millis,  Mass. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


-  ‘'Vuu«vWa  •-r.fsfe1 

-  W4'!“-  RN  CROSBYCOv 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 


OKI 


MR1TXNQ  TO  KOYI5RTISBSS  KIISOUY  WQNTICN  "  CROCBKY 
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FLOUR. 

King  Midas . 

Gold  Medal . 

Millboume . 

On  Top . 

Ceresou . . . . 

Pillsbury's  Best . . 

Taylor's  Fancy . 

Semper  Idem . 

Pride  of  the  West . 

Sunbeam..., . . 

Quaker  City..,. . . 


Per  Bbl 

.  6.50 
.  6.10 
.  6.00 

.  6.40 
.  6.10 
.  6.10 
.  5-40 

.  4  65 

•  5*15 
.  S-o5 
.  5.7® 


SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  32  packages . 4'32 


PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2, go 

Ralston's  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.85 

Uncle  J erry,  40  packages .  2 . 60 


BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages . ’  4^0 

Fancy,  125.1b.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  Per  Bal 

Lea  s,  white,  lable,  ioo  lbs .  2.03 

"  yellow,  granulated,  ioo  lbs . .  2  00 

“  “  table,  100  lbs .  z  95 

Western  yellow,  granulated,  too  lbs. .  j .  ,s 

Western  white,  granulated,  100  lbs .  1  65 

Quaker,  36  packages . 2.85 

tarma,  Hecker’s,  24  i’s,  per  case .  %.  40 

Schumacher’s,  24  packages,  per  case..  1.20 

Beans — 

California  Lima . per  ]b>  .0-a4 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

_  .  bush  2.2714 

Medium,  Fancy,  grain  bags . bu.  2  3/ 

Pea,  fancy,  grain  bags . bushel  2.4 , 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.35 

Red  Kidneys .  **  1  g- 

Pea*-- 

. per  bushel  2  40 

Scotch .  .  ..  2.57# 

“  green .  ««  '  5 


Lentil* — 

000000,  ixo-lb.  bag* . per  lb. 

Less  quantity . . .  « 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  •« 

Hominy — 

Lea’s  Breakfast,  10  pltgs . case 

Lea  8  Pearl,  100  lbs.,.. ..per  bag 
Schumacher’s  Breakfast,  10  pkgs.  to  case,,.. 

Western  Pearl,  100  lb.  bags. 


■°7./ 
•  «7# 

•«5# 

.06# 

1.50 

2.25 

1.15 

80 

75 


.06 
3-4° 
1. 15 
1.25 
.20 


wicm  r  can,  IOO  ID.  uags .  i 

Western  Grits,  100  lb.  bags .  1 

Barley — 

OO . 

No.  3,  100-lb.  bags . . . . 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case . 

I!  “  48  $c.  pkgs.,  case . 

„  c  as,td>  24  5c.,  IS  IOC.  case . 

Smith  s,  3o  io  c.  packages .  7.90 

„  "  _  “  assorted,  5  and  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1  .. 

Golden  Egg,  5  cent . """ 

Golden  Egg,  10  cent . .!!!!!!!!!!!!!!!  1  55 

Oatmeal,  B,  per  bOi.„ . ..!.!.!!..!!!!  6.q< 

“  “  kegs  100  lbs.,  per  keg .  3.65 

Oaten  Gcsds,  In  cases —  per  case 

A  vena,  18  packages... .  ,.47^ 

Banner  Cats,  so  packages.. .  4 

FViends*  Oats,  36  pack  ages . . . 

H.  0.  Oats,  18  packages .  2.32# 

Mother's,  18  packages . . .  x "  — 

Quaker,  18  small  sise . .  t  ’  50 

Quaker,  20  large  size .  4,35 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs . . .  g  ao 

Avena,  per  keg,  90  lbs . 

Standard,  180-lb.  bbls . . . . . 

“  qo-lb.  bags . 

Sago- 

Fine,  bags  about  160  lbs . 

So-lb.  lots . 

Admiral,  Pearl,  a4’s . ””” 

Tapioca,  Instantaneous,  50 1  ’s .  0B;, 

“  Colburn’s  Hasty,  36  pkgs . \0.u 

“  Minute,  # -gross,  per  box . .  2  8s 

"  Flake,  about  i*s  los . per  lb.  .04% 

less  quantity .  “  ,0_ 

“  Pearl,  150  lbs .  “  ‘-fig 

“  “  less  quantity .  "  '.1$ 


325 

6.00 

2.95 

•°3# 

■04# 

.08 

•08K 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.04 

Purina  Cream  Graham .  per  bbl  J  a 

Ralston  Barley  Food,  24  . . ....per  case!  3 . 85 

Ralston  Health  Food,  24  t's,  packages  “  3  00 
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Purina  Whole  Wheat  Flour,  so  5's . per  case  4.30 

Egg-O-See,  36  package* .  a  .  «0 

Egg-O-See  Corn  Flake*,  36  package* .  2 .65 

Cook  s  Mai  to  Rice,  36  a-lb.  packages . .  4.20 

Force  Food,  36  packages . . . . ’  ,'a c 

Mapl  Flake,  36  ”  . „.!..."“!..";..™  10 5 

Malta  Vita  Corn  Flakes,  36  packages  ... 

Malta  Vita  Wheat  Flakes .  ’  ’  5 

Post's  Toasties,  24  packages . .  2.70 

Shredded  Whole  Wneat,  so  packages  ...  c  00 

“  ■■  "  , .  «■*  - 

Cream  Wheat,  36  packages . !”!  /  9, 

Apetiza,  24  packages . . .  2 

Flaked  Rice,  Cook* s,  24  packages... .  270 

Wheatlet,  3o  packages .  ,  ' 

wh^teni^rar:;::::::— :::::::::::::::  IT. 

Grape  Nuts,  24  packages .  2 . 70 

Korn  Kinks,  72  packages .  2  7« 

Pettijohn’s  Food,  18  packages . !!""  ,!„ 

Presto,  18  packages .  ,  '5? 

Quaker  Puffed  Rice,  36  packages . . .  x 

Quaker  Wheat  Berries,  36  packages .  2  6c 

Triscult,  30  packages .  2!so 

Kellogg  s  I  oasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  sice . .  2  1754 

Zest,  24  packages,  15  cent  size. .  1  80 

Zest,  so  packages,  25  cent  sise .  3  90 


I  Wish 

I  Had  Some  Real 
Gelatine” 


Every  day  some  woman  in  your  town  bemoans  the  disap¬ 
pearance  of  old-style  gelatine  the  clean,  delicious,  melting 
kind,  flavored  with  lemon,  that  we  learned  to  like  on  our 
mother’s  table. 

Old-style  gelatine  has  not  disappeared,  though  at  times 

t0  be  Snowed  under  by  the  flavorless  imitations 
that  hide  their  worthlessness  behind  bright  colors. 

.  .  Chalmers’  Gelatine  is  old-fashioned  gelatine— nothing 

in  it  but  purest  calves’  stock  and  spring  water.  Your  cus¬ 
tomers  want  it. 


J&mes  Chalmers*  Sons 
Williamsville,  N.  Y. 


GELATINE  AND  PREPARED 
DESSERTS. 

K“°X’!  . per  do. 

Cox's,  large . |  H 

“  8maii..„ . ■< 

Plymouth  Rock,  Pink  or  White!! .  « 

Nel^n's . . . ’perd°*- 

small .  << 

Bromangolon,  assorted  3  dos . ...”  « > 

f™'*  Puddlne.  2  doz.,  asst,  flavors  ...  “ 

Jell-O,  assorted  flavors,  2  doz .  <« 

Jell-o  Ice  Cream  Powder,  2  doz.!.!!!!!!  «  n,i/ 

Chalmer’s,  shredded .  ,  Tq 

Chalmer’s,  granulated . !.!..."!..'!!!!!'"  1  00 

Chalmer’s,  No.  1  packages . !! . .. 

Peter  Cooper . j. .  . t5 

Tryphosa . 

Imperial  Wine  Jelly.... 

Gelatine,  McKinley's.. 

Wetmore's  Doable 

pkgs . 

Kusto,  60  5 -Cent  packs  ... 

Puddine,  assorted,  2  doz 


1. zo 
1  10 
*■57# 
•95 
z.20 

*•  35 
■95 
•87# 

.80 
«7K 
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MACARONI,  perl„ 

,5..lb* - - 

“-Caron.,  long.  “  ZZZ  '05# 

Larou  Spaghetti  1^"  ,s  lb.!” - !^# 

Macaroni,  bulk,  «  ... . . _  .0!3 

Anger  Baking  Co.-  5* 

*  Golden  Seal”  Egg  Nudeln,  fine, 

and  broad,  48  5-cent  packages . 1.80 

,  ■  packages . . . . , .  k 

Plain  Noodles,  24  i-lb.  cartons.. .  1 .80 

“  “  48  #-lb.  “  . . .  j  .qo 

Egg  Alphabets  48  5-cent  package*!!!!!!!!!!!!!  1  !£o 
Egg  Barley  (Eler  Geme),  48  5-cent  pkgi_...  1 .80 
24  5-cent  X  6  C  and  .4  s-centllgg  &uT«y...  ,.$* 
Macaroni  and  Spaghetti,  "La  Fleur  de  Li*" 
brand  (French  style),  25  x/x  carton* .  *.25 

'Golden  Seal"  brand,  25  i/x  package*  (long)  2  88 

"  48  x/a  "  <-c.  y|  j  So 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons  25  1/1  carton* . .’  2.00 

Golden  Seal”  Egg  Maoaroni,  25  xo-cent 

cartons _ '. . . .  ,  gj 

“  Imperlale”  brand,  25  z/i  packages  (long)  1  88 
Vermicelli,  ABC  (alphabett)Elbowi,  i4b. 

cartons,  24  packages . . . . f  — 

Spice  Drops,  In  baskets,  20  lbs .  i.fa 

“  In  boxes,  12  lbs . . .  j’qq 

Small  Lebkuchen  (Honey  Cakes),  10  c^ent 

packages  In  bundle. . . per  bundle  30 

Bulk,  11-lb.  wooden  boxes . E...ZT.!  !S 


Refined, 


a  -8S 

....per  doz.  .92# 

...  per  doz.  .95 
..pergroBS  11.00 
....per  doz.  .85 
3*  ioc. 

....per case  2.70 
....per  case  2.00 
....per  case  1.60 


D-Zerta  Jelly,  assorted,  2 ’doz.V.’.V.7.7.”  per  doz. 


FIXTURES. 

H.  F.  Heacock. 

Coles’ Coffee  Mill,  No.  7 . 

>•  „  . 

Stand,  No.  18 . 

Less  *5  per  cent,  discount. 

Stales,  Flour,  No.  i,Tln  Scoop,  10.00  Brass, 
Sugar,  "  s,  “  7  00  “ 

j*.  "  3;  ■*  fi.oo  •< 

Spices,  “  4,  "  5  ,oo  “ 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale. . . 

Standard  Cash  Register - - 

Tea  Caddie*,  round  front,  No.  t . per  dos. 

3™..  " 


10.00 
16.0a 
*3  00 

45-00 

Z4.ee 

9.00 

?•*> 


It  Is  Spelled  R=A=M  L=Y 


If  you  want  to  sell  a  really  delightful 
smoke,  get  the  real  Ramly,  don’t  take  some¬ 
thing  gotten  up  to  look  like  the  Ramly, 
because  there  the  similarity  ends. 

No  cigarette  ever  made  has  jumped  into 
such  immediate  popularity.  It  has  become 
famous  on  its  quality  alone. 

If  you  put  Ramly  Cigarettes  in  stock 
you  will  be  assured  of  the  permanent  patron¬ 
age  of  every  man  to  whom  you  sell  a 
package. 

Don’t  get  confused  on  the  name — it  is 
spelled  R-A-M-L-Y. 


\ 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 

Phila.  Rep.,  Arthur  Hagan  &  Co.  w-w~s 

*5*  North  Third  Street  BOSTON,  MASS. 


WRITING  TO  KD^ERTISBRS  KINDLY  MENTION  ■'  GROCBRY  3fl4©RL.D 
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Tobacco  Cutter* . . . 

Alarm  Money  Drawer*. . 

Bag  and  Twine  Holder..- . 

Barrel  Coven,  Sunk  Handle*,  21  In. ..per  do*. 
“  Top  ax  In...  “ 

Beef  Cutten . 

Bong  Boren,  Snterpriae  No.  a,  2%  to  2  In . 

Can  Openen,  “  Never  Slip” . per  do*. 

Hopper'*  Can  Opener . per  gross 

Cheese  Cutten- . 

Coffee  Mills,  Dell's  No.  g . . . 

“  “  10 . -.. 


Fruit  Augen,  s  prong . 
Measuring;?  ancets. . 


1  -So 

1.50 

x.  00 

2.50 

а.  00 

б. 00 
1.60 

.90 
13.80 
8.00 
3a  .00 
40.00 
65.00 

1.50 

s.oo 


Philadelphia  Scoop  Co’a  Sugar  Scoop*:— 
Indestructible,  No.  4 . per  do*. 


Ir.  Galvanised  Steel  Blades,  No.  3.. per  do*. 

“  “  4-  “ 

11  11  11 

X  Quality,  No.  j- . '  “ 


9.00 
is. 00 
15.00 
4. so 
5-40 
7.  so 
a. 60 
3.00 

340 


Sherer’s  Eclipse  Counters  : — 


No. 

«X, 

»»X. 

MX, 

»«X. 

16  V 


No.  of 
Drawen. 

9 

is 


Length 

3  feet  8  in 

4  feet  10  Inches, 
f  feet, 

Its  i 

9  • 

ilK,  10  feet  10 

sojg,  1*  *»et, 

Capacity  of  Drawen,  40  to  fo  lbs.  each 
We  will  bill  at  10  per  oemt.  discount  from 
these  prices,  f.  #.  h.,  Dloa,  N.  Y.  e 


SI 

*4 

*7 

3» 


Each. 
15.00 
so. 00 
25.00 
38.00 
31.00 
35.00 
40.00 
45-00 


Soales,  Dell'*,  Grocen',  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 
“  T<  «  1 % 

11  11  11  a 


Grocen',  without  well 
Scoop  and  Brass  PI 


3 

4 

;hts,  Brass 
*te,  No.  1 

*x 

It  It  9 

tt  M  . 

tt  It  ^ 

Bntchen' ,  without  weights, No. 0 

it  tt  j 

It  1 1  f 

If  tt  j 
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SMORBD  FISH,  CODFISH  AND 
MACKEREL,. 

Beardsley —  SHREDDED  COD. 

Dime  cartons,  2  do*,  in  case . per  do*.  .90 

Tins,  Keyed  (Jewel)  a  do*.  In  case..  “  .90 

Large  cartons  or  tins,  s  do*,  in  case  “  2.00 

Dime  Tumblers,  s  da*,  ha  ease- .  “  .90 

THREADED  FISH.  Per  doi. 

Swansdown,  2  do* . 65 

Osprey,  2  do* . - . 60 

Tidal  Wave,  2  do* . 37X 


MACKEREL. 

soo  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  a8. 00  14.60  7.50  1.65  1.37 

Ex.  Norway,  No.  4...  24.00  12.60  6.50  1.45  1.21 

Ex.  Bloaters, xxx .  40.00  20.6010.45  2.25  1.95 

Ex.  Bloaters,  xx .  35  00  18. 1#  9.25  a.co  1.65 

Fancy  Shore,  No.  1...  3*.co  15.60  8.00  1.75  1.45 

Med.  Shore,  No.  1  ...  25.ee  13.00  6.65  1.50  1.25 

Large  Irish,  No.  a . 

Extra  Irish,  No.  a . 24.00  12.60  6.50  1.45  1.21 

Medium  Irish,  No.  s„  23.00  12.10  6.35  1.40  1.17 

Small  Irish,  No.  a .  22,00  11.60  6.00  1.35  1,13 

Irish,  No.  3 . 

Large,  No.  3 . 20.00  10.60  5  50  1,25  1.05 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.30  4.3s 

Lab.  Split,  Lg.  No.  2.  6.50  3.85 

Shore,  Round,  Large.  7.00  4.10 

Shore,  Round,  Med...  6.00  3.60 

Ocean  Whltefish .  5.00  3.10  s.oe  .50 

Salmon,  Halifax  ....... 

Shad,  No.  1,  Mess— .  15.00  S.ie  4.S5  x.oo  ,85 
Shad,  No.  a,  Mesa- 
Haddock,  Pickled.. .. 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lb* . . . . . 08 

Gilt  Edge,  40  lbs . . - . .  .06 

Favorite  Middies,  60  lbs . „..  .12 


DRB8SSD  FISH  BRICK8. 

Gilt  Edge,  a-lb.  bricks,  40  lbs . 07 

Snow  White,  i-ib.  brides,  so  lbe— . 08 

Favorite  Cod,  a-lb.  bricks,  40  lb* . 08J4 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  3ize,  1  and  2  doz.  in  case....  1.30 

“  small  size,  a  doz.  ia  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1 .30 

. 9° 


Screw  Top  Jars,  a  doz.  In  case  . 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank. 


.09 

.06% 

Medium  Bank . . . 06;* 

Pollock . 05 

Hake . 04% 


In  original  cases,  450  lbs.,  5*c.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  ,17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .12 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaten,  50s . per  box  .80 

“  “  100s .  “  1.35 


DOMESTIC  AND  FOREION  DRIED 
FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . 08 )* 

Fancy  N.  Y.  State,  48  1  lb . 0954 

Choice  N.  Y.  State,  5®-lb.  boxes . 08)6 

Apricots — 

Extra  Choice  Royals,  25  lbs . 22 

Choice  Royals,  25  lbs . 19 

Standard  Royals,  25  lbs . 16 

Cherries — 

California,  unpitted,  Black,  25  lbs . 

California,  pitted,  Black,  25  lbs . 24 

Currants — 

Gold  Medal,  recleaned,  36  is . 07% 

Gold  Medal,  loose,  25  lbs . 07% 

Private  Growth,  extra,  cleaned,  36  lbs . 07)* 

“  cleaned,  30  lb*,  built. . 07)4 

Peaches — 

Extra  Fancy  Muirs,  25  lbs . 14)4 

Extra  Fancy  Muirs,  50  lbs . 145* 

Fancy  Muirs,  25  lbs . 13)* 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12% 

Choice  Muirs,  50  lbs . . . 12 

Pear* — 

Fancy  California,  Bartlett,  25  lb . 12% 


PRUNES. 

Boxes. 
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2fr • 


. 

U  — . 

|3 

b* 


20-  30,  25  lbs.. 

30-  40, 25  “ .. 

40-  50, 25  “ ., 

40-  50, 50  “ .. 

50-  60, 25  “ ., 

50-  60,  50  “ . 07  >* 

..  .06)* 
..  .06* 


.0854 

•  «7X 

•°7X 


.085* 

•°7>4 

.07 
•06  K 
■  o6}4 


•O  . 

33 

to 


•°7K 

•°7M 

•06  K 

.165* 


ti 

5? 

b-O 


.07  'A 
.06)* 

•  of  5* 

.06 


60-  70,  25 
60-  70,  50 
70-  80,  25 

70-  80,  50  “  . 

80-  90,  50  " . 05J*  .055* 

90-100, 25  “ . 

90-100, 50  “ . 055*  .05  .04)* 

too-120, 50  " . 

25-30,  25  lbs..  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . - . 

“  3  “  50  lb . - . 

"  2  “  50  lb . . . - . -.. 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cat.  Seedless  Muscatels,  50  lbs . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  18  lbs . 

Gilabert's,  Layer,  Valencias.  28  lbs . 

Raisins,  Seeded — 

G.  &  S. fancy,  36  is . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . - . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  so  lbs.,  net . 

CEREAL  COFFEE. 

Postum  Cereal,  15-cent  size,  e  dozen. . 

“  *5-  “  1  "  - . 

*'  15-  and  15-cent  *lze,  assorted.. 

Graln-O — 

Case  No.  4  1  doc.  i5-cent  size,  %  doz. 

35-cent  size  in  case  . . . . per  case 

Case  No.  5,  1  doz.  25-cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . -..  "  " 

2  doz.  13-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  10-cent  *l*e . —.. 

Knelpp’s  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doc.  in  case  . ..- . per  doz. 

24-12  oz.  package,  packed  2  oz.  in 

frfrWT  . . . .  44  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . . 

HORSERADISH. 

Tumblers,  10-c.  sise,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  s  do*.  “ 


■  ot% 
■»Sji 
•  05 

.c6)* 
.«<>>* 
.06  J* 
.06 
.07 
.06 
.06}* 

•®7fs 

.08K 

.085* 

.06% 

.12}* 

I«X 


3.70 

3.25 

a. 50 


2.3* 
*.05 
*•47  X 

*•75 


*.15 


1. 25 
*.40 


•  6* 
•45 
.80 


It  isn’t  so  much  a  question  of  “Getting  Along”— the  other 
fellow  may  get  along  so  much  faster  that  you  won’t 
be  in  the  race — 

What  you  want  to  do  is  to  “Get  Ahead” 

Your  best  asset  is  “ENTERPRISE” 


cc 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SELF-PRIMING 


and  iVlEASURIIVa  PUMP 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 


The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 


IN  MHITINC  TO  HEUfBRTISBRS  KINDLY  TCEISTION  "  GROCBRY  WORLD" 


44 


GROCERY  WORLD 
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ink. 

Arnold'*,  black,  3*32 . per  bottle  .48 

Continental,  red,  1  doz..., . 30 

“  black,  3  doz. . 25 

Royal,  black,  3  doz . 25 

Staflord,  Commercial,  3032., „ . per  bottle  .  58 


LAMP  GOODS. 

Per  case  of  6  doz. 


No.  1. 
4.10 

4.»o 

3.60 

2.70 

doz. 


Lamp  Chimneys —  No.  o. 

Macbeth,  Pearl  Top .  3.9* 

Acme  Victor  Top .  3.60 

Pore  Flint,  Luster  Top... .  3.00 

Crystal,  Crimp  Top .  s.io 

No.  o, Tubular  Lantern  Qlobes . $ 

Cold  Blast . 4%  doz. 

No.  z. 

Jnmbo  Chimneys,  plain . per  dez.  .75 

"  “  S«c.,.oy,  “  .90 

No.  o.  No.  1 

Banner  Burner*. . 45  .55 

No  charge  for  packages. 

Oil  Cans— 

i-gallon,  Glass . per  doz 


1 

S-  " 

5-  " 

5-  “ 

5-  “ 

$-  “ 

5-  ** 
Lanterns— 


Galvanised 
Lenox,  Spout .. 

“  Spigot. 

Colombia . . 

Banner . 

Climax,  Pump . . 

Homs  Rule,  Pump 


iseseeeeeee 


No.  2 

4.80 

4.80 

4.20 

3-3° 

3 -75 

iil‘, 

■  >: 

I  .on 

No.  a 
•  75 


a. as 
a.zo 
5.00 
5.50 

7.00 

8.00 

10.00 

ia.00 


wo.  0,  standard. . . . 

No.  0.  Dub . . . . . 

Cold  Blut . 

..per  dos.  4.75 
..  "  7.80 

^  41  S  00 

LIMB. 

Prepared,  2  doz.  In  cm, . 

Chloride,  sifting,  25  lb.  boxes,  1  lb... 

“  “  25  lb.  boxei,  44  lb.. 

Acme,  1  lb.,  sifting,  25-lb.  boxes . 

1 

..per  dos-  .52)4 
....per  lb.  .05V 
....  “  .06* 

.............  .05* 

LYE  AND  POTASH. 

Babbitt's  PotMh,  4  dos . 

Lewis’ . 

Red  Seal,  1  dos . . . 

4  dos . . . 

Popular,  4  dos . 

'*  3-3® 

•  “  3-35 

.  ;  Z.87* 

.  365 

♦  *45 

MATCHES. 

Ohio  Blue  Tips — 

2oo*s,  1  gross . 

Per  gro 

500’s,  100  packages . 

5co’s.  1  cross . 

-  3<3 

Ohio  Noiseless — 

King  Bird — 

100’s,  3  gross . 

.per  case  2.85 

500’s,  1  gross . 

-28- 

Swlft  Jit  Courtney’s,  soo’s,  i-grots  case .  1.75-1.90 

400’s,  t  «  „...  3.50-3.70 

'  5oo  s,  1  “  M...  3.75-4  00 

Blue  Hen,  soo  s,  z  “  z.  50-1.60 

Soo’s,  z  "  .....  4.00-4. *5 

Per  Gross, 

Vulcan  Parlor,  65’s . 41 

zoo’s,  5-gross  In  case . 90 

“  soo’s . „...  3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

N°.  37.  5 -gross  cases. . 50 

zoo’s,  5-gross  cases .  .90 

No.  Z5,  gross  cases .  z  .20 

“  No.  32,  5 -gross  cases . 55 

s»**r . 45 

Mazeppa  Parlors,  500’s .  3  50-3- 75 

Searchlight,  500'L . 4.25-4.50 

Press,  zoo’s .  z .  8o-z .  90 

“  3oo’s... . 4-50-4-75 

America,  200  s .  Z.30-Z.35 

American  Paraffine,  500’B,  ex.  qual .  4  -Z5 

Telegraph,  blue  head,  4-gross  cases . 60 

Our  Darling,  z  gross,  No.  3,  z, 000 .  5.50 

Our  Darling,  44  gross.  No.  4,  z,ooo .  2.75 


MINCE  MEAT, 
ohn  Bower  ft  Co. 

iarrels  and  half  barrels,  Superior . per  lb. 

z8,  37  and  68-lb.  buckets,  “  .  “ 

zo-lb.  buckets,  6  In  crate,  "  . per  crate 

5-lb.  "  6  “  «  .  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

zl,  37  and  68-lb.  belts.,  XXX,  Superior, .per  lb. 
5-lb.  gl.  jars.  6  In  case.  XXX,  “  per  case 

Barrels  and  half  barrels,  fall-mount . per  lb. 

z8,  37  and  68-lb.  buckets,  “  .  “ 

Wm.  J.  Troth  :— 

Barrels  and  half  ban-els,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “ 
zo-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  “ 

5-lb.  glass  jars,  6  in  case,  “  . per  case 

zS,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
j-lh.  glass  jars,61ncase, XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

z8,  37  and  60-lb.  buckets,  “  .  " 

Campbell’s  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  44  bbls.  ft  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klta.per  lb. 
Crescent,  bbls.,  44  bbls.  and  30-lb.  kits  " 


..per  crate 


•o8« 

■09 

6.25 

365 

3- 8o 
•»3 

4- 40 

•07  y* 

.08 

•o8« 

x09 

6.25 

3-65 

3-8o 

•*3 

4.40 

•°7H 

.08 

.08 

.06 

.05 

04M 
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8chlmmel’s,  30-lb.  Kits,  bbls.,  44  bbls... per  lb. 
“  18  and  37  lb.  Kanaklns...._  41 

“  zo-lb.  Kens  ,  6  to  crate. ..per  do*. 

“  5-lb.  “  ’«  “ 

“  5-lb.  Glass  Jars,  6  to  case  " 

National,  30-lb.  Kits,  bbls.,  44  bbls . per  lb. 

Southwark,  30-lb.  palls,  bbls.,  44  bbls.  “ 
Atmore  ft  Boa,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars 

No.  3,  glass  jars . . .  per  case  6  jars 

Family — Seedless. 

No.  5,  wooden  palls . per  box  6  palls 

No.  zo,  wooden  pails . per  box  6  pails 

No.  18,  37  and  68,  wooden  pails . . . 

Celebrated — S  eedless . 

Barrels,  Halves,  Quarters . per  lb. 

Wooden  Palls,  z8,  37  and  68  lbs .  ‘ 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz . 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross. . . .  1 

Keystone — 

Barrels,  Halves,  Quarters . per  lb. 

Wooden  Pall*,  t8,  27  and  68  lbs . " 

Wooden  Kits,  No.  ao  and  35 . 


■07% 

.08 

9.80 

5-30 

6.25 

.°sJi 

•04K 

4-3° 

3*x5 

3-7S 

6.40 

•°9  X 

•  o 

■09* 


■ofA 

.08 

.08 


OILS. 

Stove  Gasoline . . per  gal.  .z8 

Headlight,  zsetest . . .  “  .*2* 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents:—  Doz. 

Theodore  Marquet,  Mammoth,  64  0 z .  Z2.50 

“  Extra,  64  oz .  zt.50 

Mammoth,  quarts .  6.50 

“  Extra,  quarts .  6.co 


Mammoth,  %  pints . 

“  Extra,  J4  pints . 

Fourees,  19  oz.,  fluted  bottle . 

De  Lucaues.  10  oz . 

..  a. 75 

6  i-gallon  tint . 

io  J4  -gallon  tins . 

..  4. CO 

20  *-galfcn  tins . — . . 

.per  gal. 

Farcies . .  - 

Queen,  6  oz . 

Pim  Ol as.  18  oz . 

••  i 30 

AMERICAN  OIL 

• 

PimOlas.iooz .  ?  ca 

California,  quart  tins . 

California,  pint  tins . 

..  3-5° 

Stohrer’s,  No.  32,  z  doz . 

Keystone,  bottles,  2  dos . 

.per  doc. 
.per  doz. 

4-9° 

а.  90 
r.90 

11.50 

*•75 

«-S* 

7-50 

4-75 

7-50 

9.00 

б. 50 

8.00 
2. 40 

*2* 

*.is 

35 

2. SO 
S.ZO 

*.00 
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olive  OIL — Imported, 

Bertin  &  Perrier's,  extra  fancy,  qta.,  z  doz . 

“  “  pts.,  s  do*_... 

“  “  4i-P®-,*do*. 

Rae's,  Lucca,  litre  bottles,  z  doz . . . . 

25-0*.  bottles,  z  doz . . . 

“  Finest  Sublime,  qt*.,  z  doz . 

“  "  pts.,  sdoz . 

“  "  s  doz- 

“  **  8-oz.  flasks,  2% 

do* . 

“  "  zs-oz.  flasks, 

* 44  doz._ . 

Sublime,  8-oz.  fta.u,  doz... 

"  "  Z2-OZ.  “  '«44doi... 

Rae's,  Finest  Sublime,*  gal.,  10  Incase,  per  gal. 

Rae's  Finest  Sublime,  5  gal.,*  oralncase.pergl 
“  z  qt.,  40  to  case,  “ 

"  Sublime,  z-qt.  tins,  40  to  case_ . „.... 

"  44-gal.  tins,  ao  tocMe_ . 

"  z-gal.  tins,  zo  to  case . 

“  5-gol-  tins,  z  or  s  to  case- . 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  454  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

*2  18  oz.  bottles .  6.75 

a  5  gal.  cans, case .  22.00 

zo  1  gal.  cans, case .  *3. to 

zo  >4  gal.  cans,  case . . 24.20 

40  54  gal.  cans,  case .  *5.30 

80  44  gal.  cans,  case .  27.50 

Bulk  at  $20  Cor  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  z  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7-75 

Small  bottles,  4  doz.  to  case . . .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case . . . .  zt  .oo 

44  gallop  tin, 8  tins  to  case .  za.co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  HUl  ft  Sons  Co. 

Quarts,  Cal.  style,  z  doz. 


la  cans. ...per  case, 

g  **  €€  It 

44  Pints,  *'  s  *  "  " 

Oliver’s  Olive  Oil— 

1  dozen  large .  6.00 

2  dozen  medium . .  6.75 


8.50 

9.00 

4-75 


a.zo 
2  20 

2.25 


•55 

z  To 
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Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makeri  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  IS77. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  A\ORE  BOOKS 
SOLD  IN  1907  ThAN  1906 


Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


Prompt  Deliveries  on  slippery  streets  and  in  the  coldest  weather. 

Earlier  Deliveries  to  distant  points  during  rush  seasons. 

An  Advertisement  that  can’t  be  equalled 

Delivery  Expense  Cut  in  Two. 


Fewer  Employees  and  more  merchandise 
handled. 

One-fourth  as  much  barn  space. 


Write  me  your  requirements,  and  I  will  send  you  our  new  catalog  and  write  you 
just  what  we  can  accomplish  in  your  particular  case.  We  can  save  you  money. 

F-  A.  HENRY,  Sales  Manager 
RAPID  MOTOR  VEHICLE  CO.,  147  Rapid  Street.  PONTIAC,  MICH. 


We  have  some  uu as¬ 
signed  territory  for 
responsible  agents  of 
ambition. 
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paper. 

WRAPPING). 

Manila,  15  x  20,  fall . per  ream  .  36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  *  .37% 

“  Special,  15  x  20,  61bs_ .  “  .21 

Manilla,  Balters',  15  x  20,  10  reams  in 

bundle . per  ream  .12 

“  RoD ,  Grocers’,  9.  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03V 

Roll,  White,  light  weight,  is,  15, 18, 

20  or  24  inches  wide . . .  "  .03% 

“  Glased  Fibre,  1*,  15,  18,  20  or  24 

inches  wide .  “  03  X 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  inches  wide .  “  .03% 

White  Tea  Paper,  12  x  16,  reg . per  package  .  14 

Wax  Butter  Paper . Per  package  .  11 

Parchment  Butter  Paper  q  x  12...  “  .40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  X  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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I  .07 

•91 

1.64 

1. 41 

1.23 
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1.99 

1.68 

1  -49 

1.19 

2.16 

1.83 

1-65 

i-37 

2.56 

3.20 

3.68 

417 

4-59 

13%-lb.  Plain  Flour  Sacks. . per  M  4.00 

25-lb.  “  “  .  “  5.75 

So-lb.  “  “  . .  “  11.25 

PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4. 75 

“  ,r  quarts  ...m  “  5  75 

"  10-0*.  Jars . . .  “  S.50 

“  10-lb.  pails.„ . per  pall  a. 50 

Tripe,  10-lb.  palls . . . per  pall  .90 

5-gal.  kegs . . . per  keg  2.00 

Pig’s  Feet,  10-lb.  pails. . .... . per  pall  1 .00 

“  5-gal.  kegs . per  keg  2.25 
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Pickled  Beef  Salad,  in  glass . per  doz,  1 . 10 

“  Tripe,  «  ... .  “  1. 10 

“  Ox  Heart,  "  . .  “  1.10 

“  Pig’s  Feet,  “  ... .  «  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

“  10-lb.  «  . . .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18% 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  "Tip-Top”  : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2 . 75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . 92)4 

Medium,  2  doz .  1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  3  jars,  a  doz .  1.85 

Peanutane,  No.  4  jam,  3  doz . Q2% 

PICKLES. 

45  gal.,  1200s . per  bbl.  9. 90 

45gal.,iooos . per  bbl.  10.15 

William  Bros. ,  16  gal.,  800s .  6.10 

“  “  16  “  600s .  5.25 

10-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1, 000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  3,  5  gallons . .  1.75 

Chow  and  Mixed  Pickles,  3  gal.,  per  pail .  1 .00 

Williams  Bros.—  per  Doz. 

Wilco  Onions,  5  gals .  3  ,25 

No.  8,  Sour  Gherkins,  2  doz . 90 

No.  8,  Sweet  Gherkins,  s  doz . 90 

No.  8,  Sour  Mixed,  2  doz . go 

No.  8,  Sour,  assorted,  2  doz .  ,gQ 

No.  8,  Chow-Chow,  2  doz . 90 

No.  8,  Onions,  2  doz .  Q0 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  3  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3*30 

Plain,  pints,  less  quantity .  ,  ,<> 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed. 

Marty nia,  Peaches- 
Glass,  per  case  of — 

a  doz.  3  doz.  1  dez.  1  doz.  X  doz. 

X  Pints.  Pinto.  Qts.  %  Gal.  1  Gal. 
3»5  5-5»  4.70  I.35  7.30 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  te  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz.  %  doz, 

Qts.  X  Gal.  1  Gal. 

6.00  II. OO  10.30 


2  doz.  3  doz. 
x  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

r-70  3-30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1-50 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Kxtra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . so 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  8t  Blackwell’s . per  doz.  s  .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs., 


14-16  lbs . - . 10 


io-i2  lbs.. 

Picnics^  6-8  lbs . 

N.  Y.  Shoulders,  10-13  lbs . 

Dried  Beef,  sets  (city  smoked)- . 

“  Tenders  and  Knacks.. 
Flats., 


.10% 
,08 
.10 

•17 

.19 

•  15 

“  Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks.,  .21 

Jersey  Pork,  Butt . . . per  bbl.  16  . oe 

“  Family .  “  17.50 

Breakfast  Bacon,  rib  in . . . .  .11 

“  boneless . .12 

S.  P.  Bellies.  14-15  lbs . 09 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz,  9 .00 

Cooked  Compressed  Ham,  35-Ib.  boxes . 10 X 

Covered  Hams,  Hi -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  X-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams  ,  skinback . 13 

“  large . . . 13 

“  “  medium . 13 

“  “  small . 13 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  air-dried,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  .30 

Beef  Tongues . per  doz.  9  .00-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . .  .  xa% 

Premium  brand  Hams,  12  lb.. . 12 % 

Premium  brand  Hams,  14  lb„ . 12J4 

Premium  brand  Hams,  16  lb . i*J4 

Premium  brand  Hams,  18  lb . 12  % 

Premium  brand  skinned  Hams,  x8-ao  lb....  ..  .12X 

Premium  brand  boiled  Hams,skinncd,fatlest  .21 

Premium  brand  Bacon . . 18 

Premium  brand  Dried  Beef,  insides . 21 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver . 12 

Winchester  brand  Picnics . 08% 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  abont  340  lbs . . 

Plain  Tubs,  50  and  60  lb.  cans., 
to-lb.  Tin  Pills,  60  lbs . . 

5  “  “  . 

3  11  ,f  . 


IS 


=9  X 
°9  X 
10X 
io>i i 
10% 


T3 

I" 

J 


7% 

iX 

8% 

8* 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .09% 

“  “  tubs . - . .954 

“  “  3,  5  and  10-lb.  cans.  ,10% 

Swift  &  Co. — 

Premium  brand,  tierces . 10% 

Silver  Leaf  brand,  tierces . 09% 

Jewel,  compound,  tierces . 07ft 

Cotosuet  tierces . 08% 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choice,  native . 10% -.11 

Common  to  fair,  native . _.o8%-.c9% 

Western  Dressed  Beef — 

Choice,  native  cattle . rc%-.n 

Common  to  fair  “  . 08% -.09% 

City  Dressed  Veal- 

Prime . -.13 

Good  to  choice . -,c8 

Dressed  Hogs— 

Pigs . -.<8 

Hogs,  heavy.... .  -.18 

“  180  lbs .  -.08 

“  160  lbs .  8 

“  140  lbs .  -.(8 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . .13% 

Lamb,  Western,  culls. . . . .10 

Sheep,  choice . — . .  .12 

“  medium. . . . .to 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-2.03 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 


Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-m  HUDSON  STREET,  NEW  YORK 


O  U  R  R  S  OR  HONKY-OURK  BRAND 

Beef,  Beef  Tongues,  if  A  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  11  J\  IV1  W  LARD  a  Specialty 

BOILED  HAMS  A.IND  BEEF  TONGUES 
XXX  A.ND  SUPERIOR  MINCE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISIO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AMD  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


r 


“As  Good  As  I 
Bought  Last 
Time” 

You  ought  to  sell  Swift’s  PRE¬ 
MIUM  Hams  for  your  own  pto- 
tection.  Can  you  satisfy  your  trade 
unless  your  hams  aie  uniform? 
And  can  they  be  uniform  unless 
bought  from  a  packer  who  can 
keep  his  raw  material  uniform  ? 

Few  packers  have  our  facilities 
for  keeping  hams  up  to  a  given 
standard  year  after  year.  Swift’s 
PREMIUM  Hams  scarcely  varya 
hair’s  breadth  from  one  year’s  end 
to  another.  That  does  us  a  whole 
lot  of  good,  as  it  will  do  you. 

The  woman  who  can  always 
depend  on  getting  good  ham — “as 
gnod  as  I  bought  last  time  ” — is 
going  to  buy  lots  of  ham. 

Swift  &  Company,  U.  S.  A. 


IN 
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Calf  Head*,  scalded .  -SO-.  75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . .per  do*.  1.00 

Calf  Liver* . perlb.  .20-. 25 

Beef  Kidneys . per  doz.  1.00 

Beef  Livers . - .  .06 

Ox  Tails . per  doz,  '  50- .  65 

Hearts,  beef. . perlb.  .03-. 05 

Rolls,  beef. . - .  .is 

Tenderloin,  beef,  western .  .  18 

Fresh  Pork,  loins,  dty . . .  .  08 

“  “  western .  .08 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VBBSH  killed. 

Turkeys —  Perlb. 

Western,  Y.  H.,  I  to  10  lbs . . . 18  -.20 

“  Y.  T.,  15  to  17  lbs . 18  -.20 

Old  hens  and  toms . .  .16  -.18 

Common  to  Good . 14  -.15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 35  -.45 

Philadelphia,  fresh  killed,  3J4  to  4  lbs 

“>  pair . 35  -,4S 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 35  -,4S 

Western,  4  to  i%  lbs.  to  pair,  fancy ...  .20  -.22 

“  3  to  354  lbs.  to  pair,  fancy  ...  .22  -.24 

“  fair  to  good . 17  -.20 

Fowls — 

Western,  fancy . 15  -.16 

Heavy  Roasters,  4  to  5  lbs . 17  -.19 

Fair  to  good. . .  -,16 

Old  cocks . .  -.11 

Western  capons,  fancy . 

"  “  small . 

Squabs —  Per  doz. 

Prime,  large,  ancy .  3.50-4.00 

Mixed .  3.00-3.50 

Dark .  1.50-2.00 

LIVE  POULTRY.  perib. 

Spring  chickens,  nearby,  1%  to  2  lbs . 35  -.40 

Large  Springers . 17  -.20 

Fowls . . . „  .15  -.18 

Roosters . .  .10  -.11 

Ducks . .  -.16 

POULTRY  SEASONING. 

Hell’s  Spiced  Seasoning- 

Small  or  No.  1,  a  doz.  In  case . per  doz.  85 

“  1  “  .........  “  .85 

Large  or  No.  2, 1  “  .  “  1.40 

z-lb.  cans,  1  doz.  in  case . per  case  4.00 

3-l»>.  «  £  «  . . .  "  5.40 

5-lb.  “  %  "  — .  “  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4-5° 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .85 

Spring  Garden,  fancy,  No.  3,  2  doz . doz  .77J4 

Compass,  No.  3,  cans,  2  doz . 72)4 


PLUM  PUDDINO. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  %  lb„per  doz.  1 .00 
No.  1,  round  conical,  with  key,  1  doz.  "  *.35 

No.  2,  11  11  t  “  **  4.*5 

No.  3,  "  "  %  •*  <*  6.50 

No.  4,  "  “  £  “  “  8. 50 

P.  P.  Sauce,  s  doz.,  No.  1 .  "  1.50 

atmore's  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  ot  2  doz . - .  2.00 

r-lb.  cans,  “  1  “  2.25 

a-lb.  “  “  1  "  4.00 

3- lb.  “  %  “  .  3.25 

4- lb.  «  <•  £  »  3.85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars.... . ; . 97* 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 92% 

Schimmers,  No.  10,  tumblers . 88 

National,  No.  10,  tumblers . 77^ 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmers,  pure,  ?o>lb.  pails . 13^ 

National,  30-Ib.  pails . 09 

Southwark,  30-lb.  pails . . . q6% 

Southwark,  4}£-lb.  toy  pails,  %  dot .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 97K 

Apple,  Southwark.  No.  3,  tins .  1 . 15 

Apple,  No.  5,  toy  pails .  2.80 

Apple,  30-lb.  pails . per  pail 

Apple,  20-lb.  crocks . per  lb. 

Apple,  Schimmers,  30-lb.  palls . per  lb. 

Prune,  30-Ib.  palls . per  lb. 

Jams —  _  Per  doz 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  1.82^4 

Schimmel’s,  pure .  .  1.80 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . .  4.00 

X-lb.  "  .  2.25 


!.I5 

•07K 

.06 
•  °7K 
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Curtice  Bros.  Preserves — 
Cherries,  jars, 
Strawberries,  “ 
Raspberries,  “ 

Apricots,  “ 

Pineapple,  “ 


: 

peeled . 

. 

Per  Dos 
4-85 
4.60 
460 
4. 85 
4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  10c.  sz. 

Essence  Peppermint .  o  85 

Castor  Oil . 45  .85 

Sweet  Oil . ,0  85 

Spirits  Nitre . 45  85 

Spirits  Camphor .  85 

Spirits  Painters' Commercial.. .45  .85 

Paregoric . 45  ,85 

Glycerine .  45  85 

Syrup  Squills . 45  ’85 

Syrup  Rhubarb . 45  .85 

iryrup  Ipecac . 45  .85 

Turlington  Balsam . 45  .85 

Golden  Tincture . 45  .85 

Tincture  Arnica . . . 45  .85 

Balsam  de  Malta . .- . 45  .85 

Bateman  Drops,  rd  bots . 45  .85 

Godfrey’s  Cordial,  rd  bots . 45  .85 

T  urpentine . 45  .85 

Machine  Oil . 45  .85 

Laudanum,  15c. -size . per  doz.. 

Laudanum,  25c. -size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 
“  “  "  X-u>.,  "  ««  2.60 

“  '*  “  Jf-lb.,  “  ••  a. 80 

Anker's  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . per  lb.  .08 

“  Lump,  bulk .  “  ,08 

Butter  Color,  W.  &  R . . . per  dos.  a. 00 

Bluestone,  bulk . - . per  lb.  .08 

Copperas . perlb  .01  yA 


25c.  sz. 

1.95 

*•95 

*•95 

*  95 
*•95 

*  95 
*95 
*•95 
*•95 
*•95 
*■95 

1.95 
*•95 
*•95 

*  95 
*•95 

*  95 

*  95 

1.20 
1 .90 
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Camphor,  gum,  i-oz.  blocks . —  * 

“  Flakes,  250  bbls  . . —  • ' 

“  “  leu  quantity . .  •• 

“  Tar  Balls,  bNe.,  250  lbs. _  *! 

“  “  less  quantity . . . 

Castoria,  Fletcher's . . . -..per  doz. 

“  Pitcher's . „ . . .  •< 

Carbonate  of  Anuuoua. . . . .  ” 

Epsom  Salts . . . — . —per  lb. 

Glauber  Salts- . . . . ....perlb. 

Glue,  ordinary . . . „. 

Glue,  white . - . - . 

Glue- _ _ _ _ _  •« 

Goff’s  Cough  Syrup,  25c.  iiae . . per  dos. 

Goff’s  Herb  Bitten,  150.  size...—..-  “ 

Goff's  Oil  Liniment,  25c.  afse .  " 

Goff's  Sarsaparilla,  50c.  tire. ...—...per  doz. 

Goff's  Worm  Syrup,  15c.  size . .  “ 

Goff  ’»  Horse  and  Cattle  Pwd.,  ijc.slze  “ 
GofF z  Dyzpepeia  Tablets,  10c.  zlzs...  “ 

Gum  Arabic . — _ perlb. 

Haarlem  Oil . —...—..per  doz. 

Licorice,  P.  ft  S.,  5c.  stick.  Imported-  “ 

“  M.  ft  R.j  5-tb.  ooxes- . perlb. 

*  “  Lozenges,  5-lb.  boxes,  “ 

“  Y.ftS.,  "  5-lb.  glass  front,  ** 

“  5-lb.  ba.,  4*z,  6’a,l'z,  12*1,  i6’s,  “ 

Root— . — . . . — 

Putty,  25-lb.  cans . — . . per  zoo  lb*. 

“  50-lb.  cans . . . ** 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  “  IO.C.  “  -  “ 

Paris  Green,  1 00-125-lb.  kegs . per  lb. 

“  V-lb.  packages . . “ 

«  £-jb.  "  .  — ,  •« 

“  *-lb.  “  *' 

Jamaica  Ginger,  Hires’,  Basks . -per  doz. 

Rosin. — . — . . perlb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

"  granulated,  kegs,  ‘  zoo  '  “ 

Sulphur,  flour,  175-lb.  barreLz. .  -per  too  !b«. 

“  100-lb.  bags  - . . 

“  lass  quantity . - . 

Venetian  Red . — . —per  lb. 

Whiting  — — . — .  ** 


•85 

.02  V 

•o»K 

.02* 

•  °»K 

2. 80 

•85 

.11 

.es 

.01K 

.0954 

.20 

•  ZZ 

*•75 

*-75 

*•75 

350 

I. 20 

x  •  so 
•75 

•  50 

•4» 

•3« 

*7 

•  »4 

•  is 
z.6o 
*-55 

•35 

•75 

•3* 

•3* 

.30 

•9« 

•  04 
.e6 
.at 

*55 
*. *5 
.•3* 

•  ci 


Husband's  Magnesia.— . 

Bull'*  Cough  Syrup- . 

Roach  Powder.  Omega,  4-oz. 


Roachsault,  loc.-size,  1  do*.. 


..per  do*,  2.85 
...  “  2.90 

. . 80 

.per  gross  9.00 

...per  doz.  .80 


Iron  Gin*,  McCormick  ft  Co'i : 

No.  5- . —....— . . . 

No.  10 

Tub*  V . — . — . . 


McCormick  ft  Co.,  Bee 

Insect  Powder . - . - 

Root  Beer . . . 

Talcum  Powder . 

Triangular  Quinine  — . . 
Quinine  Capsules . . 


,.  .40 

-  -73 

..  .75 

Per  doz 

..  .80 

,.  ,*e 

.  .So 

.8# 

..  .75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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W.  F.  Young's  Veterinary  Remedies,  whole¬ 
sale  price* —  Fee  dor. 

Abtorblnr  ...*m..«. ..••.••**.  z8.oo 

Abtorbino  Jr.  (Mankind) . . . . .  9.00 

Young's  Kidney  and  Nerve  Powder*  .........  *.oo 

Taroloum,  smell  can. .  6  ■  00 

Taroieum,  large  can...., .  16.00 

Young’s  Fattening  and  Condition  Drops .  *  .*0 

Young’s  Code  ana  Indigestion  Care... .  4 . 00 

Lest  s  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQI8T8’  SUNDRIES. 

Add  Phosphate,  Horsford's~ . par  dot.  4.1s 

Bath  Brick,  bon  tj  bricks . per  box  .60 

Sealing  w ax  i.. ............. ............... .  . 03 

Stlrer  Sand. . . per  bbl.  x.sj 

Tar,  pints . . . „ . per  dos.  .75 

“  quarts .  "  1.00 

“  gallons . each  ,30 

“  U  barrels .  “  3.50 

"  barrels... .  “  6.00 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  dos.  I-Ib.  packages 

and  premiums . per  case  3 . 73 

U.  S,  Nerve  and  Boa*  Liniment,  15c.  riae...  s.oo 
McCord’s  Magic  Medicine,  s$c.  site . .00 

50C.  |i>6 . eeeeee  4  •  OO 

McCormick’s  Tasteless  ChillTonic,  sjc.  site  s.oo 

50c.  site  4.00 

McCormick’s  Watermelon  Syrup,  Joe.  size..  4.00 
Weedtrcore  Headache  Powders,  roc.  siae...  .So 


EXTRACTS  AND  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  dos. 

Vanilla,  Rets,  Pistachio . roc.  site  .8$ 

15c.  site  s.oo 
*5C.  sire  s.  75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  sise  .80 
15c.  sise  1.75 
ajc.  site  s.oo 

Sauer’s  Flavoring  Extracts:— 

No.  1,  Lemon  and  Vanilla . per  dos.  .45 

No.  s.  Vanilla  and  Rote. .  “  .go 

No.  t,  Lemon  and  assorted .  “  .85 

No.  4,  “  ■'  .  “  s.oo 

No.  4,  Vanilla .  *■  a.sj 

Assorted  cases,  Nos.  1  and  a .  10.80 

“  Nos.  1,  t  and  4 .  11.80 


-§0- 

Bttlk.  Pts. 

XXX  Vanilla., .  i.jo 

XX  Vanilla . . .  i.*S 

X  Vanilla . . .  1.00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . .  s.oo 

Peach,  Roee,  Apricot, 

Violet .  1  so 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cnerry, 

Strawberry,  Fruit .  x.*S 

Tea  1  ...... 

Ext.  Vanilla,  Kitchen  Queen,  No. 
<>  «  •<  «  No. 

<<  «  «<  <«  No. 

«<  Lemon,  “  “  No. 

«  •«  <•  No. 

<<  n  «•  ‘i  No. 

Ingersoll’s  Flavoring  Extracts 
High  Grade  VaniUa ... 


Qta.  54-Gal. 
3.00  6.00 
a. 50  5.00 
too  4.00 


Gal. 

ZS.00 

10.00 

8.00 


Select  Vanilla. 


assorted., 
small  site. 


x.6o  3.00 
a. 75  5.50 

a.sj  4.00 

5**3P- 

X,’  " 

&  <« 

X,  “ 

. per  dos. 


6.00 

10.00 


7-5® 
7.00 
1.00 
.80 
•  45 

-45 

1  •« 
1.7s 
.83 
.83 

.15 

.45 


LIQUID  RBNEBT  AND  TABLET* 

Blair's  Liquid  Rennet _ _ _ _ per  dos.  1.10 

Hansen’s  Junket  Tablets,  (  dot.,  per  dog.  .73 

Blair’s  Rennet  Tablet*,  3  dos. ,  per  doa.  .73 

Union  Tablets,  I  dex„  3c  . .  .45 


CIDER. 

Per  gal. 

Corson’s  Champagne . 18 

“  Dry  Hard . . . 30 

Bottled  Cider—  Per  case 

Duffy’s  184s  Apple  Juice,  1  doz.  quart* .  3 . 50 

“  “  2  doz.  pint* .  4.00 

Anchor  Brand  Goldtn  Russet,  1  doz.  quarts  3.75 
“  “  s  doz.  pints .  4  >25 


— fci— 

Mott’s  Brand  Golden  Russet,  1  dos  quarts., 
11  t  doz.  pints... 


3- 75 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  5-cent  packages .  s  .75 

“  boxes,  20  packages. . 55 

Gee  Whizz,  7s  packs  . 47 

Fleer’s  Chiclets.  3  lbs.,  bulk . . . .  1.23 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes . •. .  *.75 


RICK. 

Per  lb. 

Queen  Quality,  extra  fancy,  z-lb.  pockets . 07 

*'  "  3-lb.  “  06* 

Coronal,  choice,  i-lb.  pockets . 06 

“  “  j-lb.  “  05% 

Imperial,  fancy  Japan,  i-lb.  pockets . 1 6 

3-lb.  “  05% 

Pearl  Head,  s-lb.  cotton  sacks .  05^ 

Extra  Fancy  Head,  XXXX,  ieo-lb.bagt . 07 

Fancy  Head,  roo-Ib.  bags . . . 05  K 

Choice,  100-lb.  bags . 04K 

Prime,  100-lb.  bags . 03^ 

Japan — 

Fancy,  roo-Ib.  bags . os5£ 

Cboics,  roe-lb.  bags . .oj}4 


*.50 

4.00 

3-75 

3-75 

4.00 


SALT. 

WORCESTER  SALT. 

Worcsstsr,  bbls.,  contain  280  lbs. . . 

“  «  6ob*g»,  s  lbs.,  11m. 

■<  „  «  ,4  «  . 

"  ««  30  «  10  **  . 

“  »  125  “  *54  “  . 

Worcester,  Irish  Linen,  bags,  tso  lbs .  s.50 

“  “  ‘  36  “ . 65 

«  «•  *«  a8  “  . 35 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3oxo-lb.  bags,  In  bbls., 

per  bbl .  3.00 

“  Pretzel,  nbls.  contain  280  lbs .  s.40 

“  “  sacks,  180  lbs .  2.33 

“  Cheese,  bbls.  contain  280  lbs .  2 . 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  2.  ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  breezing  Ice  cream  salt, 

30  In  barrel . per  bbl.  a. 60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  754  per  cent,  discount 
may  be  allowed. 


Worcester  Packing  Salt,  70-lb.  cotton  bugs- 
«  “  <■  140-lb.  “  ,r„ 

Agricultural  Salt,  too-lb.  burlap* . 


•75 

.60 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  a  dss . doz.  .8754 

Durkee’s,  large,  1  doz . per  doz.  4.00 

“  small,  2  doz .  “  a. 40 

Schlmmel’s,  small,  a  do* . - . —.per  dot,  ’*754 

My  Wife's,  large,  1  doz .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider’s  Salad  Dressing 

Pints,  1  doz . per  do*.  1. 4s 

54  pints,  2  doz . . .  ”  i.4<> 

Luncheon,  3  doz .  "  -9* 

Gallons.  6  logs  In  eras* . perjug  z .*3 


SAL  SODA. 

Bbls.,  373  tbs . . . ...P«*  zoo  .65 

Kegs,  150  lbs . . . . . . . ...per  1*0  .85 

60-rb.  boxes,  balk  or  granulatsd . <5 


SAUCES. 

Le*  A  Perrins’  Worcestershire,  large,,  "  * .  3* 

••  «  middle  "  4.50 

"  "  small..  *•  *.50 

Worcester  Sauce,  Campbell’s,  No.  8,  2  doz...  .77H 

North  of  England  Sauce,  No.  8,  doz . 77)4 

Chef  Sauce,  2  doz.,  doz . . 

Snider’s  Chill  fiance : — 

Pints,  z  doz . per  doz.  1.40 

>4  pints,  2  doz .  “  1.4a 

Gallons,  6  jugs  In  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  doz . per  doz.  1.4s 

54  pints,  a  doz .  “  1.40 

Gallons,  6  jngs  in  crate . per  jug  1 .00 


“The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


50  YEARS  THE  STANDARD 

BORDENS 


Eagle  Brand  Condensed 

Three  Generations  Attest  its  Merits  Give  Your  Trade  Satisfaction 


BORDEN'S  CONDENSED  MILK  CO. 

EST.  1857  "  LEADERS  OF  QUALITY”  NEW  YORK 


Milk 


IN  WHITING  TO  ADilEHTISBRS  KINDLY  MENTION  "GROCERY  in£0  R  I— D 


48 


GROCERY  WORJLD 


Canary, bush. So-lb  ».7j 
Caraway . i2 

Celery . . 

Coriander, bleached  ,05 

fl**- . . 

Usurp,  bush. 4olbs.  1.60 


SEEDS. 


Mustard,  Brown... 
Mustard,  Yellow.. 

Rape,  per  lb . 

PoPPy.  P«t  lb . 

Sunflower,  per  lb.. 


.07X 

•07 

•o5« 

.10 

•05X 


SODA 

Bi-Carb.,  rn  lbs.,  kegs . per  lb. 

Bi-Carb.,  bulk,  25-lb.  boxes .  “ 

Babbitt’s  Soda,  £  lb.  pkgs.,  25  lbs .  “ 

A|U*  *  tlaib.iiCl  1>U .  ,  w  jO  . yQf  lb 

“  “  !bs.t  36  “  . .  " 

“  "  *-*.3«lbs .  •• 

Saleratus,  Babbitt's  bd.,  ji’s,  ej-lb.  bxs.  “ 


.01% 

•03 

■°s3A 

■oih 

«5tf 

•°5X 


SOFT  DRINKS.  P.r  d0» 

Hoot  Beer  Extract,  Hires’,  1  dor .  2.50 

Hires’  Root  Beer,  Carbonated,  2  dor .  g7tz 

— -i  .  :«|3 

♦  50 

4-75 
«  ** 

6.00 
8.00 
7-jo 


Hires’  Ginger  Ale,  Carbonated,  a  dor . 

Welchs  Grape  Juice,  case  quarts,  1  dor . 

**  ‘  “  pints,  a  dor . 

'  "  “  W-pInts,  3  dos . 

‘  “  3-ounce,  8  dor. . 

‘  "  “  %-fUonn,  1  dot.... 

“  gallons,  6  gal . 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. per  C2ie 

Ginger  Ale,  extra  dry,  pints,  2  dor .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  2  dor .  2.10 

Blood  Orange,  extra  Quality,  pints,  2  dor...  2.10 

Birch  Beer,  extra  quality,  pints,  2  dor .  2.10 

Lemon  Soda,  extra  quality,  2  dor .  2.  IO 

Root  Beer,  extra  quality,  pints,  2  dor.....,’.,'  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross .  2.j0 

Bon  Ami,  ro-cent  sire . V  gross  2  so 

Electro  Silicon,  .  dor . .........iplr  dor  72 

Puts  Liquid,  large,  3  dos . per  gross,  16.  jo 

BUf‘  arK?,'  3  do* . per  dor.  1 . 45 

Puts  Liquid,  small . per  gross,  7.0! 

Puts  Liquid  small . ...per  dor!  Z 

Patz  Paste,  large . . . nor  doz.  « 

Solarine  White  Liquid  Metal  Polish— 

No.  0,  sixth-pint  cans . . . per  gross  9 .00 

No.  x,  half-pint  cans .  •*  x§  qq 

No  2,  pint  can .  «  32>00 

"°- 3.  q“»rt  can* . per  dor.  4.50 

No.  4,  half-gallon  cans .  “  -,0 

No.  s,  gallon  cans .  •«  13.50 


Solarine  Bar  Polish— 

No.  13,  r-lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . per  gross  18.00 


Less 


Acme.. 

Acorn. 

Ark.. 


SOAP — Laundry.  Bars. 


..100 

..ISO 

..IOO 

•  7* 

•  IOO 

.100 
.  60 
IOO 


American . . . . 

Bee . . 

Best,  Babbitt . 

Babbitt's  New  York  City . 

Benrlne-ated . . 

Big  Master . 7„ 

Brown .  60 

Borax,  Dreydoppel . 40 

“  Pearl  Young  ft  Co .  40 

Day  &  Frick,  Novelty .  40 

Handsome .  65 

Eavenson,  large . 

“  small . 

Klrkman’s . 

Rod  Seal . 

Swift’s . 

Circus . 

Cotton  Oil . _ . . 

Coal  OU  Johnny . .  . Ian 

cygnet . . . 

Dobbins’  Electric .  IOO 

De.w«y . iioo 

Fairy . . 

Fels-Naptha. . . 

Five-case  lots  freight  prepaid . joo 

German  Family . . 

Good  Morning  . . 

Glycerine  Tar . .** . *IOO 

Gloss.. 


. xoo 

. xoo 

. xoo 

. xoo 

. zoo 

. xoo 

IOO 


XOO 


Grand  Pa’s .  rQ 

Ivory . . 


Lenox . 

Life  Bnoy... 


100 

xoo 

IOO 

IOO 

50 

IOO 


Lautz's  Naphtha . . 

Magic  Cleaner . XOo 

Marseilles,  laundry  size . ...joo 

5-cent  size . . 

toilet  size .  XOo 

M»y«'» . . — . . 

Miller's  Naptha . 1 ! ! !.  1 00 

Naphtha,  Swift’s .  zoo 

Naptha,  P.  &  G . too 

Octagon . . . . 

IOO 
IOO 


Old  Mill 
Ozone. 


5  bxs. 

3.50 

*•45 

*•*5 

s.8o 

3.90 
3  45 
*•95 
4. to 

2. 90 
2.40 
S.6o 
s. 80 

2 .80 
3.10 
4-75 
3-75 
380 
3-*J 
4.00 
3.50 
J.80 
3-57J4 
4.00 

4*5 
2.15 
4.00 
4.00 
3  95 

4.30 
3-»5 
3-  75 
3-5° 
3-15 

3.80 
7.00 
4.00 

3*  *5 
2 .00 
4.00 
3.80 
3-oo 
5.83 
4.00 
4.00 
3.80 
1.90 
3-75 
375 
4.00 
3-90 
3-3® 
3-75 


Oielne,  Conway’. . . 

Golden.  . . . 

“  Eavenson's . 

“  Hamilton’s. . . . . 

*'  Kirk’s . . 

“  Philadelphia,  60  blocks  ....„„ 

“  _  “ ,  7*  blocks . 

Pennsylvania . . . . . 

“  Procter  ft  Gamble... 

“  Young’s  Best . 

Pride,  Swift’s.. . 

Polo . 

Quaker  City,  boxes . 

“  tubs . . . . 

Sunlight,  oval . . . . . 

_  “  Hrtn  *«* . - . 

Santa  Claus.. . . . 

Saratoga .  ‘ 

Star . ’ . 

Sunny  Monday . ...77.7 

White  Clond . 

Wool  Soap,  large . . . 7.!.\7..7, 

Wool  Soap,  small . . . 


60 

60 

60 

60 

6c 


.  60 

.  60 

.  60 

. IOO 

. iao 

......100 

. 25° 

. xoo 

. xoo 

. xoo 

. xac 

. xoo 

. xoo 

. xoo 

. xoo 


a. 60 

*•55 
••33 
a. 50 

*  *5 
a. 60 

a.6o 
*•75 
300 
a  .80 
3-75 
*•45 

а.  90 
4 

3-85 
3*95 
3.10 
*•45 
3. *5 
4.00 
3.85 

б. 75 
400 


„  TOILET  80APS. 

Buttermilk  Cosmo . aross 

Buttermilk  Cosmo .  **7.  doz 

Butterm ilk,  S  wifi's . . .7.7. 7.7.7. gro as 

Castile,  imported,  Conti . ......lb. 

Castile,  Conti,  original  boxes . 7,.lb 

Cutaneous,  Dr.  Raub’s . d0z! 

Elderflower,  large  cake . *ro ss 

Fleur-de-lis . 

Hearts  and  Flowers .  „a.. 

Maxine  Elliot . .'."[gross 

Oatmeal.  3  cakes  In  box . ........gross 

Olive  Oil  Castile,  white,  green  or  mottled  0 

H  -lb.  bars  to  box . . .  k 

Turkish  Bath . .............doz. 

Sweetheart,  5a  cakes . box 

Witch  Hazel,  3  cakes,  %  grom . ""poss 

Witch  Hazel,  Swift’s . gross 


6.aj 
.60 
4  05 
•»3  X 
•”  % 
.70 
4.40 
4-50 
•  45 
10.  S5 
8.10 
2.  65 

°9 
•40 
*•75 
3  *5 
4.05 


3-35 
,  60 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  bars . . .  ,  ,4 

Young’s,  48  bars . ltJ 

Brooks  Crystal,  too  bars . 

Philadelphia  Standard,  60  bars . . 

Sapollo,  36  bars.  . . . . 

Hand,  36  ban . .. .  , 

Wrlgley’s,  100  bars .  3\ 

(50  bars  free  and  25  Universal  Coupons  with  eacn  box) 
Kitchen  Crystal.  36  ban. .  .,35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2  ?0 

70 

65 


S6- 


Soapine,  No.  7,  roe  packs . . . 

Soapine.  No.  12,  xoo  packs . 

Soapine,  No,  17,  36  packs . 

BaooiU's  1776  rowotr,  reo  6-0*!.— 

Flnola,  roe  packages . . 

Gold  Dust,  Fair  bank’s,  100  is-os.  packages^. 

“  84  4-lb.  "  ’ 

Naptha  Borax,  too  packages,  large _ _ 

.  „  IOO  5-cent  pacha rae . . 

*4  4-Ih.  packs . . 

Kirkoline,  White,  ioo  5-cent  packages . 

Young's  Pearl  Borax,  60  x-lb.  paohafcn.7777 

Snow  Boy  Washing  Powder,  14  4a. . . 

5°  *•- . — L 

Nine  O'clock  Tea,  xoo  packages  " 

I-VWs^tag  Tablets,  3  doa._ . 4 Oz. 

bwift  s  Washing  Powder,  roe  is . 

Swift’s  Washing  Powder,  24  . . 

Pennywash,  1  gross  and  144*1  cent  cakes  free.. 


37* 

.90 

4*X 

•3* 

*5 


Powerine.  ioo  packages . 

Old  Dutch  Cleanser,  4!  packages.. 


SPECIALTIES. 

Anker's  BouUUoa  Capsules . . . . 


1» 


PURE  GROUND  SPICB8. 

Bbls.  Boxs. 

,  High  Grade . . . 15  .jg 

Black,  Low  Grade .  12U  <.u 

White,  High  Grade . *  A* 

White,  Low  Grade .  . . 20 

Red,  High  Grade .  _["[[]  [2I 

Red,  Low  Grade .  ’ 

Cinnamon — 

High  Grade . .  ,22 

Low  Grade . . 

Cloves — 

High  Grade . . 

Low  Giade . 

Allspice 
Higl 


.  16 


•»3 

•»4 


•*4 

.19 


Cans. 

.18 
•  I5« 
•3° 
•*3 


*5 

•  it 


.26 

.21 


•*«K 

•»3 

•7* 

•3« 


igh  Grade . I2U 

Ginger — 

High  Grade . 

Low  Grade .  J2 

Mace- 

High  Grade .  . . 

Nutmegs — 

High  Grade .  „....„ 

Mustard — 

Yellow,  High  Grade  . . r9 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand— 

Pepper  Cinnamon,  Mustard,  Cloves,  Gin. 

ger,  Allspice . lb. 

V  lb. 

Banquet  Brand — 

Mustard.  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . jg  ib. 

«  lb. 


•I3X  -I5J< 


•  *IX 
•«S 


•34 


•15 

•*5 


•»7 
„  »7 

Per  doz. 

•  4* 

•75 


■4» 

•75 


“Beats  the  Bugs 


99 


Out  bin  keeps  roaches,  etc.,  out  of  loose  goods — and  customers 
like  THAT.  It  shows  off  your  goods  and  helps  sell  them,  and 
you  will  like  THAT .  Send  for  our  catalogue  of  stores  we  have 
fitted  up,  and  let  us  give  YOU  an  estimate. 

Walker  Patent  Pivoted.  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


Good 


‘J.  M.’ 


-  ■■ 

I  • 


50 
75 

3-75 

3-57X 

3  50 
J  55 

4  00 
4.00 
4.00 
3  >5 

3*5 
3  85 
to. 25 

3-75 

3*5 


No  delivery  wagon  built  is  as  good  as  the  “J.  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA  — 
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Colbum’s  Philadelphia  M niter d,  D.  S.  F. : — 
s  cent  tins,  s  and  4  do*  per  do*.  .45 

Dime  slxe,  *  and  4  do*  eeeeeeeeeeeeeeeeeea  •  ®5 

tf  lb;  net,  tins,  *  and  4  do* .  “  1 .00 

lt  I  dOZ, . *'  I  .9° 

s  “  i  do*. .  "  3.70 

C  lb.  cans,  hill  weight . per  lb.  .*3 

I0  <<  11  . . .  <•  „ 

Colman’s  Unstard,  D.  S.  F. 

i-lb.  tins. . . .  .per  do*.  S*4® 

34 -lb.  tins . . . . . —  "  *.70 

U-lb.  tin*... .  “  1-45 

34-lb.  tins.. . —  “  .90 

sl-lb.  kegs . .  -43 


MUSTARD— Prepared.  Pertios. 

Campbell’s,  jar,  *  dor . %7'A 

Golden’s,  No.  6,  with  spoon,  a  dor.,_ . 95 

Gulden's,  No.  so,  with  spoon,  *  do* . 88 

Beer  Mae,  fancy,  large  size,  s  do* . 65 

Lemonade  Glass,  tall,  s  do* . 78 

Horseradish  and  Mustard,  8  01.,  with  spoon, 

2  do* . 90 

Milk  Jar,  glass  top,  s  doz. . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 37 54 


WHOLE  SPICES.  Per  lb 

Pepper,  Black . . . tt% 

Allspice . - . 07 

Cloves . 11  }4 

Mace  .  eee ••*#** eeeeeesee •••••«***•**••• •  •  •  •  48 

Nutmegs,  large . 18 

“  Medium . ,ij 

Cinnamon  Bark,  China . 13 

“  Canton. . .  .  1* 

“  Java  Thin  Quills,  5-lb.  rolls..  .30 

“  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  .11 


-*8- 

CORN  STARCH. 

Davis,  48  5-cent  packages . per  case 

Davis,  36  10-cent  packages . per  case 

Duryea's,  40-lb.,  z-lb.  packages . 

Niagara,  40-lb.,  z-lb.  . . . . 

Cream,  48-lb.,  i-lb.  “  . 

Klngsford's.  40-lb.,  i-lb,  “  . . 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 

1  lb.  packages,  20  lb.  boxes . 


1.80 

2.70 

.06  }4 
04K 
3-45 
06H 

•°75i 
•°7  54 


Bbls,  about  200  lbs . 0654 


LAUNDRY  STARCH. 

Gilbert's  Laundry.  40-lb.  boxes . 03% 

“  Patent  Gloss,  crates,  is  6-Ib.  wd.  bxs.  .05  yt 

"  Linen  Gloss,  3-lb.  cartons . 04% 

Klngslord’s,  Pure,  3-lb.  cartons . 0654 

“  Pure  Gloss,  lb.  packages . 0654 

“  Silver  Gloss,  ra  6-lb.  wd.  bxs. ....  .07^4 

Duryea’s,  Superior,  3-lb.  cartons . c6;4 

“  Satin  Gloss,  lb.  paclmges . 0754 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 07  ye 

Niagara,  laundry,  30-lb.  bulk . 0354 

“  1  lb.  packages,  48  lbs . . . 04% 

"  3-lb.  cartons,  48  lbs.. .  04% 

“  6-lb.  boxes . 05% 

Celluloid,  64  io-cont  packages .  4-3° 

“  64  5-cent  “  .  a  20 

Elastic,  64  10-cent  packages . . .  5  00 

“  64  5-cent  “  .  *.50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  08 

Starch  Polish.  20  cakes . per  box  50 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  -C7J4 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . . . 0854 

Velvet  Gloss,  about  200  lbs . . . 17 34 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 0634 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs .  3.85 


STOVE  POLISH.  P.r gvc 

Enamellne  Paste,  small,  34  gross .  4.00 

Enameline  Paste,  large,  54  gross .  7.00 

Enameline,  Liquid,  large,  Vi  gross .  6.65 

Enameline,  Liquid,  small,  34  gross .  4.90 

Electlc  Paste,  %  gross  boxes .  4.2a 

Magic  Paste,  34  gross  boxes .  4.75 

Parlor  Pride,  large  slxe . per  doz.  .8736 

“  “  . . per  gross  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel  34  gro . per  gross  g.  40 

Black  Jack,  34  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . „  “  4.50 

"  10-cent  size .  "  7. so 


-§»- 

X-Ray  Stove  Polish— 

5-cent  size,  No.  5,  per  box  ol  34  gross . —  i.ag 

Per  box  of  34  gross . .  s .  50 

14  dozen  to  gross .  5.00 

10-cent  size,  No.  10,  per  box  of  34  gross .  *.*5 

Per  box  of  34  gross . 4.50 

P<*r  tyro**.. .  g.oo 

F.  F.  Dailey  Co.— 

2-in-i,  smaller  size . per  doz.  .75 

2-in-i,  large  size .  “  1.75 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  .0434 

Excelsior,  24  packs-, .  “  .0534 

McAllister,  36  pack* . .  “  .  05H 

Rosenstelns,  ilb.  pkgs.,  s  doz . per  lb.  .0534 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  doz. ...per  doz.  .35 

Red,  quarts,  3  doz. .  “  ,70 

Silver,  pints,  3  doz .  “  .35 

“  quarts,  3  doz .  “  .70 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1  85 

Toothpicks,  Perfection,  2  doz . per  doz.  .4234 

Royal  Glue,  1  doz, . ..per  doz.  .80 

Palst’s  “  z  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  34  gross  case, 

assorted,  6,  8,  10's . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  oz . per  doz.  .0634 

6  oz .  "  .07 

8oz . “  .0734 

10  oz .  “  .0834 

is  oz .  "  .<>934 

Matting  Tacks — 

No.  10,  steel . per  doz.  .09 

No.  11,  steel . per  doz.  .og34 

No.  12,  steel . per  doz.  .is 

G.  B.  Weiss  &  Son- 

Sole  Leather,  No.  1,  .*5;  No.  a,  .13;  No.  3,  .ai 
Cut  Sole  Leather,  out  Into  taps,  6  Inches  high  1 . 50 

534  Inches  high .  1.48 

5  Inches  high .  1.4a 

434  Inches  high .  1.05 

4  Inches  high .  1.18 

334  Inches  high .  1.05 

2  Inches  high . go 

The  Fly  Ribbon  ManulacturiDg  Co. —  Gross 

Single  gross .  4  80 

Two  or  five  gross .  4  32 

Five  to  twelve  and  one-half  gross .  4.08 

Twelve  and  one-half  to  fifty  gross .  3.84 

Fifty  gross  up .  3  .fo 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3 ,00 

Stlcktlte  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb.  .  ro34 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 


-80- 

Cleveland ,  extra  fine  cotton  twine-, . per  lb.  .11 

Orange  Brand,  fine  cotton  twine .  •*  .to 

Texas  Medium,  cotton  twine .  11  .16 

Cotton  Candle  Wick .  "  .so 

Colored  Twine,  8  balls  to  bx.,  lb,  to  bx.  “  .15 

Fine  Hemp  Twine,  8  balls  to  lb..  In  3- 

lb.  bunches . "  .so 

Coarse  Hemp  Twine,  8  balls  to  lb.,  tn 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Beit  Jot*  Plow  Line,  8  yds.  to  lb .  "  .09 

Jnte  Clotheslines,  90  ft.  to  bank. ...... .per  dos.  1 .60 

Jote  Clotheslines.  108  ft  to  hank .  “  1.70 


8YRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Faacy,  No.  6(8 . - . .4* 

Extra  Fancy,  No  6(9 . 40 

Fancy,  No  670 . 34 

Strictly  Choice,  No.  (75. . 38 

Choice,  No.  664 . 32 

Black  Strap  •  •••••••• ••••••eeeeesseeeeeeeeeese •  ••••♦#•  seeeee  e  11 

Foundry  Molasses . 11 

B.  H.  F.,  Horse  Food  Molasses... . . . .  .13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dos.  No.  3  screw- 

top  cans,  both  freight  paid. . 33 

Gold  Mine,  In  bbls .  30 

Fancy,  No  104 .  32 

Fancy,  No  105 . 28 

Choice,  No . 

Prime,  No.  102 . 26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound . 25 

Porto  Rico,  No.  668 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery.. .  2.75 

Five  A,  for  confectionery .  >.85 

HONEY. 

Domestic,  barrels . per  gal,  .69 

Selser's,  lunch  botties.  2  dos . per  doz.  .95 

Selser's,  medium  bottles,  2  dos . per  dos,  1.35 

Schlmmel's,  10-  os.  bottles,  s  dos.  In  case .  1.45 

•*  6- os.  “  *•  95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jam : — 

4  doz.  In  banel . per  doz.  .9234 

t  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  case  1  90 

Karo,  25  cent  size,  1  doz . per  case  a. 30 

Karo,  50  cent  size,  34  doz .  per  case  s .  30 


HENRY  TROEMNER  S 

Electric  Coffee  Mills 


ARE  ti:e  favorite  mills 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


INo.  192  F*  MILL 


WRITE  FOR  PRICE  LIST 


INo.  19  MILL 


IN  WRITING  HD1ZERTISERS  KINDLY  7VYBNTION  "  GROCERY  InZORLD 
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luiin.  In  Jan,  compound . . . por  doi. 

White  Clover,  In  Jan,  compound . .  “ 

Purina  Pancake  Syrup,  36  pt* .  '  * 

••  "  >4  qta .  " 

“  «  in  K-gsJs .  “ 

«'  "  6 gnCT. .  “ 


x  .00 
•95 

e.ej 
4.00 
7.00 
it. 00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dox .  a. 40 

<  “  medium,  dox.  1.40 

“  “  small,  dox . 90 

Vermont  Maple  Syrup,  pal.  tins . per  gal.  z  .15 

“  "  jjt-pal.  tine per  dox.  7.7s 

Hasan's  Maple  Syrup,  qt.  bottles .  11  4.00 

“  “  pt.  botllee .  “  a. 40 

Towle's  Log  Cabin  "Camp"  Syrup —  Per  dox. 

Gallon  cans,  6  In  case .  13.50 

Hall- gallon  cans,  is  In  ease .  7.S5 

Quart  cans,  aa  In  case .  4.1234 

Pint  cans,  S4  In  case .  s  .  jo 

Quart  bottles,  is  In  ease . .  4.30 

Pint  bottles,  14  in  ease . . .  a. 75 

Junket  cans . . . per  gallon  x.oe 


CRESCENT  MAPLEINE. 


l-OS . 

16-01 . . 

SXn.7. 


leeoeeseoooosesseeei 


Per  dox. 

..  3.00 

..  5.15 

..  9. jo 
..  18.00 


lessesoseeesseeeseeseeeoeee  35-no 

. each  xx  .00 


OIL  OP  MAPLBINB. 


1 -os..... 

s-es.... 


ooeeeeesseeeeeeeeeeeeeee •< 


•  eaesosseeoe  •• 


Per  dox 

..  2.70 
..  «.J« 

..  8.aj 

..  IJ.00 


3a -os 

Gall 


’ll 


lisas . each  xj.ee 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dox. 

Little  Gem, parlor,  2  string .  2.40 

N  U.  No.  6,  split  handles .  2 . 4$ 

Leader,  No.  6,  3  string,  red  handles.. .  a .  40 

Princess,  Ns.  4,  fancy  handles .  a. 75 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  2  sewed . 99 

Stable,  2  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory^heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 


No.  WASHBOARDS.  Per  dox. 

69,  Good  Enough,  doable,  spring  protector...  3.65 

57,  Peerless,  double . 3.65 

80,  Seal  done,  double,  swing  protector . .  3 . 30 

61,  Peerless,  double,  spring  protector .  4.4J 

xxo,  Peerless, single,  spring  protector.... .  3.55 

100,  Northern  Queen,  single,  protector .  3.10 

101,  Tidal  Wave,  single,  protector . 2.73 

X18.  Good  Enough,  tingle,  protector... .  3.1J 

175,  Glass .  3.50 

Murdock .  2.75 

Celeiy  City .  3 .00 

126,  Single  Ruby .  2.60 

xaB,  Anchor,  single  head. . 2.25 

130,  Little  Gem,  pail  board .  1.35 


BUCKETS. 

O.  G.,  2  electric  heepi . 

O.  G.,  3  electric  hoops . . 

Clear,  s  hoop  ...... 

Clear,  j  hoop . . 

Electric  Cedar,  a  hoop  ....... 

Electric  Cedar,  3  hoop........ 

Pine,  3  galvanised  lumps . 

Galvanised,  is  quart . . 

Galvanised,  14  quart .. 


Per  dex. 

•  X.7J 
.90 

«S 
75 
40 
bo 
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BUTTER  DISHES. 


No. 

1,  Solid  oval. 

s,  Solid  oval . 

3,  Solid  oval . 

j,  Solid  oval . 

1,  Wire  ends....... 

s,  Wire  ends . 

3,  Wire  ends . 

f,  Wire  ends .  2.00 

’tcnlc  Plates,  8  inch. . . .  2.10 

Picnic  Plates,  9  inch .  2.35 

Crates  contain  sjo  each. 


Per  M 

t.3S 

••55 

1.80 

s.xj 

X.20 

1.40 

1 ,6o 


CLOTHES  PINS. 


5  gross.. 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection .  r.oo 

Perfection,  xo  sets  fillers .  a. 35 


BRUSHES. 

No.  SCRUB  BRUSHES 

22,  White  corner . . . . . 

23,  Medium  sise . . . 

-.7Vi;r - 

00,  White . . . . . 

Handy  Hcuse . 


Per  dor. 

£ 


No.  STOVE  BRUSHES.  Per  dex 

so,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape .  1.75 

I,  strap  handle,  grey  fibre .  i.ao 

e,  strap  handle,  grey  fibre .  1.65 

6,  all  hair, extra  quality .  2.75 


No.  SHOE  BRUE1 

o,  Mexican  fibre _ 


eeneet  eemeeeeeeeeeeeeeee 


3.  All  bristle.... 
16X.  Ail  bristle,  1 
x8.  All  brief! 


Pei  des 

•*o 

1.30 

r.65 
l.« 
a  IS 
2 .80 


Per  des. 
■40 

•  45 

■55 

.80 

•95 

t.io 

X.2J 

1.40 

1.65 


No.  WHITEWASH  BRUSHES 

6,  <  In.,  White  tampieo. . . 

7,  7  in..  White  tnmploo... ........ 

8,  8  In.,  White  tampieo.. . 

6,  j  in..  Family,  extra  heavy..... 

8,  6  in.,  Family,  exrtm  heavy ..... 

10,  7  In.,  Family,  extra  heavy.... 

12,  8  in.,  Family,  extra  heavy.... 

6,  j  in.,  A.,  hair  bristle. . . — 

8,  6  In.,  A.,  hair  bcMe. . . 

10,  7  In.,  A.,  hair  bristle. .  2 .00 

12,  Sin.,  A.,  hair  bristle. . . .  2.35 

6,  J  In.,  Ideal,  all  bristle,  3  row.. .  1 .90 

8,6  In.,  Ideal,  all  bristle,  j  row... .  s.sj 


No.  DUST  BRUSHES.  Per  dox. 

7X,  Fibre,  wire  drawn . . . 90 

10,  Fibre,  wire  drawn,  extra.. . .  1.20 

ax,  All  hair,  wire  drawn .  n.2j 

•8,  White,  wire  drawn .  2 .90 

1,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  in.,  Mixed,  round  end..... .  2.10 

11X,  7  in.,  All  hair,  round  end. .  2.25 
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TOBACCOS— PLUG. 

Battle  Ax  ■.*••...*1 

Deer  SUa . . . . . . 

Gold  Rope. . . .  - 

. — . — . . — 

XV  CWlDOy  .  ueeeeeeeieeeeeeeel  eeueeeaeeeeeeeeee  •  rraveeeeee 

Old  Honeety.. . . 

Piper  Heidsick  ...... 

Spear  Head . . 

Standard  Navy ...... 

Toddy . . 

Vinco . . . . 

Town  Tak . 


Per  lb. 

•  37 
•37 
56 

39 
39 

tl 

44 
37 

1 


SMOKING  TOBACCO. 

Briar  Pipe.  • ......... .... ...................... ..... 

Duke's  MimWsi. . . . . 

Greenback _  _  _ 

Green  Turtle . 

G.  fit  A.  Navy,  jH  ex. . . 

Honest . . 

Polar  Bear.... 

Ripple - 

Sensation  . . 

Wild! 


Pm  lb 

•  3* 

3 


YEAST  CAKES. 

Compressed . . . . . per  dox. 

Magic,  dor.  packages . . . per  box. 

Yeast  Foam,  1%  dox . . . ...per  box 


.18 
•5* 
•  58 


LOWPiEV’8  COCOA  Has  maintained  its  lilgli  quality  unim¬ 
paired  regardless  of  tlie  rise  in  tlie  price  of  cocoa  beans.  For 
years  now  it  lias  appealed  to  the  best  trade  on  its  merits  and 
become  A  STAPLE  ARTICLE  wit li  a  sure  demand,  constant 
and  growing.  Wide  advertising  in  street  cars,  newspapers 
and  magazines  will  go  on  pushing,  pushing,  pushing.  It  is  a 
safe  investment,  and  PATS  A  FAIR.  PROFIT. 

LOWNEY’S  PREMIUM  CHOCOLATE  for  cooking  is  of 
the  same  superfine  quality. 

The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston.  Mass. 


a 
a 

* 

* 
* 

i 

1 
I 
5 


* 
ft 
ft 
V* 
* 

I 

§ 
§ 
* 

I 

I 

ft 
ft 

I 
* 
* 
ft 

I 

ft 
ft 
ft 
ft 
ft 
ft 

II 


Oliver’s  Olive  Oil 

Noted  for  its  purity  and  fine  flavor 

Is  guaranteed  pure  under  the  Food  and  Drugs  Act  of  June  30, 
1906,  and  the  Penna.  Food  Law  of  June  i,  1907. 

Cases,  z  dozen  large  bottles  -  •  $6.00 

Cases,  2  dozen  medium  bottles  •  6.75 

Cases,  2  dozen  small  bottles  -  -  4*25 

Cases,  tins,  2-5  gallons,  per  gallon  -  2.00 

Cases,  tins,  6-i  gallons,  per  gallon  -  2.10 

Cases,  tins,  xo-%  gallons,  per  gallon  -  2.20 

Cases,  tins,  20^  gallons,  per  gallon  -  2.25 


JOS. 

IMPORTERS 


M.  OLIVER  <Sc  SO  INS 

5  South  Front  St.,  Philadelphia 


Want  a  $10  M orris  Chair 
for  Nothing  ? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  If  you  will  save  the  certificates 
given  with 


Zahm's  Independent  (Scrap)  Tobaccos 


‘Blue  Hen,"  “High  Card,”  "Rex”  and  “Z” 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  lahm  Tobacco  Co. 


TOLEDO,  OHIO 


IN  WRITING  TO  HDVERTISERS  KINDLY  MENTION  “GROCERY  IniORLD," 


grocery  world 


Are  in  Demand 


Are  you  giving  your  trade  the  best  values  for 
their  money?  You  can  easily  do  so  by  giving  the 
people  what  they  want  and  that  is 


With  a  few  elec¬ 
tric  lights  properly 
disposed,  here  and 
there,  we  can  give 
you  a  new  store. 

A  store  that  will 
not  only  look  new 
to  you,  but  new  to 
your  customers  and 
the  passers-by. 

A  store  that  will 
be  twice  as  cheery 
to  work  in,  to  buy 
in,  and  to  come 
into  from  the  street. 

You  wouldn’t 
buy  in  a  gloomy 
store  yourself,  if 
you  could  avoid  it. 
Can  you  expect 
other  people  to  like 
it  any  better? 

See  us  about  it. 


The  Philadelphia 
Electric  Co. 

Tenth  and  Chestnut  Streets 
Philadelphia,  Pa. 


which  are  plump,  have  short  shanks  and  round  butts, 
are  sweet,  being  sugar  cured ;  mild,  because  they  are 
not  old ;  and  of  fine  flavor,  being  smoked  a  nice,  bright 
color,  which  is  only  possible  by  using  hickory  wood. 

They  are  sold  by  the  leading  retail  grocers  in  Phila¬ 
delphia,  having  the  most  select  and  exacting  trade. 


is  the  only  substitute  for  “  Crown  Brand  ”  Hams.  It  is 
selected  from  corn-fed  hogs,  specially  cured  with  gran¬ 
ulated  sugar — mild  and  of  exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label. 

A  red  seal  is  attached  to  the  cord,  stating  the 
specific  merits  of  this  bacon,  which  is  also  known  to 
the  trade  as  the  “  5-B  ”  Bacon,  because  of  its  name. 

Pure  Lard 

to  be  at  its  best  must  contain  all  the  original  natural 
oils.  Many  brands  of  lard  are  “  pure,”  but  lack  rich¬ 
ness  because  these  oils  have  been  extracted  to  increase 
the  manufacturer’s  profits. 

Burk’s  Lard 

is  strictly  pure  and  contains  all  the  properties  of  the 
wholesome  hog  fat  and  nothing  else. 


Louis  B  u  r  It 

GIRARD  AYE.  and  THIRD  ST.,  PHILADELPHIA 


Let 

-  the  - 
Open 
Can 
Speak 


"GET  SOME” 


When  we  get  where  we’re  driv¬ 
ing  for,  pork  and  tomato-sauced 
beans  will  be  about  the  largest- 
selling  canned  specialty  packed. 

And  VAN  CAMP’S  will  still  be 
what  it  is  to-day — by  far  the  largest- 
selling  brand.  We  originated  pork 
and  beans  with  tomato  sauce,  and 
we  have  always  sold  more  than 
any  other  packer  because  VAN 
CAMP’S  has  always  been  better 
than  any  other  packer’s. 

If  you  think  that’s  just  the  usual 
manufacturer's  guff,  open  a  can 
side  by  side  with  any  other  brand 
you  like.  Your  eye  and  your  palate 
will  speak  for  us  instantly. 

Such  extensive  advertising  as 
we’re  doing  to  your  customers 
would  sell  anything.  Most  of  all 
a  superfine  article  like  VAN 

CAMP'S  PORK  AND  BEANS. 

Van  Camp  Packing  Co. 

Indianapolis,  Indiana 


In  writing  to  advertisers  kindly  juibntion  "grocery  world 
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GROCERY  WORLD 


The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


A  BAG  FULL  OF  GOODNESS 

We  don’t  have  to  say  a  word  about  the  quality  of  Private  Estate  Coffee  to  the  many 
thousands  of  retailers  who  are  selling  it— their  customers  do  the  talking  for  it.  But  these 
who  haven’t  made  Private  Estate  their  Coffee  Leader  have  missed  a  chance  to  wean  their 
customers  away  from  the  Tea  and  Coffee  Stores.  It  can’t  be  beaten.  We  share  our  profit 
with  grocers  by  giving  them  Universal  Coupons  with  each  case. 

F.  A.  CAUCHOIS  &  CO. 

33-34  Fulton  Street,  New  York 


THE  FULTON  MILLS 


Philadelphia  Branch,  139  S.  Front  Street 


Giving  It  To  You 


We  want  you  to  handle  our  Macaroni,  Spa¬ 
ghetti,  Noodles  and  Pastels. 

Why  should  you  ?  Partly  because  we  assure 
you  on  our  honor  they’re  as  good  as  Freihofer’s 
Bread.  We  must  make  a  superior  grade  of  these 
things  to  sell  them,  and  we  are  making  it. 

Another  reason  why  you  should  think  favorably 
of  these  goods  is  that  every  case  contains  Universal 
Coupons,  which  you  can  exchange  for  things  you 
want. 

We’re  spending  our  advertising  money  with  you 
instead  of  your  customer. 


VI  BIN  IN  A  BAKIINQ  COMPANY 

PHILADELPHIA,  PA. 


FOOD 


VALUE 


Better  Than  Milk  or  Meat 

Royal  Peanut  Butter  is  one  of  the  most  healthful 
food  products  ever  manufactured.  We  want  you  to  tell 
this  to  your  customers,  and  as  a  real  incentive  for  you 
to  do  so  we  are  going  to  give  you  the  money  we  would 
otherwise  use  to  tell  consumers  of  its  merit.  Universal 
Coupons  packed  in  every  case  from  January  i,  1908. 
Remember,  it  is  the  best  thing  of  its  kind  ever  made. 
You  make  a  splendid  profit  on  it  and  the  coupons  are 
exchangeable  for  any  article  of  merchandise  you  may  need 
for  your  home  or  store. 

Cleveland  Health  Food  Co. 

Cleveland,  Ohio 
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JASH'AVE  CHUB'S 

•a=ra:vi:«  -  _ 


Nothing  Like  It  Has  Ever  Been  Made 


This  picture  represents  a  floor  wax  which  when  properly  applied  makes  wood  like  new. 
Grocers  can  build  up  a  big  trade  on  it  because  their  customers  need  it — they  are  buying  some¬ 
thing  of  the  kind  now,  and  are  going  to  paint  stores  to  get  it.  If  you  will  put  a  case  of 
MOORE’S  WAX  where  it  can  be  seen  and  tell  your  trade  what  it  will  do  you  will  get  some 
money  that  is  going  somewhere  else  now.  We  are  making  it  worth  your  while  to  do  a  little 
talking  for  this  product  by  giving  you  a  generous  quantity  of  Universal  Coupons  with  each  case. 
You  can  buy  anything  you  need  with  these  coupons. 


E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 


grocery  world 
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Help  the  Housekeeper  if  You 
Want  to  Hold  Her  Trade :: 


Most  housekeepers  have  a  lot  of 
trouble  getting  brooms  that  please 
them — you  know  how  particular  they 
are.  We  are  making  brooms  to  catch 
the  trade  of  this  class  of  people.  Is 
there  any  doubt  in  your  mind  that  you 
can  sell  such  brooms — and  keep  on  selling  them  ?  If  there  is  we  will 
dispel  it. 

Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


The  Ohio  BlueTip,  Double  Dip 

SAFETY 
MATCH 

is  the  only  one 
•  that  never  gets 
soft  and  never 
drops. 

All  Jobbers.  Prices  Will  Interest  You. 

OHIO  MATCH  5ALES  CO.,  New  York,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


By  no  means  are  all  tlie  hams  we  produce  good  enough  to  be  branded  Star. 

We  turn  out  40,000  hams  a  day.  There  isn’t  a  bad  ham  in  the  lot— rigid  selection  of  hogs  assures 
that ;  but  only  one  out  of  about  fifteen  is  fine  and  tender  enough  to  bear  the  Star  brand.  The  rest  are 
good  hams  ;  but  they  are  not  Star  hams. 

The  Star  ham  is  from  a  young,  but  mature,  corn-fed  hog — not  too  fat.  The  meat  is  solid,  sweet, 
tender  and  juicy — the  ham  to  burn  into  the  memory  the  name  of  the  grocer  who  sold  it.  s. 


ARMOUR  A  COMPANY 


Maybe  Your  Competitor’s 
Thinking  of  It  Even  Now 


We  tried  Gumse  butter  first  on  the  Philadelphia  retail  trade,  and 
it  has  gone  so  well  there  that  we’re  convinced  now  we’ve  got  a  splen¬ 
did  thing. 

^  Don’t  let  your  competitor  be  the  first  to  get  Gurnse  butter,  because 
as  sure  as  you  live  he’s  going  to  do  business  with  it.  It’s  a  splendid 
butter  !  The  fanciest  dairy  butter  possible  to  make.  Carefully  tended 
at  every  stage  until  packed  in  brine-dipped  paper  and  wrapped  in  the 
handsome  Gurnse  cartons. 

If  our  inspectors  were  paid  a  dollar  for  every  bad  pound  they  found, 
they  couldn’t  be  keener  than  they  are. 

T[  Gurnse  butter  never  varies — don’t  forget  that  either. 

Packed  in  30  and  50-pound  boxes— pound  and  half  pounds— 34  cents. 

Prices  subject  to  market  change 

Pf—t  _  39  South  Front  Street 

.  P.  Brown  &  to.  Philadelphia,  Pa. 
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Berries 

wyrrtO"-o*Ktoi  1 


HTHE  profit  you  make  on  cereal 
foods  isn’t  made  on  one  time 
sales.  It’s  the  regular  repeater 
that  doesn’t  get  old  on  your 
shelves  that  pays  the  profit. 

Repeating  sales  are  made  only 
by  goods  that  have  gained  and 
deserved  the  confidence  of 
the  public. 

These  three  are  fast  repeaters: 

Quaker  Wheat  Berries 
Quaker  Rice  (puffed) 

Quaker  Toasted  Corn  Flakes 


All  Quaker  Oats  Quality  goods 

*fKe  Quaker  Qafs  (ompany 


CHICAGO 


Circulates  in  every 
State  of  the  Union 
and  Canada. 


LLETIN 


IN  WHICH  IS  INCORPORATED  THR 


PHILADELPHIA  CASH  GROCER. 

Entered  at  the  Philadelphia  Pont -Office  as  Second-class  Matter. 
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The  Clever  Move  of  Montgomery  &  Co. 


Ringleader  in  the  Local  Jobbers’  Conflict  Protests  Because  a 
Member  of  the  Wholesale  Grocers’  Association  Resold 
Some  Goods  to  the  Retail  Grocers’  Association.  Apparently 
Not  Even  Willing  for  Jobbers  to  Sell  the  Retailers’  Organi¬ 
zation.  Manufacturer  Involved,  Who  has  Hitherto  Sold 
Only  Jobbers,  Now  Disgustedly  Decides  to  Sell  Retail 
Association  Direct. 


Evidence  was  secured  during  the 
week  of  an  incident  which  puts  Cer¬ 
tain  of  the  leaders  in  the  local  job¬ 
bers’  conflict  in  such  a  ridiculous 
light  that  it  will 'probably  be  hard 
for  some  people  to  believe  it. 

There  is  a  certain  New  England 
summer  beverage  which  has  a  wide 
sale  through  the  middle  States.  It 
was  introduced  in  Philadelphia  only 
a  comparatively  short  time  ago,  and 
the  local  broker  who  had  the  ac¬ 
count  decided  in  the  beginning  that 
he  would  first  give  the  jobbers  a 
reasonable  time  to  take  up  the 
goods,  and  that  during  that  period 
he  would  not  sell  the  Retail  Gro¬ 
cers’  Association.  He  so  told  the 
jobbers,  and  the  writer  knows  that 
he  has  kept  his  word. 

Within  the  last  few  weeks  the 
broker  in  charge  of  the  sale  of  this 
drink  received  an  order  from  a  local 
wholesale  grocery  house  which  is  a 
member  in  good  standing  of  the 
Wholesale  Grocers’  Association  of 
Pennsylvania  New  Jersey  and  Dela¬ 
ware,  the  organization  which  it  will 
be  remembered  is  doing  its  best  to 
destroy  the  Retail  Grocers’  Asso¬ 
ciation.  The  order  was  for  250 
cases,  which,  while  large,  was  even 
less  than  orders  received  for  these 
particular  goods  from  jobbers 
smaller  than  this  buyer. 

Naturally,  since  it  came  from  a 
wholesale  grocer,  the  order  was  ac¬ 
cepted  and  filled.  Obviously  there 
is  not  the  slightest  reason  why  it 
should  not  have  been.  The  broker 
congratulated  himself  upon  having 
landed  a  good  order  and  felt  quite 
elated  over  it  until  a  few  days  later 
he  received  a  letter  from  his  house. 
In  the  letter  was  inclosed  a  com¬ 
plaint  which  had  been  sent  direct  to 
the  house  by  William  Montgomery 
&  Co.,  the  Philadelphia  wholesale 
grocers.  Montgomery  &  Co.,  be  it 
said,  have  stirred  up  more  petty 
trouble  than  any  other  local  job¬ 
ber  in  the  present  fight,  and  have 
incidentally  suffered  more  than  any 
other  jobber  at  the  hands  of  resent¬ 
ful  retailers. 


The  letter  of  Montgomery  &  Co. 
to  the  manufacturer  of  this  sum¬ 
mer  beverage  was  childish,  untruth¬ 
ful  and  ridiculous.  It  was  written 
by  William  Montgomery  person¬ 
ally  and  alleged  that  Mr.  Mont¬ 
gomery’s  fellow-member  of  the 
Wholesale  Grocers’  Association  who 
had  given  the  250-case  order  had 
not  bought  it  for  himself  but  for  the 
Retail  Grocers’  Association.  That 
being  true,  Mr.  Montgomery,  in 
words  that  actually  whined,  cold 
type  though  they  were,  said  he 
wanted  the  firm  to  take  back  189 
cases  of  the  goods  that  he  still  had 
on  hand. 

The  letter  was  referred  to  the 
firm’s  Philadelphia  broker  for  re¬ 
ply.  If  Mr.  Montgomery  has  any 
sense  of  fairness  or  logic  the  letter 
he  received  from  the  broker  will 
probably  cause  him  a  few  humili¬ 
ated  moments.  Just  one  pregnant 
paragraph  of  it  is  as  follows : — 

And  are  you  acting  for  the  best  in¬ 
terest  of  the  jobbers  in  their  organ¬ 
ized  stand  against  the  Association? 
For  surely  if  all  were  to  assume  the 
same  attitude  toward  me  as  you  have 
done,  it  would  necessarily  force  me 
to  do  the  very  thing  the  organized 
jobbers  are  fighting  to  prevent. 

Relative  to  the  stock  which  you 
have  on  hand,  I  am  authorized  by  my 
house  to  give  you  the  privilege  of 
disposing  of  same  as  you  may  see  fit. 

But  by  far  the  most  amazing 
feature  of  the  incident  is  the  utterly 
foolish  attitude  taken  by  Mont¬ 
gomery  &  Co.,  who  because  they  are 
ringleaders  in  the  local  fight,  must 
be  considered  as  representing  in  this 
incident  the  Wholesale  Grocers’  As¬ 
sociation  as  an  organization. 

The  jobbers  claim  that  no  manu¬ 
facturer  should  sell  the  Retail 
Grocers’  Association  direct.  That 
manufacturers  should  confine  direct 
sales  to  jobbers,  and  that  the  Retail 
Grocers’  Association  should  be 
forced  to  buy  all  their  goods 
through  jobbers. 

In  the  case  under  consideration  a 
member  of  the  Wholesale  Grocers’ 
Association  bought  250  cases  of 
goods.  Although  the  writer  is 
wholly  without  knowledge  of  the 
actual  facts,  let  it  be  admitted  for 


argument’s  sake,  that  this  jobber 
immediately  resold  the  goods  to  the 
Retail  Grocers’  Association,  and  it 
must  also  go  without  saying  that  he 
did  so  at  a  profit  satisfactory  to  him¬ 
self.  Let  it  even  be  admitted  that  he 
bought  to  fill  a  definite  order  from 
the  Retail  Grocers’  Association, 
which  may  or  may  not  be  true, 
what  possible  reason  has  the 
Wholesale  Grocers’  Association  to 
complain?  Here  is  a  bona  fide  sale 
from  manufacturer  to  jobber  and 
from  jobber  to  the  Retail  Grocers’ 
Association — what  more  can  the 
Wholesale  Grocers’  Association 
want  except  to  prevent  anybody 
from  selling  the  Retail  Grocers’  As¬ 
sociation  ? 

As  a  matter  of  fact,  that  is  prob¬ 
ably  just  tvhat  jobbers  of  the 
Montgomery  stripe  do  want,  though 
while  there  are  protective  laws  in 
the  land  they  are  quite  certain  not 
to  get  it. 

It  will  be  pleasant  for  other 
members  of  the  Wholesale  Grocers’ 
Association  to  hear  now  of  the  re¬ 
sults  of  their  brainy  colleague’s 
clever  move.  The  soft  drink  house 
referred  to  in  this  article,  which, 
as  stated,  has  hitherto  sold  only 
obbers,  and  which  is  now  boy¬ 
cotted  by  Montgomery  &  Co.  simply 
because  it  sold  a  jobber  who  resold 
to  the  retailers’  association,  has 
now  announced  that  because  it  is 
apparently  quite  unable  to  please 
the  Wholesale  Grocers’  Association 
no  matter  what  it  does,  it  will 
henceforth  fill  direct  any  order 
which  the  Retail  Grocers’  Associa¬ 
tion  is  pleased  to  give  it. 


Bread-by-Weight  Fight  On. 

Secretary  Kane,  of  the  Allegheny,  Pa., 
Retail  Merchants’  Protective  Associa¬ 
tion,  has  One  Dealer  Fined  and  Will 
Prosecute  Forty  Others.  Association 
Resolves  that  Bread  Must  be  Sold  by 
Weight  Only. 

Special  correspondence  of  “Grocery  World.” 

Pittsburg,  Pa.,  April  16,  1908. 
The  first  of  the  bread-by-weight 
cases  inspired  by  the  Allegheny  Re¬ 
tail  Merchants’  Association  resulted 
in  the  conviction  of  George  W. 
Moore,  a  baker  in  the  Fifth  Avenue 
Arcade,  who  was  yesterday  ordered 
to  forfeit  $10  and  costs  by  Aider- 
man  Heber  McDowell,  before 
whom  he  was  arraigned  on  a  charge 
of  selling  short-weight  loaves  of 
bread.  The  prosecution  was  based 
on  an  act  of  1793,  which  was  resur¬ 
rected  by  the  Allegheny  County 
Merchants’  Protective  Association, 


which  is  waging  war  against  deal¬ 
ers  who  sell  loaves  of  bread  that 
weigh  less  than  16  ounces. 

Informations  will  now  be  made 
against  about  40  other  bread  dealers 
who  are  selling  loaves  of  bread  that 
weigh  12  or  13  ounces  instead  of 
16  ounces,  as  required  by  the 
ancient  law.  The  case  of  Moore  is 
said  to  be  the  tenth  on  record  based 
on  the  act  of  1793. 

Information  has  also  been  made 
against  Edward  M.  Lanigan,  No. 
508  Federal  street,  and  Christian 
Limburg,  Ohio  and  Chestnut 
streets,  North  Side,  charging  them 
with  selling  oleomargarine  in  pack¬ 
ages  that  were  not  properly  marked. 
Both  were  held  for  court. 

The  protective  association  is 
waging  war  against  dealers  who  do 
not  comply  with  the  weights  and 
measures  laws  and  other  similar  re¬ 
quirements  which  give  them  an  ad¬ 
vantage  over  dealers  who  comply 
with  these  laws. 

Joseph  M.  Kane, 
Secretary  R.  M.  P.  A. 


Little  Interest  in  Mocha  Coffee 
Meeting. 

Trade  Paid  Practically  No  Attention  to 
Last  Wednesday's  Meeting  of  Federal 
Food  and  Drug  Board  on  Above 
Subject. 

Special  correspondence  of  "Grocery  World." 

Washington,  D.  C., 

April  17,  1908. 

But  little  interest  was  taken  in  the 
meeting  of  the  Federal  Food  and 
Drug  Board  on  Wednesday  last  to 
discuss  the  question  of  what  can 
and  what  cannot  be  sold  as  Mocha 
coffee.  To  determine  whether, 
through  long  usage  of  the  name 
“Mocha,”  coffee  grown  in  Abys¬ 
sinia  should  be  allowed  the  label, 
the  board  has  gathered  information 
from  the  United  States  Consuls 
abroad,  as  well  as  from  coffee  im¬ 
porters  in  this  country. 

A  decision  will  probably  be  ren¬ 
dered  shortly  without  any  further 
effort  to  hold  meetings. 

Holt. 


ELTON  J.  BUCKLEY 

Editor  "  Grocery  Werld  ” 

Attorney  and  Counsellor  at  Law 

730-731  Dreid  Building,  Philadelphia,  Pa. 
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Pennsylvania  Food  Commissioner  to  Get 
After  Storage  Egg  Frauds,  Too 

Will  Ask  Next  Pennsylvania  Legislature  to  Pass  an  Act  Con¬ 
trolling  the  Matter.  Several  Other  New  Food  Laws 
Projected.  Ice  Cream  and  Milk  to  be  Standardized.  Soft 
Drinks,  also,  to  be  Brought  into  Control  of  New  Law. 


Dairy  and  Food  Commissioner 
James  Foust,  of  Pennsylvania,  has 
several  plans  in  his  mind  for  further 
changes  in  the  present  system  of 
food  laws  in  this  State.  Some  of 
these  plans  comprehend  the  amend¬ 
ment  of  the  present  act,  others  the 
introduction  of  new  acts,  covering 
adulterated  drinks  and  creating 
standards  of  purity  and  strength  for 
ice  cream  and  milk.  A  law  restrict¬ 
ing  the  sale  of  storage  eggs  and 
poultry  is  also  a  most  important 
move  which  is  taking  shape  in  the 
mind  of  the  Commissioner. 

The  Executive  Committee  of  the 
Ice  Cream  Manufacturers  of  Penn¬ 
sylvania  will  co-operate  with  the 
Dairy  and  Food  Division  in  prepar 
ing  an  act  regulating  the  sanitary 
condition  of  ice  cream  factories,  in¬ 
cluding  cans  and  all  appliances  con 


nected  with  the  manufacture  of  ice 
cream.  The  leading  manufacturers 
of  ice  cream  are  already  at  the  front 
so  far  as  sanitary  conditions  are 
concerned,  but  they  are  not  satisfied. 
They  are  anxious  to  secure  condi¬ 
tions  that  will  put  all  factories  upon 
the  same  level  and  effectively  pro¬ 
tect  the  public  health. 

The  same  committee  will  prepare 
an  act  fixing  a  standard  of  butter 
fat  for  ice  cream  and  plainly  desig¬ 
nating  what  it  shall  consist  of. 
This  is  likewise  a  step  of  great  im¬ 
portance,  While  the  right  to  manu¬ 
facture  imitation  ice  cream  may  be 
conceded,  the  right  to  sell  it  as  a 
substitute  for  the  genuine  article  is 
not  conceded  and  should  be  every¬ 
where  denied. 

An  act  will  be  prepared  and  pre¬ 
sented  regulating  the  sale  of  cold 


storage  eggs  and  poultry.  Some 
things  that  have  come  to  the  surface 
during  recent  months  indicate  the 
very  great  need  of  such  a  law. 
This  is  one  of  the  most  important 
moves  contemplated  by  the  depart¬ 
ment. 

A  bill  will  also  be  presented  regu¬ 
lating  the  manufacture  and  sale  of 
all  kinds  of  non-alcoholic  drinks, 
and  there  will  be  a  similar  bill  regu¬ 
lating  the  manufacture  and  sale  of 
alcoholic  drinks. 

The  Dairy  and  Food  Division  has 
recently  presented  an  array  of  strik¬ 
ing  facts  in  connection  with  the 
dangerous  qualities  of  many  of  the 
so-called  summer  drinks  as  to  show 
the  need  for  a  law  providing  for  the 
prompt  and  severe  punishment  of 
anybody  putting  into  any  of  these 
drinks  ingredients  injurious  to  the 
human  stomach  or  likely  to  destroy 
health  or  shorten  life.  In  many 
cases  last  summer  agents  of  the  de 
partment  secured  samples  of  cheap 
soda  water,  lemonade,  pop  and 
other  non-alcoholic  drinks  which 
contained  acids  in  such  quantities  as 
to  make  them  dangerous  to  the  con¬ 
sumer. 

Another  act  will  provide  for  the 
regulation  of  the  sale  of  milk  and 


cream,  fixing  the  standard  of  butter 
fat  for  cream  at  18  per  cent,  and 
prohibiting  the  sale  of  milk  in  this 
Commonwealth  containing  any 
added  water  or  which  has  any  por¬ 
tion  of  the  butter  fat  abstracted. 

The  Legislature  will  be  asked  to 
make  a  number  of  changes  in  the 
present  general  food  law.  Just 
what  these  are  are  not  yet  indicated 
by  the  department. 


Trade  Begins  to  Want  Jar 
Prices. 

Prospects  Point  to  Heavy  Fruit  Crop, 
which  Means  Large  Demand  for  Jar*. 
No  Jobber  has  Enough  Carry-over 
Jars  for  a  Heavy  Year  and  Some 
have  None. 

Some  of  the  trade  are  beginning 
to  be  exercised  about  the  non- 
appearance  of  prices  on  Mason  fruit 
jars  for  the  season  of  1908.  Some 
of  the  independent  manufacturers 
of  other  patented  jars  have  named 
prices  on  the  same  basis  as  last  year, 
but  none  of  the  important  manufac¬ 
turers  of  Mason  jars  have  given  the 
slightest  indication  of  what  prices 
will  be.  As  stated  last  week,  the 
reason  for  that  is  that  the  makers 


Good  Advertising  makes  First  Sales 

Good  Goods  insure  Repeat  Orders 


Formerly  called\ 
Elijah’s  Manna/ 


Post< 

T  oasties 

are  so  deliciously  good  they  confirm  in  the  mouth,  the  most  enthusiastic  claims  that  can  be  made  b\  0111 
advertising  man. 

You  are  wise  if  you  keep  well  stocked,  because  our  liberal  advertising  aud  the  special  “toasty  ’  flavour 
of  Post  Toasties,  keep  these  goods  moving.  The  most  popular  Corn  Flake  with  the  Retailer. 
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have  not  made  much  money  in  re 
cent  years,  partly  through  the  prac¬ 
tice  of  opening  prices  in  January, 
and  partly  because  both  the  makers 
and  the  jobbers  carried  over  large 
numbers  of  jars  from  last  year,  ow 
ing  to  the  small  fruit  crop. 

The  matter  of  jar  prices  is  be 
ginning  to  attract  attention  because 
of  the  prospects  of  a  large  fruit 
crop  in  all  quarters.  The  danger 
point  is  naturally  not  yet  past,  but 
the  season  has  been  favorable  so 
far,  and  unless  something  happens, 
the  crop  of  all  fruits  will  be  larger 
than  for  many  years.  Especially  as 
to  peaches,  the  Delaware  growers 
are  preparing  for  a  heavy  crop  and 
many  are  expecting  a  record- 
breaker.  The  strawberry  crop  also 
bids  fair  to  be  large,  and  all  this 
means  a  tremendous  demand  for 
fruit  jars.  While  many  jobbers 
have  last  year’s  stocks  on  hand, 
even  those  who  have  the  most  have 
not  enough  for  a  big  year,  and  some 
have  practically  none  on  hand  at  all. 
1  he  trade  generally  are  beginning 
to  be  interested  in  future  prices. 

If  the  expected  large  fruit  crop 
materializes,  the  prices  of  fruit  jars 
will  almost  surely  be  high  during 
the  whole  of  the  coming  season. 


Written  for  the  "Grocery  World.’ 


Prominent  Dried  Fruit  Firm  Denies 
Bleached  Fruit  Statements 


Bown  Bros.,  of  New  York  State,  Contend  that  Mr.  Ryder’s 
Statements  as  to  Use  of  Sulphur  in  Dried  Fruits  are 
Incorrect.  Ridicules  Mr.  Ryder’s  Disgust  at  Food  Because 
Insects  Won’t  Eat  It. 


We  have  read  in  recent  issue  of 
the  “Grocery  World  a  letter  from 
Mr.  Jacob  F.  Ryder,  of  Waynes¬ 
boro,  Pa.,  addressed  to  the  Penn¬ 
sylvania  Food  Commissioner,  in 
reference  to  so-called  “bleaching” 
of  evaporated  apples  with  sul¬ 
phur. 

Some  of  the  deductions  that 
this  gentleman  arrives  at  are  so 
absurd  that  they  are  actually 
amusing. 

In  the  first  place,  evaporated 
apples  are  not  bleached.  The 
action  of  sulphur  fumes  simply 
arrests  decay  and  prevents  con¬ 
sequent  discoloration  until  the 
ruit  can  be  subjected  to  heat  and 
the  moisture  evaporated — and 
contrary  to  the  learned  gentle¬ 
man’s  statement — bruised,  or 


hard,  green  fruit,  does  not  come 
out  white.  It  is  customary  in 
trimming  fruit  to  cut  out  bruised 
spots,  which  otherwise  appear  in 
the  evaporated  product  nearly  as 
distinctly  as  before  sulphuring. 

Now,  as  to  the  “proof”  offered 
as  to  the  unwholesomeness  of  sul¬ 
phured  fruit,  it  had  never  occurred 
to  the  writer  heretofore  to  select 
his  diet  on  the  “taste”  of  flies, 
gnats,  etc.,  and  we  are  hardly  pre¬ 
pared  yet  to  accept  their  “tastes” 
as  a  “sine  qua  non.”  These, 
hitherto  considered,  useful  insects 
have  been  placed  in  our  mind  in 
the  “scavenger”  class,  and  while 
they  undoubtedly  have  some 
tastes  that  are  correct  from  the 
human  standpoint,  we  hardly 
think  Mr.  Ryder  would  care  to  in¬ 


clude  in  his  dietary  much  of  the 
putrefaction  and  offal  that  they 
invariably  cluster  and  feed  on 
with  much  apparent  satisfaction. 

As  to  the  statement  that  “little 
if  any  of  the  poison  can  be  dis¬ 
sipated  by  evaporation,”  we  have 
only  to  refer  to  the  results  ob¬ 
tained  by  chemical  analyses  by 
the  National  Pure  Food  Depart¬ 
ment  and  others,  showing  in  the 
case  of  evaporated  apples,  where 
prepared  by  modern  and  improved 
processes,  in  many  cases  not  even 
a  trace  of  sulphur  dioxide,  and  in 
others  from  a  trace  to  50  milli¬ 
grams  per  kilogram,  an  amount 
so  ridiculously  small  that  even  the 
most  radical  pure  food  reformer 
would  hardly  claim  that  it  was 
injurious. 

(Food  Inspection  Decision  No. 
76  allows  the  presence  of  350  milli¬ 
grams  per  kilogram.) 

Farther,  chemists  admit  that 
practically  all  sulphur  dioxide  is 
dissipated  by  cooking. 

The  plan  that  Mr.  Ryder  sug¬ 
gests  for  dispensing  with  sulphur 
by  evaporating  immediately  after 
oaring  and  slicing  and  before  the 
fruit  has  a  chance  to  discolor,  is 
all  right,  theoretically.  Practi- 


Our  explanation  for  offering  goods  cheap  and  maintaining  highest  qualities  is 


If  you  follow  this  explanation  you  will  have  no  difficulty  in  calculating  the  SAVINGS  obtained  by  its  practical  application 
Playmates  Brand,  New  York  State  style  Cream  -  _  .  ** 


Corn,  No.  2  cans,  10-case  lots  or  over . per  doz.,  .50 

25-oase lots  . . \  ....  , . per  doz.,  .47* 

This  corn  for  direct  shipment  from  factory  only  in  the  quantities  above  mentioned 
.  o.  b.  cars  Frederick,  Md.  This  is  the  greatest  bargain  of  the  season  in  good 
quality  crushed  corn.  It  can  be  retailed  4  cans  for  25c.  with  a  good  profit. 
Jersey  Lily  Large  Lump  Laundry  Staroh,  60-lb 

boxea . per  lb.,  .03 X 

PEIACHEJS!  PBACHBJSJ  PEACHES! 
Pansy  Brand  Fancy,  large,  bright,  soft,  meaty 

Muirs,  beauties,  50-ib.  boxes .  .  per  lb  101/ 

Pansy  Brand,  Extra  Choice  Muir  soft,  meaty/bright  ’’  ’ 

fruit,  also  beauties,  50-lb.  boxes . per  lb.  .09* 

J4c.  per  pound  less  in  5  or  10-box  lots,  either  kind  or  assorted.  This  is  the  greatest 
bargain  in  fine  quality  peaches  that  has  been  offered  on  this  market  this  season. 

now  ask  for°thernSO  d  &  6  earlier  in  the  season  at  3C.  per  pound  more  than  we 

Jersey  King  Brand  Fancy  Jersey-packed  Tomatoes, 

No.  3  cans,  single  oases,  2  dozen . 

6  or  10-case  lots . 


6  or  10-case  lots 


V  - - wvgio,8o  DUIfliO  UAB. 

5  or  10-box  lots  .  . . . 

Fancy  Full  Cream  Picnic  Cheese,  about  22  lbs.  aver 

age,  single  boxes . 

5  or  lO-box  lots  ....... 


5  or  10-case  lots 


.  per  doz., 

.90 

.  per  doz., 

•87* 

per  doz., 

.80 

per  doz., 
r 

•77* 

r 

,  per  lb., 

.16* 

per  lb., 

.15* 

per  lb., 

•14* 

per  lb., 

> 

.14* 

> 

per  doz., 

.70 

per  doz., 

•67* 

Curtice  Brand  Choice  California  Bartlett  Pears 
(Genuine  Bartletts)  very  good  quality,  bright  fruit 

25-lb.  boxes . per  lb  os 

5  or  10-box  lots  .  . . per  .08* 

™IS  1SrI lower,  than  these  goods  sold  for  earlier  in  the  season. 
Fancy  Golden  Rio  Coffee,  clean,  whole  bean,  bright 

roast,  elegant  drinker,  25-lb.  lots  or  over . per  lb.  1 ) 

100-lb.  lots  or  over  per  pound . ner  lb  ’  lOV 

Standard  Solid  Back  Scrubbing  Brushes — 

No.  22,  White  Tampico  Corner .  ner  doz 

No.  23  White  Tampico . 1  1  1  1  1  IpSdS: 

^  o6q  9  8126  . Per  doz.,  -80 

No.  27,  Cocoa  End .  Sir  doz’  95 

No.  23,  Marble . JerdSz’  95 

In  gross  lots,  one  kind  or  assorted,  at  5c.  per  doz.  less.  This  is  the  best  quality  ioc. 
and  i2c.  Scrubbing  Brushes  you  will  find  anywhere  on  the  market,  and  prices 
are  very  much  lower  than  most  houses  will  ask  you  for  the  same  goods. 
^neA<iai?r^nd  Finest  Quality  Rolled  Oats,  barrels  .  per  bbl.  5  80 

90-lb.  bags .  .  .  ner  hao-  oyyi/ 

Quaker  Wheat  Berries,  36  packs . per  case  167% 

Schumacher’s  Avena,  barrels . per  bbl.  ’  6.20* 

Mother’s  Oats,  20-6-lb.  packages,  with  china  .  .  .  per  case  4^26 

Quaker  Oats,  10-5-lb.  packs,  with  china . per  doz  ’  2  12* 

Egg  Biscuit,  barrels  about  33  lbs .  .  per  lb  ’’  09'/ 

Standard  Brand  Lard  Comp’d,  60-lb.  tubs,  single  tub,  per  lb. 


6  or  10-tub  lots 


-  -  .  . .  p&r  lb 

Extra  Choioe  Ring-Cut  Evap.  Apples,  60-lb.  boxes,  per  lb’.’. 


6  or  10-box  lots 


per  lb., 


Choice  Ring-Cut  Evaporated  Apples,  50-lb.  boxes,  per  lb.. 

Chocolate  Fudge,  about  30-lb.  boxes .  per  lb 

Blue  Ribbon  Cream  Bonbons,  30-lb.  boxes  per  lb.’’ 

Italian  Creams,  30-lb.  boxes .  Per  lb  ' 

These  are  the  best  bargains  in  candy  that  were  ever  offered  on  this  market, 
are  all  good  goods  and  guaranteed  in  every  particular. 


■  07* 
.07* 
•07* 
.07 
.00* 
.00* 
•00* 
•  O0* 
They 


These  Prices  for  This  Week  Only-April  2oth  to  April  25th,  Inclusive. 
WRITE  FOR  THE  CASH  GROCER,"  CONTAINING  OUR 


_  . . *  *  w  m  w  v  1  n  I  I  V/  II  O 

BARBER  i  PERKINS,  Wholesale  Cash  Grocers 


QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa. 
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cally,  it  is  without  merit.  In 
actual  commercial  practice  the 
fruit  would  become  discolored 
during  trimming,  etc.,  with  the  re¬ 
sult  that  the  product  would  ap¬ 
proximate  the  old  sun-dried 
article,  which  might  appeal  to 
those  who  want  an  article  of  food 
favored  (and  flavored)  by  flies, 
gnats,  etc.,  but  we  do  not  think 
this  standard  is  one  that  appeals 
to  the  average  consumer,  as  has 
been  proven  by  the  growth  and 
development  of  the  evaporated 
apple  industry  in  the  last  thirty 
years. 

Prior  to  that  time  an  “evapo¬ 
rated  apple”  proper  was  hardly 
known,  and  only  an  insignificant 
part  of  the  second  grade  of  apples 
was  used  in  this  or  any  manner, 
but  with1  the  discovery  of  the 
evaporating  process  as  now  used, 
the  superior  quality  of  the  prod¬ 
uct  made  a  new  market  for  this 
article,  so  that  now  the  trade  in  it 
runs  up  in  the  millions  of  dollars, 
much  of  which  is  export,  and 
brings  to  the  apple  growers  and 
the  laborers  of  the  apple  sections 
much  money  which  would  other¬ 
wise  go  absolutely  to  waste. 

We  have  no  patience  with  those 
who  would  thoughtlessly  or  vic¬ 
iously  tear  down  an  industrial 
structure  which  it  has  taken  years 
to  develop  and  build  up,  or  to 
unnecessarily  discredit  an  article 
which  we  sell  in  foreign  markets, 
and  which  time  and  experience 
has  shown  is  not  only  not  injur¬ 
ious,  but  actually  a  healthful  ad¬ 
junct  to  the  dietary  of  millions  of 
people  all  over  the  world.  We 
have  yet  to  learn  of  an  instance  of 
actual  injury  to  health  from  the 
use  of  evaporated  apples,  and  we 
believe  that  an  article  as  well  as 
a  man  “should  be  presumed  to  be 
innocent  until  proven  guilty.” 

Bown  Bros.,  Inc. 
Despatch,  N.  Y.,  April  17,  1908. 

Colored  French  Vegetables  Get 
Another  Lease  of  Life. 

The  attorneys  representing  the 
importers  of  colored  French  vege¬ 
tables  took  the  matter  of  their 
status  up  with  Washington  again 
during  the  week  with  the  result 
that  information  was  received 
that  Secretary  Cortelyou  sees  no 
reason  to  change  his  opinion  as 
heretofore  expressed,  and  that  in 
meantime  no  change  in  the  cus¬ 
tomary  course  of  business  is  an¬ 
ticipated  and,  therefore,  the  trade 
is  not  prohibited  from  conduct¬ 
ing  its  business  as  heretofore. 


This  information  has  been  con¬ 
veyed  to  the  trade  and  orders 
have  been  cabled  abroad.  This  is 
taken  to  mean  that  no  interference 
will  be  made  with  the  importa¬ 
tion  of  colored  French  vegetables. 


Germany  Will  Stop  Fake  Sales. 

Bill  Introduced  to  Stop  Sales  of  Bank¬ 
rupt  Goods  which  are  Not  Bankrupt. 

Also  to  Stop  Padding  of  Special 

Closing-out  Sales  with  Extra  Goods, 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

April  16,  1908. 

Germany  is  again  in  the  lead  with 
a  movement  to  forbid  fake  sales 
similar  to  those  which  thrive  in  the 
United  States.  Sales  of  “bankrupt 
goods”  and  special  closing  out  sales 
which  are  padded  will  be  absolutely 
forbidden  under  heavy  penalty  if 
a  bill  already  introduced  in  that 
country  becomes  a  law. 

The  Federal  Government  of  Ger¬ 
many  has  submitted  to  the  govern¬ 
ments  of  the  individual  States  the 
draft  of  a  bill,  to  be  laid  before  the 
national  Legislature,  which  is  to 
check  an  abuse  in  the  retail  business, 
the  selling-off  procedure  whereby 
the  purchasing  public  is  deceived 
and  honest  business  competitors  are 
seriously  injured.  The  new  bill 
purposes  to  amend  the  present  law 
against  “illicit  competition.”  It 
fixes  (1)  a  penalty  of  5,000  marks 
($1,190)  fine,  or  imprisonment  up 
to  twelve  months,  if  a  person  adver¬ 
tises  or  offers  goods  for  sale  as 
being  part  of  the  stock  of  a  bank¬ 
rupt  unless  such  person  has  been 
actually  authorized  by  a  receiver  in 
bankruptcy  or  a  legally  constituted 
authority,  or  (2)  when  a  person  or 
firm,  having  announced  the  selling 
off  of  the  stock  in  order  to  close 
business,  adds  goods  to  the  stock  in 
order  to  increase  the  sales. 

The  penalty  applies  even  where  it 
is  proved  that  the  stock  has  been 
increased  before  the  announcement 
for  “selling  out”  was  made  in  terms 
like  these:  “Total  closing-out  sales 
on  account  of  death,”  or  “to  reduce 
business,”  or  “on  account  of  lack  of 
storage  room,”  or  “to  get  rid  of  old 
stock,”  and  similar  devices  used  to 
mislead  the  public. 

The  German  Government  has  al¬ 
ways  been  more  strict  in  its  super¬ 
vision  over  retail  and  wholesale 
businesses  than  the  United  States. 
Sales  of  the  kind  to  be  tabooed  in 
Germany  flourish  in  the  United 
States,  especially  in  the  department 
stores.  Holt. 


To  the  Trade: 

Do  You  Know  That 
in  Buying 

CEYLON 

TEA 

I 

You  Should  Look  to  Its 

Cup  Quality 

Rather  than  to  Its  Appearance? 


LIQUOR,  NOT  LEAF, 

is  the 

Crucial  Test  with  Consumers; 

and  a 

“Tippy”  Tea  is  Not  the  Best. 
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Some  manufacturers  are  begin- 
ning  to  take  the  attitude  that  no 
jobber  shall  be 

The  Laborer  paid  the  full  profit 
and  His  Hire.  on  goods,  Orders 

for  which  have 

been  worked  up  by  the  manufac¬ 
turers’  own  salesmen.  As  is  well 
known,  jobbers  will  not  sell  many 
proprietary  goods  for  which  the 
manufacturer  has  not  himself 

created  the  demand.  Confronted  by 
the  jobbers’  refusal  to  do  more 

than  fill  orders  procured  by  others, 
the  manufacturer  has  had  to  send 
out  men  at  his  own  expense  to  get 
the  orders  which  were  afterward 
turned  in  through  some  jobber.  At 
the  mercy  of  the  jobber  as  to  de¬ 
livering  goods,  the  manufacturer 
has  usually  given  him  the  full  profit 
for  this  sort  of  service. 

At  least  one  large  manufacturer 
that  the  “Grocery  World”  knows  of 
has  changed  his  plan  in  this  respect. 
In  all  cases  where  the  jobber  works 
the  trade  himself,  with  his  own 
men  and  at  his  own  expense,  this 
manufacturer  fixes  it  so  that  the 
jobber  makes  $1.10  per  gross.  But 
if  the  manufacturer  has  to  do  the 
missionary  work,  and  get  the 
orders,  the  jobber  is  permitted  to 
make  only  50  cents.  That  seems  to 
the  “Grocery  World”  only  fair. 

Of  two  jobbers,  one  of  whom 
pushes  a  proprietary  article  himself, 
and  the  other  of  whom  simply  fills 
orders  gotten  by  manufacturers’ 


salesmen,  it  certainly  seems  unfair 
to  pay  to  both  the  same  profit. 
Very  probably  the  time  will  come 
when  both  will  not  receive  the  same 
profit. 


Certain  wholesale  grocers  who 
would  be  selfishly  interested  in  the 
destruction  of  the 

The  Dividend!  of  a  Philadelphia  Re- 
Co-operative  ..  _  , 

Buying  Organization,  tad  Grocers  As¬ 
sociation,  and  who 
are  doing  everything  they  can  to 
accomplish  its  destruction,  are  per¬ 
sistently  circulating  a  falsehood 
concerning  the  association’s  method 
of  rebating  its  members.  Using  as 
an  illustration  Ivory  soap,  which, 
as  stated  last  week,  has  been  up  to 
this  time  listed  at  $7,  the  limited 
jobbing  price,  the  jobbers  declare 
that  at  the  end  of  the  month  the 
member  who  has  paid  $7  is  paid  a 
rebate  of  50  cents,  thus  cutting  the 
price  to  $6.50  just  as  effectually  as 
if  $6.50  had  been  the  basis  of  sale 
in  the  beginning. 

This  is  not  true.  It  is  a  fact  that 
once  each  month  every  purchasing 
member  of  the  Retail  Grocers’  As¬ 
sociation  receives  a  dividend  from 
the  profits  or  the  margins  of  the 
business.  The  association  does  not 
aim  to  make  a  profit,  but  occasion¬ 
ally  in  the  course  of  business  market 
changes  make  savings  here  and 
there  which  can  be  called  profits  for 
lack  of  a  better  term.  Included  in 
these  profits,  so-called,  may  or  may 
not  be  the  50  cents  per  box  differ¬ 
ence  between  the  $6.50  which  the 
association  paid  for  Ivory  soap  and 
the  $7  which  its  members  paid  it. 
Is  not  that  50  cents  in  every  case 
profit?  Does  not  the  Procter  & 
Gamble  Co.  intend  it  to  be  profit? 
And  being  profit,  is  it  not  perfectly 
legitimate  to  distribute  it  to  the 
stockholders  of  the  company  as 
dividends  ?  That  is  exactly  the  way 
in  which  it  is  distributed — as  unitem¬ 
ised  dividends. 

Take  the  Merchants’  Wholesale 
Grocery  Co.  of  Philadelphia,  a  con¬ 
cern  recognized  on  all  sides  as  a 
jobber.  The  Merchants’  Wholesale 
Grocery  Co.  is  an  organization  of 
retail  grocers  formed  for  the  spe¬ 
cific  purpose  of  buying  co-opera¬ 
tively.  Its  members  pay  it  the  list 
price  on  various  goods,  and  receive 
at  stated  intervals  the  difference 
between  cost  and  selling  price  as 
dividends.  Is  the  Merchants’ 
Wholesale  Grocery  Co.  any  less  a 
jobber  because  it  pays  its  profits  to 
their  rightful  owners,  its  stock¬ 
holders?  Does  it  make  any  differ¬ 


ence  that  those  stockholders  happen 
also  to  be  customers  ?  The  fact  that 
the  Merchants’  Wholesale  Grocery 
Co.  will  sell  goods  to  anybody, 
members  and  non-members,  has 
nothing  to  do  with  the  principle  in¬ 
volved,  which  is  the  right  of  a 
wholesale  grocery  company  to  dis¬ 
tribute  its  profits  to  its  stockholders 
whether  those  stockholders  are  cus¬ 
tomers  or  not,  without  being  con¬ 
sidered  as  rebating,  cutting  the 
price,  or  transgressing  its  position 
as  a  jobber. 

Take  a  regular  wholesale  gro¬ 
cery  house,  incorporated  as  a  cor¬ 
poration,  with  certain  large  retail 
customers  as  stockholders.  There 
are  such  concerns.  A  jobbing 
house  like  this  buys  Ivory  soap  at 
$6.50  and  sells  it  to  the  general  re¬ 
tail  trade,  including  its  retail  stock¬ 
holders,  at  the  limited  jobbing  price 
of  $7.  The  50  cents’  difference, 
with  other  profits,  goes  to  the  retail 
stockholders,  among  other  stock¬ 
holders,  as  lump  dividends.  Is  this 
house  rebating?  Is  it  cutting  the 
price?  Is  it  any  the  less  a  jobber 
because  it  pays  dividends  to  stock¬ 
holders  who  are  retailers  ? 

Follow  the  argument  where  you 
will,  there  is  neither  logic  in  the 
jobbers’  position  nor  truth  in  their 
contention  that  the  Retail  Grocers’ 
Association  lacks  the  right  to  buy 
direct  as  a  jobber  and  dispose  of  its 
profits  with  the  same  freedom  as 
any  other  corporation. 


The  tomato  market  has  once  more 
proven  that  of  all  lines  of  staple 
merchandise,  it  is 

The  Mercurial  tile  lHOSt  inipOSSi- 

Tomato  Market.  ble  ^0  forecast. 

Last  fall,  after  the 
1907  pack  was  over,  the  trade  as 
usual  began  to  take  account  of 
stock.  The  pack  was  believed  to  be 
ample,  but  the  stock  in  packers’ 
hands  was  light,  and  everything 
looked  strong  and  healthy,  with 
higher  prices  in  sight.  The  whole- 
sale  price  of  No.  3  Maryland  stand¬ 
ard  tomatoes  at  that  time  was  8734 
cents,  f.  o.  b.  factory,  in  a  large  way. 

As  the  season  advanced  it  became 
more  and  more  apparent,  so  all 
available  information  said,  that 
packers  had  very  little  stock,  and 
prospects  became  even  firmer. 
Some  packers  began  to  hold  out  for 
90  cents  f.  o.  b.  Everybody  prophe¬ 
sied  that  prices  would  be  high 
throughout  the  season. 

Time  has  gone  on  and  it  has  never 
ceased  to  be  apparent  that  “packers’ 
stocks  were  small.”  Even  when  the 


packing  figures  came  out  and 
seemed  to  show  that  the  1907  pro¬ 
duction  was  larger  than  ever  before, 
the  wiseacres  still  contended  that 
packers’  stocks  were  small  and  the 
situation  did  not  perceptibly 
weaken. 

To-day  the  price  of  No.  3  Mary¬ 
land  standard  tomatoes  is  75  cents 
f.  o.  b. — 1234  cents  less  than  six 
months  ago.  The  market  has  done 
what  it  has  done  repeatedly  before 
— the  very  thing  that  was  unnatu¬ 
ral  for  it  to  do,  if  conditions  were 
as  represented.  And  packers’  stocks 
are  still  small. 

All  of  which  demonstrates  that 
there  is  nothing  fixed  about  any 
phase  of  the  tomato  market.  There 
is  nothing  fixed  about  the  produc¬ 
tion,  and  particularly  not  about  the 
statements  that  are  made  about  it, 
either  past  or  prospective.  There 
is  nothing  fixed  about  the  standard 
of  the  product  itself  either  in  weight 
or  fineness.  There  is  nothing  fixed 
about  the  reputation  or  reliability 
of  many  of  the  packers,  nor  in  the 
methods  of  doing  business  between 
packer  and  jobber. 

Wouldn’t  it  be  a  fine  thing  to  get 
something  fixed  about  it? 


Information  received  from  Can¬ 
ada  during  the  week  and  published 
in  another  column, 

The  Can»di»n  states  that  the 

Private  Label  .  .  „ 

Rating.  Dominion  Govern¬ 

ment  has  debarred 
jobbers’  private  canned  labels,  re¬ 
quiring  that  the  label  must  in  every 
case  be  that  of  the  actual  packer. 

If  this  is  true,  it  is  going  too  far. 
In  fact  it  is  difficult  to  see  how  the 
Canadian  Government  or  any  other 
could  legally  make  such  a  ruling. 
It  is  perfectly  proper  to  do  what 
the  United  States  Government  does 
— forbid  the  use  of  the  jobber’s 
name  or  a  fictitious  name  as  packer. 
That  is  misbranding  and  a  technical 
fraud.  But  to  go  further  and  say 
that  no  private  label  shall  be  used, 
not  even  one  which  makes  all  proper 
disclosures  and  does  not  misrepre¬ 
sent,  reminds  one  of  some  of  Dr. 
Wiley’s  rulings. 


Heavy  Record  of  Grocery 
Failures. 


First  Quarter  of  1908  Shows  More 
Grocery  Disasters  than  for  Same 
Period  for  Five  Years  Past. 

The  official  report  of  grocery  and 
general  store  failures  for  the  first 
quarter  of  the  year  continues  to 
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A  Business  Worse  than  Groceries 


show  a  heavy  increase  over  the  same 
quarter  of  1907.  As  a  matter  of 
fact,  the  first  quarter  of  1908  shows 
more  grocery  and  general  store 
failures  than  for  the  same  period  of 
any  years  as  far  back  as  1904.  The 
report  does  not  extend  further  back 
than  that. 

The  figures  are  as  follows : 
General  stores,  first  quarter  of  1908, 
690;  liabilities,  $5,758,044;  same 
quarter  of  1907,  451 ;  liabilities, 
$2,980,684. 

Grocery  stores,  first  quarter  of 
1908,  844;  liabilities,  $4,058,132; 
same  quarter  of  1907,  5941  liabili¬ 
ties,  $1,890,299. 

This  is  by  far  the  largest  record 
of  grocery  failures  in  five  years, 
the  next  largest  being  612  in  the 
first  quarter  of  1905,  and  the  small¬ 
est  in  the  five  years  being  516  in  the 
same  quarter  of  1906. 


Lots  of  poor  salad  is  coming  for¬ 
ward.  Good  Florida  salad  ranges 
from  $2.50  to  $2.75  per  crate  and 
near-by  $4  to  $6  per  100  heads. 
The  demand  is  good. 


A  week’s  bookkeeping  can  be  done  in  an 
hour  if  you  use  Forbes  Indexed  Coupon 
Books. 


If  I  sympathize  more  with  any 
one  than  I  do  with  the  city  grocer 
who  has  to  go  to  the  wharf  to  buy 
produce  every  morning  at  2  o’clock, 
it  is  with  the  wholesale  produce 
dealer  who  sells  it  to  him  when  he 
gets  there. 

I  have  a  number  of  friends  and 
clients  in  the  wholesale  produce 
business,  and  I  thought  I  knew 
pretty  well  what  they  have  to  go 
through. 

Yet  I  never  realized  it  quite 
clearly  until  one  day  last  week  when 
I  listened  to  the  sigh  of  a  veteran 
produce  dealer  whose  whole  life  has 
been  spent  in  this  one  line  of  work. 

“I’m  61  years  old,”  he  said,  “and 
I’ve  been  in  the  produce  business 
all  my  life.  I’m  too  old  now  to  get 
into  anything  else.  If  I  could  I 
surely  would.  To  be  sure,  I’ve  al¬ 
ways  made  a  living,  and  as  the  busi¬ 
ness  is  out  doors  I’ve  had  good 
health.  But  it’s  not  the  business 
any  man  wants  to  go  into  if  he  has 


a  family  and  likes  domestic  life. 

“Why,  many  and  many  a  time,” 
he  continued,  “I  haven't  seen  my 
children  for  a  week  at  a  time.  We 
close  here  in  the  spring  and  sum¬ 
mer  around  I  or  2  o’clock.  I  go 
home  and  go  to  bed  about  half-past 
two.  The  children  were  in  school 
or  playing  somewhere.  At  1 1 
o’clock,  when  the  alarm  goes  off, 
I  get  up.  The  children  are  asleep. 
The  same  thing  has  gone  on  day 
after  day  from  one  Sunday,  when 
I’m  home,  until  the  next.” 

Just  muse  on  that,  you  grocery 
fathers  who  think  the  grocery  busi¬ 
ness  is  hard  lines.  Think  of  a  busi¬ 
ness  that  makes  you  a  stranger  to 
your  own  babies ! 

“The  same  thing  has  happened 
with  my  wife,”  continued  the  pro¬ 
duce  man.  “I’ve  often  gone  home 
in  the  middle  of  the  afternoon  and 
found  her  downtown  shopping.  I’d 
go  to  bed — I  always  slept  in  a  sepa¬ 
rate  room,  so  as  not  to  disturb  her 


— and  when  I  got  up  again  around 
midnight,  she’d  be  fast  asleep. 
That  has  often  happened  for  two 
or  three  days  at  a  time.” 

Right  here  the  “Stroller”  would 
probably  dwell  upon  the  feelings  of 
a  wife  prevented  from  talking  to  her 
husband  for  three  days  together, 
though  living  in  the  same  house 
with  him.  Seriously,  what  grocer 
could  deny  that  a  business  involving 
such  sacrifices  is  worse  than  his 
business  ? 

In  the  spring,  summer  and  early 
fall  the  wholesale  produce  man  has 
no  more  social  life  than  a  convict 
at  hard  labor.  It  is  up  at  midnight, 
over  to  the  receiving  depot,  frantic 
bidding  for  goods  until  lie  gets  what 
he  wants,  then  quickly  back  to  his 
store  to  resell  to  the  dealers  that 
crowd  the  markets  in  the  early 
morning.  At  one  or  two  he  closes 
and  goes  home.  To  sport.?  No,  to 
sleep,  and  just  as  the  rest  of  the 
world  are  turning  in,  after  an  even¬ 
ing  of  stroll  or  pleasure,  he  turns 
out  and  begins  it  all  over  again. 

No  quiet  smoke  on  the  porch — 
no  stroll  in  the  park — no  trolley 
rides — no  theatre ;  sleep  and  work ; 
sleep  and  work;  sleep  and  work. 

Who  would  be  a  wholesale  pro¬ 
duce  man?  E.  J.  B. 


IsThere  Any 
Sense  in  Missing 
these  Profits? 


This  Trade  Mark  has 
appeared  on  our  But¬ 
ter  Color  for  over  25 
years. 


Our  salesmen  are  constantly  reporting  to  us  the  great 
number  of  new  customers  they  are  making  for  our  Dande¬ 
lion  Brand  Butter  Color  (Purely  Vegetable).  More  grocers 
are  building  up  a  nice  profitable  trade  on  our  Butter  Color 
every  day. 

Are  you  ? 

If  not,  why  not  ? 

DANDELION  BRAND  BUTTER  COLOR 

PURELY  VEGETABLE 

Delay  in  sending  for  a  trial  order  means  loss  of  profit. 


WELLS  &.  RICHARDSON  CO. 

BURLINGTON,  VERMONT 
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We  Only  Want  Yog  as 
hong  as  (lie  Give  Yog 
the  Best  Proposition 

Some  of  our  corn  flake  competi¬ 
tors  are  afraid  you’ll  think  it  wise 
to  sell  some  other  corn  flake  than 
theirs,  and  they’re  accusing  you  in 
advance  of  substituting. 

We’re  not  afraid.  We  want  you 
to  sell  Malta-Vita  Corn  Flakes, 

and  we  believe  we  can  show  you 
that  they  are  a  better  selling  propo¬ 
sition  than  any  other  corn  flake; 
but  if  we  can’t,  we’ll  simply  have  to 
take  our  medicine.  It  would  be 
swinish  to  feel  any  other  way. 

Malta-Vita  Corn  Flakes  are  the 

biggest  and  best  io-cent  package 
on  the  market.  The  crispiest,  the 
toothiest,  the  most  appetising. 

Taste  them  yourself  and  let  your 
own  palate  decide.  If  you’re  con¬ 
vinced,  order  of  your  jobber. 

JVlalta-Vita 
Pare  pood  Co. 

Battle  Creek,  JVIich. 


The  New  York  Letter 


Oleo  Attracting  Attention. 
Fight 
State. 

Small  News  of  the  Trade. 

Special  correspondence  of  "Grocery  World." 

New  York,  April  17,  1908. 

The  revival  of  the  oleomargarine 
business  in  this  city  and  State  is 
attracting  a  great  deal  of  attention 
in  both  the  wholesale  and  retail 
trade  and  the  interest  in  the  sub¬ 
ject  is  likely  to  increase.  While 
there  has  always  been  some  traffic 
here  in  oleomargarine,  yet  the  busi¬ 
ness  has  been  under  cover  of  late 
years  and  the  open  trading  in  the 
product  is  something  distinctly  new. 

To  the  court’s  decision  in  the 
Cooper  case,  as  it  is  known,  the 
change  is  due.  It  is  held  substan¬ 
tially  that  oleomargarine  may  law¬ 
fully  be  sold  in  this  State  if  the 
package  is  properly  marked  to  show 
what  it  is  and  if  there  has  been  no 
coloring  for  the  purpose  of  decep¬ 
tion.  Until  this  decision  was  ren¬ 
dered,  it  was  supposed  that  the  law 
of  this  State  prohibited  all  traffic  in 
the  product. 

Much  activity  on  the  part  of  the 
oleomargarine  dealers  followed 
close  on  the  decision.  Hotelkeep¬ 
ers  and  the  proprietors  of  eating 
houses  and  restaurants  received  cir¬ 
culars  in  which  they  were  told  that 
oleomargarine  is  an  agreeable  and 
healthful  product  and  that  money 
may  be  saved  by  using  it  in  prefer¬ 
ence  to  butter. 

One  of  the  department  stores  ad¬ 
vertised  that  it  has  oleomargarine 
for  sale.  People  are  invited  to  call 
and  test  the  product  for  themselves. 
It  is  said  that  demonstrations  are 
given  to  show  how  people  after  they 
buy  the  product  may  color  it  to  suit, 
but  your  correspondent  could  not 
verify  this. 

The  New  York  Mercantile  Ex¬ 
change,  which  comprises  the  largest 
receivers  of  butter  in  this  city,  held 
a  meeting  yesterday  at  which  H.  J. 
Kracke,  the  Assistant  Commissioner 
of  Agriculture  of  New  York,  spoke 
on  the  condition  brought  about  by 
the  recent  court  decision.  He 
pointed  out  the  many  ways  in  which 
the  oleomargarine  will  now  be  sold 
and  used  instead  of  butter.  The 
hotels  and  restaurants  of  the 
cheaper  class  can  readily  substitute 
the  oleomargarine  for  butter  and 
the  people  who  eat  the  product  will 
not  know  the  difference.  In  board- 


Make  Strong 
Advantage  in  New  York 
Netting  Several  Thousands. 


ing  houses  the  same  result  will  fol¬ 
low.  The  name  which  must  be  on 
the  package  in  the  store  is  not  re¬ 
quired  to  follow  the  food  to  the 
table,  and  he  believed  that  this  is 
one  of  the  principal  ways  in  which 
people  will  be  deceived. 

In  the  discussion  of  the  subject 
it  was  said  that  the  Federal  laws 
will  not  interfere  with  the  traffic. 
The  Federal  authorities  will  see 
only  that  the  tax  is  paid  and  that 
the  oleomargarine  is  properly 
marked  when  sold  in  the  stores. 

The  Assistant  Commissioner  sug¬ 
gested  that  the  exchange  place  it¬ 
self  on  record  in  favor  of  the  bill 
introduced  in  the  Assembly  at  Al¬ 
bany  by  C.  Boshart,  in  which  the 
manufacture  and  sale  of  any  imita¬ 
tion  of  butter  is  absolutely  pro¬ 
hibited.  The  bill  says  that  no  per¬ 
son  shall  make  from  any  animal  fat 
or  from  any  animal  or  vegetable 
oils  not  produced  from  unadulter¬ 
ated  milk  or  cream  the  article 
known  as  oleomargarine  or  any 
article  in  imitation  of  natural  but¬ 
ter.  It  is  expressly  provided  that 
the  imitation  is  illegal  whether  it 
imitates  the  color,  taste  or  flavor  of 
natural  butter. 

The  exchange  decided  to  indorse 
the  bill  and  to  send  copies  of  its 
resolution  to  the  representatives  at 
Albany. 

Meantime  the  advocates  of  oleo¬ 
margarine  continue  to  circulate 
wherever  possible  the  claims  as  to 
the  merits  of  the  product.  They 
trace  its  history  back  to  the  siege 
of  Paris.  They  tell  of  the  great 
care  exercised  in  obtaining  the  fat 
of  the  cattle,  which  is  said  to  be 
identical  chemically  with  the  fat 
of  butter  and  of  mixing  it  with  the 
choicest  leaf  lard  and  certain  pro¬ 
portions  of  real  butter  and  milk  in 
order  that  the  mixture  may  be 
churned  and  may  have  the  neces¬ 
sary  fineness.  And  they  claim  that 
the  best  judges  of  butter  cannot 
always  distinguish  the  difference  by 
the  taste  alone. 

*  *  * 

The  Food  Exposition  of  the 
New  York  Retail  Grocers’  Union 
closed  last  night,  after  having 
drawm  large  crowds  daily  since 
the  opening.  The  exact  finan- 


Oleo  Dealers  Wil 
Fight  for  Retention  of  Their  Present 
Food  Show  Closes, 


•  • 


IN  ifliRITING  TO  HOVERTISEHS  KINDLY  MBNTION  "  GROCBRY  WORLD 


GROCERY  WORLD 


15 


cial  result  is  not  yet  known  of 
course,  but  it  will  be  represented 
by  a  profit  of  several  thousand 
dollars,  it  is  understood,  that  will 
be  added  to  the  treasury  of  the 
Union.  Considering  that  the 
present  is  not  a  boom  time  in 
business,  the  result  is  the  more 
gratifying. 

*  *  * 

Again  an  amended  garnishee 
bill  is  before  Governor  Hughes 
for  his  action.  Last  year  he 
vetoed  amendments  to  the  gar¬ 
nishee  bill  but  hope  is  entertained 
that  he  will  approve  the  bill  in  the 
form  in  which  it  has  just  passed 
the  Legislature.  The  changes  are 
in  increasing  the  class  of  debts  in 
which  garnishee  proceedings  may 
be  taken  and  in  reducing  the  limit 
of  weekly  earnings  or  income 
subject  to  the  provisions  of  the 
law  to  $12. 

*  *  * 

The  New  York  and  the  Brook¬ 
lyn  Unions  will  send  delegations 
to  the  convention  of  the  National 
Retail  Grocers’  Association  in 
Boston,  May  n  to  14,  but  the 
Bronx  association  will  not  be  rep¬ 
resented  because  of  its  funds  hav¬ 
ing  been  tied  up  until  within  a  few 
days  ago  in  one  of  the  closed  banks 
as  ai  result  of  which  it  did  not  pay 
its  per  capita  tax  in  time.  The  up¬ 
state  societies  will  all  send  dele¬ 
gates.  Besides  the  delegates,  it  is 
believed  that  quite  a  number  of 
the  members  in  this  city  will  take 
advantage  of  the  occasion  to  make 
a  pleasant,  profitable  trip  to  the 
convention.  Copies!  of  the  pro¬ 
gramme  of  the  meeting  reached 
here  this  week  and  the  members 
are  pleased  with  it. 

*  *  * 

Th  Brooklyn  banks  which 
closed  in  the  financial  panic  last 
Fall,  accompanied  with  some 
tragic  features,  have  been  re¬ 
opened  one  by  one,  much  to  the 
relief  of  many  grocers  who  have 
been  put  to  inconvenience  and 
embarrassment  by  having  their 
funds  tied  up  in  these  institutions. 
Most  of  these  banks  have  a  dis¬ 
tinctly  new  management. 

*  *  * 

More  sales  of  grocery  stores  by 
auction  and  otherwise  have  taken 
place  of  latq  than  usual.  One  of 
the  oldest  grocers  said  that  under 
present  conditions  the  man  who 
has  been  doing  business  on  credit 
instead  of  on  capital  of  his  own, 
may  find  it  convenient  to  retire. 

LAlso,  some  grocers  who  for  var- 


plating  retirement,  are  likely  to 
look  on  the  present  conditions  as 
a  reason  for  doing  now  what  they 
would  probably  do  anyway  within 
a  short  time.  These  facts,  it  was 
added,  do  not  indicate  that  there 
is  anything  discouraging  in  busi¬ 
ness  and  those  who  are  careful 
have  nothing  to  fear.  Some  gro¬ 
cers  say  that  their  trade  is  about 
as  large  as  ever  and  one  can  find 
some  who  say  that  this  year  s 
business  is  the  largest  in  their  ex¬ 
perience,  but,  of  course,  the  latter 
instances  are  due  to  exceptional 
causes. 

*  *  * 

The  Spawn  Banana  Products 
Co.  was  incorporated  this  week 
and  is  to  prepare  dried  fruit  prod- 
ducts,  especially  from  bananas. 
The  authorized  .capital  stock  is 
$50,000.  The  incorporators  are 
A.  F.  Spawn,  Rio  Blanca,  Mexico ; 
C.  A.  Harris  and  J.  J.  McClaugh- 
lin,  New  York. 

*  *  * 

The  C.  H.  Miller  Coffee  Co., 
Trenton,  was  incorporated  this 
week  with  an  authorized  capital  of 
$25,000  and  is  to  cultivate  and 
cure  coffee  and  cereals.  Incor¬ 
porators  are  E.  L.  Kern,  J.  K 
Neagley  and  N.  F.  Bicking,  all  of 
Trenton. 

*  *  * 

The  report  of  the  Schwarzschild 
and  Sulzberger  Co.,  the  inde¬ 
pendent  meat  packing  company 
for  thirteen  months  ended  with 
February  1  was  given  out  this 
week.  It  shows  earnings  of 
$912,885  as  compared  with  $922,- 
758  in  the  preceding  thirteen 
months.  This  is  cited  as  show¬ 
ing  that  the  provision  trade 
has  not  decreased  much.  During 
the  period  covered  by  the  report 
the  company  added  largely  to  its 
surplus. 

*  *  * 

Strawberries  from  the  Chad 
bourn  section  of  North  Carolina 
began  to  arrive  this  week  in  fair¬ 
sized  shipments. 

Fred.  A.  McGill. 


The  little  round  cracker  with  “Exton” 
stamped  on  it.  It  has  been  on  the  mar 
ket  over  half  a  century,  and  no  con 
sumer  will  use  any  other  oyster  cracker 
if  she  can  get  the  Exton,  because  no  oys 
ter  cracked  can  take  its  place  in  the  es 
teem  of  those  who  know  the  difference 
between  fair  and  good. 


PATENTS 


obtained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

ff.  IV.  BISHOP 

ATTORNEY  AT  LAW 

908  C  St.,  W.  W.,  Washington,  O.  C 


THE  BIGGEST  MONTHS  FOR  THE 
SLICED  MEAT  TRADE  ARE 
JUST  AHEAD, 

IF  YOU  HAVEN’T 
DONE  SO  ALREADY 
SEND  US  A  CARD 
TO-DAY 

FOR  PARTICULARS  OF  THE 


American  Slicing  Machine 


IT  WON’T  OBLIGATE  YOU,  AND 
IT  WILL  MEAN 
DOLLARS 
IN  YOUR  POCKET. 

NINE  THOUSAND 
PROGRESSIVE  MERCHANTS 
SAY  SO. 


American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 


TIN 


CANS 


METAL  SHIPPING  PAILS 

No  Boxing  or  Crating  Necessary 


FOR  Coffee  and  Spices  we  believe  you  will  find  this  new  metal  ship¬ 
ping  pail  the  best  transportation  package  on  the  market  to-day. 


It  has  been  perfected  only  through  practical  and  exacting  experiment. 
We  believe  it  to  be  practically  theft-proof.  The  cover  fits  into  the  pail 
and  is  fastened  by  clinching  the  cover-lugs  over  the  wired  top  of  the 
pail.  In  addition  we  furnish  small  steel  fasteners  (not  shown),  which 
are  clinched  over  the  cover-lugs  and  effectively  prevent  theft  in  transit. 

This  galvanized  shipping  pail  is  made  in  four  sizes :  Small,  Medium, 
Large,  Extra  Large. 

Submit  Your  Requirements  to  Our  Nearest  Office. 


AMERICAN  CAN  COMPANY 


PAILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


IN  URITINC  T©  SDRERTISEHS  KINDLY  MBNTION  "CROCBP” 


16 


GROCERY  WORLD 


There  is  no  satisfaction  in  selling  some  of  the  cheap 


that  are  on  the  market.  Sell  a  machine  with  a  reputation. 

0UR  LiN£  Pliiladelpliia. 

19BS  Pennsylvania 
Steam’s  Ball  Bearing 
Drexel 

LET  US  QUOTE  YOU 

JAMES  M.  VANCE  &  CO. 

Jobbers  in  Hardware 

211  and  213  Market  St.,  Philadelphia 


People  who  want  THE  BEST  try 

WOODCOCK  MACARONI 

and  get  it.  It  pleases  better  in  flavor  and  quality  than  the 
best  imported.  They  don’t  hesitate  to  pay  more  for  it  and 
you  make  a  good  profit.  Don’t  hesitate  to  put  it  in  stock. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


THE  GROCERY  MARKETS 


Tea. 


We 

U  Because  we  know  tkat 
grocers  have  face  to  face 
talk  with,  the  people  who 
eat  Rolled  Oats  we  have 
devised  a  premium  plan 
by  which  he  profits. 

Realize 

That 

the 

T[  Our  object  is  to  make 
it  worth  while  for  grocers 
to  become  our  salesmen. 

We  feel  that  they  will 
be  more  likely  to  rec¬ 
ommend  Mother’s  Oats 
than  any  other  brand,  be¬ 
cause  they  have  the  as¬ 
surance  that  they  are 
giving  their  customers 
thebest  Rolled  Oats  made. 

Gtocet 

Is 

*l\  If  you  will  write  us  we 
will  give  you  full  details 
of  our  grocers’  coupon 
plan,  and  we  will  be  glad 
to  have  your  opinion  of  it. 

1/;1WV 

The  Great  Western 

Ring 

Cereal  Company 

CHICAGO,  ILL. 

The  tea  market  continues  in  good, 
steady  position,  no  change  having 
occurred  during  the  week.  The  de¬ 
mand  is  fair  for  the  season,  anc 
prices  remain  unchanged  as  com¬ 
pared  with  a  week  ago.  Low 
grades  are  steady  to  firm,  but  wil 
probably  show  no  further  advance, 
as  the  end  of  the  season  is  approach 
ing.  Other  grades  are  fairly  steady. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  is  about  steady  at  unchanged 
prices.  There  has  been  a  heavy 
speculative  business  doing  in  op¬ 
tions  on  the  exchange,  but  the  most 
of  it  has  been  in  the  way  of  post 
poned  deliveries  to  future  months, 
showing  the  desire  of  the  syndicate 
to  keep  from  receiving  more  coffee 
whenever  possible.  Actual  Rio  and 
Santos  coffee  is  steady  and  un¬ 
changed,  the  consumptive  demand 
being  moderate.  Milds  are  steady 
and  unchanged..  Java  and  Mocha 
both  unchanged  and  quiet. 

Sugar. 

The  raw  sugar  market  shows  no 
further  change  for  the  week,  but  is 
still  firm  almost  everywhere.  Re¬ 
fined  is  unchanged,  but  further  ad¬ 
vances  may  come  as  soon  as  the  re¬ 
finers  decide  it  politic  to  announce 
them.  There  has  been  very  little 
buying  by  jobbers  at  the  last  ad¬ 
vanced  price,  5.40  cents  for  granu¬ 
lated,  most  of  the  trade  having  been 
let  in  at  the  old  figure.  The  de¬ 
mand  for  refined  sugar  is  fair. 
Most  of  the  trade  are  looking  for¬ 
ward  to  a  heavy  summer  business. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  shows  no 
change  in  price  and  very  little  de¬ 
mand.  Sugar  syrup  is  steady  and 
in  excellent  demand.  Molasses  is 
unchanged  and  dull,  the  selling  sea¬ 
son  being  about  over. 

Canned  Goods. 

The  tomato  market  is  very  weak 
d  unsettled.  Spot  tomatoes  nomi¬ 
nally  rule  at  75  cents  delivered,  but 
some  sales  are  reported  to  have 
n  made  at  72J4  cents.  Futures 
are  nominally  unchanged  at  77J4 
ts,  f.  o.  b.,  but  some  people  claim 
lave  had  offers  at  7S  cents.  The 


stock  of  tomatoes,  if  there  is  an) 
such.  The  market  seems  hopelessl) 
heavy  and  weak,  and  at  the  pres¬ 
ent  writing  there  seems  to  be  nc 
likelihood  of  any  material  recovery 


Corn  is  dull,  and  as  to  spot  goods, 
very  weak.  Futures  are  fairly  well 
maintained.  Peas  are  weak  also, 
the  spot  market  being  decidedly  in 
buyers’  favor.  The  demand  is  light. 
Futures  are  fairly  steady.  Apples 
are  not  strong  and  lack  demand. 
Peaches  are  unchanged,  being  dull 
and  high.  Small  Baltimore  canned 
goods  are  unchanged  and  dull.  The 
California  line  of  canned  goods  is  in 
quiet  business  at  prices  that  from 
first  hands  are  unchanged.  Many 
jobbers,  however,  have  large  stocks 
on  hand  and  would  probably  make 
concessions  to  move  them.  Aspara¬ 
gus  has  been  a  particularly  poor 
seller  during  the  past  season,  and 
most  holders  are  willing  to  offer  it 
at  below  the  price  paid. 

Fish. 

The  fish  market  has  been  firm 
but  quiet.  Norway  and  Irish  mack¬ 
erel  are  scarce  and  high  in  price, 
but  very  dull  at  the  present  time. 
And  since  cuts  in  the  price  would 
not  stimulate  the  demand,  values 
are  just  as  firm  as  ever.  Cod,  hake 
and  haddock  are  unchanged  in  price 
and  very  dull.  Domestic  sardines 
are  quiet  and  not  very  firm.  The 
packers  have  not  generally  named 
future  prices  as  yet.  Imported  sar¬ 
dines  are  firm  and  quiet.  Salmon  is 
still  dull,  though  its  season  of  large 
consumption  is  approaching.  Prices 
on  futures  have  not  yet  been  named. 

Dried  Fruits. 

Prunes  are  very  soggy,  and  sales 
at  a  2-cent  basis  have  been  made 
during  the  past  week.  This  is  the 
lowest  price  reached  during  the  pres¬ 
ent  decline.  The  demand  is  light. 
Peaches  also  tend  downward,  and 
very  much  demoralized.  The  de¬ 
mand,  however,  is  better  than  when 
the  price  was  high.  Apricots  have 
likewise  gone  to  pieces  and  some 
grades  show  a  decline  of  7  or  8 
cents  per  pound.  All  these  declines 
can  be  credited  to  the  probability 
of  a  heavy  fruit  crop  in  all  lines,  in 
California,  and  the  certainty  that  if 
there  is  only  a  fair  crop  prices  will 
be  much  below  even  the  declined 
prices  now  ruling.  Currants  are 
dull  and  unchanged.  Raisins  are 
still  very  weak  and  unsettled,  and 
the  demand  is  light.  Apples  are 
soft  and  in  light  demand.  Citron, 
dates  and  figs  are  all  unchanged  and 
dull. 

Beam  and  Peas. 

Pea  beans,  both  imported  and  do¬ 
mestic,  are  unchanged  from  last 
week  and  in  fair  demand.  Mar¬ 
rows  likewise  show  no  change  from 
a  week  ago  and  are  moderately 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


wanted.  California  limas  rule  at 
exactly  last  week’s  prices  and  are 
fairly  active.  Split  and  dried  peas 
are  still  firm,  but  in  light  demand. 

Butter. 

There  has  been  some  increase  in 
the  make  of  butter  during  the  past 
week,  and  the  market  both  as  to 
prints  and  solids  has  declined  2 
cents  per  pound.  Stocks  of  storage 
butter  are  getting  very  low  and 
further  changes  are  likely  as  the 
weather  becomes  warmer.  The 
quality  of  the  present  receipts  is 
very  good.  Under  grades  declined 
in  sympathy  with  the  fancy  grades. 

Eggs. 

The  egg  market  is  unchanged. 
The  receipts  have  been  about  nor¬ 
mal,  and  the  consumptive  as  well 
as  the  speculative  demand  has  been 
very  active.  No  change  seems 
likely  during  the  coming  week. 
The  market  is  in  healthy  condition 
throughout. 

Cheese. 

The  cheese  market  is  steady  at  a 
decline  of  )4  cent  below  the  prices 
of  a  week  ago.  Owing  to  recent 
high  prices  cheese  has  not  been  sell¬ 
ing  as  -well  as  it  should  at  this  sea¬ 
son.  In  order  to  help  the  demand 
the  price  was  declined  and  the  effect 
has  been  immediate — the  demand 
shows  a  decided  improvement.  No 
lower  prices  are  likely  in  the  near 
future. 

Provisions. 

There  has  continued  a  very  active 
demand  for  all  smoked  meats  dur¬ 
ing  the  week,  and  prices  show  an 
advance  of  )4  t°  )4  cent  a  pound 
throughout  the  line.  The  consump¬ 
tive  demand,  as  usual  for  the  sea¬ 
son,  is  very  good.  Pure  and  com¬ 
pound  lard  are  both  firm  at  an  ad¬ 
vance  of  )4  cent  over  last  week. 
Dried  beef,  barrel  pork  and  canned 


meats  are  unchanged,  with  only  a 
fair  demand  reported. 

Produce. 

Ohio  globe  onions,  $1.50  per 
bushel ;  York  State,  $1.50 per  bushel, 
scarce  and  good  demand ;  Ber¬ 
mudas,  $2.50  per  crate,  demand 
fair ;  Spanish,  small  crates,  90  cents 
to  $1;  large  crates,  $1.25,  demand 
fair;  Pennsylvania  potatoes,  $1  to 
$1.05  per  bushel;  York  State,  90 
cents  to  $1  per  bushel,  demand 
good;  sweet  potatoes,  firsts,  $1.15 
per  basket;  seconds,  65  cents  per 
basket,  demand  good ;  carrots,  50 
cents  per  basket,  $2  per  barrel,  de¬ 
mand  good ;  yellow  turnips,  40  cents 
per  basket,  demand  good;  beets,  $1 
per  barrel,  demand  fair ;  Danish 
cabbage,  $15  per  ton,  demand  good ; 
watercress,  $2  per  100  bunches,  de¬ 
mand  fair ;  oyster  plants,  2)4  to  3 
cents  per  bunch,  demand  fair ;  scul¬ 
lions,  $1  per  100  bunches,  demand 
good ;  horseradish,  $3.50  per  bar¬ 
rel,  demand  fair;  Pennsylvania 
salad,  3  to  5  cents  per  bunch,  de¬ 
mand  good;  spinach,  $1.25  per  bar¬ 
rel,  demand  good;  radishes,  $1  to 
$3  per  100,  demand  good;  rhubarb, 
$2  to  $4  per  100  bunches,  demand 
good. 

Green  Fruit. 

Apples,  Baldwins,  $2.50  to  $4 ; 
Hulbersons,  $3 ;  Spy,  $3  to  $4 ; 
Spitz,  $2.50  to  $3.50;  Russets,  $2.50 
to  $2.75,  demand  good;  grapefruit, 
$2.50  to  $5.50  per  box,  demand 
fair;  Florida  oranges,  $3  to  $3.50 
per  box ;  California,  $2.75  to  $3.40 
per  box,  demand  fair  to  good ;  pine¬ 
apples,  $2.50  to  $4  per  box,  demand 
fair  to  good ;  lemons,  $2.25  to  $2.75 
per  box,  demand  fair;  bananas, 
jumbo,  $1.75  to  $2.25  per  bunch; 
firsts,  $1.50  to  $1.75  per  bunch;  8- 
hands,  $1.15  to  $1.35  per  bunch;  7- 
hands,  85  cents  to  $1  per  bunch ;  6- 


Skipper 
Sardines . 


THEV'Lt  SUIT  YOU  TO  A  XEA 


There’s  a  Difference. 


Here’s  the  Difference. 


There  is  much  difference  in 
the  quality  of  Sardines  and 
the  preparation  of  same  prior 
to  the  sealing  of  the  tins  as  there  is  in  ham  or  bacon  properly  and  im¬ 
properly  cured. 

“  Skipper”  Sardines  must 
be  alive  when  taken  out  of 
the  water.  Fish  which  are 
dead  when  taken  from  the  water  are  not  fit  to  eat,  yet  tons  are  canned 
every  year. 

“  Skipper  ”  Sardines  are  scientifically  cured  under  the  most  com¬ 
plete  sanitary  conditions.  If  this  were  true  of  all  Sardines  we  would 
not  have  so  much  to  say  about  quality. 

“  Skipper  ”  Sardines  are  all  autumn  caught.  Spring-caught  fish 
are  not  fit  to  eat,  still  tons  of  spring-caught  fish  are  canned  every  year 
and  consumed  by  the  unsuspecting  public. 

“Skipper”  Sardines  are  not  only  packed  in  pure  Olive  Oil;  but 
the  oil  is  first  grade.  This  cannot  be  said  of  the  oil  in  which  many 
other  brands  of  Sardines  are  packed.  , 

Until  you  have  tried  “  Skipper”  Sardines  you  will  never  be  able 
to  say  you  have  tried  the  best. 

ANGUS  WATSON  &  CO.,  Canned  Fi»h  Specialists 

ion  CHESTNUT  ST.,  PHILADELPHIA,  PA. 

Branch  of  ANQUS  WATSON  &  CO.,  Newcastle-upon-Tyne,  England 


hands,  60  to  75  cents  per  bunch,  de¬ 
mand  fair. 

Nuts. 

Peanuts,  roasted,  choice,  $1.05 
per  bushel;  fancy,  $1.30  per 
bushel;  jumbo,  $1.55  per  bushel; 
green,  choice,  4)4  cents  per 
pound ;  fancy,  5)4  cents  per 
pound;  jumbo,  6)4  cents  per 
pound,  demand  fair;  almonds,  17 
to  18  cents  per  pound ;  Brazil,  10 
cents  per  pound ;  filberts,  io)4 
cents  per  pound ;  pecans,  9)4 
cents  per  pound ;  walnuts,  1 2)4 
to  14  cents  per  pound;  mixed,  11 
cents  per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

It  begins  to  look  like  an  improve¬ 
ment  is  coming  shortly  in  the 
canned  goods  market,  especially  for 
tomatoes,  for  both  spot  and  future 
deliveries.  Generally  speaking,  the 
forerunner  of  an  advancing  market 
for  tomatoes  is  almost  sure  to  be  an 
increased  demand  for  the  lowest- 
priced  line  of  seconds,  which  con¬ 
tinues  until  they  advance  pretty 
close  to  the  prices  asked  for  good 
brands  of  standard  quality,  and 
then  the  latter  begin  to  stiffen  up. 
There  was  evidence  of  that  sort 
apparent  during  the  past  ten  days 
so  far  as  seconds  tomatoes  are  con¬ 


cerned,  and  in  this  week  there  has 
been  an  increase  in  the  demand  for 
standard  tomatoes  for  prompt  ship¬ 
ment.  The  canners  have  not  ad¬ 
vanced  their  prices  as  yet  because 
they  want  to  feel  assured  that  the 
market  is  gradually  getting  into  a 
more  favorable  position  and,  in  the 
meantime,  they  don’t  want  to  scare 
off  any  buyers  by  advancing  the 
price  without  good  reason.  If  one 
may  judge  of  the  outlook  for  toma¬ 
toes  by  the  large  number  of  inquir¬ 
ies  received,  concerning  the  prices 
and  the  offerings,  then  it  would  be 
fair  to  assume  that  the  demand 
from  now  on  will  be  sufficient  to  at 
least  sustain  the  present  market 
prices  with  more  than  a  fair  chance 
for  an  improvement  in  same.  The 
demand  for  tomatoes  comes  from 
markets  widely  separated,  and  that 
fact  gives  much  encouragement  to 
the  holders  here.  For  future  de¬ 
livery  there  were  probably  more  to¬ 
matoes  sold  during  this  week  than 
in  any  one  week  since  the  first  of 
the  year.  Based  on  the  cost  of  all 
of  the  materials  that  enter  into  the 
manufacture  of  the  goods,  there 
does  not  seem  to  be  any  good  rea¬ 
son  why  the  price  of  No.  3  standard 
tomatoes,  for  instance,  should  not 
be  equal  to  the  price  paid  for  the 
same  article  last  year.  At  all  events 
the  canners  of  tomatoes  are  very 
firm  in  their  selling  prices  for  fu¬ 
ture  delivery  and  they  are  not  at¬ 
tempting  to  force  their  sales  at  all. 
A  movement  among  the  canners 
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was  inaugurated  last  month  for  the 
purpose  of  making  an  agreement  to 
reduce  the  acreage  to  be  planted  this 
year  and  it  looks  like  it  will  be  suc¬ 
cessful.  Those  buyers  who  are 
waiting  for  still  lower  prices  before 
buying  future  tomatoes  may  be  glad 
to  pay  more  money  for  them  later 
on. 

There  has  been  less  buying  of  fu¬ 
ture  goods  of  all  kinds  up  to  this 
date  this  season  than  there  ever  was 
since  the  selling  of  futures  was  com¬ 
menced,  and  with  the  exception  of 
tomatoes  and  corn,  it  looks  like  the 
jobbers  will  do  the  bulk  of  their 
buying  when  the  actual  packing 
season  is  on.  By-the-way,  it  will 
not  be  very  long  now  before  the 
packing  season  for  1908  opens  up. 
In  four  or  six  weeks  from  this  time 
our  canners  will  open  the  season 
with  pineapples  and  strawberries, 
and  then  the  regular  canning  sea¬ 
son  will  be  on. 

In  spot  goods  the  character  of  the 
buying  continues  to  be  of  the  same 
sort  as  has  prevailed  since  the  first 
of  the  year,  namely,  small  quanti¬ 
ties  of  assorted  goods  to  make  up 
a  carload  shipment,  but  most  fre¬ 
quently  the  shipments  are  less  than 
carloads.  It  is  a  very  good  thing 
that  the  stocks  of  Baltimore  canned 
goods  were  so  nearly  cleaned  up 
last  fall  before  the  panic  commenced 
or  there  might  have  been  some  seri¬ 
ous  decline  in  the  prices  of  some 
articles.  As  it  is,  however,  the 
canned  goods  trade  has  good  cause 
for  congratulation  as  compared 
with  the  troubles  that  manufac¬ 
turers  and  jobbers  in  other  lines  of 
goods  have  experienced. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  is  not  so  active  this 
week.  Trading  has  been  small, 
which  is  usually  expected  in  spices 
during  the  present  month. 

Pepper. — Small  spot  supplies  are 
being  taken  up  quickly  and  little  in¬ 
terest  is  taken  in  futures,  which  are 
slightly  higher.  Crop  reports  are 
uncertain. 

Cayennes  are  very  scarce  and 
firm,,  and  lower  prices  are  not 
looked  for. 

Mace  is  steady  but  quiet.  Prime 
stock  continues  scarce. 

Nutmegs  slightly  easier  during 
the  week,  although  quotations  are 
practically  unchanged. 

Gingers. — Stocks  are  not  large 
and  the  demand  is  fair.  From  for¬ 
eign  reports  just  received  it  looks 
as  though  the  market  is  advancing. 

Seeds. — Caraway  is  firmer  in 
Holland.  Coriander  is  also  up 
about  cent  per  pound.  Celery 
and  Mustard  remain  unchanged. 
McCormick  &  Co.,  Inc. 

Baltimore,  Md. 

(  - 

MARKET  NOTES. 

Strawberries  are  now  coming 
from  North  Carolina  and  Florida. 
The  price  ranges  from  10  to  16 


cents  and  the  demand  is  good. 
Much  of  the  fruit  on  the  market  is 
poor. 

Cucumbers  from  Boston  hot¬ 
houses  average  $1.25  per  dozen 
and  Floridas  $3.25  to  $4  per  one- 
third  barrel  basket.  The  latter  is 
a  decline  from  former  prices.  The 
demand  for  cucumbers  is  brisk. 

New  potatoes  from  Bermuda — 
there  are  none  as  yet  from  Florida 
—range  from  $6.50  to  $7  for  No. 
2s  and  $7.50  to  $8  for  No.  is.  The 
demand  is  active. 

Near-by  rhubarb  is  selling  well 
at  5  t0  5%  cents  per  bunch.  The 
quality  is  good. 

String  beans  range  from  $3.75  to 
$4.50  and  are  in  good  demand. 
The  South  is  the  only  section  ship¬ 
ping  beans  as  yet. 

Charleston  is  now  shipping  good 
peas  North,  averaging  $1.75  per 
one-third  barrel  basket.  The  de¬ 
mand  is  good. 

Florida  tomatoes  range  from  $2 
to  $2.75  per  crate  and  sell  readily. 
Hothouse  tomatoes  range  from 
17^  to  20  cents  per  pound  and  are 
also  wanted. 

Red  radishes  from  New  Jersey 
hothouses  average  4  cents  per 
bunch,  and  whites  4^2  to  3  cents. 
The  quality  is  fine  and  the  demand 
excellent. 

New  scullions  are  all  from  near¬ 
by  points.  They  range  from  $1  to 
$1.50  per  100  and  are  wanted. 

Charleston  asparagus  ranges 
from  25  to  40  cents  per  bunch,  and 
California  $3.50  per  box  of  12 
bunches  to  $6,  which  means  a  range 
of  about  30  to  50  cents  per  bunch. 
The  demand  is  good. 


Canada  Bara  Private  Canned  Goods 
Labels. 

Major  Beattie,  member  of  the 
Canadian  Parliament,  has  brought 
before  the  Minister  of  Agriculture, 
Hon.  Sidney  Fisher,  a  matter  which 
is  of  considerable  interest  to  whole¬ 
sale  grocers  throughout  the  prov¬ 
ince.  This  is  the  right  of  wholesale 
grocers  to  place  their  own  distinc¬ 
tive  labels  on  canned  goods.  This 
has  been  forbidden  by  a  recent  regu¬ 
lation  of  the  department,  which  re¬ 
quires  all  canned  goods  to  be  labeled 
by  the  packers  or  canners.  The 
jobbers  are  working  for  a  repeal  of 
the  ruling. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question :  J.  M.  Cowan,  Apollo, 
Pa. — I  am  in  the  grocery  business 
to  make  a  living,  but  as  you  no 
doubt  are  aware,  there  are  other 
things  that  concern  us  for  which 
we  are  in  duty  bound  to  give  some 
attention,  and  my  object  in  ap¬ 
proaching  you  is  to  get  some  infor¬ 
mation  in  regard  to  a  matter  that  is 
and  should  be  demanding  the  at¬ 
tention  of  all  good  citizens. 

My  Question. — I  am  a  citizen  of 
Armstrong  County,  Pa.  We  have 
what  is  called  a  State  prohibitory 
law,  prohibiting  the  granting  of 
a  license  to  sell  intoxicating  liquors 
within  our  borough  or  within  two 
miles  of  the  limits  of  our  borough 
line.  Will  this  protect  us  from  the 
granting  of  a  license  in  an  adjoin¬ 
ing  county,  that  is  inside  the  limits 
of  our  prescribed  act?  Or,  in  other 
words,  will  this  law  be  effective  in 
other  counties  whose  borders  are 
within  the  limits  prescribed? 

Answer. — The  law  referred  to 
has  nothing  to  do  with  county  lines 
at  all.  It  concerns  only  this  par¬ 
ticular  borough  and  the  territory 
immediately  surrounding  it,  and  no 
county  can  legally  grant  a  license  to 
sell  liquor  within  that  territory. 
This  would  not  be  the  case  if  the 
law  in  question  were  a  county  or  a 
borough  ordinance. 


After  Oleo  in  New  York  State. 

The  authorities  of  the  New 
York  State  Agricultural  Depart¬ 
ment  are  determined  to  drive  oleo¬ 
margarine  out  of  the  market 
altogether  and  since  they  were 
dealt  a  severe  blow  in  the  recent 
decision  in  the  McAuley  case, 
whereby  the  court  held  that  any¬ 
one  could  sell  oleomargarine,  if  it 
was  not  represented  as  butter, 
they  have  been  busy  framing  an 
amendment  whereby  prosecution 
will  hold  and  anyone  can  be  con¬ 
victed  who  sells  oleo  under  any 
circumstances.  To  that  end  and 
on  invitation  of  Assistant  Com¬ 
missioner  Kracke  of  the  local 
bureau  of  the  New  York  Agricul¬ 
tural  Department,  a  public  meet¬ 
ing  of  the  members  of  the  New 
York  Mercantile  Exchange  was 


held  recently  to  consider  the  bill 
introduced  at  Albany  by  Assem¬ 
blyman  Boshart  to  amend  the 
agricultural  law  in  relation  to 
oleaginous  substances  “manufac¬ 
tured  in  imitation  or  semblance  of 
butter.”  After  a  full  discussion 
of  the  matter  and  an  address  by 
Mr.  Kracke,  the  following  resolu¬ 
tion  was  presented  and  unani¬ 
mously  adopted : — 

Resolved,  That  the  Mercantile  Ex¬ 
change  heartily  endorses  the  amend¬ 
ment  to  Section  26,  Assembly  Bill 
2,156,  of  the  Agricultural  law,  and 
urges  its  speedy  enactment 

The  bill  endorsed  would  effec¬ 
tually  prohibit  the  sale  of  oleo  in 
New  York  State. 


Chit-Chat  of  Local  Pennsylvania 
Associations. 

State  Secretary  Howes,  of  the  Pennsyl¬ 
vania  Retail  Merchants’  Association, 
Sends  in  Brief  Budget  of  Association 
News.  Reawakening  Movement  for 
Repeal  of  the  Mercantile  Tax  Law. 


Special  correspondence  of  "Grocery  World." 

Erie,  Pa.,  April  16,  1908. 

At  the  last  meeting  of  the  Wil- 
liamstown  Association  it  was 
unanimously  agreed  that  the  mem¬ 
bers  were  in  favor  of  extending  the 
peddling  law  now  applied  to  North¬ 
umberland  County  to  all  sections  of 
the  State.  By  a  prior  act  of  1849 
this  same  law  already  applies  to 
Dauphin  County  as  well  as  to  Berks 
and  Lebanon  Counties. 

*  *  * 

The  Business  Men’s  Association 
of  Butler,  Pa.,  is  trying  to  enforce 
a  borough  ordinance  which  im¬ 
poses  a  fine  of  $25  per  day  on  trans¬ 
ient  stores.  The  defendant  is  the 
Japanese  firm  of  Yoshimi  &  Co. 
Several  informations  have  been 
made  and  convictions  secured  upon 
three.  The  defendants  have  ap¬ 
plied  to  the  court  for  a  decision, 
which  will  be  given  the  first  of  the 
week. 

*  *  * 

The  DuBois  Business  Men’s  Ex¬ 
change  has  taken  action  pledging 
their  support  of  a  10  per  cent,  gar¬ 
nishee  law  and  repeal  of  the  mer¬ 
cantile  tax  law. 

The  following  resolution  was 
adopted  at  the  last  meeting: — 

Resolved,  That  the  DuBois  Busi- 
men’s  Exchange  being  fully  con¬ 
vinced  that  the  parcels  post  act 
would  work  injury  to  the  small  mer¬ 
chants,  hereby  expresses  its.  disap¬ 
proval  of  that  measure,  and  that  a 
copy  of  this  resolution  be  sent  our 
Representative  in  Congress,  with 
the  request  that  he  use  every  effort  to 
oppose  the  adoption  of  such  an  act. 

A.  M.  Howes, 
State  Secretary. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Beckley,  W.  Va.,  March  20,  1908. 
Editor  Science  of  Advertising. 

Dear  Sir : — Inclosed  find  one  of  . 
our  monthly  circulars ;  please  pass 
an  opinion  on  it  in  turn. 

Same  is  made  up  very  much  like 
the  C.  O.  D.  Co’s  ad  in  this  we  k’s 
“Grocery  World.” 

Yours  truly, 

'  ’  i  V.  •  1  Model  Grocery  Co. 

By  Campbell,  Mgr. 

The  circular  inclosed  with  this 
letter  was  the  size  of  a  small  hand¬ 
bill.  It  measured  15  x  22  inches, 
and  was  printed  in  black  on  white 
paper.  Here  is  the  photographic 
reproduction,  necessarily  much  re¬ 
duced  : — 


it,  but  in  that  case  it  would  be  likely 
to  get  much  poorer  results  than  if 
placed  in  people’s  hands.  To  pass 
from  house  to  house,  as  circulars 
are  usually  passed,  this  circular  is 
unwieldy.  It  is  hard  to  handle, 
both  by  the  distributer  and  the 
reader  and  prospective  customer. 
If  it  was  desired  to  put  out  as  much 
stuff  as  this  at  one  time,  I  should 
have  made  the  circular  into  a  four- 
page  folder  and  used  better  paper. 

*  *  * 

The  point  of  this  circular  is 
special  March  values,  which  means 
reductions  in  price  if  it  means  any¬ 
thing.  Yet  there  is  not  in  all  this 
circular  a  single  indication  of  any 
reduction  in  price.  In  no  case  is  the 
regular  price  quoted  side  by  side 
with  the  supposedly  reduced  price, 
and  the  advertisement  unquestion¬ 
ably  loses  a  lot  of  weight  on  that 
account.  It  is  extremely  easy,  after 
quoting  “Grandma’s  Borax  Wash¬ 
ing  Powder  7  boxes  for  25  cents,” 
to  say,  “regular  price  always  5  cents 


STIRRING 


■IN  OURs 


arch  Grocery  Sale! 


Count  up  the  difference  between  these  March  Prices  and  ordinary  store  prices.  *  These  Special  “Mark 
Downs”  mean  a  big  saving  to  the  careful  spender.  Read  each  item  carefully,  and  come,  send,  or  tele¬ 
phone  your  order.  .We  deliver  in  all  Beckley  and  nearby  places,  and  can  arrange  to  send  your  order 
out  of  town  for  you. 


21, 1908  -  For  30  Days 


MEAT  SPECIALS 

12C 

12  '/c 
is  19c 
.  12c 
11c 
■b.  09c 
.  08c 


Soift'a  PremiuOt  Hama  per  |»un<1 
Swift*  rrmtiom  Breakfast  Baton  f 
Ollier  brand*  ■>(  hrpakfaal  batoo  p»i 
Swift'*  Silver  Leaf  Lard  per  pound 
Armour's  While  Cloud  Compound  | 
Hr,  SMI  Boon,  l—.n  Buck.,  per  po 


SOAP  SPECIALS 

Ki|M  Bar*  lo r 


25c 

I'r.wder3t*»r*  25c 


PUIUIl-fhboen 

*  $5.70 


SUGAR  -  Granulated 
«r  Bourn 

181b  lor.  $1.00 


Cairns  Famous  Scotch  Jams 

Somrthinir  New.  Snmrltllu,  Pine. 
Apricot,  Ked  Carraot.  Straw¬ 
berry.  koapberry.  Gooae- 


JELLY  SPECIAL 

I2n*.  Tumbler  Pore  Apple  Jelly  9c 

Full  Line.  I'ryrer.r*.  J.m.,  JcJHe*.  Picktla, 
Solid  l»rra*io|c*.  Callup.  Chili  and  Tabnato 
Sauce*. 


Tom. lor*.  Solid  Par 


fruut.  31b  can*  per  l 


25c 

5c 

9c 


Staple  Groceries 

Hcinjuy.  Jib  run*,  per  ran  8c 

Stniig-Beao.,  Katra  Xn  r.  per  tan  9c 

Coro,  Choice  P.tcb.  4  van*  for  25c 

Corned  Heel,  I  lb  van*  1  1 C 

Boaat  Beef;  I  lb  tana  1  1 C 

Chipped  Beer.  1  lb  cana  1  1 C 

Ktn|~. ruled  Applea.i  IbtortiOin#  11c 

Seeded  kaiaina.  tbriiv  I  4b  cartoon*  1  lc 

Currpnfa.F'aory.  package  9c 

Currant*.  Choice.  pAckage  5c 


1  Fresh  Country  E.ggs  20  Cents  Per  Dozen.  Fresh  Rbe  Shad  on  Saturdays 


Jarej-J-T—  UW  .1  U, 

Fresh  Vegetables 

Fancy  Groceries: 

Hamnrton  Hall  ll«*ln  Ivin, 
own  healthful  and  <W,rn,u..  it  U 

cufo^iroro  'of 

Ulan  will  tho  ba.  amount  of  ori 

HUH  Vt/.ir*BLL5 

T*** 

California  t.kr, 

“Good  TKm*.  To  Eal.“ 

W.  ran  All  rmji-ordrr.  for 
PwkVdPowr>wo 

Prootl  Fruit.  Pco-oToed  ui  (laaa 
Haipkorry  and  Mrawberr, 

W.  an,  uw  laryeoi  .lot*  nr 
moot*)  l.JT—a  to  to  found  In 
town,  edvortn,  all  lk»  popular 

Bamnwloa  Mall.  (TV.  N.w 

Stool  Cut  Caffa* >  ^Wluvqi^  «. 

So-  Bool. 

Kodabn 

Bonoiaa  fai«’/  Port  Um.  flu* 

All  part  n)  in  Corman, 

S.re,  BrredTa 

Muatlrw-,  F.onrb  fra. 

Mrlarro  ,  Hoiwlwt  Unw 
5al.li,.  Chip. 

Ai^lro.  Now  Yoit  Imtwrlaia 

Cafifomio  Na.al  Oran*.. 

Fr nt 

JSSSSEr* 

V.  tlWteunt, 

^  Modei  Blend  ^ 

Bara  lari,  hhnmp 

Imported  Sartinra 

Ol,r  a  on  T  nmole 

Botham  .  t  tom  Bulloon 

Boat  and  C  Loo  pool 

1*2 /-C 

Sof.  M-.I  f.MW 

_  Ptin  of 

BMTingtonffeD 


^jas: 


P„AA  w»fh  every  $2  J 
r*  mu  purchase,  1  pkg.  'L 
I  111  i  Cer.tlinc,  Toast- J 
ed  Corn  Flakes 
or  1  package  Exccllo. 


GUARANTEE 


ontood  to  f«B,  m,l,  »Hk  lb.  Nat—al 

looted  k,  l.a  In  t*w  fenlrM  *f  UFM 


The  Model  Grocery,  -  -  Beckley,  W.  Va. 


“Good  Things  to  Eat.’’ 


Phone  80.  Your  Orders  Delivered  Free. 


This  circular  in  my  judgment  is 
too  large.  If  it  was  to  be  posted 
on  trees  its  size  would  not  be  against 


a  box,”  or  whatever  it  may  be.  And 
the  effect  of  the  comparison  is  im¬ 
mensely  strong.  The  ideal  adver- 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  fret,  or  lour  month*’  trial  for  10  cant* 


*  * 


Our  personal  canvass  J; 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 

MILLBOURNE  MILLS  £ 
Sixty-Third  send  Market  Streets  ♦> 
Philadelphia.,  Pa. 

S*  *  *  * 


Get  a 
Sample 
Can  Free 

If  you  will  only  put  in  a 
few  tins  of  our  Norwegian 
Sardines  your  customers 
will  see  that  you  keep  them 
forever  after. 

Produced  and  packed 
where  the  finest  fish  prod¬ 
ucts  in  the  world  come 
from — in  Norway. 

Small  silver  white  fish, 
smoked  and  packed  in 
pure  sweet  olive  oil.  A 
dainty  and  delicious  tidbit. 
Packed  with  can  opener 
and  wrapped  in  oiled 
paper. 

We  will  send  a  sample 
can  free  on  request.  $1.10 
per  doz.;  $ 9.00  per  case 
of  IOO. 

Niagara  Fish  Co. 

LAKE  STREET,  BUFFALO 


$15  per  Gross  Profit 

GOFF’S 

HERB 

BITTERS 

The  Great  Cure  for  Constipation 

Write  for  our  special  proposition 
to  grocers. 

S.B.G0FF& SONS  CO., Camden, N.J. 

ESTABLISHED  1872 


Codfish 


Bouillon  Capsule 

S 

€ 

It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 

Sole  Manufacturers 

ROYAL  SPECIALTY  CO 

92  Reade  St.  NEW  YORK 

Hundreds  of  codfish  cake  lovers 
have  given  them  up  because  the 
fish  they  got  didn’t  please  their 
palates. 

Offer  these  people  Talisman 
Codfish  Cake  and  their  trade  is 
yours  again,  this  time  to  stay. 
Absolutely  boneless  Georges  cod¬ 
fish,  medium  size  and  tender,  of 
the  same  fancy  grade  that  we  pack 
in  glass  jars. 

One-pound  cartons,  wrapped  in 
waxed  paper,  then  sealed  in  heavy 
wrapper,  nicely  lithographed.  All 
packed  in  a  special  hinge-cover 
display  box  for  counter  use. 


SWIFT  <3c  COMPANY 
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The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  w£  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


tisement  of  this  sort  gives  first  the 
name  of  the  article,  then  a  few  lines 
on  its  strong  point,  and  then  its  re7 
duced  and  regular  prices.  If  there 
is  any  merit  in  the  article  at  all,  and 
the  advertising  is  intelligently  done, 
that  method  will  get  results, 

*  *  * 

This  advertiser  may  say,  “it  isn’t 
necessary  to  quote  the  regular 
price;  all  our  customers  know  that, 
and  they  can  see  instantly  when  a 
price  is  quoted  which  is  less  than 
they  have  been  accustomed  to  pay.” 
But  the  object  of  a  special  sale  is 
not  to  sell  to  your  own  customers  at 
reduced  prices  things  they  would 
have  bought  anyway  at  regular 
prices.  It  is  to  sell  people  who  are 
not  your  customers,  and  who  for 
that  reason  are  not  familiar  with 
your  prices.  Also  to  sell  your  own 


customers  goods  they  are  not  ac¬ 
customed  to  buy.  For  these  reasons 
it  is  not  safe  to  assume  that  a  reader 
of  your  advertisement  carries  the 
regular  price  in  his  mind.  The  very 
people  you  want  to  reach  most  can’t 
possibly  know  the  regular  price. 
Hence  the  imperative  need  of  telling 
what  it  is. 

*  *  * 

I  believe  the  matter  in  small  type 
at  the  bottom  under  “Fresh  Vege¬ 
tables”  and  “Fancy  Groceries”  is  a 
waste  of  space,  in  the  way  in  which 
it  appears.  There  is  material  there 
for  a  dozen  advertisements.  Take 
the  German  preserves — a  most 
effective  advertisement  could  be 
written  on  them  alone.  To  let  it 
go  at  “Raspberry  and  Strawberry- 
Preserves,  All  Packed  in  Germany,’ ' 
is  a  great  mistake  in  my  judgment. 


Loyalty  Versus  a  Nickel. 

Loyalty  ain’t  worth  much  any 
more  when  it  gets  up  against  a  5- 
cent  piece,  is  it? 

It’s  a  tremendous  pity  that  it  can’t 
count  more,  for  it’s  one  of  the  finest 
things  in  the  world,  I  think — 
loyalty. 

I  know  a  wholesale  .  concern  in 
Philadelphia  that’s  dying  to-day. 
Five  years  from  now  will  probably 
see  it  only  a  recollection. 

It’s  been  established  fifty  years. 
With  never  a  stain  against  it  of  any 
kind.  Always  straight  and  clean 
in  everything  it  did. 

As  a  matter  of  fact,  that’s  the 
main  reason  why  it’s  slipped  behind 
in  business.  It  won’t  do  the  things 
that  some  of  its  competitors  do. 
Its  goods  were  like  its  principles — 
clean,  fine,  high-grade  and  always 
what  they  were  represented  to 
be. 

Within  the  last  year  the  members 
of  this  firm  have  cut  down  their 
living  expenses  at  least  one-third. 
Their  trade  has  fallen  off  that  much 
and  shows  more  loss  every  month. 
A  great  deal  of  their  competition 
comes  from  New  York,  where  the 
concerns  in  their  line  have  found 
some  way  of  selling  cheaper. 

This  Philadelphia  concern  could 
meet  this  competition,  but  it  won’t. 
Says  it  will  go  down,  if  it  has 
to,  with  clean  hands.  Does  this 
impress  its  old  customers  enough  to 


hold  them?  It  does  not.  I  asked 
one  of  the  customers  only  the  other 
day  about  it. 

“ - ’s  goods  have  always 

given  you  satisfaction,  haven’t 
they?”  I  asked  him. 

“Sure,”  was  the  reply,  “they’re 
all  right ;  we’ve  used  them  for  forty 
years.” 

“Why  have  you  dropped  them 
now,  then?”  I  asked. 

“We  can  buy  a  little  cheaper  off 
the  other  fellow,”  was  the  answer. 

“But  are  you  getting  the  same 
value?”  I  asked. 

“Very  probably  we’re  not — 
quite,”  was  the  reply,  “but  we’re 
getting  good  enough  stuff  for  all 
practical  purposes.”. 

“Don’t  you  feel  as  if  you  ought 
to  stick  to  a  concern  that  has  served 
you  well  for  forty  years,  and  whose 
goods  you  admit  are  perfectly  satis¬ 
factory  to-day?”  I  asked.  “Don’t 
you  feel  that  simple  loyalty  ought 
to  make  you?” 

“I  wish  things  were  so  I  could,” 
was  the  answer,  “I  really  do.  But 
in  these  days  of  close  profits  you 
can’t  waste  a  cent.  My  competitors 
go  where  they  can  buy  cheapest  and 
I  have  to.” 

It  seems  an  awful  shame  to  me. 

I  know  a  retail  grocer  up  State 
who  had  a  bad  time  a  couple  of 
years  ago.  He  endorsed  for  his 
brother-in-law  and  got  stung.  For 
a  while  it  looked  as  if  he’d  fall 
down. 

Just  at  this  time  he  owed  a  lot  of 
money  to  a  Pittsburg  jobber.  No 
more  than  he’d  often  owed  before, 
but  before  he’d  had  resources  that 
he  didn’t  have  now.  Other  people 
had  bills  against  him,  and  if  they’d 
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Increase  Your  Profits! 


No.  592-9.  1908  Model 


This  is  a  new  model  and  is  the  most  com¬ 
plete  register  ever  manufactured.  It  has  nine 
separate  adding  counters  and  nine  separate 
cash  drawers.  Nine  registers  in  one. 

Keeps  record  of  each  clerk’s  sales  apart  from 
a  total  of  all  the  sales .  Records  number  of  cus¬ 
tomers  each  clerk  has  waited  on,  and  also  the 
total  number  of  customers.  Has  counters  for 
“  Received  on  Account,”  “  Charge,”  and 
“  Paid  Out.”  Prints  itemized  record  under 
lock  and  issues  check. 

Each  drawer  is  provided  with  a  different- 
toned  bell  so  that  each  clerk  can  tell  if  his 
drawer  is  opened  by  another.  Drawers  can 
be  locked  when  clerks  are  at  lunch  or  out  of 
the  store. 

The  new  model  is  equipped  with  time  printer 
to  print  the  time  of  day  to  the  minute  when  a 
sale  is  made.  It  can  also  be  used  for  recording 
the  time  of  arrival  and  departure  of  clerks.  It 
also  has  an  autographic  attachment  which  is 
very  valuable  in  making  records  of  goods 
wanted  or  articles  called  for  that  are  not  car¬ 
ried  in  stock. 


Let  Us  Show  You  How 

You  cannot  afford  to  miss  success  by  making  mistakes. 

Forget  one  charge  sale — and  you’ve  lost  the  profit  on  ten  cash  sales. 

Forget  one  payment  on  account — and  you’ve  lost  a  customer  who 
would  have  come  ten  times  again  to  buy. 

:  One  dishonest  or  careless  clerk  can  offset  your  profit  on  the  sale 
of  ten  others. 

A  National  Cash  Register 
Increases  Accuracy 

The  difference  between  accurate  handling  of  transactions  in  any 
store  and  inaccurate  handling  of  money  and  credit,  is  the  difference 
between  success  and  failure. 

You  know  that  absolute  accuracy  in  yourself  and  your  clerks  not 
only  insures  you  that  you  get  all  the  money  taken  over  the  counter,  but 
it  makes  new  trade  for  your  store  because  your  reputation  for  care  and 
exactness  is  spread  all  over  your  city. 

A  National  Cash  Register 
Makes  Money  for  You 

620,000  storekeepers  are  using  these  registers  because  they  save 
money  and  bring  new  customers. 

Our  new  1908  model  lets  you  know  each  night  exactly  how  your 
business  stands.  It  does  a  lot  of  other  things  which  we  will  be  glad  to 
explain  to  you.  It  will  pay  you  to  investigate  our  new  registers. 


Our  Great  Guarantee 


(i) 


The 


~~We  guarantee  to  furnish  a  better  Register  for 
less  money  than  any  other  company  in  the  world. 

We  make  Registers  suitable  for  all  kinds  of  stores. 

Prices,  $15.00  up — on  easy  monthly  payments  if  desired.  *°  . 

ister  co., 

Send  us  a  postal  and  one  of  our  salesmen  will  a*  Dayton,  0.,  U.  S.  A. 
call  when  next  in  your  vicinity  and  show  you  how  please  send  me  complete 

,  .  .  t>  ^  information  about  National 

simple,  as  well  as  how  complete,  our  x\.egisters  cash  Registers  that  would  be 
are.  He  will  also  explain  how  you  can  in-  a<Uptab,e  for  my  busine”' 

crease  your  cash  sales. 


liame.. 


.y  Business. 
A 


Write  To. day 


The  National  Cash  Register  Company 

DAYTON,  OHIO,  U.flS.  A. 


Street . 

City . State. 


o.  of  Clerks . Remarks.. 
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all  come  down  on  him  at  once  he’d 
have  been  a-goner. 

The  Pittsburg  jobber,  who  was 
the  heaviest  creditor,  sent  for  him 
and  they  had  a  long  talk.  The  re¬ 
tailer  had  a  good  business  and  he 
convinced  the  jobber  that  he  could 
climb  out  of  the  hole  if  given  a 
show.  The  jobber  not  only  carried 
him,  but  he  lent  him  a  little  money 
and  personally  went  to  some  of  the 
other  creditors  and  smoothed  ’em 
down. 

It  was  an  all-fired  generous  thing 
to  do,  and  the  retailer  told  me  him¬ 
self  that  if  the  Pittsburg  house 
hadn’t  stood  by  him  he’d  have  been 
down  and  out. 

The  thing  worked  out  all  right 
and  the  retailer  got  on  his  feet 
again  in  about  eighteen  months. 
Naturally  he  stuck  by  the  Pittsburg 
jobber  like  a  brother  for  a  long  time. 
One  day  about  a  couple  of  months 
ago  I  was  in  his  store  and  saw  a 
bag  of  roasted  coffee  marked  “Java 
and  Mocha,  26  cents.” 

“That’s  pretty  cheap  coffee,”  I 
said. 

“Yes,  that’s  unusually  good 
value,”  he  said. 

“Where’d  you  buy  it,  at - ’s” 

I  asked,  naming  the  Pittsburg  con¬ 
cern. 

“No,  I  got  that  at - ’s,”  he 

replied,  mentioning  a  New  York 
house. 

“I  thought  you  bought  every¬ 
thing  in  Pittsburg,”  I  said. 

“So  I  have  been,”  he  replied,  “but 
this  house  offered  me  this  coffee  3 
cents  under  the  Pittsburg  man’s 
price,  and  I  thought  I  ought  to  buy 
it.” 


Up  to  that  minute  I  honestly 
don’t  think  that  the  matter  of 
loyalty  had  entered  the  man’s 
mind.  It  did  come  in  then,  though. 

“I  feel  that  I  owe - a  good 

deal,”  he  said,  “and  I  have  been 
giving  them  the  preference  in  every¬ 
thing,  but  when  they’re  3  cents 
higher  on  an  item  than  I  can  buy 
somewhere  else  for,  I  simply  can’t 
afford  to  pay  it,  as  much  as  I’d  like 
to.” 

“Of  course  you  want  to  consider 
the  question  of  value  received,”  I 
said.  “In  coffee  especially  you’re 
likely  to  get  the  eyes  burnt  out  of 
you  if  you  don’t  watch  out.  Let’s 
see  some  of  that  coffee.” 

I  know  a  little  about  coffee, 
though  nobody  knows  much  about 
it  after  it’s  roasted.  I  looked  at  a 
handful  of  it — I’ll  bet  a  dollar  to  a 
cent  that  it  had  some  Santos  in — 
in  other  words  that  it  wasn’t 
straight  Java  and  Mocha. 

I  didn’t  tell  him  so,  for  I  couldn’t 
have  sworn  to  it.  Nevertheless,  if 
I’m  right  his  3  cents  saving  isn’t  a 
saving  at  all. 

But  suppose  it  was,  don’t  you 
think  that  loyalty  ought  ;to  have 
made  him  stick  to  the  Pittsburg 
price  ?  I  think  so,  on  one  condition. 
If  he  was  up  against  some  local 
condition  that  made  it  absolutely 
necessary  that  he  buy  as  close  as  he 
could,  then  he  couldn’t  be  expected 
to  pay  more  than  the  lowest  price 
he  could  get.  But  even  then  it 
would  be  squarer  to  go  to  the  job¬ 
ber  that  he  owed  his  business  to  and 
put  him  next  to  conditions. 

Where  there  was  no  local  con¬ 
dition  that  made  him  watch  the 


pennies  so  close,  he  ought  to  have 
been  loyal  and  paid  his  extra  cent 
or  two.  I  mean,  of  course,  in  cases 
where  there  is  some  reason  why 
loyalty  is  owed. 

That’s  the  way  I  look  at  it. 

The  Stroller. 


Washington  Grocers  Will  Try 
to  Get  Sunday  Closing  in 
Country’s  Capital. 

Representatives  of  the  Retail  Grocers’ 
Association  Ask  Senate  to  Pass  a  Law 
Forbidding  Sunday  Work  in  Grocery 
Stores. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

April  17,  1908. 

The  grocers  of  the  District  of 
Columbia  have  begun  a  campaign 
to  close  grocery  and  all  other  stores 
in  the  capital  of  the  United  States 
on  the  Sabbath  Day.  Largely 
through  the  influence  of  the  Wash¬ 
ington  Retail  Grocers’  Association, 
there  are  now  two  bills  before  the 
District  Committee  on  Sunday¬ 
closing.  One  measure  aims  particu¬ 
larly  to  relieve  the  butchers’  clerks 
and  grocerymen,  who  are  now  com¬ 
pelled,  it  is  said,  to  work  seven  days 
in  the  week.  The  other  is  more 
general  in  its  scope,  and  prohibits 
practically  all  labor  in  the  District. 
It  also  prohibits  games  and  shows 
of  all  kinds.  The  advocates  of  the 
bills  directed  their  remarks  particu¬ 
larly  to  the  first  bill. 

A  hearing  was  held  on  both  these 
bills  by  the  Senate  Committee  dur¬ 
ing  the  week.  The  bills  were 
favored  both  by  F.  B.  Sands  and 
Mr.  Gibbs,  representing  the  Retail 


Grocers’  Association,  and  by  repre¬ 
sentatives  of  labor  unions. 

At  the  hearing  Mr.  Sands  out¬ 
lined  the  history  of  the  attempts  to 
get  through  Congress  a  law  for 
Sunday  observance  in  the  District, 
and  made  a  strong  plea  for  the 
butchers  and  grocerymen,  who  are 
now  compelled  to  work  seven  days 
in  the  week  because  there  is  no 
Sunday  law.  He  said  that  the  ar¬ 
gument  that  such  closing  of  meat 
stores  would  be  a  hardship  to  the 
poor  who  had  no  place  to  keep 
meats  had  been  nullified  by  the 
provision  in  the  bill  which  says  that 
from  June  1st  to  October  1st  such 
shops  may  keep  open  till  10  o’clock 
Sunday  morning  for  the  purpose  of 
delivering  meats  which  have  been 
purchased  Saturday. 

The  bill  was  opposed  only  by  the 
Seventh  Day  Adventists. 

Holt. 


Even  Calcutta  Demands  Pure  Food 
Now. 

Consu  1-General  William  H. 
Michael,  of  Calcutta,  writes  as  fol¬ 
lows  in  regard  to  official  pure  food 
requirements  in  the  metropolis  of 
India : — 

Calcutta  demands  pure  butter, 
ghee  and  milk.  The  health  officer 
has  recommended  to  the  market 
special  committee  that  no  substitute 
for  pure  butter  or  pure  ghee  (clari¬ 
fied  butter)  should  be  permitted  to  be 
sold  in  the  new  market,  and  that 
stall  holders  for  these  commodities 
would  render  themselves  liable  to 
lose  their  stalls  if  any  materials 
other  than  pure  butter  and  pure  ghee 
were  sold*  by  them.  As  regards  the 
sale  of  adulterated  milk,  it  is  pro¬ 
posed  that  any  vendor  in  the  new 
market  who  was  convicted  of  selling 
adulterated  milk  should  be  ejected. 
The  markets  committee  adopted  both 
proposals  of  the  health  officer. 


Johnson’s  Eversharp  Slicing  Machine 

All  the  latest  up-to-date  improvements.  Fully  protected  by  four  recent  United  States  patents 


Five  little  sharp  pointed  toothed  wheels,  located  in  the  throat  of  the  machine, 
all  rotating  on  one  shaft.  They  hold  the  meat  firmly,  close  up  to  the  knife,  and 
cause  the  meat  to  be  fed  evenly,  top  and  bottom  alike.  They  act  as  a  back  bone  to 
soft,  moist,  yielding  meat,  and  insure  slices  of  uniform  thinness,  no  slabs  or  wedges 
cut  to  offend  customers.  THIS  VALUABLE  FEATURE  IS  PATENTED— NO 
OTHER  MACHINE  HAS  IT. 

Two  circular  tracks,  finished  up  absolutely  true  and  three  hardened  steel  rollers 
ground  perfectly  round,  gliding  over  these  polished  tracks  with  a  smooth,  easy,  fric¬ 
tionless  motion.  These  tracks  and  rollers  prevent  the  knife  edge  from  touching  the 
iron  face  of  the  machine — absolutely  nothing  to  dull  the  knife  except  the  meat  it. 
slices.  OUR  PATENTS  COVER  THIS  IMPORTANT  IMPROVEMENT— NO 
OTHER  MACHINE  HAS  IT. 

A  fluted-faced  meat  clamp  that  holds  the  soft  meat  rigid  and  firm  while  being 
sliced.  It  holds  the  butt  end  of  a  big  knuckle,  or  it  holds  a  little  half-ounce  end, 
and  it  holds  them  right— no  slipping  or  getting  away.  A  PATENTED  FEATURE 
THAT  NO  OTHER  MACHINE  HAS. 

Two  ball  jointed  claws — these  claws  connect  the  meat  with  the  feed  mechanism; 
they  grasp,  hold  and  feed  meat  of  any  kind  and  every  size  and  shape — they  will  feed  a 
tiny  scrap  close  up  to  the  knife.  This  patented  feature  alone  is  worth  five  times  the 
cost  of  the  machine.  It  will  save  two  dollars’  worth  of  meat  that  always  went  to 
waste  on  every  hundred  pounds  you  bought.  NO  OTHER  MACHINE  HAS  THIS 
PATENTED  FEATURE. 


Our  patented  sharpening  device  uses  a  razor  hone  of  the  very  finest  quality  and 
our  patented  guide  and  gauge  enables  any  unskilled  clerk  to  produce  a  keen,  smooth 
razor-like  edge  in  less  than  a  minute’s  time.  Any  one  can  sharpen  this  machine 
right,  and  no  one  need  be  troubled  with  a  dull-edge  knife.  You  can  slice  tons  of 
beef,  and  your  knife  will  still  be  sharp.  NO  OTHER  MACHINE  HAS  SUCH  A 
COMPLETE  AND  PERFECT  SHARPENING  DEVICE  AS  THIS  ONE. 

Our  knives  are  made  in  our  own  works  of  the  finest  English  steel,  manufactured 
and  imported  to  our  order.  They  are  heated  to  a  nicety  in  a  patented  non-oxydizing 
gas  furnace,  and  hardened  in  oil  by  an  experienced  expert,  tempered  to  an  exactness 
by  a  thermometer,  ground  concave  by  special  process  and  fitted  to  a  special  pat¬ 
ented  hollow-ground  bed,  with  a  cutting-edge  hard,  tough  and  smooth,  though  they 
cost  three  times  as  much  as  ordinary  knives,  yet  their  superb  action  justifies  the 
extra  expense. 

The  EVERSHARP  machines  have  the  most  complete  and  perfect  feed-motion— 
an  arrangement  so  perfectly  simple,  it  is  simply  perfect.  A  large  knuckle  of  beef, 
firmly  grasped  by  the  small  end,  is  fed  eighty  slices  to  the  inch  until  five  hundred 
and  sixty  perfect  slices  are  cut  off,  without  once  stopping  the  machine.  NO 
OTHER  MACHINE  CAN  CUT  HALF  THIS  NUMBER  OF  SLICES  WITHOUT 
STOPPING  THE  MACHINE  AND  READJUSTING  THE  MEAT. 

We  sell  these  machines  for  forty-six  dollars,  on  monthly  payments,  and  allow  a 
liberal  discount  for  all  cash.  Inquiries  solicited.  Facts  and  figures  furnished. 


A.  W.  JOHNSON,  NEW  BRUNSWICK,  NEW  JERSEY 
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Window  Dressing  for  Grocers 

In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


“Auto”  Window  for  Grocers. 

At  first  glance  this  design  does 
not  look  practical,  but  in  reality  is 
very  easily  made,  although  it  re¬ 
quires  a  little  time  and  patience. 
The  first  thing  to  make  is  a  board 
platform  (see  diagram)  for  the 
floor  with  a  narrow  board  extend¬ 
ing  forward  the  length  of  the 
heighth  of  a  pepper  drum.  Under 
the  front  end  nail  a  strip  of  wood 
across  for  the  axle,  also  one  across 
under  the  body  not  quite  to  the  end. 


With  fruit  use  a  red  apple  for  a 
hub  and  tack  on  silver  prunes  or 
peaches  for  ‘‘spokes”  and  “rims.” 

An  empty  pasteboard  pepper 
drum  is  used  for  the  “hood,”  Place 
this  on  its  side  (with  the  label 
toward  the  public)  and  nail  to  the 
board  underneath.  On  top  of  the 
“hood”  on  the  front  end  place  a 
small  flat  box  (stove  polish). 

The  “body”  is  made  of  cakes  of 
soap.  It  is  better  to  use  one  brand 
of  soap.  The  “dashboard”  is  built 


Two  other  strips  are  nailed  across 
to  the  ends  of  which  are  fastened 
the  mud-guards. 

Next  make  your  “wheels.”  The 
tire  is  made  of  a  coil  of  clothes-line 
around  which  is  wrapped  a  heavy 
cord.  This  holds  the  coil  together 
and  gives  the  appearance  of  chains. 
In  making  the  coils  it  is  best  to 


up  square,  with  a  single  thickness  of 
soap. 

The  “running  board”  and  front 
“mud-guard”  are  made  of  box  lum¬ 
ber  and  the  rear  guard  is  made  out 
of  a  side  of  a  cheese  box.  These 
are  all  nailed  together  and  held  in 
place  by  the  strips  running  under 
the  “bed.”  These  can  be  left  bare 
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make  them  around  the  end  of  a 
bucket  or  a  small  keg  or  something 
so  that  all  the  wheels  will  be  the 
same  size. 

Inside  the  “tire”  is  fastened  a 
wooden  lid  off  a  mince-meat  bucket 
or  something  similar.  Fasten  the 
wheels  to  the  “axles”  by  driving 
nails  through  the  centre  of  the  lid. 
Next  make  your  “hubs”  and 
“spokes.”  These  can  be  made  of 
package  goods  or  dried  fruits. 
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or  painted,  or  they  can  be  given  a 
coat  of  glue  and  covered  with  loose 
coffee. 

The  “tool  box”  is  a  box  of  shred 
ded  wheat  or  something  similar  in 
size.  The  “steering  wheel”  is  a  lie 
off  a  mince-meat  bucket.  The 
“steering  post”  a  broom  handle 
fastened  in  the  end  of  the  pepper 
drum.  An  extra  “tire”  is  carried  on 
the  “running  board.”  The  “rear 
lamp 


is  a  small  lantern  hung  on 


clothes  pin  placed  between  the  cakes 
of  soap.  Grocers  selling  tin  cuspi¬ 
dors  can  use  a  couple  for  “search 
ights”  by  fastening  the  bottom 
sides  to  the  ends  of  the  “mud¬ 
guards”  or  pepper  drum. 

The  figure  can  be  either  a  large 
doll  or  can  be  made  up.  For  each 
eg  sew  together  two  empty  flour 
sacks  and  stuff  them.  Set  a  pair 
of  shoes  under  the  ends.  Use  a  bag 
of  flour  for  “body,”  a  can  of  some¬ 
thing  for  “neck”  and  a  head  of  cab¬ 
bage  for  “head.”  Make  face  out 
jy  pining  on  red  peppers  or  dried 
ruit;  in  corn  season,  corn  silk  can 
:>e  used  for  “hair.”  The  arm  is  a 
fiece  of  bologna  (stuffed  in  skins). 

In  the  front  part  of  the  window 
dace  a  sign :  “We  Hold  the  Rec¬ 
ord  for  Low  Prices.” 

The  floor  of  the  window  is  cov¬ 
ered  with  sand. 

E.  W.  Alexander. 
Oxford,  Pa. 


A  Soap  Display. 

Not  long  since  I  had  what  to  me 
seemed  far  less  artistic  than  some 
other  displays  I  had  had.  It  was 
anything  but  pretty.  It  was,  how¬ 
ever,  a  catchy  window. 

I  had  a  large  pile  of  a  certain 
brand  of  soap  in  my  cellar  which  I 
decided  to  unload  quickly.  Some  of 
this  soap  I  put  into  the  window, 
which  measures  6o  x  40  inches,  in 
the  form  of  a  two-story  brick  house. 
The  soap  was  laid  as  a  bricklayer 
would  lay  his  bricks,  flatwise,  bind 
ing  them  together.  On  the  first 
floor  I  left  two  openings  on  each  of 
the  two  sides  of  the  house  for  win¬ 
dows,  while  on  the  front  I  left  a 
door  in  the  centre  and  a  window  on 
each  side  of  it.  On  the  second  floor 
I  left  two  windows  on  each  side  of 
the  house  and  three  on  the  front. 
The  rear  of  the  house  was  left  open, 
not  being  seen  from  the  street.  A 
second  floor  from  the  sides  of 
orange  boxes  was  put  in  for  the 
purpose  of  binding  the  two  walls, 
while  the  pointed  roof  was  also 
made  from  the  same  material,  cov¬ 
ered  with  red  crepe  paper  and 
crowned  with  two  bars  of  soap  for 
a  chimney.  Window  shades  of  rec 
crepe  paper  and  lace  curtains  from 
confectionery  boxes  and  the  build¬ 


This  Tells 
the  Tale 


ing  was  finished. 

A  walk  from  the  “front  gate”  to 
the  front  door  and  around  both 
sides  of  the  house  to  the  rear  was 
left  bare,  but  the  rest  of  the  floor 
of  the  window  was  covered  with 
cork  from  Malaga  grapes.  The 
“yard”  was  decorated  with  plants 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will .  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
. — we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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from  my  wife’s  window  garden. 
On  the  front  of  the  house  I  put  a 
card  of  proportionate  size  reading: 
“For  Sale,  apply  at  125  N.  Front 
St.,”  while  overhead  I  hung  a  card 
reading:  “This  property  for  sale, 
price  5  cents  a  brick.”  In  the  even¬ 
ing  I  lit  up  the  house  with  a  small 
oil  lamp. 

The  last  of  that  pile  of  soap  is  on 
the  shelf  now,  which  fact  removes 
all  doubt  as  to  whether  the  display 
was  a  success. 

C.  A.  Yeager. 

Reading,  Pa. 


Absorbine  Stops  Lameness. 

Mr.  Sherman  Tanner,  Lowman,  N.  Y., 
writes  under  date  of  March  27,  1908: 
"Two  weeks  ago  I  got  my  mule  in  the 
snow  drifts  and  she  either  wrenched  or 
strained  her  leg  and  it  puffed  up  badly 
and  lame,  well,  she  could  travel  about  as 
well  on  three  legs.  Last  Monday  I  went 
to  Elmira  and  went  into  ‘Colvin’s’  and 
got  a  bottle  of  Absorbine.  I  started 
home  at  four  o’clock  and  it  was  nine 
o’clock  when  I  got  home  (ten  miles), 
and  a  lamer  animal  you  never  saw. 

“Well,  the  next  morning  I  went  at  her. 
She  would  not  stand  on  it  at  all,  she 
would  just  hop  over  in  the  stall.  I  did 
not  reduce)  the  Absorbine,  but  put  it  on 
full  strength.  I  kept  it  wet  and  rubbed 
it  in  for  three  days.  This  morning  I 
hitched  them  up  and  drew  a  load  of  hay 
and  wood  and  you  would  not  know  that 
she  was  ever  lame.  To  say  that  I  was 
a  tickled  chap  wouldn’t  be  saying  any¬ 
thing.  And  the  fun  of  it  is  how  it  can  do 
the  biz  without  taking  the  hair  off  or 
making  it  the  least  mite  sore.  My  neigh¬ 
bor  asked  me  about  her  and  I  told  him 
what  I  had  done  and  he  said  he  would 
go  there  and  get  him  a  bottle.  I  have 
not  used  one-quarter  of  my  bottle. 

Well,  I  will  close,  wishing  you  success 
and  that  you  are  sure  of.  If  you  can 
sell  one  bottle  of  Absorbine  in  every  lo¬ 
cality,  it  is  all  the  advertising  you  need.” 

Absorbine  stops  lameness,  kills  pain, 
removes  bog  spavins,  thoroughpins, 
splints,  wind  puffs,  shoe  boils,  enlarged 
glands  and  similar  bunches  in  a  mild  and 
pleasant  manner.  $2.qo  per  bottle  at  all 
druggists. or  delivered  express  prepaid 
upon  receipt  of  price.  W.  F.  Young,  P. 
D.  F.,  9  Monmouth  street,  Springfield 
Mass. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Information  Wanted. 

Pittsburg,  Pa.,  April  14,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  re¬ 
quest  the  secretaries  of  other  towns 
to  write  me  stating  what  the  retail 
grocers  pay  in  their  town  for  5- 
cent  loaves  of  bread,  and  how  many 
ounces  it  weighs. 

I  have  taken  up  the  fight  here  to 
make  all  live  up  to  the  law  and  sell 
16-ounce  loaves  of  bread. 

Yours  truly, 

Jos.  C.  Kane, 

Secretary  Merchants’  Protective 
Association. 

*  *  * 

Boston  Banana  Dealers. 

West  Sullivan,  Me., 

March  27,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — We  have  received  a 
copy  of  your  “Grocery  World  and 
Fruit  Trade  Bulletin”  and  we  hope 
soon  to  he  able  to  subscribe.  Just 
now  we  are  in  need  of  the  address 
of  the  principal  wholesale  banana 
dealers  in  Boston.  Would  appreci¬ 
ate  it  very  much  if  you  would  send 
me  a  list  at  once. 

Yours  truly, 

H.  D.  Gordon. 

The  following  are  the  principal 
banana  dealers  in  Boston :  Arancio 
Bros.,  149  North  street;  Greek 


Trading  Co.,  Long  Wharf;  G. 
Angelo  &  Co.,  24  Merchants  Row; 
Charles  Lawrence  &  Co.,  103  Com¬ 
mercial  street;  Lowell  Bros,  & 
Bailey,  73  Clinton  street;  H.  L. 
Mudgett,  31  Richmond  street. 


*  *  * 


Who  Wants  Hominy? 


Decatur,  Ill.,  April  15,  1908. 
Editor  “Grocery  World.” 


Dear  Sir: — We  notice  in  the 
“American  Miller”  of  April  1st 
your  article  which  states  that  it  is 
and  has  been  difficult  to  secure 
good  table  hominy  this  season.  We 
are  located  here  in  the  middle  of  the 
corn  belt,  and  have  just  erected  and 
started  a  10,000-bushel  per  day 
hominy  mill. 

We  are  inclosing  a  stamped  en¬ 
velope  for  reply,  and  if  you  can  do 
so  will  you  please  furnish  us  with 
the  names  of  any  of  the  dealers  who 
would  likely  he  interested  in  this 
table  hominy?  We  are  making  a 
specialty  of  same. 

Thanking  you  for  any  informa¬ 
tion  you  may  be  able  to  give  us,  we 
are,  Yours  truly, 

Decatur  Cereal  Co. 


Oatmeal  Pioneer  Dead. 

Ferdinand  Schumacher,  known 
as  the  “Oatmeal  King  of  Amer¬ 
ica,”  from  having  founded  the 
breakfast  food  business  in  this 
country,  died  unexpectedly  at  his 
home  in  Akron,  Ohio,  during  the 
week.  He  was  82  years  old  on 
March  30  last.  He  retired  from 
business  some  years  ago  after 
having  disposed  of  his  large  inter¬ 
ests  to  the  American  Cereal  Com¬ 
pany,  now  the  Quaker  Oats  Com¬ 
pany.  He  came  to  America  from 
Hanover,  Germany,  in  1850  and 
settled  on  a  farm  near  Cleveland, 


but  later  embarked  in  the  grocery 
trade,  and  in  1856  lie  began  the 
manufacture  of  oatmeal  in  this 
city  on  a  smaLl  scale.  The  busi¬ 
ness  grew  until  several  large  mills 
were  erected  and  later  were  de¬ 
stroyed  by  fire. 


Florida  peppers  in  6-basket  car¬ 
riers  range  from  $1.75  to  $2  per 
crate.  The  demand  is  good. 


Make  Your  GoodsiSpeak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Fat.  Off. 
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HIGHEST  AWARDS 
In  Europe  and  America 


Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


208  N, DELAWARE  AVE. 

'  '  AND' 

209  N.  WATER  S.T. 


High-grade  goods  raise  the  standard  of  your  store, 
bring  you  a  better  class  of  trade,  increase  your  profits. 

Why  not  put  in  a  line  of  our  high-grade  canned  goods  ? 

Cruiser  Brand 


A^egts. 

208 DELAWARE  AVE. 

AND 

209  N.  WATER  ST. 


Tomatoes 

Corn 


Small  Sifted  Peas 

Early  June  Peas 

Succotash  Telephone  Peas 

Small  Lima  Beans  White  "Wax  Beans 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


NORTH  WATER  STREET 
PHILADELPHIA  -  PENNSYLVANIA 
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National  Retailers’  Association  Will 
Discuss  Quantity  Baying 


At  Its  Coming  Annual  Convention  It  will  Debate  the  Question 
Whether  the  Quantity  Bought  Should  Make  the  Price. 
The  Programme  in  Full. 


NOTIONS 


Special  correspondence  of  ‘‘Grocery  World. 

Cleveland,  Ohio, 

April  1 6,  1908. 

The  programme  of  the  coming 
convention  of  the  National  Retail 
Grocers’  Association,  to  be  held  in 
Boston,  Mass.,  on  May  nth  to  14th, 
has  at  last  been  completed,  subject 
to  change.  Following  are  the  de¬ 
tails  : — 

MONDAY  AFTERNOON,  MAY  XI,  2  P.  M. 

Conventiori  will  be  called  to  order 
by  A.  L.  Stark,  president  of  the  Bos¬ 
ton  Retail  Grocers’  Association. 

Invocation. 

Address  of  welcome,  Lieutenant- 
Governor  Draper. 

Response,  F.  B.  Connolly,  Califor¬ 
nia 

Address  of  welcome  by  Mayor 
GeorgeA.  Hibbard. 

Response,  B.  Bischoff,  New  York. 

Address  of  welcome  by  President 
Board  of  Trade  John  C.  Cobb. 

Response. 

Address,  Fred  Mason,  former  Sec¬ 
retary  National  Association  of  Re¬ 
tail  Grocers. 

Address,  Col.  E.  A.  Stevens, 
former  Organizer  National  Associa¬ 
tion  of  Retail  Grocers. 

TUESDAY,  MAY  12,  9.3O  A.  M. 

Convention  called  to  order  by 
President  A.  L.  Stark. 

Address,  C.  J.  Kramer,  President. 

Address,  John  A.  Green,  Secretary. 

Address,  Wm.  Judson,  Grand 
Rapids,  Mich.,  President  National 
Wholesale  Grocers’  Association. 

Introduction  of  foreign  delegates : 

J.  G.  Watson,  Dominion  president, 
Montreal,  Canada;  J.  A.  Beaudry, 
Dominion  treasurer,  Montreal,  Can¬ 
ada;  E.  M.  Trowern,  Dominion  sec¬ 
retary,  Toronto,  Canada. 

Appointing  committees  :  Rules  and 
order,  credentials,  auditing,  ways  and 
means,  legislation,  pure  food,  by¬ 
laws. 

Reports  of  standing  committees : 
Ways  and  Means,  Sol.  Westerfield, 
Chicago;  Legislation,  T.  P.  Sulli¬ 
van,  Chicago ;  Pure  Food,  A.  H. 
Barth,  Colorado ;  By-Laws,  W.  H. 
Cook,  Ohio;  National  Reciprocal 
Demurrage,  A.  W.  Farlinger, 
Georgia. 

TUESDAY  AFTERNOON,  2  P.  M. 

Reports  of  the  presidents  of  the 
State  associations :  Alabama,  Arkan¬ 
sas,  J.  D.  W'illiams,  vice-president ; 
California,  George  B.  Doyle,  presi¬ 
dent;  Colorado,  R.  J.  Morris,  presi¬ 
dent  ;  Connecticut,  Florida,  Georgia, 

J.  W.  Kilpatrick,  president;  Illinois, 
Sol.  Westerfield,  president;  Indiana, 

J.  E.  Williams ;  Iowa,  Ira  B. 
d  homas,  secretary;  Kansas,  W.  R. 
Nealeigh ;  Kentucky,  C.  P.  Cook ; 
Massachusetts,  Frederick  Humphrey, 
president;  Maine,  S.  E.  Whitcomb; 
Michigan,  Fred.  W.  Fuller,  presi¬ 
dent  ;  Minnesota,  John  W.  Lux, 
president;  Missouri,  F.  G.  Chinn, 
president;  Mississippi,  W.  F.  Pig- 
ford,  president;  New  Hampshire, 
Chas.  F.  Locke;  Nebraska,  J.  Yung- 


Address,  George  B.  Wason,  presi¬ 
dent  Massachusetts  Wholesale  Gro¬ 
cers’  Association. 

TUESDAY  EVENING,  8  P.  M. 

Meeting  of  secretaries  of  the  sev¬ 
eral  States  for  the  purpose  of  form¬ 
ing  a  league  of  State  secretaries. 

WEDNESDAY,  MAY  13,  9-30  A.  M. 

Report  of  secretary,  John  A.  Green. 

Report  of  treasurer,  H.  W. 
Schwab. 

Address,  Parcels  Post,  Charles  W. 
Burrows,  vice-president  National 
Board  of  Trade. 

Reports  of  State  presidents,  con¬ 
tinued:  New  York,  C.  S.  Tutle, 
president;  North  Carolina,  Clarence 
Sawyer;  North  Dakota,  W.  W. 
King,  president;  Ohio,  H.  F.  Dues- 
ing,  president ;  Oregon,  S.  L.  Kline, 
president;  Pennsylvania,  Albert 
Kaiser,  president;  Texas,  Mack 
Bergman,  president;  Tennessee,  F. 
Rees  Woolford,  president;  Utah, 
H.  A.  Sims;  Vermont,  E.  B.  Corley; 
Virginia,  D.  Pender,  president;  Wis¬ 
consin,  S.  M.  Fish,  president;  West 
Virginia,  J.  C.  Stroebel,  secretary; 
Washington,  D.  C.,  H.  I.  Meader, 
president;  Washington,  C.  E.  Coon, 
president. 

WEDNESDAY  AFTERNOON,  2  P.  M. 

Topics  for  discussion: — 

“The  Duty  of  the  National  Asso¬ 
ciation  to  Introduce  and  Impress 
National  Legislation,”  George  E. 
Green,  Illinois. 

“Shall  Quantity  Make  the  Price?” 

“Dishonest  Advertising,”  F.  T. 
Longley,  Arkansas. 

“Buying  Futures — Does  It  Pay?” 
Herman  Gross,  Ohio. 

“Selling  by  Weight,”  J.  N.  McLel- 
lan,  Colorado. 

“Store  System,”  F.  Rees  Woolford, 
Tennessee. 

Considering  resolutions  recom¬ 
mended  by  the  Resolutions  Commit¬ 
tee. 

4.00  P.  M. — One  hour  for  repre¬ 
sentatives  of  trade  press. 

THURSDAY,  MAY  14,  9.3O  A.  M. 

“The  Manufacturer  Making  and 
Maintaining  the  Minimum  Retail 
Selling  Price,”  J.  J.  Higgins,  Wash¬ 
ington. 

1 1. 00  A.  M. — “Operation  of  the 
Pure  Food  Law,”  Dr.  H.  W.  Wiley. 

THURSDAY  AFTERNOON,  2  P.  M. 

Discussion  of  Resolutions. 

Opening  of  Question  Box. 

Election  of  Officers. 

Selection  of  next  place  of  meeting. 

John  A.  Green. 
National  Secretary 


ASSOCIATION  NEWS. 


Cleveland,  Ohio. 

The  West  Side  (Cleveland,  O.) 
Business  Men’s  Association  contem¬ 
plates  asking  the  Ohio  Legislature 
for  passage  of  a  law  which  will 
further  restrict  the  stamp  business. 
The  most  effective  legislation  along 
this  line  is  believed  to  be  in  the 


In  Our  May  Catalogue 


The  feature  sale  of  Notions  alone  is 
ample  reason  for  having  our  May  cata¬ 
logue — which  will  be  ready  for  mailing 
about  the  time  your  request  for  it  can 
reach  us. 

We’re  undisputed  headquarters  for 
the  notions  of  ALL  lines.  And  we  buy 
in  FOUR-house  quantities. 

What  kind  of  values  OUGHT  to  be 
found  in  our  SPECIAL  Sale  of  Notions? 
Can  you  afford  not  to  KNOW  whether 
those  values  are  there  or  not? 

Then  over  and  above  this  extra  Special 
Sale  of  Notion  Leaders — in  the  May  cata¬ 
logue  you  will  find  the  regular  monthly 
lots  of  leaders  in  every  department,  be¬ 
sides  newly  guaranteed  net  prices  for  all 
our  goods. 

And — in  addition  to  the  right  goods 
— our  May  catalogue  also  contain's  the 
right  Resultful  Plans  for  making  YOUR 
May  a  profitably  busy  month. 

Write  NOW  for  our  May  catalogue, 
No.  D664. 

BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LODIS  MINNEAPOLIS 

Sample  Houses :  BALTIMORE,  DALLAS 
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♦J*  A 

Oakdale  Steam ! 

X 

::  Crisp  PfCtZClS  Salted  1 

<]f Genuine  steam  process.  X 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.’’ 

•  |  Write  for  Samples  and  Prices.  | 

::  Oakdale  BakingCo.  | 

!!  Oakdale  Building,  Philadelphia,  Pa.  */. 


Mrs.  Williams’  Brands 

OF 

PORE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TOBCHADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


nature  of  a  license  law.  The  asso¬ 
ciation  is  also  working  to  induce  re¬ 
tailers  to  throw  the  stamps  out. 

Toledo,  Ohio. 

The  Toledo  (Ohio)  Retail  Gro¬ 
cers’  Association  recently  appointed 
a  committee  to  make  recommenda¬ 
tions  regarding  the  weight  of 
canned  tomatoes.  The  committee 
recommends  as  follows : — 

In  standard  tins  known  as  No.  3, 
we  would  recommend  that  contents 


be  packed  therein,  to  make  the  gross 
weight  of  each  can  weigh  two  and 
ten-sixteenths  pounds. 

Of  the  above  contents  based  on  the 
tomato,  consisting  of  six-tenths 
water,  we  would  recommend  that 
said  contents  be  three-tenths  of  said 
water  and  seven-tenths  solid. 

The  committee  also  recommended 
that  the  manufacturer  use  caution  in 
using  green  part,  of  the  tomato  in 
packing. 


Florida  eggplants  range  from 
$2.50  to  $3.50  per  crate  and  are  in 
excellent  demand. 


Selling  Talks  With  Grocery  Clerks 


Here  is  a  GOING  and  GROWING  Proposition! 

In  order  to  increase  quickly  the  number  of  meat  stores  we  are  operating  we  will 
sell  a  limited  amount  of  our  capital  stock  at 

$1,00  per  Share 

We  have  Eight  stores  on  a  profit-bearing  basis  in  Philadelphia,  located  at 

2112  Ridge  Avenue,  4205  Haverford  Avenue,  2416  Brown  Street, 

2431  Ridge  Avenue,  3508  Haverford  Avenue,  12  North 52nd  Street, 

2022  Montgomery  Avenue,  726  North  44th  Street, 
and  more  will  be  opened  as  soon  as  possible.  The  greater  the  number  of  stores  the 
less  the  operating  expenses  and  the  greater  the  profits. 

The  Company  is  controlled  by  practical  meat  men  and  it  is  a  reasonable  assur¬ 
ance  that  the  stock  of  this  Company  wilt  prove  as  valuable  as  the  stock  of  other  chain 
stores,  and  it  is  a  well  known  fact  that  they  pay  as  much  as 

35  PER  CENT.  IN  DIVIDENDS 

Call  or  write  for  particulars. 

PURE  FOOD  BEEf  COMPANY,  2112  Ridge  Avenue,  PHILADELPHIA 

A.  L.  HANWAY,  PRESIDENT. 


There  is 

a  Growing  Demand 

for  ready-to-serve  foods.  Many  dislike  the  trouble  of 
borne  cooking  ;  others  lack  the  facilities.  The  trade  of 
each  is  held  on  quality.  The  housewife  who  once  tries 

HEINZ 

BAKED  BEANS 

(IN  THE  HEINZ  IMPROVED  TIN ) 

uses  them  in  preference  to  all  others  because  they  are 
really  baked  in  ovens  with  dry  heat  like  the  home-made 
kind. 

•The  demand  for  Heinz  Baked  Beans  makes  them  a 
profitable  staple.  No  spoilage — no  loss  of  any  kind, 
and  they’re  thoroughly  guaranteed. 

You  may  refund  purchase  price  if  they  ever  fail  to 
suit. 

Anything  that’s  “  HEINZ  ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburg  Chicago  London 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  It  Is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


STOCK  TAKING 

Takes  place  June  ist.  We  want  a 
general  cleaning  up  of  odds  and 
ends.  Loose  packages  of  differ¬ 
ent  cereals;  jars  of  odd  brands 
of  syrup  and  molasses ;  bottles 
of  different  brands  of  sauce 
and  pickles;  glasses  of  jelly  and 
jams;  all  must  be  sold  at  some 
price.  The  stock  man  has  been  in¬ 
structed  to  get  these  all  together, 
and  it’s  up  to  you  to  get  rid  of  them 
in  the  next  few  weeks. 

VEGETABLES  AT  WHOLESALE. 

A  new  wholesale  list  of  fresh 
fruits  and  vegetables  will  be  made 
out  daily  by  the  buyer  and  hung  up 
back  of  the  vegetable  cashier’s  desk. 
Oranges,  grapefruit  and  lemons  by 
the  box.  New  potatoes  and  spin¬ 
ach  by  the  barrel.  Sweet  potatoes 
and  lettuce  by  the  hamper.  Egg¬ 
plant,  cucumbers,  Spanish  onions, 
etc.,  by  the  crate.  Our  hotel  and 
boarding  house  trade  is  increasing. 
We  buy  these  goods  as  low  as  the 
jobbers,  as  our  buyer  is  on  the  New 
York  and  Philadelphia  markets 
throughout  the  week.  Prices  will 
build  up  a  bigger  wholesale  truck 
business  than  we  have  heretofore 
commanded.  Consult  this  new  list 
every  morning. 

THE  BOOK  AGENT, 

As  well  as  other  “smart  fellows” 
that  attempt  to  take  your  time  and 
attention,  must  be  turned  down. 
Don’t  wait  for  the  floor  walker  to 
do  this.  Tell  the  man  that  has  a 
scheme  or  a  “confidential  bargain” 
that  it’s  against  the  rules  of  the 


house  to  talk  that  kind  of  business 
in  business  hours. 

MEAT  PRICES  FOR  THE  TELEPHONE. 

From  now  on  a  new  typewritten 
list  of  meat  prices  will  be  prepared 
daily.  Formerly  we  have  confined 
this  list  to  our  telephone  operator; 
now  it  will  be  at  every  department, 
so  you  can  talk  fresh  meats  with 
confidence,  having  the  entire  list  be¬ 
fore  you  properly  classified. 

OUT  OF  GOODS. 

We  simply  must  not  be  out  of 
anything  that’s  standard  and  a  regu¬ 
lar  seller.  If  the  stock  man  neglects 
his  duty  to  this  extent,  that  is  no 
excuse  for  vou  not  taking  orders  for 
the  article  or  not  reporting  it  im¬ 
mediately  to  the  manager  through 
the  floor  walker.  For  two  hours 
last  Saturday  Star  Milk  was  re¬ 
fused.  Such  a  condition  must  not 
again  happen,  even  if  we  have  to 
buy  a  case  or  two  at  retail. 

COMMISSIONS  FOR  THE  WEEK. 

“Our  Brand”  June  peas,  12  cents  ; 

1  cent  a  can  commission. 

“Our  Brand”  succotash,  12  cents; 

1  cent  a  can  commission. 

Gallon  cans  spinach,  40  cents ;  3 
cents  a  can  commission. 

Barrel  “Our  Brand”  flour,  $6.50;  j 
25  cents  a  barrel  commission. 

Nemo  toilet  paper,  10  cents;  1 
cent  a  roll  commission. 

Chocolate  chips,  25  cents ;  3  cents 
a  pound  commission. 

The  usual  commission  on  teas  and 
coffees,  as  well  as  flavoring  ex¬ 
tracts. 
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WANT  DEPARTMENT 

accompanied  b,  ,.  oenu  In  peat*,,  to  pay  for  rereading  to.  ia»a.  To  non-mil»crlber*  toe  price  I.  50 
cents  per  lasne.  _ _ 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _ “ 


FOR  SALE. 


FOR  SALE.— National  Cash  Register,  cost 
new  $400.  Will  sell  cheap.  Good  as  new,  in 
use  only  seven  months.  Purman,  Johnston 
&  Co.,  Montpelier,  Inch _ *7 

FOR  SALE.— Enterprise  Rotary  Smoked 
Beef  Shaver,  No.  125  (with  two  blades). 
List  price,  {22.50.  Will  sell  it  for  $12.00. 
Is  in  first-class  condition.  Used  only  three 
months.  This  is  a  bargain  for  anyone  who 
needs  a  good  shaver.  Write  to  Bergstresser 
&  Fretz,  Emaus,  Lehigh  Co.,  Pa.  17 


FOR  SALE. — 6-Multiple  Drawer  National 
Cash  Register,  as  good  as  new.  Cost  {450. 
Will  take  {350  cash,  or  $300  cash  and  a  good 
second-hand  small  National  Cash  Register 
suitable  for  cashier’s  desk.  Address  Ernest 
W.  Miller,  Hagerstown,  Md. _ 17 

FOR  SALE.— Cheap,  4  Perfection  Beef 
Cutters,  in  perfect  condition.  MacMunn, 
3d  and  Norris  Sts.,  Pniladelphia,  Pa.  16 


FOR  SALE.— $425  National  Cash  Register, 
check  throwing.  Only  used  few  months, 
in  perfect  condition.  Cheap.  Apply,  C.  W. 
Hawes,  730  S.  5»d  St.,  Philadelphia,  Pa.  tf 

FOR  SALE. — i6ooshares  Finley  Acker  Co. 
preferred  stock,  6  per  cent.  Dividend  pay¬ 
able  quarterly.  One  payment  due  May  tst. 
At  par,  $t  per  share.  A  good  investment. 
Arthur  Yeakel,  4664  Frankford  Avenue, 
Frankford,  Pa.  (Phone.) 


FOR  SALE. — Three-shelf  revolving  vege¬ 
table  display  stand  with  mist  machine 
attachment.  Nearly  new.  Price,  $8.00. 
Mrs.  E.  H.  Hoffman,  Malvern,  Pa.  17 


FOR  SALE.— Walker  Pivot  Bin,  shelving, 
coffee  mill  and  butter  box,  cheap.  Apply, 
Hobson  Bros.,  Narberth,  Pa. _ 17 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  _ tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  {500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  #30, 000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  Into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
■  thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous 


No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in- 
ventory. 

No.  333  —General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100  feet.  Business  about$4,ooo  per  month , 

40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334— In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $yoo. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  Inventory. 

No.  34i.— In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fouTths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  Inven 
tory.  Take  around  $800.  Dwelling. 

No.  346.— In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi 
tion. 

No.  347. — In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  351. — In  southern  Philadelphia.  Tea, 
coffee  and  groceries.  Size,  17x40  feet. 
Does  $16,000  yearly,  all  cash.  Splendid 
transient  trade— 3,000  people  pass  the  store 
every  two  days.  Stock  only  about  $100 
Net  profits,  12M  percent.  Owner  has  trouble 
with  help  and  wants  to  retire.  Fine  place 
for  man  and  wife.  Price  asked,  complete, 
about  $700,  including  fine  National  cash 
register. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16  x  30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $r,ooo  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18  x  36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 


No.  360. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x30 
feet.  Does  $400  to  $500  weekly,  half  cash, 
baiance  weekly  and  monthly.  Stock,  $6co. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $1,000.  This  is  a  splendid 
money-making  proposition. 

No.  362.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$i,ooo.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500.  FulUnvestigation. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  Sc  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO , 

927  Arch  Street,  Philadelphia,  Pa. 


GOOD  WEST  PHILADELPHIA  STORE. 

Owner  of  a  fine  West  Philadelphia  gro¬ 
cery  is  obliged  to  go  South  and  offers  his 
store  for  sale.  Groceries,  meats  and  provi¬ 
sions.  Size,  25x72  feet.  Does  $500  weekly, 
nearly  all  cash.  Stock  will  run  about  $1,000. 
Clean  net  profits  10  per  cent.  Uses  one 
team.  Fine  fixtures.  Will  inventory  around 
,000.  Cash,  good  security,  or  property. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 

0  0 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 

o  else.  We  are  specialists  In  that  and  o 
0  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 

o 


0  buy  one,  we  know  where  something  Is 
0  that  we’re  sure  will  suit  you. 
o  Write,  call  or  telephone, 
o  WARNER  &  CO., 

o  927  Arch  Street,  Philadelphia,  Pa. 
o  Phones,  Bell  Filbert  2500, 

o  1  Keystone,  Race  746.  o 

o  0 

00000000000000000000000000 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent. ,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  Information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
,4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $r, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and  j 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQURL 


You  Can’t  Cut  Out 

A  BOG  SPAVIN  or 
THOROUGHPIN,  but 

ABSORBINE 

will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
free.  Absorbine,  Jr.,  for  man¬ 
kind,  $1.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 

W,  F.  YOUNG,  P.  0.  F„  9  Monmoulli  St.,  Springfield,  Miss. 


u  If  I  go  into  the  class-room  to  demonstrate  the 
action  of  a  stimulant  and  tonic  food-beverage,  I  use 
Blooker’s  Cocoa;  I  cannot  afford  to  employ  any  other." 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  om  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  April  20,  1908. 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  9  hands,  packed  1  in  barrel . 

Selected,  9  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  1  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in!  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . 

Selected,  8  hands . 

Selected,  7  hands . 

We  advise  against  shipping  bananas  loose  in  bags 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller . 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico . 


$1.75  per  bunch 
1.60  per  bunch 
1.25  per  bunch 
1.20  per  bunch 
1. 10  per  bunch 
.90  per  bunch 
.85  per  bunch 
.80  per  bunch 

1.35  per4  bunch 
1. 00  per  bunch 
.75  per  bunch 
unless  in  quan- 

$3.35  per  bag 
3.50  per  bag 


FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box .  $3.00 

Fancy  Brights,  150-176  size,  per  box .  3.25 

Fancy  Brights,  200-216  size,  per  box .  3.00 

Fancy  Brights,  250  size,  per  box .  2.75 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $4.50 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box . . . .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  80’s,  per  box .  4.00 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality,  96  and  112  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . _ 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . . 


$2.65 

2.85 

3-25 

3G 

2-75 

2.50 

2-75 

3.00 

3.00 

275 


$2.00 

2.25 

275 

2.65 

2.50 


$3.00 

275 

275 

2.50 

2.65 

2.65 


MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 


$275 

2.60 

275 


Good  Fruit  Attracts  Trade 


There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

.24 

tlC”  tTrvr  . 

.24 

.24 

.22 

.24 

«‘P”  Mnrha  . . 

.22 

•*C»  Mnftha  . 

.20 

.18 

.18 

.17 

.18 

.16 

.14 

.14 

"A”  Rio  . 

.12 

No  1  Rio . 

.10  )4 

0  Pin  . 

.09 

Lipton  Special  Mocha  and  Java,  1  lb.  cans 

Lipton  Perfection,  1  lb.  cans . 

Battleship,  1  lb.  packages,  any  quantity... 
Log  Cabin,  1  lb.  packages,  100  to  case . 

.27 

.20 

.15 

.14 

King  Bee,  100  lbs.  to  case . 

Seven  Day,  100  lbs.  to  case . 

...per  case  15.00 

TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . : . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial. . 35 

Best  Imperial . 50 

No.  25  0oleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

Japan . 35 

Heno  y,  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . . . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  34  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . . . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1 .03 

Wagner’s,  3  lb.,  sauce,  2  doz .  1 .08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz. . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1  35 

Belle  Brand,  2  doz . . . 85 

Little  Fellow,  2  lb.,  2  doz, . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.65 

Pin  Money,  standard  early  June,  2  doz..  1 . 15 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

21b.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  doz.'. . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 9  ’ 

Standard,  3s,  2  doz . 85 

Gallon,  y,  doz .  2.75 

Fair  Quality,  3s .  80 

3s.  2  dos . 15 


CANNED  FISH. 

Salmon — 

Clover  Leaf,  1  lb.,  flat,  4  doz .  2.10 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1-25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.75 

Sockeye,  l/i  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  »  doz . .  1.45 

Lobsters _ 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  8-25 

Star,  34  lb.,  8  doz.  in  case .  1.50 

Star,  )4  lb.,  flat,  8  doz . 

Gold  Label,  34  lb.,  flat,  8  doz . 

Beaver,  34  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .25 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters—  „ 

Standard,  5  oz.,  2  doz .  1.C0 

Sardines,  in  Oil —  per  case. 

34  oil,  100 . 

Gold  Label,  %  oil.  100  cans .  6.50 

Standard,  34  oil,  100 . . .  3 . 50 

54  lb.,  oil,  with  key,  100 .  3.75 

Epieurian,  54  oil,  fancy  cartons,  100  cans  4  50 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans . / .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

34  Mustard  Sardines — 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

34  Oil,  Martell  Brand,  100  cans .  16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0534 

No.  3  broken,  bbls.  or  100  lb.  sacks .  0434 

Japan,  100  lb.  sacks . 0534 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  34  bushel  sacks . 22 

Ground  Alum,  140 . 60 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  6s,  60  to  bbl .  2.42 

Fine  Dairy,  8s,  3>  to  bbl .  2. 23 

Fine  Dairy,  10s,  28  to  bbl .  2.21 

Worcester,  2J4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Pgr  case 

Snow  Flake,  48  10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial.  36  5c.  packages .  1.30 

Rock  Salt . per  c  wt  .95 

Shaker,  2  doz.  in  case . per  case  1  60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  234  bushel 


to  bag . .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2.55 
Black-Eyed  Peas . 


Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7 .00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 043s 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz....' . 90 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries,  2  lb.,  2  doz . 


Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1  50 

Pears,  3  lb .,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  134  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  1 .15 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1  •  25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2  70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  234  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Melasses,  No.  44 . 28 

Cheapside  Molasses . 26 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 32 

Gold  Medal .  .32 

King  Syrup . 32 

OrangeBrand  Syrup . ■ . 35 

Orange  Brand,  234  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  234  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips.  34  gal.  cans,  1  doz.  2.15 
Calvert  Brand  Pure  Porto  Rico . 22 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . . . 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Package,  36 . 

Bulk,  25  lbs . 

New  Figs — 

Box,  10  lbs . 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 

American  Brand,  25  lb.._ . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . . per  doz. 

New  Prunes — 


Per  lb. 
01 

.0934 
•  0734 


.12 

1834 


.0834 


.10 


.20 


30-  40,  25  lbs 


40-  50. 25  lbs . 08 

50-  60, 25  lbs . 0734 

60-  70, 25  lbs . . . .  .07 

70-  80,  25  lbs . 06  34 

80-  90, 25  lbs . O634 

90-100, 25  lbs . 05 

100-120, 50  lbs . 


Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . C734 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs .  0734 

Seeded,  36 1  lb.  packages .  0934 

8ultana,  36 1  lb  packages . 

Sultana,  bulk  .25’-bs . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jam . 

Challenge,  4  aoz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Red  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,4do« . 

Lion, 4  doz . 

Premium,  4  doz . 

Hires’  Silver.  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . - . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can 


a> 
&  " 
*«  <! 
O  <I> 

>-i  ."2 
CL< 


m  5* 


Case. 

1.90 

4.00 

6.25 

4.35 

4.60 

4.50 

3.75 

4.50 

8.95 

4.35 

3.6) 


Case 

4.00 

3.90 
3  50 

2.90 
1  90 
3.50 
3.50 

4.15 


MATCHES.  Per  gross 


Blue  Hen,  200s,  1  gross . 

Coast,  5  gross . 

Globe,  100s,  5  gross . 

Doric,  1  gross . 

Home  Safety,  65s,  5  gross . 

Vulcan  Safety,  50  gross . 

Bird's  Eye,  500s,  100  packs . per  case 

Brass  Box.  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box . 

Search  Light,  100s,  5  gross . 

Search  Light,  500s,  1  gross . 

Daily,  No.  2,  blue  heads,  5  gross . 

Fast  Mail,  100s,  1  gross . 

Bull’s  Eye,  5  gross . 

Daily,  No.  3,  blue  heads,  10  gross . 

Little  Star,  40s,  5  gross . 

Pet,  100s,  5  gross . 

Chips,  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 


trade  and  damp  climate . per  case 

Slide  Boxes,  60s,  5  gross . 

Grocers’.  200s.  3  gross . per  case 


Black  Diamond, 500s,  .00  in  case. ..per  case 


1.60 

.85 

.95 

.95 

.45 

.50 

3.50 

1.10 

1.00 

4.50 
.55 

1.00 

1.05 

.45 

.40 

.80 


1.75 
.55 
6.25 
3  50 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

*Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s  . . 100  3.75 

5  box  lots  freight  paid,  with  1 34  box 
“1776”  or  100  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 


Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3  75 

Cocoa  Floating . 100  3 . 50 

*Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

*Globe  Oleine .  60  2.40 

*  Ivory ,  6  oz . 100  4  00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

*Kirk’s  Oleine .  60  2.35 

*Lenox . 100  3 . 25 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine. .  60  2.45 

♦P.  &G.  Oleine .  72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4. 10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.45 

Star  Oleine . 60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonder  Worker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.75 

♦Snowberry . 100  3  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 

Rib .  CO  1.95 


*  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6  50 

Grand  Pa’s,  small  size . 100  3  .85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  60  3  25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Sleal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart .  51  1 .90 

Lava . 100  3  75 

Pearl . £0  2.40 


SCOURING  SOAP. 


Bars.  Box. 

Fairbanks .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’s .  50  1.80 

Scourene . 100  3  50 

Lipp’s  Scourer .  60  2.25 

j  Sil  San .  60  2.0C 

Armv  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  3.85 

I  Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3  75 

Bon  Ami,  10c.  size . S  doz.  2.50 

Brooks’  Crystal . - . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkgs  ’  00 

I  Old  Dutch  Cleanser,  4  doz .  3 .29 
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NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World.” 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 


-1- 


-3- 


-4- 


MOLASSES  AND  SYRUPS. 


Porto  Bloo  Molasses— 

Fancy,  barrels . 

Choice,  barrels . 

Good,  barrels . 

Fancy,  quart  Jars . 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 

prime . 

Good . 

Ordinary . . 

Blended,  fancy . 

Blended,  choloe . 

Blended,  good . 

2-lb  tins,  8  dozen. . 

Quarts,  2  dozen . 

Sugar  Syrup- 

Pure,  extra  fancy . 

PUre,  choice . 

Blended,  fancy . 

Choice . 

Vanilla  Drips . 

Tins,  2-lb.,  2  doien . 

Tins,  2%-lD.,  2  doien  .. 

Tins,  8-lb.,  2  doien . 

Tins.  5-lb.,  1  doien . 


Per  gal. 

. 42®. 46 

. 40 

. 26®. 80 

.perdoi.,  1.20 


. 41®. 48 

. 37 

. 86 

.22 

. 38 

. 83 

.  .80 

.per  case,  2.90 
.per  case,  2.90 

. . 85®. 88 

.  .24 

. 82 

.  .29 

. 29®.  80 

. per  case,  1.96 

. . per  case,  2.80 

. per  case,  2.50 

. .per  case,  2.26 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters, count  85®  95 .  32.00 

Georges  count  110@115 .  25.00 

Shore  2s,  count  226@250 .  30  00 

Medium  Irish  2s ,  count  300@10 J .  23 . 00 

Norway,  count  400@450 .  22.50 

Norway,  count  300@350 .  27.50 

Norway,  count  240®270 . 

Norway,  count  170@186 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked — 

8caled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

mperial— 

Common  to  fair . — . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

Voung  Hyson- 

Common  to  fair . . 

Superior  to  fine . . . 

xtra  fine  to  finest . . 

-loieest . 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

Basket-fired— Common  to  fair . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest. 

Basket-fired— Choicest . 

Dust  . 

Oolong- 

Common  to  fair . 

Superior  to  fine . — 

Extra  fine  to  finest . .... 

Choicest . 

F  mchong — 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 


Per  lb. 
.16®.  18 
.20®. 25 
.28®. 35 
.45®. 65 

.22®. 25 
.80®. 85 
.40®  .45 
.50®. 55 

.16®.  18 
.22®. 80 
.85®. 40 
.45®. 60 

@.14 

@.18 

@.25 


.23®. 25 
.28®  .30 
.32®. 88 
.22®. 25 
•28@.30 
,32@  .38 
.—@.45 

@.12% 

@•17 
.17®  .22 
.26®. 85 
•40@.65 

.17®  .18 
.20®.  25 
.80®. 35 
•  40@.60 


ROASTED  COFFEES. 


Sumatra  -Mandheling— Fancy  brown... 

oia  Government — Best . 

Old  Government— Choloe . 

Old  Government — Prime . 

Old  Government— Good . . 

M  rcba — 

Genuine  Arabian . . . 

Maracaibo— 

Cucuta — Best . 

Cucuta — Choice . 

Cucuta— Prime . 

Cucuta — Good . 

Laguayra  — 

oaracas — Finest . — . 

Caracas — Choice . - . — . 


.86 

.29 

.27 

.25 

.23 


.28 


.16% 

.16 

.15 

.14 


.20 

.17 


Peaberry— 
Santos— Fancy 
Santos— Choice 
Santos— Fine ... 

Rio— Fancy . 

Bio— Choloe . 

Bio— Fine. . 

Santos— 

Best' . 

Choloe . 

Prime . 

Good . 

Fair . . 

Rio— 

No.  l— Golden. 

No.  2 . 

No.  8 . 

No.  4 . 

No.  5 . 

No.  6 . 

No  7 . 


.17% 
.17 
.16 
.17 
•  16% 


.16 


.16 

.15 


.14% 
.18% 
■  12% 


.iJ* 

.18% 

.18 

•12% 


SPICES. 


Whole,  bags  or  barrels .  Per  lb . 


Allspice . - . 

.m  .07 

.85 

...  .10 

Cinnamon,  Twalo . 

Cinnamon,  Ceylon . 

Cinnamon,  Batavia . 

Cinnamon,  Saigon . 

.75 

„  .17®. 20 

Cloves,  Amboyna . 

Cloves)  Penang . 

Ginger,  African . 

Ginger,  Jamaica,  bleached . 

Ginger  Jamaica,  unbleached. . 

..  .08 

...  .20®  .21 
.08 

Nutmegs,  75-  80s . 

..  .22®. 26 
...  a. 9.0 

Black  fepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15@.17 

White  Pepper,  fancy .  25@.80 

Red  Peppers .  .15 

Pure  Ground,  highest  gTade, 6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon)  Saigon . 

. 26% 

Ginger . 

. 89% 

. 18^ 

. 26 

Cayenne  tepper . 

Paprika . 

Maro  straight  . 

::::::: 

. 87% 

Pure  Ground,  H-lb.  tins,  case  2  doien 
Allspice . 

Per  doi. 

Cinnamon,  China . 

Cinnamon,  Saigon . 

Cloves . 

Ginger,  African . 

Mace  . 

.  1.06 

Nutmegs . 

Paprika . 

Pepper,  cayenne . . 

Pepper)  white . 

CANNED  GOODS. 
VEGETABLES. 


Asparagus—  Per  doi. 

Mam.  white  2%s, unpeeled  Calif..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  la .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1.06 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  8s .  1.55@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.15 

Soaked . . .  76.  @  .85 

Beans,  Stringless— 

Fancy  2s . . .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2a .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s . . .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1.60@1.76 

Sifted  2s .  1.15@1.86 


Telephone  2s . . . . .  1 . 25 

Sweet  Wrinkled  2s .  1 . 40@l .  60 

Standard  E.  J.  2s . . . .  1 . 00@1 . 10 

Soaked  2s . .  .75®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2a . .  ,95@1.00 

Pumpkin- 

Fancy,  8a .  1 . 10@1 . 20 

Fancy,  gallons . . 

Squash- 

Fancy  8a . . . — . — .  1.20 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-In.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2.80@8  00 

Quarts,  glass Jara .  2.90 

Beets— 

Fancy  Btraw  berry  Is . . .  1 . 40@1 . 60 

Cut  8s . .. .  1.10@1.16 

Sweet  Potatoes  8s . . . — ....  1.15 

Sauer  Kraut  Is . 95@1.10 

Spinach- 


Fancy  New  Jersey  8s .  1.40@1.65 

Gallons. .  4.75@6.00 


FRUITS. 

CALIFORNIA. 

Aprioots— 

Fancy  8s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  8s . ..... 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  38 . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . . 

Plums,  Egg  or  Gage- 

Fancy  Ss . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . . 

Peaches,  L.  C.— 

Extra  3s . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  doi. 
8.80 
8  20 
2.65 


8  25@8.65 

4.40 

3.75 

8.50 


9.75 

8.80 

3.10 

2.75 
2  40 


8.00 


8. 80 
8.25 


1.25 


EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.50 

Pineapples— 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1.10@1.20 

Pie,  grated,  gallons .  4 . 00 

Singapore  1%B .  1.15@1.25 

Plums,  egg,  8s . »... 


Apples— 

Gallons .  3.60 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . . . 

Raspberries— 

Bed,  fancy,  2s .  2.76 

Standard  2s . . . 

FISH. 

Lobster- 

Flat  lS  -  ..........  . I . 5.00 

Flat  %s . . . .  2.50@2  75 

Kippered  Herring— 

is . . . . .  1.60 

Alaska  Salmon- 

Pink  is . . . -  1.10 

Medium  Red .  1 . 25@1 .80 

Choice  Red  Is .  1 . 40@1 . 50 

Columbia  River  Chinook  Salmon — 

Flat  %s . 1.25@1.30 

Tallis .  2.00 

Flat  is .  2.20 

Oval  is  (steaks) .  2.90 

SftTdinOS'^™ 

Domestic  %s,  oil,  100  tins .  2. 15@6 . 00 

Domestic  %s,  mustard,  60  tins .  2.35®4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09% 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

8myrna  fancy,  1-lb.  cartons .  .16 


I  California,  1-lb.  cartons 


Loose  Raisins—  Per  lb. 


Valencia,  4  cr.,  28  lbs....„  . 

California,  4  cr.,  60  lbs. . . . — 

California,  8  cr.,  50  lbs . . . . 

California,  2  cr.,  60  lbs . . . 

Figs— 

Baskets,  1  lb.  and  2  lb . — . . 

Layers,  2%-ln.,  10  lbs . . . 

2%-in.,  121bs . 

2k-ln.,  12  lbs» . . . 

2-In.,  12  lbs- . - 

.07 

.08% 

.08 

.07% 

.16  @.18 
u% 

.09 

-08% 

Currants— 

Fancy,  1-lb.  cartons . . . . 

.11 

Cleaned,  1-lb .  cartons,  choloe . 

.09 

Bulk,  choice,  50  lbs . 

.08% 

Natural,  choloe . 

06% 

Citron- 

According  to  quality . . .  .19%®  .21 

Lemon  Peel— 

Aooordlng  to  quality . . . 11%®  -18 

Orange  Peel- 

According  to  quality . _ . .  .11%®  .13 

Fard  Dates— 

60  lbs.,  bulk . _ . — . . 

1-lb.  pkgs.,  80-lb.  case -...— .  .  10 

Persian  Dates— 

60  lbs ...  ».«•••.••••••«••• ....... ..............  k,  .  .05% 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . . . . .  .14 

80x40,  choice .  .08 

40x50,  Choloe .  .  07 

60x60,  choice .  .  06% 

60x70,  choice . .  .06% 

70x80,  choice . . . .  .06 


Choice.  50-lb.  box— 

60x70,  80x  90 . . . 

70x80.  90x100...—. . . . 

Prunes  in  cartons— 

Fancy  40x  50 . - .  .10% 

50x  60 . — .  .09*. 

60x  70 . .08% 

70x  80 . ...... 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . . . . .  .0* 

40x50 .  .08 

Apples— 

Fancy,  50  lbs . - .  .12 

Fancy,  1-lb  cartons . — - 

Prime,  50  lbs . — . —  .10 

Choice,  1-lb.  cartons. . . .  .11 

Peaches— 

Fancy,  peeled,  25  lbs. . .......... 

Unpeeled,  fancy,  25  lbs .  .14 

Extra  Choice  Muir . .  .13% 

Apricots— 

Royal,  extra  fancy,  25  lbs .  .27% 

Moorpark,  fancy,  26  lbs . . . ... . 

Royal,  fancy,  25  lbs .  .23 

Royal,  choice,  25  lbs .  .20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs.. . 40  @.46 

Valencia,  28  lbs . . . .  ,33  9. 40 

Flot,  shelled . . 

In  shells— 

California  P.  8.,  80  lbs . -.  .20 

French  Princess . .  .20 

Tarragona,  120  lbs . . .  .15% 

Hard  Shell,  100  lbs . 

Bra  ills— 

New,  large,  180  lbs... . .  .11 

Filberts— 

Turkish .................. . . . . ....... ......... ... 

8icily,  180  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . — .  .14 

P6C&D8 _ 

Polished, 80 lbs . . . 10  @.12 

Louisiana  Paper  Shell . 

Walnuts— 


Chilli,  1907  crop . 

Grenoble,  220  lbs . 

.15 

Marbots,  110  lbs . 

Comes.  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lbs. . 

.18% 

Extra  choice,  boxes,  26  lbs . . 

.14% 

Choice,  bags,  125  lbs . . . 

•12% 

IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . — 

Reduced  quarters,  with  bones .  8.00@22.00 


French  quarters,  boneless . 

French  quarters,  with  bones .  17.00®22.00 

High  quartern,  boneless .  24.60@27.00 

Heaves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11  00@20.00 


Mushrooms,  %s,  accord'g  to  qual.  19.00@S5.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . .  12.00®  16. 00 

French  Macaroni,  cartons,  25  lbs., 

per',  b . . . .  .06®  m_ 
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GROCERY  WORLD  PRICES— BIIRREWT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  wiU  confer  a  favor  upon  this  journal  bp 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


AD  Y  AN  CRB .  Cohuna. 

Hams . 43-44 

Compound  Lard .  44 

Dressed  Turkeys .  45 

Poultry,  Western  Broilers .  45 


DRCLINMB. 

Butter,  all  grades . .  ^ 

Currants .  35 

City  Dressed  Veal .  44 


ADDITIONS. 


Coins. . 


TIM  AID  OAJUEE  ETIETTOS  TOU 

Standard  Weight,  per  Bumhel. 

Marrow  Beau... 

Medium  Bmi. 

Pea  Bmi..., 

Ked  Kidney 
Hominy 
Puh . 

Barter  ■ 


Onions.™ 

Stiailbartes 


BBT. 


60  lb. 


COL. 

Alarm  Cash  Drawn . —13 

A  Ini. 

Ammonia .  3 

Aiaennltloa .  6 

Axle  GreaM....™......™...  3 


Bap, 


PumPm.. 

id  Twin. 


Blacking,  Shoe  _ _ 4 

Bluing . . 7 

Borax . . . 47 

Broom,  . . H..H.nw.ii 

Brushes  . SMSIMMSMIMSMSHt^J 

Buckwheat  floor . ....19 

Buns  Bor 
Butchers’ 

Butter  Dishes 

Butter...™.. . 7 

Butter  Color . 47 


...33 


Camphor . 47 

Canales . 16 

Candles . .™. .  7 

Caaned  Goods .... ..... .........  8 

California  Fruit. . so 

Vegetmbta. . - . .  8 

Fish. . _ . .1. 

Pla  Fruit . -10 


COL. 

SariBnat . . ™»1 

Meats  ™ . „ . . 13 

SOQDS  oooooaooo  ooe  00— *0*0*0  o»o 

Can  Opener.  ooaooao* 00000000000*  33 
Cat*II  I..HH..S 7 

Cape,  OtL..HMMH.HMW.«..  6 

Catsup . . . ™..»* 

Carnal  Spoclmltlea,...  ™—.,  30 
Cereal  Co^^ea«.  1  ,,  1 ........  36 

Ch.eie .  .7 

Chncrdnta  and  Chco*...™..i7 
Chewing  Gam...™™..™.  51 
Cider  .™..™....,.™.....™.5o 

Clothe.  Ptae . . 6s 

Cocoannt. . . . »ii 

Codfish..... ...........  35 

Coffee . 5 

KSKHCO,..H.mn......«.a«.  6 

Chicory . . 6 

Coffee  MlQa  - . 33 

Cooking  Herbs.....™. .  8 

Condensed  MDk . . . eo 

Obuu _ _ _ ... _ 20 

Condmmd  Unco  lleat.. ...38 

Com  Mneii. . . . ....h..J9 

Corn  Starch . - . . 58 

Cottcdeno. . . . ™*™..27 

Cracked  Wheat . . *9 

Cracker.,  Cakes,  etc..- . 21 

Crtubcrnot  . . . 

Cutters,  Dried  Beet. . 33 

Tobacco . 64 

Delicatessen . ta 


Rope . . 

Root. . 

. 4* 

S£i  Dressing  - 

NM.S3 

£a!Ro4*, 

_ 

Sapotio  ....„„ _ _ _ 55 

sardines . . 13 

Saner  and  Condiments . 9s 

Saner  Riant...™.™.. . 46 

Scale*  i.ii. ..........  3s 

Scows,  Grocer*’...™.. . 33 

Sotatrlng  Soap..™ . 55 

Seed.  ......43 

Shoo  Dressing  ul.nstetsssssiM  4 

SftOtsUtMMtMMSmm.M . .  6 

S  IBOViCfi  G,  ........ . ....  .....  35 

Soap,  all  kinds...™.....™..  54 

Soda,  Bicarb,.™..™...™.. 31 
Soft  minis., .................. .53 

SOUpS  . . HM..XI 

Specialties  .....™™ . 56 

Spices . 56 

Whole . 37 

Starch . ™5B 

Store  Polish . 58 

Soap  Powder*.. . 55 

Segars . 64 


48 
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TlCfcl  — oooes ».*«*! e ******* eessaeee,  59 

.eras sssstii e.es » see* ..in-  JO 
■——*»■«»»— www  a*  a*  aaaa  stow...  49 

COO,  Chewing....™...  ?4 

Tobacoo  Cutters™ . 

Twine  Holder . „ . 13 

Twine . 59 

Vermicelli.  . . 3s 

Vinegar . 41 

Washboard.  ... . . . 6s 

Wax,  Fruit  Jar . ....39 

Wheat,  Cracked . «...  30 

Wheat  Flour.. . . 30 

Wrapping  Paper . . 41 

Wringers,  Clothes. . 

Wooden  war* . i . 61 

Witch  Hazel . 4* 

Yeast  Cakes . 6j 
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SUQAR. 

Confectioners’ Lorenge,  XXXX .  5.75 

“  Powdered .  5.75 

“  Crown  A .  5.95 

“  Crystal  A .  5.60 

“  Coarse  Granulated .  5.85 

Eagle  Tablets .  6.90 

Crystal  Dominoes .  7.95 

Cut  Loaf .  6.40 

Patent  Cubes . -  5-85 

Powdered .  5-7° 

Extra  Fine  Granulated .  5.70 

Coarse  Granulated .  5.70 

Granulated . —. .  5  •  60 

Fine  Granulated .  5.60 

“  in  50-lb.  bags  packed  a  in  100- 

lb. bag . - .  5.65 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5.65 

"  in  ro-lb.  bags  packed  10  in 

soo-lb.  bag .  5.75 

“  in  5-lb.  bags  packed  in  bbls....  5.80 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.80 

"  in  a-lb.  bags  packed  in  bbls....  5.90 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5.90 

“  in  2-lb.  cartons  in  cases .  5 . 80 

“  in  2-lb.  paper  packages  in 

cases .  5.80 

Confectioners’ A .  5.40 

1 — Keystone  A .  5.35 

a — American  A .  5 . 30 

3 —  Centennial  A .  5.25 

4 —  California  A .  5.20 

5 —  Franklin  B .  5.15 

6—  Keystone  B .  5.10 

7 —  American  B .  5.05 

8 —  Centennial  B .  5.00 

9 —  California  B . 4.95 

10 —  Franklin  Extra  C .  4.90 

11 —  Keystone  Extra  C . . .  4.85 

12 —  American  Extra  C .  4.80 

13 —  Centennial  Extra  C .  4.75 

14 —  California  Extra  C .  4.75 

15 —  Franklin  C . 

16 —  Keystone  C . 


TEA.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa— Superior  to  Fine.... .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . 40  @  50 

Foochow— Common,  cargo .  r4  @  16 

Good,  medium . 17  @  22 

Superior .  23  @  28 

Fine .  30  (5)  35 

Choicest .  @  40 

Guotowd*.— Choice  to  Extra .  29  @  3s 

Choicest .  40  @  45 


Moyune— Good .  27  @  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest . 35  @  40 

India — Common  to  Fine .  18  @  38 

Ceylon — Common  to  Fine .  18  @  40 

English  Breakfast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  18  @  28 

Choicest .  30  @  40 

PACKAGE  TEAS.  Per  lb. 

Lipton’s  Teas — 

In  %  &  lb.  In  y  lb. 

Ceylon  and  India,  No 
Ceylon  and  India,  No. 

Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1. 

Black  and  Green,  No.  2, 

English  Breakfast,  No.  1. 

English  Breakfast,  No.  2 
Formosa  Oolong,  No.  1 
Formosa  Oolong,  No.  2 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00' 

Levering  Coffee  Co. — 

Tourist,  and  34s,  15,  so  and  25  lb.  boxes. 

Formosa  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  ys  and  }4s, 
x5,2oands5  lb. boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley’s  Tea —  Per  lb. 

y  lb.  or  %  lb.  in  lead  or  tim  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

Ne.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

34-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  £ize,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 


.  I . 

.45 

•47 

.  2 . 

.  .40 

•4n 

3 . 

•  35 

•37 

.  I . 

•  45 

.  2 . 

.40 

,  X . 

•45 

.  2 . 

.40 

.  I . 

•45 

.  2 . 

.40 

5-lb.  Silver  Sacks . 

i-lb.  Silver  Sacks . 

J^-lb.  Silver  Sacks . 

^-lb.  Silver  Sacks . 

}4-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

.22 

.2234 
•  *3 
.2334 
■  *5 

.18 

5  lb.  silver  bags . 

H  66 

.19 

1  lb.  silver  bags . 

If  It 

.1934 

%  lb.  silver  bags . 

II  II 

.20 

V  lb.  silver  bags . 

II  II 

.21 

Packed  in  cases  containing  100  pounds. 

McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4-°° 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  %  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn’s,  34  gals.,  i  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer’s,  boxes,  y  gross . per  gross  9.25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  p.rDoi 


y  lb. ,  4  doz.  in  case. ...  1 .00 
%  lb.,  2  doz.  in  case....  1.80 

1  lb.,  1  doz.  in  case -  3.45 

5  lb.,  34  doz.  in  case....  16.75 


Davis’  O.  K.,  34 -lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis’ O.  K.,  i-lb.,adoz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland’s,  io-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  V-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  34-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.#  i  doz . per  doz.  4.37M 

Leslie's,*^ -lb.  cans,  x  ora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  %-\b.  cans,  a  doz.  cases . 90 

Leslie's  x-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  1 

6  oz.  glass.  4  doz . - .  x*°4 

6  oz.  glass,  6  doz .  x  o3 

6  oz.  ,i  gross,  in  bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . Per  doz.  .45 

xoc. -can,  4  doz.  in  box . per  dor.  .90 

}£-lb.  cans,  2  doz  in  case . per  doz.  x  .  25 

x-lb.  cans,  t  doz.  in  ca.se . per  doz.  2.30 


Royal,  ioc.  size,  4  doz.. 
“  lb.,  4  doz . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

“  -  “  M-lb.  “  «  “ 

Boston  Brand,  5-lb.  size,  doz.  case.. ..per  doz. 

n  j  11  j  a  a 

"  54  ••  1  **  ™  ** 

11  31  ”  3  f>  11 

Purity  Brand  5  "  34  " 


8 


.86 

1.30 

2.40 

4  65 
a«5 
1.25 
12  00 

*.50 
•  55 

71 

6.eo 

1.50 

.80 

•45 


BLACKING — Shoe.  Per  Gross. 

Shinol* . . . per  doz.  .75 

Shinola,  34  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola  3  doz . per  gross  6.90 

Bixby’s  Best,  No.  1 . . .  *.75 

“  "  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No.  5 . . .  4.35 

Handy  Box,  French,  No.  S5,  large .  10.00 

“  "  "  small .  j.oo 

Mason’s  No.  1,  y  gross .  2.22 

“  **  s,  “  1.60 

*•  “  3,  *■  .  s  85 

“  "  4.  "  .  4  55 

“  “  5.  7-5» 

T.  M.  French . per  doz.  z.oo 

SHOE  DRESSING.  r«D«<. 

Mason's . 78 

Acme,  1  doz .  1.15 

Bixby's  Royal  Polish,  1  doz . .78 

Bixby  Jet  Oil  Polish. . . 80 

Brown’s  Shoe  Dressing,  1  doz . .....  .8234 

Brown’s,  Army  and  Navy,  1  doz . 

Boyer's  French  Dressing . 65 

“  Oil  Polish . 75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing; . 70 

Whittemore  Bros.  &-Co: — 

Gilt  Edge  Polish,  black .  1  00 

Boston  Waterproof,  black .  a. 00 

Boston  Jr.  Waterproof,  black,  10-cent  sise...  .85 

Elite  Combination,  Baby,  black . . '  85 

Elite  Combination,  large,  black .  a  .00 

Superb  Patent  Leather  Paste,  larg. . 75 

Champion,  black,  friction  polish . *  a.  00 

Champion  Jr.,  black,  friction  polish . {3 

French  Gloss,  black,  s*lf-poliihlng .  75 

Royal  Gloss  black ,  self-polishing . 75 

Dandy  Combination,  russet . . . .  s  .00 

Star  Combination,  russet... . . 

Dandy  Russot  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .aige . 

Bossola  Waterproof  Paste  Polish,  smsll . 

Quick  White,  cleans  dirty  canvas  shoo* . 

Quick  White,  cleans  dirty  ana  shoos . 

OU  Paste  black,  nevor  dirios  up,  hwga  Ms»„  .75 


•75 

75 

•75 

£ 
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GROCERY  WORLD 


GREEN  COFFEE.  P«  lb. 

Rio  Golden  Fancy . . . 09*4©  - 10 

"  Prime . . .  ®-  08 

**  Choice .  @.07)4 

Santot  Peaberry,  extra  fancy . . .  © .  i*)4 

"  Fancy . . . . . 

**  Choice .  0.O9J4 

Maracaibo,  Strictly  Fancy,  Mild . 12  @.12)4 

**  Choice . .  @.n)4 

Waahed  Caracal,  Fancy . 14  @1454 

Laguayra,  Fancy .  -IO% 

Java,  Extra  Fancy  Old  Government . aoJ4©.2i 

"  Extra  Fancy . . .  ©.  20 

“  Fancy... . . .  ©.*9)4 

Mocha,  Hand  H  hale*,  genuine,  fineat..  ©.19 

Mocha  Seed,  Santot,  Fancy .  © .  io% 

Mocha  Seed,  Santot,  Choice .  @.io)4 

ROASTED  COFFEE  IN  BULK. 

. .  © .  12 


leeeeeeeeeeeeeeeeeeeeeeee 


leeeeeeeeeeeeeeeeei 


Rif,,  Extra  Fancy  Golden,... 

“  Prime . 

•*  Choice . 

Santos  Peaberry,  extra  fancy, 

Santos,  Extra  Fancy . 

“  Fancy . 

“  Choice . 

faguayra,  Fancy . 

Maracaibo,  Choice . 

"  Fancy.... . 

"  Extra  Fancy. 

Java,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha,  Finest . 

Upton's  Blended  Coffee — 

Mocha  and  Java,  No.  s . 

««  i<  f<  s  , 

«  II  II  / 

«  «  II 

Pack  In  25  and  go-lb.  cans,  and  as,  go  and  100-lb.  bags 
Levering  Coffee  Co. — 

Ventura . 

Eureka. . 

Leader . 

Jlip  aeee . eeeee . . . a . 

Special,  No.  6 . 

Special  Drive . 

Extra  Value  Blend . 

Bargain  Blend . 

Packed  In  go  and  too  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 
Two  per  cent,  discount  on  package  coffee.  Sold 
oa  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases,  fo-lb.  Cases. 
.  *5)4  15Ab 

B.  Fischer  ft  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  ,a6 

Stdndo,  lbs . so 

“  go-lb.  tins . 19 

“  barrels . 18 

VIv,  lbs . 16 

“  go-lb.  tina..... . rg 

"  barrels . 14 

Ground  or  pnlverired  without  extra  charge 


4p.ro 

®»9M 

.16 

•  *3 

®.12H 
@•12 
@■>4 
@•*4)4 
©.IS 
@1554 
©  *5)4 
@24)4 

@■23)4 

.22 

.20 

•17 

•14 


•17)4 

.14)4 

•13 

.12 

all 

.XI 

eIO}£ 

xo 


Llpton’s  Package  Coffee — 

Special. . . . . . .  .26 

Perfection . 20 

Packed  In  30  and  60  pound  csLsea. 
German-American  Coffee  Co. —  Per  lb 

Trinnfo,  24  2-lb.  cans . .29 

“  48  r-lb.  cans . .  .29)4 

Trinidad,  60  or  too  i-lb.  cartons . 26 

“G-A”  Blend,  20  3-lb.  cans . 24 

La  Cruzada,  60  or  100  r-lb.  cartons . .  .21 54 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  '/2 

Tumbala,  60  or  100  r-lb.  cartons .  -  16)4 

Quezal  (after-dinner),  is,  24  or  48  >4-lb.  cans 

per  H  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . . .  ,17 14 

Tourist,  24  or  30  3  lb.  tins .  -*7)4 

Almoco,  40  or  60  1  lb.  tins .  .  ao)4 

Almoco,  24  or  30  3  lb.  tins .  .2054 

E  L.  C.,  too  lbs.  to  case .  .14 

E.  L.  C.,  6olbs.  to  case .  -14/b 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case .  ->4)2 

Golden  Drip,  1  lb.  bags,  roo  lbs.  to  case . 14 % 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  ft  Diller’s  “  Kotyr” 

go  tins  In  box . per  box  3 .80 

12  tins  In  box . -per  carton  -93 

s  lb.  tins . per  dot.  j-  73 

George  Floto’s  Sons — 

Flow’s  Coffee  Essence,  54. gross  Improved 

cans . per  gross  a.ag 

Kioto’s  Coffee  Essence,  )4-gross  cans,  tin 

ends . per  gross  9.70 

Floto’s  Coffee  Essence,  J4 -gross  cans,  all 

tin . per  gross  n.8g 

Flow's  Package  Chicory,  6g-lb.  cases,  per  lb.  -04M 

Floto’s  Vienna  Coffee  Essence,  Manilla, 

H  gross . per  gross  a.sg 

Hummel’s  Essence,  tin  can,  %  gross,  per  gross  2.85 
“  “  tin  ends,  “  “  *.70 

“  '*  Improved  “  “  n.ig 

Chicory,  Sellg's,  6g’i . og% 

“  English  Ground,  bags  about  160  lbs.  .05% 

"  Francks',  stick,  6g  lbs . 06% 

"  Muller’s,  Columbus  Brand,  g  sticks 

to  lb.,  6g  lbs  . 04)4 


AMMUNITION. 

Blasting,  A,  kegs,  ag  lbs .  a.  33 

Blasting,  B,  kegs,  ag  lbs .  1.  50 

Duck,  kegs,  12  %  lbs .  4.73 

Duck,  kegs,  6U  lbs .  2  65 

FG,  FFG,  FFFG,  kegs,  ag  lbs .  4*73 

FG,  FFG,  FFFG,  kegs,  12)4  lbs .  a.  63 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1  go 

Drop  Shot,  1  to  10,  bags,  ag  lbs .  1.85 

BB.  bags,  ag  lbs .  2.10 


— T— 

BLUING — Dry.  Por  Grots. 

Barlow’s,  small,  2  doz . .  2.60 

“  large,  1  doz . . .  g.ao 

Sawyer's,  No.  1,  6  doz. . . .  1  .go 

„  ,,  No.  3,  3  doz .  3.33 

Colburn  s.  No.  1,  4  doz . . .  1.60 

“  No.  t,  3  doz .  s.go 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.63 

Ball  Blue,  2  oz.,  3  doz .  g.oo 


BLUING— Liquid.  Per  Gross. 


oz.,  groaa . 

.  3-9° 

r.,  Vi.  grot* . . . 

.  3  90 

z.,  Q  gro.s . 

*•.  V*  gwii . 

BUTTER. 

Per  lb. 

Tub  Buttei : — 

Creamery,  Extra,  60-lb.  tubs . . . 

“  First,  “  . - . 

“  Socond,  “  . . 

Third,  *•  . 

**  Imitation.  30-60  ’bs . 

“  g-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes . . 

Ladles,  30-60  lbs,,  bakers’  use . 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  20- go-lb.  bxa, 

B.  B.,  E.  D.  brands,  so-go-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

go-lb.  boxes . . 

SheaJ  (“400”)  Elgin,  so-go-lb.  boxes . 

Sheaf. . . 

Milhen  Farm,  lbs.  and  )4  lbs . 

Gumse,  pounds  or  half  pounds . 

Belle  Spring . 


.31 

.30 
.29 
.27-  a8 
. ag-.s6 


•23- 


28. 


3* 

•4 

•35 

34 

•33 

.32 

••3" 

•3* 

•34 

•32 


CANDLES.  p„ib. 

P.  ft  O.,  I’s,  30  lbs . . . . . 10H 

“  *®’»,  “  . .. . . 11H 

Paraffine.  4’s,  6’s,  8’a  cartons,  36-lb.  cases, 

P«'  lh .  .08H 

Searchlight  Hotel,  16’s,  30  lbs . 091/ 

Peerless  “  «  **  . ,o£ 

Bright  Light,  '•  “  ... . per  box  2  20 

Werk’s,  8’s,  30  lbs . j, 

“  16’s,  30  lbs .  ]I2 

Carriage  Candles,  size  6x1)4 . 19 

Martha  Washington,  long  iss . perlb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  gross  4 . 50 

Mason's,  quarts . per  gross  4.75 

Mason's,  half-gallons . por  gross  6.75 
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Jelly  Tumble 

Barrel!,  as  doz . . . . .  per  doz. 

(No  charge  for  barreli.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  )4  g>0.,  no  rubbers,  per  gro.  x  .tg 
Jar  Rubbers — 

Lip,  wide . . . .....per  gross  ,8g 

Acme,  wide,  i  dot.  cartons . per  lb.  .43 

“  medium,  1  doz.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  “  medium. . 26 

Black,  medium.. . . . „.... perlb.  .2} 

(tg  lb.  lots  1  cent  per  lb.  leee.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram.. —per  dot. 

“  Sage......™.... _  •' 

“  Thyme.. .  " 

“  Savory . “ 

“  Special  case  saasortmeat,  s 
dot.  Sweet  Marjoram,  1 
doz.  Sage,  )4  doz.  Thyme, 
34  doz.  Savory„. ..per  case 
A.  Colburn's  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

H-lb.  cartons,  1  doz . . per  doz. 

X-lb.  “  “  .  “ 

J4_lb.  *'  “  . «• 

34 -lb.  screw  cap  bottles,  s  doz . per  dot. 

fi-lb.  square  cans,  s  doz — .  “ 


•»5 

•5 

•»5 

•5 


•75 

i.sg 

n 


nancocK  »  rrying . . . 

is'  Frying . . . 

King,  No.  3,  Standard  Jersey  . 

ien  Chickens,  No.  3 . 


CANNED  GOODS 

Tomatoes— 

Mrs.  Hancock’s  Frying . 

DuBois'  Fi 
Jersey  ] 

Blue  H« 

Silver  Lake,  fancy.  Jersey . 

Hoffecker's,  standard,  No.  3 . . 

Plantation,  No.  10,  x  dor . 

Silver  Lake,  No.  xo,  1  dor . 

Golden  Rule,  No.  3,  off  standard . 

Alta,  No.  2 . 

Lima  Beans — 

Tinsley's,  extra  small . . . 

Silver  Lake . . . . 

Little  Darlings . . . . 

Acorn . . 

Early  Autumn . . . . 

Boyer's,  No.  2 . .. . 

Oxford,  Maine  packed . 

String  Beans — 

Extra  Fancy . 

Mikado,  Penna.,  fancy . .. . . 


or  Dos. 
x.ao 

x.15 

z.eo 

•9  2H 
*07)4 
.85 

••75 

3.00 

.80 

.62)4 

*•*5 
1  .co 
X  30 
iiS 
■95  „ 
*••7)4 
•«7 

1  .£0 
.90 


Store  Fixtures  are  not  inaminate 
things,  that  is,  they  ought  not  to 
be — they  have  a  real  selling  ability. 
Take  this  5-jar  fixture  for  pickles, 
olives  or  anything  that  will  go  in 
a  jar.  Comes  either  in  oak  or 
cherry,  nickel  trimmings.  Finely 
made  and  handsome. 

Convenient,  sightly  and  a  real 
help  in  the  sale  of  goods.  Sur¬ 
prisingly  moderate  in  price. 

THE 

WELLES  &  DAVIS  MFG.  CO. 

WYALUSING.  PA. 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0-See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


Hold  It 
to  the 
Light 

La  Toscana  is  an 

olive  oil  to  hold  to 
the  light  and  mar¬ 
vel  over.  So  rich, 
so  mellow,  so 
golden ! 

The  finest  of 
virgin  pure  Italian 
olive  oil.  Plenty 
of  oil  as  pure,  little 
or  none  as  rich  and 
unctuous.  French 
and  Spanish  oil  are 
good  enough  in 
their  way,  but  there 
is  no  olive  oil  any¬ 
where  like  the 
Italian. 


La  Toscana  oil 

would  look  fine  on 
your  shelves. 


J.L.Neff&Co. 

Sole  American  Agents 

BROOKLYN.  N.  Y. 
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Boyer’*,  . . 

Acorn,  3s . 

Acorn,  No.  a . 

Safe,  No.  2 . 


■  72% 

•95 
.6 .% 

.55 


White  Wax  Beam- 

Champion  . *5 

Winsom,  N.  Y.,  No.  io,  1  do* .  3  6» 


Beans  (Pork  and  Bean* — 

B.  &  M.,  No.  3,  plain .  i-35 

B.  4  ML,  No.  3,  tomato  sauce .  i-55 

Campbell's,  No.  a,  plain . 9® 

Campbell’s,  No.  a,  sance . 9° 

Oxford,  No.  . .  x  °5 

Narragansett,  No.  3,  tomato  sauce .  »-37% 

Van  Camp’s,  No.  i,  sauce,  4  doz . 87)4 

Van  Camp’s,  No.  2,  sauce,  2  doz .  x.3aK 

Moore  &  Brady,  No.  3,  plain . 82 % 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  r,  picnic  size,  sauce  ...  .45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  97% 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5° 

Schimmel's,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1.00 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . . 77% 

Bunker  Hill,  No.  3,  tomato  sauce . 80 


Snider’s  Pork  and~  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  x.8o 

s-lb.  cans,  3  doz .  “•  *-4° 

1 -gal.  cans,  %  doz . 

Sonny  side  Pork  and  Beans, 

plain  or  in  sance— 

.  “  .70 

x-gnl.  cans,  %  doz . 

«  3.~ 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  . . .* . 8a% 

Martin  Wagner’s,  No.  2,  a  doz- . 72% 

Van  Camp's,  No.  a,  2  doz.  . . per  doz.  .82% 


Corn— 

Koralet . . .  s-7S 

Paris,  fancy  Maine .  1  •  »7% 

American  Beauty,  extra  fancy,  Shoe  Peg...  87% 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . 82% 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg, Osborn’s. . . . 7° 

Mark,  crushed . 65 

Rex,  No.  a,  Fancy  Whole  Grain . 67% 

Vanity,  No.  s.  Whole  Grain . 62% 

Royal  Exchange,  Whole  Grain . 62% 
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Peas — 

Tres  Fins,  100  cans .  14.00 

French,  very  fine,  100  cans .  13.5° 

French,  fine,  100  cans .  12. co 

French,  medium,  100  cam .  10  -75 

Boyer' s,  Midgets .  ■  •  75 

Boyer’s,  Extra  Sifted .  x.45 

Boyer's,  Sifted . .  1  •  3° 

Boyer’s  Early  June . . .  z  °5 

Parrot  Junes .  Z-°5 

Jumbo  June.. .  110 

Little  Nell's,  Baltimore . 62% 

Hermit  Brand,  No.  s . 52% 

Beets — 

Red  Jacket,  No.  3,  small..., .  1,35 

Silver  Lake,  fancy.  No.  3 .  t-°5 

Chatauqua,  No.  3 . 95 

Succotstsh — Belle  Rose,  fancy  N.  V.  State .  1.00 

Quaker,  extra  fancy .  s  •  °5 

Poland,  extra  fancy  Maine  . . 9a% 

Spinach — 

Champion,  No.  3 .  x.xS 

Shawnee,  No.  3 .  *• 10 

Farren's,  No.  3 .  10J 

Farren's,  No.  . .  3-5° 

Sweet  Potatoes — 

Victory,  No. 3,  ados . - .  1.10 

Pumpkin — 

Silver  Lake,  No.  3 . 9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  . . 42% 

Silver  Lake,  No.  10  1  doz .  *  35 

Asparagus — 

Superior,  large,  No.  2% .  4.00 

Staple,  medium,  No.  a% .  3.4° 

Swan,  medium.  No.  2% .  3-5° 

Del  Monte  Tips,  No.  1% .  3-  5o 

Extra  Tips,  No.  1% .  3  4o 

El  Dorado  Tips,  No.  1% .  3  23 

El  Rio,  medium,  No.  2%,  2  dos .  3.25 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Per  doz. 

Extra  Quality .  2.73 

Extra  standard .  2  -<>5 

Standard .  2.25 

Pears — 

Bartlett,  extra  quality,  2%s .  * .  75 

Bartlett,  extra  standard,  2%s . .  a. 60 

Bartlett,  standard,  s%s, .  * .  4° 

Cherries — 

Extra  quality,  a%s .  3  •  1° 

Extra  standard,  2%s .  3-°° 

Standard,  2% . .  2.85 

Peaches — 

Goddess,  No.  2%,  ex.  stand’d  lemon  cling..  2.65 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  *.60 
Valley,  No.  2%,  standard  lemon  cling .  2.30 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


AS  ARE 


ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS.NewYork 


-11- 

Thistle,  No.  2 %,  standard  lemon  cling .  *  27 % 

Agate  No.  2%,  standard  lemon  cling .  2.00 

Lake  View,  No.  s%,  yellow  free .  s.io 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  dos .  1.60 

Columbus,  No.  2%,  pie  peeled  yellow  free...  1.87% 
Columbus,  No.  a%,  pie  peeled  lemon  cling.,  1 .92 
Plants — 

Extra  standard  egg . . .  1.73 

Extra  standard  green  gage  . . .  1.73 

Standard  egg . . . 1.63 

Standard  gage . 1.63 

DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  10,  x  dez .  2.9s 

Keystone,  No.  3,  2  doz . . . 8 /% 

Blackberries — 

Farren’s,  extra  preserved,  Ne.  a .  1 .30 

Silver  Lake,  syrup,  No  a .  x  .35 

Nigger  Head,  No.  s . ., .  1.07% 

Spring  Garden,  No.  2 . 90 

Blueberries — 

Loggies,  No.  2 .  1.50 

Loggies,  No.  10 .  6. *s 

Cherries — 

Silver  Lake,  pitted.  No.  s . 

Flour  City,  white.  No.  2 .  1 .60 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.90 

Maryland  Leader,  white .  1.85 

P.  &  B.  yellow.  No.  3 .  1.80 

Gypsum,  No.  3,  pie .  1.45 

Pears — 

Silver  Lake,  No.  3 .  1.40 

Fowling  Creek,  good.  No.  3 .  1 .30 

Ayres  Good,  No.  3 .  1.10 

Raspberries — 

Red  Farmside,  extra,  preserved.  No.  s .  *.30 

Pride  of  Rochester,  fancy,  preserved.  No.  s  1.90 
Rhubarb — 

Silver  Lake,  No.  10,  1  doz . 

Strawberries-^ 

Anchor,  No.  2 . 90 

Jumbo,  No.  r,  4  doz .  1.00 

Silver  Lake,  No.  2 .  z  .30 

Defence,  No.  2 .  a. 00 

Pineapple — 

Phonograph,  sliced.  No.  2 .  1.95 

Acorn,  grated.  No.  s .  2.00 

Acorn,  E.  &  C.,  No.  * .  1.90 

General,  E.  &  C„  sliced,  No.  s .  1.80 

Indian  River,  E.  &  C.,  No.  2 .  1.65 

Terrapin,  E.  &  C., sliced.  No.  2 .  x.6o 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Singapore  Chunks,  No.  1%,  4  doz .  1.03 

Wallace,  E.  8c  C.,  sliced.  No.  2 .  1.30 

Singapore,  cubes,  No.  1%,  4  doz .  x  .00 

Wagner’s,  No.  x,  cocktail,  2  doz . 97% 

P.  &  B.,  grated,  No.  3 . 85 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes.  No.  1,  4  doz . 80 


-IS— 

The  Paul  Taylor  Brown  Co’s 

SlnganorePIneapple,  extra  preserved . 

Chop  Tan  Hin,  %  lb.,  cubes' . 75% 

“  sasa  lb-,  sliced; . “  .77% 

".  jj_  1  %  lb.,  cubes . ix.°2% 

1%  lb.,  chunks . *  1.10% 

“  1%  lb.,  spiral  sliced . ^i.xs 

“  ^  1%  1U7,  smooth  sliced . i  1.22% 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  dos 

Devilled,  Ns.  z,  4  doz . . . . .  1.17% 

Devilled,  No.  a,  a  do* . . .  3.23 

Clams — 

Gold  Label,  No.  1,  4  dos .  x.rs% 

Star,  No.  1,  4  doz . 93 

Lobster — 

B.  &  M.,  No.  x,  flat,  4  doz . 4.30 

B.  8c  M.,  No.  %,  flat,  4  dos .  2.33 

B.  8t  M.,  No.  x,  tall,  2  doz .  4.13 

B.  &  M.,  No.  %,  flat,  4  doz .  a. 90 

Star  brand,  No.  %,  flat,  4  dos .  z.30 

Star  brand.  No.  1,  tall,  4  dot .  3.85 

Star  brand.  No.  x,  flat,  4  doz .  4.25 

Shrimps — 

Peerless  Brand  (Barataria),  dry.  No  x, 

2  doz .  1.17% 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  doz .  i.xa% 

Cotton  Bale,  pickled,  No.  1,  a  doz .  z.xo 

Mackerel — 

Pickert’s,  soused,  No.  *,  2  doz . 

Pickert’s,  soused,  No.  3,  a  dos . .  3.13 

Underwood,  soused,  No.  1,  4  dos„ .  1 .30 

Underwood,  soused,  No.  a,  a  dos. .  a. 43 

Oyster* — 

Boyer’s,  No.  z,  a  doz . 93 

Boyer's,  No.  2,  a  dos . .  z.8a% 

M.  8c  B.,  No.  1,  a  doz . 92% 

Stewart’s,  No.  a,  a  doz..- .  x  .65 

Stewart’s,  No.  r,  a  doz„ . 83 

Victory,  No.  z,  2  doz .  90 

Kippered  Herring — 

Macouache's,  2  do*.,  plain .  1.47% 

Gold  Label,  No.  x,  spiced,  4  doz . 83 

Salmon — 

Gibralter,  Sockeye,  No.  z,  tall .  z  .90 

Glbralter,  Sockeye,  No.  %,  flat .  z.*s 

Hapgood's,  No.  1,  tall,  4  doz .  z  .90 

Hapgood’s,  1  lb.,  flat,  keys .  2.23 

Porter’s  Best  extra  6ncy,  Sockeye,  No.  1, 

tall,  4 doz . .  x.70 

Humes,  Karluk,  No.  1,  tall,  4  doz .  z.33 


Billers  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horxcshoe,  No.  x .  x.45 

White  Bear,  red,  No.  «.  tall .  1.30 

White  Raven,  )4s . .95 

Plata. 

Chancerelle,  )4s,  key .  *5.00 

La  Champagne,  tfa,  key .  17.00 

Billet,  small  r^s .  14.00 

Tricolore,  .  9.00 


SARDINES — Baseless. 

La  Champagne,  )4's,  key . . . 

Cadeau,  M'a,  key . .  *5.00 

Imported — 

French, 

^s,  Martels . . .  9.75 

Ka,  Martels . .. .  13.25 

Morel,  %a,  boneless .  17.50 

)4«,  Aurora,  smoked . 

Mustard — 

4  s,  Irma,  100  cans . — . .  3.40 

is,  Eureka,  key,  100  cans .  3.25 

(1,  Underwood's,  jo  cans. .  3.95 

is,  Irma,  50  cans. . _ .  3.45 

is,  Harbor,  48  cans,  wrapped . .  3.40 

is,  Continental,  key,  48  cans . . . .  2.50 

is,  BUnohvlUe,  50  cans. .  s .  30 

Ms,  Irma.  100  cans . . . .  3.65 

Ms,  Continental,  key,  too  cans .  3.40 

)£s,  Owl,  key,  roo  cans .  3.5 2)4 

Gold  Label,  54s,  oil,  100  cans.. .  6.  40 

“  Ms,  mayonnaise  dressing,  too  cans  6 •  40 

"  H 1.  H  jo  can.  4.30 

Skipper  Sardines —  Per  case 

Quarters ^Olive^ Oil,  key,  too  tins .  12.00 

12.00 
13.00 
13.00 


alvej,  Olive  Oil,  key,  50  tins . 

uarters.  Tomato  Sauce,  key,  too  tins 
ialves,  Tomato  Sauce,  key,  50  tins. 


CANNED  MEATS. 

Corned  Beef.  Per  dot. 

Armour’s  Yerlbest,  with  key,  No.  s,  s  dot .  s  .40 

"  with  key,  No.  a,  s  dos .  *.35 

Falrbank's,  with  key,  No.  s,  2  dos .  2.35 

“  with  key,  No.  2,  1  do* .  #.25 

“  with  key.  No.  6,  1  dos .  7.00 

with  key,  No.  14,  )4  dot.,  per  case  8.ij 

vibby’s,  with  key,  No.  1,  a  do* . .  s.35 

“  with  key.  No.  2,  1  dot .  2.35 

Chipped  Beef. 

No.  s,  *  dos .  s.eo 

No.  )4,  a  do*. . . . . . .  1,15 

Glass,  No.  )4,  a  dos .  1.50 

Glass,  No.  t,  2  doa .  2.50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dox.  2.77)4 
Beechnut  Sliced  Beei,  No.  )4,  glass  jars,  per  do*.  1 . 70 
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Aeme  Sliced  8moked  Beet.  Per  do*. 

je  tins,  ados . . . . .  2.60 

Medium  tine,  4  do*. . .  1. 60 

Mock  am  tin*,  2  doc .  ..  .  ,  .  1.65 

Small  tins,  4  do* . . .  1 .00 

Large  glass  jars,  1  dos. . . . . . .  a .  8s 

Special  jars,  1  doc . ™ . . . .  2 . 60 

Junior  jars,  a  dos .  1.60 

Sliced  Becen. 

Beechnut  Bacon,  No.  r,  glass  jars .  t.50 

Beechnut  Bacon,  No.  %,  glaae  jars .  1.55 

Acme,  large  glees,  1  do*_ .  a.  75 

Acme,  junior  glass,  2  dot .  1.60 

Resist  Beet. 

Falrbank’s,  No.  s,  s  dos . . .  x .  30 

Fairbanks,  No.  s,  1  dec. .  s.25 

Armour’s,  No.  1,  a  dos . . . .  1.32)4 

Armour's  No.  s,  1  dos . . .  2.25 

Libby's,  iio.  1,  a  doi _ _ _  ,.35 

Libby's.  No.  2, 1  do* .  2.35 

Kingan  2,  No.  t,  2  dos . . . . .  x  .*5 

Kingan's,  No.  a,  x  dos . . . . .  2 .27)4 

Lunch  Tengne. 

Falrbank’a,  No.  1,  ados . . .  a. 20 

Libby’s,  No.  1,  s  doc . . . . .  *  go 

Armour's,  No.  1,  s  doc_ . . .  > .  7a 

Wheie  Os  Tenge*. 

*’  1  do“- . - . - . —  7  «e 

Libby  s,  No.  *«,  1  doc. . . . .  10.00 

Petted  Nam  er  Os  Tongwe, 

Armour’s  Vert  best,  No.  V,  4  do*. . . . 45 

Armour's  Veribest,  No.  %,  e  doc. . ,80 

2°-  S’ 4  2°* . . . 44 

Libby  s,  No.  J4. 4  d®*- . .... . . .  .80 

R.  &  R.,  No.  M,  4  do* .  1. xe 

R.  &  R.,  No.  )4,  a  do* .  1 .95 

Petted  Chicken  nr  Tnrkey. 

A  nunsi.’s 

No  X.  4  do. . . . ,« . 87)4 

Libbyt  1 . 

No.  X,  4  do* . 85 

Ho.  54,  2  doi .  1.  jo 

R.  &  R.,  No.  M,  4  do* .  1.75 

Boned  Meats. 

Curtice  Brothers,  *'  Bine  Label”—  Per  Dos. 

Chicken,  No.  % . . 

. . . .  5  iDQ 

Turkey,  •*  % .  *.85 

_  Xesee.eeeeeeeeeseeeeees#**. eeee.ee. .......  5  • ^ 

Whole  Rolled  Ox  Tongue,  No.  s .  xi  .00 

Whole  Ham,  No.  x)4 .  g.00 

Whole  Ham,  No.  a  % .  >3.50  * 
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Dsvllled  Meats. 
Curtice  Brothers,  “  Blue  Label”— 


No.  50*. 

No.  XO  01. 

Ham . 

Per  Do*. 

Per  Dox. 

niMsssas  X.5O 

*.50 

Tonfuo. . . . . . . 

Chicke» . . . . . 

. erne*  X  .  JO 

IIHMSMSX  f  .IO 

*.50 

3.15 

Toikoy  ••****•******••**••••*••< 

.  t .  zo 

3  *5 

Curtice  Brothers, 


Petted  Meats. 
”  Bias  Label’’— 


Hem . . 

No.  V  Tin. 
Per Dos. 

No.  K  Tin 
Per  Dos. 

.  x.*5 

*  *5 

Tongue  . . 

Chicken . 

. am.  I.  25 

eeeeeeeeteeeeeeese  X*OS 

*.25 

3.00 

Turkey™ . 

. .  1-95 

3.00 

Seays. 

Snider’s  Tomato  Soap —  pm  dos. 

3  lb.  cans,  2  doi . MM . . . ....*,  2.35 

S  ID.  CAQI,  *  uOI  . . .  X.35 

i  lb.  cant,  4  dos . . . ™„  ,™ 

Gallons,  cant,  )4  do* . . . 

Schlmmcl  s,  assortod.  1  lb„  4  dos . . . .  .  8; 

Campbell  a  Assort ,  No.  1,  4  do* . „ . (3 

Campbell’s  Special  Assort.,  4  do* . 87)4 

Schimmel’s  Assort.,  No.  1,  4  do* .  ^85 

Curtice  Brothers,  ”  Bias  Label 

Quarts.  Pints.  M-PInts. 

Per  Dot.  Per  Dos.  Per  Do*. 
Consomme . . .  j.xj  x.7j  *.*j 

. .  3  »5  1-75  i.tj 

. - . .  3-»S  s.TS  i.*S 

Julienne. . . .  j.xj  1.75  ,.15 

Frintanier  ...... .... .  3,xs  x.75  *.*5 

Vegetable . . .  3.15  x.75  x.*5 

Tomato™ . .  3. is  x.75  1*5 

Mock  Turtle .  1.75  x.s< 

Tapioca  Crecy . „.  3.15  1.75  x.*5 

Pea . . .  3,15  >*75  x.*5 

Mutton  Broth . .  3.15  1.75  1.25 

G*m  Chowder... .  3.15  X.7S  1.25 

Broth . . .  3.15  i.  7j  x.*j 

Chicken  Gumbo .........  3.15  1.75  x.*s 

Mulligatawny .  3.15  ,.75  ,..5 

Chicken™..... .  3.15  x.75  x.*s 

_  ^Br<?h .  3-15  x.75  x.*5 

Green  Turtle .  6.50  3.50  s.oo 

Terrapin . .  7.25  3*75  1,15 
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CANDIES  AND  CONKECTIONERT. 

Croft  &  Allen  Co.—  per  lb. 

Extra  Mixtures . . . ..30-lb.  pails  .oS 

Cream  Jefly  MLmwea„ .  .09M 

Ekroften  Mixtures — ... _ •<  .■(& 

Nobby  Mixtures . ™— ”  .09  2 

Cadella  Mixture*.™.™™ .  «  ,x» 

Fine  French  MUteres . .  *•  .X3J4 

FrcnchlCreaaos™ . — .....  “  ,0 y& 

American  Mlxturea. _ _ _  <*  .5x 

Variety  Cut  Drop* - - —  •<  .o»)4 

Darling  Mint! . . ••  .o8)j 

Golden  Drip  Bar . . 15-Ib.  boxae  .10 

Sour  Bafls . . — - 30.1b.  pails  .08H 

Pancella  Cream  Cbocoias*  .......  .xi% 

I  X  L  Assorted  Chocolate. . .  “  .is 

King  B  Aseorted  Choooiate™  ....  ••  .«j)4 

No.  1  Fine  Assorted  Chocolate...  •*  ,xS)4 

Nonpar! el  Drops _ _ “  .*3 

Chocolate  Covered  Caramels .  “  ,Xa 

Dairy  Chocolate  Chips . ...*5-lb.  pslls  .*6)4 

Chocolate  Mints . . . ~™ . jo-tb.  pahs  ,*x)4 

Honey  B  Comb . . nib.  pails  .17)1 

Cream  Cocotuuxt  Bafls . aB-lb.  pails  .  xo)4 

:Za 

W slMngton  Caramels  . . spjb .  pails  . el 

FrosanMflk  ”  je-lh.noU*  .so 

Soft  Jelly  Gut  Drop* . .  .07  U 

Superfine  “  ......m...—,.  M  .  xo 

Ufly  Beane . -  .ol 

WrgrunLeuy, -  ;; 

Assorted  “  . . .  •*  .  oq)4 

Conversation  “  . . . *8-ft>.  pslls  .00M 

C.  ft  A.  Crown  Stick  . 30-lb.  pslls  .os 

PsnceUs  Cbocolsts,  x-Ib.  bones,  jo4b.  onset  .xsU 

Rock  Candy,  assorted  . . to-fb.  boxes  .09)4 

Psony  goods . . .1*  boxes  in  cats  4.30 


CAT8DP. 

Beef  Steak  Catsup,  Medium. 

Campbell's,  No.  8,  s  do* . 

Campbell’*  No.  8,  Tobasco.. . 

P.  P.  Co  ,  Spiced,  No.  32,  5  do* . 

Home  Made,  No.  8,  4  do* . . . 

Waldorf,  medium,  ia  o*.,  screw  top,  e  do* 
Snider’s  Catsup  : — 

Pints,  a  do  x . . . . . . . . 

)4 -pints,  t  dos . . . . . . . 

Quarts,  1  dos. . . . 

Gallons,  6  jag*  in  crate_ . . . per  jug 


Par 


Dm. 
s.oo 
•  *7* 
•»7X 

Ml 

•»«x 

s.x* 

>« 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  a  jar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 

Will  you  mention  the  “Grocery 
World”  when  you  write ? 

40  cents  a  pound 

Packed  In  )4-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


PHILADELPHIA 
Pennsylvania  .  . 


^XxXN  [>XgXN  DXgx^  9X5XN  ^xgXN  DXxX^ 


n 


When  your  customer  asks  for  a  durable  stove 
polish  she  wants 

DIXON’S 

POWDERED 

Stove  Polish 

<Jf  Graphite  is  one  of  the  best  heat-resisting 
materials  known.  Good  graphite  and  free¬ 
dom  from  adulteration  is  what  makes  a 
stove  polish  durable — that’s  what  makes 
the  new  Dixon  Powdered  Stove  Polish 
durable. 

Write  our  Stove  Polish  Department  for 
more  information  about  this  new  Dixon 
product. 


Joseph  Dixon  Crucible  Co. 

JERSEY  CITY,  N.  J. 


gxgxw  ^Xxx^  c>xxx$  jxgxfi  ^<XX^  ^<xx$ 


IN  mmiTING  TO  KDIZERTISBRS  KINDLY  MENTION  ”  GROCERY  WORLD.” 


GROCERY  'WORLD 


39 


— 17 — 

KETCHUP. 

Curtioe'i  “Blu»  Label”  Tomato  Ketchup:— Per  Case. 

Small,  *5  bottle*  t»  . .  3  °° 

Medium,  *s  bottle*  In  case .  4-75 

Large,  12  bottle*  In  cnee... . * . . .  3*75 


i  •»#***••  ••••••*••••••* 

teeeoeeeeeeeet 


Per  lb. 
.35 
•3° 

•  *S 
.3° 

.36 

.36 


CHOCOLATE  AND  COCOA 

Walter  Baker  &  Co’*  :— 

Premium,  1*  to  *$  lb* . 

Caracas,  sweet,  6  lb* . 

German,  sweet,  ra  lb* ■  .........  - — - 

Auto,  sweet,  6  lbs . . . . . . . . 

Cocoa,  X-lb.  can*,  is  lbs.  In  box... 

Cocoa,  X-lb-  **”•»  ®  lbe— . 

W.  H.  Baker*:— 

Best  Cocoa,  X-lb.  si*®.. . P®f,  ■  •  33 

**  |-lb.  11  . . — .  *34 

Premium  Chocolate,  Xs,  1*  lb* . . . 34 

*«  X*,  is  lb* . . . 34 

Best  Sweet  Chocolate,  1-5*,  6  lbs . a* 

Best  Sweet  Chocolate,  1-5*,  is  lbs . as 

Herehey’s— 

Milk,  Xs,  6  lb- . per  box  1.5S 

Cocoa,  Kpp's,  X-lb- tin*,  7  11m. . »•••••••••  •+» 

«  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin,  .7a 

<>  <1  Mb.  boxes,  X-*®-  **“*» 

per  tin,  .37X 

it  t<  Mb.  boxes,  X-'b-  tins, 

per  tin,  .19 

“  Huyler’s,  X*.  ®  lb . . 43 

«*  “  X*>  *  lb . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can,  1 

X-lb.  round  cans . '9 

X-lb.  “  ... . 3o 


<-lb. 

i-lb. 

1X-0*. 


•59 

•07 


Per  do*. 

*. *7 

3.60 

7.08 


Per  lb 
•  55 


5-lb.  “  ... . . 

Bensdorp’s  Chocolate*,  Mb.  boxes,  *4  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 

Queen,  4  to  lb . .  . . 

Sweet  V  anilla,  4  to  lb  •see******* see eeeeeeeeeeee ••esse 

“  8  to  lb . 

Plain  Cooking  Chocolate,  X-lb.  cakes . . 

Blooker’s  Cocoa  Powder— 

X-lb.  tins,  a  do*,  in  box . per  do*. 

X-lb.  tins,  a  do*.  In  box. .  " 

i-lb.  tins,  1  do*.  In  box. .  ‘ 

5-lb.  tins,  1  do*.  In  case . per  lb. 


■45 

•4S 

.28 

38 


1.88 

3-5° 

6.50 
•  5a 

.  CO 
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Wilbur’s  Cocoa — 

Breakfast,  X-lb-  tins,  6-lb.  boxes . per  lb.  .35 

“  X-lb-  tin*,  6-lb.  boxes . per  lb.  .34 


Wilbur’s  Chocolate — 

Premium,  X*,  ia-lb . — . 

Sweet  Clover,  >4*,  6-lb.„.. 


. per  lb. 

..per  box.  1 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  Xs-' . . . . 

Cocoa,  labeled,  3s. . . . 3° 

Premium  Chocolate,  Xs . ** 

Premium  Chocolate,  X* . — . . 


Lowney’s  ;— 

Premium  Chocolate,  Mb.  boxes,  1*  boxes 

In  case,  X-lb.  packages . . . 3s 

Premium  Chocolate,  sa-lb.  boxes,  6  boxes 

In  case,  X-lb.  packages . . . 36 

Premium  Chocolate,  Mb.  boxes,  1a  boxes 

in  case,  X-lb-  packages . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X-lb.  packages . . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb-  packages . 3° 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb  packages.. . .  .30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X'lb.  packages . .30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 

ages  in  box.. . * . per  box  **75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . •••;•••  *4° 

Cocoa,  Mb.  boxes,  12  boxes  in  case,  X-lb. 

tins  39 
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Cocoa,  Mb.  boxes,  i*  boxes  in  case,  X'lb- 

tins . .  -3® 

Cocoa,  1 2-lb.  boxes,  6  Doxes  In  case,  X-lb- 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 4° 

Cocoa,  5-lb.  screw  cap  cans,  10  can*  in  case, 

5- lb.  tins . 4® 

Diamond  Chocolate,  sweet,  X-lb-  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .*7 

i*“  “  6  “  “  .  “  *7 

“Always  Ready"- Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxe*  in  case, 

per  lb.  .33 

6-lb.  bxs.,  xabxs.  In  case,  X  lb.  tins  “  34 

X-lb. tins,  Mb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . . .  r-75 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb.  jars,  6-  and  in-lb. 

boxes . 4° 

Croft’s  Cocoa,  |s,  a  do*.  In  box .  1.85 

“  «  X».  ®lb.  “  33 

"  “  X*,  61b.  “  32 

“  11  5  lb.,  6  cans  In  box . 3° 

Swiss  Milk  Chocolate,  48  5-c.  cakes..  1 . 50 

Premium,  X*>  1*  lb.  “  ...  .31 

“  X*.  12  lb.  “  ...  .30 


— so — 

MUk  Chocolate — 

40  3-cent  cakes  in  box,  24  to  hair  case . lo 

40  “  “  48  to  case . .  .  80 

24  5-cent  oake*  In  box,  24  to  half  case . 78 

24  «  “  48  to  case . 78 


*5 

15 

3.90 

3.90 
4-  45 
4.20 

3-  55 
4.20 

1.90 

4- 4° 


CONDENSED  MILK. 

Eagle,  4  do* .  * 

Eagle,  2  do* .  3 

Challenge,  4  do* . . .  3 

Defiance,  4  do* .  3 

Magnolia,  4  do* .  4 

Rose,  4  do* .  4 

Dime,  4  do* . 

Winner,  4  do* . 

Baby,  1  do*.,  gla»* . 

Red  Cross . ..... 

Peninsular .  4-4® 

Leader .  3-9° 

Banner,*  do* . 4-3® 

Star,*  do* . 4-4® 

EVAPORATED  MILK. 

Peerless,  family  si*e,  4  do* .  3  5® 

Peerless,  5c.  size,  4  do* .  *.00 

Yacht,  family . 

St.  Charles,  family  »i*e,  4  do* . 

St.  Charles,  hotel  si*e,  2  do* . 

Silver  Cow,  5c.  sl*e . 6  do*. 

Pet,  10-c.  size,  4  do* . per  case 

Pet,  5-c.  st*e,  6  do* . per  case 

Van  Camps,  6  do*.,  small .  2  9° 

Van  Camps,  4  do*.,  family .  3-35 

Van  Camp*,  4  do*.,  large .  3  9° 


3  75 
2.90 
2.80 


HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe 


KNICKERBOCKER  CHOCOLATE  CO 


Hasty  Lunch  Chocolate— 

X-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

<2-lb.  “  “  *4-lb.  “  .  “ 

Special  10-C.  packages,  30  to  box.. ..per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  X'lb.  tins,  6-lb.  boxes . - . 

"  X-lb-  “  ia-lb.  “  . 

Bedford  Cocoa- 

Labeled  X-lb.  cans,  6-lb.  boxes . 

“  X-lb.  “  12-lb.  “  . 

“  1-lb.  "  Mb.  “  . . — 

'•  |-lb.  “  ia-lb.  “  . . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  Mb.  boxes . 

“  Xs.iMb.  "  . ....... 

Buster  Brown,  5-c.,  48  cakes . „..p*r  box, 

“  3-c.,  7*  “  . — 

Premium  Chocolate — 

lb.  cakes,  ia4b.  boxes . . . 

•lb.  “  24^.  "  . 


.60 


9& 


Hires  Con-  \ 
densed  Milk  „/5* 

Queen .  4.60 

Blue  Ribbon —  4.35 

Premium .  -4.35 

Sliver .  4-75 

(Each  of  above  brands 
4  do*,  in  case.) 

Oold  Cream 

Packed  in  cases  of  Forty- 
eight  20  oz.  cans. 

Leas  than  fiva 

cases.. .  4.25 

Five  cases  or  more .  4-20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4-«o 


A  Household  Word 

If  you  were  to  say  to  any  woman  who  came  into  your  store,  “What  is  Ariosa? 

She  would  answer  instantly,  “Why  that’s  Arbuckles’  Coffee.”  Why?  There  is  only 
ONE  answer.  It  is  the  best  package  coffee  ever  sold  at  the  price,  and  it  is  the  most 
extensively  advertised.  Ariosa  is  a  product  you  don’t  have  to  sell,  you  simply  put 
it  in  stock  and  take  orders  for  it. 


ARBUCKLE  BROTHERS 


NEW  YORK 


Do  You  Want  YOUR  Customers  to  Get  the  Best 

Kidney  Beans  have  never  sold  the  way  they  ought  to  sell,  and  the  only 
reason  is  that  they  haven’t  been  put  up  in  a  way  that  made  people  want  more. 

If  you  will  open  a  can  of  our  Kidney  Beans  and  let  your  customers  see 
the  way  they  look,  as  WE  prepare  them  with  our  automatic  cooker,  you’ll  sell 
a  can  to  every  customer  yon  have. 

IROQUOIS  CANNING  COMPANY  -  Onarga.  111. 


IN  WHITING  TO  ADVERTISERS 


KINDLY  MENTION  "GROCERY  « 


40 


GROCERY  WORLD 


Si 

COCOANUT.  Pallh 

Sohopp'i  Shredded,  V-lb.  plcgi.,  15  lb«.  to  case  .23)4 

“  %  lbt . 2234 

Dunham's,  5-C4nt  package . 20 

"  X* . - . 26 

U* . . 28 

"  “d  54» . ~ . ....  .26X 

Franklin  Baker  Co's — 

BraiU,  70  -lb.  packages .  2.50 

;;  asg-ib.  “  jo 

3*  54-lb.  and  16  X-lb.  paoJuiges .  2. so 

Brazil,  18  i-lb.  packages .  a, 50 

“  Shred,  in  pahs,  20  lbs .  .11 

“  In  boxes,  2j  lbs . io}4 

In  barrels,  iso  lbs . 10 

Table  Talk,  Thread,  in  paEs . . 

“  Inboxes . 1054 

_  .  “  „  “  in  barrels,  140  lbs . 10 

Bakers  ,  Macaroon,  barrels,  140  lbs . 10W 

"  Slice,  ”  ’ilolbs . 10S 

‘  Strip,  "  ise  lbs . 10X 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Batter  Crackers . 08  .08  54 

— :  :2  -g 

Cracker  Duat . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  j  barrels  and  upwards. 
J.  S.  Ivins' Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 0,iz  0s 

Brown  Edge  Water . 

Butter  Thin .  „ 

Clover  Mixed . . .  >e8 

Cocoanut  Ripple. .  .i0 

Cocanut  Taffey  Bar  . 

Crystal  Bar . *  ^ 

£<8  Bars .  .10 

Frosted  Spiced  Wafer .  .00 

Fruit  Cookies . 08K  oq 

Fruit  Oem . .08 

Grandma  Cookies . . . . . .  .08  )4  .00 

Honey  Jumbles,  XX . 09)4  .i* 

Honey  Brook  Crisp .  .oo 

Iced  Charter  Oak . . . „  .09 


Iced  Ginger  Tablet .  iQg 

Iced  Honey  Jumbles .  00K  10 

Iced  Vedette  Wafer . .  "  07U  'If 

Lemon  Bar . 08U 

Man-in-the-Mooo .  "  Zg 

MUk  Lunch . . . .07  '.07U 

Orange  Cookies . <,,54  >08* 

Soda  Biscuit  XXX . .0654  .07 

Spiced  Wafers . 07)4  .08 

Sunshine  Cookies .  07  V  08 

Vanilla  Wafers  XXX .  *  .18 

Water  Crackers  Star . 06J4  .07 

Package  G«ds—  per  doz. 

Animals . . 

Butter  Thin . .  1 .  00 

Gingerette* . . ]  ,’OJ 

Gold  Medal  Soda  (small) .  ca 

“  “  (large)  . 90 

Graham  Wafers .  j  ,c0 

Ivinettes .  ,00 

Milk  Lunch . "  I  CO 

Our  Ginger  Snaps . 

. f. . r.l 

bugar  Snaps. . . . ......  *50 

Saltona  Biscuit . 103 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


Weln  Senf,  In  bbls . pc-  g*), 

"  1  gabon  stone  jars  . per  jar  .75 

5  gallon  keg* . per  keg  a.  50 

Prepared  Mustard,  in  bbl* . per  gal. 

“  “  15  gallon  kegs,  per  gal. 

In  zo  “  « 

“  In  5  “  “  ..<-.40 

..  "  £  *  gallon  palls. ..per  pall  ,75 

Prepared  Special,  with  spoon,  s  dot.  In  case,  -+° 

,.  ^.Per  doz .  95 

Sifting  top,  2  doz.  In  case. ....per  doz.  .46 
Horae-radish,  a  do*.  Ln  case, 
per  do*  . . . 95 


IMPORTED  AND  AMERICAN  FANCY 
_  CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 26 

c  —  w . loaf,  \a6% 

Sap  Sago,  3  to  a  lb . cask,  per  lb..  ,x8,  less  .22 

Roquefort  Cheese,  12  In  cage. .per  lb.,  .32 %  •'  ,, 

Parmesan,  ioavesabout  30  lbs . loaf,  .27,  cut  32 

Edam  Cheese,  ia  in  case. ..case,  10.50,  single,  ho 

. lb.  ,V6 

i-lD.  on* . . per  case  3.25 

Camembert,  ln  wood  boxes. . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  Oz.  bottles, 

per  doz . ’ 

Parmesan,  grated,  ready  for  use,  large 

per  doz . ' 

Parmesan,  grated,  ready  for  use,  —all  bottles 

par  doz .  ,  . 

Otiuumr  Hand  Cheese,  too  ln  box . “  ...5 

Edelweiss, Romatour  and  Bier-Kase...per  doz  4  00 

American  Swiss,  No.  1 . loal  .16  cut  .19 

‘  “  Square  loaves.  No.  1,  about 

I  . . per  lb.  .16 

Limburg er  Cheese,  No.  i_...box,  18  ;  j4  box 

18;  less . .  .. 

Muenster  Cheese . . . . r*ril>  ’  18 

Brick  Cheese,  No.  v -  »  ',6 

English  Dairy  Cheese . . .  «  .1754 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  also,  s  doz.  ln  case,  per  doz,  1.15 
"  11  with  Horse-radish. p.  dz.  1,15 

Stone  Pots,  large  slse,  1  dos.  in  case. ..per  doz.  1.75 
“  with  Horse-radish. p.  dz.  1.75 


Pineapple  (Picnic  sise)"6ta'b!i_ “"‘.per  box  3.'oo' 

(Gem  size),  6  In  box. .  "  2.25 

Royal  Luncheon  Cheese—  x  „ 

Dinner  size,  1  doz.  In  ease... . per  doz.  4!5o 

Lunch  si*«,  2  do*.  In  ca*eM .  •*  2 .40 

Picnic  siae,  2  do*.  In  once .  11  ,  ar 

Trial  size . “  I  'H 

MacLaren  Imperial  Cheese,  Clubslxe.per  doz.  i  oo 
‘  “  .  No.  1  size  “  *40 

‘  Roquefort  “  large  size  “  so, 

“  “  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  z  In  box...per  box  , .55 

“  d’lslgny,  “  6  In  box  •«  ice 

Wm.  Tell  brand,  12  In  box . ”  <*  ,  'Jq 

Neufchatel  (Cow  brand),  as  In  box.’.'."per  box  z !os 
Star  Cream,  or  Phlla.,  za  •*  ....  <1  , 

Miniature  Cream,  or  Ph  11a.  12  “  «*  c’,- 

Hand  Cheese,  8  doz .  ””  «■ 

“  4  “ . ™ 

4  “  Thuringer . 


Farmer  Hand  Cheese,  4  doz.  lu  box...per  box  1.45 

Schutzcn  Cheese,  ia  In  box  .  *<  ,  ,, 

American  Mountain  Cheese  (Alpen  Ease)  50  3 

z-lb.  packages . . . j per’  lb.  .  ,8 


IMPORTED  AND  AMERICAN  MBAT8 
,  SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  ln  tin . per  (Jqj' 

Carlsbad  Speck  (Imported  Bacon)  ...m  " 

Imported  Cervelat  Sausage  (Rolfs) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb! 

Patede  fois  Gras,  small  size . per  doz, 

American  Holateiner..by  bbl.  ia  less,  per  lb' 

"  Landjager,  short . per  lb.’ 

‘  “  loag . .  “ 

“  Mortadella,  Dry . . . per  lb. 

“  Knack wurst,  aj  ln  box,  per  box, 

,  #4-75 . per  dez. 

“  Cervelat  (E),  50  and  100-lb.  boxes, 

-»9>4  ;  less . . . . 

"  Cervelxt,  Bine  Ribbon,  50  and  1  oo- 

lb.  boxes,  .18;  less. . . . 

“  Cervelat,  Crescent,  50  and  tee-lb. 

boxes,  .15;  leas . . 

Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  .it;  lees . . 

*'•  Cervelat,  E.  Gothaer,  50  and  100-ib. 

boxes,  .as;  lees . ,,,  ,, 

“  Salami  (E),  50  and  zeo-lb.  boxes, 

.19;  leas . . . 

“  Salami,  Blue  RIbboa,  50  sad  1  oo- 

lb.  boxes,  .17)4;  Isas. . . . 

"  Salami,  G.  A.  P.,  50  and  100-lb. 

boxes,  .16;  lsss . . . . . 

"  Tongue  Ssussge . per  lb. 

“  Smoked  Brauas«hwelgsr  liver  Ssn- 

"  l^h^v::.:::— .r:z:p”«ib- 

"  Petit  DeHcs test  Frankfurters,  plain, 

per  dos . 

"  Delicatess  FraaMumrs,  wTth 

Sausr  Kraut . . ..per  dos. 

"  Lebanon  Beef  Bologna . per  lb. 

Paprika  Speck . . . .  •< 

Mcttwurst,  hklf-round  . .  ** 

S*u®**®  ^SP*cUI).  h-uBe/gooee  or  tax* 

. . . . . . per  lb. 

Smoked  Thuringer  Blu twurat. . . . ! ! !„  « 

“  FfcHerwurtt . . . . .  •* 


AND 

•4« 

4-75 

*•75 

•3* 

•4* 

3-75 

•65 

3.00 

•x4 

•»4 

•*5 
a. 40 

.at 
•  20 
•»7 
•»4 
•4 
.so 
.19 

•«7 

•  z8 

•  «S 

.18 

i.oe 

1 .00 
•«5 
.58 
.it 

•*4 

.18 

.18 


,  PICKLED  MEATS. 

Lamb  T ongues  (Derby  Brand),  pint  glass  jars. 

J*r  do* .  4-s 

(Darby  Brand),  quart  glasi  jars 

(iCby  Bnuid),  z»«z.  jus,  5  75 

per  do* . . . .  j  tQ 

Calves  Head,  Ln  round  tins . . . per  do*  z  6* 

Pickled  Meats,  In  glass.  «  \ 


The  STEEL  FRUIT  JAR  CAP  from  the 

Chem  ist’sV  iewpoint 


Prof.  Chas.  T.  P.  Fennel,  Jthe  famous 
Cincinnati  chemist,  says  that  a  steel 
fruit  jar  cap  submitted  to  the  influ¬ 
ence  of  organic  acids,  such  as  are  con¬ 
tained  in  fruits,  do  not  corrode  as  much 
as  zinc  caps.  He  further  says  that  re¬ 
sulting  salts  from  this  corrosion  in  the 
case  of  the  steel  cap  are  absolutely 
harmless,  and  that  those  from  the  z'nc 
caps  are  poisonous  to  the  humansystem. 

If  you  tell  this  to  your  customers  you 
can  sell  a  lot  of  our  steel  caps. 


THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


Do  You  Buy 

Pasteboard  or  Apples 

when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark,  Wayne  Co.,  N.Y. 


Give  Me  Some  Fresh  Roasted 
- Peanuts - 

You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

Acme  Peanut  Roaster 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


Whe 

Jobl 

Sale: 

n  the 
ber’s 
smaii 

W  hen  your  jobber’s  salesman  comes 
to  you  with  future  canned  goods  for 
1908,  ask  him,  in  your  own  protection, 
if  he  will  guarantee  you  100  per  cent, 
delivery.  If  he  won’t,  then  order 
Blue  Bell  or  Clover  Farm  canned 
goods,  for  jtou  can  get  100  per  cent, 
delivery  on  those. 

No  finer  goods  packed  in  all  Mary¬ 
land.  Splendid  quality,  and  a  busi¬ 
ness-like  contract  giving  you  not 
what  the  packer  wants  to  give  you, 
but  all  you  bought. 

Coi 

lies 

Strasbaugh,  Silver  &  Co. 

ABERDEEN,  MD, 

—  I| 
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Bed  Salad,  In  glau . .. . par  do*,  i.oo 

<*  •<  In  pint  jan ,  glaaa . 

•<  <•  In  quart  jars,  slat* . 

Lamb  tongues,  In  glass . .  ”  r.oo 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Falls. 

Holland  Herring,  mixed,  “Y.  M XML  SS«  6»-75 

«  milkers,  “  X  bbl.  6.jo  75-85 

“  mixed,  Standard,  bbl. 

X  bbl .  5  - 5«^  ' 50 

Holland  Herring,  mllkem^ Standard,  bbl. 

Scotland  Herring,  mixed,'  large  bills,  bbl. 

X  bbl.  8.00.  eeeeeeoo 

••  milkers,  large  fulls,  bbl. 

bbl.  8.00...M . 

Marlnlrte  Herring,  Imported,  about  40  in  pall.  1 .  »S 
RoU  Herring,  Imported,  about  *s  In  pall.........  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  (fry . per  lb.  15 

Matjes  Herring . .  P*b 

BISMARCK  HBRRINQ. 

Pint  slse,  round  Uns,  wlthlkey . per  tin  .ao 

Quart  «  "  "  .  *35 

»  Qt.  «  "  “  .  -55 

4  <Jt.  ••  «  “  .  “ 

SMOKBD  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4qt.  tin,  1.10,  aqt.tin,  .60,  qt.  to  .Jo 
Brat- Haring,  4qt.tln,  i.io.s  qt.tln,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and.  Brat-Haring,  oral  tins, 
per  dos . . . .  *-S° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  kee  .75 

“  s-lb.  pads . per  pall  .55 

“  10-lb.  palls . -  1 -OS 

Cut  Spiced  Sardines,  per  10-lb.  pall....  "  .75 

“  «  5-gal. keg . .per  keg  a. 75 

Russian  Sardines,  In  glass  jars . per  dos.  *.35 

NORWAY  ANCHOVIES. 

Original  Package . . . P«r  X  bbl.  5  •  |° 

Repacked  in  5-lb.  pall . per  pall  .60 

“  in  10-lb.  pall . . .  x*10 

“  In  5-gal.  kegs . per  keg  3.75 

««  in  X*I°-  dat  tins . per  dos.  95 

•*  in  X-lb-  tall  tins . -  “  ^»-5<> 

**  In  x-lb.  tall  tins..... .............  s.oo 

Fancy  Kegs — ijr  keg,  .80 ;  X  keg,  .4*;  X  beg, 

.3s  ;  X  beg . . 

SALT  SARD ELLEN. 

Original  Package,  . . per  anker  16.00 

Repacked — kegs,  about  I  lbs . per  keg  3  •  35 

pint  jars . per  dos.  6.00 

M  urge  tumblers . .  *  **a5 

small  tumblers . .  “  t.*5 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  dos  19  S°  X  bUo  Cans,  per  dz.  19.50 
14  ••  «  10.50  X  “  r°'5° 

X  «  “  5.50  X  “  “  5. S» 

X  “  *'  a.75  M  "  *  75 


GERMAN  DILL  PICKLES. 
Regular  Slse. 

60  gal.  cask — about  aooo . .per  cask 

50  “  bbl.—  “  1*00 _ _ - . per  bbl. 

is  “  keg—  “  500 . per  100 

10  «  keg-  “  300 . .  100 

5  “  keg —  “  xjo . «... 

10  lb.  pall—  “  jo . . 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . .. . per  cask 

48  gal.  bbl . - . per  bbl.  6.50 

10  “  keg.. . . . . . per  beg,  a.  40 

..  ..  •  it  a  26 

5  eeeeeeeeeeeseeeee  eeeeeeeeeeeeese  eeeeee  J 

10  lb.  PAlleeeeeeeeeewweeeeeaeeeeee  see  eeeeee  eeeee  per  pall, 


-*7- 

COTTOLENE. 

30  e-lb,  tins . per  case 

XK  4-1O,  #  eeeeee  eeeeeeeeeeeeese  eeeeeeeeeeeeese 

6  10-lb.  •*  .  ,  “ 

Freight  prepaid  on  two-case  lots. 


IMPORTED  LBBKUCHEN. 

Dampfhusse  (Pfeffernusse) . P®7  lb. 

Spltskugeln . . . 


LBBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  J>kg...per  bundle 
Easier  Lebkuchen.No.  1,  6  ... 

«  “  No.  a,  6  “  ...  “ 

.<  ••  No.  3,6  “  ••• 

Amandines,  9-lb.  tins . P**™ 

««  small  tins . 


.18 
■  *5 


■  30 
.50 

•  75 
1.00 
5  05 

•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg .  «  S° 


German 


5?l 


eeeeeeeeeeeee 


Green 

Potato  Flour . 

German  Dried  Pears.. 

Dried  Mushrooms . 

Juniper  Berries. ........ 

St.  John’s  Bread 
Bay  Leaves 


SUNDRIES. 

Potatoes,  Original  Bags,  110-lb, 
. . per  lb. 


*•75  # 
•  ioX 
.08 

“  14 

“.60-.100 
“  .08 

“  .05 

“  .06-. 08 


6.35 
6.35 
6. as 


EGGS.  Per  Doz. 

Nearby,  candled  and  selected,  30-dox.  crates...  .18 
Western. . . 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .  15X 
New  York,  Full  Cream,  new,  rst's,  10-lb.  bxs.14-.15 
Picnic,  Full  Cream,  new,  fancy,  ao-lb.  bxs . 10 


FANCY  QROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . a8 

Anchovies,  In  ell,  X  bottles . .  4-5° 

“  <•  X  “  - .  3-35 

Anchovy  Paste,  lancy,  per  doz . - .  4-75 

«  plain,  per  doa .  3-75 

Bouillon,  Burnham,  pints,  1  doz.  In  case .  3  •  75 

<•  «•  X  pints,  a  doz.  in  case....  a. 00 

Capers,  Nonparlel,  X  g*H°“  begs . .  >  •  5» 

«<  “  Quart,  glass . per  doz.  7.00 

•«  "  bottled,  X  *!*•■••  -P*1  tlo*.  2-35 

it  11  ••  ij  ••  tl,„  **  1.90 

11  a  ••  x  “  .  “  1. 15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4-s5 
.<  “  "  12  “  “  5.00 

«  .mail  «  «  24  “  “  4.  75 

Cherries  In  Marasdilno,  In  glass,  i-doz.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb.,  4  dz.cse.p.dz.  .90 
«  “  3  lb. 4  *  dx.  CASO  *  2.20 

Currie  Powder,  pints,  per  doz .  3  •  5° 

“  4  os.,  “  .  *-*S 

«  101.,  “  .  »  50 

Russian  Caviar,  X’s .  *  •  6S 

**  X*l... ••••••••••••••••••••••••••••*••••  5  00 

“  x’* . - .  9  85 

11  r’s... 18.50 


French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case . . . — .  16.00 

“  Moyen’s,  per  case . 13 -5° 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  loper  case...  ia.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

w  “  Dinner  Biscuits,  per  lb...  jo 

n  "  Breakfast  Biscuits, per  lb.  .31 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  doz .  1.S5 

“  ••  X  pints,  per  doz . 60 

Salt,  In  4-doz.  stone  jars . .. .  *•  75 

Morris’  Extract  of  Beef,  4  oz.,  per  doz . .  6. 50 

"  “  “  sot.,  “  .  355 

Anker’s  Extract  of  Beef,  130  vials .  4.00 

<•  •<  «  4  oz . per  doz.  4.00 

'<  "  ••  8  oz .  “  7.35 

><  ••  “  16  oz .  “  13.50 

Theodore  Marquet  Mushrooms  :— 

First  Choice . . . . .  *7  00 

Choice,  100  tins  per  oase . . .  35.00 

Extra,  “  “  . . . 

Hotel.  “  **  . - . - .  *3  °° 

Truffles,  A . per  tin,  .30 

“  x .  « 

•<  W . .....  “  3.18 

••  X .  “  a. 35 

Shrimps,  Pickled,  small  size .  « .  15 

Dunbar's  Shrimps,  a  doz.,  per  doz. . . .  *.»S 

“  Figs  In  Cordial,  1  doz..  per  doz .  o 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  dos. .  6.50 

Crystallized  Ginger,  x-lb.  tins,  per  dot. .  4-o* 

11  "  X-lb-  “  “  ..........  a. aj 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  t.ss 

“  Peach  Water,  per  doz.  . . . 

Pitted  Olivet,  per  dot. .  * •** 

Armour's  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

“  4  “  1  “  8.20 

"  8  "  1  "  15-9° 

’*  16  “  X  “  29*75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  r  dozen  in  case . 

“  8  “  r  “  . 

“  16  “  x  “  . 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

r  dozen  small  boxes,  12  tablets  each .  a. 25 

1  “  medium  “  36  “  ..... 

1  “  large  “  72  “  .... 

Armour's  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  00 

“  16  “  z  “  .  14  00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 

“  ia  “  z  “  . •••••••• 

«  5  ••  . per  bottle 

“  2  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  i  dozen  in  case .  2.50 

“  12  “  I  “  .  7-20 

**  5  **  . per  bottle  3.50 

“  2  fancy  jugs . Per  jug  i»5° 


445 

8.20 

16.00 


6.00 

10.00 


2.50 

7.20 

3-50 

.50 


YOUR  DUTY  IS 
TO  TELL  HER 


WASHBURN-CROSBY  CO’S 


Suppose  your  customer  does  ask  for  Trust  Starch,  is  it 
your  duty  to  give  it  to  her  without  telling  her  that  Murdoch-S 
Corn  or  Laundry  Starch  is  better  ? 

Don’t  you  owe  it  to  her  to  give  her  the  very  best — to  tell 
her  if  she  thinks  she  is  getting  the  best  when  she  isn’t  ? 

Murdoch’s  Corn  and  Laundry  Starches  are  the  finest 
products  of  their  class  extant.  We  go  to  trouble  in  making 
them  perfect,  which  other  manufacturers  tell  us  is  ridiculous. 

But  that’s  the  kind  of  a  foundation  we’re  laying  for  this 
business. 


Gold 

Medal 

Flour 


j^SHBURN-CROSBYC0’ 

i-G 0 L6. 'MeivAiu.  cLO U a 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


Oswego  Maize  Products  Company 

- OSWEGO,  NEW  YORK  = 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA ,  PA, 
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GROCERY  WORLD 


FLOUR. 


King  Midas 

Gold  Medal . 

Melbourne . 

On  Top . 

CcresoU . . . . 

Pillsbury's  Best . 

Taylor's  Fancy... . 

Semper  Idem . 

Pride  of  the  Watt. . 

Sunbeam . 

Quaker  City . . 


Per  Bbl 

.  6.40 

.*  6.10 
>.  6.00 

.  6.30 

„  6.ZO 

„  6.10 
..  5-40 

•  4  65 

•  5-15 

•  5-05 

•  5-70 


SELF-RAISING  FLOUR. 

Franklin,  20  packages .  3.50 

Keeker’s  Superlative,  3a  packages . .  4^32 


PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.90 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1 . 85 

Uncle  Jerry,  40  packages .  2.60 


BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal —  per  jja. 

Lea's,  white,  Table,  100  lbs .  2.02 

"  yellow,  granulated,  roo  lbs .  2  00 

“  "  table,  ,00  lbs . .  x  .95 

Western  yellow,  granulated,  100  lbs. .  1 . 75 

Western  white,  granulated,  100  lbs .  1.65 

Quaker,  36  packages .  2.85 

t  anna,  Hecker’s,  24  i’s,  per  case .  1. 40 

“  Schumacher’s,  a.  packages,  per  case..  1 . 20 
Beans — 

California  Lima . .  lb.  .Q-y. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

.»  „  bush  2. 2714 

Medium,  Fancy,  grain  bags . bu  2  35 

Pea,  foncy,  grain  bag. . bushel  2.40 

Pea  foncy,  Michigan,  grain  bags . bushel  2.40 

Red  Kidneys .  *•  j,  -Q 

Peas  - 

?r*“' . per  bushel  a  40 

Split,  yellew . “  *< 

"  green .  •* 


-ao- 


Lentils — 

000000,  xro-lb.  bags . ,per  lb. 


.07 

•  07% 


•°S% 

•06% 

1. jo 
2.25 
1  .to 
.80 


No.  3,  r oo-lb.  bags . . 3*4 

Noodles,  Climax, 24  xoc.  pkgs.,  asst.. case.. 

48  sc.  Ptg..,  ca..,,: . 


Less  quantity . . .  < 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity .  >< 

Hominy — 

Lea’s  Breakfast,  10  pkgs . case 

Lea's  Pearl,  100  lbs . ,per  bag 

Sohumacher’s  Breakfast,  xo  pkgs.  to  case 

Western  Pearl,  100  lb.  bags . ...  ,  8o 

Western  Grits,  100  lb.  bags .  1  75 

Barley — 

OO- .  .06 

40 
«5 

-  .  -  _  .  .  --25 

.1  oil..  *4  sc.,  I«  IOC.  case...  1.20 

smith  s,  30  xo  c.  package* .  1 . 90 

„  ..  „  assorted,  5  and  xe  e .  1.90 

Golden  Egg,  5  and  10  cent .  .  ,, 

Golden  Egg,  5  cent . “ZZ  .  ,  “ 

Golden  Egg,  xo  cent .  , '  ?? 

Oitmeal,  t>,  per  bbl.„ . .....I!”"'.!"..."!.  6.80 

ii  “  kogs  100  lbs.,  per  keg . ’ . 3,65 

Oaten  Geode,  In  cases—  per  case 

Aveoa,  x8  packages..... .  ,  ,7i/ 

Banner  CaU,  20  packages . .V. 

H.  O.  Oats,  18  packages .  2  32 14 

Mother's,  18  . . t  t-71 

Quaker,  18  small  slse . 1 

Quaker,  20  large  size . 4.3c 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6  JO 

Avena,  per  keg,  90  lbs . .  . .  , 

Standard,  180-lb.  bbls . . . . . 


-31- 

Purlna  Whole  Wheat  Flour,  20  5's . per  case  4.2a 

Egg-O-See.  36  packages .  1 . . 0 

Egg-O-See  Corn  Flakes,  36  packages .  2.63 

Cook’s  Malto  Rice,  36  2-lb.  packages..... .  4  20 

w0rcf  r°?d’  36  packages . 3  ‘£o 

Maol  Flake.*  “  .  J 

Malta  Vita  Corn  Flakes,  36  packages .  2  8e 

Malta  Vita  Wheat  Flakes . ‘  5 

Post's  Toasties,  24  packages . .  2.70 

Shredded  Whole  Wheat,  50  packages  <  00 

“  sj^^ 

Cream  Wheat,  36  packages . 4  50 

::5 

wtt#pfc~z . - . - . ;■« 

Grape  Nuts,  24  packages . . .  .  .70 

Korn  Kinks,  72  packages .  , .  7« 

Pettijohn’s  Food,  18  packages.. . . 

Presto,  18  packages .  j  g? 

Quaker  Puffed  Rica,  36  packages . . . .  2 .63 

Quaker  Wheat  Berries,  36  package* .  2.6c 

Trtscult,  30  packages . . .  a 

Kellogg’s  1  oaated  Corn  Flakes,  36  packages..  2,80 

Zest,  36  packages,  10  cent  tlu.. . J  217I4 

Zest,  24  packages,  15  cent  si*.. .  1  80 

Zest,  20  packages,  25  cent  site .  j  .90 


-31- 

macaroni. 

Larosa  Alphabets  square,  *5  lbs . 

;;  Ei&xw.,  ’  ««  “  . . . _ 

“  Marcaronl,  long,  “  _ _ _ 

square  “  . . 

A  “  .“If”1-'"*.  “ 

Anger  Baking  Co. — 

’  Golden  Seal  ”  Egg  Nudeln,  fin*,  «*iU"iii 

and  broad,  48  5-cent  packages . m, 

24  xo-cent  packages . . . . . . 

“  Plain  ”  Noodles,  24  x-Ib.  carton*.. 

„  “  “  4%-lb.  “  . 

Egg  Alphabets.  48  5-cent  package*. 


* 


90-lb.  bags.. 


2.9S 


ine,  bags  about  160  lbs .  —3/ 

3-lb.  lots .  . . 


50-lb.  lots .  . . 

Admiral,  Pearl,  24’* . Z\Z’ZZ‘.ZZ 

Tapioca,  Instantaneous,  50  i’s. . 

Colburn’s  Hasty,  36  pkgs'..*'"”’’","' 
Minute,  54 -gross ,  per  box..'....'”..!]] 

Flake,  about  1*5  lbs . per  lb. 

“  less  quantity. .  <• 

Pearl,  150  lbs . n 

“  less  quantity .  <« 


.0414 

•°7% 

.08  }4 

•°7% 

*.85 

•04% 

•05 

•04% 

.05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.05 

Ralston  Barley  Food,  94  t'l . ...oer  case  1  Re 

Ralston  Health  Food,  *4  9's,  packages  “  *  3  <*> 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  do* 

“  Acidulated .  <■ 

Cox’s,  large .  «• 

“  ainai  1  ********  H 

Plymouth  Rock,  Pink  or  White _  “ 

Nelson  s . . . per  dox. 

*  Small . ** 

Bromangelon,  aseorted  3  do* . “ 

fI??i5.Puddlne-  *  d01-.  asst.  flavors  ...  '* 

J  ell-O,  assorted  flavors,  2  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  doz. .....  .  «  -,1/ 

Chalmer’s,  shredded .  1  00^ 

Chalmer's,  granulated . 

Chalmer’s,  No.  x  packages, 

Peter  Cooper . 

Tryphosa . 

Imperial  Wine  Jelly.., 


1. 10 
1  xo 
1-57% 
•95 
1.20 

»•  35 
•  95 
•«7% 
.80 

•87% 


bxand  (French  style),  25  z/x  cartons......... 

’’Golden  Seal”  brand,  *5  1/1  packages  (long) 
”  48  x/a  ”  5-c.  sire 

“Golden  Seal*'  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  1/1  carton* . 

“Goldenseal”  Egg  Macaroni,  25  xo-cent 

cartons. . . . 

“Imperiale”  bxand,  25  1/1  packages  (ions) 
Vermicelli,  ABC  (alp habeas)  Kteows,  x-Ib. 
carton*  24  packages .. 

Spice  Drops,  nobasKets,  20  fhT - - ‘ 

“  In  boxes,  1*  lb#..... . 

Small  Lebkochen  (Hooey  Cakae),  xo  s-cent 

packages  hi  bundle. . per  bundle 

Bulk,  xa-lb.  wooden  boxes . . . 


Per  lb. 

•05% 

•05% 

05% 

.06% 

05% 

•osK 

•05% 


1.80 
z  .80 
1. So 
s.90 
1.80 
1.80 


*.25 

z.88 

1. So 

a. 00 

1.8I 

z.88 

*•9* 
1. 6* 
z. 00 


■y> 

.08 


. . 


.  I.  OO 

. 45 

. 7 . 8S 

....perdoz,  .9254 
...  per  doz.  .95 

,,  _.  ,  . . - . per  gross  11.00 

Gelatine,  McKinley. . per  dox  o 

Wettnore’s  Doable  Refined,  36  xoc.'  '  5 

pkgs... .  pex  case  2 . 70 

Kusfo,  60  5-ceot  packs . . . per  case  2.00 

Pnddlne,  assorted,  2  do*  ....„ . Der  .  g-. 

D-Zerta  Jelly,  assorted,  2  doz . .per  doz  90 


FIXTURE8. 

H.  P.  Heacock. 

Cole*’  Coffee  Mill,  No.  j .  xo.* 

tl  ft  •“•••♦*«• . a .  l6.00 

..  —  .  *®,«*»*4tH«s*»#eM. .  92.00 

Stand,  No.  z8_ . . .  A 

Lei*  *5  per  cent,  discount. 

Scales,  Flcrur,  No.  1, Tin  Scoop,  xo.oo  Brass,  14.00 

.  “  ».  “  7.00  «  9 , 00 

“  Tea,  *•  3,  •«  La,,  .«  ? 

_  Spices,”  4,  <*  5.00  «  1.2 

Less  40  per  cent,  discount. 

600-lb.  Platform  Seal*. . . . **.00 

Standard  Cash  Reglztar .  20 , 00 

T««  Caddie*,  round  front,  No.  a . per  do*.  9  00 

“  «  J  II  S’ 

*•  11  11  f  „  6  5° 

.  4-jo 


What  Rennet 
Must  Do  to 
Be  Good 


Good  rennet  has  gotten 
to  be  one  of  the  most 
staple  dessert  specialties 
that  a  grocer  can  sell. 

If  it  is  good.  To  be 
good,  it  must  coagulate 
milk  in  a  few  minutes 
and  it  must  not  spoil. 
James  T.  Shinn’s  Liquid 
Rennet  fills  these  require¬ 
ments  under  a  double- 
barreled  guarantee.  And 
besides  that,  it  has  the 
flavor — the  clean,  deli¬ 
cate,  penetrating  flavor 
that  makes  rennet-eating 
grow  into  a  habit. 

As  to  profit,  $3.00  re¬ 
turn  on  a  $1.50  invest- 
s  ment  is  good  enough,  eh  ? 

Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,  PA. 


They  Wouldn’t  Imitate 
It  If  It  Wasn’t  So  Good 


The  Ramly  Cigarette  is  the  finest  ioc. 
Turkish  cigarette  ever  made.  It  is  so  good 
other  manufacturers  try  to  make  their  goods 
look  like  the  Ramly,  but  there  the  similarity 
ends. 

If  you  want  to  get  a  run  on  cigarettes, 
get  people  to  go  out  of  their  way  to  come  to 
to  you,  put  in  the  Ramly.  Remember  how  it 
is  spelled — R-A-M-L-Y. 


Mentor  Cigarette  Company 


Phila.  Rep.,  Arthur  Hasan  &  Co. 

151  North  Third  Street 


404  Atlantic  Avenue 

BOSTON,  MASS. 


THERE  is  nothing  magical 
about  bacon.  Any  packer 
with  the  proper  facilities 
and  a  real  desire  to  make 
goods  he’ll  be  proud  of,  can  pro¬ 
duce  it. 

First,  the  right  kind  of  selected 
raw  material ;  then,  careful,  deli¬ 
cate  curing  ;  and  you  have  good 
bacon — you’re  sure  to  have.  That’s 
all  we  put  into  Swift’s  Premium 
Bacon.  WI13-,  then,  isn’t  all  bacon 
as  good  as  Swift’s?  Because  one  or 
both  of  those  two  elements  are  lack¬ 
ing  either  all  or  some  of  the  time. 

We  will  kill  the  Premium  brand 
before  we  let  the  grade  drop  one 
iota.  You  can  tell  your  trade  that 
the  third,  or  the  fourth,  or  the 
tenth  shipment  will  be  exactly  the 
same  as  to-day’s. 

Swift  &  Company,  U.  S.  A. 
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-33- 


-34- 


— 3§— 


-33- 


Tobacco  Cutter* .  i-50 

Alarm  Money  Drawer* .  i .  50 

Bag  and  Twine  Holder .  1  .00 

Barrel  Coven,  Sunk  Handles,  21  In. ..per  do*,  a  .50 
“  Top  “  ar  In...  “  a. 00 

Beef  Cutters .  6.00 

Bang  Boren,  Enterprise  No.  a,  iJ4  to  a  In .  1.60 

Can  Openers,  “  Never  Slip” . per  do*.  .90 

Hopper's  Can  Opener . per  gross  13.S0 


Coffee  Mills,  Dell's  No.  . .  3*  -oo 

“  “  10 . . .  40.00 

“  “  is .  65.00 

Fruit  Augers,  s  prong .  1 . 50 

Measuring;?  ancets.. .  a  .00 


Philadelphia  Scoop  Co’a  Sngar  Scoops:— 

Indestructible,  No.  4 . per  do*.  9.00 

"  S .  “  is.  00 

“  6 .  “  15.00 

Kx.  Galvanised  Steel  Blades,  No.  3..per  dox.  4 .  *0 
"  "  4..  “  5.40 

**  "  5..  “  7-  ao 

X  Quality,  No.  j.« .  “  a. 60 

H  a  **  3  ivi 

Ssn*mh»hi«ssssm«mimm  5*  W 

H  «  3  A  A 

%*#**•*. aceeeeeeeeseeeeeeeee  3  •  ^ 


Sherer’a  Eclipse  Couatera 


No. 

Length. 

3  feet  8  Inch**, 

No.  of 
Drawers. 

Each. 

«X 

9 

15. 00 

*34 

i,  4  feet  10  Inches, 

xs 

30.00 

10)4 

>1  « fc*. 

*5 

35.00 

12)4 

;,  7  feet  3  inches, 

,  8  feet  6  Inches, 

18 

a8 .00 

az 

31.00 

|,  9  feet  8  Inches, 

a4 

35.00 

,  10  feet  10  Inches, 

•7 

40.00 

20% 

is  feet. 

30 

45-00 

Capacity  of  Drawers,  40  to  60  lbs.  each 

We  will  bill  at  io  per  oeat.  discount  from 
these  prises,  f,  *.  b.,  Illon,  N.  Y. 


Seales,  Dell’s,  Grocers’,  without  weights.  Tin 

Scoop  and  Iron  Plate,  No.  1 
..  T.  ,,  xii 

««  it  ■■  g 

n  <■  i«  . 

11  a  I,  ^ 

"  Grocers’,  without  weights.  Brass 
Scoop  and  Brass  Plate,  No.  s 

11  a  ii  jjf 

s 

3 

4 


11 


it 


But chen’,  without  weights, No.o 

ii  ii  j 

ii  it  | 

a  tt 


SMOKED  PISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  dox.  in  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  a  dox.  in  case..  “  .90 

Large  cartons  or  tins,  a  dox.  In  case  “  2.00 

Dime  Tumblers.  2  dox.  in  o&ee... .  “  .90 


THREADED  FISH.  Per  doi. 

Swansdown,  a  dox . 65 

Osprey,  2  dox . . . . . 60 

Tidal  Wave,  a  dox . . . 37% 


MACKEREL. 


Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  s... 

Ex.  Norway,  No.  3...  28.00 
Ex.  Norway,  No.  4...  24.00 

Ex.  Bloaters, xxx .  38.00 

Ex.  Bloaters,  xx .  33 -oo 

Fancy  Shore,  No.  1...  30.  co 
Med.  Shore,  No.  1  ...  25.ee 

Large  Irish,  No.  a . 

Extra  Irish, No.  a . 24.00 

Medium  Irish,  No.  a..  *3.00 

Small  Irish,  No.  a .  *2. 00 

Irish,  No.  3 . 

Large,  No.  3 . *0.00 

Herring. 

Lab.  Split,  Lg.  No.  1. 

Lab.  Split,  Lg.  No.  s. 
Round, 


zoo  lb. 

50  lb. 

10  lb. 

81b. 

Z4.60 

7.50 

i.  65 

1  -37 

Z2.6o 

6. 50 

x*45 

1 .21 

19.60 

10.00 

a. 15 

1.77 

17. i* 

8.75 

1.90 

x-57 

15.60 

8.00 

x*75 

x-45 

13.00 

6.65 

1.50 

x-*5 

Z2.6o 

6.  50 

x*45 

1. 21 

Z2.XO 

6.35 

1.40 

1.17 

xx  .60 

6.00 

1  -35 

l.!3 

ZO.60 

5  jo 

1. 25 

1.05 

Shore, 

Shore,  Round,  Me,... 

Ocean  Whltensh . 

Salmon,  Halifax . 

Shad,  No.  1,  Mess..... 
Shad,  No.  a,  Mesa..... 
Haddock,  Pickled ... 


7.50 

6.50 
7.0* 
6.oo 
5.00 


4*  33 
3. *5 

4.10 
3.60 

3.10 


15.00  >.10 


s.ee 

4-*5 


•  50 

s. 00  ,85 


DRESSED  BONELESS  FI8H. 


Favorite,  Cod,  40  lbs . - . . . 08 

Gilt  Edge,  40  lbs . . . . 06 

Favorite  Middies,  60  lbs . .  .12 


DRESSED  FISH  BRICKS. 


GUt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-ib.  bricks,  ao  lbs. . . 08 

Favorite  Cod,  2-lb.  bricks,  40  lbs . o8)4 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  a  dox.  In  case....  1.30 

“  small  sixe,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  dez.  in  case .  1 .30 

Screw  Top  Jars,  1  dox.  In  case . 90 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . . . »• . 

Medium  Bank . . . 

Pollock . . . . . 

Hake . .. . . . 

In  original  cases,  450  lbs.,  leu 


.09 

.06)4 
06  )4 


•05 
•C4  'A 


SMOKED  FISH. 


New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fanoy  10  lb.  boxes,  per  lb.  .is 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .So 

“  *•  100s .  •*  1.25 


DOMESTIC  AND  FOREIGN  DRIED 


FRUITS. 

Apples— 

Fancy  N.  Y.  State,  *5  lbs . .  ,o8)4 

Fancy  N.  Y.  State,  48  1  lb . . . 09% 

Choice  N.  Y.  State,  50-lb.  boxes . 08)4 

Apricots— 

Extra  Choice  Royals,  25  lbs . 21 

Choice  Royals,  25  lbs . . . 19 

Standard  Royals,  25  lbs.. . zj 

Cherries — 

California,  unpitted,  Black,  15  lbs . 

California,  pitted,  Black,  25  lbs . 24 

Currants — 

Gold  Medal,  recleaned,  36  is . 07M 

Gold  Medal,  loose,  15  lbs . 07 ye 

Private  Growth,  extra,  cleaned,  36  lbs . 07 % 

“  cleaned,  30  lbs.  bulk. . .  ,  07U 


Peaches — 

Extra  Fancy  Muirs,  25  lbs . . . 14)4 

Extra  Fancy  Muirs,  50  lbs . !  4 l/ 

Fancy  Muirs,  25  lbs . 13)4 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12)4 

Choice  Muirs,  50  lbs . . . is 

Pears —  _ 

Choice  Calilomia,  Bartlett,  15  lb . 11% 


PRUNES. 

Boxes. 

Extra 

Fancy 

Cal. 

t- 

•O  . 

S3 

C/3 

20-  30,  25  lbs . 

30-  40, 25  “ . 

'.  .08)4 

•08  )4 

.07)4 

40-  30, 25  “ . 

■  .07X 

•07)6 

•07)4 

40-  50,  30  “ . 

50-  60,  25  “ . 

.  -07  'A 

*07 

.06)4 

50-  60,  50  “ . 

•  .°7)4 

.06X 

60-  70,  25  “ . 

•  .06)4 

.06)4 

.c6)4 

60-  70,  50  “ . 

70-  80,  25  “ . 

.  -o6)4 

70-  80,  50  “ . 

80-  90,  50  “ . 

•  05)4 

.05)4 

90-100,  25  “ . 

90-100,  50  . 

■05* 

•  05 

•  04)4 

100-120,  50  “ . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  so  is . 

Raisins — 

Muscatels,  4  crown,  50  lb . . . 

“  3  “  50  lb . - . 

“  a  “  50  lb . _ . 

Cal.  Thompson  Seedless,  50  lbs... . 

Cal.  Cleaned  Sultanu,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Svcdless  Muscatels,  50  lbs . . . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias.  28  lbs . 

Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . 


CEREAL  COFFEE. 

Postinn  Cereal,  15-cent  sixe,  s  dozen. . 

“  is-  “  1  “  . . 

“  15-  and  ss-cent  ilia,  assorted.. 

Grain- O — 

Case  No.  4  1  doz.  ifi-cent  size,  )4  doz. 

25-cent  size  in  case  . . _ . per  case 

Case  No.  5,  1  doz.  26 -cent  size . “  “ 

Case  No.  6,  2  doz.  15-cent  size . ....  “  “ 

a  doz.  15-cent  size,  1  lb . per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-cent  size . . 

Kneipp’s  Malt  Coffee 
24-26  os.  package,  packed  1  and  4 

doz.  in  case  . . . per  doz. 

24-12  oz.  package,  packed  1  oz.  In 

ease . . . .  “  “ 

Perfection  Rye  Coffee  24  1  lb.  pkgs . — 


HORSERADISH. 

Tumblers,  10-c.  size,  a  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord's  Prayer,  s  dox.  “ 


.07  V* 

.06  % 


■oiH 

.06 


.11 

■  o8)4 

■  osh 
•  oi)4 


•  os 


.o654 


.06 


.07 

.06 
•  o6)4 


•«>7?6 
•  o8K 


.08)4 


.07 

•17 

•«7 


2 


.12)4 


a. 70 
1.25 

*.50 


a.3e 

*.05 

».47X 

*•73 


*.I5 

*•*5 
a. 40 


■6* 

•45 

.80 


PHILADELPHIA,  V.  S.  A. 


The  Enterprise  Mfg.  Co.  of  Pa. 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


MARKED 

“ENTERPRISE” 


IN  MERITING  TO  SPlVEHTISBRS  KINDLY  MBNTION  “  GROCERY  WORLD  ” 
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ink. 

Arnold's,  black,  3032 . 

Continental,  red,  1  doz . 

“  black,  3  doz . 

Royal,  black,  3  doz . 

Sta&ord,  Commercial,  3032... . 


..per  bottle 


..per  bottle 


.48 
.3° 
•  *S 
•*5 
.58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  2. 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme  Victor  Top . 3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.ro  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . . . 4%  doz.  3.38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  •  75  •  85 

“  “  dec.,  107,  “  .90  z.oo 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  .55  .75 

No  charge  for  packages. 

Oil  Cans — 

1 -gallon.  Glass . per  doz  2.25 

1-  “  Galvanized .  “  2.10 

5-  “  Lenox,  Spout .  “  5.  co 

5-  “  “  Spigot .  “  5.50 

5-  “  Columbia .  “  7.00 

3-  *•  Banner . “  8.00 

S-  “  Climax,  Pump .  “  10.00 

5-  "  Home  Rule,  Pump .  "  12.00 

Lanterns — 

No.  o,  Standard. . per  doz.  4.75 

No.  o.  Dash .  “  7.80 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  a  doz.  In  case . per  doz-  .52% 

Chloride,  sifting,  25  lb.  boxes,  r  lb . per  lb.  .05^ 

“  “  25  lb.  boxes,  lb .  “  ,o6)£ 

Acme,  1  lb.,  sifting,  as-lb.  boxes . 05 % 

LYE  AND  POTASH. 

Banner,  4  doz . per  case  3.1s 

Babbitt’s  Potash,  4  doz .  “  3.30 

Lewis’ . . .  “  3.25 

Red  Seal,  2  doz .  '  1.87)4 

“  4  doz .  “  3.65 

Popular,  4  doz .  “  1.45 

MATCHES.  Pergro 

Ohio  Blue  Tips — 

200’s,  1  gross . per  case  1.70 

500’s,  100  packages .  11  3.25 

SCO’s,  1  gross .  “  4.50 

Cliio  Noiseless — 

500’s,  1  gross . per  case  3.75 

King  Bird — 

roo’s,  3  gross . per  case  2 . 85 

500’s,  1  gross .  ■'  4.00 
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Swlft  &  Courtney’s,  zoo's,  1 -gross  case .  z  .75-1 .90 

“  400’z,  z  “  «...  3. 50-3  70 

5°°’*>  1  “  .....  3  75-4  «> 

Blue  Hen,  aoo’s,  z  “  «...  2.50-1.60 

“  5oo’s,  1  "  «...  4.00-4. sj 

Per  Gross. 

Vulcan  Parlor,  65's . 41 

“  roo's,  5-gross  In  case . 90 

“  300’s . «...  3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

“  roo's,  5-gToss  cases .  .90 

No.  15,  gross  cases .  1.20 

"  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s .  3-50-3.75 

Searchlight,  500’s. .  4.25-4.50 

Press,  200’s . 1.80-1.90 

.  “  5oo’ s . . .  4  -50-4  75 

America,  zoo  s .  1.30-1-35 

American  Paraffine,  500’s,  ex.  qual .  4 . 25 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  gross.  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  ban-els,  Superior . per  lb. 

18,  37  and  68-lb.  buckers,  “  .  “ 

ro-lb.  buckets,  6  in  crate,  “  . per  crate 

5-lb.  “  6  “  “  .  *< 

5-lb.  glass  jars,  6  In  case.  **  . per  case 

18, 37  and  68-lb.  bcks.,  XXX,  Snperlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Banels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

Wm.  J.  Troth : — 

Banels  and  half  banels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “  .  “ 

ro-lb.  buckets,  6  in  crate,  “  . per  crate 

5-lb.  “  6  "  “  . 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb. 

Sib.  glass  jars,  6  in  case,  XXX,  “  per  case 

anels  and  half  banels.  Golden...., . per  lb. 

18,  37  and  60-lb.  buckets,  “  . . .  “ 

Campbell’s  Mince  Meat,  30-lb.  palls.....  “ 
Mrs.  Wells’,  bbls.  &  J4  bbls.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  kits.,per  lb. 
Crescent,  bbls.,  yi  bbls.  and  30-lb.  kits  “ 


•  o8« 
•09 

6.25 

3-65 

3- 80 

•13 

4- 40 
.07& 
.08 

.08  « 
■°9 
6.23 

3- 65 
3.80 

•*3 

4- 4° 

•07M 

.08 

.08 

.06 

•  05 

•04X 
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Schlmmel's,  30-lb.  Kits,  bbls.,  %  bbls... per  lb.  .07)4 

“  18  and  37  lb.  Kanakins, ...«  “  .08 

“  10-lb.  Kkns  ,  6  to  crate... per  doz.  9.80 

“  5-lb.  “  “  “  5.30 

"  5-lb.  Glass  Jars,  6  to  case  “  6.25 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05)4 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  “  ,04% 

Atmore  ft  Son,  Extra  Family — Seedless: — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5;  wooden  pails . per  box  6  palls  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 0954 

Celebrated— Seedless. 

Banels,  Halves,  Quarters . per  lb.  .  08)4 

Wooden  Palls,  z8,  37  and  68  lbs .  ‘  ,0954 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross. .  iz.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  18.  37  and  68  lbs . .  T“  08% 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  isetest . . .  “  .ra)4 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  12.50 

“  Extra,  64  oz .  ri  .50 

‘  Mammoth,  quarts .  6.50 

“  Extra,  quarts .  6.co 

“  Extra,  pints .  4.C0 

“  Mammoth,  %  pints .  2.75 

“  Extra,  %  pints .  2.60 

Fourees,  19  oz.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.C0 

Queen,  6  oz . . . . .  1 . 30 

Pirn  Olas,  18  oz .  6.00 

Pim  Olas,  jo  oz .  3 . 50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 
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olive  OIL — Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  s  doz .  4.90 

“  pu.,  2 doz.....  a. 90 
“  X-pts.,zdoz.  1.90 

Rae's,  Lucca,  litre  bottles,  1  doz . .  11.50 

2 5-0Z.  bottles,  1  doz . . .  8.75 

Finest  Sublime,  qts.,  1  doz .  6.50 

“  pu. ,  2  doz .  7.50 

X-pts.,  Z  doz._  4. 75 
"  801.  flasks,  2* 

doz .  7.50 

“  zz-oz.  flasks, 

1%  doz... .  9.00 

Sublime,  8-oz.  flasks,  2%  doz...  6.50 
“  12-oz.  “  a*  dor-...  8.00 

Rae's,  FlnestSubllme,zgal.,  10  In  case,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,r  or  2  In  case, per  gl.  a. 30 

“  r  qt.,  40  to  case,  “  2.65 

Sublime,  i-qt.  tins,  40  to  case.. . .  z.  33 

“  X-gal.  tins,  20  to  case.... a. so 

“  1 -gal.  tins,  10  to  came .  z.ro 

“  5-gal.  tins,  1  or  2  to  case.. .  z.oo 

J.  L.  Neff  &  Co.,  Agents —  . 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4X  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

12  18  oz.  bottles . 6.75 

2  5  gal.  cans, case . 22.00 

10  :  gal.  cans, case . . .  23. 10 

20  'A  8al-  cans,  case .  24.20 

40  X  gal.  cans,  case . 25.30 

80  l/i  gal.  cans,  case .  27.50 

Bulk  at  fio  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case . _....  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case . . .  11  .oo 

X  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

fas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  In  case. ...per  case,  8.50 
Pints,  “  s  “  “  «...  '•  9.00 

X  Pints.  “  s'  •*..«.•*  4-75 

Oliver’s  Olive  Oil — 

1  dozen  large . . .  6.00 

2  dozen  medium . «...  6.75 

2  dozen  small . „....« .  4.25 

6  i-gallon  tins . per  gal.  2. to 

10  X-gailon  tins . per  gal.  2 .20 

20  X-gallon  tins . . . per  gal.  2.25 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  a  doz . . . per  doz.  .55 

Stohrer's,  No.  16,  2  doz . per  doz.  .90 

Stohrer’s,  No.  32,  1  doz . per  dez.  i.fo 

Keystone,  bottles,  2  doz . per  doz.  .90 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  MORE  BOOKS 
SOLD  I/M  1907  ThAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  190$  and 
as  much  longer  as  you  are  in  business. 

J.  p.  EORBES, 

COSHOCTON,  -  -  -  OHIO.. 


PAYING  THE  DUTY 


<Jf  If  your  customer  demands  an  imported  ginger  ale,  it  is  simply  from  ignorance  that  a  brand  just  as  good 
is  made  here — Clicquot  Club.  The  man  who  pays  the  price  of  an  imported  ale  is  paying  not  for  extra 
quality,  but  for  the  duty.  Compared  with  Clicquot  Club  there  is  no  extra  quality  to  pay  for. 

Clicquot  Club  is  made  in  Massachusetts  by  experts.  The  factory  is  spotless  and  the  materials  the  best 
money  can  buy.  Clicquot  Club  is  the  most  widely  sold  brand  of  ginger  ale  in  the  world.  You  can  sell 
it  steadily  all  the  3’ear  round. 

CLICQUOT  CLUB  COMPANY 

MILLIS,  MASS. 

Philadelphia  Agent,  R.  8.  WILLIAMS,  123  8.  Front  St. 
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paper. 

WRAPPING. 

Manila,  15  x  20,  full . per  ream  .36 

“  24  z  36,  full,  20  lbs .  “  .90 

“  18  x  24,  full,  10  lbs .  ‘  .37M 

“  Special,  15  x  20,  6  lbs.. .  “  .21 

Manilla,  Bakers’,  15  x  20,  10  reams  in 

bundle . per  ream  .12 

"  Roll ,  Grocers’,  9,  12, 15,  18,  20 

or  24  inches  wide . per  lb.  .03& 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide .  “  .035^ 

"  Glazed  Fibre,  13,  ij,  18,  20  or  24 

Inches  wide .  “  03% 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  "  -°i% 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . Per  package  .11 

Parchment  Butter  Paper  gxi2...  “  .40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  A  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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3.81 
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20 . 

•  4-79 

4-32 

4-  *7 

25 . 

4.80 
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Price  per  1,000  and  not  les«  than  500  lots 

i2*4-lb.  Plain  Flour  Sacks . 

.per  M 

4.00 

25-lb. 

ti 

it 

« 

5.75 

50-ib. 


zi.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dos.  4.75 

“  “  quarts .....  “  5.75 

“  io-oz.  jars .  “  2.50 

"  10-lb.  pails . per  pall  1.50 

Tripe,  10-lb.  pails . . . per  pall  .90 

“  HiL  kegs . . . per  keg  2 .00 

Pig’s  Feet,  10-lb.  palls. . per  pall  1 .00 

“  5-gal.  kegs . per  keg  2.25 
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Pickled  Beef  Salad,  in  glass . per  dos.  1 . 10 

“  Tripe,  “  ... .  “  1.10 

“  Ox  Heart,  “  . .  “  1.10 

"  Pig’s  Feet,  “  ... .  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  paU  .50 

«  10-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 18% 

Loose,  barrels,  30  lbs . . . >8 

POPPING  CORN. 

Brad’s  “  Tip-Top  ”  : —  Per  case 

50  10 oz.  packages . . . . .  2.10 

100  10  oz.  packages .  4 .00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 92)4 

Medium,  2  doz .  z  .45 

Large,  1  doz .  2.75 

Feanutene,  No.  a  jars,  a  doz .  1  85 

Peanutene,  No.  4  jass,  2  doz . 92^ 

PICKLES. 

45  gal.,  1200s . per  bbl.  9. 75 

45  f!a!-,  iooos . per  bbl.  9.15 

William  Bros.,  16  gal.,  800s . A .  6.10 

“  ’*  16  “  6003 .  5.25 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  :, 000s,  5  gal. . .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . ......  1.75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 90 

No.  8,  Sweet  Gherkins,  a  doz . 50 

No.  8,  Sour  Mixed,  s  doz . 90 

No.  8,  Sour,  assorted,  2  doz . 90 

No.  8,  Chow-Chow,  2  doz . 90 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3*3° 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

a  doz.  a  doz.  s  doz.  1  doz.  doz. 

a  Pints.  Pints.  Qta.  %  Gal.  1  Gal. 
x*5  55®  4-7°  8.35  7.00 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1 .20  2.3O  5.5O  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  01 — 

z  doz.  1  doz.  %  doz. 
Qts.  %  Gal.  1  Gal. 
6.00  11. 00  10.20 


2  doz.  2  doz. 

A  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  330 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:— 

Pore  Apple  Vinegar,  Extra  old,  bbls . 

“  “  “  40  grain,  bbls . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  go  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Croase  ft  Blackwell’s . per  dos.  a  .00 


Per  gal. 
1x6 

•  15 

.12 

.15 

.16 


PROVISIONS. 

Hams,  Sklnback,  18—20  lbs.... . 11% 

“  14-16  lbs . 10  a; 

“  10-12  lbe . n}4 

Picnics^  6-8  lbs . 09 

N.  Y.  Shoulders,  10-ia  lbs . . . 10 

Dried  Beet,  sets  (city  smoked) . 17 

“  Tenders  and  Knucks . 19 

“  Flats . 15 

“  Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt . . . per  bbl.  16  oe 

“  Family .  “  17.50 

Breakfast  Bacon,  rib  in . .  .  11 

“  boneless . 12% 

S.  P.  Bellies,  14-15  lbs . eg 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongnes,  smoked,  5-6  lbs . per  doz.  9 .00 

Cooked  Compressed  Ham,  as-lb.  boxes . 10  A 

Covered  Hams,  $£-cent  extra;  Covered  Shoulders. 
Picnics  and  Bacon,  K-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  sklnback. . 13 

“  “  large . . . 13 

“  “  medium . 13 

“  “  small . 13 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sets . 20 

“  “  insides  sind  knuckles.- . 22 

Ham  Bologna . 10 

Beef  •'  10 

Boiled  Hams .  .20 

Beef  Tongues . per  dos.  g.00-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  zo  lb . 

Premium  brand  Hams,  12  lb . 

Premium  brand  Hams,  14  lb . . . 

Premium  brand  Hams,  16  lb . 

Premium  brand  Hams,  18  lb . 

Premium  brand  skinned  Hams,  18-20  lb . 

Premium  brand  boiled  Hams, skinned, fatless 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 22 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver... 
Winchester  brand  Picnics . 


.12 
.08  yA 


LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Pierces,  about  340  lbs . 

Plain  Tabs,  50  and  60  lb.  can*.. 
10-lb.  Tin  Palis,  60  lbs . 

3  “  •* 


S’” 

£3 


°9X 
09  X 

loti 

I°Vs 

icX 


7 H 

8 

BX 

9 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces .  12.2 .4  • 

“  “  tubs . o9A 

“  “  3, 5  end  10-lb.  cant,  .10^ 

Swift  &  Ce.— 

Premium  brand,  tierces . 10% 

Silver  Leaf  brand,  tierces . (9% 

Jewel,  compound,  tierces . oi'/% 

Cotosuet  tierces . o8J£ 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . . 

Common  to  fair,  native . . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 

Prime . . 

Good  to  choice . . . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . . . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  cnils- . 

Sheep,  choice . . . - . . 

“  medium . ..... 


Per  lb 
i°X--i‘X 

cSJ4-.c9)4 

Tc.M-.10ti 

o8J4-.C9>4 

-.  12 
-.eg 

-.18 

-.c8 

-.08 

8 

-  ,c8 

•  13 

.10 
.  12 

.10 


BUTCHERS'  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.00 


We  Are  Advertising 
This  Trade-Mark 


This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS— fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

31  South  Front  Street 


O  U  Ft  EC  R  3  O  V  HONECY-CUFtEC  BRAND 

Beef,  Beef  Tongues,  V  T  /h  myS  Pure  Kettle-rendered 

Breakfast  Bacon, etc.  J[  i\  IV1  LARD  a  Specialty 

BOILED  HAMS  AND  BEEP  TONQUES 
XXX  AND  SUPERIOR  MINOR  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS  , 


JOHN  BOWER  €>  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET,  NEW  YORK 
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“  beef . 

Calf  Liver* . 

Beef  Kidneyx . 

Bee!  Livers . 

Ox  Tall* . 

. per  doz. 

Rolls,  fceef . . . ” . 

Tenderloln,  beef,  western.. 

Fresh  Pork,  loins,  city . 

“  “  western..., 


•5»--75 
.60-.  90 
I .00 
•  so-. 25 
1. 00 
.06 
*50-. 65 
.03-. os 
.is 
.18 
.  so 
.  so 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 
nilH  KILLED, 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  so  lbs . 19  -.21 

“  Y.  T.,  15  to  17  lbs . 19  -.21 

Old  hens  and  toms . . . 17  -.19 

Common  to  Good . 15  -,10 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 35  -.45 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

to  pair . 35  -.45 

Philadelphia,  fresh  killed,  3  to  3X  lbs. 

to  pair,  fancy . 35  -.45 

Western,  4  to  4%  lbs.  to  pair,  fancy  ...  .22  -.24 

"  3  to  3X  lbs.  to  pair,  fancy  ...  .23  -.25 

“  fair  to  good . 18  -.21 

Fowls— 

Western,  fancy .  .15  -.16 

Heavy  Roasters,  4  to  5  lbs . 17  -.19 

Fair  to  good. . IS  -.16 

Old  cocks . so  -.si 

Western  capons,  fancy . 

"  “  small . „ 

Squabs —  Per  dox. 

Prime,  large,  ancy .  3.50-4.00 

Mixed .  3.00-3.50 

Dark .  1.50-2. 00 

LIVE  POULTRY.  pe,  lb. 

Spring  chickens,  nearby,  1%  to  2  lbs . 31  -.35 

Large  Springers . 17  -20 

Yowls . .14  -,is% 

Roosters . .so  -.11 

Ducks . . . .  -.16 

POULTRY  SEASONING. 

Bell's  Spiced  Seasoning — 

Small  or  No.  1, 1  dos.  in  case . per  dot.  8s 

“  1  “  .  “  .85 

Large  or  No.  2, 1  “  .  “  1.40 

i-lb.  cans,  1  dos.  in  case . per  case  4.00 

e-lb.  “  X  “  . .  “  3.75 

3-lb.  '*  X  “  . . .. .  "  5- 40 

S-lb.  "  X  “  - .  “  8-70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4 . 50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  dox . dox.  .75 

Spring  Garden,  fancy,  No.  3,  2  dox . dox  .70 

Compass,  No.  3,  cans,  2  dox . 67X 


PLUM  PUDDING. 

Richardson  &  Robins 

Individual  Slxe,  e  dox.  in  case,  X  lb..per  dos. 

No.  1,  round  conical,  with  key,  x  dos.  " 

No.  a,  “  “  1  **  " 

No.  3,  “  "  X  “  “ 

No.  4,  «  «  X  “  “ 

P.  P.  Sauce,  a  dos.,  No.  1 . .  “ 

htmore’s  Genuine  English  Plum  Pudding— 
Seedless : — 


1 .00 
»*3S 

♦*S 
6.50 
8.  50 
i-SO 


Individual,  per  case  ot  2  dos . . . 

.  *.00 

i-lb.  cans,  “ 

Z  «* 

.  *.*5 

2-lb.  “  “ 

*  “ 

*  ••I4HH44.... 

.  4  00 

3-lb.  “ 

X  *• . 

4-lb.  “  •• 

c  «  . . 

::::::::  1'4 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

rellies —  Per  dox 

No.  32,  jars . 97X 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 92  X 

Schimmel’s,  No.  10,  tumblers . 88 

National,  No.  10,  tumblers . 77X 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel’s,  pure,  30-lb.  P*U» . 13K 

National,  30-lb.  palls . 09 

Southwark,  30-lb.  palls . 06X 

Southwark,  4X-lb.  toy  pails,  X  d°« .  4.10 

Fruit  Butters —  Per  dox. 

Apple,  No.  32,  jars . 97X 

Apple,  Southwark.  No.  3,  tins .  1.15 

Apple,  No.  5,  toy  pails .  2.80 

Apple,  30-lb.  pails . —.per  pail  1 .15 

Apple,  20-lb.  crocks . per  lb.  -07X 

Apple,  Schimmel's,  30-ib.  palls . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .07X 

Jams —  Per  dox. 

Schimmel’s,  pure,  jars,  2  dox .  1.70 

Southwark,  assorted,  jars,  2  dox . 98 

Orange  Marmalade —  Per  dox. 

Hartley’s,  imported. .  1.82J4 

Schimmel’s,  pure .  1.80 

Warrock’s  Guava  Jelly —  Per  dox. 

i-lb.  tumblers . 4.00 

X-lb.  “  .  2.25 
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Ctxrtlce  Bros.  Preeerves — 

Cherries,  jars . „.... 

Strawberries,  “  . . 

Raspberries,  "  ..... 

Apricots,  “  peeled... 

Pineapple,  “  _ . . 


Per  Dox 
...  4  85 

...  4.60 
...  460 
...  485 
...  460 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  dox.  in  cartons 
Essence  Peppermint . 


Sweet  Oil . «... 


Spirits  Camphor . 

Spirits  Painters'  Commercial... 


Syn 

Tur 


Godfrey’s  Cordial,  rd  bots . 


Anker's  Beef  Capsules . 


sc.  sz. 

ioc.sz. 

25c.  SZ. 

0  85 

1-95 

■45 

•  *5 

1-95 

.40 

.85 

x-95 

•45 

85 

1  *95 

85 

1 -95 

•45 

.85 

•  95 

•45 

.85 

1-95 

45 

.85 

i-95 

•45 

.85 

*•9$ 

•  45 

.85 

1-95 

.45 

.85 

1-95 

•45 

.85 

i-95 

■45 

.85 

1  -95 

•45 

.85 

1  95 

•45 

•85 

•  95 

•45 

.85 

i-95 

■45 

•85 

*  95 

•85 

1  95 

.85 

. per  doz.. 

1.80 

. per  doz., 

Z  .90 

)ss  lots  assorted. 

.perlb. 

•“3 

84-lb.  per  ca 

2.40 

II 

2  .60 

..  •* 

II 

8  .80 

. 

. . 

3-00 

per  lb. 

.08 

II 

.08 

Butter  Color,  W.  &  R.„... 

Blues  tone,  bnlk . 

Copperas . 


_ . per  dox. 

... . .........per  lb. 

.....per  lb 


s.oo 

.08 

•  01X 
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Camphor,  gam,  s-ox.  blocks . „ .  *  .85 

“  Flakes,  250  bbls . . •'  *o*X 

“  “  less  quantity . .  “  .oaX 

“  Tar  Balls,  bbls.,  250  lbs _  *!  .oaX 

"  “  less  quantity . . . osX 

Castoria,  Fletcher's . ..........  per  dox.  s .  to 

“  Pitcher's . . .„™. . .  “  .85 

Carbonate  of  Ammonia  ....... . "  .is 

Epsom  Salts . ..... . . . . per  lb.  .os 

Glauber  Salta.. . perlb.  .01X 

Glue,  ordinary . . . . . .  .09X 

Glue,  white . — . .so 

Gins . . .... . . .  “  .11 

Goff’ 1  Cough  Syrup,  25c.  else _ per  dos.  1.75 

Goff's  Herb  Bitters,  25c.  rise. “  1.7s 

Goff 's  Oil  Liniment,  25c.  else .  “  s.75 

Goff’s  Sarsaparilla,  50c.  else. ..per  dox.  3.50 

Goff’s  Worm  Syrup,  15c.  sUe...„. .  “  X .20 

Goff's  Horae  and  Cattle  Pwd.,  ijcjlse  “  x.so 

Goff’s  Dyspepsia  Tablets,  ioc.  else...  “  .75 

Gum  Arabic . ...........perlb.  .50 

Haarlem  Oil . . . per  dox.  .40 

Licorice,  P  A  S.,  5c.  stick,  Imported.  "  .3* 

"  M.  *  R.,  5-lb.  D02S2. . par  lb.  .sj 

'  “  Losenges.  5-lb.  boxes,  “  .07 

“  Y.tcS.,  “  s-Ib.  glass  front,  " 

"  5-lb.  bx.,4's,6’s,rs,  in’s,  16's,  "  .24 

"  Root.. . . . — . —  “  .11 

Putty,  25-lb.  cans . — . „. . per  100  lbs.  1 .60 

“  50-lb.  cans . "  1.55 

Petroleum  Jelly,  screw  top,  5-c.  ties..  "  .35 

"  IO.C.  "  "  .71 

Paris  Green,  100-125-lb.  kegs . ...per  lb.  >8% 

“  X-lb.  packages . ....  "  .js 

“  X4b.  "  _  "  .31 

••  i-lb.  '•  _ _ _ "  .3# 

iamalca  Ginger,  Hires',  flasks . ..per  dox.  .90 

Los  In . per  lb.  .04 

Saltpetre,  crystal,  barrela,  about  350  lbs.  “  .a6 

T<  granulated,  kegs,  ‘  100  *  “  tf 

Sulphur,  Flour,  175-lb.  barrels. .  „psr  iso  lbs.  s.55 

“  ioo-lb.  haga . . . . t.»5 

"  lass  quantity.. . .  .ojX 

Venetian  Red . . perlb.  .01 

Whiting  . . “  .os 

Husbands  Magnesia.. . . . per  dos.  s.8j 

Bull’s  Cough  Syrup. . . . .....  "  s.yo 

Roach  Powder,  Omega,  4-ox.  cans . .  .So 

9.00 

.to 


Roachsault,  roc. -tire,  1  dox . .....per  dox. 

Iron  Glue,  McCormick  &  C*’s 

No.  5 . . . . . — 

No.  to  . . . 

Tubs  V . . . 


McCormick  &  Co.,  Boo  Brand — 

Insect  Powder . . . . ........ 

Root  Beer . . . . 

Talcum  Powder . . 

Triangular  Quinine . . . 

Quinine  Capeules . . . 


..  .40 

»  -73 

-  -75 

Per  dor 

..  .to 
..  .to 
..  .So 

.to 

•  75 


- \ 

Could  You  Make  a  Living  Then? 


Suppose  you  sold  nothing  but  bulk  sugar,  could 
you  make  a  living? 

No,  you  couldn’t ;  and  the  chance  is  the  more  you 
sold,  the  further  away  from  a  living  you’d  be. 

When  you  count  the  work  of  handling  sugar,  and 
the  cost  of  the  work,  and  add  to  that  the  loss  every 
grocer  makes  through  “good  measure,”  you’ll  find 
you’re  practically  making  nothing  on  sugar  at  all. 

But  you  could  make  a  living  on  Franklin  Car¬ 
ton  Sugar  alone.  Every  package  pays  a  clean- 
cut  profit — not  eaten  up  either  by  too  much  work 
or  overweight.  As  a  business  proposition  it’s  five 
times  as  good  as  bulk  sugar  can  be  at  its  very  best. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two -pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  X  PENNSYLVANIA 

J 
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I f .  r.  Young’*  Tittriuiy  Remwlie*,  wkolo- 

fale  pncM —  T«r  do*. 

Absorb  in* . . . . .  iS.oo 

A  b  sorb  in*  Jr.  ( MsoAJfld)  9.00 

Tonne's  Kidney  xnd  N*rr*  Powder*  .........  *.00 

Taroleum,  small  can.. . . . .  6.00 

Tsrsltuin,  lsr|s  cm . .  16.00 

Young's  Fattening  and  Condition  Drop* .  4.00 

Young's  Code  ana  Indigestion  Can... .  4.00 

Lon  1  por  cent,  cub  10  duye.  Nat  30  day*, 
f.  O.  B.  Springfield. 


DRUGGISTS’  8UNDRIBS. 

Add  Phosphate,  HonJord's — . par  do*.  4.15 

Bath  Brick,  bon  *J  brick* . par  bon  .60 

Sorting  Wan  . . . .  '*  .03 

Silver  Send... . . . per  bbl.  i.»5 

Tar,  pints . . . . . per  do*.  .7s 

“  quart* .  “  1.00 

**  tillOPI.  . .  ******  each  .30 

“  K  barrel* .  “  3  . so 

“  baireli... .  “  6.00 

McCormick  A  Co.— 

Jockey  Animal  Pood,  3  do*.  i-Ib.  packages 

and  pramlam* . per  caa*  3 . 73 

U.  S,  Herr*  and  Bona  Llnlaant,  *sc.  aiaa...  a. 00 

McCord’*  Magic  Medicine,  ajc.  rise .  *.00 

50c.  shre... ........  4.00 

McConakk’aTastaln*  Chill  Tonic,  ajc.slaa  *.00 

50c. sis.  4.00 

McCormick's  Watermelon  Syrup,  50c.  sir...  4.00 
Woodarcura  Hmdache  Powder*,  10c.  also...  .3. 


EXTRACTS  AND  K88BNCBS 
McCormick  A  Co.,  Bo*  Brand—  Per  do*. 

Vanilla,  Rose,  Pistachio. . 10c.  tire  .85 

13c.  sire  a. 00 
ajc.  sir.  a. 73 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

IOC.  ilse  .80 
15c.  slse  1.75 
*3C.  slse  a. 00 

Sand's  Flayoting  Extracts : — 

No.  1,  Lemen  and  Vanilla, . per  dor.  .43 

No.  a,  Vanilla  and  Rose. .  “  .60 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  "  "  .  “  a. 00 

No.  4,  Vanilla .  “  *.15 

Assorted  cases,  Nos.  1  and  s .  10.80 

“  Nos.  1,  s  and  4 .  11.80 


-iO- 


Pts. 
1.30 
i.  *S 
1. 00 


XXX  Vanffla_ . 

XX  Vanina.....—. . 

X  V mills  1 , 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 
Peppermint,  Qorcs, 

Celery .  x.oo 

Peach,  Rose,  Apricot, 

Violet . - .  1-30 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mac.,  Cherry, 

Strawberry,  Pratt .  r.aj 

Tea ............................  ..*■•• 

Ext.  Vanilla,  Kitchen  Queen,  No. 

«  •*  «  No. 

««  <«  ««  No 

Lemon,  “  “  No. 

•<  ««  •«  No. 

««  «<  No 

IngersoU’s  Flavoring  Extracts : — 
High  Grade  Vanilla . . 


Select  Vanilla . 


Qt».  K-Oal. 
3.00  6.00 
a. 50  3.00 
a.  00  4.00 


Gab 

IS.OO 

10.00 

l.oo 


i.io  3. so 
a. 73  5.50 


6.00 

10.00 


a. *3  4-ao 

^pddoi. 

X,  " 

at  •• 

X.  “ 

.—.per  dos. 


email  rise... 


1  •••.••a... •••••• 


7.3s 
7.00 
a. 00 
.to 

•  45 

.45 

*•75 
1. 73 

•  *J 
.83 
•5 
-45 


LIQUID  RBHBBT  ABD  TABLETS 

Blair's  Liquid  Ronnot  — .  ——par  dos. 
Hansen's  Junket  Tablets,  8  dos.,  par  dos. 
Blair's  Rennet  Tab  Ida,  3  dos.,  par  dos. 

Union  Tablets.  I  dos.,  3c 


x.io 

•73 

•75 

•45 


CIDBR. 

Per  gal, 

Corson’s  Champagne  . . 18 

“  Dry  Hard . no 

Bottled  Cider—  Per  case 

Duffy's  184s  Apple  Juice,  1  do*,  quarts .  3.50 

“  “  3  dor.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.7s 
“  “  a  do*,  pint* .  4  .*5 
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Mott's  Brand  Golden  Russet,  r  dos  quarts..  3.75 
“  “  s  dos.  pints...  4.33 


CHEWING  GUM. 

Adams',  counter  jars,  100  j-eoot  packages .  a. 75 

“  boxes,  so  packages. . 55 

Gee  Whiss,  7a  packs  . 47 

Fleer’s  Chiclets.  3  lbs..  buBc . . .  » .«3 

Pulver’s,  so  5-cent  packages . per  box  .55 

Pulrer’*,  cartonj,  5  boxes .  3.75 


RICE. 

Per  lb. 

Quean  Quality,  extra  Lacy,  r-lb.  pookats . 07 

<■  ••  3.lb.  «  . 06* 

Coronal,  choice,  x-lb.  pockets . 06 

«  «  3-lb.  «  . . . 0  iYi 

Imperial,  fancy  Japan,  i-lb.  pockets . c6 

Pearl  Head,  3-lb.  eotton  racks .  05% 

Extra  Fancy  Head,  XXXX,  100-Ib.  bags . 07 

Fancy  Head,  xoo-Ib.  bage . . . . . 05  K 

Choice,  xoo-lb.  bags . 04K 

Prime,  100-lb.  bags . 03 

^  Kucy,  100-Ib.  bags . — . osH 

Chelae,  ieo-ib.  bage . —  .03 !4 


s.So 

4.00 

3-75 

3-75 

4.00 


SALT. 

WOKCBBTBR  BALT. 

Worcastar,  bbls.,  contain  t8o  IbA. . . 

"  "  6obags,  s  lb*.,  Urn, 

11  it  i«  ,4  « 

««  «•  30  «  10  •* 

.#  I1S  ••  .jj  <• 

Worcester,  Irish  Linen,  bags,  *50  lbs .  s.50 

■<  “  ‘  56  “ . 65 

"  <•  "  38  " . 35 

Worcester  Mermaid  Quick-Diraolvtng  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl... .  3.00 

“  Pretsol,  Dbls.  contain  180  lbs. .  s.40 

"  “  sacks,  180  lbs .  1.55 

“  Cheese,  bbl*.  contain  a 80  lbe. .  a .  40 

Ivory  Salt,  dime  sise,  36  wooden  boxes  to  caee  1. 30 

New  Ivory  Salt,  34  large  cartons  to  case .  1 .50 

Silver  Springs,  quick  free  ring  Ice  cream  salt, 

30  In  barrel . per  bbl.  3.60 

Less  than  5  bbls,  the  list  net;  5  to  g  bbls.,  s  per 
cent,  discount ;  10  bbls.  or  more,  7J4  per  cent,  discount 
may  be  allowed. 


-II- 

Worcester  Packing  Salt,  70-lb.  eotton  bap_ 
**  “  “  140-lb.  “  "  n 

Agricultural  Salt,  soo-lb.  burlaps . 


•  4* 
'.fe 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  a  dos . do s.  .I7X 

Durkee’s,  large,  1  dos . per  dos.  4.00 

“  small,  s  dos .  "  s-4° 

Schlmmel’s,  small,  a  dor . _ . —.per  dos,  ’*7% 

My  Wife’s,  large,  1  dor .  a. 30 

My  Wife's,  small,  a  doz .  1.45 

Snider's  Salad  Dressing 

Pints,  1  doz . psr  doz.  3. 4s 

%  pints,  3  do* . . .  “  x.40 

Luncheon,  3  dos .  “  -9° 

Gallons,  6  lugs  In  crate . P**; jug  1 .35 


SAL  SODA. 

Bbls.,  37s  Hs.t.HM, ...........................  psr  xoo  »®5 

Kegs,  130  lbs . per  zso  .83 

60-lb.  boxes,  bulk  or  granulated . *5 


SAUCES. 

L«a  A  Perrins'  Worcestershire,  large..  “  *  30 

“  “  middle  "  4.50 

“  “  small..  “  S.50 

Worcester  Sauce,  Campbell’s,  No.  8,  3  doz...  .77^4 

North  of  England  Sauce,  No.  8,  doz . 77)4 

Chef  Sauce,  a  doz.,  doz . 75 

Snider’s  Chill  Sauce : — 

Pints,  1  doz . per  doz.  0.40 

%  pints,  3  doz .  11  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce: — 

Pints,  a  doz . per  doz.  3.40 

>4  pints,  3  doz .  “  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 


wThe  Pickles  and  Table  Condiments  pre¬ 


pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


I  Old 
I  Fashioned 
I  Gelatine 

I 


The  cleanest  gelatine  in  the  world  now  conies  to  you,  Mr. 
Grocer,  packed  with  Universal  Coupons. 

For  purity  of  stock  and  scrupulous  cleanliness  of  manipu¬ 
lation  Chalmers'  Gelatine  has  no  equal  anywhere. 

Nothing  but  the  finest  calves’  stock  and  the  clearest 
spring  water.  The  result  is  real  rich  old-fashioned  gelatine, 
as  far  removed  from  the  nauseous  imitations  of  it  as  wheat  is 
removed  from  chaff. 

The  average  consumer  has  been  fed  on  imitation  gelatine 
so  long  that  he  will  turn  with  immense  relief  to  Chalmers’ — 
if  you’ll  let  him. 

Two  styles — granulated  and  shredded. 

JAMES  CHALMERS'  SONS,  Williamsville,  N.  Y. 


0 

I 


I 
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SEEDS. 


Canary  ,bu*h.6o-lb  1.7s 

Caraway . ta 

Celery . 10 

Coriander,  bleached  .0 5 

Flax . 05 

Hemp,  bush. 4olb>.  1.60 


Mustard,  Brown.. 
Mustard,  Yellow. 
Rape,  per  lb.... 
Poppy,  per  lb... 
Sunflower,  per  lb. 


SODA. 

Bi-Carb.,  111  lbs.,  kegs . per  lb. 

Bi-Carb.,  bulk,  25-lb.  boxes .  “ 

Babbitt's  Soda,  ^  lb.  pkgs.,  25  lbs .  " 

jxrm  ex  nuiuuei  no.,  a  »,  jo  me.... . per  lb. 

“  “  “  lbs.,  36  “  .  ** 

«  «  X,  54,36  lbs .  “ 

Saleratus,  Babbitt's  bd.,  M  ’ s,  sj-lb.  bxs.  “ 


.07X 

■°7 

•°sX 

•  ro 
■  °S% 


.oiYi 

.03 

.05^ 

•  05*4 
■oiji 

•  o55i 

■oS% 


SOFT  DRINKS.  p,rdoa. 

RootBeer  Extract,  Hires’,  1  dos .  1.50 

Hires’  Root  Beer,  Carbonated,  a  dor . 87^ 

Hires'  Ginger  Ale,  Carbonated,  2  dor . 

Welchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

"  "  “  pints,  a  dos .  4.75 

“  “  “  M-plnts,  3  dos .  4.S5 

“  "  “  3-ounce,  8  dos .  6.00 

“  “  “  ^-gallons,  1  dos....  8.00 

"  "  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a  .10 

Blood  Orange,  extra  quality,  pints,  a  doz...  a. 10 

Birch  Beer,  extra  quality,  pints,  a  doz .  2.10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  a  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  gross . . .  2.50 

Bon  Ami,  10-cent  size . yt  gross  2.50 

Electro  Silicon,  1  doz . per  dos.  .72 

Puts  Liquid,  large,  3  dos . per  gross,  16.50 

Puts  Liquid,  large,  3  dos . per  dos.  1.45 

Pntr  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  dos.  .60 

Pntz  Paste,  large . per  dos.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  g  .00 

No.  1,  half-pint  cans .  “  18.00 

No  a,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13. 50 


—44— 

Solarlne  Bar  Polish— 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . per  gross  18.00 


SOAP— Laundry.  Bars.  5  bxs. 


Acme..., 

Acorn... 

Ark... 


..100 

..iso 

..100 


American .  7s 

Bee  a  a. 100 

Best,  Babbitt . 100 

Babbitt’s  New  York  City .  60 

Benzlne-ated . 100 

Big  Master . . .  70 

Brown .  60 

Borax,  Dreydoppel . 40 

“  Pearl,  Yonng  &  Co .  40 

“  Day  ot  Frick,  Novelty .  40 

"  Handsome .  69 

“  Eavenson,  large . 100 

“  "  small . . . 100 

“  Klrkman's . 100 

“  Red  Seal . . . 100 

“  Swift’s . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  OU  Johnny . 100 

Cygnet . zoo 

Dobbins'  Electric... . zoo 

Dewey . .*. . zoo 

Fairy . 100 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid. . 100 

German  Family . .5 . zoo 

Good  Morning  . zoe 

Glycerine  Tar . zoo 

Gloss . zoo 

Grand  Pa’s .  5° 

“  . _ . zoo 

Ivory . zoo 

“  zoo 

Lenox . 100 

Life  Bnoy .  5° 

“  . _ . zoo 

Lautz’s  Naphtha . zoo 

Magic  Cleaner . 100 

Marseilles,  laundry  size . zoo 

'■  5-cent  size . zoo 

“  toilet  else . 100 

Mayer’s . — . . 100 

“  50 

Miller's  Naptha . zoo 

Naphtha,  Swift's . zoo 

Naptha,  P.  &  G . zoo 

Octagon . zoo 

Old  Mill . ....zoo 

Ozone . zoo 


3.50 

*•45 

I. 85 
a.  So 

3.90 

3- 45 
*•95 
4. to 

2.90 
s.40 
s  .60 
S.80 

5.80 
3.ze 

4- 75 
3-75 

3.80 
3*S 
4.00 
3-5° 

J. 80 

3- S7jd 
4.00 

4- tJ 

s.15 

4.00 

4.00 

3-95 

4.30 

3*5 
3-  75 
350 
3«5 
3.80 
7.00 
4.00 
3*5 
2.00 
4.00 
3.80 
3.00 
5.8a 
4.00 
4.00 
3.80 
z  .90 
3-75 
3-75 
4.00 

3.90 
3-30 
3-75 
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Oletne,  Conway’s . 6e 

“  Golden.  . 60 

"  Eavenson 's .  60 

“  Hamilton's. . . . .  60 

“  Kirk’s . 6c 

«  Philadelphia,  60  blocks . . . 

"  “  72  blocks . . . 

"  Pennsylvania . . . 60 

“  Procter  &  Gamble . „ .  60 

“  Young’s  Best. . „ .  60 

Pride,  Swift’s.. . ^ . — . zoo 

Polo . „ . 120 


. . —.100 

. x5° 

. zoo 

. zoo 

.... ........ 100 

. zae 

. zoo 

. . 100 


Quaker  City,  boxes . 

“  tubs . 

Sunlight,  oval . . . . 

“  twin  bars . 

Santa  Claus.. . . . 

Saratoga . 

Star . . . . 

Sunny  Monday . 

White  Cloud..... . zoo 

Wool  Soap,  Urge . . . zoo 

Wool  Soap,  small . zoe 


TOILET  SOAPB. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . dos. 

Buttermilk,  Swift’s... . gross 

Castile,  Imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . dos. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lis . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  In  box . gross 

Olive  Oil  Castile,  white,  gTeen  or  mottled,  9 

J^-lb.  bars  to  box . lb. 

Turkish  Bath . doz. 

Sweetheart,  50  cakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Hazel,  Swift's . gross 


s.6e 

*•55 

*•35 

а.  50 
*.i7M 
2.60 
2.60 
*•75 
3.00 

2  .80 
3-fS 
*■45 
2.90 
4  6s 
3*5 
3-95 

3*  to 

*•45 
3- *5 
4.00 
3.85 

б. 75 
4.00 


6. *3 
.60 
4  05 
•t3X 
■tt  K 
.70 
4-4° 
4-50 
•45 
10.25 
8.zo 
2.65 

•09 

•  40 
1  -75 
3*5 
4.05 


SCOURING  SOAP. 

Day  &  Frick's  Flint,  36  bars .  1 .  >4 

Young’s,  48  bars . .  1 . 80 

Brooks' Crystal,  100  bars .  3.35 

Philadelphia  Standard,  60  bars . 60 

Sapollo,  36  bars .  t.15 

“  Hand,  36  bars . . .  a. »s 

Wrlgley's,  100  bars . 3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kltchdn  Crystal,  36  bars .  a .  35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  “  . . .  2.70 

“  100  “  .  2  65 


— §•— 

Soapine,  No.  7,  zoe  packs . . . 

Soapine,  No.  12,  zoo  packs . 

Soapine,  No.  17,  36  packs . 

baooitt  s  1776  rovdsr,  zoe  6-os.. . . 

Flnola,  ioe  packages . . . 

Gold  Dust,  Falrbank's,  100  is-ox.  packages  ... 

“  “  S4  4-lb. 

Naptha  Borax,  100  packages,  large... 

100  5-cent  packages 

Kirkoline,  white,  «4  4-Ib.  packs . . 

Kirkollne,  White,  100  5-cent  packages . . 

Young's  Pearl  Borax,  60  x-lb.  peonage*,... 

Snow  Boy  Washing  Powder,  14  4a. . . 

’’  “  jo  as. . 

“  “  zoe  IS - - 

Nine  O'clock  Tea,  zoo  packages ... 

I-V  Washing  Tablets,  3  dos.. . . 

Swift’s  Washing  Powder,  100  is . 

Swift’s  Washing  Powder,  24  4s . . 

Pennywash,  1  gross  and  144-1  cent  cakes  free. 

PowerinCj  100  packages . 

Old  Dutcn  Cleanser,  48  packages . 


.per  dot. 


SPECIALTIES. 

Anker's  Boullllon  Capsules . . 


•  37* 

3- 9* 
*-4*X 

*-3» 

3  *5 
4.00 

4- jo 
4-75 

3-5* 

3  55 

4.00 

4.00 
3»5 
43 
3  *5 
3*5 
10.25 
3  75 
3*5 


J.00 


PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

Pepper- 

Black,  High  Grade . 15  ,i<  .z8 

Black,  Low  Grade . 12)4  .13X  .15)4 

White,  High  Grade . .28  .30 

White,  Low  Grade . 20  .23 

Red,  High  Grade .  21  .23 

Red,  Low  Grade .  16  .18 

Cinnamon — 

High  Grade . . . .22  .23  25 

Low  Grade . r3  .14  .16 

Cloves — 

High  Grade . 23  .24  .26 

Low  Grade . 18  .19  .21 

Allspice- 

High  Grade . 12K  .Z3K  -*sH 

Ginger — 

High  Grade . . . .  ,tSH  .*6J<  .it# 

Low  Grade . 11  .13  .15 

Mace — 

High  Grade .  78  .to 

Nutmegs — 

High  Grade . .31  .34 

Mustard — 

Yellow,  High  Grade  . . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17. 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co.,  Bee  Brand —  Per  do*. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . . . '/i  ib.  .40 

54  K>-  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb.  .40 

%  lb.  .75 


No  Loss  on  Loose  Goods 


<]f  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungrylcus- 
toniers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  hav.T, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO.  “T5S52: 
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Colburn’s  Philadelphia  Mustard,  D.  S.  F.  :— 

S  cent  tins,  a  and  4  dos . per  doz,  .4$ 

Dime  size,  a  and  4  doz .  "  >85 

X  lb:  net,  tins,  s  and  4  doz .  “  1 . 00 

U  «  a  doz .  “  x.90 

1  ••  1  doz .  “  3-70 

6  lb.  cans,  full  weight . per  lb.  .S3 

I0  ««  “  . .. .  “  .** 

Column's  Mnstard,  D.  S.  F. : — 

i-lb,  tins . . . per  doz.  5.40 

K-lb.  tins  • ••••••«•* ......... »•••••«•• •• •  ••»♦•♦  ® *  70 

M-lb.  tins. .  “  I  -4S 

54-lb.  tins.. . .....  “  -90 

18-lb.  kegs... . .  -43 


MUSTARD— Prepared.  Per  do*. 

Campbell’s,  jar,  2  doz . 8754 

Gulden's,  No.  6,  with  spoon,  a  doz . . . 95 

Gulden's,  No.  20,  with  spoon,  a  doz . 88 

Beer  Mng,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  a  doz . . . 7* 

Horseradish  and  Mustard,  8  oz.,  with  spoon, 

2  doz. . 9° 

Milk  Jar,  glass  top,  2  doz . 85 

Water  Tumblers,  glass,  10  oz.,  4  doz . 3754 


WHOLE  SPICES.  Per  lb 

Pepper,  Black  eeeeeeeea •••••• •••••  ee»  •°*Vi 

Allspice . °7 

Cloves . . . . . 12 14 

Mace . 48 

Nutmegs,  large . 18 

“  Medium . .rj 

Cinnamon  Bark,  China .  13 

“  Canton. . 12 

“  Java  Thin  Quills,  s-lb.  rolls..  .30 

“  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  11 


CORN  STARCH. 

Davis,  48  5-cent  packages . per  case  1.80 

Davis,  36  ro-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  i-lb.  packages . 06X 

Niagara,  40-lb.,  i-lb.  •*  — . . .  04% 

Cream,  48-lb.,  i-lb.  “  .  3-45 

Klngsford’s.  40-lb.,  r-lb,  "  — .  o6^i 

Murdoch’s  Oswego— 

.  1  lb.  packages,  40  lb.  boxes. . , . 07X 

1  lb.  packages,  20  lb.  boxes...; . . . 0754 

Bbls,  about  200  lbs . c6X 


-18- 

LAONDRT STARCH. 

Gilbert's  Laundry.  40-lb.  boxes . 03% 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxs.  .  05 Yt 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngzford's,  Pure,  3-lb.  cartons . c6X 

“  Pnre  Gloss,  lb.  packages . 06X 

“  Silver  Gloss,  12  6-lb.  wd.  bxs.....  .07 jHj 

Duryea's,  Superior,  3-lb.  cartons . c6^ 

“  Satin  Gloss,  lb.  packages . 07^ 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 07^ 

Niagara,  laundry,  50-lb.  bulk . 03% 

“  1  lb.  packages,  48  lbs . .04% 

“  3-lb.  cartons,  48  lbs .  04 Yt 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages . . . .  4  -3° 

“  64  5-cent  “  .. . 

Elastic,  64  10-cent  packages . . .  5 -°o 

“  84  5-cent  “  . . .  *-5o 

Dreydoppel's  Mourning  Starch  for  black 

goods,  36  packages . . . per  package  .08 

Starch  Polish.  20  cakes . per  box  .50 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  .07X 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  12 

boxes  in  crate . 08X 

Velvet  Gloss,  about  200'lbs . C7X 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . o6JJ 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs .  3.85 


STOVE  POLISH.  Per  gro 

Enameline  Paste,  small,  X  gross .  4.00 

Enameline  Paste,  large,  X  gross .  7.00 

Enameline,  Liquid,  large,  Vi  gross .  6.65 

Enameline,  Liquid,  small,  V  gross .  4.90 

Electlc  Paate,  %  gross  boxes... .  4.20 

Magic  Paste,  X  gross  boxes .  4-78 

Parlor  Pride,  large  size . per  doz.  .87X 

“  “  . . per  gross  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel  X  g*0 . per  gross  g.  40 

Black  Jack,  X  gross,  P*r  gross .  6.60 

Rising  Sun . per  gro.  5-75 

Sun  Paste,  5-cent  size . .  “  4.50 

“  10-cent  size .  “  7-*o 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  of  X  gross......—  1.15 

Per  box  of  X  gross . . . .  a .  50 

14  dozen  to  gross . .  5  -  00 

10-cent  size.  No.  10,  per  box  of  X  gross .  2 . 25 

Per  box  of  X  gross . . .  4  -  50 

Pay  OTfKf.,.  . . . . . .  Q  .00 

F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . per  doz.  .75  • 

2-in-i ,  large  size .  “  1.75 


..porpkfo. 
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sundries. 

Bird  Pood- 

Crystal,  40  packs,  round . 

Excelsior,  24  packs- . - 

McAllister,  36  packs .  “  .03% 

Rosenstelns,  ilb.  pkgs.,  a  doz . per  lb.  .05X 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  doz... .per  dez.  .35 

Red,  quarts,  3  doz .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quartz,  3  doz .  “  .7° 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1  85 

Toothpicks,  Perfection,  2  doz . per  doz.  .42X 

Royal  Glue,  1  doz. . per  doz.  .80 

Palst’s  "  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  X  gross  case, 

assorted,  6,  8.  10's . per  case  go 

Carpet  Tacks,  Silver  Steel,  4  oz. . per  doz.  .06 

6  oz . . . "  .06X 

8  0X>  ......  ..••••••••..  ....•••••••••u  eeeeee.ee  "  07X 

10  oz— .  “  .08s 

12  OZ .  "  .09X 

Matting  Tacks — 

No.  10,  steel . per  doz.  .  *■» 

No.  11,  steel . per  doz.  .  10X 

No.  12,  steel . per  doz.  .13 

G.  B.  Weiss  &  Son — 

Sole  Leather,  No.  I,  .25;  No.  2,  .23;  No.  3,  .21 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 50 

5X  Inches  high .  1.48 

5  Inches  high .  1.42 

4X  Inches  high .  1 . 25 

4  inches  high . - .  1.18 

3X  Inches  high .  x.05 

3  Inches  high. . 90 

SEIBERT'S 
Poison  Fly  Paper 

Pays  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  in 
a  display  box  like 
cut  $>1.00 

Retails  at  5  cents  an  envelope 

The  Fly  Ribbon  Manufacturing  Co. —  Gross 

Single  gross .  4  8° 

Two  or  five  gross .  4  32 

Five  to  twelve  and  one-half  gross .  4.08 

Twelve  and  one-half  to  fifty  gross .  3 .84 

Fifty  gross  up .  3.60 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktlte  Fly  Paper,  100 . per  case  3 .00 

Stlcktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb  10X 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz .  .  80 


-eo- 

Cleveland,  extra  fine  cotton  twine . per  lb.  .22 

Orange  Brand,  fine  cotton  twine .  “  .20 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  .«o 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .15 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches . “  .so 

Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  jute  Plow  Line,  8  ydi.  to  lb.. .  “  .09 

iute  Clotheslines,  90  ft.  to  hank . per  do*,  i  .60 

ute  Clotheslines.  108  ft  to  hank .  “  1.70 


SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . . . . . — .  .4* 

Extra  Fancy,  No.  669 . . 

Fancy,  No  670 . 39 

Strictly  Choice,  No.  675 . 38 

Choice,  No.  664 . 3* 

Black  Strap . . 

B.  H.  F.,  Horse  Food  Molasses- . . . . 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dos.  No.  3  screw- 

top  cans,  both  freight  paid. .  35 

Gold  Mine,  in  bbls .  30 

Fancy,  No  104 .  32 

Fancy,  No.  105 . 28 

Choice,  No . 

Prime,  No.  102 . ....  .26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  668 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  2.75 

Five  A,  for  confectionery .  *  •  85 

HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  dor . per  doz.  .93 

Selser’s,  medium  bottles,  2  doz . per  doz.  1. 35 

Schlmmel's,  10-  oz.  bottles,  2  doz.  In  case .  1.45 

“  6-oz.  ••  “  •• . 95 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars : — 

4  doz.  In  barrel . per  doz.  -92X 

1  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz . per  case  2.30 

Karo,  50  cent  size,  %  doz . per  case  2.30 


Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-32  oz.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 
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TROEMNER’S 

New  Electric  Coffee  Mills 


Troemner’s  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “  STAR  ”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE-  WRITE  FOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  PHILADELPHIA,  PA. 

aJ.  A..  FLESCH  &  SOTS  112  Clark:  Street,  Chicago,  III. 

GENERAL  AGENTS  FOR  L’NITHD  STATES 
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Banaxr,  la  Jan,  eampound . . . par  dot.  i.oo 

Whit*  Clovar,  In  Jan,  compound . „  “  .95 

Purina  Pancake  Syrup,  36  pta .  "  a. 35 

“  “  14  qta . ...  “  4.00 

••  '•  j.  )t-«ala .  "  7.0a 

"  <•  6  galki........  •*  i«.oo 


MAPLE  SYRUP. 

Oroan  Mountain  Mapla  Syrup,  doi .  *.40 

•  ■<  modi  urn,  do*.  1,40 

“  “  small,  dot . 90 

▼armoat  Mapla Syrup,  gal.  dai . p«r  gai.  i.»j 

“  "  H-l*!'  tins. ....par  doi.  7.7s 

Haaan'a  Mapla  Syrup,  qt.  bottles .  “  4.00 

“  “  pt.  bottles .  •'  a. 40 

Towle’s  Log  Cabin  "Camp’’  Syrup—  Per  dos. 

Oallon  cans,  6  la  ease .  S3 . 50 

Halt-gallon  cans,  ia  In  case . „ .  7.15 

Quart  cans,  *4  In  case .  4.1*34 

Ant  cans,  aa  In  case  . . . . .  I  •  3® 

Quart  botslaa,  ia  in  ease . ..............  4. 30 

Ant  battles,  S4  in  oase . . .  a. 73 

Jneket  BUI.  . . . 1  laaaaaaaa  par  fallen  i.aa 


CRESCENT  MAPLEINE. 


tx: 

16-01 . 


Pardos. 

..  3.00 


aoooooooaaaooat 


■oaaoaaoaooaoo 


*•** 

a  ease  a  a  aaaoaoooaaa  aoo  aao  •  •  a  Q  •  JO 
rosaaaoaaaaaaaaaoaaaoaaasaa  Xl.OS 


aooaaaaaoaoooooaaa  oooooaaaa 


laaaoooooooaooaoo  aasaoai 


JJ.oo 
...each  11. 00 


OIL  OP  MAPLBINE. 


loooooas  aaoooaooo* 


aoooaooaooooooaoaaooooooaoo 

B  *61  •  ••  *aa  aoaooaaao*a*aaaaa  aaaaaa  ooooaaooo  aaaaaaaaaaaaooo 
4*01  •  aaooooaaa  aoiaa aaoaoaaaaaaxaaaooaaaaaoaaaaaaaaaaa* 

6*01  *asaooooooaooooooooaaaaooaoaaaaoaooaaaasaoaooooooooa 
l6-OS  .... 

31*01.... 

Salt  obj  . 


a  aaoaaa  aooooaaaaa  aooooaoo  ooo  eoaooa  • 


laaoafaaoaaoaoaoaoaaoooaoooaooaooo.) 


Par  dos 
7® 

•—  4*o 

.  8*3 

.  «S®« 

. .  ay. 00 

.each  13.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dos. 

Little  Gem, parlor,  a  string .  a. 40 

N  U,  No.  6,  split  handles . . 

Leader,  No.  6,  3  string,  red  handles.. .  a. 40 

Princess,  No.  4,  fancy  handles. .  a. 75 

Parlor,  No.  3,  a  tie .  1.83 

Toy  Brooms . . . . . 90 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tic,  rattan  centre .  4.00 

Factory,  heavy .  a. 90 

Handy  Wall  Broom  Rack,  for  1a  brooms . 90 


No.  WASHBOARDS.  Per  dos. 

69,  Good  Baough,  double,  spring  pratactoe...  3.63 

37,  Peerless,  doable . . .  3.63 

80,  Seal  Globe,  double,  .stag  proSactae . .  3 . jo 

61,  Peerless,  doable,  spring  protector— ......  4.43 

no,  Peerless,  single,  spring  protector. . .  3.3s 

100,  Northern  Qx*ex,  ring!*,  protector . .  3.10 

101,  Tidal  Wa»e,  single,  protector . .  0,73 

1 18.  Good  Kaongh,  single,  protector— .  3.13 

173,  Glass .  3-5® 

Murdock . .  1.73 

Celery  City .  3.00 

136,  Slng|e  Ruby .  a.6e 

118,  Anchor,  single  head.. . „ . . .  a. *3 

130,  Little  Gem,  pail  booxd .  s  .33 


BVCUTI.  Per  dos. 

O.  G.,  a  electric  hoops .  1.7S 

O.  Q.,  3  electric  hoops ...— . .._ .  s  .90 

Clear,  a  hoop . . . «...  1  •  6* 

Clear,  3  hoop ......h,,.,..,,.,,.,,  . . . . .  ............  r.73 

Electric  Cedar,  a  hoop  -  . . a. 40 

Bltrtrit  Codas.  3  hoop..— ..........  a. bo 

Pina,  3  galvanised  hoops..... . a. so 

Galvanised,  in  quart  . . . . . .  a. 03 

Galvanised,  14  quart . . .....  a .  33 


IUTTU  DIB! 


seeoeeeeeeeoooot 


Ns. 

i,  Solid  oval. 

a,  Solid  oval . 

3,  Solid  oval . . 

3,  Solid  oval . . 

1,  Wire  ends . . 

a,  Wire  ends. 

3,  Wire  enda. . 

3,  Wire  enda . . . 

Picnic  Plates,  8  lndu. 

Picnic  Plates,  9  loch.. 

Crates  contain  sfo  each. 


leeoooa 0000  ever 


Per  M 

I.*5 

•  s® 

1.75 

a. ip 
1  .so 

r  .4® 

1  .<0 
a. 00 

a.  10 
*•33 


CLOTHES  PINS. 


3  grace.. 


Per  bon. 

..  .48 


EGG  CRATES. 

Perfection.  . . 

Perfection,  10  seta  fillers . 


1 .00 
*•33 


BRUSHB8. 

No.  SCRUB  BRUSHES. 

aa.  White  Corner... . . 

*3,  Medium  rise . . ....... 

*7,  Large... . . 

13,  Hariri. ,  madam  sine . . 

00,  Whke.. . . . . . 

Handy  House . . . 


eee.eeeeeeee.ee 


Per  dos. 

:2 
1 .00 
■9® 
•43 
•4* 


No.  STOVE  BRUSHES.  Pardos 

so,  Black  bristle,  carved  end,  wood  handle . 90 

ai,  X,  crescent  shape .  1.75 

I,  strap  handle,  grey  fibre . . .  j.30 

а,  strap  handle,  grey  fibre .  1.63 

б,  all  hair,  crttra  quality . .  a. 75 


No.  SHOE  1RUSHRS.  Pea  das. 

o,  Menican  fibre  . . .90 

I,  Mealcoa  fibre,  laspi . . . . .  1.  30 

4,  Bristle  outside - 1.65 

3.  Ail  bristle - - 1.73 

i«X.  All  brMe,  extra  vatae _ _ 

18,  All  bristle,  apatbad  irfifiba— . . - .  ,.80 


>•  000  ooeoeasa  a  eeoe 


No.  WHITEWASH  BRUSHES 

6,  *  In.,  White  tnmpioo....... 

7,  7  In.,  White  tampioo — „. 

8,  8  In.,  White  txmpico.„ . 

6, 1  In.,  Pamlly,  extra  heavy. 

8,  6  in.,  Family,  extra  heavy. 

10,  7  la.,  PamSy,  extra  heavy, 
is,  8  in.,  Family,  extra  heavy, 

6,  5  la.,  A.,  hair  bristle. . 

I,  61n.,  A.,halrbrMth*_ . 

10,  7  In.,  A.,  hair  bristle. . 

is,  8  In.,  A.,  hair  bristle. . . 

6,  J  In.,  Ideal,  all  bristle,  3  row_ .  1.90 

I,  6  In.,  Ideal,  all  bristle,  3  row.. .  a .  as 


Par  dei. 
•  4® 
43 

■S3 

.80 

•93 

1.10 

1*3 

1.40 

1.65 

3.00 

*33 


Na.  DUST  BRUSHES.  Per  dos. 

7XtF1brt,  wire  drawn . . . 90 

10,  Fibre,  wire  drawn,  extra . .  1 .  so 

si,  All  hair,  wire  drawn .  a. 35 

»8,  White,  wire  drawn .  s.90 

a,  7  in.,  All  hair,  flat  end .  3.05 

33,  7  in.,  Mixed,  round  end..,.. _ .  a. 10 

11X,  7  in.,  All  hair,  round  end. . .  3.33 
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tobaccos—  PLUG 

Ajt  in  as  sees  eeeeeeeee  eeeeeeeeeeeeeeeeeeeeeeeeeee  ■ 

Doer  Skin . . . . 

GOM  ROpC  . . . 

— . - 

UWfiOUj  .». eeeeeeeeeeee.ee  1 

Old  Honesty.. . 

Piper  Heldsick  ......... 

Spear  Head _ _ 

Standard  Navy . . 

Toddy . . . . 

Vinco 

Tewa  Talk . 


Per  lk. 

•  37 

:% 

39 
39 

« 

44 
37 

ll 

at 


Briar  Pi 
Dnke 


SMOKING  TOBACCO.  p«tk 


Pipe..., 

a  Mix! 


lxture. .. 


Green  Turtle 
G.  ft  A.  Navy,  3)9  os. . 


Polar  Bear. 

Ripple - 

Sensation  .. 
Wild! 


YEAST  CAKB8. 

Compressed . . per  dot. 

Magic,  1%  dos.  packages . . . per  box. 

Yeast  Foam,  ij<  dos....—. . per  box 


.18 
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What 

Team  Would 
Do  This  ? 


Automobiles  are  different  from 
what  they  used  to  be  in  two  re¬ 
spects — 1.  They  don’t  break  down 
like  they  used  to  ;  and  2.  They 
have  been  so  simplified  that  any 
average  person  can  run  them. 

No  man  need  fear  an  automobile 
will  betray  him  into  a  lot  of  expense. 
The  Lindsley  Car  will  actually 
save  him  expense.  As  a  delivery 
proposition  it  beats  a  team  at  least 
three  times.  What  team  will  carry 
1,500  pounds  thirty  miles  at  the 
cost  of  a  gallon  of  gasoline  ? 

The  Lindsley  Car  will  do  that. 

-  WRITE  - 

I.  V.  LINDSLEY  &  COMPANY 
Suite  1112  Monadnock  Bldg.,  Chicago 


The  METEOR 

CASH  CARRIER 


<| Best  known  and  most  generally 
used  type  in  the  world. 

<|f Guaranteed  better  in  every  detail 
than  any  wire  Cash  Carrier  on 
the  market. 


$25 

per  line 

f.  o.  b. 


<]f Easily  erected  by  local  mechan¬ 
ics  from  our  direction  chart. 


30  Days’ 
Free  Trial 


UNITED  [STORE  SERVICE  AND  TUBE  CO. 


NEW  YORK,  Times  Bldg. 


BOSTON,  Tremont  Bldg 


CHICAGO,  Mediuah  Bldg. 


i  Oliver’s  Olive  Oil  ! 

ft  « 

§  Noted  for  its  purity  and  fine  flavor 

I . .  * 

! 

1 

ft 
ft 

i 

!_ 
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Cases,  x  dozen  large  bottles 
Cases,  2  dozen  medium  bottles 
Cases,  2  dozen  small  bottles 
Cases,  tins,  2-5  gallons,  per  gallon 
Cases,  tins,  6-i  gallons,  per  gallon 
Cases,  tins,  1  o-'A  gallons,  per  gallon 
Cases,  tins,  20-K  gallons,  per  (gallon 


86.00 

6.75 

4®*5 

2.00 

2.10 

2.20 

2.25 


JOS.  At.  OLIVER  &  SO  INS 

I  M  PO  RTE  RS  5  South  Front  St.,  Philadelphia 


ft 

ft 


| 

ft 


Want  a  $10  Morris  Chair 
for  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Z ohm's  Independent  (ScrcP)  Tobaccos 
“Blue  Hen,"  “High  Card  ”  "Rex”  and  “ Z " 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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DOLLARS  IN  RETAILERS’  POCKETS 


Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 
TO  RETAIL  DEALERS 

as  an  inducement  to  push  the  sales  of  their  goods  to  consumers.  These  certificates  are  given  at  no  increase 
in  the  selling  prices,  or  cheapening  of  quality  in  their  products,  but  are  intended  solely  as  a  compensation  for 
your  assistance,  and  are  exchangeable  through  us  for  valuable  and  useful  merchandise,  of  which  the  following 
list  represents  a  few  of  the 

1000  ARTICLES  TO  CHOOSE  FROM 


Pianos 
Coffee  Mills 
Desks 

Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies 
Leather  Goods 
Chinaware 
Cut  Glass 


Silverware 
Strong  Boxes 
Jewelry 
Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way. 


Write  To-day  for  List  of  Goods  and  Manufacturers 


Manufacturers’  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 


No  Argument  Against  Facts 


Success  in  merchandising  is  a  result  of  close  attention  to  the  little  things  and  the 
application  of  methods  which  have  been  proven  efficient  by  actual  experience. 

If  your  present  system  is  subject  to  losses  by  errors  in  computation  or  the  giving 
of  overweight,  remember  that  it  is  your  money  and  your  merchandise  that  is  getting 
away  from  you. 

We  offer  you  our  services  gratis  for  the  purpose  of  showing  you  where  the  losses 
occur,  and  how  they  can  be  successfully  prevented. 

We  make  no  claims  or  statements  regarding 


which  cannot  be  proven  to  your  entire  satisfaction.  The  accuracy  and  efficiency  of  our 
scales  are  proven,  not  only  by  successful  users,  but  by 

FOUR  HIGH  COURT  DECISIONS 

If  you  are  at  all  interested  in  knowing  how  to  improve  your  present  system  of  weighing, 
send  us  the  attached  coupon  or  your  name  and  address.  Don’t  be  the  last  to  investigate. 


The  new  low  platform  No. 
MO  DAYTON  Seal* 


Date . . . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . 

STREET  and  NO . 

Town . . State . 

Busin  ess . 


Money  weight  Scale  Co. 


35  State  Street,  Chicago 

District  oppices  s  ^  Philadelphia  Office,  1651  N.  6th  Street.  New  York  Office,  11  E.  I^tth  Street. 

■  ■  =  \  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  Street. 
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GROCERY  WORLD 


The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


I 


gmiHurn  mcoiMnwrawrafi. 
I  CAREmUTROASTEDtSUIIDUSOASiaSlIlT  IKnriUK  MS1E 

^PRIVATE 
ESTATES; 

COFFEE 

T.  A.CAUCKOIS  &C0.-THE  FUITON  MILLS ' 
NtW  rORR-  PHILADELPHIA  -  CHICAGO. 

tSTABLISHED  IBSI. 


It’s  a  Hard  Job ,  but  We've  Done  It 

You  know  how  hard  it  is  to  please  all  your  customers  with  coffee.  It  is  natural  for  you  to  find  it  harder 
than  we  do,  because  you  have  a  lot  of  things  to  do  and  we  do  nothing  else.  Private  Estate  Coffee  is  the 
result  of  many  years’  experimenting  to  please  the  popular  taste,  and  it  does  it  so  well  that  we  don’t  know  of 
a  grocer  who  has  induced  a  customer  to  try  it  who  isn’t  still  using  it.  This  is  one  important  reason  for  your 
making  a  leader  of  it,  and  another  is  that  we  share  our  profits  with  you  by  giving  you  Universal  Coupons 
with  every  case. 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 

Philadelphia  Branch,  139  S.  Front  Street 


1 

— n 

You  Know  What  Our  Name 
On  These  Goods  Means 


We  are  making  Macaroni,  Spaghetti,  Noodles  and 
Pastels.  We  are  making  them  like  we  make  our  bread, 
so  good  that  nothing  can  be  better.  So  good  that 
grocers  can  safely  recommend  them  to  their  customers. 

We  are  going  to  spend  our  advertising  appropria¬ 
tion  on  the  grocer,  to  make  it  worth  his  while  to  tell 
his  customers  about  these  goods  and  create  a  demand 
for  them. 

Every  case  will  contain  Universal  Coupons,  which 
the  grocer  can  exchange  for  almost  anything  he  needs 
instead  of  buying  it. 


VIEWIN' IN  A  BAKING  COMPANY 
PHILADELPHIA,  PA. 


We  Want  You  to  Sell  This 


the:  0 

^TKNCv/n 

r/f,k08RS  E'  nODKE^Ck* 

LiLjg  WABASH  flVE  C Hjj^Ua 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


O  *  Y7"  JL/ 

Retailers  who  sell  Royal  Peanut  Rutter  sell  the  best 
Others  sell  something  that  won’t  take  its  place. 

You  make  trade  with  Royal — the  inferior  kind  drives  trade  away. 
Always  sell  the  best  of  everything  yourself. 

Let  the  other  fellow  take  the  chances. 

(Universal  Coupons  (an  extra  profit)  in  each  case  for  the  grocer) 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 
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’Neath 

Sunny 

It&li&n 

Skies 

If  you  have  been 
handling  French  or 
Spanish  olive  oil, 
you  probably  do 
not  really  know 
genuine  olive  oil 
perfection. 

The  finest  of  all 
olive  oil  is  Italian 
oil;  other  oils  are 
just  as  pure,  but 
none  have  the 
smooth,  mellow 
richness  of  oil  made 
from  olives  grown 
’neath  sunny  Ital¬ 
ian  skies. 

The  finest  oil  that 
comes  to  this  coun¬ 
try  is  LaToscana. 
There  is  a  flavor 
and  a  perfume  to 
this  oil  that  con¬ 
noisseurs  say  they 
have  never  seen 
equalled. 

J.  L.  Neff  &  Co. 

Sole  American  Agents 

BROOKLYN,  N.  Y. 


Oakdale 

Pretzels 

Are  What  You 
Want 

<Jf  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,. and 
.  more  to  the  pound  than 
any  other  kind. 

<|  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<|  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  ®  Susquehanna  Ave. 
Philadelphia,  Pa. 


r 
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Summer’s  Coming. 
Try  It  On 

The  summer  fruit  season  is  the  sugar 
season — good  time  to  test  Franklin 
Carton  Sugar  as  a  selling  proposition. 

Franklin  Carton  Sugar  will  give 
you  the  most  comfortable,  profitable 
sugar  season  you  have  ever  had.  It’s 
no  work  to  handle  it — we’ve  done  all 
the  weighing  and  the  wrapping — you 
simply  hand  it  out 

You  don’t  steal  from  yourself,  either, 
by  giving  overweight.  You  cant  give 
overweight  with  Franklin  Carton 
Sugar. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 


\ 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


for  $4.00 

To  introduce  our  Dup¬ 
licate  Salesbooks,  we 
will  send  you  complete 

5000  Original  Bills 
5000  Duplicate  Copies 

( Your  business  card  printed 
on  each  sheet) 

150  Sheets  of  Carbon 
Paper 

2  Patent  Leather  Covers 
Price,  complete,  S4.00 


j 


CRIGINAl 

CARBON 

OUHlCATf 


We  do  this  to  have  you 
give  them  a  trial.  We 
know  if  you  once  use  our 
duplicate  system  you  will 
always  use  it,  as  it  will 
pay  for  itself  in  forgotten 
charges  alone — save  one- 
half  your  time  in  book¬ 
keeping — cut  out  errors. 

Two  bills  at  one  writing 
— they  must  correspond — 
the  customer  gets  one — 
you  have  the  other. 

For  samples  and  prices 
in  large  quantities,  write 

E.  C.  Fell  Mfg.  Co. 

1112=14  Sansom  Street 
Philadelphia 


Note: — In  sending  in 
orders  kindly  send  copy  of 
printing  desired.  We  can 
fill  orders  in  ten  days. 
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- THE  ONLY  WAY  WE  HAD  A  CHANCE  =— 

We  have  been  endeavoring,  through  trade  paper  advertising,  to  induce  you  to  ask  for  Murdoch’s  Laundry 
and  Corn  Starch.  Many  of  you  have  done  so,  and  are  selling  them  regularly  to-day. 

We  hazard  the  opinion  that  every  grocer  who  is,  is  well  satisfied  that  they  are  the  cleanest  and  the  best 
starches  on  the  market. 

They  have  to  be  the  best,  for  that  is  absolutely  the  only  ground  on  which  they  could  sell.  With  the  market 
dominated  by  one  concern,  what  chance  would  an  independent  starch  have  unless  it  was  better  than  its  competitors? 

So  that  there  are  two  reasons  why  you  ought  to  sell  these  starches.  First — they  are  independent,  Second — 
they  are  the  best. 

Oswego  Maize  Products  Company,  Oswego,  New  York 


’s  Enough 


FOR  YOUR 


If  all  people  knew  what  “Leaf”  Lard  means,  we  couldn’t  supply  the  demand  for  it. 

There  is  but  one  piece  of  Leaf  Fat  in  a  Log — not  enough  to  supply  one-tenth  of 
the  people — most  of  the  lard  that’s  used  must  be  made  from  other  hog  fats. 

But  you  can  sell  your  customers  ‘‘Simon-pure  Leaf  Lard. 

If  you  are  after  Quality  trade,  better  stock  “Simon-pure”  to-day. 


ARMOUR  and  COMPANY 

OT  To 


Isn’t  It  Foolish = 
To  Advertise  Light? 

It  seems  ridiculous  to  advertise  light, 
so  obvious  is  it  that  that  which  is  lightest 
is  cheerfulest  and  draws  the  most  people. 

Particularly  a  store.  Every  success¬ 
ful  grocer  in  business  uses  an  amount  of 
light  that  you  might  consider  extravagant; 
but  it  isn’t — it  is  business.  These  grocers 


make  their  stores  cheerful  because  they 
know  that  cheeriness  brings  people,  and 
people  buy. 

You’ll  find  that  the  most  successful 
stores  are  always  the  ones  that  are  the 
brightest  at  night. 

Talk  this  over  with  us. 

The  Philadelphia  Electric  Co. 

10th  and  Chestnut  Sts.,  Phila.,  Pa. 
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Published  every 
Monday. 


Circulates  in  every 
State  of  the  Union 
and  Canada. 


IN  WHICH  IS  INCORPORATED  THE 


PHILADELPHIA  CASH  GROCER. 
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More  Evidence  That  Certain  Jobbers  Want 
Retailers’  Association  Destroyed 

In  Line  With  Montgomery  &  Co’s  Move,  Reported  Last  Week, 
Another  Incident  Is  Related  in  Which  Another  Leading 
Jobber  in  the  Local  Conflict  Refused  to  Sell  Retail  Grocers’ 
Association  Goods.  Proves  That  Their  Real  Desire  Is  Not 
to  Make  Association  Buy  as  a  Retailer,  But  Not  to  Buy  at 
All. 


In  the  last  issue  of  the  “Gro¬ 
cery  World”  it  was  suggested, 
based  on  a  move  made  by  William 
Montgomery  &  Co.,  the  local 
wholesale  grocers,  that  many  of 
the  jobbers  who  are  engaged  in 
the  attack  upon  the  Philadelphia 
Retail  Grocers’  Association  are 
not  sincere  in  their  contention 
that  only  jobbers  should  sell  the 
association ;  and  that  what  these 
jobbers  really  want  is  for  nobody 
to  sell  the  association.  In  other 
words,  their  aim  is  not  to  relegate 
the  association  to  a  place  in  the 
ranks  of  retailers,  but  to  destroy 
it. 

Further  evidence  showing  that 
this  accusation  is  not  exagger¬ 
ated  was  obtained  during  the 
week.  The  jobber  implicated  this 
time  is  not  Montgomery  &  Co., 
but  another  concern  no  less  prom¬ 
inent  in  the  fight  against  the  re¬ 
tail  association. 

The  Retail  Grocers’  Association 
recently  needed  a  certain  brand  of 
Maine  corn.  None  being  in  sight, 
a  well-known  merchandise  broker 
was  employed  to  hunt  some  up. 
He  found  it  in  the  possession  of 
the  jobbing  house  referred  to 
above.  This  house,  let  it  be  said, 
has  been  steadfastly  persisting  for 
months  that  the  Retail  Grocers’ 
Association,  being  composed  of 
retailers,  should  buy  all  its  goods 
from  wholesale  grocers,  none  at 
all  from  manufacturers. 

The  broker  inquired  the  price 
of  the  corn  and  this  being  satis¬ 
factory  placed  an  order  before  dis¬ 
closing  the  buyer’s  name.  When 
the  sale  was  complete  except  as  to 
this  he  said  : — 

“Charge  to  the  Retail  Grocers’ 
Association.” 

“I  don’t  know  about  that,” 
instantly  said  the  partner  who 

*Note. — The  name  of  the  job¬ 
bing  house  referred  to  in  the 
above  article  cannot  be  published, 
but  it  will  be  supplied  to  any  re¬ 
tailer  sufficiently  interested  to  ask 
for  it. — Ed. 


was  attending  to  the  matter,  “we 
don’t  want  to  sell  them.” 

The  broker  couldn’t  see  why 
and  said  so.  He  had  considerable 
argument  with  the  jobber  and 
finally  persuaded  him  that  there 
could  be  no  logical  reason  for  a 
jobber  refusing  to  sell  an  associa¬ 
tion  of  retailers.  The  order  was 
finally  accepted  and  sent  back  to 
be  cared  for  by  the  bookkeeper. 

As  soon  as  he  saw  it  the  book¬ 
keeper  raised  his  hands  in  holy 
horror.  He  even  had  the  assur¬ 
ance  to  take  it  out  to  his  employer 
and  question  whether  the  house 
ought  to  sell  the  Retail  Grocers’ 
Association.  The  bookkeeper  al¬ 
most  persuaded  the  jobber  that 
the  business  should  be  refused, 
but  not  quite,  and  the  transaction 
stood,  until  the  other  partner 
happened  in.  He  raised  a  fearful 
time  about  it.  He  didn’t  think 
they  ought  to  sell  the  Retail  Gro¬ 
cers’  Association  anything. 

At  this  juncture  the  broker  lost 
his  temper  completely. 

“ - ,”  he  said,  “you’re  a 

fool !  You’ve  been  contending 
for  weeks  that  only  the  jobbers 
ought  to  sell  the  association,  but 
when  they  come  to  you,  a  jobber, 
you  still  raise  objections !  You’re 
going  directly  against  your  own 
principles !” 

“Well,”  said  the  jobber,  finally, 
“we’ll  take  the  order,  but  we 
won’t  charge  it  to  the  Retail  Gro¬ 
cers’  Association ;  we’ll  charge  it 
to  you.” 

The  “Grocery  World”  claims 
that  nothing  could  be  more  sig¬ 
nificant  than  this,  of  the  secret  in¬ 
tention  of  a  certain  few  narrow¬ 
minded  and  selfish  jobbers  to 
crush  out  the  organized  retailers 
if  they  can.  Happily  they  cannot, 
but  their  impotence  fails  to  make 
their  motive  less  contemptible. 

It  is  perfectly  plain  that  if  the 
sole  desire  of  those  wholesalers 
was  to  compel  the  Retailers’  Asso¬ 
ciation  to  buy  of  jobbers,  that  the 
one  above  referred  to  would  have 


welcomed  and  applauded  the  as¬ 
sociation’s  effort  to  buy  corn,  not 
of  the  packer,  but  of  him,  a  job¬ 
ber.  So  would  Montgomery  & 
Co.  have  welcomed  the  associa¬ 
tion’s  purchase  of  ginger  ale  from 
a  jobber  instead  of  from  the 
manufacturer  direct. 


Philadelphia  Retailers’  Annual 
Banquet. 

Local  Association  Holds  Twenty-third 
Annual  Function  at  Dooner’s  Hotel. 
Members  Make  Capable  After  Dinner 
Speakers.  Frankford  Grocer-Poet’s 
Jubilee  Song.  Officers  Receive  Ova¬ 
tions.  The  Toasts. 

The  Philadelphia  Retail  Gro¬ 
cers’  Association  held  its  twenty- 
third  annual  banquet  at  Dooner’s 
Hotel,  Where  with  few  exceptions 
every  annual  banquet  has  been 
held  for  years,  on  last  Wednes¬ 
day  evening,  April  22d.  An  even 
hundred  men  were  present,  the 
ladies  this  year  not  being  included 
in  the  invitation. 

After  the  discussion  of  the 
menu,  which  was  exceedingly 
well  chosen  and  satisfactory,  the 
following  toasts  were  responded 
to : — 

“Reminiscences,”  Mr.  O.  A. 
Patterson;  “The  Rolling  Dollar,” 
Mr.  J.  A.  Edgar ;  “Self  Limita¬ 
tion,”  Mr.  C.  W.  Zieber;  “Busi¬ 
ness  Unity,”  Mr.  A.  F.  Daix,  Jr.; 
“Competition,”  Mr.  William  Leh¬ 
man  Yerkes;  “The  Unit’s  Value,” 
Mr.  E.  J.  Buckley;  “Enthusiasm,” 
Mr.  C.  Y.  Scully ;  “The  Dynamo,” 
Mr.  Albert  Kaiser;  “Confidence,” 
Mr.  Lucian  W.  Beatty. 

A  change  was  made  this  year 
by  having  an  unusually  large 
number  of  after-dinner  speakers 
chosen  from  among  the  associa¬ 
tion  members.  The  experiment 
was  a  conspicuous  success,  the 
addresses  being  well  prepared, 
practical,  and  in  some  cases  far 
above  the  average  after-dinner 
speech.  William  Smedley,  secre¬ 
tary,  was  toastmaster,  and  in  in¬ 
troducing-  ‘President  Albert 
Kaiser,  the  last  speaker,  paid  him 
a  tribute  as  the  “balance  wheel  of 
the  organization,”  which  brought 
the  brainy  little  president  a  re¬ 
markable  ovation  from  the  mem¬ 
bers. 

The  evening  also  brought  a 
series,  of  tributes  to  Secretary 
Smedley,  .who  this  year  completes 
his  twentieth  year  of  service,  and 
whose  capacity  and  wisdom  have 
been  particularly  marked  through 


the  present  conflict  with  local  job¬ 
bers. 

Another  feature  of  the  evening 
was  the  rendering  of  the  “Gro¬ 
cers’  Jubilee  Song,”  composed  by 
R.  T.  Holme,  of  the  Frankford 
Association,  and  sung  to  the  tune 
of  “Marching  Through  Georgia.” 
Mr.  Holme  also  rendered  his 
original  song  “My  Grandfather’s 
Store,”  the  words  of  which  have 
been  published  in  the  “Grocery 
World.”  The  words  of  the  Jubi¬ 
lee  Song  are  as  follows: — 

Listen  while  the  grocers  sing, 

(This  song  is  our  delight) 

It  cheers  us  in  the  battle 
We  are  fighting  for  the  right — 

A  battle  in  which  each  of  us 
Should  strive  to  take  a  part, 

While  we  are  banded  together. 

CHORUS. 

Hurrah !  Hurrah !  the  grocers  all 
agree ; 

Hurrah  !  Hurrah !  we  still  united  be. 

Thus  we’ll  sing  the  chorus, 

And  we'll  sing  it  heartily — 

While  we  are  banded  together. 

How  we  used  to  get  took  in 
By  those  who  wouldn’t  pay, 

How  we  used  to  swear  we’d  never 
Trust  another  day, 

How  we  used  to  watch  and  wait 
For  the  cash  that  never  came, 

Before  we  were  banded  together. 

The  dead  beat  used  to  be  the  boss, 

And  when  we’d  want  our  pay, 
They'd  get  mad  and  tell  us 
They  could  deal  across  the  way, 

But  now  we’ve  got  ’em  where  we 
want  ’em, 

And  there  they’ll  have  to  stay, 

While  we  are  banded  together. 

A  better  day  is  coming,  boys, 

It  seems  just  now  at  hand, 

When  we  as  grocers  know  our  rights, 
And  boldly  take  a  stand 
Against  the  wrongs  we  suffer, 

Both  within  and  out  our  ranks, 
While  we  are  banded  together. 


Strawberries  continue  cheap. 
Florida  berries  are  about  done. 
There  are  a  few  in  from  Charles¬ 
ton,  but  the  bulk  of  the  supply  is 
from  North  Carolina,  and  com¬ 
mand,  if  they  are  good,  15  cents. 
Last  year  at  this  time  the  quota¬ 
tion  was  25  cents.  Present  re¬ 
ceipts  of  strawberries  are  not  run¬ 
ning  very  good. 


ELTON  J.  BUCKLEY 

Editor  ‘  ‘  Grocery  World  ” 

Attorney  and  Counsellor  at  La* 

730-731  Drezd  Building,  Philadelphia.  Pa. 

/  Bell,  Lombard  1727 
Telephone!  j  K(ylfone  Rlct  Jif 
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Dr.  Wiley  Under  Cross-Examination 


How  the  Chief  Government  Chemist  Showed  Up  as  a  Scientist 
When  Questioned  in  the  Harper  Case.  Can’t  Even  Re¬ 
member  Title  of  His  Own  Book.  Admits  Ignorance  on 
Several  Points.  Extracts  from  Stenographic  Report  of 
Examination. 


Since  the  reversal  by  the  Fed¬ 
eral  Food  and  Drug  Board  of 
several  of  the  rulings  of  Dr. 
H.  W.  Wiley,  chief  Government 
chemist,  on  matters  concerned 
with  the  enforcement  of  the  Fed¬ 
eral  food  law,  a  doubt  has  grown 
up  among  the  trade  as  to  Dr. 
Wiley’s  actual  standing  as  a 
physiological  chemist.  Before  he 
was  put  to  the  crucial  test  it  was 
generally  believed  that  Dr.  Wiley 
was  an  extremely  able  scientist, 
but  several  reasons  seem  to  have 
developed  for  modifying  that  im¬ 
pression. 

The  latest  and  possibly  the 
strongest  reason  is  certain  admis¬ 
sions  made  by  him  during  his 
testimony  as  an  expert  witness  in 
the  first  and  so  far  the  only  prose¬ 
cution  brought  under  the  national 
food  law.  The  case  referred  to 


was  that  against  Robert  N.  Har¬ 
per,  a  well-known  business  man 
of  Washington,  D.  C.,  for  selling 
a  medicinal  preparation  under 
false  label.  For  general  informa¬ 
tion  the  following  stenographic 
extracts  from  Dr.  Wiley’s  testi¬ 
mony  at  that  trial  are  reproduced  : 

Dr.  Wiley  cross-examined  by  Mr. 
Tucker : — 

Mr.  Tucker:  “Well,  you  have 
written  a  book,  have  you  not,  on — 
what  is  the  title  of  your  book,  Doc¬ 
tor?” 

Dr.  Wiley :  “I  cannot  remember 
it.” 

Mr.  Tucker:  “You  cannot  remem¬ 
ber  the  title  of  your  book?” 

Dr.  Wiley:  “No,  sir.” 

Mr.  Tucker :  “YVell,  I  will  read 
the  title  to  you — ‘Foods  and  Their 
Adulteration;  Wiley;  Illustrated.’” 

Dr.  Wiley:  “I  think  that  is  it;  yes, 
sir.” 

Mr.  Tucker:  “You  plead  guilty  of 
being  the  author  of  that?” 

Dr.  Wiley:  “Yes,  sir.” 

*  *  *  *  *  *  *  *  * 

Mr.  Tucker:  “What  is  the  physio¬ 
logical  effect  of  caffeine?” 


Dr.  Wiley:  “Well,  I  am  not  an 
expert  pharmacologist.” 

Mr.  Tucker:  “You  do  not  know?” 

Dr.  Wiley:  “I  have  an  idea,  but 
not  as  an  expert.” 

Mr.  Tucker:  “Do  I  understand, 
then,  that  you  disclaim  any  expert 
knowledge  on  the  subject  of  the 
physiological  effect  of  drugs?” 

Dr.  Wiley:  “I  do.  I  am  not  a 
druggist.” 

Mr.  Tucker:  “You  do  not  know, 
then,  the  physiological  effect  of 
drugs  ?” 

Dr.  Wiley:  “Yes;  I  know  some  of 
them,  because  I  am  a  physician. 

I  would  not  qualify  as  an  expert  in 
drugs.” 

Mr.  Tucker:  “Oh,  you  are  a  phy¬ 
sician?” 

Dr.  Wiley:  “I  am  trained  as  a 
physcian ;  yes,  sir.” 

Mr.  Tucker:  “Have  you  ever  prac¬ 
ticed  as  a  physician?” 

Dr.  Wiley:  “I  have  never  prac¬ 
ticed,  except  in  hospitals.  I  never 
had  a  private  practice.” 

Mr.  Tucker:  “What  has  been  the 
extent  of  your  hospital  experience?” 

Dr.  Wiley :  “I  will  not  qualify  as  a 
practicing  physician ;  I  do  not  pro¬ 
pose  to.” 

*  *  *  *  *  *  *  *  * 

Mr.  Tucker:  “You  have  stated 
that  this  preparation  of  Dr.  Harper’s 
is  not  a  brain  food.  That  means,  in 
your  opinion,  that  it  has  no  food 
value.  Now,  I  understand  that  you 
are  expressing  that  opinion,  not  as  a 
physician,  but  as  a  chemist.  Is  that 
right?” 

Dr.  Wiley:  “As  one  with  some 
knowledge  of  foods.” 

Mr.  Tucker:  “Then  you  are  ex¬ 
pressing  that  opinion  as  a  food  expert 
as  distinguished  from  a  physician?” 

Dr.  Wiley:  “Yes,  sir.” 

Mr.  Tucker:  “And  as  a  food  ex¬ 
pert  you  do  not  know  the  physiologi¬ 
cal  effect  of  caffeine  on  the  body?” 


Dr.  Wiley:  “As  a  food  expert  I 
know  it  does  not  nourish  the  body.” 

*  *  *  **  *  **  * 

Mr.  Tucker:  “Doctor,  you  have 
told  us  that  you  do  not  know  any¬ 
thing  about,  or  know  little  about, 
the  physiological  effects  of  drugs.” 

Dr.  Wiley:  “I  said  I  would  not 
qualify  as  an  expert.” 

Mr.  Tucker:  “Yes.” 

Dr.  Wiley:  “I  know  a  good  deal 
about  it,  but  not  as  an  expert.” 

Mr.  Tucker:  “Well,  as  I  under¬ 
stand,  we  are  trying  to  get  your 
opinion  as  an  expert.  That  is  what 
we  have  been  endeavoring  to  do. 
Doctor,  are  you  acquainted  with  the 
work  of  W.  Gilman  Thompson,  Pro¬ 
fessor  of  Medicine  in  the  Cornell 
University  Medical  College,  entitled 
‘Practical  Dietetics?”’ 

Dr.  Wiley:  “I  have  never  read  it 
very  carefully.  I  have  seen  the 
work.” 

Mr.  Tucker:  “Is  it  considered  an 
authority?” 

Dr.  Wiley:  “Well,  I  could  not 
state  in  regard  to  that.  So  far  as  I 
know — I  would  not  say  positively — 
I  should  think  it  was  a  very  good  au¬ 
thority.” 

Mr.  Tucker :  “You  do  consider  it 
a  good  authority?” 

Dr.  Wiley:  “Well,  I  say,  I  have 
not  read  it  with  any  care,  except  that 
I  have  consulted  it  once  or  twice; 
but  I  never  have  read  the  book,  so  I 
do  not  know  it  front  my  personal 
knowledge.” 

Mr  .  Tucker:.  “How  does  Dr. 
Thompson  stand  in  the  profession?” 

Dr.  Wiley :  “I  do  not  happen  to 
know  him  personally,  and  I  have 
never  heard  any  expression - ” 

*  *  *  *  *  *  *  *  * 

Mr.  Tucker:  “What  is  the  chem¬ 
ical  formula  of  acetanilid?”  (An 
ingredient  of  the  preparation  on 
trial). 
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Dr.  Wiley :  “I  do  not  remember 
the  chemical  formula.  I  am  not  a 
drug  expert.” 

Mr.  Tucker :  “What  are  the  ele¬ 
mentary  constituents  of  acetanilid?” 

Dr.  Wiley :  “It  consists  of  carbon, 
hydrogen  and  oxygen.” 

Mr.  Tucker:  “Anything  else?” 

Dr.  Wiley:  “Well,  I  could  not  say. 
I  am  not  an  expert  in  that  line.” 

Mr.  Tucker:  “You  are  not  an  ex¬ 
pert  in  that  line?” 

Dr.  Wiley  :  “No,  sir.” 

Mr.  Tucker:  “Are  not  some  of 
these  elements  that  you  have  just 
named  also  elements  of  food?” 

Dr.  Wiley:  “Not  to  my  knowl¬ 
edge.” 

Mr.  Tucker:  “None  of  them?” 

Dr.  Wiley:  “Not  to  my  knowl¬ 
edge.” 

Mr.  Tucker:  “What  is  the  chem¬ 
ical  formula  of  starch  in  food?” 

Dr.  Wiley  :  “Starch  is  composed  of 
carbon ,  hydrogen  and  oxygen.” 

*  *  *  -T  *  *  *  £  * 

Mr.  Tucker:  “Now,  Doctor,  as  I 
understand,  you  do  not  know  the 
physiological  effect  of  acetanilid,  and 
yet  you  state  as  a  food  expert  that  it 
has  no  food  value?” 

Dr.  Wiley:  “I  do.” 

Mr.  Tucker:  “How  do  you  recon¬ 
cile  these  two  statements?  If  you  do 
not  knew  the  physiological  effect  of 
acetanilid,  how  can  you  say  that  it 
has  no  food  value?” 

Dr.  Wiley :  “Because  it  is  not  a 
food :  it  has  none  of  the  properties  of 
foods.” 

Mr.  Tucker:  “Well,  that  is  your 
opinion,  that  it  is  not  a  food ;  is  it 
not?” 

Dr.  Wiley :  “Well,  yes.” 

Mr.  Tucker:  “How  can  you  state 
that  it  is  not  a  food  if  you  do  not 
know  its  physiological  effect  upon 
the  human  system?” 

Dr.  Wiley:  “Well,  I  know  it  is  not 
a  food.” 


Mr.  Tucker:  “Well,  is  that  the 
best  answer  you  can  give  us?” 

Dr.  Wiley:  “I  think  it  is  a  very 
positive  answer.” 

*  *  *  *  *  *  *  *  * 

Mr.  Tucker:  “How  long  ago  was 
it,  Doctor,  that  you  studied  medi¬ 
cine?” 

Dr.  Wiley:  “It  has  been  thirty 
years  ago.” 

Mr.  Tucker :  “Thirty  years  ago 
you  studied  medicine?” 

Dr.  Wiley :  “I  studied  therapeu¬ 
tics;  yes,  sir.” 

Mr.  Tucker:  “How  long  did  you 
practice  ?” 

Dr.  Wiley :  “I  never  practiced  at 
all,  except  during  my  experience  in  a 
hospital  as  a  student,  or  as  an  as¬ 
sistant  for  a  short  time.” 

Mr.  Tucker:  “Then  at  least  part 
of  your  knowledge  of  the  physio¬ 
logical  effect  of  caffeine  is  based 
upon  what  knowledge  you  obtained 
as  a  student  in  a  hospital  thirty 
years  ago?” 

Dr.  Wiley:  “Yes,  sir?” 

*  *  *  *  *  *  *  *  * 

Mr.  Tucker:  “Did  you  not  say, 
Doctoo,  that  tannin  is  the  chief, 
principal  ingredient  of  coffee?” 

Dr.  Wiley :  “I  did  not  say  it  was 
the  chief;  I  said  it  was  one  of  the 
principal  constituents.” 

Mr.  Tucker:  “Well,  I  only  want  to 
know  why  you  make  that  statement, 
why  is  it ;  that  is  all  ?” 

Dr.  Wiley:  “Well,  I  could  not  say 
why  tannin  is  the  chief  constituent 
of  coffee.  I  did  not  create  coffee.” 

Mr.  Tucker:  “No,  Doctor;  that 
was  not  the  question.  The  question 
is  why  it  is  so  valuable?” 

Dr.  Wiley:  “Well,  I  think  you 
must  refer  that  to  the  Creator,  too.” 

Those  persons  who  have  be¬ 
lieved  Dr.  Wiley  to  be  a  fount  of 
knowledge  on  everything  con¬ 


nected  with  chemistry,  both  food 
chemistry  and  chemistry  in  gen¬ 
eral,  will  doubtless  be  amazed  at 
his  miserable  showing  in  the 
above  examination. 


Turks  Want  Our  Soaps. 

American  Consul  Says  We  Sell  Very 
Little  Soap  in  Turkey  Now,  but  Could 
Sell  Much  More.  France,  England, 
Austria  and  Germany  Have  Trade 
Now. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

April  23,  1908. 

According  to  E.  H.  Ozman,  the 
American  Consul  stationed  at 
Constantinople,  Turkey,  there  is 
a  good  chance  in  the  country  of 
the  Sultan  for  American  soaps. 

All  laundry  work  in  Turkey  is 
done  by  the  washerwoman,  and 
in  the  most  primitive  manner. 
Hot  water  is  always  used,  and 
from  the  moment  the  soap  is  put 
into  the  tub  it  never  leaves  it,  al¬ 
ways  remaining  in  the  hot  water 
and  never  melting.  It  is  difficult 
to  get  people  in  this  country  to 
change  from  what  they  have  been 
accustomed  to,  although  within 
recent  years  certain  foreign  soaps 


1 

have  gradually  come  into  use. 
Native  soap  is  made  up  in  rec¬ 
tangular  blocks  weighing  about 
1)4  pounds  each. 

There  is  imported  into  Con¬ 
stantinople  from  Marseilles, 
France,  25  or  30  tons  of  white 
soap  annually,  made  up  in  bars  of 
ioo,  150,  250,  500  and  1,000  grams 
(1,000  grams  equal  2.2  pounds) 
and  packed  in  cases.  The  quali¬ 
ties  imported  contain  50  to  70  per 
cent,  of  fat,  and  the  price  varies 
from  40  to  70  francs  per  100  kilos 
($7.72  to  $13.51  per  220  pounds) 
free  on  board  ship  at  Marseilles. 

One  brand  of  laundry  soap  has, 
by  judicious  advertising,  taken  a 
firm  hold  on  the  Turkish  market. 
It  can  be  used  with  cold  water, 
and  is  beginning  to  be  adopted 
where  native  soap  held  full  sway. 
It  is  comparatively  cheap,  saves 
time,  and  is  even  used  by  some  of 
the  poorer  classes  for  toilet  pur¬ 
poses.  This  soap  is  made  up  in 
bars  of  two  cakes  joined,  three 
bars  in  one  box  containing  adver¬ 
tising  matter  in  French  and  Turk¬ 
ish.  One  case  is  made  up  of  48 
boxes  and,  notwithstanding  local 
imitations,  besides  the  competi¬ 
tion  of  other  soaps  made  up  in  a 


We  are  “ON  THE  JOB”  Selling  the  Best  Quality  Groceries  at 

the  Lowest  Prices  for  CASH. 

Are  You  “ON  THE  JOB”  with  the  Buying  End  of  Your  Business? 


$  .1034: 
.13 
•07  # 
.07 
00# 


1.45 


Owl  Br.  Ex.  Oh.  Cal.  Apricots,  very  bright,  25-lb.bxs.per  lb., 
Standard  Gal.  Aprioots,  very  bright,  25-lb.  boxes,  per  lb., 

30-40s  Magnolia  Fancy  Cal.  Prunes,  25-lb.  boxes  per  lb., 

30-40s  Pheasant  Br.  Fancy  Ore.  Prunes,  25-lb.  bx.  per  lb., 

40-50s  Princess  Br.  Fancy  Ore.  Prunes,  25-lb.  bx.  per  lb., 

'/»c.  per  lb.  less  in  5  or  10-b  >x  lots  of  either  or  assorted  sizes  of  the  Oregon 
Oak  Brand  Ex.  Standard  Oal.  Sliced  Lemon  Cling 

Peaches,  No.  1,  4  doz.  to  the  case . per  doz 

Tioga  Brand  Ex.  Standard  California  Lemon  Cling 

Peaches,  No.  2#  Cans,  2  dozen . per  doz.,  2.45 

Thistle  Brand  Standard  California  Lemon  Cling 

Peaches,  No.  2  V7  Cans,  2  dozen . per  doz.,  2.26 

Automobile  Brand  California  Lemon  Cling  Peaches, 

No.  2#  Cans,  2  dozen . per  doz.,  2.00 

Yosemite  Brand  California  Yellow  Free  Peaches, 

No.  2#  Cans,  2  dozen . per  doz., 

Arbutis  Brand  Wisconsin  Standard  Early  June 

Peas,  2  dozen . per  doz., 

Pride  of  Delaware  Stand.  Early  June  Peas,  2  dozen,  per  doz., 

Kent  County  Standard  Early  June  Peas,  2  dozen  .  per  doz.. 

In  5  or  10-case  lots  of  either  one  kind  or  assorted  at  2}4  c.  per  dozen  less. 

Fairbank’s  No.  1  Lunch  Tongue,  2  dozen . per  doz.,  2.10 

Fairbank’s  No.  2  Corn  Beef,  1  dozen . per  doz., 

Quaker  Oats,  18-2s . per  case, 

Schumacher’s  Avena,  18-2s . per  case, 

Best  Quality  Jute  Rope,  %  in.  or  #  in.  on  spools, 

about  66  pounds . per  lb., 

White  Cotton  Rope,  %  in.  or  #  in.  on  spools,  about 

43  pounds . per  lb., 

No  charge  for  spools  and  spools  not  returnable. 


1.80 

1.07# 

.92# 

.86 


2.20 

1.35 

1.42# 

-06# 

.08# 


Bertin  Brand  Absolutely  Pure  Imported  Olive  Oil, 

Small  (formerly  called  half  pints),  2  dozen  .  .  .  per  doz., 
Medium  (formerly  called  pints),  2  dozen  ....  per  doz., 

Large  (formerly  called  quarts),  1  dozen . per  doz., 

One  Gallon  Cans  (full  gallons) . per  can, 

This  is  a  very  high  grade,  absolutely  pure  Olive  Oil  at  much  lower 
figures  than  others  will  ask  you  for  like  quality  goods.  We  guar¬ 
antee  it  in  every  particular,  if  not  entirely  satisfactory  it  may  be 
returned  at  our  expense. 

Fine  Formosa  Black  Tea,  half  chests,  about  45  lbs., per  lb., 
Seconds  Gunpowder  Tea,  quarter  chests,  about 

32  pounds . per  lb., 

We  save  you  at  least  5  to  10  cents  per  pound  on  Teas,  if  bought  on 
our  low  cash  basis.  Order  the  above  on  our  strongest  recommend¬ 
ation,  and  if  not  entirely  satisfactory  after  a  thorough  examination 
they  may  be  returned  at  our  expense. 

Heinle’s  Carbonated  Root  Beer,  Gingerale,  or 

assorted  drinks,  quarts,  2  dozen . per  doz., 

5  or  10-case  lots . per  doz., 

Miller’s  Mint,  Wintergreen  or  Assorted  Lozenges, 

30-lb.  boxes . per  lb., 

5  or  10-box  lots . .  .  per  lb., 

They  will  be  a  penny  a  pound  higher  in  the  very  near  future  on 
account  of  the  very  strong  and  advancing  sugar  market. 

Best  Quality  Sour  Krout,  45-gallon  barrels  ....  per  bbl., 

California  Lima  Beans,  bags  about  80  lbs . per  lb. 

Extra  Quality  Sharp  Cheese,  about  45-lb.  average  per  lb., 


$1.87# 

2.75 

4.75 
2.06 


.18 

.18 


•87# 

.85 

.08# 

.08# 

3.40 

.05# 

.15# 


These  Prices  for  This  Week  Only — April  27th  to  May  2d,  inclusive. 

‘THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenue 


Phila.,  Pa, 


ITM.  WHITING  TO  ADVERTISERS  KINDLY  MENTION  "GROCERY  WORLD  ” 


similar  manner,  its  sales  were  not 
less  than  7,000  cases  during  last 
year.  It  is  retailed  at  18  cents  per 
box  of  three  bars. 

There  are  still  possibilities  for 
good  laundry  soap  of  similar  qual¬ 
ity  in  the  hands  of  a  pushing 
agent,  but  a  little  money  would 
have  to  bq  spent  in  newspaper 
advertising  and  putting  printed 
posters  around  the  town. 

Most  of  the  higher-priced  toilet 
soaps  are  imported  from  France. 
England  has  a  good  share  with 
one  popular  make,  and  cheaper 
articles  come  from  Austria  and 
Germany.  Our  share  is  insig¬ 
nificant. 

There  is  a  large  business  to  be 
done  in  cheap  toilet  soap.  One 
firm  alone  is  selling  500  dozens  of 
toilet  soap  per  month,  put  up  in 
fancy  boxes,  containing  6  cakes 
each,  which  are  sold  for  20  cents. 
This  line,  however,  is  generally 
made  up  in  boxes  containing  3 
cakes,  and  is  retailed  at  about  12 
cents  per  box.  The  Consul  in¬ 
vites  any  American  manufacturer 
who  wishes  to  go  after  the  Turk¬ 
ish  field  to  correspond  with  him. 

Holt. 


Collection  Letter  One  Grocer  Has 
Found  Successful. 

Following  is  a  form  of  collec¬ 
tion  letter  which  has  been  adopted 
by  L.  F.  Heilman,  of  Cleveland, 
Ohio,  and  which  he  claims  has 
brought  excellent  results  : — 

Mr . . . 

Dear  Sir  : — Looking  over  our  ac¬ 
counts  we  find  that  you  owe  us.  It 
is  not  a  pleasure  for  us  to  ask  you  to 
make  settlement,  but  conditions  of 
the  times  prompt  us  to  press  payment 
on  all  accounts.  In  fact,  we  are 
pressing  all  customers  to  work  close 
to  cash  payments.  Wholesalers  are 
hard  pressed  for  money,  not  being 
able  to  make  loans  from  the  banks 
to  carry  on  their  business.  They 
have  organized  and  are  demanding 
close  settlements  from  all  men  in 
business.  Commission  merchants 
ask  us  to  pay  bills  every  Monday, 
even  if  the  goods  have  been  bought 
the  previous  Saturday.  Flour  men 
ask  us  to  pay  previous  bills  before 
sending  out  a  fresh  lot.  Wholesale 
grocers  are  a  little  more  lenient,  giv¬ 
ing  us  thirty  days,  2  per  cent,  fifteen 
days. 

This  2  per  cent,  is  quite  an  item.  It 
means  an  extra  profit  to  us.  For  ex¬ 
ample:  If  you  owed  us  $10  for  one 
year  and  we  lose  this  2  per  cent, 
every  fifteen  days,  our  not  being  able 
to  use  this  money  in  our  business 
means  a  loss  to  us  of  about  20  cents 
each  fifteen  days,  40  cents  each 
month  or  $4.80  per  year. 

The  total  of  your  bill  and  the  con¬ 
dition  of  your  account  cost  us  a 
pretty  penny  in  lost  discounts.  The 
saving  of  this  percentage  almost 
pays  our  operating  expenses,  if 
figured  on  all  outstanding  moneys. 

A  quick  settlement  at  this  time 
would  be  very  much  appreciated. 

Respectfully, 


GROCERY  WORLD 
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Printers 


927  Arch  Street 

Philadelphia 


Make  Your  GoodsiSpeak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


PATENTS 

>btained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORNEY  AT  LAW 

908  G  St.,  I V.  W„  Washington,  D.  C. 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 

ABSORBINE 

This  remedy  cures  Lame¬ 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  P.  YOUNG,  P.  D.  F.,  9  Monmouth  St.,  Springfield,  Bass. 


To  the  Trade: 

« 

« 

Do  You 
in  Selling 

CEYLON 

TEA 

Caution  Consumers 
to 

Avoid  Wastefulness? 

Impress  Upon 
Them  That 

Only  Half  the  Quantity 

' tl  ,  * 

It  Takes  of 
Other  Teas 

Is  Needed  to  the  Cup  ? 


IN  WRITING 


TO  KDVBRTIQBHS  KINDLY  KBNTION  "  GROCERY  MORLD 
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The  local  Wholesale  Grocers’ 
Association  is  still  bringing  con¬ 
siderable  pres- 
Threatenine  sure  to  bear  on 

Brokers,  Now.  merchandise  bro¬ 

kers,  threatening 
them  with  a  boycott  in  case  they 
continue  to  sell  goods  to  the 
Philadelphia  Retail  Grocers’  As¬ 
sociation.  Let  it  be  said  and  em¬ 
phasized  that  only  a  few  jobbers 
descend  to  this.  A  large  number, 
while  plainly  stating  that  they 
will  do  more  for  a  broker  who  re¬ 
fuses  the  association  than  for  a 
broker  who  does  not,  are  still  too 
much  men  to  descend  to  the  vain 
and  childish  threats  of  boycott 
that  a  few  have  made. 

So  far  as  the  writer  can  learn, 
and  he  has  investigated  the  mat¬ 
ter  carefully  and  with  great  im¬ 
partiality,  not  a  single  broker  has 
been  influenced  by  these  threats 
to  cut  off  his  relations  with  the 
Retail  Grocers’  Association. 
Some  have  admitted  instantly 
that  they  intended  to  sell  the  as¬ 
sociation,  and  openly  defied  the 
jobbers  to  do  what  they  liked. 
One  broker  who  was  threatened 
reminded  the  protesting  jobber 
that  he  had  never  handled  the 
broker’s  goods  until  compelled  to, 
and  then  only  in  niggardly  quan¬ 
tities,  while  the  association  had  at 
once  taken  them  up  when  their 
merit  was  proven  and  created  a 
wide  market. 


Every  one  of  the  largest  mer¬ 
chandise  brokerage  houses  in 
Philadelphia  sells  the  Retail  Gro¬ 
cers’  Association’s  goods,  and  so 
far  as  the  pressure  made  by  the 
jobbers  up  to  date  is  concerned 
they  will  probably  continue  to  do 
so. 


The  entrance  into  the  oleo  busi¬ 
ness  of  Gimbel  Bros.,  proprietors 
by  their  own  con- 

Gimbtl  Brother!  as  fcssiotl  of  the 
oieo  Deaieri.  only  good  gro¬ 
cery  store  in 
Philadelphia,  looks  like  a  revela¬ 
tion  of  cheap  instincts.  Oleomar¬ 
garine  is  not  necessarily  a  dis¬ 
reputable  product.  There  are  cer¬ 
tain  sections  of  the  United  States, 
notably  the  coal  regions  of  Penn¬ 
sylvania,  where  it  is  sold  honestly 
on  its  merits,  and  where  its  low 
price  and  perfect  healthfulness 
have  won  it  a  large  sale.  Wher¬ 
ever  there  is  a  legitimate  public 
demand  for  it,  oleomargarine  can 
be  just  as  respectable  as  butter. 

In  Philadelphia,  however,  there 
is  no  public  demand  for  oleomar¬ 
garine.  It  has  practically  never 
been  sold  to  local  consumers  for 
what  it  was ;  its  sale  has  almost 
always  meant  fraud,  for  which 
reason  the  product  can  fairly  be 
called,  speaking  of  the  attitude  of 
Philadelphia  consumers  toward 
it,  an  illegitimate  and  unwanted 
product. 

Would  a  grocer  whose  instincts 
were  as  superfine  as  Gimbel  Bros, 
try  to  make  the  public  believe 
theirs  are,  enter  the  oleo  business 
under  these  conditions?  Possi¬ 
bly,  however,  the  Gimbels  have 
found  that  the  class  of  people  who 
patronize  their  store  prefer  imita¬ 
tion  to'  genuine ;  or  at  least  prefer 
oleomargarine  to  Gimbel  butter. 


Both  of  the  two  most  foolish 
moves  made:  by  the  jobbers’  con¬ 
tingent  in  the 
Diitineuished  for  present  attack 

the  Breaks 

They  Have  Made.  Upon  the  I  lllla- 
delphia  Retail 
Grocers’  Association  were  made 
by  William  Montgomery  &  Co., 
the  local  jobbers.  A  member  of 
this  concern  it  was  who  circulated 
the  lie  that  Secretary  Smedley,  of 
the  association,  was  a  perjurer, 
and  who  was  afterward  forced  to 
eat  his  words  without  seasoning. 
Montgomery  &  Co.  too  were  the 
heroes  of  the  episode  reported  last 
week  in  which  a  manufacturer 
was  forced  in  self-defense  to  sell 


the  Retailers’  Association  because 
of  Montgomery  &  Co’s  foolish  at¬ 
tack  upon  a  sale  to  the  organiza¬ 
tion  by  a  jobber. 

The  “Grocery  World’’  has  no 
quarrel  with  Montgomery  &  Co. 
personally.  It  feels  like  remark¬ 
ing  to  the  Wholesale  Grocers’  As¬ 
sociation,  however,  that  in  the 
present  conflict  it  is  already  badly 
enough  handicapped  without 
being  made  ridiculous  by  the  fat- 
witted  didoes  of  the  concern 
named.  It  would  be  the  greatest 
thing  that  could  happen  to  the 
Retail  Grocers’  Association  to 
have  Montgomery  &  Co.  given 
free  rein,  but  the  “Grocery 
World”  feels  a  sympathy  with 
any  warrior  who  goes  to  battle 
with  a  millstone  about  his 
neck. 


Quibblo. 


The  writer  has  discussed  with 
many  wholesale  grocers  the  ques¬ 
tion  why  a  car- 
load  buyer, 
whether  jobber, 
retailer  or  con¬ 
sumer,  should  not  buy  direct  of 
the  producer,  but  has  never  found 
one  who  had  even  the  semblance 
of  a  logical  argument  against  it. 
Indeed  it  is  usually  difficult  to 
confine  jobbers  to  the  real  point 
of  the  controversy  at  all.  Real¬ 
izing  that  the  logic  of  the  situa¬ 
tion  is  all  against  them,  they  al¬ 
most  invariably  seek  to  confuse 
the  issue  by  wandering  off  on 
tangents. 

Take  the  article  on  “Direct 
Sales  by  Manufacturer  to  Re¬ 
tailer  an  Injustice,”  by  a  New 
York  jobber,  which  is  reproduced 
in  another  column.  Mr.  Welling¬ 
ton,  the  writer,  either  hopelessly 
misunderstands  the  issue,  or,  like 
many  another  jobber,  deliberately 
avoids  it.  Very  plausibly  he 
argues  how  unfair  it  is  for  the 
retailer  to  deny  the  jobber  a 
proper  profit.  Certainly  it  is,  but 
what  of  it?  Nobody  is  trying  to 
do  that,  Mr.  Wellington.  Every¬ 
body  agrees  that  not  only  the  job¬ 
ber,  but  every  other  merchant, 
has  the  right  to  a  reasonable  re¬ 
turn  on  everything  he  sells. 

Then  comes  an  argument  to 
show  the  impossibility  of  the 
manufacturer  selling  direct  to  the 
retailer  in  the  small  town.  That 
is  equally  beside  the  question 
Who  wants  the  manufacturer  to 
sell  the  retailer  in  the  small  town? 
At  least,  unless  he  can  buy  the 
quantity? 


Really,  this  is  about  all  there  is 
to  the  article.  The  rest  of  it  fol¬ 
lows  the  same  line — that  the 
manufacturer  cannot  sell  the 
small  retailer;  that  the  jobber  is 
indispensable  to  most  retailers; 
and  so  on. 

All  of  which  is  cheerfully  con¬ 
ceded.  The  point,  however,  has 
nothing  to  do  with  these  quibbles. 
The  question  is  this,  Mr.  Welling¬ 
ton  :  Is  it  fair  to  permit  one  man, 
who  calls  himself  a  jobber,  to  buy 
100  cases  direct  from  the  pro¬ 
ducer,  while  compelling  another 
100-case  buyer,  because  he  is  a  re¬ 
tailer,  to  buy  through  some  one 
else,  and  pay  an  extra  profit? 

What  have  you  to  say  on  that? 


Ruling  on  Cattle  and  Chicken 
Foods. 

Federal  Food  and  Drug  Board  Makes 
Decision  on  a  Class  of  Preparations 
Largely  Sold  by  Grocers  and  General 
Storekeepers. 

The  Federal  Food  and  Drug 
Board  sends  the  “Grocery  World” 
a  copy  of  its  latest  food  law  de¬ 
cision — No.  90.  It  concerns  the 
labeling  of  foods  and  medicinal 
mixtures  for  stock  and  poultry. 
These  preparations  are  very 
largely  sold  by  grocers  and  gen¬ 
eral  stores,  and  the  decision 
should  therefore  be  carefully 
noted : — 

The  department  has  frequently  re¬ 
ceived  inquiries  in  regard  to  the 
labeling  of  bran,  of  which  the  follow¬ 
ing  is  a  fair  sample : — 

Can  the  screenings  of  wheat, 
consisting  principally  of 
shrunken  seed,  etc.,  be  put  in  the 
bran  and  it  still  be  called  bran, 
etc. 

Since  the  above  is  clearly  in  vio¬ 
lation  of  those  provisions  of  the  law 
requiring  that  a  food  product  be  true 
to  label,  the  department  is  of  the 
opinion  that  it  will  be  necessary  to 
label  such  a  mixture  as  “Bran  and 
Screenings.” 

It  has  recently  come  to  the  atten¬ 
tion  of  the  department  that  a  num¬ 
ber  of  the  cattle  and  poultry  foods 
sold  on  the  American  market  con¬ 
tain  enough  poisonous  weed  seeds, 
such  as  corn  cockle  and  jimson  weed 
(Jamestown  weed),  to  have  a  more 
or  less  toxic  effect  on  poultry’,  cat¬ 
tle,  etc.  Poultry  and  cattle  foods 
which  contain  poisonous  weed  seeds 
in  appreciable  quantities  will  be  con¬ 
sidered  as  adulterated  in  accordance 
with  those  provisions  of  the  food  and 
drugs  act,  June  30,  1906,  forbidding 
the  presence  of  poisonous  or  deleter¬ 
ious  ingredients. 

The  department  has  been  asked  by 
the  manufacturers  of  medicinal  mix¬ 
tures  for  poultry,  cattle,  etc., 
whether  such  mixtures  may,  under 
the  law,  be  labeled  respectively  as 
cattle  and  poultry  foods.  It  is 
thought,  first,  that  the  words  “Cat¬ 
tle  Food”  or  “Poultry  Food”  should 
apply  to  cattle  or  poultry  foods 
which;  are  not  mixed  with  any  con- 
dimental  or  medicinal  substance  or 
substances;  second,  that  mixtures  of 
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cattle  and  poultry  food  materials, 
with  small  quantities  of  condiments, 
such  as  anise  seed,  ginger,  capsicum, 
etc.,  should  be  labeled  as  “Condi- 
mental  Cattle  Food,”  or  “Condi- 
mental  Poultry  Food;”  and  third, 
that  mixtures  of  cattle-food  mater¬ 
ials  with  medicinal  substances,  such 
as  arsenic,  sulphate  of  iron  (cop¬ 
peras),  etc.,  should  not  be  labeled  as 
foods,  but  as  medicines  or  remedies. 
For  example,  under  the  latter  ruling, 
a  cattle  food  mixed  with  medicinal 
substances,  such  as  arsenic,  copperas, 
etc.,  should  be  plainly  labeled  as  a 
remedy,  or  medicine,  so  as  to  differ¬ 
entiate  clearly  such  a  substance 
from  a  cattle  food  material  un¬ 
mixed  with  medicinal  agents. 


AMONG  THE  TRADE. 

It  is  reported  that  Andrew 
Ross,  new  local  agent  for  the 
Natural  Food  Co.,  has  applied  for 
a  position  with  the  Kellogg 
Toasted  Corn  Flake  Co.  and  will 
shortly  join  that  company. 


Charleston  and  North  Carolina 
beets  are  now  coming  forward 
and  average  4  cents.  The  demand 
is  good. 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “Grocery  World.” 

Dear  Sir: — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Self-raising  Flour. 

Often  prepared  by  merely  adding 
baking  powder  to  ordinary  flour. 
Many  of  them  contain  only  a  very 
small  proportion  of  tartaric  acid 
and  too  much  bicarbonate  of  soda. 
The  acids  and  carbonates  should  be 
mixed  in  the  proportions  required 
to  neutralize  each  other. 

By  mixing  2  ounces  of  tartaric 
acid  and  4  ounces  of  bicarbonate  of 
soda  with  every  14  pounds  of  well- 
dried  flour  of  a  good  quality  a  su¬ 
perior  self-raising  flour  is  easily 
produced.  Three  ounces  of  cream 
of  tartar  may  be  used  instead  of 
the  tartaric  acid  if  more  convenient. 
A  little  ground  rice  may  also  be 
added  to  advantage. 

Shrimps. 

The  true  shrimp  is  a  salt  water 
long-tailed  crustacean,  about  two 
inches  long,  of  the  order  decapoda, 
or  ten-footed  animals.  It  is  closely 
related  to  the  prawn,  and  the  latter 
are,  in  fact,  often  sold  as  shrimps. 

The  shrimp  feeds  on  slugs, 
worms,  and  other  small  objects,  and 
is  itself  liable  to  be  eaten  by  other 
fishes  and  birds. 

There  are  two  species,  the  brown 
and  the  red.  The  brown  are  the 
most  plentiful,  larger,  and  more 
highly  flavored.  They  swim  near 
the  shore,  and  are  termed  “bunt¬ 
ings”;  but  the  red  are  considered 


the  most  delicate.  These  carry  a 
sword-like  horn  in  their  heads. 

They  are  in  season  all  the  year, 
though  used  most  in  the  summer 
months,  and  are  always  sold  ready 
cooked. 

Souchong  Teas. 

These  are  general  names  for  three 
or  four  assortments  of  fine  black 
teas. 

The  Chinese  term  for  them  is 
Sian  chung,  signifying  “little 
plant,”  or  “little  sprouts.” 

The  smallest  are  called  Pha-ho; 
the  largest,  Toy-chong;  and  a 
medium  size,  Pow-chong. 

Souchongs  rank  next  to  Pekoes, 
and  are  very  strong,  but  lacking  the 
delicate  flavor  of  the  latter,  al¬ 
though  generally  scented  with  the 
flowers  of  the  Tasmanium  sambic 
and  Gardenia  florida. 

First  Souchong  is  a  grade  better 
than  Second  Souchong,  although 
growing  on  the  same  shoot. 

Spaghetti. 

A  smaller  or  finer  sort  of  “paste,” 
made  in  Naples,  from  the  same 
flour  and  in  the  same  way  as  maca¬ 
roni,  vermicelli,  etc.,  but  in  long 
straight  lines. 

The  words  in  Italian  literally 
signify  “little  threads,”  hence  it  is 
of  a  much  thinner  and  more  fibry 
appearance  than  vermicelli  and  ap¬ 
pears  to  be  coming  very  much  into 
fashion. 


THE  GROCER 

WHO  MIXES  BRAINS 

WITH  HIS  BUSINESS 


is  always  trying  to  make  “satisfied  customers” — and  the  easiest 
way  to  make  them  in  these  pinching  times  is  to  recommend 

Shredded  Wheat  Biscuit  and  Triscuit 

the  food  that  supplies  all  the  energy  needed  for  work  or  play  at 
smallest  cost.  The  cleanest,  purest,  most  nutritious  and  most 
economical  of  cereal  foods. 

A  Good  Profit  for  You,  and  a  Satisfied  Cus= 
tomer — What  More  Can  You  Ask? 

The  Natural  Food  Company,  Niagara  Falls,  N.  Y. 


Sell  the  customer  that  wants  a  convenient  stove 
polish  a  box  of 


D  IXON’S 

POWDERED 

Stove  Polish 

<|  All  that  one  has  to  do  is  to  puncture 
the  top  of  the  box  of  the  new  Dixon 
Powdered  Stove  Polish — three  or  four 
holes  will  be  enough — and  sift  out  as 
much  of  the  polish  as  desired. 

<|  Write  our  Stove  Polish  Department  for 
further  valuable  information. 

Joseph  Dixon  Crucible  Co. 

JERSEY  CITY,  N.  J. 
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We  Only  Want  You  as 
Long  as  We  Give  You 
the  Best  Proposition 

Some  of  our  corn  flake  Competi¬ 
tors  are  afraid  you’ll  sell  some  other 
corn  flake  than  theirs,  and  they’re 
accusing  you  in  advance  of  substi¬ 
tuting. 

We’re  not  afraid.  We  want  you 

to  sell  Malta-Vita  Corn  Flakes, 

as  we  can  show  you  that  they  are 
a  better  selling  proposition  than 
any  other  corn  flake. 

Malta-Vita  Corn  Flakes  are  the 

biggest  and  best  io-cent  package 
on  the  market.  They’re  so  good 
your  customers  will  notice  how  de¬ 
lightfully  different  they  are.  You’re 
treating  your  customers  fairly  just 
by  saying  “Try  ’em.” 

Taste  them  yourself  and  let  your 
own  palate  decide.  Universal  Cou¬ 
pons  in  every  case. 

JVlalta~Vita 
Pare  pood  Go. 

Battle  Cpeek,  JVIieh. 


The  New  York  Letter 


Retailers  to  Discuss  Direct  Buying  at  Next  Brooklyn  Association 
Meeting.  Jobbers  Asked  to  Present  Their  Side.  New  York 
Oleo  Sales  Still  Hampered  by  High  Federal  Tax.  Warning 
Against  Bogus  Check  Fraud.  Garnishee  Bill  Before 
Governor.  Druggists  Looking  at  Grocers’  Wax  and  Cream 
of  Tartar. 

Special  correspondence  of  "Grocery  World.' 


New  York,  April  24,  1908. 

A  debate  on  the  question  as  to 
manufacturers  selling  direct  to  re¬ 
tailers  is  to  take  place  at  the  meet¬ 
ing  of  the  United  Retail  Grocers’ 
Association  of  Brooklyn  next 
Tuesday  evening.  The  former 
president,  B.  Bischofif,  will  take 
the  side  of  the  retailers,  arguing 
in  favor  of  the  manufacturers  sell¬ 
ing  freely  to  retailers  and  their 
exchanges,  who  buy  in  sufficient 
quantities,  at  the  same  prices  as 
are  charged  the  jobbers. 

The  wholesale  grocers  have 
been  asked  to  send  somebody  to 
present  their  side  of  the  discus¬ 
sion  and  it  is  hoped  that  this  will 
be  done.  The  association  will 
have  both  sides  presented,  in  any 
event,  and  it  is  believed  that  the 
debate  will  be  interesting  and  will 
serve  to  crystallize  the  views  of 
all  who  are  present. 

'  *  *  * 

With  reference  to  the  oleomar¬ 
garine  prospects,  under  the  recent 
court  decision,  allowing  the  sale 
of  the  product  in  this  State,  it  was 
learned  to-day  that  the  manufac¬ 
turers  are  not  satisfied  because 
they  are  hampered  by  the  high 
Federal  tax  of  10  cents  a  pound 
on  the  product  when  colored. 
They  will  renew  with  vigor  the 
old  efforts  to  get  this  tax  reduced, 
now  that  they  can  sell  in  this 
State.  They  assume  that  the  two 
bills  that  were  offered  at  Albany 
to  prohibit  the  sale  in  this  State 
will  both  fail  to  become  laws. 
The  Legislature  adjourned  yes¬ 
terday  when  a  mass  of  bills  were 
rushed  through,  but  as  far  as  has 
been  learned  here  the  oleomarga¬ 
rine  bills  were  not  included.  If 
the  bills  failed  to  pass  the  sale  of 
the  product  may  go  on  openly, 
provided  only  that  the  butterine 
is  not  colored  and  is  properly 
stamped. 

A  representative  of  the  oleo¬ 
margarine  interests  said  that  they 
will  themselves  suggest  the  most 
stringent  Federal  regulations  for 
the  marking  of  the  name  on  the 
packages  and  in  the  print  of  the 


butterine.  The  manufacturers 
wjll  put  forward  the  old  argu¬ 
ment  that  they  should  have  as 
much  right  to  color  their  product 
as  the  butter  manufacturers  have 
to  color  butter,  and  that  the  pur¬ 
pose  of  coloring  the  butterine  is 
not  to  deceive  but  to  make  it  more 
agreeable  to  the  eye — the  same 
purpose  as  the  butter  manufac¬ 
turers  have  in  giving  a  rich  yel¬ 
low  color  to  butter  that  was 
originally  white. 

The  manufacturers  of  oleomar¬ 
garine  and  of  butterine  have  no 
objection  to  the  Federal  tax  of 
one-quarter  of  a  cent  a  pound  on 
the  uncolored  product.  It  looks 
as  if  the  coming  battles  between 
the  butter  and  the  butterine  in¬ 
terests  will  turn  largely  on  the 
question  of  artificial  coloring. 

The  State  authorities  claim  that 
if  the  hotels  or  restaurants  put 
colored  butterine  on  their  tables 
the  law  will  be  violated  just  as 
much  as  if  a  grocer  sold  the  prod¬ 
uct  in  a  colored  condition. 

If  the  Federal  tax  did  not  stand 
in  the  way  the  butterine  manufac¬ 
turers  think  their  business  would 
improve.  It  is  more  than  likely 
that  they  expect  to  attack  the 
State  law  against  the  coloring  of 
the  product.  To  alter  Federal 
and  State  regulations  seems  a 
formidable  task,  but  the  manufac¬ 
turers  of  butterine  have  under¬ 
taken  big  things  before  now. 

As  to  the  attitude  of  the  retail 
grocers,  a  considerable  number 
agree  with  L.  J.  Callanan,  who 
said  that  he  will  not  sell  any  of 
the  butterine.  He  added,  how¬ 
ever,  that  he  believes  that  it 
should  be  sold  and  that  he  has 
thought  so  for  yfears.  The  reason, 
he  said,  that  he  has  never  sold  a 
pound  of  the  oleomargarine  or 
butterine  in  his  store,  and  that  he 
will  not  handle  it  now,  is  to  be 
found  in  the  deceptive  methods 
that  have  been  used  in  trying  to 
market  the  product.  He  believed 
that  it  should  always  have  been 
sold  for  just  what  it  is,  without 
any  coloring  to  make  it  resemble 
butter,  and  then,  in  his  opinion, 
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the  article  would  now  be  re¬ 
spected,  instead  of  being  viewed 
everywhere  with  suspicion.  This 
attitude  of  retail  grocers  may  give 
a  hint  to  the  butterine  manufac¬ 
turers. 

*  *  * 

President  H.  Lohmann,  of  the 
United  Retail  Grocers’  Associa¬ 
tion,  recently  received  a  letter 
signed  apparently  with  the  name 
of  a  good  customer  asking  that 
the  grocer  cash  a  check  drawn  on 
a  well-known  bank  and  give  the 
money  to  the  bearer.  The  presi¬ 
dent,  after  refusing  and  finding 
that  the  check  was  a  forgery,  noti¬ 
fied  other  members  and  learned 
that  a  number,  including  Louis 
Meyer,  E.  Hanson  and  H.  Riecke, 
had  received  similar  letters  in¬ 
closing  worthless  checks.  So  far 
the  man  or  men  who  sent  the  let¬ 
ters  have  not  been  caught. 

*  *  * 

The  amended  garnishee  bill,  for 
which  the  grocers  and  other  mer¬ 
chants  worked  hard,  passed  the 
Legislature  and  was  sent  to 
Governor  Hughes  for  his  action. 
At  this  writing  it  has  not  been 
learned  What  the  Governor  will 
do.  The  grocers’  associations 
have  sent  him  resolutions  asking 
him  to  approve  the  bill. 

*  *  * 

The  United  Cigar  Manufac¬ 
turers  Co.,  of  New  York,  shows  in 
its  annual  report,  filed  this  week, 
that  it  enjoyed  prosperous  times 
in  1907.  The  net  profits  were 
$1,310,068.  The  assets  at  the 
close  of  the  year  amounted,  as 
shown  by  the  general  balance 
sheet,  to  $23,701,617. 

*  *  * 

The  New  York  Association  of 
Manufacturers’  Representatives, 
recently  organized,  now  has  56 
members,  including  representa¬ 
tives  of  nearly  all  the  houses  sell¬ 
ing  specialty  foods  here.  The 
jobbing  houses  are  encouraging 
the  new  association.  It  has 
offices  in  the  Powell  Building. 


Three  grocers,  brought  into  the 
bankruptcy  court  in  one  week,  is 
a  little  unusual,  but  that  is  the 
record  of  the  last  seven  days.  In 
none  of  these  cases  are  the  debts 
heavy. 

Patrick  Keelan,  878  Tenth 
avenue,  who  began  business  seven 
years  ago,  filed  a  petition,  admit¬ 
ting  liabilities  of  $4,069,  with  as¬ 
sets  nominally  worth  $2,100.  The 
assets  comprise  accounts  to  the 
amount  of  $500,  while  the  stock 
and  fixtures,  covered  by  a  chattel 
mortgage,  are  valued  at  $1,600. 

An  involuntary  petition  in 
bankruptcy  was  filed  against  Bar- 
net  Golding,  a  retailer  at  215  Di¬ 
vision  street,  by  creditors  with 
claims  as  follows :  Standard  Gro¬ 
cery  Co.,  $415;  Max  Lesser,  $39; 
Max  Rubin,  $75. 

An  involuntary  petition  was 
filed  against  the  C.  Carlisi  Co., 
wholesale  and  retail  dealers  in 
groceries  and  wines  at  63  Carmine 
street.  The  company  was  incor¬ 
porated  with  a  capital  stock  of 
$10,000. 

*  *  * 

The  Albany  Refrigerating  and 
Warehouse  Co.,  of  which  Frank 
Williams  is  the  president,  has 
joined  the  New  York  Mercantile 
Exchange  and  will  have  offices 
here,  in  the  expectation  of  get¬ 
ting  business  for  the  warehouses 
at  Albany. 

*  *  * 

Inspectors  of  the  State  Board 
of  Pharmacy  are  making  the 
rounds  of  the  grocery  stores,  col¬ 
lecting  samples  of  beeswax  and  of 
cream  of  tartar.  They  generally 
ask  the  grocer  if  the  article  is 
pure  and  make  records  of  the  re¬ 
ply.  The  grocers,  through  their 
associations,  have  been  warned 
that  they  may  innocently  get  into 
trouble  by  warranting  the  articles 
to  be  pure,  although  they  know 
only  what  was  told  to  them  by 
the  wholesalers  from  whom  they 
got  their  supplies. 

Fred.  A.  McGill. 


A  Revolving  Display  Stand 

Filled  with  green  vegetables  at  this  time  of 
the  year  would  be  simply  irresistible,  and 
your  sales  would  be  increased,  goods  saved 
from  waste  and  profits  doubled 

Let  Us  Tell  You  About  It 

Galesburg  Cornice  Works 

142  E.  Ferris  Street  Galesburg,  Illinois 


The  American  Slicing  Machine 

increases  the  net  profit  on  each  pound  of  sliced  meat  you  sell — 
without  changing  prices. 

It  increases  the  number  of  sales,  because  the  even,  uniform, 
just-right  slices  draw  new  customers  to  the  store.  A  steady  cus¬ 
tomer  on  sliced  meats  buys  other  things  as  well. 

It  slices  meat  in  any  one  of  16  different  thicknesses  from  1-48 
inch  up. 

A  boy  can  run  it. 

It  does  the  work,  does  it  right,  does  it  all  the  time  and  does 


it  right  all  the  time. 


WHY  IS  IT? 

that  you  haven’t  joined  the  thousands  of  progressive  merchants 
who  have  learned  how  to  make  their  sliced-meat  department  one 
of  the  best  trade-bringers  and  profit-makers  in  the  store  ? 

Our  catalog  and  booklet  will  show  you  how  these  merchants 
made  money — will  show  you  how  you  can  make  money. 

It’s  free  for  the  asking. 

Ask. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 


A  copy  of  our  Catalogue  No.  4  will  help  you  to  decide  a 
lot  of  questions. 

It  is  called  “Grocers’  Tinware,”  and  contains  photo¬ 
graphic  descriptions  of  everything  in  the  line  of  tinware  that 
a  grocer  can  possibly  use.  A  price-list  comes  separate. 
Having  them  both  saves  a  lot  of  correspondence. 

First  write  us  for  the  catalogue  and  then  order  from  your 
jobber.  Always  remember  to  specify 

“American”  Goods 


They  are  as  good  as  the  name  always. 


AMERICAN  CAN  COMPANY 


PAIL5 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 
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IF  YOU  SELL 

Power  Horse  Clippers 

We  have  a  DANDY  that  you  can  retail  for 

$5.00 

LET  US  QUOTE  YOU 

JAMES  M.  VANCE  &  CO. 

Jobbers  ia  Hardware 

211  and  213  Market  St.,  Philadelphia 


THE  GROCERY  MARKETS 


Tea. 

There  has  been  no  change  in 
the  tea  market  during  the  week. 
The  market  is  fairly  maintained 
and  values  are  fairly  steady 
throughout,  considering  the  fact 
that  the  season  is  approaching  its 
end,  and  that  this  invariably  de¬ 
presses  prices  a  little.  Holders 
are  a  little  more  willing  to  pare 
prices  down  than  they  were 
earlier,  but  this  is  less  so  with  low 
grades  than  witli  others.  The 
consumptive  demand  is  fair. 


r  11  ~ .  ""  “  ■  - 

Packed  in  Norway 


Even  if  you  do  sell  French  sardines  and  don’t  want  a  sub¬ 
stitute,  you  can  still  sell  our  Norwegian  Sardines. 

They  are  different  from  the  French ;  epicures  say  they  are 
better,  for  fish  packed  in  Norway  has  something  about  it 
found  in  no  other  fish  in  the  world.  Hundreds  of  persons  swear 
by  them  who  never  touch  other  sardines  at  all. 

Our  Norwegian  Sardines  are  tiny  silvery  fish,  smoked  and 
packed  in  fine  olive  oil. 

Packed  with  an  opener  and  wrapped  in  oiled  paper. 

fi.io  per  doz.;  $9.00  per  case  of  100.  Sample  can  free. 

Niagara  Fish  Co.,  Lake  St.,  Buffalo 

y  -  -  -  - 


FIRST  CHANCE  YOU  GET,  TRY 

WOODCOCK  MACARONI 

on  a  customer  who  is  hard  to  please.  She  will  come  in  smiling 
next  time  and  ask  for  “Woodcock”  because  she  didn’t  know  we 
could  make  it  better  in  this  country  than  any  other.  You  can 
smile,  too — there’s  a  good  profit  in  it  for  you. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


Coffee. 

The  market  for  Rio  and  San¬ 
tos  coffee  continues  about  un¬ 
changed,  with  very  little  doing. 
Values  are  very  steady,  with 
practically  no  change  to  report. 
The  only  business  doing  in  op¬ 
tions  is  by  way  of  postponing  de¬ 
liveries.  Old-crop  Santos,  those 
grades  known  among  the  trade  as 
soft-drinking  Santos,  are  still  hard 
to  get,  none  of  the  valorization 
coffees  having  been  offered  as 
yet.  The  present  distribution  of 
coffee  is  from  hand  to  mouth,  and 
will  probably  continue  to  be  as 
long  as  the  syndicate’s  coffee  is 
held  unsold  over  the  market. 
Mild  coffees  are  steady  and  un¬ 
changed,  as  are  Java  and  Mocha. 

Fish. 

The  fish  market  has  remained 
quiet  during  the  week.  Mackerel, 
particularly  Irish  grades,  are  still 
scarce  and  high,  but  occasionally 
a  holder  desirous  of  moving  stock 
will  concede  a  little.  No  actual 
market  change  has  occurred,  how¬ 
ever.  Cod,  hake  and  haddock  are 
steadily  maintained,  though  very 
quiet.  During  the  summer  they 
will  be  little  in  evidence.  Do¬ 
mestic  sardines  on  spot  are  un¬ 
changed  and  quiet.  As  reported 
elsewhere,  all  packers  have  now 
named  prices  on  a  basis  of  $3.10 
f.  o.  b.  Eastport  for  quarter  oils. 
Imported  sardines  have  declined 
considerably,  notably  the  large¬ 
sized  fish.  The  price  had  to  be 
reduced  somewhat  in  order  to  sell. 
Salmon  is  unchanged  and  in  fair 
demand. 

Canned  Goods. 

Tomatoes  are  unchanged,  but 
no  firmer  than  they  have  been. 
Spot  tomatoes  average  about  75 
cents,  f.  o.  b.,  and  futures  77JX 
cents,  f.  o.  b.  The  demand  is 
light.  Corn  is  dull  and  weak,  the 
tendency  being  downward.  There 


has  been  some  very  poor  corn 
sold  during  the  last  few  days. 
The  corn  market  cannot  be  said 
to  be  in  a  healthy  condition.  Very 
little  interest  is  manifested  in  fu¬ 
tures.  Peas  are  dull  and  on  spot 
weak.  Futures  are  dull.  Apples 
are  not  very  strong,  and  some 
rather  low  offers  have  been  ac¬ 
cepted  during  the  week.  Peaches 
are  dull  and  still  held  on  a  high 
basis.  The  prospects  for  a  good 
peach  pack  this  year  are  good  up 
to  the  present  time.  Baltimore 
small  canned  goods  are  un¬ 
changed  and  dull.  California 
canned  goods  are  steady  in  first 
hands  and  very  dull.  In  jobbers’ 
hands  the  market  is  weak  on  the 
whole  line,  particularly  on  as¬ 
paragus. 


Dried  Fruits. 

The  prune  market  shows  an  ad¬ 
vance.  Last  week  sales  were 
made  on  a  2-cent  bag  basis,  but 
owing  to  reports  from  the  coast 
of  damage  to  the  growing  crop, 
the  market  on  spot  has  moved  up 
54  to  V2  cent.  Just  how  much 
truth  there  is  in  the  crop  damage 
reports  cannot  now  be  stated. 
There  has  scarcely  been  a  season 
without  them  for  many  years. 
Peaches  are  still  tending  down¬ 
ward  and  in  light  demand.  Apri¬ 
cots  are  also  declining  right  along, 
some  grades  having  dropped  in  all 
8  to  9  cents  from  the  price  ruling 
a  few  weeks  ago.  Some  coast 
people  have  named  prices  on  new 
peaches  and  apricots  around  7 
cents,  f.  o.  b.  the  coast,  which  is 
a  fair  normal  price.  Currants  are 
in  fair  demand  at  unchanged 
prices.  Raisins  are  still  very 
weak  and  sick,  and  there  seems  to 
be  no  bottom  to  the  market.  Cit¬ 
ron,  dates  and  figs  are  unchanged 
and  dull. 


Beans  and  Peas. 

Pea  beans,  both  imported  and 
domestic,  are  unchanged  from 
last  week.  The  demand  is  fair.  ( 
Marrows  are  somewhat  stiffer 
and  are  wanted.  California  limas 
are  about  unchanged  and  range, 
according  to  quality,  from  a  frac- 
tion  below  5  cents  to  5.30  cents,  f 
Split  peas  of  all  grades  are  un- 
changed,  firm,  scarce  and  in  light  t 
demand. 


Butter. 

The  butter  market  is  very 
active.  The  receipts  of  fresh  but¬ 
ter  clean  up  daily  upon  arrival, 
and  the  make  is  now  about  nor¬ 
mal.  Present  conditions  are  likely 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Il 
drawings  arc  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


to  last  for  a  few  days  yet,  and 
nothing  will  relieve  the  present 
scarcity  until  new  grass  butter  is 
available.  Under-grade  butter  is 
also  cleaning  up  very  closely  and 
the  market  is  firm  on  everything 
in  the  butter  line,  both  solids  and 
prints. 

Egg*. 

The  egg  market  is  firm  at  ]/2 
cent  advance  over  last  week. 
There  has  been  a  very  active  de¬ 
mand  for  new-laid  eggs,  both  for 
consumption  and  storage  pur¬ 
poses,  and  the  quality  of  the  eggs 
now  arriving  is  very  fine.  There 
will  likely  be  a  firm  market  as 
long  as  cool  weather  lasts. 

Cheese. 

The  consumptive  demand  for 
cheese  is  good.  Stocks  in  storage 
are  light  and  fancy  cheese  is 
scarce.  There  has  been  no  change 
during  the  past  week  in  any 
grade.  Some  factories  are  mak¬ 
ing  new  cheese,  and  the  first  of  it 
will  probably  come  upon  the  mar¬ 
ket  in  about  two  weeks. 

Provision*. 

The  market  for  all  grades  of 
hams,  bellies  and  bacon  is  firm 
and  unchanged.  The  consump¬ 
tive  demand  for  provisions  is 
very  good.  Both  pure  and  com¬ 
pound  lard  are  firm  and  un¬ 
changed.  No  change  has  oc¬ 
curred  in  dried  beef,  barrel  pork 
and  canned  meats,  all  of  which 
are  in  fair  trade. 

Green  Fruit. 

Apples,  Baldwins,  $3  to  $3.50 ; 
Hulbersons,  $3  ;  Spy,  $2.75  to  $3  ; 
Spitz,  $2.50  to  $3.50;  Russetts,  $2 
to  $3,  demand  fair  to  good ;  pine¬ 
apples,  $2.50  to  $3.50  per  box,  de¬ 
mand  slow ;  California  oranges, 
$2.50  to  $3  per  box;  Floridas, 


$2.50  to  $3  per  box,  demand  good ; 
grapefruit,  $3  to  $5  per  box,  de¬ 
mand  fair ;  lemons,  $2.25  to  $3, 
demand  slow;  bananas,  jumbo, 
$1.75  to  $2;  firsts,  $1.50  to  $1.75; 
8-hands,  $1.10  to  $1.20;  7-hands, 
75  to  go  cents ;  6-hands,  50  to  65 
cents;  reds,  $1.50  to  $2.50,  de¬ 
mand  poor. 

Produce. 

Pennsylvania  potatoes,  $1  per 
bushel ;  York  State,  95  cents  per 
bushel,  demand  fair;  Ohio  globe 
onions,  $2.75  per  2-bushel  bag; 
York  State,  $2.75  per  2-bushel 
bag;  Bermudas,  $2  to  $2.75  per 
crate,  demand  fair ;  carrots,  $2  per 
barrel,  50  cents  per  basket,  de¬ 
mand  good;  sweet  potatoes,  $1.15 
per  bushel,  60  cents  per  basket, 
demand  fair;  yellow  turnips,  45 
cents  per  basket,  demand  good ; 
beets,  3^4  to  4  cents  per  bunch, 
demand  good ;  Danish  cabbage, 
$4  to  $5  per  100,  $1.25  to  $1.50  per 
barrel,  demand  fair;  watercress,  2 
to  2]/2  cents  per  bunch,  demand 
good;  scullions,  $1  per  100,  de¬ 
mand  fair;  horseradish,  $3  to 
$3.50  per  barrel,  demand  fair ; 
spinach,  $1  to  $1.50  per  barrel,  de¬ 
mand  fair;  radishes,  $1  to  $3  per 
100  bunches,  demand  slow. 

Nut*. 

Peanuts,  green,  c'hoice,  4^2 
cents  per  pound ;  fancy,  6/>  cents 
per  pound;  jumbo,  yy2  cents  per 
pound;  roasted,  choice,  $1.15  per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 
pound;  Brazils,  10  cents  per 
pound ;  filberts,  ioj4  cents  per 
pound ;  pecans,  10  cents  per 
pound;  walnuts,  np2  to  12J/. 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

We  are  having  a  better  demand 
for  spot  tomatoes.  We  are  pick¬ 
ing  up  quite  a  few  lots  of  No.  3 
standards  at  75  cents  per  dozen, 
and  some  of  these  tomatoes  are 
excellent  quality.  We  find,  how¬ 
ever,  that  where  unlabeled  goods 
are  wanted  it  is  a  difficult  matter 
to  buy  them  at  75  cents  per  dozen, 
and  also  that  quite  a  few  orders 
are  coming  in  at  a  price  of  773/2 
and  80  cents  per  dozen,  where  the 
quality  justifies  it. 

The  demand  for  future  toma¬ 
toes  we  think  is  improving. 
There  is  no  large  business,  but  a 
better  inquiry. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

No.  2. 

During  the  preceding  week  the 
developments  in  the  market  here 
indicated  an  improvement  in  the 
demand  for  tomatoes,  which  was 
followed  this  week  by  a  sufficient 
increase  in  the  demand  to  encour¬ 
age  the  holders.  One  of  our  well- 
known  commission  houses,  who 
are  specialists  in  tomatoes, 
pointed  out  in  their  market  letter 
last  week  that  there  are,  nowa¬ 
days,  some  eight  or  ten  different 
grades  of  standard  ( ?)  tomatoes 
offered  at  as  many  different 
prices,  and  cautioned  the  jobbers 
to  examine  carefully  what  they 
buy.  We  second  the  motion. 
There  is,  of  course,  but  one  stand¬ 
ard  of  quality,  and  the  buyer 
knows  it  when  he  sees  it.  If  he 
chooses  to  buy  a  lower  quality 
because  of  a  small  difference  in 
the  price  he  knows  presumably 
what  he  is  doing,  but  the  seller 
who  deliberately  offers  seconds, 
or  so-called  off-standards,  as 
c'hoice  standards,  strictly  stand¬ 
ards,  etc.,  violates  a  well-known 
principle  in  business  and  lowers 
the  standard  of  the  business  in 
which  he  is  engaged.  As  a  rule, 
he  is  the  first  to  cry  for  reform, 
with  a  big  R,  when  the  boomer¬ 
ang  hits  him.  It  is  just  as  legiti¬ 
mate  to  buy  and  sell  one  grade  as 
another  unless  done  by  misrepre¬ 
sentation.  It  is  up  to  the  buyer 
to  insist  upon  getting  the  quality 
he  buys. 

The  buying  of  tomatoes  for  fu¬ 
ture  delivery  was  larger  during 
this  week  than  at  any  time  since 
the  first  of  the  year,  but  the  total 
volume  of  the  sales  is  very  far  be¬ 
hind  the  sales  up  to  the  same  date 
last  year.  Usually  by  this  time 
the  canners  have  contracted  with 
the  growers  for  the  coming  crop 
and  all  the  details  have  been 
worked  out.  Not  so  this  year. 
The  small  buying  of  futures 
causes  the  canners  to  hold  off  the 
growers,  and  the  latter  must  soon 
decide  whether  to  grow  tomatoes 
this  year  or  put  in  other  crops 
that  are  more  certain  to  show 
them  satisfactory  returns.  At 


THE 

FINEST 

MATCH 

MADE 

The  ideal  modern  match  is 
the  Ohio  Blue-Tip  Safety 
Match.  While  you  can  strike 
it  on  anything,  it  is  a  Safety 
Match  because  you  can  strike 
only  the  tip. 

Far  better  than  other 
double-tip  matches,  because 
it  never  gets  soft,  never  flares 
up  spontaneously,  never  drops 
or  flies  around. 

The  finest  match  made  by 
all  odds. 


OHIO  MATCH  SALES  CO. 

New  York,  N.  Y. 

Philadelphia  Office  and  Warehouse 
411  Marshall  Street 


The 

Only 

Secret 

to 

Good 

Bacon 


THERE  is  nothing  magical 
about  bacon.  Any  packer 
with  the  proper  facilities 
and  a  real  desire  to  make 
goods  he’ll  be  proud  of,  can  pro¬ 
duce  it. 

First,  the  right  kind  of  selected 
raw  material ;  then,  careful,  deli¬ 
cate  curing  ;  and  you  have  good 
bacon — you’re  sure  to  have.  That’s 
all  we  put  into  Swift’s  Premium 
Bacon.  Why,  then,  isn’t  all  bacon 
as  good  as  Swift’s?  Because  one  or 
both  of  those  two  elements  are  lack¬ 
ing  either  all  or  some  of  the  time. 

We  will  kill  the  Premium  brand 
before  we  let  the  grade  drop  one 
iota.  You  can  tell  your  trade  that 
the  third,  or  the  fourth,  or  the 
tenth  shipment  will  be  exactly  the 
same  as  to-day’s. 

Swift  &  Company,  U.  S.  A. 
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present  it  looks  like  the  size  of  the 
pack  this  year  as  compared  with 
last  year  will  be  reduced  ma¬ 
terially.  Those  jobbers  who  are 
waiting  for  still  lower  prices  for 
future  tomatoes  may  be  disap¬ 
pointed. 

In  the  general  lines  of  fruits, 
vegetables  and  oysters  there  was 
a  small  increase  in  the  demand 
this  week,  but  it  is  far  less  than 
usual  in  the  month  of  April  in 
this  market,  and  the  sellers  con¬ 
tinue  to  show  a  disposition  to  ac¬ 
cept  business  at  a  shade  under  the 
asking  prices. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Coffee. 

The  receipts  at  Rio  and  Santos 
during  the  month  of  March  were 
disappointingly  large,  but  since  the 
beginning  of  this  month  a  consider¬ 
able  falling  off  has  been  experi¬ 
enced,  indicating  that  our  estimate 
of  10,500,000  bags  for  the  current 
crop  will  be  rather  over  than  under 
the  mark. 

The  trade  is  naturally  influenced 
by  the  size  of  the  crop,  and  gener¬ 
ally  draws  its  ideas  with  regard  to 
its  size  from  a  comparison  of  the 
current  receipts  with  those  for  the 
corresponding  period  in  previous 
years,  this  has  quite  often  led  to 
misconception. 

Distributers  in  the  interior  were 
of  late  somewhat  reluctant  in  mak¬ 
ing  purchases.  Nevertheless,  there 
is  a  healthy  trade  doing  in  the  ag¬ 
gregate,  as  is  evidenced  by  the  large 
deliveries  from  port  stocks ;  pur¬ 
chases  whilst  smaller  in  quantity 
are  more  frequent  and  reflect  the 
necessary  requirements  for  con¬ 
sumption. 

For  many  years  past  interior  dis¬ 
tributers  were  guided  to  a  large  ex¬ 
tent  by  the  course  of  prices  ruling- 
on  the  New  York  coffee  exchange. 
Then  liberal  reserve  stocks  were 
carried  in  the  interior.  That  the 
price  ruling  on  the  coffee  exchange 
has  lost  its  influence  on  the  value  of 
actual  coffee  is  verified  by  the  fact 
that  Santos  coffees  are  selling  freely 
at  present  at  the  highest  price 
reached  during  the  present  crop 
year,  whilst  prices  on  the  exchange 
are  about  ^  of  a  cent  a  pound  lower 
than  they  were  a  few  months  ago. 
This  condition  is  due  to  the  with¬ 
holding  from  the  market  of  about 
7,750,000  bags  of  Government 
coffee  (principally  Santos),  and 
the  simultaneous  reduction  of  trade 
holdings. 

The  available  visible  supply  of 
Brazil  coffees  (treating  the  Govern¬ 
ment  coffee  as  not  available)  was 
on  December  1,  1907,  about  7,950,- 
000  bags.  On  the  first  of  this 
month  these  trade  holdings  were  re¬ 
duced  to  about  6,500,000  bags,  and 
they  promise  to  be  still  further  re¬ 
duced  at  least  1,500,000  bags  during 
the  next  three  months. 

The  consumption  of  Brazil  coffee 
for  the  next  three  months  is  cal¬ 
culated  by  us  on  the  basis  of  last 
year’s  consumption  during  the  same 


period,  and  we  think  the  actual  re¬ 
sult  will  prove  to  be  rather  larger 
than  smaller. 

Furthermore,  we  must  bear  in 
mind,  that  new  crop  Brazil  coffee  is 
not  likely  to  reach  consuming  mar¬ 
kets  in  quantity  much  before  the 
end  of  August,  so  that  these  mar¬ 
kets  will  experience  a  still  further 
reduction  of  their  respective  sup¬ 
plies  of  available  coffee  from  the 
figures  above  referred  to,  even- if 
the  whole  stock  now  at  Rio  and 
Santos  plus  the  receipts  up  to  the 
end  of  June  is  shipped  out. 

With  regard  to  the  future  posi¬ 
tion  of  the  article  nothing  tangible 
can  be  said  at  this  time. 

Crop  reports  vary  as  usual,  the 
consensus  of  opinion  appears  to  be 
that  the  next  Santos  crop  will  ex¬ 
ceed  the  current  one  by  about  2,- 
000,000  bags,  whilst  the  Rio  crop 
will  be  a  little  smaller  than  the  pres¬ 
ent  one. 

Henry  Nordlinger  &  Co. 

New  York,  N.  Y. 

Spices. 

We  can  report  a  more  active 
market  during  the  past  week,  al¬ 
though  there  has  been  very  few 
important  changes  in  values. 
Stocks  are  very  small  and  the 
quality  in  some  instances  is 
hardly  up  to  standard. 

Pepper. — Futures  were  cabled 
lower  during  the  week.  Spot 
stocks  are  fairly  firm,  due  to 
scarcity.  It  is  reported  that  some 
peppers  will  be  in  a  somewhat 
produced  reduction,  but  at  this 
writing  it  is  hard  to  tell  just 
what  the  stocks  will  amount  to. 
Prices  are  unusually  low  and  not 
likely  to  decline  further. 

Cayennes. — Market  is  firm,  but 
rather  quiet.  Demand  is  slightly 
better,  which  will  improve  from 
now  on. 

Cloves. — Market  is  steady  and 
supplies  are  limited.  Prices  are 
unchanged. 

Pimento  (Allspice). — Present 
low  values  have  made  a  very  ac¬ 
tive  market.  Prices  are  certainly 
safe. 

Nutmegs  are  exceedingly  low 
and  safe.  Principal  decline  has 
been  in  80s  and  nos. 

Cassias. — Saigon  and  Batavia 
are  scarce.  Same  can  be  said  of 
China  Rolls  in  cases.  There  is 
practically  none  on  the  market. 

Ginger. — Stocks  are  very  small, 
and  very  little  is  coming  from 
abroad.  It  has  had  the  effect  of 
making  a  very  firm  market. 

Seeds  for  pickling  now  in  de¬ 
mand.  Celery,  Coriander,  Mus¬ 
tard,  all  unchanged.  Caraway  re¬ 
mains  exceedingly  firm  and  there 
is  practically  none  to  be  had  under 
10  cents. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Florida  potatoes  are  now  com¬ 
ing  regularly  and  average  $5  per 


barrel.  The  demand  is  very  light, 
however.  Bermudas  are  still 
coming  forward  and  average 
$7.50.  They  are  worth  more  than 
the  Floridas,  but  hardly  half  as 
much  more.  The  demand  is  fair. 

There  is  very  little  good  salad 
in  market  at  the  present  time. 
The  range  is  $2.50  to  $2.75  for 
Southern  stock,  and  the  demand 
for  anything  fine  is  active.  Near¬ 
by  salad  is  also  coming  forward 
and  averages  $2.50  per  barrel  of 
45  heads. 

All  the  rhubarb  on  the  market 
is  from  near-by  points  and  ranges 
from  2l/2  to  3  cents  per  bunch. 
The  quality  is  good  and  the  de¬ 
mand  excellent. 

Florida  tomatoes  show  an  ad¬ 
vance  over  the  lowest  prices  now 
ruling.  The  present  range  is 
$2.25  to  $2.50,  and  the  quality  is 
better  than  it  has  been.  Hot¬ 
house  tomatoes  still  average  20 
cents  per  pound  and  are  selling 
fairly  well. 

Jersey  asparagus  is  now  in  mar¬ 
ket  and  ranges  from  25  to  50  cents 
per  bunch.  The  quality  is  good. 
Extra  large  Southern  asparagus 
ranges  from  45  to  50  cents  for  the 
best,  and  ordinary  stock  25  cents. 
The  demand  is  good. 

North  Carolina  peas  are  scarce 
and  wanted.  They  bring  $2  to 
$2.50  per  one-third  barrel  basket. 
The  peas  Charleston  is  shipping 
are  mostly  poor.  Florida  peas  are 
done. 

Florida  is  the  only  shipper  of 
string  beans  up  to  the  present 
time.  The  range  is  lower — $2  to 
$2.50.  The  demand  is  slow, 
owing  to  excessive  supply. 

Florida  cucumbers  are  con¬ 
siderably  off — $2  to  $2.50  per 
crate.  Hothouse  cues  average 
$1.25  per  dozen  and  are  selling. 

The  first  boxes  of  California 
cherries  are  begining  to  come  for¬ 
ward. 

The  first  few  boxes  of  new  lima 
beans  are  in  market  from  Florida, 
but  went  begging  owing  to  bad 
condition.  They  should  have 
brought  $4.50  to  $5,  but  had  to  be 
sold  at  $1.50  to  $2. 
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Talisman 
Codfish  Caki 
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Getting 

Back 

Codfish 


Hundreds  of  codfish  cake  lovers 
have  given  them  up  because  the 
fish  they  got  didn’t  please  their 
palates. 

Offer  these  people  Talisman 
Codfish  Cake  and  their  trade  is 
yours  again,  this  time  to  stay. 
Absolutely  boneless  Georges  cod¬ 
fish,  medium  size  and  tender,  of 
the  same  fancy  grade  that  we  pack 
in  glass  jars. 

One-pound  cartons,  wrapped  in 
waxed  paper,  then  sealed  in  heavy 
wrapper,  nicely  lithographed.  All 
packed  in  a  special  hinge-cover 
display  box  for  counter  use. 


SWIFT  <3c  COMPANY 


Not 

an 

Experiment 

Do  you  feel  as  if  it  would  be 
risky  and  reckless  to  give  up  your 
delivery  team  for  a  Lindsley 
Car? 

So  it  would  if  you  were  taking 
a  leap  in  the  dark.  But  when  it 
is  an  established  fact  that  the 
Lindsley  Car  will  do  more 
than  three  teams — it  will  carry 

I, 500  pounds  30  miles  on  a  gallon 
of  gasoline — then  the  recklessness 
lies  in  not  giving  up  the  team. 

Particularly  when  the  car  costs 
so  much  less  to  keep  than  the 
team.  Less  to  feed,  less  to  drive, 
less  to  keep  healthy. 

Let's  have  a  little  correspond¬ 
ence  about  this. 

Write 

J. V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Bldg., Chicago 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Columbus,  Ga.,  February  17,  1908. 
Editor  Science  of  Advertising. 

Gentlemen: — If  you  think  the  in¬ 
closed  advertisement  of  the  Georgia 
Grocery  Co.,  from  our  Sunday  paper, 
is  deserving  of  a  mention  in  your 
columns,  we  would  appreciate  a 
marked  copy  of  your  paper  contain¬ 
ing  same. 

Yours  truly, 

C.  M.  Davis. 

With  this  letter  came  a  marked 
copy  of  an  advertisement  measur¬ 
ing  14  inches  long  across  five  col¬ 
umns.  The  paper  in  which  it  ap¬ 
peared  is  the  “Columbus  En¬ 
quirer-Sun,”  of  Columbus,  Ga. 
Here  is  the  reduced  reproduction : 


black  theatre  advertisement  clear 
across  the  top  of  the  page.  That 
not  only  subordinates  this  and 
every  other  advertisement  on  the 
page,  but  it  also  subordinates  the 
reading  matter.  The  typographi¬ 
cal  appearance  of  the  entire  page 
is  spoiled  by  the  theatre  adver¬ 
tisement  in  my  judgment. 

*  *  * 

Striking  as  it  is,  I  do  not  con¬ 
sider  this  a  good  advertisement, 
by  which  I  mean  I  consider  it  al¬ 
most  certain  that  it  will  not  pro¬ 
duce  results,  direct  or  indirect,  in 
proportion  to  its  probable  cost. 
Why  do  I  say  that?  Because  it 
doesn’t  contain  a  single  statement 
which  is  not  made  by  other  gro¬ 
cers  a  thousand  times  every  day. 
Shorn  of  its  verbiage,  this  adver¬ 
tisement  simply  says:  We  sell 
only  the  best  products  ;  we  have  a 
telephone  ;  we  deliver  promptly  ; 
we  keep  the  following  products 
(every  one  of  which  is  handled  by 
I  practically  every  other  grocer  in 


Quality  Outweighs  Ail  Else  at  “THE  PURITY  SHOP.’’ ! 


SHE  HIGHEST  STANDARD  OF  EXCEL- 
lence  is  attained  in  the  products  we 
sell.  “THE  STORE  OF  QUALITY"  is  aptly 
applied  here— for  nothing  but  the  purest, 
best  and  freshest  FOOD  STUFFS  are  hand¬ 
led. 

-iwvv»v\v»w»\wv»*-\vy%\ 

gff|rs  a  BIG.  BROAD  COMPREHENSIVE 
SSS  STOCK,  teeming  with  GOOD  THINGS 
to  tempt  the  appetite. 

a  UR  SPLENDID  ’PHONE  SERVICE  PUTS 
every  customer  in  close  touch  with 
this  Store,  without  the  trouble  of  coming 
down  town— a  convenience  that  is  much  ap¬ 
preciated,  and  fast  growing  in  popular 
favor. 

SHONE  ORDERS  RECEIVE  IMMEDIATE 
•attention.  Deliveries  prompt-'court- 
eous  attention. 

VVWWWWWtWVVVViVVV^ 

[W]E  WILL  APPRECIATE  A  LIBERAL 
Gig)  SHARE  OF  YOUR  PATRONAGE. 

'wv*wv*v%v%.wv*'v%.v%w^% 

SRY  SOME  OF  THESE  :  Celery,  Lettuce,  « . 

Cauliflower,  Fresh  Tomatoes,  Egg 
Plant— Turkeys  '  and  Cranberries--Plum 
Pudding— Mince  Meat — Canned  Asparagus, 
Asparagus  Tips,  Peas,  Corn,  and  String 
Beans. 

PURITY  SHOP.”  &  AUTO— -1 023 

MASONIC 
TEMPLE. 


“THE  PURITY  SHOP.”  &  .... 

I  The  Georgia  Grocery  Co. 


There  is  no  doubt  whatever 
that  anybody  who  saw  this  page 
of  the  Georgia  paper  saw  the  ad¬ 
vertisement  of  the  Georgia  Gro¬ 
cery  Co.  It  is  unquestionably 
impressive  and  attractive.  It 
would  have  been  even  more  so  if 
the  paper  had  not  spread  a  big 


business).  Where  is  the  strength 
of  such  an  advertisement?  How 
can  it  be  expected  to  attract  any 
special  trade?  The  consuming 
trade  can  be  divided  into  three 
classes:  (1)  those  who  deal  with 
you  now ;  (2)  those  who  do  not 
deal  with  you  but  could  ;  (3)  those 


who  could  not,  owing  to  distance 
or  some  other  unsurmountable 
reason.  Naturally  a  newspaper 
advertisement  is  intended  to  get 
trade  from  both  of  the  first  two 
classes,  but  if  it  only  gets  trade 
from  your  own  customers,  who 
might  have  bought  anyway,  you 
could  almost  say  it  was  wasted. 
The  main  object  of  an  advertise¬ 
ment  is  to  get  new  trade,  either 
transient  or  permanent.  Every 
person  who  sees  this  advertise¬ 
ment,  and  who  is  not  already  a 
customer  of  your  store,  is  certain 
to  be  a  customer  of  some  other. 
Unless  your  advertisement  per¬ 
suades  her  that  your  store  will 
offer  her  better  service,  in  some 
way  or  other,  what  reason  has 
she  for  leaving  her  present  store 
for  yours?  Is  the  making  of 
claims  that  are  not  only  made  by 
her  present  grocer,  but  every 
other,  sufficient  reason  for  the 
change?  It  seems  to  me  decided¬ 
ly  not.  If  I  were  a  grocer,  or  an 
advertiser  in  any  line,  I  .  should 
keep  this  fact  constantly  in  mind. 


New  Sardine  Prices  Above  Last 
Year. 


Domestic  Fish  Combine  Names  Figures 
on  the  Coming  Pack. 

The  combine  which  now  con¬ 
trols  the  business  of  packing  do¬ 
mestic  sardines  named  prices  on 
the  new  pack  during  the  week. 
They  proved  to  be  exactly  what 
the  “Grocery  World”  predicted 
they  would  be  several  weeks  ago 
— on  the  basis  of  $3.10  for  oils, 
f.  o.  b.  Eastport,  Me. 

The  full  list  of  new  prices,  all 
in  a  large  way  f.  o.  b.  Eastport, 
is  as  follows :  Keyless  drawn, 
oils,  $3.10;  roll  top  key,  )4  oils, 
$3.30;  roll  top  key,  mustards, 
$3.10;  Va  mustards,  small  drawn, 
$2.90;  %  mustards,  large  drawn, 
$3.10;  Va  mustards,  3-piece  can 
(large),  $3.30;  %  mustards,  48 
cans,  $2.55  ;  24  mustards,  48  cans, 
roll  top  keys,  $2.60. 

Tins  is  considerably  above  last 
year,  though  not  above  the  pres¬ 
ent  spot  price. 

The  season  for  coughs  and  colds  is 
here  and  you  should  he  prepared  to 
help  your  customers  by  supplying  them 
with  a  standard  cure,  such  as  Goff's 
Cough  Syrup.  This  remedy  has  been  in 
use  for  years  and  is  ijiade  from  pure 
drugs  and  herbs.  The  firm  have  a  special 
proposition  that  they  make  to  grocers 
who  are  not  selling  their  remedies  which 
will  enable  them  to  net  70  per  cent, 
profit.  Write  to  S.  B.  Goff  &  Sons  Co., 
Camden,  N  J.,  and  they  will  tell  you  all 
about  it. 


AGENTS  WANTED 

To  Solicit  Subscription*  to 

“The  Grocery  World” 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  mouths*  trial  for  10  cents 
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Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 


Are  you  among  the 
7  per  cent.who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  fc,ud  Market  Street./- 
Philadelphia.,  Pa.. 
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$15perGross 

Profit 

goee’s 

HERB 

BITTERS 

The  Great  Cure 
for  Constipation 

Write  for  our 
special  proposition 
to  grocers. 


S.  B.  Goff 
&SonsCo. 

Camden,  N.J. 

Established  1872 


SHOW  THESE  ONCE ! 


jfnttezZ, 

Bouillon 

Capsules 


If  you’ve  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  foup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 
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We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Smedley’s  Defense  of  Co-operative  Buying 


Secretary  of  the  Philadelphia  Retail  Grocers’  Association,  Who 
Knows  More  of  Co-operative  Buying  Among  Retailers  Than 
Any  Other  Man  in  the  United  States,  Explains  the  Begin¬ 
nings  of  the  Plan  and  Defends  It  as  Needed  in  the  Small 
Dealer’s  Self-defense.  Jobbers  Favoring  of  Chain  Defense 
Brought  Co-operative  Buying  About. 

_ 

[The  article  which  appears  below  was  contributed  by  Wm.  Smedley, 
Secretary  of  the  Philadelphia  Retail  Grocers’  Association,  to  a  special 
number  of  the  New  York  “Journal  o'  Commerce,”  i  sued  last  Monday, 

April  2olh.  It  is  a  defense  of  co  operative  buying  by  the  man  who  prob¬ 
ably  knows  more  about  it  than  any  other  man  in  America.  Being  con¬ 
sidered  of  vital  importance  it  is  reprinted  in  ful1.] 


The  system  of  present  day  mer-  I 
chandising  does  not  involve  the 
elimination  of  any  agency  hereto- 1 
fore  used  for  that  purpose,  but  a  ! 
readjustment  to  fit  the  conditions 
created  is  strenuously  demanded. 

When  the  middleman  performs 
a  service  to  those  on  either  side 
of  him,  just  so  long  will  his  serv¬ 
ices  be  required  as  a  distributer. 
When  he  fails  to  perform  this 
service  there  will  be  no  necessity 
for  him  and  he  will  be  eliminated. 

Mercantile  distinctions  as  to 
what  constitutes  a  jobber  or  re¬ 
tailer  are  rapidly  being  obliter¬ 
ated.  Merchandising  in  this  age 
is  conducted  differently  from 
what  it  was  years  ago;  then  the 
jobber  was  a  large  factor;  the  re¬ 
tailer  was  small.  Business  ex¬ 
pansion  produced  a  bigger  retailer 
and  the  retailing  of  merchandise  . 
has  become  a  science.  Competi¬ 
tion  forced  retailers  to  buy  in 
such  quantities  as  to  make  it  pos-  j 
sible  for  them  to  meet  it.  Hence 
with  a  large  purchasing  power 
and  the  ability  to  handle  large 
blocks  of  goods  many  retailers 
were  in  a  position  to  buy  direct, 
and — they  h  o  u  g  h  t.  Manufac¬ 
turers  eager  for  distribution  went 
over  jobbers’  heads  and  sold  to 
big  retailers  at  jobbers’  prices, 
thus  creating  competition  that  the 
smaller  retailers  could  not  meet. 

The  jobber  took  a  hand  .and, ' 
by  dividing  his  profit  with  an-  J 
other  favored  class,  created  an-  { 
other  condition.  Then  came  that 
product  of  the  nineteenth  century, 
the  chain  store,  which  soon  be¬ 
came  a  power.  It  left  the  small 
retailer  in  a  position  to  be  either 
crushed  ,out  or  to  join  hands  with 
his  fellow  retailer  and  place  him¬ 
self  in  a  position  to  preserve  his 
business.  Thus,  co-operation  or 
co-operative  buying  commenced, 
not  as  a  blow  at  the  jobber,  but 
as  a  last  effort  to  provide  means 


to  meet  conditions.  Neither  was 
this  decided  upon  until  the  retailer 
was  compelled,  by  reason  of  the 
jobber’s  absolute  refusal  to  lift  a 
hand  to  save  him. 

Fostered  by  the  jobber,  the 
chain-store  system  soon  kicked 
away  the  props  and,  being  in  a 
position  to  buy  in  jobbers’  quan¬ 
tities,  was  enabled  to  do  so  until 
to-day  there  are  many  retail  sys¬ 
tems  that  can  distribute  larger 
blocks  of  certain  classes  of  mer¬ 
chandise  than  the  jobbers.  The 
dry  goods  grocery  department 
created  another  condition  along 
the  same  line  until,  against  his 
will,  the  retailer  adopted  the  only 
sane  solution  of  the  problem, 
direct  buying. 

So  much  for  contributory 
causes.  This  short  cut  has,  in  a 
measure,  revolutionized  distribu¬ 
tion  ;  the  manufacturer  has,  in 
many  instances,  been  forced  to 
sell  direct  in  order  to  control  dis¬ 
tribution  and  to  limit  the  price  at 
which  his  products  should  be  sold 
to  the  consumer.  This  has  pre¬ 
served  an  equal  balance  and  given 
an  opportunity  to  the  retailer  for 
profit  that  he  would  not  ordinarily 
have.  If,  as  our  jobbing  friends 
declare,  all  goods  should  be  dis¬ 
tributed  through  them,  how  long 
would  it  be  before  they,  in  their 
eagerness  for  a  big  sale,  would 
cut  prices  to  the  big  buyer  to 
the  detriment  of  the  smaller 
one?  Should  there  be  class 
distinction?  Instead  of  “re¬ 
tailer”  and  “jobber”  why  not 
“merchants”?  Should  a  depart¬ 
ment  store  be  compelled  to  buy 
shoes  from  a  shoe  jobber  and  pay 
a  tribute,  when  it  can  handle  the 
product  of  a  factory  ?  Should  not 
any  man  or  men,  individually  or 
collectively,  with  the  money  to 
pay  for.  and  the  brains  to  sell,  buy 
goods  at  the  quantity  price,  if  he 
or  they  will  distribute  them  in  ac- 
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Our  Answer 


THIS  beautiful  work  of  art  is  now  in  the  hands  of  the 
lithographers,  being  printed  in  14  colors— size  21x14  in. 

We  will  gladly  send  one  of  these  to  any  retailer  who  has 
not  already  received  one  for  use  in  window  or  store  display. 
Simply  send  us  your  name  and  address  on  your  business 
stationery,  and  same  will  be  sent  you  as  soon  as  finished. 

Toasted  Corn  Flake  Co.,  Battle  Creek,  Mich. 

President 


P.  S. — This  is  our  only  answer  to  the  malicious  and  uncalled-for  attack  which  was  published 
in  recent  issues  of  trade  papers  by  one  of  the  imitators. 
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“Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  cau  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


Please  Your 
Customers 

and  they  come  back. 

When  they  ask  for  Baked  Beans,  give  them  the  kind 
that  are  really  baked. 

HEINZ 

BAKED  BEANS 

{IN  THE  HEINZ  IMPROVED  TIN ) 

are  oven  baked,  dry  and  mealy — like  the  Boston  home¬ 
made  kind.  That’s  the  reason  there  are  more  Heinz 
Baked  Beans  sold  than  any  other  kind. 

Anything  that’s  r*  HEINZ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


cordance  with  manufacturer’s 
rules? 

This  condition  would  apply 
equally  ;  the  jobber  sells  to  hotels, 
institutions  and  even  to  the  con¬ 
sumer,  and  no  complaint  is  heard 
from  the  retailer.  Why  should  he 
complain?  Large  institutions, 
hotels,  restaurants,  etc.,  were  long 
years  ago  classed  as  entitled  to 
buy  from  the  jobber  by  resolution 
of  the  retailers’  association,  and 
this  action  was  taken  long  before 
co-operative  buying  was  even 
thought  of.  Why?  By  reason  of 
the  right  of  the  user  of  large  lots 
of  merchandise  to  buy  in  the 
cheapest  market.  Jobbers,  even 
with  retail  stores,  were  tolerated, 
believing  that  the  jobber  had  a 
right  to  engage  in  any  business 
that  he  could  employ  his  capital 
in.  By  the  same  token,  the  re¬ 
tailer  believes  that  he  has  the 
right  to  be  a  wholesaler  to  him¬ 
self.  If  each  branch  of  trade  kept 
strictly  within  its  own  lines  and 
there  were  no  favored  classes ;  if 
each  buyer  bought  at  the  same 
price,  regardless  of  quantity,  then 
there  would  be  no  occasion  for 
united  effort.  But  why  discuss  a 
fruitless  subject?  The  fact  re¬ 
mains  that  competition  regulates 
trade  methods  and  no  hard  and 
fast  rule  can  ever  be  established 
that  will  solve  present  com¬ 
mercial  problems.  Local  condi¬ 
tions  vary;  a  rule  that  would  ap¬ 
ply  in  one  place  would  not  operate 
in  another. 

W e  contend  for  the  principle  of 
a  quantity  limit  and  a  quantity 
price  alike  to  either  retailer  or 
jobber  and  an  obligation  to  those 
buying  on  these  conditions  to  dis¬ 
tribute  according  to  the  rules  laid 
down  by  the  manufacturer.  To 
compel  a  quantity  buyer  to  pay 
an  unearned  tribute  to  a  middle¬ 
man  is  a  gross  injustice  alike  to 
retailer  and  manufacturer. 

Co-operative  buying  is  con¬ 
demned  by  those  unfamiliar  with 
it  as  trespassing  upon  the  rights 
of  others.  When  was  the  right 
created  to  compel  a  large  pur¬ 
chaser  to  pay  toll  when  it  was  not 
necessary?  Is  it  just  to  expect  a 
class  of  retailers  to  forever  sit  still 
and  see  business  drifting  away 
without  raising  a  hand  for  self¬ 
betterment?  The  retailer,  strug¬ 
gling  for  a  right  to  exist,  has  a 
right  to  avail  himself  of  any 
chance  to  save  himself  from  total 
Extinction.  Co-operative  buying 
provided  the  plank  that  saved  the 


tailer  in  a  dignified  manner, 
being  able  to 


organized  retailer  from  elimina¬ 
tion  and,  until  conditions  are 
changed,  co-operative  buying  will 
be  engaged  in  by  those  who  know 
its  benefits. 

Through  co-operation  the  re¬ 
tailer  has  been  enabled  to  meet 
competition  and  to  make  money, 
and,  once  having  tested  the  bene¬ 
fits,  will  be  loath  to  relinquish 
them.  We  admit  that  the  up¬ 
building  of  the  retailer  has  been 
to  some  extent  at  the  expense  of 
the  jobber,  but  is  that  the  fault 
of  the  retailer?  Is  there  any  law 
that  will  prohibit  a  merchant  from 
helping  himself?  Is  not  the  high¬ 
est  form  of  organization  one  that 
will  enable  a  man  to  help  himself? 
When  has  the  jobber,  as  a  class, 
taken  upon  himself  any  portion  of 
the  retailer's  grievances  and  by 
conference  or  otherwise  at¬ 
tempted  a  solution  of  trade  evils? 
Not  in  our  experience  has  the  job¬ 
ber  been  willing  to  take  anv  thing 
but  a  selfish  attitude.  All  busi¬ 
ness  is  selfish,  but  intelligent  sel¬ 
fishness  produces  better  results. 
The  conditions  created  for  the  re¬ 
tailer  have  been  met  by  the  re- 

Not 

obtain  assistance 
from  those  from  whom  he  natu¬ 
rally  expected  it  he  did  the 
next  best  thing,  he  helped  him¬ 
self. 

Co-operation  is  assailed  because 
it  has  been  found  to  be  a  good 
thing  for  the  retailer.  Why  all 
the  trouble  now  when  for  nearly 
twenty  years  the  system  has  been 
growing?  If  wrong  now,  it  was 
wrong  in  its  inception  and  should 
have  been  crushed  out  when  it 
would  have  been  an  easy  matter. 
Then  it  was  considered  a  joke,  now 
it  is  considered  seriously.  It  has 
been  built  on  a  solid  foundation 
and  will  live  by  reason  of  its  use¬ 
fulness  to  a  class  who  have  proved 
it  and  found  it  not  wanting. 

A  charge  is  made  that  it  bene¬ 
fits  the  small  retailer.  It  does 
and  we  are  proud  of  it.  When  re¬ 
tailers  big  and  little  are  willing  to 
work  together,  to  give  and  take, 
to  make  sacrifices,  to  co-operate, 
“one  for  all  and  all  for  one,”  then 
we  think  organization  is  more 
than  an  empty  sound.  For  co¬ 
operation  means  quite  as  much  to 
the  larger  merchant  as  it  does  to 
the  small  one ;  the  larger  mer¬ 
chant  makes  it  possible,  by  his 
larger  output,  to  increase  the  pur¬ 
chasing  power;  in  turn  he  re¬ 
ceives  a  benefit  in  being  enabled 
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Increase  Your  Profits! 

Let  Us  Show  You  How 


You  cannot  afford  to  miss  success  by  making  mistakes. 

Forget  one  charge  sale — and  you’ve  lost  the  profit  on  ten  cash  sales. 
Forget  one  payment  on  account — and  you’ve  lost  a  customer  who 
would  have  come  ten  times  again  to  buy. 

One  dishonest  or  careless  clerk  can  offset  your  profit  on  the  sale 
of  ten  others. 


A  National  Cash  Register 
Increases  Accuracy 


The  difference  between  accurate  handling  of  transactions  in  any 
store  and  inaccurate  handling  of  money  and  ciedit,  is  the  difference 
between  success  and  failure. 

You  know  that  absolute  accuracy  in  yourself  and  your  clerks  not 
only  insures  you  that  you  get  all  the  money  taken  over  the  counter,  but 
it  makes  new  trade  for  your  store  because  your  reputation  for  care  and 


A  National  Cash  Register 
Makes  Money  for  You 


No  592-9.  1908  Model 

This  is  a  new  model  and  is  the  most  com¬ 
plete  register  ever  manufactured.  It  has  nine 
separate  adding  counters  and  nine  separate 
cash  drawers.  Nine  registers  in  one. 

Keeps  record  of  each  clerk’s  sales  apart  from 
a  total  of  all  the  sales .  Records  number  of  cus¬ 
tomers  each  clerk  has  waited  on,  and  also  the 
total  number  of  customers.  Has  counters  for 
“Received  on  Account,”  “Charge,”  and 
“  Paid  Out.”  Prints  itemized  record  under 
lock  and  issues  check. 

Each  drawer  is  provided  with  a  different- 
toned  bell  so  that  each  clerk  can  tell  if  his 
drawer  is  opened  by  another.  Drawers  can 
be  locked  when  clerks  are  at  lunch  or  out  of 
the  store. 

The  new  model  is  equipped  with  time  printer 
to  print  the  time  of  day  to  the  minute  when  a 
sale  is  made.  It  can  also  be  used  for  recording 
the  time  of  arrival  and  departure  of  clerks.  It 
also  has  an  autographic  attachment  which  is 
very  valuable  in  making  records  of  goods 
wanted  or  articles  called  for  that  are  not  car¬ 
ried  in  stock. 


Our  Great  Guarantee 


We  guarantee  to  furnish  a  better  Register 
less  money  than  any  other  company  in  the  wor 

We  make  Registers  suitable  for  all  kinds  of  stores 
Prices,  $15.00  up — on  easy  monthly  payments  if  desired.  ( 

Send  us  a  postaj.  and  one  of  our  salesmen  will 
call  when  next  in  your  vicinity  and  show  you  how 
simple,  as  well  as  how  complete,  our  Registers  ^ 
are.  He  will  also  exp 
crease  vour  cash  sales 


//  The 

^  National 
*  Cash  Reg¬ 
ister  Co., 

Dayton,  0.,  U.  S.  A. 

^  Please  send  me  complete 
^  information  about  National 
Cash  Registers  that  would  be 
adaptable  for  my  business. 


fTatnr. 


y  Business. 


Street 


Write  To'day 


State. 


No.  of  Clerks 


The  National  Cash  Register  Company 

DAYTON,  OHIO,  UTS.  A. 
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to  carry  less  stock,  thus  reducing 
the  amount  of  capital  tied  up  in 
sundries.  The  small  retailer  can 
buy  often  and  in  lots  to  meet  his 
requirements,  paying  for  them 
promptly  and  turning  his  capital 
over  and  over  many  times  in  a 
year. 

C  o-o  perattive  buying  has 
taught  the  retailer  the  value  of 
cash  as  a  purchasing  power,  and 
has  enabled  him  to  realize  that  in 
order  to  buy  right  be  must  .pay 
right.  Buying  right,  lie  has  been 
enabled  to  sell  right.  It  has  made 
the  retailer  a  seven-day  man  in¬ 
stead  of  one  who  was  willing  to 
take  all  the  credit  he  could  get. 
Co-operative  buying  has  placed 
the  jobber  in  a  position  to  exact 
from  the  retailer  payments  ac¬ 
cording  to  the  terms  of  the  sale. 
The  manufacturer  has  been  bene¬ 
fited  through  co-operative  buying, 
inasmuch  as  he  has  had  open  to 
him  a  channel  of  distribution 
that  insured  the  friendly  co-oper¬ 
ation  of  the  retailer,  and  enabled 
his  goods  to  go  to  the  consumer 
with  a  ready  good  will.  The  re¬ 
tailer,  through  the  co-operative 
department  of  the  association,  has 
ably  seconded  the  manufacturer’s 


effort  to  market  new  products. 
Knowing  they  could  be  purchased 
through  the  association  has  been 
to  him  the  seal  of  approval  and 
a  signal  that  his  co-operation  was 
not  ouly  desired,  but  welcome. 
There  has  been  no  cutting  on 
goods  thus  purchased ;  manufac¬ 
turers,  by  selling  through  the  as¬ 
sociation,  could  control  the  price 
to  the  consumer.  This  has  been 
beneficial  and  instead  of  proprie¬ 
tary  goods  being  made  a  football, 
they  have  been  sold  upon  terms 
that  insured  a  proper  profit  to 
everybody  concerned.  The  asso¬ 
ciation  buying  collectively  has 
become  a  large  purchaser,  often¬ 
times  buying  blocks  of  goods  in 
remarkable  quantities.  Manufac¬ 
turers’  rights  have  been  pre¬ 
served,  inasmuch  as  private 
brands  have  been  excluded ;  the 
main  business  being  to  supply  its 
members  with  goods  the  con¬ 
sumer  wanted.  To  buy  what  the 
grocer  feels  the  consumer  wants 
and  then  to  push  its  sale  is  one  of 
the  chief  aims  of  co-operative 
buying. 

Briefly  stated,  the  independent 
retailers  have  been  compelled  to 
get  together  for  protective  pur¬ 


poses  and  to  insure  for  themselves 
a  square  deal ;  to  buy  supplies  on 
as  good  terms  as  are  given  to  any 
large  buyer.  This  is  all  that  is 
wanted ;  that  no  retail  buyer  shall 
be  favored  with  any  better  price 
than  he  can  secure.  In  the  work¬ 
ing  out  of  this  plan  he  has  solved 
the  problem  of  economical  distri¬ 
bution.  Confidence  in  his  abilities 
has  been  established  along  lines 
that  make  him  a  better  merchant. 
Pie  has  been  taught  that  mer¬ 
chandising  is  a  science;  that  to 
sell  right  he  must  buy  right,  and 
that  to  meet  his  obligations  he 
must  get  a  profit  on  what  he 
sells. 

Where  conditions  are  such  that 
the  retailer  buys  on  equal  terms 
with  his  competitors,  we  see  no 
necessity  for  co-operative  buy¬ 
ing,  and  have  consistently  ad¬ 
vocated  that  retailers,  all  things 
being  equal,  buy  through  the  job¬ 
ber.  But  when,  in  order  to  pre¬ 
serve  his  business  and  meet  com¬ 
petition,  it  becomes  necessary  to 
co-operate,  then  we  believe  co¬ 
operative  buying  is  not  only  a 
necessity  but  a  duty  on  the  part 
of  the  retailer. 

The  local  condition  familiar  to 


the  writer  is  such  that  without 
co-operative  buying  retail  grocers 
would  dwindle  away  in  large 
numbers,  their  places  would  be 
taken  by  chain  systems  so  power¬ 
ful  in  their  distributive  facilities 
as  to  make  them  an  arbitrary 
force  that  would  be  not  only  a 
menace  to  the  manufacturer,  but 
would  eliminate  the  jobber  abso¬ 
lutely. 

For  the  retailer  to  go  back  to 
old  conditions  is  impossible. 
Jobbers  must  accept  the  compe¬ 
tition.  To  persecute  is  to  bind 
the  forces  closer  together  and 
bring  to  the  assistance  of  the  re¬ 
tailer  strong  friends.  Alienating 
the  friendship  of  the  retailer  from 
the  jobber  means  only  loss.  Co¬ 
operative  buying  is  for  the  pur¬ 
pose  of  giving  the  retailer  a  square 
deal,  which  has  been  denied  him. 
When  there  is  no  necessity  for 
co-operation  it  will  cease,  and  not 
before  then.  In  the  meantime  the 
retailer  will  fight,  without  malice, 
but  with  a  determination  to  win 
and  establish  forever  the  right  to 
organize  and  to  buy,  individually 
or  collectively,  in  the  cheapest 
market,  and  upon  the  same  terms 
as  other  buyers  in  like  quantities. 


What  the  NEW  Cooking  Does  to  BEANS 

^1T  Until  we  tried  tlie  new  automatic  cooker  on  red  kidney  beans,  we  thought 
it  would  make  the  biggest  difference  in  quality,  but  you  ought  to  see  the 
difference  between  a  can  of  red  kidney  beans  cooked  by  the  old  process 
and  a  can  of  ONARGA  beans  cooked  by  the  new — no  comparison. 

The  automatic  cooker  cooks  the  whole  mass  evenly.  Every  bean  is  cooked 
just  enough,  and  the  bean  on  the  edge  reaches  precisely  the  same  stage  as  the 
bean  in  the  centre. 

Does  this  affect  the  flavor?  Well,  you  just  ought  to  taste  it ! 

Iroquois  Canning  Co.,  Onarga,  Illinois 
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The  retailer  will  win  because  he 
is  right. 

William  Smedley. 


In  the  same  issue  appeared  a 
brief  article  on  “Direct  Sales  by 
Manufacturer  to  Retailer  an  In¬ 
justice,”  by  Andrew  J.  Welling¬ 
ton,  of  Clark,  Chapin  &  Bushnell, 
wholesale  grocers  of  New  York. 
Being  a  good  illustration  of  the 
poverty  of  logical  resource  which 
characterizes  all  of  the  jobbers 
arguments  against  the  rights  of 
the  quantity  buyer,  it  is  also  re¬ 
produced  verbatim : — 

There  are  some  people  so  consti¬ 
tuted  that  if,  when  riding  on  a  rail¬ 
way  car,  they  can  escape  the  notice 
of  the  conductor1  and  so  evade  pay¬ 
ing  for  the  service  the  railway  com¬ 
pany  renders  them,  they  feel  that 
they  have  accomplished  something 
that  redounds  greatly  to  their  credit. 
Likewise  there  are  some  manufac¬ 
turers  and  retail  dealers  who,  while 
availing  themselves  of  the  services  of 
the  wholesale  grocer,  feel  that  they 
have  done  something  meritorious  if 
they  can  get  these  services  without 
allowing  the  wholesaler  a  fair  com¬ 
pensation.  Others  do  this  through 
ignorance  of  the  situation  and  with¬ 
out  consideration  of  its  injustice. 

Most  manufacturers  of  food  prod¬ 
ucts  desire  to  have  their  goods 
placed  within  the  reach  of  all  con¬ 
sumers,  whether  they  be  in  large 
cities  or  small  towns  or  villages, 
but  they  are  well  aware  that  they 
could  not  do  this  in  any  but  the 
largest  towns  and  cities  without  the 
aid  of  the  wholesaler.  It  would  be 
too  expensive  a  proposition  to  give 
credit  to  all  who  now  sell  their 
goods.  By. far  the  larger  part  of  the 
accounts  would  be  too  small  and  the 
work  would  be  too  expensive. 

Most  manufacturers  who  now  sell 
to  the-  largest  retailers  direct  ac¬ 
knowledge  that  they  place  from  80 
to  go  per  cent,  of  their  products 
through  the  wholesaler.  Yet  for 
this  io  to  20  per  cent,  of  their  busi¬ 
ness  they  make  it  impossible  for  the 
wholesaler  to  get  more  for  their 
goods  than  the  bare  cost  of  hand¬ 
ling — often  not  even  that.  In  fact, 
such  manufacturers,  in  cases  as 
where  they  solicit  orders  direct  from 
retail  dealers,  to  be  shipped  by 
“their  jobber,”  realize  that  they  can¬ 
not  get  enough  advance  over  the 
large  dealer  price,  bv  selling  such 
orders  at  so  small  an  advance,  as  to 
leave  a  margin  for  the  jobber.  Is  it 
fair?  Is  it  just? 

Now  from  the  retailers’  side  of  the 
case :  There  are  almost  no  retailers 
in  the  United  States  who  are  not 
obliged  to  depend  upon  the  jobbers 
for  most  of  their  supplies.  If  they 
are  up-to-date  dealers  they  aim  to 
supply  their  trade  with  everything 
that  may  be  called  for  in  a  grocery 
store.  How  many  of  these  articles 
can  they  buy  in  sufficient  cpiantity  to 
make  it  economical  to  buy  of  the 
manufacturer?  If  they  did  this,  let 
them  think  of  the  amount  of  capital 
which  would  be  tied  up,  to  say  noth¬ 
ing  of  the  amount  of  dead  stock  they 
would  inevitably  accumulate.  And 
even  on  those  items  which  they  buy 
of  the  manufacturer,  are  they  always 
ready  to  buy  the  quantity?  Are 
they  never  suddenly  “sold  out”  and 
forced  to  secure  an  immediate  sup¬ 
ply?  In  such  cases  they  inevitably 
turn  to  “their  jobber.” 

Is  it  wise  or  is  it  just  that  for  these 
services  rendered,  and  many  more 
besides,  retailers  should  try  to  evade 
paying  a  fair  profit  on  all  the  goods 


they  buy?  The  retailer  who  puts 
himself  in  the  hands  of  an  honest 
jobber  does  not  pay  more  than  a  fair 
compensation  for  the  services  ren¬ 
dered— such  as  the  benefit  of  stocks 
well  bought,  advice  in  purchasing, 
quick  delivery  of  goods  when  needed, 
small  quantities  when  large  would  be 
a  burden  and  the  benefit  of  trained 
buyers  in  all  lines  of  goods. 

The  manufacturer  in  turn  has  the 
services  of  an  armv  of  salesmen  who 
penetrate  to  all  parts  of  the  country 
—remote  as  well  as  near— the  ac¬ 
counts  they  have  to  keep  are  fewer, 
the  bad  debts  less  or  almost  none  at 
all  and  the  payments  prompt.  Let 
both  the  manufacturer  who  sells  to 
the  retailer  and  the  retailer  who 
buys  some  things  of  the  manufac¬ 
turer  consider  whether  they  would, 
if  they  could,  eliminate  the  jobber 
altogether.  And  then  consider,  if 
the  jobber  is  a  necessity,  whether 
selling  direct  from  manufacturer  to 
the  retailer  is  not  unjust. 

The  general  disposition  of  people 
in  this  country  is  to  fight  against  in¬ 
justice.  England  forced  the  Col¬ 
onists  to  do  this  with  disastrous  re¬ 
sults  to  England.  Is  it  just  or  wise 
to  force  the  wholesale  grocer  to  do 
the  same?  He  does  not  propose  to 
calmly  sit  by  and  be  eliminated; 
Nor  can  he  be  without  great  disaster 
to  the  grocery  trade  in  general. 


Advertising. 

(1)  Magazine  Advertising. — There  is 
probably  greater  distinctiveness  in  the 
advertising  of  Ralston  Purina  products 
in  the  magazines  than  any  other  products 
known.  There  is  the  miller  with  his 
checkerboard  apron,  holding  the  checker¬ 
board  package  inviting  the  housekeepers 
of  the  world  to  eat  breakfast  with  him 
and  try  his  unequaled  flour  from  the 
whole  of  the  wheat.  Then  there’s  the 
phrase  “Where  Purity  is  Paramount,” 
which  distinguishes  this  advertising  and 
has  always  distinguished  the  products 
of  this  mill.  The  circulation  of  this  ad¬ 
vertising  includes  such  prominent  jour¬ 
nals  as  “The  Ladies’  Home  Journal,” 
“Saturday  Evening  Post,”  “Youth’s 
Companion,”  “Collier’s”  “Good  House¬ 
keeping,”  and  many  other  well-known 
publications.  Grocers  everywhere  know 
of  the  splendid  reputation  for  purity  and 
wholesomeness  enjoyed  by  the  goods  in 
the  checkerboard  packages  among  the 
best  class  of  housekeepers. 

(2)  Window  Displays. — The  mill  fur¬ 
nishes  a  handsome  checkerboard  window 
display  for  grocers  which  will  match  the 
magazine  advertising  and  remind  house¬ 
keepers  to  come  back  to  their  good  old 
friend  the  Ralston  Miller. 

(3)  Checkers. — The  mill  furnishes  a 
game  of  attractive  children’s  checkers 
which  are  very  useful  in  introducing 
these  products. 

(4)  Samples  are  furnished  freely  for 
thorough  and  careful  distribution  among 
the  order  baskets;  also  for  house  to 
house  distribution — inside  sampling.  In 
many  quarters  trade  is  showing  a  great 
increase  as  a  result  of  this  kind  of 
work. 

The  Ralston  sample  looks  small  be¬ 
cause  it  is  concentrated  food,  but  it  cooks  , 
up  enough  for  breakfast  for  five  people 
on  account  of  its  expanding  nature  dc-  j 
scribed  elsewhere. 

A  full  line  of  Ralston  Foods  equip  a  j 
grocer  with  as  fine  a  cereal  stock  as  it  is 
possible  for  him  to  secure  and  he  has  the 
satisfaction  of  knowing  that  the  manu¬ 
facturers  do  everything  in  their  power 
to  first  create  a  demand  for  these  prod¬ 
ucts,  thus  moving  them  from  the  shelves, 
and  their  quality  is  a  positive  guaran¬ 
tee  that  they  will  keep  selling.  Here  is 
a  list  of  the  checkerboard  packages  which 
should  be  conspicuously  displayed  on  the 
shelves  of  every  up-to-date  grocer  in  the 
land :  Ralston’s  Health  Food,  Ralston’s 
Purina  Whole  Wheat  Flour, _  Ralston’s 
Purina  Graham  Flour,  Ralston’s  Hominy 
Grits,  Ralston’s  Barley  Food. 


The  End  of  the  Game 

with  Fels-Naptha  imitations 
is  generally  the  wind-ap  of  the 
free  distribution.  T  his  is  pos¬ 
itive  proof  that  the  imi  aliens 
lack  the  merit  of  the  genuine 
and  fail  to  do  the  work. 

The  store  that  1  ists  longest 
and  grows  fastest  is  the  store 
t h  at  sells  and  pushes  gen¬ 
uine  goods — like 
Fels-Naptha. 
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Cut  Down  Your 
Ice  Bill 

When  you  buy  a  McCray 
Refrigerator  you  use  less  ice 
—and  it  actually  pays  for 
itself.  Many  grocers  have 
figured  it  up  in  dollars  and  cents, 
and  have  found  that  their  McCray 
Refrigerators  cost  them  nothing — 
they  saved  the  money  on  the  ice  bill  and 
made  more  money  on  account  of  the  perfect 
condition  in  which  their  goods  were  kept. 

McCray 

Grocer’s  Refrigerators 

have  the  best  system  of  circulation.  They  keep  everything  sweet, 
free  from  taint,  and  absolutely  dry.  A  McCray  Refrigerator  in 
your  store  will  attract  at¬ 
tention  because  of  its  ele¬ 
gant  finish,  and  it  will  ac¬ 
tually  sell  more  goods  for 
you  because  they  will  be 
kept  in  better  condition,  and 
be  more  tempting  to  your 
customers.  McCray  Refrig¬ 
erators  are  made  in  all 
sizes  for  immediate  ship¬ 
ment,  or  built  to  order,  and 
every  refrigerator  is  abso¬ 
lutely  guaranteed. 

Write  your  name  and 
address  on  a  postal— ask 
for  catalog  No.  65  for  gro¬ 
cers,  or  No.  58  for  meat 
markets.  Don't  delay  a 
minute.  Do  tide  now  be¬ 
fore  you  forget.  Every 
moment's  delay  means 
the  loss  of  real  money 
and  trade  to  you. 

McCray  Refrigerator  Co. 

714  Mill  Street, 

Kendallville.  Indiana. 
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Lent. 

Once  every  year,  in  Lent,  my 
wife  insists  that  I  go  to  church. 
I’m  an  unregenerate  old  cuss,  and 
I  don’t  have  the  love  for  sermons 
that  I  ought  to  have.  Neverthe¬ 
less  I  let  myself  be  dragged  along 
and  usually  get  there,  once  any¬ 
way. 

This  year  it  was  on  the  last  day 
in  Lent,  the  Saturday  before 
Easter.  The  preacher  seemed 
like  a  mighty  decent  fellow — a 
man,  not  a  nightshirt  with  a  stick- 
in  it,  like  some  of  ’em. 

The  point  of  what  he  said  was 
this:  that  the  way  to  live  right 
was  to  live  up  to  the  principles  of 
simple  honesty  and  give  every¬ 
body  a  square  deal.  Doing  that, 
he  said,  would  satisfy  every  re¬ 
quirement  and  get  us  through  all 
right. 

One  thing  he  said  hit  me  hard. 
It  wasn’t  any  excuse;  he  said,  to 
say  that  a  man  in  business 
couldn't  be  literally  honest  be¬ 
cause  if  he  was  his  business  would 
be  ruined.  Let  it  be  ruined,  was 
his  idea.  Get  out  of  it  into  some 
other  business  where  you  could 
be  honest. 

But  where  is  one? 

You  know  it’s  always  been  my 
idea  that  actual,  literal  honesty 
ain’t  possible  in  business  as  fit  is 
conducted  to-day. 


This  preacher  brought  in  a 
number  of  simple  illustrations, 
among  which  was  this:  that  the 
measure  of  decency  for  a  store¬ 
keeper  was  for  him  to  consider  his 
customers’  interests  the  same  as 
his  own. 

As  a  matter  of  fact,  I  know  a 
whole  lot  of  storekeepers  who  put 
their  customers’  interests  ahead 
of  their  own. 

They  give  their  customers  a 
squarer  deal  than  they  do  their 
own  business. 

No  merchant  gives  his  own 
business  a  square  deal  when  he 
lets  it  lag  behind  in  any  way  at 
all.  If  making  money  was  as  easy 
as  getting  into  a  rut  we’d  all  be 
rich  in  no  time. 

I  see  several  hundred  retail  gro¬ 
cery  businesses  in  the  course  of  a 
year.  V ery  few  of  ’em  ever  get 
altogether  in  a  rut.  I’ve  seen 
some  businesses  that  were  the 
most  inconsistent  things  you  ever 
saw.  Every  department  but  one 
would  be  in  perfect  shape — up  to 
date  and  all  right.  The  one  de¬ 
partment  would  be  run  down 
something  fierce. 

There’s  a  grocer  in  Philadelphia 
who’s  this  way.  He  falls  down 
on  keeping  his  store  clean.  His 
windows  would  be  a  disgrace  to 
a  blind  man’s  house.  But  outside 
of  this  his  business  is  above  the 
average — he’s  wide-awake  all  the 
time  to  grab  the  main  chance. 
How  he  can  be  so  up-to-the- 
minute  in  other  things  and  let  his 
place  get  so  filthy  I  can’t  under¬ 
stand.  It’s  a  curious  little  weak 
place  in  human  nature. 


I  said  to  a  friend  who  is  also  a 
close  friend  of  this  grocer  not 
long  ago,  “Why  don’t  you  tell 

-  to  wash  his  windows? 

They’re  about  the  limit!” 

Some  time  after  I  asked  him  if 
he  ever  mentioned  the  matter  of 
the  windows.  He  said  he  had. 
The  grocer’s  answer  was,  “We’re 
all  so  busy  we  ain’t  had  time  to 
wash  ’em.” 

I  admit  it’s  better  to  run  a  dirty 
store  well  than  to  have  a  clean 
store  and  run  it  down.  I  used  to 
think  that  if  a  man  kept  his  store 
clean  it  was  a  sure  sign  he’d  suc¬ 
ceed.  I’ve  seen  so  many  clean 
stores  fail  or  come  near  it  that  I 
don’t  think  so  any  more. 

Neither  is  a  dirty  store  always 
a  sign  of  shiftlessness. 

^1  have  another  grocer  in  my 
mind  whose  weak  point  is  his 
bookkeeping.  His  ledger  looks 
like  a  ten-year-old  boy’s.  You 
can’t  see  the  ink  for  the  blots. 
A  lot  of  his  accounts  are  kept 
around  on  odd  slips  of  paper — the 
backs  of  envelopes  and  so  on. 

Yet  he  has  a  fine  store  and  as 
near  as  any  outsider  can  judge  it’s 
run  about  right.  Looks  so,  any¬ 
way.  If  he’d  bring  his  bookkeep¬ 
ing  system  up  to  date  I  wouldn’t 
know  a  better  greased  little  busi¬ 
ness. 

Don’t  make  any  mistake  about 
me.  I  know  the  difference  be¬ 
tween  essentials  and  non-essen¬ 
tials.  I  know  that  keeping  sloppy 
books  ain’t  the  first  of  the  essen¬ 
tials,  and  that  a  man  can  do  that 
and  still  make  money  and  be  suc¬ 
cessful. 


All  the  same  it’s  one  of  the  im¬ 
portant  departments  of  his  busi¬ 
ness. 

I’ve  personally  talked  with  an¬ 
other  grocer  who  to  save  his  soul 
can’t  seem  to  devise  a  system  of 
delivering  goods  that  will  keep  his 
customers  satisfied.  Like  the 
other  two  he  has  a  good  store  in 
other  respects.  I  know  what  the 
trouble  is — he  uses  one  wagon  to 
do  the  work  of  two.  He  should 
really  have  two  wagons,  but 
through  a  false  idea  of  keeping 
down  expense  he  refuses  to  do  it. 
There’s  nothing  stingy  about  him 
in  other  things — lie’s  broad¬ 
minded  and  all  right. 

I  do  consider  delivering  goods 
one  of  the  essentials. 

I  don’t  pretend  to  know  much 
about  Lent,  but  they  tell  me  it’s 
a  time  to  sort  of  take  account  of 
stock— see  what’s  wrong  and 
buck  up. 

If  I  had  a  store  I  believe  I’d 
have  a  business  Lent.  I  mean  by 
that  I'd  take  up  all  the  depart¬ 
ments  of  my  business  one  by  one 
and  look  at  it  under  a  microscope. 
Am  I  getting  all  I  ought  to  out  of 
my  advertising?  Have  I  got  the 
shortest  and  quickest  way  of 
keeping  books?  Am  I  an  easy 
mark  on  collections?  Am  I  dis¬ 
counting  enough  bills?  Is  my  de¬ 
livery  system  on  the  bum?  Am 
I  getting  all  the  profit  I  could  get 
on  everything?  Does  my  stock 
fill  the  bill? 

If  every  retailer  would  do  that 
once  a  year  and  act  on  what  he 
found,  there’d  be  fewer  wolves 
knocking  at  grocery  store  doors. 

The  Stroller. 


Johnson’s  Eversharp  Slicing  Machine 

All  the  latest  up-to-date  Improvements,  fully  protected  by  tour  recent  United  States  patents 


Five  little  sharp  pointed  toothed  wheels,  located  in  the  throat  of  the  machine, 
all  rotating  on  one  shaft.  They  hold  the  meat  firmly,  close  up  to  the  knife,  and 
cause  the  meat  to  be  fed  evenly,  top  and  bottom  alike.  They  act  as  a  back  bone  to 
soft,  moist,  yielding  meat,  and  insure  slices  of  uniform  thinness,  no  slabs  or  wedges 
cut  to  offend  customers.  THIS  VALUABLE  FEATURE  IS  PATENTED— NO 
OTHER  MACHINE  HAS  IT. 

Two  circular  tracks,  finished  up  absolutely  true  and  three  hardened  steel  rollers 
ground  perfectly  round,  gliding  over  these  polished  tracks  with  a  smooth,  easy,  fric¬ 
tionless  motion.  These  tracks  and  rollers  prevent  the  knife  edge  from  touching  the 
iron  face  of  the  machine — absolutely  nothing  to  dull  the  knife  except  the  meat  it. 
slices.  OUR  PATENTS  COVER  THIS  IMPORTANT  IMPROVEMENT— NO 
OTHER  MACHINE  HAS  IT. 

A  lluted-faced  meat  clamp  that  holds  the  soft  meat  rigid  and  firm  while  being 
sliced.  It  holds  the  butt  end  of  a  big  knuckle,  or  it  holds  a  little  half  ounce  end, 
and  it  holds  them  right— no  slipping  or  getting  away.  A  PATENTED  FEATURE 
THAT  NO  OTHER  MACHINE  HAS. 

Two  ball  jointed  claws — these  claws  connect  the  meat  with  the  feed  mechanism; 
they  grasp,  hold  and  feed  meat  of  any  kind  and  every  size  and  shape— they  will  feed  a 
tiny  scrap  close  up  to  the  knife.  This  patented  feature  alone  is  worth  five  times  the 
cost  of  the  machine.  It  will  save  two  dollars’  worth  of  meat  that  always  went  to 
waste  on  every  hundred  pounds  you  bought.  NO  OTHER  MACHINE  HAS  THIS 
PATENTED  FEATURE. 


Our  patented  sharpening  device  uses  a  razor  hone  of  the  very  finest  quality  and 
our  patented  guide  and  gauge  enables  any  unskilled  clerk  to  produce  a  keen,  smooth 
razor-like  edge  in  less  than  a  minute’s  time.  Any  one  can  sharpen  this  machine 
right,  and  no  one  need  be  troubled  with  a  dull-edge  knife.  You  can  slice  tons  of 
beef,  and  your  knife  will  still  be  sharp.  NO  OTHER  MACHINE  HAS  SUCH  A 
COMPLETE  AND  PERFECT  SHARPENING  DEVICE  AS  THIS  ONE. 

Our  knives  are  made  in  our  own  works  of  the  finest  English  steel,  manufactured 
and  imported  to  our  order.  They  are  heated  to  a  nicety  in  a  patented  non-oxydizing 
gas  furnace,  and  hardened  in  oil  by  an  experienced  expert,  tempered  to  an  exactness 
by  a  thermometer,  ground  concave  by  special  process  and  fitted  to  a  special  pat¬ 
ented  hollow-ground  bed,  with  a  cutting-edge  hard,  tough  and  smooth,  though  they 
cost  three  times  as  much  as  ordinary  knives,  yet  their  superb  action  justifies  the 
extra  expense. 

The  EVERSHARP  machines  have  the  most  complete  and  perfect  feed-motion — 
an  arrangement  so  perfectly  simple,  it  is  simply  perfect.  A  large  knuckle  of  beef, 
firmly  grasped  by  the  small  end,  is  fed  eighty  slices  to  the  inch  until  five  hundred 
and  sixty  perfect  slices  are  cut  off,  without  once  stopping  the  machine.  NO 
OTHER  MACHINE  CAN  CUT  HALF  THIS  NUMBER  OF  SLICES  WITHOUT 
STOPPING  THE  MACHINE  AND  READJUSTING  THE  MEAT. 

We  sell  these  machines  for  forty-six  dollars,  on  monthly  payments,  and  allcw  a 
liberal  discount  for  all  cash.  Inquiries  solicited.  Facts  and  figures  furnished. 


A.  W .  JOHNSON,  NEW  BRUNSWICK,  NEW  JERSEY 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Canning  Window. 


In  centre  are  six  cases  of  empty 
fruit  jars,  pints,  quarts  and  half¬ 
gallons.  To  each  side  of  jars  are 
jellies  and  preserves.  To  the 
front  of  window  are  empty  jelly 
glasses,  jar  rings  and  paraffine. 
You  can  improve  this  window  by 


placing  baskets  of  plums,  grapes, 
peaches,  or  any  fruits  in  season 
to  the  front  of  window. 

Have  a  card  extending  from  the 
top  of  window  reading  thus : — 

For  the  housewife  who  does 
preserving  we  ofl'er  jeUy  tum¬ 
blers  at  19  cents  a  doz.  For 
the  housewife  who  is  too  busy 
to  do  preserving  we  have  the 
best  of  pure  jellies  and  pre¬ 
serves. 

M. 

Williamstown,  Pa. 


What  is  more  pleasing  to  the 
eye  than  a  nice  clean  window 
filled  with  fresh  dates  and  figs? 
First  cover  the  floor  of  the  win¬ 


dow  with  clean  white  paper. 
Place  an  empty  corn  case  covered 
with  white  paper  in  the  centre  of 
the  window,  upon  which  stand  a 
full  box  of  dates  with  the  box  part 
taken  away,  exposing  the  dates 
without  any  covering  whatever. 
Break  some  of  the  dates  away 


from  the  top  as  if  they  had  been 
sold,  as  by  so  doing  the  centre  of 
the  column  of  dates  will  be  ex¬ 
posed,  showing  that  the  dates  are 
as  good  inside  the  column  as 
they  are  on  the  outside.  On  the 
front  side  of  the  box  print  a  sign 
as  in  the  illustration. 

On  either  side  of  the  column  of 
dates  lean  a  box  or  more  of  nice 
layer  figs  (ten-pound  boxes  will 
do).  Use  as  many  boxes  as  you 
have  room  for  without  crowding. 


Along  the  front  edge  and 
around  the  borders  of  the  window 
arrange  package  figs  and  dates. 
Alternate,  making  a  sort  of  border 
for  the  display,  which  will  set  off  | 


the  display,  especially  so  as  they 
are  generally  packed  with  col¬ 
ored  papers. 

Figs  often  come  in  small,  round 
baskets;  place  them  back  of  the 
rows  of  packages. 

Use  packages  for  pyramids 
wherever  convenient. 

The  bare  spots  can  be  filled  in 
with  stewing  figs  heaped  in  piles. 

Neat  price-cards  can  be  placed 
on  the  fruit,  also  attractive  cards 
hung  in  the  window.  They  will 
attract  the  attention  of  the  pub¬ 
lic. 

This  display  is  inexpensive,  as 
you  are  only  using  your  stock, 
which,  no  doubt,  would  be  stored 
away  in  the  wareroom. 

H.  J.  Gundaker. 

Lancaster,  Pa. 


Cut  Out  Cheap  Corn  Entirely. 


Well-known  Packer*’  Representative 
Contends  That  If  Packers  Would 
Stop  Packing  Third  and  Fourth  Grade 
Corn  the  Market  Would  Take  on 
Health  That  It  Can  Never  Otherwise 
Acquire. 

A  well-known  Eastern  repre¬ 
sentative  of  canned  goods  packers, 
in  discussing  the  slump  which 
has  again  overtaken  the  canned 
goods  market,  expressed  the  opin¬ 
ion,  which  is  worthy  of  consider¬ 
ation,  that  the  market  for  canned 
corn  would  never  recover  much 
strength  until  the  packers  ceased 
to  pack  third  and  fourth-grade 
stuff. 

This  broker  claimed  that  if 
each  packer  would  confine  himself 
to  one  grade  of  corn,  that  the  best 
he  can  get ;  or  to  a  first  grade  and 
at  most  a  good  second  grade,  the 
market  would  instantly  assume  a 
healthy  tone,  which  is  impossible 
under  present  conditions.  The 
present  method  is  to  pack  the 
finest  grade  under  the  best  label, 
a  second  giadeunderanother  label, 
and  sometimes  third  and  fourth 
grades  under  still  other  labels. 
The  third  and  fourth  grades  are 
usually  packed  only  to  sell.  The 
packer,  if  he  is  a  good  packer,  is 
not  proud  of  them,  and  wherever 
he  can  refuses  to  put  his  name  on 
the  label.  The  stuff  comes  on  the 
market,  in  a  great  horde,  and  be¬ 
cause  it  has  little  or  no  value  it 
has  no  bottom  to  its  price  and  in¬ 
evitably  depresses  the  market  for 
the  better  corn. 

The  same  broker  contended 
that  the  difference  in  cost  to  the 
consumer,  between  say  the  sec¬ 


ond-grade  corn  and  the  fourth, 
would  be  so  small  that  any  per¬ 
son  who  could  afford  the  fourth 
could  afford  the  second.  As  a 
matter  of  fact,  a  difference  of  12 
cents  per  dozen,  which  is  a  sub¬ 
stantial  difference  in  corn,  would 
mean  only  I  cent  per  dozen.  This 
means,  if  true,  that  there  would 
be  no  loss  of  trade,  and  no  in¬ 
justice  to  anybody,  by  cutting  out 
the  inferior  grades. 


Polished  Coffee  Seized  and  Burned. 

The  case  of  the  eighty-four  bags 
of  coffee  seized  by  the  Federal 
Government  several  months  ago 
on  the  ground  that  it  was  polished 
and  coated  in  violation  of  law 
was  tried  on  Monday  last  and 
ended  in  conviction.  This  is  the 
end  of  a  case  that  was  begun  in 
January,  when  District  Attorney 
Tillman  received  information  to 
the  effect  that  a  shipment  of 
coffee  was  expected  from  New 
Orleans,  the  consignees  being  Orr, 
Jackson  &  Co.  He  immediately 
seized  the  consignment.  M.  C. 
Albrech,  a  member  of  the  Bureau 
of  Chemistry  at  Washington,  who 
made  an  examination  of  the 
coffee,  testified  in  court  that  by 
chemical  tests  he  found  the  coffee 
to  be  coated  or  polished  with  a 
solution  of  lead  chromate,  a  very 
poisonous  substance.  He  said 
that  while  coffee  so  treated  might 
be  drunk  for  a  week  or  longer 
without  producing  apparent  ill 
effects,  if  its  use  were  continued 
it  would  have  a  very  poisonous 
effect.  Judge  McCall  sentenced 
all  the  eighty-four  bags  of 
“coffee”  to  be  taken  out  by  the 
United  States  Marshal  and 
burned  to  a  crisp.  Orr,  Jackson 
&  Co.  would  lay  no  claim  to  the 
coffee,  and  have  never  paid  the 
freight  on  it,  although  they  have 
kept  the  consignment  stored  on 
orders  of  the  Government.  The 
coffee  was  sent  to  them  by  West- 
feldt  Bros.,  a  New  Orleans  firm, 
and  although  the  latter  has  been 
notified  of  the  proceedings  pend¬ 
ing  on  account  of  an  alleged  vio¬ 
lation  of  the  pure  food  laws, 
Westfeldt  Bros,  have  not  claimed 
to  be  owners  of  the  consignment. 
Consequently  there  was  no  claim¬ 
ant  for  the  coffee,  and  the  eighty- 
four  bags  had  to  fight  a  losing 
battle  alone.  It  is  estimated  that 
if  the  coffee  were  of  the  grade  it 
appears  to  be,  the  entire  consign¬ 
ment  would  be  worth  about 
$1,000. 


Date*  and  Pig  Window. 
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Your  Customers 
Want 

Tabasco  Sauce 

If  Table  Sauces  are 
not  simply  to  make 
food  taste  good — 
they  are  to  liven  it 
up,  to  give  it  a  spicy 
relish,  to  give  it  zest 
and  ease  of  diges¬ 
tion. 

^  No  sauce  does  this 
half  so  well  as  Moss’ 
Green  Heart  Tabasco 
Sauce.  You  can  tell 
your  custoitiers 
truthfully  that  a 
dish  sauced  with  it 
becomes  a  new  dish. 

Made  of  racy  ta¬ 
basco  peppers  in  the 
famous  New  Iberia 
Parish ,  Louisiana ,  by 
the  New  Iberia  Ex¬ 
tract  of  Tabasco  Pee¬ 
per  Co.  There  is  no 
question  whatever 
that  you  can  sell  it. 

Philadelphia  Agents 

Philadelphia  Pickling  Co. 

260=264  South  Second  Street 
Philadelphia,  Pa. 


Getting  What 
Yon  Bought 

Do  you  want  to  enjoy 
the  novelty  this  year  of 
knowing  when  you  buy 
canned  goods  futures  ex¬ 
actly  how  many  you  are 
going  to  get  ? 

Chance  is  you  never 
have  had  that  certainty 
before. 

To  have  it  now  order 
Blue  Bell  and  Clover 
Farm  canned  goods  of 
your  jobber’s  salesman. 

Very  likely  he  handles 
them  already  ;  if  he  does 
not  he  can.  Every  jobber 
gets  from  us  on  these 
goods  a  contract  to  deliver 
ioo  per  cent.  He  will  give 
it  to  you'  when  you  buy. 

The  finest  canned  goods 
packed  in  Maryland. 

STRASBAUGH,  SILVER  &  CO. 

ABERDEEN,  MD. 


Both  Perfect  and  Uniform 


Gurnse  Butter  has  two  qualities  that  we  talk  about  a  good 
deal — i,  superfine  quality;  and  2,  reliability  and  uniformity. 

It’s  hard  to  say  which  the  grocer  thinks  more  important  in 
butter,  but  if  there  is  any  difference  we  believe  that  uniformity 
is  the  more  important.  Every  grocer  knows  how  dangerous  to 
his  business  it  is  to  have  the  second  shipment  of  butter  poorer 
than  the  first. 

But  with  Gurnse  Butter  it  isn’t  necessary  to  choose  between 
these  two  good  qualities,  for  Gurnse  Butter  embodies  both.  It 
is  the  finest  dairy  butter  possible  to  produce,  inspected  rigidly 
at  every  stage,  and  it  keeps  that  way  always. 

You  and  your  customers  can  handle  one  pound  of  Gurnse 
with  perfect  confidence  that  it  will  be  exactly  like  that  other 
pound  that  suited  perfectly. 

Packed  in  30  and  50-pound  boxes — pound  and  half  pounds — 34  cents. 

Prices  subject  to  market  change. 

P.  F.  BROWN  &  CO. 

39  S.  Front  St.,  Philadelphia,  Pa. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Dealers  in  Saddlers’ Tools. 

Catawissa,  Pa.,  April  15,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Inclosed  please  find 
four  postals.  Please  address  each 
one  to  some  firm  in  Philadelphia 
who  sells  .saddlers’  tools. 

Thanking  you  in  advance  for 
your  trouble,  I  remain, 

Yours  truly, 

H.  S.  Grove. 

The  postals  mentioned  above 
were  sent  to  the  following: — 

Kline,  Savidge  &  Co.,  161  North 
Third;  street ;  Frank  L.  Donlevy 
Co.,  833  Arch  street;  Jacob  Ger- 
hab,  162  North  Third  street;  T. 
W.  Gilbert  Co.,  108  North  Third 
street,  all  of  Philadelphia. 

*  *  * 

To  Buy  Cans. 

Waterloo,  N.  Y.,  April  21,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  in¬ 
form  me  on  the  inclosed  card 
where  I  can  buy  tea,  coffee  and 
spice  cans  for  display  purposes? 

Yours  truly, 

W.  Litzenburger. 

Either  Henry  Troemner,  91 1 
Arc'll  street,  Philadelphia,  or  the 
American  Can  Co.,  New  York 
City,  N.  Y. 

*  *  * 

To  Make  Bluing. 

Asheville,  N.  C.,  April  9,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Please  give  us 
recipe  for  making  liquid  blue  for 
bluing  clothes. 

Yours  truly, 

Yates  &  McGuire. 

Take  one  ounce  of  soft  Prussian 
blue,  powder  and  put  in  a  bottle 
with  a  quart  of  clear  water.  Add 
J4  ounce  of  oxalic  acid. 

*  *  * 

Quaker  Oat6  Co.  Thinks  Grocers 

Should  Sell  at  Ten  Cents  and 
Says  It  Will  Help  Them. 

Chicago,  Ill.,  April  20,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — - The  question  of  the 
retail  selling  price  of  advertised 
rolled  oats  packages  has  been 
much  discussed  by  retail  grocers 
of  late.  The  most  observant  re¬ 
tailers  take  the  view  that  at  12 
cents  per  package  the  consump¬ 
tion  has  been  greatly  curtailed, 


yet  the  grocers’  cost  would  not 
reasonably  warrant  a  price  of  10 
cents. 

In  the  large  cities  most  of  the 
grocers  have  found  the  demand  of 
the  consumer  for  a  10-cent  price 
too  great  an  obstacle  to  surmount 
without  loss  of  volume  and  con¬ 
sequently  are  doing  business  with¬ 
out  profit. 

As  a  measure  of  relief  to  the 
retail  grocer,  as  well  as  in  recog¬ 
nition  of  the  consumers’  demand, 
we  have  decided  to  defer  no 
longer  the  action  we  promised 
the  trade  in  December,  when  our 
advance  was  made,  to  restore  the 
10-cent  basis  as  soon  as  possible; 
therefore  we  have  to-day  reduced 
the  price  on  the  regular  size 
Quaker  Oats  so  that  it  may  with 
profit  be  sold  at  10  cents. 

There  is  no  decrease  in  the  cost 
of  materials  to  warrant  this  re¬ 
duction.  Oats  remain  very  high 
and  milling  quality  more  difficult 
to  obtain  than  ever  in  our  ex¬ 
perience.  Our  sole  reason  for  the 
step  is  to  make  our  goods  more 
satisfactory  to  the  dealer;  to  in¬ 
crease  the  consumption  and  con¬ 
sequently  by  increasing  the  vol¬ 
ume  also  increase  the  profit  to  the 
trade. 

The  reduction  is  effective  only 
in  territory  north  of  Tennessee 
and  North  Carolina  and  east  of 
Colorado  and'  Wyoming. 

This  early  advice  is  given  you 
under  the  belief  that  the  matter  is 
of  such  importance  to  your  read¬ 
ers  that  you  will  want  to  make 
editorial  comment  in  your  next 
number. 

Yours  truly, 

The  Quaker  Oats  Co.. 

C.  C.  Coldren,  Assistant  Sales 
Manager. 


New  Patents  and  Trade-mark*  in  the 
Grocery  Line. 


Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  December  17,  1907: — 

873,832.  Machine  for  sizing,  cutting 
and  marking  candy.  A.  H.  Bartlett, 
Buffalo,  N.  Y. 

873,850.  Combined  scoop  and  scale. 

T.  T.  Ellis,  St.  Louis.  Mo. 

873.877.  Sausage  linking  and  twist¬ 
ing  machine.  H.  W.  Louden,  Lebanon,  j 
Pa. 

873.922.  Apparatus  for  preparing  and  , 
packing  seeded  raisins.  N.  B.  Converse,  j 
Fresno,  Cal.,  assignor  ta  himself  and  J. 

E.  Dickinson,  trustees,  same  place. 

873.980.  Coffee  and  tea  urn.  C.  A. 
Barwise,  Brooklyn,  N.  Y. 

874.094.  Butter  cutter.  J.  M.  Low, 
Chicago,  Ill. 

874,104.  Folding  egg  case.  Michael 


diller.  Brillion,  Wis. 

874.133.  Butter  cutter.  R.  W.  Stev- 
:ns.  Butte,  Mont. 

874,136.  Apparatus  for  drying  maca- 
oni.  Ludwig  von  Susskind,  St. 
leorgen;  Switzerland. 

874,195.  Mechanism  for  detaching 
liscuits  from  pans.  George  Herbert,  Jr., 
Glasgow,  Scotland. 

874.277.  Lard  scoop.  H.  L.  Adams 
ind  L.  O.  Wells,  Bonneterre,  Mo. 

874.278.  Egg  steamer.  J.  L.  Adams, 
5t.  George  Island,  Md. 

874.279.  Art  of  baking.  A.  P.  Ander-, 
on.  New  York,  N.  Y. 

874.305.  Coffee  mixture.  A.  E, 
Nocker,  New  York,  N.  Y. 
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TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  canned  fruits  and  vegetables.  H. 
P.  Cannon,  Bridgeville,  Del.  The  words 
“Cannon  Brand”  and  a  representation  of 
a  cannon.  ‘ 

For  flavoring  extracts.  J.  C.  Hagan, 
Richmond,  Va.  A  representation  of  an 
old  woman. 

For  eggs.  C.  W.  Nicholson  Co., 
Grand  Junction,  Iowa.  The  letters  “G. 
W.  N.  Co.”  _  . 

For  tea.  George  Lewis  &  Co.,  Chi¬ 
cago,  Ill.  A  representation  of  a  cup  and 
saucer  and  the  words  “Uandi  Tea.”  _ 

For  cured  meats  and  sausages.  Kin- 
gan  &  Co.,  Belfast,  Ireland,  and  Indian¬ 
apolis,  Ind.  The  words  “La  Perla.” 

For  candy.  Photios  Boondas,  New 
York,  N.  Y.  A  representation  of  a 
wreath  at  the  top  of  which  is  a  scroll 
and  the  head  and  wings  of  an  eagle,  the 
background  being  a  representation  of  the 
sun. 

For  flavoring  extracts.  Domestic 
Science  Manufacturing  Co.,  Boston, 
Mass.  The  words  “Domestic  Science.” 

For  pototoes.  Carter-Corey  Co.,  Ban¬ 
gor,  Me.  The  words  “Moose-Head 
Brand”  and  a  representation  of  a  head 
of  a  moose. 

For  dried  and  preserved  fruits,  and 
vegetable  oils.  Christian  Eckardt,  Jo- 
hannishof,  Germany.  The  word  “Gladi¬ 
ator.” 

For  table  syrup.  Halpen,  Green  & 
Co.,  Philadelphia,  Pa.  The1  word  “Per¬ 
fection.” 

For  olive  oil.  Strohmeyer  &  Arpe 
Co.,  New  York,  N.  Y.  The  words 
“Re  Umberto  II”  and  a  representation 
of  King  Humbert  II. 

For  salad  oil.  Strohmeyer  &  Arpe 
Co.,  New  York,  N.  Y.  The  words  “San 
Rocco”  and  a  representation  of  St. 
Rocco. 

For  sardines,  sprats,  anchovies,  herr¬ 
ings,  mackerel  and  fish-balls.  Stroh¬ 
meyer  &  Arpe  Co.,  New  York,  N.  Y. 
The  word  “Elite.” 

For  flour.  C°hen  &  Rosenberg,  Bos¬ 
ton,  Mass.  The  words  “King  Richard.” 

For  cheese.  W.  J.  Eldridge,  Aurora, 
Ohio.  The  word  “Imperial.” 

For  butter.  H.  H.  Brown,  Philadel¬ 
phia,  Pa.  The  word  “Gurnse”  and  a  rep¬ 
resentation  of  clover  leaves. 

For  bread.  Heidland  Baking  Co.,  St. 
Louis,  Mo.  The  words  “Heidland’s 
Manna  Bread”  and  a  representation  of  a 
loaf  of  bread. 


For  flour.  Bay  State  Milling  Co., 
Boston,  Mass.  A  representation  of  the 
Parthenon  and  the  words  “Parthenon  T. 
T.  T.  Flour,  Minnesota.” 

For  salt  J.  B.  Speed  &  Co.,  Louis¬ 
ville,  Ky.  A  representation  of  a  star  and 
the  words  “Louisville  Salt  Elevator,  J. 
B.  Speed  &  Co.” 

For  starch.  J.  S.  Harris,  New  York, 
N.  Y.  The  words  “St.  Denis”  and  a  rear 
view  of  the  head  of  a  man  wearing  a 
very  high  collar. 

For  fresh  fruits  and  vegetables.  \Y. 
H.  Fox,  Graysville,  Tenn.  The  word 
“Fox”  and  a  representation  of  a  fox. 

For  chocolates  and  bonbons.  The  W. 
M.  Lowney  Co.,  Boston,  Mass.  A  rep¬ 
resentation  of  a  shield  having  the  word 
“Lowney’s”  on  its  lower  portion  and 
three  plumes  in  its  upper  portion  and 
surmounted  by  a  winged  animal.  Below 
the  shield  is  a1  scroll1  bearing  the  words 
“Alit  Delectans.” 

For  chewing  gum  and  candy.  D.  H. 
Reeder,  Laporte,  Ind.  The  word  “Mas-  : 
tico.” 

For  milk  chocolate.  The  W.  M.  1 
Lowney  Co.,  Boston,  Mass.  A  represen¬ 
tation  of  a  cow  and  a  milkmaid. 

For  chocolate  candy.  Cedar  Rapids 
Candy  Co.,  Cedar  Rapids,  Iowa.  The 
word  “Acme.” 

For  chicory  and  coffee1  substitute.  ; 
Emil  Seelig,  A.  G.  Heilbronn,  Ger¬ 
many,  and  Jersey  City,  N.  J.  A  panel 
on  which  are  prominently  displayed  a 
star  and  two  crests  and  the  name  “Emil 
Seelig.”'  | 

For  wheat  flakes.  Pacific  Milling 
Co.,  San  Francisco,  Cal.  The  words 
“Wheat  Flakes,”  and  a  representation 
of  a  nearly  rude  man. 

For  flour.  Rippe  Grain  and  Milling 
Co.,  Fairhiount,  Minn.  A  repr^senta-  \ 
tion  of  a  feather,  with  the  words  “Fair-  i 
mount  Mills,”  and  a  monogram  “H.  R.” 


Take  notes  from  your?  long  time  cus¬ 
tomers.  They  are  easier  collected  and 
pay  interest.  All  Forbes  Indexed  Cou¬ 
pon  Books  have  a  note  in  front.  See 
advertisement. 


This  Horse  Clipper  is  a  Bargain. 

Think. of  it,  a  Power  .Horse  Clipper 
that  you  can  sell  at  $5.00  and  make  a  nice 
profit..  We  have  one  that  we  would  like 
to  quote  you,  knowing  that  you  will  buy 
at  the  price.  Jas.  M.  Vance  &  Co.,  211- 
213  Market  street,  Philadelphia. 


f 

Two-Minute  Sermons  for  the  Retail 

Grocer 


XXXVI. — Trading  Business  Ideas. 

Get  acquainted  with  your  horse 
before  trading  him  off,  he  may  be 
a  good  one. 

Ideas  come  to  some  people  so 
rapidly  that  they  cannot  possibly 
take  care  of  them  unless  they  have 
a  big  staff  of  assistants.  The  writer 
knows  one  bright,  brainy  fellow 
who  has  ideas  come  to  him  this 
way  and  almost  every  day  he  has  a 
new  one.  He  is  kept  poor  by  them, 
just  because  he  starts  in  on  one  to¬ 
day  and  trades  it  off  for  a  better  one 
to-morrow,  and  so  on  through  the 
year.  In  the  course  of  a  single  year 
he  probably  starts  to  make  use  of 
at  least  a  dozen  exceptionally  good 
ideas,  along  with  the  more  ordi¬ 
nary,  any  one  of  which  would  be  a 


great  success  if  worked  out  in  a 
systematic  manner.  If  he  wrm  <  | 
just  get  one  of  these  ideas  so  fast¬ 
ened  in  his  brain  as  to  prevent  an¬ 
other  one  from  gaining  an  entrance 
he  would  have  been  rich  long  ago, 
but  the  new  one  always  looks  the 
best,  and  as  a  result  the  old  one, 
which  is  just  beginning  to  get  a 
trial,  is  neglected  and  dies  of  the 
neglect. 

The  man  who  only  has  one  idea 
at  a  time  and  sticks  so  close  to  it 
that  nothing  can  separate  him  from 
it  is  more  likely  to  make  a  success 
of  life  than  the  man  who  has  a  fine 
new  idea  every  morning  for  break¬ 
fast  and  trades  it  off  before  supper 
without  giving  it  a  chance  to  suc¬ 
ceed.  F.  A.  P.  I 


WE  ARE  FORCING 


A  LL  you  have  to  do  is  to  take  a 
profit  of  33U  per  cent,  on  the  trade 
we  send  you.  That’s  just  as  easy  as 
it  seems.  Heavy  advertising  starts 
your  customers  using  -wmmsr  and  its 
quality  keeps  them  using  it. 

You  have  to  “talk  up”  the  other 
breakfast  foods,  wasting  your 
time,  worrying  your  head,  tiring 
your  customer.  What’s  the  use 
of  that  when  you  can  sell 
-F®B£E-  without  talking  ? 

I  *  ,•  '  * 


The 

Reason  We  Sell 
More 

<]f  Lots  of  manufacturers  claim  that  they  can  force  you 
to  sell  their  goods  by  creating  a  demand  with  the  con¬ 
sumer.  We  know  that  “unwilling  service  is  never  good 
service  so  instead  of  trying  to  force  you  to  sell  Mother’s 
Oats  we  are  making  it  worth  your  while  to  push  them ,  by 
giving  you  an  extra  profit  in  the  shape  of  the  coupons 
which  net  you  a  profit  of  cent  each  011  all  redeemed. 
When  you  induce  your  customers  to  take  Mother’s  Oats 
instead  of  some  other  brand  you  have  the  satisfaction  of 
knowing  that  you  have  tied  them  to  you  by  giving  them  an 
oat  product  which  is  better  than  anything  else  of  the  kind 
on  the  market. 


The  Great  Western  Cereal  Co. 

Chicago,  III. 

^ r 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Th«  Protection  of  Creditors. 

The  tendency  toward  prevent¬ 
ing  dishonest  retail  dealers  from 
defrauding  their  creditors  by  fake 
sales  and  transfers  of  their  prop¬ 
erty  is  at  the  present  time  very 
marked  in  all  sections.  The  bulk 
sales  laws  which  have  been  passed 
in  about  thirty  States  have  helped 
in  this  movement,  which  has  also 
been  helped  in  other  ways. 

The  courts  almost  invariably 
assist  an  honest  creditor  of  this 
class  to  obtain  his  rights  if  it  can 
be  done.  A  case  which  supplies 
a  good  illustration  has  just  been 
decided  in  the  Philadelphia 
courts.  This  case  has  been  drag¬ 
ging  along  in  the  Philadelphia 
courts  since  1904.  For  some  years 
previous  to  1904,  H.  Berg  was  in 
the  retail  business  at  608  South 
Third  street.  On  January  4,  1904, 
he  sold  his  entire  stock  to  one 
Harris  Aaronson  for  $850.  At 
that  time  he  was  owing  a  little 
over  $500  to  the  Philadelphia 
wholesale  trade,  his  creditors 
being  four  of  the  larger  jobbers. 
One  of  these,  learning  of  the  sale, 
called  on  him  immediately  for 
settlement  of  his  account,  but  he 
refused  to  pay  him  or  his  other 
creditors,  claiming  that  he  had 
made  over  most  of  the  money  to 
his  brother-in-law,  in  settlement 
of  a  claim  of  $500.  The  jobber 
referred  to  at  once  swore  out  a 
warrant  for  Berg’s  arrest,  charg¬ 
ing  him  with  selling,  removing 
and  secreting  goods  with  intent 
to  defraud  his  creditors,  and  the 
matter  was  placed  in  the  hands 
of  the  District  Attorney’s  office. 
Berg  was  arrested  and  held  in 
$800  bail  for  court.  The  case  was 
postponed  from  time  to  time,  but 
finally  came  to  trial  a  short 
time  ago.  Berg  was  convicted 
and  sentenced  to  four  months 
in  the  county  jail.  The  prose¬ 
cutors  in  this  case  were  sev¬ 
eral  times  offered  a  settlement  of 


50  per  cent,  if  they  would  with¬ 
draw  the  charges  of  fraud,  this 
offer  having  been  made  as  recent¬ 
ly  as  a  week  previous  to  the  trial, 
but  they  refused  settlement,  pre¬ 
ferring  to  lose  in  this  particular 
case  rather  than  surrender  the 
principle  for  which  they  were 
contending — that  it  was  possible 
to  convict  a  dealer  in  a  criminal 
prosecution  on  the  charge  of  dis¬ 
posing  of  his  goods  with  intent  to 
defraud  his  creditors. 

Question :  G.,  Pa. — A  sold  B  a 
property  by  signing  a  paper  like 
this,  viz : — 

I  have  this  day  sold  to  B  a  certain 
house  and  lot  for  $2,150;  one  hun¬ 
dred  and  fifty  dollars  to  be  paid  in 
cash,  the  balance  to  be  paid  every 
three  months  as  agreed. 

A  took  B’s  check  for  $150.  A’s 
wife  was  dissatisfied  and  would 
not  sign  the  deed,  and  B  would 
not  annul  the  sale,  claiming  he 
had  already  sold  the  property  to 
C,  who  wants  the  property  or 


damages.  Can  either  B  or  C  get 
the  property,  and  have  they  cause 
for  damages? 

The  inside  circumstances  in  the 
case  are  these  inferred: — 

A  has  several  properties  and  a 
large  family  of  grown-ups;  is  80 
years  old  ;  went  to  B  to  purchase 
lumber  for  repairs.  The  question 
of  selling  got  up  between  them; 
the  property  he  sold  is  worth 
$3,500  or  more  and  B  knew  there 
would  be  trouble  about  that  sale 
and  at  once  had  deed  of  transfer 
made  the  same  day  at  $3,000  to  C, 
but  the  consummation  was  stalled 
when  they  took  the  deed  to  A’s 
wife  to  sign.  A  can’t  explain  why 
he  sold  it.  All  went  so  quick  is 
his  only  excuse. 

Answer. — A’s  transaction  with 
B  did  not  in  any  sense  amount  to 
a  sale ;  it  was  simply  an  agree¬ 
ment  or  memorandum  of  sale.  B, 
the  purchaser,  was  charged  with 
knowledge  that  A’s  deed  w'ould 
not  convey  good  title  unless  Mrs. 
A  joined  in  it.  He  therefore  took 
an  undue  and  improper  risk  when, 


Selling  Talks  With  Grocery  Clerks 

— - — . 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


_.  tTh,?  "  Grocery  World  ”  h*s  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typ*w.itten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal's  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks.— Ed.] 


THE  TEA  QUESTION  AGAIN. 

Selling  tea  isn’t  as  hard  as  some 
clerks  imagine.  Half  the  battle 
is  getting  sufficient  confidence 
from  the  customer  to  give  you 
her  first  order.  Don’t  talk  a 
“pound.”  Sixty  cents,  or  even 
half  a  dollar,  is  twice  as  much 
money  as  hosts  of  people  think  of 
spending  at  a  time  for  tea.  You 
ought  to  know  this.  While  you're 
taking  an  order  next  week  say, 
“Mrs.  Smith,  we  have  put  on  sale 
two  new  teas,  a  black  and  a 
mixed,  that  the  manager  wants 
you  to  try.  He  requests  that  you 
merely  purchase  a  quarter  of  a 
pound  for  13  cents.  May  I  enter 
that  amount  on  your  bill?  If  so, 
I  am  to  report  it  to-night.”  Keep 
this  up  all  week. 

THE  FURNITURE  TOLISH 

called  Liquid  Veneer  must  be 
sold.  Five  cents’  commission  on 
the  25-cent  size,  and  10  cents  on 
the  50-cent  size.  We  believe  this 
is  a  good  thing — we  further  be¬ 
lieve  that  it  would  be  a  good  thing 


to  move  it.  Get  posted  on  what 
it  will  do.  Read  the  circulars. 

SALAD  DRESSING. 

Lettuce  is  coming  in  now  in  fine 
shape  and  very  reasonable  in 
price.  We  sold  five  barrels  Satur¬ 
day.  You  forget  to  speak  about 
the  dressing.  Now’s  the  time. 
We’re  overstocked  on  Alpha  and 
Royal.  Have  a  nice,  clean,  fresh¬ 
looking  bottle  of  both  beside  you 
this  week.  Lay  a  couple  on  top  of 
half  a  dozen  heads  of  lettuce  right 
on  the  counter  and  watch  the 
effect — watch  the  result  of  “silent 
suggestion.” 

BE  READY. 

It’s  a  great  thing  to  be  ready. 
It  spells  success.  But  be  ready 
for  your  morning  customer.  Not 
a  word  of  idle  talk  to  your  brother 
clerk.  Not  a  minute  must  you  de¬ 
vote  to  stock  arrangement  while 
the  customer  is  waiting.  Just 
“be  ready.”  It’s  a  compliment  to 
her  when  you  promptly  drop  the 
work  in  hand. 


before  obtaining  Mrs.  A’s  con¬ 
sent,  he  made  his  alleged  sale  to 
C.  Had  he  been  properly  prudent 
he  would  have  gotten  his  deed, 
legally  executed  both  by  A  and 
A’s  wife;  then  he  could  have  sold 
to  C  and  conveyed  something.  As 
it  was,  he  conveyed  something 
which  he  did  not  have;  he  had 
only  the  promise  of  it. 

There  was,  however,  a  valid 
contract  of  sale  between  A  and  B, 
which  contract  A  violated  when 
he  found  himself  unable  to  deliver 
a  good  deed.  He  is  therefore  lia¬ 
ble  to  B  for  all  damages  which  B 
sustained  through  A’s  breach. 
Whether  B  is  entitled  to  count  in 
his  damages  the  loss  on  his  bar¬ 
gain  with  C,  however,  is  very 
doubtful,  for,  as  explained,  that 
transaction  was  prematurely  en¬ 
tered  into.  So  that  while  B  has  a 
nominal  right  of  action  against  A 
he  will  probably  have  to  prove 
damages  other  than  these  before 
he  can  recover  anything. 

If  C  entered  into  a  bona  fide 
agreement  with  B  to  buy  the  A 
property,  C  unquestionably  has 
also  a  right  of  action  against  B 
for  the  latter's  breach. 


Question :  A.  F.,  Philadelphia, 
Pa. — I  have  a  customer  who  has 
run  a  bill  on  me  for  $29.75.  Said 
customer  has  misrepresented  him¬ 
self  to  me.  He  told  me  he  was 
working  for  the  Philadelphia  and 
Reading  Railroad,  which  I  find  is 
not  so.  His  wife  also  went  to  the 
superintendent  to  tell  me  he  was 
working  there,  which  he  refused 
to  do.  Would  you  kindly  tell  me 
if  I  can  hold  this  person  for  re¬ 
ceiving  goods  under  false  pre¬ 
tenses? 

Answer. — The  proper  answer  to 
this  question  depends  upon  some 
facts  which  are  not  disclosed.  If 
the  delinquent  customer  in  the 
above  case  came  to  this  corre¬ 
spondent  when  working  for  no 
one — a  man  without  an  income 
and  without  financial  resource — 
and  by  representing  that  he  was 
an  employee  of  the  railroad  com¬ 
pany  obtained  credit  which  if  the 
truth  had  been  known  he  would 
not  have  gotten,  then  he  is  guilty 
of  false  representations  and  a  war¬ 
rant  can  issue.  The  wife’s  trick 
would  be  strong  evidence  of 
fraudulent  intent.  But  if  the  rep-  J 
resentation  was  simply  a  lie,  and 
the  delinquent,  while  not  working 
for  the  railroad,  was  actually 
working  for  somebody,  there  is  no 
false  representation  in  a  criminal 
sense. 
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WANT  DEPARTMENT 

Advertisements  In  thl»  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  frit 
coit.  Answers  may  be  addressed  to  the  Gbocxry  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  io  cents  In  postage  to  pay  for  remalllng  the  same.  To  non-subscribers  the  price  Is  so 
cents  per  Issue. 


WANTED. 

WANTED.  —  A  second-hand  McCaskey 
Register.  Must  be  in  first-class  order  and 
cheap.  Also  one  8,  io  or  12  foot  Miller  & 
England  tilting  bin  counter.  J.  D.  Hocking, 
401  W.  Walnut  St,  Lancaster,  Pa.  18 

WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  tf 


FOR  SALE. 


FOR  SALE.  —  One  Neostvle  copying 
machine  and  supplies.  MacMunn,  2000  N. 
Third  St.,  Philadelphia _  1 7 

FOR  SALE. — No.  79  Cash  Register.  Per¬ 
fect  condition.  MacMunn,  2000  N.  Thiid 
St.,  Philadelphia.  _  17 

FOR  SALE. — National  Cash  Register,  cost 
new  $400.  Will  sell  cheap.  Good  as  new,  in 
use  only  seven  months.  Purman,  Johnston 
&  Co.,  Montpelier,  Ind. _ 17 

FOR  SALE. — Enterprise  Rotary  Smoked 
Beef  Shaver,  No.  125  (with  two  blades). 
List  price,  $22.50.  Will  sell  it  for  $12.00. 
Is  in  first-class  condition.  Used  only  three 
months.  This  is  a  bargain  for  anyone  who 
needs  a  good  shaver.  Write  to  Bergstresser 
&  Fretz,  Emaus,  Lehigh  Co.,  Pa.  17 

FOR  SALE. — 6-Multiple  Drawer  National 
Cash  Register,  as  good  as  new.  Cost  $450. 
Will  take  $350  cash,  or  $300  cash  and  a  good 
second-hand  small  National  Cash  Register 
suitable  for  cashier’s  desk.  Address  Ernest 
W.  Miller.  Hagerstown,  Md.  17 

FOR  SALE. — Three-shelf  revolving  vege¬ 
table  display  stand  wiih  mist  machine 
attachment.  Nearly  new.  Price,  $8.00. 
Mrs.  E.  H.  Hoffman,  Malvern,  Pa.  17 

FOR  SALE. — Walker  Pivot  Bin,  shelving, 
coffee  mill  and  butter  box,  cheap.  Apply, 
Hobson  Bros.,  Narberth,  Pa.  17 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  313. — In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J:  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2  ,300  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  fiat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 


This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333. — General  storein  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
3oxioofeet.  Business about$4, 000 per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  334  — In  West  Philadelphia,  size 
16x44.  Does  $375  weekly,  three-fourths 
cash.  Stock  $1500  but  can  be  reduced  to 
$1000.  Clear  slightly  more  than  10  per  cent, 
above  everything.  Dwelling  connected  for 
sale  or  rent.  Owner  going  into  manufac¬ 
turing  and  will  sell  at  inventory.  Fullest 
investigation. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  341. — In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  reduced  to 
$1,100.  Amount  required,  around  $3,000. 
Cash  or  good  security.  Dwelling. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346. — In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $ 1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

No.  347.— In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x30 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $6co. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $r,ooo.  This  is  a  splendid 
money-making  proposition. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 


has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  F ull  inves¬ 
tigation. 

No.  363  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  17x38 
feet.  Does  $17,000  to  $18,000,  two-thirds 
cash.  Stock  $500.  Net  profits  10  per  cent. 
Good  10-room  dwelling  conntcted  for  sale. 
Uses  one  team.  Owner  has  seashore  hotel 
and  wants  to  give  it  his  whole  time.  Take 
$2,500  on  the  property  and  inventory  for 
stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  364 — In  good  part  of  West  Philadel¬ 
phia.  Groceries,  meats  and  produce. 
Store  20  x  60  feet.  Does  $20,000  to  $25,000, 
half  ca'-h,  balance  weekly.  Stock  $700  to 
$800.  Net  ptofits  10  per  cent.  Owner  sick 
and  ordered  to  give  up  work  by  physician. 
Will  sell  at  sacrifice  in  order  to  get  out 
quickly.  This  store  can  be  bought  for 
about  $  ,400,  which  is  far  below  inventory. 

In  all  of  these  the  cause  01  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  4  CO., 

927  Arch  Street,  Philadelphia,  Pa. 
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0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
0  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  Is  o 
0  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  0 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  2300,  o 

o  Keystone,  Race  746.  o 

0  o 

ooooQoosoioeoaoooooooooooo 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

SEASHORE  GROCERY  DEPARTMENT 
FOR  SALE. 

The  owner  of  a  large  department  store  in 
the  cleanest  seashore  resort  on  the  Atlantic 
Coast  offers  his  grocery  department  for 
sale;  the  whole  place  is  too  big  for  him. 
Does  $42,500  yearly;  20  per  cent,  cash;  50 
per  cent,  weekly,  20  per  cent,  monthly  and 
10  per  cent,  seasonable.  Present  stock 
$4,300,  but  this  includes  a  lot  of  futures  and 
can  be  reduced.  Fixed  charges  moderate. 
Net  profits  9  to  10  per  cent.  Price  inven¬ 
tory.  This  is  an  unusual  chance. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 


ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  Sc  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

GOOD  WEST  PHILADELPHIA  STORE. 

Owner  of  a  fine  West  Philadelphia  gro¬ 
cery  is  obliged  to  go  South  and  offers  his 
store  for  sale.  Groceries,  meats  and  provi¬ 
sions.  Size,  25x72  feet.  Does  $500  weekly, 
nearly  all  cash.  Stock  will  run  about  $1,000. 
Clean  net  profits  10  per  cent.  Uses  one 
team.  Fine  fixtures.  Will  inventory  around 
$2,000.  Cash,  good  security,  or  property. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


HELP  WANTED. 


WANTED. — Specialty  salesman,  10  years’ 
experience  high  grade  lines,  selling  grocery 
and  department  stores,  will  be  open  for 
good  line  or  account,  Philadelphia  and 
near-by  trade  and  the  South.  W.  L.  W., 
“  Grocery  World,”  Philadelphia.  17 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
‘‘Grocery  World,”  Philadelphia.  tf 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  too  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


STANDARD  Cash  Registers 

Cost  only  $25  and  $30,  but  they  give  you  a  com¬ 
plete  written  account  of  the  day’s  business, 
including  goods  sold  for  cash  or  credit,  paid  outs, 
received  on  account,  the  amount  and  the  clerk 
in  each  case.  A  fine  investment.  Want  circular? 

STANDARD  CASH  REGISTER  COMPANY 

40  Chestnut  Street  -  Wabash,  Indiana 
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UNDER  THE  DIRECTION  OF 

R.  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  April  27,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  xo  hands,  packed  i  in  barrel..  . . .  $2\oo  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.15  per  bunch 

Selected,  7  hands,  packed  1  in  crate . ; . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands .  1. 00  per  bunch 

Selected,  7  hands . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3.25 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box . 

Fancy  Brights,  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  box . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’s,  per  box . 

Fancy  Bright,  8o’s  per  box . . . 

Golden  Russetts,  36’s  to  46’s,  per  box . . 

Golden  Russetts,  54’s  to  64’s,  per  box . * 

Golden  Russetts,  8o’s,  per  box . 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality.  96  and  112  to  box. 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box _ 

Fancy  quality,  200-216  to  box  . . . 
Fancy  quality,  250-288  to  box. 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  ... 

Extra  choice,  200-216  to  box _ 

Extra  choice,  250  to  box . 


$2.65 

2.85 

3-25 

3-15 

2-75 

2.50 

2.65 

3.00 

3.00 

2.65 


per  bag 
per  bag 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 


$2.00 

2.25 

2.85 

2-75 

2.65 


$3.00 

3-25 

3.00 

2-75 


$4.50 

5-5° 

5.00 

4.00 

4-50 

4.00 


CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 


MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . . 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 


A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 


R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 


THE  GREATEST  FLY  CATCHER  EVER  INVENTEO 


full  out 
Hi  khan  It  err 
Serf  incite* 
eta  time: 
Cut  off 
fly  coitred 
part. 


Ever  Ready  for  Use. 
Irresistibly  attractive  to  Flies. 


CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 


SUTTER  &  HARDING.  Distributers  for  Philadelphia 


Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFG.  CO. 


202  AND  204  E.  100TH  ST..  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . 26 

“B”  Java . 24 

“C”  Java . 24 

A — Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A”  Mocha . 24 

"B”  Mocha . 22 

“C"  Mocha . 20 


Laguayra  (Washed  Caracas) . 18 

“A"  Maracaibo . 18 

“B”  Maracaibo . 17 

“A”  Santos .  -18 

“B”  Santos . lt> 

“C”  Santos . 14 

Peaberry  Santos . 14 

“A”  Rio . 12 

No.  1  Rio . 10% 

No.  2  Rio . 09 

Lipton  Special  Mocha  and  Java.  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 


Arbuckle’s,  100  Ids.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  11.00 


TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . 

No.  28  Imperial . 

Best  Imperial . 

No.  25  Ooleng . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . . . 

Japan . 

Heno  %  and  %  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

Salada  (Ceylon  and  India  Tea) — 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  S  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  *  lb.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1 . 45 

Peas— 

Foote  &  Co. ,  extra  sifted,  2  doz . .  1.35 

Belle  Brand,  2  doz . .. . 86 

Little  Fellow,  2  lb.,  2  doz . 


Pin  Money,  petits  pois,  2  doz .  1 . 65 

Pin  Money,  standard  early  June,  2  doz..  1 . 10 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans — 

21b.,  2  doz . 75 

Lima  Beans — 

Derby,  soaked,  2  lb.,  2  doz . *0 

Standard,  2  lb.,  2  doz . . .  1.25 


Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  doz . 

1  lb.  Pulp,  for  boup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 9> 

Standard,  3s,  2  doz . 85 

Gallon,  %  doz .  2.75 

Fair  Quality,  $s . 80 

is.  2  doc . 85 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.38 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.26 


.45 

.90 


CANNED  FISH. 


Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1.25 

Sockeye,  1  lb.,  flat,  4  doz .  2. 10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.75 

Sockeye,  %  lb.,  flat,  4  doz . -  .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1 .45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb. ,  flat,  4  doz .  8 . 25 

Star,  %  lb.,  8  doz.  in  case .  1.50 


Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1 .25 

Mackerel — 

Mackerel  in  sauoe,  oval . 

Oysters — 

Standard,  5  oz„  2  doz .  1.00 

Sardines,  in  Oil—  per  casi 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3.50 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  fanoycartons,  100  cans  4  50 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 66 

Ledemev  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines— 

%  Oil,  Martell  Brand,  100  cans .  16 .00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2 doz . 90 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries,  2  lb.,  2  doz . 


Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1 .40 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz . .  1.35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 . 15 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1 . 25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3 .60 

California  Peaches,  2%  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb.,  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05 % 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 60 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  8s,  3)  to  bbl .  2.23 

Fine  Dairy,  10s,  28  to  bbl . . .  2.28 

Worcester,  2%s,  115  to  bbl .  4  00 

W orcester,  6s,  60  to  bbl .  4 . 00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  8alt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1.60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2.55 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04% 


MOLASSES  AND  SYRUPS. 

Per  gal . 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 30 

Cheapside  Molasses . 28 

Black  Strap  Molasses . .18 

Gilt  Edge  Syrup . 32 

Gold  Medal . 32 

King  Syrup . 32 

OrangeBrand  Syrup . • . 36 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2 %  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  %  gal.  cans,  1  dos.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . 85 

Globe,  100s,  6  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  60  gross . 60 


Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1.10 

Search  Light,  100s,  5  gross .  1. 00 

Search  Light,  500s,  1  gross . . .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1.00 

Bull’s  Eye,  5  gross .  1 . 06 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 


Slide  Boxes,  60s,  5  gross . 56 

Grocers’,  200s.  3  gross . per  case  6.25 

Black  Diamond, 500s,  100  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8.76 

6  box  lots  freight  paid,  with  154  box 
“1776”  or  100  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

“1776”  or  200  bars  Best  8oap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3.76 

Cocoa  Floating . 100  3 . 50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3 . 75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4  00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.25 

♦Lifebuoy .  60  2.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

♦P.&G.  Oleine . 72  3.00 

Premium .  80  3.67 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2 .45 

StarOleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.76 

♦Snowberry . 100  8.90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.&G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 

Rib . 100  1.95 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  09 

Evaporated,  1  lb.  packages,  4  doz . 09% 

Dried,  50  lbs . 07% 

Peaches — 

Evaporated,  50  lbs . 12 

Best,  25  lbs .  13% 

Apricots— 

Evaporated,  25  lbs . 

Currants — 

Paokage,S6 . 08% 

Bulk,  25  lbs . . . . . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 20 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50.25  lbs . 08 

50-  60, 25  lbs . 07% 

60-  70, 25  lbs . 07 

70-  80,  25  lbs . 06% 

80-  90, 25  lbs . 06% 

90-100, 26  lbs . 05 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 07% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . . . per  box  1.85 

Seedless  Sultana,  50  lbs .  07% 

Seeded,  36 1  lb.  packages . 09% 

Sultana,  36  1  lb  packages . 

Sultana,  bulk  ,25  . 


We  do  not  handle  imported  sugar. 

Dominoes,  6  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1.  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


CONDENSED  MILK. 

Babv,  1  doz.  glass  jars . 

challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Red  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  doa . 

Lion, 4  doz . 

Premium,  4  doz . 

Hires’  Silver.  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . . . 

St.  Charles,  4  doz . 

Our  Pet,  large  Bize,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can 
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to  " 
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Case. 
1.90 
4.00 
6.25 
4.35 
4  60 
4.50 
3.75 
4.50 
3.95 
4.35 
3.6) 


Case 

4.00 

3.90 
3.50 

2.90 
1  90 
3.50 
3.50 

4.15 


*  5  box  lots  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash ,  for  the  hands . 100  cans  6  50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa's,  small  size . 60  1 .95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . 1  doz.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  60  3  75 

Sweetheart .  60  1.90 

Lava .  100  3  76 

Pearl . €0  2.40 


SCOURING  SOAP. 


Fairbank’s . 

Sapolio . 

Wrigley's . . . 

Wrigley’s . 

Scourene . 

Lipp’s  Scourer . 

Sil  San . 

Armv  and  Navy  Compound — 

Finola  Star  Polish . 

Silver  Sand . . 

American  Scourer . 

Bon  Ami,  10c.  size . 

Brooks’  Crystal . 

Hoefner’s  Crystal,  with  spoons 
Old  Dutch  Cleanser,  4  doz. . 


Bars.  Box. 

. 50  1.88 

...  3  doz.  2  25 

. 100  3.60 

.  50  1.80 

. . 100  3.60 

.  60  2.25 

.  50  2.03 

....4  doz.  1.80 

. 100  3.86 

per  bbl.  2.60 

.  100  3  75 

....8  doz  2  50 

. 100  3  90 

24pkf*  1  M 
.  3.38 
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NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World.” 

Who  will  he  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 


-1- 


-3- 


-4- 


MOLASSES  AND  SYRUPS. 


Porto  Rloo  Molasses— 

Fanoy,  barrel* . 

Choice,  barrel* . 

Good,  barrel*.. . 

Fancy,  quart  Jar* . 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 

Prime . 

Good . 

Ordinary . . 

Blended,  fanoy . 

Blended,  choloe . 

Blended,  good . 

3-lb  tin*.  8  dozen. . 

Quarts,  3  dosen. . 

Sugar  Syrup-r 

Pure,  extra  fanoy . 

Pure,  oholoe . 

Blended,  fanoy . 

Choloe . . 

Vanilla  Drips . 

Tina,  3-lb.,  3  dosen . 

Tin*,  2K-1d.,  3  dosen  .. 

Tins,  t-lb.,  3  dosen . 

Tins,  6-lb.,  1  dosen . 


Per  gal. 

. 43®.  45 

. 40 

. 26®. 80 

perdos.,  1.30 


. . 41®.  48 

. 87 

. 86 

.32 

. 86 

. . 88 

. 80 

peroase,  2.90 
per  case,  2.90 

. . 86®.  88 

. .  .24 

.  .82 

. 29 

. 29®  .80 

. per  oaae,  1.96 

. peroase,  2.80 

. peroase,  2.60 

.....per  case,  2.26 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  oount  85®  95 .  82.00 

Georges  count  110@115 .  25.00 

Shore  2s,  count  225@250 .  30.00 

Medium  Irish 2s ,  count  300®400 .  23.00 

Norway,  oount  400@450 .  22.50 

Norway,  count  800@350 .  27.60 

Norway,  oount  240®270 . 

Norway,  count  170®186 . 

Norway,  count  126®140 . 

codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10)4 

Fancy  bricks,  40-lb.  boxes .  .09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08)4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintal* . 08 

Choice,  whole,  quintals . 07)4 

Herring,  Smoked— 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choloest . 

mperial— 

Common  to  fair . — . . 

Superior  to  fine . . . 

Extra  fine  to  finest..... . 

Choicest . 

Foung  Hyson- 

Common  to  fair . 

Superior  to  fine . 

itra  fine  to  finest . 

aoioest . 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . . 

(Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

Basket-fired— Common  to  fair. . 

Basket-fired— Superior  to  fine . 

Basket-fired— Extra  fine  to  finest..... 

Basket-fired — Choicest . 

Dust  . 

Oolong- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . . . 

F  mchong— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 


Per  lb. 
.16®.  18 
.20®. 26 
.28®. 86 
.46®. 66 

.22®. 26 
.80®.  86 
.40®  .46 
.60®.  68 

.16®.  18 
.22®.  80 
.86®. 40 
.46®. 60 

@14 

@.18 

@26 


.23®. 26 
.28®. 80 
,32@.88 
.22®.  26 
.28@.S0 
.82®.  38 
. — @.45 

@.12)4 

@17 
.17®. 22 
.26®.  86 
.40@.66 

.17®. 18 
.20®.  26 
.80®  .35 
40@  .60 


ROASTED  COFFEES. 


Sumatra -Mandheling— Fancy  brown... 

.86 

.29 

.27 

Old  Government — Prime . 

.25 

.23 

Mocha— 

Genuine  Arabian . 

.28 

Maracaibo— 

Cucuta — Best . 

Cucuta— Choice . 

Cucuta  Prime . 

.16)4 

.16 

.16 

Cucuta— Good . . 

Laguayra  — 

.14 

.20 

Oaraoa* — Choloe . . . 

. 

.17 

Pea  berry— 
Santos— Fanoy 
Santos— Choloe 
Santos— Fine ... 

Rio— Fanoy . 

Rio— Choloe . 

Rio— Fine. . 

Santos— 

Best . 

Choice . 

Prime . 

Good . 

Fair . 

Rio— 

No.  1— Golden. 

No.  2 . 

No.  8 . 

No.  4 . 

No.  5 . 

No.  6 . 

No  7 . 


.17)4 

.17 

.16 

.17 

.16)4 


.16 


.16 

.16 

.14 

.18 

•  12)4 

•  16)4 


.16 


.14)4 

.14 

.18)4 

.18 

.12)4 


SPICES. 

Whole,  bags  or  barrel* .  Per  lb . 

Allspice . .07 

Cassia  bud* . . . .86 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23®.  27 

Cinnamon,  Batavia . 26®. 80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . .17@.20 

Cloves,  Amboyna . -  .25 

Cloves,  Penang . 86®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®.  22 

Ginger  Jamaica,  unbleacned. . .  .20®  .21 

Ginger,  Calcutta . .08 

Nutmegs,  76-  80s . .  .22®. 26 

Nutmegs,  105-1108 . .  .18®. 20 

Nutmegs,  18O-140s . 

Black  Pepper,  Singapore . 10)4®. 12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper,  fancy .  26®.  80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 15  V 

Cinnamon,  extra . 26V 

Cinnamon,  Saigon . 73V 

Cloves . . 26  V 

Ginger . . . 14 

Nutmeg . - . 89)4 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper. . 22)4 

Paprika . 41 

Mace,  Straight  Penang . 87)4 

Mustard . 24)4 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . -  1.00 

Mace . . .  2.92 

Mustard .  1.06 

Nutmegs . 1.60 

Paprika .  1.46 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


CANNED  GOODS. 

VEGETABLES. 


Asparagus—  Per  do*. 

Mam.  white  2)4*, unpeeled  Calll..  5.76 

Medium  green  2)4s,  Calif. .  5.25 

Tips,  green.  Is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauoe,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00@1.05 

Fancy,  plain  or  sauce,  2s .  1.15®  1.25 

Fancy,  plain  or  sauoe,  8s .  1 .66@1 .66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1 . 60 

Extra  standard  2s .  1 . 16@1 . 26 

Standard .  1.10®  1.16 

Soaked .  76.®  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . - .  90 

Standard,  not  stringless,  2b. .  .80 

Beane- 

Yellow  Wax  2s,  fancy .  1.20®1.25 

Yellow  Wax,  standard  out .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  28,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1.60@1.75 

Sifted  2s .  1.1601.86 


Telephone  2s .  1.25 

Sweet  Wrinkled  2s..... .  1.40®1.60 

Standard  E.  J.  2s... .  1.00@1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2* .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2b . 95@1 .00 

Pumpkin- 

Fancy,  Se. . . .  1 . 10®1 . 20 

Fancy,  gallon* . 

Squash- 

Fancy  8s. . 1.20 

Tomatoes— 

5)4-ln.  cans,  fancy  New  Jersey .  1.60 

5M-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95®  1.00 

2-lb.  cans . 75@  .80 

Gallons,  standard  New  Jersey .  8.75 

Gallons,  extra  standard  Maryland  2.80@8.00 

Quarts,  glass  Jars. .  2.90 

Beet*— 

Fancy  Strawberry  8*  1 . 40@1 . 60 

Out  8* .  1.10@1.15 

Sweet  Potatoes  8* .  1.15 

Sauer  Kraut  8s . .95®  1.10 

Spinach- 

Standard  Maryland  8s .  1.25®1.40 

Fancy  New  Jersey  8* .  1.40®  1.65 

Gallons. .  4.76@8.00 


FRUITS. 

CALIFORNIA. 

Apricots—  Perdos. 

Fanoy8s .  8.80 

Extra  2)4s .  3  20 

Extra  standard  2)4s .  2 .66 

Standard  2)4s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  8s . 4.40 

Extra  White  2)4s .  3.75 

Extra  standard  White  2)4s .  8.50 

Standard  White  2)4s . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  8s .  8.80 

Extra  2)4s .  3.10 

Extra  standard  2)4s .  2.75 

Standard  2)4s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  8.00 

Extra  standard  2)4s . 

Standard  2)4s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . 8.80 

Extra  2)4* .  8.26 

Peaches,  Crawford- 

Fancy  8s .  S.  25 

Extra  standard  2)4s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2)4* .  2.90 

Standard  2* .  1.60 

Pineapples— 

Sliced  or  grated  2s .  2.25@2.40 

Sliced  or  grated  Is .  1 . 10®1 . 20 

Pie,  grated,  gallons .  4.00 

Singapore  1)48 .  1 . 15®  1. 26 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  3.60 

Strawberries— 

2s,  fancy . 8.00 

2s,  extra . . . 

Raspberries— 

Red,  fancy,  2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  Is . 5.00 

Flat  )4s . .  2.60@2  75 

Kippered  Herring— 

Is .  1.60 

Alaska  Salmon- 

Pink  is . 1.10 

Medium  Red .  1.25@1.S0 

Choice  Red  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  )4s .  1.26®1.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic  Ms,  oil,  100  tins .  2.15@6.00 

Domestic  Ms,  mustard,  60  tins .  2.85®4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09)4 

8myrna  Suit.,  fancy,  6  cr.,  80  lbs. . .  .15 

8myrna  Suit.,  choice,  4  cr.,  SO  lbs... 

Cleaned  Sultanas—  * 

8myma  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins—  Per  lb. 


Valencia,  4  cr.,  28  Ifae . 

California,  4  cr.,  60  lbs . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  60  lbs . 

Figs — 

Baskets,  1  lb.  and  2  lb . 

Layers,  2%-ln.,  10  lb* . 

2)4-in.,  121bs . . . . . . 

2M-ln.,  12  lbs_ . 

_  .07 

_  .08 

_  .07 

_  .15  @.18 

10 

2-in.,  12  lbs- . 

.08)4 

Currant*— 

Fancy,  1-lb.  carton* . 

.11 

Cleaned,  1-lb.  carton*,  oholoe... 

.09 

Bulk,  choice,  60  lbs . 

.0*M 

Natural,  choloe . 

06M 

Citron— 

According  to  quality . - . 

. 19)4® 

.21 

Lemon  Peel— 

According  to  quality . 

. 11)4®  -13 

Orange  Peel— 

According  to  quality . 

. 11)4® 

.13 

Fard  Dates— 

60  lbs.,  bulk . 

1-lb.  pigs.,  80-lb.  case . 

.10 

Persian  Dates— 

60  lbs . 

•  05  y. 

Prunes,  California,  25-lb.  boxes. 

Eplnense,  20x30 . 

.14 

80x40,  choice . 

.07)4 

40x50,  choice . 

.06)4 

50x60,  choice . 

.06 

60x70,  choice . 

.05)4 

70x80,  choice . 

.05 

Choice.  50-lb.  box— 

60x70,  80 x  90 . 

70x80.  90x100 . 

Prunes  in  25-lb  boxes. 

Fancy  40x  50 . . . 

...... 

•  UM 

50x  60 . 

•  10M 

60x  70 . . . 

.10 

70x  80. 


Prunes,  Oregon,  26-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . . 

Prime,  50  lbs . 

Choice,  1-lb.  cartons. . 

Peaches— 

.07)4 

.07 

.12 

.10 

.11 

Unpeeled,  fancy,  25  lbs . .... 

Extra  Choice  Muir . 

.12 

-11)4 

Apricots— 

Royal,  extra  fancy,  26  lb* . 

Moorpark,  fancy,  26  lbs . 

Royal,  fancy,  25  lbs . 

.27)4 

.28 

Royal,  choice,  25  lbs . 

.20 

NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs~ . 40  @.46 

Valencia,  28  lbs . 33  @  40 


In  aiiells — 

Callforain  P.  8.,  80  lbs . 

.20 

French  Princess . 

.20 

Tarragona,  120  lbs . 

.15)4 

.11 

Hard  8hell,  100  lbs . . . 

Brazils — 

New,  large,  180  lbs— . 

Filberts-  “ 

Turkish . 

Sicily,  130  lbs . 

.12 

Jumbo  Naples,  110  lbs . . . 

Long  Naples,  110  lbs . 

.14 

Pecans— 

Polished,  80  lbs . 

Louisiana  Paper  8hell . 

.10  @.12 

Wilnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

.16 

Comes,  llO  lbs . 

Mixed  Nuts— 

8trlctly  fancy,  boxes,  25  lbs. . .... 

Extra  choice,  boxes,  26  lbs . ...... 

Choice,  bags,  126  lbs . 

.18)4 

\ 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  bonelefiB . 

French  quarters,  with  bones . 17  .00® 22. 00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  )4s,  accord' g  to  qual.  19.00@35 .00 
Mushrooms,  Ms,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  8prouts . .•. . 12. 00®  16  00 

French  Macaroni,  cartons,  26  lbs., 

per!  b . 06®  .09). 
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GROCER?  WORLD  PRHS-CURRENT. 

CORRECTED  WEEKLY • 

Any  subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices ,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  It  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES. 

Flour — King  Midas,  Millbourne,  On  Top .  29 

Poultry,  Broilers . . .  45 


DECLINES. 


Column. 

Lentils .  30 

Raisins .  36 


ADDITIONS. 


Column. 


TIM  AH)  UifUBE  ET1ETTEI8  TOO  BUT. 

Standard  Weight!  per  Btuhel. 


Harrow  Beau..., 

Medium  Bean* _ „ 

Pm  Beans . . 

Red  Kidney  Be«na_... 
Hominy 

Peace . 

Barley . 


Out  cm* . 

Shell  barki_.„ 


l«MM4>0O  lbs 

_ _ 60  •• 

—.60  •• 

|9  <* 

•  aeeeeeeee  ......  sees  sees*  yO 

. . .  ,  . .....56  11 

it  *« 

see  «  sees  sees  see  sees  ew»ew»«y* 

. . 56  •' 

- - 5*  " 


COL. 

Alarm  Cash  Drawer, . .-.33 

Altim  eeeeeeeeeeeceeeeeeeeseeeeeeeee  47 

Ammonia .  3 

Ammunition  . .  6 

Axle  Grease . — . — ....  3 

Bays,  Paper . — . 41 

Bag  and  Twine  Holders.....  33 

Baking  Powder-.. . .  3 

Barley . ..3° 

Bailret* . . . . .  — ... . .  — ..  63 

Bath  Brick  ee  eeee.ee  eeeeeeeeeeeee  >59 

Beans . . — .. — .—.*9 

Blacking,  Shoe  — . — ..  4 

Bluing.— . 7 

Bonuc . - . .—47 

Brooms  .— . .....61 

Brushes  eeeeeeeee  aeeeeeeee  sees  see.  s  63 

Buckwheat  Flour . —.19 

Bung  Borers . — . 33 

Boomers’  Sundries _ ...—.44 

Butter  Dishes . 6s 

Butter . . . — .  7 

Butter  Color . — . 47 


Camphor . 
Candles... 


...47 

...16 


Candles 
Canned  Goods. 

California  Fruits . 10 

Vegetables. .  8 

Fish.  ...••>  • ....... ......... .....  re 

Pie  Fruit . -to 


COL. 

..—.13 

. *3 

- 15 

. 33 

—S7 

6 


Sardines . 

Meats  — . 

wOUDS  eeesessseeeeet 

Can  Openers  ....... 

Capers 

Caps,  Gun....— ... 

Catsup . — . rf> 

Cereal  Specialties . —.30 

Cereal  Coffee . .36 

Cheese  aeeeeeeeee  eeeeeeeee  eeeee  sees  SJ 

Chocolate  and  Cocoa . —17 

Chewing  Gum.....— — — .5  * 

Cider  . — •••  —  — «$0 

Clothes  Pins . . . 6a 


Cocoanut . . . 

Coffe« . . 

. 

. .  6 

Chicory . . 

Coffee  Mills . . 

. . 6 

. .  8 

Condensed  Milk ... 

. . 20 

Cream... . ..—.20 

Condensed  Mince  Meat . 38 

Com  MeaL . - . —*9 

Com  Starch....— _ 38 

Cottolene - - — - 27 

Cracked  Wheat . ...29 

Crackers,  Cakes,  etc— . 21 

Cranberries  . 

Cutters,  Dried  Beef- . 33 

Tobacco . - . 64 

Delicatessen . 12 


Dressed  Meats— 
Drags,  Grocers' , 


COL. 

— 44 
•—47 


Eggs  .——.17 

Essence  of  Coffee——.  6 

>aeeae»eeee»eeeewe«ueee«  49 


Fancy  Groceries 
Farina—. 

Farinaceous  Goods— 

Faucets . — ... 

Caimed  Fish - - — 


■7 

..*9 

,.19 
■•33 
..is 

Fixtures ............ . .— .....»•..  3  s 

Flour  — . 29 

Flour,  Self  Rising — . . 29 

Flour,  Buckwheat . 29 

Fly-paper . — . —.—.59 

Food,  Bird 59 

Fruit  Butters . 46 

Fruits,  Domestic  Dried.. ..35 

Fruits,  Foreign,  Dried . 3$ 

Fruits,  Green . — ... 


Gelatine  — — . 31 

Ginger,  Jamaica....... . .47 

Gravel,  Bird . — . jg 

Grocers'  Fixtures. . 32 

Herring . . . 35 

Hominy  and  Grits . —.30 

Honey . 60 


COL. 

ISttiMM. .  ....31 

Insect  Powdar . 48 

honing  W ax  1 ...... 59 


. . 46 

Jars  and  Jar  Rubbers . 7 

Jellies . . . _ . .46 

junket  Tablets _ —50 

Ketchup..— —  .16 

a  Goods— . . 37 

. — - 44 

Lemons  and  Oranges— _ 

Lentils — . —  30 

licorice  — . ———..47 

Lime . — . —..37 

Live  Poultry . —.45 

Lye,  Concentrated . —.37 


...3a 


Macaroni  ™— . . 

Mackerel. . . 

Maple  Sugar  and  Syrup.. 

Matches . —.——.37 

Measures— —.....33 

Meat. . . . —..—44 

Mince  Meat _ ...38 

Molasses . — - — - 60 

Mucilage 

■MMHinlssMss«s*ssss»59 

Mustard . . . —“•57 

Mustard,  Prepared— . 57 

Marmalade.. . 46 

Noodles,  Egg . 30 


COL. 

Nuts  ... .... ... ......... . . .. . . ...... 

Oat  UeaL|....(M..t.mM. . 3^ 

Oils. . — . — . 39 

Oil,  American . 40 

Olive  Oil .  ••  •••••••••••••  »«it  4® 

Olives.....— ....a— •.•••••—•39 


•  4» 
•4« 


Paper  „ . — 

Paper  Bags.. 
Peanuts—.... 

Peaa,  Dried. 

Pepper  Sauce—...— . 

Pickles . . . — . 

Pickled  Meats . — ... 

Plum  Pudding . 

Pork  and  Beef. . 

Potash . — ... 

Potato  Chips  — .......... 


....*9 

.—.5s 

. 4* 

.—.41 

,....46 

—•43 

—37 

•4* 


Poultry  Seasoning - 45 

Poultry,  Dressed— _ 45 

Poultry,  Live . —..—4!; 

Powder,  RiBe.,.. . — ....  6 

Preserves— _ .——...46 

Provisions—.— . 43 

Puddlne - 31 

Putty  ......•— .HM.H..H...48 

Rennet. . . — . ;t> 

Rice . . . _ . 31 

Rice  Flour . . eg 

Rolled  Oats  — . ......30 

Root  Beer . 53 


Rope .. 
Rosin. 


COL. 

.....59 

. 48 


Ssutd  Dressing- . .....—.52 

Sal  Sodju. . ...5* 

Salt... . 5* 

5  Apollo  • ........ ...................  55 

Sardines . - . *3 

Ssuce  end  Condiments . 51 

Ssuer  Kzattt . - . 46 

Tapioca. . . 

Tar . . . 

Teas . . . . . 

Tobacco,  Chewing...... . 

Smokings. . . . 

Tobacco  Cotters . 

Tabs . . 

Twine  Holder . 

Scales . . -....32 

Scoops,  Groceis’ . 33 

Scouring  Soap...— . 55 

Seeds  . . m..h.»53 

Shoe  Dressing...— .  4 

Shot... . 6 

Smoked  Fish— . . . 35 

Soap,  Sill  kinds . 54 

Soda,  Bicarb. . —.53 

Soft  Drinks— . . . 53 

SOU[)S 

Specialties . . 56 

Spices . 56 

Twine . 

Vermicelli . 

Vinegar . 

Washboards  . . 

Wax,  Fruit  Jar . 

Wheat,  Cracked . . 

Wheat  Flour— . 

Wrapping  Paper..— . 

Wringers,  Clothes . 

Starch  e ••»»•« •  ••»••••  •  58 

Witch  Hazel . 

Stove  Polish . 58 

Soap  Powders™ . 55 

Segars . 64 

Yesst  Cakes . 

COL 

Sugars  . — .  1 

Sulphur  — . — . — ...  48 

Sundries . 59 

Sjrrups . — . ....60 


Ticks-., 


t ..... 


59 

3° 

49 


•59 


...6s 

•39 


"I” 

SUGAR. 

Confectioners'  Lozenge,  XXXX .  5 . 75 

“  Powdered .  5.75 

“  Crown  A .  5.95 

“  Crystal  A .  5.60 

“  Coarse  Granulated .  5.85 

Eagle  Tablets .  6.90 

Crystal  Dominoes .  7.95 

Cut  Loaf .  6.40 

Patent  Cubes .  5.85 

Powdered .  5*7° 

Extra  Fine  Granulated .  5.70 

Coarse  Granulated .  5 . 70 

Granulated . . . .  5  •  60 

Fine  Granulated . . .  5.60 

u  in  50-lb .  bags  packed  a  in  100- 

lb.  bag . ~ . . .  5.65 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5.65 

lt  in  10-lb.  bags  packed  10  in 

soo-lb.  bag .  5.75 

"  in  5-lb.  bags  packed  in  bbls....  5.80 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.80 

11  in  2-lb.  bags  packed  in  bbls....  5.90 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5.90 

u  in  2-lb.  cartons  in  cases .  5.80 

"  in  2-lb.  paper  packages  in 

cases .  5.80 

Confectioners’ A .  5.40 

x —  Keystone  A... .  5.35 

2—  American  A . 5.30 

3 —  Centennial  A .  5.25 

4 —  California  A .  5.20 

5 —  Franklin  B . 5.15 

6—  Keystone  B .  5.10 

7—  American  B .  5.05 

8—  Centennial  B .  5.00 

9 —  California  B .  4.95 

10 — Franklin  Extra  C .  4.90 

xi —  Keystone  Extra  C .  4.85 

12 —  American  Extra  C .  4.80 

13—  Centennial  Extra  C .  4.75 

14—  California  Extra  C .  4.75 

15 —  Franklin  C . 

16 —  Keystone  C . 


TEA.  Per  lb. 

Japans— Basket-fired .  20  @  35 

Japans— Pan-fired — Common  to  fair .  20  ($  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . 40  @  50 

Foochow — Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

. 3°  @  35 

Choicest .  @  40 

GtmrowDHX— Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


Motumb — Good .  27  @  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest .  .  <&  55 

Imperial — Superior  to  fine .  15  (§>  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  40 

India — Common  to  Fine .  18  @  38 

Ceylon — Common  to  Fine .  18  @  40 

English  Breakfast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  x8  @  28 

Choicest .  30  @  40 


PACKAGE  TEAS. 


Lipton's  Teas- 


Per  lb. 


In  %  &  lb.  In  y  lb. 


Ceylon  and  India, 

No.  1 . 

•45 

•47 

Ceylon  and  India, 

No.  2 . 

.  .40 

•42 

Ceylon  and  India, 

No.  3 . 

.35 

•37 

Black  and  Green, 

No.  1 . 

•45 

Black  and  Green, 

No.  2 . 

.40 

English  Breakfast, 

No.  1 . 

•45 

English  Breakfast, 

No.  2 . 

.40 

Formosa  Oolong, 

No.  1 . 

•  45 

Formosa  Oolong, 

No.  2 . 

.40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  ys  and  15,  ao  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  y%  and  %s, 

15, 20  and  25  lb.  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  %  lb.  in  lead  or  tin,  25  lb9.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  t  Buff  Label,  India  and  Ceylon . 60 

Bx.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

^-lb.  tins,  per  lb 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz. 

Caricol  Blend,  Martindale  &  Co. : — 

5-lb.  Silver  Sacks . — . 22 

i-lb.  Silver  Sacks .  22*4 

lb.  Silver  Sacks . 23 

y-\b.  Silver  Sacks . 2354 

*^-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net 

5  lb.  silver  bags .  “  ** 

1  lb.  silver  bags .  “  '* 

*4  lb.  silver  bags .  “  “ 

y  lb.  silver  bags . i  "  “ 

Packed  in  cases  containing  100  pounds. 


•50 


.90 

Per  lb. 


.18 

.19 

,ig% 

.20 

.21 


-8- 

McCormick  &  Co’*  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4-oo 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 

Purple  Ribbon  Brand,  quart*,  1  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 

Purple  Ribbon  Brand,  %  gal*.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .73 

Colburn’s,  quart*,  1  doz . per  doz.  .90 

Colburn's,  quarts,  3  doz . per  doz.  .90 

Colburn’s,  %  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  s  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer’s,  boxes,  y  gross . per  gross  9. 25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  PerDox 


y  lb.,  4  doz.  in  case....  x.oo 
}4  lb.,  2  doz.  in  case....  x.8o 

1  lb.,  x  doz.  in  case .  3.45 

5  lb.,  >4  do*,  in  case....  16.75 


Davis'  O.  K.,  #-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  #-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  i-lb.,  2  doz . per  doz.  x.65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  x.23 

Cleveland's,  J4-lb.,  2  doz . per  doz.  2.28 

Cleveland’s,  i-lb.,  1  doz . per  doz.  4 - 37^4 

Leslie's, y~\b.  cans,  1  or2dz.  cartons, 4  dz.  cases  .45 

Leslie's,  *4-lb.  cans,  2  doz.  cases . 90 

Leslie's  x-lb.  cans.  1  doz.  cases . x.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . . . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . °2% 

6  oz.  glass,  2  doz . * . .  x 

6  oz.  glass.  4  doz . x*°4 

6  oz.  glass,  6  doz . .  xo3 

6  oz.  ,1  gross,  in.bbl . per  gross,  12 .25 

Rumford  Baking  Powder 

5c. -tins,  4  doz . - . Per  doz.  *45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

y-\b.  cans,  2  doz  in  case . per  doz.  x  .25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


-4- 

Royal,  ioc.  slie,  4  do* . 86 

“  V  lb.,  4  do* .  1.30 

"  %  “  *  "  .  a. 40 

“  1  "  1  "  .  4  65 

Ralston  Baking  Powder,  i-lb.  cans,  per  doz.  2.25 

.  M-lb.  ’’  “  “  1.25 

Boston  Brand,  5-lb.  size,  y  do*.  case....per  do*,  ia.00 


"  %  "  a 

11  H  "  3 

Purity  Brand  5  “  % 

“  1  ••  1 

"  %  “  3 

"  Vk  "  3 


2.50 
•  55 
■71 

6. so 

1.50 
.80 
•45 


8-75 

•  7* 
6.90 


BLACKING— Shoe.  P„  Gross. 

Shinola . — . per  doz.  .75 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola  3  doz . per  gross  >.yu 

Bixby’s  Best,  No.  1 . s.75 

"  “  B.  B.  B.  M . per  y  gross  4.50 

Jacquot  Blacking,  No.  5 . 4.23 

Handy  Box,  French,  No.  large .  10.00 

“  “  “  small .  5.00 

Mason’s  No.  1,  y  gross .  a  . 22 

“  “  1,  “  2.60 

"  "  3,  “  . - .  »  *5 

"  "  4.  '■  .  4  55 

"  “  5.  "  7-5® 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING.  p.r 

Mason's . 78 

Acme,  1  doz .  1.15 


.65 


Bixby's  Royal  Polish,  1  doz 

Bixby  Jet  Oil  Polish . 

Brown’s  Shoe  Dressing,  1  doz . «... 

Brown's,  Army  and  Navy,  x  doz . «... 

Boyer’s  Frencn  Dressing . 

“  Oil  Polish . 75 

Admiral  Russet  Combination . - . 70 

Admiral  Shoe  Dressing . 70 

Whittemorc  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  t  oo 

Boston  Waterproof,  black .  t.oo 

Boston  Jr.  Waterproof,  black,  xo-cont  me...  .8$ 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  2.00 

Superb  Patent  Leather  Paste,  larga . 75 

Champion,  black,  friction  polish .  2.  00 

Champion  Jr.,  black,  friction  polish . .  .8$ 

Frencn  Gloss,  black,  self- polishing.. .  75 

Royal  Gloss,  black,  self-polishing . 75 

Dandy  Combination,  russet . .  s  .00 

Star  Combination,  russet . . 

Dandy  Russet  Paste  large . . . . 

Bossola  Waterproof  Paste  Polish,  .arge 
Bossola  Waterproof  Paste  Polish,  small 
Quick  White,  cleans  dirty  canvas  shoos 

Quick  White,  cleans  dirty  canvas  shoes .  a.o# 

Oil  Paste  black,  never  drim  up,  huge  tins..  .75 


•73 

•75 

•75 

•4» 

•5 
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GREEN  COFFER.  For  lb. 

Rio  Golden  fancy . 09  @.09% 

“  Prime .  @.  08 

“  Choice . 0.07)4 

Santos  Peaberry,  extra  fancy .  @.12% 

"  Fancy . .10  «i,ii>^ 

"  Choice .  @.09)4 

Maracaibo,  Strictly  Fancy,  Mild . 12  @.12)4 

“  Choice .  @.Ji)4 

Washed  Caracas,  Fancy . 14  @.14)4 

Laguayra,  Fancy .  -loX 

Java,  Extra  Fancy  Old  Government . ro)4  ®  .21 

“  Extra  Fancy . . .  ®.  20 

*•  Fancy . ..  ©.19X 

.Jocha,  )4 and  %  balei,  genuine,  finest..  ©.19 

Mocha  Seed,  Santos,  Fancy .  @.io)4 

Mocha  Seed,  Santos,  Choice .  @.io)4 

ROASTED  COFFEE  IN  BULK. 

Rif.,  Extra  Fancy  Golden.. . . .  @.n 

“  Prime . .  ®.io 

“  Choice .  @.09)4 

Santos  Peaberry,  extra  fancy .  .  16 

Santos,  Extra  Fancy .  .13 

"  Fancy . . - .  @.12)4 

“  Choice .  @.13 

Caguayra,  Fancy .  @.14 

Maracaibo,  Choice . @■14* 

"  Fancy.... .  @.15 

"  Extra  Fancy .  @.15)4 

Java,  Extra  Fancy  Old  Government .  @-*s% 

“  Fancy .  @.24)4 

Mocha,  Finest .  @.23)4 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . as 

“  “  “  s. . so 

“  ”  “  3. . 17 

"  ”  “  4. . 14 

Pack  In  25  and  50-lb.  cans,  and  15, 50  and  100-lb.  bags. 
Levering  Coffee  Co.— 

Ventura . 

Eureka . 

Leader..... . 

J*P . 

Special,  No.  6 . 

Special  Drive . n 


17)4 

MX 

•3 

12 

.II 


Extra  Value  Blend . 10% 

Bargain  Blend . 10 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  p.rlb 

Two  par  cent,  discount  on  package  coffee.  Sold 
os  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

Ariosa .  15X  ISA's 

Lion .  13X  13X 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Saludo,  lbs . to 

“  50-lb.  tins . 19 

“  barrels . . . 18 

Viv,  lbs . 16 

“  50-lb.  tins. . 15 

"  barrels . 14 

Ground  or  pulverised  without  extra  charge. 


Llpton's  Package  Cofla® — 

Special . *6 

Perfection . ao 

Packed  in  30  and  60  pound  cases. 
German-Amcrican  Coffee  Co. —  Per  lb 

Trinnfo,  24  a-lb.  cans . 29 

“  48  i-lb.  cans . . .29% 

Trinidad.  60  or  zoo  i-lb.  cartons . . . 26 

“G-A”  Blend,  20  3-lb.  cans . .. . 24 

La  Cruzada,  60  or  100  x-lb.  cartons . 21  % 

Iowa,  60  or  zoo  x-  and  a-lb.  cartons . iS/ 

Tumbala,  60  or  zoo  x-lb.  cartons . 16% 

Quezal  (after-dinner),  xa,  24  or  48  J^-lb.  cans 

per  %  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  x  lb.  tins . *7% 

Tourist,  24  or  30  3  lb.  tins . 27% 

Almoco,  40  or  60  x  lb.  tins . 20% 

Almoco,  24  or  to  3  lb.  tins . . 2054 

£■  L.  C.,  zoo  lbs.  to  case . 14 

E.  L.  C.,  60  lbs.  to  case . 14^ 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  eas®....  ..  -MX 

Golden  Drip,  i  lb.  bags,  xoo  lbs.  to  css* .  14X 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dtller’s  “  Kosyr" 

50  tins  In  box . . . per  box  3 . 80 

is  tins  In  box . . . ..per  carton  .95 

*  lb.  tins . per  dox.  5 . 75 

George  Floto's  Sons — 

Floto’s  Coffee  Essence,  %-gtou  improved 

cans . . . per  gross  s.25 

Floto's  Coffee  Essence,  34-gross  cans,  tin 

ends . per  gross  s .  70 

Floto’s  Coffee  Essence,  )4 -gross  cane,  all 

tin . per  gross  s.85 

Floto's  Package  Chicory,  65-Ib.  cases,  per  lb.  .04X 

Floto's  Vienna  Coffee  Essence,  Manilla, 

X  gross . per  gross  s.25 

Hnmmel’s  Essence,  tin  can,  X  (toss,  per  gross  s.85 
“  “  tin  ends,  “  “  s.70 

"  “  Improved  “  **  1.15 

Chicory,  Sellg’s.  65's . . . 05 y. 

“  English  Ground,  bags  about  160  lbs.  .05)4 

“  Francks',  stick,  65  lbs . 06)4 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . 04X 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s,  35 

Blasting,  B,  kegs.  25  lbs .  1. 50 

Duck,  kegs,  12)4  lbs .  4.75 

Duck,  kegs,  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  S5  lbs...... .  4*75 

FG,  FFG,  FFFG,  kegs,  12)4  lbs... . * .  2.65 

FG,  FFG,  FFFG,  kegs,  6)4  lbs .  1.50 

Drop  Shot,  1  to  so,  bags,  25  lbs.„ . . .  1.85 

BB.  bags,  25  lbs . 2.10 


-7- 

BLUING — Dry.  Psr  Gross. 

Barlow's,  small,  2  dor .  2. 60 

“  large,  1  dor . . .  5.20 

Sawyer's,  No.  1,  6  dor. . .  1.50 

“  No.  3,  3  dor .  3.35 

Colburn's,  No.  1,  4  dor . 1.60 

“  No.  2,  3  dor .  a. 50 

“  Mammoth,  3  dor .  3.60 

“  Ball  Blue,  1  or.,  3  dor .  2.65 

Ball  Blue,  2  or.,  3  dor .  5.00 

BLUING— Liquid.  Per  Grots 

Boyer's  Bengsl,  8  oz.,  )4  gross .  3.90 

Cream  Indigo,  2  or.,  M  gross . . .  3.90 

Cream  Indigo,  4  or.,  )4  gross .  7.40 

Cream  Indigo,  8  or.,  )4  gross .  11.40 


BUTTER.  Per  lb. 

Tub  Butter : — 

Creamery,  Extra,  60-lb.  tubs . - . .  ,  31 

“  First,  “  . 30 

“  Second,  "  . .  .29 

“  Third,  “  . . . 27-  28 

“  Imitation,  30-60  'bs . 25-. 16 

“  5-  and  xo-lb.  rolls,  60-  and  100 

lb,  boxes .  .32 

Ladles,  30-60  lbs,,  bakers'  use . 23-. 24 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  so-so-lb.  bxs,  .35 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  34 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medxl,  10- 

50-lb.  boxes .  .33 

Sheaf  (“400")  Elgin,  ao-50-lb.  bones .  .32 

Sheaf. . .  28. -.31 

Milhen  Farm,  lbs.  and  )4  lbs .  .36 

Gurnse,  pounds  or  half  pounds .  .34 

Belle  Spring .  .32 


CANDLES.  p„  ib. 

i*.  ^  ff.,  i  8#  30  lbS  ...........a.. . ...............  .10)4 

“  iS’s,  “  . 11X 

Paraffine,  4’s,  6’s,  8's  cartons,  36-lb.  cases, 

per  lb . .  .ol% 

Searchlight  Hotel,  x6’s,  30  lbs.,.., . 09V 

Peerless  “  "  «  . loy. 

Bright  light,  “  “  „ . per  box  2.20 

Werk’s,  8’s,  30  lbs . . 

“  xb's,  30  lbs . . 

Carriage  Candles,  size  6x1)4 . 19 

Martha  Washington,  long  ist . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . . . per  grots  4 . 50 

Mason's,  quarts . . per  gross  4 . 75 

Mason’s,  half-gallons . par  gross  6,75 
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Jelly  Tumblers — 

Barrels,  »  dot . . . per  dox. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  )4  gw.,  no  rubbers,  per  gro. 
Jar  Rubbers — 

Lip,  wide . . . . per  gross 

Acme,  wide,  s  do*,  cartons . per  lb. 

“  medium,  1  do*,  cartons . .  “ 

Relisble,  white  rubber,  wide . . . 

“  "  medium.. . . 

Black,  medium.. . . . per  lb. 

(■5  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram _ per  do*. 

“  Sage . . . .....  “ 

“  Thyme........... .  “ 

“  Savory .  “ 

“  Special  case  asssortmemt,  s 

doz.  Sweet  Marjoram,  1 
do*.  Sage,  X  dox.  Thyme, 

X  dos.  Savory . per  case 

A.  Colburn’s  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

X-lb.  cartons,  1  dos . ....per  dos. 

X-lb.  “  “  " 

X-lb.  “  **  «« 

)4-lb.  screw  cap  bottles,  t  dos . per  dos. 

S-Ib.  square  cans,  t  dox. . .  “ 


»5 
•45 
■  40 
.26 
.36 
•»5 


•  »5 
■»5 
•5 

•»5 


•  IS 
s.»S 

?s 


CANNED  GOODS. 

Tomatoes —  Per  Do*. 

Mrs.  Hancock's  Frying . s.ao 

DuBois'  Frying . s.so 

Jersey  King,  No.  3,  Standard  Jersey . 9* 

Blue  Hen  Chickens,  No.  3 . .  .92X 

Sliver  Lake,  fancy,  Jersey .  1.07)4 

Hoffecker’s,  standard,  No.  3 . ....  .£5 

Plantation,  No.  10,  1  doz .  *-75 

Silver  Lake,  No.  10,  1  doz .  3.00 

Golden  Rule,  No.  3,  off  standard . . . 80 

Alta,  No.  2 . . . 62X 

Lima  Beans — 

Tinsley's,  extra  small....™ . 1.35 

Silver  Lake . i.eo 

Little  Darlings . . . . .  1  30 

Acorn . 1.15 

Early  Autumn . .95 

Boyer's,  No.  a . . .  1 .07)4 

Oxlord,  Maine  packed . .87 

String  Beans — 

Extra  Fancy . s.6o 

Mikado,  Penna.,  fancy . . . . _..  .90 


Ttiese  Goods  pro  already  soil 


Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 
It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


A  Telegram  Which  Speaks  for  Itself! 

Boston,  Mass.,  March  14 ,  igoS. 
MILLER  &  ENGLAND,  7012  Woodland  Ave. 

Telegraph  if  can  ship  one  hundred  feet  of  tilting  bins  two  weeks  from 
receipt  of  order.  THE  WM.  G.  BELL  CO. 


Some  people  need  more  tilting  bins  than  others ;  but  you  all  need 
some  tilting  bins.  This  tells  you  the  right  place  to  get  them. 


MILLER  &  ENGLAND 

7012-14-16-18  Woodland  Ave.  s,1r.."srS? 

to  be  given  our  fixtures  of  every 

ffiSt.)-4  PHILADELPHIA,  PA.  f-TKLK? 
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Boyer's,** . . . 7254 

Acorn,  . . 95 

Acorn.  No.  a . . 

Safe,  No.  2 . —  *55 

White  Wax  Bean*— 

Champion . ®5 

Winsom,  N.  Y.,  No.  10, z  do* .  3  62 

Beans  (Pork  and  Bean* — 

B.  &  M.,  No.  3,  plain .  1.35 

B.  &  M.,  No.  3,  tomato  sance .  i-55 

Campbell'*,  No.  2,  plain . 9° 

Campbell'*,  No.  a,  eauce . 9° 

Oxford,  No.  3 .  1  os 

Narragansett,  No.  3,  tomato  sauce .  1 .3754 

Van  Camp’s,  No.  x,  sauce,  4doz . 87 J4 

Van  Camp’s,  No.  a,  sauce,  2  doz .  z-3254 

Moore  &  Brady,  No.  3,  plain . . . 8254 

Moore  &  Brady,  No.  3,  sauce . 8754 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  9754 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

x,  4  doz . 50 

Schimmel’s,  No.  1,  sauce . . . 65 

Schlmmel’s,  No.  2,  sauce .  1.00 

Schimmel's,  No.  a,  plain . 95 

Bunker  Hill,  No.  3,  plain . 7754 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  a  doz . per  doz.,  1.80 

a-lb.  cans,  3  doz .  “  1.40 

x-lb.  cans,  4  doz .  “  .9° 

1 -gal.  cans,  %  doz .  “  5  -  no 

Sunnyslde  Pork  and  Beans,  plain  or  In  sance — 

3-lb.  cans,  a  doz . per  doz.  .95 

a-lb.  cans,  3  doz. ... .  “  -7° 

i-lb.  cans,  4  doz. ... .  “  .  45 

i-gal.  cans,  54  doz..., .  "  3  “ 

Red  Kidney  Beans — 

Joan  of  Arc,  No.  a . 8a54 

Martin  Wagner’s,  No.  a,  a  doz_ . .  .7254 

Van  Camp's,  No.  s,  a  doz.  . . per  doz.  .8254 

Com— 

Kornlet .  z .  75 

Paris,  fancy  Maine .  1 . 17% 

American  Beauty,  extra  fancy,  Shoe  Peg.„  .85 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . 8254 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn's . . . 7° 

Mark,  crushed . 65 

Rex,  No.  a,  Fancy  Whole  Grain . 6754 

Vanity,  No.  s.  Whole  Grain . 8254 

Royal  Exchange,  Whole  Grain . 60 
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Peas — 


Tres  Fins,  ioo  cans . 

French,  very  fine,  ioo  cans . 

Boyer's,  Midgets . 

Boyer’s,  Early  June . 

. 6*54 

Hermit  Brand,  No.  * . 

Beets- 

Red  Jacket,  No.  3,  small . 

Silver  Lake,  fancy,  No.  3 . 

Chatauqua,  No.  3 . 

Succotash — Belle  Rose,  fancy  N.  Y.  State . 

Quaker,  extra  fancy . 

Poland,  extra  fancy  Maine  . 

Spinach- 

Champion,  No.  3 . 

Shawnee,  No.  3 . 

Farren's,  No.  3 . 

Farren’s,  No.  . . 

Sweet  Potatoes — 

Victory,  No.  3,  a  doz . - . ... 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  &  Co.,  No.  2 . 

Silver  Lake,  No.  10  1  doz . 

Asparagus — 

Superior,  large.  No.  *54 . 

Staple,  medium,  No.  *54 . 

Swan,  medium,  No.  *54 . 

Del  Monte  Tips,  No.  i}4 . 

Extra  Tips,  No.  154 . . . 

El  Dorado  Tips,  No.  i54 . 

El  Rio,  medium,  No.  254,  *  doz . 


i-35 

z.05 

•  95 
1 .00 
z.05 
■92J4 

i.«5 
1.  10 
I.oj 

3-5° 

I.ZO 

.90 

95  - 
•4*54 

*■35 

4.00 

3-40 

3-50 
3.50 
3  40 
3  ■  25 
3-25 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  For  do*. 

Extra  Quality .  2 -75 

Extra  standard .  2.6; 

Standard .  2.25 

Pears — 

Bartlett,  extra  quality.  *54* .  » •  75 

Bartlett,  extra  standard,  254* . .  a. 6a 

Bartlett,  standard,  *54*, .  *.4° 

Cherries — 

Extra  quality,  *54* .  3- 10 

Extra  standard,  2%s .  3.00 

Standard,  2  54 .  2  85 

Peaches — 

Goddess,  No.  254,  ex.  stand’d  lemon  cling..  *.65 
Tioga,  No.  254,  ex.  standard  lemon  cling...  *.60 
Valley,  No.  254,  standard  lemon  cling .  2.30 
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Thistle,  No.  *54.  standard  lemon  cling .  *  *754 

Agate  No.  *54,  standard  lemon  cling .  2.00 

Lake  View,  No.  *54,  yellow  free .  s.io 

Oak,  Sliced,  Lemon  Cling,  No.  1.  4  do* .  1.60 

Columbus,  No.  254,  pie  peeled  yellow  free...  1.8754 
Columbus,  No.  *54,  pi*  peeled  lemon  cling..  1 .99 
Plums — 

Extra  standard  egg . . .  z .  75 

Extra  standard  gnea  gage _ _  1.7s 

Standard  egg . — .  .  1.65 

Standard  gage . . .  i.tj 


DOMESTIC  CANNED  FRUIT. 

Apples — 

Wayne  Co.,  No.  to,  1  dez .  *.9* 

Keystone,  No.  3,  *  doz . . 8;54 

Blackberries — 

Farren's,  extra  preserved,  Ne.  * .  z  .30 

Silver  Lake,  syrup,  Ne  * .  z  .35 

Nigger  Head,  No.  s .  1.0754 

Spring  Garden,  No.  * . 90 

Blueberries — 

Loggies,  No.  *_ .  z.50 

Loggles,  No.  ze .  (.*5 

Cherries — 

Silver  Lake,  pitted,  Ne.  s . 

Flour  City,  white.  No.  * .  z  .60 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  x.90 

Maryland  Leader,  whit* .  t .  85 

P.  &  B.  yellow,  No.  3 .  1.80 

Gypsum,  No.  3,  pie .  >  45 

Pears- 

Silver  Lake,  No.  3 . x.40 

Fowling  Creek,  good,  No.  j .  t.25 

Ayres  Good,  No.  3 .  z.05 

Raspberries— 

Red  Farmside,  extra,  preserved,  No.  * .  *.50 

Pride  of  Rochester,  fancy,  preserved.  No.  •  z  .90 
Rhubarb — 

Silver  Lake,  No.  to,  z  doz . 

Strawberries — 

Anchor,  No.  * . 90 

Jumbo,  No.  z,  4  doz .  z.oo 

Silver  Lake,  No.  * .  z  .50 

Defence,  No.  2 .  *.00 

Pineapple — 

Phonograph,  sliced,  No.  s .  z.95 

Acorn,  grated,  No.  * .  s.oo 

Acorn,  E.  &  C  ,  No.  * .  z.90 

General,  E.  &  C.,  sliced,  No.  s .  z.8o 

Indian  River,  E.  &  C.,  No.  2 .  z.65 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  z.6o 

Orange  Grove,  E.  &  C.,  No.  2 .  z.40 

Singapore  Chunks,  No.  i54,  4  doz .  1.05 

Wallace,  E.  8c  C.,  sliced,  No.  2 .  x.30 

Singapore,  cubes,  No.  z54,  4  doz .  z.oo 

Wagner’s,  No.  z,  cocktail,  2  doz . 9754 

P.  &  B.,  grated,  No.  3 . 85 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes,  No.  z,  4  doz . 80 
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The  Paul  Taylor  Brown  Co’s 

SI ngnDore Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes' . 75 54 

“  y»  lb.,  sliced. . 7754 

“  z}4  lb.,  cubes .  z.0254 

“  1 54  lb.,  chunks .  z.1054 

“  154  lb.,  spiral  sliced .  z.zs 

“  ^  154  lb.,  smooth  sliced .  z.2254 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  dos 

Devilled,  No.  z,  4  dos . . .  *.1754 

Devilled,  Ne.  *,*  des .  3.25 

Clams — 

Gold  Label,  No.  z,  4  des .  z .  r*54 

Star,  No.  z,  4  doz....... . . . 93 

Lobster — 

B.  &  M.,  No.  z,  flat,  4  doz .  4.3s 

B.  8t  M.,  No.  54,  flat,  4  dot .  *-3754 

B.  &  M.,  No.  z,  tall,  2  dos .  4.15 

B.  &  M.,  No.  54,  flat,  4  doz .  3.00 

Star  brand,  No.  54>  flat,  4  dos .  1.30 

Star  brand,  No.  1,  tall,  4  dor . . . .  3.83 

Star  brand.  No.  1,  flat,  4  des...... .  4. *5 

Shrimps— 

Peerless  Brand  (Barataria),  dry.  No  r, 

2  doz . >.1754 

Peerless  Brand  (Barataria),  new  pickled. 

No.  z,2  do* .  1.1254 

Cotton  Bale,  pickled.  No.  z,  2  doz .  z.zo 

Mackerel — 

Pickert’s,  soused.  No.  2,  2  doz . 

Pickett’s,  soused.  No.  3,  a  dot . .  3. *3 

Underwood,  sowed,  Ne.  z,  4  des.. .  z.30 

Underweed,  soused.  No.  *,  a  do*. .  s.43 

Oyster* — 

Boyer’s,  No.  z,  *  des... . . . 93 

Boyer’s,  No.  *,  *  dot..._ . .  r.e*54 

M.  &  B.,  No.  1,  *  dos . 9254 

Stewart’*,  No.  *,  2  doz..- .  z.65 

Stewart's,  No.  1,  s  dos.. . 85 

Victory,  No.  z,  s  doz . jo 

Kippered  Herring — 

Maconache's,  2  do*.,  plain .  z .  4 7 54 

Gold  Label,  No.  z,  spiced,  4  dos . 83 

Salmon — 

Gibralter,  Sockeye,  No.  z,  tall .  z  .9a 

Gibralter,  Sockeye,  No.  54.  flat .  z  aj 

Hapgood’t,  No.  z,  tall,  4  dos .  1.90 

Hapgood’s,  1  lb.,  flat,  keys .  *.25 

Porter’s  Best  extra  fancy,  Sockeye,  No.  z, 

tall,  4  doz . _ . ....  1.70 

Humes,  Karluk,  No.  z,  tall,  4  doz .  1.35 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS, HewYork 


Billers  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 

Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horseshoe,  No.  x .  x.45 

White  Bear,  red,  No.  x,  tall .  1.30 

White  Raven,  %s . 95 


Plata. 

Chancerelle,  key .  *5.00 

La  Champagne,  J^s,  key .  17.00 

Billet,  tmall  .  14.00 

Tricolore,  .  9.00 


SARD  INKS — Boneless. 

L.  Champagne,  ’a,  key . - . 

Cad.au,  M'n,  key . 


Cad.au,  V'a,  I 
Imported— 
French, 


25.00 


3^a,  Martels 

Mi,  Mancie . 

Moral,  %*,  boneless . . . 

V a,  Aurora,  smoked . 

Mustard — 

s,  Irma,  too  cans....—. . 

s,  Eureka,  key,  100  oana . 

I,  Underwood’s,  jo  cans. . ....... . 

a,  Inna,  50  cans.. . . . . . 

It,  Harbor,  48  cans,  wrapped . — . . 

a.  Continental,  key,  48  cans . 


9-75 
*3-  *5 

17.50 


3*4° 

3*5 

3*95 

3-45 

3-40 

50 


a,  Blanch ville,  50  cana. .  a. 30 

Irma,  too  cana 


J.6S 

3-40 

3-52% 

9.  40 
('40 
4.30 


Us,  Irma 

Hi,  Continental,  key,  100  cana. 

34s,  Owl,  key,  too  cans . 

Gora  Gabel,  Ms,  oil,  100  cans. . 

"  V».  mayonnaise  dressing,  too  cans 

“  ytt,  "  "  jo  cans 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  too  tins .  13.00 

Halves,  Tomato  Sauce,  key,  so  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour's  Veribest,  with  key,  No.  1, 1  dot .  1.40 

"  “  with  key,  No.  a,  1  dox .  a. 35 

Fairbanks,  with  key,  No.  1,  2  dot . 1.35 

“  with  key,  No.  2,  1  dox .  1.25 

11  with  key.  No.  6,  1  dox .  7.00 

“  with  key, No. 24,  %  dox., percase  8.1J 

Jbby’s,  with  key,  No.  1,  x  dox . 1.35 

"  with  key,  No.  a,  1  dox .  1.35 

Chipped  Beef. 

Mo.  1,  a  dox .  2.00 

No.  K,  *  doi .  1. IS 

Ulasx,  No.  X.  a  do* .  1.50 

Glass,  No.  x,  2  dox... .  a. 50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dox.  2 .77X 
Beechnut  Sliced  Beef,  No.  X. glass  jars,  per  dox.  1 . 70 
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Acme  Sliced  Smoked  Baal.  Per  dox. 

tins,  2  dox . . .  a. 60 

Medium  tine,  4  dox . . .  1. 60 

Medium  tins,  2  dox . . . „„  1.65 

Small  tins,  4  dox . ....  1 .00 

Large  glass  jars,  1  doc. . . . . . . .  a .  85 

'  djarx,  1  dox . . .  a. 60 


Large  I 
Medlui 


Special 


Junior  jara,  a  dox . .  1.60 


Sllcad  Bacnn. 

Beechnut  Bacon,  No.  1,  glass  jars .  a.  50 

Beechnut  Bacon,  No.  X.  glass  jara . .  1.55 

Acme,  1 
Acme, 


e,  large  glam,  1  dor .  a. 75 

e,  junior  glass,  1  dox . .  1. 60 


Roast  Beat. 

Fairbank’s,  No.  i,  t  dox . . . . 

Fairbanks,  No.  a,  1  dox.— . . . 

Armour's,  No.  I,  x  dox . . . 

Armour’s,  No.  x,  1  dox . . . . 

Llbby’i,  No.  1,  a  dox . . . . 

Libby’s,  No.  a,  1  dox . . 

Kingan’a,  No.  1,  a  doc . .„ . 

Klngan’s,  No.  a,  1  dox . . . 


Lunch  Tongas. 

Fair  bank’s.  No.  1,  a  doc . 

Libby’s,  No.  1, 1  dox . . . . . 

Armour's,  No.  1,  x  doc. . 


Whole  Os  Tongue. 

Fairbank’s  Nc.  a,  s  doa... . . . . 

Libby's,  No.  xX,  1  doc . 


•35 
•35 
•  40 
•35 
•35 
•35 
•*5 

27X 


a.  so 
a. 90 
a. 70 


7.00 

10.00 


•  45 
.80 

•44 

.80 


Potted  Ham  or  Os  Toifm, 

Armour’s  Veribest,  No.  X>  4  doc... 

Armour's  Veribest,  No.  X>  «  don... 

Libby’s,  No.  X,  4  doc - - 

Libby's,  No.  X.  4  doc. .  . 

R.  &  R.,  No.  X>  4doz .  1. 15 

R.  &  R.,  No.  X.  »  dox .  1.95 

Petted  Chicken  nr  Tmrkay. 

Arm  oar' t — 

N°K.4dox . . I7X 

No.  X.  »dos .  1.4J 

Libby'*— 

No.  X.  4  dox . 85 

No.  X,  *  dox .  1.50 

R.  &  R.,  No.  Xi  4  dor .  1 ,75 

Boned  Meete. 

Curtice  Brothers,  “  Blue  Label” —  Per  Dox. 

Chicken,  No.  X .  a. 85 

"  “  * .  3  o® 

Turkey,  “  X .  a.  85 

“  “  » . - .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  n  .00 

Whole  Ham,  No.  1 X .  .  9.00 

Whole  Ham,  No.  aX .  13.50 
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Devllled  Meate. 

Curtice  Brothan,  ”  Blue  Label”— 


Ham . 

No.  5  ox. 
Pei  Dox. 

No.  xo  01. 
Per  Doi. 

Toafuo.^ . . 

Chicken . . 

Turkey . 

. . 

•  •*•••••••••  Z.5O 

••••••••••••  s.xo 

*.50 

3»5 

3  *5 

Curtice  Brother!, 


Petted  Meate. 

” Bine  Label” — 


No.  * Tin. 
Per  Dox. 

No.  X  Tin 
Per  Dox. 

HUH . mum . . . 

.  *-*5 

a. 25 

Tonga* . . 

Chicken . 

......  x.  25 

.  x.95 

a. 25 
3.00 

Turkey. . . ’. . 

.  i-95 

3.00 

Senpa, 

Snider’s  Tomato  Soap — 

3  lb.  cans,  a  dox . . . . . 

s  lb.  cans,  x  dec . . . . 

1  lb.  cans,  4  dox . . . ... 

Gallons,  cans,  %  doc.... . . 

Schlmmel’s.  assorted.  1  lb.,  4  dox . . 

Campbell’s  Assort.,  No.  1,  4  dox . . 

Campbell’s  Special  Assort.,  4  dox . 

Schimmel’s  Assort.,  No.  1,  4  dox . 


*-3i 

*•35 

•9® 

5.00 

.84 

.*5 

•«7X 

•85 


Curtice  Brothers, 1 


Blue  Label  ’’- 
Quart*. 
Per  Dox, 
3*5 
3*5 
3-*5 
3*5 
3-*5 


Consomme . .... 

Boulton . . 

Beet . 

Julienne. . . 

Prtntanler 

Vegetable .  3.13 

Tomato .  3.15 

OxT.lL .  3.  is 

Mock  Turtle . 3.1s 

Tapioca  Crecy .  3.15 

Pe« . — .  3*5 

Mutton  Broth .  3,15 

Clam  Chowder.. .  3.15 

“  Broth .  3.  iS 

Chicken  Gumbo . .  3.15 

Mulligatawny .  3.  is 

Chicken .  3.15 

“  Broth .  3. is 

Green  Turtle .  6. 50 

Terrapin .  7.23 


Pints. 

Per  Dox. 
*•75 
*•75 
*•75 
*75 
*•75 
*75 
*•75 
*•75 
*•75 
*•75 
*■75 
*•75 
*■75 
*•75 
*•75 
*•75 
*•75 
*•75 
3-5® 
3-75 


X-Ptntx. 

Per  Dox. 
*.*S 
*.*S 

*•*5 
1. *5 
*-«5 
*.*5 
*•*5 
*.*5 
*.*5 
*»5 
*.*S 
*.*5 
*.*5 
*.*5 
*.*5 
»»5 
*•*5 

*.S5 

X.00 

».»5 
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candies  AND  CONFECTIONERY. 


..30-lb.  'Pails 


Croft  &  AHen  Co.- 

Extra  Mixtures. . 

Cream  Jetty  Mlxtexe 

Elcroften  Mixture* - - - - - 

Nobby  Mixtures . . . 

Cadella  Mixtures. . . . 

Fine  French  Mixtures. . 

French  jCrexma... . —  ... 

American  Mlxturea.. 

Variety  Cut  Drops... . 

Darling  Mints . — . . 

Golden  Drip  Bar . . . IS-tb. 

Sour  Balls . ..........30-lb.  pails 

Pancella  Cream  Chocolate . .  " 

I  X  L  Assorted  Chocolate. . .  >• 

King  B  Assorted  Chooota*ew .  ” 

No.  s  Fine  Assorted  Chocolate...  ** 

Nonparlel  Drops . . . “ 

Chocolate  Covered  Casumet* .  “ 

Dairy  Chocolate  Chips . 15-lb.  palls 

Chocolate  Mints . — . yo-Ib.  pails 

Honey  B  Comb . *t-tt>.  palls 

Cream  Cocoannt  BaDs . . . a8-lb.  pails 

Cream  Prapermlnt  .30-lb.  pall* 

W  DiUjl p'CCD .  .  eeeeaaaaa «■«»■■■ 

Wellington  Caramels  _. 

Fro  sen  Milk  “ 

Soft  Jetty  Gum  Drops., 

Superfine 

jJyBeu 


.. 30-lb.  palls 


Assorted  ■*  ,  “ 

Conversation  “  . . . a8-lb.  palls 

C.  ft  A.  Crown  Stick  „ . . . 30-lb.  pails 

Pancella  Chocolate,  i-(b.  boxes,  jo-ib.  cases 

Rock  Candy,  assorted. . . 10-lb.  boxes 

Penny  goods . . . .....10  boxes  Is  case 


Per  lb. 
.08 

09X 

.xa 

•  *3« 

.o*X 

.08X 

.08X 

.08X 

.so 

.08X 

•  **X 

.xa 

•*3 

.18 

.Itx 

s# 

•  *«x 

•09X 

•®9X 

.08 

•  so 

•  ®7X 

■  so 

.08 

•09  X 

■  x.X 

•09% 

4.5® 


CATSUP. 

Beef  Steak  Catsup,  Medium . 

Campbell’s,  No.  8,  x  do* . . 

Campbell’s.  No.  8,  Tobaxco . 

P.  P.  Co  ,  Spiced,  No.  32,  5  dox . 

Home  Made,  No.  8,  4  doi . 

Waldorf,  medium,  ia  or.,  screw  top,  s  dox. ... 
Snider's  Catsup : — 

Pints,  a  dox . . . 

% -pints,  s  dox . . . 

Quarts,  1  dox . 

Gallons,  6  jogs  In  crate . . . per  jug 


Par  Doi. 

a. 00 
.87K 
.87X 

*•35 

•6S 

•»*H 

a. so 
*3® 
3«5 
•  85 


I  se  a  . 
ili-spoonfiil 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  C  r  of  t  ’  S 
Swiss  Milk  Cocoa  will 

alwa3^s  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


WHERE  the 
GLASS  JAR 
COMES  IN 


What  Washing  Powder  Do  You  Sell? 


Some  old  and  half-forgotten  brand,  sold  only  because 
you  alwaj-s  have  sold  it  ? 

Or  Snow  Boy  Washing  Pow'der,  a  powder  made  of 
pure  soap  aud  other  cleansing  ingredients,  cjuicklv  cleaning 
everything  water  won’t  hurt ;  containing  none  of  the  skin¬ 
eating  alkalies  that  some  of  the  old  brands  do ;  carrying 
beautiful  aud  high-grade  premiums  to  your  customers  ? 

There  is  room  in  your  store  for  a  good  washing  powder, 
but  be  SNre  that  you  handle  the  best. 

Good  Goods  and  Good  Profits 


LAUT2  BROS  &  CO.  =  Buffalo,  N.  Y. 


IN  SliRITING  TO  ADVERTISERS  KINDLY  MENTION  ”  GROCERY  WORLD.” 
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KETCHUP. 

Curtice's  "Blue  label"  Tomxto  Ketchup 
Small,  25  bottles  In  case . 

-Per  Cue. 

Wilbur’s  Cocoa — 

Breakfast,  Ji-lb.  tins,  6-lb.  boxes.. 
“  #-lb.  tins,  6-lb.  boxes.. 

large,  12  bottles  in  case . . . 

...  3-75 

Sweet  Cloeer,  J4s,  6-Ib . 

.per  box.  1.60 

CHOCOLATE  AMD  COCOA. 


Per  lb. 

•  35 

•  3° 
*25 

•  3° 

•36 


Walter  Baker  &  Co’s 

Premium,  12  to  15  lbs . 

Caracas,  sweet,  6  lbs . 

German,  sweet,  is  lbs.....™.- . . 

Auto,  sweet,  6  lbs . . . . . . 

Cocoa,  5^ -lb.  cans,  ia  lbs.  In  bo* . 

Cocoa,  #-lb.  tins,  6  lbs — . 3® 

W.  H.  Bakers:— 

Best  Cocoa,  #-lb.sixe. . per  lb. 

“  J-lb.  “  . . . .  " 

Premium  Chocolate,  J4s,  ra  lbs . - . 

“  #1,  is  lbs . ...... . 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 22 

Best  Sweet  Chocolate,  1-55,  12  lbs . 22 

Hershey’s — 

Milk,  6  lb . per  bo* 

Cocoa,  Epp's,  #-lb.  tins,  7  lbs . 

“  Van  Houten’s,  6-Id.  boxes,  i-lb.  tins, 

per  tin, 

•*  ••  6-lb.  boxes,  #-Ib.  tins, 

per  tin, 

“  "  6-lb.  boxes,  J<-lb.  tins, 

per  tin, 

•*  Huyler's,  #*,  6  lb . . 

**  “  #s, 6  lb . 

Bensdorp's  Royal  Dutch  Cocoa,  12-Ib.  cases — 

Per  can.  Per  dor. 

tf-lb.  round  cans . 

#-lb.  “  . 

1 -lb. 

i#-oi.  “  50  cans  In 


•33 
•  34 
.34 
•34 


1.55 

•4« 

•7a 

•37H 


•*9 

•30 

•59 

•07 


•»9 

•43 

•45 


*.»7 

3.60 

7.08 


Per  lb. 
•55 


5-lb.  “  ... .  *-75 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . . . . . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  J6-Ib.  cakes . 36 

Blooker’s  Cocoa  Powder — 

# -lb.  tins,  2  dox.  In  box . per  dos.  1.88 

#-lb.  tins,  2  dor.  in  box- .  “  3.5® 

i-lb.  tins,  1  dor.  in  box .  "  6.50 

5-lb.  tins,  1  dox.  in  case . per  lb.  .52 

jo-lb.  bags,  1  doz.  in  case .  “  .50 


Hooton  Cocoa  and  Chocolate  Co.— 


Cocoa,  labeled,  %s..' . 3* 

Cocoa,  labeled,  is . 38 

Premium  Chocolate,  %s . 28 

Premium  Chocolate,  #s . . . 3° 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

in  case,  #4b.  packages . 36 

Premium  Chocolate,  is-lb.  boxes,  6  boxes 

in  case,  J6-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  12  boxes 

In  case,  #-lb.  packages . 36 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

in  case,  #-lb.  packages . . . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  #-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  #-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  #-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  x.75 

Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  fifth-lb. 

fins . 40 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  #-lb. 

tins . 39 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  J<-lb. 

tins . 38 

Cocoa,  is-lb.  boxes,  6  Doxes  In  case,  X-Ib. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 4° 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 4® 

Diamond  Chocolate,  sweet,  #-lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .27 

12“  “  6  “  “  .  “  .27 

"Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs. ,  xa  bxs.  In  case,  #  lb.  tins  **  34 

^-lb.tins,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate, '50  s-cent  packages  in  box, 

per  box .  r  -75 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  #-lb.  jars,  6-  and  19-lb. 

boxes . 40 

Croft's  Cocoa,  |s,  2  dox.  In  box .  x . 85 

“  “  #s,6  lb.  “  33 

"  "  #s,  61b.  "  3* 

"  **  5  lb.,  6  cans  In  box  . . 30 

*•  Swiss  MUk  Chocolate,  48  5-c.  cakes..  1.50 
“  Premium,#*,  is  lb.  "  ...  .31 

“  "  #*,  12  lb.  '•  ...  .30 


KNICKERBOCKER  CHOCOLATE  CO. 

Hasty  Lunch  Chocolate — 

|-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 


...per  box, 


^tlb.  “  “  '  24-lb. 

Special  10-c.  packages,  30  to  box. 

Blue  Ribbon  Breakfast  Cocoa — 

Decorated  %-lb.  tins,  6-lb.  boxes . . . 

"  ^-lb.  "  ia4b.  “  . 

Bedford  Cocoa — 

Labeled  \ 


4-lb. 

cans, 

,  6-lb. 

4-lb. 

a 

12-lb. 

i-lb. 

it 

6-lb. 

pib. 

li 

i2-lb. 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  6-lb.  boxes- . 

"  Hs,  12-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-c.,  72  “  . ....  “ 

Premium  Chocolate — 

%4b.  cakes,  12-lb.  boxes . . . 

&lb.  “  s4-lb.  *'  . 


.29 

2.10 

•3^ 

•36 

•*9  y* 

.29 

•3*% 

•31 
•*6  X 

.  26 
r.35 
r-40 

•27  yi 

■»7 
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Milk  Chocolate — 

40  3-cent  cake*  in  box,  24  to  hall  ca*e. . So 

40  “  "  48  to  case . .  .to 

24  5-cent  cakes  in  box,  24  to  half  case . 7! 

34  “  '*  48  to  ease . 7I 

CONDENSED  MILK. 

Eagle,  4  dos .  6.25 

Eagle,  2  doz .  3  X5 

Challenge,  4  doi .  3.90 

Defiance,  4 doz .  3.90 

Magnolia,  4  doz .  4*  45 

Rose,  4  doz .  4.20 

Dime,  4  doz .  3.50 

Winner,  4  doz .  4.20 

Baby,  1  doz.,  glass .  x.90 

Red  Cross .  4.40 

Peninsular .  4-35 

Leader .  3.90 

Banner, 4  doz . . .  4.30 

Star,  4  doz .  4.4* 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  50 

Peerless,  5c.  size,  4  doz .  a. 00 

Yacht,  family . 

St.  Charles,  family  size,  4  doz.~...... .  3  75 

St.  Charles,  hotel  size,  2  doz..... . 

Sliver  Cow,  5c.  size . 6  doz.  2.90 

Pet,  xo-c.  size,  4  doz . per  case 

Pet,  «-c.  size,  6  do* . . . per  case  2.80 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.35 

Van  Camps,  4  doz.,  large .  3  90 


HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe 

Hires  Con-  1 
densed  Milk 

Queen .  4.60 

Blue  Ribbon .....  4.35 

Premium .  4.35 

Silver .  4.75 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Cream 

Packed  in  cases  of  Forty- 
eight  20  ox.  cans. 

Less  than  five 

cases .  4.25 

Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4->o 


An  Extra 
Salesman 
Free 
of  Cost 


ILL  to  you  know  that  the  tremendous  advertising  we  are 
I  I  doing  in  consumers’  publications  really  amounts  to 
an  extra  outside  salesman  for  you  ?  The  chance  is 
tkere  isn ’t  a  single  one  of  your  customers  who  doesn  ’t 
take  some  publication.  If  it’s  a  good  one  we’re  likely  in  it,  per¬ 
suading  that  customer  that  V&.n  Camp’s  Pork  and  Beans  are 
the  best  of  all ,  even  better  than  home-baked ;  inspiring  them  to 
buy ;  placing  our  case  before  them  in  the  strongest  possible  way. 

And  our  case  is  your  case,  for  you  can  get  these  sales. 
More,  we’ve  seen  to  it  that  you  can  get  them  at  a  profit  which 
averages  as  well  as  the  profit  you  make  on  everything. 

The  finest  baked  beans  and  the  finest  baked  bean  propo¬ 
sition. 


Van  Camp  Packing  Co. 


Indianapolis 

Indiana. 


GET  SOME' 


THE  Corn/"’ 
Without  Huli 


KerN  ElLE5 


The  Pressing'  &  Orr  Co. 

NORWALK,  OHIO 


Like  to  Eat  Husks? 

A  meal  of  corn  hulls  would  be  like  a  meal  of  busks,  and  yet  every  brand  of 
corn  but  Winorr  cans  the  hulls  with  the  kernels.  Naturally  not  as  bad  as  the 
hulls  alone,  but  it’s  common  sense  that  it  takes  away  some  of  the  goodness. 

A  special  process  we  have  removes  the  hulls  from  the  corn  we  afterward 
pack  under  the  brand  Winorr.  The  result  is  a  brand  of  unequalled  tenderness, 
succulence  and  deliciousness.  Try  this  on  your  trade. 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vegetables,  moist  and 
condensed  Mince  Meat,  Catsup  and  Salad  Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United  States. 
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COCOANUT.  For  lb. 

Schepp’i  Shredd«d,  V-lb.  pkgs.,  15  Ibf .  to  cast  .23% 
0  “  X  ItM . *2% 


Dunham’s,  5-c«nt  package 

"  x» 


.29 

.26 

.28 

.26)4 


1  and 

Franklin  Baker  Co’i — 

Brasil,  70  W-lb.  packages .  2.50 

"  3SH-lb.  “  2.50 

"  38  5^-lb.  and  16  X-lb,  packages .  2.50 

Brazil,  18  r-lb.  packages . 2.50 

“  Shred,  in  paUa,  ao  lbs . 11 

"  “  In  boxes,  25  lbs . 10% 

"  “  In  barrels,  ISO  lbs . 10 

Table  Talk,  Thread,  In  palls . xi 

“  “  Inboxes . .  .ro}4 

“  In  barrels,  140  lbs . 10 

Bakers’,  Macaroon,  barrsls,  140  lbs 


Slice, 

Strip, 


,  joU 

iso  lbs . 10% 

xsa  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  A  Co.:—  Bbls.  Bxs. 

Batter  Crackers . 08  ,o8J4 

Oyu*  “  . .. . 08  .08 

Wins  ScreU. . . . .  .  10  54 

Cracker  Dust . 08  .08 

Packages  free.  To  wholasale  dealers  and  jobbers  a 

discount  will  be  made  OO  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins’  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07)4  .08 

Brawn  Edge  Water .  <I0 

Butter  Thin .  12 

Clover  Mixed . . ......  .08 

Cocoaaut  Ripple . . .  .10 

Cocanut  Taffey  Bar  .  .12 

Cookie  Mixed . o8)4  .09 

Crystal  Bar .  .09 

Fig  Bars .  .10 

Frosted  Spiced  Wafer .  .09 

Fruit  Cookies . 08  %  09 

Yrult  O  cm ,08 

Grandma  Cookies . . . . .  ,oZ%  .09 

Honey  Jumbles,  XX . 09)4  ,xo 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . — . . „  .09 


Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . . . og%  .10 

Iced  Vedette  Wafer . 07*4  .08 

Lemon  Bar . o8)4  .09 

Man -in -the- Moon .  .08 

Milk  Lunch . .. . . . .  .07  . 07 % 

Orange  Cookies . . . . . 07S  .08 

Quaker  City  Mixed . o^%  .08 

Salted  Strips . 08}4  .09 

Sa  ltines . ,12 

Soda  Biscuit  XXX . _...  ,o6)4  .07 

Spiced  Wafers . .  .07)4  .08 

Sunshine  Cookies . 0714  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 06 J4  .07 

Package  Goods —  Per  doz. 

Animals . 50 

Butter  Thin . 1.00 

Glngerettes .  x.oa 

Gold  Medal  Soda  (small) . so 

“  “  (large)  . . 90 

Graham  Wafers .  1  .00 

Ivinettes . .  x  .00 

Milk  Lunch .  x.eo 

Our  Ginger  Snaps . so 

Pink  Tea .  1.00 

Sugar  Snaps . 50 

Saltona  Biscuit .  x  00 

Freight  paid  ox  seo  lbs.  to  Pennsylvania,  New 
York,  New  jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SBNF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  s  doz.  In  case, per  doz.  x.xj 
"  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doe.  in  case. ..per  doz.  x .  75 
“  “  with  Horse-radish. p.  dz.  1.75 
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Weln  Seal,  in  bbla . ......per  gal. 

**  x  gallon  stone  jars . per  jar  .75 

“  5  gallon  kegs . . . —  .per  keg  2.50 

Prepared  Mustard,  In  bbls . . per  gal. 

“  “  In  xj  gallon  kegs,  per  gal. 

"  "  In's  “  “  .15-40 

''  "  In  2  gallon  pa  Us...  per  pall  .75 

Prepared  Special,  with  spoon,  s  doz.  In  case, 

per  doz . 

“  Sifting  top,  2  doz.  In  caM. ....per  doz, 

"  with  Horae-radisk,  2  doz.  Ln  case 
her  doz . . . . . . . ...*, 
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IMPORTED  AND  AMERICAN  FANCY 
CHEE8E 

Emmsnthaler  Swiss  Cheese,  Selected  tub . 26 

„  •••••• . ~ . - . loaf,  .26)4 

Sap  Sago,  3  to  a  lb . cask,  per  lb. ,  .18,  less 

Roquefort  Cheese,  12  ln  case. .per  lb.,  .32)4  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  xo.jo,  single, 

In  tin . per  lb. 

“  x-lb.  tins... . per  case 

Camembert,  In  wood  boxes. . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  os.  bottles, 

per  doz . „ . . . . . . . 

Parmesan,  grated,  ready  for  use,  large  bottles, 

dot . . . 

P“™e*a“’  grated,  ready  lor  use,  sms'll  bottles, 

o£autser  Hand  Cheese,  100  ’inb^.V.T.'LV.V.V" 
Edelweiss,  Romatour  and  Bier-Kaae...per  doz. 

Amorlean  Swiss,  No.  z . lost  .16  cut 

"  “  Square  loaves.  No.  z,  about 

•5  lbs.  each . . . . . per  lb. 

Llm burger  Cheese,  No.  z....box,  18  ■  %  box, 

18  *  1mm 

*  I  • . .  sew.  ••  es.i.e  e  #•».«.»»  rea  ..»**••••••  • 

Muenstor  Cheese . . . . . per  lb. 

Brick  ChfteM,  No.  i . . .  «* 

EaffUih  Dairy  Cheese..  ..  ** 

Pineapple  mcnic  size),  6  In  b<B__!l!"'.'p«r  box 

(Gem  size),  t  ln  box . * 

Royal  Luncheon  Checoo — 

Dinner  else,  1  doz.  ln  oase . per  doz. 

Lunch  lire,  2  doz.  ln  caae„ .  <> 

Picnic  size,  2  doz,  ln  case .  “ 

Trial  size .  " 

MacLaren  Imperial  Cheese,  Club  size, per  doz. 

“  “  “  No.  x  size  “ 

“  Roquefort  “  large  size  “ 

“  r‘  "  smaU  sin  “ 


.22 

•34 

•3* 

.90 

.26 

3«5 


1-45 


*•75 

2.25 

4.00 

.19 

.16 


Frontage  ds  Brie,  M.  C.  C.,  1  ln  box. ..per  box 
d’lslgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  ln  box .  “ 

Neufohatel  (Cow  brand),  25  ln  box . per  box 

Star  Cream,  or  Pbila.,  ra  “  ....  “ 
Miniature  Cream,  0rPhlla.1t  “  ....  “ 
Hand  Chcose,  8  dot . . . .  “ 

•*  ^  <*  . .  >1 

“  4  “  Thnringer. *' 


.19 

.18 

.16 

•*7« 

3.00 

2.25 

2.25 

4-5° 

2.40 

1  *35 
1 .00 
x.oo 

2.40 
*•95 
*■45 
*•55 
*•55 

1.40 
x.05 
2.20 
x.xo 
*■35 

.70 

.85 
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Fanner  Hand  Cheese,  4  dos.  ln  box...per  box 

Schutzen  Cheese,  ra  In  box  . „....  " 

American  Mountain  Cheese  (Alpen  Kan),  50 
z-Ib.  packages . . -per  lb. 


*•45 

*25 


.18 


IMPORTED  AND  AMERICAN  MEAT8  AND 
SAUSAOES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wurstel,  16  ln  tin . per  dos.  4.74 

•t  o  it  gt 

0  . . .  3.75 

Carlsbad  Speck  (Importod  Bacon)  ....  "  ,js 

Imported  Cervelat  Sausage  (RolPs)... -per  lb.  .48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate de  fois  Gras,  small  sin— . per  doz.  3.00 

American  HolMeiner..by  bbl.  is  leu,  per  lb.  !i4 
"  Landjager,  xbort . — . per  lb.  .24 

“  Mortadella,  Dry  . per  lb.  .15 

"  Knackwurst,  25  ln  box,  per  box, 

*4-75 .  - . per  doz.  a. 40 

“  Cervslst  (E),  50  and  loo-lb.  boxes, 

*9%  ;  i**» . - . —  .sx 

“  Cervelat,  Bias  Ribbon,  50  and  zoo¬ 
lb.  boxest  .18;  loss. . .  ,20 

“  Cervelat,  Crescent,  50  and  io»-lb. 

boxes,  .15;  leu . . i7 

“  Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .is;  less . . . . .  .x4 

“*  Cervelat,  E.  Gothaez,  50  and  100-lb. 

boxes,  . 22 ;  leu . . . .  .14 

“  Salami  (E),  50  and  iso-lb.  boxes, 

■*9:  1«*» . . — . so 

'  Salami,  Blue  Ribbon,  50  and  100- 

1b.  boxes,  .1754;  leu.. . - . 19 

“  Salami,  G.  A.  P.t  50  and  100-lb. 

boxes,  .16;  leu . . . 17 

"  Tongue  Sausage . per  lb.  .18 

“  Smoked  Braunscbwslger  Liver  Sxn- 

**8' . - . - . . . per  lb.  .15 

**  T ■■a/'Kft  Httm . .  .  tt  ag 

“  Petit  Deilcatras  Frankfurter* ,  plain, 

P«rdos .  x.oo 

"  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . — . per  dos.  x  00 

“  Lebanon  Beef  Bologna . per  lb.  .15 

"  Paprika  Speck . .  “  ,xg 

Mettwurst,  half-round .  11  iXg 

Liver  Sausage  (Special),  truffle,  goose  or  sar- 

dclltn . . . . . per  lb.  .14 

Smoked  Thuringur  Bhxtwunt . „  “  .18 

“  Pfofferwui»t_...„ . — . .  “  .ig 

PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  dos .  4.75 

"  (Derby  Brand),  quart  glass  jars 

jxxdox . - . 5.75 

(Derby  Brand),  10-01.  jars, 

per  dos....— . — ,  a  50 

Calves’  Head,  ln  round  tins . per  dos.  1.65 

Pickled  Meats,  in  glau .  “  1.00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  Feet.) 


You  Are  the  One 
That  Gets  Hurt 

When  you  sell  your  customers  a  low- 
priced  coffee.  You  are  taking  chances 
unless  it’s  ARIOSA,  because  it  is  very 
difficult  to  get  a  good  quality  of  coffee 
jf  at  a  low  price  and  yet  have  the  flavor 
always  the  same. 

You  can’t  afford  to  take  chances. 
We  buy  in  larger  quantities  than  any 
five  concerns  in  the  country,  and  we 
can  afford  to  give  quality  and  make  a 

price  that  nobody  can  duplicate. 

t 

ARBUCKLE  BROTHERS 
New  York 


PEANUTS— FIVE  A  BAG 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 
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Beef  Salad,  In  glaa* . per  dox.  i.oo 

«  “  In  pint  jars,  glass .  “ 

“  “  In  quart  jars,  glass .  " 

Lamb  tongues,  In  glass .  “  1  •®° 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herrin*,  mixed,  "Y.  14.”  XJ>W.  5.50  60-75 

><  milker*,  “  jiibbl.6.50  7S-8S 

«  mixed,  Standard,  bbl. 

%  bbl .  5  50-6  S0 

Holland  Herring,  milkers.  Standard,  bbl. 

%  bbl. . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

%  bbl.  8.00 . 

"  milkers,  large  fulls,  bbl. 

%  bbl.  8.00..... . 

Marlnlrte  Herring,  Imported,  about  40  In  pall.  1 .  *5 

Ron  Herring,  Imported,  about  25  In  pall. .  1.00 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . P*r  lb-  *5 

Matjes  Herring . per  pall 

BISMARCK  HERRING. 

Pint  slse,  round  tins,  wlth|key . ....per  tin  .  20 

Quart  “  "  "  .  -35 

2  Qt.  «  «  “  .  "  -55 

4  Qt.  "  “  . .  “  x.xo 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 . 10,  2  qt.  tin,  .60,  qt.  tin  .  jo 
Brat-Haring,  4  qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and.  Brat-Haring,  oval  tins, 
per  dos . ... . *-5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  palls . per  pall  .55 

10-lb.  palls . -  11  105 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

“  “  5-gal. keg . per  keg  2.75 

Russian  Sardines,  In  glass  jars . per  dox.  2.25 

NORWAY  ANCHOVIES. 

Original  Packag . ... . per  %  bbl.  5 . 30 

Repacked  in  5-lb.  pail . per  pail  .60 

“  in  10-lb.  pall . . .  x.xo 

“  In  5-gal.  kegs . per  keg  2.75 

“  In  54-lb.  flat  tins . per  dox.  .95 

“  in  «-lb.  tall  tins . -  “  x.50 

“  In  x-lb.  taU  tins .  “  *  00 

Fancy  Kegs — x|x  keg,  .80 ;  %  keg, .  42 ;  keg, 

•3»:  Mkeg . *° 

SALT  SARD  ELLEN. 

Original  Package,  190a . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

“  pint  jars . per  dox.  6.00 

large  tumblers . 11  2.25 

small  tumblers .  “  x.25 
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RUSSIAN  CAVIAR. 

x-lb.  Tins,  per  dox  19.50  %  kilo  Cans,  per  dx.  19.50 
u  <<  “  ,0.50  &  “  “  10.50 

%  "  “  5  50  54  ;;  ;;  s.5» 

H  “  “  *.75  1*.  “  «  75 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200 . . . . per  bbl. 

15  “  keg—  *'  500 . per  ioo 

keg —  “  300 . — .  “ 

keg—  “  150. 


10  lb.  pall —  " 


50. 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . per  cask 

48  gal.  bbl . „ . per  bbt. 

10  “  keg. . m . per  keg, 

s  «  «.  . . .  “ 

xo  lb.  pall. ....M*. mm. ........................  per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfhusse  (Pfeffemusse) . per  lb. 

Spltzkugeln . . .  “ 


.50 
■  40 

•25 


.18 

.*5 


LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle  .30 
Basler  Lebkuchen, No.  1,  6  '  ...  -so 

••  «  No.  2,  6  “  ...  “  .75 

«  “  No.  3,6  “  ...  “  1.00 

Amandines,  9-lb.  tins . P*r,  5 -25 

*•  small  tins .  -55 

• 

PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . . . .  4'5° 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

Green  Kern . P“lb- 

Potato  Flour .  „  •o8 

German  Dried  Pears .  (( 

Dried  Mushrooms .  ^.00-. 100 

Juniper  Berries . . .  ,o8 

St.  John’s  Bread .  ‘  .  °| 

Bay  Leaves . . 


— ST— 

COTTOLENE. 


30  2-lb, 
15  4-lb. 
6  10-lb. 


tins... 


..per  case 


Freight  prepaid  on  two-case  lots. 


6.25 

6.25 

6.25 


EQQS.  Per  Dos. 

Nearby,  candled  and  selected,  30-dOs.  crates...  .18 


Western... 


•  x7 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb. bxs.  .15)4 

New  York,  Full  Cream,  new,  ist’s,^o-lb.  bxs.14-.15 


Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs... 


•  i5>4 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 28 

Anchovies,  In  oil,  %  bottles .  4.5° 

“  <*  %  “  .  3.25 

Anchovy  Paste,  fancy,  per  dox . . .  4-75 

plain,  per  dox. .  3-75 

Bouillon,  Burnham,  pints,  2  dox.  In  case .  3-75 

“  "  %  pints,  2  dox.  In  case....  2.00 

Capers,  Nonparlel,  %  gallon  kegs .  x.50 

“  “  Quart,  glass . per  dox.  7.00 

••  **  bottled,  ^  size...  .per  dox.  2.35 

«  *<  “  *<  .  “  1.90 

11  ••  “  “  .  “  1. 15 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case  4-65 
•  <  med.  “  “  12  **  “  5.00 

“  smaU  <•  “  24  “  “  4-  75 

Cherries  In  Maraschino,  In  glass,  x-dox.  case...  7.00 
Clam  Chowder,  Burnham,  1 lb. ,  4  dx.  cse.  p.  dz.  .90 
«  “  31b.. s  dx.  case  ’*  2.20 

Currie  Powder,  pints,  per  dox .  3  -5° 

“  4  ox.,  “  . . .  2. *5 

«  a  ox.,  “  x.50 

Russian  Caviar,  X’s  2.65 

“  %’s .  5  00 

"  X’S .  9  85 

“  x’s .  18.50 
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French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case . . . .  16.00 

“  Moyen’s,  per  caso . 13.50 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  toper  case...  xa.oo 
Huntley  8c  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

«  “  Dinner  Biscuits,  per  lb...  30 

“  ••  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dox .  1.25 

“  “  pints,  per  dox . 60 

Salt,  In  4-dox.  stone  jar* .  x.  75 

Morris'  Extract  of  Beef,  4  01.,  per  dox .  6.30 

“  “  “  sox.,  “  .  355 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

“  •*  «  4  ox . per  dox.  4.00 

*«  “  “  8  ox .  “  7.25 

••  ••  “  16  OX . .  "  13.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  27.00 

Choice,  100  tins  per  case .  25 .00 

Extra,  “  “  . . . 

Hotel.  “  **  . . . . .  *3  00 

Truffles,  A . per  tin,  .30 

“  h .  ;;  -3s 

“  % .  **  2.25 

Shrimps,  Pickled,  small  size .  x .  15 

Dunbar's  Shrimps,  2  dox.,  per  dox .  2.25 

“  Figs  In  Cordial,  1  dox.,  per  dox .  5.00 

Bishop’s  Figs  in  Cordial,  x  dox.,  per  dox. .  0.50 

Crystallized  Ginger,  x-lb.  tins,  per  dox. .  4.00 

“  3<-lb.  “  “  . . . 

Rose’sLime  Juice,  per  dox .  3.60 

Victor  Rose  Water,  per  dox .  2 . 25 

Peach  Water,  per  dox.... . .  2.25 

Pitted  Olives ,  per  do* . .  4 .  •* 

Armour’s  Solid  Extract  of  Beef—  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4  45 

“  4  “  1  “  8.20 

“  8  “  1  “  15.9° 

**  16  “  “  29.75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  x  dozen  in  case .  4.45 

“  8  11  1  “  8.20 

“  t6  “  y2  “  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2 .25 

1  “  medium  “  36  “  .  6.00 

1  “  large  11  72  “  .  xo.oo 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 

“  16  “  1  “  .  i4  °o 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  720 

“  5  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  x  “  7.20 

“  5  “  . per  bottle  3.50 

[  “  2  fancy  jugs . per  jug  1.50 


It  Made 
No  Difference 
to  Us 


H 


No  gelatine  sold  in  this  country  was  less  affected  by  the 
Federal  Food  Law  than  Chalmers’. 

Our  brands  complied  with  the  legal  standard  even  before 
there  was  one.  How  could  they  help  it?  They  were  sim¬ 
ply  unsophisticated  gelatine,  made  of  pure  unadulterated 
calves’  stock  and  spring  water.  There  was  nothing  to 
change  about  them,  nothing  to  alter  in  any  way. 

We  take  a  just  pride  in  the  fact  that  while  the  Federal 
Food  Law  caused  some  manufacturers  to  completely  trans¬ 
form  their  business,  it  made  no  more  difference  to  us  than 
if  it  had  never  been  passed. 

Two  styles — granulated  and  shredded. 


J&.tnes  Chalmers’  Sons 

Williamsville.  N.Y. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


pdf* 

^yASHBURNCROSBVC^i 

&L.  v. 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Hell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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KLOUR.  Per  Bbl 

King  Midas .  6.60 

Gold  Medal . . .  6,10 

Millboume .  6.10 

On  Top .  6.50 

Ceresota .  6.10 

Pillsbury's  Best. . . . .  6 . 00 

Taylor's  fancy . 5.40 

Semper  Idem .  4. 75 

Pride  of  the  West .  5.15 

Sunbeam .  5.05 

Quaker  City . ...... .  5.70 


SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  32  packages .  4 .32 


PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages .  2.90 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.85 

Uncle  Jerry,  40  packages .  2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  QOODS. 

Corn  Meal—  Per  Bai. 

Lea's,  white,  Table,  100  lbs .  2.00 

“  yellow,  granulated,  100  lbs .  2 .00 

“  “  table,  100  lbs . . .  1.95 

W  estern  yellow  .granulated,  100  Ibe. . .  1.75 

Western  white,  granulated,  100  lbs .  1.65 

Quaker,  36  packages .  2.85 

Farina,  Hecker’s,  34  i’s,  per  caae .  1, 40 

“  Schumacker’s,  24  packages,  per  case..  1 . 20 
Beans — 

California  Lima . per  lb.  .05% 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.27)6 

Medium,  Fancy,  grain  bags . bu.  2.35 

Pea,  fancy,  grain  bags . bushel  2.40 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.47 

Red  Kidneys. .  «•  ,.  70 

Peas-- 

Green . . . per  bushel  2.50 

Scotch .  •<  2 ,55 

Split,  yellow . . .  «•  2  [05 

"  green .  ** 
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Lentils — 

000000,  xio-lb.  bags . jper  lb.  .05^ 

Less  quantity .  “  .06 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .05K 

Less  quantity .  .  "  .o6g 

Hominy — 

Lea’s  Breakfast,  10  pkgs . case  1 . jo 

L^a's  Pearl,  100  lbs . per  bag  2.25 

Schumacher's  Breakfast,  10  pkgs.  to  case....  1 .10 

Western  Peart,  100  lb.  bags .  1.80 

Western  Grits,  100  lb.  bags .  1  75 

Barley — 

OO  . . .... . 06 

No.  3,  100-lb.  bags .  3.30 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1 . 15 

“  48  5c.  pkgs.,  case .  2.25 

“  "  _  asstd.,  24  5c.,  11  roc.  case...  x.20 

“  Smith's,  30  10  c.  packages .  1.90 

H  11  assorted,  5  and  xo  c .  1 . 90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  ,  ,5S 

Golden  Egg,  10  cent . . .  ,.55 

Oxtmeal,  B,  per  bbl... . 6,*0 

“  "  kegs  xoo  lb».,  per  keg .  3.65 

Oxten  Goods,  In  cases —  Per  case 

Avena,  18  packages.... .  1.47)6 

Banner  Cats,  20  packages. . . .  4 . 35 

H.  O.  Oats.  24  packages .  3.00 

Mother's,  18  packages . x.75 

Quaker,  18  small  sixe .  x .  55 

Quaker,  20  large  sire .  4.35 

Rolled  Oata — 

Avena,  per  bbl.,  180  lbs .  6,JO 

Avena,  per  keg,  90  lbs .  325 

Standard,  180-I b.  bbls .  ^.oo 

“  90-lb.  bags . . .  2.95 

Sago — 

Fine,  bags  about  160  lbs . o-M 

50-lb.  lots .  ,0.l/ 

Admiral,  Pearl,  24’s . 02i/ 

Tapioca,  Instantaneous,  50  x’s. . -oi'A 

“  Colburn’s  Hasty,  36  pkgs . 07J/ 

“  Minute,  %  -gross,  per  box .  2.85 

"  Flake,  about  125  lbs . . . per  lb.  .04% 

“  less  quantity .  “  oiii 

-  Pearl,  ,So  lbs .  •• 

••  "  less  quantity .  "  .05 
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Purlna  Whole  Wheat  Flour,  so  5’s...„per  case  4.20 

Fgg-O-See,  36  packages .  a .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2.65 

Cook's  Malto  Rice,  36  2-lb.  packages .  4.20 

Force  Food,  36  packages .  3  60 

Maul  Flake  36  "  .  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  2.8s 

Malta  Vita  Wheat  Flakes . 

Post’s  Toasties,  24  packages .  2.70 

Shredded  Whole  W neat,  50  packages...., .  5.00 

"  “  “  *5  “  ..„ .  2.60 

Cream  Wheat,  36  packages.. .  ^ .  50 

Apetlxa,  24  packages .  2.85 

Flaked  Rice,  Cook's,  14  packages .  2 . 70 

Wheatlet,  30  packages . . . . .  3... 

Wheatona,  36  Packs . . .  4.20 

Grape  Nuts,  24  packages . . .  2 . 70 

Korn  Kinks,  72  packages .  2.75 

Pettijohn’s  Food,  18  packages*. . .  1.75 

Presto,  18  packages .  ,.55 

Quaker  Puffed  Rice,  36  packages . . .  2 .65 

Quaker  Wheat  Berries,  36  packages .  2.65 

Trlscult,  30  packages .  2 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  sie*...„ .  2.17)6 

Zest,  24  packages,  15  cent  sixe. .  1  80 

Zest,  20  packages,  25  cent  sixe .  3  .?0 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  24  a’s . per  case, 

Ralston  Health  Food,  24  a’s t  packages  " 


3=5 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . . . per  dox 

Acidulated .  •• 

Cox'i,  large .  •* 

**  urn  all . . if 

Plymouth  Rock,  Pink  or  'WhiuIIilllL  “ 

Ne]son’* . . . per  dox. 

**  small . f< 

Bromangelon,  assorted  3  dox . ”!!  “ 

Fruit  Puddlne.  2  dox.,  asst,  flavors  ...  “ 

Jell-0,  assorted  flavors,  2  dox .  " 

Jell-O  Ice  Cream  Powder,  2  dox .  " 

Chalmer’x,  shredded .  ,  ' 


1. 10 
t  xo 
x'S7H 
■95 
x.20 

»•  35 
•  95 
87X 

.80 

•87K 

•97^ 


00 


Chalmer’s,  granulated .  I-00 

Chalmer’s,  No.  1  packages . 

Peter  Cooper .  ]gj 

Tryphoxa . . . perdox.  ,  02  (4 

Imperial  Wine  Jelly . perdox.  .95 

„  .  . . per  gross  11.00 

Gelatine,  McKinlev’s . per  dox  85 

Wetmore’s  Double  Refined,  36  10c. 

t  pkgx . per  case  a. 70 

Kusto,  60  5 -cent  packs . per  case  2.00 

Puddlne,  assorted,  2  dox  . . . . per  ease 

D-Zerta  Jelly,  assorted,  2  dox . per  dox. 
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macaroni. 

Larosx  Alphabets,  square,  15  lbs . 

“  Elbows,  “  "  . . 

"  Marcaronl,  long,  “  . . 

“  “  square  “ 

Lir^«^[l0^ukre,5••lh, . 

Macaronl/t^r  '  “  “IZI 

Anger  Baking  Co. — 

'  Golden  Seal"  Egg  Nudeln,  dot,  medhin. 

and  broad,  48  5 -cent  packages . . 

24  10-cent  packages . . . . 

“  Plain  ”  Noodles,  24  i4b.  cartons. . 

"  “  48  X-lb.  •<  . . 

Egg  Alphabets,  48  5 -cent  packages . 

Egg  Barley  (Eler  Gerste),  48  5-c*ntj>kgs_... 
24  5 -cent  ABC  and  24  5 -cent  Egg  Barley... 
Macaroni  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  25  1/1  cartons . 

"Golden  Seal"  brand,  23  1/1  packages  (long) 
"  "  48  i /t  "  5-c.  rise 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  x/x  cartons . 

"  Golden  Seal  ’’  Egg  Macaroni,  25  10-cent 

Bartons. . 

“Imperlale"  brand,  25  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  x-lb. 

cartons,  24  packages . . . 

Spice  Drops,  In  baAeti,  20  lbs . 

“  In  boxes,  12  lbs . . . 

Small  Lebkuchen  (Hooey  Cakee),  10  5-cent 

packages  to  bundle. . . 

Bulk,  11-lb.  wooden  boxes. 


Per  lb. 

■«sH 
•  °5% 
°5X 
.06X 

■o5« 

•°SX 

•05  H 


1.80 
1.80 
x. to 
1.90 
1 .80 
1.80 
x  .So 

2.2J 

x.88 

1.80 

a. 00 

x.88 

x.88 

*-9» 
z.6t 
x  .00 


...per  bundle 


•ja 

.08 


FIXTURES. 

H.  P.  Heacock. 

Coles'  Coffee  Mill,  No.  7... . .  10  00 

II  If  ft 

((  XO.OQ 

“  10 . . .  IT  .  OO 

Stand,  No.  x8.. . 45.00 

Less  15  per  cent,  disco  ant. 

Scales,  Flour,  No.  x, Tin  Scoop,  xo. 00  Brass,  14.00 

"  Sugar,  “  a,  «  7.00  "  9.00 

Tea,  "  3  11  t.oo  "  7 . 50 

_  Spice.,"  4,  ••  5.00  <•  6.00 

Less  40  per  cent,  discount, 

600-lb.  Platform  Scale . . . 12.00 

Standard  Cash  Register . ,0.oo 

Tea  Caddies,  round  front,  No.  a . per  do  1.  0.00 

::  ::  « 3 —  «  i* 

4-50 


These  Are  For  Your 
Customers 


In  order  to  aid  you  in  the  sale  of  Ralston 
Health  Food  and  Purina  Whole  Wheat 
Flour  we  will  furnish  you  with  excellent 
specialty  matter  to  give  to  your  customers, 
consisting  of  Checkerboard  and  Check¬ 
ers,  Ralston  Wagons  and  World’s  Fair 
Satchels. 

These  are  attractive  and  useful,  and 
make  desirable  presents. 

Make  a  window  display  of  them.  We 
will  send  you  the  material  with  instructions 
how  to  build  it  effectively.  It  will  be  the 
best  way  to  let  your  trade  know  what  you 
are  giving  them. 


RALSTON  PURINA  MILLS 

ST.  LOUIS,  MO. 

T.  A.  James  &  Co.,  General  Distributers,  12-16  Chestnut  St. .Philadelphia 


The  GREAT  Ramly 

Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  .ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 

You  won’t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 

BOSTON,  MASS. 


Phila.  Rep.,  Arthur  Hagan  &  Co 
151  North  Third  Street 


MRITING  TO  KDVERTISERS  KINDL  Y  MENTION  "  GROCBRY  WORLD ” 
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Tobacco  Cutter* .  1.50 

Alarm  Money  Drawer* .  1.50 

Bag  and  Twine  Holder .  1.00 

Barrel  Cover*,  Sunk  Handles,  ai  in. ..per  do*,  a.jo 
“  Top  “  ai  In...  “  a. 00 

Beef  Cutter* .  6.00 

Bung  Borers,  Enterprise  No.  a,  to  a  In .  1.60 

Can  Openers,  “  Never  Slip’’ . per  doa.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters. .  8.00 

Coffee  Mills,  Dell’s  No.  9 . . .  3a. 00 

“  “  IO . . .  40  00 

“  “  I* .  65.00 

Fruit  Augers,  *  prong . .  x .  50 

MeasurtiigjFauoeta...... .  s.oo 


Philadelphia  Scoop  Co’s  Sugar  Scoops:— 


Indestructible,  No.  4 . per  dos. 

9.00 

12.00 

et 

6 .  “ 

15.00 

tx.  Guinn  tied  Steel  Blades,  No.  3.. per  doz. 

4. so 

5.40 

ff 

“  S-.  “ 

7.  20 

X  Quality,  No.  3.„. 

2.60 

”  4— 

3.00 

“  «... 

If 

3-40 

Sherer’s  Eclipse  Counters  :— 

No. 

6*. 

8*. 

10J6, 

Capacity  of  Drawer*,  40  to  io  lbs.  each. 
W*  will  bill  at  xo  per  cent,  discount  from 
these  prices,  f.  o.  b.,  Dion,  N.  Y. 


Length. 

No.  of 
Drawers. 

Each. 

3  feet  8  Inches, 

9 

15. 00 

4  feet  10  Inches, 

xs 

20.00 

6  feet, 

*5 

25.00 

7  feet  3  Inches, 

8  feet  6  Indies, 

18 

28.00 

21 

31 .00 

9  feet  8  inches, 

24 

35.00 

so  feet  10  laches, 

*7 

40.00 

is  feet. 

30 

45.00 

S sales,  Dell’s,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
"  r‘  “  1% 


it  11  | 

Grocers’,  without  weight*,  Brass 
Scoop  and  Brass  Plate,  No.  1 
“  “  tX 

11  ii  a 

if  11  _ 

(f  ff 

Butchers’,  without  weights,No.o 

«  <<  j 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  doz.  in  case . -..per  do*.  .  90 

Tins,  Keyed  (Jewel)  a  doz.  In  case..  “ 

Large  cartons  or  tins,  s  doz.  in  esse  “ 

Dime  Tumblers,  a  doz.  m  case.. .  " 


THREADED  FISH. 

Swansdown,  a  doz . 

Osprey,  a  doz . 60 

Tidal  Wave,  a  doz . 37% 


a. 00 

■90 


Per  doz. 


Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  x... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3... 

Ex.  Norway,  No.  4... 

Ex.  Bloaters,  xxx . 

Ex.  Bloaters,  xx . 

Fancy  Shore,  No.  1... 

Med.  Shore,  No.  1  ... 

Large  Irish,  No.  a . 

Extra  Irish,  No.  a . 24.00 

Medium  Irish,  No.  a..  23.00 

Small  Irish,  No.  a .  22.00 

Irish,  No.  3 . 

Large,  No.  3 . 18.00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50 
Lab.  Split,  Lg.  No.  a.  6.50 
Shore,  Round,  Large.  7.00 
Shore,  Round,  Med...  6.00 

Ocean  Whiteiuh .  4.50 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  a,  Mesa..... 
Haddock,  Pickled .... 


14. 10 

7-IJ 

1.60 

1  *33 

12.10 

6.25 

1.40 

1. 17 

19.60 

10.00 

2.15 

1.77 

17. 10 

8.75 

z  .90 

i-57 

15.60 

8.00 

*•75 

1  ■  45 

13 .00 

6.65 

1.50 

1.25 

12.60 

6.  50 

1-45 

1 .21 

12 .10 

6.25 

z  .40 

X.X7 

xi  .60 

6.00 

1  -35 

1. 13 

9.60 

5  oa 

1.15 

■97 

4‘3S 

3.85 

4.10 

3.60 

2  85 

1 .62 

•45 

t.xo 

4-*S 

x  .00 

.85 

MACKEREL. 

aoo  lb.  zoo  lb.  50  lb.  10  lb.  8  lb. 


37.00 
33-00 
38.00 
33.00 
30.  CO 
25  .oc 


DRE8SBD  BONELESS  FISH. 


Favorite,  Cod,  40  Ibe . . . . . 08 

Gilt  Edge,  40  lbs . . . 06 

Favorite  Middies,  60  lbs . 12 


DRESSED  FIBH  BRICKS. 

GUt  Edge,  2-lb.  bricks,  40  lbs . . . 07 

Snow  White,  x-lb.  bricks,  so  lb#._ . 08 

Favorite  Cod,  s-lb.  bricks,  4s  lb* . 08A 
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star  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  doz.  in  case....  1.30 

“  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  in  case .  1.30 

Screw  Top  Jars,  2  doz.  In  case . go 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . . . . . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  j(c.  less 


.09 

■  °6A 

•05 
•«4  A 


SMOKED  FISH. 


New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .12 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box  .80 

“  “  100* .  •'  1.25 


DOMESTIC  AND  FOREIGN  DRIED 


FRUITS. 

Apples — 

Fancy  N.  Y.  State,  25  lbs . .  .08% 

Fancy  N.  Y.  State,  48  1  lb . ogA 

Choice  N.  Y.  State,  50-lb.  boxes . 08A 

Apricots — 

Extra  Choice  Royals,  25  lbs . 21 

Choice  Royals,  25  lbs . 19 

Standard  Royals,  25  lbs_ . 15 

Cherries — 


California,  nnpltted.  Black,  25  lbs . 

California,  pitted.  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 07M 

Gold  Medal,  loose,  25  lbs . oy% 

Private  Growth,  extra,  cleaned,  36  lbs . oy% 

“  cleaned,  30  lbs.  bulk. . 07^ 

Peaches — 

Extra  Fancy  Muirs,  25  lbs . 

Extra  Fancy  Muirs,  50  lbs . . . 14A 

Fancy  Muirs,  25  lbs . 13^ 

Extra  Choice  Muirs,  50  lbs .  .13 

Choice  Muirs,  25  lbs . 12% 

Choice  Muirs,  50  lbs . . . is 

Pears — 

Choice  California,  Bartlett,  25  lb . 10  jj 


PRUNES. 

Boxes. 

20-  30,  25  lbs.. 
30-  40,  25  "  .. 
40-  50,  25  “  .. 
40-  50,  50  “  ., 


60-  70,  25 
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Extra 

Fancy 

Cal. 

Fancy 

Cal. 

Stand. 

Cal. 

Fancy 

Oregon 

.08K 

.07K 

■  08  A 
•  °7)4 

IS* 

N  N 

0  0 

- 07 A 

.06A 

■°7'A 

.07 

.06JI 

.06% 

.07 
,.6K 
■  oi'A 

•°6K 

■  of>% 

.C6 

.0  sx 
.06 

■osA 

■°sA 

A 

•°4  V* 

70-  80,  25  “  . 

70-  80,  50  “  ., 

80-  90,  50  "  , 

90-100,  25  “  , 

90-100,  50  **  . 

IOO— 120,  50  “  . 

»5“3j®»  25  lbs.,  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Raisin  8 — 

Muscatels,  4  crown,  50  lb . . . 

“  3  “  50  ib . . 

“  2  «•  50  ib . . . 

Cal.  Thompson  Seedless,  50  lbs._ . 

Cal.  Cleaned  Sultanas,  50  lbs . . 

Cal.  Sultanas,  50  lbs . . 

Cal.  Seedless  Muscatels,  50  lbs . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . . 

Gilabert’s,  Layer,  Valencias.  28  lbs . 

Raisins,  Seeded — 

G.  &  S. fancy,  36  is . . . 

Butterfly,  fancy,  36  xs . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . . 

"  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . . 

Orange  Peel,  fancy,  boxes,  ie  lbs.,  net . 


■  08A 

■  °S'A 

•  04  a 

.04K 

,c6J4 

.06% 

•  06  A 
.06 
.06  A 

.06 

■°6A 

■°7  A 
.08 
.08 
.07 

•*  ?y* 

■17X 

•  xaH 

-is* 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  slse,  s  dozen. .  2 . 70 

“  25-  “  z  “  .  a. 25 

15- and  15-cent  size,  assorted.,  a. 50 

Grain-0— 

Case  No.  4  1  doc.  ifi-cent  sin,  %  doz. 
a5-oent  size  in  case  . . . per  case  2.30 


Case  No.  5, 1  doz.  afi-cent  size . “  “  a. 05 

Case  No.  6.  3  doz.  15-cent  size . .  “  “  s.47 % 

a  doz.  15-cent  size,  1  lb . per  doz.  1.35 

Ralston  Health  Cereal,  36  xo-cent  size .  a. 75 


Kneipp's  Malt  Coffee 
34-36  oz.  package,  packed  z  and  4 

doz.  in  case  . . . per  doz.  S.Z5 

34-12  oz.  package,  packed  a  oz.  In 

case- . . . .  M  11  1,35 

Perfection  Rye  Coffee  34  1  lb.  pkgs . .  a. 40 


HORSERADISH. 

Tumblers,  xo-c.  size,  a  doz . per  doz.  .65 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  xo-c.,  Lord's  Prayer,  a  doz.  “  .80 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


“ENTERPRISE” 


SHARPENING  DEVICE 


The  experience  of  all  users  proves  that  the 

"Enterprise”  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to  'A 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self- Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia.,  U.  S.  A. 


No.  125  (with  2  Blades) . $22.50 

No.  129  (with  1  Blade) . 22.50 
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ink. 

Arnold's,  black,  3032 . per  bottle  .48 

Continental,  red,  1  doz . . 

“  black,  3  doz . . 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032... . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  0.  No.  1.  No.  a. 

Macbeth,  Pearl  Top .  3.90  4.10  4.80 

Acme,  Victor  Top .  3.60  4.20  4.80 

Pore  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2 . 75 

Cold  Blast . 4)4  doz.  3.38 

No.  1.  No.  2. 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

“  “  dec.,  soy,  “  .90  1.00 

No.o.  No.  1.  No.  2 

Banner  Burners . 45  .55  .75 

No  charge  for  packages. 

Oil  Cans— 

x-gallon.  Glass . per  doz 

I-  “  Galvanlzod .  “ 

Lenox,  Spout .  “ 

“  Spigot .  “ 

Colombia .  “ 

Banner . .. .  “ 

Climax,  Pump .  “ 

Home  Rule,  Pump .  “ 


5-  " 

5-  " 

5-  “ 

5-  “ 

5-’  " 

Lanterns- 

No.  o,  Standard. . per  doz. 

Va  .  n.ak  “ 


2.25 

2.10 

5.00 

5.50 

OO 
.OO 
10.00 
12.00 


l 


No.  o.  Dash.. 
Cold  Blast.... 


LIMB. 

Prepared,  a  doz.  In  case . per  doz- 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb. 

25  lb.  boxes,  54  lb . 


♦  •75 
2. 80 
8.00 


.5254 
•05  54 


Acme,  1  lb.,  sifting,  sj-lb.  boxes . 05 54 

LYE  AND  POTASH. 


Banner,  4  doz. . 

Babbitt's  Potash,  4  doz . . 

4  4 

3- IS 
3-3° 

Lewis’ . 

44 

3-25 

Red  Seal,  a  doz. . . 

4 

1-8754 

“  4  doz . 

1 4 

365 

Popular,  4  doz . 

44 

1  45 

70 

25 

5° 


MATCHES.  Per  gro 

Ohio  Blue  Tips — 

200's,  1  gross . per  case  i 

500’s,  100  packages .  “  3 

5co’s,  1  gross .  **  4 

Gliio  Noiseless — 

500's,  1  gross . per  case  3.75 

King  Bird — 

100’s,  3  gross . per  case  2.85 

5oo’s,  1  gross .  '*  4.00 
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Swlft  &  Conrtney’i,  zoo's,  i-grota  case i. 75-1. 90 

"  400%  «  "  — •  3-50-3  70 

"  50o’»,  I  “  «...  3 -75-4  00 

Blue  Hen,  aoo's,  1  “  .....  1.50-1.60 

“  soo’i,  1  "  «...  4.00-4. aj 

Per  Groaa. 

Vulcan  Parlor,  65'a . 41 

“  100‘s,  j-groas  In  caae . 90 

“  500's . «...  3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

“  No.  37,  5-gross  cases. . 50 

“  zoo's,  5-gross  cases . 90 

“  No.  15,  gross  cases .  1.20 

“  No.  32,  5-gross  cases . 55 

Safety . 45 

Mazeppa.  Parlors,  500’s .  3-50-3-75 

Searchlight,  500’s. .  4.25-4.50 

Press,  200's. . 1.80-1.90 

“  5oo’s . 4-50-4-75 

America,  aoo’s .  1. 30-1. 35 

American  Paraffine,  soo's,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  z  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  54  gross.  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb.  .08)4 

z8, 37  and  68-lb.  buckets,  “  .........  “  .09 

zo-lb.  buckets,  6  In  crate,  “  perorate  6.25 

5-lb.  “  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

z8,37  and  68-lb.  belts.,  XXX,  Superlor..per  lb.  .13 

Sib.  gl.  jars,  6  in  case,  XXX,  “  per  case  4.40 

arrels  and  half  barrels,  Fall-mount . per  lb.  .07)4 

z8, 37  and  68-lb.  buckets,  “  “  .08 

Wm.  J.  Troth  : — 

Barrels  and  half  barrels,  Famous . per  lb  .08)4 

z8, 37  and  60-lb.  buckets,  “  “  .09 

zo-Id.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  “  3-65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

z8,  37  and  60-lb.  bcks.,XXX,  Famous..per  lb.  .X3 

Sib.  glass  jars,  6  In  case,  XXX,  “  per  case  4.40 

arrels  and  half  barrels.  Golden . per  lb.  .07)4 

z8, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’,  bbls.  &  )4  bbls.  &  30-lb.  kits,  per  lb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .  05 
Crescent,  bbls.,  )4  bbls.  and  30-lb.  kits  “  .04)4 
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8chlmmel’s,  30-lb.  Kits,  bbls.,  34  bbls  ...per  lb.  .07)4 
“  z8  and  37  lb.  Kanaklns....«  “  .08 

“  zo-lb.  Kkns  ,  6  to  crate. ..per  doz.  9.80 

“  5-lb.  “  “  “  5.30 

"  5-lb.  Glass  Jars,  6  to  case  **  6.25 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05 34 

Southwark,  30-lb.  palls,  bbls.,  )4  bbls.  “  .0434 

Atmore  ft  Soa,  Extra  Family— Seedless : — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  palls . per  box  6  palls  3.75 

No.  zo,  wooden  pails. . . per  box  6  pails  6.40 

No.  z8,  37  and  68,  wooden  pails . 0954 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .0834 

Wooden  Palls,  z8,  37  and  68  lbs . .  *  .0954 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. . xz.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  t8.  ay  and  68  lbs...«_.  “  .0854 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . . . per  gal.  .z8 

Headlight,  zsetest . . .  "  .12)4 


OLIVES. 


H.  Kellogg  ft  Sons,  Agents Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  Z2.50 

“  Extra,  64  oz . . .  zz  .50 

‘  Mammoth,  quarts .  6.50 

“  Extra,  quarts . .  6.00 

“  Extra,  pints .  4.C0 

“  Mammoth,  %  pints... .  2.75 

“  Extra,  %  pints .  2.60 

Fourees,  Z9  ez.,  fluted  bottle .  4.00 

De  Lucques,  zo  oz .  2 . 40 

Farcies .  3.00 

Queen,  6  oz .  x.30 

Pim  Olas,  x8  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 
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olive  OIL— Imported. 

Benin  &  Perrier's,  extra  fancy,  qts.,  z  doi_...  4.90 

“  “  pts.,sdos _  s. 90 

“  “  )4-pts. ,  adoz .  z.90 

Rae's,  Lucca,  litre  bottles,  z  doz . .  21.50 

“  25-os.  bottles,  z  dos . — .  8.75 

Finest  Snblimc,  qts.,  z  dot .  6.50 

“  “  pu.,sdos .  7.50 

"  "  Jt-pu.,  s  dos._  4. 75 

'•  •»  8-os.  flasks,  s)4 

dos .  7.50 

“  “  zs-os.  flasks, 

2)4  doz... .  9.00 

“  Sublime,  8-oz.  flasks,  2)4  dos...  6.50 

"  "  zs-os.  “  2)4  dos...  I.00 

Rae's, FlnestSublime.zgal.,  so  In  case,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,x  or  2  In  case, per  gl.  2.30 
“  "  z  qt.,  40  to  case,  “  s.65 

“  Sublime,  z-qt.  tins,  40  to  case. . .  s.  35 

“  “  )4-gal.  tlnz,  so  to  case_ . .  s.se 

“  “  1 -gal.  tins,  10  to  case. a.zo 

“  11  5-gal.  tins,  z  or  2  to  case......  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4-75 

24  8  oz.  bottles .  7.50 

j 2  18  oz.  bottles . 6.75 

2  5  gal.  cans, caae . 22.00 

zo  1  gal.  cans, case . 23.10 

20  K  gal.  cans,  case .  24.20 

40  )4  gal.  cans,  case . 25.30 

80  )4  gal.  cant,  case . . . 27.50 

Bulk  at  $20  for  so  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  s  doz.  to  case . .  7.25 

Medium  bottles,  2  doz.  to  case . . .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case . .  26  50 

1  gallon  tin,  4  tins  to  case . . . .  zz  .oe 

)6  gallon  tin, 8  tins  to  case . . . . .  12.00 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

jas.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  z  doz.  In  ease... .per  case,  8.50 
Pints,  “  s  "  •'  _.  “  9  -oo 

54  Pints.  _  •*  4-75 

Oliver’s  Olive  OU— 

z  dozen  large . . .  6.00 

2  dozen  medium.. . . . .  6.75 

2  dozen  small . . .  4-25 

6  z-gallon  tins . . . per  gal.  a.zo 

zo  54-gailon  tins . ...per  gal.  2.20 

20  )4-galk>n  tins . . . . . per  gal.  2.25 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  dos.  .55 

Stohrer’s,  No.  z6,  2  dos . per  dos.  .90 

Stohrer's,  No.  32,  1  dos . . . per  des.  z.80 

Keystone,  bottles,  2  dos. . per  doz.  .90 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia.  Pa. 

Established  1877. 

REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 

100,000  A\ORE  BOOKS 
SOLD  IN  1907  THAN  1906 

Write  for  free  samples  and  then  send 

and  after  you  learn  their  merits  you  wiU 

|  COSHOCTON,  OHIO. 

We  have  some  unas- 
signed  territory  for 
responsible  agents  of 
ambition. 


Prompt  Deliveries  on  slippery  streets  and  in  the  coldest  weather. 

Earlier  Deliveries  to  distant  points  during  rush  seasons. 

An  Advertisement  that  can’t  be  equalled. 

Delivery  Expense  Cut  in  Two. 


Fewer  Employees  and  more  merchandise 
handled. 

One-fourth  as  much  barn  space. 


Write  me  your  requirements,  and  I  will  send  you  our  new  catalog  and  write  you 
just  what  we  can  accomplish  in  your  particular  case.  We  can  save  you  money. 

F.  A.  HENRY,  Sales  Manager 
RAPID  MOTOR  VEHICLE  CO..  147  Rapid  Street.  PONTIAC.  MICH. 
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paper. 

WRAPPING. 

Manila,  15  x  20,  full . . per  ream  .  36 

“  24  x  36,  full,  20  lbs .  “  .90 

“  iS  x  24,  full,  10  lbs .  '  ■  37 

“  Special,  15  x  20,  6  lbs- .  “  .21 

Manilla,  Bakers',  15  x  20,  10  reams  in 

bundle . per  ream  .  ia 

*'  Roll,  Grocers’,  9,  12, 15,  18,  20 

or  24  Inches  wide . per  lb.  .03 

Roll,  White,  light  weight,  ia,  13, 18, 

20  or  24  Inches  wide .  “  .031/ 

“  Glased  Fibre,  12, 15,  18,  20  or  24 

Inches  wide .  “  03% 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  "  -°3% 

White  Tea  Paper,  12  x  16,  reg . per  package  .  14 

Wax  Butter  Paper . Per  p*ckage  .11 

Parchment  Butter  Paper  g  X  12...  “  -40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not 

ia^-lb.  Plain  Flour  Sacks . 

as-lb.  “ 

50-lb.  ••  “ 


less  than  500  lots. 

. . per  M  4.00 

.  “  5-75 

.......  “  11.25 


PICKLED  MEATS  AND  FISH. 

per  do*.  4.75 


Lamb’s  Tongue,  glass  jars,  pints... 

“  “  quarts ..... 

“  10-0*.  jars . .  " 

“  10-lb.  pails... . per  pall 

Tripe,  10-lb.  palls . per  pall 

“  5-gal.  kegs . . . — per  keg 

Pig’s  Feet,  10-lb.  palla. . per  pail 

“  S-g»L  tegs . per  keg 


5  75 
2.50 
2.50 
.90 
2 .00 
1 .00 
2.25 
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Plckled  Beef  Salad,  in  glass . per  do*.  1 . 10 

“  Tripe,  “  ... .  “  x.io 

“  Ox  Heart,  “  . .  “  1.10 

“  Pig’s  Feet,  “  .„ .  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

“  10-lb.  “  . . .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . i8J£ 

Loose,  barrels,  30  lbs . *8 

POPPING  CORN. 

Brad’s  “  Tip-Top  "  : —  Per  case 

50  10  02.  packages .  2.10 

too  to  oz.  packages . . .  4.00 

24  20  oz.  packages .  2 .05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2.75 

PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  3  doz . . . 92^ 

Medium,  2  doz . 1.45 

Large,  1  doz .  2.75 

Peanutene,  No.  2  jars,  *  doz .  1.85 

Peanutone,  No.  4  jaw,  3  doz . 92*4 

PICKLES. 

45  gal.,  1 200s . perbbl.  9.90 

45  gab,  iooos . per  bbl.  9.25 

William  Bros.,  16  gal.,  800s .  0.10 

“  “  16  “  600s .  5.25 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  7006,  5  gal .  “  3.  60 

Sweet  Pickles,  z  ,000s,  5  gal .  4t  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  x,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  a,  5  gallons . .  1 . 75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz..... . 90 

No.  8,  Sweet  Gherkins,  s  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 90 

No.  8,  Sour,  assorted,  2  doz . 90 

No.  8,  Chow-Chow,  2  doz . 90 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles— 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

3  doz.  3  doz.  x  doz.  x  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  x  Gal. 
**•*5  5  *5°  4.70  8.35  7  ®o 
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Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1 . 20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango- 
Glass,  per  case  ot — 

1  doz.  1  doz.  %  doz. 
Qts.  %  Gal.  1  Gal. 
6.00  11. 00  10.20 


2  doz.  2  doz, 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal 

Kit.  Kit. 

1.70  330 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1-50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pnre  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbla . 15 

Pure  Cider,  40  grain . . . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  00  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  do*.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . per  dox.  a. 00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 

“  14-16  lbs . . . 

“  zo-12  lbs . . . 

Picnics,  6-8  lbs . . 

N.  Y.  Shoulders,  10-12  lbs . 

Dried  Bee!,  sets  (city  smoked) . 

“  Tenders  and  Knuckx . 

Flats ., 


. n  XA 

. °8  % 

. 10 

. 17 

. . 

. 15 

Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks...  .21 

Jersey  Pork,  Butt . perbbl.  16  00 

“  Family .  “  17.50 

Breakfast  Bacon,  rib  in . .11 

“  boneless . 12  % 

S.  P.  Bellies,  14-15  lbs . 09 

Bologna,  25-lb.  boxes . . . 08 

Boiled  Boneless  Ham . . . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-lb.  boxes . 10J2 

Covered  Hams,  K-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  34-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 13 

“  “  large . . . 13 

“  “  medium . 13 

“  "  small . 13 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams . . .  .20 

Beef  Tongue* . . . perdox.  9.00-11.00 


Quotations,  per  lb. 

Pure 

Lard. 

Compound 

Lard. 

Tierces,  about  340  lb» . 

°954 

7% 

Plain  Tubs,  50  and  60  lb.  cans . 

09  a 

B 

10-lb.  Tin  Psils,  60  lbs . 

8H 

5  “  “  . 

10% 

3  ”  “  . 

10  '/l 

9 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . 13 

Premium  brand  Hams,  12  lb . 13 

Premium  brand  Hams,  14  lb . 13 

Premium  brand  Hams,  16  lb . 13 

Premium  brand  Hams,  18  lb . 13 

Premium  brand  skinned  Hams,  x8-»o  lb . 13 

Premium  brand  boiled  Hams, skinned, fatle6s  .21 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 22 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver . ia 

Winchester  brand  Picnics . . . 08/ 

LARD  AND  COMPOUNDS. 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . *09% 

“  “  tubs . xo 

“  “  3,  5  and  10-lb.  cans.  ,ix 

Swift  &  Co. — 

Premium  brand,  tierces . xo% 

Silver  Leaf  brand,  tierces . c 

Jewel,  compound,  tierces . ob/a 

Cotosuet  tierces . 08 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  IH 

Choice,  native., . irj£-.ic^ 

Common  to  fair,  native .  . .c**-.c9J4 

Western  Dressed  Beef — 

Choice,  native  cattle . .10% 

Common  to  fair  “  . 08)4  -.0974 

City  Dressed  Veal — 

Prime . -.11 

Good  to  choice .  -.C9 

Dressed  Hogs — 

Pigs . ~.c8 

Hogs,  heavy .  -,c8 

“  180  lbs .  -.08 

“  160  lbs .  -,c8 

“  140  lbs .  -.08 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good .  ,14 

Lamb,  Western,  culls.. . „ .  .10 

Sheep,  choice  . .  .  12 

“  medium . ,10 

BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . .75-1.00 


Vita’s 
Chance 
Has  Come 


Vita  Norwegian  Sardines 

are  the  tastiest,  most  delicious 
sardines  imported .  They 
always  have  been,  but  they 
have  nev«.r  had  the'  sale  they 
ought  to  have,  because  French 
sardines  got  in  first. 

This  year  French  sardines 
I  are  almost  out  of  the  market, 
and  the  chance  for  Norwegian 
!  sardines  has  come.  Give  the 
Vita  brand  just  a  little  push 
and  you’ll  have  a  sale  for  it 
that  will  stay  with  you,  even 
after  the  French  sardine 
comes  back. 


F.  H.  Phillips  &  Co. 

444-446  Greenwich  St.,  New  York 

'i-M  -  . 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CURING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  R  R  3  OR  HON  HJY-OU  R  E  BRA.ND 

Beef,  Beef  Tongues,  TT  A  m  jV  C*  ^ure  kettle-rendered 
Breakfast  Bacon,  etc.  JT1  Am.  lVl  LARD  a  Specialty 
BOILED  MAMS  AIND  BEEF  TONOUES 

xxx  and  superior  Mince  meat 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


Look 

At 

It 

arid 

Taste 

It 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oh  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 
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Sweetbreads,  veal . 

“  beef . 

Calf  Liver* . 

. ....per  pair  .60-. 90 

. . per  doz.  1.00 

Bed  Kidneys . 

Beef  Livers . 

Ox  Tali* . 

. per  doz.  x.oo 

Hearts,  boel. . 

Robs,  beef . 

Tenderloin,  beef,  western.... 
Fresh  Pork,  loins,  city . 

westom .  .  io 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  in. 

FKBSH  KILL  ID. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  >  to  ro  lbs . . ig  -.21 

“  Y.  T.,  15  to  17  lbs . 19  -.21 

Old  hons  and  toms . 17  -.19 

Common  to  Good . 15 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 4*  -.50 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 40  -.50 

Philadelphia,  fresh  killed,  3  to  354  lbs. 

to  pair,  fancy . 40  -.50 

Western,  4  to  454  lbs.  to  pair,  fancy ...  .23  -.25 

“  3  to  3%  lbs.  to  pair,  fancy  ...  .24  -.27 

“  fair  to  good . 18  -.21 

Fowls — 

Western,  fancy .  .15  -.16 

Heavy  Roasters ,  4  to  5  lbs . 18  -.20 

Fair  to  good. . 16  -.18 

Old  cocks . 10  -.11 


"  “  ’  smafr...... . . 

Squabs —  Per  doz. 

Prime,  large,  ancy .  3.50-4.00 

Mixed .  3.00-3.50 

Dark .  1.50-a.oo 

LIVE  POULTRY.  Per  lb. 

Spring  chickens,  nearby,  1%  to  2  lbs .  •33  --38 

Large  Springers . . . 17  -  20 

Fowls . .14  -.1514 

Roosters .  .10  -.11 

Ducks . „ . is  -.13 


POULTRY  SEASONING. 


Kell’s  Spiced  Seasoning — 


Small  or  No.  i, 

,  2  dos.  In  case . 

.per  doz. 

85 

(1 

1  “  . 

it 

.85 

Large  or  No.  a. 

1  “  . 

n 

1.40 

x-lb.  cans.  1  dot.  in  case . 

.per  case 

4.00 

2-lb.  “  % 

II  II 

........ 

3-75 

3-lb.  «  * 

It 

tt 

5*4° 

5-lb.  «  54 

It 

11 

8.70 

SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4  ■  50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  dor . dor.  .75 

Spring  Garden,  fancy,  No.  3,  2  dor . dor  .70 

Compass,  No.  3,  cans,  2  dot . (j% 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Sire,  2  dor.  In  case,  54  lb. .per  dor.  1 .00 
No.  1,  round  conical,  with  key,  1  dor.  "  s.35 

No.  2,  «  “  1  “  «  4.25 

No.  3,  “  «  %  “  “  6.50 

No.  4,  *'  “  %  "  “  8.50 

P.  P.  Sauce,  2  dor.,  No.  r .  “  1 .50 


htmore’s  Geaulis  English  Plus*  Pudding- 

Seedless  : — 

Individual,  per  case  ol  2  dor . . .  2.00 


r-lb.  cans, 
a-lb. 

3- lb. 

4- lb. 


*  *5 
4.00 
3  *5 
3 -85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 


fellies —  Per  dor 

No.  32,  jars . 97X 

No.  s,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 92^ 

Schimmel's  No.  10,  tumblers . 88 

National,  No.  io,  tumblers . 77J4 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  30-lb.  pails . 13)6 

National,  30-Ib.  paUe . 09 

Southwark,  30-lb.  pails . 06^ 

Southwark,  4^-lb.  toy  pails,  %  do* .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  22,  jars . 97^ 

Apple,  Southwark,  No.  3,  tins .  1 . 15 

Apple,  No.  s,  toy  pails .  2.80 

Apple,  30-lb.  pails . -..per  pail  1 . 15 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  pails . ......per  lb.  .07^ 

Jams —  Per  doz. 

Schimmel’s,  pure,  jars?  2  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley '8,  imported. .  1.82*4 

Schimmel’s,  pure .  1 .80 

Wanrock's  Guava  Jelly—  Per  doz. 

1 -lb.  tumblers . 4.00 

K-lb.  “  .  a. aS 


Curtice  Bros.  Preserves — 

Cherries,  jars. . . 

Strawberries,  “  . . 

Raspberries,  “  . . . 

Apricots.  “  peeled . 

Pineapple,  u  . . . 


Per  Do* 

. .  485 

. .  4.60 

. .  4  60 

.  4-  85 

. . .  4 . 60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 

Essence  Peppermint .  o  85  1.95 

Castor  Oil . 45  .85  1.95 

Sweet  Oil . 40  .85  x.95 

Spirits  Nitre . 45  85  1.95 

Spirits  Camphor.. .  85  1.95 

Spirits  Painters’ Commercial...*  .45  .85  1.95 

Paregoric . 45  .85  x.95 

Glycerine .  45  .85  x.95 

Syrup  Squills . 45  .85  x.95 

Syrup  Rhubarb . 45  .85  x.95 

Syrup  Ipecac . 45  .85  1.95 

[urlington  Balsam . .45  .85  x.95 

Golden  Tincture . 45  .85  1.95 

Tincture  Arnica . 45  .85  x.95 

Balsam  de  Malta . 45  .85  1  95 

Bateman  Drops,  rd  bots . 45  .85  1.95 

Godfrey’s  Cordial,  rd  bots . 45  .85  1  95 

Turpentine . 45  .85  x.95 

Machine  Oil . 45  .85 

Laudanum,  15c. -size . per  doz.,  x.i 

Laudanum,  25c. -size . per  doz.,  1.90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb.  .03 

20  Mule-Toam  Pure  Borax,  x-lb.,  24-lb.  per  ca.  2.40 

2.60 
2  .80 

3»°° 
.08 
.08 
t  .00 
.08 

•01  x 


if  Capsules . 

Borax,  Powdered,  bulk . . . per  lb. 

“  Lump,  bulk .  “ 

Butter  Color,  W.  &  R . per  doz. 

Blueetone,  bulk . per  lb. 

Copperas . per  lb 


Camphor,  gum,  i-oz.  blocks . . .  * 

“  Flakes,  250  bbla . . . 

“  “  less  quantity .  “ 

“  Tar  Balia,  bbla.,  250  lbs _  •! 

"  “  less  quantity . . . 

Castorla,  Fletcher's . per  dos. 

“  Pitcher'  ■ . " 

Carbonate  of  . “ 

Epsom  Salts . ^»............._........_.per  lb. 

Glauber  Sait*. . per  lb. 

Glue,  ordinary . . . _ . _.. 

Glue,  white . . . . . 

Glue . . . .  . .  “ 

Goff's  Cough  Syrup,  25c.  si*e..._ . per  dos. 

Goff's  Herb  Bitten,  25c.  size . .  “ 

Goff's  Oil  Liniment,  25c.  size . .  “ 

Goff 'i  SanaparBla,  50c.  sue. ......... ...per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff  '•  Horae  and  Cattle  Pwd.,  ljc.slse  “ 
Goff’s  Dyspepei*  Tablets,  soc.  size...  “ 

Gum  Arabic . per  lb. 

Haarlem  Oil . .............per  dos. 

Licorice,  P.  &S.,  50.  stick,  Imported-  “ 

“  M.  &  R.j  5-lb.  ooxes- . per  lb. 

*  “  Lozenges,  5-lb.  boxes,  “ 

■*  Y.  AS.,  “  5-lb.  glass  front,  " 

"  j-lb.  bx.,4*s,  6’»,  8's,  ss’s,  16's,  « 

“  Root... . . . .  “ 

Putty,  25-lb.  cans . . . . . per  100  lbs. 

*'  50-lb.  cans . . . . . 

Petroleum  Jelly,  screw  top,  5-c.  size...  “ 

“  lo.c.  **  ^  " 


.85 

•°*& 

.02% 

.02* 

.02* 

2.80 

.  is 


.os 

.0.* 

•09S 

.20 


.XI 

1.75 
1 .75 

*•75 

3-50 

s.ao 

1.30 

•75 

•  5« 

•  40 

•3« 

•*3 

•  »» 


•  *4 

.si 

s.6o 

s.5S 

-35 

•  75 


Paris  Green,  1 00-125-lb.  kegs 
“  54-lb.  packages.. 

“  x-n>. 

•*  s-lb.  •« 


.per  lb. 

II 

It 

II 


£ 


amalca  Ginger,  Hires',  flasks . .per  dos. 

osls . . . ....per  lb. 

Saltpetre,  crystal,  barrels,  abont  350  Iba.  " 

"  granulated,  kegs,  1  100  '  " 


Sulphur,  Flour,  175-fb.  barrels. .  ..per  100  lbs. 

“  100-lb.  bags. . . . 

"  less  quantity . . . . 

Venetian  Red . per  lb. 

Whiting . . . . . . .  “ 


*8>4 


■3* 

•3* 

.30 

.90 


.04 

•  c6 

.06 


*•55 

2.25 

■03X 

.01 

.02 


Husband’s  Magnesia.. . . . per  dos.  *.85 

Bull’s  Gough  Syrup- .  “  s.90 

Roach  Powder,  Omega,  4-os.  cans . 80 

"  “  . per  gross  9.00 

Roachsault,  10c. -size,  1  dos . per  dos.  .80 


Iron  Glue,  McCormick  &  Co'i : — 

No.  5 . . . . . . . .  .40 

No.  IO . . .  -  75 

Tube  Y . . . _ . . . .  .75 


McCormick  &  Co.,  Bee  Brand —  Per  doz 

Insect  Powder . . . ............. . .  .8o 

Root  Beer  . 80 

Talcum  Powder . 80 

Triangular  Quinime  . . _ . — . . .  .80 

Quinine  Capsules . 75 


MORGAN  <&  CORNELL 


211  DUANE  ST 

NEW  YORK 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERJER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 
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W.  F.  Young's  Vetertaary  Remedies,  whole¬ 
sale  prices —  Per  do*. 

Absorbtno . 18.00 

Abeorbine  Jr.  (Mankind) . -. . . .  9.00 

Young’s  Kidney  and  No  rye  Powder*  .......  a.  00 

Taroleum,  small  cen.._ . 6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drop# .  4.00 

Young’a  CoUc  and  Indigestion  Cure .  4.00 

Lees  1  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQI8TS’  SUMDRIB8. 

Add  Phosphate,  Hortfcrd’s . . per  dot. 

Bath  Brick,  boa  sj  bricks . per  box 


Sealing  Wax. . . . . 

Tar,  pints . . . 

. per  dot. 

“  quarts . . 

“  gallons . . . 

,...„....each 

*•  Ubunlt . 

<« 

McCormick  ft  Co.— 

Jockey  Animal  Food,  3  dot.  i-lb.  packages 

and  premiums . 

U.  S,  Nerve  and  Bone  Liniment,  25c.  slse.., 

McCord’s  Magic  Medicine,  23c.  site . 

50c.  site . 

McCormick's  Tasteless  Chill  Tonic,  25c.  size 

joe.  size 

McCormick’s  Watermelon  Syrup,  30c.  size.. 
Wondercure  Headache  Powders,  10c.  site... 


4.15 
.60 
.03 
x.*5 
•75 
1 .00 

.30 

lS° 

6.00 


3-75 
s.oo 
a.  00 
4.00 
s.oo 
4.00 
4.00 
.80 


EXTRACTS  AND  B38BNCBS 
McCormick  ft  Co.,  Bee  Brand —  Per  do*. 

Vanilla,  Rote,  Pistachio..... . 10c.  size  .83 

15c.  size  s.oo 
23c.  size  s.73 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

10c.  slse  .80 
13c.  size  1.7s 
23c.  ilze  2.00 

Sauer’s  Flavoring  extracts : — 

No.  1,  Lemon  and  Vanilla . per  dot.  .43 

No.  a,  Vanilla  and  Rose. .  "  .go 

No.  s,  Lemon  and  assorted .  “  .85 

No.  4,  “  "  .  “  s.oo 

No.  4,  Vanilla .  “  s.23 

Assorted  cases.  Nos.  1  and  a . . . .  10.80 

“  Nos.  1,  s  and  4 .  11.80 


-§o- 


Bnlk.  Pts. 

XXX  Vanilla  - .  1.30 


XX  Vanilla. - - -  *.aS 

X  Vanilla . . . s.oo 

Lemon,  Ginger,  Wln- 
tergreen,  Cinnamon, 
Peppermint,  Cloves, 

Celery . . .  s.oo 

Peach,  Rooe,  Apricot, 

Violet . . . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mac*,  Cherry, 

Strawberry,  Fruit . 

Tea.... . 

Ext.  Vanilla,  Kitchen  Queen,  No. 

«  11  it  «  No. 

«  «  <«  «  No. 

“  Lemon,  “  “  No. 

*•  »•  **  “  No. 

“  •«  «  *«  No. 

IngeraoU’s  Flavoring  Extracts 
High  Grade  Vanilla . 


Qt*.  H-Gal. 
3.00  6,oo 
s. 30  5.00 
a.  00  4.00 


1.30 


S.S5 


x.So  3.0a 
*■75  5-50 


s.*s  4.00 

ss,  peridot. 


x, 

Ik 

X, 


Select  Vanilla . 

“  Lemon . 

"  assorted....... 

“  small  slat,.... 


..per  dot. 


Gal. 
is. 00 
so.  00 
8.00 


6.00 

10.00 


7-5* 

7.00 

s.oo 

.80 

•  45 

S:B 

•45 

x-7S 

1.75 

•  85 

•  83 
■  83 

•  45 


LIQUID  RBNBBT  AND  TABLETS 

Blair's  Liquid  Rennet _ — _ per  dot.  z.io 

Hanson's  Junket  Tablets,  8  dot.,  per  dox.  .73 

Blair’s  Rennet  Tablets,  3  doe.,  pat  doe.  .75 

Union  Tablets.  8  dee.,  5c  —  .45 


CIDER. 

Per  gal. 

Corson’s  Champagne . 18 

“  Dry  Hard . 20 

Bottled  Cider —  Per  case 

Duffy’s  184s  Apple  Juice,  1  doz.  quarts .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Ruzset,  1  doz.  quarts  3.75 
“  “  2  doz.  pints .  4 ,25 


-il~ 

Mctt’t  Brand  Golden  Russet,  1  doe  quarts.. 
“  “  s  dot.  pints... 


3-75 

4**5 


CHEWING  GUM. 

Adams’,  counter  jam,  100  yoent  packages .  2.73 

11  boxes,  20  packages. . 55 

Gee  Whits,  7s  packs  . 47 

Fleer’s  Chiclets.  2 lbs.,  bulk . . .  s.25 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’a,  cartons,  5  boxes .  2.75 


RICE. 

Per  lb. 

Queen  Quality,  extra  iancy,  i-lb.  pockets . 07 

“  “  3-U»-  “  . o«X 

Coronet,  choice,  i-lb.  pockets . 06 

“  “  3-lb.  *•  osH 

Imperial,  fancy  Japan,  i-lb.  pockets . c6 

“  3-n>.  “  05K 

Pearl  Head,  5-lb.  cotton  sacks .  05% 

Extra  Fancy  Head,  XXXX,  mo-lb.  bags . 07 

Fancy  Head,  roo-lb.  bags . . . 05% 

Choice,  100-lb.  bags . 04K 

Prime,  100-lb.  bags . 03% 

^  fancy,  100-lb.  bags . - . osK 

Choice,  roo-ft.  bags . .05K 


SALT. 

WORCB8TBR  BALT. 

Worcester,  bbls.,  contain  a8o  lbs-  sss  ••  seas  ss  s  sseees  s.50 

“  “  6obags,  s  lbs.,  Urn...  4.00 

“  "  ss  “  14  “  ...  3.75 

"  "  30  **  to  “  ...  3.7s 

*'  ••  115  “  sK  "  ...  4  00 

Worcester,  Irish  Linen,  bags,  S50  lbs .  t.50 

“  “  ‘  36  “  . 6g 

'•  *•  “  28  « . 33 

Wore st ter  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  in  bbls., 

per  bbl.„ .  3.00 

11  Pretsel,  obis,  contain  280  lbs. .  s.40 

“  “  sacks,  180  lbs .  1.5$ 

“  Cheese,  bbls.  contain  280  lbs, .  2.40 

Ivory  Salt,  dime  sire,  36  wooden  boxes  to  cue  1. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  x  .50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  in  barrel...- . —..perbbl.  2.60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  7J4  per  cent,  discount 
may  be  allowed. 


Worcester  Packing  Salt,  70-lb.  cotton  bags.. 

"  “  “  140-lb.  “  “  „ 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

•  75 
.60 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  a  dot . doz.  .87)4 

Durkee's,  large,  1  dot . per  dot.  4.00 

“  small,  s  dot . . .  “  a. 40 

Scbimmel’s,  small,  a  dot . . „.per  dot.  -8754 

My  Wife’s,  large,  1  dor .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider's  Salad  Dressing : — 

Pints,  1  doz . per  doc.  2.4s 

%  pints,  2  doz . . .  “  s.40 

Luncheon,  3  dot . . .  "  .90 

Gallons,  6  fugs  In  crate . per  jug  1 .25 


SAL  SODA. 

Bbls.,  375  lbs . . . par  too  .63 

Kegs,  150  lbs . . . . . ..per  iso  .85 

60-ib.  boxes,  balk  or  granulat'd . .  .65 


SAUCES. 

Lea  A  Psrrins’  Worcestershire,  large..  *•  . ,.0 

“  “  middle  '*  i.50 

“  "  small.  ><  i.50 

Worcester  Sauce,  Campbell's,  No.  8,  2  dor... 

North  of  England  Sauce,  No.  8,  doz . 77U 

Chef  Sauce,  2  doz.,  doz . .5 

Snider's  Chili  Sauce  ; — 

Pints,  1  doz . per  doz.  2.4a 

Jd  pints,  a  doz .  ••  ,.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce; — 

Pints,  2  doz . per  doz.  s.40 

%  pints,  2  doz . .  <•  1.40 

Gallons,  6  jugs  in  crate . per  jug  1 .00 


clThe  Pickles  and  Table  Condiments  pre- 
I  pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 

% 

wholesale  trade  all  over  the  United  States.” 


BORDEN’S 

Peerless  Brand 

Evaporated 


Milk 


AN  UNSWEETENED  CONDENSED  MILK 

Made  by  the  Originators  of  Condensed  Milk,  who  for  SO  Years  have  devoted  all  their  Knergies  to  the 
Production  of  the  Highest  Quality  Sanitary  Milk,  in  which  Gail  Borden  was  The  Pioneer. 

A  Point  of  Interest  to  Jobber,  Retailer  and  Consumer 

BORDEN'S  CONDENSED  MILK  CO. 

EST.  1857  “  LEADERS  OF  QUALITY  ”  NEW  YORK 
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SEEDS. 

Canary, bosh.  6o-lb  1.75 

Mustard,  Brown... 

.07X 

Caraway . .  .  12 

Mustard,  Yellow.. 

.07 

Colary . 10 

Rape,  per  lb . 

■  °sX 

Coriander, bleached  ,05 

Poppy,  per  lb . 

Sunflower,  per  lb.. 

.10 

Flax. . 05 

Hump,  bush.  40  lb*.  x.6o 

•05X 

SODA. 

Bi-Carb.,  no  lbs.,  kegs . per  lb. 

Bi-Carb.,  bulk,  25-lb.  boxes .  “ 

Babbitt’s  Soda,  M  lb.  pkgs.,  25  lbs .  “ 

am.  ax  uAiuuiai  uu.,  m  *,  jo  im..h . per  lb. 

••  “  “  lbs.,  36  •'  .  “ 

“  “  "  .  “ 

Saleratus,  Babbitt's  bd.,  M’s,  25-ib. bxz.  “ 


.01  Vi 

.03 

•°5X 

■  osM 

■°5X 


SOFT  DRINKS.  p«r  do*. 

RootBeor  Extract,  Hires’,  s  dor .  1.50 

Hires’  Root  Beer,  Carbonated,  a  doi . 87M 

Hires’  Ginger  Ale,  Carbonated,  a  dor . 87 y, 

Welchs  Grape  Juice,  case  quarts,  1  dot .  4.50 

“  “  “  pints,  a  dor .  4.75 

“  “  "  M-Plnts.ados .  4«S 

“  “  “  3-ounce,  8  dos. .  6.00 

“  “  M'gailonr,  1  dos....  8.00 

"  “  “  gallons,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  a  doz .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a.  10 

Blood  Orange,  extra  quality,  pints,  a  doz...  a.  10 

Birch  Beer,  extra  quality,  pints,  a  doz .  a.  10 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  a  doz .  2  10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  M  gross . . .  2.50 

lion  Ami,  10-cent  size . M  gross  a. 50 

Electro  Silicon,  1  doz . per  doz.  .72 

Puts  Liquid,  large,  3  dos . per  gross,  16.50 

Puts  Liquid,  large,  3  dos . . . per  doz.  1.45 

Puts  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  dos.  .60 

Puts  Paste,  large . per  dos.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans . “  32.00 

No.  3,  quart  cans . per  doz.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  "  13.50 


-64- 

Solarlne  Bar  Polish- 

No.  13,  1 -lb.  pasteboard  boxes,  3  dos.  In 
case,  jo  lbs . per  gross  18.00 


SOAP — Laundry.  Bars.  5  bxs. 

Acme . zoo 

Acorn . iso 

Ark. . . 

American,....  ...... ...... ...... ........  7s 

Bee  ....ioo 

Best,  Babbitt . „ . . . 100 

Babbitt's  New  York  City .  60 

Benzlne-ated . 100 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel . 40 

“  Pearl,  Young  &  Co .  40 

“  Day  &  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . 100 

“  “  small . . . . 100 

"  Kirk  man's . 100 

“  Red  Seal . 100 

"  Swift’s . 100 

Circus . . 100 

Cotton  OH . 100 

Coal  OU  Johnny . 100 

Cygnet . 100 

Dobbins’  Electric . . . 100 

Dewey . 100 

Fairy . 100 

Fels-Naptha. . 100 

Five-case  lots  freight  prepaid. . 100 

German  Family . 100 

Good  Morning  . ioe 

Glycerine  Tar . 100 

Gloss . ioo 

Grand  Pa’s .  50  _ 

"  100  3.80 

Ivory . 100  7.00 

“  100  4.00 

Lenox . 100  3.25 

Life  Bnoy .  50  2.00 

“  100  4.00 

Lautz’s  Naphtha . 100  3.80 

Magic  Cleaner . 100  3.00 

Marseilles,  laundry  size . 100  5 . 80 

'•  5 -cent  size . 100  4.00 

“  toilet  size . 100  4.00 

Mayer’s . 100  3.80 

“  50  1.90 

Miller’s  Naptha . 100  3.75 

Naphtha,  Swift’s . 100  3.75 

Naptha,  P.  &  G . 100  4.00 

Octagon . 100  3.90 

Old  Mill . 100  3.30 

Ozone . 100  3.75 


3.50 

*•45 
1. 85 
s.8o 

3.90 

3- 45 
■•95 

4.10 

2.90 
2.40 
2 .60 
a.  80 
a. 80 

3.10 

4- 75 
3*75 

3.80 

3-»5 

4.00 

3-5» 

5.80 

3-5756 

4.00 

4*5 

*.15 

4.00 
4 

3 

4 

3 
3- 
3 
3 


.00 

•95 

30 

i.8s 

•75 

•5» 

•15 
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Oleine,  Conway's . 

“  Golden _ _ _ 

“  Eavenson’s . 

“  Hamilton's. . . . 

“  Kirk's . 

"  Philadelphia,  60  blocks  ... 

“  11  72  blocks . . . 

"  Pennsylvania . 60 

“  Procter  &  Gamble.. . . .  60 

"  Young's  Best . . . 60 

Pride,  Swift’s.. . 100 

Polo . ...iso 

Quaker  City,  boxes . Ten 

“  tub* . ...150 

Sunlight,  oval . . . 100 

“  twin  ban . 100 

Santa  Clans.. . . . ........100 

Saratoga . 120 

Star . ioo 

Sunny  Monday . 100 

White  Cloud . 100 

Wool  Soap,  large . . . 100 

Wool  Soap,  small . 100 


TOILET  SOAP8. 


Buttermilk,  Swift's. . . . . 

. lb. 

Castile,  Conti,  original  boxes . 

Cutaneous,  Dr.  Raub’s . . 

Elderflower,  large  cake . 

Fleur-de-Hs . 

. lb. 

. doz. 

. . gross 

. gross 

Hearts  and  Flowers . 

, . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 
M-lb.  bars  to  box . lb. 

Witch  Hazel,  3  cakes,  %  gross . 

Witch  Hazel,  Swift’s . 

a.6o 

■•55 

••35 

2.50 

*-i7X 

a  .60 
2.60 
*•75 
3.00 
2  .80 
3-75 
»-45 
a. 90 
4  bo 
3-85 
3-95 
3.10 
*. 45 
3*25 
4.00 
3.85 
6-75 
4.00 


6.23 

.60 

4-05 

•I3X 

•11  y* 

.70 

4.40 

4-50 

•  45 
10.25 
8.10 
2.  65 

•09 
■40 
1  -75 
3*5 
4. 05 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban .  1.14 

Young’s,  48  bars .  1 . 80 

Brooks’ Crystal,  100 bars . 3.35 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  bars .  2,25 

"  Hand,  56  ban . . .  2.25 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  U  ni  versal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70, 

“  72  “  .  2.70 

"  100  “  .  2  (5 


Soapine,  No.  7,  100  packs . .  an% 

Soapine,  No.  12,  100  packs .  3.90 

Soapine,  No.  1 7,  36  packs . .  2.42% 

Baoo.tr %  1776  row  dor,  ioo  6-os .  a.  30 

Flnola,  100  packages . . . . .  3.35 

Gold  Dust,  Falrbank's,  100  is-os.  packages  ..  4.00 
"  "  *4  4-lb.  "  ...  4  50 

Naptha  Borax,  100  packages,  large _ 4.75 

"  100  5-cent  packages . .  3.75 

Klrkollne,  white,  a4  4-lb.  pack* . .  3.57K 

Kirkollne,  White,  100  5-cent  package! .  3.50 

Young's  Pearl  Borax,  60  i-lb.  packages — _  3.55 

Snow  Boy  Washing  Powder,  14  4s.............  4.00 

“  “  3«»e- . . 4  •«> 

1  100  IS....... .  4.00 

Nine  O'clock  Tea,  100  packages .... _ 3.15 

I-V  Washing  Tablets,  3  doi._ . . per  dos.  .43 

Swift’s  Washiag  Powder,  iaa  is .  3.I5 

Swift’s  Washing  Powder,  24  4s .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free.  10.25 

Powerine,  100  packages . 3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker's  Boullilon  Capsules . . . . 


j.oo 


PURE  GROUND  SPICES. 

Bbls.  Boxs.  Cans. 

Pepper — 

Black,  High  Grade . 15  .16  .it 

Black,  Low  Grade . . . is>4  .ijX  .15X 

White,  High  Grade . .28  .30 

White,  Low  Grade . 20  .*3 

Red,  High  Grade .  21  .13 

Red,  Low  Grade .  16  .18 

Cinnamon — 

High  Grade . aa  .23  25 

Low  Grade . . . 13  .14  it 

Cloves — 

High  Grade . 23  ,24  .26 

Low  Grade . . . 18  .19  .si 

Allspice — 

High  Grade . i*X  13X  .15X 

Ginger — 

High  Grade . »sM  .26K  .*IX 

Low  Grade . is  .13  .15 

Mace — 

High  Grade .  78  .to 

Nutmegs — 

High  Grade .  ......  .31  .34 

Mustard — 

Yellow,  High  Grade . 19  .20  .22 

Yellow,  Low  Grade . . . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17' 

McCormick  ft  Co.,  Bee  Brand —  Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . ..X  lb.  .40 

_  _  .  X  lb-  75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Ailspice . . . yi  lb.  .40 

M  lb.  .75 


The 

Grocer’s  Dirty  Job 
Made  Clean 

We  don’t  have  to  tell  you  what 
a  dirty  bother  it  is  to  draw  oil  or 
gasoline  for  your  customers.  How 
impossible  it  is  to  put  a  measure 
under  a  faucet,  turu  the  faucet,  fill 
the  measure  and  empty  it  into  the 
receptacle  without  soiling  your 
hands.  We  have  doue  away  with 
every  one  of  the  disagreeable 
features  and  made  it  just  as  easy 
and  as  clean  a  job  to  fill  an  order 
for  oil  or  gasoline  as  it  is  to  weigh 
out  sugar  or  coffee. 

We  have  the  finest  and  most  com¬ 
plete  up-to-date  line  of  pumps  and 
tanks  for  oil  aud  gasoline  that  the 
human  brain  ever  devised.  You  will  find  our  booklet  on  this  subject 
one  of  the  most  interesting  and  instructive  things  you  ever  read. 
We’ll  send  it  to  you  as  soon  as  you  ask  for  it. 


Boyer,  Radford  &  Gordon  Tank  and  Pump  Co. 

DAYTON,  OHIO 


No  Friends  Among  the  Wheelwrights 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  PA.rr = 


rr  irroN : \  lkw?  com  1 

Prior 
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^olbturm's  Philadelphia  Mustard.  D.  S.  7.:— 

5  cent  tins,  s  and  4  do* . -« . per  doz. 

Dime  size,  t  and  4  doz  ******************* 

X  lb:  net,  tins,  ■  nnd  4  do*. . .  “ 

,  ••  I  do*. . .  " 

6  lb.  can*,  full  weight . ....per  lb. 

10  “  “  . -. .  " 

^olmsn’s  Mnatard,  D.S.F.:- 

i-lb.  1 1  ns.. .....H........H.... .. ... ......... .per  ^oi. 

54-lb.  tins  a************************************ 

54 -lb.  tins . . . 

H-lb.  tins*, 

1 8-lb.  kegt . . . . . . 


.1*5 

1. 00 
1.90 
3*7° 

•  *3 

■  a* 

g.40 
a.ye 
* -45 
.90 

•  43 


MUSTARD— Prepared.  Per  do*. 

Campbell’s,  jar,  2  do* . 87X 

Caldtn’a,  No.  6,  with  spoon,  a  do* . 95 

gulden’s.  No.  so,  with  *poon,  1  doz . *8 

Beer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  e  do* . 7* 

Horseradish  and  Mustard,  8  os.,  with  spoon, 

a  doz . 9° 

Milk  Jar,  glass  top,  a  doz . 85 

Water  Tumbler*,  glass,  10  o*.,  4  doz . 37J< 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . . . 08 

Allspice . . . . . 07 

Cloves . t*X 

Mace . . . . . 48 

Nutmegs,  large . . . 17 

“  Medium . »  .>4 

Cinnamon  Bark,  China . 13 

“  Canton. . la 

"  Java  Thin  QullU,  s-lb.  roU*„  .30 

“  Saigon. . 79 

Whole  Mixed  Splcee,  bulk,  6-lb.  boxes . 11 


CORN  STARCH. 

Davis,  48  5-cent  packages . . . per  case  1 . 80 

Davis,  36  10-cent  package* . per  case  2.70 

Duryea's,  40-lb.,  i-lb.  packages . 06X 

Niagara,  40-lb.,  i-lb.  “  . . - . 

Cream,  48-lb.,  z-lb.  “  . . .  3.45 

Klngsford's.  40-lb.,  i-lb,  "  ~ . .....  .06% 

Murdoch's  Oswego — 

1  lb.  packages, 40  lb.  boxes . 07# 

1  lb.  packages,  20  lb.  boxes . - . 07% 

Bbls,  about  200  lbs . 06X 


-i8- 

LAUNDRT STARCH. 

Gilbert’s  Latin  ary.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  is  6-lb.  wd.  bxa. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngsford’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  12  6-lb.  wd.  Oxs . 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . . . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . - . 

Celluloid,  64  10-ccnt  packages . . 

“  64  5-cent  “  . . . . 

Elastic,  64  10-cent  packages . 

“  64  5-cent  “  . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish.  20  cakes . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  Wes,  sliding  covers,  1* 

boxes  in  crate . 

Velvet  Gloss,  about  200  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


.03X 

.05K 

•°4% 

•06  X 

.06  yt 

•  °7K 
.c6# 

•  °3?4 

•  07*6 
•°3X 
-04% 

04% 

-05% 

4-30 

2.20 

J.OO 

2.50 

.08 

•  SO 

•07  X 
•°S* 

•C7X 

•06  X 

3-85 


STOVE  POLISH.  Per  gro 

Enamellne  Paste,  small,  X  gross .  4.00 

Enameline  Paste,  large,  X  gross .  7.00 

Enameline,  Liquid,  large,  X  gross .  6.65 

Enameline,  Liquid,  small,  X  gross .  4.90 

Klectfc  Paste,  X  gross  boxes .  4.20 

Magic  Paste,  X  gross  boxes . . .  4.75 

Parlor  Pride,  large  size . . . per  do*.  .87X 

“  “  . . per  grosz  10.25 

“  small  size . per  doz.  .70 

Climax  Enamel  X  gto . per  gross  g.  40 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Sun . . . per  gro.  5.75 

Sun  Paste,  5-cent  size . „  “  4-5° 

“  10-cent  size. .  “  7. so 

X-Ray  Stove  Polish — 

5-cent  size,  No.  5,  per  box  ol  X  gross.........  x.ag 

Per  box  of  X  gross . . .  a  .50 

14  dozen  to  gross . .  5.00 

10-cent  size.  No.  10,  per  box  of  X  g™ .  2.25 

Per  box  of  X  gross. . — .  4 . 50 

P—  OTAtC . . .  Q.OO 

F.  F.  Dailey  Co.— 

2-in-i,  smaller  size . per  doz.  .75 

2-in-i ,  large  size . . .  “  1.75 


II 

SUNDRIES. 


Bird  Fond— 

CryiOu,  40  packs,  round . 

perpkg*. 

•°4K 

Excelsior,  *4  packs- . 

McAllister,  36  packs . 

.05X 

M 

.05^ 

Rosenstelns,  ilb.  pkgs.,  a  doz . 

Bird  Gravel — 

. per  lb. 

.05X 

Bird  Food  Co.,  Red,  pints,  3  dos. 

..per  doz. 

•35 

Red,  quarts,  3  doz . 

.70 

Silver,  pints,  3  doz . 

•  35 

“  quarts,  3  dor . 

Bath  Brick,  25  bricks . 

.70 

.60 

Toothpicks,  Eureka,  ioo  boxes . 

1  85 

Toothpicks,  Perfection,  2  doz . 

Royal  Glue,  i  doz. . 

•  4 

.80 

•  40 


Palst’s 

Carpet  Tacks,  Wooden  Keg,  %  gross  case, 

assorted,  6,  8.  io’s . per  case  90 

Carpet  Tacks,  Silver  Steel,  4  os . per  do*.  .06 

60s .  “  .  06'/ 

80s . . .  “  .07X 

10  os .  “  .  08J/ 

is  os .  **  .09)1 

Matting  Tacks — 

No.  10,  steel . per  dor.  .in 

No.  is,  steel . per  doz.  .io)< 

No.  12,  steel . per  doz.  ,13 

G.  B.  Weiss  &  Son — 

Sole  Leather, No.z,  .*5;  No.*,  .*3;  No. 3,  .11 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  s .  50 

5  X  Inches  high .  1.48 

5  Inches  high .  1.41 

4X  Inches  high .  1.25 

4  inches  high .  1 . 18 


3X  Inches  high,. 
3  Inches  high.. 


r.os 

.90 


SEIBERT’S 
Poison  Fly  Paper 

Pays  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  in 
a  display  box  like 
cut  $1.00 

Retails  at  5  cents  an  envelope 

The  Fly  Ribbon  Manufacturing  Co. —  Gross 

Single  gross .  4  80 

Two  or  five  gross .  4.32 

Five  to  twelve  and  one-half  gross .  4.08 

Twelve  and  one-half  to  fifty  gross .  3.84 

Fifty  gross  up .  3 .60 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktite  Fly  Paper,  100 . per  case  3.00 

Sticktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIS  YARN,  Etc. 

Emory  Cotton  Rope,  20  ydz  to  lb . per  lb.  .10H 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 
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Cleveland,  extra  fine  cotton  twlne„ . per  lb.  .** 

Orange  Brand,  fine  cotton  twine .  “  .so 

Texas  Medium,  cotton  twine .  ”  .16 

Cotton  Candle  Wick .  “  .«o 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  "  .15 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches .  "  .so 

Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . P«r  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  “  .09 

Jute  Clotheslines,  90  ft.  to  hank. .......per  do*.  1.60 

jute  Clotheslines,  108  ft  to  bank .  “  1.70 


STRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . . . .  .4* 

Extra  Fancy,  No.  669 . 4a 

Fancy,  No  670 . 39 

Strictly  Choice,  No.  (75 . 38 

Choice,  No.  664 . 32 

Black  Strap . . . n 

B.  H.  F.,  Horse  Food  Molasses... . . . 13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dos.  No.  3  screw- 

top  cans,  both  freight  paid. .  35 

Gold  Mine,  In  bbls . - . 30 

Fancy,  No  104 . 32 

Fancy,  No.  105 . 28 

Choice,  No . . . 

Prime,  No.  102 . — .  .26 

PORTO  RICO  MOLASSB8. 

Extra  Fancy  Ponce,  No.  637,  new  crop .  .  38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice.  No.  510,  compound .  .25 

Porto  Rico,  No.  668 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  t.75 

Five  A,  for  confectionery .  2.85 

HONEY. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  2  doz . per  dor.  .95 

Selser’s,  medium  bottles,  2  dot . per  dos,  s,  35 

Schlmmel’s,  10-  or.  bottles,  2  dot.  In  case .  1.45 

“  6-0*.  “  “ . 95 


REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars:— 

4  doz.  In  barrel . . . per  dos.  .faX 

1  “  case .  “  .95 

Karo,  10  cent  size,  2  doz . per  case  r.go 

Karo,  25  cent  size,  1  doz . per  case  2.30 

Karo,  50  cent  size,  X  doz .  per  case  2.30 


COFFEE  AND  FEA  BINS 


mi  IDOVE  IltEIR  “MET41 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 

And  for  Over  fifty  Years  They  have  Proven  Their  “Metal” 


Write  for  catalogue  showing  variety  of  designs 
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Banner,  In  Jan,  compound . par  dos. 

Wbita  Clover,  In  Jan,  compound . .  “ 

Purina  Pancake  Syrup,  36  pt* . ; .  “ 

“  "  14  qta.. 


. 

JlOi  aaaaaaaee 


z  .00 
•95 

*.15 

4.00 

7.00 

n.oo 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  do* .  1.40 

'  “  medium,  doi,  1.40 

“  “  small,  doi . 90 

Vermont  Maple  Syrup,  gal.  tins . ....per  gal.  1 .15 

"  “  )<-B*l.  tini...„p«r  dot.  7.75 

Hasan’s  Maple  Syrup,  qt.  bottles .  "  4.00 

"  “  pt.  bottles .  "  a. 40 

Towle’i  Log  Cabin  "Camp"  Syrup —  Per  doi. 

Gallon  cans,  6  In  case .  13.50 

Hall-gallon  cans,  is  in  case .  7.15 

Quart  cans,  14  In  case .  4.11% 

Pint  cans,  14  In  case . . .  1.50 

Quart  bottles,  11  la  case . . . . .  4.50 

Pint  bottles,  14  in  oase .  1.75 

Jacket  cans . . . pea  gallon  1  .oe 


CRESCENT  MAPLEINE. 


Per  dos. 

a-os .. .... 

.  9  So 

........  35  oo 

16-os . . 

. 

GaUooj..., . 

. . . 

1-06 . 

OIL  OP  MAPLEINE. 

>•••  •••••»»•••»•••»••••••»•»»•••••••»»»• 

Pet  dos 

•  H.M4I  2.70 

4-OS  . . 

3-OS  MUMIIMS 

••••••  8 . 15 

MUMHSSMMMMSMMtMMSMIMUMMISItMS  15  •  OQ 

halloas . 

,.MCh  15.00 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  doz. 

Little  Gem, parlor,  a  string  . .  1.40 

N  U,  No.  6,  split  handles .  1.45 

Leader,  No.  6,  3  string,  red  handles.. .  1.40 

Princess,  No.  4,  fancy  handles . . .  a. 75 

Parlor,  No.  3, 1  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  1  sewed . 90 

Stable,  s  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  13  brooms . 90 


No.  WASHBOARDS.  Per  doc. 

69,  Good  Enough,  doable,  spring  protector...  3.65 

57,  Peerless,  double  . .  3.65 

80,  Seal  Globe,  double,  swing  protector . .  3 . 30 

61,  Peerless,  double,  spring  protector . „....  4.45 

no.  Peerless,  single,  spring  protector.... .  3.55 

100,  Northern  Queen,  single,  protector  . .  3.  so 

101,  Tidal  Wave,  single,  protector . .  a .  75 

118.  Good  Enough,  single,  protector. . .  3.15 

175,  Glass .  3.50 

Murdock . .  s.75 

Celery  City .  3.00 

126,  Single  Ruby .  2.60 

118,  Anchor,  single  head. . . . .  a. 15 

130,  Little  Gem,  pail  board .  1.35 


BUCKETS. 


Per  doz. 


O.  G.,  s  .lactate  hoops  . . . 

O.  G.,  3  electric  hoops ... . . 

Clear,  a  hoop . ............. 

.......  so. ......  X.JO 

. . .  .  X.6| 

....  _  X.75 

Electric  Ceoar,  s  hoop  . . . 

_ _ _ 8-4° 

Electric  Cedar,  3  hoop _  ■  .bo 

Gatlvuuited,  14  quart . ... . . 

. — •  *'3* 

No.  BUTTER  DISHES. 

1,  Solid  oval . . . . 

s,  Solid  oval _ _ _ _ _ 

3,  Solid  oval..... _ _ 

5,  Solid  oval... . . . . . 

1,  Wire  ends. . . . 

a,  Wire  ends . . . . 

3,  Wire  ends . . . . . 

5,  Wire  ends . . . . . . 

Picnic  Plates,  8  inch. . ...1 . 

Picnic  Piates,  9  inch . 

Crates  contain  150  each. 


Per  M 

r.*5 
1.50 
1 .75 

»i* 

I  to 

1.40 

1.60 

2. CO 

2.10 

*•35 


CLOTHES  PINS. 


5  gross., 


Per  box. 

..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


>  .oo 
*•35 
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BRUSHKS. 

No.  SCRUB  BRUSHES.  Per  dot. 

as,  White  corner . . . . . .  .70 

23,  Medium  lire . 80 

*7,  Imrse. . 1.00 

13,  Marble,  marBnm  sine . . . 90 

00,  White....™. . 4< 

Handy  House . 4s 


No.  STOVE  BRUSHES.  Per  das 

so,  Black  bristle,  curved  and,  wood  handle . 90 

21,  X,  crescent  shape . .  1.75 

J,  strap  handle,  grey  fibre .  i  .ao 

а,  strap  handle,  grey  fibre .  1.65 

б,  all  hair,  extra  quality .  2 . 75 


No.  SHOE  BRUSHES.  Par  do*. 

o,  Mexican  fibre. — . . . .  .90 

1,  Merries e  fibre,  tevge  Ia  j0 

4,  Bristle  outside . . .  .  1.65 

5.  All  bristle - - i.n 

16X,  Ail  brlatU,  extsu  value. _ 2.15 

18,  Ail  bristle,  spotted  whits — . . .  2.80 


No. 

«,6 

«.  I 
8,6 
»,7 
is,  8 

6.5 

8.6 

10,  7 

i»,  8 

6.5 

8.6 


WHITEWASH  BRUSHES.  Per  dot. 

in.,  White  Mnrpioo . . . . .  .40 

in.,  White  tasnpico - - -  .45 

In.,  White  tampico.. . . . . . 55 

in..  Family,  extra  heavy _ _ _ 80 

in.,  Family,  extra  heavy. ......... .........  .95 

In.,  Family,  extra  heavy _ _ _  1.10 

In.,  Family,  extra  heavy.™..™. - .....  1.25 

In.,  A.,  hair  behtlo.. _ _  1.40 

In.,  A,  hair  bristle.. . . . .  1.65 

In.,  A.,  hair  bristle. .  . .  2.00 

in.,  A.,  hair  bristle,. . . . . .  2.35 

In.,  Ideal,  all  bristle,  3  row. .  1 .90 

In.,  Ideal,  all  bristle,  3  row... .  s.15 


No.  DUST  BRUSHES.  Per  doz. 

7X,  Fibre,  wire  drawn . . . . . 90 

10,  Fibre,  wire  drawn,  extern . _ .  1.20 

21,  All  hair,  wire  drawn . . .  a. 25 

28,  White,  wire  drawn .  s  .90 

1,  7  in.,  All  hair,  fiat  end .  2.05 

22,  7  ia..  Mixed,  round  end..... . .  s.io 

11X,  7  In.,  All  hair,  round  end. .  2.25 
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TOBACCOS — PLUG. 


Battle  Ax . . 

Deer  Skin . 

Gold  Rope . 

Jolly  Tar  ....™. 

Newsboy . . 

Old  Honesty.... 
Piper  H.idsick .. 

Spear  Head . 

Standard  Navy . 

Toddy . . 

Vinco . . . 

Town  Talk . 


Per  lb. 

•  37 

•  37 
56 
39 
39 

tl 

44 

37 
35 

38 

a8 


SMOKING  TOBACCO. 


Briar  Pi 
Duke’e 

Greenback . . 

Green  Turtle ..... 

G.  &  A.  Navy,  j)g  os. 

Honest . 

Polar  Bear 

Ripple - 

Sensation  . 

Wild 


Per  lb 

*38 

3 


YEAST  CAKES. 

Compressed . . . . . per  dos. 

Magic,  I  J*  del.  packages . . . par  box, 

Yeast  Foam,  i%  dos . . . per  box 


.tS 

5« 
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LOWNEV’8  COCOA  hasiuaintained  its  hijfh  quality  unim¬ 
paired  regardless  of  tlie  rise  in  the  price  of  cocoa  beans.  For 
years  now  it  lias  appealed  to  the  best  trade  on  its  merits  and 
become  A  STAPLE  ARTICLE  with  a  sure  demand,  constant 
and  growing.  Wide  advertising  in  street  cars,  newspapers 
and  magazines  will  go  on  pushing,  pushing,  pushing,  it  is  a 
safe  investment,  and  PAYS  A  FAIR  PROFIT. 

LOWNEY'S  PREMIEJI  CHOCOLATE  for  cooking  is  of 
the  same  superfine  quality. 

Pie  Walter  M.  Lowney  Company 

447  Commercial  Street.  Boston,  Mas*. 


EXPLAIN  THIS  TO  YOUR  CUSTOMERS 


You  make  a  splendid  profit 
off  our  Steel  Fruit  Jar  Caps. 
Lots  of  your  customers  go  to 
department  and  china  stores 
for  caps  ;  but  if  you  will  ex¬ 
plain  that  YOU  keep  the 
STEEL  CAPS,  which  don’t 
accumulate  a  poisonous  cor¬ 
rosion,  they  won’t  buy  any¬ 
thing  else. 

THE  WM.  GLENNY  GLASS  CO.,  Cincinnati,  Ohio 


Want  a  $10  Moms  Chair 
for  Nothing  ? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
" Blue  Hen,"  “High  Card,”  "Rex"  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 


J 
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'Ginger  Up' 

YOUR 

TRADE 

WITH 


Clicquot  Club 
Ginger  Ale 

People  who  taste  it  once 
:  don’t  wait  until  the  next  sum- 
;  mer  to  get  thirsty  again .  They 
want  more  right  away; 

'■  they  want  some  all  the 
time ;  they  keep  buying 
■  and  you  keep  selling  it  all 
year.  We  make  it  from 
sparkling  sterilized  water, 
under  the  most  cleanly  con¬ 
ditions,  in  our  big  sanitary 
i  factory  at  Millis,  Mass. 

It  beats  the  best  imported 
as  a  seller,  and  pays  you 
better. 

Don’t  postpone  good 
profit  until  summer — stock 
up  NOW. 

Clicquot  Club  Co. 

i-  Millis,  Mass. 

Philadelphia  Agent, 

R.  S.  WILLIAMS, 

723  S.  Front  Street. 


Hams  and  Bacon 

Are  in  Demand 


Are  you  giving  your  trade  the  best  values  for 
their  money?  You  can  easily  do  so  by  giving  the 
people  what  they  want  and  that  is 


which  are  plump,  have  short  shanks  and  round  butts, 
are  sweet,  being  sugar  cured ;  mild,  because  they  are 
not  old ;  and  of  fine  flavor,  being  smoked  a  nice,  bright 
color,  which  is  only  possible  by  using  hickory  wood. 

They  are  sold  by  the  leading  retail  grocers  in  Phila¬ 
delphia,  having  the  most  select  and  exacting  trade. 


is  the  only  substitute  for  “  Crown  Brand  ”  Hams.  It  is 
selected  from  corn-fed  hogs,  specially  cured  with  gran¬ 
ulated  sugar — mild  and  of  exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 
blue  and  white  label. 

A  red  seal  is  attached  to  the  cord,  stating  the 
specific  merits  of  this  bacon,  which  is  also  known  to 
the  trade  as  the  “  5-B  ”  Bacon,  because  of  its  name. 

Pure  Lard 

to  be  at  its  best  must  contain  all  the  original  natural 
oils.  Many  brands  of  lard  are  “  pure,”  but  lack  rich¬ 
ness  because  these  oils  have  been  extracted  to  increase 
the  manufacturer’s  profits. 

Burk’s  Lard 

is  strictly  pure  and  contains  all  the  properties  of  the 
wholesome  hog  fat  and  nothing  else. 


Louis  Burk 

CIRARD  AVE.  and  THIRD  ST.,  PHILADELPHIA 

— — — — — 


On  the 
Streets 
—at — 
Night 

You  occasionally  get 
on  tlie  street  at  night, 
and  every  now  and  again 
you  stop  before  the  bril¬ 
liant  windows  of  the  de¬ 
partment  stores. 

What  makes  them 
brilliant?  The  goods 
displayed?  It  is  the 
abundant  light,  under 
which  almost  any  goods 
would  make  a  brilliant 
window.  You  wouldn’t 
be  half  so  well  inter¬ 
ested  in  the  window  if 
it  wasn’t  so  bright  with 
light. 

Apply  this  logic  to 
your  own  store.  Is  it 
so  bright  with  light  that 
it  interests  people  in  the 
streets  at  night? 

If  it  isn’t  we  can  make 
it  so, very  inexpensively. 

tTbe 

Philadelphia. 
Electric  Co. 

10th  and  Chestnut  Sts. 

Philadelphia,  Pa. 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


— 

;fS9 

in 

I  1 

Food  for  Thought  and  Food  for  the  Body 

If  you  are  the  means  of  introducing  something  to  your  customers  which  proves  to  be  better 
than  anything  of  the  kind  they  have  ever  had  before,  you  not  only  get  their  gratitude,  but  their 
confidence.  If  you  get  these  two  things  you  are  certain  to  hold  their  trade — that’s  food  for  thought. 

If  you  recommend  Royal  Peanut  Butter  those  who  try  it  will  find  it  better  food  for  the 
body  than  almost  any  food  product  on  the  market. 

The  Universal  Coupons  which  come  to  you  with  every  case  are  food  for  the  pocket  book  in 
the  shape  of  an  extra  profit. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


FIT  MATES  FOR  THE 
BEST  BREAD  MADE 


After  getting  all  the  business  on  Freihofer’s 
Bread  we  could  possibly  take  care  of,  we  sighed  for 
other  worlds  to  conquer,  and  started  to  make 
Macaroni,  Spaghetti,  Noodles  and  Pastels. 

These  goods  are  fit  mates  for  Freihofer’s  Bread, 
and  most  grocers  know  what  that  is.  We  have  done 
little  or  no  advertising  to  consumers  for  them,  pre¬ 
ferring  to  spend  that  money  with  the  grocer  to  make 
him  friendly  to  us  and  really  anxious  to  sell  our 
goods. 

So  that  every  case  contains  Universal  Coupons, 
which  will  buy  any  necessity  or  luxury  a  grocer 
can  want. 


VIBININA  BAKIIN  G  COMPAINY 

PHILADELPHIA,  PA. 


Make  a  Specialty  of 
Private  Estate  Coffee 


'1  MHEsnaMtDrnEnEsrtFFscBnKnnEittBET; 

'I  RasTampiwEiuiFiBvairfQfsmwuai 

‘^PRIVATE 
STATES  b 
,  COFFEE' 

1  eajcauchois  &ca-  nre  fulton  hius  f  H 

j  ESBBUSBI35I  Sgj&mHOTttBlf  { 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


Nothing  Like  It  Has  Ever  Been  Made 


This  picture  represents  a  floor  wax  which  when  properly  applied  makes  wood  like  new. 
Grocers  can  build  up  a  big  trade  on  it  because  their  customers  need  it — they  are  buying  some¬ 
thing  of  the  kind  now,  and  are  going  to  paint  stores  to  get  it.  If  you  will  put  a  case  of 
MOORE’S  WAX  where  it  can  be  seen  and  tell  your  trade  what  it  will  do  you  will  get  some 
money  that  is  going  somewhere  else  now.  We  are  making  it  worth  your  while  to  do  a  little 
talking  for  this  product  by  giving  you  a  generous  quantity  of  Universal  Coupons  with  each  case. 
You  can  buy  anything  you  need  with  these  coupons. 


E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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Snow  «oy 

WASHINGjifcf 
-  l^aPOKOER 


.Makes 
work  easier. 


F  Use  a 
tablespeonfui 

ft t  your 

dishwater. 


As 

Staple 

As 

Sugar 


Corn 


The  succulence  of  canned 
corn,  of  course,  depends  in 
a  measure  on  the  quality  of 
the  corn  in  the  beginning  ; 
but  it  depends  as  much,  if 
not  more,  on  the  cooking. 

ONARQA  COUNTRY  GENTLEMAN  corn  is 
cooked  by  the  new  automatic  process  which  cooks  the 
edges  and  the  center  equally,  evenly  and  just  enough. 
The  old  processes,  to  completely  cook  the  center, 
always  overcooked  the  edges. 

That  is  why  ONARGA  corn  is  uniformly  white 
and  uniformly  tender.  You’ll  see  the  instant  you 
open  a  can. 


Cooking 

Canned 


ourrAtOvN-x 


GOOD  soap  pow¬ 
der  is  as  staple  as 
sugar.  If  you  sell  a 
good  brand  it  is  cer¬ 
tain  to  sell  in  suffi¬ 
cient  quantity  to 
make  itself  profitable. 

Soap  powderwould 
sell  even  better  if 
some  manufacturers 
hadn’t  used  a  lot  of 
harsh  alkalies  that 
ate  off  the  skin. 

Snow  Boy  Washing 
Powder  is  little  more 
than  the  purest  soap, 
powdered  for  greater 
convenience,  and 
rounded  out  with 
some  other  iunocent 
and  effective  ingre¬ 
dients.  It  is  a  safe 
and  splendid 
cleanser. 

And  the  premiums 
your  customers  get 
with  it  are  just  as 
good. 


Good  Goods  and 
Good  Profits  .  . 


Lautz  Bros.  &  Co. 

BUFFALO,  N.  Y.  - 


IROQUOIS  CANNING  CO. 

ONARGA.  ILLINOIS 

Pi  ihi  ii  an  i  rai  in  ift  $23:  Ulf  1ft1 


No  Loss  on  Loose  Goods 


<|f  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


nwim 


This  Tells 
the  Tale 


< 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
. — wTe  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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We  have  reduced  the  price  of 

Quaker  Oats 

so  that  the  retailer  can  sell  it  at 


a  package 

Dealers  will  appreciate  this  for  two  reasons: 

ist.  It  will  tremendously  increase  sales. 

2nd.  It  is  another  evidence  that  the  Ouaker 

(TV 

Oats  Company  acts  in  good  faith  with 
the  trade ;  this  is  an  early  fulfillment 
of  our  promise  made  last  December. 


The  price  of  oats  does  not  warrant  this  reduction  and  we  may  not  be  able  to  continue  the  low  prices 


The  profitable  goods  for  you  are  the  largely  advertised  brands  that  bring 
repeating  sales.  Don’t  tie  up  your  money  in  goods  that  are  not  advertised 

Quaker  Oats  Quality  is  best  for  you  in  business  dealings 

as  well  as  in  cereal  foods 

*pie  Quaker  Qats  (ompany 


Vol.  XLV. 


PHILADELPHIA  GASH  GROCER. 

Kntered  U  the  Philadelphia  Post-Office  as  Second-class  Matter. 

Philadelphia  and  New  York,  May  4,  1908. 


No.  18. 


Contents. 


Defends  the  Jobber  Who  Refused  to  Sell 
Retailer  Grocers’  Association .  8 

New  Freight  Rule  Hurts  Small  Buyers...  8 

For  a  General  Credit  Information 

System .  ® 


Apricot  Holders  Badly  Stung..  .  8 

Thinks  Retailers  Ought  to  Stop  Buying 
Future  Canned  Goods . 

Food  Warnings  from  Michigan .  io 

What  Is  and  Is  Not  Mocha  Coflee .  n 


Index  to  Advertisements. 


“  Advertising  World  ” . 

Anker’s  Bouillon  Capsules 


Editorial . 

Food  Laws  and  Prices. 

The  Mocha  Coffee  Ruling. 

Labeling  the  Consumer’s  Package. 
A  Low-Priced  Year. 


12 


12 


“  Under  New  Management.” . 

Cheap  Excursions  Steal  Their  Trade .  13 

The  New  York  Letter .  *4 

Window  Dressing  Articles  Wanted .  17 

The  Science  of  Advertising .  19 

The  Stroller’s  Column  (Contributed) .  20 

"Six  Weeks.” 

Live  Topics  at  National  Retailers’  Con¬ 
vention .  22 


Window  Dressing  for  Grocers  . 


27 


New  California  Asparagus  Prices  Much 
Below  Last  Year..  . . .  27 


Correspondence . 


28 


To  Try  to  Stop  Railroads’  Sale  of  Rotten 
Produce .  29 


Selling  Talks  With  Grocery  Clerks .  30 

Among  the  Trade .  3° 

-  Association  New? .  3° 

Want  Department .  31 

Baltimore  Prices-Current .  33 

New  York  Price-List .  34 

“  Grocery  World  ”  Prices-Current .  35 


.  19 

.  3i 

American  Can  Co .  15 

American  Slicing  Machine  Co .  15 

Arbuckle  Bros— .  44 

Armour  &  Co .  42 

Atsatt  Bros .  4° 

Babbitt,  B.  . .  4§ 

Baker,  W.  H . Cover  4 

Baker  Co.,  The  Franklin . Cover  1 

Baker  &  Co.,  Limited,  Walter .  19 

Barber  &  Perkins .  10 

Beardsley’s  Sons,  J.  W .  37 

Bell  &  Sons,  Samuel .  4* 

Bishop,  R.  W . .  31 

Blooker’s  Cocoa .  31 

Bower  &  Co.,  John .  45 

Brown  &  Co.,  P.  F .  29 

Buchan’s  Soaps  Corporation . Cover  2 

Buckley,  Elton  J . 8 

Burk,  Louis . 

Butler  Brother? . 

Cauchois  &  Co.,  F.  A . . 

Ceylon  Tea . . . 

Chipman  &  Wills  Broom  Co .  5° 

Cleveland  Health  Food  Co .  4 

Clicquot  Club  Co .  3 

Croft  &  Allen  Co .  38 

Daetwyler  &  Co.,  R .  32 

Dixon  Crucible  Co.,  Jos .  5° 

Egg-O-See  Cereal  Co . 36 

Electro-Silicon  Co.,  The .  29 


PAG! 

Enterprise  Mfg.  Co.  of  Pa.,  The .  43 

Esterbrook  Steel  Pen  Co.,  The . Cover  4 

Fell  Manufacturing  Co  ,  E.  C . Cover  2 

Fischer  &  Co.,  . .  20 

Fitch  Coflee  Co.,  The  John  H .  13 

Fleischmann’s  Yeast .  31 

Fly  Ribbon  Mfg.  Co  ,  The .  .  32 


PAOS 

Oakdale  Baking  Co .  19 

Ohio  Match  Sales  Company . Cover  3 

Oswego  Maize  Products  Co . Cover  2 

Peirson  &  Co.,  E.  V . . .  4° 

Philadelphia  Electric  Co.,  The . . .  3 

Piqua  Bracket  Co . Cover  2 

Pressing  &  Orr  Co.,  The .  41 


Forbes,  J  . .  44  Pure  Food  Beef  Co .  30 

Franklin  Sugar  Refining  Co .  46  |  Quaker  City  Preserve  Co..- .  31 

Freihofer  Vienna  Baking  Company .  4  I  Quaker  Oats  Co.,  The . . .  < 

Fulton  &  Walker  Co .  48  |  Ritter  Conserve  Co.,  Philip  J .  37 

Glenny  Glass  Co.,  The  Wm . Cover  3  I  Royal  Specialty  Co. .  3‘ 

Goff  &  Sons  Co.,  S.  B . Cover  1,  19  Sauer  Co.,  C.  F . Cover  4 

Gold  Medal  Flour .  4>  Shinn  &  Kirk .  36 

Great  Western  Cereal  Co.,  The  .  16  Strasbaugh,  Silver  &  Co .  28 


Grocers’  Printing  Co . 

He’nz  Company,  H.  J .  !3 

Hires  Condensed  Milk  Co . Cover  4 

I-V  Washing  Tablet  Co.,  Inc . 

Indexed  Coupon  Books . 

Iroquois  Canning  Co . 

.  ohnson,  A.  W .  . 

Kingsbury,  H.  P.  D . 

Knight  Cooking  Extract  Co .  5 

Lautz  Bros.  &  Co .  5 

Lindsley  J.  V.,  &  Company . 28 

Malta-Vita  Pure  Food  Co .  39 


47 

44 

5 

22 

36 


Swift  &  Co. . . . . . . .  27 

Swift  &  Co.,  Gloucester,  Mass .  30 

Toledo  Computing  Scale  Co . Cover  1 

Troemner,  Henry .  49 

United  Store  Service  and  Tube  Co .  28 

Van  Camp  Packing  Co .  40 

Vance  &  Co.,  James  M .  16 

Walker  Patent  Pivoted  Bln  Co._ .  5 

Washburn-Crosby  Co .  4* 

Weller  Co.,  The  J . Cover  2 

Welles  *  Davis  Mfg.  Co.,  The .  45 

Wells  St  Richardson  Co .  19 


McCahan  Sugar  Refining  Co.,  The  W.  J., 

Cover  3  Wilde’s  Sons  Co.,  Samuel . . Cover  3 


Mentor  Cigarette  Co . . .  38  Williams  Bros.  Co.,  The 

Millbourne  Mills .  >9  Woodcock  Macaroni  Co. 

Moore  &  Co.,  E.  B .  4  Willison  &  Co.,  C.  B. 

National  Cash  Register  Co .  21  |  Young  &  Co.,  Chas.  W .  44 


47 

l6 

23 


Niagara  Fish  Co .  27  JVoung,  P.  D.  F.,  W.  F. 

Nicelle  Olive  Oil  Co .  45  I  Zahm  Tobacco  Company,  J.  F. 


18 

5° 


GROCERY  WORLD 


8 


Written  for  the  “Grocery  World." 

Defends  the  Jobber  Who  Refused  to  Sell 
Retail  Grocers’  Association 

Anonymous  Correspondent  Thinks  Jobber  Referred  to  Last 
Week  Needs  Defence.  Says  He  Subsequently  Admitted 
there  was  No  Reason  to  Refuse  the  Sale.  Contends  that 
a  Seller  has  the  Right  to  Choose  His  Customers.  May 
Not  a  Jobber  Refuse  to  Sell  a  Competitor? 


was  therefore  advanced  to  25  '  reliability  and  standing  of  a  pros¬ 
cents.  At  once  a  rule  of  the  New  '  pective  customer,  thus  avoiding 
Jersey  Railroad  Commission  many  pitfalls  and  swindles.  This 
which  prevents  a  higher  minimum  plan  is  to  be  looked  into,  and  if 
rate  than  12  cents  was  brought  [  possible  adopted, 
to  bear,  and  this  had  the  effect  of 


After  reading  the  article  in  last 
week’s  “Grocery  World”  regard¬ 
ing  the  Philadelphia  wholesale 
grocer  who  at  first  refused  to  sell 
goods  to  the  Retail  Grocers’  As¬ 
sociation,  it  occurred  to  me,  in 
the  interest  of  the  jobber  referred 
to,  that  something  ought  to  be 
said  in  his  defense.  I  know  what 
house  was  meant,  and  am  familiar 
to  some  extent  with  the  transac¬ 
tion. 

I  know  it  to  be  a  fact  that  with¬ 
in  twenty-four  hours  after  the  in¬ 
cident  referred  to  the  head  of  the 
jobbing  house  mentioned  stated 
that  he  knew  of  no  reason  why 
an  order  from  the  Retail  Grocers’ 
Association  should  not  be  filled. 
I  will  also  remind  you  that  the 
order  was  in  the  end  accepted 
and  the  goods  shipped. 

Another  thing,  you  are  of 
course  aware  that  every  seller  has 
a  right  to  sell  the  person  lie  likes 
and  to  refuse  to  sell  anyone  that 
he  does  not  wish  to  sell.  Unless 
I  am  in  error,  the  “Grocery 
World”  has  itself  stated,  in  a 
recent  issue,  that  that  right  was 
inherent  in  every  person.  What 
then  is  so  reprehensible  about  a 
jobbing  house  refusing  to  sell  the 
Retail  Grocers’  Association? 

Still  another  thing.  The  Retail 
Grocers’  Association  is  competing 
with  every  jobber  in  Philadelphia. 
Why  should  a  jobber  furnish  it 
with  ammunition  to  shoot  him¬ 
self  with?  Would  not  that  in  it¬ 
self  be  sufficient  reason  for  refus¬ 
ing  to  sell  the  Retail  Grocers’  As¬ 
sociation  ? 

Fair  Play. 

Phila.,  Pa.,  May  2,  1908. 

Note. — The  above  communica¬ 
tion  came  to  the  “Grocery  World” 
anonymously,  but  it  is  still  given 
space,  since  it  concerns  a  vital 
matter  and  is  written  in  a  fair 
tone. 

The  fact  that  the  jobber  re¬ 
ferred  to  in  last  week’s  article  the 
next  day  admitted  the  entire  ab¬ 
sence  of  any  reason  for  his  atti¬ 
tude  of  the  day  before,  simply 


proves  that  in  the  end  his  intelli¬ 
gence  overcame  his  selfishness. 
1  hat  he  should  have  refused  or 
hesitated  at  all  shows  his  real  at¬ 
titude,  which  was  to  keep  the  Re¬ 
tail  Grocers’  Association  from 
getting  any  goods  whatever  if  he 
could,  and  thus  to  destroy  it. 

Unquestionably  the  jobber  had 
an  abstract  right  to  refuse  to  sell 
the  association.  He  had  an  ab¬ 
stract  right  to  refuse  to  sell  any¬ 
body.  He  had  no  logical  right, 
however,  to  refuse  to  sell  the  as¬ 
sociation  because  it  was  the  asso¬ 
ciation.  If  the  retailers’  organi¬ 
zation  had  been  undesirable  be¬ 
cause  of  small  purchasing  power 
or  weak  credit,  it  would  have  been 
another  matter.  But  to  preach 
one  day  that  the  association 
should  buy  through  jobbers,  and 
the  next  to  try  to  prevent  it  from 
buying  through  jobbers,  is  to  do 
a  thing  which  frankly  violates  the 
logical  decencies.  That  spite 
actually  did  figure  in  the  incident 
is  shown  by  the  fact  that  when 
the  order  was  finally  accepted,  it 
was  childishly  charged  to  the 
broker  instead  of  the  association. 

Is  a  jobber  justified  in  refusing 
to  sell  his  competitor?  By  the 
custom  of  the  trade,  no.  Jobbers 
sell  each  other  every  day.  Fur¬ 
ther,  since  this  phase  of  the  case 
did  not  strike  the  jobbing  house 
in  question,  it  scarcely  need  be 
discussed  here. — Ed. 


New  Freight  Rule  Hurts  Small 
Buyers. 

Railroad  Advances  the  Minimum  Freight 
Rate  for  New  Jersey  With  the  Double 
Result  of  Causing  Larger  Purchasing 
and  Diverting  Some  Trade  from 
Philadelphia  to  Camden  Jobbers. 

A  new  freight  regulation  by  the 
Pennsylvania  Railroad  is  reacting 
rather  severely  upon  retail  gro¬ 
cers  throughout  New  Jersey  who 
buy  goods  in  small  quantities. 

Up  to  the  making  of  the  new 
regulation  the  minimum  freight 
rate  to  points  in  New  Jersey  was 
12  cents,  while  the  minimum  to 
Pennsylvania  points  was  25  cents. 
The  railroad  decided  to  make  the 
rates  for  both  States  uniform,  and 
the  minimum  rate  for  New  Jersey 


restricting  the  new  railroad  regu¬ 
lation  to  interstate  traffic,  over 
which  the  State  Railroad  Com¬ 
mission  had  no  jurisdiction.  That 
is  to  say,  that  if  a  Philadelphia 
jobber  sends  a  small  shipment  of 
goods  to  a  point  in  New  Jersey 
the  consignee  will  be  obliged  to 
pay  a  minimum  freight  rate  of  25 
cents.  If  a  Camden  jobber 
shipped  the  same  goods  to  the 
same  man,  the  freight  under  the 
State  Commission’s  ruling  would 
be  only  12  cents. 

This  advance  is  seriously 
affecting  the  small  retail  buyers 
of  the  State.  Considerable  busi¬ 
ness  has  been  diverted  to  Cam¬ 
den  jobbers,  but  in  other  cases  it 
has  simply  caused  retailers  to  buy 
in  larger  quantities,  thus  making 
larger  shipments  and  practically 
getting  a  lower  rate.  A  shipment 
of  about  350  pounds  is  now  about 
the  smallest  order  for  which  a 
minimum  rate  of  25  cents  is  a  fair 
charge. 


For  a  General  Credit  Informa¬ 
tion  System. 

Plan  Brought  Out  at  Philadelphia  Credit 
Men’s  Meeting  for  a  System  by  which 
Merchants  May  Exchange  Data  as  to 
Customers’  Financial  Standing. 

1  here  is  a  plan  on  foot,  prob¬ 
ably  with  Philadelphia  as  the 
centre,  by  which  a  general  credit 
system  will  be  established,  giv¬ 
ing  to  the  merchant  in  one  town 
the  right  to  call  upon  the  mer¬ 
chant  in  another  for  information 
regarding  the  financial  standing 
of  a  customer. 

The  matter  was  brought  out  at 
the  quarterly  meeting  of  the 
Philadelphia  branch  of  the  Na¬ 
tional  Association  of  Credit  Men, 
which  was  held  in  this  city  on 
Monday.  Marcus  M.  Marks,  of 
New  York,  president  of  the.  Na¬ 
tional  Association  of  Clothiers, 
who  spoke  on  “Credit  Co-opera¬ 
tion,”  told  of  the  rather  hap¬ 
hazard  manner  in  which  mer¬ 
chants  co-operate  along  this  line 
at  present  and  advocated  the  ex¬ 
tension  of  a  national  system, 
whereby  a  merchant  in  any  city 
in  the  country  may  call  upon  a 
merchant  in  another  city,  how¬ 
ever  distant,  for  information  as  to 


Apricot  Holders  Badly  Stung. 

Packers  Name  Future  Prices  Little 
More  Than  Half  Spot  Prices.  Spot 
Holders  Have  Already  Made  Large 
Concessions  to  Clean  Up  Before 
Season  Ends. 


Shippers  of  California  apricots 
have  made  a  move-  during  the 
week  which  goes  even  further 
than  anything  done  before  to  pre¬ 
vent  Eastern  holders  of  evapo¬ 
rated  apricots  from  getting  out 
whole.  They  have  named  prices 
on  future  apricots  which  are  lit¬ 
tle  more  than  half  the  prices  now 
being  asked  for  spot  cots. 

The  prices  named  by  practically 
all  the  packers  are  8  cents  for 
standards,  8J4  cents  for  choice,  9 
cents  for  extra  choice,  and  (j]/2 
cents  for  fancy.  This  is  against 
last  year’s  opening  prices  of 
around  18  to  20  cents.  The  hold¬ 
ers  of  spot  apricots  had  already 
made  a  heavy  sacrifice  in  order 
to  move  their  goods.  Apricots  in 
the  East  had  been  jobbing  around 
23  to  24  cents.  They  were  not 
moving,  the  season  was  growing 
late,  and  prices  gradually  declined 
to  around  15  to  16  cents.  Natu¬ 
rally  this  price  was  low  com¬ 
pared  with  former  prices,  but  it  is 
also  decidedly  high  compared 
with  the  prices  now  named  for 
future  deliver)-.  From  now  on, 
therefore,  spot  apricots  will  be 
bought  only  when  they  have  to 
be. 

Apricot  holders  have  had  the 
dullest  season  of  their  experience. 
The  extremely  high  prices  which 
the  short  supply  made  it  neces¬ 
sary  to  get  have  been  prohibitive 
and  many  grocers  handled  no 
apricots  at  all  during  the  season  of 
1907-08.  The  prospects  for  the 
coming  crop  are  good  and  if  there 
are  no  setbacks  the  production 
will  be  large  and  prices  very 
moderate. 


ELTON  J.  BUCKLEY 

Editor  **  Grocery  World  " 

Attorney  and  Counsellor  at  Law 

730-731  Dreiel  Bnlldinj,  Philadelphia,  Pa. 

Telenlsmei  !  Btll>  Lombard  1727 
Telephones  ^  Key„0M  J4t 

COLLECTIONS,  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 
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Thinks  Retailers  Ought  to  Stop  Buying 
Future  Canned  Goods 


Well-known  California  Grocer  Contends  Jobbers  and  Packers 
Should  Be  Made  to  Carry  Bulk  of  the  Stock.  As  a  Rule 
Retailers  Make  Nothing  from  Buying  Ahead. 


IH  W  ORDER 


[The  following  statement,  strongly  condemning  the  buying  of  future 
canned  goods  by  retail  grocers,  at  least  as  a  general  practice,  has  been 
prepared  by  Charles  A.  Mottaz,  of  Los  Angeles,  Cal.,  secord  vice-president 
of  the  California  Retail  Grocers’  and  Merchants’  Association.  Since  con¬ 
ditions  are  much  the  same  in  California  as  in  the  East,  the  opinions  ex¬ 
pressed  are  of  fairly  general  application.] 


These  few  lines  will  simply  re¬ 
late  my  observation  of  over 
twenty  years  of  experience  as  a 
grocer.  Does  it  pay  to  invest 
capital  in  futures  as  a  general 
rule?  Is  it  a  good  investment? 
If  it  is  a  money  making  proposi¬ 
tion  we  should  advocate  and  prac¬ 
tice  future  buying — but,  on  the 
other  hand,  if  it  is  simply  a  bur¬ 
den  and  a  losing  scheme — then 
we  should  perforce,  avoid  all  fu¬ 
ture  deals. 

We  will  consider  futures  first 
as  a  good  investment. 

There  are  certain  lines  where 
a  careful  grocer  will  notice  an  up¬ 
ward  tendency  in  prices  and  by 
placing  an  order  can  take  advan¬ 
tage  of  the  market  change  and 
save  the  amount  of  the  advance — 
but  very  seldom  can  the  dealer 
notice  the  changes  in  price  when 
the  future  becomes  the  present. 

The  goods  I  would  call  to  mind 
now  are  canned  tomatoes,  corn 
and  vegetables.  This  line  of 
canned  goods  I  would  call  “the 
curse  of  grocerydom.”  It  is  a 
line  which  the  retail  grocer  must 
of  necessity  carry  as  an  accom¬ 
modation  to  the  consumer.  There 
are  no  profits  in  handling  these 
goods.  Any  merchant  who  would 
deal  exclusively  in  canned  goods 
would  starve  to  death  in  short 
order — and  still  Mr.  Retailer  pays 
more  attention  to  this  line  of  fu¬ 
ture  buying  than  any  other  in 
his  business. 

We  will  notice  Mr.  Grocer 
reading  all  the  reports  of  crops, 
and  as  he  calls  it  “getting  posted” 
on  the  outlook  for  corn  and  to¬ 
matoes,  and  if  reports  are  not 
favorable  he  will  almost  lose 
sleep  for  fear  of  getting  left  on 
his  “future”  corn  and  tomatoes. 
Now,  where  the  profit  lies  in 
canned  goods  of  my  over  twenty 
years  of  experience  as  a  dealer  I 
have  always  failed  to  see. 


When  corn  and  tomatoes  sell 
“future”  for  about  75  to  85  cents 
per  dozen  these  same  goods  are 
nearly  always  selling  at  “3  for 
25  cents.”  This  shows  a  small 
margin  of  profit  on  the  face  of 
things,  but  we  have  to  figure  far¬ 
ther.  When  a  merchant  buys 
“future”  goods  are  delivered  in 
October  as  a  rule  and  must  be 
paid  for  in  November.  These 
goods  begin  to  sell  about  the  first 
of  January. 

Mr.  Grocer  has  carried  this 
stock  about  three  or  four  months. 
I  claim  right  here  the  interest  on 
capital,  insurance,  etc.,  has  more 
than  taken  all  the  profits.  Mr. 
Retailer  has  carried  the  load  and 
performed  all  the  labor  for  the 
accommodation  of  the  trade. 

Why,  we  ask? 

Because  it  is  the  custom,  and  a 
very  good  one,  for  Mr.  Jobber — 
and  we  (the  grocers)  find  no 
fault. 

It  is  very  nice  for  the  whole¬ 
salers.  We  as  retailers  would  do 
the  same  thing  if  we  could  find 
the  donkey  to  carry  the  burden. 

Mr.  Salesman  will  very  politely 
ask  the  merchant  for  his  future 
order  on  canned  goods  (corn, 
tomatoes  and  canned  vegetables), 
and  this  in  the  early  spring  of  the 
year,  as  they  have  to  give  the 
canners  an  estimate  so  as  to  in¬ 
sure  the  full  requirements  of  the 
trade  being  packed.  Reports 
come  of  a  bad  frost  in  the  corn 
belt.  The  prices  will  surely  ad¬ 
vance  by  leaps  and  bounds  in  a 
short  time,  as  the  prospects  are 
only  for  half  a  crop,  and  further¬ 
more,  Mr.  Jones  and  Mr.  Smith, 
the  next  corner  grocers,  have 
placed  large  orders  last  week,  as 
there  are  only  a  few  days  before 
a  large  advance.  The  placing  of 
“future”  orders  being  the  cus¬ 
tom,  the  order  is  forthcoming. 
Mr.  Salesman  is  satisfied  and  Mr. 


How,  at  this  time,  are  you  to  KNOW 
you  are  buying  right  all  the  goods  you 
handle  besides  groceries  ? 

Though  that  general  break  in  prices 
which  some  have  “seen  coming”  for 
months  past  still  declines  to  arrive — you 
know  that  “scattering”  breaks  must  con¬ 
tinue  to  occur  every  now  and  then  in  this 
period  of  general  adjustment. 

To  whom  would  a  manufacturer  in 
immediate  need  of  ready  money  more 
naturally  go  first  then  to  us — possessed, 
as  he  knows,  of  FOUR  big  houses  and 
a  monthly  catalogue  through  which  al¬ 
most  immediately  an  offering  can  be  laid 
before  all  the  merchants  of  America. 

In  consequence,  will  you  not  KNOW 
you  are  buying  right  if  you  keep  informed 
on  the  contents  of  each  freshly  revised 
issue  of  our  monthly  catalogue  ? 

And  right  now,  to  be  fair  to  yourself, 
don’t  place  your  “next”  order  without 
KNOWING  the  many  price  reduc= 
tions  in  our  May  catalogue. 

Write  for  this  new  May  catalogue — 
No.  D664— TO-DAY. 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses :  BALTIMORE,  DALLAS 
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Grocer’s  mind  is  relieved  of  a 
great  burden. 

Now,  let  us  follow  this  order 
further.  Have  the  wholesalers 
ever  advanced  the  prices  on  this 
line  of  goods?  Not  to  my  knowl¬ 
edge  unless  there  was  a  shortage, 
and  if  there  is  an  actual  shortage 
Mr.  Jobber  simply  sends  a  notice 
to  the  trade  “only  40  or  60  per 
cent,  of  deliveries,”  and  it’s  final. 
No  claims  or  nothing  else  recog¬ 
nized.  Then  there  is  an  advance 
in  prices  after  all  merchants  get 
their  supply. 

Now  then,  has  Mr.  Retailer 
ever  advanced  the  prices.  Not  in 
years. 

The  retail  price  is  established 
and  it  is  almost  impossible  to 
change  it,  and  Mr.  Retailer  goes 
right  on  buying  “futures”  from 
year  to  year,  because  Mr.  Whole¬ 
saler  always  brings  it  up  at  the 
right  time — and  is  shrewd  enough 
to  keep  this  good  old  custom  in 
vogue. 

There  are  several  excuses.  Mr. 
Jobber  is  ever  ready  to  give  the 
first  one — “they  want  to  make  an 
estimate  for  the  canner.” 

No  one  ever  thought  of  ever 
making  an  estimate  for  the 


grower.  He  has  to  plant  his  crop, 
cultivate  it  and  take  his  chance 
to  make  or  lose  in  disposing  of  it. 

Why  not  let  Mr.  Canner  take 
his  chance  of  disposing  of  his 
product,  and  in  all  justice  let  Mr. 
Wholesaler  carry  the  stock  until 
Mr.  Retailer  needs  it. 

Another  excuse  Mr.  Jobber  has 
is  this:  If  we  have  to  carry  this 
large  stock  of  canned  goods,  store 
them,  pay  insurance,  etc.,  they 
will  cost  the  trade  more.  Mr. 
Wholesaler  is  better  prepared  to 
store  goods  and  can  do  it  cheaper 
than  any  retailer,  and  it  would  be 
a  blessing  if  the  price  would  ad¬ 
vance  so  as  to  stop  this  “3  for  25 
cents”  proposition  for  all  time  to 
come  for  Southern  California  and 
elsewhere. 

One  small  advantage  the  re¬ 
tailer  has  in  carrying  a  large  stock 
of  canned  goods  is  the  display  in 
his  store,  but  whether  it  will  pay 
as  an  advertisement  depends  on 
the  location. 

It  has  been  frequently  claimed 
that  most  retailers  carry  too  much 
stock  and  the  careful  dealer  who 
aims  to  do  the  largest  amount  of 
business  with  the  smallest  stock 
pays  his  bills  promptly ;  takes  all 


the  discounts  possible;  keeps 
close  tab  on  every  detail  of  his 
business;  weighs,  counts,  gauges 
and  measures  everything  he  re¬ 
ceives  and  quits  worrying  about 
his  future  orders  is  surely  on  the 
right  track  and  will  get  results  in 
the  end. 


Food  Warnings  From  Michigan. 

Several  Well-known  Proprietary  Brands 
Which  Have  Not  Stood  the  Test  of 
Michigan  Laws.  Many  Not  Properly 
Labeled. 


The  Michigan  Dairy  and  Food 
Department  has  sent  the  “Gro¬ 
cery  World”  a  copy  of  its  latest 
bulletin  reporting  by  name  a 
number  of  proprietary  brands  of 
food  products  which  have  not 
stood  the  test  of  analyses  by  the 
Michigan  State  chemists.  Many 
of  these  brands  are  well  known  to 
retailers  generally,  and  that  they 
should  have  been  found  wanting 
in  one  State  necessarily  consti¬ 
tutes  a  warning  for  dealers  who 
do  business  in  other  States : — 

No.  11,428,  S-20.  Sample  of 

“Shaker  Mustard”  manufactured  by 
The  Harbauer  &  Marleau  Company, 
Toledo,  Ohio.  Contains  starch,  not 
properly  labeled.  Condemned. 


No.  11,562,  I-310.  Sample  of 
Prepared  Mustard  manufactured  by 
John  Campbell  Company,  Camden, 
N.  J.  Contains  starch.  Condemned. 

No.  11,314,  S-i.  Sample  of  “Petits 
Pois”  handled  by  Reid,  Murdock  & 
Co.,  Chicago.  Contain  copper.  Con¬ 
demned. 

No.  11,396,  S-10.  Sample  of  peas 
manufactured  by  Gibbs  Preserving 
Company,  Baltimore,  Md.  Not  prop¬ 
erly  labeled.  Condemned. 

No.  11,707,  I-327.  Sample  of 

“Maple  &  Rock  Candy  Syrup”  man¬ 
ufactured  by  Rigney  &  Company, 
Brooklyn,  N.  Y.  Not  true  to  label. 
Condemned. 

No.  ii,734,  I-311.  Sample  of 

“Cane  and  Maple  Sugar  Syrup” 
manufactured  by  Bay  State  Maple 
Syrup  Company,  Boston,  Mass. 
Not  properly  labeled.  Condemned. 

No.  ii,334,  N-429.  Sample  of 

“Tomato  Catsup”  manufactured  by 
the  Ohio  Valley  Preservative  Com¬ 
pany,  Wheeling,  W.  Va.  Contains 
a  preservative  not  stated  on  the  label. 
Condemned. 

No.  11,668,  S-53.  Sample  of 

“Blended  Maple  Sugar”  manufac¬ 
tured  by  the  Western  Reserve  Syrup 
Company,  Cleveland,  Ohio.  Not  a 
maple  sugar.  Condemned. 

No.  11,381,  I-279.  Sample  of  “Old 
Manse  Absolutely  Pure  Canadian 
Sap  Maple  Syrup  manufactured  by 
Wm.  R.  Manierre.  Not  a  maple 
syrup.  No  manufacturer's  address 
on  the  bottle.  Condemned. 

No.  11,549,  N-442.  Sample  of 
“Western  Reserve  Ohio  Blended 
Maple  Syrup”  manufactured  by  the 
Western  Reserve  Syrup  Co.,  Cleve¬ 
land,  Ohio.  Not  properly  labeled. 
Condemned. 

No.  11,545.  S-44.  Sample  of 

“Scudder’s  Canada  Sap  Maple 
Syrup”  manufactured  by  Scudder 
Syrup  Co.,  Chicago.  Not  a  pure 
maple  syrup.  Condemned. 


Listen  a  Minute 


Why  Don’t  You 
Buy  for  Cash? 

Here  are  only  a  few  of  the  many 

interesting  values  we  offer  to 

the  CASH  buying  retail  grocer 

Medium  Pearl  Tapioca,  bags  about  190  lbs . per  lb.,  $0.03X 

50-lb.  lots . per  lb.,  .04 

Finest  Quality  No.  3  Barley,  100-lb.  bags . per  bag,  3.12% 

5  or  10-bag  lots  . per  bag,  3.10 

Extra  Quality  Hand-made  Lititz  Pretzels,  40-lb.  bbls.,  per  lb.,  .07% 
These-are  positively  the  finest  quality  Pretzel  made  in  the  country,  and  just 
about  a  penny  a  pound  less  than  is  ordinarily  charged  for  this  grade  of  goods. 

No.  1  Dark  Baked  Pretzels,  40-lb.  bbls . .  .  per  lb.,  .06% 

Ivins’  Ivinettes,  a  dainty,  light,  flaky,  delicious  soda 
biscuit,  salted  (like  sal  tines),  22  large  6c.  packs 

in  a  box,  with  30  samples  free  .  per  box,  .82% 

These  are  the  finest  quality  goods  of  this  character  that  can  be  made. 

They  are  something  entirely  new — a  big  bargain — and  we  want  every 
one  of  our  customers  to  try  one  box  of  them.  If  not  entirely  to  your 
liking  and  satisfaction,  they  may  be  returned  at  our  expense. 

Glazed  Silk  Parchment  Paper,  rolls  12  in.,  15  in., 

18  in.,  20  in.  and  24  in.,  single  roll . per  lb.,  .03% 

5  or  10-roll  lots . per  lb.,  .03^ 

Bright  Light  Candles,  16  candles  to  the  set,  30  sets 

to  the  box  . per  box,  1.95 

This,  you  see,  is  only  6%c.  for  16  candles  of  the  regular  size. 

Rogers’  4-Crown  Fancy  Ondara  Layer  Valencia 

Raisins,  28-lb.  boxes . per  lb.,  .06 

Owl  Brand  Fancy  Coast-packed  Seeded  Raisins, 

36  l’s . .  per  lb.,  .07# 

William  H.  Baker’s  Justice  Brand  Chocolate,  %b., 

12-lb.  box . per  lb.,  .31 

Stuffed  Queen  Olives,  No.  18  (formerly  called  18  cy), 

6  fluted  bottles,  2  doz . per  doz.,  2.15 

This  is  the  biggest  bottle,  the  biggest  olive,  the  biggest  bargain  and  the 
smallest  price  that  we  have  ever  named  on  goods  of  this  character. 

They  are  fully  $1.00  per  dozen  lower  than  many  houses  will  ask  you 
for  the  same  quality  goods. 

Shaker  Corn,  barrels . per  lb.,  .06% 

50-lb.  lots  . per  lb.,  .05X 

Quantities  to  suit . per  lb.,  .06 

Maryland  Leader  Yellow  Peaches,  No.  3  size  cans, 

2  doz . per  doz.,  1.75 

Maryland  Leader  White  Peaches,  No.  3  size  cans, 

2  doz . per  doz.,  1.70 

Babbitt’s  Soda,  Xs.  26  lbs . per  lb.,  .05% 

Special  Deal  on  Babbitt’s  Best  Soap,  in  5  or  10-box  lots,  delivered 
freight  paid  to  your  station.  1  WTJTT,_, 

In  6-box  lots,  one  box  (100  cakes)  FREE.  1  vVrtiiiii  US  Hkt 
In  10-box  lots,  two  (lOO-cake)  boxes  FREE.  J  PRICES. 

These  Prices  for  This  Week  Only — May  4th  to  May  9th,  inclusive. 

WHIT*  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

w  n  1  1  ■.  r  wn  1  n  c.  n  u  nuuc.  n,  vwn  1  Mininu  ww  n  «ww  1  n  1  ■  wn  «  rwi.iL.  vr  wnwvK.ni  uo 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  HSiStST  Phila.,  Pa. 
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No.  11,682,  N-446.  Sample  of 

“Belmont  Brand  Vermont  Maple 
Syrup”  manufactured  by  Chicago 
Concentrating  Company,  Chicago, 
Ill.  Not  a  maple  syrup.  Con¬ 
demned. 

No.  11,486,  W-222.  Sample  of 

“Vanilla  Compound'  manufactured 
by  White  Cross  Extract  Company, 
Hopkinton,  Mass.  Not  properly  la¬ 
beled.  Condemned. 

No.  11,326,  I-278.  Sample  of 

Vanilla  and  Tonka  manufactured  by 
Bruce  &  West  Manufacturing  Com¬ 
pany,  Cleveland,  Ohio.  Not  prop¬ 
erly  labeled  as  a  mixture  or  com¬ 
pound.  Condemned. 

No.  n,3i7,  S-3.  Sample  of 

“Choux  De  Bruxelles”  handled  by 
Reid,  Murdock  &  Company,  Chicago, 
Ill.  Sample  contains  copper,  a  sub¬ 
stance  poisonous  and  injurious  to 
health.  Condemned. 


New  Sugar  Refinery  Opens  Next 
Week. 

Charles  N.  Warner,  president 
of  the  Warner  Sugar  Refining 
Co.,  stated  during  the  week  that 
the  company’s  plant  at  Edge- 
water,  N.  J.,  will  commence  oper¬ 
ations  next  week.  The  opening 
of  this  plant  has  been  delayed  for 
some  time  owing  to  the  inability 
of  the  company  to  obtain  elec¬ 
trical  machinery.  The  capacity 
of  the  works  will  be  3,000  barrels 
per  day,  although  at  the  outset 
the  output  will  amount  to  1,000 
barrels. 


What  Is  and  Is  Not  Mocha  Coffee 


Federal  Food  and  Drug  Board  Rules  That  Only  Coffee  Coming 
From  Yemen,  Arabia,  Can  Be  Sold  as  Mocha.  Consul 
Says  That  Is  the  Only  Coffee  Sold  in  India  as  Mocha  Now. 


To  the  Trade: 

You  Should,  in  Selling 

CEYLON 

TEA 

Teach  the  Customer 


The  Federal  Food  and  Drug 
Board  sends  the  “Grocery  World” 
a  copy  of  Food  Inspection  De¬ 
cision  No.  91,  covering  “The 
Labeling  of  Mocha  Coffee.”  The 
text 7s  as  follows: — 

In  Food  Inspection  Decision  82, 
the  Department  has  indicated  its 
views  with  respect  to.  the  restrictions 
which  it  is  necessary  to  place  upon 
the  sale  of  coffees  coming  from  the 
Dutch  East  Indies,  particularly  with 
respect  to  such  coffees  as  are  known 
under  the  name  of  “Java”  coffee. 

Among  the  coffees  largely  sold 
upon  the  American  market  are  those 
which  go  by  the  name  of  “Mocha.” 
Because  of  the  commercial  value  of 
the  true  Mocha  bean,  it  becomes 
necessary  to  indicate  the  restrictions 
which  must  be  placed  upon  the  cof¬ 
fees  put  upon  the  market  and  sold 
under  the  name  of  “Mocha.” 

This  matter  has  been  fully  investi¬ 
gated  and  valuable  information  ob¬ 
tained  through  the  Department  of 
State  and  from  the  consul  and  con¬ 
sular  agent  in  those  districts  where 
the  true  Mocha  coffee  is  grown  and 
whence  it  is  shipped  to  America  and 
other  parts  of  the  world. 

The  following  quotations  are  taken 
from  the  report  submitted  to  the  De¬ 
partment  of  State  from  the  consular 
agent  at  Aden  under  date  of  January 
3,  1908:— 

The  Mocha  coffee  is  produced 
in  that  district  of  southern  Ara¬ 
bia  known  as  “Yemen.”  The 
latter  is  a  "strip  of  territory  com¬ 
mencing  at  a  point  on  the  Red 
Sea  a  little  north  of  the  port  of 
Hodeidah  and  extending  first 
southeast  to  the  Strait  of  Bab¬ 
el— Mandeb  and  then  east  nearly 
to  Aden.  Yemen  is,  with  the 
exception  of  a  narrow  fringe  of 
land  along  the  Red  Sea,  and  the 
Gulf  of  Aden,  rugged  and 
mountainous,  embracing  innu¬ 
merable  small,  elevated  valleys  of 
high  fertility  which  are  irrigated 
by  waters  from  the  melting 
snows.  This  is  the  coffee  dis¬ 
trict  of  Arabia. 

The  term  “Mocha”  was  be¬ 
stowed  upon  “Yemen”  coffee 
early  in  the  last  century,  when 
Mocha  was  the  port  from  which 
all  Arabian  coffee  was  shipped. 


The  formation  of  huge  sandbars 
in  the  Red  Sea  off  Mocha, 
practically  barring  out  all  ship¬ 
ping,  caused  the  port  to  be 
abandoned,  and  its  trade  went 
to  Hodeidah  and  Aden,  the  bulk 
of  it  going  to  the  latter  place. 

As  all  of  the  coffee  raised  in 
Yeman  may  properly  be  called 
“Mocha”  coffee,  a  1 1  coffee 
shipped  from  the  port  of  Hodei¬ 
dah  comes  within  such  classifi¬ 
cation.  With  regard  to  that  ex¬ 
ported  from  Aden,  however,  the 
case  is  somewhat  different. 
There  is  a  coffee  grown  in  the 
upland  regions  of  Abyssinia,  in 
the  vicinity  of  Harrar,  which  is 
known  locally  and  to  the  coffee 
trade  of  the  world  as  “Long- 
berry”  or  “Harrar”  in  contrast 
with  that  of  Mocha,  which  is 
sometimes  called  the  “Short- 
berry.”  The  colors  of  both  cof¬ 
fees  are  practically  the  same,  but 
the  Abyssinian  product  has  a 
raw,  rank,  leathery  odor,  while 
that  of  the  berry  grown  in  Ara¬ 
bia  is  delicate  and  agreeable. 
The  Harrar  berry  is  much 
longer  than  the  Mocha  one,  be¬ 
sides  much  less  regular  in  form. 

While  a  considerable  quantity 
of  Abyssinian  coffee  is  brought 
to  Aden  for  shipment  to  Europe 
and  to  the  United  States,  it  is 
doubtful  whether  very  little  of  it, 
if  any,  is  exported  as  being 
Mocha  coffee,  the  local  mer¬ 
chants  as  a  rule  dealing  in  both 
grades  of  coffee  and  being  very 
careful  of  the  reputation  of  their 
houses.  In  Aden  the  only  way 
in  which  a  dishonest  dealer 
might  adulterate  Mocha  coffee 
would  be  by  mixing  it  with  the 
Abyssinian  article.  Such  a  pro¬ 
ceeding  would  be  at  best  but  a 
clumsy  fraud  and  would  be  read¬ 
ily  and  rapidly  detected.  It  is 
safe  to  say  that  practically  all 
of  the  coffees  shipped  directly 
from  Hodeidah  or  Aden  to  the 
United  States  and  labeled 
“Mocha”  are  pure  and  unadul¬ 
terated. 

The  Board  is  of  the  opinion  that 
the  term  “Mocha”  as  applied  to  cof¬ 
fee,  should  be  restricted  as  indicated 
in  the  above  communication  from  the 
consular  agent  at  Aden,  that  is,  to 
coffee  grown  in  that  part  of  Arabia 
to  the  north  and  cast  of  Hodeidah, 
known  as  Yemen. 


HOW  TO  PREPARE  IT 

The  Superabundant  Life  and  Vigor 
of  the  Ceylon  Plant  Gives  Its  Leaves 

ALL  TEA  PROPERTIES 
IN  HIGH  DEGREE 


3  to  5  MINUTES'  DRAWING 

With  Furiously  Boiling  Water, 
Suffices  to  Obtain  the 

Delicious  Aroma,  the 
Delicate  Flavor  and  the 
Invigorating  Tonic 
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Certain  manufacturers  of  food 
and  drugs,  particularly  food,  are 

still  excusing  ad- 
Food  Laws  and  vances  in  their 
Prices.  prices  on  the  plea 

that  they  were 
caused  by  the  enforcement  of 
Federal  and  other  food  laws.  The 
“Grocery  World”  has  some  con¬ 
siderable  knowledge  of  the  ex¬ 
istent  conditions,  and  believes 
that  there  is  only  one  way  in 
which  the  Federal  or  any  other 
food  law  has  legitimately  advanced 
prices,  and  that  is  where  the  law, 
as  in  Java  coffee,  compelled  manu¬ 
facturers  to  use  the  genuine 
where  they  had  before  used  the 
spurious.  Naturally  this  in¬ 
creased  the  demand  for  the  genu¬ 
ine  and  the  demand  advanced  the 
price.  In  most  cases  where  the 
food  law  has  been  used  as  a  justi¬ 
fication  for  advances,  the  excuse 
has  been  either  a  pure  fake  or  a 
confession  of  previous  fraud. 
Naturally,  if  a  manufacturer  has 
been  illegally  cheapening  his 
product  by  the  use  of  an  adulter¬ 
ating  ingredient,  though  selling  it 
as  pure,  the  food  law  has  raised 
his  manufacturing  cost  by  com¬ 
pelling  him  to  henceforth  buy 
pure  ingredients,  and  in  order  to 
hold  his  profit  intact  he  raises  his 
selling  price.  It  is  perfectly  true 
that  such  advances  were  caused 
indirectly  by  the  Federal  food 
law,  but  not  in  the  way  which 


some  manufacturers  would  have 
the  trade  think. 

Products  that  are  now  and  al¬ 
ways  have  been  pure,  are  not 
affected  by  the  food  law  at  all,  ex¬ 
cept  as  stated,  by  extraordinary 
demands  that  the  law  caused. 


The  Federal  Food  and  Druof 
Board’s  ruling  on  Mocha  coffee, 
published  else- 
The  Mocha  Coffee  where  in  this 
Ruling.  issue,  will  not 
make  much  of 
a  ripple  on  the  surface  of  the 
coffee  trade,  for  the  reason  stated 
by  our  Consular  agent — that  “it 
is  safe  to  say  that  practically  all 
the  coffees  shipped  directly  from 
Hodeidah  or  Aden  to  the  United 
States  and  labeled  Mocha  are  pure 
and  unadulterated.”  Present 
conditions  being  ideal,  therefore, 
the  Board’s  ruling  has  nothing  to 
correct  so  far  as  import  conditions 
are  concerned,  and  will  change 
nothing.  The  selling  conditions 
in  this  country,  however,  are  an¬ 
other  story. 

The  ruling  would  be  practically 
impotent,  however,  no  matter 
how  much  it  had  to  correct,  either 
in  this  country  or  any  other. 
The  contrast  between  the  limit¬ 
less  scope  of  the  Board’s  rulings, 
and  its  ability  to  carry  them  out, 
is  often  ridiculous. 


The  grocery  trade  of  Iowa  is 
up  in  arms  over  a  decision  by  one 
of  the  county 

Labeling  the  Con-  judges  COllCem- 
aumer’s  Package.  jng  the  sale  of 

products  which, 
while  adulterated  under  the  law, 
may  still  be  sold  if  properly 
branded. 

The  decision  was  rendered  in  a 
case  which  is  typical  of  conditions 
existing  under  every  food  law. 
A  retail  grocer  sold  compound 
lard  composed  of  90  per  cent,  of 
hog  lard  and  10  per  cent,  of  beef 
fat.  The  package  in  which  the 
manufacturers  shipped  it  bore  a 
label  which  fully  revealed  the 
quality  of  the  contents,  thus  quite 
relieving  the  manufacturers  from 
blame. 

The  retailer  sold  the  lard  from 
this  package.  Relying  upon  its 
label,  he  used  no  label  whatever 
upon  his  own  pound,  or  2-pound, 
or  half-pound  packages.  The  de¬ 
partment  arrested  him  for  the  sale 
of  unbranded  compound  lard  and 
won  the  case.  The  grocer’s  de¬ 


fense  was  that  it  was  enough  that 
the  original  package  was  properly 
branded,  but  the  court  demolished 
this  in  a  very  few  words.  It 
should  be  self-evident  that  how¬ 
ever  full  the  disclosure  made  by 
the  original  label,  if  the  consumer 
never  saw  it  it  conveyed  no  infor¬ 
mation. 

The  object  of  all  food  laws  is 
to  properly  inform  buyers  of  adul¬ 
terated  products  that  they  are  not 
receiving  pure  goods.  In  a  sale 
from  jobber  or  manufacturer  to 
retailer,  that  means  a  label  that 
the  retailer  must  see;  in  a  sale  to 
consumer  it  means  a  label  that 
the  consumer  must  see.  Mani¬ 
festly,  the  only  way  in  which  the 
consumer  can  be  informed  of  the 
character  of  the  food  he  buys  is 
by  word  of  mouth,  which  is  not 
done  once  out  of  ten  thousand 
times,  or  by  a  revelation  on  the 
package  zvliich  he  gets. 

All  Food  Commissioners  do  not 
go  so  far  as  this  in  enforcing  their 
food  laws,  nevertheless  they  could 
legally  do  so  if  they  chose. 

From  all  appearances,  this  is 
going  to  be  a  difficult  year  to  get 
high  prices  for 

A  Low-Prictd  staple  food  prod- 

Ytar-  ucts,  and  wise 

holders  are  al¬ 
ready  working  hard  to  clean  out 
stock  bought  at  last  season’s  high 
prices.  In  California  canned 
goods  there  is  scarcely  an  Eastern 
holder  but  who  has  more  stock 


than  he  would  like  to  have. 
Every  one  will  sell  to-day  at  what 
he  paid ;  some  below.  Holders 
of  California  asparagus  will  sell, 
in  many  cases,  at  75  cents  per 
dozen  less  than  they  paid. 

Unless  unfavorable  weather 
brings  a  setback,  crops  of  fruits 
and  vegetables  in  all  sections  will 
be  larger  than  for  several  years. 
Practically  the  only  important  ex¬ 
ception  up  to  date  is  California 
prunes,  where  the  crop  is  said  to 
have  been  heavily  damaged.  The 
staple  crops  are  promising  every¬ 
where.  Peaches,  cherries  and 
strawberries,  and  practically  all 
vegetables, never  promised  greater 
abundance,  and  if  the  weather  lets 
them  alone  it  seems  reasonably 
sure  that  the  country  will  see  a 
great  plethora  of  both  fruits  and 
vegetables,  probably  at  low 
prices. 

Where  fruits  and  vegetables 
are  cheap  and  abundant,  other 
staples  sell,  it  is  true,  but  they 
will  not  sell  at  high  prices  except 
in  cases  where  they  simply 


cannot  be  done  without.  Sugar 
is  an  example.  The  chance  is 
that  sugar  will  rule  at  high  prices 
all  summer,  yet  the  season’s  con¬ 
sumption  bids  fair  to  exceed  the 
record  of  several  years.  Sugar 
must  be  had. 

The  chance  is  that  the  mer¬ 
chant  who  keeps  on  holding  high- 
priced  merchandise  in  the  hope  of 
“getting  out  later”  will  be  disap¬ 
pointed. 


“Under  New  Management” 


Many,  many  times  I  see  this 
sign  conspicuously  displayed  on 
some  retail  business  house,  not  as 
often  on  a  grocery  store  as  on  a 
saloon  or  restaurant. 

Advertising  that  “here  some 
man  has  made  a  failure — but 
come  in  now  and  see  how  much 
better  I  will  be.” 

This  sign  makes  food  for 
thought. 

It  almost  always  means  a  his¬ 
tory  of  failure,  I  think.  Some¬ 
body  has  gone  in  there  as  owner 
or  manager,  put  in  his  best  licks, 
but  failed  to  make  good. 

His  successor,  unwilling  to 
shoulder  the  other  man’s  failure, 
seeks  to  remove  the  stigma  of  it 


by  loudly  announcing  the  change. 

Is  there  anything  to  business 
management  besides  buying  right, 
finding  buyers  and  then  selling 
right?  I’ve  heard  men  contend 
that  that  was  all  and  that  any¬ 
body  who  gave  proper  attention 
to  those  things  would  succeed ; 
and  I’ve  heard  others  contend 
that  there  was  something  more. 

I  believe  I  agree  with  the  lat¬ 
ter.  If  there  is  nothing  more  than 
those  three  fundamental  elements, 
why  do  some  men  get  so  much 
more  out  of  their  business  than 
others? 

I  am  inclined  to  believe  that  the 
real  manager  is  born  and  not 
made. 
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Like  the  real  farmer.  Some 
farmers  are  careful  enough,  and 
apparently  thorough.  Their  re¬ 
sults  are  moderately  good. 
Others,  with  poorer  soil  and 
poorer  facilities,  get  twice  as 
much. 

They  simply  seem  to  coax  the 
stuff  through  the  soil. 

As  a  business  manager  the  Jew 
is  everybody’s  model.  You  can 
give  him  a  poor  little  business, 
rocky  and  rough  to  the  last  de¬ 
gree,  and  the  results  he  will  get 
from  it  will  astound  you.  Other 
men  may  make  it  go,  but  the  Jew 
will  squeeze  from  it  every  drop  of 
success  it  contains. 

You  can  say  what  you  please 
about  the  Jew,  he  may  not  even 
be  able  to  write  his  name — but  he 
knows  business. 

What  is  his  secret?  What  is 
the  secret  of  any  born  manager, 
Jew  or  Gentile?  I  verily  believe 
it  lies  in  watching  the  little 
things.  The  things  that  a  lot  of 
us  think  too  trifling  for  any  use. 

With  a  Jew  nothing  is  too 
trifling  for  any  use.  Everything 
that  concerns  his  business  is  im¬ 
portant.  I’ve  heard  Jews  argue 
an  hour  to  avoid  the  payment  of 
interest  amounting  to  $1.50. 
Meanness,  you  say?  They  don’t 
think  so — it’s  business.  Business 
to  save  every  cent  they  can — 
business  to  turn  every  piece  of 
string  to  account — business  to 
stop  every  pinpoint  loophole — 
business  to  make  every  item  of 
their  business  give  a  good  ac¬ 
count  of  itself. 

So  far  as  I  know  every  large 
Hebrew  fortune  which  exists  to¬ 
day  had  its  foundation  laid  that 
way. 

To  be  sure,  a  business  run  that 
way  becomes  a  great  deal  heavier 
burden  than  a  business  where  one 
isn’t  straining  after  the  little 
things.  But,  other  things  being 
equal,  it  is  almost  sure  to  yield 
more  money. 

Of  course,  to  the  merchant  who 
puts  money  last,  this  argument 
will  not  be  impressive.  Neverthe¬ 
less,  thousands  of  men  who  failed 
could  find  the  main  cause  of  their 
failure  right  there. 

E.  J.  B. 


Another  Food  Commissioner  Sued 
for  Injunction. 

The  Emrich  Vinegar  and  Pickle 
Co.,  of  Kansas  City,  a  manufac¬ 
turer  of  corn  sugar  vinegar,  com¬ 
monly  called  glucose  vinegar, 


has  brought  an  injunction  suit  in 
the  Circuit  Court  to  restrain  R. 
M.  Washburn,  State  Dairy  and 
Food  Commissioner,  and  M.  H. 
Lamb,  his  deputy,  from  confis¬ 
cating  vinegar  valued  at  about 
$1,000  in  the  company’s  factory. 
Henry  L.  McCune,  presiding 
judge  of  the  Circuit  Court,  issued 
a  temporary  restraining  order. 
The  Commissioner  brought  suit 
in  Kansas  City  a  week  ago 
against  this  company  and  the 
property  was  to  have  been  seized 
Saturday.  This  will  stop  the  en¬ 
tire  proceedings,  as  the  writ  is 
made  returnable  next  October  in 
the  Circuit  Court  of  Jackson 
County. 


Cheap  Excursions  Steal  Their 
Trade. 


Merchants  of  Western  Pennsylvania 
Towns  Protest  to  Railroads  Over 
Low  Railroad  Fares  Which  Take 
Trade  to  Large  Cities.  Small  News 
of  Local  Associations. 

Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  April  30,  1908. 
Secretary  W.  E.  Barrett,  of  the 
Oil  City  Business  Men’s  Ex¬ 
change,  has  written  associations 
at  Meadville  and  Franklin,  Pa., 
and  Youngstown,  Ohio,  as  fol¬ 
lows  : — 

As  secretary  of  the  Oil  City  Busi¬ 
ness  Men’s  Exchange,  1  have  been 
instructed  by  our  president,  Mr.  S. 
W.  McCuen,  to  inform  you  that  he 
has  written  to  the  General  Passenger 
Agents  of  the  Lake  Shore  and  Erie 
Railroads,  as  follows,  to  wit : — 

Dear  Sir As  the  president 
of  the  Oil  City  Business  Men’s 
Exchange  and  vice-president  of 
the  Retail  Merchants’  Associa¬ 
tion  of  Pennsylvania,  it  becomes 
my  duty  to  inform  you  that  the 
action  of  your  company  in  run¬ 
ning  excursions  at  ridiculously 
low  rates  (50  cents  for  three 
days’  limit  from  Oil  City)'  from 
Oil  City,  Meadville  and  Youngs¬ 
town,  to  Cleveland,  is  extremely 
detrimental  to  the  merchants  of 
these  towns  and  tends  to  take 
our  trade  to  Cleveland. 

I  wish  to  state  that  we  have 
large  organizations  in  each  of 
these  towns  and  throughout  the 
States  and  in  event  of  you  con¬ 
tinuing  these  objectionable  ex¬ 
cursions  our  organization  will 
take  such  action  in  regard  to 
freights  as  will  not  be  beneficial 
to  your  company. 

Regretting  the  necessity  for 
the  above  communication,  I  beg 
to  remain, 

Yours  very  truly, 

Samuel  W.  McCuen. 

Mr.  McCuen  believes  that  con¬ 
certed  action  on  the  part  of  the  af¬ 
fected  business  men  could  put  a  stop 
to  these  hurtful  excursion  runs, 
therefore,  as  secretary,  I  ask  that 
you  join  with  us  in  taking  the  mat¬ 
ter  up  with  the  railroads,  to  the  end 
that  buyers  may  patronize  home 
trade. 

A.  M.  Howes, 
State  Secretary. 


Hard 
Times 
f  and 

25=cent 

Coffee 

Plenty  of  high-grade  families  that  never  did  it  before 
are  to-day  using  a  25-cent  coffee. 

Hard  times. 

Those  who  are  using  our  Moco-Mo  Coffee  find  little 
difference  between  it  and  the  coffees  they’ve  been  paying 
30  and  35  cents  for.  For  two  reasons.  One  is  that  it  is  an 
exceptionally  clever  blend,  and  the  other  that  the  unique¬ 
ness  of  the  package  keeps  all  the  flavor  intact  for  the 
consumer.  If  you’ll  remember,  we  pack  the  hot  roasted 
coffee  in  a  paper  bag,  and  next  pack  the  sealed  bag  in  a 
tight  carton.  That  makes  Moco-Mo  Coffee  absolutely 
fresh  when  the  consumer  opens  the  package. 

The  grocer  who  sells  Moco-Mo  Coffee  as  a  25-cent 
leader  will  find  a  particularly  ready  response  for  it  just  now. 

The  John  H.  Fitch  Coffee  Co. 

Importers,  Roasters  and  Jobbers 
- of  High-grade  Coffees - 

YOUNGSTOWN  ■—  OHIO 

l  -J 


Your  Customers’ 

.  / 

Confidence 

is  your  strongest  business  asset.  But  you  can  only 
expect  to  hold  it  by  handling  goods  of  merit. 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  fhat  contain  no  preservatives ) 

are  recognized  as  the  standard  of  purity  and  excellence 
in  food  quality.  They  meet  the  requirements  of  all 
pure  food  laws  and  are  guaranteed  to  suit.  Money  back 
to  your  customers  if  they  fail  to  please.  That’s  why 
the  57  Varieties  are  such  good  business  builders. 

Anything  that’s  '*  HEINZ  ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 
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The  New  York  Letter 


Retailers’  Association  Holds  Important  Debate  on 
Buying  by  Large  Retailers.  Well-known  Jobber 
Other  Side  Ably  Supported  by  Brooklyn 


Brooklyn 
Direct 
Talks  Against  It. 
President. 


Special  correspondence  of  “Grocery  World. ” 

New  York,  May  I,  1908. 

A  debate  on  the  subject  of  food 
manufacturers  selling  direct  to  re¬ 
tailers  was  the  feature  of  the  reg¬ 
ular  semi-monthly  meeting  held 
Tuesday  evening  by  the  United  Re¬ 
tail  Grocers’  Association  of  Brook¬ 
lyn.  F.  W.  Hannahs,  of  Newark, 
N.  J.,  the  vice-president  of  the  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion,  and  president  of  the  New  York 
Wholesale  Grocers’  Association, 
took  the  side  of  the  grocery  jobbers 
on  the  question.  The  principal 
speaker  for  the  retailers  was  B. 
Bischoff,  former  president  of  the 
Brooklyn  Association. 

After  the  other  business  of  the 
meeting  was  out  of  the  way,  H. 
Lohman,  the  president,  said  that  the 
debate  was  in  order,  and  he  intro¬ 
duced  Mr.  Hannahs,  who  was  ap¬ 
plauded. 

Mr.  Hannahs  spoke  extemporan¬ 
eously  for  nearly  an  hour.  In  begin¬ 
ning  he  said  that  he  wished  his 
hearers  to  understand  that  he  made 
no  pretense  of  gifts  of  oratory  or 
public  speaking,  but  that  he  came  as 
a  friend  of  the  retail  grocers,  with 
whom  he  had  been  in  close  relations 
all  through  his  business  career,  and 
would  talk  informally  as  the  subject 
presented  itself  to  his  mind,  after 
which  he  would  answer  questions, 
if  any  were  asked.  He  said  in  sub¬ 
stance  : — 

“I  am  one  of  the  wholesale  gro¬ 
cers  who  believe  that  there  is  a 
mutuality  of  interest  with  the  re¬ 
tailers.  Your  success  means  our 
success.  There  is  lots  of  talk  these 
days  about  new  ways  and  methods 
of  doing  business,  but  I  have  yet 
to  learn  of  any  other  real  way  ex¬ 
cept  to  buy  and  to  sell  for  a  little 
more  than  you  pay.  You  must  add 
enough  to  cover  the  cost  of  the  busi¬ 
ness  and  give  you  a  profit.  If  a 
man  down  the  street  wishes  to  sell 
sugar  for  what  it  costs  him — and 
that  means  to  sell  it  at  a  loss — I 
am  willing  that  he  should  have  the 
business. 

“If  I  understand  the  form  of  the 
question  before  us  to-night,  it  is: 
Should  the  retail  grocers  buy  alto¬ 
gether  from  the  jobber  or  should 


he  have  the  right  to  buy  from  the 
manufacturer?  I  say  that  he  has 
the  right  to  buy  where  he  pleases. 

“The  real  point,  I  take  it,  is  to 
determine  if  the  interests  of  the  re¬ 
tailer  are  conserved  by  buying  from 
the  manufacturer.  If  I  were  a 
retailer  I  would  say,  abolish  every¬ 
thing  that  stands  in  the  way  of  a 
profit.  But  the  manufacturers  can¬ 
not  sell  to  all  the  retailers,  even  in 
the  city  of  Brooklyn,  much  less  all 
through  the  country.  It  is  a  phy¬ 
sical  impossibility  for  them  to  do  so. 
You  know  the  reasons  why  this  is 
the  case.  The  retail  grocer  cannot 
usually  buy  in  sufficient  quantities 
and  carry  his  stock  for  long  periods, 
as  the  wholesaler  does. 

“When  the  wholesaler  pays  90 
cents  a  dozen  for  tomatoes  they  cost 
him  that  amount  with  the  interest 
on  the  money,  the  warehouse 
charges  and  the  cost  of  doing  busi¬ 
ness.  I  doubt  if  it  pays  the  whole¬ 
sale  grocer  to  buy  this  stock  for  a 
year  ahead. 

“In  my  opinion,  a  great  mistake 
of  the  retailer  is  in  thinking  that 
everything  depends  on  the  price  that 
he  pays.  I  say  to  you  that  much  de¬ 
pends  on  the  selling  price  of  the 
retailer.  He  overlooks  too  often  the 
necessity  of  selling  at  a  profit. 

“The  wholesale  grocer  has  a 
thousand  and  one  items  from  which 
you  may  select  what  you  wish  for 
your  customers.  That  is  the  reason 
that  the  wholesale  grocer  can  do 
better  for  you  than  the  manufac¬ 
turer  who  has  but  a  single  article 
to  offer. 

“The  day  has  gone  by  when  a 
grocer  could  put  his  neighbor  out 
of  business  by  selling  without  a 
profit  or  at  a  loss.  The  only  way 
to  do  business  is  to  make  a  profit. 
It  is  not  to  your  real  interest  for 
any  sugar  refiner  or  other  manu¬ 
facturer  to  select  10  per  cent,  of 
the  retail  grocers  and  sell  to  them 
for  prices  below  what  the  other  90 
per  cent,  must  pay. 

“The  wholesale  grocer  can  get 
along.  There  is  no  fear  for  him. 
He  can  make  money  if  he  does  noth¬ 
ing  else  but  put  his  money  out  at 
interest.  So  I  am  not  pleading  for 
him.  The  way  for  you  retailers  to 


get  on  your  job  is  to  make  money. 
That  is  what  all  of  us  are  in  busi¬ 
ness  for. 

“I  know  the  retailer’s  troubles. 

I  know  of  the  woman  who  must 
have  an  yeast  cake  delivered  the 
first  thing  in  the  morning.  My 
brother  has  been  getting  up  at  5 
A.  M.,  day  after  day,  for  years.  The 
troubles  with  the  unreasonable  cus¬ 
tomer  and  the  annoyances  of  all 
finds  I  know.  The  retailer  must 
lave  common  sense  and  horse  sense 
and  tact  in  handling  people.  He 
must  know  his  job.  He  must  be 
able  to  smile  at  the  many  little 
abuses  when  his  customers  are  un¬ 
reasonable.  If  he  can  do  so,  he 
makes  money,  and  most  of  you  do, 
as  I  can  see. 

“The  way  to  do  is  to  make  the 
consuming  public  pay  for  the  goods 
and  the  accommodation  and  the  ex¬ 
actions.  It  is  a  mistake  to  spend 
two-thirds  of  your  time  in  looking 
after  the  buying  end  of  the  business, 
in  trying  to  get  things  cheaper  from 
the  wholesaler.  You  need  the  time 
in  rubbing  elbows  with  some  of  the 
kinds  of  people  to  whom  I  have  re¬ 
ferred. 

“It  is  impossible  for  the  manufac¬ 
turer  to  serve  you  as  the  wholesale 
grocer  does.  I  never  knew  a  man 
who  claimed  to  buy  his  goods 
cheaper  than  anybody  else  who  did 
not  end  wrong.  Flow  much  more 
of  a  man  a  grocer  must  be  now  than 
twenty-five  years  ago.  Then  if  a 
customer  brought  back  twenty-five 
pounds  of  flour  and  said  that  it  was 
not  good,  you  could  just  take  it 
into  the  back  room  and  dump  it 
into  the  barrel  and  give  the  woman 
twenty-five  pounds  of  the  same 
kind,  or  perhaps  the  same  twenty- 
five  pounds,  and  she  would  go  away 
convinced  that  she  had  obtained  bet¬ 
ter  flour.  Now  you  must  convince 
the  woman  that  the  flour  which  you 
gave  her  in  the  first  place  was  the 
very  best  that  could  be  had.  You 
must  have  your  reasons  and  be  able 
to  give  them  clearly. 

“Even  the  principal  staple  articles 
cannot  be  distributed  direct  from 
the  manufacturers  to  the  retailers. 
An  immense  amount  of  capital  is 
required  for  the  distribution,  and 
this  can  only  be  done  through  the 
wholesalers.  The  manufacturer 
cannot  take  the  risks  of  accounts, 
the  expenses  of  warehousing  and 
carrying  the  stock.  There  is  no 
manufacturer  who  can  distribute 
through  the  retailers  as  econom¬ 
ically  as  through  the  wholesalers. 

“As  to  the  service,  there  is  no 


comparison  between  what  a  manu¬ 
facturer  can  give  and  what  the 
wholesalers  are  giving  you  as  a 
matter  of  course.  There  is  scarcely 
a  day  that  a  wholesaler,  or  one  of 
his  representatives,  is  not  a  visitor 
at  your  store.  You  order  to-day 
and  your  order  is  filled  probably  to¬ 
morrow.  How  can  the  manufac¬ 
turer  do  this?  The  manufacturer 
with  an  immense  business  extending 
over  the  entire  country  cannot  at¬ 
tend  to  the  details  in  each  locality. 

“Take  the  item  of  flour.  The 
wholesaler’s  salesman  selling  flour 
alone  would  not  make  his  salt.  But 
he  sells  flour  with  many  other 
things,  and  so  can  afford  to  do  it. 

“The  wholesale  grocer  has  been 
more  successful  in  the  last  five  years 
than  ever  before  because  he  has 
given  up  the  idea  of  trying  to  do 
up  some  other  wholesale  grocer,  and 
instead,  is  trying  to  make  money 
for  himself.  Do  you  appreciate 
the  importance  of  the  business  in 
which  the  retailers  play  so  great  a 
part?  In  the  last  few  months  we 
know  that  there  has  been  a  depres¬ 
sion.  But  people  must  have  food 
every  day  to  keep  the  human  fires 
going.  I  may  make  my  old  clothes 
do  for  another  year,  but  I  must 
eat  every  day,  and  several  times 
every  day.  You  are  the  dispensers 
of  the  food  products  that  people 
must  have,  whether  times  are  good 
or  bad.  You  have  a  most  honorable 
business,  and  I  can  see  no  reason 
why  you  should  not  receive  a  fair 
profit  or  why  you  should  sell  goods 
below  what  they  cost  you. 

“What  sense  is  there  in  paying 
$3.50  per  hundred  pounds  for  sugar 
and  selling  for  the  same  figure? 
Why  sell  a  can  of  milk  at  cost  price 
and  lose  six  or  seven  cents  that  it 
costs  you  to  do  business?  It  is 
dead  wrong  to  sell  without  a  profit, 
and  you  will  not  do  it  if  you  follow 
the  example  that  the  wholesale  gro¬ 
cers  are  setting. 

“I  am  not  much  of  a  believer  in 
co-operative  buying  or  in  ex¬ 
changes.  Every  man  must  run  his 
own  business.  The  business  is  too 
important  to  delegate  to  others.  Tf 
I  delegate  to  another  man  the  buy¬ 
ing,  I  will  get  careless.  If  one  gro¬ 
cer  buys  for  a  number  he  will 
neglect  his  own  business.  If  a  man¬ 
ager,  is  employed,  it  may  be  found 
that  he  is  making  more  money  than 
if  he  were  in  business  for  himself. 

“You  can  all  adopt  a  platform 
that  you  will  not  sell  anything  at 
a  loss  and  you  will  not  do  anything 
against  the  Sherman  law  in  making 
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that  determination.  Years  ago  wc 
used  to  hear  of  one  wholesale  gro¬ 
cer  buying  below  all  the  others,  or 
so  claiming.  Now  you  can  make 
no  mistake  in  buying  from  any  of 
the  legitimate  wholesale  grocers. 
But  why  should  any  retail  grocer 
add  only  6  or  8  per  cent,  for  the  cost 
of  distribution,  when  it  costs  him 
1 6  or  1 8  per  cent.? 

“The  principal  troubles  of  the 
manufacturer  who  tries  to  distribute 
through  the  retailers  direct  is  in 
credits  and  deliveries.  It  makes  lit¬ 
tle  difference  to  you  what  the  price 
of  an  article  is  if  you  cannot  get 
it  when  your  customers  want  it 
The  wholesale  grocer  supplies  you 
just  when  you  desire  the  goods.  We 
sometimes  have  to  wait  for  weeks 
and  months  to  have  orders  filled, 
and  what  would  we  do  if  we  did  not 
have  stock  in  reserve?  Imagine  a 
retailer  waiting  for  food  that  his 
customers  wanted. 

“In  my  opinion  the  business  vof 
the  retail  grocer  is  regularly  one  of 
buying  and  selling  from  day  to  day, 
with  no  gambling  for  rises  in  prices. 

“Here  is  another  difficulty  in  the 
retailer  buying  from  manufacturers. 
Suppose  that  he  has  a  large  enough 
trade  so  that  he  can  buy  at  whole¬ 
sale.  Will  he  keep  the  extra  profit 
or  use  his  advantage  to  cut  below 
the  prices  at  which  his  neighbors 
sell  ?  Experience  shows  that  he 
nearly  always  follows  the  latter 
course. 

‘No  manufacturer  sells  more  than 
io  per  cent,  direct  through  retailers. 
We  wholesale  grocers  sell  the  other 
25  per  cent.  The  wholesale  grocer 
can  distribute  any  manufacturer’s 
products  more  economically  than  he 
himself  can  do.  There  is  no  way 
for  the  retailer  to  buy  all  his  sup¬ 
plies  from  the  manufacturers. 

“A  soap  manufacturer  sells  his 
soap  at  $3.85  a  box  and  so  adver¬ 
tises  it  that  we  cannot  sell  it  for 
more  than  $4.  Why  should  we  sell 
such  soap  when  it  means  a  loss  to 
do  so?  But  because  the  whole¬ 
salers  refused  to  sell  the  soap  it 
was  said  to  be  terrible. 

“Not  more  than  1  per  cent,  of 
the  retailers  can  afford  to  buy  in 
wholesale  quantities.  This  includes 
certain  high-grade  companies  who 
get  from  5  to  15  per  cent,  more  for 
what  they  sell  than  do  other  grocers. 
The  stores  that  make  these  higher 
profits  do  not  hurt  the  ordinary 
retailer. 

“If  you  can  get  a  better  price 
than  your  neighbors  keep  the  ad¬ 
ditional  profit  thrown  to  you.  The 


old  idea  of  the  wholesale  grocer 
was  to  sell  the  staples  at  any  old 
price  hoping  to  make  his  profit  by 
the  sale  of  some  proprietary  arti¬ 
cles.  Now  we  believe  in  a  profit 
on  all  articles.  The  grocery  busi¬ 
ness  is  so  large  that  we  do  not  need 
arge  profits  but  we  must  make  the 
cost  of  doing  business  and  some 
profit. 

As  long  as  a  manufacturer  can 
sell  to  both  wholesaler  and  retailer 
le  will  do  so,  as  that  increases  his 
output.  When  the  retailer  sees  that 
it  is  his  business  to  make  a  profit  he 
will  cease  buying  soap  from  a  man¬ 
ufacturer  who  sells  to  you  at  $3-8o 
and  makes  you  sell  at  $4.  Some  of 
you  may  be  getting  $5,  and  that  is 
all  right.  But  if  he  sells  to  your 
neighbor  at  $3.60,  he  is  no  friend  of 
yours. 

It  is  ridiculous,  the  way  some 
manufacturers  try  to  pile  up  their 
gfoods  on  the  retailers’  shelves.  They 
try  coupons  and  other  schemes.  The 
man  who  shuts  down  on  that  sort 
of  thing  is  your  friend. 

If  you  buy  from  one,  two  or 
threp  wholesale  houses  and  give  all 
your  attention  to  distribution,  you 
will  have  no  trouble.  The  whole¬ 
sale  and  retail  grocers  are  friends, 
no  matter  what  is  said.  I  know  of 
a  woman  who  had  a  store  in  a  one- 
horse  town  in  New  Jersey  for  thir¬ 
teen  years  and  retired  with  a  profit 
of  $40,000.  In  all  the  years  that 
she  was  in  business  she  did  not 
spend  two  hours  in  trying  to  beat 
down  the  prices  of  the  wholesalers. 
She  seldom  asked  about  wholesale 
prices.  But  in  her  store  the  clerks, 
when  an  article  was  asked  for,  al¬ 
ways  showed  first  the  most  expen¬ 
sive.  She  had  cheaper  kinds,  of 
course,  but  the  highest-priced  brand 
was  always  taken  from  the  shelf 
first. 

“If  you  can  and  must  buy  from 
a  manufacturer,  then,  make  a  fair 
profit.  Get  the  benefit  of  any  low 
price  that  you  may  obtain. 

“Such  conferences  as  this  should 
be  a  benefit  to  wholesaler  and  re¬ 
tailer,  and  I  hope  that  others  will 
follow.  We  are  your  friends  and 
we  should  work  together.  We  can 
do  more  for  you  than  the  manufac¬ 
turer  can.  Remember  that  you  are 
not  making  10  per  cent,  if  you  fig 
ure  it  on  the  basis  of  the  buying 
price,  but  you  must  figure  on  the 
basis  of  the  selling  price.” 

In  his  answer,  Mr.  Bishoff  said 
that  he  intended  to  speak  in  de¬ 
fense  of  the  buying  exchanges,  but 
the  conciliatory  tone  of  the  remarks 


Can  You  Afford  ft? 

If  we  can  show  you 

1.  How  to  increase  your  sales  of  sliced  meats  at  present  or  better  prices 

and  of  other  things  as  well ; 

If  we  can  show  you 

2.  How  to  greatly  increase  your  list  of  customers  on  sliced  meats  and  on 

other  things  as  well  ; 

If  we  can  show  you 

3.  How  to  increase  your  profit  on  your  sales  of  sliced  meat,  without 

raising  prices,  from  two  to  eight  cents  a  pound  ; 


If  we  can  show  you 

4.  How  to  save  time,  labor  and  waste  ; 

If  we  can  show  you 

5.  How  to  give  your  store  a  particular  reputation  among  particular  people  ; 

If  we  can  show  you 

6.  How  nine  thousand  merchants  have  done  all  these  things ; 

CAN  YOU  AFFORD  NOT  TO  INVESTIGATE? 

SEND  FOR  FREE  BOOKLETS  TO-DAY 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 


CANS 


On  Pa^ge  15 

Our  Grocers’  Fixture  Department  has  the  most  beautiful 
line  of  tin  Spice  Cabinets  you  can  see  anywhere.  Every  one, 
regardless  of  price,  has  that  distinctive  beauty  which  gi\es 
tone  to  any  store. 

Turn  to  page  15  of  our  Catalogue  No.  4  (Grocers’  Tin¬ 
ware),  See  our  “Persian  Spice  Cabinet”— ever  see  anything 
handsomer  ? 

Notetheseven  compartments,  each  holding  15  pounds, with 
the  patented  revolving  label.  This  bears  the  names  of  eight 
spices _ simply  turn  the  label  to  the  one  you  need.  One  par¬ 

ticular  convenience  about  this  cabinet  is  that  you  don  t  ha\e 
to  dig  in  the  top  to  get  out  the  goods.  Each  compartment  has 
a  rolling  door  at  the  base.  Two  scoops  supplied  with  each 
cabinet. 

Write  for  price.  Have  you  sent  for  Catalogue  No.  4  yet? 


AMERICAN  CAN  COMPANY 


PAILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


IN 
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dq  you  sell  QUEEN  LAWN  RAKES  ? 


We  have  a  very  interesting  price  on  them  for  a  short  time  only. 


SHALL  WE  QUOTE  YOU? 

JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 


211  and  213  Market  St.,  Philadelphia 


FIRST  CHANCE  YOU  GET,  TRY 

WOODCOCK  MACARONI 

on  a  customer  who  is  hard  to  please.  She  will  come  in  smiling 
next  time  and  ask  for  “Woodcock”  because  she  didn’t  know  we 
could  make  it  better  in  this  country  than  any  other.  You  can 
smile,  too — there’s  a  good  profit  in  it  for  you. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y, 


We  Don't  Attempt 


to  Run  Y OUR  Business 


<Jf  Instead  of  telling  your  customers  what  they 
shall  pay  for  Mother’s  Oats,  we  tell  you  to  make 
the  price.  If  you  make  it  12  cents  you  know  that 
you  are  giving  your  trade  the  best  twelve  cents’ 
worth  of  oats  it  is  possible  for  them  to  buy,  you 
make  the  extra  profit,  and  to  make  it  worth  your 
while  to  recommend  Mother’s  Oats  you  get  y2  cent 
net  profit  on  all  coupons  you  redeem. 

<Jf  If  you  build  up  a  trade  on  Mother’s  Oats  you 
are  building  up  a  trade  for  yourself,  for  you  can’t 
hold  trade  as  effectively  any  other  way  as  to  sell 
the  best  brand. 

The  Great  Western  Cereal  Co. 

CHICAGO,  ILL. 


of  the  preceding  speaker  had  taken 
the  edge  off  much  of  what  he  had  in 
mind  to  say.  He  continued  in  sub¬ 
stance  : — 

“The  formation  of  the  buying  ex¬ 
changes  is  in  accord  with  the  ten¬ 
dency  of  the  times.  All  sorts  of  as¬ 
sociations  and  corporations  have 
been  formed  and  we  have  organized 
these  exchanges  to  better  our  con¬ 
dition.  All  manufacturers  and 
wholesalers  offer  inducements  to 
buyers  in  large  quantities.  The 
small  dealer  loses  these  inducements 
if  he  buys  alone,  but  obtains  them 
by  combining  and  buying  with 
others.  There  are  eight  or  ten 
staples  on  which  a  retailer  saves 
several  hundred  dollars  a  year  by 
buying  through  exchanges,  so  that 
his  total  saving  each  year  runs  into 
the  thousands. 

“Thrift  is  encouraged  by  the  ex¬ 
changes,  as  the  members  must  settle 
at  the  regular  meetings,  instead  of 
running  easy  accounts  with  the 
wholesaler.  Long  credits  lead  to 
careless  habits. 

“Good  fellowship  results  from  the 
association  of  the  exchange.  We 
never  find  price-cutting  among  the 
members.  They  do  not  sell  below 
cost,  and  they  do  not  give  away 
the  advantage  of  the  lower  whole¬ 
sale  prices. 

“There  is  no  question  as  to  the 
right  of  the  retailer  to  buy  where 
he  can  get  the  best  prices.  If  he 
can  buy  in  wholesale  quantities  and 
finds  that  wholesalers  will  not  sell 
to  him,  then  he  sees  a  conspiracy, 
an  issue  of  might  and  not  of 
right. 

“The  question  is  one  of  ethics, 
in  a  way.  If  the  wholesaler  is  our 
friend,  as  he  claims,  are  we  not 
bound  in  honor  to  buy  from  him? 
But  is  he  our  friend?  I  say  no. 
When  the  department  stores  began 
to  sell  groceries  we  asked  the 
wholesalers  not  to  supply  them.  The 
wholesalers  were  only  too  eager  to 
sell  to  the  department  store,  know¬ 
ing  that  it  would  be  our  enemy. 
They  stabbed  us  in  the  back.  In 
their  eagerness  to  get  orders  they 
forgot  that  it  was  the  small  grocers 
who  had  built  up  their  business  and 
had  helped  them  to  grow  wealthy. 

“The  Avholesale  grocer  supplied 
the  nursing  bottle  for  the  depart¬ 
ment  store,  but  when  it  grew  strong 
it  cast  aside  the  wholesaler.  The 
retailer  has  meanwhile  learned 
what  union  can  do. 

“The  department  and  chain  stores 
almost  took  away  our  living.  We 
were  obliged  to  organize  the  ex¬ 


changes  to  save  ourselves.  Why 
should  a  chain  store  buy  from  a 
manufacturer  if  we  cannot?  Is  not 
our  money  just  as  good  as  that  of 
the  chain  store?  Why  do  not  the 
wholesale  grocers  try  to  prevent  the 
department  and  chain  stores  from 
buying  from  manufacturers? 

“When  you  wholesalers  can  give 
us  as  low  a  price  as  the  chain  and 
department  stores  get  and  when 
they  as  well  as  retailers  must  buy 
from  you,  then  the  problem  will 
be  settled.  Until  then  we  must  con¬ 
tinue  to  buy  through  exchanges.” 

Mr.  Hannahs  spoke  again  briefly. 
He  said  that  standard  high-grade 
articles  are  often  not  to  be  had  at 
chain  stores,  whose  clerks  must 
work  off  the  store's  cheaper  brands 
or  lose  their  jobs.  The  department 
stores,  he  said,  commonly  add  more 
to  the  buying  price  than  do  the  or¬ 
dinary  retailers.  He  said  that  he 
had  been  told  that  one  department 
store  in  New  York  commonly 
makes  a  profit  of  25  per  cent.  In 
his  opinion  such  stores  are  not  now 
very  strongly  in  competition  with 
ordinary  retailers. 

Mr.  Bischoff  said  that  the  ad¬ 
vertising  of  the  department  stores 
was  a  great  injury,  because  the  pub¬ 
lic  gets  the  idea  from  such  adver¬ 
tisements  that  prices  in  the  big 
stores  are  low.  He  asked  if  the  re¬ 
tail  grocers  ceased  to  buy  through 
exchanges,  would  the  wholesalers 
cease  to  sell  the  department  and 
chain  stores,  also  to  hotels,  res¬ 
taurants  and  boarding  houses?  He 
said  that  some  wholesalers  even  sell 
five-pounds  cans  of  coffee  to  pri¬ 
vate  consumers. 

Charles  Thorpe,  the  secretary  of 
the  New  York  State  Association, 
Mr.  Grey,  former  National  secre¬ 
tary,  and  others  spoke.  Mr.  Han¬ 
nahs  denied  in  answer  to  questions 
that  the  jobbers  have  written  to 
manufacturers  asking  them  not  to 
sell  to  retailers  or  retailers’  ex¬ 
changes.  He  admitted  that  letters 
had  been  sent,  asking  the  manufac¬ 
turers  what  were  their  intentions 
as  to  selling  to  the  exchanges. 
He  said  that  the  question  as 
to  selling  to  the  hotel  and  restau¬ 
rant  trade  had  never  been  brought 
up  at  meetings  of  his  associa¬ 
tion,  and  suggested  that  this 
was  a  subject  that  might  be  fur¬ 
ther  discussed  between  the  two  as¬ 
sociations. 

A  hearty  vote  of  thanks  was  ex¬ 
tended  to  Mr.  Hannahs  and  to  Mr. 
Bischoff.  The  debate  was  in  the 
jest  of  humor.  Those  who  crit- 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  II 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


icised  the  jobbers  on  certain  points 
said  that  their  remarks  were  aimed 
at  other  houses  and  did  not  apply 
to  the  association’s  guest  of  the 
evening. 

Fred.  A.  McGill. 

[Owing  to  the  large  amount  of 
space  occupied  by  the  above  debate, 
it  was  found  necessary  to  omit  con¬ 
siderable  other  New  York  news. — 
Ed.] 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  shows  no 
change  from  last  week.  The  con¬ 
sumptive  demand  is  steady  and 
fair  for  the  season.  Prices  show 
no  change  for  the  week.  There 
would  doubtless  be  somewhat  of 
a  decline  at  this  time,  as  is  cus¬ 
tomary  as  the  new  season  ap¬ 
proaches,  were  it  not  that  this 
year  stocks  are  small.  That  is  the 
only  reason  why  values  are  as 
steady  as  they  are.  No  radical 
change  in  any  grade  is  looked  for 
during  the  balance  of  the  season. 

Coffee. 

The  market  for  Rio  and  San¬ 
tos  coffee  has  shown  more  firm¬ 
ness  during  the  week,  but  without 
quotable  change  in  actual  coffees. 
Options  have  fluctuated  consider¬ 
ably,  closing  the  week  netting  a 
slight  advance.  Mild  coffees  are 
steady  and  unchanged.  Javas 
and  Mochas  quiet  at  ruling  prices. 
The  general  demand  for  coffee  is 
fair. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week  and  is  not  moving  very 
actively.  Compound  syrup  is  un¬ 
changed  in  price  and  dull.  The 
warm  weather  has  killed  off  the 
demand  almost  entirely.  Sugar 
syrup  is  unchanged  and  still  in 
good  demand  on  account  of  com¬ 
parative  scarcity.  Molasses 
shows  no  change  for  the  week 
and  only  a  very  moderate  de¬ 
mand. 

Sugar. 

The  raw  sugar  market  has  been 
about  unchanged  for  the  week, 
but  the  general  tone  is  still  firm. 
Refined  sugar  has  not  yet  shown 
the  expected  advance,  but  it  is 
still  considered  inevitable  that  it 
will  within  a  few  weeks  if  not 
now.  The  heavy  demand  has  not 
set  in  as  yet,  though  a  fair  busi¬ 
ness  is  doing.  Stocks  of  sugar  in 
refiners’  hands  are  fairly  large, 
and  there  is  no  real  reason  for 
any  further  advance  in  refined  at 


the  present  moment.  Still,  there 
is  no  forecasting  the  refiners’  ac¬ 
tion.  Some  interest  is  manifested 
among  the  trade  by  the  announce¬ 
ment  that  the  new  refinery  of  the 
Warner  Sugar  Refining  Co.,  at 
Edgewater,  N.  J.,  would  open 
within  a  few  days  with  a  capacity 
of  3,000  barrels  a  day  and  an  im¬ 
mediate  production  of  1,000  bar¬ 
rels.  If  the  fruit  crop  proves  as 
large  as  is  expected,  the  new  re¬ 
finery  will  probably  be  able  to  sell 
its  output  without  difficulty. 

Fish. 

The  fish  market  has  been  quiet 
during  the  week.  Irish  mackerel 
are  so  nearly  exhausted  that  they 
are  scarcely  quotable.  No  inter¬ 
est  is  taken  in  spot  shore  fish, 
and  the  season  for  the  new  has 
not  yet  opened.  Norways  are 
moving  to  some  extent,  chiefly 
3s  and  4s,  the  former  being  in  the 
better  demand.  The  market  is  $1 
to  $2  weaker,  owing  to  holders’ 
desire  to  move  the  goods.  Do¬ 
mestic  sardines  are  unchanged 
and  in  better  demand  on  spot 
than  for  future  delivery.  Foreign 
sardines  are  unchanged  and  dull. 
Certain  of  the  French  grades  are 
somewhat  weaker,  but  aside  from 
that  the  market  is  steadily  main¬ 
tained.  Cod,  hake  and  haddock 
are  very  dull  and  unchanged  in 
price.  Salmon  are  in  fair  demand 
on  spot  at  ruling  prices.  Future 
prices  will  be  named  in  the  not 
distant  future. 

Canned  Goods. 

There  is  no  change  in  the  to¬ 
mato  market  since  last  week. 
Both  spot  and  future  tomatoes 
are  dull,  practically  no  interest 
being  manifested  in  either.  The 
market  shows  no  further  change 
in  price  during  the  week,  but  it  is 
by  no  means  strong.  Corn  is  dull, 
both  spot  and  future,  without 
change  in  price.  Peas  are  in  the 
same  condition  exactly.  Peaches 
are  very  scarce  and  show  no 
change  in  any  way.  Apples  are 
in  light  demand  at  ruling  prices. 
The  small  line  of  Baltimore 
canned  goods  is  dull  and  rule  at 
unchanged  prices.  California 
canned  goods  are  quiet  in  first 
hands  at  steady  prices.  In  second 
hands  the  market  is  easy  and 
stocks  in  most  cases  incon¬ 
veniently  large.  Advices  came 
from  New  York  State  during  the 
week  that  the  acreage  for  canned 
goods  would  be  much  reduced 
this  year,  with  an  almost  certain 
reduction  in  the  pack.  Dairying 


is  more  profitable  to  the  farmers 
than  raising  vegetables. 

Dried  Fruits. 

Prunes  are  much  firmer  on  the 
coast,  owing  to  reports  of  crop 
damage.  Some  holders  are  ask¬ 
ing  a  3)4 -cent  basis,  which  means 
i)4  cents  more  than  sales  have 
been  made  for  in  the  East.  The 
market  in  the  East  is  no  firmer  as 
yet,  but  surely  will  be  if  the  situ¬ 
ation  in  California  continues. 
The  demand  at  this  writing  is 
good.  Peaches  are  dull  and  un¬ 
changed.  Apricots  are  dull  on 
spot,  at  prices  which  while  they 
show  heavy  reductions  from  for¬ 
mer  prices,  are  still  much  above 
the  new  prices  made  during  the 
week  for  future  delivery.  Sales 
of  future  apricots  at  the  prices 
reported  elsewhere  have  been  fair. 
Currants  are  in  fair  request,  all 
conditions  being  unchanged. 
Raisins  are  very  dull  and  easy, 
demand  being  light.  Citron, 
dates  and  figs  are  dull  at  ruling 
prices. 

Beans  and  Peas. 

Pea  beans,  both  foreign  and 
domestic,  rule  unchanged  and  in 
fair  demand.  Marrows  are  higher 
and  are  moving  well.  California 
limas  are  unchanged  in  price  and 
in  fair  demand.  Split  and  dried 
peas  are  in  fair  demand  at  stiff 
and  unchanged  prices. 

Butter. 

Since  a  week  ago  the  butter 
market  has  declined  2  cents  per 
pound  on  all  grades,  owing  to  the 
increased  supply  of  fresh  made 
butter.  The  market  at  this  writ¬ 
ing  is  steady  at  the  decline  price. 
There  will  be,  however,  still  more 
increase  in  the  production,  and  it 
is  likely  that  still  lower  prices 
will  develop  later  in  the  season. 


The  quality  of  the  butter  arriving 
now  is  as  good  as  could  be  ex¬ 
pected  for  the  season,  but  will 
show  improvement  within  a  week 
or  two.  The  stock  of  storage 
butter  is  about  exhausted,  and 
the  trade  are  being  mostly  sup¬ 
plied  with  fresh  made  stock. 

Eggs. 

The  egg  market  is  unchanged. 
The  receipts  are  still  liberal,  but 
there  is  a  good  consumptive  as 
well  as  speculative  demand  which 
absorbs  all  grades  as  they  arrive. 
Present  conditions  will  continue 
until  warmer  weather  and  a  fall¬ 
ing  off  in  receipts.  The  quality 
of  eggs  now  arriving  is  the  best 
of  the  year. 

Cheese. 

The  cheese  market  is  about  un¬ 
changed.  There  are  very  few  old 
cheese  left,  and  they  are  likely  to 
go  out  unchanged.  Some  new 
cheese  have  come  in,  but,  as  usual, 
they  are  not  up  to  the  market 
and  are  selling  at  2  cents  below 
the  price  of  the  old.  The  market 
is  in  a  very  satisfactory  condition, 
but  lower  prices  can  be  looked 
for  as  the  season  advances  and  the 
make  increases. 

Produce. 

Pennsylvania  potatoes,  75  to  80 
cents  per  bushel ;  York  State,  70 
to  75  cents  per  bushel,  demand 
fair;  Ohio  globe  onions,  $1  to 
$1.20  per  bushel;  York  State,  $1 
to  $1.10  per  bushel;  Bermudas, 
$1.75  per  crate;  Spanish,  small 
crates,  $1  to  $1.25;  large  crates, 
$3  to  $3.50,  demand  fair;  yellow 
turnips,  60  to  65  cents  per  bushel, 
demand  fair;  beets,  $3.50  to  $4 
per  100  bunches,  demand  good ; 
carrots,  $2  to  $2.25  per  barrel,  de¬ 
mand  fair ;  Danish  cabbage,  $7  to 
$8  per  ton,  $2  to  $3  per  100,  de~ 
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mand  fair;  watercress,  $1.50  to  $2 
per  100  bunches,  demand  fair; 
scullions,  $1  to  $1.25  per  100 
bunches,  demand  good ;  spinach, 
$1  to  $1.50  per  barrel,  demand 
fair;  salad,  3  to  5  cents  per  head, 
demand  good;  radishes,  $1.50  to 
$2.50  per  100  bunches,  demand 
fair;  horseradish,  $3  to  $3.50  per 
barrel,  demand  fair  to  good. 

Provisions. 

The  provision  market  is  steady 
and  unchanged.  All  cuts  of 
smoked  meats  are  selling  moder¬ 
ately  on  the  same  basis  as  a  week 
ago  and  both  the  supply  and  the 
consumptive  demand  are  about 
normal.  Both  pure  and  com¬ 
pound  lard  are  steady  and  un¬ 
changed,  with  a  brisk  trade  re¬ 
ported.  There  is  only  a  fair  de¬ 
mand  for  dried  beef,  canned  meats 
and  barrel  pork,  all  of  which  rule 
steady  and  unchanged.  No 
change  is  looked  for  during  the 
next  few  days. 

Green  Fruit. 

Apples,  Baldwins,  $2  to  $3  per 
barfel ;  Hulbersons,  $2.50  to  $3 
per  barrel ;  Spy,  $2  to  $3  per  bar¬ 
rel  ;  Spitz,  $2  to  $2.50  per  barrel ; 
Russets,  $2  to  $2.50  per  barrel, 
demand  fair;  pineapples,  $2.75  to 
$3-5°  Per  box,  demand  fair  to 
good ;  grapefruit,  $2  to  $5.50  per 
box,  demand  fair  to  good ;  lem¬ 
ons,  $2.25  to  $2.75  per  box,  de¬ 
mand  fair;  Florida  oranges,  $2  to 
$3.25  per  box,  demand  poor;  Cali¬ 
fornia  oranges,  $2.65  to  $3.25  per 
box,  demand  fair  to  good ; 
bananas,  jumbo,  $1.75  to  $2; 
firsts,  $1.50  to  $1.75;  8-hands, 
$1.10  to  $1.20;  7-hands,  75  to  90 
cents ;  6-hands,  50  to  65  cents,  de¬ 
mand  poor. 

Nuts. 

Peanuts,  green,  choice,  \]/2 
cents  per  pound ;  fancy,  6J2  cents 
per  pound;  jumbo,  7)4  cents  per 
pound;  roasted,  choice,  $1.15  per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 


pound ; 

Brazils, 

IO 

cents 

per 

pound ; 

filberts, 

ioK 

cents 

per 

pound ; 

pecans, 

IO 

cents 

per 

pound ; 

walnuts, 

nj4 

to 

12  Uj 

cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Spices. 

The  market  is  fairly  active, 
especially  for  spot  goods.  There 
is  a  great  scarcity  of  many  grades 
and  this  is  becoming  more  notice¬ 
able.  Prices  are  practically  un¬ 


changed,  but  the  market  has  a 
firm]  tone. 

Pepper. — Spot  stocks  arc  nearly 
cleaned  up  and  the  trade  is  com¬ 
pelled  to  await  on  near-by  ar¬ 
rivals.  The  market  is  firm  and 
with  a  slight  upward  tendency  for 
far-off  futures. 

Cayennes  are  scarce.  There  is 
an  active  market  at  present, 
which  will  continue  over  the  sum¬ 
mer  months. 

Cloves. — We  note  a  better  mar¬ 
ket  for  this  spice.  Buying  has 
been  in  fair  lots  at  practically  un¬ 
changed  values. 

Pimento  (Allspice). — Market 
unchanged  and  present  values  are 
safe. 

Mace. — There  is  a  great  scarc¬ 
ity  at  present  and  prime  quality 
goods  are  hard  to  obtain. 

Nutmegs. — Demand  very  fair 
at  the  lowest  prices  ever  known, 
especially  for  large  size  nuts. 

Cassias.— -Saigon  as  well  as 
Batavia  bark  very  scarce  and 
China  grades  are  also  active.  We 
will  see  higher  prices  for  China 
case  Cassia  during  the  summer. 

Gingers. — There  is  a  scarcity  in 
all  grades.^  Cochin  is  much 
firmer.  No  changes  of  any  im¬ 
portance  during  the  week. 

Seeds. — Celery,  Coriander,  as 
well  as  Caraway,  are  all  firm  and 
we  hardly  look  for  any  declines 
at  this  time. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


Baltimore  Canned  Goods. 

Underlying  conditions  favor  an 
improvement  in  the  merchandise 
markets.  Monetary  matters  are 
without  doubt  in  a  much  health¬ 
ier  condition,  as  is  evidenced  by 
the  recent  successful  sales  of  very 
large  issues  of  railroad,  State  and 
city  bonds  at  prices  satisfactory 
to  the  vendors.  Manufacturing 
establishments  in  nearly  all  -lines 
of  business  are  resuming  work, 
some  on  full  time  and  some  on 
part  time,  which  is  a  distinct 
gain  in  that  direction.  It  is  again 
possible  for  mercantile  houses  to 
borrow  money  on  single  name 
paper  at  a  fair  rate  without  hav¬ 
ing  to  put  up  the  family  jewels, 
etc.,  and  the  outlook  for  the  crops 
all  over  the  country  is  very  en¬ 
couraging,  with  the  single  ex¬ 
ception,  we  believe,  of  the  Cali¬ 
fornia  prune  crop.  The  large 
amount  of  idle  money  now  ac¬ 
cumulated  at  the  principal  bank¬ 
ing  centres  is  seeking  borrowers, 
thereby  exactly  reversing  the 
conditions  prevailing  a  month  or 
six  weeks  ago,  and  the  country 
banks  will  soon  doff  their  cap  to 
the  interior  jobbers  who  don’t 
come  around  as  often  as  they  used 
to.  The  canned  goods  market  has 
been  going  all  one  way  since  last 
November  and  should  therefore 
be  among  the  first  lines  of  mer¬ 
chandise  to  show  improvement. 
Tf  indications  may  be  depended 
upon,  tomatoes  will  be  the  first 


article  in  the  line  to  show  in¬ 
creased  activity  and  probably 
some  improvement  in  value.  No 
one  expects,  or  wants,  to  see  any 
boom  in  them,  nothing  more  than 
the  average  demand  for  this  time 
in  the  season.  A  decided  increase 
in  the  demand  for  both  spot  and 
future  tomatoes  commenced  ten 
days  ago,  and  the  buying  orders 
came  from  nearly  all  markets  ex¬ 
cept  the  West.  At  this  writing  it 
looks  like  the  activity  will  con¬ 
tinue,  especially  because  of  the 
fact  that  the  month  of  May  is  one 
of  the  largest  of  the  year  for  the 
distribution  of  tomatoes.  The 
growers  and  the  canners  are  a 
little  closer  together  than  they 
were  last  week  regarding  making 
contracts  for  the  coming  crop,  and 
the  canners  are  gradually  yielding 
to  the  growers’  views  as  to  price. 
Spot  and  future  tomatoes  are 
worth  attention. 

Besides  tomatoes,  there  was 
improvement  in  the  number,  if 
not  the  quantity,  of  the  orders  for 
carload  lots  or  less  of  assorted 
goods,  and  the  character  of  the 
buying  indicates  that  the  jobbers 
are  going  into  the  new  canning 
season  with  floors  as  nearly  bare 
of  goods  as  possible.  Nearly 
every  assorted  carload  shipment 
recently  has  embraced  as  many  as 
five  or  six  different  articles,  and 
the  combined  shipments  covered 
perhaps  every  article  in  the  list. 
The  general  market  continues  in 
buyers’  favor  this  week,  and  some 
lines  can  be  bought  under  the 
asking  prices. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


MARKET  NOTES. 

The  market  for  old  white  pota¬ 
toes  has  gone  to  pieces  during  the 
week.  From  a  price  of  95  cents  to 
$1  per  bushel,  the  price  declined 
to  65  cents.  The  cause  is  accu¬ 
mulation  of  stock  and  lack  of  de¬ 
mand.  The  supply  of  potatoes  is 
greatly  in  excess  of  the  demand. 

New  potatoes  are  coming  along 
from  Florida  and  average  $4  per 
barrel  for  the  best  stock.  The 
season  is  about  two-thirds  over 
and  the  demand  is  fair. 

The  past  week  witnessed  the 
heaviest  receipts  of  asparagus 
from  New  Jersey  in  the  history  of 
the  business.  The  price  ranges 
from  10  to  20  cents  and  the  de¬ 
mand  is  good. 

Florida  eggplants  range  from 
$2  to  $2.50  per  crate  and  are  in 
good  demand. 

Strawberries  are  abundant, 
though  they  closed  the  week  a 


little  higher.  The  bulk  of  the 
receipts  are  from  North  Carolina 
and  range  from  16  to  18  cents  per 
quart.  The  quality  is  good  and 
the  demand  excellent. 


String  beans  show  a  demand 
in  excess  of  the  supply  and  a 
consequent  decline  in  price  to  $1 
to  S2.  Besides  being  too  many, 
there  are  lots  of  poor  beans  com¬ 
ing.  The  demand  is  light. 

Florida  tomatoes  range  from 
$1.75  to  $2  per  crate.  Owing  to 
bad  weather  the  quality  is  only 
fair.  Hothouse  tomatoes  average 
20  cents  per  pound.  The  demand 
is  fair. 


Holders  of  apples  have  made 
heavy  losses  this  year.  The  mar¬ 
ket  ranges  from  $3  to  $3.50,  which 
to  some  holders  shows  a  loss  of 
50  cents  to  $1  per  barrel.  The 
demand  is  very  poor. 


North  Carolina  peas  are  show¬ 
ing  very  good  quality,  but  the 
supply  is  small  and  the  demand 
excellent.  The  price  averages  $2 
for  one-third  barrel  baskets  and 
$3  for  half  barrel. 


There  are  a  few  lima  beans  on 
the  market  from  Florida,  but  the 
quality  is  poor.  Good  beans 
would  bring  $5  per  basket,  but 
these  command  only  $1.50. 


Most  of  the  salad  on  the  market 
is  from  North  Carolina,  but  some 
is  coming  from  near-by  points. 
The  price  ranges  from  nothing  up 
to  $1.25  and  the  demand  is  good. 


Cucumbers  have  declined. 
Florida  stock  ranges  from  $1  to 
$1.50  per  crate.  Hothouse  cues 
average  $1.25  per  dozen. 


Radishes  are  glutted  and  very 
cheap.  Good  stock  can  be  bought 
at  this  writing  at  $1  per  barrel  of 
150  to  200  bunches. 


IT  SAVES  TROUBLE 


and  annoyance  many  times  to  have 


ABSORBINE 


handy  in  case  of  a  Bruise 
or  Strain.  This  remedy  is 
rapid  to  cure,  pleasant  to 
use,  and  you  can  work  the 
horse.  No  blister,  no  hair 
gone. 

ABSORBINE  cures 

Lameness,  allays  pain,  re- 
j  moves  any  soft  bunch 
:  quickly.  $2  00  per  bottle 
'  delivered  or  of  regular  deal¬ 
ers.  Book  6-B  free. 

ABSORBINE,  Jr,,  for  mankind,  $1.00 


bottle. 

ments. 


Cures  Badly  Strained  Joints  or  Liga- 
Kills  Pain. 


W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising  j 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Chattanooga,  Tenn.,  April  14,  1908. 
Editor  Science  of  Advertising. 

Dear  Sir  : — Inclosed  find  circular. 
This  is  the  first  day  of  sale  and  or¬ 
ders  nearly  swamped  us  this  morn¬ 


ing.  Mailed  them  out  yesterday  to 
all  on  our  mailing  list  of  about  six 
hundred.  Had  a  good  man  to  dis¬ 
tribute  in  the  poorer  districts.  It 
was  meant  for  a  price-list,  but  put 
in  some  description  and  cuts  so  that 
it  would  not  be  so  dry. 

Know  that  it  could  be  improved 
on.  Let  us  know  how. 

Yours  truly, 

WOOLFORD  &  Co. 

P.  S. — We  have  a  sale  every 
Spring  to  get  off  slow  sellers.  Have 
signs  3x4  on  all  the  wagons,  “Special 
Sale  This  Week.” 

The  circular  inclosed  herewith 
was  a  large  affair,  measuring  1 1  x 
17  inches.  The  printing  was 
good  and  the  paper  was  rather  un¬ 
usually  so.  Here  is  the  thing  in 
photographic  miniature : — 


ANNUAL  CLEARANCE  SALE 

April  14th  to  17th  Inclusive 

To  dose  out  canned  goods  we  offer  them  at  sensational  prices— many  of  them  below  cost.  Many  other 
articles  are  Included  In  sale.  Everything  sold  Guaranteed.  Cash  not  required  If  purchaser  has  established 
credit.  Some  brands  are  limited— get  your  order  In  before  they  are  sold  out. 


Corn 


Virgin  Brand,  regular  price,  10c, 

Price - - - 

Catoctin  Brand,  regular  price  10c, 

Evergreen  Brand,  regular  price  10c, 

Price - 

Swell  Dinner  Brand,  regular  price 

Sale  Price - 

Superior  Brand,  regular  price  12$c, 

Richelieu  Brand,  regular  price  12ic, 

Price - - - 

Sugar  Loaf  Brand,  regular  price  15c, 

Sunbeam  Brand,  regular  price  15c, 

Maine’s  Finest,  regular  price  15c, 

Sea  Breeze  Brand,  regular  prioe  15c, 

Preserves 


Long’s  California  Cherries —  • 

50c  size - - - —  35c 

35c  size- - - - - 25c 

Tiger  Brand  Cherried,  5  lb.  crocks,  reg¬ 
ular  price  $1.00,  Sale  Price - -  — 69c 

TelmO  assorted  kinds,  3  lb.  crocks,  regular 
price  75c,  Sale  Price . . . —  -  59c 


Sale 

5c 

Sale 

_ 6c 

,  Sale 

_  7c 

10c, 

8c 
Sale 
_.  9c 
Sale 
10c 
Sale 
_  11c 
Sale 
._  12c 
Sale 
13c 
Sale 

14c 


Pickles 


Sweet  Cucumlters,  1  St- 
Sour  Cucumbers,  10c 


10c 
_  8c 


Apple  Butter 


Heinz  3  lb.  crocks,  regular  price  45c,  Sale 

Price - - - - - 36c 

Telmo  3  lb.  crocks,  regular  price  40c,  Sale 
Price _ .mZ_ - .. - 30c 

Mouse  Traps 

A  mouse  will  destroy  more  than  a  child 
will  eat.  Best  10c  trap  made — sold  dur¬ 
ing  this  sale  . . . a . . 5c 


Brooms 


House  cleaning  season  is  at  hand— 
35c  broom  for« - - - - 


1  good 

25c 


Beech  Nut  Brand 


BeechNut 
Sliced  Beef 

Sliced  Beef.  Breakfast  Bacon,  Peanut  But¬ 
ter,  Quince  and  Crab  Apple  Jelly.  Cran¬ 
berry  Sauce.  Spiced  Plums,  Peach  Jam,, 
Rhubarb  Marmalade — regular  price  20c 
each.  Sale  Price - 16c 


=  THIS  = 


$25  Kitchen  Cabinet 

will  be  olven  away 
FREE  this  month 


Save  yoer  Cash  Register  Cheeks— Oat 
Given  with  Every  Purchase. 


Tomatoes 

Mother’s  Brand,  No.  2  size,  regular  price 

10c,  Sale  Price  - - - - —  7c 

Mother’s  Brand,  No.  3  size,  regular  price 

124c,  Sale  Price  . . 10c 

Hearn’s  Whole  Brand,  jereey  size,  regular 

price  20c,  Sale  Price  . . . !3c 

Sugar  Loaf  Brand,  jersey  size,  regular  price 

20c,  Sale  Price -  - — . - 15c 

American  Beauty  Brand,  No.  2  size,  reg¬ 
ular  price  10c,  Sale  Price - - -  9c 

Tomato  Pulp 

For  flavoring  soups  and  gravies.  This  is 
concentrated  and  care  should  be  used 
not  to  put  too  much  in  your  soap. 

Regular  price  5c,  Sale  Price  — - -  3c 

Soup 

Richelieu  Brand,  one  quart  cans,  assorted 
kinds,  regular  price  35c,  Sale  Price  19c 

Raisins  and  Currants 

10c  package  Raisins  (cold  storage) -  5c 

10c  package  Currants  - - - 5c 

Canned  Peaches 

Baltimore  Table  Peaches,  regular  price 

25c,  Sale  Price  .  - - -  20c 

Charm  Brand.  California  Peaches,  reg¬ 
ular  price  30c,  Sale  Price - - - 25c 

Canned  Apricots 

Packed  in  California,  regular  price  30t, 
Sale  Price . — . . . - . .  25c 

Prepared  Buckwheat 

Telmo  Brand,  Sule  Price  . . — . 10c 

Pancake  Flour 

Purina  Mills,  Sale  Price  — - -  10c 

Richelieu  Flour 

24  ll>.  Sucks,  Sale  Price  - - - ...  70c 


Pork  and  Beans 


Superior  Brand,  No.  1  size, 

7c,  Sale  Price  - - - 

Superior  Brand,  No.  2  size, 

10c,  Sale  Price _ _  . 

Sugar  Loaf  Brand,  No.  1  size, 

10c,  Sale  Price  . . . . 

Sugar  Loaf  Brand,  No.  2  size, 

15c,  Sale  Price  . . 

Beech  Nut  Brand,  No.  1  size, 

10c,  Sale  Price  . . . 

Beech  Nut  Brand,  No.  2 size, 
15c,  Sale  Price - 


regular  price 

.... _  5c 

regular  price 

.  7c 

regular  price 

.  6c 

regular  price 

10c 

regular  price 

.  8c 

regular  price 
_  12c 


Tea 


Cliase  A  Sanborn 'a  India  and  Ceylon  in 
quarter  pound  (ins  never  sold  for  less 
than  15c. 

All  60c  bulk  teas.  Sale  Price..  —  40c 

Sweet  Potatoes 

In  cans  are  cheaper  and  better  than  the 
freeh  ones — price  ia  cut  from  15c  to  10c 
during  this  Sale. 

Spinach 

Canned  Spinach  ia  also  cheaper  and  better 
than  the  fresh  article — try  a  can.  Re¬ 
duced  from  20c  to  15c  during  this  Sale. 

Biscuit  Boards 

fcegular  price  50c,  Sale  Price - 35c 


Hilo  Baking  Powder 

Five  cent  size.  Sale  Price -  3c 

Ten  cent  size.  Sale  Price  - -  6c 

Electric  Soap 

The  beat  Soap  for  the  money — patronize 
home  industry.  During  this  Sale,  8 

bars  for...., . . . — ., . . — . .  25c 

Gold  Band  Soap 

A  straight  6c  Soap— sold  unwrapped  dur¬ 
ing  this  Sale,  7  ban  for - -  25c 

Octagon  Soap,  6  bars  _ — - 25c 

Lenox  Soap,  7  bars . . . . *  -  25c 

Prunes 

Small  hut  meaty,  regular  price  lOi — we 

offer  during  this  Sale  for  . .  5c 

1.5c  size  -  10c 

20c  size  _  .  -  .  15c 

Enamel  Ware 

AT  HALF  PRICE 


Thl*  Is  the  Real  Article- The  Besl  Made 

50c  Preserving  Keltic^  —  25c 

7.5c  Water  Pails .  38c 

75c  Dish  Pans  -  38c 

Only  One  Each  to  a  Customer 


We  are  not  selling  out— we  need  the  room,  you  need  the  goods.  ,  ffLrJK ■Pi-’iTr? 

can  of  goods  if  we  can  get  something  near  the  cost  of  it.  MARK  THE  ITEMS  YOU  ARE  UN  I EK- 
ESTED  IN  AND  BRING  IT  TO 

WOOLFORD  &  COMPANY 


OR  TELEPHONE  HEMLOCK  40  or  41 


This  is  as  good  as  any  price-list 
circular  can  be.  Woolf ord  &  Co. 
have  done  what  I  have  been  try¬ 
ing  hard  to  get  all  readers  of  this 
department  to  do  when  they  ad¬ 
vertise  cut  prices — give  the  regu¬ 
lar  price  as  well  as  the  cut  price. 


It  seems  so  obvious  that  that 
should  be  done  that  it  ought  not 
to  need  much  argument,  and  yet 
circulars  keep  coming  into  this  de 
partment  with  this  most  impor¬ 
tant  means  of  comparison  omitT 
ted.  Woolford  &  Co.  say  they 


know  their  circular  could  be  im¬ 
proved,  but  from  what  they  say 
about  results,  it  is  beyond  ques¬ 
tion  that  it  was  a  pretty  good  cir¬ 
cular.  It  might  have  been  im¬ 
proved  by  saying  a  little  bit  more 
about  some  of  the  goods.  Take 
soups,  for  instance.  The  Richelieu 
brand  may  be  known  in  the  South, 
but  it  is  not  at  all  known  in  the 
North.  Unless  it  is  quite  familiar 
to  the  people  of  Woolford  &  Co’s 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


MANY  GROCERS 

Yind  it  pays  them  to  read  the 
“good  stuff”  in 


territory,  and  so  able  to  stand  on 
its  reputation,  something  should 
be  said  about  its  quality.  Just  a 
line  is  enough — something  like — 
“These  soups  are  closer  to  rich, 
tasty  home-made  soups  than  any 
other  brand  made.”  On  general 
principles  it  is  always  better  to 
follow  this  plan.  Of  course  it  is 
more  important  to  do  it  where  the 
sale  is  being  made  on  quality  than 
where,  as  in  this  case,  it  is  being 
made  on  price,  but  in  all  cases  it 
is  extremely  important  and  ought 
never  to  be  lost  sight  of. 

*  *  * 


Other  than  in  the  above  respect, 
I  consider  this  circular  good.  I 
particularly  commend  the  fact 
that  it  looks  good.  The  paper  is 
high  grade  and  so  is  the  printing. 
A  fine  appearance  wins  the  same 
favorable  introduction  for  a  piece 
of  printed  matter  that  it  does  for 
a  human  being. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

<a Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents.  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Pat.  Oft. 


/Iff  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vf. 


The  Advertising  World 

Columbus,  Ohio 

Sample  tree,  or  lour  months’  trial  for  10  cents 


X 


**  *  *  *  * ****** 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent.who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  a.nd  Market  Street./- 
Philadelphia,  Pa. 


***********  *  *  •:<  *  * »:» »  * * »i«  ❖  * **❖* 


$45  PROFIT 
ON  THREE  GROSS 

GOFF’S 

HERB 

BITTERS 

The  Great  Remedy  for  Dyspepsia 

Write  for  plan  how  to  make  profit. 

S.  B.  GOFF  &  SONS  CO. 

Established  1872.  Camdetl,  N.J. 


I 


❖ 

t 


Oakdale  Steam 

Crisp  Pretzels  salted 

<]f  Genuine  steam  process. 
Taste  better  aud  keep 
longer  than  any  other 
kind."  Acknowledged 
“Standard  of  Quality.” 


<$ 

f 

* 

❖ 

* 

* 

•> 

« 

# 


*  [  Write  for  Samples  and  Prices.  | 

!  Oakdale  BakingCo. 

%  Oakdale  Building,  Philadelphia.  Pa. 
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Sharp  Appetites 

Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 

and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


“Six  Weeks.” 

Here’s  something  that  caught 
my  eye  and  riled  me  all  up  as  I 
was  reading  the  Sunday  paper  last 
week : — 


IN  SIX  WEEKS  BECOME  A  Suc¬ 
cessful  traveling  salesman;  positions 
secured  graduates  with  responsible  firms ; 
tuition  payable  from  your  earnings. 
Bradstreet  Instruction  Company,  Buffalo, 
N.  Y. 


Think  of  it!  Silk  purses  made 
out  of  sow’s  ears  in  only  six 
weeks  !  Leopards’  spots  changed 
in  only  six  weeks !  The  Ethi¬ 
opian’s  skin  made  white  in  only 
six  weeks ! 

It’s  foolish  to  say  it-  can’t  be 
done — here’s  people  who  agree  to 
do  it ! 

Such  rot  as  this  has  a  perfectly 
maddening  effect  on  an  old  road 
man  like  me.  Here  I  am  thirty 
years  on  the  road !  Do  I  know  it 
all?  I  don’t  know  one-tenth  of  the 
science  of  meeting  men  and  sell- 
ing  goods  !  Not  a  tenth  !  Nobody 
ever  knows  it  all. 

Yet  here’s  a  concern  that  will 
teach  'you  the  whole  business  in 
forty-two  days  !  Lord,  what  a  lot 
of  time  I’ve  wasted  ! 

By  gad,  the  more  I  think  of  it 
the  hotter  I  get ! 

Why,  only  the  other  day  I  fell 
down  on  a  matter  that  I  thought 
I  ought  to  have  been  able  to  take 
care  of  all  right.  I  don’t  know 
yet  where  the  trouble  was. 

This  is  just  to  show  that  after 
thirty  years’  experience  a  fellow 
can  make  breaks. 

I  went  in  to  see  if  I  could  sell 
some  goods  to  a  dealer  that  I’d 
never  sold  before.  My  house  had 
done  a  little  business  with  him 
some  years  ago,  but  he’d  drifted 
away  and  mine  was  the  job  to  get 
him  back  if  I  could. 

I  had  a  line  of  stuff  that  I 
thought  he  ought  to  have,  so  I 
went  in  to  see  him.  Now,  after  a 
man’s  been  rubbing  up  against 
people  for  thirty  years  and  selling 
goods  every  day,  it’s  natural  for 
him  to  think  he  knows  something 
about  'approaching  a  probable 
customer,  ain’t  it  ? 

Well,  I  thought  I  knew  how  to 
approach  this  man,  but  I  found  in 
two  minutes  I  had  guessed 


wrong.  Something  I  said,  or  the 
expression  on  my  old  mug,  or 
something,  rubbed  him  the  wrong 
way,  and  I  didn’t  get  even  a  look- 
in. 

With  thirty  years’  experience  I 
don’t  know  what  it  was,  and  after 
a  power  of  thinking  I’ve  had  to 
give  it  up. 

The  trouble  with  me  is  I’ve 
had  too  much  experience.  I’d  a 
done  better  if  I’d  studied  six 
weeks  with  a  correspondence 
school ! 

You  know  three-fourths  of  sell¬ 
ing  goods  is  knowledge  of 
human  nature.  If  you  know  how 
to  size  your  customer  up  you  can 
usually  sell  him  goods.  If  you 
don’t  know  how  to  size  him  up, 
you  may  still  sell  him  goods,  but 
you’ll  work  four  times  as  hard  to 
do  it  as  the  salesman  who  can  size 
him  up. 

I  know  a  salesman — he’d  make 
$10,000  a  year  if  he  wasn’t  so 
blamed  lazy — who  can  look  at  a 
man  he’s  never  seen  or  heard  of 
and  tell  exactly  what  tone  to  take 
with  him.  I’ve  seen  him  do  it 
fifty  times  and  he  never  went 
wrong  once.  How  does  he  do  it? 
Instinct,  I  think.  I  can’t  do  it, 
neither  can  ninety-nine  salesmen 
out  of  a  hundred. 

What  a  lovely  advantage  that 
instinct  gives  a  salesman  in  his 
work !  Why,  it’s  like  knowing 
what  a  man’s  hobby  is  before  you 
start  in  to  talk  with  him.  You 
can  guarantee  in  advance  to  get 
him  going. 

I  know  another  salesman  who’s 
really  a  better  salesman  than  the 
other  fellow,  but  he  ain’t  one,  two, 
three  with  him  when  it  comes  to 
sizing  a  buyer  up  in  advance.  I 
say  he’s  a  better  salesman  because 
when  he  once  gets  inside  the  cus¬ 
tomer’s  shell  he  can  put  up  a  line 
of  talk  that  knocks  the  other  fel¬ 
low  silly. 


But  while  the  second  salesman 
is  working  to  get  inside  the  shell, 
the  first  man’s  apt  to  be  inside 
and  have  him  sold. 


You  know  it’s  all  rot  about  it 
being  enough  to  go  up  to  a  dealer 
with  a  “Good  morning,  Mr.  Smith, 
anything  in  my  line  to-day?” 

That’s  all  right  with  old  cus-  ' 
tomers  whose  orders  you’re  sure 
to  get  anyway,  but  it  ain’t  worth 
two  cranberries  in  getting  new 
trade  or  big  trade. 

You've  got  to  knozv  how  to  get  at 
the  man. 
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in  large  stores,  in  small  stores,  department  stores,  in  candy  stands  — 
no  matter  what  size  or  what  is  sold 


Profitable  Investments 


You  must  be  convinced  that  such  a  conclusion  is  correct. 


You  can  learn  exactly  how  a  National  Cash  Register, 
suited  to  your  particular  business,  will  make  money  for 
you  as  it  has  done  for  thousands  of  other  merchants. 


WRITE  US  TODAY 

Total  Adder.  Honey  Saver 

Prints  amount  of  every  sale  and  shows  who  made  it.  Gives  It  will  cost  you  one  cent,  and  not  obligate  you  in  any  wav.  to 

separate  record  of  charge  sales/1  money  paid  out,”  and  ■'  o  J  J  J  ' 

“money  received  on  account.” 

find  out  how  you  can  increase  your  profits  and  your  business. 
We  make  more  than  200  different  styles  and  sizes  —  price 
$15.00  and  up  —  easy  terms  if  you  wish. 


All  Over  the  World 


Detail  Adder 
Protects  Your  Cash 


National  Cash  Registers 

have  proved  their  worth  by  increasing  profits. 

Storekeepers  from  Alaska  to  Cape  Horn  are  using  National  Cash 
Registers  and  would  not  be  without  them. 

More  than  600,000  of  the  most  progressive  storekeepers  in 
the  world  agree  that  National  Cash  Registers  are 


1908  Hodel.  Honey  Haker 

This  new  model  is  the  most  complete  register  ever  manufactured. 
It  is  equipped  with  a  time  printer  to  print  the  time  of  day  every 
sale  is  made.  It  can  also  be  used  forrecording  the  time  of  arrival 
and  departure  of  clerks. 

It  also  has  an  autographic  attachment  which  is  very  valuablein 
making  records  of  goods  wanted  or  articles  called  for  that  are 
not  carried  in  stock. 

. .  — 


If  you  have  a  Cash  Register  and  want  to  trade  it  in  for  a  later  model, 
or  a  larger  one,  write  for  LIBERAL  EXCHANGE  offer. 

We  buy  and  sell  Cash  Registers  of  all  makes. 


Our  Great  Guarantee 

We  guarantee  to  furnish  a  better  Cash  Register 
for  less  money  than  any  concern  in  the  World 


The 


The  NATIONAL  CASH  REGISTER  CO. 


Dayton,  Ohio 
U.  S.  A. 


jVl  National 
Cash 

Register  Co. 

DAYTON,  O.,  C.S.A. 
V 

jhfr  I  would  like  to 

v  know  how  a  National 

^  Cash  Register  can  in- 

\  crease  my  profits  and  do  the 
other  things  you  say  it  will. 
Sending  this  coupon  places 
me  under  no  obligation  to  buy. 


Name. 


Business 


Street 


City . State 


Clerks 
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Can  you  learn  that  in  a  six 
weeks’  correspondence  course? 

You  can,  the  same  way  the  fel¬ 
low  learned  the  mail-order  busi¬ 
ness.  Remember  that?  He 
answered  an  advertisement  that 
offered  to  show  anybody  how  to 
make  a  steady  income  without 
working.  The  price  of  the  great 
secret  was  a  quarter. 

The  poor  fool  sent  in  his  quarter 
and  got  back  a  card  that  said 
“Fish  for  suckers  like  we  do.” 

I  suppose  I’m  really  working 
myself  all  up  over  nothing.  Be¬ 
cause  in  selling  goods  on  the  road 
it’s  a  case  of  survival  of  the  fittest 
more  than  in  any.  other  line  I 
know.  If  a  fellow  can’t  make 
good  lie’s-  fired,  that’s  all.  But 
it’s  a  shame  that  anybody  should 
give  up  any  money  to  a  scheme 
like  this.  Still,  they  will,  I’m 
mighty  sure  about  that. 

I’ve  had  many  a  laugh  about  a 
barber  school  that  was  started  in 
Philadelphia  four  or  five  years 
ago.  You  could  learn  to  be  a 
beautiful  barber  in  three  weeks. 
I  offered  to  send  my  wife  there  so 
she  could  shave  me  and  cut  my 
back  hair,  but  she  didn’t  seem  to 
take  to  it.  They  got  quite  a  lot  of 
victims,  but  it  didn’t  last  a  year. 
As  soon  as  the  graduates  got  jobs 
and  had  a  chance  to  get  their 
work  in,  the  whole  scheme  col¬ 
lapsed.  They  couldn’t  make  good 
and  nobody  would  keep  ’em. 
'There  were  some  fearful  hair  cuts 
on  the  street  while  the  barber 
university  was  open.  A  friend  of 
mine  got  up  against  one  of  the 
graduates  one  day  and  before  he 


knew  it  got  him  to  cut  his  hair. 
When  he  went  home  that  night 
his  wife  shed  tears. 

That’ll  be  the  way  with  the  six 
weeks’  salesman  school.  If  miy  of 
you  fellows  get  up  against  a 
young  fellow  who  comes  into  your 
store  and  recites  the  following: 
“I  trust  I  am  right  in  believing 
this  to  be  Mr.  Smith.  If  so,  good 
morning  Mr.  Smith.  If  not,  you 
will  confer  a  favor  upon  me  by 
directing  me  to  Mr.  Smith.  It  is 
Mr.  Smith?  Thank  you,  Mr. 
Smith.  I  ask  but  a  moment  of 
your  valuable  time,  sir,  while  I  in¬ 
troduce  to  your  notice  the  most 
wonderful  product  of  its  kind  in 
the  world  !  A  product,  Mr.  Smith, 
unmatched  and  unrivalled,  a  prod¬ 
uct  that  is  to  competitive  prod¬ 
ucts,  sir,  what  the  mighty  sun, 
shedding  its  glorious  beneficence 
upon  rich  and  poor  alike,  is  to  the 
useful  but  humble  tallow  candle.” 

When  that  hits  you  you’ll  know 
it’s  a  graduate  of  the  six  weeks’ 
course. 

The  Stroller. 


Live  Topics  at  National  Re¬ 
tailers’  Convention. 

Boston  Convention  of  National  Retail 
Grocers’  Association  Will  Discuss 
Direct  Selling  to  Retailers,  Prescrib¬ 
ing  a  Minimum  Retail  Selling  Price 
and  Several  Other  Burning  Trade 
Questions. 

Special  correspondence  of  “Grocery  World.” 

Cleveland,  Ohio, 

April  30,  1908. 

The  topics  presented  for  dis¬ 
cussion  at  the  convention  of  the 


National  Retail  Grocers’  Conven¬ 
tion,  to  be  held  in  Boston,  Mass., 
May  11  to  14th,  are  of  vital  in¬ 
terest  to  the  retailers  of  the 
United  States.  The  men  chosen 
to  present  these  topics  to  the  con¬ 
vention  are  men  well  able  to  do 
so  in  a  most  intelligent  manner. 

The  duty  of  the  National  As¬ 
sociation  to  impress  legislation, 
the  manufacturer  making  the 
minimum  retail  selling  price,  shall 
quantity  make  the  price,  and  par¬ 
cels  post,  are  all  live  questions, 
but  the  greatest  of  these  is  the 
question  as  to  the  position  in  the 
commercial  world  of  the  retail 
merchant. 

There  will  be  no  adjournment 
for  recreation  or  entertainment 
during  the  three  days’  session  of 
the  convention,  although  the 
officers  have  been  approached  in 
regard  to  adjournment  over 
Wednesday. 

There  is  so  much  to  do,  and  so 
little  time  to  do  it  in,  that  it  will 
require  the  entire  three  days  after 
the  opening  of  the  convention  to 
discuss  thoroughly  these  all- 
important  topics. 

Every  Eastern  State  has  affili¬ 
ated  with  the  National  Associa¬ 
tion.  The  Western  States  are 
organized  as  never  before.  The 
central  States  are  in  the  very  best 
possible  condition.  The  States  of 
North  Carolina,  Virginia,  Arkan¬ 
sas  and  some  others  are  at  the 
present  time  in  excellent  shape. 

Everything  points  to  an  en¬ 
thusiastic  convention,  which  is 
full  of  promise  of  good  things  for 
all  those  who  attend. 


Fifteen  months  have  rolled 
around  since  the  convention  of 
the  National  Association  of  Retail 
Grocers  at  Dallas. 

During  this  period  the  officers 
have  been  untiring  in  their 
efforts  on  behalf  of  the  member¬ 
ship  and  the  success  of  the  organ¬ 
ization. 

We  have  at  all  times  received  a 
splendid  support  from  the  trade 
press  of  the  entire  country.  We 
wish  at  this  time  to  acknowledge 
your  assistance  and  to  extend  to 
you  our  heartfelt  gratitude  for  the 
support  you  have  given  us. 

The  influence  of  our  organiza¬ 
tion  has  increased  tenfold.  The 
members  have  the  utmost  con¬ 
fidence  in  the  officers  of  the  asso¬ 
ciation.  We  realize  that  this  con¬ 
dition,  to  a  very  large  extent,  has 
been  brought  about  by  the  assist¬ 
ance  of  the  trade  press. 

John  A.  Green. 

National  Secretary. 


Biscuit  Trust  Wins  Out  in 
Nebraska. 

The  National  Biscuit  Co.  has 
won  the  first  round  in  its  fight  in 
Nebraska  against  complying  with 
the  law  requiring  that  food  pack¬ 
ages  be  branded  with  the  weight 
of  the  contents.  The  court  found 
that  the  police  power  of  the  State 
could  not  be  exercised  by  the 
Food  Commissioner  to  that  ex¬ 
tent.  The  company  announced 
several  months  ago  that  before  it 
would  put  the  weight  of  its  pack¬ 
age  upon  the  label  it  would  leave 
the  State. 


COOK  HOWLAND,  Jr. 

T  HE  CASH  GROCER 
Choice  Butter  and  Eggs  a  Specialty- 

INo.  97  South  M n i n  Street 

As  bury  Bark:,  N.  J.,  April  24,  1908 

Mr.  A.  W.  Johnson, 

Dear  Sir. — Enclosed  you  will  find  my  check  to  pay  balance  due  on 
the  beef  cutter  I  purchased  of  you  through  your  agent,  Mr.  T.  M.  Hoffman. 
He  told  me  if  I  desired  to  pay  for  the  machine  by  the  time  the  first  payment 
was  due  I  might  have  it  at  the  cash  price. 

I  have  so  decided — so  if  you  will  be  kind  enough  to  send  me  the  release 
you  will  oblige  me.  Yours  truly, 

COOK  HOWLAND,  Jr. 

N.  B. — I  wish  to  say  that  the  machine  is  a  grand  success,  and  I  believe 
will  pay  for  itself  in  two  months  as  we  have  increased  our  trade  to  six  times 
the  amount  of  beef. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Another  House  Cleaning  Display. 

The  sign  in  the  window  reads, 
a  ‘‘New  Broom  Sweeps  Clean." 
This  is  the  best  time  of  the  year 
to  have  house-cleaning  articles  in 
the  window,  especially  these  nice 
days  when  there  are  ever  so  many 
people  on  the  street. 

It  is  well  to  have  good  brooms 
to  form  the  background  and 
brooms  on  the  sides,  also  in  the 


A  Shoe  Polish  Window. 

A  seasonable  window  at  present 
is  one  of  shoe  polishes. 

Cover  the  floor  and  back  with 
crepe  paper.  Cover  an  ordinary 
soap  box  with  crepe  paper  and  lay 
in  the  back  of  theVindow  at  the 
centre. 

Lean  a  board  covered  with 
crepe  paper  against  this  box ;  on 
this  box  put  two  shoes,  one  dusty 


POLISHES 


back  two  strings  of  scrub  brushes. 
It  is  a  good  idea^to  have  prices  on 
articles. 

Then  on  each  side  (back)  a 


and  dirty  and  the  other  pol¬ 
ished. 

Draw  a  couple  of  hands  and 
print  “before”  on  one  and  “after" 


group  of  buckets  and  in  the  cen-  on  the  other.  Tack  these  on  the 
tre  a  large  pyramid  of  Dutch  front  of  the  box. 


BT.ACK 

TAN 

WHITE 


SHOES 


Ciias.  Loop. 

N.  E.  cor.  Dauphin  and  Gratz 
streets,  Philadelphia,  Pa. 


NewCalifornia  Asparagus  Prices 
Much  Below  Last  Year. 


Packers  Reduce  Prices  From  Fifty 
Cents  to  One  Dollar  and  Fifteen 
Cents  Per  Dozen.  Prospects  Much 
Better  Than  Last  Year.  Jobbers  Left 
With  Unsold  Stock,  Which  They 
Cannot  Move  Even  at  Cost  or  Below. 


Some  of  the  packers  of  Califor¬ 
nia  asparagus  are  out  with  future 
prices  for  1908,  which  show  a 
marked  decline  from  the  opening 
prices  of  1907.  The  largest  packer 
of  asparagus,  the  California  Fruit 
Canners’  Association,  has  not  yet 
named  prices,  and  probably  will 
oe  in  no  hurry  to  do  so.  The  only 
concern  of  any  importance  which 
has  named  them  is  the  Central 
California  Canneries.  Hickmott 
&  Co.  will  be  back  in  the  field  this 
year,  to  a  limited  extent,  but  have 
not  named  prices  as  yet. 

The  figures  named  by  the  Cen¬ 
tral  Canneries  Co.  are  as  follows, 
together  with  the  association’s 
prices  for  last  year.  The  reduc¬ 
tion  ranges  from  50  ce 
per  dozen : — 


Cleanser;  also  scrub  brushes  can 
be  laid  around  here  and  there  on 
the  floor  of  the  window.  On  each 
side  of  Dutch  Cleanser  can  be 
placed  good  scrubbing  soap,  say 
Oleine  or  Eels  Naptha.  Am¬ 
monia  and  Bon  Ami  may  also  be 
added.  Trusting  some  grocer  will 
make  use  of  display. 

J.  F.  Geary. 

516  S.  52d  St.,  Phila.,  Pa. 


Run  a  number  of  streamers 
from  the  box  to  the  top  of  the 
window. 

Stand  several  boxes  of  blacking 
and  a  blacking  brush  on  top. 

Pile  several  kinds  of  blacking, 
whitening  and  tan  polish  arouiu 
the  floor  of  the  window  with  the 
prices  on. 

Liang  this  sign  above  the 
shoes : — 


No.  1 


to  $ 

i-i  5 

1908. 

I9°7- 

$4-85 

$6.00 

4.15 

4-75 

4.00 

4-50 

325 

4.25 

4-25 

5-25 

3-50 

4. CO 

3-75 

4-75 

2-«5 

3-75 

•  3-25 

3-75 

2.65 

3-5° 

3.00 

3-5° 

.^2.50 

3-50 

3-25 

3.60 

2.50 

3-40 

The  prospects  for  this  year's 
asparagus  pack  are  good.  Last 
year,  it  will  be  remembered,  flood- 
ing  by  the  Sacramento  River  at  a 
critical  point  destroyed  a  good 
part  of  the  crop  and  the  pack  was 
exceedingly  small  and  prices  high. 
They  were  so  high,  in  fact,  that 
the  sales  of  California  asparagus 
during  the  past  season  have  been 
lighter  probably  than  ever  before 
in  the  recent  history  of  the  busi¬ 
ness.  Almost  all  jobbers  have 
unsold  stock  on  hand  from  their 
future  purchases  of  1907,  al¬ 
though  they  have  reduced  prices 
to  cost  or  below. 


Cash  dealers  like  coupon  books  for  if 
they  have  one  they  always  have  the 
change.  Please  them  by  giving  them 
Forbes  Coupon  Books. 


Get  a 
Sample 
Can  Free 


If  you  will  only  put  in  a 
few  tins  of  our  Norwegian 
Sardines  your  customers 
will  see  that  you  keep  them 
forever  after. 

Produced  and  packed 
where  the  finest  fish  prod¬ 
ucts  in  the  world  come 
from — in  Norway. 

Small  silver  white  fish, 
smoked  and  packed  in 
pure  sweet  olive  oil.  A 
dainty  and  delicious  tidbit. 
Packed  with  can  opener 
and  wrapped  in  oiled 
paper. 

We  will  send  a  sample 
can  free  on  request.  $1.10 
per  doz.;  $9.00  per  case 
of  100. 

Niagara  Fish  Co. 

LAKE  STREET,  BUFFALO 


Just  see  that  it  is  SWIFT’S 
PREMIUM  HAM.  That 
is  all  you  need  to  watch. 
We  guarantee  every  ham  that 
bears  SWIFT’S  PREMIUM 
hrand. 

That  is  mighty  important 
to  you,  BECAUSE  if  a  woman 
gets  a  good  ham  from  you  one 
time,  and  a  poor  next  time, she 
thinks  you  don’t  know  your 
business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting 
them  carefully ,  cure  our  hams, 
so  as  to  make  them  uniformly 
satisfactory,  and  then  adver¬ 
tise  them  to  make  people’s 
mouths  water  for  them.  You 
can  be  sure  a  PREMIUM 
HAM  is  tender,  delicious  and 
appetising. 

.  wift  &  Company,  U.  S.  A. 
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Wflere’s  Tfiat  iflfeigQl? 


Counter  scale  weights  are  al¬ 
ways  getting  mislaid.  Why  bother 
with  them  any  longer  ?  Our  full- 
jewelled  Counter  Scale  has  no 
weights  and  is  simple,  easy ,  beau¬ 
tifully  made  and  accurate  almost 
to  a  hair. 

It  protects  you  against  over¬ 
weights  and  stands  up  to  its  work 
year  after  year. 

We  want  good  agents  for  this 
scale. 

C.  B.  Willison  <Se  Go . 

267  Halzey  Street 
Newark,  IN.  J, 


TRY  IT  30  DAYS  FREE 

<|  We  claim  that  our  Meteor  Cash  Carrier  is  the  easiest  worked  and 

the  most  reliable  on  the  market. 

<J  We  prove  it  by  letting  you 
prove  it.  Send  for  it  on  30-days’ 
free  trial.  Your  local  handy 
man  can  put  it  up. 


(Jf  Price  only 
$25  per  line, 
a  bsol ut ely 
guaranteed. 

NEW  YORK,  Times  Bldg. 


<]f  A  cash  carrier  will  save  any 
merchant  money. 


UNITED  STORE  SERVICE  AND  TUBE  CO. 


BOSTON,  Tremont  Bldg 


CHICAGO,  Medinah  Bldg. 


Business=Like  Future  Buying 

More  packers  than  ever  are  this  year  offering  to  give  100 
per  cent,  delivery  contracts  to  their  customers  ou  future  canned 
goods.  It  was  an  inevitable  reform  ;  there  never  was  any  valid 
reason  why  they  should  not  have  been  given. 

We  were  almost  the  pioneers  in  this  full  delivery  business  on 
Blue  Bell  and  Clover  Farm  canned  goods,  as  fancy  lines  as  are 
packed  in  all  Maryland.  If  you  will  place  your  future  orders 
for  these,  your  jobber  will  sell  them  to  you  and  guarantee  to  de¬ 
liver  100  per  cent. 

Why  not  place  your  canned  goods  buying  on  a  strict 
business  basis  ? 

STRASBAUGH,  SILVER  &  CO. 

ABERDEEN,  HD. 


How  Else 
Can 

You  Deliver 
So  Cheaply? 


't-JERE  is  a  clever,  capable  little 
A  A  automobile  that  you  can  use 
both  for  delivering  goods  and 
for  pleasure.  It  has  tremendous 
carrying  power,  easily  carrying 
1,500  pounds  for  30  miles  on  fifteen 
cents’  worth  of  gasolene.  Is  there 
any  other  delivery  method  one-tenlh 
as  cheap  ? 

The  Lindsley  Car  is  the  sim¬ 
plest,  strongest-constructed,  easiest- 
repaired  and  cheapest-operated 
business  automobile  made  in  the 
United  States  to-day.  Is  it  good 
business  to  ignore  it  as  a  labor  and 
money-saving  device  ? 

J.V.  LINDSLEY  &  CO. Sui,e  Bldg' 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
I  expressed  therein.  All  communications  must 
!  be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


The  Best  Slicing  Machines. 

Little  Falls,  N.  J., 

April  24,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Can  you  tell  me 
which  you  think  is  the  most 
economical  in  the  end  to  buy,  the 
American  Slicing  Machine,  or 
the  Eversharp  Slicing  Machine? 
And  is  there  any  other  machine 
which  will  give  as  good  satisfac¬ 
tion,  but  not  as  high  in  price  as 
these  machines? 

Yours  truly,  • 

Chas.  J.  Wack. 

These  machines  are  the  best 
on  the  market.  Both  are  ex¬ 
tremely  good  and  the  “Grocery 
World”  would  not  like  to  dis¬ 
criminate  between  them.  Why 
not  get  samples  of  the  work  of 
each  and  get  some  specifications 
as  to  how  rapidly  and  economi¬ 
cally  each  works? 

*  *  * 

New  Department  Store  Grocery. 

Kewanee,  Ill.,  April  24.  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — We  would  like  to 
have  you  insert  in  the  news  col¬ 
umns  of  your  paper  that  we  wil 
hold  the  opening  of  our  new  gro 
eery  department,  fixtures  for 
which  were  designed  by  J.  A. 
Flesch  &  Son,  of  Chicago,  anc 
made  by  Alexander  N.  Revell  & 
Son,  some  time  in  June  if  you 
would  like  to  print  the  item. 
Yours  truly, 

Lyman- Lay  Co. 


correspondent  seems  to  think. 
\  arious  retail  grocers’  associa¬ 
tions  simply  do  co-operative  buy¬ 
ing  among  themselves. 

In  a  nutshell,  the  plan  is  this: 
Take  a  retail  grocers’  association 
with  a  hundred  members.  Each 
member  buys  his  own  goods, 
mostly  from  a  jobber.  Under 
co-operative  buying  the  associa¬ 
tion  would  do  the  buying,  giving 
one  order  for  the  hundred  men. 
There  are  several  advantages. 
I  he  large  order  brings  larger  pur¬ 
chasing  power  and  a  lower  price, 
because  it  is  no  longer  necessary 
to  buy  of  the  jobber  and  to  pay 
his  profit — all  manufacturers  but 
a  very  few  will  fill  orders  that 
large  direct.  The  association 
then  turns  over  to  the  various 
members  the  share  of  each  in  the 
common  purchase,  charging  only 
enough  over  cost  to  pay  running 
expenses.  This  means  that  a  re¬ 
tail  grocer  buying  one  case  can 
buy  actually  cheaper  than  many 
jobbers. 

*  *  * 


*  *  * 

As  to  Co-operative  Buying. 

Artz,  Pa.,  April  28,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — I  read  so  much 
about  the  Retail  Grocers’  Asso¬ 
ciation  and  co-operative  buying 
in  your  paper. 

Would  you  please  give  me  some 
explanation  of  the  said  associa¬ 
tion.  its  advantages,  the  fee  for 
membership,  etc.  Also  let  me 
know  if  we,  retail  grocers,  can 
buy  cheaper  through  this  associa¬ 
tion  than  we  can  otherwise. 

J  hanking  you  in  advance  for 
any  light  you  may  give  me  on 
this  subject,  I  beg  to  remain, 
Yours  truly, 

J.  Irwin  Miller. 

1  here  is  no  general  co-opera¬ 
tive  buying  organization,  as  this 


The  Twelve  Cent  Cereal  Price  Again. 

Chicago,  April  29,  1908. 
Editor  "Grocery  World.” 

Dear  Sir : — We  again  take  the 
liberty  of  referring  to  what  we  con¬ 
sider  one  of  the  most  important 
propositions  before  the  retail  gro¬ 
cer  to-day,  namely,  the  adoption, 
through  the  co-operation  of  the 
manufacturer,  of  a  minimum  price 
for  standard  size  packages  of  rolled 
oats  under  advertised  brands  that 
will  show  the  grocer  a  fair  profit, 
not  only  on  the  present  cost  to  him 
of  these  goods,  but  also  with  regard 
to  the  ensuing  year. 

Grocers  of  the  country  during  the 
past  season,  to  say  nothing  of  pre¬ 
vious  years,  have  suffered  through 
the  sacrifice  of  their  profits  in  the 
policy  pursued  by  some  manufac¬ 
turers  of  advertising  through  gen¬ 
eral  publicity  and  printing  on  the 
packages  of  a  fixed  and  unprofitable 
price  to  the  consumer.  The  recent 
effective  opposition  to  this  policy 
has  been  so  general  on  the  part  of 
the  grocers  that  we  are  satisfied 
that  this  fixing  of  an  unprofitable 
price  by  the  manufacturer  is  not 
approved  of  by  the  trade  in  any 
quarter. 

We  raise  this  point  as  having  a 
direct  bearing  upon  a  move  recently 
made  by  one  of  the  leading  cereal 
companies,  which  has  been,  we  feel, 
lastily  referred  to  by  some  of  the 
trade  papers  as  solving  what  is  re- 
erred  to  as  the  “cereal  situation,” 
in  which,  through  a  reduction  of  25 
cents  per  case  to  the  jobber  and  put¬ 
ting  the  price  of  thirty-six  packages 
of  this  brand  to  the  grocer  at  $3, 
the  concern  in  question  has  issued  a 
card  to  the  grocers  of  the  country, 
rom  which  we  quote  as  fol- 
ows : — 
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“You  can  sell  (their  brand)  at 
xo  cents  if  you  take  advantage  of 
this  offer  and  order  at  once.” 

In  this  connection  it  should  be 
observed  that  the  same  manufac¬ 
turer,  as  well  as  others,  has  just 
finished  a  campaign  to  the  retailer, 
offering  him  certain  inducements  at 
a  higher  price ;  hence,  these  grocers, 
and  these  are  in  the  majority,  un¬ 
able  to  take  advantage  of  this 
special  temporary  offer,  but  com¬ 
pelled  to  meet  the  io-cent  price  of 
those  who  do,  must  sustain  a  loss 
on  stock  which  they  have  been 
urged  to  lay  in  in  the  best  of  faith. 

It  is  assured  that  there  will  be  no 
lower  prices  in  the  present  crop  to 
justify  any  such  reduction;  even  the 
circular  referred  to  shares  this 
view,  as  per  the  following  advice 
quoted  to  the  trade,  jobbing  and  re¬ 
tail,  announcing  this  temporary 
cut : — 

“The  prices  of  oats  does  not  jus¬ 
tify  this  reduction,  and  we  may  not 
be  able  to  continue  this  price.  There 
is  nothing  in  the  grain  situation  or 
cost  of  material  to  warrant  this  re¬ 
duction.  It  is  made  solely  to  in¬ 
crease  the  consumption.” 

We  do  not  approve  of  the  policy 
of  producing  volume  at  the  expense 
of  the  grocer,  and  from  advices 
which  have  come  to  hand,  we  are 
satisfied  that  the  grocers  share  the 
same  view. 

With  regard  to  the  future,  the 
new  crop  is  not  yet  fully  planted. 
For  the  past  three  years  exports  of 


oats  (grain)  by  the  United  States 
have  steadily  increased;  this  is  also 
true  of  the  consumption  in  domestic 
markets.  Sowing  advices  indicate 
that  there  is  no  increase  in  this 
year’s  acreage  to  provide  for  this 
increased  demand.  Hence,  when  the 
poor  quality  of  the  seed  oats  that 
are  now  being  sown  and  its  pos¬ 
sible  effect  on  the  yield  is  con¬ 
sidered,  we  feel  that  it  has  been 
logically  shown  that  it  is  unsafe  and 
unfair  to  the  retail  grocers  of  the 
country  for  the  manufacturer  to 
speculate  in  his  brands  for  the  pres¬ 
ent  and  for  the  future  by  this 
direct  attempt  to  force  the  price  of 
standard  size  advertised  packages 
into  the  io-cent  basis. 

Every  grocer  of  the  United 
States  can  take  this  matter  to  heart 
and  decide  for  himself  whether  or 
not  we  have  summed  the  situation 
up  correctly  and  make  his  protest 
against  this  policy,  according  to  his 
own  convictions,  based  on  his  un¬ 
profitable  experience  in  the  past. 

We  take  this  occasion  for  going 
on  record  in  stating  that  we  shall 
not  meet  this  move  of  our  com¬ 
petitor  ;  on  the  other  hand,  we  shall 
not  only  continue  our  policy  of  en¬ 
couraging  and  assisting  the  grocers 
of  the  country  to  obtain  a  profitable 
minimum  on  “Mothers’  Oats,”  but 
take  this  occasion  for  announcing 
that  our  policy  in  the  future  shall 
be  the  same,  even  though  the  new 
crop  moves  at  a  lower  price  than  the 
present  cost  of  grain,  and  as  a  result 


we  are  in  a  position  to  name  the 
retail  grocer  a  lower  price  on 
“Mothers’ ’Oats”  than  now  in  effect, 
we  shall,  having  established  the  12- 
cent  minimum  generally,  permit  him 
to  take  the  additional  profits  on  our 
brand  for  himself,  in  a  measure  off¬ 
setting  the  increased  cost  of  doing 
business  with  which  every  thinking 
grocer  is  familiar,  and  in  this  man¬ 
ner  without  any  desire  to  pose  as 
philanthropists,  secure  the  willing 
support  of  the  grocers  in  pushing 
“Mothers’  Oats.” 

We  have  endeavored  to  cover  the 
situation  fully,  feeling  that  probably 
you  would  consider  our  presentation 
of  this  case  of  sufficient  interest  to 
your  readers  to  justify  its  publi¬ 
cation,  and  any  editorial  which  you 
might  see  fit  to  offer  on  the  subject. 

Yours  truly, 

The  Great  Western  Cereal  Co. 

V.  Hamlink, 

Manager  Eastern  Sales  Dept. 


More  Lease  of  Life  for  Colored 
Canned  Goods. 

Importers  of  French  peas  may 
rest  easy  as  to  the  question  of  sul¬ 
phate  of  copper  for  the  balance  of 
this  year  at  least.  A  message 
from  Secretary  Wilson  to  Frank 
La  Manna,  chairman  of  the  Im¬ 
porters’  Committee,  which  has 
been  petitioning  for  the  reference 
of  the  sulphate  of  copper  ques¬ 


tion  to  the  Board  of  Scientists, 
stated  that  the  department  would 
permit  the  sale  of  any  goods  pre¬ 
pared  with  sulphate  of  copper  im¬ 
ported  before  January  1,  1909. 

Nothing  was  said,  however,  re¬ 
garding  reference  of  the  final 
question  to  the  Board  or  its  de¬ 
termination  by  any  other  means, 
and  the  decision  evidently  con¬ 
cerns  only  the  1908  pack. 


To  Try  to  Stop  Railroads’  Sale 
of  Rotten  Produce. 


For  Years  Railroads  and  Express  Com¬ 
panies  have  Sold  at  Any  Price 
Decayed  Produce  in  Order  to  Make 
Freight  Charges.  Produce  Men  Say 
Practice  is  Menace  to  Health  and  Will 
Complain  to  Food  Department  and 
Board  of  Health. 


There  is  an  effort  on  the  part  of 
the  wholesale  produce  merchants 
of  this  city  to  prevent  the  Penn¬ 
sylvania  Railroad  Co.  and  the  ex¬ 
press  companies  from  reselling 
the  decayed  and  damaged  pro¬ 
duce  which  comes  to  this  market 
and  which  is  refused  by  the  con¬ 
signee  because  of  its  condition. 
In  order  to  recover  the  freight 
charges  on  these  goods — for  most 


FINEST 


Not  a  Bad  Pound 
Can  Get  Out 

We  are  probably  doing  tbe  larg¬ 
est  wholesale  butter  business  on 
carton  brand  in  tbe  entire  East. 

Our  Gurnse  Butter,  a  fancy  dairy 
butter  wrapped  in  brine-dipped  paper  proportion  of  Philadelphia  stores, 
and  packed  in  one-pound  cartons,  is  The  trade  is  now  well-established 
being  regularly  sold  in  constantly  outside  of  Philadelphia,  and  the 
increasing  quantities  by  a  very  large  general  results  surprise  even  us. 


butter 


They  are  no  better,  however,  than 
Gurnse  Butter  deserves.  It  is  a  fancy 
dairy  butter,  made  from  the  very  milk¬ 
ing"  in  our  own  dairies  and  under  our 

o  m 

own  eye.  We  are  so  proud  of  tins 
brand,  so  determined  that  it  shall  do 
us  credit  and  serve  the  retailer  well, 
that  not  one  pound  is  allowed  to  go 
out  if  it  even  grades  a  shade  below 
our  standard  of  perfection. 

Packed  in  30  and  50-pound  boxes — 
pounds  and  half  pounds — 32  cents. 

Prices  subject  to  market  change. 

B.  F.  BROWN  «S:  CO. 
39  S.  Front  St.,  Philada.,  Pa. 


If  all  the  gold  and  silver  polished 
with  ElectroSilicon  in  one  month 
in  both  the  Eastern  and  Western  Hem¬ 
ispheres — for  it  is  sold  very  largely  in 
both — were  massed  together,  it  would 
make  a  mighty  pile  which  in  brilliance 
would  rival  the  sun. 

There  are  hundreds  of  other  silver 
polishes,  there  are  dozens  of  simple 
things  any  housewife  can  use  for  clean¬ 
ing  her  silver,  yet  in  the  face  of  this 
Electro-Silicon  is  a  household  word 


in  hundreds  of  thousands  of  American 
and  foreign  homes. 

Why?  Simply  because  it  gives  bet¬ 
ter  results  than  other  polishes.  Be 
very  sure,  if  it  didn’t  do  that  that  it 
would  never  be  where  it  is  to-day. 


The  Electro-Silicon  Co. 

PROPRIETORS 

NEW  YORK,  N.  Y. 


IN  WRITING  TO  HDUBRTISERS  KINDLY  MENTION  "  CROCBRY  inZORL-D-' 
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GROCERY  WORLD 


Now  is  the  Time  to 
Take  Advantage 
of  this  Offer 

You  can  now  buy  stock  in  the  Pure 
Food  Beef  Co.,  of  Philadelphia,  at 

One  Dollar  per  Share 

This  company  now  has  EIGHT 
meat  stores  that  are  on  a  paying 
basis  located  in  Philadelphia  (the 
home  of  the  chain  system  of  stores)  at 

2112  Ridge  Avenue, 

4205  Haverford  Avenue, 
2410  Brown  Street, 

2431  Ridge  Avenue, 

3508  Haverford  Avenue, 

12  North  52nd  Street, 

2022  Montgomery  Avenue, 
720  North  44th  Street, 

and  more  will  be  opened  as  suitable 
locations  are  secured. 

The  officers  of  this  company  are 
practical  meat  men  of  long  and  suc¬ 
cessful  experience,  and  it  is  reason¬ 
ably  sure,  as  sure  as  any  ordinary 
business  risk  can  be,  that  they  will 
be  able  to  pay  a  large  profit  on  the 
investment.  Most  chain  stores  in  this 
locality  pay  as  high  as  thirty-five  per 
cent.,  and  this  stock  should  eventually 
pay  as  much.  Let  us  tell  you  more 
about  it. 

PURE  FOOD  BEEF  COMPANY 
2112  Ridge  Ave., 
PHILADELPHIA 

A.  L.  HANWAY,  PRESIDENT. 


Back: 

Codfish 

Trade 


Hundreds  of  codfish  cake  lovers 
have  given  them  up  because  the 
fish  they  got  didn’t  please  their 
palates. 

Offer  these  people  Talisman 
Codfish  Cake  and  their  trade  is 
yours  again,  this  time  to  stay. 
Absolutely  boneless  Georges  cod¬ 
fish,  medium  size  and  tender,  of 
the  same  fancy  grade  that  we  pack 
in  glass  jars. 

One-pound  cartons,  wrapped  in 
waxed  paper,  then  sealed  in  heavy 
wrapper,  nicely  lithographed.  All 
packed  in  a  special  hinge-cover 
display  box  for  counter  use. 


SWIFT  <5c  COMPANY 


I  I 

of  it  comes  to  Philadelphia,  “col- 1 

lcct” — the  companies,  jt  is  said, 
have  been  placing  the  condemned 
fruit  into  the  hands  of  an  agent, 
who  sells  it  to  hucksters,  venders 
and  others  looking  for  bargains.  | 
During  every  fruit  and  vege-  j 
table  season  the  Pennsylvania 
Railroad  Co.,  and  the  Adams! 


STRAWBERRIES. 

We  want  you  to  work  on  the 
“standing  order”  idea  in  selling 
berries.  Commence  Monday 
morning  and  make  a  list  of  people 
that  want  one,  two  or  three  baskets 
a  day.  Your  arguments  in  favor 
of  this  arrangement  are  all  sound. 
It  does  away  with  the  daily 
bother  of  ordering.  It  insures 
fruit  at  every  meal,  and  above  all 
your  standing  order  customer 
gets  the  early  arrival  delivered  in 
the  cool-  of  the  morning.  We 
want  to  get  one  hundred  names. 
It  can  be  done  and  it  will  be  be¬ 
fore  closing  time  Saturday. 

MAKING  NEW  CUSTOMERS 

consists  in  treating  old  ones  well. 
The  store  and  its  methods  are 
oftener  the  subject  of  social  con¬ 
versation  than  you  may  fancy. 
This  is  where  the  good  or  the  bad 
advertising  comes  in.  Your  end 
in  this  advertising  scheme  is  po¬ 
lite  attention.  Our  end  is  system 
and  quality  goods,  along  with  in¬ 
variable  clean-cut  dealing.  Noth¬ 
ing  can  hinder  the  success  of  any 
business  that  keeps  up  these 
standards. 

If  you  fail  in  your  part  you  are 
an  expensive  employee.  Should 
we  seemingly  fail  in  ours,  enter  a 
complaint. 

THE  ENCLOSED  BLANKS 

read  “What  have  I  done  to-day 
to  increase  this  business.”  You 
will  each  find  six  blanks,  space  for 
remarks  and  space  for  your  name. 
You  will  hand  one  into  the  office 
every  evening  next  week.  The 
clerk  that  doe;; — really  does — the 
!  best  thine  to  increase  the  busi- 


Express  Co.,  through  their 
agents,  sell  thousands  of  barrels 
and  crates  of  decayed  fruits  in 
Philadelphia.  The  Southern 
growers  ship  their  crops  to  regu¬ 
lar  dealers  here  for  sale  and  when, 
through  delay  in  delivery  by  the 
transportation  company,  their 
fruit  and  vegetables  reach  the 


ness  will  get  two  weeks’  extra 
vacation  during  the  summer  with 
pay.  The  one  that  does  the  sec¬ 
ond  best  thing  will  get  one  week’s 
extra  vacation  with  pay. 

SCRUB  BRUSHES. 

W e  have  fifty  dozen  too  many 
scrub  brushes.  Cleaning  time  is 
here.  They’re  all  the  cow-mouth 
scrubs  made  of  cocoa  fibre.  They 
get  iu  the  corners.  The  fibre 
doesn't  bend,  it  remains  stiff  ’till 
the  end.  They’re  the  best  io-cent 
scrub  made.  Let’s  see  how  many 
you  can  work  off. 

PRINTED  SIGNS 

must  be  on  everything.  No  mat¬ 
ter  where  goods  are  displayed  or 
how  many  or  few  are  displayed, 
nothing  must  remain  without  a 
sign.  Hand  your  copy  to  the 
floorwalker  to  be  O.  K’d.,  and  the 
sign  writer  will  very  soon  hand 
you  the  card.  The  reading  matter 
will  very  likely  be  corrected  from 
time  to  time.  Take  notice  of  the 
corrections  and  study  brevity 
from  them.  It’s  more  difficult  to 
put  three  right  words  on  a  card 
than  six  with  a  superfluous  three. 

KEEP  FORCE  IN  FRONT. 

The  Force  people  are  sampling 
the  town.  It  is  a  big  generous 
sample  and  is  going  to  make  an 
unusual  demand.  Keep  it  in 
front.  Keep  it  well  in  sight.  It’s 
up  to  us  to  take  advantage  of  this, 
or  any  similar  scheme  of  practi¬ 
cal  advertising.  There  must  be 
no  likes  or  dislikes  of  any  article 
that  the  manufacturer  booms  at 
large  expense.  It’s  up  to  us  to 
get  part  of  the  money  he  is  spend¬ 
ing. 


market  in  a  decayed  and  rotten 
condition,  the  dealers  refuse  to 
accept  them. 

The  transportation  company 
immediately  places  such  decayed 
stock  in  the  hands  of  their  agents 
for  sale  at  whatever  price  can  be 
obtained.  The  Pennsylvania 
Railroad  Co.  last  week  has  sold 
more  than  1,000  barrels  of  half- 
rotten  cabbages,  besides  many 
other  kinds  of  vegetables. 

In  New  York  and  Baltimore 
the  Board  of  Health  takes  full 
charge  of  all  this  decayed  stock 
and  does  not  allow  it  to  be  sold. 
The  Board  of  Health  and  the 
Dairy  and  Food  Department  will 
both  be  complained  to  within 
the  next  few  days. 


AMONG  THE  TRADE. 

Creditors  have  filed  a  petition 
in  the  United  States  District 
Court  to  have  the  Success  Gro¬ 
cery  Co.,  of  this  city,  adjudged  an 
involuntary  bankrupt.  The  pe¬ 
titioners  are:  American  Preserve 
Co.,  $10;  Henry  L.  Wilson’s  Sons 
Co.,  $39.61 ;  N.  R.  Schaffer,  $221.- 
32  ;  The  Murgatroyd  Grocery  Co., 
$j48.37;  John  A.  Baysen,  $71.93; 
Northwestern  Provision  Co., 

New  Jer*ey  Meat  Packers  Under  the 
Ban. 

The  United  States  Department 
of  Agriculture  has  withdrawn  in¬ 
spection  from  one  of  the  largest 
meat  packing  establishments  in 
Paterson,  N.  J.,  because  of  viola¬ 
tion  of  the  meat  inspection  regu¬ 
lations.  Samples  of  lard  prepared 
by  this  concern  were  found  on 
chemical  examination  to  be  adul¬ 
terated  with  beef  tallow  and  the 
Federal  inspector  detected  em¬ 
ployees  of  the  establishment  in 
the  act  of  dumping  several  barrels 
of  low-grade  inedible  fat  and 
scraps  into  the  lard  tank.  With¬ 
out  Federal  inspection  the  prod¬ 
ucts  of  this  company  may  not  be 
shipped  in  interstate  or  foreign 
commerce. 


ASSOCIATION  NEWS. 


St.  Louis,  Mo. 

The  St.  Louis  (Mo.)  Retail 
Grocers’  Association  has  adopted 
a  plan  by  which  any  member  with 
an  overstock  of  any  goods  will 
report  them  to  the  secretary.  The 
secretary  will  then  post  the  item 
on  the  association  blackboard  so 
that  any  grocer  in  need  of  such 
goods  can  inquire  about  them. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets’’  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers /re. 
ce,t.  Answers  may  be  address  to  the  Gaoczav  World  when  desired,  provided  the  adverttsement  U 
accompanied  by  to  cents  In  postage  to  pay  for  remaning  the  sama.  To  non^ul»cribers  the  price  is  5c 
cents  per  Issue.  _ 


WANTED. 


WANTED.  — A  secondhand  McCaskey 
Register.  Must  be  in  first-class  order  and 
cheap.  Also  one  8,  10  or  12  foot  Miller  & 
England  tilting  bin  counter.  J.  D.  Hocking, 
401  W.  Walnut  St.,  Lancaster,  Pa. _  18 

WANTED— Grocery  and  specialty  sales- 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _ “ 


FOR  SALE. 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia. _ tf 


BUSINESS  OPPORTUNITIES. 


00000000000000000000000000 

0  0 

o  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  0 
o  else.  We  are  specialists  in  that  and  0 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  0 
0  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

•  WARNER  &  CO.,  o 

•  907  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  0 

ooooeoeeoeoeoeoeeooooooooo 


EVERY  ONE  A  GOOD  CHANCE. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
(2, 000-^3,000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  {30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  {5,000,  but  can  be  reduced  to 
{2, $oo  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  {300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  {750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  {350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  {400  to 
{500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  {300  weekly,  all  cash.  Stock  about 
{1.000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 


No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
3oxioofeet.  Business about{4,oooper  month, 

40  per  cent.  cash.  Stock  {6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $s,«oo  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  336.—  On  best  business  street  of  VV  est 
Philadelphia.  Store  16x27  feet.  Does  {150 
to  {200  weekly,  all  cash.  Stock  about  {700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  341. — In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
{300  weekly.  All  cash.  Stock  {2,000,  but 
can  be  reduced  to  {1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  {1,500,  but  can  be  reduced  to 
{1,100.  Amount  required,  around  {3,000. 
Cash  or  good  security.  Dwelling. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  {11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  {250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  {800.  Dwelling. 

No.  346.— In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  {200  to  {250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  {500. 
Push  cart  delivery.  Net  profits  12  per  cent 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  (1,200  required. 
This  is  an  extremely  strong  small  proposi- 

No.  347.— In  high  class  part  of  West  Phila- 
delpha.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  (500  weekly,  all 
cash.  Stock  (300  to  (350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  {30  monthly. 
Pay  roll,  (21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353.— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
(14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  (r,ooo  to  (1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  cf  {1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  {400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  {800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  {1,000. 

No.  360.— In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  17  *3° 
feet.  Does  (400  to  (500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  (6co. 
Owner  takes  out  (40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  (1,000.  This  is  a  splendid 
money-making  proposition. 

No.  362.— Near  Tioga,  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  {(25  weekly,  half  cash.  Stock, 
(i,ooo.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  (1,500  for  stock  and  fixtures  and 
around  (2,503  for  the  property.  Full  inves- 

tlSNo° 363  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provis’ons.  Store  17  x  38 
feet.  Does  $>7,oco  to  (18,000,  two  thirds 
cash.  Stock  (500.  Net  profits  10  per  cent. 
Good  io-room  dwelling  connected  for  sale. 
Uses  one  team.  Owner  has  seashore  hotel 
and  wants  to  give  it  his  whole  time.  Take 
(2,500  on  the  property  and  inventory  for 


stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  acd  previsions.  S  ze,  18x30 
feet.  Does  (350  to  (400  weekly,  three-quar¬ 
ter  cash,  balance  weekly.  Nets  clean  10 
per  cent,  above  everything.  Stock  about 
(900.  This  store  was  established  seven 
years  ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
our  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  at 
inventory.  Will  take  all  told  about  (1,600. 
Fullest  investigation. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  (1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  (45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  (2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  (3,800.  Fixtures  worth 
jit, 200  to  (1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
:  130,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  (3,000  to  (3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  (3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  (1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  rash  register, 
self-measuriDg  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  (700  and  prepay  freight 
anywhere  wi  hin  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO , 

927  Arch  Street,  Philadelphia,  Pa. 


Make  Your  Goods.Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  FOSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street, _ Philadelphia. 

PATENTS 

j  obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ATTORNEY  AT  LAW 

90s  C  SI.,  IV.  W.,  Washington,  O.  C. 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  acd  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
‘Grocery  World,”  Philadelphia.  tf 


Mrs.  Williams’  Brands 

OF 

POKE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HADONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


SEE  THEM  MELT! 


Bouillon 
Capsules 

ROYAL  SPECIALTY  CO.,  Sole  Manufacturers  92 


Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for,  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box— drop  one  in  hot  water. 

Good  goods  and  r  good  profit. 


READE  STREET 
NEW  YORK  « 


"If  I  go  into  the  class-room  to  demonstrate  the 
action  of  a  stimulant  and  tonic  food-beverage,  I  use 
Blooker'S  Cocoa ;  I  cannot  afford  to  employ  any  other.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 
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✓-  « 

FORE3IG3NT  A1NT3D  DOMESTIC  pr-qITS 

UNDER  THE  DIRECTION  OF 

R.  DAETWYLER  <fc  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

V 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  priees  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  May  4,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 


Selected,  io  hands,  packed  i  in  barrel .  $2f.oo  per  bunch 

Selected,  g  hands,  packed  1  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.15  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . . .  1.35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . . . 73  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller . .  $3.25  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


FANCY  FLORIDA  ORANGES. 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality.  96  and  112  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . T . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 


$2.65 

2.85 

3-25 

3-15 

2- 75 
2.50 
2.65 
3.00 

3- 00 
2.65 


$2.00 

2.25 

2.85 

2-75 

2.65- 


Fancy  Brights,  126  size,  per  box . 

Fancy  Brights,  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  bo . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64%  per  box . 

Fancy  Bright,  8o’s  per  box . . . 

Golden  Russetts,  36’s  to  46’s,  per  box . 

Golden  Russetts,  54’s  to  64’s,  per  box . 

Golden  Russetts,  8o’s,  per  box . „ . 


$2-75 

3.00 

2.85 

2-75 


$4-50 

5-50 

5.00 

4.00 

4-50 

4.00 


CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 


$3.00 

2-75 

2-75 

2.50 

2.65 

2.65 


$2.75 

2.60 

2.65 


Get  People  In  Your  Store 


There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


Pull  out 
Ribbon  here 
Sortimhes 
of  a  time: 
Cut  off 
fly  toiler ed 
part 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL :::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  tor  Philadelphia 

Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFQ.  CO. 

202  and  204  E.  iooth  St.,  new  York  city 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 


Any  subscriber  to  the  “ GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood,  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . - . jj® 

"B”  Java . . . 24 

"CM  Java . ^ 

A— Java  and  Mocha  Blend . 24 

B — Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

"B”  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A?l  Maracaibo . 

"B”  Maracaibo . 12 

••A”  Santos . 18 

“B”  Santos . 1° 

“C”  Santos . 14 

Peaberry  Santos . J* 

"A”  Rio . 12 

No.  i  rio . m 

No.  2  Rio . . . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  11.00 


TEA. 

Per  lb. 
.24 

No.  28  Gunpowder . 

.35 

.45 

.20 

No  28  English  Breakfast . 

.33 

.40 

No.  25  Moyune  Gunpowder . 

.33 

.38 

Best  Moyune  Gunpowder . 

No  26  Imperial . 

.50 

.38 

No.  28  Imperial . 

.35 

Best  Imperial . 

No.  25  Ooleng . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

.50 

.28 

.35 

.45 

.35 

.35 

Heno  y>  and  %  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  aoz. 

.50 

.27 

.26 

.45 

.90 

CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  8  lb. ,  sauce,  2  doz .  1 . 50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1 . 45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  >  lb. ,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn- 

Pin  Money,  Shoepeg,  2  lb.,  2  dos . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1 . 45 

Peas— 

Foote  &  Co. ,  extra  sifted,  2  doz .  1.35 

Belle  Brand,  2  doz. . 85 

Little  Fellow,  2  lb.,  2  doz . 


Pin  Money,  petits  pois,  2  doz .  1.65 

Pin  Money,  standard  early  June,  2  doz..  1.10 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

21b.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 


Pumpkins— 

3  lb.,  2  doz . 96 

Gallons . 

8tring  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables—  • 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

8weet  Potatoes,  3  lb.,  2  do* . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 91 

Standard,  3s,  2  doz .  ..  .85 

Gallon,  %  doz .  2.75 

Fair  Quality,  8s .  80 

Is,  2  dos . (5 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1 .25 

Sockeye,  1  lb  ,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.60 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.75 

Sockeye,  lb.,  flat,  4  doz . .  .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  1  45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  8.25 

Star,  y.  lb. ,  8  doz.  in  case .  1.50 

Star,  54  lb.,  flat,  8  doz . 

Gold  Label,  >4  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams — 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1 .25 

Mackerel- 

Mackerel  in  sauce,  oval . 

Oysters—  . 

Standard,  6  oz.,  2  doz .  1.00 

Sardines,  in  Oil —  per  case. 

%  oil,  100 .  , 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil,  100 .  3.60 

54  lb.,  oil,  with  key,  100 .  3.76 

Epicurian,  yt  oil,  fancy  cartons,  100  cans  4  50 
y.  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  60  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardine* — 

y,  oil,  Martell  Brand,  100  cans . 16.00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
5 i  Oil  Imported— 

Martell,  100  cans .  9-50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  Backs . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04 y, 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 85 

Kiln  Dried . 95 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . 60 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2 .68 

Fine  Dairy,  3s,  100  to  bbl .  2.54 

Fine  Dairy,  4s,  70  to  bbl .  2.43 

Fine  Dairy,  5s,  60  to  bbl .  2.42 

Fine  Dairy,  8s,  35  to  bbl .  2.23 

Fine  Dairy,  10s,  28  to  bbl .  2.28 

Worcester,  254s,  115  to  bbl. .  4  00 

Worcester,  5s,  60  to  bbl .  4 .00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  8.10 

Snow  Flake,  36 15c.  packages .  3.75 

Colonial,  36  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1  60 


BEANS,  PEAS,  Etc.  per  bush. 
New  York  Hand-picked,  about  254  bushel 

to  bag .  2.40 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.50 

Green  Peas,  dried,  about  166  lbs.  to  sack...  2.56 
Black-Eyed  Pea* . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack . 06 

Imported  Lima  Beans,  about  (0  lbs.  to 

sack . 06 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04 


CANNED  FRUITS.  Per  doz. 


Apples,  3  lb.,  2  doz . . . 90 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries,  2  lb.,  2  doz . 


Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1.40 

Pears,  3  lb.,  2  doz . . .  1-35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  154  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 . 15 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1  •  25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.40 

California  Apricots,  2  doz .  2. 70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  254  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  Id.,  2  doz .  2.25 

Sliced  California  Peaches,  1  lb„  4  doz . 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 30 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . 31 

King  Syrup . 31 

OrangeBrand  Syrup . • . 33 

Orange  Brand,  2 y%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.15 
Calvert  Brand  Pure  Porto  Rico . 22 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Per  lb. 

Evaporated,  50  lb .  01 

Evaporated,  1  lb.  packages,  4  doz . .  .09% 

Dried,  50  lbs . 0754 

Peaches— 

Evaporated,  50  lbs . 11 

Best,  25  lbs .  13 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Paokage,  36 .  08% 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron — 

American  Brand,  10  lb.._ . 20 

American  Brand,  25  lb.._ . 

Dates — 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50, 25  lbs . 08 

50-  60, 25  lbs . 0754 

60-  70, 25  lbs . 07 

70-  80,  25  lbs . 0654 

80-  90, 25  lbs . 06)4 

90-100, 25  lbB .  .05 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . . . 

2  Crown,  50  lbs . 17% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs .  07% 

Seeded,  36  1  lb.  packages . 0954 

Sultana,  36 1  lb  packages . 

Sultana,  bulk  ,25  ’l* . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners'  A . 

No.  1.  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jan . 

Challenge,  4  doz . 

Eagle,  4  doz . 

Magnolia,  4  doz . 

Rea  Cross,  4  doz . 

Star,  4  doz . 

Dime  Brand,  4  dos . 

Lion, 4  doz . 

Premium,  4  doz . 

Hires’  Silver,  4  doz . 

Square,  4  doz . 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . - . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  doz . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . . . 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can 


o  (b 

Zo 

m  ^ 

3  “ 

o 

•<  H 


Case. 
1.90 
4.00 
6.25 
4.85 
4.60 
4.60 
3.75 
4.50 
8  96 
4.35 
3.6) 


Case. 

4.00 

3.90 
3  50 

2.90 
1  90 

3.50 

8.50 

4.16 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1 .60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 


Brass  Box.  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box. .  1.10 

Search  Light,  100s,  6  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  100 

Bull’s  Eve,  5  gross .  106 

Daily,  No.  8,  blue  heads,  10  gross . 46 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  8  boxes  to  package  and  60 


Slide  Boxes,  60s,  5  gross . 56 

Grocers’ ,  200s ,  3  gross . per  case  6.25 

Black  Diamond, 500s,  : 00  in  case... per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 10O  2.00 

Babbitt’s . 100  8  75 

5  box  lots  freight  paid,  with  154  box 
"1776'’  or  100  cakes  Best  8oap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

“1776”  or  200  bars  Best  Soap  free 4 . 20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . 100  3.90 

•Big  Schooner . 100  3  76 

Cocoa  Floating . 100  3.50 

•Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3 . 75 

•Fairy  Oval . 100  4.00 

*S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz. . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s . 100  3 . 85 

•Kirk’s  Oleine .  60  2.35 

•Lenox . 100  3.25 

•Lifebuoy .  60  2.00 

•Fairbank’s  Tar . 100  3.75 

•Magic  Cleaner . 100 

•Octagon . 100  8  90 

•Philadelphia  Oleine .  60  2.45 

»P.  &  G.  Oleine .  72  3.00 

Premium . 100  3.76 

•Santa  Claus . 100  3.40 

White  Floating .  200  4.10 

•Star . 100  8.25 

•Sunlight . 100  4.10 

•Sunsh ine . 120  2.45 

Star  Oleine .  60  1.75 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonderworker .  100  4.00 

Wonder  Worker  Chips . 4  doz.  2  08 

Lion . 100  1.76 

•Snowberry . 100  3  90 

Best  Blue .  80  3.40 

•Hoefner's  Ammonia . 100  3.95 

•P.&G.  Naptha . 100  4.00 

Duck . 100  3  85 

20  Mule  Borax . 100  4.00 

Rib . ...’00  1.95 


•  5  box  lota  delivered. 


TOILET  SOAP. 


Bars.  Box 

Flash,  for  the  hands . 100  cans  6.50 

Grand  Pa's,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1.95 

Grand  Pa’s,  large  size .  50  3  25 

Sweet  Maiden . 1  do*.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3.75 

Sweetheart .  59  )  .90 

Lava . 100  3  75 

Pearl . ,.  CO  2.40 


SCOURING  SOAP. 


Bars.  Box. 

Fairbank’s .  50  1.88 

Sapolio . 3  doz.  2.25 

Wrigley's . 100  3.50 

Wrigley’a .  60  1.80 

Scourene . 100  3.60 

Lipp's  Scourer .  60  2.25 

Sil  San .  50  2.03 

j  Armv  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  8  86 

Silver  Sand . per  bbl.  2.60 

American  Scourer .  100  3.75 

I  Bon  Ami,  10c.  size . 8  do*.  2.50 

Brooks'  Crystal . - . 100  3  *0 

Hoefner's  Crystal,  with  spoons . 24  pkg*.  V  •• 

I  Old  Dutch  Cleanser,  4  doz .  8 .2* 
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MOLASSES  AND  SYRUPS. 


Porto  Rloo  Molasses—  Per  gal. 

Fancy,  barrels . 42®  .45 

Choice,  barrels . .40 

Good,  barrels.. . 26®.  80 

Fancy,  quart  Jars . per  doi.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .48 

Prime .  .87 

Good .  .85 

Ordinary . .22 

Blended,  fancy .  .86 

Blended,  choice .  .88 

Blended,  good .  so 

2-lb  tins,  8  doien . per  case,  2.90 

Quarts,  2  doxen . per  case,  2 . 90 

Sugar  Syrup- 

Pure,  extra  fanoy . - . 85®  88 

Pure,  oholce .  .24 

Blended,  fanoy .  .82 

Choice .  .29 

Vanilla  Drips . 29®. 80 

Tins,  2-lb.,  2  doien . per  case,  1 . 95 

Tins,  2%-lb. ,  2  doien . ..per  case,  2 . 80 

Tins,  8-lb.,  2  doxen . per  case,  2. 50 

Tins.  5-lb. ,  1  doxen . .per  case,  2 . 25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  82.00 

Georges  count  110@U5 . 25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2»,  count  300@40J . 23.00 

Norway, count  400@450 .  22.50 

Norway,  count  800®350 .  27.50 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125®140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . . . 12 

Choice  strips,  40-lb.  boxes . 0854 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®. 18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 28®. 85 

Choicest . 45®.  65 

mperial— 

Common  to  fair . — . 22®. 25 

Superior  to  fine . 80®.  85 

Extra  fine  to  finest . 40®  .45 

Choicest . 50®  .55 

Foung  Hyson- 

Common  to  fair . 16®.  18 

Superior  to  fine . 22® .  80 

xtra  fine  to  finest . 85®. 40 

noicest . 45@.60 

Hyson- 

Common  to  fair .  ®  .14 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  @  26 

Japan- 

Common  to  fair . 

Superior  to  fine . 23®. 26 

Extra  fine  to  finest . 28®. 80 

Choicest . 82@.38 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@  .30 

Basket-fired— Extra  fine  to  finest . 82@.S8 

Basket-fired— Choicest . — @.45 

Dust .  @.12% 

Oolong- 

Common  to  fair . @.17 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 25@35 

Choicest . .  .40®. 65 

F  /uchong— 

Common  to  fair . 17®. 18 

Superior  to  fine . 20@.25 

Extra  fine  to  finest . 30@  .85 

Choicest .  .40@.60 


ROASTED  COFFEES. 

Sumatra -Mandhellng— Fancy  brown.,.  .86 

Old  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government— Prime . 25 

Old  Govemmentr-Good . 23 

M  jcha — 

Genuine  Arabian . 28 

Maracaibo— 

Cucuta— Best . 16% 

Cucuta — Choice .  .16 

Cucuta— Prime . 15 

Cucuta— Good . 14 

Laguayra  — 

uaracas—  Finest . . .  .20 

Caracas— Choloe . . . —  ,17 


Peaberry— 

Santos— Fanoy . 17% 

Santos— Choloe . 17 

Santos— Fine . .  .16 

Rio— Fancy . . . 17 

Rio— Choloe . 16% 

Rio— Fine. . 16 

Santos— 

Best' . 16 

Choloe . 15 

Prime . 14% 

Good . 18% 

Fair . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 18 

No  7 . 12% 


Per  lb. 
.07 
.35 
.10 
.20 


SPICES. 

Whole,  bags  or  barrels. 

Allspice . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twalo . 

Cinnamon,  Ceylon . 23®  .27 

Cinnamon,  Batavia . 25@.80 

Cinnamon,  Saigon .  .75 

Cloves,  Zanzibar . .17@.20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 86®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®  .  22 

Ginger  Jamaica,  nnbleacned . .  .20®  .21 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . .  .22®. 26 

Nutmegs,  105-1108 . 18@.20 

Nutmegs,  130-140b . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore.., . 15®.  17 

White  Pepper,  fancy .  25@.80 


Red  Peppers . 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 

Cinnamon,  extra . . 

Cinnamon,  Saigon . 

Cloves . . . 

Ginger . 

'  .15 

..  89V< 

,.  .18>4 

..  .25 

Cayenne  tepper . 

Paprika . 

Mace,  Straight  Penang . 

::  T 

.87^ 

Pure  Ground,  %-lb.  tins,  case  2  doxen 

Per  dox. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  8algon .  2.50 

Cloves . . .  1. 10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne. . 98 

Pepper,  white .  1 . 66 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  dox. 

Mam.  white  2%s, unpeeled  Call!..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  is .  4 . 10 

Tips,  white,  California,  Is .  4 . 40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  100@1.06 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  8s .  1.55@1.66 

Beans,  Lima — 

Fancy  Is . 

Fancy  28 .  1.50 

Extra  standard  2s .  1.15@1.25 

Standard .  1.10@l.lfi 

Soaked . . .  76.  @  .85 

Beans,  Stringlees— 

Fancy  2s .  2 . 00@2. 10 

Fancy  Is .  1.10®  1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  28,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .£0 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2.10 

Extra  Sifted  2s .  1 . 60@1 . 76 

Sifted  2s .  1.15@1.S6 
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Telephone2s .  1.25 

Sweet  Wrinkled  2s .  1 . 40®l .  60 

Standard  E.  J.  2s .  1.00@1.10 

Soaked  2s . 76®  .80 

Succotash- 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 95®  1 . 00 

Pumpkin- 

Fancy,  8s .  1.10@120 

Fancy,  gallons . . . 

Squash- 

Fancy  8s . ... .  1.20 

Tomatoes — 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

6%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-in.  cans,  standard  New  Jersey...  1 . 15 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2 . 80@S  00 
Quarts,  glass  jars. .  2.90 

Fanoy  Strawberry  Is . .. . ...  1 . 40®1 . 60 

Cut  8x . .-. .  1.10@1.16 

Sweet  Potatoes  8s .  1 . 15 

Sauer  Kraut  ts . 95®  1.10 

Spinach- 

Standard  Maryland  Is . 1.25@1.40 

Fancy  New  Jersey  8s .  1.40@1.65 

Gallons .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Apricots—  Per  dox. 

Fancy  8s .  380 

Extra  2%s .  8  20 

Extra  standard  2%s .  2.65 

Standard  2%s . 

Gallons .  8  25@8.65 

Cherries— 

Extra  White  8s .  4.40 

Extra  White  2%s .  3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s . 

Extra  Standard  gallons .  9.75 

Bartlett  Pears- 

Extra  8s .  8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s . - .  8.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  8  •  SO 

Extra  2%s .  8.26 

Peaches,  Crawford- 

Fancy  8s .  8-25 

Extra  standard  2%s . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  1.76 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.50 

Pineapples— 

Sliced  or  grated  2s .  2.25©2.40 

Sliced  or  grated  is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4 . 00 

Singapore  l%s .  1 . 15@1. 25 

Plums,  egg,  8s . . 

Plums,  gage,  8s . 

Apples— 

Gallons .  8.50 

Strawberries— 

2s,  fancy .  8.00 

28,  extra . 

Raspberries— 

Red.  fancy,2s .  2.75 

Standard  2s . 

FISH. 

Lobster- 

Flat  is .  5.00 

Flat  %s .  2.5C@2  75 

Kippered  Herring— 

is .  1.60 

Alaska  Salmon- 

Pink  Is . 1.10 

Medium  Red .  1.25@1.30 

Choice  Red  Is .  1 . 10@1 . 50 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.25@1.30 

Tallis .  2.00 

Flat  Is. .  2.20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic  %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  60  tins .  2. 85@4 .25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09% 

Smyrna  Suit.,  fancy,  6  cr.,  SO  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . „..  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  l-lb.  cartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbe . . 

California,  4  cr.,  50 lbe- . . 

California,  8  cr.,  60  lbs.. ...... 

California,  2  cr.,  60  lbs. . 


Per  lb. 
.07 
.08 
.07 
.06% 


Baskets,  1  lb.  and  2  lb . . . —  .15  @. 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . . . 

2%-ln.,  12  lbe- . 

2-in.,  12  lbs- . . . . . . 

Currants— 

Fancy,  l-lb.  cartons . 

Cleaned,  l-lb.  cartons,  choloe . 

Bulk,  choloe,  50  lbs . . . 

Natural,  choloe . - . 

Citron- 

According  to  quality . .  .19%® 

Lemon  Peel- 

According  to  quality . - . 11%@ 

Orange  Peel- 

According  to  quality.....— . .  .11%® 

Fard  Dates— 

60  lbs.,  bulk . - . . . 

l-lb.  pkge.,  80-lb.  case  - . - . 

Persian  Dates— 

60  lbs. 

Prunes,  California,  25-lb.  boxes. 

Rplneuse,  20x80 . - . . . — 

30x40,  choice . 

40x50,  choice . 

50x60,  choice— . 

60x70,  choice . 

70x80,  choice . .... 

Choice.  50-lb.  box— 

00x70,  80x  90 . . . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

Fancy  40x  50 . - . 

5Gx  60 . . . 

60x  70 . 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . . . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . - . . 

Prime,  50  lbs . 

Choice,  l-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  26  lbs . - . 

Unpeeled,  fancy,  26  lbs . .... 

Extra  Choice  Muir . . . 

Apricots— 

Royal,  extra  fancy,  25  lbs . — 

Moorpark,  fancy,  25  lbs . . . .... 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


18 

10 

.09 
•  08% 

.11 

.09 

.08% 

•06% 

.21 

.18 

.13 

.10 

■  05% 

.14 

07% 

06% 

06 

05% 

.05 


11% 

10% 

10 


07% 

.07 

12 

10 

.11 


.12 

.11% 

.27% 

.23 

20 


.40 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 

Valencia,  28  lbs . 33 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbe . . 

Brazils— 

New,  large,  180  lbs . . 

Filberts— 

Turkish . 

Sicily,  180  lbs . . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 

Louisiana  Paper  Shell . 

Walnuts— 


@46 

@40 


.20 

.30 

.15% 

.11 

.12 

.14 


.10  @.12 


Chilli,  1907  crop . 

Grenoble,  220  lbs . 

.15 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs. . 

.18% 

Extra  choice,  boxes,  25  lbs . 

•  14% 

Choice,  bags,  125  lbs . 

•12% 

IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord’g  to  qual.  19.00@35.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  1S.00@20.00 

Brussels  Sprouts . 12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per!  b . . . 08®  .09% 
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GROCERY  WORLD  PMS-COIMT. 

CORRECTED  WEEKLY. 

Any  Mtiierikor  to  the  “GROCER  T  WORLD  ”  who  it  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  ail  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


Egg* . . 

Dressed  Turkeys . 


DECLINES. 

Columa. 

ADDITIONS. 

Colusa. 

Butter . 

Cheese . 

TU8I  ilD  CAME  ET1ET708  TOD  BUT. 

Standard  Welghti  per  BuiheL 

Marrow  Bun.. 

Medium  Beans, 

Pee  Beans... 

Red  Kidney  Beans.... 

Hominy 
Pease  .... 

Barley .... 

Potatoes, 

Flaitsaeii. . . 

Onions 
SheUbarki 


COL. 

Alarm  Cash  Drawer . —.33 

Alum  .......... ................... .47 

Ammonia .  3 

Ammunition . .  6 

Axle  Or  ease . . . 3 


Bags,  Paper . . . 4s 

Bag  and  Twine  Holders... ..33 

Baking  Powder—. . 3 

Barley . 3° 

Baskets . . ....—63 

Bath  Brick  . . . ...h. ............ .*58 

Beans . m..«..n._.sj 

Blacking,  Shoe  — . 

Bluing— . . 

Borax . . 

Brooms  .— . 

Brushes  .... 

Buckwheat  flour. 

Bung  Borers . - . 33 

Butchers’  Sundries.— 44 

Butter  Dishes . fis 

Butter .....— ............ ......»»,  7 

Butter  Color . . . 47 


is  eeeeeeeeeeeeeei 


eeeeeeeeeeeeeeei 


4 

7 

tl 

.63 

ee.e.e.a9 


Camphor . 
Candles  ... 


.**47 

...16 


t  e  eeeee  see  eeeeee 


Candles 

Canned  Goods . 

California  Fruits . 10 

Vegetables.. . — , . — .  8 

Fish. . -is 

Pie  Fruit . . . -10 


ieeeeeeeeeeee.ee 


COL. 
—.13 
....13 
—IS 
33 
*7 
...  6 
—16 
30 


Sardines.... 

Meats  ....... 

Soups . . 

Can  Openers 

Capers  „ . 

Caps,  Gun- 
Catsup 

Cereal  Specialties, 

Cereal  Coffee  eeeeeeeeeeeeeeeeweee  36 

CheSsS sy 

Chocolate  and  Cocoa . —17 

Chewing  Gum . — . — ji 

Cider . .  •  eeeeeeeeeeeeeeee.ee  sees*  So 

Clothes  Pins . 6a 

Cocoanut . si 

Codfish.  eeeeeeeeseeeeeeeeeeeeeeeeee  35 

Coffee . . . —  5 


Essence . .... 

Chicory . . 

Coffee  Mills . . 

Cooking  Herbs..., 
Condensed  Milk . 


.  6 

- - 6 

. 32 

_  8 

leeeeeceeeeeeeaSO 


Cream... . —20 

Condensed  Mince  Meat . 38 

Com  Meal. . - . —sg 

Com  Starch— . —.58 

Cottoleno . — — . 27 

Cracked  Wheat. . - . 29 

Crackers,  Cakes,  etc.— . 21 

Cranberries  . 

Cutters,  Dried  Beef.. . 33 

Tobacco . . . 64 

Delicatessen . 22 


Dressed  Meats. 
Drugs,  Grocers’ , 


COL. 


•47 


Eggs . - . . 

Essence  of  Coffee— 
E.uaus . . ...— 


■  •«» 

,.  6 

••49 


Fancy  Groceries - _ ay 

Farina— . — . eg 

Farinaceous  Goods . —eg 

Faucets . . . 33 

Canned  Fish . — . ta 

Fixtures . - . —.—32 

Flour . 29 

Flour,  Self  Rising— . 29 

Flour,  Buckwheat. . 29 

Fly-paper . — . 59 

Food,  Bird— . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . 


>eeeeeeeeeeeee 


Gelatine  — . — 

Ginger,  Jamaica . . 

Gravel,  Bird . ..„ 

Grocers'  Fixtures..... 

Herring . - . 

Hominy  and  Grits.., 
Honey . 


,..31 

-47 

-59 

..32 

-35 
,..30 
..  60 


COL. 

lekssssssss.....  •*....•*«•*****... >37 

Insect  Powder . 48 

Ironing  W ns. *.#*59 

Jams- . . . . 

. 46 

Jan  and  Jar  Rubben. 
Jellies . „... 

. .46 

Junket  Tablets . «... 

leoeesnJO 

Ketchup  , . — 

Lamp  Goods. _ _ 

Lard . . . 

......39 

— 44 

Lemons  and  Oranges, 
Lentils.. 

Licorice  — . . . . 

Lime . — . 

Live  Poultry . . 

Lye,  Concentrated . 


3° 

—47 

—37 

—45 

—37 


Macaroni . . 3a 

Mackerel.. . ..34 

Maple  Sugar  and  Syrup— 00 

Matches . —....— 37 

Measures.. . 33 

Meat . ..44 

Mince  Meat _ _ — ..—38 

Molasses  ■»•  • ............  •».......  60 

Mucilage,. . — ... — ..59 

Mustard..— . ...57 

Mustard,  Prepared..— . 57 

Marmalade,, . 46 

Noodles,  Egg.. . 30 


Nuta  m. .............. ...... 

Oat  Meal.,.....—....— 

Olla . — . — .... 

Oil,  American . 

Olive  Oil . 

Olives  •eeeeeoeeeeeeeeeei 


COL. 


Paper  N»»MftH4H444MtH>HM««4»  41 
Paper  Bags  •  ieiSS*HI(M«i  eeeeee  41 

P  ssnn  is ............................ 

Peat,  Dried . sg 

Popper  Sauce . ...5s 

PlddeS  ....M.......MM.......M..4I 

Pickled  Meats . 41 

Plum  Pudding. . . . 46 

Pork  and  Beef. . —43 

Potash  m eeeeee ■ eeeee ••••••*••## eeee  37 

Potato  Chips . . . —4a 

Poultry  Seasoning.— ...—45 
Poultry,  Dressed. . —45 

Poultry,  Live  •  e  e  e  eeeee  t  see  •**•*•  45 

Powder,  Rifle .  6 

Preserves . ..46 

Provisions 

aeeeeeeeeaweeeeese  eeees  •  43 

Puddlne  — ............. ....... ..31 

Putty  ............  ...... ..... .......  48 

Rennet*.... ..50 

Rice  .. . — . 51 

Rice  Flour . . . 29 

Rolled  Oats  — . 30 

Root  Beer . 33 


Sago. 

Salad  Droning— 

Sal  Soda- 
Salt- 

Sapolio . — 

eaeeeeeeneeeeeeaeee  55 

Sardines . . 23 

Sauce  and  Condiments . 52 

Sauer  Kraut . — . 46 

Scales . . 32 

Scoops,  Grocers' . 33 

Scouring  Soap . . . 55 

Seeds ........ •■■—•••.■•■•—.•••.•.53 

Shoe  Dressing...... .  4 

Shot- . - . . . -  6 

Smoked  Fish.. . 35 

Soap,  all  kinds . 54 

Soda,  Bicarb.  seeeeeeneee  •••eeeeee  53 

Soft  Drinks.*.., . . 53 

Soups sg 

Specialties . .  56 

Sptcea . - . 56 

Whole . 5. 

Starch  •  ■  eee, , eeeeee  eeeeee#  e,  eeeeee,  58 

Stove  Polish . . . 58 

Soap  Powders— . 55 

SegarB . 64 


Sugars  ..... 
Sulphur  ... 
Sundries .. 
Syrups . . 


eeeeeeeeeeeeeeei 


Tacks 

Tapioca  — . 

Tar . . 

T see . 

Tobacco,  Chewing.. 


Tobacco  < 

Tubs . 

Twin,  Holder .— .. 
Twine . 


COL 

.—.48 

. 59 

. 60 


•  59 
..30 

■  49 

..“1 

■  64 

..‘4 

•33 

■59 


Vermicelli.. 
Vinegar  — 


■  3* 

-43 


Washboards 

Wax,  Fruit  Jar . 

Wheat,  Cradted .... 

Wheat  Flour . 

Wrapping  Paper.... 
Wringers,  Clothes., 

Woo  den  ware . 

Witch  Haxel . . 


.62 

•59 

,.30 

,.30 

.41 

.61 

.48 


Yeast  Cakes . 63 
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SUOAR. 

Confectioners’ Lozenge,  XXXX .  5.75 

"  Powdered .  5.75 

“  CrownA .  5.95 

“  Crystal  A .  5.60 

■'  Coarse  Granulated .  5.85 

Eagle  Tablets .  6.90 

Crystal  Dominoes .  7.95 

Cut  Loaf. .  6 . 40 

Patent  Cubes .  5.85 

Powdered .  5.70 

Extra  Fine  Granulated .  5.70 

Coarse  Granulated . .  5 . 70 

Granulated . 5.60 

Fine  Granulated .  5.60 

"  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . — .  5.65 

**  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5.65 

“  in  10-lb.  bags  packed  10  in 

»oo-lb.  bag . . .  5.75 

“  in  5-lb.  bags  packed  in  bbls....  5.80 

“  in  5-lb.  bags  packed  in  100-lb. 

bags . 5.80 

"  in  2-lb.  bags  packed  in  bbls....  5.90 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5.90 

“  in  2-lb.  cartons  in  cases .  5.E0 

"  in  2-lb.  p2per  packages  in 

cases .  5.80 

Confectioners’ A .  5.40 

1—  Keystone  A .  5.35 

2 —  American  A . .  5 . 30 

3 —  Centennial  A .  5.25 

4 —  California  A .  5.20 

5 —  Franklin  B .  5.15 

6—  Keystone  B .  5.10 

7 —  American  B .  5.05 

8 —  Centennial  B . 5.00 

9—  California  B .  4.95 

10 —  Franklin  Extra  C .  4.90 

11 —  Keystone  Extra  C..... .  4.85 

12 —  American  Extra  C .  4.80 

13 —  Centennial  Extra  C .  4.75 

14 —  California  Extra  C .  4  75 

15—  Franklin  C . 

16 —  Keystone  C . 

TEA.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @  50 

Foochow — Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior . 23  (§>  28 

£j“e.- .  30  @  35 

Choicest .  @  40 

Guntowder — Choice  to  Extra .  29  @  25 

Choicest .  40  @  45 


Moyunb — Good .  27  @  30 

Fine .  35  @  40 

Choice . 45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  ®  20 

Choice  to  Extra .  22  @  25 

Choicest .  30  @  35 

Young  Htson — Superior  to  fine .  15  ®  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  40 

India — Common  to  Fine .  18  ®  38 

Cbylon— Common  to  Fine .  18  @  40 

English  Brkaxvast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  18  @  28 

Choicest . 30  @  40 

PACKAGE  TEAS.  Per  lb. 

Lipton's  Teas — 

In  %  &  lb.  In  %  lb. 

Ceylon  and  India,  No.  x .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 . .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  a .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  yk s  and  $4s,  15,  ao  and  2$  lb.  boxes. 

Formosa  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  yK%  and  %s, 

15, 20  and  25  lb.  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley's  Tea —  Per  lb. 

yK  lb.  or  %  lb.  in  lead  or  tin  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

$4-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . .  .50 

Formosa  and  Oolong,  Sun-Flower... . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

x-lb.  Silver  Sacks .  22  J4 

%-\b.  Silver  Sacks . 23 

y~\b.  Silver  Sacks . 23*4 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

xoo  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  **  “  .19 

1  lb.  silver  bags .  “  99  .  1 9 J4 

J4  lb.  silver  bags .  “  "  .20 

y  lb.  silver  bags .  “  “  .21 

Packed  in  cases  containing  100  pounds. 


-*- 

McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  a  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  J£  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn's,  hi  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  QREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer’s,  boxes,  y.  gross . per  gross  9. 25 

Mica,  gross . per  gross  8.40 

Peerless,  y  gross . pergross  4.40 

BAKING  POWDER.  Par  Dos 


y  lb.,  4  dot.  in  case....  x.oo 

J4  lb.,  2  doz.  in  case....  1.80 

1  lb.,  x  doz.  in  case......  3.45 

5  lb-,  %  doz.  in  case....  16.75 


Davis'  O.  K.,  #-lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  J4-lb.,  3  doz . per  doz.  .90 

Davis'  O.  K.,  x-lb.,  2  doz . per  doz.  1.65 

Davis*  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  ^-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  %-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.37% 

Leslie's, ^-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  %-\b.  cans,  a  doz.  cases . 90 

Leslie's  x-lb.  cans,  x  doz.  cases .  1.65 

Leslie's,  5-  lb.  cans,  6  cans  in  case . per  lb.  .  12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . . 82^4 

6  oz.  glass,  2  doz .  1  07  J4 

6  oz.  glass.  4  doz .  x.04 

6  oz.  glass,  6  doz .  x  .03 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

xoc. -can,  4  doz.  in  box . per  doz.  .90 

^4-lb.  cans,  2  doz  in  case . per  doz.  x  .25 

x-lb.  cans,  x  doz.  in  case.— . per  doz.  2.50 


-4- 


Royal,  ioc.  size,  4  doz.. 
“  M.  lb-,  4  do* . 

"  %  “  x  "  . 


Ralston  Baking  Powder,  i-lb.  cans,  per  doz. 

"  “  ”  «-lb.  **  “  •’ 

Boston  Brand,  5-lb.  size,  Ji  doz.  case....per  doz. 
**  x  <f  z  “  << 

“  J4  "  a  “  ZZ  “ 

Purity  Brand  5  M  H  '*  Z.  99 

*i  j  a  j  it  ti 

i*  H  **  3  **  Z!  99 

a  5^  **  3  4*  r.  " 

BLACKING — Shoe,  p, 

Shinola . . . per  doz. 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola,  3  doz . pergross 

Bixby’s  Best,  No.  x . . . 

**  91  B.  B.  B.  M . per  gross 

Jacquot  Blacking,  No.  5 . 

Handy  Box,  French,  No.  *5,  large . . . 

"  "  “  small . 

Mason's  No.  x,  #  gross . 

“  "  *»  “  . - . 

a  11  ,  11 

. . . . see..* 

II  II  A  II 

. . . . . . 

It  II  £  It 

T.  M.  French . per  doz. 


.86 
1  *3° 

4  <5 

*•*5 
z.as 
IS. 00 

*•50 
■  55 

eS 

‘i: 

45 

r  Grow, 

•75 

8-75 

.78 

6.90 
a. 75 
4  5o 
4»5 
xo.oo 
500 
s.sa 
s.6o 
•  *5 
4  55  . 
7-5® 
x.oo 


SHOE  DRESSING.  P#r 

Mason's . 

Acme,  1  doz .  1 

Bixby's  Royal  Polish,  x  doz . 

Bixby  let  Oil  Polish . . 

Brownrs  Shoe  Dressing,  x  doz . «... 

Brown's,  Army  and  Navy,  x  doz . «... 

Boyer’s  Frencn  Dressing . 

“  Oil  Polish . 

Admiral  Russet  Combination . . . 

Admiral  Shoe  Dressing . . . 

Whittemore  Bros.  &  Co: — 

Gilt  Edre  Polish,  black . a 

Boston  Waterproof,  black .  3 

Boston  Jr.  Waterproof,  black,  xo-c«ot  sise... 

Elite  Combination,  Baby,  black-.. . . . 

Elite  Combination,  large,  black . . .  9 

Superb  Patent  Leather  Paste,  large . . 

Champion,  black,  friction  polish .  a. 

Champion  Jr.,  black,  friction  polish . 

Frencn  Glose,  black,  self-polishing. . 

Royal  Gloss,  black,  self-poliahing . 

Dandy  ComDination,  russet. . 9 

Star  Combination,  russet.... . 

Dandy  Russet  Paste  large . . 

Bossola  Waterproof  Paste  Polish,  .arge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoe*...... 

Quick  White,  deans  dirty  canvas  shoes. .  ■ 

Oil  Paste  black,  never  dries  op,  large  tfcee_ 


Dot. 

.78 

1 

■  6S 
■75 
•70 
•  70 


00 

85 

8$ 

00 

75 

00 

S3 

75 

75 

00 

73 

75 

rs 


75 
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GREEN  COFFEE.  ft,  lb. 

Rio  Golden  Fancy . « . 09  @.°9% 

*'  Prime .  @08 

••  Choice .  <a.07}4 

Santos  Pexberry,  extra  fancy .  @.I2J4 

“  Fancy . .  .10  <®.xo)4 

"  Choice .  @09  )4 

Maracaibo,  Strictly  Fancy,  Mild . 12  ©.1234 

"  Choice .  @.xxJ4 

W ashed  Caracas,  Fancy . 14  @ .  1 4  % 

Laguayra,  Fancy .  .1034 

Java,  Extra  Fancy  Old  Government . .2 1 

“  Kxtra  Fancy . _ .  ©. 20 

"  Fancy .  @.i9}4 

Mocha,  Hand  34  bales,  genuine,  finest..  ©.19 

Mocha  Seed,  Santos,  Fancy .  @.roJ4 

Mocha  Seed,  Santos,  Choice .  @10 34 

ROASTED  COFFEE  IN  BULK. 

©.12 
©.10 

®-°9J4 

.16 
•»3 

®i*M 

®.I2 

©•>4 
@*4X 
©■IS 
@15)4 
®»SH 
@•*4)4 
@•*3)4 
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Rt(„  Extra  Fancy  Golden. .... 

"  Prime . 

•*  Choice . 

Santos  Peaberry,  extra  fancy. 

Santos,  Extra  Fancy . 

“  Fancy . . 

••  Choice . 

bagnayra,  Fancy . . 

Maracaibo,  Choice . 

"  Fancy.... . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government. 

Fancy . . . 

Mocha,  Finest . . 

Linton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . sa 

U  U  It  -  M 

"  "  '•  3. . 17 

"  "  “  4. . i4 

Pack  In  95  and  30-lb.  cans,  and  05, 50  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 

Eureka . 

Leader . 

fcc'N.v*::::::::::::::: 

Special  Drive . n 

Extra  Value  Blend . 10% 

Bargain  Blend . 10 

Packed  In  50  and  too  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Per  lb 

Two  per  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lh.  Cases,  io-lb.  Cases. 

Ariosa .  15K  isA*o 

Lion .  13W  13K 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  ,a6 

Salndo,  lbs . to 

“  50-ib.  tins . 19 

“  barrels . 18 

Vlv,  lbs . 16 

**  30-lb.  tins. .................................... ........  .15 

“  barrels . 14 

Ground  or  pulverised  without  extra  charge. 


•  »7)4 
•1434 
•13 

.19 

II 


Lipton's  Package  Coffee — 

Special. . at 

Perfection . 20 

Packed  In  30  and  60  pound  cases. 

German- American  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . 99 

“  48  1 -lb,  cans . .29% 

Trinidad,  60  or  100  s-lb.  cartons . 26 

“G-A"  Blend,  90  3-lb.  cans . _ . 94 

La  Cruzada,  60  or  100  i-lb.  cartons . 21 54 

Iowa,  60  or  too  x-  and  2-lb.  cartons . 18  34 

Tumbala,  60  or  100  i-lb.  cartons . 1634 

Quezal  (after-dinner),  is,  24  or  48  34-lb.  cams 

per  34  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  x  lb.  tins . 

Tourist,  24  or  30  3  lb.  tins . 2734 

Almoco,  40  or  60  1  lb.  tins . 20% 

Almoco,  24  or  30  3  lb.  tins . . 2054 

E  L.  C.,  xoo  lbs.  to  case . 14 

E.  L.  C.,  60 lbs.  to  case.. . 14/s 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14)9 

Golden  Drip,  x  lb.  bags,  100  lbs.  to  case .  1434 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  DIUer’s  “  Kosyr  ” 

jo  tins  In  box . per  box  3.80 

is  tins  In  box . .per  carton  .93 

xlb.  tins . perdos.  5.73 

George  Floto’s  Sons — 

Floto's  Coffee  Essence,  -gross  Improved 

cans . _ . per  gross  1.15 

Floto's  Coffee  Essence,  34'gross  cans,  tin 

ends . per  gross  s .  70 

Floto's  Coffee  Essence,  34-gross  cans,  all 

tin . per  gross  t.85 

Floto's  Package  Chicory,  63-lb.  oases,  perlb.  .04)6 
Floto's  Vienna  Coffee  Essence,  Manilla, 

34  gross . per  gross  s.95 

Hummel’s  Essence,  tin  oan,  34  (rots,  per  gross  t.85 
“  tlnends,  “  “  t.70 

"  "  Improved  “  "  s.15 

Chicory,  Sellg's.fis's . 0334 

“  English  Ground,  bags  about  160  lbs.  .0534 

“  Francks’,  stick,  65  lbs . 0634 

"  Muller's,  Columbus  Brand,  3  sticks 

to  lb.,  65  Iks  . 0434 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s,  33 

Blasting,  B,  kegs.  23  lbs .  1. 50 

Duck,  kegs,  ss  34  lbs .  4.73 

Duck,  kegs,  6V  lbs .  2 . 63 

FG,  FFG,  FFFG,  kegs,  13  lbs . . .  4-75 

FG,  FFG,  FFFG,  kegs,  1234  lbs .  2. 63 

FG,  FFG,  FFFG,  kegi,  6)4  lbs .  1.50 

Drop  Shot,  x  to  so,  bags,  23  Ibs.„ .  1.83 

BB,  bags,  25  lbs . . . -  2.10 
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BLUING — Dry.  Per  Grots. 

Barlow’s,  small,  2  doz .  2.60 

"  large,  t  dot. . _ .  3.20 

Sawyer's,  No.  x,  6  doz.  . .  1  -So 

’•  No.  3,  3  doz .  3.3s 

Colburn's,  No.  1,  4  doz . . .  1 .60 

“  No.  t,  3  doz .  2.30 

"  Mammoth,  3  doz . .  3.60 

"  Ball  Blue,  x  oz.,  3  doz .  2.63 

Ball  Blue,  2  oz.,  3  doz .  5.00 


BLUING — Liquid.  Per  Gross. 

Boyer’s  Bengal,  8  oz.,  34  gross .  3.90 

Cream  Indigo,  2  oz.,  J4  gross .  3 .90 

Cream  Indigo,  4  oz.,  y<  gress .  7.4s 

Cream  Indigo,  8  oz.,  % 


gross.. 


11.40 


BUTTER.  Perth. 

Tub  Butter 

Creamery,  Extra,  60-lb.  tubs . - . .29 

“  First,  “  . . . 28 

“  Second,  “  . .27 

Third,  “  . 95-.S6 

'*  Imitation,  30-60 'bs . »3-.24 

“  s-  and  zo-lb.  rolls,  60-  and  zoo¬ 
lb,  boxes . .  .  30 

Ladles,  30-60  lbs„  bakers'  use . 22-. 13 

Print  Butter : — 

Star  or  S.  D,  brands,  1  lb.,  90-30-lb.  bxa,  .33 

B.  B.,  E.  D.  brands,  so-so-lb.  boxes .  32 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 
30-lb.  boxes......... .31 

Sheal  (“400")  Elgin,  no-jo-lb.  boxes .  .30 

Sheaf. . . . .  .  29 

Milhen  Farm,  lbs.  and  34  lbs .  .34 

Gurnse,  pounds  or  half  pounds .  .32 

Belle  Spring .  .30 


CANDLES.  Ft,  ib 

P.fcO.,  I’s,  30  lbs  •  MMMMSSfMSIlSMMMSSSHMUSSil  |I9^ 

«  i6'»,  “  . . . IX^ 

Paraffine.  4’s,  6’s,  8's  cartons,  36-lb.  cases, 

per  lb . .  .0834 

Searchlight  Hotel,  16’s,  30  lbs„ . 00V 

Peerless  “  “  “  . ,0y. 

Bright  Light,  “  “  - . per  box  2.20 

Werk’s,  8’s,  30  lbs . . 

“  16’s,  30  lbs . . 

Carriage  Candles,  size  6x134 . . 

Martha  Washington,  long  in . perlb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason’s,  pints . per  gross  4 . 50 

Mason’s,  quarts . . per  gross  4 . 73 

Mason's,  half-gallons . par  gross  6.75 
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Jelly  Tumble 

Barrels,  ss  doz . . . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason's  Caps,  J4  gro.,  no  rubbers,  per  gro. 
Jar  Rubbers — 

Lip,  wide . . . . per  gross 

Acme,  wide,  1  dor.  cartons . per  lb. 

“  medium,  1  doz.  cartons . .  “ 

Reliable,  whit*  rubber,  wide . 

“  “  medium. . . 

Black,  medium. . . . perlb. 

(ss  lb.  lots  1  cent  per  lb.  less.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram _ per  dot. 

“  Sage . — ...  — ..  “ 

“  Thyme..—...— .  " 

"  Savory .  “ 

"  Special  case  xassortment,  2 

doz.  Sweet  Marjoram,  1 
doz.  Sage,  34  doz.  Thyme, 

34  doz.  Savory . per  case 

A.  Colburn’s  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

34-lb.  cartons,  r  dor . . .......per  dot. 

34-lb  “  "  “ 

34 -lb.  "  •• _ — .  “ 

34-lb.  screw  cap  bottles,  s  dor . per  doz. 

34 -Ib.  square  cans,  2  do*. . .  “ 


..*S 

*5 

•45 

■40 

.26 

.26 

■»5 


.*5 

•»5 

•5 

•»5 


•75 
1.  IS 

:n 


CANNED  GOODS, 

romjito©©—  p*r  Do*. 

Mrs.  Hancock1!  Frying . i.ao 

DuBois'  Frying .  x.io 

Jersey  King,  No.  3,  Standard  Jersey . 9© 

Blue  Hen  Chickens,  No.  3 . ....  .92  34 

Sllrer  Lake,  fancy,  Jersey . . . . .. .  1.0734 

Hoffecker's,  standard,  No.  3 . 85 

Plantation,  No.  10,  1  doz . 1.75 

Silver  Lake,  No.  xo,  1  doz . . . . . .  2.85 

Golden  Rule,  No.  3,  off  standard .  7736 

Alta,  No.  2 . . . 6234 

Lima  Beans — 

Tinsley's,  extra  small . - . .  x .  25 

Silver  Lake . . . . .  x  .co 

Little  Darlings . . . . . .  x  30 

Acorn . _ . .  x .  1 5 

Early  Autumn . .95 

Boyer's,  No.  2 . . . .  x  .©7$$ 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy . . .  x  .60 

Mikado,  Penna.,  fancy . . . . . . .  .90 


We  Are  Advertising 
This  Trade-Mark 


This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver ;  the  best  that 
can  be  made;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 
i-lb.  jars,  $4.50. 

MARMALADES— Orange 
and  Grapefruit 

JAMS — Fig,  Peach,  Grape, 
Strawberry  and  Blackberry 


li.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

3*  South  Front  Street 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


$3.01 

— 

FROM 

— 

$1.51 

1 

James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  unu¬ 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
$3.°°. 

Shinn  &  Kirk 

1400  SPRUCf  ST.,  PNIIA.,  PA. 
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Boyer’s,  M . 72  X 

Acorn,  3s . 95 

Acorn.  No.  2 . 67)2 

Safe,  No.  2 . 53 

White  Wax  Beans— 

Champion . 65 

Winsom,  N.  Y.,  No.  10,  t  dot .  3.60 

Beans  (Pork  and  Beans — 

B.  &  M.,  No.  3,  plain .  1.35 

B.  &  M.,  No.  3,  tomato  sanco .  1.55 

Campbell’s,  No.  2,  plain . 90 

Campbell’s,  No.  2,  sauce . 90 

Oxford,  No.  3 .  1 .05 

Narragansett,  No.  3,  tomato  sauce. .  1.37% 

Van  Camp's,  No.  1,  sauce,  4  dot . . . 87)4 

Van  Camp’s,  No.  2,  sauce,  2  dor . . .  *  -  3a  J4 

Moore  &  Brady,  No.  3,  plain . 82)4 

Moore  &  Brady,  No.  3,  sauce . 87)4 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce ...  .45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  97)4 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1.05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . jo 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1.00 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77)4 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  in  tomato  sauce— 

3-lb.  cans,  2  doz . per  doz.,  1.80 

z-lb.  cans,  3  doz .  “  1.40 

i-lb.  cans,  4  doz .  “  .90 

i-gal.  cans,  doz .  “  3.00 

Sunnyslde  Pork  and  Beans,  plain  or  in  sance — 

3-lb.  cans,  2  doz . per  doz.  .95 

e-lb.  cans,  3  doz. ... .  “  .70 

t-lb.  cans,  4  doz. ... .  "  .  45 

1  -gal.  cans,  )4  doz .  “  3.00 

Red  Kidney  Beans — 

ioan  of  Arc,  No.  z . 82J6 

lartin  Wagner's,  No.  2,  2  doz_ . 72 % 

Van  Camp's,  No.  2,  2  doz. . . per  doz.  .82% 

Corn— 

Kornlet . . .  1.75 

Paris,  fancy  Maine .  1.17% 

American  Beauty,  extra  fancy,  Shoe  Peg...  .85 

Cream  of  Susquehanna . 95 

Baker's,  6.  W.,  whole  grain . .8254 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn’s. . . . . . 70 

Mark,  crushed . . . 65 

Rex,  No.  2,  Fancy  Whole  Grain . 67% 

Vanity,  No.  2,  Whole  Grain . 62)4 

Royal  Exchange,  Whole  Grain . 60 
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Peas— 

Tres  Fins,  100  cans .  14.00 

French,  very  fine,  100  cans .  13 .50 

French,  fine,  100  cans .  12.00 

French,  medium,  100  cans .  xo.75 

Boyer' s,  Midgets .  1 . 75 

Boyer’s,  Extra  Sifted .  1  ■  45 

Boyer’s,  Sifted .  1 . 30 

Boyer’s,  Early  June .  1 .05 

Parrot  Junes .  1.05 

Jumbo  June  . .  z.xo 

Little  Nell's,  Baltimore . 62% 

Hermit  Brand,  No.  a . . . 32% 

Beets — 

Red  Jacket,  No.  3,  small .  1.3s 

Silver  Lake,  fancy,  No.  3 .  1 .03 

Chatauqua,  No.  3 . „ . 95 

Succotash— 

Quaker,  extra  fancy . . .  r  05 

Poland,  extra  fancy  Maine  . 92% 

Spinach — 

Champion,  No.  3 .  1.10 

Shawnee,  No.  3 .  z.  10 

Farren’s,  No.  3 .  1.05 

Farren's,  No.  10 .  3.50 

Sweet  Potatoes — 

Victory,  No.  3,  2  doz . . .  1.10 

Pumpkin — 

Silver  Lake,  No.  3 . 90 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 4254 

Silver  Lake,  No.  10  1  doz .  s.35 

Asparagus — 

Superior,  large.  No.  *)4 .  3.75 

Staple,  medium,  No.  2)4 .  3.15 

Swan,  medium,  No.  254 .  3  *5 

Del  Monte  Tips,  No.  1  )4 .  3.25 

Extra  Tips,  No.  1 54 .  3. 10 

El  Dorado  Tips,  No.  z54 .  3.00 

El  Rio,  medium,  No.  *54,  2  doz .  3.C0 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  Per  doz. 

Extra  Quality .  2.73 

Extra  standard . *.65 

Standard .  2.25 

Pears — 

Bartlett,  extra  quality.  *54* .  2  •  75 

Bartlett,  extra  standard,  254s .  2.60 

Bartlett,  standard,  *J4s, .  2.40 

Cherries — 

Extra  quality,  254* .  3.10 

Extra  standard,  2%s .  3.00 

Standard,  254 .  2.83 

Peaches— 

Goddess,  No.  2)4,  ex.  stand’d  lemon  cling..  *.65 

Tioga,  No.  2}4,  ex.  standard  lemon  cling...  a. 45 
Valley,  No.  254,  standard  lemon  cling .  2  .30 
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Thistle  No.  2)4,  standard  lemon  cling . .  1.23 

Agate  No.  2%,  standard  lemon  cling .  2.00 

Lake  View,  No.  2)4,  yellow  free .  2 .10 

Oak,  Sliced,  Lemon  Cling,  No.  1.  4  doa .  1.45 

Columbus,  No.  2)4,  pie  peeled  yellow  free...  1.87)4 
Columbus,  No.  s)4,  pie  peeled  lemon  cling..  1 .92 
Plums — 

Extra  standard  egg . . .  x.75 

Extra  standard  green  gage - -  1.75 

Standard  egg . . . . . .  ,  .  1 .65 

Standard  gage . . .  1 . 63 


DOMESTIC  CANNED  FRUIT. 

Apples— 

Wayne  Co.,  No.  10,  x  dez .  2.90 

Keystone,  No.  3,  2  doz . . . 87)4 

Blackberries — 

Farren’s,  extra  preserved,  No.  * .  1.30 

Silver  Lake,  syrup,  No  2 .  1 .35 

Nigger  Head,  No.  a .  1.07)4 

Spring  Garden,  No.  a . 90 

Blueberries — 

Leggies,  No.  2 .  1.30 

Loggies,  No.  10 .  6.23 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 .  1 .60 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.90 

Maryland  Leader,  whit* .  1.85 

P.  &  B.  yellow.  No.  3 .  1.80 

Gypsum,  No.  3,  pie .  1.45 

Pears- 

Silver  Lake,  No.  3 . 1.40 

Fowling  Creek,  good,  No.  3 .  x.25 

Ayres  Good,  No.  3 .  1.05 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  *.50 

Pride  of  Rochester,  fancy,  preserved.  No.  s  1.9a 
Rhubarb- 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 90 

Jumbo,  No.  1,  4  doz .  1.00 

Silver  Lake,  No.  2 .  1.50 

Defence,  No.  2 .  s.oo 

Pineapple- 

Acorn,  grated,  No.  2 .  2  00 

Acorn,  E.  &  C.,  No.  * .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.80 

Indian  River,  E.  &  C.,  No.  2 .  1.65 

Terrapin,  E.  &  C.,  sliced,  No.  2 .  1.62 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Singapore  Chunks,  No.  i)4,  4  doz .  1.05 

Wallace,  E.  8t  C.,  sliced.  No.  2 .  1.30 

Singapore,  cubes,  No.  1%,  4  doz .  1.00 

Wagner's,  No.  1,  cocktail,  2  doz . 97)4 

P.  &  B.,  grated.  No.  3 . 85 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes,  No.  1,  4  doz . . . 80 


—IS— 

The  Paul  Taylor  Brown  Co'i 

S I ngaoore  Pineapple,  extra  preferred . 

Chop  Tan  Hin,  "fo  lb.,  cubes .  75)4 

“  J4  lb.,  sliced . 77)4 

“  il/t  lb.,  cubes .  1.02*4 

“  1  Vz  lb.,  chunks . . .  1.10)4 

“  lb.,  spiral  sliced .  1.15 

iyA  lb.,  smooth  sliced .  1-22*4 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINQ  AND  OYSTERS. 

Crabs —  Per  doc 

Devilled,  No.  x,  4  doc . — .  a.  17)4 

Devilled,  No.  a,  a  doa .  3.35 

Clams — 

Gold  Label,  No.  x,  4  doa . . .  x  05 

Star,  No.  x,  4  doz . 95 

Lobster — 

B.  &  M.,  No.  x,  flat,  4  doz . . .  4.30 

B.  &  M.,  No.  )4,  flat,  4  do* . . . .  3.37)4 

B.  &  M.,  No.  x,  tall,  a  doz .  4.15 

B.  &  M.,  No.  y,  flat,  4  doz .  3.00 

Star  brand,  No.  flat,  4  doa .  x.30 

Star  brand,  No.  x,  tall,  4  doz . . . .  3.85 

Star  brand,  No.  x,  flat,  4  doz .  4.35 

Shrimps — 

Peerless  Brand  (Barataria),  dry.  No  x, 

a  doz .  1.17)4 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  doz .  z.xa)4 

Cotton  Bale,  pickled.  No.  1,  a  doz .  x.xo 

Mackerel — 

Pickert's,  soused,  No.  a,  a  doz . 

Pickert’s.  soused,  No.  3,  a  doz . . .  3.13 

Underwood,  soused,  No.  x,  4  doa.. . . .  1.50 

Underwood,  soused,  No.  a,  a  doa. .  a. 45 

Oysters — 

Boyer's,  No.  x,  a  doz . 95 

Boyer's,  No.  a,  a  doz . . . ............  x.8a)4 

M.  &  B.,  No.  1,  a  doz . 92)4 

Stewart's,  No.  a,  2  doz..* . — .  1.65 

Stewart's,  No.  x,  a  doz . 85 

Victory,  No.  1,  a  doz .  90 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  1.47)4 

Gold  Label,  No.  x,  spiced,  4  doz . 85 

Salmon — 

Gibralter,  Sockeye,  No.  x,  tall .  1.90 

Glbralter,  Sockeye,  No.  )4,  flat .  x  .85 

Hapgood's,  No.  x,  tall,  4  doz .  1.9# 

Hapgood's,  1  lb.,  flat,  keys .  a. 35 

Porter's  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  x.70 

Humes,  Karluk,  No.  x,  tall,  4  doz .  x.35 


Guaranteed  to  comply  with  the  National 
Pure  Food  Law 


- AS  ARE - 

ALL  FOOD  PRODUCTS  OF 

J.W.  BEARDSLEY’S  SONS.New  York 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horseshoe,  No.  z . .  . . .  *.t° 

White  Bear,  red.  No.  x,  tall .  x  .30 

White  Raven,  . 95 


Plata. 

Chancerelle,  J4s,  key .  *5.00 

La  Champagne,  ^s,  key .  17.00 

Billet,  imall  '/xs .  14.00' 

Tricolore,  s .  9.00 


SARDINES — Bentlasa. 
L«  Champagne,  tf’s,  key . - . 


Cadeau,  W’a, 
Imported— 
French, 


key. 


as-ao 


W»,  Martel* . 

%i,  Martel* . - . 

Moral,  boneless . 

Vs,  Aurora,  smoked . 

Mtattud— 

Us,  Irma,  100  cans.... 

5  s,  Eureka,  key,  100  oaas . — 

y  6,  Underwood’s,  50  cana... ........... 

)  s,  Irma,  so  cans. . . . . . . 

Ms,  Harbor,  48  cans,  wrapped . 

8s,  Continental,  key,  48  cans . . 

Ks,  Blanchvllle,  to  cans . 


9.50 

>3-25 

17.50 


3-4C 
3-*5 
3-95 
3-45 
3-40 
a. 50 
a. 30 


3-*5 

3.40 


Us,  Inna,  too  cans . . 

4fs,  Continental,  key,  too  cans . 

%s,  Owl,  key,  100  cans .  3.52J4 

OoKt  Label,  54  «,  oil,  <00  cans. .  t.  40 

“  Jfs,  mayonnaise  dressing,  100  cant  6  -40 
"  “  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  too  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Amour's  Yerlbest,  with  key,  No.  1,  s  dos .  1 .40 

“  “  with  key,  No.  s,  1  dos .  1.35 

Falrbank’i,  with  key,  No.  1,  2  dor .  1.35 

“  with  key,  No.  »,  x  dor... . .  2.25 

11  with  ksy,  No.  6,  1  do* . 7.00 

“  with  key, No. 14,  J4  dor.,  per  cate  8.13 

wibby's,  with  key,  No.  x,  2  dor . 1.35 

"  with  key,  No.  a,  x  dos .  1.35 

Chipped  Beef. 

No.  I,  s  doz . — .  2.00 

No.  %,  2  doz .  z.15 

31ass,  No.  %,  2  dot .  z.;e 

■Jlasa,  No.  1,  2  doz,. . . .  2.50 

Beechnut  Sliced  Beef,  No.  i,glassjars,perdox.  2.77)4 
Beechnut  Sliced  Beel,  No.  54,glassjars,per  doz.  z .  70 
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Acns  Sliced  Smoked  Beal.  Per  dos. 

Large  tins,  2  dos . . . . .  2.60 

Medium  tins,  4  dos . . . .  1.  60 

Medium  tins,  2  doz . .  x.65 

Small  tins,  4  dos . . . .  x.oo 

Large  glass  jars.  1  dos. . . . _ .  a .  85 

Special  jars,  1  dos . . . . . .  2.6a 

Junior  jars,  2  dos .  z.io 

Slicad  Bacaa. 

Beechnut  Bacon,  No.  1,  glass  jars .  2.50 

Beechnut  Bacon,  No.  )4,  glaaa  jars . 


Acme,  large  glass,  1 
Acme,  junior  glass, 


........  z.55 

........  2.75 

ados . . . .  x.6o 


dos... 


Resist  Beef. 

Fairbank's,  No.  z,  a  doz . . 


i-35 


Fairbank’s,  No.  a,  z  dos . . .  2.35 

Armour's,  No.  z,  2  do* . . . . „....  x.40 

Armour's,  No.  s,  1  dos . . .  2.3s 

Libby's,  No.  z,  2  dos . . .  *.35 

Libby's,  No.  2,  z  doz . . . . .  2.35 


Kingan's,  No.  1,  2  doz 


z.25 


Kingan's,  No.  a,  z  dos . „ . . .  2  27)4 

Loach  Tongas. 

Fairbank’s,  No.  1,  ados . . . . . .  s.ao 

Libby’s,  No.  z,  s  dos . . . . . . .  a. 90 

Armour’s,  No.  z,  ado*.. . . . . .  1.70 

Whale  Oz  Tongas. 

Fairbank's  No.  a,  *  do*„. . . 7.0a 

Libby's,  No.  s&,  r  dos.,  ■■■  .  .  10.00 


i  dos, _ 


Pottad  Nam  or  Oz  Tongue 

Armour’s  Yerlbest,  No.  M,  4  dos. 

Armour's  Yerlbest,  No.  J4,  * 

Libby’s,  No.  34,  4  dos.. 

Libby's,  No.  34,  4  dos.. 

R.  &  R.,  No.  34,  4  doz .  1. 15 

R.  &  R.,  No.  34,  2  doz .  z.95 


1  eseeees  see  **•*•• 


■  45 
.80 

•44 

.80 


Petted  Chiekee  er  Turkey. 

Armour's — 

No.  U,  4  do*.  ********** ••***» see****** •»****•*« eeeeesss*  *7* 

No.  54,  a  dos . . . . .  Z.45 

Libby’ *- 

No.  51,  4  dos . 85 

No.  34,  *  doz . . .  1.50 

R.  &  R.,  No.  54,  4  doz .  1.75 

Boned  Masts, 

Curtice  Brothers,  ”  Blue  Label”—  Per  Dos. 

Chicken,  No.  % .  1.85 

“  “  z .  5.00 

Turkey,  “  % . . 

"  “  z .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  11 .00 

Whole  Ham,  No.  x)4 .  .  9.00 

Whole  Ham,  No.  2 )4 .  *3.50 
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Davilled  Meats. 

Curtice  Brothers,  “Blue  Label” — 

No.  jos.  No.  zooz. 
Per  Do*.  Per  Dos. 

Ham . z.50  a. 50 

Tongue... . . . z.50  s.50 

Chicken . a.zo  3.25 

Turkey . . .  a.zo  3.25 


Petted  Meats. 

Curtice  Brothers,  ”  Blae  Label  ”— 

No.  34 Tin. 
Per  Doz. 
Hi 

Tongue . 

Chicken 


No.  X  Tin. 
Doz. 


Per  ] 


•*5 

•®5 

>95 


Turkey.., .  *.95 


a.  *5 

*  *5 
3.00 
3.00 


Soups. 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  dos . . 

s  lb.  cans,  s  doc . . 

1  lb.  cans,  4  do* . . . 

Gallons,  cans,  %  do* . . . 

Schlznmet’s,  assorted.  *  lb.,  4  dos....„ . 

Campbell’s  Assort  ,  No.  1,  4  doz . . 

Campbell’s  Special  Assort.,  4  do* . 

Schimmel’s  Assort.,  No.  1,  4  doz . . 


Curtice  Brothers,  “  Blue  Label 

Quart*. 


Per  Dos, 

Consomzae .  3.  *5 

BouBon . . .  3. zj 

Beet . — .  3.  *5 

Julienne. . . .  3.  *5 

Vegetable .  3.15 

Tomato— .  3.  z$ 

Ox  Tail, .  3.15 

Mock  Turtle .  3.15 

Tapioca  Crecy . .  3.15 

Pea  .  3. *5 

Mutton  Broth .  3.15 

Clam  Chowder— .  315 

“  Broth .  3.  *5 

Chicken  Gumbo . .  3 .  *5 

Mulligatawny .  3.15 

Chicken . . .  3.15 

“  Broth .  3.15 

Green  Turtle .  6. 50 

Terrapin .  7.25 


Plats. 

Per  Doz. 
*•75 
>•75 
>■75 
>•75 
*■75 
>•75 
>■75 
*•75 
>•75 
*•75 
*•75 
*•75 
*•75 
•  75 
•75 
75 
•75 
■75 
•50 
75 


per  dos. 
*•35 
1-35 
•9° 
S.00 
.85 
.*5 
•87H 
•85 

K-Pints. 
Per  Dos. 
»5 
•5 
»5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
•5 
*5 
«5 
*5 
»5 
»5 
*5 
•5 
00 
*5 
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CANDIES  AND  CONFECTIONERY. 

Croft  &  Alien  Co.—  Per  lb. 

Extra  Mixtures^.. ...... . . ,,30-lb.  pails  .08 

Cream  JeBy  Mixture*,,...,... •"  .0934 

Elcrofteu  Mixture* -  ■«  .oStt 

Nobtre  Mixtures . .  “  .09% 

Cadeila  Mixtures. . . .  "  .** 

Fine  French  Mixture*., .  **  .*3X 

French  |  Creams, . “  ,om 

American  Mixture*....— ........  "  .0854 

Variety  Cut  Drop*— ...............  “  .0854 

Darling  Mint* . . .  •*  .o8)4 

Golden  Drip  Bar . . .xj-lb.  boxes  .zo 

Soar  Bails . . . . . 30-lb.  pails  .o8)4 

Pancella  Cream  Chocotate _  ,rx34 

I  X  L  Assorted  Cbocotas*. . „.  "  .is 

King  B  Assorted  ChoootaS»_.  ....  “  .*3$t 

No.  1  Fine  Assorted  Chocolate...  “  ,it% 

Nonparlel  Drops . . “  .*3 

Chocolate  Covered  Cum uh .  “  .zs 

Dairy  Chocolate  Chips . *5-lb.  palls  ,it% 

Chocolate  Mint* . . . jo-ib.  peUs  .11% 

Honey  B  Comb . . . . . sz-ib.  pells  .  1 7  54 

Cream  Cocoaxmt  Bails . sfUb.  pail*  ,  xo54 

Cream  Pcgpqmtat— — .— —jo-lb.  ^pafl*  .09  54 

Wellington  Caramels - . . *J-tb.  palls  .cl* 

Frozen  MUk  “  . . ,.30-lb.  palls  .zo 

Soft  Jelly  Gum  Drops - -  "  .07K 

Superfine  "  . — .  ”  .zo 

Bean# . “  .08 

Assorted  "  _ _  •*  .0,34 

Conversation  “  . . „....s8-lb.  palls  .0034 

C.  &  A.  Crown  Stick . . . 30-ft.  pail*  .08 

Panccila  Chocolate,  *4b.  boxtes,  jo-lb.  cases  ,z>34 

Rock  Candy,  assorted  . . xo-fti.  box**  .0954 

Pl&&y  gOCXH  ...  eeeeeeee* *****  „.io  boxes  In  cas*  4.30 


CATSUP. 

Beefsteak  Catsup,  Medium . 

Per  Dox. 

a.  00 

Campbell's.  No.  8,  Tobasco . 

P.  P.  Co  ,  Spiced,  No.  32,  5  dox . 

Home  Made,  No.  8,  4  doz . 

.  *-35 

Waldorf,  medium,  ia  oz.,  screw  top, 
Snider's  Catsup : — 

Pints,  *  dox . 

s  dos . 9154 

%  -pints,  2  dox . . . 

Quarts,  1  dos . . . . 

Gallons,  6  jugs  la  crate . 

— . y-  3  *5 

...per  jug  ,8s 

HERE  IS  YOUR 
QUESTION  ANSWERED 


Do  You  Know  What 
Ramiy  Stands  For? 

■  ’  t"  4,-w 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  "you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  )4-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  io  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors.* 

If  you  want  particular  smokers  to 
come  to  you,  put  the  Ramly  in  stock. 


MENTOR  CIGARETTE  CO. 

%404  Atlantic  Avenue  -  -  BOSTON,  MASS . 

Philadelphia  Representative  Arthur  Hagan  &  Co.,  151  N.  Third  St. 
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ketchup. 

Curtice' ■  "Blue  Label"  Tomato  Ketchup Per  Caae. 


Small,  35  bottles  in  case .  3.00 

Medium,  35  bottles  la  case .  4  -  75 


Large,  13  bottles  In  caae . . .  3*75 
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Wilbur’s  Cocoa — 

Breakfast,  &-lb.  tins,  6-Ib.  boxes . per  lb,  .35 

“  34-lb.  tins,  6-lb.  boxes. . per  lb.  .34 

Wilbur’s  Chocolate — 

Premium,  Ks,  ra-lb . . . per  lb.  .33 

Sweet  Clover,  H*>  64b._ . per  box.  1 .60 


Hooton  Cocoa  and  Chocolate  Co. — 


CHOCOLATE  AND  COCOA. 


Walter  Baker  &  Co’s Per  lb. 

Premium,  is  to  95  lbs . . . . . . . . . 

Caracas,  sweet,  6  lbs..... . . . . . 30 

German,  sweet,  19  lbs  . . — . 95 

Auto,  sweet,  6  lbs . . . . «.*. . .  .30 

Cocoa,  >d-lb.  cans,  19  lbs.  In  box . 36 

Cocoa,  34-lb.  tins,  6  lbs.— . 36 

W.  H.  Baker  s:— 

Best  Cocoa,  34-lb. sise. . perlb.  .33 

“  4-lb.  “  - . — .  "  *34 

Premium  Chocolate,  34*,  is  lbs . . . 34 

**  34s,  is  lbs . . . 34 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 33 

Best  Sweet  Chocolate,  1-5*,  ia  lbs . 32 


Hershey’s — 

Milk,  34s,  6  lb . per  box 

Cocoa,  Kpp's,  34-lb.  tins,  7  lbs . 

“  Van  Houten’s,  6-lb.  boxes,  i-lb.  tins, 

per  tin, 

•<  '•  6-lb.  boxes,  X-Ib.  tins, 

per  tin, 

“  "  6-lb.  boxes,  34-lb.  tins, 

per  tin, 


i.55 
•  4* 


•7* 

•37« 


.19 


•*  HuylePs,  34*.  «  lb . . 43 

"  “  *s,6  1b . . 45 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases — 

Per  can.  Per  dor. 


34 -lb.  round  cans . 

34-lb.  “  ... . 

i-lb.  “  ~ . 

i34-ox.  "  50 cans  in  case 


•»9 

■  30 

■59 

.07 


*.*7 

3.60 

7.08 

Per  lb. 


5-lb. 


*■75  55 


Bensdorp's  Chocolates,  64b.  boxes,  34  boxes 


In  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . . . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  344b.  cakes . 36 


Blooker’s  Cocoa  Powder — 

34 -lb.  tins,  2  dor.  In  box . . . per  dor.  1.88 

34-lb.  tins,  2  dor.  in  box- .  “  3.50 

i-lb.  tins,  1  dor.  in  box .  “  6.50 

5-lb.  tins,  1  dor.  In  case . per  lb.  .52 

10-lb.  bags,  1  dos.  in  caae . .  “  .  50 


Cocoa,  labeled,  34s..’ . 

Cocoa,  labeled,  Js . 

Premium  Chocolate,  34* 
Premium  Chocolate,  34 s . 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  34-lb.  packages . 

Premium  Chocolate,  13-lb.  boxes,  6  boxes 

In  case,  34-lb.  packages . 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

in  case,  34 -lb.  packages . 

Premium  Chocolate,  13-lb.  boxes,  6  boxes 

in  case,  34 -lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34 -lb.  packages . 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  34-lb.  packages . 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box 

Cocoa,  6-lb.  boxes,  19  boxes  In  case,  fifth-ib. 

tins . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34 -lb- 
tins  . 


■3* 

.38 

.38 

.30 


.36 

.36 

•36 

•36 

.30 
•30 
.30 
i-75 
.40 
•4® 
•  39 
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Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34-lb. 

tins . 38 

Cocoa,  i3-lb.  boxes,  6  boxes  In  case,  34-lb. 

tins . 3s 

Cocoa,  13-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . . . 4° 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 4* 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boxes,  12  boxes  In  case . per  lb.  .37 

ia"  "  6  "  "  .  "  .37 

“  Always  Ready  ’’  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,  12  bits.  Incase,  34  lb.  tins  "  34 

34-lb. tins,  6-lb.  bxs.,  12  bxs.  case  "  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 1.75 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  19-Ib. 

boxes . 40 

Croft’s  Cocoa,  Is,  3  dot.  in  box .  1.85 

«  "  34s,  6  lb.  “  33 

“  “  34s,  6  lb.  "  32 

"  "  3  lb.,  6  cans  In  box . 30 

“  Swiss  Milk  Chocolate,  48  5-c.  cakes..  1 . 50 
“  Premium,  34s,  11  lb.  “  ...  .31 

"  “  34s,  12  lb.  “  ...  .30 


Milk  Chocolate — 

40  3-cent  cakes  in  box,  34  to  hall  case. . to 


40  "  “  48  to  case . . .  .to 

24  5-cent  oakes  in  box,  34  to  half  case . 7! 

34  "  “  48  to  case . 7I 


CONDENSED  MILK. 

Eagle,  4  dos .  6.25 

Eagle,  2  dor .  3.15 

Challenge,  4  dos .  3.90 

Defiance,  4  dor .  3  90 

Magnolia,  4  dor . . .  4. 45 

Rose,  4  dor . 4.20 

Dime,  4  dor . . .  3.  50 

Winner,  4  dor .  4.20 

Baby,  1  dor.,  glass . „ .  1.90 

Red  Cross . 4.40 

Peninsular.. . . .  4.35 

Leader .  3.90 

Banner, 4  dos . . .................. .  4-3° 

Star,  4  dor .  4.4* 


EVAPORATED  MILK. 


Peerless,  family  sire,  4  dor, 

Peerless,  5c.  site,  4  dor . 

Yacht,  family . 

St.  Charles,  family  sire,  4  dor... . 

St.  Charles,  hotel  sire,  a  doz . . 

Silver  Cow,  5c.  sire . 

Pet,  10-c.  sire,  4  dos . 

Pet,  5-c.  sire,  6  dos . . . 

Van  Camps,  6  dot.,  small . 

Van  Camps,  4  dor.,  family . . . 

Van  Camps,  4  dor.,  large . 


....6  dor. 
per  case 
per  case 


3  40 

1.90 

3  75 
2.85 

3.80 

2.90 

3-35 

3.90 


KNICKERBOCKER  CHOCOLATE  CO. 
Hasty  Lunch  Chocolate — 

34-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

&lb.  “  “  34-lb.  “  „...  "  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  %-lb.  tins,  6-lb.  boxes . . . 36% 

“  3^-lb.  “  12-lb.  “  . 36 

Bedford  Cocoa — 

Labeled  %-lb.  cans,  6-lb.  boxes . 29% 

••  J|-lb.  “  13-lb.  “  ... . 29 

“  Lib.  "  6-lb.  »  . 3  'Ya 

“  4-lb.  “  13-lb.  «  . 31 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  %a,  6-lb.  boxes . *6}4 

“  J<s,  12-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cakes . per  box,  1.35 

“  3-C-.7*  “  . .  “  I*4° 

Premium  Chocolate — 

%-lb.  cakes,  13-lb.  boxes . 27% 

&lb.  “  24-lb.  "  . 97 


HIRES  CONDENSED 
MILK  AND  CREAM  PerCMe 


Hires  Con- 

^5-60 

densed  Milk  .. 

Queen . 

4.60 

Blue  Ribbon ..... 

4-35 

Premium . 

4-35 

Silver . 

4-75 

(Each  of  above  brands 
4  dor.  in  case.) 


(fold  Cream 

Packed  in  casts  of  Forty- 
eight  ao  oz.  cans. 

Less  than  five 
cases.. .  4.25 


Five  cases  or  more .  4.20 

Twenty-five  cases  or  more...  4.15 
Fifty  cases  or  more .  4.10 


WILL  YOU  BE 
OUR 

CORN  FLAKE  JURY? 

There  are  several  brands  of  Corn  Flakes  on  the  market;  some  sell  well — some  fairly  well — 
and  others  only  sell  now  and  then. 

It’s  up  to  you  to  decide  which  is  the  best  for  you  to  sell. 

Decide  for  your  customers’  interests  and  your  own  at  the  same  time. 

Just  put  a  sample  of  each  Corn  Flake  side  by  side,  and  the  test  will  always  come  out  in  favor 
of  Malta=Vita  Corn  Flakes.  This  means  satisfaction  to  your  customers. 

Now,  our  big  Free  Deal  of  1  Case  Free  with  7  is  of  interest  to  you.  It  means  extra  profit 
for  you. 

Profit  is  what  you  want,  profit  is  what  you’ll  get  if  you’ll  only  order  before  our  Free  Deal 
expires — May  15. 

Our  package  is  bigger  and  better  than  any  10-cent  package  on  the  market. 

Order  through  your  jobber  to-day. 

MALTA-VITA  PURE  FOOD  CO.,  Battle  Creek,  Mich. 


r 
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COCOANUT. 

Schepp's  Shredded,  #-lb.  pkgs.,  15  lbs.  to  case 

3a  lb* . 

Dunham  s,  5-cent  package . 

“  . ~ . 

"  . . 

"  34*  and  »s . 

Franklin  Baker  Co’s — 

Brasil,  70  V-lb.  packages . 

"  35  34-lb.  “  . 

"  38  M-lb.  and  16  34-lb.  packages . 

Brasil,  18  r-lb.  packages . 

“  Shred,  in  paHs,  20  lbs . 

“  “  In  boxes,  25  lbs . 

"  “  In  barrels,  140  lbs . 

Table  Talk,  Thread,  In  pails . 

“  “  In  boxes . 

“  “  In  barrels,  140  lbs . 

Bakers',  Macaroon,  barrels,  140  lbs . 


Slice, 

Strip, 


iso  lbs... 
iso  lbs.. 


Per  lb. 
*3% 

.29 

,a6 

.28 

.26% 

2.  So 
2  .50 

2.50 

2.50 

.11 

.10J6 

,10 

•11 

.1034 

.10 

.1054 
•  io34 
.io34 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Batter  Crackers . . . 08  0834 

“  . 08  .08K 

WIm  Scroll...... . . .  .xo}£ 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards. 
J.  S.  ltd  ns’  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07U  .08 

Brown  Edge  Water . 

Butter  Thin .  12 

Clover  Mixed . ... .  ,08 

Cocoanut  Ripple. .  .io 

Cocanut  Taff.y  Bar  .  ,12 

Cookie  Mixed . 0834  .09 

Crystal  Bar .  00 

Fig  Bars .  ,'jo 

Frosted  Spiced  Wafer... .  .09 

Fruit  Cookies . 0834  00 

Fruit  Gem .  ,08 

Grandma  Cookies . . . . . 0834  .09 

Honey  Jnmbles,  XX . 0934  .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . . . .09 


Iced  Ginger  Tablet .  .08 

Iced  Honey  Jumbles . 0954  .10 

iced  Vedette  Wafer . . . 0734  .08 

Lemon  Bar . 0834  .09 

Mau-tn-the-Moon .  .08 

Milk  Lunch . . . . . 07  .0734 

Orange  Cookies . 0734  .08 

Quaker  City  Mixed . 0734  .c8 

Salted  Strips . .09 

S*  ltines . . .  ,Ja 

Soda  Biscuit  XXX . o634  .07 

Spiced  Wators . 0734  .08 

Sunshine  Cookies . 07K  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 0634  -07 

Package  Goods —  Per  doz. 

Animals . 50 

ButterThin . 1.00 

Gingerettes .  x.03 

Geld  Medal  Soda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafers .  1  .00 

Ivinettes .  x.oo 

Milk  Lunch . . .  1 .00 

Our  Ginger  Snaps . 50 

Pink  Tea .  j  .00 

Sugar  Snaps . . 

Saltona  Biscuit .  1  oa 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  in  case,  per  doz.  1 .  ij 
“  with  Horso-radish.p.  dz.  i.ij 
Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  with  Hors  e-rz  dish.  p.  dz.  1.75 
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Weln  Seed,  In  bbls . . . per  gal. 

“  1  gallon  stone  jars  . per  jar  .75 

“  5  gallon  keg* . . . .  .per  keg  2.50 

Prepared  Mustard,  In  bbls... . . per  gal. 

“  “  In  15  gallon  kegs..per  gal. 

“  '  In  10 

“  “  In  J  “  “  .25-. 40 

\\  £  « gallon  j>atl*...per  pall  .75 

Prepared  Special,  with  spoon,  2  doz.  In  case, 

per  doz .  95 

"  Sifting  top,  2  doz.  In  case. ....per  doz.  .46 
“  with  Horse-radish,  a  doz.  In  case, 

per  doz . . . 95 


IMPORTED 


FANCY 


AND  AMERICAN 
CHEESE. 

Em  men  thaler  Swiss  Cheese,  Selected  tub . 24 


....loaf, 


•  *5 
.22 

•34 

•32 

.90 

.26 

3*25 


1-75 

*•*5 

4.00 

.19 

.16 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  In  case..per  lb.,  .3234  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single, 

In  tin . . . per  lb. 

“  i-lb.  tins . per  case 

Camembert,  In  wood  boxes. . per  doz.  2.75-0.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

Parmesan,  grated,  ready  for  use,  liwge  bottles, 

per  doz . . 

Parmesan,  grated,  reedy  tor  use,  small  bottles, 

per  doz . . . 

Ontttser  Hand  Qieese,  100  In  box . . . 

Edelweiss, Romatonr  and  Bier-Knse...per  doz. 

American  Swiss,  No.  1 . loal  .16  cut 

"  “  Square  loaves,  No.  1,  about 

25  lbs.  each . p.rlb. 

Limburg er  Cheese,  No.  i_...box,  18  ;  34  box 

18;  leu . . . . . 

Muenstor  Cheese . . .  *,  ‘  "per  l'b. 

Brick  Cheese,  No.  1 . •* 

English  Dairy  Cheese . <• 

Pineapple  (Picnic  siso),  6  In  her  ,,, . .per  box 

“  (Gem  slse),  6  In  box... .......  * 

Royal  Luncheon  Cheese — 

Dinner  size,  r  doz.  In  case . per  doz. 

Lunch  slxe,  2  doz.  in  case .  “ 

Picnic  size,  2  doz.  in  case .  “ 

Trial  slse .  «< 

MacLaren  Imperial  Cheese,  Club  slse.per  do*. 

“  “  “  No.  1  size  “ 

“  Roquelert  “  large  size  " 

“  “  “  small  size  “ 

Fromage  de  Brie,  M.  C.  C.,  1  in  box...per  box 
“  d'Isigny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  « 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phila.,  1*  **  ....  “ 

Mini  a  tore  Cream,  or  PhUa.12  “  •• 

Hand  Cheese,  8  doz . ’  «• 

4  «<  . “  <• 

"  4  “  Thuringer.. ■■ 


•*9 

.18 

.z6 

•1734 

3.00 
z.z5 
*•*5 
4-50 
2.40 
1  *35 
1. 00 
1. 00 
2.40 
*•95 
*•45 
*•55 
*55 

*.40 

*.05 

2.29 

1,10 

*•35 

•  70 

•  *5 
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Farmer  Hand  Cheese,  4  doz.  In  box... per  box 

Schutzen  Cheese,  rs  In  box  .  “ 

American  Mountain  Cheese  (Alpen  Ease),  50 


z-lb.  package*  . 


-..per  1 


*•45 
1  .*5 

.18 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  Wuratel,  16  in  tin . per  doz.  «.7< 

“  s  «  . . .  « 

Carlsbad  Speck  (Imported  Bacon)  ....  “  .32 

Imported  Cervelat  Sausage  (RoUrs) . per  lb.  .  48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breast,  Imported,  marked  weight,  per  lb.  .65 

Pate  de  fo is  Gras,  small  size . per  doz.  3.00 

American  HoLstelner.. by  bbl.  rz  less,  per  lb.  .14 

“  L&ndjager,  short ...... _ per  lb.  .*4 

“  Mortadella,  Dry . . per  lb.  .*5 

“  Knack wurst,  25  la  box,  per  box, 

#4-75 . . . per  doz.  s.40 

Cervelat  (E),  50  and  100-lb.  boxes, 

.*934;  1*** . —  .si 

Cervelat,  Blue  Ribbon,  50  and  zoo¬ 
lb.  boxes,  ,z8 ;  less. . 20 

“  Cervelat,  Crescent,  50  and  reo-lb. 

boxes,  .15;  leu . . 

"  Cervelat,  Tip  Top,  50  and  100-Ib. 

boxes,  .12;  less . ,14 

Cervelat,  E.  Gotha  er,  50  and  100-lb. 

boxes,  .22;  less . .*. 

“  Salami  (E),  50  and  100-lb.  boxes, 

.  „  ;*9:  >•** . ~ . .  .so 

Salami,  Blue  Ribbon,  50  and  100- 

lb.  boxes,  .1734 ;  less. . . . 19 

“  Salami,  G.  A.  P.,  50  and  1  oo-lb. 

boxes,. 16;  lsss....„ . 17 

“  Tongue  Sausage . . . per  lb.  .18 

“  Smoked  Brannsshwelgw  Liver  San- 

uSi^::rzr:^!b'  .3 

“  Petit  Delicate**  Frankfurters ,  plain, 

perdos . la0S 

"  Fodt  Dell  carets  Frankfurters,  with 

Sauer  Kraut . .......per  doz.  z  .00 

"  Lebanon  Beef  Bologna..... per  lb.  .15 

“  Paprika  Speck...."™!.. _ "  .18 

Mettwum,  half-round . . .  «  ,xi 

Uver  Sausage  (Special),  trufto,  gooae 'or  ear- 

.  deI1*n . - . . . . . per  lb.  .24 

Smoked  Thnrfnger  Butwunt . .  “  .18 

“  P*2®erwni»t_...„ . •*  .18 


PICKLED  MEATS. 

Lamb  T ongues  (Derby  Brand),  pint  glass  jars. 

per  do* .  1.75 

u  (Darby  Brand),  qmart  gUs*  jar* 

. - . — .  5.7s 

"  (Derby  Brand),  sms.  jm, 

p«r  do* . .. .  9  50 

Calves*  Head,  In  round  tins . per  doz.  1.65 

Pickled  Meats,  in  glass .  14  z.oo 

(Tripe,  Ox -Heart,  Beef  Salad,  Plf**  Feet.) 


“get  SOME" 


You  Can’t  Have  Your  Own  Brand 

It  isn’t  practicable  for  the  average  dealer  to  have  his  own 
brand  of  pork  and  beans  —  he  must  sell  proprietary  brands. 
There  are  very  many  —  which  shall  he  send  out  to  represent 
his  store. 

Naturally,  the  easiest  sold  and  the  best.  Van  Camp’s 
Pork  and  Beans  are  easiest  sold  because  they  are  the  most 
advertised  ;  that’s  a  question  of  fact — look  at  the  magazines. 

1 1 ’s  the  best  because — well ,  you  be  the  j  udge .  Compare  it  with 
any  brand  you  like  and  judge  it  hard  both  by  eye  and  palate. 

VAN  CAMP  PACKING  CO. 

INDIANAPOLIS.  INDIANA 


Do  You  Buy 

Pasteboard  or  Apples 

when  you  buy  cartons? 

Our  new  package,  hermetically 
sealed,  sanitary  packed  gives  full 
weight,  stops  shrinkage,  prevents 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 

QUALITY  OR  QUANTITY 

bet  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark, Wayne  Co.,  N.Y. 


Do  You  Want  to  Make  $300 
More  Every  Year? 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $300  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  Pea¬ 
nut  Roaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  Si  to  53 
a  day.  We  would  like  to  tell  you  more  about  it. 

ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 
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Beel  Salad,  In  glass . per  dox.  i.oo 

“  “  In  pint  jars,  glass .  “ 

“  “  In  quart  jars,  glass .  " 

Lamb  tongnes,  In  glass .  “  1  ®° 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Pails. 

Holland  Herring,  mixed,  "Y.  M."  «bbl.5.5o  60-75 

«  milkers,  “  %  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl. 

J£bbl .  s. so-d.so 

Holland  Herring,  milkers,  Standard,  bbl. 

%  bbl . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

%  bbl.  8.00 . . 

“  milkers,  large  fulls,  bbl. 

bbl.  8.00. . . 

Martnlrte  Herring,  Imported,  about  40  In  pall.  1.25 

Roll  Herring,  Imported,  about  25  In  pall .  1 . 00 

Spiced  Herring,  Imported,  about  40  In  pail.  1.00 

Nonray  Stodcfish,  dry . P«r  lb.  15 

Matjes  Herring . per  paK 

BISMARCK  HERRING. 

Pint  slxe,  round  tins,  withikey . per  tin  .20 

Quart  “  “  “  .  ‘  -35 

2  Qt.  “  “  “  .  -55 

4  Qt.  «  “  “  .  "  r  ro 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4qt.  tin,  1.10,  2  qt.tln,  .60,  qt.  tin  .30 
Brat-Haring,  4qt.tin,  1.10, 2  qt.tln,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dox . . . . . —  *-5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

11  10-lb.  pails . .  ,  x.05 

Cut  Spiced  Sardines,  per  10-lb.  pall....  “  .75 

.  •<  “  5-gal. keg . .per  keg  2.75 

Russian  Sardines,  in  glass  jars . .per  dox.  2.25 

NORWAY  ANCHOVIES. 

Original  Package . per  %  bbl.  5.50 

Repacked  in  5-lb.  pail . per  pall  .60 

“  in  10-lb.  pall .  ‘  no 

'•  in  5-gal.  kegs . per  keg  2.75 

*•  in  y-lb.  fiat  tins . per  dox.  .95 

“  in  )$-lb.  tall  tins . “  1-50 

“  In  i-lb.  tall  tins .  "  2.00 

Fancy  Kegs— 1  [  1  keg,  .80 ;  %  keg,  .42;  X  keg, 

.32;  keg . -  *0 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs ,  about  8  lbs . per  keg  3.25 

• '  pint  jars . . . . per  dox.  6.00 

“  large  tumbler* . ..  “  *.25 

“  small  tumblers .  “  r.as 
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RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  doz  1950  54  kilo  Cans,  per  dz.  19.50 
54  “  “  10.50  %  “  “  xo.50 

%  “  “  5  S°  54  “  “  5-50 
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GERMAN  DILL  PICKLES. 
Regular  Slxe. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  iaoo...._ . . . per  bbl. 

15  “  keg—  “  500 . .. . per  100 

10  “  keg —  “  300 . . .  “  1.00 

5  “  keg—  "  150 .  “ 

10  lb.  pall —  “  so . —  “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . .. . per  bbi.  6. 50 

ro  “  keg . per  keg,  2.40 

5  **  **  . . . . .  “  1.25 

10  lb.  p&ll »•••••«••  •  per 


IMPORTED  LEBKUCHEN. 

Dampfhusse  (Pfeffernusse) . per  lb.  .18 

Spitzkugeln . . .  “  .<5 


LEBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...pcr  bundle  .30 
Easier  Lebkuchen,  No.  1, 6  ‘  ...  “  .50 

«  “  No.  a,  6  “  ...  “  .75 

“  “  No.  3, 6  “  ...  "  r.oo 

Amandines,  9-lb.  tins . per  tin  5.25 

“  small  tins .  -55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . . . . . .  4-5° 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

,:2» 

Potato  Flour .  08 

German  Dried  Pear* . . . 

Dried  Mushrooms . . . •••••  ^*6o-.ioo 

Juniper  Berries . .  “  *°8 

St.  John's  Bread .  “  °5 

Bay  Leaves .  .06-. 08 


— S7— 

COTTOLENE. 

309-lb.  tins . per  case  6.50 

15  4-lb.  “  .  “  6.50 

6  ro-lb.  “  .  “  6.50 

Freight  prepaid  on  two-case  lots. 


EGOS.  Per  Doz. 

Nearby,  candled  and  selected, 30-doi.  crates...  .18% 
Western. . >756 


CHEESE. 

New  York,  Full  Cream, new, fancy, 40-lb.  bxs.  .15 

New  York,  Full  Cream,  new,  1st’*,  zo-lb.  bxs.13-.14 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . rs54 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 

Anchovies,  In  oil,  %  bottles . 


Anchovy  Paste,  fancy,  per  dox . - . 

“  plain,  per  dox. . 

Bouillon,  Burnham,  pints,  2  dox.  In  case . 

“  "  %  pints,  2  dox.  In  case.... 

Capers,  Nonparlel,  H  gallon  kegs . 

“  “  Quart,  glass . per  do*. 

"  bottled,  %  sixe...  .per  dox. 

11  11  a  a  .  1* 

11  11  11  ^  11  .  a 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
“  med.  “  “  12  “ 

“  smaU  “  “  *4  “  “ 

Cherries  In  Maraschino,  In  glass,  i-dox.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dx.  cse.  p.  dx. 

“  “  3lb..*dx 

Currie  Powder,  pints,  per  dox... 

“  4°*-,  “  ... 

“  2  0*.,  " 

Russian  Caviar,  %’s . 

“  %’s . 

“  %’• . 

'•  r’s . . 


.28 

4.50 
3*5 
4-75 
3-75 

3- 75 
2.00 

1.50 

7.  00 
*•35 
1 .90 

115 

4- *5 
500 
4.75 
7.00 

.90 
2.20 
3-5° 
2.25 
1.50 
2.65 
5  00 
9  85 

18.50 
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French  Peas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case . —.16.00 

"  Moyen’s,  per  case .  »3-5° 

Hill's  Irish  Oatmeal,  14-lb.  tins,  roper  case...  12.00 
Huntley  &  Palmer’s  Petit  BeurTe  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  30 

"  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dot .  1.25 

“  “  %  pints,  per  do* . 60 

Salt,  In  4-dox.  stone  jars .  1. 75 

Morris'  Extract  of  Beef,  4  01.,  per  dot .  6.30 

“  “  “  2  ox.,  “  .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

**  “  "  4  ox . per  dox.  4.00 

*•  “  «  8  ox .  "  7.95 

“  “  “  16  ox .  “  13.50 

Theodore  Marquet  Mushrooms 

First  Choice .  27.00 

Choice,  100  tins  per  case .  95 .00 

Extra,  "  “  . 

Hotel.  “  "  . . . . .  *3. 00 

Truffles,  A . P"  tln.  <3* 

“  54 .  "  -55 

•'  V .  "  1.15 

“  % .  “  2.95 

Shrimps,  Pickled,  small  site.— .  1.15 

Dunbar’s  Shrimps,  2  dot.,  per  do*.. .  2.25 

“  Figs  in  Cordial,  1  dot.,  per  dox .  s.oe 

Bishop’s  Figs  in  Cordial,  1  dox.,  per  dot. .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  dot... .  4.00 

“  X-lb.  “  "  „ .  S.9J 

Rose’s  Lime  Juice,  per  dor .  3.60 

Victor  Rose  Water,  per  doz . .  a. 25 

“  Peach  Water,  per  doz....—.. . — .  *.25 

Pitted  Olives,  per  dox .  <■«< 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

"  4  **  1  ”  8.20 

"  8  “  1  "  15-9° 

*'  16  "  %  "  *9-75 

Armour's  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  “  1  "  8.20 

“  16  “  %  "  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36-  “  .  6.00 

1  “  large  “  72  "  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  .00 

“  16  “  1  “  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  720 

“  5  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  I  “  7-20 

“  5  "  . per  bottle  3. so 

“  2  fancy  jugs . per  jug  1.50 


Winorr  Corn  is  canned  corn  in  the  sense  that 
it  is  corn  packed  in  a  can,  but  it  is  not  canned  corn 
in  the  ordinary  sense  at  all. 

Canned  corn  means  corn  packed  with  the  hulls 
on.  Good,  nevertheless?  Yes  until  you  taste 
Winorr,  which  is  packed  without  the  hulls. 

Winorr  Corn  is  a  delicious  specialty  —  just 
the  tender,  delicious,  milky  kernels  of  fancy  sugar 
corn. 

Yon  can  sell  it  just  as  surely  as  thousands  of 
other  grocers  do. 

The  Pressing  &  On  Company 

- NORWALK,  OHIO - 


- - — - - -  ■ 

WASHBURN-CROSBY  CO’S 

,  Gold 
Medal 
Flour 

Now  Sold  by  Philadelphia  Jobbers 

FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 

U. - - — - - - - 
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flour.  Per  Bbl 

King  Mida .  6.60 

Gold  Medal . . .  6 . 10 

Millboume .  6.10 

On  Top .  6.50 

Ceresota .  6.10 

Pillsbury'x  Best .  6  00 

Taylor’s  Fancy. .  5.40 

Semper  Idem . •. .  4.75 

Pride  of  the  Weat... . . .  5.15 

Sunbeam . . . . .  5. 05 

Quaker  City.. . . . . . .  5.70 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.85 

Uncle  Jerry,  40  packages.... .  2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4,60 

Hecker’s,  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  PerBal. 

Lea’s,  white,  Table,  xoo  tbs . . •••••■  2.00 

"  yellow,  granulated,  xoo  lbs....... .  2.00 

“  “  table,  xoo  lbs . . .  1.95 

Western  yellow,  granulated,  xoo  Ibe. .  1.75 

Western  white,  granulated ,  xoo  lbs .  x .  70 

Quaker,  36  packages .  2.85 

Farina,  Hecker's,  24  x's,  per  oaae .  1.40 

“  Schumacker’s,  24  packages,  per  case.,  s.20 
Beans — 

California  Lima . per  lb.  .05% 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2.27% 

Medium,  Fancy, grain  bags . bu.  2.35 

Pea,  fancy,  grain  bags . bushel  2.4a 

Pea,  fancy,  Michigan,  grain  baas . bushel  2.43 

Red  Kidneys. .  '•  x.  80 

Peas-- 

Green . . . . . , .  per  bushel  2.42)4 

Scotch .  ••  2. 55 

Split,  yellew — . . .  •*  *  .0J 

"  green .  “ 
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.05^ 

.06 


Lentils — 

000000,  110-lb.  bags . .per  lb. 

Less  quantity .  « 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .053^ 

Less  quantity .  ••  ,06% 

Hominy — 

Lea’s  Breakfast,  10  pkgs . case  1.50 

Ics  8  Pearl,  ioo  lbs... ..per  bag  2.25 

Schumacher’s  Breakfast.  10  pkgs.  to  case.,.,  x  .xo 

Western  Pearl,  xoo  lb.  bags .  1.80 

Western  Grits,  xoo  lb.  bags.. .  1.75 

Barley — 

OO  . . . 06 

No.  3,  ioo-lb.  bags . . . .  3.25 

Noodles,  Climax,  24  xoc.  pkgs.,  asst.,  case .  x.15 

‘‘  "  48  5C- Pkgs  .  case .  1.25 

asstd.,  24  sc,  is  xoc.  case...  1 .20 

”  Smith's,  30  10  c.  packages .  1.90 

11  14  assorted,  5  ana  10  c .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent . . .  j  .5S 

Golden  Egg,  10  cent . ......”] 

Oatmeal,  a,  per  bbL. .  6.80 

"  "  kegs  100  lbs.,  per  keg .  3.65 

Oaten  Goads,  In  cases—  Per  case 

A vetxa,  18  packages . . .  ^45  ’ 

Banner  Gats,  »o  packages. . . . .  4.35 

H.  O.  Oats,  24  packages .  3.00 

Mother's,  18  pacaages . . .  1 .  ?0 

Quaker,  18  small  stie .  j  ,50 

Quaker,  20  large  siie .  4  ’  35 

Rolled  Oata — 

Avena,  per  bbl.,  180  lbs .  6,ao 

Avena,  per  keg,  90  lbs .  , 

Standard,  180-lb.  bbls . . . 6^00 

90-lb.  bags . . . 2.95 

Sago- 

Fine,  bags  about  160  lbs . 0,ir 

5<>-lb.  lots .  .0?2 

Admiral,  Pearl,  s.'s . . . 0-u 

Tapioca,  Instantaneous,  50  x’s. . 08U 

“  Colburn’s  Hasty,  36  pkgs . 071/ 

“  Minute,  )4 -gross,  per  boa. .  2.85 A 

"  Flake,  about  1.5  lbs . per  lb.  .04% 

“  "  less  quantity .  “  0444 

Pearl,  xsolbs .  “  .04)4 

“  less  quantity .  "  ,os 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  .4  a’s . per  case, 

Ralston  Health  Food,  24  s’s,  packages  “ 


3-05 
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Purina  Whole  Wheat  Flour,  so  5's . per  case  4.20 

Egg-O-See,  36  packages . %  .  yQ 

Egg-O-See  Corn  Flakes,  36  packages .  2  .65 

Cook's  Mai  to  Rice,  36  a-lb.  packages. .  4.26 

Force  Food,  36  packages . 3  *  2o 

Maol  Flake,  36  “  . „ . .  4>05 

Malta  Vita  Corn  Flakes,  36  packages .  2  8*; 

Malta  Vita  Wheat  Flakes . 

Post's  Toasties,  24  packages .  2.70 

Shredded  Whole  Wdeat,  50  packages. . .  5.00 

Cream  Wheat,  36  packages*. . .7!!.*”.*.*!!  4*. 50 

Ajpetiza,  24  packages* . ..........  2.85 

^ied  Rice,  Cook's,  24  package*. . . .  2.70 

Wheatena,  36  Packs . . . . .  4.20 

Grape  Nuts,  24  packages . . .  2 . 70 

Korn  Kinks,  72  packages .  2 , 75 

Pettiiotm’s  Food,  18  packages.. . .  i.jr 

Presto,  18  packages .  z  j, 

Quaker  Puffed  Rica,  36  packages . . .  2  . 65 

Quaker  Wheat  Berries,  36  packages .  2.65 

Triscnlt,  30  packages . . .  2 .  j„ 

Kellogg’s  1  ousted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  sire..... .  2.17)4 

Zest,  24  packages,  15  cent  sire. .  1  80 

Zest,  so  packages,  35  coat  sire . . .  3 .  g0 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . . . per  dot 

“  Acidulated  «■ 

Cox  1,  large .  << 

“  small. . . it 

Plymouth  Rock,  Pink  or  WTh'lVe  , ,  ‘  « 

Nelson’s . 

small 


. per  dox. 


1. 10 
1  10 
1-57* 
•95 
s.20 

*•  35 
•  95 
•87K 

.80 

.87K 
-97^ 
x  .00 
1.00 


Bromangelon,  assorted  3  doi .  *' 

Fruit  Puddlne.  2  dor.,  asst,  flavors  ...  " 

Jell-0,  assorted  flavors,  2  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  doz .  “ 

Chalmer's,  shredded . 

Chalmer's,  granulated . .  .  w 

Chalmer's,  No.  1  packages .  ,e 

Peter  Cooper .  gj 

Tryphosa . per  doz. 

Imperial  Wine  Jelly . 

. per  doz. 

„  ,  .  „  ,  . . . per  gross  xx.oo 

Gelatine,  McKinley"* . per  doz.  .85 

Wotmore’s  Double  Refined,  36  xoc. 

. •; . per  case  2.70 

Kusto,  60  5 -cent  packs . per  case  2.00 

Puddlne,  assorted,  2  doz . . —...per  case  1 .60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz 


9*>4 

95 
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macaroni. 

Larosa  Alphabets,  square,  15  lb* . . 

“  Elbows,  “  “  ... . . . 

'*  MarcaronI,  long,  “  - 

“  square  “  _ _ 

sv^Sf,l0^Le,,5’’lb‘:::r:::::z: 

“  Macaroni,  bulk,  “  _ _ 

Anger  Baking  Co. — 

*  Golden  Sesd  ”  Egg  Nudeln,  fine, 

and  broad,  48  5 -cent  package* . . 

24  10-cent  package* . . . . . . . 

“  Plain  ’’  Noodle.,  24  i-ib.  cartona.. . . 

“  “  *8  *-lb.  «•  _ 

Egg  Alphabet*.  48  5 -cent  package* . 

Egg  Barley  (Eier  Game),  48  5-cent  pkgl_... 
14  5-cent  ABC  and  24  5-cent  Egg  Barley... 
Macaroni  and  Spaghetti,  “La  FUur  dt  Lie" 

brand  (French  style),  25  x/x  cartons . . 

“Golden  Seal''  brand,  25  x/x  packages  (long) 
“  “  48  1 /a  “  5-csUe 

“Golden  Seal**  Macaroni  and  Spaghetti, 
lithographed  cartons,  25  i/x  caitooa... 
“GoldenSeal"  Egg  Macaroni,  *5  xo-cent 

cartons. . . . . . . 

“  Imperials  "  brand,  25  x/x  packages  (long).. 
Vermicelli,  ABC  (alphabets)  eSwi,  i4b. 

CuHr-KT r= 

„  1,1  *»*«*.  X*  lb* . . 

Small  Lebkuchen  (Honey  Cakes),  xo  5-cent 

packages  k>  bundle.. . . per  bundle 

Bulk,  i*-lb.  wooden  boxes . . . . 


Per  lb. 

■  05  H 
.05  H 

.06)4 

•05K 

•05« 

•05X 


1.  So 
x.8o 
1.80 

1  9° 
X.80 

x.So 

1. to 

■  •»S 

x  .88 
1.80 


x  .88 
1.88 

»-9» 

1.6* 
1. 00 


•3* 

.el 


FIZTURE8. 

H.  F.  Heacock. 

Coles  Coffee  Mill,  No.  y........ xo.oo 

„  ((  . . .  16.00 

IO..iMMMeMstetSMSM>.ai  II  OO 

Stand,  No.  i8_ . . . 45-00 

Less  *5  per  cent,  discount. 

Scale*,  Flour,  No.  x, Tin  Scoop,  xo.oo  Bran,  14.00 

"  Sng«,  «  *,  «•  7 .00  “  9.00 

'*  Toa,  «  3,  *•  6.00  «  y.50 

Splcex,  “  4,  j.,*,  «  6.S 

Less  40  per  cent,  discount, 

600-lb.  Platform  Scale... . . . . . x*.oo 

Standard  Cash  Register . . .  so.  00 

Tea  Caddie*,  round  front,  No.  s . per  dox.  o  00 

"  "  “  3 —  ;;  6.50 

4.—..  4.50 


’3  Enough 


FOR  YOUR 


If  all  people  knew  what  “Leaf”  Lard  means,  we  couldn’t  supply  the  demand  for  it. 

There  is  but  one  piece  of  Leaf  Fat  in  each  hog — not  enough  to  supply  one-tenth  of 
the  people  most  of  the  lard  that  s  used  must  be  made  from  other  hoo*  fats. 

But  you  can  sell  your  customers  “Simon-pure  Leaf  Lard. 

If  you  are  after  Quality  trade,  better  stock  “Simon-pure”  to-day. 

ARMOUR  COMPANY 

of  70 
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Tobacco  Cutter* . . .  i. So 

Alarm  Money  Drawers. .  i .  so 

Bag  and  Twine  Holder— .  x.oo 

Barrel  Covers,  Sunk  Handles,  si  in.. .per  doz.  a  .so 
“  Top  "  si  in...  “  a.oo 

Beef  Cutters .  6.00 

Bong  Borers,  Enterprise  No.  a,  i34  to  a  in .  1.60 

Can  Openers,  "  Never  Slip  ” . per  doz.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters. .  8.00 

Coffee  Mills,  Dell's  No.  g . . .  3a. 00 

“  “  . . . .  40.00 

“  "  xa . . .  65.00 

Fruit  Augers,  a  prong . . .  1.50 

Measurln£Faucet*. . a.oo 


Philadelphia  Scoop  Co’s  Sugar  Scoops 

Indestructible,  No.  4 . per  doz.  9.00 

"  c .  “  ia.00 

<■  6 .  « 

Ex.  Galvanized  Steel  Blades,  No.  3..per  doz. 

«  tt  ^  ,« 

«  -  «  .  11 

5.. 

X  Quality,  No.  3.. .  “ 


15.00 
4.SO 
5-40 
7.  ao 
a.  60 
3.00 
3-40 


Sherer’a  Eclipse  Couatera  : — 


No. 

6%, 

834, 

*°X, 

a. 


No.  of 
Drawers. 
9 


Length. 

3  feet  8  inches, 

4  feet  10  inches. 

6  feet, 

7  feet  3  Inches, 

8  feet  6  inches, 

9  feet  8  inches, 

10  feet  10  inches, 
is  feet, 

Capacity  of  Drawers,  40  to  60  lbs.  each. 
We  will  bill  at  10  per  cent,  discount  from 
these  prices,  f.  0.  b.,  Uion,  N.  Y. 


*4 

•7 

3» 


Each. 
15. 00 
30.00 
35.00 
a8.oo 
31.00 
35.0° 
40.00 
45-oo 


Seales,  Dell’s,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  s 

tt  ’(  i<  .v 

•«  it  tt  t 

tt  11  it  . 

it  it  tt  ^ 

11  Grocers',  without  weights,  Brass 
Scoop  and  Brass  Plate.  No.  z 

::  :•  *x 


Butchers’,  without  weight*, No. 0 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  doz.  in  case . per  doz.  .90 

Tins,  Keyed  (Jewel)  a  doz.  in  case..  “  .90 

Large  cartons  or  tins,  a  doz.  in  case  “  a.oo 

Dime  Tumblers,  s  doz.  in  case.. .  “  .90 

THREADED  FISH.  Per  doz. 

Swansdown,  a  doz . 65 

Osprey,  a  doz . . . 60 

Tidal  Wave,  a  doz . . . 37)4 


MACKEREL.. 


E*.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  37.00 
Ex.  Norway,  No.  4...  23.00 

Ex.  Bloaters,  xxx .  38.00 

Ex.  Bloaters,  xx .  33.00 

Fancy  Shore,  No.  1...  3».co 
Med.  Shore,  No.  1  ...  24.00 

Large  Irish,  No.  a . 

Extra  Irish,  No.  a .  23  00 

Medium  Irish,  No.  2..  22.00 

Small  Irish,  No.  a .  ao  .oo 

Irish,  No.  3 . 

Large,  No.  3 . 18.00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.50 
Lab.  Split,  Lg .  No .  a.  6.50 
Shore,  Round,  Large.  7.00 
Shore,  Round,  Med...  6.00 

Ocean  Whitehall .  4.30 

Salmon,  Halifax . 

Shad,  No.  x,  M ess .  15.00 

Shad,  No.  2,  Mess..... 
Haddock,  Pickled  .... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . . . oS 

Gilt  Edge,  40  lbs . . . — . 06 

Favorite  Middies,  60  lbs . 12 


DRESSED  FISH  BRICK8. 

Gilt  Edge,  2-lb.  bricks,  40  lbs . 07 

Snow  White,  i-ib.  brides,  ao  lbs... . 08 

Favorite  Cod,  a-lb.  bricks,  40  lbs . 0834 


100  lb. 

50  lb. 

10  lb. 

81b. 

14.10 

7-*5 

1.60 

i-33 

12.10 

6. 25 

1.40 

1. 17 

19.60 

10.00 

2.15 

1.77 

17.10 

8-75 

1 .90 

i-S7 

15.60 

8.00 

*•75 

1  45 

12.60 

6.  50 

i-45 

1 .21 

12.10 

6. as 

z.  40 

1. 17 

11.60 

6.00 

1-35 

1. 13 

10  60 

5-50 

1.25 

1.05 

9.60 

5  02 

1. 15 

■97 

4-3  S 

3-8S 

4.10 

3.60 

*  85 

1 .62 

•45 

8.10 

4-*5 

1. 00 

\n 

00 
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star  BRAND  BONELESS  HERRING. 

3° 
90 


Tins,  keyed,  large  size,  1  and  2  doz.  in  case.... 

"  small  size,  2  doz.  in  case . 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

. 9° 


Screw  Top  Jars,  a  doz.  in  case 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . . . 

Medium  Bank . 

Pollock . . . 

Hake . . . 

In  original  cases,  450  lbs.,  J^c.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb, 

Smoked  Salmon,  whole  fish . per  lb. 

Cromarty  Bloaters,  50s . per  boz 

“  «  1 00s .  “ 


.09 
.06  <4 
,o6ji 

•05 

•C4  34 


.27 
•  8a 
1  as 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . .  .09*^ 

Fancy  N.  Y.  State,  48  1  lb . — . 09)4 

Choice  N.  Y.  State,  jo-lb.  boxes . 08)4 

Apricots — 

Extra  Choice  Royals,  25  lbs . 2t 

Choice  Royals,  25  lbs . 19 

Standard  Royals,  25  lbs . 15 

Cherries — 

California,  unpitted.  Black ,  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants— 

Gold  Medal,  recleaned,  36  is . 07^ 

Gold  Medal,  loose,  25  lbs . . . 07^6 

Private  Growth,  extra,  cleaned,  36  lbs . 0714 

“  cleaned,  30  Bis.  bulk. . 0754 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 14)4 

Fancy  Muirs,  25  lbs . 13J4 

Extra  Choice  Muirs,  50  lbs . 13 

Choice  Muirs,  25  lbs . 12J4 

Choice  Muirs,  50  lbs . . . 12 

Pears — 

Choice  Caliiornia,  Bartlett,  25  lb . 10 


PRUNES. 

Boxes. 

20-  30,  25  ibB... 

30-  40,  25  “  ... 

40-  50,  25  “  ... 

40-  50,  50  "  ... 

50-  60,  25  “  ... 

50-  60.  50  " . 07 

60-  70,  25  “  ., 
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Extra 

Fancy 

Cal. 

Fancy 

Cal. 

Stand. 

Cal. 

Fancy 

Oregon 

.0834 
•  07)4 

00 

0  0 

.0734 

•0734 

.0754 

.0634 

■075 4 

.07 

•06)4 

•0654 

OOO 

•06K 

.0634 

.1 6 

.0534 

.06 

•0534 

.0534 

.0434 

•0454 

70-  80,  25  "  .. 

70-  80,  50  "  .. 

80-  90,  50  " 

90-100,  25  “ 

90-100,  50  “  .. 

100-120,  50  "  . 

25-30,  25  lbs.,  Red  Star,  fancy,  Silver . 

Ensign,  fancy,  pitted,  50  is . 

Raisins — 

Muscatels,  4  crown,  50  ib . 

“  3  ”  50  lb . . 

“  a  “  50  lb . . . 

Cal.  Thompson  Seedless,  50  lbs... . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels.  50  lbs . 

Roger’s,  Layer,  Valencias,  28  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias.  28  lbs . 

Raisins.  Seeded — 

G.  &  S. fancy.  36  is . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net... 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net... 


.11 

•  08  )4 

•0534 

•  04)4 
.04)4 

•  c6J4 

,c6% 
.o6j4 
.06 
.06 
■  03K 
.06 

•0754 

.08 

.08 

.07 

.17)4 

•  *734 

.1234 

•1«34 


CEREAL  COFFEE. 

Postum  Cereal,  15-ccnt  size,  z  dozen. .  a. 70 


»5- 


15.  and  25-cent  size,  assorted.,  a. 30 

Graln-O — 

Case  No.  4  1  do*.  16-cent  size.  )£  doz. 

as-cent  size  in  case  . . per  case  a. 30 

Case  No.  5,  1  doz.  26-cent  size . “  “  2.05 

Case  No.  6,  2  doz.  15-cent  size _ “  “  a. 4734 

2  doz.  15-cent  size,  1  lb . per  doz.  1 . 35 

Ralston  Health  Cereal,  36  10-cent  alze .  s.75 

Knelpp's  Malt  Coffee 
34-26  oz.  package,  packed  1  and  4 

doz.  in  case  . per  doz.  1.15 

34-12  oz.  package,  packed  2  oz.  in 

case . . . .........  “  "  1.25 

Perfection  Rye  Coffee  24  z  lb.  pkgs . .  2.40 

HORSERADISH. 

Tumblers,  10-c.  size,  2  doz . per  doz.  .65 

Tumblers,  5-c.  size,  2  doz .  “  .45 

Tumblers,  10-c.,  Lord’s  Prayer,  1  doz.  “  .80 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jisk  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business.  Jin 

‘Enterprise’  Coffee  Mill 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute.  Fitted  with  y  H.  P. 
motor  for  direct  current,  or  with  y,  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


The  Enterprise  Manufacturing  Co.  of  Pa. 


Philadelphia ,  U.  S.  Jl. 
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INK. 

Arnold's,  black,  303a . 

Continental,  rod,  1  doz . 

“  black,  3  doz . 

Royal,  black,  3  doz . 

Stafford,  Commercial,  303a.., . . 


...per  bottle 


....per  bottle 


.48 

.30 
.25 
•  aS 
.58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  z.  No.  a 

Macbeth,  Pearl  Top .  3.90  4.10 

Acme  Victor  Top .  3.60  4-ao 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  a.  10  a. 70 

No.  o.  Tubular  Lantern  Globes . 3  doz. 

Cold  Blast . 4#  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .75 

“  “  dec.,  zoy,  “  .90 

No.  0.  No.  1. 

Banner  Burners . 43  .33 

No  charge  for  packages. 

Oil  Cans— 

i-gallon,  Glass . per  doz 

1-  “  Galvanised . . .  “ 

Lenox,  Spout .  “ 

"  Spigot .  “ 

Colombia .  “ 

Banner . “ 

Climax,  Pump . 

Home  Rule,  Pump . 


S-  " 

5-  “ 

5-  “ 

5-  “ 

S-  “ 
s-  “ 

Lanterns — 


4 .80 
4.80 
4.Z0 
3-  3° 
a-75 

lilf-. 

.85 

I  .OO 

No.  2 
.75 


2. 25 
a.  10 
5.00 
5.50 
7.00 
.00 
10.00 
ia.00 


I:, 


No.  0,  Standard. . 

..per  doz. 

II 

4.75 

Cold  Blast . 

<1 

8.00 

LIME. 

•  5*X 
■<>5)4 
.065J 
•05)4 

Chloride,  sifting,  25  lb.  boxes,  1  lb... 

“  “  25  lb.  boxes,  )4  lb.. 

Acme,  z  lb.,  sifting,  25-lb.  boxes . 

II 

LYE  AND  POTASH. 


Banner,  4  doz . 

Babbitt’s  Potash,  4  dox . 

II 

3.15 

3-3° 

Lewis’ . 

II 

325 

Red  Seal,  s  doz . 

I 

1. 87M 

“  4  dox . 

II 

365 

Popular,  4  doz . 

II 

« 45 

MATCHES.  Per  gro 

Ohio  Blue  Tips — 

200's,  1  gross . per  case  i 

500’s,  100  packages . . .  **  3 

Sco’s,  1  gross .  **  4 

Cliio  Noiseless — 

500's,  1  gross . per  case  3.75 

King  Bird — 

100’s,  3  gross . per  case  2.85 

500’s,  1  gross .  '*  4 .00 


70 

25 

5° 
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Svrlft  &  Courtney'z,  zoo’s,  i -grosz  case .  i  .73-1.90 

"  4«>o’»,  »  "  -...3  50-3  70 

Soo's,  1  “  „...  3.75-4.00 

Blue  Hen,  soo’s,  1  "  .  1.50-1.60 

Soo’s,  1  “  — ..  4.00-4. ss 

Per  Gross. 

Vulcan  Parlor,  6s's . 41 

“  roo's,  5-gross  In  case . 90 

"  3«>’s . .  3. 95 

Vulcan  Safety,  65s,  No.  37 . 35 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  a,  5-gross  cases . 55 

‘  ‘  No.  37,  5-gross  cases . 50 

“  100’s,  5-gross  cases . 90 

“  No.  15,  gross  cases .  1.20 

"  No.  32,  5-gross  cases . S3 

Safety . 45 

Mazeppa.  Parlors,  soo’s .  3  -5»-3-75 

Searchlight,  500’s. .  4.25-4.50 

Press, 200’s. . 1.80-1.90 

“  Soo’s . ; .  4  50-4  75 

America,  soo’s .  1.30-1.35 

American  Paraffine,  500’s,  ex.  qual .  4 .15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels ,  Superior . per  lb.  .  08^ 

18, 37  and  68-lb.  buckers,  “  .  “  .09 

10-lb.  buckets,  6  In  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  «  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18, 37  and  68-lb.  belts.,  XXX,  Superior..per  lb.  .13 
5-lb.  gl.  jars, 6  In  case, XXX,  “  per  case  4.40 

Barrels  and  half  barrels,  Falrmount . per  lb.  .07^ 

18, 37  and  68-lb.  buckets,  “  .  "  .08 

Wm.  J.  Troth  : — 

Barrels  and  half  barrels.  Famous . per  lb 

18, 37  and  60-lb.  buckets,  “  “  .09 

10-lb.  buckets,  6  in  crate,  “  . per  crate  6.25 

5-lb.  “  6  “  “  .  “  3.65 

5-lb.  glass  jars,  6  In  case,  “  . per  case  3.80 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb.  .13 

Sib.  glass  jars,  6  In  case,  XXX,  “  per  case  4.40 

arrels  and  half  barrels,  Golden . per  lb. 

18, 37  and  60-lb.  buckets,  “  “  .08 

Campbell’s  Mince  Meat,  30-lb.  palls .  “  .08 

Mrs.  Wells’, bbls.  &  Kbbls.  &30-lb.  klts.perlb.  .06 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb.  .05 

Crescent,  bbls.,  J4  bbls.  and  30-lb.  kits  “  .04% 
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Schlmmel's,  30-lb.  Kits,  bbls.,  %  bbls... per  lb.  .07)4 

“  x8  and  37  lb.  Kanakins .  “  .08 

"  zo-lb.  Kkns  ,  6  to  crate. ..per  doz.  9 .80 

“  5-lb.  “  “  "  5 -3<» 

“  5-lb.  Glass  Jars,  6  to  case  "  6.25 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05% 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  "  .04^ 

Atmore  &  Son,  Extra  Family— Seedless : — 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars . .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  palls . per  box  6  palls  3.75 

No.  10,  wooden  pails . per  bex  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09& 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  oi% 

Wooden  Pails,  18,  37  and  68  lbs .  ‘  .09)4 

Atmore's  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz . . .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross- .  zz.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  r8.  27  and  68  lbs . .  “  ,o8)4 

Wooden  Kits,  No.  20  and  35 . 08 


OIL8. 

Stove  Gasoline . per  gal.  .18 

Headlight,  latest . - .  “  .12)4 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agents : —  Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  12.50 

“  Extra,  64  oz .  11.50 

1  Mammoth,  quarts .  6.50 

“  Extra,  quarts .  6.00 

“  Extra,  pints .  4.C0 

"  Mammoth,  }4  pints .  2.75 

“  Extra,  }4  pints .  2.60 

Fourees,  19  ez.,  fluted  bottle .  4.00 

De  Lucques,  10  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pim  Olas,  18  oz .  6.00 

Pim  Olas,  10  oz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tins .  2.15 
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olive  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  1  dor . 

“  “  pts.,  2  doz 

“  “  }4-p  ts.,2doz. 

Rae’s,  Lucca,  litre  bottles,  1  doz . „... 

25-oz.  bottles,  1  doz . 

“  Finest  Snbllmc,  qts.,  z  dot _ _ 

“  "  pts.,  2 doz . 

"  *'  K-pts.,  2  doz._ 

“  "  8-oz.  flasks,  2)4 

doz . 


4-90 

2.90 

1.90 
zz  .50 

8  75 
6.50 
7  50 
4-75 

7-50 

9.00 

6.50 

8.00 

2.40 

*.3« 

z.65 

••35 

t.so 

l.ZO 

•  00 


■■  ’’  zs-oz. 

2 %  doz . 1 

”  Sublime,  8-oz.  flasks,  doz... 

"  “  12-oz.  “  1%  dot... 

Rae’s,  Finest  Sublime,  z  gal.,  10  Incase,  per  gal. 

Rae's  Finest  Sublime,  5  gal.,z  or  2  In  case, per  gl. 

“  “  1  qt.,  40  to  case,  “ 

“  Sublime,  z-qt.  tins,  40  to  case- . 

"  “  )4-gal.  tins,  20  to  case.. . 

“  "  1 -gal.  tins,  zo  to  case . . 

"  "  5-gal.  tins,  z  or  2  to  case- . 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4 oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

Z2  18  oz.  bottles . —  6.75 

2  5  gal.  cans, case .  22.00 

zo  z  gal.  cans, case .  23. 10 

20  %  gal.  cans,  case .  24.20 

40  54  gal.  cans,  case .  25.30 

80  '/i  gal.  cans,  case .  27.50 

Bulk  at  $ao  for  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case . -....  7.25 

Medium  bottles,  2  doz.  to  case . .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case . - .  26  50 

1  gallon  tin,  4  tins  to  case .  zz  .oe 

H  gallon  tin, 8  tins  to  case .  za.co 

32  oz.  tin,  25  tins  to  case . - .  22  00 

Trade  discounts  on  quantity. 

fas.  Hill  &  Sons  Co. 

Quarn,  Cal.  style,  z  doz.  la  oast. ...per  case,  8.50 
Pints,  “  s  “  «  -.-  “  9.00 

54  Pints.  “  s  •  4-75 

Oliver’s  Olive  Oil— 

1  dozen  large . - .  6.00 

2  dozen  medium.- . . . — 6.75 

2  dozen  small . 4-25 

6  i-gallon  tini . per  gal.  2.zo 

10  K-gailon  tins . per  gal.  2  .20 

20  ^-gallon  tins . — . per  gal.  2,s5 

AMERICAN  OIL. 

Stohrer’s,  No.  8,  a  dOz... . - . per  doz.  .55 

Stohrer’s,  No.  16,  a  doz . per  doz.  .90 

Stohrer’s,  No.  32,  z  doz . per  doz.  z.8o 

Keystone,  bottles,  2  doz . per  doz.  .90 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Eitabliihed  1877. 

REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 

100,000  MORE  BOOKS 

sold  i/n  1907  ThAN  1906 

T x  A  J Write  for  free  samples  and  then  send 

and  a^er  V°u  learn  their  merits  you  will 

V  as  much  longer  as  you  are  in  business. 

A  Household  'Word 


If  you  were  to  say  to  any  woman  who  came  into  your  store,  “What  is  Ariosa?” 
She  would  answer  instantly,  “Why  that’s  Arbuckles’  Coffee.”  Why?  There  is  only 
ONE  answer.  It  is  the  best  package  coffee  ever  sold  at  the  price,  and  it  is  the  most 
extensively  advertised.  Ariosa  is  a  product  you  don’t  have  to  sell,  you  simply  put 
it  in  stock  and  take  orders  for  it. 


ARBUCKLE  BROTHERS  tw  NEW  YORK 
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paper. 

WRAPPING. 


Manila,  15  x  20,  full . 

“  24  x  36,  full,  20  lbs . 

per  ream 

.36 

4  1 

.90 

“  18  x  24,  full,  10  lbs . 

1 

•37/4 

“  Special,  15  x  20,  6  lbs- . 

Manilla,  Bakers',  15x20,  10  reams  in 

If 

.21 

bundle . 

.per  ream 

.12 

“  Rol) ,  Grocers’,  9.  12, 15,  18, 
or  24  incnes  wide.... 

20 

•°3)4 

Roll,  White,  light  weight,  ia,  15, 18, 

20  or  24  inches  wide . . .  “  .03*^ 

“  Glazed  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  “  03% 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  inches  wide .  “  -°3% 

White  Tea  Paper,  12  x  16,  reg . per  package  .  14 

Wax  Butter  Paper . per  package  .11 

Parchment  Butter  Paper  q  x  12...  ‘  4® 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  %  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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Price  per  1,000  and  not 

12%-lh.  Plain  Flour  Sacks . 

25-lb.  «  '* 

50-lb.  «*  "  . 


less  than  500  lots. 

. per  M  4.00 

.  “  5-75 

. ....  “  11.25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  dot.  4,75 

“  “  quarts .  “  5.75 

io-oz.  jars .  “  a. 50 

"  10-lb.  pails . per  pall  2.50 

Tripe,  10-lb.  palls . . . per  pail  .90 

“  5-gal- kegs . . „..perkeg  a. 00 

Pig’s  Feet,  10-lb.  palls. . . . per  pall  1 .00 

“  5-gal.  kegs . per  keg  2.25 
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Plckled  Beef  Salad,  in  glass . per  dor.  1 . 10 

«  Tripe,  "  “  1. 10 

“  O*  Heart,  «  “  1.10 

“  Pig’s  Feet,  “  “  1.  to 

Russian  Sardines . per  keg  75 

“  5-lb.  palls  . per  pafl  .  50 

“  10-lb.  “  . „ .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  35  lbs . i8>£ 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  “  Tip-Top  "  : —  Per  case 

50  10  oz.  packages .  2 . 10 

100  10  oz .  packages . .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2 . 75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . . . 92% 

Medium,  2  doz... .  1.45 

Large,  1  doz .  2 . 75 

Peanutene,  No.  2  jars,  2  doz .  1.85 

Peanutene,  No.  4  jam,  3  doz . 92^ 

PICKLES. 

45  gal.,  1200s . per  bbl.  9.90 

45gaC,iooos . per  bbl.  9.25 

William  Bros. ,  16  gal.,  800s .  6.10 

“  “  16  “  600s .  5.25 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  :,ooos,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  "  5.00 

Chow-Chow,  No.  z,  5  gal.  kegs— .  1 .95 

Chow  Chow,  No.  2,  5  gallons . . .  1.75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 90 

No.  8,  Sweet  Gherkins,  2  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 90 

No.  8,  Sour,  assorted,  2  doz . 90 

No.  8,  Chow-Chow,  2  doz . 90 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s  : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz,  1  doz.  %  doz, 

X  Pints.  Pint*.  Qti.  %  Gal.  1  Gal. 
3*5  5  5*  4.70  8.35  7.20 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

z .  20  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 

1  doz.  1  doz.  X  doz. 
Qts.  X  Gal,  1  Gal. 

6.00  It.  OO  10.20 


2  doz.  2  doz. 

X  Pints.  Pints. 

4.00  7.00 

Wood,  each— 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  3-3° 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
ISO 


VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Kxtra  old,  bbls . 16 


40  grain,  bbla.. 


•15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . .  .  15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees .  .so 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .  90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell's . per  doz.  2 .00 


PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 13% 

“  14-16  lbs . 10% 

“  10-12  lbs . 11  X 

Picnics,  6-8  lbs . •  .08^ 

N.  Y.  Shoulders,  10-12  lbs . 10 

Dried  Beet,  seta  (city  smoked).. . 17 

“  Tenders  and  Knucks . . . 17 

“  Flats . 15 

“  Air  Dried,  sets . - . 21 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt. . . . per  bbl.  16  00 

“  Family .  “  17.50 

Breakfast  Bacon,  rib  in . . . .  .11 

“  boneless . 12)4 

S.  P.  Bellies,  14-15  lbs . 09X 

Bologna,  25-lb.  boxes . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-Ib.  boxes . 10 1/2 

Covered  Hams,  %-ccnt  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  %-ceut  extra 
John  Bower  &  Co.— 

Honey-cure  Brand  Hams,  skinback . 13 

“  “  large . . . 13 

“  “  medium . 13 

“  “  small . 13 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drted,  regular  sets . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . 10 

Beef  “  10 

Boiled  Hams .  .20 

Beef  Tongues . per  doz.  g  .00-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . 13 

Premium  brand  Hams,  12  lb . 13 

Premium  brand  Hams,  14  lb„ . 13 

Premium  brand  Hams,  16  lb . ij 

Premium  brand  Hams,  18  lb . 13 

Premium  brand  skinned  Hams,  i8-*o  lb . 13 

Premium  brand  boiled  Hams, skinned, fatlesa  .21 

Premium  brand  Bacon . . . 20 

Premium  brand  Dried  Beef,  insides . 22 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver . is 

Winchester  brand  Picnics . «8$£ 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 

ro-lb.  Tin  Palls,  60  lb* . 

5  “  « 

3  “  “ 


09  X 
09  K 
i°K 
ioji 
i°X 


T3 

S_. 

i_ 

iV% 

8 

&X 

8X 

9 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . .09% 

“  “  tub* . 10 

“  “  3, 5  and  10-lb.  can*.  ,11 

Swift  &  Co. — 

Premium  brand,  tierces . 10% 

Silver  Leaf  brand,  tiercea . 09% 

Jewel,  compound,  tierces . o8}| 

Cotosuet  tierces . o8Ji 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 

Common  to  fair,  native . . 

Western  Dressed  Beef — 

Choice,  native  cattle . 

Common  to  fair  “  . . . 

City  Dressed  Veal — 

Prime . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

"  180  lbs . 

“  160  lbs . . . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls- . 

Sheep,  choice  . . . 

“  medium . . . ..... 


Per  lb 
.10  -.10% 

•°*X- °9% 

.10  -.ioj4 
.08X-.09X 

-.11 

-.eg 

-.08 

-.08 

-.08 

-,c8 

-.08 

•  14 

.10 

.IO 


BUTCHERS'  SUNDRIES. 

Fresh  Steer  Tongues . . . 90-1.00 

Cow  Tongues . 75-1.00 


A  Fixture  You  Need 


Our  Five-jar  Fixture,  one  of  the 
useful  and  ornamental  fixtures  you 
can  have.  Made  in  both  oak  and 
cherry,  3-coat  finish.  No  old  style 
hinges  ;  but  the  lids  lift  and  spring 
to  right,  thus  completely  exposing 
the  contents. 

Occupies  no  more  room  than  a  4- 
jar  fixture,  is  a  silent  salesman,  and 
helps  to  make  a  grocer  proud  of  his 
store.  All  trimmings  nickeled. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  V I S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURH5RS  OR  HONEY-OURK  BRAND 

Beef,  Beef  Tonguee,  gjr  EjV  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  JT1  a\  iff  w)  LARD  a  Specialty 

BOILED  HAMS  AND  BEEE  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


Sell  It 
Under 
Money 
Back 
Plan 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  braud 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

1 05- 1 09  HUDSON  ST.,  NEW  YORK 


IN 
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Calf  Heads.  scalded . 

Sweetbreads,  veal . 

“  beef . 

Calf  Livers . 

Beef  Kidneys . . . . 

. per  doz. 

Ox  Taflz . . . 

Rolls,  beef . . . . 

Fresh  Pork,  loins,  dty . 

“  “  western . 

•  5°”*75 
.60-.  90 
1 .00 
.20-. 25 
x  .00 
.06 

•50-.65 

.03-. 05 
.19 
.18 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  In. 

VaeSU  KILLED. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . 90  -.92 

“  Y.  T.,  15  to  17  lbs . so  -.22 

Old  hens  and  toms . 19  -,21 

Common  to  Good . 15  -,i£ 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 4«  -.50 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 40  -.jo 

Philadelphia,  fresh  killed,  3  to  3 %  lbs. 

to  pair,  fancy . 40  -.50 

Western,  4  to  4)6  lbs.  to  pair,  fancy ...  .23  -.25 

"  3  to  3%  lbs.  to  pair,  fancy  ...  .24  -.27 

“  fair  to  good . 18  -.21 

Fowls — 

Western,  fancy . 14  -.15 

Heavy  Roasters.  4  to  5  lbs . 18  -.20 

Fair  to  good. . 16  -.18 

Old  cocks . .  -.11 

Western  capons,  fancy . 

"  “  small . 

Squabs —  Per  doz. 

Prime,  large,  ancy .  3.50-4.00 

Mixed .  3.00-3.50 

Dark . . . .  1 . 50-s .  00 

LIVE  PQULTRY.  pe,ib. 

Spring  chickens,  nearby, to  2  lbs . 33  -.38 

Large  Springers . 17  -20 

fowl* . .14  -.15 

Roosters . 10  -.11 

Ducks . is  -.13 


POULTRY  SEASONING. 

Bell'sSploed  Seasoning — 

Small  or  No.  1,  9  dox.  In  case . per  doz. 

a  j  it  it 

Large  or  No.  a,  x  “  .  “ 

1 -lb.  cant,  z  doc.  In  cam . per  case 

a-lb  “  U  «• 

m  71  eeeeeeeeeeeeeoeoo 

3-lb.  "  U  *<  " 

j-lb.  <*  g  *'  “ 


85 
•  8s 
1.40 

4.00 

3-75 

5.4° 

8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4 . 50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  doz...., . doz.  .75 

Spring  Garden,  fancy,  J'fo.  3,  2  doz . doz  .70 

Compass,  No.  3,  cans,  2  doz . 67^ 


PLUM  PUDDINQ. 

Richardson  &  Robins : — 

Individual  Size,  9  doz.  In  case,  %  lb..per  doz. 
No.  1,  round  conical,  with  koy,  1  doz.  “ 
No.  2, 

No.  3, 


t" 


,00 

35 

*5 


No.  4, 

P.  P.  Sauce,  9  doz..  No.  s . 

atmore’s  Genuine  English  Plum 

Seedless : — 


1  6.50 

1  8. 50 

1.50 

Pudding— 


Individual, 

per  case  of  2 

doz . - . 

x-lb. 

cans, 

“  1 

It 

.  *  *s 

s-lb. 

<< 

“  1 

3-lb. 

a 

•*  % 

II 

4-lb. 

••  x 

II 

.  3  85 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies —  Per  doz 

No.  32,  jars.... . 97* 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 92^ 

Schimmer*  No.  10,  tumblers . 88 

National,  No.  io,  tumblers . 77/4 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmers,  pure,  20-lb.  pails . 13^ 

National,  30-ib.  palls . .. . .  .09 

Southwark,  30-lb.  palls . 06% 

Southwark,  toy  pails,  %  dos .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . . . 97^ 

Apple,  Southwark.  No.  3,  tins .  x  .  15 

Apple,  No.  5,  toy  palls .  2.80 

Apple,  30-lb.  pails . -..per  pail  1 . 15 

Apple,  20-lb.  crocks . -..per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .07# 

Jams —  ^  Per  doz. 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.82 % 

Schimmel’s,  pure . .  1.80 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb,  tumblers . 4.00 

K-lb.  "  .  9.25 
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Curtice  Bros.  Preeerves — 

Cherriea,  jars . . 

Strawberries,  “  . . 

Raspberries, 

Apricots, 

Pineapple, 


peeled.., 


Per  Dos 
...  485 
...  4.60 
...  4.60 
..  4-  85 
...  460 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 


Essence  Peppermint 

Castor  Oil . 45 

Sweet  Oil . ,40 

Spirits  Nitre . 45 

Spirits  Camphor.. . 

Spirits  Painters'  Commercial..—  .45 

Paregoric . 45 

Glycerine .  45 


•45 

■45 


0.85 

.85 

.85 

■85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

.85 

85 

•85 

•85 

.85 

.85 

.85 


Syrup  Squills.., 

Syrup  Rhubarb . 

Syrup  Ipecac . 45 

Arlington  Balsam . 45 

Golden  Tincture . 45 

Tincture  Arnica . 45 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . 45 

Machine  Oil . 45 

Laudanum,  15c. -size . per  doz.” 

Laudanum,  asc.-size . per  doz.,  1 .90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . per  lb.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 

K-lb., 

Uapeuios . 

Borax,  Powdered,  bulk . . . 

Lump,  bulk . 

Butter  Color,  W.  &  R— . per  doz. 

Bluestone,  bulk . - . per  lb. 

Copperas . . . per  lb 


,  per  lb. 


60 
2  .80 
3.00 
.08 
.08 
9.00 
.08 
.oiJi 
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Camphor,  gum,  1 -01,  blocks . — 

Flakes,  250  bbla  ._... . 


“  less  quantity 
Tar  Balia,  bbls.,  250  lbs.  — .. 


less  quantity.. 

Caztorla,  Fletcher’s . . 

„  “  Pitcher's . . . . 

Carbonate  of  Anuuoua- . . 


........  per  doz.  s 


_ _ _ per  lb. 

. . per  lb. 


..per  doz. 


. per  doz. 


Epsom  Salts . . 

Glauber  Salta. . . 

Glue,  ordinary . . 

Glue,  white . . 

Glue . . . — . . 

Goff’s  Cough  Syrup,  95c.  size...- 

Goff'z  Herb  Bitters,  25c.  size . 

Goff's  Oil  Liniment,  25c.  size . . 

Goff’s  Saraaparflla,  50c.  size...... 

Goff’s  Worm  Syrup,  15c.  size . . 

Goff's  Horse  and  Cattle  Pwd.,  15c  .size  “ 
Goff* s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . . . per  lb. 

Haarlem  Oil . . . — . per  doz. 

Licorice,  P.&S.,  jc.  stick.  Imported-  “ 

“  Id.  ft  R,,  5-tb.  ooxez- . ......per  lb. 

*  “  Lozenges,  j-lb.  boxes,  “ 

■*  Y.  ft  S.,  “  5-lb.  glass  front,  “ 

"  5-lb.  bx.,  4*s,  6’s,  8's,  sa’s,  z6'i,  •* 

"  Root— . — _ _  “ 

Putty,  95-lb.  cans . - . . . per  100  lbs. 

“  50-lb.  can* . . . .  “ 

Petroleum  Jelly,  screw  top,  j-c.  zlze—  “ 

‘‘  “  10.C.  “  _  " 


.85 

OSji 

.°*K 

■°*y* 

.80 

85 

IS 
.09 
■  Ol% 

■°9S 


•  ZZ 

*•75 

*•75 

*•75 

3  50 
I  .90 
I. SO 

•75 

•S«> 

•40 

•3« 

•»J 

■  97 

•  «4 

-ZZ 

Z.60 

*•55 

•35 

•75 


Paris  Green,  roo-izs-lb.  kegs . 

“  Jd-Ib.  packages . 

«  g -lb.  “  . 

i-lb.  **  _ 

amalca  Ginger,  Hires’,  flasks . 

osln  ..... 


fi 


—per  doz. 
. per  lb. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

"  granulated,  kegs,  1  100  '  “ 

Sulphur,  Flour,  175-lb.  barrels.  .  ..per  100  lbs. 

“  soo-lb.  bags. . 

“  Isas  quantity . . . — . 

Venetian  Rad . . . . . per  lb. 

Whiting . . . .  " 


.per  lb.  28% 
“  3* 

:: 

.30 
•9« 
•04 
•c6 
.si 
*•55 
«*5 
■  03% 
.01 


Husband’s  Magnesia— . . . per  doz,  1.85 

Bull’s  Gough  Syrup- .  “  z .  90 

Roach  Powder,  Omega,  4-02.  cans . 80 

“  “  . per  gross  9.00 

Roacbsault,  ioc. -size,  1  doz . per  dor.  .80 


Iron  Glne,  McCormick  ft  Co'i 

No.  5- . . . . 

No.  10  . . . 

Tube  V _ _ 


McCormick  ft  Co.,  Bee 

Insect  Powder . - . 

Root  Beer . . . 

Talcum  Powder . — ... 

Triangular  Quinine  .. . 

Quinine  Capsules . 


..  .40 

~  -75 

..  .75 

Per  doz 
..  .80 

..  .80 

..  .80 

..  .80 

•  -75 


What  the  Prophet  Says 


A  man  with  some  reputation  as  a  prophet  says  the 
grocery  store  of  the  future  will  sell  absolutely  no  goods 
in  bulk. 

Naturally,  excepting  produce. 

No  weighing,  no  measuring,  no  grubbing. 

Everything  in  ready -weighed,  ready-wrapped  pack¬ 
ages,  saving  the  dealer  work,  saving  him  overweight, 
saving  him  dirt  and  beautifying  his  shelves — giving  the 
consumer  clean  food  in  sanitary  sealed  packages,  un¬ 
con  taminable  by  other  things. 

We  believe  it.  A  most  surprising  percentage  of 
our  granulated  sugar  business  is  done  to-day  in  Franklin 
Cartons.  Every  year  sees  an  increase.  Moreover,  the 
carton  business  we  get  we  keep.  For  no  grocer  who  once 
started  to  sell  Franklin  Carton  Sugar  has  ever  been 
known  to  go  back  to  barrels. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two- pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  x  PENNSYLVANIA 
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W.  F.  Yoong’l  Veterinary  Remedies,  whole¬ 
sale  prices—  Per  do*. 

Absorbing .  18.00 

Absorblne  Jr.  (Mankind) . . . .  9 .00 

Young’s  Kidney  and  Nerve  Powdeis  .........  *  00 

Taroleum,  small  can.— . - .  6.00 

Taroleum,  large  can...., .  16.00 

Young's  Fattening  and  Condition  Drop* .  4.00 

Young’s  Colic  and  Indigestion  Care— .  4.00 

Less  s  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQI8T8’  SUNDRIES. 

Add  Phosphate,  Horsfcrd’s— . per  dos.  4.15 

Bath  Brick,  box  15  bricks . per  box  .60 

Sealing  Wax— . - . .  *’  .03 

Silver  Sand— . . . perbbl.  l.sj 

Tar,  pints . - . per  dos.  .73 

“  quarts .  “  1.00 

“  gallons . . . each  ,30 

“  %  barrels .  “  3.50 

“  barrels— .  “  6.00 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dos.  i-Ib.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  25c.  rise...  a. 00 

McCord’s  Magic  Medicine,  25c.  size .  a. 00 

50c.  size .  4.00 

McCormick’s  Tasteless  Cblli  Tonic,  ejc.  size  a.  00 

50c. size  4.00 

McCormick’s  Watermelon  Syrup,  50c.  size..  4.00 
Wonder  cure  Headache  Powders,  roc.  sise...  .80 


EXTRACTS  AND  BS8BNCBS 
McCormick  ft  Co.,  Bee  Brand—  Per  dor. 

Vanilla,  Rose,  Pistachio . 10c.  sice  .85 

15c.  size  a.oo 
ajc.  size  2.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  size  .80 
15c.  size  1.75 
25c,  size  2.00 

Sauer's  Flavoring  Extracts  :— 

No.  1,  Lemon  and  Vanilla . per  dos.  .45 

No.  a,  Vanilla  and  Rose. .  “  .90 

No.  a,  Lemon  and  assorted .  “  .85 

No.  4,  “  "  .  a.oo 

No.  4,  Vanilla . “  2.25 

Assorted  cases,  Nos.  1  and  2 .  10.80 

“  Nos.  1,  a  and  4 .  11.80 


§0- 


Qts-  X-Onl. 
3.00  6.00 
a. jo  S-oo 
2.00  4.OO 


X.60  3-00 


Bulk.  Pts. 

XXX  Vanilla- .  1.5a 

XX  VanlUa......— .  1.05 

X  Vanilla . . . ....  1. 00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00 

Peach,  Rose,  Apricot, 

Violet .  1. jo  s.75  5.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistacbe,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  r.aj 

’J’gH  ^  ...eeeeeeeeeee 

Ext.  Vanilla,  Kitchen  Queen,  No.  at,  1 
«  “  “  No.  aX, 

*«  >•  “  No.  X, 

Lemon,  “  "  No.  aj, 

"  “  No.  zX, 

“  "  No.  X, 

II’ t  Flavoring  Extracts 
dgh  Grade  Vanilla .... 

**  Lemon. . 

Select  Vanilla . . 

“  Lemon . 

“  assorted.. . . 

“  small  rise. . 


Gal. 
is. 00 
10.00 
8.00 


6.00 

10.00 


a. ss  4-eo 
per  dos. 


Ingereoll’ 
High  G 


•per  dos. 


Too 

S.00 

.80 

.45 

\-E 

•45 

*•75 
1 -75 
.83 
-83 
.83 
•45 


LIQUID  RBNHBT  AND  TABLETS 

Blair’s  Liquid  Rennet  _ _ — - per  dos.  1.10 

Hansen’s  Junket  Tablets,  8  dos.,  per  dos.  .73 

Blair’s  Rennet  Tablets,  3  dos.,  per  dos.  .75 

Union  Tablets.  8  dos.,  sc  .45 


CIDER. 

Per  gal. 

Corson’s  Champagne . 18 

“  Dry  Hard . ao 

Bottled  Cider —  Per  case 

Duffy’s  184a  Apple  Juice,  1  dor.  quartz .  3.50 

“  “  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  r  doz.  quarts  3.75 
“  “  s  doz.  pints .  4 .25 


-bi- 

Matt's  Brand  Golden  Russet,  1  doz  quarto.. 
“  11  a  dos.  pinto... 


3- 75 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  j-eent  packages .  1.75 

11  boxes,  ao  packages. . 55 

Gee  Whizx,  7a  packs  . 47 

Fleer's  Chiclets.  2  lbs.,  bulk .  1.25 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  3  boxes .  2.73 


RICE. 

Per  lb. 

Queen  Quality,  extra  fancy,  i-lb.  pockets . 07 

“  "  3-»>-  “  . 06% 

Coronet,  choice,  x-lb.  pockets . 06 

'■  "  3-lb.  “  05% 

Imperial,  fancy  Japan,  i-lb.  pockets . c6 

“  3-lb-  •*  05% 

Pearl  Head,  5-lb.  cotton  sacks .  05% 

Extra  Fancy  Head,  XXXX,  100-Ib.  bags . 07 

Fancy  Head,  xoo-lb.  bags  . . 05% 

Choice,  xoo-lb.  bags . 04% 

Prime,  100-lb.  bags . 03% 

^  fancy,  100-ib.  bags . — . 05% 

Choice,  100-tb.  bags . .05% 


SALT. 

WORCESTER  BALT. 

Worcester,  bbls.,  contain  a8o  Iba- . . . — .  a. 50 

“  “  6obags,  5  lbs.,  Urn...  4.00 

“  "  is  “  14  “  ...  3. 75 

“  “  30  “  10  “  ...  3.73 

"  "  iis  “  *54  “  ...  400 

Worcester,  Irish  Linen,  ban,  sso  lbs .  a. 50 

■*  “  ‘  56  “ . 65 

«<  *•  “  a8  « . 33 

Worcester  Mermaid  Quick-Dissolving  Bath- 
lng  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl.„ .  3.00 

“  Pretsel,  obis,  contain  a8o  lba . .  1.40 

"  “  sacks,  180  lbs .  1. S3 

“  Cheese,  bbls.  contain  aBo  lba. .  a. 40 

Ivory  Salt,  dime  sise,  36  wooden  boxes  to  case  s.  20 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  free  ring  Ice  cream  salt, 

30  In  barrel . —per  bbl.  2 . 60 

Less  than  5  bbls,  the  list  net ;  5  to  9  bbls. ,  5  per 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


Worcester  Peeking  Salt,  70-lb.  cotton  bags- 
*<  «  ••  140-lb.  “  “  - 

Agricultural  Salt,  aoo-lb.  burlaps . 


■  75 
.60 


SALAD  DRES8INO. 

Campbell's,  small,  pat.  cap,  2  dos . doz.  .87% 

Durkee's,  large,  1  dos . -..per  dos.  4.00 

“  small,  2  dos .  “  1.40 

Schtmmel's,  small,  a  dos . . . —per  dos.  '87% 

My  Wife’s,  large,  1  dot .  2.30 

My  Wife’s,  small,  2  doz .  1.45 

Snider's  Salad  Dressing : — 

Pints,  1  dos . per  dos.  3. 40 

%  pints,  2  dot . - .  “  >.40 

Luncheon,  3  doz .  "  .90 

Gallons,  6  jugs  In  crate- . per  jug  1.Z5 


SAL  SODA. 

Bbls.,  375  lbs . — . ....................... zoo  .65 

Kegs,  150  lbs . . . - . per  ree  .85 

60-ib.  boxes,  bulk  or  granulated . *5 


SAUCES. 

Lea  ft  Perrins’  Worcestershire,  large-  ’’  7.3a 

“  “  middle  «  4.50 

“  "  small..  •'  i.50 

Worcester  Sauce,  Campbell’s,  No.  8,  1  doz...  .77S 

North  of  England  Sauce,  No.  8,  doz . 77)4 

Chef  Sauce,  2  doz.,  doz . . 

Snider's  Chill  Sance : — 

Pints,  1  doz . per  doz.  2.4s 

£4  pints,  2  doz .  “  r. 40 

Gallons,  6  jugs  In  crate . per  jug  1 . 00 

Snider's  Oyster  Cocktail  Sauce: — 

Pints,  2  doz . per  doz.  >.40 

%  pints,  2  doz . . .  “  1.40 

Gallons,  6  jags  In  crate . per  jug  1 .00 


The  Pickles  and  Table  Condiments  pre- 

»  * 

pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


55 


How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  wash  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water  ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 

women’s  eyes  glisten  when  you  name  them  all. 


l-VWASHING  TABLET  COMPANY ,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 
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SEEDS. 


Cmuury,bush.6o-lb  1.75 
Caraway . .  .  xa 

Celery . . . . . 10 

Coriander, bleached  ,0$ 

Flax.. . oj 

Hemp,  bush.  40 1  b».  1.60 


Mustard,  Brows. 
Mustard,  Yellow 

Rape,  per  lb . 

Poppy,  per  lb., 
Sunflower,  per  lb 


.•7« 

.07 

•ojX 

.10 

os54 


SODA. 


Bi-Carb.,  bulk,  25-lb. 
Babbitt’s  Soda,  lb. 

ana  at  namrner  od., 


Saleratus,  Babbitt' 


boxes . 

pkgs.,  25  lbs . 

j*  »,30  lbs..H . 

lbs.,  36  “  . 

,X.3«lbs . 


4 1 

•o*  y» 

•03 

..  “ 

.0524 

....per  lb. 

.0544 

<« 

•04K 

it 

■  0554 

1.  “ 

•  os  54 

>.  Per  dos. 

Root  Beer  Extract,  Hires’,  s  dos . . .  1.50 

Hires’  Root  Beer,  Carbonated,  a  dor . 8754 

Hires’  Ginger  Ale,  Carbonated,  2  dor . 87 54 

Wclchs  Grape  Juice,  case  quarts,  1  dos .  4.50 

“  "  “  pints,  a  dos . 

“  "  “  54-plnt s,  3  dos . 

“  “  “  3-ounce,  8  dos., 


J4-mUlons,  1  dos.... 
gallons,  6  gal. 


♦  •75 
4*5 
6.00 
8.00 

.  _  7-50 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2. 10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  a .  ro 

Blood  Orange,  extra  quality,  pints,  s  doz...  2.10 

Birch  Beer,  extra  quality,  pints,  2  doz .  s.to 

Lemon  Soda,  extra  quality,  2  doz .  2.10 

Root  Beer,  extra  quality,  pints,  2  doz .  2 .10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  54  gross . . .  2.50 

Bon  Ami,  10-cent  size. . 54  gross  2.5a 

Electro  Silicon,  z  doz . per  dos.  .72 

Puts  Liquid,  large,  3  dos . per  gross,  16.50 

Puts  Liquid,  large,  3  dos . per  dos.  1.45 

Puts  Liquid,  small . per  gross,  7.00 

Puts  Liquid,  small . per  dos.  .60 

Puts  Paste,  large . per  dos.  .55 

Solarlne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  a,  pint  cans, . . . .  “  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  half-gallon  cans . “  7.50 

No.  s,  gallon  cans .  “  13.55 


-14- 

Solarlne  Bar  Polish — 

No.  13,  i-lb.  pasteboard  boxes,  3  dos.  In 
case,  50  lbs . per  grqss  it. 00 


SOAP — Laundry. 

Acme . . . 

Acorn . . . 

American . . . mm.. . . . . . 

Best,  Babbitt . . . 

Babbitt’s  New  York  City . . 

Benzlne-ated . 


Bars. 

....100 

....ISO 

....100 
....  7s 
....100 
....100 
....  60 

,.IOO 


Big  Master . 70 

Brown .  60 

Borax,  Dreydoppel . 40 

“  Pearl,  Young  &  Co . .. .  40 

“  Day  &  Frick,  Novelty . .  40 

“  Handsome .  69 

“  Eavenson,  large . 100 

11  “  small  eeeeeeeooooseoeeooeo*  ooeeee  100 

“  Klrkman’s . .. . 100 

“  Red  Seal . 100 

“  Swift’s, . . . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  OU  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric...... . 100 

Dewey . 100 

Fairy . 100 

Fels-Naptha. . 100 

Fire-case  lots  freight  prepaid. . 100 

German  Family . . . seo 

Good  Morning . ioe 

Glycerine  Tar . 100 

Gloss . 100 

Grand  Pa’s .  50 

“  100 

I  rory . 100 

“  100 

Lenox . 100 

Life  Bnoy .  50 

“  100 

Lautz’s  Naphtha . 100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

'•  5-cent  slse . 100 

“  toilet  size . 100 

Mayer's . 100 

“  50 

Miller's  Naptha . 100 

Naphtha,  Swift’s . 100 

Naptha,  P.  &  G., . 100 

Octagon . 100 

Old  Mill . .....100 

Ozone . 100 


Leas 

than 

S  bxs. 

3.50 

*•45 

1.85 
s.So 
3.90 

3- 45 
*•95 
4.1° 

3.90 
2.40 
2.60 
2.80 

2.80 
3  *• 

4- 75 

3« 

3.80 
3-»5 
4.00 
3-50 

5.80 
3-5754 

4.00 

4*5 

*.15 

4.00 

4.00 

3-95 

4?° 

3.85 

3-  75 
3-5° 
3*5 

3.80 

7  00 
4.00 
3-*5 
2 .00 
4.00 

3.80 
3.00 

5 .80 
4.00 
4.00 

3.80 

1.90 
3-75 
-3-75 
4.00 

3.90 


-II- 

Olslne,  Conway's . 6e 

“  Golden . to 

“  Eavenson'. .  60 

"  Hamilton's . . . 60 

“  Kirk’s .  6c 

"  Philadelphia,  60  blocks . . . 

"  “  7s  blocks . . . 

"  Pennsylvania . . . 60 

“  Proctor  &  Gamble. .  60 

“  Yeung's  Best . . .  60 

Pride,  Swift’s.. . ^ . too 

Polo . ...iso 

Quaker  City,  boxes . 100 

"  tube . 150 

Sunlight,  oval . . . 100 

“  twin  bars . . . too 

Santa  Claus.. . . . 100 

Saratoga . 12c 

Star . too 

Sunny  Monday . 100 

White  Clond . zoo 

Wool  Soap,  large . . . 100 

Wool  Soap,  small . m 


*60 

*■55 

••35 

s.50 

*  *754 

a.  60 

1.60 
*•75 
3“ 
s  .80 
3-75 
a. 45 

а.  90 
46. 
3-85 
3-95 
3.10 

2- 45 

3-  *5 
4.00 

3.85 

б. 75 
4.00 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift’s.... . . . gross 

Castile,  Imported,  Conti . . . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s.. . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis . gross 

Fleur-de-lls . doz. 

Hearts  and  Flowers . r. . gross 

Maxine  Elliot . gross 

Oatmeal.  3  cakes  In  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

54 -lb.  bars  to  box . . . lb. 

Turkish  Bath . doz. 

Sweetheart,  5e  cakes . box 

Witch  Hazel,  3  cakes,  %  grots . gross 

Witch  Hazel,  Swift’s . gross 


6. *3 
.60 
4-os 
*354 
.11% 
.70 
4*  4° 

♦  •5» 
•45 
10.  *5 
8.  zo 
2. 65 

•09 
•  40 

*•75 

3*5 

4.05 


SCOURING  SOAP. 

Day  A  Frick’s  Flint,  36  ban .  1 .24 

Y  oung’s,  48  bar* .  1 .  to 

Brooks' Crystal,  100 ban .  3.35 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  bars .  s.25 

“  Hand,  36  ban . . .  *.15 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  a. 35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  “  .  2.70 

”  100  “  . .  2  fs 


fc«- 

Soapine,  No.  7,  tee  packs . . .  *  3754 

Soapine,  No.  12,  100  packs .  3.90 

Soapine,  No.  17,  36  packs .  2.4254 

Baonitrs  1776  rovdsi,  100  6-os . . .  s.30 

Flaola,  too  packages .  3.35 

Gold  Dust,  Falrbank's,  100  is-oz.  packages  ...  4.00 
“  “  *4  4-lb.  "  ..  4.50 

Naptha  Borax,  100  packages,  large . .  4.75 

xoo  5-cent  packages _ _  3.75 

Klrkoline,  white,  14  4-fb.  packs . .  3-5754 

Kirkollne,  White,  100  5-cent  packages.. .  3.50 

Young's  Peari  Borax,  60  i-lb.  packages........  3.55 

Snow  Boy  Washing  Powder,  a.  4.00 

"  soae- . . 4. so 

“  "  ioe  ii_.. . .  4.00 

Nino  O'clock  Tea,  iso  packages . . .  0.15 

I-V  Washing  Tablets,  3  dos._ . ...per  dos.  43 

Swift’s  Washiag  Powder,  ice  is... .  3.85 

Swift’s  Washing  Powder,  24  4s . . .  3.S5 

Penn yw ash,  1  gross  and  144-1  cent  cakes  free..  10.25 

Powerine  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages..... .  3.25 


SPECIALTIES. 

Anker's  Boullllon  Capsules . . . . 


j.oo 


PURE  GROUND  8PICES. 

Bbla.  Boxs.  Cans. 

Fm  ,  High  Grade . . . 15  .16  .it 

Black,  Low  Grade . 11)4  .13*4  .1554 

White,  High  Grade . .28  .30 

White,  Low  Grade .  30  .23 

Red,  High  Grade .  21  .22 

Red,  Low  Grade .  16  .18 

Cinnamon — 

High  Grade . .  .22  .23  25 

Low  Grade . .13  .14  .16 

Cloves — 

High  Grade . 23  ,24  .26 

Low  Grade . 18  .19  .si 

Allspice— 

High  Grade . .  .1.54  .13)4  .15)4 

Ginger — 

High  Grade . 25)4  .26)4  .28)4 

Low  Grade . 12  .13  .15 

Mace- 

High  Grade .  . . 78  .80 

Nutmegs — 

High  Grade . .31  .34 

Mustard — 

Yellow,  High  Grade  . . 19  .20  .22 

Yellow,  Low  Grade . 14  .15  .17 

Brown,  High  Grade . 14  .15  .17 

McCormick  &  Co. ,  Bee  Brand —  Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . ...... 54  lb.  •♦» 

54  lb-  -75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . 541b.  .40 

54  lb.  .75 


THE  ONE  WAY 
TO  BEAT 
BABBITT’S 


BABBITT’S  BEST  LAUNDRY  SOAP  is  not 

only  our  best — it  is  your  best,  too. 

Tbe  grocers  who  sell  BABBITT’S  BEST  will 
find,  if  they  average  tbe  sales  of  all  tbeir  laundry 
soaps,  that  BABBITT’S  BEST  bas  always  stood 
at  tbe  bead.  It  bas  a  place  in  tbe  household  that 
only  one  thing  could  displace. 

That  one  thing  is  this — if  somebody  could  find 
a  soap  to  do  better  work,  BABBITT’S  BEST  might 
have  to  yield.  Nobody  has  come  within  a  mile  of 
finding  it  yet,  however. 


MADE  BY 

B.  T.  BABBITT 

NEW  YORK 

Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 

Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  &  WALKER  CO. 


TWENTIETH  and  FILBERT  STS. 

PHILADELPHIA,  PA _  - 
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Colburn's  Philadelphia  Mustard,  D.  S.  P. 

5  cent  tins,  s  and  4  dos . per  dox,  •  45 

Dime  slxe,  x  and  4  dox . . . .  "  .85 

V  lb:  net,  tins,  s  and  4  doz . .....  “  t-oo 

%  “  *  do* . . .  “  x.90 

1  “  1  do*. .  "  3-70 

6  lb.  can*,  full  weight . per  lb.  .*3 

10  “  “  . . .  “  .** 

Colman’a  Mnatard,  D.  S.  F. : — 

i-lb.  tins..  •  dOX«  S  *  4® 

U'lb.  tlnX  9.  JO 

3^-lb.  tins. . ~ .  “  i  *45 

K-lb.  tin**, . . . . . — .90 

iS-lb.  kegs . .  <43 


MUSTARD— Prepared.  Per  do*. 

Campbell’s,  jar,  a  do* . 8754 

Gnlden’s,  No.  6,  with  spoon,  a  do* . 95 

Gulden’s,  No.  so,  with  spoon,  s  do* . 88 

Beer  Mug,  fancy,  large  si*e,  a  do* . 65 

Lemonade  Glass,  tall,  a  do* . 78 

Horseradish  and  Mustard,  8  o*.,  with  spoon, 

a  do* . 9° 

Milk  Jar,  glass  top,  a  do* . 85 

Water  Tumblers,  glass,  10  o*.,  4  do* . 3754 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . 08 

Allspice . . . . 07 

Cloves . 1  »54 

Mace . . . 48 

Nutmegs,  large . 

“  Medium.. .  eeoeseeeeeeeeeeee 

Cinnamon  Bark,  China . 

“  Canton . 

“  Java  Thin  Quills,  5-lb.  rolls. 

"  Saigon. . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 


•  t7 
■  »4 

•  13 

.ia 

•  30 
•79 


CORN  STARCH. 

Davis,  48  5-cent  packages . . . per  case  1.80 

Davis,  36  10-ceut  packages . per  case  3.70 

Duryea's,  40-lb.,  i-lb.  packages . 06 54 

Niagara,  40-lb.,  i-lb.  "  ... . . 0454 

Cream,  48-lb.,  i-lb.  "  .  3.45 

KIngsford’s.  40-lb.,  i-lb,  '*  _ . 06^ 

Murdoch’s  Oswego— 

1  lb.  packages,  40  lb.  boxes . 0754 

1  lb.  packages,  ao  lb.  boxes . 0734 

Bbls,  about  aoo  lbs . 0654 


— §8— 

LAUNDRY  STARCH. 

Gilbert's  La  unary.  40-lb.  boxes . 0354 

“  Patent  Gloss,  crates,  1*  6-Ib.  wd.  bxa.  .05 yt 

“  linen  Gloss,  3-lb.  cartons . 04% 

Klngslord's,  Pure,  3-lb.  cartons . 06% 

“  Pore  Gloss,  lb.  packages . 0654 

“  Silver  Gloss,  ia  6-lb.  wd.  bxs. ..„  .07^ 

Duryea's,  Superior,  3-lb.  cartons . c6y£ 

“  Saun  Gloss,  lb.  packages . 0754 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . 07^4 

Niagara,  laundry,  50-lb.  bulk . 0354 

“  x  lb.  packages,  48  lbs . 04% 

“  3-lb.  cartons,  48  lbs. .  04% 

“  6-lb.  boxes . — . 05% 

Celluloid,  64  xo-cont  packages .  4  •  3° 

“  64  5-cent  “  . 

Elastic,  64  10-cent  packages .  5  ■  os 

“  64  5-cent  “  .  e.50 

Dreydoppel's  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish,  eo  cakes . per  box  . 50 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  .07J4 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  ia 

boxes  in  crate . 0854 

Velvet  Gloss,  about  aoo  lbs . 0754 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 0654 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs .  3.85 


STOVE  POLISH.  Pergro 

Enameline  Paste,  small,  54  gross .  4.00 

Enameline  Paste,  large,  54  gross . .  7.00 

Enameline,  Liquid,  large,  34  gross .  6.65 

Enameline,  Liquid,  small,  34  gross .  4.90 

Electlc  Paste,  %  gross  boxes .  4. so 

Magic  Paste,  34  gross  boxes .  4.75 

Parlor  Pride,  large  slxe . per  do*.  .8734 

“  “  . . per  gross  10,  *5 

“  small  slxe . perdox.  .70 

Climax  Enamel  34  gro . . per  gross  g.  40 

Black  Jack,  34  gross,  per  gross .  6 . 60 

Rising  Son . per  gro.  5 . 75 

Sun  Paste,  5-cent  slxe . .  “  4.50 

“  xo-centsixe .  “  7.  so 

X-Ray  Stove  Polish — 

5-cent  sixe,  No.  5,  per  box  of  34  gross... .  x.sj 

Per  box  of  34  gross . . . .  a  .50 

14  doxen  to  gross .  5.00 

10-cent  sixe,  No.  10,  per  box  of  34  gross .  a .  *5 

Per  box  of  34  gross  •  eeeeeeeeeeeeeeeeeeeeeeeeeeeee  eeeeee  4-50 

Per  gross. .  q  .oo 


-&#- 

F.  F.  Dailey  Co. — 

2-in-l,  smaller  si*e . per  do*. 

a-in-i,  large  size .  “ 


•75 
x.  75 


SUNDRIES. 

Bird  Pood- 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  14  packs.. . . .  “ 

McAllister,  36  packs . . .  “ 

Rosenstelcs,  xlb.  pkgs.,  s  do* . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dos. ...per  dox. 

Red,  quarts,  3  dox .  “ 

Silver,  pints,  3  dox .  “ 

“  quarts,  3  dox .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  a  do* . per  doz. 

Royal  Glue,  1  do* . per  dox. 

Paist’s  “  1  “  . .  “ 

Carpet  Tacks,  Wooden  Keg,  34  gross  case, 

assorted,  6,  8.  xo’s . per  case 

Carpet  Tacks,  Silver  Steel,  4  ox . per  dox. 

60* .  “ 

8  ox . . .  “ 

xo  ox .  “ 

ia  ox .  “ 

Matting  Tacks — 

No.  10,  steel . per  doz. 

No.  xx,  steel . per  doz. 

No.  xx,  steel . per  doz. 

G.  B.  Weiss  &  Son- 

Sole  Leather, No.i,  .*5;  No. a,  .*3;  No. 3, 

Cut  Sole  Leather,  cut  Into  tans,  6  inches  high  x 

534  Inches  high .  x 

5  Inches  high .  1 

434  inches  high .  1 

4  Inches  high . . .  x 

334  Inches  high .  x 

3  Inches  high . 

SEIBERT’S 
Poison  Fly  Paper 

Pays  150%  Profit 

A  very  attractive  package 
and  a  good  seller 

Put  up  50  envelopes  iu 
a  display  box  like 
cut  *1.00 

Retails  at  5  cents  an  envelope 
Fly  Ribbon . per  gross  4.80 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktlte  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 


•04K 

.0534 

.05% 

0534 

•3S 

.70 

•  35 

.70 

.60 

85 

•4*34 

.80 

.40 

.90 

.06 

.0634 

•  0734 

•°8k 

•0934 

.  10 

-io34 

•13 

.si 
■  50 
48 
4* 
»S 
18 
°S 
90 


ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dox. 


2. so 
3.00 
2 -35 
•  30 

.1034 

.80 


-«o- 

Cleveland,  extra  fine  cotton  twine.. . per  lb.  .is 

Orange  Brand,  fine  cotton  twine . .  “  .so 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  “  ■  *<> 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  •*  .as 

Fine  Hemp  Twine,  8  bails  to  lb.,  In  5- 

lb.  bunches .  " 

Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5. lb,  bunches. . . per  lb.  *x6 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jnte  Plow  Line,  8  yds.  to  lb .  11  .09 

Jnte  Clotheslines,  90  ft.  to  bank . per  dos.  x.&> 

Jnte  Clotheslines.  108  ft  to  bank .  “  1.70 


SYRUP  AND  MOLAS8B8. 

N.  O.  MOLAMEB. 

Extra  Fancy,  No.  668,,,.....,..,..*^............*^.  *4* 

Extra  Fancy,  No.  669 . 4* 

Fancy,  No  670.. . 39 

Strictly  Choice,  No.  675 . . . 38 

Choice,  No.  664 . 3» 

Black  Strap . . . - . xx 

B.  H.  F.,  Horse  Food  Molasses. . . .  .13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dox.  No.  3  screw- 

top  cans,  both  freight  paid. . ....  33 

Gold  Mine,  In  bbls .  .  30 

Fancy,  No  104 .  3a 

Fancy,  No.  105 . a8 

Choice,  No . ..... 

Prime,  No.  10a . .26 

PORTO  RICO  MOLASSBB. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 29 

West  India,  choice,  No.  510,  compound . as 

Porto  Rico,  No.  668  . xs 

GLUC08E. 

Three  Star  A,  for  confectionery .  a. 75 

Five  A,  for  confectionery . . .  s .  85 

HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Selser’s,  lunch  bottles,  a  doz . per  ao*.  .95 

Selser’s,  medium  bottles,  2  doz . per  do*,  x.  35 

Schlmmel’s,  xo-  oz.  bottles,  a  dos.  in  case .  1.45 

“  6-0*.  *•  “  “ . 95 


REFINED  MOLASSES  AND 
*  SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  doz.  In  barrel..... . perdox.  .9234 

1  “  case .  “  .95 

Karo,  10  cent  size,  2  do* . per  case  r  .90 

Karo,  25  cent  size,  1  doz . per  case  a  .30 

Karo,  50  cent  size,  34  doz . per  case  1.30 


V. 


Does  away  with  weights  absolutely The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa„  U.  S.  A, 
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Losing  Your  Weights? 


Get  a 
Troemner 
No.  24 
Ball  Scale 


Greatest 

Improvement 
in  Rapid 
W  eighing 


§0 
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Barmn ,  In  Jan,  compound . „ . per  dor.  i  .00 

White  Clovmr,  la  Jan,  compound . „  "  .95 

Purina  Pancake  Syrup,  36  pto .  “  a.aj 

“  “  >4  qu .  "  4.00 

*'  '•  i>  g-gaia .  **  7.00 

«  '*  6g^...,..  ”  ia.00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  1.40 

•  •<  medium,  dor.  1.40 

“  “  small,  dor . 90 

Termout  Maple  Syrup,  gal.  tins . per  gal.  1 .15 

“  “  56-gal.  tins per  dor.  7.75 

Haaen’a  Maple  Syrup,  qt.  bottler .  “  4.00 

“  “  pt.  bottler .  “  a.  40 

Towle's  Log  Cabin  “Camp"  Syrup —  Per  dor. 

Gallon  cans,  6  In  cate .  >3.50 

Half-gallon  cant,  it  In  care .  7. as 

Quart  cans,  14  In  case .  4.1a % 

Pint  cans,  04  in  case . . .  'a. SO 

Quart  bottles,  is  In  care . ,.  4.30 

Pint  bottler,  14  in  care . . .  r.75 

Jacket  can* . . . per  gallon  1.00 


CRESCENT  MAPLBINE. 


t-OI....— 

iter . 

ia-o* . ,. 

Gallons _ 


Per  dor. 
..  3.00 
..  5- *5 
..  0-30 


leeee  OOOOOOOOeeo#e< 


OIL  OF  MAPLKINB. 


i.eoeoeee  35-00 

..each  11. 00 


til 

i6-o« 
E-Of  . 


leeHoeeoooteoe.i 


Per  dor 
..  2.70 
..  4-5° 

..  8.05 
..  IS. 00 
..  07.00 
48.00 


Iona . each  is-oo 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem, parlor,  a  string .  a. 40 

N  U,  No.  6,  split  handles .  a. 45 

Leader,  No.  6,  3  string,  rod  handler. . .  a. 40 

Princess,  No.  4,  fancy  handler .  3.75 

Parlor,  No.  3,  2  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  a  sewed . 90 

Stable,  2  tie,  rattan  centre .  3.30 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  12  brooms . 90 
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No.  WASHBOARDS.  Per  dor. 

69,  Good  Enough,  doable,  spring  protector...  3.63 

37,  Peerless,  doable . 3.63 

80,  Seal  Globe,  double,  swing  protector . .  3.30 

6r,  Peerless,  double,  spring  protector . .  4.43 

no,  Peerless,  single,  spring  protector.. . .  3.35 

100,  Northern  Queen,  single,  protector . .  3.10 

101,  Tidal  Wave,  shigle,  protector . 2,73 

1 18.  Good  Enough,  single,  protector.. .  3.13 

r7S,  Glass .  3.50 

Murdock . 2.73 

Celery  City .  3.00 

126,  Single  Ruby .  2.60 

128,  Anchor,  dnglo  head.  e..eeeees»eeeeeeeao«eeaeeeaese  2.2s 

130,  Little  Gem,  pail  board .  1.3s 


BUCK.  RTS. 

O.  G.,  a  electric  hoops . . 

O.  G.,  3  eloctric  hoops  ...— . 

Clear,  a  hoop . . . . 

Clear,  3  hoop . . 

Klee  trie  Cedar,  a  hoop 

Electric  Cedar,  3  hoop.. _ _ _ 

Pine,  3  galvanised  hoops . — . 

Gahvanlaod,  ss  quart _ 

Galvanized,  14  quart . 


Per  dot. 
73 
90 
6S 
73 
4« 
bo 


No.  BUTTER  DISHES. 

1,  Solid  oval . . „ . — ... 

a,  Solid  oval . . . . . 

3,  Solid  oval _ _ _ 

3,  Solid  oral . _ . . . 

z,  Wbr  ends.  *,.... .... ......... ............ ....  n 

s,  Wire  ends . . . ....... 

3,  Wire  ends. . . 

5.  Wire  ends . . . . . . 

Picnic  Plates,  8  Inch. . . . 

Picnic  Plates,  9  Inch . . . 

Crates  contain  >30  each. 


Per  M 

1.25 
1.30 
*  75 

a. IS 

1 .20 
I  -40 
1.60 
2.00 
2.10 
*•33 


CLOTHES  PINS. 


3  grass., 


Per  box. 
..  .48 


EGG  CRATES. 

Perfection. . . 

Perfection,  10  sets  fillers . 


1 .00 
*•33 


BRUSHES. 

No.  SCRUB  BRUSHES.  Per  dot. 

22,  White  comer . . . . . .70 

23,  Medium  size . . . . . . . 80 

*7.  1,00 

13,  Marble,  medium  tire . . . 90 

00,  White. . . 43 

Handy  House . . 


No.  STOVE  BRUSHES.  Par  dex 

ao,  Black  bristle,  curved  end,  wood  handle . 90 

21,  X,  crescent  shape . .  1.73 

1,  strap  handle,  grey  fibre . „ .  r.20 

2,  strap  handle,  grey  fibre .  1.65 

6,  all  hair,  extra  quality .  2 . 75 


No.  SHOE  BRUSHES 

0,  Mexican  fibre 
1,  Mexican  fibre,  huge.. 

4,  Bristle  outside 

3.  All  bristle . 

16X,  All  bristle,  extra  value 


••••••••a  eeei 


18,  All  bristle,  spotted  white. . 


Par  dor. 
.90 

*■  3° 
1.65 

».75 
2. IS 
2 .80 


No. 

6,61a., 

Ut: 

6,  3  1“., 
8,  6  la., 
10,  7  In., 
12,  8  la., 
6,  5  to., 
8,  6  in., 
10,  7  In., 
rs,  8  to., 
6,  3  to., 
8,  6  la., 


WHITEWASH  BRUSHES. 

White  tampico, . __ . . . 

White  tampico.. - - — . . 

White  tampico. . . . 

Family,  extra  heavy........ 

Family,  extra  heavy . . 

Family,  extra  heavy. . . . 

Family,  extra  heavy 

A,  hair  brittle . . . . 

A.,  hair  bristle... . . . . 

A.,  hair  bristle, . 

A.,  hair  bristle . 

Ideal,  all  brittle,  3  row, . . 

Ideal,  all  bristle,  3  row., . 


Per  dez. 
,  .40 

,  .43 

..  -S3 

..  .80 

.95 

..  1. 10 

..  I.2S 
..  1.40 
»*  i-65 

,.  2. CO 

.  *-3S 
„  x.90 
.  2.2s 


No.  DUST  BRUSHES.  Per  dor. 

7X,  Fibre,  wire  drawn . . . 90 

10,  Fibre,  wire  drawn,  extra . . .  1 .  ao 

21,  All  hair,  wire  drawn .  0.23 

28,  White,  wire  drawn .  2 . 90 

x,  7  in.,  All  hair,  flat  end .  2.03 

22,  7  in.,  Mixed,  round  end. ....._ .  2.10 

11X,  7  in.,  All  hair,  round  end. .  2.23 


-64- 

TOBACCOS— PLUG. 

Battle  Ax . . . . . . 

Deer  Sklu....,...,..,........,...,,,...........,., ... 

Gold  Rope  . . . 

lolly  Tar . _. . 

Newsboy . 

Old  Honesty. . 

Piper  Heidsidk  . . 

Spear  Head . . 

Standard  Navy . . 

Toddy . . . _.... 

Vineo . . . . 

Town  Talk . . 


Par  lk. 

•  37 

•  37 

58 

39 

39 

64 
44 
37 


Briar  Pip 


SMOKING  TOBACCO. 

Pipe,—,, 

Duke's  Mixture... 

Greenback . . . 

Green  Turtle 
G.  ft  A.  Navy,  3)9  os. 

Honest . 

Polar  Bear, 


Sensation  . . 

Wild! 


Perth 

•3* 

0 
•  34 
•39 
•*9 
■39 
•39 
■39 


YEAST  CAKB8. 

Compressed . . . per  dot.  .xl 

Magic,  1)6  dor.  packages . _... . per  box,  .38 

Yesst  Foam,  rjf  dot . . . . per  box  .38 


9x84  M$4  9><M  §4$4  ^<8x5  $*§4 


Sell  the  customer  that  wants  a 
polish  a  box  of 


convenient  stove 


DIXON’S 

POWDERED 


Stove  Polish 


THEY  WILL  WALK  BLOCKS  OUT  OF  THEIR 
WAY  TO  GET  THEM 


ever  put  on  the  market  and 
CHIPMAN  BROOMS  will 
keep  people  coming  to  your 
store  regularly,  if  nothing 
else  will.  $2.25 
per  doz.  is  our  price 
for  a  broom  that  re¬ 
tails  for  25c.,  and 
any  one  of  your  cus¬ 
tomers  will  pay  30c. 
for  them  and  be  sat¬ 
isfied. 


When  a  woman  gets  hold  of 
a  broom  that  lasts  two  or  three 
times  as  long  as  the  ones  she 
has  been  buying,  she  will  walk 
blocks  out  of  her  way 
to  get  that  kind  of  a 
broom  again. 


We  are  making 
this  kind  of  brooms 
only.  Try  a  dozen, 
tell  your  trade  that 
they  are  the  finest 


Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


<]f  All  that  one  has  to  do  is  to  puncture 
the  top  of  the  box  of  the  new  Dixon 
Powdered  Stove  Polish — three  or  four 
holes  will  be  enough — and  sift  out  as 
much  of  the  polish  as  desired. 

(Jf  Write  our  Stove  Polish  Department  for 
further  valuable  information. 

Joseph  Dixon  Crucible  Co. 

JERSEY  CITY,  N.  J. 


dxSxn  dxxxn  §4$4  ^444<44  ^44 


Want  a  $10  Morris  Chair 
for  Nothing  ? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  If  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
“Blue  Hen,”  " High  Card,"  "Rex"  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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DOLLARS  IN  RETAILERS’  POCKETS 


Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 
TO  RETAIL  DEALERS 

as  an  inducement  to  push  the  sales  of  their  goods  to  consumers.  These  certificates  are  given  at  no  increase 
in  the  selling  prices,  or  cheapening  of  quality  in  their  products,  but  are  intended  solely  as  a  compensation  for 
your  assistance,  and  are  exchangeable  through  us  for  valuable  and  useful  merchandise,  of  which  the  following 

list  represents  a  few  of  the 

1000  ARTICLES  TO  CHOOSE  FROM 


Pianos 
Coffee  Mills 
Desks 

Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies 
Leather  Goods 
Chinaware 
Cut  Glass 


Silverware 
Strong  Boxes 
J  ewelry 
Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way. 


Write  To-day  for  List  of  Goods  and  Manufacturers 


Manufacturers’  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 


No  Argument  Against 

Success  in  merchandising  is  a  result  of  close  attention  to  the  little  things  and  the 
application  of  methods  which  have  been  proven  efficient  by  actual  experience. 

If  your  present  system  is  subject  to  losses  by  errors  in  computation  or  the  giving 
of  overweight,  remember  that  it  is  your  money  and  your  merchandise  that  is  getting 
away  from  you. 

We  offer  you  our  services  gratis  for  the  purpose  of  showing  you  where  the  losses 
occur,  and  how  they  can  be  successfully  prevented. 

We  make  no  claims  or  statements  regarding 


which  cannot  be  proven  to  your  entire  satisfaction.  The  accuracy  and  efficiency  of  our 
scales  are  proven,  not  only  by  successful  users,  but  by 

FOUR  HIGH  COURT  DECISIONS 

If  you  are  at  all  interested  in  knowing  how  to  improve  your  present  system  of  weighing, 
send  us  the  attached  coupon  or  your  name  and  address.  Don’t  be  the  last  to  investigate. 


Facts 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . — . 

STREET  and  NO . 

Town . . State . 

Business . 


Moneyweight  Scale  Co. 


MANUrACTURtaS 

DAVTON.  OHIO. 


35  State  Street,  Chicago 

D,stric »t  offices  -  J  Philadelphia  Office,  1651  N.  8th  Street.  New  York  Office,  11  E.  Utth  Street. 
-  "  [  \  Pittsburg  Office,  205  McCance  Bldg.  Buffalo  Office,  62  Pearl  Street. 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


“One  Ounce  of  Prevention 
Is  Worth  a  Pound  of  Cure” 

If  you  will  tell  your  customers  to  use  tlie  product  pictured  here,  on  their 
floors  it  will  make  them  look  like  new  and  it  will  preserve  them.  A  floor  treated 
with  floore’s  Wax  will  last  twice  as  long  as  one  that  isn’t.  Your  customers 
are  getting  this  wax  from  paint  stores.  You  might  as  well  have  this  money. 
Besides  the  big  profit,  every  case  contains  Universal  Coupons  for  you  and 
your  customers. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 


Take 


our 


Choice 


Let  us  assume  that  two  concerns  are  n  aking  Macaroni, 
Spaghetti,  Noodles  and  Pastels. 

One  of  them  cares  nothing  for  you,  does  all  of  its  work 
on  your  customers  to  make  them  demand  that  you  should 
handle  the  goods,  whether  they  pay  you  a  profit  or  not. 

The  other  goes  straight  to  you,  works  with  you  to  make 
you  want  to  sell  the  goods,  spends  its  advertising  money  with 
you,  gives  you  U?iiversal  Coupons  to  make  the  goods  more 
interesting,  and  does  everything  possible  to  make  you  a  friend 
instead  of  a  lackey. 

Whose  goods  are  you  going  to  sell  ? 

Our  Macaroni,  Spaghetti,  Noodles  and  Pastels  are  as 
good  as  our  bread. 


VIE)  IN  IN  A  BAKING  COMPANY 

PHILADELPHIA,  PA. 


We’ve  Taken  You  into  Partnership 
on  These  Goods 


I  IIKllESniSaUTf  FIST  IffFE  MBS  H  IKS  K1KT : 
r  |MA$ra6YAPRKSM!fKmSOTmBJlE[|! 

^PRIVATES 

ESTATE 

COFFEE 

FA£AUCHOISiCO.-mnOONMIUSl  , 

ESMUSBHBS  -'i 

^ _  '  : 

Of  the  many  thousands  of  storekeepers  who  have  made 
Private  Estate  their  leading  coffee  for  years  we  have  yet  to 
lose  one.  Everything  that  makes  it  worth  while  for  a  dealer 
to  stick  to  Private  Estate  is  packed  with  it,  and  none  of  the 
many  reasons  which  would  be  sufficient  to  cause  him  to 
change  are. 

We  divide  our  profits  with  dealers  by  putting  our  adver¬ 
tising  appropriation  into  Universal  Coupons  to  enable  them  to 
get  anything  they  need  in  their  stores  or  homes  without 
paying  for  it. 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 


> 

iSBlI 

A  Canned  Goods  Revolution 

1  | 

I  CouV.:\  Gentian  Jj 

, 

h:  IS 

jjjht  brty, 

In  packing  Onarga  Country  Gentleman  corn  we  use  a  method  of  cooking 
which  has  already  partly  revolutionized  the  canning  industry  of  this  country. 

Until  the  automatic  cooker  was  invented  it  wasn’t  possible  to  cook  corn  evenly.  ; 

Cook  the  edges  of  a  can  just  right  and  the  centre  would  be  raw.  Cook  the  centre 
right  and  the  edges  had  all  the  goodness  cooked  out. 

In  Onarga  Country  Gentleman  corn  the  can  is  cooked  to  the  same  degree  , 

throughout.  The  flavor  and  the  added  tenderness  tells  you  the  difference  instantly. 

So  does  the  appearance.  This  corn  really  has  very  little  competition. 

IROQUOIS  CANNING  CO.,  Onarga,  Ills. 
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For  Grocers 


This  is  a  picture  of  a  sales- 
book  we  have  designed  espe¬ 
cially  for  grocers.  It  permits 
the  duplicate  to  remain  in  the 
book  without  interfering  with 
new  entries — an  important 
thing  for  those  who  take 
orders  from  house  to  house. 

Three  sizes — Ai,  Ai  Spe¬ 
cial  and  A2. 

;The  pads  consist  of  50 
printed  sheets  for  original 
bills  (usually  white)  and  50 
unprinted  duplicate  sheets 
(usually  yellow).  They  are 
all  perforated  and  easily  de¬ 
tached;  any  sheet  can  be  taken 
out  without  disturbing  the 
others.  The  covers  are  light; 
handy  for  the  pocket;  no  wire 
or  metal  to  catch  and  tear  the 
clothes.  The  impression  sheet 
holder  at  the  bottom  is  a  device 
so  constructed  that  it  admits 
of  the  sheet  being  put  in  the 
proper  place  with  a  pencil 
instead  of  the  fingers.  It  is 
fitted  with  a  book  opener:  can 
be  worked  either  from  top 
sheet  to  bottom,  or  bottom  to 
top.  It  is  the  easiest  to  operate 
and  the  most  complete  dupli¬ 
cating  order  book  on  the 
market,  and  it  is  the  only  one 
made  of  40-pound  book  paper 
instead  of  ordinary  newspaper. 


E.  C.  Fell  Manufacturing 
Company 

U12-U  Sansom  Street,  Philadelphia 


r 


Sugar’s  Share  in  the 
Big  Fruit  Crops 

Tf  Unless  all  signs  fail  we  are  going  to  have  very  large 
crops  of  all  fruits  this  year. 

][  That  means  lots  of  preserving  and  a  big  demand  for 
sugar. 

As  a  rule  grocers  don’t  look  forward  with  much  in 
terest  to  a  “big  demand  for  sugar,”  because  it  means 
increased  work  at  no  profit. 

^  What  shall  it  profit  a  man  if  he  sells  a  hundred  bar. 
rels  of  sugar  and  gets  back  only  what  he  paid  for  it  ? 

^  Sell  Franklin  Carton  Sugar  instead  of  bulk  sugar 
and  your  views  will  change,  for  there  is  no  work  re¬ 
quired  in  selling  Franklin  Carton  Sugar.  You  don’t 
even  need  to  wrap  it.  And  there  is  a  good  profit,  and 
what  there  is  you  can’t  waste  through  the  overweight— 
“good  measure”—  that  always  goes  with  sugar  in  bulk. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company 

^  PHILADELPHIA.  PENNSYLVANIA  ^JJ 


ft 


Anybody 
Can 
Make  a 
“Silver 
Polish, 
But— 

Of  all  the  legions  of 
silver  polishes  only 
one  is  known  in  two 
hemispheres,  or  known 
half  so  well  in  this 
hemisphere,  where  it  is 
made,  as  Electro-Silicon. 

We  have  spent  a  for¬ 
tune  advertising  Elec- 
tro-Silicon,  of  course, 
which  is  one  reason  for 
its  popularity,  but  it 
would  never  have  held 
that  popularity,  over 
hundreds  of  other  pol¬ 
ishes,  had  it  been  sim¬ 
ply  an  ordinary  silver 
polish. 

For  anybody  can 
make  a  “silver  polish,’’ 
and  with  such  a  sim¬ 
ple  product  it  requires 
unique  merit  to  get  a 
commanding  position 
and  hold  it. 

Electro-Silicon  will 
give  results  50  per 
cent,  better  and  easier, 
as  a  metal  and  general 
polish,  than  any  other 
polish  in  the  world. 
Know  it  always  by  the 
yellow  box  and  the  wo¬ 
man  in  red  on  the  lid. 

TUB  El6GtrO-SiliG8Q  60. 

PROPRIETORS 

New  York,  IV.  Y. 
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Y ou  Cannot  Afford  to  be 
Without  It! 


No  up-to-date  grocer  can  afford  to  allow  his 
competitor  obtain  the  business  that  should 
and  would  come  to  him  if  he  stocked 

Buchan  s  Toilet  Soaps 

Number  ‘‘363”  is  known  throughout  this 
entire  country  as  a  symbol  of  soap  purity, 
because  it  was  the  first,  and  we  belive  the  only 
serial  number  given  to  a  soap  firm  by  the 
United  States  Government. 

Buchan’s  Toilet  Soaps  contain  phenol 
absolut,  the  greatest  antiseptic  known.  That 
is  why  they  are  the  cleanest  and  purest  soaps 
made. 

Let  us  show  you  how  to  make  big  profits. 

Buchan’s  Soaps  Corporation 

FLATIRON  BUILDING.  NEW  YORK  CITY 


“Show  All-Sell  AH” 


A 


Ik 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


The  Sign  or  Perfection 


The  Quickest 
Way  to  Turn 
%2  into  $2.50 

Is  to  get  twenty  packages  of 

w  into  your  Store.  It 
sells  at  2  for  25  cts. 


yOU  don’t  have  to  talk  about 

to  sell  it.  Everybody  knows  it.  Every¬ 
body  buys  it.  Everybody  eats  it. 

Have  it  where  everybody  can  see  it,  and 
you  will  find  it  going  out  in  more 
orders  than  any  other  breakfast  food. 

The  average  profit  is  33^  per  cent. 

You  can’t  make  that  on  others  and 
can’t  please  as  many  customers,  either. 


These  Are  to  Help  You 

Increase  Your  Trade! 

In  order  to  aid  you  in  the  sale  of 
Ralston  Health  Food  and  Purina 
Whole  Wheat  Flour  this  mill  will 
furnish  you  with  an  attractive  va¬ 
riety  of  checkerboard  advertising 
matter  for  distribution  to  your  trade.  These  will 
greatly  popularize  your  Cereal  business,  and  thereby 
increase  it. 

RALSTON  CHILDREN'S  CHECKERS  and  BOARDS! 

RALSTON— Health  Department— CHILDREN’S 
WAGONS! 

FREE  RALSTON  CHECKERBOARD  SATCHELS ! — 
same  as  used  at  the  World’s  Fair.  Also 
A  Beautiful  CHECKERBOARD  WINDOW  DISPLAY! 

Children  are  delighted  with  these  things.  Inquire 
how  to  get  them. 

Grocers  have  a  chance  to  build  up  a  profitable  trade 
on  this  checkerboard  line — Ralston  Health  Food 
and  Purina  Whole  Wheat  Flour — a  line  over  which 
the  most  intelligent  housekeepers  are  enthusiastic. 

Ralston  Purina  Mills 

SI.  Louis,  Missouri 

T.  A.  lames  &  Co,  General  Distributers, 

1 2-16  Chestnut  Street,  Philadelphia 
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The  Cloven  Foot  of  a  Pharisee  Grocer 


Gimbel  Brothers,  Proprietors  of  the  Only  Good  Grocery  Store 
in  Philadelphia,  Bitterly  Condemn  Preservatives  in  Catsups 
and  Warn  Consumers  Against  Them,  While  at  the  Same 
Time  Selling  Preserved  Catsup  Under  Their  Own  Label. 


In  their  newspaper  advertise¬ 
ments  for  April  30,  1908,  Gimbel 
Bros.,  the  only  straight  and  con¬ 
scientious  grocers  in  Philadelphia, 
in  fact,  the  only  grocers  in  the 
entire  country  who  always  con¬ 
sider  their  customers  and  never 
themselves,  featured  the  following 
on  preservatives  in  food : — 

DON'T  EAT  POISONS  AND 
DRUGS. 

Condiments  are  the  goad  to  jaded 
appetite,  at  best — in  other  words,  are 
not  the  system  builders.  In  fair 
health,  the  human  body  isn’t  injured 
by  their  nse — as  the  big  normal  man 
is  not  injured  by  an  occasional  ci¬ 
gar  ;  but  that’s  all  that  can  be  said. 

Now  don’t  aggravate  matters  by 
using  catsups  and  such  things  that 
are  “doctored”  by  the  addition  of 
drugs  or  dyes  or  chemicals. 

We  talked  this  over  with  a  big 
food  packer.  He  said,  “to  make 
catsups  of  fresh,  sound  tomatoes,  as 
they  must  be  made  if  no  preserva¬ 
tives  are  used,  will  make  them  costly. 
Gimbel’s  are  going  altogether  too  far. 
All  classes  must  be  supplied — you 
mustn’t  run  up  the  food  bill  of  the 
people.” 

And  that  nice  talk  was  pure  bun¬ 
combe — talk  to  continue  a  market  for 
cannery  refuse  and  waste. 

Here  are  the  facts : — 

The  average  family  doesn’t  use 
over  75  cents’  worth  of  catsup  a  year. 
We  sell  pure  catsups  at  almost  ex¬ 
actly  the  same  prices  charged  every¬ 
where  for  uncertain  sorts — not  over 
two  cents  a  bottle  advance  over  the 
meanest  sorts. 

This  was  followed  by  an  ex¬ 
tremely  glowing  advertisement 
for  Heinz’s  catsups  and  other 
goods,  the  point  of  the  connec¬ 
tion  being  that  the  Heinz  Co., 
alone  of  all  catsup  manufacturers, 
claim  to  be  able  to  make  catsup 
without  a  preservative. 

Now,  one  would  think,  after 
reading  the  above  attack  on 
preservatives,  including  the  state¬ 
ment  by  a  catsup  maker  that  any 
excuse  for  preservatives  was 
“pure  buncombe,”  and  the  warn¬ 
ing  to  consumers  to  buy  pure  cat¬ 
sup  and  leave  alone  those  con¬ 
taining  preservatives,  that  Gimbel 
Bros,  would  not  touch  a  preserved 
catsup  with  a  ten-foot  pole.  Cer¬ 
tainly  if  they  were  honest  and  con¬ 
sistent  they  could  not  do  so  after 
publishing  the  above  as  their  plat¬ 
form  on  preservatives. 

Yet  Gimbel  Bros’  own  private 
brand  of  catsup,  the  Lenox  brand, 
is  preserved  with  benzoate  of 
soda,  as  clearly  appears  from  the 


label.  After  the  above  advertise¬ 
ment  had  appeared  the  “Grocery 
World”  sent  a  representative  to 
the  Gimbel  store  to  buy  a  bottle 
of  the  concern’s  own  brand  of  cat¬ 
sup.  Conspicuously  across  the 
lower  front  part  of  the  label  ap¬ 
peared  the  following  sticker  : — 


TOMATO  CATSUP 

Prepared  with  1-10  of  1  per  cent 

BENZOATE  OF  SODA 
PACKED  FOR 

GIMBEL  BROS. 

Philadelphia. 


J 


Around  the  neck  of  the  bottle 
appears  the  following:  This  label 
(Lenox  label)  on  any  of  our  goods 
is  a  guarantee  that  they  are  the 
best  of  their  kind.” 

In  their  advertisement  Gimbel 
Bros,  say  that  drugs  and  pre¬ 
servatives  in  catsup  are  “poison 
in  food”;  that  all  talk  about  pre¬ 
servatives  being  necessary  is 
“pure  buncombe — talk  to  continue 
a  market  for  cannery  refuse  and 
waste.” 

Benzoate  of  soda  is  a  drug  and 
a  preservative.  Their  own  brand 
of  catsup  contains  it  and  they 
guarantee  it  to  be  the  “best  of  its 
kind.”  If  all  that  they  say  in  their 
advertisement  is  true,  what  else 
are  they  than  unspeakable  frauds 
for  selling  preserved  catsup  and 
for  guaranteeing  it  superior  to  all 
others  ? 

If  what  they  say  in  their  adver¬ 
tisement  is  not  true,  and  pre¬ 
served  catsup  is  really  an  innocent 
article,  then  the  Gimbels  are 
shameless  liars  by  any  standard 
used  to  judge  them. 

Nor  is  this  all.  The  “Grocery 
World”  has  evidence  that  after 
the  above  advertisement  ap¬ 
peared,  and  when  a  certain  person 
went  to  the  Gimbel  grocery  de¬ 
partment  for  a  bottle  of  Heinz’s 
catsup,  the  clerk  used  great  effort 
to  persuade  the  person  referred 
to  buy  a  bottle  of  preserved  Lenox 
catsup  instead. 

This  hypocritical  method  of 
doing  business  is  exactly  on  a  par 
with  what  the  Gimbels  did  on 
glucose — attacking  it  as  a  harmful 
and  injurious  adulteration  when 
used  in  candy,  though  freely 


selling  it  as  an  ingredient  of 
syrup. 

Consumers’  Package  of  Process 
Butter  Must  be  Labeled. 

Notice  has  been  given  by  the 
Treasury  Department  through 
the  office  of  the  Commissioner  of 
Internal  Revenue  that  process 
butter  will  have  to  be  branded 
and  sold  as  such  whether  in  tubs 
or  in  prints.  The  law  compelling 
process  butter  in  tubs  to  be 
stamped  has  been  fairly  well  ob¬ 
served,  but  there  has  been  a  great 
laxity  in  selling  process  butter  in 
prints  without  branding  it.  All 
this  spring  while  butter  was  high 
a  great  deal  of  process  has  been 
worked  out  as  fresh  creamery. 
Many  receivers  who  had  a  large 
stock  of  wrappers  labeled  process 
for  use  in  prints  had  but  little 
call  for  them.  When  buyers  took 
process  in  tubs  they  did  not  call 
for  the  wrappers.  Under  the 
terms  of  the  law  it  is  necessary 
to  brand  all  process  butter  in  let¬ 
ters  about  an  inch  high.  Many  of 
the  prints  are  stamped  with  let¬ 
ters  of  that  height  but  the  type  is 
so  narrow  and  light  that  it  is  not 
very  noticeable.  When  renovated 
butter  is  found  that  is  not  marked 
as  such  it  will  be  seized,  as  a  fail¬ 
ure  to  have  it  marked  will  be  con¬ 
sidered  evidence  that  no  tax  had 
been  paid.  It  will  be  treated  the 
same  as  oleo.  The  label  must  be 
on  the  butter  until  the  consumer 
has  it  in  his  possession. 


the  spot  holders.  The  compro¬ 
mise  which  was  finallv  adopted 
killed  about  nine-tenths  of  the 
normal  future  business.  A  price 
of  $3.10  was  named,  but  in  the 
circular  which  accompanied  the 
price-list  the  statement  was  made 
that  “we  expect  lower  prices  in 
August  ”  Naturally  with  this 
before  them,  buyers  stood  off  and 
only  a  small  percentage  of  the  • 
usual  future  business  was  done.  ' 
The  prices  and  the  prophecy  of 
lower  prices  in  August  are  now 
withdrawn  together,  and  after  a 
meeting  of  the  packers  this  week 
they  will  try  it  again. 

The  Greek  Currant  Advertising 
Campaign  Begins. 

Initial  Announcement  of  the  Series  by 
which  the  Greek  Syndicate  Hope  to 
Increase  the  Consumption  of  Cur¬ 
rants  in  this  Country. 

_ 

In  a  recent  issue  it  was  stated 
that  the  Greek  currant  syndicate, 
in  order  to  increase  the  general 
consumption  of  currants,  would 
shortly  begin  advertising  the 
merits  of  currants  throughout  this 
country  and  several  others. 

The  first  of  these  advertise-  , 
ments  appeared  in  the  May  num¬ 
ber  of  the  Ladies’  Home  Journal 
and  was  as  follows : — 


Sardine  Packers,  at  Odds, 
Withdraw  Prices. 

All  Future  Quotations  on  Domestic 
Sardines  Recalled.  Packers  Couldn’t 
Agree  on  what  Future  Prices  Should 
be  and  Compromised  in  a  Way  which 
Killed  Business. 

A  squabble  has  arisen  among 
the  packers  of  domestic  sardines, 
all  of  whom  are  subsidized  and 
controlled  by  a  central  company, 
and  as  a  result  all  future  prices 
on  the  standard  grades  of  do¬ 
mestic  sardines  were  withdrawn 
last  Tuesday.  The  difference 
arose  over  the  packers’  varying 
ideas  as  to  what  future  prices 
should  be.  Some  thought  they 
ought  to  be  higher  than  the  $3.10 
for  quarter  oils,  f.  o.  b.  Eastport, 
which  was  named,  in  order  that 
holders  of  spot  stocks  might  get. 
out  before  new  goods  came  for¬ 
ward.  Otlfer  packers  contended 
that  about  $3  for  quarter  oils 
should  be  named,  regardless  of 


Behind  such  advertising  so  gen¬ 
eral  and  indirect  as  this,  there 
must  truly  be  great  faith.  Cur¬ 
rant  bread  is  an  ordinary  thing — 
any  baker  can  bake  it.  The  idea 
of  this  advertisement  is  that  con¬ 
sumers  will  demand  currant  bread 
of  their  bakers,  who  to  fill  those 
demands  will  be  obliged  to  use 
currants.  The  “note”  at  the  bot¬ 
tom  is  also  destined  to  increase 
the  consumption,  by  compelling 
grocers  to  keep  a  fresh  stock. 

It  would  seem  like  a  far  cry  to 
the  time  when  advertising  so  in¬ 
definite  as  this  could  show  an  in¬ 
crease  in  the  amount  of  currants 
consumed  in  this  country. 


ELTON  J.  BUCKLEY 


Editor  “  Grocery  World  * 


Attorney  and  Counsellor  at  Law 
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Warm  Controversy  Between  California 
Dried  Fruit  Men  and  Wholesale  Grocers 

Former  have  Contrived  to  Force  Jobbers  to  Sign  an  Extremely 
Drastic  Contract.  Jobbers  Refuse  and  Deadlock  Results. 
Names  of  Members  of  Dried  Fruit  Association  and  Copy 
of  Their  Contract. 


A  serious  conflict  seems  imm- 
minent  between  the  dried  fruit 
packers  of  California  and  the 
wholesale  grocers  of  the  entire 
country  over  the  exceedingly 
drastic  sales  contract  which  the 
dried  fruit  men  are  asking  the 
jobbers  to  sign.  The  Dried  Fruit 
Association  is  engineering  that 
end  of  the  controversy,  and  vari¬ 
ous  jobbers’  associations,  includ¬ 
ing  the  National  Wholesale  Gro- 
1  cers’  Association,  have  taken  the 
matter  up  and  are  opposing  the 
contract  very  vigorously. 

The  Dried  Fruit  Association  is 
a  strong  combination  of  practi¬ 
cally  all  the  leading  dried  fruit 
men  of  the  coast.  The  list  of 
members  is  as  follows : — 

J.  K.  Armsby,  the  J.  K.  Armsby 
Co.,  527  Howard  street;  Fred.  G. 
Baker,  J.  B.  Inderrieden  Co.,  Monad- 
nock  Building;  W.  A.  Banks,  North 
Ontario  Packing  Co.,  935  E.  Third 
street;  Chas.  Bonner,  Madison  & 
Bonner,  1 12  Market  street;  R.  I. 
Bentley,  California  Fruit  Canners’ 
Association,  120  Market  street;  R. 

M.  Butler,  Napa  Fruit  Co.,  Napa, 
Cal. ;  A.  E.  Castle,  Castle  Bros.,  1444 
O’Farrell  street;  J.  W.  Chilton,  J. 

W.  Chilton  &  Co.,  San  Jose,  Cal. ; 
Alex.  Goldstein,  Phoenix  Packing 
Co.,  1 16  Davis  street;  L.  L.  Gray, 
Fresno  Home  Packing  Co.,  Fresno 
Cal. ;  C.  W.  Griffin,  Griffin  &  Skel- 
ley  Co.,  1001  Franklin  street ;  D.  J. 
Guggenhime,  Guggenhime  &  Co.,  126 
Davis  street;  L.  F.  Giffen,  L.  F. 
Giffen  &  Co.,  Fowler.  Cal. ;  Geo.  N. 
Herbert,  Geo.  H.  Herbert  &  Co., 
San  Jose,  Cal.;  C.  C.  Kinsey,  John¬ 
son  Locke  Mercantile  Co.,  213  San- 
some  street;  Frank  Lyman,  Frank 
Lyman  Co.,  Fresno,  Cal.;  H.  E. 
Losse,  H.  E.  Losse  &  Co.,  San  Jose, 
Cal. ;  J.  F.  Niswander,  Malaga  Pack¬ 
ing  Co.,  Malaga,  Cal. ;  Willis  Pike, 
Willis  Pike,  Fresno.  Cal. ;  Abe  Ro¬ 
senberg,  Rosenberg  Bros.  &  Co.,  269 
Brannan  street;  F.  A.  Schneider.  Jr., 
Warren  Dried  Fruit  Co.,  San  Jose, 
Cal. 

These  have  combined  to  compel 
the  wholesale  grocers  to  sign  the 
following  contract,  which  must  be 
executed  by  both  parties  when¬ 
ever  a  sale  is  made  : — 

Party  signing  this  contract  as  buy¬ 
er,  and  hereinafter  called  buyer,  has 
•  this  day  bought,  and  the  Fresno 
Home  Packing  Co.,  hereinafter  called 
seller,  has  this  day  sold  California 
dried  fruits  as  per  quantities,  varie¬ 
ties,  style  of  packages,  prices,  rout¬ 
ing,  destination,  and  time  of  ship¬ 
ment,  named  on  reverse  side  of  this 
contract,  on  terms  and  conditions 
hereinafter  stated,  prices  F.  O.  B. 
Pacific  coast  common  shipping  points. 

Terms. — Cash,  less  per  cent, 
if  draft  (with  documents)  is  paid 


within  ten  days  from  date  thereof, 
otherwise  net  cash  on  arrival  eh 
goods,  payable  in  New  York,  Chi¬ 
cago  or  San  Francisco  Exchange. 

Routing. — Seller’s  option,  except 
that  buyer  may  name  delivering  line 
on  carload  shipments. 

Responsibility.  —  Notwithstanding 
shipped  to  seller's  order,  goods  are 
at  risk  of  buyer  from  and  after  de¬ 
livery  to  carrier,  and  buyer  hereby 
assumes  responsibilities  as  to  short¬ 
age,  loss,  delay  or  damage  in  transit 
upon  issuance  by  carrier  of  clean 
bill  of  lading  or  shipping  receipt. 

Quality.— Equal  to  or  better  than 
average  of  the  grade  for  the  sec¬ 
tion  where  grown  and  of  the  cur¬ 
rent  season  at  time  of  shipment,  un¬ 
less  otherwise  specified.  Goods  sold 
on  sample  to  be  equal  to  or  better 
than  sample. 

Complaints.— If  shipment  _  is  not 
accepted  or  disapproved  within  three 
days  after  arrival,  contract  shall  be 
considered  fully  complied  with  on 
seller’s  part,  and  invoice,  if  unpaid, 
becomes  immediately  due  and  pay¬ 
able.  Buyer  shall  not  he  entitled  to 
refuse  to  pay  for  or  to  receive  any 
separable  lot  or  any  portion  of  goods 
shipped  hereunder,  for  failure  of  any 
other  lot  or  portion  of  the  order  to 
comply  with  contract. 

Liability. — Seller  not  liable  for  loss 
or  damage  due  to  short  shipment  re¬ 
sulting  from  or  contributed  to  by 
fire,  floods,  destruction  of  or  serious 
damage  to  crops  or  any  unavoidable 
casualty,  save  that  a  proportionate 
delivery  shall  be  made  to  all  buyers, 
without  discrimination,  from  the 
suitable  stock  coming  to,  or  remain¬ 
ing  in  seller’s  possession. 

Should  seller  be  obstructed  or  de¬ 
layed  in  the  fulfillment  of  any  por¬ 
tion  of  this  contract  by  any  of  the 
aforementioned  causes,  or  by  strikes, 
and,  or  the  failure  of  transportation 
facilities,  then  the  time  herein  fixed 
for  the  fulfillment  of  this  contract 
shall  be  extended  for  a  period  equiv¬ 
alent  to  the  time  lost  by  reason  of 
any  or  all  of  the  causes  aforesaid. 

Weights. — Goods  sold  in  cartons 
or  bags  are  sold  gross  for  net.  No 
allowance  shall  be  made  except  for 
shortage  of  average  weights  in  ex¬ 
cess  of  1  per  cent.  Package  weights 
of  figs  are  nominal. 

Arbitration. — Disagreement  as  to 
any  matter  of  fact  arising  out  of  this 
contract  to  be  settled  by  arbitration. 
Buyer  and  seller  each  to  select  one 
arbitrator,  who,  if  unable  to  agree, 
shall  jointly  select  the  third.  The 
decision  and  award  of  a  majority  of 
said  arbitrators  shall  be  binding  and 
complied  with  by  all  parties  hereto. 
The  party  against  whom  decision  is 
rendered  shall  pay  arbitration  fees 
and  expenses  incurred.  If  decision 
is  rendered  that  the  seller  has  com¬ 
plied  with  contract,  invoice,  if  un¬ 
paid,  shall  become  due  and  payable 
at  once.  When  decision  is  rendered 
against  the  seller,  arbitrators  shall 
determine  and  fix  amount  of  allow¬ 
ance,  which  amount  shall  be  de¬ 
ducted  from  the  invoice,  and  the 
correct  net  amount  paid  immediately. 
If  payment  shall  already  have  been 
made,  the  amount  or  allowance 
awarded  shall  be  immediately  re¬ 
funded.  If  arbitrators  decide  that 
seller  has  not  shown  good  faith  in 
making  delivery  hereunder,  buyer 


How  We  Sell  Oats 

This  is  the  way  we  have  adopted  to  increase 
our  business — hold  up  the  quality  of  Mother’s 
Oats  as  high  as  it  possibly  can  be,  at  the  same 
time  making  the  grocer  eager  to  sell  it  by  as¬ 
suring  him  a  good  profit. 

24,000,000  packages  of  Mother’s  Oats  were 
consumed  in  this  country  in  the  past  eight 
months. 

At  a  Minimum  of  12c.  per  Package 

Does  this  look  like  unwillingness  to  pay  a 
fair  price,  when  it  gets  quality? 

THE  GREAT  WESTERN  CEREAL  COMPANY 

CHICAGO,  ILLINOIS 


Every  Pound  in  a 
Prize  Contest 

(Jf  Every  pound  of  Gurnse  butter  is  prepared  as 
carefully  as  if  we  intended  to  offer  it  in  a  prize  contest. 

<Jf  It  simply  could  not  be  any  better ;  neither  can 
any  butter  be  better. 

<If  Produced  by  our  own  dairies,  from  milk  that  we 
personally  oversee  and  know  all  about,  packed  under 
our  very  eye  and  inspected  not  only  by  our  own  in¬ 
spectors,  but  by  the  inspector  of  the  Philadelphia 
Produce  Exchange — Gurnse  butter  is  the  very  thiug 
you  need  to  make  butter  trade  and  hold  it  when  you 
get  it. 

Packed  in  30  and  50-pound  boxes — 
pound  and  half  pounds— 32  cents. 

Prices  subject  to  market  change 

P.  F.  Brown  &  Co.  Philadelphia,  Pa. 
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shall  be  entitled  to  another  tender. 

Samples  for  arbitration  shall  be 
drawn  from  not  less  than  5  per  cent, 
of  shipment.  No  unimportant  varia¬ 
tion  in  the  execution  of  this  con¬ 
tract  shal  constitute  basis  for  a 
claim. 

In  the  event  of  failure  of  seller  to 
ship,  it  shall  be  considered  as  a  dis¬ 
pute  to  be  submitted  and  settled  by 
arbitration. 

Copy  of  this  contract,  properly 
signed  by  buyer,  must  be  delivered 
to  seller  at  Fresno,  California,  with¬ 
in  fifteen  days  from  the  date  hereof, 
and  must  be  accepted  and  signed  by 
seller  before  the  same  shall  be  bind¬ 
ing  on  it. 

This  is  quite  too  rich  for  the 
jobbers’  blood  and  the  general  re¬ 
fusal  to  sign  has  practically 
blocked  future  business  up  to  this 
time.  A  number  of  the  Philadel¬ 
phia  jobbers  met  at  the  Grocers’ 
and  Importers’  Exchange  a  few 
days  ago  and  pledged  themselves 
not  to  accept  the  agreement.  The 
National  Wholesale  Grocers’  As¬ 
sociation  has  now  taken  the  mat¬ 
ter  up  and  will  endeavor  to  se¬ 
cure  some  concessions  from  the 
Dried  Fruit  Association. 

The  Grocers’  and  Importers 
Exchange  has  prepared  a  me¬ 
morial  pointing  out  its  reasons  for 
objecting  to  the  contract.  After 
reproducing  the  text  of  the  con¬ 
tract,  the  Exchange  states : — 


Terms. — Cash,  less  \l/2  per  cent, 
if  paid  within  ten  days,  or  net  cash 
on  arrival.  We  think  a  difference  of 
Vi  of  1  per  cent,  would  be  fair. 
We  believe  the  contract  should  not 
read  payable  in  New  York,  Chi¬ 
cago  or  San  Francisco  funds. 

Routing. — The  party  who  pays  the 
freight  should  have  the  right  to 
route. 

Responsibility.  —  This  paragraph 
we  believe  is  at  variance  with  the 
law,  according  to  which  buyers  can¬ 
not  be  held  responsible  until  the  title 
is  passed  over  to  them. 

Liability. — Where  the  contract  can 
be  extended  by  the  seller  under  cer¬ 
tain  conditions. 

Arbitration  that  allows  the  seller 
to  deliver  goods  other  than  contract 
without  the  consent  of  the  buyer  and 
the  seller  to  pay  the  difference  in 
value  as  determined  by  arbitration. 

That  the  arbitrators  shall  decide 
if  the  buyer  is  entitled  to  another 
tender,  if  it  is  shown  that  sellers 
have  not  acted  in  good  faith,  unless 
due  allowance  is  made  for  the  later 
delivery. 

If  seller  fails  to  ship,  it  shall  be 
settled  by  arbitration. 

It  was  also  unanimously  resolved 
that  the  secretary  send  the  result  of 
the  action  of  this  meeting  to  the  dif¬ 
ferent  grocery  jobbing  organiza¬ 
tions  of  the  United  States  and  ask 
them  to  join  with  us  in  protesting 
against  this  contract,  and  also  to 
notify  the  California  Dried  Fruit 
Association,  the  “Journal  of  Com¬ 
merce  and  Commercial  Bulletin” 
and  the  “American  Grocer”  of  our 
action. 

Practically  no  limas  have  come 
forward  up  to  the  present  time, 
barring  the  few  packages  pre¬ 
viously  noted. 


Many  Prosecutions  for  Short 
Weight  Bread  Sales. 


Secretary  Kane,  of  the  Allegheny  Retail 
Merchants’  Association,  Puts  the  Mat¬ 
ter  Up  to  Pittsburg  Mayor. 


Special  correspondence  of  ‘‘Grocery  World.” 

Allegheny,  Pa.,  May  8,  1908. 

As  secretary  of  the  Merchants’ 
Protective  Association  'of  this 
city,  which,  as  reported  in  the 
“Grocery  World,”  has  been  wag¬ 
ing  a  fight  against  grocers  and 
bakers  who  sold  short-weight 
bread,  I  have  this  week  sent  to 
the  Mayor  of  Pittsburg  the  fol¬ 
lowing  communication : — 

Pittsburg,  Pa.,  May  5,  1908. 
Hon.  Geo.  W.  Guthrie, 

Mayor,  Pittsburg,  Pa. 

Dear  Sir: — In  compliance  with 
your  request,  I  herewith  inclose  a  list 
of  bakers  and  grocers  that  are  vio¬ 
lating  the  law  of  this  Common¬ 
wealth  by  selling  loaf  bread  other¬ 
wise  than  by  the  pound  avoirdupois, 
and  the  city  ordinance  of  Pittsburg 
by  selling  loaf  bread  weighing  less 
than  two  pounds  avoirdupois,  as 
set  forth  in  this  ordinance. 

By  this  city  ordinance  each  per¬ 
son  is  subject  to  a  fine  of  $5  for 
each  loaf  sold  weighing  less  than 
two  pounds  avoirdupois,  and  under 
the  Act  of  1797  each  violator  is  sub¬ 
ject  to  a  fine  of  $10  for  selling  loaf 
bread  otherwise  than  by  weight. 
One-half  of  the  fine  goes  to  the 
prosecutor  and  one-half  to  the  Com¬ 
monwealth  under  this  act.  I  have 


no  desire  to  prosecute  these  violators 
to  Secure  this  portion  of  the  fine,  nor 
do  I  believe  that  this  great  Com¬ 
monwealth  of  Pennsylvania  is  hard 
up  and  in  need  of  money,  judging 
from  the  statement  published  by  the 
newly-elected  treasurer. 

This  list  of  bakers  on  the  North 
Side  was  taken  from  last  year’s  city 
directory  and  given  to  two  disinter¬ 
ested  parties  to  purchase  loaf  bread 
where  and  when  they  pleased,  and 
when  the  bread  was  delivered  to  me 
it  contained  nothing  but  a  number, 
making  it  impossible  for  me  to  know 
whose  loaf  of  bread  I  had  when  I 
weighed  them  on  the  United  States 
testing  scales  in  Superintendent 
Smith’s  office  of  the  North  Side 
Market. 

After  the  bread  was  weighed  the 
list  was  returned  to  me  by  the  dis¬ 
interested  parties  and  the  name, 
address,  date  of  purchase  and  weight 
was  recorded,  and  suit  brought  be¬ 
fore  Alderman  McDowell.  Many  of 
the  so-called  cut-rate  grocers  had 
special  sales  on  bread  April  25th. 
One  grocer  offered  1,000  5-cent  loaves 
of  bread  at  3  cents.  I  had  bread 
purchased  at  all  these  stores  and 
found  them  selling  12)4,  13  and  14- 
ounce  loaves.  I  fully  agree  with  you 
that  the  bread  I  showed  you  yester¬ 
day  was  far  below  the  quality  fur¬ 
nished  the  inmates  at  the  poor  farm, 
having  seen  them  bake  bread  and 
sampled  it. 

In  these  hard  times  the  public  and 
merchants  should  be  protected  more 
so  than  any  other  time,  as  many  of 
the  poor  people  have  all  they  can 
do  to  buy  bread,  let  alone  receive 
from  three  to  four  ounces  less  in 
a  loaf  than  is  sold  in  other  cities  at 
the  same  price,  and  by  other  dealers 
in  our  own  city. 

Trusting  you  will  give  this  your 
prompt  attention  and  have  the  city 
ordinance  officer  enforce  the  ordi- 


IT  IS  A  GOOD  THING  AND  WE 
ARE  PUSHING  IT  ALONG 


Fancy,  White,  Fat  No.  3  Norway  Mackerel,  325 

to  350  fish,  barrels  . . perbbl.,$21  50 

Half  barrels,  (IOO  lbs.)  . per  }  bbl ,  11.35 

50-lb.  blue  painted  tubs  {'X  bbl.) . per  tub,  5.83 

This  is  the  lowest  price  on  Fancy  No.  3  Norway  Mackerel  you  have  heard 
for  many  a  day.  Goods  are  fine,  and  they  show  you  an  elegant  profit 
if  retailed  at  10c.  per  fish  or  three  fish  for  a  quarter. 

Peerless  Dong'  Shred  Cocoanut,  best  quality  goods 


25-lb.  boxes . 

20-lb.  pails . 

Oregon  Brand  Extra  Fancy  Oregon  Bartlett  Pears, 
very  fine  flavor,  heavy  syrup,  white  and  tender, 

No.  2)4  cans,  2  dozen . 

Pointer  Farm  Brand  Extra  Quality  Jersey  Pears  in 
heavy  syrup,  large,  white,  sweet,  tender  fruit, 

No.  3  cans,  2  dozen . 

Mountain  View  Brand  Maine  Style  Sugar  Corn, 
high-grade  goods,  single  cases,  2  dozen  .  .  .  . 
5  or lO-case  lots  . 


Best  Quality  Sugar-cured  Hams  14  to  16-pound 

average,  barrels . 

Less  quantity .  . 

NEW  CHEESE,  Full  Cream  New  York  State, 
about  45  pounds  average,  single  boxes  .... 

5  or  10-box  lots . 

B.  &  P.  Wbite  A  Sugar,  a  very  fine  quality  Soft  A 

Sugar,  perfectly  white,  barrels . per  IOO  lbs.,  4.90 

100-lb.  bags . per  bag,  4.90 


HIGH  QUALITY  Groceries  al 
LOW  PRICES  for  CASH 


Extra  Fine  3-ply  Tie  Yarn,  balls  or  cones,  60-lb.  lots,  per  lb.,  $0.1  9)4 


of  balls,  or  3  cones,  about  6  pounds  . 
Knight’s  Extract  Vanilla,  full  2  ounce,  double  con 


per  lb., 

•07X 

per  lb., 

.08)4 

per  lb., 

.08  % 

per  lb., 

.09 

per  doz., 

2.05 

per  doz., 

1.35 

per  doz., 

•  67J4 

per  doz., 

.65 

per  bbl., 

6.10 

per  bag, 

2.95 

per  bbl., 

5.70 

per  bag 

2.75 

per  lb., 

•10  ys 

per  lb., 

.1  0/2 

per  lb., 

■11'X 

per  lb., 

•11  'A 

■  per  lb., 

>s 

.20 

.  per  lb., 

.21 

•  per  doz., 

1.67)4 

.  per  doz., 

.75 

.  per  doz., 

•  42  >4 

•  per  doz., 

1.37)4 

.  per  doz., 

.75 

.  per  doz., 

•42)4 

.  per  doz., 

.67)4 

.  per  doz., 

■  67)4 

or  assorted,  at  5  per  cent.  less. 

This  is  one  of  the  most  popular  brands  of  Extracts  on  this  market,  and  our 
customers  will  do  well  to  avail  themselves  of  this  opportunity. 

Pierie’s  Peanut  Butter,  in  tins,  hermetically  sealed, 
keeps  fresh  indefinitely,  highest  grade  goods 
possible  to  make,  a  most  satisfactory  and  the 
coming  package  for  Peanut  Butter,  no  grease, 
no  deterioration,  always  fresh,  almost  double 
quantity  to  any  other  like  priced  pkg.,  3  sizes : 

5-cent  size,  6  dozen . • . per  case, 

10c.  size,  3  dozen . per  case, 

20c.  size,  2  dozen . . . per  case, 

Combination  case  No.  3  :  1)4  dozen  5c.  size  ;  1  dozen 

10c.  size ;  )4  dozen  20c.  size . per  case, 

Combination  case  No.  6 :  4  dozen  5c.  size ;  2  dozen 

10c.  size . . . per  case,  3.60 

Give  this  Peanut  Butter  a  trial,  and  if  not  entirely  satisfactory  and  the  best 
thing  you  have  ever  seen  in  Peanut  Butter,  you  may  return  at  our  ex¬ 
pense  of  freight  both  ways. 


2.80 

2.65 

3.40 

2.45 


WRITE  FOR 


These  Prices  lor  This  Week  Only— May  nth  to  May  16th,  inclusive. 

'THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


- *  . —  ww"  -ww  ,  r.  .  .w.iw  r  vui.  Li  11  u  wr  unUULm  E.3 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  Phila.,  Pa, 
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nance  at  once  and  the  market  clerks 
to  do  their  duty  under  the  Act  of 
1797. 

Awaiting  a  favorable  reply  from 
you  on  this  matter  at  an  early  date, 

I  remain, 

Respectfully  yours, 

Joseph  G.  Kane. 

Up  to  the  present  time  twenty- 
eight  bakers  and  five  grocers  have 
been  prosecuted  for  selling  short- 
weight  bread. 

J.  C.  K. 


Stearin  Can  be  Used  in  Lard. 


Federal  Bureau  of  Animal  Industry 
Grants  Permission  to  Use  Five  Per 
Cent.  Without  Disclosure  on  the  Label, 
Ten  Per  Cent,  if  Special  Label  is 
Used,  and  More  than  Ten  PerCent. 
if  the  Fact,  is  Stated  on  the  Label. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

May  7,  1908. 

The  Bureau  of  Animal  Industry 
of  the  United  State  Bepartment 
of  Agriculture  has  just  handed 
down  a  ruling  which  will  prove  a 
great  boon  to  all  lard  manufac¬ 
turers  during  the  coming  sum¬ 
mer.  It  grants  permission  to  use 
5  per  cent,  of  stearin  in  lard. 
Stearin  is  a  hardening  substance 
and  helps  lard  to  stand  up  during 


the  warm  weather.  Even  10  per 
cent,  can  be  used  under  certain 
conditions.  \ 

The  text  of  the  ruling  is  as  fol¬ 
lows  : —  - 

For  a  period  of  more  than  a  year 
your  Committee  to  Confer  with  Gov¬ 
ernment  Officials  has  been  contend¬ 
ing  that  an  added  amount  of  lard 
stearin  in  pure  lard  should  be  per¬ 
mitted. 

This  office  is  in  receipt  of  the  fol¬ 
lowing  from  the  Department  of 
Agriculture : — 

“Pure  lard  may  have  added  there¬ 
to  not  to  exceed  5  per  cent,  of  lard 
stearin  without  the  presence  of  added 
stearin  being  shown  on  the  label. 

“Pure  lard  may  have  added  there¬ 
to  more  than  5  per  cent,  and  not  to 
exceed  10  per  cent,  of  lard  stearin 
without  the  presence  of  added  stearin 
being  shown  on  the  label,  provided 
the  product  is  distinctly  labeled : 
‘Pure  lard  prepared  especially  for 
use  in  hot  climates.’ 

“Pure  lard  may  have  added  there¬ 
to  more  than  10  per  cent,  of  lard 
stearin,  provided  the  product  is  dis¬ 
tinctly  labeled  to  show  the  presence 
of  added  stearin. 

“All  labels  shall  be  submitted  to 
the  Department  for  approval,  in  ac¬ 
cordance  with  Section  2,  Regulation 
18,  of  B.  A.  I.  Order  150. 

A.  D.  Melvin, 
Chief  of  Bureau.” 

Retailers  will  therefore  under¬ 
stand  that  the  statement  on  the 
label  “Pure  lard  prepared  es¬ 
pecially  for  use  in  hot  climate,’’ 
means  that  10  per  cent,  of  stearin 
is  present.  Holt. 


Rio  Coffee  Shipped  to  America  as  Santos 


To  the  Trade 

Are  You  Stocking 

CEYLON 

TEA 

Or  Some 

Imitation  Thereof? 


The  Incentive  is  that  Santos  Rules  One  and  One-half  Cents 
Above  Corresponding  Grades  of  Rio.  Syndicate’s  Corner 
of  Fine  Santos  Coffee  has  Brought  this  About.  How  the 
Scheme  is  Worked  and  How  it  Can  be  Detected. 


Experience  teaches  that 


The  fact  that  Santos  coffee  is 
now  ruling  considerably  higher 
then  corresponding  grades  of  Rio 
has  brought  into  existence  a  new 
form  of  coffee  fraud — the  ship¬ 
ping  of  Rio  coffee  to  this  country 
as  Santos.  The  scheme  is  doing 
much  to  upset  the  importing 
trade  of  the  entire  country. 

As  has  been  several  times  re¬ 
ported,  the  Brazilian  syndicate 
has  very  largely  cornered  the  sup¬ 
ply  of  good  Santos  coffee.  The 
syndicate  holds  several  million 
bags  of  coffee  and  so  large  a  part 
of  this  is  fine  Santos  that  good 
and  medium  grades  have  ad¬ 
vanced  about  i]/2  cents  per  pound 
above  corresponding  grades  of 
Rio.  Usually  the  two  rule  about 
together. 

The  canny  coffee  shippers  of 
Santos  are  taking  advantage  of 
this  condition  in  a  way  which  is 
causing  American  coffee  im¬ 
porters  much  trouble.  All  Santos 


coffee  is  shipped  out  of  the  port 
of  Santos,  though  none  of  it  is 
actually  grown  in  Santos.  The 
shippers,  soon  learning  that  coffee 
denominated  Santos  brought 
more  money  in  this  country  than 
that  denominated  Rio,  have 
shipped  large  quantities  of  Rio 
coffee  via  Santos  and  labeled  San¬ 
tos.  In  some  cases  this  is  not 
straight  Rio,  but  is  what  is  known 
as  border  coffee,  being  coffee  with 
a  Rio  twang.  This  is  usually 
classed  with  straight  Rio  and  is 
ordinarily  never  shipped  via  San¬ 
tos.  Shipments  of  straight  Rio 
arc  being  made  in  the  same  way. 

The  fraud  is  almost  impossible 
to  detect  unless  the  coffee  is  put 
in  the  cup.  Green  Rio  and  Santos 
coffee  are  almost  identical  in  ap¬ 
pearance,  and  only  when  roastec 
and  brewed  does  the  striking 
difference  appear.  Santos  has  a 
sweet,  smooth  flavor,  while  Rio  is 
heavy  and  rank. 


whenever  goods  acquire 
the  reputation  of  being  the 


Acme  of  Quality 

Then  they  are  sure  to 
invite,  and  suffer  from, 
counterfeiting. 
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Monday,  May  11,  1908, 


The  inexplicable  inconsist¬ 
ency  which  has  marked  the 
methods  of  the 
More  three  manufac- 

ineomistcncy.  turers  who  have 

boycotted  the 
Philadelphia  Retail  Grocers’  As¬ 
sociation  is  being  noticed  in  other 
sections  than  Philadelphia.  The 
curious  manifestations  this  in¬ 
consistency  has  taken  are  familiar 
to  every  reader  of  this  paper. 
The  Toasted  Corn  Flakes  Co.  has 
been  given  credit  for  more  con¬ 
sistency  than  either  of  the  other 
two,  because  when  it  cut  off  the 
Retail  Grocers’  Association  it  also 
cut  off  every  Philadelphia  chain 
store.  Neither  the  Shredded 
Wheat  Co.  or  Procter  &  Gamble 
did. 

It  now  appears  that  even  if  the 
Toasted  Corn  Flakes  Co.  has  been 
consistent  in  Philadelphia,  its 
attitude  outside  of  Philadelphia 
is  not  consistent  at  all.  The  “Gro¬ 
cery  World”  received  the  follow¬ 
ing  letter  during  the  week : — 

New  York,  N.  Y.,  May  5,  1908. 

The  “Grocery  World,” 

Philadelphia,  Pa. 

Gentlemen : — We  have  read  with  a 
great  deal  of  interest  your  remarks 
regarding  local  conditions  in  Phila¬ 
delphia  and  were  rather  amused  to 
notice  the  inclosed  advertisement  of 
Siegel,  Cooper  and  Co’s,  which 
shows  the  local  conditions  in  New 
York  to  be  entirely  different  than 
they  are  in  Philadelphia. 

Yours  very  truly, 

*  *  *  *  * 


Inclosed  was  a  clipping  from 
the  current  advertisement  of 
Siegel,  Cooper  &  Co.,  New  York 
department  storekeepers,  which 
contained,  among  other  things, 
the  following: — 

Toasted  Corn  Flakes 
New  shipment  (600  cases)  just 
received;  regular  xoc.  package. ..  -Sc. 

From  which  it  would  appear 
that  the  Toasted  Corn  Flakes  Co. 
sells  Siegel,  Cooper  &  Co.,  retail¬ 
ers,  while  refusing  to  sell  the 
Philadelphia  Retail  Grocers’  As¬ 
sociation  and  the  Philadelphia 
chain  stores — because  they  are  re¬ 
tailers.  And  further,  that  it  per¬ 
mits  the  New  York  concern  to  cut 
the  retail  price  in  half. 

How  can  a  concern  that  thus 
brazenly  gives  the  preference  to 
a  cut-price  department  store  dare 
to  expect  consideration  from  a  le¬ 
gitimate  retail  grocer ! 


The  local  jobbers  who  some 
time  ago  opened  a  campaign 
against  the  Phila- 
A  Fight  Dominated  delphia  Retail 
by  Greed.  Grocers’  Associa¬ 
tion  had  two 
plans  of  attack  open  to  them. 
Their  antagonist  was  an  incorpo¬ 
rated  body  of  over  seven  hundred 
grocers,  embodying  probably  80 
per  cent,  of  the  live  trade  of 
Philadelphia  outside  of  chain 
stores.  It  was  buying  in  enor¬ 
mous  quantities,  handling  prob¬ 
ably  $2,000,000  of  goods  a  year, 
discounting  every  bill — in  short 
was  a  strong,  compact  business 
organization. 

The  Wholesale  Grocers’  Asso¬ 
ciation  had 'two  ways  of  curtail¬ 
ing  the  power  of  this  organiza¬ 
tion.  One  was  to  recognize  it  as 
a  jobber,  which  by  every  proper 
test  it  is,  and  on  limited  priced 
goods  to  bind  it  up  with  other 
jobbers  to  hold  the  price.  That 
plan  would  have  recognized  the 
association’s  right  to  sell  goods, 
but  would  have  put  it  out  of  its 
power  to  disorganize  the  trade  by 
selling  contract  goods  below  the 
price  at  which  other  jobbers  could 
sell  them. 

The  other  plan  was  to  refuse 
to  recognize  the  Retail  Grocers’ 
Association  as  a  legitimate  organ¬ 
ization  ;  to  deny  its  right  to  sell 
goods,  or  to  live  along  its  present 
lines.  In  a  word,  to  crush  it  if 
possible. 

The  first  plan  would  have  made 
a  virtue  of  necessity,  admitted 
the  force  of  the  competition,  but 


restricted  it  so  that  on  limited 
priced  goods  at  least  its  power  for 
harm  would  be  gone.  The  second 
plan  would  in  its  very  essence  be 
characterized  by  pure  greed  and 
selfishness — the  spirit  of  the  dog 
of  trie  fable  who  lost  one  bone  by 
greedily  reaching  after  what  he 
thought  was  a  larger  one. 

Nevertheless  the  second  plan  is 
the  one  which  the  Philadelphia 
jobbers  adopted.  In  cold  blood  a 
few  of  them — because  the  organi¬ 
zation  which  is  nominally  waging 
the  fight  is  hopelessly  divided 
within  itself — started  out  to 
destroy  an  association  much  more 
powerful  than  any  of  its  indi¬ 
vidual  antagonists,  an  organiza¬ 
tion  that  had  an  undoubted  right 
to  exist  and  do  business,  a  right 
only  denied  because  it  took  some 
of  the  complainants’  trade.  Natu¬ 
rally  the  plan  has  failed.  Practi¬ 
cally  only  two  jobbing  concerns 
are  to-day  vigorously  fighting  the 
Retail  Grocers’  Association — 
Howell  &  Bursk  and  William  M. 
Montgomery  &  Co.,  and  they 
have  not  only  failed  to  accomplish 
what  they  set  out  to  do,  but  they 
have  seriously  injured  their  own 
business,  particularly  Montgom¬ 
ery  &  Co.,  who  have  been  inordi¬ 
nately  offensive.  The  jobbers 
have  had  what  appeared  upon  the 
surface  to  be  three  small  suc¬ 
cesses,  but  in  every  one  of  these 
cases  the  new  condition  which 
they  have  introduced  has  left 
themselves  and  the  general  job¬ 
bing  trade  worse  off  than  before. 
Particularly  because  the}'-  re¬ 
moved  all  restriction  as  to  the  as¬ 
sociation’s  selling  price. 

This  fight  might  have  suc¬ 
ceeded  along  the  first  line,  for  the 
Retail  Grocers’  Association  would 
have  agreed  to  it  instantly.  It 
will  never  succeed  along  the  sec¬ 
ond,  for  everybody  despises  a 
man  or  a  cause  wherein  fairness 
and  intelligence  are  overridden 
by  greed. 


Food  laws  make  strange  bed¬ 
fellows.  Before  the  writer  lies  a 
New  Orleans  mo- 
stunge  lasses  label  used 

Bedfellows.  by  a  well-known 

and  thoroughly 
reputable  local  house.  To  one 
side,  at  the  bottom,  appears  the 
words,  in  heavy  black  letters : — 

Guaranteed 
Absolutely  Pure 

Beside  this,  almost  touching  it 
in  fact,  the  following  words  have 


been  stamped  with  a  rubber 
stamp : — 

CONTAINS 
SULPHUR  DIOXIDE 

At  first  sight  these  two 
statements  seem  totally  un- 
reconcilable,  yet  it  is  curious 
that  both  are  legally  true.  “Ab-  i 
solutely  pure”  means  in  its 
legal  sense  not  chemically  pure, 
but  in  full  compliance  with 
existent  food  laws.  Under  the 
Federal  food  law  a  product  may 
contain  sulphur  dioxide  and  still 
be  pure,  if  the  quantity  of  sulphur 
dioxide  used  does  not  make  it 
harmful.  It  seems  now  to  be 
thoroughly  established  that  the 
percentage  of  sulphur  used  in  mo 
lasses  docs  not  produce  any  harm¬ 
ful  effect ;  certainly  the  Govern¬ 
ment  authorities  think  so  or  they 
would  not  permit  its  use. 


Touching  the  extract  from  the 
stenographic  testimony  in  a 
Washington,  D. 
Wh»t  Doctor*  C.,  food  case, 

Thick  of 

Dr.  Wiley.  published  last 
week,  which  re¬ 
vealed  Dr.  H.  W.  Wiley,  chief 
Government  chemist,  as  a  scien¬ 
tific  weakling,  somebody  sends 
the  “Grocery  World”  an  extract 
from  “American  Medicine,”  a 
physician’s  journal,  published  at 
Detroit,  Mich.  The  following  ex¬ 
cerpt  from  it  shows  how  doctors 
— Chief  Wiley  is  a  doctor — look 
upon  their  distinguished  contem¬ 
porary  : — 

One  thing  is  sure,  Dr.  Wiley  is  a 
disappointment.  He  has  proven  to 
be  a  very  ordinary  man  with  only 
extraordinary  ability  for  advertising 
himself  and  his  opinions.  If  ever  a 
man  has  worked  the  lay  press  for  all 
it  is  worth,  it  is  this  same  Dr.  Wiley. 
With  a  keen  sense  of  humor  and  a 
still  shrewder  sense  of  opportunity 
he  has  played  the  game  for  all  there 
was  in  it.  Accuracy,  scientific  meth¬ 
ods  and  the  conservatism  that  the 
Government  expects  of  its  servants 
have  seemingly  been  sacrificed  for 
sensationalism  and  the  spectacular. 
Like  the  proberbial  moth  whose  short 
existence  is  generally  brought  to  a 
close  by  some  fateful  flame,  Dr.  Wiley 
is  to-day  a  victim  of  the  lime-light. 
Intoxicated  by  its  effulgent  ray  he 
has  basked  in  it  again  and  again. 
Discretion,  judgment  and  common 
sense  have  apparently  been  thrown 
to  the  winds.  Now,  the  light  is  fad¬ 
ing  and  when  it  goes  out  as  it  always 
does,  it  is  to  be  feared  that  it  will 
leave  a  figure  weak,  frail  and  broken, 
more  deserving,  perhaps,  of  pity  than 
of  censure. 

In  substantiation  of  the  above 
came  a  mass  of  matter  reproduc¬ 
ing  several  of  Dr.  Wiley’s  opin¬ 
ions  on  the  food  value  of  alcoholic  - 
drinks.  In  one  he  declares  that 
“the  effect  of  alcohol  on  mankind 
is  wholly  bad,  even  in  small  quan-  . 
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tides,”  that  “saloons  ought  to  be 
abolished”;  that  “liquor  is  always 
bad.”  In  another  opinion  on  the 
same  subject  he  states  that  “alco¬ 
hol  has  a  distinct  food  vadue  up  to 
a  certain  limit” ;  that  “alcohol  up 
to  three  ounces  is  completely 
oxidized  in  the  average  human 
frame  within  24  hours.  To  that 
extent  it  is  a  food.”  In  another 
he  says  that  “when  the  natural 
elements  of  whisky  mellow  and 
unite  you  make  a  beverage  which 
is  tonic  and  wholesome  and 
healthful  and  non-poisonous.” 
The  “Grocery  World”  seriously 
considers  offering  a  prize  for  him 
who  with  this  evidence  before 
him,  will  reveal  what  Dr.  Wiley 
really  believes. 

Generally  familiar  is  the  story 
of  the  parrot  who  when  sorely 
chastised  for  over-loquacity  re 
fleeted  sadly  to  himself :  “The 
trouble  with  you  is  you  talk  too 

-  much.”  That  is  also  the 

trouble  with  Dr.  Wiley. 


The  controversy  indirectly  be¬ 
tween  the  Quaker  Oats  Co.  and 
the  Great  West- 
Th*  Roiled  Oat.  ern  Cereal  Co. 

Conttoveny.  over  the  fixing  of 

the  retail  price 

for  rolled  oats  was  at  first  be¬ 

lieved  to  be  simply  a  competitive 
tempest  in  a  teapot.  It  has  now 
assumed  proportions,  however, 
which  show  that  it  will  probably 
develop  into  a  momentous  trade 
question,  directly  affecting  the  re¬ 
tail  grocery  trade  of  the  entire 
country. 

The  Great  Western  Cereal  Co’s 
position  is  that  a  price  of  12  cents 
for  Mother’s  oats,  although 
higher  than  the  generality  of  the 
trade  have  been  charging,  is  not 
exorbitant  and  it  is  strongly  ad¬ 
vising  retailers  everywhere  to  sel 
at  that  figure.  The  company  is 
refraining  from  going  to  the  con 
sumers  with  any  price  at  all,  con 
tending  as  a  part  of  its  propa 
ganda  that  the  manufacturer 
should  never  fix  the  retail  price 
But  among  the  trade  it  is  work 
ing  hard  to  establish  12  cents  as 
the  retail  price  of  its  main  prod 
uct.  A  number  of  grocers’  asso 
ciations  have  commended  this 
stand,  but  most  .have  paid  no 
official  attention  to  it  one  way  or 
the  other. 

The  attitude  of  the  Quaker 
Oats  Co.  is  radically  different.  It 
contends  that  a  manufacturer 
does  have  a  right  to  fix  the  retai 
price,  and  that  the  grocer  should 


not  object  to  his  fixing  it  if  the 
price  he  fixes  is  reasonably  profit¬ 
able.  So  believing,  the  Quaker 
Oats  Co.  goes  to  the  limit  to  ad¬ 
vertise  a  price  on  its  products  to 
consumers.  The  following  adver¬ 
tisement,  clipped  from  last 
Wednesday’s  Philadelphia  “Even¬ 
ing  Bulletin,”  is  a  good  illustra¬ 
tion  of  its  methods  : — 

No  food  is  more  strengthening  than 
whole  wheat;  none  so  easily 
digested  as 
Quaker 
Wheat  Berries 

(Puffed  and  baked  under  400  degrees 
Fahrenheit) 

To  introduce  this  delicious  cereal  to 
you  we  are  offering  the  ten-cent 
package  for 

7C'  • 

for  a  limited  time  only 
Crisp  before  eating 
The  Quaker  Oats  Company 
The  price  on  Quaker  Oats  is  now 

IOC. 

Under  ordinary  conditions  a  re¬ 
tail  price  of  10  cents  would  be  low 
for  Quaker  oats.  The  manufac¬ 
turer  admits  that  and  has  reduced 
its  wholesale  price  to  a  point 
where  it  contends  retailers  can 
profitably  sell  at  the  figure  named. 
No  grocers’  associations,  so  far  as 
can  be  learned,  have  commended 
the  plan.  One  or  two  have  con 
demned  it,  but  by  far  the  greater 
number  have  taken  no  action 
upon,  it,  at  all. 

The  chance  is  that  before  this 
question  is  settled  the  associa¬ 
tions  will  have  to  take  notice  of 
it,  as  will  individual  grocers 
everywhere.  For  several  vital 
principles  are  involved  here:  1. 
has  a  manufacturer  any  right 
whatever,  under  any  circum¬ 
stances,  to  interfere  wih  the  re¬ 
tail  price  of  a  product,  and  is  the 
principle  altered  if  the  price  he 
wishes  to  name  is  a  profitable 
one?  2,  if  the  manufacturer’s 
right  to  advertise  the  retail  price 
to  consumers  is  granted,  who 
should  be  the  judge  as  to  what  a 
fair  retail  price  is,  the  manufac¬ 
turer  or  the  grocer? 

It  is  an  important  question, 
and  it  will  very  shortly  take  an 
important  place,  in  the  “Grocery 
World’s”  judgment. 


Strawberries  are  beginning  to 
come  from  Virginia  and  the 
eastern  shore  of  Maryland.  The 
North  Carolina  berries,  which 
are  reaching  their  end,  range 
from  12  to  18  cents.  Norfolk's  12 
to  14  cents.  The  quality  is  fair 
and  the  demand  good.  Every¬ 
thing  points  to  a  heavy  Northern 
crop. 


Goods  of 

Established  Reputation 

sell  faster  than  the  unknown  kind.  Nowadays  everybody 
wants  foods  that  bear  the  guarantee  of  a  good  name. 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  that  contain  no  preservatives) 

make  new  customers  and  hold  old  ones  because  they 
are  known  to  be  pure,  clean  made  and  of  the  highest 
quality.  Always  sold  under  the  double  guarantee  to 
comply  with  every  food  law  and  to  satisfy  all  tastes. 
Money  back  to  your  customer  if  they  fail  to  please. 

Anything  that’s  "  HEINZ  ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


(i  c. 


. . 
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“It’s  All  in  the 
Shreds” 


Through  the  daily  newspapers  in 

200  CITIES 

through  magazines,  demonstration,  and  other  forms  of  publicity 
we  are  making  new  consumers  of  SHREDDED  WHEAT,  the 
cleanest,  purest  cereal  food  made. 

We  are  making  more  business  for  YOU.  Are  jrou  ready 
to  take  care  of  it  ?  Remember  there  is 

No  “Substitute"  for  Shredded  Wheat 

It  stands  alone — the  only  “hard  times”  food  because  it  is  the 
only  cereal  that  can  take  the  place  of  beef,  eggs  and  other  ex¬ 
pensive  foods. 

The  Natural  Food  Company,  Niagara  Falls,  N.  Y. 
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Going  After  Spurious  Fruit  Juices.  Oleo  Men  Braced  Up  by 
News  from  London.  Fraud  in  Ironing  Wax.  Small  News 
of  the  New  York  Trade. 


Special  correspondence  of  "Grocery  World. 


Monday  against  the  Buchan’s 


New  York,  May  8.  1908. 

An  energetic  campaign  against 
the  manufacturers  and  dispensers 
of  spurious  fruit  juices  is  being 
conducted  by  the  health  authori¬ 
ties  in  this  and  other  cities  with 
the  co-operation  of  the  New  York 
Fruit  Exchange.  This  was 
brought  out  at  the  annual  meeting 
held  by  the  Exchange  Monday 
evening. 

President  Victor  L.  Zorn,  in  his 
address,  said  that  the  Exchange 
had  turned  over  to  the  health 
board  in  this  city  the  names  of 
several  hundred  manufacturers 
and  dealers  in  imitation  fruit 
juices  and  samples  had  been  ana¬ 
lyzed.  Whenever  it  was  proved 
that  the  imitations  had  been  sold 
for  real  fruit  juices  the  product 
had  been  seized  and  destroyed 
and  a  number  of  prosecutions 
have  been  started. 

The  manufacturers,  growing 
cautious,  have  begun  to  label  the 
imitations  as  imitations,  so  that 
the  sale  of  the  products,  as  far  as 
the  manufacturers  are  concerned, 
becomes  legal.  The  Exchange 
learned,  however,  that  the  imita¬ 
tions  are  used  by  the  dispensers 
of  various  beverages,  especially 
lemonade,  and  this  is  illegal,  it  is 
claimed,  since  the  consuming 
public  supposes  that  real  fruit 
juices  are  used.  Accordingly,  the 
Exchange  will  now  get  evidence 
against  the  dispensers.  Efforts 
will  be  made  to  educate  the  pub¬ 
lic,  when  buying  lemonade,  to  in¬ 
sist  that  the  lemon  shall  be  cut 
and  the  juice  extracted  in  the 
presence  of  the  consumer. 

*  *  * 

A  quotation  from  the  London 
“Lancet”  in  its  issue  of  February 
22,  1908,  has  been  received  by  the 
oleomargarine  interests  with  un¬ 
concealed  satisfaction.  The  medi¬ 
cal  paper  records  that  a  new 
Butter  and  Margarine  act  has 
recently  gone  into  effect  in  Lon¬ 
don,  and  as  a  result  there  is  a 
scarcity  of  butter,  the  price  of 
which  has  advanced.  From  this 
the  writer  argues  that  a  vast 
amount  of  substitutes  had  been 
selling  for  real  butter  and  that  the 


new  law  will  have  a  highly  bene¬ 
ficial  effect  on  the  butter  industry. 
Then  the  writer  adds  the  follow¬ 
ing,  which  is  the  part  that  pleases 
the  oleo  advocates  : — 

“Meanwhile  the  public  need  not 
suffer  any  shortage  in  regard  to 
that  most  important  element  in 
diet,  namely,  fat.  It  may  be  true 
that  genuine  butter  fat  is  the  most 
digestible  of  all  fats,  but  there  is 
little  doubt  that  many  of  the  sub¬ 
stitutes  are  nearly  if  not  quite  as 
god  in  this  respect.  Margarine, 
cottonseed  and  other  vegetable 
oils  and  dripping  are  perfectly 
wholesome  and  palatable  sub¬ 
stances  and  afford  good  human 
food.” 

*  *  * 

A  committee  of  the  United  Re¬ 
tail  Grocers’  Association  of 
Brooklyn  held  a  conference  Mon¬ 
day  with  representatives  of  the 
State  Board  of  Pharmacy.  The 
immediate  purpose  was  to  talk 
over  the  sale  of  ironing  wax.  The 
Board  has  been  investigating  the 
sale  of  various  kinds  of  ironing 
wax  by  grocers,  it  being  claimed 
that  these  articles  are  sold  as 
beeswax,  although  they  are  most 
commonly  compositions. 

The  grocers  explained  that 
these  compositions  have  been 
sold  for  a  long  time  as  ironing 
wax.  Sometimes  a  grocer  might 
call  a  brand  beeswax,  not  know¬ 
ing  that  it  contained  other  in¬ 
gredients,  although  he  had  no  in¬ 
tention  of  deceiving.  He  sold  the 
article  under  whatever  name  it 
was  called  by  the  wholesale  deal¬ 
ers,  so  that  if  fault  is  to  be  found 
with  anybody  it  should  be  with 
them. 

Assurance  was  given  by  the 
members  of  the  committee  that 
the  grocers’  associations  are  ready 
to  co-operate  in  every  effort  to 
stop  deception  in  the  sale  of  any¬ 
thing  sold  in  grocery  stores.  It 
is  believed  that  the  committee, 
by  talking  over  this  subject,  has 
led  the  way  to  a  better  under¬ 
standing  with  the  State  Board  on 
a,  number  of  subjects. 

*  *  * 

Two  petitions  in  bankruptcy 
were  filed  by  groups  of  creditors 


Soaps  Corporation,  manufacturers 
of  toilet  soaps  and  ointments, 
with  offices  at  221  Fifth  avenue. 
Leonard  Bronncr,  who  was  ap¬ 
pointed  receiver,  with  power  to 
continue  the  business,  said  that 
the  liabilities  are  $85,000  and  real 
assets  $25,000.  Daniel  J.  Sully, 
the  cotton  broker,  was  the  presi¬ 
dent  of  the  company,  which  had  a 
capital  stock  of  $1,200,000.  It 
succeeded  two  years  ago  the 
Buchan  Toilet  Soap  Co.,  which 
sometime  before  succeeded  the 
Carbolic  Soap  Co.  Mr.  Sully  is 
the  son-in-law  of  the  late  Philip 
David  M.  Thompson,  who  was 
president  of  the  original  company. 
A.  Edward  Glasgow  was  ap¬ 
pointed  receiver. 

A  petition  in  bankruptcy  was 
filed  Tuesday  against  Gustav 
Gomprecht,  who  was  in  business 
as  the  Gomprecht  Manufacturing 
Co.,  dealers  in  provisions  and 
manufacturers  of  sausage  at  999 
Third  avenue.  Mr.  Gomprecht 
has  been  in  the  business  eighteen 
years  and  succeeded  his  father, 
who  started  in  1850  and  died  five 
years  ago,  leaving  an  estate  of 
$300,000.  No  estimate  of  the  lia¬ 
bilities  is  given.  An  effort  was 
made  to  settle  without  going  into 
bankruptcy,  but  this  was  blocked 
by  a  couple  of  the  creditors. 

The  Southern  Match  Co.,  which 
has  offices  at  256  Broadway,  and 
a  factory  at  Ronda,  N.  C.,  was 
also  brought  into  the  bankruptcy 
court  this  week  on  a  petition  of 
creditors,  who  are  officers  of  the 
company.  George  W.  Munro, 
the  president,  was  one  of  the  pe¬ 
titioners,  his  claim  being  for  $500, 
money  loaned.  The  treasurer, 
David  C.  Myers,  was  also  a  pe¬ 
titioner  and  he  claims  $5,000, 
money  loaned.  The  Progressive 
Supply  Co.,  the  third  petitioner, 
has  a  claim  of  $1,060  for  merchan¬ 
dise.  It  is  stated  that  the  debts 
amount  to  $50,000  and  that  the 
actual  assets  are  worth  $20,000, 
this  amount  including  the  value 
of  real  estate,  machinery  and 
stock  on  hand.  The  company  was 
incorporated  in  this  State  four 
years  ago  with  a  capital  stock  of 
$100,000.  Mr.  and  Mrs.  Mon  are 
said  to  hold  most  of  the  stock. 
Josiah  Cantor  was  appointed  re¬ 
ceiver. 

A  petition  in  bankruptcy  has 
been  filed  against  Abe  Solderer, 
19  years  old,  who  was  in  the  but¬ 
ter  and  egg  business  at  326  Green¬ 


wich  street,  and  who  owes  about 
$8,000,  with  no  assets  in  sight  ex¬ 
cept  quantities  of  eggs  said  to 
have  been  transferred  to  favored 
creditors. 

*  *  * 

The  New  York  and  Brooklyn 
delegates  to  the  convention  of  the 
National  Association  of  Retail 
Grocers  are  to  go  with  their 
friends  by  boat  to  Boston,  leaving 
here  Sunday.  The  delegations 
from  a  number  of  Western  cities 
will  be  met  here  by  the  local  dele¬ 
gates  and  all  will  go  together  to 
the  convention  city. 

*  *  * 

Colgate  &  Co.,  soap  manufac¬ 
turers,  last  week  filed  at  Jersey 
City  a  certificate  incorporating 
the  business  which  had  been  a 
partnership  up  to  that  time.  The 
capital  stock  is  $1,000,000. 

*  *  * 

New  incorporations  have  filed 
certificates  in  the  last  week  as  fol¬ 
lows  : — 

Matchless  Match  Co.,  New 
York,  to  manufacture  matches; 
capital  stock,  $25,000;  incorpora¬ 
tors,  Paul  E.  Gonon,  Thomas 
O’Connell,  Philip  Sands,  372 
Pearl  street. 

International  Coffee  Co.,  New 
York,  to  deal  in  coffee,  tea  and 
spices;  capital,  $150,000;  incorpo¬ 
rators,  W.  J.  Hiscox  and  E.  W. 
Hiscox,  218  East  61st  street;  W. 
E.  Graham,  16  Grammercy  Park. 

Zenith  Butter  and  Egg  Co., 
New  York,  commission  mer¬ 
chants;  capital,  $10,000;  incorpo¬ 
rators,  E.  C.  Donnelly  and  John 
McCloy,  Jr.,  357  Greenwich 
street;  A.  P.  Godley. 

United  Candy  Stores,  New 
York,  to  manufacture  confection¬ 
ery;  capital,  $5,000;  F.  W.  Mills 
and  H.  M.  Browne,  154  Nassau 
street;  J.  L.  Johnston,  21  Wall 
street. 

*  *  * 

The  Gloucester  fleet  of  12 
smacks  docked  in  the  East  River 
Tuesday,  bringing  the  first  large 
consignment  of  mackerel  of  the 
season  and  dispelling  anxiety  as 
to  the  catch  being  inadequate. 
The  unsettled  weather  conditions 
are  said  to  be  responsible  for  the 
comparative  scarcity  and  high 
price  of  mackerel  of  late.  All  the 
fish  of  the  first  fleet  was  bought 
up  before  it  was  unloaded. 

*  *  * 

Grocers  are  joining  with  other 
classes  of  business  men  in  rejoic¬ 
ing  because  the  amended  gar¬ 
nishee  bill  has  become  a  law, 
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having  been  approved  by  Gov¬ 
ernor  Hughes.  The  law  now 
reaches  men  whose  earnings  are 
$12  or  more  a  week  and  it  may 
be  invoked  to  collect  several 
classes  of  accounts  that  were  not 
recognized  by  the  law  before  it 
was  amended,  including  bills  for 


dental  and  medical  services  and 
for  clothing,  coal  and  rent. 

Fred.  A.  McGill. 


Peas  are  coming  from  Virginia 
and  North  Carolina  and  are 
1  scarce.  They  command  $1.75  to 
;  $2  and  sell  well. 


Selling  Talks  With  Grocery  Clerks 


“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks.— Ed.] 


% 


ELBERT  HUBBARD 

has  written  a  little  book  entitled 
“Useful  Hints  for  Business 
People.”  You  will  each  receive  a 
copy  of  this.  Read  and  digest 
every  line.  Then  later  in  the 
week  go  all  over  it  again.  Every 
line  is  a  gem.  It’s  a  full  of  busi¬ 
ness  truth  and  will  surely  inspire 
each  one  of  you. 

SELLING  HAMS. 

We'll  have  to  get  after  the 
regular  hams  Monday.  We’ll  put 
a  clean-up  price  on  them  of  I0j4 
cents  a  pound ;  sell  a  whole  or 
half  one  at  this  figure.  Sell  them 
sliced  for  22  cents.  Just  the  time 
for  a  boiled  dinner.  What’s  nicer 
than  a  plate  of  home  boiled  ham  ? 
The  spinach  is  cheap ;  the  new 
potatoes  are  plentiful,  and  there’s 
lots  of  new  bunch  beets. 

Anyway,  we  have  nearly  a  hun¬ 
dred  hams  to  sell,  so  use  your  best 
efforts.  They’re  a  tender  mild- 
cured  ham.  Not  a  bit  like  the 
salty  flavorless  tough  things  that 
usually  go  with  a  low  price. 

PLEASE  PEOPLE. 

That’s  the  whole  of  it.  When 
a  woman  goes  out  of  our  store 
pleased  we  have  won  her — but  for 
that  day  only.  Your  courtesy, 
your  earnestness,  your  thorough¬ 
ness  must  be- kept  up  day  by  day 
until  it  becomes  a  habit — until  it 
is  woven  into  your  very  being. 
Study  and  practice  this  art  of 
pleasing  people.  Don't  assume  it 
merely  in  the  store.  Carry  it 
home.  Let  the  wife  enjoy  it.  Let 
the  people  in  the  boarding  house 
feel  it.  Unless  you  do,  it  won’t 
become  a  fixed  habit. 


LEMONS. 

Notice  we  made  300s  lemons 
$2.85  per  box  on  the  wholesale 
list.  That  price  ought  to  hit  the 
box  trade  people.  Monday  is 
their  day  for  shopping  around. 
Sell  them. 

CANNED  GOODS  SALE. 

Preparations  will  commence 
in  a  few  days  for  a  big  canned 
goods  sale.  We  will  hand  you  a 
typewritten  list  about  Wednes¬ 
day.  Our  plan  is  to  clean  up  in  a 
retail  way  from  150  to  200  cases 
in  .something  like  three  weeks. 
Inventory  comes  the  last  of  the 
month.  The  success  of  this  sale 
will  largely  depend  upon  the 
amount  of  enthusiasm  each  one  of 
you  puts  into  it.  It  must  be  no 
half-hearted  effort.  Talk  cannec 
goods  to  everybody.  Study  your 
list  and  get  the  can,  dozen  anc 
case  prices  down  fine.  Don’t  be 
like  some  drummers  that  call  on 
us  that  have  to  poke  into  their 
price-list  for  every  special  quota¬ 
tion  that  is  asked.  The  specialty 
man  that  does  that  isn’t  on  the 
job. 

SPEAklNG  OF  DRUMMERS, 
they’re  a  very  clever  wide-awake 
set  of  men  generally  speaking, 
and  are  invariably  shown  decidec 
deference  by  thi§  concern,  but 
those  of  them  that  are  eager 
about  the  sale  of  their  own  or 
their  competitor’s  goods,  or  about 
the  stock  on  hand,  you  will  here¬ 
after  refer  them  to  the  manage¬ 
ment.  We  prefer  not  to  have 
them  land  in  this  office  wise  to 
our  doings  through  a  “casual” 
conversation  with  one  of  oui 
clerks. 


The  Good  Old  Summer  Time 

is  the  season  when  your  sliced  meat  trade  is  of  the  greatest  im¬ 
portance  to  you. 

People  depend  more  on  sliced  meats  now  and  less  on  the 
heavier  meats. 

A  satisfied  customer  on  sliced  meats  means  a  customer  on 
everything  else  in  your  store. 

Wouldn’t  you  like  all  the  trade  of  your  locality  in  this  line? 


Then  Why  Not  Find  Out 

just  what  an  American  Slicing  Machine  will  do  for  you  ? 

It  saves  time. 

It  saves  labor. 

It  saves  waste. 

It  increases  profit. 

It  increases  trade. 

It  has  done  these  things  for  nine  thousand  other  merchants. 
It  costs  you  nothing  to  investigate. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 


METAL  SHIPPING  PAILS 

No  Boxing  or  Crating  Necessary 


FOR  Coffee  and  Spices  we  believe  you  will  find  this  new  metal  ship¬ 
ping  pail  the  best  transportation  package  on  the  market  to-day. 
It  has  been  perfected  only  through  practical  and  exacting  experiment. 
We  believe  it  to  be  practically  theft-proof.  The  cover  fits  into  the  pail 
and  is  fastened  by  clinching  the  cover-lugs  over  the  wired  top  of  the 
pail.  In  addition  we  furnish  small  steel  fasteners  (not  shown),  which 
are  clinched  over  the  cover-lugs  and  effectively  prevent  theft  in  transit. 

This  galvanized  shipping  pail  is  made  in  four  sizes :  Small,  Medium, 
Large,  Extra  Large. 


•  Submit  Your  Requirements  to  Our  Nearest  Office. 

AMERICAN  CAN  COMPANY 


pflILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 
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flo  sen  QUEEN  LAWN  RAKES  ? 


We  have  a  very  interesting  price  on  them  for  a  short  time  only. 


SHALL  WE  QUOTE  YOU? 

JAMES  M.  VANCE  6  CO. 

Hardware  Jobbers 


211  and  213  Market  St.,  Philadelphia 


Taste  It  Yourself 

Have  you  ever  tasted  Tabasco  Sauce  yourself?  If  you 
have,  you  know  it  is  wholly  different  from  other  sauces; 
that  it  gives  food  a  zest  that  even  the  best  of  the  other 
sauces  cannot  do. 

The  good  liver  who  once  tastes  Moss’  Green  Heart  Tabasco 
Sauce  will  have  it  as  a  table  companion  forever  after.  After 
a  week  of  this  sauce  food  seems  flat,  stale  and  unprofitable 
without  it. 

You  may  think  this  is  overstated  but  try  it.  This  sauce 
is  made  by  the  famous  New  Iberia  Extract  of  Tabasco 
Pepper  Co.,  in  New  Iberia  Parish,  Eouisiania. 

Philadelphia.  Agents 

Philadelphia  Pickling  Co. 

260=264  S.  Second  St., 
Philadelphia 


People  who  want  THE)  BEST  try 


WOODCOCK  MACARONI 

and  get  it.  It  pleases  better  in  flavor  and  quality  than  the 
best  imported.  They  don’t  hesitate  to  pay  more  for  it  and 
you  make  a  good  profit.  Don’t  hesitate  to  put  it  in  stock. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


Fancy  Flavoring  Extracts 

There  are  plenty  other  good  flavoring  extracts  on 
the  market — we  don’t  claim  a  monopoly — but  to  our 
mind  not  even  the  best  has  the  rich,  penetrating 

strength  of  Waldorf  Lemon  and  Vanilla. 

That  is  partly  a  matter  of  materials,  partly  a 
matter  of  manufacturing  methods  that  economize 
nowhere  where  quality  can  be  improved.  Flavoring 
extracts  cannot  possibly  be  any  better  thaE  Waldorf, 
and  none  we’ve  ever  tested  are  as  good. 

Hetfield  Extract  and  Mfg.  Co. 

370  Greenwich  Street 
NEW  YORK 


THE  GROCERY  MARKETS 

T«a. 

The  tea  market  is  unchanged 
throughout.  The  only  develop¬ 
ment  for  the  week  is  the  opening 
of  the  market  for  new  Japans  on 
the  same  basis  as  last  year.  Old 
teas  are  held  steadily,  buying 
being  in  small  lots,  and  mostly  at 
full  prices.  The  consumptive 
demand  for  tea  is  fair  for  the  sea¬ 
son,  but  there  is  no  disposition  on 
anybody’s  part  to  anticipate  it. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  shown  a  decided  up¬ 
ward  tendency  during  the  past 
week,  due  to  the  active  support 
which  has  been  given  the  market 
by  the  syndicate.  Spot  Santos  o  : 
medium  and  good  grades  is  very 
scarce  and  the  assortment  outside 
of  the  syndicate’s  holdings  very 
poor.  Mild  coffees  are  steady  anc 
unchanged.  Java  and  Mocha 
steady  at  ruling  prices. 

Sugar. 

The  sugar  market  is  a  little 
weaker.  Sales  of  raws,  both 
Cuban  and  European,  were  made 
at  a  shade  off.  The  Federal  re¬ 
finery,  which  can  scarcely  be  ac¬ 
cepted,  however,  as  a  criterion  of 
market  conditions,  reduced  its 
prices  io  points  during  the  week. 
The  other  refiners  remain  un¬ 
changed,  but  it  would  not  be  sur¬ 
prising  if  they  also  made  a  tem¬ 
porary  decline.  It  can  hardly 
continue,  however,  after  the  sum¬ 
mer  fruit  demand  sets  in.  The 
present  demand  is  only  season¬ 
able. 

As  the  “Grocery  World”  goes 
to  press  it  has  become  evi¬ 
dent  that  the  reduction  of  J4  cent 
per  pound  in  the  English  duty  on 
sugar  is  destined  to  have  an  im¬ 
portant  effect  on  the  American 
sugar  market.  The  reduction  in 
duty  means  a  widening  in  English 
purchases  of  raws,  and  this  has 
already  increased  the  demand. 
Refiners  here  have  bought  all  the 
raws  they  could  get  at  the  lowest 
prices  and  present  conditions  are 
strong.  Advances  in  refined  may 
now  come  any  time. 

Syrup  and  Molasses. 

There  has  been  no  change  in 
glucose,  and  likely  will  be  none, 
although  the  corn  market  is  very 
firm  and  rules  about  25  cents  per 
bushel  above  last  year.  Com¬ 
pound  syrup  is  in  very  good  de¬ 
mand  considering  the  season  at 
unchanged  prices.  Sugar  syrup  is 


also  active  and  unchanged.  Mo¬ 
lasses  is  dull  at  ruling  prices. 

Fish. 

The  fish  market  has  shown  a 
little  more  activity  during  the 
past  week.  The  decline  in  mack¬ 
erel  has  caused  a  slight  increase  in 
the  demand.  Some  new  spring 
Irish  mackerel  have  arrived  this 
week,  unusually  early.  The  qual¬ 
ity,  however,  was  good  and  they 
brought  good  prices — $16  to  $17. 
No  new  shores  are  about  as  yet. 
Cod,  hake  and  haddock  are  un¬ 
changed  and  dull.  Domestic  sar¬ 
dines  on  spot  are  unchanged  and 
dull.  As  reported  elsewhere, 
prices  on  futures  were  withdrawn 
on  Tuesday,  due  to  a  wrangle 
among  the  packers.  The  sales 
were  very  light.  Imported  sar¬ 
dines  are  unchanged  and  moder¬ 
ately  active.  Salmon  on  spot  is 
unchanged  and  dull.  No  future 
prices  have  been  issued  up  to  the 
present  time. 

Canned  Goods. 

The  tomato  market,  both  spot 
and  future,  is  unchanged  in  price 
and  in  fair  demand.  There  is  no 
indication  of  any  immediate 
change.  Corn,  both  spot  and  fu¬ 
ture,  is  dull  and  easy.  Peas  are 
moving  very  quietly  at  unchanged 
prices.  The  only  grade  which 
shows  any  firmness  is  New  York 
State  peas.  Apples  are  easy  and 
sales  of  New  York  Stafe  gallons 
are  reported  as  low  as  $1.90. 
Peaches  are  scarce  and  dull. 
Baltimore  small  canned  goods  are 
unchanged  and  quiet.  String 
beans  are  now  offered  as  low  as 
55  cents  f.  o.  b.,  which  is  a  heavy 
decline  from  a  few  weeks  ago. 
California  canned  goods  are  un¬ 
changed  and  dull,  and  in  second 
hands  weak. 

Dried  Fruits. 

The  prune  market  is  advancing 
on  the  coast,  but  not  so  much  so 
in  the  East.  Prices  here  range 
from  a  to  3-cent  basis,  which 
is  somewhat  above  the  lowest 
prices  reached  during  the  slump. 
Peaches  are  dull  and  dead.'  Apri¬ 
cots  are  weak  and  dull,  ruling  at 
a  lower  price  on  spot  in  New  York 
than  in  Philadelphia.  The  sales 
of  future  apricots  have  been  light, 
not  because  the  prices  were  too 
high,  but  because  of  the  extreme- 
y  drastic  contract  which  the  ship¬ 
pers  are  asking  jobbers  to  accept. 
Currants  are  unchanged  and  in 
air  demand.  Raisins  are  still 
very  cheap,  but  dull.  Apples  are 
only  moderately  active.  A  price 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
((not  pencil). 


of  15  cents  has  been  named  on 
new  citron,  this  being  about  the 
price  of  spot  goods.  Some  busi¬ 
ness  will  doubtless  be  done,  as  the 
price  advances  steadily  each 
month.  Dates  and  figs  are  un¬ 
changed  and  dull. 

Beans  and  Peas. 

Pea  beans  are  firm  and  higher. 
Domestic  pea  beans  are  quoted  at 
$2.40  to  $2.45  in  Michigan,  and 
imported  have  advanced  to  $2.15 
to  $2.20.  Marrows  are  exceed¬ 
ingly  scarce,  and  anything  good 
would  command  $2.25  to  $2.30. 
California  limas  are  unchanged 
and  in  fair  demand.  Split  and 
dried  peas  are  unchanged,  being 
still  firm,  scarce  and  in  fair  de¬ 
mand. 

Butter. 

The  butter  market  is  very  firm, 
but  unchanged.  The  season  for 
making  butter  is  about  two  weeks 
behind  hand,  and  it  is  therefore 
believed  that  no  decline  will  take 
place  for  another  week  at  least. 
The  quality  of  the  butter  now 
coming  in  is  good  for  the  season, 
but  will  get  better  as  the  season 
advances.  The  above  applies  as 
well  to  Western  butter  as  to 
near-by. 

Eggs. 

The  egg  market  has  advanced 
y2  cent.  There  is  a  very  good 
consumptive  and  speculative  de¬ 
mand,  and  if  present  weather  ex- 
•  ists  the  market  wdll  likely  be  very 
firm.  Conditions  will  hardly 
change  for  two  or  three  weeks, 
after  which  there  will  probably  be 
warmer  weather,  a  decrease  in 
production  and  slightly  higher 
■  prices. 

Cheese. 

Old  cheese  is  firm  and  un¬ 
changed.  Some  new  cheese  are 


coming  in  right  along,  and  their 
quality  is  not  as  fine  as  it  will  be, 
nevertheless,  the  market  is  clean¬ 
ing  up  at  3  cents  below  the  price 
of  old.  Throughout,  the  market 
is  in  a  healthy  condition,  and  the 
outlook  is  for  a  good  make  of 
cheese  this  year.  The  future  de¬ 
pends  on  the  demand. 

Provisions. 

The  market  in  provisions  is 
generally  steady.  All  cuts  of 
smoked  meats  are  steady  at  un¬ 
changed  prices.  There  is  a  fair 
demand  reported  for  the  whole 
list.  Pure  and  compound  lard  is 
unchanged  and  in  good  demand. 
Barrel  pork,  dried  beef  and 
canned  meats  show  some  increase 
in  consumption  and  unchanged 
prices. 

Green  Fruit. 

Apples,  Baldwins,  $2  to  $3.50 
per  barrel ;  Spy,  $2  to  $4  per  bar¬ 
rel  ;  Spitz,  $2  to  $2.50  per  barrel ; 
Russets,  $2  to  $3.25  per  barrel, 
demand  fair ;  pineapples,  $2  to 
$3.25  per  box,  demand  fair  to 
good;  grapefruit,  $2.50  to  $5.50 
per  box,  scarce  and  good  demand ; 
lemons,  $2  to  $2.50  per  box,  de¬ 
mand  slow;  Florida  oranges,  $3 
to  $3.50  per  box,  demand  fair  to 
good ;  Californias,  $3  to  $3.75  per 
box,  demand  fair  to  good ; 
bananas,  firsts,  $1  to  $1-75 
per  bunch;  8-hands,  $1  to  $1.25 
per  bunch ;  7-hands,  75  to  90 
cents  per  bunch ;  6-hands,  50  to 
65  cents  per  bunch ;  reds,  $1.50  to 
$3.50  per  bunch,  demand  slow. 

Produce. 

Pennsylvania  potatoes,  90  cents 
to  $1  per  bushel;  York  State,  90 
to  95  cents  per  bushel,  demanc 
fair;  sweet  potatoes,  firsts,  Si.  15 
to  $1.25  per  basket;  seconds,  60 
to  75  cents  per  basket,  demanc 


Skipper 


ines. 


They'll 
suit  your 
customers 
to  a  TEJl 


As  you  must  sell  sardines,  wliy  not  sell  the 
best— the  kind  that  will  bring  and  hold  trade  for 
you?  "Skipper’’  Sardines  will  do  this. 

We  guarantee  the  quality. 

We  guarantee  the  sale. 

We  guarantee  your  profit. 


ANGUS  WATSON  &  CO.,  Canned  Fish  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 


Branch  of  ANGUS  WATSON  &  CO.,  Newcastle-upon-Tyne,  England 


fair;  carrots,  $2  per  barrel,  50  cents  per  pound;  mixed,  11  cents 
cents  per  basket,  demand  good;  per  pound,  demand  poor. 
Bermuda  onions,  $1.65  to  $1-75 


per  bushel  crate;  Texas,  $1.65  to 
$1.75  per  bushel  crate,  demand 
fair ;  Egyptians,  $3  per  two-bushel 
bags,  demand  good ;  yellow  tur¬ 
nips,  $2  per  barrel,  45  cents  per 
basket,  demand  fair  to  good  ;  spin¬ 
ach,  75  cents  to  $1  per  barrel,  de¬ 
mand  fair;  rhubarb,  $1.50  to  $2 
per  100  bunches,  demand  good ; 
watercress,  2  cents  per  bunch,  de¬ 
mand  fair ;  radishes,  red,  $2  to 
$2.50  per  100  bunches;  white,  $3 
per  100  bunches,  demand  good ; 
horseradish,  $3  per  barrel,  de¬ 
mand  fair;  scullions,  $1  per  100 
bunches,  demand  good  ;  salad,  4V2 
to  6  cents  per  bunch,  demand 
good. 

Nuta. 

Peanuts,  green,  choice,  4  ]/i 
cents  per  pound ;  fancy,  cents 
per  pound;  jumbo,  7^2  cents  per 
pound;  roasted,  choice,  $1.15  Per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 
pound ;  Brazils,  10  cents  per 
pound;  filberts,  ioR*  cents  per 
pound ;  pecans,  10  cents  per 
pound;  walnuts,  11J/2  to  i2]/2 


INDIVIDUAL  MARKET  REPORTS. 

Baltimore  Canned  Goods. 

No.  1. 

Further  buying  of  tomatoes 
this  week,  for  both  spot  and  fu¬ 
ture  deliveries,  was  almost  the 
only  feature  of  interest  in  this 
market.  The  volume  of  sales 
were  not  as  large  as  those  of  the 
week  previous,  but  they  were  as 
much  scattered  and  indicate  a 
better  feeling  in  that  article.  The 
month  of  May  is  one  of  the  lar¬ 
gest  distributive  months  in  the 
year  for  spot  tomatoes,  hence 
more  activity  in  them  is  expected. 
The  tomato  growers  and  the  can- 
ners  made  but  little  progress  this 
week  in  getting  together  on  a 
fixed  price  per  ton  for  the  coming 
crop  because  the  growers  refuse 
to  yield  and  claim  that  they  can 
grow  other  crops  that  are  more 
certain  to  produce  better  results. 
Unless  they  come  to  some  agree¬ 
ment  shortly,  the  acreage  to  be 
planted  in  tomatoes  this  season 
will  be  greatly  reduced  as  com¬ 
pared  with  that  of  last  year.  The 
new  pack  of  the  Spring  crop  of 
Spinach  is  now  ready  for  prompt 
shipment,  and  the  price  is  a  shade 
lower. 

There  was  only  a  small  demand 
this  week  for  fruits  of  any  kind, 


IN  WHITING  TO  HDiZERTISERS  KINDLY  MENTION  GROCERY  WORLD’ 


II 


GROCERY  WORLD 


and  it  is  fortunate  for  the  holders 
that  the  stocks  of  peaches  and 
berries  are  so  small.  The  market 
for  canned  apples  continues  weak, 
and  pears  are  going  out  slowly. 
Vegetables  were  fairly  active  in  a 
small  jobbing  way,  and  the  arti¬ 
cles  most  in  demand  were  corn, 
string  beans,  baked  beans,  peas 
and  sweet  potatoes,  but  orders  for 
straight  carload  lots  were  scarce. 

The  sales  up  to  this  date  of  all 
kinds  of  fruits  and  vegetables  for 
future  delivery  are  very  small  in 
comparison  with  previous  years, 
and  the  effect  of  it  upon  the  mar¬ 
ket  later  on  is  a  problem  which 
interests  both  the  canner  and  job¬ 
ber  alike.  At  this  time  the  market 
looks  to  be  in  buyers’  favor,  for 
the  reason  that  all  quotations  on 
future  goods  are  based  on  the 
most  favorable  outcome  as  to  the 
crops  and  labor.  A  spell  of  cold 
weather  with  high  wind  and 
heavy  rain  struck  this  section  on 
Thursday  night  and  much  dam¬ 
age  is  reported  to  have  been  done 
in  the  canning  districts,  the  ex¬ 
tent  of  which  cannot  be  fully  as¬ 
certained  for  a  few  days,  though 
the  newspaper  reports  state  it  to 
be  quite  large. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

The  buying  of  tomatoes  is  fair, 
though  there  is  no  snap  or  activ¬ 
ity.  We  have  noticed  a  little  bit 
better  inquiry  and  demand  for 
No.  2s.  There  is  some  inquiry  for 
future  tomatoes,  though  practi¬ 
cally  no  business  being  done. 
Offers  are  being  made  for  fair  size 
lots  at  75  cents  per  dozen,  but  so 
far  we  have  not  been  able  to  find 
any  sellers  at  this  price  for  good 
standards.  We  have  been  offered 
some  fair  standards  at  75  cents 
per  dozen,  though  no  full  stand¬ 
ards. 

The  packing  of  pineapple  will 
begin  very  shortly.  In  fact,  a 
few  pineapples  have  been  packed 
in  Baltimore  this  week.  The  sea¬ 
son,  however,  will  hardly  begin 
before  the  middle  of  May. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 

California  Fruits. 

To  give  you  our  views  in  this 
report  as  to  what  the  growing 
crops  will  be  is  but  to  confirm 
the  opinion  we  gave  you  at  the 
beginning  of  April  and  the  be¬ 
ginning  of  March,  viz.,  in  our  last 
two  reports. 

Apricots. — Since  our  last  re¬ 
port  we  have  had  severe  frosts, 
which  have  damaged,  in  some  sec¬ 
tions,  some  orchards  of  apricots, 
and  evidently  done  some  serious 
damage  to  the  growing  prune 
crop.  No  considerable  damage, 
however,  was  done  to  the  apricot 
crop,  and  we  repeat  that  the  pres¬ 
ent  indications  are  that  it  will  be 
the  best  we  have  had  for  several 
years. 


Peaches. — We  can  repeat  the 
same  information  that  we  gave 
you  in  our  last  two  reports,  the 
indications  being  for  the  largest 
crop  we  have  had  for  several 
years. 

Cherries. — On  these  indications 
are  for  the  largest  crop  in  years 
also. 

Pears. — Would  also  repeat  the 
information  of  last  two  reports  in 
reference  to  pears. 

Asparagus. — The  pack  of  white 
asparagus  will  be  shorter  than 
anticipated  at  the  beginning  of 
the  season.  Pure  white  aspara¬ 
gus  will  be  very  difficult  to  ob¬ 
tain.  Palmetto  white  will  be  in 
moderate  supply.  Green  will  be 
plentiful.  Prices  on  the  canned 
article  will  undoubtedly  be  much 
lower  than  last  year,  possibly  15 
per  cent,  lower.  We  do  not  look 
for  any  surplus  pack. 

Resume. — Although  the  fruit 
crops  were  not  suffering  very 
much  for  want  of  rain,  we  are 
pleased  to  state  that  we  are  hav¬ 
ing  seasonable  rains,  which  can 
only  be  beneficial  to  growing 
crops. 

As  to  the  prices  that  will  rule, 
we  have  no  reason  to  change  our 
views  as  given  in  our  previous 
reports. 

We  have  suggested  that  fruit 
growers  must  thin  their  trees 
where  they  are  overloaded,  for 
unless  they  do  this  the  fruit  will 
be  small,  and  they  will  have 
great  difficulty  in  finding  buyers 
for  their  crops,  because  the  dried 
fruit  business  being  in  bad  shape, 
and  dealers  having  been  seriously 
hit  during  the  past  season,  the 
speculative  feature  of  the  busi¬ 
ness  will  be  largely  eliminated, 
and  unless  producers  use  every 
effort  towards  producing  better 
fruit,  they  will  certainly  suffer 
very  severely. 

California  Canneries  Co. 

San  Francisco,  Cal. 

Western  Canned  Goods. 

Doubtless  you  will  be  inter¬ 
ested  in  knowing  the  conditions 
in  the  West  as  to  the  canned  corn 
situation. 

We  are  having  the  most  back¬ 
ward  season  we  have  had  since 
1901.  The  weather  has  been  ex¬ 
ceedingly  wet  and  cold,  the 
ground  so  soaked  with  water  that 
it  will  be  impossible  to  do  any 
planting  until  after  the  middle  of 
the  month.  From  present  indica¬ 
tions  the  season  will  be  fully 
three  weeks  later  than  usual,  with 
the  best  of  weather  conditions 
from  now  on. 

The  acreage  planted  to  sweet 
corn  will  probably  be  the  smallest 
within  the  past  eight  years,  owing 
to  the  difficulty  in  securing  con¬ 
tracts  with  farmers.  Field  corn 
has  now  passed  the  70-cent  mark 
in  Chicago,  and  farmers  have 
been  able  to  sell  their  spot  corn 
at  from  60  to  65  cents  per  bushel. 
Other  coarse  grains  are  selling  at 
equally  high  prices.  This  has 


given  farmers  very  much  better 
returns  than  they  could  possibly 
expect  from  a  sweet  corn  acreage, 
and  as  a  result  the  canners  have 
not  been  able  to  make  contracts. 
In  addition  to  this,  the  seed  corn 
is  very  scarce  and  poor  in  germi¬ 
nating  quality,  there  being 
scarcely  enough  seed  to  go  around 
even  with  the  acreage  already 
contracted.  Canners’  contracts 
are  practically  exhausted,  not 
enough  corn  in  the  hands  of'ean- 
ners  to  meet  a  normal  consump¬ 
tive  demand  for  thirty  days. 

Under  the  circumstances  the 
value  of  spot  goods  should  be  on 
a  very  different  basis  from  what 
it  is. 

We  are  informed  that  jobbers 
have  not  placed  to  exceed  10  per 
cent,  of  their  usual  orders  for 
future  corn,  although  inquiries  as 
to  prices  are  coming  in  much 
more  freely  than  ten  days  or  two 
weeks  since.  Canners  have  made 
no  efforts  to  sell  futures,  owing  to 
the  difficulty  in  securing  acreage 
contracts  from  farmers,  and  from 
present  appearances  there  will  be 
very  few  contracts  made  in  the 
next  thirty  days. 

Iroquois  Canning  Co. 

Onarga,  Ill. 

Spices. 

The  market  is  somewhat  firmer, 
buying  being  more  liberal  for 
actual  needs.  Singapore  pepper 
is  exceedingly  scarce.  In  fact,  it 
is  reported  that  there  is  practi¬ 
cally  none  to  be  had  except  what 
is  due  to  arrive  during  this  month. 

Pepper. — -Penang  is  still  cheap 
for  import.  This  pepper,  together 
with  Singapore,  is  lower  than 
other  grades.  Singapore  pepper 
should  do  better,  as  stocks  are 
entirely  exhausted.  This  is  the 
first  time  this  has  happened  in 
many  years. 

Cayennes  practically  unchanged 
during  the  week. 

Clove  s. — Spot  goods  very 
scarce.  Prices  are  unchanged 
during  the  week  and  it  is  very 
hard  to  predict  the  future  of  this 
article. 

Pimento  (Allspice)  at  record 
prices.  In  fact,  prices  have  not 
been  so  low  in  many  years.  The 
future  for  this  spice  is  safe  at 
present  value. 

Mace  very  scarce  and  some¬ 
what  firmer.  Demand  will  be 
better  from  now  on. 

Nutmegs  are  exceedingly  low, 
especially  the  larger  size  nuts. 
The  present  is  the  most  advan¬ 
tageous  time  to  buy  in  large  lots. 

Cassias. — Saigon  and  China  are 
both  scarce,  but  are  quoted  lower 
for  futures. 

Gingers  somewhat  firmer  and 
prices  appear  to  be  moving  up¬ 
ward. 

Seeds. — Demand  very  steady. 
Celery,  Caraway  and  Mustard  un¬ 
changed.  Canary  remains  low ; 
demand  very  good. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 


Old  white  potatoes  have 
stiffened  up,  owing  to  a  large  per¬ 
centage  of  the  stock  being  held  in 
firm  hands.  The  price  at  this 
writing  is  80  cents;  it  was  65. 
The  demand  is  fair. 

Florida  tomatoes  are  reaching 
the  turn  of  the  season  and  have 
advanced  to  $3  for  the  best.  Hot¬ 
house  range  from  20  to  25  cents 
and  are  in  fair  demand. 

Asparagus  from  near-by  points 
is  still  abundant.  Small  white 
ranges  from  12  to  15  cents  and 
large  20  cents,  extra  fancy  30 
cents.  The  demand  is  good. 

String  beans  are  coming  from 
Georgia,  Charleston  and  Florida. 
From  $1.75  to  $2  is  a  fair  range 
for  the  Georgia  and  Charleston 
beans,,  and  $1  to  $1.75  for  Flor- 
idas. 

Cucumbers  are  cheap,  ranging 
from  $1.25  to  $1.50  for  Floridas 
and  $1.25  per  dozen  for  hothouse. 
The  demand  is  good. 

The  first  Florida  watermelons 
are  in  market,  commanding  $1 
each.  There  were  only  a  few,  and 
the  quality  was  fair.  The  de¬ 
mand,  however,  was  light. 

Most  of  the  salad  on  the  mar¬ 
ket  is  from  near-by  points  and  i 
ranges  from  ^]/2  to  5  cents. 
Southern  salad  ranges  from  $1.25 
to  $1.50  per  half-barrel  crate  and 
is  selling  well. 


AMONG  THE  TRADE. 


There  is  some  difference  of  ‘l 
opinion  as  to  what  future  Colum¬ 
bia  River  salmon  prices  will  be.  j 
It  is  expected  that  they  will  be  1 
named  about  June  1st.  Some  of  j 
the  packers  are  in  favor  of  an  ad-  j 
vance  of  10  cents  on  tails  and  4 
flats,  but  it  is  not  considered  ] 
likely  that  the  advance  will  be  ' 
made,  owing  to  financial  coudi-  j 
tions. 

-  . . ...J 

Association  is  expected  to  name  ; 
future  prices  on  canned  asparagus  i 
during  the  coming  week.  There 
is  some  reason  to  believe  that 
they  will  be  lower  than  the  prices  ! 
of  the  Central  Canneries,  named 
last  week. 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Fort  Fairfield,  Me.,  April  io,  1908. 
Editor  Science  of  Advertising. 

Dear  Sir : — We  are  sending  you 
under  separate  cover  a  copy  of  our 
local  paper  containing  announce¬ 
ment  of  our  change  from  credit  to 
cash,  also  a  couple  of  ads  for  your 
advertising  man  to  criticise.  The  cir¬ 
cular  we  mailed  to  all  our  custom¬ 
ers  immediately  after  the  paper  was 
issued. 

We  wish  to  acknowledge  our 
indebtedness  to  those  “Grocery 
World’  ’  subscribers  who  have  re¬ 
cently  sent  in  similar  announcements 
to  be  published.  We  gleaned  many 
valuable  points  from  their  papers. 

We  also  desire  to  express  our 
appreciation  of  the  “Grocery  World.’’ 
We  would  not  try  to  get  along  with¬ 
out  it. 

Yours  truly, 

Jos.  Pearce  &  Sons. 

The  circular  in  which  the  above 
firm  announced  to  their  custom¬ 
ers  the  change  from  credit  to  cash 
was  as  follows  : — 

A  PERSONAL  WORD. 

Dear  Sir  or  Madam : — You  will 
notice  in  this  week’s  “Review”  our 
announcement  of  a  change  in  our 
business  policy.  Flereafter  we  shall 
do  a  “strictly  cash  business.” 

We  have  gone  to  a  considerable 
length  to  explain  our  reasons  in  this 
week’s  “Review.” 

To  you  personally  we  wish  to  say 
.that  we  very  much  appreciate  the 
business  you  have  always  given  us, 
and  we  trust  that  vou  may  see  your 
way  to  favor  us  with  your  orders  in 
the  future.  We  will  be  prepared  to 
give  them  better  attention  than  ever. 

We  hope  that  all  our  old  customers 
to  whom  we  have  extended  credit 
in  the  past  will  not  criticise  us  too 
harshly  now  that  we  have  to  ask 
them  for  cash. 

We  have  studied  over  this  for  sev¬ 
eral  years,  and  have  only  made  up 
our  minds,  after  much  hesitation,  to 
take  this  step.  We  don’t  expect  to 
ever  regret  taking  it,  and  we  don’t 
believe  that  you  will  if  you  decide  to 
go  in  with  us. 

There  is  no  doubt  but  that  paying 
cash  is  the  simplest,  easiest  and 
most  economical  way  for  anybody  to 
do  business. 

TO  OUR  TOWN  CUSTOMERS  WHO  USE 
OUR  DELIVERY  TEAMS. 

We  will  have  for  sale  coupon 
books  at  2,  5,  10,  15,  20  and  25  dollars 
each.  We  will  allow  2  per  cent,  dis¬ 
count  on  these  books.  This  dis¬ 
count,  together  with  the  fact  that 
you  will  be  buying  at  lowest  cash 
prices,  will,  we  hope,  induce  you  to 
continue  trading  at  our  store.  We 
have  adopted  these  books  for  the 
special  benefit  of  our  delivery  cus¬ 
tomers,  as  we  know  it  is  hard  to 
make  change  at  home,  or  always  to 
be  there  when  the  boys  bring  the 
goods. 

Our  telephone  ring  is  17-2,  and  wS 
have  a  private  line,  so  that  you  ought 
to  be  able  to  reach  us  at  almost  any 
minute. 

Yours  sincerely, 

Joseph  Pearce  &  Sons. 


The  announcement  of  the 
change  contained  in  Pearce  & 
Sons’  local  paper  occupied  the 
greater  part  of  two  columns  and 
is  reproduced  below.  As  a  matter 
of  fact,  it  probably  should  have 
appeared  here  before  the  letter 
which  referred  to  it : — 

ANNOUNCEMENT 


Our  business  will  be  put  upon  a  STRICTLY 
CASH  basis  on  the  20th  DAY  OF  AFRIL 

WHY? 

fceaust ,  after  making  a  close  study  of  the  question,  we 
believe  that  it  will  not  only  be  to  our  advantage  but  to  yours 
as  well. 


The  Tendency  of  the  Times 


is  more  and  more  through  shorter  credits  to  a 
cash  basis.  Cash  stores  are  by  no  means  a  new  thing,  excep' 
in  some  districts.  In  the  more  thickly  settled  vicinities  all  the 
larger  and  more  progressive  stores  have  adopted  this  system. 

Some  Advantages  to  You 

You  don’t  have  to  help  pay  the  bills  of  the  man  who 
won’t  or  can't  pay  his  own.  bvery  credit  merchant  has  to 
allow,  in  figuring  his  margin  of  profit,  on  a  certain  percentage 
of  bad  bills 

You  don  t  have  to  halp  pay  for  bookkeeping  expenses, 
stamps,  statements,  envelopes,  ledgers,  etc-,  which  are  a  heavy 
expense  to  every  credit  store. 

You  don’t  have  to  stand  for  any  mistakes  of  clerks  or 
bookkeepers  in  figuring  up  your  bill,  which  are  bound  to 
happen  in  the  best  regulated  establishment 

You  don’t  have  a  bill  coming  in  at  the  end  of  the  month, 
so  much  larger  than  you  expected,  that  you  exclaim.  "  How 
on  earth  did  that  ever  get  so  big  ?"  When  you  are  not  paying 
cash  you  don't  realize  how  much  you  buy. 

You  will  live  more  economically  when  you  are  paying 
cash.  It’seasy  to  buy  when  you  only  have  to  say  “Charge  it.’’ 

You  always  know  just  where  you  stand. 

Are  not  the  above  real  advantages  ? 

Some  Advantages  to  Us 

By  selling  for  cash  we  can  pay  cash  and  take  our 
discounts,  which  in  a  year  would  constitute  a  large  saving. 

We  can  improve  our  service,  thus  increasing  our  trade 
and  our  efficiency- 

No  man,  unless  with  large  capital,  who  has  several 
thousand  dollars  on  his  bookstall  the  time,  can  give  the 
necessary  attention  to  either  his  customers  or  his  clerks .  a 
large  amount  of  his  time  must  be  given  to  looking  over  and 
collecting  accounts.  This  practlcallv  saves  expenses  of  one 
man,  as  it  leaves  the  proprietor  free  for  other  duties. 

We  an  give  lower  prices,  because  we  can  turn  our 
money  over  often, and  sjve  bookkeeping  expenses.bad  bills, etc. 

This  is  a  great  advantage,  especially  to  a  marlictmafi,  Hac  m 
Aroostook  the  markets  each  year  have  to  depend  more  and 
more  uporrwestem  beef  and  pork.  For  this  we  have  to  pay 
every  seven  days,  there  are  no  exceptions  to  this  rule.  Now 
we’ll  leave  it  to  yon.  if  it  wouldn't  cut  to  pay  cash  for  goods 
and  trust  them  out  for  from  one  to  three  months  and 
sometimes,  unavoidablv,  for  longer  times. 

IT’S  UP  TO  YOU 

to  decide  these  things.  We  just  ask  you  to  read  what  we 
have  written  here  and  then  figure  it  out  yourself 

Just  notice  that  under  advantages  to  us,  we  have  lower 
prices  and  better  service.  Wc  count  it  an  advantage  to  us  to  be 
able  to  give  these,  but  they  are  also  real  advantages  to  you. 

And  wouldn’t  It  pay  you.  If  yon  happen  to  be  a  little 
Miort  of  money,  to  hire  a  little  rather  iban  to  run  hills? 

Wouldn't  jou  feel  belter  io  owe  all  in  oocbuncji  ard 
know  just  what  it  was  ?  In  buying  for  cash  tl  wouldn’t 
lake  long  to  save  the  interest  and  more. 

THANK  YOU 

We  wish  to  give  our  heartiest  thanks  to  the  many 
friends  and  customers  who  have  patronized  ns  in  the  p^st. 

We  appreciate  the  large  business  yon  have  given  us. 
but  wc  know  that  we  would  not  have  bad  it  U  we  hadn’t 
deserved  it— if  wc  hadn't  come  pretiy  near  suiting  with 
prices,  quality  and  service. 

Under  the  cash  system  we  shall  do  even  betier.  so  we 
hope  that  your  patronage  will  continue  Just  as  tong  as  wc 
deserve  It. 

Jos.  PeQcrce  (Si  Sons^ 

This  is  a  good  advertisement. 
It  might  have  been  cut  down  a 
little  in  verbiage  and  size,  but  all 
in  all  it  is  just  about  what  it  ought 
to  be.  It  is  a  delicate  matter  to 
tell  a  customer  who  has  previous¬ 
ly  been  considered  worthy  of 
credit  that  from  now  on  you  will 
expect  her  to  pay  cash.  The  fact 
that  you  are  not  singling  her  out 
alone,  but  are  treating  all  custom 
ers  alike,  helps  some,  but  never¬ 
theless  it  is  still  a  matter  to  be 
handled  with  gloves.  I  think  this 
advertisement  goes  at  it  admira 
bly  in  treating  it  as  a  business 
proposition  pure  and  simple.  If 
thie  consumer  can  be  made  to  real 


ize  that  it  will  actually  pay  her  in 
several  ways,  to  pay  cash,  she  will 
do  it  a&d  the  revolution  will  be 
bloodlessly  won.  So  that  it  seems 
obvious  that  the  way  to  get  at  the 
thing  is  not  sentimentally,  but 
from  the  standpoint  of  the  pocket- 
book,  just  as  Pearce  &  Sons  have 
done  it.  I  think,  however,  that 
instead  of  sending  a  letter  which 
referred  to  the  main  announce¬ 
ment  which  may  not  have  been 
seen,  I  should  have  had  the  ad¬ 
vertisement  reproduced  as  a  cir¬ 
cular,  the  greater  part  of  it,  at 
least,  and  sent  that.  Then  every¬ 
body  would  have  seen  it. 

*  *  * 

Pearce  &  Sons  are  doing  good 
advertising,  in  regular  directions. 
They  send  me  a  couple  of  their 
regular  advertisements,  the  best 
of  which  I  reproduce  below.  One 
of  the  two  is  double  and  the  other 
single  column.  The  former  I 
don’t  think  much  of,  but  the 
single-column  advertisement  is 
good.  Here  it  is  photographically 
reproduced : — 


Tabic 

Delicacies 

This  WeeR 


CELERY  -  20c.  per  buodi 

Arrives  Friday  afternoon 
by  express,  so  it’s  sure  to  be 
nice  and  crisp  for  your 
Sunday  dino~. 

Kippered  F'-rlng  5c.  each 

These  lightly 

smoked  and  siignuy  ?Med 
fish  have  evidently  suited  the 
majority  who  nave  tried 
them,  as  we  are  having  a 
steady  sale  for  them.  They 
make  a  nice  supper  with 
baked  or  creamed  potatoes. 

Scallops  50c.  /per  quart 

We  don’t  have  these 
very  often,  and  there  Is 
not  much  known  about 
them  up  here,  but  they 
are  considered  a  great  deliv 
acy  in  the  cities.  They 
are  the  cleanest,  whitest* 
looking  article  in  the  fish 
line.  Make  nice  eating 
stewed  or  fried  in  crumbs. 

Oysters  in  Shell,  $  I  perpk 

BLUE  POINTS,  these  are. 

We  could  get  cheaper  ones, 
but  thought  it  best  to  get 
the  best,  as  we  don't  bave 
them  very  often. 

Wouldnt  a  few  on  the 
ha'f- shell  taste  pretty  good 
to  you  t 

Fiona  d  Haddle  15c.  per  lb. 
Clams  (shelled)  30c.  per  qt. 
Clams  (in  shell)  40c.  per  pk. 

There  is  not  much  demand 
for  the  goods  here,  but  we 
like  to  be  In  style  occasion¬ 
ally.  If  there  is  any  article 
in  the  above  list  of  which 
you  are  fond,  buy  some, 
and  help  us  clean  up,  that  we 


may  trv  it  again  another  day. 


AGENTS  WANTED 

To  Solicit  Subscription#  to 

“The  Grocery  World’’ 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  Ire*,  or  four  month*'  trial  for  10  c*nte 
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Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 

♦J* 

handling  Flour  sell  | 

Millbourne 


Are  you  among  the 
|  7  per  cent.who  don’t?  ❖ 

MILLBOURNE  MILLS 

Sixty-Third  fe-nd  Ma-rket  Street-/"  »> 

❖ 

Phila-delphie.,  P&..  <. 


rms  A 

1 , 

■Ah 


m 


FVwftt  t* 


$45  Profit 
on  Three 
Gross 

Gorrs 

HERB 

BITTERS 

The  Great  Remedy 
for  Dyspepsia 


Write  forplan  how 
to  make  profit. 


S.  B.  GOFF 
&  SONS  CO. 

Camden,  N.  J. 

Established  1872 


Th*  Home  of  Good  Coffee 

I  regard  this  as  an  extremely 
good  advertisement.  The  only 
criticism  I  would  make  of  it  is 
that  it  is  worth  a  better  head. 
“Table  Delicacies”  is  a  little 
tame.  “Good  Things  for  Your 
Table”  is  a  little  longer,  but  bet¬ 
ter,  I  think. 


Here  Is  a  Good  Scheme! 


Grocers  sometime* 
demonstrate  these 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of 
which  has  simply  to 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  , 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


IN  WHITING  TO  KDVBHTISBHS  KINDLY  7MBNTION  "  GROCERY  lYORLD” 
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GROCERY  WORLD 


The 

Hotel 

Patrons’ 

Demand 


A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  Astor  Coffee 

is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 


190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


Southern  Grocer  Kicks  Over  Fruit  Trade 


Says  He  Can’t  Get  a  Barrel  of  Apples  That  Runs  Uniformly 
Good.  Answers  Recent  Criticisms  by  Jobbers  That  Re¬ 
tailers  Get  Too  Much  for  Apples.  Lemon  and  Orange 
Conditions  Also  Unsatisfactory. 


I  saw  an  article  in  a  Northern 
fruit  paper  accusing  us  retailers  of 
trying  to  get  too  big  a  price  for 
apples.  We  think  the  jobbers  re¬ 
sponsible  for  the  slow  movement 
of  apples.  Down  here  we  pav 
$5.50  for  a  very  inferior  apple. 
Freight  is  50  cents,  which  makes 
it  cost  us  $6.  By  the  time  we 
throw  away  the  spoiled  ones, 
which  always  run  from  10  to  15 
per  cent.,  it  leaves  our  profit  about 
$1  per  barrel.  We  can’t  afford  to 
work  that  cheap.  I  see  apples 
quoted  $2.50  to  $3.50.  Freight  to 
the  jobbers  can’t  be  over  50  cents 
per  barrel.  This  gives  the  jobber 
a  profit  of  $2  to  $2.50  a  barrel. 
The  man  who  opens  them  and 
hands  them  out  by  the  5,  10,  15 
and  20  cents’  worth  gets  less  than 
half  what  the  jobber  who  sells 
them  in  one  to  ten-barrel  lots  at 
the  time.  There  is  where  the 
trouble  lies,  I  think. 

Another  thing,  we  get  a  barrel 
of  apples  and  open  them.  The  top 
is  fine.  The  second  layer  is  worse 
and  it  continues  so  until  the  mid¬ 
dle  of  the  barrel  is  reached  and 
they  are  so  bad  that  you  can’t  get 
any  kind  of  a  price  for  them.  I 
have  been  selling  apples  for 
twenty  years  and  I  have  my  first 
barrel  to  open  yet  that  was  good 
throughout.  It  is  getting  worse 
with  apples,  oranges  and  lemons. 
We  once  could  order  96s  in 
oranges  and  get  fine  oranges. 
Now  you  get  just  the  ordinary 
size.  The  difference  is  only  in  the 
number.  You  order  all  extra 
fancy  apples  or  lemons.  All  the 
difference  is  in  the  price.  You  are 
charged  50  or  75  cents  and  possi¬ 
bly  $1  more  for  putting  extra 
fancy  on  your  order.  The  gro¬ 
cery  man  gets  disgusted  and  quits 
ordering,  and  when  he  drops  out 
it  is  left  entirely  to  the  Italian 
fruit  dealer,  and  he  gets  his  35 
cents  or  $1  per  dozen  for  his  fruit, 
and  therefore  the  people  quit  eat¬ 
ing  fruit.  The  packer  and  dis¬ 
tributer  are  the  men  who  are 
killing  the  business. 


packed  throughout  than  he  will 
for  false  packing,  and  the  men 
here  who  pack  good  goods  get 
good  prices  and  have  no  trouble 
in  getting  rid  of  their  goods.  I 
suggest  to  the  gentlemen  to  give 
us  goods  that  we  order  and  at 
prices  that  we  can  live  at,  and  you 
will  see  how  the  apples  will  move. 
We  can  always  sell  good  stock, 
and  bad  stock  is  a  stayer.  I 
bought  an  extra  fancy  apple  for 
my  Christmas  trade  and  out  of 
the  eight  barrels  I  bought  I  could 
not  get  a  dozen  good  apples.  Of 
course  I  will  never  buy  anything 
from  that  firm  again,  but  the 
question  arises  in  my  mind:  “Can 
I  do  any  better?”  If  you  would 
sound  the  grocery  trade  through¬ 
out  the  South  you  will  find  nine- 
tenths  of  the  grocerymen  just  like 
me.  I  would  like  to  hear  from 
some  of  them  through  your  col¬ 
umns. 

IT.  S.  Archer; 
Centreville,  Miss.,  May  5,  1908. 


BOOK  REVIEWS 


Receipts  for  the  Preserving 
of  Fruit,  Vegetables  and 
Meat.  By  E.  Wagner,  Tech¬ 
nical  Manager  of  the  Preserv¬ 
ing'  and  Marmalade  Depart¬ 
ments  of  the  Trachenberg 
Sugar  Boiling  Works,  Ger¬ 
many.  Published  in  the  United 
States  by  D.  Van  Nostrand  Co., 
23  Murray  street,  New  York. 
Price  $2.50. 

This  is  a  small  book  of  115 
pages,  with  four  illustrations,  de¬ 
scribing  with  great  fullness  the 
modern  method  of  preserving 
fruits,  vegetables  and  meats, 
without  the  use  of  chemical  pre¬ 
servatives.  The  book  goes  into 
more  minute  details  regarding 
manufacturing  processes  than  any 
previous  work  of  its  class,  and 
will  probably  be  of  gueat  value  to 
manufacturers  in  the  lines  repre¬ 
sented. 


I  am  in  a  truck-growing  town 


and  I  find  that  the  grocer  will  pay 
25  cents  more  for  select 


goods 


Do  you  realize  what  70  per  cent,  profit 
means?  If  you  could  make  that  on  all 
the  goods  you  sell  you  could  soon  retire 
with  a  competency.  By  selling  Goff’s 
Cough  Syrup,  a  standard  remedy  that 
lias  been  on  the  market  for  many  years, 
you  can  make  at  least  70  per  cent.  Better 
write  to  S.  B.  Goff  &  Sons  Co.,  Camden, 
N.  J.,  and  let  them  tell  you  how. 


IN  WHITING  TO  HDVERTISBRS  KINDLY  MENTION  "GROCERY  IniORLIV’ 


HOT or  COLD 

Starching 


Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  bulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  ai.d  use  of 
bag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 

Ait  Instantaneous  Success 

Popular  in  Price — Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 
Davenport,  Iowa. 


GROCERY  WORLD 


Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appear*  below,  and  which  was  recently  sent  to  the 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 

Vermontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir- _ I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 

pedia  one  that  would  take  a  certain  article,  describe  it,  tell  where  it  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  ot 

Pnni  was  thinking  if  the  '  ‘  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 

for  ^kI  won>t  ask  for  t00  muCh,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckenridge. 


Stilton  Cheese. 

This  rich,  white  and  solid 
cheese  has  long  been  esteemed  by 
many  of  our  native  gourmets  and 
epicures  as  the  finest  and  richest 
cheese  made  in  England. 

It  is  never  made  at  Stilton,  al¬ 
though  this  Huntingdonshire  vil¬ 
lage  gave  it  its  name.  Years  ago, 
when  coaches  used  to  pass 
through  Stilton,  many  travelers 
put  up  at  the  inn,  where  remark¬ 
ably  good  cheese  was  served  to 
them.  Its  renown  grew,  and 
hence  the  fame  of  Stilton  cheese ; 
but  it  was  at  that  time  really  made 
in  Leicestershire  by  the  landlord’s 
sister,  who  held  the  original  reci¬ 
pe.  It  is  now  made  in  several  of 
the  adjoining  counties,  and  Mel¬ 
ton  Mowbray  is  the  market 
centre. 

It  is  made  of  new  milk  an^l 
cream,  the  cream  of  one  day  being- 
added  to  the  entire  milk  of  the 
following  day.  They  are  made  of 
all  sizes,  but  in  form  are  generally 
twice  as  high  as  they  are  abroad, 
and  on  analysis,  when  fresh,  show 
about  32  per  cent,  of  water,  24  of 
casein,  37  of  fat,  2j4  of  milk- 
sugar,  and  about  4  per  cent,  of 
ash.  When  mature,  they  are 
nearly  like  Gorgonzola  and  Brie 
cheese,  but  are  not  considered 
sufficiently  ripe  and  mellow  for 
cutting  until  two  years  old  at 
least,  and  not  perfect  unless  de¬ 
cayed,  blue  marked  and  moist. 


Sultana  or  Smyrna  Raisins. 

These  small  light-colored  rai¬ 
sins  derive  the  name  of  Sultanas 
from  the  specie  of  grape  used. 
They  chiefly  come  from  Turkey, 
and  are  nearly  all  shipped  at 
Smyrna ;  the  inland  districts  of 
Nymphio  and  Magnesia  produc¬ 
ing  half  the  whole  crop,  but  of 
late  years  some  very  fine  Sultanas 
have  been  produced  in  Greece. 
Considerable  quantities  are  also 


grown  around  Tchesme.  Sul¬ 
tanas  comprise  many  varieties, 
distinguished  by  the  names  of  the 
places  of  their  respective  growths, 
such  as  Carabournou,  Vourla, 
Tchesme,  Phoce,  Yerli,  etc.  I  he 
first  named  are  considered  to  be 
the  best. 

Sultanas  are  usually  of  a  pale 
golden  yellow  color,  with  thin  and 
delicate  skins,  and  are  very  sweet, 
but  without  much  flavor.  They 
are  usually  cured  in  boiling  oil. 
Their  chief  characteristic  is  the 
absence  of  stones,  seeds  or  ker¬ 
nels,  thus  saving  time  in  cooking, 
but  they  are  also  popular  as  a 
table  fruit  and  for  confectionery. 

Tablet  Tea. 

Tablet  tea  has  become  a  very 
popular  form  of  tea  in  Russia  anc 
Siberia.  It  is  of  much  superior 
quality  to  brick  tea  and  tile  tea. 

Tablet  tea  is  nearly  all  packet 
at  Kiukiang,  in  Canton,  by  Rus¬ 
sian  firms. 

It  is  made  from  the  finest  tea 
dust  procurable,  the  selection  o: 
which  is  the  work  of  skilled  ex¬ 
perts.  The  price  paid  at  the  fac¬ 
tories  for  the  dust  varies  from  lock 
per  pound  upwards,  while  that 
used  for  brick  tea  costs  only  about 
2’L>d.,  and  for  tile  tea  about  ijAd. 
per  pound. 

It  is  manufactured  by  steam 
machinery,  but  the  tea  is  not 
moistened  or  softened  by  steam, 
as  with  the  other  compressed 
teas.  Dry  tea  dust  is  poured  into 
a  steam  mold  on  a  steel  cylinder, 
and  the  pressure  brought  to  bear 
is  about  two  tons  per  tablet, 
which  renders  it  perfectly  hard 
and  solid,  and  something  like  a 
block  of  chocolate  in  appearance, 
particularly  as  the  tablets  are  also 
marked  or  divided  into  similar 
small  portions.  Each  tablet  of  tea 
weighs  about  no  grams,  of  about 
1 5#  grains  to  the  gram. 


This  way  of 
killing  flies 
We  dorit  recommend. 
Its  not  nice, 

Far  better  to  use 


THEY  USED  TO  SAY — 

“Foa  can  catch  more  flies  with  molasses 
than  you  can  with  vinegar." 

That  was  before  we  made 

BROWN’S  FLY  COIL 

==«CATCHES  THEM  ALL,” - 

It’s  the  only  fly-catcher  worth  talking  about  now.  Nearly  three  feet 
of  fly-catching  space  and  holds  more  flies  to  the  square  inch  than  any* 
thing  you  ever  saw.  Hang  one  up  and  see  how  it  protects  your  goods. 

See  the  flies  jump  for  it.  See  it  jump  for  the  flies,  too.  You  can  catch 
customers  for  it  as  easily  as  it  catches  flies  and  make  a  good  profit. 

BUGKINA.M  &  VANDERPOEL,  Wholesale  Agents 

198  W.  Broadway,  NEW  YORK 

BROWN’S  FLY  COIL  CO.,  Brook  St.,  Bury,  Lancashire,  Brig. 
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Great  care  is  required  in  the 
manufacture  and  packing,  and  the 
cost  is  comparatively  high.  The 
tablets  are  wrapped  first  in  tin- 
foil,  then  in  expensive  and  at¬ 
tractive  paper  wrappers,  and 
finally  packed  in  tin-lined  cases 
for  export  to  Russia. 

The  tea,  it  is  stated,  loses  none 
of  its  flavor  by  being  pressed  into 
tablets,  and  as  tablet  tea  is  only 
one-sixth  of  the  bulk  of  leaf  tea, 
it  is  most  convenient  for  travelers, 
backwoodsmen,  or  armies  in  the 
field,  or  for  transporting  into  the 
remoter  regions  of  Russia. 


Glucose-Baking  Powder 
War  Off. 


Invitations  to  Witness  the  Mutual  Car¬ 
nage  Recalled.  Differences  Adjusted 
Between  Corn  Products  Co.  and 
Royal  Baking  Powder  Trust.  Trade 
has  been  Hopefully  Expecting  Juicy 
Prices. 


Advices  were  received  from  an 
inside  source  during  the  week 
that  the  threatened  competition 
between  the  Corn  Products  Re¬ 
fining  Co.,  makers  of  glucose,  and 
the  Royal  Baking  Powder  Trust, 
makers  of  baking  powder,  was  off. 


It  was  stated  that  the  differences 
between  the  two  concerns  “had 
been  adjusted”  and  each  would 
remain  in  its  own  field. 

The  trade  of  the  whole  country 
have  been  looking  for  fur  to  fly 
between  these  two  companies 
concerned.  The  Royal  Baking 
Powder  Co.  loads  its  powders 
with  starch,  and  for  years  has 
been  a  very  heavy  customer  of 
the  Corn  Products  Co.,  the  largest 
producer  of  starch  in  the  country. 
Several  months  ago  a  controversy 
arose  between  the  two  and  rela¬ 
tions  became  strained.  The 
Royal  Baking  Powder  Trust  an¬ 
nounced  that  it  had  bought  a 
Western  glucose  company  and 
would  very  soon  have  glucose  and 
syrup  on  the  market  in  competi¬ 
tion  with  the  Corn  Products  Co. 
The  latter  announced  that  it  had 
long  looked  with  favor  upon  the 
baking  powder  business  and  ex¬ 
pected  shortly  to  engage  in  it. 

Naturally  the  entrance  of  each 
into  the  field  in  which  the  other 
now  has  a  practical  monopoly 
would  have  meant  war  and  loss, 
and  the  realization  of  this  fact  un¬ 
questionably  led  to  the  making  of 
peace. 


Kentucky  State  Convention 
Great  Success. 

Twenty  Towns  Represented.  Street 
Parade  Through  Wholesale  District 
had  Over  Two  Hundred  in  Line. 
Food  Show  in  Progress. 

Special  correspondence  of  “Grocery  World." 

Paris,  Ky.,  May  6,  1908. 
The  first  convention  of  the 
Kentucky  retail  grocers  was  held 
in  Paris,  Ky.,  on  the  28th  and  29th 
of  April  and  was  successful  be¬ 
yond  expectations. 

The  delegations  from  Newport, 
Covington  and  Cynthiana  were 
met  at  the  depot  and  escorted  to 
headquarters  in  the  Elks’  Temple. 
One  hundred  men  were  in  line, 
preceded  by  band.  The  meetings 
were  held  in  the  court  house,  be¬ 
ginning  on  Tuesday  at  2  P.  M. 
Addresses  of  welcome  and  re¬ 
sponses  took  part  of  the  afternoon 
and  discussion  of  the  new  consti¬ 
tution  the  balance.  At  the  even¬ 
ing  session  Mr.  J.  C.  Hunt,  whole¬ 
sale  grocer  of  Louisville,  and  John 
I.  Logan,  representing  the  mill¬ 
ers  of  Bourbon  County,  each  de¬ 
livered  an  address,  which  was  en¬ 
thusiastically  received  by  an  audi¬ 
ence  that  entirely  filled  the  hall. 


On  Wednesday  morning  the 
new  constitution  was  adopted  and 
the  National  Secretary,  John  A. 
Green,  addressed  the  convention 
at  length.  At  2  P.  M.  the  dele¬ 
gates  and  local  grocers  assembled 
and  formed  a  procession  and  visi¬ 
ted  the  wholesale  houses  and  mill¬ 
ing  plants.  There  were  over  200 
men  in  line  and  all  delivery  wag¬ 
ons  were  decorated  and  followed 
up  the  rear.  The  procession  was 
again  headed  by  band,  and  the 
stores  and  public  buildings  were 
liberally  decorated. 

*  A  food  show  was  in  progress 
and  was  visited  by  the  entire  dele¬ 
gation.  At  8  P.  M.  a  banquet  in 
Elks’  Hall  was  attended  by  all 
the  delegates  and  business  men  of 
the  city  of  Paris. 

The  officers  of  the  Kentucky 
Retail  Grocers’  Association  are 
H.  W.  Horner,  of  Newport ;  treas¬ 
urer,  Chas.  'B.  Cook,  of  Paris. 
Mr.  Cook  is  entirely  responsible 
for  the  success  of  the  State  con¬ 
vention.  He  was  elected  delegate 
to  Boston,  with  expenses  paid. 
The  next  meeting  will  be  held  at 
Frankfort  (capital)  on  the  2d  and 
3d  Tuesday  and  Wednesday  of 
May,  1909.  There  were  twenty 


The  Broom  the  Housekeeper 
Swears  By 

Have  you  ever  noticed  how  your 
customers  pick  over  your  brooms,  ask 
questions,  and  then  pick  out  one  and 
tell  you  they  will  try  it — to  come  back 
later  and  tell  you  the  corn  broke,  that 
it  didn’t  last,  and  that  they  don’t 
want  any  more  of  the  same  kind  ? 

If  you  sell  these  people  a  CHIPMAN  BROOM  you  will  never  have  a 
complaint  again,  you  will  never  be  able  to  sell  them  any  other  kind,  and 
you  won’t  want  to,  because  the  profit  on  the  CHIPMAN  BROOM  is  so  big. 

Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


The  FLAYOR  that  Comes  From  NORWAY 

There  is  no  tastier  fish  daflity  in  the  world  than  our 
Norwegian  Sardines.  We’ve  personally  eaten  of  every 
sardine  packed;  there’s  nothing  like  these  anywhere. 

Tiny,  young,  tender  white  fish,  daintily  smoked  and 
packed  in  fine  olive  oil.  They  have  the  flavor  that  comes 
only  from  Norway  and  you  can  sell  them  as  sure  as  you 
are  in  business. 

We’re  anxious  to  sell  a  sample  can  for  your  own  table. 
Packed  with  can  opener  and  wrapped  in  oiled  paper, 
fi.io  per  dozen;  $9.00  per  case  of  100. 

Niagara  Fish  Company,  Lake  Street,  Buffalo 


Your  satisfaction 

is  our  chief  aim,  just  as  your  customers’  satisfaction  should  be  yours;  FelS-Naptha 
soap  is  the  best  woman-satisfier  any  grocer  can  sell.  It  does  save  time, 
work  and  worry,  and  is  continually  gaining  new  friends. 

Let  yours  be  a  satisfaction  store. 
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towns  represented.  _  Cleveland 
delegates  to  Boston  will  be  in 
Philadelphia,  Saturday,  May  9th. 

The  following  resolutions  were 
among  those  adopted  : — 

Whereas,  The  exemption  laws  of 
Kentucky  work  an  injustice  upon 
dealers  in  the  necessaries  of  life  and 
encourage  improvidence  and  dishon¬ 
esty  by  making  heads  of  families  ir¬ 
responsible  for  the  support  of  their 
families;  therefore  be  it 

Resolved,  That  the  Kentucky  Re¬ 
tail  Grocers’  Association,  in  conven¬ 
tion  assembled,  hereby  petitions  the 
Legislature  of  our  State  to  so  amend 
the  exemption  laws  as  to  make  noth¬ 
ing  exempt  from  execution  upon 
claims  for  necessaries  of  life  fur¬ 
nished  a  family;  and  be  it  further 
Resolved,  That  our  Legislative 
Committee,  to  be  hereafter  ap¬ 
pointed,  use  its  best  efforts  to  obtain 
the  passage  of  a  law  in  conformity 
herewith. 

Whereas,  Retail  grocers  are  only 
an  instrument  for  the  distribution 
of  goods  between  the  manufacturer 
and  packer ;  therefore  be  it 

Resolved,  That  we  petition  the 
Legislature  to  insert  a  clause  in  the 
present  pure  food  law  to  the  effect 
that  when  a  retail  grocer  handles 
goods  in  original  packages,  which 
have  been  guaranteed  to  him  as  to 
their  compliance  with  the  pure  food 
laws,  he  be  exempt  from  any  pen¬ 
alty  for  its  infraction,  should  the 
contents  prove  otherwise. 

J.  A.  G. 


Look  Hard  at  This  Scheme 

What  is  the  Game  of  the  “Business  Men’s  Association  of  Penn¬ 
sylvania”?  Supposed  to  be  Aiming  to  Repeal  the  Mercan¬ 
tile  Tax  Law,  and  to  that  End  is  Raking  the  State  for  Money. 
Collects  Hundreds  of  Dollars  from  Various  Retailers. 
Dauphin  County  Court  Suspects  Motives.  The  Scheme 
Examined. 


Hothouse  radishes  range  from 
2J4  to  3  cents  per  bunch  and  are 
selling  well. 


Some  attention  is  being  at¬ 
tracted  to  the  scheme  of  an  organ¬ 
ization  calling  itself  “The  Busi¬ 
ness  Men’s  Association  of  Penn¬ 
sylvania,”  whose  headquarters 
are  in  Philadelphia  and  whose 
one  avowed  object  is  to  secure  the 
repeal  of  the  Pennsylvania  mer¬ 
cantile  tax  law  at  the  next  legis¬ 
lative  session.  The  association 
has  been  collecting  large  sums  of 
money  from  retailers  of  all  classes 
throughout  the  State,  and  there 
is  some  reason  to  look  upon  it 
askance. 

The  officers  of  the  organization 
are  as  follows:  President,  Alexis 
J.  Limeburner,  2024  North  22d 
street;  vice-president,  Charles  W. 
Dickenskid,  5211  Baltimore  ave¬ 
nue;  secretary,  Thomas  C. 
Thompson,  16th  and  Federal 


streets  ;  treasurer,  Robert  Haight, 
1524  Chestnut  street.  These 
officers  are  curiously  selected  for 
an  organization  supposed  to  rep¬ 
resent  the  retail  trade.  Lime- 
burner  is  given  no  occupation  by 
the  Philadelphia  directory;  Dick¬ 
enskid  is  a  doctor,  Thompson  a 
grocer,  and  Haight  a  newspaper 
man.  Only  one  man  on  the  list, 
therefore,  is  a  merchant. 

One  day  last  week  the  pro¬ 
moters  went  into  the  Dauphin 
County  Common  Pleas  Court, 
which  is  located  at  Harrisburg, 
the  State  Capital,  and  applied  for 
a  charter.  The  court  inquired 
what  the  corporate  intentions 
were  and  when  told  that  it  was 
to  work  in  the  State  Legislature 
to  repeal  the  mercantile  tax  law, 
remarked  that  that  looked  like 


obbying  and  held  the  matter 
under  advisement.  T  his  very 
orobably  means  a  refusal  to  grant 
a  charter.  Some  of  the  officers 
of  the  concern  are  quoted  as  hav¬ 
ing  stated  that  if  the  Dauphin 
County  Court  refused  a  charter, 
they  would  go  into  the  Philadel¬ 
phia  County  courts,  but  in  all 
probability  that  would  do  them 
no  good  if  the  charter  had  been 
refused  by  the  court  of  another 
county. 

This  is  exceedingly  important 
to  the  retailers  who  might  become 
members  of  the  association.  If  it 
becomes  incorporated  no  member 
is  responsible  for  its  debts.  If  it 
remains  unincorporated,  every 
member  is  in  a  sense  like  the 
member  of  a  partnership :  he  can 
be  joined  in  a  suit  against  the  as¬ 
sociation. 

The  mercantile  tax  law  is  ex¬ 
ceedingly  unpopular  among  the 
retail  trade  of  the  State  for  vari¬ 
ous  reasons,  and  the  object  of  the 
“Business  Men’s  Association  of 
Pennsylvania”  will  probably  find 
ready  response  in  the  breast  of 
every  retail  merchant.  It  is  of 
course  important  to  know 
whether  this  particular  organiza- 


Does  Your  Trade 
Want  Quality  or  Quantity? 


Give  them  Both  by  selling  Malta  Yita  Corn  Flakes  the  best 

flakes  and  the  biggest  box  for  ioc.  .  _  - 

Moneysworth  and  satisfaction  build  up  a  big  trade.  That  is  why  Malta 
Yita  Corn  Flakes  are  the  best  selling  on  the  market.  They  win  out  on 

any  test  you  can  make. 

Sample  them  yourself  and  then  let  your  trade  know  how  good  they  are.  1  hat 
is  all  you  need  do  to  get  a  nice,  steady  business  that  means 

PROFIT  FOR  YOU  EVERY 
TIME  ONE  OF  YOUR  CUSTOMERS 
SITS  DOWN  TO  BREAKFAST 

Did  you  ever  stop  to  think  what  that  will  amount  to.  If  you  sit  down 
and  figure  it  out  the  “answer  will  be  an  order  to  your  jobber. 

Malta  Vita  Pure  Food  Company,  Battle  Creek,  Michigan 


E.  C.  HARDING  &  CO.,  Philadelphia  Representatives 
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This  is  a  picture  of  Duffey’s  Cider  place  at  Atlantic  City.  It  is  parti- 
ticularly  fine  work  and  it  is  out  of  the  ordinary.  If  you  have  out  of  the 
ordinary  ideas  for  your  store  there  is  one  firm  who  can  carry  them  out. 


MILLER  &  ENGLAND 


No  order  too  big, 
none  too  small. 


7012-14-16-18  Woodland  Ave. 


to  be  given  our 
prompt  and  best 
attention. 


PHILADELPHIA,  PA. 


We  are  manufac¬ 
turers  of  grocers’ 
fixtures  of  every 
description.  Write 
for  our  catalogue. 


Everyone 
Knows 
Wilde’s 
Coffees ! 


Samnel  Wilde’s  Sons  Co. 

Importers 

Coffee,  Tea  and 
Spices 

11  Dutch  Street 
NEW  YORK 


Wilde’s  Coffees 
are  Coffees  with  a 
reputation  of  ninety 
years.  No  matter 
how  strong  the  com¬ 
petition,  the  sales 
constantly  increase 
because  once  a  drink¬ 
er  of  Wilde’s  Coffees 
always  a  drinker — on 
this  account  your 
labor  of  selling  is 
made  easy,  and  there 
is  no  trouble  in  hold¬ 
ing  trade  where  once 
introduced. 

By  allowing  us  to 
quote  prices  you  will 
save  money. 


tion  is  fit  to  be  trusted  with  the 
management  of  the  campaign. 
The  Retail  Merchants’  Associa¬ 
tion  of  Pennsylvania,  a  bona  fide 
organization  of  several  years’ 
standing  with  local  affiliations  all 
over  the  State,  would  seem  to  be 
sufficient  in  this  field.  This  asso¬ 
ciation  made  a  hard  fight  to  have 
the  tax  law  repealed  at  the  last 
legislative  session,  but  failed.  If 
an  organization  like  that,  actually 
representing  to  the  fullest  extent 
the  retail  trade  of  Pennsylvania, 
could  not  succeed,  it  seems  quite 
unlikely  that  a  professional  pro¬ 
moting  organization  such  as  this 
could  get  anywhere  at  all. 

The  avidity  with  which  the 
“Business  Men’s  Association  of 
Pennsylvania”  is  scouring  the  re¬ 
tail  trade  of  the  State  for  money 
has  made  a  good  many  people 
think  that  that  may  be  its  real  ob¬ 
ject.  This  is  the  way  the  scheme 
is  looked  upon  by  the  local  papers 
of  the  towns  where  the  associa¬ 
tion’s  agents  have  been. 

The  following  is  from  the  Belle- 
fonte  (Pa.)  “Watchman.”  The  so¬ 
licitors  there,  according  to  this 
paper,  were  Limeburner,  the 
president,  and  Dickenskid,  vice- 
president  : — 

Wednesday  morning  the  two  men 
were  up  bright  and  ea^ly  and  started 
in  to  work  the  town.  They  are 
wise  in  their  business,  for  the  first 
firm  visited  was  one  of  the  most 
prominent  in  Bellefonte. 

After  the  merchant  had  signed 
the  petition  and  been  politely 
thanked  for  his  willingness  to  help 
along  the  good  cause,  he  was  very 
politely  told  that,  of  course,  there 
was  considerable  expense  entailed  in 
making  the  canvass  and  in  getting 
the  matter  in  shape  to  present  to  the 
Legislature,  and  for  this  purpose  a 
fund  was  being  raised  by  the  vol¬ 
untary  contributions  of  the  mer¬ 
chants  who  had  signed  the  petition. 

Of  course,  they  stated,  it  was  not 
obligatory  on  any  one  contributing 
anything  if  they  did  not  see  fit  to  do 
so,  and  thig  plausible  argument  had 
the  desired  effect  and%the  merchant 
most  always  paid. 

The  two  men  worked  Belle¬ 
fonte  Wednesday  morning,  manag¬ 
ing  to  see  most  every  merchant  in 
town,  and  not  only  got  their  sig¬ 
natures,  but  contributions  from  each 
in  sums  ranging  from  $2  to  $5. 
They  left  that  same  day  on  one  of 
the  noon  trains,  and  then  the  mer¬ 
chants  began  to  get  awake.  The 
more  they  thought  about  it  the  more 
they  were  convinced  that  they  had 
been  stung  good  and  proper,  and 
that  there  was  nothing  bona  fide  in 
the  proposition.  They  made  inqui¬ 
ries  for  the  two  gentlemen,  but  found 
they  had  left  the  town  quite  sudden¬ 
ly,  and  then  they  sought  their  at¬ 
torneys  and  the  sheriff.  But  neither 
of  the  latter  could  understand  where 
the  merchants  had  any  chance  to 
recover,  and  consequently  they  are 
wondering  just  what  they  were  up 
against. 

It  is  variously  stated  that  the 
men  collected  anywhere  from  $200 
to  $300  for  their  morning’s  work  in 
Bellefonte,  though  the  amount  is 


hardly  that  large.  Whether  gen¬ 
uine  or  a  swindle,  their  scheme  is 
a  slick  one  for  parting  the  mer¬ 
chant  from  his  dollars.  One  fact 
that  makes  it  look  a  little  suspi¬ 
cious  is  that  the  same  night  the  two 
men  were  in  Bellefonte  another  gen¬ 
tlemen  from  Philadelphia  was  here, 
and  he  at  the  time  told  some  things 
that  were  not  exactly  bubbling  with 
overconfidence  in  the  scheme.  But 
whether  a  genuine  or  a  swindle, 
the  Bellefonte  merchants  feel  that 
they  were  taken  in  good  and  proper. 

The  Lock  Haven  (Pa.)  “Demo¬ 
crat”  says  the  men  cleaned  up 
$300  there  in  sums  ranging  from 
$2  to  $5. 

Under  all  the  facts  the  retail 
merchants  of  Pennsylvania  are 
warned  to  look  very  closely  at  this 
enterprise  before  giving  up  any 
money  to  it. 


Question :  Charles  T.  Mayer, 
Philadelphia,  Pa. — We  have  had 
plans  drawn  for  a  house  by  con¬ 
tractor,  and  the  house  was  not  to 
cost  over  $7,000,  and  when  he 
made  the  plans  and  specifications 
we  were  to  pay  him  $50.  But 
when  the  plans  came  the  price  of 
the  house  was  $11,000  instead  of 
$7,000.  We  would  like  to  know 
if  we  have  to  pay  this  $50,  as  the 
plans  were  to  call  for  a  $7,000 
house.  The  house  was  too  high 
a  price  and  we  did  not  use  the 
plans. 

Answer. — If  your  arrangement 
with  the  contractor  was  to  pay 
him  $50  for  a  set  of  plans  for  a 
$7,000  house,  the  contractor  has 
not  fulfilled  his  agreement  by 
supplying  plans  for  an  $11,000 
house,  and  he  cannot  collect  his 
fee  if  you  did  not  accept  or  use 
the  plans. 


It  now  looks  like  a  short  potato 
crop  in  Florida.  The  price  has 
been  $3.75  per  barrel,  but  it  is 
expected  to  advance  to  $4.25  by 
the  time  this  paper  is  published. 
Last  year  the  market  dropped  to 
$3.50,  and  suddenly  advanced  to 
$6.  If  it  reaches  $4.25  this  year 
it  may  go  higher.  The  demand  is 
about  equal  to  the  supply. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street 
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Ought  a  Manufacturer  to  Fix  Your 
Prices  ? 


I  see  by  the  programme  of  the 
National  Convention  of  Retail 
Grocers  that  they’re  going  to  dis¬ 
cuss  whether  a  manufacturer 
ought  to  fix  the  price  that  a  retail 
grocer  should  sell  his  goods 
for. 

They’ve  sure  hit  on  a  live  sub¬ 
ject,  all  right. 

The  rolled  oats  people  have 
made  it  live,  particularly  lately. 
The  Mother’s  Oats  people  are 
sweating  hard  to  get  the  retailer 
to  charge  12  cents  for  Mother’s 
oats.  A  whole  lot  of  grocers 
haven’t  been  in  the  habit  of  get¬ 
ting  anywhere  near  that. 

The  Quaker  oats  people  say 
they  want  the  retailer  to  get  a 
good  profit  on  Quaker  oats,  too 
but  12  cents  is  an  odd  sort  of  price 
— 10  cents  is  a  heap  better.  So 
they  put  down  the  wholesale  price 
of  their  oats  so  that  the  grocer, 
they  say,  can  sell  at  10  cents  and 
make  something  for  himself. 

The  point  is — ought  a  manufac¬ 
turer  to  butt  in  at  all? 

I  think  it  depends  on  the  price 
the  manufacturer  wants  to  make. 
There  have  been  manufacturers 
who  wanted  as  big  a  sale  of  their 
goods  as  they  could  get,  and  who 
in  order  to  get  it  tried  to  fix  the 
retail  price  too  low. 

That’s  a  low  trick  and  when  a 
grocer  has  it  played  on  him  he 
should  hit  back  hard. 

But  when  the  retail  price  that 
the  manufacturer  tries  to  make  is 
a  better  price  than  the  retailer  has 
been  able  to  get  by  himself,  it 
seems  to  me  like  rank  foolishness 
to  kick.  Let  him  go  ahead  and  do 
it — what  do  ydu  lose? 

I  have  a  friend  who  sells  came¬ 
ras.  Up  to  five  or  six  years  ago 
these  Kodak  cameras  were 
hawked  about  for  any  old  price. 
The  cheap  department  stores  put 
’em  in  and  pushed  ’em  out  at  $3.98 

Iand  so  on,  and  the  first  thing  the 
dealers  knew  the  camera  business 
was  flat  on  the  bum. 

No  money  in  it  for  anybody. 
They  were  beginning  to  get 
sore,  when  the  manufacturer  but¬ 
ted  in  and  fixed  a  scale  of  retail 
prices.  He  cut  a  lot  of  the  price- 


cutters  off  and  only  took  ’em  back 
when  they  signed  a  contract  to 
sell  at  the  prices  he’d  fixed.  In 
'act  my  friend  tells  me  that  no¬ 
body  can  handle  Kodak  cameras 
to-day  unless  he  signs  an  iron¬ 
clad  agreement  to  do  as  the  manu- 
cturer  says. 

Particularly  as  to  prices. 

The  result  of  that  was  that  the 
consumer  got  stung,  but  the 
dealer  found  himself  back  in 
juicier  clover  fields  than  he’d  ever 
been  in  before.  The  price  of  Ko¬ 
dak  cameras  went  up  right  away, 
that  is,  the  retail  price  did,  and  it’s 
still  up.  I’ll  bet  there  are  five 
hundred  stores  in  Philadelphia 
selling  Kodak  cameras  to-day, 
every  mother’s  son  of  ’em  at  the 
same  price. 

You  can  go  anywhere  you  like 
— to  the  department  stores,  to  the 
biggest  photographic  house  in  the 
city,  or  to  the  little  drug  store 
way  out  in  the  suburbs,  you’ll  pay 
one  price  for  Kodak  cameras. 

And  it’s  the  same  all  over  the 
United  States. 

What’s  the  result?  Why,  the 
camera  dealers  think  there's  no¬ 
body  on  earth  like  the  manufac¬ 
turer  of  Kodak  cameras.  You 
can  blow  at  ’em  all  you  like  about 
monopoly,  and  trust  laws  and  I 
competition,  and  they’ll  smile  like 
a  chessy  cat  and  tell  you  to  talk 
about  something  interesting. 

Do  any  of  those  fellows  argue 
that  the  manufacturer  ought  to 
mind  his  own  business  and  let  re¬ 
tail  prices  alone?  Not  on  your 
life !  They  realize  what  is  the 
truth — that  by  fixing  the  retail 
price  the  manufacturer  of  Kodaks 
has  made  them  sure  of  a  profit 
that  they  never  in  the  world  could 
have  got  themselves.  At  least 
they  never  did  get  it. 

There  have  been  a  few  smart 
alecks  who  kicked  over  the  traces 
and  cut  the  price  after  they’d 
agreed  not  to,  but  they  only  did 
it  once.  My  friend  tells  me  that 
some  of  these  have  never  been 
taken  back  to  this  day.  The 
others  got  back,  but  it  cost  ’em  a 
pretty  penny  to  do  it. 

So  that  no  matter  whether  it’s 
strictly  right  for  the  manufac¬ 
turer  to  mix  in  with  the  retail 
price  or  not,  the  retail  grocer 
ought  to  be  tickled  to  death  to 
have  him  mix  in,  if - 

The  price  he  fixes  is  a  good 
price. 

Why,  a  whole  lot  of  manufac¬ 
turers  in  other  lines  than  foods 


■Jam  without 
"  a  name  is 
‘  ‘  j  ust  ham,” 
and  has  no  uni¬ 
form  quality. 
It  maybe  good 
once,  but  you 
don’t  know 
how  it  will  be 
the  next  time. 

Your  customers  can’t  de¬ 
pend  on  you  if  you  sell  that 
kind  of  ham. 

SWIFT’S  PREMIUM 

HAMS  are  uniform— always 
properly  cured,  tasty,  appe¬ 
tizing.  When  a  woman  gets 

a  PREMIUM  HAM  she 
wants  another  like  it  next 
time.  The  only  way  you  can 
be  sure  to  have  all  your  hams 
uniformly  good  is  to  see  that 
all  you  sell  are  S  W  I  FT’S 
PREMIUM  HAITS. 

Swift  &  Company,  U.  S.  A. 
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Use  a  Box 
Yourself 


Before  you  decide  positively 
to  stock  Ohio  Blue  Tip  Safety 
Matches  get  a  box  and  use  it 
yourself.  We’re  perfectly 
willing  to  rest  our  case  on  that 
box.  Write  us  for  it  if  you 
can’t  get  it  anywhere  else. 

You’ll  find  every  match  per¬ 
fect,  every  one  instantly  ready 
for  business.  Just  as  safe  as 
any  safety  match  and  better 
because  you  can  strike  the  tip 
anywhere. 

Much  safer  than  any  parlor 
match. 

OHIO  MATCH  SALES  CO. 

NEW  YORK,  N.  Y. 

Philadelphia  Cffice  and  Warehouse 
411  Marshall  Street. 
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Delivering' 

&.t  a.  Moment’s 
Notice 

Every  grocer  loses  some  business 
because  he  can't  deliver  everything 
at  a  moment’s  notice.  But  if  he 
will  use  a  t  indsley  Car  he  can.  It 
simply  stands  before  your  door  all 
day  long.  Turn  a  crank  and  the 
power  is  on.  You  can  whisk  goods 
to  the  buyer  and  run  back  again  in 
a  jiffy. 

Remember  a  Llndsley  Car  never 
eats,  except  while  it  is  working. 

You  don’t  need  a  mechanic  to 
enable  you  to  accomplish  these 
wonders.  A  boy  can  run  the  Lindsley 
Car  and  keep  it  in  order.  It  is  the 
simplest  automobile  made,  and 
wonderfully  capable— carries  1500 
pounds  thirty  miles  on  a  gallon  of 
gasoline,  and  over  rough  roads. 

J.V.  LINDSLEY  6  CO. 

Suite  II 12  Monadnock  Bldg. 

CHICAGO 


How  to  Have 
An  Unusual 
Sensation 


We  agree  that  it  would 
be  better  to  buy  good 
canned  goods  without  a 
full  delivery  contract  than 
poor  goods  on  a  100  per 
cent,  delivery  contract. 

But  you  can’t  possibly 
get  any  finer  Maryland 
canned  goods  than  Blue 
Bell  and  Clover  Farm, 
and  when  you  can  get 
goods  of  that  class  with 
full  delivery  assured,  it 
makes  about  the  ideal 
canned  goods  proposi¬ 
tion,  does'nt  it  ? 

If  you  would  like  the 
unusual  sensation  o  f 
getting  all  the  future 
canned  goods  you  buy, 
specify  either  of  these 
two  brands. 


Strasbaugh,  Silver  &  Go. 

ABERDEEN,  MD. 
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fix  the  retail  price,  and  I  never 
heard  of  retailers  kicking. 

That  is,  not  good  retailers. 
You  know  there  is  a  class  of  deal¬ 
ers  who  can  only  sell  goods  by 
cutting  prices  below  competitors. 
Cutting’s  all  they  know.  Those 
men  are  not  merchants — anybody 
can  sell  a  staple  article  if  he’s  be¬ 
low  everybody  else. 

The  fellow  who  only  knows  cut 
prices  don’t  like  manufacturers 
who  force  him  not  to  cut  prices, 
because  that  robs  him  of  the  only 
business  method  he  knows. 

I  have  a  cousin  in  the  jewelry 
business.  He  told  me  the  other 
day  that  the  makers  of  the  How¬ 
ard  watch  make  jewelers  do  the 
same  thing.  Every  watch  that 
goes  out  of  the  factory  has  a  tag 
around  its  neck  with  the  retail 
price  printed  on.  The  retailer  is 
expected  to  sell  at  that  price,  and 
if  lie  don't,  they  have  a  way  of 
finding  it  oiit  pretty  quick. 

Then  no  more  Howard  watches 
for  him. 

There’s  a  funny  thing  about 
this  profit  business — I  think  the 
average  retail  merchant  is  the 
least  greedy  man  on  earth. 

I  know  a  lot  of  members  of  the 
Philadelphia  Retail  Grocers’  As¬ 
sociation.  When  they  started  in 
to  buy  from  the  association  they 
found  they  could  get  goods  they’d 
been  paying  the  jobber  $i  a  dozen 
for,  say,  at  85  cents.  That  meant 
a  saving  of  15  cents  a  dozen, 
didn’t  it? 

Wouldn’t  you  have  thought 
they  would  have  simply  put  that 
in  their  pockets  as  an  extra  profit, 


and  kept  their  selling  price  the 
same  ? 

Would  you  believe  that  a  whole 
lot  of  ’em,  philanthropists  as  they 
were,  straight-away  gave  it  to 
their  customers  by  cutting  their 
own  price? 

That’s  exactly  what  happened 
— they’ve  told  me  so. 

Maybe  that  feeling  that  a  re 
tailer  is  cheeky  when  he  takes  a 
good  profit  has  something  to  do 
with  the  feeling  some  retailers 
have  that  the  manufacturer 
oughtn’t  to  fix  the  retail  price. 

The  Stroller. 


Plunger  Sully  Fails  Again. 

The  Buchan’s  Soaps  Corpora 
tion  has  gone  to  pot.  Two  peti¬ 
tions  in  bankruptcy  were  filed 
against  it  on  Monday  last  in  New 
York  and  the  concern  will  Un¬ 
doubtedly  be  adjudicated  a  bank¬ 
rupt.  The  concern  sold  soap  gen¬ 
erally  throughout  the  country. 
The  president  of  the  corporation 
is  Daniel  J.  Sully,  formerly  a  cot¬ 
ton  broker,  whose  failure  in 
March,  1904,  with  liabilities  of 
$4,600,000,  caused  a  sensation  at 
that  time,  and  who  subsequently 
received  a  discharge  from  bank¬ 
ruptcy.  Before  he  became  a  cot¬ 
ton  broker  Mr.  Sully  was  secre¬ 
tary  of  the  old  Carbolic  Soap  Co. 
He  is  a  son-in-law  of  the  late 
David  M.  Thompson,  who  was 
president  of  that  company.  The 
Carbolic  Soap  Co.  was  incorpo¬ 
rated  in  1880,  succeeding  the 
Buchan  Carbolic  Soap  Co.,  and 
the  former  company  carried  on 
the  business  until  August,  1906, 
when  it  wJPfcbuCceeded  by  the 


Buchan  Toilet  Soap  Co.,  with 
capital  stock  $100,000,  and  on  Oc¬ 
tober  1,  1906,  the  Buchan’s  Soaps 
Corporation  succeeded  to  the 
business.  It  was  capitalized  at 
$1,200,000,  of  which  $1,000,000  is  1 
common  stock  and  $200,000  pre¬ 


ferred.  On  the  death  of  David 
M.  Thompson  a  few  years  ago 
Mr.  Sully  became  president.  The 
assets  are  $25,000  and  the  liabili¬ 
ties  $85,000.  A  receiver  was  ap¬ 
pointed  with  authority  to  con¬ 
tinue  the  business. 
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Cut  Down  Your 
Ice  Bill 

When  you  buy  a  McCray 
Refrigerator  you  use  less  ice 
— and  it  actually  pays  for 
itself.  Many  grocers  have 
figured  it  up  in  dollars  and  cents, 
and  have  found  that  their  McCray 
Refrigerators  cost  them  nothing — 
they  saved  the  money  on  the  ice  bill  and 
made  more  money  on  account  of  the  perfect 
condition  in  which  their  goods  were  kept. 

McCray 

Grocer’s  Refrigerators 

have  the  best  system  of  circulation.  They  keep  everything  sweet, 
free  from  taint,  and  absolutely  dry.  A  McCray  Refrigerator  in 
your  store  will  attract  at¬ 


tention  because  of  its  ele¬ 
gant  finish,  and  it  will  ac¬ 
tually  sell  more  goods  for 
you  because  they  will  be 
kept  in  better  condition,  and 
be  more  tempting  to  your 
customers.  McCray  Refrig¬ 
erators  are  made  in  all 
sizes  for  immediate  ship¬ 
ment,  or  built  to  order,  and 
every  refrigerator  is  abso¬ 
lutely  guaranteed. 

Write  your  name  and 
address  on  a  postal— ask 
for  catalog  No.  65  for  gro¬ 
cers,  or  No.  58  for  meat 
markets.  Don’t  delay  a 
minute.  Do  this  now  be¬ 
fore  you  forget.  Every 
moment’s  delay  means 
the  loss  of  real  money 
and  trade  to  you. 

McCray  Refrigerator  Co. 

714  Mill  Street, 
Kendallville,  Indiana. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


COOK  HOWLAND,  Jr. 

THE  CASH  GROCER 
Choice  Butter  and  Eggs  a  Specialty 

IVo.  97  South  Main  Street 

Asbury  Park;,  IN.  J.,  April  24,  1Q08 

Mr.  A.  W.  Johnson, 

Dear  Sir. — Enclosed  you  will  find  my  check  to  pay  balance  due  on 
the  beef  cutter  I  purchased  of  you  through  your  agent,  Mr.  T.  M.  Hoffman. 
He  told  me  if  I  desired  to  pay  for  the  machine  by  the  time  the  first  payment 
was  due  I  might  have  it  at  the  cash  price. 

I  have  so  decided — so  if  you  will  be  kind  enough  to  send  me  the  release 
you  will  oblige  me.  Yours  truly> 

COOK  HOWLAND,  Jr. 

N.  B. — I  wish  to  say  that  the  machine  is  a  grand  success,  and  I  believe 
will  pay  for  itself  in  two  months  as  we  have  increased  our  trade  to  six  times 
the  amount  of  beef. 
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Window  Dressing  for  Grocers 

In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’,  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestion.. _ 


A  Pure  Foodl  Display. 

A  unique  and  very  attractive 
food  display  can  be  made  by  fol¬ 
lowing  these  suggestions:  Cover 
the  bottom  of  the  window  with 
clean,  white-glazed  paper  and  in 
the  centre  of  the  window  pile 
some  butter  (pound  butter  done 
up  in  the  oiled  tissue  paper)  in 
the  form  of  a  pyramid.  In  front 
of  the  butter,  or  whatever  is  pre¬ 


quest).  Also  place  two  small 
signs  in  front  of  the  other  goods, 
as  in  the  illustration.  Any  word¬ 
ing  on  the  order  of  ‘‘Our  foods  are 
pure  and  guaranteed  by  the 
/Unite'd  States  Government,”  or 
“Our  foods  are  pure  and  positively 
free  from  all  adulterations,”  etc., 
can  be  written  on  the  cards  ac¬ 
cording  to  the  displayer’s  prefer¬ 
ence.  The  food  displayed  openly 


ing  attention  to  the  nutritive 
value  of  health  cereals  and  refer  J 
to  their  value  as  to  the  building 
up  of  the  health.  If  preferred, 
samples  of  the  various  foods  can 
be  displayed  openly  upon  platters 
or  plates,  calling  attention  to  the 
absolute  purity  of  the  articles] 
with  small  signs.  The  front  line 
of  the  cartons  containing  the 
foods  can  be  opened,  showing  the 
contents. 

Jurgen.  N.  A.  Knoop. 
1512  Poplar  street,  Phila.,  Pa. 


ferred  to  be  displayed,  have  one 
pound  of  the  butter  displayed 
openly  on  a  plate  or  platter.  On 
each  side  of  the  pyramid  of  butter 
build  another  pyramid  of  canned 
goods  and  in  front  of  these  have 
plates  containing  the  corn,  peas, 


in  the  plates  can  be  covered  with 
bell  jars  if  there  are  many  flies  in 
the  window,  but  one  great  rule 
of  such  display  is :  Have  the  win¬ 
dow  clean  and  free  from  all  dust 
and  flies.  This  window  display 
is  unique  and  very  enticing,  and 


etc.,  displayed  openly  similar  to 
the  butter.  The  amount  of  the 
variety  of  foods  depend  upon  the 
size  of  the  window,  but  five  dis¬ 
plays  of  different  foods  are 
sufficient.  Have  a  sign  hanging 
above  the  butter  with  a  copy  of 
the  pure  food  laws  (a  circular 
with  the  pure  food  laws  in  large 
type  can  be  obtained  from  the 
Pure  Food  Department  upon  re- 


there  is  no  expense  whatever  con¬ 
nected  with  it. 


A  Health  Food  Display. 

For  a  window  display  showing 
a  line  of  health  foods  and  quickly 
prepared  cereals,  arrange  a  line  of 
cartons  in  the  form  of  a  semi¬ 
circle  and  build  up  a  pyramid  of 
cartons  in  the  centre.  Hang  a 
large  sign  over  the  display  call- 


Pennsylvania  News  Items. 

Items  Gathered  from  Correspondents, 
Etc.,  As  to  What  is  Going  on  Around 
Us. 

J.  J.  Lauderman,  proprietor  of 
the  Dundee  Creamery  Co.,  of 
Allegheny,  and  N.  E.  Burns,  alias 
J.  W.  FosteY,  on  Thursday  last  ] 
pleaded  guilty  at  Pottsville  to  13 
indictments  charging  them  with 
selling  oleomargarine.  Fines  of 
$100  in  each  case,  or  $1,300  in  all, 
were  imposed  on  them,  with  a 
warning  by  Judge  Marr  that  if] 
caught  again  in  this  business  in 
Schuylkill  County  they  would  be 
sent  to  jail.  As  soon  as  the  costs 
were  paid  in  this  case  United 
States  Deputy  Marshall  Peter  D. 
Helms  arrested  Lauderman  and 
Burns  for  violating  the  Internal 
Revenue  law  by  selling  oleo  ] 
without  the  required  revenue  tax. 
They  were  held  under  $1,000  bail 
each. 

The  annual  banquet  and  elec¬ 
tion  of  officers  of  the  Jermyn  and 
Mayfield  Business  Men’s  Asso¬ 
ciation  was  held  on  Monday  even- 
[  ing,  April  6th.  Election  resulted  | 

,  as  follows :  President,  Richard 
Hocking;  vice-president,  W.  B.] 
Park;  treasurer,  William  Young; 
secretary,  C.  A.  Stuart ;  directors, 

|  A.  B.  Winter,  Richard  Tevis,  T. 
M.  Hart.  This  association  is  in 
a  very  flourishing  condition. 

The  Berwick  Association  sue-  ] 
cessfully  eliminated  trading] 
stamps  three  years  ago,  and  al¬ 
though  visited  in  December  by  I 
the  Green  Trading  Stamp  people 
the  merchants  stood  firm,  and  not 
a  single  contract  was  secured. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  t  memnPSOH  CO.,  Burlington.  VI. 


figure  the  Profits 
Yourself! 

Most  of  you  who  will  read  this  are 
in  business  and  should  know  some¬ 
thing  of  the  profits  you  make  with  one 
store.  Multiply  those  profits  by  ten 
or  twenty  and  you  will  be  able  to 
realize  just  what  the  Pure  Food 
Beef  Company  of  Philadelphia  will 
make  when  they  have  their  full  quota 
of  meat  stores  in  operation.  They 
now  have  Eight  stores  on  a  paying 
basis,  located  at : 

2112  Ridge  Avenue, 

4205  Haverford  Avenue, 
2416  Brown  Street, 

2431  Ridge  Avenue, 

3508  Haverford  Avenue, 

12  North  52nd  Street, 

2022  Montgomery  Avenue, 
726  North  44th  Street, 

and  more  will  be  opened  as  soon  as 
suitable  locations  are  secured  ;  the 
company  is  offering  a  small  amount 
of  their  Capital  Stock  at 

One  Dollar  per  Share 

in  order  to  obtain  capital  more 
quickly. 

The  Company  is  officered  by  prac¬ 
tical  meat  men,  and  it  is  expected 
that  they  will  be  able  to  pay  at  least 
35  per  cent,  profit  when  in  full 
operation. 

They  will  furnish  full  particulars  on 
application. 

PURE  FOOD  BEEf  COMPANY 
2112  Ridge  Ave., 
PHILADELPHIA 

A.  L.  HANWAY,  PRESIDENT. 


Talisman 


Brand 


Sardines 

inMustard 


s*oce«Aoe  'ton  iAiKTW 
CAven«e  *em«  .4*^  r 


HW4TAA©  V1NKAA. 

pr«N  TuntUC 


Eastport 


esrs^ms 

PACKED  AT 

Maine 


Appetizing  Mustard 
Sardines 

A  tender ,  toothsomesardine, 
discriminatingly  selected, 
carefully  dried  and  fried,  and 
then  packed  inadeliciousbigli 
grade  mustard  dressing.  Both 
the  fish  and  the  can  are  some¬ 
what  larger  than  in  our  oil 
sardines. 

Our  Hustard  Sardines  are 

far  above  the  average  domestic 
sardines  and  will  instantly 
pleaseeven  the  mostfastidious. 

Swift  &  Company 
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Chicago,  Ill. 

At  the  last  meeting  of  the  Chi¬ 
cago  (111.)  Retail  Grocers1  Asso¬ 
ciation  the  following  resolutions 
were  adopted  in  regard  to  the 
cereal  price  controversy  : — 

Whereas,  It  has  been  brought  to 
the  attention  of  the  Chicago  Grocers’ 
and  Butchers’  Association  that  a  cer¬ 
tain  cereal  company  is  contemplating 
the  renewal  of  the  practice  of  print¬ 
ing  the  retail  selling  price  on  their 
packages,  and 

Whereas,  In  so  doing  they  are 
leaving  but  a  very  small  margin  of 
profit  for  the  retail  grocer  on  the  sale 
of  such  product,  therefore  be  it 
Resolved,  That  the  Chicago  Gro¬ 
cers’  and  Butchers’  Association  here¬ 
by  places  its  members  on  record  as 
condemning  the  action  of  any  manu¬ 
facturer  who  attempts  to  place  the 
retail  prices  of  their  product  or  ad¬ 
vertise  the  retail  prices  in  any  of 
same  to  be  distributed  to  the  con¬ 
sumer,  and  be  it  further 
Resolved,  That  we  demand  that 
the  retail  selling  prices  of  all  manu¬ 
facturers’  products  be  left  to  the 
discretion  of  the  retailer  in  distrib¬ 
uting  same  to  the  consumer. 

Chicago  Grocers'  and  Butchers’ 
Association. 

H.  F.  Petersen,  Secretary. 

F.  J.  Frank,  President. 

New  York  Wholesale  Grocers’ 
Association. 

The  secretary  of  the  New  York- 
Wholesale  Grocers’  Association 
has  issued  the  following  letter  to 
the  members  regarding  the  cereal 
price  controversy: — 

New  York,  May  i,  1908. 

To  Members : — 

One  of  the  most  deliberate  attempts 
to  force  the  wholesale  as  well  as  re¬ 
tail  grocer  to  distribute  a  proprietary 
article  without  proper  or  even  a  rea¬ 


sonable  compensation  is  that  of  a 
well  known  cereal  company. 

Reducing  the  jobbers’  profit  below 
the  cost  of  distribution  and  practi¬ 
cally  making  it  prohibitive  for  the 
retailer  to  dispose  of  the  article,  ex¬ 
cept  to  his  disadvantage,  would  seem 
a  most  arbitrary  position  for  any 
manufacturer  to  assume,  especially 
in  face  of  the  fact  that  the  company 
in  question  is  distributing  its  product 
through  other  than  legitimate  chan¬ 
nels,  to  the  detriment  of  the  whole¬ 
sale  and  retail  grocer. 

It  is  stated  by  the  cereal  company 
that  there  is  no  occasion  for  the 
above  condition,  from  a  market 
standpoint  or  other  causes,  but  that 
it  is  inaugurated  solely  to  increase 
the  consumption  of  the  proprietary 
article. 

If  such  increased  consumption  is 
to  be  obtained  entirely  in  the  inter¬ 
est  of  the  cereal  company,  at  the  ex¬ 
pense  of  the  wholesale  and  retail 
grocer,  it  would  seem  that  the  best 
interests  of  the  wholesale  and  retail 
trade  would  be  subserved  by  con¬ 
servative  merchandising,  rather  than 
increased  volume  of  business,  with¬ 
out  proper  compensation  or  a  recog¬ 
nition  of  legitimate  distribution. 

Yours  very  truly, 

Alfred  H.  Beckmann, 
Secretary. 

Indianapolis,  Ind. 

The  Indianapolis  (Ind.)  Retail 
Grocers’  Association  has  decided 
to  stand  in  with  the  12-cent  retail 
price  advocated  by  the  Great 
Western  Cereal  Co.  and  have 
sent  the  company  the  following 
letter : — 

Indianapolis,  Ind.,  April  30,  1908. 

The  Great  Western  Cereal  Co., 
Chicago,  Ill. 

Gentlemen  : — At  a  meeting  of  the 
Board  of  Directors  of  the  Retail 
Grocers’  Association  of  Indianapolis, 
held  Tuesday  evening,  April  28,  1908, 
the  price  of  standard  size  package 
oats,  both  wholesale  and  retail,  was 
discussed  at  length.  The  consensus 
of  opinion  was  that  a  minimum  sell¬ 
ing  of  12  cents  should  be  maintained 
regardless  of  the  recent  decline  in 
prices  at  wholesale,  as  there  is  no 
certainty  that  present  prices  will  con¬ 
tinue. 

There  can  be  no  doubt  that  the 
efforts  of  the  Association  throughout 


the  country,  with  your  co-operation, 
to  establish  a  selling  price  of  12  cents 
per  package  have  resulted  in  a  de¬ 
crease  in  the  consumption  of  youf 
opponent’s  goods.  Nor  can  there  be 
any  doubt  that  this  decreased  con¬ 
sumption,  thus  caused,  has  been  the 
determining  factor  in  forcing  that 
company  to  reduce  prices  in  an  effort 
to  bring  their  sales  back  to  normal. 

The  Board  extends  to  your  com¬ 
pany  its  appreciation  of  your  efforts 
to  afford  the  retailer  a  legitimate 
profit  from  his  business. 

Yours  truly, 

Retail  Grocers’  Association. 
(Signed)  Per  J.  W.  Galloway,  Sec’y. 


Pessimistic  View  of  the  Tomato 
Market. 


Well-known  Canned  Goods  House 
Sends  “Grocery  World”  Gloomy 
Statement  Regarding  both  Spot  and 
Future  Goods.  Both  Below  Cost, 
They  Say. 


Messrs.  Strasbaugh,  Silver  & 
Co.,  the  well-known  canned  goods 
packers  and  brokers,  have  sent 
the  “Grocery  World"  an  exceed¬ 
ingly  pessimistic  statement  con¬ 
cerning  the  present  and  future 
prospects  of  the  tomato  market. 
They  claim  that  both  spot  and  fu¬ 
ture  goods  are  selling  below 
actual  cost. 

A  portion  of  their  statement 
follows : — 

72IL  75  and  77G  cents  (all  stand¬ 
ard)  and  are  showing  a  loss  to  the 
seller,  with  seconds  as  low  as  65 
cents  and  yet  the  buyer  is  not  happy 
for  he  wants  and  expects  at  the  low¬ 
est  price  the  best  quality  in  bright 
tins,  properly  wintered,  free  from 
rust  and  leaks,  even  though  it  costs 
the  seller  more  to  keep  them  thus 
and  his  loss  is  greater  for  attempting 
to  act  in  a  business-like  manner  and 
give  the  best  article  in  the  best  con¬ 
dition,  at  the  best  price.  Of  course, 
with  such  sentiment  existing,  there 
are  many  disappointments,  more  es¬ 
pecially  when  goods  come  forward, 
are  examined  and  it  is  learned  that 


the  seller  had  a  method  in  his  mad¬ 
ness  when  he  accepted  a  concession 
for  he  did  not  mean,  at  any  time,  to 
give  his  best  at  the  lowest  price, 
knowing  well  that  value  and  worth 
are  sure  to  have  their  reward,  for 
things  are  not  intended  to  be  topsy 
turvy  all  the  time,  if  perchance, 
semi-ocasionally. 

“Futures!  futures!  what  crimes 
are  committed  in  thy  name!”  Most 
packers  figure  that  it  will  cost  75 
cents  to  pack  3s  full  standard  toma¬ 
toes  during  the  season  of  1908,  and 
yet  some  packers  are  offering  1908 
packing  standard  3s  tomatoes  at  75 
cents,  f.  o.  b.  factory.  What  will 
the  harvest  be,  what  the  delivery? 
If  one  has  an  article  and  must  dis¬ 
pose  of  it,  a  loss  sometimes  is  the 
best  under  the  circumstances,  but  to 
sell  something  he  has  not,  may  not 
have  and  it  is  questionable  how 
many,  at  a  cost  or  without  a  profit 
is  indeed  passing  strange  and  yet 
with  all  this,  many  buyers  do  not 
realize  the  opportunity  thus  being 
offered  them,  for  it  is  even  thought 
that  cans,  cases  and  material  cost 
nothing,  labor  does  not  have  to  be 
paid  and  moreover  it  is  a  fact  that 
ofttimes  these  bills  are  left  unpaid 
and  frequently  the  buyer  does  not  get 
his  delivery  according  to  contract. 

The  demand  for  future  tomatoes 
is  somewhat  improved  and  buyers 
who  have  awaited  further  conditions 
so  long  are  beginning  to  realize  that 
it  is  well  to  get  in  out  of  the  wet.  at 
least  as  far  as  a  proportion  of  their 
likely  orders  is  concerned.  The 
American  consumer  must  eat  the 
coming  year  and  those  who  expect  to 
continue  in  business  make  it  their 
business  to  supply  the  necessities  and 
luxuries  of  life  must  make  some 
early  arrangements  and  cannot  af¬ 
ford  to  await  the  packing  season 
when  physical  impossibility  would 
confront  them  and  deter  them  from 
obtaining  their  requirements  in  the 
usual  business-like  manner,  and  as 
a  result  many  buyers  appreciate  the 
uncertainty  of  such  tactics  and  are 
inclined  to  continue  to  place  their 
orders  another  season  and  to  best 
advantage  before  the  most  careful 
and  relibale  packers  are  booked  up 
and  in  a  position  wherein  they  would 
have  to  refuse  further  business. 


Florida  eggplants,  for  anything 
good,  bring  $2  to  $2.75  per  crate. 
The  demand  is  good. 


^ttJOSTER &Cq 

“AgroG|Rs. 

208N.DELAWARE  AVE. 
and- 

209  N. WATER  S.T. 


goods  raise  tlie  standard  of  your  store, 
bring  you  a  better  class  of  trade,  increase  your  profits. 

Why  not  put  in  a  line  of  our  High-grade  canned  goods  ? 

Cruiser  Brand 


Tomatoes 

Corn 


^JOSTER*^ 

T-/1.SALE  „  r- 

■^.grocers. 

208  DELAWARE  AVE 

AND 

209  N.  WATER  ST. 


Small  Sifted  Peas 

Early  June  Peas 

Succotash  Telephone  Peas 

Small  Lima  Beans  White  Wax  Beans 


KIRK,  FOSTER  &  CO. 


WHOLESALE 

GROCERS 


NORTH  WATER  STREET 

PHILADELPHIA  -  PENNSYLVANIA 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Manufacturer  of  Oil  Tanks. 

Baltimore,  Md.,  April  25,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  ad¬ 
vise  as  to  who  is  the  manufac¬ 
turer  of  the  Acme  Oil  Tank  and 
the  address 

Of  the  grocers’  oil  tanks,  which 
is  conceded  to  be  the  best? 

Will  you  please  give  me  a  list  of 
the  most  popular  oil  tanks? 

Thanking  you  in  advance,  I  re¬ 
main, 

Yours  truly, 

I.  N.  Van  Voorhis. 

Nobody  seems  to  know  any¬ 
thing  about  Acme  Oil  Tanks.  C. 
B.  Porter  &  Co.,  128  North  Second 
street,  Philadelphia,  Pa.,  make 
grocers’  oil  tanks,  so  do  the  East 
ern  Oil  Tank  Co.,  Lowell,  Mass., 
the  latter  being  a  self-measuring 


tank.  All  kinds  of  oil  tanks  aie 
also  made  by  the  R.  E.  Chapin 
Co.,  Batavia,  N.  Y. 

*  *  * 

Book  on  Window  Dressing. 

Stillwater,  Okla.,  April  29,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Kindly  advise  me 
where  I  can  get  a  book  or  maga¬ 
zine  devoted  to  decoration  and 
display  of  grocery  stores,  both 
for  inside  and  windows. 

Thanking  you  in  advance  for 
the  favor,  I  am, 

Yours  truly, 

A.  P.  Harvey. 

Write  Forbes  &  Co.,  publishers, 
Chicago,  Ill.,  for  book  on  window 
dressing.  The  “Grocery  AVorld 
knows  of  no  book  on  interior 
decoration. 

*  *  * 

Callana.11  Will  Talk  Quantity  Buying. 

Cleveland,  Ohio,  May  1,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — There  has  been 
some  question  as  to  who  would 
respond  to  the  topic,  ^  “Shall 
Quantity  Make  the  Price,”  at  the 
National  Retail  Grocers’  conven¬ 
tion  to  be  held  in  Boston,  Mass., 
next  week.  The  topic  was  as¬ 
signed  to  Mr.  L.  J.  Callanan,  of 
New  York,  who  could  not  give  an 
answer  at  once,  but  who  has  now 
signified  his  willingness  to  speak 


on  the  subject  and  bring  the  mat¬ 
ter  before  the  convention  for  dis¬ 


cussion. 


Yours  truly, 

John  A.  Green, 
National  Secretary 


New  Patents  and  Trade-marks  in  the 
Grocery  Bine. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  December  24,  1.1907: — 
874,392.  Pie  crust  trimming  machine. 
Oliver  Colborne,  Chicago,  Ill. 

874,425.  Tea  mixture.  H.  S.  W1 
Palmer,  London,  England. 

874.479.  Tea  and  coffee  pat.  R.  J. 
Anson,  New  York,  N.  Y. 

874.480.  Dough  kneading  machine. 
G.  P.  Bailey,  Philadelphia,  Pa. 

874,524.  Food  mixer.  Reinhold 
Moos,  Placerville,  Cal. 

874,560.  Machine  for  depositing 
liquid  confectionery  material.  L.  A. 
Berg,  Hamburg,  Germany. 

874,624.  Process  of  making  a  food 
product  from  lupine  beans.  A.  de  S. 
Reis,  Oporto,  Portugal. 

874,717.  Computing  cheese  cutter. 
John  Winkelmeyer,  Anderson,  Ind.,  as¬ 
signor  to  T.  S.  Gettle  and  A.  L.  Reed, 
same  place. 

874,889.  Sausage  stuffing  machine. 
Edmund  Hahn,  Everett,  Mass. 

Patents  issued  December  31,  1907:— 

874.924.  Receptacle  for  coffee  mills. 
Frank  Bartz  and  F.  A.  Wygant,  Hornell, 
N.  Y.,  assignors  to  Bartz,  Wygant  & 
Brown,  same  place. 

874.925.  Coffee  mill.  Frank  Bartz 
and  F.  A.  Wygant,  Hornell,  N  Y.,  as¬ 
signors  to  Bartz,  Wygant  &  Brown, 
same  place. 

875,086.  Honey  extractor.  C.  G. 
Luft,  Forest,  Ohio. 


875,189.  Candy  dipping  machine. 
Adolph  Kunitz,  Norfolk,  Neb. 

b/5,325.  Method  of  obtaining  butter 
fat.  H.  D.  Cooke,  Monmouth  Beach,  N. 
J..  assignor  to  American  Farm  Products 
Co.,  Jersey  City,  N.  J. 

875,419.  Egg  opener.  Ferdinand 
Fleischmann,  Molding,  Austria-Hungary. 

875,451.  Baker’s  peel.  Fritz  Nelson 
and  D.  A.  Bye,  Louisville,  Ky. 

875,483.  Corn  popper.  G.  B.  and  J. 
H.  Young,  El  Paso,  Tex. 

875,509.  Coffee  pot.  L.  J.  Ellis,  Fan- 
wood,  N.  J. 

Patents  issued  January  7,  1908: — 

875,683.  Combined  bottle  and  rolling 
pin.  E.  L.  Bell,  Norfolk,  Va. 

875,737,  875,738  and  875,739.  Ma¬ 
chines  for  cutting  butter.  C.  E.  and 
O.  W.  Roberts,  Chicago,  Ill. 

875,793.  Coffee  pot.  J.  B.  Ewer, 
Chicago,  Ill. 

875,868.  Flour  sifter.  J.  E.  Trice, 
Clay  Center,  Kan. 

875.930.  Dough  shaping  machine. 
Herman  Hueg,  New  York.  N.  Y. 

875,960.  Cake  cutter.  B.  B.  Smith 
and  G.  L.  Gay,  Jr.,  Kansas  City,  Mo., 
assignors  to  said  Smith. 

875.985.  Soap  cake.  A.  F.  Conery, 
Jr„  Newark,  N.  J. 

876,045.  Computing  cheese  cutter. 
H.  F.  Dunn,  Elwood,  Ind.,  assignor  to 
Dunn  Mfg.  Co.,  Anderson,  Ind. 

876,110.  Percolater.  C.  E.  Trewhella, 
New  Britain,  Conn.,  assignor  to  Ameri¬ 
can  Silver  Co.,  Bristol,  Conn. 

876,130.  Butter  cutter.  Frank  Bar¬ 
ber,  Grand  Rapids,  Mich. 

876,146.  Display  box.  A.  H.  Burt, 
Buffalo,  N.  Y.,  asisgnor  to  National 
Candy  Co.,  Jersey  City,  N.  J. 

876,181.  Egg  washing  machine.  H. 
W.  Henry,  Cortland,  N.  Y.,  assignor 
of  one-half  to  W.  H.  Woolland,  same 
place. 


TRADEMARKS 

which  will  be  registered  unless  oppo¬ 
sition  is  entered  within  thirty  days. 


■ill 


ESTABLISHED  1808 


John  R.  McFetridge  &  Sons 
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Probable  Results  of  Mocha  Coffee  Ruling 

Much  Long  Berry  Abyssinian  Coffee  has  been  Sold  in  this 
Country  as  Mocha.  Usually  Sells  Slightly  Under  Short 
Berry  Arabian  Coffee.  Used  Only  in  Blends. 


The  new  Federal  ruling  on 
Mocha  coffee,  published  last  week, 
will  have  some  effect,  but  not 
much,  upon  the  domestic  trade  in 
Mocha  coffee.  The  ruling,  in  a 
nutshell,  is  that  only  coffee  that 
actually  comes  from  Yemen 
(usually  a  short  berry  coffee) 
can  be  sold  as  Mocha.  Coffee 
coming  from  Abyssinia  (usually 
a  long  berry)  must  not  be  sold 
as  Mocha,  though  it  is  undeniable 
that  it  has  been  sold  as  Mocha  in 
this  country  for  years. 

It  can  be  said  that  the  coffee 
now  denominated  Abyssinia,  and 
the  real  Arabian  coffee  derived 
from  Yemen,  has  always  been  in¬ 
discriminately  sold  as  Mocha  in 
the  American  trade.  The  long 
berry  Abyssinian  coffee  has  usual¬ 
ly  sold  at  about  y2  cent  below  the 
short  berry  real  Arabian  coffee, 
though  at  times  it  has  brought 
the  same  price  and  once  in  a  great 
while  cent  more.  Opinions 
differ  as  to  whether  it  drinks  as 
well  or  not.  It  is  more  astringent 
in  its  nature  than  genuine  Mocha 
coffee,  and  for  that  reason  will 
give  the  same  result  in  a  blend 
with  less. 

Already  some  of  the  largest 
coffee  importers  in  the  United 


States  have  announced  that  their 
long  berry  coffee  would  hence¬ 
forth  be  billed  as  Abyssinian 
coffee.  They  admit  selling  it  as 
Mocha  up  to  the  date  of  the  rul¬ 
ing. 

It  is  believed  that  the  prin¬ 
cipal  effect  of  the  decision  will  be 
to  increase  the  demand  (or  short 
berry  Mocha  coffee.  In  most 
cases  Mocha  is  used  only  in 
blends ;  only  very  seldom  is  it 
drunk  straight.  In  “Mocha  and 
Java”  blends,  where  the  Mocha  is 
really  Abyssinian,  the  packer  will 
either  have  to  buy  short  berry 
Mocha  to  put  in  his  blend,  or  he 
will  have  to  use  some  other  de¬ 
scription  than  “Mocha  and  Java.” 
That  is,  he  will  if  he  believes  the 
ruling  is  capable  of  enforcement. 
So  far  as  the  “Grocery  World” 
can  learn,  practically  no  attempt 
has  ever  been  made  on  the  part  of 
the  trade  to  obey  the  recent  Java 
coffee  ruling,  which  ordered  that 
only  coffee  coming  from  Java 
island  be  sold  as  Java.  Neither 
has  any  effort  been  made  to  en¬ 
force  it. 

If  enough  people  transfer  their 
demand  to  short  berry  coffee,  it  is 
not  at  all  unlikely  that  the  market 
may  be  affected. 


For  flavoring  essences  and  extracts. 
Stevenson  &  Howell,  London,  Eng¬ 
land.  A  red  disk,  with  the  letters  “S. 
&  H.”  thereon. 

For  milk.  The  Lacto-Bacilline 
Co.  of  New  York,  N.  Y.  The 
word  “Lactobacilline”  on  a  panel  im¬ 
posed  upon  a  dark  flowery  background, 
showing  a  scroll  bearing  the  words 
“Tenvi  Bacillo  Loncum  Aevi  Spatium.” 
Also  a  semi-circular  panel  showing  the 
signature  “Justin  de  Lisle,  lu  D.,”  and 
the  words  "The  Metchnikoff  Scientifi¬ 
cally  Soured  Milk.” 

For  spices.  The  W.  W.  Harper  Co., 
Zanesville,  Ohio.  The  word  “Ama¬ 
zon,”  and  a  representation  of  a  mounted 
female  warrior. 

For  coffee.  The  W.  W.  Harper  Co., 
Zanesville,  Ohio.  The  word  “Ama¬ 
zon,”  and  a  representation  of  a  mounted 
female  warrior. 

For  pickles,  chow-chow,  sauer  kraut, 
pickled  onions,  vinegar,  baked  beans, 
soup,  catsup,  chutney,  sauces,  relishes, 
mustard,  olives,,  olive  oil,  horseradish, 
fruit  preserves,  fruit  butters,  fruit  jellies, 
euchered  figs,  cranberry  sauce  and 
mince  meat.  H.  J.  Heinz  Co.,  Alle¬ 
ghany  Pa.  A  red  circle  inclosing  a 
representation  of  a  pickle  with  the  word 
“Heinz”  thereon. 

For  cocoa  and  choclate.  Cadbury 
Bros.,  Birmingham,  England.  The 
word  “Bournville.” 

For  apple  butter,  jam,  vinegar, 
crushed  fruits,  fruit  preserves,  jelly, 


mustard  and  mince  meat.  Hulman  & 
Co.  Terre  Haute,  Ind.  The  words 
“Farmers’  Pride,”  and  a  representation 
of  a  young  girl  standing  beside  a  man, 
who  is  seated. 

For  tea.  The  C.  S.  Morey  Mercantile 
Co.,  Denver,  Col.  The  word  “Cabinet.” 

For  canned  fish.  Warfield  Pratt 
Howell  Co.,  Des  Moines,  Iowa.  The 
word  “Dandelion.” 

For  soap.  Chemische  Werke  Hansa 
Gesellschaft  mit  beschrankter  Haftung, 
Hemelingen,  Germany.  -The  word  “Du¬ 
ron.” 

For  canned  fish.  Jed  Frye  &  Co., 
New  York,  N.  Y.  The  word  “Senate.” 

For  washing  powder.  L.  F.  Mangis, 
Portland,  Ore.  The  words  “Mangis 
Easy-Day.” 

For  ice  cream,  ices,  sherbets  and 
frozen  custards.  Alta  Vista  Creamery 
Co.,  Fort  Worth,  Tex.  The  words  “Alta 
Vista.” 

For  salad  oil,  olive  oil,  cotton  oil,  pea¬ 
nut  oil,  nut  oil  and  sesame  oil.  Stroh- 
meyer  &  Arpe  Co.,  New  York,  N.  Y. 
The  word  “Cataluna”  in  the  upper  cor¬ 
ner  of  a  square  panel  having  a  small 
square  at  its  centre. 

For  chewing  gum.  Common  Sense 
Gum  Co.,  Boston,  Mass.  The  number 
“io”  within  a  red  triangle. 

For  dehydrated  vegetables  and  fruit. 
American  Dehydrating  Co.,  Waukesha, 
Wis.  The  word  “Dehydro.” 

For  sorghum  and  syrup.  Hulman  & 
Co.,  Terre  Haute,  Ind.  A  representa¬ 


tion  of  a  child  standing  beside  a  seated 
man  who  is  holding  a  spoon. 

For  coffee  and  tea.  Shapleigh  Coffee 
Co.,  Boston,  Mass.  The  words  “Club,” 
“Victor”  and  “Sterling.”  A  representa¬ 
tion  of  a  chariot  with  a  driver  and  racing 
horses,  and  a  representation  of  the  pound 
sterling  symbol. 

For  soaps.  Royal  Solvent  Co.,  New 
York,  N.  Y.  The  letters  “R.  S.  S.” 

For  coffee.  W.  A.  Jenkinson  &  Co., 
Jacksonville,  Ill.  The  word  “Brazola.” 

For  flour.  The  Hunter  Bros.  Milling 
Co.,  St.  Louis,  Mo.,  and  Edwardsville, 
Ill.  The  words  “Alma  Flour”  and  a  rep¬ 
resentation  of  a  small  girl  in  Dutch  cos¬ 
tume  holding  a  loaf  of  bread. 

For  an  abrasive  scouring  soap.  The 
Cudahy  Packing  Co.,  Chicago,  Ill.,  and 
Omaha,  Neb.  An  outline  representation 
of  a  woman  in  the  act  of  walking  and 
holding  a  stick. 

For  macaroni  and  vermicelli.  Emilio 
Bisi,  Carnegie,  Pa.  The  word  “Yando.” 

For  flour.  J.  F.  Johnson  Milling  Co., 
Bridgeton,  N.  J.  The  words  “Wolf 
Fancy  Patent  Flour”  and  a  representa¬ 
tion  of  a  fanning  mill  flanked  by 
wolves. 

For  coffee  and  tea.  McCord  Brady 
Co.,  Omaha,  Neb.  The  word  “Advo.  ’ 

For  sauces.  Sears  &  Dickerson, 
Washington,  D.  C.  A  representation 
of  a  gladiator. 

For  coffee.  P.  C.  Larkin,  Toronto, 
Canada.  The  word  “Salada.” 

For  bread,  crackers  and  cake.  Aus¬ 
tin  Biscuit  Co.,  Chelsea,  Mass.  A 
monogram  “A.  B.  Co.”  upon  a  fanciful 
geometrical  figure. 

For  starch  and  blue.  Hugo  Becker, 
London,  England.  The  word  “Flame- 
off,”  and  a  representation  of  a  female 
figure  holding  a  scroll  over  two  fires. 

For  coffee.  J.  A.  Folgar  &  Co., 
San  Francisco,  Cal.  A  red  background, 
upon  which  is  a  representation  of  a 
marine  scene  and  yellow  poppies. 

For  lard  substitutes.  Sherman  Cot¬ 
ton  Oil  Provision  Co.,  Sherman  Texas. 
The  words  “Dixie,”  “Jack  Frost”  and 
“Blue  Jay.” 

For  butter.  H.  H.  Brown,  Philadel¬ 
phia,  Pa.  The  words  “Milhen  Farm 
Dairy  Butter”  upon  scrolls  which  in¬ 
close  a  representation  of  a  shield. 

For  a  sauce.  Lea  &  Perrins,  Wor¬ 
cester,  England.  An  ornamental  panel 
having  the  signature  “Lea  &  Perrins” 
across  its  upper  portion  and  in  its  lower 


portion  three  smaller  panels,  the  mid¬ 
dle  one  of  which  contains  the  same 
signature,  and  the  others  representa¬ 
tions  of  a  bird  and  a  rabbit. 

For  mince  meat,  canned  fruits  and 
canned  vegetables.  De  Witt  Grocery 
Co.,  Brattleboro,  Vt.  The  words  "Fort 
Drummer,”  and  a  representation  of  a 
fort. 

For  smoked  sardines  packed  in  oil. 
Dodge  &  Starkel,  Chicago,  Ill.  The 
word  "Thor.” 

For  baking  powder.  Independent 
Baking  Powder  Co.,  Jersey  City,  N.  J. 
The  word  “Magic.” 

For  preserved  fish.  Aktiebolaget 
Sveriges  Forenade  Konservfabriker, 
Gothenburg,  Sweden.  The  words 
“Swedish  Maid,”  and  a  representation 
of  a  young  woman  in  Swedish  costume. 

For  anchovies.  Aktiebolaget  Sver¬ 
iges  Forenade  Konservfabriker,  Goth¬ 
enburg,  Sweden.  A  representation  of 
the  god  “Hercules.” 

For  biscuits,  crackers,  cakes  and 
bread.  Iowa  Biscuit  Co.,  Burlington, 
Iowa.  The  words  “Wild  Rose,”  and  a 
representation  of  a  wild  rose. 

For  rye  bread.  C.  J.  Biehle,  St. 
Louis,  Mo.  A  rectangular  panel,  within 
which  is  a  representation  of  a  wreath 
inclosing  the  words  “Biehle’s  Premium 
Rye  Bread  Nach  deutscher  Art  geback- 
en.” 

For  soaps.  Max  Feigl.  Prague, 
Austria-Hungary.  The  word  “Manol.” 

For  canned  salmon.  Kelley-Clarke 
Co.,  Seattle,  Wash.  The  word  “Man¬ 
darin.”  The  words  “Black  Top,”  and 
a  representation  of  a  top.  The  words 
“Special  Delivery,”  and  a  representa¬ 
tion  of  a  mail  bag  and  letters.  The 
word  “Bugle,”  and  a  representatioon 
of  a  bugle.  The  word  “Antler,”  and  a 
representation  of  antlers.  The  words 
“Dining  Car,”  and  a  representation  of 
a  railroad  car.  The  word  “Discovery,” 
and  a  representation  of  a  full-rigged 
sailing  vessel.  The  word  “Signet,”  and 
a  representation  of  a  signet  ring.  The 
word  “Maltese,  ’  and  a  representation 
of  a  head  of  a  cat.  The  word  “Nim¬ 
rod.”  and  a  representation  of  a  hunter. 

For  canned  salmon.  Columbia  Can¬ 
ning  Co.,  Settle,  Wash.  The  word 
“Magnet,’  and  a  representation  of  a 
horseshoe  magnet. 

For  soap.  Ericka  Manufacturing  Co., 
Springfield,  Mass.  A  representation  of  a 
black  hand  with  a  white  spot  in  the  palm. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XXXVII. — Advertising  Is  Not  Charity 
But  Investment. 

Your  advertising  appropriation 
is  not  a  charity  fund. 

If  you  will  just  get  over  the  idea 
that  your  advertising  appropri¬ 
ation  is  a  fund  set  aside  to  give 
away,  and  awake  to  the  fact  that 
it  is  the  funji  with  which  you 
must  build  up  “good  will,”  which 
is  considered  by  many  people, 
when  buying  a  business,  to  be  of 
even  greater  value  than  the  stock 
on  hand,  you  will  begin  to  give 
the  spending  of  that  appropri¬ 
ation  the  proper  amount  of  atten¬ 
tion. 

It  is  the  desire  of  every  retailer 
and  every  wholesaler  to  build  up  a 
regular  patronage,  get  a  regular 
following,  which  can  be  depended 
upon  year  in  and  year  out,  and 


every  name  added  to  this  list  is 
one  more  addition  to  the  value  of 
the  "good  will”  of  the  business. 

Good  advertising  is  not  the 
scattering  of  the  advertising  ap¬ 
propriation  upon  the  waters.  It 
is  the  spending  of  that  appropri¬ 
ation,  be  it  great  or  small,  to  the 
best  possible  advantage,  always 
bearing  in  mind  the  two  main  ob¬ 
jects,  to  get  new  customers  and 
to  hold  them.  Do  not  neglect  ad¬ 
vertising  to  reach  regular  custom¬ 
ers,  for  they  are  what  gives  value 
to  "good  will”  of  the  business,  and 
no  man  in  business  can  afford  to 
neglect  building  up  this  “good 
will"  value,  for  the  business  which 
has  no  valuable  “good  will”  is  not 
worth  buying,  and  is  generally 
sold  through  the  bankruptcy 
court.  F.  A.  P. 
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WANT  DEPARTMENT 


Advertisements  in  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrt, 
coit  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  U 
accompanied  by  ro  cents  In  postage  to  pay  for  remalling  the  same.  To  non-subscribers  the  price  is  50 
cents  per  Issue.  _ 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia — 


tf 


FOR  SALE. 


FOR  SALE  OR  RENT.— Modern  s  ore 
building,  three  floors,  20x120  feet,  on  the 
bestcorner  in  booming  town,  with  stabling, 
warehouse  and  railroad  on  the  premites. 
Desirably  lo.ated  for  doing  large  business, 
or  as  department  store.  Address,  John  A. 
Bowman,  Mtnersville  Pa.  _ 20 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


BUSINESS  OPPORTUNITIES. 
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DO  YOU  WANT  TO  SELL 
YOUR  BUSINESS? 

We  find  buyers  for  grocery  and 
general  store  businesses  —  nothing 
else.  We  are  specialists  in  that  and 
we  know  what  we  are  about. 

In  the  term  “grocery  stores”  we 
include  butter  and  egg  stores,  tea 
and  coffee  stores,  green  groceries  and 
anything  else  in  the  same  line. 

If  you  want  to  sell  your  business, 
we  have  a  customer.  If  you  want  to 
buy  one,  we  know  where  something  is 
that  we’re  sure  will  suit  you. 

Write,  call  or  telephone. 

WARNER  &  CO., 

§37  Arch  Street.  Philadelphia,  Pa. 

Phones,  Bell  Filbert  2500, 
Keystone,  Race  746. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2, 000-^3,000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $ 5,000 ,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  324. — In  North  Philadelphia,  store 
16x42  feet.  Does  $300  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock  $750. 
Uses  one  team.  Clear  net  profits  12  per 
cent.  Good  house  connected,  for  sale  or 
rent.  Owner  retiring  from  business.  Price 
inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meatdepartmentis  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 


No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4, 000 per  month, 

40  percent,  cash.  Stock  $6.ooo,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  341. — In  West  Philadelphia.  Grocer¬ 
ies  and  delicatessen.  Size  20x30  feet.  Does 
$300  weekly.  All  cash.  Stock  $2,000,  but 
can  be  reduced  to  $1,300.  Push  cart  deliv¬ 
ery.  Net  profits,  15  per  cent.,  as  family  run 
store.  Established  12  years.  Owner  must 
sell  as  death  compels  him  to  assume  another 
business.  Price  inventory.  Fixtures  will 
run  about  $1,500,  but  can  be  rtdu'-ed  to 
$1,100.  Amouat  required,  around  $3,000. 
Cash  or  good  security  Dwelling. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fou’  ths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wfih-s  to  change  business,  for  rea¬ 
sons  which  will  b-  explained.  Price  Inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346. — In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi¬ 
tion. 

No.  347.— In  high  class  part  of  West  Phila- 
delph  a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353.— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $r,ooo  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356  —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17x3° 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $6co. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $1,000.  This  is  a  splendid 
money-making  proposition. 

No  362.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 
$1,000  Clean  net  p-ofits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  Full  inves¬ 
tigation. 

No.  363  — In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Store  17  x  38 
feet.  Does  $i7,oco  to  $18,000,  two  thirds 
cash.  Stock  $500.  Net  profits  10  per  cent 
Good  10-room  dwelling  connected  for  sale. 
Uses  one  team.  Owner  has  seashore  hotel 
and  wants  to  give  it  his  whole  time.  Take 
$2,500  on  the  property  and  inventory  for 


stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  S  ze,  18x30 
feet.  Does  $350  to  $400  weekly,  three-quar¬ 
ter  cash,  balance  weekly.  Nets  clean  10 
per  cent,  above  everything.  Stock  about 
$900.  This  store  was  established  seven 
years  ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
our  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  at 
inventory.  Will  take  all  told  about  $1 ,600. 
Fullest  investigation. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia.  Pa. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


IN 


ONE  OF  THE  BEST  STORES 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  fintst, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compe’s  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lumpsum  of  $3,800.  Fixtures  worih 
$r,2oo  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $4,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
1 08  North  Front  Street,  Philadelphia. 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  rash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  wiihin  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO , 

927  Arch  Street.  Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“  Grocery  World,”  Philadelphia.  tf 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ATTORNEY  AT  LAW 

908  G  St. ,  <V.  W.,  Washington ,  O.  C. 


Mrs. Williams’  Brands 

OF 

PORE  JAMS  AND  JELLIES 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  youi 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100 ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 

An  Inflamed  Tendon 

Needs  Cooling  i 

ABSORBINE 

Will  do  it  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.00  per 
bottle  delivered.  Book  2-B  free. 
Absorbine,  Jr.,  for  mankind,  $1. 00  bot¬ 
tle.  Cures  Strained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  P.  F„  9  IJonmouth  St.,  Springfield,  Miss 


A  Revolving  Display  Stand 

Filled  with  green  vegetables  at  this  time  of 
the  year  would  be  simply  irresistible,  and 
your  sales  would  be  increased,  goods  saved 
from  waste  and  profits  doubled 

Let  Us  Tell  You  About  It 

Galesburg  Cornice  Works 

142  E.  Ferris  Street  Galesburg,  Illinois 
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UNDER  THE  DIRECTION  OF 


FRUITS  THAT  PLEASE.— IMPORTANT. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel .  $2.00  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  I  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.15  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1.35  per  bunch 

Selected,  8  hands.., .  1. 00  per  bunch 

Selected,  7  hands . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3.25  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 

FANCY  FLORIDA  ORANGES. 

Fancy  Brights,  126  size,  per  box . 

Fancy  Brights,  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  box . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box .  $4-50 

Fancy  Bright,  54’s  to  64’s,  per  box .  5.50 

Fancy  Bright,  8o’s  per  box .  5.00 

Golden  Russetts,  36’s  to  46’s,  per  box .  4.00 

Golden  Russetts,  54’s  to  64’s,  per  box .  4.50 

Golden  Russetts,  8o’s,  per  box .  4.00 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality.  96  and  112  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . ! . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box. . . . 


$3.00 
3-50 
3/5 
3-85 
3- 50 
2.85 

3-25 

3-65 

3-65 

3-50 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . 

Choice  quality, 7300  to  box . 

Choice  quality,  360  to  box . 


MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 


DAETWYLER  &  GO*,  N.  E.  Cor.  Callowliill  and  Newmarket  Sts. 

Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  May  11,  1908. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


$2.25 

2.75 

350 

3-50 

3.00 

$3.00 

GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 

Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


Pull  out 
Hi 3 bon  here' 
3or4/nchei 
of  a  time: 
Cut  off 
fly  e  direct 
part 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni- 
tuie.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING.  Distributers  for  Philadelphia 

Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFG.  CO. 

202  an o  204  E.  iooth  st.,  new  York  city 
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BALTIMORE  PRICES-CURRENT 


Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD ”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . 26 

“B”  Java . 24 

<<CJ»  Jg/yg, . . . .24 

A — Java  and  Mocha  Biend . 24 

B — Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B”  Mocha . . . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A”  Maracaibo . 18 

“B”  Maracaibo . 12 

“A”  Santos . 18 

“B”  Santos . 16 

“C”  Santos . 14 

Peaberry  Santos . 11 

"A”  Rio . 12 

No.  1  Rio . 1054 

No  2  Rio . . . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 1 . 20 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Lay,  100  lbs.  to  case . per  case  11.00 


TEA. 

No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 

No.  28  English  Breakfast . 

Best  English  Breakfast . 

No.  25  Moyune  Gunpowder . 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 

No.  25  Imperial . 

No.  28  Imperial . 

Best  Imperial . 

No.  25  Ooleng . 

No.  28  Oolong . 

Best  Oolong . 

Young  Hyson . 

Japan . 

Heno  y,  and  %  lb.  packages . 

Silver  Moon . 

Silver  Bell,  1  lb.  packages . 

Salada  (Ceylon  and  India  Teal- 
Green,  Black  and  Mixed,  %  and  >4  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packages, 
5  doz.  to  box . per  doz. 


Per  lb. 
.24 
.35 
.45 
.20 
.33 
.40 
.33 
.38 
.50 
.33 
.35 
.50 
.28 
.35 
.45 
.35 
.35 
.50 
.27 
.25 


.45 


.90 


CANNED  VEGETABLES. 


Baked  Beans—  Per  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1 .03 

Wagner’s,  8  lb.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . . . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas—  / 

Foote  &  Co.,  extra  sifted,  2  doz .  1 . 35 

Belle  Brand,  2  doz . . . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petite  pois,  2  doz .  1.65 

Pin  Money,  standard  early  June,  2  doz..  1 .10 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . 75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1.25 


Pumpkins — 

3  lb.,  2  doz . 96 

Gallons . 

String  Beans — 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 91 

Standard,  3s,  2  doz . 85 

Gallon,  >4  doz .  2.75 

Fair  Quality,  3s .  SO 

Is,  2  doe . (5 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  54  lb.,  flat,  4  doz .  1-25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . . . 95 

Argo,  1  lb.,  tall,  4  doz .  1.75 

Sockeye,  54  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  145 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4 doz .  2.25 

Star,  54  lb.,  8  doz.  in  case .  1.50 

Star,  14  lb.,  flat,  8  doz . 

Gold  Label,  54  lb.,  flat,  8  doz . 

Beaver,  54  lb.,  flat,  8  doz . 

Clams— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1.25 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  oz.,  2  doz .  1  .CO 

Sardines,  in  Oil—  per  case. 

54  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  54  oil,  100 .  3.60 

54  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  54  oil,  fancy  cartons,  100  cans  4  50 
54  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  50  cans .  4. 50 

?4  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines — 

54  Oil,  Martell  Brand,  100  cans .  16 .00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUIT8.  Per  doz 


Apples,  3  lb.,  2 doz . 90 

Blackberries,  2  lb.,  2  doz . . .  1.00 


Cherries,  2  fb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz .  1. 40 

Pie  Peaches,  3  lb.,  2  doz .  1.40 

Pears,  3  lb.,  2  doz .  1.35 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .15 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1 . 25 

Standard  Peaches,  Sunset  3  lb.,  2  dor .  2.40 

California  Apricots,  2  doz .  2 .70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  254  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb. ,  2  doz .  2 .25 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 


Apples— 

Evaporated,  50  lb . 

Evaporated,  1  lb.  packages,  4  doz. 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 

Best,  25  lbs . 

Apricots— 

Evaporated,  25  lbs . 

Currants— 


Per  lb. 
09 

.0954 


.1054 

.1254 


Package,  36 . 08% 

Bulk,  25  lbs . 


New  Figs — 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . . . 20 

American  Brand,  25  lb.._ . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 


30-  40.  25  lbs . 


40-  50. 25  lbs . 08 

50-  60, 25  lbs . 07)4 

60-  70, 25  lbs . 07 

70-  80,  25  lbs . 06(4 

80-  90, 25  lbs . 06(4 

90-100,25  lbs . 05 

100-120, 50  lbs . 


Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 

Seeded,  36 1  lb.  packages . 

Sultana,  36 1  lb  packages . 

Sultana,  bulk  25  ’be. . 


•  07% 


1.85 

07% 

.9954 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried .  1.00 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  J4  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.78 

Fine  Dairy,  3s,  100  to  bbl .  2.64 

Fine  Dairy,  4s,  70  to  bbl .  2.63 

Fine  Dairy,  5s,  60  to  bbl .  2.52 

Fine  Dairy,  8s,  35  to  bbl .  2  38 

Fine  Dairy,  10s,  28  to  bbl .  2 . 38 

Worcester,  2(4s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48  10c.  packages .  3 . 10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  5c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1  60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2(4  bushel 

to  bag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . : . ■...  2.60 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2.55 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 


sack .  .06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . . 06 

Split  Peas,  210  lbs . per  bbl.  7 .00 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 0i'/i 


MOLASSES  AND  SYRUPS. 

Per  gal. 


St.  Clair,  N.  0 . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 30 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . 31 

King  Syrup . 31 

OrangeBrand  Syrup . • . 33 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . 30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2)4  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  )4  gal.  cans,  1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

DominoeB,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  hags . 

Fine  Granulated,  5  lb.  bags . 


o-> 

SD  W 
*  < 
o  <1> 
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CONDENSED  MILK.  case. 

Baby,  1  doz.  glass  jam .  1-90 

Challenge,  4  doz .  4.00 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.85 

Rea  Cross,  4  doz .  4.60 

Star,  4  doz .  4.35 

Dime  Brand,  4  do» .  3 . 76 

Lion, 4  doz .  4.50 

Premium,  4  doz .  3.96 

Hires’  Silver,  4  doz .  4.85 

Square,  4  doz .  3.6) 


EVAPORATED  CREAM.  Case. 

Gold,  double  size  can,  4  doz . . .  4.00 

St.  Charles,  4  doz .  3.90 

Our  Pet,  large  Bize,  4  doz .  3.25 

Our  Pet,  baby  size,  6  doz .  2.80 

Peerless,  small  size,  4  doz .  1-90 

Peerless  large  size,  4  doz .  8.50 

Columbia,  4  doz .  3.50 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  50  gross . 50 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1 .10 

Search  Light,  100s,  5  gross .  1.00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  1  00 

Bull’s  Eye,  5  gross .  1  06 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 56 

Grocers’ ,  200s ,  3  gross . per  case  5 . 25 

Black  Diamond, 500s,  ! 00  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 


Bars.  Box. 

Acorn . 120  2.45 

*  Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8- 75 

5  box  lots  freight  paid,  with  1  Vi  box 
“1776”  or  100  cakes  Best  Soap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

“1776”  or  200  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 100  3.90 

♦Big  Schooner . 100  3 . 75 

Cocoa  Floating . 100  3 . 50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.25 

♦Lifebuoy .  60  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia Oleine .  60  2.45 

♦P.&G.  Oleine .  72  3.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

White  Floating. . 200  4.10 

♦Star . 100  8.25 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2 .45 

Star  Oleine .  60  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2 . 08 

Lion . 100  1.75 

♦Snowberry . 100  8.90 

Best  Blue .  80  3  .40 

♦Hoefner’s  Ammonii . 100  3.95 

*P.  &  G.  Naptha . 100  4.00 

Duck . 100  3  86 

20  Mule  Borax . 100  4.00 

Rib . 100  1.95 


«  5  box  lots  delivered. 


TOILET  SOAP. 

Bare. 

Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size .  60 

Grand  Pa's,  large  size .  50 

Sweet  Maiden . 1  doz. 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb. 

Conti,  imported  Castile,  36  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  50 

Sweetheart .  51 

Lava . 100 

Pearl . 60 


Box 
6,50 
3.85 
1.95 
3  25 
.45 


.40 

.08 
.10 
.13 
40 
40 
3  75 
1.90 
3  75 
2.40 


SCOURING  SOAP. 

Bara.  Box. 


Fairbank’s . 

Sapolio . 

Wrigley's . 

Wrigley's . 

Scourene . 

Lipp’s  Scourer . 

Sil  San . 

Armv  and  Navy  Compound..... 

Finola  Star  Polish . 

Silver  Sand . 

American  Scourer . 

Bon  Ami,  10c.  size . 

Brooks’  Crystal . 

Hoefner’s  Crystal,  with  spoons 
I  Old  Dutch  Cleanser,  4  doz . 


.  60  1.88 

....3  doz.  2  25 

. 100  3.50 

.  50  1.80 

. 100  3.50 

.  60  2.25 

.  50  2.03 

....4  doz.  1.90 

. 100  3.86 

per  bbl.  2.60 

. 100  375 

.  ..3  do*.  2  50 

. 100  3  90 

■24  pkgs  '  M 

.  t.n 
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GROCERY  WORLD 


NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World.” 

Who  will  be  pleased  to  send  their  price-list  free  of  charge  to  grocers  mentioning  this  paper. 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 

Porto  Rloo  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 46 

Choice,  barrels .  .40 

Good,  barrels . 26®.  80 

Fancy,  quart  Jars . per  doa.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .48 

prime .  -67 

Good .  .86 

Ordinary . -  .22 

Blended,  fancy .  .38 

Blended,  choice .  .88 

Blended,  good .  SO 

2-lb  tins,  8  doien . per  case,  2.90 

Quarts,  2  doien . per  case,  Ji  ■  90 

Sugar  Syrup- 

Pure,  extra  fancy . - . 86®.  88 

Pure,  choice .  -24 

Blended,  fancy .  .82 

Choice .  -29 

Vanilla  Drips . 29®. 80 

Tins,  2-lb  .  2  doien . per  case,  196 

Tins,  2%-lb.,  2  doien . per  case,  2.80 

Tins,  8-lb.,  2  doien . per  case,  2.60 

Tins,  5-lb.,  1  doien . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  32.00 

Georges  count  110@U6 . 25.00 

Shore  2s,  count  226@250 .  30  00 

Medium  Irish  2s,  count  300@400 .  23.00 

Norway,  count  400@450 .  22.50 

Norway,  count  S00@350 .  27.50 

Norway,  count  240®270 . 

Norway,  count  170@185 . 

Norway,  count  125®140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08)4 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder —  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 28@.85 

Choicest . 45®  .65 

mperial— 

Common  to  fair . — < . 22®  .25 

Superior  to  fine . . . 30®  .86 

Extra  fine  to  finest . 40®  .45 

Choicest . 50®.  65 

Young  Hyson- 

Common  to  fair . . . 16®. 18 

Superior  to  fine . 22® .  80 

xtra  fine  to  finest . 86®. 40 

.loicest . 46®.  60 

Hyson— 

Common  to  fair .  @14 

Superior  toflne .  ®.18 

Extra  fine  to  finest .  ® .  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 28®.  26 

Extra  fine  to  finest . 28®. 80 

Choicest . 32@.S8 

Basket-fired— Common  to  fair . 22®. 25 

Basket-fired— Superior  to  fine . 28@.S0 

Basket-fired— Extra  fine  to  finest . 82@.38 

Basket-fired— Choicest . —@.45 

Dust .  @.12% 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17@.22 

Extra  fine  to  finest . 26®. 86 

Choicest . 40@.66 

F  rnchong— 

Common  to  fair . 17®. 18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 80@  .35 

Choicest . 40@.60 


ROASTED  COFFEES. 

Sumatra -Mandheling— Fancy  brown...  .86 

Old  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government— Prime . 25 

Old  Government — Good .  .23 

Mocha- 

Genuine  Arabian .  .28 

Maracaibo— 

Cucuta — Best .  .16% 

Cucuta — Choice .  .16 

Cucuta— Prime . 16 

Oucuta^-Good . 14 

Laguayra— 

Caracas — Finest. . . .  .20 

Caracas — Choloe . . . . . — .  .17 
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Peaberry— 

Santos— Fanoy . 17% 

Santos— Choice . ...  .17 

Santos— Fine . .  .16 

Rio— Fancy . - . 17 

Rio— Choloe .  .16% 

Rio— Fine . 16 

Santos— 

Best’ . 16 

Choloe . 16 

Prime . 14% 

Good . 18% 

Fair . . . 12% 

Bio— 

No.  1— Golden . 16% 

No.  2 . 16 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice . .07 

Cassia  buds . .86 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23®. 27 

Cinnamon,  Batavia . 26®.  80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . .17@.20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 86®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  nnbleacned . «  .20®  .21 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . -  .22®. 25 

Nutmegs,  105-llOs . -  .18®. 20 

Nutmegs,  130-14&, . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore.., . 15®.  17 

White  Pepper,  fancy .  25@.S0 

Red  Peppers .  .16 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon . 78% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . 89% 

Black  Pepper  . . 18 

White  Pepper . 26 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dozen  Per  doz. 

Allspice . 76 

Cinnamon,  China .  1 .10 

Cinnamon,  Saigon .  2.60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika . 1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  166 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Oallf..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  3s .  1 . 00@1 .05 

Fancy,  plain  or  sauce,  2s .  1 . 15@1 . 25 

Fancy,  plain  or  sauce,  8s .  1.56@1.66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.15 

Soaked .  76.  @  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1 . 10@1 . 20 

Extra  28 .  1.40®  1.75 

Extra  standard  2s .  1 . 10@1 . 15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00®  1.10 

Standard  New  York  2s . 90@1.00 

Maryland  2s,  Maine  Style . 75@  .80 

Other  standard  grades  2s . 

Smallest  Sifted 2s .  2.10 

Extra  Sifted  2s .  1.60@1.76 

Sifted  2s .  1.15@1.85 
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Telephone2s .  1.25 

Sweet  Wrinkled  28 .  1.40®1.60 

Standard  E.  J.  2s . 1.00@1.10 

Soaked  2s . 75®  .80 

Succotash- 

Extra  fancy  Maine  2a .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 95@1 .00 

Pumpkin- 

Fancy,  8s . 1.10@1  20 

Fancy,  gallon* . 

Squash- 

Fancy  8s . .... . ... .  1.20 

Tomatoes— 

5%-ln.  cans,  fanoy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  Btand.  N.  Jersey.  1.40 

6-ln.  oans,  standard  New  Jersey...  1.15 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  cans . 76®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2.80@3  00 

Quarts,  glass  Jars. .  2.90 

Boots-* 

Fancy  Strawberry  t* . . .  1 . 40@1 . 60 

Cut  8s .  1 . 1 0@1 . 1 5 

Sweet  Potatoes  88 .  1 . 15 

Sauer  Kraut  8s . 95®  1.10 

Spinach- 

Standard  Maryland  ts . 1.25@1.40 

Fancy  New  Jersey  8s .  1.40@1.65 

Gallons .  4.75@5.00 


FRUITS. 

CALIFORNIA. 

Aprioots—  Per  doi. 

Fancy  8s .  3.80 

Extra  2%s .  3  20 

Extra  standard  2%s .  2 .65 

Standard  2%s . 

Gallons .  8.25@8.65 

Cherries— 

Extra  White  8s . 4.40 

Extra  White  2%s . 3.75 

Extra  standard  White  2%s .  3.50 

Standard  White  2%s. . 

Extra  Standard  gallons .  9 . 75 

Bartlett  Pears- 

Extra  3s . 8.80 

Extra  2%s .  3.10 

Extra  standard  2%s .  2.75 

Standard  2%s .  2  40 

Plums,  Egg  or  Gage- 

Fancy  3s .  8.00 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s .  8.80 

Extra  2%s .  8.25 

Peaches,  Crawford- 

Fancy  3s .  1.25 

Extra  standard  2%g . 

EASTERN. 

Pears- 

Fancy  New  York  2s .  176 

Fancy  New  York  State  2%s . .  2.90 

Standard  2s . 1.60 

Pineapples— 

Sliced  or  grated  2s .  2 . 25@2 . 40 

Sliced  or  grated  Is .  1 . 10@1 . 20 

Pie,  grated,  gallons .  4.00 

Singapore  l%s .  1 . 15@l.  25 

Plums,  egg,  8s . ..... 

Plums,  gage,  8s . 

Apples— 

Gallons .  3.50 

Strawberries— 

2s,  fancy . 8.00 

2s,  extra . . . 

Raspberries— 

Red.  fancy, 2s .  2.76 

Standard  2s . 

FISH. 

Lobster- 

Flat  is .  5.00 

Flat  %s .  2.50@2  75 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  Is . 1.10 

Medium  Red . . .  1 . 25@l .  SO 

Choice  Red  Is .  1.40@1.50 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.26@1.30 

Tallis .  2.00 

Flat  Is .  2.  20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic %8,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 

Seeded  Raisins—  Per  lb 

Fancy,  1-lb.  cartons. .  .09% 

Smyrna  Suit.,  fancy,  6  cr.,  30  lbs .  .15 

Smyrna  Suit.,  choice,  4  cr.,  30  lbs... 

Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons .  .16 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . - . 

California,  4  cr.,  60  lbs . . . .... 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  60  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . . ........... 

Layers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . . . 

Per  lb. 
.07 
.08 
.07 
.06% 

.16  @.18 

10 

2%-ln..  12  lbs _ _ _ 

2-in . ,  12  lbs~ . . 

.09 

.08% 

.11 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb .  cartons,  choloe . 

.09 

Bulk,  choice,  60  lbs . 

.08% 

Natural,  choloe . 

06% 

Citron- 

According  to  quality . . 

Lemon  Peel- 

According  to  quality . . 

Orange  Peel- 

According  to  quality . . . „ 

Fard  Dates— 

60  lbs.,  bulk . . . 

1-lb.  pkgs.,  80-lb.  case- . . . 

Persian  Dates— 

60  lbs . . . - . . 

Prunes,  California,  25-lb.  boxes. 

Epineuse,  20x30 . . . 

80x40,  choice . . 

40x50,  choice . . . 

50x60,  choice . 

60x70,  choice _ _ 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . . . 

70x80.  90x100 . . . 

Prunes  In  25-lb  boxes. 

Fancy  4 Ox  60 . - . 

5Gx  60 . . 

60x  70 . . . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . . . 

40x50 . . . {. . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . 

Prime,  50  lbs . . 

Choice,  1-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . . . 

Royal,  fancy,  25  lbs . .... 

Royal,  choice,  25  lbs . 


.....  .19%®  .21 
. 11%®  .18 


.11%®  .13 


.10 

•  05% 

.14 

.07% 

.06% 

.06 

.05% 

.05 


.U% 

10% 

.10 


•  07% 
.07 

.12 

.10 

.11 


.12 

.11% 

.27% 

.28 

.20 


NUTS. 


Almonds- 


Jordan,  shelled,  large,  28  lbs. . 

Valencia,  28  lbs . 

.40  @.46 
.33  @40 

Flot,  shelled . 

In  shells— 

California  P.  8.,  80  lbs . . . 

French  Princess . 

.20 

.20 

Tarragona,  120  lbs . 

.15% 

Hard  Shell,  100  lbs . 

Bra  ills — 

New,  large,  180  lbs . 

Filberts— 

Turkish . 

Sicily,  130  lbs . 

.11 

.12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . 

.14 

Pecans— 

Polished, 80  lbs . 10  @.12 

Louisiana  Paper  8hell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . . . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs. . . 

Extra  choice,  boxes,  25  lbs . 

Choice,  bags,  125  lbs . 


.15 


.18% 

:SB 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones...-  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones . 17.00@22.00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord 'g  to  qual.  19.00@S5.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  8prouts .  12.00@16.00 

French  Macaroni,  cartons,  25  lbs., 

per;  b . .  .06®  .09»; 
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GROCERY  WORLD  PRICES  CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  "GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  uHU  confer  a  favor  upon  this  Journal  by 
communicating  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  fluctuations. 


ADVANCES. 


Column. 


*gg».. 

Flour.. 


27 

*9 


DECLINES. 


Cdnm*. 


ADDITIONS. 


Colama. 


¥1181  AH)  I11ME  ETHTTOIB  YOU  BUT. 

Standard  Weights  per  Bushel* 


Marrow  Bulbs.. 

Medium  Bulbs. 

Pm  Beans . . 

Red  Kidney  Ileus.. 

Hominy . . . 

Pease  ...■•.■■.....■m... 

Barley  . . 

Potatoes.. 


ieee.weeee.eeei 


Onions . 

Shell  barks  ..... 


>e  eeeeeeeeeeeeee.ee' 


...6o  lbe 
,6o  •' 
,.8o  “ 
■••5®  " 


::lo 

eeeeeej® 


s* 

=3 


COL. 

Alarm  Cash  Drawer,. 33 

(UOm  .  ........... e.M.e  ......  eee.ee4T 

Ammonia .  3 

Ammunition  . .  6 

Ax!#  Of#MO.....H..»ee..Heeie»  3 


Bag  and  Twin.  Holders*.... 33 

Baking  Powder- . ..—  3 

Barley . ..*-.......-3° 

Baskets..,. 

Bath  Brick  *•••••«••  *»*se*»«e*a»*e59 

B«oi . . *9 

Blacking,  Shoe  - . 4 

Bluing.- . 7 

Borax . .........47 

Brooms  •MSee.e.ee  ••••••••••  •••e.s.O  I 

Brushes . . . -.63 

Buckwheat  Flour . —.39 

Bung  Borers . . . 33 

Butchers’  Sundries. ...... .—.44 

Butter  Dishes . 6. 

Butter . - . .  7 

Butter  Color . — . 47 

Camphor . 47 

Candles  ....••»••••«••••••*♦•••»»«•  r6 

Candles . — .  7 

Canned  Goods . 8 

California  Fruit* . 10 

Vegetables- . 8 

Fish . »« 

Pie  Fruit . -10 


con. 

Sardines . r3 

Meats  - . 13 

Soups ........................... r 5 

Can  Openers . . 33 

Capers -....  *4Mt»tSS.M*4eS4**S**«fl7 

Caps,  Gun.  S4MHS»St««4MMSSSflt  6 
Catsup  •  SSMtSMStH  SSSSMtSStH *444  ^  ^ 

Cereal  Specialties . ..—.3° 

Cereal  Coffee  eM*4H4ts4e*tstnes  36 

Cheese 

*»ti»4u*»»*tsMM«»»see*e«»i7 

Chocolate  and  Cocoa..... —,17 

Chewing  Gum  eeeeee.eeeeeeee.et  S> 

Cider..,..  ....—..50 

Clothes  Pins . 6s 


Cocoanut . . 

Codfish . 

roe.*! 

....  6 

Coffee  Mollis . 

Cooking  Herbs . . . 

....  8 

Condensed  Milk . . 

....*0 

Cream. . 

....20 

Condensed  Mince  Meat.. 

....38 

Corn  Meal. . . 

Corn  Starch.. . ........ 

Cottolene. . . . . . 

,...27 

Cracked  Wheat . 

Crackers,  Cakes,  etc.,—.. 

....21 

Cutters,  Dried  Beef- . 

Tobacco . 

Delicatessen.. 


con. 

Dressed  Meats—...—.. - 44 

Drugs,  Grocers* . —47 

Kggs  •  *«...**.*e#»ee*ee*e*eeee*e..*«87 

Sssence  of  Coffee- .  6 

W.UtCUm— *  49 


Fancy  Groceries . . .7 

Farina— . —.*9 

Farinaceous  Goods . *9 

Faucets . — ........... ...33 

Canned  Fish . - . is 

Fixtures...—...—. . 3* 

Flour . 39 

Flour,  Self  Rising— . 39 

Floor,  Buckwheat. . 39 

Fly-paper . 59 

Food,  Bird—..— . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.  ...35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . ...... 

Gelatine  — . - . 3s 

Ginger,  Jamaica . - . 47 

Gravel,  Bird . — . 59 

Grocers*  Fixtures . 33 

Herring . . . 35 

Hominy  and  Grits . 30 

Honey . -60 


con. 

Uk — . 37 

Insect  Powder . 48 

Ironing  77  ax. $9 


„  46 

Jars  and  Jar  Rubbers . 7 

Jellies . 46 

Junket  Tablets . ..—go 


Ketchup- 


...16 


Lamp  Goods - 37 

Lard— . ——44 

Lemons  and  Oranges—. . 

Lentils . - . 3° 

Licorice  — . - . 47 

Lime . —37 

Live  Poultry . ......45 

Lye,  Concentrated . —37 


Macaroni  . . 3* 

Mackerel . 34 

Maple  Sugar  and  Syrup.— 60 

Matches . ..—.37 

Measures- . 33 

Meat . —..44 

Mince  Meat . —.38 

Molassee . ..——.60 

Mucilage . — — . 59 

Mustard . g; 

Mustard,  Prepared.—. . 57 

Marmalade . 46 

Noodles,  Igg . 30 


con. 

Nuts 

Oat  Meal . — . - . 3° 

Oils.  eieMtet(N««*t4**Mtee>  . 39 

OQ,  American . 40 

Olive  Oil . —40 

Olivet  eeeeeeeeeeeeeee.ee assess ......  39 


Paper  MMM»*H4»M«#4ieittM4M*«t4^ 

Paper  Bags . - . 4* 

Peanuts.—.... 


lestssaseeeeeeee* 


Pea*,  Dried . 

Pepper  Sauce . . . 

Plddes . 

.....J* 

Pork  and  Beef. . - 

. 43 

Potash . 

Potato  Chips . 

.....42 

Poultry  Seasoning . 

Poultry,  Dressed..- . . 

Poultry,  Live................... 45 

Powder,  Rifle . . 

.  6 

Preserves . 

Provisions . - . 

Putty . . . 

Rennet. . 

Rice  Flour . . . 

Rolled  Oats  .„ . 

.ro.30 

Root  Beer . 

con. 

Rope . 59 

Rosin . 48 


SlfO  MSH**444SM4e*SMIHM<MtMI>  30 

Salad  Dressing- . 53 

Sal  Soda- . - . . g* 

Salt- . gr 

Sapolio  t  eeeeees.sseeeee.es .  ........  55 

Sardines— . 13 

Sauce  and  Condiments . 52 

Sauer  Kraut . 46 

Scales . 32 

Scoops,  Grocers' . . . 33 

Scouring  Soap . 55 

Seeds . 53 

Shoe  Dressing .  4 

Shot .  6 

Smoked  Fish- . 35 

Soap,  all  kinds . 54 

Soda,  Bicarb. . — 33 

Soft  Drinks— . . . 53 

Soups . ....— . . !J 

Specialties . 56 

Spices . 56 

Whole . 57 

Starch . . . 58 

Stove  Polish . 58 

Soap  Powders- . 55 

Segars . 64 


COL 

Sunn  . 1 

Sulphur . — . . 48 

Sundries . 59 

Syrups . — . - . 60 


Tacks  ******  ********  eee—e*  ********  59 

Tapioca . .  30 

Tar . 49 

Teas . . 1 

Tobacco,  Chewing . 64 

Smoking- . . .  64 

Tobacco  Cutter* . 33 

Tubs . 6, 

Twine  Holder . 33 

Twine . 5  g 


Vermicelli . . . 33 

Vinegar . 43 


Washboards . 6s 

Wax,  Fruit  Jar . gg 

Wheat,  Cracked . 30 

Wheat  Floor .  30 

Wrapping  Paper— . 41 

Wringers,  Clothe* . 

Woodenware . 6s 

WUch  Hazel . 48 


Yeast  Cake* . 63 


-1- 

SUOAR. 

Confectioners' Lozenge,  XXXX .  5.75 

“  Powdered .  5.75 

Crown  A . . .  5.95 

11  Crystal  A .  5.60 

*f  Coarse  Granulated .  5.85 

Eagle  Tablets . 6.90 

Crystal  Dominoes .  7.95 

Cut  Loaf .  6 . 40 

Patent  Cubes .  5*85 

Powdered .  5-  7° 

Extra  Fine  Granulated .  5 . 70 

Coarse  Granulated .  5.70 

Granulated . .  5*  60 

Fine  Granulated .  5.60 

“  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . - . . .  5.65 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5.65 

**  in  10-lb.  bags  packed  10  in 

100-lb.  bag .  5.75 

11  in  5-lb.  bags  packed  in  bbls....  5.80 

**  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.80 

**  in  2-lb.  bags  packed  in  bbls....  5.90 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5.90 

"  in  2-lb.  cartons  in  cases .  5.P0 

“  in  2-lb.  paper  packages  in 

cases .  5.80 

Confectioners’ A .  5.40 

1—  Keystone  A .  5.35 

2 —  American  A . 5-30 

3—  Centennial  A .  5*25 

4 —  California  A .  5.20 

5—  Franklin  B .  5.15 

6—  Keystone  B .  5.10 

7 —  American  B .  5.05 

8 —  Centennial  B . . .  5.00 

9 —  California  B . * .  4.95 

10 —  Franklin  Extra  C .  4.90 

11 —  Keystone  Extra  C .  4.85 

12 —  American  Extra  C .  4.80 

13 —  Centennial  Extra  C .  4.75 

14 —  California  Extra  C .  4.75 

15 —  Franklin  C . 

16 —  Keystone  C . 


TEA.  Per  lb. 

Japans— Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  (5)  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  (§>  50 

Foochow— Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 


Superior . 

Fine . 

Choicest . 

Gunfowdrx — Choice  to  Extra.. 
Choicest . 


Fine.. 


Choicest  . 


Young  Hyson — Superior  to  fine... 


27 

3° 

35 

4° 

45 

@ 

5° 

® 

55 

15 

20 

22 

& 

*5 

30 

@ 

35 

15 

® 

20 

28 

@ 

3° 

35 

® 

4° 

18 

38 

18 

@ 

4° 

x5 

® 

x7 

18 

® 

28 

3° 

® 

4° 

Per  lb. 

•  45 

•47 

•4° 

•  42 

•35 

•37 

•45 

•  4<> 

•45 

■4° 

•45 

.40 

40 

Per  lb. 


23  @  28 
30  @  35 
@  40 
29  ©  35 
40  ©  45 


PACKAGE  TEAS. 

Lipton's  Teas — 

In  54  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  1 . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3 . 

Black  and  Green,  No.  x . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . 

English  Breakfast,  No.  2 . 

Formosa  Oolong,  No.  1 . 

Formosa  Oolong,  No.  2  . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  y*  and  15,20  and  251b.  boxes. 

Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 50 

Almoco,  lead  foil  package  teas,  y$  and  54$, 

15, 20  and 25  lb.  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 

Tetley's  Tea — 

y  lb.  or  56  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1^  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

$£-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun- Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . 

i-lb.  Silver  Sacks .  22*4 

*4-lb.  Silver  Sacks . 23 

5^-lb.  Silver  Sacks . 2354 

*4-lb.  Silver  Sacks . 

Spring  Garden  Tea — 

zoo  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  **  M 

54  lb.  silver  bags . ... .  “  “ 

y  lb.  silver  bags . . .  “  “ 

Packed  in  cas^,  containing  100  pounds- 


.25 

.18 

19  , 
■'9X 
.20 
.21 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  . 85 

No.  25 .  2.00 

No.  50 . 

No.  100 . 


4.00 
8 .00 


AMMONIA. 

Purple  Ribbon  Brand,  z6  oz.,  a  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  x  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  %  gals.  1  doz.  per  bbl.  a. 50 

Colburn’s,  16  oz.fc  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn's,  %  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  2  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  9.  25 

Mica,  y  gross . per  gross  8.40 

Peerless,  y  gross . per  gross  4.40 

BAKING  POWDER.  p.rDoi 


y  lb.,  4  doz.  in  case.  ..  1 .00 

J4  lb.,  a  dor.  in  case  ...  1.80 

z  lb.,  z  doz.  in  case .  3.45 

5  lb.,  54  doz.  in  case  ...  16.75 


Davis'  O.  K.,  5^-lb.,  4  doz . per  doz.  45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis'  O.  K.,  1 -lb.,  2  doz . per  doz.  z.65 

Davis’  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  54-lb.,  a  doz . per  doz.  2 . 28 

Cleveland's,  z-lb.,  z  doz . per  doz.  4*37/6 

Leslie's,# -lb.  cans,  1  or2dz.  cartons, 4  dz.  cases  .45 

Leslie's,  %-\b.  cans,  a  doz.  cases . 9° 

Leslie's  z-lb.  cans,  z  doz.  cases . ••••  1*®5 

Leslie's,  5  lb.  cans,  6  cans  in  case . per  lb.  .za 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . . . 82 

6  oz.  glass,  2  doz .  *  <>7/6 

6  oz.  glass.  4  doz . . .  1,04 

6  oz.  glass,  6  doz .  1.03 

6  oz.  ,z  gross,  in  bbl . Per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . Per  doz.  .45 

zoc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . Pcr  doz.  z  25 

x-lb.  can a,  1  doz.  in  case . Per  doz.  2.50 


-4- 

Royal,  ioc.  size,  4  dor . 86 

“  V  lb.,  4  doz .  1.30 

"  %  "  2  "  . .  s  .40 

"  1  "  1  "  .  4  6j 

Ralston  Baking  Powder,  i-lb.  cans,  per  doz.  a. >5 

**  «  ..  «_]b.  ..  ..  ..  li2j 

Boston  Brand,  5-lb.  size,  J6  doz.  case....per  doz.  za  .oo 
“  1  "  1  "  .„.  '*  a. 50 

"  %  "  a 

11  X  "  1  ** 

Purity  Brand  5  "  H 

“  1  "  1  " 

"  %  "  3 

y.  "  3  "  ~ 

BLACKING — Shoo.  Per  Groce. 

Shinola . . . per  doz.  .75 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8  75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . pergrots  6. go 

Bixby’s  Best,  No.  1 . . .  a. 75 

“  "  B.  B.  B.  M . per  5^  gross  4.50 

Jacquot  Blacking,  No.  5 .  4. >5 

Handy  Box,  French,  No.  85,  large . 

"  “  “  small . 

Mason's  No.  1,  #  gross . 


■  51 
■75 
6.ao 
1.50 
.80 
45 


T.  M.  French . per  doz. 

SHOE  DRESSING  ° 

Mason's . 

Acme,  1  doz . 

Bixby's  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . . . 

Brown's  Shoe  Dressing,  1  doz . ..... 

Brown’s,  Army  and  Navy,  1  dor . 

Boyer’s  Frencn  Dressing . 

"  Oil  Polish . ,. . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemorc  Bros.  &  Co: — 

Gilt  Edge  Polish,  black . . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  10-cent  aizc... 

Elite  Combination.  Baby,  black . 

Elite  Combination,  large,  black . 

Superb  Patent  Leather  Paste,  large . 

Champion,  black,  friction  poliab . 

Champion  Jr.,  black,  friction  polish . 

French  Gloss,  black,  self-polishing . 

Royal  Gloss,  black,  self-pollshlng . 

Dandy  Combination,  russet. . - . . 

Star  Combination,  russet . . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .atge . 

Bossola  Waterproof  Paste  Polish,  small . 

Quick  White,  cleans  dirty  canvas  shoe* . 

Quick  White,  cleans  dirty  canvas  shoes . 

Oil  Paste  black,  never  dries  up,  large  tins.. 
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GREEN  COFFEE.  Per  lb. 


.09 


Rio  Golden  fancy.., 

“  Prime . 

"  Choice . 

Santos  Peaberry,  extra  fancy . 

“  fancy . 10 

“  Choice . 

Maracaibo,  Strictly  fancy,  Mild . >2 

“  Choice . . . . 

Washed  Caracas,  Fancy . . 

Laguayra,  Fancy . 

Java,  Extra  Fancy  Old  Government . .21 

“  Extra  fancy . _ .  @.  20 

“  fancy .  ffi.19^ 

Mocha,  Hand  X  bales  genuine,  finest..  <9.19 

Mocha  Seed,  Santos,  Fancy .  @.10% 

Mocha  Seed,  Santos,  Choice .  @.i°K 

ROASTED  COFFEE  1«  BULK. 


&  08 

fa  .07X 
®  .12*4 
<0.i°X 

@.09J4 

@.nX 

@-nX 

@I4X 
.10H 


Rl<_, 


© .  12 
it .  10 
®.o9H 
.16 
•x3 

©izX 
@  .12 

©•>4 

©•MX 

©•>5 
@x5X 
©  »5X 
@-24X 
©*23X 

.11 

.so 
•J7 
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Extra  fancy  Golden.. 

“  Prime . 

"  Choice . 

Santos  Peaberry,  extra  fancy . 

Santos,  Extra  Fancy . 

“  fancy . . 

“  Choice . 

Laguayra,  fancy  . . . 

Maracaibo,  Choice . 

“  Fancy.  . . . . 

"  Extra  Fancy . 

Java,  Extra  fancy  Old  Government, 

“  fancy . 

Mocha,  Finest . 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1., 

«<  I t  it  # 

n  tt  tt  ’ 

«  «  **  4 

Pack  In  15  and  5»-lb.  cans,  and  >5, 50  and  100-lb.  bags. 

Levering  Coffee  Co. — 

Ventura . 17X 

Eureka . U 

Leader . ,3 

J»P . . 

speoial.  No.  i . . 

Special  Drive . . 

Extra  Value  Blend . xoX 

Bargain  Blend . . 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  porlb 

Two  per  cent,  discount  on  package  coffee.  Sold 

en  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

.  25X  15A0 

Lion .  13X  13X 

B.  Fischer  ft  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .s6 

Salndo,  lbs . 1 . so 

“  50-lb.  tins . . 

“  barrels . 18 

Vlv,  lbs . xfi 

“  50-lb.  tins  seeeooeeeeeeeossosessoseeoo  eeeeee esses eeeeeee  .  1 5 

“  barrels . . . . 

Ground  or  pulverised  without  extra  charge. 


LIpton's  Package  Coffee — 

Special. . . . a  6 

Perfection . so 

Packed  In  30  and  60  pound  cases. 
German-American  Coffee  Co. —  Per  lb 

Triunfo,  24  a-lb.  cans . 29 

“  48  x-lb.  cans . 29% 

Trinidad,  60  or  100  x-lb.  cartons . 26 

"G-A"  Blend,  20  3-lb.  cans . . . 24 

La  Cruzada,  60  or  100  x-lb.  cartons . axX 

Iowa,  60  or  100  1-  and  a-lb.  cartons . x8X 

Tumbala,  60  or  too  i-lb.  cartons . 16 

Quezal  (after-dinner),  xa,  24  or  48  X-lb.  cans 

per  X  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . syX 

Tourist,  24  or  30  3  lb.  tins . 27X 

Almoco,  40  or  60  1  lb.  tins . 20X 

Almoco,  24  or  30  3  lb.  tins . 20X 

E  L.  C.,  100  Ids.  to  case . 14 

E.  L.  C-,  6.,  lbs.  to  case . 14A 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 14^9 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14X 

COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller's  “  Kosyr” : — 

50  tins  In  box . per  box  3.80 

12  tins  In  box . . . per  carton  .95 

sib.  tins . perdoz.  5.75 

George  Kioto's  Sons — 

Floto’s  Coffee  Essence,  X'K10**  Improved 

cans . per  gross  8.25 

Floto’s  Coffee  Essence,  X-fftoss  cans,  tin 

ends . per  gross  2.70 

floto's  Coffee  Essence,  X -gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  perlb.  .04  X 
floto's  Vienna  Coffee  Essence,  Manilla, 

X  gross . - . per  gross  2.25 

Hummel's  Essence, tin  can,  X  gross,  per  grots  2.85 
“  “  tin  ends,  “  "  2.70 

“  *'  Improved  “  “  2.15 

Chicory,  Sellr’s,  65’s . . . osX 

“  English  Ground,  bags  about  160  lbs.  .05X 

“  Francks',  stick,  65  lbs . 06% 

"  Muller’s,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . . . 04X 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  2. 3$ 

Blasting,  B,  kegs.  25  lbs .  x.  50 

Duck,  kegs,  isX  lbs .  4.75 

Duck,  ksgs,  6X  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  25  lbs......... . .  4.75 

FG,  FFG,  FFFG,  kegs,  12X  lbs . . .  2.65 

FG,  FFG,  FFFG,  kegs, 6X  lbs . . .  r.50 

Drop  Shot,  1  to  to,  bags,  25  lbs .  1.85 

BB.  bags,  25  lbs . .  2.10 


Hese  Goods  flre  Qireody  Sold 

Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 

Egg=0=See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 
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BLUING — Dry.  Par  Groii. 

Barlow's,  small,  2  doz .  2.60 

“  large,  1  doz . . .  5.20 

Sawyer's,  No.  1,  6  doz.  . .  z  .50 

"  No.  3,  3  doz .  3.35 

Colburn's,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz . . .  2.50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz.... .  a  *0 

Ball  Blue,  2  oz.,  3  doz .  4  Si 


BLUING — Liquid.  Per  Grots 

Boyer’s  Bengal,  8  oz.,  X  gross .  3.90 

Cream  Indigo,  2  oz.,  X  grots .  3.90 

Cream  Indigo,  4  oz.,  %  gross .  7  40 

Cream  Indigo,  8  oz.,  *4  gross .  11.40 


BUTTER.  Forth. 

Tub  Buttex  : — 

Creamery,  Extra,  60-lb.  tubs . . . .  .20 

“  first,  »  ,8 

“  Second,  "  .27 

“  Third,  ■■  S5-.26 

“  Imitation,  30-60  'bs..., . 23-. 24 

"  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes .  30 

Ladles,  30-60  lbs.,  bakers'  use . 22-. 23 

Print  Butter : — 

Star  or  S.  D,  brands,  1  lb.,  ao-50-lb.  bxs,  .23 

B.  B.,  E.  D.  brands,  10-50-lb.  boxes .  32 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-lb.  boxes . . .  -, 

Shea!  (“400")  Elgin,  ao-50-ib.  boxes .  '30 

Sheaf......... .................. _ ii,iui,,j  20 

Milhen  Farm,  lbs.  and  X  lbs .  .34 

Gumse,  pounds  or  half  pounds .  .  32 

Belle  Spring .  -0 


CANDLES.  F.r  it, 

p-  *  °-  s?.lbl . . . — . 

Paraffine.  4*1,  6'i,  8*1  car  tom,  36-lb.  cases, 

per  lb .  >0gs/ 

Searchlight  Hotel,  x6’i,  30  lbs . .  00X 

Peerless  “  «  “  .  -oV 

Bright  Light,  ••  «  . . .......per  box  2  20 

Werk’s,  8’s,  30  lbs . . 

“  16’s,  30  lbs . ""  ]Ia 

Carriage  Candles,  size  6xi’/i . . 

Martha  Washington,  long  xat . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason's,  pints . per  gross  4 . 50 

Mason's,  quarts . . per  gross  4 . 75 

Mason's,  half-gallons . . . par  gross  6.75 
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Jelly  Tumblers — 

Barrels,  ss  doz...... . . . . . per  doz. 

(No  charge  for  barrels.) 

Jar  Tops  and  Robbers — 

Mason's  Caps,  X  g»o.,  n o  rubbers,  per  gro.  x  .85 
Jar  Rubbers — 

Lip,  wide . ......per  gross  .85 

Acme,  wide,  1  doz.  cartons . ....per  lb.  45 

“  medium,  1  dot.  cartons . .  “  .40 

Reliable,  white  rubber,  wide . 26 

“  medium. . 26 

Black,  medium.. . . . perlb.  .15 

(■5  lb.  lots  1  cent  per  lb.  lets.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram _ per  doi. 

“  Sage . . .  “ 

**  Tbyme . . “ 

Savory .  “ 

Special  case  asasortmeat,  s 
doz.  Sweet  Marjoram,  1 
dot.  Sage,  X  doz  Thyme, 
„  ,,  ,  .  X  d02.5avory-.per  case 

A.  Colburn  s  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

X-lb  cartons,  x  doz . .  per  dog. 

X-lb.  “  «•  “ 

Jj.lb.  «»  «•  «. 

-lb.  screw  cap  bottles,  a  doz. _ per  dot. 

■lb.  square  cans,  s  dot. .  “ 


ft 


CANNED  QOOD8. 

Tomato©*—  pw  ] 

Mrs.  Hancock's  Frying . . .  j. 

Du  Bo  is'  Frying . .. .  x. 

Jersey  King,  No.  3,  Standard  Jersey . 

Blue  Hen  Chickens,  No.  3 . 

Silver  Lake,  fancy.  Jersey . .  j  , 

Hoffeckcr's,  standard.  No.  3 . 

Plantation,  No.  10,  1  dor . .  9 « 

Silver  Lake,  No.  10,  x  dor .  2. 

Golden  Rule,  No.  3,  off  standard . 

Alta,  No.  2..... . 

Lima  Beans — 

Tinsley's,  extra  small........ . . . .  x. 

Silver  Lake . . . .  x  . 

Little  Darlings . . . .  x 

Acorn . . . x. 

Early  Autumn . . 

Boyer's,  No.  a . . . . .  x . 

Oxford,  Maine  packed . 

String  Beans — 

Extra  Fancy . . .  1. 

Mikado,  Penna.,  fancy . . 


*5 
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I.OWNEY’8  COCOA  has  maintained  Its  high  quality  unim¬ 
paired  regardless  of  tlie  rise  in  the  price  of  cocoa  beans.  For 
years  now  it  lias  appealed  to  the  best  trade  on  its  merits  and 
become  A  STAPLE  ARTICLE  with  a  sure  demand,  constant 
and  growing.  Wide  advertising;  in  street  cars,  newspapers 
and  magazines  will  go  on  pushing,  pushing,  pushing.  It  is  a 
safe  investment,  and  PAYS  A  FAIR  PROFIT. 

LOWNET’S  PREMIUM  CHOCOLATE  for  cooking  is  of 
the  same  superfine  quality. 

The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mass. 
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Boyer’s,  . . -7254 

Acorn,  . .  95 

Acorn.  No.  2 . 67% 

Safe,  No.  2 . 55 

fhlte  Wax  Beans— 

Champion . 70 

Winsom,  N.  Y.,  No.  10,  z  doi .  3  6o 

cans  (Pork  and  Beans — 

B.  &M.,No.  3,  plain .  1.35 

B.  &  M.,  No.  3,  tomato  sauco .  1.55 

Campbell's,  No.  2,  plain . 90 

Campbell's,  No.  2,  sauce . 90 

Oxford,  No.  3 .  1  05 

Narragansett,  No.  3,  tomato  sauce .  1.37% 

Van  Camp’s,  No.  1,  sauce,  4  doz . 87% 

Van  Camp’s,  No.  2,  sauce,  2  doz .  1.3254 

Moore  &  Brady,  No.  3,  plain .  -82% 

Moore  &  Brady,  No.  3,  sauce . 87% 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  r,  picnic  size,  sauce  ...  45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  9754 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . jo 

Schimmel’s,  No.  1,  sauce . , . 65 

Schimmel's,  No.  2,  sauce .  1 .00 

Schimmel's,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77 54 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  la  tomato  sauce — 

3-lb.  cans,  2  doz . per  doz.,  1.80 

a-lb.  cans,  3  doz .  “  z.40 

i-lb.  cans,  4  doz .  “  .90 

1- gal.  cans,  %  doz . .  “  5  00 

Sunnyslde  Pork  and  Beans,  plain  or  In  sauce— 

3-lb.  cans,  2  doz . per  doz.  .95 

2- lb.  cans,  3  doz.  .  “  .70 

i-lb.  cans,  4  doz .  “  .  45 

i-gal.  cans,  54  doz . . .  "  3.00 

sd  Kidney  Beans — 

Joan  of  Arc,  No.  2 . . . .  .82)4 

Martin  Wagner's,  No.  2,  2  doz. . 72% 

Van  Camp’s,  No.  2,  2  doz. . . per  doz.  .  77 

>rn— 

Kornlet .  1.75 

Paris,  fancy  Maine . .  1 .17% 

American  Beauty,  extra  fancy,  Shoe  Peg...  .85 

Cream  of  Susquehanna . 95 

Baker's,  O.  W.,  whole  grain... . E254 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn’s. . . . 70 

Mark,  crushed . 65 

Rex,  No.  2,  Fancy  Whole  Grain . .  .6754 

Vanity,  No.  2,  Whole  Grain . 6254 

Royal  Exchange,  Whole  Grain . 60 
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Peas — 

Tres  Fins,  100  cans .  14.00 

French,  very  fine,  100  cans . , .  *3-5° 

French,  fine,  100  cans .  12. co 

French,  medium,  100  cans .  10  75 

Boyer's,  Midgets . 1-75 

Boyer’s,  Extra  Sifted .  1  •  45 

Boyer’s,  Sifted . .1 .  » -3° 

Boyer’s,  Early  June .  1.05 

Jumbo  June .  z.oo 

Little  Nell's,  Baltimore . 62% 

Hermit  Brand,  No.  2 . 52X 

Beets — 

Red  Jacket,  No.  3,  small . « .  1.35 

Silver  Lake,  fancy.  No.  3 .  1  05 

Chatauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy .  *  05 

Poland,  extra  fancy  Maine . 92  54 

Spinach — 

Champion,  No.  3 .  t.t» 

Shawnee,  No.  3 .  z.  10 

Farren's,  No.  3 . roj 

Farren's,  No.  10 .  3-5° 

Sweet  Potatoes — 

Victory,  No.  3,  ados . . . 1.15 

Pumpkin — 

Silver  Lake,  No.  3 . 9° 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 42J4 

Silver  Lake,  No.  10  1  doz .  2.35 

Asparagus — 

Superior,  large.  No.  zJ4 .  3-5° 

Staple,  medium,  No.  aJ4 .  3.00 

Swan,  medium.  No.  2% .  3- *5 

Del  Monte  Tips,  No.  i54 .  3.00 

Extra  Tips,  No.  1 J4 .  2  90 

El  Dorado  Tips,  No.  z54 .  2.80 

El  Rio,  medium,  No.  2J4,  2  doz .  2.75 


CALIFORNIA  CANNED  FRUIT. 
Apricots —  P*r  doz. 

Extra  Quality .  2 . 75 

Extra  standard .  2.65 

Standard .  2.25 

Pears — 

Bartlett,  extra  quality,  aJ4s .  2  65 

Bartlett,  extra  standard,  2%s .  2.50 

Bartlett,  standard,  2%s, .  *.3° 

Cherries — 

Extra  quality,  a54* .  3  °° 

Extra  standard,  2j4s .  2  85 

Standard,  254 . .  2.75 

Peaches — 

Goddess,  No.  254,  ex-  stand'd  lemon  cling..  2.65 
Tioga,  No.  254,  ex.  standard  lemon  cling...  2.45 
Valley,  No.  254,  standard  lemon  cling .  2  30 
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Thistle,  No.  aJ4,  standard  lemon  cling .  2.2$ 

Agate  No.  aJ4,  standard  lemon  cling .  2.00 

Lake  View,  No.  aJ4,  yellow  free .  2. to 

Oak,  Sliced,  Lemon  Cling,  No.  z,  4  doz .  1.45 

Columbus,  No.  aJ4,  pie  peeled  yellow  free...  1.8754 
Columbus,  No.  254,  pie  peeled  lemon  cling..  1 .90 
Plums — 

Extra  standard  egg .  2.7$ 

Extra  standard  green  gage . . . . .  1.75 

Standard  egg . — . — . — . .  1 . 65 

Standard  gage . _ .  1 . 65 


DOMESTIC  CANNED  FRUIT. 

Applet — 

Wayne  Co.,  No.  10,  1  doz .  a.  re 

Keystone,  No.  3,  2  doz . . .  85 

Black  benies — 

Farren's,  extra  preserved.  No.  2 .  1.30 

Silver  Lake,  syrup,  No  2 .  1.35 

Nigger  Head,  No.  2 . .  1.0754 

Spring  Garden,  No.  a . 90 

Blueberries — 

Loggies,  No.  2 .  1.50 

_  Loggies,  No.  10 . _ .  6.25 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white.  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.7  s 

Maryland  Leader,  white .  1.70 

P.  dt  B.  yellow.  No.  3 .  1.75 

Gypsum,  No.  3,  pie .  1.40 

Pears — 

Silver  Lake,  No.  3 .  1.40 

Fowling  Creek,  good,  No.  3 .  1.25 

Ayres  Good,  No.  3 . . .  1 .05 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 .  2.50 

Pride  of  Rochester,  fancy,  preserved.  No.  a  1.90 
Rhubarb — 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 90 

Jumbo,  No.  r,  4  doz .  1.00 

Silver  Lake,  No.  2 .  z.40 

Defence,  No.  2 .  z.75 

Pineapple — 

Acorn,  grated,  No.  2 .  a  00 

Acorn,  E.  &  C.,  No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  2 .  1.80 

Indian  River,  E.  &  C.,  No.  2 .  t.65 

Terrapin,  E.  8t  C., sliced,  No.  2 .  z.6j 

Orange  Grove,  E.  &  C.,  No.  2 .  1.40 

Singapore  Chunks,  No.  i54,  4  doz .  1.05 

Wallace,  E.  &  C.,  sliced,  No.  a .  1.30 

Singapore,  cubes,  No.  i54,  4  doz .  1 .00 

Wagner’s,  No.  1,  cocktail,  2  doz . 9754 

P.  &  B.,  grated,  No.  3 . 85 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes.  No.  z,  4  doz . 80 
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The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes .  7554 

“  iuc  %  lb.,  sliced. . 7754 

„  i54  1b.,  cubes .  z.0254 

“  154  lb.,  chunks .  z.ro54 

"  iJ4  lb.,  spiral  sliced .  1.15 

"  1 J4  lb.,  smooth  sliced .  1.2254 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINQ  AND  OYSTERS. 

Crabs —  Per  dot 

Devilled,  No.  1,  4  doz . . .  a.  1754 

Devilled,  No.  a,  2  dez .  3.25 

Clams — 

Gold  Label,  No.  z,  4  doz .  1  05 

Star,  No.  z,  4  doz . 95 

Lobster — 

B.  &  M.,  No.  1,  flat,  4  doz .  4.30 

B.  8t  M.,  No.  54,  flat,  4  doz .  *-3754 

B.  &  M.,  No.  1,  tall,  2  doz .  4.15 

B.  &  M.,  No.  flat,  4  doz .  3.00 

Star  brand,  No.  54,  dat,  4  dot . . .  1.25 

Star  brand,  No.  z,  tall,  4  doz .  3  94 

Star  brand.  No.  1,  flat,  4  doz .  4  co 

Shrimps — 

Peerless  Brand  (Barataria),  dry.  No  1, 

2  doz .  1.1754 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  2  doz .  z-1254 

Cotton  Bale,  pickled,  No.  i,  2  doz .  z.io 

Mackerel — 

Pickert’s,  souaed.  No.  3,  2  doz .  3.15 

Underwood,  sotued,  No.  1,  4  doz . . .  1.50 

Underwood,  soused,  No.  2,  2  dot. .  1.4s 

Oysters— 

Boyer's,  No.  1,  2  doz . . . 95 

Boyer’s,  No.  2,  2  doz . .  1.80 

M.  &  B.,  No.  1,  2  doz . 9254 

Stewart's,  No.  a,  2  doz„- .  1 .65 

Stewart's,  No.  1,  a  doz . 85 

Victory,  No.  1,  2  doz .  8754 

Kippered  Herring — 

Maconache's,  2  doz.,  plain .  1.47)4 

Gold  Label,  No.  z,  spiced,  4  doz .  8j 

Salmon — 

Gibralter,  Sockeye,  No.  z,  tall .  z  .90 

Gibralter,  Sockeye,  No.  54,  flat .  1  aj 

Hapgood's,  No.  z,  tall,  4  doz .  1.9a 

Hapgood's,  1  lb.,  flat,  keys .  2.25 

Porter’s  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz .  z.70 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


THE  BETTER  KIND 


Guaranteed  to  comply  with 
National  Pure  Food  Law 


Packed  in  sealed  glass  tumblers 
which  can  be  utilized 
by  the  consumer  when  empty 


XX  Brand 


in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


IN  SniRITING  TO  KDVERTISERS  K1PJDLY  MBNTION  "GROCBRY  JniORLD 
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Horseshoe,  No.  I .  1.47X 

White  Bear,  red.  No.  i.  tall .  1.30 

White  Raven,  X* . 95 


Plata. 

Chancerelle,  Xs.  key .  >5.00 

La  Champagne,  Xs.  key .  17  00 

Billet,  small  Xs .  14.00 

Tricolore,  Xs .  q.oo 


SAR01NK8 — Baaalaia. 

La  Champagne,  X  'e,  key . . . 

Cadeau,  V’s,  key .  sj  oo 

Imported— 

French, 

Xs,  Martels .  9.50 

ki,  Usrtols .  13.25 

Morel,  X»,  boneless .  17.50 

Mustard  — 

X*.  Irma,  100  cans . ... .  3.40 

Xs,  Rasen,  key,  teo  cans .  3. ->7 X 

is,  Underwood's,  30  cans. . . .  3.95 

is,  Inna,  50  cans. . . .  3.45 

is,  Harbor,  48  cans,  wrapped .  3.40 

is.  Continental,  key,  48  cans . . . . 

is,  Btanchvttle,  50  cans. .  a. 30 

3-*5 
3  4° 
3-5*X 

6.  40 
6’  40 
430 


Vs,  Irma.  100  cans . 

Ms.  Continental,  key,  100  cans . 

T^s,  Owl,  key,  ico  cans . 

Goia  Label,  X*>  oil,  too  cans. . . 

"  X*p  mayonnaise dratsta*,  100 cans 

11  X*.  “  “  jo  cans 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  so  tins .  13.00 


CANNED  MBAT8. 

Corned  Beef.  Per  dor. 

Armour's  Terlbest,  with  key,  No.  x,  s  dos 1  40 

“  “  with  key,  No.  s,  1  dos s.35 

Falrbank's,  with  key,  No.  1,  2  dos .  1.35 

“  with  key,  No.  2,  1  dos .  9.2s 

“  with  key,  No.  6,  1  dos .  7.03 

“  with  key.  No.  14,  X  dos.,  per  case  8.ij 

-ibby's,  with  key,  No.  1,  z  dot . „  1.35 

"  with  key.  No.  a,  x  dos .  2.35 

Chipped  Beef. 

No.  x,  9  doc . . .  s.eo 

No.  H,  a  do* .  I  .15 

3lasi,  No.  a  doi .  1.50 

31  ass.  No.  1,  a  doz . . .  a. 50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  doz.  a .  77^ 
Beechnut  Sliced  Beet,  No.  glass  jars,  per  doz.  1 . 70 
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Acme  Sliced  Smoked  Beet.  Per  doz. 

Large  tins,  s  dos . . .  9.60 

Medium  tins,  4  dos . .  x.6o 

Medium  tins,  9  doc . ...........  x.  65 

Small  tins,  4  doz .  1.00 

Large  glass  jars,  x  dos . . .  2.8s 

Special  jars,  1  dos .  2.60 

Junior  jars,  2  dos .  x.6o 

Sliced  Bncen. 

Beechnut  Bacon,  No.  1,  glass  jars .  a  .  50 

Beechnut  Bacon,  No.  X>  glass  jars .  1.55 

Acme,  large  glass,  1  dos .  a. 75 

Acme,  junior  glass,  2  dos .  1. 60 

Roast  Beet. 

Falrhank's,  No.  x,  s  doz . . . . .  *-35 

Fairbanks,  No.  a,  1  dos . . .  1.35 

Armour’s,  No.  1,  2  dos .  1.40 

Armour's,  No.  2,  1  dos . . . . .  2  35 

Libby’s,  No.  1,  2  dos....,,.... . .  1.35 

Libby’s,  No.  2,  1  dos .  2.35 

Kingan's,  No.  1,  2  dor . .  1.25 

Kingan’s,  No.  2,  1  dot . . . . .  2  27X 

Lunch  Tongue. 

Falrhank's,  No.  1,  s  dos .  a  .to 

Libby’s,  No.  x,  2  dos . . . ..... . .  1.90 

Armour’s,  No.  x,  2  doc .  a. 70 

Whale  Os  Tengao. 

Falrhank's  No.  s,  1  dos . . . _ . 7.00 

Libby's,  No.  sX,  x  doz . . .  10.00 

Potted  Ham  er  Os  Toagas. 

Armour’s  Vertbcst,  No.  V,  4  dos . . . 45 

Armour’s  Vertbest,  No.  X,  s  doa _ „  .80 

Libby’s,  No.  X.  4  dos . . . . „ . 44 

Libby’s,  No.  X.  4  dos, . . . 80 

R.  &  R.,  No.  Xi  4  dos .  1. 15 

R.  &  R.,  No.  X,  2  dos .  x. j5 

""  Psttad  Chlekea  er  Turkey. 

Armour’s — 

No.  V,  4  dos . 87X 

No.  %,  a  doz .  x.4J 

Libby's — 

No.  X,  4  dor . 8; 

No.  X,  a  dot . 1,50 

R.  &  R.,  No.  X.  4  doz .  1.75 

Boned  Meats, 

Curtice  Brothers,  “  Bine  Label”—  Per  Dos. 

Chicken,  No.  X .  a. 85 

“  “  « .  5.00 

Turkey,  “  X .  t.85 

“  “  t .  5.00 

Whole  Rolled  Ox  Tongue,  No.  s .  11 .00 

Whole  Ham,  No.  xX .  o  .co 

Whole  Ham,  No.  aX .  13.50 
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Deyllled  Meate. 
Curtice  Brothers,  “  Blue  Label”— 

No.  jos. 
Per  Dos. 

Ham . . . .  1.50 

Tongue.  . . .... . ....  z.50 

••■••••MtlltSMNIMtrtltMHMM  9.10 

Turkey .  < .  to 


Petted  Meats. 

Curtice  Brothers,  "Bine  Label” — 


No.  10  os. 
Per  Dos. 
a.  50 
s.50 
3*5 
3*5 


Ham . . . 1.95 

Tongue  . . . .  s.  23 

Chicses .  1.95 

Turkey .  1.95 


No.  X  Tin.  No.  X  Tin. 
Per  Dos.  Per  Dos. 


*  *5 

a  25 
3.C0 
3.00 


lllfl, 

Snider’s  Tomato  Soup — 

3  lb.  cans,  2  dos . . 

s  lb.  cans,  s  dos . . . _ . . 

1  lb.  cans,  4  dos . „ . 

Gallons,  cans,  X  dos . 

Schlmmel’s,  assorted.  1  lb.,  4  dos . . 

Campbell’s  Assort  ,  No.  z,  4  doz . 

Campbell’s  Special  Assort.,  4  dos . 

Scbimmel’s  Assort.,  No.  z,  4  doz . 


Curtice  Brothers,  “  Blue  Label  ’’— 
Quarts. 

Per  Doz. 

Consomme . „ .  3.13 

Bonlion . 3.15 

Beef . . 3,15 

Julienne. . . .  3.15 

Prlntanier . .  3.15 

Vegetable .  3.15 

Tomato  . . .  3.1J 

Ox  Talk. .  3.15 

Mock  Turtle .  3 . 15 

Tapioca  Crecy .  3.15 

Tea . . .  3.  xj 

Mutton  Broth .  3.15 

Clam  Chowder .  3.13 

“  Broth .  3.15 

Chicken  Gumbo .........  3.15 

Mulligatawny .  3.15 

Chicken .  3.15 

“  Broth .  3.15 

Green  Turtle .  5.  50 

Terrapin .  7.25 


Pints. 
Per  Dos. 

*•75 

*•75 

*•75 

*•75 

*•75 


75 

*•75 

*•75 

*75 

*75 

*•75 

*•75 

*•75 

*•75 

*•75 

*75 

*75 

*•75 

3-5° 

3-75 


per  dos. 
•-tf 
*•35 
■90 

S-oo 
•  84 

*5 

•87X 

■85 


K-Plnts 
’or  Dos. 

■S 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
*5 
00 
*5 


..30-lb.'Paits 
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candies  AND  CONFECTIONERY. 

Croft  &  Allen  Co. — 

Extra  Mixtures... . 

Cream  Jelly  Mixtures . 

Elcroften  Mixtures. . . 

Nobby  Mixtures . „™ 

Cadella  Mixtures . — .... 

Fine  French  Mixtures . 

French  j  Creams. . 

American  Mixtures . . 

Variety  Cut  Drops... . . 

Darling  Mints . . . 

Golden  Drip  Bar . . . 

Sour  Balls . . . 

Pan  cells  Cream  Chocolate . _ 

I  X  L  Assorted  Chocolate. . .  “ 

King  B  Assorted  Chocolate.. .  “ 

No.  1  Fine  Assorted  Chocolate...  “ 

Nonparlel  Drops . “ 

Chocolate  Covered  Caramels .  " 

Dairy  Chocolate  Chips . ...aj-Ib.  pahs 

Chocolate  Mints . . . 30-Ib.  pails 

Honey  B  Comb . sx-lb.  pails 

Cream  Cocoonut  Balls . sS-lb.  pails 

Cream  Pe 
”  Wl 


. . 15-lb.  boxes 

.......30-Ib.  pails 


,.jo-lb.(pails 

.9j-lb.  palls 
.. 30- lb.  palls 


green . . 

Wellington  Caramels  ...... 

Frozen  MUk  '• 

Soft  Jelly  Gum  Drops . . 

Superfine  “ 

Jelly  Beans . .  ” 

Wlntergreen  Losengers  ..........  " 

Mint  •”  „ .  •* 

Assorted  •*  ... . .  •• 

Conversation  “  . „....a8-ib.  palls 

C.  It  A.  Crown  Stick _ _ 30-th.  palls 

Pancella  Chocolate,  x-ib.  boxes,  30-Ib.  cases 

Rock  Candy,  assorted  . . 10-lb.  boxes 

Penny  goods . . .10  boxes  in  case 


CAT8UP.  Pa,  Do. 

BeefSteak  Catsup,  Medium. . . . .  a. 00 

Campbell'a,  No.  8,  9  doz . . . 87) 

Campbell’s  No.  8,  Tobasco . 87V 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz .  1.35 

Home  Made,  No.  8,  4  doz . 6$ 

Waldorf,  medium,  12  os.,  screw  top,  1  dos . jaJ 

Snider’s  Catsup : — 

Pints,  s  doi . . . . . . .  s.xe 

X-pints,  s  dos . . . . . . .  1.30 

Quarts,  1  doz . ; . . .  3.95 

Gallons,  6  jugs  In  crate . per  jug  .85 


m 


You  Are  the  One 
That  Gets  Hurt 


When  you  sell  your  customers  a  low- 
priced  coffee.  You  are  taking  chances 
unless  it’s  ARIOSA,  because  it  is  very 
difficult  to  get  a  good  qualityof  coffee 
at  a  low  price  and  yet  have  the  flavor 
always  the  same. 

You  can’t  afford  to  take  chances. 
We  buy  in  larger  quantities  than  any 
five  concerns  in  the  country,  and  we 
can  afford  to  give  quality  and  make  a 
price  that  nobody  can  duplicate. 


ARBUCKLE  BROTHERS 
New  York 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making. 

Croft’s  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 

Will  you  mention  the  “Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  X-lb-  jars,  6  and  12-lb. 
boxes 


CROFT  <2?  ALLEN  CO. 


!N  mrit"ING  TO  KD1ZERTISERS  KINDLY  MENTION  "GROCERY  3/YOF2L.D," 
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KETCHUF. 

Curtlo«’»“Blue  Label”  Tomato  Ketchup:— Per  Case, 


Small,  2 5  bottles  in  case . . .  3  °° 

Medium,  25  bottles  in  case .  4-75 

Large,  12  bottles  in  case . . .  3*75 


Wilbur's  Cocoa — 

Breakfast,  5^-lb.  tins,  6-lb.  boxen.... 
“  %-lb.  tins,  6-lb.  boxes.... 

Wilbur's  Chocolate — 

Premium,  ia-lb . . . 

Sweet  Clover,  6-lb . 


...per  lb. 
...per  lb. 


...per  lb. 
per  box. 


Hooton  Cocoa  and  Chocolate  Co.— 


CHOCOLATE  AND  COCOA. 


Walter  Baker  &  Co’* Per  lb- 

Premium,  ra  to  as  lbs. . . . . 35 

Caracas,  sweet,  6  lbs . . 

German,  sweet,  ia  lbs . . . 2  5 


Auto,  sweet,  6  lbs . . 

Cocoa,  X-lb.  cans,  ta  lbs.  In  box . . . 3° 

Cocoa,  X-'b-  tins,  6  lbs— .  -3® 

W.  H.  Bakers:— 

Best  Cocoa,  size. . pmlb.  ■  33 

<«  |-lb.  "  . . - .  *  34 

Premium  Chocolate,  %s,  ia  lbs . 34 

<•  ^s.'ialbs . 34 

Best  Sweet  Chocolate,  1  5s,  6  lbs . 22 

Best  Sweet  Chocolate,  i-ss,  12  lbs . 22 

Hershey’s— 

Milk,  Xs,  61b . per  box  1.55 

. 4* 

i-lb.  tins, 

per  tin,  .72 

11  n  6-lb.  boxes,  X-'“-  tins, 

per  tin,  .37)6 

a  I'  6-lb.  boxes,  5<-lb.  tins, 

per  tin,  .19 


Cocoa,  Epp’s,  X-lb.  tins,  7  lbs . 

“  Van  Honten’s,  6-lb.  boxes, 


Cocoa,  labeled,  Xs--' . . . 

Cocoa,  labeled,  is . . . 

Premium  Chocolate,  Xs . 

Premium  Chocolate,  X s . . . 


•35 

•34 


•33 
1 .60 


•3* 

.38 

.28 

•3» 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X-lb- 

tins . •••• 

Cocoa,  12-lb.  boxes,  6  Doxes  In  case,  X-Ib. 

tins . . 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  i-lb. 

tins . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . • . 

Diamond  Chocolate,  sweet,  X'lb-  pkgs. 

6- lb.  boxes,  ra  boxes  In  case . per  lb. 

12"  “  6  "  “  ......  “ 

"Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  12  bxs.  In  case,  X  lb.  tins  “ 
X-Ib.tins,  6-lb.  bxs.,  ia  bxs.  case  " 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb-  jars,  6-  and  i»-lb. 

boxes . 

Croft’s  Cocoa,  is,  2  dor.  In  box . 

“  X»,  bib.  “  . 

"  X*.  61b.  “  . 

'*  5  lb.,  6  cans  In  box . 

Swiss  MUk  Chocolate,  48  5-c.  cakes.. 
Premium,  X8.  18  lb.  “ 

"  X«,  ra  lb.  '•  ... 
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■38 

.38 


•4® 


•  4« 


.27 

•a7 


•33 

34 

-33 

*•75 


.40 

1.8s 

•  33 
•32 
.30 

1.5° 

•  31 
.30 


Milk  Chocolate — 

40  3-cent  cakes  In  box,  24  to  halt  case . le 

40  "  “  48  to  case . .lo 

24  5-ceot  cakes  in  box,  24  to  half  case . 7I 

24  "  "  48  to  case . 1% 


CONDENSED  MILK. 


Eagle,  4  . .  6.25 

Eagle,  2  . .  3- *5 

Challenge,  4  dos .  3-9° 

Defiance,  4  dor .  3-9° 

Magnolia,  4  doz .  4-  45 

Rose,  4  doz .  4-20 

Dime,  4  doz .  3-  5° 

Winner,  4  doz .  4.20 

Baby,  1  doz.,  glass .  ».9° 

Red  Cross . . . 4-4® 

Peninsular.. . . .  4-35 

Leader . . .  3-9° 

Banner,*  doz . . . . .  4*3° 

Star,  4  doz .  . . .  4  4* 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  40 

Peerless,  5c.  size,  4  doz .  z  90 

Yacht,  family . 

St.  Charles,  family  size,  4  doz .  3  75 

St.  Charles,  hotel  size,  a  doz..... . 

Sliver  Cow,  5c.  size . *  dox.  2.85 

Pet,  10-c.  size,  4  dox . per  case 


Van  Camps,  6  doz.,  small .  2  9° 

Van  Camp*,  4  dox.,  family .  3  35 

Van  Camp*,  4  doz.,  large .  3  9° 


HIRES  CONDENSED 
MILK 


Per  case. 


Huyler's,  X8.  « lb-- 
X8,  6  lb.. 


.  -43 

.  -45 

Bensdorp's  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  doz. 

S.S7 

3.60 
7.08 

Per  lb. 
■55 


X-lb.  round  cans . . 

.19 

X-lb. 

If 

•  30 

i-lb. 

f  f 

•59 

IJ4-0I- 

"  50  cans  In  case 

.07 

5-lb. 

If 

*•75 

Bensdorp’s  Chocolates,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . . . 42 

Sweet  Vanilla,  4  to  lb . . . a8 

“  8  to  lb . 2® 

Plain  Cooking  Chocolate,  X-lb-  cakes . 36 

Blooker’s  Cocoa  Powder — 

X-lb.  tins,  2  doz.  in  box . per  doz. 

X-lb.  tins,  2  doz.  in  box .  " 

i-lb.  tins,  1  doz.  In  box .  " 

5-lb.  tins,  1  doz.  in  case . per  lb. 

10-lb.  bags,  1  doz.  In  case 


1.88 
3  50 
6.50 
•  S2 
•5° 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  X-lb-  packages . 3® 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

In  case,  X-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  X-lb.  packages .  3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X-lb.  packages . . . 3® 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-'b.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case.  X-'b  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X-'b.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1.75 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  ta  boxes  in  case,  X*'b- 

tins . 39 


KNICKERBOCKER  CHOCOLATE  CO 

Hasty  Lunch  Chocolate— 

34-lb.  decorated  cans,  12-lb.  boxes . per  lb. 

g-lb.  »  “  24-lb.  “  .  “ 

Special  10-c.  packages,  30  to  box.. ..per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . - . 

“  14-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  34-'b-  cans,  6-lb.  boxes.. . . 

“  X-'b.  “  ia-lb.  "  . 

*>  |-lb.  "  6-lb.  “  . . 

«  |-lb.  “  12-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  %s,  6-lb.  boxes- . 

"  Xs,.a-lb.  "  . . . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

"  3-c.,7»  “  . .  “ 

Premium  Chocolate — 

b.  cakes,  ia-lb.  boxes . . . 

lb.  “  24-lb.  " 


.30 

•29 
2 .10 

■  3®X 
•3® 

.2934 

•29 

•3»34 

•3* 

,*®x 

.26 

r-35 

1.40 


Hires  Con-  \  _  6n 
densed  MUk  ../5'0U 

Queen .  4.25 

Blue  Ribbon .....  3.95 

Premium .  3  95 

Silver .  4.50 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Milk 

Packed  In  cases  of  Forty- 
eight  20  oz.  cans. 

Less  than  five 

cases .  3-8  5 

Five  cases  or  more .  3«8o 

Twenty-five  cases  or  more...  3.75 
Fifty  cases  or  more .  3.7° 


The  “Whole  Dam  Family 

JUDGES  THE  GRUB  — 


So  please  them  all  by  sending  Mrs.  Dam  home  with  a  can  of  Pork  and  Beans  that 
“tastes  like  more.”  There  will  be  no  doubt  about  pleasing  them  if  you  sell 

VAN  CAMP’S  PORK#'  BEANS 

Test  them  with  your  own  taster — open  up  a  can  and  try  them.  When  it  convinces 
you  you  can  convince  others.  That’s  business. 

VAN  CAIHP  PACKING  CO  Indianapolis,  Indiana 


GET  SOME’ 


We  liave  some  unas- 

sigued  territory  for 
responsible  agents  of 
ambition. 


Prompt  Deliveries  on  slippery  streets  and  in  the  coldest  weather. 

Earlier  Deliveries  to  distant  points  during  rush  seasons. 

Fewer  Employees  and  more  merchandise  ^ n  Advertisement  that  can’t  be  equalled, 
handled.  „  ..  _  -  ,  .  ~ 

One-fourth  as  much  barn  space.  Delivery  Expense  Cut  in  Two. 

Write  me  your  requirements,  and  I  will  send  you  our  new  catalog  and  write  you 
lust  what  we  can  accomplish  in  your  particular  case.  We  can  save  you  money. 

F.  A.  HENRY,  Sales  Manager 

RAPID  MOTOR  VEHICLE  CO.,  147  Rapid  Street.  PONTIAC,  MICK. 
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COCOANUT. 

Schepp’s  Shredded,  U-lb.  pkgs.,  15  lbe.  to  cass 
“  “  lbs . 

Dunham's,  j-cent  package . 

“  X» . . . 

Franklin  Baker  Co’e — 

Brasil,  70  V-lb.  packages . 

"  35  8-lb.  *■  . 

“  38  5^-lb-  and  16  %-\b,  packages . 

Brasil,  18  i-lb.  packages . 

“  Shred,  in  pails,  so  lbs . 

"  “  in  boxes,  25  lbs .  . 

"  “  In  barrels,  140  lbs . 

Table  Talk,  Thread,  In  palls . 

“  “  in  boxes . 

“  In  barrels,  J40  lbs . 

Bakers’,  Macaroon,  barrels,  140  lbs . 

”  Slice,  “  xeo  lbs . 

'  Strip,  <•  rao  lbs . 


Per  lb 
■  *3'A 

,s6 
.28 
•  a6}4 


2.50 
2 .50 
2.50 
2.50 
.11 
.10% 
.10 


.10% 

.TO 

•  10& 
. 10 }< 
.toH 


CRACKERS  AND  CAKES. 

A- Ef‘on  &  Co.;-  Bbls.  Bxs. 

Butter  Crackers . 08  ,oS% 

Oyster  "  . „8 

Wine  Scroll..— . „ . .  -row 

Cracker  Dust . 08  0% 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards 

J.  S.  Ivins’ Son:—  Bbls.  Bxs. 

Assorted  Jumbles .  Q7U  08 

Brown  Edge  Water .  ’  ’IO 

Butter  Thin . I2 

Clover  Mixed . . .  -0g 

Cocoanut  Ripple .  .  10 

Cocanut  Taffey  Bar  .  ’,2 

Cookie  Mixed .  08I4  oo 

Crystal  Bar . .T  °8*  % 

J,|gBars .  . 

Frosted  Spiced  Wafer .  ,oo 

Fruit  Cookies . o8Jg  oo 

Fruit  Gem .  .08 

Grandma  Cookies . ; _ _  ,oi%  .00 

Honey  Jumbles,  XX . 09#  ,ro 

Honey  Brook  Crisp .  _0„ 

Iced  Charter  Oak . l0g 
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Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . '  .00% 

Iced  Vedette  Wafer . 0754 

Lemon  Bar . o8>4  -og 

Man-ln-the-Moon .  „g 

Milk  Lunch . . . —14 

Orange  Cookies . 07X  .08^ 

Quaker  City  Mixed . 07K  ,c8 

Salted  Strips .  cgu  02 

Soda  Biscuit  XXX . „...  ,06%  .07 

Spiced  Wafers . 07)4  .08 

Sunshine  Cookies . 0714  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 06 %  .07 

Package  Goods —  Per  doz. 

Animals . 50 

Butter  Thin . . . . .  1 .00 

Gingerettes . . 

Gold  Medal  Soda  (small) . 

"  “  (large)  . 

Graham  Wafers . 

Ivinettes . 

Milk  Lunch . 

Our  Ginger  Snaps . ' . 

Pink  Tea . . .  ,  .00 

Sugar  Snaps . . 

Saltona  Biscuit .  1  07 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


1 .03 

■50 
.90 
1  co 
1  00 
s  .CO 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  In  case,  per  doz.  1 , 15 
"  “  with  Horte-radish.p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.7s 
“  “  with  Horse-radish. p.  dz.  1.75 


Light  Up,  Man! 


Light  for  your  store  is  the  cheapest  in¬ 
vestment  you  can  make. 

It  gives  your  store  attractiveness. 

It  makes  it  a  pleasant  place  to  come. 

It  makes  it  conspicuous,  and  thereby 
advertises  it. 

People  feel  more  comfortable  trading  in 
a  light  store. 

You  feel  more  comfortable  working  in 
a  light  store. 

Let  us  look  over  the  ground  for  you. 


The 


Co. 


Philadelphia.  Electric 

Tenth  and  Chestnut  Streets 
Philadelphia  Pennsylvania*. 
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Weln  Senl,  In  bbls . — p«r  gal. 

“  1  gallon  stone  jars  . per  jar  .75 

“  5  Fallon  kegs . . . per  keg  2.50 

Prepared  Mustard,  In  bbls . per  gal. 

“  In  15  gallon  kegs..per  gal. 

‘  In  10  "  “ 

;;  "  in  s  «  «  .25-40 

“  |jj  *  gallon  jmBs...per  pall  .75 

Prepared  Special,  with  spoon,  2  doz.  In  case,  -+° 

per  doz .  9J 

“  Sifting  top,  2  doz.  in  case . per  doz.  .46 

41  with  Horso-radish,  2  doz.  m  case, 

per  doz  .95 


IMPORTED  AND  AMERICAN  FANCY 
„  CHEE8K. 

Emmenthaler  Swiss  Cheese,  Selected  tub . 24 

. . mi . . ...loaf  3c 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less  .'22 

Roquefort  Cheese,  12  in  case.. per  lb.,  .32^  ■<  ,34 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut  !32 

Edam  Cheese,  is  in  case. ..case,  10.50,  single,  .90 

lt  1“  fin . per  lb.  .26 

_  ,  ,  i-lb.  tins . per  case  3.25 

Camembert,  In  wood  boxes . per  doz.  2 . 75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  Oz.  bottles. 


per  doz.. 


*-4S 


Parmesan,  grated,  ready  for  use,  large  bottles 

per  doz . . . . 

Parmesan,  grated,  ready  lor  use,  small  bottles, 

por  doz . „. . . .  j  „ 

Ohnutzor  Hand  Cheese,  100  In  box . . .  s.as 

Edelweiss, Romatonr  and  Bier-Kase...per  doz  400 

American  Swiss,  No.  1 . loaf  .16  cut  .19 

“  “  Square  loaves.  No.  1,  about 

a5lbs.eari. . . . -per  lb.  .16 

Lim burger  Cheese,  No.  i_...box,  18  ;  U  box 

18;  less . . . 

Muenster  Cheese . . . . . per  ib.  .  ,g 

Bnck  Cheese,  Ne.  1 .  <■ 

English  Dairy  Cheese . — *•  I7z/ 

Pineapple  (Picnic  size),  6  In  box - I'.'por  box  3.00 

(Gem  size),  6  In  box .  "  2  25 

Royal  Luncheon  Cheese— 


z.25 


Dinner  size,  1  doz.  in  case . per  doz.  4  50 

Lunch  size,  2  doz.  in  case.. .  “  2.40 

Picnic  size,  2  doz.  In  case .  “ 

Trial  size . -  \.£ 


MacLaren  Imperial  Cheese,  Clnb  s’ize.per  dox.  1  loo 
„  “  "  No.  1  size  “  2.40 

4  Roquefort  “  large  olre  <*  .  ZZ 


large  size  ••  i.95 

_  small  size  “  1.44 

Frontage  de  Brie,  M.  C.  C.,  z  In  box...per  box  1.55 
d  Islgny,  «  6  In  box.  “  1  rC 

Wm.  Tell  brand,  12  In  box .  <*  ,  4Q 

Neufcbatel  (Cow  brand),  «5  In  box . per  box  x'.os 

Star  Cream,  or  Phila.,  ia  •*  ....  *1  2  3o 

Miniature  Cream,  or  Phils,  za  "  ....  *< 

Hand  Cheese,  8  doz . . .  *■ 

4  “  . .  •• 

4  “  Thurlnger . .....  *'  t'gj 


14- 


Farmer  Hand  Cheese,  4  doz.  In  box... per  box  1  45 

Schutzen  Cheese,  za  In  box  .  “  ,  ,5 

American  Mountain  Cheese  (AJpen  Ease)  50 

'  “■  - *  ib. 


i-lb.  packages  . 


— — . per  lb. 


•  4* 
4-75 
*•75 
■3* 
.48 
375 
■65 
3.00 
•«4 
•»4 


. P«  lb- 

box,  per  box, 
. per  doz. 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb 

Wiener  Wurstel,  16  In  tin . per  doz. 

“  g  «  .  « 

Carlsbad  Speck  (Imported  Bacon)  ..'.*1  “ 

Imported  Cervelat  Sausage  (RoifPi) . per  lb. 

Imported  Frankfurters . . . . . per  doz. 

Goose  Breast,  Imported  marked  weight,  per  lb] 

Pate  de  fois  Gras,  small  size . . . per  doz. 

American  Holstelner..by  bbl.  za  leas,  per  lb. 

“  Landjager,  short ... 

“  “  long . 

“  Mortadella,  Dry .... 

“  Knack wurst,  25  In 

U  ii .  . . 

“  Cervelat  (K),  50  and  100-lb.  boxes, 

«9Xt  less . . . . 

Cervelat,  Bine  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .18;  less- . 

“  Cervelat,  Crescent,  50  and  100-tb. 

boxes,  .15;  leas . 

"  Cervelat,  Tip  Top,  50  and  zoo-lb. 

_  boxes,  .zs;  leas . .  ,I4 

”,  Cervelat,  K.  Gothaer,  50  and  zoo-lb. 

boxes,  .22;  leas . .  ,f4 

11  Salami  (E),  50  and  zoo-lb.  boxes, 

.19;  less . . 

Salami,  Blue  Ribbon,  50  and  zoo* 

lb.  boxes,  .  17 ;  leos_...„„ . J9 

"  Salami,  G.  A.  P.,  jo  and  zoo-lb. 

boxes,  .16;  less . . . 

"  Tongue  Sausage . per  lb.  .18 

Smoked  Braonichweiger  U vor  San* 

••  aa^zzzzz^ 

“  Petit  Deiicateu  Frankhiiten,  plain, 

per  do* . 

“  Petit  Deli  cates*  Frankfurters  with 

Sauer  Kraut . . . per  doa. 

**  Lebanon  Beef  Bologna . per  lb 

"  Paprika  Sp^k . « 

Mettwurst,  half-round  . . .  ** 

Liver  Sausage  (Speciai),  &uffle]  gooae"  or  sar- 


z  00 
•*5 


dellen.. 


Smoked  Thtuinger  Blutworst . 

^®®®^nXHtsf*M»»«tM«»SSS««. 


per  lb. 


PICKLSD  MEATS. 

Lamb  i  ongues  (Derby  Brand),  pint  glass  jan. 

per  dos . . . .  4.75 

(Derby  Brand),  quart  glass  jan 

f^zaos..-.,.,.— . v .  5.„ 


(Derby  Brand),  zo-os.  jan, 

_  ,  P«z  dos . — . .  s  50 

Calves  Head,  In  round  tins . per  dos  z  6< 

Pickled  Meats,  In  glass .  “  i’oo 

(Tripe,  Ox-Heart,  Beef  SaMd,  Pig's  Feet. 


Do  You  Buy 

Pasteboard  orApples 

when  you  buy  cartons  ? 


Our  new  package,  hermetically  j 
sealed,  sanitary  packed  gives  full  j 
weight,  stops  shrinkage,  prevents  i 
accumulation  of  dirt,  retains  flavor 
and  richness  of  apple.  No  de¬ 
preciation  in 


QUALITY  OR  QUANTITY 


Let  us  send  you  trial  order,  regu¬ 
lar  market  prices. 

We  also  pack  25  and  50  lb.  boxes. 

PRIME,  CHOICE,  FANCY 

A  card  brings  delivered  quotations. 

E.V.  Peirson  &  Co.,  Newark,  Wayne  Co.,  N.Y. 


-- 


You  Can  Use  Kerosene 
Gas  or  Gasoline 


The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 


ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


GROCERY  WORLD 
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Beei  Salad,  In  glaaa . per  do«.  i.oo 

“  “  In  pint  jars,  glass .  ‘ 

«  “  in  quart  jars,  glass .  " 

Lamb  tongues,  In  glass .  “  *  -®° 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  Or 
Palls. 

Holland  Herring,  mixed,  "Y.  M."  Kbbl.5.50  60-75 

“  milkers,  “  %  hbl.  6.50  75-85 

“  mixed,  Standard,  bbl, 

jfibbl .  5.50-6.50 

Holland  Herring,  milkers,  Standard,  bbl. 

%  bbL . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

%  bbl  8.00 . 

«  milkers,  large  fulls,  bbl 

%  bbl.  8.00..— . 

Marlnlrte  Herring,  Imported,  abont  40  In  pall.  x.*5 

Roll  Herring,  Imported,  about  35  In  pail- .  J-oo 

Spiced  Herring,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . per  lb.  15 

Matjes  Herring . . . per  paH 

BISMARCK  HERRING. 

Pint  slse,  round  tins,  with|key . per  tin  .20 

Quart  “  '*  “  .  I'  -35 

t  Qt.  "  "  “  .  -55 

4  Qt.  *'  "  “  .  "  »•«> 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

RollMops,  4  qt.dn,  1.10,2  qt.  tin,  .60,  qt.  tin  .50 
Brat- Haring,  4qt.  tin,  1.10, 2  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  dos . . . —  *'5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand)  .......per  keg  .75 

“  5-lb.  pails . per  pall  .55 

“  10-lb.  palls . .  ‘‘  *  05 

Cut  Spiced  Sardines,  per  ro-lb.  pall....  “  .75 

“  “  5-gal. keg . per  keg  3.75 

Russian  Sardines,  In  glass  jars . .per  dox.  3.25 

NORWAY  ANCHOVIES. 

Original  Package . . . P«r  jfi  bbl.  5 . 50 

Repacked  in  5-lb.  pail . per  pall  .60 

“  in  io-lb.  pall . . .  i.io 

“  In  5-gal.  kegs . per  keg  a. 75 

**  in  )4-lb.  flat  tins . per  do*.  .95 

•*  in  )<-lb.  tall  tins . -  “  i-5° 

“  In  i-lb.  tall  tins .  "  a  00 

Fancy  Kegs — i|i  keg,  .80 ;  %  keg,  .42;  V  keg, 

•3»;  X^eg . -  *° 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.35 

pint  jars . per  doi.  6.00 

“  large  tumblers . -  “  *-*5 

email  tnmblera .  11  X.2S 


*  RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  doi  19  5°  %  kilo  Cans,  per  dx.  19  50 
U  “  “  10.50  &  “  “  ro  se 

%  "  "  5.50  H  “  “  5-50 

li  "  *’  2.75  A  '*  “  «  75 


GERMAN  DILL  PICKLES. 
Regular  Sisa. 

60  gal.  cask — abont  2000 . P«r  cask 

50  “  bbl.—  “  iaoo _ _ - . per  bbl. 

15  "  keg—  **  500 per  100 

o  “  keg —  “  300 . 

5  “  keg—  "  150 . 

to  lb.  pall —  “  50 . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . .. . per  bbl. 

10  “  keg . . . per  keg, 

5  **  11  M||  nmmiiHMMUHlimt  “ 

IO  lb.  P&11  aaeeeMee eeeeeeeeeee teeeeee seeae  pw  P^H* 


COTTOLENE. 

3oa-lb.  tins . per  case  6.50 

15  4-lb.  "  . . .  6,50 

6  ro-lb.  “  .  6  50 

Freight  prepaid  on  two-case  lots. 


IMPORTED  LBBKUCHEN. 

Dampfnusse  (Pfeffernusse) . per  lb. 

Spitzkugeln . . . .  “ 


LBBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg... per  bundle 

Basler  Lebkuchen.No.  1,  6  ‘  ...  “ 

«  “  No.  2,  6  “  ...  “ 

«  No.  3,6  “  ...  " 

Amandines,  9-lb.  tins . 

x  small  tins . . . . 


6.50 
*.  40 
I.25 


.18 

.»5 


.30 

.50 

•75 

1.00 

S-»5 

■55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  3  gal.  keg  a.50, 

10  gal.  keg . -  f'S0 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

bags,  per  bag . .  *  •  75 

Green  Kern . Per  j lb.  .  10 

Potato  Flour . . 

German  Dried  Pear* . 

Dried  Mushroom* . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . 


* 


EGGS.  Per  Dox. 

Nearby,  candled  and  selected, 30-doi.  crates...  .19 


Western... 


.18 


CHEESE. 

New  York,  Full  Cream,  new, fancy,  40-lb.  bxs.  .15 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.13-.14 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 15)4 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . 

Anchovies,  In  oil,  bottles . 


Anchovy  Paste,  tancy,  per  dos . - . 

“  plain,  per  dox. . 

Bouillon,  Burnham,  pints,  a  dos.  In  case . 

“  “  %  pints,  2  do*.  In  cate.... 

Capers,  Nonparlel,  %  gallon  kegs . 

<<  “  Quart,  glass . per  dox. 

“  *«  bottled,  %  size...  .per  doz. 

11  11  ii  jj  “  .  “ 

„  11  11  ^  a  .  a 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
•'  med.  “  “  12  “ 

»  small  “  “  24  “  " 

Cherries  In  Maraschino,  In  glass,  r-doz.  case... 
Clam  Chowder,  Burnham,  1  lb.,  4  dz.  cse.  p.  dz. 

«  “  31b..  s  dz.  case 

Currie  Powder,  pints,  per  doz . 

“  40*-.  ;;  . 

Russian  Caviar,  JJ’s . 

"  . 

*•  K’» . . 

i’« . 


.28 

4.50 

3.25 
4-75 
3-75 
3-75 
2 .00 
i.S° 
7. 00 
2.35 
1 .90 

1. 15 
4*5 
5  .00 
4.75 
7.00 
.90 
2.20 
3-5° 
2.35 
i-5° 
2.65 
5.00 
9  85 

18.50 


French  Peas,  Extra  Fins,  per  case. .  18  .00 

“  Fins,  per  case . . .  16.00 

“  Moyen’s,  per  case . -  13  -5° 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  roper  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb—  .  19 
>•  “  Dinner  Biscuits,  per  lb...  30 

'*  “  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dox .  2.25 

x  x  pints,  per  dox . 60 

Salt,  In  4 -dox.  stone  jars .  *•  75 

Morris’  Extract  of  Beef,  4  ox.,  per  do* .  6.50 

"  ”  “  t  os.,  “  .........  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  x  x  ^  01 . per  dos.  4.00 

x  x  11  g  ox .  “  7.S5 

“  •*  ‘  16  os . ..  "  13-5° 

Theodore  Marquet  Mushrooms : — 

First  Choice .  *7  °° 

Choice,  100  tins  per  case .  25 .00 

Extra,  "  “  . * . 

Hotel.  "  ■*  . - . 3  00 

Truffles,  A . per  tin,  .3* 

“  J4 .  -55 

"  W .  "  *.»S 

x  g .  «  2.25 

Shrimps,  Pickled,  small  sixe . . .  *.15 

Dunbar’s  Shrimps,  a  dos,,  per  dot. .  *  -  *5 

“  Figs  in  Cordial,  1  doi..  per  dox .  5.00 

Bishop’s  Figs  in  Cordial,  1  doz.,  per  dot_ .  6  50 

Crystallized  Ginger,  z-lb.  tins,  per  dox— . .  4  00 

“  “  X-lb.  “  .. .  2 .25 

Rose’sLlme  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  doz .  2.35 

“  Peach  Water,  per  dox.... . — .  2.25 

Pitted  Olives,  per  doz. . <•»* 

Armour's  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

“  4  “  I  X  8.20 

X  8  “  i  "  15-9° 

X  16  “  K  "  29.75 

Armour's  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4-45 

X  g  II  ,  X  8.20 

“  16  "  y2  "  . *6  °° 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  “  .  6.00 

i  “  large  “  73  "  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  °° 

X  x6  x  ,  ..  14.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 


“  2  fancy  jugs . 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case.... 


..per  bottle 
. per  jug 


5  x  . per  bottle 

2  fancy  jugs... . per  jug 


a.50 

7.20 

3.50 

1.50 

3.50 
7.20 
3-50 

1.50 


mC  ORET7^ 
'Without  Hul; 


“I  wouldn’t  handle  itT  I’m  selling  enough  brands  of 
canned  corn  now  ?  ” 

Do  you  say  that  to  our  Winorr  proposition  ?  If  you  do, 
you  can  hardly  know  about  Wiaorr,  because  in  the  ordinary 
sense  it  is  not  canned  corn  at  all.  It  is  a  corn  specialty  corn 
packed  without  the  hulls.  You  have  nothing  like  it  now,  and 
for  that  reason  it  competes  with  nothing  and  has  no  competition. 

True,  it  may  cut  in  somewhat  to  your  sales  of  other  brands, 
but  what  of  it,  if  it  makes  you  as  much  profit  and  gives  the 
customer  better  satisfaction  ? 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vege¬ 
tables,  moist  and  condensed  Mince  Meat,  Catsup  and  Salad 
Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United 
States. 

The  Pressing  &  Orr  Co. 

Norwalk,  Ohio 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

« 

Flour 


t  YSsBg: 

In 

vuw'*'*'* 

^SHBURNCROSBYC1 


Now  Sold  by  Philadelphia  Jobbers 


IS 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA, 


KW  MR  ITXIMGi  TC  KDV6RTISBRS 


KINDJLY  W6NTICN  "GBOCBHY  in/iQSwUG*  ’ 
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FLOUR.  Per  Bbl 

King  Midas .  6.60 

Gold  Medal .  . .  (, . 35 

Millbourne .  6,0 

On  Top .  6 . 50 

Ceresota . .  6  15 

Pillsbury’s  Best . .  6  15 

Taylor’s  Fancy .  5.53 

Semper  Idem . 4.75 

Pride  of  the  Weat . . .  s,2j 

Sunbeam. . . . . .  S.05 

Quaker  City . . . . .  5.75 


SELF-RAISING  FLOUR. 

Franklin,  30  packages . .* . 

Hecker’s  Superlative,  32  packages . 


3- 5° 

4- 32 


PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.35 

Uncle  Jerry,  40  packages .  2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4  ,io 

Fancy,  125-lb.  sacks . per  100  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal —  por 

Lea’s,  white.  Table,  100  lbs .  2.03 

“  yellow,  granulated,  100  lbs .  2.00 

“  table,  100  lbs . . .  x  05 

Western  yellow,  granulated,  too  lbs. .  x.7S 

Western  white,  granulated,  100  lbs .  1  70 

Quaker  36  packages .  » '.  85 

Farina,  Hecaer  s,  24  i’s,  per  case .  x, 40 

Schumacher's,  14  packages,  per  case..  1.20 

Beans — 

California  Lima . per  lb.  .0-54 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  a  •2714 

Medium,  Fancy,  grain  bags . bu  2  35 

Pea,  fancy,  grain  bags . bushel  2.4® 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.42 

Red  Kidneys .  «  ,  90 

Pea*-- 

Pree“ . . . per  bushel  a  4254 

spin,  yellow . «« 

green .  •< 


•°SlA 

.06 

•  os  A 

.06 


•  SO 

25 

I  .10 


30- 

Lentils — 

000000,  110-lb.  bags . per  lb. 

Less  quantity .  “ 

Shaker  Corn — 

Fancy,  barrels . . . per  lb. 

Leas  quantity . . .  ** 

Hominy — 

Lea'a  Breakfast,  10  pkgs... . . . case 

Lett's  Pearl,  100  lbs . per  bag 

Schumacher's  Breakfast,  xo  pkgs.  to  case....  _  ..„ 

Western  Pearl,  ioo  lb.  bags .  i  .80 

Western  Grits,  100  lb.  bags .  1  75 

Barley — 

00 . . 

No  3,  xoo-lb.  bags . 

Noodles,  Climax,  24  xoc.  pkgs.,  asst.,  case .  x.15 

\\  "  48  sc- p«g*.,  case .  x  .25 

#  asstd.,  34  jc.,  ie  xoc.  case...  x.20 

Smith's,  30  10  c.  packages .  i  .90 

11  11  assorted,  5  and  10  c .  1.90 

Golden  Egg,  3  and  10  cent .  t 

Golden  Egg,  5  cent . . .  ,‘s5 

Golden  Egg,  10  cent . . . 1.55 

Oatmeal,  t>,  por  bbl. .  6.6$ 

"  “  kegs  too  lbs.,  per  keg .  3.55 

Oaten  Gtads,  in  cases —  Per  case 

A  vena,  18  packages.... .  ,  .2u 

Banner  C ats,  so  packages. .  ,  ,, 

H.  O.  Oats,  24  packages .  -  0o 

Mother's,  18  packages . . .  ,  ,  - 

Quaker,  18  small  size .  x ’  i0 

Quaker,  20  large  size .  4[3j 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5  2Q 

Avena,  per  keg,  90  lbs .  ,  2, 

Standard,  180-lb.  bbls . . . 

"  90-lb.  bags . . .  2.95 

Sago- 

Fine,  bags  about  160  lbs .  r/ 

.0754 

•08  >4 
.0754 
2.85 
.04% 

o*X 
•0454 
.05 


50-lb.  lots ... 

Admiral,  Pearl,  S4’s . . . 

Tapioca,  Instantaneous,  50  i’s. . 

Colburn's  Hasty,  36  pkgs . 

Minute,  J4 -gross,  per  bo* . ..." 

Flake,  about  1S5  lbs . per  lb. 

"  less  quantity. .  “ 

Pearl,  150  lbs .  •< 

“  less  quantity .  •' 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  7  c< 

Purina  Cream  Graham . per  bbl 

Ralston  Barley  Food.  *4  *'«. . per  case  3.8s 

Ralston  Health  Food,  34  s's,  packages  '*  *  3  00 
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Purina  Whole  Wheat  Flour,  so  5's . per  case  4.30 

Egg-O-See .36  packages .  *  .  «0 

Eg£-0-See  Corn  Flakes,  76  packages .  2  65 

Cook's  Mai co  Rice,  36  a-lb.  packages .  4.20 

Force  Food,  36  packages . . . .  .  7  20 

Mapl  Flake,  76  "  .  4 

Malta  Vita  Corn  Flakes,  76  packages  ..  2  kc 

Malta  Vita  Wheat  Flakes.. . *. 

Post's  Toasties,  24  packages . .  2.70 

Shredded  Whole  wneat.  so  packages  .  c  00 

..  ••  f  “  .5  “  IS 

Cream  Wheat,  36  packages.. .  ,  so 

m,  *4  package® . . . .  2 . 85 

Ffaked  Rice,  Cook* *,  24  package*. .  * .  7Q 

Wheatlet,  30  packages .  3.45 

Wheatona,  36  Packs . 4.20 

Grape  N utt,  24  packages . 2 !  70 

Korn  Kinks,  72  packages .  2 .  Js 

Pettijodn’s  Food,  18  packages.. .  ,  ,, 

Presto,  18  packages .  , 

Quaker  Puffed  Rice,  36  packages .  2  65 

Quaker  Wheat  Berries,  36  packages......... .  2.65 

Triscult,  30  packages . . . ]  a  JO 

Kello-g’s  1  ousted  Corn  Flakes,  36  packages..  2.80 

Zest,  36  packages,  10  cent  size .  4 

Zest,  24  packages,  15  cent  size. .  1  go 

Zest,  so  packages,  25  cent  size .  3  90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’z  Sparkling . . . p«r  do, 

1  Acidulated . *<• 

Cox’s,  large .  ’  •< 

"  small.  . . . . ■■ 

Plymouth  Rock,  Pink  or  White!™™’  “ 

Nel,?>n'‘ . do,. 

small . . . .  tt 

Bromangelon,  assorted  3  doz .  *« 

Fruit  Puddine.  2  doz.,  asst,  flavors  ...  " 

Jell-O,  assorted  flavors,  2  doz . 

Jell-0  Ice  Cream  Powder,  a  doz . .  !  “ 

Chalmer’s,  shredded . 

Chalmer's,  granulated . ”  ^ 

Chalmer’s,  No.  1  packages . 

Peter  Cooper .  . . . . ]  g! 

Tryphosa . . . . . . . per  doz,  0254 

Imperial  Wine  Jelly . per jloz.  .95 

Gelatine,  McKin 


z.io 
1  10 
«-57X 
•95 
1.20 

«■  35 
•  95 

•87X 

.80 

■87M 


Wetmore’s  Donnie 


.per  gross  xz.oo 


per  doz. 

,  - .  36  toe. 

Kusto,  60  5 -cent  packs . per  case 

Puddine,  assorted,  s  doz . -..per  case 

D-Zerta  Jelly,  assorted,  2  doz. . .‘.per  doz 


•85 
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macaroni.  Perlb 

Garosa  Alphabets,  square,  S5  lbs . os54 

;;  -  »  . .  .05H 

Marcaronl,  long,  “  . . . .  OJ^ 

„  “  „  square  “  . . . .  .0654 

L"““  v^^Sl,10^  ‘S..n- . . . H* 

*  Golden  Seal  ”  Egg  Nudeln,  fins, 
and  broad,  48  5 -cent  packages . 80 

‘ 1  Plain  "  Noodles,  24  ,4b.  cartons™ .  ,  .So 

“  “  48  54-lb.  ••  ,.90 

Egg  Alphabets,  48  5 -cent  packages .  1 .80 

Egg  Barley  (Eler  Game),  48  5-centj>kgs_...  1 .80 
*4  5 -cent  ABC  and  14  5 -cent  Egg  Barley...  1 .80 
Macaroni  and  Spaghetti,  “La  Fleur  d»  Ids’’ 

brand  (French  style),  *5  1/1  cartons .  a. at 

“Golden  Seal”  brand,  aj  1/1  packages  (long)  1 .88 
"  “  481/s  “^-c.  size  1.80 

“Golden  Seal’’  Macaroni  and  Spaghetti, 

lithographed  cartons,  25  x/i  cartons _ ...'.  a. 00 

“  Golden  Seal ’*  Egg  Macaroni,  25  10-cent 

cartons . .  „  ,  .gg 

“Imperiale”  brand,  25  x/i  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabets)  Elbowa,  i4b. 

cartons,  34  packages . . . . 1 .94 

Spice  Drops,  In  baskets,  20  lbs .  x.6» 

In  boxes,  is  lbs . . .  ,  00 

Small  Lebkuchen  (Honey  Cakes),  10  5 -cent 

packages  tn  bundle. . . . ™per  bundle  .  30 

Bulk,  xa-lb.  wooden  boxes . . . .  .08 


FIXTURES. 

H.  F.  Hescock. 

Coles’  Coffee  Mill,  No.  y„„ . 

“  “  | 

*•  •*  ,0.“!'  _ . 

“  Stand,  No.  18 _ _ 

Less  «5  per  cent,  discount. 

Scales,  Flour,  No.  t, Tin  Scoop,  10.00  Brass,  14.00 

!  Sugar,  «  s,  ••  ,.oo  “  9.00 

"  Tea,  ••  3,  ••  6.00  ■<  * 

_  Spices,  “.4,  “  ,.,0  -  i.S 

Toss  40  per  cent,  discount. 

600-lb.  Platform  Scale.. . . .  ,,.00 

Standard  Cash  Register .  so. 00 

Tea  Caddie*,  round  front,  No.  9 . per  doz.  9.0a 

..  ..  3——  “  6. jo 

4 .  "  4-50 


Why  Not  Carry  a  Full  Line  of 

Armour’s  Veribest  Meats 

and  Get  the  Nice  Business  They  Will  Bring  You? 


-liTuficsl~ 


ftWiUfrEai 

I  r  j  I 


OX  TONGUI 


L  h..Vt,r-'j 


rmour’s  are  the  best  and  most  people  know  it.  Your  customers  will  find  them  always  highest 
m  quality,  sweet  and  clean  and  deliciously  flavored.  Women  know  Armour’s  Veribest  Meats  are 
timesavers,  thoughtsavers  and  moneysavers.  They  feel  confidence  in  every  can.  They  get  into  the 
habit  of  buying  Armour’s  and  never  change. 

United  States  Government  Inspectors  examine  every  product  that  bears  our  name  and  guarantee 

its  purity.  & 


ARMOUR  #  COMPANY 

CO 


SITING  TO  ADUERTISBRS  KINDLY  MENTION  "GROCBHV 
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Tobacco  Cutter* .  1  -S0 

Alarm  Money  Drawer* .  1  •  5° 

Bag  and  Twine  Holder . .. . . .  i.oo 

Barrel  Coven.  Sunk  Handle*,  ai  ln...p«r  do*,  a. 5° 
“  Top  “  ai  In...  “  a.oo 

Beef  Cutters . . .  6  °° 

Bung  Boren,  Enterprise  No.  a,  iJ4  to  a  In .  i.oo 

Can  Openers,  “  Never  Slip" . per  do*.  .90 

Hopper's  Can  Opener . per  gro**  13.80 

Cheese  Cutter* .  8  00 

Coffee  Mills,  Dell's  No.  . .  3*  °° 

“  “  .  40  00 

«  •«  it .  65- ■» 

Fruit  Augers,  s  prong . .. .  1  •  5° 

Measuring.  F  streets, . . . .  *  ■ 00 

Philadelphia  Scoop  Co’*  Sugar  Scoops 

Indestructible,  No.  4 . per  do*,  g.oo 

*•  j .  “  is. 00 

«  6.... .  “  15  00 

b.  GalvanUed  Steel  Blades,  No.  3-per  do*.  4  *° 
«  •<  4..  “  5.40 

«  /  “  5..  “  7. 20 

X  Quality,  No.  3 .  “  t 

ti  *  '*  2.00 

^eeteaeeeeeeee  *•••••••  ••••••  J 

'•  . “  3-40 


Sherer’e  Ecllps*  Counter* 

No.  of 

Each. 

Med.  Shore,  No.  i  ... 
Large  Irish,  No.  2 . 

No. 

Length. 

3  feat  8  Inches, 

Drawers. 

Extra  Irish,  No.  2 . 

6X. 

9 

15.  OO 

Medium  Irish,  No.  a.. 

8X. 

4  feet  10  Inches, 

19 

30.00 

Small  Irish,  No.  2 . 

i°Xi 

6  feet, 

15 

35  .OO 

Irish,  No.  3 . 

la  X . 

7  feet  3  Inches, 

8  feet  6  inches. 

is 

28.00 

Large,  No.  3 . 

14X1 

21 

31.00 

Herring. 

I«X. 

9  feet  8  Inches, 

24 

35-0° 

Lab.  Split,  Lg.  No.  i. 

I8X, 

*0  feet  10  lathee, 

*7 

40.00 

Lab.  Split,  Lg.  No.  a. 
Shore,  Round,  Large. 
Shore,  Round,  Med... 

Ocean  Whitefish . 

Salmon,  Halifax . 

Shad,  No.  1,  Mess . 

30 

zi  f tet, 

3° 

45  00 

Capacity  of  Drawer*,  40  to  60  lb*,  each. 

We  will  bill  at  10  per  cant,  ducount  from 
th**e  prices,  f.  o.  b.,  Eton,  N.  Y. 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley —  SHREDDED  COD. 

Dime  cartons,  a  do*,  in  case . per  do*.  .  90 

Tins,  Keyed  (Jewel)  a  do*,  in  case..  “  .95 

Large  carton*  or  tins,  a  do*,  in  case  “  a.oo 

Dime  Tumblers,  a  do*,  in  case .  **  -9° 

THREADED  FISH.  Per  do*. 

Swansdown,  a  do* . &S 

Osprey,  a  do* . . . 45 


MACKEREL. 

too  lb.  100  lb.  50  lb.  10  lb.  8  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  *... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  37.00 
Ex.  Norway,  No.  4...  23.00 

Ex.  Bloaters, xxx .  38.00 

Ex.  Bloaters,  xx .  33 .00 

Fancy  Shore,  No.i...  30.00 
24.00 


Soales,  Dell's,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  1 
«•  *  11  lj< 

it  l<  «  t 

l(  H  ««  3 

ff  K  ««  4 

11  Grocer*',  without  weights,  Brai* 

Scoop  and  Brass  Plate,  No.  z 

M  “  l« 

it  a  •*  | 

04  u  it  J 

«  it  *•  ^ 

“  Batchers* ,  without  weights, No.o 

»t  t<  t<  j 


7i5  1 *33 


7-50 

6.50 

7.00 

6.00 


— 3i— 

STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  do*.  In  case....  1.30 

“  small  size,  2  do*,  in  case . 90 

Glass  Tumblers,  sealed,  2  do*,  in  case .  *  .30 

Screw  Top  Jars,  a  do*.  In  case . . 


12  .  IO 

6.25 

1.40 

1.17 

I9.60 

10.00 

a.  15 

*  77 

17.  I* 

8.75 

1 .90 

1.57 

15  6a 

8  00 

1.75 

1  45 

12.60 

6.  50 

1-45 

1. 21 

12.10 

6.25 

1.40 

1. *7 

11.60 

6.00 

*•35 

1. 13 

10  60 

5. SO 

1.35 

1.05 

9.60 

S  03 

1. IS 

•97 

4-3J 

3.85 

4.10 

3.60 

*  «5 

z  .62 

•45 

I.IO 

4**5 

1.00 

.85 

Shad,  No.  a,  Mess..... 
Haddock,  Pickled . 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . - . - . 

Gilt  Edge,  40  lbs . . . 

Favorite  Middies,  60  lbs . . . 


.08 

.06 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  *-lb.  bricks,  40  lbs.. 

Snow  white,  i-ib.  bricks,  so  lbs._ . 

Favorite  Cod,  a-lb.  bricks,  40  lbs . 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . — . *•••■• 

Medium  Bank . . . 

Pollock . . . .  .05 

Hake . 

In  original  cases,  430  lbs.,  Kc.  less 


.09 
•  °6J4 


■(■i'A 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

Cromarty  Bloaters,  50s . per  box 

"  "  100s .  “ 


•  17 
■  *7 


■27 

.80 
1. as 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  35  lbs . -••  -°9X 

Fancy  N.  Y.  State,  48  1  lb . 09% 

Choice  N.  Y.  State,  50-lb.  boxes . 08)4 

Apricots — 

Extra  Choice  Royals,  35  lb» . >8 

Choice  Royals,  *5  lbs . 16 

Standard  Royals,  35  lb* . *3/4 

Cherries — 

California,  unpltted,  Black.  35  lbs . 

California,  pitted.  Black,  35  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  1* . 

Gold  Medal,  loose,  35  lbs . °7|4 

Private  Growth,  extra,  cleaned,  36  lbs . 0754 

«<  cleaned,  30  lbs.  bulk. . 07'^ 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . *3ja 

Fancy  Muirs,  25  lbs . . 

Extra  Choice  Muirs,  50  lbs . *3 

Choice  Muirs,  25  lbs . 12 V\ 

Choice  Muirs.  50  lbs . **J4 

Standard  Yellow,  25  lbs . 09A 

Standard  Yellow,  50  lbs . *8 )4 

Pears — 

Choice  California,  Bartlett,  35  lb . 09 


•  07X 
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PRUNES.  SjT-a  §2  1 2 

bo—  33  &  4 

30-  30,  25  lbs . 

30-  40,  as  “ . 08 >4  .08  -07%  -°7K 

40-50,25“ . 07)4  .07X  .0754  .06)4 

50-  6o*  35  “  .07*4  .07  ■<*% 

50-  60,  50  ** . 07  -°6 

60-  70,  25  “ . 06%  .«6/4  .*<> 

60-  70,  50  “ . 

70-  80,  25  “ . 

70-  8°,  SO  “ . 

80-  90,  50  “ . 05X  »°5X 

90-100,  35  “ . 

90-100, 50  “  ......  .04X  .°45» 

100-130,  50  " . 

Raisins— 

Muscatels,  4  crown,  50  lb. . - . ••••  -05/4 

«  3  “  30  lb . . . 04X 

••  s  •*  50  lb . _ . 04X 

Cal.  Thompson  Seedless,  50  lbs . - . *6)4 

Cal.  Cleaned  Sultanas,  50  lbs . o6)4 

Cal.  Sultanas,  50  lbs . °®!» 

Cal.  Seedless  Muscatels,  50  lbs . °o 

Llano,  Layer,  Valencias,  38  lbs . °5X 

Gilabert's,  Layer,  Valencias.  a8  lbs . .  .06 

Raisins ,  Seeded — 

G.  &  S.  fancy,  36  is . . . °7t2 

Butterfly,  fancy,  36  is . 08 

Owl,  fancy,  36  is . . 

Harvest,  choice,  36  is . °7 

Citron,  fancy,  boxes,  10  lbs . - . *77* 

“  fancy,  as  lbs . *7)» 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . i> 'A 

Orange  Peel,  fancy,  boxes,  10  lbs.,  net . .  .  «»X 

CEREAL  COFFEE. 

Postum  Cereal,  15-cent  slse,  s  dozen. .  a .  70 

“  *5.  “  1  “  .  a. 25 

“  15-  and  15-cent  lire,  assorted.,  a. 50 

Grain-O— 

Case  No.  4  1  dot.  rK-cent  slse,  X  do*- 

25-cent  site  in  cose  . . per  case  1.30 

Case  No.  s,  1  do*.  a6-cent  size.... . “  “  *.05 

Case  No.  6,  a  do*.  15-cent  »l*e . .  “  “  «-47X 

2  dor.  15-ceut  size,  1  lb . per  do*.  1 .  JJ 

Ralston  Health  Cereal,  36  10-cent  »i*e .  a. 75 

Kneipp's  Malt  Coffee 
24-26  oc.  package,  packed  1  and  4 

do*.  In  case  . - . per  do*.  ».*5 

34-12  os.  package,  packed  a  oz.  In 

case . - . .  “  “  *-*5 

Perfection  Rye  Coffee  *4  *  lb.  pkgs . —  *.40 


HORSERADISH. 

Tumblers,  10-c.  slse,  2  do* . per  do*. 

Tumblers,  5-c.  size,  a  do* .  “ 

Tumbler*,  10-c.,  Lord’s  Prayer,  a  do*.  “ 


It  isn’t  so  much  a  question  of  “Getting  Along”— the  other 
fellow  may  get  along  so  much  faster  that  you  won’t 

be  in  the  race — 

What  you  want  to  do  is  to  “Get  Ahead ” 

Your  best  asset  is  “ENTERPRISE’’ 
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With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SECP-PRIMINQ  |3|  Tl\yf|Z> 
and  MEASURING  1 

Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $6.00;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 

The  Enterprise  Mfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 


SN  SgmTIISlO^  TO  RF.VERTISERS  KINDLY  WBNTION  "CROCBRY  WORLD 
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ink. 

Arnold's,  black,  3032.... . por  bottle  .48 

Continental,  red,  1  dor . 30 

“  black,  3  doz . 25 

Royal,  black,  3  doz . 25 

Stafford,  Commercial,  3032... . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys—  No.  o.  No.  z.  No.  2 

Macbeth,  Pearl  Top .  3-9®  4.10  4.80 

Acme,  Victor  Top . .  3.60  4.20  4.80 

Pure  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2.7s 

Cold  Blast . . . . . 4J4  doz.  3.38 

No.  1.  No.  2 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

“  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  .j5  ,75 

No  charge  for  packages. 

OH  C  ans¬ 
i-gallon,  Glass . per  doz  2.25 

i-  “  Galvanized .  “  2.10 

S-  “  Lenox,  Spout .  “  5.00 

3-  "  “  Spigot .  “  5.50 

5-  “  Colombia .  “  7.00 

5-  *•  Banner .  “  8.00 

S-  “  Climax,  Pump .  “  10.00 

S-  "  Home  Rule,  Pump .  "  ra.oo 

Lanterns — 

No.  o,  Standard. . per  doz.  4.75 

No.  o.  Dash .  "  7.80 

Cold  Blast .  “  8.00 

LIME. 

Prepared,  2  doz.  In  caso . per  doz-  .52}$ 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05X 

“  "  25  lb.  boxes,  X  lb .  “  ,o6§ 

Acme,  r  lb.,  sifting,  25-lb.  boxes . 05X 

LYE  AND  POTASH. 

Banner,  4  doz . per  case  3.15 

Babbitt's  Potash,  4  doz .  “  3.30 

Lewis’ .  **  3  2j 

Red  Seal,  2  doz .  «  1.87U 

“  4  doz .  “  3.65 

Popular,  4  doz . .  "  ,  45 

MATCHES.  Pergro 

Ohio  Blue  Tips — 

200’s,  1  gross . per  case  1.70 

500  s,  too  packages . .* .  “  3.25 

SCO’s,  1  gross .  •<  4.5o 

Cliio  Noiseless — 

500  s,  r  gross . . . per  case  3.75 

King  Bird — 

100’s,  3  gross . per  case  2 . 85 

500  s,  1  gross .  <  4.00 
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Swlft  ft  Courtney’s,  aoo's,  t -gross  case .  Z.75-X.90 

"  4®o'*,  1  "  .....  3  50-3  7® 

5oo  s,  z  .. . ..  3-75-4-O0 

Blue  Hen,  *001,1  "  .....  1.50-1.60 

5oo’s,  z  "  .....  4.00-4.25 

Per  Gross 

Vulcan  Parlor,  65’a . . 

100’s,  5-gross  In  case . 90 

"  300’s . .  3.  Q5 

Vulcan  Safety,  65s,  No.  37 . 55 

"  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

No-  37.  5-gross  cases . 50 

100's,  5-gross  cases .  .90 

No.  t5,  gross  cases .  1 .20 

_  ,  "  No.  32,  5-gross  cases . 55 

Safety . . 45 

Mazeppa  Parlors,  soo’s .  3  50-3-75 

Searchlight,  500  s. .  4.25-4.50 

Prws,  200’s .  1.80-1.90 

“  soo’s... . . .  4-50-4  73 

America,  too  l . . .  z. 30-1. 35 

American  Paraffine,  500's,  ex.  qual .  4  •  z5 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5 .50 

Our  Darling,  X  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  " 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  <*  .  « 

5-lb.  glass  jars,  6  In  case,  «  . per  case 

18, 37  ana  68-lb.  belts.,  XXX,  Snperior..per  lb. 
5-lb.  gl.  jars,  6  in  case  XXX,  “  per  case 

Barrels  and  half  barrels,  Fairmoant . per  lb. 

18,  37  and  68-lb.  buckets,  "  .  *« 

Wm.  J.  Troth  :— 

Barrels  and  half  barrels.  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “ 

10-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  “  •' 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  "  .  “ 

Campbell's  Mince  Meat,  30-lb.  palls .  11 

Mrs.  Wells’,  bbls.  &  X  bbls.  &  30-lb.  Idts.perlb. 
New  Year,  bbls  and  kegs  and  30-Ib.  klts..per  lb. 
Crescent ,  bbls.,  %  bbls.  and  30-lb.  kits  “ 


•per  crate 


•o8  « 

•°9 

6.25 

3- 65 
380 

•»3 

4- 40 

■07K 

.08 

•o8« 

a09 

6.25 

3- 65 
3.80 

•»3 

4- 40 
•°7« 
.08 
.08 
.06 
■05 
•04K 
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8chlmmel's,  30-lb.  Kits,  bbls.,  X  bbls_.per  lb.  .07X 
“  18  and  37  lb.  Kanakins....„  "  .08 

"  zo-lb.  Kkns  6  to  crate. ..per  doz.  0.80 

5-lb.  “  «  ••  5.30 

'*  5-lb.  Glass  Jars,  6  to  case  •«  6.2s 

National,  30-lb.  K.ts,  bbls.,  %  bbls . per  lb.  .05X 

Southwark,  30-lb.  pails,  bbls.,  %  bbls.  “  .04M 

Atmore  ft  Son,  Extra  Family— Seedless 

No.  3,  glass  jars . per  case  6  jars  4.50 

_  No-  3,  gla»«  jar* .  per  case  6  jars  3.15 

Family — Seedless. 

No.  5,  wooden  palls . per  box  6  palls  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . oq\C 

Celebrated — S  eedless . 

Barrels,  Halves,  Quarters . per  lb.  .  08W 

Wooden  Palls,  r8,  37  and  68  lbs .  ‘  .09% 

Atmore’s  Mincemeat,  No.  2,  2  doz.  In  case, 

_  Per  doz . x  2  00 

Cartons  Condensed,  ( 3  dozen  In  case,) 

per  gross... . . .  n.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  .8.  21  and  68  lbs...„.„.  "  .08 g 

Wooden  Kits,  No.  20  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .18 

Headlight,  isetest . . .  ••  .12& 


OLIVES. 

32  or.  tin,  25  tins  to  case . 

Trade  discounts  on  quantity. 

H.  Kellogg  ft  Sobs,  Agents:— 

Theodore  Marquet,  Mammoth,  64  or . 

“  Extra,  64  or . 

Mammoth,  quarts . 

**  Extra,  quarts . 

“  Extra,  pints . 

Mammoth,  pinta . 

Extra,  X  pints . 

Doz. 

..  12.50 

..  6.50 
..  6.  co 
..  4  CO 

..  2.75 

[as.  HU1  ft  Sons  Co. 

Quarts.  Cal.  style,  z  doz.  In  east... 
Pints,  *•  s  ••  «< 

X  Pints.  “  t  *  « 

Oliver’s  Olive  Oil— 

_  1  dozen  large . 

2  dozen  medium . 

2  dozen  small . 

6  i-gallon  tins . 

per  case, 

<1 

M 

10  X-gallon  tins . 

De  Lucques.  to  oz .  . 

20  5£-galk>n  tins . . . 

.per  gal. 

Farcies  . . .  -  .........  2.40 

Queen,  6  or . 

Pirn  Olas,  18  or . 

Pim  Olas,  roor . 

..  6.00 

ABSKlWAri  U1L 

Stohrer’s,  No.  8,  2  dot . 

Stohrer’s,  No.  16,  2  dos . 

Stohrer’s,  No.  32,  1  dos . 

Keystone,  bottles,  3  dos- . 

• 

.per  dor. 
.per  dor. 
.per  dor. 
.per  dor. 

California,  quart  tins . . 

California,  pint  tins . 

..  3*5° 

..  2.15 

-40- 

olive  OIL — Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  z  doz . 

;;  ;;  pu.,*dox..... 

1  J<-pt».,adoz. 

Rae's,  Lucca,  litre  bottles,  1  dos . . 

25-01.  bottles,  1  doz . . . 

Finest  Snblime,  qts.,  1  dos . 

"  “  pts.adox . 

;;  *;  x-pu., .  d»s.. 

"  “  8-ox.  flasks,  3% 

dos . 


4- 

3 . 
1, 

11. 

8. 

6. 

7- 

4. 


is-ox.  _ 

2 X  dos . '  9. 

Snblime,  8-ox.  Basks,  *X  dos...  6. 

"  "  12-os.  “  2%  dot...  8. 

Rae's,  FlnestSubUme.zgal.,  10  Incase, per  gal.  2.40 
Rae’s  Finest  Sublime,  5  gal.,r  or  2  In  case, per  el  2.3a 
"  “  1  qt.,  40  to  case,  •*  2.65 

‘  Sublime,  i-qt.  tins,  40  to  ca*e_ .  2.  35 

*  “  X-gai.  tins,  20  to  case.. . .  2.2a 

i-gal.  tins,  10  to  case .  a. to 

“  5-gal.  tint,  1  or  2  to  caae_ .  a. 00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4X  oz.  bottles .  4.75 

24  8  oz.  bottles .  7,jo 

12  18  oz.  bottles . 5.75 

2  5  gal.  cans,  esse .  22.00 

10  1  gal.  cans, case . 13.10 

20  X  gal.  cans,  case .  24.20 

40  X  gah  cans,  case .  25.30 

80  %  gal.  cans,  case .  27.50 

Bulk  at  )ao  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.35 

Medium  bottles,  2  doz.  to  case .  7-75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case . . .  11  .oe 


8.50 

9.00 

4-75 

6.00 
6  75 
4-«5 
2. 10 
2  .20 
2. as 
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Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia.  Pa. 

Established  1877. 


REGARDLESS 

of  your  Requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  A\ORE  BOOKS 
SOLD  IN  1907  TMAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


BORDEN’S 

Peerless  Brand 

Evaporated 


Milk 


AN  UNSWEETENED  CONDENSED  MILK 

Made  by  the  Originators  of  Condensed  Milk,  who  for  SO  Years  have  devoted  all  their  Energies  to  the 
I  reduction  of  the  Highest  Quality  Sanitary  JlhlJc,  in  which  Gail  Borden  was  The  Pioneer. 

A  Point  of  Interest  to  Jobber,  Retailer  and  Consumer 

BORDEN'S  CONDENSED  MILK  CO. 

EST.  1857  “  LEADERS  OF  QUALITY”  NEW  YORK 

WRITING  TO  HDiZERTlSERS  KINDLY  MBNTION  "  GROCBHY  WORLD* 
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paper. 

WRAPPING. 

Manila,  15  x  jo,  full . Per  ream 

“  34  x  36,  full,  ao  lbs .  “ 

“  18  x  34,  full,  10  lbs . ‘ 

“  Special,  15  x  30,  6  lbs. .  “ 

Manilla,  Babers’,  15*30,  10  reams  In 

bundle . per  ream 

*•  Roll ,  Grocers’,  9.  13, 15,  18,  so 

or  34  Inches  wide . per  lb. 

Roll,  White,  light  weight,  1*,  i$,  18, 

30  or  34  inches  wide .  “ 

"  Glazed  Fibre,  ia,  15,  18,  30  or  34 

Inches  wide .  " 

"  Glazed  Silk  Parchment,  12,  IS,  <( 

18,  ao  or  34  Inches  wide . 

White  Tea  Paper,  12  *  16,  reg . per  package 

War  Butter  Paper . Per  package 

Parchment  Butter  P»P«*  «  X  ia... 


•  36 

8S  , 

• 37 % 


•°3& 

•03V 

03  % 

•°3« 

.14 

.II 

.40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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■43 

.41 

•35 

•3i 

•29 

•52 

•  5° 

•  43 

■37 

•  32 

•  71 

.67 

■  55 

•49 

•45 

.88 

.85 

.71 

.6l 

•53 

1.09 

1.04 

.89 

•75 

•65 

I  .26 

1. 19 

1.05 

.87 

■77 

1-47 

i-38 

1. 21 

I  .07 

•91 

1.72 

1.64 

I  .41 

1.23 

1.03 

2.08 

1.99 

i  .68 

1.49 

1. 19 

2  39 

2  .  l6 

1.83 

1-65 

i-37 

2-75 

2.56 

356 

3.20 

3-8i 

3.68 

432 

417 

4.80 

4-59 

3  . 

4  . 

5  . 

6  . 

8 . 

10 . 

12 . 

>4 . 

16 . 

20 . 

25. . 

Price  per  1,000  and  not  I 

ia%-lb.  Plain  Flour  Sacks . 

35-lb.  “ 

50-lb.  '•  «  ....... 


..per  M  4.00 
.  “  5-75 
,.  "  n.35 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4. 75 

,f  *•  nnarl 


quart!  ..... 

io-oz.  jars . _. .  “ 

10-lb.  pails... . per  pall 

pall 

«g 

■all 


Tripe,  10-lb.  palls . . . per  p: 

"  5-gal.  kegs . .. . per  ki 

Pig’s  Feet,  10-lb.  pails. . . . per  pi 

".  kegs .. 


5-gal.  kegs .  . per  keg 


5-75 

3. 50 

*•30 

.90 

3  .OO 
I  .OO 
3.35 


Pickled  Beef  Salad,  In  glass . per  dot. 

«  Tripe,  “  .. .  “ 

«  Ox  Heart,  “  .. . 

••  Pig's  Feet,  «• 

Russian  Sardines . 

*•  5-lb.  pails 

"  10- lb.  “ 


. per  keg 

. per  pail 


1 .10 
1. 10 
1. 10 
1. 10 
75 
•50 
1. 00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  35  lbs . r|K 

Loose,  barrels,  30  lbs .  1  ® 


POPPING  CORN. 

Brad’s  “Tip-Top" : — 

50  10  oz.  packages . 

100  10  oz.  packages . * 

24  20  oz.  packages . 

48  20  oz.  packages.. 


Per  case 
,.  2.xo 

.  4  00 

..  2.0s 

4 .00 


I-X-L,  40  is.  White  Rice .  2 . 75 

PEANUT  BUTTER. 

MacLaren’s —  •  Per  doz. 

Small,  3  doz . 92% 

Medium,  2  doz .  r.45 

Large,  1  dor .  2.75 

Peanutene,  No.  s  jars,  3  do* .  1  85 

Peanuteue,  No.  4  lass,  3  dos . 92  lA 

PICKLRS. 

45  gal.,  isoos . per  bbl.  9. 75 

45gal.,iooos . per  bbl.  9.25 

William  Bros.,  16  gal.,  800s .  0. ro 

“  “  16  “  600s . . .  525 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  "  3- 60 

Sweet  Pickles,  1, 000s,  5  gal .  “  4. '5 

Sweet  Pickles,  2,000s,  5  gal .  “  5°° 

Chow-Chow,  No.  1,  5  gal.  kegs .  1  95 

Chow  Chow,  No.  2,  5  gallons . .  z.75 

Chow  and  Mixed  Pickles,  >  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 90 

No.  8,  Sweet  Gherkins.  3  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 90 

No.  8,  Sour,  assorted,  2  doz . 90 

No.  8,  Chow-Chow,  2  doz . 90 

No.  8  Onions,  2  doz . 90 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity . * 3 . 30 

Mixed,  less  quantity .  3 . 30 

Onions,  pints  less  quantity .  3 . 30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed 
Martynla,  Peaches— 

Glass,  per  case  of— 

a  doz.  2  doz.  1  doz,  1  doz.  %  doz. 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
2.35  5JO  4-7°  8.35  7. so 


Per 


Wood,  each— 

1  Gal.  a  Gal.  5  Gal. 

Kit.  Kit.  Kit. 

i.so  3.30  5.50 

Melon,  Cucumber,  Bur,  Pepper — Mango — 
Glass,  per  case  ot — 


& 


3  doz. 
Pints. 


2  doz. 

%  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 

Kit.  Kit. 

1.70  3-3° 


1  doz. 
Qts. 
6.00 


1  doz. 
11. 00 


%  doz. 
1  Gal. 

10.30 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s : — 

Pure  Apple  Vinegar,  Extra  old,  bbls . 

«*  “  “  40  grain,  bbls . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  dor. 

White  Vinegar,  Distilled,  40  grain. . 

fi  “  . . 

«  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . vei  doz.  s  00 


Per  gal. 
.16 

•  15 

.13 

•  »5 
.16 

.30 
.90 
.08 
09 


PROVISIONS. 

Hams,  Skinback,  18-30  lb* . 

“  14-16  lbs . . . . 

”  xo-12  lbs . 

Picnics,  6-8  lb* . °°'A 

N.  V.  Shoulders,  10-1*  lbs . . . 10 

Dried  Beef,  set*  (city  smoked) . . 

“  Tenders  and  Knuck* . . 

«  Flats . IS 

“  Air  Dried,  sets . . 

“  “  Tenders  and  Knucks..  .ai 

Jersey  Pork,  Butt. . per  bbl.  r6  00 

“  Family .  “  17-5° 

Breakfast  Bacon,  rib  In . 11 

“  boneless . . 

S.  P.  Bellies  14-15  lbs . ^9)4 

Bologna,  25-lb.  boxes . „ . . . 08 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lb* . per  dor.  9  00 

Cooked  Compressed  Ham,  *5-lb.  boxes . i°K 

Covered  Hams,  Jf-cent  extra;  Covered  Shoulders 
Picnics  and  Bacon,  K-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 13 

“  “  large . 13 

“  “  medium . 13 

“  “  small . 13 

“  Breakfast  Bacon . 12 

“  “  boneless .  .14 

set* . 20 

Insides  and  knuckles.. . 22 

Ham  Bologna . 10 

Beef  “  . 10 

Boiled  Hams . _ .  .20 

Beef  Tongue* . per  dot.  9  00-11.00 


Swift  &  Co. — 

Premium  brand  Hams,  10  lb . >3 

Premium  brand  Hams,  13  ib  . X1 

Premium  brand  Hams,  14  lb . . 

Premium  Drand  Hams,  16  lb . xi 

Premium  brand  Hams,  18  lb . 13 

Premium  brand  skinned  Hams,  18-30  lb . 13 

Premium  brand  boiled  Hams.skinned.fatless  .21 

Premium  brand  Bacon . . . 20 

Premium  brand  Dried  Beef,  insides . 22 

Premium  brand  Beef  Tongues,  short  cut . 16 

Winchester  brand  skinned  Hams,  all  aver . is 

Winchester  brand  Picnics . *> *A 

LARD  AND  COMPOUNDS. 


Beef,  alr-drled,  regular  1 
Insides  a 


Quotations,  per  lb. 


Pierces,  about  340  lbs . 

Plain  Tabs,  50  and  60  lb.  cans... 
ro-lb.  Tin  Pslla,  60  lb* . . 

5  •“  •;  . 

3  »  . 


T3 

II 

2*^ 

5 

7 % 

°9'/a 

b 

10  yA 

8* 

io}S 

8K 

I0'/l 

9 

09K 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

«  *i  tubs . . . 10 

“  1*  3,  5  and  10-lb.  cans.  ,11 

Swift  &  Co. — 

Premium  brand,  tierces . 1074 

Silver  Leaf  brand,  tierces . ‘9% 

Jewel,  compound,  tierces . of  % 

Cotosuet  tierces . o8J» 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  l1 

Choice,  native . n  -.1  % 

Common  to  fair,  native . ».t  8j4  ?9% 

Western  Dressed  Beef — 

Choice,  native  cattle . 10  -  ioJ4 

Common  to  fair  “  . . . 08 J4  --c9>2 

City  Dressed  Veal — 

Prime . . . .  -.it 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  culls. . . 

Sheep,  choice  . . . ...... 

“  medium . . . 


-.19 

-.18 
-.<8 
-.08 
-.  8 
-.<8 


13 

10 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-* -oz 


Oakdale 

Pretzels 

Are  What  You 
Want 

<]f  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<jf  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  &  Susquehanna  Ave. 
Philadelphia,  Pa. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI  S  IO N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


This  Is  The  Famous 
Steel  Cap 

The  one  that  doesn’t 
get  a  poisonous  corrosion 
on  it  when  it  seals  jars  of 
fruit.  Your  customers 
will  never  use  a  zinc  cap 
again  if  yon  tell  them 
about  this.  Try  it. 

A  splendid  profit  for 
you.  They  are  getting 
them  at  the  china  stores 
now.  Get  this  money. 

The  Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


OURKR.3  OK  HONttY-OU  R  HI  BRA.ND 

Beef,  Beef  Tongues,  *J  A  mA  ^  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  O  l\  IV1  LARD  a  Specialty 

BOILED  MAMS  AND  BEEP  TONOUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


IN 
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Calf  Heads,  scalded 


Sweetbreads,  veal . per  pair 

“  beef . per  do*. 

Calf  LI  vert . per  lb. 

Beef  Kidneys . per  do*. 

Beef  Livers . 

Ox  Tall* . per  do*. 

Hearts,  beef. . per  lb. 

RoUs,  beef . . . 


Tenderloin,  be«f,  western.. 

Fresh  Pork,  loins,  city . 

“  “  western 


*  5°“*75 
.60-.  90 
1 .00 
.20-. 25 
1 .00 
.c6 
So-. 65 
.03-. os 

.13 

.18 
.  10 
.  10 


DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 


entrails  In. 

ISISH  KILLED. 

Turkeys —  Per  lb. 

Western,  Y.  H.,  I  to  xo  lbs . 20  -.22 

“  Y.  T.,  is  to  17  lbs . so  -.22 

Old  hens  and  toms . 19  -,21 

Common  to  Good . 15  -,16 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 40  -.50 

Philadelphia,  fresh  killed,  3 %  to  4  lbs 

to  pair . 40  -.50 

Philadelphia,  fresh  killed,  3  to  3)4  lbs. 

to  pair,  fancy . 40  -.50 

Western,  4  to  4)4  lbs.  to  pair,  fancy  „  .23  -.25 

"  3  to  3X  lbs.  to  pair,  fancy  ...  .24  -.27 

“  fair  to  good . 18  -.21 

Fowls — 

Western,  fancy . t4  -.15 

Heavy  Roasters.  4  to  5  lbs . ij  -.22 

Fair  to  good. . 17  -,x8 

Old  cocks . .  -.11 


Squabs —  Per  doz. 

Prime,  large,  ancy .  3.50-4.00 

Mixed . 3.00-3.50 

Dark .  1.50-2.00 


LIVE  POULTRY. 

Spring  chickens,  nearby,  1%  to  2  lbs . 

Large  Springer* . 

•3* 

•  *7 

•  *4 

Per  lb. 
-  36 

Fowl* . .. . . 

Rooster* . 

-.IS 

Duck* . „ . 

.IO 

-.12 

POULTRY  SEASONING. 
Bell'sSpioed  Seasoning— 


Small  or  No.  x,  *  do*.  In  case... 
*  “ 

. per  do*. 

«« 

85 

.85 

Large  or  No.  1, 1  “ 

It 

x-lb.  oant,  1  do*.  In  case . . 

a-lb.  “  %  •' 

*1 

3-lb.  «  g 

5-lb.  ■'  34 

It 

It 

5- 40 
8.70 

-46- 

SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4.50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .75 

Spring  Garden,  fancy,  No.  3,  2  do* . doz  .70 

Compass,  No.  3,  cans,  2  doz . 


PLUM  PUDDING. 

Richardson  &  Robins 

Individual  Size,  2  doz.  In  case,  %  lb.. per  do*.  1 .00 
No.  1,  round  conical,  with  key,  j  do*.  “  2.3s 

No.  2,  “  “  x  *<  <<  4.35 

No.  3,  “  “  J4  «  «  6.50 

No.  4,  "  «  54"  “  8.  so 

P.  P.  Sauce,  t  do*.,  No.  < . .  *'  1.50 

Mmore’a  Gesuins  English  Plata  Padding- 

Seedless  : — 

Individual,  per  case  ol  2  do* .  *.00 

i-lb.  cans,  “  1  "  .  *.*5 

*-lb.  “  “  1  **  .  4  00 

3-lb.  **  "  %  “  .  3.25 

e-lb.  “  *•  54  "  .  3  8s 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

Tellies—  Per  doz 

No.  32,  jars..  . . 97)4 

No.  s,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 92)4 

Schimmel’s,  No.  10,  tumblers . 88 

National,  No.  10,  tumblers . 77)4 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schlmmel’s,  pure,  30-lb.  pails . 13)4 

National,  30-ib.  paUs . 09 

Southwark,  30-lb.  palls . <>6)4 

Southwark,  s)4-lb.  toy  pails,  )4  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 

Apple,  Southwark.  No.  3,  tins . 

Apple,  No.  5,  toy  pails . 

Apple,  30-lb.  pails . .  _ 

Apple,  20-lb.  crocks . “per  lb. 

Apple,  Schimmel’s,  30-lb.  pails . per  lb. 

Prune,  30-lb.  pails . per  lb. 

Jams—  Per  dot-. 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported. .  182)4 

Schimmel’s ,  pure .  x .  80 

Warrock’s  Guava  Jelly —  Per  doz. 

1 -lb.  tumblers . 4.00 

X-lb.  “  . .  S.25 


■97Vi 

*•>5 

2.80 

.per  pail 

1. 15 

.07)4 

.06 

,  -<>7)4 
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Curtice  Bros.  Preserve* —  Per  Do* 

Cherric*,  iara . 4.85 

Strawberries,  “  4.60 

Raspberries,  “  .. . .. .  4.60 

Apricot*,  **  peeled .  4.85 

Pineapple,  “  . . .. . .« .  4.60 


DRUQ8. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  doz.  in  carton* 

Essence  Peppermint . 


Sweet  Oil . 


Spirits  Camphor . 

Spirits  Painters'  Commercial.... 


Syrup  Rhubarb . . 

Syrup  Ipecac . . 

Turlington  Balsam . 


Godfrey’*  Cordial,  rd  bot* . 

Turpentine . 

Machine  Oil . 


Laudanum. 


25c. -size.. 


>apau 

Borax,  Powdered,  bulk 

“  Lump,  bulk . 

Butter  Color,  W.  &  R . per  do*. 

Bluestone,  bulk . . . per  lb. 

Copperas . per  lb 


5c.sz. 

IOC.SZ. 

25c.  sz. 

0  85 

*•95 

■  -45 

.85 

*•95 

.40 

■85 

*  95 

85 

*  95 

85 

*•95 

■  -45 

.85 

*  95 

•  -45 

.85 

*•95 

■  45 

.85 

*•95 

•45 

.85 

*•95 

•45 

.85 

*•95 

■  -45 

.85 

*•95 

■  -45 

.85 

*•95 

.85 

*  95 

•45 

■85 

*  95 

■45 

.85 

*  95 

•45 

.85 

*•95 

■45 

.85 

*  95 

.85 

*  95 

■45 

.85 

. per  doz.. 

1.20 

. per  doz., 

x  .00 

>ss  lots  assorted. 

.per  lb. 

.03 

.,  *4-lb.  per  ca. 

2.40 

it 

ft 

2  60 

a 

•» 

M 

2  .80 

per  lb. 

".o8 

. 

it 

.08 

.08 

01^ 
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Camphor,  gam,  x-oz.  blocks . . 

“  F lakes,  250  bblt  . . 

“  “  less  quantity . 

“  Tar  Balls,  bbla.,  25a  lbs. 

"  “  less  quantity . 

Castoria,  Fletcher's . . 

“  Pitcher's . . 

Carbonate  of  Ammonia.. . . . 

Epsom  bait. 


...  per  doz. 


_ per  lb. 

...—per  lb. 


—per  doz. 


.11 
*•75 
*•75 
.  '■  *75 

.per  doz.  3.50 


x .  20 


Glauber  Salta. . 

Glue,  ordinary . 

Glue,  white . 

Glue . . . . . 

Goff’s  Cough  Syrup,  25c.  »lz*..„. 

Goff's  Herb  Bitter.,  25c.  six. . . 

Goff's  Oil  Liniment,  25c.  size . 

Goff's  Sarsaparilla,  50c.  size....... 

Goff’s  Worm  Syrup,  15c.  size . 

Goff  ’»  Horse  and  Cattle  Pwd.,  15c.1l**  " 

GoflT s  Dyspepsia  Tablets,  IOC.  size...  “ 

Gum  Arabic . . . . per  lb. 

Haarlem  Oil . ——per  do*. 

Licorice,  P.  &  S.,  5c.  stick,  Imported..  “ 

"  M.  &  R„  5-lb.  ooxaa- . per  lb. 

‘  “  Lozenges  5-lb.  boxes,  “ 

“  Y.&S.,  “  5-lb.  glam  front,  “ 

*'  bx.,  4*2, 6’.,  8's,  i»’»,  16*.,  " 

Putty,  25-lb.  cans . . . . . per  100  lbs. 

“  50-lb.  cans . . . — _ _  “ 

Petroleum  Jelly,  screw  top,  5-c.  siae...  “ 

If  it  .  tt  It 


.85 

.02)4 
.02)4 
.02)4 
.02)4 
2.80 
8j 
.  I* 
.02 

•oi)4 

.09)4 

•  XI 


-75 

•SO 

36 

•3 

-•7 

.*4 

.11 

1.60 

*•55 

-35 

•75 


j£-lb.  package* . . 


£ 


x-lb. 


Pari*  Green,  100-125-lb.  keg* . per  lb.  28% 

•3* 
•3* 
.30 

•90 
•04 
.06 

•6 

*  55 
2.25 
•03)4 
.01 


am  sic*  Ginger,  Hire*',  flasks...... 

otln. 


..-per  do*, 
.—par  lb. 

Saltpetre,  cryMxU,  barrel*,  about  350  lb*.  " 

■'  granulated,  keg*,  ‘  100  ‘  “ 

Sulphur,  Flour,  175-lb.  banal*.  .  ..per  100  lb*. 

100-lb.  bags. . . 

lea*  quantity . . 

Venetian  Red . per  lb. 

Whiting . . . .  " 


Husband  *  Magnesia.. . 

Bull'*  Cough  Syrup- . . . 

Roach  Powder,  Omega,  4-oz. 


Roachsault,  ioc.-tize,  1  do*... 


. per  do*.  1 . 85 

......  “  1.90 

.80 
9.00 


. per  gross 

. per  do*. 


Iron  Glne,  McCormick  &  Co’* : — 

NO.  5  •*••••*•••  ...a  —  . ......a....... ... 

No.  xo 
Tntwi  V 

McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . . . . . 

Root  Beer  . . . 

Talcum  Powder . 

Triangular  Quinine . . . 

Quinine  Capsules . . . 


..  .40 

..  -TS 

..  .75 

Per  do* 
..  .80 

..  .80 

..  .80 

..  .80 

..  .75 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bin^ a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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W  F.  Young's  Veterinary  Romrdies,  whols- 

sale  prices-  Per  dox- 

Absorbin'! . • .  xo.oo 

Abeorbine  Jr.  (Mankind)  . . . . •••  9-°° 

Young’s  Kidney  and  Nerve  Powders .  «-oo 

Taroleom,  small  can.... . - .  J'00 

Taroleum,  large  can .  .  16  00 

Young’s  Fattening  and  Condition  Drops .  4  .eo 

Young’s  CoHc  and  Indigestion  Cure . .  4  00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUaaiBTS’  SUNDRIES. 

Acid  Phosphate,  Hor»fcrd's._ . per  do*. 

Bath  Brick,  box  *5  bricks . per  box 

Sealing  Wax... . . . •••••••• 

*■  . per  bbl. 

. . per  dos. 


....each 


Silver  Sand  eeeeee*eeeeeee« 

Tar,  pints, ........ ....... 

“  quarts . . 

11  gallons . 

"  Xi  barrels . 

“  Darrels... . 

McCormick  ft  Co.— 

Jockey  Animal  Food,  3  dos.  x-ib.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  esc.  else... 
McCord’s  Magic  Medicine,  sjc.  sise . 

?oc.  sise . 

_  Tonic,  esc.  sire 

joe.  sise 

McCormick’s  Watermelon  Syrup,  50c.  sise.. 
Woodercure  Headache  Powders,  10c.  sise... 


•OS 

».«s 

•75 

1 .00 
.30 
350 
fi.oo 


3-75 

S.00 

s.oo 
4  00 
s.oo 
4.00 
4.00 
.80 


EXTRACTS  AND  S8SBNCBS 
McCormick  ft  Co.,  Bee  Brand-  Per  dor 

Vanilla,  Rose,  Pistachio . roc.  sise  .85 

15c.  sire  s.oo 
ajc.  sise  a. 75 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc,  sire 


Sauer’s  Flavoring  Extracts  :— 

No.  1,  Lemon  and  Vanilla . . 

No.  s,  Vanilla  and  Rose . 

No.  s,  Lemon  and  assorted . 

No.  4,  “  "  . 

No.  4,  Vanilla... 


ijc.  sise 
ajc.  sire 

...per  dos. 

M 

«( 

Id 
<1 


.80 
1  *75 
a. 00 

•45 

.90 

.85 

s.oo 

*•25 
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Bolk.  Pts.  Qts.  X-Gel. 

XXX  Vanilla- .  s.*o  3  00  «.oo 

XX  Vanilla . - .  i.«S  *-50  S-oo 

- -  1. 00  s.00  4.00 


.  1. eo 


1. go 


1.60  3.00 
s-75  5-5° 


s.ss  a. as  4  00 


X  Vanilla . . . 

Lomon,  Ginger,  w In¬ 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . 

Peach,  Roeo,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit . 

Tea.... .  ••••  *•  ......  ...... 

Bxt.  Vanilla,  Kitchen  Queen,  No.  at,  per  dos. 
<«  “  “  No.  sX,  “ 

<•  ■*  No.  X,  “ 

Lemon,  “  No.  as,  " 

n  «  ■«  No.  aX,  “ 

•r  ««  •'  No.  X,  “ 

Ingersoll’s  Flavoring  Extractl : — 

High  Grade  Vanilla . per  dor. 

“  Lemon. .  “ 

Select  Vanilla . — .  “ 

•*  Lemon . 

“  assorted  •eeeaeeaesseeeseee 
41  small  sise.  eeeeeeteeoeeeoe 


loeoeeeeeeeeeeeeee 


Gal. 
rs.oo 
10. 00 
8.00 


6.00 

10.00 


7-50 
7.00 
a  .00 
.80 

•  45 

\E 

•45 

s-75 
1 -75 

•  85 
.85 

•  85 
•45 
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Mott's  Brand  Golden  Russet,  r  do*  quarts.. 
«  11  1  dox.  pints... 


3- 75 

4- *5 


CHEWING  GUM. 

Adams’,  counter  jars,  too  5-cent  packager......  r.75 

“  boxer,  »o  packages. . 55 

Gee  Whixr,  7a  pacts  . 47 

Fleer’s  Chiclets,  albs.,  bulk . .  i.»S 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  9 -75 


LIQUID  RBHBBT  AND  TABLBTB 

Blair’s  Liquid  Rennot . , — — . — . -P«r  dos.  x.io 

Hansen’s  Junket  Tablets,  8  dos.,  per  dos.  .73 

Blair's  Rennet  Tablets,  3  dos. ,  per  dos.  .75 

Union  Tablets.  8  dos.,  sc  ..«•—*.  ——■*—••  *45 


Worcester  Packing  Salt,  70-lb.  cotton  bags- 

<(  **  I40-lb.  *  *e 

Agricultural  Salt,  soo-lb.  burUps . 


•  4* 

•  75 

.60 


RICE. 

Queen  Quality,  extra  lancy,  r-lb.  pockets... 
«i  “  3-lb.  " 

Coronet,  choice,  r-lb.  pockets . 

"  "  3-lb.  “  . 

Imperial,  lancy  ^Japan,  r-lb.  pockets . 

Pearl  Head,  5-lb-  cotton  sacks. . 

Extra  Fancy  Head,  XXXX,  100-lb.  bags.. 

Fancy  Head,  100-lb.  bags . 

Choice,  roo-lb.  bage  . - 

Prime,  100-lb.  bags . 

^  fancy,  100-Ib.  bags . .  • 

Choice,  roo-lb.  bags . 


Per  lb. 

•  07 

■  o6* 

.06 

0S% 

.16 

■°sH 

.07 

.06 

.05 

.04 

.05% 

.05% 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  s  del . dor.  .87% 

Durkee’s,  large,  1  dor . per  dor.  4.00 

*•  small,  r  dor .  *  }° 

Schlmmel’s,  smsdl,  a  dor . . . . per  dor.  '077* 

My  Wife's,  large,  r  dor . . .  9 -3® 

My  Wife’s,  small,  *  dor .  *-45 

Snider’s  Salad  Dressing  :— 

Pints,  1  dos . per  dor.  1.4» 

K  pints,  a  dor .  1  £ 

Gallons,  6  jugs  In  crate . Pcr  1“f  1  •*! 


WO,  4,  . . . .  O 

Assorted  cases,  Nos.  1  and  a .  ro.80 

xx. 80 


Nftt.  T.  9  End  A  . 


CIDER. 

Per  gal. 

Corson’s  Champagne . 18 

<•  Dry  Hard . 9° 

Bottled  Cider-  Per  ca8e 

Duffy’s  184s  Apple  Juice,  r  dos.  quarts .  3 . 50 

<«  *'  2  dor.  pints .  4.00 

Anchor  Brand  Golden  Russet,  r  dor.  quarts  3.75 
**  “  s  dor.  pints .  4  -25 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  280  lbs..  eeeeeeeeeeeeeeeeee 

<<  “  6obags,  S  lbe.,  Um... 

11  I'  as  “  14  “  ... 

i<  *«  JO  **  10  **  **. 

«<  ••  rx5  “  *%  “  ... 

Worcester,  Irish  Linen,  bags,  *50  lbs . 

11  *<  ‘  56  “  . 

c<  <•  “  s8  “  . 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl . . 

*•  Pretrel,  obis,  contain  280  lbs. . 

“  “  sacks,  r8o  lbs . 

«  Cheese,  bbls.  contain  280  lbs . 

Ivory  Salt,  dime  lire,  36  wooden  boxes  to  case 

New  Ivory  Salt,  24  large  cartons  to  case . 

Silver  Springs,  quick  Ireerlng  ice  cream  salt, 

30  In  barrel . P«  bbl. 

Less  than  $  bbls,  the  list  net;  5  to  9  bbls  ,  _  . 
cent,  discount;  xo  bbls.  or  more,  7%  per  cent,  discount 
may  be  allowed. 


*.5° 

4.00 
3-75 
3  75 
4.00 
t.50 
«S 
•35 


3.00 
s.40 
1.55 
2.40 
1.  20 
1  -5° 

2. 60 
5  P«x 


SAL  SODA. 

Bbls.,  37s  lbs  •  aeeeeeee  . . . 

Kegs,  250  lbs . . . •• . 

60-lb.  boxos,  bulk  or  granulated . 


...per  too  .85 
...perreo  .85 
. »S 


SAUCES. 

Le*  ft  Perrins’  Worcestershire,  large..  '• 

«  «  middle  •* 

>«  I*  small..  “ 

Worcester  Sauce,  Campbell’s,  No.  8,  2  dor... 

North  of  England  Sauce,  No.  8,  dor . 

Chef  Sauce,  2  dor.,  doz . 

Snider’s  Chill  Sauce 

Pints,  1  dor . .  dor. 

pints,  2  dor .  “ 

Gallons,  6  jugs  In  crate . per  jug 

Snider’s  OyBter  Cocktail  Sauce  :— 

Pints,  2  dor . P*r  dor. 

pints,  2  dor . “ 

Gallons,  6  jugs  in  crate . p«r  jug 


7-50 
4-50 
a. 50 

•  77H 
-77X 

•  75 

«4» 

X.40 
1. 00 


ccThe  Pickles  land  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are:  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


— 


BL  s 


CLEAN,  EASY  «■>  PROFITABLE. 

Handling  Headlight  Oil  and  Gasoline  in  tlie  old  way  is  hard,  dirty,  and 
because  it  takes  so  much  time  and  trouble,  not  very  profitable.  Handled  in  om 
way  is  as  easy  as  weighing  coffee  or  tea  and  just  as  clean,  almost  as  profitable. 
We  will  send  you  our  Catalogue  B,  if  you  wish,  which  will  show  }'ou  how  to  turn 
this  unpleasant  feature  of  your  business  into  a  simple  sanitary  job,  increasing  your 
profits  to  such  an  extent  that  our  Tanks  and  Pumps,  which  work  with  almost 
human  intelligence,  soon  pay  for  themselves. 

Boyer,  Radford  &  Gordon  Tank  and  Pump  Company,  Dayton,  Ohio. 
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Canary, bush.  6o-lb  1.75 

Caraway . .  .  la 

Celery .  09 

Coriander,  bleached  05 

Flam. . 05 

Hemp,  bush. 40  lbs.  1.60 


SEEDS. 

Mustard,  Brown... 
Mustard,  Yellow.. 

Rape,  per  lb . 05)6 

Poppy,  per  lb . so 

Sunflower,  per  lb. 


«7  )4 
07 


■oi% 


SODA. 


Bi-Carb.,  bulk,  25-lb.  boxes . 

Babbitt’s  Soda,  lb.  pkgs.,  25  lbs . 

em  Jt  xxaiuiuoi  ud.,  %  >,  50  uw..„ . 

“  “  *•  lbs.,  36  “  .... . 

"  “  “  *,54.36  lbs . 

Saleratus,  Babbitt’s  bd.,  id's,  15-lb.  bxs. 


SOFT  DRINKS 

Root  Beer  Extract,  Hires',  1  dos . . .  1.50 

Hires’  Root  Beer,  Carbonated,  a  doz . 87)4 

Hires’  Ginger  Ale,  Carbonated,  a  doz . 87% 

Welchs  Grape  Juice,  case  quarts,  1  doz .  4.5a 

**  *<  **  nlnN  •  Hrt*  4*75 

4*5 
6.00 
8.00 
750 


,per  lb. 
<( 

•oz% 

•°3 

** 

•°5% 

..per  lb 

1.  .05H 

(f 

•04K 

«< 

■  05* 

If 

•05)4 

Par  doz. 

pints,  a  doz . 

“  “  “  K-plnts,  3  doz . 

11  "  “  3-ounce,  8  doz . 

“  “  “  }i-gallons,  1  doz.., 

"  “  “  gallons,  6  gal . 

5  per  cent,  discount  on  5  case  lots. 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pints,  2  doz .  2.10 

Sarsaparilla,  extra  quality,  pints,  2  doz .  a  .10 

Blood  Orange,  extra  quality,  pints,  2  doz...  a.  10 

Birch  Beer,  extra  quality,  pints,  2  doz .  a.  10 

Lemon  Soda,  extra  quality,  a  doz .  3.10 

Root  Beer,  extra  quality,  pints,  a  doz .  2 ,10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  *  gross .  2.50 

Bon  Ami,  10-cent  size . %  gross  2.50 

Electro  Silicon,  1  doz . per  doz.  .72 

Putz  Liquid,  large,  3  doz . per  gross,  z6.  jo 

Putz  Liquid,  large,  3  dos . per  doz.  1.45 

Pntz  Liquid,  small . per  gross,  7.00 

Putz  Liquid,  small . per  doz.  .60 

Putz  Paste,  large . per  doz.  .55 

Solarine  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans .  “  32.00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  “  13.30 


— §4— 

Solarine  Bar  Polish — 

No.  13,  1 -lb.  pasteboard  boxes,  3  doz.  In 
case,  50  lbs . per  gross  18.00 


SOAP — Laundry,  Bars. 

Acme . zoo 

Acorn . iso 

,..zoo 
...  7s 
..100 
..zoo 
,..  60 
...too 
70 


Ark... 

American . . . . . 

Best,  Babbitt . . . 

Babbitt's  New  York  City . . 

Benzlne-ated . . . 

Big  Master 


Brown .  80 

Borax,  Dreydoppel .  40 

“  Pearl,  Young  &  Co .  40 

“  Day  &  Frick,  Novelty .  40 

“  Handsome .  69 

“  Kavenson,  large . zoo 

“  “  small . . . >00 

“  Klrkman's . zoo 

“  Red  Seal . 100 

“  Swift’s . zoo 

Circus . zoo 

Cotton  Oil . zoo 

Coal  Oil  Johnny . .....zoo 

Cygnet . zoo 

Dobbins’  Electric . zoo 

Dewey . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lots  freight  prepaid. . 100 

German  Family . zoo 

Good  Morning  . zoe 

Glycerine  Tar . zoo 

Gloss . .....zoo 

Grand  Pa’s .  5° 

11  100 

Ivory . zoo 

“  zoo 

Lenox . 100 

Life  Bnoy . . .  50 

“  zoo 

Lautz’s  Naphtha . 100 

Magic  Cleaner . zoo 

Marseilles,  laundry  size . . . zoo 

*•  5-cent  size . zoo 

"  toilet  size . zoo 

Mayer’s . zoo 

“  50 

Miller’s  Naptha . . . „ . zoo 

Naphtha,  Swift’s . zoo 

Naptha,  P.  &  G . zoo 

Octagon . 100 

Old  Mill . ....zoo 

Ozone . zoo 


than 
5  bxs. 
3.50 
*•45 
1.85 

s.8o 

3.90 

3- 45 
*•95 
4.10 
a.  90 
a. 40 
2.60 
a  .80 
a. 80 
3.Z0 

4- 75 
3-75 

3.80 

3-«5 

4.00 

3-50 

5.80 
3-5754 
4.00 
4*5 

*.15 

4.00 

4.00 

3- 95 

4- 30 
3. *5 
3-75 
3.50 

3’JS 

3.80 
7.00 
4.00 

3*S 

2.00 

4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 

1 .90 
3-75 
3-75 
4.00 

3.90 
3-3° 
3-75 


-KK- 


Olelne,  Conway’s . 60 

“  Golden.  . .  60 

”  Ra reason's. . 60 

"  Hamilton's. . ... . „ .  60 

“  Kirk’s .  6c 

’*  Philadelphia,  60  blocks . . . 

•'  «'  7a  blocks . . . 

"  Pennsylvania . . . 60 

“  Procter  &  Gamble.... .  60 


“  Young’s  Best . . 

Pride,  Swift’s.. . 

Polo. 


60 

. . zoo 

I......ZS0 


Quaker  City,  boxes . _.ioo 

“  tubs . zjo 

Sunlight,  oval . . . . „. . zoo 

“  twin  bars . zoo 

Santa  Claus.. . ...100 

Saratoga . 120 


btar . 

Sunny  Monday . . 

White  Cloud . 

. IOO 

Wool  Soap,  large . . . 

Wool  Soap,  small . 

TOILBT  SOAPS. 

Buttermilk,  Swift’s..... . . . 

Castile,  imported,  Conti . . . 

Castile,  Conti,  original  boxes . 

Cutaneous,  Dr.  Raub's . 

Elderflower,  large  cake . 

Fleur-de-Hs . . . . . 

...gross 

. lb. 

. lb. 

....doz. 

...gross 

...gross 

Maxine  Elliot . 

Oatmeal,  3  cakes  In  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled.  9 
5^-lb.  bars  to  box . lb. 

Sweetheart,  50  cakes . 

Witch  Hazel,  3  cakes,  %  gross . . 

Witch  Hazel,  Swift’s . 

. box 

*•45 

*•55 

*•35 

*17)4 

a. 60 

a  .60 
z.70 
3.00 
2 .80 
3-75 
*•45 
a.  90 
4  6. 
3*5 
3-95 
3.10 
*•45 
3- *5 
4.00 

3- 85 

4- 75 
4.00 


6-35 

.60 

4-05 

•13)4 

•zz« 

.70 
4-  4“ 
4-5° 
■45 
10.25 
8.zo 
2. 65 

•09 
•  40 
1  75 
3*5 
4-05 


SCOURING  SOAP. 

Day  9t  Frick's  Flint,  36  bars .  z  .24 

Young's,  48  bars .  z .  80 

Brooks' Crystal,  zoo  bars .  3.35 

Philadelphia  Standard,  60  bars . . . 60 

Sapollo,  36  bars . . . . .  a. 25 

“  Hand,  36  bars . . . . .  2.25 

Wrigley’s,  zoo  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36 bars. .  a. 35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  ”  .  2.70 

“  100  “  .  2  <  5 


-M- 

Soapine,  No.  7,  zoo  packs . .  a 

Soapine,  No.  z2,  zoo  packs .  3 

Soapine,  No.  ij,  36  packs . . .  a 

Babbitt's  Z776  Powder,  zoo  6-oz.. . .  s 

Flnola,  zoo  packages . . .  3 

Gold  Dust,  Falrbank’s,  zoo  za-oz.  packages  ...  4 
“  "  *4  4-lb.  "  _.  4 

Naptha  Borax,  100  packages,  large.. 4 
100  5-cent  packages.............  3 

Klrkoltns,  white,  24  4-lb.  packs . 3 

Kirkoline,  White,  zoo  5-ccat  packages.. .  3 

Young’s  Pearl  Borax,  60  z-lb.  packages... __  3 
Snow  Boy  Washing  Powder,  14  4s.. . 4 

5®  Hotm.MMMWtl  4 

“  **  joc  ia. . .  4 

Nine  O’clock  Tea,  zoo  packages  .  .  3 

I-V  Washing  Tablets,  3  dos.. . . . per  dos. 

Swift’s  Washing  Powder,  zoo  is .  3 

Swift's  Washing  Powder,  14  4s .  3 

Penny  wash,  z  gross  and  Z44-Z  cent  cakes  free.,  zo 

Powerine.  zoo  packages . 3 

Old  Dutcn  Cleanser,  48  packages .  3 


SPECIALTIES. 


17)4 

9* 

4*54 

3« 

*5 

00 

50 

75 

75 

57)4 

50 

55 


Anker's  Boullllon  Capsules . . 

— 

j.oe 

PURE  GROUND 

spicks. 

Bbls. 

Boxz. 

Cans. 

Pepper — 

Black,  High  Grade . 

•IS 

.  z6 

.  z8 

Black,  Low  Grade . 

iz)4 

■ 1 3)4 

.15)4 

White,  High  Grade . 

.28 

■  3° 

White,  Low  Grade . 

.20 

•■3 

Red,  High  Grade . 

.21 

•*3 

Red,  Low  Grade . 

.  l6 

,z8 

Cinnamon — 

High  Grade . 

.SI 

*•3 

*5 

Low  Grade . 

•  13 

.*4 

.x6 

Cloves— 

High  Grade . 

•  *3 

•34 

.26 

.18 

Allspice — 

High  Grade . 

•  z*)4 

-  z  3)4 

-*5)4 

Ginger — 

High  Grade . 

•*5)4 

•  *6)4 

•  z*)4 

Low  Grade . j . 

.IS 

•  13 

•IS 

Mace — 

High  Grade . 

■  78 

.80 

Nutmegs — 

High  Grade . 

•3« 

•34 

Mustard — 

Yellow,  High  Grade . 

.19 

.20 

.22 

Yellow,  Low  Grade . 

.14 

•15 

•17 

Brown,  High  Grade . 

•14 

•  15 

•»7 

McCormick  &  Co.,  Bee  Brand —  Per  doz. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . — -H  lb. 

H  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . %  lb. 

lb. 


•75 


4» 

•75 


“As  Good  as  the  ‘J.  M.’ 


99 


No  delivery  wagon  built  is  as  good  as  the  “J-  M.,”  though 
many  are  said  to  be.  The  makers  of  other  wagons  do  the  best 
they  can,  but  they  haven’t  our  facilities. 

The  “J.  M.”  wagon  is  the  handsomest,  longest-lived  deliv¬ 
ery  wagon  on  the  market.  No  other  wagon  manufacturer  we 
ever  knew  rejected  everything  but  second-growth  hickory  for 
wheels,  as  we  do. 

Write  for  our  catalogue. 


TWENTIETH  and  FILBERT  STS. 


FULTON  &  WALKER  CO  •  PHILADELPHIA,  PA.: 


A  Tin  in  Every  Order 


Almost  every  woman  who  buys  goods  of  you  will 
include  a  can  of  Hoffman  House  Little  Pickles  in  her  order 
if  you’ll  suggest  it. 

The  second  time  you  won’t  need  to  suggest  it. 

These  pickles  are  cured  by  a  new  process — you’ll  see  the 
difference  as  soon  as  you  taste  them.  Tenderer,  sweeter, 
snappier— those  are  the  points. 

Packed  in  prepared  tin  for  reasons  that  also  have  much 
to  do  with  the  quality. 

THE  J.  WELLER  COMPANY 

CINCINNATI,  OHIO 


IN  Jfl£F2ITING  TO  KDiZERTISERS  KINDLY  KBNTION  "  GROCERY  IniORLD” 


GROCERY  WORLD 
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— i7— 

Colburn’s  Philadelphia  Mustard,  D.  S.  F. : 

5  cent  tine,  *  end  4  do* . — . —.portae*.  .45 

Dime  size,  s  end  4  do* . . . •••••  •  ®5 

U  lb:  net,  tin*,  *  end  4  do*. .  100 

1  “  1  do*. . - .  “  3  70 

6  lb.  cent,  lull  weight . . . .perlb.  .*3 

10  <<  «  . . .  “  .** 

Column'*  Mtuterd,  D. S.  F. 

i-lb.  tint. . . . . . «..pw  doi.  5*4® 

U-lb.  tin*  •  •••••eee*teee**e**eeeeeeee«e»ee«n*d* 

tf -lb.  tins.. . ...— . 

yj-lb.  tin*.. . .  *9® 

18-lb.  beg*,.,. . . .  .43 


t&US TASD — Prepared.  Per  do*. 

Campbell’s,  jar,  a  . . *7% 

Gulden’s,  No.  6,  with  spoon,  a  do*.— . 95 

Gulden’s,  No.  *0,  with  spoon,  a  do* . *0 

Beer  Mug,  fancy,  large  size,  a  do* . . 

Lemonade  Glass,  tall,  a  doz . 7* 

Horseradish  and  Mustard,  8  o*„  with  spoon, 

a  doz . 9° 

Milk  Jar,  glass  top,  a  doz . . . 85 

Water  Tumbler*,  glass,  10  oz.,  4  doz . . 


WHOLE  SPICES.  Per  lb 

Pepper,  Bl&ck.... ..•#»»•••*•««.»•»»•••••**••••*••*••••  ...  .08 

Allspice  *•••■••••«**■*** **#****e4**#**d^e**ee«®®®®®®®®  **•••••••  *  _  . 

Cloves . * . 

MaCe . . . .  *******  e  ee#  eee*  . . . 4® 

Nutmegs,  large . . 

“  Medium. . . . *••••  • 1 4 

Cinnamon  Berk,  China . x3 

“  Canton. . ** 

••  Java  Thin  Quills,  s-lb.  roll*.,  .30 

“  Saigon. . . 

Whole  Mixed  Spice*,  bulk,  6-lb.  boxes .  *r 


CORN  STARCH. 

Davis,  48  5-ceat  packages . . . per  case  1.80 

Davis,  36  10-ceut  packages . per  case  a  .7® 

Duryea’s,  40-lb.,  i-lb.  packages . °°% 

Niagara,  40-lb.,  i-lb.  “  — . . . °4» 

Cream,  48-lb.,  i-lb.  “  .  3-45 

Klngsford’s  40-lb.,  i-lb,  "  — . 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 0774 

1  lb.  packages,  20  lb.  boxes . . . °7% 

Bbls,  about  200  lbs . 


LAUNDRY  STARCH. 

Gilbert’s  Laum 


nary. . 
Patent  Glo 


,  40-lb.  boxes..................... 

,oss,  crates,  1*  6-lb.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . . 

Klngslord’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . . . 

“  Sliver  Gloss,  ra  6-lb.  wd.  Dxs..— 

Duryea’*,  Superior,  3-lb.  carton* . . . ..... 

■*  Satin  Gloss,  lb.  package* . — . 

“  Superior  B,  bulk . . 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . . . 

Niagara,  laundry,  50-lb.  bulk . — . — . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . . . 

Celluloid,  64  10-cent  packages . 

“  64  5 -cent  “  . . . . 

Elastic,  64  10-cent  packages . . 

“  64  5-cent  “  . •••••••• 

Dreydoppel’*  Mourning  Starch  for  black 

goods,  36  packages . P«r  package 

Starch  Polish,  ao  cakes . P«r  box 

Murdoch’s  Starch — 

Velvet  Gloss,  r  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  cavers,  12 

boxes  in  crate . 

Velvet  Gloss,  about  aoo  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


•  °3% 

.05% 

■0*% 

•°6« 

o6tf 

®7% 

c6tf 

•07S 

•  °3% 

.07% 

.03  y» 

.04% 

04% 

.05% 

4- 30 
a  .20 

5- oo 
*•50 

.08 

50 

•07  X 

■°*X 

■nX 

•°6% 

3-85 


F.  F.  Dailey  Co. — 

i-in-i,  smaller  size . per^doz.  .75 


STOVE  POLISH.  p*r  gxo 

Knamellne  Paste,  small,  X  gross .  4  °° 

E nameline  Paste,  large,  X  gross .  7.°° 

Enameline,  Liquid,  large,  X  gross .  6  05 

Enameline,  Liquid,  small,  X  gross .  4.90 

Electic  Paste,  X  gross  boxes .  4  *0 

Magic  Paste,  X  gross  boxes . .  4-75 

Parlor  Pride,  large  size . per  do*.  .87% 

«  “  . . per  gross  to,  *5 

'*  small  size . . . per  do*.  .70 

Climax  Enamel  X  gro . per  gross  9. 40 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5-75 

Sun  Paste,  5-cent  size . .  “  4  -50 

"  10-cent  size. .  “  7-*o 

X-Ray  Stov*  Polish — 

5-cent  size,  No.  5,  per  box  ol  X  gross . —  i.*5 

Per  box  of  X  gross . . . •*  *  •  5° 

14  dozen  to  gross— . •••••  5  00 

10-cent  size.  No.  10,  per  box  of  gross .  **5 

Per  box  of  X  groes  •N*********S*****S**IM*****tS4Sttt  4-50 
Per  gross.. .  ®-°® 


a-in-i ,  large  size.. 


r.  75 


LiCVOUUU  , 

Orange  Brand,  fine  cotton  twine ... 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . 


SUNDRIES. 


Bird  Food- 

Crystal,  40  packs,  round . per  pkge.  .0434 

Excelsior,  24  packs- .  “  °5M 

McAllister,  36  packs . —  "  o;% 

Rosensteins,  ilb.  pkgs.,  *  dos . per  lb.  .05% 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  do*— per  das.  35 

Red,  quarts,  3  dos. .  “  .7° 

Silver,  pints,  3  do* .  .35 

“  quarts,  3  doz .  *7° 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  ioo  boxes . case  1  °5 

Toothpicks,  Perfection,  s  do* . per  doz.  .4*% 

Royal  Glue,  i  doz. . per  doz.  .80 

P list's  “  1  “  . . .  “  40 

Carpet  Taoks,  Wooden  Keg,  %  gro»s  case, 

assorted,  6,  8.  ro’s . P«r  ca*«  9° 

Carpet  Tacks,  Sliver  Steel,  4  ox . per  do*.  .06 

60* . .. . - .  "  -o6% 

80* . - .  °7% 

10  OZ- .  .°87f 

X*  0* . . . .  .°972 

Matting  Tacks— 

No.  10,  steel . P«r  do*.  .  *0 

No.  ij,  steel . P*f  do*.  .10M 

No.  is,  steel . per  do*.  .x3 

G.  B. Weiss  &  Son- 

Sole  Leather, No.i,  .*5;  No.*,  .*3;  No. 3,  .*« 
Cut  Sole  Leather,  cut  Into  taps,  6  inches  high  1 . 5* 

5  X  Inches  high .  *-48 

5  Inches  high . . .  1  •  4s 

4%  Inches  high .  r  •  *5 

4  Inches  high .  1  •  »8 

3X  inches  high .  io5 

3  Inches  high. . . 

SEIBERT’S 
Poison  Fly  Paper 
Pays  150%  Profit 

A  very  attractive  package 
and  a  good  seller. 

Put  up  50  envelopes  in 
a  display  box  like 
cut  iSl.OO 

Retails  at  5  cents  an  envelope 
Fly  Ribbon . per  gross  4.80 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktlte  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPK,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  so-ft.  hank*,  do*. 


***  - 1 

lb.  bunches . 


Best  Jute  Rope,  16  yds.  to  lb . 

Best  Jute  Plow  Line,  8  yds.  to  lb.. 
'ute  Clotheslines,  90  ft.  to  hank... 
lute  Clotheslines,  108  ft  to  hank... 


.1* 

.20 

If 

.x6 

(« 

.30 

bx.  “ 

•  *5 

n  5- 

.30 

..  to 

. per  lb. 

.  x6 

.09 

.09 

....per  doz. 

1.60 

1.70 

SYRUP  AND  MOLASSES. 

N.  O.  MOLA&dKS. 

Extra  Fancy.  No  668  . — 

Extra  Fancy,  No  669 . 

Fancy,  No  . . 

Strictly  Choice,  No.  675 . — . . 

Choice,  No.  664 . 

Black  Strap . 

B.  H.  F.,  Horse  Food  Molasses . 

REFINED  N.  O.  COMPOUND- 
Gold  Mine,  refined,  with  1  do*.  No.  3  screw- 

top  cans,  both  freight  paid. . 

Gold  Mine,  In  bbls . 

Fancy,  No  . . 

Fancy,  No.  . . . . 

Choice,  No . 

Prime,  No.  . . 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice.  No.  634,  compound . 

West  India,  choice.  No.  510,  compound . 

Porto  Rico,  No.  668  . 


GLUCOSE. 

Three  Star  A,  for  confectionery..  .. 
Five  A,  for  confectionery . 


HONEY. 

Domestic,  barrels . per  gal. 

Selser’s,  lunch  bottles,  a  doz . per  doz. 

Selser's,  medium  bottles,  a  doz . per  doz. 

Schimmel’s,  10-  oz.  bottles,  a  doz.  In  case . 

<*  6-  o*.  *’  “  “  . 


4* 

4<» 

3* 

3* 

11 

>3 


35 

3° 

3* 

.28 

.26 


3* 

■*9 

•  »5 

•  *5 


*•75 

*85 


•*» 

•95 

>•35 

z-45 

95 


2.20 

3.00 

*•35 

■3® 


REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason'*  Quart  Jars:— 

4  do*.  In  banel . Por  ®o*. 

1  “  case .  “ 

Karo,  10  cent  size,  2  doz . per  case 

Karo,  25  cent  size,  1  doz . per  case 

Karo,  'o  cent  size.  X  doz .  Per  casc 

Ly’e’s  Imported,  No.  a  cans,  2  doz.. ..per  doz. 

Globe,  No.  2%  tins,  a  doz .  “ 

Globe,  No.  5  Hds,  1  do' . 


87  » 

.,0 
1  90 
2.30 
a  20 
182K 
z.t*% 


HENRY  TROEMNER'S 

Electric  Coffee  Mills 

'  ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


9  ' 

i 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  I  here’s 
nothing  like  or  as  good. 

TROEMNER’S  IS  UNEQUALED 


IVo.  192  F»  MILL 


WRITE  FOR  PRICE  LIST 


HENRY  TROEMNER 

PHILADELPHIA,  PA.,  U.  S,  A. 


No.  192  MILL 


l,  i  n,  j 

No.  911  ARCH  STREET 


INo.  19  MILL 


in  spiriting  ■"Q  hdvertisers  kindly  mention  " grocery  world 
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Banner,  In  Jnn.  Mapwud . — . par  doi.  i.c 

White  Clover,  In Jen,  compound . .  “  -9*}i 

Farina  Pancake  Syrup,  36  pta .  “  t.13 

*'  "  M4U . ~.  “  400 

»X-cala .  "  ;.oo 

'•  "  fignET. .  "  is .  00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor .  (.40 

*  “  m odium,  dor,  1.40 

"  "  small,  dot . 90 

Vermont  Maple  Syrup,  gal.  tlni. ....... .per  gal.  1  .eg 

“  "  *-rai.  tine . per  dot.  7.75 

Maeea't  Maplo  Syrup,  qt.  bottler .  »  4.00 

"  “  pt.  bottle. .  "  a. 40 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  dot. 

Gallon  cans,  6  In  case . ij.  jo 

Half-gallon  cans,  is  In  case .  7.15 

Quart  cans,  14  In  case .  4.i*X 

Pint  cans,  14  in  case . . .  a.jo 

Quart  bottles,  is  In  case . .  q.jo 

Pint  bottles,  S4  in  ease . . . . .  a. 75 

Jacket  nans . - . per  gallon  i.oe 


CRESCENT  MAPLBINE. 


a-o« . 

Far  do*. 

ir®1 . . . . . . . . .  5 . 95 

. .  XO.OO 

0*0oi» - 

l-Ofl . 

OIL  OR  MAPLBINE.  Far  do* 

••Of . 

4-0* . . 

8-0* 

MMMtllMM4Mm»NNU.N(IH4tMM4HH(M  IJ  .06 

U-OI . 

Galloon . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dot. 

Little  Gem, parlor,  1  string .  a. 40 

N  U,  No.  6,  split  bandies .  0.45 

Leader,  No.  6,  3  string,  red  handles.- .  a. 40 

Princess,  No.  4,  fancy  handles . _ .  a. 73 

Parlor,  No.  3,  s  tie .  i.8j 

Toy  Brooms . — . 90 

Whisks,  t  sewed . 90 

Stable,  a  tie,  rattan  centre .  3 . 30 

Stable,  3  tic,  rattan  centre .  4.00 

Factory,  heary .  2.90 

Handy  Wall  Broom  Rack,  for  is  brooms . 90 


No.  WASHBOARDS.  Per  dot. 

<9,  Good  Enough,  doable, spring  protector...  3.65 

57,  Peerless,  double  3.73 

80,  Seal  Globe,  double,  swing  protectee . .  3.30 

*«,  Peerless,  double,  spring  protector.- .  4.45 

no.  Peerless,  single,  spring  protector .  3 . 55 

100,  Northern  Queen,  single,  protector  . .  3.10 

tor,  Tidal  Ware,  single  protector . 2.73 

118.  Good  Enough,  single,  protector.- .  3.15 

175,  Glass .  3. jo 

Murdock . . 

Celery  City .  3.00 

ia6,  Single  Ruby .  a. 60 

is8.  Anchor,  single  head. . . . . 

130,  Little  Gem,  pail  board .  1.35 


-63- 


brushes. 

No.  SCRUB  BRUSHES. 

as,  White  corner . 

03,  Medium  slae  . . . 

*7.  Large . | 

13,  Marble,  medium  sixe . . . 

00,  white . . ;;; 

Handy  House . 


Per  dor, 


1 .00 
•9« 
45 
•  4» 


BUCKETS. 

O.  G.,  a  electric  hoops . „... 

O.  Q.,  3  electric  hoops ...— . 

Clear,  s  hoop . — . - . 

Clear,  j  hoop . - . ..... 

Electric  Cedar,  a  hoop . . . 

Electric  Cedar,  j  hoop... . 

Pino,  3  galvanised  hoops . . 

Galvanised,  is  quart 
Galvanised,  14  quart ..... 


1  a  oeveee  ee  oeeet 


Per  dot, 
.  1. 7J 
.  1.90 
.  1.6J 

.  t-75 
.  s.40 
.  a. 60 
.  a. so 
a. co 
.  a.aj 


No.  STOVE  BRUSHES.  Per  dor 

so,  Black  bristle,  curved  end,  wood  h«edi« . „ 

21,  X,  crescent  shape .  , 

1,  strap  handle,  grey  fibre .  1  2o 

а,  strap  handle,  grey  fibre . .  1 .65 

б,  all  hair,  extra  quality . 2^73 


BUTTER  DISHES. 


No. 

1,  Solid  oval.....  . . 

a,  Solid  oval . . . . - 

3,  Solid  oval . . — - - - 

5.  Solid  oval . . . . . 

t,  who  ends.— ....... ......... ......  ...... 

a,  Wire  ends . — . - . 

3,  Wire  ends . — . . . 

Wire  ends . 

icnic  Plates,  8  Inch. . „. . 

Picnic  Plates,  9  Inch . 

Crates  contaia  ajo  each. 


Per  M 

*•*5 
1.50 
*  75 

s.ij 

I  .so 

1.4a 

1.60 
a. co 

2.10 

*•35 


CLOTHES  PINS. 


5  grou- 


Per  box. 

..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


1  .oe 

*•35 


No.  SHOE  BRUSHES. 

o,  Mexican  fibre . . . ..... 

x,  Mexican  fibre,  large . . 

4,  Briade  outside . - _ _ 

5.  All  bristle . . . — . . . . 

i«X.  All  briade,  extra  value . ZZZ 

18,  All  bristle,  spotted  white- . - . 


Per  dor 

90 

..  1.30 
..  1.65 
••  !•» 

..  a.  15 

se  3.80 


No. 

6,  6  la. 

i:it 

6. 1  tn., 
8,  6  In., 
to,  7  In., 
>*,  8  In., 
6,51b., 
8,  6  In., 
«o,  7  In., 

ia,  8  In., 
6,  5  In., 
8,  6  In., 


WHITEWASH  BRUSHES. 

White  tamplco- . — . . . 

White  tamplco . 

White  tamplco— . 

Family,  extra  heavy . 

Family,  extra  heavy..,. 


’••eeeeeeeeeeeeeeee 


Per  dot. 
■  -4« 

•45 

55 
.80 

Family;  extra  heavy- . i.?o 

Family,  extra  heavy.. 


A.,  hair  bristle. . . .  x 


I  ■  *3 


4° 


1.63 


A. ,  hair  bristle.. . 

A.,  hair  bristle-..: .  2.oo 

A.,  hair  bristle. .  2.35 

Ideal,  all  bristle,  3  row- .  1 .  go 

Ideal,  all  bristle,  3  row— .  a .  25 


No-  m  DUST  BRUSHES.  Per  do*. 

7  A,  Fibre,  wire  drawn . . .  g0 

io,  Fibre,  wire  drawn,  extra . - .  1 . 20 

ax,  All  hair,  wire  draws .  *.25 

a8,  White,  wire  drawn .  a.o0 

x,  7  in.,  All  hair,  flat  end . 

aa,  7  In.,  Mixed,  round  end....^«. . . 

11X,  7  in.,  All  hair,  round  end. . . 


2.05 


3.25 


-64- 

TOBACCOS — PLUG. 

Battle  Ax . . . . . - - - 

Gold  Rone"'  .  . 

feSLZy- - - 

Old  Honesty- . _ . . 

Piper  Heidaick . 

Spear  Head . - . . . . . 

Standard  Navy . . . 

Toddy . . . . . . „.... 

Vlxxco  ,,,,,,,, . . . . .  . 

T own  Taik...„ . . . . . 


Per  lb. 

•  37 

•  37 

•  5* 
■39 
•39 

•44 

•37 

■  s8 


SMOKING  TOBACCO. 

Briar  Pipe.. _ _ ..... 

Duke's  Mixture.— . . . . . 

Greenback . . . . . . . 

Green  Turtle  . . „„ 

H  Mat  N,T7’  0L~ . . . . — 

Polar  Bear 

*  vvtmnwt*sm«.Met*MM.MM.»M....e..i.........i.i 

Klpple  . . - . . . . 

Sensation  ...... . . . 

Wild! 


Per  Ik 

•3® 

.28 
•  34 
•39 
•9 
39 
■39 
•39 


YEAST  CARB8. 

Compreued . . . ........ . per  doi. 

Magic,  1%  doi.  package* . . . per  box, 

Yeast  Foam,  i  %  doi  a  tsseesvesse..*. eseeeese.  per  box 


.it 

5* 

.58 


dVxXn  dXxXn  dXxXn  dVxVn  dXxXn  dVxXn  dVxXn  XxXn 


A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 


The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


If  you  knew  how  many  people  chew 

Pulver’s  Kola-Pepsin  Chewing  Gum 

you  would  order  the  following  at  once  and 

make  the  big 


PROFIT 

RETAILS 

1  Jar  — 100  5-cent  packages . $5.00 

I  Box —  20  5-cent  packages  (Free  to  you)  ....  J.00 
J  Box —  20  Metal  Gum  Containers  (Free  to  you) 

(For  the  pocketbook)  _ 


$6.00 


Cost  to  you . 2.75 


Net  profit . $3.25 

Universal  Coupons  Given  Free  to  Both  Merchant  and  Consumer 


Pulver  Chocolate  and  Chicle  Mfg.  Co. 

ROCHESTER,  X.  Y. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  M.  J. 


DXXX^  C^XXN  dx>XN  XoX  9X<X 


Want  a  $10  Morris  Chair 
for  /Slothing  ? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 


Zahm's  Independent  (Scrap)  Tobaccos 
‘Blue  Hen,”  "High  Card,"  “ Rex "  and  “Z" 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 


The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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tlEEBIHESS 

FI 

SHE! 

With  a  few  elec¬ 
tric  lights  properly 
disposed,  here  and 
there,  we  can  give 

you  a  new  store. 

•  > 

A  store  that  will 
not  only  look  new 
to  you,  but  new  to 
your  customers  and 
the  passers-by. 

A  store  that  will 
be  twice  as  cheery 
to  work  in,  to  buy 
in,  and  to  come 
into  from  the  street. 

You  wouldn’t 
buy  in  a  gloomy 
store  yourself,  if 
you  could  avoid  it. 
Can  you  expect 
other  people  to  like 
it  any  better? 

See  us  about  it. 


The  Philadelphia 
Electric  Co. 

Tenth  and  Chestnut  Streets 
Philadelphia,  Pa. 


Are  in  Demand 


Are  you  giving  your  trade  the  best  values  for 
their  money?  You  can  easily  do  so  by  giving  the 
people  what  they  want  and  that  is 


which  are  plump,  have  short  shanks  and  round  butts, 
are  sweet,  being  sugar  cured ;  mild,  because  they  are 
not  old  ;  and  of  fine  flavor,  being  smoked  a  nice,  bright 
color,  which  is  only  possible  by  using  hickory  wood. 

They  are  sold  by  the  leading  retail  grocers  in  Phila¬ 
delphia,  having  the  most  select  and  exacting  trade. 


is  the  only  substitute  for  “  Crown  Brand  ”  Hams.  It  is 
selected  from  corn-fed  hogs,  specially  cured  with  gran¬ 
ulated  sugar — mild  and  of  exquisite  flavor  and  taste. 

It  is  put  up  in  narrow  strips,  strung  with  white 
cord,  cut  absolutely  square,  making  any  waste 
impossible;  wrapped  in  highly  glazed  and  parchment 
paper  and  embellished  on  two  sides  with  an  attractive 

blue  and  white  label. 

A  red  seal  is  attached  to  the  cord,  stating  the 
specific  merits  of  this  bacon,  which  is  also  known  to 
the  trade  as  the  “  5-B  ”  Bacon,  because  of  its  name. 

Pure  Lard 

to  be  at  its  best  must  contain  all  the  original  natural 
oils.  Many  brands  of  lard  are  “  pure,”  but  lack  rich¬ 
ness  because  these  oils  have  been  extracted  to  increase 
the  manufacturer’s  profits. 

Burk’s  Lard 

is  strictly  pure  and  contains  all  the  properties  of  the 
wholesome  hog  fat  and  nothing  else. 


Louis  Bur  lz: 

GIRARD  AVE.  and  THIRD  ST.,  PHILADELPHIA 


A 

IV  e  'w 

Canned 

Corn 

Idea 


There  is  no  better  corn 
grown  than  Country  Gen¬ 
tleman  seed.  It  is  firm, 
sweet,  tender  and  succu¬ 
lent — thousands  of  people 
sincerely  like  it  better  than 
Maine  Corn. 

Onargo  Country  Gentle¬ 
man  Corn  is  canned  from 
the  finest  Country  Gentle¬ 
man  seed  procurable,  and 
it  is  cooked  by  the  new 
automatic  cooker  in  a  way 
which  makes  it  better  than 
Country  Gentleman  orany 
other  corn  has  ever  been 
before. 

The  new  automatic  corn 
cooker  doesn’t  perform 
miracles,  but  you’ll  almost 
think  so  when  you  compare 
its  work  with  the  work  of 
the  old-fashioned  cooker. 
It  simply  cooks  a  can  of 
corn  evenly,  leaving  the 
edges  as  tender  as  the 
centre,  which  no  other 
cooker  does. 

The  grocer  who  keeps 
abreast  of  his  business 
will  investigate  this. 

IROQUOIS  CHUNIUG  GO. 

Onargo,  Illinois 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


I 


BliP 

UMOUE  jTIONABUIHE  FINEST  COffEE  CQHIHCTOIMISMAHKfT. 
CAREFUUT  MASTED  &BUM0L0S0AS  1 0  SUIT  HfEVHAR  TASK 

^PRIVATE 

IestateS 

COFFEE 

l  A.CAUCHOIS&CO.-THE  FULTON  MILLS ' 
NtWYORR-PHIUDELPHIA- CHICAGO. 


tSTABUSHSO  1851. 


A  BAG  FULL  OF  GOODNESS 

We  don’t  have  to  say  a  word  about  the  quality  of  Private  Estate  Coffee  to.  the  many 
thousands  of  retailers  who  are  selling  it — their  customers  do  the  talking  for  it.  But  those 
who  haven’t  made  Private  Estate  their  Coffee  Leader  have  missed  a  chance  to  wean  their 
customers  away  from  the  Tea  and  Coffee  Stores.  It  can’t  be  beaten.  We  share  our  profit 
with  grocers  by  giving  them  Universal  Coupons  with  each  case. 

F.  A.  CAUCHOIS  &  CO. 

33-34  Fulton  Street,  New  York 


THE  FULTON  MILLS 


Philadelphia  Branch,  139  S.  Front  Street 


I 


FOOD 


VALUE 


Better  Than  Milk  or  Meat 

IT  Royal  Peanut  Butter  is  one  of  the  most  healthful 
food  products  ever  manufactured.  We  want  you  to  tell 
this  to  your  customers,  and  as  a  real  incentive  for  you 
to  do  so  we  are  going  to  give  you  the  money  we  would 
otherwise  use  to  tell  consumers  of  its  merit.  Universal 
Coupons  packed  in  every  case  from  January  i,  1908. 
Remember,  it  is  the  best  thing  of  its  kind  ever  made. 
You  make  a  splendid  profit  on  it  and  the  coupons  are 
exchangeable  for  any  article  of  merchandise  you  may  need 
for  your  home  or  store. 

Cleveland  Health  Food  Co. 

Cleveland,  Ohio 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  it  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

‘The 

Vienna  Bahing 
Company 

Philadelphia,  Penna. 


kOORT 


£. b. nooRt ir&i, 

LIB  WABflSH  AVF  cmSACPj. 


‘/‘A 

!  C 


,  X&fmi 


Nothing  Like  It  Has  Ever  Been  Made 

This  picture  represents  a  floor  wax  which  when  properly  applied  makes  wood  like  new. 
Grocers  can  build  up  a  big  trade  on  it  because  their  customers  need  it — they  are  buying  some¬ 
thing  of  the  kind  now,  and  are  going  to  paint  stores  to  get  it.  If  you  will  put  a  case  of 
MOORE’S  WAX  where  it  can  be  seen  and  tell  your  trade  what  it  will  do  you  will  get  some 
money  that  is  going  somewhere  else  now.  We  are  making  it  worth  your  while  to  do  a  little 
talking  for  this  product  by  giving  you  a  generous  quantity  of  Universal  Coupons  with  each  case. 
You  can  buy  anything  you  need  with  these  coupons. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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She 

Always 

Went 

Back 


“I  occasionally  try 
some  of  these  much- 
advertised  soaps,”  said 
a  lady  to  one  of  our 
customers  the  other 
day,  “but  I  always 
came  back  to  Babbitt’s 
Best.  In  many  years 
I’ve  never  found  any¬ 
thing  that  suited  me 
so  well.” 

Think  of  the  grocer 
who  filled  all  that 
lady’s  orders  for  Bab¬ 
bitt’s  Best.  No  talk — 
no  persuasion — no  ex¬ 
plain  i  n  g  —  no  work. 
Simply  filling  orders 
that  the  soap  itself 
gets. 

And  at  a  profit,  too 
— don’t  forget  that. 


MADE  BY 


B.  T.  BABBITT 


NEW  YORK 


I 


Where 
Norwegian 
Sardines 
are 

Different 

The  real  Norwegian  sardine, 
such  as  we  pack,  is  different  from 
any  other  sardine  in  the  world.  It 
has  a  certain  savory  zest  that  sets 
it  apart  from  either  French,  Por¬ 
tuguese  or  domestic  sardines. 

Our  Norwegian  sardines  are 
little,  young  white  fish,  appetizingly 
smoked  and  packed  in  fine  olive 
oil.  We  will  gladly  send  you  a 
sample  can. 

Price,  $1.00  per  dozen  ;  $9.00  per 
case  of  100.  Packed  with  can 
opener  and  wrapped  in  oiled  paper. 

Niagara  Fish  Company 
Lake  Street 
BUFFALO 


Be  an 

Expert 

on 

Hams 


"VT  OU  will  be  surprised  to 
see  how  many  hams  you 
can  sell  by  being  able  to 
guarantee  every  one.  Each 
and  every  one  of  SWIFT’S 
PREMIUM  HAMS  will 
back  up  the  strongest  guar¬ 
antee  you  can  give  it. 

Is  there  any  sense  in  selling 
ham  that  nobody  can  guar¬ 
antee  ? 

You  can  satisfy  your  trade 
and  increase  it  by  selling 

SWIFT’S  PREMIUM 
HAMS  because  their  quality 
never  fails. 

We  keep  PREMIUM 
HAMS  well  advertised,  and 
that  makes  them  easy  to  sell. 

Swift  6?  Company,  U.S.  A. 


What  the  99  Do 

We  could  probably  count  a  hundred  silver  polishes,  Electro-Silicon  and 
ninety-nine  others.  The  ninety-nine  combined  probably  haven’t  half  as 
much  business  as  Electro-Silicon  alone. 

Considering  how  easy  it  is  to  make  a  “silver  polish”  it  means  a  whole  lot 
when  one  silver  polish  forges  so  far  ahead  of  its  competitors  as  Electro-Silicon. 

It  means  the  results  of  the  enormous  advertising  we  have  done,  of 
course,  but  more  than  that  it  means  that  Electro-Silicon  is  better. 

The  advertising  we  have  done  and  are  doing  makes  business  for  you 
as  well  as  for  us.  No  other  silver  polish  is  so  well  known,  no  other  is 
so  easy  to  sell,  no  other  will  please  your  customers  so  well. 

Always  packed  in  yellow  box  bearing  lady  in  red. 


The  Electro=Silicon  Company 

PRO  PR1ETORS 

New  Y oris:,  IV.  Y. 


Everybody 
Knows  Them 


SotaE&ifLi  1845. 


;  HAHUF 

KtS 

PHIL*V 

Korn r  Binvmc  without  this  Swhaturi 


PRICE  £5  CENTS. 


Knight’s  Flavoring  Extracts  have 
been  pleasing  epicures  through¬ 
out  the  United  States  for  fifty-nine 
years.  The  name  Knight  on  an 
extract  package  is  a  stamp  of  ex¬ 
cellence.  Thousands  of  families 
can  be  induced  to  use  nothing  else. 
Most  grocers  sell  them ;  if  you 
don’t,  do  so  now  and  you  will  find 
that  the  goods  not  only  sell  them¬ 
selves,  but  that  your  extract  trade 
will  increase.  You  cannot  make  a 
better  profit  on  any  first-class  brand. 


KNIGHT 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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Are  You  Making  Your  Money  Earn  All  It  Can? 

Here  is  an  opportunity  for  you  to  invest  some  money  that  will  eventually 
net  you  a  profit  of  35  per  cent.  The  Pure  Pood  Beef  Company  of  Phila¬ 
delphia  who  are  establishing  a  chain  of  meat  stores  and  now  have  Eight  in 
successful  operation  located  at 

2112  Ridge  Avenue,  4205  Haverford  Avenue, 

2410  Brown  Street,  2431  Ridge  Avenue, 

3508  Haverford  Avenue,  12  North  52nd  Street, 

2022  Montgomery  Avenue,  720  North  44th  Street, 

are  offering  some  of  their  Capital  Stock  at 

One  Dollar  Per  Share 

in  order  to  obtain  money  to  open  additional  stores. 

The  officers  of  the  Company  are  practical  and  successful  meat  men  and  it 
is  a  reasonable  assurance  that  they  will  be  able  to  pay  you  as  great  a  dividend  as 
the  chain  stores  pay.  They  ask  for  investigation  and  will  gladly  furnish  full 
particulars. 

PURE  FOOD  BEEF  COflPANY 

2112  Ridge  Avenue,  Philadelphia 

A.  L.  HANWAY,  PRESIDENT. 

Is  There  Anything  in  Your  Store  Whlr;h  Could 

Be  Made  to  Look  Better? 

Scales,  Coffee  Mills,  Tea  and  Coffee  Caddies,  Scoops, 
or  other  fixtures?  I  not  only  make  all  these  things  bnt 

I  make  old  ones  like  new  in  my  repair  shop.  If  you  want 
any  kind  of  a  fixture  at  a  reasonable  price  write  me  and 

I’ll  send  you  my  catalogue  free,  and  it  is  well  worth 
having,  for  it  is  an  eye-opeaer  in  prices. 

H.  F.  HEACOCK 

51  N.  Second  Street,  Philadelphia,  Penna. 

What  a  Prominent  Jobber  Says 


“We  are  shipping  sugars  from  all  the  eastern 
refineries,  but  would  especially  recommend  the 
quality  of  the  product  of  the  Franklin  Sugar 
Refinery  of  Philadelphia  for  easy  scooping,  bright 
colored,  clean,  soft  sugars  and  for  free  running, 
crystal  white  granulated  sugar,  for  particularly 
well-coopered  barrels  and  good,  strong  sacks.” 

Jobbers  all  oyer  the  country  wouldn’t  say  this 
same  thing  if  the  reason  wasn’t  strong. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100 -pound  cotton  bags  :  :  : 

For  sugar  satisfaction  the 

THE  FRANKLIN  SUGAR  REFINING  GO. 

PHILADELPHIA  *  PENNSYLVANIA 


No  Dealer  Too  Small 


<]f  No  dealer  is  too  small  to  profitably  use  our  Meteor  Cash  Carrier — 

it  is  inexpensive  and  saves  time 
and  money  for  everybody. 

<]f  If  we  didn’t  feel  sure  of  that 
would  we  let  any  responsible 
merchant  use  it  for  thirty  days 

free  ?  Why  not  get  it  for  a  month 
<n  Price  only  \  \  'N^  anyway? 

$25  per  line, 

absolutely 

guaranteed. 

A  UNITED  STORE  SERVICE  AND  TUBE  CO. 

NEW  YORK,  Times  Bldg.  BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


TEAMS  COST 
TWICE  AS  MUCH 

There  is  no  comparison  between  delivering  goods  by  a  team  and  deliv¬ 
ering  them  by  a  Lindsley  Car.  The  team  way  is  slower  and  at  least  twice 
as  expensive,  when  you  figure  up  the  cost  by  the  year. 

If  you  think  of  the  Lindsley  Car  as  a  bad-smelling  machine  that  gets 
out  of  order  if  you  look  at  it,  and  keeps  you  poor  getting  repaired,  you 
never  were  more  mistaken  in  your  life.  A  boy  can  run  the  Lindsley  Car 
and  it  will  need  little  or  no  repairing. 

We  say  again — it  will  carry  1500  pounds  thirty  miles  on  a  gallon  of 
gasoline,  and  over  rough  roads. 

J.  V.  LINDSLEY  &  GO.,  Suite  1112  Monadnock  Building,  CHICAGO 
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IN  WHICH  IS  INCORPORATED  THE 

PHILADELPHIA  CASH  GROCER. 

Entered  it  the  Philadelphia  Po»t-OBce  as  Second-clan  Matter. 
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Springfield,  Ohio,  Grocers’  Association 
Sued  by  Two  Retailers  for  Main¬ 
taining  Illegal  Combination 


Twenty-four  Members  Joined  as  Defendants  in  Two  Actions 
by  Grocers  who  Claim  they  were  Injured  by  Boycotts 
Instituted  Against  Manufacturers  and  Jobbers  by  Association. 


Another  retail  grocers’  associa¬ 
tion  has  been  sued  on  an  allega¬ 
tion  that  it  was  conducting  a  trust 
and  an  illegal  combination.  The 
defendant  is  the  Retail  Grocers’ 
Association  of  Springfield,  Ohio, 
and  the  plaintiffs,  who  have 
brought  separate  actions,  are  Wil¬ 
liam  N.  Thomas,  proprietor  of  the 
Home  Supply  Co.,  and  William 
St.  John,  a  retail  provision  dealer. 
Thomas  claims  $10,000  damages. 

Mr.  Thomas  alleges  in  his  com¬ 
plaint  that  the  twenty-four  mem¬ 
bers  of  the  association  have 
entered  into  a  conspiracy  to  re¬ 
strain  trade  and  drive  him  out  of 
business.  He  claims  that  the 
wholesalers  have  been  approached 
and  that  the  association  grocers 
have  threatened  a  boycott  against 
them  if  they  sell  him  any  goods. 
He  claims  that  he  had  to  smug¬ 
gle  in  his  supplies  under  cover  of 
night,  and  accused  the  grocers’ 
association  of  violating  the  pro¬ 
visions  of  the  Valentine  Anti- 
Trust  Act,  for  which  he  threatens 
to  press  criminal  prosecutions. 

About  six  months  ago  Thomas 
interested  about  100  residents  of 
the  southeastern  portion  of  the 
city  in  a  proposition  to  start  a  co¬ 
operative  grocery  store  through 
which  they  could  get  their  goods 
at  considerably  less  cost  than  the 
regular  grocers  were  selling  them. 
The  residents  subscribed  what 
they  could  and  a  stock  of  goods 
was  installed  in  the  little  store  on 
Summer  street. 

Everything  went  well  until 
about  six  weeks  ago  and  then 
Thomas  avers  in  his  petition  to 
the  court  that  the  members  of  the 
local  grocers’  association  began 
to  annoy  him  because  he  was 
underselling  them  and  in  this 
manner  taking  away  many  of 
their  regular  customers. 

In  his  statement  to  the  court 
Thomas  declares  that  the  local 
grocers  called  upon  all  the  leading 
wholesale  houses  from  which  he 
was  obtaining  goods  and  threat¬ 
ened  to  withdraw  their  patronage 


if  the  proprietors  sold  any)  more 
goods  to  the  Home  Supply  Co. 
According  to  the  allegations  in 
the  petition  this  had  the  desired 
effect  in  many  cases  and  the 
wholesalers  refused  to  dispose  of 
any  more  goods  to  Thomas.  Sev¬ 
eral  of  them,  he  claims,  even  went 
so  far  as  to  write  him  letters, 
stating  the  reasons  for  their  re¬ 
fusal. 

The  case  brought  by  St.  John 
is  along  the  same  lines.  St.  John 
alleges  that  the  grocers’  associa¬ 
tion  threatened  to  boycott  milling 
companies  who  sold  flour  to  him; 
that  they  protested  against  cut¬ 
ting  rates;  that  finally  they  pre¬ 
vented  him  from  obtaining  flour 
from  the  firms  of  Anstead  &  Burk 
and  the  Redmond  Milling  Co. 


What  Will  be  Taxed  as  Oleo. 

Internal  Revenue  Commis¬ 
sioner  Capers  has  issued  an  im¬ 
portant  circular  addressed  to  col¬ 
lectors,  internal  revenue  agents 
and  others  concerned  in  which  he 
says : — 

The  question  as  to  the  taxability 
or  non-liability  to  tax  of  many  of 
the  so-called  shortening  compounds 
or  substitutes  for  lard  having  been 
recently  raised,  I  have  decided  that 
in  the  interest  of  the  Government 
through  a  proper  construction  and 
execution  of  the  Act  of  August  2, 
1886,  as  amended  by  the  Act  of  May 
9i  1902,  as  well  as  in  justice  to  those 
concerned  and  for  the  purpose  of  se¬ 
curing  a  uniform  ruling  covering  all 
such  products,  a  reconsideration  of 
the  entire  subject  is  necessary  in  the 
premises. 

After  a  lengthy  treatment  of  the 
arguments  on  either  side  of  the 
question,  Mr.  Capers  concludes: 

In  view  of  the  foregoing  state¬ 
ments,  I  am  of  the  opinion  that  all 
animal  fats  or  oils  and  vegetable 
oils  separately,  and  all  compounds 
and  mixtures  of  such  animal  fats  or 
oils  and  vegetable  oils  with  or  with¬ 
out  the  addition  of  coloring  matter, 
which  contain  more  than  x  per  cent, 
of  moisture  and  salt  (the  limit  fixed 
by  the  Department  of  Agriculture 
under  the  Pure  Food  and  Drugs  Act 
for  lard),  or  which  have  been 
churned  in  cream,  milk  or  water, 
or  bathed  in  a  solution  of  brine, 
thereby  imparting  to  all  such  animal 
fats  or  oil  and  vegetable  oils,  and 
all  compounds  and  mixtures  there¬ 
of,  the  flavor,  texture,  appearance 
or  color  of  butter,  are  properly 


taxable  under  the  law  as  oleomar¬ 
garine. 

All  animal  fats  or  oils  and  vege¬ 
table  oils,  all  compounds  or  mixtures 
of  such  animal  fats  or  oils,  and 
vegetable  oils  which  are  not  in  the 
semblance  of  butter  as  herein  de¬ 
fined,  but  resemble  lard  in  general 
characteristics  and  are  not  sold  or 
offered  for  sale  as  butter  or  for  but¬ 
ter,  are  exempt  from  taxation  as 
oleomargarine.  Therefore  all  pre¬ 
vious  decisions  by  this  office  in  any 
way  conflicting  with  this  opinion  are 
hereby  revoked,  this  ruling  to  take 
effect  on  and  after  fifteen  days  from 
the  date  of  publication. 


California  Association  Cuts 
Asparagus  Prices  Still 
Lower. 


Prices  of  the  California  Fruit  Canners’ 
Association  Lower  than  Last  Year 
and  Lower  than  Other  Packers’  Prices 
Made  this  Year. 


The  fact  that  the  packers  of 
California  asparagus  realize  that 
they  must  make  this  year’s  prices 
much  lower  than  last  year,  if  any 
business  is  to  be  done,  is  shown 
by  the  new  prices  of  the  Califor¬ 
nia  Fruit  Canners’  Association, 
the  coast  combination  which 
packs  the  bulk  of  the  asparagus 
shipped  from  California.  These 
prices  were  named  during  the 
week.  They  are  not  only  much 
lower  than  last  year,  but  lower 
than  any  prices  made  by  other 
packers  this  year. 

Following  appears  the  prices 
made  by  the  Central  Canneries 
earlier  this  season,  and  the  prices 
made  last  year  and  this  year  by 
the  California  Fruit  Canners’  As¬ 
sociation.  Those  in  the  first  col¬ 
umn  are  the  prices  of  the  Central 
Canneries,  and  those  in  the  sec¬ 
ond  and  third  are  the  last  year 
and  this  year’s  prices  of  the  as¬ 
sociation  : — 

1908.  I907.  1908. 


No.  2l/2  square  Mammoth  white 

peeled .  #4-85  $6.00  $5.00 

No.  2 *4  square  Mammoth  white...  4.15  4.75  4.00 

No.  2 y2  square  mammoth  green 

peeled .  4.00  4.50  3.75 

No.  2%  square  Mammoth  green...  3.25  4.25  3.00 

No.  2%  square  large  white  peeled.  4.25  5.25  4  25 

No.  2)^  square  large  white .  3.50  4.00  3.50 

No.  2^  square  large  green  peeled.  3.75  4.75  3.50 

No.  2^  square  gr-een .  2.85  3.75  2.75 

No.  2x/2  square  medium  white .  3.25  3.75  3.25 

No.  2%  square  medium  green .  2.65  3.50  2.50 

No.  2 %  square  small  white .  3.00  3.50  2.90 

No.  2%  square  small  green .  2.50  3.50  2.25 

No.  1  square  white  tips .  3.25  360  3.25 

No.  x  square  green  tips .  2.50  3.40  2.25 


The  reduction  in  the  price  of 
green  is  much  greater  than  in  the 
price  of  white,  which  is  still 
comparatively  high.  The  East¬ 
ern  market  takes  much  more 
green  asparagus  than  white. 

The  low  prices  which  are  now 
sure  to  dominate  the  market  this 
year  leave  wholesale  grocers  still 
further  in  the  hole  with  their 
surplus  of  unsold  asparagus  from 
last  year’s  stock.  The  situation  is 
made  worse  by  the  fact  that  the 


new  pack  asparagus  will  be 
shipped  from  now  on. 


Jar  Prices  Named — Very  High. 

About  $3.00  Per  Gross  Above  Last 
Year’s  Opening  Figures.  Caps  Also 
Show  Large  Advance.  Manufacturers 
Want  to  Get  Back  Losses. 

The  long-expected  prices  on 
Mason  jars  have  been  named  dur¬ 
ing  the  week  by  the  combination 
of  makers  controlling  the  indus¬ 
try.  They  are  exceedingly  high, 
and  a  great  howl  is  going  up 
from  the  trade  in  consequence. 

The  prices  named  are  $8.75  per 
gross  of  half  gallons;  $6.50  per 
gross  for  quarts,  and  $6.13  per 
gross  for  pints.  This  is  nearly 
$3  above  the  opening  prices 
named  last  year,  though  there  is 
not  quite  so  much  difference  be¬ 
tween  the  new  prices  and  the 
prices  which  ruled  in  May,  1907. 
Still,  by  any  standard,  the  prices 
of  jars  for  1908  are  exceedingly 
high.  Caps  are  also  about  $1 
higher  than  last  year. 

The  advance  is  due  entirely  to 
the  desire  of  the  jar  manufac¬ 
turers  to  recoup  themselves  for 
the  losses  which  they  claim  to 
have  made  for  the  last  few  years. 
Undoubtedly  the  demand  this 
year,  if  the  fruit  crop  materializes, 
will  be  enormous  in  spite  of  the 
high  prices,  and  the  manufac¬ 
turers  will  stand  to  make  a  very 
large  sum  of  money. 


Failures  Still  Show  Increase. 


Both  Grocers’  and  General  Store  Lines 
Show  Up  Worse  in  April,  1908,  than 
in  April,  1907. 

The  inventory  of  failures  for 
the  month  of  April  shows,  both  in 
grocery  and  general  store  lines,  a 
considerable  increase  over  the 
same  month  of  1907.  The  figures 
are  as  follows: — 

General  stores,  April,  1908,  140; 
liabilities,  $1,071,436;  April,  1907, 
83 ;  liabilities,  $553,946. 

Groceries,  April,  1908,  201  ;  lia¬ 
bilities,  $560,279;  April,  1907,  155; 
liabilities,  $586,612. 
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Government  Wins  First  Food  Suit  Under 
Federal  Food  Law 

Seizes  135  Barrels  of  American  Fruit  Products  Co.’s  Cider, 
which  It  Finds  is  Not  Pure  Cider,  and  Court  Orders 
Confiscation.  Company  Makes  No  Defence. 


In,  accordance  with  those  pro¬ 
visions  of  the  Federal  food  law 
which  require  the  Department  of 
Agriculture  to  publish  reports  of 
convictions  after  they  have  been 
had,  the  department  has  certified 
to  the  “Grocery  World’’  the  facts 
of  a  conviction  in  a  case  brought 
against  the  Semmes-Kelly  Co.  for 
the  sale  of  misbranded  cider 
manufactured  by  the  American 
Fruit  Products  Co. 

The  case  was  tried  in  the  Su¬ 
preme  Court  of  the  District  of 
Columbia  and  grew  out  of  the  fol¬ 
lowing  facts : — 

On  November  15,  19 07,  an  inspect¬ 
or  of  the  Department  of  Agriculture 
purchased  from  the  Semmes-Kelly 
Co.,  621  Pennsylvania  avenue,  Wash¬ 
ington,  D.  C.,  one  barrel  of  cider 
labeled  “apple  cider.”  This  barrel 
was  one  of  a  shipment  of  135  barrels 
from  the  manufacturers,  the  Ameri¬ 
can  Fruit  Product  Co.,  Rochester, 
N.  Y.,  shipped  to  the  Semmes-Kelly 
Co  on  or  about  November  0,  1907. 


The  sample  purchased  by  the  in¬ 
spector  was  duly  analyzed  in  the 
Bureau  of  Chemistry,  Department  of 
Agriculture,  and  the  following  result 
obtained  and  stated : — 

Alcohol  by  volume  (per 

cent.)  .  H-93 

Solids  (per  cent.)  .  3-82 

Polarization  (degrees  Vent- 

zke)  . . . .  4  ° 

Reducing  sugar  after  inver¬ 
sion  (per  cent.)  .  1.28 

Sucrose .  000 

Ash  (per  cent.)  . .  0.277 

Benzoic  or  salicylic  acid .  None 

Alkalinity  of  ash  . 

30.9  cc  N|io  NaOH  for 
100  cc  of  cider. 
Phosphoric  acid,  PsO®  (per 
cent)  .  0.019 

The  analysis  unmistakably  proved 
that  this  cider  was  not  the  pure  ex¬ 
pressed  juice  of  apples.  The  quan¬ 
tity  of  alcohol  determined  was 
11.93  per  cent.,  an  amount  so  great 
that  it  was  apparent  that  some  for¬ 
eign  sugar  had  been  added.  The 
cider  was  therefore  misbranded 
within  the  terms  of  Section  8  of 
the  act,  and  on  November  22,  1907, 
the  Secretary  of  Agriculture  re¬ 
ported  the  facts  to  the.  United 
States  attorney  for  the  District  of 
Columbia. 


Libel  for  seizure  and  condemna¬ 
tion  of  the  135  barrels  of  cider  was 
duly  filed  in  the  Supreme  Court  of 
the  District  of  Columbia  under  Sec¬ 
tion  10  of  the  act,  upon  which 
seizure  was  forthwith  made  and 
notice  given  to  the  Semmes-Kelly 
Co.  and  all  claimants  to  show  cause 
why  the  cider  should  not  be  con¬ 
demned. 

Respondent  having  failed  to  an¬ 
swer  or  show  any  cause  against 
condemnation,  the  cider  was  ad¬ 
judged  to  be  misbranded  and  or¬ 
dered  to  be  sold  as  set  forth  in  the 
decree  hereinbefore  stated. 

The  court  rendered  the  follow¬ 
ing  decree : — 

DECREE  FOR  CONDEMNATION. 

On  motion  of  Daniel  W.  Baker, 
Esq.,  attorney  for  the  libellant,  and 
it  appearing  to  the  Court  that  upon 
the  libel  filed  herein  a  warrant  of 
arrest  was  duly  issued  and  served  on 
the  22d  day  of  November,  1907,  and 
that  by  virtue  of  the  said  warrant 
the  Marshal  has  seized  135  barrels, 
containing  6,316  gallons,  more  or 
less,  of  liquid  branded  “apple  cider” 
and  inventoried  as  of  the  value  of 
$631.60  the  said  135  barrels,  with 
contents  having  been  in  the  posses¬ 
sion  of  the  Semmes-Kelly  Co.,  a 
corporation,  respondent,  and  now 
being  stored  in  the  custody  of  the 
said  Marshal,  and  it  further  appear¬ 
ing  that  the  Semmes-Kelly  Co.  was 
duly  warned  to  appear  herein  on  the 
16th  day  of  December,  1907,  and 
that  due  and  legal  notice  and  proc¬ 
lamation  were  given  to  all  other 
persons  having  anv  claim,  right  or 
interest  herein  to  appear  on  the  said 
date  and  answer  the  exigencies 
of  the  said  libel,  and  the  said 
Semmes-Kelly  Co.  having  defaulted 
in  filing  answer  to  the  said  libel. 


but  appearing  through  its  attorneys, 
Messrs.  Douglas  and  Douglas,  and 
consenting  hereto,  and  no  objection 
having  been  signified  to  the  Court, 
it  is  this  10th  day  of  February, 
1908. 

Ordered,  adjudged  and  decreed 
that  the  said  135  barrels  with  con¬ 
tents,  as  aforesaid,  branded  “apple 
cider”  be  and  they  hereby  are 
declared  to  be  misbranded  in  viola¬ 
tion  of  the  Act  of  June  3°>  I9°6>  2s 
charged  in  the  said  libel,  and  it  is 
further  ordered  that  the  said  135 
barrels,  with  contents  as  aforesaid, 
branded  “apple  cider”  be,  and  they 
hereby  are  condemned  and  ordered 
to  be  disposed  of  by  sale  of  the  said 
contents  thereof  as  prayed  for  in 
the  said  libel,  and  provided  for  in 
the  said  Act  of  June  30,  1906.  It 
is  further  ordered  that  the  proceeds 
of  said  sale,  less  the  legal  costs  and 
charges,  shall  be  paid  into  the  Treas¬ 
ury  of  the  United  States. 

It  is  provided,  however,  that 
upon  the  payment  of  all  the  costs  of 
the  proceedings  herein,  including  the 
costs  of  hauling  storage,  watchman, 
and  all  costs  incident  to  or  con¬ 
tracted  in  these  proceedings,  and 
the  execution  and  delivery  by  the 
said  Semmes-Kelly  Co.,  a  corpora¬ 
tion,  to  the  libellant,  of  a  good  and 
sufficient  bond  in  the  penalty  of 
$3,000,  conditioned  that  the  said  135 
barrels,  with  contents  branded  “ap¬ 
ple  cider”  as  aforesaid,  shall  not 
be  sold  or  otherwise  disposed  of 
contrary  to  the  provisions  of  the 
said  Act  of  June  30,  1906,  the  said 
Marshal  shall  redeliver  the  said  135 
barrels  to  the  said  Semmes-Kelly 
Co.,  a  corporation,  in  lieu  of  disposing 
of  them  by  sale  as  aforesaid,  the 
said  bond  to  be  filed  herein  if  at  all, 
on  or  before  the  20th  day  of  Febru¬ 
ary,  1908. 

(Signed)  Job  Barnard, 
Justice. 


MERIT  and  PROFIT 

make  it  worth,  while  to  stock  and  push  the  sale  of 


Post( 


F ormerly  called 
Elii&h’s  Manna 


) 


Toasties 


The  merit  of  the  food  makes  pleased  customers. 

Post  Toasties  not  only  has  “merit”  and  yields  a  good  profit,  but  by  continuous,  heavy  advertising  we 
create  the  demand — and  co-operate  with  the  dealer — even  go  so  far  as  to  guarantee  the  sale. 

The  delicate  crispness  and  delicious  flavor  of  Post  Toasties  is  a  pleasant  recollection  and 
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For  Sale  by  All  Jobbers 


Made  by  Postnm  Cereal  Company,  Limited,  Battle  Creek,  Mich. 
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The  New  York  Letter 


Mr.  Callanan’s  Impressions  of  the  National  Retailers’  Conven¬ 
tion.  Program  of  the  Jobbers’  Convention  at  Atlantic  City 
Next  Month.  Small  News  of  the  Market. 


Special  correspondence  of  “Grocery  World.” 

New  York,  May  15,  1908. 

Impressions  as  to  the  national 
convention  held  at  Boston  this 
week  will  be  written  by  L.  J. 
Callanan,  who  returned  yesterday 
after  attending  the  sessions  on 
the  earlier  days  in  the  week  and 
reading  a  paper  on  the  relation  of 
quantity  to  price. 

On  two  points  Mr.  Callanan  has 
especially  decided  views.  One  is 
that  the  number  of  delegates  to 
conventions  should  be  strictly 
limited  in  proportion  to  the  size 
of  the  respective  associations 
that  they  represent,  so  as  to  make 
the  meetings  more  truly  and  fairly 
representative. 

■The  second  policy  which  he  ad¬ 
vocates  is  that  the  president  and 
the  secretary  should  both  be  se¬ 
lected  from  the  same  city,  so  that 
they  may  co-operate  most  con¬ 
veniently  and  efficiently.  He  re¬ 


gards  the'  election  of  the  two 
officers  from  different  places  as  a 
great  disadvantage.  In  his  opin¬ 
ion  they  should  both  be  residents 
of  one  of  the  important  centres  of 
the  trade  or  possibly  of  the  na¬ 
tional  capital. 

In  the  State  associations  he  will 
advocate  also  the  selection  of  the 
two  principal  executive  officers 
from  the  same  city,  such  city  to  be 
preferably  one  important  as  the 
legislative  or  as  a  business  centre. 
*  *  * 

The  National  Wholesale  Gro¬ 
cers’  Association  gives  out  from 
its  office  in  this  city  the  pro¬ 
gramme  of  the  third  annual  con¬ 
vention  to  be  held  June  2d  to  5th 
in  Atlantic  City.  The  Executive 
Committee  is  to  meet  on  Tues¬ 
day,  the  opening  day.  Wednes¬ 
day  morning  the  Board  of  Di¬ 
rectors  will  meet  and  at  11  o’clock 
the  convention  proper  will  be 


called  to  order  by  President  Wil¬ 
liam  Judson.  The  Mayor  of  the 
city  will  deliver  the  address  of 
welcome,  to  which  the  response 
will  be  made  by  F.  W.  Hannahs, 
the  first  vice-president  of  the  as 
sociation. 

Thursday  reports  will  be  sub¬ 
mitted  by  the  Committees  on 
Ways  and  Means,  Pure  Food  and 
Contract,  the  latter  having  to  do 
with  canned  goods.  Addresses 
will  be  delivered  by  President 
Charles  S.  Crary,  of  the  National 
Canners’  Association;  John  C. 
Mahlan,  who  will  talk  on  “Uni¬ 
form  Contracts”;  Samuel  Mahlan, 
“Free  Deals”;  T.  F.  Whitmarsh, 
“Uniform  Bill  of  Lading”;  Walter 
F.  Chandler,  “Reciprocal  Demur¬ 
rage”;  W.  N.  Todd. 

Thursday  afternoon  Air.  Whit¬ 
marsh  is  to  speak  on  “Publicity”; 

R.  E.  Bursk  on  “Membership”; 

S.  B.  Steele  and  F.  R.  Drake  on 
“Discounts’;  Mr.  Hannahs  on 
“The  Manufacturers.” 

The  annual  dinner  will  be  given 
Thursday  night  in  the  Alarlbor- 
ough-Blenheim.  Friday  will  be 
given  over  to  new  business  and  to 
the  election  of  officers.  Besides 
the  annual  dinner,  there  will  be 


other  social  events  and  entertain¬ 
ment  features  during  the  week. 


*  *  * 


A  bankruptcy  petition  was  filed 
Monday  against  Henry  Campbell, 
who  had  been  in  business  as  Mar¬ 
tin  &  Campbell,  as  a  wholesale 
and  retail  grocer  at  2  Gouver- 
neur’s  lane,  most  of  his  trade  hav¬ 
ing  been  in  selling  supplies  to 
ships.  The  business  was  estab¬ 
lished  sixty  years  ago  by  Andrew 
Martin,  who  died  in  1897  and  who 
was  an  uncle  of  Mr.  Campbell. 
The  creditors  allege  that  Air. 
Campbell  has  admitted  in  writing 
that  he  is  insolvent. 

A  bankruptcy  petition  has  been 
filed  this  week  against  David 
Hershowsky,  who  had  grocery 
stores  at  141  Essex  street  and  158 
Norfolk  street.  The  creditors  al¬ 
lege  that  he  took  down  the  signs 
over  the  stores  recently,  turned 
the  business  over  to  other  men 
who  are  unknown  to  the  creditors 
and  has  not  since  made  his  ap¬ 
pearance  at  the  stores. 

*  *  * 

Certificates  of  incorporation 
have  been  filed  in  the  last  week 
as  follows: — 

Peerless  Soap  Co.,  Buffalo, 


Why  Don’t  YOU  Try  Buying  for  CASH? 


You  will  never  know  or  be  able  to  comprehend  the  great  Saving  to  be  obtained  until  you 
make  a  trial.  Note  particularly  these  bargains  we  offer.  Write  for  our  complete  list. 


Osborn’s  Blenheim  Fancy  Shoepeg  Corn,  single 

cases,  2  dozen  . . per  doz. 

10-case  lots . .  doz., 

25-case  lots  . . .  per  doz 

F.  O.  B.  cars  Philadelphia. 

This  is.  as  our  trade  well  know,  fine  quality  shoepeg  corn,  young,  sweet 
and  tender,  and  it  is  the  biggest  bargain  that  has  been  offered  in  corn 
of  this  character  for  many  months. 

Delaware  Boy  Brand  Cold  Packed  Tomatoes,  No.  3 

cans,  well-filled  with  red,  ripe  fruit,  2  doz.  .  .  .  per  doz., 

Griffin  &  Skelly’s  Fancy  Seeded  Raisins,  36  Js  .  .  per  lb  , 

You  have  heard  nothing  like  this  price  before  for  years.  How  many  boxes 
do  you  want?  They  are  a  snap. 

Pansy  Brand  Fancy  California  Genuine  Muir 
Peaches,  large,  very  bright,  meaty  fruit,  sim¬ 
ply  beauties,  25-lb.  boxes,  single  boxes  ....  per  lb., 

5  or  10-box  lots . .  per  lb  , 

The  biggest  peach  bargain  that  has  been  offered  on  this  or  any  other  mar¬ 
ket  this  year.  Make  a  note  of  this  fact.  If  quality  of  these  peaches 
does  not  surprise  you  and  they  are  not  entirely  to  your  liking,  they 
may  be  returned  at  our  expense.  Again  we  sav,  they  are  beauties  and 
dirt  cheap. 

Egg  Biscuit  Epicure,  barrels  about  33  lbs . per  lb., 

5  or  10-barrel  lots . per  lb., 

Boxes,  about  16  lbs . .  .  .  per  lbl’ 

5  or  10-box  lots . .  per  lb.,’ 

Fancy  Carolina  Head  Rice,  good  bean,  an  elegant 

rice  to  retail,  at  8  cts.  per  pound,  lOO-lb.  bags,  per  lb., 

5  or  10-bag  lots . per  lb., 


$0.57# 

.65 

.52# 


.82# 

.07 


■10  X 
.lO 


•lO# 
.10^8 
.1  1 
•10fs 

.06# 

.06 


per  bag,  $2.95 
2.90 


No.  3  Barley,  100-lb.  bags . 

5  or  lO-bag  lots . per  bag. 

No.  15  XXXX  Cylinder  Olives,  perfect  fruit,  large, 

handsome  package,  2  dozen . per  doz., 

The  best  value  in  an  olive  to  retail  at  from  20  to  25c.  that  you  have  seen 
for  months. 

Fairbank’s  6-pound  Corn  Beef,  1  dozen  in  a  case  . 

Wolff’s  Acme  Shoe  Dressing,  1  dozen  in  a  box 


1.95 


Absolutely  Pure  Lard,  50-lb.  tins,  single  tins 

6  or  10-tin  lots . 

Armour’s  Lard  Compound,  60-lb.  tubs . 

Standard  Brands  Lard  Compound,  60-lb.  tubs  .  . 

Jumbo  Mixed  Mustard,  sugar  sifter,  very  large  5c. 

package,  a  dandy,  4  dozen  in  case . per  doz.  .45 

Cosmo  Buttermilk  Toilet  Soap,  in  gross  lots  ....  per  gross,  6.75 
Less  quantities . per  gross,  7.00 


per  case, 
per  doz., 
per  gr'e, 
per  lb., 
per  lb., 
per  lb., 
per  lb., 


7.00 
1.05 
12.25 
.09 
.08# 
.07# 
•  OT# 


New  Picnic  Cheese,  single  boxes . per  lb. 

rp.  ®  Tor  I°C?ox  lots . . Per  lb., 

The  No.  3  Norway  Mackerel,  325  to  350  fish,  we 

offer  at  $22.00  per  barrel,  are  the  whitest,  fat- 
est  and  best  10c.  mackerel,  or  3  fish  for  a  quarter, 
that  there  has  been  on  the  market  for  a  long 
time.  They  are  simply  beauties  and  very  cheap. 

50-lb.  blue-painted  tubs,  about  85  fish,  (#  barrel),  per  tub 
J.  B.  Brand  Fancy  White  Fat  No.  4  Norway 

Mackerel,  430  to  460  fish . per  bbl  19  75 

We  make  a  great  specialty  of  mackerel,  and  you  will  find  these  are  good 
trades  in  them. 


•12# 

12# 


6.95 


W RITE  FOR 


These  Prices  for  This  Week  Only— May  i8lh  to  May  23d,  inclusive. 

THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenae 


Phila.,  Pa 
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N.  Y. ;  capital  stock,  $10,000;  in¬ 
corporators,  Fred.  E.  Brown, 
Carl  Bischoff,  Gordon  F.  Mat¬ 
thews,  all  of  Buffalo. 

Machson-Richmond  Dairy  Co., 
to  deal  in  groceries,  dairy  and 
farm  products ;  capital  stock, 
$6,000;  incorporators,  Joe  Rich¬ 
mond,  125  East  4th  street;  Ed¬ 
ward  Machson,  174  Essex  street; 
Henry  Machson,  317  East  4th 
street. 

Henry  Maillard,  Port  Ewen, 
N.  Y.,  to  manufacture  candy  and 
confectionery ;  capital  stock, 
$500,000;  incorporators,  Henry 
Maillard,  E.  G.  Miannay,  R.  W. 
Fostier,  M.  J.  Warren,  J.  T. 
Hogan,  W.  C.  Herbert,  Mark  M. 
Solomon,  all  of  New  York. 

*  *  * 

Although  an  unusually  large 
number  of  retail  grocers  have  re¬ 
tired,  sold  out  or  closed  their 
stores  in  the  last  two  months,  yet 
it  is  noted  that  the  stores  seldom 
remain  unoccupied  long.  New 
men  are  taking  up  the  work  where 
others  left  off  in  the  desirable  lo¬ 
cations  and  there  are  about  as 
many  grocery  stores  as  there  were 
before.  In  the  outlying  portions 
of  the  city  and  especially  in 
Brooklyn,  stores  are  being  opened 


in  new  locations  according  as  the 
city  keeps  on  extending,  and  a  list 
of  such  new  stores  opened  in  the 
last  year  would  be  quite  a  long 
one. 

*  *  * 

The  American  Dehydrating  Co. 
has  now  perfected  its  organization 
and  will  shortly  place  its  goods  on 
the  market.  In  fact  it  has  already 
obtained  a  good-sized  order  from 
the  Navy  Department.  The  com¬ 
pany  has  a  process  of  removing 
all  moisture  from  vegetables  and 
preserving  them  indefinitely  in 
that  dry  state.  Adding  water  re¬ 
stores  them  tc*  their  original  con¬ 
dition.  Fred.  A.  McGill. 


Liowoey’s  Bonbons  for  the  Fleet. 

The  Navy  Department  has  ordered 
lot  of  40,000  pounds  of  high-grade  choc¬ 
olate  bonbons  for  the  Pacific  fleet,  to  be 
delivered  in  San  Francisco  before  the 
ships  sail  for  the  East.  Like  former 
orders,  these  are  Lowney’s.  Since  the 
Spanish  War  large  shipments  have  been 
repeatedly  ordered  for  the  warships,  ow¬ 
ing  to  a  conviction  on  the  part  of  the 
medical  corps  that  chocolates  lessen  the 
desire  for  strong  drink,  and  are  espec¬ 
ially  good  for  men  in  the  tropics.  Purity 
flavor  and  keeping  qualities  are  the  three 
requirements.  Every  bonbon  is  wrapped 
in  tin  foil  and  then  packed  in  air-tight 
tin-  boxes  with  screw  tops  to  resist  heat 
and  salt  air.  Jack  does  not  care  for 
the  pretty  paper  boxes  landsmen  know  so 
well,  but  he  likes  the  contents  and  orders 
in  carload  lots. 


Two-Minate  Sermons  for  the  Retail 

Grocer 


XXXVIII.  —The  Contrary  Customer. 

The  contrary  customer  may  be 
a  good  one. 

Every  merchant,  jobber  or  re¬ 
tailer  has  his  contrary  customers, 
who  seem  to  take  the  opposite 
side  of  every  argument  used  to 
sell  them  goods,  and  disgust  the 
salesman  by  their  continual  croak¬ 
ing  about  their  inability  to  use 
the  goods  he  tells  them  are  sell¬ 
ing  well  to  other  people. 

This  is  merely  a  habit,  in  most 
cases,  and  can  be  worked  to  the 
advantage  of  the  salesman  very 
often  if  the  right  tactics  are  used. 
At  least  one  good  salesman  uses 
the  following  method  to  advan¬ 
tage:  When  he  is  sure  he  has 
hold  of  a  contrary  customer,  who 
is  bound  to  buy  everything  under 
protest,  he  makes  it  a  point  to 
show  that  customer  the  merchan¬ 
dise  he  has  to  offer  in  a  way  which 
makes  his  contrariness  force  a 
sale.  For  instance,  he  will  say: 
“Here  is  something  I  want  to 
show  you,  but  hardly  think  it 


will  please  your  customers.  Mr. 
Blank  has  been  buying  a  lot  of  it, 
but  he  tells  me  that  he  has  a  line 
of  customers  who  place  a  great 
deal  of  confidence  in  his  judgment 
and  pay  him  the  price  for  the 
goods  when  he  says  they  are 
right.  These  goods  are  strictly 
first  quality  and  can  be  recom¬ 
mended  to  the  highest  class  of 
trade,  but  of  course  it  is  probable 
that  the  people  in  your  section 
will  not  take  to  them.” 

This  salesman  is,  of  course 
talking  to  a  retailer,  and  the  con¬ 
trary  instinct  of  the  buyer  wil 
make  him  feel  like  buying,  just  to 
show  the  salesman  that  his  cus 
tomers  also  have  a  good  opinion 
of  his  judgment.  The  retailer  can 
do  the  same  thing  by  letting  the 
customer  feel  that  he  thinks  the 
goods  are  a  little  too  high-pricec 
to  suit,  but  that  he  wanted  to 
show,  through  special  friendli¬ 
ness,  what  some  of  the  best  cus¬ 
tomers  were  buying. 

F.  A.  P. 


To  the  Trade 

The  Tea  You  Can 
Sell  Quickest  is  .  . 

CEYLON 

TEA 


Because  It 


Pleases  the  Palate 


Because  It 


Answers  the  Needs 


Because  It 


Saves  the  Money 


Of  the  Consumer 


And  All  Good  Merchants 
Know  That 

The  Turnover’s  The  Thing 
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Monday,  May  18,  1908. 


The  retail  grocers  of  the  West 
are  even  more  determined  than 
those  of  the  East 

The  Cost  of  Biscuit  that  the  hilSClllt 
Trust  Packages.  Trust  and  kin¬ 
dred  concerns 
shall  print  the  net  weight  of  their 
packages  upon  the  label.  The 
Biscuit  Trust,  it  will  be  remem¬ 
bered,  said  it  would  leave  Ne¬ 
braska  before  it  would  disclose 
to  consumers  the  amount  of 
crackers  they  were  actually  re¬ 
ceiving. 

In  a  public  statement  Mr.  E.  A. 
Detrick,  proprietor  of  the  Detrick 
Trading  Co.,  of  Caldwell,  Kan., 
shows  pretty  clearly  why  the  Bis¬ 
cuit  Trust  finds  it  good  business 
to  hide  the  net  weights  of  its  pack¬ 
ages  : — 

The  famous  Uneeda  biscuit,  5-cent 
package,  weighs  seven  ounces  gross, 
five  ounces  net,  costs  the  customer  at 
the  rate  of  16  cents  a  pound.  We 
sell  eight  ounces  in  bulk  of  the  same 
grade  crackers  for  5  cents.  A  package 
selected  at  random  from  stock  con¬ 
tained  twelve  whole  and  ten  broken 
crackers.  The  manufacturer  of  this 
package  dares  not  print  the  net 
weight  on  it,  but  he  lets  the  con¬ 
sumer  believe  he  is  getting  eight 
ounces  of  crackers  for  his  nickel. 

Taking  up  this  manufacturer’s 
25-cent  size  package,  which  the 
consumer  is  buying  as  a  three-pound 
package,  we  find  that  it  weighs 
thirty-eight  ounces  gross,  contains 
thirty-one  ounces  net  of  crackers. 
We  sell  forty-eight  ounces  of  the 
same  cracker,  from  the  same  man¬ 
ufacturer  for  25  cents.  Can  the 
workingman’s  wife  afford  to  pass 
up  that  nineteen  ounces  of  crackers, 
in  bulk?  No,  if  she  is  wise,  she  will 
let  her  25-cent  piece  buy  50  per 
cent,  more  crackers  in  bulk. 


The  minute  it  breaks  upon  con¬ 
sumers’  minds  what  they  are 
really  paying  for  Biscuit  Trust 
products,  that  minute  a  great 
many  of  them  will  decide  that 
those  products  are  too  expensive. 
The  Biscuit  Trust  knows  that  per¬ 
fectly  well,  and,  that  is  exactly  its 
reason  for  wishing  to  keep  con¬ 
sumers  in  ignorance.  When  a 
concern  will  go  to  law  simply  to 
prevent  its  customers  from  re¬ 
ceiving  information  which  they 
have  a  right  to  have,  only  one  ex¬ 
planation  is  possible — it  fears  that 
the  information,  if  disclosed,  will 
hurt  business. 


The  Toasted  Corn  Flake  Co., 


apropos  of  the  editorial  article  in 
last  week’s  issue 
on  the  sale  by 
Siegel  &  Cooper, 
the  New  York 


An  Evasion. 


department  store  people,  of 
Toasted  Corn  Flakes  at  5  cents 
per  package,  have  sent  the  fol¬ 
lowing  letter  to  all  wholesale  gro¬ 
cers  during  the  week : — 

On  account  of  an  intimation  on 
the  editorial  page  of  the  “Grocery 
World”  of  May  nth,  it  is  consid¬ 
ered  best  to  state  to  you  that  the 
Toasted  Corn  Flakes  Co.  does  not 
sell  Siegel  &  Cooper  direct,  or  any 
other  retailer  here.  Please  notify 
your  salesmen  to  this  effect. 

Respectfully  yours, 

Toasted  Corn  Flakes  Co. 

By  E.  W.  Murphy. 


This  is  not  a  frank  answer. 
It  leaves  loopholes.  The  subject 
is  too  important  for  evasions. 
The  Toasted  Corn  Flakes  Co.  re¬ 
fuses  to  sell  the  organized  retail¬ 
ers  of  Philadelphia,  which  is  its 
legal  right  to  do  if  it  likes.  But 
in  New  York  a  department  store, 
who  could  hardly  do  so  without 
the  connivance  of  the  Toasted 
Corn  Flakes  Co.,  is  selling 
Toasted  Corn  Flakes  at  5  cents, 
advertising  that  it  had  on  hand 
six  hundred  cases  to  dispose  of  in 
that  manner.  This  is  a  serious  at¬ 
tack  upon  the  interests  of  every 
retail  grocer  in  New  York,  and  in 
principle  upon  the  interests  of 
grocers  everywhere  else.  No 
wonder  that  the  Kellogg  Co.  con¬ 
siders  it  sufficiently  important  to 
notice,  but  what  is  its  answer? 
“We  do  not  sell  Siegel  &  Cooper 
direct.”  Is  that  the  reply  of  a  con¬ 
cern  strong  in  its  own  innocence? 
The  “Grocery  World”  thinks  not. 
Such  a  concern  would  have 
worded  its  answer  something  like 
this :  “We  neither  sell  Siegel  & 
Cooper  directly  or  indirectly; 
neither  do  we  have  any  knowledge 


as  to  who  does  sell  them.  We 
are  using  every  endeavor  to  dis¬ 
cover  the  jobber  who  has  been 
selling  the  concern  named,  and  we 
can  assure  you  that  as  soon  as  we 
succeed  we  shall  take  immediate 
steps  to  protect  our  interests  and 
the  interests  of  the  trade.” 

Had  such  a  letter  been  received, 
even  the  “Grocery  World”  would 
have  been  convinced  that  the  Corn 
Flakes  Co.  was  innocent  of  any 
wrong.  But  to  say  “we  do  not 
sell  direct”  is  a  childish  evasion. 

For  the  Kellogg  people  are  not 
helpless  in  such  a  case  as  this. 
If  Siegel  &  Cooper  have  just  re¬ 
ceived  600  cases  of  Toasted  Corn 
Flakes  it  would  be  easy  to  learn 
who  it  came  through.  Naturally 
they  have  the  right  to  buy  as 
much  corn  flakes  as  they  like,  but 
the  courts  have  long  since  decided 
that  where  a  dealer  is  by  un¬ 
duly  low  prices  undermining  a 
manufacturer’s  trade,  he  can  be 
stopped  by  injunction. 


sible — except  at  certain  short  sea¬ 
sons  of  the  year — to  substitute 
colored  oleo  for  butter. 


The  delegates  of  the  National 
Retail  Grocers’  Association,  as 
reported  else- 

Fttt  Del,.  Wh"e'  3 

resolution  con¬ 
demning  free 
deals  by  manufacturers,  and  the 
report  of  the  “Grocery  World’s” 
convention  correspondent  indi¬ 
cates  that  it  passed  with  no  oppo¬ 
sition  whatever. 

The  “Grocery  World”  wonders 
how  many  of  the  delegates  who 
blithely  voted  for  that  resolution 
will  have  the  personal  courage — 
or  will  even  feel  it  their  duty — to 
refuse  the  next  free  deal  that 
comes  their  way. 


Philadelphia  Sees  Plenty  of 
Free  Cereals. 


The  “Grocery  World”  believes 
that  the  National  Retail  Grocers’ 
Association  made 
...  .  a  mistake  in 

adopting  a  resolu¬ 
tion  which  de¬ 
manded  the  repeal  of  the,  present 
Federal  oleo  tax.  That  was  prob¬ 
ably  a  case  of  being  used.  In  the 
“Grocery  World’s”  judgment,  a 
National  Association  should  not 
waste  time  or  influence  on  local 
questions.  In  certain  sections  of 
the  West  oleo  is  in  demand  and 
many  of  the  grocers  there  are 
legitimately  interested  in  any¬ 
thing  which  will  remove  the  ban 
from  it.  In  other  sections,  as  in 
Philadelphia,  oleo  is  an  illegiti¬ 
mate  product,  not  by  reason  of 
any  vice  of  its  own,  but  because 
of  the  persistent  crookedness  of 
those  who  sold  it.  The  grocers 
in  the  latter  sections  want  oleo 
kept  where  it  is  now.  The  Na¬ 
tional  Association  has  thus  taken 
a  stand  not  favored  by  the  united 
trade,  but  strongly  against  the  in¬ 
terests  of  what  is  probably  a  ma¬ 
jority. 

Not  only  for  that  reason  is  its 
attitude  ill-advised,  but  because 
the  Federal  oleo  law  is  a  good 
thing.  There  has  been  less  fraud 
in  the  sale  of  oleo  since  its  pass¬ 
age  than  ever  before  in  the  history 
of  the  business.  Why?  Because 
the  incentive  has  been  largely  re¬ 
moved.  The  man  who  pays  the 
10-cent  tax  finds  it  no  longer  pos¬ 


Three  of  the  Largest  Companies  Pull 
Off  Free  Schemes  at  Once.  Largest 
Worked  on  Mapl  Flake.  E-C  Co.’s 
Girls  Distribute  Dollar  Bills.  Postum 
Distributes  Samples  of  Post  Toasties. 

The  city  of  Philadelphia  has 
been  knee  deep  in  free  cereals  dur¬ 
ing  the  past  week.  The  Mapl 
Flake  Co.  has  been  carrying  on 
the  most  expensive  and  the  most 
extensive  sampling  scheme  ever 
adopted  in  this  city.  On  a  day 
which  they  advertised  several 
days  in  advance  they  printed  in 
certain  Philadelphia  papers  a  cou¬ 
pon  which  could  be  redeemed  at 
any  grocer’s  for  a  full-sized 
package  of  Mapl  Flake.  The 
coupon  stated  that  a  family  was 
entitled  to  redeem  only  one  cou¬ 
pon,  but  it  can  scarcely  be  doubted 
that  a  large  number  of  families  re¬ 
deemed  a  great  many.  The  cou¬ 
pons  were  again  redeemable  by 
the  grocer  for  cash  or  goods  at 
face  value  with  a  15  per  cent,  in¬ 
crease.  As  stated,  the  Dlan  was 
so  big  that  it  is  said  to  have 
moved  a  very  large  quantity  of 
cereal. 

The  E-C  Corn  Flake  Co.  has 
also  been  in  Philadelphia  this 
week  with  a  scheme  by  which  dol¬ 
lar  bills  were  distributed.  The 
real  inwardness  of  the  plan  was 
not  disclosed  in  the  very  large 
advertisements  used,  but  the  plan 
on  the  surface  looked  big. 

While  these  plans  were  going 
on  the  Postum  Cereal  Co.  has 
been  distributing  a  large  number 
of  samples  of  Post  Toasties. 
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I  often  wonder  whether  a  very 
large  proportion  of  the  declines  in 
price  made  by  the  retail  mer¬ 
chants  of  this  country  aren’t 
wholly  unnecessary. 

My  personal  belief  is  that  the 
price  of  an  article  is  oftener  de¬ 
clined  unnecessarily  than  neces¬ 
sarily. 

The  belief  which  lies  at  the  bot¬ 
tom  of  price-cutting  is  that  a  sale 
is  more  easily  effected  at  8  cents, 
say,  than  at  io  cents. 

Undoubtedly  it  is  to  some 
people.  The  proportion  who 
would  buy  at  8  cents,  but  who 
would  refuse  to  buy  at  io,  how¬ 
ever,  I  believe  to  be  a  great  deal 
smaller  than  the  average  mer¬ 
chant  has  any  idea  of. 

Recently  I  went  into  a  central 
drug:  store  in  search  of  a  certain 
throat  lozenge.  It  had  been  ad¬ 
vertised  in  the  magazines  at  the 
retail  price  of  25  cents,  and  I  was 
prepared  to  pay  25  cents. 


Primarily  I  wanted  the  lozen¬ 
ges,  and  had  the  price  been  even 
50  cents  the  chance  is  I  might 
have  reluctantly  squeezed  it  out. 

The  druggist  had  reduced  the 
price  to  20  cents.  Not  because 
anybody  had  refused  to  buy  at  25, 
but  because  he  heard  that  some¬ 
body  else  had  reduced  it. 

When  I  say  that  “primarily  I 
wanted  the  lozenges,”  I  touch 
what  in  my  judgment  is  the  root 
of  the  whole  matter.  I  grant  you 
that  a  cut  price  may  be  needed  in 
cases  where  a  consumer  doesn’t 
particularly  want  an  article  and 
where  an  attempt  is  being  made 
to  force  it  on  him. 

A  lot  of  men  will  buy  anything 
that’s  cheap,  whether  they  want 
it  or  not.  With  them  a  cut  price 
is  an  ever-present  bait. 

But  the  consumer  who  sets  out 
to  buy  a  certain  thing,  not  because 
it’s  cheap,  not  on  account  of  the 
price  at  all,  but  because  he  wants 


or  needs  it — the  cut  price  is  no 
inducement  to  him:  he  wants  the 
goods. 

Of  course  price  cuts  some  fig¬ 
ure  even  here,  because  it  may 
prove  to  be  beyond  the  buyer’s 
limit.  If  a  man  can’t  afford  to 
pay  more  than  10  cents  for  a 
package  of  rolled  oats,  he  will 
probably  go  without  rather  than 
pay  25,  no  matter  how  badly  he 
wants  it. 

But  a  cut  from  10  to  8  has  no 
weight  with  him.  And  that  is 
what  I  am  considering  particu¬ 
larly — the  little  cuts. 

Most  retailers  make  these  little 
cuts  for  one  reason  only — because 
some  competitor  has.  Occasion¬ 
ally  you  will  find  a  dealer  who 
cuts  blindly  and  with  no  reason 
whatever — deliberately  breaks  a 
market. 

The  name  I  would  apply  to  him 
is  too  impolite  to  print. 

The  dealer  who  cuts  because  a 
competitor  has,  almost  always  at¬ 
taches  undue  importance  to  the 
matter.  To  begin  with  not  one 
customer  out  of  twenty  shops 
around  and  keeps  posted  on  what 
other  grocers  are  getting  for  this 
and  that. 


They  keep  pretty  closely  to  the 

one  grocer. 

Even  if  one  out  of  twenty  may 
know  that  his  grocer’s  price  on  a 
given  article  is  a  cent  or  two 
above  some  other  grocer’s  price, 
it  doesn’t  follow  that  he  is  going 
to  the  cheap  grocer  to  buy. 

Oftener  than  not  it  would  mean 
inconvenience,  opening  a  new  ac¬ 
count  or  paying  cash — a  general 
nuisance  worth  a  good  deal  more 
than  a  penny  or  two. 

All  for  one  article. 

I  know  perfectly  well  that  there 
is  a  class  of  consumers,  in  certain 
communities,  who  shop  around 
religiously  and  always  put  the 
price  above  the  quality.  While  in 
the  abstract  their  money  is  as 
good  as  anybody  else’s,  still  if  I 
were  a  grocer  I  should  not  care 
if  I  lost  this  trade  entirely. 

When  a  retail  grocer  has  an  im¬ 
pulse  to  cut  a  price  on  something, 
he  ought,  in  my  judgment,  to  ask 
himself  this  question  :  Is  this  de¬ 
cline  really  necessary?  Has  the 
sale  been  interfered  with  by  the 
former  price?  Has  anybody  com¬ 
plained  of  the  price?  Can  I  ex¬ 
pect  to  sell  enough  more  at  the  re¬ 
duced  price — and  the  reduced  profit 
— to  make  the  cut  profitable? 


About 
Butter  Color 
Profits,- 


This  Trade  Mark  has 
appeared  on  our  But¬ 
ter  Color  for  over  25 
years. 


Are  you  handling  our  Dandelion  Brand  Butter  color  (Purely 
Vegetable)? 

Are  you  getting  the  profits  from  this  line,  that  other  grocers 
are  getting? 

It’s  easy  to  build  up  this  trade. 

Look  over  your  list  of  regular  customers,  see  if  there  are 
not  anumber  of  them  that  make  butter. 

If  there  are  they  use  butter  color. 

Why  don’t  you  sell  them 

DANDELION  BRAND  BUTTER  COLOR 

PURELY  VEGETABLE 

Write  to-day,  for  prices,  sizes  and  advertising  matter. 


WELLS  &,  RICHARDSON  CO 

BURLINGTON,  VERMONT 
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National  Retail  Grocers’  Convention 
Meets  in  Boston 

One  Hundred  and  Fifty-five  Delegates  Present  from  Twenty-nine 
States.  Manufacturer’s  Right  to  Fix  Retail  Price  Leading 
Topic.  Convention  Finally  Adopts  Guarded  Resolution. 
Assumes  Attitude  Against  Present  Oleo  Tax.  Summaries 
of  Several  Addresses  on  Live  Topics.  Mr.  Callanan’s 
Ringing  Talk  on  Should  the  Quantity  Make  the  Price. 
All  Old  Officers  Re-elected. 


Unless  these  questions  are 
clearly  answerable  in  the  affirma¬ 
tive,  it  seems  to  me  that  the  pro¬ 
posed  cut  stands  condemned. 

E.  J.  B. 

Final  Decision  Against  Colored 
French  Vegetables. 

Three  Secretaries  Decide  that  They 
Cannot  be  Imported  Under  Federal 
Food  Laws,  but  Permits  Them  to 
Enter  Until  January  I,  1909. 

Special  correspondence  of  "Grocery  World.” 

Washington,  D.  C., 

May  14,  1908. 

The  three  secretaries  in  charge 
of  the  enforcement  of  the  Federal 
food  law  have  issued  the  follow¬ 
ing  official  order  as  to  colored 
French  vegetables,  which  becomes 
Food  Inspection  Decision  No.  92: 

THE  USE  OF  COPPER  SALTS  IN  THE 
GREENING  OF  FOODS. 

As  provided  in  Food  Inspection 
Decision  76,  the  Secretary  of  Agri¬ 
culture  has  considered  the  question 
of  foods  greened  with  copper  salts. 

It  has  been  decided  that  foods  so 
treated  are  not  entitled  to  entry  into 
the  United  States  under  the  pro¬ 
visions  of  Section  11  of  the  Food 
and  Drugs  Act.  Inasmuch  as  con¬ 
tracts  have  already  been  made  for 
the  present  year’s  pack,  until  Jan¬ 
uary  1,  1909,  al  vegetables  greened 
with  copper  salts,  but  which  do  not 
contain  an  excessive  amount  of  cop¬ 
per  and  which  are  otherwise  suitable 
for  food,  will  be  allowed  entry  into 
the  United  States,  if  the  label  bears 
the  statement  that  sulphate  of  cop¬ 
per  or  other  copper1  salts  have  been 
used  to  color  the  vegetables.  On 
and  after  January  1,  1909,  no  foods 
greened  with  copper  salts  will  be 
allowed  entry  into  the  United 
States.  Holt. 


CORRESPONDENCE. 


Wants  More  Information. 

Baltimore,  Md.,  May  5,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — We  notice  in  recent 
issue  of  your  paper  a  report  from 
the  Michigan  Dairy  and  Food  De¬ 
partment  in  which  they'  condemn 
a  sample  of  peas  canned  by  us 
for  not  being  properly  labeled. 
As  we  are  desirous  of  securing 
further  information  in  connection 
with  the  above,  will  you  not 
kindly  advise  us  the  proper  ad¬ 
dress  of  the  Dairy  and  Food  De¬ 
partment  of  Michigan,  so  that  we 
can  communicate  with  them. 

Yours  truly, 

Gibiis  Preserving  Co. 

The  address  of  the  Michigan 
Dairy  and  Food  Commissioner  is 
Lansing,  Mich. 


AMONG  THE  TRADE. 

New  prices  on  Belgian  peas 
have  opened  on  a  basis  of  $13.50 
per  case  for  extra  fins,  $11  for  fins 
and  $9.75  f°r  Moyens.  This  is 
about  the  prices  named  last  year. 


Special  correspondence  of  "Grocery  World.” 

Boston,  Mass.,  May  14,  1908. 

The  eleventh  annual  conven¬ 
tion  of  the  National  Retail  Gro¬ 
cers’  Association  has  been  held  in 
this  city  during  Monday,  Tues¬ 
day,  Wednesday  and  Thursday  of 
the  week  just  past.  The  original 
place  of  the  meeting  was  Faneuil 
Hall,  and  delegates  were  present 
from  twenty-nine  States  and  the 
District  of  Columbia. 

The  hall  was  comfortably  filled 
on  Monday  morning  at  10.30 
when  the  convention  was  called 
to  order.  President  A.  L.  Stark, 
of  the  Boston  Retail  Grocers’  As¬ 
sociation,  called  to  order,  and 
introduced  Rev.  E.  A.  Horton, 
chaplain  of  the  Massachusetts 
State  Senate,  who  offered  a 
prayer.  President  Stark  then 
welcomed  the  delegates  in  behalf 
of  the  local  organization,  and 
made  a  plea  for  unity  and  strength 
in  order  to  escape  trust  domina¬ 
tion  and  for  the  general  good  of 
the  trade. 

The  State  of  Massachusetts 
welcomed  the  delegates  through 
Representative  Robert  Luce,  of 
Somerville.  He  made  a  snappy 
speech  which  caught  the  conven¬ 
tion.  The  formal  response  was 
made  by  Frank  B.  Connelly,  of 
Colorado.  The  welcome  of  the 
city  was  extended  by  W.  D.  Col¬ 
ton,  an  alderman,  and  William 
Gray,  of  Brooklyn,  N.  Y.,  ex¬ 
secretary  of  the  association,  re¬ 
sponded. 

James  J.  Storrow,  president  of 
the  Boston  Merchants’  Associa¬ 
tion,  related  his  experience  with 
grocers  in  his  work  of  relief  for 
the  Chelsea  sufferers.  Rations 
have  been  issued  to  about  3,000 
people  daily,  he  said,  and  most  of 
the  food  has  been  contributed  by 
the  Boston  grocers,  who  also  have 
given  the  free  service  of  their 
teams.  He  had  noticed  that  as  a 
rule  there  are  two  forms  of  gov¬ 
ernment  in  this  State.  In  the 


smaller  towns  most  of  the  govern¬ 
ment  business  appears  to  be  trans¬ 
acted  in  the  grocery  stores,  and 
this  “grocery  store  government” 
is  a  credit  to  the  trade.  The  other 
form,  of  course,  is  the  regular 
municipal  government.  The 
speaker  emphasized  the  value  of 
organization  of  trade  interests. 

Several  other  brief  addresses 
of  welcome  and  responses  were 
made. 

The  first  set  address  was  by  E. 
A.  Stevens,  a  former  organizer 
for  the  National  Association.  His 
subject  was  the  “Pure  Food 
Question  and  Its  Effect  on  Civil¬ 
ization.”  The  main  portion  of  the 
address  follows : — 

When  the  grocery  business  of  the 
United  States  becomes  thoroughly 
organized,  which  I  believe  it  even¬ 
tually  will,  would  it  not  appear  ob¬ 
ligatory  that  some  competitive  ex¬ 
amination  or  some  proper  restric¬ 
tion  be  placed  on  persons  desirous 
of  entering  it,  so  that  through  its 
operation,  as  well  as  through  the 
enforcement  of  the  pure  food  law 
requirements,  the  ignorant  and  filthy 
were  gradually  weeded  out  of  the 
trade,  not  only  to  safeguard  the 
best  interests  of  the  grocers,  but 
to  better  preserve  the  health  and 
welfare  of  the  people  at  large? 
Such  restrictions  would  have  an 
elevating  tendency  on  the  person¬ 
nel  of  the  trade  It  would  radically 
change  the  character  of  the  retail 
grocer’s  business  methods,  even  to 
his  advertising.  He  could  no  longer 
endeavor  to  draw  trade  from  his 
competitor  by  price  cutting.  He 
must  advertise  and  see  to  it  that  his 
goods  are  absolutely  fresh  and  of 
first  quality,  that  his  store  is  the 
most  attractive,  his  service  the  most 
prompt  and  his  employees  the  most 
polite  and  accommodating  to  be 
found  anywhere.  And  why  should 
not  all  this  be  so?  If  any 
place  should  be  made  scrupulously 
clean  and  inviting,  that  from  which 
we  obtain  our  food  certainly  ought. 

The  grocery  trade  of  the  future, 
under  the  evolutionary  influence  of 
this  National  retail  grocers’  move¬ 
ment — a  movement  which  is 
pledged  to  higher  standards  and 
better  business  methods,  and  op¬ 
posed  to  schemes  and  processes 
which  degrade  and  cheapen — may 
become  an  Aladdin’s  palace,  an  en¬ 
chanting  scene. 

The  grocery  of  the  future,  no 
doubt,  will  more  than  surpass  even 
our  wildest  imaginings.  All  the 
viands  dispensed  therefrom  will  be 
put  up  in  the  most  fanciful  and 
appetizing  forms  and  arranged  in  m 
the  most  artistic  and  aesthetic  man¬ 


ner.  Mosaic  floors,  frescoed  walls 
and  ceilings,  marble  counters,  groups 
of  statuary  representing  Pomona, 
Ceresa,  Flora,  etc.,  will  be  con¬ 
comitants.  Attractive  little  cozy 
nooks,  where  weary  customers  may 
sit,  write  letters,  read  the  news, 
sip  tea,  claret  or  lemonade  and  lis¬ 
ten  to  enchanting  music  furnished 
by  a  first-class  orchestra,  while 
charmingly  attired  and  attractive  • 
ladies  flit  around  taking  orders — all 
these  are  among  the  possibilities, 
yes,  the  probabilities  of  the  future. 

In  fact,  in  a  few  cases  are  now 
actualities.  .  j 

You  should  strive,  as  members  of 
this  organization,  to  uphold  the  dig¬ 
nity  and  importance  of  your  pro¬ 
fession.  You  should  aim  to  bring  to 
it  all  the  knowledge,  all  the  science, 
all  the  familiarity  with  art  and  ar¬ 
tistic  effects  of  which  we  may  be 
possessed,  or  which  we  can  possibly 
acquire,  and  feel  that  in  so  doing 
you  are  bringing  worthy  gifts  to  a 
worthy  cause.  Political  issues, 
moral  and  ethical  theories,  social 
problems — all  are  involved  in  the 
food  question  and  this  food  ques¬ 
tion  is  one  in  which  the  grocers'  as¬ 
sociation  is  vitally  interested. 

In  the  afternoon  the  delegates 
were  the  guests  of  the  Boston  Re¬ 
tail  Grocers’  Association  in  a  30- 
mile  trolley  trip. 

The  feature  of  the  evening 
session  on  Monday  was  an  ad¬ 
dress  by  the  National  President, 
Charles  J.  Kramer,  of  Little 
Rock,  Ark.  Some  points  from 
this  address  follow : — 

At  almost  every  convention  we 
have  held  a  lot  of  resolutions  and 
requests  have  been  adopted  and  then 
never  carried  out.  What  do  some  of 
the  manufacturers  and  jobbers  care 
for  them  as  long  as  you  as  individ¬ 
uals  refuse  to  comply  with  your  own 
resolutions  ?  The  trouble  is  you  are 
not  cautious  enough,  do  not  use  di¬ 
plomacy,  do  not  think,  and  have  no 
faith  in  your  competitor.  Get  in 
close  touch  with  your  officers,  pay 
more  attention  to  the  information 
that  they  give  you,  and  then  try  and 
work  together,  but  don’t  always 
think  that  some  fellow  is  getting 
a  “handout”  because  he  is  trying  to 
give  you  some  sound  advice.  That 
is  one  of  the  worst  drawbacks  to 
the  retail  trade. 

An  association  is  what  its  mem¬ 
bers  make  it.  The  association  itself 
can  do  nothing,  but  the  members 
with  their  undivided  interest  can 
make  it  a  success,  and  that  is  a 
duty  that  each  and  every  one  of 
you  owes  to  one  another.  You 
talk  about  organizing.  What  good 
does  it  do  to  organize  unless  you  1 
co-operate  with  each  other?  Don't 
think  that  your  officers  have  any 
more  time  than  yourself  to  devote 
to  association  work.  They  have 
their  business  as  well  as  yourself. 
Don't  think  that  any  difference  is 
shown  a  man  who  has  $100  capital 
or  $100,000.  They  all  look  alike  to 
me.  They  are  all  working  for  one 
common  interest.  They  are  placing 
the  goods  of  the  manufacturer  in  the 
homes  of  the  consumer. 

They  are  doing  it  for  the  benefit 
of  the  manufacturer  and  to  be  pre-. 
pared  to  take  care  of  the  consumer, 
and  to  do  all  this  we  must  still  have 
the  wholesaler  to  carry  the  goods 
in  stock  for  the  retailer.  It  is  the 
wholesaler  who  puts  the  retailer  in 
business,  who  provides  him  with  his 
opening  stock.  It  is  also  the  whole¬ 
saler  who  very  often  unwisely  loads 
up  the  retailer  without  thinking 
that  he  is  putting  him  in  jeopardy  by 
having  him  carry  more  stock  than 
his  business  will  demand.  Mr. 
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Wholesaler,  this  is  where  yon  err, 
in  trying  to  force  sales  because  the 
manufacturer  has  loaded  you  up 
with  a  lot  of  goods  that  are  un¬ 
salable.  These  are  some  of  the 
reasons  why  the  retailer  sometimes 
has  to  retire  from  business  with  less 
on  hand  than  when  he  started. 

Were  I  to  attempt  to  express  to 
you  my  ideas  on  that  great  prob¬ 
lem  now  confronting  the  American 
merchant — the  parcels  post — you 
might  say  as  one  of  our  trade 
papers  stated :  "Be  sane,  Mr.  Presi¬ 
dent,  be  sane,”  and  I  want  to  say 
to  you  that  if  this  thing  should  pass 
it  will  drive  some  of  the  merchants 
and  the  trade  press  insane,  espec¬ 
ially  those  who  are  living  in  the 
rural  districts. 

The  principal  business  of  Mon¬ 
day  evening’s  session  was  the  de¬ 
livery  by  Secretary  John  A. 
Green  of  his  report  for  the  year. 
The  substance  of  the  report  is  as 
follows : — 

PURE  FOOD. 

It  has  been  our  purpose  during 
the  last  year  to  advise  every  mem¬ 
ber  of  our  association  to  throw  open 
his  doors  to  the  food  inspector  and 
solicit  an  investigation  of  any  and 
all  goods  contained  in  the  store. 

That  if  any  goods  on  hand  did 
not  conform  to  the  requirements  of 
the  law,  after  being  given  due  notice 
of  same,  the  grocer  should  at  once 
return  such  goods  to  the  place  of 
purchase.  Nothing  is  gained  in  the 
long  run  by  trying  to  evade  the 
law. 

If  men  make  impure  food  they  are 
animated  by  selfish  motives.  They 
desire  a  larger  profit,  and  endeavor 
to  educate  the  public  for  cheap 
things. 

We  should,  to  the  extent  of  our 
ability,  strive  to  encourage  the  deal¬ 
er  to  keep  the  best  stock  on  hand, 
get  a  good,  legitimate  profit  which 
the  consumer  does  not  object  to, 
provided  the.  goods  are  right. 

We  have  nothing  to  lose  and 
everything  to  gain  by  the  passage 
of  the  pure  food  law,  which  will 
prevent  the  sale  of  adulterated  or 
misbranded  goods. 

However,  it  is  important  that  such 
laws  should  be  clear  and  concise. 

During  the  changing  of  the  pure 
food  laws,  whether  it  be  local,  State 
or  National,  the  grocers’  associations 
could  not  spend  the  time  to  better 
advantage  than  by  discussion  of  any 
bill  presented  to  the  Legislature  or 
the  National  House  of  Representa- 
'  tives. 

I  would  advise  that  everyone  get 
into  the  habit  of  looking  carefully 
at  every  label,  and  to  be  particular 
as  to  the  guarantee  which  should  ac¬ 
company  every  bill  of  goods. 

THE  BANKRUPTCY  ACT. 

During  the  past  three  years  we 
have  made  an  earnest  effort  to  have 
the  Bankruptcy  Act  amended  so  as 
to !  give  relief  from  the  ever  present 
dead  beat,  who,  after  securing- all 
the  credit  possible,  wipes  out  all  in¬ 
debtedness  by  taking  advantage  of 
the  Bankruptcy  Act. 

It  is  with  much  satisfaction  that 
I  say  to  you  to-day  that  during  the 
last  three  years  we  have  made  more 
progress  in  acomplishing  this  than 
in  the  preceding  years. 

Representative  Sherley,  of  Ken¬ 
tucky,  introduced  the  present  bill  in 
the  House  of  Representatives  to 
bring  about  this  relief.  A  bill  pro- 
•  viding  that  no  person  shall  take 
advantage  of  the  Bankruptcy  Act 
unless  he  owes  more  than  $300. 

Senator  Knute  Nelson,  of  Minne¬ 
sota,  has  introduced  another  bill  in 
the  Senate  which  provided  that  no 
person  shall  take  advantage  of  the 


Bankruptcy  Act  unless  they  owe 
more  than  $500. 

This  is  the  bill  which  we  are  try¬ 
ing  to  have  passed. 

During  the  last  three  weeks  some 
effort  has  been  made  to  get  this 
bill  out  of  the  hands  of  the  sub-com¬ 
mittee  to  whom  it  was  assigned 
and  brought  before  the  Judiciary 
Committee,  who  would  recommend 
the  bill  to  Congress  and  have  it 
placed  on  the  calendar  for  considera- 
tion. 

Our  association  friends  in  Wash¬ 
ington  have  been  of  much  assist¬ 
ance  to  us  at  all  times  in  attending 
the  meetings  of  the  Judiciary  Com¬ 
mittee  in  behalf  of  the  bill. 

Mr.  M.  L.  Corey,  secretary  of  the 
National  Hardware  Association ; 
Mr.  Chas.  E.  Meek,  of  the  National 
Credit  Men’s  Association,  and  Mr. 
G.  O.  Fessenden,  of  the  same  asso- 
tion,  have  been  untiring  in  their  ef¬ 
forts  in  trying  to  secure  a  hearing 
for  this  bill. 

This  will  prove  to  you  that  we 
are  making  rapid  progress  along 
these  lines,  and  no  doubt  in  the  near 
future  we  shall  have  some  relief 
from  this  unfair  measure. 

PARCELS  POST. 

It  is  not  my  purpose  to  take  into 
consideration  the  parcels  post. 

We  shall  have  with  us  Wednesday 
morning  one  of  the  ablest  exponents 
in  the  United  States  of  opposition 
along  this  line,  Mr.  Chas.  W.  Bur¬ 
rows,  of  Ohio,  one  of  the  largest 
business  men  in  the  United  States, 
Vice-President  of  the  National 
Board  of  Trade  and  a  graduate  of 
West  Point. 

However,  I  would  like  to  call  to 
your  attention  an  interview  with 
Congressman  Overstreet,  in  which 
he  says : — 

Some  people  have  said  that 
the  system  has  worked  admira¬ 
bly  in  England,  and  for  that  rea¬ 
son  it  ought  to  work  that  way 
here.  Also  some  have  mentioned 
Germany,  and  said  that  it  should 
work  here  as  in  that  country. 

Some  of  our  forefathers  came 
over  from  Great  Britain  and 
Germany  because  they  wanted  a 
change. 

In  England  the  conditions 
caused  by  their  small  territory 
make  a  large  difference.  There 
the  Government  operates  the  tel¬ 
egraph  wires  in  connection  with 
the  postal  system.  In  Germany 
there  are  no  express  companies. 

Will  the  establishment  of  this 
system  tend  to  keep  the  popula¬ 
tion  of  the  country  scattered, 
or-  will  it  cause  the  people  to 
come  closer  together  in  the  al¬ 
ready  overcrowded  cities  ?  The 
interurban  railroad  and  the  tele¬ 
phone  have  done  their  part  to 
scatter  the  population  properly, 
and  it  is  a  well-established  fact, 
advanced  by  students  of  the 
matter  that  the  more  little  busi¬ 
ness  nerve  centres  we  can  keep 
scattered  over  the  country,  the 
better  that  will  maintain  the 
country’s  equilibrium. 

Statistics  show  that  three- 
fifths  of  the  population  of  the 
country  is  living  in  rural  dis¬ 
tricts,  towns  of  less  than  2,000 
inhabitants,  and  in  the  country. 
It  is  the  little  business  centres 
in  these  localities  of  rural  dis¬ 
tricts  that  keep  the  population 
of  the  nation  scattered.  If  this 
parcels  post  system  is  estab¬ 
lished,  what  will  the  mail  order 
houses  do?  I  am  not  against 
those  kinds  of  business  firms. 
They  are  conducted  legitimately, 
but  I  do  not  think  that  the  Gov¬ 
ernment  should  go  into  partner¬ 
ship  with  them.  If  Congress 
should  enact  a  law  that  would 
benefit  these  concerns^how  long 
will  the  little  business  nerve 
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METAL  SHIPPING  PAILS 

No  Boxing  or  Crating  Necessary 


FOR  Coffee  and  Spices  we  believe  you  will  find  this  new  metal  ship¬ 
ping  pail  the  best  transportation  package  on  the  market  to-day. 

It  has  been  perfected  only  through  practical  and  exacting  experiment. 

We  believe  it  to  be  practically  theft-proof.  The  cover  fits  into  the  pail 
and  is  fastened  by  clinching  the  cover-lugs  over  the  wired  top  of  the 
pail.  In  addition  we  furnish  small  steel  fasteners  (not  shown),  which 
are  clinched  over  the  cover-lugs  and  effectively  prevent  theft  in  transit. 

This  galvanized  shipping  pail  is  made  in  four  sizes :  Small,  Medium, 
Large,  Extra  Large. 

•  Submit  Your  Requirements  to  Our  Nearest  Office.  • 

AMERICAN  CAN  COMPANY 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


DON’T  THINK  IT 

Don’t  think  that  because  you  have  not  installed  an  American  Slicing 
Machine  you  are  not  paying  for  it. 

You  are  ;  and  perhaps  a  number  of  times. 

You  are  paying  for  it,  because  you  are  sacrificing  at  less  than  cost  the 
end  of  every  piece  of  meat  you  buy,  because  you  cannot  slice  it  properly 
by  hand. 

You  are  paying  for  it,  because  you  are  using  the  time  of  your  best  clerks 
in  slicing  meat  by  hand,  when  with  our  machine  the  boy  who  sweeps  out 
the  store  could  do  as  much  work  as  all  of  them  put  together  and  do  it  sev¬ 
eral  times  as  well. 


You  are  paying  for  it  if  you  handle  sliced  meats  in  tins  or  jars,  because 
you  are  paying  the  packers  a  substantial  profit  foi  the  labor  of  packing  \n  hen 
you  could  save  this  profit,  and  give  your  customers  better  meat  besides. 

You  are  paying  lor  it,  because  you  are  losing  the  trade  of  many  of  the 
people  of  your  vicinity,  not  only  on  sliced  meats,  but  on  other  things  as 
well.  They  are  buying  their  sliced  meats  where  they  can  get  the  meat  cut 
just  the  thickness  they  want  it,  every  slice  even  and  uniform  and  fresh  from 
the  best  cuts,  and  when  they  are  buying  sliced  meats  at  another  store,  rest 
assured  they  are  buying  their  other  supplies  there  as  well. 

We  know  you  need  the  machine,  and  we'd  like  a  chance  to  tell  you 
more  about  it. 

Our  catalogue  and  booklet  are  free  for  the  asking. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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there  is  a  big  profit  for  the  retailer  in 

Leather  and  Corded  Fly  Nets 


centre  last  in  communities  of 
less  than  10,000?  Either  the  men 
of  the  land  would  have  to  turn 
back  to  the  plow  or  float  with 
the  rest  into  the  congested 
cities. 


WE  HAVE  A  LARGE  ASSORTMENT  AT 


VERY  INTERESTING  PRICES 


Try  a  few  of  the  leading  sellers  with  your  next  Hardware  order. 


We  sell  HARDWARE  also,  at  interesting  prices 


JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


There’S  QUALITY  and  PROFIT  in 


WOODCOCK  MACARONI 


Its  cleanliness  and  delicious  flavor  always  give  satisfaction. 
Your  customers  will  thank  you  and  we  will  pay  you  well  for 
selling  it  to  them.  You  had  better  make  what  you  can  out  of  it. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


At  a  minimum  of  12  cents 
a  package  MOTHERS 
OATS  pays  you  MORE 
PROFIT  than  any  other 
brand.  - 


More  Mother’s  Oats  might  be  sold 
at  10  cents  than  at  12,  but  we  won’t  in¬ 
crease  our  business  at  the  grocers’  ex¬ 
pense. 

We  shall  continue  to  favor  a  12 -cent 
retail  price,  even  if  a  good  crop  lets  us 
sell  Mother’s  Oats  for  less  money  to 
you.  Even  then  12  cents  will  leave  no 
more  than  a  decent  profit. 


The  Great  Western  Cereal  Co. 
CHICAGO,  ILLINOIS 


Congressman  Overstreet  is  chair¬ 
man  of  the  Committee  on  Post- 
Office  and  Post  Roads. 

The  Postmaster-General,  in  ex¬ 
plaining  his  plans,  said  : — 

The  extension  proposed  would 
enable  the  Department  to  as¬ 
certain  how  far  we  can  safely 
go,  and  also  adapt  itself  gen¬ 
erally  to  new  requirements.  But 
by  making  a  comparatively 
small  extension  of  the  service 
we  could  determine  whether  it 
would  be  advisable  to  go  farther. 

I  shall  only  indicate  in  my  annual 
report  the  belief  that  the  estab¬ 
lishment  of  a  local  parcels  post 
service  in  the  big  cities  would 
be  advisable,  but  shall  not  urge 
the  incorporation  of  that  feature 
into  law  at  present. 

This  will  show  to  you  conclusive¬ 
ly  that  what  has  been  said  along 
the  lines  of  parcels  post  in  regard 
to  this  bill  being  but  an  entering 
wedge  for  greater  possibilities  is 
true. 

Finding  the  impossibility  of  pass¬ 
ing  such  a  radical  bill  as  the  Henry 
Bill,  they  turn  their  attention  to 
something  that  looks  plausible,  and 
which  I  assure  you  is  but  the  begin¬ 
ning  of  more  radical  legislation. 

KNOWING  GOODS. 

The  educational  influence  of  the 
association  teaches  us  the  necessity 
of  knowing  familiarly  the  cost  of 
goods  as  well  as  the  cost  of  dis¬ 
tribution.  At  the  recent  convention 
held  in  Kentucky,  the  representa¬ 
tives  of  the  jobbers  and  the  rep¬ 
resentatives  of  the  milling  interests 
both  dwelt  upon  this  point  at  length, 
being  satisfied  that  if  a  merchant 
educated  himself  along  these  lines 
that  much  of  the  demoralization  and 
failure  now  prevalent  would  be  ob¬ 
viated. 

The  old  saying,  that  “competition 
is  the  life  of  trade,”  is  erroneous. 
Blind,  ignorant,  pernicious  competi¬ 
tion  is  bad,  and  brings  nothing  but 
disaster.  Clean  store,  good  methods, 
polite  attention.  That  kind  of  com¬ 
petition  is  good  for  the  entire  trade 
as  well  as  the  consuming  public. 

The  fact  that  goods  are  sold  on 
a  small  margin  makes  it  necessary 
that  they  should  be  paid  for  at  the 
earliest  possible  moment.  The  sys¬ 
tem  of  extended  credit  is  obsolete, 
and  the  merchant  who  does  business 
along  these  lines  is  behind  the  time 
and  is  courting  sure  failure. 

The  meeting  often  together  of 
men  in  the  same  lines  of  business  is 
as  much  a  necessity  as  it  is  to  un¬ 
lock  the  door  of  your  store  in  the 
morning  to  do  the  business  of  the 
day. 

At  the  Monday  evening  session 
a  report  was  also  made  by  T.  P. 
Sullivan,  of  Chicago,  chairman  of 
the  Legislative  Committee.  Mr. 
Sullivan  referred  to  the  work  of 
his  committee  in  promoting  op¬ 
position  to  the  parcels  post  bill ; 
promoting  pure  food  legislation 
in  both  national  and  State  Legis¬ 
latures,  endeavoring  to  have  the 
bankruptcy  law  amended  and  in 
securing  the  passage  of  a  law  re¬ 
ducing  letter  postage  to  one  cent. 
He  briefly  sketched,  in  detail, 
what  has  been  accomplished  in 
each  State,  and  demonstrated  that 


the  measures  which  the  associa¬ 
tion  has  pushed  have  made  great 
progress,  and  that  in  consequence 
the  retail  grocers  in  those  States 
are  hundreds  of  thousands  of  dol¬ 
lars  better  off. 

On  Tuesday  the  convention 
deserted  Faneuil  Hall,  as  it  was 
quite  evident  that  it  was  too  open 
to  street  noises.  Before  the  deser¬ 
tion,  however,  Mr.  L.  J.  Callanan, 
the  well-known  New  York  re¬ 
tailer,  delivered  a  stirring  address 
on  “Should  the  Quantity  Make 
the  Price.”  He  said  in  part  as 
follows : — 

I  have  been  assigned  to  speak  to 
you  on  a  question  which  should 
never  have  arisen  in  this  free  coun¬ 
try — the  right  of  men  in  business 
to  purchase  the  goods  in  which  they 
deal  from  the  manufacturers  or  pro¬ 
ducers  at  the  lowest  price.  This 
question  has  been  brought  promi¬ 
nently  to  the  front  by  the  wholesale 
grocers’  associations  in  their  efforts 
to  prevent  the  manufacturers  and 
producers  of  food  products  to  sell 
them  direct  to  the  retail  grocer.  It 
is  their  claim  that  they  can  distrib¬ 
ute  all  the  food  products  of  the 
country  which  are  sold  in  grocery 
stores  cheaper  and  more  economi¬ 
cally  than  any  other  way. 

The  demand  is  created  by  whom? 
Not  by  the  wholesaler,  but  by  the 
manufacturer  and  the  retailer.  After 
the  demand  is  created  the  wholesaler 
stocks  the  goods  and  then  demands 
that  the  manufacturer  shall  not  sell 
them  to  the  very  men  who  created 
the  demand  for  them — even  if  they 
buy  the  quantity  the  manufacturer 
decides  to  sell  at  the  lowest  price. 
What  an  impudent  demand ! 

The  wholesaler  tells  you  that  he 
is  your  friend.  He  tells  you  that  you 
cannot  carry  every  article  you  sell 
in  the  quantity  necessary  to  get  the 
lowest  price.  There  is  no  question 
about  that — neither  can  the  whole¬ 
saler.  For  that  reason  the  jobber  is 
a  necessity.  Should  that  prevent 
the  retailer  from  buying  the  largest 
part  of  his  stock  direct  from  the 
manufacturer  or  producer?  Cer¬ 
tainly  not — if  he  has  the  money  to 
pay  for  it  and  the  outlet  for  it  in 
his  business. 

It  is  claimed  by  the  wholesalers 
that  they  distribute  85  to  90  per  cent, 
of  the  goods  sold  in  retail  grocery 
stores  in  this  country,  and  for  that 
reason  they  should  be  allowed  to  con¬ 
trol  the  remaining  10  to  15  per  cent. 

— in  this  way  putting  a  premium  on 
incompetence  —  for  it  is  incom¬ 
petence  and  neglect  to  learn  the 
business  that  puts  the  85  to  90  per 
cent,  of  the  retail  grocers  of  this 
country  in  the  power  of  the  whole¬ 
salers. 

Place  yourself  in  the  10  to  15  per 
cent,  list  of  men  who  can  buy  and 
pay  for  the  25,  50,  100-case  or  car¬ 
load  lots  which  the  manufacturer  de¬ 
cides  will  be  the  smallest  quantity 
he  will  sell  at  the  lowest  price,  and 
then  ask  why  you  should  pay  a 
toll  of  ten  per  cent.,  more  or  less, 
to  any  man  or  firm  who  trades  in 
the  goods  you  sell.  The  manufac¬ 
turer  tells  you  that  he  has  entered 
into  an  agreement  with  an  associa¬ 
tion  which  claims  that  it  sells  85 
per  cent,  of  the  trade  of  this  country 
in  food  products  and  they  demand 
the  right  to  sell  the  other  15  per 
cent.,  or  they  will  not  handle  his 
goods.  You  will  say  to  him,  “Why 
should  you  protect  him?  Am  I  not 
entitled  to  your  protection  as  well 
as  the  wholesaler?”  The  answer  to 

(Continued  on  page  iS.) 
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Tea. 


The  tea  market  is  unchanged 
for  the  week.  The  demand  is  per 
haps  slightly  better  and  prices  are 
unchanged.  It  has  been  disclosed 
during  the  week  that  the  stocks 
of  tea  of  all  grades  now  in  New 
York  warehouses  is  about  one- 
third  less  than  usual,  which  while 
it  has  not  advanced  the  price,  has 
made  holders  of  teas  feel  better 
New  Japan  teas  are  going  out 
moderately,  still  on  last  year’s 
basis. 

Coffee. 

The  market  for  Rio  and  Santos 
coflee  options  has  advanced 
slightly  during  the  week,  owing 
to  the  consistent  support  of  the 
syndicate.  The  latter  interests 
seem  to  still  have  some  hope  of 


also  settled  down  somewhat  be¬ 
low  the  last  quoted  price.  Cod, 
hake  and  haddock  are  unchanged 
and  dull.  Salmon  is  in  fair  de¬ 
mand  at  ruling  prices.  No  new 
prices  have  been  named  on  new 
domestic  sardines  as  yet,  and 
probably  none  will  be  made.  1  he 
combine  packers  have  announced 
that  no  price  would  for  the  pres 
ent  be  made,  but  orders  would  be 
taken  subject  to  approval  of  price. 
They  did  guarantee,  however, 
that  the  prices  when  finally  named 
would  be  as  low  as  any  of  their 
competitors,  but  inasmuch  as  all 
the  competitors  of  any  importance 
are  members  of  the  combine,  this 
guarantee'  is  not  as  large  as  it 
looks.  Foreign  sardines  are  un¬ 
changed  and  in  quiet  demand. 


Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer ;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


forcing  the  roasting  trade  to  re¬ 


lieve  them  of  some  of  their  enor¬ 
mous  old  crop  holdings  before  the 
full  flush  of  the  new  crop  is  felt. 
The  trade,  however,  seem  not  to 
be  tempted  and  follow  an  equally 
consistent  hand-to-mouth  policy. 
As  far  as  can  be  learned,  little  or 
none  of  the  syndicate’s  holdings 
have  been  marketed.  The  scarc¬ 
ity  of  old  crop  smooth  drinking 
Santos  continues  to  be  felt,  and 
certain  grades  of  roasted  coffee 
have  advanced  on  that  account 


during  the  week.  Roasters  seem 


to  prefer  to  put  up  their  prices 
rather  than  run  the  chance  of 
sending  out  Rio-flavored  coffee. 

Sugar. 

The  raw  sugar  market  has 
weakened  considerably,  and  sales 
have  been  at  appreciable  reduc¬ 
tions  during  the  past  week. 
There  has  been  no  decline  in  re¬ 
fined,  and  there  probably  will  not 
be  if  the  demand  opens  up  shortly. 
Already,  as  strawberries  are  com¬ 
mencing  to  come  into  the  market, 
the  demand  for  sugar  shows  some 
little  increase. 

Syrup  and  Molasses. 

Glucose  shows  no  change  for 
the  week.  Compound  syrup  is  in 
fair  demand,  considering  that  the 
weather  is  not  syrup  weather. 
Sugar  syrup  is  in  good  demand 
also  for  the  season,  no  change 
having  occurred  in  price.  Mo 
lasses  is  unchanged  and  quiet 
Fish. 

The  past  week  has  been  marked 
by  a  slight  weakening  in  the 

[mackerel  market.  New  Irish 
mackerel  have  declined  about  $1, 
mainly  because  they  opened  so 
unusually  high.  Norway  3s  have 


Canned  Goods. 

Tomatoes  are  unchanged  in 
price,  both  spot  and  future.  Spot 
tomatoes,  however,  are  in  better 
demand  than  for  some  time. 
Corn  is  still  dull,  but  perhaps 
shows  some  little  improvement 
in  demand.  Prices  are  unchanged, 
the  market  being  weak.  Peas  are 
dull.  Jobbers  are  considerably 
disappointed  because  prices  on 
spot  are  about  20  cents  below 
what  they  expected  them  to  be. 
Future  peas  will  remain  steady 
until  the  danger  point  of  weather 
has  passed.  Apples  are  un¬ 
changed  and  dull.  Peaches  are 
selling  in  a  small  way,  but  there 
is  no  general  demand.  Baltimore 
small  canned  goods  are  dull  and 
unchanged  in  price,  the  canning 
season  coming. along  with  good 
prospects.  California  canned 
goods  are  unchanged,  no  particu¬ 
lar  business  doing  in  first  hands. 
The  jobbers  are  gradually  work¬ 
ing  out  of  their  stock  of  old  goods. 


Beans  and  Peas. 

Pea  beans  are  still  firm  at  a 
price  of  $2.55  to  $2.60  on  spot. 
This  shows  a  marked  advance 
from  a  few  weeks  ago.  The  de¬ 
mand  is  fair.  Marrows  range 
from  $2.30  to  $240,  and  are 
equally  firm.  California  limas 


show  no  change  from  last  week. 


Split  and  dried  peas  are  un¬ 
changed  in  price  and  in  fair  de¬ 
mand. 

Dried  Fruits. 

Prunes  show  no  change  from 
last  week.  The  market  on  the 
coast  is  stiff,  but  not  quite  so 
much  so  in  the  East.  Peaches  are 
selling  fairly  at  prices  that  still 
show  downward  tendency.  Prices 
on  new  peaches  range  from  6/2  to 


7  cents  f.  o.  b.  for  choice  fruit. 
This  is  a  little  under  the  average 
spot  price.  Apricots  are  still  dull 
and  comparatively  weak.  Cur¬ 
rants  are  in  fair  demand  for  the 
season  at  unchanged  prices.  Rai¬ 
sins  are  dull  and  weak.  Some  new 
citron  has  sold  at  the  recently  re¬ 
ported  future  prices.  Dates  and 
figs  are  unchanged  and  dull. 

Butter. 

The  butter  market  is  steady  at  a 
decline  of  4  cents  in  all  grades. 
This  is  entirely  a  seasonable  de¬ 
cline,  due  to  considerably  in¬ 
creased  production.  The  market 
is  lower  at  the  present  writing 
than  for  about  two  years.  The 
quality  of  the  butter  now  arriving 
is  very  fine,  and  a  lively  trade  is 
likely  at  prevailing  prices.  Up  to 
the  present  time  the  receipts  have 
cleaned  up  on  arrival.  The  future 
of  the  market  depends  on  the  sup¬ 
ply,  which  will  probably  be  a  little 
larger  than  last  year,  owing  to  the 
favorable  spring  weather. 

Egg*. 

There  has  been  no  change  in  the 
price  of  eggs  during  the  past 
week.  The  market  is  steady  at 
last  week’s  price.  There  is  a  fair 
movement  in  all  grades,  both  for 
consumptive  and  speculative  pur¬ 
poses,  and  the  market  is  likely  to 
remain  as  now  for  a  few  days  at 
least,  after  which  weather  condi¬ 
tions  and  the  production  will  pre¬ 
dominate. 

Cheese. 

The  market  on  old  cheese  re¬ 
mains  unchanged.  There  is  an 
active  demand  for  what  few  re¬ 
main,  which  will  likely  go  out  at 
unchanged  prices.  There  has 
been  considerable  new  cheese  in 
during  the  week,  and  each  suc¬ 
cessive  shipment  shows  improv¬ 


ing  quality.  It  will  be  two  or 
three  weeks  yet,  however,  before 
full  grassi  cheese  appears  and  the 
quality  becomes  as  good  as  it  will 
be.  New  cheese  is  now  ruling 
from  2  to  3  cents  below  the  price 
of  old  and  the  receipts  clean  up 
readily. 

Provisions. 

The  provision  market  is  un¬ 
changed  throughout.  The  supply 
of  smoked  meats  is  ample,  and 
there  is  not  likely  to  be  any 
change  in  the  near  future  as  the 
season  advances  and  the  demand 
gets  better.  Pure  and  compound 
lard  are  unchanged  and  show  an 
active  tendency.  Barrel  pork  and 
canned  meats  are  unchanged. 
Dried  beef  is  firm  at  an  advance 
of  2  cents,  due  to  increased  de¬ 
mand  and  reduced  supply. 


Produce. 

Bermuda  onions,  $1.25  to  $1.35 
per  bushel  crate;  Texas,  $1.25  to 
$1.40  per  bushel  crate;  Egyptian, 
$2.90  to  $3  per  2-bushel  bag,  de¬ 
mand  fair;  Pennsylvania  potatoes, 
80  to  90  cents  per  bushel;  York 
State,  75  to  85  cents  per  bushel, 
demand  fair ;  sweet  potatoes, 
firsts,  $1  to  $1.25  per  basket;  sec¬ 
onds,  50  to  60  cents  per  basket,  de¬ 
mand  fair;  spinach,  25  to  50  cents 
per  barrel,  demand  poor;  rhubarb, 
$1.50  to  $2  per  100  bunches,  de¬ 
mand  fair;  watercress,  $1  to  Si. 50 
per  100  bunches,  demand  slow; 
red  radishes,  $1  to  $2  per  100 
bunches;  white,  $1.50  to  $2  per 
100  bunches,  demand  good ;  scul¬ 
lions,  75  cents  to  Si. 25  per  100 
bunches,  demand  good ;  horse¬ 
radish,  domestic,  $1.50  to  $2.50  per 
barrel ;  Western,  $3  to  $4  per  bar¬ 
rel,  demand  fair;  salad,  good  is 
bringing  5  to  6  cents  per  head ; 
poorer  stuff  is  selling  at  2  to  3 
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cents  per  head,  demand  fair;  as¬ 
paragus,  15  to  20  cents  per  bunch, 
demand  good. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  $1.75 
per  bunch;  8-hands,  $1.10  to  $1.35 
per  bunch ;  7-hands,  75  to  90  cents 
per  bunch ;  6-hands,  50  to  60  cents 
per  bunch;  red,  $1.50  to  $2.50  per 
bunch,  demand  poor;  apples, 
Baldwins,  $3.50  to  $4;  Spy,  $3  to 
$4;  Russets,  $2.50  to  $3.50,  de¬ 
mand  fair;  pineapples,  $2.25  to 
$2.75  per  box,  demand  fair; 
grapefruit,  $3.50  to  $6  per  box, 
scarce  and  good  demand ;  Florida 
oranges,  $3.50  per  box;  Califor¬ 
nia,  $3.25  to  $3.75  per  box,  de¬ 
mand  fair  to  good ;  lemons,  $2.25 
to  $3.25  per  box,  demand  fair  to 
good. 

Nuts. 

Peanuts,  green,  choice,  4^4 
cents  per  pound ;  fancy,  6 J4  cents 
per  pound;  jumbo,  7j4  cents  per 
pound;  roasted,  choice,  $1.15  per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 
pound ;  Brazils,  10  cents  per 
pound;  filberts,  10*4  cents  per 
pound ;  pecans,  10  cents  per 
pound;  walnuts,  1134  to  I2j4 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


Everything  so  far  has  been  all 
right  and  sugar  values  in  their  ad¬ 
vances  have  only  been  keeping 
pace  with  the  conditions  as  they 
have  developed.  When  we  try  to 
go  ahead  too  fast  we  meet  with 
setbacks.  We  can’t  get  to-day  a 
price  that  will  measure  conditions 
that  are  to  exist  in  June,  July  and 
August,  when  business  in  refined 
will  be  greatly  increased,  with 
the  crops  all  finished,  and  the 
demand  being  supplied  from  the 
stored-up  stocks.  Then  the 
shortages  in  the  world’s  crops  will 
be  emphasized.  We  don’t  feel 
them  so  much  now,  but  warm 
weather  will  mean  inroads  upon 
the  quantities  held,  with  no 


chance  of  new  sugars  until  the 
next  crops,  and  with  the  dimin¬ 
ished  supply  we  have  to  work  on 
this  year  and  a  consumption  that 
will  equal  last  year’s  at  least,  we 
believe  it  safe  to  figure  that  prices 
will  show  greater  improvement 
and  that  this  summer’s  business  in 
refined  will  hold  good  profits  for 
the  wholesale  grocers  on  contracts 
placed  beforehand. 

An  important  development  has 
been  the  reduction  in  the  English 
sugar  duty.  The  budget  brought 
in  cut  the  sugar  tariff  in  half. 
That  means  a  big  increase  in  the 
United  Kingdom  consumption 
and  it’s  a  good  thing  to  help  in  the 
upbuilding  of  strong  markets 


Selling  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling 'Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed  ] 


INDIVIDUAL  MARKET  REPORTS. 

Sugar. 

The  quieter  tone  that  prevailed 
at  the  close  last  week  continued 
Owners  held  out  well,  but  in 
quite  a  few  instances  the  sugars 
on  offer  have  been  afloat,  some 
had  already  arrived,  and  others 
were  for  prompt  shipment.  The 
refiners’  stocks  have  been  good 
and  they  were  in  better  shape  to 
stay  out  of  the  market  than  were 
the  sellers.  The  result  has  been  a 
decline  to  4.36  cents,  1-16  cent 
lower  than  the  previous  quotation. 
Sugars  are  offered  at  4.36  cents, 
There  are  no  buyers. 

1  here  hasn’t  been  anything  new 
in  so  far  as  regards  crop  condi¬ 
tions.  A  few  more  factories  have 
shut  down  in  Cuba,  leaving  only 
23  now  in  operation,  and  the  re¬ 
ceipts  for  the  seven  days  were 
less.  Not  more  than  925,000  tons 
will  be  produced,  and  we  will  have 
a  big  deficiency  to  make  up 
through  foreign  beets.  Prices 
have  already  advanced  because  of 
the  decreased  sugar  production ; 
we  must  wait  a  little  while  to  give 
consumption  a  chance  to  catch  up. 
It  will  be  the  relation  of  con¬ 
sumption  to  production  that  will 
determine  future  values,  and  con 
sumption  will  depend  very  largely 
upon  the  yield  of  the  fruit  crops 
and  be  influenced,  of  course,  by 
the  state  of  general  business. 


GUESSING  CONTEST. 

A  guessing  contest  is  somewhat 
of  a  departure  for  us.  Neverthe¬ 
less,  we  have  adopted  one  so  as  to 
vary  things  a  little.  The  south 
window  will  be  filled  with  ginger 
snaps  Monday  night.  The  boy  or 
girl  that  guesses  nearest  to  the 
number  contained  in  the  window 
will  get  a  $5  gold  piece.  Full  de¬ 
tails  in  Monday  afternoon’s  paper 
Conditions  of  being  an  eligible 
guesser  entails  the  purchase  of  10 
cents’  worth. 

“good  morning.” 

We  want  to  refer  again  to  the 
importance  of  saying  in  a  pleasant 
way  to  our  customers  when  they 
approach  the  *  counter,  “Good 
morning”  or  “Good  afternoon.” 
The  writer  was  recently  very 
much  impressed  with  the  man¬ 
ner  in,  which;  this  habit  is  carried 
out  in  a  certain  store  in  Elizabeth, 
N.  J.  The  customers  seemed  to 
appreciate  the  polite  yet  simple 
reception  in  the  form  of  these  two 
words.  Let  us  keep  this  habit  up 
and  you  will  find  after  a  while 
that  your  customer  will  meet  you 
half  way  and  it  will  be  they  who 
will  greet  you. 

SELL  LARD. 

Make  extra  effort  on  our  Laurel 
lard  this  week.  It  will  be  adver¬ 
tised  at  11  cents  a  pound.  Pure 


lard  is  far  cheaper  at  10  cents  than 
compound  at  8  cents.  Things 
fried  in  Laurel  lard  are  sweet. 
Things  fried  in  compound  have  a 
strong  flavor.  The  frying  process 
fills  the  kitchen  and  often  the 
whole  house  with  a  nasty  smell. 
"Laurel”  lard  when  used  for 
shortening  makes  a  rich,  flaky 
crust.  You  may  sell  the  10-pound 
net  weight  wooden  pails  for 
$1.05.  You  may  sell  the  50-pound 
net  weight  pails  for  $4.75.  Keep  a 
small  pail  of  each  kind  of  lard 
handy  and  let  the  customer  smell 
the  difference.  This  smelling 
method  is  good.  It’s  good  when 
you  grind  a  pound  of  coffee  and 
put  it  in  the,  bag  to  hold  it  up  to 
the  customer’s  nose. 

ROLLED  OATS. 

Recent  sampling  and  couponing 
and  general  newspaper  advertis¬ 
ing  of  the  “freak”  goods  has  had 
a  serious  effect  on  the  sale  of 
rolled  oats.  It  has  left  us  at  the 
beginning  of  the  warm  season 
with  a  big  stock.  We’ll  com¬ 
mence  a  sale  Monday  at  six 
pounds  for  21  cents.  The  window 
display  will  be  unique.  The  drop 
is  9  cents  on  six  pounds',  and  we 
want  big  results  from  it.  Fill  a 
large  glass  dish  with  this  straight 
kiln-dried  oats  and  in  it  put  a  new 
wooden  spoon  as  well  as  a  ticket 
printed  in  red.  Barrel  price,  $5.95. 


Refined  Sugar. — Federal  ad¬ 
vanced  prices  from  5.20  cents 
prompt  shipment  and  5.30  cents 
delayed  shipment,  making  both 
prompt  and  delayed  5.40  cents, 
less  1  per  cent.  cash.  All  the  re¬ 
finers  now  quote  the  same  basis. 
Business  is  quiet  and  the  stocks 
held  throughout  the  country  will 
have  to  be  used  up  before  we  feel 
any  improvement  here. 

M.  G.  Wanzor  &  Co. 

New  York,  N.  Y. 

Spices. 

'1  he  market  during  the  past 
week  shows  a  decided  improve¬ 
ment.  There  is  a  better  demand 
throughout  the  list.  Low  values 
at  present  have  proven  quite  at¬ 
tractive,  especially  to  grinders, 
who  have  taken  advantage  of  the 
low  markets  to  cover  future  re¬ 
quirements. 

Pepper. — Singapore  is  exceed¬ 
ingly  scarce  and  what  little  is  on 
the  way  has  been  practically  sold. 
This  should  have  the  effect  of 
making  a  firmer  and  higher  mar¬ 
ket.  Lampong  is  also  scarce  on 
spot  and  white  peppers  are  ex¬ 
ceedingly  low  in  price. 

Cayennes  rather  quiet,  but 
very  firm  in  price. 

Cloves. — H  o  1 1  a  n  d  is  much 
cheaper  than  our  market.  De¬ 
mand  is  very  steady  and  stocks 
are  small. 

Mace. — Practically  unchanged 
during  the  week  ;  prices,  however, 
are  steady. 

Pimento  (Allspice)).— Stocks 
are  very  small  and  the  quality  is 
poor.  Practically  all  goods  in 
Jamaica  have  been  sold  and  the 
stock  of  same  has  been  shipped  to 
Europe. 

Nutmegs. — \  ery  active  at  pres¬ 
ent.  Prices  are  lowest  ever 
nown.  Buyers  are  certainly  safe 
at  present  values. 

Cassia  s. — Spot  prices  un¬ 
changed,  although  lower  prices 
are  now  ruling  in  the  East. 

Gingers. — A  ery  scarce  and  the 
demand  is  increasing.  The  tend¬ 
ency  certainly  appears  upward. 

Seeds. — All  steady ;  demand 
very  fair.  Celery,  Caraway  and 
Mustard  are  unchanged. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


Jofin  R.fncFeiridge  &  Sons 


Printers 


927  Arch  Street 


Philadelphia 
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This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is-  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


I  have  received  from  John 
Brayshaw,  Jr.,  Washington,  D. 
C,  a  copy  of  a  neat  advertising 
card  which  he  has  used  in  the 
regular  course  of  his  business. 
Here  is  the  main  side : — 


Smyrna  Figs,  15c.  grade,  10- 

pound  boxes  .  8c.  lb. 

Best  Virginia  Pure  Buck¬ 
wheat  . .  .  . ■' .  3C-  lb. 

California  Dried  Limas. . .  -7/dc.  lb. 

Best  Navy  Beans  .  me.  qt. 

Best  Pearl  Hominy .  5c- qt. 

Lot  Spices  in  glass,  10c. 

size  .  5C- 

Fairbanks  Lunch  Tongue, 

40c.  size  . 25c. 

Extra  Standard  Tomatoes, 

per  doz.  .  95c- 

Curtice  Marrowfat  Peas, 

per  doz.  ' . $I-I5 

Shrivers  Corn,  per  doz .  85c. 

Curtice  Blue  Label  Soup, 

3  cans  for  .  5°c- 

Curtice  Blue  Label  Pre¬ 
serves  ins  tins,  3°c-  size...  23c. 
Large  cans  Pineapple 
Chunks,  2  cans  for .  25c. 

JNO.  BRAYSHAW,  Jr. 

SEVENTH  AND  B  N.  E., 

Phone  Lincoln  255 


these  qualities  it  will  attract  a 
great  many  people  who  will  be 
repelled  by  this  red  and  yellow 


circular. 


*  *  * 


On  the  face  of  this  card  ap¬ 
pears  simply  the  words:  “To  the 
Lady  of  the  House.  From  Vic¬ 
tor  Cash  Grocery”  and  the  ad¬ 
dress.  On  the  other  side  appears 
the  following: — 


To  Solicit  Subscription*  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


521  s,  m  SI. 


S.  W.  Gor.  Clinton  St. 


VICTOR  GASH  GROCERY 


SPECIALS— Week  Ending  May  9th — 


Stock  all  Fresh,  personally  selected  and  our 
Guaranteed  hack  of  every  sale 


MANY  GROCERS 


Find  it  pays  them  to  read  the 
“good  stuff’’  in 

The  Advertising  World 


Columbus.  Ohio 


Sample  Ire*,  or  four  months'  trial  for  10  cent* 


THIRD  AND  F  N.  E., 

Phone  Lincoln  1393 


Easter  Eggs  1 9c  dozen 


They  arc  fresh,  large,  clean;  many  white  one 
among  them  suitable  for  dyeing  White  Rabbit  Eg- 
Dye.  8  colors  in  package  5c. 


Best  Elgin  Butter  35c  pound 

Highest  grade,  fresh  pound  prints,  not  solid-pack¬ 
ed  reno\ated  butter  which  many  are  selling  as  Elgin. 
We  handle  this  grade  also  in  prints  at  29c  pound. 


Easter  Hams  1  5  c  pound 

Very  select,  lean,  mild  cured.  Specially  selected 
for  most  particular  trade.  The  flavor  will  restore  your 
appetite  after  the  Lenten  Season. 


If  these  prices  are  as  low  as 
they  are  represented  to  be,  the 
simple  statement  of  them  ought  to 
get  results.  On  the  whole,  Mr. 
Brayshaw  is  doing  pretty  good 
advertising,  and  if  he  takes  care  to 
get  his  cards  in  the  right  hands, 
I  haven't  the  least  doubt  he  is 
getting  results  from  it  right  along. 


YvAY  Cte.a«v  CVvts.se,  -  W>.  lb 1 

StWVA*'  &.  Hart’s  ie\\\i 

’&t%\  tvxVVa  Y.vxWt'c,  Vo.  a.Vtts*  \<vt  VO* 

txVTa  GoVA  Yo.eV.tiV  Tomaloes  -  %t 
NloAVa  \v\tt  &.  RaaVt*  Cor<\  WaVt  VOt 
OVA  VVuAtVv  CVtaasot  -  VOt 

OoVA,  SvVv.tr  avvA  SVar  N\v\V  -  VOt 
OooA  TLvO  Co^tt,  \v«'*  V\>.  - 

S>ttvaV  "BVeaiV  Co^tt  -  10t 

YarV.t’%  aaA  Loa>rv>  Co^tts  Vfe  Vo  'Jbe 
YvVVsOarvi,  CtrtsoVa,  'NlvVooarvvt  aa\  C.oViV 
^UAcvV  YVour.  v.tv  1-16  *at\t  -  LOt 
OooA  YVoat  *  Ibt 

Oa»a»t — VWWtr  vjoa  stt  vV  aAotrtvstA 
YtoWj’s,  YrtvVvoSav’s,  XVoVwt’*  aaA  Daws 
YirtaA,  Dass,  Yvts  aaA  Cawts — 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 


Millbourne 


C*li  and  See  Os 


Open  6  a.  m.  until  8  p. 

"lOt 


No  Obligation  to  Porcbaso 


Victor  Cash  Grocery 


j;  Are  you  among  the 
*  7  per  cent. who  don’t? 


Roast  Pork  for  Easter  I  5c  pound 


*  *  * 


WM.  H.  NELSON.  Propr. 

JOHN  A.  WILSON.  Mgr. 


MILLBOURNE  MILLS 


Lamb.  Veal  and  all  cuts  of  Beef  at  prices  below 
those  charged  id  the  markets. 


Large  Melt  Shad  30c 


Also  Roe  Shad.  Sbad  Roe  and  good  variety  of 
other  Fish  at  Lowest  Prices 


Hot  Cross  Buns  15c  dozen 


if  ordered  will  be  delivered  to  you  in  time  for  break 
fast  Good  Friday.  We  will  have  plenty  of  them 


Read  other  side  and  save  this  card. 

(OVER) 


This  is  a  good,  clean  little  ad 
vertisement,  and  ought  to  get  re 
suits.  A  card  seems  to  me  sure 
to  make  more  impression  than  a 
circular,  particularly  than  some 
circulars.  It  has  more  dignity,  it 
holds  together  better,  and  in  my 
judgment  will  in  the  long  run  do 
better  work. 

*  *  * 

On  the  other  side  of  the  card 
appears  the  following,  which  1 
have  simply  had  reset,  not  photo 
graphed : — 


We  quote  below  a  number  of 
articles  on  which  we  are  over¬ 
stocked  at  prices  that  are  lower  in 
some  instances  than  the  wholesale 
cost,  and  all  are  big  values. 


Prunes,  ioc.  size,  25-pound 

b.oxes  .  8c.  lb. 

Prunes.  I2j4c.  size,  25-pound 

boxes  . 9C.  lb. 

Prunes,  15c.  size,  25-pound 

boxes  .  ioc.  lb 

Evaporated  Peaches,  20c. 

quality,  25-pound  boxes  .  .  14c.  lb 
Fancy  Seeded  Raisins,  pound 

packages  . .  .  .  ioc. 

Fancy  Gleaned  Currants, 

pound  packages  .  ioc. 

Blackeyed  Peas  .  ioc.  qt. 


I  have  another  card'  before  me, 
this  one  from  the  Victor  Cash 
Grocery,  of  Camden,  N.  J.  It  is 
just  about  the  same  size  as  the 
other — 4  x  6  inches.  The  print¬ 
ing  is  in  red  on  a  thin  yellow 
board.  I  don’t'  like  this  color 
combination  at  all.  It  looks  a 
little  flashy.  My  own  personal 
taste  is  also  against  the  yellow 
card.  I  have  never  seen  any  rea 
son  why  these  high  colors  shquld 
be  used  in  connection  with  a  re¬ 
tail  grocery  business.  Some 
firms  paint  their  store  fronts  vivid 
red  or  yellow  and  carry  out  the 
same  color  scheme  in  their  adver¬ 
tising  matter.  I  don't  like  it. 
They  do  it  because  they  think  it 
attracts  attention.  So  it  may 
sometimes,  but  it  by  no  means 
follows  that  it  is  the  sort  of  at¬ 
tention  that  it  pays  to  attract. 
Good  advertising  can  always  be 
depended  on  to  attract  attention 
on  its  merits — not  on  account  of 
its  flashy  color.  If  I  were  in 
charge  of  the  Victor  Cash  Gro 
eery’s  business  I  should  use  a 
better  card  for  my  advertising, 
and  I  should  choose  a  different 
color.  Neither  yellow  or  red,  but 
white  or  a  decent  blue  or  some¬ 
thing  like  that.  Then  have  the 
printing  dohe  in  black.  I  he 
effect  will  be  more  refined,  it  will 
be  more  respectable,  it  will  be  of 
a  higher  class,  and  because  it  has 


Sixty-Third  emd  Market  Streets  * 


If  these  are  specials,  all  right. 
If  they  are  not,  the  advertisement 
will  havejittle  or  no  results,  be¬ 
cause,  as  I  have  often  explained, 
there  is  nothing  persuasive  about 
a  price  alone  unless  it  is  an  ob¬ 
viously  low  price.  I  don't  like  the 
type  the  circular  is  set  in.  It  is 
hard  to  read  and  does  not  invite 
the  eye.  Plain  upright  type  is 
much  better  in  every  way. 


Philadelphia,  Pfc., 


*  4. 4.  '!■  *  *  ■:<  *  *  ***-x~h-**-k-* 


*♦♦****▼  ▼  T  ^  ^  ’ 

Oakdale  Steam 

Crisp  Pretzels  Salted 


New  Orleana  Molasses  Confiscated 
by  Government. 

Eighteen  barrels  of  molasses, 
the  property  of  Penick  &  Ford,  of 
New  Orleans,  La.,  and  stored  for 
some  weeks  at  J.  H.  Poston’s 
warehouse,  Memphis,  Term.,  were 
confiscated  by  the  Federal  au¬ 
thorities  last  week,  the  confisca 
tion  being  ordered  upon  the  dis¬ 
covery  of  a  violation  of  the  pure 
food  law  and  being  formally  exe¬ 
cuted  by  J.  B.  Joplin,  Deputy 
United  States  Marshall.  The 
consignment  of  molasses  seizec 
by  the  Government  was  sent  to 
Memphis  some  weeks  ago  for  dis¬ 
tribution.  It  was  labeled  as  re 
boiled  open  kettle  molasses,  but 
the  Government  test  showed  that 
it  was  a  compound  and  container 
a  big  percentage  of  glucose.  A 
violation  of  the  pure  food  law  is 
punishable  by  either  confiscation, 
prosecution  or  both. 


<|f Genuine  steam  process. 
Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 
“Standard  of  Quality.” 


* 

* 

* 

I 

* 


* 

4 


.  ■  j  <|> 

I  Write  for  Samples  and  Prices.  |  «t» 

*  ~  T 


Oakdale  BakingCo.  1 

«b 


Philadelphia,  Pa. 

IW* *  •!'  'I' ■!' -I'  ■!■  ‘I-  -I-  ❖*** 


Oakdale  Building, 


Bouillon  Capsules 


It's  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  in  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 
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Points  Involved  in  Kephart  Test  Case 

Current  Pennsylvania  Dairy  and  Food  Bulletin  Describes  Some 
of  These  in  Detail.  How  State  Chemist  Found  Canned 
Goods.  Summary  of  Month’s  Investigations  and  Results. 


n  m  pump 

The  following  “platform”  has  been 
printed  in  each  issue  of  our  catalogue 
for  a  number  of  months. 

Is  there  a  single  unsound  plank  in  it  ? 

Is  there  any  retailer  too  big  or  too 
little  but  that  he  will  do  more  business 
and  make  more  money  if  he  runs  his  store 
in  The  Butler  Way  ? 


RUN  YOUR  STORE 

The  Butler  Way 

AND  BE  SAFE 

Buy  small  and  often.  Let  your  jobber  carry  the  surplus  stock. 
Keep  variety  up  and  quantities  down.  Buy  a  Utile  each  of  many 
items  rather  than  much  of  any  one. 

Do  not  place  advance  orders. 

Keep  the  stock  fresh  by  having  new  goods  every  few  days. 

Put  special  push  back  of  popular  priced  wares. 

Get  rid  of  the  overstocks  at  any  sacrifice. 

Price-ticket  all  your  goods. 

And,  all  the  time— crowd  the  selling,  for  the  more  turns  the 
more  profit. 


The  current  number  of  the  catalogue 
which  makes  it  easy  to  run  a  store  in 
The  Butler  Way  (D664)  will  be  mailed 
to  any  merchant  on  request. 

BUTLER  BROTHERS 

Wholesalers  of  General  rierchandise 

NEW  YORK  CHICAGO 

ST.  LOUIS  MINNEAPOLIS 

Sample  Houses:  BALTIHORE  DALLAS 


The  current  number  of  the 
Dairy  and  Food  Department’s 
monthly  bulletin  contains  the  fol¬ 
lowing  further  elucidation  of  the 
points  to  be  worked  out  in  the 
Kephart  dried  fruit  test  case 
which  is  now  before  the  Blair 
County  Court : — 

First.  Section  5,  clause  5,  pro¬ 
vides  that  no  food  shall  contain  any 
substance  that  is  poisonous  or  in¬ 
jurious  to  health.  Provided,  how¬ 
ever,  that  nothing  shall  be  deemed 
an  adulteration  that  is  not  an  adul¬ 
teration  within  the  meaning  of  the 
National  Food  and  Drugs  Act,  en¬ 
acted  bv  Congress,  and  the  rules  and 
regulations  promulgated  from  time 
to  time  for  the  enforcement  of  the 
same.  The  Dairy  and  Food  Divi¬ 
sion  contended  that  the  effective  part 
of  the  law  is  contained  in  the  first 
clause ;  that  all  coming  after  the 
word  “provided”  is  surplusage.  Four 
hundred  pages  of  these  rules  have 
been  issued  up  to  this  time.  Nor  is 
the  end  yet.  Besides,  the  officials 
who  send  them  out  announce  that 
they  do  not  have  the  force  of  law ; 
that  they  are  merely  opinions,  and 
that  the  only  virtue  in  obeying 
them  is  to  insure  oneself  against 
prosecution  by  the  agents  of  the  Fed¬ 
eral  Government.  And  then  these 
rules  are  being  constantly  modified, 
reversed,  superseded,  so  that  they 
are  like  the  weather  in  our  north¬ 
ern  country,  in  a  constant  state  of 
change. 

Section  8  provides  that  no  pros¬ 
ecution  shall  be  sustained  against 
any  retailer  from  whom  a  sample 
is  obtained  if  the  accused  can  estab¬ 
lish  a  guarantee  to  the  effect  that 
the  goods  were  not  adulterated  or 
misbranded  within  the  meaning  of 
the  act,  or  within  the  meaning  of 
the  National  Food  and  Drugs  Act 
of  June  30,  1906.  The  Dairy  and 
Food  Division  contends  that  the 
first  guarantee  is  all  right,  but  that 
the  requirement  for  the  second  or 
National  guarantee  is  mere  surplus¬ 
age.  It  is  contended  that  we  don’t 
know  what  is  an  adulteration  or  what 
is  not  under  the  National  law  and 
rules.  Further,  if  the  former  is  sur¬ 
plusage  the  reference  to  the  Na¬ 
tional  guarantee  is  surplusage  also. 

In  fact,  it  is  claimed  that  the  re¬ 
peated  references  to  the  National 
act  occurring  throughout  the  act 
constitute  nothing  but  surplusage. 
These  references,  all  of  which,  it  is 
claimed,  are  redundant,  occur  fre¬ 
quently  in  the  State  law. 

Some  weeks  ago  the  depart¬ 
ment  announced  that  its  asrents 

°  1 

had  collected  from  points  all  over 
the  State  a  large  number  of 
samples  of  canned  goods  for  ex¬ 
amination  by  State  chemists.  No 
formal  report  of  the  results  of  this 
campaign  have  been  published, 
but  in  the  current  bulletin  Dr.  H. 

C.  Stiefel,  State  chemist  in  charge 
of  the  analyses,  summarizes  a  part 
of  the  results  as  follows : — 

On  the  whole,  canned  goods  pack¬ 
ers  give  fair  value  for  the  price 


asked  for  their  wares.  This  was 
shown  by  the  analysis  of  a  large 
number  of  samples  of  various  kinds 
of  canned  vegetables  and  meats 
made  for  the  Dairy  and  Food  De¬ 
partment  by  the  writer.  Tomatoes 
and  corn,  for  instances,  were  packed 
solid  without  excessive  water,  the 
same  with  beans,  peas,  etc.  In  no 
case  was  any  artificial  coloring 
matter  found;  the  tomatoes  had 
their  natural  color,  beans  and  peas 
were  not  greened  artificially  and 
but  one  sample  of  corn  was  found 
that  had  been  bleached  by  the  use 
of  sulphur. 

The  artificial  sweetener,  sacchar¬ 
ine,  and  the  preservatives,  salicylic 
acid,  benzoic  acid,  etc.,  were  not 
present  in  a  single  instance. 

The  canned  meats  were  without 
borax  and  true  to  name,  with  but 
one  exception,  a  canned  potted  ham 
containing  four  and  one-half  per 
cent,  of  starch.  Starch  was  also 
present  in  varying  quantities  in  the 
different  “Pates”  and  "Loafs,”  but 
these  two  designations  are  like 
charity,  they  can  cover  a  multitude 
of  sins.  A  “Pigeon  Pate”  may  con¬ 
tain  more  of  the  pigeon,  or  more 
starch,  just  as  the  packer  sees  fit  to 
manufacture,  while  “Lamb  Loaf” 
may  contain  much  starch,  more 
water  and  just  enough  lamb  to  en¬ 
title  it  to  the  name.  A  Vienna  sau¬ 
sage  may  be  composed  of  starch, 
water  and  meat  in  any  proportions 
desired  by  the  packer. 

The  analyses  6f  the  work  of  the 
month  ending  April  15,  1908,  is  as 
follows : — 

Butter  Samples,  243. 


Colored  oleomargarine .  17 

Pure  . .  .  . . 226 


Total . 

Cheese  Samples,  2. 

Pure  . 

Oleomargarine  Samples,  3. 

Colored . . 

Pure  Food  Samples,  too. 


Complying  with  law  .  78 

Misbranded  .  21 

Preserved .  1 


Total  .  100 

SUITS  AND  PROSECUTIONS. 

Meat  Cases,  1. 

Terminated .  1 

Oleomargarine  Cases,  20. 

Terminated .  20 

Pure  Food  Cases,  22. 
Terminated  .  22 


The  following  are  from  the  re- 
>orts  of  the  State  chemists  as  to 
nalyses  made  during  the  month 
amed : — 

Sample  bought  of  Augustus  Seng, 
904  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist's  report — 
Colored  oleomargarine. 

Sample  bought  of  Chas.  G.  Klans, 
612  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  M.  J.  Meade, 
626  •  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist's  report — 
Colored  oleomargarine. 

Sample  bought  of  Benedict  Seng, 
70S  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 
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Sample  bought  of  Mrs.  C.  Gelm, 

636  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist’s  report— 
Colored  oleomargarine. 

Sample  bought  of  A.  Morraelli, 

554  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist’s  report— 
Colored  oleomargarine. 

Sample  bought  of  Wm.  Dougherty, 
corner  First  street  and  Talbot  ave¬ 
nue,  Braddock.  Sold  for  butter. 
Chemist’s  report— Colored  oleomar¬ 
garine. 

Sample  bought  of  H.  E.  Dowling, 

28  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist’s  report— 
Colored  oleomargarine. 

Sample  bought  of  Michael  Kalina, 
312  Braddock  avenue,  Braddock. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Lincoln  Dairy 
Co.,  J.  T.  Hill,  6510  Frankstown 
avenue,  Pittsburg.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Keystone  Dairy 
Co.,  A.  C.  Paulish,  5921  Penn  ave¬ 
nue,  Pittsburg.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Mrs.  C.  Ruck, 
180  E.  Sharpnack  street,  German¬ 
town,  Philadelphia.  Sold  for  butter. 
'Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Robt.  Cramer, 
180  Sharpnack  street,  Germantown, 
Philadelphia.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  419  E  Girard 
avenue.  Philadelphia.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored  oleo¬ 
margarine. 

Sample  bought  of  Mrs.  Emma 
Graham,  419  E.  Girard  avenue, 
Philadelphia.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Wm.  J.  Alker, 
McKeesport.  Sold  for  butter. 
Chemist’s  report — Colored  oleomar¬ 
garine. 

Sample  bought  of  Jacpb  F.  Nease, 

1 16  S.  Main  street,  Washington. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Samole  bought  of  A.  Goldstein, 
2227  N.  Front  street,  Philadelphia. 
Sold  for  tomato  catsup.  Chemist’s 
report — Misbranded. 

Sample  bought  of  W.  Weinfeld, 
2556  Kensington  avenue,  Philadel¬ 
phia.  Sold  for  catsup.  Chemist’s 
report — Misbranded. 

Ouite  a  number  of  cases  were 
reported  in  which  retail  grocers 
of  Philadelphia,  Pottsville  and 
Pittsburg  were  prosecuted  for 
selling  misbranded  catsup.  In 
practically  all  of  these  cases  the 
fines  were  paid  by  the  manufac¬ 
turers,  who  were  liable  upon  their 
guarantees. 


ASSOCIATION  NEWS. 


La  Crosse,  Wis. 

The  La  Crcfsse  (Wis.)  Retai' 
I  Grocers’  Association  has  adopted 
the  following  resolution  : — 

Whereas,  At  a  recent  meeting  of 
the  Common  Council  of  the  city  of 
La  Crosse,  his  honor.  Mayor  W.  A. 
Anderson,  submitted  a  communi¬ 
cation  recommending  the  passage  of 
an  ordinance  relating  to  the  expo¬ 
sure  of  fruits,  vegetables,  meat, 
poultry  and  other  foodstuffs  in  the 
city  of  La  Crosse,  prohibiting  the 
placing  of  the  same  for  sale  when 
exposed  on  any  sidewalk,  in  front 
or  along  the  side  of  any  building. 


Resolved,  By  the  Retail  Grocers’ 
Association  of  the  city  of  La  Crosse, 
in  regular  monthly  meeting  assem¬ 
bled,  that  we  are  heartily  in  favor  of 
the  recommendation  of  his  honor, 
the  Mayor,  relating  to  the  exposure 
of  fruits,  vegetables,  meats,  poultry 
and  other  foodstuffs;  and  be  it  fur¬ 
ther 

Resolved,  That  we  heartily  extend 
our  unanimous  support  to  the  Mayor 
and  Common  Council  to  procure  the 
passage  of  an  ordinance  prohibiting 
the  placing  on  sale  on  the  sidewalks 
of  fruits  and  vegetables  and  other 
foodstuffs,  when  exposed ;  and  be  it 
further 

Resolved,  That  this  ordinance  be 
drawn  to  include  peddlers  and  street 
hawkers  who  sell  from  wagons  and 
push  carts,  that  they  also  may  be 
compelled  to  keep  their  goods  cov¬ 
ered. 


Parcels  Post  Dead  for  This 
Session. 


The  Last  Chance  for  the  Passage  of  a 
Measure  Opening  the  Mail  to  Pack¬ 
ages  at  Low  Rates  is  Defeated  by  a 
Point  of  Order. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

May  14,  1908. 

The  parcels  post  bills  are  dead 
for  this  session  at  least.  The  plan 
to  secure  a  limited  experimental 
parcels  post  came  up  again  on 
Tuesday.  Senator  Burnham,  of 
New  Hampshire,  offered  an 
amendment  to  the  Post-Office  Ap¬ 
propriation  Bill  authorizing  the 
Postmaster-General  to  establish 
an  experimental  parcels  post  sys¬ 
tem  on  rural  routes  in  four  coun¬ 
ties  of  the  United  States.  No  ap¬ 
propriation  was  called  for,  as  the 
expense  would  be  so  slight  it 
could  be  borne  by  the  contingent 
fund  of  the  department.  The 
amendment  was  sailing  smoothly 
through  until  the  point  of  order 
was  made  that  it  was  new  legis¬ 
lation,  and  consideration  of  it  was 
blocked. 

This  kills  all  parcels  post  legis¬ 
lation  this  session.  Several 
months  ago  Representative  La- 
fean,  of  Pennsylvania,  introduced 
a  bill  providing  for  the  inaugura¬ 
tion  of  a  parcels  post  system,  to 
be  confined  to  rural  routes,  but 
the  Post-Office  Committee  of  the 
House  refused  even  to  grant  a 
hearing.  Speaker  Cannon  is 
vigorously  opposed  to  all  such  in¬ 
novations  as  a  parcels  post.  So 
are  the  express  companies. 

If  the  amendment  had  been 
adopted  the  Postmaster-General 
intended  to  select  York  County, 
in  Mr.  Lafean’s  district,  as  one  of 
the  four  in  which  the  parcels  post 
experiment  would  have  been 
made. 

PIolt. 


■ 


The  Dog  May  Bite 

Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 

than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
York  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

*  A  perfect  blend  of  superfine  coffee.  For 

the  very  finest  trade. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 
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Good  Job  or  Your  Own  Bu-»ine»s. 

Remember  that  real  hot  day 
two  or  three  weeks  ago  when  the 
thermometer  got  up  to  about  85? 

I  was  out  in  Erie,  Pa.,  that  clay. 
It  was  pretty  hot.  A  lot  of  us 
old  fellows  who  hadn't  taken  off 
our  red  flannels  felt  all  stewed 
up. 

I  sat  in  the  back  part  of  one  of 
the  largest  grocery  stores  in  Erie 
waiting  for  the  proprietor.  After 
a  while  he  came  back  and  began 
to  chew  the  rag. 

“This  is  one  of  the  days  when 
I  wish  I  had  a  good  job  some¬ 
where  and  wasn’t  in  business  for 
myself,”  he  grumbled. 

“Why,  d’ye  feel  the  heat  any 
more  because  you’re  in  business 
for  yourself?”  I  asked. 

“Oh,  no,  not  that,”  he  answered, 
“but  I  feel  the  heat  a  lot  anyway, 
and  when  a  lot  of  other  things 
come  along  at  the  same  time  to 
worry  me  I  get  all  worked  up.” 

“But  it  is  a  question  in  my 
mind,”  he  went  on,  “whether  any 
man  ain’t  better  off  with  a  good 
job  working  for  somebody  else 
than  he  is  with  a  business  of  his 
own.  Take  Jim  out  here — my 
head  clerk.  I  pay  him  $18  a  week. 
He’s  married,  but  has  no  children 
and  he  lives  with  his  wife’s  people. 
It  don’t  cost  ’em  much  to  live, 
and  he  can  get  along  bully  on  $18. 


No  matter  whether  business  is 
good  or  not,  no  matter  how  rotten 
collections  are,  his  little  $18  comes 
to  him  every  Saturday  night,  and 
he  don’t  have  to  worry  anything 
about  it.  I've  got  to  do  the  worry¬ 
ing.  Of  course  I  want  to  get  a 
little  more  out  of  it  than  $18  a 
week,  but  sometimes  I  don’t,  and 
have  all  the  worry  besides.” 

“How  old  is  Jim?”  I  asked. 

“Oh,  lie’s  somewhere  short  of 
40,”  he  replied. 

“Well,  suppose  you  live  on,  and 
Jim  lives  on,  until  he’s  65  years 
old,”  I  said.  “He’s  not  as  spry  as 
he  was  and  can’t  watch  things  as 
close.  By  and  by  you  notice  that 
things  aren’t  just  going  right — 
Jim’s  getting  too  old.  What  be¬ 
comes  of  him?  Are  you  going  to 
keep  him  on?  Not  as  head  clerk 
— you  can’t ;  you’d  like  to,  but 
you’ve  got  to  think  of  the  busi¬ 
ness.  He  has  nothing  but  his 
‘good  job,’  and  he’s  even  lost  his 
right  to  that.  While  you — you’ve 
got  the  solid  ground  of  your  busi¬ 
ness  under  you  till  you  die. 
That’s  the  point. 

“Let  me  tell  you  something,” 
I  went  on.  “Just  about  fifteen 
years  ago  another  grocer — he 
hadn’t  as  big  a  store  as  yours — 
said  exactly  this  same  thing  to 
me.  He  couldn’t  see,  either,  why 
a  man  with  a  good  job  wasn’t 
better  off.  He  was  tired  of 
worrying  and  fussing  over  things 
— bearing  the  whole  burden — 
and  getting  only  a  good  day’s 
wages  anyway.  He  went  over 
the  whole  thing  just  like  you  have. 
A  few  months  after  that  I  heard 


that  he  had  had  a  job  offered  him 
as  salesman  and  had  sold  his 
store  to  his  brother  and  taken  it. 
Not  long  after  that  I  saw  him. 
He  knew  then  he  was  right  in 
thinking  a  good  job  better  than 
his  own  business.  He  was  mak- 
ing  good  on  the  road,  was  getting 
fair  money,  and  he  had  nothing 
to  worry  over.  The  only  thing 
he  was  sorry  for  was  that  he 
hadn’t  done  it  long  before. 

“I  didn’t  see  that  man  again 
until  about  a  year.  Hia  line  was 
different  from  mine  and  we  cov¬ 
ered  different  territories.  I  saw 
his  sister  one  day  on  the  street  and 
she  told  me  her  brother  was  out 
of  a  job  and  hadn’t  been  well. 
Wouldn’t  I  go  to  see  him?  I 
went.  He  was  then  past  sixty 
years  old,  and  he  looked  it. 

“  ‘Hello,  Ben,  what’s  the 
trouble?’  I  said. 

“Oh,  a  lot  of  things,”  he 
answered.  “I  ain’t  in  very  good 
shape,  and  then  not  having  any¬ 
thing  to  do  has  worried  me  a 
lot.” 

“When  did  you  get  out?”  I 
asked. 

“About  six  months  ago.  I’d 
been  with  the  same  people  I  went 
with  when  I  sold  my  store,  you 
know.  Just  think,  I  was  with 
them  about  fourteen  years,  and 
when  I  commenced  to  get  old,  and 
couldn’t  stand  the  work  as  well, 
I  had  to  go.  Still,  they  treated 
me  well  enough  while  I  was  with 
them.  They  treat  their  men 
more  like  horses  than  men, 
though ;  awful  drivers.  That’s 
the  reason  I’m  wore  out.” 


“He  got  up  to  go  across  the 
room,  and  I  was  shocked  by  the 
poor  old  fellow’s  feebleness.  His 
knees  shook  like  a  man’s  a  hun¬ 
dred  years  old. 

“What  are  you  going  to  do, 
old  man  ?”  I  asked. 

“Try  to  get  something  else,” 
lie  replied.  “That’s  all  I  can  do. 
I’ve  got  nothing;  I  must  get  some¬ 
thing.” 

“So,”  I  said  to  the  Erie  grocer, 
“if  you  have  any  fool  idea  of  sell¬ 
ing  a  business  like  this  and  going 
into  somebody’s  employ,  forget 
it.  It’s  a  mistake.” 

Poor  old  Ben !  If  I’ve  thought 
about  him  once  since  I  saw  him. 
I’ve  thought  of  him  a  hundred 
times. 

A  man  past  sixty,  feeble,  and 
old  and  sick — can’t  you  see  the  fat 
jobs  he’ll  get?  I  can  see  the  poor 
old  soul  searching  for  ’em  now — 
walking  his  sore  old  legs  off,  find¬ 
ing  nowhere  anybody  who  wants 
old  men  for  anything. 

But  if  he  hadn't  sold  his  business ? 

The  job’s  all  right  while  you 
can  hold  it.  Under  a  whole  lot  of 
circumstances  I’d  rather  have,  it 
than  the  responsibility  of  my  own 
business. 

But  by  and  by  you  get  too  old 
for  the  job.  You  slip  back.  At 
last  you’re  fired,  kindly  maybe, 
but  still  fired  for  a  reason  that 
even  you  can’t  dispute — incapac¬ 
ity. 

Then’s  when  the  business  you 
didn’t  want  the  responsibility 
of  would  have  come  in  handy, 
eh? 


The  Stroller. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 


Johnson  s  Eversharp  Slicer  Makes  Money 
for  Mr.  Potter.  It  w  li  do  the  same  for  you 


Middletown,  N.  Y.,  May  7,  1908. 
Mr.  A.  W.  Johnson,  New  Brunswick,  N.  J. : 

I  have  used  one  of  your  Eversharp  dried  beef  slicing  machines  in 
my  store  for  about  eight  months,  cutting  thousands  of  pounds  of  the  finest 
beef  sold  in  our  city,  and  I  wish  to  add  a  testuiionial  in  behalf  of  the  machine. 
It  has  never  caused  me  one  bit  of  trouble  by  being  out  of  order  or  by  having 
a  dull  blade.  It  is  very  simple  to  keep  sharp  and  slices  the  beef  in  perfect 
shape,  piling  nice,  thin  slices  up  like  so  many  sheets  of  paper.  My  cus¬ 
tomers  remark  to  one  another  “  I  get  the  nicest  shaved  beef  here  of  any 
place  in  the  city.”  We  can  use  up  the  ends  very  close,  therefore  saving 
quite  a  loss  which  we  always  had  with  other  machines.  The  Eversharp 
is  a  perfect  machine.  Would  not  trade  it  for  any  other  machine  we  have 
ever  witnessed,  even  though  they  cost  two  or  three  times  as  much.  It  is 
a  satisfaction  to  be  able  to  sell  moist  beef  shaved  in  tissue  slices. 

Yours  truly,  GEO.  B.  POTTER. 


For  Sample  of  Sliced  Beef  Address  the  Manufacturer,  A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Dessert  and  Fancy  Grocery 
Window. 

A  window  which  will  display 
different  canned  fruits,  olives,  des¬ 
serts,  gelatines,  etc.,  is  described 
below : — 


Pile  your  canned  fruits,  large 
olives,  etc.,  on  the  bottom  of  the 
window.  Put  price  tags  on 
everything. 

The  sign  should  be  put  between 
the  two  lattices.  This  makes  a 


do  not  try  to  sell  high-grade 
goods  or  summer  delicacies  be¬ 
cause  it  is  too  much  work  or  some 
other  reasons. 

Here’s  a  window  dressing  hint 
for  the  coming  summer : — 

Do  you  sell  tea?  If  you  don’t, 
you  should,  and  if  you  do, 
rave  you  sold  any  for  iced  tea? 
Here  is  a  chance  to  bring  profit 
your  way  if  you  work  it  right 
Have  a  couple  of  cards  printed, 
one  like  this  : — 


Scale  Co.  of  New  York,  341  Broadway, 
New  York  City,  to  represent  us  and  act 
as  our  general  agents  in  the  future.  Any 
and  all  business  regarding  our  product 
will  be  in  their  charge  and  all  com¬ 
munications  referring  to  same  should  be 
addressed  to  them. 

We  thank  you  for  past  favors  and 
hope  for  a  continuance  of  same  through 
our  said  agents,  whom  we  know  will 
make  your  business  relations  with  them 
as  pleasant  as  they  have  been  with  us. 

Henry  Troemner. 


To  introduce  our  Formosa  Oolong  tea 
With  each  3^  lb.  we  give  1  lb.  sugar  free. 


On  the  other  have  this : — 


One  pound  Sugar  free 

With  each  quarter  pound  of  Tea 

- 60  Cents  Pound. - 


Tell  your  customers  that  60 
cents  is  the  price  of  the  tea  and 
that  it  is  the  finest  you  ever  had 
for  iced  tea,  and  you  want  them 
to  try  it,  hence  you  will  for  one 
week  or  one  day  (time  is  up  to 
you)  give  a  pound  of  sugar  as  a 
special  offer  to  introduce  it. 

We  have  tried  it  and  it  was  a 
success  with  us. 

D.  Parke  Lantz. 
301  East  King  street, 

Lancaster,  Pa. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


Registered, 
U.  S.  Eat.  Off. 


40  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass, 


Cover  the  bottom  of  the  win¬ 
dow  with  green  crepe  paper. 

Make  a  lattice  work  of  strips  of 
wood  about  an  inch  wide  to  run 
diagonally  from  the  centre  of  the 
back  to  the  ends  of  the  front  of 
the  window. 

Cover  this  lattice  work  with 
streamers  of  crepe  paper,  such  as 
Dennison’s  always  have  for  sale. 

In  each  of  the  squares  made  by 
this  lattice  work  hang  small  bot¬ 
tles  of  olives,  pickles,  capers, 
honey,  etc.,  or  packages  of  gela¬ 
tine,  Tryphosa,  Jell-O,  etc. 


very  handsome  window  at  small 
expense. 

C.  W.  Loop. 

N.  E.  cor.  Dauphin  and  Gratz  sts, 

Philadelphia,  Pa. 

A  Special  Tea  Window. 

“The  Stroller”  certainly  hit  the 
mark  some  weeks  ago  when  he 
wrote  that  article  on  “Robbers,” 
and  I  believe  the  average  grocer 
should  try  to  sell  better  goods  anc 
stand  up  for  his  profit. 

I  know  that  there  are  very  gooc 
men  in  the  business  to-day  who 


Pennsylvania  News  Items. 

The  following  Pittsburg  grocers 
have  just  been  arrested  for  selling 
oleomargarine  illegally  :  Alfred  C. 
Paulisch,  George  A.  Preach, 
Joseph  Orringer,  Joseph  Lauder- 
man,  George  Keely,  Edward  A. 
Hill,  Charles  Henning,  J.  T.  Hill, 
H.  J.  Evanrs,  W.  L.  Stull,  G.  W. 
Hampson,  Martin  Stenger,  Jr., 
Christopher  Stenger,  J.  A.  Dona- 
hoe,  Charles  Donovan,  W.  J. 
Montgomery,  Peter  Routh,  Fred. 
Volkwein,  Edward  Attenbach,  J. 
E.  Burden,  Jesse  M.  Bowers,  T.  L. 
Poffenbach,  Jacob  H.  Imhoff, 
Martin  Imhoff,  Jacob  B.  Imhoff, 
Gust.  Harahan,  Peter  Strom, 
Katherine  Hester,  Jeremiah  Hes¬ 
ter,  Nicholas  Di  Cesare,  John 
Woche,  Jacob  Klaus,  Jacob  Bur¬ 
ger,  Hugh  Given,  Jemima  Rich¬ 
ard,  T.  W.  McCrea,  Raymond 
Clark,  O.  H.  Shoemaker,  J.  P. 
Leonard,  E.  J.  Dunn,  John 
Preach,  D.  YV.  Campbell,  John 
Houston,  E.  V.  Mullen,  S.  P.  Vas- 
ko,  J.  H.  Ebehardt,  Edward  A. 
Preach  and  Evan  Thomas. 


Henry  Troemner  to  the  Trade. 

We  beg  to  announce  that  we  have  con¬ 
cluded  arrangements  with  the  Howe 


A 

Welcome 

Waits 


In  these  sightly  boxes  are 
packed  the  old-fashioned 
Georges  Codfish  which  a  good 
many  disappointed  consumers 
believe  has  disappeared  from 
the  market. 

Heavy,  meaty,  pure  white 
flakes,  tender  and  tasty — the 
kiud  of  fish  we  used  to  have 
before  hake  and  haddock  came 
in  as  a  substitute.  Packed 
usually  in  three  lb.  boxes, 
sometimes  in  two  lbs. ,  less  often 
in  ten  lbs. ,  and  very  occasional¬ 
ly  in  one  lb.  Heavy  waxed 
paper  between  fish  and  box, 
neatly  trimmed,  square  cut 
and  handsomely  faced. 

There  is  a  welcome  waiting 
in  your  town  for  old-fashioned 
codfish. 

SWIFT  <3c  COMPANY 
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National  Retail  Grocers’ 
Convention  Meets  in 
Boston. 

(Continued  from  page  16.) 

all  those  questions  will  show  that  it 
is  onlv  for  the  protection  of  the  85 
per  cent,  of  the  retail  grocers  who 
are  in  most  instances  their  slaves. 

The  wholesalers  are  looking  after 
their  own  interests,  seeking  to  in¬ 
jure  the  other  15  per  cent,  who  have 
by  their  energy  and  the  vigor  they 
displayed  in  learning  their  business 
and  pushing  only  pure  and  full  net 
weight  goods,  made  their  business 
a  success ;  men  who  have  minds  of 
their  own,  who  control  their  own 
business.  They  are  the  men  the 
wholesalers  seek  to  injure. 

The  wholesale  grocery  associations 
are  worse  than  trades  unions;  they 
seek  to  protect  the  incompetent,  the 
thriftless,  the  men  who  transact 
their  business :  “Come  day,  go  day, 
God  send  Sunday,”  style. 

It  is  claimed  that  there  are  about 
300,000  retail  grocers  in  this  coun¬ 
try,  15  per  cent,  of  which  would  be 
about  20,000,  and  that  there  are 
about  3,000  so-called  wholesalers. 
Take  the  20,000  from  the  300,000  and 
it  leaves  280,000  retail  grocers  con¬ 
trolled  by  the  wholesalers.  What 
a  contrast !  Three  thousand  whole¬ 
sale  grocers  controlling  the  trade  of 
280,000  retail  grocers.  Yet  they  are 
not  satisfied;  they  want  the  other 
20,000,  who  have  taken  themselves 
out  of  the  power  of  the  wholesalers. 

The  retail  grocery  trade  a  few 
years  ago  was  looked  upon  as  being 
about  the  lowest  trade  in  the  com¬ 
munity.  What  caused  it?  Adul¬ 
terations  in  all  the  goods  they  sold, 
spices  made  up  from  anything  ex¬ 
cept  the  spice  it  was  named  from, 
cream  of  tartar  without  any  cream 
of  tartar  in  it,  extracts  of  vanilla 
and  lemon  without  any  vanilla  or 
lemon  in  them,  nearly  every  article 
in  the  trade  adulterated.  Who  was 
blamed  for  the  adulterations?  The 
retail  grocer.  Who  should  be 
blamed  for  it  ?  The  wholesale  gro¬ 
cer  who  sold  it,  knowing  what  it 
was  composed  of,  and  the  manufac¬ 
turer  who,  at  the  order  of  the 
wholesale  grocer,  put  up  the  stuff 
in  order  to  meet  the  competition 
which  they  created  themselves. 

These  are  the  men  who  have  given 
the  retail  grocery  trade  a  bad  name, 
who  now  come  and  ask  the  manu¬ 
facturers  and  producers  of  food 
products  not  to  sell  to  the  men  who 
have  made  a  success  in  the  grocery 
business  by  pursuing  a  different 
policy. 

What  a  power  for  good  the  300,000 
retail  grocers  could  make  them¬ 
selves  if  they  decided  to  act  as  a 
unit  where  their  interests  or  the  in¬ 
terests  of  any  association  of  retail 
grocers  were  menaced.  If  in  their 
organization  they  put  aside  all  per¬ 
sonal  feeling,  looking  only  to  the  in¬ 
terest  of  the  country  as  a  whole, 
demanding  of  the  Legislatures  of  the 
cities.  States  and  nation  the  enact¬ 
ment  of  laws  which  would  protect 
all,  discriminate  against  none,  they 
will  place  the  National,  State  and 
local  organizations  in  such  a  posi¬ 
tion  that  they  will  command  the 
respect  and  esteem  of  the  entire 
country. 

Immediately  after  this  the  dele¬ 
gates  adjourned  to  Tremont 
Temple. 

During  the  Tuesday  session  a 
telegram  was  received  and  read 
from  Governor  Chamberlain,  of 
Oregon,  inviting  the  association 
to  hold  its  next  convention  in 
Portland,  that  State.  R.  J.  Mor¬ 


ris,  of  Colorado,  also  appealed  for 
the  1909  meeting. 

Three  Canadian  delegates  were 
introduced  and  addressed  the 
convention  briefly.  They  were: 
E.  M.  Trowern,  secretary  of  the 
Retail  Merchants’  Association  o; 
Canada;  J.  A.  Beaudy,  treasurer 
of  the  same  organization,  and  A. 
P.  Murray,  a  manufacturer  from 
Montreal. 

A  number  of  the  delegates  from 
various  States  reported  briefly  on 
conditions  there.  All  these  were 
optimistic  concerning  the  busi¬ 
ness  and  association  outlook. 

At  the  Tuesday  session  a  letter 
was  read  from  Dr.  H.  W.  Wiley, 
chief  Government  chemist,  re¬ 
gretting  inability  to  be  present, 
and  promising  to  send  one  of  his 
assistants  instead.  In  his  letter 
Dr.  Wiley  spoke  as  follows:  “The 
grocers  are  a  most  powerful  factor 
in  the  enforcement  of  the  pure 
food  law.  They  come  in  close 
contact  with  the  consumer. 
When  the  consumer  finds  that  he 
cannot  get  the  high  grade  of  arti¬ 
cles  at  low  grade  prices  he  will 
conform  to  the  conditions.  The 
low  grade  prices  will  come  in 
where  the  dealer  may  be  over¬ 
stocked  with  high  grade  goods 
and  must  unload  quickly.  If  the 
grocer  will  acquaint  the  customer 
with  all  the  facts  concerning  the 
products  he  will  command  his 
confidence.  The  crying  evil  of  the 
trade  to-day  is  the  sale  of  arti¬ 
cles  as  fresh  when  in  fact  they 
have  been  kept  in  cold  storage  a 
long  time.  There  is  no  objection 
to  cold  storage ;  that  is  a  blessing, 
but  there  is  no  reason  why  eggs, 
for  instance,  should  be  kept  in 
cold  storage  a  long  time  and  then 
sold  as  fresh  eggs.  The  dealer 
who  prevents  infection  from  flies 
does  a  great  work  in  educating 
the  community  and  attracting 
trade.” 

During  the  day  reports  on  local 
conditions  were  received  from 
S.  W.  Whitcomb,  Maine;  Fred. 
Fuller,  Michigan;  R.  J.  Morris, 
Colorado;  F.  T„  Langley,  Missis¬ 
sippi  ;  F.  J.  Chinn,  Missouri ;  John 
W.  Lux,  Minnesota;  S.  Kline, 
Oregon  ;  David  Gerow,  Massa¬ 
chusetts ;  F.  Rees  Woodford, 
Tennessee;  H.  I.  Meader,  Wash¬ 
ington,  D.  C. ;  J.  B.  Coningham, 
Nebraska;  Charles  Thorpe,  New 
York;  George  F.  Mitzer,  Ohio; 
Mack  Bergman,  Texas;  J.  J. 
Crofton,  Rhode  Island  ;  J.  Higgins, 
Washington;  Charles  Wendell, 


Wisconsin;  Norman  H.  Johnson, 
North  Carolina;  George  P.  Doyle, 
California,  and  Sol.  Westerfield, 
Illinois. 

Addresses  were  made  at  Tues¬ 
day  afternoon’s  session  by  George 
B.  Wason,  president  of  the  Massa¬ 
chusetts  Wholesale  Grocers’  As 
sociation ;  L.  J.  Callanan,  of  New 
York,  and  E.  M.  Trowern,  Do¬ 
minion  secretary  of  the  Retail 
Merchants’  Association  of  Can¬ 
ada. 

President  Wason  said  there 
is  harmony  between  the  whole¬ 
sale  grocers  and  retail  grocers  in 
Massachusetts,  and  he  urged 
closer  co-operation  in  order  that 
together  the  wholesaler  and  re 
tailer  might  save  themselves  from 
the  unfair  competition  from  the 
man  who  practices  price  cutting. 
Ninety  per  cent,  of  the  trade  now 
is  controlled  by  the  wholesale  gro¬ 
cers  and  the  remaining  10  per 
cent,  should  be  brought  into  line. 

During  the  Tuesday  evening 
session  George  E.  Greene,  secre¬ 
tary  of  the  Illinois  State  Retail 
Grocers’  Association,  delivered  an 
address  upon  the  duty  of  the  Na¬ 
tional  Association  to  introduce 
and  impress  legislation.  His  ar 
gument  was  in  part  as  follows: — 


One  of  the  objects  of  our  organi¬ 
zation  is  to  oppose  all  National  laws 
that  are  intended  to.  aid  or  protect 
business  monopoly  which  are  or 
shall  be  a  burden  or  an  injury  to 
the  people,  and  aid  in  the  passage  of 
such  laws  as  will  provide  the  great¬ 
est  common  good,  as  the  association 
in  convention  may  declare.  This 
gives  a  broad,  comprehensive  field 
for  action.  It  puts  our  organiza¬ 
tion,  as  it  were,  both  on  the  defen¬ 
sive  and  offensive,  as  the  best  inter¬ 
est  of  our  organization  as  retail 
merchants  and  the  public  at  large 
may  warrant. 

Our  great  organization  is  com¬ 
posed  of  local  and  State  organiza¬ 
tions,  forming  them  all  into  one  great 
and  powerful  body.  Each  organiza¬ 
tion,  be  it  local,  State  or  National, 
has  its  distinct  field  for  action.  The 
purposes  of  a  local  organization  are 
to  accomplish  that  which  is  beyond 
the  power,  or,  rather,  impossible  for 
the  individual  to  cope  with.  The 
State  association  likewise,  to  accom¬ 
plish  that  which  an  individual  local 
organization  is  powerless  to  combat, 
and  the  National,  as  the  big  brother, 
stands  as  one  to  take  up  the  broader 
problems  which  affect  the  collective 
States. 

The  needs  of  the  retailer  are  pe¬ 
culiar  to  himself.  Very  little  leg¬ 
islation  is  inaugurated  which  is  par¬ 
ticularly  intended  to  benefit  him. 
As  a  class  he  must  look  for  himself, 
but  as  he  is  individually  weak,  or¬ 
ganization  was  formed  to  create  an 
agency  to  look  after  his  special  need. 
If  organization  is  to  be  effective  and 
really  accomplish  the  purposes  it 
sets  out  to,  as  declared  by  its  objects, 
it  would  naturally  follow  that  it  be 
the  duty  of  those  entrusted  with 
carrying  out  the  work  of  the  asso¬ 
ciation  to  cast  about  to  find  Sen¬ 
ators  or  Representatives  who  will 
introduce  for  them  the  measures  in 
which  the  organization  is  vitally  in¬ 


terested,  and  see  to  it  that  they  are 
placed  upon  the  calendar  for  the 
consideration  of  our  Federal  Con¬ 
gress. 

The  second  thought  of  our  topic, 
that  of  impressing  legislation,  fol¬ 
lows  as  a  natural  consequence.  We 
know  that  legislation  is  not  secured 
by  the  mere  asking,  and  herein  is 
where  the  entire  constituency  must 
come  into  evidence.  Experience  has 
taught  that  thousands  of  measures 
are  introduced  for  effect  only,  with 
no  thought  of  their  being  enacted 
into  law,  and  such  events  are  made 
possible  with  what  may  be  termed 
fatherless  bills.  After  introduction, 
they  become  orphans,  and  die  for 
want  of  care  and  nourishment.  The 
greatest  muscle-producing  food  and 
nerve  stimulant  which  can  be  given 
a  Congressman  from  any  district  is 
the  will  of  the  constituency  being 
made  known  to  him.  A  letter  from 
home  often  has  a  magical  effect.  It 
has  turned  apathy  into  energy,  in¬ 
difference  into  championship,  bellig¬ 
erency  into  docility.  The  more 
numerous  the  letters  received  by 
him  from  home,  the  more  certain 
the  transformation  and  the  real 
power  of  the  organization  is  made 
manifest.  Were  it  not  for  the  mass 
of  letters,  petitions,  etc.,  from  all 
parts  of  the  United  States  in  oppo¬ 
sition  to  a  parcels  post,  such  a  law 
would  now  disgrace  our  Federal 
statutes,  and  the  retailer  would  be 
reaping  the  whirlwind.  The  same 
kind  of  effort  finally  brought  the 
enactment  of  a  pure  food  law,  with  a 
protective  guarantee  clause.  These 
two  instances  serve  but  as  an  illus¬ 
tration  of  what  it  is  desired  to  con¬ 
vey  in  this  argument. 

The  National  Association  should 
have  some  competent  person  to  de¬ 
vote  his  entire  time  during  the  ses¬ 
sions  of  Congress,  whose  duty  it 
should  be  to  investigate  all  bills  intro¬ 
duced  and  report  the  findings 
promptly  to  the  proper  officers  of 
the  National  Association,  and  when 
action  on  any  is  required,  the  infor¬ 
mation  should  be  speedily  given  out 
to  the  State  and  local  associations. 

The  impressing  of  legislation  is 
clearly  a  function  of  the  National 
Association,  but  this  does  not,  as 
with  the  inauguration,  lie  principally 
with  the  officers,  but  with  the  laity 
as  well.  There  must,  in  this  in¬ 
stance,  be  a  hearty  co-operation  and 
support.  No  doubt  it  will  appear 
to  some  that  the  suggestion  that 
some  agent  be  employed  to  safeguard 
legislation  in  thei  interest  bf  our 
organization  involves  the  thought  of 
finance  and  the  resources  of  the 
National  Association.'  Some  might 
think  that  such  a  duty  should  be 
performed  by  the  secretary;  but 
before  requesting  this  duty  from 
him,  let  us  consider  what  it  means 
to  follow  the  28,000  or  more  bills 
introduced  in  the  first  session  of  the 
Sixtieth  Congress,  not  only  by  title, 
but  the  contents.  The  title  does  not 
always  convey  the  interest  which  the 
retailer  may  have  in  the  bill. 

The  National  Association  must 
stand  as  the  promulgator  and  de¬ 
fender  of  the  rights  and  best  interests 
of  the  retailer,  advocating  the  uplift 
and  improvement  of  business  con¬ 
ditions,  promoting  harmony,  abating 
trade  abuses,  etc.,  and  owes  a  duty 
to  its  members  to  inaugurate  and 
impress  legislation. 

The  entire  day’s  session  on 
Wednesday  was  devoted  to  pleas¬ 
uring,  the  delegates  being  the 
guests  of  a  local  coffee  house. 

The  address  by  George  B. 
Wason,  president  of  the  Massa¬ 
chusetts  Wholesale  Grocers  Asso¬ 
ciation,  on  the  disturbance  in  the 
relations  of  wholesaler  and  re- 
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tailer  was  heard  with  close  atten¬ 
tion.  Mr.  Wason  in  part  spoke  as 
follows : — 


I  assure  you,  the  members  of  the 
Boston  Wholesale  Grocers^  Asso¬ 
ciation  are  anxious  to  help  in  every 
way  to  make  this  meeting  a  grand 
success.  There  exists  the  best  of 
feeling  between  the  Boston  Whole¬ 
sale  Grocers’  Association  and  all  re¬ 
tail  associations ;  we  work  shoulder 
to  shoulder  to  bring  about  better 
conditions  of  trade.  We  have 
learned  by  experience  that  “in  union 
there  is  strength.”  We  see  that 
there  are  four  classes  that  enter  into 
this  business  and  all  must  work  in 
harmony.  The  four  are  the  manu¬ 
facturer,  the  wholesaler,  the  retailer 
and  the  consumer.  We  are  all  en¬ 
titled  to  a  living,  and  there  is  plenty 
of  room  for  us  all.  We  want  to 
be  fair  with  one  another.  The  man¬ 
ufacturer  has  his  troubles  and  we 
must  try  and  help  him.  The  re¬ 
tail  grocer  has  his  trials,  and  they 
are  many.  It  is  our  duty  to  assist 
him  all  we  can;  he  is  our  customer 
and  our  friend.  Without  him,  we 
cannot  sell  our  goods. 

We  want  better  laws  to  protect 
our  brother  grocers;  we  want  to 
stop  the  unjust  persecution  of  our 
fellow  grocer,  because  some  man¬ 
ufacturer  fails  to  comply  with  the 
law ;  we  want  that  manufacturer 
fined  instead  of  the  innocent  retail 
grocer,  who  has  troubles  enough  of 
his  own  to  look  out  for,  without 
looking  to  see  if  the  goods  are 
branded  according  to  law.  We  want 
to  get  nearer  to  each  other  on  a 
broad  plane,  where  we  can  help  one 
another.  We  have  a  common  in¬ 
terest,  and  there  are  a  great  many 
things  we  can  accomplish  together 
we  could  not  accomplish  alone.  I 
have  seen  some  of  our  best  retail 
grocers  go  to  the  wall,  putting  all 
of  their  time  in  trying  to  buy  things 
for  less  than  the  cost  to  manufac¬ 


ture. 

I  tell  you  to  look  after  the  selling 
end  of  your  business  and  you  will 
see  your  profits  increase.  See  that 
you  do  not  sell  goods  less  than  it 
costs  to  do  business.  You  are  en¬ 
titled  to  a  profit  and  the  people  are 
willing  to  pay  you  one.  Let  us  try 
to  promote  harmony  among  our¬ 
selves.  Do  not  think  you  can  kill 
your  neighbor  by  cutting  prices,  but 
remember  one  thing;  you  must  have 
a  profit  yourself,  to  live. 

There  are  a  few  who  think  they 
can  buy  cheaper  than  anyone  else, 
and  they  think  they  can  do  business 
for  less  than  their  brother  grocer. 
Can  you,  as  grocers,  afford  to  push 
the  goods  of  the  manufacturer  who 
sells  io  per  cent,  of  your  number 
direct  at  io  per  cent,  less  than  you 
can  buy?  In  other  words,  the  man¬ 
ufacturer  who  discriminates  against 
85  or  90  per  cent,  of  you?  These 
10  per  cent,  are  cutting  prices  all 
the  time.  The  so-called  wholesale 
and  retail  grocers  are  buying  at 
wholesale  and  selling  at  wholesale 
to  the  consumer.  Just  stop  for  a 
minute  and  see  the  effect  of  this 
class.  They  demoralize  the  manu¬ 
facturer’s  goods  by  advertising  them 
as  low  as  the  retail  grocer  can  buy 
them.  This  makes  90  per  cent,  of 
the  trade  sore,  and  they  sell  just  as 
few  of  them  as  they  can.  They 
think  they  can  eliminate  the  whole¬ 
saler  and  save  his  profits  for  him- 
teelf — but  not  for  the  consumer — 
so  10  per  cent,  of  the  retail  grocers 
are  going  to  put  90  per  cent,  of 
you  and  all  of  the  wholesale  gro¬ 
cers  of  this  country  out  of  business,, 
just  to  benefit  the  consumer.  Are 
vou  going  to  stand  by  and  let  this 
philanthropist  go  ahead  in  his  mad 
career?  And  is  the  wholesale  gro¬ 
cer  going  to  lie  down  and  be  put  out 
of  business?  Well,  I  guess  not. 
There  is  too  much  money  interested 


in  the  grocery  business  to  allow 
this  thing  will  happen. 

Now,  what  is  the  remedy?  It  is 
to  have  the  manufacturer  put  every 
dollar’s  worth  of  his  goods  through 
the  legitimate  wholesale  grocers. 


Then  we  can  control  these  would- 
be  benefactors.  The  wholesale  gro¬ 
cer  is  your  friend,  always  was  and 
always  will  be,  and  he  wants  you  to 
make  a  living  profit.  If  it  is  left  to 
us  we  will  see  that  the  goods  are 
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Provides  for  Grades  of  Quality  and  Standard  Size  Packages. 
Introduced  in  Congress  by  International  Apple  Shippers’ 
Association. 


Special  correspondence  of  "Grocery  World. 

Washington,  D.  C., 

May  14,  1908. 

A  praiseworthy  and  in  some 
respects  unique  bill  has  been  in¬ 
troduced  in  the  House  of  Repre¬ 
sentatives  by  Mr.  Porter,  one  of 
the  members  from  New  York 
State.  It  is  fathered  by  the  In¬ 
ternational  Apple  Shippers’  Asso¬ 
ciation  and  is  intended  to  regulate 
the  packing,  shipping  and  sale  of 
apples. 

The  bill  provides  that  the  stand¬ 
ard  measure  of  capacity  for  all 
apples  packed  in  barrels  shall  be 
as  nearly  as  may  be,  three  bush¬ 
els,  the  barrel  to  be  of  no  less  di¬ 
mensions  than  head, 

length  of  stave  28 inches,  with 
bulge  circumference  not  less  than 
64  inches,  outside  measurement. 

Barrels  of  the  above  described 
capacity  and  dimensions  shall  be 
marked  “standard  barrel.”  Any 
barrel  of  less  dimensions  and 
capacity  shall  be  marked  in  a 
plain  and  indelible  manner,  both 
on  side  and  top,  in  letters  not  less 
than  one  inch  long,  “short  barrel, 
or  with  the  capacity  in  bushels  or 
fraction  thereof,  or  if  one-half  the 
capacity  or  dimensions  of  a  stand¬ 
ard  barrel  it  shall  be  plainly 
marked  “one-half  barrel.” 

It  provides  that  the  standard 
measure  of  capacity  for  all  apples 
packed  in  boxes  shall  be  the 
heaped  bushel,  containing  as 
nearly  as  may  be  2,564  cubic 
inches,  and  of  no  less  capacity 
than  would  be  contained  in  a  box 
of  the  following  dimensions: 
i8j/2  by  12  by  Ilj4  inches,  inside 
measurement.  Boxes  of  the 
above  described  capacity  or  di¬ 
mensions  shall  be  marked  “stand¬ 
ard  box.” 

Any  box  of  less  dimensions  or 
capacity  shall  be  marked  in  a 
plain  and  indelible  manner,  both 
on  side  and  top,  in  letters  not  less 
than  one  inch  long,  “Short  Box,” 


or  with  the  fractional  part  of  a 
bushel  it  may  contain. 

The  standard  measure  of  capac¬ 
ity  for  all  apples  packed  in  bas¬ 
kets  shall  be  the  heaped  bushel, 
containing  2,564  cubic  inches, 
and  other  baskets  shall  be  marked 
“short,”  etc. 

The  act  also  provides  for  spe¬ 
cific  and  definite  grading  of 
apples.  “No.  1”  grade  and  qual¬ 
ity  shall  consist  of  healthy,  well- 
grown  apples  of  one  variety, 
sound,  of  not  less  than  2]/2  inches 
in  diameter,  and  of  good  color  for 
the  variety,  of  normal  shape  and 
not  less  than  90  per  cent,  free 
from  scab,  worm  holes,  bruises 
and  other  defects,  and  properly 
packed. 

“No.  2”  grade  and  quality  shall 
consist  of  apples  of  not  less  than 
nearly  medium  size  for  the 
variety,  healthy,  and  not  less  than 
85  per  cent,  free  from  scab,  worm 
holes,  bruises  and  such  other  de¬ 
fects  as  cause  material  waste,  and 
properly  packed. 

The  Secretary  of  Agriculture  is 
given  charge  of  the  enforcement 
of  the  bill,  and  is  given  authority 
to  appoint  a  Green  Fruit  Com¬ 
missioner.  The  Commissioner 
will  charge  the  shipper  for  his 
services,  at  a  rate  not  to  exceed 
5  cents  per  barrel  and  2x/2  cents 
per  box.  The  minimum  charge 
for  his  services,  however,  shall  be 
$2.50. 

Any  person  who  wilfully  alters, 
effaces  or  obliterates  wholly  or 
partially  any  of  the  official  marks 
shall  be  liable  to  a  fine  of  not  less 
than  25  cents,  and  not  more  than 
$5  for  each  package  upon  which 
the  marks  have  been  so  altered, 
effaced  or  obliterated ;  and,  fur¬ 
ther, 

The  person  on  whose  behalf 
any  apples  are  packed,  sold  or 
offered  for  sale  shall  be  prima 
facie  liable  for  the  violation  of  the 
act.  Holt. 


sold  to  you  so  you  can  make  a 
profit. 

The  two  associations  ought  to  be 
so  closely  allied  that  if  A  was  cut¬ 
ting  the  price  of  soap  you  could  get 
at  the  wholesaler  and  he,  in  turn, 
could  inform  the  retailer  that  he 
must  stop  cutting. 

Another  striking  address  was 
by  Charles  W.  Burrows,  vice- 
president  of  the  National  Board 
of  Trade,  on  parcels  post.  Mr. 
Burrows  very  severely  attacked 
the  Postmaster-General’s  mail 
recommendations.  The  parcels 
post,  he  said,  would  puncture  a 
big  hole  in  the  United  States 
Treasury,  creating  an  enormous 
deficit.  The  mail-order  houses, 
one  of  which  did  a  business  of 
$52,000,000  last  year,  are  thriving 
by  the  “iniquitous,  damnable 
postal  laws”  already  in  force,  amfl 
what  would  happen  if  the  mails 
were  opened  to  cheap  transporta¬ 
tion  of  merchandise?  The 
amendment  to  limit  the  privileges 
of  parcels  post  to  persons  who 
are  legal  residents  on  the  rural 
free  delivery  routes,  and  the  fur¬ 
ther  provision  that  it  shall  not  be 
open  to  persons  acting  as  agents 
for  others  were  said  to  be  in¬ 
effective  and  probably  unconsti¬ 
tutional.  Hence  it  would  not  be 
long  before  Congress  would  have 
to  broaden  the  privilege  and  ex¬ 
tend  it  to  all.  Like  the  rural  free 
delivery  it  would  become  expen¬ 
sive  far  beyond  the  estimates. 
The  rural  free  delivery  will  cost 
the  Government  $36,000,000  next 
year  when  the  revenue  will  not  be 
more  than  $6,000,000,  a  loss  to  the 
Government  of  $30,000,000  in  one 
year. 

That  precious  village  life,  so 
ideal  and  dear  to  the  country, 
would  be  destroyed  by  the  parcels 
post ;  the  country  merchants 
would  have  to  go.  It  is  too  dan¬ 
gerous  to  try,  he  said. 

The  most  important  business 
transacted  at  Thursday’s  session 
was  the  adoption  of  the  following 
resolution  after  a  sharp  debate 

Resolved,  That  the  National  As¬ 
sociation  of  Retail  Grocers  urges 
upon  all  manufacturers  of  the 
United  States  who  market  their 
goods  under  proprietary  brands  or 
trade-marks,  the  wisdom  of  the  pol¬ 
icy  of  establishing  and  maintaining 
by  contract,  at  a  reasonable  profit, 
at  which  their  products  shall  be 
sold,  such  policy  to  be  established 
according  to  the  conditions  of  trade 
in  the  different  localities  in  the 
United  States  of  America.  We  are 
opposed  to  any  price  being  printed 
on  the  package. 

As  stated,  the  passage  of  this 
resolution,  which  was  done  by  a 
vote  of  140  to  22,  was  only  acom- 
plished  after  much  discussion. 


so 
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which  at  times  approached  acri¬ 
mony.  Representatives  of  vari¬ 
ous  manufacturers  interested  in 
the  disposition  of  the  question 
were  present,  and  by  lobbying 
they  helped  the  controversy 
along. 

There  was  also  some  friction 
over  the  election  of  officers,  but  it 
was  smoothed  out,  and  C.  J. 
Kramer  was  re-elected  president 
and  John  A.  Green  secretary.  H. 
W.  Schwab  was  also  re-elected 
treasurer  without  opposition. 
The  vice-presidency  went  to  T. 
P.  Sullivan,  of  New  York. 

One  of  the  addresses  on  the  last 
day  was  by  Dr.  Frederick  L.  Dun¬ 
lap,  associate  chemist  of  the 
Bureau  of  Chemistry  at  Washing¬ 
ton.  The  speaker  told  nothing 
particularly  new  about  the  oper¬ 
ations  of  the  law,  but  emphasized 
the  difficulties  in  the  way  of  its 
enforcement. 

Subsequent  to  this  address  the 
Committee  on  Credentials  re¬ 
ported  the  presence  of  155  dele¬ 
gates.  Secretary  George  E. 
Green,  of  Illinois,  reported  that 
the  secretaries  of  the  several 
State  organizations  had  organized 
with  George  E.  Green  as  presi¬ 
dent,  and  Ira  B.  Thomas,  of  Iowa, 
secretary,  and  chosen  a  committee 
to  draft  rules.  The  organization 
had  also  voted  to  recommend  that 
a  complete  record  be  made  of 
every  member  of  each  State  and 
local  association.  He  also  re¬ 
ported  a  recommendation  for  the 
adoption  of  a  uniform  system  of 
application  for  credit  and  that 
no  credit  be  given  to  anyone 
who  should  not  file  such  applica¬ 
tion. 

Treasurer  H.  W.  Schwab  re¬ 
ported  receipts  of  $4,800.92,  ex¬ 
penditures  of  $3,252.75,  and  bills 
due  $974-50.  A  deficit  of  $228.33 
was  reported.  This  was  raised  at 
once  by  contributions  from  the 
various  State  delegations. 

Some  stir  was  occasioned  by 
the  address  of  J.  J.  Higgins,  of 
Washington,  on  “The  Manufac¬ 
turer  Making  and  Maintaining  the 
Retail  Selling  Price.”  The  manu¬ 
script  of  this  address  could  not  be 
obtained  in  time  to  go  forward 
with  the  last  day’s  news.  [It  may 
appear  next  week. — Ed.] 

The  last  business  was  the 
adoption  of  resolutions.  Several 
were  rejected,  but  those  which 
got  through  were  as  follows  : — 

Whereas,  The  erection  of  beet 
sugar  factories  has  added  greatly 
to  the  prosperity  of  the  merchants 


and  farmers  wherever  the  industry 
has  been  established;  and 

Whereas,  The  territory  in  which 
sugar  beets  thrive  extends  from 
ocean  to  ocean ;  and 
Whereas,  The  home  production  of 
beet  sugar  during  the  past  ten  years 
has  grown  from  40,000  to  480,000 
tons ;  and 

Whereas,  The  nation  is  still  send¬ 
ing  $100,000,000  abroad  annually  for 
the  purchase  of  sugar  which  we  are 
amply  able  to  produce  at  home;  and 
Whereas,  The  contemplated  free 
importation  of  sugar  produced  at  a 
wage  rate  of  10  to  25  cents  per  day 
has  stopped  the  erection  of  new 
beet  sugar  factories,  which  cannot 
secure  labor  at  less  than  $1.50  to  $2 
per  day; 

Therefore,  We  urge  the  Congress 
of  the  United  States  to  allow  no 
further  reduction  to  these  tropical 
islands,  which  abound  with  cheap 
labor,  the  chief  factor  in  the  cost 
of  sugar  production. 

Whereas,  The  present  United 
States  oleomargarine  law  has 
operated  to  divert  the  distribution 
of  a  meritorious  and  wholesome 
product  from  its  legitimate  channel 
of  trade,  to  wit,  the  grocery  store, 
to  the  injury  of  the  retail  grocers 
throughout  the  land ;  and 
Whereas,  Said  law  has  seriously 
injured  the  business  of  the  retail 
grocers;  and 

Whereas,  Said  law  has  operated  to 
degraud  the  Government  of  the  rev¬ 
enue  tax  amounting  to  many  hun¬ 
dreds  of  thousands  of  dollars;  and 
Whereas,  Under  the  operation  of 
said  law  there  has  arisen  a  large 
class  of  unscrupulous  parties  hand¬ 
ling  oleomargarine  by  evading  the 
Government  tax;  and 
Whereas,  Said  law  as  it  now 
stands  on  the  statute  books  places 
a  premium  upon  crime  and  offers  a 
large  reward  for  the  practice  of 
fraud,  with  a  small  risk;  now,  there¬ 
fore,  be  it 

Resolved,  That  this  association 
does  hereby  urge  upon  the  Congress 
of  the  United  States  the  repeal  of 
the  present  law  taxing  oleomarga¬ 
rine,  as  this  tax  falls  upon  the  con¬ 
sumer  and  it  is  in  reality  a  perni¬ 
cious  protection  to  a  combination  of 
creamery  butter  manufacturers  as 
against  the  legitimate  sale  and  dis¬ 
tribution  of  a  wholesome  article  of 
food;  and  be  it  further 
Resolved,  That  we  recommend 
the  enactment  of  such  legislation  as 
will  allow  the  honest  dealer  to  sell 
oleomargarine  in  original  packages 
of  one,  two,  three  or  five-pounds  for 
just  what  it  is  without  any  discrim¬ 
inating  tax;  and  be  it  further 
Resolved,  That  every  member  of 
the  National  Retail  Grocers’  Associa¬ 
tion  be,  and  he  is  hereby  requested 
to  immediately  write  to  his  Repre¬ 
sentative  and  to  the  Senators  of  his 
State  requesting  them  to  use  their 
influence  towards  the  repeal  of  the 
present  unjust  and  pernicious  oleo¬ 
margarine  law. 

Whereas,  It  is  the  common  prac¬ 
tice  to  pack  and  weigh  pork  prod¬ 
ucts,  especially  pork  loin,  in  heavy 
wrappings  and  mark  weights  with¬ 
out  proper  allowance  for  shrinkage ; 
and 

Whereas,  The  retailer  is  expected 
and  obliged  to  purchase  at  marked 
weights  regardless  of  the  fact  that 
there  is  an  average  loss  in  weight 
of  from  one  to  five  pounds  per  100- 
pound  case;  therefore 

Resolved,  That  we  petition  the 
packer  and  wholesale  dealer  and 
insist  that  pork  products  be  weighed 
without  wrappings ;  that  proper  al¬ 
lowance  be  made  for  shrinkage  and 
weight  marks  to  be  guaranteed,  to 
the  end  that  the  retailer  may  pur¬ 
chase  at  actual  net  weight  and  be 
protected  from  injustice  and  loss. 

Whereas,  Under  present  condi¬ 
tions  employees  of  the  United  States 


Government  are  exempt  from  gar¬ 
nishment  or  attachment  proceed¬ 
ings  ;  and 

Whereas,  There  are  a  large  num.- 
ber  of  persons  in  the  employment  of 
the  Government  who  by  reason  of 
their  position  can,  if  they  see  fit, 
avoid  the  payment  of  their  just  ob¬ 
ligations;  and 

Whereas,  This  is  contrary  to  the 
principles  of  the  American  people; 
and 

Whereas,  President  Roosevelt  has 
endeavored  to  compel  honesty  in  the 
Government  departments;  therefore 
be  it 

Resolved,  That  the  National  Asso¬ 
ciation  of  Retail  Grocers  of  the 
United  States,  representing  over 
150,000  merchants,  in  convention  as¬ 
sembled,  at  Boston,  Mass.,  May  14, 
1908,  earnestly  request  President 
Roosevelt  to  issue  or  cause  to  be  is¬ 
sued  an  executive  order  to  all 
Government  departments  requiring 
Government  employees  to  pay  not 
less  than  10  per  cent,  of  their  month¬ 
ly  salary  upon  all  bills  for  necessar¬ 
ies  of  life  incurred  while  in  the  ser¬ 
vice  upon  which  complaint  has  been 
made. 

Whereas,  Persistent  agitation  in 
favor  of  the  establishment  in  this 
country  of  a  “carrying  system”  for 
parcels  under  the  direction  of  the 
Post-office  Department  is  being 
urged  in  many  directions;  and 

Whereas,  The  enactment  of  such 
law  would  materially  injure  the  com¬ 
mercial  interests  of  the  country  at 
large  -f  and  be  it 

Resolved,  That  the  National  As¬ 
sociation  of  Retail  Grocers  in  con¬ 
vention  assembled  urge  upon  Con¬ 
gress  to  defeat  any  legislation  that 
foisted  upon  the  country  any  par¬ 
cels  post  measure. 

Whereas,  Bills  providing  that 
food  products  shall  bear  the  date  of 
packing  have  been,  and  still  are, 
frequently  introduced  and  consid¬ 
ered  by  the  legislatures  of  the  var¬ 
ious  States ;  and 

Whereas,  For  the  reasons  herein¬ 
after  set  forth,  such  measures  are 
deemed  by  us  to  be  neither  neces¬ 
sary  nor  reasonable  nor  just;  it  is 
hereby 

Resolved,  That  the  members  of 
this  association  are  opposed  to  the 
enactment  of  all  State  and  Federal 
legislation  that  shall  require  the  dec¬ 
laration  on  the  label  of  food  prod¬ 
ucts  of  any  kind  of  the  date  when 
such  articles  were  prepared  or 
packed ;  and  further 

Resolved,  That  the  secretary  of 
this  association  be,  and  he  is  hereby 
requested,  when  proposed  State  or 
Federal  legislation  of  this  charac¬ 
ter  shall  come  to  his  notice  and 
whenever  occasion  shall  require  to 
communicate  with  the  various  mem¬ 
bers  hereof,  asking  them  to  commu¬ 
nicate  with  the  legislators  who  rep¬ 
resent  them  in  the  Congress  or  in 
their  State  Legislatures,  and  other¬ 
wise  to  co-operate  in  opposing  such 
bills;  and  further 

Resolved,  That  our  secretary  be, 
and  is  hereby  authorized  and  directed, 
whenever  in  the  discretion  of  him¬ 
self  or  of  the  other  officers  or  di¬ 
rectors  of  the  association  it  shall 
seem  necessary,  on  behalf  of  the  as¬ 
sociation,  to  communicate  with  the 
committees  of  the  Federal  or  of  the 
several  State  Legislatures  having 
such  bills  in  charge,  and  to  request 
them  to  grant  a  hearing  to  the  Na¬ 
tional  Association  of  Retail  Gro¬ 
cers  or  to  its  members  chiefly  af¬ 
fected  before  the  measures  are  re¬ 
ported  for  passage  by  such  commit¬ 
tees  ;  and  in  conclusion  it  is 

Resolved,  That  the  National  Re¬ 
tail  Grocers’  Association  holds  leg¬ 
islation  of  the  kind  mentioned  to  be 
unwise. 

A  resolution  was  also  adopted 
commending  to  retail  grocers 


manufacturers  who  maintain  a 
reasonable  retail  margin  of  profit 
upon  all  goods  distributed  by 
them ;  also  a  resolution  con¬ 
demning  the  buying  of  futures 
and  free  deals. 

The  convention  ended  with  a 
banquet  Thursday  evening. 

John  W.  Harold. 


Arbuckles  Establish  Important 
New  Department. 


Will  Sell  High  Grade  Roasted  Coffees 
Direct  to  Wholesale  Grocers.  Here¬ 
tofore  have  Sold  Only  Low  Grade 
Roasted. 


The  latest  move  by  Arbuckle 
Bros.,  the  coffee  people,  is  at¬ 
tracting  some  attention.  Hereto¬ 
fore  they  have  sold  roasted  only 
the  lower  grades  of  toffee. 
Within  the  past  week  they  have 
announced  a  new  department  in 
which  they  will  sell  roasted  coffee 
of  the  higher  grades.  The  head¬ 
quarters  of  the  new  department 
will  be  New  York  City. 

In  establishing  the  new  depart¬ 
ment  the  Arbuckles  go  aver  the 
head  of  the  large  jobbing  buyer 
of  green  coffee,  to  whom  they 
have  sold  these  grades  exclusively 
up  to  this  time.  Heretofore  Ar¬ 
buckle  Bros,  have  sold  green 
coffee  to  large  jobbers  who  were 
exclusively  coffee  merchants  and 
who  bought  green  coffee  from 
such  concerns  as  the  Arbuckles 
and  sold  again  to  wholesale  gro¬ 
cers,  sometimes  roasted,  some¬ 
times  green.  With  the  new  de¬ 
partment  now  established  Ar¬ 
buckle  Bros,  will  go  .out  to  whole¬ 
sale  grocers  with  it-s  own  roasted 
coffee. 


Beet  Sugar  Refiners  Have  Prosperous 
Year. 

Figures  presented  at  the  annual 
meeting  of  the  stockholders  of  the 
American  Beet'  Sugar  Co.  held  in 
Jersey  City  on  Tuesday  give  the 
net  profits  for  the  twelve  months 
ending  March  31st  at  $1,695,149, 
an  increase  of  $482,816,  and  sur¬ 
plus  after  the  preferred  dividend 
at  $638,311,  an  increase  of  $486,- 
829.  The  net  surplus  amounts  to 
$638,311,  which  has  been  ap¬ 
plied  to  working  capital,  which 
now  amounts  to  $1,307,000.  In¬ 
cluded  in  the  general  expenses  is 
an  item  of  $354,055,  the  cost  of 
depreciation  and  repairs,  indi¬ 
cating  that  the  plant  has  been 
well  maintained. 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  Hb^bn  rrt. 
cou  Answers  may  be  addressed  to  the  Grocrrv  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  xo  cents  In  postage  to  pa,  tor  remalllng  the  same.  To  non-snbscriber.  the  price  Is  50 
cents  per  issue.  _ _ 


WANTED. 


WANTED.— Grocery  and  specialty  sales¬ 
men  all  over  the  country  to  handle  a  high 
class  Laundry  Bluing.  Sample  weighs  only 
two  ounces.  Address,  F.  A.  Craven,  61 1 
West  Washington  St.,  South  Bend,  Ind.  20 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia^ _ _ _ _ £ 


FOR  SALE. 


FOR  SALE.— An  old  established  grocery 
and  general  store  in  a  suburban  New  J ersey 
town  about  7  miles  from  Camden,  doing  a 
cash  business.  Stock  is  clean  and  new,  no 
old  goods.  Stock  well  asroited  and  salable. 
Will  sell  at  inventory.  Owner  wishes  to 
retire  only  reas  on  for  selling.  Will  sell  real 
estatealso  if  d-sired.  “  Bud,”  care  “  Gro 
eery  World,”  Philadelphia.  20 

FOR  SALE.— Th  ee  good  beef  cutters, 
cheap.  MacMunn,  2000  N.  Third  Street, 
Philadelphia.  


FOR  SALE.— One  Neostyle  copying  ma¬ 
chine  and  supplies.  MacMunn,  2000  N. 
Third  Street,  Philadelphia _ 2£ 


FOR  SALE.— One  79  Cash  Register ;  per¬ 
fect  condition.  MacMunn,  2000  N.  Third 
Street,  Philadelphia.  _ 21 


FOR  SALE.— Good  square  meat  box  for 
sale  cheap  ;  30x30.  Apply,  C.  W.  Hause 
730  S.  52d  St.,  Philadelphia.  21 


FOR  SALE  OR  RENT. — Modern  store 
building,  three  floors,  20x120  feet,  on  the 
best  corner  in  booming  town,  with  stabling, 
warehouse  and  railroad  on  the  premises. 
Desirably  located  for  doing  large  business, 
or  as  department  store.  Address,  John  A. 
Bowman,  Minersville  Pa.  _ 20 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  _ tf 


In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  ft  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


BUSINESS  OPPORTUNITIES. 


oooooooeoooooooooooooooooo 

0  0 

o  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “  grocery  stores  ”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  we  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  Is  o 
0  that  we’re  sure  will  suit  you.  o 

a  Write,  call  or  telephone.  0 

e  WARNER  &  CO.,  o 

o  927  Arch  Street,  Philadelphia,  Pa.  o 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  0 

oeoooooooooooooooooooooooo 


EVERY  ONE  A  GOOD  CHANCE. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  {500  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  in  the  city.  Stock 
$2,000-^3,000,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing $30,000 
yearly,  half  cash,  balance  strict  30  days. 


Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  per  cent. 
Phis  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory.  .  _ 

No.  333—  General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X  too  feet.  Business  about$4,ooo  per  month, 

40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 

decidedly  increased. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  346.— In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi- 

No.  347 — In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  Oneteam.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353.— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356  —  In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17  *3° 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $6co. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $1,000.  This  is  a  splendid 
money-making  proposition. 

No.  362.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 


attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  Full  inves¬ 
tigation. 

No.  363 — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  17  x  38 
feet.  Does  $17,000  to  $18,000,  two-thirds 
cash.  Stock  $500.  Net  profits  10  per  cent. 
Good  10-room  dwelling  connected  for  sale. 
Uses  oneteam.  Owner  has  seashore  hotel 
and  wants  to  give  it  his  whole  time.  Take 
$2,500  on  the  property  and  inventory  for 
stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $350  to  $400  weekly,  three-quar¬ 
ter  cash,  balance  weekly.  Nets  clean  10 
per  cent,  above  everything.  Stock  about 
$900.  This  store  was  established  seven 
years  ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
our  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  at 
inventory.  Will  take  all  told  about  $1,600. 
Fullest  investigation. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45.°°°  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


FLEISGHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  FOSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $  qooo  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  rash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO , 

927  Arch  Street,  Philadelphia,  Pa 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ATTORNEY  AT  LAW 

908  G  St.,  W.  IV.,  Washington,  O.C. 


Mrs.  Williams’  Brands 


OF 


PDRE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


MISCELLANEOUS. 


WANTED— A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 


ABSORBINE 

Removes  the  inflammation  and 
Bunch.  Restores  the  Circula¬ 
tion  in  any  Bruise  or  Thick¬ 
ened  Tissue,  without  blistering, 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $2.00  per 
bottle  delivered.  Book  No.  1 
free. 

Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Bunions,  'Corns,  Chilblains, 
Sprains,  etc.,  quickly.  Genuine  manu¬ 
factured  only  by 

W.  F.  YOUSC,  P.  P.  F.,  9  Monmouth  St.,  Springfield,  Mass. 


"If  I  go  into  the  class-room  to  demonstrate  the 
action  of  a  stimulant  and  tonic  food-beverage,  I  use 
Blookcr’s  Cocoa ;  I  cannot  afford  to  employ  any  other." 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 
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GROCERY  WORLD 


UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  May  18,  1908. 


to  prices  quoted 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  bv 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel . 

Selected,  g  hands,  packed  I  in  barrel . 

Selected,  g  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  i  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . 

Selected,  8  hands . 

Selected,  7  hands . 

We  advise  against  shipping  bananas  loose  in  bags 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller . 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico . 


$2.00  per  bunch 
1.75  per  bunch 
1.60  per  bunch 
1.25  per  bunch 
1.20  per  bunch 
1. 15  per  bunch 
.90  per  bunch 
.85  per  bunch 
.80  per  bunch 

1.35  per  bunch 
1. 00  per  bunch 
•75  Per  bunch 
unless  in  quin- 

$3.25  per  bag 
3.50  per  bag 


FANCY  FLORIDA  ORANGES. 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 


Fancy  quality.  96  and  112  to  box 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box  . . . 
Fancy  quality,  200-216  to  box  . . 
Fancy  quality,  250-288  to  box.  . 
Extra  choice,  96-112  to  box 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . . . 

Extra  choice,  200-216  to  box _ 

Extra  choice,  250  to  box . 


$3.00 
3-50 
3-75 
3-85 
3- 50 
2.85 
3-25 
3-65 
365 

3-50 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 


$2.50 

2-75 

3.60 

3.60 

3.00 


Fancy  Brights,  126  size,  per  box . 

Fancy  Brights,  150-176  size,  per  box . 

Fancy  Brights,  200-216  size,  per  box . . 

Fancy  Brights,  250  size,  per  box . 

Golden  Russetts  10  to  15  cents  per  box  less  than  above  prices. 

FANCY  FLORIDA  GRAPE  FRUIT. 

Fancy  Bright,  36’s  to  46’s,  per  box . 

Fancy  Bright,  54’s  to  64’s,  per  box . 

Fancy  Bright,  8o’s  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box . 

Golden  Russetts,  54’s  to  64’s,  per  box . . 

Golden  Russetts,  8o’s,  per  box . 


CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . 

Choice  quality,  300  to  box . 

$4.50  Choice  quality,  360  to  box . 

5-50 

5-oo  MESSINA  LEMONS. 

4-00  Fancy  Messina,  300  size,  per  box . 

4.50  Choice  Messina,  300  size,  per  box . 

4.00  Choice  Messina,  360  size,  per  box . 


$3-00 

3.00 

3.00 

2-75 

2.65 

2.65 


$2.75 

2.60 

2.60 


Good  Fruit  Attracts  Trade 


I  here  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


ivyvj 

The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL :::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni- 
tuje.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time.  i 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 

Pullout  \Hb| 
gibbon  W\  W 
3  or  4 inches  y| 
of  a  time:  \| 
Cut  off  I 

fly  cohered  * 
part 

^Tc  truer  ffJ 

Parti 

w 

w 

Send  f or  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFG.  CO. 

202  AND  204  E.  100TH  St..  New  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

..  *  e/jpnrPRr  WORLD”  who  is  unable,  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 

AnV  u  »ein„  muJL*  <M  all  price,  arc  .u»ecl  ,0  marK.1  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels 

“A”  Java . 

“B”  Java . . 

kCm  . . . . . 

A— Java  and  Mocha  Blend  . . 


Per  lb. 
.26 
.24 
.24 
.24 


B— Java  and  Mocha  Blend . 22 

“A”  Mocha . . 

“B”  Mocha . 

“C”  Mocha . 

Laguayra  (Washed  Caracas) . 1» 

“A’’  Maracaibo . 18 

“B”  Maracaibo . 

“A”  Santos . 

“B”  Santos . 

“C”  Santos . 

Peaberry  Santos . 44 

"A”  Rio . 

No.  2  Rio . . . 

Lipton  Special  Mocha  and  Java,  1  lb.  cans 

Lipton  Perfection,  1  lb.  cans . 

Battleship,  1  lb.  packages,  any  quantity. 


.24 

.22 

.20 

.18 


.17 

.18 

.16 

.14 


.09 

.27 

.20 

.15 


Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee.  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  11.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . "5 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 35 

Best  Imperial . “2 

No.  25  Ooleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 4" 

Young  Hyson . j" 

Japan . "" 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 2b 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  34  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz .  to  box . per  doz.  .90 


1.25 

2.10 


1.25 

1.45 


2.25 

1.50 


CANNED  VEGETABLES. 

Baked  Beans—  PeJ  doz. 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz . 48 

Wagner’s,  31b.,  plain,  2  doz .  1-03 

Wagner’s,  3  lb., sauce,  2 doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Com— 

Pin  Money,  Shoepeg,  2  lb.,  2  dos . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . /. . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1.45 

Peas—  , 

Foote  &  Co.,  extra  sifted,  2  doz .  1  •  25 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

21b.,  2  doz . ...  -75 

Lima  Beans — 

Derby,  soaked,  2  lb.,  2  doz . *0 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb  ,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  Ss,  2  doz . O'1 

Standard,  3s,  2  doz . 85 

Gallon,  34  doz .  2.75 

Fair  Quality,  3s . 80 

2s,  2  dos . (5 


CANNED  FISH. 

Salmon—  ,  „ 

Clover  Leaf,  1  lb.,  flat,  4  doz . . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz . 

Seward,  1  lb  ,  tall,  4  doz .  1-50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz .  -95 

Argo,  1  lb.,  tall,  4  doz .  1-75 

Sockeye,  %  lb.,  flat,  4  doz . . 

Iceberg,  1  lb.  tall,  4  doz . 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz . 

Star,  V  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  34  lb.,  flat,  8  doz . 

Cl  8.  ms _ 

Gold  Label  Brand,  1  lb.,  tall,  4  doz .  1  •  10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  ,  ,  rr. 

Standard,  5  oz.,  2  doz .  1-fO 

Sardines,  in  Oil —  Per  case. 

34  oil,  100 .  . 

Gold  Label,  >4  oil,  100  cans .  6.50 

Standard,  oil.  100 .  3.f>0 

34  lb.,  oil,  with  key,  100 . . .  3.75 

Epicurian,  34  oil,  fancy  cartons,  100  cans  4.50 
34  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 85 

Ledemey  Brand,  100  cans .  3.75 

34  Mustard  Sardines— 

Gold  Label,  60  cans .  4-  50 

%  Mustard,  50  cans .  *  •  ~ 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines—  „ 

34  Oil,  Martell  Brand,  100  cans .  16 .00 

34  Oil,  Marie  Elizabeth,  boneless,  100  cans 
34  Oil  Imported— 

Martell,  100  cans .  9-50 

North  Cape,  Smoked,  100  cans .  8 . 50 

Grisetta,  with  key,  100  cans .  8 .25 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2  doz .  -95 

Blackberries,  2  lb.,  2  doz .  1  -00 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz .  L 40 

Pie  Peaches,  3  lb.,  2  doz .  1 .25 

Pears,  3  lb.,  2  doz .  1-35 

Sliced  Pineapples,  2  lb.,  2  doz . ••  1.35 

Singapore  Pineapples,  134  lb.,  chunks,  4  ^  ^ 

Grated  Pie  Pineapples,  James,  8  ib.,  2  doz.  1 .15 

Raspberries,  2  lb.,  2  doz . 

Strawberries ,  2  lb . ,  2  doz .  1-25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.25 

California  Apricots,  2  doz .  2 . 70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  234  lb.,  2  doz .  2.50 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb„  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 0534 

No.  3  broken,  bbls.  or  100  lb.  sacks .  04)4 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack .  .90 

Kiln  Dried .  L{;0 

Fine  Table,  bushel  sacks . 36 

Fine  Table,  34  bushel  sacks . 22 

Ground  Alum,  140 .  63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.78 

Fine  Dairy,  3s,  100  to  bbl .  2.64 

Fine  Dairy,  4s,  70  to  bbl .  2-63 

Fine  Dairy,  5s,  60  to  bbl .  2.52 

Fine  Dairy,  8s,  35  to  bbl .  2  3* 

Fine  Dairy,  10s,  28  to  bbl .  2.3* 

Worcester,  234s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl . .  3.  to 

Per  case 

Snow  Flake,  48  10c.  packages .  3 . 10 

Snow  Flake,  36 15c.  packages .  3.75 

Colonial,  36  6c.  packages .  1-30 

Rock  Salt . Per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  234  bushel 

to  bag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . j® 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  50  gross .  -50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  110 

Search  Light,  100s,  5  gross . 

Search  Light,  500s,  1  gross . 

Daily,  No.  2,  blue  heads,  5  gross . . 

Fast  Mail,  100s,  1  gross . 

Bull’s  Eye,  5  gross . 

Dally,  No.  S,  blue  heads,  10  gross . 

Little  Star,  40s,  5  gross . 

Pet,  100s,  5  gross . . . ••••••• 

Chips.  200s,  8  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case 

Slide  Boxes,  60s,  5  gross .  -55 

Grocers’ ,  200s.  3  gross . per  case  6.25 

Black  Diamond,  500s,  :  00  in  case ...  per  case  3  60 


1.00 

4.50 

.55 

1.00 

1.05 

.45 

.40 

.80 


1.75 


LAUNDRY  SOAP. 


Barg.  Box. 


2.60 

2.55 


Per  lb. 


.06 

.06 

7.00 


California  Lima  Beans,  about  80  lbs.  to 

Imported  Lima  Beans,  about  90  ibs.  to 

sack . 

Split  Peas,  210  lbs . per  bbl. 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . perbu.  2.10 

Fava  Beans . .' . 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  . . 99 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 30 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 1° 

Gilt  Edge  Syrup . 31 

Gold  Medal . 81 

King  Syrup . . 31 

OrangeBrand  Syrup . * .  •"3 

Orange  Brand,  234  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . -30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  234  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 

California  Amber  Drips ,  34  gal .  cans ,  1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples— 

Evaporated,  50  lb . : .  09 

Evaporated,  1  lb.  packages,  4  doz . 09% 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 10/4 

Best,  25  . . 1934 

Apricots— 

Evaporated,  25  lbs . 

Currants—  .... 

Paokage,86 .  08% 

Bulk,  25  lbs . 

New  Figs— 

Bex,  10  lbs . . . 10 

Mats,  1  lb . per  doz. 

Citron — 

American  Brand,  10  lb.— . 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30 1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 

40-  50. 25  lbs . 

50-  60, 25  lbs .  0734 

60-  70, 25  lbs . 07 

70-  80,  25  lbs . 0634 

80-  90, 25  lbs . 06% 

90-100,25  lbs . 05 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . , . 

2  Crown,  50 lbs . . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs .  07% 

Seeded,  36 1  lb.  packages . 99)4 

Sultana,  36  1  lb  packages . 

|  Sultana,  bulk ,  26  '-be . 


.20 


.08 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf .  .SS  < 

Powdered .  o  n> 

XXXX,  powdered .  2,3 

Cubes .  ®  — 

Fine  Granulated,  American .  —  2 

Fine  Granulated,  100  lb.  sacks .  “  o 

Confectioners’  A .  »  £■ 

No.  1,  A .  8,- 

Light  Yellow .  -t  3. 

Fine  Granulated,  2  lb.  bags .  £0 

Fine  Granulated,  5  lb.  bags .  •  £ 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  }  90 

Challenge ,  4  doz .  4  •  “0 

Eagle,  4  doz .  “.25 

Magnolia, 4  . .  4-*6 

Red  Cross,  4  doz .  4  ■  35 

Star,  4  doz .  4  "5 

Dime  Brand,  4  doe .  3.75 

Lion, 4  doz .  4* 95 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  doz .  4 -35 

. .  3.60 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . - .  4  00 

St.  Charles,  4 doz .  ".90 

Our  Pet,  large  size,  4  doz .  3.25 

Our  Pet,  baby  size,  6  doz .  2 .80 

Peerless,  small  size,  4  dos .  *  90 

Peerless  large  size,  4  doz .  8.50 

Columbia,  4  doz .  3.50 

Silver  Cow, 6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


Acorn . 120 

♦Pearl  White  Floating .  60 

Ark . 100 

Babbitt’s . ......100 

5  box  lots  freight  paid,  with  1 34  box 
“1776”  or  100  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  2  boxes 

“1776”  or  200  bars  Best  Soap  free . 

Buffalo  Oleine . 60 

Washday . 120 

♦Bee . 100 

♦Big  Schooner . 100 

Cocoa  Floating . 100 

♦Fels-Naptha . 100 

Hoefner’s  Tiger  Borax . 100 

♦Fairy  Oval . 100 

♦S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine . 60 

♦Ivory,  6  oz . 100 

♦Ivory,  10  oz . 100 

♦Kirkman’s . 100 

♦Kirk’s  Oleine . 60 

♦Lenox . 100 

♦Lifebuoy .  6° 

♦Fairbanks  Tar . 100 

♦Magic  Cleaner . 100 

♦Octagon . 100 

♦Philadelphia  Oleine .  60 

♦P.  &G.  Oleine . ™ 

Premium . J00 

♦Santa  Claus . 100 

White  Floating . 200 

♦Star . 100 

♦Sunlight . 100 

♦Sunshine . 120 

Star  Oleine .  60 

♦Sunny  Monday . 100 

♦White  Cloud . . . 100 

♦Wonder  Worker . 100 

Wonder  Worker  Chips . 4  doz. 

Lion . 100 

♦Sno  wherry.— . 100 

Best  Blue .  °0 

♦Hoefner’s  Ammonia . 100 

*P.  &  G.  Naptha . 100 

Duck . 100 

20  Mule  Borax . 100 

Rib . •• . ’00 

*  5  box  lots  delivered. 


2.45 

2.40 

2.00 

375 

4.25 

4.20 

•2.40 

2.00 

3.90 

3.76 

3.50 

4.00 

3.75 

4.00 

2  40 

2.40 
4.00 
7.00 
3.85 
2.35 

3.25 
2.00 
3.75 

3  *1 
2.45 
3.00 

3.75 

3.40 
4.10 
3.25 
4.10 
2.45 

1.75 
4.00 
3.90 
4.00 
2.08 
1.75 
3  90 
3.40 

3.95 
4.00 

3  86 

4  00 

1.95 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6  60 

Grand  Pa's,  small  size . 100 

Grand  Pa’s,  small  size .  50 

Grand  Pa’s,  large  size .  50 

Sweet  Maiden . 1  do*. 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb. 

Conti,  imported  Castile,  36  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . per  do*. 

Jap  Rose .  50 

Sweetheart .  59 

Lava .  100 

Pearl . —  60 


3.85 
1 .91 
3  25 
.45 


40 

.08 
.10 
.13 
40 
40 
3  75 
1 .90 
3  75 
2.40 


SCOURING  SOAP. 

Bars 

Fairbank’s . 50 

Sapolio . 3  doz. 

Wrigley’s . 100 

Wrigley’s .  60 

Scoureue . 'JJ1 

Lipp’s  Scourer .  60 

Sil  San . •••••  50 

Armv  and  Navy  Compound . 4  doz. 

Finola  Star  Polish . ..100 

Silver  Sand . per 

American  Scourer . •••,100 

Bon  Ami,  10c.  size . 8  doc. 

Brooks’  Crystal . - . "I00 

Hoefner’s  Crystal,  with  spoons . 34  pkg» 

Old  Dutch  Cleanser,  4  doz .  *  2» 


Box. 

1 . 88 

2  25 
3.50 
1.80 

3  60 
2.26 
2.33 
1.80 
3.86 
2  60 
3.75 

2  50 

3  90 

’  ce 
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GROCERY  WORLD 


NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World.” 

NO  TE.  JPrices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 

MOLASSES  AND  SYRUPS. 

Porto  Rloo  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 45 

Choice,  barrels .  .40 

Good,  barrels . 26®. SO 

Fancy,  quart  jars . per  do*.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 

Prime . . . 

Good . 

Ordinary . — 

Blended,  fancy . 

Blended,  choice . 

Blended,  good . 

2-lb  tins,  S  doaen . per  case, 

Quarts,  2  doaen . per  case, 

Sugar  Syrup- 

Pure,  extra  fanoy . S5®.S8 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  .29 

Vanilla  Drips . 29®  .80 


.41®. 43 
.37 
.86 
.22 
.36 
.83 
.80 
2.90 
2.90 


Tins,  2-lb.,  2  doaen . per  case,  1 . 95 

Tins,  2%-lb.,  2  doaen . per  cue,  2 .  SO 

Tins,  8-lb.,  2  doaen . per  case,  2.50 

Tins.  6-lb.,  1  doaen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  32.00 

Georges  count  110@U5 . 25.00 

Shore  2s,  count  226@250 .  30. 00 

Medium  Irish  2»,  count  300®400 .  23.00 

Norway,  count  400@450 .  22.50 

Norway,  count  800@350 .  27.50 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125®140 . 

Codfish—  Per  lb 

Fancy  strips,  60-lb.  boxes . 10 % 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®. 25 

Extra  fine  to  finest . 28®. 85 

Choicest . 45®.  66 

mperial— 

Common  to  fair . — . 22®. 25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .46 

Choicest . 60®.  55 

Young  Hyson- 

Common  to  fair . 16®.  18 

Superior  to  fine . 22®.  80 

xtra  fine  to  finest . 85®.  40 

nolcest . 45@.60 

Hyson- 

Common  to  fair .  ®  .14 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest . .  ® .  25 

Japan- 

Common  to  fair . 

Superior  to  fine . 23®. 25 

Extra  fine  to  finest . 28®. 80 

Choicest . 32®.  88 

Basket-fired— Common  to  fair . 22®. 25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust  . .  @12% 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25®.  85 

Choicest . 40®.  66 

F  mchong— 

Common  to  fair . 17®.  18 

Superior  to  fine . 20®.  26 

Extra  fine  to  finest . 80®  .35 

Choicest  . 40@.60 


Peaberry— 

Santos— Fanoy . 

Santos — Choice . 

Santos— Fine . 

Rio — Fancy . 

Rio — Choice . 

Rio— Fine . 

Santos— 

Best . 

Choice . 

Prime . 

Good . 

Fair . . . . 

Rio — 

No.  1— Golden . 

No.  2 . 

No.  8 . 

No.  4 . 

No.  5 . 


No. 

No 


•  17% 
.17 
.16 
.17 
.16% 
.16 

.16 

.15 

•  H% 
.18% 
■12% 

.18% 

.18 

■12% 


SPICES. 


ROASTED  COFFEES. 

Sumatra  -Mandheling— Fancy  brown... 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta^Choice . 

Cucuta— Prime . 

Cucuta— Good . . . 

Laguayra— 

uaracas—  Finest . — . . 

Caracas— Choice . . . . 


.86 

.29 

.27 

.25 

.28 

.28 

.16% 

.16 

.15 

.14 

.20 

.17 


Whole,  bags  or  barrels.  Per  lb. 

Allspice . - . .  .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 25®. 80 

Cinnamon,  Saigon . .76 

Cloves,  Zanzibar . .  ,17@.20 

Cloves,  Amboyna . -  .25 

Cloves,  Penang . . . 85®. 88 

Ginger,  African .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleached. . .  .20®  .21 

Ginger,  Calcutta. . .08 

Nutmegs,  75-  80s . 22®. 26 

Nutmegs,  105-U0s . 18®. 20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  ,14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper,  fancy .  25@  80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 151 

Cinnamon,  extra . 26} 

Cinnamon,  Saigon . 73} 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper. . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  do* 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaloa . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . 95 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


— 2— 

Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1 . 40®i .  60 

Standard  E.  J.  2s .  1.00®1.10 

Soaked  28 . 75®  .so 

Succotash— 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.1001.26 

Extra  standard  2s. .  9501  00 

Pumpkin- 

Fancy,  8s .  1.1001.20 

Fancy,  gallons . 

Squash- 

Fancy  8s . 1.20 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2.80@8  00 

Quarts,  glass  Jars. .  2.90 

Beets— 

Fancy  Strawberry  8s . - .  1.40®1 . 60 

Cnt8» .  1.1001.16 

Sweet  Potatoes  8s .  1.15 

Saner  Kraut  8s . 9501.10 

Spinach- 

Standard  Maryland  8s . 1.2501.40 

Fancy  New  Jersey  8a .  1.4001.65 

Gallons .  4.76@5.00 


CANNED  GOODS. 
VEGETABLES. 

Asparagus—  Per  do*. 

Mam.  white  2%s, unpeeled  Calif..  5.75 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  Is .  4. 10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1 . 00@1 .06 

Fancy,  plain  or  sauce,  2s .  1.1501.26 

Fancy,  plain  or  sauce,  8s .  1.56@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.15 

Soaked . .  76.0  .85 

Beans,  Stringless — 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.1001.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.1001.15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.2001.25 

Yellow  Wax,  standard  out .  1.0001.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2a . .  t  2001.25 

Fancy  New  York  2s .  1.00@1.10 


/Standard  New  York  2s.. 

Maryland  2s,  Maine  Style . 

Other  standard  grades  2s . 

Peas — 

Smallest  Sifted  2s . 

Extra  8ifted  2s . 

Sifted  2s . 


.9001.00 
.750  .80 


2.10 

1.6001.76 

1.1501.85 


Per  do*. 
8.80 
8  20 
2.65 


4.40 

3.75 

3.50 


FRUITS. 

CALIFORNIA. 

Aprioots— 

Fancy  8s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons .  8.2508.65 

Cherries — 

Extra  White  8s . . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  Ss . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  G.- 

Extra  3s . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  Btandard  2%s . 


9.75 

8.80 

3.10 

2.75 
2  40 

3.00 


8.80 

8.25 

8.25 


EASTERN. 

Pears- 

Fancy  New  York  2s .  1.76 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1.60 

Pineapples— 

Sliced  or  grated  2s .  2.2502.40 

Sliced  or  grated  Is .  1 . 1001 . 20 

Pie,  grated,  gallons .  4.00 

Singapore  l%s .  1 . 1501. 25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons .  8.60 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Raspberries — 

Red.  fancy,  2a .  2.75 

Standard  2s . . . 

FISH. 

Lobster- 

Flat  Is . 5.00 

Flat  %s .  2.5002.75 

Kippered  Herring— 

Is .  1.50 

Alaska  Salmon- 

Pink  Is . .  1.10 

Medium  Red . 1.2501.30 

Choice  Red  Is .  1.4001.50 

Columbia  River  Chinook  Salmon- 

Flat  %s .  1.2501.30 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic  %s,  oil,  100  tins .  2.15@6.00 

Domestic  %s,  mustard,  50  tins .  2.35@4 .25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins— 

Fancy,  1-lb.  cartons. . 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  80  lbe... 
Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . . 


Per  lb 

.09% 

.15 


.16 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . — . 

California,  4  cr.,  60  lbe. . 

California,  8  cr.,  50  lbs . 

California,  2  cr.,  50  lbe . 

Figs— 

Baskets,  1  lb.  and  2  lb. . . . 

Layers,  2%-ln.,  10  lbe . . . 

2%-ln.,  12  lbs . 

2%-ln.,  12  lbe- . 

2-In.,  12  lbe- . - . . . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  l-lb .  cartons,  choice.. 

Bulk,  choice,  60  lbe . . . 

Natural,  chotoe . 

Citron- 

According  to  quality . . . 

Lemon  Peel— 


.15 


Per  lb. 
.07 
.08 
.07 
•06% 

@.18 

10 

.09 

.08% 


.  .11 
.09 
.08% 
.06% 

.19%@  .21 


.05% 

.14 
•  07% 
.06% 
.06 

■  05% 
.05 


•11% 

•10% 

10 


07% 

.07 

.12 

.10 

.11 


According  to  quality . . . 11%0  .13 

Orange  Peel- 

According  to  quality . - . .  .11%®  .13 

Fard  Dates— 

60  lbs.,  bulk . . . 

l-lb.  pkgs.,  80-lb.  case . .  .  10 

Persian  Dates— 

60  lbs . - . . . . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x80 . . . . 

80x40,  choice . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box — 

60x70,  80x  90 . - . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

Fancy  40x  60 . - . 

5Gx  60 . 

60*  70 . 

70x  80 . . 

Prunes,  Oregon,  26-lb  boxes. 

80x40 . 

40x50 . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . 

Choice,  l-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbe . 

Unpeeled,  fancy,  25  lbe .  .12 

Extra  Choice  Muir . . .  .11% 

Apricots— 

Royal,  extra  fancy,  25  lbe .  .27% 

Moorpark,  fancy,  25  lbs . . . 

Royal,  fancy,  25  lbs . - .  .23 

Royal,  choice,  28  lbe .  .  20 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40  @  46 

Valencia,  28  lbs . S3  @  40 

Flot,  shelled . . . . 

In  shells— 

California  P.  8.,  80  lbe . .20 

French  Princess . 20 

Tarragona,  120  lbs .  iisu 

Hard  8heU,  100  lbe . . 

Braiils— 

New,  large,  180  lbs- . .11 

Filberts- 

Turklsh . . . 

Sicily,  180  lbs .  ,12 

Jumbo  Naples,  110  lbe . 

Long  Naples,  110  lbe . .14 

Pecans — 

Polished,  80  lbs . . . 10  @ .  12 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . - . .  .15 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbe. .  .18% 

Extra  choice,  boxes,  26  lbe .  .14% 

Choice,  bags,  126  lbe .  .12% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones . 

French  quarters,  boneless . 

French  quarters,  with  bones . 

High  quarters,  boneless . 

Halves,  boneless . 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 

Mushrooms,  %s,  accord’g  to  qual. 
Mushrooms,  %s,  accord’g  to  qual. 
String  Beans,  according  to  qual— 
Lima  Beans,  according  to  quality 

Brussels  Sprouts . 

French  Macaroni,  cartons,  26  lbs., 
perl  b . . . 


Per  case. 

8.00@22.00 

17.00022.00 
24. 50027. 00 
15.00@40.00 

11.00020.00 

19.00@35.00 

15.00@20.00 

12.00017.00 

18.00020.00 

12.00016.00 

.08®  .09} 
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GROCERY  WORLD  PRICES— CURRENT. 


CORRECTED  WEEKLY. 

Any  subscriber  to  the  “SJtiOCERF  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADTAKOm* 

Column. 

DXOLINKB. 

Butter . 

Cotaum. 

ADDITIONS. 

Cobun*. 

TIM  i ID  UJJUBE  ETIEIYIU8  TOD  BUT. 

Standard  WeigkU  per  BoabeL 

*68* . 

Medium  B—«,Msa.****e.*»* »**.*»..»•» ~-****«»**~»***»~**»6o 

Pet  B*nn» . . . 60 

R«d  Kidney  Henna*.. . . . —...**.58  11 

Hominy  .»*****—<**»***♦ —*»—*—*••—»•*— ***—***—« •*»..«S** 
Pwitif  .......  ..  . ^  “ 

Bor  lay  «.  *****•«*!  «».»*»**.»»***«***»»•»*»****». ********* *********  48 

PuUtOai.s.es***. . . . . . . *»»*.♦* .56 

fHXl— ds, . . . - . ......58  “ 

Onionz.. ...........  ••••.•••••••••*••••••••••••«•••••••••••*•••.. 55 

Sh*Ubarka_ . . . . . . . — 4»  “ 

COL. 

Alarm  Quh  Dnww . —  33 

Alain  . . 4T 

Ammonia .  3 

Ammunition ... .  6 

Ail*  Gz*a** •  •  ■••mi > •  ■ •••  3 

Bat*,  Paper . — . 4Z 

Bag  and  Twin*  Hold*n.,...j3 

Baking  Powder- . .  3 

Bari  *7 . „„.......-3° 

Baskets . .......... . ^..63 

Bath  Brick  . . M......J9 

Burn* . . . ~*9 

Blacking,  Shoe  _ . 4 

Bluing— . 7 

Borax . 47 

Broom*  .*•••»••••  •••••••••  •  ••••••••®  X 

Broshe* . ...®3 

Buckwheat  Flour . ...39 

Bung  Borers . . . 33 

Butchers'  Sundrie* _ 44 

Batter  Dishes . 6s 

Butter........ . «...  7 

Batter  Color . .... . 47 

Camphor . — . 47 

Candles  . . 16 

Candles . .... .  7 

Canned  Good*. ....... ..........  8 

California  Fruits . >0 

VegcUblos—,. ....... . 8 

Fish . -i» 

Pie  Frnlt . -*o 


COL. 


..13 


Sardines.. 

Meats 

Soup!  t . . . . .»». .... ».« .... . .... .  i  S 

Can  Openers . . 33 

Capers 

Caps,  Gun.  eeeeeeeeeeeeeeee*******  ^ 

Catsup . . . ~..*6 

Cereal  Specialties . ..~..3° 

Cereal  Coffee . ......... —36 

Cheese .........  ...MH.....MMMti 

Chocolate  and  Cocoa . — 17 

Chewing  Gum...._.......~.Sr 

Cider  •  ••********eeeeeee»ee**eeeeeee*50 

Clothes  Pins . 6s 

CocoanuL . ~.ax 

Codfish. ................... ....h..35 

Coffee  ........ ............  •••••.•*.  5 

Essence . . .  6 

Chicory . .....  6 

Coffee  Mills . 3* 

Cooking  Herbs .  8 

Condensed  Milk . so 

Cream. . . . 

Condensed  Mince  Meat . 38 

Com  Meal. . . so 

Corn  Starch....- . -.-...58 

Cottolene . . —........37 

Cracked  Wheat . . . eg 

Crackers,  Cakes,  etc— . 31 

Cranberries  .•»•••••••••********* 

Cutters,  Dried  Beef- . 33 

Tobacco . 64 

Delicatessen . aa 


COL. 

Dressed  Meats.- . . . 44 

Drags,  Grocers’ . —.47 


>*eea*saaees*se*i 


Eggs  ... 

Essence  of  Coffee- . 

Extracts  t**M*MH*e**t**ei«e***44t  49 


Fancy  Groceries . *7 

Fariaa- . — . . »9 

Farinaceous  Goods . -....eg 

Faucets  .  ......a...— ....33 

Canned  Fish.*.. .......ss 

Fixtures.....—.... 3* 

Flour.- . - . - . 39 

Flour,  Self  Rising.— . 39 

Flour,  Buckwheat . 39 

Fly-paper . . 59 

Food,  Bird  *****  eeeeeeeeeeeeeeee*  *59 

Fruit  Butters.— . 46 

Fruits,  Domestic,  Dried. —35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green  — . ...... 


Gelatine  — . — ... — 3s 

Ginger,  Jamaica..,— . 47 

Gravel,  Bird . — . . 59 

Grocers’  Fixtures. . 33 

Herring . 35 

Hominy  and  Grits . 30 

Honey . - . 60 


COL. 

Ink...— .......  .*37 

Insect  Powder . 46 

Ironing  W ax. —.59 

Jams- . 46 

Jan  and  Jar  Rubbers . 7 

Jellies.... . 46 

Junket  Tablets. . —50 

Ketchup..,.——.—.— — 16 

Lamp  Goods—..— —37 

Lard  . - . -44 

Lemons  and  Orangea— . 

Lentils  e****a*********#e****e*******  30 

Licorice  . — . —47 

Lime...——. . — . —37 

Live  Poultry . .—....45 

Lye,  Concentrated . 37 

Macaroni  ....3* 

Mackerel- . - . —34 

Maple  Sugar  and  Syrup. —60 
Matches...— —.37 

Measures- . 33 

Meat . ..............  .—..44 

Mince  Meat 38 
Molasses  60 

Mucilage—  •—•*—— .—.—.59 

Mustard . — — .g; 

Mustard,  Prepared—  . . 57 

Marmalade- . 46 

Noodles,  Egg . 30 


COL. 

Nuts  . . . 

Oat  Meal . — . - . 30 

Oils- . — . — . 39 

Oil,  American . 40 

Olive  Oil  •  ee****ee*#*e*«»ee******e*4Q 
OUVttleeeeeeeeee*  •••****  *e**e*  •••••<  39 


Pftpar  **  »*««  *****************  »**  «*e»4^ 
Paper  Bags  •  •••••**«*************4X 

PffffnPltl  ... - ......... 

JPojub,  Dried  . >*^9 

Pepper  Stuce  *********** *********  5* 
Pickles  .......— —4* 


Pickled  Meats . 

Plum  Pudding . 

Pork  and  Beef. . 

Potash . . 

Potato  Chips . . . 

Poultry  Seasoning- 
Poultry,  Dressed—. 

Poultry,  Live . — 

Powder,  Rifle . 

Preserves.—.—.— 
Provisions— 
Puddlne  ..... 

Putty  ..... 

Rennet- 
Rice 

Rice  Flour . — 

Rolled  Oats  ...... 

Root  Beer . 


1  *********  •**•••*  1 


.41 

.46 

•43 

•37 

•4* 

•45 

•45 

..46 

••43 

..31 

..48 

-go 

-5i 

..*9 

..30 

■•33 


COL. 

Rope  .—a..—.—......— —89 

Rosia . 48 


Sago  «——....  ........3® 

Salad  Dressing- . ...— ..ga 

Sal  Soda-  •  ••••••*e*******ee*****«*S^ 

Salt . - . jt 

Sapolio 55 

Sardines..— . 13 

Sauce  and  Condiments . $1 

Sauer  Kraut— . 46 

Scales  —3® 

Scoops,  Grocers’..— . 33 

Scouring  Soap- . 55 

Seeds  ......  »•*•*•••••••••••••..•..•  53 

Shoe  Dressing  •••••••••••»••••••  4 

Shot . ***** . .  6 

SmmdlUu  •••••••*••»•••••••  35 

Sotpi  ill  binds*** ********* ******  54 
SodA,  BIoltL*.  •••••••••••a******  53 

Soft  lMnkt-.— . —S3 

Soups  •  •••**«M'S*Mt«*l  H***  •••**•  *  «3 

Specialties . 56 

Spices . —.56 

Whole..— . 37 

Starch 58 

Stove  Polish . — . 58 

Soap  Powders— . 55 

Segars . 64 


COL 

Sugars- . - . ...—..  t 

Sulphur . . . —  48 

Sundries . 59 

Syrups  •  *es*#****ssss*****ssssee***  •  O  0 


TiClj  M«  »**S»WII  **»*W4*I  •»«»»»•••  $9 

Tapiccn  •  ••  **••*••••••••••  s  ••  *s  ••  •*  30 

Tsr . - . 49 

Tsas . . — 

Tobacco,  Chewing..— . 64 

Smoking- . —.64 

Tobacco  Cutters- . 33 

Tubs  ■  •••••  e  ••••••  •  ••••••••  s  •  •*••••• 

Twine  Holder...— . 33 

Twine . . . - . gg 

Vermicelli . — . 3s 

Vinegar . 43 

Washboards  •  ••••  as  t  •••••••••••  •  •  ^2 

Wax,  Fruit  Jar . —59 

Wheat,  Cracked . 30 

Wheat  Flour...  s**e*e****e ••#••••  3° 

Wrapping  Paper...—. . 41 

Wringers,  Cloth** . 

Wooden  ware . . 61 

Witch  Haxel . 48 

Yeast  Cakes . 63 


-I- 

SUGAR. 

Confectioners’ Lozenge,  XXXX .  5-75 

“  Powdered .  5-75 

•<  Crown  A .  5  -95 

<■  Crystal  A .  5-6° 

<<  Coarse  Granulated .  5.85 

Eagle  Tablets .  6  -9° 

Crystal  Dominoes .  7-95 

CutLoaf. . . .  6-40 

Patent  Cubes .  5*®5 

Powdered .  5  •  7° 

Extra  Fine  Granulated .  5  -7° 

Coarse  Granulated .  5  -1° 

Granulated . — .  5 .6° 

Fine  Granulated .  5- 60 

“  in  50-lb.  bags  packed  2  in  100- 

lb.bag . — .  5.65 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . .  565 

"  in  10-lb.  bags  packed  10  in 

roo-lb.  bag . — .  5.75 

■’  in  5-lb.  bags  packed  in  bbls....  5.80 

“  in  5-lb.  bags  packed  in  100-lb. 

bags . .  5  -8o 

“  in  a-lb.  bags  packed  in  bbls....  5.90 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5-9° 

“  in  2-lb.  cartons  in  cases .  5.80 

"  in  a-lb.  paper  packages  in 

cases .  5.80 

Confectioners’ A .  5-4° 

1 —  Keystone  A .  5 -35 

2 —  American  A . 5-3» 

3 —  Centennial  A .  5-25 

4 —  California  A .  5.20 

5 —  Franklin  B... .  5.15 

6—  Keystone  B .  5.10 

7 —  American  B . .  5  -°5 

8 —  Centennial  B .  5.00 

9 —  California  B .  4.95 

10 —  Franklin  Extra  C .  4-9° 

11 —  Keystone  Extra  C .  4  .85 

12 —  American  Extra  C .  4-8° 

13—  Centennial  Extra  C .  4.75 

14 —  California  Extra  C .  4.75 

15 —  Franklin  C . 

16 —  Keystone  C . 


TEA.  Per  lb. 

Japans— Basket-fired . 20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  ©  20 

Choice  to  Extra .  22  (5)  35 

Choicest .  40  (A  50 

Foochow — Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  ©  28 

Fine .  30  (a)  35 

Choicest .  @'40 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  ©  45 


©  30 

©  4° 

@  50 
©  55 
©  20 
@  25 
@  35 
©  20 

@  3° 

©  40 
@  38 
©  40 
©  17 
©  28 
©  40 

Per  lb. 


Moyumk — Good . 27 

Fine .  35 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  30 

Young  Htson — Superior  to  fine .  15 

Choice  to  Extra .  *8 

Choicest .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakvast — Fair  to  Good .  15 

Choice  to  Extra .  18 

Choicest .  30 

PACKAGE  TBA8. 

Lipton’s  Teat — 

In  %  &  lb.  In  56  lb. 

Ceylon  and  India,  No.  x 
Ceylon  and  India,  No.  2, 

Ceylon  and  India,  No.  3 
Black  and  Green,  No.  1 
Black  end  Green,  No.  2, 

English  Breakfast,  No, 

English  Breakfast,  No 
Formosa  Oolong,  No.  1— 

Formosa  Oolong,  No.  2... 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  56  s  an<l  56»,  *5. 20  and  *5  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 5° 

Almoco,  lead  foil  package  teas,  56s  and  56*, 

15, 20  and 25  lb.  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  4° 

Tetley’s  Tea—  Per  U 

56  lb.  or  56  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

56-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 5° 

Mixed  (Green  and  Black),  Sun-Flower . 5° 

Formosa  and  Oolong,  Sun-Flower . 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz. 

Caricol  Blend,  Martindale  &  Co. : — 

5-lb .  Silver  Sacks . . . . 

i-lb.  Silver  Sacks . 

56-lb.  Silver  Sacks . 


.  I . 

•  45 

•47 

.  2 . 

.  .40 

•42 

•  3 . 

.35 

•37 

.  I . 

•45 

.  2 . 

.  .40 

.  X . 

•  -45 

.  2 . . 

.40 

.  I . . 

•  45 

.  2 . 

.40 

•  50 

.90 

Per  lb. 
.22 

22  56 

23 


5^-lb.  Silver  Sacks . 2356 

56-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  “  “ 

}6  lb.  silver  bags .  "  “ 

56  lb.  silver  bags .  “  “ 

Packed  in  cases  containing  100  pounds. 


.18 

■19  , 
■19)4 
.20 


McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  25 .  »-oo 

No.  50 .  4  • 00 

No.  100 . 8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  1  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  56  gals.  1  doz.  per  bbl.  a. 50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn’s,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn’s,  56  gals.,  1  doz . per  bbl.  z.8o 

Violet,  pints,  a  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer’s,  boxes,  56  gross . per  gross  9. 25 

Mica,  56  gross . per  gross  8.40 

Peerless,  56  gross . pergross  4.40 

BAKING  POWDER.  p.rDoi 

*\j)'  5  n 


lb. ,  4  doz.  in  case....  i  .00 
lb.,  a  dox.  in  case....  x.8o 

x  lb.,  x  dor.  in  case .  3.45 

5  lb.,  %  dor.  in  case....  16.75 


Davis*  O.  K.,  #-lb.,  4  dor . per  dor.  -45 

Davis'  O.  K.,  £-lb.,  3  doz . per  doz.  .90 

Davis*  O.  K.,  x-lb.,  2  doz . per  doz.  1.65 

Davis*  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s,  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  J?-lb.,  2  doz . per  doz.  2.28 

Cleveland's,  x-lb.,  1  doz . per  doz.  4-37H 

Leslie's, ^-11).  cans,  x  or2  dz.  cartons^dz.  cases  .45 

Leslie’s,  %-\b.  cans,  2  doz.  cases . 90 

Leslie’s  x-lb.  cans.  1  doz.  cases .  165 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz....* . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz .  1  *°7 Y* 

6  oz.  glass.  4  doz . - .  x*°4 

6  oz.  glass,  6  doz .  1  *°3 

6  oz.  ,1  gross,  in.bbl . per  gross,  X2 .25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . . . ** . per  doz.  .45 

10c. -can,  4  doz.  in  box . per  doz.  .90 

J4-lb.  cans,  2  doz  in  case . per  doz.  1.25 

x-lb.  cans,  1  doz.  in  case . per  doz.  2.50 


Royal,  ioc.  size,  4  doz . . 

a  |  ft  j  a 

Ralston  Baking  Powder,  x-lb.  cans,  per  doz. 

«.  ..  U-lb.  -  “  •’ 

Boston  Brand,  5-lb.  size,  56  doz.  case....per  doz. 
“  1  "  1  **  „.  ** 

II  54  **  *  11  «* 

If  ^  II  -  II  ^  »l 

Purity  Brand  J  “  56  “  " 


H 

56 


.86 

t.30 

*  r 

4  65 
•»5 

r.ag 
1*.  00 
a. 50 
•55 
•75 
6  ,*o 
1.5° 
.80 
•45 


BLACKING — Shoe.  P*r  Gro**, 

Shinola . . . per  doz.  .75 

Shinola,  56  gross  In  box,  with  8  brushes  and 

daubers  or  rug,  free . per  grosa  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . pergross  6.90 

Bixby’s  Best,  No.  1 . . .  s.75 

**  "  B.  B.  B.  M . per  56  gross  4.50 

Jacquot  Blacking,  No.  5 .  ...  4.95 

Handy  Box,  French,  No.  S5,  large .  10.00 

"  "  “  small .  j.oo 

Mason’s  No.  r,  56  gross .  l.sa 

“  "  t,  “  . - . .  *.60 

"  “  3,  '•  .  *.85 

“  “  4.  "  . - .  4-55 

“  "  5.  "  7*5® 

T.  M.  French . per  doz.  1.00 

SHOE  DRESSING.  p„  d-«. 

Mason's . — .  .78 

Acme,  1  doz .  1. 

Bixby’s  Royal  Polish,  1  doz . 

Bixby  Jet  Oil  Polish . . . 

Brown's  Shoe  Dressing,  1  doz . .  .8sW 

Brown’s,  Army  and  Navy,  1  doa . .  .8*>6 

Boyer's  French  Dressing . 65 

“  Oil  Polish .  75 

Admiral  Russet  Combination . 70 

Admiral  Shoe  Dressing . .7* 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  s  .00 

Boston  Waterproof,  black .  a. 00 

Boston  Jr.  Waterproof,  black,  io-c*Dt  sis*...  ,8j 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  a  .00 

Superb  Patent  Leather  Paste,  large... . 75 

Champion,  black,  friction  polish .  a.  00 


•2 


Champion  Jr.,  black,  friction  polish... 

French  Gloee,  black,  self-polishing . . 

Royal  Gloss,  black,  self-polishing . 

Dandy  ComDinatlnn,  russet. . . 

Star  Combination,  russet...- . 

Dandy  Russet  Paste,  large . . . 

Bossola  Waterproof  Paste  Polish,  -aige . 

Bossoia  Waterproof  Paste  Polish,  until . 

Quick  White,  clean*  dirty  canvas  shoe* . 

Quick  White,  deans  dirty  canvas  shoes. . 

OU  Past*  black,  never  anm  up,  large  tie*— 


85 

75 

■  rs 

1 .  oe 

•75 

■75 

•75 

X 
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GREEN  COFFEE.  For  lb. 

Rio  Golden  Fancy . . . . . 09  ©.09% 

“  Prime .  ©08 

"  Choice .  ®.  07H 

Santos  Peeberry,  extra  fancy .  © .  12)4 

“  Fancy . .  .10  10% 

“  Choice .  @.09^ 

Maracaibo,  Strictly  Fancy,  Mild . 12  @,12)6 

“  Choice . .  @.1154 

Washed  Caracas,  Fancy . .  @.1454 

Laguayra,  Fancy .  -I0H 

Java,  Extra  Fancy  Old  Government . ao54@- 21 

“  Extra  Fancy . . .  20 

“  Fancy .  @.ig54 

Mocha,  Hand  54  bales,  genuine,  finest..  ©.19 

Mocha  Seed,  Santos,  Fancy .  ©.icoji 

Mocha  Seed,  Santos,  Choice .  @.1054 

ROASTED  COFFEE  IN  BULK. 

1.  ©.12 

.  '40  10 

®-°*54 
.16 
.13 

®  >*54 
@12 
©•14 
©MS 
#.«5 

©•>554 
©.*554 
©■*454 
@.23)4 


•  as 

.*0 

•27 

•»4 


Rl<.,  Extra  Fancy  Golden.. . 

“  Prime . 

“  Choice . 

Santos  Peaberry,  extra  fancy . 

Santos,  Extra  Fancy . . . 

u  Fancy . . . 

“  Choice . 

Caguayra,  Fancy . 

Maracaibo,  Choice. . 

“  Fancy . 

“  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

"  Fancy . 

Mocha,  Finest . . 

Upton’s  Blended  Coffee — 

Mocha  and  Java,  No.  1 . 

II  l«  II  j 

II  II  It  *’  * 

■*  “  " 

Pack  In  25  and  50-lb.  cans,  and  sj,  50  and  ioo-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 1 

Eureka . 14U 

Leader . . 

J»P . . 

Special,  No.  6 . . 

Special  Drive . .it 

Extra  Value  Blend . 1054 

Bargain  Blend . . 

Packed  In  50  and  100  lb.  lancy  paper  lined  bags. 

PACKAGE  COFFEE.  p«rlb 
Two  per  cent,  discount  on  package  coffee.  Sold 

en  the  equality  plan. 

Now  York  Card  Price,  ioo-lb.  Cases,  to-lb.  Cases. 
f,ri0“ .  1554  i5A’o 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .*6 

Salndo,  lbs . so 

“  50-lb.  tins . . 

“  barrels . 18 

Vlv,  lbs . ,6 

“  50-lb.  tins...., . . 

“  barrels . 14 

Ground  or  pulverized  without  extra  charge. 


* 

Llpton's  Package  CoBee — 

Special . s6 

Perfection . so 

Packed  In  30  and  60  pound  cases. 

German-American  Coffee  Co. —  Per  lb 

Triunfo,  24  2-lb.  cans . 29 

“  48  i-lb.  cans . 29J4 

Trinidad,  60  or  100  r-lb.  cartons . 26 

“G-A”  Blend,  20  3-lb.  cans . . . 24 

La  Cruzada,  60  or  100  r-lb.  cartons . 21  )4 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 18  54 

Tumbala,  60  or  100  i-lb.  cartons . 1654 

Quezal  (after-dinner),  ra,  24  or  48  54-16.  cans 

Per  54  lb . 35 

Levering  Coffee  Co. — 

Tourist,  400r  60  1  lb.  tins . 2754 

Tourist,  24  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  lb.  tins . . . 30% 

Almoco,  24  or  30  3  lb.  tins . 2o)4 

E  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C .,  6a lbs.  to  case . 14  A 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . i4)t> 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14)4 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Dlller's  “  Kosyr" : — 

50  tins  In  box . per  box  3 .80 

12  tins  In  box . per  carton  .95 

a  lb.  tins . perdos.  5.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  %-giott  Improved 

cans . . . per  gross  2.25 

Floto’s  Coffee  Essence,  54-gross  cans,  tin 

ends . per  gross  2 . 70 

Floto’s  Coffee  Essence,  54 -gross  cans,  all 

tin . per  gross  2.85 

Floto’s  Package  Chicory,  65-lb.  cases,  per  lb.  .0454 
Floto's  Vienna  Coffee  Essence,  Manilla, 

54  gross . . . per  gross  2.25 

Hummel’s  Essence,  tin  can,  54  gross,  per  gross  2 . 85 
“  “  tin  ends,  “  “  2.70 

"  "  Improved  “  «  2.15 

Chicory,  Sellg’s,  65's . 0554 

“  English  Ground,  bags  about  160  lbs.  .0554 

“  Francks’,  stick,  65  lbs . 0654 

"  Muller's,  Columbus  Brand,  5  sticks 

to  lb.,  65  lbs  . . 0454 

AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  s.  35 

Blasting,  B,  kegs.  25  lbs .  1. 52 

Duck,  kegs,  1254  lbs .  4.75 

Duck,  kegs,  6%  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  23  lb* .  4*75 

FG,  FFG,  FFFG,  kegs,  1254  lbs... . . .  2.65 

FG,  FFG,  FFFG,  kegs,  654  lbs....... .  1.50 

Drop  Shot,  1  to  io,  bags,  25  tbs. . .  1.85 

BB.  bags,  25  lbs . 2.10 


-1- 

BLUINO — Dry.  Per  Gross. 

Barlow's,  small,  2  doz . . .  a. 60 

“  large,  1  doz . . .  5.20 

Sawyer’s,  No.  1,  6  doz.  . .  1.50 

No.  3,  3  doz .  3.35 

Colburn’s,  No.  1,  4  doz .  1.60 

“  No.  2,  3  doz .  a. 50 

"  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  2.60 

Ball  Blue,  2  oz.,  3  doz .  4.81 

BLUING — Liquid.  Per  Gross. 

Boyer's  Bengal,  8  oz.,  54  gross .  3.90 

Cream  Indigo,  2  oz.,  >4  gross .  3.90 

Cream  Indigo,  4  oz.,  54  gross .  7.40 

Cream  Indigo,  8  oz.,  54  gross .  zi  .40 

BUTTER.  Per  lb. 

Tub  Buttei : — 

Creamery,  Extra,  60-lb.  tube . . . .  .25 

“  First,  “  . . .  ,  24 

“  Second,  “  . .  .23 

”  Third,  «  . . 26 

"  Imitation,  30-60  'bs . as-,  24 

“  5-  and  io-lb.  rolls,  60-  and  ioo- 

lb.  boxes . .26 

Ladles,  30-60  lbs.,  bakers'  use .  .20 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  90-50-lb.  bxs,  .29 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  28 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  20- 

50-lb.  boxes . . .  27 

Shea!  (“400")  Elgin,  20-50-lb.  boxe» .  25 

Sheaf. . .25 

Milhen  Farm,  lbs.  and  54  lbs .  .30 

Gurnse,  pounds  or  half  pounds .  .  28 

Belle  Spring .  26 


CANDLES.  Pm  lb. 

P.  *G.,  *’«,  3olbi . — . . . i»H 

“  i6's,  "  . 11R 

Paraffine,  4's,  6's,  8's  cartons,  36-lb.  cases, 

per  lb . .  .0854 

Searchlight  Hotel,  16's,  30  lbs- . oqV 

Peerless  *•  «  “  . lou 

Bright  Light,  »  “  . . per  box  2.20 

Werk’s,  8’s,  30  lbs . . 

“  i6’s,3olbs . xa 

Carriage  Candles,  size  6xi5i . 19 

Martha  Washington,  long  ias . per  lb.  .17 

JARS  AND  JAR  RUBBERS. 

Glass  Jars — 

Mason’s,  pints . per  gross  4 . 50 

Mason’s,  quarts . per  gross  4.75 

Mason’s,  half-gallons . par  gross  6.75 


-8- 


Jelly  I  ambi 
Barrels,  22  doi, 


r  doz. 


. . . per  i 

(No  charge  for  barrels.) 

Jar  l  ops  and  Rubbers — 

Mason's  Caps,  54  gzo.,  no  rubber*,  per  gro. 
Jar  Rubbers — 

Lip,  wide . - . - . . per  gross 

Acme,  wide,  1  doz.  cartons . .....per  lb. 

"  medium,  1  dos.  cartons . .  “ 

Reliable,  white  rubber,  wide . 

“  “  medium. . 

Black,  medium.. . . . per  lb. 

(15  lb.  lota  1  cent  per  lb.  leas.) 


>•75 

■*5 

•45 

•  40 
.26 

•  26 
•«5 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Maijoram..._per  dos. 

’•  Sage . . . .  " 

"  Thyme - " 

“  Savory .  “ 

"  Special  case  ajssortmemt,  s 
dos.  Sweet  Marjoram,  1 
doz.  Sage,  54  doz.  Thyme, 

54  doz.  Savory . per  case  1 

A.  Colburn's  brand.  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

54-lb.  cartons,  1  doz . . . .......per  dos. 

54-lb.  “  «  « 

54-ib.  "  ••  *•  1. 

-lb.  screw  cap  bottles,  s  doz . per  dos. 

■lb.  square  cans .  a  dos.. . ......  “ 


8 


4» 

75 

*5 

90 

85 


CANNED  GOODS. 

Tomatoes—  pu  j>oa. 

Mrs.  Hancock’s  Frying . 1.20 

DuBois'  Frying . I-10 

Jersey  King,  No.  3,  Standard  Jersey . 99 

Blue  Hen  Chickens,  No.  3 . 92}$ 

Silver  Lake,  fancy.  Jersey .  97J4 

Hoffeckcr’s,  standard.  No.  3 . B5 

Plantation,  No.  10,  1  doz .  2  45 

Silver  Lake,  No.  10,  1  doz .  2.25 

Golden  Rule,  No.  3,  off  standard . 

Alta,  No.  2 .  HZ 

Lima  Beans—  ' 

Tinsley’s,  extra  small. . . .  , .  35 

Silver  Lake . ,  co 

•  Little  Darlings . j  30 

Acorn . t.TS 

Boyer’s,  No.  2 . . . 1 .0754 

Oxlord,  Maine  packed . 87 

String  Beans — 

Extra  Fancy . 1.60 

Mikado,  Penna.,  fancy . .90 


GET  SOME” 

Every  good  magazine  in  the  country  is  sure  to  “get  some’’ 
of  our  advertising. 

Your  customers  are  sure  to  “get  some’’  of  these  magazines 
and  read  them,  and  sure  to  “get  some’’  desire  for 

VAN  CAMP’S 
PORK# BEANS 

They  will  come  to  your  store  to  “get  some.” 

That’s  your  chance  to  “  get  some  ”  profit. 

Better  “get  some”  from  j’-our  jobber  at  once. 

The  Van  Camp  Packing  Co* 

Indianapolis,  Indiana 


Tlesii  tools  pro  already  soil 

Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 

Egg=0=See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 


J 
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Bayer’s,  as . .  •  72I4 

Acorn,  . . 95 

Acorn,  No.  a . “7/2 

Safe,  No.  . . . 

White  Wax  Beans— 

Champion . 7° 

Winsom,  N.  V.,  No.  10, 1  dos . . .  3-6® 

Beans  (Pork  and  Beans— 

B.  &  M.,  No.  3,  plain .  1-35 

B.  8c  M.,  No.  3,  tomato  sauce .  1-55 

Campbell's,  No.  a,  plain . . . — . 90 

Campbell's,  No.  a,  sauce . . 9° 

Oxford,  No.  3 .  1  °5 

Narragansett,  No.  3,  tomato  sauce .  1 .37/5 

Van  Camp's,  No.  1,  sauce,  4  dor . 87)4 

Van  Camp’s,  No.  2,  sauce,  2  doz .  i-32/4 

Moore  &  Brady,  No.  3,  plain . 82% 

Moore  &  Brady,  No.  3,  sauce . 87J4 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .45 

Victory,  No.  r,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  9 jA 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . So 

Schimmel’s,  No.  1,  sauce . 65 

Schimmel’s,  No.  2,  sauce .  1.00 

Schimmel’s,  No.  2,  plain . 95 

Bunker  Hill,  No.  3,  plain . 77)4 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  2  doz . per  dot.,  1.80 

s-lb.  cans,  3  doz .  "  z.40 

i-lb.  cans,  4  doz .  “  -9° 

i-gal.  cans,  doz .  “  5  °° 

Snnnyside  Pork  and  Beans,  plain  or  In  sauce— 

3-lb.  cans,  2  doz . per  doz.  .95 

s-lb.  cans,  3  doz. .  “  -7® 

i-lb.  cans,  4  doz . .  "  *45 

i-gal.  cans,  doz .  “  3  “ 

Red  Kidney  Beans — 

ioan  of  Arc,  No.  2 . 82)6 

(artin  Wagner’s,  No.  2,  2  doz_ . 7254 

Van  Camp’s,  No.  2,  2  doz.  . . per  doz.  .77 A 

Com— 

Koralet .  z .  75 

Paris,  fancy  Maine .  x.i7)4 

American  Beauty,  extra  fancy,  Shoe  Peg...  .85 

Cream  of  Susquehanna . 95 

Baker's,  G.  W.,  whole  grain . 82^ 

Shoe  Peg,  Susquehanna . 80 

Shoe  Peg,  Osborn’s. . . . 70 

Mark,  crushed .  .65 

Rex,  No.  a,  Fancy  Whole  Grain . 67% 

Vanity,  No.  2,  Whole  Grain . 82)4 

Royal  Exchange,  Whole  Grain . 60 
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Peas— 

Tres  Fins,  100  cans .  14.00 

French,  very  fine,  100  cans .  13-5° 

French,  fine,  100  cans .  12. co 

French,  medium,  too  cans .  xo.75 

Boyer's,  Midgets .  1  •  75 

Boyer’s,  Extra  Sifted . . .  1  ■  45 

Boyer’s,  Sifted .  1  •  3° 

Boyer’s,  Early  June .  1  °5 

Jumbo  June  . .  100 

Little  Nell’s,  Baltimore . 6*'A 

Hermit  Brand,  No,  a . S2)* 

Beets — 

Red  Jacket,  No.  3,  small .  *-35 

Silver  Lake,  fancy.  No.  3 .  1  -®5 

Chatauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy . . .  1  °5 

Poland,  extra  fancy  Maine  . 9aJ4 

Spinach — 

Champion,  No.  3 .  1,10 

Shawnee,  No.  3 .  x* 10 

Farren's,  No.  3 .  l  c5 

Farren’s,  No.  . .  3-5° 

Sweet  Potatoes — 

Victory,  No.  3,  ados . . .  1 -2® 

Pumpkin — 

Silver  Lake,  No.  3 . • . -8s 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . 

Andrews  &  Co.,  No.  2 . 42)4 

Silver  Lake,  No.  to  x  doz .  **35 

Asparagus — 

Superior,  large.  No.  . . . —  3-5® 

Staple,  medium,  No,  2)4 .  3>0° 

Swan,  medium.  No.  2 % .  3-25 

Del  Monte  Tips,  No.  tJ4 .  3-°° 

Extra  Tips,  No.  1% . •■•••  2-9® 

El  Dorado  Tips,  No.  tJ4 .  2-8® 

El  Rio,  medium,  No.  254,  2  doz .  a. 75 


CALIFORNIA  CANNED  FRUIT. 

Apricots —  P"  doz- 

Extra  Quality . 

Extra  standard .  2  45 

Standard .  2.25 

Pears —  , 

Bartlett,  extra  quality.  aJ4s .  2  ■  “5 

Bartlett,  extra  standard,  aJ4s . .  2  ■  4° 

Bartlett,  standard,  2 %s, .  2  •  25 

Cherries — 

Extra  quality,  s)4s .  2  ■ 80 

Extra  standard,  2j4s .  2 -75 

Standard,  2 J4 .  2-55 

Peaches— 

Goddess,  No.  2)4,  ex.  stand’d  lemon  cling..  2.65 
Tioga,  No.  2J4,  ex.  standard  lemon  cling...  2.45 
Valley,  No.  2J4,  standard  lemon  cling .  2  30 


-11- 

Thistle,  No.  2  J4,  standard  lemon  cling .  2 . 25 

Agate  No.  a)4,  atandard  lemon  cling .  2.00 

Lake  View,  No.  a)4,  yellow  free .  2.10 

Oak,  Sliced,  Lemon  Cling,  No.  r,  4  doz .  1.45 

Columbus,  No.  2)4,  pie  peeled  yellow  free...  1 . 70 
Columbus,  No.  s}4,  pie  peeled  lemon  cling..  1 .90 
Plnms — 

Extra  standard  egg . ..... .  x  ■  75 

Extra  standard  green  gage  .  1.75 

Standard  egg . — . - . — - «...  x-6S 

Standard  gage . . .  1  ■  85 


DOMESTIC  CANNED  FRUIT. 
Apples — 

Wayne  Co.,  No.  10,  r  doz . 

Keystone,  No.  3,  2  doz . . . 

Blackberries — 

Farren’s,  extra  preserved.  No.  2 . 

Silver  Lake,  syrup.  No  2 . 

Nigger  Head,  No.  2 . 

Spring  Garden,  No.  2 . 

Blueberries — 

Loggies,  No.  2 . . . 

Loggies,  No.  . . 

Cherries — 

Silver  Lake,  pitted.  No.  a . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

Maryland  Leader,  white . 

P.  &  B.  yellow,  No.  3 . 

Gypsum,  No.  3,  pie . 

Pears- 

Silver  Lake,  No.  3 . — • 

Fowling  Creek,  good.  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  2 . 

Pride  of  Rochester,  fancy,  preserved.  No.  2 
Rhubarb — 

Silver  Lake,  No.  10,  x  doz . 

Strawberries — 

Anchor,  No.  a . . . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple- 

Acorn,  grated,  No.  a . 

Acorn,  E.  &  C.,  No.  a . 

General,  E.  &  C.,  sliced,  No.  a . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  a. . 

Singapore  Chunks,  No.  i)4,  4  doz . 

Wallace,  E.  8t  C.,  sliced.  No.  2 . 

Singapore,  cubes,  No.  iJ4,  4  doz . 

Wagner’s,  No.  r,  cocktail,  2  doz . 

P.  &  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes.  No.  1,  4  doz . . . 


а.  5® 

.85 

1  *3® 
*•35 

I.07J4 

■9® 

z.5® 

б. 25 


Z-75 
1.70 
a- 75 
1.40 

1.40 

1.25 

1.05 

2.40 
z  .90 


.90 
1. 00 
1  -4° 
>•75 

2.00 
1.90 
x.8o 
1.65 
x  ,6a 

1.40 

i.°5 
x  .30 
1 .00 
•97  K 
85 
•9® 
.80 


The  Paul  Taylor  Brown  Co’s 

S  l  ngat>ore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes' .  75/4 

“  _  y,  lb.,  sliced. . 77'A 

",  lb.,  cubes . 1.02J4 

"  x}4  lb.,  chunks . i.x-xoJ4 

"  1J4  lb.,  spiral  sliced . ) , 1  •  >5 

“  lb.,  smooth  sliced. . lx-22)4 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs-  do* 

Devilled,  No.  1,  4  doz . - . - .  ®.17* 

Devilled,  Ne.  2,  2  dos . . .  3  ■  *5 

Clams— 

Gold  Label,  No.  1,  4  dos . « .  x  05 

Star,  No.  1,  4  doz . . . 95 

Lobster — 

B.  8c  M.,  No.  1,  flat,  4 doz .  4-45 

B.  Sc  M.,  No.  %,  flat,  4  doz . . .  4® 

B.  8cM.,No.  1,  tall,  a  doz . . .  4-3S 

B.  8c  M.,  No.  dat>  4  doz .  3  ®o 

Star  brand,  No.  'A,  flat,  4  doz .  x.25 

Star  brand.  No.  1,  tall,  4  dox.._ .  3.95 

Star  brand,  No.  1,  flat,  4  doz.... .  4.eo 

Shrimps — 

Peerless  Brand  (Barataria),  dry,  No  x, 

2  doz . •••••  >  >754 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1,  2  doz . 

Cotton  Bale,  pickled,  No.  1,  a  doz .  x.xo 

Mackerel — 

Pickert’s,  soused,  No.  3,  *  doz . .  3.15 

Underwood,  soused,  No.  x,  4  del .  1.50 

Underwood,  soused,  No.  2,  2  dee. . 

Oyster* — 

Boyer's,  No.  x,  2  doz..,„ . 

Boyer's,  No.  2,  2  doz..... . . . -•■•• 

M.  8c  B.,  No.  1,  a  doz.. . . 92K 

Stewart's,  No.  2,  2  doz....... .  1.05 

Stewart’s,  No.  1,  2  doz. . 85 

Victory,  No.  1,  2  doz... . .  8754 

Kippered  Herring — 

Maconache's,  2  doz.,  plain. .  z*477« 

Gold  Label,  No.  1,  spiced,  4  doz . tj 

Salmon— 

Gibralter,  Sockeye,  No.  1,  tall .  1 .90 

Gibralter,  Sockeye,  No.  H,  .  1  -25 

Hapgood’s,  No.  1,  tall,  4  doz .  1.9® 

Hapgood’s,  1  lb.,  flat,  keys .  2.25 

Porter's  Best  extra  fancy,  Sockeye,  No.  1, 

tall,  4  doz . —  x*7° 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.35 


2.45 

•92X 
X  .80 


THE  BETTER  KIND 


Will  He 

Care 


Every 


Has 

Red  Band 


Guaranteed  to  comply  with 
National  Pure  Food  Law 

Packed  in  sealed  glass  tumblers 
which  can  be  utilized 
by  the  consumer  when  empty 


Hillers  BEST  Preserves 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horseshoe,  No.  i . . . .  1.47^ 

White  Bear,  red,  No.  x,  tall .  1.30 

White  Karen,  . 95 

Plata. 

Chancerelle,  %\ ,  key .  95.00 

La  Champagne,  %s,  key .  17.00 

Billet,  small  yK% .  14.00 

Tricolore,  %s .  9.00 


SARDINES — Beaslen. 

L*  Champagne,  V’».  key . - . 

C.de.u,  U’t,  key . „ . . 

Imported— 

French, 

V»,  Martel. . 

V*.  Martel. . 

Morel,  K«.bonelert.„. 


«S.eo 


9  75 

...  13  So 
.....  17.50 


Vs,  Inna,  100  can.....— .  3.40 

Vs,  Raven,  key,  ioo  cans .  3.27V 

.,  Underwood’.,  50  cun.. . . . .  3.9s 

«,  Irma,  $o  cans. . _. . — . . .  3.45 

a,  Harbor,  48  cans,  wrapped . .............  3.40 

Is,  Continental,  key,  48  can. . — 

.,  Blanch vtUe,  jo  Sana .  ..30 

V>,  Inna.  100  can. . „ .  3.65 

V.,  Continental,  key,  100  can. .  3.40 

}^s.  Owl,  key,  100  cans . .  3.52V 

Gold  Label,  Vs,  oil,  100  cue. .  6.  40 

"  Vi  mayonnaise  dressing,  100  cans  6 •  40 

"  V*.  “  “  50  can.  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MBAT8. 

Corned  Beef.  Per  dor. 

Armoar'.  Teribest,  with  key,  No.  1,  t  de. .  1.40 

“  "  with  key,  No.  a,  1  do. .  ..35 

Felrbank’s,  with  key,  No.  1,  2  do. . — .  1.35 

“  with  key,  No.  2,  1  do. .  a.  25 

“  with  key,  No.  6,  1  do. .  7.00 

“  with  key, No. 14,  dor.,  per  case  8.15 

ulbbr’s,  with  key,  No.  1,  «  dor . s.35 

'•  with  key,  No.  a,  1  do. .  ..35 

Chipped  Beef. 

No.  1,  e  do. . _ .  s.oo 

No.  V,  2  do. .  s  .40 

Glass,  No.  %,  a  dos .  1.50 

Glass,  No.  r,  a  do. .  2.50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dor.  2.77  V 
Beechnut  Sliced  Beet,  No.  V, glass  jars, per  dor.  1 . 70 
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Actn.  Sliced  Smoked  Bool. 

Large  tine,  2  dos . . . . . 

Medium  tins,  4  dos. . — . 

Medium  tins,  1  doc... . . . . 

Small  tins,  4  do. . . . 

Large  glass  jars,  1  doc...— . . . . . 

Special  jars,  1  dos . . . . . . 

Junior  jarc,  a  dot . 


Blicad  Bacon. 

Beechnut  Bacon,  No.  i,  giau  jarc . 

Beechnut  Bacon,  No.  %,  glam  jars . 

Acme,  large  glace,  1  dot. . . . 

Acme,  junior  glass,  2  dos . . . 


Per  dos. 

.  a.  60 
_  1.6» 

.  1.  *5 
1.00 
..  *  8s 
2.60 
..  1  60 


»  5« 
r-55 
*•75 
1. 60 


Ronot  Bead. 

Fakrbmk’s,  No.  1,  c  doc . — . 

Fairbanks,  No.  »,  1  doc.— — . 

Armour's,  No.  i,  a  dos . — ... 

Armour's  No.  a,  1  dos . . . 

Libby's,  No.  1,  2  dos _ _ _ 

Libby’s,  No.  2,  1  doi . . . . 

K lagan's,  No.  1,  2  dos . — — . 

K lagan's.  No.  a,  1  dos . . 

Lunch  Tongue. 

Falrbank'i,  No.  1,  •  dos . . . 

Libby’s,  No.  1,  t  doc _ _ 

Armour’s,  No.  1,  c  doc.. . . . 


Whole  On  Tongue. 

Falrbank'i  No.  a,  1  dos— . . — 

Libby's,  No.  *£• 1  doc. . .  . 


•  35 
*•35 
1.40 
*•35 
*•35 
*•35 
1. *5 
2.27  V 


.....  a  .so 

-  a.  90 

.  *7» 


7-00 

10.00 


Potted  Boa  or  Ox  Teagme. 

Armour’s  Terlbect,  No.  V,  4  doe.— . 45 

Armour's  Vorlbest,  No.  %,  *  dee. . ,,  .80 

Libby’s,  No.  V,  4  doe - - - - —  .44 

Libby's,  No.  V.  4  doe. . . . . — .  .80 

R.  &  R.,  No.  Vi  4doi .  1. 15 

R.  &  R.,  No.  Vi  *  do* .  1.95 

Potted  Chicken  nr  Turkey. 

Armour's — 

No.  if,  4  dos. . . . . . . . .  •*7X 

No.  V.  *  dos . . .  1.4s 

Libby's— 

No.  V,  4  dos . 85 

No.  Vi  *  dos .  1.50 

R.  &  R.,  No.  Vi  4do* .  1.75 

Boned  Meats. 

Curtice  Brothers,  “  Blue  Label"—  For  Dos. 

Chicken,  No.  V .  *-85 

“  “  * .  5 .00 

Turkey,  “  V .  2.85 

“  “  * .  5.00 

Whole  Rolled  Ox  Tongue,  No.  t .  11 .00 

Whole  Ham,  No.  1 V— .  .  9.00 

Whole  Ham,  No.  a% .  *3.50 
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Devilled  Meats. 

Curtice  Brothers,  “  Blue  Label”— 

No.  50*. 
Per  Dos. 

•  •••••••eeeeooooooooe  X  •  JO 

•  mi . .  X  •  50 

. . .  ■■10 

.  ■ .  xo 


Tongue...... 

Chicken . 

Turkey . 


No.  10  os. 
Per  Dor. 
*•50 
*•50 
3*5 
3  *5 


Curtice  Brothers, 


Potted  Meats. 

"  Blae  Label"— 


No.  V  Tin. 
Per  Do*. 

No.  V  Tin. 
Per  Dos. 

HlIB . . . .  i 

.  **5 

*  *5 

Tonga*  — . . 

Chicken . . 

. — .  i.  25 

...MH4.  X  .9$ 

*  *5 

3. CO 

Turkey..,. . - . 

.  *  95 

3.00 

Soaps. 

Snider’s  Tomato  Soap —  ^  per  doc, 

3  lb.  cans,  a  dos . . . . . .  1.3s 

s  lb.  cams,  a  dos . . . . .  * .  35 

1  lb.  cans,  4  dos . . . . . .  .90 

Gallons,  cans,  V  dos . . . . .  J  oo 

Schlmmeri,  assorted.  1  lb.,  4  dos...—.. . — .  . 84 

Campbell’s  Assort  ,  No.  1,  4  do* . . . 85 

Campbell’s  Special  Assort.,  4  do* . . . 87V 

Schimmel’s  Assort.,  No.  1,  4  do* . 85 

Curtice  Brothers,  '<  Blue  Label  ”— 

Quests.  Pints.  M-Ptnts. 

Per  Dos.  Per  Dos.  Per  Dos. 

Consomme . . .  3.15  1.73  *.05 

Boalkm . . . — -  3.15  1.75  s.sj 

Beet . — . — .  3.15  1.75  1. *5 

Julienne.. . — . .  3.15  s.75  1.15 

Printanier  . .  3. *5  1.75  1.15 

Vegetable  •eeeecooooeooeeeeee  3’  *5  X.  75  I. SJ 

Tomato— . . .  3.15  1.75  s.25 

Ox  Tail- . „....  3. *5  1.75  x.ij 

Mock  Turtle .  3.15  s.75  i.*j 

Tapioca  Crecy . — .  3.15  x.75  1.15 

Pea.—..— . . .  3.15  s.yj  i.aj 

Mutton  Broth . .  3.15  1.75  1.15 

Clam  Chowder— .  3.15  1.75  1.15 

“  Broth .  3.15  1. 7j  1.S5 

Chicken  Gumbo..—.  3.15  1.75  1  .«5 

Mulligatawny .  3.15  s.75  1.15 

Chicken .  3.15  1.75  j.ag 

“  Broth .  3.15  1.75  1.25 

Green  Turtle .  6.50  3.50  s.oo 

Terrapin .  7.25  3.75  a. *5 
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CANDIES  AND  CONFECTIONERY. 


Croft  &  AHcn  Co.- 
Extra  Mixtures— .... 


Cream  Jeky  Mixtures 
Klcroften  Mixtures.... 
Nobby  Mlj 
CadeUa  Ml 


..30-lb.  ^pails 


—15-lb.  boxes 
..30-lb.  pails 


Fine  French  _ 

F  reach,1  Creams. . . 

American  Mixtures... 

Variety  Cut  Grope.... 

Darling  Mints . — 

Golden  Drip  Bar. 

Soar  Balls . 

Pan celia  Cream  Chocolate  ..... 

I  X  L  Assorted  Chocolate. . .  " 

Xing  B  Assorted  Chocolate— .  » 

No.  1  Fine  Assorted  Chocolate...  " 

NonperieJ  Drop* . . . .  ** 

Chocolate  Covered  Cxrxrxeia .  “ 

Dairy  Chocolate  Chips . . ss-ib.  palls 

Chocolate  Mints...—— — ...30-ib.  pells 

Honey  B  Comb— . . . ax-lb.  palls 

Cream  Cocoanut  BaBs . . . e6-lb.  pails 

Cream  Pegpmmlnt— . . yo-lb.pall* 

Wellington  Caramels  — _ _ tc4b.  palla 

Tromm  Milk  «  _ jo-lb.  palls 

Soft  Jelly  Gum  Drape.... -  •' 

Smuin* 

Jury  Beans... 

Winter  green  1 
Mint 

Assorted  •’  _ _  • 

Coneenatloo  “  — _ sE-lb.  _ 

C.  ft  A.  Crown  Stick  _ 30-*.  palls 

Pancella  Chocolate,  r-lb.  boxes,  30-lb.  oases 

Rock  Candy,  setortod  . — io4b.  boxes 

Penny  goods . —.—so  boxes  In  case 


Per  lb. 
.08 

28 

•  ss 

. *3 % 
.ofH 
•o*V 
.08V 

.08* 

•  so 

.08V 

•SlV 

-SS 

«3V 

•*‘V 

•*3 

.is 

.it* 

SS 

.10V 

■09V 

.01 

.10 

•7X 

.10 

.08 

38 

09H 

•  **X 

•  »9 % 

4.50 


CATSUP.  Per  Dos. 

Beef  Steak  Catsup,  Medium . — ...  s.oo 

Campbell’s,  No.  8,  t  do* . .  g.14 

Campbell's,  No.  8,  Tobasco . 87M 

P.  P.  Co  ,  Spiced,  No.  32,  5  do* .  *.35 

Home  Made.  No.  8,  4  dor . 65 

Waldorf,  medium,  12  o*.,  screw  top,  a  do* . eaV 

Snider's  Catsup  :—  ’  71 

Bints,  1  do*. ..... ...... ........  s.zo 

V  -pints ,  1  dos... ......... ............  1 .3* 

Quarts,  1  doe. . . .  jaj 

Gallons,  6  jngs  In  crate. . . . per  jug  .*5 


Bought  Simply.  Because  She 
Liked  the  Glass  Package 


It’s  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn’t 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft’s  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  “Grocery 
World’*  when  you  write? 


40  cents  a  pound 

Packed  In  V*lb.  iors,  6  and  12-lb. 
boxes 


CROFT  €)  ALLEN  CO  (  Pennsylvania  .  . 


You  Wouldn’t  Stand  It! 

TJ  Merchants  wouldn’t  stand  in  other  lines  what  they  stand  in 
buying  future  canned  goods — buying  a  certain  quantity  and  get¬ 
ting  half  of  it. 

*f[  Buy  Blue  Bell  or  Clover  Farm  canned  goods  and  get  all 

you  buy.  Doesn’t  that  appeal  to  you  ?  We  sell  these  goods  to 
the  jobber  on  ioo  per  cent,  delivery  contracts,  and  he  will  sell 
them  to  you  in  the  same  way. 

These  brands  are  the  best  canned  goods  packed  in  Maryland. 

Strasb&ugh,  Silver  (•)  Co. 

Aberdeen,  Md. 


the  Housekeeper  if  You 
to  Hold  Her  Trade :  : 


Most  housekeepers  have  a  lot  of 
trouble  getting  brooms  that  please 
them — you  know  how  particular  they 
are.  We  are  making  brooms  to  catch 
the  trade  of  this  class  of  people.  Is 
there  any  doubt  in  your  mind  that  you 
can  sell  such  brooms — and  keep  on  selling  them  ?  If  there  is  we  will 
dispel  it. 


Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 
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ketchup. 

Blue  Label”  Tomato  Ketchup:— Per  Case. 


Curtice’ i 

Small,  is  bottle*  In  ca*e  ..... 
Medium,  95  bottles  in  case . 
Large,  ia  bottles  in  case.... 


3.00 

4-75 

3*75 


CHOCOLATE  AND  COCOA 


Walter  Baker  &  Co’s 
Premium,  ia  to  15  lbs  ********** 

Caracas,  sweet,  6  lb* . 

German,  sweet,  xa  lbs.. . . — . . 

*  Auto,  sweet,  6  lbs . . . «• . — . . **•• 

Cocoa,  X-lb.  cans,  x*  lbs.  In  bon........*.—.. 

Cocoa,  )4-lb.  tins,  6  . . 

W.  H.  Bakers:— 

Best  Cocoa,  H-lb.aixo_ . . . P«lb. 

<•  J4b.  “  . — . 

Premium  Chocolate,  X*.  is  lb* . — . 

“  X*.  11 1*5* . . . 

Best  Sweet  Chocolate,  1-5S,  6  lbs . — 

Best  Sweet  Chocolat*,  i-js,  12  lbs . a* 

Hershey’s— 

Milk,  X s,  6  lb . pot  bo* 

Cocoa,  Kjpp’s,  X-lb.  tins,  1  lbs.. 

“  Van  Honten’s,  6-lb.  bo: 

'•  *•  Mb. 


Per  lb. 

•  35 
.30 

•  *5 

•  3° 

•3* 

•33 
■  34 
.34 
•34 
.22 


••  Huyler**,  X*.  6  lb . . .  -43 

«  “  X», «  lb . 45 

Bensdorp’s  Royal  Dutch  Cocoa,  ta-lb.  cases— 

Per  can.  Per  doz. 

2. *7 
3.60 
7.08 

Per  lb. 
•  55 

ensdorp’s  Chocolates,  Mb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

..  -4* 


X-lb.  rou 

X-lb. 

x4b. 

nd  c&m 

.19 

.30 

«« 

•*. •<••••*•*•••••  •• 

•59 

it 

jo  cams  In  cua 

•07 

S-lb. 

i« 

. . 

*•75 

>•••••*  •••••••*••< 


.28 

.28 


Queen,  4  to  lb . 

Sweat  Vanilla,  4  to  lb., 

”  8  to  lb-., . 

Plain  Cooking  Chocolat*,  X4b.  cakes . 3° 

3 looker's  Cocoa  Powder— 

X-lb.  tins,  2  dor.  in  bo* . P*r  doz.  1.88 

X-lb.  tins,  2  doz.  in  box. .  “  3-5° 

i-lb.  tins,  x  doz.  In  box. . . .  "  6.5° 

5-lb.  tins,  x  doz.  In  case . ; . per  lb.  .5a 

xo-lb.  bags,  x  dot.  In  case.  “  “ 
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Wilbur’s  Cocoa — 

Breakfast,  i^-lb.  tins,  6-lb. 

“  X->b-  da*.  6-lb. 

Wilbur’s  Chocolate — 

Premium,  X*,  xs-lb . .... 

Sweet  Clover,  X*i  6-lb . 


r  lb. 
rib. 


•35 
•  34 


,.„.perlb.  .33 

,.p*rbox.  1.60 


Hooton  Cocoa  and  Chocolate  Co.— 


.22 

1.55 

Cocoa,  labeled,  js. . 

. . 

•  4* 

x-lb.  tins, 

psrtfn, 
X-lb.  tfns. 

•7* 

per  tin. 

•37X 

X-lb.  tins, 

per  tin, 

•  «9 

Lowney’s  :— 

Premium  Chocolate,  6-lb.  boxes,  1*  boxes 

In  case,  X4b.  packages . . . 3® 

Premium  Chocolate,  ie-Ib.  boxes,  6  boxes 

In  case,  %-\b.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  x*  boxes 

In  case,  X-lb.  packages . 36 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

in  case,  X4b.  paokages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  X-lb-  packages . 3° 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case  #-\b.  packages . .  .30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X^b.  packages . .  .3° 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box.. . . . perbox  x.75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  fifth-lb. 

tins . * . 4® 

Cocoa,  xa-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . * . . 

Cocoa,  6-Ib.  boxes,  1*  boxes  ia  case,  X-lb. 

tins . . 
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Cocoa,  6-lb.  boxes,  xa  boxes  In  case,  X-lb. 

tins . . 

Cocoa,  ia-lb.  boxes,  6  boxes  in  cash,  K-N>- 

jins . * . * . . . 

Cocoa,  ia-lb.  boxes,  6  boxes  In  case,  x-lb. 

tins . . . 

Cocoa,  s-lb.  screw  cap  cans,  xo  cans  in  case, 

5-lb.  tins . . . . . 

Diamond  Chocolate,  tweet,  X-lb-  pkgs- 
61b.  boxes,  12  boxes  In  case . per  lb. 

<1  l(  g  <1  II  II 

xa  “  0  ••••••  , 

"Always  Ready"  Sweet  Cocoa  Powder, 
1 -lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

61b.bxs.,isbxs.lncase,  X  lb.  tins  “ 
X-lb. tins,  61b.  bxs.,  is  bxs.  case  " 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft’s  Cocoa  and  Chocolate— 

Swiss  Milk  Cocoa,  X-lb.  jars,  6  and  x*-lb. 

boxes . . . 

Croft’s  Cocoa,  |s,  a  doz.  In  box . 

“  “  X®.  6lb.  " 

“  "  X*.  6  lb. 

•*  "  5  lb.,  6  cans  In  box  ... . 

“  Swiss  Milk  Chocolate,  48  S<-  cakes.. 
“  Premium,  Ut,  is  lb.  “ 

«  "  X>.  xalb.  “  ••• 


*#•*•*##*#*****■ 


.38 

.38 

•  4° 

•  4* 

•*7 

•a7 


•33 

34 

.33 

r-75 


.40 

1.85 

•  33 

•  3a 
.30 

1.50 
. 3 * 
•3° 


MUk  Chocolate— 

40  3-cent  cakes  In  box,  24  to  halt  case. . lo 

40  "  “  48  to  case . ....  .fo 

24  5-cent  oakes  in  box,  24  to  half  case . 78 

*4  "  “  48  to  case . 7* 

CONDENSED  MILK. 

Eagle,  4  dot .  6.25 

Eagle,  2  doz .  3'J5 

Challenge,  4  dot .  3‘*5 

'  '  .  3 -90 

.  4*  45 

.  4.20 

.  3-  5° 

.  4.20 

..... .  1.90 


KNICKERBOCKER  CHOCOLATE  CO 

Hasty  Lunch  Chocolate — 

/--lb .  decorated  cans,  12-lb.  boxes . per  lb. 

gib.  "  “  244b.  "  .  “ 

Special  10-c.  packages,  30  to  box.. ..per  box, 
Blue  Ribbon  Breakfast  Coooa — 

Decorated  X-lb.  tfns,  61b.  boxes . . . 

"  X-lb.  “  is4b.  "  . 

Bedford  Cocoa — 

Labeled  X-lb.  cans,  6-lb.  boxes., . 

'*  xa-lb.  "  . 

"  64b.  “  . . .... 

. ...  11  124b.  "  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  X*.  6-lb.  boxes . 

"  Xs,.z-lb.  "  . . . . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

ii  ms*  an  «*  ** 

3‘c-»  7*  . — • 

Premium  Chocolate — 

XJb.  cakes,  x*4b.  boxes . . . 

g-lb.  “  a44b.  "  . 


.30 

■a9 

2.10 

.36X 

•36 

•  a9X 
.29 
•3*X 
•3* 

..6X 

.  26 
*•35 

1.4° 
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Defiance,  4 doz.. 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Red  Cross . . 

Peninsular . 

Leader . . 

Banner, 4  dos . 

Star,  4  dos . . 


4® 

35 

90 

10 

4* 


EVAPORATED  MILK. 

Peerless,  family  size,  4  dos .  3  4° 

Peerless,  5c.  size,  4  doz .  1  -9° 

Yacht,  family . 

St.  Charles,  family  size,  4  dot... .  3  75 

St.  Charles,  hotel  size,  2  doz...„ . 

Silver  Cow,  5c.  size . 6  dox.  2.83 

Pet,  10-c.  size,  4  dos . per  case  3.65 

Pet,  5-c.  size,  6  do* . per  case  a  65 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family . . .  3  35 

Van  Camps,  4  doz.,  large .  3  -9° 


HIRES  CONDENSED 

MILK  Per  case. 

Hires  Con¬ 
densed  Milk 

Queen .  4.25 

Blue  Ribbon .....  3.95 

Premium .  3-95 

Silver .  4.50 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Milk 

Packed  in  cases  of  Forty- 
eight  ao  oz.  cans. 

Less  than  fiva 

cases.. .  3-85 

Five  cases  or  more .  3-80 

Twenty-five  cases  or  more...  3.75 
Fifty  cases  or  more .  3. 70 


}s.6° 


You  Can  Have  the  Best 
Corn  Flake 
Business  in  Town 


\Toastz6 


5*.  1 


..  i 


Grocers  find  Corn  Flakes  becoming  as  staple  and  important  as  teas  and  coffees.  Such  business  is  woitli 
having  and  the  way  to  get  it  right  is  by  selling 


TtlaltaDifa 


They  are  the  most  crisp  and  tasty  corn  flake  on  the  market  and  the  biggest  boxful  for  a  dime, 
make  the  best  selling  proposition  for  you  because  the  best  value  for  your  customers. 

UNIVERSAL  COUPONS  IN  EVERY  CASE 

Malta  Vita  Pure  Food  Company,  Battle  Creek,  Mich. 

E.  C.  HARDING  <&  CO.,  Philadelphia  Representatives 
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COCOANUT. 

Schzpp'i  Shredded,  W-lb.  pkgz.,  15  lbs.  to  cue 
“  “  %  lb* . 

Dunham's,  5-cent  package . 

;;  %• . 

“  and  %* . . . L! 

Franklin  Baker  Co’s— 

Brazil,  70  #-lb.  packages . 

"  35  «  lb.  "  . 

"  38  )f-lb.  and  16  X-lb.  packages . 

Brazil,  18  i-lb.  packages . 

'*  Shred,  in  pails,  ao  lbs . 

“  “  In  boxes,  35  lbs . 

"  “  In  barrels,  iso  lbs . 

Table  Talk,  Thread,  In  pails . 

“  “  Inboxes . 

“  "  In  barrels,  140  lbs . 

Bakers’,  Macaroon,  barrels,  140  lbs . 

“  Slice,  “  no  lbs . 

‘  Strip,  "  iso  lbs . 


Per  lb. 

■  23% 

,aa% 

■29 

.36 
.38 
.26  J* 

3.50 

3.50 

3.50 

3.50 

.11 

.10% 

.10 

,zi 

■  20% 
.10 
•20% 
■20% 
.20% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Butter  Crackers . 08  oS% 

Oyster  “  . 08  .08X 

Win.  Scroll...... . . . IO  ,iou 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins' Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 01%  .08 

Brown  Edge  Water .  lo 

Butter  Thin .  X2 

Clover  Mixed . . .  ,08 

Cocoanut  Ripple .  IO 

Cocanut  Taffey  Bar  .  ,12 

Cookie  Mixed . 08U  .00 

Crystal  Bar .  .oq 

Fig  Bars .  .10 

Frosted  Spiced  Wafer .  .00 

Fruit  Cookies . 08  %  oq 

Fruit  Gem .  ,08 

Grandma  Cookies . .  ,oS%  .09 

Honey  Jumbles.  XX . 09%  .10 

Honey  Brook  Crisp .  .09 

Iced  Charter  Oak . .09 


-a  a- 

Iced  Ginger  Tablet .  .  ©8 

Iced  Honey  Jumbles . og%  .10 

Iced  Vedette  Wafer . 07^  .08 

Lemon  Bar . 08j£ 

Man- in-the- Moon .  .08 

Milk  Lunch . . . ©7  07% 

Orange  Cookie* . . . Q1%  .©8 

Quaker  City  Mixed . 07%  .c8 

Salted  Strips . ©8#  .03 

S.  Itines . . .  .  I2 

Soda  Biscuit  XXX . .06%  .  07 

Spiced  Wafers . 07*4  .08 

Sunshine  Cookies . . . 07U  .08 

Vanilla  Wafers  XXX .  .18 

Water  Crackers  Star . 0634  .07  . 

Package  G^ods —  Per  doz. 

Animals . 50 

Butter  Thin .  1 .00 

Gingerettea .  x.o> 

Gold  Medal  Soda  (small) . 50 

‘‘  "  (large)  . 90 

Graham  Wafers .  1  co 

Ivinettes .  x  00 

Milk  Lunch .  i.Co 

Our  Ginger  Snaps .  50 

Pink  Tea .  1 .©© 

Sugar  Snaps . . 

Saltona  Biscuit .  1  0> 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia, Connecticut,  Rhode  Island,  Massachusetts. 


Wein  Sen! ,  In  bbls . . . ••••••#. .per  gal. 

u  x  gallon  stone  jars  . per  jar  .75 

"  $  gallon  kegs . „...perkeg  2.50 

Prepared  Mustard,  in  bbls . per  gal, 

“  “  la  15  gallon  kegs. .per  gal. 

"  ‘  In  10  “  ■■ 

"  “  In  S  “  "  .*5-. 40 

"  “  Jn  a  gallon  flails... per  pall  .75 

Prepared  Special,  with  spoon,  3  dot.  In  cue,  + 

per  doz .  95 

"  Sifting  top,  2  doz.  In  case . per  doz.  .46 

"  with  Horse-radiah,  a  doz.  In  c 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  cue,  per  doz.  1 . 1 5 
"  “  with  Horse-radish. p.  dz.  i.ij 

Stone  Pots,  large  size,  1  doz.  in  cue. ..per  doz.  1.75 
“  “  with  Horse-radish. p.  dz.  1.75 


per  doz . \  .95 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Kmmenthaler  Swiss  Cheese,  Selected  tub . 34 

. . loa f,  ,aj 

Sap  Sago,  3  to  a  ib . cuk,  per  lb. ,.  18,  less  .  22 

Roquefort  Cheese,  12  in  case. .per  lb.,  .32)4  “  .34 

Parmesan,  loavesabout  30  lbs . loaf,  .27,  cut  .32 

Edam  Cheese,  12  in  case...cue,  10.50,  single,  .90 

,,  In  tin . per  lb.  .36 

“  i-ib.  tins . per  case  3.25 

Camembert,  In  wood  boxes. . per  doz.  2.75-3.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . .  X-4j 

Parmesan,  grated,  ready  for  use,  luge  bottles, 

per  doz . . 

Parmesan,  grated,  reedy  tor  use,  small  bottles 

P«r  doz . . .  x 

Ounutzer  Hand  Cheese,  100  In  box  . .  2.25 

Edelweiss, Romatour  and  Bier-Kase,..per’doz.  4.00 

American  Swiss,  No.  1 . loal  .16  cut  .19 

"  “  Square  loaves.  No.  1,  about 

t  ,*S  lbs.  each . . . perlb.  .16 

Llmburger  Cheese,  No.  1 . box,  18  ;  %  box, 

18;  less . . .  .29 

Muenster  Cheese . _ . . . ]],.  .18 

Brick  Cheese,  No.  1 . . . ]  n  #xg 

English  Dairy  Cheese . “  \i7lA 

Pineapple  (Picnic  also),  6  In  boot*..... ..per  box  3.00 

“  (Gem  size),  6  In  box .  "  a  25 

Roval  Luncheon  Cheese— 

Dinner  else,  1  doz.  In  case . per  doz.  4^50 

Lunch  size,  a  doz.  in  case .  <<  2 .40 

Picnic  size,  2  doz.  In  case .  11  1  at 

Trial  size .  «<  x  oo 

MacLaren  Imperial  Cheese,  Club  f.ize.per  doz.  1 '00 
„  “  "  No.  x size  “  2.40 

Roquefort  “  large  size  “  2.05 

_  “  “  “  smaUsize  «  1.45 

Fromage  de  Brie,  M.  C.  C.,  x  In  box. ..per  box  x.55 
‘‘  d’lslgny,  “  6  in  box...  “  x.k 

Wm.  Tell  brand,  12  In  box .  “  x  ,Q 

Neufchatel  (Cow  brand),  *5  In  box . per  box  i!os 

Star  Cream,  or  Phlla.,  13  •*  ....  “  a.2o 

Miniature  Cream,  or  Phlla,  is  "  ....  , 

Hand  Chceee,  8  doz .  < 

“  4  <<  . "  , 

"  4  “  Thuringer . ....  • 


1. 10 
i-35 
.70 

.85 
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Farmer  Hand  Cheese,  4  doz.  In  box. ..per  box  1.45 

Schutzen  Cheese,  ra  In  box  ....„ .  “  j  35 

American  Mountain  Cheese  (Alpen  Ease),  50 
1 -lb.  packages . . . .-perlb.  .18 

IMPORTED  AND  AMERICAN  MEATS  ANI 
SAUSAGES. 

Westphalia  Ham  (marked  weight). . per  lb.  .48 

Wiener  Wuretel,  16  In  tin . . per  doz.  4.75 

Culsbad  Speck  (Imported  Bacon) ....  “  .33 

Imported  Cervelat  Sausage  (Rolffi) . per  Ib.  48 

Imported  Frankfurters . per  doz.  3.75 

Goose  Breasr  Imported,  muked  weight, perlb.  .65 

Patede  fois  Gram,  small  size . per  doz.  3.00 

American  Hol*teiner..by  bbl.  1*  less,  per  lb.  !i4 

“  Landjager,  short . . . perlb.  .34 

“  “  long . " 

“  MortadeUa,  Dry  . perlb.  .35 

“  Knack wurst,  35  In  box,  per  box, 

<4-75 . per  doz.  1.40 

Cervelat  (K),  50  and  toe-lb.  boxes, 

,ao%;lea* . . 

“  Cervelat,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .19;  less. . 

“  Cervelat,  Crescent,  50  and  100-lb. 

boxes,  .16;  less . . . 18 

“  Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  .14;  lees . ,5 

Cervelat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .23^;  leas . .14 

“  Salami  (E),  50  and  100-lb.  boxes, 

■  20;  less . . 

“  Salami,  Bine  Ribboan,  50  and  100- 

lb.  boxes,  .18;  leu. . 

"  Salami,  G.  A.  P.t  50  and  100-lb. 

boxes,  .16;  leu . . . 17 

“  Tongue  Sausage . perlb.  .18 

11  Smoked  Braunschwelger  Liver  Sau- 

.  . . . . per  lb.  .15 

“  T rfrf  Kff  . . .  ^  ^  n 

**  Petit  Ddicateia  Frankfurters,  plain, 

P«r<i©* . _ . .  1. 00 

*'  Petit  Delicatess  Frankfurters,  with 

Sauer  Kraut . — . per  don.  i  .00 

Lebanon  Beef  Bologna . perlb.  .x* 

“  Paprika  Speck. . . “  .xg 

Mettwurst,  half-round . .. .  ««  x6 

Liver  Sausage  (Special),  truffle  .goose"  or  sar- 

dellen . . . perlb.  .>4 

Smoked  Thuringer  Blutwurzt . . ••  tI8 

"  Pfefferwumt. . •*  ,xg 


Lamb  Tongues 


PICKLED  MEATS. 


(Derby  Brand),  pint  glass  jars. 

P*1  <1°* .  4.75 

(Derby  Brand),  quart  glass  jan 


(l£at>y  Brand),  io-ox.  jars, 

per  doz . .. .  3  50 

Calves'  Head,  In  round  tins . .....per  doz.  x.65 

Pickled  Meats,  in  glass .  «  1  00 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig's  Feet.) 


The  Ohio  Blue  Tip,  Double  Dip 


SAFETY 

MATCH 


is  the  only  one 
that  never  gets 
soft  and  never 
drops. 

All  Jobbers.  Prices  Will  Interest  You. 

OHIO  MATCH  SALES  CO.,  New  York,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


Give  Me  Some  Fresh  Roasted 
- Peanuts - 

You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

Acme  Peanut  Roaster 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


The 

Progressive  Merchant 

supports  the  Pure  Food  movement.  He  understands 
the  consumers’  demand  for  quality  and  meets  it  by  hand¬ 
ling  honest  goods.  He  knows  the  regard  in  which 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  that  contain  no  preservatives) 

are  held  by  the  public  and  that  they  are  known  by  State 
and  Federal  authorities  everywhere  to  meet  the  require¬ 
ments  of  all  Pure  Food  Laws. 

That  is  why  Heinz  products  are  always  found  in  up- 
to-date  stores  where  the  principles  of  high  quality  are 
observed. 

Anything  that’s  *  HEINZ  ”  is  Safe  to  Sell 

Ask  us  about  our  free  Retailers’  Advertising  Sendee. 

H.  J.  HEINZ  COMPANY 

Pittsburgh  Chicago  London 


New  York 
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Beet  Salad,  In  glass . per  do*,  i.oo 

<■  “  In  pint  jars,  glass . 

•<  ••  In  quart  jars,  glass .  M 

Lamb  tongues,  In  glass . •••••  ‘  1  60 

HOLLAND  AND  SCOTLAND  HBRRj£^®‘ 

pSs. 

HoUand  Herring,  mixed,  “Y.  M."  XbM.S-S*  60-75 

•«  milkers,  “  %  bbl.  6.50  7S-85 

«  mixed,  Standard,  bbl. 

54  bbl, .  5-  50-6  -50 

Holland  Herring,  mUkera^Sundard,  bbl. 

Scotland  Herring,  mlxodj  large  fails,  bbl. 

X  bbl.  8.eo . 

««  milkers,  large  fulls,  bbl. 

X  bbl.  8.00 . . 

Marlnlrte  Herring,  Imported,  about  40  In  pall.  i.«5 

Roll  Herring,  Imported,  about  *5  InpalL . .  100 

Spiced  Hetrlng,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  (toy . P*r  'b.  x5 

Matjes  Herring . P*r 

BISMARCK  HERRING. 

Pint  sl*e,  round  tins,  with|key . per  tin  .20 

Quart  “  “  “  .  ,,  *35 

2  Ot  “  “  "  .  -55 

4  Ot.  *•  "  “  .  “  110 

SMOKED  DELICATESSEN  FISH,  IN 
SEA80N. 

Roll  Mops,  4  qt.  tin,  1 . 10,  2  qt.  tin,  .60,  qt.  ttn  .50 
Brat- Haring,  4qt.  tin,  1.10,  *  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . ......... 

Kruger’s  RoU-  and  Brat-Haring,  oval  tins, 
per  do* . . . .  *’6° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

5-lb.  pails . per  pall  .55 

”  10-lb.  palls . *  *  *.°5 

Cut  Spiced  Sardines,  per  10-lb.  pall....  “  .75 

*«  “  5-gal.  keg . .per  keg  2.75 

Russian  Sardines,  In  glass  jars . .per  do*,  a. 25 

NORWAY  ANCHOVIES. 

Original  Package . per  X  bbl.  5.50 

Repacked  in  5-lb.  pail . per  pall  .60 

**  in  xo-Ib.  pail . .....*•. .  i.ro 

•'  in  5-gal.  kegs . per  keg  a. 75 

<*  In  J4-Ib.  flat  tins . per  do*.  -95 

•'  in  54-lb.  tall  tins .  “  x-5° 

«*  in  i-lb.  tall  tins .  “  *  00 

Fancy  Kegs — i|ikeg,  .80;  X keg,  .42;  54 keg, 

.32 ;  H  beg . -  •« 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked — kegs,  about  8  lbs......... . per  keg  3-25 

•<  pint  jars . per  do*.  6.00 

**  large  tumblers . “  *«a5 

'•  tmall  tumblers .  “  1 -*5 


-a« 


RUSSIAN  CAVIAR, 
i-lb.  Tins, per  do*  19-50  54  kUo Cans, per  d*.  19  50 
1/  «  “  10.50  V.  “  “  10-5° 

X  “  “  5-50  H  “  “  S’5° 

X  “  “  2 *75  i.  “  "  2  75 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  2000 . P*1 

50  “  bbl.—  **  iaoo....- . . . P®r  hbl. 

15  “  k*g —  **  . . .  100 

o  **  keg—  11  . . 

5  “  teg-  *;  . .  ;; 

10  lb.  pail —  “  5° . . 


30  a-lb.  tins . 

>5  4-|b.  «  .  ,. 

6  10-I0.  . . . 

Freight  prepaid  on  two-case  lou. 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask . . . Per  oasb 

48  gal.  bbl . per  bbl. 

10  “  keg . . . - . perkeg, 

10  lb.  pail..'.'.'.'l'.'."~.."ii. . Pet  P*“. 


IMPORTED  LEBKUCHEN. 
iusse  (Pfeffernusse) . Per  lb. 


Dampfni 
Spitzkugeln, 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  j>kg...per  bundle 
Baaler  Lebkuchen,  No.  *,  6  ... 

<<  “  No.  2,  6  ... 

..  «  No.  3,6  " 

Amandines,  9-lb.  tin* . - 

«*  small  tins . 


6. 50 
a.  40 

1.25 


.18 

.*5 


.30 
•  5° 
•75 

...  “  t°o 

. . per  tin  5.25 

.  “  -55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 
ioTg*l.  keg . .  4  50 


— ST— 

COTTOLENE. 


.per  case 


6.50 

6.50 

6.50 


EGGS.  Per  Do*. 

Nearby,  candled  and  selected, 30-do*,  crate*...  .20 
Western . - . *9 


CHEESE. 

New  York,  Full  Cream,  new,  fancy,  40-lb.  bxs .  .15 

New  York,  Full  Cream,  new,  rst’s,  40-lb.  bxs.12-.14 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bx* . XS54 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb. 
,  per  bag . 


bags,  _ 

Green  Kern ... 

Potato  Flour . 

German  Dried  Pear*. 
Dried  Mushrooms...., 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves . . 


.per  lb. 


•  X°J4 

.08 


"  14 

“.60-.100 
“  .08 

“  .05 

“  .06-. 08 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 28 

Anchovies,  in  oil,  X  bottles .  4*5° 

<1  «  X  “  .  3-35 

Anchovy  Paite,  lancy,  per  do* . . .  4-75 

“  plain,  per  do*. .  3  -75 

Bouillon,  Burnham,  pints,  *  do*.  In  ca*e .  3-75 

tt  •«  pints,  a  do*.  In  cjls*....  2.00 

Capers,  Nonparlel,  X  gallon  kegs . .  t  .50 

tt  14  Quart,  glass . per  do*.  7.00 

tt  •*  bottled,  %  size..,  .per  do*.  2. 35 

tf  11  44  .  tt  1. go 

II  it  *•  44  .  41  1. 15 

Canton  Ginger,  large  pots,  cases  6  jar*,  per  case  4  65 
“  med.  “  “  12  “  5  00 

"  small  “  “  *4  “  “  4.75 

Cherries  In  Maraschino,  In  glass,  i-do*. case...  7.00 
Clam  Chowder,  Burnham,  1 lb.,  4  d*.  cse.  p.  d*.  .90 

••  “  31b.. s  dz.case  ‘  2.20 

Currie  Powder,  pint*,  per  do* .  3-5° 

“  40*.,  “  .  *’*5 

*<  *0*.,  “  .  1  -5° 

Russian  Caviar,  X’s .  a’6s 

tt  l/’g . , . . . . .  5- 00 

••  x’» .  9  85 

<•  s’* . 18.50 


French  Pea*,  Extra  Fin*,  per  case. .  18.00 

“  Fins,  per  case . .  16.00 

“  Moyen’s,  per  case .  x3-5° 

Hill’s  Irish  Oatmeal,  14-lb.  tins,  roper  case...  12.00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

«  <•  Dinner  BlsculU,  per  lb...  jo 

<  ••  Breakfast  Biscuits, per  lb.  .32 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  do*. .  1  -*5 

“  “  )4  pints,  per  do* . 60 

Salt,  In  4-do*,  stone  jars . . .  »•  75 

Morris'  Extract  of  Beef,  4  01.,  per  do* .  6.50 

*  •<  «<  *0*.,  .........  3-55 

Anker’*  Extract  of  Beef,  120  vial* . .  4  °° 

n  ••  <*  40* . per  do*.  4.00 

n  ••  «<  8  o* .  “  7-*5 

|«  •«  «»  16  o* .  “  13.50 

Theodore  Marquet  Mushroom* : — 

First  Cholco . ~ .  a7  °° 

Choice,  100  tin*  per  case .  a5  00 

Extra,  "  “  . - . 

Hotel.  “  “  . . -••••■•  *3  00 

a . 1  :» 

44  u .  “  1. 15 

11  Q .  a. *5 

Shrimps,  Pickled,  small  sl*e .  1  •  *5 

Dunbar’s  Shrimps,  a  do*.,  per  do*. .  a-a5 

“  Figs  In  Cordial,  1  do*.,  per  do* .  5.o° 

Bishop’s  Figs  in  Cordial,  1  do*.,  per  do*_ .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  do*. .  4-<*> 

1  11  it  X-*b.  “  "  ...........  a-a5 

Rose’sLlme  Juice,  per  do* .  3-*<> 

Victor  Rose  Water,  per  do* . . .  *.*5 

“  Peach  Water,  per  do*. . a.a5 

Pitted  Olives,  per  do* . •••••  * •** 

Armour’s  Solid  Extract  of  Beef—  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

<|  4  “  1  “  8-2<> 

"  8  "  1  "  . 

’*  16  "  54  “  . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

“  8  “  1  . 

“  16  “  X  "  . 

Armour’s  Beef  Extract  and  Vegetable  Tablets— 

1  dozen  small  boxes,  12  tablets^each .  2-^5 

1  “  medium  “  36  “ 

1  “  large  “  72  “ 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  °° 

«  16  “  1  “  .  t4.oo 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 


15.9° 

29.75 

4-45 

8.20 
.  16.00 


6.00 

10.00 


. . per  bottle 

. . per  jug 


“  2  fancy  jugs . . 

Armour  Tomato  Bouillon — 

Size  4  bottles,  x  dozen  in  case . 

“  12  11  1  ”  . . 

11  j  <<  . per  bottle 

“  2  fancy  jugs . per  jug 


2.50 
7.20 
3-50 

1.50 

2.50 
7.20 

3-5° 

1.50 


THE  Corn/* 

Without  Hull 


All  The 
CORN 
But  The 
Bad  Part 


Our  Winorr  Brand  of  Canned  Corn  has  never  failed, 
once  it  has  been  introduced. 

One  thing,  it  is  a  novelty— it  gives  the  dealer  something 
to  talk  about,  and  the  consumer  something  new  to  eat. 

Winorr  is  the  tender  kernels  of  the  finest  corn  grown. 
It  makes  no  difference  how  fine  corn  is  the  hulls  are  in  1- 
gestib’.e  and  tough. 

By  a  special  device  we  leave  them  on  the  cob  and  can 
only  the  meat.  It  is  far  and  away  the  most  delicious  corn 

packed. 

We  also  pack  a  full  line  of  finest  quality  Berries  and 
Vegetables,  moist  and  condensed  Mince  Meat,  Catsup  and 
Salad  Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the 
United  States. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


IbnHWigj 


•-^ashburn-cbosbv 


Now  Sold  by  Philadolphia,  Jobbors 


I  IS 


The  Pressing  6  O  rr  Company 

Norwalk,  Ohio 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 


fm  MRITSMQ  TO  KD¥fe:BTISBHS  KINDLV 


2VE©r*TlCTi  "GBOCEBY  lnfiQJSiWSfr 


GROCERY  WORLD 


it 


Si 

FLOUR.  Per  Bbl 

King  Midas .  6.60 

Gold  Modal .  6.35 

Melbourne . . . 

On  Top . .  6. 50 

Cerosota . , . .  6.1s 

Pillsbury's  Best . . . .  4  ,5 

Taylor's  Fancy. . .  5.5o 

Semper  Idem .  4.7o 

Pride  of  the  West, . .... . .  5.j5 

SUDbfIATn, . . . .  5- OS 

Quaker  City— . . . . .  5.7s 


SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  3a  packages .  4  [32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.85 

Uncle  Jerry,  40  packages .  2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4,60 

Hecker’s,  32  packages .  4^10 

Fancy,  ias-lb.  sacks . per  roo  lbs. 


..per  lb. 


...case 
. . per  bag 


•05% 

.06 

•05% 

.06 


1.50 
2 .25 

I  .IO 

Z  .80 


FARINACEOUS  GOODS. 

Corn  Meal- 

Lea’s,  white,  Table,  100  lbs . 

"  yellow,  granulated.  100  lbs. . . 

tabto-  100  “a. . . . 

Western  yellow,  granulated,  too  Iba.. . .... 

Western  white,  granulated,  100  lbs . 

Quaker,  36  packages  . . 

packer's,  »4  *'»,  P«f  case . 

Schumacher's,  14  packages,  per  case.. 

Beans — 

California  Lima . „.per  lb. 

Marrows,  Fancy  N.  Y.  State,  grain  bags 
..  bush 

Medium,  Fancy,  grain  bags . bu. 

Pea,  fancy,  grain  bags . bushei 

Pea,  fancy,  Michigan,  grain  bags . bushel 

Red  Kidneys. .  «• 

Peas-- 

G r cc n , . ... per  bushel 

Scotch . . .  •< 

Spilt,  yellow . 

“  green . 


Per  Bal. 

2.00 
s  .00 
1  *95 
>•75 
1.70 
a. 85 
>.40 
s.ie 

•05% 

*•47% 
a  -45 
*•5* 

a.  50 

>•95 

*  4>X 

*■55 

*.05 


Lentils — 

000000,  110-lb.  bags . .per  lb 

Lese  quantity . . .  « 

Shaker  Cora — 

Fancy,  barrel* . •* . 

Leas  quantity . . . „ . 

Hominy — 

Lea's  Breakfast,  io  pkgs..M . 

lam's  Pearl,  100  lbs . . 

Schumacher’s  Breakfast,  10  pkgs.  to  case.. 

Western  Pearl,  roo  lb.  bags .  . . 

Western  Grits,  100  lb.  bags.- .  1  75 

Barley— 

OO. . — . ....  >o6 

No.  3,  zoo-lb.  bags.. . ...... .  j.jq 

Noodles,  Climax,  34  10c.  pkgs.,  asst.,  case .  1.15 

“  48  5C.  pegs.,  case .  1.23 

.<  q  “*ed’  *4  *c.,  i»  soc.  case...  1.20 

Smith  s,  30  zo  c.  packages .  1 . 90 

.  "  “  assorted,  j  ana  10 c .  z.90 

Golden  Egg,  5  and  10  cent .  ,  « 

Golden  Egg,  5  Cent . 

Golden  Egg,  10  cent . ... . i‘  54 

Oatmeal,  B,  per  bbl . . . 6. 70 

“  “  hogs  100  lbs.,  par  keg .  3.55 

Oaten  Goads,  In  cases—  Per  case 

Avwoa  18  packages. . .  ,  ,2ig 

Banner  CaU.ToiTekage. _ L”™:  l.is 

H.  O.  Oats,  18  packages .  2.30 

Mother's,  18  pacaages . . . . .  , . 

Quaker,  s8  small  also. . . .  x .  so 

Quaker,  ao  large  site .  4,35 

Rolled  Oata— 

Avena,  per  bbl.,  180  lbs .  g .  JO 

Avena,  per  keg,  90  lbs .  ,  '2Q 

Standard,  180-lb.  bbl*...— . 

“  bags . — . . 

^Pine,  bags  about  160  lbs . . . „... . 

So-ib.  lots  . . 

Admiral.  Pearl,  S4’s . . . . . 

Tapioca,  Instantaneous,  jo  z’s. . 

"  Colburn’s  Hasty,  36  pkgs 

•*  Minute,  % -gross,  per  bo* . . "I"" 

“  Flake,  about  zaj  lbs . „per  lb. 

“  less  quantity .  “ 

“  Pearl,  150  lbs .  •* 

"  "  less  quantity .  *< 


5-9° 
2  85 


■03% 
•04  Vt 
■oj'A 

•  08  % 

■°7% 

2.85 

•°4  Va. 
■04% 
■04% 

.05 


-ai- 

Purina  Whole  Wheat  Flour,  ao  5'* . per  case 

^gg-O-See,  36  package* . , . 

Fgg-O-See  Corn  Flakes,  36  packages . 

Cook  s  Malto  Rice,  36  a*lb,  packages.. 

Mapl  Flake.  36  ~  .  Z  Z", 

Malta  Vita  Corn  Flakes,  36  packages  . 

Malta  Vita  Wheat  Flakes . 7 . !.*.*!.*!!! 

Post's  Toasties,  24  packages . *. 

Shredded  Whole  Wneat,  so  pacaaaes 

“  “  *•  *»  . 

Cream  Wheat,  36  packages... . 

Apetiza,  *4  packages . . . „ . . 

Flaked  Rice,  Cook’s,  s4  packages... . ...— 

WheaUet,  30  packages . . . . . 

Wheats na,  36  Packs . .............. 

Grape  Nuts,  24  packages. . . . 

Korn  Kinks,  72  packages . . 

Pettijohn’s  Food,  18  packages.. . _[ 

Presto,  18  packages . 

Quaker  Puffed  Rica,  36  packages . . . . 

Quaker  Wheat  Bernes,  36  packages . . 

Triscult,  30  packages. . 

Kellogg’s  Toasted  Cora  Flakes,  36  packages.. 

Zest,  36  packages,  10  cent  slxa— . ’ 

Zest,  24  packages,  15  cent  sixe. . 

Zest,  mo  packages,  25  east  sine . ... . 


4-ao 

1.70 
1  65 
4.20 

1» 

4-os 

2.85 

2.70 
5.00 
a.  60 

4-5° 
a. 85 
a.  70 
3  45 
4.20 
a.  70 
a. 75 
*•75 
1  .;o 
a  .63 
a. 63 
a. 50 
a,  80 

*>7M 
1  80 
3  90 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.0s 

Purina  Cream  Graham . per  bbl 

Ralaton  Barley  Food.  *4  s’s . per  case  3.84 

Ralston  Health  Food,  *4  s’s,  packages ‘‘  ’  3.00 


1. 10 
1  10 
*•57* 
•95 
i.ao 

*■  35 
•  95 
•«7* 
.80 
•87K 


GELATINE  AND  PREPARED 
DESSERTS. 

Kn°x’s  Sparkling . — . per  do* 

Acidulated . „ .  « 

Cox’s,  large . .. .  « 

"  small  . . “ 

Plymouth  Rock,  Pink  or  White  _ « 

Nelson  . . . . - . per  dot. 

small . . . . .  «< 

Bromangelon,  assarted  3  do* .  •< 

Fruit  Puddlne.  2  do*.,  asst,  flavors  ...  " 

Jell-O,  assorted  flavors,  2  dor .  •'  .on-n 

Jell-O  Ice  Cream  Powder,  2  do* .  "  a  7 14 

Chalmer’s,  shredded .  1.00 

Chalmer’s,  granulated . IOO 

Chalmer’s,  No.  1  packages . 

Peter  Cooper . g* 

Tryphoea.^ . - . — . per  dot.  .92^ 

Imperial  Wine  Jelly . per  dor.  .95 

Gelatine,  MoKinlejr’s . ■■■■■■."Pct  gross  11.00 

Wetmore’s  Doable  Refined,  36  roc' 

. - .  . . . per  case 

Knsto,  60  s-cent  packs . ....per  case 

Puddlne,  assorted,  e  do*  ....„ . „..per  case 

D-Zerta  Jelly,  assorted,  2  dor . per  dor 


•85 


MACARONI. 

£JJlhibeU,  «!»*«,  t5  lbs....... 

“  Elbows,  “  ”  ,,,, 

“  Marcaronl,  long,  “  ,,, 

"  “  square  “ 

Larosa  Spaghetti,  long,  13  lbs 

“  Vermicelli,  square,  “  ... _ 

"  Macaroni,  balk,  *« 

Anger  Baking  Co.— 

’’  Golden  Seal”  Egg  N udeln,  fina, 

and  broad,  48  5-cent  packages . ...... 

24  zo-cent  packages . . . ’  ' 

“Plain”  Noodles,  24  z-lb.  earton*_ _ 

"  “  48  H-tb-  “  — . . 

Egg  Alphabet*.  48  3-cent  package* . 

Egg  Bariev  (Eler  Gem*),  48  s-cent  pkgs.... 

25-oent  ABC  and  24  5-cent  Egg  Barley... 
acaroni  and  Spaghetti,  “La  Hear  de  Lis" 
brand  (French  style),  *5  z/z  cartons....... 

“Golden  Seal”  brand,  15  z/z  packages  (long) 
“  48  z/a  “  3-c.  sire 

“  Golden  Seed "  Macaroni  azzd  Spaghetti, 

lithographed  oartont,  25  r/z  cartons . * 

“Goldenseal”  Egg  Macaroni,  25  zo-cent 

“*><»»- . . . . . 

“Imperlale"  hrand,  *5  i/z  packages  (Iona) 
Vermicelli,  ABC  (alphabets)  E&owa,  i3b. 

rSrsy;.  - 

"  In  boxes,  zs  lbs . . . . . 

Small  Lebkochen  (Honey  Cakes)  ze  5-cent 

-  M  bundle. . ....per  bundle 

Bulk,  zs-Ib.  wooden  boxes . . . . 


Per  lb. 

■05U 
■  °Sh 

05 % 
■<*% 
■05% 

05% 

■o$% 


z.8o 
x.8o 
z.8o 
z.90 
r.8o 
1 .80 
z.te 

•»S 
z  88 
z.le 

a.  00 

1.88 

z.88 

*•9* 
1.6* 
1. 00 


FIXTURES. 

H.  F.  Heacock. 

Coles’  Coffee  Mill,  No.  y... . 

«<  «  |  . * . 

«  ||  . -» 

ZO. . . . . . 

“  Stand,  No.  .8. . . . 

Lom  25  per  cent,  discount. 

Scales,  Flour,  No.  z, Tin  Scoop,  so. 00  Brass, 
“  Soger  «  a,  ”  •• 

u  Tea,  *•  3  •«  Z.ao  « 

“  Spice.,”  4,  ••  s.„  « 

Less  40  per  cent,  discount. 

600-lb.  Platform  Scale._.„.„ . . 

Standard  Cash  Register . . . 

Tea  Caddies,  round  boat,  No.  a . par  dot 

"  “  "  3 _  ” 


10.00 
x6.oo 
13  00 
45-W 

14-00 
9.00 
7  5° 


Read  the  Point 
In  Large  Type 

Here’s  the  proposition  of 
James  T.  Shinn’s  Liquid 
Rennet  in  a  nutshell : — 

1 .  It  is  the  cleanest  ren¬ 
net  made. 

2.  It  coagulates  milk  in 
2  to  5  minutes. 

3.  It  will  not  spoil. 

4.  Every  bottle  is  guar¬ 
anteed. 

5.  Jobbers  everywhere 
indorse  it. 

And  last,  but  not  least— 
this  is  in  large  type  because 
it’s  a  large  point — it  pays  ioo 
per  cent,  profit.  Costs  $i  .50, 
sells  for  $3.00. 


Shinn  &  Kirk 

1400  SPRUCE  ST.,  PHILA.,'  PA. 


If  1000  Retailers  in  Philadelphia 
Recommended  Us,  Would 
YOU  Believe  in  Us? 


One  of  the  hardest  propositions  which  con¬ 
front  the  retailer  is  to  turn  their  bad  debts 
into  cash.  Lots  of  them  have  tried  different 
collection  agencies,  paid  retaining  or  subscrip¬ 
tion  fees  and  got  no  results  ;  so  it  is  hard  to 
convince  them  that  any  one  can  help  to  bring 
the  beats  to  book. 

We  show  you  how  to  collect  your  own 

accounts ;  nobody  handles  your  money  but 
you.  We  can  give  you  the  names  of  a  thou¬ 
sand  merchants  in  Philadelphia  whom  we  have 
shown  how  to  get  money  due  them  which  had 
been  charged  off  long  before  they  heard  of  us. 

It  costs  you  nothing  to  find  out  what  our 
plan  is — can  you  afford  not  to  ? 


The  Consolidated  Law  Association,  Inc. 

1325  SOUTH  FIFTY-EIGHTH  ST.,  PHILADELPHIA.  PA. 


We  Are  Advertising 
This  Trade-Mark 

This  trade-mark  means 
to  Jams  and  Marmalades 
what  “Sterling”  means 
to  silver;  the  best  that 
can  be  made ;  sound  fruit 
and  sugar;  absolutely 
pure.  Better  get  ac¬ 
quainted  with  it. 

Assorted  case,  2  doz. 

1 -lb.  jars,  $4.50. 

MARMALADES — Orange 
and  Grapefruit 

JAMS — Pig,  Peach,  Grape, 
Strawberry  and  Blackberry 


II.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

13  South  Front  Street 
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Tobacco  Cutter* .  1  -5° 

Alarm  Money  Drawers .  *  •  5° 

Bag  and  Twine  Holder .  1  °° 

Barrel  Cover*.  Sunk  Handles,  ar  In. ..per  do*.  a  .50 
*>  Top  “  ai  In...  “  a. 00 

Beef  Cutters . • .  6.00 

Bang  Borers,  Enterprise  No.  t,  i54  to  2  in .  1 . 60 

Can  Openers,  "  Never  SUp  ” . per  do*.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutter*. . . .  8.00 

Coffee  Mill*,  Dell'*  No.  . .  3*  •<» 

<<  ••  . .  40.00 

«  “  . .  65 •<» 

Fruit  Auger*,  *  prong . . .  *  •  So 

Measuring,  Fancets. .  *  -oo 

Philadelphia  Scoop  Co’a  Sugar  Scoops  :— 
Indestructible,  No.  4 . per  do*.  9.00 

“  S .  11  00 

*<  6 .  "  *5.00 

Kz.  Galvanised  Steel  Blades,  No.  3..per  do*.  4  . so 

“  "  4-  “  54° 

*»  “  3..  “  7. 20 

X  Quality,  No.  j- .  “  *  6® 

(I  .  **  5.00 

4**e«eee«M**e**ee*eee*e**ee  J * 

II  g  **  5.40 

f  . .  3 


Sherer’s  Eclipse  Counter*  :— 

Length. 

3  feet  8  Inches, 

4  feet  10  Inches, 

6  feet, 

l _ 

9  feet  8  inches, 

10  feet  10  Inches, 

,  1a  feet,  30 

Capacity  of  Drawers,  40  to  60  lbs.  each 
W*  will  bill  at  10  per  cent,  discount  from 
these  price*,  C  o.  b.,  Dion,  N.  Y. 


No. 

«X. 

8*. 

i°X. 

*4«. 

a 

»o34, 


I  feet  £  Inches, 


No.  of 
Drawers. 
9 

is 

*5 
18 
at 
*4 
*7 
3® 


Each. 
15. 00 
ao.oo 
35.00 
38.00 
3*  .00 
35.00 
40.00 
45.00 


Scales,  Dell's,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 

11  I*  11  ,i 


U  “  s 

H  ««  3 

If  K  ^ 

Grocers',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  r 

“  “  *« 

If  ff  | 

tt  If  j 

IS  #1  ^ 

Batchers',  without  weights, No.o 


-34- 


SMORED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  do*.  In  case . per  do*. 

Tins,  Keyed  (Jewel)  a  do*,  in  cane..  " 

Large  carton*  or  tins,  s  dot.  In  case  “ 

Dime  Tumblers,  *  do*,  in  case- .  ** 


.90 

•95 

2.00 

•9° 


THREADED  FISH.  Per  doi. 

Swansdown,  2  do* . 65 

Osprey,  a  do* . — . . . 45 


MACKEREL. 


soo  lb. 

100  lb. 

50  lb. 

xo  lb. 

81b. 

Ex.  Norway  Bloater,. 

Ex.  Norway,  No.  x..* 

Ex.  Norway,  No.  2... 

Ex.  Norway,  No.  3...  27.00 

14  10 

7.15 

x  .60 

1  -33 

Ex.  Norway,  No.  4...  23.00 

12 . 10 

6. 25 

1.40 

1. >7 

Ex.  Bloaters,  xxx .  38.00 

19.60 

IO. CO 

a. 15 

*•77 

Ex.  Bloaters,  xx .  33-00 

17.1® 

8-75 

1 .90 

1. 57 

Fancy  Shore,  No.i...  30. co 

15  60 

8  00 

1.75 

1  45 

Med.  Shore,  No.  1  ...  24.00 

12. 60 

6.  50 

1.45 

I  .21 

Large  Irish,  No.  2 . 

Extra  Irish,  No.  2 .  *3  00 

12.  IO 

6.25 

1.40 

1.17 

Medium  Irish,  No.  2..  22.00 
Small  Irish,  No.  2 .  ao  ©e 

xx  .60 

6.00 

1-35 

1. 13 

IO  60 

5-50 

1.25 

>05 

Irish,  No.  3 . 

Large,  No.  3 .  18 .00 

9 .60 

5  03 

M 

M 

■97 

Herring. 

Lab.  Split,  Lg.  No.  I.  7.50 
Lab.  Split,  Lg.  No.  a.  6.50 
Shore,  Round,  Large.  7.00 
Shore,  Round,  Med...  6.00 

Ocean  Whitehall .  4.50 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  a.  Mess-... 
Haddock,  Pickled .... 


3' is 

4.10 
3.60 

•  85 

8.10 


X  .62 

4.  *5 


•  45 

x.oo 


.85 
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STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  a  do*.  In  case....  1.30 

I*  small  slse,  a  do*,  in  case.,.— . 90 

Glass  Tumblers,  seeded,  a  do*.  In  case .  1 . 30 

Screw  Top  Jars,  s  doc.  In  case . 90 


DRESSED  BONELESS  FI8H. 

Favorite,  Cod,  40  lbs . . . - . . . ®8 

Gilt  Edge.  40  lbs . — . .  •  06 

Favorite  Middies,  60  lbs . — •  •** 


DRESSED  FISH  BRICKB. 

Gilt  Edge,  s-lb.  bricks,  40  lbs . — . ®7 

Snow  White.  i4b.  bricks,  ao  lbe._ . 08 

Favorite  Cod,  a-Ib.  bricks,  40  lbs . . . o8)4 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . . . . 

Large  BatliC.  •  . . . . . . 

Medium  Bank . 

Pollock.., . ..KWH . I . . . . 

Hake . . . . . . 

In  original  oases,  450  lb*.,  Re.  less 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring  - . per  box 

Boneless  Herring,  fancy  i0  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  hah . - . per  lb. 

Cromarty  Bloaters,  50s . per  box 

"  «  roos .  " 


.09 

.06H 

•  o6* 

05 

•  C4* 


•  *7 

•  *7 
.is 

•  ®7 
.80 

*.35 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  35  lbs . . . 09^ 

Fancy  N.  Y.  State,  48  1  lb . . . °9 K 

Choice  N.  Y.  State,  50-lb.  boxes . 

Apricots — 

Extra  Choice  Royals,  35  lbs . 

Choice  Royals,  as  lbs . 

Standard  Royals,  35  lbs- . 

Cherries — 

California,  unpitted,  Black,  35  lbs . 

California,  pitted,  Black,  as  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 

Gold  Medal,  loose,  35  lbs . 07 


*7 

•  *5 

•  *3* 


.07* 


Private  Growth,  extra,  cleaned,  36  Iba.. 

eieaned,  30  lbs.  balk. . 


.07* 
.°7* 

Peaches — 

Extra  Fancy  Muir*,  50  lbs . *3 54 

Fancy  Muirs,  25  lbs . . 

Extra  Choice  Muir*,  50  lbs . i*!4 

Choice  Muirs,  50  lbs . — . 1 1  lA 

Standard  Yellow,  *5  lbs . °9% 

Standard  Yellow,  50  lbs . 08)4 

Pears — 

Choice  Caliiornla,  Bartlett,  *5  lb . 09 


PRUNES. 

Boxes. 


5  ?T_. 

3Sc3 


20—  30,  25  lbs . 

30-  40, 35  “ . 08* 

40-  50, 25  “ . 07* 

40-  50, 5° 


&-• 

36 


.08 

.07* 


i  o 
-u 


•07* 

•07* 


•07* 

.07 

.06* 


.07 

•oo* 

■ob% 


.06  y, 

.06* 
*  c  6 


•05K 


.04* 


•  05* 

•04* 


50-  60,  35 
50-  60,  50  “  , 

60-  70,  25  “  , 

60-  70,  50  “  , 

70-  80,  25  " 

70-  80,  50  “  . 

80-  90,  50  “ 

90-100,  25  “ 

90-100, 50  “ 

100-120,  50  “ . 

Raisins — 

Muscatels,  4  crown,  50  lb . - . 

“  3  "  50  lb . . . ... 

“  a  "  50  lb . - . 

Cal.  Thompson  Seedless,  50  lbs— . 

Cal.  Cleaned  Sultanas,  50  lbs . . 

Cal.  Sultanas,  50  lbs . . 

Cal.  Seedless  Muscatels,  50  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert’s,  Layer,  Valencias,  28  lbs . . 

Raisins ,  Seeded — 

G.  &  S.  fancy,  36  is . - . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  jo  lb*.,  net . 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  sise,  s  dozen. . 

**  25-  “  1  "  . . 

“  15-  and  a 5 -cent  sl*e,  assorted.. 

Grain-O — 

Case  No.  4  1  do*,  rh-cent  si*e,  %  do*. 

25-cent  size  in  case  - . . . per  case 

Case  No.  5,  1  do*.  a6-cent  size . “  “ 

Case  No.  6,  2  do*.  15-eent  size . — .  “  “ 

2  do*.  15-cent  sl*e.  1  lb . per  do*. 

Ralston  Health  Cereal,  36  10-cent  size... 
Kneipp's  Malt  Coffee 
*4-26  o*.  package,  packed  1  and  4 

do*,  in  case  . — . per  do*. 

34-12  oz.  package,  packed  a  oz.  in 

case- . . . — ■  "  " 

Perfection  Rye  Coffee  *4  *  lb.  pkgs . — 


n.  ° 

sl 

1*0 

.07K 
06  % 

•  o«« 
.06 


*35 


HORSERADISH. 

Tumblers,  10c.  sise,  a  do* . per  do*. 

Tumblers,  5-c.  size,  a  do* .  “ 

Tumbler*,  10-c.,  Lord’s  Prayer,  a  do*.  “ 


■  os'A 

•  04  Ya 

•C4* 

.c6« 

•  o6?4 
■o6'yi 
.06 
■°s'A 

.06 

•07  lA 

.08 

.oS 

.07 

.17* 

•«7* 

■  i»'A 

.'«* 


*.70 
a. 35 
a. 50 


a.30 

a.05 

••47X 

*•75 


1.15 


i*5 
a. 40 


65 

•45 

.80 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  their 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg,  Co .  of  Pa, 

PHILADELPHIA,  V.  S.  A. 
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ink. 

Arnold's,  black,  303* . per  bottle  .48 

Continental,  red,  1  doz . 30 

black,  3  doz . 25 

Royal,  black,  3  doz . 25 

S ui fiord,  Commercial,  3032..  . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  1.  No.  2. 

Macbeth,  Pearl  Top .  3*9*  4.10  4.80 

Acme  Victor  Top .  3.60  4.20  4.80 

Pore  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  2.10  2.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2 . 75 

Cold  Blast . . .  doz.  3.38 

No.  1.  No.  2. 

Jnmbo  Chimneys,  plain . per  doz.  .75  .85 

“  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 43  .55  .75 

No  charge  for  packages. 

Oil  Cana¬ 
l-gallon,  Glass . per  doz  2.25 

1-  “  Galvanized .  “  2.10 

5-  “  Lenox,  Spout .  “  5.00 

5-  "  “  Spigot .  “  5.50 

5-  “  Colombia .  “  7.00 

5-  “  Banner . .. .  “  8.00 

5-  “  Climax,  Pump .  “  10.00 

J-  “  Home  Rule,  Pump .  “  is. 00 

Lanterns — 

No.  o,  Standard. . . . per  doz.  4.75 

No.  o.  Dash .  "  7.80 

Cold  Blast . .  .  “  8.00 

LIME. 

Prepared,  2  doz.  In  case . per  doz-  .52J4 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  .05W 

“  “  25  lb.  boxes,  54  lb .  “  .065J 

Acme,  1  lb.,  sifting,  tj-lb.  boxes . os% 

LYE  AND  POTASH. 

Banner,  4  doz . per  case  3.15 

Babbitt’s  Potash,  4  doz .  “  3.30 

Lewis’ .  «*  3.23 

Red  Seal,  2  doz . *  1.87U 

"  4  doz .  “  3.65 

Popular,  4  doz .  «  1.45 

MATCHES.  Per  gro 

Ohio  Blue  Tips — 

200's,  1  gross . per  case  1.70 

500’s,  100  packages .  “  3.25 

5oc.’s,  1  gross .  “  4.50 

Ohio  Noiseless — 

500’s,  1  gross . per  case  3.75 

King  Bird — 

100’s,  3  gross . per  case  2 . 85 

500’s,  1  gross .  4.00 
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Swlft  ft  Courtney’s,  soo's,  1 -gross  case .  1 .75-1 .90 

400's,  1  "  «...  3  50-3-70 

'  500  i,  1  «  .....  3-75-4-00 

Blue  Hen,  aoo  s,  1  "  1,50-1.60 

Soo’s,  1  "  .,...4.00-4.25 

Per  Gross 

Vulcan  Parlor,  6s's . .41 

100’s,  5-gross  In  case . 90 

”  500's . 3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

No.  37,  s-gross  cases . 50 

zoo's,  5-gross  cases .  .90 

No.  13,  gross  cases .  zlao 

_  ,  “  No.  32,  5-gross  cases . 55 

Safety.. . . . . . . . . . 

Mazeppa  Parlors,  500’s . 35°-3-75 

Searchlight,  500'#. .  4.25-4.50 

200^  S  ••••...•  •••••••.  ss.s ......... ...........  I.  80-I  .  9O 

“  50o’e... . 4-50-4-75 

America,  zoo  s .  1.30-1.35 

American  Paraffine,  500's, ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  54  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Co.:— 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckers,  “  .  “ 

zo-lb.  buckets,  6  In  crate,  "  . per  crate 

5-lb.  “  6  "  "  .  •• 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18, 37  and  68-lb.  bclcs.,  XXX,  Snperlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Falrmoont . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  " 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  **  “  . 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  "  .  “ 

Campbell’s  Mince  Meat,  30-lb.  pails .  " 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  )4  bbls.  and  30-lb.  kits  “ 


.08  M 
•  09 

6.25 

3-65 

380 

•»3 

4.40 

:3* 

•os  % 

X09 

6.25 

3-65 

3.80 

•13 

4.40 

•07  y* 

.08 

.08 

.06 

.05 

■04X 
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Bchlmmel's,  30-lb.  Kits,  bbls.,  J4  bbls... per  lb.  .0754 

18  and  37  lb.  Kanakliu.....  “  .08 

“  10-lb.  Kkzzi  ,  6  to  crate. ..per  doz.  9.80 

::  5-ib.  ••  ••  “  i.3o 

1  5-lb.  Glass  Jars,  6  to  case  “  6.25 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb.  .05M 

Southwark,  30-lb.  palls,  bbls.,  X  bbls.  “  .04)^ 

Atmoro  ft  Sou,  Extra  Family— Seedless : — 

No.  5,  glass  jars . per  case  6  jars  4.50 

_  No.  3,  glass  jars . per  case  6  jars  3.15 

b  amily — Seedless. 

No.  3,  wooden  pails . per  box  6  palls  3.75 

No.  10,  wooden  pails..../. . per  bex  6  pails  6.40 

No.  18,  37  and  68,  wooden  pails . 09^ 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb.  .  o8j£ 

Wooden  Palls,  18,  37  and  68  lbs . „..  *  .09 X 

Atmore’s  Mincemeat,  No.  2,  2  doz.  in  case, 

per  doz .  2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross. . 11.00 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  18.  37  and  68  lbs . .  “  .oH% 

Wooden  Kits,  No.  ao  and  35 . 08 


OILS. 

Stove  Gasoline . . per  gal.  .18 

Headlight,  isetest . . .  “  .zaj^ 


OLIVES. 


H.  Kellogg  ft  Soaa,  Ageati Doz. 

Theodore  Marquet,  Mammoth,  64  oz .  Z2.50 

Extra,  64  oz .  zz  .50 

‘  Mammoth,  quarts .  6.50 

“  Extra,  quarts .  6.co 

“  Extra,  pints .  4.C0 

"  Mammoth,  54  pints .  2.75 

“  Extra,  54  pints .  2.60 

Fourees,  zg  oz.,  fluted  bottle .  4.C0 

De  Lucques,  zo  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1,30 

Pim  Olas,  z8  oz .  6 .00 

Pim  Olas,  zo  oz .  3 . 50 

California,  quart  tins .  3.50 

California,  pint  tins .  2 .  Z5 
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olive  OIL — Imported. 

Bertin  &  Perrier’s,  extra  fancy,  qts.,  z  doz„...  4 
“  •  “  pts.,  2  doz .  2 

“  “  J4-pt».,  2doz.  j 

Rae’s,  Lucca,  litre  bottles,  z  doz . . . .  zz 

25-oz.  bottles,  z  doz .  8 

Finest  Sublime,  qts.,  z  doz .  6 

"  "  pts.,  2 doz .  7 

"  "  x-pts„  2  doz._  4 

“  “  8-oz.  flasks,  2j< 

doz .  7.50 

“  “  zs-oz.  flasks, 

2)4  doz .  9.00 

Sublime,  801.  flasks,  a)4  doz...  6.50 
"  "  za-oz.  “  s)4  doz...  8.00 

Rae's,  Finest  Sublime,  z  gal.,  zo  In  case,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,z  or  2  In  case, per  gl.  2 . 3e 
“  “  z  qt.,  40  to  case,  “  2.65 

Sublime,  z-qt.  tins,  40  to  case .  2 

"  X-gal.  tins,  20  to  case.. .  2 

"  z-gal.  tins,  zo  to  case .  2 

“  5-gal-  tins,  z  or  2  to 


90 

9° 

90 

So 

75 

5“ 

So 

75 
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J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4)4  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

Z2  z8  oz.  bottles .  6.75 

2  5  gal.  cans,  case .  22.00 

zo  z  gal.  cans, case .  23. zo 

20  J4  gal.  cans,  case .  24.20 

4»  X  gah  cans,  case .  25.30 

80  54  gal.  cans,  case .  27.50 

Bulk  at  £20  for  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  z  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case... ........ .........  7.75 

Small  bottles,  4  doz.  to  case . . .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

z  gallon  tin,  4  tins  to  case . . .  zz  .oe 

)4  gallon  tin, 8  tins  to  case .  ta.co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

)as.  Hill  &  Sons  Co. 

Quarts,  Cal.  style,  z  doz.  In  case.... per  case,  8.50 
Pints,  "  2  “  “  _...  *«  g.oo 

)4  Pints.  •*  2  «  «  _..  «  4  75 

Oliver's  Olive  Oil— 

z  dozen  large . — ...  6.00 

2  dozen  medium.. . . . .  6.75 

2  dozen  small . . .  4.25 

6  1 -gallon  tins . . per  gal.  a.zo 

zo  54-gallon  tins . . . per  gal.  2.20 

20  )4 -gal ton  tins . . . . . per  gal.  2.25 

AMERICAN  OIL. 

Stohrer's,  No.  8,  2  doz . ....per  doz.  .55 

Stohrer's,  No.  16,  2  doz . .....per  doz.  .90 

Stohrer's,  No.  32,  z  doz . . . per  doz.  z. 80 

Keystone,  bottles,  2  doz„ . per  doz.  .90 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  I  #7 7. 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 


and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  A\ORE  BOOKS 
SOLD  IN  1907  TMAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


A  Household  Word 


If  you  were  to  say  to  any  woman  who  came  into  your  store,  “What  is  Ariosa?” 
She  would  answer  instantly,  “Why  that’s  Arbuckles’  Coffee.”  Why?  There  is  only 
ONE  answer.  It  is  the  best  package  coffee  ever  sold  at  the  price,  and  it  is  the  most 
extensively  advertised.  Ariosa  is  a  product  you  don’t  have  to  sell,  you  simply  put 
it  in  stock  and  take  orders  for  it. 


ARBUCKLE  BROTHERS  &  NEW  YORK 


t*  WRITING  TO  KDiZERTlSERS  KINDLY  WBNTION  "GROCERY  WORLD* 


GROCERY  WORLD 


46 


-41- 

,  PAPER. 

WRAPPING. 

Manila,  13  x  ao,  fall . per  ream 

11  24  x  36,  fall,  20  lbs .  * 

“  18  x  24,  full,  10  lbs .  ‘ 

"  Special,  15  x  20,  61bs„ .  “ 

Manilla,  Bakers’,  15  xao,  10  reams  In 

bundle . per  ream 

“  Roll,  Grocers’,  9.  12, 15,  18,  20 

or  24  inches  wide . per  lb. 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  .vide .  “ 

“  Glazed  Fibre,  ia,  15,  18,  20  or  24 

inches  wide . “ 

“  Glazed  Silk  Parchment,  12,  ij,  <( 

18,  20  or  24  Inches  wide . 

White  Tea  Paper,  12  x  16,  re g per  package 

Wax  Butter  Paper . Per  package 

Parchment  Butter  Paper  0  X 


•  36 

85  , 
•3754 


■03% 
• °3 % 

03% 

■03% 
•  14 

.XI 

.40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  54  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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1254-lb.  Plain  Flour  Sacks.. 
25-lb.  “ 

50-lb.  “ 


t  less  than  500  lots. 

. per  M  4.00 

.  “  3-75 

......  “  11.25 


PICKLED  MEATS  AND  FISH 

Lamb’s  Tongue,  glass  jars,  pints . per  doz.  4. 75 

“  “  quarts .  “ 

“  10-os.  jars . . .  “ 

“  10-lb.  pails . per  pall 

Tripe,  xo-lb.  palls . per  pail 

“  r-«ral.  kegs. 


ki 

Pig's  Feet,  10-lb.  pails . ..... . per  pi 

"  5-gal.  kegs . per  k< 


5-gal.  kegs . per 


S-75 

2.50 

a.  50 
.90 
2.00 
1 .00 
2.25 
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Pickled  Beef  Salad,  in  glass . per  dor. 

“  Tripe,  “  .  “ 

“  Ox  Heart,  “  ... .  “ 

“  Pig’s  Feet,  ••  ... . 

Russian  Sardines . P«r  ^eg 

«  5-lb.  palls  . per  pall 

“  10-lb.  “  .  “ 


1 .10 

I.XO 

1. 10 

X.IO 

•75 

.50 

x.oo 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . X|M» 

Loose,  barrels,  30  lbs . . . x° 

POPPING  CORN. 

Brad’s  “  Tip-Top  ”  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2-°5 

48  20  oz.  packages .  4  00 

I-X-L,  40  is.  White  Rice .  2 . 75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  2  doz . 9254 

Medium,  2  doz .  1.4  5 

Large,  1  doz . . .  a.  75 

Peanutene,  No.  1  jars,  2  doz .  1 .85 

Peanutene,  No.  4  jars,  3  doz . 92% 

PICKLES. 

45gal.,i20os . . . perbbl.  9.50 

45  gal.,  1000s . per  bbl.  8.95 

William  Bros. ,  16  gal.,  800s .  6.10 

“  “  16  “  600s .  5-25 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1,000s,  5  gal .  “  4”5 

Sweet  Pickles,  2,000s,  5  gal .  “  5  00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 90 

No.  8,  Sweet  Gherkins,  *  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 90 

No.  8,  Sour,  assorted,  2  doz . 90 

No.  8,  Chow-Chow,  1  doz . 90 

No.  8  Onions,  2  doz . 90 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches — 

Glass,  per  case  of — 

2  doz.  z  doz.  z  doz,  1  doz.  doz. 

%  Pints.  Pintz.  Qtz.  X  Gal.  z  Gal. 
2.25  5-50  4-70  8.35  7. zo 


Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  »-30  5-S°  2.00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  ot — 


Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 

Premium  brand  Hams,  12  lb . 

Premium  brand  Hams,  14  lb . 

Premium  orand  Hams,  16  lb.. 


2  doz.  2  doz. 

X  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  a  Gal. 
Kit.  Kit. 

1.70  3-3° 


1  doz. 
Qts. 
6.00 


1  doz. 
54  Gal. 
11. 00 


54  doz. 
x  Gal. 
10. ao 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

"  "  “  40  grain,  bbls . 13 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Applo  .16 

White  Wine,  00  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain . 08 

<«  “  45  “  . 09 

*■  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . cer  doz.  a  00 

PROVISIONS. 

Hstms,  Skinback,  18-ao  lbs . ”54 

“  14-16  lbs . *io54 

“  10-12  lbs . . . ”54 

Picnics,  6-8  lbs . °8}4 

N.  Y.  Shoulders,  10-12  lbs . . . 10 

Dried  Beet,  sets  (city  smoked) . . 

“  Tenders  and  Knocks . . . . 

“  Flats . IS 

“  Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt. . perbbl.  16. oe 

“  Family .  “  17- 5° 

Breakfast  Bacon,  rib  in . . 

“  boneless . ”54 

S.  P.  Bellies  14-15  lbs . 09# 

Bologna,  25-lb.  boxes . . . . . . 08 

Boiled  Boneless  Ham . . . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz,  9.00 

Cooked  Compressed  Ham,  25-Ib.  boxes . io54 

Covered  Hams,  54 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  J4-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . . . 13 

“  •'  large . 13 

“  “  medium . 13 

“  small . 13 

“  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  seta . 20 

“  “  Insides  and  knuckles . 22 

Ham  Bologna . ” 

Beef  “  ” 

Boiled  Hams .  -20 

Beef  Tongues . per  doz.  g  .00-11. 00 


■  13 

•  13 
”3 

•  13 

Premium  brand  Hams,  18  lb . . . 13 

Premium  brand  skinned  Hams,  18-20  lb . 13 

Premium  brand  boiled  Hams.skinned.fatlesa  .22 

Premium  brand  Bacon . . . . 

Premium  brand  Dried  Beef,  insides . 23 

Premium  brand  Beef  Tongues,  short  cut . 18 

Winchester  brand  skinned  Hams,  all  aver . is 

Winchester  brand  Picnics . *854 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lb* . 

Plain  Tubs,  50  and  60  lb.  cans., 
to-lb.  Tin  Palis,  60  lbs . 

,  «(  it 

3  “  »  ••••••••“••' 


John  Bower  &  Co. — 


£3 

F 

0954 

7% 

0954 

b 

1054 

8H 

ioJ4 

854 

9 

M 

0954 

<1  a  tubs . i° 

“  ••  3, 5  and  10-lb.  cans,  .11 

Swift  &  Co.— 

Premium  brand,  tierces . . . 1 

Silver  Leaf  brand,  tierces . cgJ4 

Jewel,  compound,  tierces . o8}4 

Cotosuet  tierces . «854 


DRESSED  MEATS. 

City  Dressed  Beef— 


Per  lb 


Ity  Dressed  Beef-  rer 

Choice,  native . i°J4-.” 

Common  to  fair,  native . -  09  -.0954 

Western  Dressed  Beef- 

Choice,  native  cattle . . . 1054-.” 

Common  to  fair  “  . . . 09  -.0954 


"Ity  Dreased  Veal — 

Dressed  Hogs — 

PfffE  . 

.  -.08 

"  180  lbs . 

.  -.08 

.  -,c8 

.  -.c8 

Dressed  Sheep  and  Lambs— 
Lamb,  Western,  good . 

BUTCHERS’ 

Fresh  Steer  Tongues . 

SUNDRIES. 

Cow  Tongues . .. . 75-1.00 


Store  Fixtures  are  not  inaminate 
things,  that  is,  they  ought  not  to 
be — they  have  a  real  selling  ability. 
Take  this  5-jar  fixture  for  pickles, 
olives  or  anything  that  will  go  in 
a  jar.  Comes  either  in  oak  or 
cherry,  nickel  trimmings.  Finely 
made  and  handsome. 

Convenient,  sightly  and  a  real 
help  in  the  sale  of  goods.  Sur¬ 
prisingly  moderate  in  price. 

THE 

WELLES  &,  DAVIS  MFG.  CO. 

WYALUSING.  PA. 


JOHN  BOWER  G  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  EC  R  3  OR  HON  KY-OU  RE  BRA.ND 

Beef,  Beef  Tongues,  *JT  A  liiff  C*  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  fl  l\  IV1  O  LARD  a  Specialty 

BOILED  MAMS  AND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


cl[  i  cc  { l,; 

■  •  aW  ' 


.  -NV'V. 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET,  NEW  YORK 
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Calf  Heads,  scalded . . .  -SO-.75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beef . ..per  dor.  1.00 

Calf  Llvera  ••••■.*•.*•••»  per  lb.  .  20— .  25 

Beef  Kidneys . . . per  dor.  x.oo 

Beef  Livers .  ,c6 

Or  Tails . per  dor,  50-.65 

Hearts,  beef.. . per  lb.  ,03-. 05 

Rolls,  beef . . .  .!» 

Tenderloin,  beef,  western .  .  18 

Fresh  Pork,  loins,  dty . . .  .  i0 

"  western .  .  10 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VKESU  KILLED, 

Turkeys—  Per  lb. 

Western,  Y.  H.,  8  to  10  lbs . 20  -.22 

“  Y.  T.,  ij  to  17  lbs . 20  -.22 

Old  hens  and  toms  ,19  —,21 

Common  to  Good . -,i6 

Broilers — 

Philadelphia,  Fresh  killed,  3  lbs.  and 

under  to  pair,  (ancy . 40  -.50 

Philadelphia,  fresh  killed,  3 %  to  4  lbs 

to  pair . 40  -.50 

Philadelphia,  fresh  killed,  3  to  2%  lbs. 

to  pair,  fancy . 40  -.50 

Western,  4  to  4X  lbs.  to  pair,  fancy ...  .22  -.24 

"  3  to  3%  lbs.  to  pair,  fancy  ...  .22  -.24 

“  mir  to  good . 17  -.20 

Fowls— 

Western,  fancy . .14  -,IS 

Heavy  Roasters,  4  to  5  lbs. . ij  -.22 

Fair  to  good. . .  _.i8 

Old  cocks . .  _.ii 

Western  capons,  fancy . 

"  “  small . . 

Squabs —  Per  dos. 

Prime  large,  ancy .  3.50-4.00 

Muted . 3.00-3.50 

Dark .  1.50-2.00 

LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1%  to  2  lbs . 30  -.33 

Large  Springers . .  -20 

Eowl» . i3'A  .>4 X 

Ducks  . . . . ,  .10  ..12 

POULTRY  SEASONING. 

Bell’sSpiced  Seasoning — 

Small  or  No.  s,  2  dos.  In  case . per  dos.  85 

1  “  .  «  .85 

Large  or  No.  2,  1  "  .  “  1.40 

i-lb.  cans,  1  dos.  in  case . per  case  4 .00 

*-**>•  “  %  “  "  3.75 

3-b-  "  K  '*  "  5-40 

5-lb.  •'  K  *'  *•  8 . 70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4 . 50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  dor . dor.  .75 

Spring  Garden,  fancy,  No.  3,  2  dor . do2  .70 

Compass,  No.  3,  cans,  2  dos . 67^ 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  dos.  In  case,  %  lb..per  dos.  1 .00 
No.  1,  round  conical,  with  key,  1  dos.  “  s.35 

No.  s,  **  “  1  "  "  4  25 

No.  3,  <*  “  X  ■<  ««  6. 30 

No.  4,  "  '*  %  "  ••  8.50 

P.  P.  Sauce,  a  dos.,  No.  1 . .  «  1 .50 

Atmore’a  Genuine  English  Pina  Pudding- 

Seedless  : — 

Individual,  per  case  ot  a  dos . . .  a. 00 

i-lb.  cans,  “  1  “  . . . .25 

*-lb.  "  «  1  "  . .  4  oh 

♦’lb-  •*  **  £  "  . - .  3.83  , 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  dos 

No.  32  jars...  . 97* 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

.  slices . 92% 

Schimmel’s,  No.  10,  tumblers . 88 

National,  No.  10,  tumblers . 77 

National,  No.  6,  tumblers . 55 

Preserves —  per  lb. 

Schimmel’s,  pure,  so-lb.  palls . . . 13% 

National,  30-lb.  polls . .  .09 

Southwark,  30-lb.  pails . .  .065^ 

Southwark,  4%-lb.  toy  pails,  %  dos .  4.10 

Fruit  Butters—  Per  doz. 

Apple,  No.  32,  jars . 97^ 

Apple,  Southwark.  No.  3,  tins .  1.15 

Apple,  No.  5,  toy  pails... .  2.80 

Apple,  30-lb.  pails . ....per  pail  x.15 

Apple,  20-lb.  crocks . _..per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  palls . per  lb.  .06 

Prune,  30-lb.  palls . per  lb.  .07# 

Jams —  Per  dos. 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Southwark,  assorted,  jars,  2  dos . 98 

Orange  Marmalade —  Per  doz. 

Hartley’s,  imported^ .  1.82J4 

Schimmel’s,  pure .  1 ,80 

Warrock’s  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . .  4.00 

K-lb.  " 
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Cnrtlce  Bros.  Preserves— 

Cherries,  jars.. . . 

Strawberries,  " 

Raspberries,  “  . 

Apricots,  “  peeled..., 

Pineapple,  *•  . 


Per  DoS 
...  4-85 
...  4 . 60 
...  4  to 
...  4-  85 
...  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 


Essence  Peppermint . ~  0.85 

Castor  Oil . .  8  s 

Sweet  Oil . .40  *85 

Spirits  Nitre . 45  'g5 

Spirits  Camphor .  85 

Spirits  Painters'  Commercial..™  .45  85 

Paregoric . '85 

Glycerine .  45  '85 

Syrup  Squills . 45  ‘8< 

Syrup  Rhubarb .  .45  ,85 

Syrup  Ipecac . ’s5 

Turlington  Balsam . 45  ,85 

Golden  Tincture . 45  85 

Tincture  Arnica . 45  ^8s 

Balsam  de  Malta . 45  .85 

Bateman  Drops,  rd  bots . 45  .85 

Godfrey’s  Cordial,  rd  hots . 45  .85 

Turpentine . .8c 

Machine  Oil . 45  .85 

Laudanum,  15c. -size . per  doz.. 

Laudanum,  25c. -size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb. 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca 

“  “  “  X-ih.,  “  *• 

“  “  “  jf-Ib.,  “  » 

Anker’s  Beef  Capsules . . 

Borax,  Powdered,  bulk . . . per  lb. 

“  Lump,  bulk .  « 

Butter  Color,  W.  &  R._ . .’.'.’per  dos. 

Bluestone,  bulk . . . per  lb. 

Copperas. . . . per  lb 


90 


.03 
2.40 
2  .60 
2 .80 
3.00 
.08 
.08 
1.00 
.08 
■oiJi 
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Camphor,  gum,  i-os.  blocks . . 

“  Flakes,  250  bbls  . . 

“  “  less  quantity . . 

"  Tar  Balls,  bbls.,  250  lbs. .. 

“  less  quantity . 

Castoria,  Fletcher's  ....„ . . 

“  Pitcher'i . . . . 

Carbonate  of  Ammonia.. . . 

Epsom  Salts 


...  per  doz. 


perlb. 
rib. 


Glauber  Salts.. . . . . . 

Glue,  ordinary . . . .... 

Glue,  white .  . 

(Rue . . . .  ** 

Goff’s  Cough  Syrup,  25c.  size . per  dos. 

Goff's  Herb  Bitiers,  25c.  size . — “ 

Goff's  Oil  Liniment,  25c.  size .  “ 

Goff’s  Sarsaparilla,  50c.  size. per  dos. 

Goff's  Worm  Syrup,  15c.  size .  M 

Goff 's  Hosse  and  Cattle  Pwd.,  15c. size  " 

Go fT s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arable . . . . . per  ib. 

Haarlem  Oil . . . . .......per  dos. 

Licorice,  P.  SrS.,  50.  stick,  Imported..  " 

“  M.  4  R,,  5-lb.  oozes- . perlb. 

"  Lozenges.  5-lb.  boxes,  " 

“  Y.&S.,  "  s-lb.  glass  front,  “ 

“  5-lb.  bz.,  4's,  6’s,  8's,  ia’s,  zb's,  •• 

"  Root . « 

Butty,  25-lb.  cans . . . „ . per  100  lbs. 

"  50-lb.  cans . . . . .  *' 

Petroleum  Jelly,  screw  top,  5-c.  itse_.  " 

"  IO.C.  *•  ™  •* 


.85 

•°»K 

oaji 
.02% 
•°»  X 

s  .80 

•85 

.  II 
.02 

•  0.J< 
•°9S 
.so 

•  SI 
>•75 
>75 
>•75 
3  5« 

1. so 
I. so 

•75 

•jo 

•4® 
■3* 
•»3 
■  *7 

•  ®4 

.11 
s  .60 
».SS 
•35 
•75 


•3* 

•3* 

.30 

.90 

•  04 

•  e6 
.06 

*•55 


Paris  Green,  100-125-lb.  kegs . „..per  lb 

“  51 -*•>■  packages . ....  “ 

•«  i-ib  ••  _  •« 

Jamaica  Ginger,  Hires',  flasks . _per  doz. 

Rosin . .....per  Ib. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

"  granulated,  kegs,  ‘  100  ‘  “ 

Sulphur,  Flour,  175-lb.  barrels. .  ..per  100  lbs. 

“  100-lb.  bags. . . .  2.25 

"  less  quantity™ . .  .03X 

Venetian  Red . . ......„....pse lb.  ,ei 

Whiting . . . . „...  "  .os 

Husband's  Magnesia.™ . . . per  doz.  s  .85 

Bull's  Cough  Syrup_ .  “  1.90 

Roach  Powder,  Omega,  4-ox.  cans . So 

"  "  . . per  gross  9.00 

Roschsault,  ioc. -size,  1  dos . per  doz.  .So 


Iron  Glue,  McCormick  &  Co's : 

No.  5  . . . . . . 

No.  10  . . 

Tube  V . 

McCormick  gt  Co. ,  Bee  Brand- 

Insect  Powder . . . . . 

Root  Beer . . . 

Talcum  Powder . 

Triangular  Quinine ............... 

Quinine  Capsules . . 


.40 
•75 
•75 

Per  dot 
..  .So 
.  .80 

.  .So 
..  .80 

•75 


ARMOUR’S  TINNED  MEAT  PRODUCTS  are  Easy 
to  Sell  Because  of  Constant  High  Quality 
and  Constant  Heavy  Advertising 

Here  you  see  four  lively  sellers,  Potted  Ham,  Vienna  Sausage,  Ox-Tongue  and  Veal  Loaf.  These  are 
articles  which  every  housekeeper  uses  often  and  will  use  more  often  if  she  knows  you  will  supply  her  with 
Armour’s,  because  their  quality  never  fails. 

Since  people  stick  to  Armour’s  Tinned  Meat  Products  be  sure  to  have  a  full  line  and  they  will  bring 
you  regulai  and  increasing  trade.  There  is  self-respect  in  selling  Armour’s  cleanly,  delicious  products  backed 
up  by  the  United  States  Government  Guarantee  of  purity. 

ARMOUR  A  COMPANY 

OT  -70 
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W  F.  Young's  Veterinary  Remedies,  wholo- 

‘  sale  prices —  P*r  do1- 

. . * .  18.00 

Abeorbine  Jr.  (Mankind) . - .  9-°° 

Young's  Kidney  and  Nerve  Powders .  «  oo 

Taroieum,  small  can... . 8-°° 

Taroieum,  large  can...., .  16.00 

Young’s  Fattening  and  Condition  Drops .  4.00 

Young’s  Colic  and  Indigestion  Cure .  4°° 

Less  a  per  cent,  cash  ro  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUQQ18T3’  SUNDRIES. 

Acid  Phosphate,  Hor»fcrd’s._ . per  dox.  4. is 

Bath  Brick,  boa  as  bricks . per  boa  .60 

Sealing  Wax™... . *®3 

Silver  Sand. . . per  bbl.  l.sg 

Tar,  plntx . per  dox.  .7s 

“  quarts .  “  100 

«  gallons . . . each  .30 

■■  K  barrels .  “  3  5° 

«  barrels— .  “  6.00 

McCormick  ft  Co.— 

Jookey  Animal  Food,  3  dox.  r-lb.  packages 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  25c.  sixe...  a. 00 

McCord's  Magic  Medicine,  25c.  sixe .  a  .00 

50c.  sixe .  4.00 

McCormick’s  Tasteless  Chill  Tonic,  age.  sixe  a  .00 

50c. sixe  4.00 

McCormick's  Watermelon  Syrup,  50c.  sixe..  4.00 
Wondercure  Headache  Powders,  roc.  also...  .So 


EXTRACTS  AND  ESSENCES 
McCormick  ft  Co.,  Bee  Brand-  Per  dox. 

Vanilla,  Rose,  Pistachio . soc.  sixe  .85 

15c.  sixe  a.  00 
25c.  sixe  a. 75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  sixe 
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Bnlk.  Pts.  Qta.  H-Gal. 

XXX  Vanilla* .  1.50  3  °°  6-°° 

XXVanUia . .... .  i  »S  *-5°  5  °° 

X  Vanilla . .  1.00  a. 00  4.00 

Lemon,  Ginger,  Wfat- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery . . .  100  i.fio  3  00 

Peach,  Rose,  Apricot, 

Violet . . .  x.jo  s.75  5.50 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cnorry, 

Strawberry,  Fruit .  i.»S  40° 

Tea.... .  •••"■*  ......  ...... 

Ext.  Vanilla,  Kitchen  Queen,  No.  sx,  per  dox. 
.<  «  •«  “  No.  sX,  “ 

«  *<  <•  “  No.  X,  “ 

“  Lemon,  “  “  No.  25,  “ 

<«  “  «  m  No.  “ 

<*  •«  »  *'  No.  X,  " 

Ingersoll’s  Flavoring  Extracts  ;— 

High  Grade  Vanilla  eeseeseeseseeseoeesseeP^r  dOX. 

“  Lemon.. . . . 

Select  Vanilla . . “ 

“  Lemon . f 

“  assorted . . . 

small  six*. . * 


Gal. 
rs.oo 
ro.  00 
8.00 


fi.oo 

ro.oo 


JS» 

7.00 

s.oo 

.80 

.45 

X;2S 

•45 

1-75 

r-75 

.85 
.85 
.85 
■  45 


Mott’s  Bread  Golden  Rnssct,  r  dot  quarto.. 
«  >*  s  dox.  pints... 


3-75 

4.»S 


CHEWING  GUM. 

Adams’,  counter  jan,  roo  5-cent  packages .  s  .75 

11  boxes,  20  packages. . 55 

Gee  Whlxx,  7s  packs  . 47 

Fleer's  Chiclets,  albs.,  bulk . . .  ».*5 

Pulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  a.75 


Worcester  Packing  Salt,  TO-lb.  cotton  bags. 

«  .<  ««  140-lb.  “  ,r  . 

Agricultural  Salt,  soo-lb.  burlaps . . . 


•  4° 

•75 

.60 


RICE. 


Queen  Quality,  extra  iancy,  r-lb.  pockets.... 
<<  «  3-lb.  “ 


Coronet,  choice,  s-lb.  pockou.. 

•<  «  3-lb.  “  - . 

Imperial,  laacy  Japan,  r-lb.  pockets . 

“  "  3-lb.  “  . 

Pearl  Head,  5-lb.  cotton  sacks . 

Extra  Fancy  Head,  XXXX,  roo-lb.  bags.. 

Fancy  Head,  roo-lb.  bags . - . 

Choice,  roo-lb,  bags . 

Prime,  100-lb.  bags.... . 

^  fancy,  roo-lb.  bags . — • 

Choice,  roo-lb.  bags . 


LIQUID  RBNBBT  AND  TABLETS 

Blair's  Liquid  Rennet - - - per  dox. 

Hansen’s  Junket  Tablets,  I  dox.,  per  doi. 
Blair's  Rennet  Tablets,  3  dox.,  per  dox. 

Union  Tablets,  8  do*.,  5c  - - - 


x.io 

■73 

•75 

.45 


Sauer’s  Flavoring  Extracts  :— 

No.  x,  Lemon  and  Vanilla . 

No.  s,  Vanilla  and  Rose. . 

No.  s.  Lemon  and  assorted . . 

No.  4,  “  “  . 

No.  4,  Vanilla . 

Assorted  cases.  Nos.  1  and  2. 


15c.  sixe 
25c.  sixe 

...per  dox. 


.80 

*•75 
2 .00 

■  45 
.90 

85 

s.oo 
S.25 
so.  80 


Nos.  r.  2  and  4 .  11.80 


CIDER. 

Per  gal 

Corson’s  Champagne . 18 

*•  Dry  Hard . 20 

Bottled  Cider—  Per  caa* 

Duffy’s  1842  Apple  Juice,  1  dox.  quarto .  3.5° 

«  •*  2  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  r  dox.  quarto  3.75 
“  “  2  doz.  pints .  4  -25 


Par  lb. 

•  °7 
.06* 
.06 

.c6 

•  °5  % 

°5  X 
.07 
.06 
.05 
.04 

.05% 

•o5jA 


SALAD  DRESSING. 

Campbell'*,  small,  pat.  cap,  a  dos . dox.  *®7H 

Darkcc's,  large,  x  do* . per  do*.  4.00 

“  small,  *  do* . a* . 

Schlmmel's,  small,  a  do* . . do*.  *®7H 

My  Wife’s,  large,  x  do* .  2 -3° 

My  Wife's,  small,  2  do* .  x»45 

Snider's  Salad  DreuLng 

Pints,  1  dox . per  dox.  1.4° 

%  pints,  a  do* . •* .  ((  **4° 

Luncheon,  3  do* .  *9° 

Gallons,  6  jugs  In  cmteM . P^r  1 


SAL  SODA. 

Bbls.,  375  lbs . . 100  *5 

Kegs,  rso  lbs . . . P«  100 

So-fb.  boxes,  bulk  or  granulated . °S 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  contain  s8o  Ibs^ . —  **5° 

••  “  6obagl,  5  lbs.,  lim...  4.00 

i>  ■*  ts  “  14  “  ...  3-75 

•<  •«  30  “  10  "  ...  3-75 

*'  «■  115  “  t%  “  ...  4°° 

Worcester,  Irish  Linen,  bags,  050  lbs .  s.50 

t<  •<  ‘  56  “  . .  .65 

«  '•  “  »8  “  . 33 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3oro-lb.  bags,  In  bbls., 

per  bbl.„ .  3  00 

<•  Pretxol,  Dbls.  contain  280  lbs. .  s.40 

“  “  tacks,  180  lbs .  x-55 

“  Cheese,  bbls.  contain  280  lbe .  2 . 40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  J.20 

New  Ivory  Salt,  24  large  cartons  to  case .  r  .50 

Silver  Springs,  quick  freezing  ice  cream  salt, 

30  In  barrel . —per  bbl.  * .  60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  D°r 
cent,  discount ;  10  bbls.  or  more,  7)6  P°i  cent,  discount 
may  be  allowed. 


SAUCES. 

Lea  ft  Perrins'  Worcestershire,  large..  “ 

<■  <«  middle  ** 

«  **  small..  ” 

Worcester  Sauce,  Campbell’s,  No.  8,  s  doz... 

North  of  England  Sauce,  No.  8,  doz . 

Chef  Sauce,  2  doz.,  doz . 

Snider’s  Chill  Sauce : — 

Pints,  1  doz . P«f  doz. 

34  pint*,  2  doz .  “ 

Gallons,  6  jugs  In  crate . per  jug 

Snider's  Oyster  Cocktail  Sauce 

Pints,  a  doz . P*r  doz. 

34  pints,  a  doz .  “ 

Gallons,  6  jngs  in  crate . por  jug 


7.50 

4-50 

s.50 

•  75 

■  •40 

1.40 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


Maybe  Your  Competitor’s 
Thinking  ol  It  Even  Now 


IT  We  tried  Gurnse  butter  first  on  the  Philadelphia  retail  trade,  and 
it  has  gone  so  well  there  that  we’re  convinced  now  we’ve  got  a  splen¬ 
did  thing. 

Don’t  let  your  competitor  be  the  first  to  get  Gurnse  butter,  because 
as  sure  as  you  live  he’s  going  to  do  business  with  it.  It  s  a  splendid 
butter  !  The  fanciest  dairy  butter  possible  to  make.  Carefully  tended 
at  every  stage  until  packed  in  brine-dipped  paper  and  wrapped  in  the 
handsome  Gurnse  cartons. 

If  our  inspectors  were  paid  a  dollar  for  every  bad  pound  they  found, 
they  couldn’t  be  keener  than  they  are. 

Gurnse  butter  never  varies — don’t  forget  that  either. 

Packed  in  30  and  50-pouud  boxes— pound  and  half  pounds— 32  cents. 

Prices  subject  to  market  change 

_ _ .  *  o  /-» _  39  South  Front  Street 

p.  F7.  Brown  oc  wo.  Phnoueiph-.o,  r«. 
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•75 

Mustard,  Brown... 

.«7X 

.  13 

Mustard,  Yellow.. 

.07 

09 

Rape,  per  lb . 

•°5X 

°5 

Poppy,  per  lb . 

.10 

•05 

Sunflower,  per  lb.. 

•OiX 

Canary  .bush.  6»-lb  i 

Caraway... . 

Colory....... . 

CortaaiWr, bleached 

Flax. . 

Htmp, bush.  40  lbs.  1.60 


SODA. 

Bi-Carb.,  no  lbs.,  kegs . per  lb. 

Bi-Carb.,  bulk,  as-lb.  boxes .  “ 

Babbitt’s  Soda,  X  lb.  pkgs.,  as  lbs .  “ 

anu  ol  naumuei  ua.,  a  a,  30  iua..M . per  lb. 


Saloratux,  Babbitt' 


“  lb*.,  36  '•  . 

“  X,K,361b« . 

1  bd.,  M's,  *5-lb.  bn. 


•01 7A 
•03 

.05% 

•  osH 
•04H 
•05X 
■°S% 


SOFT  DRINKS.  p.,  do*. 

Root  Boor  Extract,  Hire*',  1  do* .  1.50 

Hire*'  Root  Beer,  Carbonated,  a  dor . 87X 

Hire*’  Ginger  Ale,  Carbonated,  a  dor . 87^ 

Welch*  Grape  Juice,  o*»e  quart*,  1  do* .  4.30 

“  ''  "  plnU,  ado* .  4.75 

"  "  '*  K-plot*,  3  do* .  «.*5 

“  **  “  3-ounco,  8  do .  6.00 

“  "  "  Jt-gallon*,  1  do*....  8.00 

"  "  “  gallon*,  6  gal .  7.30 

S  per  cant,  discount  on  5  cate  lots, 

Clicquot  Club  Co. : —  Per  case 

Ginger  Ale,  extra  dry,  pint*,  a  doz .  a .  10 

Sarsaparilla,  extra  quality,  pints,  a  doz .  a .  10 

Blood  Orange,  extra  quality,  pints,  a  doz...  a.  10 

Blrcb  Boer,  extra  quality,  pints,  a  doz .  *.10 

Lento*  Soda,  extra  quality,  a  doz .  3. to 

Root  Be*r,  extra  quality,  pints,  a  doz .  a  .  xo 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  X  gross .  2.50 

Bon  Ami,  10-cent  size. . X  gross  a.jo 

Electro  Silicon,  1  doz . per  do*.  .7a 

Put*  Liquid,  largo,  3  doz . per  gros*,  16.50 

Put*  Liquid,  large,  3  do* . per  do*,  r .  45 

Put*  Liquid,  small . per  gross,  7.00 

Put*  Liquid,  small . per  do*.  .60 

Put*  Paste,  large . per  doz.  .55 

Solartne  White  Liquid  Metal  Polish — 

No.  o,  sixth-pint  cans . . . per  gross  9 .00 

No.  1,  half-pint  cans . . .  “  18.00 

No  *,  pint  can* . . .  11  32.00 

No.  3,  quart  can* . per  do*.  4.50 

No.  4,  hall-gallon  cans .  “  7.50 

No.  5,  gallon  can* .  ”  13.50 


— i4- 

Sotarine  Bar  Polish— 

No.  13,  x-lb.  pasteboard  boxes,  3  do*.  In 
case,  50  lbs . . . per  gross  18.00 


SOAP — Laundry.  Bar*,  s  bx* 


Acme . 

Acorn . 

Ark. . 

American . . . .’. . . 

Bee . 

Best,  Babbitt . . . 

Babbitt'*  New  York  City . 

Benzlne-ated . 


...100 
...xao 
...100 
...  7* 
...100 
..100 
...  60 
.100 


Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel . 40 

“  Pearl,  Young  ft  Co .  40 

“  Day  ft  Frick,  Novelty .  40 

“  Handsome .  69 

“  Eavenson,  large . 100 

“  “  small . 100 

“  Klrkman'* . 100 

“  Red  Seal . 100 

“  Swift’s . 100 

Circus . 100 

Cotton  Oil . 100 

Coal  Oil  Johnny . 100 

Cygnet . 100 

Dobbins'  Electric . 100 

Dewey . 100 

Fairy . 100 

Fels-Naptha . 100 

Five-ease  lots  freight  prepaid. . 100 

German  Family . 100 

Good  Morning  . ; . ioe 

Glycerine  Tar . 100 

Gloss . 190 

Grand  Pa’s .  50 

“  100 

Ivory . 100 

“  100 

Lenox . 100 

Life  Buoy .  50 

“  100 

Lautz’s  Naphtha . ..100 

Magic  Cleaner . 100 

Marseilles,  laundry  size . 100 

'•  5-cent  size . 100 

“  toilet  size . 100 

Mayer’s . _ . _...ioo 

“  5» 

Miller's  Naptha . 100 

Naphtha,  Swift’s . 100 

Naptha,  P.  ft  G . 100 

Octagon . 100 

Old  Mill . ....100 

Ozone . 100 


3.50 

*•45 

I. 85 
s.8o 
3.90 

3- 45 

a. 95 
4. « 
a.  90 
2.40 
s.6o 
s  .80 
*.80 

J. IO 

4- 75 
3-75 
3.80 

3-»5 

4.00 

3-5° 

3.80 

3-57X 

4.00 

4«5 

*.15 

4.00 

4.00 

3- 95 

4 - 3° 

3.®5 
3-75 
3-50 
3*5 
3.80 
7.00 
4.00 
3*5 
a. 00 
4.00 

3.80 
3.00 

5 .80 
4.00 
4.00 

3.80 
90 
75 
75 
00 
90 
30 
75 


-ii- 

Olelns,  Conway's . 60 

“  Golden _ . 60 

“  Eavenson'* .  60 

"  Hamilton's. . . . 60 

"  Kirk’s .  6c 

“  Philadelphia,  60  blocks . . . 

“  7*  blocks . . . 

“  Pennsylvania . . . bo 

“  Procter  &  Gamble. . .  60 

"  Young's  Best . . .  60 

Pride,  Swift’s.. . ." . . . 100 

Polo . .....ISO 

Quaker  City,  boxes . _.ioo 

"  tub* . xjo 

Sunlight,  oval . „ . . soo 

“  twin  bars . . . 100 

Santa  Clans.. . . . iM 

Saratoga . iao 

Star . 100 

Sunny  Monday . . 

White  Cloud . . . . . ••••*■„• . 100 

Wool  Soap,  large . . . 100 

Wool  Soap,  small . . 


*•45 

*•55 

*•31 

**7X 
a, 60 
a.  60 
z.70 
3.00 
a  .80 
3  75 
*•45 

а.  90 
4- 57* 
3-85 
3-95 
3.10 
*•45 
3. *5 
4.00 
3.85 

б. 75 
4.00 


TOILET  80APB. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . doz. 

Buttermilk,  Swift's.... . . gross 

Castile,  Imported,  Conti . lb. 

Castile,  Conti,  original  boxes . lb. 

Cutaneous,  Dr.  Raub’s . doz. 

Elderflower,  large  cake . gross 

Fleur-de-lis..,.,,..,,,,,,.,,,,,,.,.,.......,...,. . gross 

Fleur-de-lls . doz. 

Hearts  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal,  3  cakes  In  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  9 

X-lb.  bars  to  box . . . lb. 

Turkish  Bath . doz. 

Sweetheart,  5*  cakes . box 

Witch  Hazel,  3  cakes,  %  gross . gross 

Witch  Hazel,  Swift’s . gross 


8-35 

.60 

405 

•I3X 

•11  x 

.70 

4.40 

4-5» 

•  45 
10.35 
8.xo 
a.  65 

•09 
■  40 

1  '75 
3*5 
4.05 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban .  1  .*4 

Y oung’s,  48  ban .  1.80 

Brooks'  Crystal,  100  ban .  3 . 35 

Philadelphia  Standard,  60  ban . 60 

Sapollo,  36  ban .  a. *5 

“  Hand,  36  ban . . .  a. *5 

W rigley ’  s,  1 00  bars .  3 . 75 

(50  bars  free  and  35  Universal  Conpons  with  each  box) 
Kitchen  Crystal,  36  bars .  a .  35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  7*  “  .  2.70 

“  100  “  .  2  e5 


-*•- 

Soapine,  No.  7,  ion  packs .  a  37X 

Soapine,  No.  la,  100  packs .  3.00 

Soapine,  No.  17,  36  packs .  *.4*X 

Baooitt's  1776  rowder,  100  6-0* . . .  *  -0 

Flnola,  100  packages. . .  3.3* 

Gold  Dust,  Falrbank’s,  zoo  zs-oz.  packages  ...  4.00 
„  “  “  *4  4-lb.  ...  4. 5o 

Naptha  Borax,  100  packages,  large . — r.„,  4,75 

.  ■  00  5-cent  packages - -  3.75 

Klrkoitne,  white,  S4  4.1b.  packs . .  3.S7X 

Kirkollne,  White,  100  5-cent  packages.. .  3.50 

Young's  Pearl  Borax,  60  i-lb.  package* .  3,55 

Snow  Boy  Washing  Powder,  14  4a. . .  4.00 

Nine  O'clock  Tea,  1*0  packages _ _  !,» 

Waahing  Tablets,  3  dos._ . ™.per  doi  .  43 

Swift  s  Waahiag  Pewder,  100  is .  3.85 

Swift’s  Washing  Powder,  34  . .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free”  10.35 

Powerine,  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.35 

SPECIALTIES. 

Anker's  Bouilllon  Capsules . . . .  j.oo 


PURE  GROUND  SPICE8. 

Bbls.  Box*.  Cans. 

Pepper — 

Black,  High  Grade . . . 15  .  ,g 

Black,  Low  Grade . i*X  .,,54  ,.ig 

White,  High  Grade . .28  .30 

White,  Low  Grade . . .  . . 20  .23 

Red,  High  Grade .  21  [23 

Red,  Low  Grade . ,6  ,g 

Cinnamon — 

High  Grade . 22  .23  25 

Low  Grade . 13  .,4  .,g 

Cloves — 

High  Grade . .34 

Low  Grade . ,8  ,I9 

Allspice — 

High  Grade . i»X  .1 3X  .15X 

Ginger — 

High  Grade . *sX  .,6%  .sSJ* 

Low  Grade .  rj  u  <r 

Mace—  3  ■  5 

High  Grade .  78 

Nutmegs — 

High  Grade . ,, 

Mustard—  S  * 

Yellow,  High  Grade  . . 15  ,30  .23 

Yellow,  Low  Grade . 14  .15  .,7 

Brown,  High  Grade . 14  .15  .,7 

McCormick  &  Co.,  Bee  Brand —  Per  dor. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . x  lb.  .40 

V  >b.  .75 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . yi  lb.  .40 

X  lb.  .75 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven’t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 

FULTON  &  WALKER  CO. 

fcl  ' 


“Show  All-Sell  AH” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  cau  see  it:  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  aud 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  yon. 

Walker  Patent  Pivoted  Bin  Co . 

18  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 
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Colbura’s  Philadelphia  Uutud,  D.  S.  F. 

c  cent  tins,  *  ud  4  do* . . . .....peridot, 

Dime  sUe,  *  and  4  do*......- .  ' 

V  lb:  net,  tins,  «  nnd  4  do*. . 

U  “  *  do* . . . 

,  ••  s  do*. . .. .  *' 

6  lb.  cnns,  lull  weight . per  lb. 

10  “  '*  . . 

Colmnn’i  Mustard,  D.  5. F. 

s-lb.  tin* . — 

Y-lb.  tin*  ■ ......... ....... 

tf-lb.  tin*. . . 

U*lb.  tin*  .... ...... ....... 

1 8-lb.  keg*.. 


,.pei  do*. 


>***••*•***••*••••< 


>*•**•*•*•••••« 


.4$ 

.85 

1. 00 
1.90 
3-7° 

•  *3 

■  ** 

S-4» 

*.70 

*•45 

.90 

•  43 


MUSTARD — Prepared.  Pe*  do*. 

Campbell’s,  jar,  a  do* . 87)4 

Gulden’s,  No.  6,  with  spoon,  a  do*..„ . 95 

Gulden’s,  No.  so,  with  spoon,  a  do* . »» 

Beer  Mug,  fancy,  large  size,  a  do* . 6” 

Lemonade  Glass,  tall,  a  do* . . . 

Horseradish  and  Mustard,  8  o*.,  with  spoon, 

a  do* . 

Milk  Jar,  glass  top,  *  do* . . . 

Water  Tumblers,  glass,  10  0*.,  4  do* . 


,1 


.90 

•  85 

•  37*4 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black . °® 

Allspice . . . °7 

Cloves . . . •I*7* 

Mace . . 

Nutmegs,  large . . . . . *7 

“  Medium . . . .  -M 

Cinnamon  birk,  Chinn . * . * . . . .  *x3 

“  Canton. . •••  »12 

“  Java  Thin  Quill*,  5-'b.  rolls..  .30 

11  Saigon. . . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 11 


CORN  STARCH. 


-68- 

LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . ......... 

“  Patent  Gloss,  crates,  ra  6-Ib.  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngslord’s,  Puro,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  *a  6-lb.  wd.  bxs..._ 

Duryea’s,  Superior,  3.1b.  cartons . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bulk . . . •• 

“  Satin  Gloss,  crates,  1*  6-lb.  wood 

boxes . 

Niagara,  laundry,  50-lb.  bulk . 

“  1  lb.  packages,  48  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . - . 

Celluloid,  64  10-cent  packages . . . 

“  64  s-cent  oeeeooeooooeaoeeeeeeeee 

Elastic,  64  10-ccnt  packages  • •****•****••• eeees* •••••* 

“  64  5-cent  “  . •••••••• 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages.. . per  package 

Starch  Polish.  10  cakes . P*r  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  ia 

boxes  in  crate . 

Velvet  Gloss,  about  aoo  lbs . 

Snow  Gioss,  3  lb.  cartons,  48  lb.  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


i»- 


Davis,  48  5-cent  packages . . . per  case 

Davis,  36  10-cent  packages . per  case 

Duryea’s,  40-lb.,  r-lb.  packages . 

Niagara,  40-lb.,  i-lb.  “  — . ... . . 

Cream,  48-lb.,  z-lb.  “  . . 

Kingsford’s.  40-lb.,  i-lb,  "  . . 

Murdoch’s  Oswego— 

1  lb.  packages, 40  lb.  boxes . °7n 

1  lb.  packages,  20  lb.  boxes . - . 

Bbls,  about  aoo  lbs . °6Ji 


1.80 
a.  70 
■  06H 
04% 
3-45 
06% 


■  03X 

■  °5K 
■04% 
■o6i£ 
■°6K 
•07 
.c6yi 

■ 07 v< 
.03  K 

.07  y% 

■03% 
.04% 
04% 
.03% 
4  30 

a.  20 
500 
*•50 

.08 

.50 

■OjH 

•°»Y 

■cf 

.06 

3-85 


F.  F.  Dailey  Co. — 
2-in-i,  smaller  size., 
a-in-x,  large  size . 


..per  do*. 


STOVE  POLISH.  p*r  gro 

Enameline  Paste,  small,  Si  gross .  4  °° 

Enameline  Paste,  large,  Y  gross .  7-°° 

Enameline,  Liquid,  large,  Y  gross .  6.65 

Enameline,  Liquid,  small,  Y  gross .  4-9° 

Electlc  Paste,  %  gross  boxes... .  4  a0 

Magic  Paste,  Y  gross  boxes . .  4-75 

Parlor  Pride,  large  size . per  do*.  87J4 

i<  “  . . per  gross  so.  *5 

«  small  size... . ....per  do*.  .70 

Climax  Enamel  Y  gro . per  gross  9. 40 

Black  Jack,  Y  gross,  per  gross.... .  6.60 

Rising  Sun . -..per  gro.  5  -75 

Sun  Paste,  5-cent  sl*e . .  4 -So 

"  10-cent  size. .  7  •  *0 

X-Ray  Stove  Polish— 

5-cent  size.  No.  5,  per  box  ol  Y  gross . — •  1  ■  *5 

Per  box  of  %  gross . . . . -  *  •  5» 

14  dozen  to  gross .  5  • 00 

10-cent  si*e.  No.  10,  per  box  of  Y  gross .  *  -»5 

Per  box  of  %  gro*s . - .  4  •  5° 

Per  grosz. . . .  9  00 


Orange  Brand,  fine  cotton  twine  ... 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . 


»  — - 

5-lb,  bunches . — 

Best  Jute  Rope,  16  yds.  to  lb . 

Best  Jute  Plow  Line,  8  yd*,  to  lb.. 
Jute  Clotheslines,  90  ft.  to  hank.,. 
Jute  Clotheslines.  108  ft  to  hank.. 


SUNDRIES. 


Bird  Food— 

Crystal,  40  pucks,  round . 

.perpkge. 

McAllister,  36  pzeks . 

Rosensteins,  ilb.  pkgs.,  s  dor . 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  do* 
Red ,  quarts,  3  do* . 

ft 

...per  dex. 

«< 

“  quarts.  3  dor . 

Bath  Brick,  25  bricks . 

n 

....per  box 

. case 

Toothpicks’  Perfection,  2  dor . 

Royal  Glue,  1  do*. . 

11 

Carpet  Tack*,  Wooden  Keg,  %  grois  case, 

Carpet  Tacks,  Silver  Steel,  4  0* . 

...per  dox. 

If 

<i 

it 

Matting  Tacks— 

No.  I*,  steel . 

G.  B. Weiss  &  Son- 

Sole  Leather, No.*,  .*5;  No.*,  .*3;  No. 3, 
Cut  Sole  Leather,  out  Into  Ups,  6  inches  high 

5Y  Inches  high . 

5  Inches  high . 

4%  Inches  high . 

4  Inches  high . 

3J4  Inches  high . 

2  Inches  high. . . . 

Fly  Ribbon . per  gross 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktlte  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  to  cartons . per  case 

Wax,  White  and  Yellow . . . per  lb. 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  do*. 


. per  lb. 

.St 

.20 

it 

.  x6 

II 

.20 

bx.  “ 

•  •5 

9  5- 

.to 

.  to 

. per  lb. 

.16 

u 

....per  dos. 

•09 

i-.Z 

1.70 

SYRUP  AND  MOLASSES. 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . ..— . — 

Extra  Fancy,  No.  669 . . . 

Fancy,  No  . . 

Strictly  Choice,  No.  675 . . . 

Choice,  No.  . . 

Black  Strap . . . 

B.  H  F..  Horse  Food  Molasses. . . 

REFINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  dor.  No.  3  screw- 

top  cans,  both  freight  paid, . . . . 

Gold  Mine,  In  bbls . 

Fancy,  No  . . 

Fancy,  No.  . . 

Choice,  No . 

Prime,  No.  . . — 

PORTO  RICO  MOLASSB8. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound . 

West  India,  choice.  No.  510,  compound . 

Porto  Rico,  No.  668  . 


OLUCOSE. 
Three  Star  A,  for  confectionery.. 
Five  A,  for  confectionery . 


4* 

4® 

38 

3* 

II 

*3 


•33 

■3° 

•3* 

.28 

.26 


3* 

■*9 

.as 

.*5 


*•75 

*  *5 


honey. 

Domestic,  barrels . per  gal.  .69 

Selser’s,  lunch  bottles,  a  dor . per  dor.  .95 

Selser's,  medium  bottles,  2  dor . per  dor.  1. 35 

Schimmel't,  io-  or.  bottles,  a  dor.  in  case .  1.45 

“  6-0*.  ••  “  " . 95 

REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason's  Quart  Jara : 

4  dor.  in  barrel . per  dor.  87,4 

i  u  case . . .  ‘  *9° 

Karo,  10  cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz . Per  case  2 .30 

Karo,  *o  cent  size.  %  doz .  per  case  a. 30 

Lyle's  Imported,  No.  2  cans,  2  doz. ...per  dor.  1.82J4 

Globe,  No.  2^4  tins,  *  doz .  “ 

Globe,  No.  5  tins,  1  do.' .  *  2*ao 


Troemner’s  No.  1 51  B,  “AGATE”  Bearing  Scale,  sensibility 
1-32  01.  Leaves  your  profit  in  the  bin  every  time.  NO 
OVERVJEIGHT. 
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TROEiVilNER’S 

New  Electric  Coffee  Mills 


The  ONLY  successful  machine  of  the  kind  on  the  market.  PULVER¬ 
IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “STAR”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good  there  is  NOTHING  like  the 
GENUINE  TROIvMNER  FIXTURE.  WRITE  FOR  CATALOGUE. 


HENRY 


TROEMNER 

PHILADELPHIA,  PA. 


No.  911  ARCH  STREET  ^ 

j.  A.  PLESCH  &  SON  112  Clark:  Street,  Chicago,  III. 

GENERAL  AGENTS  FOR  UNITED  STATES 


Troemner’s  No.  “BALL”  Scale 

— *7  HDVERT1SERS  KINDLY  MENTION  ■’  GROCERY  WORLD 
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Banner,  In  Jen,  compound . ~ . per  doe. 

White  Clover,  In  Jen,  compound . „  “ 

Porina  Pancako  Syrup,  36  pta .  11 

"  "  *4  qt» .  “ 

“  '•  za  X-gala .  “ 

"  6  tale. . ™  *' 


1 .00 

■9*a 

a.aj 
4.00 
7.00 
la.  00 


.90 

i.ej 

7-75 

4.00 


MAPLE  SYRUP. 

Green  Mountain  Maple  Syrup,  dor . .  1.40 

'  “  medium,  doz.  1.40 

"  “  small,  dos. 

Vermont  Maple  Syrup,  gal.  tins . ....per  g 

“  “  *-*al.  tins. ....per  d 

Hasen's  Maple  Syrup,  qt.  bottles .  “ 

"  “  pt.  bottles .  "  a. 40 

Towle’s  Log  Cabin  “Camp”  Syrup —  Per  dos. 

Gallon  cans,  6  In  case . .  13.50 

Halt-gallon  cans,  1a  In  case . . .  y.sj 

Quart  cans,  sa  In  case .  4.ie}< 

Pint  cans,  14  in  case . . . .  a  .50 

Quart  bottles,  is  in  case . .  4 . 50 

Pint  bottles,  04  in  oase . . .  a. 75 

Jacket  cans . «... . per  gallon  1 .00 


CRESCENT  MAPLKINE. 


■•Of..., 

Por  doz. 

tSz 

i6-os..». 

. . . . .  5**5 

. . . . . . .  Q  *5® 

$a-o i.... 
Gallons. 

•  ••(MHIMtMM H«HtSMI»SSSIMtMS*SMH  35  *®® 

I -os.... 
•  •Of.... 

OIL  Qt  MAPLEINB.  Poz  doz 

. . .  2  .  fO 

tZz 

16-ox  ... 

•  ••MH.M(MS4HSSNIIISMIMSSSnH*S>SI4SMHMMMt  8  .  I  j 

IIMmtNnnHHMMNIinMmt.ulUHMHNMHHI  15  .OO 

Gallons 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dos. 

Little  Gem, parlor,  s  string .  a. 40 

N  U,  No.  6,  split  handles .  1.45 

Leader,  No.  6,  3  string,  red  handles... .  s.40 

Princess,  No.  4,  fancy  handles . . .  a. 75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . „. . 90 

Whisks,  s  sewed . 40 

Stable,  3  tie,  rattan  centre .  3.50 

Stable,  3  tic,  rattan  centre .  4.00 

Factory,  heavy .  2,90 

Handy  Wall  Broom  Rack,  for  is  brooms . 90 


No.  WASHBOARDS.  Per  dot 

69,  Good  bough,  double, spring  protector...  3.65 

57,  Peerless,  double  . .  3. 75 

80,  Seal  Globe,  double,  swing  protector . . 3.30 

61,  Peorlese,  double,  spring  protector _  4.45 

110,  Peerless,  single,  spring  protector . .  3.55 

100,  Northern  Queen,  single,  protector. . .  3.10 

101,  Tidal  Wave,  single,  protector . ......  3.75 

118.  Good  Enough,  tingle,  protector. . .  3.15 

. - .  3.50 

Celery  City . 3.00 

126,  Single  Ruby .  s.6o 

is8,  Anchor,  single  head — _ _  s .  35 

130,  Little  Gem,  pall  beard .  1 . 35 


BUCKETS,  Per  doz. 

O.  G.,  s  electric  hoops . . . . .  1.73 

O.  G.,  3  electric  hoops  . . .  1.90 

Clear,  a  hoop . . — . — _™ _ _  1.65 

Clear,  3  hoop ... - - - — ...  .  I  |M  1.73 

Electric  Cedar,  a  hoop . — .  a  .40 

Electric  Cedar .  3  hoop -  a. bo 

Pine,  3  galvanized  hoops . .  a. so 

Galvanized,  is  quart . . . . .  s.co 

Galvanised,  14  quart . . . .....  a. 23 


BUTTER  DISHES. 


No. 

1,  Solid  oval... 

a,  Solid  oval . . 

3,  Solid  oval _ 

5,  Solid  oval.... . 

z,  Wire  tiuli.„...,«.,, _ _ _ _ 

,  Wire  ends... _ _ _ _ _  1.49 

3,  Wire  enda.„ . . . .  z  ,«o 

1  Wire  ends . . . . . . . ....  9 ,00 

icnle  Plates,  8  inch . . . a .  10 

Picnic  Plates,  9  Inch . . .  2.35 

Crates  contain  130  each. 


Par  M 

».»5 

z.50 

>•75 

a. 13 
z  to 


5  post.. 


CLOTHES  PINS. 


Par  box. 

..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  seta  fillers . 


BRUSHES. 


.  00 
•35 


No.  SCRUB  BRUSHES.  Per  doz 

as,  White  ootwos . . _. . . 

s3,  Medium  rise . . . L 

g;‘asr=3=r=-— - 

.....  x  .00 

00,  While.....™ . . . 

H-dy  H—« . 

. 45 

. 4* 

No.  STOVE  BEUSHES. 

•0,  Black  bristle,  carved  ead,  wood  hAn/Pm 

21,  X,  crescent  shape . 

I,  strap  handle,  grey  fibre . 

а,  strap  handle,  grey  fibre . 

б,  all  hair,  extra  quality . 

Per  doz 

No.  SHOE  BRUSHES. 

0,  Maataaa  fibre  . . .  . 

Por  dos. 

1.  Mexicnn  fibre,  bin — 

4.  Bristle  outside . .  ..  _  '  -  i. 

1  Ail  bristle . . . . .  . 

16A,  All  bristle,  extra  valno. _ __  _  «  %Z 

18,  All  bristle,  spotted  white . . 

No. 

6,61a. 

lit 

6,  1  la. 

8,  6  In. 
to,  7  In. 
is,  8  in. 
6,  j  In. 
8,  6  In. 
10,  7  In. 
is,  8  In. 
6,  5  In. 
I,  6  la. 


WHITEWASH  BRUSHES.  Per  dot. 

,  White  tampion. . . . .40 

,  White  tampion _ _ .48 

,  White  tampion — . ,55 

,  Family,  extra  heavy - - 80 

,  F»“lly,  extra  heavy . .9S 

,  Family,  extra  heavy.. . . .  1 .  i0 

•  Family,  extra  heavy._...__ .  1.25 

•  A ,  hair  brittle.. . . 1.40 

,  A,  hall  bristle,.. _ _  1.65 

A.,  hair  brittle. . 2.00 

,  A.,  hair  brittle..,,,,... . a. 35 

Ideal,  all  bristle,  3  row™ . . .  1.90 

Ideal,  all  bristle,  3  row.. .  * .  ,5 


No.  DUST  BRUSHES.  Por  dot. 

7X,  Fibre,  wire  drawn . . . 90 

11,  Ail  hair,  wire  drawn .  a. 23 

28,  White,  wire  drawn .  2 .90 

1,  7  in.,  All  hair,  flat  end .  2.05 

32,  j  in..  Mixed,  round  end . .  2.10 

All  hah,  round  end. .  2.25 
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TOBACCOS — PLUG. 

Battle  Ax . . . .  ,,,,, . . . 

Deer  Skin . . . . . 

Gold  Rope . . . 

jolly  Tar  . . . . . . . . ™ 

Newsboy  ............... ......... 

Old  Honesty™ . 

Piper  Heidsick . 

Spear  Head . . . . 

Standard  Navy . . . . 

Toddy . . . . . . 

Vlnco . . . . 

Town  Talk . . . 


Per  lb. 
•  37 
•37 
•3* 

39 

•39 

•43 


1,  7  in.,  R 
■X,  7  In., 


8MOKINQ  TOBACCO. 

Briar  Pitre . . . . . 

Duke’s  Mixtora — . . . . 

Greenback _ _ _ _ 

Green  Turtle  . . . 

G.  &  A.  Navy,  3)3  oa_. 

Honest . . 

Polar  Bear™.., 

Ripple . . 

Sensation  ...„ 

WUdl 


Per  Ik 
•3* 

;3 

.28 

•34 

•39 

•9 

■39 

•39 

39 


YEAST  CAKES. 


Compressed . 

Magic,  1%  doz.  packages . . 

. per  doz. 

ell 

5l 

Yeast  Foam,  1%  doz . . . 

. per  box 

.58 

dx3>^  ijxgx^  ^<xjj  frgxfi  6x£xn 


All  polish,  there  is  no  clay  or  other 
adulterants  in 

DIXON’S 

POWDERED 

Stove  Polish 

We  are  making  the  new  Dixon  Pow¬ 
dered  Stove  Polish  just  as  if  the  most 
rigid  “pure  food”  law  had  been  applied 
to  it.  Notice  how  light  in  weight  a 
box  of  this  stove  polish  is  compared  to 
its  bulk — graphite,  the  actual  polish¬ 
ing  material  is  very  light  you  know. 

Write  our  Stove  Polish  Department 
for  profitable  points  about  above  polish. 


IOSEPH  DIXON  CRUCIBLE  CO, 

IERSEV  CITY,  IV.  1. 


The  STEEL  FRUIT  JAR  CAP  from  the 

Chemist’sViewpoint 


Prof.  Chas.  T.  P.  Fennel,  the  famous 
Cincinnati  chemist,  says  that  a  steel 
fruit  jar  cap  submitted  to  the  influ¬ 
ence  of  organic  acids,  such  as  are  con¬ 
tained  in  fruits,  do  not  corrode  as  much 
as  zinc  caps.  He  further  says  that  re¬ 
sulting  salts  from  this  corrosion  in  the 
case  of  the  steel  cap  are  absolutely 
harmless,  and  that  those  from  the  zinc 
caps  are  poisonous  to  the  human  system. 

If  you  tell  this  to  your  customers  you 
can  sell  a  lot  of  our  steel  caps. 


THE  WM.  QLENNY  GLASS  CO.,  Cincinnati,  Ohio 


Want  a  $10  Mortis  Chair 


for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 


Zahm  s  Independent  (Scrap)  Tobaccos 
‘Blue  Hen."  "High  Card,”  "Rex”  and  ”Z” 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 


The  J,  F.  Zahm  Tobacco  Co. 


TOLEDO,  OHIO 


IN  WHITING  TO  ADVERTISERS  KINDLY  MENTION  “  GROCERY  WORLD  ” 
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DOLLARS  IN  RETAILERS’  POCKETS 

Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 
TO  RETAIL  DEALERS 


as  an  inducement  to  push  the  sales  of  their  goods  to 
in  the  selling  prices,  or  cheapening  of  quality  in  their 
your  assistance,  and  are  exchangeable  through  us  for 
list  represents  a  few  of  the 

1000  ARTICLES  TO  CHOOSE  FROM 


consumers.  These  certificates  are  given  at  no  increase 
products,  but  are  intended  solely  as  a  compensation  for 
valuable  and  useful  merchandise,  of  which  the  following 


Pianos 
Coffee  Mills 
Desks 

Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies 
Leather  Goods 
Chinaware 
Cut  Glass 


Silverware 
Strong  Boxes 
Jewelry 
Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way. 

Write  To-day  for  List  of  Goods  and  Manufacturers 

Manufacturers’  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 


No  Argument  Against 


Success  in  merchandising  is  a  result  of  close  attention  to  the  little  things  and  the 
application  of  methods  which  have  been  proven  efficient  by  actual  experience. 

If  your  present  system  is  subject  to  losses  by  errors  in  computation  or  the  giving 
of  overweight,  remember  that  it  is  your  money  and  your  merchandise  that  is  getting 

away  from  you. 

We  offer  you  our  services  gratis  for  the  purpose  of  showing  you  where  the  losses 
occur,  and  how  they  can  be  successfully  prevented. 

We  make  no  claims  or  statements  regarding 


which  cannot  be  proven  to  your  entire  satisfaction.  The  accuracy  and  efficiency  of  our 
scales  are  proven,  not  only  by  successful  users,  but  by 

FOUR  HIGH  COURT  DECISIONS 


If  you  are  at  all  interested  in  knowing  how  to  improve  your  present  system  of  weighing, 
send  us  the  attached  coupon  or  your  name  and  address.  Don’t  be  the  last  to  investigate. 


Facts 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . . 

STREET  and  NO . 

Town . . State . 

Busin  ess . 


Money  weight  Scale  Co. 


35  State  Street,  Chicago 


DISTRICT  OFFICES  s 


Philadelphia  Office,  1651  N.  8th  Street. 
Pittsburg  Office,  205  McCance  Bldg. 


New  York  Office,  11  E.  14th  Street. 
Buffalo  Office,  62  Pearl  Street. 


IN  WHITING  TO  HDVERT1SERS 
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GROCERY  WORLD 


The  firms  advertising  on  this  page  are  all  well  known ;  their  prodnots  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


ROYAL 


Retailers  who  sell  Royal  Peanut  Butter  sell  the  best 
Others  sell  something  that  won’t  take  its  place. 

You  make  trade  with  Royal — the  inferior  kind  drives  trade  away. 
Always  sell  the  best  of  everything  yourself. 

Let  the  other  fellow  take  the  chances. 


(Universal  Coupons  (an  extra  profit)  in  each  case  for  the  grocer) 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


We  Want  You  to  Sell  This 


\efrg£. 


W 


iii  /a 5 

PQUSH  BT  rt\ 

Floe 1 C  E.  B.  MOORE  * 

WfiBflSH  flVF  CHICA^g 


there  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 


E.  B.  MOORE  G  CO. 

76  Wabash  Avenue  Chicago.  Illinois 


WE 


N 


YOU 


We  know  we  can  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels  in  the  world, 
but  we  know  we  need  your  help  to  sell  them. 
We  know  you  can  work  with  us  or  against 
us  and  swing  your  trade  either  way. 

So  we  make  it  to  your  interest  to  recom¬ 
mend  our  goods  —  not  only  because  they 
will  build  you  a  good  trade  but  also  be¬ 
cause  our  terms  to  you  are  the  best. 

Besides  the  regular  profit  every  case  has 
additional  value  for  you  in  Universal  Cou¬ 
pons.  You  can  exchange  them  for  hun¬ 
dreds  of  useful  articles. 


Vienna  Baking 
Company 


Philadelphia,  Penna. 
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PRIVATE 


ESTATE! 


COFFEE 


l  A.CAUCHOIS  &C0.-THE  nilTON  MILLS 1 
NEW  rORR-  PHILADE  LPHIA  -  CHICAGO. 

ESTABLISHED  18S1. 


It's  a  Hard  Job,  but  We've  Done  It 


You  know  how  hard  it  is  to  please  all  your  customers  with  coffee.  It  is  natural  for  you  to  find  it  harder 
than  we  do,  because  you  have  a  lot  of  things  to  do  and  we  do  nothing  else.  Private  Estate  Coffee  is  the 
result  of  many  years’ experimenting  to  please  the  popular  taste,  and  it  does  it  so  well  that  we  don’t  know  of 
a  grocer  who  has  induced  a  customer  to  try  it  who  isn’t  still  using  it.  This  is  one  important  reason  for  your 
making  a  leader  of  it,  and  another  is  that  we  share  our  profits  with  you  by  giving  you  Universal  Coupons 
with  every  case. 


F.  A.  CAUCH0I3  &  CO. 


THE  FULTON  HILLS 


33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 


grocery  world 


Are  You  in  a 
Sauce  Rut? 

Many  grocers  drift  into  the  rut 
of  selling  only  one  or  two  old- 
time  sauces,  and  then  wonder 
why  it  is  they  don’t  sell  a  bottle 
of  sauce  a  week. 

The  modern  sauce  is  Tabasco 
Sauce.  A  lively  appetizing  sauce 
made  of  the  far-famed  tabasco 
pepper  of  Louisiana.  The  best 
is  Moss  Green  Heart  Tabasco 
Sauce,  made  by  the  New  Iberia 
Extract  of  Tabasco  Pepper  Co., 
of  New  Iberia,  Louisiana. 

This  sauce  captivates  every¬ 
body  who  likes  sauce  at  all,  and 
many  who  never  liked  sauce  be¬ 
fore.  Think  about  it  a  little. 


:  PHILADELPHIA  AGENTS : 


Philadelphia  Pickling  Co. 

260*264  S.  Second  St.  *  Philadelphia 
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How  shall  you  know  what  brand 
of  flavoring  extracts  to  sell  ?  Test 
them— it’s  not  hard  to  judge  ex¬ 
tracts.  Take  our  Waldorf  Lemon 
and  Vanilla,  which  we  claim  to  be 
just  a  little  finer  than  the  others. 
Give  them  all  the  practical  cooking 
tests  you  like — let  your  wife  do  it. 
Then  try  the  others  you  think  may 
be  better  or  as  good  as  Waldorf,  and 
see  what  they  do. 

You’ll  find  what  everybody  else 
has  found— that  Waldorf  Extracts 
give  a  certain  fineness  and  delicacy 
of  flavor  that  no  others  can. 

fietfielfl  Ex.  &  mfg.  Co. 

370  Greenwich  St.,  New  York 
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This  is  a  picture  of  Duffey’s  Cider  place  at  Atlantic  City.  It  is  parti- 
ticularly  fine  work  and  it  is  out  of  the  ordinary.  If  you  have  out  of  the 
ordinary  ideas  for  your  store  there  is  one  firm  who  can  carry  them  out. 

MILLER  ENGLAND 

;  7012-14-16-18  Woodland  Ave.  We  -remanuUc: 


No  order  too  big, 
none  too  small, 
to  be  given  our 
prompt  and  best 
attention. 


PHILADELPHIA,  PA. 


turers  ol  grocers 
fixtures  of  every 
description.  Write 
for  our  catalogue. 


You  Are  the  One 
That  Gets  Hurt 


When  you  sell  your  customers  a  low- 
priced  coffee.  You  are  taking  chances 
unless  it’s  ARIOS A,  because  it  is  very 
difficult  to  get  a  good  quality  of  coffee 
at  a  low  price  and  yet  have  the  flavor 
always  the  same. 

You  can’t  afford  to  take  chances. 
We  buy  in  larger  quantities  than  any 
five  concerns  in  the  country,  and  we 
can  afford  to  give  quality  and  make  a 
price  that  nobody  can  duplicate. 


ARBUCKLE  BROTHERS 
New  York 
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NO 

SILVER 

POLISH 

CAN 

LIE 

No  silver  polish  can  deceive 
its  users  after  the  first  using.  If 
it  scratches,  or  gives  a  dull  pol¬ 
ish,  or  gives  a  good  polish  only 
after  hard  work  everybody  will 
know  it  for  the  worthless  thing 
it  is  and  never  use  it  again. 

Only  for  one  reason  has  it 
been  possible  for  Electro- 
Silicon  to  build  up  the  larg¬ 
est  silver  polish  trade  in  the 
world — it  gives  better  results 
than  other  polishes.  Better 
in  two  ways — first,  by  giving  a 
more  brilliant  polish.  Second, 
by  giving  it  with  far  less 
labor  than  any  other  polish 
on  the  market. 

Not  one  of  your  customers 
but  has  heard  of  Electro- 
Silicon,  packed  in  the  yellow 
box  with  lady  in  red  on  the 
cover. 


Electro=Silicon  Co. 

PROPRIETORS 

New  York,  N.  Y. 
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BE553 


New  from 
An  Old 


^  -----  —  -j> 

q  Our  Cafe  des  Gourmets  Coffee  is  our  latest  effort 
to  please  our  friends  and  to  give  them  a  highly  per¬ 
fected  blend  at  the  popular  price  of  25  cents  a  pound. 

<][  It  is  packed  in  handsomely  labeled,  air-tight  tins 
so  as  to  protect  its  freshness  and  natural  aroma. 

<][  Cafe  des  Gourmets  is  a  satisfying  drink  and  will 
please  your  most  exacting  trade,  conforming  to  the 
usual  high  standard  set  by  Wilde's ,  and  is  backed  up  by 
their  reputation  gained  through  more  than  90  years  of 
fair  business  dealings.  A  trial  will  prove  its  worth. 

SAMUEL  WILDE’S  SONS  CO.,  Importers 

- Coffees  Teas  and  Spices - - 

11  DUTCH  STREET  =  =  -  NEW  YOR1C 


We  Pay  You  to 
Work  for  Us 

C.  We  believe  the  best  sales  force  we  can  get 
are  grocers.  We  want  them  to  work  on 
Mother’s  Oats  with  their  trade.  We  don’t 
expect  them  to  do  it  for  the  love  of  it,  so, we 
make  it  worth  while.  Figure  your  profits,  if 
you  get  1 2  cents  for  Mother’s  Oats,  then  fig¬ 
ure  what  the  coupons  mean  to  you  at  y  cent 
net  profit  on  all  you  redeem. 

C.  We  devised  this  plan  to  benefit  you,  and 
we  believe  you  will  quickly  see  the  advantage 
of  concentrating  your  efforts  on  the  sale  of 
Mother’s  Oats. 

The  Great  Western  Cereal  Co. 

CHICAGO,  ILL. 


Both  Perfect  and  Uniform 


Gurnse  Butter  has  two  qualities  that  we  talk  about  a  good 
deal— 1,  superfine  quality  ;  and  2,  reliability  and  uniformity. 

It’s  hard  to  say  which  the  grocer  thinks  more  important  in 
butter,  but  if  there  is  any  difference  we  believe  that  uniformity 
is  the  more  important.  Every  grocer  knows  how  dangerous  to 
his  business  it  is  to  have  the  second  shipment  of  butter  poorer 
than  the  first. 

But  with  Gurnse  Butter  it  isn’t  necessary  to  choose  between 
these  two  good  qualities,  for  Gurnse  Butter  embodies  both.  It 
is  the  finest  dairy  butter  possible  to  produce,  inspected  rigidly 
at  every  stage,  and  it  keeps  that  way  always, 
f  You  and  your  customers  can  handle  one  pound  of  Gurnse 
with  perfect  confidence  that  it  will  be  exactly  like  that  other 
pound  that  suited  perfectly. 

Packed  in  30  and  50-pound  boxes— pound  and  half  pounds-28  cents. 

Prices  subject  to  market  change. 

P.  F.  BROWN  &  CO. 

39  S.  Front  St.,  Philadelphia,  Pa. 


“GET  SOME" 


DON’T  GO  WRONG 

on  the  bean  question.  Push  Van  Camp’s  Pork  and  Beans. 
Why  ?  Because  people  are  learning  that  beans  are  more  nour¬ 
ishing  than  meat  and  the  use  of  them  is  rapidly  increasing. 

<]f  They  all  find  Van  Camp’s  Pork  and  Beans  with  tomato 
sauce  the  most  easily  digested,  the  most  delicious. 

<Jf  Our  scientific  cooking  makes  them  better  than  “home 
cooked,  ’  and  our  extensive  advertising  makes  the  name  a 
byword  in  every  home. 

<Jf  \  ou  can’t  go  wrong  if  you  push  Van  Camp’s  Pork  and 
Beans.  There’s  a  good  profit  and  a  big  lively  sale  that  is 
getting  bigger  and  livelier  all  the  time. 

THE  VAN  CAMP  PACKING  CO. 

INDIANAPOLIS,  INDIANA 
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Pennsylvania  Appeal  Court  Decides  Raisin 
Case  in  Duff  &  Son’s  Favor 


Complicated  Controversy  Between  Firm  Named  and  Williams¬ 
port  Jobbing  House  Over  Excess  Price  on  Car  of  California 
Raisins  Sold  in  1905  is  Decided  in  Plaintiff’s  Favor. 
History  of  the  Case. 


A  most  interesting  case  in¬ 
volving  the  sale  of  a  car  of  raisins 
has  just  been  decided  by  the  Su¬ 
perior  Court  of  Pennsylvania. 
The  plaintiffs  were  P.  Duff  & 
Sons,  wholesale  grocers  of  Pitts¬ 
burg,  Pa.,  and  the  defendants  F. 
B.  Thrall  &  Co.,  jobbers,  of  Wil¬ 
liamsport.  The  plaintiffs  won  the 
case. 

During  the  summer  of  1905  the 
defendants  ordered  through  plain¬ 
tiffs  a  car  of  raisins  of  the  crop  of 
1904,  to  be  shipped  directly  from 
the  Pacific  coast  to  defendants. 
The  price  was  to  be  one-half  cent 
per  pound  less  than  the  price  of 
the  new  crop  then  nearly  ready 
for  the  market. •  The  price  for  the 
new  crop  is  fixed  each  year,  in  the 
early  fall,  by  the  Raisin  Growers’ 
Association  of  California.  This 
order,  when  received  by  plain¬ 
tiffs,  was  by  them,  with  the 
knowledge  of  defendants,  trans¬ 
mitted  by  wire  to  the  packers  on 
the  coast  and  by  them  accepted, 
on  condition  that  the  car  should 
be  shipped  before  the  middle  of 
September,  and  with  the  under¬ 
standing  that  if  at  the  time  of 
shipment  the  price  for  the  new 
crop  had  not  yet  been  fixed  an 
adjustment  would  be  made  so  as 
to  make  the  price  conform  to  that 
the  defendants  offered  to  pay,  viz., 
one-half  cent  per  pound  less  than 
the  new  price. 

The  point  agreed  on  for  de¬ 
livery  to  the  defendant  was  “f.  o. 
b.  coast.”  The  car  was  duly  con¬ 
signed  and  shipped  on  September 
7th.  On  the  next  day  plaintiffs 
advised  defendants  of  that  fact 
and  inclosed  a  bill  covering  the 
entire  order,  which  had  included 
another  car  of  assorted  fruit. 
This  bill,  which  plaintiffs  call  an 
‘'invoice”  or  “estimate”  aggre¬ 
gated  $2,397.01,  and  a  draft  for 
this  amount  was  drawn  and  for¬ 
warded  for  collection  to  the  bank 
in  Williamsport,  where  it  was 
held  awaiting  the  arrival  of  the 
car.  The  prices  in  this  bill  were 
those  named  by  the  Western 
shipper  and,  as  between  him  and 


plaintiffs,  were  clearly  subject  to 
adjustment  when  the  price  of  the 
new  crop  should  thereafter  be 
fixed. 

On  October  5th  the  price  of  the 
new  crop  was  fixed  by  the  asso¬ 
ciation  and  on  the  same  day  plain¬ 
tiffs  sent  a  circular  letter  to  all  of 
their  customers  advising  them  of 
this  action  and  giving  them  the 
new  price.  It  will  be  observed 
that  at  this  time  the  car  of  raisins 
had  not  yet  reached  Williamsport. 
On  October  10th  this  was  fol¬ 
lowed  by  another  letter  from 
plaintiffs  inclosing  a  corrected  or 
adjusted  bill,  at  the  price  fixed 
by  the  contract,  which  aggre¬ 
gated  $34949  more  than  the 
original  bill  or  estimate,  and  de¬ 
fendants  were  asked  to  substitute 
this  for  the  former  one,  and  ad¬ 
vised  that  a  corrected  draft  was 
being  forwarded  to  the  bank. 

The  car  arrived  at  Williamsport 
certainly  not  later  than  October 
10th,  and  after  unloading  it  the 
defendants,  on  the  nth,  paid  at 
the  bank  the  original  draft  for 
$2,397.01. 

The  defendants  declined  to  pay. 
the  balance  of  $349-49,  and  this 
action  was  begun  for  its  recovery. 
At  the  trial  a  verdict  was  ren¬ 
dered  for  the  plaintiffs,  but  judg¬ 
ment  was  afterwards  entered  for 
the  defendants,  and  this  appeal 
followed.  The  defendants,  con¬ 
ceding  that  they  received  the 
goods  ordered,  and  that  they  have 
not  yet  paid  the  contract  price, 
resisted  any  further  payment. 

They  contended  first  that  by 
their  letter  of  July  29th  they  re¬ 
served  the  right  to  cut  down  the 
quantity  of  raisins  if  the  price 
should  be  too  high.  The  material 
portion  of  that  letter  is  as  follows  : 
“In  order  to  secure  Santa  Clara 
prunes  we  have  decided  to  make 
up  a  car  of  prunes  and  fill  out 
with  peaches,  and  also  take  a  solid 
car  of  raisins,  subject,  of  course, 
to  the  opening  price.  In  case 
they  should  be  too  high  we  may 
decide  to  cut  it  down,  but  in  all 
probability  that  will  not  be  neces¬ 


sary.  However,  we  want  that 
privilege,  should  such  be  the 
case.”  This  contention  the  court 
overuled. 

Finally  the  defendants  con¬ 
tended  they  had  the  right  to  as¬ 
sume  that  the  prices  named  for 
the  raisins  in  the  first  bill  were 
the  ultimate  contract  prices;  that 
acting  on  this  assumption  they 
had  sold  300  boxes  of  them  before 
the  receipt  of  the  plaintiffs’  letter 
of  October  10th  inclosing  the  ad¬ 
justed  or  corrected  bill ;  that  they 
then  offered  to  rescind  as  to  the 
balance  of  the  carload,  and  holt 
that  portion  of  the  goods  subject 
to  plaintiffs’  order,  and  this  offer 
having  been  declined,  they  allege 
they  have  discharged  every  lia¬ 
bility  imposed  by  their  contract. 
This  contention  the  court  also 
overuled. 

The  appeal  court  decided  the 
case  entirely  in  favor  of  the 
plaintiffs,  closing  its  decision  as 
follows : — 

Thus  it  would  appear  that  the 
false  position  taken  by  the  defend¬ 
ants  rested  not  on  any  failure  of 
duty  on  the  part  of  the  plaintiffs,  but 
on  the  fact  that  they  themselves 
overlooked  or  failed  to  note  the  in¬ 
formation  obtained  in  the  circular 
letter  of  October  5th.  The  corre¬ 
spondence  shows,  as  we  view  it, 
every  element  of  a  contract  between 
the  parties,  which  has  been  fairly 
and  fully  performed  by  the  plain¬ 
tiffs  according  to  its  terms;  but  the 
evidence  fails  to  disclose  any 
sufficient  reason  why  they  should 
lose  a  considerable  part  of  the  con¬ 
tract  price.  The  learned  court  be¬ 
low  was  right  therefore  in  direct¬ 
ing  a  verdict  for  the  plaintiffs,  but 
was  led  into  error  in  refusing  to 
enter  judgment  thereon. 


Disastrous  Canned  Apple 
Season. 

Brands  Which  Brought  $3.50  Last  Fall 
Sold  this  Week  at  $1.85.  Hard  Times 
Hit  the  High  Prices  Hard.  Holders 
Make  Heavy  Losses. 

The  slump  which  has  overtaken 
the  canned  apple  market  since  last 
fall  is  a  striking  example  of  the 
tumble  which  values  in  many  lines 
of  merchandise  have  taken  within 
the  last  few  months. 

Last  fall  standard  brands  of 
New  York  State  gallon  apples 
sold  in  a  large  way  at  $3.50  per 
case.  During  the  past  week  sales 
of  the  same  brands  have  been 
made  at  $1.85.  And  while  hold¬ 
ers  hope  that  the  bottom  has  been 
reached,  it  is  by  no  means  certain 
that  it  has  been.  There  has  been 
a  corresponding  decline  in  3- 
pound  apples,  though  that  size 
cuts  very  little  figure  compared 
with  gallons. 


I  he  cause  of  this  extreme  de¬ 
cline  in  a  few  months  is  two-fold, 
hirst,  the  general  depression 
which  produced  the  second,  in¬ 
ability  to  pay  the  high  prices 
asked  last  fall.  At  an  ask¬ 
ing  price  of  $3.50  or  anything  like 
that,  bakers,  who  are  large  users 
of  canned  apples,  found  it  cheaper 
to  use  green  apples,  which  were 
selling  at  a  price  equivalent  to 
about  $2  a  dozen  for  gallon  cans. 
This  greatly  reduced  the  demand 
for  the  canned  article  and  brought 
the  jobbers’  and  bakers’  supplv 
people  into  spring  with  heavy 
stocks.  In  order  to  move  them, 
therefore,  they  are  sacrificing 
them  at  a  price  which  means  a 
heavy  loss  to  every  holder. 

As  a  matter  of  fact,  the  canned 
apple  season  just  ending  has  been 
the  most  disastrous  for  years.  It 
is  estimated  that  the  shrinkage  in 
apple  values,  between  what  the 
farmer  got  for  his  green  fruit  and 
what  the  packer  was  able  to  get  for 
the  same  fruit  after  canning,  was 
$10,000,000.  It  cost  the  packer 
$2.65  a  dozen  to  pack  gallon 
apples  last  year,  against  an  aver¬ 
age  cost  of  $1.75.  This  was  be¬ 
cause  the  green  fruit  buyers 
forced  the  price  up.  They  did  not 
succeed  in  holding  it  up,  however, 
for  the  green  fruit  market  subse¬ 
quently  went  all  to  pieces,  and 
lolders  in  that  branch  lost  heavily 
also. 

The  average  selling  price  of 
New  York  gallon  apples  is  $2.10 
to  $2.25. 


National  Retailers’  Committee  See 
President. 

A  committee  from  the  National 
Association  of  Retail  Grocers, 
which  recently  met  in  Boston, 
called  on  the  President  on  Mon¬ 
day  to  ask  him  to  issue  an  order 
compelling  civil  service  employ¬ 
ees  who  contract  debts  to  pay 
them.  The  committee  was 
leaded  by  John  A.  Green,  secre¬ 
tary  of  the  association.  The 
’resident  requested  that  a  state¬ 
ment  in  writing  be  submitted, 
which  will  be  done. 


ELTON  J.  BUCKLEY 

Editor  “Grocery  World" 

Attorney  and  Counsellor  at  Law 

730-731  Drexd  Balldlnf,  Philadelphia,  Pa 

TcJentanrt  /  Bell,  Lombird  1727 
Ttteplanei  {  reytJonc  Rtct 

COLLECTIONS,  CORPORATION  PRACTICE. 
CASES  UNDER  FOOD  LAWS 

TRADEMARK  REGISTRATION 


grocery  world 


Warning  Against  Mercantile  Tax  Repeal 

Solicitors 


State  Association  has  Evidence  that  Solicitors  are  Falsely 
Representing  Themselves  as  Agents  of  Pennsylvania  Retail 
Merchants’  Association.  Erie  Merchants  are  Building  Wall 
Against  Soliciting  Schemes. 


Special  correspondence  of  “Grocery  World. 


Erie,  Pa.,  May  21,  1908. 


The  Retail  Merchants’  Associa¬ 


tion  of  Pennsylvania  has  no 
agents  in  the  field  soliciting  fund.-* 
for  legislative  purposes.  Atten¬ 
tion  is  called  to  the  following 
statement  from  H.  C.  JMcConahy, 
secretary  of  the  Merchants  Asso¬ 
ciation  at  Tyrone,  Pa.: — 


Two  very  nicely  dressed  men,  rep¬ 
resenting  themselves  to  he  agents  of 
the  Retail  Merchants’  Association  of 
Pennsylvania,  in  an  indirect  manner, 
came  into  our  place  of  business  this 
P.  M.  and  in  a  very  great  hurry. 
They  asked  Mr.  Templeton  to  sign 
a  petition  for  the  repeal  of  the  mer¬ 
cantile  tax  law,  presenting  three 
petitions.  He  was  very  busy  at  the 
time  and  thinking  it  might  be  a  good 
thing  at  least  signed  their  petitions 
and  was  asked  for  a  subscription, 
whereupon  he  gave  them  $2.  They 
secured  money  from  a  number  of 
firms  in  our  town.  Later  when  the 
petition  was  presented  to  another 


our  firm  name,  evidently  having 
raised  it  for  the  purpose  of  making 
others  believe  we  had  paid  that 
amount.  As  I  am  aware  our  State 
association  does  not  have  men  out 
with  these  petitions  we  believe  this 
is  a  fraud.  Will  you  kindly  inves¬ 
tigate  and  notify  the  trade  papers,  or 
warn  the  associations. 


The  Grocers’  Credit  Exchange 
of  Erie  is  tightening  credit  lines 
to  meet  present  business  condi¬ 
tions.  No  credit  will  be  extended 
to  persons  with  unsatisfactory 
credit  records.  New  customers 
will  be  required  to  produce  a  re 
ceipted  pass  book  or  clearance 
card  from  the  store  with  which 
they  last  traded.  No  credit  will 
be  extended  without  security. 
The  exemption  waivers  of  the 
State  Association  are  considered 
satisfactory  security.  The  carry¬ 
ing  forward  of  balances  and  the 
extension  of  credit  for  longer  than 
thirty  days  will  be  discontinued. 


to  organizations  in  which  they 
hold  membership. 

3.  No  indorsement  will  be  given 
to  any  organization  using  rattles, 
lotteries,  schemes  of  chance,  or 
similar  means  of  raising  money. 

4.  No  indorsement  will  be 
given  to  any  organization  of  un¬ 
satisfactory  credit  standing. 


*  *  * 


At  no  time  in  our  association's 
history  have  we  thought  it  neces¬ 
sary  to  solicit  funds  for  legisla¬ 
tive  purposes  other  than  our  natu¬ 
ral  revenues  from  entrance  fees, 
capita  tax  and  printed  forms. 
Should  it  be  necessary  at  any  time 
to  do  so,  the  appeal  will  be  made 
direct  to  the  members  of  our  as¬ 
sociations  through  their  local 
executive  officers.  Local  execu¬ 
tives  are  advised  to  warn  their 
members  not  to  make  contribu 
tions  for  legislative  work  in  any 
other  way — unless  they  have 
tnonev  to  burn. 


*  *  * 

The  Erie  Business  Men’s  Ex¬ 
change  recently  adopted  the  fol¬ 
lowing  rules  governing  the  pat¬ 
ronizing  of  schemes  by  members: 

1.  Each  member  will  be  fur¬ 
nished  on  application  for  display 
a  card.  “Notice  to  Solicitors. 
Members  of  the  Erie  Business 
Men’s  Exchange  do  not  patronize 
solicitors  who  are  not  indorsed  by 
its  committees.  For' indorsement 
call  secretary’s  office,  210  Lincoln 
Building.’’ 

2.  No  restrictions  shall  be  im¬ 
posed  upon  members  contributing 


The  Wilkes-Barre  merchants 
have  instructed  the  association 
officers  to  confer  with  the  employ¬ 
ers  of  the  city  and  ask  them  to 
consider  the  advisability  of  the 
posting  of  notices  to  the  effect 
that  employees  are  required  to 
pay  their  bills.  It  is  believed  that 
the  moral  effect  of  such  a  notice 
would  reduce  the  number  of  cases 
of  delinquents  in  treatment  to  a 
minimum  and  be  to  the  mutual 
advantage  of  employer,  merchant 
and  customers. 

A.  M.  Howes. 
State  Secretary. 


Lima  beans  are  regularly  estab¬ 
lished  in  market  and  range  from 
$3  to  $3.50.  Florida  is  the  sole 
source  of  supply.  The  receipts 
are  of  good  quality,  but  the  de¬ 


mand  is  light. 


|  GOOD  PROFIT  AND 

A  PLEASED  CUSTOMER 


Result  from  every  sale  of 


Post( 


Formerly  called 
Elijah’s  Manna 


) 


Toasties 


It  is  a  delicious  Food  that  has  won  popular  favor  on  “merit. 

Made  of  pearly  white  corn,  steam  cooked,  rolled  into  thin  flakes  and  toasted  to  a  crisp, 

golden  brown.  A  food  you  can  safely  recommend  to  every  customer. 

Sale  of  Retailer’s  stock  guaranteed. 


“THE  TASTE  LINGERS 


99 


I. 


Supplied  by  all  Jobbers— Made  by  Postnm  Cereal  Company,  Limited,  Battle  Creek,  Mich. 
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One  Successful  Way  of  Limiting  Prices 


(Rubber  stamp  on  Jobber’s  Invoice 
to  Retail  Merchants.) 


A  Useful  Set  of  Forms  Used  by  a  Western  Condensed  Milk  Co. 
to  Compel  the  Wholesaler  and  Retailer  to  Sell  at  Fixed 
Prices.  Plan  Refsts  on  Making  the  Agreement  to  Hold  the 
Price  a  Condition  of  All  Sales. 


To  the  manufacturers  who  con¬ 
tend  that  they  arc  helpless  against 
department  stores  and  other  re¬ 
tail  dealers  who  cut  their  prices 
and  thus  disorganize  trade,  the 
“Grocery  World"  submits  the 
plan  of  limiting  prices  which  is 
used  by  the  Pacific  Coast  Con¬ 
densed  Milk  Co.  There  is  noth¬ 
ing  especially  new  about  the 
principle  on  which  it  is  based — 
that  of  making  the  holding  of  the 
price  a  condition  of  the  sale,  but 
it  has  been  worked  out  pretty 
well,  and  is  worthy  of  consider¬ 
ation. 

Across  the  face  of  every  in¬ 
voice  that  accompanies  a  sale 
from  the  company  to  jobbers  is 
printed  the  following : — 

o 

CONDITIONS  OF  THIS  SALE. 

N-  B. — These  goods  are  sold  on 
the  following  conditions  (which  are 


1.  I  hat  the  goods  shall  not  be 
resold  to  the  retail  trade  for  less 
than  the  price  from  time  to  time  fixed 
by  the  manufacturer. 

2.  1  hat  on  every  sale  of  Carnation 
Brand  Sterilized  Evaporated  Milk  to  a 
retailer,  the  wholesaler  shall,  for  the 
benefit  of  the  manufacturer,  make  it 
a  condition  of  the  sale  (as  a  part 
of  the  consideration)  that  the 
retailers  shall  maintain  the  retail 
price  of  the  goods  as  fixed  by  the 
manufacturer,  namely,  io  cents  per 
can  of  twenty  gross  ounces,  or  =15 
cents  for  six  cans,  and  shall  print 
such  conditions  legibly  on  the  in¬ 
voice. 

3.  That  if  these  goods  be  resold  to 
a  wholesaler,  the  sale  shall  be  made 
upon  the  same  conditions  as  this 
sale,  reserved  for  the  benefit  of  the 
manufacturer. 

The  present  price  from  whole¬ 
saler  to  retailer  is  fixed  at: — 

1  to  4  cases,  per  case . $4.05 

5  to  24  cases,  per  case . 4.00 

25  to  99  cases,  per  case . 3.9^ 

100  cases  or  over,  per  case _  3.90 

Pacific  Coast  Condensed  Milk  Co. 


CONDITIONS  OF  THIS  SALE. 


N.  B.— The  Carnation  Brand  Ster¬ 
ilized  Evaporated  Milk  herein  -in¬ 
voiced  is  sold  upon  the  condition 
(reserved  for  tlje  benefit  of  the 
manufacturer  in  accordance  with  the 
seller’s  contract  and  as  part  of  the 
consideration  of  this  sale)  that  the 
goods  shall  not  be  retailed  for  less 
than  10  cents  (straight)  per  can  of 
twenty  gross  ounces,  or  six  cans  for 
55  cents. 


(Name  of  Wholesaler.) 


In  addition  to  the  above  an  ad¬ 
ditional  notice  is  packed  in  the 
cases  of  condensed  milk  as  they 
are  packed : — 


(Notice  to  go  in  cases  as  packed.) 


a  part  of  the  consideration  of  this 
sale)  : — 


Across  the  invoice  that  repre-  j 
sents  a  sale  from  jobber  to  re¬ 
tailer  is  stamped  with  a  rubber 
stamp  the  following: — 


CONDITIONS  UPON  WHICH  THESE  GOODS 
ARE  SOLD. 

N-  B. — The  goods  contained  in 
this  case  are  sold  by  the  manufac-« 
turer  to  the  wholesaler,  and  by  the 
wholesaler  to  the  retailer  upon  the 
condition,  reserved  for  the  manu¬ 
facturer’s  benefit,  that  the  retailer 
shall  not  sell  the  goods  for  less  than 
10  cents  (straight)  per  can,  or  six 
cans  for  55  cents  of  twenty  gross 
ounces.  The  acceptance  of  these 
goods  shall  be  sufficient  evidence 
that  the  purchaser  is  familiar  with 
this  condition  and  will  comply  there¬ 
with 

Nothing  in  the  above  condition 
shall  prevent  the  retailer  from  sell¬ 
ing  at  a  price  in  excess  of  10  cents 
per  can  when  warranted  by  costs  of 
transportation  or  other  local  con¬ 
ditions. 

Pacific  Coast  Condensed  Milk  Co. 


Pennsylvania  News  Items. 


Items  Gathered  from  Correspondents, 
Etc.,  As  to  What  is  Going  on  Around 
Us. 


I  lie  word  “compound"  on  a  bot¬ 
tle  or  can  of  olive  oil  is  a  sufficient 
indication  that  the  merchant  sell¬ 
ing  it  does  not  represent  it  to  be 
pure.  I  his  is  the  sulxstance  of 
an  opinion  filed  in  the  Mont¬ 
gomery  County  Court  on  Mon¬ 
day  last.  Sabatto  Chickerina  was 
haled  into  court  by  representa- 
tigffe  of  the  Pure  Food  Depart¬ 
ment  because  lie  was  selling  at  a 
low  price  olive  oil,  which,  upon 
analysis,  proved  to  be  cottonseed 
Oil  with  bit  10  per  cent,  of  olive 
oil  in  its  make-up.  He  was  fined 
by  the  Magistrate  and  an  appeal 
taken.  The  court  found  as  fol¬ 
lows:  “It  is  argued  that  the  word 
‘blended,’  found  on  the  label,  con¬ 
demns  the  package.  We  must 
take  the  case  stated  as  we  find  it. 
No  doubt  there  are  various  grades 
of  olive  oil,  and  hence  a  mixture 
of  like  substances  may  follow, 
which  is  properly  termed  a  blend. 

1  he  olive  oil  was  placed  on  sale 
as  a  compound,  and  the  word  was 
plainly  stated  on  the  package. 


BEST  BY  TEST  A 


TRY,  it  in  the  PURCHASE 


of  GROCERIES 


Van  Camp’s  Evap.  Milk,  Family  Size,  4  doz.  ner  ease  aa  nn 

Pet  Brand  Evap.  Milk,  Baby  Size,  6  doz.  .  *.  '.  .peroase  IS 
Maryland  Leader,  Standard  Maryland  Yellow  ’ 

tv/t  ^ble  Peaches,  No.  3  Cans,  2  dozen . .  per  doz  162'/ 

Maryland  Leader  Standard  Maryland  White  ’  ' 

0  Table  Peaches,  No.  3  Cans,  2  dozen  .  .....  .  per  doz.  147'/ 
South  Haven  Brand  Pie  Peaches  California  Size  ’  2 

Sanitary  Cans,  2  dozen . per  doz  1  lfi 

ou  will  surely  not  find  such  bargains  in  canned  peaches  as  these  elsewhere. 
Wood  Keg  Carpet  Tacks,  large  size,  )4  gross  in  box, per  box, 

T  same  goods'11  25  ^  C6nt‘  leSS  than  m°St  houses  wil1  ask  y°u  for  the 


•82)4 


Barker  s  Horse  and  Cattle  Powder,  %  gross  boxes  .  per  gr., 

Note  this  price  on  Barker  Horse  and  Cattle  Powder  “ 

Knox’s  Sparkling  Gelatine . '.  ner  doz 

Knox  Acidulated  Gelatine . !  ‘  per  doz 

In  gJ:?®8  loJts-  either  Sparkling  or  Acidulated  ’.  ’.  per  gr  ’’ 
Cream  Ridge  Brand  Fancy  Full  Cream  New  York 
State  September  Cheese,  about  46  lb.  average 
single  boxes .  ’  nf,rlh 

5  or  10-box  lots . !  per  lb!’ 

These  arc  particularly  fancy  stock  and  a  great  bargain.  "Fancy  Old  Cheese 
“ic  very  scarce. 

Golden  Cubes  Imported  Singapore  Pineapple,  No 

Vsq  cans,  4  doz.  in  case  ...  ner  doz 

6  or  lO-case  lots  . Serdoz' 

YoUn1’anv1tnexV1erhea^so'°r  a  Pri«  on  Imported  Pineapple  as  we  her^ 

f!?r  ocV J  q-?Jlty  °f  t  ,e  goo.ds  ls  excellent.  Elegant  to  sell  at  3  cans 
for  25  cents  with  a  good  margin  of  profit. 


13.26 


1.07  X 
107)4 
12.75 


•14)6 

•14# 


.60 

•57)4 


Fancy  Japan  Rice,  an  awful  good  one,  bright  and 

6  or  lb-bag°lot38ean’  10°'lb-  bags-  single  ba&s  -  •  P®r  lb.,  80.05)6 


Gem  N°o®^amP  Chimneys,  in  cartons  (tubes), 


.05 


6 


6 


r°026n amp  Chimn®ys.  in  cartons  (tubes), 


per  case,  1.62 


per  case,  1.92 


Gem  No  2  Lamp  Chimneys,  in'  cartons  (tubes), 

6  dozen .  ”  o«.nn 

N°  fohraNgoes  t  “‘“s  THeife  ,figur^  V-3-42c.  per  dozen  ‘respect  ivej 
ket^aliie  the  d  2s,-whlch  Pr'ces  are  very  much  below  the  present  mar- 
A  ™?nn,f?,CtUjer.s  havlng  advanced  some  of  these  sizes  5  to 

"  "  e  advise  you  to  anticipate  your  wants  for  months 


2.52 


6  cents  per  dozen, 
to  come. 


■62)4 

.90 


?0rf^,Sbo?  Salm<>n.  4  dozen . Der  doz  1  47  >/ 

Surf  Brand  Pink  Alaska  Salmon,  1-lb.  tall  cans  ’  * 

4  dozen .  ’  „ 

5  or  10-case  lots  !  !  !  !.  !  ’  per  doz  ’ 

Thlnffethr  b6St  bargain Jn  3  Pink  Alaska  Salmon  we  have  been  able  to 

fSTraUr  ‘b0WS  >OU  *  SOOd  Pr0fi'  “  «“>■ 

Buy  Fels-Naptha  Soap  here.  It  pays  to  buy  for  OASSTT 
w  Tibp0V^*b^  lots,  freight  paid  to  your  station. 

W.  H.  Baker  s  Chocolate,  tfs,  12-lb.  boxes  .....  per  lb., 

W.  H.  Baker  s  Chocolate,  )4 s,  12-lb.  boxes  .  .  per  lb 
Cedar  Brand  Ex.  Fancy,  Extra  Small  Green  Jersey P 

Lima  Beans.  No.  2  cans,  2  dozen .  per  doz 

Early  Autumn  Ex.  Small  Lima  Beans,  2  dozen  .  .  .  per  doz’ 


■97)4 
.90 
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These  Prices  for  This  Week  Only— May  25th  to  May  30th,  inclusive. 

THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


-  - - - -  vvniAi,,,  nv.  uuh  QUOTATIONS 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenoe 


Phila.,  Pa, 
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Under  the  act  it  should  not  be 
deemed  to  be  adulterated  or  mis¬ 
branded.” 

William  H.  Anthony  a  produce 
dealer,  of  Allentown,  Pa.,  has  filed 
a  complaint  with  the  Interstate 
Commerce  Commission  against 
the  Philadelphia  and  Reading 
Railway,  alleging  unjust  and  ex¬ 
cessive  freight  charges  for  carry¬ 
ing  potatoes  to  New  England.  He 
states  that  the  rate  of  potatoes 
from  Allentown  to  New  England 
points  is  $3.40  a  ton,  while  cement 


is  carried  for  $1.55,  both  being 
shipped  in  box  cars.  He  asserts 
that  points  on  other  railroads 
within  a  radius  of  25  miles  make  a 
rate  of  $2.80  a  ton  on  potatoes  to 
New  England,  and  asks  for  res¬ 
toration  of  60  cents  a  ton  on  the 
50  carloads  he  has  shipped  during 
the  season.  Another  case  is  being 
prepared  in  which  the  potato  rates 
to  Newark,  Paterson  and  Jersey 
City  from  Allentown  are  declared 
to  be  excessive.  They  range  from 
$2.40  to  $3  a  ton,  while  cement  can 
be  shipped  for  85  cents  a  ton. 


Selling  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


SELLING  TOMATO  CATSUP. 

Good  and  all  as  the  advertised 
catsups  are,  there’s  little  money  in 
them.  Try  pushing  ’“Our  Own’ 
brand  next  week.  Here  is  a  full 
pint  bottle  of  the  goods  positively 
equal  to  any  on  the  market,  price 
20  cents,  with  a  commission  of  1 
cent  a  bottle. 

Have  a  nice  layout  of  butter 
crackers.  Pour  a  little  on  one  of 
these,  and  ask  your  customer  to 
sample  it.  Be  dainty  about  it. 
Ask  her  to  notice  the  lack  of  red 
pepper  and  the  absence  of  that 
vinegar  taste.  Refer  to  the  real 
tomato  flavor  and  the  delicacy  of 
the  spices.  You’ll  do  some  catsup 
selling,  all  right. 

MEMORIAL  DAY 

comes  Saturday.  We  close  at 
noon.  Store  will  keep  open  until 
10  o’clock  Friday  night.  Every 
order  will  be  put  up  and  listed 
^his  evening.  Work  of  every 
nature  must  be  completed,  so 
when  we  open  Saturday  morning 
there  will  be  nothing  to  do  but 
sell  goods.  Advertise  this  Satur¬ 
day  closing  every  day  to  every 
customer. 

WE  HEAR  COMPLAINTS 

about  the  quality  and  condition  of 
fresh  vegetables  delivered  on 
orders.  No  excuse  for  this. 
Above  all  things  avoid  sending 


out  wilted  goods,  however  laud¬ 
able  your  intention  may  be.  Bet¬ 
ter,  far  better,  dispose  of  those  at 
a  sacrifice  than  associate  this  de¬ 
partment  with  questionable  deal¬ 
ing.  If  in  doubt  about  sending 
celery  or  lettuce  or  spinach  to 
any  one,  refer  the  matter  to  the 
floorwalker. 

NEW  CHEESE. 

In  selling  new  cheese  better  in¬ 
form  your  customer,  who  has  been 
using  the  matured  goods,  about 
the  character  of  the  new  article- 
about  its  extreme  mildness  and 
lack  of  character.  This  is  impor¬ 
tant,  as  customers  are  not  posted 
on  the  cheese  condition  at  the 
present  season. 

SELL  BUTTER. 

•  Now  that  the  drop  has  come  in 
butter  let  us  push  out  plenty  of 
the  fine  Elgin  at  30  cents.  Show 
up  your  5-pound  crocks  at  $1.43. 
Talk  about  the  wonderful  differ¬ 
ence  in  the  price  now  and  three 
weeks  ago.  Make  a  whole  lot  of 
it.  A  good  thing  about  a  good 
salesman  is  making  the  most  of 
a  situation.  Especially  on  an  arti¬ 
cle  so  popular,  so  indispensable,  in 
fact,  as  butter. 

We’ve  dropped  the  renovated 
to  25  cents,  and  It’s  a  mighty  fine 
piece  of  goods,  too.  But,  of 
course,  you’ll  use  discretion  about 
this  as  you  would  other  things. 


To  the  Trade: 

Do  you  recognize  the 
fact  that  in 

CEYLON 
TEA 

You  have  a  wide  range 
of  choice?  That  while 
all  the  Island’s  Teas  are 

Exquisitely  Delicate  j 
in  Flavor, 

High  in  Stimulating 
Power, 

Fragrant,  and  Full 
Bodied, 

Perfect  blends  can  be 
gotten  in  great  variety 
with  them? 
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Mr.  J.  A.  Lee,  manager  of  the 
Steele-Wideles  Co.,  of  Chicago, 
Ill.,  has  issued  a 

Buying  Future  statement  which 

Canned  Goods  ... 

by  Retail*,..  strongly  defends 

the  buying  of  fu¬ 
ture  canned  goods  by  retailers. 
The  argument  is  quite  lengthy, 
but  the  following  paragraphs  con¬ 
stitute  the  core.  They  are  repro¬ 
duced  in  connection  with  this 
journal’s  comment : — 

In  buying  canned  goods  “for  de¬ 
livery  when  packed,”  the  retail  mer¬ 
chant  obtains  the  goods  at  a  price 
which  is  based  upon  the  actual  cost 
of  production,  with  a  fair  living 
profit  to  the  canner  and  jobber. 
After  such  advance  sales  and  deliv¬ 
eries  are  made,  spot  prices  from 
maker  to  dealer  or  from  wholesale 
dealer  to  retail  dealer,  are  crowded 
up  to  the  very  last  cent  that  the 
market  or  demand  will  bear. 

This  is  not  stated  quite  cor¬ 
rectly.  The  price  made  on  future 
goods  is  not  based  on  the  actual 
cost  of  production  at  all,  because 
in  January  no  packer  knows  what 
the  cost  of  production  next  sum¬ 
mer  will  be.  The  future  price  is 
based  on  what  the  packer  thinks 
the  cost  of  production  will  be. 
Having  nothing  to  guess  by,  the 
price  becomes  a  simple  gamble. 

In  buying  canned  goods,  in  ad¬ 
vance  of  their  manufacture,  the  re¬ 
tail  merchant  can,  therefore,  know 
that  he  is  securing  them  at  a  fair 
valuation  above  cost.  If  he  waits 
and  buys  his  goods  as  he  may  need 
them  he  puts  himself  at  the  mercy  of 
operators  and  manipulators  who  are 
always  trying  to  corner  the  market. 


For  the  reason  above  set  forth 
the  retailer  cannot  “know  that  he 
is  buying  future  canned  goods  at 
a  fair  valuation  above  cost.’’  At 
the  time  he  agrees  to  pay  the  fu¬ 
ture  price,  he  cannot  know  any¬ 
thing  about  it.  The  price  may 
prove  to  have  been  very  low  and 
it  may  prove  to  have  been  very 
high.  It  is  a  simon  pure  gamble 
and  nothing  more  nor  less. 

A  great  advantage  is  secured  by 
the  retail  grocer  in  contracting  for 
canned  goods  in  advance  in  obtain¬ 
ing  uniformity  and  excellence  of 
quality.  The  custom  of  contract¬ 
ing  for  canned  goods  futures  has 
become  so  general  that  the  packers 
of  reputation  who  pack  the  "best 
qualities  are  nearly  always  entirely 
sold  up,  or  oversold,  and  if  a  dealer 
refuses  to  buy  canned  goods  for  fu¬ 
ture  delivery  and  takes  his  chances 
to  get  spot  goods,  his  selection  and 
choice  are  frequently  reduced  to  the 
surplus  goods  packed  late  in  the 
season  of  inferior  quality,  or  to  prod¬ 
ucts  of  canneries  which  pack  poor 
goods  and  cannot  therefore  sell  in 
advance;  or  products  of  new  or  in¬ 
experienced  packers  who  are  apt  to 
have  irregular  and  undesirable  qual¬ 
ities. 

If  this  is  a  contention  that  a  re¬ 
tailer  must  buy  ahead  in  order  to 
get  good  quality  canned  goods, 
the  “Grocery  World”  denies  it 
flatly.  There  is  scarcely  a  packer 
or  jobber  but  who  has  a  surplus 
of^good  stock  to  sell  after  his  fu¬ 
ture  orders  are  filled.  In  years  of 
large  or  normal  packs  it  is  abso¬ 
lutely  certain  that  they  will  have. 

The  buyer  of  spot  goods  exclusive¬ 
ly  in  canned  goods  always  has  ir¬ 
regular  qualities  and  is  constantly 
coming  into  collision  with  the  popu¬ 
lar  preference  for  uniformity  and 
regular  merit.  He  is  a  market  skin¬ 
ner,  is  constantly  getting  skinned  and 
must  find  a  new  line  of  customers 
every  few  months,  for  it  is  not 
something  cheap  in  food  that  desir¬ 
able  customers  want,  but  something 
reliable,  uniform,  of  good  value. 

From  the  “Grocery  World’s” 
knowledge  on  the  subject,  this  is 
believed  to  be  not  at  all  in  accord 
with  the  facts.  While  nearly  all 
buyers  buy  futures,  the  very  lar¬ 
gest  buyers,  in  a  good  season,  ex¬ 
haust  their  futures  within  a  very 
few  months  after  delivery,  and 
start  in  to  buy  on  spot.  If  their 
season  has,  been  anything  like 
good,  the  chance  is  that  they  will 
be  handling  spot  goods  exclusive¬ 
ly  during  65  per  cent,  of  the  sell¬ 
ing  season.  This  means,  if  Mr. 
Lee  is  correct,  that  practically  all 
large  canned  goods  handlers  are 
“market  skinners”  during  65  per 
cent,  of  the  season,  because  they 
are  selling  “irregular  qualities” 
during  the  whole  of  that  time. 
This  is  so  absolutely  untrue  as  to 
scarcely  even  need  denial. 

The  only  argument  presented  by 
those  who  oppose  the  buying  and 
selling  of  future  canned  goods  that 


is  worthy  of  attention,  is  that  there 
is  in  the  custom  a  temptation  to 
speculate  and  over-buy.  This  ar¬ 
gument  is  not,  however,  to  be  taken 
seriously. 

Why  not?  The  “Grocery 
World”  thinks  that  it  is  decidedly 
to  be  taken  seriously.  More,  it  is 
not  by  any  means  the  only  argu¬ 
ment  worthy  of  note.  The  whole 
present  plan  of  selling  goods  that 
have  not  even  been  planted  is  in 
its  essence  ridiculous,  unbusiness¬ 
like  and1  expensive.  In  years 
when  crops  are  good  and  packs 
large,  he  naturally  never  makes 
anything  by  having  bought  ahead, 
and  in  years  when  crop  and  pack 
are  light  and  he  would  have  made 
something,  he  doesn’t  get  the 
goods.- 

The  New  York  Wholesale 
Grocers’  Association  has  sent  to 
the  American 
Undeserved  Sugar  Refining 
A“,•  Co.,  usually 

known  as  the 
Sugar  Trust,  a  communication 
emphasizing  the  deplorable  con¬ 
dition  of  the  sugar  trade  and  re¬ 
questing  the  Trust’s  aid  in  placing 
it  on  a  better  basis.  The  conclud¬ 
ing  paragraph  in  the  association’s 
letter  is  as  follows: — 

The  general  impression  of  the 
wholesale  grocers  is,  that  it  would 


New  York,  May  22,  1908. 

The  sale  of  Toasted  Corn 
Flakes  at  5  cents  in  a  New  York 
department  store,  to  which  atten¬ 
tion  has  been  called  editorially  in 
the  last  two  issues  of  the  “Gro¬ 
cery  World,”  is  said  to  have  been 
checked.  After  Siegel  &  Cooper 
announced  the  cut  on  goods  which 
while  listed  as  “Toasted  Corn 
Flakes”  the  Kellogg  Co.  denies 
were  their  brand,  Macy  &  Co. 
made  a  similar  announcement, 
this  time  actually  on  Kellogg’s 
goods.  The  Macy  price  was  6 
cents.  It  was  given  out  this  week 
by  E.  W.  Murphy,  sales  agent, 
that  he  had  tried  to  buy  the  flakes 
at  the  cut  prices  and  could  not 
get  any,  so  he  believed  that  the 
sales  at  the  reduced  prices  are  no 
longer  taking  place.  He  also  said 
that  he  was  trying  to  learn  the 


result  to  mutual  interest  of  your 
company  and  the  wholesale  grocer, 
if  the  distribution  of  your  product 
could  be  placed  on  a  fair  and  rea¬ 
sonable  basis,  and  with  that  end  in 
view  we  invite  your  co-operation. 

The  jobbers’  letter  fails  to  say 
why  the  Trust  could  ex'pect  aid 
given  jobbers  now  to  succeed  bet¬ 
ter  than  the  aid  it  has  extended 
many  times  before.  And  unless 
there  is?  some  chance  that  the 
present  effort  would  produce  bet¬ 
ter  results,  the  Trust  would  be 
perfectly  justified  in  refusing  any 
aid  at  all. 

Whatever  may  be  said  of  the 
Sugar  Trust,  it  has  befriended  the 
jobbing  trade  to  an  unprecedented 
degree.  Controlling  the  sugar 
trade  almost  absolutely,  it  has  at 
much  expense,  and  with  no  direct 
benefits  to  itself,  created  and  oper¬ 
ated  plans  for  compelling  jobbers 
to  hold  a  limited  price  on  sugar, 
so  that  all  could  get  an  equal 
profit.  It  has  done  this  several 
times.  All,  of  these  plans  even¬ 
tually  failed.  They  succeeded  for 
a  while  in  a  way,  but  in  every 
case  some  jobber  to  whom  con¬ 
tracts  and  affidavits  were  simply 
things  to  be  violated,  knifed  them 
in  the  back. 

It  will  always  be  so,  until  the 
character  of  some  wholesalers 
I  changes. 


sources  from  which  the  stores 
which  cut  prices  had  been  sup¬ 
plied  and  that  if  necessary  legal 
proceedings  would  be  instituted 
to  prevent  the  cut  rate  sales. 

*  *  * 

The  proposed  increase  in 
freight  rates,  if  made  effective, 
will  naturally  increase  the  freight 
charges  to  grocers,  and  it  is  pre¬ 
dicted  that  the  smaller  jobber  will 
be  put  to  special  disadvantage. 
On  shipments  of  canned  goods  thg 
minimum  weight  for  carload  rates 
is  40,000  pounds  from  the  Pacific 
coast  to  the  East,  the  weight  limit 
having  been  increased  lately  4.000 
pounds.  The  so-called  official 
minimum  weight  has  been  ad¬ 
vanced  from  30.000  to  36,000 
pounds.  The  Southern  minimum 
weight  remains  30,000  pounds. 
This  means  that  the  buyer  must 
take  larger  quantities  than  here- 


The  New  York  Letter 


General  Opposition  to  Increased  Freight  Rate.  Retailers  Discuss 
Manufacturers  Fixing  Retail  Price.  Tobacco  Trust  Fighting 
for  Life.  Small  News  of  New  York  Trade. 
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tofore  in  order  to  get  the  benefit 
of  the  low  rate  given  for  carload 
lots.  The  small  jobber  will  find 
it  that  much  more  difficult  to  get 
the  low  rate  and  will  the  more 
often  find  it  necessary  to  pay  the 
higher  rates  charged  on  ship¬ 
ments  of  less  than  carload  lots. 

New  York  City’s  jobbers,  at 
least  the  large  companies,  have 
no  objection  to  offer  to  the 
changes,  but  the  small  jobber  does 
object.  A  number  of  the  jobbers 
outside  the  city  are  remonstrating 
to  the  railroads  against  the  in¬ 
crease  in  the  official  weights  for 
carloads,  but  thus  far  without 
effect. 

As  to  the  increase  in  the  rates 
themselves  the  advance,  if  made, 
will  be  paid  by  the  jobber  and  the 
buying  exchange  and  passed  on 
to  the  retailer. 

*  *  * 

The  regular  meeting  of  the  New 
York  Retail  Grocers’  Union,  Mon¬ 
day  night,  was  enlivened  by  a  de¬ 
bate  on  the  action  of  the  National 
Association  at  the  Boston  conven¬ 
tion  in  relation  to  manufacturers 
fixing  and  maintaining  minimum 
prices.  Opinions  on  both  sides 
were  expressed  on  the  question  as 
to  whether  it  would  be  advisable 
for  New  York  to  take  advantage 
of  the  National  Association’s  offer 
to  assist  in  establishing  minimum 
prices  in  any  locality.  Some  o 
those  present  were  of  the  opinion 
that  the  trade  would  be  greatly 
benefited  by  the  establishment  o 
price  standards — that  this  woulc 
be  an  excellent  way  of  curbing 
the  rate-cutting  proclivities  anc 
of  discouraging  advertisements  o 
a  misleading  character  as  to  bar 
gain  sales. 

Others  argued  that  in  a  city  like 
New  York,  with  its  Varied  popu 
lation  and  differing  conditions 
efforts  to  attain  anything  like  uni 
fortuity  of  prices  would  be  fruit 
less  and  that  such  uniformity  is 
not  desirable  here.  It  was  pointed 
out  that  in  parts  of  the  city  where 
rents  are  high  and  where  grocers 
cater  to  a  high-class  trade  prices 
of  food  are  necessarily  higher  than 
in  other  localities  where  rents  are 
lower  and  where  the  trade  is  not 
of  so  high  a  class. 

No  action  was  taken  and  the 
subject  may  be  further  discussed 
at  another  meeting. 

*  *  * 

The  New  York  Association  of 
Manufacturers’  Agents  met  Tues¬ 
day  and  appointed  a  special  com¬ 


mittee  to  call  on  some  of  the  gro¬ 
cery  jobbers  who  have  been  slow 
or  negligent  in  filing  orders  sent 
jy  the  agents.  It  is  believed  that 
the  trouble  will  be  readily  ad- 
;  usted.  President  J.  T.  Austin 
was  authorized  to  appoint  com¬ 
mittees  to  confer  with  committees 
of  the  Philadelphia  Association 
and  the  Northeast  Pennsylvania 
Association  with  reference  to 
olans  for  widening  the  scope  of 
the  organization. 

*  *  * 

Post-office  inspectors  have  been 
investigating  the  operations  of  a 
man  or  of  a  gang  of  men  who  ad¬ 
vertised  largely  and  sent  circu¬ 
lars  through  the  mails  in  order  to 
induce  apple  growers  to  ship 
apples  to  the  alleged  swindlers  in 
this  city.  The  man  or  men  who 
received  the  apples  here  then  sold 
them,  but  failed  to  pay  the  grow¬ 
ers.  One  arrest  has  been  made. 

*  *  * 

The  Acker,  Merrall  &  Condit 
Co.  have  a  fine  show  window  dis¬ 
play  in  the  new  Brooklyn  subway 
which  touches  the  back  of  the 
Fulton  street  store. 

*  *  * 

Arguments  as  to  the  right  of 
the  American  Tobacco  Co.  to 
exist  were  heard  this  week  in  the 
United  States  Circuit  Court  be¬ 
fore  four  judges.  The  case  is  to 
go  to  the  United  States  Supreme 
Court,  it  is  believed.  The  Gov¬ 
ernment  charges  that  the  com¬ 
pany  is  an  illegal  monopoly.  In 
his  argument  J.  C.  McReytiolds 
said  that  the  Government  is  not 
seeking  for  gentle  means  of  break¬ 
ing  up  the  company,  but  rather 
for  means  that  would  hurt  and 
that  would  put  an  end  to  what  are 
claimed  to  be  violations  of  law  by 
the  company  and  by  its  allies. 
Pie  said  that  six  men,  Duke, 
Ryan,  Brady,  Widener,  Elkins 
and  Payne,  control  the  tobacco 
business  of  the  entire  world,  ex¬ 
cept  in  countries  where  it  is  a 
government  monopoly.  The  at¬ 
torney  claimed  that  the  principal 
company  violated  not  only  the 
Sherman  law,  but  also  the  earlier 
Wilson  law,  by  restraining  trade. 
He  reviewed  the  connection  of  the 
American  and  British  companies 
Mr.  McReynolds  charged  that 
the  American  Tobacco  Co.  has 
obtained  control  of  the  tinfoil,  the 
bag  and  the  licorice  root  Indus 
tries,  and  that  its  increasing  con 
trol,  directly  and  through  allied 
interests,  dver  other  industries  is 
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through  magazines,  demonstration,  and  other  forms  of  publicity 
we  are  making  new  consumers  of  SHREDDED  WHEAT,  the 
cleanest,  purest  cereal  food  made. 

We  are  making  more  business  for  YOU.  Are  you  ready 
to  take  care  of  it  ?  Remember  there  is 

No  “Substitute”  for  Shredded  Wheat 

It  stands  alone — the  only  “hard  times’’  food  because  it  is  the 
only  cereal  that  can  take  the  place  of  beef,  eggs  and  other  ex¬ 
pensive  foods. 

The  Natural  Food  Company,  Niagara  Falls,  N.  Y, 


Are  Your  Customers 
Permanent? 

Do  they  come  back  for  the  same  thing  twice  ?  If  not, 
maybe  there  is  something  wrong  with  some  lines  of 
your  goods.  Quality  is  the  one  sure  thing  on  which 
to  hold  trade. 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  that  contain  no  preservatives ) 

bring  customers  back  and  they’ll  get  you  into  no  trouble 
with  the  food  laws.  Guaranteed  pure  and  guaranteed 
to  please  or  money  refunded. 

Anything  that’s  "HEINZ”  is  Safe  to  Sell 


H.  J.  HEINZ  COMPANY 

New  York  Pittiburgh  Chicago 


London 
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one  of  the  evils  and  dangers  of 
the  present  conditions. 

The  company  lias  a  number  of 
the  best  known  lawyers  in  the 
city  to  defend  it.  The  first  argu¬ 
ment  on  its  side  was  made  by 
Junius  Parker,  who  claimed  that 
the  company  in  acquiring  tinfoil 
and  licorice  concerns  had  acted 
legitimately  for  the  protection  of 
the  main  business  and  that  there 
has  been  no  monopoly  in  any  line. 
He  argued  that  the  parent  com¬ 
pany  has  always  acted  fairly  and 
lawfully  and  that  its  operations 
have  proved  of  benefit  to  the  to¬ 
bacco  growers  and  to  the  public. 
De  Lancey  Nicol  then  argued 
that  the  Government  by  suits  of 


this  kind  is  throttling  legitimate 
industries  and  that  as  a  result 
business  men  everywhere  are  cry¬ 
ing  to  be  let  alone. 

Other  lawyers  were  to  follow 
and  the  case  will  continue  at  least 
all  week. 

*  *  * 

A  number  of  the  department 
stores  in  this  and  other  cities  of 
the  State  have  protested  against 
a  bill  introduced  at  Albany  for 
the  purpose  of  giving  the  State 
Labor  Commissioner  power  of  in¬ 
specting  the  stores.  It  is  argued 
that  the  inspection  bylocal  Health 
Board  authorities  in  each  city  is 
sufficient. 

Fred.  A.  McGill. 


Says  Manufacturer  Ought  by  All  Means 
to  Fix  Retail  Price 


Well-known  Western  Grocers’  Association  Man  Strongly  Argues 
that  the  Only  Way  Reckless  Price  Cutting  can  be  Cured  is 
by  Having  Manufacturers  Name  the  Retail  Selling  Price. 
Outlines  a  Plan  by  Which  it  Can  Legally  be  Done. 


[Below  appears  the  greater  portion  of  the  address  delivered  by  Mr.  J.  J. 
Higgins,  Secretary  of  the  Washington  State  Retail  Grocers’  Association, 
before  the  National  Convention  of  Retail  Grocers  in  Boston  last  week.  The 
subject  was,  “Shall  the  Manufacturer  Make  and  Maintain  the  Minimum 
Selling  Price  of  His  Good*?”] 


I  propose  to  present  to  you 
three  fundamental  propositions, 
which  appear  to  my  mind  abso¬ 
lutely  unanswerable,  and  which  I 
believe  require  this  convention,  in 
the  interest  of  the  retail  grocery 
trade  of  the  country,  not  only  to 
adopt  a  resolution  indorsing  the 
maintenance  of  minimum  retail 
prices  by  the  manufacturer,  but  to 
begin  an  aggressive  campaign  to 
secure,  as  soon  as  possible,  the 
universal  observance*  of  that  pol¬ 
icy.  I  submit : — 

First. — That  reckless  and  indis¬ 
criminate  price-cutting  is  the 
greatest  single  evil  which  afflicts 
the  grocery  trade  to-day ;  and 
therefore  the  most  important 
business  before  this  convention  is 
to  espouse  some  effective  and 
legal  policy  which  will  control 
that  evil. 

Second. — That  the  system  of 
minimum  retail  prices  maintained 
by  the  manufacturers  of  proprie¬ 
tary  articles  is  an  absolutely 
effective  and  legal  method  of  con¬ 
trolling  that  evil ;  and 

Third. — That  there  is  no  other 
method  of  controlling  the  evil  that 
is  either  effective  or  legal. 


Upon  the  first  proposition  I  am 
sure  that  there  is  no  difference  of 
opinion  among  us.  Cut-throat 
competition  in  the  form  of  indis¬ 
criminate  price-cutting  is  not  only 
the  greatest  single  abuse  from 
which  the  retail  grocery  trade 
suffers  to-day,  but  I  think  it  may 
fairly  be  said  that  all  the  other 
evils  the  trade,  is  heir  to  do  not, 
by  their  combined  effect,  inflict  a 
loss  upon  the  grocers  of  this  coun¬ 
try  which  even  approaches  in 
magnitude  the  tremendous  losses 
suffered  from  the  reckless  and  un¬ 
justifiable  slaughter  of  prices. 

For  years  our  associations 
throughout  the  country  have 
fought  this  evil  with  only  in¬ 
different  success.  It  still  hangs 
over  the  trade  everywhere,  and 
condemns  the  average  grocer  to  a 
desperate  and  often  fruitless 
struggle  for  existence.  It  has  re¬ 
duced  the  retail  grocery  business 
in  many  parts  of  the  country  to 
the  lowest  level  of  commercial 
hopelessness  and  demands  an  im¬ 
mediate  and  effective  remedy. 

Do  not  understand  me  to  say 
that  this  association  should  es¬ 
pouse  a  policy  which  would  pre¬ 


vent  competition.  The  old  saw 
that  competition  is  the  lifq  of 
trade  still  remains  true  in  all  its 
essentials.  So  far  as  competition 
means  keen  rivalry  to  sell  clean 
goods  of  good  quality  at  honest 
weights  and  reasonable  prices,  to 
display  them  in  an  effective  man¬ 
ner  and  to  deliver  them  promptly, 
to  treat  customers  with  courtesy 
and  serve  their  convenience  with 
diligence  and  skill,  let  us  have 
more  of  it,  and  yet  more.  But 
reckless  and  indiscriminate  price- 
cutting  is  not  competition.  It  is 
plain  business  suicide.  It  results 
in  inevitable  ruin  to  the  merchant 
and  in  no  permanent  benefit  to  the 
customer,  and  it  must  be  stopped. 
If  we,  who  are  assembled  here, 
ignore  or  reject  any  plan  to  secure 
for  the  retail  grocers  of  this  coun¬ 
try  a  fair  return  upon  their  labor 
and  investments,  we  will  fail  to 
do  our  full  duty  as  business  men, 
and  will  betray  the  trust  imposed 
in  us  by  our  brothers  whom  we 
represent. 

Since  we  are  all  agreed  upon 
the  evil  of  price-cutting  and  the 
necessity  of  finding  some  way  to 
remedy  it,  there  remains  to  be 
considered  the  second  and  third 
propositions,  to  the  effect  that  the 
system  of  maintaining  minimum 
retail  prices  through  the  manufac¬ 
turers  is  .a  legal  and  effective 
method  of  preventing  indiscrimi¬ 
nate  price-cutting,  and  that  there 
is  no  other  method  which  will 
legally  and  effectively  accomplish 
that  end. 

If  our  associations  throughout 
the  country  have  discovered  any 
other  remedy  for  price-cutting, 
why  are  we  all  crying  out  against 
that  evil,  deploring  the  ruin  that 
is  daily  working  among  us,  and 
struggling  in  desperation  to  mini¬ 
mize  and  circumscribe  its  havoc? 
Down  in  our  hearts  we  all  know 
that  it  is  the  one  great  menace  of 
our  business  life,  the  skeleton  at 
every  grocers’  feast.  Would  that 
be  true  if,  as  a  body,  we  had  found 
and  applied  an  adequate  and  law¬ 
ful  remedy? 

It  is  true  that  in  the  past  we 
have  made  some  headway  against 
the  evil,  but  our  remedies  have 
been  at  best  only  partial,  and  one 
of  them  of  very  doubtful  legality. 
In  the  main  we  have  tried  two 
plans ;  we  have  tried  them  thor¬ 
oughly  and  found  them  wanting. 
We  have  all  tried,  first,  the  plan 
of  education,  and  some  have  tried 
the  plan  of  coercion. 


Our  campaigns  of  education 
have  accomplished  some  good.  ; 
Here  and  there  the  grocers  have  i 
been  educated  to  the  folly  of  mak-  i 
ing  themselves  free  distributing 
agents  for  the  wholesalers.  But 
what  good  does  that  education  so 
painfully  won  do  a  man  when  ' 
some  crazy  neighbor,  perhaps  a 
new  recruit  in  the  trade,  takes  it 
into  his  head  to  slash  prices  in 
the  vain  belief  that  he  can  get 
rich  by  giving  his  goods  away. 


You  can  educate  the  whole  city 
full  of  grocers  to  the  wisdom  and 
necessity  for  maintaining  a  rea¬ 
sonable  price  and  then  one  new 
or  stubborn  idiot  can  compel  them 
all  to  forget  their  dearly-bought 
wisdom  and  sell  their  goods  be¬ 
low  cost  to  protect  themselves 
from  piracy.  Until  an  all-wise 
Providence  shuts  the  gates  of  the 
grocery  business  against  the  con¬ 
stant  invasions  of  the  business 
fool,  our  campaigns  of  education 
will  give  us  no  protection  against 
our  common  enemy,  the  reckless 
and  indiscriminate  cutter  of 
prices. 

The  numerous  instances  in 
'-which  the  policy  of  coercion,  of 
boycott  and  blacklist,  has  ran 
against  the  law  proved  its  futility 
and  inequity.  Out  of  it  all  had 
come  the  inevitable  conclusion 
that  the  only  man  who  has  a  legal 
right  to  determine  the  retail  price 
of  the  goods  is  the  man  who 
makes  them. 

As  the  final  proposition  the 
new,  legal  and  effective  system  is 
that  by  which  the  manufacturer 
who  alone  has  the  lawful  right  to 
do  so,  maintains  and  enforces  the 
minimum  retail  price  at  which  his 
goods  shall  everywhere  be  sold. 
He  does  that  by  means  of  a  con¬ 
tract  entered  into  with  the  whole¬ 
salers  who  distribute  his  goods, 
and  through  the  wholesalers  with 
the  retailers  who  buy  from  them. 
The  system  adopted  by  the  West¬ 
ern  firm  which  first  put  the  sys¬ 
tem  into  practice  is  typical.  The 
results  have  more  than  justified 
our  fondest  hopes.  The  plan 
adopted  is  typical.  The  attorney’ 
of  the  association  drafted  a  series 
of  contracts  in  accordance  with 
the  decisions  of  the  courts,  to  be 
entered  into  by’  the  company  and 
the  wholesaler,  on  the  one  hand, 
and  by  the  company-  and  the  re¬ 
tailer  on  the  other.  The  contract 
with  the  wholesaler  binds  him  to 
sell  the  company’’s  goods  only-  to 
these  retailers  who  in  turn  con- 
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ract  to  maintain  the  minimum  re- 
ail  prices  fixed  by  the  company, 
rhe  contract  with  the  retailer 
who  may  purchase  directly  from 
lie  company  obligates  him  to 
maintain  that  minimum  scale  of 
trices  on  the  goods  wherever  pur¬ 
chased.  That  form  of  contract 
s  printed  on  every  invoice  sent  by 
either  the  company  or  the  whole¬ 
saler  to  the  retailer  and  is  like¬ 
wise  packed  with  every  box  or 
eonsignment  of  the  goods  them¬ 
selves. 

The  Crescent  Co.,  which  uses 
this  method,  has  discovered  three 
instances  where  cutters  have  vio¬ 
lated  that  contract,  and  in  each 
case  has  instituted  suit  against  the 
offender  for  an  injunction  and  for 
damages.  In  every  one  of  those 
cases  the  attorneys  for  the  de¬ 
fendant,  upon'  an  examination  of 
the  law,  found  the  manufacturer’s 
rights  under  such  contracts  so 
overwhelmingly  supported  by  the 
decisions  of  the  courts  through¬ 
out  the  country  that  a  successful 
defense  by  the  offending  retailer 
was  hopeless,  and  the  cases  were 
immediately  settled  upon  the 
company’s  own  terms.  The  legal 
righteousness  of  the  plan  was  thus 
early  vindicated  and  practically 
no  one  concerned  could  be 
tempted  to  revert  to  the  old  plan. 

It  has  been  suggested  that  if  the 
manufacturer  nlaintains  the  mini¬ 
mum  retail  prices  on  his  goods  the 
retailer  will  become  a  mere  auto¬ 
maton,  just  a  kind  of  cash  regis¬ 
ter.  As  an  objection  to  a  plan  rea¬ 
sonably  calculated  to  cure  the 
evil  of  price-cutting,  it  is  so  far¬ 
fetched  that  it  becomes  ridiculous. 
For  my  part,  I  should  be  willing 
to  become  an  automaton,  or  even 
a  cash  register,  if  the  plan  which 
made  me  one,  at  the  same  time 
insured  me  enough  cash  to  regis¬ 
ter,  and  enough  profit  to  run  my 
auto-mechanism  and  perhaps  my 
automobile.  An  opposition  which 
can  produce  no  better  argument 
than  the  one  we  have  just  con¬ 
sidered  confesses  its  own  weak¬ 
ness  and  invites  defeat. 


ASSOCIATION  NEWS. 

Helena,  Mont. 

At  the  last  meeting  of  the 
Helena  (Mont.)  Retail  Grocers’ 
Association,  the  following  resolu¬ 
tions  were  passed : — 

Resolved,  That  owing  to  the  ad¬ 
vance  in  the  wholesale  price  of  gro¬ 
ceries,  and  the  insistence  of  prompt 
settlement  by  the  jobbers,  we  are 


compelled  to  place  our  credits  on 
a  strictly  thirty-day  basis,  and  after 
April  i,  1908,  no  balances  will  be 
carried  by  us. 

Resolved,  That  owing  to  the  small 
profits  now  being  made  in  our  line, 
the  practice!  of  giving  presents  upon 
the  payment  of  a  bill  will  be  dis¬ 
continued. 


Portland,  Ore. 

At  the  last  meeting  of  the  Port¬ 
land  (Ore.)  Retail  Grocers’  As¬ 
sociation,  the  following  resolu¬ 
tion  was  adopted : — 

Resolved,  That  it  be  the  sense  of 
this  meeting  that  the  present  weight 
of  oat  packages  of  two  pounds  be 
adhered  to  by  local  manufacturers, 
and  that  every  member  of  the  asso¬ 
ciation  do  his  utmost  to  sell  local 
goods  to  the  exclusion  of  the  East¬ 
ern  product. 

This  was  inspired  by  the  state¬ 
ment  that  a  large  Eastern  manu- 


A  copy  of  our  Catalogue  No.  4  will  help  you  to  decide  a 
lot  of  questions. 

It  is  called  “Grocers’  Tinware,”  and  contains  photo¬ 
graphic  descriptions  of  everything  in  the  line  of  tinware  that 
a  grocer  can  possibly  use.  A  price-list  comes  separate. 
Having  them  both  saves  a  lot  of  correspondence. 

First  write  us  for  the  catalogue  and  then  order  from  your 
jobber.  Always  remember  to  specify 


facturer  of  rolled  oats  had  recent¬ 
ly  reduced  the  size  of  his  package. 


“American”  Goods 


All  the  cucumbers  on  the  mar 
ket  are  from  Florida,  except  a  few 
from  Georgia  and  Charleston,  and 
range  from  $1  to  $1.25.  The 
Charleston  cues  average  $1.50  and 
show  pp  a  little  better  than  the 
Floridas.  There  are  too  many  cu¬ 
cumbers  on  the  market  and  the 
demand  is  slow. 


Not 

an 

Experiment 

Do  you  feel  as  if  it  would  be 
risky  and  reckless  to  give  up  your 
delivery  team  for  a  Lindsley 
Car? 

So  it  would  if  you  were  taking 
a  leap  in  the  dark.  But  when  it 
is  an  established  fact  that  the 
Ltinclsley  Car  will  do  more 
than  three  teams — it  will  carry 

I, 500  pounds  30  miles  on  a  gallon 
of  gasoline — then  the  recklessness 
lies  in  not  giving  up  the  team. 

Particularly  when  the  car  costs 
so  much  less  to  keep  than  the 
team.  Less  to  feed,  less  to  drive, 
less  to  keep  healthy. 

Let’s  have  a  little  correspond¬ 
ence  about  this. 

Write 

J. V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Bldg., Chicago 


They  are  as  good  as  the  name  always. 


AMERICAN  CAN  COMPANY 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


WHICH  ARE  YOU  DOING? 

Some  merchants  spend  all  their  spare  time  and  energy  gath¬ 
ering  in  new  trade  at  the  expense  of  the  other  fellows. 

Other  merchants  spend  all  their  spare  time  and  energy — and 
then  some — endeavoring  to  recover  some  of  the  trade  that  the  other 
fellow— up-to-date  and  progressive— has  taken  away  from  them. 

Which  has  the  best  of  it  ? 


The  American  Slicing  Machine 

will  get  for  you  all  the  sliced  meat  trade  of  your  locality. 

People  will  come  to  you  from  a  distance  for  even,  uniform, 
appetizing,  just-right  slices. 

People  who  buy  sliced  meats  will  develop  into  steady  cus¬ 
tomers  on  other  things  as  well. 

You  make  a  better  profit  on  each  sale,  with  less  trouble. 
Catalogue  and  full  particulars  free  to  anyone  interested. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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SOME  OF  OUR  SEASONABLE  GOODS  ARE 


THE  GROCERY  MARKETS 


Hammocks  Lawn  Mowers 

Cherry  Seeders  Refrigerators 
Ice  Cream  Freezers 


We  have  lowest  prices  on  all.  Let  us  sell  you  now. 


JAMES  M.  VANCE  6  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


Tea. 

The  tea  market  shows  no 
change  whatever  since  a  week 
ago.  The  demand  is  fair,  without 
quotable  change  in  the  price  of 
any  grade.  The  new  season  for 
all  teas  is  approaching,  and  hold¬ 
ers  of  old  teas  are  desirous  of 
cleaning  up  before  new  teas  ar¬ 
rive.  Stocks  this  year,  however, 
especially  low  and  high  grades, 
are  much  smaller  than  usual,  and 
for  that  reason  this  year  is  not 
seeing  as  many  bargains  about  as 
usual. 


WOODCOCK  MACARONI 


is  not  just  dough  with,  holes  in  it.  It  has  a  fine,  rich 
flavor  that  keeps  people  coming  for  more  and  beats  the 
best  imported  as  a  seller.  Your  best  customers  will  thank  you 
for  starting  them  on  it  and  we  will  give  you  a  good  profit. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 


Do  You  Realize 

that  you  can  make  an  average  profit  of  25  per 
cent,  by  selling 

Paw  nee  oats 

Positively  the  highest  grade  rolled  oats  on  the 
market  to-day  that  is  sold  at  a  popular  price.  - 
Made  from  high-grade  White  Oats  and  sold 
to  you  at  a  price  that  is  right ,  so  that  you  can 
sell  at  “popular  prices”— and  we  don’t  dictate 
your  price  to  the  consumer — we  leave  that 
to  your  judgment. 

Better  order  now 


Coffee. 

The  Brazil  coffee  market  shows 
no  change  for  the  week.  Early  in 
the  week  the  syndicate  controlling 
the  valorization  coffees  pushed  up 
the  price  of  options  15  points,  but 
left  actual  Rio  and  Santos  un¬ 
changed.  Later  on  an  uncon¬ 
firmed  report  that  some  syndicate 
coffee  had  been  sold  abroad,  the 
market  reacted.  There  has  been 
no  change  in  actual  Rio  or  Santos 
coffee,  and  the  demand  for  both  is 
from  hand  to  mouth.  Mild  grades 
are  very  firm  and  show  an  up¬ 
ward  tendency.  Some  grades, 
notably  Venezuelas,  have  ad¬ 
vanced  l4  to  y2  cent  during  the 
week.  Javas  and  Mochas  are  un¬ 
changed  and  steady. 

Sugar. 

The  sugar  market  is -weak  and 
were  this  any  other  time  of  year 
refined  would  almost  certainly 
decline.  Raws  sold  at  %  decline 
during  the  week  and  the  situation 
seems  temporarily  quite  soft. 
The  fact  that  stocks  of  raws  are 
unquestionably  short  of  last  year, 
however,  would  indicate  that  the 
weakness  can  be  only  temporary. 
Nevertheless  it  is  so  marked  at 
the  present  time  that  it  is  not  un¬ 
likely  that  the  market  may  de¬ 
cline  10  points.  The  demand  for 
refined  sugar  is  slow. 

Late  in  the  week  the  refined 
market  nominally  declined  10 
points,  but  as  the  refiners  had 
been  selling  at  the  reduced  price 
right  along,  the  decline  is  of  small 
moment. 

Syrup  and  Molasses. 

The  corn  market  is  high  and 
firm,  but  glucose  shows  no  change 
whatever.  The  fact  is  that  glu¬ 
cose  has  for  some  time  been  h  igh 
enough  to  allow  for  several  ad¬ 
vances  in  corn.  Compound  syrup 
is  dull  and  unchanged.  Sugar 
syrup  is  in  some  demand  for  mix¬ 


ing  at  unchanged  prices.  Mo-1 
lasses  of  all  grades  is  unchanged 
and  dull. 

Fish. 

The  fish  market  is  practically 
unchanged.  The  demand  for 
mackerel  is  decidedly  better  than 
it  was,  and  all  grades  maintain 
about  unchanged  prices.  Cod, 
hake  and'  haddock  are  unchanged 
and  dull.  Domestic  sardines  are 
unchanged,  no  new  prices  having 
yet  been  made  by  any  packer. 
The  demand  is  light.  Imported 
sardines  are  unchanged  and  light. 
Salmon  is  unchanged  in  price  and 
in  very  moderate  demand,  this 
applying  to  all  grades. 

Canned  Goods. 

Spot  tomatoes  are  in  good  de¬ 
mand  at  unchanged  prices.  Fu¬ 
tures  are  dull  at  the  same  prices  ( 
which  have  ruled  for  Several 
weeks.  Corn,  is  dull  and  un¬ 
changed  in  all  grades.  Possibly 
the  market  is  slightly  firmer,  but 
without  quotable  change  in  any 
grade.  Peas  are  weak  and  very 
dull.  The  outlook  for  the  cotjyng 
crop,  with  the  exception  of  the 
Southern  grades,  is  not  particu¬ 
larly  promising,  by  reason  of  the 
lateness  of  the  season  and  the  wet 
weather  North  and  West.  Prices 
on  spot  or  future,  however,  show 
no  effect  of  this  as  yet.  Peaches 
are  unchanged  ^nd  very  much 
demoralized,  holders  now,  as  fu¬ 
ture  prices  have  been  named, 
being  anxious  to  clean  up  at  any 
price  in  reason.  New  prices  have 
been  named  by  some  packers  on  a 
basis  of  $1.05  for  seconds  yellows 
in  a  large  way.  This  is  15  to  20 
cents  above  a  normal  price,  but 
about  70  cents  below  the  price 
reached  last  season.  Apples  are 
also  very  weak,  sales  of  New 
York  State  gallons  having  been 
made  during  the  week  at  $1.85, 
against  $3.50  last  fall.  The  line 
of  small  Baltimore  canned  goods 
is  unchanged  and  in  light  demand. 
California  canned  goods  are  quiet 
at  ruling  prices. 

Dried  Fruits. 

Prunes  are  unchanged.  The 
market  on  the  coast  is  much 
firmer  than  anywhere  else.  On 
spot  they  are  asking  around  3L2- 
cent  basis  out  there,  and  for  fu¬ 
tures  3^4  cents.  I11  the  East 
goods  can  be  bought  on  spot  at 
2 y2  to  2 y4  cents.  The  demand, 
however,  is  not  brisk.  Peaches , 
are  quiet  on  spot,  but  are  selling 
fairly  well  for  future  delivery. 
Apricots  can  be  described  in  the 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Il 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


same  way.  Many  holders  believe 
both  future  peaches  and  apricots 
will  be  lower.  Currants  are  un¬ 
changed  and  dull.  Raisins  are 
weak  and  very  quiet.  Apples  are 
dull  and  weak.  Citron  for  future 
delivery  is  moving  well,  but  the 
spot  demand  for  it,  as  well  as  for 
figs  and  dates,  is  light. 

Beans  and  Peas. 

Pea  beans  are  still  firm  at  un¬ 
changed  prices,  the  demand  being 
fair.  Marrows  are  about  5  cents 
per  bushel  higher,  on  account  of 
scarcity,  good  demand  and  sym¬ 
pathy  with  pea  beans.  California 
limas  are  unchanged  and  in  fair 
demand.  Split  peas  have  ad¬ 
vanced  25  cents  per  barrel,  and 
now  command  $6.75.  The  de¬ 
mand  is  moderate.  Other  grades 
of  dried  peas  are  firm  and  un¬ 
changed. 

Butter. 

The  receipts  of  fresh  butter 
have  increased  during  the  week. 
The  quality  of  most  of  the  receipts 
is  showing  grass  flavor  and  good 
keeping  qualities.  The  market 
early  in  the  week  declined  1  cent 
per  pound,  but  recovered  later 
and  now  rules  unchanged.  There 
is  a  very  good  consumptive  de¬ 
mand  and  some  speculative  de¬ 
mand,  and  the  market  is  now 
healthy.  If  the  present  weather 
continues,  there  is  likely  to  be  a 
good  supply  of  butter  at  un¬ 
changed  prices.  There  is,  how¬ 
ever,  a  strong  speculative  feeling, 
and  if  the  weather  should  turn 
dry  the  make  would  shorten  and 
prices  would  likely  advance.  The 
above  applies  to  near-by  butter  as 
well  as  the  Western  grades. 

Cheese. 

The  cheese  market  is  firm  and 
unchanged.  New  cheese  is  still 


arriving,  but  it  doesn’t  show 
much  grass  flavor,  and  will  not 
for  about  two  weeks  yet.  Mean 
while  the  price  will  depend  on  the 
consumptive  demand.  There  is 
now  a  normal  movement,  and 
cheese  is  selling  about  10  per  cent 
below  a  year  ago.  As  soon  as  new 
cheese  becomes  full  new  grass 
there  will  likely  be  a  slight  ad 
vance.  Old  cheese  is  about  used 
up  and  what  is  about  is  bringing 
a  good  price. 

Egga. 

The  egg  market  is  unchanged. 
The  quality  of  the  present  receipts 
is  very  good,  and  there  is  still 
some  speculative  demand.  There 
will  probably  be  no  change  in 
price  during  the  coming  week. 
The  receipts  are  about  normal, 
and  the  consumptive  demand  is 
good,  though  the  market  is  5  per 
cent,  below  a  year  ago. 

Provisions. 

All  cuts  of  smoked  meats  are 
firm  and  unchanged.  The  de¬ 
mand  is  very  good  for  regular, 
skinback  and  picnic  hams,  and  the 
market  throughout  is  healthy. 
Both  pure  and  compound  lard  are 
firm  and  unchanged.  Barrel  pork 
has  advanced  $1  per  barrel. 
There  is  a  better  demand  and  the 
producing  cost  is  higher.  Dried 
beef  is  firm  at  an  advance  of  2 
cents  per  pound,  owing  to  scarc¬ 
ity  and  better  demand.  Canned 
meats  are  unchanged  and  in  fair 
demand. 

Produce. 

Pennsylvania  potatoes,  80  to  85 
cents  per  bushel ;  York  State, 
80  to  90  cents  per  bushel,  demand 
good ;  sweet  potatoes,  $2  to  $2.25 
per  hamper,  $1  to  $1.25  per  bas¬ 
ket  ;  seconds,  50  to  60  cents  per 
basket,  demand  fair ;  Bermuda 


onions,  $1.25  to  $1.35  per  bushel 
crate;  Texas,  $1.25  to  $1.35  per 
bushel  crate;  Egyptian,  $2.75  to 
$3  per  2-bushel  bag,  demand 
good;  spinach,  80  cents  to  $1  per 
barrel,  demand  fair;  rhubarb, 
$1.50  to  $2  per  100,  demand  fair 
to  good;  watercress,  $1.50  to  $2 
per  100,  demand  poor ;  red  and 
white  radishes,  $1  to  $2  per  100, 
demand  poor;  scullions,  $1  to 
$1.25  per  100  bunches,  demand 
good  ;  horseradish,  domestic,  $2  to 
$2.50  per  barrel;  Western,  $3  to 
$4  per  barrel,  demand  fair ;  salad, 
$1  to  $2.50  per  100  bunches,  de¬ 
mand  poor;  asparagus,  12  to  20 
cents  per  bunch,  demand  slow. 
Green  Fruit. 

Apples,  Baldwins,  $2  to  $3  per 
barrel;  Spy,  $3  to  $4  per  barrel; 
Russets,  $2.50  to  $3  per  barrel, 
demand  fair;  pineapples,  $1.25  to 
$2.50  per  box,  demand  fair ;  grape¬ 
fruit,  $2.50  to  $6  per  box,  demand 
good;  lemons,  $2.25  to  $2.75  per 
box,  demand  poor ;  Florida 
oranges,  $3  to  $3.50  per  box, 
scarce  and  good  demand  ;  Califor 
nia,  $3.25  to  $4  per  box,  demand 
good  ;  bananas,  jumbo,  $2  to  $2.50 
per  bunch;  firsts,  $1.50  to  $1.75 
per  bunch;  8-hands,  $1  to  $1.35 
per  bunch  ;  7-hands,  75  to  90  cents 
per  bunch ;  6-hands,  5°  to  ^5 
cents  per  bunch;  red,  $1.50  to  $3 
per  bunch,  demand  fair. 

Note. 

Peanuts,  green,  choice,  4  J4 
cents  per  pound ;  fancy,  6*4  cents 
per  pound;  jumbo,  7)4  cents  per 
pound;  roasted,  choice,  $1.15  Per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demanc 
fair;  almonds,  17  to  18  cents  per 
pound;  Brazils,  10  cents  per 
pound ;  filberts,  io)4  cents  per 
pound ;  pecans,  10  cents  per 
pound;  walnuts,  11/4  to  12)4 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


ever,  appears  to  be  late  in  ripen¬ 
ing.  Furthermore,  rains  which 
set  in  (in  the  coffee-growing  dis¬ 
tricts  in  the  State  of  Sao  Paulo) 
about  two  weeks  ago,  and  con¬ 
tinued  for  some  time,  have  re¬ 
tarded  picking  and  drying,  so  that 
the  Santos  crop  will  very  likely  be 
ater  than  usual,  in  which  case  the 
June  receipts  may  be  as  much  as 
250,000  bags  below  the  average  re¬ 
ceipts  for  that  month. 

The  valorization  people,  who 
control  the  larger  part  of  the  ex¬ 
isting  visible  supply  in  consuming 


INDIVIDUAL  MARKET  REPORTS. 


Coffee. 

The  falling  off  in  the  receipts  at 
Rio  and  Santos,  referred  to  by  us. 
has  become  more  accentuated 
since  our  last  report,  so  much  so 
that  they  are  now  running  on  a 
smaller  scale  than  two  years  ago. 
We  reiterate  that  we  firmly  be¬ 
lieve  the  current  crop  will  prove 
to  be  rather  under  than  over  10,- 
500,000  bags  for  both  Rio  and 
Santos. 

As  a  rule,  some  new  crop  coffee 
reaches  shipping  ports  during 
the  month  of  June,  and  wrc  include 
average  receipts  of  new  crop  dur¬ 
ing  that  month,  in  making  up  our 
estimate.  The  next  crop,  how- 


markets,  are  well  aware  of  the  ad 
vantage  which  their  position 
would  gain  through  a  delay  in 
marketing  the  coming  crop. 
They  have  recently  put  their 
shoulders  to  the  wheel  again  to 
establish  a  higher  level  of  price. 
In  order  to  succeed  in  these 
efforts  the  purchase  of  only  a 
moderate  quantity  of  Rio  coffees 
was  required,  and  whilst  Rio 
coffees  are  not  generally  wanted 
by  the  trade,  the  effect  of  reliev¬ 
ing  the  market  of  the  few  lots 
that  were  pressing  for  sale  was 
immediately  felt  and  resulted  in 
an  advance  of  the  price.  The 
trade  in  Europe  and  the  United 
States  has  shown  considerable  * 
reluctance  for  some  time  past  in 
taking  up  Rios,  but  there  arc  signs 
of  their  gradually  getting  into 
favor  again.  The  difference  in 
price  between  Rio  and  Santos 
(now  amounting  to  1  to  i)4  cents 
per  pound)  will  eventually  force 
those  who  want  a  cheap  coffee  to 
pay  attention  to  Rios,  despite  the 
fact  that  their  flavor  in  the  cup 
is  obnoxious  to  many  consumers. 

This  so-called  Rio'  flavor  has 
been  found  to  exist  in  a  good 
many  parcels  of  coffee  shipped 
here  from  Santos  this  year,  and 
we  must  say  that  it  is  less  pro¬ 
nounced  in  old  crop  high-grade 
Rios,  of  which  there  is  quite  a  fair 
stock  in  warehouses  here.  These 
latter  coffees  deserve  attention  for 
their  intrinsic  worth,  and  will  fill 
the  wants  for  a  real  good  article 
at  a  moderate  price. 

Consumption  of  Brazil  coffee 
keeps  up  to  its  record  figures, 
having  amounted  to  11,300,000 
bags  during  the  ten  months  of 
July  to  April,  inclusive,  and 
promising  to  reach  13,500,000 
bags  during  the  crop  year,  as  com¬ 
pared  with  13,000.000  bags  the 
previous  year  and  12,000,000  bags 
two  years  ago. 

The  existing  world’s  visible 
supply  of  Brazil  coffee  was  on  the 
1st  inst.  13.560,000  bags,  of  which 
the  Government  owns  7.780,000 
bags,  leaving  available  for  the 
trade  5,780,000  bags,  of  which 
1.350,000  bags  were  then  in  Bra¬ 
zilian  shipping  ports. 

The  size  of  the  1908-09  Rio  and 
Santos  crop  depends  to  some  ex¬ 
tent  on  the  hulling  outturn,  i.  e., 
on  the  weight  of  the  bean  per 
measure  of  cherries.  We  get  re¬ 
ports  regarding  this  outturn,  as  a 
rule,  during  the  month  of  June. 
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Our  advance  information,  how¬ 
ever,  is  to  the  effect  that  the  San¬ 
tos  crop  will  not  exceed  9,000,000, 
nor  that  of  Rio  3,000,000  hags. 

The  Sao  Paulo  Government’s 
estimate  of  the  Santos  crop  is 
8,000,000  to  8,500,000  bags.  The 
Rio  planters’  estimate  of  the  Rio 
crop  is  2, 500,000  bags.  But  the 
interests  these  parties  have  at 
stake  in  circulating  small  crop 
ideas  prevent  us  from  accepting 
their  estimates  at  face  value. 

Nevertheless,  we  are  reason¬ 
ably  certain  that  the  coming  Bra¬ 
zil  crop  will  be  at  least  1,000,000 
to  1,500,000  bags  smaller  than  the 
world  requires  for  consumption. 

As  long  as  the  crops  are  less 
than  the  world  consumes,  we  can 
see  no  danger  to  the  market,  but 
should  we  have  an  excessive  crop 
again,  which  may  happen  in  a 
year  or  two,  or  even  later  than 
that,  then  it  will  be  time  to  look 
out  for  breakers.  On  the  other 
hand,  the  advance  in  the  price  is 
limited  to  that  at  which  the 
Government  is  willing  to  supply 
the  trade. 

The  arrivals  of  mild  coffees  in 
Europe  and  the  United  States 
since' January  1st  are  somewhat  in 
excess  of  those  of  recent  years 
during  the  same  period,  despite 
reports  from  the  best  sources  that 
these  crops  are  J4  to  million 
bags  smaller  than  they  were  of 
late  years.  These  larger  arrivals 
cause  us  to  doubt  the  correctness 
of  the  small  crop  estimates  here¬ 
tofore  prevalent,  although  there 
are  good  reasons  for  the  rapid 
marketing  of  these  crops  to  be 
found  in  the  fact  that  consuming 
markets  were  virtually  bare  of 
supplies  and  were  therefore  eager 
to  buy  new  crop  coffees  as  soon 
as  they  became  available.  We 
learn,  in  fact,  from  several  small 
Central  American  States,  that 
their  total  crop  has  already  been 
shipped  out.  If  this  is  correct, 
then  the  into-sight  movement  of 
these  kinds  will  be  unsually  small 
during  the  next  eight  months. 

Henry  Nordlinger  &  Co. 
New  York,  N.  Y. 

Baltimore  Canned  Goods. 

The  first  picking  of  the  Bahama 
pineapples  arrived  last  Monday 
and  the  quality  is  all  that  can  be 
desired.  For  the  next  three  or 
four  weeks  every  pineapple  can- 
ner  will  be  at  work  full  blast  and 
the  recent  improvement  in  the  de¬ 
mand  is  encouraging.  Straw¬ 
berries  and  peas  will  be  sufficient¬ 
ly  plentiful  in  the  next  week  or 
so  to  commence  canning,  and 
there  is  a  fair  demand  for  them. 
The  outlook  for  all  crops  of  fruits, 
berries,  cherries,  peaches,  except¬ 
ing  pears,  and  all  early  vegetables, 
is  considered  to  be  excellent. 
The  unseasonable  weather  of  the 
previous  three  weeks  was  fol¬ 
lowed  this  week  by  ideal  weather 
for  the  growing  crops.  The  peach 
crop  will  be  the  largest  we  have 
had  in  several  years,  and  the  job¬ 


bers  are  showing  increased  inter¬ 
est  in  them. 

There  was,  by  far,  larger  buy¬ 
ing  of  both  spot  and  future  toma¬ 
toes  this  week  than  at  any  time 
since  the  first  of  the  year,  and 
the  market  shows  unmistakable 
signs  of  increased  activity  from 
now  on  in  both  spot  and  futures. 
There  are  some  good  trades  in 
them  offered  here  and  intending 
buyers  would  do  well,  we  believe, 
to  look  them  up  now.  Watch  the 
corn  market  also,  especially  for 
future  delivery.  The  present  in¬ 
dications  point  toward  some  im¬ 
provement  in  that  article  by-and- 
by.  There  was  some  good  buying 
of  it  this  week. 

Outside  of  tomatoes  and  corn, 
the  character  of  the  buying  has 
not  changed,  excepting  that  the 
small  orders  for  assorted  goods 
are  gradually  increasing  in  size.,  if 
not  in  number,  and  they  cover 
nearly  every  article  in  the  list. 
It  is  the  usual  spring  buying,  but 
on  a  very  reduced  scale. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

Spices. 

We  can  report  an  active  market 
during  the  week  and  prices  are 
firmer  throughout  the  list.  Stocks 
are  unusually  small. 

Pepper. — Futures  are  much 
firmer.  Spot  sales  are  quite 
satisfactory  at  steady  prices.  It 
is  estimated  that  the  Lampong 
and  Java  crop  is  about  170,000 
bags.  This  is  somewhat  more 
than  the  average  total  crops  will 
be  and  there  is  no  question  but 
that  the  consumption  of  peppers 
will  be  increasing. 

Cayennes  rather  quiet  and  un¬ 
changed  in  price. 

Cloves  are  very  steady  and  in 
good  demand,  which  will  increase 
over  the  next  three  months. 

Pimento  (Allspice)  is  firmer  in 
price ;  demand  good,  and  Europe 
has  bought  heavily.  Prices  are 
unquestionably  firmer,  with  up¬ 
ward  tendency. 

Mace  is  unchanged  in  price. 
Good  grades  are  scarce  and  firm. 

Nutmegs. — Very  active  for 
spots  as  well  as  futures.  Prices 
continue  low  and  the  present  is 
strictly  a  buyer’s  market. 

Cassias. — Saigon  and  China 
Bark  are  unchanged.  Batavia  is 
scarce  and  the  tendency  appears 
upward. 

Gingers. — The  demand  is  in¬ 
creasing  and  prices  are  safe. 

Seeds. — Celery  and  Mustard  are 
in  demand  for  pickling.  Prices 
throughout  the  list  are  un¬ 
changed.  Caraway  continues 
very  firm. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

Asparagus  is  mostly  coming 
from  New  Jersey,  and  ranges 
from  10  to  20  cents  per  bunch. 


Fine  Pennsylvania  asparagus  is 
coming  along  now,  and  ranges 
from  18  to  30  cents.  The  demand 
is  active,  though  the  receipts  are 
heavy. 

The  first  huckleberries  are  in 
from  North  Carolina  and  average 
12  cents  per  quart.  North  Caro¬ 
lina  huckleberries  average  15 
cents.  The  quality  was  only  fair 
and  the  demand  limited. 

Florida  is  still  shipping  all  the 
tomatoes  on  the  market.  The 
range  is  $2.75  to  $3.  The  quality 
is  good  and  so  is  the  demand. 

A  few  watermelons  are  coming 
forward  from  Florida  and  average 
$1  per  melon.  The  fruit  are  of 
small  size  and  the  demand  is 
good. 

Peas  of  good  quality  are  coming 
forward  from  the  Eastern  Shore 
of  Maryland  and  range  from  $1 
to  $1.50.  The  demand  is  good. 

Good  string  beans  are  scarce. 
The  first  North  Carolina  beans 
are  coming  in  and  bring  $3.50  per 
crate.  South  Carolina  beans  are 
running  poor  and  run  from  $1.25 
to  $1.50.  Many  of  them  don’t 
bring  over  75  cents  to  $1. 

The  first  Florida  corn  is  coming 
forward  and  averages  $2  per  case. 
The  quality  is  poor  and  the  de¬ 
mand  light. 

North  Carolina  cabbage  ranges 
from  $1  to  $1.25  per  crate  and 
Norfolk  $1.25  to  $1.35  per  barrel. 
The  demand  is  fair. 

Good  new  potatoes  are  scarce 
and  command  $4.50  per  barrel. 
The  receipts  are  mostly  from 
Georgia  and  Charleston. 

Commission  men  who  have 
been  watching  the  fruit  situation 
predict  now  the  biggest  crop  of 
peaches  in  the  history  of  the  State 
of  Georgia.  While  the  weather 
has  hurt  the  fruit  slightly  in  some 
sections,  as  in  the  valley  lands  of 
North  Georgia,  the  damage  has 
been  comparatively  small  and 
large  numbers  of  new  trees  have 
come  into  bearing  this  year  to  add 
to  the  crop.  There  is  no  reason 
to  believe  now  that  there  will  be 
any  further  danger  from  the 
weather,  and  with  good  conditions 
prevailing  until  the  fruit  ripens, 
commission  men  say  that  Geor¬ 


gia  should  easily  ship  6,000  car¬ 
loads,  an  amount  of  fruit  which 
will  be  worth  approximately  S2,- 
000,000.  Last  year  the  total  ship¬ 
ments  were  but  little  over  1,000 
carloads.  If  Georgia  ships  6.000 
carloads  of  peaches  this  year  it 
will  be  a  record  breaking  crop. 
The  record  heretofore  is  but  little 
more  than  5,000  cars.  As  a  result 
of  the  heavy  crop,  commission 
men  are  predicting  low-priced 
fruit  this  season.  The  best 
peaches,  which  sold  at  $2  to  $2.50 
a  crate  last  year,  will,  it  is  ex¬ 
pected,  sell  for  $1.25  this  year, 
and  at  times  even  lower  than  that. 


Dried  Fruit  ControversyStill  On. 


Jobbers  Still  Refuse  to  Accept  Dried 
Fruit  Association’s  Contract,  and  the 
Association  Shows  No  Disposition  to 
Modify  It. 


There  has  up  to  this  time  been 
no  settlement  of  the  controversy 
between  the  Dried  Fruit  Associ¬ 
ation  of  California,  comprising  all 
the  large  dried  fruit  packers  of 
the  coast,  and  the  wholesale  gro¬ 
cers  of  the  United  States.  The 
association  still  persists  that  job¬ 
bers  who  buy  future  dried  fruit 
must  sign  the  exceedingly  drastic 
and  one-sided  contract  which 
was  recently  adopted  by  the  as¬ 
sociation  and  the  text  of  which 
recently  appeared  in  this  journal. 
On  the  other  hand,  all  but  a  very 
few  jobbers  have  refused  up  to 
this  time  to  do  this,  and  the  result 
has  been  extremely  small  sales  of 
dried  fruit  futures  up  to  this  time. 
The  Philadelphia  Grocers’  and 
Importers’  Exchange  has  ap¬ 
pointed  a  committee  to  hold  the 
Philadelphia  trade  firm,  and  they 
have  had  considerable  success  up 
to  this  time.  The  New  York- 
jobbing  trade,  barring  a  few  job¬ 
bers  on  the  East  Side  who  can 
never  be  depended  on  for  any-  j 
thing,  is  solidly  against  the  pro¬ 
posed  contract. 

Up  to  this  time  there  has  been 
practically  no  disposition  to  com¬ 
promise  on  either  side.  The 
Dried  Fruit  Association  refuses 
to  modify  its  contract,  and  the 
National  Wholesale  Grocers’  As¬ 
sociation,  representing  the  job¬ 
bers,  has  not  suggested  any  agree¬ 
ment  to  take  the  place  of  the  one 
rejected.  The.  jobbers  seem  to 
be  feeling  rather  comfortable  over 
the  situation,  being  content  to  let 
the  packers  carry  the  stocks  in¬ 
stead  of  themselves. 


GROCERY  WORLD 
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This  Department  is  devoted  to  the  criticism 
jf  advertising  matter  sent  in,  to  the  devising 
j{  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
idvertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation 


The  matter  which  appears  in 
the  pamphlet  is  reproduced  in  full, 
not  to  show  the  style  in  which  it 
appears  in  the  book,  but  simply 
to  reproduce  its  text.  I  have  had 
one  page  photographed  to  show 
the  style  of  printing: — 


TRICE  LIST.  WE  ISSUE  <KONE. 


Mount  Kisco,  N.  Y„  May  n,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — For  a  number  of  sea¬ 
sons  we  have  been  getting  out  a 
booklet  similar  to  the  inclosed, 
which  is  our  latest  number,  and 
would  like  to  have  your  opinion  on 
same.  Do  you  consider  this  a  good 
scheme  to  land  new  trade  ?  Our 
object  in  distributing  these  book¬ 
lets  is  to  get  them  in  the  hands  of 
new  trade,  which  we  are  able  to 
do  by  keeping  in  touch  with  the 
real  estate  men  and  getting  the 
names  of  parties  who  are  about  to, 
or  thinking  of,  making  Mt.  Kisco 
their  home,  and  then  mailing  this 
booklet  to  their  out-of-town  address. 

We  think  this  to  be  an  original 
scheme  and  would  like  to  know 
your  candid  opinion  of  same. 

Your  reply  will  be  appreciated. 

Yours  very  truly, 

A.  L.  Banks  &  Son. 

Per  V.  G.  B. 

P.  S. — We  also  .mail  each  new 
issue  to  every  customer  we  have, 
thinking  this  good  policy. 

The  booklet  inclosed  with  this 
had  eight  pages  and  cover,  4^  x 
6  inches.  The  printer  had  used 
good  paper  and  the  little  book 
presented  quite  a  good  appear¬ 
ance.  Here  is  the  cover  repro¬ 
duced  natural  size : — 


BECAUSE,  ivp  cannot  in 
full  and  do  justice  to  onr  pa¬ 
trons  and  ourselves.  A  con¬ 
stantly  changing  market 


pre  ven  ts  us  from  doing  this: 
but  we  arc  always  willing  to 
quote  prices  on  request. 
Customers  are  thus,  at  all 


times ,  assured  of  lowest 


ma rket  rates  on  all  goods. 


Remember  in  comparing 
prices,  quality  must  be  com¬ 
pared  also. 


| iv  no  fa  vors.  All  ire 
ask  is  comparison.  We 


catholic  chubch.  make  no  claims  that  ire  are 

unwilling  to  have  settled  by  the  test  of  results. 

Anyone  c&n  make  big  claims,  on  paper:  but  yon 
do  not  have  to  take  our  word  for  it,  for  the  test  of 
our  claims  is  easy,  sure  and  simple.  On  the  basis 
of  thorough  comparison,  ire  are  pleased  to  have 
our  goods  placed  alongside  those  of  any  other  firm 
in  the  Held. 


QUOTING  LOW  PRICES  ONLY,  AS  AN  IN¬ 
DUCEMENT  FOR  TRADE,  IS  AN  INSULT  TO 
INTELLIGENT  BUYERS. 


Here  is  the  matter  verbatim  :- 


ABOUT  MOUNT  KISCO. 

Less  than  thirty-seven  miles  from 
New  York  City,  with  a  mean  eleva¬ 
tion  of  over  500  feet  and  surrounded 
by  the  highest  peaks  in  Westchester 
County,  it  offers  a  variety  of  scenery 
seldom  equaled.  With  the  many 
beautiful  drives,  the  clear  streams, 
the  rugged  hills  and  fertile  valleys, 
presenting  a  never  changing  panora¬ 
ma,  finds  one  always  in  pleasant 
places. 

Mount  Kisco  offers  you  all  the 
comforts  of  the  city,  with  electric 


cAN  APPEAL  TO  YOU 

from 

cMount  Kisco,  Y. 


Harlem  Station.  Mount  Kisco 


Presented  by 

cA.  L.  ‘BcANKS  8  SON. 
Leading  Family  Grocers. 


lights,  an  enlarged  water  works 
system,  five  churches,  a  modern  free 
library  progressively  managed,  well- 
kept  walks  and  drives  and  strictly 
up-to-date  stores. 

Washington  tarried  here  to  eat. 
People  still  eat  well  in  Mount  Kisco 
,  and  enjoy  their  living  by  patroniz¬ 
ing  “THE  LEADING  FAMILY 
GROCERY.” 

“GUARD  HILL,”  one  of  our 
highest  mountains,  receives  its 
name,  it  is  said,  from  Washington 
posting  a  company  of  soldiers  there 
to  guard  against  surprise  by  the 
British  troops,  and  also  to  protect  his 
historic  retreat. 

Like  sentinels,  the  surrounding 
mountains  watch  over  our  charming 
village;  and  when  the  shadows 
lengthen,  the  sunlight  may  still  be 
seen  shining  on  their  lofty  summits. 
Likewise  they  give  us  warning  of 
the  approach  of  day. 

BEAUTIFUL  FOR  SITUA¬ 
TION,  the  pride  of  Westchester 
County,  and  peopled  by  all  that  is 
desired. 

MOUNT  KISCO  WELCOMES 
YOU  TO  SHARE  WITH  HER. 


‘THE  NEWCOMER.” 


WE  WOULD  GAIN  YOUR  CONFIDENCE. 


Twenty-five  years  of  experience 
and  our  reputation  for  fair  dealings, 
we  feel,  should  count  greatly  in  es¬ 
tablishing  the  same. 

With  the  broadest  guarantee,  “All 
goods  as  represented  or  your  money 
refunded,”  we  ask  your  patronage. 

Our  discount  of  10  cents  per 
dozen,  of  course,  makes  it  to  your 
advantage  to  purchase  in  quantities. 
This  applies  to  straight  goods  of 
one-half  dozen  and  over.  (By 
straight  goods,  we  mean  an  article 
of  a  single  brand  and  variety.)  We 
should  greatly  appreciate  a  trial 
order. 


PERMANENT  SUCCESS  IS  RARELY 
ACHIEVED  BY  ACCIDENT. 

Arthur  W.  Little. 


AFTER  MANY  SUCCESSFUL 
SEASONS,  we  approach  you  with 
confidence;  confident  that  we  have 
the  goods  and  also  that  we  can 
please  you. 

We  solicit  your  patronage  as  the 
leading  firm  in  the  field ;  priding 
ourselves  in  offering  to  the  public 
a  line  of  goods  that  must  meet  with 
your  approval. 

Not  by  blowing  horns  or  sound¬ 
ing  trumpets  are  we  gaining  the  at¬ 
tention  of  the  intelligent  buyer,  but 
consistent  prices  and  unequaled  qual¬ 
ities,  coupled  with  plain  common 
sense  in  merchandising,  is  winning 
for  us  a  standing  for  which  we  are 
proud. 


TO  OUR  MANY  FAITHFUL  FRIENDS  AND 
PATRONS  WE  EXTEND  OUR 
THANKS 

For  your  loyal  support  in  the  past, 
for  the  good  words  you  have  snoken 
of  us,  and  also  for  all  just  criticism 
you  have  offered,  all  of  which  has 
greatly  assisted  11s  in  perfecting  our 
service. 

This  little  booklet  we  present  to 
you,  trusting  you  may  grant  us  the 
few  moments  required  to  read  its 
pages.  Herein  we  have  tried  to  ex¬ 
plain  our  reasons  for  being  unlike 
other  stores.  Our  aim  is  not  to  pat¬ 
tern  after,  but  to  lead,  and  now  at 
the  beginning  of  our  Twenty-fifth 
Year,  we  are  firmly  established, 
“THANKS  TO  YOU,”  as 

THE  LEADING  FAMILY  GROCERS 

of  Mount  Kisco,  N.  Y. 


PRICELIST.  WE  ISSUE  NONE. 

BECAUSE,  we  cannot  in  full 
and  do  justice  to  our  patrons  and 
ourselves.  A  constantly  changing 
market  prevents  us  from  doing  this; 
but  we  are  always  willing  to  quote 
prices  on  request.  Customers  are 


thus,  at  all  times,  assured  of  lowest 
market  rates  on  all  goods. 

Remember  in  comparing  prices, 
quality  must  be  compared  also. 

We  ask  no  favors.  All  we  ask  is 
comparison.  We  make  no  claims 
that  we  are  unwilling  to  have  set¬ 
tled  by  the  test  of  results. 

Any  one  can  make  big  claims,  on 
paper;  but  you  do  not  have  to  take 
our  word  for  it,  for  the  test  of  our 
claims  is  easy,  sure  and  simple.  On 
the  basis  of  thorough  comparison,  we 
are  pleased  to  have  our  goods  placed 
alongside  those  of  any  other  firm  in 
the  field. 

QUOTING  LOW  PRICES  ONLY, 
AS  AN  INDUCEMENT  FOR 
TRADE  IS  AN  INSULT  TO  IN¬ 
TELLIGENT  BUYERS. 


CHEAP  GOODS. 


OUR  STAND  ON  THIS  PROBLEM. 


There  are  many  goods  while  com¬ 
paratively  low  in  price,  possess  much 
merit.  We  make  a  specialty  of  this 
class  of  goods;  but  in  no  instance 
fall  below  that  price  where  merit 
ceases  We  will  not  handle  trash. 

“QUALITY  IS  OUR  WATCH¬ 
WORD.”  Price  for  price,  our  values 
are  the  best.  To  all  classes  of  trade 
we  offer  full  value  for  every  cent 
expended.  Small  or  large  orders  re¬ 
ceive  equal  attention  here. 

WE  OFFER  NO  BAITS,  but  sell 
you  everything  on  the  right  basis, 
instead  of  on  scattering  items  only. 

A  REPUTATION  OF  A  QUAR¬ 
TER  OF  A  CENTURY.  WE  CAN¬ 
NOT  JEOPARDIZE  BY  CHEAP 
MERCHANDISING. 


WE  CATER  TO  AN  INTELLIGENT  TRADE 
ONLY. 


WE  THANK  YOU  if  you  have 
read  with  us  so  far.  We  ask  for 
only  a  little  more  indulgence  and  we 
will  rest  our  case.  The  several  il¬ 
lustrations  in  this  little  booklet  we 
have  added  with  the  hope  of  pleasing 
you.  If  we  have  succeeded  we 
would  be  pleased  to  furnish  extra 
copies  and  envelopes  for  mailing 
same,  providing  you  desire  to  mail 
them  to  your  friends. 

TELEPHONES. 


“the  MORNING  SHOPPER  GETS  THE 
CREAM.” 

SEND  YOUR  ORDER  EARLY. 
We  most  earnestly  urge  you  to  do 
this,  not  only  that  you  may  have  the 
choice,  if  any,  but  that  we  may  give 
you  better  service. 

Telephone  before  nine,  if  you  can. 
(We  know  we  can  serve  you  better 
if  you  do.)  But  you  who  can  tele¬ 
phone,  do  so  at  any  time  and  we  will 
do  our  part. 

NEW  TELEPHONES.  Double 
service  until  noon.  You  should  have 
perfect  service.  Our  installation  is 
new;  if  your  call  is  delayed,  please 
report  to  us  at  once.  When  in  town 
you  are  invited  to  use  our  phone. 

LONG  DISTANCE  PAY  STA¬ 
TION  ON  THE  PREMISES.  Pri¬ 
vacy  assured  by  sound-proof  booth. 


FRUITS  AND  VEGETABLES. 

“We  do  not  leave  you  in  the 
lurch.” 

ALL  THE  YEAR  ROUND  we 
offer  you  the  finest  to  be  obtained. 
We  appreciate  this  trade  and  make 
every  effort  to  supply  you  with  the 
choicest  goods.  Not  depending  on 
this  branch  only  for  an  income, 
claim  we  are  in  a  position  to  offer 
the  finest  products  at  most  reason¬ 
able  prices. 

We  can  afford  to  offer  but  one 
quality,  and  that  is  the  best. 

"THOUGHTS  OF  THE  HIGH¬ 
EST  QUALITY  LEAD  YOU 
HERE. 

LASTLY. 

We  take  the  risk,  you  get  a  cer¬ 
tainty. 

In  your  dealing  with  us,  we  have 
but  one  aim,  "To  make  you  a  per¬ 
manent  customer.”  Hence  our  guar- 
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We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee — may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


antee — All  goods  as  represented,  or 
your  money  refunded. 

Again  thanking  you  for  the  in¬ 
terest  shown,  we  are, 

Most  respectfuly  yours, 

A.  L.  Banks  &  Son. 

*  *  * 

This  in  my  judgment  is  a  very 
clever  scheme.  Take  persons 
who  are,  as  Banks  &  Son  say  in 
their  letter,  thinking  of  moving  to 
Mt.  Kisco.  They  have  looked  the 
place  up  and  have  gotten  all  the 
information  concerning  it  that 
they  can  possibly  get.  As  is  the 
case  with  all  persons  whose  faces 
are  set  toward  a  new  home,  their 
minds  are  peculiarly  receptive  to 
all  information  concerning  it. 
W  hen  this  little  booklet  reaches 
them  they  are  pretty  sure  to  read 
it,  and  to  remember  the  firm  who 
sent  it.  The  only  question  that 
comes  to  my  mind  is  whether  the 
field  is  very  large.  I  have  no  idea 
how  many  people  move  into  Mt. 
Kisco  in  the  course  of  a  year,  but 
if  it  is  the  average  country  town, 
there  might  not  be  more  than  the 


About  Mount  Kisco . 

f^ESS  than  thirty -seven  miles  from  New  York 

City  with  a  mean  elevation  of  over  poo 
feet  and  surrounded  by  the  highest  peaks  in 
Westchester  County,  it  offers  a  variety  of  scen¬ 
ery  seldom  equaled.  With  the  many  beautiful 
drives,  the  clear  streams,  the  rugged  hills  and 
fertile  valleys,  pretenting  a  never  changing 
panorama,  finds  one  always  in  pleasant  places. 

Mount  Kisco  offers  you  all  the  comforts  of 
the  city,  with  electric  lights,  an  enlarged  water 
works  system,  fine  churches,  a  modern  free 
library  progressively  managed,  well-kept  walks 
and  drives  and  strictly  up-to-date  stores. 

Washington  tarried  here  to  eat.  People 
still  eat  well  in  Mount  Kisco  and  enjoy  their 
living  by  patronizing  "THE  LEADING 
FAMILY  GROCERY." 

“ GUARD  HILL! ’  one  of  our  highest 
mountains,  receives  its  name,  it  is  said,  from 
Washington  posting  a  company  of  soldiers  there 
to  guard  against  surprise  by  the  British  Troops 
and  also  to  protect  his  historic  retreat. 


Following  this  general  plan 
would  have  greatly  improved  the 
elegance  of  this  booklet. 

*  *  * 

I  think  the  matter  in  this  book¬ 
let  can  also  be  improved.  There 
is  too  much  of  it,  and  it  reiterates 
too  much.  I  should  not  mix  the 
data  regarding  the  town  with  the 
adVertising  for  the  store.  There 
should  be  a  few  pages  in  the  be¬ 
ginning.  devoted  to  exploiting  the 
town,  its  historic  interest,  its 
beauties,  and  everything  interest¬ 
ing  about  it  that  can  be  condensed 


merest  handful  in  a  year.  The 
point  of  this  is  that  this  is  rather 
an  expensive  pamphlet  to  get 
printed  up  to  send  to  half  a  dozen 
people  a  year.  I  don't  think  a 
great  deal  of  sending  it  to  people 
who  already  live  in  the  town. 

*  *  * 

I  believe  that  this  plan  can  be 
i  carried  out  much  more  tastefully, 
however.  In  the  first  place  I 
should  never  have  had  it  set  in 
italic.  A  solid  page  of  italic  is  an 
exasperating  thing  to  read.  Here 
and  there  through  the  booklet  lit¬ 
tle  photographs  of  the  town  ap¬ 
pear,  and  this  is  a  very  pretty 
feature.  The  typographical  ar¬ 
rangement,  however,  could  be 
much  improved  by  the  use  of 
Roman,  that  is,  non-italic  type, 
and  by  putting  a  delicate  border 
about  each  page.  To  give  an  idea, 
I  have  had  page  i  reproduced, 
exactly  as  in  the  original,  and 
then  reset  according  to  my  own 
' ideas : — 


About  Mount  Kisco. 

l_ESS  than  thirty-seven  miles  from 
New  York  City  w  ith  a  mean  ele¬ 
vation  of  over  500  feet  and  surrounded 
by  the  highest  peaks  in  Westchester 
County,  it  offers  a  variety  of  scenery 
seldom  equaled  With  the  many 
beautiful  drives,  the  clear  streams 
the  rugged  hills  and  fertile  valleys, 
presenting  a  never  changing  pano¬ 
rama,  finds  one  always  in  pleasant 
places. 

Mount  Kisco  offers  you  all  the 
comforts  of  the  city,  with  electric 
lights,  an  enlarged  water- works  sys¬ 
tem,  five  churches,  a  modern  free 
library  progressively  managed,  wel^- 
kept  walks  and  drives  and  strictly 
up-to-date  stores. 

Washington  tarried  here  to  eat 
People  still  eat  well  in  Mount  Kisco 
and  enjoy  their  living  by  patronizing 

"THE  LEADING  FAMILY  GRO¬ 
CERY.” 


"GUARD  HILL,”  one  of  our  high¬ 
est  mountains,  receives  its  name,  it  is 
said,  from  Washington  posting  a 
company  of  soldiers  there  to  guaid 
against  surprise  by  the  British  Troops, 
and  also  to  protect  his  historic  retreat. 


into  a  small  space.  All  the  j 
pictures  of  local  features  need  not  j 
go  in  these  pages,  but  can  be  scat-  j 
tered  through  the  book.  After  I  , 
had  finished  with  the  town,  1  ■ 
should  print  a  page  or  two  about  1 
the  store.  A  page  would  prob-  I 
ably  be  enough  to  well  say  all  that  J 
has  been  drawn  out  into  two  or  J 
three  times  that  in  the  book  be-  1 
fore  me.  The  matter  regarding  the  i 
store  is  much  too  verbose.  There  • 
should  also  be  a  photograph  of  the 
store,  taken  from  the  angle  that 
will  give  it  the  best  appearance. 
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Detail  Adder 
Protects  Your  Cash 


Total  Adder.  Honey  Saver 

Prints  amount  of  every  sale  and  shows  who  made  it.  Gives 
separate  record  of  “charge  sales,”  “money  paid  out,  and 
“money  received  on  account. ’* 


AH  Over  the  World 

in  large  stores,  in  small  stores,  department  stores,  in  candy  stands — 
no  matter  what  size  or  what  is  sold 

National  Cash  Registers 

have  proved  their  worth  by  increasing  profits. 

Storekeepers  from  Alaska  to  Cape  Horn  are  using  National  Cash 
Registers  and  would  not  be  without  them. 

More  than  600,000  of  the  most  progressive  storekeepers  in 
the  world  agree  that  National  Cash  Registers  are 

Profitable  Investments 

You  must  be  convinced  that  such  a  conclusion  is  correct. 
You  can  learn  exactly  how  a  National  Cash  Register, 
suited  to  your  particular  business,  will  make  money  for 
you  as  it  has  done  for  thousands  of  other  merchants. 

WRITE  US  TO=DAY 

It  will  cost  you  one  cent,  and  not  obligate  you  in  any  way, 
to  find  out  how  you  can  increase  your  profits  and  your 
business.  We  make  more  than  200  different  styles  and 
sizes — price  $15.00  and  up — easy  terms  if  you  wish. 

If  you  have  a  Cash  Register  and  want  to  trade  it  in  for  a  later  model, 
or  a  larger  one,  write  for  LIBERAL  EXCHANGE  offer. 

We  buy  and  sell  Cash  Registers  of  all  makes. 


Our  Great  Guarantee 

We  guarantee  to  furnish  a  better  Cash  Register  ^ 
for  less  money  than  any  concern  in  the  II  orld. 


ist 


1908  ITodel.  Honey  Haker 

This  new  model  is  the  most  complete  register  ever  manufactured. 
It  is  equipped  with  a  time  printer  to  print  the  time  of  day  every 
sale  is  made.  It  can  also  be  used  for  recording  the  time  of  arrival 
and  departure  of  clerks.  ....  ,  .  ,  . 

It  also  has  an  autographic  attachment  which  is  very  valuable  in 
making  records  of  goods  wanted  or  articles  called  for  that  are 
not  carried  in  stock. 


Dayton,  Ohio 
U.  S.  A. 


a* 

The 
National 
Cash 

Register  Co. 

V  DAYTON,  O..C.9.A. 

1  would  like  to 
know  how  a  National 
*  N  Cash  Register  can  in- 
y  crease  my  profits  and  do  the 
other  things  you  say  it  will. 
Sending  this  coupon  places 
me  under  110  obligation  to  buy. 


No 


IN  MRITINC  TO  HDVBRTISBRS  KINDLY  JUBNTION  ''GROCERY  MO<HLD 


22 


GROCERY  WORLD 


SHOW  THESE  ONCE! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  io  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQURL 


Oakdale 

Pretzels 

Are  What  You 
Want 

<]f  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<]f  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

<]f  Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  &  Susquehanna  Ave. 

Philadelphia,  Pa. 


There  is  No 
Speculation  in  This! 


The  Pure  Food  Beef  Company  of 
Philadelphia  are  selling  some  of 
their  capital  stock  at  One  Dollar  a 
Share  to  obtain  money  to  open 
more  stores  quickly.  The  sooner 
they  have  a  full  complement  open 
the  sooner  will  they  be  able  to  pay 
the  dividends  that  chain  stores  pay 
— about  thirty-five  per  cent. 

The  Company  have  now  in  suc¬ 
cessful  operation  Eight  meat  stores, 
located  at 

2112  Ridge  Avenue, 

2431  Ridge  Avenue, 

4205  Eaverford  Avenue, 

350S  Haverford  Avenue, 

2022  Montgomery  Avenue, 

726  North  44th  Street, 

12  North  52nd  Street, 

2416  Brown  Street. 

The  officers  of  the  Company  are 
practical  meat  men,  well  and  fav¬ 
orably  known  to  the  trade  and 
there  is  no  doubt  but  that  they 
will  be  able  to  do  as  they  claim. 
They  invite  the  fullest  investiga¬ 
tion  and  will  gladly  furnish  full 
particulars. 

Pure  Food  Beef  Co. 

2112  Ridge  Avenue,  Philadelphia 

A.  L.  HANWAY,  Pres. 


CHIPMAN  &  WILLS  BROOM  CO. 

Manufacturers  of  High-class  Brooms 


Every  CHIPMAN  broom 
means  the  best  material,  put 
together  in  the  best  way,  by 
the  best  workmen,  with  the 
best  machinery, 
and  sold  at  the  low¬ 
est  price. 

What  the  ster¬ 
ling  mark  means 
on  silver  “Chip- 
man’s”  means  on 
a  broom — just  per¬ 
fection,  that’s  all. 


eS  Granite  St. 
ftiiladelpttia 

SPECIAL  OFFER  for  two 
weeks — A  25c.  broom,  the 
best  25c.  broom  ever  offered, 
made  by  our  best  mechanics, 
3-sewed  popular 
size,  good  quality, 
price,  $2.25  per 
dozen.  We  manu¬ 
facture  30  different 
styles  of  brooms. 

Send  for  price 
list  and  learn  about 
our  good  brooms. 


How  a  Dozen  Retailers  Changed  from 
Credit  to  Cash 


Extracts  from  Active  Experiences  of  Merchants  Who  have  Put 
Their  Business  on  a  Cash  Basis. 


[The  following  summarized  description  of  Method*  of  Retail  Merchants 
who  have  changed  their  business  from  a  credit  to  a  cash  business,  have  been 
co'lected  by  Butler  Bros.,  who  keep  inclose  toucb„with  the  retail  business.] 


This  may  be  called  a  change  to 
a  gradual  cash  basis.  Following 
is  an  extract  from  a  letter  which 
a  certain  merchant  mailed  to  his 
trade :  “I  propose  to  cater  more  to 
the  cash  trade  than  in*  the  past. 
On  all  cash  sales  of  $i  or  more  at 
one  time  I  will  pay  in  cash  (io) 
ten  per  cent,  rebate  to  the  pur¬ 
chaser,  excepting  on  sugar,  flour, 
tobacco,  nails,  kerosene  and 
barbed  wire.  No  rebates  on  sums 
less  than  $i.  It  is  not  my  in¬ 
tention  to  entirely  suspend  selling 
on  credit,  but  it  is  my  intention 
and  wish  to  cut  down  the  credit 
sales  to  a  Thinimum.  Cash  means 
cash  when  the  goods  are  de¬ 
livered,  and  not  to-morrow  or  any 
other  day.” 

*  *  * 

Following  is  a  self-explanatory 
quotation  from  a  letter  used  by  a 
retailer  in  gradually  changing  to 
the  cash  basis :  “As  an  evidence 
of  our  intention  to  secure  more 
business,  and'  as  an  extra  induce¬ 
ment  for  all  cash  buyers  to  favor 
us  with  their  patronage,  we  will 
agree  to  furnish  each  of  our  cash 
customers,  absolutely  free  of 
charge,  a  complete  set  of  hand¬ 
somely  decorated,  hand-painted 
dishes.  The  set  consists  of  cups 
and  saucers,  pie  plates,  dinner 
plates,  sugar  bowls,  platters, 
bakers,  pitchers,  bread  plates,  etc. 
We  attach  to  this  letter  a  coupon 
representing  purchases  amounting 
to  $1.  Return  this  coupon  to  our 
store  and  we  will  give  you  a  piece 
of  chinaware  and  explain  our 
plan  in  detail.” 

*  *  * 

Here  is  part  of  an  advertise¬ 
ment  used  by  one  merchant  that 
suggests  a  good  mode  of  proced¬ 
ure  for  any  merchant  ready  to 
adopt  the  cash  basis: — 

THE  CASH  SYSTEM. 


“3.  We  will  send,  goods  to  any 
amount  on  approval.  Such  goods 
to  be  returned  to  us  or  paid  for 
within  three  days. 

“4.  We  shall  mark  all  our  goods 
in  plain  figures  with  fixed  prices 
from  which  there  will  be  no  re¬ 
duction  ;  these  prices  will  be 
marked  in  red  ink  on  the  exist¬ 
ing  ticket  so  as  to  enable  pur¬ 
chasers  to  see  the  amount  re¬ 
duced. 

“These  terms  give  every  guar¬ 
antee  and  protection  to  the  hon¬ 
est  buyer,  and  they  insure  us 
against  undue  loss.  They  are  suc¬ 
cessfully  applied  in  retail  stores 
elsewhere,  and  we  feel  sure  that 
when  they  are  understood  here 
they  will  be  appreciated;  and  will 
still  more  closely  unite  us  to  the 

people  of  -  whose  patronage 

we  solicit  and  whose  interests  we 
have  always  endeavored  to  serve. 

"We  are  most  anxious  to  act 
in  the  fairest  possible  way  to 
those  of  our  retail  customers  who 
have  taken  goods  at  our  old 
prices.  We  wish  them  to  profit 
by  the  great  reductions  the  cash 
system  will  enable  us  to  make  in 
all  our  prices.  We,  therefore,  will 
reduce : — 

“Ten  per  cent,  from  all  out¬ 
standing  accounts  paid  before 
1st  of  April. 

“Five  per  cent,  from  all  out¬ 
standing  accounts  paid  before  ist 
of  May. 

“Two  and  a  half  per  cent,  from 
all  outstanding  accounts  paid  be¬ 
fore  ist  of  June. 

“But  if,  notwithstanding  our 
liberal  terms,  any  accounts  remain 
unpaid  on  the  ist  of  July  they  will 
be  handed  over  to  our  lawyer  for 
collection  without  further  notice.” 


*  *  * 

Here  is  some  advice  from  a 
merchant  who  has  made  a  success 
“On  and  after  March  ist  next  of  the  modified  cash  basis: — 
our  terms  of  business  will  be: — 

“1.  We  sell  for  cash  only. 

“2.  We  will  return  the  money 


if  our  goods  are  not  satisfactory 
or  as  advertised. 


I  would  advise  using  some  good 
kind  of  coupon  or  pass  books  in 
about  $2,  $5.  $10  and  $20  sizes. 

Occasionally  you  will  be  obliged 
to  turn  down  a  slow  pay  customer 
who  will  feel  sore  and  go  to  your 
competitor  until  his  bill  gets  so  large 
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that  he  is  turned  down  there,  then 
he  will  come  back  to  you  rather  than 
pay  up  his  bill  across  the  street. 

When  you  do  issue  a  pass  book 
for  a  note,  simply  record  the  amount 
in  your  sales  book  and  in  your  in¬ 
dexed  bills  receivable  book  and  file 
the  note  away  in  an  indexed  file; 
and  that  is  all  there  is  to  it  until 
the  note  is  paid,  when  you  merely 
check  it  off  the  bill  book  and  give 
up  the  note.  Never  any  trouble 
settling,  no  wrangling  over  accounts, 
and  no’  long  itemized  statements  to 
render. 

* *  *  * 

Following  is  a  form  of  a  note 
that  another  retail  merchant  uses 
in  connection  with  a  change  to 
the  cash  basis: — 


jqo 


days  after  date _ promise  to  pay  to  the 


says  “No” — on  account  of  the  dis¬ 
putes  over  accounts  and  by  credit 
to  some  and  not  to  others,  and  when 
people  get  in  debt  they  go  to  some 
other  store  to  trade,  for  fear  they 
will  be  asked  to  pay  what  they  owe. 

In  the  two  years  I  have  been  in 
the  cash  business  I  have  had  only 
twelve  people  ask  me  for  credit,  and 
four  of  them  were  newcomers. 

I  think  the  best  time  to  start  a 
cash  store  is  right  in  the  season, 
rather  than  after  the  season  is  over. 
And  I  would  start  with  low  prices 
and  not  premiums.  Premiums  are 
good  afterwards  when  you  want 
more  profit. 

This  spring,  when  asked  to  tell 
how  the  plan  had  worked  out, 
this  merchant  wrote:  “I  will  say 
in  regard  to  the  cash  system  that 
I  have  not  cause  to  regret  adopt¬ 
ing  it.  My  letter  of  1906  still 
covers  the  case.” 


order  of  _ 


dollars. 


Value  Received. 

Interest  at _ per  cent,  after  maturity. 


Large  Shipment  of  Flour  Seized 
by  Government. 


No._ 


*  %  * 

One  form  of  definite  credit  that 
is  proving  successful  in  a  certain 
case  is  suggested  by  the  follow¬ 
ing,  which  is  about  the  answer 
the  merchant  returns  to  each  re¬ 
quest  for  credit : — 

Very  well,  I  will  give  you  just 
what  you  ask  for  in  the  matter  of 
credit,  and  will  make  the  mem¬ 
orandum  right  here  on  the  ledger 
page  which  will  carry  your  account. 
But  let  us  understand  one  thing 
clearly,  right  from  the  start.  You 
arc!  not  to  ask  me  for  5  cents  more 
than  the  amount  of  credit  I  have 
given  you,  nor  are  you  to  ask  me 
for  an  extension  of  time.  Certain¬ 
ly  you  can’t  complain  at  my  making 
this  rule  rigid,  when  I  have  given 
you  at  the  beginning  all  that  you  _ 
have  asked  for.  You  have  set  your 
own  stakes,  and  cannot  reasonably 
resent  it  if  you  are  asked  to  abide 
by  them. 

*  *  *  • 

Here  is  the  experience  of  an 
Illinois  retail  grocer  told  under 
date  of  January  1,  1906,  and  retold 
under  date  of  April  3,  1908: — 

I  quit  the  credit  business  Decem¬ 
ber  1,  1903,  with  $1,800  on  my  book. 

I  collected  $1,000  of  it  and  had  to 
pay  10  per  cent,  to  have  some  of  that 
collected.  I  started  in  a  month  ahead 
to  notify  all  my  credit  customers, 
collect  and  shut  off,  had  big  signs 
printed  and  put  up  all  over  store 
and  windows,  also  advertisements  in 
all  the  county  papers,  so  when  De¬ 
cember  1,  1903,  came  I  had  my  cash 
store  ready  to  start  with  a  big  cut 
rate  sale. 

Sold  more  goods  for  cash  than  I 
had  ever  sold  for  cash  and  credit 
combined.  My  first  cash  year  in 
the  same  room,  same  line  of  goods, 
gained  $6,000  over  any  cash  and 
credit  year,  my  second  cash  year, 
$1,200  over  my  first  cash  year. 

Any  good,  pushing,  price-making 
business  man  can  sell  more  goods 
for  cash  than  on  the  cash  and  credit 
plan,  and  he  is  not  checked  by  the 
fear  of  the  words,  “charge  it.”  I 
will  also  say  that  more  goods  are 
not  charged  than  are  lost  on  bad 
accounts. 

A  business  man  will  drive  more 
trade  away  from  his  store  by  saying, 
“Yes,  I  will  credit  you,”  than  if  he 


Charge  is  Misbranding  Under  Food 
Law.  Ohio  Flour  Said  to  Have  Been 
Branded  Minnesota.  Confiscation 
Suit  Begun  Under  Federal  Food  Law. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

May  22,  1908. 

Another  confiscation  suit  has 
been  brought  in  the  District  of 
Columbia  by  the  Department  of 
Agriculture,  this  time  against  a 
shipment  of  flour  claimed  to  be 
misbranded. 

The  shipment  consisted  of 
1,440  sacks,  and  it  was  all  con¬ 
signed  to  dealers  in  the  city  of 
Washington.  The  charge  in  a 
nutshell  is  that  the  label  falsely 
conveyed  the  impression  that  the 
flour  was  Minnesota  flour.  It  is 
said  to  be  an  Ohio  product. 

Agricultural  Department  In¬ 
spector  C.  A.  Mesene  states  he 
saw  the  consignment  of  flour 
ground  and  can  testify  that  Ohio 
winter  wheat  was  used. 

Secretary  Wilson’s  communi¬ 
cation  to  the  United  States  Dis¬ 
trict  Attorney,  suggesting  prose¬ 
cution,  sets  forth  that  the  Orville 
Milling  Co.,  of  Orville,  Ohio,  had 
sent  to  F.  G.  Swain  &  Son,  of  this 
city,  240  bags  of  flour  labelec 
“Paragon,  Minnesota  Cream 
Roller  Process.  Sales  agent,  F. 
G.  Swain  &  Son,  Washington, 
D.  C.”  Also  that  1,200  sacks  of 
flour  had  been  sent  to  the  Sani 
tary  Grocery  Co.  of  this  city 
labeled  “Cereta  High  Grade  Pat 
ent  Flour,  Sanitary  Grocery  Co. 
Washington,  D.  C.”  Both  ship¬ 
ments,  according  to  the  inspector, 
were  made  in  the  same  mill  in 
Ohio  and  of  the  same  kind  of 
wheat. 

PIolt. 
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In  Advertising 

Fels-Naptha  soap,  there  is  no 
“on”  or  “off”  season. 

We  are  always  studying  and 
planning  publicity.  Women 
are  daily  telling  the  good  news, 
making  more  users. 

You,  the  dealer,  can  reap  the 
benefit  of  this  by  keeping  Fels- 
Naptha  soap  so  well 
stocked  that  women  can 
always  get  it  promptly. 


7 


Cut  Down  Your 
'Biuf  ice  Bill 

When  you  buy  a  McCray 
Refrigerator  you  use  less  ice 
— and  it  actually  pays  for 
itself.  Many  grocers  have 
figured  it  up  in  dollars  and  cents, 
and  have  found  that  their  McCray 
Refrigerators  cost  them  nothing — 
they  saved  the  money  on  the  ice  bill  and 
made  more  money  on  account  of  the  perfect 
condition  in  which  their  goods  were  kept. 

McCray 

Grocer’s  Refrigerators 


h 


have  the  best  system  of  circulation 
free  from  taint,  and  absolutely  dry 
your  store  will  attract  at¬ 
tention  because  of  its  ele¬ 
gant  finish,  and  it  will  ac¬ 
tually  sell  more  goods  for 
you  because  they  will  be 
kept  in  better  condition,  and 
be  more  tempting  to  your 
customers.  McCray  Refrig¬ 
erators  are  made  in  all 
sizes  for  immediate  ship¬ 
ment,  or  built  to  order,  and 
every  refrigerator  is  abso¬ 
lutely  guaranteed. 

Write  your  name  and 
address  on  a  postal— ask 
(or  catalog  No. 65  forirro- 
cere,  or  No.  58  (or  meat 
markets.  Don’t  delay  a 
minute.  Do  this  now  be¬ 
fore  you  forget.  Kvery 
moment’s  delay  means 
the  loss  of  real  money 
and  trade  to  you. 

McCray  Refrigerator  Co. 

714  Mill  Street, 


They  keep  everything  sweet, 
A' McCray  Refrigerator  in 
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Useful  Facts  About  Groceries 


The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontville,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  It  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  Is  out  of 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Breckknridgk. 


Tapioca. 

Tapioca,  or  white  sago,  as  it  is 
sometimes  called,  is  a  farinaceous 
substance  derived  from  the  large 
knotty  roots  or  tubers  of  two 
species  of  South  American  manioc 
plants,  the  bitter  cassava  and  the 
sweet  cassava,  known  respective¬ 
ly  as  Manihot  utilissima  and 
Manihot  aipi,  both  of  the  Euphor- 
bimu  tribe,  which  perhaps  in¬ 
cludes  the  most  venomous  botani¬ 
cal  growths  in  nature. 

Tapioca  is  raised  chiefly  in 
Brazil,  but  also  extensively  in  the 


eastern  Straits  Settlements,  in 
Penang,  Singapore,  and  in  the 
Mascarine  Islands. 

The  roots  resemble  large  pars¬ 
nips,  and  grow  to  perfection 
within  six  months.  When 
washed,  peeled  of  their  dark  rinds, 
they  are  grated  into  a  pulp,  which 
is  subjected  to  pressure  in  a  screw 
press  under  water  and  in  a  kind 
of  bag  made  of  rushes.  The 
crude  juice  which  is  forced  out 
contains  a  poisonous  amount  of 
prussic  acid,  and  this  is  commonly 
employed  by  the  Indians  to  poi¬ 


son  the  barbs  of  their  murderous 
arrows  and  spears.  When  all  the 
juice  or  starchy  matter  has  set¬ 
tled  to  the  bottom  of  the  water, 
it  is  removed,  roasted  and  stirred 
well  with  an  iron  rod,  and  finally 
dried  on  hot  plates,  where  it  sepa¬ 
rates  into  a  sort  of  white  powder, 
called  tapioca  flour,  or  Brazilian 
arrowroot,  and  by  the  French 
moussache.  It  consists  of  small 
irregular  transparent  granules, 
some  of  which  burst  and  agglom¬ 
erate  into  lumps. 

The  fecula  or  Pearls  thus 
formed  are  afterwards  sifted  into 
several  grades  of  sizes  known  as 
small,  medium,  bullet  and  flake 
tapioca.  The  pulpy  mass  left  in 
the  rush  bag,  being  dried,  is  called 
Conacjue.  This  is  made  into 
Manioc  flour  or  Cassava  bread. 
Pearl  or  Bullet  tapioca  is  often 
imitated  or  adulterated  with  pel¬ 
lets  made  of  potato  starch.  Tapi¬ 
oca  itself  consists  largely  of 
starch;  it  is  not  very  nutritious: 
but  potato  starch  is  a  much 
cheaper  and  inferior  article. 

Tapioca  is  used  in  the  same  way 
as  sago,  but  requires  to  be  pre¬ 
viously  steeped  for  some  hours,  or 
to  be  simmered  for  a  long  time. 


For  soups  and  broth  the  small 
crushed  tapioca  is  much  better 
suited  than  either  the  bullet,  pearl 
or  flake  varieties,  and  should  only 
be  added  a  short  time  before 
serving,  so  as  not  to  spoil  its 
transparency. 

Thyme. 

A  dwarf  herb  of  the  mint  fam¬ 
ily.  One  kind  is  botanically  indi¬ 
cated  as  Thymus  vulgaris,  and 
grows  wild  as  a  bushy  undershrub 
from  six  to  ten  inches  high,  with 
very  small  ovate  leaves,  which 
have  an  agreeable,  strong  and 
penetrating  odor;  but  the  kind 
cultivated  in  gardens  is  a  native  of 
the  South  of  Europe.  It  loves 
rich  sandy  soil  in  the  sun,  and  is 
more  delicate  in  perfume  than  the 
other.  The  leaves  should  be 
gathered  for  drying  at  end  of  July 
or  in  August.  It  is  used,  both 
green  and  dried,  as  a  warm,  pun¬ 
gent,  aromatic  seasoning  for 
soups, *stews,  stuffings,  sauces  and 
other  culinary  preparations. 

Thyme  was  formerly  burnt  as 
incense  by  the  Greeks.  It  was 
also  used  in  cooking  by  the 
Romans,  and  in  preparing  their 
aromatic  liquors. 


“  Veribest  ” 

“  Veribest ” 

Vienna  Sausage 

The  “Veribest”  line  of  tinned  meat 

Corned  Beef  Hash 

products  sells  in  the  four  corners  of  the 
earth, — North,  East,  South,  West,  you 
mind  all  folks  want  “Veribest”  and 
no  matter  what  corner  you  are  in  you 
need  this  line. 


ARMOUR  COMPANY 

oT  p 

Here  are  four  leaders.  Every  one  is 
an  article  of  daily  use  in  many  families  ; 
a  builder  of  steady,  satisfied  trade  for  you. 


**  Veribest” 

States  Government  Inspection 

“  Veribest  ” 

Ham  Loaf 

Ox  Tongue 

IN  WRITING  TO  KDVERTISERS  KINDLY  MENTION  “GROCERY  WORLD” 


GROCERY  WORLD 


25 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
he  accompanied  by  the  writer  s  name  and  a  - 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


sold  Kellogg’s  Toasted  Corn 
Flakes  for  5  cents.  We  wish  you 
to  make  this  statement  in  your 
next  issue,  that  the  Kellogg 
Toasted  Corn  Flake  Co.,  of  Battle 
Creek,  does  not  sell  to  Siegel  & 
Cooper  or  any  other  retailer  direct 
or  indirectly,  neither  do  they  con¬ 
nive  with  any  jobber  to  fill  these 
orders  at  any  other  than  the  regu¬ 
lar  price — $2.80  per  case — and  we 
wish  you  to  understand  that  this 
firm  is  fair  and  honorable  in  its 
dealings. 


Baltimore  Fruit  Jobbers. 

Granville,  Pa.,  May  19,  1908. 
Editor  “Grocery  World.” 

Dear  Sir:— Will  you  kindly 
give  us  the  addresses  of  several 
wholesale  fruit  dealers  in  Balti¬ 
more.  We  want  houses  that 
handle  fancy  fruits. 

Yours  truly, 

Iji  'I'  'l* 

Baltimore  Banana  Co.,  F.  Bor- 
•  ders’  Sons,  Dix  &  Wilkins,  Stew¬ 
art  Fruit  Co. 

*  *  * 

Now  Says  it  Wasn’t  Kellogg’s. 

New  York,  May  19,  1908. 
Editor  “Grocery  World.” 

Dear  Sir:— As  I  agreed  with 
you  yesterday  morning,  I  called 
at  Siegel  &  Cooper's  and  found 
the  Corn  Flakes  referred  to  was 
Ma-Zall,  a  product  of  the  Ameri¬ 
can  Cereal  Co.— they  have  never 


E.  W.  Murphy, 


Sales  Agent 


*  *  * 


Flat  Iron  Shoe. 

Editor  “Grocery  World.” 

Dear  Sir: — Would  like  you  to 
let  me  know  in  as  early  an  issue 
of  your  paper  as  possible  where  I 
can  buy  wholesale  a  flat  iron  shoe 
made  out  of  aluminum  or  nickel. 
Retails  at  from  50  to  6q  cents. 
They  are  on  sale  here  by  peddlers 
and  I  would  like  to  procure  some. 

Yours  truly, 

J.  J-  B- 

Write  the  Enterprise  Mfg.  Co., 
Third  and  Dauphin  streets,  Phila. 

*  *  * 

Addresses  of  Paper  Mills. 

Northampton,  Pa.,  May  4,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Could  you  favor  me 
with  the  addresses  of  severa 


aper  mills  located  somewhere 
near  the  central  part  of  the 
State  ? 

Thanking  you  in  advance,  1 
remain, 

Yours  truly, 

E.  A.  Day. 

New  York  and  Pennsylvania 
Co.,  Lock  Haven,  Pa.,  and  Wil- 
iamsport  Paper  Co.,  Williams¬ 
port,  Pa. 

*  *  * 

Buyers  of  Pulp  Wood. 

Northampton,  Pa., 

May  18,  1908. 

Editor  “Grocery  World.” 

Dear  Sir: — Will  you  please 
publish  some  addresses  of  buyers 
of  pulp  wood  for  paper  making, 
and  oblige, 

Yours  truly, 

E.  A.  Day. 

Pulp  Wood  Co.  and  Dill  & 
Collins,  both  Philadelphia,  and 
Moorehouse  Paper  Co.,  Brides- 
burg,  Philadelphia,  Pa. 

*  *  * 

Grocers’  Fixtures. 

St.  John,  N.  B.,  May  15,  1908. 
Editor  “Grocery  World.” 

Dear  Sir  : — Can  vou  give  me  the 
name  or  names  of  firms  who  make 
or  deal  in  grocers’  fixtures  and 
utensils,  such,  for  instance,  as 
meat  slicers  and  articles  of  such 


The  “Premium” 
Brand  on  Ham 


WE  must  make  EVERY 
ham  that  bears  “SWIFT’S 
PREMIUM”  brand  give  satis¬ 
faction,  or  the  brand  would 
cease  to  mean  anything. 

And  you  should  have  that 
ham  if  you  want  to  satisfy 
your  trade  and  build  up  a 
good  bam  business. 

SWIFT’S  PREMIUM 
HAMS  are  always  tender,  de¬ 
liciously  flavored,  properly 
cured.  What  we  tell  you 
about  them  you  can  tell  your 
customers  with  confidence. 

PREMIUM  HAMS  we  keep 
well  advertised,  and  that 
makes  it  easy  for  you  to  sell 
them. 

Swift  &  Company,  U.  S.  A. 


You  Can  Have  the  Best 
Corn  Flake 
Business  in  Town 

Grocers  find  Corn  Flakes  becoming  as  staple  and  important  as  teas  and  coffees.  Such  business  is  worth 
having  and  the  way  to  get  it  right  is  by  selling 


TtlaltaPifa 


They  are  the  most  crisp  and  tasty  corn  flake  on  the  market  and  the  biggest  boxful  for  a  dime, 
make  the  best  selling  proposition  for  you  because  the  best  value  for  your  customers. 

UNIVERSAL  COUPONS  IN  EVERY  CASE 

Malta  Vita  Pure  Food  Company,  Battle  Creek,  Mich. 

E.  C.  HARDING  &  CO.,  Philadelphia  Representatives 


They 
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convenience  about  a  grocery 
store?  Thanking  you  in  advance. 

Yours  truly, 

H.  S.  Scott. 

Write  the  Enterprise  Manufac¬ 
turing  Co.,  Third  and  Dauphin 
streets,  Philadelphia,  Pa.,  for 
meat  sheers,  choppers  and  articles 
of  that  description.  The  Walker 
Patent  Pivoted  Bin  Co.,  i8  to  24 
South  Seventh  street;  Henry 
Troemner,  91 1  Arch  street;  Miller 
&  England,  7012  Woodland  ave¬ 
nue,  all  Philadelphia,  will  furnish 
catalogues  of  other  grocers’  fix¬ 
tures. 

*  *  * 

Process  Butter  and  Other  Question*. 

Troy,  N.  Y.,  May  18,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — We  desire  to  ask  a 
question  or  two,  believing  that 
your  advice  will  be  valuable  and 
conclusive.  I 

There  is  considerable  unrest 
among  the  trade  here  in  regard  to 
the  enforcement  of  the  law  cover 
ing  process  butter.  We  under¬ 
stand  that  certain  grocers  have 
been  held  up  and  fined  for  not 
stamping  cut  packages  of  process 
butter. 

We  would  like  to  know  just 
what  the  law  was  on  the  subject. 

Does  it  compel  the  stamping  of 
each  cut  of  butter,  or  is  the  stamp 
on  the  original  package  and  a 
sign  sufficient? 

What  is  your  opinion  as  to  the 
utility  and  expediency  of  the  new 
mechanical  systems  of  bookkeep¬ 
ing,  of  which  the  McCaskey  is  a 
type? 

It  seems  to  us  that,  while  pos¬ 
sessing  many  valuable  features, 
that  of  always  presenting  a  posted 
up  account  being  especially  good, 
its  saving  in  time  and  bookkeep¬ 
ing  is  more  apparent  than  real, 
the  time  being  used  a  minute  or 


so  at  a  time  a  hundred  times  a 
day.  Then  it  violates  the  modern 
law  of  specialization,  making  each 
clerk  his  own  bookkeeper,  which 
must  be  at  a  sacrifice  of  efficiency 
and  take  longer. 

On  the  order  routes  the  system 
seems  totally  unsuited  ;  it  destroys 
the  cohesion  and  connection  be¬ 
tween  the  orders  gotten  on  each 
trip  and  breaks  them  up  into  in¬ 
dividual  accounts.  When  a  lot  of 
orders  is  put  on  the  register  it  is 
almost  as  much  out  of  our  reach, 
as  a  whole,  for  inspection  and  cor¬ 
rection,  as  though  it  were  in 
Panama. 

As  to  the  alleged  impossibility 
of  mistake,  it  seems  to  us  that  if 
an  error  occurs  against  the  cus¬ 
tomer  she  will  be  sure  to  bring 
back  bill  for  correction,  but  if  the 
error  is  in  her  favor  there  is  no 
such  surety. 

When  account  is  paid  charge 
slip  is  destroyed.  There  should 
be  some  record  that  it  is  paid.  It 
would  be  the  easiest  thing  in  the 
world  for  anyone  having  access  to 
register  to  remove  charge  slip 
and  destroy  it,  and  the  whole  sys¬ 
tem  appears  to  lie  in  every  one  in 
the  establishment  using  the  regis¬ 
ter. 

Yours  truly, 

Bowman  &  Rowley. 

Under  the  law  and  the  regula¬ 
tions  it  is  not  enough  for  a  retail 
grocer  to  stamp  an  original  pack¬ 
age  of  process  butter  and  to  post 
signs  that  he  sells  process  butter. 
He  must  inform  each  consumer  to 
whom  he  sells  it  that  it  is  process 
butter,  and  this  must  be  done  by 
stamping  each  individual  package. 

The  “Grocery  World's”  opinion 
of  short  bookkeeping  systems, 
such  as  the  one  named,  and  many 
others,  is  that  they  have  many 
labor-saving  features,  and,  gener¬ 


ally  speaking  and  within  limits, 1 
are  good.  The  “Grocery  World’s”  j 
custom,  however,  is  to  turn  over 
such  practical  questions  to  its  sub-  ■ 
scribers  for  answer.  The  opin-  j 
ions  of  men  who  have  used  such  ' 
appliances  is  sure  to  be  better 
than  the  most  logical  theory.  So 
that  we  pass  this  question  along 
to  the  readers  of  this  paper — what 
do  they  think  of  these  systems  of 
bookkeeping?  We  shall  be  ex- 


Show  interest  in  the  customer's 
fad  and  cultivate  a  better  cus¬ 
tomer. 

It  seems  that  fads  arc  almost  as 
numerous  as  people,  but  at  the 
same  time  those  who  make  the 
effort  can  keep  enough  knowledge 
on  hand  to  talk  interestingly  for 
a  few  moments  on  most  of  them, 
and  there  is  no  surer  way  to  keep 
your  faddy  customer  interested  in 
your  store  than  to  be  able  to  say 
a  few  interesting  things  about  his 
particular  fad  to  show  your  inter¬ 
est  in  him. 

Every  man  has  his  weak  points, 
and  they  are  generally  his  fads. 
Touch  him  there  and  you  have  his 
best  thoughts ;  get  your  store  as-  j 
sociated  in  his  mind  with  the  j 
thoughts  he  likes  best  and  he  is 
mighty  likely  to  be  a  good  cus-  j 
tomer. 

About  all  that  is  necessary  for 
the  merchant  to  do  to  acquire  I 


tremely  grateful,  and  so  will  Bow¬ 
man  &  Rowley,  if  some  opinions 
on  the  subject  can  be  sent  in  for 
publication. 


Fifteen  cents  buys  the  best 
strawberries  and  from  that  the 
price  ranges  downward  to  10. 
Nearly  all  the  berries  now  in  mar¬ 
ket  are  from  Maryland  and  East¬ 
ern  Shore.  Everywhere  the  crop 
promises  to  be  heavy. 


|  knowledge  along  the  fad  line  is  to 
be  able  to  show  that  he  is  inter¬ 
ested.  If  he  can  keep  from  look¬ 
ing  bored  he  will  generally  get 
enough  information  each  time  the 
faddist  comes  in  to  make  his  next 
visit  a  pleasant  one  and  cause  him 
to  go  away  feeling  that  he  is 
keenly  interested  in  him. 

You  can  even  encourage  your 
customers  to  become  faddy  about 
the  brands  of  goods  you  handle, 
so  nothing  else  will  exactly  please 
them,  for  a  customer  who  has  one 
fad  is  more  than  likely  to  take  up 
another,  as  the  disease  spreads 
through  the  system  quite  rapid¬ 
ly. 

Fads  must  not  be  ignored  by 
the  merchant,  for  they  can  be 
made  too  profitable  to  him,  and 
the  man  who  can  be  really  inter¬ 
ested  in  all  of  them,  and  not  catch 
any  of  them  himself,  will  find  it 
easy  to  build  up  his  business. 

F.  A.  P. 


Two-Minute  Sermons  for  the  Retail 

Grocer 

XXXtX.  —Customers’  Foods. 


Johnson’s  Eversharp  Slicer  Makes  Money 
for  Mr.  Potter.  It  will  do  the  same  for  you 

Middletown,  N.  Y.,  May  7,  190S. 
Mr.  A.  W.  Johnson,  New  Brunswick,  N.  J.  : 

I  have  used  one  of  your  Eversharp  dried  beef  slicing  machines  in 
my  store  for  about  eight  months,  cutting  thousands  of  pounds  of  the  finest 
beef  sold  in  our  city,  and  I  wish  to  add  a  testimonial  in  behalf  of  the  machine 
It  has  never  caused  me  one  bit  of  trouble  by  being  out  of  order  or  by  having 
a  dull  blade.  It  is  very  simple  to  keep  sharp  and  slices  the  beef  in  perfect 
shape,  piling  nice,  thin  slices  up  like  so  many  sheets  of  paper.  My  cus¬ 
tomers  remark  to  one  another  “  I  get  the  nicest  shaved  beef  here  of  any 
place  in  the  city.”  We  can  use  up  the  ends  very  close,  therefore  saving 
quite  a  loss  which  rve  always  had  with  other  machines.  The  Eversharp 
is  a  perfect  machine.  Would  not  trade  it  for  any  other  machine  we  have 
ever  witnessed,  even  though  they  cost  two  or  three  times  as  much.  It  is 
a  satisfaction  to  be  able  to  sell  moist  beef  shaved  in  tissue  slices. 

Yours  truly,  GEO.  B.  POTTER. 

For  Sample  of  Sliced  Beef  Address  fhe  Manufacturer,  A.  W.  JOHNSON,  Hew  Brunswick,  N.  J. 


Slices  Everything  from  6-pound  Knuckles  to  half-ounce  Ends. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’*  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Dessert  Window. 

First  take  a  package  of  Jellycon. 
make  the  dessert  according  to  di¬ 
rections,  and  take  six  Jellycon 
molds  and  make  six  molds  of  jelly 
according  to  directions.  Then  get 
a  large  round  flat  glass  dish,  wash 
thoroughly  and  set  molds  on 
same.  Cover  the  floor  of  your 
window  with  white  crepe  paper 
and  if  possible  have  a  white 
background.  Set  your  dish  con¬ 
taining  the  jelly  in  the  centre 
of  the  window  and  on  one 
side  make  a  pile  of  each  kind 
of  dessert,  already  flavored,  such 
as  Jellycon,  Tryphosa,  Jello,  Bro- 
mangelon,  etc.  On  the  other  side 
put  a  can  each  of  strawberries, 
blackberries,  peaches,  apricots, 
cherries,  pears  and  any  other 
canned  fruit.  On  top  of  each  can 
put  a  package  of  unflavored  gela¬ 
tine,  such  as  Cox’s,  Nelson’s, 
Knox’s,  etc.  On  the  side  con¬ 
taining  the  flavored  gelatine  hang 
the  following  sign  : — 


Unflavored  Desserts 

Knox’s . — c.  Package 

Cox’s . — c.  Package 

Nelson’s,  ....  — c.  Paokage 

For  Chocolate  Flavor 

Baker’s  Bitter . 20c.  Cake 

Wilbur’s  Sweet  Clover,  .  5c.  Cake 
Downey’s  Sweet, . 5c.  Cake 


both  sides  of  the  fruit  place  bas¬ 
kets  of  various  other  fruit  and 
vegetables  you  may  wish  to  ad¬ 
vertise,  placing  them  as  close  as 
possible,  and  not  more  than  two 
inches  from  the  glass,  with  a  price 
tag  in  each  basket  corresponding 
to  the  fruit  or  vegetables  you  have 
in  them.  Hang  above  the  bas¬ 
kets,  at  the  top  of  the  glass,  a 
sign  about  eighteen  inches  wide 
and  thirty-six  inches  long,  or  in 
proportion  to  the  size  of  your 
window,  on  which  have  printed 
in  large  letters  these  words : — 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 

-  1  ■»— .  ■= 

Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


The  Quick  Kind 
Easy  to  Make  and 

Made  in  a  Short  Time 
Bromangelon  Tryphosa 
Jellycon  Jello 

All  Flavors  10c.  a  Box 


And  on  the  other  side : — 


The  Best  Kind 

Is  the  Kind  You  Flavor  Yourself 
with 

Blackberries,  .  .  .  — c.  Can 
Strawberries,  .  .  .  — c.  Can 

Peach**, . — c.  Can 

Pears . — c.  Can 

Plums, . — c.  Can 

Apricots,  . — c.  Can 

Cherries,  . — c.  Can 

Oranges,  — ,  — ,  and  — c.  Dozen 

Demons, . — C.  Dozen 

Dimes, . — o.  Dozen 

Extract  of  Vanilla,  — c.  Bottle 
Extract  of  Almond,  — c.  Bottle 


The  desserts  made  in  the  molds 
should  be  frozen  and  then  put  in 
the  window.  If  desired,  some¬ 
thing  may  be  added  to  preserve 
their  shape  in  hot  weather.  The 
results  prove  that  this  display 
sells  quite  an  amount  of  canned 
fruits  in  addition  to  gelatine,  es¬ 
pecially  in  hot  weather. 

H.  L.  Loop. 

Philadelphia,  Pa. 

"Just  In.” 

Follow  these  suggestions  in 
decorating  your  window  and  you 
will  be  surprised  to  see  what  a 
great  attraction  it  is. 

Cover  the  floor  of  your  window 
with  clean  paper. 

Place  a  brand  new  wheelbarrow 
in  tbe  window,  or  if  a  new  one 
cannot  be  had,  clean  up  an  old 


MANY  GROCERS 

?ind  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

Sample  free,  or  four  montho'  trial  for  10  ceate 


Just  In 


Then  watch  the  people  crowd¬ 
ing  around  your  window  to  see 
the  fresh  seasonable  fruit  and 
vegetables,  and  if  they  are  outside 
your  window  it  requires  only  the 
magnetism  of  a  neat,  clean  and  up- 
to-date  stock  to  draw  them  in  and 
cause  them  to  buy. 

G.  A.  Strobeck. 

Red  Lion,  Pa. 


JOTS  FROM  A  JOBBER’S 
NOTEBOOK. 

It  is  going  to  be  interesting  to 
note  whether  the  unusually  high 
prices  of  fruit  jars  this  year  will 
have  any  efifect  on  the  consump 
tion.  It  is  the  general  opinion 
that  this  year’s  fruit  crops  are 


In  the  centre  of  the  semi-circle, 
formed  by  the  canned  fruits,  dis¬ 
tribute  limes,  lemons  and  oranges, 
and  at  one  end  of  the  semi-circle 
put  a  couple  bottles  of  extract  of 
almond  and  at  the  other  end  a 
couple  bottles  extract  of  vanilla. 
On  top  of  the  fruit  lay  a  half- 
pound  cake  of  bitter  chocolate  and 
a  couple  of  cakes  of  sweet. 

The  sign  headed  “The  Quick- 
Kind’’  should  be  suspended  just 
above  on  one  side  and  “The  Best 
Kind”  above  on  the  other  side. 
The  following  sign  should  be  sus¬ 
pended  above  the  centre  : — 


one  and  place  it  in  the  rear  of  the 
window (  half  upset),  so  that  it 
rests  on  the  rim  and  huh  of  wheel 
and  one  leg. 

Place  apples,  oranges,  pine¬ 
apples  or  any  other  fruit  you  wish 
to  make  the  subject  of  your  dis¬ 
play  on  and  in  front  of  wheel¬ 
barrow  out  to  the  glass,  as  though 
they  were  dumped  from  the 
wheelbarrow. 

Allow  the  fruit  to  spread  about 
three  feet  along  the  glass,  and  on 


going  to  be  large  and  this  woulc 
naturally  mean  a  heavy  demanc 
for  jars.  They  are  so  much 
higher  this  year  than  last,  how 
ever,  that  the  retailer  who  chargee 
50  cents  per  dozen  quarts  last 
year  will  probably  feel  that  he 
has  to  get  70  cents^  this  year 
Up  to  the  present  time  very  few 
jars  have  been  sold.  This  is 
partly  because  a  large  number  o 
jobbers  carried  a  supply  over  from 
last  year,  and  partly  because  thi 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the  V, 
7  per  cent. who  don’t? 

«  * 

MILLBOURNE  MILLS 

*  * 

Sixty-Third  &.nd  Market  Street*/*  ♦♦ 

4  * 

Phila.delphi«x,  Pa,.  . » 


Tausmam 

'^Codfish  Caxe 

(fi  ‘  <*Jourrro  . 

CCMCC5 COOnSN.  v, 

CtpUCESTtRiWAS^jf 


CODFISH 

CAKE 

PACKAGES 

Talisman  Brand,  made  of 
the  same  medium  sized  tender 
Georges  Codfish  that  goes 
into  Talisman  glass  jars.  A 
practical  labor-saving  pack¬ 
age  that  has  sold  everywhere 
we  introduced  it. 

Wrapped  in  waxed  paper 
and  in  a  heavy,  handsomely 
lithographed  varnished  wrap¬ 
per.  We  put  them  in  a  hinged- 
cover  display  box  which  helps 
to  make  a  handsome  display. 

Take  the  word  of  expe¬ 
rience — Talisman  Codfish 
Cake  will  sell  to  your  trade. 
Us  direct,  or  nearest  Swift 
branch. 

SWIFT  £»  COMPANY 
Glouceiter,  Mskssichuistts 
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year’s  prices  are  too  high  to  make 
jars  attractive.  In  order  to  boom 
business  the  combination  that 
controls  Mason  jars  has  issuec 
notice  during  the  week  that  al 
jobbers  holding  unsold  jars  next 
November  will,  if  the  opening 
1909  prices  are  any  lower  than 
the  jobber  paid,  receive  a  rebate 
on  his  unsold  stock  equal  to  the 
difference  between  the  price  paic 
and  the  1909  opening.  This  was 
done  to  remove  the  uncertainty  as 
to  buying  jars  at  present  high 
prices,  with  the  coming  demanc 
in  doubt. 

*  *  * 

I  heard  an  interesting  discus¬ 
sion  during  the  week  touching 
one  phase  of  the  ethics  of  busi¬ 
ness.  A  certain  jobbing  house 
has  for  years  sold  a  given  branc 
of  Maine  corn,  with  other  brands. 
One  of  its  retail  customers  in¬ 
sisted  upon  having  this  particular 
brand,  and  for  years  placed  a 
good-sized  order  for  that  every 
spring.  Not  long  ago>  the  broker 
who  has  sold  this  corn  to  the 
jobbing'  house  in  question  got 
into  a  controversy  with  them,  anc 
the  jobber  announced  that  he 
would  not  buy  the  usual  order 
to  ship  to  the  retail  customer  re¬ 
ferred  to,  but  would  switch  him, 
if  he  could,  to  the  brand  of  an¬ 
other  packer.  The  question 
which  arose  was  this :  Was  the 
retailer  the  jobber’s  customer  or 
the  packer’s?  Had  the  packer  the 
right  to  consider  the  jobber’s  at¬ 
titude  an  attack  upon  his  (the 
packer’s)  business,  and  for  that 
reason  to  sell  the  retailer  direct? 
Or  was  it  purely  the  jobber’s  own 
business?  In  other  words,  was 
the  customer  his  and  did  he  have 
the  moral  right  to  change  him 
from  one  brand  to  another  with¬ 
out  regard  to  whether  the  packer 
was  hurt  or  not?  My  own 
opinion  is  that  inasmuch  as 
the  retailer  had  been  led  to  stick 
to  that  brand  of  corn  year  after 
year,  not  because  of  anything  the 
jobber  had  done,  but  purely  be¬ 
cause  of  the  quality  of  the  goods, 
the  packer  had  a  right  to  consider 
him  his  customer  and  to  hold  him 
even  if  he  had  to  sell  him  direct. 

The  Jobber. 


The  first  few  peaches  are  com¬ 
ing  north  both  from  Florida  and 
Georgia.  The  Georgia  fruit  aver¬ 
ages  $4  and  the  Floridas  $5.  The 
quality  is  good  for  the  first  fruit 
and  the  demand  fair. 


Ruined  by  His  Own  Wife. 

Ain’t  it  all  hen  what  a  woman 
can  do  with  a  man’s  gooc 
sense? 

Many  a  fellow  would  go  all  to 
pieces  if  it  wasn’t  for  a  gooc 
woman  to  helo  him. 

But  many  a  one  goes  all  to 
pieces  because  a  woman  does  help 
him. 

I  expect  to  live  to  see  the  time 
when  we’ll  have  a  commission  to 
show  darn  fools  the  error  of  their 
ways. 

I  know  a  fellow  out  in  Cincin¬ 
nati,  Ohio — a  mighty  fine  man. 
he  has  one  of  the  highest-class 
little  grocery  stores  I  know  of. 

He’s  got  a  trade  that  he  can  sel 
anythingl  to.  One  of  his  lines,  to 
give  you  an  idea,  is  home-made 
preserves,  at  a  dollar  a  quart  jar. 

Does  he  sell  any?  You  can  just 
bet  he  sells  some — sells  a  lot. 

And  a  lot  of  other  high-grade 
stuff  like  that. 

He  don’t  do  such  a  hefty  busi¬ 
ness — 1  should  suppose  maybe 
$300  or  $400  a  week,  but  he 
makes  good  money  out  of  it.  He’s 
got  a  mighty  fine  little  store — I’ve 
envied  him  it  a  good  many  times. 

This  grocer  is  married  to  one 
of  the  most  blooming  little 
females  I  ever  saw.  Gee,  but 
she  is  a  peach !  Not  much  edu¬ 
cated,  but  a  good  looker  from  the 
word  go.  One  of  these  soft, 
plump  kind,  with  eighteen-karat 
curves. 

This  woman  is  destroying  her 
husband  as  fast  as  she  can.  Not 
that  she  means  to — good  Lord, 
no!  She’s  an  affectionate  little 
thing  and  she  loves  the  very 
ground  he  walks  on.  And  he’s 
the  same  with  her.  If  she 
could  be  made  to  understand 
that  what  she’s  doing  is  as  ser¬ 
ious  as  it  is,  I  believe  she’d  cut 
lerself  down.  But  may  be  she 
wouldn’t  either — she’s  a  good  deal 
ike  a  butterfly. 

I  have  no  idea  what  her  hus¬ 
band’s  income  is,  but  from  the 
sort  of  stuff  he  sells,  and  the 
orofit  I  know  there  is  in  it,  I’ll 
bet  he  clears  $3,000  a  year  out  of 
that  little  business. 

No  need  for  a  man  to  go  be¬ 
yond  an  income  like  that,  is  there? 


But  she’s  pushing  him  beyond 
it — way  beyond  it.  She’s  the 
most  recklessly  extravagant  wom¬ 
an  about  some  things  I  ever  heard 
of.  Not  so  much  on  clothes, 
though  she  goes  some  there  too. 
Mostly  on  fitting  up  her  house. 
I’ve  never  been  in  it,  but  those 
that  have  tell  me  it’s  fitted  up  like 
a  millionaire’s.  That  wouldn’t 
be  so  bad,  but  she’s  all  the  time 
throwing  out  perfectly  good 
things  and  getting  new. 

She’ll  buy  a  new  carpet  for  the 
parlor.  It’ll  make  everything 
look  so  shabby — she  thinks — that 
everything  else  has  to  be  got  new, 
too. 

People  tell  me  buying  stuff  for 
the  house  is  a  perfect  mania  with 
the  woman. 

Her  hifalutin  ideas  have  al¬ 
ready  got  her  husband  into  two 
or  three  little  financial  holes 
where  he  had  to  borrow  money. 
Once  he  went  to  a  shark  loan 
company  and  paid  about  100  per 
cent,  interest.  That’s  pretty  dan¬ 
gerous  business,  if  I  know  any¬ 
thing  about  it. 

He’s  up  against  it  all  the  time. 
His  credit  isn’t  half  as  good  as  it 
was  five  years  ago. 

Understand,  there’s  no  scrap¬ 
ping  between  the  grocer  and  his 
wife  about  money.  She  simply 
can’t  help  spending,  and  he  simply 
can’t  help  letting  her.  She’s  a 
mighty  lovable  little  woman,  and 
he  can’t  refuse  her  anything. 

I  understand  he  tried  to  shut 
down  two  or  three  times,  but  each 
time  she  put  her  arms  around  his 
neck  and  pretty  soon  it  was  all 
over. 

I  can  understand  how  it  is.  I 
don’t  say  it  disrespectfully  of  her, 
but  if  that  little  lady  were  to  put 
her  arms  around  my  neck  I  believe 
I’d  agree  to  anything. 

I  don’t  know  this  grocer  very 
well  personally,  but  I  know  a 
good  deal  about  him  in  a  business 
way,  and  I'd  give  a  lot  to  help  him. 
For  really,  he’s  in  a  bad  way, 
boys.  Why,  that  wife  of  his,  lov¬ 
ing  him  all  the  time  and  with  the 
warmest  little  heart  in  the  world, 
is  going  to  bust  him  up!  You 
mark  my  words,  she’ll  do  it ! 

I  don’t  know  how  to  help  him. 

don’t  know  how  anybody  can 
lelp  him.  When  I  heard  his 
story  I  felt  as  if  I’d  give  a  dollar 
to  drop  in  on  him  and  just  show 
lim  where  he  stood.  Of  course 
le  knows,  but  it's  probably  never 
)een  rubbed  in. 


But  if  I  did,  he'd  kick  me  out, 
and  he'd  have  a  perfect  right  to. 

]  I’ve  been  complimented  quite 
some  on  my  cheek,  but  it’s  going 
a  little  too  much  even  for  me  to 
tell  a  man  his  own  wife,  that  he 
loves  dearly,  is  ruining  him. 

My  commission  would  come  in 
in  just  such  cases  as  this.  I'd 
make  a  complaint,  and  they’d  hold 
an  investigation.  If  they  found 
that  the  complaint  was  true, 
they’d  call  that  dear  little  woman 
before  ’em  and  lay  down  some 
law. 

It  would  help  a  lot.  It’s  a 
pretty  tough  thing  when  you  have 
to  stand  by  and  see  a  good  man 
squeezed  to  death,  even  by  his 
own  wife.  Pretty  tough,  indeed! 

If  I’d  only  had  a  commission 
like  that  to  take  up  my  own  case, 
I  wouldn't  be  working  to-day. 


Berlin,  Conn.,  May  20,  1908 

My  Dear  ‘Stroller.” — I  have 
read  your  articles  for  a  number  of 
years  and  once  in  a  while  you  strike 
a  responsive  chord,  or  else  I  feel  like 
saying  something  back.  In  fact,  I 
enjoy  it  immensely  when  some  one 
else  does  make  a  reply.  A  few 
weeks  ago  you  gave  us  a  couple  of 
temperance  talks,  and  that  always  in¬ 
terests  me,  because  I  know  that  some 
people  read  the  “Grocery  World” 
who  will  not  listen  to  a  minister. 

Now  I  am  sending  to  you  a  ser¬ 
mon,  which  has  recently  been  pub¬ 
lished,  and  was  preached  by  a  very 
highly  esteemed  minister  near  here, 
which,  I  think,  is  very  good  sum¬ 
ming  up  the  great  saloon  problem. 
Kindly  read  it  when  you  have  the 
opportunity. 

This  letter,  of  course,  is  not  for 
publication,  and  I  will  not  expect  a 
reply,  but  if  you  ever  happen  to  be 
going  through  this  town  in  your  big 
automobile,  just  kindly  have  your 
chalfeur  stop  for  a  moment  while  we 
say  “Good  morning.” 

Respectfully  yours, 

A. 


I  got  the  sermon  and  have  read 
it,  too.  It’s  fine,  strong  stuff — I 
agree  with  every  word. 

The  Stroller. 


Florida  cantaloupes  are  now 
coming  forward  and  range  from 
$2  to  $3.50  per  basket.  The  qual¬ 
ity  is  only  fair  and  the  demand 
slow. 
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Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless^  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question:  *  *  *,  N.  J— Will 
you  kindly  give  your  opinion  of 
this  case:  In  November,  1906,  I 
bought  a  piece  of  property  with 
the  understanding  that  same  was 
free  and  clear  from  all  encum¬ 
brances.  After  I  paid  a  deposit 
and  received  a  receipt  the  agent 
asked  for  the  receipt  for  a  moment 
and  wrote  on  it,  “subject  to  pay¬ 
ment  of  1906  taxes,”  the  receipt 
being  copied  in  the  book,  with  the 
exception  of  the  tax  item,  which 
was  added  to  receipt  after  same 
came  from  copy  book. 

After  giving  the  matter  some 
thought  I  refused  to  pay  the  taxes 
for  1906,  claiming  that  this  would 
not  leave  the  property  free  and 
clear  as  agreed  in  the  beginning. 
I  agreed  to  give  the  owner  the 
December  rent  and  have  him  pay 
the  taxes,  as  he  then  had  the  in¬ 
come  for  the  entire  year.  This 
he  did,  but  charged  me  interest 
from  November  24,  1906,  till 

January  1st,  which  amounted  to 
$15.17. 

As  my  interest  in  the  property 
only  began  on  January  1,  1907,  I 
believe  I  should  be  returned  the 
interest  paid  from  November  24th 
till  that  date.  Can  I  legally  re¬ 
cover  the  amount  in  question? 


The  owner  has  since  died  and  the 
estate  has  been  settled. 

I  have  never  received  a  deed 
for  the  property  and  when  I  asked 
for  it  they  claimed  that  it  was 
mailed  to  me.  I  could  get  no  fur¬ 
ther  satisfaction,  only  they  had  a 
real  estate  agent  write  up  a  deed, 
which  I  understand  has  no  value. 
Can  I  force  them  to  give  me  the 
original  deed  or  certified  copy  of 
same?  I  am  willing  to  take  an 
affidavit  that  the  deed  w'as  never 
delivered  to  me.  Thanking  you  in 
advance  for  your  advice. 

Answer. — This  looks  as  if  you 
had  been  imposed  upon.  In  the 
beginning,  if  the  owners  of  the 
property  contracted  to  sell  it  to 
you  free  of  all  encumbrances,  you 
could  have  compelled  them  to  do 
so,  and  could  not  have  been  com¬ 
pelled  to  accept  the  property  sub¬ 
ject  to  any  unpaid  taxes, 1  which 
are  a  lien.  Having  compromised 
on  the  basis  of  allowing  the 
owner  the  December  rent  in  con¬ 
sideration  of  his  paying  the  1906 
taxes  (which  he  should  have  done 
anyway)  there  was  no  decent  rea¬ 
son  for  charging  you  interest,  for 
the  reason  that  your  ownership  of 
the  property  actually  did  not  be¬ 
gin  until  January  1,  1907.  f n  my 
judgment  the  sum  paid  as  inter¬ 
est  can  be  recovered  by  an  action 
begun  against  the  owner’s  estate. 

As  for  the  deed,  the  executors 
or  administrators  of  the  estate 
can  be  compelled  by  a  bill  in 
equity  to  furnish  you  a  proper 
deed  for  the  property,  and  my  ad¬ 
vice  is  to  proceed  against  them 
for  that  purpose  just  as  soon  as 
possible.  It  is  risky  to  have  a 
property  standing  on  the  records 
in  the  name  of  some  one  else. 


Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  January  14,  1908:— 

876,549.  Egg  beater.  J.  A.  Hoffman, 
Cleveland,  Ohio,  assignor  of  one-half  to 
W.  G.  Black,,  same  place. 

876,633.  Kneading  machine.  William 
and  M.  E.  Gray,  Rochester,  N.  Y. 

876,660.  Apparatus  for  cooking  canned 
goods.  J.  P.  Ritchie,  New  Tazewell, 
Tenn. 

876,662.  Cornmeal  product.  E.  W. 
Simons,  Schuyler,  Neb. 

876,757.  Egg  preserving  apparatus. 
H.  J.  Wintherlich,  Omaha,  Neb.,  as¬ 
signor  of  two-thirds  to  W.  R.  Smith  and 
A.  M.  Lundgard,  Council  Bluffs,  Iowa. 

876,786.  Corn  poper.  N.  W.  Emmer, 
Gas,  Kans. 

876.806.  Process  of  preserving.  Ed¬ 
ward  Janitsky,  Pymble,  New  South 
Wales. 

Patents  issued  January  21,  1908:— 

877,310.  Bake  oven.  William  Ernst, 
San  Francisco,  Cal. 

877,468.  Egg  and  sponge  beater.  C. 
H.  Overkamp,  Cincinnati,  Ohio,  assignor 
to  The  Triumph  Manufacturing  Co., 
same  place. 

Patents  issued  January  28,  1908: — 

877,642.  Cheese  cutter.  A.  A.  Gul- 
denarm  Buffalo,  N.  Y. 

877,675.  Dough  raiser.  Elizabeth  A. 
Smothers,  Mills,  Neb. 

877.703.  Process  of  sterilizing  foods. 
C.  C.  L.  G.  Budde,  Copenhagen,  Den¬ 
mark. 

877.796.  Cake  hive.  Emma  C.  Olson, 
Chicago,  Ill. 

877.806.  Flavoring  compound.  J.  M. 
Stukes,  Austin,  Texas,  assignor  to 
Texas  Pure  Food  Co.,  same  place. 

Patents  issued  February  4,  1908: — 

877,973.  Coffee  or  tea  pot.  I.  J.  Web¬ 
ster,  Paulding,  Ohio. 

878,154.  Machine  for  making  cereal 
biscuit.  H.  D.  Perkv.  Glencoe,  Md. 

878,174.  Fish  scaling  and  cleaning 
machine.  G.  P.  Yeakel,  Norristown, 
Pa.,  assignor  of  one-third  to  Charles 
Keller,  same  place. 

878,374.  Percolator.  Friedrich  Geiss- 
ler,  Klotsche,  Germany. 

878436.  Vegetable  slicing  machine.  J. 
J.  Vavruska,  Cleveland,  Ohio. 

TRADE-MARKS 

which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  soap.  Smith,  Kline  &  French 
Co.,  Philadelphia,  Pa.  The  word 
“French’s.” 


For  washing  blue.  The  Sawyer  Crys¬ 
tal  Blue  Co.,  Boston,  Mass.  A  red  disk. 

For  chow-chow.  Sylvania  King, 
Pomeroy,  Wash.  The  words  “Golden 
West”  and  a  representation  of  a  pine 
tree. 

For  oleo  oil.  Schwarzschild  &  Sulz¬ 
berger  Co.,  Chicago,  Ill.,  and  New  York, 
N.  Y.  The  word  “Harrison”  and  a  rep¬ 
resentation  of  a  Maltese  cross. 

For  soap.  Solon  Palmer,  New  York, 
N.  Y.  The  word  “Alberta.” 

For  canned  fruits  and  dried  fruits. 
The  f.  K.  Armsby  Co.,  Chicago,  Ill.,  and 
San  Francisco,  Cal.  The  words  “Green 
Cord”  and  a  representation  of  a  green 
cord  and  knot. 

For  bread.  Greeley  Printery  of  St. 
Louis,  St.  Louis,  Mo.  A  circular  green 
field  with  the  words  “Fluffy  Ruffles” 
thereon  and  a  representation  of  a  young 
woman. 

For  casein  food  product.  R.  B.  Irving, 
New  York,  N.  Y.  The  word  “Plasmon- 
milk.” 

For  dried  fruits.  The  J.  K.  Armsby 
Co.,  Chicago,  Ill.,  and  San  Francisco, 
Cal.  The  words  “Stripe  Brand.”  A  rep¬ 
resentation  of  a  red  shield  upon  a  field 
of  yellow  stripes.  A  representation  of  a 
blue  shield  and  a  field  of  red  stripes.  A 
representation  of  a  red  shield  and  a  field 
of  green  stripes.  A  representation  of  a 
red  shield  upon  a  field  of  blue  strines. 
A  representation  of  a  red  shield  upon  a 
field  of  purple  stripes.  A  representation 
of  a  white  shield  upon  a  field  of  black 
stripes. 

For  an  abrasive  soap.  The  Cudahy 
Packing  Co.,  Chicago,  III.,  and  South 
Omaha,  Neb.  The  words  “Dutch  Hand 
Soap”  and  a  representation  of  a  woman 
in  Dutch  costume  holding  a  stick. 

Fort  soft  soans.  C.  W.  Young  &  Co., 
Philadelphia,  Pa.  The  words  “Honk 
Honk.” 

For  candy.  G.  S.  Feeny  Co.,  Wheel¬ 
ing,  W.  Va.  The  words  “White  Rose” 
and  a  representation  of  a  white  rose. 

For  sugar  cane  syrup  and  molasses. 
Florida-Georgia  Syrup  Co.,  Jacksonville, 
Fla.  The  words  “Florida  Kracker.” 

For  a  blended  pure  corn  and  cane 
syrup  and  molasses.  Florida-Georgia 
Syrup  Co.,  Jacksonville,  Fla.  The  words 
“Georgia  Kracker.” 

For  soap.  International  Chemical  Co., 
Los  Angeles,  Cal.  The  word  “Juba.” 

For  soap.  Sour  Lake  Chemical  Co.. 
Houston,  Texas.  A  representation  of 
a  bearded  ntan  wearing  a  high  hat  and 
carrying  a  long  stick,  and  the  words 
“The  Original  Dr.  Mud.” 

For  dough  cutters  and  crimpers.  O. 
J.  Coppins,  Hobart,  Ind.  A  represen¬ 
tation  of  a  seal  with  a  knife  across  the 
same  and  the  letters  “O.  J.  C.” 
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As  the  Season  Advances 

it  is  well  to  anticipate  your  needs  in  seasonable  goods 
and  be  ready  to  meet  the  demand  promptly. 
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boiled  ”  eivine  them  a  heavy  body,  suitable  for  warm  weather.  Our  Royal  Table  Syrup,  at  30c.,  has  grown  in  favor,  light 

1  h  *  H-„„r  •  i  lit  K  ntrp  .  amp  Svrun,  at  2oc  •  Extra  Amber  Drips,  light  and  cloudy,  at  29c.;  White  Clover  Drips,  at  27c.;  Quaker  City  Syrup, 

*  °r  arV?  h«ie  flavor  t»ntJi.aKe  ift«  P  *9  ^  g  p  at  26c  In  fancy  sugar  g0ods-New  Century  Syrup,  at  32c.;  Grainy  Sugar  Syrup,  at  30c.; 

of 575rpincy  Su£ir,  at  26c  ;  AAA  Sugar  Syrup,  at  25c.  Sunlight  Syrup,  at  23c.  We  carry  all  the  above  lines  in  stock  ;  also  a  full  line  of  strictly  pure 


SYRUPS— All  our  Syrups  are  now  “  summer 
color  and  fine  flavor  ;  GIlt^Edge  Table 
at  3< 

No. 

New  Orleans  Molasses. 

qttimmfr  R 'RINKS _ Have  vou  looked  up  your  stock  on  these?  We  quote  as  follows  :  Clicquot  Club  Ginger  Ale,  pints,  2  doz.  in  case,  per  case  $2.:o  ;  Hires  Carbonated 

Kefr 2 dfz in  case ^  per  case,  $1 .65  ;  Clawson’s  Ginger  Ale,  champagne  quarts  per  doz.,  95c.;  Clawson’s  Rootbeer,  champagne  quarts,  perdoz.,  95c.;  Heinle  s 
Sarsapa r i’  1  faff doz fpe r  doz  ,  85c.?  Schimmel’s  Fruit  Syrup,  halfpints,  2  doz  ,  per  doz.,  Jt.oo. 

DRIED  PFACHFS— We  have  some  choice  lots  of  California  Peaches,  nice  dry  fruit ;  all  packed  for  more  money  than  we  are  selling  them  for  :  Standard  \ellow  Belle 
iSsf  ”  tSS  boxes  at  oKc  pe*  ?b.°  extra  choice  large  fruit,  Castle  Bros.,  25-lb.  boxes,  at  io*c.;  Fancy  Crawford  Yellows,  large,  dry  fruit,  Pansy  Brand.  25-lb. 
boxes,  at  11c.  At  these  prices  you  will  have  a  trade  for  them  all  summer. 


KIRK,  FOSTER  &  CO. 


WHOLESALE 
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For  a  chili  spice  preparation.  Geb- 
hardt  Chili  Powder  Co.,  San  Antonio, 
Texas.  The  word  “Eagle,”  and  a  rep¬ 
resentation  of  an  eagle  within  a  wreath. 

For  ham,  bacon  and  sausages.  W.  H. 
Miner,  Chicago,  Ill.  The  words  “Heart’s 
Delight  Farm.” 

For  bread.  Alton  Baking  &  Catering 
Co.,  Alton,  Ill.  A  representation  of  a 
sheaf  of  wheat  and  a  monogram  “A.  B. 
C.  Co.” 

For  macaroni,  spaghetti,  vermicelli 
and  noodles.  Kahn-Beck  Co.,  Los 
Angeles,  Cal.  A  representation  of  a 
bell  and  a  crescent. 

For  catsup,  chili  sauce,  salad  dressing, 
mustard,  fruit  preserves  and  jellies, 
pickles,  olives,  table  sauces,  vinegar, 
mince  meat,  dried  and  evaporated  fruits, 
canned  fruits  and  vegetables  mush¬ 
rooms,  soups,  beans,  stuffed  melon, 
pepper  mangoes,  horseradish  and  chut¬ 
ney  relish.  E.  C.  Flaccus,  Wheeling, 
W.  Va.  The  words  “Stag  Brand, 
Flaccus,”  and  a  representation  of  the 
head  of  a  stag. 

For  canned  fruits  and  vegetables.  A. 
&  R.  Loggie,  Loggieville,  Canada; 
Island  Pond,  Vt.,  and  Columbia  Falls 
and  Vanceboro,  Maine.  The  words 
“Eagle  Brand,”  and  a  representation  of 
an  eagle. 

For  canned  clams.  A.  &  R.  Loggie, 
Loggieville,  Canada;  Island  Pond,  Vt., 
and  Columbia  Falls  and  Vanceboro, 
Maine.  The  words  “Sea  Gull,”  and  a 
representation  of  sea  gulls. 

For  butter.  The  Elgin  Butter  Co., 
Elgin,  Ill.  The  word  “Keystone,”  and 
a  representation  of  a  keystone.  The 
words  “White  Rose*”  and  a  represen¬ 
tation  of  a  white  rose. 

For  hams,  bacon,  sausage,  lard,  oleo¬ 
margarine,  lamb  tongues,  dried  beef  and 
cooked  ham.  Swift  &  Co.,  Chicago, 
Ill.  A  representation  of  an  arrow  and 
the  letter  “S.” 

For  dried  fruits.  The  J.  K.  Armsby 
Co.,  Chicago,  Ill.,  and  San  Francisco, 
Cal.  The  words  “Red  Cord,”  and  a 


representation  of  a  red  cord.  The 
words  “Purple  Cord,”  and  a  representa¬ 
tion  of  a  purple  cord. 

For  coffees,  teas  and  spices.  W.  T. 
Bass  &  Co.,  Norfolk,  Va.  A  repre¬ 
sentation  of  the  fight  between  the  Mon¬ 
itor  and  the  Merrimac,  and  the  letters 
“M.  M.” 

For  canned  fruits,  vegetables  and 
oysters.  H;  J.  McGrath  Co.,  Balti¬ 
more,  Md.  The  word  “Champion”’  and 
a  representation  of  a  mounted  knight. 


Perfection  in  Canning  Vegetable* 
Accomplished  at  Last. 

There  is  no  business  so  little  under¬ 
stood  nor  so  misrepresented  as  the  can¬ 
ning  business.  The  object  of  this  article 
is  to  give  grocers  a  more  intelligent  idea 
of  the  business  (because  it  is  something 
they  should  know). 

The  canner,  as  a  rule,  is  a  man  of 
intelligence  and  ability;  he  goes  into  the 
business  to  make  money  and  he  realizes 
that  he  cannot  do  this  by  selling  the 
trade  once.  He  knows  that  he  could 
only  sell  the  trade  once  if  consumers 
didn’t  ask  for  his  goods  a  second  time. 
This  means  if  he  is  to  expect  the  trade 
to  prefer  his  goods,  he  must  make  the 
quality  to  induce  the  trades’  customers 
to  prefer  them. 

For  many  years  the  processes  of  can¬ 
ning  have  been  identical  in  most  fac¬ 
tories.  With  corn,  for  example,  it  has 
always  been  considered  necessary,  in 
order  to  destroy  the  living  organism, 
to  cook  it  at  least  sixty-five  minutes, 
at  a  temperature  of  250  degress.  The 
reason  green  vegetables  decay  so  quickly 
is  because  of  these  living  organisms. 
You  will  probably  be  surprised  to  know 
that  canned  vegetables  when  properly 
prepared  are  much  more  wholesome  than 
fresh,  because  all  the  decay-producing 
bacteria  have  been  eliminated. 

To  return  again  to  the  canning  of 
corn.  To  subject  it  to  250  degress  of 


heat  for  sixty-five  minutes  naturally  lib¬ 
erates  a  certain  amount  of  sulphur, 
which  is  natural  to  corn,  and  this  causes 
discoloration  in  the  canned  product,  giv¬ 
ing  it  a  slightly  brownish  tinge.  This  dis¬ 
coloration  doesn't  impair  its  food  value, 
although  if  cooked  too  long  or  at  too 
high  a  temperature,  or  if  the  cooking 
isn’t  uniform,  the  product  may  lose  its 
flavor  or  have  a  scorched  taste. 

To  overcome  this  it  became  customary 
for  canners  to  use  sulphite  of  soda  to 
restore  the  natural  color,  but  the  pure 
food  laws  stopped  this  and  you  now  get 
corn  of  a  variety  of  shades,  unless  it  has 
been  prepared  by  that  marvelous  twen¬ 
tieth  century  invention,  the  Automatic 
Cooker,  which  gave  the  first  hint  of  a 
revolution  in  the  canning  industry  in 
the  plant  of  the  Iroquois  Canning  Co., 
at  Onarga,  Ill. 

Before  describing  the  new  process,  a 
word  about  the  old  method.  After  the 
goods  are  put  in  the  cans  and  sealed, 
they  are  sterilized  in  retorts  at  tempera¬ 
tures  ranging  from  242  to  250  degrees 
Fahrenheit,  for  periods  of  from  sixty 
to  seventy-five  minutes.  As  the  cans 
occuoy  the  same  position  while  under¬ 
going  the  process  of  sterilization,  it  is 
easy  to  understand  that  the  corn  near 
the  tin  will  be  cooked  quicker  than  that 
in  the  centre  of  the  can.  When  the  corn 
in  the  centre  of  the  can  is  done,  that 
near  the  tin  is  over-done,  that  is  the 
reason  no  packer  has  ever  been  able  to 
open  from  his  pack  twenty-four  cases  of 
corn  from  any  one  of  his  retorts  and 
the  contents  of  all  the  cans  show  alike. 
Another  reason  for  this  is  the  imperfect 
circulation  of  steam  in  the  retorts. 

Now  for  the  Automatic  Cooker. 

For  the  past  twenty  years  or  more, 
canners  have  been  trying  to  perfect  the 
retort  by  devices  for  the  better  circu¬ 
lation  of  steam  within  it,  and  the  atten¬ 
tion  of  packers  everywhere  has  been  di¬ 
rected  to  methods  for  improvement  in 
this  direction.  The  new  automatic  pro¬ 
cess  is  the  only  thing  that  has  been 


devised  that  meets  the  requirements 
perfectly.  This  new  system  carries  the 
cans  automatically  by  rolling  and  stir¬ 
ring  through  a  boiler  100  feet  long,  from 
which  they  are  discharged  onto  an  apron 
which  carries  them  in  the  same  way 
through  a  cooling  tank  120  feet  long, 
and  up  into  the  boxing  machines,  from 
which  the  cans  arc  carried  to  the  ware¬ 
houses  automatically,  every  can  being 
subjected  to  identically  the  same  condi¬ 
tions,  the  corn  within  the  cans  being 
constantly  moved  from  the  circumfer¬ 
ence,  changing  the  position  in  the  can 
continually,  until  the  goods  are  deliv¬ 
ered  into  the  boxes  and  carted  away  to 
the  storehouses. 

In  this  way  the  goods  are  cooked  ex¬ 
actly  the  proper  length  of  time  at  the 
proper  temperature,  and  every  particle 
of  corn  within  the  can  is  cooked  ex¬ 
actly  like  every  other  particle,  and  every 
can  that  passes  through  the  cooker  re¬ 
ceives  identically  the  same  treatment. 
With  this  new  process,  if  the  class  of  corn 
in  the  cans  is  the  same  and  the  con¬ 
sistency  of  every  can  the  same,  the 
goods  will  show  an  absolute  uniformity 
through  the  entire  pack. 

We  not  only  pack  corn  by  this  new 
process,  but  Everything  we  turn  out  of 
our  factory  passes  through  the  same 
treatment.  This  means  goods  that  it  is 
impossible  to  duplicate  by  the  old  pro¬ 


cess. 


L.  J.  Reisser,  President, 
Iroquois  Canning  Co., 
Onarga,  Ill. 
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WANT  DEPARTMENT 

accompanied  by  10  cento  In  poetic  to  pay  for  remalltng  aw  To  non-.uUcrlber»  the  price  is  50 
cents  per  Issae.  _ _ 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  tor 
particulars,  “Grocery  World,”  Philadel¬ 
phia-  _ 1 


FOR  SALE. 


FOR  SALE.— Two  six-feet  Ridgway  meat 
counters,  cheap.  Apply  C.  W.  Hause,  730 
S.  52d  St.,  Philadelphia.  22 


FOR  SALE.— Good  square  meat  b  ock, 
cheap  ;  30  in.  by  30  in.  Apply  C.W.  Hause, 
730  S.  52d  St.;  Philadelphia.  22 


FOR  SALE.— Fine  cut-under  carriage. 
M  tde  to  order.  Leathercurtains  ai,d  leather 
cushions.  In  best  of  condition.  Cost  me 
$325.  Will  sell  for  $100.  H.  H.  Mel¬ 
bourne,  1500  Sellers  St  ,  Frankford,  Phila¬ 
delphia.  22 


FOR  SALE —Yale  Touring  Car— top— full 
equipment;  seat  five;  perfect  order;  $325. 
Four  H.  P.  gasoline  engine,  $30,  13  ft. 

cedar  batteau,  $15.  26  x  7  sloop  yacht,  $50. 

20x6  ft.  yacht,  $25.  Two  rotary  beef 
chippers,  $3  each.  Two  Enterprise  meat 
choppers,  $1  each.  C.  E.  Allinson,  Bur- 
lington,  N.  J.  22 


FOR  SALE.— Th  ee  good  beef  cutters, 
cheap.  MacMunn,  2000  N.  Third  Street, 
Philadelphia.  21 


FOR  SALE.— One  Neostyle  copying  ma¬ 
chine  and  supplies.  MacMunn,  2000  N. 
Third  Street,  Philadelphia  2t 


FOR  SALE.— One  79  Cash  Register ;  per 
feet  condition.  MacMunn,  2000  N.  Third 
Street,  Philadelphia. _ 21 


FOR  SALE  OR  RENT.— Modern  store 
building,  three  floors,  20x120  feet,  on  the 
beatcorner  in  booming  town,  with  stabling, 
warehouse  and  railroad  on  the  premises. 
Desirably  located  for  doing  large  business, 
or  as  department  store.  Address,  John  A. 
Bowman,  Minersville,  Pa.  20 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia. _ tf 


BUSINESS  OPPORTUNITIES. 


0000000000000*000000000000 
0  *  0 
O  DO  YOU  WANT  TO  SELL  0 
o  YOUR  BUSINESS?  o 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  0 
o  we  know  what  we  are  about.  o 

o  In  the  term  “  grocery  stores  ”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  0 
o  we  have  a  customer.  If  you  want  to  0 
o  buy  one,  we  know  where  something  is  o 
o  that  wo’re  sure  will  suit  you.  0 

o  Write,  call  or  telephone.  o 

*  WARNER  &  CO.,  0 

*  927  Arch  Street,  Philadelphia,  Pa. 

o  Phones,  Bell  Filblrt  2500, 

o  Keystone,  Race  746. 

*  0 

0*00000000000000000*000000 


EVERY  ONE  A  GOOD  CHANCE. 

No.  313.— In  heart  of  Philadelphia’s  most 
aristocratic  residential  district.  Store  22  x 
60.  Does  $300  weekly,  half  cash,  balance 
monthly.  The  people  who  buy  at  this  store 
are  the  promptest  payers  In  the  city.  Stock 
$2,ooo-$3,ooo,  net  profits  20  per  cent.,  ow¬ 
ing  to  the  fact  that  customers  are  mostly 
wealthy.  Owner  going  to  the  country  and 
will  sell  at  inventory.  This  store  is  a  little 
old-fashioned  in  some  respects,  but  is 
thoroughly  prosperous  and  can  be  very 
greatly  increased. 


No.  314.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory.  .  _ 

No.  333  —General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100 feet.  Business  about$4,oo°Per  month, 

40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased.  .  , 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea 
sons  which  will  be  explained.  Price  inven 
tory.  Take  around  $800.  Dwelling. 

No.  346.— In  West  Philadelphia.  Gro¬ 
ceries,  meats,  provisions.  Size,  16x30. 
Does  $200  to  $250  weekly,  three-quarters 
cash,  balance  weekly.  Stock  about  $500. 
Push  cart  delivery.  Net  profits  12  per  cent. 
Low  rent  and  expenses.  Satisfactory  rea¬ 
sons  for  selling.  Price  inventory.  For 
stock  and  fixtures  about  $1,200  required. 
This  is  an  extremely  strong  small  proposi- 

No.  347. — In  high  class  partof  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14  000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weeklv,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360.— In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  17x30 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $6co. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $1,000.  This  is  a  splendid 

money-making  proposition. 

No.  362.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 


feet.  Does  $425  weekly,  half  cash.  Stock, 

$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  Full  inves¬ 
tigation.  . 

No.  363. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  17  x  38 
feet.  Does  $17,000  to  $.8,000,  two  thirds 
cash.  Stock  $500.  Net  profits  10  per  cent. 
Good  io-room  dwelling  connected  for  sale. 
Uses  one  team.  Owner  has  seashore  hotel 
and  wants  to  give  it  his  whole  time.  Take 
$2,500  on  the  property  and  inventory  for 
stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  S'ze,  18x30 
feet.  Does  $350  to  $400  weekly,  three-quar¬ 
ter  cash,  balance  weekly.  Nets  clean  10 
per  cent,  above  everything.  Stock  about 
$900.  This  store  was  established  seven 
years  sgo  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
our  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  at 
inventory.  Will  take  all  told  about  $1,600. 
Fullest  investigation. 


SITUATION  WANTED. 

WANTED.— Three  months’  position  with 
specialty  or  manufacturing  concern  to 
travel  for  same,  by  good  specialty  man, 
through  Central  Pennsylvania.  Well 
acquainted  with  the  retail  and  jobbing  gro¬ 
cery  trade.  Address  G.,  Ashland,  Pa.  23 


MISCELLANEOUS. 


WANTED— A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like-  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia. _ tf 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street.  Philadelphia,  Pa. 


In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  Sc  CO.. 

927  Arch  Street.  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50.  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $r, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa 

FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO , 

927  Arch  Street,  Philadelphia,  Pa. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS'  PRINTING  COMPANY 
108  North  Front  Street , _ Philadelphia. 

Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of, the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  VI. 


Seldom  See 

a  big  knee  like  this,  but  your  horse 
may  have  a  bunch  or  bruise  on 
his  Ankle,  Hock,  Stifle,  Knee  or 
Throat 

ABSORBINE 

will  clean  them  off  without  laying 
the  horse  up.  No  blister,  no  hair 
gone.  $2.00  per  bottle,  delivered. 
Book  10- B  free.  Absorbine,  Jr., 
for  mankind,  $1.00  bottle  Removes  Soft 
Bunches,  Cures  Varicose  Veins.  Allays 
Pain.  Genuine,  mfd.  only  by 

W.  F.  YOUNG.  P.  D.  F..  9  Honmontk  St.,  Springfield.  Mass. 


A  Revolving  Display  Stand 

Filled  with  green  vegetables  at  this  time  of 
the  year  would  be  simply  irresistible,  and 
your  sales  would  be  increased,  goods  saved 
from  waste  and  profits  doubled 

Let  \Js  Tell  You  About  It 

Galesburg  Cornice  Works 

142  E.  Ferris  Street  Galesburg,  Illinois. 
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UNDER  THE  DIRECTION  OF 


FRUITS  THAT  PLEASE.— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison.  J 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel . 

Selected,  9  hands,  packed  1  in  barrel . 


Selected,  9  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  1  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . 

Selected,  8  hands . 

Selected,  7  hands . . 

We  advise  against  shipping  bananas  loose  in  bags 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller . 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico . 


FANCY  FLORIDA  GRAPE  FRUIT. 


$2.00  per  bunch 
1 .75  per  bunch 
1.60  per  bunch 
1.25  per  bunch 
1.20  per  bunch 
1. 15  per  bunch 
.90  per  bunch 
.85  per  bunch 
.80  per  bunch 

1-35  Per  bunch 
1. 00  per  bunch 
•75  per  bunch 
unless  in  quan- 

$3-25  per  bag 
3.50  per  bag 


Fancy  Bright,  36’s  to  46’s,  per  box _ 

Fancy  Bright,  54’s  to  64’s,  per  box.  . . . 

Fancy  Bright,  8o’s  per  box . 

Golden  Russetts,  36’s  to  46’s,  per  box. 
Golden  Russetts,  54’s  to  64’s,  per  box. 
Golden  Russetts,  8o’s,  per  box . 


$4-50 

5-5° 

5.00 

4.00 

4-50 

4.00 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality,  96  and  112  to  box . . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-2x6  to  box 

Extra  choice,  250  to  box . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

•Fancy  Quality,  288-360  to  box . . . 

CALIFORNIA  LEMONS. 

Pancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . ’  ’ 

Fancy  quality,  extra  large,  270  to  box . . 

Choice  quality,  240  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 


$3-25 

3-5o 

3-85 

4.00 

3-65 

3.00 

3-35 

3-65 

3-65 

3-50 


$2.50 

2- 75 
3.60 

3- 6o 
3-oo 


$300 

3.00 

3.00 

2-75 

2.65 

2.65 


MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 

Extra  Fancy  Large,  150  size,  per  half  box. 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


Pull  out 
Hibbtsn  fterr 
3crf inches 
of  a  time  : 
Cutoff 
fly  coif  reef 
part 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni- 

ti'-uu  A1  ornament  and  not  an  eyesore, 
hibbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 

Send  for  Samples  and  Descriptive  Matter  to 

THE  fly  ribbon  mfg.  CO. 

202  AND  204  E.  100TH  St.,  NEW  YORK  CITY 


IN  WRITING  TO  SD1XBRTISBRS  KINDLY  MENTION  "GROCERY  WORLD" 


R.  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

untif^rt  rfrati0nV:  SU,bieCt  t0,  markCt  flUCtUati0,1S’  wc  Pr«P<*e.  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  May  25,  1908. 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

.  I  “flFOrFRr  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 

to  it  »ein«  unttefst oo«  tHat  at,  price,  are  street  to  market  Actuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 

"B”  Java . “ 

**C,>  JftYft  . . . . . .  •  fA 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 

“A"  Mocha . £ 

“B”  Mocha . . 

“C”  Mocha . fO 

Laguayra  (Washed  Caracas) . 18 

“AV|  Maracaibo . 1° 

“B”  Maracaibo . }' 

•■A”  Santos . 1° 

“B”  Santos . "J 

“C"  Santos . j’ 

Peaberry  Santos . . 

No.  1  Rio . 10H 

No.  2  Rio . . . . . ^ 

Lipton  8pecial  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . ; . 

Battleship,  1  lb.  packages,  any  quantity...  15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee.  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  11.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . i . 85 

Best  Gunpowder . <5 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 88 

Best  English  Breakfast . <o 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial . 85 

Best  Imperial . . 

No.  25  Ooleng . 28 

No.  28  Oolong . 85 

Best  Oolong . 

Young  Hyson . 85 

Japan . . 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . „ . 

Silver  Bell,  1  lb.  packages . 26 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 15 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


1.25 

2.10 


1.25 
1  45 


2.25 

1.50 


CANNED  VEGETABLES. 

Baked  Beans—  Per 

Pin  Money,  3  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  sauce,  2  doz .  L15 

Pin  Money,  1  lb.,  sauce,  4  doz . 8o 

Pin  Money,  3  lb  ,  plain,  2 doz .  1.45 

Wagner’s,  1  lb.,  tall,  4  doz .  .48 

Wagner’s,  3  lb.,  plain,  2  doz .  1-03 

Wagner’s,  I  lb.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn—  „ 

Pin  Money,  Shoepeg,  2  lb.,  2  dos . 85 

Standard  Shoepeg,  2  lb.,  2do* . 80 

Standard,  2  lb.,  2  doz . . . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kemelled  Com,  2  doz .  1.45 

Peas—  .  „„ 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz... . ~ . . . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . -75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . *0 

Standard,  2  lb.,  2  doz .  1  -25 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 95 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  8  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 9j 

Standard,  3s,  2  doz . -85 

Gallon,  Vs  doz .  2.75 

Fair  Quality,  3s . 80 

Ss,  2  do* . 15 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  fiat,  4  doz . 

Clover  Leaf,  Vs  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz . 

Seward,  1  lb.,  tall,  4  doz .  1-50 

Jookey,  1  lb.,  tall,  4  doz .  1-50 

Stonewall,  1  lb.,  tall,  4  doz .  -95 

Argo,  1  lb.,  tall,  4  doz .  1-65 

Sockeye,  Vs  lb.,  flat,  4  doz . - 

Iceberg,  I  lb.  tall,  4  doz . 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver  1  lb.,  flat,  4 doz . 

Star,  V  lb.,  8  doz.  in  case . 

Star,  Vs  lb-,  flat,  8  doz . 

Gold  Label,  Vs  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Qj  fl.TTl  K— 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  a  ,  rn 

Standard,  5  oz.,  2  doz .  l-lu 

Sardines,  in  Oil —  Per  case. 

Gold  Label,  %  oil,  100  can* .  6.50 

Standard,  %  oil.  100 .  3.60 

V  lb.,  oil,  with  key,  100 . - .  3.75 

Epicurian,  V  oil,  fanoy  cartons,  100  cans  4  60 
y.  Mustard  Sardines — 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Ledemey  Brand,  100  cans .  8.75 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3-/5 

Imported  Sardines—  „ 

U  Oil,  Martell  Brand,  100  cans .  16.00 

oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta  .with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUIT8.  Per  doz. 

Apples,  3  lb.,  2 doz .  -90 

Blackberries,  2  lb.,  2  doz .  1-00 

Blueberries,  2  lb.,  2  doz . — 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz .  }•  <o 

Pie  Peaches,  3  lb.,  2  doz .  1  25 

Pears,  3  lb . ,  2  doz .  J  •  20 

Sliced  Pineapples,  2  lb  .  2  doz . . . .  1.35 

Singapore  Pineapples,  1 V  lb.,  chunks,  4 

. . . . . . .  i  •  kO 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 . 15 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz . . . 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.35 

California  Apricots,  2  doz .  2 .70 

California  Cherries,  2 doz .  3.60 

California  Peaches,  2%  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2 .00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  Backs . 05 y. 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04M 

Japan,  100  lb.  sacks . 05% 


SALT. 

Fine  Table,  Large  Sack . 

Kiln  Dried . 

Fine  Table,  bushel  sacks . 

Fine  Table,  Vs  bushel  sacks ... 
Ground  Alum,  140 . 


Per  sack 

...  .90 

...  1.C0 

...  .35 

...  .22 
...  .63 

Per  bbl. 
...  2.78 
...  2.04 
....  2  63 
....  2.52 


Fine  Dairy,  2s,  140  to  bbl . 

Fine  Dairy,  3s,  100  to  bbl . 

Fine  Dairy,  4s,  70  to  bbl . 

Fine  Dairy,  5s,  60  to  bbl . 

Fine  Dairy,  8s,  31  to  bbl .  2  38 

Fine  Dairy,  10s,  28  to  bbl .  2.3* 

Worcester,  2<4s,  115  to  bbL .  4  00 

Worcester,  5s,  60  to  bbl .  4.00 

Worcester,  10«,  30  to  bbl .  3 .  /5 

Per  case 

Snow  Flake,  48 10c.  packages .  3 .10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  6c.  packages . .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  oase . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2 Vs  bushel 

to  bag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.60 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2.56 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack  . .06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 66 

Split  Peas,  210  lbs . per  bbl.  7.00 

Less  quantity . 64 

Lentils,  about  100  lbs.  to  sack .  .07 

White  Marrowfat  Peas . per  bu.  2.10^ 

Fava  Beans . °4  Vs 


MOLASSES  AND  SYRUPS. 

Per  gal 

St.  ClaiT,  N.  . . 39 

Kingsland,  N.  O . 80 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . *1 

Gold  Medal . 81 

King  Syrup  . . 31 

OrangeBrand  Syrup . ’ . 

Orange  Brand,  2 %  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. .  •gJJ 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2 Vs  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  V  gal  cans,  1  do*.  2.16 

Calvert  Brand  Pure  Porto  Rico . 22 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . j® 

Globe,  100s,  5  gross . . . 

Doric,  1  gross . 

Home  Safety,  65s,  5  gross . 

Vulcan  Safety,  60  gross . . 

Bird’s  Eye,  500s,  100  packs . per  case 

Brass  Box.  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box. . 

Search  Light,  100s,  6  gross . 

Search  Light,  500s,  1  gross . 

Daily,  No.  2,  blue  heads,  5  gross . 

Fast  Mail,  100s,  1  gross . 

Bull’s  Eye,  5  gross . 

Daily,  No.  3,  blue  heads,  10  gross . 

Little  Star,  40s,  5  gross . 

Pet,  100s,  5  gross . . . 

Chips.  200s,  3  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross .  •55 

Grocers’.  200s,  3  gross . per  case  6.25 

Black  Diamond, 500s,  100  in  case. ..per  case  3  60 


.96 

.95 

.45 

.50 

8.50 

1.10 

1.00 

4.50 
.55 

1.00 

1.05 

.45 

.40 

.80 


DRIED  AND  EVAPORATED 
FRUITS. 

^  ^Evaporated,  50  lb . . .  ?  0J 

Evaporated,  1  lb.  packages,  4  doz . 09% 

Dried,  50  lbs . 

Peaches—  .... 

Evaporated,  50  lbs . . . 10?» 

Best,  25  lbs . 12% 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Paokage,  36 .  08 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . . . 10 

Mats,  1  lb . Per  doz. 

Citron— 

American  Brand,  10  lb.._ . 

American  Brand,  25  lb... . 

Dates — 

Package,  30  lib . . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  25  lbs . . . 

40-  50. 25  lbs . 08 

50-  60, 25  lbs . 67)4 

60-  70, 25  lbs . 67 

70-  80,  25  lbs . 66)4 

80-  90, 25  lbs . 66)4 

90-100,25  lbs . . . 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . •••— 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1 .  &> 

Seedless  Sultana,  50  lbs .  0<  / 

Seeded,  36 1  lb.  packages . 99> 

Sultana,  36 1  lb  packages . 

Sultana,  bulk  ,25  ’be . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  o.> 

Cut  loaf .  ^  < 

.  . . . .  o 

.  3.3 


LAUNDRY  SOAP. 

Bars 

Acorn . 120 

*  Pearl  White  Floating .  60 

Ark . 100 

Babbitt’s . ......100 

5  box  lots  freight  paid,  with  1)4  box 
‘*1776”  or  100  cakes  Best  8oap  free... 

10  box  lots  freight  paid,  with  2  boxes 

“1776”  or  200  bars  Best  Soap  free . 

Buffalo  Oleine . 60 

Washday . 120 

•Bee . 16° 

•Big  Schooner . 100 

Cocoa  Floating . 100 

•Fels-Naptha . 100 

Hoefher’s  Tiger  Borax . 100 

•Fairy  Oval . 100 

»S.  A.  Gambrill,  Oleine .  60 

•Globe  Oleine .  60 

•Ivory,  6  oz . 100 

•Ivory,  10  os . 100 

•Kirkman’s . 100 

•Kirk’s  Oleine . 60 

•Lenox . 100 

•Lifebuoy .  5° 

•Fairbank’s  Tar . 100 

•Magic  Cleaner . 100 

•Octagon . 100 

•Philadelphia  Oleine .  60 

*P.  &  G.  Oleine .  72 

Premium . 100 

•Santa  Claus . 100 

White  Floating . 200 

•Star . 100 

•Sunlight . 100 

♦Sunshine . 120 

Star  Oleine .  60 

•Sunny  Monday  . . 100 

•White  Cloud . 100 

•Wonder  Worker . 100 

Wonder  Worker  Chip* . 4  doz. 

Lion . 100 

•Snowberry . 100 

Best  Blue . 80 

•Hoefner’s  Ammonia . 100 

»P.  &  G.  Naptha . 100 

Duck . 100 

20  Mule  Borax . 100 

Rib. . 100 

*  5  box  lot*  delivered. 


.20 


.08)4 


.07% 


Powdered .. 

XXXX,  powdered . 

Cubes . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A .  $ 

No.  1,  A . 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags. 

Fine  Granulated,  5  lb.  bags 


”  o 
m  < 


•r-n 

i.% 


Case. 

1.90 

4.00 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jars . 

Challenge,  4  doz .  , 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  6.85 

Rea  Cross, 4  doz .  <  •" 

Star,  4  doz .  <;~ 

Dime  Brand,  4  do* .  ”.75 

Lion, 4  doz .  <  25 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  doz .  <  35 

Square,  4  doz .  3.60 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz . 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  dos . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . 


Case 
3  95 
3.90 
.25 
2.80 
l  90 
.50 
.50 


per  can  4  15 


Box. 

2.45 

2.40 

2.00 

8.76 

4.25 

4.20 

2.40 

2.00 

3.90 

3.75 
3.50 
4.00 

3.76 
4.00 
2  40 

2.40 
4.00 
7.00 
3.85 
2.35 

3.25 
2.00 

3.75 

8  90 
2.45 
8.00 

3.76 

3.40 
4.10 

8.25 
4.10 
2.45 

1.76 
4.00 

8.90 
4.00 
2.08 
1.76 

3.90 
3.40 

3.95 
4.00 

3  86 

4  00 

1.95 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hand* . 100  cans  6.50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size .  50  1 .95 

Grand  Pa’s,  large  size .  50  3.25 

Sweet  Maiden . *1  do*.  .45 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  86  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  .40 

Glycerine . . . per  do*.  40 

Jap  Rose .  60  3  75 

Sweetheart .  59  1-90 

J(gyg  . . . .  ••••••••••»*»••••••■•■•••••••••••*  100  8  <5 

Pearl . 60  2.40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbank’»„ . . . ••••  50  1.88 

Sapolio . 8  doz.  2  25 

Wrigley’* . 100  3.50 

Wrigleys .  60 

Scourene . 100  3  60 

Lipp’s  Scourer .  60  2  25 

Sil  San . . . ■■■■■  50  2.00 

Army  and  Navy  Compound . 4  do*,  1.80 

Finola  Star  Polish . ..100  3. 86 

Silver  Sand . P*r  bbL  2  50 

American  Scourer . ....100  3  75 

Bon  Ami,  10c  size . 8  doa  2  50 

Brook*’  Crystal . 100  3  90 

Hoefner’s  Crystal,  with  spoon* . 34  pkg*.  LJJ 

Old  Dutch  Cleanser,  4  doz .  *  " 
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GROCERY  WORLD 


NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World." 

NO  TE.  Price*  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 

MOLASSES  AND  SYRUPS. 

Porto  Rloo  Molasses—  Per  gal. 

Fancy,  barrel* . 42®  .  46 

Choice,  barrels .  .40 

Good,  barrels.. . 26®  .  80 

Fancy,  quart  Jars . perdoi.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .48 

Prime . 37 

Good .  .86 

Ordinary . taa 

Blended,  fancy .  .86 

Blended,  choice .  .83 

Blended,  good .  .80 

2-lb  tins,  8  dosen. . per  case,  2.90 

Quarts,  2  doxen . per  case,  2 . 90 

Sugar  Syrup- 

Pure,  extra  fanoy . . . 86®.  88 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  ,29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb. .  2  doien . per  case,  1 . 96 

Tins,  2V-lb. ,  2  dosen . per  case,  2 . 80 

Tins,  8-1d.,  2  dosen . per  case,  2. 60 

Tins,  6-lb.,  1  dosen . j>er  case,  2.26 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  82.00 

Georges  count  110@U5 .  25.00 

Shore  2s,  count  226@260 .  30.00 

Medium  IrlBh  2s,  count  3000400 .  23.00 

Norway,  count  400@450 .  22.50 

Norway,  count  800@350 .  27  50 

Norway,  count  240®270 . 

Norway,  count  170®185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . iov 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08)4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07)4 

Herring,  Smoked- 

Scaled,  per  box . 16 

Halibut,  fancy  chunks,  Ioeland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . .  .16® .  18 

Superior  to  fine . 20® .  28 

Extra  fine  to  finest . 28®. 86 

Choicest . 46®.  66 

mperial— 

Common  to  fair . — , . 22®. 26 

Superior  to  fine . 30®. 86 

Extra  fine  to  finest . 40®  .46 

Choicest . 60®.  66 

Young  Hyson- 

Common  to  fair. . 16®.  18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . 85®. 40 

nolcest . 45®.  60 

Hyson- 

Common  to  fair .  ®  .14 

Superior  to  fine .  © .  is 

Extra  fine  to  finest . .  ®.26 

Japan- 

Common  to  fair . 

Buperlor  to  fine . 28®  .26 

Extra  fine  to  finest . 28®. 80 

Choicest . 82®.  88 

Basket-fired— Common  to  fair . 22®. 26 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@  88 

Basket-fired— Choicest . — ®.45 

Dust .  @.12)4 

Oolong— 

Common  to  fair .  ® .  17 

Superior  to  fine . 17®  22 

Extra  fine  to  finest . 25@.85 

Choicest . 40®.  65 

F  mchong— 

Common  to  fair . 17®  .18 

Superior  to  fine . 20®  26 

Extra  fine  to  finest . 30®  .36 

Choicest . 40@  .60 


ROASTED  COFFEES. 

Sumatra -Mandhellng— Fancy  brown... 

Old  Government— Best . 

Old  Government— Choice . 

Old  Government— Prime . 

Old  Government— Good . . 

Mocha — 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . . . 

Laguayra— 

Caracas— Finest . . . 

Caracas— Choice . . . . 


.86 

.29 

.27 

.25 

.23 

.28 

•  1«)4 
.16 
.15 
.14 

.20 

.17 


ft 

Peaberry— 

Santos— Fancy . . .  1714 

Santos— Choice .  '  17 

Santos— Fine . .  is 

Rio— Fancy . . .  17 

Rio— Choice .  16V 

Best'. . . 

Choice . 15 

Prime . 14  14 

. - .  •  1*}4 

Rio—  * 

No  7 .  .  12J4 

SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice... . 07 

Cassia  buds . .85 

Cinnamon,  Mats .  10 

Cinnamon,  Twaio .  .20 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 26®. 80 

Cinnamon,  Saigon.. . „  .75 

Cloves,  Zansibar . .  17@ .  20 

Cloves,  Amboyna .  .25 

Cloves,  Penang . 86@!s8 

Ginger.  African . .08 

Ginger,  Jamaica,  bleaohed . 21®. 22 

Ginger  Jamaica,  unbleached. . .  .20®  .21 

Ginger,  Calcutta. .  08 

Nutmegs,  75-  80s . .  .22®. 26 

Black  Pepper,  Singapore . 10)4®. 12 

Black  Pepper,  Shot .  14 

White  Pepper,  Singapore . 15@17 

White  Pepper,  fancy .  26®  80 

Red  Peppers .  15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 16)2 

Cinnamon,  extra . ’26)4 

Cinnamon,  Saigon .  73)4 

Ginger. . I”"  .14* 

Nutmeg . 89^ 

Black  Pepper  .. . is 

White  Pepper . 25 

Cayenne  Pepper. .  22)4 

Paprika . 41* 

Mace,  Straight  Penang . 87)4 

Mustard .  2414 

Pure  Ground,  V-lb.  tins,  oase  2  dosen . Per  dos. 

Allspice . . 

Cinnamon,  China  . .  1  10 

Cinnamon,  Saigon .  2  60 

Cloves . ;  110 

Ginger,  African . . 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  i,o6 

Nutmegs..... . . . 1.60 

Paprika  . . .  1.45 

Pepper,  black . . 

Pepper,  cayenne .  98 

Pepper,  white .  1.56 


-a- 

Telephone2s . . .  1  25 

H.We^  ^ri„nkTle<1  2*' . 1.40®1.60 

Standard  E.  J.  2s . . .  1 .  oo@l .  10 

Extra  fancy  Maine  2* .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 96®  1.00 

Pumpkin — 

Fancy,  8s.... . 1.10@1.20 

Fancy,  gallons . . 

Squash- 

Fancy  8s . . . .-. .  1  20 

Tomatoes— 

6V-ln.  cans,  fancy  New  Jersey .  1.60 

6)4-in.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95®1.00 

2-lb.  cans . .80 

Gallons,  standard  New  Jersey .  8.76 

Gallons,  extra  standard  Maryland  2  80@8  00 

Quarts,  glass  jam .  2 . 90 

Beets— 

Fancy  Strawberry  to . . .  1 . 40@1 . 60 

Out  8s...... . ... . i.io@1.16 

8weet  Potatoes  8s .  1  15 

Sauer  Kraut  8s . 95®l!l0 

Spinach— 

Standard  Maryland  to . i.25@l  40 

Fancy  New  Jersey  8s .  1.40@1.65 

S*Bons .  4.76@6.00 


Per  dos. 
8.80 
8  20 
2.65 


4.40 

3.75 

8.50 


FRUITS. 

CALIFORNIA. 

Aprioots— 

Fancy  88 . 

Extra  2)4s . 

Extra  standard  2)4* . 

Standard  2)4s . . . 

Gluons . 8.25@8.65 

Cherries— 

Extra  White  8s . . 

Extra  White  2Vs . 

Extra  standard  White  2)4s . 

Standard  White  2)4s. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . 

Extra  2)48 . ! 

Extra  standard  2Ks . 

Standard  2)Js . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2)4* . 

Standard  2)4s . 

Gallons . . 

Peaches,  L.  C.— 

Extra  8s . 

Extra  2Vs . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2)4s . 


9.75 

8.80 

3.10 

2.75 

2  40 

8.00 


8.80 

8.26 

8.26 


CANNED  GOODS. 
VEGETABLES. 


Asparagus-  per  a0i. 

Mam.  white  2)4s, unpeeled  Calif..  5.76 

Medium  green  2)4s,  Calif. .  5.25 

Tips,  green,  is .  4  10 

Tips,  white,  California,  Is .  4 '40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sanoe,  2s . 75®  !so 

Standard,  plain  or  sauce,  8s .  1.00@1 .06 

Fancy,  plain  or  sauce,  2s .  1.16@1.25 

Beani^iim81111  01 8ance’ 88 .  11 66®1  • 66 

Fancy  Is . 

Fancy  2s .  1  50 

Extra  standard  2s .  1 . 15®1 !  26 

Standard .  1.10@1.15 

Soaked .  76 ,®  .sg 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

g^ncyls .  1.10@1.20 

.Extra  2s .  1.40(8)1  75 

standard  2s .  1 !  10@1 !  15 

Standard  2s . . .  90 

Standard,  not  strjngless,  2s! .  80 

Beans — 

Yellow  Wax  2s,  fanoy .  1 . 20@1 . 25 

Yellow  Wax,  standard  cut .  1.00(»1.10 

Red  Kidney  2s . 85@1.00 

Com — 

Fancy  Maine  2s .  i  20@1  25 

Fancy  New  York  2s .  l .  oo@l .  10 

Standard  New  York  2s . 90®1.00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  o  10 

Extra  Sifted  2s .  1.60®1.76 

Sifted  2s .  1.16®1 .86 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  2)® . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . . . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l)4s . 

Plums,  egg,  Ss . 

Plums,  gage,  8s . 

Apples—  N 

Gallons . . . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries— 

Red,  fancy,  2s . 

Standard  2s . 


1.76 

2.90 

1.60 

2 . 25@2 . 40 
1.10@1.20 
4.00 
1.15®  1.25 


8.50 

8.00 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs _ _ 

California,  4  or.,  60  lbs . 

California,  8  or.,  60  lbs . 

California,  2  cr.,  60  lbs. . . 

FigB — 

Baskets,  1  lb.  and  2  lb _ _ 

Ls/era,  2%-in.,  10  lbs . . . 

2K-in.,  121b* . . . 

2k-in  12  lbs . . 

2-in.,  12  lbs- . . . . . 

Currants- 

Fancy,  1-lb.  cartons . - . 

Cleaned,  14b.  cartons,  choice... 

Bulk,  choloe,  60  lbs . 

Natural,  choloe . . 

Citron— 

According  to  quality - - 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality - - 

Fard  Dates— 

60  lbs.,  bulk . . . . 

l-lb.  pigs.,  80-lb.  oase  - . 

Persian  Dates— 

60  lbs . . . . 

Prunes,  California,  25-lb.  boxes. 

Kplneuse,  20x80 . . . . 

80x40,  choice . . . 

40x50,  choice . 

60x60,  choice . . . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box — 

60x70,  80x  90 . . . 

_ 70x80.  90x100 . 

Prunes  in  25-lb  boxes. 

Fancy  40x  60 . 

50x  60 . . . 

60x  70 . . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . . . ;;;;; 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . - . 

Prime,  60  lbs . . . 

Choice,  l-lb.  cartons. . 

Peaches— 

Fancy,  peeled,  25  lbs . . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . . 

Royal,  choice,  25  lbs . 


.16 


Per  lb. 
.07 
.08 
.07 
.06)4 

MS 
10 

.09 
.08)4 

.11 
.09 
.08V 
-06 X 


.19)4®  -21 
.11)4®  18 
.11)4®  -13 


.10 

.06)4 

.14 

.07)4 

.06)4 

.06 

.05)4 

.05 


.11 V 

■  10K 
.10 


.07)4 

.07 

.12 

.10 

.11 


.12 

•  11)4 

•27X 

.23 

.20 


.20 
.20 
•  15)4 


.11 


2.75 


FISH. 


Lobster- 

Flat  Is . . . 

Flat  )4s . 

9  M/A9  7fi 

Kippered  Herring— 

Is . 

Alaska  Salmon- 

Pink  Is . - 

Medium  Red . 

1.10 

1.25@1.S0 
1.40®  1.50 

1.25@1.30 

2.00 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  )4s . . 

Tall  Is . 

Flat  Is . 

Oval  is  (steaks) . 

2.90 

2.15®6.00 
2. 35  ©4 .25 

Sardines— 

Domestic  Vs,  oil,  100  Hus . 

DomesHo  %s,  mustard,  50  tins . 

DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins— 

Fancy,  l-lb.  cartons. . 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 
Cleaned  Sultanas— 

Smyrna  fancy,  l-lb.  cartons . 

8myma  choice,  l-lb.  cartons . 

California,  l-lb.  cartons . 


Per  lb 

■09)4 

.15 


.16 


NUTS. 

Almonds— 

Jordan,  shelled,  large,  28  lbs..........  .40  @  46 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . ' 

Hard  8hell,  100  lbs . . - . . 

firsiilj— 

New,  large,  180  lbs . . . 

Filberts— 

£ukisk . . . — . . 

Sicily,  ISO  lbs . . . 

Jumbo  Naples,  110  lbe . 

Long  Naples,  110  lb* . 

Pecans — 

Polished,  80  lbs .  10 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . .... . 

Grenoble,  220  lb* . . . . . . 

Marbots,  110  lbs . 

Comes,  110  lbs . . . 

Mixed  Nuts— 

8trlctly  fancy,  boxes,  26  lb*. . 

Extra  choice,  boxes,  25  lbs . 

Choloe,  bags,  126  lbs . . . 


.12 

.14 

@.12 


.15 


.18)4 


IMPORTED  GROCERIES. 


Per  case, 
8.00@22.00 


Imported  Sardines,  100  In  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones . 

French  quarters,  boneless . 

French  quarters,  with  bones . .  17 .00© 22. 00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . 15  oo®40  00 

French  Vegetables,  100  In  caw. 

Peas  according  to  quality . 11 .00@20.00 

Mushrooms,  )4s,  accord'g  to  qual.  19. 00®  35. 00 
Mushrooms,  Vs,  accord’g  to  qual.  16.00@20.00 
String  Beans,  according  to  qual...  12.00®17  00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts .  12  oo®  16  00 

French  Macaroni,  cartons,  25  lbs., 

P«f!  b . . . 06®  .09^ 


GROCERY  WORLD 


grocery  world  prices-cdrrent. 


CORRECTED  WEEKLY. 


.  jrnRrn”  nlkoitunabU  to  parchatt  at  tht  fottmaine  pri<xt,  tout  eonftr  a  favor  upon  «Ato  »» 

An,  «to«rl».r  to  e*»r  under***  that  alt  prfe«  or.  «■*>«*  to  mortat  /tootoottono. - 


COL. 

ft  I  arm  Ollb  DiiWM,,.toooo«i33 

Ahum  tt»»oH«M*»»»»^»,MMMM,'^Y 

Ammonia .  3 

Ammunition 
Axle  OlftlUW.MMMOttMMOOMl.t  3 

Bags,  Papa*...~.~e . 41 

gig  aim!  Twine  Holderx.....33 

Baking  Powdar.*. . •••*•*»  3 

Barley . —■««—* . ***30 

Bttkfttt.MOOOMMM«MMHM«HO*>V3 

Bath  Brick  ,1100*1*1  MOOOOOWOOWt  59 

Boom  ...— . — . — — 

Blacking,  Shoe  - . — ~  ♦ 

Hlnhl|... . . . 7 

Borax . . “~"87 

,.6i 
•6j 


ie*#*»e** ••••••••' 


I.IIMttlttOlU 

*##*•***•  39 


Broom*  — 

Broshe, ... 

Buckwheat  flour.... 

a  Borer* . . . —• -33 

on1  Sundries. —...•••■44 

Rnttar  Dither . O* 

........  7 


Butter  Dlihe*.. 

Butter...— . 

Butter  Color... 


•47 


•47 

16 


Camphor . . 

Candle*  .... 

Candle*  .... 

Canned  Good* . . . ® 

California  Fruit* . 10 

Vegetables.. . .............  8 

Fish . - . -1* 

Pie  Fruit . . . -z0 


Sardine*. 

Meats 
Soups..— 

Can  Openers 
Caper*-. 

Caps.  Gun...— .... 

Cat*  op . - . 

Carol!  Special  tie*,... — 3° 
Cereal  Coffee...— — «...— *38 
Cheese  —.*7 

Chocolate  and  Cocoa . —17 

Chewing  Gum....— •••— >8* 

Cider . . — . —5° 

Clothe*  Pin* . #* 

Cocoanut . — ..*x 

Codfish . —.35 

Coffee . 5 

Essence . . .  ° 

Chicory . —  6 

Coffee  Mills  ....•••—•—•.•3* 

Cooking  Herbs.....— •••••••  8 

Condensed  Milk  «.*e 

Cream— . ..—.20 

Condensed  Mince  Meat . 38 

Corn  Meal..... •••••«*! 
Com  Starch..— — .-—5 

Cottolene, . . . *7 

Cracked  Wheat-...—. . *9 

Crackers,  Cakes,  etc— . 21 

Cranberries  . . 

Cutters,  Dried  Beef.. . #*se33 

Tobacco . 64 

Delicatessen, 


Fancy  Groceries  *o~~~* . ®7 

firlss.H . . . 

Farlnacsous  Goods . *9 

Faucst*  . . 33 

Canned  Hth,,#************  w 

Fixtures  ,e  •  ee^ws  e  e  •  es  e^e  S  s  sew***  •  3* 

Flour . . — . . *9 

Flour,  Self  Rising.- . 29 

Flour,  Buckwheat. . *9 

Fly-paper . . .  59 

Food,  Bird—.#..* . 59 

Fruit  Butters . —.46 

Fruits,  Domestic,  Dried.. ..35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green 


•  ee.eeeeeeea 


Gelatine 
Ginger, 

Gravel,  Bird . - 

Grocers'  Fixtures . 

Herring . — . 

Hominy  and  Grits.... 
Honey . * . * 


. jr 

. 47 

. . 59 

. . 3* 

. 35 

. 30 

. . 60 


Lamp  Good*—. 

Lard . . . 

Lemon*  and  Oranges— 

Lentils . 

Licorice 

Lime . — . 

Live  Poultry . 

Lye,  Concentrated- 

Macaroni  - . ....... 

Mackerel- . 

Maple  Sugar  and  Symp. 

Matches . — 

Measures— 

Meat—... . . 

Mince  Meat  ■—■«...«. ■ 
Molasses  — . . 

Mucilage- . . 

Mustard . . . 

Mustard,  Prepared. 
Marmalade.. . . . 

Noodle*,  Egg . 


- 37 


...30 

...47 

—37 

—45 

•—37 

....3* 

37 
-33 

"38 

..60 

-59 

-57 

-57 

,..46 


Paper  — 

Paper  Bags.. 

Peanuts.—.. 

Peas,  Dried  *9 

Pepper  S sues... . • 5* 
Pickles  •  •••M  •*«#•#*#*•*••••••••••  *4® 

Pickled  Meats*. . 4l 

Plum  Pudding . 4^ 

Pork  and  Beef . * . 43 

Potash.. . 37 

Potato  Chips  ..*..*at*e******~»4* 


Poultry  Seasoning- 

Poultry,  Dressed- . 

Poultry,  Live  (SINSMIMSM 
Powder,  Rifle  •  IlHItMS**' 


Provisions... ....... 

Pud  dine  •«ee*e*#*******eeeee*< 

PUtty 

Rennet** . *#*•**•*•••••••» 

Rice  . . . 

Rice  Flour - - — 

Rolled  Oats  .**•*#**•****••• 

n _ .  D^v 


-45 

-45 

-.46 
-43 
— jr 

-48 

...|o 
— gt 
-•9 

-30 

_ 


30 

5a 

P 

SaltM...H...M . . . ...5* 

S  spoil  o .  55 

Sardine*,...*.**. . . 

Sauce  and  Condiments  ..••••S* 

Sauer  Kraut. ....»*•• . . 4^ 

Scales  P 

Scoops,  Grocers’. . . 33 

Scouring  Soap...... . 55 

Seeds  . 53 

Shoe  Dressing  .HMS.SIMS4SMI*  4 

Shot... . . . ^ 

Smoked  Fish.- . . . 35 

Soap,  all  klndj . ~ . ...J4 

Soda.  Bleat b»...« ....»...»••*•« *53 
Soft  Drinki^....*— . 33 

SOUpft  .  .....S3 

Special  ties  ..*•*•••*•***•••••••••  5® 

Spices  . . 5^ 

Whole . - . -57 

Starch  #**##••••****••••••••••••••••  5® 

Stove  Polish . — . 58 

Soap  Powder*— . 55 

Seears . «4 


Tacks - 
Tapioca 

Tar . 

Teas..— . 

Tobacco,  Chewing . 


Tobacco  1 

Tube . 

Twine  Holder . 

Twine . ..... 


Vermicelli..- . - . 3* 

Vinegar . . 

Washboards  — — — . — &» 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . —  3° 

Wheat  floor . —  3° 

Wrapping  Paper...— . 4> 

Wringers,  Cloth** . 

Woodenwar# . *< 

Witch  Hasel . 4* 


Yeast  Cakes . 


-1- 


SUGAR. 

Confectioners’ Lozenge,  XXXX.. 


Powdered . 

“  Crown  A . 

«<  Crystal  A . 

•<  Coarse  Granulated. 

Eagle  Tablets . 

Crystal  Dominoes .  7  *5 


5  75 
5-75 
5  95 
5.6a 
5-85 
6 .90 


Cut  Loaf. 

Patent  Cubes . 

Powdered . . 

Extra  Fine  Granulated 

Coarse  Granulated . 

Granulated...... . . . 

Fine  Granulated . - . s- 

1 1  [q  50-lb.  bags  packed  2  in  100- 

lb.  bag . ............. . 

>•  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . -•-• . V  5*5 

*«  In  ro-lb.  bags  packed  10  in 

joo-lb.  bag . . . 

•«  in  5-lb.  bags  packed  id  ddis.... 

««  in  5-lb.  bags  packed  in  ioo-lb. 

“  in  a  ft  .  bags  packed  in  bbls.... 

,,  in  2-lb.  bags  packed  in  ioo*lb. 

bags . 

•<  in  2-lb.  cartons  in  cases . 

••  in  2-lb.  paper  packages  in 


J.85 

5-70 

5-70 

5-70 

5.60 


5*5 


5-75 
5. So 

J  .80 

5.90 

3.90 

5.80 


cases . 

Confectioners’  A . 

1 —  Keystone  K . . . 

2 —  American  A . 

3 —  Centennial  A . 

4 —  California  A . . . 

5 —  Franklin  . . 

6—  Keystone  . . 

7 —  American  . . . 

8 —  Centennial  . . 

9 —  California  . . 

10 —  Franklin  Extra  . . 

11—  Keystone  Extra  . . 

12 —  American  Extra  C . . . 

13 —  Centennial  Extra  C . 

14 —  California  Extra  .  4-75 

15 —  Franklin  . . 

16 —  Keystone  C . . . 


TKA.  Per  lb. 

lapans— Basket-fired . . .  20  ®  35 

Japans— Pan-fired— Common  to  fair .  20  0  23 

.  3°  @  38 


5.80 

5-4° 

5-35 

5-30 

5-25 

$.20 

5»5 

5.10 

5-«>5 

5.00 

4  95 
4.90 
4-«5 
4.80 
4*75 


27  0  30 
35  0  4° 
45  0  50 
0  55 

15  @  30 
33  @  35 

30  @  35 

15  0  20 
,  28  @  30 

.  35  0  4° 
18  0  38 
18  0  40 


.45 

•  4° 

•35 

•  45 

.40 

45 

■4° 

•«  - 
•40 


•  47 

•  4» 
•37 


Fine  . 
Choicest . 


Formosa— Superior  to  Fine . 

Choice  to  Extra . 

Choicest . 

Foochow — Common,  cargo . 

Good,  medium . 

Superior . 

Fine . 

Choicest . - . — . 

Gunpowder — Choice  to  Extrs . 

Choicest . 


18  0  20 

22  @  35 
40  @  50 
14  0  16 

,  17  @  22 

23  0  28 
30  @  35 

@  4° 
.  29  @  35 
.  40  0  45 


Motunu— Good . 

Fine . 

Choice . 

Choicest . . . 

Imperial — Superior  to  fine . 

Choice  to  Extra . 

Choicest . — . 

Young  Htson— Superior  to  fine . 

Choice  to  Extrs . 

Choicest . . . 

India — Common  to  Fine . 

Ceylon— Common  to  Fine . . 

English  Breakfast— Fair  to  Good .  15  0  *7 

Choice  to  Extra .  ,8  ® 

Choicest .  3°  0  40 

PACKAGE  TEA8.  Per  lb. 

Lipton’s  Teas-  In  «  *  lb.  In  X  lb. 

Ceylon  and  India,  No.  1 . 

Ceylon  and  India,  No.  2 . . 

Ceylon  and  India,  No.  3 . 

Black  and  Green,  No.  1 . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . 

English  Breakfast,  No.  2 . 

Formosa  Oolong,  No.  1 . 

Formosa  Oolong,  No.  2  . .  . 

Counter  hex  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  J2.00 
Levering  Coffee  Co.—  . 

Tourist,  X s  and  54».  15.  Jo  and  25  lb.  boxes. 
Formosa,  Ceylon,  English  Breakfast, Gun- 

powder.  Mixed  Tea . . . •••••— 

Almoco,  lead  foil  package  teas,  Xs  and  Xs. 

15  2oand*slb  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 

Tetley’s  Tea —  „ 

U  lb.  or  X  lb.  in  lead  or  tin,  25  lbs.  In  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

N*.  1,  Buff  Label,  India  and  Ceylon . bo 

Ex.  Gold,  India  and  Ceylon . . . 7S 

Mixed  (Green  and  Black),  same  prices  a* 
above.  , _ 

Formosa  and  Oolong,  same  prices  as  above. 

X-lb.  tins,  per  lb 

India  and  Ceylon,  Sun-Flower . 5° 

Mixed  (Green  and  Black),  Sun- Flower . 5 ° 

Formosa  and  Oolong,  Sun-Flower.. . 

Sun-Flower,  roc.  sample  size,  36  in  carton, 

all  three  grades . . . P«  doz-  _.9». 

Caricol  Blend,  Martindale  &  Co. 

5-lb.  Silver  Sacks . . . 

x-lb.  Silver  Sacks . 

%-\b.  Silver  Sacks . 

5{-lb.  Silver  Sacks . 

*4-lb.  Silver  Sacks . 

s'SibG;Sii.T“r. . 

5  lb.  silver  bags .  4t  „ 

1  lb.  silver  bags .  „  „ 

*4  lb.  silver  bags— .  „  „ 

U  lb.  silver  bags . . . 

Packed  In  cases  containing  100  pounds. 


McCormick  &  Co’s  Banquet  Brand- 

No.  . . 

No.  . . 

No.  50 . 

No.  . . 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  *  doz.  per  do*. 

Purple  Ribbon  Brand,  quarts,  I  doz.  per  doz. 

Purple  Ribbon  Brand,  quarts,  3  d,oz-  P«r  “°‘- 
Purple  Ribbon  Brand,  H  gals.  1  doz.  per  bbl.  S.50 

Colburn’s,  i«  oz.,  2  doz . Per  dot-  •» 

Colburn's,  quarts,  1  doz . Per  “°*- 

Colburn’s,  quarts,  3  doz . P«r 

Colburn's,  %  gals.,  1  doz . per  bbl. 

Violet,  pints,  s  doz . Per  doz- 


Royal,  zoc.  size,  4dos . 

^  lb.,  4  doz . 


Ralston  Baking  Powder,  r-lb.  cans,  per  doz. 

“  *'  ’*  «-lb.  “  “  " 

Boston  Brand,  5-lb.  size,  %  doz.  case....per  doz 
<•  1  "  1  "  *' 

X  *'  s  '*  - 

*  "  j  ::  -  :: 

••  z 


9° 


.85 


AXLE  GREASE. 

Frazer’s,  15  lb.  pails . . 

Frazer's,  boxes,  X  gross . P«z  Kr°** 

Mica,  gross . Per 

Peerless,  X  gross . per  gross 

BAKING  POWDER.  Per  Do* 


■  50 


4° 

Per  lb. 


.80 

4-4° 


X  lb.,  4  do‘  ln  <*»•■ 

x  lb.,  s  doz.  in  — - 
1  lb.,  1  doz.  in  c 
5  lb.,  %  doz.  in 


z  .00 
1  80 


....  3  45 
►....  1*  75 


.50 

.90 

Per  lb. 

•  S2 

22  X 

•  *3  , 
*354 

.25 

.18 
•*9  , 
•1954 

.30 


. . p«r  lb. 


Davis' O.  K.,X-  b.,  4  d»« . *VTiVi 

Davis’  O.  K„  X-lb  •  3  doz . IVAV, 

Davis'  O.K.,  z-lb.,  2  doz . Per  A°1- 

Davis'  O.  K.,  5-lb.,  X  d°z . P"  j  ' 

Cleveland's,  10-c.  size,  4  d°z . dZ- 

Cleveland’s  X-lb.,  4  d°z . P" 

Cleveland’s,  X-lb-.  *  d°z . P"  ^oz. 

Cleveland’s,  x-lb.,  sd°*. 

Leslie's, X-lb.  cans,  1  or  a  dz.  cartons, 4  dz-  ««» 

Leslie’s,  X-*b.  cans,  a  doz.  cases . 

Leslie’s  x-lb.  cans.  1  doz.  cases  . 

Leslie’s,  5  lb.  cans,  6  cans  in  case 

Sea  Gull,  6  oz.,  glass,  4  d°z . 

Parrot  and  Monkey,  4  d°z . 

Rumford’s  Yeast  Powder:— 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . . 

6  oz.  glass.  4  doz . 

6  oz.  glass,  6  doz . 

6  oz.  ,1  gross,  in.bbl . 

Rumford  Baking  Powder 

5c. -tins,  4  doz  . . 

zoc. -can,  4  doz.  in  box . . 

X-lb.  can*,  2  do*  in  ca*e . 

z-lb.  cans,  1  doz.  in  case . 


Purity  Brand  5 
«  1 

*'  H 


BLACKING — Shoe.  r. 

Shinola . . . . . doz: 

Shinola,  X  ir°s*  *n  box,  with  8  bru»hea  and 

dauber*  or  rug,  free . .................per  grow 

Bixola,  3  do*,  in  box,  with  knife  cleaner,  free, 

per  do*. 

Blackola,  3  do* . per  gross 

Bixby’s  Best,  No.  z . . 

«  "  B.  B.  B.  M . per  X  «r«>“ 

Jacquot  Blacking,  No.  $ . . . 

Handy  Box,  French,  No.  *$,  larg* . 

•t  ••  “  small . 

Mason's  No.  1,  X  . . 


T.  M. 


...per  gross, 

. per  do*. 

. per  do*. 

. per  do*. 

. per  do*. 


•  45 

T 

1.65 
7 .84 

in 

4*4° 
•45 
.0° 
1.65 
.1* 
•  45 
•45 


•  8*X 
1.07X 

1.04 

z.°3 

Z2.*5 

.45 
.90 
I.2J 
I  J* 


French . P«  doz 

SHOE  DRESSING. 

Mason'* . 

Acme,  1  do* . . . . . 

Bixby'*  Royal  Poli*h,  1  dos . . . 

Bixby  Jet  Oil  Poli*h . . . - . 

Brown’*  Shoe  Dre*ilng,  1  do* . 

Brown'*,  Army  and  Navy,  1  do* . 

Boyer*  French  Dre»*lng . 

••  Oil  Poli*h . 

Admiral  Ru»*et  Combination . - 

Admiral  Shoe  Dre*»lnp . 

Whittemore  Bro*.  ft  Cot- 

Gilt  Edre  Pollah,  black . . . 

Boston  Waterproof,  black . 

Boston  Jr.  Waterproof,  black,  «. 

Elite  Combination.  Baby,  black- 
Elite  Combination,  large,  bleck 


.1* 

z. 30 

*T 

4  «i 

e.aj 
«.*$ 
i*  00 

a. 3* 

.51 

dii 

’:C 

•45 

sr  Oroea. 

•75 

I  75 

.7* 

8.8* 

•-7S 

4-5° 

4*5 

10.0* 

5  <» 
e.ae 
1.60 

•  »5 

4  55 
7S» 

1  ee 

Per  Do*. 

.78 


: -2 


si**.. 


.85 

71 


e  .ee 
s.es 
.8$ 
*1 


Elite  Combination,  larg*.  . . . 

Superb  Patent  Leather  Paste,  large . 7* 

Champion,  black,  frictioa  pollah..-. . .  «•  “ 


Champion  Jr.,  black,  frlct.ee,  nottak.. 

French  Glees,  black,  eelf-poiishtag . . 

Royal  Gloas  black,  .alf-p^iahlng . 

Dandy  Combination,  msec . — • 

Star  Combiimtiofi,  ro— < . . . — 

Dandy  Ruaeet  Paate  large-..—.. . 

Booeoia  Waterp^of  P-*«  Pokh.  aige.. 
Boesola  Waterproof  Plate  PeUab,  .mail.. 
Quick  White,  dean*  dirty  canvas  .boa 
Quick  White,  deaae  dirty  erntrn  .Lsa. 
<5U  Paste  black,  mrver  dries  up.  large  + 


75 

■  n 

.ee 

•75 

75 

•TS 

n 


•  n 


s« 


grocery  world 


<0.  08 
<&-oi% 
@.12% 
@■20% 
@09% 
@.22% 
@.11% 
@14% 

10% 


GREEN  COFFEE.  For  lb. 

R‘°  Prim.^“T'.' . - . °9  @°?% 

"  Choice . I!!!!""!!!!!!!!".,!!! 

Santos  Peaberry,  extra  fancy.  . 

“  F»«cy . . . 

**  Choice . 

Maracaibo,  Strictly  Fancy,  Mild . .,2 

“  Choice . . . 

Washed  Caracas,  Fancy . ...  ,, 

Lxguxyra,  Fancy . 

J»**.  F“tra  Fancy  Old  Govoznment . io%@  21 

-  f’°« 

^Jocba,  M  and  %  bales,  genuine,  finest..  ® .  10 

Mocha  Seed,  Santos,  Fancy .  @ .  jjV 

Mocha  Seed,  Santos,  Choice .  @.ioV 

ROASTED  COFFEE  IN  BULK. 
R1/(-  T “CT  Golden. .  46  i, 

•*  chotei*:::::;::;:;:;::::::::;;:: . 

Santos  Peaberry,  extra  fancy..!"!!!!""!’*' 

Santos,  Extra  Fancy . 

“  Fancy . . .  "' . 

“  Choice  . 

L*ffu*yr*,  Fancy . 

Maracaibo,  Choice . !!!!!!'.!!. 

„  Fancy  . . . . 

Extra  Fancy . 

J*w.  Extra  Fancy  Old  Government . 

"  Fancy., . 

Mocha,  Finest . ’.'.7.7.7.*. . 

Linton’s  Blended  Coffee— . . 

Mocha  and  Java,  No.  1 . 


@10 

@  09% 

.16 

-  •,3 
@.22% 
@■22 
@■24 
@24% 

@■25 

@■25% 

@■25% 

@■24% 

@.23% 


a... 

3... 


.as 

.ao 

•x7 


Llpton'i  Package  Cofleo— 

.  t6 

Perfection . . 

Packed  in  30  and  60  pound  cases. 

ucrman-Amcrlcan  Coffee  Co. _ 

Trionfo,  24  2-lb.  cant . 

“  48  x-lb.  can. . . 

Trinidad,  60  or  100  i-lb.  cartons . ,* 

“G-A"  Blend,  20  3-lb.  cans . . 

La  Crurada,  60  or  100  x-lb.  carton. 

Iowa,  60  or  xoo  x-  and  2-lb.  cartons . 

lumbala,  60  or  100  x-lb.  cartons . 

Quezal  (after-dinner),  is,  24  or  48 'jfib’."iai>i 

per  3*  lb . 

Levering  Coffee  Co.— 

Tourist,  40  or  60  x  lb.  lias . 

Tourist,  24  or  30  3  lb.  tins . *.'*'** 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . 

E  L.  C.,  xoo  Ids.  to  case . ..!!!!”!!! 

E.  L.  C.,  60 lbs.  to  case . 

Golden  Drip,  2  lb.  bags,  too  lbs.  tocMa!!!!!'. 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . 


Per  lb 

■29 

■29X 

.26 

.24 

.22% 

■  2t% 

.26% 

■35 


■27% 

■27% 

:3f 

'■  11a 

■  24* 

24% 


-T- 


BLUINQ — Dry. 

Barlow’s,  small.  2  doz . . 

“  large,  1  doz . !!] 

Sawyer’s,  No.  z,  6  doz _ _ 

‘  No.  3,  3  doz . 

Colburn’s,  No.  z,  4  doz . 

"  No.  1,  3  doz . 

Mammoth,  3  doz . 

“  B»U  Blue,  1  oz.,  3  doz. 

Ball  Blue,  2  oz.,  3  doz. 


Per  Gross 

.  a. 60 

....  $.ao 

.  2. So 

....  3.35 
....  1.60 
.....  a.  so 

.  3«o 

.....  2 . 60 

.....  4.80 


-8- 


Jelly  Tom  biers — 

Barrels,  ea  doz . _ . 


r  doz. 


BLUINQ— Liquid.  Per  Gross 

Boyer’.  Bengal,  8  oz.,  %  gross .  ,  - 

Cream  Imfigo,  a  oz.,  %  groa. . „ .  LL 

Cream  Indigo,  4  oz.,  %  grots .  I 

Cream  Indigo,  8  oz.,  %  gross . .  \ 


Pack  In  25  and  jo-lb.  cans,  and  25,  jo  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 

Eureka . .’!!!!!.!.'".’!!!!!."! . . 

Leader . . 

Jap . . 

Special,  No.  i .  . 

Special  Drive . ...!.'!!!!!!!!’" . 

Extra  Value  Blend . 

Bargain  Biend . ,!’,!!!'.'.!!.’!!.'!!!!!!!!!! .  , 

Packed  in  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  perlb 

.nT,h:eVural|C,yr,pian1,C0Unt  °“  Packa«e  Cf>ffee’  Sold 

New  York  Card  Price.  100-lb.  Cases,  to-lb.  Cases. 


■21% 

■24% 

■23 

.12 

.II 

.II 

.XO% 

.10 


Ariose . 

Lion  ... 


25% 


1 5  A'. 

23% 

tins,  .16 
..  .so 

::  .18 

«  50-ib.  an..;...;;;; . . 

Ground  or  pnlverlnd  without  extra  charge. 


B.  Fischer  ft  Co.,  Hotel  Astor  CYlfee,  i  lb. 

Salado,  lbs . 

“  50-ib.  tins . 

“  barrel* . . 

Vitr,  lb* .  . 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  ft  DlUer’s  “  Kosyr” 

50  tins  in  box . .  bo 

”lb  rii“b°X . .per  carton 

Floto’s  Coffee  Essence,  %-grott  Improved 

Floto’s  Coffee  Essence,  -gross  cans*  tin 

. per  gross 

nolo  s  Coffee  Essence,  -gross  cans,  all 

Koto’s  Pacii^e  Chicory!  6s-Vb!'aisiM*per°b? 

Floto  s  Vienna  Coffee  Essence,  Manilla 
%  gross . per 

Hummel’s  Essence,  tin  can,  %  gross,  per  grots 
tin  end*,  **  ** 

11  u  Improved  “  •* 

Chicory,  Solig’t  65’s .  . 

'  English  Ground,  bags  about  160  lbs. 

Francks’,  stick,  65  lbs . 

Muller’s,  Columbus  Brand,  5  tricks 
to  lb.,  65  Ik.  . If. . “ 


3.80 

-95 

5-75 


«.*5 

s.70 

s.85 

-04K 

*-*S 
..85 
■  .70 
».I5 

•05K 
•05  H 
.06% 

■04% 


BUTTER. 

Tub  Butter  : — 

Creamery,  Extra,  60-lb.  tube . 

“  First,  “  . 

“  Second,  “ 

“  Third,  “  !"••• - 

"  Imitation,  30-60  'be..."”!!""! 
5-  and  10-lb.  rolls,  60-  and  zoo- 

,  lb.  boxes . 

Ladles,  30-60  lbs,,  bakers*  use 
Print  Butter;-  ’  “*• . 

D.  brands,  z  lb.,  se-w-lb.  bxs. 

?•  r  ’er’.P  ii?“d*’  *°-5°-lh.  boxes . 

J*  J*»  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 
50-lb.  boxes . 

Sheal  (“400”)  Elgin,  oo-so-lb.  boizos.7.7!* 

Sheaf. .  _ 

Milhen  Farm,  lbs.  and  ji'Vbs!!!!",!"."""’ 

Gurnse,  pounds  or  half  pounds . ” 

Belle  Spring . 


Perib, 

•  aj 

•  24 
•23 

. »2-.s6 

•  ax-.  24 

.26 

.20 


.29 

28 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . 

Blasting,  B,  kegs.  25  lbs . 

Duck,  Kegs,  12  %  lbs . 

Duck,  kegs  6V  lbs .  . 

FG,  FFG,  FFFG,  kegs,  ss  Ibe 

FG,  FFG,  FFFG,  ke£,  12% . 

FG,  FFG,  FFFG,  ke£,’6* 

Drop  Shot,  1  to  10,  bags,  25  lbs.-.. 

BB.  bags,  25  lbs . . 


*•31 

1.  30 

2.65 

4-75 
2. 63 

250 
1. 83 
a.  10 


16 .,  «  . „........!!.  . 

*’*'  6  t’  *"*  c"tonf>  3^-ih.  cases! 
Ivhf  ' Vi".’ ’ — . — • 


CANDLES. 

P.ftO.,  30  lbs . 

z6’s,  " 

Paraffine, 
per 

Searchlight  Hotel,  x6’s, '30 lbi” 

Peerless  “  *• 

Bright  Light,  *• 

Werk’s,  8’s,  30  lbs . 

“  i6’s,  30  ibs . . 

Carriage  Candles,  size  6x1  %  ... 

Martha  Washington,  long  i2«....'.!!V.  ".!"per  ib! 


. per  box 


■21 

.26 

■25 

.30 

.28 

.26 


Per  lb. 
■  ie* 
•22% 

.03% 

■°9% 
■20% 
2.  20 
.XX 
.12 

•  *9 


n  /ARS  AND  JAR  RUBBERS. 

Glass  Jars— 

—r-Ziss:  t 

Mason’s,  half-gallons . .  f  ros^  8 


— — per  ' 

Jar  Top.  and 

Ru°bUz^iPS’  *  P°-'  n,bb*"’  *ro‘ 

^Ip.  *1^* . . . —..per  gross 

Acme,  wide,  1  doz.  caztons . ^.pez  lb. 

’*  medium,  1  doc.  esurtoas . .  ” 

Reliable,  white  rubber,  wide . 

“  “  medium  . 

Black,  medium, . Z-^'./.'.'.'/^z  ik 

(*5  lb.  lots  1  cent  per  lb.  iess.) 


COOKING  HERB3. 

Mayflower  brand,  Sweet  M^oram..._per  doz 

..  Sag. . .  .< 

Thymo - -  <• 

Savory .  •• 

Special  case  asasortmeat,  a 
doz.  Sweet  Marjoram,  z 
doz.  Sage,  %  doz.  Thyme, 
.  «  1.  .  .  34  do*.  Savory...., per  case 

ATh^lbUru.'  bo“d’  Sweet  Marjoram, 
Thyme,  Sage,  Savoy- 

-!lb  1  . —  P*  doz. 

j-ib!  .. 

-lb.  screw  cap  bottles,  t  dec . per  dos 

-lb.  sqoare  cans,  s  doz, . .  ■« 


s.30 

■*S 
•  45 
.40 

.26 

.26 

•*5 


■*3 

■5 

■3 

•»5 


i 

51 


•75 

1. 15 

.n 


CANNED  GOODS 

Tomatoes 

Mrs.  Hancock’*  Frying . 

DuBoii*  Frying .  . . . 

Silver  Lake,  fancy,  Jersey . 

Hoffecker’s,  standard.  No  3 . 

Pianution,  No.  10,  1  doz  . 

Silver  Lake,  No.  10,  1  doz’!.’ . 

Golden  Rule,  No.  3,  off  standard!!!!"" 

Alta,  No.  2 .  . 

Lima  Beans — 

Tinsley’S,  extra  small.  . . 

Silver  Lake .  ..  . . . 

Little  Darlings . . “ 

Early  Autumn . ""! . 

Boyer’s,  No.  a . —-,■■■■!.“!!!! . 

Oxford,  Maine  packed. 

String  Beans — 

Extra  Fancy . 

Mikado,  Penna.,  fancy., 


Par  Dos. 

..  1.  so 
..  1.  to 
..  .90 

-92% 
■97% 
..  .8s 

..  s  43 

■  2.75 

■  -77% 

•  .60 

.  1. *3 

.  I  .CO 

I  30 
-  -95 

•  2.01% 

■  -*7 


Do  you  want  to  enjoy 
tlie  novelty  this  year  of 
knowing  when  you  buy 
canned  goods  futures  ex- 
actly  bow  many  you  are 
going  to  get  ? 

Chance  is  you  never 
have  had  that  certaintv 
before. 

To  have  it  now  order 
Blue  Bell  and  Clover 

Farm  canned  goods  of 
your  jobber’s  salesman. 

Very  likely  be  bandies 
them  already  5  if  be  does 
not  be  can.  Every  jobber 
gets  from  us  on  these 
goods  a  contract  to  deliver 
500  per  cent.  He  will  give 
it  to  you  when  you  buy. 

The  finest  canned  goods 
packed  in  Maryland. 

STRASBAUGH,  SILVER  &  CO. 

ABERDEEN,  MD. 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  \  ou  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 


THE 

FINEST 

MATCH 

MADE 

The  ideal  modern  match  is 

^\°y10  B!ue-Tip  Safety 
Match.  W  hile  you  can  strike 
it  on  anything,  it  is  a  Safety 
Match  because  you  can  strike 
only  the  tip. 

Far  better  than  other 
double-tip  matches,  because 
it  never  gets  soft,  never  flares 
up  spontaneously,  never  drops 
or  flies  around. 

The  finest  match  made  by 
all  odds. 

OHIO  MATCH  SALES  CO. 

New  York,  N.  Y. 

Philadelphia  Office  and  Warehouse 
III  Marshall  Street 


in  aaceiTirrcs  to  rdubrtisbrs 


KINDLY  MENTION  "GROCERY 


WORLD 
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Beyer's,  ss.- . 

Acorn,  ys . 

Acorn.  No.  a... 
Safe,  No.  2 . 


White  Wax  Be 

Champion . •••••• 

Winsom,  N.  Y.,  No.  10,  1  do*. 


■7*34 

•95  , 

.67M 

.55 


.70 
3  60 


Beans  (Pork  and  Bean* — 

B.  &  M.,  No.  3,  plain . 

l.&M  No.  3,  tomato  *ance . 

Campbell's,  Ko.  *,  plsdn. . 

Campbell’s,  No.  *,  sauce . ~ . 

Oxford,  No.  3 . - . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp’s,  No.  1,  sauce,  4  dor . 

Van  Camp’s,  No.  a,  sauce,  a  dor . 

Moore  &  Brady,  No.  3,  plain . 

Moore  8c  Brady,  No.  3,  sauce . . . 

Moore  &  Brady,  No.  1,  picnic  sire,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  dor . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3.  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  dor . 

Schimmel’s,  No.  1,  sauce . 

Schimmel’s,  No.  2,  sauce . 

Schimmel’s,  No.  a,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider's  Pork  and  Beans,  In  tosaato  sauce— 

3-lb.  cans,  a  dor . per^doz., 

*-lb.  cans,  3  do* .  <( 

x-lb.  cans,  4  dor .  #f 

i-gal.  cant,  34  do* . . 

Sunnyslde  Pork  and  Beans,  plain  or  in  sance- 

3-lb.  cans,  a  do* . per  do*. 

s-lb.  cans,  3  do*. . . •  <( 

i-lb,  cans,  4  do*.  — . 

t-gal.  cans,  J4  do* . 


Red  Kidney  Beans— 

ioan  of  Arc,  No.  a . 

lartin  Wagnor’s,  No.  s,  *  do*_ . . 

Van  Camp’s,  No.  s,  a  dor.  — . . per  dor. 


Corn— 

Paris,  fancy  Maine . . . ••••••••••• . 

American  Beauty,  extra  fancy.  Shoo  Peg. 

Cream  of  Susquehanna . . 

Baker’s,  6.  W.,  whole  grain . . 

Shoe  Peg,  Susquehanna . 

Shoe  Peg, Osborn's . . . 

Mark,  crushed . 

Rex,  No.  a,  Taney  Whole  Grain . 

Vanity,  No.  *,  Whole  Grain. 

Royal  Exchange,  Whole  Grain 


I-3S 

*•55 

.90 

.90 

1.05 
I.37X 
.87* 
1. 3*54 
.8254 

.8754 

•40 

.45 

'9754 

1.05 

.JO 

■85 

1. 00 

.95 

•7754 

.80 

s.80 

*.40 

•90 

5.00 

•  95 
TO 
•45 


•  8a34 

•  7*34 
*7734 


t.i7  y, 

•85 

95 , 

.82  34 

.?;54 

.6734 

.65 

■  6S 

.*=>34 

.  60 


Peas — 

Tres  Fins,  100  cans . 

French,  very  fine,  100  cans . 

French,  fine,  100  cans . 

French,  medium,  100  cans . 

Boyer’s,  Midgets . 

Boyer’s,  Extra  Sifted . 

Boyer’s,  Sifted . 

Boyer’s,  Early  June . 

Jumbo  June  ... . . . 

Little  Nell’s,  Baltimore . 

Hermit  Brand,  No.  . . 

Beets — 

Red  Jacket,  No.  3,  small . 

Silver  Lake,  fancy,  No.  3 . 

Chatauqua,  No.  3 . 

Succotash — 

Quaker,  extra  fancy . . . 

Poland,  extra  fancy  Maine ._ . 

Spinach- 

Champion,  No.  3 . . . 

Shawnee,  No.  3 . . . 

Farren’s,  No.  . . 

Farren’s,  No.  . . 

Sweet  Potatoes — 

Victory,  No.  3,  s  do* . — . 

Pumpkin — 

Silver  lake,  No.  3 . • . ’Ay"'" 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  8c  Co.,  No.  a . 

Silver  Lake,  No.  10  x  dor . 

Asparagus— 

Superior,  large.  No.  *J4- . 

Staple,  medium,  No.  *J4 . . . 

Swan,  medium.  No.  . 

Del  Monte  Tips,  No.  1% . 

Extra  Tips,  No.  134 . 

El  Dorado  Tips,  No.  iJ4 . 

El  Rio,  medium,  No.  a}4,  a  do* . 


14.00 

13.50 
ia  .00 
10.7s 
t-75 
*•45 
*■*734 

i.oj 
s  .00 

.6*34 

■5*34 

t-35 

105 

•  95 

1  05 

•  9*34 

1. to 
*.  10 
1.05 
3- *5 


■  85 

95  , 
•  4*34 
■  *35 

3-50 
3-eo 
3-*5 
3. 00 
a. 90 
a  .So 
r.75 


PI 


Thistle,  No.  *34,  standard  lemon  cling .  *  *5 

Agate.  No.  a 34,  standard  lemon  cling .  a  .00 

Lake  View,  No.  *34,  yellow  free .  s.io 

Oak,  Sliced,  Lemon  Cling,  No.  x,  4  do* .  1  45 

Columbus,  No.  aJ4,  pi*  peeled  yellow  free... 
Columbus,  No.  *34  ■  pi*  peeled  lemon  cling.. 


1.70 
x  .9a 


Extra  standard  egg . 

Extra  standard  pm  gage  . 

Standard  egg - - — ■ 

Standard  gag* . - 


t-75 

t-75 

x.6j 

i.tj 


CALIFORNIA  CAHNBB  FRUIT. 

Apricots —  ***** 

Extra  Quality .  2*5* 

Extra  standard .  *  ** 

Standard .  2‘25 

Pears —  / 

Bartlett,  extra  quality.  *34» .  *  • 

Bartlett,  extra  standard,  *34* . *-4° 

Bartlett,  standard,  *J4s, .  *,25 

Cherries— 

Extra  quality,  *34» .  * 

Extra  standard,  234s .  *-75 

Standard,  a . .  *'ss 

Peaches —  ,, ,  ,  „  , 

Goddess.  No.  234,  ex.  stand’d  lemon  cling..  1.65 
Tioga,  No.  234,  ex.  standard  lemon  cling...  s.45 
Valley,  No.  234,  standard  lemon  cling .  a . 30 


DOMBITIC  CANNED  FRUIT. 

Apples— 

Wayne  Co.,  No.  to,  1  do* . 

Keystone,  No.  3,  a  do* . — . 

Blackberries — 

Farren’s,  extra  preserved,  No.  * . 

Silver  Lake,  syrup,  No  s . 

Nigger  Head,  No.  . . 

Spring  Garden,  No.  . . 

Blueberries — 

Leggies,  No.  . . 

Loggies,  No.  to . 

Cherries — 

Silver  Lake,  pitted,  No.  * . 

Flour  City,  wnite,  No.  . . 

peaches — 

Maryland  Leader,  yellow,  No.  3 . 

Maryland  Leader,  whit* . 

P.  A  B.  yellow,  No.  3 . 

Gypsum,  No.  3,  pie . 

Pears — 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good,  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra,  preserved,  N*.  s . 

Pride  of  Rochester,  fancy,  preserved.  No.  s 
Rhubarb — 

Silver  Lake,  No.  10,  1  dot . 

Strawberriee — 

Anchor,  No.  a . 

Jumbo,  No.  x,  4  dox . 

Silver  Lake,  No.  * . 

Defence,  No.  2 . . . 

Pineapple- 

Acorn,  grated,  No.  * . 

Acorn,  E.  8c  C.,No.  . . 

General,  E.  &  C.,  sliced,  No.  * . 

Indian  River,  E.  8c  C.,  No.  a . 

Terrapin,  E.  &  C.,  sliced,  No.  * . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  iJ4,  4  doz . 

Wallace,  E.  8c  C-,  sliced.  No.  a . 

Singapore,  cubes,  No.  iJ4,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  8c  B.,  grated.  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 


1.5* 

.85 


The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes' . 

yt  lb.,  sliced..... 


134  lb.,  cubes . 


7534 

■7734 

1.0254 


134  lb.,  chunks . a  i-r°34 

iJ4  lb.,  spiral  sliced . *  .x.»5 

iJ4  lb.,  smooth  sliced . -2234 


1.30 

*•35 

1.0734 

.90 

1.50 

*  »S 


*•75 

1,70 

*•75 

*.40 

*4» 

1.25 

t.05 

*  -4® 

x  .90 


.90 

1.00 

i-35 

2. CO 

a  .00 
1.90 
1.80 
1.65 
x  .60 
i.35 

I. CO 

x  .30 
1 .00 

•95 
•  *5 
.90 
.70 


CANNED  CRABB,  CLAMB,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINO  AND  OYSTERS. 

Crabs—  do* 

Devilled,  Ne.  1,  4  <0* . . .  *•  »734 

Devilled,  No.  s,  a  dox .  3.»5 

Clams — 

Gold  Label,  No.  x,  4  dot:. . 

Star,  No.  1,  4  do* . 

Lobster— 

B.  8t  M.,  No.  1,  flat,  4 do* . 

B.  Sc  M.,  No.  34,  flat,  4  do* . 

B.  8c  M.,  No.  1,  tall,  a  do* . 

B.  8c  M.,  No.  34,  flat,  4  do* . 

Star  brand,  No.  34.  flat,  4  do* . 

Star  brand.  No.  t,  tall,  4  do* .  3-95 

Star  brand,  No.  1,  flat,  4  de* . . .  4  co 

Shrimps —  ... 

Peerless  Brand  (Barataria),  dry.  No  1, 

edo* . **734 

Peerless  Brand  (Barataria),  new  pickled. 

No.  1,  a  do* . . . 

Cotton  Bale,  pickled.  No.  1,  a  do* . 

Mackerel — 

Pickert’s,  soused,  Ne.  3,  a  do* . 

Underwood,  soused,  No.  x,  4  de* . 

Underweed,  soused,  Ne.  s,  a  do* . 

Oysters — 

Beyer's,  No.  1,  *  des . 

Boyer’s,  No.  *,  1  do* . . 

M.  8c  B,  No.  1,  ado* . 9*54 

Stewart's,  No.  *,  2  do*..- .  *  °5 

Stewart’s,  No.  1,  a  do* . 85 

Victory,  No.  1,  *  do* .  s754 

Kippered  Herring — 

Maconache’s,  a  do*.,  plain..... .  I-973» 

Gold  Label,  No.  x,  »piced,  4  dox . »J 

Salmon — 

Gibralter,  Sockeye,  No.  1,  tall . 

Gibralter,  Sockeye,  No.  34.  8»t . 

Hapgood’s,  No.  1,  tall,  4  do* . 

Hapgood's,  1  lb.,  flat,  keys . . . . . 

Porter’s  Best  extra  fancy,  Sockeye,  Ne.  1, 
tall,  4  doz. 


1  05 
•95 

4  45 
*  ■  4* 

4-35 

3.00 

i.*S 


i.i*34 

s.io 

J.*J 

*•50 

•  45 

•9234 

x.8o 


*.9* 
1  *3 

*■9* 

a. 35 
1.70 


Humes,  Karluk,  No.  1,  tall,  4  d<>* .  *-35 


THE  BETTER  KIND 


Witn  lie 
Beaiilsley 


V  ABSOLa’fELYvPuRt: 

UiiiiViiillU 


I1' 


Has 

led  Band 


Guaranteed  to  comply  with 
National  Pure  Food  Law 

Packed  in  sealed  glass  tumblers 
which  can  be  utilized 
by  the  consumer  when  empty 


Bitters  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Hors«flhoe,  No.  i . 

White  Bear,  red,  No.  i,  tall.... 
White  Karen,  . 


„  PUI«. 

Chancerelle,  %s,  key . . 

La  Champagne,  X a,  key . 

Billet,  small  yK% . 

Tricolore,  %s . 


*500 
17.00 
14. 00 
9 .  00 


SARDINES — Boatlcis. 
La  Champagne,  X'»,  key . . . 

G.rard,  Vi  »,  key . - . . 

Imported — 

French, 

%*<  MartoJa . 

)<«,  Martels . . . . 

Morel,  X>,  bonolesa . 

Master'd— 

X 8,  Im»»,  100  cans . . . 

Xs,  Raven,  key,  too  cans . 

Ms,  Underwood’s,  *0  cans. . 

*  s,  Irma,  50  cans. . . . . 

MS,  Harbor,  4$  cans,  wrapped . 

%  s,  Good  cental,  key,  48  ran. . _ . 

BlanchvlUe,  jo  cane. . 

Ms,  Irma,  too  cans . 

lit.  Continental,  key,  too  cans . . . 

Owl,  key,  too  cans . . 

Goto  Label,  J4*,  oil,  too  cans. . . 

Ms,  mayonnaise dressing,  too 

“  »*.  “  "  50 

Skipper  Sardines — 

Quarters,  Olive  Oil,  key,  100  tins . 

Halves,  Olive  Oil,  key,  50  tins . 

Suarters,  Tomato  Sauce,  key,  too  tins.! 
alves,  Tomato  Sauce,  key,  50  tins . 


3i-« 


9  75 
13.  25 

17.50 

3. to 
3.30 
3-95 
3.60 
3  40 


cans 

cans 


s.30 

3*5 
3  -4° 
3-55 
6  40 
6  40 

430 

Per  case 
12.00 
12.00 
13.00 
13.00 


Aetna  Sllc.d  Smokad  Baal.  Per  dot. 

Larg.  tins,  2  dot . . . .  2 . 60 

Medium  tins,  4  dor . 1.',.™”!  1.  60 

Medium  tins,  s  doc . 

Small  tins,  4  dot . . . 

Large  glass  jars,  1  dot. .. . L" ! ! 

Special  jars,  1  dot . . . _____ 

Junior  jars,  1  dot . _____" 

Sliced  Bacaa. 

Peechnnt  Bacon,  No.  1,  glass  jars . 

Beechnut  Bacon,  No.  X,  glam  jars . 

Acme,  large  gloat,  1  do*- . . . 

Acme,  junior  glass,  s  dec . . . 

_  —  Roaat  Beat. 

Fairbank  s,  No.  i,  s  dox . . . 

Fairbanks,  No.  s,  t  dot. . . 

Armour's,  No.  1,  2  doi . . . . 

Armour's,  No.  s,  1  dot . 

Libby's,  No.  1,  2  dos . 

Libby’s.  No,  2,  1  dot . . 

Kiagan's,  No.  1,  2  dot . ,,,, 

Kingan’s,  No.  2,  1  dos . _ . 


t.6s 
2.00 
*  85 

2.6s 

1.60 


■  50 
1  *55 
*•75 
1.60 


*  35 
*•35 
1.40 

*  35 
*•35 
*•35 

1  *5 

2  27X 


CANNED  MEATS. 

Corned  Boof.  Per  dot. 

Armotsr's  Terlbest,  with  key,  No.  1, 1  dos .  1  40 

_  ‘  “  with  key,  No.  2,  1  dos .  1.35 

Fairbank 's,  with  key,  No.  1,  2  dos .  1  ,, 

“  »lth  key,  No.  2,  1  dos . .  1.25 

‘  with  key,  No.  6,  1  dos .  7  oo 

ltd."  keyNo.14,  H  dot.,  per  cate  8.tj 

Jbb*  s,  with  kay,  No.  1,  a  dos . .  , 

with  key,  No.  2,  1  dos .  2.31 

„  Chipped  Beef. 

2“  [s’ d. 01 .  *.00 

do1 .  1  40 

dlass.  No.  X,  »  dos .  t.j. 

-*■•*9,  No.  1,  9  do* . .  a  g0 

Beechnut  Sliced  Beef,  No.  1,  glassjars,  per  dot.  2  7  7 14 

Beechnut  Sliced  Beel,  No.  X, glass  jars, per  dos.  1 . 70 


Lunch  Tonga*. 

Falrbank’s,  No.  1,  t  dos 

Libby’s,  No.  1,  s  dos . .‘."T 

Armour  s.  No.  t,  a  doa . 

„  .  .  . ,  „  Whole  Os  Tangaa. 

Fairbank  ■  No.  2,  x  dotM 

ubby'»,  no.  i  do. . zz::: 

.  ,  ,P«“»d  Ham  ar  Ox  Tongtsa. 

Armour’s  Verlbest,  No.  X.  4  doa  ...- _ 

gBSt1.!: - - 

R.  &  R.,  No.  X.  *  dos . 


■•To 


7.0a 

to.sa 


•45 

-to 

•44 

80 

its 

*■95 


*7H 
i.  45 


Pnttad  Chicken  nr  Tsrksy 

Armour  s — 

No.  M,  4  dos . . . 

No.  X,  *  dos . 

Libby's — 

No.  X,  4  dor . . 

No.  X,  *  dot .  ,  „ 

R.  &  R.,  No.  X,  4  dot .  1 ! 7S 


Boned  Meats. 

Cttrtice  Brothers,  “  Blue  Label”— 
Chicken,  No.  X . . . 

T.*,.  :  te===== 

Whole  Rolled  Ox  Tongue,  No.  a . 

Whole  Ham,  No.  1% . 

Whole  Ham,  No.  . . . . . 


1 


WHERE  the 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual  . 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  Croft’s 
Swiss  Milk  Cocoa  will 
always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENN  A. 


.  _  DnwUlnd  Menu. 

Curtice  Brothers,  '•  Blue  Label”— 

No.  5  os.  No.  to  os. 
HtJ_  Per  Dos.  Per  Dos. 

Tomk" . 1  i°  ».5» 

chfck£"" . —  *•£  •  y> 

Turkey . „ .  e.ie  3.85 


,,  _  _  ,_  Petted  Meats. 

Curtice  Brothers,  ”  Blae  Label  ”— 
No. 


Ham.... 
To 


X  Tin.  No.  X  Tin. 
Per  Dos.  Per  Dos. 


Turkey... 


*  *5 
t.*5 
*•95 

*  95 


*.»5 
*  *5 
3.00 
3.00 


Snider's  Te 


ato  Soap— 


Beaps, 


3  lb.  cane,  s  dos....’.™. 

s  lb.  earn,  a  dot . . 

1  lb.  cane,  4  dos . . 

Gallons  cans,  %  dos...„ . . 

Schlmmel  s,  assorted,  t  lb.,  4  dos. 

Campbell’s  Assort  ,  No.  1,  4  dor 
Campbell’s  Special  Assort.,  4  dos, 
Schimmel’s  Assort.,  No.  1,  4  do*, 

Curtice  Brother*,  ■*  Bine 


*•15 

*•35 


S-eo 


Vegetable... 

Tomato  — ......... 

O*  Tail— . 

Mock  Turtle . 

Tapioca  Crecy . 

Mutton  Broth....*.'.’,’.".’.'.',' 

Clam  Chowder.. . . 

“  Broth . 

Chicken  Gumbo . 

MuBWalawny . 

Chicken . 

“  Broth . 

Green  Turtle . 

Terrapin 


— IS — 

candies  and  confectionery. 

Croft  &  Ailea  Co.—  iu 

Extra  MCtnrea—. — . . jo-lb.  pails  .e*  ' 

Cream  JeUy  Mixtures, . .  ■“  09X 

Elcroftec  Mixtures-. . . . .  «•  -g»r 

Nobby  Mixtures . .  ..  “iS 

CadeQx  Mixtures.—.--. .  *• 

Fine  French  Mixtures .  ••  ',,14 

French  Creams- . .  .. 

American  Mixture*. _ _ _ « 

Variety  Cut  Drops— ...._ .  «  ogtr 

Darling  Mint*.™!- . !Z! 

Goldra  Dvip  Bar....— ......... ....zy-lb.  boxes  .19 

Sour  Balls . . . *o-lb.  pails  ,o8X 

Pancetla  Cream  Chocolate . .  “  1IU 

IX  L  Assorted  Chocolate . .  “  | ,, 

Xing  B  Assorted  Chocolate-. .  •• 

No.  1  Fine  Assorted  Chocolate...  «  [, 

Nonpariel  Drops . — .  «• 

Chocolate  Covered  mrls .  " 

Chocolate  Mints . . . . jo-Ib  palls 

Hooey  B  Comb . . . Efc.  £i£  .',”3 

Cream  Cocoanut  Balia . «8-lb  pails  toU 

- - 3a^b;<palls  .09  x 

WaUtoftoo  Carimnh  — —sj-ib.  palls  .ol^ 

Frozen  MUk  “  . —...—.ao-lb.  palk  .10 

Gum .Drope..— .  tf*  .*7X 

. .  ”  .  IC 

-  "  .0* 

-  ■ —  :: 

Assorted  «  . .  .. 

Conreraadcn  "  p.n. 

C.  *  A.  Crown  Stick . -1— .ro*.  pall. 

PanceUa  Chocolate,  i-tb.  boxes,  30-lb.  cases  11M 

Rock  Caade,  assorted . 

rrony  goods . ..to  boxes  In  case  4 . 50 


CATSUP. 

Beef  Steak  Catsup,  Medium. . 

Campbell’s,  No.  8,  s  dot . . . 

Campbell-!,  No.  8,  Tobaico-.!—. i . 

P.  P.  Co  ,  Spiced,  No.  32,  3  dor. * 

Home  Made.  No.  8,  4  dor . 

W aldorf,  medium,  12  or.,  screw  top,  s  dos . 

Snider  s  Cat&op  : — 

Pint.,  a  do*._ . . . . . . 

X  plnts,  a  dos . . . . . 

Quarts,  1  dot . 

Gallons,  6  jugs  la  crate . 


When  the  Children  Come 

Lay  a  path  for  children  to  your  door  and  trade 
will  come  as  straight  as  the  needle  to  the  pole. 

<  one  §_reat  t]linS  about  our  plane  of  advertis- 

wk  Rf 1 l*tlon  Hea»h  Food  and  Purina  Whole 
Wheat  Flour— they  advertise  these  superfine  pro¬ 
ducts  to  everybody,  but  particularly  to  the  little  folks 
Any  of  these  : 

Ralston  Children’ s  Checkers  and  Board 
Ralston  Children’s  IVat/ons 
Ralston  Checkerboard  Satchels 
Checkerboard  Window  Display 

When  you  advertise  Ralston  Health  Food  and 
Purina  Whole  Wheat  Flour  you’ve  got  somethin? 
to  advertise— the  most  perfect  cereal  foods  of  their 
c  ass,  whose  purity  from  the  very  beginning  has  been 
absolute  and  unimpeachable. 

RALSTON  PURINA  MILLS,  St.  Louis,  Mo. 

T.  A.  JAMES  &  CO.,  General  Distributers,  12.1 6  Chestnut  SI.,  PHILADELPHIA 
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ketchup. 

Curtice’!  “Blue  Label"  Tomato  Ketchup Per  Caio 

Small,  25  bottles  in  case .  3  »° 

Medium,  25  bottles  in  case .  4  -75 

Large,  12  bottles  in  case . .  3-75 


..per  lb. 
..per  lb. 


Wilbur's  Cocoa — 

Breakfast,  #-lb.  tins,  6-Ib. 
“  %-\b.  tins,  6-lb. 


Wilbur's  Chocolate — 

Premium,  lit,  ie-lb . . . ....per  lb. 

Sweet  Clow,  H>.  «-» . . P*r  box’ 


Hooton  Cocoa  and  Chocolate  Co.— 


CHOCOLATE  AND  COCOA 


i.eeeee.ooeeeeeeeot 


Walter  Baker  &  Co’s  :— 

Premium,  xa  to  25  lbl.. 

Caracas,  sweet,  6  lbe... 

German,  sweet,  12  lbs. 

Auto,  sweet,  6  lbe . 

Cocoa,  tf-lb.  cans,  xa  lbs.  in  box.... 


Per  lb. 
■  35 
.30 
.*5 

•3° 

•3* 


6  lb*— . 3® 


Cocoa,  56-lb.  tins, 

W.H.  Bakers:— 

Best  Cocoa,  X-lb.sise~ . P®?,11 “• 

•  <  £4b.  “  . . . . 

Premium  Chocolate,  J4*.  x*  . — . 

><  Xs,  xa  lbs . „ . 

Best  Sweet  Chocolate,  1-5*,  6  lbs . 

Best  Sweet  Chocolate,  x-s»,  xa  'bs . 

Hershey’s— 

Milk,  H>.  6  . .  box 

Cocoa,  Kpp’s,  X-lb.  tin*,  7  lb*. . ••••£"• 

•<  Van  Houten’s,  6-lb.  boxes,  x-lb.  tins, 

per  tin, 

..  ••  6-lb.  boxes,  X-lb.  tins, 

per  tin, 

«  <<  6-lb.  boxes,  X-,b-  tinB> 

per  tin, 

•*  Huyler’s,  X*.  6  . . 

*«  “  Xs.  6  . . 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can  1 


•33 

■  34 

■  34 
•34 
.22 
.22 

1. 55 

■  4» 

•7® 

•37* 

•  x9 
•43 
•45 


X-lb.  round  cans. 

X-lb. 

r-lb. 

iX-®*- 


50  cans  In  case 


•  x9 
.30 
•59 
•07 


Per  dor 
2. a? 
3.6a 
7.08 

Per  lb 
•  55 


5-lb.  “  .  *-75 

Bensdorp's  ChocoUtes,  6-U».  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . . . J - 

Sweet  Vanilla,  4  to  lb . . . . 

“  8  to  lb . *? 

Plain  Cooking  Chocolate,  XJb-  c*h°* . 3® 

Blooker's  Cocoa  Powder— 

X-lb.  tins,  2  dor.  In  box . per  dor.  1.88 

X-lb.  tins,  2  dor.  in  box. .  3-5° 

i-lb.  tins,  1  dor.  In  box . . .  ®-5° 

5-lb.  tins,  1  dot.  In  case . per  lb.  .5* 

10-lb.  bags,  1  dor.  In  case .  -5° 
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•35 

•34 


•33 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  X-lb- 
Cocoa^ 19-lb.'  boxes,  6  boxes  in  case,  X4b- 

Cocoa,  xa-ib.  boxes,  6  boxes  in  case,  i-'lb. 

tins . - . . . 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tins . 

Diamond  Chocolate,  sweet,  X4b-  P**5- 

6- lb.  boxes,  1*  boxes  In  case . per  lb. 

I, «  “  6  “ 

"Always  Ready"  Sweet  Cocoa  Powder, 
,-lb  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.bxs.,iabxs.lncase,  X  !*>•  i*08  " 

X-lb. tins,  6-lb.  bxs.,  «a  bxs.  case 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft’s  Cocoa  and  Chocolato— 

Swiss  Milk  Cocoa,  X  lb-  J“*.  *“d  I*"lb- 

boxes . ••• . 

Croft’s  Cocoa,  |s,  2  dor.  in  box . 

«  "  Xs,  6  lb.  “  . 

“  "  Xs> 6  lb*  “  . 

«  *«  5  lb.,  6  cans  in  box . 

“  Swiss  MUk  Chocolate,  48  5-c.  cakes.. 
"  Premlnm,  Xs,  is  lb.  “  ... 

«  "  X«.  x»Ib-  “  - 


Cocoa,  labeled,  . . 

Cocoa,  labeled,  is. . •• . . 

Premium  Chocolate,  . . . 

Premium  Chocolate,  X* . — .  -35 


Lowney’s :— 

Premium  Chocolate,  6-lb.  boxes,  is  boxe* 

in  case.  X->b-  packages . . . 3» 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X-lb-  packages . •• . 3® 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes 

In  case.  X-lb.  packages . . . 3® 

Premium  Chocolate,  12-lb.  boxes,  6  boxes 

In  case,  X-U>.  packages . 3® 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  XJb-  packages . 3° 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case  X->b  packages.  . .  .30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  X-lb- packages . -3® 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . S^5.bSx  175 

Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  fifth-lb. 

Hue . . . *4® 

Cocoa,  19-lb.  boxes,  6  boxes  in  caae,  fifth-lb. 

tins . •• . ’4° 

Cocoa,  6-lb.  boxes,  12  boxes  w  case,  X-lb- 

tins  *39 


•38 

•38 

•  4® 

•  4* 

•*7 

•®7 


■33 

34 

•33 

1  -75 


.4® 

1.8s 

*33 

•3* 

•  3® 
r.5® 

•  3l 
•3° 


Milk  Chocolate —  , 

40  3-cent  cakes  In  box,  24  to  hair  case . 80 

,Q  «<  “  48  to  case . .  tu 

xs  5-cent  cakes  In  box,  24  to  half  case . 78 

,4  ”  “  48  to  ease . 7* 


CONDENSED  MILK. 


Eagle,  4  dos . 

Eagle,  2  dor . 

Challenge,  4  dor. . 

Defiance,  4  dor . 

Magnolia,  4  dor . 

Rose,  4  dor . 

Dime,  4  dor . 

Winner,  4  dor . 

Baby,  1  dor.,  glass.. 

Red  Cross . 

Peninsular . 

Leader . 

Banner, 4  dos . 

Star, 4  dor . 


6.25 

3-xS 

3- 85 
3.90 

4- 45 
4.20 

3- 5® 
4.20 
t.90 

4- 4® 
435 

3- 9° 

4- »® 
4  4® 


MILK. 


EVAPORATED 

Peerless,  family  sire,  4  dot . 

Peerless,  5c.  sire,  4  dor . 

Yacht,  family . 

St.  Charles,  family  sire,  4  dor— . 

St.  Charles,  hotel  sire,  a  dor..— . ...... 

Silver  Cow,  3®-  *Ue . 6  dos- 

Pet,  10-c.  sire,  4  dor . per  case 

Pet,  5-c.  sire,  6  dor . per  case 

Van  Camps,  6  dor.,  small .  2.90 

Van  Camps,  4  dor.,  family... . .  3-35 

Van  Camps,  4  dor.,  large .  3  9° 


3  4» 

1 .90 

3  75 

2.85 

3*5 
2  65 


KNICKERBOCKER  CHOCOLATE 

Hasty  Lunch  Chocolate— 

lZ-ib  decorated  cans,  12-lb.  boxes . per  lb. 

0.1b.  “  •«  94-lb.  “  “ 

Special  10-c.  packages,  30  to  box. ...per  box. 
Blue  Ribbon  Breakfast  Cocoa- 

Decorated  54-lb.  tins,  6-lb.  boxes . 

«<  54-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  54-lb.  cans,  6-lb.  boxes . 

“  54-lb.  “  12-lb.  "  . 

<•  Tib.  “  6-lb.  “  - . 

“  fib.  **  12-lb.  “  . 

Vanilla  Sweet  Chocolate- 

Blue  Ribbon,  54s,  6-lb.  boxes . 

“  54s.  »a-lb.  - . ••••••• 

Buster  Brown,  5-c-.  4*  cakes . per  box 

“  3-C  -,  7*  . — 

Premium  Chocolate — 

544b.  cakes,  ie-lb.  boxes . * . . 

Tib.  “  94-lb.  **  . 


CO. 

.30 

.29 

2.10 

-3®^ 

•36 

.2954 

.29 

•  3»54 
•31 

■»®54 

.  26 
,  x*35 
x-4° 


HIRES  CONDENSED 

MILK  Per  case. 

Hires  Con-  \  ,6U 

densed  Milk  „  /  ®‘ 

(2)1^  031  Queen .  4.25 

Vi Blue  Ribbon  3*95 

Premium . 3-95 

Silver .  4.50 

(Each  of  above  brands 
4  dos.  in  case.) 

aold  Milk 

Packed  in  cases  of  Forty- 
eight  20  or.  cans. 

Less  than  five 

cases.. .  3-85 

Five  cases  or  more .  3-8o 

Twenty-five  cases  or  more...  3-75 
Fifty  cases  or  more .  3.7° 


Do  You  Take  Any  Interest 

in  Selling  Bulk  Sugar? 


You’ll  be  surprised  what  an  interest  you’ll  take  in 
selling  sugar  if  you’ll  sell  Franklin  Carton  Sugai 
instead  of  bulk  sugar. 

It’s  a  heap  more  interesting  product,  lo  be  sure 
we  sell  bulk  sugar,  but  conditions  with  which  we  ve  had 
no  connection  have  fixed  it  so  that  the  retail  profit  on 

it  is  very  small.  _ 

As  a  remedy  for  that  we  offer  Franklin  Carton 
Sugar.  The  profit  on  that  is  not  small,  and  the  ease 
of  sellin"  it,  as  compared  with  bulk  sugar,  will  reduce 
the  hardlabor  of  your  business  to  an  extent  you  can  t 
possibly  realize  until  you  ve  experienced  it. 

The  truth  is  you  can  make  money  selling  Franklin 

Carton  Sugar. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100- pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  *  PENNSYLVANIA 
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COCOANUT. 

Schepp’z  Shredded,  y-lb.  pkgi.,  15  lb*.  to  cage 

Dunham's,  5-cent  package . 

“  %t....  . T' 

"  %t . . ** . 

“  g*  and  %% . 

Franklin  Baker  Co’*— 

ll  $;‘£;  Packa2« .  a .  jo 

a  "  *1  3?  ^,'|b’  and  16  P»<iageg .  5 

Brazil,  18  i-lb.  packages . 

“  Shred,  in  paHs,  20  lbs . 

“  in  boxes,  25  lbs . 

“  In  barrels,  140  Ibe . 

Table  Talk,  Thread,  In  pailB.,. . 

!!  11  In  boxes . 

“  In  harrels,  140  lbs . 

,  Macaroon,  barrels,  140  lbs . 

Slice,  "  iso  lbs . 

f*lr*P»  “  iso  lbs . 


Por  lb. 

•  a 3 % 

•  **J4 
.29 
.26 
.28 


2.50 
a. 50 
.zi 

.IO}4 

.  10 


.08* 

.07 

■07% 

■07% 


.08 

.09 

.08 

■07% 

.08 

,c8 

.09 


Bakers’, 


*°K 

10 

sg 

>o% 


CAKES. 

Bbls.  Bxs. 

..  .08  .08}* 

'•  -oS% 

'•  .10  .10W 

08  .08 


CRACKERS  AND 

A.  Exton  &  Co.: _ 

Butter  Crackers . 

Oystw  "  . . 

Wine  Scroll . . .'.'.'.".V.!!  " . 

Cracker  Duet . 

hi  To  wholesale  dealers'and  jobbers  a 

Ts  S»:- dB  °f  5  barreU“f 

Assorted  Jumbles .  „  / 

Brown  Edge  Water . *  '  ™ 

Butter  Thin . 

Clover  Mixed . „ . 

Cocoanut  Ripple . . 

Cocanut  Tftffey  Bar  . 

Cookie  Mixed .  ’  jiu 

Crystal  Bar . .' .  " 

F  (g  Bars . ” 

Frosted  Spiced  Wafer..’.,'."""’’"" 

Fruit  Cookies .  .  natr 

Fruit  Gem . ’-""“""“""I  * 

Grandma  Cookies . . .  .  08  M 

Honey  Jumbles.  XX . ..’..’.’Z".’!  00U 

Honey  Brook  Crisp 
Iced  Charter  Oak.... 


Bxs. 

.08 

«io 

12 

.08 

.10 


•9 

.09 
■  10 

•°9 

09 

.08 

.09 

.to 

•°9 

.09 


Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 00% 

Iced  Vedette  Wafer . 

Lemon  Bar .  **'  '  - 

Man-in-th  e-Moon. ZZ 

Milk  Lunch . 

Orange  Cookies."’’.’”""'." . 

Quaker  City  Mixed . ' 

Salted  Strips .  °J,w 

Sa  ltines  .  oS* 

Soda  Biscuit  XX’X.’.’.'."*.""~V""’ 

Spiced  Waters . 

Sunshine  Cookies . 

Vanilla  Wafers  XX  X...ZZZZ.'.'.’ 

Water  Crackers  Star . 

Package  Goads — 

Animals . 

Butter  Thin . ..Z.'.Z.Z.Z.Z. . 

Gingerettes . ..ZZ" . . . 

Gold  Medal  Seda  (small) . 

_  ‘‘  "  (large)  . ZZ.’""' 

Graham  Wafers . 

Ivinettes . . . 

Milk  Lunch . ZZZ.ZZ”’ . 

Our  Ginger  Snaps . 

Pink  Tea . . 

Sugar  Snaps . 

Saltona  Biscuit . ZZZZZ.’ZZ"  ,  o , 

York  °V!*  Ib*'  to  Pennsylvania,  New 

n]tnty\  D,1iTar®>  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


.06% 

■07% 

■°7% 

.06% 


.07 
.08 
.08 
.18 
„  07 

Per  doz 
.50 

I  .OO 
X.03 
•50 
.90 
I  .00 

x  00 

Z  .CO 

•5° 

1 .00 

.50 

I  03 


•75 
a.  50 


08  W,M  Sent,  In  bbls . per  gel. 

*  Babon  at<>oe  . .per  jar 

r-e-4  dtar  fe- — iTrl!* 

«  ;  f»x5  kogf..p«r  gal. 

ft  In  xo  *•  •< 

;;  ;;  £  J  gallon  jMU...p«rpei*S':£ 

Prepared  Special,  with  spoon,  >  dot.  In  case 

<(  per  doz . 

•<  Si'fiug  top,  2  doz.  la  case.... ,p#r  doi 
with  Horso-radiah,  2  dot.  in  case 
D«f  do* . . 


95 

•46 


95 


FANCY 


IMPORTED  AND  AMERICAN 
,,  .  CHEESE. 

Emmenthaler  Swiss  Cheese,  Selected  tub . . 

c  '"p . ooeooooooooo.se . . lOAf 

bl°  *  lb'-Vauk>  P**lb-.  .18,  less’ 
Roquefort  Cheese,  12  In  case.. per  lb.,  32U  •< 

E^mTh”:  lo,v“abou‘  3°  . loaf,  ayfeut 

Edam  Cheese,  12  m  case...caae,  zo.jo,  single, 

“l?11" . per  lb. 

Camembert,  In  wood  fcZZ^dST  ^75-3  85 

bpefd«‘  “r“*d’  r**dy  for  “*•’  “•*•  kottlM, 

*’**•*>  for  usei'iar'ge  bottles'  *  '4S 


•*5 

.32 

•34 

•3* 

.90 

.26 

*5 


DELIKATESSEN 

SErf,F.  PREPARED  MUSTARD. 
Stone  Pots,  small  *i*e,  a  doz.  In  case, per  doz.  i . i< 
Q  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  cate. ..per  doz.  1  7e 

“  with  Horae-rftdtoh.p.  dz.  x;jf 


P *ra*“d'  r**dy  ,OT““.“*lJ  bottle*. 

Edelweiss,  Roma  tour  and  »er-Kaie...per  do* 
American  Swiss,  No.  x . leal  .i6cuf  ' 

*5  lbs.  each.,..  S,“"  ‘°aVM’  N°'  *»  »«"“* 
L'mburjer  CW, 

Muenster  CUt^'.'.ZZZ . 

Brick  Cheese,  No.  ,.  . . . par.  b' 

R?««*h  Dairy  Cho^ZZZ .  « 

Pbvmppi.^^  6  boi 

Royal  Luncheon  Cheese— '  h** .  * 

Dtanor  slse,  i  doz.  In  ease . per  g0I 

Lunch  Hoe,  s  dos.  in  ease . .  « 

Picnic  aise,  s  doz.  In  case  ....  n 

Trial  also .  .  ,, 

MacLaren  Imperial  Cheese,  au'bi'i^per  dos. 

14  B  *  No.  x  size  “ 

Roauelort  ••  large  size  “ 

„  **  small  size  ** 

Wm.  Toll  brand,  11  In  box ...  •* 

Neufehate!  (Cow  brand),  sj  in  box.""per  box 
Star  Cream,  or  Fhila.,  is  •<  ,, 

Mlnlsturs Cream,  or Phlla  is  " 

Hand  Cheooo,  8  doc .  <■ 

“  4  “  . <■ 

4  “  Thuringor . .. 


*•75 

s.ss 

4.00 

•■9 

.  16 

•*9 

*z8 

.16 

•*7« 

3-00 

2.25 

2.28 

4-5° 

2.40 

*•35 
1. 00 
1. 00 

2.40 
*•95 
*•45 
*•55 
*•55 

1.40 

J.oj 
2.23 
1. 10 
*•35 

•  70 
85 


Farmer  Hand  Cheese,  4  doz.  in  box... per  box 

Schutzejo  Cheese,  12  in  box  .  «« 

Amadcan  Mountain  Cheese  (Aipen  Ease),  so 

IMPORTED  AND  AMERICAN  MEATS 
„  SAUSAGES. 

Westphalia  Ham  (marked  weight),. . per  )b 

Wiener  Wurstel,  r6  In  tin . perdos. 

Carlsbad  Speck  (Imported  Baceiij".“l  " 

V  Sau“*t  (Rol#s)..._p«  lb. 

Breast  Imported  marked  weight,  per  lb’ 

Patede  fots  Gras,  snudi  size .  per  doz 

American  Holste(ner..by  bbl.  is  leas,  per  lb’ 

Lsndjager,  short . i«r  lb. 

lone . .  « 

-  MortadeUa,  Dry  . . ’."  ..per  lb. 

Knack wurst,  sj  In  bex,  pm  box, 

M  W75»»««. . per  doz.  1 

Cervelat  (*),  50  and  100-lb.  boxes 

•  aojfc  ;  less . 

“  C*rv'lat  -  Bln*  R  ibben,  Soud’im 

lb.  boxes,  .19;  less_ . . 

Cervelat,  Crescent,  50  and  tao-lb 

„  boxes,  ,i«;  Jeaa . 

Cervelat,  Tip  Top,  50  and  roo-ib 

„.  boxes,  .14;  lee. . . . 

,  Cervelat,  K.  Gotha  or,  50  and  xoo-lb 

boxes,  .32%;  leas . . 

Salami  (E),  So  and  toe-lb.  boxes 

•  3o;  less . . .  * 

Salami,  Bine  Ribbon,  jo  and  ioo- 

r  lb-  boxe*.  **;  leas . . . 

Salami,  G.  A.  P.,  jo  and  too-lb. 

„  boxes,  .16;  less . . . 

“  2 tetetec-issi 

»  . . . per..lk- 

Plajn-  ' 

P«lt  Ddicatees  Franiifiirtm:«,’w’ith  1 
„  ,  S*“«*  Knu»t . . . per  dos  i 

»  PaprUu^Speck  B°^ . ^ 

Mettwurst,  half-ronndT. !  . ~~~ 

LiJ2^“’age  fSp^dal),  truffle ,  goose  or  sar-  * 

Pfoffer  wurst.. . .  .< 


PICKLED  MEAT8. 

Lamb  i  ongues  ( Derby  Brand),  pint  glass  jars. 

(I^by  Birand),  it^eii.  jail 
per  doz 

Calves’  Head,  In  round  tfoa  . n.V’jr." 

Pickled  M earn  in  gla*.  . P«*  do*. 

(Tripe,  Ox-Heart,  Beef  s'aiad.'pi^i  Feet.) 


AND 


PEANUTS— FIVE  A  BAG 


Kverywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  percent.,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 


If  you  knew  how  many  people  chew 

Pulver  s  Kola-Pepsin  Chewing  Gum 

you  would  order  the  following  at  once  and 

make;  the?  bio  profit 

J  Jar  JOO  5-cent  packages . *  $5  00 

1  Box  20  5-cent  packages  (Free  to  you)  ....  g00 
Box  20  Metal  Gum  Containers  (Free  to  you) 

(I- or  the  poeketbook)  _ _ 


The  GREAT  Ramly 

Is  the  one  spelled  R-A-M-L-Y,  the  finest 
Turkish  cigarette  ever  made  to  sell  for 
10  cents.  So  good,  other  cigarettes  are 
made  to  look  like  it,  so  they  will  sell  on 
the  Ramly’s  reputation. 

If  you  want  to  give  your  customers 
an  ideal  smoke,  sell  them  the  Ramly. 

You  won  t  have  to  tell  them  about  it  the 
second  time — they’ll  ask  for  it. 


Cost  to  you 


$6.00 

2.75 


Mentor  Cigarette  Company 

404  Atlantic  Avenue 

BOSTON,  MASS. 


Phila.  Rep.,  Arthur  Hagan  &  Co. 
*5*  North  Third  Street 
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Beef  Salad,  In  glass . P«r  do*,  i.oo 

“  “  In  pint  jars,  glass .  “ 

“  “  In  quart  jars,  glass .  “ 

Lamb  tongues,  In  glass .  "  1  60 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M.”  3<bbl. 5.  Jo  60-75 

“  milkers,  “  56  bbl.  6.50  75-85 

■'  mixed.  Standard,  bbl, 

56  bbl .  5.50-6.50 

Holland  Herring,  milkers  Standard,  bbl. 

56  bbl. . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

56  bbl  8.00 . 

"  milkers,  large  fulls,  bbl. 

56  bbl.  8.00..— . 

Marlnlrte  Herring,  Imported,  about  40  in  pall.  1 .  *5 

Roll  Herring,  Imported,  about  *5  In  pall... .  1 . 00 

Spiced  Honing,  Imported,  about  40  In  pall.  1.00 

Norway  Stockfish,  dry . P«r  lb.  15 

Matjes  Herring . P«  paK 

BISMARCK  HERRING. 

Pint  also,  round  tins,  wlth|key . per  tin  .20 

Quart  "  “  ’*  . .  -35 

a  Qt.  •*  '•  “  .  “  S5 

4  Qt.  ••  “  “  .  “ 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

RoU  Mops,  4  qt.  tin,  1. 10,  a  qt.  tin,  .60, qt.  tin  .jo 
Brat-Haring,  4qt.  tin,  *.10,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
per  do* . . . . . .  *.5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

“  10-lb.  palls .  “  1.05 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .75 

«  “  5-gal. keg . per  keg  a. 75 

Russian  Sardines,  In  glass  Jan . .per  do*.  *  .25 

NORWAY  ANCHOVIES. 

Original  Package . per  %  bbl.  5 . 50 

Repacked  in  5-lb.  pall . per  pall  .60 

“  in  10-lb.  pall . - .  *  i-10 

“  in  5-gal.  kegs . per  keg  2.75 

<•  In  H -lb.  fiat  tins . per  do*.  .95 

“  in  56-lb.  tall  tins . -  “  *-5o 

“  In  1 -lb.  tall  tins .  “  »oo 

Fancy  Kegs — i|ikeg,  .80;  56 keg,  .42;  56 keg, 

.3*;  56  keg . -  •*» 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3 . 25 

“  pint  j an . per  do*.  6.00 

“  large  tumblen . -  “  s.25 

email  tumblen .  “  z.*5 
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RUSSIAN  CAVIAR. 

x-lb.  Tins,  per  do*  19  50  56  kilo  Cans,  per  d*.  19.50 
56  “  “  10.50  56  “  “  10  5° 

56  “  "  5.50  56  '*  “  S-5® 

56  ••  •'  *  75  A  “  “  a  75 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  2000 . P«r  cask 

50  “  bbl.—  "  1200 _ _ - . per  bbl. 

15  **  keg—  “  500 . - . per  100 

10  “  keg—  “  300 .  “  1  00 

5  “  keg—  “  ijo . “ 

10  lb.  paU —  “  50 . “ 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . per  bbl. 

10  “  keg . per  keg, 

10  lb.  pall..”.'!-.'.'—'..... . P*r  Pa'*. 

IMPORTED  LBBKUCHEN. 

Dampfnussc  (Pfeffernusse) . per  lh. 

Spitikugeln . . .  “ 


6. 50 

*.  40 

1.25 


.18 

>a5 


LBBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  in  pkg...per  bundle  .  30 
Basler  Lebkuchen, No.  1,  6  ‘  ...  .5° 

•<  <«  No.  2,  6  “  ...  -75 

«.  «•  No.  3,6  “  ...  “  t  oo 

Amandines,  9-lb.  tins . per  tin  5.25 

<>  small  tins .  -55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.30, 

10  gal.  keg . .  *’5° 


. . per  lb. 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  no-lb. 

bags,  per  Dag . 

Green  Kern  . . .... 

Potato  Flour . 

German  Dried  Pean.. 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves 


•75  , 
.  i°56 

.08 

.14 

. 60-.100 
.08 

•05 

.06-. 08 
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COTTOLENE. 

30  a-lb.  tins . per  case  6.50 

6  .2-lb.  •*  .  "  6.50 

Freight  prepaid  on  two-case  lots. 


EGGS.  Per  Dor. 

Nearby,  candled  and  selected, 30-doi.  crates...  .20 
Western. . »9 


CHEESE. 

New  York,  Full  Cream,  |old, fancy,  40-lb. hxs.  .  *5 56 
New  York,  Full  Cream,  new,  ist’s,  40-lb.  bxs.12-.13 
Picnic,  Full  Cream,  old,  faacy,  20-lb.  bxs . 1556 


FANCY  GROCERIES. 

Almond  Staple  Paste,  3-lb.  cans,  per  lb . 

Anchovies,  In  oil,  %  bottles . 


Anchovy  Paste,  lancy,  per  do* . - . 

“  plain,  per  do*. . 

Bouillon,  Bnrnham,  pints,  *  do*,  in  case . 

"  *•  56  pints,  *  dor.  In  case.... 

Capers,  Nonparlel,  56  gallon  kegs . 

<<  “  Quart,  glass . per  dor. 

<*  •*  bottled,  56  sire...  .per  dor. 

it  a  •*  “  ||<H  “ 

eg  <1  a  ^  **  .  “ 

Canton  Ginger,  large  pots,  cases  6  Jars,  per  case 
■<  med.  “  “  ra  ** 

"  smaU  “  “  24  ** 

Cherries  In  Maraschino,  In  glass,  i-dor.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  dr.  cse.  p.  dr. 

“  “  3  lb.,  s  dr.  case 

Currie  Powder,  pints,  per  dor... 

"  4°*-,  “  — 

«•  «  or.,  *•  ... 

Russian  Caviar,  56’s . . 

“  50 . 

“  56'a . 

11  x’s . 


.28 

4-50 

3-25 

♦  •75 
3*75 
3-75 
2.00 

1.50 
7.  00 
2  *35 
1 .90 
X.T5 

4  65 

5  .00 

♦  •75 
7.00 

.90 
2.20 
3-50 
2.25 
I.  so 
2.65 
5.00 
9  85 

18.50 


-28- 

French  Poas,  Extra  Fins,  per  case. .  18.00 

“  Fins,  per  case . .  16.00 

“  Moyen’s,  per  case .  13. 50 

Hill’s  Irish  Oatmeal,  X4-Ib.  tins,  ioper  case...  xa.oo 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

*•  *■  Dinner  Biscuits,  per  lb...  jo 

"  "  Breakfast  Biscuits , per  lb.  .3s 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  dor .  1.15 

“  “  56  pints,  per  do* . 60 

Salt,  In  4-dox.  stone  jars .  x.  75 

Morris’  Extract  of  Beef,  4  01.,  per  dor .  6. 50 

“  “  “  sox.,  "  .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

*<  “  “  4  ox . per  dos.  4.00 

'*  **  “  8  os .  “  7.S5 

“  “  “  16  os .  “  *3.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  37.00 

Choice,  100  tins  per  caso .  25 .00 

Extra,  “  “  . : 

Hotel.  “  “  .  S3.00 

Truffles,  A . Per  tln.  .3* 

“  56 .  "  -35 

»*  U .  "  1. 15 

•*  56 .  "  2 . 35 

Shrimps,  Pickled,  small  size .  1 .  *5 

Dunbar’s  Shrimps,  a  do*.,  per  do*. . . .  a. *5 

“  Figs  In  Cordial,  x  do*.,  per  do* . 5.00 

Bishop's  Figs  in  Cordial,  1  do*.,  per  do*. .  6  50 

Crystallized  Ginger,  x-lb.  tins,  per  do*._ .  4.00 

“  56-lb.  “  “  . .  s.as 

Rose’sLlme  Juice,  per  do* .  3.6a 

Victor  Rose  Water,  per  do* .  1.25 

Peach  Water,  per  do* . - .  2.25 

Pitted  Olives .  per  dos .  4.24 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4-45 

“  4  "  i  "  . 

"  8  “  1  "  . 

“  16  "  56  "  . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

•*  8  “  1  “  .  8.20 

“  x6  “  56  "  .  16  00 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  “  6.00 

1  "  large  "  7a  "  10.00 

Armour's  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 

“  16  “  1  “  .  14  00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  3.50 

“  12  “  1  "  .  7- 20 

“  5  "  . per  bottle  3.50 

"  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  2.50 

“  12  “  1  “  .  7-2° 

**  5  "  . . per  bottle  3.50 

“  2  fancy  jugs . per  jug  x-5<> 


8.20 

15.90 

29.75 


LOWNEY’B  COCOA  has  maintained  its  Hlgli  quality  unim¬ 
paired  regardless  of  tlie  rise  in  tlie  price  of  cocoa  beans.  l>  **r 
years  now  it  has  appealed  to  tlie  best  trade  on  its  merits  and 
become  A  STAPLE  ARTICLE  with  a  sure  demand,  constant 
atid  growing.  Wide  advertising  ixi  street  cars,  newspapers 
and  magazines  will  go  on  pushing,  pushing:,  pushing:.  It  is  a 
safe  investment,  and  PAYS  A  FAIR  PROFIT. 

LOWNEY'S  PREMIUM  CHOCOLATE  for  cooking  Is  of 
the  same  superfine  quality. 

The  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mass. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA. 
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grocery  world 


FLOUR. 

King  Midat . 

Gold  Modal . . . 

Miilbourne . 

On  Top . . 

Cores  o»a . . . . . 

Pillsbury'.  Be.t . ..." 

Taylor's  Fancy. . . . 

Semper  Idem . 

Pride  of  the  Weeu . 

Sunbeam. . 

Quaker  City., 


. . . 


SELF-RAISING  FLOUR. 

Franklin,  30  packages . 

Hecker’s  Superlative,  33  packages . 


PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston's  Purina,  36  packages . 

Hecker’s  Flapjack,  24  packages . . 

Uncle  Jerry,  40  packages . . 


Per  Bbl 

>.  6.60 

.  6. *s 
»  **S 
.  «.5® 

»  «  *5 
1.  4 .  ij 
»  5- 50 
.  4  90 
•  5  *5 
.  S.OJ 
.  5*  75 


3-5° 

4.32 
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Lentila — 

000000,  izo-lb.  bags . .per  lb. 

Shaker  Corn—  . “ 

Fancy,  barrels . p, 

Less  quantity . . . .  *< 

Hominy — 

H*,'*  *0  pkga... . . case  1.50 

Schumacher  1  Breakfast,  10  pkgs.  to^e..!  ,  .,5 

Western  Pearl,  100  lb.  bags .  ,  .. 

Western  Grits,  100  lb.  bags... . *  x  75 

Barley — 

OO  _ _ _ _ _ _ 

100-ib.  tmga . lzzz;:::” 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case . 

4®  jc.  pkgs.,  case . 

le  iac.  case... 


•®5j4 

.06 

•05X 

.06 


•  06 
3  IS 
x.iS 
1  25 


BUCKWHEAT  FLOUR. 

Hacker’s,  64  packages . 

Hecker’s,  32  package* . 

Fancy,  125-16.  sacks...... . par  ion  lbs. 


3.00 

x.85 

2.60 


4.60 

4.10 


FARINACEOUS  GOODS. 

Com  Mcsl— 

Lea’s,  white,  Table,  iao  lbs . 

“  yellow,  granulated  ioo  Iba... 

“  t»bie,.oolU . 

Western  yellow,  granulated,  ioo  Iba. . 

Western  white,  granulated,  ioo  lbs.... 

Quaker,  36  packages  . . "i" 

Fa?“’  *’  *4  1  »•  P"  ®«" . - . 

Senum acker* it  >4  parkej— t  per  canN 

Beans — 

California  Lima . )b 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

Medium,  Fancy,  grain  bags . b“bu 

Pea,  4uey,  grain  bags . buihai 

Michigan,  grain  bags . bushel 

Peas — 

f?re€** . . . . . per  bushel 

Scotch . •< 

Split,  yeilew . . '  7.'.‘‘  •« 


Per  Bat 
a.  10 
a.xo 
2  05 

i.*j 

1.75 
a. 85 

1.40 

1 . 10 


■®i  y» 

••47X 

*45 

*45 

»-5» 

2  oe 


..  1.90 

..  1.90 
••  *-55 
••  1  -55 
••  1-55 
..  6.70 

■  3-55 
Per  case 

..  1.42^ 
4  45 

■  2.30 

•  *-75 
.  1.50 

•  4-35 


.  «4  »C. 

'  Smith’s,  jo  10  c.  pad 
„  "  „  “  aaaortnd,  j  am 

Golden  Egg,  j  and  10  cent . 

Golden  Egg,  5  cent . 

Golden  Egg  10  cent ... 

Oatmeal,  B,  per  bbl _ 

“  “  kegs  100  lbs.  per  be* 

Oaten  Gtsde,  In  caae*- 

Aveme,  18  packages . . 

Banner  Cata,  so  packages. . 

H.  O.  Oats,  18  packages . 

Mother's,  1 3  pacaages 
Quaker,  il  small  dse.....'.'.’.'".'"."'.'. 

Quaker,  20  large  site . 

Rolled  Oats— 

Arena,  per  bbl.,  180  lbs .  6 

Arena,  per  keg,  90  lbs .  . 

Standard,  .  5  9° 

Sago- 

Fine,  bags  about  160  lbs . 

50-ib.  lots . . °3Vi 

Admiral.  Pearl,  e4’s . . . 

Tapioca,  Instantaneous,  jo  1'*. . . 

Colburn's  Hasty,  j6  pkBaZ777Z 
;;  Minute,  ^ -gross,  per  boa . 

«  f1’00* 1,5  lb* . -per  lb. 

..  '  .  lo»*  quantity.. . 

,  F«*rl.i50lbe .  ■' 

less  quantity . . .  " 
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•®4l4 

•°8* 
•07  V. 
2.85 

•04J4 

°4  H 

•  04 

.05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case 

Purina  Cream  Grahiun .  per  bbl 

Ralston  Barley  Food.  14  . . '.;por  CftIe 

Ral-ton  U..I.I  U-.J  7.  ? .....per  case, 


3-05 


Purina  Whole  Wheat  Flour,  ..  5’s..._per  case  4 .  JO 
Kgg-O-See.  26  packages .  a  _ 

. ::: 

ESfl&y v^z=:~  3'- 

Malta  Vita  Corn  Flakes,  36  packages  \  of 

Malta  vita  wheat  Fiak«„..p_  *^.;:;;;;;;;;::  3  85 
Post's  Toasties,  24  packages . *******  2  y0 

Shreacud  Whoio  W&cju,  50  package*.™^”’’  7 

Cream  Wheat,  36  packages^. . .7!!******* 

Apelixa.  14  nirla^f  . 

Flaked  kice.  Gooff*,  >4  paci^**._.... 77777 

Wheatlct.  30  psekigaa  ”** . 

wheateua,  36  PaS...;;;;;;; - - 

Grape  Nuts,  24  packages . 

Korn  Kinks,  72  package* . . 

Petti  john’s  Food,  18  packages  '' . 

Presto,  18  packages  - 

Quaker  Puffed  Rice,  36  packages 

i7° 

Kellogg’s  Toasted  Corn  Flakes,  36  packages”  j.go 

.  a-  ^ 

.  1  80 

.  3  9° 


S.00 
a.  60 
4S0 
a. 85 
a  .70 

3  35 
4.20 
a. 70 
a.  80 
*•75 
1. jo 
a  .65 


Zest,  36  packages,  10  cent  slaa_._. 
Zest,  34  packages,  15  cant  lira. 
Zest,  so  packages,  35  seat  siae. 


1. 10 
1  10 
*■57* 
•95 
i.ao 

*•35 

•95 

«7* 

.80 

■87M 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . 

Cox'i,  large  . . . . ....77**  44 

“  small.  .. . u 

Plymouth  Rock','  Ptak  ot  WbiT.  .. 

Nek°n’‘ . . . per  do.. 

small .  tt 

Bromangelon,  assorted  3  dot . •  « 

*  do*-.  *«st.  flavors  ...  •* 

Jell-Q,  assorted  flavors,  a  doz .  11 

Jell-O  Ice  Cream  Powder,  2  dos. «  q,i/ 

Chalmer  a,  shredded . 

Chalmer’s,  granulated . .  . 

Chalmer's,  No.  x  packages .  * 

Peter  Cooper . . . .  ’Je 

Tryphoaa  . per  doz,  .02 14 

Geutin*,  MoKmwavrr.:::::: . ps,8z,  11  z 

Wetmore's  Uouble  Refined,  36^  ‘  5 

KJS'fc  sss-sastr* . £  ^  110 

Puddine.  assorted  .  An.  ....~..pe _  .00 
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macaroni. 

Laroia  Alphabets,  square,  15  B* . 

“  Elbow*.  41  •• 

“  Marcaroai,  long,  ^ 

11  “  square  M 

UuiTOl,  u3kT  ’  ••  - 

Anger  Baking  Co.—  ^ 

”  Goldts  Seal"  Egg  Nudeln,  fine, 
and  broad,  48  5 -cant  packages.. 

34  10-cent  packages . 

“  Plain  '*  Noodles,  24  i4b.  cartons^ 

"  4*  %-ib.  “  _ _ ; 

Egg  Alpha beu  48  S-co>t  packages . 

Egg  Barley  (Eler  Gerate),  48  s-cent  pkg«_... 

aS-ckot  ABC  and  24  5-ccnt  Egg  Barter 
•carom  a»d  Spaghetti.  “La  Ffcur  de  Ua" 
brand  (French  style)  25  xli  cartons 
“Geiden  Saal”  bmnd/ij  ./x  pa^a^  Oo^i 

Seal"  Macaroni  and  Spagh^^ 

“  oS 


Per  lb. 

•°sM 
•  0514 
®5  y. 
■06X 
•®5X 
■os% 
•o sH 


“  Imperials  “  brand ,  25  i/z  packmres  flonal 

Vermicelli,  ABC  (alphabmaTltSowa,  i5b’ 

sarg^e^-ic: - 

Bulk,  ii-Ib.  wooden  ban . . 


1.  Be 
X  .80 
X.80 

\:Z 

z  .80 

z.8e 

a. 25 
z. 88 
1.80 

a. 00 

1  88 
z  .88 

*  9* 
z.fia 
1. 00 


•3° 

.el 


KIXTURR8. 

H.  F,  Heacock. 

Cole*'  Coffee  Mill,  No.  £... . 

“  Stand,  No* 

r  .Lcss  sj  per  cent,  discount. 
Scales,  Flour,  No.  i,Tln  Scoop,  10. e 

..  "  *>  “  7  » 

"  Taa,  ••  j,  ••  6  o 

•*  Spice.,"  J,'  "  s.0 

Leas  40  per  cent,  discount. 

600-lb.  Platform  Scale. - - — 

Standard  Cash  Register . . 

Tea  Caddies,  round  front,  No.  a . 

“  «  #«  , 

••  ••  «d 


xo.oo 
16.00 
•3  00 

45-00 


Brass, 


50 

00 


pw  dot. 


Isn’t  It  Foolish 


To  Advertise  Light? 

It  seems  ridiculous  to  advertise  light, 
so  obvious  is  it  that  that  which  is  lightest 
is  cheerfulest  and  draws  the  most  people. 

Particularly  a  store.  Every  success - 
ful  grocer  in  business  uses  an  amount  of 
lght  that  you  might  consider  extravagant; 
but  it  isn  t  it  is  business.  These  grocers 


make  their  stores  cheerful  because  they 
know  that  cheeriness  brings  people,  and 
people  buy. 

You  11  find  that  the  most  successful 
stores  are  always  the  ones  that  are  the 
brightest  at  night. 

Talk  this  over  with  us. 

The  Philadelphia  Electric  Co. 

loth  and  Chestnut  Sts.,  Phila.,  Pa. 


THE  ONLY  WAY  WE  HAD  A  CHANCE 


^d  e for  Murdoch,s  Uund- 

starches  oHhe  ZZ™"  ^  ^  Wl’°  "  We"  SatUfied  that  th^  *«  the  cleanest  and  the  best 

they  are  thl  best  ^  reaSO"S  WHy  V°U  °Ught  ‘°  Se"  theS6  StarCheS'  F-st-they  are  independent,  Second- 

Oswego  Maize  Products  Company,  o.w.3.,  n.w  v.rt 
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r 

Tobacco  Cutters .  1-S» 

Alarm  Morey  Drawers .  *  •  5° 

Bag  and  Twine  Holder .  J-oo 

Barrel  Covers,  Sunk  Handles,  si  In. ..per  dos.  2. so 
'«  Top  "  ai  In...  “  2.00 

Beef  Cutters .  6  00 

Bung  Borers,  Enterprise  No.  2,  x}4  to  2  In .  1 . 60 

Can  Openers,  “  Never  Slip” . per  do*.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters. . .  8.00 

Coffee  Mills,  Dell’s  No.  . .  3*  00 

'•  “  . . . .  40.00 

“  “  . .  65.00 

Fruit  Augers,  2  prong .  s .  5° 

Measuring. Faucet*. .  s.oo 


Philadelphia  Scoop  Co’s  Sugar  Scoops 

Indestructible,  No.  4 . per  do*.  9.00 

“  S .  “  s«.oo 

**  6 .  "  15.00 

Ez.  Galvanised  Steel  Blades,  No.  3..per  do*.  4.20 
“  “  4..  “  5-40 

"  “  5..  “  7-  ao 

X  Quality,  No.  3... . . .  “  *-6o 

4.m.....m......m... ......  3*00 

”  f.M............ ............  3*40 


Sherer’a  Eclipse  Counters  : — 


No.  of 
Drawers. 
9 


Length. 

3  feet  8 

4  feet  10  Inches, 

6  feet,  15 

7  feet  3  Inches,  18 

8  feet  6  Inches,  21 

g  feet  8  Inches,  24 

10  feet  ro  Inches,  *7 

rs  feet,  3° 

Capacity  of  Drawers,  40  to  fo  lbs.  each 
We  will  bill  at  le  per  cent,  discount  from 
these  prices,  f.  o,  b.,  Dion,  N.  Y. 


Soeles,  Dell’s,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  t 


II  «« 

M  If  j 

M  If  ^ 

Grocers',  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  i 
“  “  iK 

«  11  | 

If  M  j 

it  a  ^ 

Batchers',  without  weights, No. o 

44  a  1 


Each. 
15. 00 

30-00 
35.00 
38.00 
31  .OO 
35-00 

40.00 

45-00 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL,. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  do*,  in  case . per  do*.  .  90 

Tins,  Keyed  (Jewol)  2  do*.  In  case..  “  .95 

Large  carton*  or  tins,  2  dor.  In  ca*e  “  2.00 

Dime  Tumblers,  2  do*,  in  case .  “  .90 

THREADED  FISH.  Per  do*. 

Swansdown,  2  do* . 65 

Osprey,  2  do* . . . 45 


MACKEREL. 


Ex.  Norway  Bloater. 
Ex.  Norway,  No.  i... 
Ex.  Norway,  No.  2.. 

200  lb. 

xoo  lb. 

50  lb. 

10  lb. 

8  lb. 

Ex.  Norway,  No.  3.., 

26  OO 

13.ee 

6.9O 

1  55 

i  .79 

Ex.  Norway,  No.  4... 

23.00 

12 . 10 

6.  25 

1.40 

x.17 

Ex.  Bloaters,  xxx . 

38.OO 

19.60 

xo.co 

2.1S 

x.77 

Ex.  Bloaters,  xx . 

33-oo 

17.10 

8.75 

I.9O 

•  57 

Fancy  Shore,  No.  i... 

30  CO 

15  6a 

8  00 

1-75 

1  45 

Med.  Shore,  No.  i  ... 
Large  Irish,  No.  2.... 

24.00 

12.60 

6.  50 

1-45 

x  .21 

Extra  Irish,  No.  2 . 

22  .OO 

XI  .60 

6.03 

•■35 

•  >3 

Medium  Irish,  No.  2., 

Small  Irish,  No.  a . 

Irish,  No.  3 . 

Large,  No.  3 . 

*1.  eo 

IX  .  10 

5.65 

1.30 

I.O9 

19  00 

10  10 

5*S 

X.20 

X  ox 

18  00 

9 .60 

5  00 

*.•5 

•97 

Herring. 

Lab.  Split,  Lg.  No.  1.  7.30  4.3s 

Lab.  Split,  Lg.  No.  2.  6.50  3.85 

Shore,  Round,  Large.  7.00  410 

Shore,  Round,  Med...  f.oo  3.60 

Ocean  Whitehall .  4.50  2  85 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00  S.ro 

Shad,  No.  2,  Mesa..... 

Haddock,  Pickled  .... 


1 .62 

4.«5 


•45 
1. 00  .85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . . . 08 

Gilt  Edge,  40  lbs . . . 06 

Favorite  Middies,  60  lbs . .  .12 


DRESSED  FI8H  BRICKS. 

GUt  Edge,  s-lb.  bricks,  40  lbs . 07 

Snow  white,  r-lb.  brides,  »o  lb».„ .  08 

Favorite  Cod,  s-lb.  bricks,  40  lbs . o8}4 


— 3§— 

STAR  BRAND  BONELESS  HERR1NQ. 
Tins,  keyed,  targe  sire,  1  and  2  do*,  in  case....  1.30 

"  small  size,  2  dor.  in  case . 90 

Olass  Tumblers,  sealed,  2  do*.  In  case .  1.30 

Screw  Top  Jars,  2  dor.  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 09 

Large  Bank . _ . 06  J4 

Medium  Bank . 06  54 

Pollock . 05 

Hake . M  'A 

In  original  cases,  450  lbs.,  Me.  leu 

SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box  .17 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .12 

Smoked  Salmon,  whole  fish . per  lb.  .27 

Cromarty  Bloaters,  50s . per  box 

“  "  IQOfi .  “ 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . .  09M 

Fancy  N.  Y.  State,  48  1  lb . 09% 

Choice  N.  Y.  State,  50-lb  boxes . 

Apricots — 

Extra  Choice  Royals,  25  lbs . 15 

Choice  Royals,  25  lbs . 24 

Standard  Royals,  25  lbs_ . 13 

Cherries — 

California,  nnpltted,  Black  25  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 07X 

Gold  Medal,  loose,  25  lbs . 07^ 

Private  Growth,  extra,  cleaned,  36  lbs . 07M 

“  cleaned,  30  lbs.  bulk . 0754 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . n'/i 

Fancy  Muirs,  25  lbs . 12% 

Extra  Choice  Muirs,  50  lbs . n 

Choice  Muirs.  50  lbs . . . 10 

Standard  Yellow,  >5  lbs . oS34 

Standard  Yellow,  50  lbs . 

Pears — 

Choice  California,  Bartlett,  25  lb . 09 


3« 


PRUNES. 

Boxes. 


*5 


29o 


23 


.08* 

•07  y* 

07  v* 

.07 

.06& 


.08 

•07X 

.07 

.06K 

■06% 


.04K 


30-  30,  35  lbs . 

30-  40, 35  “ . 

40-  50, 25  “ . 

40-  50,  50  “ . 

50-  60,  35  " . 

50-  60,  50  “ . 

60-  70,  35  “  . 

60-  70,  50  44 . 

70-  80, 25  “ . 

70-  80,  50  “ . 

80-  90,  50  “ . 

90-100,  25  “ . 

90-100,  50  “ . 

100-120,  50  14 . 

Raisins — 

Muscatels,  4  crown,  50  lb . 

“  3  14  5o  lb . * . 

44  2  44  50  lb . . . 

Cal.  Thompson  Seedless,  50  lbs . . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . . 

Llano,  Layer,  Valencias,  *8  lbs . 

Gilabert's,  Layer,  Valencias.  28  lbs.... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . .. . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net. 


•07^ 

•07M 

•06K 

.06% 

.c6 


.0554 

•0454 


‘■’O 

•  °7  54 
.06H 

•  o6« 
.06 


CEREAL  COFFEE. 

Postum  Cereal,  t5-cent  si*e,  2  dozen. . 

“  25.  “  1  “  . 

“  15-  and  25-cent  Jl*o,  atsorted.. 

Grain-O — 

Case  No.  4  1  do*.  16-cent  size.  %  do*. 

25-cent  size  in  case  _ . per  case 

Case  No.  5,  1  do*.  a6-cent  size.. . “  “ 

Case  No.  6,  2  do*.  15-cent  size . .  “  “ 

2  dor.  15-cent  size.  1  lb . per  do*.  1 .  jj 

Ralston  Health  Cereal,  36  10-cent  size . 

Kneipp's  Malt  Coffee 
24-26  oz.  package,  packed  1  and  4 

doz.  in  case  . _ . per  doz. 

24-12  oz.  package,  packed  *  ez.  In 

caw . . .  "  “ 

Perfection  Ry*  Coffee  24  1  lb.  pkg* . — 


HORSERADISH. 

Tumblers,  10-c.  size,  2  do* . per  do*. 

Tumblers,  5-c.  size,  2  do* .  “ 

Tumbler*,  10-c.,  Lord’s  Prayer,  *  do*.  “ 


•  °554 

■  oiX 

■  c4* 

■06% 

■  o6Vt 
.06 

■  °5  54 
■°sX 

•07 

•  07)4 

•07)4 

.07 

••7* 

.17% 

•  «2  J4 


2 . 70 
*•*5 
2.50 


2.30 

2.05 

••47* 


•75 


2.15 


1.25 

2.40 


.65 

■45 

.80 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


“ENTERPRISE” 


SHARPENING  DEVICE  . 


The  experience  of  all  users  proves  that  the 

f'  Enterprise  ’’  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to  }& 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self-Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia,  U.  S.  A. 


' r 


No.  125  (with  2  Blades) 
No.  129  (with  1  Blade) 
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. per  bottle 


INK. 

Arnold's,  black.  3032 . 

Continental,  red,  1  doz . . 

black,  3  doz . 

Royal,  black,  3  doz . 

Stafford,  Commercial,  3032,,  „ . per  bottle 


.48 

.30 

.25 

•  25 
.58 


LAMP  GOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys—  No.  o.  No.  1.  No.  a 

Macbeth,  Pearl  Top .  3.9a  4.10  4.80 

Acme,  Victor  Top . 3.60  4.30  4.80 

Pure  Flint,  Luster  Top..,, .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  a.  10  2.70  3.30 

No.  o, Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . 4%  doz.  2.38 

No.  x.  No.  2 

Jumbo  Chimneys,  plain . per  doz.  .75  .85 

"  dec.,  107,  "  .90  x.oo 

No.  o.  No.  1.  No.  a 

Banner  Burners . 43  .55  ,75 

No  charge  for  packages. 

Oil  Cang- 

i-gallon,  Glass . per  doz  2,ac 

1-  “  Galvanized .  “  a. to 

5-  “  Lenox,  Spout . .  “  5. 00 

5-  “  “  Spigot .  “  5.50 

5-  “  Columbia .  «  7.lo 

5-  '*  Banner . . .  “  8.00 

5-  Climax,  Pump .  “  10.00 

5-  "  Home  Rule,  Pump .  "  ia.00 

Lanterns— 

No.  o.  Standard... . . per  doz.  4  7c 

No.  o.  Dash . .  '■  7,80 

Cold  Blast .  “  gTO 

LIME. 

Prepared,  a  doz.  In  case . per  doz-  .5*% 

Chloride,  sifting,  35  lb.  boxes,  1  lb . per  lb.  osU 

"  ,  25  lb.  boxes,  H  lb .  <•  ,o6§ 

Acme,  1  lb.,  sifting,  ss-lb.  boxes . 05J6 

LYE  AND  POTASH. 

Banner,  4  doz.... . . . per  case  3.15 

Lewis’ . „ .  ..  |-3° 

D  ",  4  doz .  ■<  3.6^ 

Popular,  4  doz . .  "  1.45 

MATCHES.  P„lfr0 

Ohio  Blue  Tips — 

200  s,  1  gross . per  case  x.70 

500’s,  too  packages .  “  3  2, 

Sco’s,  1  gross . ..."  «  4;50 

Ohio  Noiseless — 

500  s,  1  gross . per  case  3.75 

King  Bird — 

IOO’s,  3  gross . per  case  2.85 

Soo  s,  1  gross .  •.  4.QO 


Swift  &  Courtney’*,  soo’*,  r -gross  case.. 
“  400’*,  1  «  „ 

500  s,  1  •* 

Blue  Hen,  aoo'i,  z  “  „ 

500’*,  t  " 


Vulcan  Parlor,  65'a . . 

100’s,  5-gross  In  case....] 

"  500's . 

Vulcan  Safety,  65s,  No.  37 . 

“  65s,  No.  a . . 

Columbia  Safety,  No,  2,  5-gross  cases.. . . 

No.  37,  5-gross  cases... 

100’s,  5-gross  cases . 

No.  15,  gross  cases . 

_  ,  “  No.  32, 5-gross  cases... 

Safety . 

Mazeppa  Parlors,  500’s..!!!!!!!!.".'""!!."!. 

Searchlight,  500’*. . 

Press,  aoo’s . !  " 

“  Soo’s.  . . . ;....: 

America,  too  s . 

American  Paraffine,  500*1,  ex.  qua] . 

Telcjjraph,  blue  head,  5-grosi  caies . 

Our  Darling,  i  gross,  No.  3, 1,000 . 

Our  Darling,  %  gross,  No.  4,  1,000 . . 


1.75— 1.90 
3-5C-3-7C 

3.75- 400 
1 . 50-1 . 60 
4. 00-4.  *5 

Per  Gross. 


...  .  4* 

...  .90 

-  3-95 

...  .55 

•••  -45 

-  -SS 

...  .50 

...  .90 

...  z.ao 
..  .55 

...  -45 

50-3.75 

25-4-50 

80-2.90 
50-4  75 
30-1-35 
..  4 .15 

..  .60 

••  5  5® 
..  2.75 


MINCE  MEAT, 

oha  Bower  ft  Co. : — 

Jairels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  “  . .  “ 

ro-lo.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  “  «*  « 

5-lb.  glass  jars,  6  In  case,  "  .’"".’.per  case 

18, 37  and  68-lb.  beks.,  XXX,  Superlor..per  lb. 
5-lb.  gl.  jars,  6  In  case.  XXX,  “  per  case 

Jarrels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  "  .  “ 

Win.  J.  Troth  :— 

Barrels  and  half  barrels,  Famous . per  lb 

18, 37  and  60-lb.  buckets,  “  .  “ 

:o-lb.  buckets,  6  In  crate,  "  . per  crate 

5-lb.  “  6  “  «<  « 

5-lb.  glass  jars,  6  in  case,  “  .’.'.’.'.’..'.per  case 

18.  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
1-lb.  glass  jars,  6  In  case,  XXX,  ■<  per  case 

Jarrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  paUs .  “ 

Mrs.  Wells', bbls.  &  %  bbls.  &  30-lb.  kits  per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 


.o8» 

•  09 

6.25 

3-«S 

3- 8o 
•13 

4- 4° 
■07H 

.03 


•°8  « 

a'09 

6.35 

365 

3-8o 
•13 
4.40 
•°7& 
.08 
.08 
•  oS 
•05 

•04  y, 


Schlmmel’s,  30-lb.  Kita,  bbU.,  %  bbU...per  lb. 

”  18  and  37  lb.  Kanakixu .  ” 

'*  10-lb.  Kkns  ,  6  to  crate. ..per  do*. 

"  5-lb.  “  •«  “ 

“  5-lb.  Glass  Jan,  6  to  caso  “ 

N atlonal,  30-lb.  K.ts,  bbls.,  %  bbU . per  lb. 

Sonthwark,  30-lb.  palls,  bbls.,  \  bbls.  “ 
Atmore  ft  Sou,  Kxtr*  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars 

Famiiy3J-&«7 .  per  case  6  Jar, 

No.  5,  wooden  pails . p»r  box  6  palls 

No.  10,  wooden  pails . per  box  6  pails 

No.  18,  37  and  68,  wooden  pails . 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . 

Wooden  Palls,  18,  37  and  68  lbs . 

Atmore’s  Mincemeat,  No.  a,  a  doz.  1 

per  doz . 

Cartons  Condensed,  (3  dozen  in 

per  grow.. . 

Keystone — 

Barrels,  Halves,  Quarter, . per  lb. 

Wooden  Palls.  t8.  37  and  68  lbs . .  “ 

Wooden  Kits,  No.  so  and  35....  ...T. . 


.07X 
.08 
9.80 
5-30 
6.25 
■  °5K 
■®4)i 


-40- 


4-5® 

3-*S 


3-75 

6.4O 

•09  M 


..per  lb. 


■o*  X 

■09% 


case,) 


■07% 

.fay, 

.08 


OILS. 

Stove  Gasoline . .  csl 

Headlight,  I5etest . . .  ’ 


.18 


OLIVES. 


H.  Kellogg  ft  Sobs,  Agent*  Doz, 

Theodore  Marquet,  Mammoth,  64  oz .  12.50 

Extra,  64  oz .  11.50 

Mammoth,  quarts .  6.50 

Extra,  quarts .  6.00 

Extra,  pints .  4  .C0 

Mammoth,  %  pints .  2.75 

Extra,  H  pints .  2.60 

Fourees,  19  ez.,  fluted  bottle .  4  co 

De  Lucques,  10  oz .  2  ,0 

£arci“-- . !.  300 

Pim  oias,  18  oz . !.!.!!!.’.’.’!!!!!!!!  6.00 

PimOlas,  iooz . -|-0 

California,  quart  tins . !  , 

California,  pint  tins . !"  a’jj 


OLIVE  OIL— Imported. 

Bertin  ft  Perrier’s,  extra  fancy,  qts.,  z  doz„... 

!!  “  pts.,  a  dor - 

,  “  “  X-pt*.,»do*. 

Kae  s,  Lucca,  litre  bottle*,  r  doz . . . 

*5-oz.  bottles,  i  doz . 

Finest  Sublime,  qts.,  r  do, . 

"  “  pts. ,  s  doz . 

;;  ;;  x-pu.,,do«._ 

*'  "  8-oz.  flasks,  *% 

doz . 

“  xs-oz.  flasks, 

a)4  doz.M... 

Sublime,  8-oz.  flasks,  2%  doz... 
"  ra-oz.  “  doz... 

Rae’s,  Finest  Sublime,  1  gal.,  zolncaae.pezgai! 

Rae’s  Finest  Sublime,  5  gal.,x  or  tin  case, per  gl 
;;  _  Z  qt.,  40  to  case,  « 

Sublime,  i-qt.  tins,  40  to  ca*e_ . . 

»  \\  H-fl*l.  Ud‘.  10  »o  =**«- . 

x-gal.  tins,  zo  to  case . 

‘  5'flel.  tins,  x  or  s  to  com. . 
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4  ■  9° 
*9« 

1. ye 
je 

*•75 
«  J® 
7  50 
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9-oe 
6.50 
t.oo 
a. 40 
*•3® 
*.«5 
■•35 


a.  xo 
*.00 


J.  L.  Neff  &  Co.,  Agent* — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad 

24  456  oz.  bottles .  4  7S 


24  8  oz.  bottles.. 


7-5® 


12  18  oz.  bottles . .  j  'kc 

2  5  gal.  cans,  case . !!!!!”!!  aa!oo 

10  1  gal.  cans, case .  *3.10 

20  gal.  cans,  case . ..!  24  30 

40  X  gal.  cans,  case .  ,s.3o 

*0  y»  gal.  cans,  case .  *7.50 

Bulk  at  $20  for  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  caae 

Large  bottles,  t  doz.  to  caae . 7.,, 

Medium  bottles,  a  doz.  to  case .  7-75 

Small  bottles,  4  doz.  to  case . 8  50 

5  gallon  tins,  2  tins  to  case . . .  26  50 

1  gallon  tin,  4  tins  to  case . .  1  r  .oe 

H  gallon  tin, 8  tins  to  caae . .  11.00 

32  oz.  tin,  21  tins  to  case .  a2  00 

Trade  discounts  on  quantity. 

fas.  HU1  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  la 

%  Pints,  “  *  • 

Oliver’s  Olive  Oil— 

1  dozen  large . 

2  dozen  medium .  . . . . 

2  dezen  small . ..”.!!! .  4.15 

6  1 -gallon  tins . „!..!!..!per  gai!  2.10 

10  tin* . . . . . ....per  gal.  *  20 

20  -gallon  tins . . . „..per  gal. 


6.00 

«-7S 


a. *5 


_  .  ,  „  AMERICAN  OIL. 

btohrer  st  No.  8,  *  doz . . por  doz. 

Stohrer’s,  No.  16,  a  doi . . . per  doz 

Stohrer’a,  No.  3a,  1  doz . . . per  dez 

Keystone,  bottles,  3  doz. . per  doz. 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Maker*  of  Soap*  of  Merit 

Philadelphia,  Pa. 

Establiihed  1877. 


v  3UU1C  U IlctSa 

signed  territory  for 
responsible  agents  of 
ambition. 


Prompt  Deliveries  on  slippery  streets  and  in  tlie  coldest  weather. 

Earlier  Deliveries  to  distant  points  during  rush  seasons. 

Fewer  Employees  and  more  merchandise  A  A.  ,.  ,  ,  ,  ,  „  . 

handled.  Advertisement  that  can  t  be  equalled. 

One-fourth  as  much  barn  space.  Delivery  Expense  Cut  in  Two. 

Write  me  your  requirements,  and  I  will  send  you  our  new  catalog  and  write  you 
Hist  what  we  can  accomplish  in  your  particular  case.  We  can  save  you  money. 

F.  A.  HENRY.  Sales  Manager 
RAPID  MOTOR  VEHICLE  GO.,  147  Rapid  Street,  PONTIAC.  MICf?. 


-V-RIT  INC  TO  RDYERTJSERS  KINDLY  MENTION  "GROCERY  WORLD** 


REGARDLESS 

of  your  requirements  we  want  your  coupon  book  business.  Makes  no 
W^et^er  y°u  want  few  or  many.  We  are  greatly  pleased 
wi  1  the  large  number  of  new  people,  who  in  1907,  began  using  our 

INDEXED  COUPON  BOOKS 

and  have  apparently  settled  down  to  thei 
continuous  use.  The  convenience  of  th 
INDEX  appeals  to  them. 


100,000  MORE  BOOKS 
SOLD  I/M  1907  THAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  OHIO. 


GROCERY  WORLD 
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paper. 

WRAPPING. 

Manila,  15  x  20,  full . per  ream 

“  24  x  36,  full,  ao  lbs .  “ 

“  18  x  24,  full,  10  lbs .  * 

"  Special,  15  x  20,  6  lbs_ .  “ 

Manilla,  Bakers',  15  x  ao,  10  reams  In 

bundle . per  ream 

"  Roll,  Grocers’,  9,  12, 15,  18,  20 

or  24  inches  wide . per  lb. 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  Inches  wide .  “ 

“  Glased  Fibre,  12,  15,  18,  20  or  24 

Inches  wide... .  “ 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  “ 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . per  package 

Parchment  Butter  Paper  g  X  12...  “ 


•  36 

.80 

•3754 


•0354 

•0354 

0354 

•0354 
■  14 

.II 

.40 


PAPER  BAGS. 

Price  per  1,000  and  not  less  than  54  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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•43 

■41 

•35 

•52 

.50 

■43 

...  .78 

•71 

.67 

•55 

...  .97 

.88 

.85 

•71 

...  1.25 

I  .09 

I.04 

.89 

...  1.39 

1.26 

1. 19 

1.05 

...  1.65 

1.47 

i-38 

1 .21 

...  1.95 

x  .72 

1 .64 

1. 41 

2.08 

1.99 

1.68 

...  2.55 

2.39 

2.16 

1.83 

...  3. 11 

2-75 

2.56 

-  3-97 

356 

3-20 

...  4.41 

3.8i 

3.68 

...  4.79 

4  -32 

417 

4.80 

4-59 

Price  per  1,000  and  not  less  than 

■lb.  Plain  Flour  Sacks . 
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•31 

•37 

••49 

.61 

•75 
.87 
1 .07 
i-23 
1  *49 
1.65 


4.00 
5-75 
11 .25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz,  4.75 

"  “  quarts .  “  5. 75 

lo-ot.  jars .  "  2.50 

10-lb.  pails. . per  pall  2 . 50 

rrlpe,  10-lb.  palls.. . per  pail  .90 

1  5-gal.  kegs . per  keg  2.00 

Pig’s  Feet,  10-lb.  palls. . . . per  pall  1 .00 

,“  5-gal.  kegs . per  keg  2.25 
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Pickled  Beef  Salad,  in  glass . per  doz.  1 .10 

“  Tripe,  “  “  1.10 

“  Ox  Heart,  “  “  j.io 

“  Pig’s  Feet,  ••  “  1.10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  paU  .  50 

'*  10-lb.  “  .  “  1. 00 

POTATO  CHIPS. 

i-Ib.  packages,  barrels,  25  lbs . z8J4 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  "  Tip-Top  ”  ; —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4.00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages . . .  4.00 

I-X-L,  40  is.  White  Rice .  2 . 75 

PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . 92% 

Medium,  2  doz .  z.45 

Large,  1  doz .  2.75 

Peanntene,  No.  a  jai»,  a  doz .  z  .85 

Peanutene,  No.  4  jam,  4  doz . 92 54 

PICKLES. 

45  gal-,  1200s . per  bbl.  9.30 

45gal.,iooos . per  bbl.  8.95 

William  Bros.,  16  gal.,  800s .  6  10 

"  '*  16  “  600s .  5.25 

10-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  z,  5  gal.  kegs .  1.95 

Chow  Chow,  No.  2,  5  gallons . _....  2,75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros.—  per  Doz. 

Wilco  Onions,  5  gals .  3  2e 

No.  8,  Sour  Gherkins,  2  doz . . 

No.  8,  Sweet  Gherkins,  a  doz . 00 

No.  8,  Sour  Mixed,  2  doz . . 

No.  8,  Sour,  assorted,  2  doz . . 

No.  8,  Chow-Chow,  2  doz . go 

No.  8,  Onions,  2  doz . . 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3 . 30 

Mixed,  less  quantity .  3  ’ 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity .  ■>  20 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  x  doz.  z  doz.  U  doz. 

54  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 
3*5  SJO  4*7®  8.35  7.20 
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wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1. ao  2.30  5.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper — Mango — 

Glass,  per  case  01 — 

2  doz.  2  doz.  1  doz.  1  doz,  54  doz, 

54  Pints.  Pints.  Qts.  54  Gal.  1  Gal. 

4.00  7.00  6.00  11. 00  10.20 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit,  Per  Gal. 

1.70  3.30  8.00  1.50 

VINEGAR. 

Duffy’s: —  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson's  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 09 

“  “  Extra  Strength . 15 

Crosse  &  Blackwell’s . ser  doz.  a  .00 

PROVISIONS. 

Hams,  Skinback,  18—20  lbs . 1154 

“  14-16  lbs . ioj4 

“  10-12  lbs . . . 1 1 54 

Picnics,  6-8  lbs . ,0854 

N.  V.  Shoulders,  10-12  lbs...  eeooeooeeeeoeeeeeeeeeeeee  •  IO 

Dried  Beef,  sets  (city  smoked)- . - . 17 

“  Tenders  and  Knocks . 17 

“  Flats . 15 

"  Air  Dried,  sets . 21 

“  “  Tenders  and  Knucks..  .21 

Jersey  Pork,  Butt. . - . per  bbl.  16  oe 

“  Family .  19  00 

Breakfast  Bacon,  rib  in . . . 11 

“  boneless .  •  1*54 

S.  P.  Bellies,  14-15  lbs . 0954 

Bologna,  23-lb.  boxes . 08 

Boiled  Boneless  Ham . . . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  doz.  9.00 

Cooked  Compressed  Ham,  25-Ib.  boxes .  . io)4 

Covered  Hams,  54 -cent  extra;  Covered  Shonlders, 
Picnics  and  Bacon,  54 -cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 13 

“  ’’  large . 13 

“  “  medium . 13 

“  “  small . .13 

"  Breakfast  Bacon . 12 

“  “  boneless . 14 

Beef,  alr-drled,  regular  sets . 20 

“  “  Insides  and  knuckles. . . 22 

Ham  Bologna . . 

Beef  .................... ........ ... ...... ......  .zz 

Boiled  Hams .  .20 

Beef  Tongues . . . per  doz.  9.00-11.00 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . .  ,  13 

Premium  brand  Hams,  12  lb . 13 

Premium  brand  Hams,  14  lb . 13 

Premium  brand  Hams,  16  lb . 13 

Premium  brand  Hams,  18  lb . 13 

Premium  brand  skinned  Hams,  x8-*o  lb . 13 

Premium  brand  boiled  Hams, skinned, CatleM  .22 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  insides . 23 

Premium  brand  Beef  Tongues,  short  cut . 18 

Winchester  brand  skinned  Hams,  all  aver . xs 

Winchester  brand  Picnics . 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tabs.  50  and  60  lb.  cans.. 

10-lb.  Tin  Pslis,  60  lbs . . 

5  “  “  . 

3  “  " 


*0 

Pure 

Lard. 

Compoun 

Lard. 

“9  v< 

7% 

°9  Vt 

b 

10  >4 

854 

iojs 

854 

io}4 

9 

£>954 

John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces., 

“  “  tubs . 10 

"  “  3,  s  and  ie-lb.  cans.  .11 

Swift  &  Ce. — 

Premium  brand,  tierces . 10% 

Silver  Leaf  brand,  tierces . cg% 

Jewel,  compound,  tierces . ob*4 

Cetesuet  tierces . 08  }i 

DRESSED  MEATS. 

City  Dressed  Beef—  Per  lb 

Choiee,  native . 1054 -.11 

Common  to  fair,  native . .  .00  - .  eg  54 

Western  Dressed  Beef— 

Choice,  native  cattle . 

Common  to  fair  “  . 

City  Dressed  Veal — 

Prime . . 

Good  to  choice . . . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . . 

“  180  lbs . 

"  160  lbs . . . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  cnlla_ . . . 

Sheep,  choice . . . .  .11 

“  medium  . . _  .10 


. ioj4  11 

. . 09  -.0954 

..........  -.11 

.  -c9 


-.08 

-.08 

-.08 

-,c8 

-.08 

•>3 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . . . 90-1.00 

Cow  Tongues . . . 75-1.00 


Almost  every  grocer  sells  loose 
pickles  or  loose  olives.  Usually  they’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-iar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 

THE 

WELLES  &  DAVIS  MFG.  GO. 

WYALUSING,  PA. 


OURER3  OK  HON  K  Y  -  O  U  R  K  BRA.ND 

Beef,  Beef  Tongueg,  vj  /E  w  Pure  Kettle-rendered 

Breakfast  Bacon, etc.  JT1  /V  IV1  O  LARD  a  Specialty 

BOILED  HAMS  A.IND  BLEB  TONGUES 
XXX  AND  SUPERIOR  Nil  NCR  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOOD8 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


Look 

At 

It 

and 

Taste 

It 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oh  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 


NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 
t  ■ 
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Calf  Heads,  scalded . 50- .75 

Sweetbreads,  veal . per  pair  .6c*-. 90 

“  beef . per  aox.  x.oo 

Calf  Livers . per  lb.  .so-.  25 

Beef  Kidneys . per  dos.  x  .00 

Beef  Livers . . .  .c6 

Ox  Tails . . . per  doz.  50-.65 

Hearts,  beef. . per  lb.  ,03-.  05 

Rolls,  beef . . .  .ia 

Tenderloin,  beef,  western .  .  x8 

Fresh  Pork,  loins,  dty . . . .  10 

“  “  western .  .10 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

FRBSH  KILLID. 

Turkeys —  Per  lb. 

Western,  Y  H.,  8  to  10  lbs . 20  -.22 

*#  Y.  T.,  15  to  17  lbs . so  -.22 

Old  hens  and  *oms . 19  -,21 

Common  to  Good . 15  -,i6 

Broilers — 

Philadelphia,  rresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 40  -.50 

Philadelphia,  fresh  killed,  to  4  lbs 

to  pair  . . 40  -.co 

Philadelphia,  fresh  killed,  3  to  3^  lbs. 

to  pair,  fancy . 40  -.50 

Western,  4  to  4%  lbs.  to  pair,  fancy  ...  .22  -.24 

"  3  10  3 %  lbs.  to  pair,  fancy  ...  .22  -.24 

“  fair  to  good . 17  -.20 

Fowls — 

Western,  fancy . 14  -.15 

Heavy  Roasters,  4  to  5  lbs . x*  -.22 

Fair  to  good. . 17  -.18 

Old  cocks . .  -.ix 

Western  capons,  fancy . 

"  “  small . „ 

Souabs—  Per  doz. 

Prime  large,  ancy .  3.50-4.00 

Mixed .  3.00-3.50 

Dark .  1.50-2.00 

LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  to  2  lbs . 25  -.28 

Large  Springers . ly  -  21 

Fowls . .13^  ,t4J£ 

Roosters  . . . . . . .  -.10 

Ducks  . .  -.12 


POULTRY  SEASONING. 

Bell’sSplced  Seasoning — 

Small  or  No.  i,  2  dot.  In  case . per  dos.  85 

1  "  .  "  .85 

Large  or  No.  a,  1  “  .  "  1.40 

r-lb.  cans,  1  dos.  In  case . ..per  case  4  00 

*-lb.  “  %  "  .. .  “  3.75 

3'lb-  "  5  "  . .  "  5  40 

5-lb  "  %  •'  . .  ••  8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4 . 50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  dor . doi.  .75 

Spring  Garden,  fancy,  No.  3,  2  doi . doi  .70 

Compass,  No.  3,  cans,  2  doi . 6j% 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  SUe,  2  doi.  In  cate,  %  lb. .per  doi.  1 .00 
No.  1,  round  conical,  with  key,  1  doi.  “  2.35 

No.  2,  "  “  1  "  “  4.25 

No.  3,  «  «  H  “  “  6  50 

No.  4,  *<  "  %  «  ••  8. 50 

P.  F.  Sauce,  2  dot.,  No.  1 .  “  1.50 

Mmore’i  Genuine  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  case  ot  a  doi . „ .  2,00 

.  2.25 

.  4°o 

.  3«5 

.  3.85 


1 -lb.  cam, 
a-lb.  « 

3- lb.  “ 

4- lb.  '* 


S" 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars.... . 97% 

No.  5,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 92^ 

Schimmel's,  No.  10,  tumblers . 88 

National,  No.  10,  tumblers . yy% 

National,  No.  6,  tumblers . 55 

Preserves —  Per  lb. 

Schimmel's,  pure,  >o-ib.  pails . X3J4 

Southwark,  30-lb.  paiis . 

Southwark,  4^-lb.  toy  pails,  %  dos .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  22,  jars . 97^ 

Apple,  Southwark.  No.  3,  tins .  1 . 15 

Apple,  No.  5,  toy  pails .  a. 80 

Apple ,  30-lb .  pails . per  pail  1 . 1 5 

Apple,  »o-lb.  crocks . -..per  lb.  .07^ 

Apple,  Schimmel's,  30-lb.  pads . per  lb.  .06 

Prune,  30-lb.  pails . -....por  lb.  .07# 

Jams —  Per  doz. 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported .  1.83^ 

Schimmel’s,  pure .  1 . 80 

Warrock’s  Guava  Jelly —  Per  doz. 

1 -lb.  tumblers . 4.00 

fc-lb.  “  .  a. a5 
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Curtice  Bros.  Preserves —  Per  Do* 

Chorries,  iars.M . - . .  4.85 

Strawberries,  r‘  .. . .  4. 60 

Raspberries,  “  „ . .. . .  4  60 

Apricots,  “  peeled .  4.85 

Pineapple,  u  . . . . ....  4.60 


DRUQ8. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  xoc.sz.  25c.  sz. 

Essence  Peppermint .  o  85 

Castor  Oil . 45  .85 

Swej^Qil . .40  .85 

Spin?*  Nitre . 45  85 

Spirits  Camphor .  85 

Spirits  Painters' Commercial..^.  .45  .85 

Paregoric . 45  [85 

Glycerine .  45  [85 

Syrup  Squills . 45  ^85 

Syrup  Rhubarb .  .45  .85 

Syrup  Ipecac . 45  .85 

Turlington  Balsam . 45  .85 

Golden  Tincture . 45  .85 

Tincture  Arnica . 45  .85 

Balsam  de  Malta . 45  .85 

Batemsn  Drops,  rd  bots . 45  .85 

Godfrey’s  Cordial,  rd  hots . 45  .85 

Turpentine . 45  .85 

Machine  Oil . 45  .85 

Laudanum,  15c. -size . per  doz.. 

Laudanum,  25c. -size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted 

Alum . . . . per  lb.  .03 

20  Mule-Team  Pure  Borax,  x-lb.,  s4-lb.  per  ca.  a  .40 


90 


'  ••••*••.••••*••»  1 


X-ib 

“  *'  “  *-lb.. 

Anker’s  Beef  " 

Borax,  Powdered,  bulk . . . per  lb. 

"  Lump,  bulk .  •* 

Butter  Color,  W.  &  R._ . per  doi. 

Blueatone,  bulk . per  lb. 

Copperas . per  lb 


60 

80 

3.00 

,08 

.08 

2.00 

.08 

01 X 
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Camphor,  | 


...per  doi. 


_ per  lb. 

...per  lb. 


gum,  1-01.  blocks . ... 

Flakes,  250  bbls  . . 

**  “  less  quantity ..... 

“  Tar  Balls,  bbls.,  250  lbs, 

"  “  lets  quantity . 

Castoria,  Fletcher's  . . . . 

"  Pitcher's. . . 

Carbonate  of  Ammnaia, . . .... 

Epsom  Salts . . . . 

Glauber  Salta— . . 

Glue,  ordinary . . . . 

Clue,  white . . . . . . . . . . 

Glue . . . .  « 

Goff’s  Cough  Syrup,  25c.  site _ per  dos. 

Goff'*  Herb  Bitter*,  25c.  sixe.. ..........  “ 

Goff’s  Oil  Liniment,  25c.  sis* .  “ 

Goff '1  Saraaparffla,  50c.  rite. ........ ....per  dos. 

Goff's  Worm  Syrup,  ijc.  siie . .  “ 

Goff  '■  Horae  and  Cattle  Pwd.,  15c. rise  “ 
Goff’s  Dyspepsia  Tablets,  10c.  siie...  “ 

Gum  Arabic . . . . per  lb. 

Haarlem  OU . . per  dot. 

Licorice,  P.  &  S.,  JO.  itick.  Imported.  " 

“  M  &  R .  j-tb.  Doiea.. . per  lb. 

‘  “  Losenges,  j-lb.  boxes,  “ 

"  Y.fcS.,  "  j-lb.  glass  front,  “ 

“  j-lb.  bx.,4'«,  6’»,  8't,  r*’s,  i6’s,  “ 

"  Root . .  “ 

Putty,  *5-lb.  cans . . . . . per  100  lbs. 

“  50-lb.  cans . . 

Petroleum  Jelly,  screw  top,  j-c.  rise_.  “ 

«*  «  lo.c.  "  _  “ 


•8j 

•  02  U 

.01X 

•0»X 

2. 80 
** 

.  II 
.02 

•  o.X 

-09* 

.20 

•  II 
*•75 
*  75 
*•75 
350 
X  .20 
1.20 

•75 

•  5® 

•  4® 

•  3« 

•  •7 

•  *4 

•  ti 
1 .60 
*• 55 

•35 

•75 


Paris  Green,  100-115-lb.  kegs . per  lb.  s8){ 

“  U-lb.  packages . „.  ••  .js 

“  8 -lb.  “  . .  ••  .31 

i-lb.  •«  _  *•  .30 

iamalca  Ginger,  Hires',  flasks.. per  dos.  .90 

lorin . . . per  lb.  .04 

Saltpetre,  crystal,  barrels,  about  350  lbs.  "  .06 

“  granulated,  kegs,  1  joo  ‘  “  *4 

Sulphur,  Flour,  175-tb.  banal*.  .  ..per  too  lb*.  *  55 

”  xoo-lb.  bags . . .  s.sj 

“  lees  quantity . . . .  .oj% 

Venetian  Rad . . . ..... _ .........  per  lb.  .ei 

Whiting  . . . . ..... .  "  .oa 

Husband’ t  Magnesia.... . . . per  dos.  a  .*5 

Bull's  Cough  Syrup- . „....  "  1  90 

Roach  Powder,  Omega,  4-01.  cam . So 

“  "  . . . per  gross  9.00 

Roacbsault,  10c. -size,  1  doi . per  doi.  .to 

Iron  Glue,  McCormick  &  Co's : — 

No.  5  *-•■**■**•*••••••-*.■■■•.. *....•••••••«••.•*.••••••••  *4d 

No.  zo .................................... .. ...... ... ..  SM.  .75 

Tubo  V . . . . . . . .  .75 

McCormick  &  Co  ,  Bee  Brand —  Per  doi 

Insect  Powder . . . .  .80 

Root  Beer . . . . . . . 80 

Talcum  Powder . „.... . 80 

Triangular  Quinine . . . . . .........  .80 

Quinine  Capsules . ..„ . 75 


MORGAN  Sz  CORNELL 


211  DUANE  ST. 

NEW  YORK 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TROEMNER’S  SCALES 

and  the 

“STAR  COFFEE  MILLS 
Electric  Coffee  Mills 
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W  F.  Young's  Veterinary  Roan  din,  whole¬ 
sale  prices —  Per  do*. 

Absorbine . 1S.00 

Abeorbine  Jr.  (Mankind) . . . 9.00 

Young's  Kidney  and  Narva  Powder* — .  a. 00 

Tarotcmn,  small  can.... . 6.00 

Tarolaum,  large  can...., .  16.00 

Young's  rattening  and  Condition  Drop* .  4.00 

Young’s  Colic  and  Indigestion  Cure... .  4.00 

Less  s  par  cant,  cash  10  day*.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Acid  Phosphate,  Honfcrd't._. . per  dos.  4.1$ 

Bath  Brick,  bo*  *s  bricks . par  box  .60 

Sealing  Wax.„ . . . —  “  .03 

Silver  Sand... . . . par  bbl.  1 . sg 

Tar,  pints . . . per  dos.  .75 

“  quart* . - .  “  s.oo 

"  gallons . ........  each  .30 

'•  V4  barrels .  “  3-go 

"  barrels .  "  6.00 

McCormick  ft  Co. — 

Jockey  Animal  Food,  3  dos.  t-lb.  package* 

and  premiums . per  case  3 .  yg 

IT.  S,  Nerve  and  Bone  Liniment,  sgc.  rise...  *.00 

McCord's  Magic  Medicine,  sgc.  rise .  *.00 

50c.  itn. ..........  4,00 

McCormick’s  Tasteless  Chili  Tonic,  sgc.  sire  s.oo 

goc.sis*  4.00 

McCormick's  Watermelon  Syrup,  50c.  sise..  4.00 
Wondorcure  Headache  Powders,  10c.  slaa...  .la 


EXTRACTS  AMD  ESSENCES 
McCormick  &  Co.,  Bee  Brand —  Per  dos. 

Vanilla,  Rees,  Pistachio . roc.  sise  .Sg 

sgc.  sise  s.oo 
age.  sise  s.7g 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

tec.  sise  .80 
sgc.  sise  1.75 
sgc.  sise  s.oo 

Sauer’s  Flavoring  Extracts: — 

No.  1,  Leman  and  Vanilla . per  dos.  .4g 

No.  *,  Vanilla  and  Rose. .  “  .90 

No.  s,  Lemon  and  assorted . '  “  .85 

No.  4,  “  "  .  '*  s  .00 

No.  4,  Vanilla .  “  *.*5 

Assorted  cases.  Nos.  1  and  s .  10.80 

“  Nos.  1,  a  and  4 .  11.80 


-iO- 

Bulk.  Pta.  Qts.  X-Oal. 

XXX  Vanilla . .  s.go  3.00  6.00 

XX  Vanilla. - -  s.*g  *.go  g  oo 

X  Van  Ola. . . . —  s.oo  *-00  4.00 

Lemon,  Ginger,  Wta- 
ter  green,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  s.oo  l.io  3.00 

Peach,  Ro*e,  Apricot, 

Violet . . .  1. go  s.yg  g.go 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Ptstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Frait .  s.ag  *.*g  4.00 

*  ••*••  *****  ***#•*  ******  •••••• 

Ext.  Vaniha,  Kitchen  Queen,  No.  sg,  per  dos. 

“  «  ■«  «  No.  sX,  “ 

«  ••  "  •«  No.  X,  “ 

Lemon,  «  “  No.  sg.  “ 

■<  «•  «  No.  sX,  " 

.<  .<  .<  »  no.  X,  " 

Ingersoll’s  Flavoring  Extract*  1— 

High  Grad*  Vanilla  •••••••••*•• *•••••••••  per  dos. 

“  Lemon. .  “ 

Select  Vanilla . . .  " 

**  Lemon  .......... ..................... 

“  assortod.. .......... 

“  small  sise..... 


Gal. 
ss.oe 
so.  00 
8.00 


6.00 

10.00 


rse 

7.00 
1 .00 
.80 
.45 

\*E 

•45 

*•75 
I -75 
■  *5 

•  8g 

•  IS 
■45 


LIQUID  RBNBBT  AND  TABLETS 

Blair’s  Liquid  Rennet  .—.per  dos.  1. 

Hansen’s  Junket  Tablets,  t  dos.,  per  don.  -73 

Blair’s  Rennet  Tablet*,  3  don.,  per  don.  .75 

Union  Tablets,  I  do*.,  gc  . . —  .45 


Corson’s  Cham; 


■pagae. 

Dry  Hard..., 


CIDER. 

Per  gal 

. il 

. 20 

Bottled  Cider—  Per  case 

Duffy’s  184*  Apple  Juice,  1  dos.  quarts .  3.50 

“  “  2  dos.  pint* .  4.00 

Anchor  Brand  Golden  Russet,  1  dos.  quarts  3. 75 
“  “  *  dos.  pints .  4 .25 


-il- 

M*tt  >  Brand  Golden  Russet,  s  dos  quarts.. 

**  “  a  do*,  pints... 


3-75 
4. *5 


CHEWING  GUM. 

Adams',  counter  jars,  100  g-eent  packages .  1.75 

"  boxes,  20  packages.. . 55 

Goa  Whlss,  7s  packs  .  .47 

Flow’s  Chiclets.  2  lb*.,  bulk . .  s.sg 

Fulver’s,  20  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes . .  0.75 


RICE. 

P*r  lb. 

Qu**n  Quality,  extra  fancy,  i-lb.  pockets . 07 

•«  “  3-lb.  “  . 06* 

Coronet,  choice,  t-)b.  pockets . 06 

"  “  3-lb.  “  . . . oj  H 

Imperial,  fancy  Japan,  i-lb.  pocket* . c6 

”«  3-lb.  •'  . 05  H 

Pearl  Head,  g-lb.  cotton  sacks .  osH 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 07 

Fancy  Head,  100-ib.  bags . . . 06 

Choice,  100-lb.  bag* . 05 

Prime,  100-lb.  bags . 04 

^  £*ncy,  100-lb.  bag* . — . osX 

Choice,  see-lb.  bags . 05)4 


SALT. 

WORCESTER  SALT. 

Worcester,  bbls.,  eontaln  *8*  lb*„ . —  s.50 

“  “  60 bags,  g  lbs.,  Urn...  4.00 

"  ••  ss  "  14  “  ...  3.73 

“  '•  30  "  *0  “  ...  3-75 

”  ssg  “  *x  “  ...  4  00 

Worcester,  Irish  Linen,  bags,  sgo  lbs .  s . go 

“  '  gfi  “ . 65 

«  •«  s8  “ . 35 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl.~ .  3.00 

“  Pretsel,  bbls.  contain  280  lbs .  2.40 

"  “  sacks,  180  lbs .  i.gg 

"  Cheese,  bbls.  contain  280  lbs. .  1.40 

Ivory  Salt,  dime  sise,  36  wooden  boxes  to  case  2. 20 

New  Ivory  Salt,  24  large  cartons  to  case .  1 .50 

Silver  Springs,  quick  free  ring  Ice  cream  salt, 

30  In  barrel . per  bbl.  t .  60 

Less  than  g  bbls,  the  list  net;  5  to  9  bbls.,  g  per 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


Worcester  Backing  Salt,  70-lb.  cotton  bags- 
“  “  «  140-lb.  “ 

Agricultural  Salt,  soo-lb.  burlaps . 


.40 

■75 

.60 


SALAD  DRESSING. 

Campbell’s,  small,  pat.  cap,  s  doi . doi. 

Durkee’s,  large,  1  dos . per  dos. 

' 1  small,  •  dos .  “ 

Schlmmel’s,  small,  a  dos . —...—.per  dos. 

My  Wife's,  large,  1  dos . 

My  Wife's,  small,  2  dos . 

Snider’s  Salad  Dressing : — 

Pints,  1  dos . per  dos. 

%  pints,  2  dos . . .  " 

Luncheon,  3  dos .  “ 

Gallons,  6  jugs  In  crate- . per  jng 


•  *7X 
4.00 

e.40 

•«7H 

2.30 

*.43 

1.4* 
140 
■9» 
1. ig 


SAL  SODA. 

Bbls.,  37s  lbs . . . per  *00  .65 

Kegs,  170  lbs . per  100  .82)4 

boxes,  balk  or  granulated  . . (2 


SAUCES. 

Lea  ft  Perrins'  Worcestershire,  large..  “  7.  ;e 

“  middle  11  4.  go 

'•  “  small..  •'  s.go 

Worcester  Sauce,  Campbell's,  No.  8,  e  dos...  .77S 

North  of  England  Sauce,  No.  8,  dor . 77)4 

Chef  Sauce,  2  dor.,  doz . . 

Snider’s  Chill  Sauce ; — 

Pints,  1  dos . per  dos.  1.4* 

%  pints,  2  dos . "  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 

Snider’s  Oyster  Cocktail  Sauce : — 

Pints,  2  dos . per  dos.  *.4* 

J4  pints,  2  dos . “  1.40 

Gallons,  6  jngs  In  crate . per  jug  s  .00 


— —— — — hb^m— —— ■— a— n— 1 — smmm  MWMMMW8WBfMBMBBB88MWiin*i*iiB»n*iu  nwtrnimrv-  ww  ft— w— mg*aag*«a*aa*— 

€SThe  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


BORDEN’S 

Peerless  Brand 

Evaporated 


Milk 


AN  UNSWEETENED  CONDENSED  MILK 

Made  by  the  Originators  of  Condensed  Milk,  who  for  50  Years  have  devoted  all  their  Energies  to  the 
Production  of  the  Highest  Quality  Sanitary  Milk,  in  which  Oail  Borden  was  The  Pioneer. 

A  Point  off  Interest  to  Jobber,  Retailer  and  Consumer 

BORDEN'S  CONDENSED  MILK  CO. 

EST.  18ST  "LEADERS  OF  QUALITY”  NEW  YORK 
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CUuuuTf ,buih.6o-lb  1,75 

CMwrif.H . .  .  ia 

CoImry...__ .  09 

Cortxndxi.blexchek  os 

Flmt. . 05 

Hemp,  buih.oolbi.  1.(0 


SEEDS. 


Musterd,  Brows.,. 

Mustard,  Yollow.. 

Rape,  par  lb . 

p»ppy,  P«r  lb . 

Snnnower,  par  lb.. 


SODA. 

Bi-Carb.,  no  lbs.,  kegs . per  lb. 

Bi-Carb.,  bulk,  os-lb.  boxes .  " 

Babbitt’s  Soda,  lb.  pkgs.,  25  lbs .  “ 

Arts  «  ttammar  od.,  ^t  s,  3b  lba..„ . par  lb. 


Salaratui,  Babbitt 


“  ’  lbs.,’  36  "  ....... 

“  E,K,361bi.... 

fabtT,  M'a,  15-lb.br 


-•7* 

•07 

ojX 

.10 

•iX 


■  or% 

•03 

■°stt 

•  05« 

.04X 

•»5X 

••5X 


Solarina  Bar  Polish— 

No.  13,  i-)b.  pasteboard  boaes,  3  dot.  la 
casa,  jo  lba . per  gross  it 


SOFT  DRINKS.  p.rdoa. 

RootBeor  Extract,  Hires’,  a  dot .  1.50 

Hires’  Root  Bear,  Carbonated,  a  das . 87 44 

n. - ~-v - -  ..  .I7J< 

4-5° 
4'7S 


Hires  Glngor  Ale,  Carbonated,  2  da 
Welchs  Grape  Juice,  case  quarts,  1 1 
“  "  Plata,  idi 

::  ::  ::  x-p^.. 


6.00 
8.00 
7. SO 


Hires’  Glngor  Ale,  Carbonated,  2  das 

,  1  dos . 

■  dos . 

Is,  3  dos . 

8  dos. . 

lions,  1  dos..., 

. - is,  6  gal. 

5  per  cant,  discount  on  3  case  lots. 

Clicquot  Club  Co. Per  case 

Ginger  Ala,  extra  dry,  plats,  2  dor .  2 . 10 

Sarsaparilla,  extra  quality,  pints,  1  dor .  s  .10 

Blood  Orange,  extra  quality,  pints,  s  doz...  s.io 

Birch  Bear,  extra  quality,  pints,  2  doz .  a. to 

Lemon  Soda,  extra  quality,  1  doz .  2.10 

Rest  Bear,  extra  quality,  pints,  a  doz . .  2  .  to 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  U  gross .  2.50 

H  gross  0,30 

. per  dos.  .72 

. per  gross,  16.30 

. per  dos.  1.43 

...per  gross, 

_ _ per  doz. 

. per  doz. 


- - 1  74  ••  voa.Msaatai 

Bon  Ami,  10-cent  size . 

Electro  Silicon,  1  doz . 

Puts  Liquid,  large,  3  dos 
Puts  Liquid,  large,  3  doz. 

Puts  Liquid,  small . 

Puts  Liquid,  small 
Pntz  Paste 


SOAP — Laundry. 

Acme . . . 

Aoora . 

American. . — . ... . „ . 

5®e  . . — . 

Best,  Babbitt . . . . . . . . 

Babbitt's  New  York  City . . . 

Bonzlnc-ated . . . 

Big  Master . 

Brown . 

Borax,  Dreydoppel . 

"  Pearl  Young  ft  Co . . . 

"  Day  &  Frick,  Norelty . . 

"  Handsome . 

"  Earenson,  large . . . 

“  .  . . . 

Klrkman’s . 

“  Rad  Seal . 

"  Swift’s . 

Circa  . 7 . . 

COttOll  OH . aaaaaaaa . 

Coal  Oil  Johnny . I’.'.'.'.' 

Cygnet . 

Dobbins’  Electric . 

Dewey . 

Fairy . . . 

Fels-Naptha. . 

Fire-case  lots  freight  prepaid. . 

German  Family . 

Good  Morning  . . 

Clyoerlne  Tar . . . 

Gloss . 

Grand  Pa’s . 


..iso 

..iso 
..100 
..  7s 
..100 
.100 
..  60 

,.IOO 

•  70 

.  60 

•  40 
.  40 

s 


Irory . 


7.00 

.60 

•SS 


Pntz  Paste,  large . 1 

Solartne  White  Liquid  Metal  Polish— 

No.  0,  sixth-pint  cans . per  gross  9 .00 

No.  1,  half-pint  cans .  “  18.00 

No  2,  pint  cans .  •«  32.00 

No.  3,  quart  cans . per  doz.  4 . 50 

No.  4,  half-gallon  cans .  “  7.50 

No.  3,  gallon  cans .  “  13.30 


Lenox . . 

Life  Buoy . 

Lautz's  Naphtha . 

Magic  Cleaner . 

Marseilles,  laundry  size  . 

3-cent  size..., 

"  toilet  slse . 

Mayer’s . 

it 

Miner's 

Naphtha,  Swift's . 

Naptha,  P.  ft  G . . 

Octagon . 

Old  Mill . 

Ozone . 


Bars.  5  baa. 
3-50 
*•45 
*«5 
s.8o 
3.90 
3-45 
*•95 
4.>o 
s.90 
a. 40 
a  .60 
a  .80 
a.  80 

l-w 

4.75 
3-75 

3.80 

3  »S 
4.00 
3-50 

5.80 
3-57K 
4.00 
4*5 
a. 15 

4.00 
4.00 
3-95 

4  r 

3.85 
3-  75 
3. jo 
3*5 
3  80 
7.00 
4.00 
3*5 
a.  00 
4.00 

3.80 
300 
5-8o 
4.00 
4.00 
3.80 
1.90 

75 
75 
00 
90 
30 
75 


. zoo 

. zoo 

. zoo 

......100 

. zoo 

..—.zoo 

. zoo 

. zoo 

. zoo 

. 100 

. 100 

. 100 

. zoo 

. zoo 

. zoo 

. . zoo 

. . zoo 

I . zoo 

......  50 

. zoo 

. zoo 

. 100 

. zoo 

. 50 

. zoo 

. zoo 

. zoo 

. 100 

. zoo 

. zoo 

. zoo 

. 50 

. zoo 

S...ZOO 

. zoo 

. zoo 

....zoo 
. zoo 


Olelno,  Conway's . . 

;;  Go*den._. . . 

««  Kirk's**3*  ********** . . 

M  Philadelphia*,'  60  blocks 
“  7s  blocks 

“  Peansylranls . . . 

“  Preceer  ft  Gambia. _ 

"  Yeung' a  But  .... 

Prlds,  Swift's.. . 

Polo . . . 

Quaker  City,  boaes . 

“  tubs . 

Sunlight,  oral . . 

twin  ban . . 

Santa  Clans.. . . 

Saratoga . 

Star . 

Sunny  Monday . 

White  Cloud . 

Wool  Soap,  large . 

Wool  Soap,  small 


TOILET  SOAPB. 

Buttermilk  Cesme . . 

Buttermilk  Cosmo . 

Buttermilk,  Swift’s.... . . 

Castile,  imported,  Conti . . 

Castile,  Conti,  original  boxes.. 

Cutaneous,  Dr.  Rsub’s.. . 

Elderflower,  large  oaks . 

Fleur-de-Us . . . 

Fleur-de-lis . ™ 

Hearts  and  Flowers . 

Maxine  Elliot . gross 

Oatmeal,  3  cakes  la  box . ......gross 

Ollye  Oil  Castile,  white,  green  or  mottled,  9 

5d-lb.  bars  te  boa . . . [k 

Turkish  Bath . do*.' 

Sweetheart,  30  cakea . box 

Witch  Hasel,  3  cakes,  %  gross . gTOss 

Witch  Hasel,  Swift’s . gross 


. doc. 

. grosz 

. lb. 

. lb. 

. doz. 

. . grots 

. grots 

. . doz. 

gross 


6.50 

.60 

4-os 

•«3X 

.70 
4- 4« 
4-5« 
•45 
10.13 
8.10 
2.  63 

•»9 

•4® 

1  -75 
3  »S 
4-05 


SCOURING  SOAP. 

Day  ft  Frick’.  Flint,  36  burs .  1 .  ,4 

Young’i,  48  ban .  ,  jJ 

Brooks'  Crystal,  100  bars . . .  ,  ,, 

Philadelphia  Standard,  60  ban .  ,  60 

Sapollo,  36  ban . . .  , , ,, 

w  .  .  Hand,  36  ban . . . . . . .  a.s5 

(50  bars  free  and  23  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. . . .  ,.35 


„  ,  SOAP  POWDER.  Per  case 

Pearline,  36  packages .  ,  7Q 

“  n-x  a  *  .  _ 

“  100  “  . 2  7s 


Soapine,  No.  7,  zoo  packs . „ . 

Soapine,  No.  zz,  zoo  packs . * 

Soapine,  No.  ij,  36  packs... . 

baooitrs  Z776  rowdor,  zoo  IF  . ■**“***!* 

Kinola^  zoo  packages . . . 

Gold  Dust,  Falrbaak's,  zoo  zi-tz.  packages  ... 

Naptha  Bon ur,  zoo  package*,  iargo . ,rri..‘~ 

ZOO  5*CODt  . . 

Klrkollna,  white,  14  4-lb.  packs . 

Kirkollne,  White,  zoo  5 -cent  packagea 
Young' 1  Pearl  Borax,  60  i-Ib.  r~rksgw 
Saew  Bey  Walking  Powder,  >4  4S__T.„ _ 

«  ••  ,£  Hi."!™"”' 

Nino  O'clock  Toa,  zoo  parkigot 

I-V  Wa^blnj  T.bi.^  3  do,  _ . — p^'do.! 

5wift  ■  W ashing  Powder,  ioe  ss . 

Swift’s  Washing  Pewder,  24  4a . 

Pennywash,  1  gross  and  144-1  cent  cakes  free.. 

Powerine.  100  packages . 

Old  Dutch  Cleanser,  48  packages . 


37X 

•9* 

4*X 

■3* 

»S 


4J0 

4-7* 
3*75 
3-57X 
3-50 
3-55 
4.00 
4.0a 
4.00 
3>1 
•43 
3  *5 
3  *5 
re. 23 

3  73 
3  »5 


SPECIALTIES. 

Anker’s  Bonllllon  Cnpouleo _ _ 


l.oo 


15 

»x 


.it 

•I3X 
.28 
.20 
.21 
.  l6 

•»3 

•14 


PURE  GROUND  SPICB8. 

Bbls.  Boxs. 

,  High  Grade . 

Black,  Low  Giade . 

White,  High  Grade . 

White  Low  Grade .  . . 

Red,  High  Grade .  . . 

Red,  Low  Grade . 

Cinnamon — 

High  Grade . . . .  .22 

Low  Grade . . 

Cloves — 

High  Grade . 23 

Low  Grade . ,r 

Allspice — 

High  Grade . .  .isU 

Ginger — 

High  Grade . .5X 

Low  Grade  .zs 

Mace — 

High  Grade .  . . 

Nutmegs — 

High  Grade . ;. . . 

Mustard — 

Yellow,  High  Grade  . . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14  .x« 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Muatard,  Cloves,  Gin 
ger,  Allspice . |b. 

V  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves  Gin¬ 
ger,  Allspice . lb 

Xlb. 


Cana. 

•  it 

•  I5X 
•3» 
•»3 
•*3 
.18 


»5 

.16 


.34  .2 4 

-19  .11 

•13X  .I5X 


.26X 

•*3 

•7* 


•**X 

•  *5 

.80 


3« 


•34 

■  S2 

•x7 

Per  dos. 


•75 


■40 

•75 


No  Friends  Among  the  Wheelwrights  I  No  Loss  on  Loose  Goods 


I  -1  in  i’  I  . .  1  ^1.  .  -.•■1-r.  .  1.1:.  — •■  •  . ,  mi  nil  1 1  niini il 

^ -r,  „  rr  iTT^jnrr 

r!TrnN.-«m.hJ:i!fovisvv 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery 
wagon ;  it  doesn't  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run- 
ning ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 
Send  for  catalogue. 

FULTON  &  WALKER  CO. 


<Jf  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 


XM  SniRITING  TO  KDiZERTISERS  KINDLY 
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-H- 

Colbmm’s  Philadelphia  Mustard,  D.  S.  F. 

5  cent  tins,  t  and  4  dot . . . per  dot. 

Dime  site,  1  and  4  dot . . . .  " 

V  lb:  net,  tlaa ,  ■  and  4  dot, .  '* 

X  "  a  dot- . _ .  « 

1  “  1  dot. . . .  “ 

*  lb.  cant,  lull  weight  •  eeeeeeeeeee  MtMHiiPW  lb. 

>0  “  “  . - .  “ 

Colman't  Mnatard,  D.  S.  F. 

s-lb,  tin*.  •  •eeeeeeeeeee  eeeeeeeeeee  eeeeeeeeeeaet  per  dot, 

X-Ib.  tint 

•  eeeeeeeee  eeeeeeeeeeeeeeeeeeeeeeeeeee 
|4*lbe  tittSea  eeeeeeeeeee  eeee  eeeeeeeee  eeeeeeeeeee*  ** 

H-lb.  t1tt8ee»«  eeeeeee  eeeeeeeee  eeeeeeeee  «  eeeeeeee 

zt-lb.  keg*  eeee  •••••eeeeeeeeeee*  ••••••••••••  •••••*•••••**•• 


.45 
.85 
1. 00 
1.90 
3*7° 
•»3 
,aa 

g.40 
•  .70 
1. 4* 
.90 
•43 


MUSTARD— Prepared.  Per  dot. 

Campbell’s,  jar,  a  dot . 87^ 

Gulden’!,  No.  6,  with  spoon,  •  dot . 

Gulden’s,  No.  so,  with  spoon,  s  dot . 

Beer  Mug,  fancy,  large  tire,  s  dot . 

Lemonade  Glass  tall,  s  dot . 

Horseradish  and  Mustard,  S  01.,  with  spoon, 

a  dot . 

Milk  Jar,  glass  top,  a  dot . 

Water  Tumblers,  glass,  ro  ot.,  4  dot . 


:!§ 

:64 


90 

85 

37X 


WHOLE  SPICES.  p.r  lb. 

Fcppcr,  Black . .08 

Allspice . - . .07 

Cloves . . . 11% 

Mace . . . - . 48 

Nutmegs,  large . 17 

“  Medium . .14 

Cinnamon  Bark,  China . 13 

“  Canton. . ,ra 

“  Java  Thin  Qulllt,  3-lb.  rolls-  .30 

“  Saigon. . 7, 

Whole  Mixed  Splcea,  bulk,  6-lb.  boxes . n 


CORN  STARCH. 

Davit,  48  3-ceat  packages . . . p*r  ease  1 . 80 

Davit,  36  to-ceot  packages . per  case  a. 70 

Duryea’s,  40-lb.,  i-lb.  packages . 06% 

Niagara,  40-lb.,  r-lb.  **  . . . 04% 

Cream,  48-lb.,  i-lb.  "  .  3.45 

Rlngsford’s.  40-lb.,  I-lb,  "  — . 06% 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07^ 

1  lb.  packages,  20  lb.  boxes- . 07)4 

Bbls,  about  200  lbt . 06% 


LAONDRT  STARCH. 

Gilbert’s  Laundry,  40-lb.  boxes . .03% 

“  Patent  Gloss,  crates,  is  S-lb.  wd.  bxs.  .05# 

“  Linen  Gloss,  3-lb.  cartons . 04% 

Klngtford’s,  Pure,  3-lb.  cartons . 06X 

“  Pure  Gloss,  lb.  packages . 06^ 

“  Silver  Gloss,  12  6-lb.  wd.  bxs...-  .07 % 

Duryea's,  Superior,  3-lb.  cartons . c6% 

“  Satin  Gloss,  lb.  packages . 07% 

"  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxet . 07% 

Niagara,  laundry,  50-lb,  bulk . 03^ 

‘  1  lb.  packages,  48  lbs . 04% 

“  3-lb.  cartons,  48  lbs. .  04  y% 

“  6-lb.  boxet . o5Ji 

Celluloid,  64  10-cent  packages .  4.30 

“  64  5-cent  “  . .  a. 20 

Klastlc,  64  10-cent  packages .  s  .00 

“  64  5-cent  “  .  2.5a 

Dreydoppel’t  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish.  20  cakes . per  box  .50 

Murdoch’s  Starch- 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  .07% 
Velvet  Gloss,  6  lb.  Doxes,  sliding  covers,  is 

boxes  In  crate . 08% 

Velvet  Gloss,  about  aoo  lbs . 07% 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 06% 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs .  3.85 


STOVE  POLISH.  rargro 

Enamellne  Paste,  small,  X  gross .  4.00 

Enameline  Paste,  large,  X  gross .  7.00 

Enameline,  Liquid,  large,  X  gross .  6.65 

Enameline,  Liquid,  small,  X  gross .  4.90 

Electic  Paste,  %  gross  boxes .  4 .  so 

Magic  Paste,  X  gross  boxes .  4.75 

Parlor  Pride,  large  site . per  dor.  .87% 

“  . per  gross  10.25 

“  small  size . perdoz.  .70 

Climax  Enamel  X  gro . per  grosz  9. 40 

Black  Jack,  X  gross,  per  grots .  6.60 

Rising  Son . per  gro.  5.75 

Sun  Paste,  5-cent  tire . . . -  "  4.50 

“  10-cent  stie .  “  7.10 

X-Ray  Stove  Polish — 

5-cent  site,  No.  5,  per  box  of  H  grots . .  r.15 

Per  box  of  %  grots . - . -  a .  50 

14  dosen  to  gross .  5 . 00 

10-cent  site.  No.  10,  per  box  of  X  grots .  2.25 

Per  box  of  %  gross . . .  4.50 

Per  gross. .  g.oo 


F.  F.  Dailey  Co.— 
2-in-i,  smaller  size.... 
a-in- 1,  large  size . 


. per  doz. 


SUNDRIES. 

Bird  Feed- 

Crystal,  40  packs,  round . per  pkge. 

Excelsior,  14  packs . - .  *' 

McAllister,  36  packs .  " 

Rosenstelns,  rib.  pkgs.,  1  dot . per  lb. 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pints,  3  dot... .per  del. 

Red,  quarts,  3  doz .  “ 

Silver,  pints,  3  doz . 

“  quarts,  3  dot .  “ 

Bath  Brick,  25  bricks . per  box 


Toothpicks,  Perfection,  a  doi . 

Royal  Glue,  1  doz. . 

P  mist’s  “  1  «  . . . 

*  l< 

Carpet  Taokt,  Wooden  Keg,  X  grots  case, 

C&rpet  Tacks,  Silver  Steel,  4  ox... 
6  ox . 

(f 

8  ox... . . 

if 

10  ox . 

l< 

X*  ox . 

It 

Matting  Taelu — 

No.  10,  steel . 

No.  12.  steel . 

G.  B. Weiss  &  Son — 

■75 

1-75 


Sole  Leather, No.  1,  .05;  No.  a,  .13;  No.  3,  .at 
Cut  Sole  Leather,  cut  Into  taps.  6  inches  high  1 . 5* 

5%  Inches  high . ' .  1.48 

5  Inches  high .  1.4s 

4X  Inches  high .  1.25 

4  Inches  high .  1 .  x8 

3%  Inches  high .  1.05 

2  Inches  high . 0o 

Fly  Ribbon . per  gross  4.80 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  ro  cartons .  2.20 

Sticktlte  Fly  Paper,  100 . per  case  3.00 

Stlcktite  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  TARN,  Etc. 

Emory  Cotton  Rope,  ao  yds  to  lb . per  lb.  ,ie% 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  dot.  .80 


-SO- 

Cle  veland,  extra  fine  cotton  twine- . per  lb.  .  as 

Orange  Brand,  fine  cotton  twine .  “  .to 

Texas  Medium,  cotton  twine .  “  .16 

Cotton  Candle  Wick .  "  .to 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  "  .15 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5- 

lb.  bunches .  “  .10 

Coarse  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunohos . - . per  lb.  .16 

Best  Jute  Rope,  16  yds.  to  lb .  “  .09 

Best  Jute  Plow  Line,  8  yds.  to  lb .  "  .oy 

Jute  Clotheslines,  90  ft.  to  bank . per  dos.  r  .60 

nte  Clotheslines.  108  ft  to  hank .  “  1.70 


8TRUP  AND  MOLASSES. 

N.  O.  MOLAB8B8. 

Extra  Fancy,  No.  668....„ . . . .  .4s 

Extra  Fancy,  No.  669 . 4a 

Fancy,  No.  670 . 39 

Strictly  Choice,  No.  675 . — .  ,38 

Choice,  No.  664 . 3a 

Black  Strap . it 

B.  H.  F.,  Horse  Food  Molasses.-. . .  .13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dos.  No.  3  screw- 

top  cans,  both  freight  paid. . 33 

Gold  Mine,  In  bbls .  .  30 

Fancy,  No  104 . 

Fancy,  No.  105 . a8 

Choice,  No . 

Prime,  No.  10s . .26 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . *9 

West  India,  choice,  No.  510,  compound . 25 

Porto  Rico,  No.  668 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery.. .  a. 75 

Five  A,  for  confectionery .  s.85 

HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Selser’a,  lunch  bottles,  a  dot . per  dot.  .95 

Selser's,  medium  bottles,  2  doz . per  dos.  1, 35 

8chlmmers,io-  ox.  bottles,  a  dot.  in  cate .  1.45 

“  6-  ox.  «■  **  “ . 95 

REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  dot.  In  barrel . per  dos.  .87% 

t  “  case .  “  ,y0 

Karo,  10  cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz . per  case  a. 30 

Karo,  'o  cent  size,  %  doz .  per  case  2.30 

Lyle’s  Imported,  No.  2  cans,  2  doz. ...per  dot.  1.82% 

Globe,  No.  2%  tins,  2  doz .  “  r.ia% 

Globe,  No.  5  tins,  r  doz .  .  “  2.20 


THAT  PROVE  THEIR  “METAL 


And  Tor  Over  fifty  Years  They  Have  Proven  Their  “  Metal  ” 

Write  for  catalogue  showing  variety  of  designs 


HENRY  TROEMNER,  911  Arch  Street 

PHILADELPHIA,  PA.,  11.  S.  A. 


them. 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 

When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
Our  bins  are  constructed  of  the  heaviest  tin. 


COEFEE  AND  EEA  BINS 
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Banner ,  in  )ajrt,  compound . per  do*,  i  o© 

White  Clover  In  Jan,  compound . „  “  <9>M 

Purina  Pancake  Syrup,  36  pta .  "  a.aj 

“  “  >4  qu .  "  4.00 

*•  '•  leg-gais .  “  7.00 

••  “  6  tab . ....  •'  ib. 00 


MAPLE  SYRUP. 

Golden  Tree  Maple  S)  rap,  dor . 

*  •'  medtam,  do* 

“  “  small,  do*.... 

Vermont  Maple  3ynip,  gal.  tin* . per  gal 

“  “  54-gal.  line . per  dot 

Haaen'a  Maple  Syrup,  qt.  bottles .  " 

“  “  pt.  bottlea .  " 

Towle's  Log  Cabin  “Camp"  Syrup — 


•  *5 
«-45 

•  'o'A 

7  75 

4.00 

Pe'X*. 


Gallon  can*,  6  In  caae .  13.50 

Half-gallon  can a,  1a  In  case .  7.15 

Quart  cans,  *4  In  case .  4 . is54 

Pint  cant,  *4  In  case . . .  a  .30 

Quart  bottlea,  is  In  case . . .  4.30 

Pint  bottlea,  *4  in  case . . .  a. 75 

Jacket  cans . per  gallon  1.00 


CRESCENT  MAPLBINE. 

Par  do*. 

. eeeeee******  3.00 

fO« . - .  5  *5 

VO« . see* . . . . .  Q  •  5° 

1 6-os . . . «... .  18.00 

. an . . . .  35  OO 

Gallons... . each  xi.oo 

OIL  OF  MAPLB1NB.  Per  dos 

I-OS  ......  ..a**..*....... .e.  ...v........  «.*..»  3  •  7® 

1*01 . . . . . . . .  4  *  J® 

4-01 . . . . .  8.»j 

1-01  e ***ee**ae**e**ee**e************eeo**ee*e# a eeoeeeeea eeeeee  15.00 

1  fi  O*  .........................................................  ay ■  00 

S-01 . . .  48.00 

Ulona . each  15. eo 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  do*. 

Little  Gem, parlor,  a  string .  a. 40 

M  U,  No.  6,  split  handles .  a. 45 

Leader,  No.  6,  3  string,  red  bandies. . .  a. 40 

Princess,  No.  4,  fancy  handles .  0.75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . . . 90 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  a. 90 

Handy  Wall  Broom  Rack,  for  is  brooms . go 
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No.  WASHBOARDS.  Per  dos. 

69,  Good  Enough,  double,  spring  protector. ..  3  65 

57,  Peerless,  double  . . . . , . .  3. 75 

80,  Seal  Globe,  double,  swing  protector . .  3  30 

61,  Peerieae,  double,  spring  protector . .  4.45 

110,  Peerless,  single,  spring  protector . .  3.55 

too.  Northern  Queen,  single,  protector  .... .  3.10 

roi,  Tidal  Wave,  single,  protector . .  3.75 

118.  Good  Enough,  single,  protector... .  3.15 

175,  Glass .  3.50 

Murdock .  a.  75 

Celery  City .  3.00 

126,  Single  Ruby .  a.6e 

ia8,  Anchor,  single  head. . . . tag 

130,  Little  Gem,  pall  beard .  1.3s 


BUCKETS,  Per  dos. 

O.  G.,  1  electric  hoops .  s.75 

O.  G.,  3  electric  hoops  ...... . . .  1.90 

Clear,  a  hoop . ... . .... .  1.65 

Clear,  3  hoop . . . .....  1 . 73 

Electric  Cedar,  a  hoop  . . . .  a  .40 

Klsctrlc  Cedar,  3  hoop... . . . .  a  .60 

Pine,  3  gal  vaulted  hoops . a.ae 

Galvanised,  re  quart  . .  a. to 

Galvanised,  14  quart . . .  a.aj 


BUTTER  DISHES. 


No. 

1,  Solid  oval.. 

a,  Solid  oval..... . . 

3,  Solid  oval . . 

5,  Solid  oval . 

1,  Wire  enda..„.. ....... 

a,  Wire  ends . 

3,  Wire  ends . 

5,  Wire  ends . 

Picnic  Plates,  8  Inch... 

Picnic  Plates,  9  Inch .  3.35 

Crates  contain  age  sack. 


Par  M 

I. IS 
»  35 

1.65 

a  oj 
1 .10 

1.30 
1  5° 

1  go 
a.  re 


CLOTHES  PINS. 


5  gross.. 


Per  bo*. 

..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


1 .00 
»-3S 
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brushes. 

No.  SCRUB  BRUSHES. 

as,  White  corner . . . . . 

33,  Medium  alee . . . . . 

37,  Large . . . . 

*3,  Marbl«,  exodhua  ilMM.,nw . 

00,  Whht . . . . . ........ . 

Handy  House . . . 


Per  dos. 
..  .70 

..  .So 


9» 

45 

•4* 


No.  STOVE  BRUSHES.  Per  dos 

*0,  Black  bristle  curved  end,  wood  handle .  .90 

21,  X,  crescent  shape .  1.75 

I,  strap  handle,  grey  fibre .  1  ,ao 

e,  strap  handle,  grey  fibre .  1.65 

6,  all  hair,  extra  quality .  2 . 75 


No.  SHOE  BRUSHES 

o,  Mexican  fibre  . . . . 

1,  Mexican  fibre,  hug* - 

4,  Bristle  outside . . . . . 

g.  All  bristle . . . . 


Pea  dos. 

..  .90 

»  1. 30 

..  1. 85 

~  1-75 


18,  Ail  bristle,  spotted  white.. . . 

. . 

e  a.*} 

e  a  •  80 

No.  WHITEWASH  BRUSHES. 

6,  6  la.,  White  tempi oo_ . . . . . . 

7,  7  In.,  White  tampico . . . . . . 

8,  8  in.,  White  tampico. . . . . 

6.  (  in..  Family,  extra  heavy . 

Per  dos. 
e  .40 

.  .48 

•  *55 

.80 

8,  6  in..  Family,  extra  heavy . 

io,  7  In.,  Family,  extra  heavy.. . 

is,  8  in.,  Family,  extra  heavy _ _ 

6,  g  la..  A.,  hair  bristle. . . . . 

8,  6  In.,  A.,  hair  bristle. . 

•  95 

.  I.XO 

.  x.40 

xo,  7  in.,  A.,  heir  bristle. . 

is,  8  In.,  A.,  hair  bristle . 

6,  5  in.,  Ideal,  ail  bristle,  3  row.... 

. . . . 

.  »-35 

8,  6  la..  Ideal,  all  bristle,  3  row . 

.  a. eg 

No.  DUST  BRUSHES.  Per  dos. 

7X,  Fibre,  wire  drawn . .  90 

si,  All  hair,  wire  drawn .  e.25 

a8,  White,  wire  drawn .  a  .90 

1,  7  In.,  All  hair,  flat  end .  2 .05 

as,  7  In.,  Mixed,  round  end. . .  a.  10 

11X,  7  In.,  All  hair,  round  end. .  a. 35 
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TOBACCOS— PLUG. 

Battle  Ax . . . . . . . . . 

Deer  Skin . _ . . . . . 

Gold  Rope  . . . 

Jolly  Tar  . . . 

Newsboy . . . — . 

Old  Honesty. .................... 

Piper  Heldaick  . . . . 

Spear  Head . . . . 

Standard  Navy . . . 

Toddy . . . . .... . 

Vinco . . . . 

Towa  Talk . . . . . . 


Par  lb. 

•  37 

•  37 

•  5* 

34 


\ 


SMOKING  TOBACCO. 

Briar  Pipe . . . . . ........... 

Duke's  Mlxtt 
Greenback  ..... 

Green  Turtle , 

G.  &  A.  Navy,  3H  ox_ . .... 

Honest . . 

Polar  Bear_ _ 

Ripple . „_.... 

Sensation  . . 

Wlldl 


Pa*  lb 

•  3* 

3 

.a 

•34 

39 


YEAST  CAKES. 

Compressed . . . . par  dos. 

Magic,  i)4  dos.  packages . . . per  box. 

Yeast  Foam,  1  %  dos . ....per  box 


.il 

5* 

I* 


dXxX^i  rXgX^  [)><xXn  dXxXn  i^Xx><^  £><xXji  6><xXn 


All  polish,  there  is  no  clay  or  other 
adulterants  in 

DIXON’S 

POWDERED 

Stove  Polish 

We  are  making  the  new  Dixon  Pow¬ 
dered  Stove  Polish  just  as  if  the  most 
rigid  “  pure  food  ”  la w  had  beeu  applied 
to  it.  Notice  how  light  in  weight  a 
box  of  this  stove  polish  is  compared  to 
its  bulk — graphite,  the  actual  polish¬ 
ing  material  is  very  light  you  know. 

Write  our  Stove  Polish  Department 
for  profitable  points  about  above  polish. 

IOSEPH  DIXON  CRUCIBLE  CO. 

IERSEV  CITY,  AT.  I. 


The 

Glenny  Wrench 
Jar  Cap 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PLATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  fi  00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  not  in¬ 
cluded. 

SAMPLES  FURNISHED 

The 

Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  ).  F.  Zahm  Tobacco  Co. 


Want  a  $10  Morris  Chair 
for  Nothing  ? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
"Blue  Hen,”  “High  Card,”  ‘  Rex”  and  “Z" 


TOLEDO,  OHIO 
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On  the 
Streets 


You  occasionally  get 
on  tlie  street  at  night, 
and  every  now  and  again 
you  stop  before  the  bril¬ 
liant  windows  of  tbe  de¬ 
partment  stores. 

Wbat  makes  them 
brilliant?  Tbe  goods 
displayed?  It  is  tbe 
abundant  light,  under 
which  almost  any  goods 
would  make  a  brilliant 
window.  You  wouldn’t 
be  half  so  well  inter¬ 
ested  in  tbe  window  if 
it  wasn’t  so  bright  with 
light. 

Apply  this  logic  to 
your  own  store.  Is  it 
so  bright  with  light  that 
it  interests  people  in  tbe 
streets  at  night? 

If  it  isn’t  we  can  make 
it  so,  very  inexpensively. 

Hie 

Philadelphia 
Electric  Co. 

10th  anZ  Chestnut  Sts. 

Philadelphia,  Pa. 


Seasonable 

Specialties 

=====  (OUR  OWN  CREATIONS)  ===== 

Government  Inspection  Establishment  No.  257 

Prepared  with  the  greatest  care  by  clean  methods 
in  the  Finest,  Cleanest  and  most  Sanitary 
Abattoirs  and  Sausage  Kitchens  in  the  country 
and  are  especially  adapted  for  use  during  the 
coming  Summer  season. 

Meat  Loaf 

Composed  entirely  of  fine  selected  meats — contains 
no  flour  or  cereals.  Baked  in  loaves  of  about  eight 
pounds.  Delicious.  Can  be  served  cold,  sliced  thin, 
or  warmed  up  in  oven  to  take  the  place  of  a  roast. 

Lunch  Roll 


(Copyrighted.) 


Choice,  tender  pieces  of  pork,  very  mildly  cured; 
stuffed  in  linen  sack  or  container.  Boiled  and  ready 
to  use  in  place  of  boiled  ham.  Makes  an  elegant 
dish  when  fried  in  place  of  ham  or  bacon. 


Cervelat 


(also  known  as  Summer  Sausage 
or  Winter  Bologna.) 


Not  to  be  confounded  with  Lebanon  Bologna  or 
similar  cheap  products.  Very  choice  and  different 
from  the  numerous  brands  on  the  market  from  the 
fact  that  it  contains  no  cereals.  In  beef  casings — 
also  a  limited  supply  in  hog  casings. 


Burk’s  Hams 

Different  from  others  in  cut  and  trim,  having  short 
shanks  and  round  butts.  No  salty  taste — being 
new  and  sugar  cured.  Bright  color,  smoked  with 
hickory  wood. 

Butternut  Bacon 

In  strips,  neatly  wrapped  in  parchment  paper. 
Strung  with  white  cord  and  cut  perfectly  square, 
making  every  ounce  available  to  the  consumer.  No 
waste.  Not  especially  lean,  being  selected  from  best 
corn  fed  hogs,  which  imparts  that  tender,  nutty  flavor. 


GIRARD  AVE.  AND  THIRD  ST.,  PHILADELPHIA 


Makes 
work  easier. 


Use  a 
tablcsjjoonfa] 

in  your 
dishwater. 


As 

Staple 

As 

Sugar 


GOOD  soap  pow¬ 
der  is  as  staple  as 
sugar.  If  you  sell  a 
good  brand  it  is  cer¬ 
tain  to  sell  in  suffi¬ 
cient  quantity  to 
make  itself  profitable. 

Soap  powderwould 
sell  even  better  if 
some  manufacturers 
hadn’t  used  a  lot  of 
barsb  alkalies  that 
ate  off  tbe  skin. 

Snow  Boy  Washing 
Powder  is  little  more 
than  tbe  purest  soap, 
powdered  for  greater 
convenience,  and 
rounded  out  with 
some  other  innocent 
and  effective  ingre¬ 
dients.  It  is  a  safe 
and  splendid 
cleanser. 

And  tbe  premiums 
your  customers  get 
with  it  are  just  as 
good. 

Good  Goods  and 
Good  Profits  .  . 


Lautz  Bros.  &  Co. 

BUFFALO,  N.  Y.  > 

■ 
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The  firms  advertising  on  this  page  are  all  well  known ;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


Food  for  Thought  and  Food  for  the  Body 

If  you  are  the  means  of  introducing  something  to  your  customers  which  proves  to  be  better 
than  anything  of  the  kind  they  have  ever  had  before,  you  not  only  get  their  gratitude,  but  their 
confidence.  If  you  get  these  two  things  you  are  certain  to  hold  their  trade— that’s  food  for  thought. 

If  you  recommend  Royal  Peanut  Butter  those  who  try  it  will  find  it  better  food  for  the 
body  than  almost  any  food  product  on  the  market. 

The  Universal  Coupons  which  come  to  you  with  every  case  are  food  for  the  pocket  book  in 
the  shape  of  an  extra  profit. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


Make  a  Specialty  of 
Private  Estate  Coffee 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  ledound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


We  Are  Not 
Satisfied 

with  being  able  to  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels,  but  we  go 
one  better  and  make  the  best  proposition 
to  the  grocer. 

Besides  giving  you  goods  that  you  can 
confidently  recommend — 

Besides  giving  you  a  good  profit  on 
them — 

Every  case  brings  you  Universal  Coupons 
which  you  can  exchange  for  almost  any¬ 
thing  you  would  otherwise  spend  cash  for. 


Vienna  BaKing 
Company 

Pliiladelphia,  Penna. 


Nothing  Like  It  Has  Ever  Been  Made 

This  picture  represents  a  floor  wax  which  when  properly  applied  makes  wood  like  new. 
Grocers  can  build  up  a  big  trade  on  it  because  their  customers  need  it — they  are  buying  some¬ 
thing  of  the  kind  now,  and  are  going  to  paint  stores  to  get  it.  If  you  will  put  a  case  of 
MOORE’S  WAX  where  it  can  be  seen  and  tell  your  trade  what  it  will  do  you  will  get  some 
money  that  is  going  somewhere  else  now.  We  are  making  it  worth  your  while  to  do  a  little 
talking  for  this  product  by  giving  you  a  generous  quantity  of  Universal  Coupons  with  each  case. 
You  can  buy  anything  you  need  with  these  coupons. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 
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A  watcher  of  the  sugar  business  said  the  other 
day : — “Can  it  be  possible  that  any  grocer  prefers 
to  sell  bulk  sugar  when  he  can  sell  it  in  Franklin 
Cartons?  Why  I  should  think  you’d  get  every 
grocer  simply  by  showing  the  two  propositions 
side  by  side!” 

It  does  seem  reasonable,  doesn’t  it,  and  yet 
we  haven’t  succeeded — yet — in  getting  all  grocers 
to  handle  Franklin  Carton  Sugar •  No,  we  don’t 
think  they  prefer  to  sell  bulk  sugar,  but  they’ve 
made  no  money  on  sugar  for  so  long  that  a  pro¬ 
position  to  make  it  profitable  is  staggering  and 
needs  time  for  thought. 

•  They’ll  come  to  it  some  time,  when  the  bur¬ 
den  of  the  unnecessary  work  and  the  profit  lost 
through  overweight  gets  too  heavy. 


Clean,  sanitary  cartons  that  preserve'sfrength 
and  freshness.  Two-pound  cartons  and  2,  5, 
10,  25,  50  and  100 -pound  cotton  bags  :  :  : 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


No  Bother 
With  Weights 

What  a  nuisance  every  time 
you  move  your  counter  scale  to  • 
have  to  move  a  lot  of  weights 
too  1  If  you  will  use  our  counter 
scale  you’ll  escape  this  trouble — 
it  has  no  weights. 

No  grocer  who  once  uses  a 
scale  without  weights  will  ever 
go  back  to  the  old  kind  again. 

Besides  this  our  counter  scale 
is  full-jewelled  and  weighs  to  a 
hair.  Beautifully  made  and 
altogether  a  fine  thing  to  have 
around. 

We  want  agents  for  it. 

C.  B.  WILLISON  <&  CO. 
267  Halzey  Street 

NEWARK,  N.  J. 
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H.  P.  D.  KINGSBURY 

of  Redlands,  California 

makes  an  absolutely  pure 
line  of 

Preserves 

Marmalades 

and  Jams 


Their  purity  is  guaran¬ 
teed. 

Their  price  is  low. 

Their  profit  is  good. 

It  will  pay  you,  Mr.  Gro¬ 
cer,  to  find  out. 

Drop  a  line  for  price-list 
to 

H.  P.  D.  KINGSBURY 

REDLANDS  -  CALIFORNIA 

WM.  T.  SHfRRON,  Agent 

13  South  front  Street  •  Philadelphia 


KNIGHT’S 

Cooking  Extract  Co 

No.  211  ARCH  STREET 
PHILADELPHIA,  PA. 


1845 

Doesn’t  This  Date  Tell 
Yon  Something? 


This  is  the  date  Kniglif’s  Cooking 
Extracts  first  decorated  grocers’ 
shelves.  Time,  skill  and  experi¬ 
ence  combined  have  added  to  the 
perfection  of  these  goods  each 
year.  If  an  old  lady  or  a  child 
is  sent  for  a  cooking  extract  with¬ 
out  being  told  to  get  a  certain 
brand,  they’ll  ask  for  Knight's  by 
instinct.  This  name  naturally 
identifies  itself  with  flavoring 
extracts  in  their  minds.  It’s  a 
household  word  and  stands  for  th« 
highest  standard  of  excellence. 
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The 

Reason  We  Sell 
More 

<]f  Lots  of  manufacturers  claim  that  they  can  force  you 
to  sell  their  goods  by  creating  a  demand  with  the  con¬ 
sumer.  We  know  that  “unwilling  service  is  never  good 
service’’;  so  instead  of  trying  to  force  you  to  sell  Mother’s 
Oats  we  are  making  it  worth  your  while  to  push  them ,  by 
giving  you  an  extra  profit  in  the  shape  of  the  coupons 
which  net  you  a  profit  of  y2  cent  each  on  all  redeemed. 
When  you  induce  your  customers  to  take  Mother’s  Oats 
instead  of  some  other  brand  you  have  the  satisfaction  of 
knowing  that  you  have  tied  them  to  you  by  giving  them  an 
oat  product  which  is  better  than  anything  else  of  the  kind 
on  the  market. 


A 


The  Great  Western  Cereal  Co. 

Chicago.  Ill. 
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GET  SOME1 


Beans  and  Business 

the  best  of  both  go  together  !  Van  Camp’s  Pork  and  Beans 
are  the  cleanest,  richest  flavored,  most  satisfactory'  beans  you 
can  sell,  and  that’s  why  you  can  sell  more  of  them  than  any 
other.  J 

<lf  Anybody  who.  likes  beans  likes  VAN  CAMP’S  :  lots  of 
people  never  think  of  any  others  because  our  constant  ex¬ 
tensive  advertising  makes  them  think  of  ours,  and  want 
them. 

You, can  get  the  business  if  you  can  get  the  beans _ VAN 

CAMP’S  Pork  and  Beans  with  tomato  sauce— the  finest  ever! 

THE  VAN  CAMP  PACKING  CO. 

INDIANAPOLIS,  INDIANA 


You  Can  Have  the  Best 
Corn  Flake 
Business  in  Town 


M-O 


Grocers  find  Corn  Flakes  becoming  as  staple  and  important  as  teas  and  coffees.  Such  business  is  worth 
having  and  the  way  to  get  it  right  is  by  selling 


IflaltaPifa 


_  / 

They  are  the  most  crisp  and  tasty  corn  flake  on  the  market  and  the  biggest  boxful  for  a  dime.  They 
make  the  best  selling  proposition  for  you  because  the  best  value  for  your  customers. 

UNIVERSAL  COUPONS  IN  EVERY  CASE 

Malta  Vita  Pure  Food  Company,  Battle  Creek,  Mich. 

E.  C.  HARDING  &  CO.,  Philadelphia  Representatives 
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GROCERY  WORLD 


Both  Rolled  Oats  Concerns  Losing  by 

Price  Conflict 


Great  Western  Cereal  Co.’s  Attitude  has  Grocer  With  It  but 
Consumer  Against,  while  Quaker  Oats  People  have  the 
Consumer  but  Not  the  Grocer.  Where  the  Position  of 
Each  is  Uncomfortable  and  Dangerous.  Some  Talk  of 
Combination. 


The  conflict  between  the  Great 
Western  Cereal  Co.  and  the 
Quaker  Oats  Co.  over  the  pro¬ 
priety  of  fixing  a  retail  price,  and 
as  to  what  that  price  should  be,  is 
waxing  bitterer  every  day.  Of 
course  it  is  not  a  conflict  directly 
between  these  two  companies,  as 
each  of  them  is  operating  upon  the 
retail  trade.  Nevertheless,  a  fight 
with  the  two  as  antagonists  is 
exactly  what  the  controversy 
actually  amounts  to. 

The  principles  upheld  by  the 
two  concerns  have  been  elucidated 
in  this  journal  before.  In  a  nut¬ 
shell,  the  Great  Western  Cereal 
Co.  contends  that  no  manufac¬ 
turer  should  fix  the  retail  price  of 
his  product,  but  should  leave  the 
retail  dealer  to  get  whatever  price 
he  can.  The  Great  Western  Co., 
however,  is  using  every  effort  to 
induce  grocers  to  get  12  cents  or 
more  for  Mother’s  Oats. 

The  Quaker  Oats  Co.,  on  the 
contrary,  believes  that  it  has  the 
right  to  fix  the  retail  price,  and 
it  has  fixed  it  at  10  cents,  2  cents 
below  the  “suggestive”  price  of 
its  competitor.  In  various  ways 
the  Quaker  Oats  Co.  is  advertis¬ 
ing  a  10-cent  price  to  consumers. 
Admittedly  this  prevents  grocers 
from  getting  any  more. 

Both  the  two  big  rolled  oats 
concerns  are  losing  something  by 
this  conflict,  and  it  is  difficult  to 
see  how  they  can  fail  to  keep  on 
losing.  At  the  present  time  many 
a  retail  store  handles  both  Moth¬ 
er’s  and  Quaker  Oats,  the  pack¬ 
ages  being  identical  in  size  and 
the  quality  of  the  oats  being  the 
same  in  each.  Mother’s  Oats 
costs  the  grocer  $3.50  per  case  and 
retails  at  12  cents,  Quaker  Oats 
costs  him  $3  per  case  and  retails 
at  10  cents.  The  result  is  that  the 
grocer  who  sells  both  brands  is 
apt  to  be  put  in  a  deadlock  with 
his  customer.  Naturally  he 
wishes  to  sell  the  12-cent  pack¬ 
age  for  it  nets  him  a  better  profit. 
The  customer,  on  the  other  hand, 
sees  no  reason  why  she  should 


pay  the  extra  2  cents,  and  to  be 
frank,  there  is  no  reason,  and  the 
grocer  can  give  none,  since 
Quaker  Oats  and  Mother’s  both 
represent  the  highest  grade  of 
raw  materials. 

The  Great  Western  Cereal  Co. 
has  therefore  placed  itself  in  a 
position  where  it  has  the  grocer’s 
loyalty  and  where  it  will  get  all 
the  help  he  can  give  it,  in  the  sale 
of  Mother’s  Oats.  In  many  cases 
the  grocer  can  sell  Mother’s  Oats 
at  12  cents,  and  will  do  so,  in  spite 
of  the  competition  of  Quaker  Oats 
at  10.  But  in  many  other  cases 
the  best  grocer  in  the  world  can¬ 
not  induce  consumers  to  pay  12 
when  they  can  get  an  equally 
well-known  brand  at  10,  and  that 
is  where  the  Great  Western 
Cereal  Co’s  position  is  weak. 
They  have  the'  grocer  with  them, 
but  the  consumer  against  them. 
It  is  also  to  be  remembered  that 
while  the  grocer  can  make  a  little 
something  on  Quaker  Oats  at  10 
cents,  he  will  net  a  loss  on  Moth¬ 
er’s  Oats  at  10  if  he  reduces  that 
brand  to  the  same  basis  as 
Quaker.  This  would  seem  almost 
sure  to  reduce  the  sales  of  Moth¬ 
er’s  Oats  in  some  quarters,  as  they 
cannot  be  sold  below  12  cents  to 
make  a  profit,  and  there  are  the 
aforesaid  reasons  why  in  many 
cases  they  cannot  be  sold  at  12. 

On  the  other  hand  the  position 
of  the  Quaker  Oats  Co.  is  scarcely 
less  dangerous  from  another  rea¬ 
son.  Though  they  have  the  con¬ 
sumer  with  them,  on  a  question  of 
price,  they  have  the  grocer  against 
them,  which  is  an  extremely  dan¬ 
gerous  position  to  be  in.  Its  logi¬ 
cal  result  is  for  many  grocers  to 
cease  selling  Quaker  Oats  on  the 
ground  that  they  do  not  at  10 
cents  yield  much  profit  them¬ 
selves,  while  they  prevent  the  sale 
of  Mother’s  Oats,  which  would 
pay  a  profit. 

Thus  both  concerns  can 
scarcely  get  much  benefit  out  of 
the  conflict,  and  there  is  begin¬ 
ning  to  be  a  whisper  that  the  re¬ 


sult  may  be  a  combination  be 
tween  the  two  concerns  at  a  not 
far  distant  day. 


Mr.  Callahan’s  New  Post, 

Lutz  &  Schramm  Co*,  of  Pitts 
burg,  Pa.,  manufacturers  of  pick 
les  and  preserves,  have  trans 
ferred  their  Cincinnati  manager, 
Mr.  George  F.  Callahan,  to  the 
management  of  their  New  York 
City  branch  house,  at  591  Hud 
son  street.  Mr.  Callahan,  having 
been  manager  of  the  Cincinnati 
branch  for  seven  years,  leaves  that 
position  with  the  best  wishes  of 
the  trade  and  a  host  of  friends 
This  concern  operates  branch 
houses  in  the  following  cities: 
Boston,  Cincinnati,  Cleveland, 
Columbus,  Detroit,  New  York, 
Scranton,  Syracuse. 


Northwest  Agitated  Over  Fight 
Between  Two  Stores. 


Big  Lumber  Company  Owns  Whole 
Town  in  Washington  and  Refuses  to 
Let  Other  Merchants  Enter.  Lively 
Experience  of  Chain  Store  Men  Who 
Went  There  to  Sell  Goods.  Ordered 
Out  of  Hotel. 


Special  correspondence  of  “Grocery  World.’’ 

Spokane,  Wash.,  May  24,  1908. 

Many  sensational  features  are 
contained  in  a  battle  royal  now 
waging  between  the  Williamson 
stores  of  Moscow,  Idaho,  and 
Palouse,  Wash.,  and  the  Potlatch 
Lumber  Co.  of  Potlatch,  Idaho, 
which  owns  the  last  named  town. 
The  fight  originated  when  Mr. 
Williamson  sent  M.  Fansler,  a 
salesman,,  to  Potlatch  with  a  line 
of  samples  and  opened  these  in 
the  sample  room  of  the  hotel, 
which  was  built  and  is  owned  by 
the  lumber  company.  Mr.  Fans 
ler  was  assisted  by  T.  A.  Mykle- 
bust,  a  clerk  in  the  Williamson 
store  at  Palouse. 

Potlatch  is  entirely  controlled 
by  the  lumber  company,  which 
owns  the  town  site  and  every 
building  in  it,  and  will  not  sell  a 
lot  for  any  purpose.  The  com¬ 
pany  has  a  large  department  store 
in  Potlatch  and  resents  any  effort 
of  an  outsider  to  poach  on  its 
preserve.  Regular  sales  days  are 
held  at  the  store  and  excursion 
trains  have  been  run  over  the 
company’s  railroad  from  Palouse 
and  other  points  with  low  rates  on 
account  of  these  sales,  thus  plac¬ 
ing  the  company  store  in  direct 
competition  with  the  stores  of 
neighboring  towns,  but  the  com¬ 


pany  will  not  permit  competition 
with  its  own  store  in  Potlatch. 

A.  Loeb,  manager  of  the 
Palouse  store,  gave  this  version  of 
the  controversy  to  the  correspond¬ 
ent  : — 

“When  Mr.  Fansler  opened  his 
samples  in  the  hotel  sample  rqom 
and  began  taking  orders  he  was 
ordered  out  of  the  hotel  and  re¬ 
fused  a  sleeping  room  and  the 
sample  room.  The  city  marshal, 
Mr.  Campbell,  called  on  him  and 
took  him  to  the  office  of  William 
Deary,  general  manager  of  the 
Potlatch  Lumber  Co.,  twice.  Mr. 
Deary  told  Fansler  that  the  com¬ 
pany  would  spend  $10,000  if 
necessary  to  keep  others  from 
selling  goods  in  Potlatch.” 

Mr.  Mvklebust  said,  in  speaking 
of  the  controversy:  “We  met 
with  great  success  and  took  many 
orders,  after  which  the  boarding 
house  keeper  told  us  he  had  been 
requested  to  refuse  us  board  and 
lodging,  but  he  refused  to  com¬ 
ply  with  the  request.  We  went 
over  the  hill  to  Onaway,  a  rival 
town  started  adjoining  Potlatch, 
and  opened  our  sample  rooms 
there,  and  many  of  the  employees 
of  the  lumber  company  went  over 
there  through  the  mud  and 
bought  goods  of  us.  City  Mar¬ 
shall  Campbell  sent  his  son  over 
to  our  sample  room  to  buy  a  pair 
of  shoes.  The  emplo)*ees  of  the 
lumber  company  were  apparently 
in  sympathy  with  us  and  bought 
from  11s  when  they  could,  but 
nearly  every  one  there  is  under 
obligations  to  the  lumber  com¬ 
pany,  which  owns  everv  building 
in  town  and  the  town  site,  and  the 
people  could  not  openly  befriend 
11s.” 

The  Williamson  Co.  is  con¬ 
sidering  the  advisability  of  taking 
the  matter  into  the  courts  to  as¬ 
certain  if  it  can  be  shut  out  of  the  , 
town.  In  the  meantime  circulars 
setting  forth  the  alleged  facts  and 
grilling  the  lumber  company  have 
been  printed  and  circulated  in 
Potlatch  and  adjoining  territory. 

August  Wolf. 

ELTON  J.  BUCKLEY 

Editor  “  Grocery  World  " 

Attorney  and  Counsellor  at  Law 

730-731  Dreid  Building  Philadelphia,  Pie 

Toleotanet  I  B*M'  L»“l>*rd  1727 
Telephone!  j  K(J|toK  Rlft  ^ 

COLLECTIONS,  CORPORATION  PRACTICE, 
CASES  UNDER  FOOD  LAWS 
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One  Picture  Card  Doubled  California 
Orange  Sales  in  One  Part  of  England 

Enterprising  Way  in  which  English  Grocers  go  About  the  Sale 
of  Foreign  Fruit.  Cases  where  Attractive  Placards  gave 
Large  Results.  Where  American  Fruit  Men  Fall  Short. 

Special  correspondence  of  “Grocery  World. 


Washington,  D.  C., 

May  28,  1908. 

From  some  Consular  reports 
filed  here  during  the  week  I  ob¬ 
tained  some  interesting  informa¬ 
tion  regarding  methods  the  retail 
grocers  of  England  use  to  sell 
fruit.  From  the  statements  made 
the  English  grocers  are  much 
more  enterprising  about  the  sale 
of  fruit  than  those  of  this  coun¬ 
try. 

The  store  windows  in  England 
are  kept  bright  with  lithograph 
signs  of  Jamaica  and  Canadian 
fruit  shipments,  but  very  few 
American  placards  are  anywhere 
to  be  seen,  although  considerable 
American  fruit  is  regularly 
brought  into  that  port.  How 
effective  such  advertising  may  be 


is  seen  in  the  fact  that  one  of  the 
leading  dealers,  pointing  to  some 
clever  pictures  of  Jamaica 
bananas  and  some  very  artistic 
cards  of  California  seedless 
(navel)  oranges,  declared  to  the 
American  Consul  that  he  can  sell 
fruit  at  a  cent  a  pound  more,  and 
twice  as  much  of  it,  if  his  display 
be  accompanied  with  attractive 
placards. 

In  general,  it  may  be  said  that 
if  one  were  to  judge  by  the  preva¬ 
lence  of  such  card  advertising  as 
“Canadian  apples,”  “Canadian 
fruit,”  one  would  imagine  that  no 
fruit  reached  the  English  market 
from  the  United  States.  The  rea¬ 
son  for  the  illusion  is  easily  dis¬ 
covered,  as  Canadian  shippers 
send  plain  and  beautifully  illus¬ 
trated  placards  with  nearly  every 


consignment,  while  the  American 
shippers  send  little  or  no  adver¬ 
tising  matter.  The  result  is  that 
the  passer-by  or  possible  pur¬ 
chaser  is  misled  as  to  the  quanti¬ 
ty  of  fruit  imported  from  the 
United  States.  American  apples 
in  particular  are  very  popular, 
especially  in  the  early  season,  and 
the  sale  of  California  oranges,  par¬ 
ticularly  the  seedless  variety,  is 
steadily  on  the  increase. 

A  good  illustration  of  the  value 
of  this  pictorial  advertising  is 
found  in  the  service  rendered  the 
Jamaica  banana  industry  by  the 
lithographed  card.  In  touring 
England  in  1892  and  1895  the 
writer  noticed  the  scarcity  of 
tropical  fruit,  and  it  was  only 
some  four  years  ago  that  the  Ja¬ 
maica  banana  importers  entered 
on  their  compaign  for  the  market 
of  England.  Then  it  was  that 
suddenly  a  branch  was  opened  in 
Bristol,  hundreds  of  windows  and 
billboards  were  placarded  with 
bright-colored  posters  showing 
the  cultivation  and  collection  of 
bananas  in  their  native  environ¬ 
ment,  signs  were  carried  about 
the  streets,  and  the-  yellow  fruit 
was  sold  for  whatever  it  would 


bring.  Bristol  took  to  bananas, 
and  the  leading  merchants  there 
state  that  within  two  months  the 
Jamaica  banana  trade  had  firmly 
established  itself  in  that  city,  and 
by  its  ever  changing  and  attrac¬ 
tive  placards,  and  better  fruit, 
has  held  its  own  ever  since. 

Another  illustration  of  the  pos¬ 
sibilities  of  advertising  fruit  is 
found  in  the  hundreds  of  placards 
recommending  Valencia  oranges 
for  influenza.  Owing  to  an  epi¬ 
demic  of  this  disease  in  Bristol 
of  late,  and  the  clever  placards 
of  Spanish  fruit,  the  sale  of  Va¬ 
lencia  oranges  advanced  over  500 
per  cent,  so  suddenly  that  dealers 
have  scarcely  been  able  to  meet 
the  demand. 

It  is  evident,  therefore,  that  if 
Americans  wish  to  increase  the 
sale  of  American  fruit  in  Bristol 
and  other  parts  of  England,  or 
even  hold  their  share  in  the  fruit 
market  in  England,  they  must 
meet  the  conditions  created  by 
other  competitors  and  the  ever 
greater  demand  by  the  English 
public  for  illustrated  periodicals 
and  advertising.  One  very  artistic 
placard,  showing  some  California 
seedless  oranges  with  the  legend 


THE  SIMPLE  FACT 

THAT  WE  GUARANTEE  THE  SALE  OF 

F ormerly  called\ 

Elijah’s  Manna J 

Toasties 

IS  PROOF  OF  MERIT. 

We  create  the  demand  by  continuous,  heavy  advertising,  and  the  merit  or  quality  pleases 
customers  and  holds  them. 

Post  Toasties  have  a  delightfully  crisp,  toasty  flavour  that  appeals  to  young  and  old 
folks  alike,  and 

“THE  TASTE  LINGERS.” 

Supplied  by  all  Jobbers  Made  by  Postura  Cereal  Company,  Limited,  Battle  Creek,  Mich. 
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■“The  Aristocrat  of  the  Orange 
World,”  has  nearly  doubled  the 
sale  of  California  oranges,  and  if 
American  shippers  would  give 
more  attention  to  the  supplying  of 
such  advertising  matter  there  is 
no  doubt  that  the  traffic  in  their 
fruit  would  greatly  increase. 

The  English  are  natural  travel¬ 
ers,  and  an  appeal  to  their  imagi¬ 
nation  is  scarcely  ever  in  vain ; 
hence  placards  showing  the 
orange  plantations,  apple  or¬ 
chards,  etc.,  should  be  as  effective 
as  pictures  of  banana  groves. 
During  the  latter  part  of  April 
some  of  the  finest  apples  ever 
sold  in  England  were  brought 
from  Oregon  and  quickly  dis¬ 
posed  of  at  fancy  prices.  Had 
these  apples  been  accompanied 
by  an  illustrated  placard  or  two, 
giving  some  idea  of  the  life  in 
that  distant  Northwestern  State, 
the  name  “Oregon”  would  have 
been  more  indelibly  stamped  on 
the  mind  of  the  apple  buyers.  A 
clever  sentiment  on  such  cards 
would  add  much  to  their  force, 
and  if  the  price  can  be  stated  dis¬ 
tinctly  and  neatly  it  would  be  well 
to  add  that  to  the  lettering. 

Holt. 


Federal  Food  Decisions  Now  Nearly  One 

Hundred 


Department  of  Agriculture  Issues  Nos.  93-96  During  the  Week. 
Two  are  Technical  and  the  Third  Covers  Denaturing  of 
Imported  Products  when  Used  Both  for  Food  and  Other 
Purposes,  Fourth  as  to  Guarantees. 


The  United  States  Department 
of  Agriculture  has  issued  several 
new  rulings  during  the,  week, 
being  Food  Inspection  Decisions 
93-96.  The  first  Ijas  to  do  with 
denaturing  imported  products 
which  are  used  both  for  food  pur¬ 
poses  and  for  other  purposes,  the 
second  with  the  labeling  of 
medicinal  and  table  waters,  and 
the  third  with  the  use  of  neutral 
alcoholic  spirits  distilled  from 
beet  sugar  molasses  and  used  in 
preparing  compound  whisky. 

Of  the  above  three  the  only  one 
which  has  any  special  connection 
with  grocers  is  the  first,  which  is 
here  reproduced : — 


(F.  I.  D.  93.) 

AMENDMENT  TO  REGULATION  34. 
Certain  classes  of  articles  are  of¬ 
fered  for  entry  into  this  country 
which,  under  certain  conditions,  are 


ordinarily  used  for  food  purposes. 

I  he  articles  in  question  are  used  also 
for  technical  purposes.  An  example  of 
such  a  product  is  the  nutmeg.  The 
mature  and  sound  nutmeg  is  used 
for  food  purposes,  while  the  defec¬ 
tive  nutmeg  is  used  for  the  prep¬ 
aration  of  nutmeg  oil,  which  has  a 
technical  use  as  an  odoriferous  prin¬ 
ciple.  The  defective  nutmeg  is  not 
fit  for  food,  but,  on  the  other  hand, 
is  as  well  or  even  better  suited  for 
preparing  oil. 

Under  Regulation  34  as  it  now 
stands,  shipments  of  products  which 
are  ordinarily  used  for  food,  but 
which  in  the  particular  case  are 
intended  for  use  in  the  arts,  must 
be  so  denatured  as  to  render  them 
unfit  for  .food  purposes,  and  the 
invoice  accompanying  the  shipment 
must  declare  the  technical  use.  It 
has  proved  impracticable  to  have  all 
such  products  denatured  before  they 
are  offered  for  entry  into  the  United 
States. 

The  Board  of  Food  and  Drug 
Inspection  recommends  a  change  in 
Regulation  34  of  Circular  21  of  the 
Office  of  the  Secretary,  the  amended 
regulation  to  become  effective  on 
the  date  of  issue,  and  to  read  as 
follows : — 


REGULATION  34,  DENATURING. 

(Section  n.) 

Lnless  otherwise  declared  on 
the  invoice,  all  substances  or¬ 
dinarily  used  as  food  products 
will  be  treated  as  such.  Ship¬ 
ments  of  substances  ordinarily 
used  as  food  products  intended 
for  technical  purposes  should  be 
accompanied  by  a  declaration 
stating  that  fact.  Such  prod¬ 
ucts  should  be  denatured  before 
entry,  but  denaturing  may  be 
allowed  under  customs  super¬ 
vision,  with  the  consent  of  the 
Secretary  of  the  Treasury,  or 
the  Secretary  of  the  Treasury 
may  release  such  products  with¬ 
out  denaturing,  under  such  con¬ 
ditions  as  may  preclude  the  pos¬ 
sibility  of  their  use  as  food 
products. 


Late  in  the  week  the  depart¬ 
ment  issued  a  fourth  decision, 
Food  Inspection  Decision  No.  96. 
It  laid  down  rules  for  making  and 
exploiting  a  guarantee  of  purity 
on  goods  subject  to  the  Federal 
food  law,  and  is  as  follows: — 


SERIAL  NUMBER  GUARANTY. 

As  a  result  of  the  numerous  re¬ 
quests  for  specific  information  on 
various  points  connected  with  the 
filing  of  general  guaranties  with  the 
Department,  as  well  as  on  the  use 
of  serial  numbers  after  they  have 
been  assigned,  the  following  gen¬ 
eral  instructions  bearing  on  these 
questions  are  issued  for  the  guid¬ 
ance  of  those  interested  : — 

(a)  For  information  regarding 
the  serial  number  guaranty,  s^ 
Rules  and  Regulations  for  the  En¬ 
forcement  of  the  Food  and  Drugs 


The  Receipt  for  buying  goods  right,  is,  CASH 


We  set  our  bread  to  raise  by  it.  DO  YOU? 


Boyd’s  Best  Quality  Zinc,  Porcelain-lined  Jar  Caps, 
without  Rubbers,  }'  ‘  ‘ 


Extra  Quality  Wide  White  Jar  Rubbers,  in  1-lb. 


Hercules  Jar  Rubbers,  one  dozen  in  a  carton,  one 
dozen  cartons  in  a  box,  4  boxes  in  a  case  .  . 


Tulip  Jar  Rubbers,  one  dozen  in  a  carton,  one 


Peerless  Brand  Extra  Fanoy  Cold  Packed  Toma¬ 
toes,  finest  quality  goods  on  the  market,  No.  3 


per  gr., 
per  gr., 

$2.57* 

2.55 

per  lb., 

.22 

per  box, 
per  box, 

.38 

.37 

per  box, 
per  box, 

•72* 

.70 

per  doz., 
per  doz., 

.82* 

.80 

-  -  o - *  ***  v  luiuaiuca  uuu  yuu  nave  seen  ur 

heard  of  this  season. 

New  Irish  Mackerel,  390  to  410  fish . per  bbl.,  16.00 

These  are  very  good  quality,  new  Mackerel  and  can  be  retailed  at  sc. 
per  fish,  with  a  good  margin  of  profit. 

No.  1  Extra  Shore  Fat,  Elegant  Color  Mackerel,  110 

flsl1  •  •••••. . per  bbl.,  16.00 

I  nese  are  the  best  quality  large  Mackerel  and  at  the  lowest  price  of 
anything  we  have  seen  for  years. 

Pure  New  Orleans  Molasses,  good  color  and  excel¬ 
lent  baker,  in  *  barrels . per  gal.,  .30 


New  Orleans  Yellow  Sugar,  Pure  Cane,  good  color, 

dry  and  free  and  very  sweet,  bbls.  about  390  lbs.per  lb. 
Champion  Brand  Choice  California  Apricots,  bright 

meaty  stock,  25-lb.  boxes .  per  lb 

Owi  Brand  Fancy  Coast  Packed  Raisins,  36-ls  .  .  per  lb'.’ 
Hires  Carbonated  Root  Beer  or  Ginger  Ale,  2  dozen 

in  a  case .  De_  caa 

6  or  10-case  lots . .  case’ 

Villa  Brand  California  Lemon  Cling  Peaches  No. 

2 %■  cans,  2  dozen . .  doz 

10-case  lots  •  •  . . per  doz.’ 

These  are  very  good  quahty  California  Lemon  Cling  Peaches  and 
the  lowest  price  you  have  heard  this  season. 

Extra  Fancy  Maracaibo  Coffee,  26-lb.  lots  .  .  per  lb 
100-lb.  lots  v  - 


$  .04* 


■00* 

.07 


1-72  * 
1.70 


1.55 

1.62* 


per  lb., 


1/  Ij1'®  *s  not  the  best  value  in  Maracaibo  Coffee  that  you  have  seen 
and  if  the  goods  are  not  entirely  satisfactory  they  may  be  returned  at 
our  expense  of  freight  both  ways. 

Pearl  Tapioca,  bags  about  190  lbs . .  lb. 

Oneida  Brand  Rolled  Oats,  barrels .  tier  bbl 

90-lb.  bags  (half  barrels) . !  !  !  per  bag', 

Toasted  Cerealine  Flakes,  regular  10c.  packages 

36  packages  in  a  ease . ’.per  oase, 

llus  can  now  be  retailed  at  5c.  per  package,  at  which  price  they  will 
go  like  wild  fire. 

No  orders  filled  for  more  than  5  cases  to  any  one  buyer. 


•03* 

6.52* 

2.65 


1.35 


These  Prices  for  This  Week  Only— June  1st  to  June  6th,  inclusive. 

WRITE  FOR  "THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers  niSESZS* 


Phila.,  Pa, 
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Act  (Circular  21),  Regulation  9,  and 
Food  Inspection  Decisions  40,  70,  72 
and  83. 

(b)  Articles  to  be  guaranteed  may 
be  referred  to  in  the  guaranty  in 
the  following  ways  : — 

(1)  By  name. 

(2)  By  use  of  general  terms. 
For  example,  proprietary  med¬ 
icines,  extracts,  carbonated  wa¬ 
ters,  etc.,  using  the  proper  terms 
to  cover  the  line  or  lines  sold. 

(3)  By  stating  in  the  space 
reserved  for  listing  articles  “all 
articles  which  are  now  or  which 
may  hereafter  be  manufactured, 
packed,  distributed  or  sold  by 

. ,”  in  which  case 

the  serial  number  can  be  used  on 
all  foods  or  drugs,  subject  to 
the  act,  manufactured  or  owned 
and  sold  by  the  guarantor. 

(c)  The  formulae  of  preparations 
are  not  required  to  be  given. 

(d)  The  serial  number  guaranty 
should  not  be  used  on  articles  not 
entitled  to  bear  such  a  guaranty. 
For  example : — 

(1)  Those  of  a  character 
which  are  not  included  in  the 
definition  of  articles  within  the 
purview  of  the  act  as  given  in 
Section  6,  found  on  page  17  of 
Circular  21. 

(2)  Those  subject  to  the 
meat  inspection  law,  i.  e.,  meat 
and  meat  food  products  of  do¬ 
mestic  origin  or  manufacture  de¬ 
rived  from  cattle,  swine,  sheep 
and  goats.  (Imported  meat  and 
meat  food  products  are  subject 
to  the  food  and  drugs  act  and 
may  be  guaranteed  by  means  of 
a  serial  number  or  guaranty.) 

(3)  Those  used  in  the  arts 
and  for  technical  purposes. 

(e)  A  serial  number  assigned  to 
a  guaranty  can  be  used  on  any  ar¬ 
ticle  covered  therein  to  which  the 
act  applies.  (See  B.) 

(f)  Products  not  covered  by  the 
guaranty  on  file  at  the  Department 
can  be  added  thereto  by  executing 
another  guaranty  covering  them  to 
be  filed  as  a  supplement  to  the  origi¬ 
nal  instrument.  (See  b.) 

(g)  The  serial  number  guaranty 
can  be  printed,  either  directly  on 
the  principal  label  or  appear  on  a 
supplemental  label  or  paster  at¬ 
tached  to  the  goods. 

(h)  Only  a  resident  of  the  United 
States  can  make  a  valid  guaranty. 
(See  Food  Inspection  Decision  62.) 

(i)  The  general  guaranty  filed 
with  the  Department  must  be  ex¬ 
ecuted  by  the  person,  company,  as¬ 
sociation  or  corporation  who  as¬ 
sumes  responsibility  for  the  goods,  or 
by  his  or  its  agent  thereunto  lawfully 
authorized,  and  the  authority  of 
such  agent  must  plainly  be  made  to 
appear  when  the  guaranty  is  offered 
to  be  filed. 

(j)  Full  information  relative  to 
the  signing  of  the  guaranty  instru¬ 
ment  appears  at  the  bottom  of  the 
blank  form  of  guaranty. 

Ik)  The  signature  should  be  ack¬ 
nowledged  before  a  notary  public  or 
other  official  authorized  to  adminis¬ 
ter  an  oath.  The  seal  of  such  official 
should  always  be  fixed  to  the  docu¬ 
ment. 


Fighting  Federal  Canned  Goods 
Dating  Bill. 

National  Retail  Grocers’  Association 
Persuades  United  States  Senators  to 
Oppose  Bill  Requiring  Date  of  Pack¬ 
ing  to  be  Placed  on  Canned  Meats. 


Special  correspondence  of  “Grocery  World.” 

Cleveland,  Ohio, 

May  28,  1908. 

Secretary  Green,  of  the  Na¬ 
tional  Retail  Grocers’  Association, 


received  Friday  a  telegram  from 
Washington  signed  by  the  secre¬ 
tary  of  the  National  Wholesale 
Grocers’  Association  as  follows : 

Senator  Beveridge  has  moved  to 
discharge  the  Agricultural  Com¬ 
mittee  from  consideration  of  the 
canned  goods  dating  bill  and  for  im¬ 
mediate  passage  of  same.  Wire  im¬ 
mediately  your  Senators  and  also 
Senator  Warren  urging  them  to  op¬ 
pose  it  and  asking  them  to  give  you 
a  hearing. 

Secretary  Green  at  once  ad¬ 
dressed  the  following  telegram  to 
Senators  Charles  Dick  and  Joseph 
B.  Foraker: — 

Kindly  refrain  from  voting  on 
Senator  Beveridge’s  bill  known  as 
the  dating  bill.  The  National  As¬ 
sociation  of  Retail  Grocers  of  the 
United  States  is  opposed  to  it  and 
would  like  to  be  heard  before  the  bill 
is  given  consideration  by  the  Sen¬ 
ate.  We  consider  it  detrimental  to 
the  producer  and  distributer  of  food 
products,  with  no  good  resulting  to 
the  consumer. 

The  National  Association  of 
Retail  Grocers  of  the  United 
States. 

John  A.  Green, 
Secretary. 

*  *  * 

The  National  Convention  of 
Retail  Grocers  has  passed  into 
history.  Those  who  attended  left 
the  convention  full  of  enthusiasm 
and  a  determination  to  work  for 
the  advancement  and  bettermenl 
of  the  trade.  The  papers  read  and 
the  addresses  delivered  were  in¬ 
structive  and  educational. 

The  discussion  of  interesting- 
topics  and  the  resolutions  adopted 
were  pleasing  and  satisfactory. 

The  growth  of  the  organization 
is  marvelous.  The  newly  elected 
officers  feel  the  responsibility,  and 
with  the  power  in  hand  will  do  all 
they  can  to  advance  the  retail  in¬ 
terests  of  the  United  States. 

John  A.  Green. 

Secretary. 


An  Attractive  Window  Display. 

A  grocer  in  Southern  Illinois  tells"  of 
a  novel  window  display  which  he  says 
did  him  more  good  than  any  use  to 
which  he  had  put  his  windows  in  a  long 
time.  „ 

It  seems  that  he  had  just  bought  an 
American  slicing  machine,  which,  as  it 
happened,  reached  him  on  a  Friday. 
Bright  and  early  Saturday  morning  he 
had  the  machine  in  the  window  with  a 
small  bov  in  a  white  apron  working  it. 

As  he  tells  it :  “I  had  the  boy  alternate 
in  cutting  ham  and  bacon  and  dried  beef, 
first  one  for  awhile  and  then  another. 
Crowds  gathered  around  watching  the 
smooth,  even  slices  fall  from  the  ma¬ 
chine,  and  the  boy  had  hard  work  to 
keep  up  with  the  demand,  though  the 
machine  will  do  the  work  of  several 
men  slicing  by  hand.  I  really  believe 
that  nearly  all  the  sliced  meat  sold  in  our 
town  that  day  was  bought  at  my  store, 
and  the  best  of  it  is  that  the  demand  is 
keeping  up.  I  am  selling  many  times 
the  amount  I  formerly  did.” 

The  experience  of  this  man  is  not  an 
unusual  one,  and  wise  grocers  will  write 
the  company  at  54  Fifth  avenue,  Chicago, 
for  particulars  of  the  machine. 


To  the  Trade: 

It  Cannot  Be  Too  Often 
Repeated  That  You 
Should  Handle 

GOOD  BLENDS 

of 

CEYLON 

TEA. 

So,  Only,  Can  You 

Build  A  Tea  Trade 

Blends  That  Are  Adapted  to 
the  Climate  and  Water  of  Y our 
Locale,  and  That  Please  the 
Palates  of  Its  People,  Sell 
Readily  and  Ensure  Perma¬ 
nency  of  Custom. 
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The  world  holds  a  surprisingly 
large  number  of  merchants  who 
lack  the  nerve  to 

The  Nerve  to  turn  away  un- 

Refuse  Unprofitable 

Business.  profitable  busi- 

ness.  If  it  is  a 
chance  to  sell  goods,  whether  with 
or  without  a  profit,  there  seems 
to  be  a  lurking  impression  that 
they  will  be  making  a  mistake  if 
they  let  it  go.  Even  the  most  in 
telligent  merchants  can  be  found 
within  this  class. 

Thousands  of  times  every  day 
retail  grocers  are  confronted  with 
the  objection  :  “But  I  can  get  it  at 
Jones’  at  io  cents.”  Ten  cents 
pays  nobody  a  profit,  but  in  many, 
many  cases  the  answer  is:  “Well, 
if  Jones  can  sell  it  to  you  at  10  I 
can,”  and  he  does — sells  it  at  a 
loss,  instead  of  doing  that  which 
would  make  Jones  sicker  than 
anything  else  could — telling  the 
customer  to  go  to  Jones’  and  get 
it.  If  all  the  orders  at  10  cents 
were  sent  to  Jones,  the  price 
would  advance  to  a  profitable  fig¬ 
ure  just  as  soon  as  Jones  could 
turn  around.  So  long  as  foolish 
merchants  accept  the  unprofitable 
business  it  continues  to  be  un¬ 
profitable  business  and  the  cut- 
price  which  makes  it  unprofitable 
is  perpetuated. 

The  feeling  which  leads  a  man 
to  accept  business  which  pays  no 
profit  is  jealousy.  He  fears  to  let 
the  customer  out  of  his  sight;  he 


hesitates  to  let  her  enter  his  com¬ 
petitor’s  store.  So  to  keep  her 
sacredly  within  his  own  precincts 
he  does  business  with  her  on  a 
basis  which  would  surely  sene 
him  into  bankruptcy  if  he  die 
enough  of  it. 

It  is  all  very  foolish.  The  most 
successful  merchants  are  those  in¬ 
dependent  enough  to  refuse  to  ex¬ 
change  their  goods  unless  at  a 
profit,  to  decline  to  fill  a  single 
order  that  doesn’t  itself  pay  its 
own  way. 


Attitude, 


Peculiar  indeed  is  the  attitude 
of  the  Cincinnati  (Ohio)  Retai 
G  r  o  c  e  r  s’  and 
a  Peculiar  Butchers’  League 
towards  the  Ohio 
1  a  w  forbidding 
the  sale  of  merchandise  on  Sunday. 
This  law  is  just  now  being  en¬ 
forced  against  grocers  who  keep 
open  stores  on  Sunday  and  five 
dealers  of  Pleasant  Ridge  were 
recently  arrested  on  the  common 
charge  of  Sunday  selling.  The 
cases  were  defended  by  the  Cin¬ 
cinnati  Association,  which  will 
endeavor  to  have  the  Sunday  sale 
of  groceries  legalized  so  that  a 
grocer  may  do  business  on  Sun¬ 
day  quite  as  on  any  other  day. 

How  utterly  blind !  Leaving 
the  sacredness  of  the  Sabbath  day 
outside  the  discussion  entirely, 
what  a  piece  of  arrant  foolishness 
for  a  grocer  not  only  to  refuse 
to  voluntarily  take  one  rest  day 
a  week,  but  to  oppose  others  when 
they  seek  to  give  it  to  him  ! 

The  man  who  works  seven 
days  a  week  is  as  sure  as  any¬ 
thing  can  be  to  eventually  become 
a  mere  clod — an  automaton,  hav¬ 
ing  regard  neither  for  his  family 
nor  himself.  And  really  not  even 
intelligent  regard  for  his  business, 
for  no  man  can  run  a  business  well 
that  lie  sticks  close  to  seven  days 
a  week. 


Trxitori. 


In  the  “Grocery  World’s”  fre¬ 
quent  discussions  of  the  plans  of 
the  local  jobbers 
to  destroy  the 
Philadelphia  Re¬ 
tail  Grocers’  As¬ 
sociation,  the  opinion  has  fre¬ 
quently  been  expressed  that  the 
jobbers’  organization  would  never 
get  very  far  in  their  campaign  be¬ 
cause  of  the  members’  disloyalty 
to  each  other.  Any  one  who 
nows  the  Philadelphia  jobbing 
trade  intimately  knows  that  there 
are  men  among  them  who  forget 


every  consideration  save  gain 
where  their  own  interests  are 
affected.  Happily  these  are  not 
many,  but  there  are  more  than 
enough  to  kill  any  movement 
which  depends  on  a  united  front. 

As  illustration,  take  an  inci¬ 
dent  reported  to  the  writer  during 
the  week.  Of  two  of  the  leading 
members  of  the  Wholesale  Gro 
cers’  Association,  one  happened  to 
be  long  on  prunes.  He  appealed 
to  his  brother  member,  as  a 
favor,  to  take  some  of  his  stock, 
agreeing  eagerly  to  sell  it  at  ac¬ 
tual  cost  to  himself. 

The  prune  market  at  that  time 
was  6)4  cents.  The  second  job¬ 
ber  bought  ten  boxes  at  that 
price,  which  was  represented  to 
be  cost,  and  found  out  in  time  to 
send  them  back  that  the  seller  had 
paid  only  6  cents  for  them  and 
that  he  had  paid  it  because  their 
quality  was  slightly  below  par. 

There  is  an  illuminating  illus¬ 
tration  of  the  attitude  toward  each 
other  of  certain  of  the  members 
of  the  association  who  are  fight 
ing  the  Retail  Grocers’  Associa 
tion,  and  who  to  succeed,  in  this 
fight  particularly,  must  have  no 
traitor  within  their  ranks.  A  man 
who  would  ask  his  neighbor  to  do 
dm  a  favor  and  then  squeeze  him 
out  of  J4  cent  a  pound  under  a 
alse  pretense,  would  betray  any 
agreement  that  the  jobbers,  in 
common  cause,  might  make. 

Many  men  do  such  tricks  know 
ing  their  littleness,  and  those  men 
can  be  held  in  line  if  kept  under 
sufficiently  close  espionage.  There 
is  another  class  who  do  them  in 
genuine  ignorance  that  they  are 
mean  and  dishonest — they  con¬ 
sider  them  “business.”  Such  men 
as  these  nobody  can  keep  in  line, 
because  they  don’t  know  they  are 
doing  wrong 


With  each  person  approached 
for  a  signature,  the  association’s  : 
agent,  whoever  he  may  be,  leaves  ^ 

■ 


the  following  statement  of  assets 
and  liabilities: — 

ASSETS. 

Total  amount  of  money  col¬ 
lected  by  agents  and  so- 

>ici,tors . $3,072.88 

lota!  amount  received  by 
mail  .  140.00 


.  ,  .  $3,212.88 

Amount  of  exense  in  excess 
of  receipts  .  77-97 


$3,290.85 


LIABILITIES. 

Total  commission  paid  to 
agents  and  solicitors  at 

25  per  cent .  $768.00 

Railroad  and  car  fare,  ho¬ 
tel  bills  and  other  legiti¬ 
mate  traveling  expenses.  628.50 

Printing  .  780.00 

Postage,  27,000  letters,  cir¬ 
culars  inclosed,  stamped 
envelopes  and  other  cor¬ 
respondence  .  540.00 

Office  expense,  including 

furniture,  rent,  etc  .  342.60 

Salary,  office  help  .  128.00 

Incidental  expense  .  103.75 


The  “Business  Association  of 
Pennsylvania,”  ostensibly  organ 
ized  to  obtain 
The  “  Batmcii  the  repeal  of 

of  Pennsylvania.”  the  Pennsylvania 
mercantile  tax 
law,  whose  scheme  was  recently 
discussed  in  the  “Grocery  World, 
are  asking  various  dealers  for  an 
expression,  of  confidence.  Their 
agents  are  circulating  a  form  of 
statement,  to  be  signed  by  mer¬ 
chants,  expressing  belief  in  the 
sincerity  and  bona  fides  of  the  en¬ 
terprise.  The  “Grocery  World” 
understands  that  some  have 
signed,  and  some  have  not. 


Trademark  Suit  Over  “Georgia 
Coon”  Molasses. 

A  case  recently  brought  in  this 
State  by  the  Western  Grocery  Co. 
against  Caffarelli  Bros.,  both 
wholesale  grocers  of  the  State  of 
I  exas,  introduces  an  interesting 
question  of  trade-mark  law.  The 
Western  Grocery  Co.  adopted  the 


$3,290.85 

This  shows  that  the  agents  of 
this  association  have  collected 
over  $3,000  from  the  retail  mer¬ 
chants  of  Pennsylvania  since  they 
first  started  out ! 

The  “Grocery  World”  has 
never  expressed  any  opinion  that 
this  scheme  was  a  fake.  What  it 
said  was  that  inasmuch  as  the 
large  majority  of  its  promoters 
were  not  merchants,  paid  no  mer¬ 
cantile  tax  and  were  therefore  not 
personally  interested  in  the  mat¬ 
ter  at  all,,  it  looked  as  if  it  might 
be  simply  a  game  to  make  a  tem¬ 
porary  living  for  some  people,  and 
there  is  nothing  in  the  statement 
of  assets  and  liabilities  to  disprove 
this.  I11  fact  the  figures  show  that 
at  25  per  cent,  and  expenses  the 
agents,  for  the  work  they  have 
done,  have  been  making  a  verv 
fair  thing. 

The  “Grocery  World”  also  re¬ 
peats  that  the  logical  organiza¬ 
tion  to  undertake  any  movement 
like  the  repeal  of  the  mercantile 
tax  law  is  the  Retail  Merchants’ 
Association  of  Pennsylvania, 
which  would  not  have  needed  to 
collect  $3,000  from  the  retailers  of 
the  State.  1 
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words  “Georgia  Coon”  to  desig¬ 
nate  their  syrups,  and  continued 
to  use  the  words  as  a  trade-mark 
until  they  sold  their  stock,  trade¬ 
marks,  and  trade-names,  to  a 
buyer  who  continued  to  use  the 
trade-mark  on  his  syrups.  The 
article  designated  became  widely 
known  in  a  city  and  a  large  terri¬ 
tory  tributary  to  it  as  the  “Coon 
molasses”  and  retail  merchants 
often  ordered  by  that  designation 
alone.  Thereafter  a  third  person 
began  the  use  of  the  words  “New 
Coon”  on  his  molasses  labels,  and 
sold  the  articles  extensively  in 
the  same  territory.  A  retail  mer¬ 
chant  testified  that  some  of  his 
customers  would  ask  for  “Coon” 
molasses,  or  “Georgia  Coon”  or 
“New  Coon”  and  he  would  give 
them  either  as  he  saw  fit,  as  he 
considered  it  all  “Coon  molasses” 
and  that  it  was  all  the  same.  The 
court  held  that  the  buyer  was  en¬ 
titled  to  an  injunction  restraining 
the  third  person  from  using  the 
word  “Coon.”  The  defendants 
defended  partly  on  the  ground 
that  the  Western  Grocery  Co.  had 
sold  as  “molasses”  a  product  that 
was  mostly  glucose,  it  being  a 
rule  of  law  that  the  owner  of  a 
trade-mark  is  not  entitled  to  pro¬ 
tection  where  he  has  used  it  to 
perpetrate  a  fraud.  The  court 
ruled,  as  to  this,  that  as  it  was 
generally  known  that  “Georgia 
Coon”  was  not  pure  molasses,  this 
was  not  the  kind  of  deception  that 
deprived  the  plaintiffs  of  the  right 
to  protection. 

E.  R.  Boyer. 


Local  Jobbers  Form  Another 
Association. 

. 

' 

Now  Have  a  “  Locality  Association  ” 
Composed  of  the  Uptown  Firms. 
Object  is  to  Prevent  the  Price  Cutting 
for  which  the  Uptowners  are  Famous. 

The  wholesale  grocery  trade  of 
Philadelphia,  already  choked  to 
death  with  associations  and 
leagues,  not  one  of.  which  is 
wholly  successful,  now  has  an¬ 
other — the  Locality  Association, 
composed  exclusively,  so  the 
“Grocery  World”  is  told,  of  up¬ 
town  jobbers.  The  leaders  in  the 
movement  are  said  to  be  William 
M.  Montgomery  &  Co.,  Jonathan 
Graham  &  Co.,  Wilson  &  Rich¬ 
ards,  Charles  Shaw  &  Co.,  John 
Price,  and  several  others.  The  or¬ 
ganization  holds  meetings  at  a 
hall  at  Germantown  avenue  and 
Berks  street.  George  Landed,  of 


Jonathan  Graham  &  Co.,  is  presi¬ 
dent. 

The  object  of  this  latest  asso¬ 
ciation  is  to  “remedy  the  various- 
evils  of  the  trade,”  which,  being 
interpreted,  may  mean  a  variety 
of  things.  From  an  inside  source 
it  was  learned  that  the  real  object 
is  the  maintaining  of  a  working 
agreement  to  the  end  that  the 
members,  all  of  whom  do  a  city 
business,  will  go  slower  than  they 
have  been  going  about  cutting 
prices.  On  some  lines  the  up¬ 
town  jobbers  have  been  the  most 
relentless  price-cutters  in  Phila¬ 
delphia.  Flour  is  a  good  illustra¬ 
tion.  Certain  of  the  uptown  job¬ 
bers  have  been  known  to  sell 
staple  brands  of  flour  delivered  in 
Frankford  at  a  gross  profit  of  io 
cents  per  barrel,  which  made  an 
actual  loss. 


Western  Packers  Pay  Pennsyl¬ 
vania  Food  Fines. 


Libby,  McNeill  &  Libby  and  the  Cudahy 
Packing  Co.  Accused  of  Selling  Meat 
Extract  Containing  Saltpetre.  Last 
Named  Company  also  Charged  with 
Sale  of  Tomato  Bouillon  Containing 
Excess  of  Benzoate.  Both  Defend¬ 
ants  Pay  Fines  Without  Hearing. 

Two  large  Western  packers 
have  came  into  conflict  with  the 
Pennsylvania  food  laws  during 
the  week,  and  both  found  it  ex¬ 
pedient  to  pay  fines.  The  con¬ 
cerns  referred  to  were  Libby,  Mc¬ 
Neill  &  Libby,  and  the  Cudahy 
Packing  Co. 

In  the  Cudahy  case  the  prosecu¬ 
tion  was  begun  against  James 
Rankin,  Philadelphia  manager, 
with  office  at  Ninth  street,  and 
Girard  avenue,  and  the  charge 
was  the  sale  of  tomato  bouillon 
containing  more  than  i-io  of  I  per 
cent,  of  benzoate  of  soda,  also  ex¬ 
tract  of  beef  containing  saltpetre. 

The  case  against  Libby,  Mc¬ 
Neill  &  Libby  was  against  E.  L. 
Tupper,  local  manager,  and  was 
based  on  the  alleged  sale  of  beef 
extract  containing  saltpetre.  The 
defendants  admitted  that  the  ex¬ 
tract  was  made  from  corned  beef 
and  claimed  that  it  was  not  sold 
as  first  but  as  second  grade.  They 
had  nothing  further  to  say,  how¬ 
ever,  when  shown  that  the  label 
bore  no  mark  whatever  to  indicate 
that  the  contents  were  second  in¬ 
stead  of  first  grade. 

A  hearing  was  to  have  been 
held  in  both  cases  on  Tuesday,  but 
both  defendants  paid  the  fines  in 
advance. 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PLATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  $1  00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  not  in¬ 
cluded. 

SAMPLES  FURNISHED 

The 

Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


FOR  CODFISH  LOVERS 

In  these  glass  jars  is  packed  the  same  fine  Georges 
Cod  as  in  the  3-lb.  boxes,  but  medium  sized,  younger, 
smaller  fish  are  used. 

Simply  perfect,  pure,  genuine  codfish,  packed  with 
no  preservative  except  natural  sea  salt,  as  clean  as  wax 
and  tightly  sealed  so  as  to  keep  moist  and  full-flavored 
until  served. 

You  can  offer  this  to  your  trade  not  as  imitation 
codfish,  but  as  codfish  guaranteed  to  be  genuine,  and 
with  every  satisfaction  that  it  will  bring  repeat  orders. 

DON’T  FORGET  THE  BRAND— TALISMAN 

SWIFT  &  COMPANY 


Quality  Counts 

Of  course,  cheapness  appeals  to  some  of  your  trade, 
but  your  most  profitable  customers  are  those  who  want 
the  best.  You  can  meet  the  demands  of  the  most  ex¬ 
acting  by  handling 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

(The  kind  that  contain  no  preservatives .) 

They  are  made  in  the  largest,  cleanest  and  best  equipped 
kitchens  in  the  world  and  represent  the  highest  attain¬ 
able  perfection  in  food  preparation. 

Furthermore,  you  run  no  risk  in  selling  Heinz  goods. 
They  meet  the  requirements  of  all  pure  food  laws  and 
are  sold  under  the  guarantee  of  money  back  to  your 
customer  if  they  ever  fail  to  please. 

Anything  that’s  ”  HEINZ  ”  is  Safe  to  Sell 
H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


The 

Glenny  Wrench 
Jar  Cap 
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The  New  York  Letter 


Agressive  Oleo  Campaign.  Large  Concerns  Using  Demonstra¬ 
tion  Method.  Even  Callanan  Falls  in  Line.  California 
Convention  Delegate  Preaching  Minimum  Retail  Price. 
Small  News  of  the  Trade. 


Special  correspondence  of  “Grocery  World.” 

New  York,  May  29,  1908. 

The  aggressive  campaign  of  the 
oleomargarine  manufacturers  to 
introduce  their  product  in  the 
regular  retail  groceries  has  sur¬ 
prised  many  and  seldom  has  so 
much  been  accomplished  in  the 
same  length  of  time  in  getting  an 
article  of  food  before  the  public 
as  in  this  case. 

Before  the  recent  decision  of  the 
courts  sustaining  the  right  to  sell 
oleo  in  this  State  none  of  it  was 
being  sold  openly.  It  was  sup¬ 
posed  that  anybody  selling  any  of 
the  product  would  be  severely 
punished  under  the  provisions  of 
the  State  law.  In  the  six  weeks 
since  the  courts  held  that  oleo 
could  legally  be  sold  here  it  has 
been  pushed  to  the  public  notice 
with  remarkable  skill. 

Scores  of  grocery  stores  in  all 
parts  of  the  city  are  now  offering 
oleomargarine  for  sale.  Usually 
the  sales  start  with  a  week  or  so, 
during  which  an  attractive  and  in¬ 
telligent  young  woman  invites 
the  customers  entering  the  store 
to  taste  the  oleo  and  see  if  they 
can  detect  the  difference  between 
it  and  butter.  At  the  same  time 
she  explains  the  merits  that  are 
claimed  for  the  oleo.  Rolls  of 
white  and  yellow  oleo  are  on  the 
table  and  the  customer  may  taste 
one  or  both.  Little  vials  and 
globules  containing  coloring  mat¬ 
ter  are  also  shown  and  the  demon¬ 
strator  shows  just  how  the  white 
oleo  may  be  made  yellow  by  pour¬ 
ing  a  little  of  the  liquid  and  mix¬ 
ing  it  up  with  a  knife  or  similar 
instrument,  just  as  salt  could  be 
worked  into  butter  by  the  house¬ 
wife,  the  operation  taking  only  a 
few  moments  in  the  case  of  a  roll 
of  less  than  a  pound. 

One  of  the  companies,  the  John 
F.  Jelke  Co.,  Jersey  City,  has  a 
corps  of  these  demonstrators  in¬ 
troducing  oleo  into  one  store  after 
another.  It  is  said  that  some  of 
the  other  companies  are  taking 
advantage  of  the  first  company’s 
enterprise  by  following  up  the 
work  and  trying  to  make  sales 
without  themselves  having  any  of 


the  expense  of  conducting  demon¬ 
strations. 

The  persuasive  powers  of  the 
oleo  people  may  be  judged  from 
the  fact  that  even  L.  J.  Callanan, 
the  Vesey  street  grocer,  has  been 
won  over  and  is  now  selling  oleo¬ 
margarine.  Less  than  a  month 
ago  he  said  that  in  his  sixty  years’ 
experience  in  the  business  he  had 
never  sold  a  pound  of  oleo  and  he 
did  not  propose  to  begin  at  this 
late  day.  It  is  not  often  that  he 
changes  his  mind  and  when  he 
does  there  must  be  a  reason. 
When  your  correspondent  asked 
him  for  his  reason,  he  said:  “I 
have  oleomargarine  here  now  be¬ 
cause  it  is  being  offered  exactly 
for  what  it  is.  The  labeling  and 
the  other  precautions  are  such 
that  there  is  no  danger  of  the 
fraudulent  substitution  of  the 
oleo  for  butter.  I  he  old  way  was 
to  try  to  sell  the  oleomargarine 
for  butter  and  that  was  what  I 
opposed.  I  see  no  objection  to 
the  sale  of  oleomargarine  to 
people  who  know  exactly  what 
they  are  buying.” 

That  seems  to  be  the  attitude  of 
a  lot  of  other  grocers.  The  de¬ 
partment  stores  were  first  selected 
for  the  demonstrations,  but  the 
manufacturers  soon  turned  to  the 
regular  grocers  and  the  product 
has  also  been  placed  on  sale  in 
some  meat  markets. 

Some  of  the  grocers  who  now 
have  oleo  in  stock  still  look 
askance  at  the  coloring  part  of  the 
business.  They  ask  what  is  the 
use  of  changing  the  color,  but  the 
manufacturers  deem  it  important 
to  show  people  how  to  introduce 
the  color  if  it  is  so  desired.  A 
globule  of  the  coloring  liquid  goes 
with  every  pound  that  is  sold  of 
the  butterine  or  oleomargarine 
Large  buyers  receive  a  vial  of  the 
coloring  liquid. 

1  he  two  bills  which  were  intro¬ 
duced  in  the  Legislature  at  its 
recent  session  for  the  purpose  of 
absolutely  prohibiting  the  sale  of 
oleomargarine  in  this  State  were 
both  defeated,  so  that  there  is  now 
a  clear  field  for  the  business.  The 


who  worked  against  the  bills 
They  expect  that  if  the  sale  of 
oleomargarine  gets  on  a  firm  basis 
in  this  State  they  will  get  higher 
prices  for  the  fat  and  suet  which 
will  be  in  demand  for  oleo  pur 
poses 

I  he  butterine  is  sold  at  20  cents 
a  pound  at  all  the  stores  into 
which  it  has  been  introduced  by 
the  company  making  the  demon 
strations,  which  company  will  not 
allow  any  cutting,  it  is  announced 
It  is  said  that  the  big  sales  are 
expected  to  come  later  in  the  year 
when  the  price  of  natural  butter 
goes  up.  One  of  the  claims  made 
is  that  the  butterine  is  especially 
superior  to  the  grades  of  butter 
commonly  used  for  cooking  pur¬ 
poses. 

*  *  * 


was  incorporated  this  week  with 
a  capital  stock  of  $5,000 ;  incor¬ 
porators,  E.  B.  Mitchell,  Sinclair- 
ville ;  George  L.  and  Frank  Cruik- 
shank,  Pittsburg. 


*  *  * 


Schedules  in  bankruptcy  were 
filed  Monday  by  the  Buchan’s 
Soaps  Corporation,  225  Fifth  ave¬ 
nue.  They  show  total  liabilities 
of  $118,651;  nominal  assets  of 
$32,818.  The  largest  debts  are  to 
banks  and  advertising  agencies. 

Fred.  A.  McGill. 


News  from  Various  World’s 
Food  Markets. 


retail  butchers  were  among  those 


The  California  delegation  to  the 
recent  national  convention  of  the 
retail  grocers  remained  over  here 
on  its  way  home  for  a  few  days 
after  the  other  Western  delega 
tions  had  gone.  In  the  past  week 
the  Californians  have  been  some 
what  busy  trying  to  convert  the 
Brooklyn  members  to  the  idea  of 
maintaining  minimum  prices  as  is 
done  in  California.  The  subject 
was  discussed  at  the  regular 
meeting  of  the  Brooklyn  Associa¬ 
tion  and  at  a  number  of  informal 
meetings.  Some  think  that  the 
plan  is  more  feasible  in  Brooklyn 
than  in  New  York.  As  in  the 
case  of  the  New  York  Society, 
which  discussed  the  matter  a 
week  before,  no  definite  action 
was  taken. 

The  Californians  were  enter¬ 
tained  by  a  theatre  party  and  by 
several  other  social  affairs,  includ¬ 
ing  a  reception  at  the  Cortelyou 
Club  and  trips  to  Coney  Island. 
The  delegations  from  other  States 
were  similarly  entertained  before 
they  left  New  York. 

*  *  * 

At  the  offices  of  the  National 
W  holesale  Grocers’  Association 
it  is  predicted  that  the  convention 
in  Atlantic  City  next  week  will  be 
the  largest  ever  held  by  grocery 
jobbers  in  this  country. 

*  *  * 

The  Canners  Machinery  Co., 
Buffalo,  N.  Y.,  was  incorporated 
this  week  to  make  machinery  es 
pecially  for  canning.  The  capital 
stock  is  $75,000;  incorporators, 
Roger  C.  Adams,  W.  B.  Phinney, 
G.  P.  Keating,  all  of  Buffalo. 

The  E.  B.  Mitchell  Cider  and 
Vinegar  Co.,  Sinclairville,  N.  Y., 


India  Will  Still  Continue  Her  Tea  Adver¬ 
tising  in  this  Country.  Chances  to 
Sell  American  Groceries  in  Canada. 
Difficult  to  Import  Brazil  Coffee 
Direct.  The  Grocery  Business  in  San 
Salvador. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

May  29,  1908. 

At  the  half-yearly  meeting  of 
the  Indian  Tea  Cess  Committee, 
held  within  the  last  few  days,  it 
was  resolved  to  continue  the  ex¬ 
isting  arrangement  for  advertising 
in  the  United  States  jointly  with 
Ceylon,  and  the  sum  of  $34,285 
was  voted  for  this  purpose.  The 
total  to  be  contributed  by  India 
and  Ceylon  for  the  purpose  indi¬ 
cated  is  $60,000.  The  committee 
also  decided  to  maintain  the  sepa¬ 
rate  India  advertising  fund  which 
they  started  in  the  United  States 
during  1905  and  to  allot  to  it  a 
further  sum  of  $20,000.  To  main¬ 
tain  and  to  extend  the  scheme 
which  is  in  progress  for  pushing 
Indian  tea  in  Belgium  and  Ger¬ 
many  $25,000  was  voted.  An 
Indian  tea  house  is  to  be  opened 
in  Berlin  shortly.  The  committee 
likewise  agreed  to  continue  the 
green  tea  bonus  at  the  rate  of  1 
cent  per  pound  on  2,000,000 
pounds  of  green  tea  to  be  manu¬ 
factured  during  the  coming  sea¬ 
son. 


*  *  * 

In  the  Kingston  and  adjoining 
Canadian  districts  Consul  H.  D. 
\  an  Sant  states  that  the  market 
for  American  lard,  hams  and 
bacon,  for  high-class  Western 
canned  meats  and  poultry,  and  for 
canned  goods  and  California 
fruits,  could  be  increased.  While 
the  Canadian  production  in  these 
lines  is  growing  better  each  year, 
owing  to  improved  methods,  the 
American  article  still  leads  and 
the  advantage  of  milder  climate 
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and  more  extensive  and  superior 
methods,  of  culture  and  canning 
has  not  yet  been  overcome.  The 
exposures  of  several  years  ago 
injured  the  sale  of  canned  meats 
at  the  time,  but  since  then  the 
United  States  inspection  law  has 
resulted  in  the  canning  of  superior 
goods,  and  if  this  new  line  is  in¬ 
troduced  it  will  command  a  large 
sale.  The  Consul  has  frequently 
heard  the  wish,  expressed  for 
American  canned  goods.  Many 
Canadian  buyers  ask  for  Ameri¬ 
can  brands.  Detroit  and  Western 
lard  shipped  to  Canada  last 
winter  commanded  a  quick  sale. 
*  *  * 

Consul-General  George  E.  An¬ 
derson,  of  Rio  de  Janeiro,  states 
that  there  is  an  increasing  number 
of  individuals  and  firms  doing 
business  in  the  United  States  in 
coffee  which  display  an  anxiety 
to  purchase  coffee  direct  in  the 
Brazilian  markets1  to  whom  some 
information  as  to  how  the  export 
coffee  business  is  conducted  is 
necessary.  Under  ordinary  con¬ 
ditions  it  is  not  practicable  for 
dealers  in  the  United  States  to  be¬ 
come  importers  unless  they  are 
able  to  establish  connection  with 
a  Brazilian  house  of  an  excep¬ 
tional  nature— not  only  a  house  in 
which  there  may  be  confidence, 
which  may  of  course  easily  be 
had,  but  one  so  situated  that  it 
can  buy  and  grade  coffee  of  the 
particular  grades  needed  by  the 
small  importer  and  do  this  at  less 
expense  than  the  great  American 
importing  houses. 

*  *  * 

Consul-General  Samuel  E.  Ma- 
gill,  of  San  Salvador,  sends  to  the 
State  Department,  by  way  of  gen¬ 
eral  information,  the  following 
data : — 

Grocery  stores  and  butcher  shops, 
as  conducted  in  the  United  States, 
do  not  exist  in  Salvador,  the  sup¬ 
plies  for  the  home  table  and  the 
restaurant  being  purchased  daily 
from  a  central  market,  where  stalls 
or  stands,  conducted  by  women,  car¬ 
ry  stocks  of  vegetables,  meats,  poul¬ 
try,  eggs,  fish,  fruits,  etc.,  received 
daily  from  the  surrounding,  country, 
and  daily  sold  to  the  cooks.  No 
provision  being  made  in  these  stands 
for  refrigeration,  and  few  homes  be¬ 
ing  furnished  with  ice  chests,  a  fresh 
supply  of  food  daily  is  necessary. 

The  mass  of  the  people  here  live 
on  corn  and  beans,  prepared  in  var¬ 
ious  forms,  together  with  the  cheap¬ 
er  grades  of  meat;  the  wealthier 
homes  are  bountifully  supplied  with 
better  meat — beef,  tongue,  pork,  mut¬ 
ton,  rabbit,  chicken  and  pigeon — and 
with  some  vegetables  and  fruit. 

Cereals  prepared  in  the  various 
forms  so  well  known  and  so  large¬ 
ly  used  for  breakfast  foods  in  the 
United  States  are  little  seen  here,  and 
would  be  difficult  to  introduce,  for 
it  is  the  local  custom  to  take  only 


coffee  and  bread,  sometimes  eggs 
and  fruit,  foFbreakfast. 

Sugar  and  coffee  are  produced 
here,  but  China  supplies  tea.  Dried 
fruits,  flour,  flavoring  extracts,  bak¬ 
ing  powder,  nuts  and  raisins  come 
from  the  United  States. 

Vegetables  and  fruits  being  grown 
here  in  great  variety  and  obtainable 
practically  all  the  year  round,  there 
is  but  a  small  market  in  Salvador 
for  canned  goods,  and  the  demand 
for  such  things  as  meats,  fruits,  oys¬ 
ters,  jellies,  etc.,  in  cans  or  bottles, 
is  further  limited  by  the  heavy  im¬ 
port  duty  charged  on  such  merchan¬ 
dise.  Only  three  houses  of  import¬ 
ance  carry  canned  goods  and  pre¬ 
serves  and  these  only  carry  them 
as  side  lines.  (Names  of  these  firms 
filed  in  the  Bureau  of  Manufac¬ 
tures.) 

Salmon,  oysters  and  an  occasional 
breakfast  food  come  from  the 
United  States;  soups  and  jams  and 
cheap  candies  from  England ;  olives, 
peas,  asparagus,  pickles,  mustard, 
cheese,  capon,  mushrooms,  plums, 
and  fruits  generally  from  Fr.ance. 
The  bulk  of  this  class  of  merchan¬ 
dise  is  bought  in  France. 

Holt. 


Butler  Chain  Stores  Rumored 
For  Sale. 


Big  Block  of  Stock  Thrown  on  Market. 

James  Butler  Said  to  be  Weary  of 

Philadelphia  Conditions.  Concern  has 

Added  no  New  Stores  for  Months. 

There  is  reason  for  the  state¬ 
ment  that  the  Philadelphia  chain 
stores  of  the  William  Butler  Co. 
are  for  sale.  Since  the  death  of 
William  Butler,  the  founder,  sev¬ 
eral  years  ago,  the  business  has 
been  run  by  a  corporation,  of 
which  Mrs.  William  Butler  was 
the  majority  stockholder.  James 
Butler,  the  New  York  chain-store 
man,  was  also  largely  interested, 
and  is  reported  to  be  anxious  to 
close  out  his  Philadelphia  affili¬ 
ations  entirely. 

There  are  117  stores  in  the  But¬ 
ler  chain  in  Philadelphia.  No  new 
ones  have  been  added  for  a  long 
time.  The  enterprise  must  be 
reasonably  prosperous,  however, 
since  it  last  year  declared  a  divi¬ 
dend  of  1 7 J/2  per  cent.  The  Scan- 
nels,  relatives  of  Butler,  who  man¬ 
aged  the  Philadelphia  stores  for 
a  while,  have  nearly  all  left  and 
are  now  inaugurating  a  chain  of 
similar  stores  in  Baltimore.  A 
block  of  155  shares  of  the  Butler 
stock  was  recently  thrown  on  the 
market  by  one  of  the  Scannels,  the 
object  being  to  raise  the  money  to 
put  into  the  Baltimore  business. 
The  price  asked  was  $125  per 
share,  against  a  par  value  of  $100. 

For  some  time  there  has  been 
a  rumor  that  a  combination  of 
the  smaller  chain  stores  was  about 
to  buy  the  Butler  stores,  but 
there  is  no  confirmation  of  this  as 
yet. 


CANS 


P&.ge  15 


Our  Grocers’  Fixture  Department  has  the  most  beautiful 
line  of  tin  Spice  Cabinets  you  can  see  anywhere.  Every  one, 
regardless  of  price,  has  that  distinctive  beauty  which  gives 
tone  to  any  store. 

Turn  to  page  15  of  our  Catalogue  No.  4  (Grocers’  Tin¬ 
ware),  See  our  “Persian  Spice  Cabinet’’ — ever  see  anything 
handsomer  ? 

Note  the  seven  compartments,  each  holding  1 5  pounds, with 
the  patented  revolving  label.  This  bears  the  names  of  eight 
spices — simply  turn  the  label  to  the  one  you  need.  One  par¬ 
ticular  convenience  about  this  cabinet  is  that  you  don’t  have 
to  dig  in  the  top  to  get  out  the  goods,  Each  compartment  has 
a  rolling  door  at  the  base.  Two  scoops  supplied  with  each 
cabinet. 

Write  for  price.  Have  you  sent  for  Catalogue  No.  4  yet? 


AMERICAN  CAN  COMPANY 


PAILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


■mBHBnnMHBHnnnHBBBBBanH 

Thrown  Aw^y 

The  merchant  who  has  not  installed  an 
American  Slicing  Machine  is  throwing 
away  each  year  the  equivalent  of  from  two 
to  twenty  machines,  according  to  the  size  of 
his  store. 

IT  HOW? 

In  the  lost  profits  on  ends  which  cannot  be 
cut  by  hand,  and  which  have  to  be  sacrificed 
or  thrown  away. 

T[  In  the  lost  profit  which  he  pays  the  packers 
if  he  handles  meats  in  tins  or  jars. 

In  the  lost  profit  on  the  trade  which  he 
i  might  have,  but  which  is  now  going  to  his 

progressive  competitor. 

I  Tf  In  the  lost  profit  which  comes  from  20  per 
cent,  more  slices  in  a  given  weight  of  meat. 

We  should  like  to  demonstrate  this  to  you. 

Tj  May  we  ? 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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SEND  US  YOUR  ORDERS  FOR 

WINDOW  SCREENS 
DOOR  SCREENS 
MACHINE  OILERS 
WATER  COOLERS 

And  everything  else  in 

HARDWARE) 


\  on  may  depend  upon  getting  the  best  prices  here. 
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WIRE  CLOTH 
POULTRY  NETTING 
ICE  CREAM  FREEZERS 
FLY  NETS 


JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


Don’t  Throw  Your  Profits  in  the  Cellar 


A  little  of  this  and  a  little  of 
that,  left  after  the  rush  is  over, 
is  often  put  in  the  cellar  because 
there  isn’t  enough  of  it  to  make 
a  respectable  showing.  These 
little  “leftovers”  represent  your 
profits  and  you  can’t  afford  to 
let  them  rot  in  the  cellar.  A 
very  little  looks  a  lot  in  my  Bins 
and  you  can  get  money  for  it. 
As  I  make  them,  they  go  to  you 
from  me  at  the  one  profit. 


HEJAGOCK,  51  N.  Second  St..  Phila.,  P&.. 


THEY  WILL  WALK  BLOCKS  OUT  OF  THEIR 
WAY  TO  GET  THEM 


When  a  woman  gets  hold  of 
a  broom  that  lasts  two  or  three 
times  as  long  as  the  ones  she 
has  been  buying,  she  will  walk 
blocks  out  of  her  way 
to  get  that  kind  of  a 
broom  again. 

We  are  making 
this  kind  of  brooms 
only.  Try  a  dozen, 
tell  your  trade  that 
they  are  the  finest 


ever  put  on  the  market  and 
CHIPMAN  BROOMS  will 
keep  people  coming  to  your 
store  regularly,  if  nothing 
else  will.  $2.25 
per  doz.  is  our  price 
for  a  broom  that  re¬ 
tails  for  25c.,  and 
any  one  of  your  cus¬ 
tomers  will  pay  30c. 
for  them  and  be  sat¬ 
isfied. 


Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  unchanged  as 
to  spot  teas,  and  in  fair  demand 
for  the  season.  The  business  is 
scarcely  equal  to  last  year,  how¬ 
ever.  The  market  for  new  For- 
mosas  opened  during  the  week  on 
a  basis  slightly  higher  than  last 
year.  Even  at  the  advance,  how¬ 
ever,  the  teas  will  probably  be 
bought.  New  Congous  also 
opened,  on  a  basis  possibly  io  per 
cent,  below  last  year.  The  end  of 
the  season  is  approaching,  and 
holders  of  large  stocks  of  any 
grade  are  anxious  to  move 


changed  in  price  and  in  light  de¬ 
mand.  Domestic  sardines  are  un¬ 
changed.  New  goods  are  obtain¬ 
able  in  any  quantity  desired  on  a 
basis  of  $3.10  Eastport.  Spot 
goods  are  moving  from  hand-to- 
mouth,  somewhat  below,  when 
the  sale  is  made  from  second 
hands,  the  packers’  market.  Sal¬ 
mon  is  unchanged  and  in  fair  de¬ 
mand.  Prices  on  futures  of  some 
grades  will  be  named  soon. 


Thousands  of  Steps  Salved 

tj|  Oui  Meteor  Cash  Carrier  will  save  you  and  your  clerks  thousands 
of  steps  every  week.  It  is  also  an  evidence  of  prosperity  and  thus  a 

good  advertisement.  People  say, 
“Mr.  Jones  must  be  getting 
ahead — he’s  getting  all  the  new 
things.”  An  advertisement  like 
that  is  worth  diamonds. 

We  are  so  sure  that  you  will 
CT  Price  onlv  \  the  Meteor  that  we  will  send 

\  it  to  you  on  30  days’  free  trial. 

$25  per  line,  ^ 

a  bsolutely 
guaranteed. 


NEW  YORK,  Times  Bldg. 


UNITED  STORE  SERVICE  AND  TUBE  CO. 

BOSTON,  Tremont  Bldg  CHICAGO,  Medinah  Bldg. 


Coffee. 

The  market  for  Rio  and  Santos 
coffee  is  about  unchanged.  The 
demand  is  still  from  hand-to 
mouth,  and  gives  no  indication  of 
becoming  anything  more  in  the 
near  future.  The  sale  of  the  first 
lot  of  valorization  syndicate 
coffee  occurred  on  Friday,  too 
late,  in  view  of  the  holiday,  to  ob 
tain  results  for  this  issue.  The 
syndicate  undoubtedly  had  the 
sale  well  in  hand,  however,  and  is 
relieved  to  have  limited  the  price 
on  a  basis  of  8 cents  for  Santos 
7S>  green,  which  was  slightly 
ligher  than  the  market  ruling  at 
that  time.  Mild  coffees  are  firm 
and  unchanged.  Java  and  Mocha 
steady  and  unchanged.  . 

Sugar. 

The  sugar  market  has  shown 
some  reaction  during  the  week, 
and  raws  have  sold  at  an  advance. 
As  the  week  closes  the  market  is 
firm.  There  has  been  no  change 
in  refined,  except  a  5-point  ad 
vance  by  the  Federal.  There 
seems  no  likelihood  of  any  sharp 
immediate  advance.  The  con¬ 
sumptive  demand  for  refined 
sugar  is  opening  up  well. 

Syrup  and  Molasses. 

Glucose  still  remains  un¬ 
changed,  though  corn  is  soaring 
high.  Compound  syrup  is  dull 
and  rules  at  unchanged  prices. 
Sugar  syrup  is  in  fair  demand  at 
ruling  prices.  Molasses  is  not  in 
particularly  good  demand,  but  is 
scarce  and  firmer. 

Fish. 

The  fish  market  is  decidedly 
dull.  Prices  on  all  grades  of 
mackerel  are  nominally 
changed,  but  it  is  reasonably  cer 
tain  that  any  buyer  of  a  good- 
sized  lot  could  obtain  concessions. 
The  demand  for  mackerel  is  light 
Cod,  hake  and  haddock  are  un- 


Canned  Goods. 

Tomatoes  are  unchanged. 
There  is  a  fair  demand  on  spot  at 
ruling  prices  and  a  light  demand 
for  futures  at  unchanged  prices. 
Prospects  are  for  a  good  pack. 
Corn  is  in  some  demand.  Futures 
are  moving  to  some  extent,  and 
spot  corn  is  firmer.  Peas  are  ex¬ 
ceedingly  dull,  and  as  to  spot 
goods,  very  weak.  There  are 
some  considerable  stocks  of  old 
peas  in  the  hands  of  the  trade, 
bought  at  high  prices,  while  new 
peas  are  flow  ready  for  delivery 
on  a  much  lower  basis.  The  situ¬ 
ation  is  not  especially  encour- 
aging  to  the  holder  -who  wants  to 
get  out  whole.  Peaches  are  un¬ 
changed,  no  price  having  been 
named  for  new  goods  other  than 
that  quoted  last  w'eek.  Apples 
are  weak  and  not  much  wanted. 
The  small  line  of  Baltimore 
canned  goods  is  unchanged  and  in 
light  request.  California  canned 
goods  are  unchanged  and  dull. 
There  has  been  no  general  naming 
of  new  prices  as  yet,  though  one 
packer  is  reported  to  have  made 
a  price  on  cherries  considerably 
belowr  last  year. 

Dried  Fruits. 

Prunes  are  firm,  but  without 
further  change  in  price.  The  de¬ 
mand  is  fair.  Peaches  are  selling 
fairly  well,  at  prices  that 'still  tend 
downward.  Apricots  show  no 
change,  either  spot  or  future,  and 
the  demand  for  both  is  light. 
Currants  are  in  fair  demand  at  un¬ 
changed  prices.  Raisins  are  dull 
and  weak.  Future  citron  is  still  in 
fair  demand.  Dates  and  figs  dull. 

Beans  and  Peas. 

Pea  beans  show  from  10  to  20 
cents  advance  for  the  week.  In 
a  large  way  the  quotation  is  $2.70 
to  $2.80.  Imported  pea  beans 
have  also  advanced  to  $2.30.  The 
demand  for  pea  beans  is  fair. 
Marrows  also  show  a  sympathetic 
advance  to  about  $2.50.  Califor¬ 
nia  limas  are  now  quoted  at  4 
cents  on  the  coast,  which  means  a 
trifle  over  $y2  cents  delivered  in 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “Grocery  World”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department’ 
and  contribute  a  good,  suggestive  weekly  article  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “  Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


the  East.  This  is  an  advance  of 
about  cent.  Split  yellow  peas, 
which  were  last  week  quoted  at 
$6.75  per  barrel  in  a  large  way, 
are  now  $7.30.  Lack  of  supply  is 
the  reason.  Other  grades  are 
about  unchanged. 

Butter. 

The  butter  market  is  firm  and 
unchanged.  Butter  arriving  now 
is  showing1  fancy  quality  and 
meets  with  ready  sale  either  for 
consumptive  or  speculative  pur¬ 
poses.  There  will  likely  be  a  firm 
market  at  unchanged  prices  as 
long  as  ithe  make  continues  as 
fine  as  now.  Near-by  butter  is 
getting  scarcer  and  is  selling  on 
about  the  same  basis  as  Elgin  but¬ 
ter.  Print  butter  is  firm  at  about 
1  cent  per  pound  over  tub. 

Eggs. 

Fancy  eggs  are  selling  about  on 
the  same  basis  as  a  week  ago. 
There  has  been  some  decline  in 
under  grades  owing  to  the  warm 
weather,  and  very  few  of  the  eggs 
arriving  are  bringing  the  top 
price.  Present  conditions  are 
likely  to  exist  for  about  two 
weeks,  after  which  production 
will  decrease  and  the  market  be¬ 
come  firmer.  Stocks  of  eggs  in 
storage  are  about  the  same  as  a 
year  ago. 

Cheese. 

The  cheese  market  is  firm  at  l/ 
cent  above  a  week  ago.  Cheese  is 
showing  more  grass  and  better 
quality  every  week.  Old  cheese 
is  about  exhausted  and  the  con¬ 
sumptive  trade  is  now  almost  en¬ 
tirely  on  new.  What  few  old 
cheese  are  about  are  bringing  3 
cents  more  than  new.  The  gen¬ 
eral  cheese  market  is  selling  15 
per  cent,  below  a  year  ago,  but 
the  market  is  very  healthy,  and  if 


there  is  any  change  it  will  be  up¬ 
ward. 

Provisions. 

The  provision  market  is  about 
stationary.  A  good  trade  is  re¬ 
ported  for  everything  in  smoked 
meats.  Both  pure  and  compound 
lard  are  selling  well  at  ruling 
prices.  Barrel  pork,  dried  beef 
and  canned  goods  are  having  a 
seasonable  demand  and  a  satisfac¬ 
tory  trade  is  reported  throughout. 

Produce. 

Old  Pennsylvania  potatoes,  90 
cents  to  $1  per  bushel;  old  York 
State,  90  cents  to  $1  per  bushel, 
demand  fair ;  sweet  potatoes, 
firsts,  $1.25  to  $1.50  per  hamper; 
seconds,  75  cents  per  hamper,  de¬ 
mand  slow ;  Bermuda  onions, 
$1.35  Per  crate  ;  Texas,  90  cents  to 
$1.25  per  crate;  Egyptian,  $2.75 
per  2-bushel  bag,  demand  fair ; 
spinach,  50  to  75  cents  per  barrel, 
demand  slow;  rhubarb,  $1.50  to 
$2  per  100  bunches,  demand  good  ; 
watercress,  $2  per  100  bunches, 
demand  fair;  scullions,  73  cents  to 
$1  per  100  bunches,  demand  fair 
to  good;  red  radishes,  $1.50  to  $2 
per  100  bunches;  white,  $1.50  per 
100  bunches,  demand  fair ;  salad, 
50  cents  to  $1  per  barrel,  demand 
fair ;  asparagus,  5  to  20  cents  per 
head,  demand  fair;  cauliflower, 
No.  1,  5  to  10  cents  per  head  ;  No. 
2,  2  to  3  cents  per  head,  demand 
fair;  beets,  10  to  12  cents  pet- 
bunch,  demand  fair;  carrots,  3^2 
cents  per  bunch,  demand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  $1.75 
per  bunch;  8-hands,  $1  to  $1.25 
per  bunch  ;  7-hands,  75  to  90  cents 
per  bunch  ;  6-hands,  50  to  65  cents 
per  bunch,  demand  poor;  apples, 
Baldwins,  $2*  to  $3.50;  Spy,  $3  to 
$3.50;  Russets,  $2  to  $3,  demand 


fair;  pineapples,  $2.25  to  $3  per 
box,  demand  good ;  lemons,  $2.25 
to  $3  per  box,  demand  fair  ;  Cali¬ 
fornia  oranges,  $2.75  to  $4  per 
box;  Floridas,  $3.50  to  $4  per  box, 
demand  fair  to  good. 

Nut*. 

Peanuts,  green,  choice,  4  J4 
cents  per  pound ;  fancy,  6p2  cents 
per  pound;  jumbo,  7^2  cents  per 
pound;  roasted,  choice,  $1.15  per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 
pound;  Brazils,  10  cents  per 
pound ;  filberts,  ioj4  cents  per 
pound ;  pecans,  10  cents  per 
pound;  walnuts,  iil/2  to  12^ 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

Next  to  tomatoes,  for  both  spot 
and  future  delivery,  the  buyers’ 
attention  just  now  is  attracted  to 
new  peas,  pineapples  and  straw¬ 
berries,  as  well  as  other  new 
goods.  The  tomato  market  was 
quite  active  last  week,  and  there 
is  a  slightly  firmer  undertone  to 
it  which  is  not  shown  in  the  quo¬ 
tations.  Steady  buying  of  spot 
goods  for  prompt  shipment  wears 
away  the  visible  supply  without 
attracting  much  attention  and 
keeps  the  market  prices  steady, 
and  no  notice  of  it  is  taken  until  a 
number  of  supposed  large  holders 
announce  that  they  are  sold  out. 
The  statistic  sharps  are  trying  to 
prove  each  other  to  be  in  error  as 
to  the  size  of  the  stocks  on  hand 
unsold  to  meet  the  demand  be¬ 
tween  now  and  next  August  or 
September.  Official  information 
on  that  subject  encourages  the 
holders  regardless  of  guesses.  For 
future  delivery  the  tomato  market 
continues  firm,  and  a  number  of 
sellers  at  the  low  figures  have  al¬ 
ready  sold  up  to  the  quantity 
they  decided  to  accept  contracts 
for,  with  100  per  cent,  delivery 
guaranteed,  and  have  withdrawn 
from  the  market.  Based  on  the 
cost  of  canning  under  the  most 
favorable  circumstances  the  com¬ 
ing  season  to-day’s  prices  for  fu¬ 
tures  look  safe  for  the  jobbers  to 
begin  buying  them  to  at  least  a 
moderate  extent.  The  continued 
rainy  weather  is  worrying  the 
canners  of  sweet  corn  and  dis¬ 
courages  the  growers  of  it  who 
think  they  see  more  money  in 
growing  field  corn  instead  this 
season,  which  means  a  reduced 
acreage  for  canning  purposes. 

The  character  of  the  buying  of 
spot  goods  continues  as  hereto¬ 
fore,  namely  in  small  assorted  lots 
as  the  goods  are  wanted,  and  the 
fact  that  they  embrace  almost 
every  article  in  the  list  rather 


shows  that  the  jobbers,  as  a  rule, 
are  carrying  small  stocks,  having 
added  little  or  nothing  to  their 
holdings  since  last  fall,  meantime 
working  off  their  principal  lines. 
The  canned  goods  market  is 
gradually  getting  into  a  better  po¬ 
sition. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 

No.  2. 

As  demand  governs  supply, 
price  must  necessarily  regulate 
over-production  or  under-con¬ 
sumption.  It  has  been  demon¬ 
strated  that  supply  should  be 
reckoned  according  to  demand, 
and  yet  price  is  a  stimulant  that 
enables  demand  to  at  least  be  con¬ 
sequential.  When  supply  be¬ 
comes  too  weighty,  the  wheels 
refuse  to  revolve,  but  price  lubri¬ 
cants  will  generally  furnish  the 
power  wanted,  and,  presto  change, 
supply  is  off  again  at  a  rapid 
diminishing  pace.  If  packers 
would  cease  a  bit  vying  one  with 
another  in  keeping  the  raw  stock 
price  extraordinary  and  study  the 
relationship  of  price  and  demand, 
there  would  be  little  necessity  for 
the  sale  of  spots  at  a  loss  and  fu¬ 
tures  at  cost.  High  price  must 
necessarily  mean  decreased  de¬ 
mand,  especially  in  money  panic 
periods,  and  as  a  result  the  recent 
tomato  panic  was  bound  to  follow 
and  continue  until  the  price  was 
adjusted  in  accordance  with  sup¬ 
ply  and  decreased  consumption. 
With  these  conditions  so  fresh  in 
the  minds  of  all,  as  the  pendulum 
is  about  to  swing  in  the  opposite 
direction  (for  pendulums  never 
stand  still),  would  it  not  be  well 
for  the  buyer  to  take  notice,  for 
the  reverse  must  follow  if  the  fu¬ 
ture  orders  are  not  placed  in 
sufficient  volume  encouraging 
preparatory  pack  in  relationship 
to'probable  demand  and  at  prices 
justifying  the  undertaking,  other¬ 
wise  the  result  must  be  demand 
greater  than  supply,  increased 
price,  decreased  sales  and  profits. 

As  the  clouds  of  the  tomato 
panic  roll  away,  it  is  evident  that 
the  “pick  of  the  pile”  can  no 
longer  be  secured  at  72^  cents  for 
3s,  and  while  now  and  then  a 
scattering  car  is  still  obtainable 
on  this  basis,  the  most  of  the  lots 
remaining  unsold  show  irregular¬ 
ity  of  some  description,  and  under 
present  conditions  governing  we 
<1  note  standard  3s  at  75  to  77^2 
cents,  with  off-standards  from  70 
to  72J4  cents,  depending  upon 
quality  and  condition.  Twos  re¬ 
main  quiet,  with  volume  of  busi¬ 
ness  small,  on  the  basis  of  30  to 
32^2  cents,  and  as  stocks  are  lim¬ 
ited  there  is  little  inclination  to 
tc  rce  orders. 

Future  tomatoes  continue  quiet, 
with  but  little  business  going. 
Most  packers  who  figure  closely 
show  little  disposition  to  accept 
business  at  prevailing  quotations, 
and  since  weather  conditions  have 
been  unfavorable  for  the  last  two 


GROCERY 


weeks  they  seem  content  in  wait 
ing  results  and  what  the  future 
may  bring  forth.  Continued 
heavy  rains  have  compelled  the 
farmers  to  remain  under  cover 
and  several  days’  sunshine  will  be 
requisite  before  fields  can  be 
plowed  and  prepared  for  the  re¬ 
ception  of  the  tomato  plant, 
which  though  mighty  as  a  giant 
at  times,  is  as  tender  as  a  young 
lamb  during  the  period  of  propa 
gation  and  necessarily  requires 
careful  treatment  and  suitable 
preparation  of  growing  ground, 
otherwise  the  yield  will  not  justify 
the  arduous  labors  demanded  for 
its  successful  cultivation.  Few  re 
liable  packers  are  willing  to  coun 
tenance  future  orders  under  77J/2 
to  80  cents,  depending  upon  branc 
and  quality,  and  most  alert  buyers 
continue  to  shun  offerings  under 
this  figure,  fearing  that  the  deliv 
ery  will  not  be  accordingly  as  sat¬ 
isfactory,  at  least  if  the  market 
has  advanced  by  this  time,  for 
there  is  little  inducement  to  the 
buyer  to  purchase  futures  with¬ 
out  he  feels  there  is  a  possibility 
of  an  advance  at  delivery  time. 

Spot  corn  seems  to  be  gaining 
vigor  from  its  relationship  to  the 
new  packed  article  and  adverse 
weather  conditions  with  an  a3 
sured  late  planting  season,  which 
causes  the  spot  holders  to  stiffen 
up  their  prices  and  refuse  orders 
on  the  basis  named  in  our  last 
quotations.  For  immediate  ship 
ment,  shoepeg  is  held  on  the  basis 
of  66p2  to  7714  cents,  depending 
upon  brand  and  quality,  while 
Southern  packed  Maine  style  is 
difficult  to  locate  under  60  to  65 
cents. 

Owing  to  the  conditions  as  al 
ready  described,  there  is  little  in 
clination  among  packers  to  accept 
further  business  for  future  corn, 
at  least  until  the  Northeast  winds 
cease  to  blow  and  a  week  of  sun¬ 
shine  follows,  enabling  growers*to 
prepare  the  ground,  which  is  at 
present  soaked  with  water  and 
mud.  Demand  for  seed  corn  con¬ 
tinues,  as  there  seems  to  be  a  fear 
of  the  lack  of  germination,  at  least 
in  the  usual1  preparation,  and  all 
indications  point  to  a  stronger 
corn  market.  While  there  is  but 
little  inclination  to  quote  future 
prices,  the  nominal  quotations  are 
70  to  77^2  cents  for  shoepeg  and 
60  to  65  cents  for  Southern  Maine 
style.  It  would  be  difficult  to  fill 
orders  for  large  quantities  on  this 
basis. 

Strasbaugh,  Silver  &  Co. 
Aberdeen,  Md. 


Spices. 

The  market  has  a  firm  under¬ 
tone,  with  a  slight  upward  tend¬ 
ency.  Supplies  are  small.  There 
are  no  special  figures  to  report. 
Buying  has  been  from  hand  to 
mouth,  but  we  look  for  more  satis¬ 
factory  business  from  now  on. 

Pepper. — The  market  is,  no 
doubt,  firmer  for  spots  as  well  as 
futures.  Conditions  generally  re¬ 


main  unchanged  during  the  week. 

Cayennes  in  better  demand,  but 
without  change  in  price. 

Cloves  steady  and  very  scarce. 
There  is  a  very  good  spot  demand, 
which  will  increase. 

Pimento  (Allspice), — Some¬ 
what  firmer  and  prices  are  slightly 
higher.  Supplies  are  small. 

Mace  very  scarce.  We  can  re¬ 
port  a  good  inquiry,  due  to  season. 

Nutmegs  very  active  at  present, 
due  to  record  prices.  The  present 
market  is  certainly  an  advan¬ 
tageous  one  from  a  buying  stand¬ 
point. 

Cassias. — Saigon  and  China  are 
steady ;  Batavia  is  very  scarce, 
firm  in  price  and  in  very  fair  de¬ 
mand. 

Gingers  somewhat  firmer  anc 
in  better  inquiry. 

Seeds. — In  good  demand  for 
pickling  needs.  Celery,  Caraway 
and  Mustard  are  all  firm,  but  un¬ 
changed. 

McCormick  &  Co.,  Inc 

Baltimore,  Md. 


MARKET  NOTES. 


North  Carolina  blackberries  are 
not  especially  plenty  and  the 
price  ranges  from  12  to  14  cents. 
The  demand  is  excellent  and  the 
quality  of  the  fruit  good. 

Fluckleberries  are  coming  North 
in  comparatively  small  shipments, 
the  source  of  supply  being  North 
Carolina.  The  price  is  12  to  14 
cents. 

The  first  Jersey  peas  are  in  and 
show  good  quality.  They  range 
rom  $1.25  to  $1.50  per  basket. 
The  demand  is  good. 

A  few  string  beans  are  coming 
rom  North  Carolina,  and  the 
Drice  averages  $1.50  for  one-third 
oarrel  basket  and  $2  for  half- 
Darrel.  The  demand  is  active  for 
anything  good. 

Lima  beans  are  slow  at  $3  per 
Dasket.  The  quality  is  not  es¬ 
pecially  good  and  the  supply  not 
leavy. 


The  first  pie  cherries  are  now  in 
market,  coming  from  Virginia, 
and  commanding  50  to  60  cents 
per  basket.  The  quality  is  good 
:or  early  fruit. 


cabbage1  has  sold  as  low  as  45 
cents  per  barrel.  The  demand  is 
moderate. 

Florida  watermelons  are  scarce. 
Anything  good  brings  75  cents 
each.  1'he  demand  is  light. 

Florida  cantaloupes  are  selling 
cheap— $1.50  to  $2  per  crate.  The 
quality  is  mostly  poor. 

The  first  Mississippi  tomatoes 
are  in,  commanding  $1.15  for  a 
carrier  of  four  baskets.  Florida 
tomatoes  average  $3,  and  show 
better  quality  than  the  Missis¬ 
sippi.  The  demand  is  good,  but 
the  price  will  likely  be  lower. 

Florida  corn  is  coming  in  bet¬ 
ter  quality  and  averages  $2.50  per 
crate.  The  demand  is  slow. 


years  ago  Armour  fled  to  the 
mountains  in  West  Virginia. 
Emmett  L.  Rudman,  the  revenue 
officer  in  charge  of  the  case,  said 
that  thousands  of  pounds  of  oleo 
were  made  in  the  Armour  plants 
and  that  Armour,  through  his  as¬ 
sistants,  disposed  of  this,  defraud¬ 
ing  the  Government  out  of  taxes 
probably  in  excess  of  $50,000. 
When  the  Philadelphia  plant  was 
raided  Armour  could  not  be 
found.  After  a  search  through 
North  Carolina,  Virginia,  Mary¬ 
land,  New  Jersey  and  Pennsyl¬ 
vania,  he  was  found  hiding  with 
companions  in  the  heart  of  the 
Allegheny  mountains. 


New  Jersey  asparagus  is  com¬ 
ing  in  large  quantities,  much  in 
bad  order.  Anything  good  com¬ 
mands  15  to  20  cents,  but  stuff  is 
selling  at  3  cents  up. 


Virginia  cabbage  is  glutted,  and 
is  scarcely  bringing  freight.  Good 


What  Oleo  Did  for  Three  Men 

Convicted  of  conspiring  against 
the  Government  in  the  matter  of 
oleomargarine  frauds,  Hugh  I 
Armour,  a  young  grocer  of  Wil¬ 
mington,  Del.,  in  the  United 
States  Court  last  week  was  sen 
tenced  to  pay  fines  aggregating 
$7,500  and  to  serve  two  terms  of 
eighteen  months’  imprisonment 
each,  which,  however,  run  con¬ 
currently,  so  that  he  will  serve 
DUt  one  term.  The  court  directed 
that  he  serve  his  imprisonment  in 
the  United  States  Penitentiary  at 
Atlanta,  Ga.  Otis  L.  Birckley 
and  J.  W i  1 1  i s  Hathaway,  the  other 
conspirators,  already  have  been 
sentenced  to  terms  of  nine  months 
each  in  the  county  workhouse, 
with  $1,500  fines  imposed  in  each 
case.  The  arrests  of  Armour  and 
lis  employees,  Hathaway  and 
Birckley,  revenue  men  say,  were 
the  most  important,  as  regards 
oleomargarine  frauds,  of  recent 
years.  It  was  shown  during  the 
trial  of  the  accused  men  that  Ar¬ 
mour  purchased  large  quantities 
of  white  oleo  and  colored  it  in 
Wilmington,  it  being  disposed  of 
Dy  Hathaway  and  Birckley.  The 
oleo  was  colored  and  cut  into 
cakes  the  size  of  butter  in  an  East 
Side  stable,  and  revenue  officers 
had  great  difficulty  in  running 
down  the  band.  Secret  service 
men  who  investigated  the  cases 
found  that  Armour  was  operating 
two  oleomargarine  factories  in 
Wilmington,  one  in  Atlantic  City 
and  another  at  2^30  South  Six¬ 
teenth  street,  Philadelphia.  When 
these  factories  were  raided  two 


Refiners  End  Sugar  Abuse. 

Adopt  New  Plan  which  Will  Compel 
Buyer  to  Take  Sugar  in  Seven  Days. 
Under  Old  Plan  Some  have  Taken 
Six  Months.  Will  Greatly  Reduce 
Speculation. 


All  of  the  sugar  refiners  have 
adopted  a  new  method  of  selling 
sugar,  and  for  the  time  being 
every  buyer,  wholesale  or  retail, 
will  be  obliged  to  conform  with  it. 
The  new  plan  requires  buyers  to 
remove  their  sugar  in  seven. davs, 
as  against  as  much  as  six  months 
in  certain  sections  under  the  old 
plan. 

The  old  method  was  loose  in 
the  extreme.  A  buyer  could  order 
sugar  to-day  and  let  the  refiner 
carry  it  all  the  way  from  thirty 
days  to  six  months.  In  New  York 
it  is  stated  that  certain  sugar 
buyers  let  their  sugar  lie  six 
months  before  taking  it  away. 
There  was  everything  to  gain  by 
this  and  nothing  to  lose,  because 
the  price  was  guaranteed  until 
the  day  of  shipment,  and  there 
was  no  storage  to  pay.  Naturally, 
the  plan  degenerated  into  an 
abuse,  and  the  refiners  have  cut  it 
out  at  last, 

Under  the  new  plan  a  buyer  is 
given  seven  days  to  remove  his 
sugar  and  no  longer.  If  delivery 
is  not  asked  for  within  seven  days 
the  refiners  will  either  cancel  the 
order  or  compel  the  jobber  to  take 
it,  according  to  the  status  of  the 
market  at  the  time.  Naturally  the 
price  is  only  guaranteed  for  the 
seven  days. 

The  plan  will  put  an  end  to 
much  of  the  sugar  speculation 
which  has  been  indulged  in  under 
the  old  plan,  and  will  cause  sugar 
buying  to  be  done  by  smaller  and 
more  frequent  orders. 


GROCERY  WORLD 


II 


This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
idvertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


tomer  must  come  to  your  store. 
When  you’ve  built  up  a  business 
on  such  things  you’ve  got  some¬ 
thing.  When  you  build  it  up  on 
Cook’s  Flaked  Rice,  for  instance, 
you  may  have  something  and  you 
may  not,  for  any  other  grocer  can 
supply  Cook’s  Flaked  Rice  as  well 
as  you  can. 

*  *  * 

Flere  is  the  cover  page  and  the 
third  page : — 


I  call  this  mighty  good  grocery 
advertising.  It  is  distinctly  high 
arade.  The  little  cuts  scattered 
through  the  paragraphs  add  de¬ 
cidedly  to  the  effect,  though  possi¬ 
bly  in  a  few  cases  they  are  a  little 
large  for  the  space.  My  idea  of 
a  cut,  as  to  size,  is  the  clam  chow¬ 
der  cut.  It  is  large  enough  to 
show  well,  and  not  large  enough 
to  look  crowded,  as  the  Luncheon 
cheese  cut  does.  The  Lobster  cut 


Allentown,  Pa.,  May  4,  1908. 
Editor  "Science  of  Advertising.” 

Dear  Sir : — Inclosed  find  our  tri- 
monthly  “Grocery  Bulletin,”  which  we 
are  issuing  and  mailing  regularly  to 
about  8,000  housewives  in  this  town 
and  vicinity.  It  being  our  aim  and 
object  to  go  after  the  high-class 
trade,  we  have  adopted  this  method 
as  an  experiment,  as  compared  with 
newspaper  advertising.  The  cost 
of  this  work  to  us,  in  the  manner 
in  which  we  are  handling  it,  is  hardly 
as  much  as  newspaper  work  costs  us, 
and  we  feel  that  we  are  having  much 
better  results,  as  we  are  now  reach¬ 
ing  the  class  of  trade  we  most  par¬ 
ticularly  desire  and  some  of  which 
never  read  newspaper  advertise¬ 
ments. 

Would  be  pleased  to  have  your 
criticism  and  suggestions  for  its  bet¬ 
terment. 

Thanking  you  most  kindly,  I  am, 
Yours  truly, 

Frank  N.  Mayer, 
Manager  of  Grocery  Department. 

The  store  paper  that  came  with 
this  letter  was  quite  a  superior 
production.  It  had  four  pages, 
6x9  inches,  and  was  well  and 
carefully  prepared  throughout. 
The  paper  and  the  printing  were 
both  good  and  of  the  general 
effect  even  the  highest  class  gro¬ 
cer  in  a  large  city  could  well  be 
proud. 

*  *  * 

The  first,  second  and  third 
pages  of  Harned-Earley’s  paper 
are  devoted  to  straight  grocery 
advertising,  almost  exclusively  of 
proprietary  goods.  They  don’t 
tell  me  whether  they  have  any 
kind  of  deal  with  the  manufac¬ 
turer  to  bear  part  of  the  expense 
of  this  advertising,  but  unless 
they  do  I  should  advertise  more 
of  my  own  brands.  Advertising- 
proprietary  goods  is  all  right, 
when  they  pay  a  profit — in  fact  it 
is  a  very  good  business  policy — 
but  advertising  one’s'  own  brands 
is  better,  since  there  is  no  com¬ 
petition.  On  the  three  pages 
there  are  sixteen  private  brands 
advertised,  every  one  of  which  is 
somebody  else’s.  This  is  a  mis¬ 
take,  in  my  judgment.  The  finest 
kind  of  a  grocery  business  is  that 
done  on  goods  packed  under  one’s 
own  labels.  Nobody  else  has 
them,  and  to  get  them  the  cus- 


ISN’T  It  worth  a  good  deal  to  yoa  to  know  that  when  you  buy  here  you  are  baying  in 
*  a  safe  and  reliable  6tore.  We  ere  not  perfect,  never  have  claimed  to  be.  but  we  aim 
at  perfection.  Each  week,  each  month,  each  year  has  to  be  better  than  the  precceed- 
ing  one.  -We  sell  dependable  groceriea-at  -tho-  k>w«*t-po«uble  prices  for  whiak  equal 
quality  can  be  sold— that’s  because  we’re  satisfied  with  modest  profits.  Your  patronage 
is  solicited.  A  copy  of  tbisBulletin  will  be  mailed  regularly  to  your  address,  upon  request 


EVAPORATED 

CORN 

is  not  like  the  old-fashioned 
Shaker  Com.  It  needs  no 
soaking. 

1 7c  lb..  5  lbs.  80c. 

ROOT  BEER 
EXTRACT 

In  summer,  a  cool,  spark¬ 
ling  beverage  is  grateful  to 
the  palate*-  Root-Beer  mode-  - 
from  Galvins*  Root  Beer 
Extract  is  appetizing,  re¬ 
freshing  and  of  a  delicious 
flavor.  The  extract  is  made 
from  pure  wholesome  ma¬ 
terials. 

1 0c  per  Bottle.  $1.10  Do* 


EAT  FRUITS 

Nothing  Better  for  you. 

Disease  germ  can’t  exist  in 
fruit  juice.  You  get  the  tasty 
nutritious  sort  here.  Chosen 
with  scrutinous  care. 

STRAWBERRIES 

They  are  ripe,  lusci¬ 
ous  and  satiaf  yin  e  which 
very  few  varieties  have 
this  early  in  tpe  season 


VEGETABLES 

Fresh  green  goods, 
direct  from  the  growers 
is  our  speciality.  Among 
.other things wthave-.  4 
Fresh  Asparagus. 
Green  and  Yellow 
Beans,  new  Beets. 
Cucumbers,  Leeks, 

.  Cauliflower,  Mush- 
‘  rooms,  Mangoe9, 
new  Potatoes,  Egg 
Plants,  Rnubarb, 

Peas,  Salsify,  To¬ 
matoes.  C  a  n  t  e  • 
lopes,  etc.,  etc. 


COOPER'S 

1ELLET1NE 

Pure,  FUvorlw*.  Odorleu.  and 
Sparkling. 

For  a  dainty,  delicious, 
refreshing,  healthy  dessert, 
try  the  following  receipt  for 

COFFEE  JELLY. 

One-half  package  of  Coop¬ 
er’s  Jelletine,  one-half  cup 
of  cold  water,  one  and  one- 
half  pints  of  strong  hot  cof¬ 
fee^  three-fourths  cup  of 
sugar.  Moisten  Jelletine  In 
cold  water.  Add  sugar  and 
hot  coffee,  stir  until  thor« 
oughly  dissolved ,  and  strain 
into  mold.  Serve  with 
whipped  cream  or  a  thin 
custard  sauce. 


1 0c  per  Pkg.  $1-10  Doz* 


PERKIOMEN  VALLEY  ASPARAGUS 
Received  fresh  daily.  Packed  especially  for  us. 


PHONE  OR  POSTAL  YOUR  WANTS.  WE  CAN  PLEASE  YOU. 


Cook’s 

Malto-Rice  and  Flaked-Rice 

Summer  is  the  time  for  cereal*— that  is,  the  proper 
cereals.  Man  should  not  eat  meat  at  that  time 
any  more  than  he  can  help,  as  meat  causes  the  blood 
to  heat  and  over  exerts  the  digestive  organs.  Cook’s 
Malto-Rice  or  Flaked-Rice  are  both  appetizing  and 
nutritious  and  can  be  used  in  any  form  rice  is,  with 
a  saving  of  time  and  money. 

1 3c  pltg.  $1.40  Doz. 


BURNHAM'S 
CLAM  CHOWDER 


This  chowder  is  carefully 
and  scientifically  prepared  from 
the  best  ingredients  the  market 
can  supply.  No  cookiug,  sim¬ 
ply  heating. 


bdrrkJui  Size.  9c  eaa.  II  .00  doz. 
Luge  Size.  18c  cm.  12.00  doz. 


IMPORTED  BIRD  SEED 

This  seed  Is  mixed  in  the  proper  pro¬ 
portion  to  form  a  perfect  food  for  pet  birds.  It 
is  perfectly  clean. 

9c  pkg.  $  1  00  Doz- 


LOBSTERS 

Nothing  finer  for  making  salads,  then  to 
take  one  can  lobsters,  broke  into  small  pieces, 
add  one  and  a  half  cupful  chopped  celery,  one 
table  •  spoonful 
capers,  and  a 
good  sprinkling 
of  papreka, 
cover  with  suf- 
ficent  salad  dressing  to  moisten  the  whole. 
Chopped  sour  pickle  may  be  used  in  place  of 
capers. 

Victor  Brand.  30c  can.  $3.40  doz. 

Baxter  "  20c  “  $2.30  doz. 


Very  delicious,  serve  with  crackers.  Pack¬ 
ed  in  stone  jars.  Royal  or  Imperial 

Brands  at  10  15  and  25c.  each 

MAINE  CORN 

Darby  Brand.  Packed  in  Maine,  Where 
grows  the  finest  corn  in  the  World.  We  have 
a  large  stock  on  hand  and  in  order  to  reduce 
our  stock  we  will  sell  what  has  been  our  reg¬ 
ular  15c  seller  at 


lOcc 


$1.20  Doz. 


SHREADED  WHEAT  BISCUIT 


“IT’S  AU.  IN  THE  SHRCOS” 

2  pkgs.  for  25c.  $1.45  doz. 

DON'T  FORGET  TO  ORDER 
BACHMAM'S  READING  PRETZELS 
13c  Ik.  2  lb.  I«  25c. 

We  are  Agents  for  Allentown  and  Vicinity. 


on  the  third  page  is  also  a  good 
size.  Illustrations  are  a  very 
valuable  feature  of  an  advertise¬ 
ment,  but  they  can  be  overdone. 
There  can  be  too  many  of  them, 
and  they  can  be  too  large. 

* *  *  * 

Just  a  word  as  to  the  wording 
of  some  of  the  advertisements  con¬ 
tained  in  this  paper.  T  note  that 
Burnham’s  Clam  Chowder  is 
“carefully  and  scientifically  pre¬ 
pared.”  To  know  that  a  food  is 
scientifically;  prepared  doesn’t  ap¬ 
peal  to  me  at  all.  I  want  to  know 
that  it  is  prepared  deliciously,  that 
it  has  zest  and  flavor,  and  I  be¬ 
lieve  ninety-nine  out  of  one  hun¬ 
dred  people  are  the  same  way. 
Possibly  it  is  a  mistaken  way,  but 
we  must  reckon  with  people  as 
they  are,  not  as  they  should  be. 
Looking  over  the  text  of  this 
paper  it  occurs  to  me  that  the 
Harned-Earley  Co.  need  to  work 
up  more  enthusiasm  about  the 
palatability  of  their  goods.  There 
is  very  little  of  the  mouth-water¬ 
ing  quality  about  their  advertis¬ 
ing. 

*  *  * 

The  fourth  page  of  this  store 
paper  is  devoted  to  a  few  recipes, 
and  some  “Points  Worth  Remenl- 
bering."  The  latter  are  generali¬ 
ties  like  “The  desire  to  buy  anv- 
thing  cheap  is  a  mania  with  some 
people.” 


The  heavy  strawberry  crop  is 
already  beginning  to  show  itself, 
and  the  market  has  practically 
been  glutted  during  the  past  week. 
The  price  has  ranged  from  5  to  15 
cents,  the  fruit  coming  from  Xew 
Jersey,  Delaware  and  Maryland. 
Everywhere  the  crop  promises 
large.  The  demand  is  good. 


MAGAZINE  NOTES. 

In  addition  to  an  enticing  complete 
novel — “The  Plague  of  a  Heart,”  by 
Helen  Milecete — the  June  “Lippincott's” 
contains  a  number  of  extraordinarily 
good  short  stories.  "Little  Billy  Hig¬ 
gins’s  Rhubarb  Money.”  by  John  L. 
Mathews,  is  deliciously  funny  and  will 
make  the  most  blase  reader  chuckle. 
Will  Levington  Comfort  contributes 
"The  Lone  War,"  a  grimly  realistic 
picture  of  strenuous  life  in  the  Philip¬ 
pines.  "The  Birth  of  Irony,”  by  Kath¬ 
arine  Holland  Brown,  is  a  tale  of  the 
Cave-men,  as  striking  as  it  is  original. 
"Lady  Tommy,”  by  Owen  Oliver,  is  a 
fascinating  romance  of  “high  life." 
There  are  several  others  also,  besides 
some  bright  articles  on  seasonable  top¬ 
ics  and  a  sixteen-page  humorous  sec¬ 
tion.  The  June  “Lippincott's”  makes 
excellent  summer  reading. 


Catch  the 
Sharp  Appetites 


Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 
and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Useful  Facts  About  Groceries 

The  department  which  will  henceforth  be  conducted  under  the  above  head  is  best 
explained  by  the  letter  which  appear,  below,  and  which  was  recently  sent  to  the 
Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  Grocery  World  ”  readers,  a  short  educational  article  alon*  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Editor  “Grocery  World.”  Vermontvllle,  N.  Y. 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encvclo- 
howb’wT6  that  WHUrd  take,  a  cepaln  article,  describe  It,  tell  where  it  grew 
H  cTTw  k  PrtePa^ed  <or  market,  what  season  of  the  year  it  was  marketed  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

print  now1  b°°k  ^  published  once'  but  as  near  as  1  can  find  out  it  is  out  of 
I  was  thinking  if  the  “  Grocery  World  ”  could  devote  sav  half  a  column 
fo7 work*  3  W°rk  °f  thi*  k‘nd  W*  W°Uld  haVC’  iD  a  Httle  ^e-^e  l°ng-l£)ked- 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Brkckenridgb. 


Tokay  Wine. 

A  very  sweet  wine  made  at  To- 
kay,  a  town  in  Northern  Hungary. 
It  is  somewhat  aromatic,  and  is 
generally  used  as  a  dessert  or 
liquor  wine.  In  Hungary  this 
wine  is  the  national  beverage.  It 
improves  very  much  by  keeping 
and  old  Tokay,  called  Vino  Vit- 
rauno,  the  demand  for  which 
greatly  exceeds  the  supply,  has 
been  sold  at  £36  a  dozen  at  Cra¬ 
cow,  which  is  the  principal  depot 
for  it. 

Imperial  Tokay  is  a  very  rich 
and  luscious  product  with  a  rare 
delicacy,  but  rather  peculiar  taste. 

There  are  also  Californian  and 
other  Tokays. 


Tonka  Beans. 

The  seed  of  a  tree  known  as 
Dipterix  odorata,  which  grows  to 
a  great  size  in  the  West  Indies, 
also  in  Guiana,  the  great  Amazon 
valley,  and  other  parts  of  South 
America,  but  especially  in  Cochin, 
China  and  Venezuela,  which  latter 
country  alone  exports  some  100,- 
000  pounds  yearly  from  Ciudad 
Bi  >livar. 

1  he  pods  are  of  oblong  shape, 
but  contain  only  a  single  seed, 
which  has  a  very  agreeable  and 
aromatic  odor.  It  is  used  ex¬ 
tensively  as  a  substitute  for 
vanilla. 

Truffles. 

The  word  truffle  is  from  the 
Latin  tuber  (signifying  a  swell¬ 
ing). 

1  ruffles  are  an  edible  fungi,  and 
may  be  called  underground  mush¬ 
rooms — or  rather,  vegetable  tub¬ 
ers,  possessing  an  animal  rather 
than  a  vegetable  flavor. 

They  seem  to  share  the  capric¬ 
ious  nature  of  the  mushroom  in 
regard  to  cultivation,  and  are  sel¬ 


dom  found  twice  in  the  same 
place.  A  piece  of  ground  that 
may  yield  a  great  quantity  one 
year  may  be  quite  fruitless  the 
next.  They  are,  however,  mostly 
found  in  loose  soil  about  a  foot 
deep,  under  or  -near  old  oak, 
birch  or  walnut  trees,  and  are  of 
irregular  size,  round  shape,  and 
dark  brown  color  outside,  while 
the  insides  may  be  brown,  grev  or 
white. 

Those  from  the  South  of  France 
are  the  most  highly  prized,  but 
truffles  are  also  pretty  abundant 
in  Italy,  Spain  and  Holland. 

There  are  three  species  of 
truffles  found  in  France,  the  black, 
the  white,  and  the  red,  the  latter 
having  a  flavor  of  garlic.  They 
are  found  in  all  soils,  but  mostly 
in  oak  forests,  or  where  the  earth 
is  damp  and  calcareous,  thriving 
best  in  sterile  soil. 

The  black  or  winter  truffles  are 
the  most  esteemed,  the  most  fa¬ 
mous  being  those  found  around 
Perigueux  and  Angouleme,  and 
known  as  the  variety  T.  melanos- 
porum. 

In  appearance  the  ordinary 
truffle  is  about  the  size  of  a  wal¬ 
nut,  with  a  rough  brown  warty 
surface  closely  akin  to  the  potato, 
which  it  likewise  resembles  in 
consistency,  though  not  in  color. 

They  seem  to  grow  in  clusters, 
without  roots,  5  or  6  inches  below 
the  surface  of  the  earth ;  and,  not 
yielding  to  cultivation,  they  must 
be  sought  for  in  chance  places, 
from  November  to  March. 

In  some  parts  of  Italy  the  do¬ 
mestic  pig  is  commonly  driven 
out  to  the  woods  with  a  cord  at¬ 
tached  to  the  hind  leg,  and  the 
holder  of  it  observes  where  he  be¬ 
gins  to  root ;  indeed,  if  not  sharply 
watched  ,the  animal  devours  the 
prize  before  he  can  be  stopped. 

In  some  districts  the  truffle  is 
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called  swinebread,  from  being  so 
keenly  relished  by  these  fine-nosed 
animals. 

Scarcely  is  there  a  preserving 
establishment  in  France  at  this 
moment  that  does  not,  among 
other  alimentary  products,  pre¬ 
serve  also  truffles — particularly  at 
Bordeaux  and  Marseilles. 

The  truffle  appears  to  have  be¬ 
come  as  indispensable  to  the  din¬ 
ner  table  of  the  “noblesse”  as  the 
aromatic  sprig  of  garlic  to  the 
frugal  repast  of  the  peasant. 
They  are  chiefly  used  in  sauces, 
soups,  and  as  stuffing  for  poultry. 

The  preserving  process  adopted 
in  Bordeaux  is  a'  very  simple  one 
— the  truffles  being  partially 
boiled,  as  tomatoes,  asparagus, 
and  certain  other  vegetables,  and 
then  sealed  up  in  jars,  tins  or  bot¬ 
tles,  in  their  own  diluted  juice. 
Truffles  should  be  light  according 
to  their  size,  elastic  when  pressed, 
and  of  agreeable  aroma.  When 
dried,  or  exposed  to  the  air  long, 
much  of  their  flavor  is  lost. 

Truffles  are  seldom  eaten  alone, 
but  are  used  in  soups,  gravies, 
ragouts,  and  other  highly-sea¬ 
soned  dishes. 


Condemed  Milk  Snit. 

Suit  has  been  brought  in  the 
United  States  Circuit  Court  of 
Wisconsin  by  the  Borden’s  Con¬ 
densed  Milk  Co.  against  the  Hor- 
lick’s  Malted  Milk  Co.,  of  Racine, 
Wis.,  seeking  to  recover  $50,000 
alleged  damages  to  the  business 
of  the  former  through  officials  or 
agents  of  the  latter.  The  plaintiff 
also  asks  that  the  defendant  be 
permanently  enjoined  from  claim¬ 
ing  that  he  is  the  originator  of 
malted  milk,  and  further  asks  that 
the  defendant  be  enjoined  from  in¬ 
terfering  in  any  way  with  the  ad¬ 
vertising  matter  and  fountain  jars 
delivered  to  druggists  by  the 
plaintiff.  The  chief  basis  for  this 
suit  is  the  long  standing  dispute 
between  the  two  rival  companies 
as  to  the  origin  of  the  process  of 
making  malted  milk.  The  Hor- 
lick  Co.  has  asserted  in  its  adver¬ 
tising  matter  and  elsewhere  that 
it  manufactures  the  “original  and 
only  genuine  malted  milk.”  The 
Borden  Co.  denies  this  claim,  al¬ 
leging  that  a  similar  process  of 
malting  milk  to  that  of  the  Hor- 
lick  concern  was  in  use  in  Ger¬ 
many  as  early  as  1876. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


LX. —Getting  Next  Competitors. 

S' 

Your  competitor  does  not  wear 
horns. 

A  great  many  grey  hairs  are 
brought  out  on  the  heads  of  busi¬ 
ness  men  because  of  worrying 
about  what  competition  will  do. 
and  especially  some  one  particu¬ 
lar  competitor.  It  seems  there  is 
always  one  competitor  who  is 
more  to  be  dreaded  than  all  the 
rest.  One  who  tries  to  sell  his 
goods  at  cost,  or  is  especially  ob¬ 
noxious  in  some  other  way. 

Probably  you  have  been  getting 
all  your  information  about  this 
competitor  from  your  customers, 
and  if  that  is  the  case  you  can  bet 
that  it  has  been  colored  up  to 
make  your  competitor  appear 
much  worse  than  he  really  is,  and 
about  nine  times  out  of  ten  you 
can  also  bet  the  same  customer  is 
telling  like  stories  about  you  to 
that  same  competitor. 

Just  contract  the  habit  of  pay¬ 
ing  no  attention  to  such  informa¬ 
tion,  but  get  acquainted  with  “the 
animal,”  so  you  can  base  your 
judgment  on  something  more  than 


rumor  of  the  worst  kind.  Tell 
him  that  you  have  heard  so  many 
unreasonable  reports  about  him 
that  you  would  like  to  know  about 
what  he  really  was  and  was  not 
doing.  He  will  more  than  likely 
meet  you  at  least  half  way  in 
friendliness,  and  then  you  can 
talk  over  trade  abuses.  You  are 
both  imposed  upon  enough,  with¬ 
out  imposing  upon  each  other, 
why  not  put  your  heads  together 
and  eliminate  some  of  the  imposi¬ 
tions  of  your  customers  which  are 
only  made  possible  by  the  fact 
that  they  are  now  keeping  you 
from  talking  over  these  matters 
together. 

F.  A.  P. 

California  cherries  range  from 
$1.50  to  $2.50  per  box  and 
moving  fairly  well. 


are 


PATENTS 

obtained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

ATTORHKY  AT  LAW 

908  G  81.,  W.  W.,  Washington,  O.  C. 


BUY  FIREWORKS 

AT 

HEADQUARTERS 


Do  not  buy  Fireworks  and  other 
Fourth  of  July  goods  until  you  have 
seen  our  prices. 

We  are  headquarters  for  Fire¬ 
works.  For  twenty  odd  years  we 
have  been  the  largest  handlers  of 
them  in  the  country. 

We  are  sole  distributers  of  “Pan 
American  Fireworks,”  whose  quality 
has  made  them  famous  at  many 
expositions. 

We  import  Chinese  crackers  di¬ 
rect — and  are  almost  alone  among 
American  jobbers  in  so  doing.  In 
our  warehouses  to-day  are  probably 
one-half  the  total  quantity  of  all  the 
Chinese  crackers  in  the  United  States. 

Compare  the  net  prices  named  in 
our  Fireworks’  sheet  with  the  best 
quotations  you  get  from  any  other 
source  and  you  will  understand  why 
we  are  “headquarters.” 

Ask  for  circular  5789.  Sent  to 
any  merchant  on  request. 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO 

ST.  LOUIS  MINNEAPOLIS 

Sample  Houses  :  BALTIMORE  DALLAS 
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An  Oleo  Incident. 

I  saw  something  in  one  of  the 
Baltimore  papers  last  week  that 
gave  me  one  of  the  biggest  sorry 
feelings  I've  ever  had. 

It  was  a  dispatch  from  Wil 
mington,  Del.,  that  a  young  gro¬ 
cer  there  named  Hugh  I.  Armour 
had  been  convicted  of  breaking 
the  oleo  laws  and  had  been  sen¬ 
tenced  to  eighteen  months  in  jail. 
Besides  that  he  has  to  pay  a  lot 
of  fines,  amounting  to  $7,500! 
Think  of  it !  A  couple  of  other 
fellows  who  were  in  the  deal  with 
him  were  sent  to  the  workhouse 
for  nine  months  and  told  to  pay 
fines  of  $1,500. 

The  other  two  were  named 
Otis  L.  Birckley  and  J.  Willis 
Hathaway.  Them  I  didn’t  know, 
but  I  did  know  Armour,  He  is  a 
decent  kind  of  fellow  you  wouldn’t 
expect  such  things  of.  He  has  a 
young  wife  and  is  about  quarter 
gone  with  consumption.  He'll  die 
in  jail,  I  have  no  doubt. 

There  was  nothing  new  about 
the  scheme  these  fellows  worked. 
They  bought  oleo  white,  colored 
it  yellow  behind  the  door  some¬ 
where  and  then  palmed  it  off  as 
butter. 

Oh  this  rotten  oleo  business ! 
Every  time  I  think  about  it  I  feel 
like  calling  down  a  curse  on  the 
man  who  first  invented  oleo.  I 


don’t  know  a  thing  that  has 
brought  more  wickedness  into  the 
world.  More  lying  and  stealing 
and  false  pretence.  Oleo  is  the 
mother  of  lawbreakers  and  always 
has  been. 

I  know  grocers  who  sell  oleo 
who  are  as  straight  as  a  string 
about  it.  1  hey  do  as  the  law  says, 
and  sell  it  for  what  it  is. 

But  for  every  oleo  seller  who 
does  that  there  have  always  been 
five  hundred  that  didn’t.  Maybe 
there’s  less  ‘crooked  ones  to-day, 
because  the  Government  has  the 
thing  pretty  .well  rounded  up. 
But  the  woods  are  still  full  of 
thieves  and  liars  wThose  particular 
form  of  vice  is  selling  fake  butter 
— every  once  in  a  while  you  can 
read  where  a  bunch  has  been 
smoked  out. 

There  must  be  some  kind  of 
a  fascination  about  oleo,  the  way 
it  ropes  good  men  in  and  turns 
’em  into  criminals.  I  suppose  it 
looks  like  such  a  slick  and  easy 
business.  That’s  on  account  of 
the  stuff’s  appearance.  You  take 
a  pound  of  oleo  and  it’ll  look 
pretty  good  to  most  people.  It 
has  the  same  color  as  butter — 
why  shouldn’t  it  when  thev’re 
both  colored  with  the  same  thing? 
And  it  has  the  look  of  butter, 
and  if  you  ain’t  watching  close  it 
has  a  faint  taste  and  smell  of  but¬ 
ter. 

It’s  such  an  easy  thing  to  wrap 
it  up  for  butter,  when  oleo’s  10 
cents  a  pound  and  butter’s  40. 
There  ain’t  one  chance  out  of  a 
thousand  that  the  customer’ll 
know  the  difference.  He  may 


think  it’s  a  little  mild,  but  there’s 
nothing  unusual  about  mild  but¬ 
ter. 

I  knew  a  grocer  who  started  in 
to  sell  oleo  about  three  years  ago 
— started  in  honestly.  Butter  was 
high  and  he  did  business  with  a 
lot  of  poor  factory  people  who 
couldn’t  afford  it.  So  he  got  hold 
of  a  good  clean  brand  of  oleo, 
took  out  a  license  and  started  in 
to  sell  it  on  the  level. 

Business  was  poor  that  year. 
Nobody  in  this  particular  town 
had  much  money,  and  I  happen  to 
know  that  this  grocer’s  business 
fell  off  about  20  per  cent,  and  col¬ 
lections  were  fierce. 

One  day  an  old  clerk  left  him 
and  he  had  to  put  on  a  new  man. 
After  it  had  been  going  on  for 
over  a  week  the  grocer  found  that 
his  new  clerk,  who  was  a  fat¬ 
headed  sort  of  a  chump,  had  been 
getting  “butter”  out  of  the  oleo 
box.  He  didn’t  mean  to  do  it,  of 
course — just  ignorance  and  dumb¬ 
ness. 

Nobody  had  kicked — apparent¬ 
ly  nobody  had  noticed  it,  and  the 
grocer  was  in  just  that  much  more 
money. 

Well,  the  temptation  was  too 
great — his  new  clerk’s  dumb  trick 
made  that  grocer  a  confirmed  oleo 
thief.  I  say  confirmed  because 
once  a  man  gets  in  it  he’s  in  for 
good  until  he  dies  or  goes  to  jail. 
I’ve  seen  a  lot  of  ’em  get  soaked 
with  a  fine  or  two — it’s  only  in  the 
last  year  or  two  that  they’ve  been 
sending  ’em  to  jail — and  then  try 
hard  to  get  out.  But  the  money 
came  too  easy — the  first  thing 


you  knew  they  were  working  the 
game  again  in  some  stable. 

And  so  on,  over  and  over  again, 
until — Biff,  they  were  caught 
good  and  proper.  Then  the  pen 
for  theirs,  and  maybe  this  time 
real  reformation,  since  they  were 
jail  birds  and  marked. 

It’s  all  rot,  this  glib  gush  the 
oleo  men  get  off  about  oleo  being 
a  much  abused  product — the  food 
of  the  poor — and  so  on.  It’s  not 
abused  at  all !  Ever  since  the  first 
pound  was  brought  out  it’s  been 
tainted  with  fraud.  Nobody’s 
ever  made  any  big  fortune  out  of 
selling  oleo  honestly,  but  thou¬ 
sands  have  made  big  piles  by 
using  it  to  put  up  crooked  deals 
with. 

It’s  such  a  pity,  for  oleo  with  all 
the  fake  stripped  off  is  a  clean  and 
decent  thing.  It’s  a  pity,  I  say, 
that  anything  in  itself  so  innocent 
should  put  people  up  to  such 
crime. 

The  Stroller. 


New  potatoes  are  weaker. 
They  are  mostly  coming  from  $3 
to  $3.25  per  barrel  and  are  in  fair 
demand. 


You  Can’t  Cut  Out 

A  BOO  SPAVIN  or 
THOROUGHPIN.  but 

ABSORBINE 

Will  clean  them  off,  and  you  work 
the  horse  same  time.  Does  not 
blister  or  remove  the  hair.  Will 
tell  you  more  if  you  write.  $2.00 
per  bottle  delivered.  Book  5-B 
~  _free.  Absorbine,  Jr.,  for  man¬ 
kind,  $1.00  bottle.  Cures  Varicose  Veins, 
Varicocele,  Hydrocele,  Ruptured  Muscles  or 
Ligaments,  Enlarged  Glands,  Allays  Pain. 
Genuine  mfd.  only  by 

W.  F.  YOUNG,  P.  D.  F„  9  Monmouth  St.,  Springfield,  Mass. 


In^  the  dull  season  of  the  dullest  of  all  years  Johnson’s 
“EVERSHARP”  kept  sharp  and  more  than  doubled  their  trade. 

After  six  months’  use  Johnson’s  “EVERSHARP”  is  good 

enough  for  him. 

Jacob  R.  Hall  H.  J.  Rodenbaugh 

J.  R.  HALL  &  CO. 

Wholesale  Dealers  in 

POULTRY,  EGGS  AND  PRODUCE 

FLEMINGTON,  N.  J.,  May  20,  1908. 

Mr.  A.  W.  Johnson,  New  Brunswick,  N.  J. 

Dear  Sir:— We  take  pleasure  in  saying  that  we  find  John¬ 
son’s  “EVERSHARP”  Slicing  Machine  does  all  yon  claim 
for  it. 

While  we  have  only  had  it  during  the  dullest  season  of  the 
year  for  sliced  beef,  we  are  satisfied  that  it  has  more  than 
doubled  our  trade  in  that  article. 

We  also  find  new  customers  coming  to  the  store  for  the  beef, 
and  on  account  of  this  we  consider  it  quite  a  trade  winner. 

We  would  advise  anybody  looking  for  a  slicing  machine  to 
examine  yours  before  paying  the  high  price-  of  some  other 
widely  advertised  machine.  We  beg  to  remain 

Yours  very  truly, 

‘  J.  R.  HALL  &  CO. 

Telephone  242-J  1 

GEORGE  C.  SMITH 

STAPLE  AND  FANCY  GROCERIES 

33  Washington  St. 

Norristown,  N.  J.,  May  22,  1908. 

Mr.  A.  W.  Johnson. 

Dear  Sir: — A  salesman  came  in  here  the  other  day  and 
wanted  to  sell  me  the  best  Beef  Shaver  in  the  world.  I 
asked  him  the  price,  and  he  answered  $100.  I  told  him  I  had 
just  bought  the  best  in  the  world,  Johnson’s  “Eversharp,” 
and  didn’t  pay  any  such  a  price  as  that  by  a  long  shot.  Then 
he  got  mad,  but  that  made  no  difference.  JOHNSON’S  IS 

GOOD  ENOUGH  FOR  ME.  I  DON’T  BELIEVE  THEY’RE 

MADE  ANY  BETTER.  IT  HAS  INCREASED  MY  SALES 
GREATLY.  Yours  truly, 

GEO.  C.  SMITH.  j 

lo  get  an  “EVERSHARP”  and  find  new  customers  coming  to 
the  store,  write  to  A.  W.  Johnson,  New  Brunswick,  N.  J. 

Johnson’s  “EVERSHARP”  is  the  world’s  best — the  proof 

is  self-evident. 

IN  JntHJTING  TO  KDVERTISERS  KINDLY  MENTION  "GROCBRY  llfORLD 


-rvty.y.  *  ,v.  Mttl 


GROCERY  WORLD 


Window  Dressing  for  Grocers 

In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard 
lng  the  proper  use  of  the  retail  grocer**  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
windows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


A  Coffee  Window. 

For  this  display  cover  the  floor 
of  your  window  with  white  paper 
(if  the  floor  is  high  you  will  need 
a  slightly  slanting  floor,  which 
can  be  made  of  box  lumber). 

Next  place  a  dummy  bag  of 
coffee  flat  on  the  floor  in  the 
centre  of  the  background.  Then 
place  an  open  bag  (with  the  top 
rolled  back)  over  the  first  bag. 

This  can  be  full  of  coffee,  or  the 
mouth  can  be  filled  with  a  card- 


This  will  not  be  as  difficult  as  you 
think,  as  the  lines  do  not  have  to 
be  exact.  In  the  front  of  the  win¬ 
dow  place  a  sign  reading  some¬ 
thing  like  this:  Try  our  “Teddy 
Blend”  Coffee  at  20  cents. 

Fourth  of  July  Window. 

This  window  requires  some 
work,  but  not  so  much  skill.  The 
first  thing  to  do  is  to  get  a  strip 
of  wood  about  l/2-inch  thick  by 
il/2  inches  wide  and  long  enough 


Over  this  framework  is  tacked 
white  paper,  on  which  the 
‘stones”  are  outlined  with  paint, 
then  filled  in  with  the  States  and 
dates.  The  bases  or  banks  are  | 
green. 

The  ceiling  and  part  way  down 
the  walls  are  covered  with  blue;] 
either  bunting,  cheesecloth  or  wall 
paperi  can  be  used.  The  wall 
paper  is  the  cheapest  and  does 
very  well. 

Cover  the  back  of  the  window] 
with  sky  blue ;  the'  sun  is  cut  out 
of  gilt  paper  and  glued  on  the  | 
background  even  with  the  floor. 
Around  the  sun  glue  strips  of  gilt 
paper  or  mark  them  out  with 
paint. 

The  floor  is  covered  with  ligFt 
green.  Around  the  top  of  the] 
walls  can  be  draped  red  and  white 
cheesecloth  over  the  blue.  The| 
side  walls  are  covered  with  flags. 

The  window  can  be  left  this  ] 
way  or  you  can  place  a  single  row 
of  bottled  goods  along  the  front, 
either  straight  or  in  a  semi-circle.  | 
E.  W.  Alexander. 
Oxford,  Pa. 


"TEDDY  Bie.W'cQFfee 


board  on  which  coffee  is  glued. 
Next  spread  a  liberal  quantity  of 
coffee  over  the  floor  in  a  manner 
to  give  the  appearance  of,  having 
spilled  out. 

On  this  coffee  outline  the  car¬ 
toon  of  Teddy  with  soup  beans. 


to  reach  from  one  side  of  the  win 
dow  to  the  other  and  form  the 
arch.  The  ends  are  nailed  where 
the  floor  and  walls  join  and  some 
distance  from  the  back  of  the  win 
dow.  Other  strips  can  be  nailed 
from  this  to  the  walls  and  ceiling. 
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AMONG  THE  TRADE. 

In  his  report  to  the  Camden  I 
Board  of  Health  delivered  during 
the  week,  Dr.  Izard,  Food  and 
Drug  Inspector,  said  he  expected  I 
to  watch  closely  all  canned  goods 
delivered  in  Camden,  because  he  | 
had  learned  of  poisonous  condi¬ 
tions.  Developments  are  prom-| 
ised.  Piffle! 

The  wholesale  coffee  firm  of 
William  Hill  &  Sons,  21 1  Dickin¬ 
son  street,  Philadelphia,  are  about 
to  go  into  bankruptcy.  They  are 
reported  to  be  in  a  rather  bad 
way.  The  concern  has  long  been 
established  as  a  coffee  jobbing  I 
house,  but  wandered  off  into  out¬ 
side  schemes,  which  greatly  weak¬ 
ened  their  financial  position.  One 
of  these  was  a  lumber  scheme  and  | 
another  was  a  chain  of  retail 
stores  under  the  name  of  the  Key¬ 
stone'  Tea  and  Coffee  Co.  These 
outside  projects  have  been  heavy 
burdens  and  were  the  main  cause  | 
of  the  failure. 


We  take  First  Pick 
and  Make 

PREMIUM  HAMS 

That’s  why  you  and  your 
customers  can  rely  on 
SWIFT’S  PREMIUM  HAMS 
being  good  all  the  time. 

Grocers  who  have  trouble 
over  the  ‘  ‘  ham  question  ’  ’  are 
selling  hams  of  questionable 
quality.  There’s  no  question 
about  SWIFT’S  PREMIUM 
HAMS ;  their  tender  meat, 
fine  grain  and  delicious  flavor 
never  fail  to  please  and  bring 
trade  back  for  more. 

Swift  &  Company,  U.  S.  A. 


Georgia  peaches,  mostly  the  va¬ 
riety  known  as  Greensboro,  are 
|  commanding  $1.75  Per  crate. 
Many  are  green.  Florida  peaches  | 
I  riper  and  of  better  color,  com¬ 
mand  $2.50.  The  demand  is  not 
1  large  as  yet. 


Let  Us  Get 
Together 

Why  not  let  us  get  together  on 
our  proposition  ?  We  can  show  you, 
without  doubt,  how  your  money,  if 
invested  with  us,  will  earn  a  larger 
percentage  than  in  any  other  way 
possible,  and  be  perfectly  safe. 

We  have  now  in  successful  oper¬ 
ation  Eight  meat  stores  in  Phila¬ 
delphia,  located  at 

2112  Ridge  Avenue, 

9431  Ridge  Avenue, 

4205  Haverford  Avenue, 

350S  Haverford  Avenue, 

2022  Montgomery  Avenue, 

726  North  44th  Street, 

12  North  52nd  Street, 

2416  Brown  Street. 

and  more  will  be  opened  as  suit¬ 
able  sites  are  found,  and  in  order 
to  do  this  quickly  we  are  selling 
some  of  our  capital  stock  at  One 
Dollar  per  Share. 

The  Company  is  run  by  practical 
meat  men  who  are  well  and  favor¬ 
ably  known,  and  who  can  give  a 
reasonable  assurance  that  in  a  short 
time  the  Company  will  pay  divi¬ 
dends  that  will  compare  favorably 
with  other  chain  stores,  and  it  is 
acknowledged  that  they  average  at 
least  35  per  cent. 

Pure  food  Beef  Co. 

2112  Ridge  Avenue,  Philadelphia 

A.  L.  HANWAY,  Pres. 
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Detroit,  Mich.,  Wholesalers. 

The  Wholesalers’  Association 
of  Detroit,  Mich.,  has  adopted  the 
following  resolutions  against  the 
proposed  freight  rate  advance : — 

Whereas,  It  is  generally  under¬ 
stood  that  the  transportation  com¬ 
panies  in  official  classification  ter- 
•  ritory  contemplate  an  early  advance 
in  rates  of  freight  of  from  io  to  15 
per  cent.,  the  total  increase  of  which 
will  run  into  many  millions  of  dol¬ 
lars,  which  the  public  must  pay;  and 

Whereas,  For  more  than  ten  years 
past  the  railroads  have  gradually  ad¬ 
vanced  rates  by  changing  classifica¬ 
tions  or  otherwise,  which  the  ship¬ 
pers  have  not  successfully  opposed; 
and 

Whereas,  Practically  every  line  of 
business  has  suffered  in  the  depres¬ 
sion  of  the  past  few  months — manu¬ 
facturers  have  closed  their  plants 
and  labor  lost  its  employment,  and 
all  losses  of  business  and  labor  must 
be  met  by  the  parties  directly  inter¬ 
ested  ;  and 

Whereas,  In  the  face  of  the  pres¬ 
ent  depression  in  business  it  is  now 
proposed  to  place  an  additional  em¬ 
bargo  .upon  the  business  of  the  coun¬ 
try,  without  any  consultation  what¬ 
ever  with  the  shippers;  and 

Whereas,  Any  attempt  to  secure  a 
reduction  of  freight  rates  by  chang¬ 
ing  classifications  or  otherwise,  has 


usually  met  with  refusal,  the  rail¬ 

roads  claiming  protection  of  the 
courts  upon  the  ground  that  it  was 
unreasonable;  and 
Whereas,  The  time  has  come  when 
the  shippers  feel  that  they  are  en¬ 
titled  to  like  protection  in  the  courts 
against  these  proposed  advances; 
now,  therefore,  be  it 
Resolved  (1),  That  the  Whole¬ 
salers’  Association  of  Detroit  most 
vigorously  protests  against  such  con¬ 
templated  permanent  action  of  the 
railroads,  on  the  ground  of  its  being 
absolutely  unnecessary,  ill-advised, 
unwarranted,  untimely  and  a  griev¬ 
ous  and  permanent  burden  upon  the 
shippers  and  consumers  of  the  coun¬ 
try,  subject  to  removal  onlv  through 
tedious  and  costly  litigation  on  the 
part  of  the  business  interests. 

(2)  That  this  association  co-op¬ 
erate  with  other  commercial  bodies, 
city,  State  and  National,  with  a  view 
of  securing  united  action,  checking 
the  tendency  upon  the  part  of  the 
railroads  to  levy  a  tax  that  is  esti¬ 
mated  to  be  equal  to  $175  per  capita 
in  the  United  States,  or  more  than 
$9  per  family. 

(3)  That  copies  of  these  resolu¬ 
tions  be  sent  to  the  National  Indus¬ 
trial  Traffic  Association  at  Chicago, 
Ill,.,  Manufacturers’  Association, 
Michigan  Manufacturers’  Associa¬ 
tion,  National  Manufacturers’  Asso¬ 
ciation  now  in  session  at  New  York, 
the  Detroit  Board  of  Commerce  and 
other  kindred  organizations. 

Cincinnati,  Ohio. 

Holding  that  the  sale  of  meats 
or  groceries  is  a  work  of  necessity 
and  comes  within  the  exceptions 
provided  in  the  law  forbidding 
common  labor  on  Sunday,  Mayor 
Trumbull,  of  Pleasant  Ridge, 


Ohio,  last  week  dismissed  five 
grocers  arrested  on  the  charge  of 
violating  the  Sunday  law  and 
quashed  affidavits  against  fifteen 
others. 

The  Retail  Grocers’  and  Butch¬ 
ers’  League  of  Cincinnati,  which 
is  fighting  for  an  open  Sunday, 
believes  it  won  a  signal  victory  in 
this  decision  against  the  recent 
Sunday-closing  campaign  urged 
by  certain  grocery  interests  under 
the  name  Retail  Butchers’  Asso¬ 
ciation.  George  J.  Schlichte. 
president  of  the  league,  said  after 
the  decision  that  he  expected  to 
see  every  grocery  store  in  Cin¬ 
cinnati  open  each  Sunday. 

National  Wholesale  Grocers'  Asso¬ 
ciation. 

The  programme  of  the  conven¬ 
tion  of  the  National  Wholesale 
Grocers’  Association,  to  be  held  at 
Atlantic  City  on  June  3d,  4th  and 
5th,  is  as  follows: — 

TUESDAY,  JUNE  2,  1908. 

8.30  P.  M. — Meeting  of  the  Execu¬ 
tive  Committee. 

WEDNESDAY,  JUNE  3,  1908. 

9  39  A.  M. — Meeting  of  the  Board 
of  Directors. 

PROGRAMME. 

11.30  A.  M. — Convention  called  to 
order  by  President  William  Judson. 


Invocation,  Rev.  Stanley  Good¬ 
man. 

Address  of  Welcome,  Mayor 
Franklin  P.  Stoy. 

Response  on  behalf  of  the  Asso¬ 
ciation,  by  Mr.  F.  W.  Hannahs, 
First  Vice-President  National  Whole¬ 
sale  Grocers’  Association,  Presi¬ 
dent  New  York  Wholesale  Grocers’ 
Association. 

Introduction  of  Invited  Guests. 

Appointment  of  Press  Committee. 

WEDNESDAY,  JUNE  3,  1908. 

2.00  P.  M. — Reading  of  Constitu¬ 
tion  and  By-Laws  to  govern  meet¬ 
ing. 

Roll  Call  to  ascertain  the  presence 
of  a  quorum. 

Reading  Minutes  of  last  meeting. 

REPORTS  OF  OFFICERS. 

President. 

First  Vice-President. 

Second  Vice-President. 

Third  Vice-President. 

Secretary. 

Treasurer. 

Report  of  Executive  Committee. 

Report  of  Board  of  Directors. 

Report  of  Counsel. 

Appointment  of  Committee  on 
Resolutions. 

Recess. 

Entertainment  provided  by  the 
courtesy  of  the  New  York  Wholesale 
Grocers’  Association  and  the  Penn¬ 
sylvania.  New  Jersey  and  Dela¬ 
ware  Wholesale  Grocers’  Associa¬ 
tion. 

8.00  to  10.00  P.  M. — Band  concert 
and  other  attractions  on  Steel  Pier. 

10.00  to  12.00  P.  M.— Sea  food 
lunch  and  special  entertainment  at 
Rudolph  Hotel  “Grotto”  (near  Steel 
Pier). 

THURSDAY,  JUNE  4,  1968. 

9.30  A.  M. — Convention  called  to 
order. 
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REPORTS  OF  COMMITTEES. 

Ways  and  Means,  Mr.  E.  H.  Sayre, 
Chairman.  Discussion. 

Pure  Food,  Mr.  F.  H.  Madden, 
Chairman.  Discussion. 

Contract  (Canned  Goods),  Mr. 
Walter  Timms,  Chairman.  Discus¬ 
sion.  _ 

Address  by  Mr.  Charles  S.  Crary, 
President  National  Canners’  Asso¬ 
ciation. 

Uniform  Contracts,  Mr.  John  C. 
Mahlan,  Chairman.  Discussion. 

*  Free  Deals,  Mr.  Samuel  Mahon, 
Chairman.  Discussion. 

Uniform  Bill  of  Lading,  Mr. 
Theo.  F.  Whitmarsh,  Chairman. 
Discussion. 

Reciprocal  Demurrage,  Mr.  Wal¬ 
ter  T.  Chandler,  Chairman.  Discus¬ 
sion. 

Tobacco,  Mr.  W.  N.  Todd,  Chair¬ 
man.  Discussion. 

Recess. 

2.00  P.  M. 

Publicity,  Mr.  Theo.  F.  Whit- 
marsh,  Chairman.  Discussion. 


Membership,  Mr.  Robert  G.  Bursk, 
Chairman.  Discussion. 

Purchase  Discount,  Mr.  S.  B. 
Steele,  Chairman.  Discussion. 

Sales  Discount,  Mr.  Fred.  R. 
Drake,  Chairman.  Discussion. 

Manufacturers’,  Mr.  F.  W.  Han¬ 
nahs,  Chairman.  Discussion. 

Addresses  of  manufacturers  rec¬ 
ognizing  legitimate  channels  of  distri¬ 
bution. 

7.00  P.  M. — Annual  Subscription 
Dinner  at  the  Marlborough-Blen- 
heim. 

FRIDAY,  JUNE  5,  1908. 

9.30  A.  M. — Convention  called 
to  order. 

Unfinished  Business. 

New  Business. 

Reading  of  Communications. 

Election  of  Officers. 

Election  of  Directors. 

Appointment  of  Executive  Com¬ 
mittee. 

Selection  of  place  for  holding  next 
Annual  Meeting. 

Adjournment. 


in  many  instances  as  associations  ; 
hence,  we  shall  gladly  follow  any 
plan  that  is  deemed  more  effective 
in  the  maintenance  of  a  profitable 
minimum,  which  may  be  sug¬ 
gested  by  the  committee  ap¬ 
pointed  by  the  National  conven¬ 
tion  to  approach  manufacturers  on 
this  subject  and  in  line  with  the 
resolution  to  which  we  referred. 
Yours  truly, 

The  Great  Western  Cereal 

Co. 

V.  Hamlink,  Manager  Eastern 
Sales  Department. 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


An  Experience  with  Short  Book¬ 
keeping  Systems. 

Little  Falls,  N.  J.,  May  22,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — In  reply  to  Bowman 
&  Rowley’s  letter,  would  say  that 
I  have  been  using  a  (National) 
credit  system  for  the  past  year 
and  find  it  the  biggest  labor-saver 
that  I  have  been  able  to  find.  I 
also  find  that  it  gives  better  satis¬ 
faction  than  the  best  bookkeeper. 
In  taking  orders  I  use  a  duplicate 
book,  and  after  orders  are  laid 
out  I  figured  both  slips  at  the 
same  time  by  using  blue  carbon. 
I  send  the  customer  one,  and  the 
other  put  in  the  system,  so  that 
customer  by  looking  at  last  slip 
can  tell  if  total  is  correct.  When 
customer  pays  she  is  never  dis¬ 
satisfied,  because  when  she  got 
her  goods  each  time,  either  in 
store  or  from  wagon,  she  received 
her  bill.  When  the  customer 
had  a  book  she  would  come  in  and 
say  she  did  not  get  this  or  that. 
By  credit  system  she  knows  she 
got  the  goods  or  could  not  have 
got  the  bill. 

In  regard  to  mistakes  in  bills, 
most  customers  have  a  certain 
time  that  they  generally  pay. 
That  day  I  go  over  their  accounts, 
and  if  any  mistakes  correct  them, 
and  when  customer  comes  in  ask 
her  if  she  did  not  notice  that  mis¬ 
take  when  she  received  her  bill, 
but  the  mistakes  are  generally  not 
very  large.  Another  good  thing 
about  credit  system  is-  that  when 
customers  receive  goods,  boy,  or 
whoever  sells  them,  has  to  make 


up  the  bill  at  once,  so  it  is  sure  to 
be  charged.  Where  you  have  a 
day-book,  and  the  boy  is  in  a 
hurry,  he  thinks  he  can  charge  it 
in  a  few  minutes  and  he  some¬ 
times  never  charges  it,  and  if  he 
does  he  probably  forgets  an  item 
or  two.  I  have  a  cash  book  and 
when  account  is  paid  mark  it  thus : 
$5  Mrs.  G.  Brown.  And  if  I 
want  to  find  out  in  regards  to  it 
I  look  in  cash  book.  If  you  have 
a  boy  working  for  your  interest 
lie  will  not  take  a  slip  out  of  the 
system  any  quicker  than  a  page 
from  the  ledger,  and  if  he  isn’t 
working  for  your  interest  he  will 
take  your  money  before  he  would 
bother  the  system,  and  you  had 
better  change  men. 

If  I  had  to  take  up  the  old  sys 
tern  of  bookkeeping  again  I  would 
want  to  stop  keeping  store. 

I  am  very  much  interested  in 
the  manufacturer  fixing  the  retail 
price.  The  country  community 
cannot  get  along  without  the 
small  grocery  store,  and  the  store¬ 
keeper  cannot  exist  in  such  com 
munity  while  the  groceryman 
who  buys  in  a  little  larger  quan¬ 
tity  is  stabbing  him  in  the  back 
all  the  time.  I  wish  you  success 
in  your  movement. 

Yours  truly, 

Chas.  J.  Wack. 

*  *  * 

Thanks  from  the  Great  Western. 

Chicago,  Ill.,  May  21,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Permit  us  to  ex¬ 
press,  through  the  “Grocery 
World,”  our  sincere  thanks  atic 
appreciation  of  the  retail  grocers 
of  the  country  for  the  resolutions 
which  were  adopted  by  their  dele¬ 
gates  at  the  National  convention 
recently  held  at  Boston  with  re¬ 
gard  to  the  approval  of  the  policy 
of  the  manufacturer  in  seeking  to 
show  the  grocer  a  living  profit  on 
his  brands. 

As  you  are  aware,  we  have  been 
waging  a  campaign  since  last  fal" 
along  these  very  lines,  which  has 
been  warmly  supported  by  the 
retail  grocers  as  individuals,  and 
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Naw  Patents  and  Trade-marks  in  the 
Grocery  Line. 

Reported  specially  for  this  paper  by 

R.  W.  Bishop,  Patent  Attorney,  Wash¬ 
ington,  D.  C. 

Patents  issued  February  n,  1908: — 
878,553.  Can  for  dried  beef.  W.  J. 
Mullaley  and  J.  E.  Schenck,  Chicago,  Ill., 
assignors  to  American  Can  Co.,  same 

place.  „  ., 

878,626.  Fish  stringer.  O.  C.  Guil¬ 
ford,  Fort  Wayne,  Ind. 

878,676.  Vegetable  sheer.  Frank 
Scharf,  Devil’s  Lake,  N.  D. 

878,709.  Ice  cream  freezer.  B.  G. 
Butler,  Columbia,  S.  C. 

878,803.  Fruit  slicer.  M.  B.  Jolly, 
Trenton,  Mo. 

878,806.  Baking  oven.  Fritz  Kempter 
Stuttgart,  Germany.. 

878,833.  Fruit  and  vegetable  cutter 

S.  D.  Smithwick,  Washington,  D.  C. 
878,918.  Corn  popping  machine.  Lura 

M.  Wesner,  Seymour,  and  Ella  M. 
Dixon,  Sparksville,  Ind. 

879,096.  Percolater.  John  Gaunt, 
Meriden,  Conn.,  assignor  of  one-half  to 
W.  M.  Frisk,  Yalesville,  Conn. 

Patents  issued  February  18,  1908: — 
879,211.  Coffee  sheller.  J.  P.  Tebyrica, 
San  Paulo,  Brazil,  and  Willard  Halstead, 
Syracuse,  N.  Y. ;  said  Tabyrica  assignor 
to  the  Engelberg  Huller  Co.,  Syracuse, 

N.  Y. 

879,395.  Dough-raising  cabinet.  W 
P.  Magner,  Paton,  Iowa. 

879,407.  Cheese  cutter.  F.  C.  Osborn, 
Detroit,  Mich. 

879,417.  Combined  grater,  parer  and 
corer.  C.  E.  Segelcke,  New  York,  N.  Y. 

879,434.  Baking  pan.  J.  A.  Bailey, 
Brooklyn,  N.  Y. 

879,440.  Colander.  B.  E.  Carothers, 
Milan,  Mo. 

879,514.  Concentrated  whole  milk 

C.  H.  Campbell,  New  York,  N.  Y. 

879,585.  Confectionery-coating  ma 
chine  H.  C.  Remmers,  Philadelphia, 
Pa. 

879,590.  Dough-mixing  machine. 
Anton  Roth,  Newport,  Ky. 

879,731.  Coffee  roaster.  Robert  Burns, 
New  York,  N.  Y. 

Patents  issued  February  25,  1908:— 
879,952.  Dough-feeding  device.  A. 

W.  Copland,  Detroit,  Mich. 

879,866.  Baker’s  oven.  J.  F.  Gorndt, 
Chicago,  Ill. 

879,967.  Method  of  treating  albumi¬ 
noids.  M.  R.  Isaacs,  Philadelphia,  Pa. 

880,022.  Potato  grater.  Hermann 
Halbach,  Neunkirchen,  Germany. 

880,096.  Coffee  pot.  O.  F.  Regnell, 
Milwaukee,  Wis. 

880,190.  Tea  strainer  Bruno  von 

Bultzingslowen,  New  York,  N  Y.,  as¬ 
signor  to  Felix  Kornicker,  same  place. 

880,222.  Oyster-shucking  apparatus. 

William  Klinge,  Washington,  D.  C.,  as¬ 
signor  of  one-half  to  James  McManus, 
same  place. 

880,300.  Manufacture  of  chocolate. 

Victor  Hain,  West  Kensington,  Eng¬ 
land,  assignor  of  one-half  to  P.  O.  Wil 
son,  London.  England. 

880,360.  Freezer.  J.  D.  Collins,  Chi¬ 
cago.  III.,  assignor  to  the  Creamery  Pack¬ 
age  Mfg.  Co.,  same  place. 

880,452.  Apparatus  for  sterilizing 
food.  Isidore  Hislaire,  Brussels,  Bel- 
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gium,  assignor  to  Universal  Produce 
Preservation  Co.,  Ltd.,  London,  England. 

DESIGNS. 

39,1 19-  Tea  kettle,  stand  and  lamp. 
Sigmund  Sternau  and  Charles  Nelson, 
New  York  and  Brooklyn,  N.  Y.,  as¬ 
signors  to  S.  Sternau  &  Co.,  New  York, 
N.  Y. 

39,120.  Sheet-metal  display  can.  Frank 
Rudolphi,  Chicago,  Ill.,  assignor  to 
American  Can  Co.,  New  York,  N.  Y 

TRADE-MARKS 
which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  starch.  Union  Starch  Co.,  Edin¬ 
burg,  Ind.  A  representation  of  a  shield 
having  stars  in  its  upper  portion  and  ver¬ 
tical  stripes  in  the  lower  portion,  with  a 
representation  of  a  star  and  an  eagle’s 
head  in  its  centre. 

For  tea.  H.  W.  de  Forest,  St.  John, 
Canada.  A  red  background,  upon 
which  appears  a  six-pointed  star  and  the 
words  “Union  Blend,  Selected  from  First 
Pickings  of  Choicest  New  Season’s 
Teas,”  the  words  “Union  Blend”  being 
in  gold. 

For  sardines.  John  Braadland,  Stav¬ 
anger,  Norway.  The  word  “Champion” 
and  a  representation  of  a  team  of  horses 
drawing  a  chariot. 

For  flour.  G.  W.  Wertz,  Werners- 
ville.  Pa.  A  representation  of  a  key¬ 
stone  having  a  monogram,  “G.  W.  W.,” 
thereon. 

For  preserved  fish.  Aktiebolaget  Sver- 
iges  Forenade  Konservfabriker,  Gothen¬ 
burg,  Sweden.  The  word  “Castle”  and 
a  representation  of  a  representation  of  a 
large  building  with  water  in  the  fore¬ 
ground. 

For  anchovies  and  fish  preserves.  Ak¬ 
tiebolaget  Sveriges  Forenade  Konserv¬ 
fabriker,  Gothenburg,  Sweden.  A  rep¬ 
resentation  of  a  seated  female  figure  with 
her  right  hand  extended  and  her  left 
hand  resting  on  a  shield,  upon  which  are 
the  letters  “S.  F.  K.,”  and  a  lion  at  the 
right  side  of  the  figure. 

For  sugar  syrup.  J.  M.  Chapman, 
Montclair,  N.  J.  The  words  “Silver 
Cord.” 

For  flavoring  extracts.  Marden  & 
Bull,  Leominster,  Mass.  The  word 
“Monogram”  and  a  representation  of  a 
star  within  a  circle  and  having  a  mon¬ 
ogram,  “M.  &  B.,”  at  its  centre. 

^  For  coffee.  E.  D.  Lewis,  Chicago,  Ill. 
The  word  “Teddy”  and  a  representation 
of  a  bear. 

For  condensed  milk.  Wayne  County 
Condensed  Milk  Co.,  Ontario  Center. 
N.  Y.  The  words  “Pride  of  Wayne”  and 
“Lakeside.” 

For  sardines.  John  Braadland,  Stav¬ 
anger,  ^  Norway.  The  words  “Liberty 
Statue”  and  a  representation  of  the 
statue  “Liberty  Enlightening  the  World.” 
Also  the  words  “White  Bear”  and  a  rep¬ 
resentation  of  a  polar  bear. 

For  candies.  John  Gavotos,  Wilming¬ 
ton,  Del.  The  word  “Queen.” 

For  starch.  National  Starch  Co..  Jer¬ 
sey  City,  N.  J.  The  word  “Flexible.” 

For  tea.  The  C.  S.  Morey  Mercantile 
Co.,  Denver,  Col.  The  word  “Solitaire.” 

For  chewing  gum.  G.  H.  Pembroke, 
New  Brunswick,  N.  J.  The  word 
“Perns”  upon  a  diamond-shaped  black 
ground. 

For  a  preparation  to  improve  the  color, 
aroma  and  flavor  of  coffee.  Pfeiffer  & 
Differ  G.  m.  b.  H.,  Horchheim,  Germany. 
The  word  “Kosyr.” 

For  candies  and  salted  nuts.  A.  L.  & 

J.  W.  Dart,  St.  Paul,  Minn.  The  word 
“Inglenook.” 

For  jams,  marmalades,  jellies,  pre¬ 
served  fruits  and  flavoring  extracts.  H. 

P.  D.  Kingsbury,  Redlands,  Cal.  A  dia¬ 
mond-shaped  figure,  upon  which  is  tht 
letter  “K.”  and  a  representation  of  a 
crown. 

For  clams,  fish,  lobsters,  salmon,  oys¬ 
ters,  sardines  and  shrimps.  Ridenour- 
Baker  Grocery  Co.,  Kansas  City,  Mo. 
Tiie  word  “Punch”  and  a  representation 
of  the  head  of  a  character  known  as 
“Punch.” 

For  butter,  cheese,  milk,  cream,  eggs, 
poultry,  chickens,  ducks  and  turkeys.  \V. 


H.  Miner,  Chicago,  Ill.  The  words 
“Heart’s  Delight  Farm”  within  a  heart- 
shaped  border. 

hor  spices.  'I  he  C.  S.  Morey  Mercan¬ 
tile  Co.,  Denver,  Col.  The  word  “Soli¬ 
taire.” 

For  sausages,  lard,  dried  beef,  ham 
and  bacon.  W.  J.  Jones,  Cleveland,  Ohio. 
The  word  “Tri-Mor.” 

For  dried  fruits.  The  J.  K.  Armsby 
Co.,  Chicago,  Ill.,  and  San  Francisco, 
Cal.  The  words  “Yellow  Cord”  and  a 
representation  of  a  yellow  knotted  cord. 


The  words  "Blue  Cord”  and  a  represen¬ 
tation  of  a  blue  knotted  cord. 

For  canned  fruits.  Armsby  Preserving 
Co.,  San  Francisco,  Cal.  The  words 
"Golden  Poppy.”  A  representation  of 
i  poppies.  The  words  “Golden  Poppy” 
I  and  a  representation  of  poppies. 

For  hermetically  sealed  fruits  and  veg¬ 
etables.  Griffin  &  Skelley  Co.,  San 
Francisco,  Cal.  The  words  “Peacock 
Brand”;  the  words  “Easter  Brand,”  and 
!  a  representation  of  Easter  lilies,  and 
1  the  words  “Peacock  Brand”  and  a  rep- 


Selling  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


Cl.  ^Th.f  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 


BOILED  HAM. 

The  “boiled”  ham  that  the  aver¬ 
age  store  sells  isn’t  boiled.  It 
goes  through  a  process  of  steam¬ 
ing.  Result — no  flavor,  uncooked 
and  altogether  undesirable.  Ours 
is  boiled  in  the  old-fashioned  way  ; 
that  you  all  know.  The  boneless 
we  will  sell  for  35  cents  a  pound. 
That  with  the  bone  in  and  which 
has  been  baked  as  well  will  be 
sliced  at  40  cents  a  pound.  The 
mere  mention  of  “Cold  Boiled 
Ham”  at  this  season  of  the  year 
means  a  sale.  One,  half-sliced, 
will  be  shown  up  on  the  grocery 
counter  under  a  cheese  glass  nice¬ 
ly  garnished. 

COLD  CANNED  GOODS. 

A  woman  returned  a  can  of 
corned  beef  Saturday,  all  opened. 
Tt  had  been  kept  in  a  very  warm 
place  and  was  half  mushy.  She 
gave  us  fits  for  “selling  such 
stuff.”  The  contents  were  posi¬ 
tively  O.  K.,  not  the  least  sensa¬ 
tion  of  a  strong  odor.  Her  “kick” 
gave  us  a  thought.  We’re  going 
to  sell  tongue,  chicken,  devilled 
goods,  etc.,  from  the  refrigerator. 
You  may  say  to  your  customer 
that  the  tongue  you  buy  here  to¬ 
day  is  “sold  cold  ready  for  slic¬ 
ing.”  You’ll  find  it  will  prove  a 
winning  card.  We’ll  advertise  it, 
of  course. 

TEA  TIME. 

Iced  tea  is  now  in  order.  Ask 
ler  if  she  knows  about  the  im¬ 
proved  method  of  making  this. 
You  each  have  had  a  typewritten 
copy ;  now  use  it.  You’ll  be  asked 
which  kind  of  tea  should  be  used. 


Unquestionably  a  Ceylon  or  Eng¬ 
lish  Breakfast,  yet  for  the  family 
who  has  always  used  in  the  regu 
lar  way  a  blended  tea,  it  might  be 
well  to  advise  them  to  use  the 
same  iced.  We  have  many  times 
seen  this  demonstrated.  To  the 
average  tea  lover— the  man  or 
woman  who  truly  enjoys  tea 
flavor,  recommend  a  fine  English 
Breakfast.  We’re  giving  you 
merely  our  personal  experience. 

VACATION  TIME 
is  here  again.  Lists  are  now 
being  made  up.  The  older  em 
ployees  will  have  the  preference 
of  half  a  dozen  dates.  After  that 
you  who  came  with  us  later  will 
accept  the  dates  prescribed  by  the 
firm. 

Let  us  say  to  you  at  the  begin¬ 
ning  of  this  holiday  time — make 
something  of  it.  Whatever  you 
do  keep  in  the  open,  rain  or  shine. 
Forget  the  store.  Live  near  to 
nature.  Have  a  mental  house 
cleaning.  Try  to  realize  the 
beauty  of  the  flowers;  the  music 
of  the  brook ;  the  grandeur  of  the 
stars.  Dance  and  sing.  Row  and 
swim  all  you  want,  but  don't  miss 
the  glory  that  is  opened  up  to 
you  in  every  phase  of  country 
life. 

THINGS  TO  SUGGEST  THESE  DAYS. 

Ginger  ale,  root  beer,  canned 
chicken  and  all  the  nicer  kinds  of 
canned  meats ;  pudding  prepara¬ 
tions,  prepared  flour,  peanut  but¬ 
ter,  Neufchatel  cheese,  jar  cheese, 
soft  shelled  crabs,  potato  salad, 
baked  beans  by  the  pound,  cooked 
beef,  package  crackers. 


resentation  of  a  peacock  with  spread 
tail.  The  words  “Comet  Brand.” 

for  dried  fruits  and  evaporated 
fruits.  Griffin  &  Skelley  Co.,  San  Fran¬ 
cisco,  Cal.  The  words  “Comet  Brand” 
and  a  representation  of  a  comet. 

For  gelatine.  S.  Laprevote  &  Co.,  St. 
Fons  and  Lyon,  France,  and  New  York, 
N.  Y.  A  representation  of  a  shield  with 
diagonal  lines  on  its  face,  and  bearing 
the  words  “Laprevote’s  Imperial  G.” 
Also  the  same  design  with  the  word 
"Royal”  instead  of  “Imperial.” 

hor  a  preparation  for  flavoring  .and 
coating  ice  cream,  candies,  cakes.  J.  M. 
Herron,  New  York,  N.  Y.,  assignor  to 
Ceylon  Cocoa  and  Coffee  Co.,  same 
place. 

For  candies.  J.  G.  Smith,  St.  Paul, 
Minn.  The  word  “Smith’s.” 

For  a  coffee  substitute.  G.  F.  Gairing, 
Cleveland,  Ohio.  The  words  “Grains  of 
Health.” 

For  flour.  The  Columbia  Flouring 
Mills  Co.,  Ltd.,  Enderby,  British  Colum¬ 
bia.  The  word  “Premier”  upon  a  figure 
having  a  semi-circular  lower  edge  and 
two  semi-circular  depressions  in  its  up¬ 
per  edge. 

For  flour.  Stanard-Tilton  Milling 
Co.,  St.  Louis,  Mo.  The  words  “Stan¬ 
ard-Tilton  Miffing  Co.,  too  Kilos  Proeza 
Hard  Wheat,  Patent,  St.  Louis,  Mo.” 

For  canned  fruits  and  vegetables.  A. 
J.  Wenham’s  Sons,  Cleveland,  Ohio. 
The  word  “Euclid”  and  a  representation 
of  a  tower. 

For  a  food  product  to  be  used  as  a 
substitute  for  eggs.  W.  F.  Eberle,  Zurich, 
Switzerland.  The  word  “Ovolin.”  Also 
ai  representation  of  an  egg  supported  by 
two  rabbits.  / 

For  a  coffee  substitute.  Meagher, 
Nesbitt,  Burwell  Co.,  Minneapolis,  Minn. 
The  word  “Grape-Nut.” 

For  sugar-cured  meats,  fresh  pork, 
sausages,  breakfast  bacon,  tongues,  dried 
beef  and  lard.  John  Hoffmann’s  Sons, 
Cincinnati,  Ohio.  The  words  “Daisy 
Brand”  and  a  representation  of  daisies. 

For  candy.  Halsted  Burnet,  St. 
Louis,  Mo.  The  words  “Toyland 
Creams,  “Twin  Brother”  and  represen¬ 
tations  of  boys  in  fantastic  costume. 

For  flour.  Sauers  Milling  Co.,  Evans¬ 
ville,  Iff.  The  word  “Invincible.” 

For  flour.  W.  H.  Stokes  Milling  Co., 
Watertown,  S.  D.  The  words  “Gar¬ 
land,”  ^“Sunshine.”  “Kampeska.”  The 
word  “Toweling”  and  a  representation 
of  a  towel.  The  word  “Towel”  and  a 
representation  of  a  towel. 

For  chewing  gum.  William  Wrigley, 
Jr.,  &  Co.,  Chicago,  Iff.  The  word 
‘  Spearmint.” 

For  soaps  and  washing  powders  F 
G.  Burke.  New  York,  N.  Y.  The  word 
"Novia"  and  a  representation  of  a 
draped  female  figure. 

For  candy.  Manufacturing  Co.  of 
America.  Philadelphia,  Pa.  The  words 
"Bobby  Blake”  and  a  representation  of  a 
boy  and  a  cat.  The  words  “Dollv 
Drake”  and  a  representation  of  a  girl  and 
a  cat. 

For  maple  syrup  and  maple  sugar 
W  H.  Miner,  Chicago.  Ill.  The  words 
'Hearts  Delight  Farm”  within  a  heart- 
shaped  border. 

For  soap  powders.  Colgate  &  Co..  : 
Aew  \  ork,  X.  Y.  The  word  “Octagon.”  ^ 


A  Success  from  the  Start. 

We  feel  very  grateful  to  our  many 
friends  in  the  trade  for  the  manner  they 
have  taken  hold  of  our  new  blend  of 
coffee,  Cafe  des  Gourmets.  The  sales  up 
to  date  have  exceeded  our  expectations, 
and  we  feel  sure  that  as  it  becomes  better 
known  the  sales  will  increase  in  even 
greater  proportions,  as  the  quality  of  the 
coffee  is  such  as  will  commend  it  to  most 
coffee  drinkers.  The  package  will  also 
appeal  both  to  you  and  your  customers, 
being  a  handsomely  labeled  air-tight  can. 
As  we  guarantee  every  pound  of  coffee 
that  goes  out  of  our  place,  so  our  Cafe 
des  Gourmets  is  guaranteed  and  backed 
up  by  our  ninety  years’  of  fair  business 
dealing.  Samuel  Wilde’s  Sons  Co.,  11 
Dutch  street.  New  York. 
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WANT  DEPARTMENT 

accompanied  by  10  cent*  In  pelage  to  pay  for  remalUng  tfte  lame.  To  non-mtbwrtber*  the  price  Is  50 
cents  per  lasne.  _ _ 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _ “ 


FOR  SALE. 


FOR  SALE.— Two  six-feet  Ridgway  meat 
counters,  cheap.  Apply  C.  W.  Hause,  730 
S.  52d  St..  Philadelphia. _ 

FOR  SALE.— Good  square  meat  block, 
cheap;  30  in.  by  30  in.  Apply  C.W.  Hause, 
730  S.  52d  St.;  Philadelphia. _ 22 

FOR  SALE.— Fine  cut-under  carriage. 
Made  to  order.  Leather  curtains  and  leather 
cushions.  In  best  of  condition.  Cost  me 
(325.  Will  sell  for  $100.  H.  H.  Mel¬ 
bourne,  1500  Sellers  St  ,  Frankford,  Phila¬ 
delphia.  _ _  22 

FOR  SALE —Yale  Touring  Car— top— full 
equipment ;  seat  five  ;  perfect  order ;  $325. 
Four  H.  P.  gasoline  engine,  $30,  it  ft. 
cedar  batteau,  $15.  26x7  sloop  yacht,  $50 

20x6  ft.  yacht,  $25.  Two  rotary  beef 
chippers,  $3  each.  Two  Enterprise  meat 
choppers,  $1  each.  C.  E.  Allinson,  Bur¬ 
lington,  N.J.  _ 22 

FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia  tf 


FOR  SALE  —One  Rival  Peanut  Roaster 
(Bartholomew  make)  ;  used  three  sum¬ 
mers.  Have  purchased  larger  roaster. 
P.  O.  Box  69,  Green  castle.  Pa.  _ 23 


FOR  SALE.— A  grocery  stock,  fixtures, 
store  and  dwelling.  Stock  is  clean  and 
fresh,  new  goods.  Dwelling  has  all  modern 
conveniences  and  contains  13  rooms.  Size 
of  lot,  80  feet  by  200  feet.  Warehouse  and 
stable  attached.  If  you  would  know  a  good 
thing  when  vou  see  it,  we  have  got  it. 
Address  Dan’l  C.  B  hr,  300  E.  Bacon  Street, 
(Palo  Alto)  Po'tsville,  Pa^ _ 23 

FOR  SALE.— Grocery  fixtures  for  sale  : 
Large  refrigerator  ;  Walker  bin  counter  ; 
Walker  bins  and  shelving;  two  5-bbl  Bow¬ 
ser  oil  tanks;  one  computing  scale;  two 
Troemner  scales.  We  have  other  fixtures. 
All  in  first-cUss  condition.  Will  sell 
cheaply.  B.  J  Lynch,  Olyphant.  Pa.  26 

FOR  SALE.— Grocery  and  meat  store 
Cheap.  Reason  for  selling,  owner  leaving 
city.  Apply  J.  S  ,  “  Grocery  World,”  Phila¬ 
delphia.  23 


BUSINESS  OPPORTUNITIES. 


00000000000000000000000000 
0  0 

0  DO  YOU  WANT  TO  SELL  •  0 

0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses — nothing  o 
o  else.  We  are  specialists  In  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  o 
o  Include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  o 
o  We  have  a  customer.  If  you  want  to  o 
o  buy  one,  we  know  where  something  Is  o 
o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  0 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

0  0 

00000000000000000000000000 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 


$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100  feet.  Business  abou t$4,ooo  per  month, 

40  per  cent.  cash.  Stock  $6  000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fomths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347. — In  high  class  part  of  West  Phila- 
delph  a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16  x  30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $t,ooo  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weeklv,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Usesoneteam. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size.  17*30 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $6co. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Usesoneteam.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $1,000.  This  is  a  splendid 

money-making  proposition. 

No.  362.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 
$1,000  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,501  for  the  property.  Full  inves¬ 
tigation.  . 

No.  363  —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provis’ons.  Store  17  x  38 
feet.  Does  $17,000  to  $18,000,  two  thirds 
cash.  Stock  $500.  Net  profits  10  per  cent. 
Good  10  room  dwelling  connected  for  sale. 
Usesoneteam.  Owner  has  seashore  hotel 
and  wants  to  give  it  his  whole  time.  Take 


$2,500  on  the  property  and  inventory  for 
stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  365  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  ard  provisions.  Size,  18x30 
feet.  Does  $350  to  $400  weeklv,  three-quar¬ 
ter  cash,  balance  weekly.  Nets  clean  10 
per  cent,  above  everything.  Stock  about 
$900.  This  store  was  established  seven 
years  ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
our  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  i3  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  at 
inventory.  Will  take  all  told  about  $1,600. 
Fullest  investigation. 

No.  366  —  In  Nor.h  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x  50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  367  —In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steadv  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven 
tory.  Will  take  around  $r,oco. 

In  all  of  these  the  cause  ot  selling  is 
good,  and  the  fullest  investigation  courted 
Every  one  paying. 

WARNER  *  CO., 

927  Arch  Street  Philadelphia.  Pa 


SITUATION  WANTED. 

WANTED.— Three  months’  position  with 
specialty  or  manufacturing  concern  to 
travel  for  same,  by  good  specialty  man, 
through  Central  Pennsylvania.  Well 
acquainted  with  the  retail  and  jobbing  gro¬ 
cery  trade.  Address  G  ,  Ashland,  Pa.  23 


MISCELLANEOUS. 


WANTED  —  A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
‘•Grocery  World,”  Philadelphia _ tf 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street.  Philadelphia,  Pa. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,°°o  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  seil  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$r,20o  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  asterlmgproposilion. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $t, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  FOSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 

Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  MAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester.  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker  [ 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  rash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en- 
tire  assortment  for  $700  and  prepay  freight 
anywhere  wi  hin  15  miles  from  Chester. 
Ches  eris  thirteen  mi'es  front  Philadelphia. 

WARNER  &  CO , 

927  Arch  Street.  Philadelphia,  Pa. 


A  BARGAIN  IN  SPITE  OF  THE  RENT 
We  off *r  grocery,  meat  and  provision  in 
the  very  choicest  part  of  Columbia  Avenue, 
I’hiladelphia.  Size,  22x40  feet.  Does 
$30,000,  good  part  meats  and  truck.  Net 
profit  on  groceries,  to  per  cent.  ;  on  meats 
and  truck,  30  per  cent.  Stock  about  $1 ,000. 
The  store  is  a  splendid  money  maker. 
Owner  is  a  widow  who  wants  to  retire.  It 
has  been  established  forty  years.  Rent 
$100  per  month,  store  and  dwelling,  but 
business  easily  warrants  this.  Will  cost,  at 
inventoiy,  around  $1,500, 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
of  any  kind,  and  are 
v.o. therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 

40  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass 


Registered. 
U.  S.  Pat.  Off. 
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FRUITS  THAT  PLEASE.— IMPORTANT. 


Oar  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel . 

Selected,  9  hands,  packed  1  in  barrel . 

Selected,  9  hands,  packed  2  in  crate . 


n  crate . 
n  crate, 
n  crate, 
n  crate. 


Selected,  8  hands,  packed  1 
Selected,  8  hands,  packed  2 
Selected,  8  hands,  packed  3 
Selected,  7  hands,  packed  1 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . 

Selected,  8  hands . 

Selected,  7  hands . 

We  advise  against  shipping  bananas  loose  in  bags 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller . 

Cocoa  nuts,  80  to  bag,  Fancy  Porto  Rico . 


$2.00  per  bunch 
1.75  per  bunch 
1.60  per  bunch 
1.25  per  bunch 
1.20  per  bunch 
1. 1 5  per  bunch 
.90  per  bunch 
.85  per  bunch 
.80  per  bunch 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality.  96  and  112  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . . 

Extra  choice,  250  to  box . 


$3-25 

3-50 

4.00 

4.00 

365 

3.00 

3-35 

375 

375 

3-50 


1.35  per  bunch 
1. 00  per  bunch 
.75  per  bunch 
unless  in  quan- 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 


$2.50 

2  75 
3-6o 
3-6o 
300 


$3-25  per  bag 
3.50  per  bag 


FANCY  FLORIDA  PINEAPPLES. 


CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 


$3-00 

3.00 

3.00 

2  75 
2.65 
2.65 


Fancy  Red  Spanish,  24s. 
Fancy  Red  Spanish,  30s. 
Fancy  Red  Spanish,  36s. 
Fancy  Red  Spanish,  42s. 


$3.00 

3.00 


275 


2.50 


MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina.  360  size,  per  box . 

Extra  Fancy  Large,  150  size,  per  half  box. 


$3.00 

3.00 


1.63 


UITS 

UNDER  THE  DIRECTION  OF 

DAETWYLER  <fc  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  June  1,  1908. 


Get  People  In  Your  Store 


There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 


\  ou  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 


R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 


Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long’.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 


SUTTER  &  HARDING,  Distributers  for  Philadelphia 


Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFG.  CO. 
202  and  204  E.  iooth  St.,  new  York  city 
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BALTIMORE  PRICE3-CURREIMT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Anv  subscriber  to  the  “ GROCERY  WORLD »  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
V  by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Fer  lb. 

"A”  Java . 

“B”  Java . f* 

,<C,f  Java . . . . . . .  • 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B”  Mocha . “ 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 

“A”  Maracaibo . 

“B”  Maracaibo . 

“A”  Santos . 

“B”  Santos . “J 

“C”  Santos . 1’ 

Peaberry  Santos . 

“A”  Rio . 12 

No.  1  Rio . IW 

No  2  Rio . •••• . 00 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb.  packages ,  any  quantity ...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15. 00 

Seven  Day,  100  lbs.  to  case . per  case  11.00 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 25 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 38 

No.  28  Imperial . 35 

Best  Imperial . 00 

No.  25  Oolong . 28 

No.  28  Oolong . 35 

Best  Oolong . 45 

Young  Hyson . 35 

J&P&Q . . . .w 

Heno  y,  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mired,  %  and  %  lb. 

packages,  10  lb.  to  bor . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz 

Pin  Money,  3  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

■  Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2doz .  1.45 

Wagner’s,  1  lb.,  tall.  4  doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1  -03 

Wagner’s,  I  lb. ,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz .  -  60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co. ,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1.50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  lb.,  2  doz . —  .75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . *0 

Standard,  2  lb.,  2  doz .  1 .25 

Little  Darling,  2  doz . . . 

Pumpkins — 

3  lb.,  2  doz . 90 

Gallons . 

String  Beans— 

21b.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  doz . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  doz . 9"* 

Standard,  3s,  2  doz . -...  .85 

Gallon,  X  doz .  2.75 

Fair  Quality,  8s .  .80 

k,  2  doc . - . (5 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz .  I  f5 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jockey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.;  tall,  4  doz .  -95 

Argo,  1  lb.,  tall,  4  doz .  1-65 

So&eye,  %  lb.,  flat,  4  doz . -  .  1-25 

Iceberg,  l  lb.  tall,  4  doz .  1-45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb. ,  flat,  4  doz .  2 . 25 

Star,  %  lb.,  8  doz.  in  case .  1.50 

Star,  54  lb.,  flat,  8  doz . 

Gold  Label,  lA  lb.,  flat,  8  doz . 

Beaver,  A  lb.,  flat,  8  doz . 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  , 

Standard,  5  oz.,  2  doz .  1A0 

Sardines,  in  Oil —  per  case 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  %  oil .  100 .  3.50 

54  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  54  oil,  faneycartons,  100  cans  4.50 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 65 

Leon  D'or  Brand,  100  cans .  4.00 

%  Mustard  Sardines — 

Gold  Label,  60  cans .  4. 50 

54  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardines —  „ 

54  Oil,  Martell  Brand,  100  cans .  16 .00 

54  Oil,  Marie  Elizabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9-50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb.,  2  doz . . .  -90 

Blackberries,  2  lb.,  2  doz .  1  -00 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz . 

Pie  Peaches,  3  lb.,  2  doz .  1  25 

Pears,  3  lb.,  2  doz .  1.20 

Sliced  Pineapples,  2  lb.,  2  doz .  1.35 

Singapore  Pineapples,  1)4  lb.,  chunks,  4 

doz .  i-"“ 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .15 

Raspberries,  2  lb.,  2  doz . .... 

Strawberries,  2  lb.,  2  doz .  1-25 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.35 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  2)4  lb.,  2  doz .  2.75 

Wheeler  Peaches,  3  lb.,  2  doz .  2. CO 

Sliced  California  Peaches,  1  lb.,  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05)4 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 05)4 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . - .  1-60 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . -63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.78 

Fine  Dairy,  3s,  100  to  bbl .  2.64 

Fine  Dairy,  4s,  70  to  bbl .  2.63 

Fine  Dairy,  5s,  60  to  bbl .  2.62 

Fine  Dairy,  8s,  35  to  bbl .  2  38 

Fine  Dairy,  10s,  28  to  bbl .  2.38 

Worcester,  254s,  115  to  bbL .  4  00 

Worcester,  5s,  60  to  bbl .  4  00 

Worcester,  10s,  30  to  bbl .  3.75 

Per  case 

Snow  Flake,  48 10c.  packages .  8.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  6c.  packages .  1.30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush 
New  York  Hand-picked,  about  2)4  bushel 

to  bag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.60 

Green  Peas,  dried,  about  165  lbs.  to  sack...  2.55 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

sack .  .06 

Imported  Lima  Beans,  about  90  lbs.  to 

sack . 66 

Split  Peas,  210  lbs . per  bbl.  7.25 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . .'  07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04  A 


DRIED 


.0954 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  . . 39 

Kingsland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapslde  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . 31 

King  Syrup . 31 

OrangeBrand  Syrup . • .  -33 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. .  _  -30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2)4  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  )4  gal.  cans,  1  doz.  2.15 
Calvert  Brand  Pure  Porto  Rico . 22 


AND  EVAPORATED 
FRUITS. 

Apples—  Fer  lb 

Evaporated,  50  lb .  09 

Evaporated,  1  lb.  packages,  4  doz . 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . 1054 

Best,  25  lbs . 1254 

Apricots— 

Evaporated,  25  lbs . 

Currants— 

Paokage,36 . 08)4 

Bulk,  25  lbs . 

New  Figs— 

Box,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 17 

American  Brand,  26  lb.._ . 

Dates— 

Package,  30  1  lb . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 08)4 

40-  50, 25  lbs . 08 

50-  60, 25  lbs . 0754 

60-  70, 25  lbs . . . 07 

70-  80,  25  lbs . 06>4 

80-  90,25  lbs . O654 

90-100,25  lbs . 05 

100-120, 50  lbs . 

Raisins— 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . 6'54 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box  1.85 

Seedless  Sultana,  50  lbs. . 07% 

Seeded,  361  lb.  packages . 0954 

Sultana,  36 1  lb  packages . 

Sultana,  bulk  ,25  Qm . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf .  5.. 

Powdered .  o  <4 

XXXX,  powdered .  3,3 

Cubes .  <5  ^ 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks .  ®  £ 

Confectioners’  A .  «  g. 

No.  1,  A .  8. 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags .  g,o‘ 

Fine  Granulated,  5  lb.  bags .  •  £ 

CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1  -90 

Challenge,  4  doz .  3.85 

Eagle,  4  doz .  6.25 

Magnolia, 4  doz .  4.20 

Rea  Ctoss,  4  doz .  \  -2u 

Star,  4  doz .  4.35 

Dime  Brand,  4  doz .  3.50 

Lion,  4  doz .  4.25 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  doz .  4.35 

Square,  4  doz .  8.60 

EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . - .  3.95 

St.  Charles,  4  doz .  3  .90 

Our  Pet,  large  size,  4  doz .  3.25 

Our  Pet,  baby  size,  6  doz .  2>0 

Peerless,  small  size,  4  doz .  1  85 

Peerless  large  size,  4  doz .  33  5 

Columbia,  4  doz .  *3  •  5 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4.15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . 85 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  50  gross . 50 

Bird’s  Eye,  500s,  100 packs . percase  3.50 

Brass  Box,  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1  ■  10 

Search  Light,  100s,  5  gross .  1-00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross . 55 

Fast  Mail,  100s,  1  gross .  1  ■  00 

Bull’s  Eye,  5  gross .  1  05 

Daily,  No.  3,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross . 56 

Grocers’. 200s. 3 gross . percase  6.25 

Black  Diamond,  500s,  1 00  in  case ...  per  case  3  60 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark  . .100  2.00 

Babbitt’s . . 100  8.75 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  8oap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

“1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . ; . 120  2.00 

•Bee . . . 100  3.90 

♦Big  Schooner . 100  3 .76 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefher’s  Tiger  Borax... . 100  3.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2  40 

•Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  oz . 100  7.00 

♦Kirkman’s . 100  3.85 

♦Kirk’s  Oleine .  60  2.85 

♦Lenox . 100  3.25 

♦Lifebuoy .  50  2.00 

♦Fairbanks  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia Oleine .  60  2.45 

♦P.&G.  Oleine . 72  3.00 

Premium . 100  3.76 

♦Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . J20  2 .45 

Star  Oleine .  60  1.76 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3. 90 

♦Wonder  W orker .  100  4 . 00 

W’onder  Worker  Chipe . 4  doz.  2.08 

Lion . 100  1.75 

♦Snowberry . 100  8  90 

Best  Blue .  80  3.40 

♦Hoefner’s  Ammonia . 100  3.95 

*P.  &  G.  Naptha . 100  4 .00 

Duck . 100  8  86 

20  Mule  Borax . 100  4.00 

Rib . ...100  1.95 

»  5  box  lots  delivered. 


TOILET  SOAP, 

Bars.  Box 

Flash ,  for  the  hands . 100  cans  6  50 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size . 50  1.95 

Grand  Pa’s,  large  size .  50  8.25 

Sweet  Maiden . 1  doz.  .41 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .40 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  36  lb . per  lb.  .13 

Oat  Meal . per  doz.  40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart. .  50  1.90 

Lava . . . . . «... .  100  8  75 

Pearl . 60  2.40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbanks .  50  1.88 

Sapolio . 8  doz.  2.25 

Wrigley’s . 100  3.50 

Wrigley’a .  60  1.80 

Scourene . 100  3.60 

Li pp's  Scourer .  60  2.25 

SilSan .  50  2.03 

Army  and  Navy  Compound . 4  doz.  1.80 

Finola  Star  Polish . 100  8. 86 

Silver  Sand . per  bbl.  2.50 

American  Scourer .  100  3.76 

Bon  Ami,  10c.  size . 3  do*.  2.50 

Brooks’  Crystal . 100  3.90 

Hoefner’s  Crystal,  with  spoons . 24  pkg*  At* 

Old  Dutch  Cleanser,  4  dor .  1 .3* 
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NOTE.-Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  E.  O.  B.,  New  York. 


MOLASSES  AND  SYRUPS. 


Porto  Rioo  Molasses—  Per  gal. 

Fancy,  barrels . 42®. 45 

Choice,  barrels .  .40 

Good,  barrels . 26®. 80 

Fancy,  quart  Jars . per  do*.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®. 48 

Prime .  .87 

Good .  .85 

Ordinary . „  ,22 

Blended,  fancy .  .39 

Blended,  choloe .  .83 

Blended,  good .  .80 

2-lb  tins,  8  dosen. . per  case,  2.90 

Quarts,  2  dosen . per  case,  2 . 90 

Sugar  Syrup — 

Pure,  extra  fanoy . 85®  .  *8 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice .  .29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb. .  2  dosen . per  case,  1 . 96 

Tins,  2)4-lb. ,  2  dosen . per  case,  2 . 80 

Tins,  8-lb. , 2 dosen . percase,  2.50 

Tins,  5-lb.,  1  dosen . .percase,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  82.00 

Georges  count  110@115 . 25.00 

Shore  2s,  count  225@250 .  30  00 

Medium  Irish  2s,  count  300® 400 .  23.00 

Norway,  count  400@450 .  22.60 

Norway,  count  300@350 .  27.50 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125®140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10J4 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08)4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07)4 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 18 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . .  .15® .  18 

Superior  to  fine . 20®. 25 

Extra  fine  to  finest . 28®. 85 

Choicest . 46®.  65 

mperial— 

Common  to  fair . — „ . 22®. 25 

Superior  to  fine . 80®. 86 

Extra  fine  to  finest . 40®  .45 

Choicest . 60®.  66 

young  Hyson- 

Common  to  fair . 16®. 18 

Superior  to  fine . 22®. 80 

xtra  fine  to  finest . 85®. 40 

noicest . 45®.  60 

Hyson- 

Common  to  fair .  ® .  14 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest .  @.26 

Japan- 

Common  to  fair . 

Superior  to  fine . 23@  .25 

Extra  fine  to  finest . 28®. 30 

Choicest . 82®.  88 

Basket-fired— Common  to  fair . 22@.25 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32@.38 

Basket-fired— Choicest . —@.45 

Dust .  @.12)4 

Oolong- 

Common  to  fair .  @.17 

Superior  to  fine . 17®  .22 

Extra  fine  to  finest . 25@.85 

Choicest  . 40@,65 

F  mchong— 

Common  to  fair . 17®  .ig 

Superior  to  fine . 20@  .25 

Extra  fine  to  finest . 80®  35 

Choicest . 40@.60 


ROASTED  COFFEES. 

Sumatra  — Mandhellng— Fancy  brown... 

Old  Government— Best . . 

Old  Government — Choice . 

Old  Government— Prime . 

Old  Govemment^Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta — Good . . . 

Laguayra— 

Caracas— Finest . „„ . 

Caracas— Choice . . . . 


.86 

.29 

.27 

.25 

.23 

.28 

.16)4 

.16 

.15 

.14 

.20 

.17 


3 

Pea  berry— 

Santos— Fancy .  1714 

Santos— Choloe .  .  yj 

8antos— Fine . U 

Kio — Fancy . . . '  ...  '17 

Bio— Choice .  '  i«v 

Best . . 

Choice . . 

Prime . ; .  1414 

. . 

no.  2 . 

. 18)4 

no  7 . ;;; 


SPICES. 

Whole,  bags  or  barrels.  Per  lb 

Allspice . 07 

Cassia  buds . 85 

Cinnamon,  Mats .  ’10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 25®. 80 

Cinnamon,  Saigon.. .  .75 

Cloves,  Zanzibar . „...  .17®. 20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 86®. 88 

Ginger,  African . .08 

Ginger,  Jamaica,  bleached . 21@’.22 

Ginger  Jamaica,  unbleached. . .  .20®  .21 

Ginger,  Calcutta . 08 

Nutmegs,  75-  80s . .  .22®. 25 

Nutmegs,  105-llOs . ig®  20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10)4®. 12 

Black  Pepper,  Shot .  14 

White  Pepper,  Singapore.., . 15®  17 

White  Pepper,  fancy .  25®  30 

Bed  Peppers .  75 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 151 

Cinnamon,  extra . 26* 

Cinnamon,  Saigon . 731 

Cloves . .  26ii 

ginger . 14* 

Nutmeg . 8914 

Black  Pepper- . .18 

White  Pepper . 25 

Mace,  Straight  Penang . 87' 

Mustard .  24' 

Pure  Ground,  )4-lb.  tins,  case  2  dosen . Per  do'*' 

Allspioe . . 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  liio 

Ginger,  African . . 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1  05 

Nutmegs . „  L50 

Paprika .  1.45 

Pepper,  black . . 

Pepper,  cayenne .  !gs 

Pepper,  white .  l.gg 


Telephone  2s .  1.25 

Sweet  Wrinkled  2s .  1409160 

. . .  1- 0001.10 

Sucootash— . 75»  80 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 95®i .  00 

Pumpkin— 

Fancy,  8s.. .  1.10@120 

Fancy,  gallons . 

Squash- 

Fancy  8s . . . . . 

Tomatoes— 

6)4-in.  cans,  fancy  New  Jersey . 

5>4-ln.  cans,  ex.  stand.  N.  Jersey. 

5-in.  cans,  standard  New  Jersey- 
Standard  Maryland, No.  a...  . 

2-lb.  cans . . . . . . 

Gallons,  standard  New  Jersey!!!!!’ 

Gallons,  extra  standard  Maryland 

Quarts,  glass  jars. . 

Beets— 

Fancy  Strawberry  Si . . . .  * . 

Cut  8s .  1.1001.16 

Sweet  Potatoes  8s . .  1  15 

Sauer  Kraut  Ss . 95@l!l0 

Spinach— 

Standard  Maryland  8s . 1.25@1.40 

Fancy  New  Jersey  8s . .  i.40@l  65 

Gallons .  4.75@6.00 


1.20 

1.60 
1.40 
1.16 
.95@1.00 
.75®  .80 
3.75 
2.80@S  00 
2.90 

1 . 40@1 . 60 


CANNED  QOODS. 
VEGETABLES. 


Asparagus —  Per  do*. 

Mam.  white  2%s, unpeeled  Calif..  5.75 

Medium  green  2)4s,  Calif. .  5.25 

Tips,  green,  Is .  4.10 

Tips,  white,  California,  Is .  4 '40 

Beans,  Baked— 

Standard,  plain  Is .  .65 

Standard,  plain  or  sauce,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1 .00®  1 .06 

Fancy,  plain  or  sauce,  2s .  1 .15@1.26 

Fancy,  plain  or  sauce,  3s .  1.65®1 .66 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  j  59 

Extra  standard  2s .  1.16@1  25 

Standard .  1.10@1.15 

Soaked .  75.®  05 

Beans,  Stringless — 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

g1*™  2.8--r-v .  1.40@1.75 

Extra  standard  2s .  1.1001.15 

Standard  2s . - .  90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20@1 .25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Bed  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 90®1 .00 

Maryland  2s,  Maine  8tyle . 75@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2  10 

Extra  Sifted  2s .  1.60@L75 

Sifted  2s .  1.15@1.S6 


Aprloots— 

Fancy  8s . 

Extra  2>4s . 

Extra  standard  2)4s 
Standard  2)4s 


FRUITS. 

CALIFORNIA. 


Per  doi. 
880 
8  20 
2.65 

Galons. . - . 8.25@8.65 

Cherries— 

4.40 

3.75 
3.50 


Extra  White  8s . 

Extra  White  2)4s . 

Extra  standardwhite  2)4s 

Standard  White  2)4a . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . 

Extra  2)4s . ] 

Extra  standard  2)68 . 

Standard  2)4s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2)4s . 

Standard  2J4s . . . 

Gallons . 

Peaches,  L.  C.— 

Extra  3s . . . 

Extra  2>4s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2)6s . 


9.75 

8.80 

3.10 

2.75 
2  40 

8.00 


8.80 

8.26 

8.25 


EASTERN. 

Pears- 

Fancy  New  York  2s . . .  U76 

Fancy  New  York  State  2Us .  2.90 

Standard  2s .  «  sn 

Pineapples— 

Sliced  or  grated  2s . $.2b®2.40 

Sliced  or  grated  Is .  1 .10@1 .20 

Pie,  grated,  gallons .  4,00 

Singapore  lj*s .  1.15@1. 25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons . - . 8.60 

Strawberries— 

2s,  fancy . g.oo 

2s,  extra . . . 

Raspberries— 

Bed,  fancy,  2s .  2.75 

Standard  2s . 


5.00 
2.50@2  76 

1.60 

1.10 

25@1 .30 


FISH. 

Lobster- 

Flat  Is . . 

Flat  )4s . . 

Kippered  Herring— 

Is . . . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red .  . 

Choice  Bed  Is .  1.40®1.50 

Columbia  River  Chinook  Salmon— 

.  1.25@1.30 

Flat  Is .  £ 

Oval  Is  (steaks) .  2  90 

Sardines — 

Domestic%s, oil,  100  tins .  2.15@6.00 

Domestic  ?4s,  mustard,  50  tins . .  2.35@4.25 


DRIED  AND  EVAPORATED 
FRJJITS. 

Seeded  Raisins— 


Fancy,  l-lb.  cartons. . 

.09)4 

.15 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs . 

Smyrna  Suit.,  choice,  4  cr.,  SO  lbs . 
Cleaned  Sultanas— 

Smyrna  fancy,  l-lb.  cartons . 

8myma  choice,  l-lb.  cartons 
California,  l-lb.  cartons . 

.16 

.18 


.11)4®  .13 


.10 
.06  a 

.14 

07)4 

•  06)6 
.06 

:8* 


•  10)4 
.10 


.07)4 

.07 

.12 

.10 

.11 


.12 

.11)4 

•27)6 

.23 

.20 


NUTS. 


Almonds — 

Jordan,  shelled,  large,  28  lbs. . 40 

Valencia,  28  lbs .  33 

Flo t,  shelled _ _ 

In  shells— 

California  P.  S.,  80  lbs . 

French  Princess . . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . . . . . 

Bra  ills— 

New,  large,  180  lbs . . 

Filberts— 

Turkish . . 

Slcllv,  180  lbs . . . 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs . . 

Pecans— 

Polished, 80  lbs . . . 10 

Louisiana  Paper  Shell . 

Walnuts— 

Chilli,  1907  crop . . . „ . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . . . 

Comes,  110  lbs . . . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lba . . 

Extra  choice,  boxes,  25  lbs . . 

Choice,  bags,  126  lbs . 


IMPORTED  GROCERIES. 


9.46 

@.40 


.20 
.20 
•  15X 

.11 

.12 

.14 

@.12 


@.18 

10 

.09 
■  08)4 

.11 
.09 
.08  X 
.06)4 


19)49  -21 


Loose  Raisins—  p0r  lb. 

Valencia,  4  cr.,  28  lbs...— . .  .07 

California,  4  cr.,  60  lba. . .  .08 

California,  8  cr .,  50  lbs . . . .  .07 

California,  2  cr.,  50  lbs .  .06)4 

Figs—  " 

Baskets,  1  lb.  and  2  lb. . . ......  .16 

Layers,  2%-ln.,  10  lbs . . . 

2)4-ln.,  12  lbs . . . . . 

%-ln..  12  lbs _ _ _ 

2-ln . ,  12  lbs_ . . . „ 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  l-lb.  cartons,  choloe . 

Bulk,  choloe,  50  lbs . 

Natural,  choloe . „ . 

Citron- 

According  to  quality . — . 

Lemon  Peel- 

According  to  quality . . . 11)4® 

Orange  Peel- 

According  to  quality . . . 

Fard  Dates — 

60  lbs.,  bulk . . . 

l-lb.  pkgs.,  80-lb.  case . . - . 

Persian  Dates— 

60  lba . . . . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . ........ . 

80x40,  choice . . 

40x50,  choice . 

50x60,  choice . 

60x70,  choice . 

70x80,  choice . 

Choice.  50-lb.  box— 

60x70,  80x  90 . . . . 

70x80.  90x100 . 

Prunes  In  25-lb  boxes. 

Fancy  40x  50 . . . . . 

5Gx  60 . 

60x  70 . . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . . . 

40x50 . . . 

Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . 

Choice,  l-lb.  cartons. . 

Peaches — 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . 

Moorpark,  fancy,  25  lbB . 

Royal,  fancy,  25  lbs . . 

Royal,  choice,  25  lbs . 


.16 


•  18)4 

38 


Imported  Sardines,  100  In  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones . 

French  quarters,  boneless . 

French  quarters,  with  bones . 

High  quarters,  boneless . 

Halves,  boneless . 

French  Vegetables,  100  in  case. 

Peas,  according  to  quality . 

Mushrooms,  )4s,  accord 'g  to  qual. 
Mushrooms,  )®,  accord’g  to  qual. 
String  Beans,  according  to  qual... 
Lima  Beans,  according  to  quality 

Brussels  8prouts . 

French  Macaroni,  cartons,  25  lbs., 
perl  b.............M.M.....n. ...... ■••••••■ 


Per  case. 

8.00@22.00 

17 .00®  22. 00 
24.50®27.00 
15.00@40.00 

11.00@20.00 
19.00@35 .00 
15  00@20.00 
12.00@17.00 
18.00@20.00 
12.00®16.00 

.06®  .09); 
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GROCERY  WORLD  PRICES-CDRRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  "GROCERY  WORLD  ”  who  it  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES, 

Cohuna. 

DECLINES. 

Catena. 

ADDITIONS. 

Comma. 

Corn  Meal . 

Cheese . 

Dried  Beans . 

Dressed  Sheep  and  Lambs . 

mi  AID  miUEX  ETIETTO&  TOO  BUT. 

Standard  Weights  per  Bushel. 


Uuto»  Baui _ 

Medium  Bwm,w, 

Pea  Bolus . . 

R*d  KJdney  Bean*......... 

Hominy  .„ 

Fhk . 

Barky .... 

Potatoes . „ 


»...M.....eei 


Onions . . . . 

Shell  barks  . . . _ . 


...to  lbs 
...60  " 
...60  " 
...J«  •• 

:t  : 

«« 

...J6  •' 

...Jt  11 

-55  ** 


Alarm  Cash  Drawer,.., 

COL. 

..~.33 

T  ...  6 

Axla  Graaaa . . . 

—  3 

Bag  and  twin*  Hol<ten.....33 

Bakin*  Powd»r„ . 

—  3 

Barlvy . . . 

. 3° 

Bath  Brick ...» . . . sg 

Blacking,  Shoe  . . 

Borax . 

— 47 

Brushes  . 

Buckwheat  Flour . 

. a9 

Butcher.  Sundries _ 

. 44 

Batter  Dishes . 

Canned  Goods . 

. 1 

California  Fruits . 

..  .  8 

Fish . 

Pie  Fruit . 

COL. 

Meats . . 

Capers 

Caps,  Gun....... . 

.  6 

Catsup. . . . 

....—le 

Cereal  Speolalttea.... 

Cereal  Coflee . . 

Cheese  . . 

- «7 

Chocolate  and  Cocoa 

Chewing  Guta . . 

.......  J 1 

Cider  ...... ....n..e a «e*eee 

eeeeaeee  JO 

Clothes  Pins . 

CocoanuL . . . 

Codfish...... ....... ...... 

. . 35 

6 

Coffee  Mills . 

Cooking  Herbs . . 

. .  8 

Condensed  Milk . 

. . *0 

Cream. . 

Condensed  Mince  Meat . 38 

Com  Meal, . so 

Corn  Starch . . 58 

Cottolene . . ..... . a  7 

Cracked  Wheat.. . „ . mg 

Crackers,  Cakes,  Me..- . ai 

Cranberries  . . 

Cutters,  Dried  Beet. . 33 


Tobacco . 
Delicatessen.. 


.64 

..as 


Pressed  Meats.... 
Drugs,  Grocers' .. 


-47 


***» . . . 

essence  of  Coflee... 
extracts . . . 


•st 

..  6 

49 


Fancy  Groceries _ 

F  arista.. . . 

Farinaceous  Goods.. 

Faucets . . 

Canned  Fish., 

Fixtures . . 

Flour ... 


„.ey 

...sg 
...sg 
. . 33 

... . ...3s 

. 29 

Flour,  Self  Rising.. . 29 

Flour,  Buckwheat. . sg 

Fly-paper..  sg 

Food,  Bird. . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried.... 35 

Fruits,  Foreign,  Dried . 33 

Fruits,  Green . . 


Gelatine . . 3s 

Ginger,  Jamaica . . . .47 

Gravel,  Bird . . }g 

Grocers'  Fixtures . 3a 

Herring . . . 3; 

Hominy  and  Grits . 30 

Honey .  60 


con. 

Ink . . . .........37 

Insect  Pointer . 48 

Ironing  Wax. . . . ....59 

Jams. . 46 

Jars  and  Jar  Rabbets . 7 

Jellies . 46 

Junket  Tablets . . . 50 

Ketch  up.  — .26 

Lamp  Goods.. . .........37 

Lard... . 44 

Lemons  and  Oranges.. . 

Lentils . .......30 

Licorice  . . 47 

Lime . . . .........37 

Live  Poultry  e ••eaeaeeeeeeeeee see  45 

Lye,  Concentrated . ...37 

Macaroni  . . . „™ . 3a 

Mackerel. . ........34 

Maple  Sugar  and  Syrup.. ..60 

Matches . . 37 

Measures. . 33 

Id  ea  t... ............. ...... ... .......  44 

Mince  Meat  .....................38 

Molasses  — .................. 60 

Mucilage- . . 59 

Mustard . 57 

Mustard,  Prepared..—. . . 57 

Marmalade. . 46 

Noodles,  Egg . 30 


Nuts . 

Oat  Meal. 

Oils-.. 

OU,  American 

Olive  Oil . 

Olives . — .... 


COL. 


iseeeeeeeeeeeeeeeeeesa 


....  3° 
. 39 

. 40 

.—.40 

—39 


Paper  - . - . — 

Paper  Bags . — ... 

Peanuts— . 

Peas,  Dried . 

Pepper  Sauce . 

Pickles . 

Pickled  Meats . 

Plum  Pudding . 

Pork  and  Beef. . 

Potash . . 

Potato  Chips . ..... 

Poultry  Seasoning- 
Poultry,  Dressed— 
Poultry,  Live- 

Powder,  Rifle . 

Preserves . — ... 

Provisions . . 

Puddlne . 

Putty . 

Rennet . . 

Rice  . . — . . 

Rice  Flour . .... 

Rolled  Oats  — . . 

Root  Beer . 


-4« 

•  4» 

•*9 

••5* 

•  •4* 

•  41 
..46 
•43 
•37 
■4* 
•45 
•45 
“4< 
..  6 

•  •46 
•43 
•J> 
..48 
••50 
••5x 

..sg 

■  3° 
•53 


COL. 

Hope  — . —.59 

Rosin . 48 


Sago. . 30 

Salad  Dressing. . ...5s 

Sal  Soda. . _...ja 

Salt. . 51 

Sapoiio  . . 55 

*  . . . . . 

Tapioca . . 

Tar . . . 

Tea*.... . 

Tobacco,  Chewing . 

. 

Sauce  and  Condiments . 5s 

Sauer  Kraut . 46 

Tubs . 

Scoops,  Grocers’ . 33 

Scouring  Soap . 55 

Seeds . 53 

Shoe  Dressing .  4 

Vermicelli . 

Shot . 6 

Smoked  Fish.. . 35 

Soap,  all  kinds . 54 

Soda,  Bicarb. . ...53 

Soft  Drinks.. . . . 53 

Soups . . . . 

Specialties . 56 

Spices  ....: . 56 

Whole . 57 

Washboards  . . . . . 

Wax,  Fruit  Jar . 

Wheat,  Cracked . . 

Wheat  Flour . . . . 

Wrapping  Paper... . 

Wringers,  Clothes . 

Starch . 58 

Stove  Polish . 58 

Soap  Powders. . 35 

Segars . 64 

Witch  Haxel . 

Yeast  Cakes . 

COL 

Sugars- . — ..  > 

Sulphur . - . — .  48 

Sundries . 59 

Syrups . — . — . 6a 


••59 

,.30 

49 

. '  1 

64 


:U 

■33 

•59 


•41 


...6s 


•30 


—  I  — 

SUGAR 

Confectioners’ Lozenge,  XXXX .  5.65 

“  Powdered .  5.65 

“  Crown  A .  5.85 

“  Crystal  A .  5.50 

“  Coarse  Granulated .  5.75 

Eagle  Tablets .  6.80 

Crystal  Dominoes .  7.85 

Cut  Loaf. .  6.30 

Patent  Cubes .  5.75 

Powdered .  5.60 

Extra  Fine  Granulated .  5.60 

Coarse  Granulated .  5.60 

Granulated . 5.50 

FineGranulated..... .  5.50 

“  in  50-lb.  bags  packed  a  in  100- 

lb.  bag . — .  5.55 

“  in  25-lb.  bags  packed  4  in  zoo¬ 
lb,  bag .  5.55 

M  in  10-lb.  bags  packed  io  in 

xx>-lb.  bag .  5.65 

14  in  5-lb.  bags  packed  in  bbls....  5.70 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5.70 

“  in  a-lb.  bags  packed  in  bbls....  5.80 

“  in  a-lb.  bags  packed  in  100-lb. 

bags .  5.80 

“  in  a-lb.  cartons  in  cases . .  5 . 70 

“  in  a-lb.  paper  packages  in 

cases .  5.70 

Confectioners’ A .  5.30 

1 —  Keystone  A. .  5.25 

2 —  American  A .  5 . 20 

3 —  Centennial  A .  5.15 

4 —  California  A .  5.10 

5 —  Franklin  B .  5.05 

6—  Keystone  B .  5.00 

7 —  American  B .  4*95 

8—  Centennial  B .  4.90 

9 —  California  B . 4.85 

10 —  Franklin  Extra  C .  4.80 

11—  Keystone  Extra  C .  4.75 

12 —  American  Extra  C .  4.70 

13 —  Centennial  Extra  C .  4.65 

14 —  California  Extra  C .  4.65 

15 —  Franklin  C . 

16 —  Keystone  C . 

TEA.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine . 24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  (§>  20 

Choice  to  Extra .  22  @  35 

Choicest . 40  @  50 

Foochow — Common,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior .  23  (5)  28 

Fine .  3°  @  35 

Choicest .  @  40 

Gunpowder — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


Motuke— Good .  37  0  30 

Fine .  35  @  40 

Choice .  45  @  50 

Choicest .  @  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  22  @  35 

Choicest .  30  (§>  35 

Young  Hyson — Superior  to  fine .  15  @  20 

Choice  to  Extra .  28  @  30 

Choicest .  35  @  40 

India — Common  to  Fine .  18  @  38 

Ceylon — Common  to  Fine .  18  @  40 

English  Breakfast— Fair  to  Good .  15  (&  17 

Choice  to  Extra . . .  18  <$  28 

Choicest . . . 30  @  40 

PACKAGE  TEAS.  Per  lb. 

Lipton's  Teas — 

In  54  A  lb.  In  54  lb. 

Ceylon  and  India,  No.  1 .  .45  .47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3 .  .35  .37 

Black  and  Green,  No.  1 .  .45 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  .45 

English  Breakfast,  No.  a .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2 .  .40 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  54 s  and  15, 30  and  25  lb.  boxes. 

Formosa  Ceylon.  English  Breakfast, Gun- 

Sowder,  Mixed  Tea . 50 

noco,  lead  foil  package  teas,  54*  and  %s, 

15, 20  and 25  lb  boxes.  Formosa,  Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas . 40 

Tetley's  Tea —  Per  lb. 

X  lb.  or  56  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1^  Buff  Label,  India  and  Ceylon . 60 

Ex-  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun- Flower . 50 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . 22 

i-lb.  Silver  Sacks . 2254 

54-lb.  Silver  Sacks . 23 

^ -lb.  Silver  Sacks . 2354 

54-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  **  “  .  19 

1  lb.  silver  bags .  “  “  .1954 

54  lb.  silver  bags .  “  “  .20 

54  lb.  silver  bags .  41  44  ,21 

Packed  in  cases  containing  100  pounds. 


-8- 

McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  10 . 85 

No.  35 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA. 

Purple  Ribbon  Brand,  16  oz.,  2  doz.  per  doz.  .85 
Purple  Ribbon  Brand,  quarts,  x  doz.  per  doz.  x.40 
Purple  Ribbon  Brand,  quarts,  3  doz.  per  doz.  1.40 
Purple  Ribbon  Brand,  %  gals.  1  doz.  per  bbl.  2.50 

Colburn’s,  16  oz.,  2  doz . per  doz.  .75 

Colburn's,  quarts,  1  doz . per  doz.  .90 

Colburn’s,  quarts,  3  doz . per  doz,  .90 

Colburn's,  54  gals.,  1  doz . per  bbl.  1.80 

Violet,  pints,  s  doz . per  doz.  .85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y  gross . per  gross  o.  25 

Mica,  54  gross . per  gross  8.40 

Peerless,  54  gross . per  gross  4.40 

BAKING  POWDER.  Per  Doa 


54  lb.,  4  doz.  in  case..,,  x.oo 
54  lb.,  a  doz.  in  case....  x.8o 

x  lb.,  1  doz.  in  case .  3.45 

5  lb.,  54  doz.  in  case....  16.75 


Davis'  O.  K.,  54 -lb.,  4  doz . per  dot.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis' O.  K.,  x-lb.,  2  doz . per  doz.  1.65 

Davis'  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland's  4  doz . per  doz.  1.23 

Cleveland's,  5?-lb.,  a  doz . per  doz.  3.28 

Cleveland's,  i-lb.,  1  doz . per  doz.  4.40 

Leslie's, 54-lb.  cans,  x  ora  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  56-lb.  cans,  a  doz.  cases . 90 

Leslie's  x-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder: — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz . . .  *  0754 

6  oz.  glass.  4  doz.. . . .  x.04 

6  oz.  glass,  6  doz .  1*03 

6  oz.  ,1  gross,  in.bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

xoc. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  doz  in  case . per  doz.  x  .25 

s-lb.  cans,  1  doz.  in  cslsc . per  doz.  2.50 


-4- 

Royal,  xoc.  size,  4  dox . .  ,16 

14  541b.,  4  doz .  1.30 

"  K  “  *  "  . .  S.AO 

"  1  "  *  “  .  4  65 

Ralston  Baking  Powder,  x-lb.  cans,  per  doz.  s.ss 
"  “  “  Klb.  “  «  1.35 

Boston  Brand,  5-lb.  size,  54  doz.  case....per  dox.  11.00 
“  1  “  1  “  ...  "  s.50 

“  %  “  »  "  ..  -  .53 

54  “  3  M  ...  44  .75 

Purity  Brand  5  14  ’  } l  u  ...  “  6  • o 

“  x  “  1  ’  ••  ....  •*  1.50 

“  H  "  3  “  ~~  "  u 

"  X  "  3  “  ~.  M  .45 

BLACKING — Shoe.  r,r  Grom. 

Shinola . . . per  dox.  .75 

Shinola,  54  gross  In  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  fret, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.80 

Bixby’s  Best,  No.  1 . .. . . .  *.75 

“  44  B.  B.  B.  M . per  54  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.15 

Handy  Box,  French,  No.  15,  large .  xo.oe 

“  “  “  small .  5.00 

Mason's  No.  x,  54  gross .  t  at 

“  “  *,  “  . . .  a. 60 

“  “  3,  “  . - .  t.85 

::  ::  «■  . « » 

5»  .  7. jo 

T.  M.  French . per  doz.  x.oo 

SHOE  DRESSING.  P#r  Do,. 

Mason's . 78 

Acme,  x  doz .  1.1c 

Bixby's  Royal  Polish,  1  doz . .78 

Bixby  let  Oil  Polish . to 

BrownTs  Shoe  Dressing,  x  doz . .  .8154 

Brown's,  Army  and  Navy,  1  doz . .  .8«)4 

Boyer’s  Frencn  Dressing . 6$ 

“  Oil  Polish . . .  7j 

Admiral  Russet  Combination .  70 

Admiral  Shoe  Dressing . 70 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  a.oo 

Boston  Waterproof,  black .  a .  oo 

Boston  Jr.  Waterproof,  black,  io-ceaH  *«»«...  .8$ 

Elite  Combination,  Baby,  black . If 

Elite  Combination,  large,  black .  a  .oo 

Superb  Patent  Leather  Paste,  large.... . 75 

Champion,  black,  friction  polish .  s.  00 

Champion  Jr.,  black,  friction  polish . 85 

French  Gloss,  black,  self-polisnlng .  .75 

Royal  Gloss,  black,  self-polishing . . . 75 

Dandy  Commnation,  russet . .  s  .0* 

Star  Combination,  russet... . 73 

Dandy  Russet  Paste,  large .  ,75 

Bossola  Waterproof  Paste  Polish,  .aige . 75 

Bossola  Waterproof  Paste  Polish,  ssiail . 4# 

Quick  White,  deans  dirty  canvas  shoes.. . 1$ 

Quick  White,  deans  dirty  canvas  shoes......  a.eo 

Oil  Paste  black,  never  dnes  up,  large  daa.«  .75 
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GREEN  COFFEE.  Per  lb. 

Rio  Oolden  Fancy  . . . . OO  (ft  .  °9* 

“  Prime .  ®.  oS 

“  Choice .  ft.  07% 

Santos  Peaberry,  extra  fancy .  @.xa}4 

“  Fancy.. . . . so 

"  Choice .  @09^ 

Maracaibo,  Strictly  Fancy,  Mild . 12  @.1254 

"  Choice .  @.iiJ4 

Washed  Caracas,  Fancy . 14  ft.iaM 

Laguayra,  Fancy .  .10^ 

Jars,  Kottra  Fancy  Old  Government . 20%©. 21 

“  Extra  Fancy  •  eeeaaeeeeeeaeeeeeeaeeeeeeeeee  20 

"  Fancy .  @.1954 

•docha.  Hand  %.  bales,  genuine,  finest. .  ®.i9 

Mocha  Seed,  Santos,  Fancy .  ® .  10% 

Mocha  Seed,  Santos,  Choice .  @1054 

ROASTED  COifFEK  IN  BULK. 

Rif.,  Extra  Fancy  Oolden.. . . 

“  Prime . 

"  Choice . 

Santos  Peaberry,  extra  fancy . 

Santos,  Extra  Fancy . 

M  ftanryy 

Ugnayin,  Fancy . 

Maracaibo,  Choice . . . . . 

“  Fancy..  „ . 

"  Extra  Fancy . 

Jara,  Extra  Fancy  Old  Government . 

“  Fancy . 

Mocha  Finest 

Linton's  Blended  Coffee— . 

Mocha  and  Java,  No.  1 . 

t*  U  II  . 

Masse eeeeeeeeseeeeeeeeet 
«  It  It  _ 

3«aa  a  e  eeeaeae  eeeeaeeeaa  < 

If  II  II  ^ . 

Pack  In  ag  and  go-lb,  cana,  and  ag,  go  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 

Eureka . 

Leader . 

J*P . - . . 

Special,  Ne.  < . 

Special  Drive . . 

Extra  Value  Blend . . 

Bargain  Blend . 

Packed  In  50  and  soo  lb.  lancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 

Twe  per  cent,  discount  on  package  coffee.  Sold 
oa  the  equality  plan. 

New  York  Card  Price.  100-lh.  Cases.  60-lb.  Cases. 
ff4™* .  ISA#0 

B.  Fischer  fit  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .16 

Salndo,  lbs....... . to 

. 19 


®.  12 

®  .10 

&  °9X 

.16 

■13 

©.  12K 
®.I* 

©•14 

@14X 

®.ij 

@.1  sX 
®»sH 
@•24)4 
®.23K 

.as 

.so 

•17 

•  14 


•rrH 

14X 

*3 

.12 

.XI 

.XX 

.lO^ 

10 


go-lb.  tins., 
barrels.. 


Vlv,  lbs . 16 

“  go-lb.  tins. . ig 

“  barrels . 14 

Ground  or  pnlverlzad  srlthont  extra  charge. 


-e- 

Llpton's  Package  Coffee- 

Special. . .16 

Perfection . 20 

Puked  in  30  and  60  pound  cases. 

German-Amcrlcan  Coffee  Co. —  Per  lb 

Trinnfo,  34  2-lb.  cans . *9 

“  48  i-lb.  cans . .29% 

Trinidad,  60  or  100  i-lb.  cartons . . . a6 

“G-A”  Blend,  so  3-lb.  cans . 24 

La  Cruzada,  60  or  soo  i-lb.  cartons . 21  % 

Iowa,  60  or  100  1-  and  2-lb.  cartons . it'/i 

Tumbala,  60  or  100  i-lb.  cartons . 16% 

Quezal  (after-dinner),  it,  24  or  48  %-lb.  cant 
per  X  lb . 35 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 

Tourist,  24  or  30  3  lb.  tins . 27)4 

Almoco,  40  or  60  1  ib.  tins . . . 20)6 

Almoco,  24  or  30  3  lb.  tins . 3oJ£ 

E.  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  6albs.  to  case . 14^, 

Golden  Drip,  2  lb.  bags,  too  lbs.  to  case . 1474 

Golden  Drip,  1  lb.  bags,  ioo  lbs.  to  case .  14^ 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  &  Diller's  «  Kosyr"  :— 

50  tins  In  box . per  box 

is  tins  In  box . .per  carton 

s  lb.  tins . per  dox. 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  ){-gross  Improved 

cans . per  gross 

Floto’s  Coffee  Essence,  34-gross  cans,  tin 

ends . per  gross 

Floto’s  Coffee  Essence,  X -gross  cans,  all 

tin . per  gross 

Floto's  Package  Chicory,  65-lb.  cases,  perlb. 
Floto'a  Vienna  Cofloe  Essence,  Manilla, 

X  grots . : . per  grots 

Hummel's  Essence,  tin  can,  %  gross,  per  gross 
"  “  tin  ends,  >• 

"  “  Improved  «  “ 

Chicory,  Sellg'a.  6g’s . ., . 

“  English  Ground,  bags  about  x6o  lbs. 

“  Francks',  stick,  6g  lbs . 

"  MuUsr's,  Columbus  Brand,  g  sticks 
to  lb.,  65  lbs  . 


3.80 

•95 

5*75 


*.*5 

s.70 

*•85 

-04H 

n.#5 

1.85 
a.  70 
a.»5 

•05  X 
•°556 
■06% 

••434 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . . 

Blasting,  B,  kegs.  25  lbs .  1.  go 

Duck,  kegs,  12 54  lbs .  4.7c 

Duck,  kegs,  6V  lbs .  a.6x 

FG,  FFG,  FFFG,  kegs,  *5  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  n%  lbs .  a.  65 

FG,  FFG,  FFFG,  kegs, 654  lbs .  i.ji 

Drop  Shot,  1  to  10,  bags,  25  lbs._ .  1,85 

BB.  bags,  25  lbs . .  2.10 


-T- 

BLUING — Dry.  Par  Grots. 

Barlow’s,  small,  2  doz .  2.60 

“  large,  x  doz . 5.20 

Sawyer'z,  No.  1,  6  doz.  . .  z  .50 

“  No.  3,  3  doz .  3.35 

Colburn's,  No.  z,  4  doz .  1.60 

"  No.  s,  3  doz .  a. 50 

"  Mammoth,  3  doz .  3.60 

"  Ball  Blue,  x  oz.,  3  doz.. .  2.60 

Ball  Blue,  2  oz.,  3  doz .  4.80 

BLUING— Liquid.  Per  Grots. 

Boyer’s  Bengal,  8  oz.,  54  gross .  3.90 

Cream  Indigo,  2  oz.,  54  gross........ .  3.90 

Cream  Indigo,  4  oz.,  Q  grots .  7.40 

Cream  Indigo,  8  oz.,  gross .  11.4a 


BUTTER. 

Tub  Buttex  :— 

Creamery,  Extra,  60-lb.  tubs . . 

“  First,  “  . . . 

“  Second,  “  . 

“  Third,  “  . . 

“  Imitation,  30-60  ’bs . 

"  g-  and  10-lb.  rolls,  60-  and  xoo- 

lb.  boxes . „ 

Ladles,  30-60  lbs,,  bakers’  uso . . 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  so-go-lb.  bxs. 

B.  B.,  E.  D.  brands,  ao-jo-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edgt,  Gold  Modal,  ao- 

50-lb.  boxes . . . . 

Shea!  (“400")  Elgin,  so-go-lb.  boxes . 

Sheaf. . . . . 

Milhen  Farm,  lbs.  and  J4  lbs . 

Gurnse,  pounds  or  half  pounds . 

Belle  Spring . 


Perlb. 

•  »5 

•  «4 

•»3 

. S2-.S6 
.SI-,14 

.26 

.to 


•27 

.26 

.25 

.29 

•  27 

2g 


CANDLES.  p„ib. 

P.  A  G.,  »’i,  30  lbs . — . . . xoH 

"  »«’».  “  . xxH 

Parafino,  4’s,  6’s,  S’s  cartons,  36-lb.  cases, 

per  ib.,. ............ .A...... ............. ..............  .0836 

Searchlight  Hotel,  16’s,  30  lbs . oaV 

Peerless  “  ••  “  . 

Bright  Light,  “  "  — . per  box  2  o» 

Werk’s,  8’s,  30  lbs . . 

“  16’s,  30  lbs . . 

Carriage  Candles,  size  . . 

Martha  Washington,  long  its . perlb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason's,  pints . per  grots  6.6o 

Mason's,  quarts . .....per  gross  6  Sg 

Mason  s,  half-gallons . par  gross  8 . 75 


.r 


dot. 


Jelly  Tomb 

Barrels,  a*  dot . . 

(No  charge  lor  barrels.! 

Jar  Tops  and  Rabbers — 

Mason’s  Caps,  34  gro.,  no  rubbers,  per  gro. 
Jar  Rubbers — 

Lip,  wide . . . .......per  gross 

Acme,  wide,  x  dot.  cartons . . per  lb. 

“  medium,  i  doe.  cartons . .  “ 

Reliable,  white  rubber,  wide . 

“  “  medium.. . 

Black,  medium. . perlb. 

(s5  lb.  lots  x  cent  per  lb.  less.) 


COOKING  HERB8. 

Mayflower  brand,  Sweet  Marjoram . per  dot. 

Sage. . .  " 

"  Thyme - “ 

“  Savory . “ 

"  Special  case  asssortmemt,  s 

dos.  Sweet  Marjoram,  i 

dot.  Sage,  34  dos.  Thyme, 

34  dos.  Savory . per  case 

Colburn’s  “A"  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy — 

M-lb.  cartons,  x  dox...... . ....per  dos. 

54-lb.  '■  “ 

jj.lb.  «  «*  ”  n 

56-lb.  screw  cap  bottles,  a  dot.... ..per  dos. 

M-lb.  square  cans,  t  dos.. .  “ 


.19 


*•75 

85 

•45 

•  40 
.26 
.26 

•5 


•  »5 
•*5 
•*5 
•*S 


•75 

I.sg 


Par  Dos. 

.  x.  so 
.  x.xo 


CANNED  GOOD8 

Tomatoes— 

Mrs.  Hancock’s  Frying . 

DuBois'  Frying . . 

Jersey  King,  No.  3,  Standard  Jersey  . ....  .9* 

Blue  Hen  Chickens,  No.  3 . 92)6 

Silver  Lake,  fancy,  Jersey . . .  57}$ 

Hoffecker’s,  standard.  No.  3 . ssJ4 

Plantation,  No.  10,  1  doz .  2 .45 

Silver  Lake,  No.  10,  1  doz .  2.7s 

Golden  Rule,  No.  2,  seconds .  « 

Alta,  No.  2 . 60 

Lima  Beans — 

Tinsley’s,  extra  xmall . . . 1.25 

Silver  Lake . .  .  j  -Co 

Little  Darlings . 1.30 

Early  Autumn . .55 

Boyer’s,  No.  * . . .  1 .07^ 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy . 1.60 

Mikado,  Penna.,  fancy . . . ...........  .90 


THese  Goods  pro  diready  soil 

Egg-O-See  and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 


Egg=0=See  Cereal  Company 

QUINCY  CHICAGO  BUFFALO 


Don’t  Judge  & 
Good  Match  by 
a  Bad  One 


You  may  have  seen  some  double-tip  match  that  flew  all  to  pieces,  or 
smelt  abominably,  or  softened  up,  or  flamed  up  suddenly  by  spontaneous 
combustion. 

The  Ohio  Li  I  Lie  Tip  Safety  Match  has  none  of  these 
troubles.  If  you  strike  it  on  the  tip,  and  only  on  the  tip,  it  will  go  off — 
always.  But  it  will  never  soften,  or  go  off  at  the  wrong  time,  or  do  the 
wrong  thing  under  any  circumstances. 

An  independent,  perfect  match. 

OHIO  MATCH  SALES  COMPANY 

Philadelphia  Office  and  Warehouse 
411  Marshall  Street 


NEW  YORK,  N.  Y. 


Business=Like  Future  Buying 

More  packers  than  ever  are  this  year  offering  to  give  ioo 
per  cent,  delivery  contracts  to  their  customers  on  future  canned 
goods.  It  was  an  inevitable  reform  ;  there  never  was  any  valid 
reason  why  they  should  not  have  been  given. 

We  were  almost  the  pioneers  in  this  full  delivery  business  on 
Blue  Bell  and  Clover  Farm  canned  goods,  as  fancy  lines  as  are 
packed  in  all  Maryland.  If  you  will  place  your  future  orders 
for  these,  your  jobber  will  sell  them  to  you  and  guarantee  to  de¬ 
liver  100  per  cent. 

Why  not  place  your  canned  goods  buying  on  a  strict 
business  basis  ? 

STRASBAUGH,  SILVER  &  CO. 

ABERDEEN,  flD. 


IN  XsmiTiriVG  TO  KDYERT1SERS  KINDI/  V  MENTION  "GROCERY  liHORLD" 


GROCERY  WORLD 


ST 


Boyer's,**- . .  34 

Acorn,  . . 93 

Acorn,  No.  * . *5 

Soft,  No.  a . 53 


Vhite  Won  Boom— 

Champion . »  -7° 

Winsom,  N.  Y.,  No.  io,  i  do* .  3.60 


Icons  (Pork  and  Boons — 

B.  &  M.,  No.  3,  ploin .  1.35 

B.  &  M.,  No.  3,  tomoto  sanco . . .  1.55 

Campbell’!,  No.  a,  p  lain . .  ™. .......  .90 

Campbell's,  No.  s,  saaee . . . 90 

Oxford,  No.  3 . «.*. . . .  i-*5 

Narragansett,  No.  3,  tomato  sauce .  s.37 54 

Van  Camp’s,  No.  1,  sauce,  4  doz . 8754 

Van  Camp’s,  No.  a,  sauce,  a  dor .  1.3*54 

Moore  &  Brady,  No.  3,  plain . 82% 

Moore  A  Brady,  No.  3,  sauce . 8754 

Moore  A  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brody,  No.  1,  picnic  size,  sauce  ...  .45 

Victory,  No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain . .  9754 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 30 

Schimmel’s,  No.  1,  sauce . 65 

Schlmmel’s,  No.  2,  sauce .  1.00 

Schimmel's,  No.  a,  plain . 95 

Bunker  Hill,  No.  3,  plain . 7754 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce — 


3-lb.  cans,  2  doz . 

1.80 

a-lb.  cans,  3  doz . 

1.40 

1 -lb.  cans,  4  doz . 

■9° 

1 -gal.  cans,  54  do* . 

5.00 

Suanyslde  Pork  and  Beans, 

plain  or  In  sauco— 

3-lb.  cans,  2  doz . 

. par  dos. 

•  95 

a-lb.  cans,  3  dos.  — . 

•  I . . 

.70 

i-lb.  cans,  4  doz. ... . 

■45 

1 -gal.  cans,  54  doz . 

3.00 

led  Kidney  Beans — 

Joan  of  Arc,  No.  * . 

Van  Camp’s,  No.  a,  2  dos. 

•  8.54 

. . per  doz. 

•  7754 

;om— 

Paris,  fancy  Maine .  1 . 1 7% 

American  Beauty,  extra  fancy.  Shoe  Peg...  .  8$ 

Cream  of  Susquehanna . . .  .95 

Baker's,  G.  W.,  whole  grain . 8254 

Shoe  Peg,  Susquehanna . 7754 

Shoe  Peg,  Osborn’s. . . . 65 

Mark,  crushed . .  .  65 

Rex,  No.  a,  Fancy  Whole  Grain . 65 

Vanity,  No.  a.  Whole  Grain . <254 

Royal  Exchange,  Whole  Grain .  5754 
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Peas — 

Tres  Fins,  too  cans .  .  14.00 

Frsach,  very  fine,  roe  cans .  13 -5° 

French,  fine,  100  cans .  zz  -00 

French,  medium,  roe  cans .  10.75 

Boyer’s,  Midgets . . .  >  ■  75 

Boyer’s,  Extra  Sifted .  z-45 

Boyer’s,  Sifted . i’*754 

Boyer’s,  Early  June .  1 .05 

{umbo  June.. .  1.00 

rittle  Nell's,  Baltimore . <>54 

Hermit  Brand,  No,  a . . . . . .  .5254 

Beets — 

Red  Jacket,  No.  3,  small .  1.35 

Silver  Lake,  fancy,  No.  3 .  1 .05 

Chatauqua,  No.  3 . 95 

Succotash — 

Quaker,  extra  fancy . _ . . . .  105 

Spinach — 

Champion,  No.  3 .  1  ■ x* 

Shawnee,  No.  3 .  x- 10 

Farren’s,  No.  . .  x  -oo 

Farren's,  No.  10 .  3-35 

Sweet  Potatoes — 

Victory,  No.  3,  s  dos . - . 

Pumpkin — 

Silver  Lake,  No.  3 . 85 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  2 . 4234 

Silver  Lake,  No.  to  r  doz .  a  .35 

Asparagus — 

Superior,  large.  No.  s54 .  3-5° 

Staple,  medium,  No.  254 .  3- 00 

Swan,  medium,  No.  a54 .  3-*5 

Del  Monte  Tips,  No.  i54 .  2  -®5 

Extra  Tips,  No.  i54 .  a-75 

El  Dorado  Tips,  No.  x54 .  a. 70 

El  Rio,  medium,  No.  *54, 2  dos .  2.75 


CALIFORNIA  CANNES  FRUIT. 

Apricots—  Per  doz. 

Extra  Quality .  a .  jo 

Extra  standard . . .  *  •  45 

Standard .  a.  25 

Pears — 

Bartlett,  extra  quality,  a54> .  * -®5 

Bartlett,  extra  standard,  a54s . .  a. 40 

Bartlett,  standard,  a54s, .  *.*5 

Cherries — 

Extra  quality,  s54> .  2 . 80 

Extra  standard,  254s . .  a. 75 

Standard,  254 .  a. 55 

Peaches — 

Goddess,  No.  254,  ex.  stand’d  lemon  cling.,  s.65 
Tioga,  No.  254,  ox-  standard  lemon  cling...  2.45 
Valley,  No.  254,  standard  lemon  cling .  2.30 


Thistle,  No.  s54,  standard  lemon  cling .  s .  25 

Agaie  No.  254,  standard  lemon  cling .  s.oo 

Lake  View,  No.  254,  yellow  free .  s.io 

Oak,  Sliced,  Lemon  Cling,  No.  1,  4  dos .  1.45 

Columbus,  No.  254,  pie  peeled  yellow  free...  1.70 
Columbus,  No.  254,  pi*  peeled  lemon  cling..  1 .90 
Plums — 

Extra  standard  egg . ..... .  1 . 75 

Extra  standard  green  gage  ...„ . _ .  1 . 75 

Standard  egg . . . 1.65 

Standard  gage . „ .  i.Cj 


DOMESTIC  CANNES  FRUIT. 

Apples — 

Wayne  Co.,  No.  10, 1  dez .  2.5* 

Keystone,  No.  3,  2  doz . . . 85 

Booth’s,  oval,  No.  3 . 8254 

Blackberries — 

Farren’s,  extra  preserved,  No.  s .  1.30 

Silver  Lake,  syrup,  No  2 .  1 .35 

Nigger  Head,  No.  2 .  1.0754 

Spring  Garden,  No.  2 . 90 

Blueberries — 

Leggier,  No.  s„ . 1.50 

Loggies,  No.  10 .  <.25 

Cherries — 

Silver  Lake,  pitted.  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  1.75 

Maryland  Leader,  white .  1 . 70 

P.  &  B.  yellow.  No.  3 .  1.75 

Gypsum,  No.  3,  pie .  1.40 

Pears- 

Silver  Lake,  No.  3 . 1.40 

Fowling  Creek,  good,  No.  3 .  1 .25 

Ayres  Good,  No.  3 .  1.05 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  s .  s.40 

Pride  of  Rochester,  fancy,  preserved.  No.  *  1.90 
Rhubarb — 

Silver  Lake,  No.  10,  1  doz . 

Strawberries — 

Anchor,  No.  2 . 9# 

Jumbo,  No.  1,  4  doz .  1.00 

Silver  Lake,  No.  2 .  1 .35 

Defence,  No.  2 .  1.90 

Pineapple- 

Acorn,  grated,  No.  * .  2.00 

Acorn,  E.  A  C.,No.  2 .  1.90 

General,  E.  &  C.,  sliced,  No.  * .  1.80 

Indian  River,  E.  A  C.,  No.  2 .  1.65 

Terrapin,  E.  &  C.,  sliced.  No.  2 .  1 .60 

Orange  Grove,  E.  &  C.,  No.  2 .  1.35 

Singapore  Chunks,  No.  i54,  4  doz .  1.05 

Wallace,  E.  AC.,  sliced,  No.  2 .  1.30 

Singapore,  cubes,  No.  i54,  4  doz .  1 .00 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

P.&B.,  grated.  No.  3 . 85 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes.  No.  1,  4  doz . . . 70 
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The  Paul  Taylor  Brown  Co’s 

SlngenorePIneappfe.  extra  preserved. 

Chop  Tan  Hin,  %  lb-,  cubes( .  i  7554 

“  ft  lb.,  sliced. . ”  .7754 

“  i54  lb.,  cubes . „  1.0254 

“  154  lb.,  chunks . %  1.1054 

“  154  lb.,  spiral  sliced . 5,1.15 

"  1  %  lb.,  smooth  sliced . £1.2254 


CANNED  CRABS,  CLAMS,  LOB8TER8, 
SHRIMPS,  MACKEREL.  KIPPERED 
HERRING  AND  OYSTERS. 

Crake —  Per  dot 

Devilled,  No.  1,  4  doz . .  *-1754 

Devilled,  Ne.  a,  3  dez .  3.25 

Claras — 

Geld  Label,  Ne.  1,  4  das .  z  05 

Star,  No.  1,  4  doz.. . 95 

Lobster — 

B.  A  M.,  No.  1,  fiat,  4  doz . . .  4.45 

B.  8c  M.,  N*.  54,  flat,  4  dot . . .  *.40 

B.  &  M.,  No.  1,  tall,  a  doz .  4.35 

B.  A  M.,  No.  54,  flat,  4  doz .  3.00 

Star  brand,  No.  54,  flat,  4  doz .  1.25 

Star  brand,  No.  1,  tall,  4  doz . . .  3.90 

Star  brand,  No.  1,  fiat,  4  doz . . .  4. so 

Shrimps— 

Peerless  Brand  (Baratarla),  dry,  No  1, 

a  doz .  <-<754 

Peerless  Brand  (Barataria),  new  pickled, 

No.  1,  s  do* .  1.  is 54 

Cotton  Bale,  pickled,  No.  1,  t  doz .  z.io 

Mackerel — 

Pickert’s,  soused.  No.  3,  s  doz . .  3.15 

Underwood,  soused,  No.  1,  4  dos .  1.50 

Underwood,  soused,  Ne.  s,  a  doe. . . .  1.45 

Oysters — 

Boyer's,  Ne.  1,  s  dos . 9254 

Boyer’s,  No.  a,  s  dez . .  1.80 

M.  A  B.,  No.  1,  2  doz . 9254 

Stewart's,  No.  2,  2  doz..- . . .  1.65 

Stewart's,  No.  1,  2  doz. . 85 

Victory,  No.  1,  2  doz .  8754 

Kippered  Herring — 

Macoaache’s,  2  doz.,  plain .  1.4754 

Gold  Label,  No.  1,  spiced,  4  do* . 8254 

Salmon — 

Gibralter,  Sockeye,  No.  1,  tall .  1 .90 

Gibralter,  Sockeye,  No.  54,  flat .  i.aj 

Hapgood's,  No.  1,  tall,  4  dez . . .  1.9* 

Hapgood’s,  1  lb.,  flat,  keys .  a. 25 

Porter's  Best  extra  fancy,  Sockeye,  Ne.  1, 

tall,  4  doz . .  z.70 

Humes,  Karluk,  No.  1,  tall,  4  doz .  j.35 


THE  BETTER  KIND 


Guaranteed  to  comply  with 
National  Pure  Food  Law 

Packed  in  sealed  glass  tumblers 
which  can  be  utilized 
by  the  consumer  when  empty 


Bitters  BEST  Pieserves 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 

Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Horacshoc,  No.  i . . . „..  1.47% 

White  Bear,  red,  No.  1,  tall .  1.30 

White  Raven,  %s . .  .95 

Plata. 

Chancerelle,  key .  94.00 

La  Champagne,  key .  17.00 

Billet,  small  .  14.00 

Tricolore,  Vs .  9  00 

SARDINES — Baaalaaa. 

La  Champagne,  jf’s,  key . ™ . 

Gerard,  yt' s,  key . . . - . . .  3>.co 

Imported— 

Preach, 

X»,  Martels . 9.7s 

X*,  Martels . . . . .  13.  25 

Morel,  X*.  boneless  •  titestMitteetittiiHeiseetteeitt  17*  50 

Mhee  Card— 

V®,  Irma,  100  cans . . .  3.60 

Vs,  Raven,  key,  100  cans .  3.30 

is,  Underwood's,  jo  (tana....... . . 3.95 

is,  Irma,  50  cans. . ™ . . .  3.60 

is,  Harbor,  4S  cans,  wrapped . _ . .  3.40 

is,  Continental,  key,  48  cans . . . 

js,  Blanehvtlle,  30  cans .  a. 30 

ok— 

Vs,  Irma,  100  can* .  3.65 

Continental,  key,  reo  cant.... .  3.40 

%s,  Owl,  key,  100  cans .  3.55 

Gold  Label,  %t,  oil,  100  cans.. .  6.  40 

“  V*i  mayonnaise  dressing,  100  cans  6' 40 

“  X*.  “  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  des. 

Armour's  Veribest,  with  key.  No.  1,  a  dor .  1.40 

"  “  with  key.  No.  a,  1  dos .  a. 35 

Fairbank’s,  with  key,  No.  1,  2  dot . „.  1.35 

“  with  key,  No.  2,  1  dos .  2.2$ 

“  with  key,  No.  6, 1  dos .  7.00 

“  with  key, No. 14,  J4  dos., percase  8.15 

.ibbv's,  with  key,  No.  1,  s  dor . _  1.40 

“  with  key,  No.  a,  1  dos .  2.32 

Chipped  Beef. 

No.  1,  ados . . .  2.00 

No.  X»  2  dos .  z.40 

Ulass,  No.  X.  a  dos .  z.5» 

5lass,  No.  1,  2  dox .  2.50 

Beechnut  Sliced  Beef,  No.  1,  glassjars,  per  dos.  2 . 77% 
Beechnut  Sliced  Beet,  No.  54,glaas  jars, per  dos.  1 . 70 
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Aenaa  Sliced  Smoked  Bool.  Par  dos. 

Large  tins ,  2  do* . ™ . .  2.60 

Medium  tins,  4  dos. . „„ . _  1.60 

Medium  tins,  2  doc . „ . 1.65 

Small  tins,  4  dos . .  1.00 

Large  glassjars,  1  dor...._ . ,™. . . . *.85 

Special  jars,  1  doc . . . „ . ™ . 2.60 

Junior  jars,  2  dor .  1.(0 

Sliced  Bacon. 

Beechnut  Bacon,  No.  1,  glasa  jars .  9.50 

Beechnut  Bacon,  No.  X.  giaaa  jars . .  1 .55 

Acme,  large  giaaa,  1  do*„ . - . .  9.75 

Acme,  junior  glass,  *  dos .  j.  60 

Roost  Beat. 

Pair  bank's,  No.  1,  1  doc . . . „ .  1.35 

Fairbank’s,  No.  a,  1  do*..— „. . .  9.3s 

Armour's,  No.  1,  s  dos . . . .  1.40 

Armour's,  No.  s,  1  dos . . . „ .  2.35 

Libby's,  No.  i,  2  dor . . . „ . .  1.35 

Libby's,  No.  2,  1  dos . . . . .  2.35 

Kingan's,  No.  1,  2  dos . . . _™ .  r.*5 

Klngan's,  No.  s,  1  doc . _ . _ .  2  2754 

Loach  Tonga*. 

Falrbank's,  No.  1,  ados . . . .  a. so 

Libby’s,  No.  1,  a  do* . . . „..  a. 90 

Armour'*,  No.  i,  a  do*„ . „„ .  a .  70 

Whnlo  On  Tongas. 

fair  bank’s  No.  a,  1  dos... _ _ _ _  7.00 

Libby’s,  No.  *X,  1  do* . . .  so. 00 

Petted  Ham  or  On  T oagsta. 

Armour’s  Veribest,  No.  Jf.  4  do*. ... . . .45 

Armour's  Veribest,  No.  X.  t  doc. .  .80 

Libby’s,  No.  V,  4  doe . __ . . . .  .44 

Libby's,  No.  %,  4  do*. . . . .80 

R.  &  R.,  No.  Vi  4  doz .  1. is 

R.  &  R.,  No.  2  dos .  1.95 

Potted  Chiekoa  or  Turkey, 

Armour's — 

No  X.  4  dor. . . . .  .87X 

No.  )4,  «  do* .  z.  45 

Libby' *— 

No.  V,  4  dos . 8s 

No.  X,  9  doa .  s.50 

R.  &  R.,  No.  4  doz . 1.7s 

Boned  Moats. 

Curtice  Brothers,  “  Bine  Label”—  Par  Dos. 

Chicken,  No.  X .  1.8s 

««  (I  j .  -  QQ 

Turkey,  “  % .  a.  85 

“  “  x .  5.00 

Whole  Rolled  Ox  Tongue,  No.  s . . .  11 .00 

Whole  Ham,  No.  i}4 .  .  7.F0 

Whole  Ham,  No.  2^ . . . . .  10.03 


lk- 


Dsvilled  Meats. 
Curtice  Brothers.  “  Bine  Label”— 

No.  50*. 
Per  Dos. 

Ham . z.2$ 

Tongue, . . . . „ . *  25 

Chicken . x.8s 

Turkey . „ .  1.83 


No.  zoos. 
Per  Dos. 

a.15 

*  M 

s  90 
9  90 


Potted  Meats. 

Curtice  Brother!,  *<  Blue  Label 

No.  V  Tin. 
Per  Do*. 

Ham . . .  z .  20 

Tongue  . .  z.  20 

Chicken . „ .  z  80 

Turkey..™ . . .  z.fo 


No.  *  Tin. 
Per  Do*. 


s  .co 
a  00 

*  7$ 

*  7i 


Sanya. 

Snider's  Tomaso  Soap — 

3  lb.  cans,  a  dos . — . . . 

s  lb.  cans,  s  dos . . . _ . . 

z  lb.  cans,  4  do* . „ . . 

Gallons,  cans,  ^  dox . . . 

Schlmmel’s,  assorted  1  lb..  4  do* . 

Campbell’s  Assort  ,  No.  z,  4  doz . 

Campbell’s  Special  Assort.,  4  dos . 

Schimmel’s  Assort.,  No.  t,  4  dos . 

Curtice  Brothers,  "  Bine  Label 

Quarts.  Pirn* 
Per  Dos.  Per  Dox. 

Consomme . . .  3. *5  1.75 

BouHon . _ .  3.Z5  Z-7J 

Beet . ™ . . .  3.15  z.75 

Julienne. . . .  3.15  z.75 

Printanier  . .  3.Z5  z.75 

Vegetable .  3.Z5  z.75 

Tomato.™. . „..  3.15  z.75 

Ox  Tall™ .  3.Z5  1.75 

Mock  Turtle .  3.Z5  z.75 

Tapioca  Crecy .  3.Z5  1.75 

Pea  ...i..™ .  3.Z5  1.7s 

Mutton  Broth . . . 3.ZS  *.75 

Clam  Chowder™. .  3.Z5  z.75 

“  Broth .  3.Z5  z.75 

Chicken  Gumbo . .  3.Z5  z.75 

Mulligatawny .  3.Z5  z.75 

Chicken .  3.Z5  -  z.75 

“  Broth .  3.Z5  z.75 

Green  Turtle .  6.50  3.50 

Terrapin .  7. *5  3.75 


par  dos. 
••JS 
»-3S 
9« 
5.00 

*5 

•87X 

•85 


K-PInts. 
Par  Dos. 
s.aj 
1. *5 

Z.95 

s.*5 

z.*5 

i.*S 

z.*5 

r.*5 

z.*5 

z.*5 

1. *5 
z.*5 

z.*5 
1.15 
1. *5 

1. *5 
z.*s 

z.*5 

9.00 

9.95 
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CANDIES  AND  CONFECTIONERY. 

Croft  &  Allen  Co.—  Per  lb. 

Extra  Mixtures™. . 30-lb.  palls  .08 

Cream  Jelly  Mixtures™ . 

E  loro  (ten  Mixture*™ _ _  “  .o*X 

Nobby  Mixtures . .  •*  oq% 

Cadella  Mixtures. . .  •»  ,x* 

Fine  French  Mixtures .  “  .Z3H 

French  iCreams™ . .  “  .09X 

American  Mixture*.....™...™.... _  “  ,o8)4 

Variety  Cut  Dsop*.™. . „..  "  .08)4 

Darling  Mints.. . .  **  .0854 

Golden  Drip  Bar.... . . . z5-lb.  boxes  .so 

Sour  Balia . .............30-lb.  pails  ,oSX 

Pan  ceils  Cream  ChocoUte .  "  ,i*X 

I  X  L  Assorted  Chocolate. . .  “  .za 

King  B  Assorted  Chocolate.™ .  “  .1354 

No.  I  Fine  Assorted  Chocolate...  "  ,z6X 

Nonparlel  Drops . “  .*3 

Chocolate  Covered  Caramel* .  **  .** 

Dairy  Chocolate  Chip* . as-lb.  pails  ,z6X 

Chocolate  Mints . . -. — . 30-ih.  pails  .zz$4 

Honey  B  Comb . .™...sz-ib.  palls  .17X 

Cream  Cocoanat  Balia . sS-lb.  pail*  ,  zoX 

- 

Walllngton  Caramels  - .... _ *s-lb.  pails  .08 

Frozen  Mlik  ”  .  3^- fh  pails  ,*o 

Soft  Jeliy  Gam  Drops . . .  *'  .07X 

Superfine  “  ....— .  "  .zo 

Jsqr  Beans .  “  .  og 

Wlntergreen  Loset^ers _  "  .09X 

AsatLod  •«  "  -Sx 

Conversation  “  98-lb.  palls  .00U 

C.  *  A.  Crown  Stick . . . 3t>^b .  palls  .08 

Panceila  Chocolate,  z-Ib.  boxes,  30-lb  cares  .12% 

Rock  Candy,  assorted. . so4b.  boxes  .09X 

Penny  good* . — .... __.ro  boxes  In  case  4.50 


CATSUP. 

Beef  Steak  Catsup,  Medium . . . 

Campbell's,  No.  8,  s  doz . 

Campbell's,  No.  8,  Tobasco. . 

P.  P.  Co  ,  Spiced,  No.  32,  5  doz . 

Home  Made,  No.  8,  4  doz . 

W  aidorf,  medium,  za  01.,  screw  top,  s  dos. 

Snider's  Catsup  : — 

Pints,  s  dos . . . . . .  a.ze 

X -pints,  s  do* . . . . . i.jb 

Quarts,  1  dot . . . .  3.13 

Gallons,  6  jugs  In  crata . per  jug  .  85 


Per  Dos 
.  2.00 

•  .87X 

•  -«7X 

•  x*35 

•  -#S 

•  »*X 


HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  jrou  mention  the  “Grocery 
World”  when  yon  write? 

■40  cents  a  pound 

Packed  in  J4-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO.  PhiladelPhia 

^  V  V/X/S  PEXXSTL  PA  XI A 


At  first  glance  all  starches  look 
alike,  both  Laundry  and  Corn 
Starches.  There  is  really  a  heap 
of  difference,  though  it  takes  use 
to  bring  it  out.  In  other  words, 
if  you  sell  a  poor  Starch  your  cus¬ 
tomer  will  find  it  out  before  you  will. 

Take  our  word  for  it,  no  Starch 
has  ever  been  quite  so  fine  and  good 

as  Murdoch’s  Laundry  and  Corn 
Starch.  With  manufacturing  im¬ 
provements  of  our  own,  and  a 
genius  for  the  most  painstaking 
care,  we  are  producing  goods  we 
are  proud  of, 

Does  it  commend  itself  to  you 
that  we  are  independent  of  any 
Trust  ? 

Oswego  Maize  Products  Company 

Oswego,  New  York 
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ketchup. 

Curtice'*  "Blue  Label"  Tomato  Ketchup Per  Caso 


Small,  aj  bottles  in  case .  3-°° 

Medium,  25  bottles  in  case .  4  -75 

Large,  12  bottles  in  case . . .  3-75 


CHOCOLATE  AND  COCOA. 


Walter  Balter  &  Co’* Per  lb. 

Premium,  12  to  *5  ibt . . . 35 

Caracas,  sweet,  6  lbs . — . . . 3° 

German,  sweet,  it  lbs....—- . . . 35 

Auto,  sweet,  6  lbs . — . . — . .  .3° 

Cocoa,  34-lb.  cans,  12  lbs.  la  box . 36 

Cocoa,  34-lb.  tins,  6  lbs.- . 36 

W.  H.  Baker  s:— ■ 

Best  Cocoa,  34-lb.  six*. . per  lb.  .  34 

“  |-lb.  “  . . .  "  35 

Premium  Chocolate,  34»,  1*  lbs . - . 34 

“  34s,  11  lbs . . . .  .35 

Best  Sweet  Chocolate,  1-5*,  6  lbs . 22 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 22 


Herehey's — 

Milk,  48  scent . per  box  1.45 

Cocoa,  Kpp's,  34-lb.  tins,  7  lbs . 4* 

“  Van  Houten’s,  6-lo.  boxes,  i-lb.  tins, 

rtin,  .72 
tins, 

per  tin,  .3734 

“  11  6-lb.  boxes,  34-lb.  tins, 

per  tin,  .19 

•'  Huyler’s,  34»,  6  lb . . 42 

“  “  34s,  6  lb . 44 

Bensdorp'a  Royal  Dutch  Cocoa,  i2-lb.  cases — 

Per  can.  Per  doz. 


lb.  round  cans.... 
-lb.  “  .... 

1 -lb.  “  .... 

134-0*.  "  jo 


l 


•9 

.30 

•59 

.07 


2. *7 
3.60 
7.08 

Per  lb. 
•55 


5-lb.  "  . .  *75 

Bensdorp’s  Chocolates,  64b.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 42 

Sweet  Vanilla,  4  to  lb . 28 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  34-lb.  cakes . 36 


Blooker's  Cocoa  Powder — 

34 -lb.  tins,  2  doz.  In  box . . . per  doz.  1.88 

34-lb.  tins,  2  doz.  in  box. .  “  3-5° 

i-lb.  tins,  1  doz.  In  box. . . .  “  6.50 

5-lb.  tins,  1  doz.  In  case . per  lb.  .52 

10-lb.  bags,  1  doz.  in  case . .  "  .5° 
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Wilbur’s  Cocoa — 

Breakfast,  34 -lb.  tins,  6-lb.  boxes . per  lb.  .35 

“  34-lb.  tins,  6-lb.  boxes . per  lb.  .34 

Wilbur’s  Chocolate — 

Premium,  34*,  i*4b . . . — . . P«r  lb.  .  33 

Sweet  Clorar,  34s,  64b . . per  box.  1.60 


Hooton  Cocoa  and  Chocolate  Co. — 
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Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34-lb. 

tins . 38 

Cocoa,  12-lb.  boxes,  6  t>oxes  In  case,  34-lb. 

tins . 38 

Cocoa,  is-lb.  boxes,  6  boxes  in  case,  i-lb. 

tins . . . 4° 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  m  case, 

j-lb.  tins . 4* 

Diamond  Chocolate,  sweet,  54-lb-  pkgs. 

6-lb.  boxes,  12  boxes  in  case . per  lb.  .27 

▼  «  ««  “  .  "  .27 


“Always  Ready"  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bxs.,  12 bxs.  Incase,  34  lb.  tins  “  34 

34-lb. tins,  6-lb.  bxs.,  12  bxs.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box .  *-75 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  is-lb. 

boxes . w 

Croft’s  Cocoa,  Js,  2  do*,  in  box .  1.85 

“  “  34z,  6  1b.  “  33 

“  “  34s,  6  lb.  “  32 

“  “  5  lb.,  6  cans  in  box . 30 

“  Swiss  MUk  Chocolate,  48  5-c.  cakes..  1.50 
“  Premium,  54»,  is  lb.  “  ...  ,31 

"  “  34*,  ia  lb.  “  ...  .30 


Cocoa,  labeled,  34s..- . 38 

Cocoa,  labeled,  is. . . . . 

Premium  Chocolate,  34s.._ . . . . 

Premium  Chocolate,  34s . — . . 35 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  zs  boxes 

In  case,  344b.  packages . 3® 

Premium  Chocolate,  is-lb.  boxes,  6  boxes 

In  case,  34-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  ia  boxes 

In  case,  54 -lb.  packages . 36 

Premium  Chocolate,  i»-lb.  boxes,  6  boxes 

In  case,  34 -lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  34"lb.  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack- 


Cocoa,  6-lb.  boxes,  1*  boxes  In  case,  hfth-lb. 

tins . 4° 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34-lb. 

tins . 39 


KNICKERBOCKER  CHOCOLATE  CO. 

Hasty  Lunch  Chocolate — 

V4-lb.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

>4-lb.  "  “  244b.  “  .  “  .29 

Special  10-c.  packages,  30  to  box. ...per  box,  2 .10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-Ib.  tins,  6-lb.  boxes . 36% 

"  34-lb.  “  i*4b.  “  . 36 

Bedford  Cocoa — 


Labeled  3 

4-lb.  cans 

6-lb.  boxes . 

it  1 

|-lb.  “ 

12-lb.  “  . 

(1 

|-lb.  “ 

64b.  “  . . 

(1 

4-lb.  “ 

12-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Bhie  Ribbon,  54s,  6-lb.  boxes . 26)4 

“  34s,  i2-lb.  “  . 26 

Buster  Brown,  5-c.,  48  cake* . per  box,  1.35 

“  3-C.7*  “  . —  “  x-4° 

Premium  Chocolate — 

b.  cakes,  is4b.  boxes . 2734 

b.  “  244b.  “  . —  .*7 
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Milk  Chocolate— 

40  3-ccDt  cakea  in  box,  24  to  hall  case. . to 

40  “  '*  48  to  case . Ms**  .80 

24  s-ceot  cakes  in  box,  24  to  half  case . 7! 

24  “  “  48  to  case . 78 


CONDENSED  MILK. 

Eagle,  4  doz . 

Eagle,  2  doz . 

Challenge,  4  doz . 

Defiance,  4  doz . 

Magnolia,  4  doz . 

Rose,  4  doz . 

Dime,  4  doz . . . 

Winner,  4  doz . 

Baby,  1  doz.,  glass . 

Red  Cross . 

Peninsular . . . - . 

Leader . . . . 

Banner, 4  doz . . . . . . 

Star,  4  doz . 


6.25 


3-*5 

3*»5 

3-»5 


4-45 

4.20 

3.50 

4.20 


1.90 
4 -4° 


43S 

3*S° 

4.io 


4  4* 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz .  3  30 

Peerless,  5c.  size,  4  doz .  1.90 

Yacht,  family . 

St.  Charles,  family  size,  4  doz— .  3  75 

St.  Charles,  hotel  size,  a  doz..— . 

Silver  Cow,  sc.  size . 6  doz.  2.70 

Pet,  zo-c.  size,  4  doz . per  case  3.10 

Pet,  t-c.  size,  6  do* . per  case  2  65 

Van  Camps,  6  doz.,  small .  2.90 

Van  Camps,  4  doz.,  family .  3.35 

Van  Camps,  4  doz.,  large .  3  90 


HIRES  CONDENSED 


MILK 


Per  case. 


Hires  Con-  \  _  An 
densed  Milk  ../5  °u 

Queen .  4.25 

Blue  Ribbon .....  3.95 

Premium .  3.95 

Silver .  4.50 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Milk 

Packed  in  cases  of  Forty- 


eight  20  oz.  cans. 

Less  tban  five 

cases .  3.85 

Five  cases  or  more .  3.80 

Twenty-five  cases  or  more...  3.75 
Fifty  cases  or  more .  3.70 


- 

Bouillon 

Capsules 

ROYAL  SPECIAL 

SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for.  and  they’ll  melt  away  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box— drop  one  in  hot  water. 
Good  goods  and  r  good  profit. 

TY  CO.,  Sole  Manufacturers  92 

Reade  street 

N  EW  YORK  # 

m  ji! 

mills 

jlf  1 

FIRST  CHANl 

woe 

:e  you  get,  try 

►DCOCK  MACARONI 

on  a  customer  who  is  hard  to  please.  She  will  come  in  smiling 
next  time  and  ask  for  “Woodcock”  because  she  didn’t  know  we 
could  make  it  better  in  this  country  than  any  other.  You  can 
smile,  too — there’s  a  good  profit  in  it  for  you. 

WOODCOCK  MACARONI  CO.,  Rochester,  N.  Y. 

■HM 

KokerI 

BKWtb  NETnJvS 

ac 

Bl 

A 

44  If  I  go  into  the  class-room  to  demonstrate  the 
tion  of  a  stimulant  and  tonic  food-beverage,  I  use 
OOker’S  Cocoa ;  I  cannot  afford  to  employ  any  other.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

m erican  Depot,  46  Hudson  St.,  New  York 

“Price 

- 25 - 

Cents” 

Our  Moco-Mo  Coffee,  which  retails  at  a 
quarter,  will  satisfy  nine  out  of  ten  coffee  drinkers 
as  well  as  Mocha  and  Java.  Many  a  much  poorer 
coffee  than  Moco-Mo  is  sold  every  day  as  Mocha 
and  Java. 

As  a  matter  of  fact,  nobody  needs  any  better 
coffee  than  Moco-Mo.  It  is  a  perfect  blend  of  high- 
grade  coffees  and  is  packed  in  a  very  unusual  way, 
first  hot  from  the  roaster  in  a  thick,  tight-sealed  bag, 
then  the  bag  in  a  carton  also  sealed. 

At  a  quarter  Moco-Mo  is  a  very  profitable, 
smooth-selling  proposition. 

The  John  H.  Fitch  Coffee  Co. 

Importers,  Roasters  and  Jobbers 
— of  High-grade  Coffees 

YOUNGSTOWN  -  OHIO 
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COCOANUT.  Per  lb. 

Schepp's  Shredded,  V-lb.  pkgs.,  15  lbs.  to  caa«  .23)4 

“  “  }Jlbs . »»J4 

Dunham's,  5-cent  package . 29 

“  M» . 26 

**  %n . 28 

"  Xsxn  d«» . ....  .*6% 

Franklin  Baker  Co’s — 

Brazil,  70  )f-lb.  packages .  2.50 

"  35  3-lb.  “  .  2.50 

"  38  ){-lb.  and  16  X-lb.  packages .  2.50 

Brazil,  18  i-lb.  packages . . .  2.50 

“  Shred,  in  pails,  20  lbs . 11 

“  “  in  boxes,  25  lbs . 10)4 

"  “  In  barrels,  140  lbs . . . 10 

Table  Talk,  Thread,  In  palls . . . 11 

“  “  Inboxes . . . io}4 

“  “  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 101/ 

“  Slice,  "  120  lbs . 10% 

'  Strip,  “  rao  lbs . 10% 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.; —  Bbls.  Bxs. 

Butter  Crackers . 08  ,o8)4 

Oyster  “  . 08  ,o8J< 

Wine  Scroll.....  . . . 10  .1054 

Cracker  Dust . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 

discount  will  be  made  on  lots  of  5  barrels  and  upwards. 

J.  S.  Ivins'  Son:—  Bbls.  Bxs. 

Assorted  Jumbles . 07)4  .08 

Brown  Edge  Water .  <IO 

Butter  Thin .  i* 

Clover  Mixed . . . . 

Cocoanut  Ripple . 

Cocanut  Taffey  Bar  . 

Cookie  Mixed . oSW 

Crystal  Bar . 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . . . o8J4 

Fruit  Gem . 

Grandma  Cookies . „ . .  .08)4 

Honey  Tumbles,  XX . 09)4 

Honey  Brook  Crisp . 

Iced  Charter  Oak . . . . 


08 


»9 

09 

10 

°9 

09 

08 

09 

10 

09 

09 


Iced  Ginger  Tablet .  ,08 

Iced  Honey  Jumbles . 09)4  .10 

Iced  Vedette  Wafar . 07*4  .»8 

Lemon  Bar . 08)4  .09 

Man-in-the-Moon .  .08 

Milk  Lunch . . . 07 

Orange  Cookies . . . 07)4  .08 

Quaker  City  Mixed . 07)4  .08 

Salted  Strips . 0gJ4  .09 

Sa  ltines .  .is 

Soda  Biscuit  XXX . .  .06%  .07 

Spiced  Waters . .  .0754  .08 

Sunshine  Cookies . 0754  08 

Vanilla  Wafers  XXX . . .  .18 

Water  Crackers  Star . o6J4  .07 

Package  Goods —  Per  doz. 

Animals . 50 

Butter  Thin .  1.00 

Gingerettes .  1.03 

Gold  Medal  Soda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafors .  1  ,co 

Ivinettes .  1.00 

Milk  Lunch .  i.eo 

Our  Ginger  Snaps .  50 

Pink  Tea .  .  1 .00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  01 

Freight  paid  on  500  lbs.  to  Pennsylvania,  New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts, 


DELIKATESSEN 
WEIN  SENE,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  cose,  per  doz.  1.15 
"  “  with  Horse-radish.p.  dz.  1.15 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  “  with  Horse-radish.p.  dz.  1.75 
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Prepared 


Weln  Seal,  In  bbia . per  gal. 

“  z  gallon  stone  jart  . per  jar  .75 

5  gallon  kegs...... . .  .per  keg  s.  50 

Mustard,  in  bbls.... per  gal. 

in  15  gallon  kegs.per  gal. 

■  In  10 

"  "  In  5  «  «  .25-  40 

::  £  *  E*bon  J,aik...per  pall  .75 

Prepared  Special,  with  spoon,  a  doz.  in  case, 

per  doz .  95 

“  Sifting  top,  2  doz.  In  case. ...per  doz.  .46 

“  with  Horse-radish,  2  doz.  in  case, 

oerdoz . . . . . 95 


•*4 

•»5 

.22 

•3« 

•3* 

TO 

3-25 


*•75 

*•*5 

4.00 

•«» 
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IMPORTED  AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Choose,  Selected  tub . 

„ . i. . - . loaf. 

Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .18,  less 

Roquefort  Cheese,  12  In  case..per  lb.,  .32)4  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  zo.50,  single, 

In  tin . per  lb. 

i-lb.  tins . per  case 

Camembert,  In  wood  boxes. . per  doz.  2.75-0.85 

Sap  Sago,  grated,  ready  for  use,  10  oz.  bottles, 

per  doz . . .  1.45 

Parmesan,  grated,  ready  for  use,  large  bottled, 

per  doz . . 

Parmesan,  grated,  ready  ter  use,  small  bottles, 

per  doz . .. . . . . 

Olm utter  Hand  Cheese,  zeo  In  box . . . 

Edelweiss,  Roma  tour  and  Btar-Knae...per(doz. 

American  Swiss,  No.  1 . loot  .16  cut 

“  Square  loaves.  No.  1,  about 

25  lbs.  each . . . par  lb. 

Limburger  Cheese,  No.  i„...box,  18  ;  %  box, 

.  t*;  . - . . 

Muenster  Cheese . . . .,,  ,  . per  lb. 

Brick  Cheese,  No.  1 . . . . .  “ 

English  Dairy  Cheese . . .  *• 

Pineapple  (Picnic  sise),  6  in  bos _ per  box 

(Gem  size),  6  in  box. .  " 

Royal  Luncheon  Cheese — 

Dinner  sine,  1  do*,  in  oaze... . per  doz. 

Lunch  alee,  2  doz.  in  caze .  " 

Picnic  size,  2  doz.  in  case .  “ 

Trial  zise . . .  «' 

MacLaren  Imperial  Cheese,  Club  zlne.per  doz. 

“  “  “  No.  izize  “ 

“  Roquelozt  “  large  size  “ 

"  *  "  small  size  « 

Fromage  de  Brie,  M,  C.  C.,  1  In  box. ..per  box 
“  d’lslgny,  “  6  In  box...  " 

Wm.  Toll  brand,  is  la  box .  “ 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Star  Cream,  or  Phils.,  12  •*  ....  “ 

Mbiiature  Cream,  or  Phils.  12  “  ....  “ 

Hand  Cheese,  8  dec . . . .  *< 

“  4  "  TbmingM...'"™.r  “ 


.19 

.it 

.16 

•17X 

3.00 
2.25 
2.25 
4-5« 
2.40 
1.35 
1. 00 
i.eo 
2.40 
•■95 
1-45 
*•55 
1-55 
x.40 
1.05 

2 .20 
1. 10 
*•35 
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Farmer  Hand  Cheese,  4  doz.  la  box... per  box  1.45 
Schutaen  Cheaoe,  12  In  box  .  “  1  15 

American  Monntaln  Cheese  (Alpoa  Kane),  50 

i-lb.  packages . _. . ..per  tt>.  .  18 


IMPORTED  AND  AMERICAN  MEATS 
SAU8AQE8. 

Weotphalla  Ham  (marked  weight) . per  lb. 

Wiener  Wurstel,  16  In  tin . . per  dos. 

«  g  ««  .  « 

Carlsbad  Speck  (Imported  Bacon)  ..._  " 

Imported  Cervelat  Sausage  (RolfTi).....per  lb. 

Imported  Frankforian . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Pate  de  foil  Gras,  assail  rise . per  doz. 

American  Hdsteinor..bv  bbl.  11  leu,  per  lb. 

Landjager,  short . . . per  lb. 

"  long . " 

M orta della,  Dry  ..._ . per  lb. 

Knackwunt,  sj  la  box,  per  box, 

#4-75 . per  doz. 

Cerve! at  (E),  50  and  loo-lb.  boxoz, 

.20)4;  !•** . . . 

Cervelat,  Bine  Ribbon,  50  and  100- 

1b.  boxes  .19;  leas  . . 

Cervelat,  Crescent,  50  and  toe-lb. 

boxes,  . it ;  less . 

Cervelat,  Tip  Top,  50  and  zoo-lb. 

boxes,  .14;  lest . . . . 

Cervelat,  E.  Gotha  or,  50  and  100-lb. 

boxes,  .2*34  ;  leas . . 

Salami  (K),  50  and  100-lb.  boxas, 

.20;  leas . . . 

Salami,  Blue  Rlhbom,  50  and  ioo- 

1b.  boxes,  .1*;  leas  . . . . 

Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .16;  less . . . 

Tongue  Sausage . per  lb. 

Smoked  Brannacbwoigcr  liver  Sau- 


AND 

.48 
♦  •75 
a. 75 
•3* 

•  4» 

3-75 

•‘5 

3.00 

■*4 

•*4 

■25 

t.40 


.21 

.18 

.16 

•*4 


•»7 

.18 


sage . . . . . ..—......per  lb.  .15 

Lack.  Ham . . . . .  « 


Petit  D  oh  ITS  >021  Frankfurter!,  plain, 

per  dos . . 

Petit  DeUcntaas  Fraahfcrtera,  with 

Sauer  Kraat . . . per  dot. 

Lebanoa  Beef  Bologna . par  lb. 

Paprika  Speck _ « 

Mettwurit,  bnif-round . . .  “ 

Liver  Sausage  (Special),  trufle,  goose  or  sar- 

deHen . — . . . per  lb. 

Smoked  Thmbwii 


PICKLKD  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jan. 
per  dee.. 

Derbi 


1. 00 

1 .00 
•l5 
.18 
•  it 

M 

.18 


4-75 


(Derby  ■  Brand),  quart  glass  jan 

.  5. 7J 

(Derby  Brand),  10-ox.  jan, 


„  ,  per  doi . — . _..  a  50 

CaJvaz'  Head,  1b  r#tid  tin . . . per  doz.  x.65 

Pickled  litBts^lB  .  “  x .  e 

(Tripe,  Ox-Mean,  Beef  Salad,  Pi***  T—t.) 


Do  You  Want  to  Make  $300 
More  Every  Year? 

It  is  a  mighty  nice  thing  to  be  able  to  increase 
your  profits  by  such  a  tidy  sum  as  $300  a  year  on 
an  investment  of  less  than  $20,  but  that  is  what 
you  can  do  if  you  will  put  in  an  Acme  Pea¬ 
nut  Roaster  (equipped  for  kerosene,  gas  or 
gasoline),  the  simplest  and  cheapest  automatic 
roaster  made.  Anybody  can  operate  it.  There  is 
nothing  to  get  out  of  order  and  little  or  no  expense 
in  running  it. 

Give  your  customers  a  chance  to  buy  freshly 
roasted  peanuts  and  you  will  make  from  $1  to  $3 
a  day.  We  would  like  to  tell  you  more  about  it. 

ATS  ATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 


How  Else 
Can 

You  Deliver 
So  Cheaply? 


"LTERE  is  a  clever,  capable  little 
automobile  that  you  can  use 
both  for  delivering  goods  and 
for  pleasure.  It  has  tremendous 
carrying  power,  easily  carrying 

I, 500  pounds  for  30  miles  on  fifteen 
cents’  worth  of  gasolene.  Is  there 
any  other  delivery  method  one-tenlh 
as  cheap? 

The  Lindsley  Car  is  the  sim¬ 
plest,  strongest-constructed,  easiest- 
repaired  and  cheapest-operated 
business  automobile  made  in  the 
United  States  to-day.  Is  it  good 
business  to  ignore  it  as  a  labor  and 
money-saving  device  ? 

J.  V.  LINDSLEY  &  CO. Sui,e  1  V2H“ck  Bldg- 

CHICAGO 


You  Know  What 
'amly  Stands  For? 


We’ll  tell  you — the  finest  Turkish 
cigarette  ever  made  to  sell  for  io  cents. 
It  is  the  one  that  is  so  widely  imitated 
by  our  competitors. 

If  you  want  particular  smokers  to 
come  to  you,  put  the  Ramly  in  stock. 


MENTOR  CIGARETTE  CO. 

404  Atlantic  Avenue  -  -  BOSTON,  MASS . 

Philadelphia  Representative Arthur  Hagan  &  Co.,  151  N.  Third  St. 
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— ifi- 

Beei  Salad,  In  glass . per  do*.  1.00 

“  “  In  pint  jars,  glass .  “ 

“  “  in  quart  jars,  glass .  “ 

Lamb  tongues,  In  glass .  “  *.6o 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M."  Xbbl.j.je  60-75 

“  milkers,  “  %  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl, 

Kbbl .  S-5o-<  Jo 

Holland  Herring,  mllk^rs^  Standard,  bbl. 

Scotland  Herring,  mixed,  large  falls,  bbl. 

%  bbl.  8.00 . . 

“  milkers,  large  falls,  bbl. 

•  %  bbl.  8.00... - . 

Marlnlrte  Herring,  Imported,  about  40  In  pall.  1 .  as 

Roll  Herring,  Imported,  about  *5  In  pall. .  1 . 00 

Spiced  Herring,  Imported,  about  40  In  pall,  x.oo 

Norway  Stockfish,  ary . per  lb.  15 

Matjes  Herring . per  pall 

BISMARCK  HERRING. 

Pint  sire,  round  tins,  witblkey . per  tin  .30 

Quart  “  “  “  .  “  >3S 

a  Qt.  “  "  "  .  “  -55 

4  Qt.  ”  "  “  .  “  *  .10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 .10,  a  qt.  tin,  .60,  qt.  tin  .  jo 
Brat-Haring,  4  qt.  tin,  x.so,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . 

Kruger’s  Roll-  and  Brat-Haring,  oval  tins, 
perdox . . . . . . . .  *>5° 

RUSSIAN  SARDINE8. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pail  .55 

“  10-lb.  pails . .  ‘‘  x.05 

Cut  Spiced  Sardines,  per  ro-lb.  pail....  “  .75 

«  “  5-gal. keg . per  keg  a. 75 

Russian  Sardines,  in  glass  jars . per  dot.  s  .35 

NORWAY  ANCHOVIES. 

Original  Package . „...,..per  bbl.  5.50 

Repacked  in  5-lb.  pall . 1 . per  paQ  .60 

“  in  10-lb.  pall . . .  ‘  z-zo 

••  in  5-gal.  kegs . per  keg  *.75 

**  In  -lb.  fiat  tins . perdox.  .95 

•*  in  %-lb.  tall  tins . -  “  x.50 

“  In  1 -lb.  tall  tins . .  “  s.oo 

Fancy  Kegs— i|r  keg,  .80;  %  keg,  .4a;  keg, 

■3»;  Hkeg . -  *° 

SALT  SARD ELLEN. 

Original  Package,  190a . per  anker  16.00 

Repacked — kegs,  about  8  lbs . per  keg  3.35 

•'  pint  jars............ . ......perdox.  6.00 

“  large  tumblers..: . -  “  *.*5 

“  small  tumblers .  11  x.*5 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  do*  19.50  %  kilo  Cans,  per  dr.  19.50 

X  “  “  10.50  %  “  “  10.50 

%  “  "  5-50  H  “  "  5.50 

%  "  »  *  JS  >•  “  “  *  75 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  a 000 . .per  cask 

50  “  bbl.—  “  xaoo. . . per  bbl. 

15  “  keg—  ••  500 . per  100 

to  "  keg—  “  300 . — .  “  r-oo 

5  “  keg—  “  150 . ....  “ 

10  lb.  pall —  “  50 . " 

DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask. . . . per  cask 

48  gal.  bbl . .— . per  bbt.  6. 50 

10  kog... ......  .....  .......... ...... per  keg,  3.40 

5  “  “  . .. . .. .  “  1  -*S 

zo  lb.  pall...  ......  u... .......... ..............  per  pall, 

IMPORTED  LEBKUCHEN. 

Dampfhusse  (PfsKemusse) . per  lb,  .18 

Spltxkugela . . .  “  -*5 


LEBKUCHEN  AND  BREAD. 
Cm. II  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Basler  Lebkuchen,  No.  x,  6  ‘  ...  " 

><  “  No.  s,  6  *'  ...  “ 

«  «  No.  3, 6  “  ...  “ 

Amandines,  9-lb.  tins . per  tin 

small  tins .  “ 


-3«> 
.50 
•75 
x.oo 
5  *5 
•55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.30, 

10  gal.  keg . 4-50 

SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  xxo-lb, 

bags,  per  bag . ••••  *  -75 

Green  Kern . P«lb-  •  '“K 

Potato  Flour .  •°8 

German  Dried  Pears .  *x4 

Dried  Mushrooms . 

Juniper  Berries . . .  ,o8 

St.  John’s  Bread .  -05 

Bay  Leaves .  .06-. 08 


COTTOLENE. 

30  a-lb.  tins . per  case 

154-lb.  “  .  “ 

6  zo-lb.  »  .  “ 

Freight  prepaid  on  two-case  lots. 


6.50 

6.50 

6.50 


EGGS.  Per  Do*. 

Nearby,  candled  and  selected, 30-doi.  crates...  .20 
Western. . - . - . 19 


CHEESE. 

New  York,  Full  Cream,  new,fancy,4o-lb.bxs.  .12 
New  York,  Full  Cream,  new,  xst’s,  40-lb.  bxs.n-.ii'A 
Picnic,  Full  Cream,  new,  fancy,  ao-lb.  bxs . 12% 


FANCY  GROCERIES. 

Almond  Staple  Paste,  5-lb.  cans,  per  lb . 

Anchovies,  In  oil,  %  bottles . 


Anchovy  Paste,  tancy,  per  dox . - . 

“  plain,  per  dox. . 

Bouillon,  Burnham,  pints,  a  do*.  In  case . 

“  “  %  pints,  a  do*.  In  case.... 

Capers,  Nonpariel,  %  gallon  kegs . 

“  “  Quart,  glass . perdox. 

“  “  bottled,  %  size...  .per  dox. 

11  11  11  jj  a  .  •• 

11  11  11  ^  11  .  <t 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
••  med.  “  “  za  “ 

“  small  “  “  *4  “  “ 

Cherries  In  Marasdilno,  In  glass,  i-doz.  case... 
Clam  Chowder,  Burnham,  z lb. ,  4  dz.  cse.  p.  dr. 
“  'I  3  lb.,  adz, 

Currie  Powder,  pints,  per  do* . 

“  4t>«-,  ;*  . 

“  a  0*.,  11  . 

Russian  Caviar,  H’s . 

“  )i’s . 

“  Mi’s . 

«  i’s . 


.38 

4-50 

3*5 

4-75 

3-75 

3- 75 
a.  00 

*.50 

7. 00 
*■35 
1 .90 
*•*5 
4<5 
5.00 

4-  75 
7.00 

.90 
3.20 
3-5° 
a. as 
1.  eo 
a.  65 
5.00 
9.50 
18  00 


French  Peas,  Extra  Fins,  per  case. .  16.00 

“  Fins,  per  case . .  14.00 

“  Moyen’s,  per  case .  xa.oa 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  za.oo 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  30 

“  “  Broakfast  Biscuits, per  lb.  .3a 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepp«,  Ring,  pints,  per  dox .  r.*5 

“  “  J4  pints,  per  do* . 60 

Salt,  In  4-dox.  stone  jan .  1. 75 

Morris’  Extract  of  Beef,  4  or.,  perdox .  6.50 

“  “  “  *0*.,  “  .  3-55 

Anker's  Extract  of  Beef,  iao  vials .  4.00 

“  “  "  4  ox . perdox.  4.00 

"  **  “  8  ox .  “  7. *5 

“  **  “  16  ox . .  "  *3.50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  35.00 

Choice,  100  tins  per  case .  *3.00 

Extra,  “  “  .  S7.00 

Hotel,  "  “  . . . — .  19.00 

Truffles,  A . P«r  tin,  .3* 

“  H .  "  -55 

“  V .  "  1. 15 

“  a .  “  *35 

Shrimps,  Pickled,  small  slxe .  *.15 

Dunbar’s  Shrimps,  a  doz.,  per  do*. .  a. *5 

“  Figs  In  Cordial,  1  do*.,  per  do* .  5.00 

Bishop's  Figs  in  Cordial,  1  doz.,  per  dox- .  6.50 

Crystallized  Ginger,  r-lb.  tins,  per  doz.- .  4.00 

“  «  Jfi-lb.  “  “  . .  s.as 

Rose’sLlme  Juice,  per  doz .  3.6a 

Victor  Rose  Water,  per  doz . . .  a. *5 

Peach  Water,  per  dox....— .  3.35 

Pitted  Olives,  per  dox . — .  (.*< 

Armour’s  Solid  Extract  of  Beef —  Per  doz. 

Size  2  jars,  1  dozen  in  case .  4.45 

“  4  “  1  “  8.20 

“  8  “  1  “  15.9° 

“  16  "  %  “  *9-75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4.45 

“  8  “  1  “  8.ao 

“  16  “  %  "  16.00 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium "  36  “  .  6.00 

1  "  large  “  7a  "  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4.00 

“  16  “  z  “  .  Z4.00 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  a. 50 

"  Z2  “  I  “  .  7-20 

“  s  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  z.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  z  dozen  in  case .  2.50 

“  12  “  z  “  .  7.20 

“  5  "  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 


THE 


CORN/^ 

Without  Huli 


Specialties 
Like  This 
Boom  Trade 


Winorr  Corn  is  canned  corn  in  the  sense  that 
it  is  corn  packed  in  a  can,  but  it  is  not  canned  corn 
in  the  ordinary  sense  at  all. 

Canned  corn  means  corn  packed  with  the  hulls 
on.  Good,  nevertheless?  Yes  until  you  taste 
Winorr,  which  is  packed  without  the  hulls. 

Winorr  Corn  is  a  delicious  specialty  —  just 
the  tender,  delicious,  milky  kernels  of  fancy  sugar 
corn. 

You  can  sell  it  just  as  surely  as  thousands  of 
other  grocers  do. 

The  Pressing  &  Orr  Company 

- NORWALK,  OHIO - 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


dSii*  ‘'‘'Vuuyuvm'*''  'J'*' 


Now  Sold  by  Phila  ’9lphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  P A. 


SJFS  SegSaSTXWC;  TO  KDACjSHTJSBVSS  KINDLY  TVTEaiV’iTCF*  "CROCEHY  HtfQKr.iwSft-' 
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FLOUR. 

King  Midas . 

Gold  Medal . . 

Mill  bourne . 

On  Top . . 

Cerasola . 

Pillsbury’s  Best . 

Taylor's  Fancy . 

Semper  Idem . 

Pride  of  the  West . 

Sunbeam . 

Quaker  City.... . 


SELF-RAISING  FLOUR. 

Franklin,  30  packages . 

Hecker’s  Superlative,  33  packages . 


PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston's  Purina,  36  packages . 

Hecker’s  Flapjack,  24  packages . 

Uncle  Jerry,  40  packages . 


Per  Bbl 


6.60 

6-35 

6.15 

6.50 

6tS 

fits 

5  SO 

4  90 

5  »S 
5-°5 
5«  75 


3- 5° 

4- 32 


3.00 

1.85 

2.60 


BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  125.1b.  sacks . per  iee  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal—  per  |ja„ 

Lea’s,  white,  Table,  100  lbs .  2.15 

"  yellow,  granulated,  100  Iba. . .  2.15 

“  table,  .00  its. . . .  2  ,0 

Western  yellow,  granulated,  100  Iba. .  1 . 95 

Western  white,  granulated,  100  lbs .  1  go 

Quaker  36  packages . 

Farina,  Hecker's,  24  s’s,  per  case .  1. 40 

Schumacher’s,  24  packages,  per  case..  1 . 10 

Beans — 

California  Lima . per  lb.  .053/ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 
w  .  bush  a.fo 

Medium,  Fancy,  grain  bags . bu.  3.55 

Pea,  fancy,  grain  bags . bushel  2.5  .  V, 

Pea ,  fancy,  Michigan,  gram  bags . bushel  2.55 

Red  Kidneys. .  ••  2 

Peas-- 

GrCtnMMIteS»HSSMtSSttttMtMSIMMMM(M  per  bushel  a  aiU, 

Scotch . . .  « 

Split,  yellow . . .  «  ,  ,.s 


On 

Your 

Shelves 

For 

Years 

CI.01d  goods  are  like  old 
friends  —  you  have  a 
warmer  feeling  for  them 
than  you  have  for  stran¬ 
gers. 

CLTake  Babbitt’s  Best 

Soap.  For  years  it’s 
been  the  standard  laun¬ 
dry  soap  of  the  country. 


Lentils — 

000000,  110-lb.  bags . .  lb 

Less  quantity.. . . . “ 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity . . . . .  « 

Hominy — 

Lea's  Breakfast,  xo  pkgs..., . c*&t 

8  Pearl,  ioo  . . . ,pof  bag 

Schumacher's  Breakfast,  io  pkgs.  to  case.... 

Western  Pearl,  ioo  lb.  bags . , .  x.75 

Western  Grits,  ioo  lb.  bags... . x  75 

Barley — 

OO. . . . . 

No.  3,  100-lb.  bags . . . . . 

Noodles,  Climaa,  34  10c.  pkgi.,  asst.,  esse.... 

;■  48  5C.  ptgs.,  case . 

<  o  ,  *4  »c,  it  IOC.  can#... 

Smith’s,  jo  10  c.  palliates . 

„  5  and  le  e . 

Golden  Egg,  5  and  ro  cent . .. 

Golden  Egg,  5  cent . 

Golden  Egg,  10  cent . . . 

Oatmeal,  n,  per  Dbl._. 

“  "  kegs  100  lbs.,  per  kof....,'.....,"!.... 

Oaten  Gcads,  in  casea—  Per  case 

A  vena,  x8  packages..... .  ,  <4  2iz 

Banner  Cats,  ao  packigei.,,,,^.,^ .  4. sc 

H.  O.  Oats,  x8  packages .  2> 

Mother's,  x8  packages . . . . 

Quaker,  x8  small  sis*. . 

Quaker,  ao  large  size . . . 

Rolled  Oats — 

Arena,  per  bbl.,  180  lbs .  g  1Q 

Avena,  per  keg,  90  lbs .  ’**’**  ,‘2< 

Staodard,  180-lb.  bbis . . . 


.05^ 

.06 

•05% 

.06 


1.50 

2.25 

•  .20 


.06 
3»S 
1. 15 

I.2J 
Z  .20 
1.90 
I.90 
2-55 
1  -55 
x-55 
6.70 
.3-55 


.30 
1  *75 

1.5° 

4-35 


90-lb.  bags.. 


rine,  bags  about  160  lbs . „ . 

50-lb.  lots . 

Admiral,  Pearl,  24’s . . . . . 

Tapioca,  Instantaneous,  50  i’s. . 

1  ‘  Colburn's  Haaty,  36  pkgs.... . 

“  Minute,  K-groes,  per  box.....”]’.."! 

"  Flake,  about  iij  lbs . per  lb. 

“  less  quantity .  “ 

’*  Pearl,  150  lbs .  " 

“  less  quantity .  •• 


2  80 

•°3?i 

•04  V. 

■°7'A 

■oi% 

2.85 
•04  Va. 
°4* 
•°4* 
.05 


Purina  Whole  Wheat  Flonr,  so  5 ’s per  case 

Kgg-O-See.  36  packages . . . 

Egg-O-See  Corn  Flakes,  36  packages . 

Cook's  Malto  Rice,  36  t-(o.  packages.....,....,. 

Force  Food,  36  package, . . . . ZZZZZ. 

Maol  Flake,  q6  *  . . . 

Malta  Vita  Corn  Flakes,  36  packages 

Malta  Vita  Wheat  Flakes . 

Post's  Toasties,  24  packages . a  -0 

threaded  W hole  wheat,  so  pnoknfn 
“  n  *«  J  a  7.  •* 

Cream  Wheat,  36  package, _ _ .  ’  4  50 

«^^£r=s=r~= 

- .  3-35 

SMseeess*  4. 20 

.  *  70 

.  a. 80 


4  *• 

3.70 

2  65 
4.20 

3  20 
405 
2.85 


S' 
2.60 


Tklce  YcoovT.u _ _ 

Wheatlct,  30  packages . . 

Wh catena,  36  Packs . . 

Grape  Nuts,  24  packages . 

Korn  Kinks,  73  packages . . 

Petti  John's  Food,  ,g  packages. . ....  1 . 75 

Presto,  18  packages .  ,  ti 

9n*!'*r  51**,’  *6  p******* . ZZZZZ.'. 

Quaker  Wheat  Berries,  36  packages...... 

Trlscult  30  packages. . 

Kellogg’s  Toasted  Corn  Flakes,  36  paekagee.. 

Zest,  36  packages,  >0  cost  sln»_._ . 

Zest,  34  packages,  15  cent  sis  a . . . 

Zest,  so  packages,  sj  cent  sfe* . _ . 


7® 

5« 

3. 80 
2«7* 
X  80 
19° 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case 

Purina  Cream  Graham . pi^‘  bbl 

Ralston  Barley  Food.  14  s’s . per  case 

Ralston  Health  Food,  24  s’s,  packages  “ 


3-05 


For  years,  probably,  it 
has  stared  back  at  you 
from  your  shelves  until 
you  and  your  customers 
both  have  come  to  con¬ 
sider  it  as  much  of  a 
fixture  as  your  scales. 
CfiDon’t  be  tempted  to 
displace  it  by  any  get- 
rich-quick  soap.  Stick  to 
tried  and  true  friends. 
Babbitt’s  Best  Soap 
has  always  paid  you  a 
good  profit ;  hasn’t  it 
earned  }iour  good  will  ? 

Made  by 

B.  T.  Babbitt 

New  York 


..per  dos. 


GELATINE  AND  PREPARED 
DESSERTS. 

Kn°*'‘  SpjjUto*.....; . pm  do, 

‘  Acidulated . .  •• 

.  “ 

Plymouth  Rock,  Ptuk  or 
Nelson’s . 

n  “  ‘““U . - 

Bromangelon,  assorted  3  dos .  ' • 

f™'*  Pu<*dtne  3  dos.,  asst,  flavors  ...  " 

Jell-O,  assorted  flsvors,  s  doz .  •« 

Jell-O  Ice  Cream  Powder,  s  doi . .]]  ** 

Jellycon,  1  doz.  in  case . per  doz. 

Jellycon  assorted  flavors,  3^  doz . per  doz. 

Chalmer's,  shredded . 

Chalmer's,  granulated . 

Chalmer's,  No.  x  packages .  AC 

Peter  Cooper . j. . .. . "ZZZZ  • 

Tryphosa.  . . . . . p«r  iet.  .95 

Imperial  Wine  Jelly . per  ooi.  .95 

GoUtlne,  MoKi *^=ZZZZZZ%JZZ  "’H 
Wermore’i  Double  Reteed,  36  IOc.  5 

_  I7N . . . per  case  s  70 

PnddUe,  assorted,  s  dos _ _ _ per  ~ r-  z  to 

D-Zerta  JeUy,  assorted,  a  dor. . per  dor.  .90 


1. 10 
1  10 
I-S7X 
■95 
z.ao 

*•  35 
-95 
•«7* 
.80 

•«7* 

•97* 

■87* 
87  'A 

1 .00 


MACARONI. 

Larosa  Alphabets,  square,  15  lbs..., 

“  Elbows,  “  «  .... 

;;  Marcaronl,  long,  " - — 

*  “  “ - 

Anger  Baking  Co. — 

'  Golden  xal’’  Egg  Nudcln,  fine,  medium 
and  broad,  48  Meat  packages.. 

24  io<eut  packages . . 

“Plain”  Noodle* ,  24  r4b.  a 
"  s8  «4b 


Per  lb. 

•05K 

.05  y* 

<>5k 

.06M 

■05H 

•OS* 

-oj* 


bmnd  (French  ityU),  25  i/t . . . 

"Golden  Seal"  brand,  25  1/1  packages  (long) 
"  481/2  "  5 -c.  sine 

"Golden  Seal"  Macaroni  and  Spaghetti 
lithographed  cartons,  25  1/1  cartons. 

"  Golden  Seal "  Egg  ilacsronl,  25  io«ent 

cartons. . . . 

"  Imperlale"  brand,  aj  1/1  packages  (long).. 
Vermicelli,  ABC  (alphabets)  Elbows,  i-Jb. 

cartons,  14  packages . . . . 

Spice  Drops,  In  baskets,  so  Ibe . 

“  In  boxes,  is  lbs . . . 

Small  Lebkuchen  /Honey  Cakes),  so  5 -cent 

buadle. . . pe,  bundle 

Bulk,  is-Ib.  wooden  boxes . . . 


1 .81 
1.88 

*■9* 
1. 6s 
i.oe 


•30 
•  ol 


FIXTURES. 

H.  P.  Heacock. 

Coles’  Coffee  Mill,  No.  . 

*i  f(  | 

*«  <1  . . 

XOveeeeeooes' 

“  Stand,  No.  i8_ . 

Less  ,5  per  cent,  discount. 

Scales,  Flour,  No.  1, Tin  Scoop,  10.00 
'  Sugar,  «  s,  »  7.00 

"  3.  “  *  00 

_  Spices,"  4,  •<  j.m, 

Loss  40  par  cent,  discount. 

fao-lb.  Platform  Seals. - 

Standard  Cask  Register . . 

Tea  Caddies,  round  front,  Ns. . . p, 

“  it  II  ,  ^ 

<1  mm  --  *•■*••• 


.  !F  the  upper  part  of  THlSi 


ayaakc  son  bis  r-  si 

"4  AH* 

a -7  0  earysM  **» 


ff 


9) 


The  Can's  the  Thing 

^1  When  we  arranged  to  put  out  our  Cafe  des  Gourmets 
Coffee  we  concluded  that  it  must  be  put  up  in  an  air-tight 
package,  so  we  decided  that  ‘‘the  can’s  the  thing”  that 
would  accomplish  our  purpose,  so  it  is  packed  in  hand¬ 
somely  labeled  one-pound  cans  that  not  only  protects  the 
natural  flavor  and  freshness,  but  keeps  it  so  for  an  in¬ 
definite  time. 

It  is  as  near  a  perfect  blend  as  our  many  years  of  experi¬ 
ence  could  make  and  our  usual  guarantee  goes  with  it. 

<1  Sold  to  you  at  25  cents  a  pound. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 


Coffees,  Teas  and  Spices 


11  DUTCH  STREET 


I\EW  YORK 


,y^  JaXSSITINO  TO  HDVERTISBRS  KINDLY  MENTION 


GROCBRY  " 


GROCERY  WORLD 
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Tobacco  Cuttera .  *-5° 

Alarm  Money  Drawers .  x  ■  5° 

Bag  and  Twine  Holder .  x.oo 

Barrel  Covera,  Sunk  Handles,  ai  In.. .per  dot.  a  .50 
««  Top  "  « In...  “  2.00 

Beef  Cutten . • .  6.oo 

Bnng  Boren,  Enterprise  No.  a,  xj<  to  a  In .  1.60 

Can  Openen,  “  Never  SUp” . per  dox.  .90 

Hopper's  Can  Opener . per  gross  13.80 

Cheese  Cutters. . 8.°° 

Coffee  Mills,  Dell's  No.  9. ................... .........  3®*oo 

“  “  10 . . .  40  00 

"  "  is. . 65  00 

Fruit  Augers,  s  prong . - .  x  ■  5° 

Measuring,  Faucets. .  a. 00 

Philadelphia  Scoop  Co’s  Sugar  Scoops 

Indestructible,  No.  4 . per  dot.  9.00 

«•  g .  “  xs.oo 

*•  6 .  “  15.00 

Ex.  Galvanised  Steel  Blades,  No.  3.. per  dox.  4. so 
“  “  4..  “  540 

((  ««  11  y.  30 

X  Quality,  No.  j.~ . "  “  «-«o 

M  a  **  1 .  fWl 

Aeeeeeeeeeeeeeeeeeeeee  assess 

Iff  e  ••  3  40 

|,H . .  I’t'* 


Sherer’a  Eclipse  Counters  :— 


No. 

6%. 

». 

14X, 

x«X. 

x*K. 

»oX,. 


No.  of 
Dnwen. 
9 


Length. 

3  feet  t  in 

4  feet  10  Inches, 

6  feet, 

i 

9  feet  8 _ , 

10  feet  is  Inches, 

is  feet,  3»  45  -00 

Capacity  of  Dnwen,  40  to  <0  lbs.  each. 

We  will  bill  at  10  pas  oeat.  discount  from 
these  prices,  f.  e,  b.,  files,  N  Y. 


XS 

xl 


*4 

•7 


Each. 

15.00 

ao.oo 

05.00 

38.00 

31.00 

35.00 

40.00 


Seales,  Dell's,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 
<•  r«  •• 

M  II  «  | 

II  II  l«  g 

II  II  ••  ^ 

Grocers’,  without  weights,  Brass 
•  “  1  Plate,  " 


Scoop  and  Brass  J 


No.  x 

xX 

s 

3 

4 


Butchers',  without  weights, No.o 


-24- 

SMOKBD  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  a  dox.  In  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  a  dox.  In  case.,  “  .95 

Large  cartons  or  tins,  s  dox.  In  case  “  1.00 

Dime  T amblers,  s  doe.  in  ease- .  "  .9° 

THREADED  FISH.  Per  dox 

Swansdown,  3  dox . 65 

Osprey,  a  dox . — . 45 


MACKEREL, 
see  lb.  ice  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  x... 

Ex.  Norway,  No.  «... 

Ex.  Norway,  No.  3...  .6  00  13.00 
Ex.  Norway,  No.  4...  S3. 00  12.10 

Ex.  Bloaters, xxx .  36  00  18.60 

Ex.  Bloaters,  XX .  33.00  17.1# 

Fancy  Shore,  No.  1...  30  co  15  60 
Med.  Shore,  No.  1  ...  23.00  12.10 

Large  Iriah,  No.  a . 

Extra  Irish,  No.  2 .  22.00  11.60 

Medium  Irish,  No.  s..  21.00  tx.io 

Small  Irish,  No.  a .  19  ee  10  10 

Iriah,  No.  3 . 

Large,  No .^3 . 18.00  9  60 

Lab.  Split,  Ig.  No.  1.  7.50  4>3S 

Lab.  Split,  Ig.  No.  s.  6. 50  3.I5 

Shore,  Round,  Large.  7.00  4.10 

Shore,  Round,  Med...  6.00  3.60 

Ocean  Whitehall .  4.50  s  85 

Salmon  HaUfex . 

Shad,  No.  x,  Mess-...  15.00  l.xo 
Shad,  No.  a.  Mesa..... 

Haddock,  Pickled  .... 


50  lb.  10  lb.  8  lb. 


6.90 
6.25 
9.50 
8.75 
8  00 
6.  25 


1-55 
1  *4° 
•  05 
1 .90 
x.7S 
1.40 


6.o>  1.35 
5-65  1*3° 

5. IS  1.20 

5  ox  I.** 


1.62  .45 

4-*5  x  «• 


1 .29 

117 

x  .(9 
x-57 
x  45 
x.17 

X.X3 
I.09 
1  01 

•97 


.85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbe . - . — . 

Gilt  Edge,  40  lbs . — . 

Favorite  Middies,  60  lbs . - . — 


DRESSED  FISH  BRICKS. 

GUt  Edge,  s-lb.  bricks,  40  lbs . . . 

Snew  white,  r-lb.  bricks,  so  lbs— 

Favorite  Cod,  s-lb.  bricks,  40  lbs.. 


.08 

.06 
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star  BRAND  BONELESS  HERRINQ. 
Tins,  keyed,  large  size,  1  and  2  dox.  In  cue....  1.30 

“  small  slxe,  2  dox.  in  case . 90 

Glass  Tumblen,  sealed,  2  dox.  In  case .  1.30 

. 9° 


Screw  Top  Jan,  x  dox.  In  case  . 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . . . 

Large  Bank . — . 

Medium  Bank . 

Pollock . - . 

Hake . 

In  original  cases,  450  lba.,  JIc.  leu 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  faDcy  10  lb.  boxes,  per  lb 

Smoked  Salmon,  whole  hah . per  lb. 

Cromarty  Bloaten,  50s . per  box 

1*  '•  100s .  " 


.09 

■  06% 
06% 

•  05 

•  <■4/4 


•17 

•17 


.27 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . -..  .09^ 

Fancy  N.  Y.  State,  48  1  lb . . . 09)4 

Choice  N.  Y.  State,  50-lb.  boxes . 

Apricots— 

Extra  Choice  Royals,  25  lbs . 15 

Choice  Royals,  25  lbs . 14 

Standard  Royals,  25  lbs- . 13 

Cherries — 

California,  unpltted.  Black  S5  lbs . 

California,  pitted.  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is . 07M 

Gold  Medal,  loose,  25  lbs . 07% 

Private  Growth,  extra,  cleaned,  36  lbs . 07% 

“  cleaned,  30  lba.  balk . 07% 

Peaches — 

Extra  Fancy  Muirs,  se  lbs . 1254 

Extra  Fancy  Muirs,  25  lbs . 12% 

Extra  Choice  Muirs,  50  lbs . 11 

Choice  Muirt.  50  lbs . . . 10 

Standard  Yellow,  25  1  os . o 

Standard  Yellow,  50  lbs . t8)4 

Pears — 

Choice  California,  Bartlett,  25  lb 


PRUNES. 

*  >4  . 

£  a* 

•O  . 

Boxes. 

3u 

£*4 

20-  30,  25  lb8... 

30-  40,  25  “  ... 

..  .ot% 

.08 

.07K 

4°-  50,  25  “  ... 

..  .07% 

.07H 

■°7% 

40-  50,  50  “  ... 

.. 

50-  60,  25  “  ... 

..  07^ 

•°7  / 

•06K 

50-  60,  50  “  ... 

..  .07 

.06  y. 

■  ob% 

60-  70,  25  “  ... 

-  -c6« 

.06*4 

.c6 

60-  70,  50  “  ... 

70-  80,  25  “  ... 

7&-  80,50  “  ... 

80-  90,  50  “  ... 

...  .05 Vi 

.05^ 

90-100,  35  “  ... 

90-100,  50  11  ... 

.o4k 

•°4/4 

IOO— 1 20,  50  "  ... 

Raisin. — 

Muscatels,  4  crown,  50  lb. 

“  3 

“  so  lb. 

. . . .  . 

. 

“  2 

**  5°  lb 

Cal.  Thompson  Seedless, 

50  lbs... . 

Cal.  Cleaned  Sultanas,  50  lbs . 

it 

.06  K 

.O  6% 
.06 


Cal.  Sultanas,  50  lbs., 

Cal.  Seedless  Muscatels, 50  lbs . 

Llano,  Layer,  Valencias,  28  lbs . 

Gilabert's,  Layer,  Valencias.  28  lbs . 

Raisins,  Seeded — 

G.  &  S. fancy,  36  is . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Poel,  fancy ,  boxes,  xo  lbs.,  net . 


CEREAL  COFFEE. 

Postum  Cereal,  15-cent  slxe,  s  dozen. . 

“  *5-  “  1  *'  . . 

"  15-  and  « 5 -cent  size,  assorted.. 

Graln-O — 

Case  No.  4  1  do*.  16-cent  si*e.  %  do* 

35-cent  size  in  case  . ~ . per  case 

Case  No.  5,  1  do*.  16-cent  size... . f‘  ** 

Case  No.  6,  2  do*.  15-cent  si*e . .  “  “ 

2  doz.  15-cent  size.  1  lb.  per  doz.  1 .35 

Ralston  Health  Cereal,  36  10-cent  size . 

Kneipp's  Malt  Coffee 
24-26  oz.  package,  packed  x  and  4 

do*,  in  case  . ~ . per  do*. 

24-12  oz.  package,  packed  2  oz.  in 

HI  t 

case . - . 

Perfection  Rye  Coffee  24  *  lb.  pkgs . 


HORSERADISH 

Tumblers,  10-c  size.  2  doz . per  doz 

Tumblers,  5-c.  size.  2  doz .  *' 

Tumblers,  to-c..  Lord'*  Prayer  *  doz  ** 


•  °554 

•  04K 

.<=4% 

•  c6J4 

■  06% 

■  °6'A 

.06 

■°5  'A 
.05K 

•07X 

•  07% 

■°7  y* 
.07 

.17  yi. 

.17% 

■  13% 


*.70 

2.25 

•■5« 


2.30 

2.05 

•.47* 

••75 


z.X5 


*••5 

■  40 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jisk  the  Manager  of  the  nearest  Power  House .  He  will  post  you  on  the  con = 
venience  and  economy  of  Electricity  in  your  business.  Jin 

“ Enterprise”  y  Coffee  Mill 

will  save  your  clerks’  time,  your  customers’  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  0871 2,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other  ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute,  bitted  with  3^  H.  P. 
motor  for  direct  current,  or  with  y2  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 

The  Enterprise  Manufacturing  Co.  of  Pa.  *  *  Philadelphiaf  U.  S.  Ji. 
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ink. 

Arnold'*,  black,  3032 . p«r  bottle  .48 

Continental,  red,  1  do* . 30 

“  black,  3  do* . 25 

Royal,  black,  3  do* . 25 

Stafford,  Commercial,  3032., .. . per  bottle  .58 


LAMP  GOODS. 

Per  case  of  6  do*. 

Lamp  Chimney)—  No.  o.  No.  1.  No.  2 

Macbeth,  Pearl  Top .  3.9*  4.10  4.80 

Acme,  Victor  Top . ••••■•  3.60  4.20  4.80 

Pure  Flint,  Luater  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  a .  xo  2.70  3, 30 

No.  o.  Tubular  Lantern  Globes . 5  do*.  2.75 

Cold  Blast . 4X  do*.  3.38 

No.  x.  No.  2. 

Jumbo  Chimneys,  plain . per  dox.  .73  .  8s 

“  dec.,  107,  “  .90  1 .00 

No.  o.  No.  x.  No.  2 

Banner  Burners . 4S  .53  .75 

No  charge  for  packages. 

Oil  Cans— 

i-gallon,  Glass . . . .....per  do*  2.25 

x-  “  Galvanised . .  “  s.io 

5-  “  Lenox,  Spout .  “  5.00 

5-  "  "  Spigot .  >■  5. jo 

5-  “  Columbia .  “  7.00 

5-  *•  Banner . — . .  “  8.00 

S-  Climax,  Pump . .  “  xo.oo 

5-  “  Home  Rule,  Pump .  “  is. 00 

Lanterns — 

No.  o,  Standard. . per  dox.  4.7s 

No.  o.  Dash . . . . . .  ••  ;.8o 

Cold  Blast .  “  t.eo 

LIMB. 

Prepared,  s  dox.  In  case. . per  do*'  .52X 

Chloride,  sifting,  23  lb.  boxes,  1  lb . per  lb.  .esV 

“  “  ss  lb.  boxes,  X  lb .  "  .obg 

Acme,  x  lb.,  sifting,  15-lb.  boxes . . . 05% 

LYB  AND  POTASH. 

Banner,  4  do*. . . par  case  3, 15 

Babbitt’s  Potash,  4  do* .  “  3.3o 

Lewis . . . 11  3**5 

Red  Seal,  s  do*......,,,,,,,.,,,,,,,,,,,,.,,,,,  *  x,87X 

4  do* .  “  3 -65 

Popular,  4  do* . •<  1.45 

MATCHES.  Per  gro 

Ohio  Blue  Tips — 

200*89  i  gross . per  case  i .  70 

Soo’s,  100  packages .  “  3,25 

5co’s,  1  gross .  “  4:50 

Ohio  Noiseless — 

500's,  1  gross . per  case  3.75 

King  Bird — 

100’s,  3  gross . per  case  2 . 85 

500  s,  1  gross .  s«  4.oo 
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Swlft  ft  Courtney's,  soo’s,  1 -gross  case .  1.75-X.90 

“  4<>o’s,  x  “  „...  3.50-3.70 

„  Soo  »,  1  3-75-4  00 

Blue  Hen,  isos,*  “  „...  1.50-1.60 

Soo’s,  1  "  ....  4.00-4. 15 

..  .  _  Per  Gross 

Vuloan  Parlor,  65') . 4, 

100’s,  5-gross  In  case . 90 

“  500’S . .  3.  nr 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  2 . 

Columbia  Safety,  No.  2,  5-gross  cases. . 55 

No.  37.  5-gross  cases. . 50 

100’s,  5-gross  oases .  90 

No.  15,  gross  cases .  x  .20 

„  ,  ‘  No.  32,  5-gross  cases . 55 

Safety . 45 

f"10,”’ s00'* . 3  50-3:75 

Searchlight,  500  a .  4.25-4.50 

Press,  200's .  1.80-1.90 

.  “  .  4-5°-4-75 

America,  soo  s .  x. 30-1.35 

American  Paraffine,  500’s,  ex.  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3,  x.ooo .  5.50 

Our  Darling,  X  gross.  No.  4,  1,000 .  2.75 


MINCE  MEAT. 

John  Bower  ft  Cu. 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckers,  “  .  “ 

10-lb.  buckets,  6  In  crate,'  "  . per  crate 

5-lb.  “  6  «  “  ......  « 

S-lb.  glass  jars,  6  In  case,  "  ...  ’..’.per  case 
x8,37  and  68-lb.  belts.,  XXX,  Superior..per  lb. 
5-lb.  gl.  jars.  6  in  case.  XXX,  “  per  case 

Ban-els  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  “  .  " 

Wm.J,  Troth  :— 

Barrels  and  half  barrels.  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “ 

10-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  “  “ 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

x8,  37  and  60-lb,  beks.,  XXX,  Famous..per  lb. 
"-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Jarrela  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell’s  Mince  Meat,  30-lb.  pails .  “ 

Mrs.  Wells’,  bbls.  &  X  bbls.  &  30-lb.  kits, per  lb. 
New  Year,  bbls  and  Itegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls,,  X  bbls.  and  30-lb.  kits  “ 


•per  crate 


■°8« 

.09 

6.25 

3- ®5 
380 

■13 

4.40 

•°7X 

.08 

•08  X 
,09 

6.25 

3.65 

3.80 

•13 

4- 4° 
•°7X 
.08 
.08 
.06 

•05 

■04X 
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gchlmmel’s,  30-lb.  Kits,  bbls.,  X  bbls... per  lb. 

18  and  37  lb.  Kanakias .  “ 

“  xo-lb.  Kkns  ,  6  to  crate. ..per  dos. 
“  5-lb.  “  ••  <* 

„  “  5-lb.  Glass  Jars,  6  to  case  '• 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb. 

Southwark,  30-lb.  pails,  bbls.,  bbls.  " 
Atmore  ft  Sou,  Kxtra  Family- Seedless 
No.  5,  glass  jars . per  case  6  jars 

Fam°Uy3-&-7 . P-e^jar. 

No.  5,  wooden  pails . per  bex  6  palls 

No.  10,  wooden  pails . per  box  6  pails 

No.  18,  37  and  68,  wooden  pails . . . 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  lb. 

Wooden  Palls,  18,  37  and  68  lbs . .  ‘ 

Atmore’s  Mincemeat,  No.  a,  2  dos.  la  case, 

per  do* . . 

Cartons  Condensed,  (3  dozen  la  case,) 

„  per  gross.. .  : 

Keystone — 

Barrels,  Halves,  Quarters . per  lb. 

Wooden  Palls.  18.  27  and  68  lbs., “ 
Wooden  Kits,  No.  ao  and  35 . 


•«7X 

.08 

9.80 

5 -3° 

6.25 

.05X 

•  °4X 

4-5° 

3*5 

3” 

6.40 

•09  £ 

•» *X 
•09X 


■otH 

.o&X 

.08 


OILS. 

Stove  Gasoline . .  gal.  .18 

Headlight,  isetest . . .  ••  ,la^ 


OLIVES. 


H.  Kellogg  ft  Sous,  Agoatu Do*, 

Theodore  Marquet,  Mammoth,  64  oz .  11.00 

Extra,  64  0* .  10.00 

Mammoth,  quarts .  6.00 

Extra,  quarts .  5.40 

Extra,  pints .  4.C0 

Mammoth,  X  pints .  2.20 

“  Extra  %  pints .  2.15 

Fourees,  19  o*.,  fluted  bottle. .  4.co 

De  Lucques,  xo  oz. 

Farcies 


a.  40 


- - - - - SSMtHIISSSSSSMI  3  .OO 

Queen,  6  oz .  ,  ,0 

Ditw  Dior  •  Q  n.  r  “ 


6.00 


Pim  Olas,  x8  oz.. _ _ _ _ 

Pim  Olas,  10  o* . 3 '50 

California,  quart  tins . .  3h0 

California,  pint  tins .  2 ’  I3 
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OLIVE  OIL — Imported. 

Bertin  ft  Perrier’s,  extra  fancy,  qts.,  1  do* .  4.90 

“  ‘‘  pts.,  ado* .  2.90 

“  )4-pt*., ado*.  *,90 

Rae’s,  Lucca,  litre  bottles,  *  do* . . **.j, 

25-0*.  bottles,  1  do* .  8. 75 

Finest  Snblime,  qts.,  1  dos .  6. 50 

”  pts.,  s  dos .  7.50 

“  "  X-pts.,  s  dot..  4.75 

“  “  8-01.  flasks,  sX  ” 

dos .  7.50 

“  “  XS-OI.  flasks, 

aX  do* .  9.00 

Snblime,  8-os.  flasks,  sX  do*...  6.jo 
"  ia-o*.  “  sX  do*...  8.00 
Rae’s,  Finest  Sublime,  1  gal.,  10  Incase,  per  gal.  3.40 
Rae’s  Finest  Sublime,  5  gal.,*  or  a  in  case, per  el.  a. 30 
“  “  I  qt.,  40  to  case,  ••  a. 65 

*  Sublime,  i-qt.  tins,  40  to  ease.. . . . . 

“  X-**l-  tins,  so  to  case— .  a.ao 

‘  r-gal.  tins,  xo  to  cast .  t .  10 

5-gal.  tins,  1  or  2  to  case. .  1.00 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

*4  4X  oz.  bottles .  4.75 

24  8  o*.  bottles .  7,50 

12  z8  oz.  bottles . fl.75 

2  5  gal.  cans,  case .  22.00 

10  1  gal.  cans, case .  23.10 

20  X  gal.  cans,  case .  34.20 

40  X  gal  cans,  case .  25.30 

80  X  gal-  cans,  case .  *7  50 

Balk  at  fio  for  re  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of 
ducible.  Made  an 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  3  do*,  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  ease .  26  50 

1  gallon  tin,  4  tins  to  case . . .  11. os 

X  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

fas.  Hill  ft  Sons  Co. 

Quam,  Cal.  style,  1  do*,  la  cam. ...per  casa, 

X  Pint*.  “  t  ‘  •«  "m  m 

Oliver’s  Olive  Oil— 
r  dozen  large . 6.00 

2  dozen  medium .  6.75 

2  dozen  small .  4.25 

6  1 -gallon  tins . . . ......per  gal.  2.10 

10  X-galLm  tins . per  gal.  2.20 

20  X -gallon  tins.. . . . per  gal.  a. *5 


Pure  Olive  Oil  pro- 
aud  bottled  In  Nice, 


8  50 
9 .00 
4  75 


AMERICAN  OIL. 

Stohrer*s,  No.  8,  3  doz.. . . per  doz. 

Stohrer’s,  No.  16,  2  do*. ....... ........ _ per  do*. 

Stohrer’s,  No.  3*,  1  do* . per  do*. 

Keystone,  bottles,  2  do* . per  do*. 
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Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  Q  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


REGARDLESS 

of  y°ur  requirements  we  want  your  coupon  book  business.  Makes  no 
difference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 


INDEXED  COUPON  BOOKS 


and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100,000  A\ORE  BOOKS 
SOLD  l/\l  1907  TUAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 

J.  P.  FORBES, 

COSHOCTON,  -  -  -  OHIO. 


A  Household  Word 


If  you  were  to  say  to  any  woman  who  came  into  your  store,  “What  is  Ariosa?” 
She  would  answer  instantly,  “Why  that’s  Arbuckles’  Coffee.”  Why?  There  is  only 
ONE  answer.  It  is  the  best  package  coffee  ever  sold  at  the  price,  and  it  is  the  most 
extensively  advertised.  Ariosa  is  a  product  you  don’t  have  to  sell,  you  simply  put 
it  in  stock  and  take  orders  for  it. 


ARBUCKLE  BROTHERS  *  NEW  YORK 
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paper. 

WRAPPING. 

Manila,  is  x  20,  fall . per  ream 

“  24  x  36,  full,  20  lbs . 

“  18  x  24,  full,  10  lbs .  ‘ 

“  Special,  15  x  ao,  6  lbs„ .  “ 

Manilla,  Bakers',  15  xao,  10  reams  in 

bundle . per  ream 

“  Roll ,  Grocers’,  9,  12, 15,  18,  ao 

or  24  Inches  wide . per  lb. 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  inches  wide . . .  “ 

"  Glazed  Fibre,  12,  15,  18,  20  or  24 

Inches  wide .  “ 

“  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . Per  package 

Parchment  Butter  Paper  4  X  12... 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  14.  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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1-25 
1.39 
1  -65 

i-95 
2 .29 
2.55 
3. 11 

3- 97 
4.41 

4- 79 


•43 
•  52 
•71 
.88 

:°1 
•47 
.72 
:  .08 
t-39 
!*75 
1-56 

;.8i 

t-32 

..80 


.41 

.50 

.67 

.85 

1 .04 

1. 19 

1.38 
1 .64 
1.99 
2.10 
2.56 

3.20 
3.68 
4-17 
4-59 


■35 
•43 
•  55 

■71 

.89 
1.05 
1 .21 
1. 41 
1.68 
1.83 


—  J .  t  •  v”  T  •  s 

Price  per  1,000  and  not  less  than 

12  %-ib.  Plain  Flour  Sacks . 

25-lb.  “  “ 

50-lb.  “  “  . 


31 

37 

49 

61 

75 

87 

07 

23 

49 

65 


500  lots. 

.per  M  4.00 
•  “  5-75 
,  “  it. 25 


PICKLED  MEATS  AND  FISH. 

4-75 


Lamb’s  Tongue,  glass  jars,  pints . per  doz, 

“  “  quarts  .....  “ 

“  io-oz.  jars .  “ 

“  zo-lb.  pail*... . per  pail 

Tripe,  10-ib.  palls . per  pail 

"  5-gal.  kegs . per  keg 

Pig’s  Feet,  10-lb.  palls . per  pail 


5-gal.  kegs 


.per  keg 


5  *75 
2.50 
*.50 
.90 
2 .00 
1 .00 
2.25 


Pickled  Beef  Salad,  In  glass . per  doz.  1 . 10 

“  Tripe,  “  “  1. 10 

«  Ox  Heart,  “  ... .  “  x-™> 

“  Pig’s  Feet,  “  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb.  palls  . per  pall  .50 

«  10-lb.  “  . „ .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . J8J4 

Loose,  barrels,  30  lbs . *8 


POPPING  CORN 

Brad’s  “  Tip-Top  ’’ : — 

50  10  oz.  packages . 

100  10  oz.  packages . 

24  20  oz.  packages . 

48  20  oz.  packages . .  4  00 

I-X-L,  40  is.  White  Rice .  2 . 75 


Per  case 
...  2.10 

...  4  00 

*..  2.05 


PEANUT  BUTTER. 

MacLaren’s —  Per  doz. 

Small,  a  doz . 92% 

Medium,  2  doz .  1  -45 

Large,  1  doz .  2 . 75 

Peanutene,  No.  2  jars,  a  dor .  1.85 

Peanutene,  No.  4  jam,  3  doz . 92% 

PICKLES. 

45  gal.,  1200s . perbbl.  9.50 

45gal.,iooos . perbbl.  8.95 

William  Bros.,  16  gal.,  800s .  6.10 

“  "  16  “  600s .  5.25 

10-gallon  kegs,  700s .  3.25 

Sweet  Pickle*,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1  -95 

Chow  Chow,  No.  2,  5  gallons . .  z-75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 90 

No.  8,  Sweet  Gherkins,  a  doz . 90 

No.  8,  Sour  Mixed,  s  doz . 90 

No.  8,  Sour,  assorted,  *  doz . 90 

No.  8,  Chow-Chow,  s  doz . 90 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow ,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints .  less  quantity .  3.30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  doz. 

%  Pints.  Plats.  Qts.  %  Gal.  1  Gal. 

2. *5  JJO  4-70  8*31  7»« 


Wood,  each— 

1  Gal.  2  Gal.  s  Gal. 

Kit.  Kit.  Kit. 

i.zo  2.30  5.50 

Melon,  Cucumber,  Bur,  Pepper- 
Glass,  per  case  ot — 

2  doz.  2  doz.  1  doz. 

%  Pints.  Pints.  Qts. 

4.00  7.00  6.00 

Wood,  each — 

1  Gal.  2  Gal.  5  Gal. 
Kit.  Kit.  Kit. 

1.70  3-3°  8.00 


10  to  45  Gals. 
Per  Gal. 

1. 00 

■Mango— 


1  doz. 
%  Gal. 
11. 00 


%  doz. 
1  Gal. 
10.20 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pore  Apple  Vinegar,  Extra  old,  bbls . 16 

“  “  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

“  “  45  “  . 

<*  “  Extra  Strength . 

Crosse  &  Blackwell's . per  doz. 


.09 

•  15 

s  .00 


PROVISIONS. 

Hams,  Skinback,  18—20  lbs . nju 

“  14-16  lbs . . . . . i°K 

“  10-12  lbs . . . . . 11  ’A 

Picnics,  6-8  lbe . . . 

N.  Y.  Shoulders,  10-12  lbs...— . .  -io 


Dried  Beet,  sets 
“  Ten. 
Flats 


(city  smoked)- 
den  and 


•17 

.17 

.15 


Air  Dried,  sets . - . . 

“  Tenders  and  Knucks..  .21 
Jersey  Pork,  Butt . - . perbbl.  17.00 

”  —  "  19.00 

.11 
■  i*% 

• 09 % 

.08 
.18 
9 .00 


Swift  &  Co. — 

Premium  brand  Hams,  10  lb . 13 

Premium  brand  Hams,  12  lb«. . . !3 

.13 

•  «3 

.13 
.13 

.22 


Family 

Breakfast  Bacon,  rib  in . ..... . . 

“  boneless . 

S.  P.  Bellies,  14-15  lbs . 

Bologna,  25-lb.  boxes . . . . . 

Boiled  Boneless  Ham . . . 

Beef  Tongues,  smoked,  5-6  lbs . per  doz 

Cooked  Compressed  Ham,  as-Ib.  boxes . 10  J4 

Hams,  Ji-cent  extra;  Covered  Shoulders, 


Covered 

Picnics  and  Bacon,  X-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback . 

“  “  large ........... 

“  “  medium . 

small 


Beef,  air-dried,  regular 
“  “  Insides  i 


Ham  Bologna . 

Beef  “  . 

Boiled  Hams . 

Beef  Tongues . 


•13 
•  13 
•13 
•13 

Breakfast  Bacon.. . 12 

. 14 

. 20 

. 22 

. 11 

. 11 

..  .20 

9.00-1 1. 00 


boneless 

sets . 

and  knockl ei... 


....  per  doz. 


Premium  brand  Hams,  14  lb« . 

Premium  orand  Hams,  16  lb . 

Premium  brand  Hams,  18  lb . . . 

Premium  brand  skinned  Hams,  i8-so  lb . 

Premium  brand  boiled  Hams, skinned, fatlese 

Premium  brand  Bacon . . . 20 

Premium  brand  Dried  Beef,  Insides . 23 

Premium  brand  Beef  Tongues,  short  cut . 18 

Winchester  brand  skinned  Hams,  all  aver . is 

Winchester  brand  Picnics . ®8J4 

LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


i! 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb. 
io-lb.  Tin  Palls,  60  lbs.... 


°9% 

09% 

i°K 

i*H 

ioJ4 


7% 

8 

»H 

9 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . . . ....  .09% 

“  ••  tubs . - . 10 

“  ■«  3,  5  and  10-lb.  cans.  .11 

Swift  &  Ce.— 

Premium  brand,  tierces . 10J1 

Silver  Leaf  brand,  tierces . C9H 

Jewel,  compound,  tierces . oSH 

Cetesuct  tierce* . . . ®8M 


DRESSED  MEATS. 

City  Dressed  Beef-  ret 

Choice,  native . ioJ4-.ii 

Common  to  fair,  native . -  .08 

Western  Dressed  Beef- 

Choice,  native  cattle . iO/4 

Common  to  fair  “  . « . 

City  Dressed  Veal — 

Prime . — . . 

Good  to  choice . «.....«• 

Dressed  Hogs — 

Pigs . - . 

Hogs,  heavy . . . 

“  180  lbs . 

“  160  lbs . . . 

“  140  lbs . ....... 

Dressed  Sheep  and  Lambs— 

Lamb,  Western,  good... . 

Lamb,  Western,  cull*_.. . . ...... 

Sheep,  choice  •«»»»•*••»••»»••••»»»•••»•«•••»•••• 

11  medium . . .••••—•■ 


Per  lb 


e8 


-•c9 

-.08 

-.08 

-.08 

-,c8 

-.08 


.12 

.09 

.10 

.09 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . . . .  .90-1.00 

Cow  Tongues . . . «...  -75-1.00 

* 


A  Fixture  You  Need 


Our  Five-jar  Fixture,  one  of  the 
useful  and  ornamental  fixtures  you 
can  have.  Made  in  both  oak  and 
cherry,  3-coat  finish.  No  old  style 
hinges  ;  but  the  lids  lift  and  spring 
to  right,  thus  completely  exposing 
the  contents. 

Occupies  no  more  room  than  a  4- 
jar  fixture,  is  a  silent  salesman,  and 
helps  to  make  a  grocer  proud  of  his 
store.  All  trimmings  nickeled. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUS1NG,  PA. 


JOHN  BOWER  tS  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURKRS  OR  HONKY-CURB  BRAND 

Beef,  Beef  Tongues,  *T  Jk  mj|  ^  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  ll  lYl  O  LARD  a  Specialty 
BOILED  HAMS  AND  BEEP  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST.,  NEW  YORK 
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Calf  Head*,  scalded . 50- .  75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beof . per  do*.  1.00 

Calf  Liver* . per  lb.  .ao-.as 

beef  Kidneys . per  do*.  1.00 

Beef  Livers .  ,06 

Ox  Tails . per  do*.  50- .  65 

Hearts,  beef. . per  lb.  .03-. 05 

Rolls,  beef . . . .,i 

Tenderloin,  beef,  western . . .  tI8 

Fresh  Pork,  loins,  city . - .  .  IO 

“  western .  ,  10 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VXKSH  KILLED. 

Turkeys—  Per  lb. 

Western.  Y  H.,  8  to  10  lbs . ao  -.22 

“  Y.  T.txjto*7lbs .  so  -.22 

Old  hens  and  oms . rg  -,21 

Common  to  'mod . .  _ 

Broilers — 

Philadelphia,  -e*h  killed,  3  lbs.  and 

under  to  pair,  ancy . 40  -.50 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

topiii . -.50 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . 40  -.50 

Western,  4  to  lbs.  to  pair,  fancy ...  .22  -.24 
“  3  to  3X  lbs.  to  pair,  fancy  ...  .22  -.24 

“  fair  to  good . .17  -.2o 

F  owls — 

Western,  fancy . 13X-.14 

Heavy  Roasters,  4  to  5  lbs . !..  .rg  ..2* 

Fair  to  good. . _.rg 

Old  cocks . ..n 

Western  capons,  fancy . 

“  small . . 

>auabs —  Per  do*. 

Prime,  large,  ancy .  3.50-4.00 

^lx'd .  3.00-3.50 

LIVE  POULTRY  perib. 

prtng  chickens,  nearby,  iK  to  2  lbs . *5  -  28 

■arge  Springers . 17  .  2o 

F°wh. .  *3  -.13  M 

Roosters . _iIO 

.  .,0  -12 

POULTRY  SEASONING. 

bell’sSpiced  Seasoning — 

Small  or  No.  1,  2  do*.  In  case . per  do*.  85 

'  r  “  .  "  .85 

Large  or  No.  a,  1  "  .  “  1.40 

t-lb.  cans,  r  do*.  In  case. . per  case  4.00 

■-lb  X  "  .  “  3.75 

,V  **  8  TO 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . 

Extra  Quality,  15  gals  ,  kegs . 

Victory  extra  fancy,  No.  3,  a  do* . do*. 

Spring  Garden,  fancy,  No.  3,  2  do* . do* 

Compass,  No.  3,  cans,  2  do* . 


4.50 

2.20 

.75 

.70 

•67X 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  s  do*.  In  case,  %  lb. .per  do*. 

No.  I,  round  conical,  with  key,  1  do*.  “ 

No.  a,  "  “  1  «  « 

No.  3,  "  "  34  •<  •< 

No.  4,  “  «  34  “  •• 

P.  P.  Sauce,  *  do*..  No.  s .  “ 

htmore’s  Geauiae  English  Plnns  Puddiag- 
Seedless : — 


z  .00 
••35 
4  *5 
6.50 
8.  50 
1.  jo 


Individual,  per  case  of  s  dos . - . 

i-lb.  can*.  “  1  •<  . 

t.OO 

a-lb.  "  " 

a-lb  u  u 

I  “  . . . 

..  4  00 

4-lb.  " 

••  3-85 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  do* 

No.  3*,  jars.  . 97* 

No.  5  toy  pails .  s.45 

American,  pure  apple,  tumblers,  assorted 

dice* . 9254 

Schimmel’s,  No.  10,  tumblers . 88 

National,  No.  10,  tumblers . 77 J4 

National,  No.  6,  tumblers . 55 

Preserves—  per  lb. 

Scbimmel’s,  pure,  30-lb.  pails . 13U 

National,  30-lb.  palls . . . 09 

Southwark,  30-lb.  palls . 0654 

Southwark,  4}4-lb.  toy  pails,  %  dos .  4.10 

Fruit  Butters—  per  do*. 

Apple,  No.  32,  jars . 9734 

Apple,  Southwark.  No.  3,  tins .  1 . 15 

Apple,  No.  5,  tov  palls .  2,80 

Apple,  30-lb.  pails . per  pail  1 .15 

Apple,  20-lb.  crocks . ......... per  lb.  .07% 

Apple,  Schimmel’s,  30-lb.  palls . perib.  .06 

Prune,  30-lb.  palls . . per  lb.  ,  .0754 

Jams —  Per  do*. 

Schimmel’s,  pure,  jars,  2  do* .  1.70 

Southwark,  assorted,  jars,  2  do* . 98 

Orange  Marmalade —  Per  do*. 

Hartley’s,  imported.. .  *  .8234 

Schimmel’s,  pure . x  .80 

Warrock’s  Guava  Jelly—  "per  do*. 

i-lb.  tumbler* . 

K-lb.  "  . 


4.00 

2.25 
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Cartlcc  Bros.  Preserves — 

Cherries,  jars . . 

Strawberries,  “  . . 

Raspberries,  “  . 

Apricots.  “  peeled.... 

Pineapple,  "  . . 


Per  Doi 
..  485 
..  4.60 

..  460 
..  4-  85 

••  4  60 


DRUG8. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  do*,  in  cartons  5c.  s*.  10c.  sz.  25c.  s*. 


•45 

.40 

•45 

•45 
•  45 


Essence  Peppermint. . 

Castor  Oil . 

Sweet  Oil . 

Spirits  Nitre . 

Spirits  Camphor..  . 

Spirits  Painters'  Commercial.. 

Paregoric . 

Glycerine .  45 

Syrup  Squills . . 

Syrup  Rhubarb .  45 

S^yrup  Ipecac  . 4S 

iurlington  Balsam . 45 

Golden  Tincture . . . 45 

Tincture  Arnica . . 

Balsam  de  Malta . 45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine . . 

Machine  Oil . 45 

Laudanum,  i5C.-si*e . j,_. _ 

Laudanum,  25c.-si*e . per  doz.| 

5  per  cent,  discount  in  gross  lots  assorted 

Alum . perib.  .03 

ao  Mule-Team  Pure  Borax,  i-lb.,  *4-lb.  per  ca.  2  .40 
'•  “  “  X-<b.  “  “  ' 

<*  «  n  34-lb!'  ** 

Anker’s  Beef  Capsules . 

Borax,  Powdered,  bulk . . . .  per  lb 

“  Lump,  bulk . . .  <« 

Butter  Color,  W.  &  R . .".'.'.’.'.'.'.....per  dos. 

Bluestone,  bulk . -- . per  lb. 

Copperas . .  lb 


85 
.85 
.85 
85 
85 
.85 
.85 
.85 
.85 
.85 
.85 
.85 
85 
•  85 
■85 
85 
•85 
■85 

-  ,-8s 

. . per  doz., 


x.95 
1  -95 
1  -95 
1  95 
1  -95 
1  95 
1  95 
1  -95 

*  95 
1  -95 
1  -95 
1  -95 
*•95 
*•95 

*  95 
*•95 

*  95 
1  95 

1 . 20 
1 .90 


60 

80 

3.00 

.08 

.08 

*.00 

.08 

orji 


1 

•85 

......  * 

.0254 

02  yA 

.02)4 

. 

•°*K 

— .  per  do*. 

a  .80 

fl 

■85 

.......  ' 

.  IX 

.......pet  lb. 

.  oa 

, . perib. 

.01  % 

•09s 

-...per  dos. 
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Camphor,  gum,  x-ox.  blocks..., 


Castoria,  Fletcher’s . — .... 

“  Pitcher's . . 

Carbonate  of  Aaiusa. . . 

Epsom  Salt* . . . 

Glauber  Salta- . . 

Glue,  ordinary . 

Glue,  white . 

Glue . . . 

Goff’s  Cough  Syrup,  25c.  size..— 

Goff’s  Herb  Bitters,  15c.  slxe . . 

Goff's  Oil  Liniment,  25c.  *l*o .  ** 

Goff’s  Sarsaparilla,  50c.  size . —....per  do*. 

Goff's  Worm  SyTup,  15c.  size .  *' 

Goff's  Horse  and  Cattle  Pwd.,  15c. size  11 
GoflT  s  Dyspepsia  Tablets,  10c.  rise...  “ 

Gum  Arabic . - . — . . perib. 

Haarlem  Oil. ...........  ...........—.....—...per  dos. 

Licorice,  P.  &  S.,  5c.  stick,  imported-  11 
“  M .  dc  R  5-lb.  ooxaa- . perib. 

“  Lozenges,  5-lb.  boxes,  “ 

"  Y.fltS.,  “  5-lb.  glass  front,  “ 

“  5-lb.bx.,4’s,  6’*,8’»,  is’s,  16’s,  “ 

**  Root- . •• 

Putty,  25-lb.  cans . . . per  100  lbs. 

“  so-lb.  can* . . . .  “ 

Petroleum  Jelly,  screw  top,  j-c.  sl*e_.  “ 

,r  "  lo.c.  “  _  “ 

Paris  Green,  ioo-i*5-lb.  kegs . per  lb. 

“  144b.  packages . —  •• 

“  2 -lb.  *■  « 

■*  i-lb.  •« 

Jamaica  Ginger,  Hires’,  flasks . -per  dos. 

Rosin . — . pm  ,b 

Saltpetre,  crystal,  barrels,  about  350  lb*.  " 

*'  granulated,  kegs,  1  100  ‘  " 

Sulphur,  Flour,  175-Ib.  barrels.  .  ..per  too  lbs. 

100-lb.  bags. . „...„ . .... 

“  leas  qnantity . . 

Venetian  Rod .  perib 

Whiting . . . .  •< 


.ao 

•  XX 

*•75 
*•75 
*•75 
3-50 
1. so 
i.ao 
•73 
•3« 
•4® 
36 
•»3 

•  ■7 

•*4 

.11 
z  .60 
*•35 
•35 
•75 

*8X 

•3® 

•3* 

.30 

.90 

.04 

•  c6 

.06 

*•55 

•■•5 

•3* 

.01 

•  os 


Husband's  Magnesia . . 

Bnll’i  Cough  Syrup- . 

Roach  Powder,  Omega,  4-01. 

<*  ft 

Roachsault,  ioc.-si*e,  1  do*.. 


. per  do*,  s.85 

-  “  1.90 

. .  .80 

per  groes  9.00 
..per  do*.  So 


Iron  Glue,  McCormick  &  Co’s : 

No.  5 . . . 

No.  10 . . . . . - 

Tube  V . 

McCormick  &  Co.,  Eee  Brand- 

Insect  Powder . . . . 

Root  Boer . . . 

Talcum  Powder . . . 

Triangular  Quinine . . — 

Quinine  Capsules . . 


..  .40 

..  .75 

..  .75 

Per  doz 
-  .80 

.  .So 

..  .80 

..  .So 
•  -75 


Will  Vou 

Our 


Ad*  writer  ? 


[Armours 


y-SAF  larPj 

'•Sp®  MtTS»  ** 


mu 


- 


One  of  the  best  ad-writers  in  the  country  has  written  for  us  a  series  of  advertisements  intended  to  be  used  by  retail  grocers, 
either  in  their  local  newspapers,  or  in  circulars  or  folders. 

All  exploit  Armour  s  Simon-pure  Leaf  Lard,  a  pure,  rich,  leaf  lard  refined  in  open  kettles — in  the  good  old-fashioned  way. 

If  you  think  this  is  a  scheme  to  get  you  to  advertise  our  goods  at  your  expense — let  us  reason  with  you  a  minute  : — 

Simon-pure  Leaf  Lard  is  a  superlatively  fine  article.  No  lard  can  be  better,  none  more  fully  satisfy  your  customers  or  yield 
a  fairer  profit. 

If  it  is  a  good  thing  for  you  to  sell,  it  is  a  good  thing  for  you  to  advertise,  The  advertisements  we  will  furnish  you  are  gems 
of  their  class.  You  can  unquestionably  get  results  from  them,  for  they  will  give  the  signal  where  to  get  Simon-pure  Leaf  La^rd  to 
hundreds  of  people  who  have  seen  our  advertisements  in  the  magazines. 

Will  you  write  ? 


ARMOUR  COMPANY 

qT  To 
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W.  F.  Yooag's  Yeterbuuy  Remedies,  whole¬ 
sale  prices —  ^*r  <*°1- 

Absorbine . .  18.00 

Absorblae  Jr.  (Mankind) . . . . .  9.00 

Young’s  Kidney  and  Nerve  Powders . .  e.oo 

Tarolenm,  small  can.._ . . .  ®  00 

Taroleum,  large  can .  xo.oo 

Young’s  Fattening  and  Condition  Drops .  4*®° 

Young’s  Colic  and  Indigestion  Cure .  4  •  00 

Less  a  per  cent,  cash  10  days.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  SUNDRIES. 

Acid  Phosphate,  Horsfcrd's.— . per  dot.  4.1s 

Bath  Brick,  box  *5  bricks . per  bo*  .  60 

Sealing  Wsr  ■  * ®3 

Silver  Sand... . per  bbl.  i.«s 

Tar,  pints . per  do«.  75 

“  quarts .  “  100 

“  gallons . each  ,30 

“  %  barrels .  “  3-5» 

“  barrels .  “  ®-oo 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  do*,  x-lb.  packages 

and  premiums . per  case  3.75 

U.  S,  Nerve  and  Bone  Liniment,  15c.  else...  t.oo 

McCord’s  Magic  Medicine,  23c.  sis* .  a. 00 

50c.  sire .  4.00 

McCormick’s  Tasteless  Chili  Tonic,  ajc.  sire  2.00 

50c.  site  4.00 

McCormick’s  Watermelon  Syrup,  50c.  site..  4.00 
Wondercnre  Headache  Powders,  10c.  site...  .So 


McCormick  &  Co.,  Be*  Brand — 
Vanilla,  Rose,  Pistachio . . 


EXTRACTS  AND  ESSENCES 


...roc.  site 
15c.  sire 
25c.  site 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

roc.  site 
15c.  sire 
25c.  site 


Per  dot 

8s 

>.00 

*•75 


Sauer’i  Flavoring  Extracts : — 

No.  1,  Leman  and  Vanilla . per 

No.  e,  Vanilla  end  Rose. .  1 

No.  s,  Lemon  and  assorted .  ‘ 

No.  4,  “  "  .  1 

No.  4,  Vanlila . 

Assorted  cases.  Nos.  1  and  2 . 

"  Nos.  t.  9  and  4 . 


dot. 


.80 
1  *75 
2.00 


■45 

.90 

85 

2.00 

2.2s 

10.80 

11.80 


-iO- 


Buik.  Pt».  Qts.  K-Oel. 

XXX  Vanilla .  x.je  3-°°  6-°° 

XX  Vanllku . . .  1.25  2.50  5°° 

X  Vanilla . . . ....  1.00  moo  4.00 

Lemon,  Ginger,  Wta- 
tergroen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  1.00  1.60  3. 00 

Peach,  Rose,  Apricot, 

Violet .  1-50  *  75  5-JO 

Orange,  Banana,  Pine- 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit .  i.*S  n.«s  4  00 

Tea..... .  ......  ......  ...... 

Ext.  Vanilla,  Kitchen  Queen,  No.  *5,  per  dot. 

--  «  ic  «  No.  *X,  “ 

..  «  «  No.  X,  “ 

Lemon,  "  "  No.  *5^  “ 

•*  <•  «  No.  eX,  '* 

•>  .«  «<  No.  X,  “ 

Ingeraoll's  Flavoring  Extracts 
High  Grade  Vanilla . -..per  dot. 

“  Lemon. .  “ 

Select  VanllU . . .  " 

**  Lemon ,  . . . 

“  assorted....... . . .  “ 

“  small  *l»e,  **■••*****••*«*••••• ******* 


Gal. 
is.  00 
10. 00 
8.00 


6.00 

10.00 


7-5® 
7°° 
t.oo 
.80 
•  45 

X:U 

•45 

*•75 
1 -75 

.85 
.85 
■  *5 
•45 


Matt’s  Brand  Golden  Russet,  s  do*  quart*.. 

“  “  2  d«t.  plots... 


3  75 
4*  *5 


CHEWING  GUM. 

Adams’,  counter  jars,  100  J-cent  packages .  s.75 

“  boxes,  20  packages. . 55 

Gee  Whitt,  7*  packs  . 47 

Fleer’s  Chiclets.  3 lbs.,  balk . . .  i.*S 

Pulver’s,  20  s-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  1.75 


Worcester  Packing  Salt,  70-lb.  cotton  bags- 
•  “  "  140-lb.  “  "  - 

Agricultural  Salt,  *oo-lb.  burlaps . 


•  75 
.60 


LIQUID  RBNHBT  AMD  TABLETS 

Blab's  Liquid  Rennet . . — - per  dot 

Hansen's  Junket  Tablets,  8  dos.,  per  don. 
Blair’s  Rennet  Tablet*,  3  do*.,  per  don. 

Union  Tablets,  8  dan.,  jc  — . - 


1. 10 

•73 

■75 

•45 


CIDER. 


Per  gal. 

.  18 


Corson’s  Champagne . 

“  Dry  Hard .  *o 

Bottled  Cider—  case 

Duffy’s  184*  Apple  Juice,  1  dot.  quarts .  3.50 

“  “  2  dot.  pint* .  4.00 

Anchor  Brand  Golden  Russet,  1  dot.  quarts  3.75 
••  “  1  dot.  pints  4  -25 


RICE. 

Queen  Quality,  extra  fancy,  i-lb.  pockota... 
'*  “  3-lb.  "  ... 

Coranet,  choice,  i-lb.  pocket* . 

•«  "  3-lb.  “  . — . 

Imperial,  fancy  Japan,  i-lb.  pocket* . 

■*  *  3-lb.  “  . 

Pearl  Head,  5-lb.  cotton  sacks . 

Extra  Fancy  Head,  XXXX,  100-lb.  bags.. 

Fancy  Head,  100-Ib.  bugs . . . 

Choice,  100-lb.  bag* . . 

Prime,  ioo-lb.  bags . . 

^  fancy,  100-Ib.  bage . — ... 

Choice,  ioo-lb.  bag* . 


SALT. 

WORCESTER  SALT. 

Worcester,  bbl*.,  oontain  *80  Iba. . - 

"  **  6obagi,  5  lb*.,  Itm., 

■1  i«  it  •*  14  “  . 

M  <«  30  “  10  ' 


XI5  »/.  ...  . - 

Worcester,  Irish  Linen,  bags,  250  lb* .  (.50 

«  “  ‘  56  « . 65 

*«  •*  “  28  “  . 35 

Worcester  Mermaid  Quick- Dimolvtng  Bath- 
lng  Salt,  3010-lb.  bags,  In  bbis., 

per  bbl— .  3- 00 

“  Pretael,  Dbls.  contain  280  lbs. .  2.40 

“  sacks,  180  lbs .  s.55 

“  Cheese,  bbl*.  contain  280  lbs. .  2.40 

Ivory  Salt,  dime  sise,  36  wooden  boxes  to  case 

New  Ivory  Salt,  *4  large  cartons  to  case . 

Silver  Springs,  quick  freezing  ice  cream  tail. 

30  in  barrel . —.per  bbl. - 

Lest  than  3  bblt,  the  list  net ;  5  to  9  bbU.,  s  P«r 
cent,  discount ;  10  bbls.  or  more,  7 14  per  cent  discount 
may  be  allowed 


Per  lb. 

•07 

.06* 

.06 

.05* 

.06 

■»sJi 

°5& 

•  07 
.06 

.05 

.04 

•osK 

•  05)4 


*.50 

4.ee 

3-75 

3-75 

4.00 


2.20 

1.50 

.60 


SALAD  DRESSING. 

Campbell's,  smell,  pet.  cap,  *  dos . dot. 

Durkee's,  large,  1  dos . ....per  dos. 

*•  small,  *  dos .  " 

Schlmmel’s,  small,  2  dot . .per  dot. 

My  Wife’s,  large,  1  dos . 

My  Wife's,  small,  2  do* . 

Snider's  Salad  Dressing 

Pint*,  1  dos . per  dot. 

%  pints,  *  dot . .  „ 

Luncheon,  3  dos . - . 

Gallons,  6  lags  In  crate . per  |Qg 


•*7* 

4.00 

*.40 

87X 

2.30 

*•45 

2.40 

1.40 
•9« 

1.25 


SAL.  SODA. 

Bbli.,  375  lb* . . .  100 

60-lb.  boxes,  bulk  or  granulated . t* 


SAUCE8. 


Snider'*  Chili  Sauce 

Pintt,  1  dot . 

%  pints,  2  dot . 

Gallons,  6  jugs  In  crate... 

Snider’s  Oyster  Cocktail  S 

Pints,  2  dos . 

%  pints,  2  dos . . 

Gallons,  6  jngs  In  crate... 


” 

7-5« 

die  " 

4-50 

dl..  “ 

2.50 

8,  2  doz... 

•77* 

* . , 

•77* 

. 

•  75 

....per  doz. 

*•4* 

11 

1.40 

.—.per  jug 

I  .OO 

....per  dot. 

a. 40 

....  “ 

1.40 

. P«r  j»K 

1 .00 

€CThe  Pickles  and  Table.  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


How  to  Answer  Their  Questions 

Put  a  box  of  I-V  Washing  Tablets  on  your  counter.  They 
will  be  such  a  novelty  that  every  woman  who  comes  in  will  ask 
what  they  are  and  what  they  will  do.  Tell  them  this : — 

1 —  They  contain  no  acid  of  any  sort. 

2 —  They  w  ish  clothes  without  rubbing. 

3 —  They  make  clothes  beautifully  white  ; 

4 —  They  can  be  used  in  hard  water  ; 

5 —  They  take  stains  from  table  linen  without  any  rubbing  whatever. 

Any  one  of  these  points  would  sell  a  package — just  see  the 
women’s  eyes  glisten  when  you  name  them  all. 


I-VWASHING  TABLET  COMPANY,  Inc. 

251  North  Front  Street,  Philadelphia,  Pa. 
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GROCERY  WORLD 


C«T,bmh.6o-lb  2.75 

Caraway... . .  .  ia 

Coiary. ...... ...........  .09 

CaHaa4>,bliMh«l  05 

Fl«x_ . 05 

Hemp,  buih.eolbi.  1.60 


-43- 

SEEDS. 

Milliard,  Browa... 
Muitard,  Yallow.. 

Rap«,  per  lb . 

Poppy,  par  lb . 

Sunflower,  par  lb.. 


•  •7* 
•07 
•OJX 
.10 

•5* 


SODA. 

Bl-Carb.,  no  lbs.,  kegs . per  lb. 

Bi-Carb.,  bulk,  25-lb.  boxes .  “ 

Babbitt’s  Soda,  ^  lb.  pkgi.,  25  lbs .  " 

ana  at  n  am  mar  od.,  j£»,  36  lea.... . par  lb. 


"  lb...  3*  "  .  " 

“  K,K,3*lb# .  " 

■  b<r,V'i,  15-lb.  bn.  •' 


Salaratns,  Babbitt's 


SOFT  DRINKS. 

RootBeer  Extract,  Him’,  1  dor . . . 

Him’  Root  Bear,  Carbonated,  a  dor . 

Him’  Ginger  Ale,  Carbonated,  1  dor . 

Welcha  Grape  Juice,  care  quart!,  1  dor . 

"  "  “  pints,  s  dor . ... 

'*  "  «  *-plsu,  3  dor . 

“  “  “  3-ouaca,  8  dor. . 

“  “  “  -gallons,  1  dor.... 

"  "  “  gallons,  6  gal . 

S  per  cant,  dlseouat  an  5  case  lots. 
Clicquot  Club  Co. : — 

Ginger  Ala,  extra  dry,  pints,  2  dor . 

Sarsaparilla,  extra  quality,  pints,  a  dor . 

—  d  Orange,  extra  qualli 
all 


.01% 

.03 

.0524 

■  05*4 
•04*4 
•05* 

•05* 


Par  dor. 

1.50 
•*7* 
•»7* 

4.50 
4-75 

6.00 

8.00 

7.50 


Blooi 

Birch  Beer.'axtra  qui 


Lemoa  Soda,  extra  quality-,  a  dor . 

Root  Baer,  extra  quality,  pints,  s  dor... 


Per  case 
2.10 

...  s.io 

luallty,  pints,  s  dor...  s.io 

llty,  pints,  2  dot .  s.io 

2.10 
a  .10 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  54  gross .  2.50 

Bon  Ami,  10-cent  sire . . . 54  gross  1.50 

Electro  Silicon,  z  dor . per  dor.  .72 

Putr  Liquid,  large,  3  dor . per  gross,  16. jo 

Puts  Liquid,  large,  3  dor . per  dor.  1 . 45 

Puts  Liquid,  small . per  gross,  7.00 

Putr  Liquid,  small . per  dor.  .60 

Putr  Paste,  large . per  dor.  .55 

Solarine  White  Liquid  Metal  Poliak— 

No.  0,  sixth-pint  can . . . per  gross  9 .00 

No.  1,  half-pint  cans .  •>  18.00 

No  s,  pint  cans . „ .  “  32.00 

No.  3,  quart  cans . per  dor.  4.50 

No.  4,  hall-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  "  13.50 
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Solarina  Bar  Polish— 

No.  13,  i-lb.  pasteboard  boxes,  3  dor.  In 
case,  50  lbs . per  gross  18. 


Leas 


SOAP— Laundry,  Ban. 

Acme . . . . . 100 

Acorn . . . 120 

Ark. .  o ea eeeeoe  see e ee aeeeeeeee eeeaes  seeee e see  oeeeea  100 

American. . . . 7* 

Bee . 100 

Best,  Babbitt . . . — . . . 100 

Babbitt's  New  York  City .  60 

Benzlne-ated . . . . 

Big  Master .  70 

Brown .  60 

Borax,  Dreydoppel . „ . . .  40 

“  Pearl,  Young  &  Co . „. .  40 

“  Day  &  Frick,  Novelty . .  40 

"  Handsome .  69 

“  Eavanson,  large . ... . 100 

«*  “  small 

“  Klrkman's . 100 

“  Red  Seal . 100 

"  Swift’s . ZOO 

Circus . zoo 

Cotton  OH . zoo 

Coal  OU  Johaay . zoo 

Cygnet . zoo 

Dobbins'  Electric . zoo 

D«.w«y . zoo 

Fairy . zoo 

Fels-Naptha. . zoo 

Five-case  lot*  freight  prepaid.. . zoo 

Gorman  Family . . . 

Good  Morning . zoe 

Glycerine  Tar . zoo 

Gloss . zoo 

Grand  Pa’s .  50 

(| 

. we . ZOO 

Ivory . zoo 

“  . - . zoo 

Lenox . 100 

Life  Buoy .  50 

“  zoo 

Lautz’s  Naphtha . zoo 

Magic  Cleaner . 100 

Marseilles,  laundry  sire . zoo 

'•  5-cent  size . zoo 

"  toilet  sire . zoo 

Htyer  s .....................  zoo 

Miller's  Naptha . JlI.””ioo 

Naphtha,  Swift’s . zoo 

Naptha,  P.  &  G., . zoo 

Octagon . ,00 

Old  Mill . zoo 

Ozone . zoo 


5  bxs. 
3.50 
*•45 

r. 85 

a.  80 
3.90 

3- 43 
■-95 
4.zo 

s. 90 
a. 40 
a.  60 
2.80 

2.80 
j.ze 

4- 75 
3-75 
3-8« 
3*5 
4.00 
3-5° 

5.80 
3-57* 
4.00 

4X5 
*.15 
4.00 
4.00 

3-95 
00  4.30 

°*  3-*5 
3-  75 
3.50 

3  l5 

3.80 
7.00 
4.00 
3*  *5 
2.00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 
1 .90 
3-75 
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Olelae,  Conway's . . . 

flntrtm  _ _  . 

"  Eavunsim's.  . 

“  Kirk's . . I  .  " 

“  Philadelphia,  60  blOCkf  ..mara 

“  “  7s  blocks . 

'  Pennsylvania . . . . 

“  Procter  *  Gambia. _ 

“  Young  s  Best . . . . 

Pride,  Swift’s.. . . . . . . 

Polo . . . . 

Quaker  City,  boxes . 

“  tuba . . . . 

Sunlight,  oval . . . . . . 

,r  twin  bars . — . 

Saata  CUu#.. . — . . . .  . 

Saratoga . . . „. . 

Star . . . 

Sunny  Monday . . 

White  Cloud . . 

Wool  Soap,  large . . . 

Wool  Seap,  small . 


6e 

60 

60 

6c 


...  60 
...  60 

..  60 
..zoe 
..ISO 
..zeo 
..150 
..zoo 
..zoo 
..100 
..ISO 

..zoo 

..zoo 

..zeo 

..zoo 


*•45 

*•55 

••35 

*17* 

s.6o 

a. 60 

x.70 

3*°° 

2.80 

3- 75 
*•45 
s.90 

4- 57* 
3*5 
3-95 
3.10 
*45 
3. *5 
4.00 
3-  *5 
<•75 
4.00 


..grass 

...dot. 


T01L8T  80AP8. 

Buttermilk  Cosmo . 

Buttermilk  Cosmo . 

Buttermilk,  Swift’s.... . . . gross 

Castile,  Imported,  Conti . . . lb. 

Castile,  Conti,  original  boxes..,. 

Cutaneous,  Dr.  Ranb’s.. . 

Elderflower,  large  cake . 

Fleur-de-lis . . . 

Fleur-de-lis . 

Hearts  and  Flowers . 

Maxine  Elliot . 

Oatmeal,  3  cakes  In  box . 

Olive  Oil  Castile,  white,  green 

54-lb-  bars  to  box . . . . . . 

Turkish  Bath . 

Sweetheart,  50  cakes . 

Witch  Hazel,  3  cakes,  *  grass.. 

Witch  Hazel,  Swift’s . 


.lb. 

. doz. 

. gross 

. gross 

. . doz. 

. gross 

. gross 

. gross 

or  mottled^  9 

. . dos. 

. box 

. gross 

. gross 


*■75 

.6# 

4-05 

•13* 

•11* 

.70 

4-40 

4*5* 

-45 

10.25 


SCOURING  SOAP. 


Brooka'  Crystal,  100  barf . . .  3.3. 

Philadelphia  Standard,  60  ban . 60 

Sapolio,  36  ban .  2.25 

“  Hand,  36  ban . . . 2.25 

Wrigley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  ban. .  a. 35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

"  7*  “  .  2.70 

“  100  “  .  2  65 


Soapme,  No.  7,  zee  packs .  e. 37* 

Soaplne,  No.  12,  100  packs .  3.00 

Soapine,  No.  17,  36  packs .  2.4254 

baQDitl's  1776  rowcLer,  100  6-01. . .  2.30 

Flnela,  zoe  packages .  }  .a. 

Gold  Duet,  Falrbank’s,  zoo  xs-os.  packages  ...  4.00 
**  24  4-lb.  **  4.50 

Naptha  Borax,  zoo  packages,  large . .  4.7J 

zoo  5-cent  package* . . . 

Klrkollna,  whdta,  24  4-lb.  pecks . .  3. 57)4 

Kirkoline,  Whlt«,  zoo  5-ceut  packages .  3.50 

Young's  Pearl  Borax,  60  x-Ib.  packages.. »,«c 

Snow  Bey  Washing  Powder,  24  4a — _ _  4  00 

-  „  „  PJ- . . 4  ~ 

Nine  O'clock  Tea,  zoo  package*  ....^_...777  3.15 

- ■« 

Swift  s  Washing  Powder,  zee  n..„ .  3.8s 

Swift’s  Washing  Powder,  24  42 .  3.85 

Pennywash,  1  gross  and  144-1  cent  cakes  free.,  xo.25 

Powerine.  100  packages .  3.75 

Old  Dutch  Cleanser,  48  packages .  3.25 


SPECIALTIES. 

Anker's  BoulUlon  Capsules . . . . 


l.oo 


PURE  GROUND  SPICE8. 

t  B6ls.  Boxs. 

&ack,  High  Grade . 14  .15 

Black,  Low  Grade . 10  ,zz 

White,  High  Grade . . . 28 

White,  Low  Grade .  . . ,g 

.si 

.16 


•3 

•*4 


•*3 

■17 


8.10 

Red,  Low  Grade.... 

a.  65 

Cinnamon — 

High  Grade . 

. si 

09 

•  4* 
x*75 

Low  Grade . 

Clove* — 

. 

. x3 

3*5 

4-«>5 

Low  Grade . 

Allspice — 

High  Grade . 

Ginger — 

High  Grade . 

. 

. 16 

. x«* 

I.  *4 

Low  Grade . 

Mace — 

Z.80 

High  Grade . 

Cans. 

■  *7 
•*3 
•3° 
.20 

M 


*5 

.it 


*5 

•19 


•1**  14* 

.»** 
■  *3 


.26* 

.11 


.30 


•15 

•IS 


Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade  „ . 19 

Yellow,  Low  Grade . 14 

Brown,  High  Grade . 14 

McCormick  &  Co.,  Bee  Brand — 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . 54  lb. 

*  lb. 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb. 

*ib. 


•77 


.22 

•17 

Per  doz. 


•75 


•4» 

•75 


inis  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA,  I >  A  . -- 


!"•  liiqjji; 

jpBMppBE 

J  I  rA'tirim1'1:'  f: 

PrufilUf  |i| 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 

Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


“Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  iu  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co . 

IS  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 
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Colbuxn’i  Philadelphia  Mustard,  D.  S.  F.  S— 
e  c^Qt  tttt|  t  |M  4  dox dox,  *  4S 
Dima  fixe,  x  and  4  dox  ■  #•••••#•••••••••••  •  ®5 

V  lb:  net,  tins,  a  and  4  dox, . — .  “  100 

34  “  x  dox . — .  1  >9° 

1  ••  x  dox . .  "  3-70 

C  lb.  cans,  fall  weight . ......per  lb.  .13 

10  *<  “  . - .  “  .*« 

Colman’s  Mustard,  D. S.  F. 

i-lb.  1 1  ns..  . . . . .par  ^do  1 .  5.40 

tf4b.  tins ...................... ...... ...  n.70 

tf.]b.  tina— ....... . .  hh*.  . .  r .  45 

34-lb.  tins- . - . —  “  -9° 

rS-lb.  kegs... . . . .  -43 


MUSTARD — Prepared.  Far  itox. 

Campbell’s,  jar,  a  dox . *734 

Golden's,  No.  6,  with  spoon,  s  dox..— . 95 

Gulden's,  No.  so,  with  spoon,  s  dox . 88 

Beer  Mug,  fancy,  large  sire,  x  dox . 65 

Lemonade  Glass,  tall,  s  dox . 7* 

Horseradish  and  Mustard,  t  ox.,  with  spoon, 

a  dox . 9° 

Milk  Jar,  glass  top,  s  dox . . . *5 

Water  Tumblers,  glass,  ro  ox.,  4  dox . 37)4 


WHOLE  SPICES.  Far  lb. 

Pepper,  Black. «•••••—••••»••*•••»  ...  *®8 

Allspice . . . - . 

Cloves . . »*34 

Mace  eeeaeeeeeeeeseeeeeee  ssesseessessssesss see eeeoeoeot eeeeee  *4® 

Nutmegs,  large . . . . 

fl  M  e  dium .*4 

Cinnamon  Bark,  China . - . . 

"  Canton. . rx 

••  Java  Thin  Quills,  5-lb.  rolls-  .30 

“  Saigon. . . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . n 


CORN  8TARCH. 

Davis,  4S  j-ceat  packages . - . per  oase  r  .go 

Davis,  36  lo-cent  packages . per  case  a. 70 

Duryea’s,  40-lb.,  r-lb.  packages . 06% 

Niagara,  40-lb.,  i-lb.  “  — . . . .  .04% 

Cream,  48-lb.,  x-lb.  “  .  3-45 

Klngsford’s.  40-lb.,  i-lb,  "  — . 06% 

Murdoch’s  Oswego — 

t  lb.  packages,  40  lb.  boxes . 075^ 

1  lb.  packages,  xo  lb.  boxes . - . 0754 

Bbls,  about  aoo  lbs . . . 


LAUNDRY  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . 

“  Patent  Gloss,  crates,  is  6-lb,  wd.  bxs. 

“  Linen  Gloss,  3-lb.  cartons . 

Klngsford’s,  Pure,  3-lb.  cartons . 

“  Pure  Gloss,  lb.  packages . 

“  Silver  Gloss,  is  6-lb.  wd.  Dxs..— 

Duryea’s,  Superior,  3-lb.  cartons . 

“  Satin  Gloss,  lb.  packages . . 

“  Superior  B,  bulk . 

“  Satin  Gloss,  crates,  is  4-lb.  wood 
boxes . 


Niagara,  laundry,  50-lb.  bulk.... 
“  1  lb.  packages,  48  lbs., 

“  3-lb.  cartons,  48  lbs-... 

6-lb.  boxes.... 


Celluloid,  64  10- cent  packages  -. 

“  64  5 -cent 

Elastic,  64  10-cent  packages. 

“  64  5-cent  “  . .......... 

Dreydoppel’x  Mourning  Starch  for  black 

goods,  36  packages . per  package 

Starch  Polish,  so  cakes . per  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  is 

boxes  In  crate . 

Velvet  Gloss,  about  soo  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs . 


.03# 
.05  ft 

•  04  % 
■o6$ 

•  °6* 
.<>7*4 
.c6tf 
•0754 
.03% 

.07*4 

.03*4 

•04*4 

04*4 

.05% 

4- 30 
s.ao 

5- oe 
s.50 

.08 

.50 

•07*4 

•o»54 

•0734 

•o6*4 

3-»5 


F.  F.  Dailey  Co. — 

2-in  r,  smaller  size . 

a-in-i ,  large  size . 


-per  doz. 


•75 

r-75 


Cleveland,  extra  fine  cotton  twine- . per  lb. 

Orange  Brand,  fine  cotton  twine . .  ” 

Texas  Medium,  cotton  twine .  " 

Cotton  Candle  Wick . . .  * 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx. 

Fine  Hemp  Twine,  8  balls  to  lb..  In  5-  ^ 

Coarse  Hemp  Twine,  8  balls  to  lb.,  la 

5-lb,  buimhes . - . 

Best  Jute  Rope,  16  yds.  to  lb . 

Best  Jute  Plow  Line,  8  yds.  to  A.. . 

nte  Clotheslines,  ye  ft.  to  hank - per; dox 

ute  Clotheslines,  108  ft  to  hank . 


STOVE  POLISH.  per  gro 

Enameline  Paste,  small,  34  gross .  4-°o 

Enameline  Paste,  large,  34  gross .  7-°° 

Enameline,  Liquid,  large,  34  gross .  6.65 

Enameline,  Liquid,  small,  34  gross .  4.90 

Electlc  Paste,  J4  gross  boxes .  4-*° 

Magic  Paste,  34  gross  boxes .  4-75 

Parlor  Pride,  large  size . per  doz.  .8736 

“  “  - . per  gross  10.  *5 

“  small  size . per  doz.  .70 

CUmax  Enamel  34  gro . per  gross  9-  40 

Black  Jack,  34  gross,  per  gross .  6.60 

Rising  Sun . per  gro.  5-75 

Sun  Paste,  5-cent  size . -  “  4-5° 

“  10-cent  size . .  “  7-*o 

X-Ray  Stove  Polish — 

5-cent  size.  No.  5,  per  box  of  34  gross . .  i.sg 

Per  box  of  34  gross . - . . . -  *  ■  So 

14  dozen  to  gross .  5  °° 

10-cent  size,  No.  10,  per  box  of  34  gross .  s.a5 

Per  box  of  34  groes.— ........  4*5® 

Per  gross. .  0-oo 


SUNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . perpkge.  .04*4 

Excelsior,  14  packs- .  “  05W 

McAllister,  36  packs .  “  °5*4 

Rosenstelns,  ilb.  pkgs.,  a  doz . per  lb.  .0534 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dox....per  dez.  .35 

Red,  quarts,  3  doz. .  “  .70 

Silver,  pints,  3  doz .  “  .35 

“  quarts.  3  doz .  “  .7° 

Bath  Brick,  25  bricks . per  box  .60 

Toothpicks,  Eureka,  100  boxes . case  1.85 

Toothpicks,  Perfection,  2  doz . per  dox.  .4a34 

Royal  Glue,  1  dox. . per  dox.  .80 

Palst's  “  1  “  .  “  .40 

Carpet  Tacks,  Wooden  Keg,  34  gross  case, 

assorted,  6,  8.  10's . per  case  .90 

Carpet  Tacks,  Sliver  Steel,  4  ox. . per  doz.  .06 

6oz .  "  .0634 

8  ox . - .  ;;  .07; 

is  oz .  “  .09; 

Matting  Tacks — 

No.  10,  steel . per  doz.  .10 

No.  11,  steel . per  doz.  ,io34 

No.  12,  steel . per  dox.  .13 

G.  B. Weiss  &  Son — 

Sole  Leather, No. x ,  .25;  No.a,  .13;  No. 3,  .si 
Cut  Sole  Leather,  cut  Into  Ups,  6  inches  high  1 . 52 

534  Inches  high .  1.48 

5  Inches  high .  1.4* 

434  Inches  high .  1 . 25 

4  Inches  high . . .  x .  18 

334  Inches  high .  1.05 

2  Inches  high . 00 

Fly  Ribbon . per  gross  4.80 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons .  2.20 

Sticktlte  Fly  Paper,  100 . per  case  3.00 

Stlcktlte  Fly  Paper,  10  cartons . per  case  2.35 

Wax,  White  and  Yellow . per  lb.  .30 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  20  yds  to  lb . pet  lb.  -i°34 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz.  .80 


lb. 


•  •5 
.20 
.it 

•o* 

i.Z 

I. ye 


8YRUP  AND  MOLAS8B8. 

N.  O.  MOLA88ES. 

Extra  Faacy,  No.  ttl,...— . . . ....—.  .42 

Extra  Fancy,  No.  6ty . . . - . 4* 

Fancy,  No.  <70- . . . . . . 

Strictly  Choice,  No.  *75 . — . . - . 3* 

Choice,  No.  6(4 . . 

Black  Strap . •- . . . 11 

B.  H.  F..  Horse  Food  Molasses.- . - . —  .13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  1  dos.  No.  3  screw- 

top  cans,  both  freight  paid. . . . — ..  .33 

Gold  Mine,  In  bbla . - .  .  3° 

Fancy,  No  . 3* 

Fancy,  No.  . .  -a® 

Choice,  Ne . — •  > 

Prime,  No.  . — 

PORTO  RICO  MOLASSES. 

Extra  Fancy  Ponca,  No.  637,  new  crop . 

West  India,  choice,  No.  *34,  compeuad . -., 

West  India,  choice,  No.  510,  compeuad . — 

Porto  Rico,  No.  668 . 


3» 

•*9 

.•5 

.15 


GLUCOSE. 

Three  SUr  A,  far  confectionery .  1.75 

Five  A,  for  confectionery .  *-*5 


HONEY. 

Domestic,  barrels . -...- . per  gal. 

Seller's,  lunch  bottles.  2  dos . per  dor. 

Selser's,  medium  bottles,  2  doz . per  dez. 

Schlmmel’x,  ie-  oz.  bottlex,  z  doz.  In  case .  1.45 

■<  6-  os.  *•  “  “ . 95 


»9 

•95 
*•  35 


REFINED  MOLASSB8  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jan 

4  doz.  In  barrel . per  doz.  .8734 

1  “  case .  “  .90 

Karo,  10  cent  sire,  2  dox . per  case  1 .90 

Karo,  25  cent  size,  1  doz . per  case  2.30 

Karo,  'o  cent  size,  34  doz .  per  case  2.30 

Lyle’s  Imported,  No.  2  cans,  2  doz. ...per  dox.  1.8234 

Globe,  No.  234  tins,  2  dox .  “  x.i*34 

Globe,  No.  5  tins,  1  doz .  “  2.20 


Losing  Your  Weights: 


? 


Greatest 
Improvement 
in  Rapid 
Weighing 


.  w  -  -  —  —  ~  —  — — —  - —  -  ~  r 7 

side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  911  Arch  St„  Philadelphia,  Pa.,  1).  S.  A. 
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Banner.  In  Jars,  compound . . . par  dos.  i  o 

White  CJorer,  In  Jars,  compound . .  11 

Purina  Pancake  Syrup.  16  pta .  "  «.»5 

4.00 
7.00 
*■.00 


Syrup,  36  pu.„ 

■4  . 


MAPLE  SYRUP. 

Golden  Tree  Maple  Syrup,  do* .  1.95 

“  medium ,  do*.  1.45 

“  small,  do* . 99^ 

Vermont  Maple  Sjrrup,  gal.  tins . ....per  gal.  1 .95 

“  “  H-g*l  tin. . per  do*.  7.75 

Helen's  Maple  Syrup,  qt.  bottle* .  11  4.00 

“  pt.  bottle* .  "  *.*• 

Towle's  Log  Cabin  “Camp"  Syrup—  Per  do*. 

Gallon  cans,  6  In  case .  »3-5® 

Half-gallon  cans,  ie  In  case . „ .  7.  *j 

Quart  cans,  si  In  case . „...  4.1*34 

Pint  cans,  94  In  case . „ .  s.jo 

Quart  bottles,  is  In  case . 4.50 

Pint  bottles,  94  in  ease . . .  9.7} 

Jacket  cans . . . per  gallon  2.00 


CRESCENT  MAPLBINE. 

Per  dos. 

*-Os...— . . 3.00 

££* . . . - . - .  5*1 

16-0* . il.oo 

P *o* ......H...... ...... 3j . 00 

Gallons... . . . sack  11.00 

OIL  OF  MAPLKINB.  Per  dos 

. . . .  *  70 

. 4.30 

4*°*  8 .  tj 

••••••  •••••••••••••••••••••••••••  ooo* #*••#### oooooo*  ******  tj.oo 

‘8-0* . . . . . . .  *7. 00 

SOI .  48.00 

dlons . each  13.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  do*. 

Lktle  Gem, parlor,  9  string . . .  s.40 

N  U,  No.  6,  split  handles .  9.45 

Leader,  No.  6,  3  string  red  handles .  s.40 

Princess,  No.  4,  fancy  handles . . .  s.75 

Parlor,  No.  3,  9  tie .  1.83 

Toy  Brooms . . . g0 

Whisks,  9  sewed . 40 

Stable,  9  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory  heavy .  a-g0 

Handy  Wall  Broom  Rack,  for  19  brooms . 90 


No.  WASHBOARDS.  Per  dos 

69,  Good  Enough,  doabU,  epelng  preieceer...  3.63 

57,  Peerlom.  double  . . .  3,73 

80,  Seed  Globe,  doable,  swing  protect** . .  3 .  jo 

tti,  Peerless,  doable,  spring  prosector . „..  4.43 

no,  Peerless,  single,  spring  protector . .  3.33 

100,  Northern  Queen,  single,  protector  . .  3.20 

101,  Tidal  Ware,  singl*  protector . .  1.73 

118.  Good  Enough,  single,  protector... .  3.15 

175,  Glass . ....  3. jo 

Murdock .  i.75 

Celery  City.... . . . . .  3 , 00 

ia6,  Single  Ruby .  *.6e 

1*8,  Anchor,  single  head. . *.*3 

130,  Little  Gem,  pail  board .  2.33 


BUCUTS.  Per  dos. 

O.  Q.,  s  electric  hoops .  1.73 

O.  G.,  3  electric  hoops  . . . .  1 . 9s 

Clear,  s  hoop . — . . . . .  1.(3 

Clear,  3  hoop  1.7J 

Electric  Cedar,  s  hoop  . . . . s .  40 

Electric  Cedar,  3  hoop...... . s.te 

Pine,  3  galvanised  hoop* . .  ..  .  t  .00 

Galvanised,  is  quart . . — . . .  s.ce 

Galvanised,  14  quart . . . . .  * .  93 


Per  M 

1. 15 

«  3S 
1  05 

*  »S 


No.  BUTTER  DISHES 

t,  Solid  oval . . . . . . 

1,  Solid  oval . 

3,  Solid  oval . . . . . . 

5,  Solid  oval . . . . . 

1,  Wire  ends . . . .— . . 

*,  Wlr#  ends . . 

3,  Wire  ends... . . 

,  Wire  ends . . 

icnlc  Plates,  8  Inch . . .  . . 

Picnic  Plates,  9  Inch .  *.33 

Crates  contain  s|o  sack. 


•  ess ******  ess  ****** 


1.30 

2  50 
1  90 

s.io 


CLOTHES  PINS. 


3  (TOM., 


Per  bos. 

..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  to  sets  fillers . 


*  .0* 
*•35 


BRUSHES. 

No.  SCRUB  BRUSHRS. 

>■,  Whit*  Cora ■* _ 

*3,  Medium  s 
*7,  Lntw*^..., 

13,  Maim*,  x 

00,  White _ 

Handy  Ho 


No.  STOVE  ERUBOES.  Per  dot 

*°-  5*“**  brt*t**>  •*rr«d  end,  wood  hotiHs .  9* 

21,  X,  crescent  shape .  i.n 

1 ,  strap  handle,  grey  fibre .  j  ]  30 

s,  strap  handle,  grey  fibre .  1.65 

6,  all  hair,  extra  quality .  a]7j 


SHOE  BRUSHES. 


No. 

o. 

i,M, 

3!  All  brisds  _ 

2<X,  Ail  baMs,  salts  vaino... 

18,  AIM 


Ns. 

«. «  to-, 

«>  1  !■., ; 

8,  <  la., : 
so,  Tin., 

fi,  5  In., 
8,  I  In., 

to,  7  In-, 

is,  8  In., 
6,  3  In. 

8,  6  In. 


Psr  dos. 

»  L30 
»  *-*S 

-  1.71 

<  •  >5 

*  a.  80 


WHITEWASH  BEU8H1 

WMt*  tampion. . . . 

WMt*  lampioo - - - 

Whk*  ttmplco... . . 

Pnmiiy,  extra  heavy. . . . 

Family,  extra  henry... . _ 

Family,  extra  heavy— 

Famfly,  extra  heavy - 

A,  hair  hrisda... . . 

A,  halt  bristle. . . . . 

A.,  hair  bristle. . . 

A.,  htif  hfkris, 

•  I  . . . 

Ideal,  all  bristle,  3  row— . . 

Idoal,  all  brimU,  j  raw.. . 


Pardo*. 

..  .40 

..  .48 

.35 

.  .80 

»  -9* 

.  1 . 10 

.  I.9J 
.  1.40 
.  1.63 
.  s.oo 

•  *.35 

.  z .  90 

.  a. *5 


No.  DUST  BRUSHES. 

7X,  Fibre,  wire  drawn . . . 

si,  All  hair,  wlr*  draws . . . 

*8,  White,  wire  drawn . 

1,  7  In.,  Ail  hair,  flat  end . 

as,  7  In.,  Mixed,  round  end . . 

11X,  7  In.,  All  hair,  round  end. . 


Psr  das. 

-  '9° 

.  a. 93 
.  9.90 
.  9 .03 

.  s.te 
.  *.93 


—64 — 

TOBACCOS — PLUG. 


Battle  Ax . . 

Deer  SUa . . . 

Gold  Rope. . 

JoBy  Ter  . . . ...... ....... ........ 

Newsboy  ....... ... 

Old  Honesty.— . 

Piper  Heldeicfc . . 

Speer  Head . . . 

Standard  Navy . . . 

Toddy . . . — . 

Vince . . . . . 

Tawn  Tak . 


Per  lb. 

•  37 
•37 

•  58 

37 

39 

•43 


SMOKING  TOBACCO. 

Briar  Pipe. .......... 

Dnhe's  Mixture. 


Green  Turtle . 

O.  ft  A.  Navy,  iH  os— 
Hones 
Polar] 


Par  lb 
3* 


Wild 


TBA8T  CAKES. 


Compi 

Magic,  1%  do*. 

Yeast  Foam,  1  3<doi.. 


. per  dos. 

.....per  box, 
..—.par  box 


.18 

58 

58 


9>^>4'  ^4  ^4  ^x0xn  d>^xn  dxxx^  rx8>4 


A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  unclean  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 

SHINN  4.  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 


Want  a  $10  Morris  Chair 
for  Nothing? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Indefienc/ent  (Scrap)  Tobaccos 
"Blue  Hen,”  "High  Card  "  "Rex"  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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DOLLARS  IN  RETAILERS’  POCKETS 

Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 
TO  RETAIL  DEALERS 

as  an  inducement  to  push  the  sales  of  their  goods  to  consumers.  These  certificates  are  given  at  no  increase 
in  the  selling  prices,  or  cheapening  of  quality  in  their  products,  but  are  intended  solely  as  a  compensation  for 
your  assistance,  and  are  exchangeable  through  us  for  valuable  and  useful  merchandise,  of  which  the  following 

ist  represents  a  few  of  the 

1000  ARTICLES  TO  CHOOSE  FROM 

Silverware  Typewriters 


Pianos  Harness  Buggies 

Coffee  Mills  Safes  Leather  Goods  Strong  Boxes  Wagons 

DeskB  Tools  China  ware  Jewelry  Furniture 

Rubber  Goods  Watches  Cut  Glass  Toilet  Articles  Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way 

Write  To-day  for  List  of  Goods  and  Manufacturers 

Manufacturers'  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 


ASK  YOUR  WIFE 

if  she  wouldn’t  like  to  have  several 

SILVER  BUTTER  SPREADERS 


for  the  table.  She  knows  that  modern  table  etiquette 
makes  them  a  necessity.  We  are  giving  fine  ones 
to  you  with  our  Extract  of  Beef 

ABSOLUTELY  FREE 

NO  ADVERTISING 

ON  THEM 


us 


These  are 
no  cheap  pre¬ 
mium  goods  but 
the  latest  quality  and 
design  ;  made  especially  for 
by  the  celebrated  Win. 
Rogers  Mfg.  Co.  Your  jeweler  gets 
$3  for  half  a  dozen  like  them !  You 
can  use  them,  sell  them  or  give  them  away. 
Their  elegance  will  appeal  to  the  most  refined 
taste.  We  will  advertise  this  premium  to  your 
customers  also — offering  a  spreader  for  ioc.  ar 
from  a  jar  of  our  Beef  Extract.  Write  for  particulars 
and  handsome  lithographed  hauger,  11x14,  and  prepare 
to  get  the  benefit  of  this  big  offer,  because  it  is  positive  tc 


make  hundreds  of  sales  for  you. 


O/f’ 


x\°  0V 


ARMOUR  &,  COMPANY 


J-' 


r  <- 


■  f  o' 
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The  firms  advertising  on  this  page  are  all  well  known ;  their  prodnots  are  the 
. _ best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 

Handsome  Presents  Go  With  It  m 

.  PEANUT  BUTTER  is  the  kind  that  brings  it — 

Universal  Coupons,  which  you  can  exchange  for  almost  anything  you 
want.  In  addition  to  this  it  is  the  most  carefully  prepared  product  of  its 
kind  ever  made.  The  man  and  the  monkey  are  both  animals,  but  there  is 
a  mighty  difference  between  them.  There  is  just  as  much  difference 
between  Royal  and  ordinary  peanut  butter.  Your  customers  will  tell  you 
so  if  you  get  them  to  try  Royal  Peanut  Butter. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


Who  Thinks 
For  You? 

You  do  it  yourself,  don’t  you?  Did  you  wait 
for  others  to  select  your  store  and  your  stock, 
and  tell  you  how  to  run  your  business  ? 

If  our  advertising  sent  people  to  demand  that 
you  sell  our  Macaroni,  Spaghetti,  Noodles  and 
Pastels  would  you  feel  pleasant  ? 

But,  think  this  over.  You  can  depend  on  our 
goods  and  know  their  fine  quality  will  increase 
your  trade. 

You  can  make  a  good  profit  on  them  and  every 
case  brings  you  Universal  Coupons  which  are 
good  as  cash  in  buying  almost  anything  you  want. 

We  work  with  you,  not  against  you.  Will  you 
push  our  goods  ? 


We’Ye  Taken  Yon  into  Partnership 
on  These  Goods 


r 


•V- 


(  WHUlESnOBABlj'TKE  nSSTMTEEianW  IUrKBKlBET: 

'■  I  PMSTED  BTAWISCBS  nt*T  rEESVB  (170fEnj||Tlca : 

I  ©PRIVATE  i 
if  ESTATE!., 

COFFEE 


f 


i:  i  FA£AJCHOIS&CO,-mnjlTONHms'  i 

y  1  . .  ^ 5 


Vienna  Baking 
Company 

Philadelphia,  Pen na. 


Of  the  many  thousands  of  storekeepers  who  have  made 
Private  Estate  their  leading  coffee  for  years  we  have  yet  to 
lose  one.  Everything  that  makes  it  worth  while  for  a  dealer 
to  stick  to  Private  Estate  is  packed  with  it,  and  none  of  the 
many  reasons  which  would  be  sufficient  to  cause  him  to 
change  are. 

_  We  divide  our  profits  with  dealers  by  putting  our  adver- 
tising  appropriation  into  Universal  Coupons  to  enable  them  to 
get  anything  they  need  in  their  stores  or  homes  without 
paying  for  it. 

F.  A.  CAUCHOIS  &  CO. 

THE  FULTON  MILLS  33-34  Fulton  Street,  New  York 


Philadelphia  Branch,  139  S.  Front  Street 


“One  Ounce  of  Prevention 
Is  Worth  a  Pound  of  Cure” 

If  you  will  tell  your  customers  to  use  the  product  pictured  here,  on  tbeir 
floors  it  will  make  them  look  like  new  and  it  will  preserve  tbem.  A  floor  treated 
with  rioore  s  Wax  will  last  twice  as  long  as  one  tbat  isn’t.  Your  customers 
are  getting  this  wax  from  paint  stores.  You  might  as  well  have  this  money. 
Besides  the  big  profit,  every  case  contains  Universal  Coupons  for  you  and 
your  customers. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 


tLBMNlNG 


^  Unless  all  signs  fail  we  are  going  to  have  very  large 
crops  of  all  fruits  this  year. 

^  That  means  lots  of  preserving  and  a  big  demand  for 
sugar. 

^  As  a  rule  grocers  don’t  look  forward  with  much  in¬ 
terest  to  a  “big  demand  for  sugar,”  because  it  means 
increased  work  at  no  profit. 

Tf  What  shall  it  profit  a  man  if  he  sells  a  hundred  bar¬ 
rels  of  sugar  and  gets  back  only  what  he  paid  for  it  ? 

H  Sell  Franklin  Carton  Sugar  instead  of  bulk  sugar 
and  your  views  will  change,  for  there  is  no  work  re¬ 
quired  in  selling  Franklin  Carton  Sugar.  You  don’t 
even  need  to  wrap  it.  And  there  is  a  good  profit,  and 
what  there  is  you  can’t  waste  through  the  overweight — 
“good  measure”— that  always  goes  with  sugar  iu  bulk. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA,  PENNSYLVANIA 


grocery  world 


“A  Money  Maker” 

The  Pure  Food  Beef  Company  of 
Philadelphia  is  “A  Money  Maker” 
and  offers  to  you  an  interesting  in¬ 
vestment.  They  now  have  eight 
meat  stores,  located  at 

2112  Ridge  Avenue, 

2431  Ridge  Avenue, 

4205  Haverford  Avenue, 

350S  Haverford  Avenue, 

2022  Montgomery  Avenue, 

726  North  44th  Street, 

12  North  52nd  Street, 

2416  Brown  Street, 

on  a  money-making  basis,  and 
more  will  be  opened  as  soon  as 
suitable  sites  are  secured.  You 
can  buy  a  limited  amount  of  their 

Capital  Stock  at 

One  Dollar  per  Share 

The  Company  is  controlled  by 
practical  meat  men,  who  are  well 
and  favorably  known,  and  it  is  a 
reasonable  assurance  that  in  a 
short  time  they  will  be  able  to  pay 
you  dividends  that  you  cannot  get 
any  other  safe  investment. 


in 


They  invite  the  fullest  investiga¬ 
tion,  and  will  send  particulars  on 
request. 

Pure  Food  Beef  Co. 

2112  Ridge  Avenue,  Philadelphia 

A.  L.  HANWAY,  Pres. 


for  $4.00 

To  introduce  our  Dup¬ 
licate  Salesbooks  we 
will  send  you  complete 

5000  Original  Bills 
5000  Duplicate  Copies 

(Your  business  card  printed 
on  each  sheet) 

150  Sheets  of  Carbon 
Paper 

2  Patent  Leather  Covers 
Price,  Complete,  $4.00 
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CRlGINA 

CARBON 

©UPUCATf 


We  do  this  to  have  you 
give  them  a  trial.  We 
know  if  you  once  use  our 
duplicate  system  you  will 
always  use  it,  as  it  will 
pay  for  itself  in  forgotten 
charges  alone — save  one- 
half  your  time  in  book¬ 
keeping — cut  out  errors. 

Two  bills  at  one  writing 
— they  must  correspond — 
the  customer  gets  one — 
you  have  the  other. 

For  samples  and  prices 
in  large  quantities,  write 

E.  C.  Fell  Mfg.  Co. 

1112=14  Sansom  Street 
Philadelphia 


Note  : — In  sending  in 
orders  kindly  send  copy  of 
printing  desired.  W e  can 
fill  orders  in  ten  days. 


The  Value  of 
Magazine  Advertising 

Many  a  person  persuaded  by 
magazine  advertising  to  try 
SWIFT’S  PREMIUM  HAM 
doesn’t  do  it  simply  because  she 
doesn’t  know  where  to  buy  it. 

It  would  pay  you  to  keep  a  sign 
in  your  window  all  the  time — 
“We  Keep  SWIFT’S  PREMIUM 
HAMS.” 

Your  sign  will  surely  strike 
somebody  just  after  she  saw  our 
magazine  advertisement,  and  a  sale 
is  just  as  sure  as  fate. 

Not  one  sale,  but  many,  for 
PREMIUM  HAM  is  just  as  fine 
one  time  as  another. 

Swift  &  Company,  U.  S.  A. 


GROCERY  WORLD 


<?> 


We  Don't  Attempt 
to  Run  Y OUR  Business 


<|f  Instead  of  telling  your  customers  what  they 
shall  pay  for  Mother’s  Oats,  we  tell  you  to  make 
the  price.  If  you  make  it  12  cents  you  know  that 
you  are  giving  your  trade  the  best  twelve  cents’ 
worth  of  oats  it  is  possible  for  them  to  buy,  you 
make  the  extra  profit,  and  to  make  it  worth  your 

while  to  recommend  Mother’s  Oats  you  get  y2  cent 

\ 

net  profit  on  all  coupons  you  redeem. 


<]f  If  you  build  up  a  trade  on  Mother’s  Oats  you 
are  building  up  a  trade  for  yourself,  for  you  can’t 
hold  trade  as  effectively  any  other  way  as  to  sell 
the  best  brand. 


GET  SOME’ 


The  Great  Western  Cereal  Co. 

1a.  CHICAGO,  ILL. 

1— _ 


Beans  and  Business 


the  best  of  both  go  together !  Van  CampJs  Pork  and  Beans 
are  the  cleanest,  richest  flavored,  most  satisfactory  beans  you 
can  sell,  and  that’s  why  you  can  sell  more  of  them  than  any 
other.  J 


Anybody  who.  likes  beans  likes  VAN  CAMP’S:  lots  of 
people  never  think  of  any  others  because  our  constant  ex¬ 
tensive  advertising  makes  them  think  of  ours,  and  want 
them. 


(Jf  You  can  get  the  business  if  you  can  get  the  beans _ VAN 

CAMP’S  Pork  and  Beans  with  tomato  sauce — the  finest  ever! 


THE  VAN  CAMP  PACKING  CO. 


INDIANAPOLIS,  INDIANA 


You  Can  Have  the  Best 
Corn  Flake 
Business  in  Town 


-tfi  * 


Grocers  find  Corn  Flakes  becoming  as  staple  and  important  as  teas  and  coffees.  Such  business  is  worth 
having  and  the  way  to  get  it  right  is  by  selling 


TllalfaPita 


They  are  the  most  crisp  and  tasty  corn  flake  on  the  market  and  the  biggest  boxful  for  a  dime.  They 
make  the  best  selling  proposition  for  you  because  the  best  value  for  your  customers. 

UNIVERSAL  COUPONS  IN  EVERY  CASE 


Malta  Vita  Pure  Food  Company,  Battle  Creek,  Mich. 
E.  C.  HARDING  &  CO.,  Philadelphia  Representatives 


; 
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GROCERY  WORLD 


Plan  to  Pash  Brazil  Coffee  is  Begun 

Will  be  First  Tried  in  England,  and  a  Company  to  Exploit  It 
has  been  Formed.  Will  Advertise  Several  Standard  Grades, 
Green  and  Roasted,  Under  Trademark  to  be  Owned  by 
Government.  Sale  Price  to  be  Low  in  Order  to  Interest 
Working  Classes. 


In  a  recent  issue  the  “Grocery 
World”  reported  in  detail  the  pro¬ 
ject  of  the  coffee  growers  of  the 
State  of  Sao  Paulo,  Brazil,  to  in¬ 
crease  the  sale  of  Brazil  coffee  by 
advertising  through  the  United 
States  and  other  countries,  and 
by  extensive  propaganda  of  other 
kinds.  That  the  plan  was  not 
mere  talk  is  indicated  by  some  in¬ 
formation  obtained  during  the 
week. 

As  stated,  the  coffee  growers  in¬ 
tend  to  carry  their  campaign  into 
practically  all  the  leading  coffee 
drinking  countries  of  the  world. 
The  beginning  will  be  made  in 
England ;  in  fact  it  has  already 
been  made  there,  and  since  the 
plans  adopted  are  expected  to  be 
carried  out  everywhere,  a  brief  de¬ 
scription  of  them  will  be  interest¬ 
ing. 

A  contract  has  already  been 


signed  between  the  Government 
of  the  State  of  Sao  Paulo  and  two 
London  firms  whereby  the  latter 
are  to  undertake  a  propaganda 
for  the  use  of  Sao  Paulo  coffee  in 
the  United  Kingdom  covering  five 
years  and  the  Government  of  the 
State  is  to  pay  the  firms  for  that 
purpose  a  subsidy  covering  five 
years,  amounting  in  all  to  $250,- 
000,  and  to  grant  to  them  certain 
privileges  of  trade  value  which 
practically  increases  this  subsidy. 
By  the  terms  of  the  contract  the 
two  firms  undertake  to  form  a 
company  in  England  with  a  capi¬ 
tal  of  £52,500  ($255,491),  covering 
50,000  preference  shares  of  fi 
each  and  50,000  ordinary  shares  of 
1  shilling  each;  5,000  preference 
shares  are  to  be  sold  to  Sao  Paulo 
planters  and  the  rest  divided  be¬ 
tween  the  two  firms,  such  shares 
to  have  preference  in  dividends  up 


to  7  per  cent,  per  annum  and  in 
the  capital. 

This  company  is  to  push  Sao 
Paulo  coffee  in  Great  Britain,  and 
after  two  years  the  campaign  may 
be  extended  to  all  British  colonies 
and  Egypt.  It  is  to  place  on  the 
market  two  grades  of  Brazilian 
coffee,  one  a  well-roasted  grade 
of  American  types  3,  4  and  5  more 
or  less,  and  the  other  types  7  and 
8  more  or  less.  The  coffee  is  to  be 
sold  to  the  public  at  the  lowest 
possible  rate  so  as  to  interest  the 
working  classes.  The  sale  price 
shall  be  fixed  by  the  company. 
The  goods  are  to  be  sold  under 
trade-marks  which  are  to  be  con¬ 
trolled  by  the  Government,  which 
also  will  control  the  quality  of  the 
coffee  sold.  The  trade-marks  are 
to  be  the  property  of  the  Govern¬ 
ment  until  the  end  of  the  five 
years,  after  which  they  will  be¬ 
long  to  the  selling  company, 
which  will  at  that  time  assume  re¬ 
sponsibility  for  the  quality  of  the 
goods  sold.  The  coffee  shall  be 
sold  either  green  or  roasted  and 
the  packages  shall  bear  the  stamp 
of  the  Government,  and  the  com¬ 
pany  shall  have  the  right  during 
the  continuance  of  the  contract  to 


style  itself  the  “Official  Agent  of 
the  State  of  Sao  Paulo.” 

Coffee  men  who  know  how  the 
enormous  overproduction  of  Rio 
and  Santos  coffee  has  reduced  ,1 
prices  and  destroyed  the  profit  in  - 
the  business  at  first  thought  that  . 
the  industry’s  only  salvation  laid 
in  reducing  production,  and  vari¬ 
ous  plans  to  produce  that  result 
were  vainly  tried.  These  authori-j 
ties  now  seem  to  have  changed 
their  views.'  They  now  think  that 
the  way  to  lift  the  industry  from 
its  slough  of  despond  is  to  open 
up  new  channels  of  consumption 
by  advertising  it  and  pushing  it 
as  indicated  above. 

Many  persons  familiar  with 
what  has  been  accomplished  in 
the  L  nited  States  by  advertisers 
handling  substitutes  for  coffee  be¬ 
lieve  that  an  active  advertising 
campaign  in  the  United  States 
would  solve  many  of  the  present 
troubles.  1  he  Sao  Paulo  Govern¬ 
ment  has  believed  that  with 
proper  advertising  and  presenta¬ 
tion  of  their  product  the  people  of 
Great  Britain  as  a  mass  will  use 
as  much  coffee  as  the  people  of 
the  L  nited  States.  The  contract 
signed  is  based  upon  their  belief. 


More  Blows  for  “Business  Men’s  Asso¬ 
ciation  of  Pennsylvania” 

State  Secretary  Circulates  Portion  of  Vigorous  Article  from 
“  Raftsman’s  Journal.”  Claims  that  Collection  of  Money  is 
the  Main  End.  What  Mutual  Fire  Insurance  has  Saved 
Pennsylvania  Retailers. 

Special  correspondence  of  “Grocery  World.” 


Erie,  Pa.,  June  4,  1908. 

The  “Raftsman’s  Journal”  con¬ 
tains  a  warm  blast  against  the 
workings  of  the  “Business  Men’s 
Association  of  Pennsylvania,” 
whose  sole  object  is  the  repeal  of 
the  mercantile  tax  law  of  the 
State.  A  part  of  the  article  is  as 
follows : — 

The  whole  object  and  purpose  of 
this  organization  is  the  collection  of 
$1  from  every  man  who  pays  a  mer¬ 
cantile  tax.  The  glib-tongued  rep¬ 
resentatives  of  this  organization 
present  no  formula  or  no  plan  for 
the  repeal  of  a  statute  that  has  been 
on  the  books  for  seventy-eight  years. 

If  the  merchants  who  are  solicited 
by  these  travelers  ask  them  to  define 
the  term  “Mercantile  Tax,”  they 
could  not  do  it.  If  the  merchant 
solicited  to  contribute  should  “quiz” 
them  as  to  how  much  money  went 
from  the  merchants  of  the  State  to 
the  public  treasury,  they  could  not 
answer.  If  the  merchant  solicited  to 
contribute  would  ask  these  solicitors 
the  method  by  which  this  great  (?) 


organization  proposed  to  repeal  the 
law  on  the  statute  books,  their  an¬ 
swer  would  be,  “backheesh” — 
meaning,  give  us  money. 

*  *  * 

Five  years’  experience  has  dem¬ 
onstrated  successfully  the  wisdom 
of  those  who  established  the  Co¬ 
operative  Mutual  Fire  Insurance 
Co.  During  this  time  6,500  poli¬ 
cies  have  been  issued,  and  insur¬ 
ance  written  aggregating  $8,507,- 
273.  Two  or  three  changes  have 
been  made  in  the  plans  of  the 
company,  where  the  plans  were 
shown  to  be  capable  of  improve¬ 
ment.  During  the  first  six  months 
a  cash  premium  of  40  per  cent,  of 
standard  rates  was  collected,  and 
a  premium  note  of  1  per  cent,  of 
the  hazard,  regardless  of  the  rate 
under  which  application  was  writ¬ 
ten,  was  taken.  It  was  at  first  in¬ 
tended  to  levy  frequent  assess¬ 


ments,  but  becoming  satisfied  that 
frequent  assessments  would  be 
expensive  in  collection  and  tend 
to  shake  the  confidence  of  the 
members  of  the  company,  at  the 
beginning  of  1904  the  cash  pre¬ 
mium  was  changed  from  40  to  50 
per  cent,  of  standard  rates,  and 
the  premium  note  was  changed  to 
five  times  the  cash  premium  and 
later  to  fifteen  times  the  cash  pre¬ 
mium,  when  it  was  found  that  the 
substantial  mutual  companies  had 
a  premium  note  reserve  of  about 
10  per  cent,  of  the  hazard.  On 
May  x,  1908,  the  company  had 
$2,291,948.16  insurance  in  force, 
with  not  more  than  $3,000  in  any 
one  risk,  or  over  $9,000  within  one 
quarter  square.  The  company 
had  accumulated  a  surplus  of  $7,- 
748.05,  and  had  a  premium  note 
reserve  of  $215,046.16.  Nearly  all 
of  the  resources  of  the  company 
are  either  cash  in  bank  or  interest 
bearing  certificates  of  deposit  in 
national  banks. 

During  these  five  years  co¬ 
operative  fire  insurance  has  saved 
the  retail  merchants  of  Pennsyl¬ 
vania  $50,192.23  in  comparison 
with  standard  old  line  rates,  or  45 
per  cent.  A  great  many  members 
of  our  association  save  more  than 


the  cost  of  their  entire  dues  in  the 
local  association,  although  the 
dues  range  from  25  cents  per  year 
at  Waterford,  Pa.,  to  $48  per  year 
at  Butler,  Pa.  P.  M.  Malloy,  of 
Williamsport,  has  probably  car¬ 
ried  more  insurance  in  the  com¬ 
pany  than  any  other  single  policy 
holder,  and  his  individual  savings 
during  five  years  have  been  S334.- 
70.  Philadelphia  grocers  have 
the  largest  list  of  policy  holders, 
but  have  not  saved  as  much  as 
some  other  towns,  owing  to  the 
low  rates  of  insurance  charged  on 
grocery  stocks  in  Philadelphia, 
"where  the  business  has  been 
profitable  to  the  company.  Erie 
merchants  are  second  in  amount 
of  business  written,  and  first  in 
amount  saved,  their  experience  to 
April  30,  1908,  showing  a  saving 
of  $7,221.01.  In  five  years  but  one 
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issessment  was  levied,  which  was 
nade  two  years  ago  and  was  for  3 
3er  cent,  on  the  premium  note 
reserve.  Those  policy  holders 
subject  to  this  assessment,  after 
paying  it,. still  saved  27  J4  per  cent, 
af  standard  rates.  .  The  savings  of 
the  company  have  ranged  from 
2 y]/2  to  60  per  cent,  of  former  old 
line  cost. 

As  the  company  becomes  older 
its  management  is  becoming 
more  conservative  with  experi¬ 
ence.  Although  privileged  to  ac¬ 
cept  $3,000  on  single  risks,  the 
management  have  learned  that 
mutual  insurance  limiting  itself  to 
conservative  risks  becomes  safely 
available  to  a  larger  number  of 
policy  holders,  and  is  operated  at 
a  cost  considerably  less  than 
where  larger  risks  are  taken.  The 
average  at  risk  on  the  1902  poli 
cies  in  force  on  January  1,  1908, 
was  $1,302. 

The  business  of  the  company  is 
limited  to  members  in  good  stand¬ 
ing  in  the  Retail  Merchants’  As¬ 
sociation  of  Pennsylvania  within 
the  fire  protected  limits.  Insur¬ 
ance  is  accepted  on  buildings  oc¬ 
cupied  for  mercantile  and  dwell 
ing  purposes,  or  their  contents, 


such  as  mercantile  stocks  and 

household  goods.  Manufactories, 
mills,  carpenter  shops,  lumber 
yards,  boiler  houses,  taverns  and 
garages  are  prohibited  risks.  1  he 


president  of  each  eligible  associa¬ 
tion  appoints  the  local  agent, 
who  is  usually  the  secretary, 
and  a  local  Insurance  Committee, 
which  superintends  the  local  field 


Two-Minute  Sermons  for  the  Retail 

Grocer 


and  directs  the  agent  in  his  work 
subject  to  the  supervision  and  di¬ 
rection,  of  the  State  Board  of  Di¬ 
rectors.  All  of  the  directors  are 
policy  holders  in  the  company. 
After  the  first  year  the  local  com¬ 
mittee  is  invariably' selected  from 
among  the  policy  holders. 

A.  M.  Howes. 
State  Secretary. 


XLI. — How  to  Boost  Competitors. 

If  you  wish  to  advertise  your 
competitor  speak  slightingly  of 
him. 

The  human  being  is  a  queer  ani¬ 
mal,  and  has  some  queer  ideas. 
Most  of  them  will  take  privileges 
themselves  that  they  will  not  ac¬ 
cord  unto  others.  For  instance, 
your  customer  can  come  into  your 
store  and  tell  you  all  kinds  of 
mean  tricks  your  competitor  has 
been  playing,  also  all  kinds  of 
prices  he  has  been  making,  and 
you  know  that  at  least  half  what 
he  tells  you  is  not  true,  but  at 
the  same  time  if  you  say  some¬ 
thing  to  that  same  customer  about 
that  same  competitor  the  cus¬ 
tomer  will  begin  to  feel  resent¬ 
ment  because  you  tell  him  things 
about  a  man  behind  his  back,  and 


nine  chances  out  of  ten  he  will 
think  to  himself  that  the  other  fel¬ 
low  would  not  say  that  about  you, 
even  if  it  was  true. 

If  this  customer,  who  is  himself 
willing  to  talk  about  your  com 
petitor,  resents  your  saying  any¬ 
thing  about  him,  think  how  the 
customer  who  never  says  any 
thing  about  your  competitor  is 
likely  to  feel  if  you  tried  to  tell 
him  something  about  that  busi¬ 
ness  rival  which  did  not  happen  to 
be  creditable. 

The  best  way  of  showing  up  the 
bad  points  of  a  competitor,  if  he 
has  any,  is  to  let  his  customers  do 
all  the  talking,  even  though  you 
may  be  told  that  same  competitor 
has  made  uncomplimentary  re¬ 
marks  about  you. 

F.  A.  P. 


AMONG  THE  TRADE. 

Some  of  the  small  independent 
jar  manufacturers  have  been  reap¬ 
ing  a  fine  harvest  by  selling  at  50 
cents  a  gross  below  the  combine 
prices.  All  who  have  done  that 
have  practically  sold  their  entire 
output. 

Creditors  have  filed  a  petition  in 
the  United  States  District  Court 
to  have  the,  Keystone  1  ea  and 
Coffee  Co.,  of  this  city,  adjudged 
an  involuntary  bankrupt.  The 
names  of  the  petitioning  creditors 
and  the  amounts  of  their  claims 
are  :  S.  H.  Levin  s  Sons,  $343-3<-)  > 
Tarentum  Glass  Co.,  $162.31 ;  J. 
Stromeyer  &  Co.,  $35.10.  This  is 
the  concern  backed  by  William 
Hill  &  Sons. 


LIKE  A  QUICK  SELLER? 

Post( 


THEN  STOCK 


Formerly  called 
Elijah’s  Manna 


) 

Toasties 

You  run  no  risk  of  loss.  We  guarantee  the  sale  of  Retailer’s  stock,  for  we  do  not  consider  Post 

Toasties  sold  until  they  reach  the  consumer.  . 

THIS  GUARANTEE  coupled  with  ‘‘merit,”  good  profit  and  continuous  advertising  to  create  deman  , 

make  a  quartet  of  excellent  reasons  for  pushing  Post  Toasties. 

Post  Toasties  food  is  made  from  pearly  white  corn,  cooked,  rolled  into  thin  flakes,  and  toasted  a  golden 
brown.  Its  delicious,  crisp,  toasty  flavour  tempts  the  appetite  morning,  noon  and  night. 


“THE  TASTE  LINGERS. 
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Supplied  by  all  Jobbers— Made  by  Postnm  Cereal  Company,  Limited,  Battle  Creek,  Mich. 


IN  writing  T©  KDXfBlGTJ<’5Bir*S 
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National  Wholesale  Grocers’  Association 

in  Convention 


Hold  Fourth  Annual  Meeting  at  Atlantic  City.  Reports  of 
Committees  Show  Prosperous  Year.  Various  Reports  of 
Officers.  Extracts  from  Addresses. 


Special  correspondence  of  “Grocery  World.” 

Atlantic  City,  N.  ]., 

June  5,  1908. 

The  largest  of  the  four  annual 
conventions  of  the  National 
Wholesale  Grocers’  Association 
opened  at  this  city  on  Wednes¬ 
day  last,  at  its  headquarters  in  the 
Marlborough-Blenheim  Hotel. 
The  attendance  is  about  500.  In 
addition  to  members  of  the  Na¬ 
tional  Jobbers’  Association,  there 
were  also  present  representatives 
of  the  Southern  Wholesale  Gro¬ 
cers’  Association,  the  National 
Retail  Grocers’  Association,  the 
National  Association  of  Canned 
Goods  and  Dried  Fruit  Brokers, 
the  National  Canners’  Associa¬ 
tion,  and  the  Association  of  Manu¬ 
facturers’  Representatives. 

Following  the  usual  prelimi¬ 
naries  such  as  prayer,  address  of  [ 


I  welcome  by  the  Mayor  of  Atlantic 
|  City  and  the  response  by  F.  W 
1  lannahs,  first  vice-president  of 
i  the  association,  President  Judson 
named  the  following  committees: 

Committee  on  Resolutions,  Mc- 
Connotighey,  West  Virginia,  chair- 
naan  ;  C.  M.  Carr,  California.;  A.  S. 
Oakford,  Illinois;  F.  B.  Milliken, 
Portland,  Me. ;  J.  F.  Kelly,  St.  Paul, 
Minn.  Committee  of  Credentials, 

A.  M.  Wilson,  Connecticut;  G.  W. 
Rouse,  Michigan;  B.  F.  Pierson,  In¬ 
diana;  E.  F.  Brewster,  New  York; 
Henry  M.  Hayes,  Wisconsin ;  Chas. 

Y.  Fox,  Philadelphia.  Audit  of- 
Treasurer’s  Accounts,  E.  B.  Hosier, 
New  York;  J.  L.  Brady,  Nebraska; 

F.  L.  Evans,  Ohio.  Press,  W.  N. 
Todd,  Kansas;  Frank  A.  Potter, 
New  York;  A.  C.  Buttolf,  Illinois. 

On  W  ednesday  morning  G. 
Waldo  Smith,  a  well-known  job¬ 
ber  of  New  York  City,  delivered 
a  reminiscent  address,  touching 
on  various  trade  questions.  A 
few  extracts  follow: — 


I  recall  a  document  I  once  issued 

under  the  title,  “The  Manufacturers’ 
Articles  of  Faith,”  in  which  I  pointed 
out  three  ways  by  which  a  manufac¬ 
turer  might  market  his  output  in  a 
city  like  New  York — he  might  deal 
with  the  consumer  direct  and  reach 
200,000  people,  a  plan  entirely  legit¬ 
imate,  hut  involving  an  almost  im¬ 
possible  distributive  plant;  he  might 
sell  through  3,000  retailers  and 
reach  a  million  people,  but  it  would 
he  at  a  cost  for  a  distributing  plant 
entirely  beyond  reason,  hut  if  he 
would  market  his  goods  through  the 
40  jobbers,  all  would  be  reached  and 
at  a  minimum  of  cost.  But  in  the 
latter  plan  a  manufacturer  should 
see  to  it  that  the  jobber  is  well  paid 
for  the  immense  work  he  performs. 


I  Strongly  advocate  the  “flat 
price”  plan— a  definite  price  for 
one  box,  IOO  boxes  or  1,000  boxes, 
in  which  big  or  little  dealers) 
retailers  or  wholesalers,  might 
buy  direct,  but  on  which  the 
jobber  should  be  paid  a  commis¬ 
sion  on  the  sales  he  had  made 
during  a  fixed  period.  I  declare 
my  firm  belief  that  such  a  plan 
was  fair  and  legal  and  that  no 
law  could  interfere  with  it,  if 
honestly  practiced.  It  is  the  job¬ 
ber’s  right  to  handle  only  such 
goods  as  pay  him  a  profit  and  it 
is  equally  his  right  to  demand 
protection  from  the  manufacturer 
from  ruinous  price  cutters.  On 
such  a  plan  the  interests  of  manu¬ 
facturer  ,  jobber  and  retailer 
would  be  alike  subserved  and 
prosperity  and  harmony  secured. 

The  reports  of  the  officers  were 
presented  during  the  afternoon  of 
the  same  day.  The  treasurer, 
Frank  A.  Potter,  showed  a  pres¬ 
ent  balance  of  $3,980.67. 


The  report  of  the  president, 
\\  illiam  Judson,  was  quite 
lengthy,  and  contained  the  follow¬ 
ing  interesting  paragraphs:— 

*  *  ****** 

I  he  negotiations  of  our  associa¬ 
tion,  through  our  several  commit¬ 
tees,  with  the  producers  and  manufac¬ 
turers  of  the  country,  have  given  us 
a  better  conception  of  the  impelling 
motives  that  govern  manufacturers 
in  their  dealings  with  us.  Through 
this  means  we  have  found  that  man¬ 
ufacturers  and  transportation  com¬ 
panies,  however  large  and  influen¬ 
tial.  are  as  much  creatures  of  cir¬ 
cumstances  as  we  are,  and  that  their 
policies  are  dictated  by  the  fiat  of  in¬ 
exorable  conditions  as  they  exist  and 
not  by  mere  whim,  avarice  or  arro¬ 
gance,  as  is  sometimes  thought¬ 
lessly  and  unjustly  supposed  to  he 
the  case. 

**  ****** 

In  this  connection  I  want  to  em¬ 
phasize  as  strongly  as  I  can  one 
vitally  important  duty;  that  is,  when, 
through  one  of  our  committees,  we 
enter  into  an  agreement  with  a  man¬ 
ufacturer  or  transportation  com¬ 
pany  that  every  member  of  our  asso¬ 
ciation  take  a  personal  interest  in 
carrying  out  our  part  of  the  agree¬ 
ment  as  faithfully  as  though  it  were 
a  financial  obligation.  In  fact,  the 
faithful  and  energetic  discharge  of 
agreements  and  obligations  will  be 
the  measure  of  our  success,  our 
prestige  and  our  usefulness. 

It  was  my  privilege  at  our  last 
annual  meeting  to  call  attention  to 
the  vast  amount  of  gratuitous  work- 
done  by  the  jobber  in  handling  sta¬ 
ple  commodities  without  profit.  It 
is  a  preposterous  proposition.  By 
so  doing  we  rob  ourselves  of  profits 
to  which  we  are  entitled,  minimize 


A  Good  TONIC  for  Your 

CASH  Buying  TRY 


Herbert’s  Extra  Choice  Cal.  Muir  Peaches,  good,  size, 
bright,  meaty,  fruit,  25  lb.  box,  single  box  ....  per  lb., 

or  10-box  lots . .  per  lb 

This  is  the  best  bargain  in  California  Muir  Peaches  we  have  seen 
this  year.  They  will  please  you,  we  are  sure  of  it,  both  in  quality 
and  price.  Lots  of  them  will  sell  from  now  on,  and  we  would  advise 
you  to  be  prompt  and  liberal  with  your  orders,  as  the  quantity  we 
have  to  offer  is  not  large. 

Schumacher’s  Avena,  barrels . ner  bbl 

-barrels . .  .  .  pr  bbl 

90-lb.  bags  (/  barrels) . per  bag, 

Fancy  Barley,  lOO-lb.  bags . per  bag, 

5  or  10-bag  lots . per  bag, 

Remner  Extra  Fancy  Sockeye  Salmon,  1-lb.  flat 

cans.  4  doz .  .  per  doz., 

Cap  Sheaf  Brand  Fancy  Alaska  Sockeye  Salmon, 

▼ery  fine  quality  red  fish,  1-lb.  tall  cans,  4  dozen,  per  doz., 
b  or  10 -case  lots  ..........  ..  per  doz  , 

Lex  Brand  New  York  State  Style  Cream  Corn, 

single  cases  2  doz.  1 . .  per  doz 

b  or  10-case  lots  ..........  . per  doz., 

Osborne’s  Royal  Exchange  Brand  Whole  Grain 
Corn,  single  cases  2  doz . per  doz., 

5  or  tO-case  lots . per  doz.. 

Royal  Imperial  Brand  Ohio  Sifted  Early  June  Peas, 

small  and  uniform  in  size,  full  cans,  clear  liquor, 

2  r  OZ'i'  •  •  •  ; . . . per  doz., 

6  or  10-case  lots . per  doz., 

1  his  is  an  unusual  fine  quality  of  Pea  that  can  be  retailed  at  ioc. 

per  can  with  a  good  margin.  We  recommend  them. 
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Saint  Croix  Brand  NEW  XsOil  Sardines,  100  cans,  pr  case,  $3  32 

6  or  lO-case  lots . .  ca8e  3  30 

Blenheim  Brand  No.  2  Tomatoes,  extra  qual.,’ 2  dz.’,  per  doz.  ’  55 

Golden  Rule  No.  2  Tomatoes,  very  good  quality 

seconds,  2  doz . .  doz., 

Fme  Oolong  Tea,  /  chests,  about  32  lbs.  net  ...  per  lb. 

This  is  such  goods  as  usually  sells  “  on  time  ”  at  about  22c.  to  25c 
per A1 1S  elegant  quality  goods  for  the  money  and  especially  de¬ 
sirable  for  iced  tea. 


.5*/ 

■16/ 


■02/ 

■02/ 

■02/ 

■77/ 

1.40 

9.20 


Tar  Balls,  barrels  about  240  lbs .  ner  lb 

lOO-lb.  lots .  ner  lb  * 

50-ib.  lots . gs 

Dead  Stuck,  15c.  size,  2  doz . per  doz., 

Dead  Stuck,  25c.  size,  1  doz . [  .  per  doz  ’ 

Insectine,  8-oz.  screw-top  cans,  /  gross  in  box  .  .  pr  gross,' 

Kirk's  Oleine  Soap,  60  cakes  in  box . per  box  1.95 

In  10-box  lots  delivered  freight  paid  to  your  station. 

You  can  now  get  busy  on  this  popular  brand  ot  Oleine  Soap  and 
retail  it  at  six  cakes  for  25c  if  you  wish  to,  and  make  good  money  and 
a  sensation  in  your  community. 

Leibig’s  Extract  of  Beef,  2-oz.  jars,  l  doz.  in  box  .  per  doz.,  4.20 
Wrigley’s  Mineral  Soap,  27  5o.  cakes,  with  a  flam¬ 
ing  pocket  cigar,  gas  or  lamp  lighter  free  with 

each  box  •••••• . per  box,  .97/ 

this  is  a  fine  cake  of  soap  to  retail  at  5c.,  and  the  premium  is 
worth  50c.  at  retail  and  will  be  quite  a  novelty. 

Canary  C  Sugar,  100-lb.  bags .  per  100,  4.50 

This  is  an  elegant  color  free  yellow  sugar,  and  a  great  bargain.  ’ 


These  Prices  for  This  Week  Only— June  8th  to  June  13th,  inclusive. 

WHITE  rOR  THE  CASH  GROCER,"  containing  our  quotations  on  a  full  line  of  groceries 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  Phila.,  Pa, 
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our  importance,  cheapen  in  the  eyes 
of  the  public  the  service  we  render 
and  lower  the  standard  of  commer¬ 
cial  dignity.  But  we  are  waking  up 
to  our  shortcomings  as  well  as  our 
opportunities.  If  I  mistake  not,  the 
death  knell  of  profitless  business  will 
soon  be  sounded.  Jobbers  are  not 
only  getting  tired  of  doing  a  large 
volume  of  business  for  nothing,  but 
they  are  getting  ashamed  of  it  as 
well.  The  whole  category  of  con¬ 
fusion,  subterfuge  and  misrepre¬ 
sentation  which  grows  out  of  this 
practice  will  disappear  with  its 
abandonment,  and  the  whole  fabric 
of  the  grocery  business,  both  whole¬ 
sale  and  retail,  will  be  lifted  to  a 
higher  ethical  plane  and  placed  on 
a  more  stable  and  profitable  basis. 

The  report  of  the  secretary, 
Alfred  H.  Beckmann,  was  in  part 
as  follows : — 

Of  pure  food  legislation  our  mem¬ 
bers  have  been  fully  advised  through 
your  secretary’s  office,  through  the 
following  circulars : — 

July  8,  1907,  “Meat  Inspec¬ 
tion,”  F.  I.  D.,  74!  July  1 7, 
“Meat  Inspection,”  F.  I.  D.,  75 ; 
July  23,  “Preservatives,”  F.  I. 

D.,  76;  July  23,  “Conference 
State  and  National  Food  Laws 
Dept.”;  July  29,  “Meat  Inspec¬ 
tion”  ;  August  2,  Food  Laws,  “Di¬ 
gest  of  State  Food  Laws” ;  Au¬ 
gust  16,  “Labels  on  Hand” ;  Sep¬ 
tember  6,  “Extension  of  Time 
on  Labels” ;  September  27,  F.  I. 

D.,  77;  October  2,  “Denying 
Extension  of  Time  on  Labels” ; 
October  7,  “Suggestions  for 
Correcting  Labels  on  Hand”; 
October  16,  “Conference  on  Uni¬ 
form  Bill  of  Lading/’  F.  I.  D„ 
78-79;  November  8,  “Rulings,” 

F.  I.  D.,  80-81 ;  December  10, 
“Guaranties,”  F.  I.  D.,  82-83 ; 
January  28,  1908,  “Uniform 

Laws” ; ;  February  24,  “Food 
Rulings,”  F.  I.  D„  84-85-86-87; 
March  9,  “Rulings  on  Private 
Importations,  etc.,”  F.  I.  D.,  88- 
89;  March  12,  “Corrections  in 
State  Food  Laws” ;  April  2, 
“Amending  Sherman  Anti-Trust 
Law,”  copy  Hepburn  Bill ;  April 
12,  “Legislation  in  New  Eng¬ 
land”  ;  April  28,  “Labeling  Me¬ 
dicinal  Mixtures,”  F.  I.  D.,  90; 
“Labeling  Mocha  Coffee,”  F.  I. 

D.,  91 ;  May  27,  “Rulings,”  F. 

I.  D.,  92-93-94-95-96;  Judgment 
No.  1. 

Again,  we  have  demonstrated  tt> 
the  manufacturer,  by  fair  dealing 
and  an  appreciation  of  mutual  in¬ 
terests,  the  advisability  and  economy 
in  recognizing  legitimate  channels 
of  distribution ;  and, 

Further,  in  behalf  of  the  wholesale 
grocer,  we  have  been  instrumental 
in  obtaining  from  some  manufactur¬ 
ers  more  reasonable  compensation, 
commensurate  with  the  increased 
cost  of  distribution  of  proprietary 
articles  as  indicated  by  special  cir¬ 
culars  mailed  to  members. 

The  subsidizing  of  jobbers’  sales¬ 
men  by  manufacturers  has  in  the 
main  been  discontinued  through  the 
influence  of  this  asociation.  It 
would  seem  in  order  that  this  con¬ 
vention  go  on  record  as  disapprov¬ 
ing  totally  the  subsidizing  of  job¬ 
bers’  salesmen  by  manufacturers  and 
that  each  individual  jobber  insist 
upon  same  being  discontinued. 
There  is  no  more  objectionable 
feature  in  the  grocery  business.  We 
cannot  expect  one  manufacturer  to 
discontinue  a  practice  while  it  is 
tolerated  from  others. 

Our  membership  comprises  job¬ 
bers  in  thirty-five  States,  three 
States  having  been  added  this  year. 
We  have  fifty-three  new  members. 
Seventeen  members  withdrew  on  ac¬ 
count  of  retiring  from  business  and 
one  branch  house  has  discontinued 


its  membership.  Only  seven  of  our 
former  members  have  resigned. 

Our  present  membership  is  di¬ 
vided  as  follows :  Alabama,  1 ; 
Arkansas,  2;  California,  20;  Col¬ 
orado,  14;  Conecticut,  14;  Dela¬ 
ware,  x;  Florida,  1;  Illinois,  51 ! 
Indiana,  19;  Indian  Territory,  3; 
Kentucky,  9;  Louisiana,  5;  Maine,  9; 
Maryland,  1 ;  Massachusetts^  ;  Mich¬ 
igan,  14;  Minnesota,  20;  Missouri, 

33;  Nebraska,  15;  New  Hampshire, 

7;  New  Jersey,  4;  New  Mexico,  1; 
New  York,  60;  North  Dakota,  2; 
Ohio,  31;  Oklahoma,  3;  Oregon,  5; 
Pennsylvania,  541  Rhode  Island,  5; 
Vermont,  5;  Washington,  9;  West 
Virginia,  8;  Wisconsin,  8;  total,  517. 

The  general  counsel,  W.  C. 

Breed,  also  rendered  a  report,  in 

part  as  follows  : — 

At  the  request  of  your  officers  and 
the  Bill  of  Lading  Committee,  coun¬ 
sel  appeared  before  the  Interstate 
Commerce  Commission  at  Washing¬ 
ton  in  October,  1907.  Your  counsel 
urged  the  adoption  by  the  commis¬ 
sion  of  a  bill  of  lading  the  provi¬ 
sions  of  which  should  be  uniform 
and  the  use  of  which  should  be 
required  by  railroads  throughout  the 
United  States. 

*  *  ****** 
Counsel  attended  the  convention 
of  the  National  and  Retail  Grocers’ 
Association  in  Boston  during  May, 
1908,  and  enlisted  the  support  of 
that  organization  against  legislation 
requiring  the  dating  and  classifying 
of  food  products.  It  is  to  be  hoped 
that  the  jobber  and  retailer,  through 
their  respective  associations,  may  be 
brought  into  closer  harmony  and  to 
a  better  realization  of  the  rights  of 
each  branch  of  the  trade. 

*  *  ****** 
For  two  years  Senator  Beveridge 
has  been  urging  on  the  Senate  of 
the  United  States  the  passage  of  a 
measure  requiring  the  dating  of  meat 
food  products.  At  present  no  State 
and  no  foreign  country  has  such  a 
law ;  it  is  not  required  for  the  pro¬ 
tection  of  the  public  health  ;  it  would 
accomplish  no  good  purpose,  and  it 
would  be  most  disastrous  to  retailer, 
jobber  and  manufacturer.  Dating 
measures,  however,  seem  to  be  pop¬ 
ular.  They  sound  attractive,  and 
during  the  past  year  they  have  been 
proposed  in  several  State  Legisla¬ 
tures. 

During  the  next  year  Congress 
and  thirty-nine  State  Legislatures 
will  convene.  Already  many  food 
commissioners,  in  department  re¬ 
ports,  have  announced  their  inten¬ 
tion  of  seeking  the  enactment  of 
laws,  amending  existing  food  laws 
and  requiring  that  dates,  weights 
and  measures  and  percentages  of  in¬ 
gredients  be  declared  upon  pack¬ 
ages.  The  rights  of  dealers,  as  op¬ 
posed  to  the  demands  of  technical 
food  commissioners,  will,  or  should 
be,  fought  out.  This  can  best  be 
done  along  the  lines  in  which  this 
association  has  been  operating  dur¬ 
ing  the  past  year  and  not  by  en¬ 
gaging  in  fruitless  and  extended  lit¬ 
igation  after  the  enactment  of  such 
provisions  into  law. 

On  Thursday  much  important 
business  was  transacted.  One  of 
the  most  notable  features  was  the 
rendering  of  the  report  of  the 
Manufacturers’  Committee,  con¬ 
sisting  of  T.  W.  Hannahs,  F.  F. 
Whitmarsh  and  W.  N.  Todd, 
which  was  as  follows; — 

Your  committee  have  had  several 
meetings  upon  various  ‘  occasions 
since  appointment  and  have  very 
generally  brought  the  matter  to  the 

(Continued  on  page  28.) 


To  the  Trade: 


While  You  Are  Selling 


CEYLON 


TEA 


You  Are 


Fixing  i  he  Standard 

For  Your  Entire  Stock,  in  the  | 
Estimation  of  the  Public. 


The  Tea’s  the  Test 

WITH  THE  HOUSEWIFE; 

Give  Her  High  Cup  Quality  at 
Comparatively  Small  Cost, 
and  All  Her  Trade’s  Yours 
Forever  and  Aye. 
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Not  long  ago  the  “Grocery 
World”  discussed  the  roseate 
promises  of  the 
Th«  jobbers’  local  Wholesale 
Piecrust  Promises.  Grocers’  Associa¬ 
tion  to  manufac¬ 
turers  whom  they  hoped  to  induce 
to  cut  off  the  Philadelphia  Retail 
Grocers’  Association  and  the 
chain  stores — that  if  the  manufac¬ 
turers  would  agree  to  sell  jobbers 
exclusively,  they,  the  jobbers, 
would  push  such  manufacturers’ 
goods  to  the  exclusion  of  the 
goods  of  manufacturers  who  did 
not.  In  the  course  of  that  discus¬ 
sion  the  “Grocery  World”  ex¬ 
pressed  the  opinion  that  the  job¬ 
bers  would  probably  keep  their 
promises — for  a  while. 

An  incident  was  related  to  the 
writer  during  the  week  which 
proves  that  the  jobbers  some¬ 
times,  at  least,  do  not  even  begin 
to  keep  their  promises.  A  certain 
large  manufacturer  had  been  sell¬ 
ing  one  of  the  large  Eastern  co¬ 
operative  buying  organizations  of 
retailers.  The  jobbers  in  that 
territory  became  very  restive  and 
prevailed  upon  him  to  cut  the  re¬ 
tailers’  organization  off  the  direct 
buying  list,  promising  that  if  he 
did  they  would  do  all  sorts  of 
things  for  his  goods. 

The  manufacturer  listened  to 
the  voices  that  preached  injustice 
and  cut  the  association  off.  Did 
the  jobbers  put  forth  the  slightest 
effort  to  compensate  him  for  his 


sacrifice  of  a  good  customer  in 
their  behalf?  The  manufacturer 
himself  is  authority  for  the  state¬ 
ment  that  they  did  absolutely 
nothing — apparently  never  made 
the  slightest  effort  to. 

Will  that  manufacturer  listen  to 
any  more  of  the  jobbers’  tales  as 
to  the  fine  things  they  will  do  for 
him  if  he  gives  all  his  business 
to  them  ? 


Some  of  the  “Grocery  World’s” 
esteemed  contemporaries  do  not 
agree  with  this 
The  N*tion»i’S  journal’s  opinion 
Oleo  Reiolutiom.  that  t)le  National 

Association  of 
Retail  Grocers  erred  when  it 
adopted  a  resolution  antagonistic 
to  the  Federal  oleo  tax.  The  ad¬ 
verse  comments  emanate  from  the 
sections  where  the  oleo  industry 
flourishes,  and  while  unquestion¬ 
ably  sincere  are  necessarily 
warped  by  that  fact.  The  “Inter¬ 
state  Grocer”  expresses  itself  as 
follows : — 

Editor  Buckley,  of  the  “Grocery 
World,”  who  usually  knows  what  he 
is  talking  about,  goes  way  wrong  in 
criticising  the  National  Association 
for  asking  the  repeal  of  the  10-cent 
tax  on  colored  oleomargarine.  The 
present  tax  is  admitted  by  every 
revenue  officer  in  the  Government 
service  as  putting  a  premium  on 
crime  which  many  persons  are  not 
able  to  pass  by. 

The  following  is  from  “Trade,” 
of  Detroit,  Mich. : — 

The  “Grocery  World”  is  generally 
on  the  right  side  of  every  question 
pertaining  to  the  manufacture  of 
food  products,  but  in  this  case  we 
believe  it  does  not  look  at  the  mat¬ 
ter  in  the  proper  light.  It  says 
there  has  been  less  fraud  in  the  sale 
of  oleomargarine  since  the  passage 
of  the  Federal  law,  than  ever  before 
in  the  history  of  the  business. 

Granted  that  such  is  the  case  and 
while  not  admitting  that  there  is  any 
justification  in  deception  in  the  sale 
of  oleo,  the  people  of  the  country 
are  injured  to  a  greater  extent  by 
being  compelled  to  pay  the  enor¬ 
mous  prices  for  butter  as  a  result 
of  the  elimination  of  the  competi¬ 
tion  of  butterine,  than  would  be  the 
case  if  eleomargarine  were  sold  for 
butter. 

Let  us  have  fair  play  in  this  mat¬ 
ter. 

If  the  high  oleo  tax  did,  as 
“Trade”  asserts,  compel  people  to 
pay  the  high  price  for  butter,  or  to 
buy  butter  at  all,  then  its  position 
might  be  sound,  and  the  “Gro¬ 
cery  World”  would  feel  like 
changing  its  views.  Such,  how¬ 
ever,  is  not  the  case.  The  Federal 
tax  of  10  cents  per  pound  on  col¬ 
ored  oleo  robs  the  people  of  not 
one  of  their  former  ways  of  escape 
from  high-priced  butter.  If  pure 
butter  gets  too  high,  the  people 
can  still  eat  oleo,  if  they  want  to. 
The  tax  doesn’t  stop  them  in  the 


least.  It  doesn’t  even  put  an  ob¬ 
stacle  in  their  path,  for  as  a  mat¬ 
ter  of  fact,  white  oleo  can  be  sold 
cheaper  to-day  than  ever  before. 
Even  yellow  oleo,  after  it  pays  the 
10-cent  tax,  can  always  be  sold 
far  below  butter.  The  “Interstate 
Grocer”  says  the  oleo  tax  “injures 
the  people  by  compelling  them  to 
pay  the  enormous  prices  for  but¬ 
ter  as  a  result  of  the  elimination 
of  the  competition  of  butterine,” 
but  how  can  this  be  so  when  the 
competition  is  not  eliminated? 

The  “Interstate  Grocer’s”  sug¬ 
gestion  that  the  tax  law  should  be 
repealed  because  it  puts  a  pre¬ 
mium  on  crime  is  decidedly  novel 
from  the  standpoint  of  criminol¬ 
ogy.  If  law  is  ever  a  deterrent,  it 
seems  reasonable  to  expect  that 
the  severer  it  is  the  more  of  a  de¬ 
terrent  it  will  become.  Naturally 
the  more  thoroughly  any  law 
squeezes  the  illicit  profits  out  of 
a  business  the  more  incentive 
malefactors  will  have  to  violate  it. 
But  that,  instead  of  proving  it  a 
bad  law,  simply  makes  stronger 
and  more  convincing  the  revela¬ 
tion  of  its  great  need. 


The  Kellogg’s  Toasted  Corn 
Flakes  Co.  has  been  compelled  to 
take  legal  notice 

The  Macy  Sale  0f  the  sale  by 
of  Toasted  J 

Com  Flakes.  Macy  &  Co.,  the 
New  York  de¬ 
partment  storekeepers,  of  its 
toasted  corn  flakes  at  6  cents, 
a  price  1  7-9  cents  bclozu  the 
average  wholesale  cost.  The 
company  now  gives  out  that  it  is 
consulting  a  lawyer  with  a  view 
to  stopping  the  cut  price  if  it  can. 
Meanwhile  Macy  &  Co.  continue 
to  sell  at  6  cents  and  the  regular 
retail  trade  of  New  York  City  con¬ 
tinues  to  be  demoralized. 

When  some  dealer  cuts  their 
price  it  is  a  favorite  excuse  with 
manufacturers  that  “we  can  do 
nothing.  The  cutter  doesn’t 
buy  from  us — he  buys  through 
some  jobber.  We  have  no  rela¬ 
tions  and  no  contract  with  him, 
and  we  therefore  can’t  do  any¬ 
thing  with  him.”  Seventy-five 
per  cent,  of  the  price  cutting 
which  so  demoralizes  the  market 
comes  from  manufacturers’  in¬ 
difference.  Assured  of  their  own 
sales  and  their  own  profit  many 
of  them  care  nothing  whether  the 
dealer  gets  anything  or  not. 

There  is  scarcely  any  question 
that  the  Kellogg  people,  if  they 
honestly  want  to,  can  enjoin  Macy 


&  Co.  from  selling  their  corn 
flakes  at  6  cents.  Not  on  the 
ground  of  violated  contract,  for 
there  is  no  contract,  but  on  the 
broad  ground  of  equity,  the  appli¬ 
cation  of  which  in  this  case  is  that 
no  man  should  be  allowed  to 
wantonly  destroy  another’s  busi¬ 
ness.  Neither  Macy  &  Co.  nor 
any  one  else  can  sell  Kellogg’s 
corn  flakes  at  6  cents  and  avoid 
making  a  loss.  For  one  dealer  as 
large  as  Macy  &  Co.  and  as  heavy 
an  advedtiser,  to  offer  it  at  6  cents 
means  demoralization  to  much  of 
the  New  York  trade — a  punish¬ 
ment  which  no  manufacturer  is 
compelled  to  stand. 

Kellogg  &  Co.  may  be  bluffing 
in  their  talk  of  lawsuit  and  they 
may  not.  We  shall  see. 


M  hen  the  Brazil  coffee  growers 
bring  to  this  country  the  plans  to 
boom  Brazil  cof- 
The  Coffee-  fee  which  thev 
Pushine  Scheme.  are  about  to 

launch  in  Eng¬ 
land,  and  which  are  set  forth  in 
another  column,  they  will  strike 
somewhat  of  a  snag.  In  a  nut¬ 
shell,  the  plan  comprehends  the 
exploiting  of  two  standard  grades 
of  Rio  or  Santos  coffee,  fixing  the 
price  at  the  lowest  possible  notch 
“in  order  to  catch  the  working 
man.”  This  may  go  in  England, 
which  is  not  a  coffee  country. 
But  in  America  any  attempt  to 
sell  coffee  “at  the  lowest  possible 
notch”  would  instantly  antago¬ 
nize  not  only  large  package  coffee 
firms  like  Arbuckle  Bros,  and  the 
W  oolson  Spice  Co.,  but  almost 
every  retailer  in  business,  for  the 
grades  the  growers  have  picked 
out  to  push  are  sold  by  nearly  all 
stores. 

The  plan  in  the  abstract  is  thor¬ 
oughly  good,  but  if  the  coffee 
growers  antagonize  the  great  gro¬ 
cery  distributing  interests  they 
will  lose  more  than  they  gain. 


Chain  Store’s  Advent  in  New  Orleans. 

Duke  C.  Bowers,  the  chain- 
store  grocer  of  Memphis,  will 
soon  open  a  similar  line  of  estab¬ 
lishments  in  New  Orleans.  Infor¬ 
mation  now  comes  from  New  Or¬ 
leans  to  the  effect  that  Bovvers 
has  already  leased  a  store  in  New 
Orleans  and  will  open  the  first 
week  in  August.  The  first  of  the 
New  Orleans  stores  is  expected  to 
be  followed  by  twenty-four  more 
run  on  the  cash  basis  which  is  the 
foundation  of  Mr.  Bowers’  plan. 


GROCERY  WORLD 


13 


As  to  Substitution 


Touching  jobbers  as  substitu¬ 
tes. 

Also  touching  some  reasons  for 
substitution  and  the  manufac¬ 
turers’  fixing  of  the  price  as  a  pre¬ 
vention  of  substitution. 

The  past  year  has  witnessed 
some  heavy  firing  through  the 
magazines  and  elsewhere  at  retail 
dealers  who  substitute. 

Manufacturers  have  come  to 
realize  at  last  what  they  have 
never  realized — or  at  least  would 
never  admit — before,  that  a  repre¬ 
sentative  retail  merchant  can  sell 
almost  any  good  thing  he  wants  to, 
and  that  the  manufacturer,  in  his 
efforts  to  compel  him  to  sell  a 
brand  against  his  will,  has  been 
butting  his  head  against  a  stone 
wall. 

This  campaign  to  force  retailers 
to  sell  what  is  called  for,  no  mat¬ 
ter  how  unprofitable,  and  to  re¬ 
frain  from  striving  to  persuade 
customers  over  to  something 
which  pays  a  decent  profit,  is  now 
of  very  wide  extent.  The  maga¬ 
zines  are  carrying  page  advertise¬ 
ments  in  its  interest,  and  catch 
lines  and  mottoes  are  being  thrust 
into  consumers’  mouths  like 
“Thank  you,  I  want  what  I  asked 
for;  good  day.” 

Isn’t  it  odd  that  through  all  this 
campaign  the  sole  object  of  attack 
is  the  retail  dealer? 

Not  a  word,  not  an  insinuation, 
against  the  wholesaler,  who  not 
only  substitutes  five  times  to  the 
retailer’s  once,  but  has  just  twice 
the  reason  for  doing  it. 

The  average  retailer  has  no  pri¬ 
vate  brands — he  isn’t  large 
enough.  When  he  substitutes 
against  a  proprietary  brand  he 
does  so  in  favor  of  another  pro¬ 
prietary  brand,  which  compre¬ 
hends,  to  his  mind,  better  reasons 
for  selling. 

On  the  contrary,  there  is  hardly 
a  jobber  but  who  does  have 
brands  of  his  own.  So  that  he  has 
a  double  reason  for  his  substitut¬ 
ing — i,  making  the  better  profit 
that  substituting  often  permits 
him  to  make;  and  2,  getting  his 
own  brand  established. 

Jobbers  will  tell  you  frankly 
that  they  get  their  own  brands  in 
wherever  they  can.  And  getting 
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“It’s  All  in  the 
Shreds” 


them  in  certainly  means  getting 
proprietary  brands  out.  Isn  t 
that  substitution?  Yet  who  ever 
sees  any  manufacturer  delivering 
diatribes  against  the  jobbers'  sub¬ 
stituting? 

Don’t  think  I  criticise  a  jobber 
for  working  for  his  own  brands 
and  against  proprietary  brands. 
Profit  he  must  have  if  he  lives, 
and  profit  he  can’t  make  on  a 
great  many  of  the  proprietary 
brands  he  is  expected  to  sell  to¬ 
day. 

Often  that  is  the  manufacturer’s 
fault,  sometimes  it  is  not. 

Naturally  the  reason  for  almost 
every  case  of  substitution  is  the 
fact  that  the  article  substituted 
against  pays  an  inadequate  profit. 
That  I  charge  to  the  manufac¬ 
turer,  because  he  has  a  righ 
under  the  law  to  compel  the  job 
ber,  and  even  the  retailer,  to  sell 
at  a  figure  which  he,  the  manufac¬ 
turer,  fixes. 

Take  Paris  corn.  It  costs  the 
jobber  90  cents;  some  are  resell¬ 
ing  to  the  retailer  at  92^2  cents. 
Is  it  any  wonder  that  jobbers  who 
have  private  brands  of  Maine  corn 
are  striving  tooth  and  nail  to  get 
them  in  and  Paris  out? 

The  Paris  corn  people  could 
very  largely  cure  the  trouble  by 
making  it  quite  or  almost  as 
profitable  for  a  jobber  to  sell  Paris 
corn  as  to  sell  his  own  brand. 

Several  jobbers  in  this  section 
are  having  packed  as  their  own 
private  brand  a  grade  of  Maine 
corn  which  corresponds  exactly 
with  a  certain  well-known  adver 
tised  proprietary  brand.  As  a 
matter  of  fact,  it  is  the  same  thing, 
since  it  is  packed  by  the  same 
packer  from  the  same  stock.  The 
only  difference  is  the  label. 

The  advertised  brand  sells  to 
the  retailer  at  95  cents  to  $1. 
The  private  brands  sell  all  the 
way  from  $1.05  to  $1.20. 

Who  says  the  jobber  hasn’t  a 
good  and  sufficient  reason  for  sub 
stitution  here? 

Exactly  the  same  condition  ex¬ 
ists  in  numberless  other  things. 

Exactly  the  same  condition  ex¬ 
ists  in  the  retail  field. 

As  long  as  the  manufacturer 
treats  with  indifference  the  whole- 


The  original  and  only  “  hard  times  ”  food  is 

Shredded  Wheat 

because  it  restores  confidence  and  is  the  only  substitute  foi 
heavy  meats  and  other  expensive  foods,  furnishing  more  real 
nutriment  with  less  tax  upon  the  digestion  and  the  pocket  book. 

It  is  a  “  good  times  ”  food  for  the  grocer  because  it  yields  a 
good  profit  all  the  year  round — in  good  times  and  bad  times. 
The  cleanest,  purest,  most  nutritious  cereal  food  made  in  the 
world.  Tell  your  customers  about  it. 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 

Formerly  The  Natural  Food  Company 
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When  You  Are 
Asked  For 

one  of  the  “57  Varieties”  that  you  do  not  carry  in  stock , 
you  run  the  risk  of  losing  a  permanent  customer.  The 
housewife  knows  that 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  that  contain  no  preservatives .) 

are  carried  by  all  first-class  grocers  and  she  will  have 
them.  Absolutely  pure,  clean  made  and  of  the  highest 
quality,  Heinz  products  make  firm  friends,  wherever 
sold. 

Merchants  are  authorized  to  refund  purchase  price 
if  they  ever  fail  to  please. 

Anything  that’s  ”  HEINZ  ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 


New  York 


Pittsburgh 


Chicago 


London 
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sale  and  retail  price  at  which  his 
goods  are  sold,  permitting  that 
price  to  become  cut  both  whole¬ 
sale  and  retail,  so  long  will  whole¬ 
salers  and  retailers,  in  order  to 
escape  business  suicide,  work  to 
sell  substitutes. 

And  utter  fools  they  would  be 
if  they  didn’t. 

A  certain  manufacturer  gave  a 
leading  jobbing  house  control  of 
a  brand  of  goods  for  the  Philadel¬ 
phia  market.  It  was  and  it  was 
not  a  private  brand — the  jobber 
controlled  it,  but  the  packer’s 
name  appeared  on  it,  and  its  name 
was  the  name  the  packer  gave  it. 

The  jobber  worked  on  this 
brand  and  built  up  a  good  trade. 
Gradually  the  price,  by  way  of 
taking  advantage  of  this,  ad¬ 
vanced.  Finally  it  got  too  high, 
and  the  jobber  refused  to  buy. 
The  manufacturer  then  sold  the 
goods  to  a  cut-price  jobbing- 
house,  who  at  once  set  about  de¬ 
stroying  the  other  jobber's  trade 
on  that  brand  by  offering  it  at  10 
cents  below  the  established  price. 

In  another  case  a  similar  ar¬ 
rangement  was  made  between 
other  parties.  Here  the  jobber 
found  that  he  was  being  charged 
10  to  15  cents  more  per  dozen  for 
the  brand  he  was  given  control 
of  than  for  goods  of  exactly  the 
same  quality  under  other  labels. 

Incidents  like  this  furnish  other 
reasons  why  jobbers,  in  self-de¬ 
fense,  must  have  their  own  brands 


logical  to  argue  that  something 
that  will  increase  profit  on  goods 
now  substituted  against  will  just 
that  far  make  substitution  un¬ 
necessary  and  thus  prevent  it? 

E.  J.  B. 


Ohio  Process  Butter  Baw  Becomes 
Operative  June  JO. 

I  he  Ohio  Dairy  and  Food  De¬ 
partment  informs  the  “Grocery 
World’’  that  the  new  process  but¬ 
ter  law  of  that  State,  which  was 
passed  April  30,  1908,  becomes 
operative  June  30,  1908.  Its  sub¬ 
stance  is  as  follows: — 

Section  1.  No  person,  firm  or  cor¬ 
poration  shall  manufacture  for  sale, 
offer  or  expose  for  sale,  sell,  ex¬ 
change  or  deliver,  or  have  in  his 
possession  with  the  intent  to  sell, 
exchange  or  deliver,  any  butter  that 
is  produced  by  taking  original  pack¬ 
ing  stock  butter  or  other  butter,  or 
both,  melting  the  same  so  that  the 
butter  fat  can  be  drawn  off  or  ex¬ 
tracted,  mixing  the  said  butter  fat 
with  skimmed  milk,  or  milk  01- 
cream,  or  other  milk  product,  and 
rechurning  or  reworking  the  said 
mixture;  nor  shall  any  person,  firm 
or  corporation  manufacture  for  sale, 
offer  or  expose  for  sale,  sell,  ex¬ 
change  or  deliver,  or  have  in  his 
possession  for  any  such  purpose  any 
butter  which  has  been  subjected  to 
any  process  by  which  it  is  melted, 
clarified  or  refined,  and  made  to  re¬ 
semble  butter,  and  is  commonly 
known  as  boiled,  or  cold  extracted 
process  or  renovated  butter,  and 
which  for  the  purpose  of  this  act  is 
hereby  designated  as  “renovated” 


or  process  butter,”  unless  the  same 
shall  be  branded  or  marked  as  pro¬ 
vided  in  Sec.  2  of  this  act. 

Sec.  2.  Whoever,  himself  or  by 
his  agent,  or  as  the  servant  or  agent 
of  another  person  shall  sell,  ex¬ 
pose  for  sale  or  have  in  his  cus¬ 
tody  or  possession  with  intent  to 
sen  any  “renovated”  or  “process  but¬ 
ter,”  as  defined  in  Sec.  1  of  this  act, 
shall  have  the  words  “renovated  but¬ 
ter”  or  “process  butter”  conspicu¬ 
ously  stamped,  labeled  or  marked 
in  one  or  two  lines  and  in  plain 
Gothic  letters,  at  least  three-eights 
of  an  inch  square,  so  that  the  words 
cannot  be  easily  defaced,  upon  two 
sides  of  each  and  every  tub,  firkin, 
box  or  package  containing  said 
“renovated”  or  “process  butter,”  or, 
if  such  butter  is  exposed  for  sale 
uncovered  or  not  in  a  case  or  pack¬ 
age,  a  placard  containing  said  words 
in  the  same  form  as  above  described 
in  this  section  shall  be  attached  to 
the  mass  in  such  a  manner  as  to  be 
easily  seen  and  read  by  the  pur¬ 
chaser.  When  “renovated”  or  “pro¬ 
cess  butter”  is  sold  from  such  pack¬ 
age  or  otherwise  at  retail,  in  print, 
roll  or  other  form,  before  being  de¬ 
livered  to  the  purchaser,  it  shall  be 
wrapped  in  wrappers  plainly  stamped 
on  the  outside  thereof  with  the 
words  “renovated  butter”  or  “pro¬ 
cess  butter  ’  printed  or  stamped 
thereon  in  one  or  two  lines,  and  in 
plain  Gothic  letters  at  least  three- 
eights  of  an  inch  square,  and  such 
wrapper  shall  contain  no  other 
words  or  printing  thereon  and  said 
words  “renovated  butter”  or  “pro¬ 
cess  butter”  so  stamped  or  printed 
on  the  said  wrapper  shall  not  be 
in  any  manner  concealed,  but  shall 
be  in  plain  view  of  the  purchaser  at 
the  time  of  the  purchase. 

The  penalty  is  $50  to  $200  fine 
and  imprisonment  for  30  to  60 
I  days. 


exhausted  their  stock  and  could 
get  no  more. 

*  *  * 

More  trouble  is  said  to  be  brew¬ 
ing  at  the  New  York  Mercantile 
Exchange  over  the  butter  quota¬ 
tions.  Since  the  old  methods 
were  reformed  as  the  result  of  the 
Martin  suit,  the  quotations  have 
been  correct  in  a  sense,  but  ways 
have  been  found  for  continuing 
some  of  the  old  abuses  with  a  few 
new  ones.  The  premium  system, 
it  is  said,  is  flourishing  as  vigor¬ 
ously  as  ever.  1  o  make  up  the 
premiums,  it  is  charged,  grades 
are  juggled,  and  sharp  practices 
as  to  weighing  are  resorted  to. 
The  more  reputable  firms,  of 
course,  are  above  such  tricks,  but 
they  must  speculate  largely,  hold- 
ing  the  butter  for  a  rise  in  order 
to  get  more  than  the  official  price 
plus  the  premium.  The  reported 
juggling  of  grades  is  the  more  im¬ 
portant  feature  of  the  situation 
to  the  trade  at  large,  especially  to 
the  retailers.  It  is  not  unlikely 
that  the  subject  will  be  ventilated 
at  a  meeting  of  the  Exchange. 

*  *  * 

Future  canned  apricots  have 
been  offered  by  California  pack¬ 
ers  at  cuts  of  50  to  90  cents  be¬ 
low  the  prices  of  last  year.  The 
packers  are  said  to  have  put  out 
this  offer  as  a  feeler  to  ascertain 
the  market  probabilities.  The  in¬ 
ference  is  drawn  that  all  kinds  of 


The  New  York  Letter 


and  must  substitute  with  them. 


Kel  logg  Threatening  Suit  Against  Macy  for  Price  Cut. 


More  Butter 


canned  fruit  will 


be 


lower  this 


In  a  nutshell,  because  the  manu¬ 


Quotation  Trouble. 


Good  Prospects  for  Seashore  Business. 


year  than  last. 


facturer  does  not  sufficiently 
stand  behind  the  trade,  either  on 
price  or  other  things. 

Would  the  trouble  be  cured  if 
the  manufacturer  limited  the  sell¬ 
ing  price  of  his  brand?  I  think 
very  largely  it  would.  Suppose 
the  packers  of  Paris  corn  made 
it  a  condition  of  their  selling  con¬ 
tract  with  jobbers  that  the  corn 
should  not  be  sold  below  $1.05 
At  once  the  reason  for  jobbers’ 
private  brands  would  disappear, 
at  least  in  great  part. 

Suppose  the  jobbers  were  in¬ 
structed  to  make  their  selling  con¬ 
tract  conditional  upon  the  sale  of 
Paris  corn  by  the  retailer  at  15  or 
16  cents?  Would  the  retailer 
have  any  more  reason  to  switch 
his  customer  from  Paris  corn  to 
another  brand  ? 

Starting  from  the  fixed  premise 
that  substitution  practically  al¬ 
ways  comes  from  a  desire  to  make 
more  profit,  doesn’t  it  seem  wholly 


Butter  Trade  Listless  Toward 


Special  correspondence  of  “Grocery  World.” 

New  York,  June  5,  1908. 

The  West  Side  district  was 
largely  represented  this  week  at 
the  convention  of  the  Wholesale 
Grocers’  and  Manufacturers’ 
Agents  in  Atlantic  City.  Those 
who  remained  at  home  have  been 
interested  in  the  reports  of  the 
proceedings,  which  will  furnish 
material  for  discussion  for  a 
time. 

As  E.  W.  Murphy,  the  New 
York  representative  of  Kellogg  & 
Co.,  was  at  the  convention  a  re¬ 
port  with  reference  to  possible 
proceedings  against  R.  FI.  Macy 
&  Co.  for  cutting  the  price  of 
Toasted  Corn  Flakes  could  not 
be  verified.  The  department  store 
advertised  the  flakes  within  the 


Oleo  Encroachments. 


flakes  be  not  sold  below  the  10- 
cent  price  which  was  established. 
'Fhe  Macy  people  framed  the  let¬ 
ter  and  hung  it  in  the  grocery  de¬ 
partment  with  an  announcement 
that  the  sale  at  the  cut  price  would 
continue. 

The  nerve  of  the  Macy  Co.  in 
using  his  letter  as  an  advertise¬ 
ment  of  the  very  business  that  he 
was  trying  to  check  was  not  rel¬ 
ished  by  Mr.  Murphy,  according 
to  all  the  information  available, 
and  he  consulted  legal  advisers  on 
his  right  to  obtain  an  injunction 
and  as  to  whether  or  not  he  can 
get  damages  because  of  the  in¬ 
jury  to  his  business  caused  by 
the  cutting  of  prices.  He  has 
written  the  jobbers  not  to  sell  to 
the  Macy  people,  but  the  latter 


*  *  * 

Up  to  this  time  the  butter  in¬ 
terests  have  not  made  any  effort 
to  check  the  revived  trade  in  oleo¬ 
margarine  in  this  State.  It  is  said 
that  the  fight  will  come  after  the 
next  Legislature  meets,  when  an¬ 
other  effort  will  be  made  to  have 
laws  passed  to  prohibit  the  sale. 
The  butterine  manufacturers  not 
only  expect  to  be  in  a  position  to 
defeat  such  an  effort,  as  they  did 
at  the  recent  session,  but  they 
are  also  getting  ready  to  demand 
a  repeal  of  the  10-cent  tax  im¬ 
posed  by  the  Federal  Government 
on  each  pound  of  the  colored  but¬ 
terine. 

It  is  still  claimed  that  colored 
butterine  cannot  be  sold  here  in 
the  stores  without  a  violation  of 
the  State  law.  But  the  dealers 
sell  the  butterine  in  its  white  con¬ 
dition  and  give  to  the  purchaser 
the  material  with  which  he  mav 
color  the  product  so  that  it  will 
00k  like  butter  if  he  wishes. 


last  week  at  6  cents  a  package. 
Mr.  Murphy  wrote  a  letter  to  the 
department  store  asking  that  the 


seems  to  have  no  difficulty  thus 
far  in  getting  supplies,  although  it 
|  was  at  first  reported  that  they  had 
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Some  people  say  that  it  is  a  queer 
legal  situation,  if  it  is  unlawful 
to  sell  colored  butterine,  but  per¬ 
fectly  lawful  to  sell  the  material 
with  which  people  may  them¬ 
selves  color  it.  But  they  are  re¬ 
minded  that  the  law  is  full  of  per¬ 
plexities  to  the  layman. 

*  *  * 

The  early  reports  from  seashore 
resorts  indicate  that  the  wholesale 
and  retail  groceries  which  cater 
especially  to  this  kind  of  business 
are  starting  with  fairly  good 
business.  In  the  wholesale  dis¬ 
trict  the  jobbers  say,  as  a  rule, 
that  the  trade  of  this  kind  is  about 
of  the  average  of  recent  years  and 
they  see  no  reason  why  the  entire 
summer  should  not  be  highly 


oni  the  part  of  the  resorts  in  the 
immediate  vicinity  of  New  York 
is  said  to  be  as  large  as  it  ever  was 
at  this  time  of  the  year. 

Another  statement  that  is  now- 
heard  among  the  jobbers  is  that 
retailers  are  recovering  from  the 
timidity  in  buying  which  became 
most  marked  at  the  time  of  the 
recent  financial  disturbance.  It  is 
argued  from  this  that  the  retailer 
must  see  better  conditions  among 
his  own  customers  as  the  basis 
for  his  increased  confidence. 

Fred.  A.  McGill. 


Mississippi  tomatoes  have  de¬ 
clined  to  85  cents  a  carrier.  Flor- 
idas  hold  their  own  at  $2.50  to  $3 
and  are  worth  the  difference.  The 
general  demand  for  tomatoes  is 


satisfactory  as  to  this  part  of  the 
business.  The  call  for  groceries  I  good. 


TIN 


CANS 


Knobby”  Canisters 

Page  104 


These  are  stock  designs.  Retail  dealers 
could  use  these  for  “Special  Sale”  packages 
instead  of  using  paper  bags.  If  the  house¬ 
furnishing  stores  sell  them  empty ,  the  dealer 
should  be  able  to  do  so  filled  with  delicacies, 
tea,  coffee  or  spices,  etc. 


Coffee  Combine  Unloads  Part  of  Its 

Holdings 

Brazilian  Governmental  Syndicate  Secretly  Sells  160,000  Bags 
in  New  York  City.  Promised  Notice  to  the  Trade  Not 
Given.  Sale  Believed  to  be  Dangerous  Precedent. 


The  coffee  trade  has  been 
greatly  exercised  during  the  week 
over  the  fact  that  the  Brazilian 
coffee  syndicate  has  unloaded  the 
first  lot  of  combine  coffee  which 
has  been  sold  in  this  country. 
“Grocery  World”  readers  are  fa¬ 
miliar  with  the  move  of  the  syn¬ 
dicate,  taken  several  months  ago, 
to  corner  a  good  part-  of  the  spot 
supplv  of  Rio  and  Santos  coffee, 
principally  the  latter,  in  order  to 
keep  the  market  from  going  all 
to  pieces,  which  it  undoubtedly 
would  have  done.  1  his  coffee, 
amounting  to  several  million 
bags,  has  been  held  in  warehouses 
for  several  months,  greatly  re¬ 
stricting  the  supply  of  fine  San¬ 
tos. 

Secretly  and  without  the  notice 
to  the  trade  which  the  syndicate 
agreed  to  give,  the  New  York 
agents  sold  160,000  bags  at  pri¬ 
vate  sale  at  Sy2  cents  for  No.  5 
Santos  green.  The  sale  was  made 
for  the  account  of  the  Brazilian 
Government  and  was  admittedly 
syndicate  coffee.  It  was  disposed 
of  in  large  blocks.- 

The  custom  of  large  coffee 
houses  who  sell  coffee  at  whole¬ 
sale  is  to  protect  themselves  as  to 
price  by  selling  against  it  on  the 
New  York  coffee  exchange.  If 


the  buyers  of  the  syndicate  coffee 
did  this  it  might  result  in  the  syn¬ 
dicate,  in  its  efforts  to  protect  the 
market,  having  to  take  the  coffee 
in  again.  So  that  the  understand¬ 
ing  is  that  the  buyers  of  the  above 
lots  of  syndicate  coffee  were  com¬ 
pelled  to  agree  not  to  sell  against 
it.  To  get  this  agreement  the 
syndicate  is  believed  to  have 
given  the  buyers  some  guarantee 
that  if  they  could  not  dispose  o 
their  coffee  in  a  regular  jobbing 
way  without  loss  the  Brazilian 
Government  would  reimburse 
them. 

All  the  160,000  bags  were  in 
New  York  warehouses  when 
sold.  The  trade  thinks  the  move 
was  dangerous,  because  buyers, 
if  filled  up  with  old  syndicate 
coffee,  will  naturally  have  less 
reason  to  buy  new  crop,  and  the 
Brazilian  Government  thus  enters 
into  a  sort  of  competition  with  its 
own  growers.  It  is  believec 
that  the  first  sale  will  be  followed 
by  others  from  time  to  time. 


Pie  cherries  are  now  coming 
from  near-by  points,  and  range 
from  4  to  6  cents  per  pound.  The 
crop  will  be  extremely  large.  The 
demand  is  light  on  account  of 
poor  quality. 


AMERICAN  CAN  COMPANY 


PAILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


$5,000  For  You 


CJ  The  American  Slicing  Machine  is  good  for  fifteen 
years  of  the  hardest  kind  of  service. 

<|f  Fifteen  years  represents  about  five  thousand  working 
days. 

We  have  in  our  files  hundreds  of  letters  from  users 
of  the  machine  giving  figures  as  to  the  exact  amount  of 
profit  it  has  made  for  them,  including  the  saving  of 
waste  and  the  increased  trade. 

<]f  In  no  case  do  these  figures  run  under  one  dollar  a 
day,  even  in  the  smallest  store. 


THAT  MEANS 


that  at  the  end  of  fifteen  years  of  business  life  the  owner 
of  an  American  Slicing  Machine  will  have  made  in 
extra  profit  on  this  item  not  less  than  five  thousand 
dollars  more  than  his  competitor  who  has  been  depend¬ 
ing  upon  hand-slicing. 

<Jf  Nine  thousand  merchants  are  proving  this  every  day. 

(Jf  Write  for  the  evidence — it’s  free. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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SEND  US  YOUR  ORDERS  FOR 

WINDOW  SCREENS 
DOOR  SCREENS 
MACHINE  OILERS 
WATER  COOLERS 

And  everything  else  in 

HARDWARE) 


WIRE  CLOTH 
POULTRY  NETTING 
ICE  CREAM  FREEZERS 
FLY  NETS 


You  may  depend  upon  getting  the  best  prices  here. 


JAMES  M.  VANCE  G  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


mm 
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Make  a  Window  Display 

If  you  feel  that  Tabasco  Sauce  is  new  to  your 
trade  and  therefore  may  not  sell,  make  a  little  win¬ 
dow  display  of  it.  You’ll  be  surprised  at  the  results. 

Moss  Green  Heart  Tabasco  Sauce  always  sells 
when  given  a  chance.  Why?  Because  everybody 
with  palates  wants  it,  especially  where  the  palates 
have  wearied  of  other  sauces,  as  most  of  them  have. 

Spicy,  tingling,  appetizing. 

Made  by  the  New  Iberia  Extract  of  Pepper  Com¬ 
pany,  New  Iberia,  La.,  and  sold  in  Philadelphia  by 

PHILADELPHIA  AGENTS 

PHILADELPHIA  PICKLING  CO. 

260-264  South  Second  Street,  PHILADELPHIA 
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Cut  Down  Your 
*m/  Ice  Bill 

When  you  buy  a  McCray 
Refrigerator  you  use  less  ice 
— and  it  actually  pays  for 
itself.  Many  grocers  have 
figured  it  up  in  dollars  and  cents, 
and  have  found  that  their  McCray 
Refrigerators  cost  them  nothing — 
they  saved  the  money  on  the  ice  bill  and 
made  more  money  on  account  of  the  perfect 
condition  in  which  their  goods  were  kept. 


McCray 

Grocer’s  Refrigerators 

have  the  best  system  of  circulation.  They  keep  everything  sweet, 
free  from  taint,  and  absolutely  dry.  A  McCray  Refrigerator  in 
your  store  will  attract  at¬ 


tention  because  of  its  ele¬ 
gant  finish,  and  it  will  ac¬ 
tually  sell  more  goods  for 
you  because  they  will  be 
kept  in  better  condition,  and 
be  more  tempting  to  your 
customers.  McCray  Refrig¬ 
erators  are  made  in  all 
sizes  for  immediate  ship¬ 
ment,  or  built  to  order,  and 
every  refrigerator  is  abso¬ 
lutely  guaranteed. 

Write  your  name  and 
address  on  a  postal — ask 
forcataloe  No. 65  forgro- 
cers,  or  No.  58  for  meat 
markets.  Don’t  delay  a 
minute.  Do  this  now  be¬ 
fore  you  forget.  Every 
moment’s  delay  means 
the  loss  of  real  money 
and  trade  to  you. 

McCray  Refrigerator  Co. 

714  Mill  Street, 
Kendallyille.  Indiana. 
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THE  GROCERY  MARKETS 

Tea. 

The  tea  market  is  listless  and 
unchanged.  The  demand  is  from 
hand  to  mouth,  as  it  has  been  for 
weeks,  and  prices  show  no  quot¬ 
able  change  from  a  week  ago. 
Values,  however,  are  not  particu¬ 
larly  strong,  and  seldom  are  at 
this  season. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  steady  during  the 
week  without  quotable  change. 
Options  have  varied  only  slightly 
and  actual  coffee  has  changed  not 
at  all.  The  demand  is  compara 
tively  light  and  is  only  for  actua 
wants.  Mild  coffee  firm  and  un¬ 
changed.  Java  and  Mocha  are  un¬ 
changed  and  steady. 

Sugar. 

The  raw  sugar  market  is  quite 
considerably  firm,  this  applying 
to  all  important  producing  sec¬ 
tions.  Refined  sugar  shows  no 
change,  however,  and  probably 
will  not  for  some  time  at  least 
The  demand  is  much  better. 
Strawberries  are  coming  into 
market  at  a  low  price,  and  cherries 
are  about  to  come,  both  in  very 
large  supply. 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  also 
unchanged  and  in  light  supply 
Sugar  syrup  shows  no  change 
and  only  a  moderate  demand. 
Molasses  is  unchanged  from  last 
week  and  in  fair  demand  for  the 
season. 

Canned  Goods. 

Tomatoes  are  unchanged,  but 
the  undertone  is  stronger.-  Light 
spot  supplies  seem  to  be  the  main 
reason.  There  may  be  no  ad¬ 
vance,  however.  The  demand  is 
fair.  Corn  is  stronger,  by  reason 
of  the  lateness  of  the  season. 
Some  grades  of  Southern  corn 
lave  advanced  about  2 y2  cents. 
Peas  are  still  dull  and  weak,  prices 
jeing  much  below  last  year, 
’eaclies  are  unchanged,  scarce 
and  dull,  prospects  still  being 
bright  for  a  good  pack.  Apples 
are  still  lower,  and  New  York 
gallons  are  now  offered  in  a  large 
way  at  $1.75.  Small  Baltimore 
canned  goods  show  no  change  and 
are  in  slow  demand.  Spot  Cali¬ 
fornia  canned  goods  are  un¬ 
changed.  Some  packers  have 
named  future  prices,  on  the  basis 
of  $1.60  for  extra  standard  lemon 
cling  peaches.  This  is  15  to  20 1 


cents  below  last  year./  There  will 
be  no  general  naming  of  prices, 
however,  until  July,  and  it  is 
probable  that  the  leading  packers 
will  name  higher  figures  than  the 
above.  Future  apricot  prices 
have  also  been  named  on  a  much 
lower  basis  than  last  year. 

Fish. 

Mackerel  of  all  grades  is  un¬ 
changed,  but  the  demand  shows 
some  improvement.  While  there 
is  no  quotable  change  in  price,  a 
concession  could  doubtless  be  ob¬ 
tained  on  a  large  order.  The  first 
new  shore  fish  were  offered  on 
June  6th  of  last  year,  but  there 
are  none  about  as  yet.  Cod,  hake 
and  haddock  are  back  numbers 
for  the  season.  Salmon  is  in  fair 
demand  at  unchanged  prices, 
though  red  Alaska  grades  are 
firm.  New  prices  on  Columbia 
River  salmon  are  expected  almost 
any  day.  Sardines  are  un¬ 
changed,  both  foreign  and  do¬ 
mestic.  While  the  nominal  price 
of  the  latter  is  still  on  the  basis 
of  $3.10  for  quarter  oils  Eastport, 
some  of  the  packers  are  now  de¬ 
clining  to  go  along  with  the  com¬ 
bine  and  are  selling  somewhat  be¬ 
low  that. 

Dried  Fruit*. 

Prunes  are  unchanged,  except 
in  spots.  Forty’s,  being  scarce  on 
spot,  have  advanced  y2  cent,  and 
the  general  situation  is  slightly 
firmer.  The  basis  price  is  around 
3  cents.  On  the  coast,  however, 
conditions  are  stronger,  and  the 
asking  basis  price  is  3J4  to  4 
cents.  Peaches  are  very  dull 
and  weak,  and  old  stock  can  now 
be  gotten  around  the  price  of  new. 
The  demand  is  still  dull.  Apri¬ 
cots  are  weak  also,  but  the  scarc¬ 
ity  prevents  the  same  slump 
which  has  overtaken  peaches. 
Currants  are  selling  fairly  at  un¬ 
changed  prices.  Raisins  are  still 
very  dull  and  very  weak. 

Beans  and  Peas. 

Imported  pea  beans  still  rule 
around  $2.30  and  domestic  $2.70 
to  $2.80.  Imported  seem  to  be 
getting  about  all  the  demand. 
Marrows  average  $2.50  and  are  in 
moderate  demand.  California 
imas  are  about  10  points  higher, 
and  the  situation  is  strong;  de¬ 
mand  only  fair.  Split  peas  show 
no  change  from  last  week  on  any 
grade. 

Butter. 

The  butter  market  is  firm  at  an 
advance  of  1  cent  per  pound  over 
last  week,  this  applying  to  all 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World”  has  been  looking  for 
he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
nd  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
irobably  every  one  of  whom  has  some  technical  knowledge  of  win- 
low-dressing.  What  we  want  is  articles  clearly  describing  window 
lisplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
>r  original— in  fact,  those  which  have  been  used  successfully  are 
jerhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
tverage  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
ihould  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
irawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
not  pencil). 


Skipper 


tries. 


grades.  Even  at  the  advance  the 
narket  is  quite  firm.  There  is  a 
rood  consumptive  demand  for 
gutter  as  well  as  speculative  de¬ 
mand,  and  the  quality  of  the  pres¬ 
ent  receipts  is  very  fancy.  The 
market  is  likely  to  continue  on  its 
present  basis  as  long  as  present 
weather  conditions  continue.  The 
make  is  about  normal  for  the  sea¬ 
son,  and  the  situation  will  prob¬ 
ably  remain  firm  and  unchanged 
for  the  balance  of  the  month. 

Egg». 

The  egg  market  is  un¬ 
changed.  There  is  a  very  good 
consumptive  demand  and  the  re¬ 
ceipts  are  about  normal.  There 
are  still  a  few  fancy  eggs  going 
into  cold  storage  and  the  market 
is  firm  on  the  present  basis.  No 
change  is  expected  within  the 
next  few  days. 

Cheese. 

The  new  cheese  market  has  ad¬ 
vanced  Yz  cent  during  the  week. 
Old  cheese  is  about  done,  and  the 
quality  of  the  new  now  arriving 
is  showing  grass  flavor  and  fine 
quality.  There  is  a  very  good 
consumptive  demand,  which  ab¬ 
sorbs  the  receipts  as  fast  as  they 
arrive,  and  no  v  change  is  likely 
within  the  next  few  days.  If  there 
is  a  change,  however,  it  will  likely 
be  upward. 

Produce. 

Bermuda  onions,  $1.25  per 
crate  ;  Texas,  75  cents  to  $1.25  per 
crate;  Egyptian,  $2.50  to  $3  per 
bag,  demand  fair ;  old  potatoes, 
Pennsylvania,  75  to  90  cents  per 
bushel;  York  State,  75  to  90  cents 
per  bushel,  demand  fair ;  sweet 
potatoes,  firsts,  $1  per  basket: 
seconds,  50  cents  per  basket,  de¬ 
mand  fair;  spinach,  50  to  75  cents 
per  barrel,  demand  fair;  rhubarb, 


$3  per  100  bunches,  demand  good ; 
red  radishes,  $1  to  $2  per  100 
bunches;  white,  $1.25  per  100 
bunches,  demand  fair ;  scullions, 
75  cents  to  $1  per  100,  demand 
good ;  asparagus,  5  to  20  cents 
per  bunch,  demand  good;  carrots, 
old,  65  cents  per  basket ;  new,  3' 
to  4  cents  per  bunch,  demand  fair  ; 
turnips,  50  cents  per  basket,  de 
mand  slow;  Jersey  peas,  25  to  30 
cents  per  basket,  demand  good ; 
salad,  No.  1,  50  cents  to  $1  per 
barrel;  No.  2,  50  cents  to  $1  per 
barrel,  demand  fair;  cauliflower, 
No.  1,  6  to  15  cents  per  head;  No. 
2,  2  to  3  cents  per  head,  demand 
fair ;  beets,  3  cents  per  bunch,  de¬ 
mand  good. 

Provision*. 

Everything  in  the  smoked  meat 
line  remains  unchanged.  The  de 
mand  is  seasonable  for  hams  and 
bacon,  and  the  market  is  steady 
on  the  present  basis.  Pure  and 
compound  lard  are  firm  and  un 
changed,  and  both  are  in  good 
consumptive  demand.  Barrel 
pork,  dried  beef  and  canned 
meats  are  firm  and  unchanged,  the 
demand  being  seasonably  good. 

Green  Fruit. 

Bananas,  firsts,  $1.40  to  $1.75 
per  bunch;  8-hands,  $1  to  $1.25 
per  bunch  ;  7-hands,  75  to  90  cents 
per  bunch  ;  6-hands,  50  to  65  cents 
per  bunch ;  red,  $1.25  to  $2.50  per 
bunch,  demand  poor ;  pineapples, 
$2.50  to  $3  per  box,  demand  fair 
to  good ;  lemons,  $2.25  to  $3  per 
box,  demand  fair  to  good  ;  Cali¬ 
fornia  oranges,  $2.75  to  $4.25  per 
box,  demand  fair  to  good  ;  grape¬ 
fruit,  $2.50  to  $6  per  box,  demand 
slow ;  apples,  Baldwins,  $2  to  $3 
per  barrel ;  Spy,  $3  to  $3.5°  Pcr 
barrel ;  Russets,  $2  to  $3  per  bar 
rel,  demand  fair. 


They'll 
suit  your 
customers 
to  a  TEA 


As  you  must  sell  sardines,  why  not  sell  the 
best—  the  kind  that  will  bring  and  hold  trade  for 
you  ?  "Skipper”  Sardines  will  do  this. 

We  guarantee  the  quality. 

We  guarantee  the  sale. 

We  guarantee  your  profit. 


ANGUS  WATSON  &  CO.,  Canoed  Fish  Specialists 

1011  CHESTNUT  ST.,  PHILADELPHIA,  PA. 

Branch  of  ANGUS  WATSON  &  CO.,  Newcastle-upon-Tyne,  England 


Nuts. 

Peanuts,  green,  choice,  4j4 
cents  per  pound ;  fancy,  6)4  cents 
per  pound;  jumbo,  7/^  cents  per 
pound;  roasted,  choice,  $1.15  Per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 


Brazils,  10  cents  per 
filberts,  10 14  cents  per 
pecans,  10  cents  per 
walnuts,  np2  to  I2j4 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


pound 

pound 

pound 

pound 


INDIVIDUAL  MARKET  REPORTS. 

California  Canned  Goods. 

We  are  gratified  to  announce 
that  all  our  reports,  as  made  since 
the  1st  of  March  last,  are  being 
verified,  and  that  the  fruit  crop  in 
apricots,  pears  and  peaches  will 
be  the  largest  in  the  history  of  the 
State.  It  may  be  difficult,  how¬ 
ever,  to  get  an  abundance  of  first- 
class  quality  on  account  of  the 
trees  being  so  heavily  loaded,  and 
in  many  sections  the  growers  are 
not  thinning  sufficiently.  This 
will  mean  smaller  fruit,  and  as  the 
handling  of  such  fruit  is  a  problem 
on  account  of  the  labor  supply,  it 
may  be  that  some  of  this  smal 
fruit  will  not  be  harvested  at  all. 

Notwithstanding  the  heavy 
fruit  crops  we  do  not  look  for  an 


excessively  heavy  pack  of  canned 
fruits,  as  the  financial  scare  of  last 
all  has  evidently  resulted  in 
bringing  about  a  most  conserva¬ 
tive  course  on  the  part  of  large 
buyers.  The  result  of  this  is  al¬ 
ready  seen  in  the  fact  that  fruit 
canners  are  not  in  a  position  to 
name  prices  on  crops  excepting 
for  a  limited  quantity.  We  be¬ 
lieve  that  a  number  of  canners 
will  be  unable  to  pack  on  account 
of  not  being  able  to  obtain  the 
necessary  financial  assistance. 
This  is  a  problem  that  is  facing 
many  of  the  canners  throughout 
the  State,  and  notwithstanding 
the  heavy  fruit  crop,  it  is  our  opin¬ 
ion  that  the  output  will  likely  be 
curtailed. 

Ail  indications  point  to  the  fact 
that  the  heavy  purchasers  in  the 
East  are  going  to  buy  on  the 
hand-to-mouth  policy,  and  this 
will  undoubtedly  take  away  the 
speculative  feature  of  the  busi¬ 
ness.  The  same  applies  in  the 
dried  fruit  trade,  which  ordinarily 
uses  the  largest  quantity  of  the 
fresh  fruit  crops.  This  trade  is 
for  the  time  being  thoroughly  de¬ 
moralized.  and  it  remains  to  be 
seen  whether  the  cheap  prices  will 
stimulate  business  in  a  large  way, 
or  whether  the  buyers  will  pursue 
an  ultra-conservative  c  o  1 
which  seems  quite  likely.  I  rom 
present  indications  the  buyers  of 
these  goods  propose  to  force  the 
producer  and  manufacturer  to 
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carry  the  goods  from  this  year 
into  next,  excepting  what  buyers 
need  for  immediate  requirements. 
The  result  will  be  that  it  will  take 
millions  of  dollars  to  carry  the 
products  iu  California.  The  dried 
fruit  packer,  therefore,  will  he  un¬ 
able  to  carry  the  goods,  and  it 
may  develop  upon  the  producer 
to  dry  his  own  fruit  and  carry  it 
until  the  trade  requires  it.  This 
will  cause  an  outlay  on  the  pro¬ 
ducers  part  of  money  for  labor 
and  other  incidental  expenses,  am 
unless  the  producer  is  financially 
fixed  to  carry  this  load  he  will  be 
faced  by  a  serious  problem. 

The  handling  of  the  crops  o 
cling  peaches  and  Bartlett  pears, 
both  of  which  are  better  in  qual¬ 
ity  and  larger  in  quantity  by  thou¬ 
sands  of  tons  than  for  severa 
years  past,  will  depend  largely 
upon  tlie  shipping  of  these  varie¬ 
ties  fresh,  and  this  again  depends 
upon  the  purchasing  power  of  the 
people  in  our  large  cities  east  of 
the  Rocky  Mountains.  Thou¬ 
sands  of  cars  of  California  fresh 
fruit  are  consumed  by  the  middle 
and  poorer  classes,  and  if  it  is  true 
that  thousands  of  people  are  out 
of  work  they  may  not  be  in  a  po 
sition  to  purchase  the  fruit.  But 
this  is  a  matter  that  time  alone 
will  develop.  It  is  sufficient  to 
say  that  the  financial  scare  of  last 
fall  will  leave  its  indelible  effect 
upon  the  fruit  products  of  Cali 
fornia  this  year. 

California  Canneries  Co. 

San  Francisco,  Cal. 


Baltimore  Canned  Goods. 

During  the  past  week  there  has 
been  a  tendency  among  buyers  to 
dispose  of  recent  purchases  rather 
than  add  to  their  present  supply. 
At  the  same  time  the  volume  of 
day-to-day’s  business  has  been 
sufficient  to  hold  the  market 
firmly  in  its  former  position,  and 
the  ability  of  the  middleman  has 
been  taxed  considerably  in  find¬ 
ing  sufficient  full  standard  3s  to¬ 
matoes  to  fill  orders  under  75 
cents,  f.  o.  b.  Quite  a  few  shop¬ 
worn,  poorly  wintered,  irregular¬ 
ly  packed  standard  3s  tomatoes 
are  still  obtainable  on  the  basis  of 
70  to  7 2' 34  cents,  the  range  of  price 
covering  as  near  as  it  is  possible 
to  adjust  the  quality  and  condition 
of  offerings.  Some  buyers  have 
shown  a  willingness  to  take  this 
class  in  preference  to  paying  2^/2 
cents  per  dozen  advance  for  the 
unquestionable  quality — as  a  re¬ 
sult  stocks  are  being  reduced  and 
it  might  be  well  for  both  buyer 
and  seller  to  consider  the  question 
which  is  problematical  but  im¬ 
portant — “How  many  3s  tomatoes 
still  remain  unsold  in  first  hands?” 
For  sales  for  the  past  thirty  davs 
have  aggregated  a  considerable 
volume  and  statisticians  told  us 
six  weeks  ago  that  stocks  had 
been  reduced  at  a  surprisingly 
large  ratio  during  the  winter  and 
early  spring  months,  when  there 
didn’t  seem  to  be  any  business  of 


any  consequence  going.  Some 
brands  of  2s  have  changed  hands 
on  the  basis  of  $1  per  case,  f.  o.  b. 
factory,  while  some  markets  re¬ 
port  a  lack  of  interest  among  buy¬ 
ers  above  90  cents  per  case.  Ow¬ 
ing  to  the  light  supply  of  2s  in 
good  condition  in  this  section, 
packers  are  not  showing  any  incli¬ 
nation  to  force  business,  and  as  a 
result  the  2s  market  can  be  termed 
quiet.  | 

Owing  to  the  favorable  weather 
conditions  which  have  boosted 
the  future  corn  market  and  made 
it  at  least  barely  possible  that 
spot  corn  might  be  a  good  carry¬ 
over,  there  is  a  stronger  tone. 

Strasbaugh,  Silver  &  Co. 

Aberdeen,  Md. 


Spices. 

The  market  is  more  active, 
especially  for  goods  to  arrive 
shortly.  There  is  also  a  very  good 
demand  for  spot  goods.  Stocks  of 
spices  in  our  country  are  smaller 
than  for  years  past  and  we  really 
look  for  steady  advances  through 
out  the  list. 

Pepper  somewhat  firmer,  with 
very  liberal  buying.  Cable  ad¬ 
vices  pertaining  to  crops  are  to 
the  effect  that  normal  supplies 
are  certain  for  the  year. 

Cayennes  in  better  demand 
with  firmer  tone.  We  look  for 
higher  prices. 

Cloves  are  higher,  both  here 
and  abroad.  The  demand  will  in¬ 
crease  over  the  summer  months. 

Pimento  (Allspice). — Good 
quality  remains  scarce.  The 
crop  is  uncertain,  owing  to  the 
long  drouth  in  Jamaica.  Unless 
heavy  rains  fall  it  is  likely  that  we 
will  see  a  short  crop. 

Mace  very  firm  and  the  demand 
exceedingly  good  for  the  better 
grades. 

Nutmegs  are  steady  at  record 
prices.  Market  continues  un 
usually  low  and  present  prices  are 
no  doubt  safe. 

Cassias. — China  is  more  active, 
especially  in  futures.  Prices  are 
somewhat  higher.  Saigon  and 
Batavia  are  steady,  but  un 
changed. 

Gingers  are  in  small  supply. 
Uglier  prices  are  likely  to  rule 
lefore’  fall. 

Seeds  steady  at  practically  un 
changed  prices.  Prices  on  Dutch 
Caraway,  new  crop,  are  almost  as 
ugh  as  present  prices  for  spot 
goods. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 


alone  from  North  Carolina  and 
both  range  from  12  to  14  cents  per| 
quart.  The  demand  is  good. 

Watermelons  have  declined  a 
little,  and  now  range  from  35  to 
65  cents  each.  Florida  is  the  only 
source  of  supply  up  to  date.  The  | 
demand  is  fair. 

Southern  corn  is  scarce  and  I 
practically  none  has  come  for¬ 
ward  this  week. 

Strawberries  are  glutted.  All 
the  stock  on  the  market  is  coming  I 
from  near-by  points,  and  the  price  | 
ranges  from  4  to  8  cents.  Much 
of  the  receipts  are  poor,  and  the 
demand  for  good  fruit  is  good. 

luma  beans  from  Charleston 
average  $2.50  and  show  fair  qual¬ 
ity.  The  demand  is  slow. 

New  potatoes  are  weak  and 
have  declined  to  $2  to  $2.50.  Poor 
quality  and  heavy  supply  is  the  f 
cause. 

Peas  are  coming  from  near-by 
points  and  average  35  to  45  cents 
per  basket.  Lots  are  poor. 


then  a  reliable  source)  that  the  old 
and  reliable  firm  of  H.  J.  Heinz  Co., 
of  Pittsburg,  was  a  large  contributor 
to  the  prohibition  and  local  option 
cause,  and  we  were  asked  to  use  our 
influence  to  get  all  of  the  hotels  to 
close  their  accounts  and  to  stop  buy¬ 
ing  goods  from  that  firm.  After 
hearing  this  rumor  I  immediately  set 
to  work  to  find  out  whether  or  not  it 
was  true,  and  I  find  now  that  there 
is  no  truth  in  the  story  (started  evi-  i 
dentlv  by  competitive  dealers),  and 
I  take  great  pleasure  in  handing  to  -j 
our  members  a  copy  of  a  letter  ad-  1 
dressed  to  me  by  H.  J.  Heinz  Co.,  1 
which  is  a  straightforward  business 
letter  of  denial,  and  signed  by  the 
treasurer  of  the  company.  I  know 
that  many  hotels  in  our  association  • 
have  discontinued  buying  goods 
from  this  firm,  and  now  that  I  find 
the  firm  of  H.  J.  Heinz  Co.  has  been 
done  a  great  injustice,  I  beg  you  to 
open  an  account  with  them,  if  you 
have  not  already  done  so,  and  buy 
as  many  goods  as  you  possibly  can 
from  them. 

I  have  also  secured  copies  of  let¬ 
ters  which  I  herein  present  to  you. 
pertaining  to  the  same  subject,  which 
is  additional  proof  of  their  inno¬ 
cence. 

Fraternally  yours, 

David  B.  Provan, 
President. 

The  story  is  believed  to  have 
been  started  by  a  competitive 
pickle  house. 


CORRESPONDENCE. 


There  are  a  few  Florida  pine 
apples  in  market,  ranging  from  $2 
to  $2.75  per  crate.  Havanas  range 
from  $1.50  to  $2.50. 


Heinz  Saloon  Boycott  Lifted. 

The  Rumor  Started  Several  Months 
Ago,  Believed  by  a  Competitive  House, 
that  the  Heinz  Co.  had  Contributed 
Toward  Local  Option  and  Prohibition, 
which  Started  Saloon  and  Hotel  Boy¬ 
cott  Against  Them,  is  Now  Withdrawn. 
In  Letter  President  of  Hotel  Men’s 
Association  Says  it  was  All  a  Mistake. 


MARKET  NOTES. 


Cantaloupes  range  from  $1.50 
to  $2,  all  being  from  Florida  ex¬ 
cept  a  few  from  Mexico,  which 
average  $3.  The  demand  for 
good  cantaloupes  is  good. 

Blackberries  and  huckleberries 
are  still  scarce.  Both  are  coniine 

O  I 


The  hotel  men  and  liquor  deal¬ 
ers  of  the  East  have  now  formallv 
withdrawn  the  blow  administered 
to  the  Heinz  Co.  several  weeks, 
an  incident  on  which  the  “Gro¬ 
cery  World”  made  some  comment 
at  the  time.  It  will  be  remem¬ 
bered  that  on  a  rumor  that  the 
Heinz  people  had  contributed 
large  sums  to  the  Local  Option 
campaign,  all  the  saloon  and  hotel 
trade  promptly  boycotted  them 
and  refused  to  handle  their  goods. 
The  Heinz  Co.  instantly  denied 
the  report,  but  the  boycott  seemed 
to  cling,  and  only  recently  was  it 
formally  lifted  through  the  fol¬ 
lowing  letter : — 

To  the  members  of  the  Pennsylvania 
State  Hotel  Association. 

Some  few  months  ago  we  received 
a  report  (from  what  we  considered 


From  An  Oleo  Manufacturer. 

Columbus,  Ohio,  June  2,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — We  are  in  receipt 
from  a  clipping  bureau  of  your 
article  appearing  in  the  June  1st 
issue  of  the  “Grocery  World.” 

The  oleomargarine  subject  is 
one  that  is  almost  continuously 
agitated,  from  one  cause  or  an¬ 
other,  and  having  had  some  news¬ 
paper  writing,  experience,  we 
know  quite  well  that  editors  are 
always  anxious  for  a  true  state¬ 
ment  of  facts.  Having,  in  a  verv 
concise  form,  a  full  and  complete 
history  of  the  making  of  butter- 
ine,  as  well  as  the  raw  materials, 
and  much  general  information 
in  the  inclosed  booklet  we  tender 
same  to  you  with  our  compli¬ 
ments. 

We  assure  you  we  are  not  seek¬ 
ing  any  reference  to  ourselves, 
nor  any  free  advertising  by  the 
mailing  of  this  booklet,  as  senti¬ 
ment  for  the  product,  coupled 
with  the  desire  to  have  a  full 
knowledge  of  our  butterine  con¬ 
veyed  to  the  reading  public, 
prompts  us  to  presume  the  liberty 
of  mailing  you  the  inclosed  refer¬ 
ence. 

Yours  truly. 

The  Capital  City  Dairy  Co., 

H.  C.  Pirrung,  Genl.  Mgr. 

The  matter  sent  with  the 
above  was  a  lengthy  article  on 
"An  Appeal  for  Oleomargarine,” 
by  Henry  C.  Pirrung.  The 
greater  part  of  it  appeared  in  the 
"Grocery  World”  several  months 
ago. — Ed. 
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rhis  Department  ia  devoted  to  the  criticism 
advertising  matter  sent  in,  to  the  devising 
new  advertising  ideas  for  special  occasions, 
ion  request,  and  to  the  suggesting  of  original 
vertisements  when  data  18  *uPJc 
mmunications  sent  in  for  this  Dep^tment 
ould  be  addressed  to  the  Editor  of  Science 
Advertising.  They  will  be  filed  w 
der  and  taken  up  according  to  strict  rotation. 


Before  me  this  week  are  two  | 
unples  of  reading  matter  adver- 
sing  which  I  will  use  as  a  basis 
f  a  little  talk  about  this  particu- 
,r  class  of  advertising.  Both  ap- 
eared  as  pure  reading  matter  in 
ic  papers  which  inserted  them, 
'he  first  comes  from  C.  F.  Mont- 
omery,  grocer,  of  Beatrice,  Neb., 
nd  the  other  from  M.  Rowan, 
rocer,  of  Oswego,  N.  Y.  The 
Nebraska  production  is  as  fol- 
)ws : — 


lb. ;  Eagle  milk,  13c.  per 
can ;  Karo  corn  syrup,  2 
cans  15c.;  Fletcher's  Cas- 
toria,  25c. ;  Coat’s  thread,  2 
spools,  9c.;  Mother’s  Oats, 
9c.  package ;  Ivory  soap, 
4c.  a  bar;  Silver  Key  toma¬ 
toes,  9c.  a  can;  eggs,  16c. 
per  dozen ;  Red  Seal  lye,  8c. 
a  can ;  Naptha  soap,  4c.  a 
bar;  Star  milk,  2  cans  15c.; 
oil,  2  gallons,  15c. ;  hams, 
jc.  lb.;  flour,  $1.20  per  sack; 
cream  crackers,  2  lbs,,  15c. ; 
sardines,  7  cans,  25c.  All 
other  goods  in  the  store 
will  be  sold  at  correspond¬ 
ing  prices. 

Rowan’s  Big  Cash  Sale, 
West  Fifth  and  Erie  streets. 
Electric  car  to  the  door. 


Too  Much  Corn.— There  was  a 
rumor  afloat  on  the  streets  last  even¬ 
ing  that  a  certain  well-known  citi¬ 
zen  of  Beatrice  was  yesterday  after¬ 
noon  ejected  from  the  grocery  con¬ 
ducted  by  C.  F.  Montgomery  on 
Court  street.  When  interviewed 
about  the  matter,  Mr.  Montgomery 
stated  that  the  cause  for  the  trouble 
grew  out  of  the  man’s  persistent  de¬ 
mand  for  1,100  cans  of  the  corn  which 
he  is  now  offering  at  the  low  price 
of  5  cents  per  can.  He  positively 
refuses  to  sell  more  than  1,000  cans 
to  any  one  party— hence  the  extreme 
severity  of  his  actions  last  evening. 


Mr.  Montgomery’s  paragraph 
is  of  course  a  mere  joke,  and  was 
probably  only  intended  as  such. 
Nevertheless  it  will  have  two  re 
suits.  It  will  of  course  be  ac¬ 
cepted  humorously,  as  it  is  in 
tended  to  be,  and  will  in  that  way 
bring  Mr.  Montgomery’s  name 
pleasantly  before  the  public. 
Naturally  that  will  scarcely  in¬ 
duce  anybody  to  buy  corn ;  in 
other  words,  it  will  not  produce 
direct  orders.  At  the  same  time, 
however,  this  sort  of  ap  advertise 
ment  will  emphasize  the  fact  that 
Mr.  Montgomery  is  selling  canned 
corn  at  5  cents.  That  ought  to 
bring  some  direct  business. 


matter,  even  though  it  embodies 
advertising  also.  Another  thing; 
A  great  many  persons  never  read 
advertisements  at  all.  With  such 
people  as  that  the  choicest  display 
advertisement  that  can  be  pre 
pared  is  like  water  on  a  duck's 
back.  As  a  matter  of  fact,  it  is 
worse,  for  it  never  touches  the 
duck’s  back  at  all.  People  of  this 
class  will  see  the  advertising  if  it 
is  reading  matter  and  may  be  im¬ 
pressed  by  it. 

*  *  * 

Against  these  advantages  of 
reading  matter  is  the  fact  that  it 
costs  several  times  as  much  as  dis¬ 
play  advertising.  Naturally  it 
makes  no  difference  what  it  costs 
if  it  brings  the  results. 


To  Solicit  Subscription*  to 

“The  Grocery  World” 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  side  line. 


MANY  QROCERS 


Find  it  pays  them  to  read  the 
“good  stuff”  In 

The  Advertising  World 
Columbus.  Ohio 


Saadis  lr*«,  or  fear  months'  trial  lor  1 0  coats 


Slight  Change  in  New  Sugar 
Selling  Plan. 


Refiners  Relieve  Buyers  of  Heavy  Tele¬ 
graph  Expense  by  Permitting  Them 
to  Mail,  Instead  of  Wire,  Their 
Assortments. 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 


Millbourne 


<• 

* 


*  *  * 


The  Oswego  advertisement  I 
ave  had  reset  as  follows.  In  the 
riginal  it  occupies  about  seven 
iches : — 


'T1S  A  VERY 
CLEVER  IDEA. 


Mr.  Rowan,  the  Fifth  Ward  Merchant, 
Evolves  a  Novel  Plan 


For  Successfully  Meeting  the  Cash 
Grocery  Store  Competition — 
Some  Warm  Times  Are  Ex¬ 
pected  and  Housekeepers 
Will  Reap  the  Benefits. 


In  order  to  combat  the 
growing  tendency  of  the 
cash  grocery  stores  to  mo¬ 
nopolize  the  trade  of  the 
store  which  does  a  credit 
business,  Mr.  Rowan,  the 
Fifth  Ward  merchant,  has 
concluded  to  next  Saturday, 
April  18th,  between  the 
hours  of  1  P.  M.  and  6  P. 
M.,  conduct  his  business  on 
a  strictly  cash  basis,  and 
therefore  no  purchases  will 
be  charged  to  any  one,  and 
on  account  of  the  extremely 
low  prices  quoted,  under  no 
circumstances  will  there  be 
any  free  delivery  of  goods. 

Housekeepers  should  avail 
themselves  of  this  oppor¬ 
tunity. 

Just  notice  the  prices: — 

White  House  coffee,  28c. 


Mr.  Rowan’s  advertisement  is 
more  of  an  advertisement  than 
j  the  other,  although  it  appears  as 
reading  matter.  The  Oswego 
“Daily  Palladium,”  in  which  it 
appeared,  is  a  very  poorly  printed 
sheet.  The  paper  is  yellow  and 
poor,  the  type  old  and  battered, 
and  the  presswork  uneven.  For 
|  that  reason  any  advertising  which 
appears  in  it  is  bound  to  present 
the  same  deficiencies.  I  think  I 
should  scarcely  have  admitted 
that  the  cash  grocery  store  was 
monopolizing  the  trade  of  the 
credit  store,  as  Mr.  Rowan  did  in 
his  introduction.  One  other 
weakness  I  note  is  the  failure  to 
quote  regular  prices.  It  seems  to 
me  such  a  fatal  mistake  to  omit 
this. 

*  *  * 


The  sugar  refiners  have  already 
slightly  modified  the  new  selling 
arrangement  which  was  recently 
announced  and  the  substance  of 
which  appeared  last  week 

When  the  new  scheme  was  an 
nounced  it  was  supposed  that  the 
outside  buyers  would  telegraph 
their  orders  and  also  telegraph  the 
assortment  in  which  they  wanted 
the  goods  shipped.  This  would 
have  necessitated  heavy  telegraph 
expense,  and  in  order  to  save  buy¬ 
ers  a  part  of  it,  the  refiners  have 
decided  that  while  the  order  must 
be  telegraphed,  the  assortment 
may  be  mailed. 

It  is  expected  that  this  pro¬ 
vision  may  be  abused,  as  most  of 


Are  yon  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty-Third  s-nd  Market  Streets 
Philadelphia,  Ps. 


%  »!■  >!■  >!■»♦»  *  » -I-  » 'I1  -I1  ’!•  ‘I'**** 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


the  sugar  refiners’  other  regula¬ 


tions  have  been. 


Georgia  peaches  range  from 
$1.50  to  $2  per  crate  and  a  few 
South  Carolinas  at  $4.  The  de¬ 
mand  is  rather  poor,  as  the  fruit 
is  not  especially  good. 


Reading  matter  advertising  is  a 
good  thing.  If  the  space  used  is 
large  enough  to  have  any  con¬ 
spicuousness  at  all,  it  will  prob- 
|  ably  attract  four  times  the  atten¬ 
tion  that  the  same  space  would  if 
filled  with  a  display  advertise¬ 
ment.  A  good  many  people  un¬ 
consciously  put  their  armor  on 
|  when  they  start  to  read  display 
advertisements ;  the  armor  is  off 
|  when  they  are  going  over  reading 


A  BAD  HITTER 

His  Bunches  and  Bruises  can 
be  removed  quickly  without 
stopping  work  with 


ABSORB1NE 


This  remedy  cures  Lame 
ness,  kills  Pain,  removes  any 
Soft  Bunch  without  blistering  or  removing 
the  hair,  and  pleasant  to  use.  $2.00  per  bot¬ 
tle, delivered, or  at  dealers.  Absorblne,  Jr., 
for  mankind,  Ji. 00  bottle.  Allays  inflamma¬ 
tion  rapidly.  Cures  strains. 

W.  F.  YOUNfi.  P.  D.  1, 9  MoBmoHth  St.,  Springfield.  Msss. 


Here  Is  a  Good  Scheme! 


Grocers  sometime* 
demonstrate  tkese 
with  fine  results.  The 
demonstration  shows 
two  things— first,  the 
ease  with  which  beef 
tea,  bouillon  or  soup 
is  made  from  these 
capsules  ,  one  of  j 
which  has  simply  to  1 
be  dropped  in  a 
cup  of  hot  water ; 
then  it  shows  the 
delicious,  spicy 
flavor. 

You  can  sell  hun¬ 
dreds  of  boxes,  and 
every  one  at  a  profit. 


Bouillon 

Capsules 


Sole  Manufacturers  .  -W 

ROYAL  SPECIALTY  CO. 

92  Reade  St.  NEW  YORK 
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The 

Hotel 

Patrons’ 

Demand 

A  coffee  that  satis¬ 
fies  on  a  hotel  table  is 
a  good  coffee  and  will 
stand  up  under  any 
test  you  can  give  it. 

That’s  because  hotel 
patrons  are  supercrit¬ 
ical.  They  expect 
more  than  they  get  at 
home  ;  in  fact  they  ex¬ 
pect  perfection. 

Hotel  As  tor  Coffee 
is  the  year-in-and-year- 


out  brand  of  some  of 
the  most  exclusive 
hotels  in  New  York 
City.  They  never  think 
of  buying  anything 
else  —  they  wouldn’t 
dream  of  it. 

The  success  of  this 
coffee  under  this  exact¬ 
ing  test  is  really  the 
reason  that  led  us  to 
push  it  through  the 
grocery  trade.  We 
have  a  plan  to  increase 
your  high-grade  coffee 
trade.  May  we  tell 
you  about  it?  A  postal 
request  is  enough. 

B.  Fisciier  &  Co. 

190  Franklin  Street 

NEW  YORK 

31  South  Front  Street 

PHILADELPHIA 


This  is  the  Biggest  Fake  of  All 


The  Globe  Association,  of  Chicago,  Sells  Cut  Price  Groceries 
to  Members  Who  Pay  $2.50  Membership  Fee.  Offer  Fake 
Wholesale  Grocery  Prices  as  a  Bait.  Some  Sample  Cut 
Price  Assortments  with  the  Catch  Exposed. 


The  following  will  prove  inter 
esting : — 

Retail  Merchants’  Protective 
Association. 

Berwick,  Pa.,  May  28,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Our  town  has  been 
canvassed  by  a  local  agent  for  the 
Globe  Association  of  Chicago.  List 
mailed  you  under  separate  cover. 

Sheet  inclosed  is  distributed  by 
agent  and  list  mailed  is  reply  from 


T  lie  nature  of  the  paper,  printing, 
etc.,  stamps  it  as  an  apparent  fake. 

It  might  be  a  case  for  the  post-  ' 
office  authorities.  Respectfully, 

R.  S.  Swayze, 
Secretary. 

With  this  letter  came  the  liter¬ 
ature  of  the  concern  named — the 
“Globe  Association  of  Chicago, 
Ill.”  On  the  cover  of  the  cheap 
and  flimsy  catalogue  it  is  claimed 


YOD  ARB  INVITED  TO 


ob  MaBaji: — A  Club  la  now  forming  to  aaremoDey  in  purchasing  tb* 
■•©••••rtes  of  life.  Through  its  operation  you  can  procure  Groceries.  Clothing 
*?ome.  at  astonishing  prices.  Below  are  a  few  sample 
8e*ected  from  Grocery  assortment*  in  the.  Free  Cetelocue  which  will 
be  supplied  you.  If  you  decide  to  Join  witt>  us.  ^ 

»ee  our  Catalogue  for  thousands  of  otherprlcce.aod  fuJl  Information. 

TWi  lUteff  Oer  VWe. 

00  lbs  1  GranulaUd  Sugar  $5750  $1.75 

lb.  Royal  Baking  Powder . 

5  bars  American  Family  Soap  (Kirk's)... 

6  bars  Ivory  Soap  (Proctor  &  Qamblt). .. . 

3  bars  Sapollo  (Enoch  Morgan  Sons'  Co.).. 

I  bottle  Hire’s  Root  Boor  Extract — makes 

five  gallons  Root  Boor . 

4  lbs.  Bold  Dust  (H.  K.  Fairbanks  ft  Co.).. 

I  package  Rising  Sun  Stove  Polish . 

6  pkgs.  Ilnooda  Biscuit  (Hat’l  Biscuit  Co.) 

100  bars  Laundry  Soap . 

20  lb.  box  Soda  Craefcors . 

Bluo  and  Whlta  Danlm  Overalls . per  pair 

Man’s  Worstad  Trousars . “  u 

Boys’  Knee  Pants . 

Mon’s  Cheviot  Working  Shirts .  “ 

“  Extra  Heavy  Drill  Working  Shirts .  “ 

“  Crusher  Hats .  “ 

“  Silk  Neckties,  latest  patterns .  M 

“  Rockford  Sooks . per  pair 

“  Mackintosh  Rain  Coat. . . each 

Ladlas*  Fast  Black  Hose . pw  poll 

Mon’s  ft  Women’s  Handkerchiefs,  whits  ft  eolorod,  each 

.  to  glv*  you  some  idee  of  the  eewtnf .  Thou* end* 

prlc<8  \OMtr  then  ewer  aern  or  heerd  of  be- 
fore— ell  Hated  end  L  lustra  ted  in  Free  Cetelogae.  Positive  Guarantee  that  any 
goods  purchased  at  any  time  shell  be  a*  represented,  that  the  price  shall  be  lower  than 
you  can  get  elsewhere,  that  you  will  be  ruitAed  in  »r%rf  respect,  or  you  may  return 
goods,  and  your  money  will  be  Immediately  refunded.  Yon  don’t  risk  anythin*. 
Vou  can’t  poaelbly  lose  a  cent  by  giving  this  New  System  ot  Trading  e“Ir  ^ 

.  £D7v^e,?°<*  To®  find  the  best  In  the  world.  We  will  show  you  how  thous¬ 
and*  of  others  hare  already  saved  money  through  us,  and  we  will  tea  you  00 1 7  for  a 
trial,  and  you  can  make  it  at  any  time  you  wish,  but  yon  most  writ*  for  the  lrnorma- 
non  now. 


.45 

.75 

.25 

.25 

.26 

.20 

.10 

.26 

4.00 

2.26 


.22 

.40 

.12 

.10 

.12 

.10 

.01 

.12 

1.96 

.99 

.34 

.7f 

.11 

.26 

.21 

.19 

.09 

.04 

1.68 

*08 

.03 


h*”pi"tT  of  “d  400 


continue  paying  high  prices  to  “old 
Bat  If  yon  need  jrooertes  and  haven’t  plenty  of 


If  You  Eat  — • 

__  ""“■  .T.tom"  traders  But  If  you  Dead  grooorle.  »hd  b 

money.  — •  .re  splendidly  rady  for  yon-  Ole.  a.  ...  Crl.i— lu.1  ua 

...  rl.k  uf !...,  If  w.  f.u  t»  Mti.fy  mm*  .1. a...... 

VmiIP  Trial  Anlar  °°»  of  >wo  w»y,  altkar  you  irra 

TuUl  I  1 131  llrUGr  **  ..tuned,  end  tb.t  our  reprw.mauoo.  tr.  troe. 

_  "  w.uaw.  cooudu.  ui  un money  ey  ortom,  from  u. 

year  after  year:  ar  you  will  not  be  eaUaded.  and  will  get  your  money  back  wttk  all 
transportation  charge,  paid  byna  eo  yon  mu  not  b.  out  a«.  aaat-  When  a  trial 
•aauuk  remilt  In  a  Iona,  and  bide  mir  to  rumilt  la  .  fury  gnu.  profit,  U&'t  It  worth 


your,  while  to  at  lent  write  for  full  Information  I 


Isn’t  it  Your  Duty 

Itl.Tfmmn  Aommaeul.l  aan.aa1.atf 


I  youiu.lL  your  family,  your  btulnee*.  In  buy 

-v- - — , 

maitmom  commercial  equlralentf  We  think  It  la  and  It  I.  upon  Ue  beeie  of  glTlS 
yon  more  for  your  money  than  you  can  poealbly  get  elMwkere  that  we  eollcll  a  IrlaU 


Kaylor,  Pa.,  Cambria  County.  Not 
knowing  whether  you  have  seen 
their  literature  or  know  anything  of 
them  or  results  obtained  by  pur¬ 
chasers,  even  after  paying  for  mem¬ 
bership,  $2.50. 

They  get  a  long  price  on  many 
items,  with  membership  fee  pays 
them  well  on  first  order,  but  how 
about  a  second  order  when  there  is 
no  fee  to  pay? 


that  the  association  is  incorpo¬ 
rated,  with  an  “authorized”  capi¬ 
tal  of  $500,000.  Notwithstanding 
this,  the  concern’s  name,  though 
it  also  claims  to  have  been  estab¬ 
lished  in  1897,  does  not  appear  in 
Dun's  Reference  Book. 
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Knowing  is  Better  Than  Guessing 


um 


I9O8  Model  Money  Maker 

This  is  a  new  model  and  is  the  most  complete  register  ever  manufac¬ 
tured.  Prints  itemized  record  under  lock  and  issues  check.  This  register 
is  equipped  with  time  printer  to  print  the  time  of  day  a  sale  is  made. 
It  also  has  an  autographic  attachment  for  making  records  of  goods  wanted. 


You  can  recall  several  instances  when  you  had 
misunderstandings  with  customers. 

And  you  had  to  let  them  have  their  way  be¬ 
cause  you  couldn’t  show  them  you  were  right. 
You  have  lost  customers  because  someone  in 
your  store  depended  upon  a  poor  memory. 

Don’t  Guess 

thst  Mrs.  Blank  owes  you  75  cents, 
that  you  have  paid  the  express  bill, 
that  nobody  in  your  store  makes  mistakes, 
that  one  of  your  best  customers  has  not 
made  a  payment  on  her  account. 

Know  at  a  Glance 

what  bills  you  have  paid, 
how  much  every  credit  customer  owes, 
which  customers  have  made  payments  on 
accounts. 

who  makes  mistakes,  and  which  clerk  sells 
the  most  goods. 


A  National  Ca^sh  Register 

will  enable  you  to  know  at  a  glance  these  facts  and  many  more.  i  n  monev  “oaid-out” 

It  makes  a  printed  record  of  ivery  transaction  in  your  store-“cash  sales  ,  cred.t  sales  ,  money  patd 

or  money  “received-on-account.” 

clS'SSb."‘”“K  !h.v  ..  k.™  ,1,.,  1.  ™ 

siVir.tKrS 

We  Make  More  Than  200  Styles  and  Sizes 

$15  and  Up 


EASY  PAYMENTS  IF  YOU  WISH 

Our  Great  Guarantee  ZZT^n  j 

ASK  US  TO  EXPLAIN 

and  prove  to  your  satisfaction  how  a  National  Cash  Register  will  save  you  worry  and 
money. 

The  National  Cash  Register  Co. 

Dayton,  Ohio,  LJ-  S.  A. 


I  National 
Cash 

Register  Co. 

^  ^  DAYTON,  O.,  C.S.A 
u 

j*y  I  would  like  to 

W  know  how  a  National 
A  Cash  Register  can  in- 

r  crease  my  profits  and  do  the 
other  things  you  say  it  will. 
Sending  this  coupon  places 
me  under  no  obligation  to  buy. 
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The  local  agent  named  in  Mr. 
Swayze’s  letter  lives  at  Kaylor, 
Cambria  County,  Pa.,  and  his 
business  stationery  which  Mr. 
Swayze  sends  suggests  a  business 
man  of  exceedingly  small  degree. 
The  Kaylor  agent  sent  the  Globe 
catalogue  to  Mr.  Swayze 
wrapped  in  a  half  sheet  of  dirty 
note  paper,  and  tied  with  black 
cotton  thread,  a  wide  departure 
from  the  usual  slick  and  natty 
methods  of  mail-order  houses. 
The  name  of  the  Kaylor  agent  is 
Felice  Sciarrata. 

The  local  canvassing  work  of 
the  Globe  Association  is  done 
with  a  cheap  circular  4  x  12 
inches,  which  is  reproduced. 

The  catalogue  which  this  $500,- 
000  concern  sends  out  to  get  busi¬ 
ness  for  it  is  the  cheapest  of  the 
cheap.  The  paper  is  so  poor  that 
it  crumbles  in  the  hands  as  its 
pages  are  turned.  It  appears  that 
every  consumer  who  desires  to 
buy  goods  from  the  Globe  Asso¬ 
ciation  must  pay  a  membership 
fee  of  $2.50,  which  to  the  concern 
is  like  finding  money,  since  it 
doubtless  makes  a  profit  on  every¬ 
thing  it  sells. 

An  examination  of  the  cata¬ 


logue  shows  that  the  association’s 
long  suit  is  the  offering  of  cut- 
price  groceries.  In  many  cases 
the  prices  offered  as  “wholesale 
prices  to  members”  are  far  below 
the  cost  even  in  carload  lots. 
Such  prices  as  those  are  merely 
quoted  for  effect,  the  loss  thereby 
represented  being  made  up  on  tea, 
coffee,  spices  and  such  things. 

Before  offering  its  cut-price  as¬ 
sortments  the  Globe  Association 
hedges  as  follows  regarding  its 
statements  of  “regular  retail 
prices” : — 

In  naming  the  retail  prices 
which  each  item  in  this  Grocery  As¬ 
sortment  would  cost  you  elsewhere, 
we  have  endeavored  to  be  conserva¬ 
tive  and  accurate,  but  we  beg  to  em¬ 
phasize  the  statement  that  we  can¬ 
not  guarantee  that  the  retail  prices 
printed  here  are  absolutely  correct 
in  every  case,  because  there  is  no  es¬ 
tablished  “rock-bound”  retail  price 
uniformly  charged  by  retailers  on 
groceries  or  any  other  kind  of  mer¬ 
chandise.  To  illustrate,  the  retail 
price  named  by  the  manufacturer  on 
the  first  item  named  in  our  list,  a 
one-pound  can  of  Royal  Baking 
Powder,  is  50  cents,  and  it  is  usually 
sold  at  So  cents,  but  if  your  dealer 
wants  to  sell  it  for  45  or  even  40 
cents,  we  know  of  nothing  to  pre¬ 
vent  him.  We  therefore  name  the 
retail  price  at  45  cents,  believing 
this  to  be  as  near  the  average  re¬ 
tail  price  charged  as  we  can  get  it, 
and  we  fix  our  price  to  Members  at 
22  cents. 


You  know  what  you  have  to  pay 
elsewhere  and  we  are  perfectly  will¬ 
ing  to  accept  your  figures  as  to  what 
the  retail  prices  in  your  locality  are, 
merely  submitting  our  list  as  a  guide. 
But  notwithstanding  that  your  deal¬ 
er  is  no  doubt  doing  the  best  he  can 
for  you  on  prices,  his  expenses  and 
necessary  profits  and  method  of  do¬ 
ing  business  certainly  make  it  im¬ 
possible  for  him  to  meet  our  prices 
on  this  Assortment  throughout,  and 
we  solicit  your  order  on  the  distinct 
guarantee  that  if,  when  goods  arrive, 
you  are  not  satisfied  you  have  saved 
your  $2.50  Membership  several  times 
over,  on  this  single  order,  you  are 
at  perfect  liberty  to  return  it  to  us, 
at  our  expense  for  freight  both 
ways,  so  that  you  will  not  be  out 
1  cent. 

Some  of  the  cut-price  assort¬ 
ments  of  groceries  are  as  follows, 
the  “regular  retail  price”  being 
exaggerated  in  almost  every  case: 

$1.99  BUYS  THIS  $4  GROCERY  ASSORTMENT. 

Retail  Our  Price 
Price,  to  Mem. 

5  lbs.  sugar,  finest 
white  granulated  ...  $.35  $.15 

5  lbs.  rolled  oats,  best.  .25  .12 

5  lbs.  flour,  best  white, 

patent . 25  .10 

5  lbs.  table  salt,  best 

granulated  . . . 15  .07 

5  bars  laundry  soap, 

excellent  quality . 25  .12 

1  lb.  coffee,  best  Java 

and  Mocha . 40  .22 

V2  lb.  tea,  excellent 
English  Breakfast  . .  .40  .30 

Yi  lb.  cinnamon . 35  .19 

V2  lb  pepper . 30  .12 

¥>  lb.  baking  powder.  .25  .15 

1  bottle  vanilla  ex¬ 
tract  . 35  .15 


1  box  talcum  powder. 

•35 

•15 

1  bottle  lemon  extract 

•35 

•IS 

Retail  price  . . 

$400 

$1.99 

Your  saving  . . 

Shipping  weight,  35  pounds. 

$2.30  buys  this  $4.60 

MENT. 


00 

$2.01 

$2.02 


GROCERY  ASSORT- 


Retail  Our  Price 


5  lbs.  sugar,  finest 

Price. 

to  Mem. 

white  granulated _ 

$•30 

$•  15 

5  lbs.  corn  starch _ 

10  lbs.  corn  meal 

.40 

.18 

(white)  . 

•30 

.15 

3  lbs.  rice  . 

23 

.10 

2  lbs.  barley  . 

1  glass  strawberry 

.12 

•05 

preserves  . 

■50 

•25 

1  quart  table  syrup.... 

•30 

.12 

2  lbs.  baking  soda  .... 

1  lb.  coffee.  Mocha  and 

.10 

•05 

Java . . . 

V2  lb  tea,  English 

Breakfast  .  . 

1  bottle  root  beer  ex- 

.40 

.22 

.40 

.26 

tract  (makes  5  gals.) 

•25 

•13 

2  packages  yeast  foam 

.20 

.07 

3  bars  Per.  toilet  soap 

•25 

•15 

1  box  sardines  . 

•25 

.12 

1  bottle  vanilla  extract 

1  bottle  sewing  ma- 

•35 

•15 

chine  oil . 

•25 

•15 

• 

$4.60 

$2.30 

Retail  price  . 

..  $4.60 

Our  wholesale  price  to 

members  2.30 

Your  saving . ' .  $2.30 

Shipping  weight,  35  pounds. 

$2.95  BUYS  THIS  $6  GROCERY  ASSORTMENT. 

Retail  Our  Price 
Price,  to  Mem. 

5  lbs.  sugar,  finest 
granulated .  $.30  $.15 


The  Broom  the  Housekeeper 
Swears  By 

Have  you  ever  noticed  bow  your 
customers  pick  over  your  brooms,  ask 
questions,  and  then  pick  out  one  and 
tell  you  they  will  try  it — to  come  back 
later  and  tell  you  the  corn  broke,  that 
it  didn’t  last,  and  that  they  don’t 
want  any  more  of  the  same  kind  ? 

If  you  sell  these  people  a  CHIPMAN  BROOM  you  will  never  have  a 
complaint  again,  you  will  never  be  able  to  sell  them  any  other  kind,  and 
you  won’t  want  to,  because  the  profit  on  the  CHIPMAN  BROOM  is  so  big. 

Chipman  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 


The 

Glenny  Wrench 
Jar  Cap 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PLATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  $1.00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  not  in¬ 
cluded. 

SAMPLES  FURNISHED 

The 

Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


It  stands  to  reason 

diai  i  sIs-Naptha  soap  would  not,  could  not  grow  so  mightily  in  favor  with 
women  all  over  the  United  States,  with  the  varied  temperatures  and 
waters,  unless  the  soap  really  contained  an  ideal  blending  of  the 
best  materials  to  well  and  quickly  do  its  work. 
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Rennet 

That 

Makes 

Good 

Rennet  ought  to  do  several  things. 

First,  it  ought  to  work  quickly— coagulate  milk  in  a  very  few  minutes. 

Second,  it  should  have  good  keeping  qualities.  Some  brands  of  Rennet 
work  well  enough,  but  spoil  on  the  slightest  provocation.  That  kind  ot 

Rennet  can’t  be  called  good. 

Then  a  Rennet  ought  to  pay  a  profit  to  the  dealer.  To  be  sure,  it  can 
s  ill  be  a  good  Rennet  without  profit,  but  it  can’t  be  a  good  proposition. 

Let  S  see  how  James  T.  Shinn’s  Liquid  Rennet  satisfies  th  se 

requirements: 

First,  it  is  guaranteed  to  do  its  work  (making  junkets,  curds  or  whey) 
almost  instantly— in  from  two  to  five  minutes.  Second  it  is  guaranteed 
j  g  im,t  spoilage.  Third,  it  is  the  cleanest  Rennet  in  the  United  States. 

And  fourth,  it  pays  you  just  ioo  per  cent,  profit. 

If  you  can  find  another  Rennet  that  will  do  all  these  things  as  well,  we’ll 
sit  back  and  never  say  another  word. 

If  you  can’t  find  another,  then  do  the  sensible  thing. 

Our  U.  S.  Serial  Number  is  8955. 

SHINN  &  KIRK 

1400  Spruce  Street 

PHILADELPHIA,  PA. 
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TRADE 

Is  Easy  to  Handle 


/CUSTOMERS  just  say  “I’ll  take  two  boxes 
^^of  “P’OIMJE"  You  don’t  have  to  talk  about 
it — we  do  that  by  extensive  advertising. 

"FiMBE"  was  the  first  flaked  wheat  food  sold, 
and  its  quality  makes  it  a  “first  seller”  all  the 
time.  That’s  where  you  come  in  ; 
and  the  average  profit  is  33^  per 
cent. 

A 

Sales  are  increasing  all  the  time. 

Keep  it  where  people  can  see  it 
and  get  the  trade  we’re  sending  you. 


Read  the  Two  Letters 

August  31,  1906. 

Millek  &  England, 

Philadelphia. 

Gentlemen  : — We  wish  to  compliment  you  upon  the  eight 
Mahogany  Show  Cases  which  you  have  just  installed  in  the 
Acker’s  Quality  Shop.  The  workmanship,  style  and  finish  are 
equal  to  any  we  have  ever  seen,  and  they  have  excited  uni¬ 
versal  admiration  among  the  many  other  attractive  features  of 
this  salesroom. 

You  are  at  liberty  to  exhibit  them  to  anyone  interested  in 
show  cases. 

Yours,  very  truly, 

FINLEY  ACKER  &  CO., 

Finley  Acker,  Pres. 


November  9,  1903. 

Miller  &  England. 

Gentlemen  : — It  gives  me  much  pleasure  to  commend  you 
for  the  thoroughness  of  the  work  which  you  did  for  us  in  our 
Market  Street  Store,  and  which  has  excited  unusually  favor¬ 
able  comment. 

Yours,  very  truly, 

FINLEY  ACKER  &  CO., 

By  Finley  Acker,  Pres. 


Are  you  not  safe  in  dealing  with  a  firm  which  can 
show  such  letters  as  these. 


MILLER  &  ENGLAND 

No  order  .0.  7 o 1 2- 1 4*  1 6- 1 8  Woodland  Ave. 


none  too  small, 
to  be  given  our 
prompt  and  best 
attention. 


PHILADELPHIA,  PA. 


turers  ot  grocers' 
fixtures  of  every 
description.  Write 
tor  our  catalogue. 


10  lbs.  flour,  best  white 

patent  . . . 

1  lb.  coffee,  Java  and 

Mocha . 

10  lbs.  laundry  soap, 
good . 

1  60- foot  clothes  line. . 
10  lbs.  washing  soda. . 
/  lb.  tea,  English 

Breakfast . 

Vi  lb.  pepper  . 

Vi  lb.  cinnamon  . 

3  bars  perfumed  toilet 
soap . 

2  tins  dry  bluing 
(make  i  gallon) .... 

1  bottle  wild  cherry 

phosphate . 

1  bottle  Globe  liniment, 
a  guaranteed  remedy 
for  wounds,  sprains, 
bruises  of  man  or 

beast  . . . . 

24  sheets  writing  paper, 
commercial  note  size, 
and  24  envelopes. .. . 

1  bottle  black  ink . 

1  fountain  pen  . - 

bottle  furniture  pol¬ 
ish,  best  made . 

1  bottle  cleaning  cream, 
removes  spots  from 
carpets,  clothing,  etc. 
(guaranteed) . 


40 

40 

45 

25 

15 

30 

35 

35 

25 

25 

25 


•50 


•25 

•05 

•50 

•50 


•50 


.20 

.22 

■25 

-15 

.06 

.26 

.12 

.19 

.14 

.14 

•IS 


•23 


.10 

.02 

•19 

.24 


.14 


$6.00  $2.95 

Retail  price  . .  $6.00 

Our  wholesale  price  to  members  2.95 


Your  saving  .  .  $3.05 

Shipping  weight,  45  pounds. 

$11.98  BUYS  THE  FOLLOWING  $22.50  WORTH 
OF  GROCERIES 

Retail  Our  Price 

100-lb.  bag  fine  granu- 


2  lbs.  corn  starch . 

3  lbs.  soda,  our  own 

brand  . 

2  lbs.  chocolate  . 

2  lbs.  finest  shredded 

cocoanut  . 

2  lbs.  pepper,  in  can.. 
1  lb.  cinnamon,  in  can 
5  lbs.  Priceless  brand 


4  oz.  lemon  extract, 

good  quality  . 

4  oz.  vanilla  extract, 


3  lbs.  cereal  coffee, 

roasted . 

5  bars  pure  Roman 

castile  soap  . 

10  bars  pure  Pine  Tree 

tar  soap  . 

10  lbs.  coffee,  pure  pre¬ 
mium  blend,  roasted 
2  lbs.  choice  Gunpow¬ 
der  or  Japan  tea  ... 
25  bars  fine  laundry 

soap . 

5  lbs.  Santa  Clara 

prunes  . 

5  lbs.  selected  rice.... 
2  packages  yeast  . 


Price. 

to  Mem 

$6.50 

$i-75 

.20 

.10 

■30 

•  15 

1. 00 

.70 

.80 

.40 

.70 

40 

.60 

•39 

2.50 

2.10 

•50 

•25 

1. 00 

.40 

•75 

•45 

•50 

•30 

1.00 

.60 

300 

2.00 

1.20 

.90 

1.00 

.67 

•50 

•30 

•35 

.10 

.10 

.02 

$22.50 

$11.98 

•13 

05 


1  bottle  Hire’s  root 
beer  extract  (makes 
5  gallons  root  beer)  .25 
1  package  Rising  Sun 

stove  polish  .  y  .10 

5  packages  Uneeda  bis¬ 
cuit  (National  Bis¬ 
cuit  Co.) . 25  .12 

The  following  costs  $5.44: — 

$544  invested  as  follows:  For  mem¬ 
bership  in  Globe  Association,  $2.50;  for 
20  lbs.  your  choice  of  soda  crackers, 
ginger  snaps,  oyster  crackers  or  buttter 
crackers,  99  cents ;  for  100  bars  our  own 
brand  laundry  soap,  $1.95,  will  produce 
for  you  the  following  remarkable  re¬ 
sults  : — 

Price  of  membership  .  $2.50 

Value  of  extra  free  membership 
sent  if  you  order  within  30  days  2.50 
Estimated  cost  of  crackers  or  gin¬ 
ger  snaps  if  purchased  else¬ 
where  (at  10  cents  per  pound).  2.00 
Estimated  cost  of  100  bars  laundry 
soap  if  purchased  elsewhere  (at 
4  cents  per  bar)  .  4.00 


Total  estimated  retail  value . $11.00 

For  all  of  above  items  you  pay  us 
on,y  . -  5-44 


Our  price  to  members  . .'....  11.98 


Your  saving  .  $10.52 

Another  list  of  startling  prices 
is  as  follows : — 


100  lbs.  finest  white 


Our  Whole- 
The  Retail  sale  Price 
Price  to  Members 


granulated  sugar  . . . 

1  lb.  Royal  baking 

$6.50 

$i-75 

powder . 

15  bars  American 

•45 

family  soap  (Kirk's. 

5  bars  Ivory  soap 

•75 

.40 

(Procter  &  Gamble) 

3  bars  Sapolio  (Enoch 
Morgan  &  Sons’ 

■25 

.12 

Co.)  . 

■25 

.10 

4  lbs.  Gold  Dust  (N. 

K.  Fairbanks  &  Co.) 

.20 

.10 

Showing  a  saving  to  you  on  your 

first  trial  order  of  .  $5-56 

T  lie  fake  in  this  scheme  lies  in 
quoting,  with  apparent  good 
faith,  as  "wholesale  prices”  fig¬ 
ures  which  are  50  or  75  per  cent, 
of  wholesale  prices,  thus  making 
the  apparent  saving  much  greater. 
For  instance,  in  all  these  assort¬ 
ments  sugar  is  offered  at  the 
“wholesale  price”  of  3  cents  per 
pound,  whereas  it  costs  the  refiner 
half  as  much  again  to  produce  it 
in  shipload  quantities.  Royal  bak¬ 
ing  powder  is  quoted  “wholesale” 
at  22  cents  per  pound,  far  below 
the  actual  wholesale  price  to  any¬ 
body.  Having  the  consumer  well 
hypnotized  with  these  baits,  the 
Globe  Association  then  proceeds 
to  work  him  with  “Java  and 
Mocha”  coffee  at  22  cents  a  pound, 
and  by  extortionate  prices  on 
other  goods  in  bulk,  such  as  tea. 
spices,  extracts,  etc.,  on  which 
the  quality  can  be  more  easily 
concealed. 

It  would  be  an  extremely  good 
stroke  of  business  for  a  retail  gro- 
cer  into  whose  town  the  Globe  As¬ 
sociation  had  intruded  to  send  for 
one  of  its  cheap  assortments.  The 
goods  could  probably  be  resold, 
some  of  them  at  least,  and  the 
buyer  thus  made  whole.  If  the 
qualities  are  not  as  represented  in 
the  catalogue,  compound  instead 
of  pure,  or  misbranded  in  any 
way,  as  the  “Grocery  World”  has 
a  strong  idea  they  would  be  found 
to  be.  then  complaint  can  be  made 
to  the  Post-office  Department  or 
to  the  Agricultural  Department 
under  the  Federal  food  law.  The 
State  food  law  could  also  be  in¬ 
voked  in  case  there  is  an  agent 
within  the  State. 
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Cleveland,  Ohio. 

The  Cleveland  (Ohio)  Retail 
Grocers’  Association  has  taken  up 
the  cudgels  against  the  local  job 
bers,  claiming  that  they  sell  to 
private  families,  to  rooming, 
hoarding  and  clubhouses,  also  to 
small  restaurants  and  hotels 
Sales  to  employees  by  jobbers  are 
also  made  an  issue. 

At  a  meeting  of  the  association 
last  week  resolutions  were  passed 
protesting  that  purchases  are 
made  from  jobbers  and.  manufac¬ 
turers  that  are  not  entitled  to 
wholesale  buying,  that  all  this 
business  should  fall  instead  to  the 
retailer. 

The  following  resolution  was 
adopted : — 

Be  it  Resolved,  That  the  members 
of  the  Retail  Grocers’  Association 
pledge  themselves  to  be  more  loyal 
to  the  wholesalers,  manufacturers 
and  jobbers,  and  beg  them  to  refrain 
from  selling  groceries  to  retail  trade, 
also  to  abstain  from  selling  to  their 
employees,  restricting  their  sales  to 
retail  grocers  only. 

Further,  That  the  jobber  who  dis¬ 
tributes  his  goods  judiciously  will  by 
the  good  will  of  the  retailer  enhance 
his  business  very  materially  in  the 
course  of  time,  which  he  rightfully 
merits. 

Tennessee. 

At  the  meeting  of  the  Tennes¬ 
see  Association  of  Retail  Grocers, 
last  week,  the  “Pacific  Coast”  sys¬ 
tem  of  the  manufacturer  fixing  the 
retail  selling  price  was  fully  in 
dorsed  in  the  adoption  of  the  fol¬ 
lowing  resolution : — 

Whereas,  The  greatest  evil  in  the 
retail  grocery  business  is  the  cutting 
of  prices  on  advertised  brands  of 
'  food  products  and  thereby  demoral¬ 
izing  the  business  in  some  sections 
of  the  State ;  therefore  be  it 

Resolved,  That  we  commend  to 
the  manufacturers  the  Pacific  coast 
plan,  which  was  adopted  by  the  Na¬ 
tional  Retail  Grocers’  Association  at 
the  Boston  convention. 


Associations  of  Manufacturers’ 
Representatives. 

At  the  conference  between  the 
Associations  of  Manufacturers’ 
Representatives,  held  in  Philadel¬ 
phia  last  week,  it  was  unani¬ 
mously  agreed  that  while  they 
were  organized  independently  to 
handle  certain  territory  they  were 
in  reality  one  organization  organ¬ 
ized  for  the  protection  of  manu¬ 
facturers,  wholesale  grocers  and 
retailers,  and  that  the  main  object 
was  to  eliminate  the  many  abuses 
now  existing  in  the  distribution  of 


food  products.  It  was  agreed  that 
all  the  associations  were  to  work 
together  in  these  various  mat¬ 
ters. 

Territories  that  were  to  be 
handled  by  the  different  associa¬ 
tions  were  agreed  upon,  t  halers 
bearing  the  stamp  of  any  associ 
ation  are  to  be  handled  by  whole¬ 
sale  grocers  under  agreements 
they  have  signed.  Official  notice 
to  this  effect  will  be  sent  to  the 
jobbers  bv  the  associations  hand¬ 
ling  the  territory  in  which  they 
are  located. 

A  plan  to  interchange  informa¬ 
tion  between  the  associations 
about  dishonest  salesmen  was 
agreed  upon. 

A  report  was  made  that  two  or 
three  jobbers  in  New  York  were 
asking  members  of  the  associa¬ 
tions  to  pay  cartage  on  goods  that 
were  returned  by  retailers  after 
the  retailer  had  given  a  bona  fide 
order  for  the  goods.  It  was 
unanimously  agreed  that  mem¬ 
bers  of  the  associations  were  not 
to  pay  any  charges  on  orders  that 
were  proven  genuine.  1  hose 
present  agreed  that  every  means 
should  be  employed  by  both  asso 
ciations  and  jobbers  to  stop  re¬ 
tailers  returning  goods  after  they 
had  given  a  bona  fide  order  for 
same.  It  was  suggested  that  as¬ 
sociations,  also  jobbers,  keep  a  list 
of  dealers  who  do  not  respect  or 
honor  their  own  signature. 

The  members  of  the  various  as¬ 
sociations  all  reported  much 
progress  in  their  working  of 
eliminating  abuses  that  have  ex¬ 
isted. 

Canton,  Ill. 

The  retail  meat  dealers  of  Can 
ton,  Ill.,  have  adopted  and 
issued  the  following  notice  re 
garding  meat  deliveries  : — 

PUBLIC  NOTICE. 

We,  the  undersigned  butchers  of 
Canton,  Ill.,  have  come  to  the  fol¬ 
lowing  agreement :  For  morning 
delivery,  all  orders  must  be  in  by  io 
o’clock.  For  afternoon  delivery  all 
orders  must  be  in  by  3.30.  Orders 
coming  in  after  3.30  P.  M.  will  not 
be  delivered  until  the  following 
morning.  This  agreement  will  not 
be  violated,  and  will  take  effect  Sep¬ 
tember  16,  1907. 


Use  Absorbine  on  Your  Blemished 
Stock. 

Mr.  M.  M.  Bell,  Jamesville,  Va.,  writes 
under  date  of  December  14,  1907 :  “Ab¬ 
sorbine  is  the  finest  thing  that  I  have 
ever  used.  I  had  a  two-year  old  colt 
trained  the  past  season.  She  came  home 
with  a  bunch  on  heif  ankle  that  I  hated 
to  look  at.  After  writing  to  you  and 
using  the  Absorbine  as  you  advised  me, 
there  is  no  more  bunch.  I  think  as  much 
again  of  the  colt.” 


Fresh 

Roasted 

Coffee 


IE  THE  UPPER  part  or 


THSl 


rr#' 


ANO  NA*"**1 
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When  you  buy  Cafe  das  Gourmets  Coffee  you  can  give  your  customers 
Coffee  as  nearly  fresh  roasted  as  possible.  This  is  due  to  the  fact  that  im¬ 
mediately  after  roasting  it  it  is  put  up  in  air-tight  cans,  thus  keeping  all  the 
fine  natural  flavor  and  freshness  intact. 

Cafe  das  Gourmets  is  a  blend  of  high-grade  Coffees  so  arranged  that  it 
will  satisfy  the  taste  of  your  most  exacting  customers.  Once  you  give  it  a 
trial  no  other  Coffee  will  take  its  place.  It  costs  you  25  cents  a  pound  and 
will  pay  you  a  nice  profit. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 


■  Coffees  Teas  and  Spices- 


11  DUTCH  STREET 


NEW  YORK 


LAM  SON  ELECTRIC 

CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Write  for  Booklet  E 

LAMSON  CONSOLIDATED  S.  S.  CO. 


Philadelphia  Office 
500  Penn  Mutual  Bldg. 


Boston  Office 
161  Devonshire  Street 


District  Offices  in  all  Friticipal  Cities 
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Grocery  Diplomacy  from  the  Store 
Boy’s  Standpoint. 

I'm  a  great  interviewer.  I  like 
to  talk  to  all  sorts  of  people,  from 
Dr.  Wiley,  the  Government  chem¬ 
ist,  down,  or  up,  wherever  you 
think  the  Doctor  is  in  the  scale. 

When  I  can’t  get  somebody  to 
talk  to  I  talk  to  myself,  and  have 
occasionally  been  considered 
drunk  or  crazy  for  doing  it. 

On  a  hot  afternoon  last  week  I 
was  sittting1  in  a  chair  in  front  of 
a  store  in  a  New  Jersey  town  of 
about  5,000  people. 

The  store  was  on  the  main 
street,  and  from  my  chair  I  could 
get  a  good  view  of  everything 
doing. 

Pretty  soon  the  delivery  boy 
came  up.  This  particular  store 
don’t  run  a  team — it  delivers  by 
push  cart  and  boy ;  a  darned  sight 
cheaper  scheme  than  a  team,  by 
the  way,  if  you  can  make  it  do. 

The  proprietor  of  the  store  was 
in  at  lunch,  and  the  store  boy  im¬ 
proved  the  shining  hour  by  slump¬ 
ing  down  on  a  box  near  me  and 
swabbing  bis  fevered  mug. 

He  looked  to  be  about  15. 

After  he’d  let  off  a  few  hot 
sighs,  I  said  : — 

“Well,  son,  learning  the  grocery 
business?” 

“No  more  of  it’n  I  c’11  help,”  he 
said  tersely. 


“What’s  the  matter?  Don't 
like  it?”  I  asked. 

“Not  on  your  life!”  said  the 
boy,  “it  ain’t  no  kind  of  a  busi¬ 
ness  for  me !” 

“And  yet  you’re  in  it,”  I  sug¬ 
gested. 

“Only  to  get  me  four  dollars  a 
week,”  he  explained. 

“What  don’t  you  like  about  it?” 
1  asked. 

“Aw,  yeh  have  to  take  too  much 
lip  from  everybody,”  he  said. 
“Have  to  let  a  lot  o’  women 
climb  all  over  yeh,  and  can’t  say 
a  word  back  fur  fear  they’ll  buy 
their  stuff  summers  else.” 

“Is  that  the  way  your  boss 
does?”  I  asked. 

“Bet  your  life  it  is!”  said  the 
boy  in  deep  disgust.  “He  ain’t 
no  worse’n  the  rest,  though,”  he 
added  loyally,  after  a  minute. 

“Worse’n  that,  he  calls  yeh 
down  if  you  do  it  fur  him !”  he 
continued.  “He  called  me  down 
once,  but  I’ll  bet  be  won’t  do  it 
again.  He  can  take  his  own  part 
now.” 

“Tell  me  about  it,”  I  said. 

“Oh,  it  wasn’t  much,”  he  said, 
“it  was  right  after  I  come  here  to 
work.  There  was  a  woman  buyin’ 
sparrowgrass  one  day  when  I  was 
in  the  store.  The  boss  told  her 
the  price  was  30  cents,  but  she 
didn’t  want  to  pay  it,  and  assed 
him  wouldn’t  he  let  her  have  a 
bunch  fur  25.  She  said  he  needn’t 
give  her  the  best  bunch  in  the  lot, 
but  she  thought  he  ought  to  give 
it  to  her  fur  a  quarter.  Well,  he 
did,  and1  when  I  took  it  up  to  her 
house,  with  a  lot  of  other  stuff, 


she  went  on  somethin’  fierce. 
Assed  me  what  he  meant  be 
sendin'  her  a  piddlin’  little  bunch 
o’  grass  like  that.  I  up  an’  said 
m,ebbe  it  was  because  she  had 
only  paid  a  quarter  when  the  price 
was  30  cents.  I  didn’t  think  that 
was  nothin’  to  say,  but  she  almost 
spit  on  me  !  Come  down  here  and 
told  the  boss  I’d  give  her  impi- 
dence  or  sumpin’,  and  he  give  it  to 
me  again!  Gee!  I  told  him  what 
I  said,  an’  he  said  that  was  all 
right,  but  I  should  keep  me  mouth 
shut.  You  bet  I  will,  too,  no 
matter  what  the  women  says 
about  him.” 

“Did  this  woman  kick  about  the 
asparagus  to  your  boss?”  I  asked. 

“Sure  she  did!”  he  said, 
“worse’n  she  did  to  me !  Brung 
back  the  bunch !” 

“What  did  he  do?”  I  asked. 

“What’d  he  do?”  he  repeated  in 
great  scorn,  “he  went’n  picked  out 
one  of  the  best  bunches  an’  give 
it  to  her!  What  d’ye  know  about 
that !  Think  I  want  to  git  in  a 
business  where  you  have  to  do 
them  things?” 

“Why,  what  d’ye  think?”  he 
went  on,  “yesterday  a  woman 
called  the  boss  down  with  a  lot 
of  people  right  in  the  store !  Said 
he  give  bad  weight !  Gee,  I 
thought  sure  he’d  light  on  her 
then — why,  that’s  skinnin’  her, 
ain’t  it?” 

"Didn’t  he  light  on  her?”  I 
asked. 

“Sure  not !”  said  the  boy,  with  a 
splurt  of  disdain. 

“Didn’t  he  say  anything  at  all?” 

I  asked. 


“Oh,  yes,”  said  the  boy,  “but  it 
was  only  some  mush  about  always 
tryin’  to  do  an  honest  business. 
Gee!  Know  what  I'd  told  her? 

I'd  said  ‘Here  you  get  the  - 

out  o’  here — I  ain’t  a  stealin'  from 
nobody!’  I’ll  bet  she'd  a  gone!” 

“Yes,  I  feel  sure  slic’d  have 
gone,”  I  agreed.  “But  she 
wouldn’t  have  bought  any  more 
goods  of  you. 

“She  could  go  shoot  herself  for 
all  I  cared !”  he  said  defiantly. 
“I  wouldn't  want  her  to  if  she 
couldn't  treat  me  better’11  no  dog! 

“That’s  why  I  wouldn’t  have  no 
grocery  store,”  explained  the  boy, 
“there’s  so  many  of  ’em  yeh  have 
to  black  people’s  shoes  to  keep 
’em  coinin'  to  yer  store.” 

Just  then  the  boss  showed  up 
and  the  boy  quit  me  before  I  had 
a  chance  to  get  his  ideas  011  what 
a  good  business  was.  As  for  his 
views  of  the  degree  of  diplomacy 
that  a  grocer  has  to  hand  out  to 
keep  things  sweet — you  fellows 
can  have  ’em  for  what  they’re 
worth. 

The  Stroller. 


Mrs.  Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906.  . 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


In  the  dull  season  of  the  dullest  of  all  years  Johnson’s 
“EVERSHARP”  kept  sharp  and  more  than  doubled  their  trade. 

After  six  months’  use  Johnson’s  “EVERSHARP”  is  good 

enough  for  him. 

Jacob  R.  Hall  H.  J.  Rodeubaugh 

J.  R.  HALL  &  CO. 

Wholesale  Dealers  in 

POULTRY,  EGGS  AND  PRODUCE 

FLEMINGTON,  N.  j.,  May  20,  1908. 

Mr.  A.  W.  Johnson,  New  Brunswick,  N.  J. 

Dear  Sir: — We  take  pleasure  in  saying  that  we  find  John¬ 
son’s  “EVERSHARP”  Slicing  Machine  does  all  you  claim 
for  it. 

While  we  have  only  had  it  during  the  dullest  season  of  the 
year  for  sliced  beef,  we  are  satisfied  that  it  has  more  than 
doubled  our  trade  in  that  article. 

We  also  find  new  customers  coming  to  the  store  for  the  beef, 
and  on  account  of  this  we  consider  it  quite  a  trade  winner. 

We  would  advise  anybody  looking  for  a  slicing  machine  to 
examine  yours  before  paying  the  high  price  of  some  other 
widely  advertised  machine.  We  beg  to  remain 

Yours  very  truly, 

J.  R.  HALE  &  CO. 

Telephone  »42-J 

GEORGE  C.  SMITH 

STAPLE  AND  FANCY  GROCERIES 

33  Washington  St. 

Morristown,  N.  J.,  May  22,  190S. 

Mr.  A.  W.  Johnson. 

Dear  Sir: — A  salesman  came  in  here  the  other  day  and 
wanted  to  sell  me  the  best  Beef  Shaver  in  the  world.  I 
asked  him  the  price,  and  he  answered  $100.  I  told  him  I  had 
just  bought  the  best  in  the  world,  Johnson’s  “  Eversharp,” 
and  didn’t  pay  any  such  a  price  as  that  by  a  long  shot.  Then 
he  got  mad,  but  that  made  no  difference.  JOHNSON’S  IS 

GOOD  ENOUGH  FOR  ME.  I  DON’T  BELIEVE  THEY’RE 

MADE  ANY  BETTER.  IT  HAS  INCREASED  MY  SALES 
GREATLY.  Yours  truly, 

GEO.  C.  SMITH. 

To  get  an  “EVERSHARP”  and  find  new  customers  coming  to 
the  store,  write  to  A.  W.  Johnson,  New  Brunswick,  N.  J. 

Johnson’s  “EVERSHARP”  is  the  world’s  best— the  proof 

is  self-evident. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
lg  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
rith  the  subject  practically,  in  other  words,  to  show  grocers  how  they  can  turn  their 
rindows  into  a  money-making  feature  of  their  business.  Subscribers  are  invited  to 
take  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


•‘Eat.” 


Follow  these  instructions  in 
lecorating  your  window,  and 
lotice  your  cereal  trade  booming 
rom  its  quietness. 

Cover  the  floor  of  your  window 
vith  clean  white  paper. 

Place  in  the  centre  of  the  win- 


place  a  pyramid  of  “Van  Camp’s’ 
evaporated  cream,  or  any  other 
brand  of  milk  or  cream  you  may 
be  selling. 

In  the  both  front  corners  of  the 
window  place  a  card  “Van 
Camp’s”  evaporated  cream  and 


you  by  their  purchases  what  they 

eat. 

Do  not  allow  the  fruit  in  the 
dessert  dish  to  spoil,  but  change 
the  fruit  often,  showing  that  your 
cereals  and  any  kind  of  fruit  will 
make  a  most  delicious  dish. 

The  result  of  the  display  will 
convince  you  of  its  merit. 

i  G.  A.  Strobeck. 

Red  Lion,  Pa. 

Gateway  to  Cleanliness. 

This  wall  and  gateway  are  built 
about  midway  between  the  front 
and  back  of  the  window. 


Op 

We 

fm 

Could 

Get 

pf 

More 

1  Money 

low  any  small  stand  or  table  you 
nay  have  in  your  possession  cov¬ 
ered  with  a  suitable  cloth  or  crepe 
)aper.  Place  on  the  table  a  trans¬ 
parent  dessert  dish  full  of  straw- 
perries,  or  some  other  fresh  fruit, 
i  sugar  bowl,  cream  pitcher  and 
i  carton  of  any  cereal  you  wish  to 
ntrocluee. 

Build  a  background  with  vari¬ 
ous  cereals  in  some  attractive 
manner.  For  instance,  the  first 
row  the  15-cent  size  “Post  Toast¬ 
ies,”  second  “Malta- V  ita,”  third 
“E.-C.”  corn,  etc.,  finishing  with 
10-cent  size  “Post  Toasties,” 
“Zest”  or  “Shredded  Wheat  Bis¬ 
cuits,”  with  the  pretty  dish  of 


strawberries  on  the  carton,,  form¬ 
ing  a  partial  pyramid  with  the 
few  last  rows. 

Place  a  carton  of  your  cereals 
on  each  side  of  the  table,  partly 
emptied  on  the  clean  paper,  to 
show  exactly  what  your  goods  are. 

Further  back  between  the' 
emptied  cereals  and  the  table 


price  of  same  on  one,  and  the 
various  cereals  and  their  prices  on 
the  other. 

At  the  top  of  the  glass  hang  a 
sign,  having  printed  on  in  large 
letters  the  following:  “EAT.” 

It  is  not  necessary  to  tell  your 
people  what  to  eat,  but  after  view¬ 
ing  your  display  they  will  show 


The  columns  are  built  of  soap. 
On  top  of  each  is  placed  a  bucket. 

The  walls  are  made  of  cartons 
of  Gold  Dust.  Along  the  top  of 
the  wall  are  bottles  of  blue  or  am¬ 
monia. 

The  gates  are  made  of  children’s 
brooms  tied  to  flat  sticks.  Clothes 
pins  are  stuck  on  these  sticks  be¬ 
tween  the  brooms. 

The  arch  is  made  of  wood, 
either  painted  or  covered  with 
paper,  with  these  words  paintec 
on  it,  “Gateway  to  Cleanliness.” 

The  floor  of  the  window  is  cov¬ 
ered  with  loose  washing  soda. 

In  the  back  of  the  window  you 
can  display  other  articles  of  this 
kind,  such  as  washboards,  scrub 
brushes,  mops,  scouring  soaps, 
etc. 

E.  W.  Alexander. 

Oxford,  Pa. 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

IV.  IV.  BISHOP 

ITTOIXIT  AT  Law 

908  C  91.,  W.  W.,  Waahlngtmn,  D.  €. 


We  could  get  a  higher  price  for 
Waldorf  Lemon  and  Vanilla  extracts, 
but  we  wouldn’t  sell  so  many,  and 
we  prefer  the  wider  business. 
Several  brands  of  extracts  are  sold 
for  more  than  Waldorf,  but  not  one 
is  better — it  can’t  be  better.  Most 
are  not  as  good. 

Waldorf  Extracts  are  extracts  de 
luxe — pure,  strong,  yet  delicate — 
the  kind  no  cook  will  be  without 
once  she  tastes  them. 


Hetfield  Ex.&mfg.Co. 

370  Greenwich  St.,  New  York 


Tausman 
Codfish  Cake 

-Aasowrtcr 


ffj  Carnots  Coons*. 

SSSSSwra  GLOUCESTER. MASS.  J 


No  Better 


<|[  Nine-tenths  of  the  cod¬ 
fish  lovers  among  your 
customers  will  become 
steady  consumers  of 
Talisman  Codfish  Cake 
if  you  will  put  it  where 
they  can  see  it  and  get  to 
know  about  it. 

<|f  Genuine  Georges  Cod¬ 
fish,  medium  size  and 
tender,  packed  in  one- 
pound  cartons,  first 
wrapped  in  waxed  paper 
and  sealed  in  a  heavy 
wrapper.  Packed  in 
hinged  display  box  which 
makes  a  real  counter  or¬ 
nament. 

<][  Nobody  can  possibly 
sell  or  get  any  better  cod¬ 
fish  than  this,  because 
there  is  none. 

SWIFT  &  COMPANY 
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National  Wholesale  Grocers’ 
Association  in  Convention. 

(Continued  front  page  11.) 

attention  of  manufacturers  of  the 
the  large  staple  items  in  our  line  of 
business. 

When  we  call  their  attention  to 
the  injustice  of  selling  direct  to  io 
or  15  per  cent,  of  the  retiail  trade 
at  less  than  the  large  majority  of 
the  retail  trade,  85  or  90  per  cent., 
can  buy  the  goods  for,  they  gen¬ 
erally  admit  the  fairness  of  our  posi¬ 
tion  and  declare  that  they  consider 
the  wholesale  grocers  their  legiti¬ 
mate  and  most  economic  distributers 
and  would  favor  an  arrangement 
that  would  operate  to  the  mutual 
benefit  of  manufacturers  and  job¬ 
bers. 

We  have  to  report  that  some  man¬ 
ufacturers  have  already  recognized 
the  claims  of  your  committee  and 
have  adopted  the  wholesale  grocery 
trade  as  the  exclusive  medium  for 
the  distribution  of  their  goods,  and 
your  committee  report  that  the  result 
of  this  arrangement  so  far  has  been 
more  than  satisfactory  to  the  man¬ 
ufacturer  and  wholesale  grocer  and 
retailer. 

We  recommend  that  when  any 
manufacturer  thus  recognizes  the 
principles  of  the  National  Whole¬ 
sale  Grocers’  Association  by  mak¬ 
ing  the  jobber  his  legitimate  dis¬ 
tributer  and  refuses  to  sell  direct 
to  10  or  15  per  cent,  of  the  retail 
trade  at  less  than  the  85  or  90  per 
cent,  of  the  retail  trade  can  buy  the 
goods  for,  that  these  manufactur¬ 
ers  should  have  the  co-operation  and 
support  of  every  member  of  this  as¬ 
sociation,  and  with  that  in  view 
your  committee  have  arranged  with 
several  of  the  manufacturers  to  ad¬ 
dress  you  on  this  subject  at  this 
time. 

The  Food  Committee,  consist¬ 
ing  of  Frank  H.  Madden,  T.  F. 
Whitmarsh  and  F.  R.  Drake,  re¬ 
ported  in  part  as  follows : — 

One  important  thing  accomplished 
in  this  direction  was  the  grant  of 
the  extension  of  time  in  food  inspec¬ 
tion  decision  No.  76,  permitting  the 
trade  to  continue  for  the  year  to 
handle  goods  orepared  with  sulphur 
and  with  benzoate  of  soda.  In  the 
various  States  the  committee, 
through  secretary  and  counsel,  have 
urged  the  adoption  of  uniform  laws 


and  regulations  by  food  commis¬ 
sioners  throughout  the  country. 
During  the  year  the  Legislatures  of 
Oklahoma,  Massachusetts,  Rhode 
Island,  New  York,  New  Jersey, 
Maryland,  Virginia,  South  Carolina, 
Kentucky,  Mississippi,  Ohio  and  West 
Virginia  have  been  in  session,  and 
in  these  various  States  bills  requir¬ 
ing  the  dating  of  packages  of  foods, 
declaration  of  ingredients  and  per¬ 
centages,  and  the  statements  of 
weights  and  measures  have  been  in¬ 
troduced.  These  have  been  uni¬ 
formly  opposed  and  no  one  of  them 
has  become  a  law.  The  bills  as  to 
dating  were  opposed  upon  the 
ground  that  they  imposed  a  great 
hardship  upon  manufacturers, 
wholesalers  and  retailers,  with  no 
corresponding  benefit  whatever  to 
consumers. 

The  report  of  YV.  T.  Chandler, 
of  Chicago,  as  chairman  of  the 
Committee  on  Reciprocal  Demur¬ 
rage,  was  as  follows: — 

The  necessity  for  a  reasonable  de¬ 
murrage  charge  by  the  railroad  com¬ 
pany  is  generally  admitted  and  its 
enforcement  has  no  doubt  corrected 
many  formerly  existing  abuses  for 
which  railroad  companies  and  ship¬ 
pers  were  mutually  responsible.  In 
view  of  this  successful  outcome,  it 
would  appear  fair  and  reasonable 
that  the  same  principle  might  remedy 
some  of  the  evils  of  which  the  com¬ 
mercial  interests  have  just  cause  for 
complaint. 

The  application  of  reciprocal  de¬ 
murrage  should,  and  naturally 
would,  have  the  effect  of  compel¬ 
ling  from  railroad  companies  in¬ 
creased  efficiency,  not  only  benefit¬ 
ing  the  shipping  public,  but  the  rail¬ 
roads  themselves.  Under  the  only 
known  pending  proposition  to  that 
end,  the  Madden  Bill  proposes  de¬ 
murrage  charges  by  the  carrier  and 
certain  forfeits  by  him,  and  the 
power  to  operate  it  is  placed  with 
the  Interstate  Commerce  Commis¬ 
sion. 

The  chief  objection  your  commit¬ 
tee  sees  in  this  bill  is  that  all  classes 
of  freight  shall  be  carried  at  an 
average  rate  of  not  less  than  sixty 
miles  per  twenty-four  hours,  which 
would  tend  to  reduce  the  movement 
to  one  common  and  slow  level.  It 
might  be  better  to  leave  that  de¬ 
termination  to  the  commission.  In 
the  opinion  of  your  committee,  the 
main  point  for  which  we  should 


contend  is  the  broad,  general  prin¬ 
ciple  of  reciprocal  demurrage,  which 
both  parties  might  well  indorse  and 
support.  In  the  end  it  would  con¬ 
duce  to  greater  efficiency  and  greater 
economy  of  service. 

Ths  Committee  on  Sales  Dis¬ 
counts  recommended  the  follow¬ 
ing  uniform  schedule,  to  be 
adopted  by  all  jobbers. — 

Sixty  days  or  1  '/2  per  cent,  in 
ten  days — Domestic  canned  goods, 
soap  (laundry,  scouring  and  toilet)  ; 
coffee  (except  outside  proprietary 
brands  of  package  goods) ;  spices 
(ground)  ;  tea  in  less  than  original 
packages)-;  flavoring  extracts;  pipes. 

Imported  Butter  and  Tinned 
Goods. — One  hundred  and  twenty 
days,  or  3  per  cent  in  ten  days — Teas 
in  original  packages.  Thirty  days, 
or  1  per  cent,  in  ten  days — All  goods 
not  otherwise  specified. 

Optional — Tobaccos,  cigars,  cigar¬ 
ettes. 

The  committee  in  charge  of  the 
effort  to  secure  a  uniform  canned 
goods  contract  reported  in  sub¬ 
stance  as  follows: — 

Our  committee  considered  the 
question  as  to  how  to  present  this 
matter  to  the  Cincinnati  convention 
of  canners.  It  was  decided  that  the 
chairman  should  make  the  opening 
address  and  be  followed  by  Mr.  Wil¬ 
cox  and  Mr.  Gardner.  The  attend¬ 
ance  at  the  meeting  of  the  conven¬ 
tion  was  very  large,  probably  400 
or  500.  They  gave  the  most  careful 
and  respectful  attention  to  all  that 
the  committee  had  to  say. 

The  discusion  of  the  subject  was 
very  thorough  and  good,  natured. 
The  canners’  committee  insisting 
that  under  no  circumstances  would 
they  recommend  to  their  convention 
a  contract  which  contained  a  clause 
guaranteeing  any  percentage  of  de¬ 
livery,  much  less  one  containing  a 
reciprocal  clause  such  as  we  had  in¬ 
serted.  As  we  could  come  to  no 
conclusion  at  that  session,  the  can¬ 
ners’  committee  were  asked  to  pre¬ 
pare  a  contract  and  present  it  for  our 
consideration  on  the  following  morn¬ 
ing,  which  was  done. 

We  told  their  committee,  after 
considering  their  form  of  contract, 
that  it  was  impossible  for  us  to  ac¬ 
cept  it  and  requested  them  to  have 
a  special  committee  appointed  by  the 


convention  to  consider  this  subject 
with  our  committee  and  try  to  arrive 
at  some  compromise.  They  posi-  A 
tively  refused  to  do  this.  Our  com¬ 
mittee  decided  that  it  was  useless 
to  further  extend  the  conference, 
and  as  the  hour  for  the  adjourn¬ 
ment  of  the  convention  was  close 
at  hand,  we  stated  to  them  that  we 
could  not  accept  a  pro  rata  form  of 
contract  and  that  rather  than  to 
have  that  form  go  before  their  con¬ 
vention  we  would  prefer  that  a 
report  of  disagreement  should 
be  made.  We  were  unable  to  learn 
why  they  were  unwilling  to  have  a 
committee  appointed  to  confer  with 
us  at  some  later  date,  when  the  sub¬ 
ject  could  be  given  the  attention  it 
deserved. 

Your  committee  very  much  regret 
their  action,  as  we  believe  that  while 
it  would  probably  be  impossible  to 
get  any  committee  whom  the  Can¬ 
ners’  Association  might  apooint  to 
agree  upon  a  reciprocal  form  of 
contract,  we  do  believe  that  some 
general  form  might  be  agreed  upon. 

At  the  conclusion  of  this  report 
the  following  resolution  was 
adopted : — 

Resolved,  That  the  report  of  the 
Committee  on  Contracts  be  accepted 
and  approved,  and  that  the  commit-  1 
tee  be  given  power  to  act  for  the  ; 
National  Wholesale  Grocers’  Asso-  j 
tion  in  approving  and  adopting  a  j 
contract  covering  purchases  of  Pa-  I 
cific  coast  dried  fruits,  nuts  and  1 
beans,  and  that  it  be  and  hereby  is  ] 
declared  the  firm  conviction  of  this 
convention  that  members  of  this  as¬ 
sociation  should  not  purchase  these 
products  on  any  contract  the  terms 
of  which  are  less  favorable  that  that 
approved  by  said  committee. 

The  committee  on  soap  and  free 

soap  deals  reported  as  follows : — 

The  chairman,  with  the  co-opera¬ 
tion  of  Secretary  Mehlhop,  of  the 
Iowa-Nebraska  Association,  and  Di¬ 
rector  J.  S.  Brady,  of  the  National 
Association,  together  with  several 
wholesale  grocers  of  Iowa  and  Ne¬ 
braska,  met  the  representatives  of 
five  of  the  prominent  and  controlling 
soap  factors  of  the  West  at  a  meet¬ 
ing  in  Omaha.  After  a  day's  dis¬ 
cussion  it  was  fully  hnderstood  that 
these  factors,  each  for  himself, 
would  abolish  free  deals  and  pre-  \ 
scribe  a  jobbers’  selling  list  for  their 
product. 
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The  chairman,  together  with  his 
colaborers,  in  an  effort  to  bring 
about  this  desirable  reform,  were 
greatly  encouraged  at  the  result  of 
die  meeting  and  supposed  naturally 
there  would  be  no  trouble  in  se¬ 
curing  co-operation.  To  our  disap¬ 
pointment,  however,  one  of  the  lead¬ 
ing  soap'  manufacturing  firms  re¬ 
fused  to  abolish  free  deals,  urging 
the  usual  argument  that  they  could 
use  it  to  reduce  prices  in  one  sec¬ 
tion,  while  maintaining  them  in 
others  on  same  list  price.  The  wide 
distribution  of  soap  manufacturers, 
covering  the  whole  territory  of  the 
National  Association,  renders  it  dif¬ 
ficult,  if  not  impossible,  for  your 
committee  to  obtain  the  consent  of 
abolishing  free  deals  over  such 
widely  extended  territory.  \our 
committee  believes  that  some  action 
on  the  part  of  the  membership  of 
the  National  Association,  which 
now  claims  to  control  80  per  cent, 
or  more  of  the  distribution,  is 
necessary  in  order  to  give  the  com¬ 
mittee  opportunity  of  ultimate  suc¬ 
cess  in  abolishing  the  practice. 

If  the  membership  would  insist, 
as  a  condition  for  handling  the 
soaps  of  any  manufacturer,  that  the 
factors  would  agree  to  eliminate  the 
free  deals  from  their  business,  it 
would  bring  the  matter  to  a  square 
issue  and  put  your  committee  in  a 
position  where  they  could  work  for 
a  general  abolition  of  the  free  deal 
abuse.  The  weight  of  our  influence 
should  be  thrown  against  its  continu¬ 
ance. 

The  committee  on  inducing 
manufacturers  to  refrain  from 
subsidizing  jobbers’  salesmen  re¬ 
ported  that  the  American  Tobacco 
Co.  had  complied  with  its  request. 

During  Thursday’s  session 
Charles  S.  Crary,  president  of  the 
National  Canners’  Association, 
addressed  the  convention  on  the 
mutual  relations  of  jobber  and 
packer,  touching  on  the  canners’ 
refusal  to  accept  the  jobbers’  form 
of  contract.  He  spoke  in  part  as 
follows : — 

The  wholesale  grocer  has  elected 
to  be  the  important  middleman  in 
the  distribution  of  food  products  be¬ 
tween  the  manufacturer  and  the  con¬ 
sumer.  He  has  constituted  himself 
as  the  logical  clearing  house  for  the 
packers’  products,  and  the  packer, 
recognizing  the  benefits  of  the  job¬ 
bers’  well  organized  system  of  dis¬ 
tribution,  will  avail  himself  of  it  just 
so  long  as  the  toll  charged  is  a 
reasonable  one,  and  just  so  long  as 
the  jobber  confines  himself  to  the 
business  of  distribution  and  does  not 
enter  the  field  as  a  competitor  of  the 
packer.  When  a  packer  has  seen  his 
own  trade  on  a  given  brand  of  goods 
dwindle  from  year  to  year,  finally 
to  be  displaced  entirely  by  the  job¬ 
ber’s  brand,  the  reputation  of  which 
has  been  built  up  by  the  assurance 
that  it  is  “just  as  good.”  he  at  last 
awakens  to  the  fact  that  he  should 
confine  his  efforts  exclusively  either 
to  his  own  brands  or  that  of  the 
jobber,  and  if  he  decides  to  handle 
his  own,  this  meqns  a  reorganiza¬ 
tion  of  the  selling  end  of  his  busi¬ 
ness  and  the  establishment  of  his 
own  plan  for  distribution. 

A  close  relationship  between  the 
individual  packer  and  jobber  exists 
only  by  virtue  of  their  co-operation 
in  the  distribution  of  the  packers’ 
brands.  Take  away  that  relationship 
and  the  packer  has  lost  the  incentive 
for  enthusiasm  and  painstaking  ef¬ 
fort.  When  a  man  identifies  himself 
with  any  business,  if  that  business  is 
to  get  the  best  there  is  in  him,  he 


enters  upon  it  as  a  life  business,  and 
to  make  it  amount  to  anything  must 
build  for  himself. 

The  personality  of  the  seller  and 
his  known  disposition  to  meet  his 
contracts  fairly  are  in  reality  more 
vital  to  you  than  the  contract  itself, 
the  Contract  Committee  from  your 
association  which  paid  us  a  visit  in 
Cincinnati  last  February  was,  doubt¬ 
less,  disappointed  because  there  was 
not  shown  a  keener  disposition  on 
the  part  of  the  canners  to  agree  with 
them  on  a  uniform  contract. 

There  seemed  to  be  a  feeling  pre¬ 
valent  among  the  canners  that  the 
matter  of  contracts  was  largely  a 
personal  one,  and  for  that  reason 
that  it  would  be  quite  impossible  to 
get  together  on  important  points. 

The  selling  of  goods  by  a 
packer  under  his  own  label  and  the 
buying  of  goods  by  a  jobber  un¬ 
labeled  are  two  entirely  separate  and 
distinct  propositions. 

No  particular  form  of  contract 
could  be  established  as  a  hard  and 
fast  rule. 

The  packer  who  puts  out  a  line 
of  fancy  goods  under  his  own  brand 
always  knows  that  the  quantity  of 
high-grade  stock  he  is  to  harvest  is 
uncertain,  and  there  should  cer¬ 
tainly  be  no  criticism  on  the  part 
of  the  distributer  if  he  cares  to  han¬ 
dle  the  packers’  goods  at  all,  in  tak¬ 
ing  them  on  a  pro  rata  contract. 

The  question  of  the  lack  of  good 
faith  in  making  deliveries  under  pro 
rata  contracts  on  packers’  brands 
does  not  arise  as  it  would  if  the 
goods  were  bought  unlabeled,  be¬ 
cause  the  buyer  knows  that  the  pack 
er  will  strain  every  point  to  the  care 
of  his  own  trade  name. 

Now,  the  jobber  wishes  to  buy 
goods  for  his  label  and  naturally  he 
is  the  one  to  take  the  initiative  in 
the  transaction.  He  wants  'a  given 
quantity  of  goods,  and  it  is  just  as 
much  out  of  reason  for  the  packer 
to  attempt  to  change  this  buyer’s 
specifications  as  to  his  requirements 
as  it  is  for  the  jobber  to  attempt 
to  dictate  to  the  packer  how  and 
under  what  form  of  contract  he 
should  sell  *his  goods. 

If  seller  is  willing  to  contract  for 
the  delivery  of  10,000  cases  of  stand¬ 
ard  goods  on  a  contract  with  80  per 
cent,  delivery  guaranteed,  then  in¬ 
stead,  let  the  contract  be  placed  for 
8,000  cases  with  a  guarantee  of  full 
delivery,  and  make  a  closed  con¬ 
tract  of  it. 

Walter  A.  Frost,  president  of 
I  the  National  Canned  Goods  and 
Dried  Fruit  Brokers’  Association, 
also  delivered  an  address  along 
I  the  same  line. 

The  committee  which  has  been 
endeavoring  to  get  together  with 
j  the  California  dried  fruit  men  on 
a  form  of  uniform  contract  also 
I  reported  on  Thursday.  This  mat 
ter  has  been  previously  discussed 
in  the  “Grocery  World.’’  The 
|  committee  reported  that  several 
conferences  had  been  held  with 
the  Californians,  and  related  at 
length  the  various  details  of  the 
jobbers’  objections.  The  commit- 
1  tee  reported  that  no  agreement 
had  been  reached  as  yet. 

In  the  evening  a  banquet  was 
held,  at  which  Charles  H.  Treat, 
United  States  Treasurer,  was  the 
|  chief  speaker.  His  address  was 
mainly  devoted  to  a  discussion  of 
the  panic  and  its  causes. 
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Special  Things 
to  Advertise 

Did  you  ever  think  what  a  fine  thing  it  was  for  any  business 
to  have  special  things  to  advertise— things  to  kindle  interest — 
to  take  the  store  out  of  the  tiresome  commonplace  where  it 
appears  like  any  other  grocery  store  ? 

Qurnse  Butter  is  one  of  these.  It  is  a  fancy  dairy  print 
butter,  made  in  our  own  dairies,  watched  and  tended  and  rigidly 
inspected  until  it  is  wrapped  in  brine-dipped  paper  and  packed 
in  ornamental  cartons. 

You  can  ring  the  changes  on  Gurnse  Butter  as  a  leader  in 
a  way  never  possible  with  ordinary  butter. 

And  it  will  always  stand  up  for  every  claim  you  make  for 
it ;  that’s  the  best  part  of  it. 

Packed  in  30  and  50-pound  boxes— pound  and  half  pounds— 29  cents 

Prices  subject  to  market  change. 

P.  F.  BROWN  &  CO. 

39  S.  Front  St.,  Philadelphia,  Pa. 
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Dr.  H.  W.  Wiley,  Government 
chemist,  also  spoke,  the  theme  of 
his  remarks  being  that  the  job¬ 
bers  had  better  obey  the  existent 
food  laws,  unless  they  wanted 
still  severer  laws  passed. 

A  number  of  manufacturers 
who  addressed  the  convention  in¬ 
formally  during  the  day  said  they 


would  be  more  in  favor  of  cutting 
off  retail  organizations  if  the  job¬ 
bers  would  cut  out  their  private 
brands. 

Fred.  H.  Humphries. 


other  thing.  We  do  the  backing 
up.  We  “deliver”  the  quality  you 
describe. 


Note. — The  report  of  Friday’s 
session  could  not  be  obtained  in 
time  for  publication  this  week.  It 
will  be  summarized  next. — Ed. 


Selling  Talks  With  Grocery  Clerks 

"Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


tTh*  Grocery  World  has  come  into  possession  or  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  ar«  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerk,  a.  well  as  other  grocers  who 
have  clerks.— Ed.]  • 


REGARDING  OIL. 

From  now*  on  you’ll  have  a  de¬ 
mand  for  table  oil.  We  have  two 
brands  of  Italian  olive  oil  in  cans 
and  two  in  bottles.  The  cans  pay 
a  little  better  profit  and  people 
have  a  notion  that  it’s  more  eco¬ 
nomical.  The  one-half  gallon  at 
$1.40  is  the  popular  seller.  We 
know  of  none  of  higher  quality. 
It  is  positively  virgin  goods.  I11 
other  words,  first  pressing.  In 
dealing  with  close  people  be  care¬ 
ful  you  don’t  become  tempted  to 
sell  the  domestic  for  imported. 
Every  bottle  of  oil  you  sell  in¬ 
struct  the  buyer  to  remove  the 
cork,  wipe  the  inside  of  the  neck 
and  invariably  use  the  new  cork 
that  you  give  them.  Push  “Our 
Own  Brand”  in  bottles. 

COOKED  GOODS. 

Every  year  we  are  helping  more 
and  more  to  do  away  with  home 
summer  cooking.  Now  is  the 
time  to  talk  Delicatessen.  Cooked 
meats  of  all  kinds  to  slice,  salads 
of  all  kinds  by  the  pound,  stews, 
soups,  beans,  etc.  Women  pre¬ 
tend  they  prefer  their  own,  but 
it’s  only  a  pretense.  Last  sum¬ 
mer  s  sales  proved  this.  Intro¬ 
duce  your  customer  to  this  de¬ 
partment.  Explain  the  wonderful 
convenience  of  enjoying  a  cold 
roast  beef  dinner  without  the  an¬ 
noyance  of  cooking  it,  and  par¬ 
ticularly  without  the  thought  of 
having  to  “use  up”  the  rest  of  the 
roast. 

THE  GALLON  APPLE  SCHEME. 

You  know  we’re  loaded  with 
gallon  apples  and  the  bottom  has 
fail  ly  dropped  out  of  the  whole¬ 


sale  price.  We’re  going  to  cut 
these  and  sell  them  by  the  pound 
at  5!  cents.  You  say  it’s  a  poor 
time  to  do  this  with  so  much 
fresh  fruit  in  the  market.  Forget 
that.  Apple  pies  and  apple  cake, 
and  even  apple  sauce,  is  always 
in  order.  A  big  glass  punch  bowl 
will  be  placed  on  the  grocerv 
counter  filled  with  these  apples 
and  we  want  you  to  sell  one  every 
day.  A  y2  cent  commission  on 
every  pound  sold. 

NATIVE  BERRIES. 

Beginning  Monday  we’ll  have 
strawberries  every  day  from 
Simpson’s  farm.  Nothing  finer 
came  to  the  city  last  year.  We 
have  contracted  for  all  he’ll  raise, 
so  keep  up  your  standing  order 
campaign  and  talk  about  the  size 
and  sweetness  and  delicious 
flavor  of  these  rare  Cumberlands. 
They  will  bring  a  couple  cents 
more  than  the  common  berries, 
but  the  difference  is  in  the  fruit. 
We  will  have  the  cream  of  the 
crop  and  no  one  is  going  to 
grudge  the  couple  extra  pennies 
It's  the  same  old  story — quality 
counts. 

SPEAKING  OF  QUALITY. 

The  man  who  can  talk  quality 
and  get  his  price  is  the  salesman. 
Not  a  cold  “The  Best,”  but  a 
good  strong  intelligent  argument 
on  why  the  thing  is  the  best. 
When  President  Roosevelt 
springs  an  argument  on  a  man  or 
an  audience  he  tells  why.  He 
presents  facts.  So  you  must  go 
into  a  few  details,  giving  your  rea¬ 
sons  for  saying  that  such  and  such 
a  thing  is  worth  more  than  the 


Obstacle  to  Food  Law  Enforcement 
in  Washington. 

Under  a  ruling  made  during  the 
week  by  the  Police  Court  in 
Washington,  D.  C,  all  convictions 
obtained  by  District  health 
officers  for  violations  of  the  pure 
food'  law  since  the  passing  of  the 
act  of  1906  are  void.  The  court 
held  that  all  such  prosecutions 
should  originate  in  the  Depart¬ 
ment  of  Agriculture.  By  the  act 
of  1898  health  officers  were  em¬ 
powered  to  analyze  samples  be¬ 
lieved  to  be  adulterated.  These 
samples  were  to  be  held  by  the 
chemist  of  the  health  office  thirty 
days,  in  which  time  the  defendant 
could  make  application  for  por 
tions  of  the  same  to  have  an 
analysis  made  by  his  own  chern 
ist.  In  the  act  of  1906  it  is  de¬ 
clared  that  all  samples  and  arti¬ 
cles  on  which  prosecutions  are  to 
be  based  shall  be  collected  by  in¬ 
spectors  of  the  Agricultural  De 
partment  and  the  District  health 
officers,  and  such  samples  are  to 
be  turned  over  to  the  Bureau  o 
Chemistry  of  the  Agricultura 
Department  for  analysis.  If 
analysis  discloses  a  violation  of 
the  law,  the  Agricultural  Depart¬ 
ment  is  to  notify  \he  United 
States  District  Attorney,  who 
shall  bring  the  suit.  Prior  to  the 
passing  of  the  act  of  1906  prose¬ 
cutions  under  the  pure  food  law 
were  wholly  in  the  hands  of  the 
District  health  officers.  Since  the 
passing  of  that  law  both  the  De¬ 
partment  of  Agriculture  and  the 
health  officers  have  been  making 
analyses  and  bringing  suits 
Judge  Mullowny  held  this  prac¬ 
tice  illegal,  as  it  made  it  possible 
for  both  the  Department  of  Ag¬ 
riculture  and  the  District  health 
officers  to  prosecute  a  defendant 
for  the  same  offense.  There  being 
a  conflict  of  the  laws,  he  held  the 
later  law  repealed  the  former 
act,  and  health  officers  had  no  au¬ 
thority  to  analyze  samples  and  be¬ 
gin  prosecutions.  The  ruling 
was  made  when  Judge  Mullowny 
dismissed  a  case  brought  by  the 
health  officers  against  William  F. 
Burns,  a  grocer,  charged  with  sell¬ 
ing  impure  milk. 


\ou  have  a  lot  of  customers  who  an¬ 
noy  the  life  out  of  you.  Head  them  off 
with  horbes  indexed  coupon  hooks.  See 
advertisement. 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear- 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
\Vnte  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
\u«day  of  each  week  to  ensure  an  answer  in 
th  j  jnday  8  ,ssuc  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street 


Question:  K„  Virginia.— Kindly 
inform  me  if  I  can  legally  use  a 
circular  for  advertising  purposes 
printed  in  the  form  and  similar  to 
a  bank  note  or  the  United  States 
flag,  and  can  I  print  an  adver¬ 
tisement  on  a  flag? 

Answer. — You  cannot  do  this 
with  a  bank  note,  but  you  can 
with  a  flag.  The  Federal  Act  of 
February  5,  1867,  Ch.  26,  14  StatJ 
L.  383,  forbids  any  person  to  “de¬ 
sign,  engrave,  print,  in  any  man¬ 
ner,  make  or  execute,  utter,  issue, 
distribute,  circulate,  or  use,”  any 
business  or  professional  card, 
notice,  placard,  circular,  handbill 
or  advertisement  in  the  likeness  of 
any  National  bank  note,  or  to 
write,  print  or  otherwise  impress 
any  advertisement  or  notice  upon 
any  such  note.  The  penalty  is  a 
fine  of  $100. 

This  being  put  into  a  little 
simpler  language  means,  that  you 
cannot  legally  use,  either  in  adver¬ 
tising  or  in  any  other  way,  a  fac¬ 
simile  of  a  National  bank  note. 
Also,  you  cannot  print  any  adver¬ 
tisement  upon. a  bank  note. 

The  use  of  advertising  in  con¬ 
nection  with  the  American  flag  is 
usually  regulated  by  State  stat¬ 
utes.  I  find  nothing  in  the  stat¬ 
utes  of  Virginia  to  prevent  it. 


Norfolk  string  beans  average 
Si. 75  per  crate  and  North  Caro- 
inas  about  the  same.  The  de¬ 
mand  is  fair. 


Join  B  jcFeiriilgfi  4  sons 

Printers 

927  Arch  Street 


Philadelphia 
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WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  words  or  less  will  be  Inserted  or  subscribers  rrtt 
coti.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  so  cents  In  postage  to  pay  lor  remalllng  the  same, 
cents  per  Issue. 


To  con-subscribers  the  price  Is  50 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,” 
phia. 


Philadel- 

tf 


FOR  SALE. 


FOR  SALE.— I  will  sell  my  grocery  stock 
and  rent  the  store,  20x65,  with  modern 
dwelling,  at  $25  a  month.  Stock  about 
$1,200,  fixtures  $300.  Sales  last  year  $10,000. 
‘•Good  location.”  Cause  of  selling,  ill 
health.  H.  M.  Erb,  821  Washington  St., 
Allentown,  Pa.  _ _ 24 


FOR  SALE. — General  store  in  one  of  the 
best  mining  towns  in  Pennsylvania.  Popu¬ 
lation  5,000.  Stock  and  fixtures  $4,°co. 
Can  be  reduced  some.  Cash  receipts  yearly 
$16,000.  Good  location  and  second  oldest 
store  in  town.  Established  35  years.  Rea¬ 
sons  for  selling  furnished  to  any  one  mean¬ 
ing  business.  Property  for  sale  or  rent 
Address  Lock  Box  i2.Williamstown.  Pa.  24 


FOR  SALE.— Fine  detached  store  and 
dwelling.  Lot  30x118.  In  town  with 
population  of  1,200  ;  one  mile  be’ow  Darby. 
No  opposition.  For  meat  and  provision 
business.  Price,  $5,000.  Easy  terms. 
Wilson  &  Richards,  CoHingdale,  Pa: _ 23 

FOR  SALE  —One  of  the  best  dairy  stores 
in  New  York  city,  on  E:ghth  Ave.,  now 
doing  a  large  and  prosperous  business; 
fullest  investigation  invited  Reason  for 
selling,  going  into  wholesale  milk  business. 
Price,  $1,500.  Lambert’s  Farm  Dairy,  2647 
Eighth  Ave.,  New  York  City. _ 24 


FOR  SALE— One  McCaskey  Register; 
200  accounts;  in  first-class  condition;  $45. 
This  register  as  good  as  new.  Lambert’s 
Farm  Dairy,  2647  Eighth  Ave.,  New  York 
City.  


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE  —One  Rival  Peanut  Roaster 
(Bartholomew  make)  ;  used  three  sum¬ 
mers.  Have  purchased  larger  roaster. 
P.  O.  Box  69.  Greencastle,  Pa. _  23 

FOR  SALE.— A  grocery  stock,  fixtures, 
store  and  dwelling.  Stock  is  clean  and 
fresh,  new  goods.  Dwelling  has  all  modern 
conveniences  and  contains  13  rooms.  Size 
of  lot,  80  feet  by  200  feet.  Warehouse  and 
stable  attached.  If  you  would  know  a  good 
thing  when  you  see  it,  we  have  got  it. 
Address  Dan’l  C.  Bshr,  300  E.  Bacon  Street, 
(Palo  Alto)  Pottsville,  Pa. _ *3 

FOR  SALE.— Grocery  fixtures  for  sale  : 
Large  refrigerator  ;  Walker  bin  counter  ; 
Walker  bins  and  shelving  ;  two  5-bbl  Bow¬ 
ser  oil  tanks  ;  one  computing  scale  ;  two 
Troemner  scales.  We  have  other  fixtures. 
All  in  first-clss3  condition.  Will  sell 
cheaply.  B.  J.  Lynch.  Olyphant,  Pa.  26 


FOR  SALE.— Grocery  and  meat  store. 
Cheap.  Reason  for  selling,  owner  leaving 
city.  Apply  J.S  ,  “  Grocery  World,”  Phila¬ 
delphia.  23 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  Into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 


ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  per  cent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X  too  feet.  Business  about$4,ooo  per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No,  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347.— In  high  class  part  of  West  Phila- 
delph'a.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353.— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $r,ooo  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500 
Splendid  chance  for  adding  meats. 

No.  356. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $8oo.  Uses  one  team 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  W’ill  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360.— In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  17  *3° 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $6co. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $t,ooo.  This  is  a  splendid 
money-making  proposition. 

No.  362.— Near  Tioga,  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  Full  inves 
tigation.  . 

No.  363. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  17  x  38 
feet.  Does  $17,000  to  $18,000,  two  thirds 
cash.  Stock  $500.  Net  profits  10  per  cent 
Good  10  room  dwelling  connected  for  sale 
Uses  one  team.  Owner  has  seashore  bote) 
and  wants  to  give  it  his  whole  time.  Tak 
$2,500  on  the  property  and  inventory  for 
stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  365 —In  West  Philadelphia, 
ceries,  meats  and  provisions.  Size,  18x30 
feet.  Does  $500  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $900 
This  store  was  established  seven  years 
and  is  thoroughly  prosperous  and 


four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1,400.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366. — In  Nonh  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about$8oo.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  367  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $r,oco. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

427  Arch  Street.  Philadelphia,  Pa. 


ago 


profitable.  The  present  owner  bought  it 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuriDg  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 
WARNER  3c  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

A  BARGAIN  IN  SPITE  OF  THE  RENT 
We  offer  grocery,  meat  and  provision  in 
the  very  choicest  part  of  Columbia  Avenue, 
Philadelphia.  Size,  22x40  feet.  Does 
$30,000,  good  part  meats  and  truck.  Net 
profit  on  groceries,  10  per  cent.  ;  on  meats 
and  truck,  30  per  cent.  Stock  about  $1 ,000. 
[  The  store  is  a  splendid  money  maker. 

|  Owner  is  a  widow  who  wants  to  retire.  It 
j  has  been  established  forty  years.  Rent 
$100  per  month,  store  and  dwelling,  but 
business  easily  warrants  this.  Will  cost,  at 
|  inventory,  around  $1,500, 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 
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0  ° 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  in  that  and  0 
0  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
0  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  o 
o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  o 

0  WARNER  &  CO.,  o 

a  927  Arch  Street.  Philadelphia,  Pa.  0 

o  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  o 

00000000000000000000000000 


SITUATION  WANTED. 

WANTED. — Three  months’  position  with 
specialty  or  manufacturing  concern  to 
travel  for  same,  by  good  specialty  man, 
through  Central  Pennsylvania.  Well 
acquainted  with  the  retail  and  jobbing  gro¬ 
cery  trade.  Address  G  ,  Ashland,  Pa.  23 

WANTED — Grocery  clerk  wants  situa¬ 
tion.  Active,  intelligent  young  man,  with 
thorough  knowledge  of  the  business.  At 
I  present  employed.  Ten  years’  reference. 
Thomas  Donovan,  1020  Wallace  St.,  Phila¬ 
delphia,  Pa. _ 25 

WANTED. — Would  like  a  position  as 
demonstrator.  Am  a  graduate  of  Philadel- 
|  phia  High  School.  For  the  last  18  months 
have  been  a  canvasser  for  Strayer’s  Busi- 
,  ness  College.  Sarah  E.  Whitaker,  23  First 
Ave.,  Collingswood,  N.  J.  24 


MISCELLANEOUS. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Si,ze,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lumpsum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street. _ Philadelphia,  Pa. 


WANTED  —  A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  boose.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 

EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  too ;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street.  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $t, 000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


Make.Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pitre  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


BUSINESS  LEAKS 

Plenty  of  them  in  your  store— and  every  day,  too. 
Wliv  not  know  which  clerk  is  responsible  for  those 
costly  errors?  The  Standard  Cash  Register  posi¬ 
tively  locntesand  prevents  them.  Write  for  infor¬ 
mation  as  to  some  tilings  the  “Standard  ’’  will  do. 

STANDARD  CASH  REGISTER  COMPANY 

40  Chestnut  Street  -  Wabash,  Indiana 
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UNDER  THE  DIRECTION  OF 


R«  DAETWYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  June  8,  1908. 


to  prices  quoted 


FRUITS  THAT  PLEASE— IMPORTANT. 


Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel .  $2.00  per  bunch 

Selected,  g  hands,  packed  i  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.20  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.15  per  bunch 

Selected,  7  hands,  packed  1  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 85  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 80  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . .  1.35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . . . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  shelter .  $3.25  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


CALIFORNIA  WASHINGTON  NAVEL  ORANGES. 

Fancy  quality.  96  and  112  to  box . . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box  . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 

FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . 


$3 

4 

4- 

4- 


5° 

00 

25 

25 


FANCY  FLORIDA  PINEAPPLES. 


Fancy  Red  Spanish,  24s.... .  $3.00 

Fancy  Red  Spanish,  30s .  3.00 

Fancy  Red  Spanish,  36s . 2.75 

Fancy  Red  Spanish,  42s .  2.50 

Fancy  Red  Spanish,  48s .  2.25 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box .  $3.25 

Choice  Messina,  300  size,  per  box .  3.00 

Choice  Messina,  360  size,  per  box .  3.00 

Extra  Fancy  Large,  150  size,  per .  1.75 


GIVE  SOME  ATTENTION  TO 
THE  MONEY  MAKER 

Fine  fruit  not  only  brings  people  into  your 
store  but  if  you  buy  the  right  goods  at  the 
right  prices  you  make  splendid  profits. 

We  will  show  you  how  to  make  money  on 
fruit  if  you  will  get  in  to  see  us. 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


CALIFORNIA  BUDDED  SEEDLINGS. 


Fancy  Quality,  96-112  to  box .  $2.50 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  bqx .  3.60 

Fancy  Quality,  216-250  to  box .  3.60 

Fancy  Quality,  288-360  to  box .  3.00 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box .  $3.00 

Fancy  quality,  360  to  box .  3.00  ' 

Fancy  quality,  extra  large,  270  to  box .  ^.00  • 

Choice  quality,  240  to  box .  2.75 J 

Choice  quality,  300  to  box . 2.65 

Choice  quality,  360  to  box .  2.65 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 


Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  S4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  for  Philadelphia 


Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFG.  CO. 

202  AND  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

.  a  -7,  "MlOCERY  WOULD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 

iny  subscriber  to  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels. 

■A”  Java . 25 

■B”  Java . . 

r<CM  Java . . . 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 

“A”  Mocha . 

"B”  Mocha . . 

Laguayrafwasiied  Caracas) . 18 

“A”  Maracaibo . 

*‘B”  Maracaibo . ♦' 

“A”  Santos . 1® 

“B”  Santos . . 

"C”  Santos . £ 

Peaberry  Santos . " 

"A”  Rio . 12 

No.  1  Rio . 1^ 

No.  2  Rio . . J" 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . . . *o 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . l* 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15. on 

Seven  Day,  100  lbs.  to  case . per  case  11 .08 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . » 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial .  f|5 

Best  Imperial . 50 

No.  25  Ooleng . 

No.  28  Oolong . . 

Best  Oolong . 45 

Young  Hyson . *? 

Japan . 

Heno  lA  and  %  lb.  package* . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 25 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  A  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .  90 


CANNED  FISH. 

Salmon—  „  ^  ,  . 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  lb.,  flat,  4  doz .  1-25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

-  "  ■  ”  *  ’ —  .  1.50 

.  .95 

.  1.05 
.  1.25 
.  1.45 


.  lb.  tall,  4  doz . . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05?4 

No  3  broken,  bbls.  or  100  lb.  sacks . 04M 

Japan,  100  lb.  sacks . 05% 


2.25 

1.50 


.10 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  S  lb.,  sauce,  2  doz .  1.50 

Pin  Money,  2  lb.,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1-45 

Wagner’s,  1  lb.,  tall,  4 doz . . .  -48 

Wagner’s,  3  lb.,  plain,  2  doz .  1  03 

Wagner’s,  I  lb. ,  sauce,  2  doz .  1 .08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 80 

Com— 

Pin  Money,  Shoepeg,  2  lb.,  2  do* . 85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Com,  2  doz .  1  ■  45 

Peas — 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . . 

Pin  Money,  petit*  pois,  2  doz .  1.50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  ease,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . 90 

Kidney  Beans— 

2  1b.,  2  doz . .75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  do* . *0 

Standard,  2  lb.,  2  doz .  1.25 

Little  Darling,  2  doz . 

Pumpkins — 

3  lb.,  2  doz . 90 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 76 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can . 85 

Sweet  Potatoes,  3  lb.,  2  doa . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  3s,  2  do* . 91 

Standard,  3s,  2  do* . .85 

Gallon,  X  do* .  2.75 

Fair  Quality,  3s . 80 

h.  2  doe . - . 86 


Jookey,  1  lb.,  tall,  4  doz. 

Stonewall,  1  lb.,  tall,  4  doz 

Argo,  1  lb.,  tall,  4  doz . 

Sockeye,  ft  lb.,  flat,  4  doz 
Iceberg,  1 1 
Lobsters— 

Gold  Label,  picnic  size,  4  doz. 

Beaver,  lib.,  flat,  4  doz . 

Star,  %  lb.,  8  doz.  in  case . 

Star,  %  lb.,  flat,  8  do* . .. . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams —  . 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  ,  „„ 

Standard,  5  oz.,  2  do* .  I-00 

Sardines,  in  Oil —  Per  case. 

Gold  Label,  %  oil,  100  cans .  6 . 50 

Standard,  %  oil,  100 .  3 . 50 

y.  lb.,  oil,  with  key,  100 . . .  3.75 

Epicurian,  y  oil,  fanoy  cartons,  100  cans  4 . 50 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3.  *5 

Leon D’or Brand,  100 cans .  4.00 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4-  50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardine*— 

%  Oil,  Martell  Brand,  100  cans .  16.00 

y  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans. .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . 


CANNED  FRUITS.  Per  doz. 

Apples,  3  lb. ,  2  doz .  ■  90 

Blackberries,  2  lb.,  2  do* .  1  00 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  dez . 

Gooseberries,  2  lb.,  2  doz . 

Pie  Peaches,  3  lb.,  2  doz .  J  25 

Pears,  31b.,2doz .  1-20 

Sliced  Pineapples,  2  lb.,  2  doz . .  1.35 

Singapore  Pineapples,  1%  lb.,  chunks,  4 
doz  »«•••••••••••••••••••■••••••••••■*••••••••  •••••••••••••  ^ •  “O 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  1 .15 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz . . .  1  •  25 

Standard  Peaches,  Sunset  3  lb.,  2  do* .  2.35 

California  Apricots,  2  doz .  2 . 70 

California  Cherries,  2  do* .  3.60 

California  Peaches,  2%  lb.,  2  do* .  2.70 

Wheeler  Peaches,  3  lb.,  2  doz .  2.00 

Sliced  California  Peaches,  1  lb.,  4  doz . 


SALT. 

Fine  Table,  Large  Sack . 

Kiln  Dried . . 

Fine  Table,  bushel  sacks . 

Fine  Table,  %  bushel  sacks .. 
Ground  Alum,  140 . 


Per  sack 
...  .90 

...  1.C0 

...  .36 

...  .22 

...  .63 

Per  bbl. 
...  2.78 
...  2.04 
....  2.53 
2.52 


Fine  Dairy,  2s,  140  to  bbl . 

Fine  Dairy,  3s,  100  to  bbl . 

Fine  Dairy,  4s,  70  to  bbl . 

Fine  Dairy,  5s,  60  to  bbL . 

Fine  Dairy,  8s,  35  to  bbl .  2  38 

Fine  Dairy,  10s,  28  to  bbl .  2.38 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  5s,  60  to  bbl .  4  .00 

Worcester,  10s,  80  to  bbl . .  3.75 

Per  case 

Snow  Flake,  48  10c.  package* .  3.10 

Snow  Flake,  36 15c.  package* .  3.75 

Colonial,  36  6c.  package* .  1-30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  oase . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

Lady  Washington  Beans,  about  200  lbs.  to 

bag . 

Green  Peas,  dried,  about  166  lbs.  to  sack. 
Black-Eyed  Peas . 


2.50 

2.60 

2.55 


to 


Per  lb. 


.06 

.06 

7.25 


California  Lima  Beans,  about  80  lbs. 

SELCk  . . . 

Imported  Lima  Beans,  about  90  lbs.  to 

. . . 

Split  Peas,  210  lbs . per  bbl. 

Less  quantity . 04 

Lentils,  about  100  lb*,  to  sack . 07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . 04  ?* 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  . . •» 

Kingsland,  N.  O . 30 

Julian  F.  Bradshaw's  Molasses,  No.  44 . 32 

Cheapside  Molasses . 28 

Black  Strap  Molasse* . 1° 

Gilt  Edge  Syrup: . 31 

Gold  Medal . 81 

King  Syrup . . 

OrangeBrand  Syrup . ' .  •" 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. . -30 

California  Amber  Drips,  2  lb.  cans,  2  do*..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  do*..  2.40 
California  Amber  Drips ,  %  gal .  cans,  1  do*.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


.10 


DRIED  AND  EVAPORATED 
FRUITS. 

Apples—  Perr,ib' 

Evaporated,  1  lb.  packages,  4  doz . 09 A 

Dried,  50  lbs . 

Peaches—  ,... 

Evaporated,  50  lbs . l®/v 

Best,  25  lbs . 12% 

Apricots— 

Evaporated,  25  lb* . 

Currants—  .... 

Paokage,  . . 08% 

Bulk,  26  lb* . 

New  Figs— 

Bex,  10  lbs . 

Mats,  1  lb . per  doz 

Citron— 

American  Brand,  10  lb.— . 17 

American  Brand,  26  lb.— . 

Dates— 

Package,  30  1  lb . ••••" 

Stuffed,  1  lb . per  do*. 

New  Prunes— 

30-  40,  25  lbs . Of  K 

40-  50. 25  lbs . 08 

50-  60, 25  lbs . 07^4 

60-  70, 25  lbs . 07 

70-  80,  25  lbs . 06  % 

80-  90, 25  lbs . 06^ 

90-100,25  lbs . 05 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  60  lbs . . . 0/54 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  60  lbs . . . 

Seeded,  36 1  lb.  packages. . 

Sultana,  36 1  lb  packages . 

Sultana,  bulk  ,26  '•to* . 


.09 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  c-> 

Cut  loaf .  5  - 

Powdered . .  on 

XXXX,  powdered .  3/3 

Cubes .  »  — 

Fine  Granulated,  American .  _2 

Fine  Granulated,  100  lb.  sacks .  ®  ^ 

Confectioners’  A...— .  «  S- 

No.  1,  A .  a 

Light  Yellow .  <3 

Fine  Granulated,  2  lb.  bags .  go’ 

Fine  Granulated,  5  lb.  bag* .  •  a 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  -60 

Coast,  5  gross . 

Globe,  100s,  5  gross . ™ 

Doric,  1  gross . •*? 

Home  Safety,  65s,  5  gross . 45 

Vulcan  Safety,  60  gross .  - 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box.  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1  •  10 

Search  Light,  100s,  5  gross .  1-00 

Search  Light.  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross .  •  55 

Fast  Mail,  100s,  1  gross .  J  00 

Bull’s  Eye,  5  gross .  1  05 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . - . 40 

Pet,  100s,  5  gross . ••• . -80 

Chips,  200s,  8  boxes  to  package  and  50 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross .  -55 

Grocers’,  200s,  3  gross . •.  per  case  6.25 

Black  Diamond, 500s,  100  in  case. ..per  case  3  60 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

. . . . . 100  2 . 00 

Babbitt’s  ’. . ......100  8  75 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  8oap  free...  4.25 
10  box  lots  freight  paid,  with  2  boxes 

‘  ‘1776’  ’  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

♦Bee . 1°0  3.90 

♦Big Schooner . 100  3. 76 

Cocoa  Floating . 100  3.50 

♦Fels-Naptha . 100  4.00 

Hoefner’s  Tiger  Borax . 100  8.75 

♦Fairy  Oval . 100  4.00 

♦S.  A.  Gambrill,  Oleine .  60  2.40 

♦Globe  Oleine .  60  2.40 

♦Ivory,  6  oz . 100  4.00 

♦Ivory,  10  . . 100  7.00 

♦Kirkman’i . 100  3. 85 

♦Kirk’s  Oleine .  60  2.35 

♦Lenox . 100  3.25 

♦Lifebuoy .  ,50  £.00 

♦Fairbank’s  Tar . 100  3.75 

♦Magic  Cleaner . 100 

♦Octagon . 100  3  90 

♦Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine . ,72  8.00 

Premium . 100  3 .  /  5 

♦Santa  Claus . -100  3.40 

White  Floating . 200  4.10 

♦Star . 100  3.25 

♦Sunlight . 100  4.10 

♦Sunshine . 120  2.45 

Star  Oleine .  *0  1.75 

♦Sunny  Monday . 100  4.00 

♦White  Cloud . 100  3.90 

♦Wonderworker . 100  4.00 

Wonder  Worker  Chip* . 4  doz.  2.08 

Lion . . 100  1 .76 

♦Saowberry . 100  3.90 

Best  Blue .  fO  3  .40 

♦Hoefner’s  Ammonia . 100  3.95 

♦P.  &  G.  Naptha . 100  4.00 

Duck . 100  8  86 

20  Muie  Borax . 100  4.00 

Rib . ...100  1.95 

*  5  box  lot*  delivered. 


TOILET  80AP. 


CONDENSED  MILK.  Case. 

Baby,  1  doz.  glass  jars .  1  £0 

Challenge,  4  . .  “•*“ 

Eagle,  4  doz .  f.25 

Magnolia, 4  doz . 

Rea  Cross,  4  doz .  4.25 

Star,  4  doz .  4.20 

Dime  Brand,  4  do* .  f .  60 

Lion, 4  doz .  4.25 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  do* .  4.36 

Square,  4  doz .  3.60 


Flash,  for  the  hand* . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size . 50 

Grand  Pa’s,  large  size .  50 

Sweet  Maiden . 1  do*. 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  86  lb . per  lb. 

White  Castile.  36  lb . per  lb. 

Conti,  imported  Castile,  86  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . per  doz. 

Jap  Rose .  66 

Sweetheart .  60 

Lava . 100 

Pearl . —  60 


Bars.  Box 


6.50 

3.85 

1.9E 

3.26 

.40 


.40 

.08 
.10 
.13 
.40 
40 
3  75 
1.90 
3  75 
2.40 


SCOURING  SOAP. 


Bars. 


EVAPORATED  CREAM. 

Gold,  double  size  can,  4  doz...., 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  do* . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow,  6  doz . 

Van  Camps,  4  doz,  in  cans . per  can  4  15 


Case. 
3.95 
3.90 
3.25 
2.80 
1.80 
3  20 
3.30 


Fairbank’s . •••••  50 

Sapolio . 8  doz. 

Wrigley’s . 100 

Wrigley’s .  60 

Scourene . ioo 

Lipp’s  Scourer .  60 

Sil  San . . . ■■■■■  50 

Army  and  Navy  Compound . 4  do*. 

Finola  Star  Polish . ..100 

Silver  Sand . P«r  obi. 

American  Scourer . •  •••1°° 

Bon  Ami,  10c.  size . 8  do*. 

Brooks’  Crystal . — - . ..I®0 

Hoefner’s  Crystal,  with  spoaa* . M  pkg* 

Old  Dutch  Cleanser,  4  doz . 


Box. 
1.88 
2  26 
3.60 
1.80 
3  60 
2.26 
2.00 
1.80 
3.96 
2  60 
3  76 

2  50 

3  90 
1  M 
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NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World.” 

NOTE.— Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 


-1- 

MOLASSES  AND  SYRUPS. 

Porto  Rloo  Molasses—  Por  gal. 

Fanoy,  barrels . . . 42®. 46 

Choice,  barrels .  .40 

Good,  barrels . . . 26®.  80 

Fancy,  quart  jars . perdoi.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .43 

Prime .  .87 

Good .  .86 

Ordinary . „  ,22 

Blended,  fancy .  .88 

Blended,  choloe .  .88 

Blended,  good .  .80 

2-lb  tins,  8  dosen. . per  case,  2.90 

Quarts,  2  dosen. . per  case,  2 . 90 

Sujgar  Syrup — 

Pure,  extra  fanoy . . . 86®. >8 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Choice . : .  .29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb..  2  dosen . per  case,  1.95 

Tins,  2)4-lb.,  2  dosen . per  case,  2.80 

Tins,  8-lb.,  2  dosen . per  case,  2.60 

Tins,  6-lb.,  1  dosen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85@  95 .  32.00 

Georges  count  110@U6 .  25.00 

Shore  2s,  count  225@250 .  30.00 

Medium  Irish  2», thin, count  300@400 .  18.00 

Norway,  count  40u@4o0 . 22.00 

Norway,  count  S00@350 .  26.00 

Norway,  count  240@270 . 

Norway,  count  17C@185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb 

Fancy  strips,  60-lb.  boxes . 10)4 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08)4 

Choice  middles,  40-lb.  boxes . 08)4 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07)4 

Herring,  Smoked- 

Scaled,  per  box . ! . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair .  .15® .  18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 28@.85 

Choicest . 46®.  66 

mperial— 

Common  to  fair . . . . 22®. 25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .45 

Choicest . 50®.  55 

young  Hyson- 

Common  to  fair . 16®  .18 

Superior  to  fine . 22®  .80 

xtra  fine  to  finest . 85®.  40 

uoicest . 45®.  60 

Hyson- 

Common  to  fair .  ®  .14 

Superior  to  fine .  ® .  18 

Extra  fine  to  finest .  ® .  26 

Japan- 

Common  to  fair . 

Superior  to  fine . 28®  .25 

Extra  fine  to  finest . 28@.S0 

Choicest . - . 82®.  88 

Basket-fired— Common  to  fair. . 22@.25 

Basket-fired— Superior  to  fine . 28®. 80 

Basket-fired— Extra  fine  to  finest . 32®. 88 

Basket-fired— Choicest . —@.45 

Dust .  @12)4 

Oolong- 

Common  to  fair .  ® .  17 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25@.85 

Choicest . 40@.65 

F  juchong— 

Common  to  fair . 17®  .18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 30®  .85 

Choicest . . . 40@.60 


ROASTED  COFFEES. 

Sumatra— Mandheling— Fancy  brown...  .86 

Old  Government— Best . 29 

Old  Government— Choloe . 27 

Old  Government— Prime. . 25 

Old  Government— Good . 23 

Mocha- 

Genuine  Arabian . 28 

Maracaibo— 

Cucuta— Best . 16)4 

Cucuta— Choice . 16 

Cucuta— Prime . 15 

Cucuta— Good . 14 

Laguayra— 

Caracas— Finest . — . 20 

Caracas— Choloe . . . .17 


~T~ 

Pea  berry— 

Santos— Fanoy . 17)4 

Santos— Choloe . .17 

Santos— Fine . .16 

Rio— Fanoy . .. . 17 

Rio— Choice. . 16X 

Rio— Fine . 16 

Santos— 

Best' . 16 

Choloe . 16 

Prime . 14)4 

Good . 18)4 

^til . .12)4 

Rio — 

No.  1— Golden . 15)4 

No.  2 . . . 16 

NO-  8 . UK 

No.  4 . 14 

No.  5 . 18)4 

No.  6 . 18 

No  7 . 12)4 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . .. . .  .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23@ .  27 

Cinnamon,  Batavia . 25®. 80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . ,17@.20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 86®. 88 

Ginger,  African . .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleacned. . -  .20®  .21 

Ginger,  Calcutta. .  .08 

Nutmegs,  75-  80s . .22®.  25 

Nutmegs,  105-llOs . .  .18®. 20 

Nutmegs,  130-140s . 

Black  Pepper,  Singapore . 10)4@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 15®.  17 

White  Pepper, fanoy .  25®. 80 

Red  Peppers . .15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15) 

Cinnamon,  extra . 26) 

Cinnamon,  Saigon . 78) 

Cloves . . 26) 

Ginger . 14 

Nutmeg . 89)4 

Black  Pepper  . . 18 

White  Pepper . 25 

Cayenne  Pepper. . 22)4 

Paprika . 41 

Mace,  Straight  Penang . 87)4 

Mustard . 24)4 

Pure  Ground,  )i-lb.  tins,  case  2  doien  Per  doi. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 


CANNED  GOODS. 
VEGETABLES. 


Per  do«. 

5.75 

5.25 

4.10 

4.40 

.65 

.75®  .80 


Asparagus- 

Mam,  white  2)4s,  un  peeled  Oalll.. 

Medium  green  2)4s,  Calif. . 

Tips,  green,  Is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . 

Standard,  plain  or  sauce,  2s .  _ 

Standard,  plain  or  sauce,  8s .  1 .00@l  .06 

Fanoy,  plain  or  sauce,  2s .  1 . 16@1 . 25 

Fancy,  plain  or  sauce,  8s . .  1.55@l.6b 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.1B 

Soaked . . .  76.®  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1 . 10@l .  15 

Standard  2s . „ .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1 . 20@1 . 25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  I  20@1.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s. . 90@1 .00 

Maryland  2s,  Maine  Style . 75®  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2. 10 

Extra  Sifted  28 .  1.60@1.75 

Sifted  2s .  1.15@1 .85 


3 

Telephone  2s . 1.25 

Sweet  Wrinkled  2a .  1.40@1.60 

Standard  E.  J.  2s .  1.00®1.10 

Soaked  2s . 75®  .so 

Succotash— 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10®1.25 

Extra  standard  2a . 96®  1 .00 

Pumpkin — 

Fancy,  8s . 1.10®1.20 

Fancy,  gallons . 

Squash- 

Fancy  8a . 1.20 

Tomatoes— 

5) 4-ln.  oans,  fancy  New  Jersey .  1 . 60 

6) 4-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-m.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland, No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2.80@3  00 
Quarts,  glass  Jars. .  2.90 

Beets— 

Fancy  8trawberry  Is . . .  1 . 40®1 . 60 

Cut  8* .  1 . 1 0®  1 . 15 

Sweet  Potatoes  8s .  1.15 

Sauer  Kraut  Is . 95®1.10 

Spinach- 

Standard  Maryland  Is .  1.25@1.40 

Fancy  New  Jersey  8s .  1 . 40@1 . 65 

Gallons .  4.76@5.00 


Per  lb. 
.07 
.08 
.07 
.06)4 


.09 

08)4 


.19)4®  -21 


.10 


Per  do«. 
8.80 
8  20 
2.65 


4.40 

3.75 

3.50 


FRUITS. 

CALIFORNIA. 

Aprioots — 

Fancy  8s . 

Extra  2)4s . 

Extra  standard  2)4s . . 

Standard  2)4s . 

Gallons. .  8.25@8.65 

Cherries— 

Extra  White  Is . . 

Extra  White  2)4s . 

Extra  standard  White  2)4s . 

Standard  White  2)4s. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . 

Extra  2)4s . 

Extra  standard  2)4s . 

Standard  2)4s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2)4s . 

Standard  2)4s . . . 

Gallons . 

Peaches,  L.  G.— 

Extra  3s . . . 

Extra  2)48 . . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2)4  s . 


9.75 

8.80 

3.10 

2.75 

2  40 

3.00 


8.80 

8.25 

1.25 


Pears— 


EASTERN. 


.05)4 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . .... . „.... 

California,  4  cr.,  60  lbs . . . . 

California,  8  cr.,  60  lbs . . . 

California,  2  cr.,  50  lbs . . . 

Figs — 

Baskets,  1  lb.  and  2  lb . . . 15 

Layers,  2% -In.,  10  lbs..., 

2)4- In.,  12  lbs . . . 

%-ln.,  12  lbs- . 

2-in.,  12  lbs.., 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb.  cartons,  choloe 

Bnlk,  choloe,  50  lbs . — . 

Natural,  choloe . . . 

Citron- 

According  to  quality . . . . 

Lemon  Peel- 

According  to  quality . . . 11)4®  .11 

Orange  Peel- 

According  to  quality . . . 11)4®  .13 

Fard  Dates— 

60  lbs.,  bulk . . . . 

1-lb.  pkgs.,  80-lb.  case 
Persian  Dates— 

60  lbs . 

Prunes,  California,  26-lb.  boxes. 

Eplneuse,  20x30 . . . . 

80x40,  choice, 

40x50,  choice, 

50x60,  choice, 

60x70,  choice.. 

70x80,  choice. 

Choice.  50-lb.  box — 

60x70,  80x  90. 

70x80.  90x100 
Prunes  In  25-lb  boxes. 

Fancy  40x  50 
50x  60 
60x  70 

70x  80 . . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . 

40x50 . . . . . 

Apples— 

Fancy,  50  lbs . 

Fancy,  1-lb  cartons . . . 

Prime,  50  lbs . . . 

Choice,  1-lb.  cartons. . . . 

Peaches— 

Fancy,  peeled,  25  lbs . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lbs . . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . . 

Royal,  choice,  26  lbs . . 


07)4 

07 


.12 


.27)4 


.23 

.20 


NUTS. 


Almonds— 


Fancy  New  York  2s .  1.75 

Fancy  New  York  State  2)4s .  2.90 

Standard  2s .  1 . 60 

Jordan,  shelled,  large,  28  lba . 40  @  46 

Valencia,  28  lbs . 33  ®  40 

Flot,  shelled . 

Pineapples— 

SUcea  or  grated  2s .  2.26@2.40 

In  shells— 

California  P.  8.,  80  lbs .  ,20 

Sliced  or  grated  Is .  1 . 10@1 . 20  ■ 

French  Princess .  26 

Pie,  grated,  gallons .  “4.06 

Singapore  l)4s... .  1.15@1.25 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Tarragona,  120  lbs .  ,i5u 

Hard  Shell,  100  lbs . . . 

Brail  Is— 

New,  large,  180  lbs .  .11 

Apples— 

Gallons . . .  3.50 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . 

Filberts— 

Turkish . . . . . 

Sicily,  ISO  lbs .  .12 

Jumbo  Naples,  110  lbs . 

Long  Naples,  110  lbs .  .14 

Raspberries— 

Pecans— 

Red,  fancy,  2s.. 
Standard  2s., 


2.75 


FISH. 

Lobster- 

Flat  Is . 5.00 

Flat  )4s .  2.50@2  76 

Kippered  Herring- 

la .  1.50 

Alaska  Salmon- 

Pink  Is . -  1.10 

Medium  Red .  1.25@1.30 

Choice  Red  Is .  1.40®1.50 

Columbia  River  Chinook  Salmon- 

Flat  )4s .  l.25@l.S0 

Tallis .  2.00 

Flat  Is .  2. 20 

Oval  Is  (steaks) .  2.90 

Sardines— 

Domestic  )4s,  oil,  100  tins .  2.15@6.00 

Domestic  %e,  mustard,  50  tins .  2.85@4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins— 

Fancy,  1-lb.  cartons. . 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs. . 

Smyrna  Suit.,  choice,  4  cr.,  80  lbs... 
Cleaned  8ultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Per  lb 
.09)4 
.15 


.16 


Polished,  80  lbs . . . 10 

Louisiana  Paper  8hell . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . . . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  26  lba . .... 

Extra  choloe,  boxes,  26  lbs . 

Choice,  bags,  125  lbs . 


@.12 


.16 


.18)4 

.18 


IMPORTED  GROCERIES. 

Imported  Sardines,  100  In  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones.....  8.00@22.00 

French  quarters,  boneless . 

French  quarters,  with  bones .  17. 00® 22. 00 

High  quarters,  boneless .  24.50@27.00 

Halves,  boneless . .  15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11  00@20.00 

Mushrooms,  J4s,  accord’g  to  qual.  19.00@35.00 
Mushrooms.  s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.0t)@17.00 
Lima  Beans,  according  to  quality  18.00@20.00 

Brussels  Sprouts . 12.00@16  00 

French  Macaroni,  cartons,  25  lbs., 

Per!  b . . . .  06®  09)' 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

subscriber  to  the  "GROCERY  WORLD  ”  who  ie  unable  to  purchase  at  the  following  pricet,  %oiU  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations.  
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itter,  all  grades . 

leese  . 

ird,  Swift  &  Co . 


Colamm. 

DJ KOLINE8. 

Cchuea. 

additions. 

Cdnms. 

.  7 

California  Canned  Fiuit . 

.  xo 

Barley . . 

. 44 

Japan  Rice . 

.  51 

IBM  AID  CAME  ET1ETTO&  YOU  BUT. 

Standard  Weight,  par  Bushel. 

Harrow  Btni . . . ...fa 

Medium 
Pea  Beaus . 

Red  Kidney  Beans . . . . . — 5*  " 
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Onions . . 

Shell  barks. 
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utcheri'  Sundries... . —44 

utter  Dishes . o. 

utter . . . 7 

utter  Color . ~ . 47 

amphor . 47 

undies . 

undies  . . 7 

unned  Good*  8 

California  fruit* . — io 

T^.tsblM. . . . 8 
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Pie  Fruit . . . -ro 
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COL. 

Sardines . 

Meats  . . 33 

Soups  e #•••*.••  5 

Can  Qpenen . . 33 

Capers  e.e**..^.......^.......e^»e7 

Caps,  Gun. 

Outtop . . . —  Jt 

Cere*!  Speolultie* . ..—.3° 

Cereal  Co •**.  •  MMMIMM.MM..  36 
Choose  #***0*000*  MO.OWM  .......».e7 

Chocolate  and  Coco. . —.17 

Chewing  Quo . . . —St 

Cider . . . 50 

Clothe*  Pin* . 6* 

Cocoanut . ~.*i 

Codfish..  35 

Coffee  5 

Essence .  6 

Chicory . —  6 

Coffee  Mills . 3* 

Cooking  Herb*  .M....M..MMM  8 
Condensed  Milk . . so 

Cream....  ..M.MM.MMM.MM..20 

Condensed  Mince  Meat . 38 

Com  Meal.. . ...15 

Com  Starch...,-...- . .....38 

Cottoleno . — . — . *7 

Cracked  W  host . —.—..9 

Crackers,  Cakes,  etc— . 21 

Cranberries 

Cutters,  Dried  Beet. . 33 

Tobacco . 64 

Delicatessen . - . ss 


Dressed  Meets  .******• 
Drags,  Grocers’ . 


Eggs . 

Essence  of  Coffee-... 
Extracts — — — 


Fancy  Groceries 

Farina— . 

Farinaceous  Goods.. 

Fattest* . . 

Canned  Fish.. 


COL. 

—44 

47 


•»7 

..  6 


•  ••MM4IMI 


•  49 


- *7 

•9 
•9 

33 

is 
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Fixtures 

Flour . . - . 

Hour,  Self  Rising.- . 

Hour,  Buckwheat. . 

Fly-paper. . - . ....... 

Food,  Bird  ...••••MISMMMMM 

Fruit  Butters . 

Fruits,  Domestic,  Dried., 

Fruits,  Foreign,  Dried . 

Fruits,  Green . -.. 


Gelatine 

Ginger,  Jamaica  •  MtMMII 
Gravel,  Bird...—— 

Grocers'  Fixtures . . 

Herring . - . . 

Hominy  and  Grits . . 

Honey . 


3« 

..29 

..29 

-29 

••39 

••59 

-46 

-35 

-35 


...31 

-47 

••59 

...3* 

•••35 

...30 

..60 


COL. 

Ink—.— . ———37 

Insect  Powder . 48 

Ironing  W ns. »».— »*59 

Jams- . 46 

Jars  and  Jar  Rubbers . 7 

Jellies—  ••••••••••.••—•—••••••  —4^ 

Junket  Tablats . — — 10 

Ketchup.— . — . — .18 

Damp  Goods— —37 

Lard . . —44 

Lemons  and  Oranges—. . 

Lentils . - . — . 3° 

Licorice  — . - . 47 

Lime.......  ■".".........•■•37 

Live  Poultry . - . 45 

Lye,  Concentrated . .37 


COL. 

Nats  . . . . . 

Oat  Meal.. . — . — . 3° 

Oils- . — . — . 39 

OU,  American . 40 

Olive  Oil . mh...»hh»i4s 

Olivas.....— .......— •••••........39 


...3* 


Macaroni  — , 

Mackerel— . —34 

Maple  Sugar  and  Syrup.— 00 

Matches . ..——37 

Measures- . ——33 

Meat**..........—— •*••— .*•■44 

Mince  Meat . . — . 38 

Molasses . — . —bo 

Mucilage- . . 59 

Mustard . — . 57 

Mustard,  Prepared— . 57 

Marmalade. . 46 


Noodles,  Egg . 30 


Paper 

Paper  Bags  eassnsaaasei 
Pt&nuts.  •..•••  ••<•*•••«• 

Peai,  Dried  .•••*. •••..........••^9 

Pepper  Sauce  •  ••...e.MMM.M.e.  5» 

Places . 4* 


COL. 

Rope . ...m.h«>S9 

Rosin . 48 


Pickled  Meats . 

Plum  Pudding . 

Pork  and  Beef. . 

Potash . 

Potato  Chips . . . 

Poultry  Seasoning _ 

Poultry,  Dressed.— . . 

Poultry,  Live . - . 

Powder,  Rifle  ******4**eeeeee 

Preserves . - . . 

Provisions  MSUM.MMSSMM.M 

Puddlne  ..———— 

Putty 

Rennet... 

Rice 

Rice  Flour . . . 

Rolled  Oats  — . . 

Root  Beer. 


..41 

-46 

-43 

-37 

••4* 

-45 

-45 

..46 

-43 

..31 

...48 

...50 

...51 

...sg 

...30 

53 


it  *******  ss**#*#*' 


Sago. 

Salad  Dressing-. 

Sal  Soda- . 

Salt- . 

Sapolio ..... 

Sardines . 

Sauce  and  Condiments . . 

Sauer  Kraut . . 

Scales . . . . 

Scoops,  Grocers’ . . . . 

Scouring  Soap . 

Seeds 

Shoe  Dressing.., 
Shot.........— •— 

Smoked  Fish—. 

Soap,  all  kinds.. 

Soda,  Bicarb-  M.....M4.....M. 

Soft  Drinks—. 

Soups 
Specialties 

Spices . - . 

Whole— . 

Starch 

Stove  Polish... 

Soap  Powders— . 

Segars 


1********  ********< 


leoooooooosse*. 


Sugars- . 

Sulphur . . 

Sundries . . 

Syrups.. 


COL 

—  1 


- . . 4* 

. . 59 

—fie 


Tacks  — 

Tapioca . - . 

Tar — 

Tobacco,  Chewing- 


Tobacco  ( 

Tubs . . 

Twine  Holder . . 

Twine . ... 


Vermicelli.— . . 

Vinegar . 


Washboards  •MIMMM4MMI 

Wax,  Fruit  Jar . . 

Wheat,  Cracked . . 

Wheat  FLomr... . —...., 

Wrapping  Paper..— . 

Wringers,  Clothes. . . 

Wooden  war* . . 

Witch  Hasel . 


59 

,.30 

••49 

,.;i 

,.64 

-6i 

:U 

•33 

-59 


•3* 

•41 


,.6a 

•59 

,.30 

,.30 

..41 

Hit 

4* 


Yeast  Cakes.. 


-1- 


SUQAR. 

lonfectioners’  Lorenge,  XXXX . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . 

«*  Coarse  Granulated . 

lagle  Tablets . ^ . 

irystal  Dominoes . 

iut  Loaf. . 

’atent  Cubes . 

’owdered . 

Extra  Fine  Granulated . 

ioarse  Granulated . 

Granulated . — — . 

rine  Granulated . 

«  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . — . . 

“  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . 

“  in  10-lb.  bags  packed  10  in 

soo-lb.  bag . . . 

*'  in  5-lb.  bags  packed  in  bbls.... 

“  in  5-lb.  bags  packed  in  100-lb. 

bags . . . 

“  in  2-lb.  bags  packed  in  bbls.— 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . . . 

“  in  2-lb.  cartons  in  cases . 

“  in  2-lb.  paper  packages  in 

cases . 


Confectioners’  A.. 

I —  Keystone  K.. . 

* — American  A . ... 

3 —  Centennial  A... . 

4 —  California  A . 

5 —  Franklin  B . 

6 —  Keystone  B . 

7 —  American  B . 

8 —  Centennial  B . 

9 —  California  B . 

10 —  Franklin  Extra  C . 

II —  Keystone  Extra  C . 

12 —  American  Extra  C . 

13 —  Centennial  Extra  C . 

14 —  California  Extra  C . . 

15 —  Franklin  C . 

16 —  Keystone  C . 


5.60 

5-5° 

5.80 

5-45 

5-55 

6.75 

7-85 

6.30 

5-65 

6.50 

6.50 

5-35 

5-35 

5*35 

5-35 

5*35 

5-40 
5  55 

5-55 

5.65 

5.65 

5  55 

5-55 

5.20 

5.15 

5-«5 

5.10 

5*°5 

5.00 

4-95 

4-9° 

4-85 

4.80 

4-75 

4.70 

4.65 

4.60 

4.60 


TEA.  Per  lb. 

Japans— Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  ©  23 

Fine .  24  @  28 

Choicest .  30  @  38 

Formosa — Superior  to  Fine .  18  ®  20 

Choice  to  Extra .  22  @  35 

Choicest .  40  @5° 

Foochow— Commoi,  cargo .  14  @  16 

Good,  medium .  17  @  22 

Superior . . . -  23  ©  28 

Fine .  30  @  35 

Choicest .  @  40 

Gunpowder — Choice  to  Extra .  29  ©  35 

Choicest .  40  ©  45 


Moyunh— Good .  *7  @  3° 

Fine .  35  ©  4° 

Choice .  45  ®  5° 

Choicest .  ©  55 

Imperial — Superior  to  fine .  15  ®  20 

Choice  to  Extra .  22  ©  25 

Choicest .  3°  ©  35 

Young  Htson — Superior  to  fine .  is  @  20 

Choice  to  Extra . . .  28  ©  30 

Choicest .  35  @  4° 

India — Common  to  Fine .  18  @  38 

Cbylom — Common  to  Fine .  18  ©  40 

English  Brbakrast — Fair  to  Good .  15  @  17 

Choice  to  Extra .  *8  ©  28 

Choicest .  3°  ®  4° 

PACKAGE  TEAS.  Per  lb. 

Lipton’s  Teas — 

V  In  54  &  lb.  In  54  lb. 

Ceylon  and  India,  No.  1 .  .45  -47 

Ceylon  and  India,  No.  2 .  .40  .42 

Ceylon  and  India,  No.  3.  .  .35  -37 

Black  and  Green,  No.  1 .  .43 

Black  and  Green,  No.  2 .  .40 

English  Breakfast,  No.  1 .  -4S 

English  Breakfast,  No.  2 .  .40 

Formosa  Oolong,  No.  1 .  .45 

Formosa  Oolong,  No.  2 . -4° 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  54 s  and  54s,  15,  ao  and  25  lb.  boxes. 

Formosa,  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 5° 

Almoco,  lead  foil  package  teas,  5{s  and  54s, 
i5,2oand*5  lb. boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  -4° 

Tetley's  Tea—  p'r  lb- 

54  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . . . 50 

Mixed  (Green  and  Black),  Sun-Flower . 5° 

Formosa  and  Oolong,  Sun- Flower . 5° 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . — — . 22 

i-lb.  Silver  Sacks . 22'/i 

54-lb.  Silver  Sacks . 23 

54 -lb.  Silver  Sacks . a354 

54-lb.  Silver  Sacks . . . a5 

Spring  Garden  Tea — 

100  lb.  barrels . pet  lb.  net  .18 

5  lb.  silver  bags .  “  “  -*9 

1  lb.  silver  bags .  “  'z9% 

54  lb.  silver  bags .  “  “  • 20 — 

54  lb.  silver  bags . “  "  -aI 

Packed  in  cases  containing  100  pounds. 


McCormick  &  Co’i  Banquet  Brand- 

No.  10 . 

No.  . . 

No.  50 . 

No.  . . 


Per  doz. 
.  .85 

.  s.  00 
.  400 

.  8 .00 


AMMONIA.  per  doz. 

Purple  Ribbon.  16  or.,  a  doz.  boxes . 9° 

Purple  Ribbon,  quart*,  i  doz.  boxes .  i-5° 

Purple  Ribbon,  %  gal*.  doz.  boxes .  *-7° 

Colburn’s  Mayflower,  16  oz.,  1  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  a  doz . 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 8° 

Frazer's,  boxes,  gross . per  gross  0.  25 

Mica,  gross . per  gross  8.40 

Peerless,  yK  gross . per  gross  4.40 

BAKING  POWDER.  PerDoi 


54  lb.,  4  doz.  in  cue.—  i  oo 
54  lb.,  2  doz.  in  case....  1.80 
1  lb.,  1  doz.  in  3-45 

5  lb.,  54  doz.  in  ca*e..„  16.75 


Davis’  O.  K.,  5i-lb.,  4  doi . per  <?oi. 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz. 

Davis’  O.  K.,  i-lb.,  2  doz . per  doz. 

Davis’  O.  K.,  5-lb.,  54  doz . per  doz. 

Cleveland's,  10-c.  size,  4  doz . per  doz. 

Cleveland’s  54"lb.»  4  doz . per  doz. 

Cleveland's,  54-lb.,  2  doz . per  doz. 

Cleveland’s,  1-U5.,  1  doz . per  doz. 

Leslie’s, 54 -lb.  cans,  1  or 2  dz.  carton., 4 dz.  cases 

Leslie’s,  %-\b.  cans,  2  doz.  case* . 

Leslie’s  i-lb.  cans.  1  doz.  cases . .... 

Leslie’s,  5-lb.  cans,  6  cans  in  case..„ . per  lb. 

Sea  Gull,  6  oz.,  glass,  4  doz . 

Partot  and  Monkey,  4  doz . 

Rumford’s  Yeast  Powder : — 

4  oz.  glass,  2  doz . 

6  oz.  glass,  2  doz . 

6  oz.  glass.  4  doz . - . 

6  oz.  glass,  6  doz . . . 

6  oz.  ,1  gross,  in.bbl . per  gross, 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . P*r  “or' 

ioc. -can,  4  doz.  in  box . Per  doz. 

54-lb.  cam,  2  doi  in  . . P*r  dor. 

i-lb.  can.,  1  doz.  in  case . per  doz. 


■  45 

•3° 

1  65 

7.20 

.84 

1.23 

2.28 

4-40 

•45 

.90 

1.6s 

.12 

•45 

•45 

.8254 

1.0754 

1.04 

1.03 

12.25 

•  45 
.90 
1.25 
2.50 


Royal,  ioc.  size,  4  doi . 

“  54  lb.,  4  doz . . 

it  j  i*  j  it 

Ralston  Baking  Powder,  x-lb.  cans,  per  doi. 

“  **  ••  I4-lb.  “  “ 

Boston  Brand,  5-lb.  sire,  54  doi.  caie....per  doi. 
“  1  “  1  “  .„  ** 

«  54  “  *  “  .»  “ 

11  i/  h  ,  B  n 

Purity  Brand  5  “  5*  “  ""  “ 


H 

K 


4  *5 
•»5 
1.25 
12.00 
2.50 
•  55 
•71 
«.*e 
i.J* 
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BLACKING — Shoe.  F*r  Gross. 

Shinola . . doi.  .75 

Shinola,  54  gross  in  box,  with  8  bru.hei  and 

daubers  or  rug,  free . per  gro.*  8 . 75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola  3  doi . pergroii  6. 80 

Bixby’i  Best,  No.  1 . - .  *-75 

“  "  B.  B.  B.  M . per  54  gro«i  4.50 

Jacquot  Blacking,  No.  3 . .  4.2} 

Handy  Box,  French,  No.  25,  large .  10. oe 

"  "  “  small .  j.oo 

Mason’s  No.  1,  54  Eton .  2.22 

“  “  2,  “  . 2.60 

<>  «*  3,  '•  . . .  2.85 

“  "  4.  “  .  4  5$ 

“  "  S,  "  ••••••  7*5° 

T.  M.  French . per  doi.  i.e* 

SHOE  DRESSING.  p,r  Dm. 

Mason’s . 78 

Acme,  x  doz .  i.ij 

Bixby’s  Royal  Polish,  1  doz . 7» 

Bixby  Jet  Oil  Polish . 8e 

Brown’s  Shoe  Dressing,  1  dor . _—  .8.54 

Brown's,  Army  and  Navy,  1  doi . .  .8«54 

Boyer's  Frencn  Dressing . 65 

"  Oil  Polish . . . 7$ 

Admiral  Russet  Combination . 7° 

Admiral  Shoe  Dressing . 7* 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  *  oe 

Boston  Waterproof,  black .  s .  oe 

Boston  Jr.  Waterproof,  black,  le-cent  sis*—  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  large,  black .  a  .00 

Superb  Patent  Leather  Paste,  lerg* . 75 

Champion,  black,  friction  polish .  2.  *0 

Champion  Jr.,  black,  friction  polish . 83 

French  Gloss,  black,  self-polishing . 


Royal  Gloss  black,  self-polishing . 75 

Dandy  Combination,  russet. . .  *  .*e 


Star  Combination,  russet - - 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Peat*  Polish,  .asge... 
Boesola  Waterproof  Piste  Polish,  small ... 
Quick  White,  cleans  dirty  canvas  shoe*... 
Quick  White,  deans  dirty  canvna  shoes... 
OU  Past*  Mock,  novor  dries  Ms**  ^ 


•75 

•75 

•75 

X 

a. oo 

•n 
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GROCERY  WORLD 
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GREEN  COFKEE,  For  lb. 

Rio  Golden  Fancy . 09  ©.09% 

“  Prime .  ©.  08 

"  Choice . -.  0.0734 

Sentot  Peaberry,  extra  fancy . . .  @.i<34 

“  Fancy.. . .<0  qp.io34 

“  Choice .  ©09)4 

Maracaibo,  Strictly  Fancy,  Mild . 12  @.ia34 

“  Choice .  @.n34 

Washed  Caracas,  Fancy . 14  @.1434 

Laguayra,  Fancy .  •*°34 

Java,  Extra  Fancy  Old  Govornmant . 20^4®  .21 

“  Extra  Fancy . . .  ©.  2# 

"  Fancy .  ©.19M 

-tocha.W  and  34  haler,  genuine,  finest. .  ©19 

Mocha  Seed,  Santoe,  Fancy .  @10 % 

Mocha  Seed,  Santos,  Choice .  @.  1034 

KOASTEU  OUrFEE  IN  BULK. 

Rif.,  Extra  Fancy  Oolden.. . .  ©.12 

“  Prime .  ©.so 

*'  Choice .  ©.0934 

Santos  Peaberry,  extra  fancy .  .16 

Santos,  Extra  Fancy .  .13 

“  Fancy . ©-I’M 

Choice . @.xs 

Laguayra,  Fancy .  ©.14 

Maracaibo,  Choice . . .  ©.1434 

“  Fancy.... .  ©.15 

"  Extra  Fancy .  @>.1554 

Java,  Extra  Fancy  Old  Government .  © .1554 

''Fancy .  @.»434 

Mocha,  Finest . — .  @.2334 

Upton’s  Bleaded  Coffee — 

Mocha  and  Java,  Ne.  1., . as 

“  “  “  . . 

*'  “  "  3. . 17 

«•  «  l<  ^ . 

Pack  In  *5  and  go-lb.  cane,  and  15,  go  and  100-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 17)4 

Ear  aka. . 14)4 

Lander . .*3 

. . 

Special,  No.  6 . II 

Speoial  Drive . n 

Extra  Value  Blend . 1034 

Bargain  Blend .  .  10 

Packed  in  go  and  100  lb.  tancy  paper  lined  bags. 

package  coffee.  p«tib 

Two  per  cent,  discount  on  package  coffee.  Sold 
oa  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  60-lb.  Cases. 

f.14*** .  «S54  ISA's 

L'«“ .  13H  13K 

B.  Fischer  ft  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .t6 

Saludo,  lbs . so 

“  50-lb.  tins . . 

“  barrels . 18 

Vlv,  lbs . 16 

“  jo-lb.  tins...... . 15 

"  barrels . 14 

Ground  or  tmlverlred  without  extra  charga. 


Llpton's  Package  Coffee— 

Special. . si 

Perfection . so 

Packed  In  30  and  60  pound  cases. 

German-Amcrlcan  Coffee  Co. —  iPer  lb 

Trlunfo,  ax  2-lb.  cant . . S9 

“  48  r-lb.  cant . .29*4 

Trinidad,  60  or  100  i-lb.  cartons . . .  .26 

"G-A”  Blend,  so  3-lb.  cans . „ . .  .24 

La  Cruzada,  60  or  100  i-lb.  cartons .  .  21  >4 

Iowa,  60  or  100  s-  and  2-lb.  cartons . 18  J4 

Tumbala,  60  or  ieo  r-lb.  cartons . 16 34 

Quezal  (after-dinner),  is,  24  or  48  34-lb.  cans 

P«r  34  lb .  .3g 

Levering  Coffee  Co. — 

Tourist,  40  or  io  1  lb.  tins . 2734 

Tourist,  24  or  30  3  lb.  tins . 2734 

Almoco,  40  or  £0  1  lb.  tins . 'Ja% 

Almoco,  24  or  30  3  lb.  tins . . . 2034 

E.  L.  C.,  100  lbs.  to  case . 14 

E.  L.  C.,  6olbs.  to  case . 14A 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  ease .  .14)4 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case . 14X 


COFFEE  ESSENCE  AND’ 
CHICORY. 

Pfeiffer  ft  Diller's  “  Kosyr” 

50  tins  In  box. . per  box 

is  tins  In  box . .per  carton 

a  lb.  tins . per  dos. 

George  Kioto's  Sons — 

Kioto's  Coffee  Essence,  34 -gross  Improved 

cans . . . per  gross 

Floto's  Coffee  Essence,  34 -gross  cans,  tin 

ends . per  grots 

Kioto's  Coffee  Essence,  34-gross  cant,  all 

tin . per  gross 

Floto's  Package  Chicory,  ig-Ib.  oases,  perlb. 
Kioto's  Vienna  Coffee  Essence,  Manilla, 

34  Cross . . . . . per  gross 

Hummel's  Essence,  tin  can,  34  gross,  per  gram 
"  “  tin  ends,  “  " 

"  "  Improved  •*  «' 

Chicory,  Sellg’t.6g's . . . 

“  English  Ground,  bags  about  lie  lbs. 

"  Francks’,  stick,  ig  lbs . 

"  Muller's,  Columbus  Stand,  g  sticks 
te  lb. ,  65  lbs  . 


3*» 

■95 

S-75 


«-»5 


a. 7a 


«.8g 

-0434 


a. *5 

».8g 
a. 70 
a.  15 
•0534 
•0534 
•o*3< 


•0434 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs . — .  a.  35 

Blasting,  B,  kegs.  15  lbs .  1.  go 

Duck,  kegs,  is 34  lbs .  4.75 

Duck,  kegs,  434  lbs .  2.65 

FG,  FFG,  FFFG,  kegs,  sg  lbs .  4.75 

FG,  FFG,  FFFG,  kegs,  1234  lbs .  2. 6g 

FG,  FFG,  FFFG,  kegs,  634  lb* .  1.50 

Drop  Shot,  1  to  10,  bags,  ag  lb*._ . . .  i.8g 

BB.  bags,  ag  lb* . .  a. 10 
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BLUINQ — Dry.  Par  Gross. 

Barlow’s,  small.  3  dor . . .  2.60 

"  large,  1  dos . . .  5 ’so 

Sawyer's,  No.  1,  6  doi.  . .  ,  j0 

''  No.  3,  3  dor .  3.35 

Colburn's,  No.  s,  4  doi .  1 .60 

No.  s,  3  doi .  s.j0 

“  Mammoth,  3  dor . i.fc, 

"  Ball  Blue,  1  ex.,  3  dos .  2.60 

Ball  Blue,  3  oil,  3  dos .  4.80 


BLUING — Liquid.  Per  Gross. 

Boyer's  Bengal,  8  oz.,  34  gross .  3.90 

Cream  Indigo,  2  02.,  J4  gross . . .  3.90 

Cream  Indigo,  4  01.,  Q  grets .  7.4, 

Cream  Indigo,  8  01.,  34  gross .  XI  .40 


BUTTER.  i>.r(b. 

Tub  Butter  : — 

Creamery,  Extra,  60-lb.  tuba . . .  .3* 

“  First,  ••  ,, 

Secom*.  "  24 

"  Third,  «  »2-..6 

“  Imitation .30-60  'ba . si-, 24 

“  5-  and  10-lb.  rolls,  60-  and  100- 

lb.  boxes . . 

Ladles,  30-60  lbs.,  bakers'  use . .  \to 

Print  Butter : — 

Star  or  S.  D.  brands,  1  lb.,  ao-go-lb.  bxs.  .  20 

B.  B.,  E.  D.  brands,  so- go-lb.  boxes .  aq 

J.  ].,  C.  V.,  Gilt  Edge,  Gold  Medal,  so- 

50-lb.  boxes . 28 

Shea!  (“400")  Elgin,  ao-jo-lb.  boxes .  ,27 

Shelf . . . . . .  ’ 

Milhen  Farm,  lbs.  and  )4  lbs . "  ’3I 

Gurnae,  pounds  or  hall  pounds .  !so 

Belle  Spring . . . 


CANDLES.  P„lb 

. - . - . 1.* 

_  10  *1  . . . .  ,11^4 

Para  fine  4's,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb .  og*/ 

Searchlight  Hotel,  16’s,  go  lb*.. . ‘  '00V 

Peerless  “  «*  «  '7*5 

Bright  Light,  ••  «  - . 

Werk  s,  8’s,  30  lbs .  .. 

“  i6’s,3o  lbs . 

Carriage  Candles,  size  6x13$ . , 

Martha  Washington,  long  its . per  lb. 


JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason's,  pints . per  gross  6.60 

Mason  s,  quarts . . .  gross  6  8g 

Mason  s,  half-gallons . . . par  gross  8 . 75 


J«Uy  Tu _ 

B;  riels,  sa  dos . . ......per  dos. 

(No  chaxge  lot  barrels.) 

Jar  Tops  and  Rubbare— 

Masoa's  Caps,  34  gso.,  no  rubbers,  per  rro. 

Jar  Rubbers — 

Lip,  wide . . . eeeee.ptr  fTOM 

Acme,  wide,  1  dos.  carton a . —.per  lb. 

medium,  s  dot.  cartons . .  “ 

Reliable,  white  rubber,  wide., 


.19 


•75 


Black,  medium. . — . perlb. 

(»5  lb.  lots  1  cent  per  lb.  leea.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram _ per  dos. 

\\  sag* . - .  “ 

Thyma - -  « 

Savory .  “ 

Special  case  aaasortment,  s 
dos.  Sweet  Marjoram,  1 
dos.  Sage,  34  dos.  Thyme, 

„  ,  .  34  do*- Savory . per  case 

Colburns  ‘'A”  brand,  Sweet  Marjoram. 
Thyme,  Sage,  Savoy — 

34-io ■  cartons,  1  dot . —......—..per  dot. 

-  -lb.  “  ««  « 

;-ib.  “  •*  •  •■  „ 

•lb.  screw  cap  bottiei"t  d»i..7...per  do*, 
-lb.  square  cans,  a  dot.. .  “ 


t 


£1 


•71 

1.15 


X 


CANNED  GOOD8. 


Mrs.  Hancock’s  Frying . . . 

DuBois’  Frying . . 

Jersey  King  No.  3,  Standard  Jersey ".‘..-ll. 

Blue  Hen  Chickens,  No.  3 . 

Sliver  Lake,  fancy,  Jersey . . . . 

Hoffeckcr’s,  standard,  No.  3 . 

Plantation,  No.  10,  1  dot . ,.’7 

Silver  Lake,  No.  10,  1  do* . .777777777 

Golden  Rule,  No.  3,  seconds . 

Alta,  No.  2 . .  . ;  ~ 

Lima  Beans— 

Tinsley’s,  extra  small—. . . — . 

Silver  Lake . — . 

Little  Darlings . . . .7.777 . 

Early  Autumn . . 

Boyer's,  No  a . —.77777 ...7.7.7 7 

Oxlord,  Maine  packed . 7 

String  Beans — 

Extra  Fancy . . . — . 

Mikado,  Penna.,  fancy . . . . 


'«  Dos. 


Do*, 

i. a* 

z  .10 


£ 


n 

■  45 
2  75 
•7754 
.to 


30 

•95 

••7)4 

*7 


1 .60 
.90 


Use  a  Box 


Yourself 


Before  you  decide  positively 
to  stock  Ohio  Blue  Tip  Safety 
Matches  get  a  box  and  use  it 
yourself.  „We’re  perfectly 
willing  to  rest  our  case  on  that 
box.  Write  us  for  it  if  you 
can’t  get  it  anywhere  else. 

You’ll  find  every  match  per¬ 
fect,  every  one  instantly  ready 
for  business.  Just  as  safe  as 
any  safety  match  and  better 
because  you  can  strike  the  tip 
anywhere. 

Much  safer  than  any  parlor 
match. 


OHIO  MATCH  SALES  CO. 


NEW  YORK,  N.  Y. 


Philadelphia  Office  and  Warehouse 
411  Marshall  Street. 


*  ❖  *  *  *  ♦:*  *  »:•  ♦>  *  **  *  *  **  * , 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 


How  to  Have 
An  Unusual 
Sensation 


We  agree  that  it  would 
be  better  to  buy  good 
canned  goods  without  a 
full  delivery  contract  than 
poor  goods  on  a  ioo  per 
cent,  delivery  contract. 

But  you  can’t  possibly 
get  any  finer  Maryland 
canned  goods  than  Blue 
Bell  and  Clover  Farm, 
and  when  you  can  get 
goods  of  that  class  with 
full  delivery  assured,  it 
makes  about  the  ideal 
canned  goods  proposi¬ 
tion,  does’nt  it  ? 

If  you  would  like  the 
unusual  sensation  o  f 
getting  all  the  future 
canned  goods  you  buy, 
specify  either  of  these 
two  brands. 


Strasbaugh,  Silver  &  Co. 

ABERDEEN,  MD. 
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Boyer's,  M— . 

heorn,  js . . 

loom.  No.  * . 

Safe,  No.  a . 


•  7254 

•95 

.65 

•  55 


kite  Wax  Beans— 

^kaaapion . 7° 

IVinsom,  N.  Y„  No.  10,  1  do* .  3-6® 


ana  (Pork  and  Beam — 

3.  &  M.,  No.  3,  plain .  i.35 

8.  *  M.,  No.  3,  tomato  aanco .  1  -55 

Campbell's,  No.  a,  plain..— . . 9° 

Campbell'!,  No.  a,  aanco . „ . . . 90 

Jxford,  No.  3 . . — . 

(fairagansett,  No.  3,  tomato  saucs .  ••375a 

Fan  Camp’s,  No.  1,  aauce,  4  doz . 87K 

7an  Camp’s,  No.  a,  sauce,  a  doz .  z.3*54 

Moore  &  Brady,  No.  3,  plain . 82% 

Moore  8c  Brady,  No.  3,  sauce . 8754 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 40 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ...  .45 

Victory No.  1,  tomato  sauce,  4  doz . 45 

Martin  Wagner  Co.,  No.  3,  plain .  9754 

Martin  Wagner  Co.,  No.  3.  tomato  sauce....  1 .05 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 5® 

ichimmel's,  No.  1,  sauce . 65 

ichimmel’s,  Ne.  2,  sauce .  1 .00 

ichimmel’s,  No.  a,  plain . 95 

Sunker  Hill,  No.  3,  plain . 77 

Bunker  Hill,  No.  3,  tomato  sauce . 80 

Snider’s  Pork  and  Beans,  In  tomato  sauce— 

3-lb.  cans,  2  doz . per  doz.,  1.80 

a-lb.  cans,  3 doz . . .  “  z.40 

i-lb.  cans,  4  doz .  “  -9° 

1 -gal.  cans,  54  doz .  "  5  00 

ionnyslde  Pork  and  Beans,  pinks  or  In  sance — 

3-lb.  cans,  a  doz . ...per  doz.  ,93 

a-lb.  cans,  3  doz. . . “  -7° 

x-lb.  cans,  4  doz .  “  -45 

i-gal.  cans,  54  doz .  “  3-*° 


:d  Kidney  Beans — 

loan  of  Arc,  No.  a . 

if  an  Camp’s,  No.  s,  2  doz. . 


..per  doz. 


•  8a* 

•7754 


irn — 

Paris,  fancy  Maine .  z.1754 

American  Beauty,  extra  fancy,  Shoe  Peg..  .85 

Cream  of  Susquehanna . 95 

Baker’s,  G.  w.,  wholo  grain . iz% 

Shoe  Peg,  Susquehanna . 7754 

Shoe  Peg,  Osborn’s.. . . . 6254 

Mark,  crushed . .  ,  65 

Rex,  No.  a,  Fancy  Whole  Grain . 65 

Vanity,  No.  a.  Whole  Grain . 62% 

Royal  Exchange,  Whole  Grain . 5754 


Peas — 

Tres  Fins,  100  cans . .  74.00 

French,  very  fine,  100  cans .  <3 '5° 

French,  fine,  100  cans .  za  .00 

French,  medium,  100  cans .  10.75 

Boyer's,  Midgets .  *-65 

Boyer’s,  Extra  Sifted .  r-45 

Boyer’s,  Sifted .  1-J75 4 

Boyer’s,  Early  June .  1  -°5 

J umbo  J une  .„ .  1  •  °° 

Little  Nell’s,  Baltimore . . . *»54 

Hermit  Brand,  No.  a . .  .5254 

Beets — 

Red  Jacket,  No.  3,  small .  r.3S 

Silver  Lake,  fancy,  No.  3 . . .  » -05 

Chatauqua,  No.  3 . . 

Succotash— 

Quaker,  extra  fancy.. . . . - . — ...  z  .05 

Spinach — 

Champion,  No.  3 . z*1* 

Shawnee,  No.  3 .  *• 10 

Farren's,  No.  J .  z.oo 

Farren’s,  No.  . .  3- *5 

Sweet  Potatoes — 

Victory,  No.  3,  ados . — . 

Pumpkin — 

Silver  Lake,  No.  3 . . . ••■”•••■•••• . *5 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 95 

Andrews  &  Co.,  No.  a . 4254 

Silver  Lake,  No.  10  1  doz .  »-35 

Asparagus — 

Superior,  large,  No.  e}4 .  3-5° 

Staple,  medium,  No.  a54 .  3'c® 

Swan,  medium,  No.  a54 .  3-*5 

Del  Monte  Tips,  No.  x54 .  2  s5 

Extra  Tips,  No.  1 54 .  2 . 75 

El  Dorado  Tips,  No.  x54 .  2-7® 

El  Rio,  medium,  No.  a54,  a  doz .  2.75 


CALIFORNIA  CANNED  FRUIT. 
Apricots-  P*r  doz. 

Extra  Quality .  2-5» 

Extra  standard .  *-4° 

Standard .  225 

Pears — 

Bartlett,  extra  quality,  *54* .  *  25 

Bartlett,  extra  standard,  s54> . . .  *  20 

Bartlett,  standard,  a54s, .  *.°° 

Cherries — 

Extra  quality,  s54s .  2  6S 

Extra  standard,  a)4s . 2-6° 

Standard,  254 .  2  -35 

Peaches — 

Goddess,  No.  254,  e*.  stand’d  lemon  cling.,  a. 65 
Tioga,  No.  254,  ex.  standard  lemon  cling...  a. 45 
Valley,  No.  254,  standard  lemon  cling .  2.30 


Thistle,  No.  *)4,  standard  lemon  cling .  s.as 

Agate,  No.  2%,  standard  lemon  cling .  a.oo 

Lake  View,  No.  S>4,  yellow  free .  a. 10 

Oak,  Sliced,  Lemon  Cling,  No.  x.  4  doz .  1.45 

Columbus,  No.  354,  pi*  peeled  yellow  free...  2.7s 
Columbus,  No.  s54,  pie  peeled  lemon  cling..  1 .90 
Plains — 

Extra  standard  egg . .... . .  z .  70 

Kxtra  standard  green  gaga  . .  1.70 

Standard  egg  ■  ■■■„__ - - — — -  z  .45 

Standard  gage . „ . . .  x.45 


DOMESTIC  CANNED  FRD1T, 

^ayne  Co. ,  No.  10,  z  doz . . .  s .  50 

Keystone,  No.  3,  a  doz . — . . 85 

Booth's,  oval,  No.  3 . 80 

Blackberries- 

Farren’s,  extra  preserved,  No.  s .  z  .30 

Silver  Lake,  syrup.  No  2 .  x .  35 

Nigger  Head,  No.  a .  x.»754 

Spring  Garden,  No.  a . 90 

Blueberries— 

Loggies,  No.  a- . — .  x.50 

Loggias,  No.  zo . - . - . .  <.*5 

Cherries — 

Silver  Lake,  pitted.  No.  a . 

Flour  City,  white,  No.  a . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  *-5254 

Maryland  Leader,  white .  >-4754 

P.  &  B.  yellow.  No.  3 .  x.55 

Gypsum,  No.  3,  pie .  1.35 

Pears — 

Silver  Lake,  No.  3 . . . - . ....  1.4® 

Fowling  Creek,  good,  No.  3 .  z  .25 

Ayres  Good,  No.  3 .  x.05 

Raspberries— 

Red  Farmside,  extra,  preserved,  No.  s .  s.30 

Pride  of  Rochester,  fancy,  preserved.  No.  s  x.90 
Rhubarb — 

Silver  Lake,  No.  ie,  1  doz . 

Strawberries — 

Anchor,  No.  a . 9® 

Jumbo,  No.  1,  4  doz .  1.00 

Silver  Lake,  No.  a .  z  .35 

Defence,  No.  a .  1.90 

Pineapple- 

Acorn,  grated,  No.  a .  *.00 

Acorn,  E.  &  C.,No.  a .  z.90 

General,  E.  &  C.,  sliced.  No.  a .  x.8o 

Indian  River,  E.  &  C.,  No.  a .  1.65 

Terrapin,  E.  &  C.,  sliced,  No.  a .  z  .60 

Orange  Grove,  E.  &  C.,  No.  a .  x.35 

Singapore  Chunks,  No.  i}4,  4  doz .  1.05 

Wallace,  E.  8c  C.,  sliced,  No.  2 .  1.30 

Singapore,  cubes,  No.  i54,  4  doz .  1.00 

Wagner’s,  No.  1,  cocktail,  2  doz . 95 

P.  &  B.,  grated,  No.  3 . *5 

James,  No.  3,  pie,  grated . 90 

Singapore,  cubes,  No.  z,  4  doz . 70 


-1S- 

The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved . 

Chop  Tan  Hln,  %  lb.,  cubes' .  7554 

**  M  lb.,  sliced, . 7754 

“  154  lb.,  cubes .  x.oa}4 

“  z}4  lb.,  chunks .  r.io}4 

“  1%  lb.,  spiral  sliced .  1.Z5 

"  1  yK  lb. ,  smooth  sliced. . v1  -2254 


CANNED  CRABI,  CLAM8,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRINQ  AND  OYSTERS. 

Crabs—  Per  dss 

Devilled,  No.  z,  4  do* . .  *.1 7 54 

Devilled,  Ne.  s,  s  dsa . . .  3.23 

Clams— 

Geld  Label,  No.  x,  4  dss . ......... .  x  .05 

Star,  No.  1,  4  doz. . . . 95 

Lobster — 

B.  8c  M.,  No.  1,  flat,  4  dor..... — .  4  43 

B.  8c  M.,  Ns.  54.  Bat,  4  doz - - -  a. 40 

B.  &  M.,  No.  x,  tall,  s  doz . . .  4.35 

B.  8c  M.,  No.  54,  flat,  4  doz .  3.00 

Star  brand,  No.  X,  flat,  4  dss...... .  i.*S 

Star  bread.  No.  1,  tall,  4  do* . . . .  3.90 

Star  brsmd,  No.  1,  flat,  4  das...... .  4.00 

Shrimps — 

Peerless  Brand  (Barataria),  dry,  No  z, 

1  doz .  1.1754 

Peerlez*  Brand  (Barataria),  new  pickled, 

No.  1,1  doz .  >-ze)4 

Cotton  Bale,  pickled,  No.  1,  a  doz .  z.is 

Mackerel — 

Pickert’i,  to  need,  No.  3,  s  dtz...M.mv  3.1J 
Underwood,  •  eased,  No.  z,  4  d*s_... ..........  x.50 

Uaderwssd,  soused,  Ne.  s.  s  dec. . .  s.45 

Boyer’s,  Ne.  z,  s  dsz . . . 9254 

Boyer's,  No.  s,  s  doz . .  z.8o 

M.  8c  B.,  No.  z,  s  doz . . . 9254 

Stewart’s,  No.  s,  a  doz.- . . .  x.6j 

Stewart’s,  Ne.  z,  z  doz. . . . .  .85 

Victory,  No.  1,  z  doz . . .  87J4 

Kippered  Herring — 

Macouaoho'z,  s  doz.,  plain. .  2.47)4 

Gold  Label,  No.  z,  spiced,  4  dos . 8254 

Salmon — 

Gibralter,  Soekeyo,  No.  z,  tall . .  1.90 

Glbralter,  Sockeye,  No.  54,  flat .  z.aj 

Hapgood's,  No.  z,  tall,  4  doa .  z.90 

Hapgood’s,  1  lb.,  flat,  keys .  s.33 

Portor’s  Best  sxtra  fracy.  Sockeye,  No.  z, 

tall,  4  doz . .  z.70 

Humes,  Karluk,  No.  z,  tall,  4  doz .  *-3754 


THE  BETTER  KIND 


Guaranteed  to  comply  with 
National  Pure  Food  Law 

Packed  in  sealed  glass  tumblers 
which  can  be  utilized 
by  the  consumer  when  empty 


Bitters  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa, 
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HonuhM,  No.  x . . . .  1.47% 

White  Bear,  red,  No.  1,  tall . .  1.32)4 

White  RaveD,  . 95 


Plata. 

Chancerelle,  A’,  key .  aj.oo 

La  Champagne,  key .  17.00 

Billet,  email  s .  14.00 

Tricolore,  *4* .  9.00 


SAKDINB8— Baialeaa. 
La  Ch*iepa*M,  H’s,  key . - . 

Gerard,  J^'e,  key. . 

1-P 


He,  M 

8L* 


Martels . 

,  54*,  boneiats . 


•—  34 -eo 


....  xo.eo 
...  »3-  *5 
.....  16. eo 


3-<« 
3-*7  54 
3*95 
3.60 

3-4» 


Ida,  I  rasa,  11 

54s,  Raven,  key,  100  cams . 

J(e,  Underwood’s,  30  cane _ _ 

JB|  5®  QIP^. . . . . 

I,  Haebor,  48  sans,  wrapped . . 

■,  Cootin eaial,  key,  48  eaae...... 

I,  BlauohrlUe,  50  eana. . 

Vs,  Irma,  eeo  teas  .  . . .  ]  ,w5 

<4e,  Conti  Dental,  key,  tee  cane... .  3.40 

*&,  Owl,  key,  too  cans .  3.55 

Gold  Label,  He,  oil,  too  eana. . 

"  !d*.  mayonnaise  dressing,  100  cane 

•'  He,  “  “so  eaa* 


e.30 

3*5 


*.  40 

4’ 40 

4-30 

Skipper  Sardines —  Per  cate 

Suarteri,  Olive  Oil,  key,  100  tins .  12.00 

alves,  Olive  Oil,  key,  50  tint .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tine .  13.00 

Halves,  Tomato  Sance,  key,  30  tins .  13.00 


CANNED  MBATS. 

Corned  Beef.  Per  dot. 

Armorer's  Terlbest,  with  key,  No.  1,  t  dee .  1.40 

"  “  with  key,  No.  s,  1  doe .  2.35 

Falrbank’s,  with  key,  No.  1,  2  doe . 1.35 

"  with  key,  No.  2,  1  doe...... .  2.25 

“  with  key,  No.  6,  1  dos .  7.00 

“  with  key ,  No.  14,  )4  doe.,  per  cate  8.15 

Jbby’s,  with  key,  No.  1 ,  2  dot . .  1 . 40 

"  with  key,  No.  2,  1  doe .  2.32 

Chipped  Beef. 

No.  1,  e  doe . . . . .  2.00 

No.  K,  a  doe .  1 . 40 

31aet,  No.  54,  2  dos .  1 . 50 

alaes.  No.  1,  2  dox_ .  2.50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  doe.  2 . 77)4 
Beechnut  Sliced  Beet,  No.  54, glass  jars,  per  doe.  1.70 
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Acme  Sliced  Smoked  Beet. 

Large  tins,  2  dos . . . . . 

Medium  tins,  4  doe. . „ . 

Medium  tine,  e  doc . 

Small  tins,  4  doe . . . 

Large  glass  jars,  1  dot. . . . . . . . 

Special  jars,  1  das . . . . . . . . 

Junior  jars,  a  doc . 


Sliced  Bacen. 

Beechnut  Bacon,  No.  1,  glass  jars... 
Beechnut  Bacon,  No.  54,  glam  jars.. 

Acme,  large  glase,  1  dot_ . . 

Acme,  junior  glam,  s  dee . . 


Par  dec. 
.  s.6o 
_  1,60 

-  1.6s 

..  1. 00 

,.  3.85 
2.  So 

lie 


Roast  Beef. 

Fab-bank's,  No.  1,  s  dos . „ . 

Falrbank’t,  No.  e,  1  doa-— . . 

Armour's,  No.  1,  s  dos . . 

Armour's,  No.  s,  1  dos . . . 

Libby’s,  No.  1,  2  dos _ _ _ 

Libby’s,  No.  s,  1  doc . . 

Kingan's,  No.  1,  s  dos . 

Klngan’t,  No.  s,  1  dos . . 


Loach  Teague. 

Falrbenk’s,  No.  1,  t  dot . . . 

Libby’s,  No.  1,  s  doc — _ _ 

Armour's,  No.  i,  s  doc„ . . 


1.50 
*  -4*54 
*•75 
1.  60 


35 

35 

40 

35 

35 

35 

*5 


Wkels  Ox  Tugu. 

Fahrkaak't  Ne.  *,  «  doe... . . . . 

Libby’s,  Ne.  a*,  idea. . . . 


2.2754 


e.ee 

••9« 

•T 


7-oe 

10.ee 


Petted  Barn  er  Ox  T ongne. 

Armour’s  Teriboet,  No.  54,  4  dec  .45 

Armour'*  Voribmt,  Ne.  54,  t  dee. _ .80 

Libby’s,  No.  %,  4  doa . . - . ™ . .  .44 

Libby's,  No.  54,  4  doa. . ™™™™™.„ .  .80 

R.  &  R.,  No.  5f,  4  doi . . . x.15 

R.  &  R.,  No.  J4,  2  do* .  j.95 

Potted  Chickea  er  Turkey. 

Armour’c — 

2°X-4  4o* . . . .  *754 

No.  54,  *  doc . . .  1.4s 

Libby’s— 

No.  54,  4  dot . 8s 

No.  54.  *  doc .  1,  so 

R.  &  R.,  No.  'A,  4  doc .  r . 75 


Booed  Meats, 

Curtice  Brothers,  “  Blue  Label”— 
Chicken,  No.  % . 


Turkey,  “  54 . 

It  It  j 

Whole  Rolled  Ox  Tongue,  No 

Whole  Ham,  No.  1% .  ... 

Whole  Ham,  No.  2% . 


Per  Do*. 
...  1.85 
...  5.00 

...  *.85 
...  5.00 
...  xx  .00 
...  7*'° 

...  10.03 


-li- 

U. Tilled  Moatu. 

Curtice  Brothers,  “ Blue  Label’’— 


No.  501. 

Ne.  toot. 

Haas . 

Pot  Dot. 

Per  Dos. 

•  Mtstms  X.3J 

2.15 

X  OZLgUQ.™  . . 

Chicke* . . . . 

HHMWM  I<2) 

■  MSSSMSI  X  .  O  5 

2. *5 
a  90 

Turkry . . . 

.  *  *5 

2.90 

Potted  Meate. 

Curtice  Brothers,  “Blue  Label” — 

No.  VTtn.  Ne.  54  Tin. 
Per  Dos.  Pot  Dos. 

Bta . ..mm.. . ..I 

Tongue . . . 

Chicken . . 

Turkey . . . 


Perl 
1.20 
s.  20 

s.8o 

1  .lb 


2. ce 
too 

•  75 

*  75 


1  ••••••••••••»  see  eeeeeeeee 


Pn  Dos, 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*•75 
*■75 
*75 
*•75 
*■75 
*•75 
*•75 
*•75 
*•75 
*•75 
3-50 
3-75 


£ 


Soups. 

Snider's  Tomato  Soap— 

3  lb.  cans,  a  dot...... 

1  lb.  cant,  >  dac . . 

1  lb.  cant,  4  doc . . 

Gallons,  cans,  54  doc . . . 

Schlmmert,  assorted,  s  lb.,  4  doc... _ 

Campbell’s  Assort.,  No.  1,  4  dot . _ . 

Campbell'*  Special  Assort.,  4  dot . 

Schimmel’s  Assort.,  No.  1,  4  doc, . 


Curtlc*  Brothen,  “  Blue  ! 

Quarts. 
Per  Dot. 

Consomme . . .  3.15 

Boaikm . .  3.1$ 

Bool . ™ . . .  3.15 

Julienne. . ™ .  3.15 

Prin  tauter  .  3, 13 

Vegetable .  3.15 

Tomato.™ .  3.13 

Ox  Tail_ .  3.13 

Mock  Turtle .  3.13 

Tapioca  Crecy . .  3.13 

Pea 

sees  ssssasese.seesses  sees  ss  3*5 

Mutton  Broth . .  3.15 

Clam  Chowder™ .  3.13 

“  Broth . .  3.13 

Chicken  Gumbo . .  3.13 

Mulligatawny .  3,13 

Chicken .  3.15 

“  Broth .  3.13 

Green  Turtle .  6.  30 

Terrapin .  7.13 


••55 

*•35 

•*• 

S-eo 

•  *5 
.*5 
•*754 

•  »5 


Fiats. 

Dos. 

■5 

•5 

■  •5 
•5 
•*5 

•  »5 
•*5 
•*S 
•5 
•»5 
•»5 
•»5 

•5 

■•5 

■  »5 

•  »5 

•  *5 
••5 
.00 

•  ■5 


,.30-lb.pails 
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CAN  DIES  AND  CONFECTIONERY. 

Croft  A  Alien  Co.—  Per  Ih 

Kxtra  Mixtures™ . 

Cream  Jetty  1 
Blcroften  Mb 
Nobby  Mixtures  . 

Cadella  Mixtures. ..  _ 

Fine  French  Mtxtnree— .  “ 

French:  Creams. . . .  *• 

American  Mixtures - - -  ** 

Variety  Cut  Drape -  *■ 

Darling  Mints . . .  “ 

Golden  Drip  Bar.....™. . 13-lb.  boxes 

Sour  Bails . . , . , . . , , . ,  yulh  pails 

Pancell*  Cream  Chocolate . .  “ 

I  X  L  Assorted  Chocolate. . .  “ 

King  B  Assorted  Choaolato.. .  “ 

No.  1  Fine  Assorted  Chooohue...  “ 

Nonpariel  Drops . . . . .  *• 

Chocolate  Covered  Cswameis .  ” 

Dairy  Chocolate  Chips... . ™.*5-lb.  palls 

Chocolate  Mints.... . . jo4b.  palls 

Honey  B  Comb... . . .......ss-lb.  pedis 

Crew  Cocoannt  BaBs . s84b.  pails 

Cream  Peppoemint  jo-lb.  palls 

WtaSergreen.. .  " 

WelUngton  CanmseA  . 

7  rosea  Milk  “ 

Soft  Jelly  Gum  Drops.. 


Assorted  ” 

Convenadoe  ” 

C.  ft  A.  Crown  Stick  ™...™..™...3d4i.  pails 
PkwenHa  ChoooUu,  z<4b.  boats,  jo-lb.  on 

Rock  Candv,  assorted  . . . '.so4k.  box 

Penny  goods . . 


CATSUP. 

Beef  Steak  Catsup,  Medium. . 

Campbell’s,  No.  8,  s  dot . 

Campbell’s,  No.  8,  Tobatco . 

P.  P.  Co  ,  Spiced,  No.  3s,  5  dot . 

Home  Made,  No.  8,  4  dor . 

Waldorf,  medium,  12  ox.,  screw  top,  t  dos 
Snider’s  Catsup : — 

Pints,  s  dos . . . . . . 

54 -pints,  t  des . . . . 

Quarts,  1  dec. . 

Gallons,  i  jugs  in  crate, . . 


Per  Dos. 


i»« 


*7K 

*754 

M* 

•9*54 


t.ta 

*J» 

1*5 


How  to  Make  Other 
Cocoas  as  Good  as  Ours 


Will  you  mention  the  “  Grocery 
World”  when  you  write? 


40  cents  a  pound 

Packed  in  54-lb.  jars,  6  and  12-lb. 
boxes 

I  CROFT  &  ALLEN  CO. 

W  VVs  PENNSTEVAXIA 


Take  the  average  cocoa  on 
the  market  and  carry  it  through 
another  process  or  two,  and  you 
may  have  an  article  about  as 
good  as  Croft’s  Swiss  Milk 
Cocoa. 

The  trouble  is  that  other  man¬ 
ufacturers  will  not  use  that 
“  other  process  or  two,”  because 
of  its  cost.  They  prefer  to  send 
out  their  product  half  made,  as 
it  were — containing  indigestible 
and  ill-tasting  ingredients  which 
should  have  been  eliminated — 
so  that  they  can  save  a  little  on 
the  cost  of  making.  , 

Croft's  Swiss  Milk  Cocoa 

has  everything  taken  out  that 
should  be  taken  out,  and  for 
that  reason,  among  others,  it 
has  the  smoothest,  finest  flavor  of 
any  cocoa  made. 


An  Instantaneous  Success 

Popular  in  Price — Widely  Advertised 

CORN  PRODUCTS  MANUFACTURING  CO., 
Davenport,  Iowa. 


Perfect  for 

HOT or  COLD 
Starching 

Sell  Argo  Gloss  Starch  to  your  customers  in¬ 
stead  of  bulk  starch.  It  is  a  clean,  uniform 
product  of  high  quality,  coming  to  you  in  con¬ 
venient  packages  all  ready  to  pass  over  the 
counter.  Saves  time  and  waste,  ai.d  use  of 
bag  and  string — and  shows  as  much  profit  as 
bulk.  Makes  a  more  satisfied  customer. 


IN  WRITING  TO  KDVERTISERS  KINDLY  MENTION  '*  GROCERY  SliiORLD" 


GROCERY  WORLD 
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KETCHUP. 

artfos’s  “Blue  Label"  Tomato  Ketchup:- 

-Per  Case. 

-18- 

Wilbur’s  Cocoa — 

Breakfast,  ^*lb.  tin*,  6-Ib.  boxes.. 
“  34-lb.  tins,  64b.  boxes.. 

. per  lb. 

•35 

■34 

-19- 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  34-lb. 
Cocoa,  is-lb.  boxes,  6  Doxes  In  case,  344b. 

Small,  25  bottles  In  case . 

Medium,  25  bottles  in  case . 

Wilbur's  Chocolate— 

.•33 

1 .60 

Cocoa,  xa-lb.  boxes,  6  boxes  In  case,  x-lb. 

Large,  12  bottles  in  case . 

Premium,  34*,  i*4b . . 

Sweet  Clever,  34*,  64b . . 

..per  box. 

Cocoa.  5-lb.  screw  cap  can*,  10  cans  In  case, 

CHOCOLATE  AND  COCOA, 

falter  Baker  &  Co’* Per  lb- 

Premium,  ra  to  *5  lb*  . . 

Caracas,  sweet,  6  lba . . . 3° 

German,  sweet,  is  lbs. . *35 

Auto,  sweet,  6  lbs . . . . . .30 

Cocoa,  5i-lb.  cans,  is  lbs.  la  boa . ......  .3“ 

Cocoa,  34-lb.  tins,  6  lbs._. . 3* 

J.  H.  Bakers:— 

Best  Cocoa,  34-lb.  sixe.. . P*lb- 

«  J4b.  “  . . ~ . 

Premium  Chocolate,  34*, 11  lb* . . . 

“  5^s,  is  lbs . . . 

Best  Sweet  Chocolate,  1-5*,  6  lbs . 

Best  Sweet  Chocolate,  i-s*,  ia  lbs . 

[ershey's— 

Milk,  48  J  cent . Pcr  box 


•  34 

•  35 
.34 

•  35 

.si 

•  S2 


locoa,  hpp’s,  )<-lb.  tins,  7  lbs... 
“  Van  Honten’t,  6-lb.  boa 


i-lb. 


tins, 

rtln, 
tins, 

rr  tin, 
tins, 
per  tin, 

"  Huyler’*,  34*,  6  lb . . 

*•  “  34s,  6  lb . . . 

iensdorp's  Royal  Dutch  Cocoa,  is-Ib.  cases— 
Per  can.  1 


1.45 

•4* 

•7* 

•3754 

•19 

.42 

•44 


s 


-lb.  round  cans, 
-lb. 

-lb. 


30  cans  in  case 


•  *9 
■  3« 
•59 
■07 


Per  doz. 
s.*7 
3.60 
7.08 

Per  lb. 
•  55 


*34-0*. 

5-lb.  “  .  *-75 

Sensdorp’s  Chocolate*,  6-lb.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . . . 

Queen,  4  to  lb . 

Sweet  Vanilla,  4  to  lb., •••«• ...... •••••• 

«  8  to  lb . . 

Plain  Cooking  Chocolate,  344b.  cakes . 36 

Blooker’s  Cocoa  Powder — 

3^-lb.  tins,  2  doz.  in  bo* . per  doz. 

34-lb.  tins,  2  doz.  in  baa.. .  “ 

i-lb.  tins,  1  doz.  In  boa. . . .  “ 

5-lb.  tins,  1  doz.  In  case . par  lb. 

10-lb.  bag*,  1  do*.  In  case. 


45 

42 

.28 


1.88 
3 -50 
6.50 

•  52 

•  5° 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  34s..' . 

Cocoa,  labeled,  4s. . 

Premium  Chocolate,  34s.. 
Premium  Chocolate,  34s. , 


•38 
.40 
•33 
•  35 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  344b.  packages . . . 36 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

In  case,  #-ib.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  za  boxes 

In  case,  V-lb.  packages . 36 

Premium  Chocolate,  ia-lb.  boxes,  6  boxes 

In  case,  34-lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34 -lb.  packages . .  .3° 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . .  -3° 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1-75 

Cocoa,  6-lb.  boxes,  is  boxes  In  case,  fifth-lb. 

tins . . 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . . . . . . . 4° 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  34-lb 
tins 


DUUhVUU  A* - r-w- 

6-lb.  boxes,  12  boxes  In  case . per  lb. 

„«  “  6  “  “  .  “ 

“Always  Ready”  Sweet  Cocoa  Powder, 
i-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bxs.,  is  bxa.  In  case,  34  lb.  tins  “ 
34-lb. tins,  6-lb.  bxs.,  is  bxs.  case  “ 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jars,  6-  and  i»-lb. 

boxes . 

Croft's  Cocoa,  |s,  2  doz.  In  box . 

“  “  34s,  61b.  “  . 

“  34*i  6  lb.  “  . 

«<  **  5  lb.,  6  cans  In  box  . . 

<«  Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
“  Premium,  34*,  12  lb.  “ 

«  “  34*,  12  lb.  “  ... 


.38 

.38 

•  4° 

•  4* 

•*7 

•27 


•33 
34 
•  33 

1  -75 


.40 

1.85 
•  33 
•32 
.30 
1.50 
•3T 
.30 
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Milk  Chocolate — 

40  3-cent  cakes  In  box,  24  to  halt  case. . . 

40  “  “  48  to  case . -~ ... 

24  5-cant  cakes  in  box,  24  to  half  case . 

24  "  “  48  to  oaae . 


CONDENSED  MILK. 

Eagle,  4  doe . 

Eagle,  2  dor . 

Challenge,  4  . . 

Defiance,  4  doz . 

Magnolia,  4  do* . . 

Ro»e,  4  do* . 

Dime,  4  doz . ~ . 

Winner,  a  doz . 

Baby,  1  doz.,gla»s . ~ . 

Red  Cross  seeee.*.*  •  •eeeeeeeeeeeeeeeeoee •••##•  eeeeeoees 

Peninsular . . . . 

Leader . . . — ••• 

Banner,*  do* . . . . . . . 

Sur,  4  do* . 

EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . 

Peerless,  5c.  size,  4  doz . 

Yacht,  family . 

St.  Charles,  family  size,  4  doz— . 

St.  Charles,  hotel  size,  a  doz..— . . 

Silver  Cow,  5<=.  »l*e . 6  <*<>*• 

Pet,  ro-c.  size,  4  doz . per  case 

Pet,  <-c.  size,  6  doz . per  case 

Van  Camps,  6  doz.,  small....... . . . 

Van  Camps,  4  do*.,  family . 

Van  Camps,  4  doz.,  large . 


lo 

.to 

.7* 

7« 


6*5 

3- »5 
3*5 
3*5 

4-  45 
4.2° 
3.50 
4.20 
1.90 
4 -4« 
435 
3*9° 
4. »« 
44« 


3  30 
1 .90 

3  75 
2.6734 

3i° 

2  65 
a.  70 
3.10 

3  7» 


KNICKERBOCKER  CHOCOLATE  CO 

Hasty  Lunch  Chocolate — 

34-lb.  decorated  cans,  ia-lb.  boxes . per  lb. 

gib.  “  “  24-lb.  “  .  “ 

Special  10-c.  packages,  30  to  box.. ..per  box. 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb- tins,  6-lb.  boxes . . . 

“  34-lb.  “  ia-lb.  “  . 

Bedford  Cocoa- 

Labeled  34-lb.  cans,  6-lb.  boxes . 

“  34-lb.  “  12-lb.  “  . -•••• 

“  I-lb.  “  64b.  “  . . — 

“  |4b.  “  12-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes.. . 

“  34s,  12-lb.  “  . . . 

Buster  Brown,  5-c.,  48  cakes . per  box, 

“  3-c.,  72  “  . -• 

Premium  Chocolate — 

344b.  cakes,  ia4b.  boxes . . . — 

344b.  “  244b.  **  . 


.30 

.29 

2.10 

•  3«34 

•  36 

•*934 

.29 

•  3>34 

•3« 

•«634 

.  26 
t-35 

Z.40 


HIRES  CONDENSED 

MILK  Per  case. 

Hires  Con-  \  r  60 

densed  Milk  „/** 

Queen .  4.25 

Blue  Ribbon .....  3*95 

Premium .  3*95 

Silver .  4.50 

(Each  of  above  brands 
4  doz.  in  case.) 

Gold  Milk 

Packed  in  cases  of  Forty- 
eight  ao  oz.  cans. 

Less  than  five 

cases.. .  3*85 

Five  cases  or  more .  3*80 

Twenty-five  cases  or  more...  3.75 
Fifty  cases  or  more .  3.7® 


No  Argument  Against  Facts 


Success  in  merchandising  is  a  result  of  close  attention  to  the  little  things  and  the 
ipplication  of  methods  which  have  been  proven  efficient  by  actual  experience. 

If  your  present  system  is  subject  to  losses  by  errors  in  computation  or  the  giving 
if  overweight,  remember  that  it  is  your  money  and  your  merchandise  that  is  getting 

away  from  you. 

We  offer  yon  our  services  gratis  for  the  purpose  of  showing  you  where  the  losses 
occur,  and  how  they  can  be  successfully  prevented. 

We  make  no  claims  or  statements  regarding 


vhich  cannot  be  proven  to  your  entire  satisfaction.  The  accuracy  and  efficiency  of  our 
scales  are  proven,  not  only  by  successful  users,  but  by 

FOUR  HIGH  COURT  DECISIONS 

If  you  are  at  all  interested  in  knowing  how  to  improve  your  present  system  of  weighing, 
send  us  the  attached  coupon  or  your  name  and  address.  Don’t  be  the  last  to  investigate. 


The  new  low  platform  No. 
140  DAYTON  Scale 


Date . 

Moneyweight  Scale  Co.,  35  State  St.,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 
Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . : . 

STREET  and  NO . . . 

Town . State . 

Business . 


\  MANUFACTURERS 
j  DAYTON.  OHIO. 


Moneyweight  Scale  Co. 

35  State  Street,  Chicago 


DISTRICT  OFFICES  s 


IN 


SvIRlfiNC  TO  KDVERTISERS  KINDLY 


f  Philadelphia  Office,  1651  N.  8th  Street. 

\  Pittsburg  Office,  205  McCance  Bldg. 

MENTION  "GROCERY  HCORi-Q 


New  York  Office,  11  E.  Wh  Street. 
Buffalo  Office,  62  Pearl  Street. 
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COCOANUT. 

Sohcpp's  Shredded,  -lb.  pkgs.,  ij  lb*,  to  cas* 
Dunham's,  5-cent  package . " 

"  X* . — . 

“  34* . . . 

**  g*  and  . . 

Franklin  Baker  Co’* — 

Brasil,  70  Id -lb.  packages . . . 

"  35  W-lb.  “  . . 

“  3*  «-lb.  and  16  34-lb .  paekago. . 

Bra*il,  18  i-lb.  package* . 

“  Shred,  in  paka,  ae  lb* . 

"  "  In  boxes,  25  lbs . 

“  “  In  barrel*,  140  Ibis . 

Table  Talk,  Thread,  In  puls,,, . . . . 

"  11  In  boxes . 

"  "  In  barrels,  14a  lb* . 

Baker*',  Macaroon,  barrel*,  140  lbs . 

'•  Slice,  “  ziolbs.. 


Strip, 


i*e  lbs . 


Per  lb. 

•  *3  % 

•  *»X 
■*9 
.26 
,2& 

■  2t% 

a.  50 
a  .50 
a. 50 
a. jo 
.11 

■*°X 

.10 

•  zi 
.10* 
.10 

•*oJ4 


CRACKERS  AND 

A.  Extoa  &  Co.; — 

Butter  Crackers . 


CAKES. 

Bbls. 

_  —  - .08 

. 08 

Wine  Scroll......  . „ 

Cracker  Duet . 08 


Bxs. 
.08X 
.08  34 
•r°X 

.08 


Packages  free.  To  whole*  ale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards 
J.  S.  Ivins'  Son:—  —  ■  - 

Assorted  Jumbles... 

Brown  Edge  Water 

Butter  Thin . 

Clover  Mixed . . 

Coceanut  Ripple. 

Cookie  Mixed 
Crystal  Bar...., 

Fig  Bars . 

Frosted  Spiced  Wafer . 

Fruit  Cookies . . . 08K 

Fruit  Gem . . . 

Graham  Wafer . 

Grandma  Cookies . . . .0834 

Honey  Jumbles,  XX . 09% 

Iced  Charter  Oak . . . „ 


Bbls. 

®7X 


•°*X 


Bxs. 
.08 
.10 
12 
.08 
.  10 
•9 
.09 
.  10 
•°9 
°9 
.08 
.10 
.09 
■  to 


Iced  Ginger  Tablet .  -08 

Iced  Honey  Jumbles . 09%  .10 

Iced  Penn  Treaty . 07  oalA 

Iced  Vedette  Wafer . 0734  ]o8 

Lemon  liar . 08 %  .09 

M  an- m- the- Moon .  *0g 

Milk  Lunch . . . .  .07  .02% 

Orange  Cookies . 07X  .08 

Quaker  City  Mixed . 07X  .08 

Salted  Strips . 0834  .09 

Sa  ltines . „ .  I2 

Soda  Biscuit  XX . .06  .06)4 

Soda  Biscuit  XXX . .0634  .07 

Spiced  Wafers . 07)4  .08 

Sunshine  Cookies . 0734  .08 

Water  Crackers  Star . 0634  .07 

Package  Goods—  Per  doz. 

Animals . . 

Butter  Thin . 1.00 

Gingerettes .  1.03 

Gold  Medal  Soda  (small) . 50 

“  “  (large  . 90 

Graham  Wafers .  . .  1  .co 

Ivinettes . .50 

Milk  Lunch .  1  ,Co 

Our  Ginger  Snaps . co 

Pink  Tea . . .  ,  .00 

Sugar  Snaps . . 

Saltona  Biscuit .  1  05 

Freight  paid  on  3  boxes  to  Pennsylvania  ,New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 

WE1N  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  in  case,  per  doz.  1.15 
11  “  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  1  do*,  in  case. ..per  doz.  1.7s 
“  “  with  Horse-radish. p.  dz.  1.75 


Wain  Sen!,  In  bbls . .......per  gal. 

“  1  gallon  stone  jars  . per  jar  .75 

“  5  gallon  kegs . . . —  perkag  *.  j0 

Prepared  Mustard,  in  bbl*...„ . per  gal. 

“  “  J*1  >5  gallon  kegs..per  gal. 

“  “  in  S  “  “  .*5.. 40 

«  \\  £  *  gallon  ^ails...  per  pail  .75 

Prepared  Special,  with  spoon,  a  doc.  in  case,  * 

P?r  dor .  95 

**  Sifting  top,  a  doz.  incase . per  dor. 

11  with  Horse-radish,  a  doc.  in  case, 
doc . ^ . 


•4* 


95 


Fanner  Hand  Cheese,  4  doc.  in  bon... per  box  x.45 

Schutcen  Cheese,  ia  in  box  .  “  j  3w 

American  Mountain  Cheese  (Aipen  Kase).  50 
i-Ib.  packages . . . .^w  n>. 


.18 


•»4 

•*5 

,aa 

•34 

.32 

.20 

3*5 


*•75 

s.»5 

4.00 

.19 

.16 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE 

Emmenthaler  Swims  Cheese,  Selected  tub . 

. . . . as*  sees# . dOOf, 

Sap  Sago,  3  to  a  lb . cask,  per  lb..  .  18,  lets’ 

Roquofort  Cheese,  ia  In  case..per  lb.,  .32)4  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .22,  cut 

Edam  Cheese,  ia  in  case. ..case,  10.50,  single, 

lt  lo  Hn . per  lb. 

i-lb.  tins . per  case 

Camembert,  In  wood  boxes . per  doz.  2. 75-2. 85 

Sap  Sago,  grated,  ready  fer  use,  zo  os.  bottles, 

per  doz . . . . .  ,  ,45 

Parmesan,  grated,  ready  for  use,  large  bottle*, 

per  doz . . . . 

Parmesan,  grated,  ready  lor  use,  assail  botties" 

per  do* . „ . I 

Ohnutxer  Hand  Cheese,  iee  In  bos 
Edelweiss, Romatonr  and  Bler-Kase...per  dox. 

American  Swiss,  No.  z . leal  .16  cut 

"  “  Square  loaves.  No.  z,  about 

*5  lbs.  each . . . per  lb. 

Limburger  Cheese,  No.  i„...box,  z8  ;  34  box. 

le“-- . - . - . . . 

Muenster  Cheese . . . . . per  lb. 

Brick  Cheese,  No.  z . . . . .  <1 

English  Dairy  Cheese . .  *■ 

Pineapple  (Picnic  size),  6  In  beat— _ per  box 

“  (Gem  slae),  6  In  bo*. . . - 

Royal  Luncheon  Cheese — 

I^innnr  size,  i  doc.  in  case... 

Lunch  size,  2  doc.  In  ea**M... 

Picnic  size,  2  doz.  in  case  . .  “ 

Trial  zize . •* 

MacLaren  Imperial  Cheese.  Club  ilze.per  do*. 

“  “  “  No.  1  size  “ 

Roquofort  “  large  size  “ 

„  “  7‘  “  small  size  “ 

Frontage  dt  Brie,  M.  C.  C.,  i  In  box...per  boa 
"  d'lalgny,  “  6  In  box...  “ 

Wm.  Tell  brand,  12  In  box .  “ 

Neufcbatel  (Cow  brand),  aj  In  box . per  box 

Star  Cream,  or  Pblla.,  n  •'  ....  " 

MiniatureCream.orPhlla.ia  “  ....  “ 

Hand  Cheese,  8  dot...... . .  «■ 

“  4  «  <. 

‘  “  4  “  Thnringm... . 


..per  doz. 


.19 

.18 

.16 

•*754 

300 

2.25 

2.25 

♦  •50 

2.40 

1  -35 
1. 00 
1 .00 
2.40 
*■95 
*■45 
*■55 
*•55 
*.4° 
*.05 
2 .20 
1. 10 
*•35 

•  7* 

*5 


IMPORTED  AND  AMERICAN  MEATS  AND 
8AUSAGE8. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wuratnl,  16  In  tin . —per  do*. 

••  g  *«  .  •• 

Carlsbad  Speck  (Imported  Bacoai .” 

Imported  Cerveiat  Sausage  (Rolfrs) . per  lb. 

Imported  Frankfurter* . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb.’ 

Pate  de  fois  Gras,  small  aize . per  doz. 

American  Holat*iner..by  bbl.  1  a  less,  per  lb' 

“  Landjager,  short . .... . per  lb. 

**  “  iOBg . .  “ 

“  Mortadella,  Dry  '.?...per  lb. 

"  Knack wurst,  aj  In  box,  per  box, 

“  CerveLt  (*j,  50  and  ioo-ib^botes' 

.2034  ;  leas . ... 

11  Cerveiat,  Bine  Ribbon,  50  and  100- 

lb.  boxes,  .19;  lass.. . 

“  Cerveiat,  Crescent,  50  and  ioo-lb. 

boxes,  ,i( ;  lea* . 

“  Cerveiat,  Tip  Top,  50  and  ioo-lb. 

boxes,  .14;  less . . 

1  ‘ ■  Cerveiat,  E.  Gothaer,  50  and  zoo-lb. 

boxes,  .2234;  leas . . 

“  Salami  (E),  5o  and  ioo-lb.  boxes, 

.20;  leas . . . 

"  Salami,  Bine  Ribbon,  50  and  zoo¬ 
lb.  boxes,  . zS ;  Is**.. . . 

“  Salami,  G.  A.  P.,  J0  and  zoo-lb. 

boxes,  ,z6  ;  less . 

"  Tengue  Sausage . per  lb. 

“  Smoked  Brannschwelger  liver  San- 


48 
4  75 
*75 
3* 
48 
3  75 
•65 
3.00 
•*4 
•»4 

•*5 

*40 
.  2S 

.21 

.z8 

16 


•*7 

z8 


u£KZZIZ^!k'  ll 


"  Petit  Delcateas  Frankfurters,  plain, 
per  doz . 

“  PeBt  DaUeuMus"  lYaiiiiibrtsn.  irith 

Sauer  Kraut . ....ooooo...per  doz. 

Lebanon  Beef  Bologna...... per  lb 

"  Paprika  Speck . . . .  ,  *’• 

Mettwunt,  haif-round .  ** 

Sausage  (Speciai),  trxHBe/goioee"  or  sar- 

. . . . . per  lb. 

Smoked  Thuringer  Bhztwumt . .  *• 

“  Pfcfct  ourst . . . «< 


z.oo 

z  .00 

•  *S 

•  z8 

.it 

•*4 
.18 
.  z8 


PICKLED  MEATS. 

Lamb  Tongues  (Derby  Brand),  pint  glass  jars. 

per  do* .  4.75 

(Derby  Brand),  quart  glass  jars 

«  . - . v .  5-75 

(Derby  Brand),  zo-oz.  jars, 

per  doz . . .  ,  jo 

Calves’  Head,  in  round  tins . per  doz  z  6t 

Pickled  Mentn,  in  glass .  •■  J  £ 

(Tripe,  Ox-Heart,  Beef  Salad,  Fig's  Faet.) 


Delivering 
&.t  dk  Moment’s 
Notice 

Every  grocer  loses  some  business 
because  he  can’t  deliver  everything 
at  a  moment’s  notice.  But  if  he 
will  use  a  Lindsley  Car  he  can.  It 
simply  stands  before  your  door  all 
day  long.  Turn  a  crank  and  the 
power  is  on.  You  can  whisk  goods 
to  the  buyer  and  run  back  again  in 
a  jiffy. 

Remember  a  Lindsley  Car  never 
eats,  except  while  it  is  working. 

You  don’t  need  a  mechanic  to 
enable  you  to  accomplish  these 
wonders.  A  boy  can  run  the  Lindsley 
Car  and  keep  jt  in  order.  It  is  the 
simplest  automobile  made,  and 
wonderfully  capable — carries  1500 
pounds  thirty  miles  on  a  gallon  of 
gasoline,  and  over  rough  roads. 

J.V.  LINDSLEY  &  CO. 

Suite  1 1 12  Monadnock  Bldg. 

CHICAGO 


I.OWNEY'8  COCOA  lias  maintained  its  I* ij^it  quality  unim¬ 
paired  regardless  of  tlze  rise  izi  the  price  of  cocoa  beazis.  For 
years  nowit  has  appealed  to  the  best  trade  ozi  Us  merits  and 
become  A  STAPLE  ARTICLE  with  a  sure  demand,  constant 
and  growing.  Wide  advertising  in  street  cars,  newspapers 
atzd  magazines  will  |fo  on  pushing,  pushing,  pushing,  it  is  a 
safe  investment,  and  PAY’S  A  FAIR  PROFIT. 

I.OWNEY’S  PREMIUM  CHOCOLATE 
the  same  superfine  quality. 


for  cooking  is  of 


e  Walter  M.  Lowney  Company 

447  Commercial  Street.  Boston,  Mass. 


Oakdale 

Pretzels 

Are  What  You 
Want 

<][  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<Jf  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  ®  Susquehanna  Ave. 

Philadelphia,  Pa. 


IN  JBLHITING  TO  KDliERTISERS  KINDLY  MENTION 


“  GROCERY  wr>Hifp» 


GROCERY  WORLD 
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— 8§— 

ei  Sal ul,  In  gl«a* . . . per  do*,  i.oo 

In  pint  jars,  gl»»* . 

“  In  quart  jars,  glass . 

imb  tongues,  In  glass .  “  1  60 

OLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 

.  Palls. 

oUand  Herring,  mixed,  "Y.  M."  Kbbl.  j.je  60-75 

•*  milkers,  “  X  bbl.  6.50  75-85 

«  mixed,  Standard,  bbl, 

X  bbl .  5.50 -6.50 

oUand  Herring,  milkers.  Standard,  bbl. 

X  bbL . ••<«»«> 

»tland  Herring,  mixed,  large  fulls,  bbl. 

X  bbl.  8.00. . . 

"  milkers,  large  fulls,  bbl. 

%  bbl-  3.00...- . 

arlnlrte  Herring,  Imported,  abont  40  In  pall.  1 .  *5 

oil  Herring,  Imported,  about  35  In  pall. .  100 

deed  Herring,  Imported,  about  40  In  pall.  1.00 

orway  Stockfish,  dry . P"  15 

atjes  Herring . P«  P*k 

BISMARCK  HERRING, 
int  sire,  round  tins,  with  I  key . per  tin  .*0 

uart  “  “  “  .  ‘  35 

1. 10 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

oil  Mops,  4  qt.  tin,  1.10,  2  qt.  tin,  .60,  qt.  tin  .50 
rat- Haring,  4  qt.  tin,  x.xo,  a  qt.  tin,  .60,  qt.  tin  .40 

nglish  Sprats,  36  bunches  per  box . ......... 

ruger's  Roll-  and  Brat-Haring,  oral  tins, 
per  dos . . . — 

RUSSIAN  SARDINES. 

nported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pads . per  pail  .55 

<‘  10-lb.  palls .  1  *°5 

:ut  Spiced  Sardines,  por  xo-lb.  pall....  “  .75 

•<  “  5-gal. keg . per  keg  3.75 

Lusslan  Sardines,  in  glass  jars . .per  do*,  a  .35 

NORWAY  ANCHOVIES. 

Irlginal  Package . . . P«  %  bbl.  5  •  5« 

lepacked  in  5-lb.  pall . .per  pall  .60 

“  in  10-lb.  pall . . . .  i.io 

«•  In  5-gal.  kegs . per  keg  3.75 

“  In  >4 -lb.  fiat  tins . per  do*.  .95 

t*  in  )4-lb.  tall  tins . 11  1  ■  5° 

«•  In  i-lb.  tall  tins .  “  2  °° 

•ancy  Keg»-i|i keg,  .80;  X  beg,  .43 ;  «  keg, 

•3»:  Hbeg . -  -*0 

SALT  SARDELLEN. 

iriginal  Package,  1903 . * . per  anker  16.00 

lepacked — kegs,  about  8  lbs...... ........per  keg  3-25 

pint  jars . per  do*.  6.00 

Urge  tumblers . “  *.*5 

small  tumblers .  “  r-*5 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  do*  19.5°  %  kilo  Cans,  per  dr.  19.50 
X  “  “  xo.50  X  “  “  « 

U  "  “  5.50  %  "  “  5-50 

H  “  “  2 .75  ”  “  2  75 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  aooo . .per  cask 

50  “  bbl.—  “  iaoo....« . . . per  bbl. 

15  “  keg—  “  500 . per  roo 

10  “  keg —  “  300 .  “ 

5  «  keg-  **  150 . .  “ 

to  lb.  pail —  “  50 . — . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask...... . - . per  cask 

48  gal.  bbl . . . per  bbl.  6. 50 

10  “  keg . - . - . per  keg,  *.40 

-  if  <4  **  1.25 

5  . .  J 

10  lb.  P&il*eeeee«eee*M«**eeeeeeeoee*ee**e**eee*  per  pall, 


IMPORTED  LEBKUCHEN. 

Dampfnusse  (Pfeffemusse) . per  lb. 

Spltzkngoln . . .  “ 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundlo 

Basler  Lebkuchen,  No.  1,  6  ‘  ... 

«  <«  No.  *,  6  “  ... 

«•  '•  No.  3,6  “  ...  “ 

Amandines,  9-lb.  tins . 

"  small  tins . 


.18 

.*5 


.30 

.50 

•75 
1.00 
5-25 
•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  3.30, 

10  gal.  keg . .  4-5° 


...per  lb. 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb 

bags.perDag .  . 

Creen  Kern . 

Potato  Flour . 

German  Dried  Pears.... 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread . 

Bay  Leaves. 


COTTOLENE. 

30  a-lb.  tins . per  case  6.50 


J5  4-}b. 
6  10-lb. 


Freight  prepaid  on  two-case  lots. 


6.50 
6.50 


BOGS.  Per  Do*. 

Nearby,  candlod  and  selected, 30-do*,  crates...  .30 
Western...— . *9 


CHEESE. 

New  York,  Full  Cream, new, fancy, 40-lb. bxs.  .12X 
New  York  Full  Cream,  new,  ist’s, 40-lb.  bx*.ii-.nX 
Picnic,  Full  Cream,  new,  fancy,  ao-lb.  bxs . *3 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . 

Anchovies,  In  oil,  X  bottles . 


.38 

4.50 


Anchovy  Paste,  fancy,  per  do* . - . 

“  plain,  per  do*. . 

Bouillon,  Burnham,  pints,  *  do*.  In  case . 

<•  “  %  pints,  1  dos.  In  case.... 

Capers,  Nonparlel,  X  gallon  kegs . ...... 

*<  “  Quart,  glass . per  do*. 

*<  ««  bottled,  %  size...  .per  do*. 

„  ««  •<  x  “  .  “ 

(I  II  II  ^  I*  .  “ 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
“  med.  “  “  la  “  “ 

«*  smaU  “  “  34  “  “ 

Cherries  In  Maraschino,  In  glass,  i-do*.  case... 
Clam  Chowder,  Burnham,  1 lb. ,  4  dx.  cse.  p.  d*. 

■  ■  “  3 lb.,  s  d* 

Currie  Powder,  pints,  per  do*. 

"  40*.,  ;;  . 

Russian  Caviar,  X’s . 

“  X’* 

“  X’» . 

•«  x’s . 


25 

75 

75 

75 


2.00 
1.50 
7.  OO 
2.35 

1  .90 
1. 15 
4-65 
5.00 
4.75 
7.OO 

.90 

2  .20 
3-50 
2. *5 
X  .  *0 
2.65 
5  00 
9  5° 

18  03 


French  Pea*,  Extra  Fins,  per  case. . - .  16.00 

Fins,  per  caso . . .  14.00 

"  Moyen's,  per  case .  is. or 

Hill's  Irish  Oatmeal,  14-lb.  tins,  10  per  case...  xa.oo 
Huntley  A  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

“  “  Dinner  Biscuits,  per  lb...  30 

•«  *'  Breakfast  Biscuits, per  lb.  .33 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  do* .  x.«S 

“  "  X  pints,  per  dos . 60 

Salt,  In  4-do*,  stone  jars .  *•  75 

Morris’  Extract  of  Beef,  4  o*.,  per  do* . —  6.50 

"  “  “  *0*.,  “  .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

•*  “  «  40* . per  do*.  4.00 

>*  '•  •'  8  o* .  “  7.35 

••  •*  “  x6  os . -  "  *3-50 

Theodore  Marquet  Mushrooms : — 

First  Choice .  *5  «o 

Choice,  100  tins  per  case .  33.00 

Extra,  “  “  .  *7  00 

Hotel,  “  **  . - . ~ .  *9  00 

Truffles,  A . -P»  ‘In,  .3* 

"  5? . .  "  5* 

•'  X .  *.*5 

*<  X .  “  *’*5 

Shrimps,  Pickled,  sniail  sl*e .  *.15 

Dunbar's  Shrimps,  a  do*.,  per  doc. . . .  a-*5 

“  Figs  In  Cordial,  1  do*.,  per  do* .  5-o° 

Bishop's  Figs  in  Cordial,  1  do*.,  per  dos_ .  6  50 

Crystallized  Ginger,  x-lb.  tins,  per  do*- .  4  ®° 

“  «  X-lb-  “  “  .  «  *5 

Rose’sLIme  Juice,  per  do* .  3.60 

Victor  Rose  Water,  per  do* .  a  .35 

•*  Peach  Water,  per  do* . . .  *.*5 

Pitted  Olives,  per  do* .  *■»* 

Armour’s  Solid  Extract  of  Beef —  Per  do*. 

Size  a  jars,  1  dozen  in  case .  4-45 

“  4  "  1  “  . : . 

8  “  i  "  . 1 . 

■'  16  "  x  "  . 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case . 

“  8  “  1  “  . 

“  16  “  x  "  . 

Armour’s  Beef  Extract  and  Vegetable  Tablets — 

r  dozen  small  boxes,  12  tablets  each .  3.25 

1  “  medium"  36  “  .  6-°° 

x  "  large  "  7a  "  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  t  dozen  in  case .  4  °° 

“  16  "  1  “  .  ‘4  « 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  3.50 

"  12  “  1  "  . .  7-2° 

•«  5  "  . per  bottle 

“  2  fancy  jugs . per  jug 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case . 

“  12  "  x  “  . 

“  5  "  . per  bottle 

“  2,  fancy  jugs . per  jug 


8.20 

15.90 

29*75 

4-45 

8.20 

16.00 


3-50 

.50 


No 

Rival 

for 

Winorr 


iCoRr^ 
WlTHpUT  Hi 


■m 


V  >! 


“I  wouldn’t  handle  it;  I’m  selling  enough  brands  of 
canned  corn  now  ?  ” 

Do  you  say  that  to  our  Winorr  proposition  ?  If  you  do, 
you  can  hardly  know  about  Winorr,  because  in  the  ordinary 
sense  it  is  not  canned  corn  at  all.  It  is  a  corn  specialty  corn 
packed  without  the  hulls.  You  have  nothing  like  it  now,  and 
for  that  reason  it  competes  with  nothing  and  has  no  competition. 

True,  it  may  cut  in  somewhat  to  your  sales  of  other  brands, 
but  what  of  it,  if  it  makes  you  as  much  profit  and  gives  the 
customer  better  satisfaction  ? 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vege¬ 
tables,  moist  and  condensed  Mince  Meat,  Catsup  and  Salad 
Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United 
States. 

The  Pressing  &  Orr  Co. 

Norwalk,  Ohio 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


W\MED/0f/4). 

h-u;. 

'  ‘  yfAS  H  B  U  R  N  •  C  R  0  S  BP?™ 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  I  A. 


ii&ti  S&RITINCS  TO  KDV6RTISBRS 


KINDLY  WeiNTtlCM  "GHOCBKY 
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flour.  Per  Bbl 

King  Midas .  6.60 

Gold  Medal . 6.35 

Melbourne . .  ...  6.15 

On  Top .  6.50 

Cerssota .  6.15 

PiHsbury’s  Best . 6.15 

Taylor’s  Fancy . 5.50 

Semper  Idem .  4.90 

Pride  of  the  Wait. . 5.15 

Sunbeam. . . . . .  5. 05 

Quaker  City..- . ......— . .. . — .  S.  75 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  3a  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston's  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  1.85 

Uncle  Jerry,  40  packages. .  2.60 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  too  lbs. 


FARINACEOUS  QOODS. 

Corn  Meal —  Per  Bag. 

Lea’s,  white,  Table,  too  lbs .  a.  15 

"  yellow,  granulated,  100  lb»....„.. -  2.15 

“  “  table,  100  lbs . . . .  2.10 

Western  yellow,  granulated,  100  Ibe. . .  2.00 

Western  white,  granulated,  ioo  lbs .  1 .90 

Quaker  36  packages . 

Farina,  Hecker’s,  14  r's,  per  oaae .  1. 40 

“  Schumacher's,  24  packages,  per  case..  1 . 10 
Beans — 

California  Lima . per  lb.  .05^ 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  2 .(c 

Medium,  Fancy,  grain  bags . bu.  2.55 

Pea,  foney,  grain  bags . bushel  2.5254 

Pea,  tancy,  Michigan,  grain  bags . bushel  2.55 

Red  Kidneys. .  '•  2  05 

Peas— 

Green . . . per  bushel  2.42U 

Scotch . . .  •< 

Split,  yellow . . .  •*  s  ,e5 

"  gw>na .  •* 
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Lentils — 

000000,  xxo-lb.  bags.... . ,per  lb.  .05 

Less  quantity.... . .  .  “  .06 

Shaker  Corn — 

Fancy,  barrels . . per  lb.  .05)4 

Less  quantity . . . . .  “  .06 

Hominy — 

Lea’s  Breakfast,  10  plcgs . case  1 .50 

Lea’s  Pearl,  too  lbs . per  bag  2.25 

Schumacher’s  Breakfast,  10  pkgs.  to  case....  1 .20 

Western  Pearl,  100  lb.  bags .  1,75 

Western  Grits,  too  lb.  bags... .  x  .  75 

Barley — 

OO  . . _.. . .  .0554 

He.  3,  ioo-lb.  bags . . . . .  2.95 

Noodles,  Climax,  24  toe.  pkgs.,  asst.,  case .  1.15 

"  48  5c.  pkgs.,  case .  1.25 

11  asatd.,  24  jc.,  12  10c.  case...  1.20 

Smith's,  30  10  c.  packages . .  1.90 

"  “  assorted,  5  and  10  e .  1.90 

Golden  Egg,  5  and  to  cent .  1.55 

Golden  Egg,  5  cent .  1.35 

Golden  Egg,  to  cent . .  1 . 55 

Oittnoal,  h,  per  Ubl.„ .  6.70 

“  “  kegs  too  lbs.,  per  keg .  3.55 

Oaten  Gods,  In  cases —  Per  case 

Avena,  18  packages..™ .  1.4254 

Banner  Gats,  20  packages. . _ .  4.45 

H.  O.  Oats,  18  packages .  2.30 

Mother's,  18  packages . . .  1.75 

Quaker,  18  small  sire. . . .  1.50 

Quaker,  20  large  size .  4 . 35 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  6.10 

Avena,  per  keg,  90  lbs .  3.25 

Standard,  x8o-lb.  bbls . . . .  5.80 

"  go-lb.  bags . . . . .  2  80 

Sago- 

Fine,  bags  about  160  lba . . . 0354 

50-lb.  lots . . . 0454 

Admiral,  Pearl,  a4's . - . . . 0754 

Tapioca,  Instantaneous,  50  x’s. . 0854 

“  Colburn’s  Hasty,  36  pkgs . 0754 

"  Minute,  >4 -gross,  per  boa .  2.85 

“  Flake,  about  1S5  lbs . per  lb.  .0454 

“  “  less  quantity .  “  .0454 

“  Pearl,  150  lbs .  "  .0454 

“  “  less  quantity .  “  .05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food,  >4  a’s . .per  case,  385 

Ralston  Health  Food,  24  a's,  packages  “  3.00 
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Purina  Whole  Wheat  Flour,  20  5's . per  case  4.20 

Fgg-U-bee  36  packages .  3  .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2  65 

Cook's  Malio  Rice,  36  a-lb.  packages .  4.20 

Force  Food,  36  packages . . .  1  20 

Maol  Flake,  16  '*  .  4.05 

Malta  Vita  Corn  Flakes,  36  packages .  a.fiq 

Malta  Vita  Wheat  Flakes . 1 

Post's  Toasties,  24  packages .  2.70 

Shrouded  Whole  vvnoai,  ->0  packages. . .  4.00 

_  “  u  “  *5  0  ... .  a.  60 

Cream  Wheat,  76  packages .  4 . 50 

Apetiza,  34  packages . * . .. .  2.85 

Flaked  Rice,  Cook's,  24  packages .  a. 70 

Wheatlet,  30  package. . - - -  3.35 

Wheatena,  36  Packs . . . .  4.20 

Grape  Nuts,  24  package. . . .  a. 70 

Korn  Kinks,  72  package. .  .  .80 

Petti jobn’s  Food,  18  packages... . .  1.75 

Presto,  x8  packages .  1  ,so 

Quaker  Puffed  Rice,  36  packages .  2  .65 

Quaker  Wheat  Berries,  36  packages .  1 .70 

Triscnlt,  30  package. .  2 .  J0 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2.80 

Zest,  24  packages,  15  cent  sire. .  1  80 

Zest,  20  packages,  25  coat  sin . . .  j  .90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox's  Sparkling . per  dor 

“  Acidulated .  “ 

Cox’s,  large .  •• 

“  gmall . . .  ** 

Plymouth  Rock,  Pink  or  White—!]!"]  “ 

Nemo’s . per  dot, 

“  small . « 

Bromangelon,  assorted  3  dot .  •• 

Fruit  Puddlne.  2  dos.,  asst,  flavors  ...  “ 

Jell-O,  assorted  flavors,  2  dor .  “ 

Jell-O  Ice  Cream  Powder,  2  dor .  " 

Jejlycon,  1  doz.  in  case . per  doz. 

Jdlycon,  assorted  flavors,  354  doz . per  doz. 

Chalmer’s,  shredded .  1 . 


1. so 
a  10 
1-57* 
•95 
1.20 

*■  35 
•  95 

•87K 

.80 

•87K 

•9754 

•87!4 

87^ 


Chalmer's,  granulated 
Chalmer's,  No.  1  packages 


1.00 
45 
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macaroni.  Perlb 

**“"•  *5,lb* . . 

Z.1UUW1,  . . .  .05«  I 

MarcaronI,  long ,  "  . . .  0554 

"  “  square  “  . . .  .0654 

Larosa  Spaghetti  long,  15  lbs _ _  .0554 

A  ::  ••  ==  :l% 

Anger  Baking  Co. — 

”  Golden  Seal”  Egg  Nudeln,  flue,  meHlnm 

and  broad,  48  5 -cent  packages . .  1.  8. 

24  zo-cent  packages . . . .  t .  80 

“Plain”  Noodles,  24  z-lb.  cartons- .  1.80 

“  “  48  54-lb-  “  . .  ,.90 

Egg  Alphabet.,  48  5 -cent package. .  j.8o 

Egg  Bariev  (Eler  Genrte),  48  5-cent  Dkgs_...  1 ,8a 
*4  5-c*11*  ABC  and  24  5-cent  Egg  Barley...  1 .80 
Macaroni  and  Spaghetti,  “La  Fleur  de  Ids" 

brand  (French  style),  35  i/z  cartons .  2 . 35 

“Golden  Seal”  brand,  15  1/1  packages  (long)  1.88 
"  "  481  /«  “  5-c.  sire  1.80 

"Golden  Seal"  Macaroni  and  Spaghetti, 

lithographed  cartons  25  1/1  cartons .  s.oo 

“Golden  Seal”  Egg  Macaroni,  25  10-cent 

cartons, . . . .  x  .88 

“Imperiale"  brand,  25  1/1  packages  (long)..  1.88 
Vermicelli,  ABC  (alphabrts) Elbows,  i-lb. 

cartons,  24  packages . — .  j 

Spice  Drops, In  baXets,  20  lbs . . .7!!  i.fe 

In  boxes,  is  Ibe..— .  j  .00 

Small  Lebkuchen  (Honey  Cakes),  zo  5-cent 

packager  In  bundle. . . per  bundle  .30 

Bulk,  i.-lb.  wooden  boxes . . . .08 


Peter  Cooper . . . .  .’g0 

Tryphos* . per  dor,  .95 

Imperial  Wine  Jelly . per  dor.  .95 

_  ,  „  “  . . . ....per  gross  11.00 

Gelatine,  McKinley's . p«r  dor  .85 

Wetmore’s  Doable  Refined,  36  10c. 

_  Pbgs . per  case  2 . 70 

Puddlne,  assorted,  2  dor . per  case  1.60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 


FIXTURES. 

H-  F.  Heecock 

Scales,  No.  1,  Tin  Scoop,  10.00  Brass  14.00 

Scales,  No.  2,  Tin  Scoop,  7.00  Brass  9.00 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass  7.00 

Scales,  No.  4,  Tin  Scoop,  5 ■  00  Brass  6.00 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale .  12.00 

Tea  Caddies,  Red,  No.  52 .  14  .00 

Tea  Caddies,  Red,  No.  53 . . . ]]]!]  10.00 

Tea  Caddies,  Red,  No.  54 .  8  00 

Tea  Caddies,  Red,  No.  55 .  J  Oo 


Light  Up,  Man! 


Light  for  your  store  is  the  cheapest  in¬ 
vestment  you  can  make. 

It  gives  your  store  attractiveness. 

It  makes  it  a  pleasant  place  to  come. 

It  makes  it  conspicuous,  and  thereby 
advertises  it. 

People  feel  more  comfortable  trading  in 
a  light  store. 

You  feel  more  comfortable  working  in 
a  light  store. 

Let  us  look  over  the  ground  for  you. 


The  Philadelphia  Electric  Co. 

Tenth  and  Chestnut  Streets 
Phil&.dei!phi&,  =  =  Pennsylvania. 


You  Are  the  One 
That  Gets  Hurt 


When  you  sell  your  customers  a  low- 
priced  coffee.  You  are  taking  chances 
unless. it’s  ARIOSA,  because  it  is  very 
difficult  to  get  a  good  qualityof  coffee 
at  a  low  price  and  yet  have  the  flavor 
always  the  same. 

You  can’t  afford  to  take  chances. 
We  buy  in  larger  quantities  than  any 
five  concerns  in  the  country,  and  we 
can  afford  to  give  quality  and  make  a 
price  that  nobody  can  duplicate. 


ARBUCKLE  BROTHERS 
New  York 


IW*  WRITING  TO  HDVERTISBRS  KINDLY  7W’BTST)rOJN* 
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Scoops,  Galvanized,  Flour . 3° 

Scoops,  Galvanized,  Sugar . z5 

Scoops,  Galvanized,  Starch . *5 

Tobacco  Cutters .  “ 

Alarm  Money  Drawers .  •  5° 

Bag  and  Twine  Holders .  ■  75 

Barrel  Covers,  21  in .  3-5 

Barrel  Covers,  19  in .  3- 

Cheese  Cutters .  J- 

Bung  Bores  No.  2,  i)4  to  2  in . 

Coffee  Mills,  No.  7 .  10  °° 

Coffee  Mills,  No.  9 . 16  00 

Coffee  Mills,  No.  18 . 45  °° 

Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’a  Sugar  Scoop*:— 
- .  ■  . per  do*. 


Indestructible,  No.  4. 

“  . .  „ 

«<  . . 

Ex.  Galvanised  Steel  Blades,  No.  3„per  do*. 

<1  “  A.. 

tt  "  s«  “ 

X  Quality,  No.  3. 


loeeeeeeeeeeeeeeeeee 


9.00 
IS. 00 

15.00 
4. so 

5.40 

7.  so 
3.60 
3.00 
3-40 


Sherer’a  Eclipse  Counters 


Length. 

3  feet  1 1st 

4  feet  10  laches, 

«  feet, 

1 

9  feet  t 

10  feet  10  laches,  ^ 

^’Capacity  of  Drawers,  40  to  60  lb*,  each 


No.  0 1 
Drawers. 

9 

is 

*5 

18 

si 

*4 

*7 

10 


Each. 

15.00 

30.00 

35.00 

38.00 

31.00 

35.00 

40.00 

45.00 


Soales,  Dell'*,  Grocers’,  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  x 
■>  «  “  1) 


Grocers’,  without  weights,  Brass 
Scoop  and  Brass  Plate,  No.  1 


*X 

a 

3 

4 


Batchers',  without  weights, No.o 


Beardsley-  SHREDDED  COD. 

Dime  cartons,  a  do*.  In  case . ......per  do*. 

Tin*,  Keyed  (Jewel)  3  do*.  In  case.. 

Largs  cartons  or  tins,  s  do*.  In  case 
Dim*  Tumblers.  *  do*,  hr  case- . 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 


.90 

•95 

3.00 

•9» 


THREADED  FISH. 

Swansdown,  *  do* . 

Osprey,  a  do* . — . 


Per  do*. 

.  .65 

..  -45 


— 3fc- 


STAR  BRAND  BONELESS  HERRING. 
Tins  keyed,  large  size,  1  and  2  doz.  in  case....  1.3° 

’«  small  size,  a  doz.  ia  case . 90 

Glass  Tumblers,  sealed,  2  do*.  In  case .  1.30 

|  Screw  Top  Jars,  a  do*,  in  case . 90 

LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . 

Medium  Bank . 

Pollock . 

Hake . ................ 

In  original  oases,  450  lbs.,  xc.  le 


.09 

.0654 

o6« 

•°s  , 
.04)4 


MACKEREL. 

soo  lb.  100  lb.  50  lb.  10  lb.  8  lb. 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

I  Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

Cromarty  Bloaters,  50s . per  box 

<•  «  . . 


•  17 

•  17 

•  »S 
.27 


Ex.  Norway  Bloater.. 
Ex.  Norway,  No.  i..> 
Ex.  Norway,  No.  a... 
Ex.  Norway,  No.  3... 
Ex.  Norway,  Ne.  4... 

Ex.  Bloaters,  xxx . 

Ex.  Bloaters,  xx . 


Med.  Shore,  No.  1 
Large  Iriah,  No.  a.. 
Extra  Irish,  No.  2.. 


26  00 

13.00 

6.90 

*•55 

23.00 

12.10 

6. 25 

1.40 

36  00 

18.60 

9.50 

*•05 

33.00 

17. xo 

8.75 

x  .90 

05.00 

13.10 

6.65 

1.50 

23.00 

12.10 

6. 25 

1.40 

22  .OO 

XI  .60 

6.03 

*•35 

tx.oo 

IX. 10 

5*65 

1.30 

X9  9*> 

10  10 

s.*s 

1.20 

18.00 

9.60 

5  09 

1. 15 

7  03 

4. 10 

6.00 

3.60 

.  7  .oe 

4.10 

6.00 

3.60 

4.5® 

*  85 

x  .62 

•45 

.  15.00 

S.ie 

4. *5 

x  .00 

Irish,  No.  3..., . 

Large,  No.  3 . 

Herring. 

Lab.  Split,  Lg.  No.  x. 
Lab.  Split,  Lg.  No.  *. 
Shore,  Round,  Large. 
Shore,  Round,  Med... 

Ocean  Whitehall . 

Salmon,  Halifax . 

Shad,  No.  1,  Muz... 
Shad,  No.  e,  Mass.... 
Haddock,  Pickled ... 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbe . - . - . 

Gilt  Edge,  4e  lb* . - . 

Favorite  Middies,  60  lbs . . . — • 


1 .39 

r.17 
1 .69 
1-57 
1.25 
1  •  x7 

1. 13  I 

x.09  | 
z . 

•97 


.85 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 
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PRUNES.  4§,-a  jT-3 

Boxes.  £3(3 

20-  3#,  25  lbs . 

30-  40,35  . e8)4  •°8 

40-  50,25  “ . 07)4 

40-  5».  50  " . 

50-  60,  35  " . 0754  .07 

50-  60,  50  “ . 07  o6)4 

60-  70,  35  “ . 06)4  .oi% 

60-  70,  50  “ . 

70-  80,  25  “ . 

70-  80,  50  “ . 

80-  90,  50  “ . 05J4 

90-100, 35  ;; . 

90-100,50  .  .04J* 

too— 130,  50  " . 

|  Raisins — 

Muscatels,  4  crown,  50  lb . 

«  3  “  50  lb . - . 

“  3  "  50  lb . - . . 

Cal.  Thompson  Seedless,  50  lbt._ . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . . . 

Cal.  Saedless  Muscatels, 50  lbs . 

Gilabert’s,  Layer,  Valencias.  s8  lbs.... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  is . - . 

Butterfly,  fancy,  36  . . 

Owl,  fancy,  36  is . 

,  Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . - . 

I  “  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net.. 
Orange  Peel,  fancy,  boxes,  re  lbs.,  net. 


Apples— 
Fancy  N 


Y.  State,  25  lbs . .  °9)4 


Fancy  N.  Y.  State,  48  1  lb . .... 

Choice  N.  Y.  State,  50-lb.  boxes . 

Apricots — 

Extra  Choice  Royals,  35  lbs . 

Choice  Royals,  25  lbs . 

Standard  Royaia,  25  lbs_ . 

Cherries — 

California,  nnpitted,  Black,  35  lbs.. 
California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  is.. 


o  -3 
</i 


.07)4 

•0754 

•°6)4 

.06% 

.c6 


.05)4 

■04)4 


.09)4 


*5 

•  14 

•  *3 


.07)4 


tl 

8? 


.06% 

.06  >< 
.06 


VJUIU  tn«<44*Z|  *  ’  j  e/ 

Geld  Medal,  loose,  25  lbs . . . °7g 


Private  Growth,  extra,  cleaned,  36  lbs . 

««  cleaned,  30  lbs.  bulk . . 

Peaches — 

Extra  Fancy  Muirs,  50  lbs.. 

Extra  Fancy  Muirs,  25  lbs... 

Extra  Choice  Muirs,  50  lbs 

Choice  Muirs,  50  lbs . — . 

Standard  Yellow,  05  lbs . 

Standard  Yellow,  50  lbs . 

Peers — 

Choice  California,  Bartlett,  as  lb.... 


.08 

.06 

.12 


.07)4 

.07)4 

.13)4 

.13)4 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  3-lb.  bricks,  40  lbs . - . 

Snow  White,  i-ib.  brick*,  *0  lbe- . 

Favorite  Cod,  *-lb.  bricks,  4*  H>« . 


CEREAL  COFFEE. 

Poe  turn  Ceresd,  15-eent  il*e,  a  dues. . 

*5-  “  1  - . 

15-  and  *5-ceat  aixe,  snorted.. 

Grain-0— 

Cue  No.  4  J  doc.  ib-cent  line.  X  dec. 

1  35. cent  slse  in  cate  . — . P*r  cue 

Case  No.  5,  1  doc.  a6-e*nt  sine™ . 

Cue  No.  6,  a  doe.  15-eent  tine....— .. 

2  dez.  15-cent  size.  1  lb . per  do*.  1.15 

Ralston  Health  Cereal,  36  ro-oent  site . 

Knelpp’s  Malt  Coffee 
34-36  o*.  package,  packed  1  and  4 


•  05)4 
•04)4 

•  04« 

•  o6)4 
.06% 

■  °6)4 

.06 

.05)4 

.07X 

.07)4 

•07)4 

.07 

.17)4 

.11K 

•  ii)4 


3. 70 
3.35 

I.5C 


3.30 

3.05 

•-47X 

*•75 


doc.  in  cue 


per  doz.  a. 15 


aoc.  . . . 

24.12  o*.  package,  packed  «  o*.  in 

Perfection  Rye  Coffee  S4  *  fi>.  pk«* . 


horseradish. 

I  Tumblers,  ro-c.  sl*e,  s  do* . per  do*. 

Tumblers,  5-C.  sl*e,  *  do* . .... 

Tumbler*,  10c.,  Lord’*  Prayer,  *  do*. 


1*5 

*.40 


It  isn’t  so  much  a  question  of  “Getting  Along’’— -the  other 
fellow  may  get  along  so  much  faster  that  you  won  t 

be  in  the  race — 

What  you  want  to  do  is  to  “Get  Ahead’’  DI<.F„ 

Your  best  asset  is  “ENTERPRISE 


1  99 


With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse¬ 
quent  absence  of  flies  and  dirt. 


SEEP-PRI 1VI I  IN  G 

and  MEASURING 


PUMP 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $ 6.00 ;  Auger, 

75  cents  ;  Extension  Tube  50  cents 
a  foot. 

Write  for  illustrated  catalogue  of  all  the  Enterprise  Specialties 

The  Enterprise  /Wfg.  Co.  of  Pa. 

PHILADELPHIA,  U.  S.  A. 
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GROCERY  WORLD 


INK. 

Amold'a,  black,  303a . per  bottle 

Continental,  red,  1  doz . . . 

“  black,  3  doz . . 

Royal,  black,  3  doz . 

Stafford,  Commercial,  3032,,  * . per  bottle 


.48 

•  30 

•  *5 
•»5 

.58 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys—  No.  o.  No.  z. 

Macbeth,  Pearl  Top .  3.9#  4.10 

Acme,  Victor  Top .  3.60  4.20 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  2.10  2.70 

No.  o.  Tubular  Lantern  Globes . e  doz. 

Cold  Blast . 4J£  doz. 

,  ,  No.  1. 

Jnmbo  Chimneys,  plain . per  doz.  .75 

“  “  dec.,  107,  “  90 

„  „  No.  o.  No.  1. 

Banner  Burners . .  .  js 

No  charge  for  packages. 

Oil  Cans — 

1 -gallon,  Glass......... . per  doz 


6  doz. 
No.  2 
4.80 
4.80 
4.20 
3- 3° 
a -75 

feSf.. 

•  85 

I. OO 

No. 

•  75 


Galvanised. . 

Lenox,  Spout .  « 

“  Spigot .  “ 

Colombia .  " 

Banner . <« 

Climax,  Pump .  “ 

Home  Rule,  Pump .  “ 


1- 
5- 
5- 
5- 
5- 
5- 
5- 

Lan  terns — 

No.  o,  Standard. . . . . . per  doz. 

No.  o.  Dash .  “ 

Cold  Blast .  *• 


2,25 

S.ZO 

5.00 

5. SO 
7.00 
8.00 
10.00 
12.00 

4.75 

1.80 

8.eo 


LIME. 

Prepared,  2  doz.  In  case . per  doz-  .52M 

Chloride,  sifting,  25  lb.  boxes,  1  lb . per  lb.  otQ 

“  ,  "  as  lb.  boxes,  %  lb .  '•  .06& 

Acme,  1  lb.,  sifting,  25-lb.  boxes . 05J6 

LYE  AND  POTASH. 

Banner,  4  doz . .  case 

Babbitt's  Potash,  4  doz .  «« 

Lewis’ .  a 

Red  Seal,  2  doz . ‘ 

“  4  dos .  « 

Popular,  4  dos.. 


’••••e  eeeeesiteti 


MATCHES. 


3.15 

3-3° 

3-aS 

«-87H 

3-65 

x*45 


Per  gro 


.70 
•aS 
•  50 


Ohio  Blue  Tips — 

200  s,  1  gross . . . .  case 

500’s,  100  packages .  " 

5co’s,  1  gross . « 

Ohio  Noiseless — 

500’s,  1  gross . per  case  3 . 75 

King  Bird — 

100’s,  3  gross . per  case  2.85 

500  s,  1  gross .  •<  , 


-88- 


Swlft  &  Courtney's,  zoo's,  1 -gross  case.. 
'*  4«>’»,  « 

500's,  z  ** 

Blue  Hen,  zoo's,  1  « 

“  Soo’s,  z  '•  M 

Vulcan  Parlor,  65's . 

100's,  5-gross  In  case . 

500't . 

Vulcan  Safety,  65s,  No.  37 . 

"  65s,  No.  2 . ..." 

Columbia  Safety,  No.  2,  5-gross  cases.... 
“  No.  37,  5 -gross  cases!.! 

100’s,  5-gToss  cases . 

No.  15,  gross  cases . 

Safety . C“"*~ 

Mazeppa  Parlors,  S^s!!!!!!!!!!!"!”"!""! 

Searchlight,  500'*. . 

Prets,  200*5 . . 

A  “ ,  5oo'«... . ::::::::::::::: 

American  Paraffine,  500*8,  ojc,  qnal . 

Telegraph,  blue  head,  5 -gross  ftm . 

Our  Darling,  r  gross,  No.  3, 1,000 . .!.! 

Our  Darling,  %  gross,  No.  4,  1,000 . 


•  i-75-»-9<> 

•  3-5O-3-70 

•  3-75-4-00 
.  1.50-1.60 
.  4.00-4.15 

Per  Gross 

. 4« 

. 9° 

- -  3.95 

. 55 

. 45 

. 55 

. 50 

.  .90 

.  1.30 

. .  *55 

. 45 

3- 50-3-75 
4.35-4.50 
X.80-X.90 

4- 5Q-4-75 
1.30-1.35 

.  4«5 

. 60 

.  5-5® 

.  2 '75 


..per  crate 


MINCE  MEAT, 

ohn  Bower  ft  Co. 

barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  backers,  11 
ro-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  «  «« 

5-lb.  glass  jars,  6  In  case,  "  .'.'.'.’.’.'.per  case 

IS  37  and  68-lb.  belts.,  XXX,  Snperlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  ««  per  case 

Barrels  and  half  barrels,  Falrmonnt . per  lb. 

18,  37  and  6S-lb.  buckets,  “  11 

Wm.J.  Troth  :— 

Barrels  and  half  barrels,  Famous . per  lb 

18,  37  and  60-lb.  buckets,  “ 

10-lb.  buckets,  6  In  crate,  “ 

5-lb.  “  6  «  “ 

5-lb.  glass  jars,  6  In  case,  “  .'.'.’.".’.'.per  case 

18  37  and  60-lb.  beks.,  XXX,  Famoua.per  lb. 
4-lb.  glaas  jars,  6  In  case,  XXX,  “  per  case 

.Barrels  and  half  barrels,  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  " 

Campbell's  Mince  Meat,  30-lb.  palls .  « 

Mrs.  Wells’,  bbls.  &  %  bbls.  &3o-lb.  kits  per  lb. 
New  Year,  bbls  and  kegs  and  30-lb.  Uta..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  « 


..per  crate 


•  ®8» 
■«9 
6.2$ 
3.65 

3- 8o 
•T3 

4.40 

•®7)i 

.08 

•08  y. 

a09 

6.25 

365 

380 

•»3 

4- 4° 


T**— 

Scblmmel's,  30-lb.  KIU.  bbls.,  %  bbls... per  lb. 

18  and  37  lb.  Kanaklns,...„  “ 

"  ro-lb.  Kkna  ,  6  to  crate. ..per  dos. 

“  5-lb.  “  •«  « 

“  5-lb.  Glass  Jars,  6  to  case  “ 

National,  30 -lb.  K.ts,  bbls.  %  bbls . per  lb. 

Southwark,  30-lb.  palls,  bbls.,  X  bbls.  “ 

Atmore  ft  Son,  Bxtra  Family— Seedless 

No.  s,  glass  jars . per  cue  6  jars 

Family3-!^ .  ^  cue  6  jar. 

No.  5,  wooden  pails . por  box  i  palls 

No.  10,  wooden  pails._ . per  box  6  pails 

No.  18,  37  and  68,  wooden  pails . . . 

Celebrated — Seedless. 

Barrels,  Halvas,  Quarters . 

Wooden  Palls,  18,  37  and  68  ibe . 

Atmore  s  Mincemeat,  Ne.  a, -a  dos.  la 

per  doz . 

Cartons  Condensed,  ( 3  dozen  la 

Ke,«rLr°“- . — . - . 

rwcygtone — 

Barrels,  Halves ,  Quarters . per  lb.  .  *7% 

Wooden  Palls.  x8.  37  and  68  lba -  « 

Wooden  Kits,  No.  so  and  35 . 08 


•per  lb. 


.) 


■07H 

.08 

9.80 

5-3® 

6.2$ 

■  °S% 
•04X 

4-5® 

3«S 

3-75 

6.4O 

.olji 

•09  v. 


oils. 

Stove  Gasoline . Der  eal.  .18 

Headlight,  isetest . . .  <<  .12^ 


OLIVES. 


H.  Kellogg  ft  Sosa,  Agents: — 

Theodore  Marquet,  Mammoth,  64  oz . 

Extra,  64  oz . 

Mammoth,  quarts . 

Extra,  quarts . 

Extra,  pints . 

Mammoth,  %  pints . 

Extra,  54  pints . 

Fourees,  19  ez.,  Bated  bottle . 

De  Lucques,  10  oz . 

£"cie*  . . :::!!!!!!!:::::!;::::  3 .0O 

pim  oias,  18  oz . 6  :L 

Pi m  Ola*,  io  or .  -  so 

California,  quart  tins . !.!**  .  ,  KQ 

California,  pint  tins . 


Dor. 
II  .co 
10.00 
6.00 
5-40 
4. co 
2.20 

2.15 

4.  CO 
2.40 


z, 

II. 

8. 

6 

7 

4® 
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OLIVE  OIL — Imported. 

Benin  &  Perrier’s,  extra  fancy,  qts.,  i  doz..... 

1!  ‘‘  pts.,  s  doz..... 

’ 1  jt-pti.  sdoi 

Rae's,  Lucca,  litre  bottles,  z  doz . . 

15-oz.  bottles,  z  doz.  . . 

Finest  SnbUme,  qts.,  j  dot . 

"  "  pts.,  .doz . 

,  ;;  h-pu.,  s  doz.. 

>-oz.  taiki,  2% 
dos.  --  .  • 

"  xa-oz.  iiiiki, 

„  ajd  doz .  0. 

'  Sublime,  l-oz.  flaskz,  2%  doz...  6. 

ra-oz.  ••  |U  dot..  I. 
Rae|s,  FlnestSubllmejigal.,  zo  In  case,  per  gal.  a. 
Finest  Sublime,  5  gal.,i  or  a  In  case, per  gl.  a. 

<•  c  nu"  1  qt.,  40  to  case,  •*  2.1 

Sublime,  i-qt.  tiu,  40  to  caae.. . .  1. 35 

„  „  H-gal-  Has,  20  toeasa— .  a. 20 

„  ..  i-gal.  tins,  10  to  case . .  2.10 

5-gal.  tins,  z  or  a  to  caae. .  .  .00 

J.  L.  Neff  ft  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad 

24  454  oz.  bottles .  .  „ 

24 8 oz. bottle* . ;;;;;;;;; 

12  18  oz.  bottles .  . .  jf, 

2  5  gal.  cans,  case . ..„.!!!!.._  22  oo 

io  I  gal.  cans, case .  ,,  IO 

20  %  gal.  cans,  case .  ,,  2a 

4®  54  gaj-  cans,  case . . .  ,5.30 

80  X  gal.  cant,  case . . .  a-  .Q 

Bulk  at  £20  for  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  OU  pro¬ 
ducible.  blade  and  bottled  la  Nice, 

France.  Serial  No.  6533.  per  case 

Large  bottles,  1  doz.  to  case. . .  ... 

Meaium  bottles,  2  doz.  to  case . 7.75 

Small  bottles,  4  doz.  to  cue . 8  50 

5  gallon  tins,  2  tins  to  case .  26  50 


I  gallon  tin,  4  tins  to  cue.. 

%  gallon  tin,  8  tins  to  case . 

32  oz.  tin,  25  tins  to  cue . !!"."!!!!!'.!!!  22 

Trade  discounts  on  quantity. 

fas.  Hill  ft  Sons  Co. 

Quarts,  Cal.  style,  1  dos.  la 
Pints,  “  2  “  «  ...  <1 

K  Pints,  “  2  *  "  ""  “ 

Oliver’s  Olive  Oil— 

1  dozen  large . 

2  dozen  medium... . 

2  dozen  small . ..!!!!!! 

6  1 -gallon  tins . . .’.!!!!per'gai 

10  Ji-gallon  tine. . . . . per  gal! 

ao  Ji-galfan  tins . . . . . per  g»j. 


II. 02 
12.  CO 


8-50 

9.00 

4-75 


6.00 
6  75 
4- *5 
a.zo 
2.20 
2.25 


c  .  „  AMERICAN  OIL. 

Stohrer  s,  No.  8,  a  dez . per  doz. 

Stohrer's,  No.  r6,  2  doz . . . per  doz. 

Stobrer’z,  No.  32,  1  doz . . . per  dez! 

Keystone.  Settles,  a  doz. . per  doz. 


•55 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  Cj  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1 877. 


regardless 

of  y°ur  requirements  we  want  your  coupon  book  business.  Makes  no 
tlifference  whether  you  want  few  or  many.  We  are  greatly  pleased 
with  the  large  number  of  new  people,  who  in  1907,  began  using  our 


INDEXED  COUPON  BOOKS 


and  have  apparently  settled  down  to  their 
continuous  use.  The  convenience  of  the 
INDEX  appeals  to  them. 

100.000  MORE  BOOKS 

SOLD  IN  1907  THAN  1906 

Write  for  free  samples  and  then  send 
in  an  order.  They  do  not  cost  much 
and  after  you  learn  their  merits  you  will 
be  glad  to  use  them  through  1908  and 
as  much  longer  as  you  are  in  business. 


J.  P.  FORBES. 


COSHOCTON, 


OHIO. 


Prompt  Deliveries  on  slippery  streets  and  in  the  coldest  weather. 

Earlier  Deliveries  to  distant  points  during  rush  seasons. 

Fewer  Employees  and  more  merchandise  A  ,  ,  ,  ,  „  , 

handled.  Advertisement  that  can  t  be  equalled 


One-fourth  as  much  barn  space. 


Delivery  Expense  Cut  in  Two. 


Write  me  your  requirements  and  I  will  send  you  our  new  catalog  and  write  you 
Mist  what  we  can  accomplish  in  your  particular  case.  We  can  save  you  money. 

F-  -A._  HENRY ,  Sales  Manager 
RAPID  MOTOR  VEHICLE  CO..  147  Rapid  Street.  PONTIAC.  MICH 


»» uavc  sume  unas¬ 
signed  territory  for 
responsible  agents  of 
ambition. 
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paper. 

WRAPPING. 

Manila,  15  *  ao,  full . . . per  ream 

“  24  x  36,  full,  ao  lbs . 

••  18  x  24,  full,  10  lb* .  * 

*•  Special,  15  x  20,  6  lbs- . 

Manilla,  Bakers’,  15**0,  10  reams  In 

bundle . P«  ream 

“  Roll ,  Grocers’,  9.  12, 15,  18,  20 

or  24  inches  wide . per  lb. 

RoU,  White,  light  weight,  re,  15, 18, 

20  or  24  inches  wide . 

“  Glazed  Fibre,  1*,  15,  18,  ao  or  24  (< 

Inches  wide . 

“  Glazed  Silk  Parchment,  12,  15,  „ 

18,  20  or  24  inches  wide . 

White  Tea  Paper,  12  x  16,  reg . per  package 

Wax  Butter  Paper . Per  package 

Parchment  Butter  Paper  9  X  12... 


•  36 

.80 

•37# 


■03# 

•03# 

03# 

•03# 

•14 

.11 

•40 


PAPER  BAGS. 

Price  per  1.000  and  not  less  than  M  lots.  In 
—  1  -LJwwIwzv  KoIpc  c  r><»r  rent.  Soecial  Discount. 


w 

Cj 

M 


in 

H- 

X- 

I.. 


y  z 

I/)  o  • 

O  4) 
-£>0 
W-|co 
So.  o' 

rt  ^  o 

.5?  x  ‘2 
=«p 


s  - 

O  bo 
s  a 


^  a.  v 

•So  j; 


B3 


3  . 

4  . 

5  . 

6  . 

8 . 

10 . 

12 . 

»4 . 

16 . 

20 . 

25 


.78 

■97 

1.25 

1.39 

1- 65 
1.95 

2  .29 

2- 55 

3- u 
397 
4.41 

4- 79 


coco 

•43 
.52 
.71 
.88 
1 .09 
1 .26 

1.47 

1 .72 
2.08 

2.39 

2.75 

356 

3.81 

432 

4.80 


a 

>  v 
o  ^ 

—  o 

5^  s 

u  -L 
v  a 

o<S) 
C  "c  bp 

etrj  G 

.41 
.50 
.67 
.85 

1.04 
1. 19 
1.38 
1 .64 
1.99 
2 . 16 


2.56 

3.20 

3.68 

417 

459 


ear  Auto- 
Self-open- 
are.  • 

o' 

cS 

U 

or  Flyer, 
or  Peer- 
tchel  Bot. 

« 

<  Is: 

si  rt 

-a  S:  w 

Union 
matic 
ing  S 

V.  C  p 

o"5  o* 

Jr  td 

8 

•35 

.31 

.29 

.43 

•  37 

•  32 

•55 

•  49 

•45 

•74 

.61 

•53 

.89 

•75 

.65 

1.05 

.87 

•77 

1. 21 

1 .07 

•91 

1. 41 

1.23 

1.03 

1.68 

1.49 

1. 19 

1.83 

1.65 

1.37 

1  —  -r  ■ 

Price  per  1,000  and  not 
taW-lb.  Plain  Flour  Sack*....., 
15-lb. 

5o-lb.  » 


less  than  500  lots. 

. per  M  4.00 

.  “  5-75 

. ....  **  n  25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz. 

“  “  quarts ...-  “ 

“  1 0-0*.  jars . . .  “ 

«  10-lb.  pails . per  pail 

Tripe,  ro-lb.  palls . ~ . per  pail 

“  5-K*l.  kegs . — Per  keg 

Pig’s  Feet,  10-lb.  palls. . . . . Per  pall 

“  5-gal.  kegs . per  keg 


4- 75 

5- 75 
*•5° 
2.50 

.90 
2 .00 
1 .00 
2.25 


Pickled  Beef  Salad,  In  glass . per  doz. 

“  Tripe, 

“  Ox  Heart,  «  . . 

“  Pig’s  Feet,  “  . .  . 

Russian  Sardines . P*r 

“  e.lh.  nails  . per  pail 


<-lb.  palls  . 

10-lb.  “  .... 


1 .10 
1. 10 
1. 10 
1. 10 
■75 

.50 

1. 00 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . x®# 

Loose,  barrels,  30  lbs . 18 


POPPING  CORN. 

Brad's  *'  Tip-Top  "  : — 

50  10  oz.  packages . 

100  10  oz.  packages . 

24  20  oz.  packages . 

48  20  oz.  packages . 

I-X-L,  40  is.  White  Rice . 


Per  case 
..  2.xo 

400 

..  2.05 
..  4-00 
..  2.75 


PEANUT  BUTTER. 

MacLaren’s — 

Small,  a  doz . 

Medium,  2  doz . 

Large,  1  doz . 

Peanutene,  No.  *  jars,  s  doz . 

Peanutene,  No.  4  jam.  3  de* . . 


Per  doz. 

..  -92# 

,.  1-45 
..  2.75 

..  1.85  , 

..  -92# 


PICKLES. 

45  gal.,  . per  bbl.  9. 50 

45  gal. ,  1 000s . per  bbl.  8.95 

William  Bros. ,  16  gal.,  800s .  6.10 

«  “  16  “  600s .  5-25 

io-gallon  kegs,  700s .  3-25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.3° 

Sweet  Pickles,  700s,  5  gal . .  “  60 

Sweet  Pickles,  1 ,000s,  5  gal .  “ 

Sweet  Pickles,  2,000s,  5  gal .  ‘ 

Chow-Chow,  No.  1,  5  gal.  kegs . 

Chow  Chow,  No.  2,  5  gallons . 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail 
Williams  Bros. — 

Wilco  Onions,  5  gals . 

No.  8,  Sour  Gherkins,  2  doz . 

No.  8,  Sweet  Gherkins,  *  doz . 

No.  8,  Sour  Mixed,  *  doz . 87K 

No.  8,  Sour,  assorted,  a  doz . 87}^ 

No.  8,  Chow-Chow,  s  doz . 87J4 

No.  8,  Onions,  2  doz . 90 

Crosse  &  Blackwell’s : — 

Whole  bbls.,  5  doz .  3  *5 

Chow,  pints,  less  quantity .  3  •  3° 

Mixed,  less  quantity .  3  -3° 

Onions,  pints,  less  quantity . . .  3.30 

Plain,  pints,  less  quantity .  3  ■  3° 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed 

Martynia,  Peaches— 

Glass,  per  case  of— 

2  doz.  s  doz.  1  do*.  1  doz.  %  do*, 

%  Pints.  Pints.  Qts.  #  Gal.  1  Gal. 
2.25  5.50  470  8.35  7*° 


3. 60 
4-15 
5.00 
.  i-95 
.  i.75 
.  1 .00 

Per  Doz, 
•  3-25  , 
-  .87# 

•  QO 


Wood,  each — 

1  Gal.  a  Gal.  5  Gal. 

Kit.  Kit.  Kit. 

i.ao  a* 3°  5*50 

Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  01 — 


2  doz.  2  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  2  Gal. 
Kit.  Kit. 

1.70  3-3° 


1  doz. 
Qts. 
6.00 


1  doz. 
#  Gal. 
11. 00 


15  Gal 
Per  Gal. 
1. 00 


#  doz. 

1  Gal. 
10.  so 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s: — 

Pure  Apple  Vinegar,  Extra  old,  bbls . 

<■  ••  “  40  grain,  bbls . . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . . . ........ 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple 

White  Wine,  90  degreos . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  do*. 
White  Vinegar,  Distilled,  40  grain. . 

<*  “  Extra  Strength . 

Crosse  &  Blackwell’* . Dei  do*. 


Swift  &  Co. — 

Premium  brand  Hams,  io  lb . .  •  3 

Premium  brand  Hams,  12  lb*........* . *3 

Premium  brand  Hams,  14  lb« . . 

Premium  brand  Hams,  16  lb . . 

Premium  brand  Hams,  18  lb . . . . . *3 

Premium  brand  skinned  Hams,  i8-*o  lb . 13/2 

Premium  brand  boiled  Hams, skinned, fatlesa  . 22 

Premium  brand  Bacon . 20 

Premium  brand  Dried  Beef,  Insides . 23 

Premium  brand  Beef  Tongues,  short  cut . 1# 

Winchester  brand  skinned  Hams,  all  aver . is 

Winchester  brand  Picnics . 

LARD  AND  COMPOUNDS. 


Per  gal. 
.16 

15 

.12 

.15 

.16 

.*0 

.90 

.08 

.09 

.15 

s.oo 


PROVISIONS 

Hams,  Skinback,  18-20  lb* . 11  # 

14-16  lbs . ~ . IOK 

10-12  lbs . . . 

Picnics,  6-8  lbs . . 08  # 

N.  Y.  Shoulders,  10-12  lbs . . . i° 

Dried  Beet,  sets  (city  smoked) . . 

“  Tenders  and  Knacks . . 

“  Flats . ’5 

“  Air  Dried,  sets . . . . 

»  *'  Tenders  and  Knucks..  .21 

jersey  Pork,  Butt . . . per  bbl.  17.0. 

h  Family .  19.00 

Breakfast  Bacon,  rib  in . . . 11 

“  boneless . 12  *4 

S.  P.  Bellies.  14-15  lb* . °9# 

Bologna,  25-lb.  boxes. .....a*...... *®8 

Boiled  Boneless  Ham . 18 

Beef  Tongues,  smoked,  5-6  lbs . per  do*.  9  00 

Cooked  Compressed  Ham,  *5-Ih.  boxes . 10% 

Covered  Hams,  5^ -cent  extra;  Covered  Shoulders, 

picnics  and  Bacon,  X-cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback... 

“  “  large . . 

“  “  medium ... 

small 


•  13 
•13 

•»3 

•  13 

Breakfast  Bacon . 12 

. 14 

. . 20 

lessee*  *22 

. II 

. II 

•*  .20 

9.OO-I I. OO 


boneless 

Beef,  alr-drled,  regular  sets . 

"  “  insides  and  knuckles.. 

Ham  Bologna . 

Beef  “  .sees**.********.********.**#.**. 

Boiled  Ham* . 

Beef  Tongues . per  do*. 


Quotation*,  per  lb. 


fierce*,  about  340  lb. . 

Plain  Tnbs,  50  and  60  lb.  can* . 

to-lb.  Tin  Pslls,  60  lb* . 


•0 


Sill 


09# 

°9# 

io* 
ie;  1 
10# 


7# 

8 

8# 

8# 

9 


.09# 


Jobn  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . 

“  "  tubs . . . 

<>  •<  3,  j  and  10-lb.  cans,  .11 

Swift  &  Co. — 

Premium  brand,  tierces . 1 1 

Silver  leaf  brand,  tlerees . ** 

Jewel,  compound,  tierces . •** 

Cetosuet  tierces . °8* 


DRESSED  MEATS. 

City  Dressed  Bee/— 

Cboiee,  native . ••• 11 

Common . . . . . - 

Western  Dressed  Bee/— 

Choice,  native  cattle . 11 

Common  to  fair  “  . - . 

City  Dressed  Veal- 

Prime  . . 

Good  to  choice . . . 

Dressed  Hogs — 

Pigs  .«••» ...... •••••*... #*****#***#*************•••••••• 

Hogs,  heavy . . 

**  180  Ids . 

“  160  lbs . - . 

“  140  lbs . . . **.*•*• . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . - 

Lamb,  Western,  culls . . . . 

Sheep,  choice  ** ********  **••***•  »******•***»*#•••♦«• 

**  medium  . . *********** 


Per  lb 

-.11# 

.08 

-.1.# 

.*8 

-.11 

-.09 

-.08 

-.08 

-.08 

-.08 

-.08 

.13 

.10 

.10 

.•9 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . . . 9°"x  ,0° 

Cow  Tongues . . 


No  more  useful  fixture  has  ever 
been  invented.  Holds  five  jars 
where  they  can  be  seen  and  help 
sales. 

Either  oak  or  cherry,  3-coat  fin¬ 
ish.  No  old-fashioned  hinges — 
swings  on  a  bale  to  the  right. 
Takes  no  more  room  than  the  4-jar 
fixture.  Nickel-plated  trimmings. 

This  is  an  ornament,  an  econo¬ 
mizer  of  room,  and  a  silent  sales¬ 
man  that  knows  its  business. 

THE 

WELLES  &  DAVIS  MFG.  CO. 

WYALUSING.  PA. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  IO N  DEALERS 

ABATTOIR.  PACKING,  CURING  AND  SMOKING  RSTABLISHMBNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia 


OURHJRS  OK 


R  E  B  R  A.  N  D 


HON  ECY-OU 

Beef,  Beef  Tongues,  A  mA  Pure  Kettle-rendered 

Breakfast  Bacon,  etc.  JTi  /V  lVl  LARD  a  Specialty 

BOILED  HAMS  A.IND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  8.  GOVERNMENT  INSPECTION  OP  ALL  OUR  OOODS 


‘  ..-if'*?* 


Must 

Keep 

Expert 


It  is  a  provable  fact  that  a  majority 
of  cooking  experts  use  Nicelle  Olive 
Oil  in  all  their  demonstrations. 

Why  ?  Because  they  must  use 
the  very  best  oil  obtainable  in  order 
to  insure  results.  Otherwise  they 
would  soon  cease  to  be  known  as 
experts. 

Nicelle  Olive  Oil  is  bottled  in 
France,  where  produced.  It  is  the 
first  pressing  of  the  finest  oil  olive 
grown.  .  You  will  be  proud  to  sell  it. 


Nicelle  Olive  Oil  Co. 

105-109  HUDSON  STREET,  NEW  YORK 


SHi  T©  KDUBRT1SBRS  KINDLY  WBNTION  GROCERY  L-I? 
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GROCERY  WORLD 


Calf  Head*,  scalded . 

Sweetbreads,  veal . 

*<  beef 

Calf  Liven . 

Beef  Kidneys . 

Beef  Liven . „ . 

Ox  Tails . .. . . 

Hearn,  beef„ . 

Rolls,  beef . . . 

Tenderloin,  beef,  western. „ 

Fresh  Pork,  loins,  dty . 

"  western 


. per  pair 

. per  dox. 

. per  lb. 

. . per  doz. 

. per  dox. 

. per  lb. 


■  5°“*75 
.60-. 90 
x. 00 
.ao-.aj 
1 .00 
.06 
jo-. 65 
.03-. 05 
•*4 
.  20 
.  10 
.  10 


SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces . 

Extra  Quality,  1$  gals.,  kegs . 

Victory,  extra  fancy,  No.  3,  3  doz . dox. 

Spring  Garden,  fancy,  No.  3,  s  dox . dox 

Compass,  No.  3,  cans,  3  dox . 


4-50 
2.20 
•  75 
.70 
•67* 


DRESSED  POULTRY. 
Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  In. 
ntasH  kill  an, 

Turkeys—  Per  lb. 

Western,  Y.  H.,  I  to  10  lbs . .  -.22 

Y.  T.,  is  to  17  lbs . 30  -.22 


x9 


Old  hens  and  toms . _ _ ........... 

Common  to  Good......','.'””.'™ 

Broilers—  5  * 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . 4. 

Philadelphia,  fresh  killed,  3)4  to  4  lbs 

_  to  pair . . 

Philadelphia,  fresh  killed,  3  to  iJ4  lbs. 

to  pair,  fancy . . 

Western,  4  to  4%  lbs.  to  pair,  fancy...  .24 
“  3  to  3J<  lb*,  to  pair,  fancy  ...  .24  -. 

"  Air  to  good . .  _.■.„ 

fowls — 

Western,  fancy . . 

Heavy  Roasters,  4  to  S  lbs . .  .19  -.'as 


-.So 

-.SO 

-.50 

-.26 

26 


good... 


Fair  to  go 
Old  cocks 
Western  capons,  fancy.... 

“  small..., 

Squabs — 

Prime,  large. 

Mixed . 

Dark . 


•l7 

.10 


-.18 

-.11 


ancy  . 


Per  dox. 
3.50-4.00 
3.00-3.50 
x . 50-2 . 00 


LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1J4  to  a  lbs . 28  -.32 

Large  Springe™ . 17  .  20 

:::::  -,4* 

Ducks  . . . 


.«S 

-.10 


POULTRY  SEASONING. 

Kell'* Spiced  Seasoning — 

Small  or  No.  x,  3  dox.  In  case . per  dox. 

li  1  **  It 

Large  or  No.  a,  1  “  !!!!!!!!!  “ 

*-lb.  cans,  i  doc.  In  cam . par  case 

a-lb.  44  \L  ••  *1 

3-lb.  44  XL  at  •* 

3  ,,  79  *e*«ee*****e«eee* 

5-h.  "  U  •'  11 

J  . . . 


*5 

.85 

1.40 

4.00 

3-75 

?‘4° 

8.70 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  s  do*.  In  case,  34  lb..per  dox.  1 .00. 
No.  1,  round  conical,  with  key,  1  dox.  "  3.3c 

No.  a,  a  ,  a  ..  .  as 

No.  3,  •«  "  34  ..  ..  6  ,J0 

No.  4,  "  "  J4  *•  ••  8.  so 

P.  P.  Sauce,  a  dox.,  No.  .  ••  j ,  j0 

Mmore’i  Genuina  English  Plum  Pudding- 
Seedless  : — 

Individual,  per  cue  ot  a  dox . . .  . 

x-lb.  cans,  “  x  «  .  ,  „ 

4-‘b.  “  ••  $  “ . 3  85 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

re“ie*-  .  Per  dox 

No.  32,  jars . 07x4 

No.  5,  toy  palls .  *.45 

American,  pure  apple,  tumblers,  assorted 

slices . . 

Schimmel's,  No.  io,  tumblers . 82 

National,  No.  10,  tumbler* . 

National,  No.  6,  tumblers .  .40 

Perlb. 

Southwark,  30-lb.  palls .  06i/ 

Southwark,  4>4-lb.  toy  pails,  %  dox .  4.10 

Fruit  Butters—  per  doz 


— 4T- 

Cortlce  Bros.  Preserves— 

Cherries,  jars . 

Strawberrie*,  “  . 

Raspberries,  “  . . 

Apricots. 

Pineapple, 


peeled.... 


Per  Dox 
-  4-85 
...  4 . 60 
..  4.60 
••  4-  85 
..  4.60 


•98 

oo 


Apple,  No.  32,  jars . 

Apple,  Southwark.  No.  3,  tins .  1 

Apple,  No.  s,  toy  pails . 2.7o 

Apple,  30-lb.  pails . per  pail  1 .08 

Apple,  20-lb.  crocks . per  lb.  .oiVa 

Apple,  Schlmmer*,  30-lb.  pails . per  lb  .06 

Prune,  30-lb.  pails . per  lb!  .07V 

-  Per  dox. 

1 . 70 

•  -98 

Per  doz. 
1.8254 
1.80 
Per  dox. 
4.00 
2.25 


Schlmmel’s,  pure,  jars,  2  doz . 

Southwark,  assorted,  jars,  2  doz . !! 

Orange  Marmalade — 

Hartley’s,  imported. . 

Schhn mel’s,  pure . 

Warrock's  Guava  Jelly— 

x-lb.  tumble™ . 

X-lb-  “  . 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 

Per  dox.  in  cartons  5c.  sx.  xoc.sz 

Essence  Peppermint . 

Castor  Oil . . .  ,, 

Sweet  Oil . !!..!!!!.'!  .  40 

Spirits  Nitre . ” 

Spirits  Camphor... . 

Spirits  Painters’  Commercial.. „  ,45 

Paregoric . .  !4J 

Glycerine . ..."  '4j 

Syrup  Squills . 

Syrup  Rhubarb . .4- 

Syrup  Ipecac . '  ]45 

Turlington  Balsam . .  4- 

Golden  Tincture . . . !  *4j 

Tincture  Arnica . !!!.!!!!!  !.c 

Balsam  de  Malta . 4g 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordial,  rd  bots . 45 

Turpentine .  4- 

Machine  Oil .  ,  r 

Laudanum,  isc.-sixe . . . ."."....'...per  doz!! 

Laudanum,  2sc.-size . per  doz., 

S  per  cent,  discount  in  gross  lots  assorted 

Alu™ . perlb.  .03 

20  Mole-Team  Pure  Borax,  x-lb.,  *4-lb.  per  ca.  2 .40 

“  “  “  K-tb., . 

“  “  “  54-lb., 

Anker's  Beef  Capsules . 

Borax,  Powdered,  bulk . . ... 

“  Lump,  bulk . . 

Butter  Color,  W.  &  R . ..'....’."'.'.'.'.'.’per  dox 

Bluestone,  bulk..... . . . per  ib 

Copperas . . . per  lb 


■85 

.85 

.85 

85 

85 

.85 

.85 

•  85 

•  8s 
■  8S 
.85 
.85 
.85 
•85 
•8S 
•85 
•85 
■85 

•  85 


. per  lb. 


*5C.  si. 
■9S 
95 
95 
95 
95 
95 
95 
■95 
■95 
95 
•95 
■95 
■95 
95 
95 
■95 
95 
95 

.20 
.JO 


2  .60 

3  .80 

3.00 
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Camphor,  gum,  1 -ox.  blocks . ... . 

“  Flakes,  250  bbls  . . . 

less  quantity . . 


. ...per  lb. 

. perlb. 

. per  dox. 


“  Tar  Balls,  bbls.,  3550  ib*. 

"  “  less  quantity . ... 

Castorla,  Fletcher's . per  dox! 

Pitcher's . nttu  «* 

Carbonate  of  AmxuonUL . . 

Epsom  Salts . . . . 

Glauber  Sait*. . . 

Glue,  ordinary . . . 

Glue,  white . . . ’** 

Goff's  Cough  Syrup,  25c.  siae.. 

Goff's  Herb  Bitters,  15c.  slse... 

Goff's  Oil  Liniment,  25c.  siae . .  “ 

Goff’s  Sarsaparilla,  50c.  ei*e...._„....per  dox. 

Goff  s  Worm  Syrup,  ijc.  siae .  “ 

Goff 's  Hone  and  Cattle  Pwd.,  15c. size  “ 
Goff* s  I>yspcpeia  Tablets,  xoc.  siae...  “ 

2““  **»“<• . perlb. 

Haarlem  OU . . . . per  dox. 

Licorice,  P.  &  S.,  sc.  stick,  Imported..  f> 

“  M .  &  R ,,  5-tb.  nexai^ . perlb. 

“  Losmtges,  S-lb.  boxes,  " 

“  Y.  AS.,  ■'  s-ib.  glass  front!  “ 

.  5-lbb*.,4'»,6’»,8’s,is’s,i6's,  “ 

Putty,  aj-lb.  cans . . . per  xoo  lb*. 

50-lb.  can* . . .  •• 

Petroleum  Jelly,  screw  top,  S-C.  sis*...  '* 

‘  "  io.c.  “  _  *• 


Paris  Green,  io*-ias-lb.  kegs . per  lb. 

;;  544b.  package.  . . “ 

»  UJb.  "  a 

"  1 4b.  <1  11 

Jamaica  Ginger,  Hire*’,  flasks . .per  do*. 

‘9*** . . . - . ..—....per  Ib. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  “ 

“  granulated,  kegs,  ‘100  '  “ 

Sulphur,  Flour,  175-Ib.  barrel*. .  ..per  100  lbs. 

100-lb.  b«*»- . - . . 

leas  quantity . 

Venetian  Rod. . . . perlb 

Whiting . . . "!!.".!  “ 


Husband’s  Magnosla.„ . per  dot  s  8< 

Bull’s  Cough  Syrup_ . "  ‘ 

Roach  Powder,  Omega,  4-0*.  ran. . gp 

9.00 

to 


•65 
.0*54 
•0354 
.0  *H 
•°3 
s  .80 
81 
.  Is 

.03 

.0154 
•°9S 
•  so 

*•75 
*•75 
*■75 
3-50 
1. so 
s  so 
•75 
-5« 
■4* 
■36 
•3 
•1 

•  «4 

.11 

1.60 

*•55 

•35 

•  75 


■4* 

■•9 

.*e 

•*7 

•9° 

■  04 

.06X 

.o«54 

*•55 

»»s 

.01 


_ _ per  £  1  nas 

Roachsault,  xoc. -size,  1  dox . per  dox. 

Iron  Glus,  McCormick  &  Co'*:— 

No.  5 . . . . . . . . 

No.  10 . . 

TubeV... . ZZZZZ 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . . . . 

Root  Beer . . . . 

Talcum  Powder . . ..." 

Triangular  Quinine . .  . 

Quinine  Capsules.. 


•40 

•75 

•75 


TEA,  COFFEE  and  SPICE 
CANISTERS  and  CABINETS 

Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for  g, 

Tea-store  decoration. 

TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 

For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation. 

None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner” 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 

MORGAN  Sz  CORNELL 


« 


211  DUANE  ST. 

NEW  YORK 
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grocery  world 
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—49— 

W.  F.  Young"*  Veterinary  Remedle*,  whol<>-per  dof 
sale  prices —  . 

Absorblne . - .  1800 

Absorblne  Jr.  (Mankind) . .  9  °° 

Young'r  Kidney  and  Narva  Powder* . ••••  *  °° 

Taroieum,  large  can..... . 10.00 

Young's  fattening  and  Condition  Drops .  4®° 

Young's  Colic  and  Indigestion  Core.. . .  4  00 

Less  a  per  cent,  cash  10  day*.  Nat  30  days. 

F.  O.  B.  Springffeld. 


-iO- 


-il- 


DRUQQI8TS’  SUNDRIBS. 

Add  Phoephata,  Horslerd’s.™ . P“  d®«- 

Bath  Brick,  box  ag  bricks . P"  *>«* 

Sealing  Wax™ . - . — •  ‘ 

Silver  Sand™ . P®*  “"*• 

Tar,  pints . per  do*. 

“  quarts . ******* . . . •••• . .  . 

**  i&liooi . 

**  V|  bwtll  .„.„»»•••••••••••••••••••••••*•••••  ft 

“  . 

McCormick  ft  Co.— 

Jockey  Animal  Food,  3  *»•  *-&• 

and  premium* . .  ®»*® 

U.  S,  Nerve  and  Boo*  Lialment,  age.  rise... 

McCord' a  Magic  Medietas,  age.  ala* . 

50c.  slxe . . 

McCormick's  Taatelea*  ChlllToalc,  «5C.  *1** 

goc.sls* 

McCormick's  Watermelon  Syrup,  goc.  sis®.. 
Woodarcure  Headache  Powdars,  10c.  also... 


4:Z 

.03 
».*g 
•75 
s.  00 
.3® 
3. go 
6.eo 


3-75 
a.  00 
a.  00 
4.00 
a. 00 
4.00 
4.00 
.80 


EXTRACTS  AND  ESSENCES 
McCormick  ft  Co.,  Bee  Brand —  Fer  do* 

Vanilla,  Rose,  Pistachio . roc.  sire  .85 

igc.  tire 
age.  else 

Lesson,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear  Pine¬ 
apple,  Raspberry,  Strawberry.  Violet, 

roc.  slse 
15c.  sl*e 
age.  slse 

Sauer’s  Flavoring  Extract* 

No.  1,  Lemon  and  Vanilla . per  do*. 

No.  a,  Vanilla  and  Rose .  ‘ 

No.  a,  Lemon  and  assorted . 

No.  4,  "  “  .  „ 

No.  4,  Vanilla . 

Assorted  cases,  Nos,  1  and  a .  —  - 


a. 00 
a. 75 


.80 
t-7S 
a.  00 

.45 

.90 

•  85 

a. 00 

a. *5 
10.80 


Balk.  Pt*.  Qt*.  X-Gnl 

XXXVanUlx- .  »S®  300  6.00 

XX  Vanilla. . — —  *»5  ••5°  5-“ 

X  Vanilla . . . —  100  ®-®°  4  00 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

... 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Ptotache,  Nut¬ 
meg,  Mac*,  Cherry, 

Strawberry,  Fruit .  *.*g  e.eg  4.®® 

Tea . . . .  .”ri*  •»•*..  *  j**' 

Ext.  Vanilla.  Kitchen  Qneen,  No.  eg^  per  do*. 
«<  it  m  «  No.  *X,  “ 

u  ••  ««  No.  X,  %t 

Lemon,  “  "  No.  eg.  “ 

M  **  M  No.  iX, 

.<  «•  ••  No.  X,  “ 

Ingeraoll’i  Flavoring  Extract* 

High  Grade  Vanilla . per  do*. 

<1  . . . . . 

Select  Vanlll*  .... 


Gal. 
it. 00 
xo.  00 
8.00 


Mott'*  Bread  Golden  Rueect,  1  do*  qtsarte 
«  1  de*.  pints.. 


1-  3-75 
4-»S 


Worcester  Packing  Salt,  70-lb.  cotton  beg*— 

..  “  “  140-Ib.  " 

Agricultural  Salt,  *oo-lb.  burlap* . 


6.00 

10.00 


7-5® 
7.00 
a.  00 
.80 
•  45 

\E 

•45 

*•75 

*•75 


small  aim. . 


,.♦*#***«  ******** 
..«•*»**••**••  •••' 


.85 

.85 

.85 

■45 


CHEWING  GUM, 

Adams’,  counter  jus,  100  g-cent  packages . . 

‘i  boxes,  *0  packages. . . . 55 

I  Gee  Whl**,  7*  pacta  . 47 

Flaer'a  Chiclets,  alb*.,  hulk . . .  1  •  a5 

Pulver’s,  *o  5-cent  package* . per  box  .55 

Pulver'a,  carton*,  5  boxes .  *  -75 


KICK. 

Par  lb. 

I  Queen  Quality,  aatraieney,  *-lb.  peeketi.......  .07^ 

Coronet,  cholca,  *-lb.  pocket* . . . 06 

*i  “  3*lb.  *  . . . °5f% 

impwld,  tancy/ap»,  J*.  ,0^. ............. 

Pearl  Head.  s-lb.  ootton  sacks . °5K 

Extra  Fancy  Head,  XXXX,  io»-lb.baf* . *7 

Fancy  Head,  100-lb.  baiga . . ®‘ 

Choice,  roo-Ib.  bag* . - . °5 

Prime,  xoo-lb.  bags . °4 

^  Fancy,  100-ib.  bag* . — . °SH 

Choice,  leedb.  bags . —  ••5* 


SALAD  DRESSING. 

Campbell’*,  amall,  pat.  cap,  *  d®* . do‘- 

Durkee't,  large,  1  do* . 

■  1  small,  a  dos.. ....... ........... 

Schlmmel’s,  small,  a  do* . 

My  Wife’*,  large,  1  dor . 

My  Wife' a,  small,  a  do* . 

Snider's  Salad  Dressing 
Pints,  1  do* . 


X  pint*,  1 

Luncheon 


,.p*r  do*. 

tt 

_ p«r  do*. 

....per  do*. 


-on,  3  do* . . 

Gallons.  6  laps  In  crate.. 


..p*»;i«« 


•  *7X 

4.00 

*■40 

»7X 

a.j* 

*.45 

a.  4* 
1.40 
•9* 
s.ag 


8AL  SODA. 

Bbl».,  J75  lb* . — . 

Kin.  X7O  lb* . ..•*#...••#**•• . He . eeePW 

60-tb.  box**,  balk  or  granulated . 


MX 

,4a 


LIQUID  RENNET  AND  TABLET* 

Blair’ t  Liquid  Rennet ....— .— -P®*  <*0*. 
Hansen’s  Junket  Tableto,  »  do*.,  per  don. 
Blair's  Rennet  Tablets,  3  do*.,  per  don. 

Union  Tablet*.  I  den..  5C - - — 


1. 10 
•73 
•75 
•45 


CIDER. 

Per  gal. 

Coraoa’i  Champagne . . . *8 

«•  Dry  Hard . .  40 

Bottled  Cider-  ^  „  p«  ““ 

Duffy’*  184a  Apple  Juice,  1  do*,  quarts .  3  •  5® 

7  *t  **  2  doz.  pints .  4-°° 

Anchor  Brand  Golden  Russet,  1  do*,  quart*  3.75 
it  «  a  do*.  Dints .  4  -a5 


SALT. 

WORCB8TBR  BALT. 

Worcester,  bbl*.,  contain  *8*  lba™.... . 

«  6obaga,  5  lb«.,  Um... 

■1  •<  as  “  14  “  ... 

11  a  30  11  10  “  ... 

11  a  ug  “  *%  "  ... 

Worcester,  Irish  Linen,  hags,  *5®  lb* . 

■<  «•  *  56  “  . 

..  <•  “  *8  '*  . 

Worcester  Mermaid  Qulck-Dtmolvlng  Bsth- 
lng  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl™ . . 

«  Pretrel,  Dbls.  contain  t8o  lba . 

•*  “  sacks,  180  lbs . 

■<  Cheese,  bbls.  contain  a8o  lba . 

Ivory  Salt,  dime  sis*,  36  wooden  boxes  to  case  a.  ao 
New  Ivory  Salt,  24  large  cartons  to  case  .......  r-S® 

Silver  Springs,  quick  tree  ring  ice  cream  salt, 

3o  in  barrel . .  bbl  *.60 

Less  than  5  bbls,  the  list  net;  5  to  9  bbls.,  5  per 
cent,  discount ;  10  bbls.  or  more,  776  P«*  cent,  discount 
may  be  allowed. 


*•5® 

4.*® 

3-75 
3-75 
4.00 
a. 50 
65 
•  35 


3®« 

s.40 

x.55 

*.4® 


SAUCB8. 

L*a  ft  Perrins’  Worcestershire,  larga.  *• 

<6  <•  middle  * 

«  «  small.  M 

Worcester  Sauce,  Campbell's,  No.  8,  s  do*... 

North  of  England  Sauce,  No.  8,  do* . 

Chef  Sauce,  a  do*.,  doz . 

Snider’*  Chill  Sauce 

Pints,  i  do* . .  . 

XL  pints,  *  doz . * . 

Gallons,  6  jugs  In  crate . per  jug 

Snider's  Oyster  Cocktail  Sauce 

Pints,  a  do* . per  do*. 

Jd  pints,  a  do* . . . 

Gallons,  6  jugs  In  crate . per  jug 


7  5® 
4-5® 
*•5° 

.75 

*•  4* 

x-4* 

x  .oo 

■4» 

x  •  4° 

X  .oo 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Go.?  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


Powder 


Washing 


Miikos 

work  oasier.  ^  . 

■ .  Wmmjib 


Use:  a 

tabicspoouful 
in  vour 
dishwater. 


The  leading  soap  powder  to-day  is  unquestionably  Snow  Boy.  Don’t  take  our  word  for 

this — ask  anybody  who  keeps  posted  on  conditions.  w  . 

Time  was  when  other  brands  beat  Snow  Boy,  hut  that  time  is  past.  now  oy 
ing  Powder  is  now  ahead  because  it  never  hurts  anybody’s  hands,  and  always  does  its  work. 

It’s  a  perfect  cleanser,  and  never  disappoints. ,  Other  soap  powders  will  clean  well  enough, 
but  they  also  clean  off  the  skin  from  the  user’s  hands. 

The  premiums  help,  too. 

Good  Goods  an>I  Oood  Profits 

LAUTZ  BROS.  &  CO.  =  Buffalo,  N.  V. 


IN  WRITING  TO  KDVERT1SBRS  KINDLY  MENTION  ''GROCERY  WORLD.* 


FULTON  &  WALKER  CO.  S™™6™  "■!  f“»E»T 


-ihhuiu; 


SSfflfiS*  ^ 

«'!’« iffisfis 

?SH8anss3cl^ 


■  -uceuMtH-'V-j' 


Aliy  icSt! 


GROCERY  WORLD 


-§a- 


ii 


SEEDS 


•«••  mti  mii#  •  X® 

C*tary -  .09 

Cortandaa.bWchW  os 

B*ap,  buah.eolba.  z.4o 


Milliard,  Browm... 
Mallard,  Yollow.. 

Rap*,  por  lb . 

Poppy,  por  lb . 

Suaowor,  por  lb.. 


SODA. 

Bi-Carb.,  no  lbs.,  kegs,, . per  lb. 

Bi-Carb.,  bulb,  as-lb.  boxes .  “ 

Babbitt's  Soda,  E  lb.  pkga,,  95  lbs .  " 

Ana  m  Hoiaaior  Dd.,  E*.  36  lbo..„ . por  lb. 

'*  “  *■  loa.,  36  “  . .  « 

**  “  «  V,  Jo, 36  Iba .  “ 

Salaratui,  Bobbitt’s  btT,  Id’s,  sg-lb‘.  bn."'  »« 


.01% 

.03 

.0554 

•«5E 

•*sX 


SOFT  DRINKS.  p,rd01. 

Hoot  Bear  Extract,  Hires’,  1  dor . . .  llS0 


Hiroa’  Root  Boor,  Carboaatod.  a  dor . 

Hires’  Ginger  Ala,  Carboaatod,  a  dor . 

Welch.  Grape  Juice,  oaao  quarts,  1  dot . 

„  “  Plats,  ados . 

<•  3d-plats,  3  dos . 

"  }-<>«■<»,  *  dos. . 

*  *«  •<  Id-gallons,  1  dos..., 

■«  gallons,  6  gal . 

5  Per  coat,  dlacouat  on  s  case  lota. 

CUcquot  Club  Co. ptr  caie 

Ginger  Ale,  extra  dry,  pints,  2  dor .  2 . 10 

San.panlla,  extra  quality,  plnta,  a  dor . . 

B  ood  Orange,  extra  quality,  pints,  a  dor . . 

Birch  Boor  extra  quality,  plow,  a  dor .  a. 

Leaaoa  Soda,  extra  quality,  a  dor .  a. 

Root  Beer,  extra  quality,  pints,  a  dox . .  2 . 


*7* 

*7* 

4.50 

4-75 

1*S 

6.00 

8.00 

750 


s.xo 

.10 

.xo 


POLISHING  AND  CLEANING 
COMPOUNDS. 


Kleeaatub,  E  frosi . . . 

Bon  Ami,  10-cent  sire. . E  gross 

Electro  Silicon,  z  dor. .per  dos 

Puts  Liquid,  large,  3  dos . per  gross,' 

Puts  Liquid,  large,  3  dos . . . per  dos. 

Put*  Liquid,  small . . . . . per  gross, 

Putt  Liquid,  small . .f.pcr  do*. 

Puts  Paste,  largo . per  do*. 

Solarine  White  Liquid  Metal  Polish _ 

No.  0,  sixth-pint  cans . . . per  gross 

No.  1,  half-pint  cans . . . . .  11 

No  s,  pint  cans . . . '• 

No.  3)  quart  cans . per  dos. 

No.  4,  half-gallon  cant .  « 

No.  j,  gallon  cans .  '• 


*-5» 

S.50 

.I* 
so. 50 
>•45 
7.00 
■  6o 
•55 

9.00 

18.00 

32.00 


Acme . . . . . 

Acorn . . 

Bee . 

Best,  Babbitt _ _ _ _ _ 

Babbitt’s  New  York  Cky . . 

Big  Master . . . 

Brown . . . 

Borax,  Dreydoppel . ’’’’’ 

“  Pearl  Young  ft  Co . . 

‘  Day  &  Frick,  Novelty _ 

‘  Handsome . 

’  Eavenaon,  large . . 

-*  “  small 

..  „ ,  ,  ■■  . . 

"  Klrkman . . . 

Red  Seal . 

"  Swift’s . _... 

Circus . . . 

Cotton  Oil . . . 

Coal  OU  Johany . . 

Cygnst...  . 

Dobbins'  Elsctric . . . 

Dewey . . 

r*iry . .. . . 

Fels-Naptha. . . 

Fire-case  lots  freight  prepaid!.....' 

Geraaan  Fussily . . . . 

Good  Morning . . 

Glyoeriae  Tar . . 

doss . . . . . 

Grand  Pa’* . 


I  Tory . 


Lenox . 

Life  Buoy . 


Lautz’s  Naphtha . 

Magic  Cleaner . 

Marseilles,  laundry  size  ... 

*’  5 -cent  size . 

"  toilet  size . 

Mayer’s . . 


Miller's  Naptha . 

Naphtha,  Swift’s ....... 

Naptha,  P.  &  G . 

Octagon . 

Old  Mill . 

Ozone, 


.  40 

.  40 

:::::  % 

. xoo 

. xoo 

. xoo 

....xoo 

. xoo 

. xoo 

. xoo 

.—  IOO 
....xoo 
....xoo 
I  ....xoo 
....xoo 
....xoo 
....xoo 
....xoo 

....IOC 

....xoo 

see.  XOO 

....  50 

.ee.XOO 

...XOO 

....XOO 

...IOO 

...  50 
...xoo 
...xoo 
...xoo 
...xoo 
...xoo 
...xoo 
...xoo 
...  50 
...xoo 
..xoo 
...xoo 
...xoo 
...ioo 
xoo 


*t5 

1.85 

».8o 

3.90 

3.43 

■•95 
•  .90 

1.80 

1.80 

J.IO 

4.75 

3-75 

3.80 
3-*5 

4. *o 

3-5° 

5.80 
3-57% 
4.00 
4>5 

5. X5 

4.00 

4.00 

3-95 

4.30 

3-»5 

3-75 

35° 

3x5 

3.80 
7.00 
4.00 
3*  *5 
2.00 
4.00 

3.80 

3.00 

5.80 
4.00 
4.00 

3.80 
r  .90 
3-75 
3-75 
4.00 
3.90 
3.30 

3-75 


Oleine,  Coa way’s . . 

”  Ocldat. 

*«  Kitted*0*  ** . . . * 

"  Philadelphia,  60  blocks 
"  “  7s  blocks 

Psaasylraala . . . 

“  Procser  ft  G*«hta._.._, 
„  "  Young* .  Best _ 

Pride,  Swift’s.. . . . 

Quaker  City,  boa* 

"  tub* . . 

Sunlight,  oral... . 

_  '  twin  bain 

Santa  Claus... . . 

Saratoga . 

Star . ", 

Sunny  Monday . 

White  Clond . 

Wool  Soap,  large .  . 

Woel  Seap,  small 


„  TOILET  80APS. 

Buttermilk  Cosmo . 

Buttermilk  Co.no . 

Buttermilk,  Swift’s. _ .....1................ 

Castile,  Imported,  Conti . 

Castile,  Conti,  original  boxes. . . 

Cutaneous,  Dr.  Raub’s.„ . . 

Elderfrower,  large  cake . 

Flear-de-hs . . . 

Fleur-de-lis . 

Heart*  and  FI owen . 

Maxine  Elliot . 

Oatmeal,  3  calces  In  bo* . 

°‘!«  Oil  Castile,  white,  green  or  sac 

Turkish  Bath . 

Sweetheart,  5*  cake* . 

Witch  Hasel,  1  cakes,  %  greet . 

Witch  Hazel, 


*->7E 


a.  60 


a  60 


100 


3  75 


.iso 


s.41 


s.90 


4-57« 


150 


3.83 


IOC 


3*95 


IOO 


3x0 


120 


*•45 


100 


3.  *5 


100 


4.00 


IOO 


IOO 


....frees 

. doc. 

....gross 

. lb. 

. lb. 

. do*. 

....gross 

....gross 

. doz. 

....gross 

....gross 

...gross 

'.^lb9 

. dos. 

. . box 

...gross 

...gross 


4.00 


*•75 

•  to 

405 

•>3J< 

•HE 

.70 

4.40 

4-5« 
•45 
10.  *5 
8.10 
J.65 


>•75 
3*5 
4- *5 


_.  ^  _ ,  SCOURING  SOAP, 

Day  *  Frick’s  Flint,  3«  ban . 

Young’s,  48  ban . 

Brook*’  Crystal,  100  ban . ......J.. . 

Philadelphia  Sundard,  60  ban . 

s^,1*'A6.Sr;«b« . 

Wrigley's,  ioo  bars .  - 

b,ars  fre«  “d  25  Unirersal  Conponswlth  each  box) 
Kitchen  Crystal,  q6  bars........ . . .  *-35  ' 


Soapiae,  No.  7,  10.  packs . . . 

Soaplne,  No.  xa,  100  packs . 

Soapine,  No.  17,  36  packs . 

^DOitrs  1776  i- owder,  100  ft-aa.  "" . 

>••  packages . . . 

Gold  Duet,  Fairbanks,  roe  11-01.  packagot 

•4  4-lb. 

Naptha  Borax,  too  packages,  large... 

»oo  5-«*>t  package* 

KhkoUne,  white,  ,4  4-Ib.  p^kT*. . . 

Kirkollne,  White,  100  5-ccat  package* , 
Young' 1  Pearl  Borax,  60  i-tb.  paokaaea. 
Snow  Bey  Washing  Powder,  *4 
“  ”  so 

K  ti  ^ 

Nine  O'clock  Tea,  zao  paokages 

Swift  S  Washing  Pewder,  100  I1.„ 

Swift’s  Washing  Powder,  24  4* . . 

Penaywash,  1  gross  and  144-1  cent  cakes'frn. 

Bowenne.  100  packages . 

Old  Dutcn  Cleanser,  48  package. _ 


*  37* 
3  -9* 
*-4*J< 
1.30 

3  *5 

4-oo 

4-50 

4-75 

3-75 

3- 57K 
3.50 

3  55 
4.00 
4.** 

4- eo 
3>S 

3  M 
3  *5 

re.aj 
3-75 
3  *S 


SPECIALTIES. 

Ankar’s  BouUllon  Capoulea - -  ,  00 


r.*4 

1.80 

3-35 

.60 

*.»S 

*.«5 

IP 

:h  box 


SOAP  POWDER. 

Pearline,  36  packages . 

“  72  “ 

“  100  “ 


Per 


case 


2.70 


PURE  GROUND  8PICB8. 

•epper-  BbU’  Bo1* 

Black,  High  Grade . . . . 

Black,  Low  Grade . 

White,  High  Grade . 

White  Low  Grade . 

Red,  High  Grad. .  ~ 

Red,  Low  Grade . ! 

Cinnamon — 

High  Grad* . a. 

Low  Grade . . . . 

Cloves — 

High  Grade . . . . 

Low  Grad* .  '  .4 

Allspice — 

High  Grad* .  ..ir 

Ginger— 

High  Grad* .  ,,iv 

Low  Grade .  ’ 

Mace—  . 

High  Grade .  . . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grad* . 

Yellow,  Low  Grade . 

Browm,  High  Grade . !.!!! 

McCormick  &  Co.,  Bee  Brand- 
Pepper  Cinnamon,  Muatard,  Clowes,  Gin 
ger.  Allspice . .34  ]b. 

1/  lb, 

Banquet  Brand —  * 

Mustard.  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . ib 

E  lb. 


Caas. 

■  x7 
•>3 
•30 

.30 


■**x 


Per 


•»*H 

•*3 

•77 

•3* 

•aa 

•>7 

>7 

doz. 

.40 

•75 


No  Loss  on  Loose  Goods 


<|  Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 
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ColbM’i  rhfl»d*Iph!*iMu*««*d.  D.  S.F. j- 

r  emit  flat,  *  mm  4  . w.per  wa, 

Dim*  ilxo,  •  wad  4  do*. 

U  ft;  net,  t\m,  ■  end  4  *»• . — •  „ 

“  t  dOX.. . . .  ft 

1  **  x  <Iobm»«««»w »»»««»»«•«*• 

i  lb.  cbiIi  tall  . . pwf  lb. 

It  «  nnnmnni-i  ******  ** 

CoUuld'i  Muetard,  D.  S.  F*. 

X-lb. 

%Jb.  tint 

V4b.  . 

U  lb.  . . 

it-lb.  1 


. . . 


,p«r  dot. 


IMMHMBIIMM 


.1! 

X.00 

1.90 

370 

•  *3 

.is 


5-40 

1.70 

*•45 

.90 

•43 


LAUNDRY  STARCH. 

Gilbert’*  Laundry.  4®-lb-  boiw-.o. . •.•••••— 

“  Patent  Glo**,  crate*,  **  6-Ib.  wd.  bx*. 

"  Linen  Glo»»,  3-lb.  carton* . 

Klngilozd'*,  Pure,  3-lb.  carton*..-. . 

“  Pore  Glo**,  lb.  package* . 

it  SUvor  Glo**,  x*  5-lb.  wd.  bx*..— 

Duryei’i,  Superior,  3-lb.  cartonx . . . •••• 

•*  Satin  Gloss,  lb.  packnc** . 

Superior  B,  bulk . . . . 

Satin  Gloss,  crates,  ia  *-ib.  wood 


MU8TARB— Frnpnrnd 

Campbell’*,  jar,  s  do* . •• . 

Golden'*,  No.  6,  with  *poen,  *  do*.. - 

Gulden'*,  No.  *o,  wltk  ipoon,  *  do* . 

Beer  Mng,  fcney,  large  *i*e,  a  do* . 6  5 

Lemonade  Glai*.  tall,  *  do* . . . 7* 

HorieradUh  and  Mu»t*rd,  I  o*.,  with  *poon, 

*  do* . 


P*r  do*. 

•«7« 

ill 

.6 


Milk  Jar,  glaa*  top,  *  do* . •  • . 

Water  Tumbler*,  gla**,  *o  o*.,  4  do* . 


WHOLE  SPICES. 

Pipper,  Black .  leee.oeee ...... e#ee*o**4 *••••*....• 

Allapic* . — . - . 

Clove* . . . . . . 

Mae*  a******....*..*.*...  M«M«4***#*MMMM»M*H***4HH** 

Nutmeft,  Urge . . . 

**  Medium.. . . ~* . . 

Cinnamon  Bark,  China . . . 

41  Canton*. . ******** 

«•  Java  Thin  Qnlll*,  5-lb.  roll*.. 

"  Saigon. . - . 

Whole  Mixed  Spice*,  bulk,  6-lb.  boxe* . 


Ts 

■37X 


Per  lb. 

.et 

•07 

.I*X 

.48 

•*7 

•  *4 

•13 

.  IS 

•30 

.79 

XI 


CORN  STARCH. 

Davl*,  4*  !-«“l  paekagea . . . P*r  oaje 

DaTia,  36  ie-eent  package* . per  caie 

Duryea’s,  4*-lb.,  *-lb.  package* . 

Niagara,  40*lb.,  *-tt>.  " 

Cream,  4S-lb.,  x-lb.  "  . — .... — 

Klngifbrd’s.  40-Ib..  *-lb,  "  . . 

Murdoch’s  Oswego — 

*  lb.  packages,  40  lb.  boxe* . 

1  lb.  package*,  30  lb.  boxe*- . — . 

Bbli,  about  200  lb*.. 


boxei . 


.03* 

•  osti 
■oM 

.o«x 

■Sk 

:2g 

•  ®3» 

. .  -iQ 

Niagara,  laundry,  50-lb.  bulk. . - . — . °3/| 

“  r  lb.  package*,  48  lb* . ,04g 

“  3-lb.  cartoat,  48  lbe- .  ^4r» 

“  6-lb.  boxo* . 

Celluloid,  64  ro-cent  package*  . . 

“  64  5-cent  “ 

Elastic,  64  rodent  package*..., 

“  64  5 -cent  **  . . 

Dreydoppel’i  Mourning  Starch  for  black 

good*.  36  package* . P«  package  .08 

Starch  Polish.  *0  cake* . . . per  box  .5° 

Murdoch’*  Starch — 

Velvet  Glos»,  1  lb.  package*,  40  lb.  boxe*™  .07)1 
Velvet  Glo*s,  6  lb.  boxe*,  sliding  cover*,  1* 

boxes  in  crate . o8J 

Velvet  Glo**,  about  »oo  lb* . . . C7J 

Snow  Gloi»,  3  lb.  carton*,  48  lb.  boxe*- . 06* 

Sterling  Glo**,  50  lb.  boxe*  per  100  lbs .  3.85 


F.  F.  Dailey  Co. — 

2-in-i,  smaller  size . 

a-in-r,  large  size . 


•eeeeeeoeo..' 


. per  doz. 


STOVE  POLISH.  PtzgTO 

Enaaellne  Paste,  small,  54  gross .  4®° 

Enamel ine  Paste,  large,  «  groes .  7-»> 

Enameline,  Liquid,  large,  34  gross .  6-65 

Enameline,  Liquid,  small,  }4  gross .  4  9° 

Electic  Pa*te,  %  gross  boxes .  4*® 

Magic  Paste,  34  gross  boxe* . 4-75 

Parlor  Pride,  large  sixe . par  dox.  *®77t 

i<  “  . . . . per  frost  xo.*S 

**  small  sixe . * . per  dox.  *7° 

Climax  Enamel  #  gro . pergrom  9.40 

Black  Jack,  gross,  per  gross... .  6.60 

Rising  Sun . per^gro.  5*75 

Sun  Paste,  5-cent  sl*e . -  ‘‘  4-5<> 

“  10-cent  size. .  7-*® 

X-Ray  Stove  Polish— 

5-cent  «l*e.  No.  5,  per  box  ol  54  gro**......—  *.*5 

Per  box  of  34  gro** . . . .  *-5® 

Z4  dozen  to  gross.......... . .  5*®® 

10-cent  *i*e.  No.  10,  per  box  of  34  groe* .  *.*5 

Per  box  of  J4  gross... . . . — . . .  4-5® 

Per  gross. .  ®  °° 


•75 

•75 


.It 

*«o 

M 

.x6 

it 

.to 

bx.  '* 

.*5 

n  5- 

. .  * 

.to 

.  in 

. per  lb. 

.x6 

•°9 

If 

.  OQ 

....per  do*. 

x  .to 

1.70 

SUNDRIES. 

Bird  Food- 

Crystal,  40  pack*,  round . per  pkge. 

Excelsior,  14  packs- . — .  ‘ 

McAllister,  36  packs . -  " 

Rosenstelas,  rib.  pkgs.,  e  do* . per  lb. 

Bird  Gravel- 

Bird  Food  Co.,  Red,  pint*,  3  do*....per  do*. 

Red,  quarts,  3  do* . . .  <f 

Silver,  pint*,  3  do* . 

“  quarts,  3 do* . 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case  1 

Toothpicks,  Perfection,  *  do* . per  doz. 

Royal  Glue,  z  do*. . per  do*. 

Palit’*  "  *  “  . . . . 

Carpet  Tack*,  Wooden  Keg,  X  grots  case, 

assorted,  6,  8.  10’* . P«r  ca*e 

Carpet  Tacks,  Silver  Steel,  4  o*. . per  do*. 

6  oz. ...«.—. . . . ••••••••»  ^ 

W  . * .  II 

*0  .  „ 

IS  . . . . 

Matting  Taek* — 

No.  10,  steel . . . .  d®1- 

No.  11,  steel . P*r  °°*. 

No.  i*.  steel . .  d°*. 

G.  B. Weiss  k  Son— 

Sole  Leather,  No.  1,  .*5!  »o.*,  .*3;  No.  3, 
Cut  Sol*  Leather,  out  Into  tap*,  « inches  high 
;34  Inch**  high.. 

3  Inches  high.. 

4  34  Inches  high . 

4  Inches  high . - . 

3J4  Inch**  high . 

a  Inches  high. . 

Fly  Ribbon . Per  &oss 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  carton* . 

Sticktite  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . P«r  lb. 

ROPE,  TIB  YARN,  Etc. 

Emory  Cotton  Rope,  *0  yd*  to  lb . per  lb. 

Emory  Cotton  Clothi  siloes,  50-ft.  hank*,  do*. 


Orange  Brand,  hue  cotton  twine  . 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . ••••• 


lb.  bunches . . . . 

Muse  Hemp  Twine,  8  balls  to  lb 

5-lb,  bunches . — 

Beit  Jute  Rope,  16  yds.  to  lb...—.. 
Best  jute  Plow  Line,  8  yd*,  to  lb... 
Juto  Clotheslines,  90  ft.  to  hank... 
Jute  Clothesline*.  108  ft  to  ’ 


SYRUP  AND  MOLASSES. 

N.  O.  MOLABBES. 

Extra  Fancy,  No.  668— . — . . 

Extra  Fancy,  No.  669 . . . 

Fancy,  No  670 . 

Strictly  Choice,  No.  675 . — . 

Choice,  No.  . . 

Black  Strap . . . 

B.  H.  F.,  Hore*  Food  Moln****- . — • 

REPINED  N.  O.  COMPOUND. 
Gold  Mine,  refined,  with  1  do*.  No.  3  icrew- 

top  can*,  both  freight  paid. . - . 

Gold  Mine,  In  bbl* . . . 

Fancy,  No  . . 

Fancy,  No.  . . 

Choice,  No . 

Prime,  No.  . . 


4* 

4* 

39 

3» 

3« 

11 

*3 


35 

•3° 

■3* 

.28 


.it 


PORTO  RICO  MOLABBES. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

W**t  India,  choice,  No.  634,  compound . 

W**t  Indie,  choice.  No.  510,  compound . . 

Porto  Rico,  No.  668 . . 


GLUCOSE. 
Three  Star  A,  fer  confectionery... 
Five  A,  fer  confectionery . 


3* 

•*9 

.*5 

.*5 


*■75 

.85 


honey. 

Domestic,  barrel* . . . per  gal.  .6* 

Selser’s,  lunch  bottles.  2  dos . per  do*.  .95 

Selser’s,  medium  bottles,  2  des . per  dos.  z.  33 

Schlmmel’*, zo-  oz.  bottles,  1  doz.  In  case .  1.45 

“  6-0*.  "  “  “ . 95 


REPINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’*  Quart  Jar*  :— 

. per  do*. 


4  doz.  In  barrel . 

1  “  case . 

Karo,  to  cent  size,  2  doz . 

Karo,  25  cent  size,  1  doz . 

Karo,  'o  cent  size,  34  doz.. .. 
Lyle’s  Imported,  No.  a  cans 
Globe,  No.  2%  tins,  1  doz.... 
Globe,  No.  5  tins,  1  do/ . 


doz. 


..per  case 
..per  case 
.  per  case 
..per  doz. 


.87* 

.90 
1 .90 
1.30 
*•3® 

1. 8a« 
Z.1 3% 
2.20 


HENRY  TROEMNER'S 

Electric  Coflee  Mills 

ARE  THE  FAVORITE  MILLS 

SAVING  DOLLARS  AND  LABOR 
THEY  ARE  FOOL  PROOF 


IVo.  192  F*  MILL, 


WRITE  FOR  PRICE  LIST 


ESTABLISHED  1840 

Illustrations  show  mills  fitted 
with  direct-current  motors;  made 
also  for  alternating-current  ser¬ 
vices. 

Don’t  be  talked  into  buying 
something  “as  good.”  There’s 
nothing  like  or  as  good. 

TROEMNER'S  IS  UNEQUALED 


IVo.  192  MILL 


HENRY  TROEMNER 

PHILADELPHIA,  PA.,  U.  S.  A. 

No.  911  ARCH  STREET 


IVo.  19  MILL 
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- la  J»n,  c«myoand......„ 

White  Clottr  In  Jut,  compound 
ncnke  Syrup,  36 


Purina  Pane 


P»» . 

•4  q“ . - 

“.fez 


MAPLE  SYRUP. 

Goldtn  Tret  Maplt  Syrup,  dot .  i.»$ 

“  modi  urn,  dor.  1.4s 

“  “  small,  dot . cal£ 

Vsimoot  Maplt  Syrup,  pal.  Hat . ....par  nl.  >.ij 

“  “  X-ual.  tlat..._par  <£>«.  7.73 

Haata'i  Maplt  Syrup,  at.  bottiea .  11  4.00 

“  pt.  bottles .  “  a. 40 

Ttwla't  Lop  Cabin  "Camp"  Syrup—  Par  dot. 

Gallon  cant,  <  la  caaa . . .  13.30 

Half-gallon  can*,  ra  in  caaa . . .  7>aj 

Quart  caaa,  an  la  caaa . . .  4.i*« 

Pint  caaa,  14  la  caaa . . . . . . 

Quart  bottlaa,  it  la  caaa . .  4. 50 

«nt  battlaa,  at  In  oaaa . . .  a. 75 


Jackati 


..par  gallon  1.0a 


CRKSCBNT  1CAPLBINB. 

Per  dot. 

^a^l****(*a*aaaaaaa4taaaaaaaaaa  aaaaaaaaaaaaaoaaaaat  aaaaaaaaaaaa  3,00 

4w0aaaaaa^aataaaaaaaaaaaaaaaaa . aaaaaao . aa.aaataaaaaa  J  .  •  f 

. Q  .JO 

OM.,.aaaaaaaa»aa  aaaataaaaaaaaaataraataaaaaaaaaataataaaaattaa  l8.00 

. »«»«»«  »»»«»»  at  a  aaaaoa»aaaaaaaa  a  a  aaaaaaa  35  • 

aaaaaaaaaaaa . MCh  ZI.00 

GIL  OP  MAPLKIMB.  Par  dot 

aaao tattoo tttttottt at aaaaaaaaaaaaaaaaaa  3  .^O 
l^l»..W>«>MMPfaaoaaaootatt— oaaa  an  aaoaaaaoaaoaaaooo  000a  A.JO 
4’’”  •Mtaaaaaa«*...,»taaaaaaaaa4aaaaaoaa»atoaa»«aaaa»aoaaaaaaa  8  .  9 J 
•  *•••••••••••••••••••••••••••  at aooooaoaaaaaaaooaooooaaaaaa a  IJ.OO 

. . . .  09.00 

.  4.00 

Gallaaa . . . each  15.ee 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Lktie  tram, parlor,  a  string . . . . .  a. 40 

N  U.  No.  fl,  aplit  handlaa .  a .  45 

Laadar,  No.  6,  3  string  red  bandies... . .40 

Princess,  No.  4,  fancy  handlaa . . .  a. 75 

Parlor,  No.  3,  a  tie .  ,.gs 

Toy  Brooms . ,0 

Whisks,  a  tawed . Jo 

Stable,  a  tie,  rattan  centra .  3.50 

Stable,  3  tie,  rattan  contra .  4  00 

F  actory  .heavy .  a.„0 

Handy  Wall  Broom  Rack,  for  rs  brooms . 90 


Na.  WASHBOARDS.  Per  das 

<9,  Good  Kaosigh,  double,  spring  protectee...  3.65 

57,  P eeriest,  double  . .  3.  7S 

Bo,  Seal  Globa,  double,  swing  protector . .  3 . 30 

.1,  PeertcM,  double,  spring  protector . . 4.43 

no,  Peariees,  single,  spring  protector . .  3.55 

■00,  Northern  Queen,  sfagT.,  protector . .  3.10 

tor,  Tidal  Wave,  single,  protector . . .  a. 75 

rr8.  Good  Enough,  single,  protector... .  3.15 

Murdock . ... 

CelerjrClty .  3,00 

r  26,  Single  Ruby .  i.6a 

ra8.  Anchor,  single  head. . . . . . . 

I3°,  Little  Gam,  pall  board .  , .  35 


BRUSHES. 

SCRUB  BRUSHES. 


Battle  As . 

Dear  SMn . 

Goid  Rope  _.. 

Tar . 


-64- 

TOBACCOS— PLUG. 


Bucun. 

O.  G.,  a  electric  boopa . . 

O.  Q.,  3  electric  boopa  . . 

Clear,  a  hoop . _ . 

Cleu,  3  hoop . 

Electric  Cedar,  a  _ 

Electric  Cedar,  3  hoop... . . . 

Pine,  3  galvanised  boopa . . 

Galvanised,  ifl  quart  . . . 

OilTliiKl)  14  quart  eaaaaoaaaaaaowaoaass. 


No. 

1,  Solid  oral - 

a,  Solid  oral _ 

3,  Solid  oval _ 

5,  Solid  oeai..„.. 

1,  Wire  ends...... 

i,  Wire  ends . . 

3,  Wire  ends . 

Wire  ends. 


BUTTER  D1S1 


k 


cnlc  Plates,  8  Inch . . . . 

Picnic  Plates,  9  Inch . . . 

Crates  contain  sjo  each. 


Per  das, 

.  1.75 
.  1.9a 
.  1.65 
.  1.7s 
.  a. 40 
.  i.to 
.  a. ao 

.  1. CO 

.  a.aj 


Par  M 

».»5 

«-3$ 

1.65 

«  »S 

1 .10 
1.3a 

1.50 

t  .90 
s.  is 

*•35 


Pm  das 


No.  STOVE  BRUSHES. 

“•  Wteda.  mw^d  mad,  wood  ban«a . „ 

21,  X,  crescent  shape .  2  . - 

I,  strap  handle,  grey  fibre . : . .........“"I  1  'so 

а,  strap  handle,  grey  fibre . ,  g, 

б,  all  hair,  extra  quality .  ,  '  ? j 


No 

o. 

*. 

4 » 

5.  AH 
i«X.  AH 
18,  All 


SMOB  BE 


Pm  das 

- 

:  >£ 

-  «.»» 

<  *  ii 

.  s .  8a 


CLOTHES  PINS. 


5  pais.. 


Par  box. 

..  .48 


EGG  CRATES. 

Perfection. 

Perfection,  10  sets  fillers . 


.  WHITEWASH  REUS  HRS.  Tm  do., 

■* 6  !*•<  H™*  . . . . —  .4a 

S’  f  !“•’  -**n^T'  •*•**  - -  .  80 

2 ta' 5£e2J’ sIS 

:  5:2 

®  J®*»  A.,  halt  brbnla. . . . . .  x  .65 

is,  8  In.,  A.,  hair  bsistia. . . .  a. 35 

6,  5  in-,  Ideal,  all  bristle,  3  rt«w_. .  i.*o 

8,  6  la..  Ideal,  all  bristle,  3  row... . HZ  •  •i 


°UST  BRUSH1 

7X,  Fibre,  srira  draws  . . . 

*1,  All  hair,  wire  drawn . . . 

■8,  White,  wire  drawn . . . 

1,  7  In.,  All  hair,  flat  end . 

**»7  In.,  Mixed,  round  and _ _ 

xxX,  7  in.,  All  hair,  round  and. . 


Old  HotMaty... 
Piper  Hvidsick 

Spear  Hsswl . 

Standard  Nary . 

Toddy - .... 

Vtnco . . . 

Towa  Tok. . 


Briar  Pipe - - 

Dube’s  Mixture... 


BMOKINO  TOBACCO. 


Groan  Turtle _ _ ... 

O.  ft  A.  Navy,  jfc  o*_ 
HoBMt 

Polar  Bam'—.' _ .“ _ 


Pm  lb 
•3® 

•1 

•34 

•39 

•*f 


Wild  Roea.. 


Compr  eased. 
Magfc,  1%  do*.  ] 

Ysast  Foam,  xj 


YEAST  CAKES. 


. par  doi. 

- .....par  box, 

...per  box 


DXXXN  DXxXN  dXxXn  dXxXn  dXxXn  dYxxn  dXx') 


dxxxn 


A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 

JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


D><X<N  XXXN  dXxX  DXXX  QXxXi  DXxX<l  dXx) 


You  Can  Use  Kerosene 
Gas  or  Gasoline 

The  Acme  Peanut  Roaster  is  equipped 
to  use  either  of  the  three  and  give  the  same 
results — i.  e.,  perfectly  roasted  peanuts  in 
the  smallest  amount  of  time,  with  the  least 
expense  and  no  labor. 

The  Acme  Peanut  Roaster  is  the  cheap¬ 
est  and  yet  the  most  effective  automatic 
roaster  on  the  market.  By  its  use  you  can 
earn  at  least  from  one  to  three  dollars  per 
day  more  than  you  now  are  making,  and 
have  an  added  attraction  in  your  store. 
Full  particulars  and  price  on  application. 

ATS  ATT  BROS. 

24  Pearl  St.  MATTAP01SETT,  MASS. 


Want  a  $10  Morris  Chair 
for  Nothing  ? 

You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 

Zahm's  Independent  (Scrap)  Tobaccos 
" Blue  Hen,”  “High  Card,”  ’  Rex"  and  “Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  lahm  Tobacco  Co. 

TOLEDO,  OHIO 


IN  WRITING  TO  KD1ZERTISERS  KINDLY  MENTION  ”  GROCERY  JlHORLD” 


grocery  world 


EGG-O-SEE  COMPANY’S 
POLICY  ENDORSED 


fjj  The  following  resolution  unanimously  adopted 
by  the  National  Retail  Grocers’  Association  endorses 
the  policy  of  the  Egg-O-See  Cereal  Company.  The 
Egg-O-See  policy  is  a  policy  of  co-operation  with  the 
retail  grocer.  The  Egg-O-See  Company  is  for  the 
retail  grocer  not  against  him. 


“Resolved,  By  the  Retail  Grocers’  Association,  in  convention 
assembled  at  Boston,  Mass.,  that  we  condemn  the  policy  of  those  maga¬ 
zines  which  have  prostituted  their  reading  columns  in  furtherance  of 
the  selfish  designs  of  certain  advertisers  who  have  sought  to  prejudice 
the  public  against  the  retail  grocers  of  this  country  by  means  of  a  campaign 
ao-ainst  what  they  have  chosen  to  call  ‘substitution  ;  we  condemn  the 
policy  of  those  manufacturers  who  are  responsible  for  this  campaign  and 
who  seek  to  force  their  goods  upon  the  shelves  of  the  retail  grocers  by 
any  and  all  means,  regardless  of  the  margins  of  profit  allowed  for  hand¬ 
ling  them. 

“Resolved,  That  we  condemn  any  practice  or  policy  on  the  part 
of  manufacturers  of  grocery  products  which  robs  the  retailer  of  any  part 
of  the  legitimate  profit  on  any  of  the  goods  he  handles. 

“Resolved,  That  we  cordially  approve  and  recommend  the  sale  of 
those  goods  of  quality  on  which  the  grocer  can  make  a  proper  and  liv¬ 
ing  profit,  regardless  of  whether  such  goods  are  or  are  not  advertised 
in  magazines  of  general  circulation. 


Cj  The  Egg-O-See  policy  has  always  been  in  full 
accord  with  the  spirit  of  the  above  resolution. 


EGG-O-SEE  CEREAL  COMPANY,  CHICAGO 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  the 
best  on  the  market  and  all  bring  yon  UNIVERSAL  COUPONS 


FOOD 


VALUE 


Better  Than  Milk  or  Meat 

IT  Royal  Peanut  Butter  is  one  of  the  most  healthful 
food  products  ever  manufactured.  We  want  you  to  tell 
this  to  your  customers,  and  as  a  real  incentive  for  you 
to  do  so  we  are  going  to  give  you  the  money  we  would 
otherwise  use  to  tell  consumers  of  its  merit.  Universal 
Coupons  packed  in  every  case  from  January  i,  1908. 
Remember,  it  is  the  best  thing  of  its  kind  ever  made. 
You  make  a  splendid  profit  on  it  and  the  coupons  are 
exchangeable  for  any  article  of  merchandise  you  may  need 
for  your  home  or  store. 

Cleveland  Health  Food  Co. 

Cleveland,  Ohio 


Lots  of  Your  Customers  Want  This 


!  ;  V’ 'rr;  .!£/ 


lew?* 

‘fc .  • 


..  Tht 
Bt*T  KNOWN 

polish 

e.B.nooRE*<&, 

Nc*"*w b  or  PARaurr 

/i'/cCHICAG^ 


It  is  the  one  thing  to  keep  hardwood  floors  right.  It  has 
been  specially  prepared  by  experts  to  do  the  work  right. 

Tell  your  customers  if  they  want  to  keep  their  floors  in  per¬ 
fect  condition  permanently  to  use  it  instead  of  scrubbing  them. 
It  makes  a  finish  so  perfect  that  all  that  is  necessary  is  to  wipe 
up  the  floors  with  a  damp  cloth  once  a  week. 

Universal  Coupons  in  every  case  for  the  grocers  and  some 
in  each  package  for  his  customers. 

E.  B.  MOORE  &  CO. 

76  Wabash  Avenue  Chicago,  Illinois 


We  make  a  superfine  line  of  Macaroni,  Spaghetti, 
Noodles  and  Pastels,  but  we  don’t  try  to  make  you 
sell  them. 

We  give  you  credit  for  brains — brains  to  select 
goods — brains  to  sell  them.  You  can  influence  your 
customers.  That’s  why  you  are  in  business. 

Wouldn’t  it  be  foolish  for  us  to  ignore  your  power 
and  waste  advertising  trying  to  make  people  demand 
that  you  sell  our  goods?  We  go  the  other  way  about 
it.  We  spend  our  advertising  money  for  you,  not 
against  you  by  giving  you  Universal  Coupons  with 
every  case  of  our  goods.  You  can  exchange  them 
for  many  useful  articles.  It  pays  to  pull  together. 

(Ihe 

Vienna  BaKing 
Company 

Philadelphia,  Penna. 


Make  a  Specialty  of 
Private  Estate  Coffee 


I  iMsnmYtsmtraasmioK!;: 

I  *OKTmTAPRtcssnuirB5s«5irpt]KCTOfKn.iia? 

i  ©PRIVATE  i 

Restate 
COFFEE" 

FAOUCHOIS&gi-mntTONKIUi^i.  M 
Esnaisaas 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  ojic  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 
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With  a  few  elec¬ 
tric  lights  properly 
disposed,  here  and 
there,  we  can  give 
you  a  new  store. 

A  store  that  will 
not  only  look  new 
to  you,  but  new  to 
your  customers  and 
the  passers-by. 

A  store  that  will 
be  twice  as  cheery 
to  work  in,  to  buy 
in,  and  to  come 
into  from  the  street. 

You  wouldn’t 
buy  in  a  gloomy 
store  yourself,  if 
you  could  avoid  it. 
Can  you  expect 
other  people  to  like 
it  any  better? 

See  us  about  it. 


The  Philadelphia 
Electric  Co. 

Tenth  and  Chestnut  Streets 
Philadelphia,  Pa. 


Seasonable 

Specialties 

-  (OUR  OWN  CREATIONS)  ===== 

Government  Inspection  Establishment  No.  257 

Prepared  with  the  greatest  care  by  clean  methods 
in  the  Finest,  Cleanest  and  most  Sanitary 
Abattoirs  and  Sausage  Kitchens  in  the  country 
and  are  especially  adapted  for  use  during  the 
coming  Summer  season. 

Meat  Loaf 

Composed  entirely  of  fine  selected  meats— contains 
no  flour  or  cereals.  Baked  in  loaves  of  about  eight 
pounds.  Delicious.  Can  be  served  cold,  sliced  thin, 
or  warmed  up  in  oven  to  take  the  place  of  a  roast. 

Lunch  Roll 


(Copyrighted.) 


Choice,  tender  pieces  of  pork,  very  mildly  cured; 
stuffed  in  linen  sack  or  container.  Boiled  and  ready 
to  use  in  place  of  boiled  ham.  Makes  an  elegant 
dish  when  fried  in  place  of  ham  or  bacon. 


Cervelat 


(also  known  as  Summer  Sausage 
or  Winter  Bologna.) 


Not  to  be  confounded  with  Lebanon  Bologna  or 
similar  cheap  products.  Very  choice  and  different 
from  the  numerous  brands  on  the  market  from  the 
fact  that  it  contains  no  cereals.  In  beef  casings — 
also  a  limited  supply  in  hog  casings. 


Burk’s  Hams 

# 

Different  from  others  in  cut  and  trim,  having  short 
shanks  and  round  butts.  No  salty  taste — being 
new  and  sugar  cured.  Bright  color,  smoked  with 
hickory  wood. 

Butternut  Bacon 

In  strips,  neatly  wrapped  in  parchment  paper. 
Strung  with  white  cord  and  cut  perfectly  square, 
making  every  ounce  available  to  the  consumer.  No 
waste.  Not  especially  lean,  being  selected  from  best 
corn  fed  hogs,  which  imparts  that  tender,  nutty  flavor. 


GIRARD  AVE.  AND  THIRD  ST.,  PHILADELPHIA 


This  Tells 
the  Tale 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Kuight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 

_ we  are  sure  of  more.  You  are 

certain  of  their  absolute  purity  and 
a  good  profit. 

KNIGHT’S 

Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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HOW  TO  ADVERTISE 
A  RETAIL  S TORE 

BY  A  L  BERT  E.  EDGAR 

TEACHES 


Nearly  everybody  in  the  E7iglish 
speaking  world  knows  the  reputation 
that  the  International  Correspondence 
School,  Scranton,  Pa.,  have  for  teach¬ 
ing  advertising  by  correspondence. 
The  letter  below  is  from  the  principal 
oj  that  School  of  Advertising .  It  is 
an  unsolicited  compliment. 


“The  Outing  Publishing  Co., 

Deposit,  N.  Y. 

Gentlemen: — I  have  read  very  carefully 
your  new  book,  'How  to  Advertise  a  Re¬ 
tail  Store.’  I  want  to  say  that,  in  my 
judgment,  it  is  by  far  the  best  book  on 
retail  advertising  that  I  have  ever  seen. 
It  is  really  a  comprehensive  short  course 
in  advertising.  Some  subjects  must  nec¬ 
essarily  be  treated  briefly  in  single¬ 
volume  work  on  advertising,  but  Mr. 
Edgar  has  certainly  done  his  work  thor¬ 
oughly.  If  a  retail  advertiser  cannot  get 
$5.00  worth  of  information  out  of  this 
book,  there  is  something  wrong  with 
him.  This  book  is  already  very  popular 
here  in  our  School.  Two  of  the  men  here 
have  already  expressed  their  desire  to 
own  a  personal  copy.  As  I  wrote  you  the 
other  day,  very  frequently  we  have  re¬ 
quests  from  students  for  a  list  of  good 
books.  We  have  already  had  occasion  lo 
recommend  this  book  to  three  students. 

Very  truly  yours. 

(Signed)  S.  ROLAND  HALL, 
Principal,  School  of  Advertising." 


“We  haven’t  the  slightest  hesitation  in 
recommending  it  to  every  retailer  in  Can¬ 
ada.  and  to  every  wholesaler,  for  that 
matter.  It  is  splendidly  written,  neatly 
printed  and  contains  information  indis¬ 
pensable  to  every  merchant.  We  are  giv¬ 
ing  your  book  a  good  boost. 

Publishers  of 

(Montreal  Herald 
(  Dry  Goons  Record 


How  to  lay  out  advertising  copy, 

How  much  space  to  use, 

How  to  design  an  attractive  space-saving  name-plate, 

What  a  headline  should  accomplish, 

How  to  get  and  use  proper  illustrations, 

How  to  write  your  advertising  introductory, 

How  to  describe  an  article  so  as  to  make  sales, 

What  style  and  method  of  pricing  you  need, 

The  preparation  of  effective,  free  advertising, 

How  to  find  and  properly  use  selling  points, 

The  making  of  store  papers,  booklets,  leaflets,  folders,  advertis¬ 
ing  letters,  and  mailing  cards, 

The  organization  of  a  follow-up  system, 

The  uses  of  calendars,  blotters,  post-cards,  advertising  novelties, 
package  enclosures,  and  hand-bills, 

Proper  methods  of  window  advertising, 

Correct  outdoor  advertising, 

Spring,  fall  and  other  openings  advertising, 

Two-hundred-fifty  selling  helps,  guessing  and  voting  contests, 
drawings,  schemes  to  attract  boys  and  girls,  premium  schemes, 

The  sensible  advertising  of  special  sales  and  clearance  sales, 

The  uses  of  leaders  and  bargains, 

Many  novel  sales  plans, 

The  promotion  of  business  in  a  number  of  specific  retail  lines — 
this  department  alone  occupies  about  100  pages, 

Mail  order  advertising  and  general  advertising, 

Points  about  type,  borders,  ornaments,  and  cuts, 

Neatly  20  pages  of  practical  and  helpful  hints  on  how  to  lay  out 
advertising  copy, 

% 

How  to  read  proof  and  technical  terms. 


The  opinion  of  one  of  fiew  York's  prominent 
copy  specialists : 

‘‘The  Editor  of  BRAINS,  Deposit,  N.  Y. 

Dear  Sir:  I  have  just  received  my  copy 
of  How  to  Advertise  a  Retail  Store,’  and 
I  want  to  say  to  you  that  of  all  the  hooks 
and  periodicals  in  my  business  library  it 
is  by  far  the  most  practical  and  useful. 
The  retailer  or  business  man  who  has 
goods  to  sell,  who  cannot  get  out  of  it 
several  times  its  cost  every' year,  had  bet 
ter  go  out  of  business.  The  book  will  be 
a  constant  source  of  profit  to  me  and  I 
believe  it  will  to  every  retailer  who  wants 
to  make  more  money.  It  is  complete  and 
I  think  it  is  no  more  than  right  that  you 
should  know  that  it  is  appreciated. 

Yours  very  truly, 

(Signed)  CASH  A.  HARRIS, 

I  Madison  Ave.,  New  York  City.” 


1 
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"How  to  Advertise  a  Retail  Store"  is 
certainly  of  absorbing  interest  and  satis¬ 
factory  entirely.  Lake  of  the  Woods 

Milling  Co.,  Montreal,  Can. 

1 

Just  the  book  we  can  recommend. 

The  Sheldon  School  of  Salesmanship, 
Chicago. 

A  very  complete,  practical  aud  attrac¬ 
tive  work  which  includes  a  vast  amount 
of  infoiraation. 

Hoot  and  Shoe  Recokdf.r. 

1 

1 

For  general  information  con¬ 
cerning  the  art  ot  advertising  in 
its  broad  sense  this  book  is  hardly 
surpassable.  One  of  the  most  ex¬ 
haustive  treatises  on  the  subject 
of  advertising. 

Jkwelkrs’  Circular. 

A  practical  aud  really  valuable 
work  for  the  advertisi ug  man  and 
merchant.  Merchants 

Record  and  Show  Window. 

■n  •  r  1  r 

What  a  dopartmsnt  store  advertising  man  says ; 
"Editor  of  BRAINS, 

Dear  Sir:  I  don’t  want  any  money  back 
on  the  Edgar  book,  'How  to  Advertise  a 
Retail  Store.’  It  is  worth  the  price  and  I 
consider  it  the  most  practical  book  of  any 

I  own  and  I’ve  bought  about  all  that  have 
been  printed.  Yours  very  truly, 

(Signed)  S.  D.  VAN  CAMPKN,  Secyl 

W.  D.  Ackerson  Go..  Newton,  N.  J. 

The  Retail  Merchant. 

The  book  is  out — I  own  a  copy 
—and  am  glad  I  do.  I  think  it  is 
the  best  thing  on  advertising  that 
has  ever  appealed,  and  I  have 
nearly'  every  000k  relating  to  ad¬ 
vertising  that  has  ever  been  pub¬ 
lished. 

HERMAN  STEWART, 

Phitadelphia,  Pa. 

A  regular  storehouse  of  the  best  and 
latest  ideas  on  advertising. 

Canadian  Baker  and  Confectioner. 

Near  approach  to  the  ideal  all  around 
advertising  hand  book.  Teems  with 
ideas,  suggestions,  explanations,  exam¬ 
ples.  Trice  is  very  moderate  indeed. 

Advertisers’  Magazine. 

641  ILLUSTRATIONS  AS  MODELS 

V  ,  *v 

Show  how  all  these  things  are  accomplished  by  the  highly  paid  ad.  managers  and  the  cross-roads  storekeepers. 

Price  $3.50  Postpaid — on  a  money=back  basis 

THE  OUTING  PRESS,  DEPOSIT,  NEW  YORK,  U.  S.  A. 
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Beef  Extract  Manufacturers  Using 
Corned  Beef 

Dr.  Lawall,  State  Chemist,  Points  this  Out  and  Suggests  that 
if  the  Label  Fails  to  State  this  the  Article  is  Misbranded. 
In  Germany  they  Fine  Laborers  who  Work  for  Convicted 
Food  Adulterators.  Month’s  Work  for  the  Department 
and  Adverse  Chemist’s  Reports. 


In  the  current  number  of  the  I 
Pennsylvania  Dairy  and  Food  Bul¬ 
letin,  which  reports  the  work  of  the 
department  up  to  May  15th,  Dr. 
Charles  H.  Lawall,  State  chemist, 
has  an  interesting  article  on  meat 
extracts.  In  the  course  of  it  he 
charges  that  certain  manufacturers 
of  beef  extract  use  corned  beef  in¬ 
stead  of  fresh  beef.  An  extract 
from  the  article  in  question  fol¬ 
lows  : — 

It  is  a  self-evident  fact  that  beef 
extract  that  contains  but  15  per 
cent,  of  moisture  is  far  superior  to 
one  which  may  cost  the  consumer 
just  as  much,  but  which  contains 
from  25  to  50  per  cent,  of  moisture. 

It  is  also  clearly  apparent  that  a  beef 
extract  which  contains  from  10  to 
12  per  cent,  of  sodium  chloride,  cal¬ 
culated  to  the  dry  substance,  is  of 
greater  value  than  one  which  con¬ 
tains  from  15  to  30  per  cent.,  as 
from  $1  to  $2  is  a  pretty  high  price 
to  pay  for  common  salt. 

One  of  the  methods  sometimes 
employed  in  making  cheap  meat 
preparations  is  to  utilize  a  portion  of 
the  liquid  used  in  making  preserved 
meats,  such  as  corned  beef,  which 
fluid  undoubtedly  contains  a  large 
proportion  of  soluble  proteid  matter 
having  a  food  value,  but  which  also 
contains  appreciable  quantities  of 
potassium  nitrate  or  saltpetre.  This 
latter  constituent  is  not  desirable  in 
a  preparation  intended  for  persons 
whose  digestive  processes  have  been 
enfeebled  by  disease,  and  when  pres¬ 
ent,  as  in  some  of  the  instances  cited 
below,  in  quantities  of  from  .5  to 
2  per  cent.,  corresponding  to  from 
1  to  5  grains  to  a  tablespoonful  of 
the  preparation,  its  presence  should 
be  stated  on  the  label,  so  that  the 
physician  who  often  advises  its  use, 
may  be  aware  of  the  presence  of  this 
constituent. 

In  about  one-half  of  the  samples 
examined  the  nitrogen  was  present 
to  the  amount  of  not  less  than  ap¬ 
proximately  8  per  cent.,  calculated 
to  the  dry  material.  In  some  of 
them,  however,  it  was  far  below  this 
figure,  as  regards  sodium  chloride, 
the  requirement  of  not  more  than  12 
per  cent,  in  the  dry  extract  was  ex¬ 
ceeded  in  eighteen  out  of  the  twenty- 
three  samples,  in  several  cases 
reaching  20  per  cent,  and  over,  and 
in  one  case  reaching  to  a  fraction 
over  30  per  cent.  In  some  of  the 
bouillon  preparations,  benzoic  acid 
was  found,  which  was  stated  upon 
the  label  to  be  present  in  not  more 
than  one-tenth  of  i  per  cent,  in  the 
tomato  catsup  used  in  the  prepara¬ 
tion  of  the  bouillon.  This  was 
largely  exceeded  in  one  case,  which 
contained  nearly  double  the  amount 
in  the  finished  preparation,  that  was 
stated  to  be  present  in  the  tomato 
catsup  alone. 

Generally  speaking,  the  claims 
made  on  the  labels  of  these  prepa¬ 
rations  are  not  unwarranted  nor  ex¬ 
travagant,  except  in  the  fact  that 


most  of  them  bear  the  statement  that 
this  particular  product  is  the  best 
in  the  market.  In  such  cases  where 
the  presence  of  a  large  proportion  of 
potassium  nitralte  or  saltpetre  in¬ 
dicates  the  use  of  cured  meat  in¬ 
stead  of  fresh  meat  in  the  prepara¬ 
tion  of  the  extract,  1  believe  that 
such  fact  should  be  stated  upon  the 
label,  and  that  neglect  to  do  this  is 
equivalent  to  misbranding. 

Those  who  think  that  the  en¬ 
forcement  of  food  laws  in  this  coun¬ 
try  is  harsh  and  severe  should  take 
comfort  from  a  statement  made  in 
this  number  of  the  bulletin  by  Dr. 
H.  C.  Stiefel,  who  is  familiar  with 
the  conditions  surrouhding  the  en¬ 
forcement  of  the  German  food 
laws.  Dr.  Stiefel  tells  of  a  German 
manufacturer  found  guilty  in  1903 
of  the  illegal  sale  of  imitation  rasp¬ 
berry  marmalade.  Appeal  was 
taken  from  one  court  to  another  un¬ 
til  the  highest  German  court  was 
reached.  This  court  has  just 
handed  down  the  final  decision  in 
the  case  as  follows:  The  manufac¬ 
turer  to  pay  1,500  marks  fine  or  one 
hundred  days’  imprisonment,  the 
bookkeeper  is  fined  500  marks  (10 
per  cent,  of  his  yearly  salary)  or 
fifty  days’  imprisonment,  the  fore¬ 
man  of  the  factory  is  fined  300 
marks  (10  per  cent,  of  his  yearly 
salary),  or  forty  days’  imprison¬ 
ment,  and  the  laborer,  the  jelly 
boiler,  is  fined  75  marks,  or  ten 
days’  imprisonment.  The  verdict 
of  the  court  is  to  be  published  in 
three  newspapers  in  the  manufac¬ 
turer’s  home  city,  and  finally  all 
costs  of  the  trial,  appeals,  experts, 
etc.,  are  to  be  placed  upon  the 
manufacturer. 

The  courts  decided  that  the 
bookkeeper,  the  foreman  in  the  fac¬ 
tory  and  the  jelly  boiler  knew  per¬ 
fectly  well  that  they  were  making 
a  jelly  that  was  to  be  sold  as  pure 
which  they  knew  was  false  and  de¬ 
ceiving.  They  were  therefore 
guilty  with  the  manufacturer  him¬ 
self,  though  in  a  lesser  degree,  as 
the  manufacturer  was  striving  for 
excessive  profit,  and  his  subordi¬ 
nates  were  to  a  certain  extent  com¬ 
pelled  to  do  the  work  in  order  to 
retain  their  positions. 


There  has  never  been  a  case  in 
this  country,  so  far  as  is  known, 
where  minor  employees  of  a  food 
adulterator  have  been  prosecuted. 

A  summary  of  the  current 
month’s  work  is  as  follows : — 

REPORTS  OF  ANALYSES. 

Butter  Samples,  290. 


Pure .  281 

Colored  oleomargarine  .  7 

Oleomargarine .  2 


Total  .  290 

Oleomargarine  Samples,  2. 

Uncolored .  2 

Pure  Food  Samples,  83. 

Complying  with  law .  80 

Misbranded  .  1 

Preserved  and  colored .  2 

Total  .  83 

Vinegar  Samples,  35. 

Adulterated .  6 

Misbranded  .  2 

Pure .  27 


Total  .  35 

SUITS  AND  PROSECUTIONS. 

Oleomargarine  Cases,  9. 

Terminated .  9 

Pure  Food  Cases,  3. 

Terminated .  3 

Vinegar  Cases,  8. 

Terminated .  8 

LICENSES  ISSUED  FROM  JANUARY  I 

TO  MAY  15,  1908. 
Oleomargarine  Licenses,  287. 

Boarding  house  . *. .  6 

Restaurant .  3 

Retail .  269 

Wholesale  .  9 


Total  .  287 

Renovated  Butter  Licenses,  11. 

Retail .  jo 

Wholesale .  1 


Total  .  11 


Total  amount  of  money  received 
from  said  licenses  for  1908  is 
$32,299-27,  and  this  sum  has,  in  ac¬ 
cordance  with  law,  been  deposited  in 
the  State  Treasury. 

The  following  are  taken  from  the 
adverse  reports  of  the  State  chem¬ 
ists  upon  samples  submitted  to  them 
for  analyses : — 

Sample  bought  of  John  Dunlap, 
609  Fifth  avenue,  McKeesport,  Pa. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Owen  B.  Far¬ 
ley,  McKeesport,  Pa.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored  oleo¬ 
margarine. 

Sample  bought  of  Jeremy’s  Buf¬ 
fet  Restaurant,  John  S.  Wilson,  313 
Smithfield  street,  Pittsburg,  Pa. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Iron  City  Res¬ 
taurant,  S.  G.  Georgeson,  35  Dia¬ 
mond  Square,  Pittsburg,  Pa.  Sold 
for  butter.  Chemist's  report — Oleo¬ 
margarine;  no  license. 

Sample  bought  of  Hotel  Weber, 
Frankstown  avenue  and  Station 
street,  Pittsburg,  Pa.  Sold  for  but¬ 
ter.  Chemist’s  report — Colored  oleo¬ 
margarine. 

Sample  bought  of  restaurant, 
Samuel  Anderson,  Jeanette,  Pa. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Hotel  Colonibe, 
John  Fatli,  Jeanette,  Pa.  Sold  for 
butter.  Chemist’s  report — Colored 
oleomargarine. 

Sample  bought  of  Hotel  Trimble, 
George  H.  Trimble,  Jeanette,  Pa. 
Sold  for  butter.  Chemist’s  report — 
Colored  oleomargarine. 

Sample  bought  of  Mrs.  S.  Meri- 
hew,  Mrs.  Alice  Sumner,  New  Al¬ 


bany,  Pa.  Sold  for  oleomargarine. 
Chemist’s  report  —  Oleomargarine; 
no  license. 

Sample  bought  of  Wm.  Butler 
Co.,  Seventh  and  Spring  Garden 
streets,  Philadelphia,  Pa.  Sold  for 
catsun.  Chemist’s  report — Mis¬ 
branded.  Contains  larger  amount  of 
benzoate  of  soda  than  declared  on 
label. 

Sample  bought  of  James  McClurg 
Cd.,  414  Sixtfi  avenue,  Pittsburg, 
Pa.  Sold  for  mixed  candy.  Chem¬ 
ist’s  report— Highly  charged  with 
sulphurous  acid  and  various  coal-tar 
dyes. 

Sample  bought  of  Otis  Shepard 
&  Co.  (M.  Conlin),  Penn  avenue, 
Pittsburg,  Pa.  Sold  for  mixed 
candy.  Chemist’s  report — Highly 
charged  with  sulphurous  acid  and 
various  coal-tar  dyes. 

Sample  bought  of  Anchor  Gro¬ 
cery  Co.  (Fading  &  Strong),  Rock- 
wood  Pa.  Sold  for  cider  vinegar. 
Chemist’s  report— A  distilled  vine¬ 
gar,  low  in  acetic  acid  and  colored 
with  caramel. 

Sample  bought  of  C.  Grove,  Hunt¬ 
ingdon,  Pa.  Sold  for  cider  vine¬ 
gar.  Chemist’s  report — A  distilled 
vinegar,  low  in  acetic  acid  and  col¬ 
ored  with  caramel. 

Sample  bought  of  S.  H.  Flickinger, 
5207  Market  street,  Philadelphia, 
Pa.  Sold  for  white  vinegar.  Chem¬ 
ist’s  report— Not  correctly  labeled. 

Sample  bought  of  Horace  Marrcell, 
234  S.  Fortieth  street,  Philadelphia, 
Pa.  Sold  for  white  wine  vinegar. 
Chemist’s  report — Not  correctly  la¬ 
beled. 

Sample  bought  of  J.  A.  Kelly  & 
Co.  (Leonard  Miller,  Altoona), 
Snow  Shoe,  Pa.  Sold  for  cider  vine¬ 
gar.  Chemist’s  report— A  distilled 
vinegar  and  colored  with  caramel. 

Sample  bought  of  L.  H.  Smith, 
Huntingdon.  Pa.  Sold  for  cider 
vinegar.  Chemist’s  report — A  dis¬ 
tilled  vinegar  and  colored  with  cara¬ 
mel. 

Sample  bought  of  Stouffer  &• 
Brenneman.  Huntingdon,  Pa.  Sold 
for  cider  vinegar.  Chemist's  report 
—A  distilled  vinegar  and  colored 
with  caramel. 

Sample  bought  of  Samuel  Sheets, 
Williamsport,  Pa.  Sold  for  cider 
vinegar.  Chemist’s  report — A  dis¬ 
tilled  vinegar  and  colored  with  cara¬ 
mel. 


Jeannette,  Pa.,  Retailers  Unite 
in  Trade  Reforms. 


Decide  for  Early  Closing  and  Against 
Soliciting  Schemes. 

Special  correspondence  of  "Grocery  World.” 

Erie,  Pa.,  June  13,  1908. 

I  he  Business  Men’s  Association 
of  Jeannette  has  promulgated  the 
following  resolutions : — 

Resolved,  That  all  members  of 
this  association  shall  close  their 
respective  places  of  business  at 
9  P.  M.  during  the  entire  year.  • 
except  Mondays  and  Saturdays, 
ten  days  before  Christmas  and 
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one  week  before  Easter;  and  on 
evenings  preceding  the  following 
permanent  holidays,  viz.,  Memorial 
Day,  Thanksgiving,  Fourth  of  July 
and  on  Christmas  Day.  Closing 
hours,  Mondays,  prompt,  8  P.  M.,  and 
evenings  preceding  all  holidays,  9 
P.  M.  Any  of  the  above  holidays 
occurring  on  Saturday  or  Monday, 
then  the  closing  time  for  these  days 
shall  be  noon,  12  o’clock.  Closing 
hour  for  New  Year  s  Day  and  Labor 
Day,  12  o’clock  noon. 

Resolved,  That  the  Business 
Men’s  Association  of  Jeannette  do 
not  patronize  solicitors  who  are  not 
indorsed  by  its  committee.  For  in¬ 
dorsement  call  secretary’s  office, 
phone,  167-J.  .  .  ... 

Resolved,  That  no  restriction  shall 
be  imposed  upon  members  contribut¬ 
ing  to  organizations  in  which  they 
hold  membership. 

Resolved,  That  no  indorsement 
will  be  given  to  any  organization 
using  raffles,  lotteries,  schemes  of 
chance  or  similar  means  of  raising 
money. 

Resolved,  That  to  secure  indorse¬ 
ment,  institutions  must  be  doing  a 
necessary  public  work. 

S.  J.  Fine  has  been  elected  secre¬ 
tary  of  the  Plymouth  Business 
Men’s  Association  in  place  of  H.  B 
Davenport. 

A.  M.  Howes, 
State  Secretary. 


Jobbers  Want  Proprietary  Prices 
Limited,  But  — 

They  Say  They  Could  Not  Trust  Ail  of  Their  Number  to  Keep 
Them  and  the  Work  of  Punishing  the  Renegades  Would 
be  Heavy  and  Costly.  A  Sugar  Incident  as  a  Sample. 


The  first  cantaloupes  are  in  mar- 
cet,  ranging  from  $5  to  $8  per 
:rate.  Southern  cantaloupes  range 
rom  $1  to  $2,  the  Californias  being 
nuch  better.  The  demand  is  fair. 


Representatives  of  the  "Grocery 
World”  have  interviewed  a  number 
of  wholesale  grocers  during  the 
past  week  regarding  the  attitude  of 
the  wholesale  trade  toward  a  project 
to  have  manufacturers  of  proprie¬ 
tary  brands  generally  limit  the  sell¬ 
ing  prices,  so  that  both  the  whole¬ 
sale  and  retail  trade  could  make  a 
better  profit  on  proprietary  goods 
than  they  make  now.  It  goes  with¬ 
out  saying  that  the  plan  would  de¬ 
pend  on  the  price  the  manufacturer 
fixes  being  a  fair  one. 

The  general  feeling  among  the 
wholesale  trade  is  that  the  plan 
would  be  a  good  one.  In  many 
lines  the  prices  of  proprietary  goods 
are  cut  so  deeply  that  the  jobbei 
not  only  makes  no  profit,  but 
actually  nets  a  loss.  In  Philadelphia 
flour  is  as  good  an  illustration  of 
this  as  anything  else.  In  the  case 


of  certain  standard  brands  of  flour, 
neither  the  jobber  nor  the  retailer 
makes  anything  like  an  adequate 

profit. 

In  spite  of  a  fairly  general  atti¬ 
tude  of  approbation,  however,  the 
jobbers  argue  that  no  limited  price 
plan  would  be  worth  two  cents  if  it 
were  not  rigidly  observed,  that 
there  are  certain  wholesalers  who 
would  not  observe  it,  and  that  the 
difficulty  of  apprehending  and  pun¬ 
ishing  these  would  be  so  great  as 
to  be  almost  insurmountable. 

To  begin  with,  they  say,  a  job 
ber  will  cut  the  price  on  an  article 
he  has  agreed  to  sell  at  a  fixed 
price  only.  He  cuts  it  to  a  retailer, 
who  will  not  expose  him  for  two 
reasons :  First,  because  he  doesn’t 
wish  to  kill  the  goose  that  laid 
the  golden  egg,  and  second,  be¬ 
cause  he  has  a  friendly 


feeling 


toward  the  jobber  who  gives  lnm 
plums. 

The  fact  that  some  jobber  is  cut¬ 
ting,  however,  does  usually  come  to 
light,  when  the  retailer  stops  buy¬ 
ing  that  particular  article  from  the 
jobber  he  has  always  bought  it 
from,  and  who  does  not  cut  the 
price.  In  such  cases  it  is  easy  to 
put  two  and  two  together  and  to 
fasten  suspicion  on  some  certain 
jobber.  Even  then  the  case  is  al¬ 
most  impossible  to  prove,  because 
neither  the  jobber  nor  the  retailer 
can  be  compelled  to  testify,  and 
there  is  usually  nothing  in  writing. 
But  suppose  the  case  is  proven  and 
the  jobber  fined  or  cut  off  the 
jobber  or  jobbers  who  were  instru¬ 
mental  in  the  exposure  always  lose 
trade  by  it.  The  retailers  who  bene¬ 
fited  by  the  cut  price  resent  it  and 
divert  their  trade  elsewhere.  This, 
say  the  jobbers,  has  been  the  his¬ 
tory  of  every  such  movement. 

Nearly  all  the  jobbers  seen  used 
as  an  illustration  of  the  great 
difficulty  of  detecting  violators  of 
limited  prices,  an  incident  which  oc¬ 
curred  during  the  sugar  fight  a  few 
years  ago.  A  certain  Philadelphia 
jobbing  house,  who  are  one  of  the 
ringleaders  in  the  present  fight 


There’s  Every  Good  Reason 

For  Grocers  to  Handle 


Post! 


Formerly  called 
Elijah’s  Manna 
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Toasties 

Continuous,  liberal  advertising  makes  the  first  sales,  and  every  time  you  pass  a  package  of  Toasties  over  the  counter. 

you  can  count  on  a  pleased  customer  and  a  “repeat  order. 

Distinctly  Different-Delightfully  Crisp-with  a  delicious,  toasty  flavour- 
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It  is  not  to  you.  but  through  you,  that  we  sell  Post  Toast.es,  and  we  don’t  count  a  single  package  sold  until  it  reaches 
the  rnnsnmer — We  guarantee  the  sale  of  Retailer’s  stock,  and  the  profit  is  pleasing. 


Made  by  Postnm  Cereal  Company,  Limited,  Battle  Creek,  Mich. 
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against  the  Retail  Grocers’  Associa 
tion,  and  whose  name  has  several 
times  appeared  in  these  columns  in 
connection  with  it,  were  accused  of 
violating  a  limited  price  agreement, 
on  sugar.  They  carried  on  their 
plans  so  secretly  that  for  a  long 
time  nothing  could  be  fastened  on 
them,  and  in  desperation  one  house 
finally  offered  $25  for  a  bill  from 
this  concern  showing  a  cut  price, 
finally  the  house  was  caught  red 
handed  under  most  humiliating  cir- 
cumstances  and  forced  to  pay  the 
penalty. 

As  a  result  of  that  campaign 
every  jobber  active  in  it  lost  some 
trade 

The  jobbers’  attitude  toward  the 
plan  can  therefore  be  summed  up 
thus :  They  are  in  favor  of  the  plan 
in  the  abstract,  but  they  could  not 
trust  certain  of  their  number  to 
keep  it,  and  the  task  of  punishing 
them  they  feel  would  be  very  ardu¬ 
ous  and  expensive. 


North  Dakota’s  Experience  with  Net 

Weight  Law 

Food  Commissioner  Ladd  Tells  of  His  Trouble  to  Make  Biscuit 
Trust  Label  Its  Packages.  What  the  Enforcement  of  the 
Law  did  to  the  Weight  of  Canned  Goods  Sold  There. 
Commissioner  Believes  in  Dating  Canned  Goods 


New  potatoes  have  fluctuated 
wildly.  The  price  reached  $2.50  per 
basket,  then  went  to  $4,  and  later 
declined  to  $3  and  below.  Stock 
is  coming  from  Maryland,  Virginia 
and  North  Carolina. 


The  food  law  of  North  Dakota 
requires  that  net  weight  be  shown 
upon  each  and  every  package.  The 
clause  reads  as  follows : — 

If  every  package,  bottle  or  con¬ 
tainer  does  not  bear  the  true  net 
weight,  the  name  of  the  real  manu¬ 
facturer  or  jobber  and  the  true  grade 
or  class  of  the  product,  the  same  to 
be  expressed  upon  the  face  of  the 
principal  label  in  clear,  distinct  Eng¬ 
lish  words  in  black  type  upon  a  white 
background,  said  type  to  be  in  size 
uniform  with  that  used  to  name 
braud  or  producer. 

Goods  which  are  not  so  labeled 
are  therefore,  under  the  law  of  this 
State,  declared  to  be  misbranded, 
therefore  illegal.  There  are  several 
companies  which  in  the  past  have 
attempted  to  evade  this  feature  ^of 
the  law.  The  arguments  which 
have  been  put  up  are  very  crude 
when  one  analyzes  the  motive  which 
is  back  of  it.  Is  there  any  reason 


why  the  public  should  not  know 
just  how  much  material  they  are 
expected  to  receive  in  any  given 
package  ?  Are  they  not  entitled  to 
know  how  much  packing  and  how 
much  actual  food  material  ?  There¬ 
fore  if  there  is  shown  upon  the 
package  the  true  net  weight  01 
measure,  and  the  true  grade,  both 
being  equally  essential,  the  public 
then  have  a  correct  knowledge  of 
what  is  contained  in  the  same. 

The  representatives  of  the  Na¬ 
tional  Biscuit  Co.,  for  example, 
claim  exemption  on  the  grounds 
that  such  exemption  has  been  prom¬ 
ised  them,  and  for  the  further  rea¬ 
son  that  their  products  are  always 
sold  by  the  package  and  at  certain 
specified  prices  without  regard  to 
quantity.  The  same  has  been  put 
up  in  the  past  by  manufacturers  of 


extracts,  who  use  bottles  writh  pan¬ 
els  so  thick  and  closely  compressed 
together  that  two-ounce  containers 
actually  contain  less  than  one  ounce. 
Spice  manufacturers  claimed  that 
they  were  selling  packages  at  10 
and  1 5  cents  and  not  by  weight. 
These  products,  supposed  to  con¬ 
tain  four  ounces,  were  put  up  in 
competition  with  those  of  full  net 
weight.  There  is  no  objection  to 
their  selling  a  10-cent  package,  pro¬ 
viding  they  inform  the  public  how 
much  is  supposed  to  be  contained  in 
this  package.  So  it  seems  to  me 
that  the  National  Biscuit  Co.  may 
justly  be  expected  to  comply  with 
this  reasonable  provision,  and  when 
any  company  refuses  to  do  so  it 
seems  evident  that  they  have  some 
good  reason,  presumably  that  their 
goods  would  not  meet  the  test,  or 
that  the  public  would  be  informed 
in  such  a  way  as  to  be  undeceived 
where  they  have  been  wrongly  edu¬ 
cated  by  those  who  desire  to  evade 
the  law.  That  it  would  be  a  hard¬ 
ship  to  specify  on  the  label  the  true 
net  weight,  when  the  same  is  being 
printed,  no  one  can  successfully 
maintain. 

In  Bulletin  No.  53,  published  in 
I9°3»  it  so  happens  that  we  give 


BELIEVE  WE  CAN  save  you  three,  four 
or  even  five  per  cent,  on  your  purchases 
of  groceries  every  week,  whether  your 
orders  be  large  or  small  ::  ::  ::  :: 


OUGHT  TO  KNOW  whether  we 
do  or  not,  and  there  is  no  better 
way  to  find  out  than  by  a 
TRIAL  order  ::  ::  :: 


Best  Quality  Absolutely  Pure  White  Pepper,  bar¬ 
rels  about  240  lbs .  per  lb 

Half  barrels,  about  125  lbs.  .  !  .  !!.’••’  •' per  lb  ’ 

SO-1*-  d™ms . per  lb!,’ 

25-lb.  pails .  per  lb 

6  or  lO-lb.  boxes . .  !  per  lb.',’ 

75s  to  80s  Nutmegs,  finest  quality  goods,  cases 
about  65  lbs . 

25-ib.  lots . . : : : : . gSib* 

10-ib.  lots . ;£erib:’ 

105s  to  110s  Nutmegs,  finest  quality  of  goods,  cases 

about  65  lbs .  iv. 

25-lb.  lots  .  ' 

io-?b  iots  •  . . :SS1S:: 

inese  are  the  lowest  prices  ever  made  on  Nutmegs,  and  the  de- 
mand  will  undoubtedly  be  unprecedented. 

Pearl  Tapioca,  best  quality,  bags  about  190  lbs., 
single  bags  ... 

5  or  10-bag  lots 
Maple  Flakes,  36  packages 


$0.14* 
•16  X 
•15* 
.16 
■  16* 


Force  Food,  36  packages . 


per  lb., 
per  lb., 
per  case, 

Berkshire  Boneless  Bolling  Pork,’  50-lb.  tubs  .'  .'  ‘  ?Ir  tub6’ 

Wax  Butter  Paper,  9  by  12,  25  pack  lots . per  pack, 

10-pack  lots . per  pack 

Finest  Quality  Parchment  Butter  Paper,  500  sheets 

in  package,  full  count,  25  packages . per  pack, 

lO-pack  lots . £er  nack 

Extra  Fancy  J ava  Rice,  clean,  white,  flinty,  100-lb 

6sot  ioVag  lot.' : : : : ; ;  ;«■ 


■  03* 
.03* 
3.65 
3.20 
4.15 
•  08* 
•  09* 


•06* 

.06* 


Ivins’  Butter  Thins  (they  do  not  break),  22  pack¬ 
ages  in  Box,  with  30  samples  free . per  box, 

No.  1  New  Shore  Mackerel,  105  to  110  fish  .  .  .  .  Der  bbl  ’ 

160  to  170  fish . .  bbl 

10-lb.  pails  (160  to  170  count) .  tier  nail’ 

8-lb.  pails  (160  to  170  count) . per  pail’ 

Battle  Ax  Brand,  Extra  Fancy  Red  Alaska  Salmon 
no  finer  Red  Alaska  Salmon  on  the  market  at  anv 
price,  1-lb.  tall  cans .  y  Der  doz 

5  or  10-case  lots . .*  j  .*  gS  SSt! 

Babbitt’s  Best  Soap,  100  cases . per  box 

From  our  stock,  no  free  delivery  in  any  quantity. 

45-gallon  1200s  Pickles .  npr  hhl 

45-gallon  lOOOs  Pickles .  '  per  bbl 

1  O-gallon  kegs  600s  Pickles  ....  '  per  keg’ 

1  O-gallon  kegs  300s  Pickles . [  per  keg 

These  are  all  fine,  crisp  stock  and  full  count. .  *’ 

Cream  Ridge  Brand  New  Full  Cream  Full  Grass 
Fancy  New  York  State  Cheese,  about  40  to  45 
lbs.  average,  single  boxes . p6r  lb., 

6  or  10-box  lots  . . .  lb  ’ 

Fancy  Full  Cream  Full  Grass  New  York  State 
Picnic  Cheese,  about  22-lbs.  average,  single 

boxes  per  lb., 

5  or  10-box  lots . .  lb 

Hermit  Brand  No.  2  Canned  Peas  (soaked),  single 

case,  2  doz  . .  doz 

5  or  10-case  lots . .  doz.^ 


1.60 

11.50 

12.00 

.78 

.66 


1-37* 

1.35 

3.47* 

9.35 

8.85 

2.72* 

2.70 


.12* 
•  12* 


•13* 
•  13* 

.55 
•  52* 


These  Prices  for  This  Week  Only — June  15th  to  June  20th,  inclusive. 

WRITE  FOR  “THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 

BARBER  &  PERKINS,  Wholesale  Cash  Grocers  ?«■ ZZLIZZT'  Phila.,  Pa, 
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the  gross  weight  in  all  of  the  cans 
of  foods  at  that  time  examined. 
Now,  it  is  interesting  to  compare 
the  results  with  later  investigations 
and  see  whether  the  agitation  in 
favor  of  net  weight  has  resulted  in 
improving  the  amount  of  products 
put  into  the  cans. 

Making  a  summary  of  the  gross 
weights,  expressed  in  ounces,  for 
corn,  peas  and  tomatoes,  and  com¬ 
paring  them  with  the  weights  of  the 
same  brands,  taken  for  the  years 
1903  and  1907,  we  have  as  follows: 

GROSS  WEIGHT  IN  OUNCES. 

Gain 


1903. 

1907. 

Per  Cent. 

Corn . 

.  20.7 

24.25 

17.1 

Peas  . . 

.  20.9 

25-37 

21.3 

Tomatoes  . 

•  329 

39-27 

19-3 

It  will  be  readily  seen  that  the 
agitation  in  North  Dakota  and  the 
enforcement  of  the  food  law  requir¬ 
ing  the  net  weight  to  be  shown  has 
actually  resulted  in  a  gain  for  con¬ 
tents  of  the  cans  for  (Torn  of  17. 1 
per  cent. ;  in  the  case  of  peas  of 
21.3  per  cent.;  and  in  the  case  of 
tomatoes  of  19.2  per  cent. ;  and  this 
in  spite  of  the  fact  that  prices  for 
food  products  have  very  materially 
increased,  and  we  might  expect 
slack  fillings  were  not  our  law  being 
enforced. 

During  the  past  two  years  there 
has  also  been  considerable  discus¬ 
sion  as  to  whether  there  is  any  ad¬ 
vantage  in  having  the  date  when 
the  goods  are  packed  clearly  indi¬ 
cated  upon  the  can.  Some  have 
proposed  to  have  this  fact  shown 
upon  the  label;  others,  by  the  in¬ 
dentation  of  the  date  into  the  tops 
of  the  cans.  There  is  no  question 
but  what  there  are  several  food 
products  which  deteriorate  on  keep¬ 
ing  even  in  sealed  cans  for  a  con¬ 
siderable  length  of  time.  It  is 
claimed  that  other  products  are  not 
so  affected,  nevertheless  it  would 
seem  desirable  that  the  public 
should  have  some  information  as  to 
how  old  any  product  is  which  is  to 
be  offered  for  sale  as  a  food  prod¬ 
uct. 

It  has  been  claimed  that  some  of 
the  goods  upon  the  market  are  old 
products  on  which  new  labels  have 
been  used.  The  first  direct  evidence 
we  have  of  this  is  a  can  of  tomatoes, 
Lab.  No.  4,929.  As  sold  in  this 
state  the  label  was  fresh  and  indi¬ 
cated  a  new  Stock  of  goods.  The 
ends  of  the  can,  however,  were  con¬ 
siderably  corroded  and  led  to  some 
suspicion  as  to  the  freshness  of  the 
goods.  On  removing  the  outer 
label  there  was  shown  parts  of  an 
old  label,  which  had  not  been  wholly 
removed  from  the  can.  The  in¬ 


terior  of  the  can  was  also  seriously 
corroded  and  pitted.  On  notifying 
the  company  that  the  product  was 
condemned  they  replied  from  New 

York  that  the  “ - -  Co.,  of 

New  York,  discontinued  its  canning 
business  in  the  spring  of  1900  and 
lad  not  put  up  any  tomatoes  for 
some  time  previous  to  that  date.” 

They  further  say :  “After  we  dis¬ 
continued  business  the  privilege  of 
using  our  labels  was  leased  for  a 
period  of  two  years,  but  this  privi 
ege  was  then  discontinued. 

Now,  it  is  very  evident  that  ac¬ 
cording  to  the  statement  made  here 
the  goods  under  examination  could 
not  have  been  less  than  five  years 
old.  They  may  have  been  canned 
seven  or  more  years  ago.  And  I 
question  whether  tomatoes  that 
have  been  kept  in  a  can,  badly  cor¬ 
roded,  for  this  length  of  time  are  a 
fit  article  of  food;  and  had  there 
been  a  statement  upon  the  face 
label  it  is  evident  that  the  public 
would  have  been  no  better  informed 
as  to  the  actual  age  of  the  product. 

It  seems,  therefore,  to  the  writer 
that  there  should  be  shown  upon  the 
small  cap  in  the  centre  of  the  can 
an  indentation,  giving  the  year  of 
the  pack.  This  could  not  be  effaced 
by  any  means  and  the  public  would 
be  informed  as  to  when  the  product 
was  put  up.  E.  H.  Ladd, 

Dairy  and  Food  Commissioner. 


Pennsylvania  News  Items. 

Items  Gathered  from  Correspondents, 

Etc.,  As  to  What  is  Going  on  Around 

Us. 

Wholesale  arrests  of  butter  deal¬ 
ers  by  the  Allegheny  County  Retail 
Merchants’  Association  are  con¬ 
templated.  The  officials  of  the  or¬ 
ganization  state  grocers  and  others 
are  exposing  oleomargarine  for 
sale  without  it  being  placarded  as 
such.  Some  dealers  are  also  sell¬ 
ing  renovated  butter  as  pure  cream¬ 
ery  product.  Joseph  C.  Kane,  of 
the  North  Side,  secretary  of  the  Re¬ 
tail  Merchants’  Association,  is  au 
thority  for  the  statement  that  he  has 
discovered  42  violations  of  the  law 
regarding  the  sale  of  oleomargarine 
and  renovated  butter  as  the  result  of 
50  visits  paid  to  grocery  stores  in 
Greater  Pittsburg  during  the  past 
two  weeks.  He  asserts  that  a  num¬ 
ber  of  hotel  proprietors  have  been 
caught  serving  oleomargarine  in¬ 
stead  of  butter.  The  cases  have 
been  reported  to  the  State  Pure 
Food  Department  and  it  is  expected 
Commonwealth  officers  will  take  up 
the  matter. 


To  the  Trade: 


You  Retain  Customers 
to  Whom  You  Sell 

CEYLON 

TEA 

Because  It  Is 

Uniformly  Good 


That’s  Ensured  by  Climate,  and 
by  Enlightened  Cultivation  and 
Preparation  Methods. 


Tea  Drinkers  Find 
Its  Use  To  Be 

Household  Economy 
Without  Parsimony 
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Apropos  of  the  right  of  a  manu¬ 
facturer,  as  the  Kellogg  Toasted 
Corn  Flake  Co.  to 

The  Other  Macy  enjoin  a  retailer, 

Cut  Price  Cases.  as  f-]ie  Macy  de¬ 
partment  store,  of 
New  York,  from  selling  his  prod¬ 
uct  at  a  ruinously  low  price,  there 
is  much  confused  discussion  among 
the  trade  as  to  the  book  cases  in 
which  the  Macy  Co.  figured,  and 
which  were  recently  decided  by  the 
United  States  Supreme  Court. 

Two  copyright  book  cases  were 
brought  against  Macy  &  Co.,  who 
won  both  of  them.  In  one  the 
Bobbs-Merrill  Co.  published  a 
novel,  copyrighted  it  and  stipulated 
in  a  printed  notice,  but  not  by  con¬ 
tract,  that  it  must  be  retailed  at  not 
less  than  $i  per  copy.  Macy  &  Co. 
sold  it  at  89  cents.  The  other  case 
was  identical  in  fact,  but  was 
brought  by  Charles  Scribner’s  Sons, 
also  publishers,  whose  copyrighted 
books  Macy  &  Co.  had  also  sold  at 
cut  prices. 

In  both  these  cases  it  was  urged 
by  the  plaintiffs  that  the  sale  at  a 
cut  price  was  a  violation  of  copy¬ 
right,  and  the  court  simply  decided 
that  it  was  not.  The  two  main  ques¬ 
tions  which  would  dominate  were 
the  point  of  the  manufacturer’s  con¬ 
trol  over  retail  prices  squarely 
tried,  i.  e.,  I,  was  there  an  agree¬ 
ment  not  to  cut  prices,  and,  2,  if 
not,  is  the  cut  price  destroying  the 


manufacturer’s  business  and  the 
manufacturer  therefore  deserving 
of  equitable  relief,  were  only  indi¬ 
rectly  touched  upon. 

The  two  cases  decided  are  there¬ 
fore  only  valuable  as  authorities 
under  the  copyright  law. 


Truly  the  food  laws  have  brought 
about  radical  reforms.  Touring 
through  suburban 
S.ntos  Coffee’s  Philadelphia  a  few 
New  Role.  days  a  g  o  the 

writer  came  upon 
something  which  he  had  never  seen 
before — billboards  bearing  huge 
advertisements  of  a  blend  of  “Dutch 
Java  and  Santos  Coffee.”  This  is 
surely  a  proud  day  for  Santos 
coffee,  for  never  before  has  it  been 
exploited  to  consumers  on  its  merits. 
Always  under  another  name, 
usually  Mocha,  always  as  a  counter¬ 
feit,  always,  ai  fake.  And  it  cannot 
be  denied  that  were  there  no  food 
laws  Santos  would  still  be  masquer¬ 
ading  as  Mocha,  just  as  it  invari¬ 
ably  did  before  food  laws  were 
passed. 

The  remarkable  thing  about  it  is 
that  never  since  the  inception  of  the 
coffee  industry  has  there  been  a 
time  when  Santos  coffee  was  not 
just  as  worthy  to  stand  on  its  merits 
as  Mocha  or  any  other  bean. 


The  Omaha  “Trade  Exhibit” 
makes  a  serious 

A  Contemporary’s  mistake  ill  the  fol- 
Mistake.  lowing  p  a  r  a- 

graph : — 

At  the  National  convention  of  re¬ 
tail  grocers  recently  held  in  Boston, 
one  of  the  most  important  resolu¬ 
tions  adopted  was  introduced  by  Del¬ 
egate  Coningham,  of  Nebraska.  It 
asks  Congress  to  pass  a  law  requir¬ 
ing  the  date  of  packing  to  be  placed 
on  all  packages  of  food  products  of¬ 
fered  for  sale.  These  food  products 
are  all  high  enough  to  entitle  the 
consumer  to  the  best  and  most 
wholesome  the  market  affords.  As 
it  is  now,  there  is  nothing  on  a  pack¬ 
age  to  show  whether  the  contents 
were  packed  one  month  or  ten  years 
ago.  The  result  is  that  any  old  stuff 
can  be  worked  off  on  the  consumer 
and  the  grocer  be  perfectly  ignorant. 
This  is  a  matter  that  should  go  be¬ 
fore  Congress  and  a  law  passed  at 
the  earliest  possible  date,  giving  pro¬ 
tection  alike  to  the  grocer  and  the 
customer.  The  same  law  should  ap¬ 
ply  to  canned  goods  of  every  kind 
and  class. 

The  “Trade  Exhibit”  must  re¬ 
adjust  its  views.  The  National  As¬ 
sociation  passed  no  such  resolution 
as  this,  but  its  exact  opposite.  The 
resolution  actually  adopted  vigor¬ 
ously  opposed  the  dating  plan,  and 
its  text  is  as  follows : — 


Whereas,  Bills  providing  that  food 
products  shall  bear  the  date  of  pack¬ 
ing  have  been  and  still  are  frequently  1 


introduced  and  considered  by  the 
Legislatures  of  the  various  States, 
and 

Whereas,  For  the  reasons  herein¬ 
after  set  forth  such  measures  are 
deemed  by  us  to  be  neither  necessary 
nor  reasonable  nor  just,  it  is  hereby 

Resolved,  That  the  members  of 
this  association  are  opposed  to  the 
enactment  of  all  State  and  Federal 
legislation  that  shall  require  the  dec¬ 
laration  on  the  label  of  food  prod¬ 
ucts  of  any  kind,  of  the  date,  when 
such  articles  were  prepared  or 
packed. 


The  Omaha  “Trade  Exhibit”  is  1 
the  first  grocery  paper  the  “Gro-  1 
eery  World”  has  ever  known  to  1 
favor  laws  which  would  render  un-  3 
[  salable,  canned  goods  packed  a  year  j 
|  or  two  ago,  despite  the  fact  that  j 
such  goods  are  frequently  better  j 
than  and  always  as  good  as — so  far  j 
as  age  is  concerned — goods  packed  J 
this  year. 


At  the  Atlantic  City  convention 
of  the  National  Wholesale  Grocers’ 
Association  the  question  of  manu¬ 
facturers  selling  chain  stores  and 
retailers’  co-operative  buying  ex¬ 
changes  was  brought  up  and  dis¬ 
cussed,  though  it  couldn’t  be  said 
to  have  been  a  dominant  ques-* 
tion. 

Certain  manufacturers  who  were 
asked  for  their  views  on  the  subject 
informally  made  a  statement  which 
I  am  advised  put  a  speedy  end  to 
the  discussion. 

One  manufacturer  in  particular, 
who  fairly  sells  any  good  customer 
with  the  price,  said  he  would  be  at 
any  time  willing  to  consider  the 
question  of  cutting  off  retailers,  but 
if  he  did  he  thought  the  jobbers 
ought  to  abolish  their  private 
brands. 

I  stated  last  week,  I  think,  that 
practically  every  jobber  maintains 
private  brands  in  some’ line  or  other. 
Let  me  venture  a  prophecy — that  if 
it  depends  on  the  elimination  of 
private  brands,  manufacturers  will 
never  in  the  world  cut  off  chain 
stores  and  retail  grocers’  associa¬ 
tions.  For  wholesale  grocers  make 
more  money  on  their  private  brands 
than  they  can  possibly  do  on  the 
average  proprietary  brand — 

Unless  the  manufacturer  of  that 
proprietary  brand,  as  pointed  out 
ast  week,  is  willing  to  set  and  de¬ 
fend  a  wholesale  and  retail  price 
upon  it. 

The  average  jobber  does  not 
make  his  private  brands — they  are 
packed  for  him  by  some  manufac¬ 
turer. 

But  in  many  cases  the  jobber 
packs  as  well  as  sells  them.  Austin, 
Nichols  &  Co.,  Leggett  &  Co.,  R.  C. 
Williams  &  Co.,  of  New  York,  all 
have  factories  in  which  they  make 
their  own  brands  of  specialties. 
Sprague,  Warner  &  Co.,  of  Chi¬ 


cago,  pack  their  private  brands  of 
canned  goods  in  their  own  canner-  I 
ies. 

Even  in  Philadelphia  several  of 
the  jobbers  are  manufacturers. 

Now,  as  I  said  last  week,  and  as  I 
I  emphasize  again  now,  every  job-  I 
ber  with  a  private  brand  established  j 
it  for  the  double  purpose  of  build-  J 
ing  up  a  personal  business  of  his  I 
own,  and  getting  more  profit  than 
he  could  get  on  proprietary  brands,  i 
To  ask  that  the  sources  of  the  best  ! 
profits  in  the  jobbing  business  be 
given  up  is  to  ask  for  a  heavy  sacri¬ 
fice.  Not  one  jobber  out  of  a  thou-  j 
sand  would  agree  to  such  a  thing.  ’ 

And  yet  it  is  perfectly  equitable 
for  a  manufacturer  to  ask  jobbers 
for  some  concessions  before  turning 
down  profitable  customers. 

A  certain  manufacturer,  let  us 
say,  sells  all  the  Philadelphia  chain- 
store  concerns  and  the  Retail  Gro¬ 
cers’  Association.  In  one  case  the 
aggregate  business  from  this  source 
is  two  cars  a  week,  every  cent  of 
which  is  paid  for  in  cash  at  the  end 
of  ten  days. 

The  local  jobbers  go  to  that 
manufacturer  and  ask  him  to  cut 
these  concerns  off :  to  compel  them 
to  buy  their  two  cars  through  job¬ 
bers. 

“But,”  says  the  manufacturer, 
“I'd  lose  that  trade  almost  abso¬ 
lutely,  for  they’d  get  sore  on  me  and 
knock  my  goods.” 

“We'll  make  it  up  to  you,”  says 
the  jobber. 

“How  can  you  possibly  make  up 
two  cars  or  even  one  car  a  week  to 
me?”  asks  the  manufacturer. 

“We’ll  push  your  goods  extra 
hard,”  says  the  jobber. 

“But  look."  says  the  manufacturer, 

“to  make  up  that  much  you  would 
have  to  give  me  almost  all  your 
business.  There  are  two  reasons 
why  you  can’t  do  that.  One  is  the 
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fact  that  you’re  under  the  same  obli¬ 
gations  to  all  my  competitors  that 
you  are  to  me — for  not  selling  these 
people — and  you  will  therefore  have 
to  divide  your  trade  up.  Second, 
there  are  your  private  brands,  on 
which  you  make  more  money  than 
you  do  on  mine.” 

It’s  not  in  the  least  to  be  won¬ 
dered  at  that  so  many  manufac¬ 
turers  look  askance  at  the  jobbers 
soapy  promises  to  make  up  to  them 
the  trade  they  lose  by  cutting  off 
the  large  retail  buyers. 

So  that  in  my  judgment  the  pri¬ 
vate  brands  will  stay — unlessjnanu- 
facturers  generally  remove  the 
main  necessity  for  them  by  limiting 
the  selling  price  of  their  brands. 

E.  J.  B. 


General  Stores. — May,  1908,  143; 
liabilities,  $634,192;  May,  1907,  89; 
liabilities,  $624,849. 

Grocery  Stores. — May,  1908, 

230 ;  liabilities,  $73&> 592 1-  Vay, 
1907,  170;  liabilities,  $933>°53- 
It  will  be  noted,  however,  that  the 
liabilities  of  May,  1907.  were 
greater  in  the  case  of  the  grocery 
store  failures,  and  almost  as  great 
in  the  general  store  failures. 


American  Food  Product  Manu¬ 
facturers  Neglect  South 
American  Fields. 


Failures  Still  Increase. 


In  Both  Grocery  and  General  Store 
Lines  Business  Disorders  Greater 
in  May,  1908,  than  in  May,  1907. 
Liabilities,  However,  Compare  Well. 


Let  European  Houses  Get  Most  of  the 
Grocery  Trade  of  Paraguay.  United 
States  Seventh  in  Scale  of  Countries 
that  Send  Foods  There.  A  List  of 
Our  Goods  that  Would  Go  There. 


The  official  list  of  failures  in  gro¬ 
cery  and  general  store  lines  for  the 
month  of  May,  1908,  shows  heavy 
increases  over  the  same  month  of 
last  year.  The  figures  are  as  fol¬ 
lows  : 


Special  correspondence  of  “Grocery  World. 

Washington,  D.  C., 

June  11,  1908. 

The  American  Consul  says  that 
American  manufacturers  of  food 
products  have  been  singularly  neg¬ 
lectful  of  the  market  of  Paraguay, 
South  America,  and  has  allowed  the 
manufacturers  of  Europe  to  get 
practically  all  its  grocery  trade. 

Paraguay  imports  over  half  a 
million  dollars’  worth  of  food  prod 


nets  a  year.  Outside  of  the  wheat 
and  flour  which  come  from  the  Ar¬ 
gentine  Republic,  fully  one-half  the 
balance  of  the  trade  in  foodstuffs 
is  credited  to  Germany,  consisting 
of  rice,  canned  vegetables  and  fish, 
delicatessen  products,  soups,  oat¬ 
meal,  rice,  bean  and  corn  flour. 
Spain  occupies  third  place,  with 
sales  of  olives,  olive  oils,  canned 
vegetables,  beans  and  pickles ;  and 
Italy  is  fourth,  supplying  olive  oils, 
macaroni  and  paste  products,  toma¬ 
to  sauce  and  preserves. 

Fine  fruit  preserves,  fancy 
canned  vegetables,  such  as  aspara¬ 
gus,  mushrooms,  etc.,  preserved 
meats,  pates,  etc.,  preserved  cheese, 
jams  and  biscuits  come  from 
France. 

The  sixth  place  is  held  by  the 
United  Kingdom,  with  teas,  cocoa, 
dried  fruits,  jams,  pickles,  canned 
meats,  fish  and  vegetables,  hams, 
bacon,  oatmeal  and  condensed  milk, 
and  the  United  States  comes  sev¬ 
enth,  supplying  a  very  limited  line 
of  canned  salmon  and  oysters, 
deviled  ham,  cereals,  California 
fruits,  corn  starch  and  baking  pow¬ 
der.  Paraguay  has  been  neglected 
by  American  exporters  of  grocer¬ 
ies,  who  should  have  a  much  larger 


share  of  this  trade  than  they  have 
at  present. 

The  following  American  goods, 
especially,  ought  to  be  sold  in  1  ara- 
guay,  according  to  the  Consul : 
Laundry  starch,  sardines,  navy 
beans,  flavoring  extracts,  baked 
beans,  cheese,  canned  fruits,  dried 
fruits,  prunes,  salt  codfish;  boned 
codfish,  raisins,  pickles  and  table 
syrups,  chocolate,  condiments, 
candies,  cocoa,  desiccated  cocoanut, 
hams,  condensed  milk,  canned  vege¬ 
tables,  bacon,  etc. 

California  canned  fruits  are  not 
sold  in  Paraguay  to  the  extent  they 
should  be.  Jams  and  preserves  are 
in  good  demand.  Cocoas,  chocolate 
and  cheap  confectionery  are  staple 
goods.  American  condensed  milk 
is  not  known  here.  Dried  fruits 
come  from  Europe  instead  of  from 
the  United  States.  American  pick¬ 
les  will  easily  hold  their  own 
against  the  European  goods  now 
sold  there.  Hams  and  bacon  come 
also  from  Europe. 

Dried  fruits  for  this  market 
should  be  packed,  as  for  tropical 
climates,  in  carefully  sealed  pack¬ 
ages.  Hams  and  bacon  should  have 
extra  heavy  canvas  wrappings. 

Holt. 


HBB 


Grocers 

“Getting 

Wise” 


This  Trade  Mark  has 
appeared  on  our  But¬ 
ter  Color  for  over  25 
years. 


From  our  constantly  increasing  orders  from  grocers  all  over 
the  Country  we  find  that  grocers  everywhere  are  “getting  wise” 
to  the  comfortable  profit  making  trade  that  they  can  build  up 
on  our  Dandelion  Brand  Butter  Color  (Purely  Vegetable). 

Are  you  wise? 

If  not  send  a  trial  order  and  get  wise. 

DANDELION  BRAND  BUTTER  COLOR 

PURELY  VEGETABLE 

IS  THE  STANDARD  OF  THE  WORLD 

It  is  almost  as  much  a  staple  with  buttermakers  as  sugar 
and  coffee. 

Nine  out  of  ten  of  them  have  always  used  it,  and  the  tenth 
is  sure  to  come  to  it. 

If  you  have  not  stocked  it  yet,  write  to-day  to  us  or  to  your 
wholesaler  for  sizes,  prices  and  advertising  matter. 


WELLS  &  RICHARDSON  CO 

BURLINGTON,  VERMONT 
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The  New  York  Letter 


New  York  Retailers  Decide  Against  Fixing  of  Retail  Price  by 
Manufacturers.  More  Fines  for  Benzoate  of  Soda.  East 
Side  Grocers  and  Hard  Times.  Chain  Store  Bankrupt. 
Fels  &  Co.  Wins  Damage  Suit. 


Special  correspondence  of  "Grocery  World." 

New  York,  June  12,  1908. 

The  New  York  Retail  Grocers’ 
Union,  at  its  meeting  last  week, 
put  itself  on  record  against  man¬ 
ufacturers  fixing  a  minimum  price 
and  also  asked  that  manufactur¬ 
ers  discontinue  the  practice  of 
putting  the  price  on  labels  and 
that  they  cease  advertising  the 
selling  price  in  any  manner. 

A  number  of  the  members 
seemed  to  think  that  the  mini¬ 
mum  price  plan  could  be  carried 
out  to  advantage  in  other  cities 
or  towns,  but  that  it  is  not  prac¬ 
ticable  in  New  York. 

*  *  * 

According  to  advices  received 


by  the  wholesale  grocers  and 
manufacturers  in  this  city,  the 
Government  will  not  decide  the 
questions  as  to  the  use  of  ben¬ 
zoate  of  soda  in  catsup  and  sul¬ 
phur  in  fruit  in  time  to  affect  the 
packing  and. canning  of  the  pres¬ 
ent  crop,  so  that  the  packers  will 
be  permitted  to  use  the  preserva¬ 
tives,  subject  to  the  regulations 
as  to  correct  labeling  and  some 
restrictions  as  to  the  quantity  of 
the  preservative  that  is  used. 

The  delay  is  chiefly  on  the  part 
of  the  Commission  of  Experts 
appointed  by  the  Government  to 
investigate  the  scientific  and  tech¬ 
nical  questions  involved  and  to  re¬ 
port.  It  is  now  said  that  this 


commission  will  not  submit  its 
recommendations  on  the  issues 
mentioned  until  next  winter. 
The  packers  who  use  the  preser¬ 
vatives  are  pleased  that  the  situa¬ 
tion  seems  to  be  clearing  for  them 
as  far  as  this  year’s  business  is 
concerned. 

*  *  * 

Solomon  Berg,  a  wholesale 
grocer  at  77  Essex  street,  on  the 
East  Side,  was  made  a  defendant 
in  a  bankruptcy  case  brought  by 
several  creditors  with  claims  as 
follows:  B.  T.  Babbitt,  Inc.,  $135; 
Bennett,  Day  &  Co.,  $217;  David 
S.  Brown,  $443.  It  is  alleged  that 
Berg  made  a  preferential  pay¬ 
ment  of  $1,000  and  transferred 
merchandise  valued  at  $1,000. 
The  liabilities  are  estimated  at 
$24,000  and  assets  at  $4,000.  Chas. 
L.  Brookheim  was  appointed  re¬ 
ceiver. 

A  petition  in  bankruptcy  was 
filed  Tuesday  against  J  .H.  Wulff, 
Inc.,  who  have  a  chain  of  seven 
stores  on  the  upper  West  Side, 
including  one  at  167  Amsterdam 


avenue,  and  stores  on  Lenox  and 
Ninth  avenues,  all  in  excellent 
locations.  Mr.  Wulff  started 
the  business  in  1899  and  last 
year  he  incorporated  it  with 
a  capital  stock  of  $10,000.  It 
is  alleged  in  the  petition  that 
the  corporation  transferred  mer¬ 
chandise  and  accounts  to  the 
value  of  $2,000  and  made  im¬ 
proper  preferential  payments  to 
the  amount  of  $3,000.  The  pe¬ 
titioning  creditors  and  the 
amounts  of  their  claims  are: 
Shriver  &  Co.,  $237;  M.  W. 
Houck  &  Bro.,  $36;  John  Boyle 
Co.,  $8o;  Philip  Douglas,  $180. 

Samuel  H.  Brodie,  a  grocer  at 
Peek-skill,  N.  Y.,  filed  Monday  in 
this  city  a  petition  in  bank¬ 
ruptcy,  with  liabilities  of  $1,685 
and  nominal  assets  of  $129. 

*  *  * 

On  the  East  Side  in  the  dis¬ 
tricts  where  there  have  been  and 
are  many  unemployed  laborers 
and  people  who  usually  work  in 
clothing  factories,  the  small  gro¬ 
cers  have  been  going  through  a 


Judge  Us  by  Our  Fruits 


J  -  V.  I— I  N  DSL-EVj  F>RES. 
CHICAGO,  ILLS. 


3.  ID.  Xtnbsle^  &  Company 


A.  LINDSLEY,  VlCE-PRE 
DOWAGIAO,  MICH. 


MAKERS  OR 


THE!  LIND9LEY  OAR 


RHONE,  HARRIBON  2  O  . 


SALE©  OEEIOE:  SUITE  1139  MONAD 


NOOK  BLDG. 


CHICAGO,  May  27,  1908. 


Mr .  David  Ezekiel , 

The  Grocery  World, 
Phi 1  a . ,  Pa . 

Dear  Sir:- 


very  good 
thing  for 


We  are  pleased  to  advise  you  that  we  have  received 
results  from  your  paper.  It  has  been  a  very  good 
us  to  advertise  in  it. 

Yours  truly, 


GAG/PK 


SEC.  J.  V.  LINDSLEY  &  CO. 
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harder  time  perhaps  than  is  real¬ 
ized  by  outsiders.  The  demands 
for  credit  upon  these  dealers  have 
been  unusual  and  in  turn  they 
have  depended  on  the  jobber  for 
leniency  when  they  could  not 
meet  accounts  promptly.  Con¬ 
ditions  in  that  part  of  the  city 
have  been  exceptional,  however. 
The  jobbers  say  that  the  condi¬ 
tions  generally  are  much  im¬ 
proved  over  what  they  were  a 
few  weeks  ago.  It  is  believed 
that  the  number  of  unemployed 
has  been  much  reduced  and  both 
retailers  and  wholesalers  find  col¬ 
lections  better  than  they  were. 

*  *  * 

The  International  Tobacco  Co. 
claims  that  the  Emil  Berger  To 
bacco  Co.  is  trying  to  get  infor¬ 
mation  as  to  the  former’s  cus¬ 
tomers  and  business  methods, 
and  is  endeavoring  to  make  use 
of  the  courts  for  the  purpose. 
Louis  Berger,  a  nephew  of  the 
principal  owner  of  the  Berger 
company,  owns  twenty-nine 
shares  of  the  International  com¬ 
pany’s  stock  and  this  week  ap¬ 
plied  to  the  Supreme  Court  for 
permission  to  examine  that  com¬ 
pany’s  books.  The  company  op¬ 
poses  the  application  on  the 
ground  stated.  Justice  Bischoff 
reserved  decision. 

*  *  * 

The  grocers  are  having  their 
share  of  outings.  The  Manhat¬ 
tan  and  Bronx  Retail  Grocers 
Association  held  a  successful  pic¬ 
nic  Sunday  at  Sulzer’s  Harlem 
River  Park.  There  was  a  large 
attendance  and  a  jolly  time  with 
music  and  field  sports.  The 
Brooklyn  Retail  Grocers’  Asso¬ 
ciation  will  have  an  excursion 
next  Sunday'  over  the  Lehigh 
Railroad  to  Bellewood,  N.  J.  Other 

events  are  coming. 

*  *  * 

The  breach  between  the  whole¬ 
sale  grocers  and  the  California 
dried  fruit  packers  was  not  closed 
at  the  recent  convention  of  the 
wholesalers  and  considerable 
trouble  over  the  form  of  contract 
is  apprehended.  The  packers  have 
made  it  clear  in  the  last  week  that 
they  stand  behind  the  California 
Dried  Fruit  Association  in  its 
stand  for  the  contract  which  it 
submitted  to  the  jobbers.  The 
principal  difference  is  with  ref 
erence  to  the  clause  on  terms 
The  packers  insist  on  the  clause 
which  gives  a  discount  if  the  draft 
is  paid  within  ten  days  of  ship 
ment  and  otherwise  calls  for  cash 


on  the  arrival  of  the  goods.  The 
jobbers  ask  that  the  discount  be 
allowed  after  the  arrival  and  ex¬ 
amination  of  the  goods.  The 
oacker  objects  to  the  jobber  s 
fian  on  the  ground  that  it  gives 
the  buyer  a  chance  to  refuse  the 
shipment  on  one  pretext  or 
another  if  the  market  goes  down. 

*  *  * 

A  suit  brought  against  Joseph 
Fels  and  Samuel  S.  Fels,  the  soap 
manufacturers,  by  the  Interna¬ 
tional  Mercantile  Marine  Co.,  was 
dismissed  Monday  by  Judge 
Adams  in  the  United  States  Dis¬ 
trict  Court.  The  plaintiff  claimed 
that  an  explosion  on  the  steam¬ 
ship  “Haverford”  was  caused  by 
the  fumes  from  a  shipment  of 
naptha  soap  and  demanded  $100 
ooo  as  damages.  The  court  held 
that  some  other  article  than  soap 
caused  the  explosion. 

*  *  * 

New  companies  incorporated  in 
the  last  week  include  the  following : 

John  Scheepers  &  Co.,  commis 
sion  dealers  in  provisions;  capital 
stock,  $25,000;  incorporators,  John 
Scheepers,  24  Stone  street;  Wrn. 
De  Graff,  Philip  Marked. 

Sanitary  Paper  Milk  Bottle  Co. ; 
capital  stock,  $250,000;  incorpora 
tors,  Wm.  J.  Reid,  52  Broadway; 
W.  R.  Seibrecht,  C.  L.  McGuin- 
ness. 

Liquor  Dealers’  Sales  Agency; 
capital  stock,  $5,000;  incorporators, 
D.  Cronin,  889  Union  street, 
rooklyn ;  G.  0.  Dean,  Fred. 
Cnowlton. 

Car,  Eggleston  &  Ritz  Co.,  Ken¬ 
dall,  N.  Y.,  who  are  to  can  fruits 
and  vegetables ;  capital  stock, 
$6,000;  incorporators,  J.  H.  Carr, 
Kent,  N.  Y. ;  M.  E.  Eggleston,  Al¬ 
bany,  N.  Y. ;  Frank  J.  Ritz,  Ken 
dall,  N.  Y. 

Fred.  A.  McGill. 


CANS 


AMONG  THE  TRADE. 


METAL  SHIPPING  PAILS 

No  Boxing  or  Crating  Necessary 

pOR  Coffee  and  Spices  we  believe  you  will  find  this  new  metal  ship- 
U  ping  pail  the  best  transportation  package  on  the  market  to-day. 
It  has  been  perfected  only  through  practical  and  exacting  experiment. 
We  believe  it  to  be  practically  theft-proof.  The  cover  fits  into  the  pail 
and  is  fastened  by  clinching  the  cover-lugs  over  the  wired  top  of  the 
pail.  In  addition  we  furnish  small  steel  fasteners  (not  shown),  which 
are  clinched  over  the  cover-lugs  and  effectively  prevent  theft  in  transit. 
This  galvanized  shipping  pail  is  made  in  four  sizes :  Small,  Medium, 

Large,  Extra  Large. 

Submit  Your  Requirements  to  Our  Nearest  Office. 

AMERICAN  CAN  COMPANY 


PAILS 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


BOXES 


Milton  C.  Webster,  manager  of 
the  Twelfth  street  store  of  Mitchell, 
Fletcher  &  Co.,  committed  suicide 
during  the  week  at  the  home  of  his 
brother,  in  Johnsonville,  ,  Bucks  j 
County. 

William  J.  Hill,  Eden  Hill  and 
Noble  G.  Hill,  trading  as  William 
Hill  &  Sons,  coffee  jobbers,  have 
been  adjudged  voluntary  bank¬ 
rupts.  The  liabilities  aggregate 
$115,152.86;  assets,  $58,869.44. 


You  Don’t 

Pay  for  It 

When  you  install  an 
American  Slicing  Machine 

you  are  not  the  one  who 
pays  for  it. 

Your  unprogressive 
competitor,  depending  upon  pleasing  an  educated  public  by  un¬ 
even,  unsatisfactory  hand-slicing,  is  paying  for  that  machine  just 
as  surely  as  though  he  handed  over  a  check  for  it. 

He  is  paying  for  it  over  and  over  again  in  the  trade  which 
he  is  losing  to  you — the  trade  of  every  one  who  appreciates 
even,  uniform,  just-right  slices  and  more  slices  for  the  money. 

Meanwhile,  you  are  making  a  better  profit  on  each  sale 
through  the  saving  of  waste,  time  and  labor. 

We  don’t  want  you  to  take  our  word  for  this. 

But  we  do  want  an  opportunity  to  tell  you  about  the  ex¬ 
perience  of  nine  thousand  progressive  merchants,  everywhere. 


SEND  IN 
THE 

COUPON 

TO-DAY 


No  annoying  delays  when  yon  order 
Forbes’  indexed  coupon  books.  They 
are  always  shipped  promptly. 


COUPON 

American  Slicing  Machine  Co 

54  FIFTH  AVE.,  CHICAGO 

I  should  like  to  look  over  your 
catalogue  and  booklet. 

Of  course  this  involves  no  obliga¬ 
tion  on  my  part. 

Name . 

Address . 
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THE  GROCERY  MARKETS 


Te*. 

So  far  as  spot  teas  are  concerned 
the  market  is  unchanged  and  com¬ 
paratively  dull.  New  Japans,  which 
have  sold  very  poorly  compared 
with  previous  years,  have  neverthe¬ 
less  advanced  2  cents  per  pound  on 
the  other  side.  There  has  been  no 
change  here,  however,  and  none  is 
likely  in  the  near  future.  Certain 
grades  of  new  Formosas  are  also 
cent  higher  on  the  other  side. 
The  demand  for  spot  teas  is  not 
especially  good,  and  on  account  of 
the  approaching  end  of  the  season 
many  lines  are  selling  at  a  loss. 

Coffee. 

The  coffee  market  is  very  quiet 
and  stupid,  speaking  now  of  Rio 
and  Santos.  The  undercurrent  of 
opinion  among  the  large  buying 
trade  is  bearish  since  the  sale  of 
valorization  coffee  last  week.  To 
begin  with,  the  price  obtained  was 
certainly  not  more  than  cost,  if  that, 
which  makes  the  future  of  the  syn¬ 
dicate  look  black,  with  their  enor¬ 
mous"  stocks  and  carrying  charges 
galloping  on.  Then  the  English 
monetary  influence,  which  is  very 
strong  in  Brazil,  continues  to  be 


strongly  adverse  to  the  whole 
valorization  scheme.  The  future  of 
the  cornering  syndicate  is  not  as 
rosy  as  it  might  be,  and  the  market 
is  soft  in  consequence.  Mild  coffees 
arc  steady  and  unchanged.  Java 
and  Mocha  moderately  active  at 
ruling  prices. 

Sugar.  < 

The  raw  sugar  market  has 
strengthened  during  the  week,  and 
sales  have  been  made  at  a  slight 
advance.  There  would  seem  to  be 
no  reason  for  the  unusual  firmness 
in  the  market,  except  it  be,  as  some 
charge,  the  fact  that  the  spot  stock 
of  raws  in  New  York  is  really  75,- 
000  tons  less  than  it  is  represented 
to  be.  This  is  two.  weeks’  supply 
to  the  refiners,  and  if  lacking  might 
mean  a  pinch.  Refined  sugar  is 
selling  actively,  but  without  change 
in  price. 

Fish. 

The  mackerel  market  is  weaker. 
Norway  3s  have  declined  50  cents 
to  $1  per  barrel.  The  catch  of 
spring  Irish  has  also  shown  so 
much  improvement  that  the  price  of 
that  grade  has  also  declined  about 
the  same  amount.  New  shore 
mackerel  are  now  offered  at  $11.50 
per  barrel,  which  is  much  below  last 


year’s  opening.  Cod,  hake  and 
haddock  are  dull  and  unchanged. 
Prices  have  been  named  on  new 
Columbia  River  salmon  during  the 
week  on  last  year’s  basis.  Salmon 
generally  is  in  fair  demand.  Do¬ 
mestic  sardines  are  unchanged  in 
price  and  moderately  active.  Im¬ 
ported  sardines  show  no  change  and 
a  fair  request. 

Syrup  and  Molasses. 

Glucose  is  unchanged,  though  the 
corn  market  is  firm  and  high.  Com¬ 
pound  syrup  is  unchanged  in  price 
and  in  light  demand.  The  demand 
for  sugar  syrup  is  good,  mostly  for 
export,  although  the  mixers  are 
taking  some.  Molasses  is  quiet  and 
unchanged. 

Canned  Goods. 

Tomatoes  are  unchanged  and  in 
fair  demand.  The  dry  spell  is  caus¬ 
ing  some  little  firmness  and  spot  and 
future  goods  are  both  a  little  harder 
to  pick  up  in  quantities  at  the  old 
prices.  Corn  is  unchanged  and  still 
firm  as  to  most  grades.  Shoepeg  is 
not  so  strong  as  the  other  grades, 
as  it  was  pushed  up .  too  high. 
Maine  style  is  firm ;  other  grades 
unchanged.  The  demand  is  fair 
only.  Peas  are  still  weak  and  dull, 
and  sales  have  been  made  I2j4 


cents  below  this  year’s  opening. 
The  pack  is  about  done  and  amounts 
to  about  80  per  cent,  of  last  year 
so  far  as  the  South  is  concerned,  1 
This  still  means  plenty  of  peas  to  ■ 
go  round,  however.  Prospects  still 
indicate  a  heavy  peach  crop.  Some  s 
packers  are  offering  futures  below  • 
the  opening,  but  the  trade  seeinJ 
not  to  be  interested.  Apples  have  n 
advanced  15  to  20  cents  per  dozen,  1 
New  York  gallons,  but  the  demand  i 
is  light.  In  Maryland  strawberries  1 
are  being  packed,  and  though  the 
pack  will  probably  be  of  good  size,  5 
the  price  nevertheless  keeps  up.  - 
The  small  Baltimore  line  is  un-  3 
changed  and  slow.  California  * 
canned  goods  are  quiet  at  ruling  J 
prices.  There  has  been  no  general  , 
naming  of  prices  as  yet. 

Dried  Fruit*. 

Prunes  are  doing  a  little  better, 
so  far  as  the  demand  is  concerned, 
and  in  the  East  40s  are  ’  slightly 
firmer;  other  grades  unchanged. 
On  the  coast  packers  are  asking  4- 
cent  basis  for  new  prunes,  but  the 
trade  refuse  to  buy  at  that  figure, 
and  no  business  is  doing.  Peaches 
are  dull  and  unchanged  in  price, 
though  the  spot  price  tends  down¬ 
ward.  Apricots  are  dull,  both  spot 


We  have  a  nice  line  of 

Ham  mocks 

At  Reasonable  Prices 

Don’t  forget  that  we  are  Headquarters  for 

Leather  and  Corded  Fly  Nets 

and  Everything  In  Hardware. 

JAMES  M.  VANCE  6  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 

Your  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILD1NO 

COSHOCTON,  OHIO 

■  HIM  ^ 


As  Good  As  the  Most  Fastidious 
Grocer  Would  Have  It 


<J  Many  a  grocer  sells  lots  of  goods  that  are  not  quite  as  fine  as 
they  would  be  if  he  made  them  himself.  They  may  be  good, 
but  his  ideas  are  just  a  little  better. 

^  Qurnse  butter  is  as  good  as  the  most  fastidious  grocer 
in  business  would  make  it  if  he  could.  It  is  a  perfect  dairy 
butter,  as  clean  and  pure  and  delicately  flavored  as  any  butter 
can  be  made,  no  matter  what  price  is  asked  for  it. 

C[  Qurnse  butter  is  a  splendid  specialty  for  any  grocer. 

Because  it  is  wrapped  in  brine-dipped  paper  and  packed  in 
pound  cartons  under  a  distinctive  name,  it  gives  it  an  indi¬ 
viduality  which  extends  to  the  store  that  sells  it. 

Packed  in  30  and  50-pound  boxes — pound  and  half  pounds — 29  cents 
Prices  subject  to  market  change. 

**•  F.  BROWN  &  CO.,  19  S.  Front  Street,  Philadelphia,  Pa. 
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Window-Dressing  Articles  Wanted 

For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original— in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  $$  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


and  futures ;  prices  unchanged  as  to 
both.  Currants  are  fairly  active 
for  the  season;  price  unchanged. 
Raisins  are  still  soft,  weak  and  dull, 
and  will  probably  not  recover  this 
season.  Future  prices  have  been 
named  on  a  basis  cents  below 
last  year  for  fancy  seeded.  Other 
dried  fruits  unchanged  and  quiet. 


Beans  and  Peas. 

Domestic  pea  beans  still  rule  un¬ 
changed  at  last  quotations,  and 
business  is  dull.  Imported  are 
moving  to  some  extent  around 
$2.30,  the  ruling  price.  Marrows 
are  unchanged  and  moderately  act¬ 
ive.  California  limas  are  higher 
again,  mostly  from  speculative  rea¬ 
sons.  Split  and  dried  peas  in  all 
grades  are  unchanged  and  in  fair 
demand. 

Butter. 

The  butter  market  is  very  active 
but  unchanged.  There  is  a  good 
demand,  both  speculative  and  con¬ 
sumptive,  and  the  make  is  fully  up 
to  the  standard  both  in  quality  and 
quantity.  The  weather  has  been 
very  desirable  for  making  butter, 
and  no  special  change  in  prices  is 
looked  for  during  the  next  few 
days.  . 

Ek«. 

The  egg  market  is  fair  and  un¬ 
changed.  The  receipts  are  about 
normal.  The  quality  is  showing 
some  heat,  so  far  as  the  bulk  of  the 
receipts  are  concerned,  and  these 
have  to  be  sold  at  slight  concessions. 
The  consumptive  demand  for  eggs 
is  about  normal  and  everything  is 
being  absorbed  as  fast  as  it  arrives. 

Cheese. 

The  cheese  market  is  very  active 
at  an  advance  of  about  J4  cent,  with 
other  advances  likely  to  follow. 
The  hot  spell  in  New  York  State  is 


burning  the  grass,  and  the  farmers 
are  reported  to  be  somewhat  put  to 
it  for  fodder.  The  make  so  far  has 
been  about  normal  for  the  season, 
and  the  quality  is  fancy.  Under¬ 
grades  are  very  scarce,  and  if  there 
is  any  change  it  will  be  a  slight  ad¬ 
vance. 

Provisions. 

The  market  for  smoked  meats  is 
unchanged  and  rules  at  firm  prices. 
The  demand  is  seasonable.  Both 
pure  and  compound  lard  is  firm  at 
34  cent  advance,  and  the  consump¬ 
tive  demand  is  very  good.  Barre 
pork  is  unchanged  and  active. 
Canned  meats  and  dried  beef  are 
firm  and  unchanged. 


Green  Fruit. 

Bananas,  firsts,  $1.50  to  $1.75  per 
bunch;  8-hands,  $1.10  to  $1.35  per 
bunch ;  7-hands,  75  cents  to  $1  per 
bunch;  6-hands,  50  to  65  cents 
per  bunch,  demand  fair;  red, 
$1  to  $2  per  bunch,  demand  fair; 
lemons,  $2.25  to  $3.50  per  box, 
demand  fair ;  apples,  Baldwins, 
$2.50  to  $3.50  per  barrel,  de 
mand  fair;  pineapples,  $2.25  to 
$3.25  per  box,  demand  fair  to 
good;  grapefruit,  $3.50  to  $6  per 
box,  demand  fair;  California 
oranges,  $3  to  $4.25  per  box,  de¬ 
mand  fair  to  good. 

Produce. 

Old  potatoes,  Pennsylvania,  50  to 
60  cents  per  bushel ;  York  State,  70 
to  75  cents  per  bushel,  demand 
poor ;  Egyptian  onions,  $2. 25  to 
$2.50  per  bag;  Texas,  $1  to  $1.15 
per  crate;  Bermudas,  $1.10  per 
crate,  demand  fair;  sweet  potatoes, 
firsts,  $1  to  $1.10  per  bushel;  sec¬ 
onds,  50  to  60  cents  per  bushel,  de¬ 
mand  fair;  spinach,  50  to  75  cents 
per  barrel,  demand  poor;  rhubarb, 
$2  per  100  bunches,  demand  good; 


whit,e  radishes,  $1  to  $1.25  per  100 
bunches ;  red,  $1.50  per  100  bunches, 
demand  good ;  scullions,  75  cents  to 
$1  per  100  bunches,  demand  fair  to 
good;  carrots,  4  to  5  cents  per 
bunch,  demand  good;  asparagus,  15 
to  20  cents  per  bunch,  demand 
good;  turnips,  50  to  60  cents  per 
casket,  demand  fair;  Jersey  peas, 
60  to  75  cents  per  basket,  demand 
good;  cauliflower,  No.  1,  10  cents 
oer  head;  No.  2,  2  to  3  cents  per 
lead,  demand  fair;  salad,  No.  1,  $1 
per  barrel;  No.  2,  25  to  50  cents 
ler  barrel,  demand  fair;  beets,  2 
to  3  cents  per  head,  demand  good ; 
Pennsylvania  cabbage,  $1  to  $1.25 
per  barrel,  demand  fair. 

Nuts. 

Peanuts,  green,  dhoice,  4j4 
cents  per  pound ;  fancy,  6j4  cents 
ier  pound;  jumbo,  7/^  cents  per 
Dound;  roasted,  choice,  $1.15  per 
mshel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 
pound ;  Brazils,  10  cents  per 
pound;  filberts,  io*4  cents  per 
pound ;  pecans,  10  cents  per 
pound;  walnuts,  iij4  to  12*4 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


Baltimore  Canned  Goods. 

No.  1. 

Uppermost  in  the  mind  of  every 
one  in  the  trade  here  is  the  pea  prob¬ 
lem.  The  continued  rains  and  the 
unseasonable  weather  during  the 
latter  part  of  May  did  more  damage 
to  the  pea  crop  throughout  this  sec¬ 
tion  than  was  supposed,  and  if  it 
had  not  been  for  the  favorable 
weather  conditions  earlier  in  the 
season  the  crop  might  have  been 
nearly  a  total  failure  for  canning 
purpose.  The  quality  is  all  right, 
but  the  quantity  is  a  keen  disap¬ 
pointment.  Unless  the  other  pea 
growing  sections  of  the  country  fare 
better  than  we  have,  this  year  will 
not  be  one  of  low  prices  for  the 
canned  article  for  which  we  had 
such  a  bright  outlook  a  few  weeks 
ago.  We  have  yet  left,  however, 
two  weeks  more  of  the  packing  sea¬ 
son,  and  we  are  watching  and  pray¬ 


ing. 


INDIVIDUAL  MARKET  REPORTS. 

Imported  Fish  Products. 

By  S.  S.  “Furnessia”  arrived  a 
few  half-barrels  of  new  Matjes  her 
ring.  Quality  was  quite  satisfac¬ 
tory  and  they  were  sold  promptly 
ex  dock. 

Owing  to  heavy  losses  sustained 
in  previous  years  on  new  herring, 
almost  all  receivers  here  have  noti¬ 
fied  their  shippers  not  to  forward 
but  small  parcels  on  every  steamer 
so  that  the  market  may  not  be  over¬ 
crowded.  It  is  hoped  that  they  will 
continue  this  practice,  and  in  such 
case  prices  are  likely  to  remain 
quite  steady. 

Probably  in  consequence  of  the 
comparatively  high  prices  asked  for 
American  sardines,  the  demand  for 
sprats  has  improved  lately,  and 
some  round  lots  have  changed 
hands.  The  stock  of  sprats  in 
France  and  Belgium  is  very  small. 
Stocks  here  are  concentrated  in  a 
few  hands  and  prices  are  very  firm. 
If  demand  should  continue  we  look 
for  an  advance. 


*  *  * 


Cable  reports  from  France  in  re¬ 
gard  to  the  fishing  of  sardines  are 
very  discouraging.  .  There  is--  vir¬ 
tually  no  catch  and  no  stocks  any¬ 
where  of  French  sardines. 

Of  Portuguese  sardines  there  are 
only  very  few  parcels  in  the  mar¬ 
ket,  and  those  are  firmly  held. 

For  mackerel  there  is  only  a 
hand-to-mouth  demand,  but  they 
are  beginning  to  sell  better.  All  in 


Next  to  peas  the  strawberry  crop 
has  suffered  most,  and  from  the 
same  cause,  resulting  in  an  im¬ 
mediate  advance  in  the  prices  of  the 
canned  article.  Unfavorable  re¬ 
ports  are  coming  in  about  the  crop 
of  gooseberries  and  raspberries,  as 
well  as  cherries,  and  they  will  not 
be  lower  in  prices.  It  is  too  early 
yet  to  say  anything  about  black¬ 
berries  and  blueberries.  The  de¬ 
mand  for  future  peaches  is  increas¬ 
ing,  and  if  that  crop,  too,  proves  to 
be  short,  those  packers  who  are  sell¬ 
ing  them  may  find  themselves  in  an 
unpleasant  position.  Up  to  this 
time  the  prospects  for  a  large  crop 
are  excellent,  the  orchards  look  fine 
and  carry  healthy  looking  fruit. 
Nothing  positive,  however,  can  be 
told  about  peaches  until  after  the 
June  drop,  which  is  just  beginning. 
The  pineapple  season  is  fully  up  to 
the  mark,  the  receipts  to  date  were 
as  large  as  usual  and  the  quality  is 
excellent,  and  in  the  meantime  the 
demand  is  increasing. 

New  string  beans  are  ready  for 
prompt  shipment.  The  demand  for 
corn  is  making  a  stronger  market 
for  that  article,  and  conservative 
purchases  are  advisable.  Spinach, 
pears  and  apples  are  in  fair  demand, 
as  usual  at  this  time. 

Spot  tomatoes  were  not  so1  active 
this  week,  and  there  was  less  doing 
in  futures.  The  market  is  liable  to 
fits  of  sudden  activity  or  unexpected 
dullness  always  during  the  month 
of  June. 

Thos.  J.  Meehan  &  Co. 

Baltimore,  Md. 


No.  2. 

The  tomato  market  has  been 
showing  some  snap  this  week. 
There  has  been  considerable  buy¬ 
ing  on  a  basis  of  72^/2  cents  per 
dozen,  and  a  great  deal  of  busi¬ 
ness  turned  down.  It  looks  as 
though  the  sellers  at  72*4  cents 
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per  dozen  have  been  cleaned  out. 
Good  Standard  No.  3  tomatoes 
can  be  bought  at  75  cents  per 
dozen,  but  this  is  bottom  on  them. 

The  stock  of  tomatoes  being 
carried  in  this  section  is  undoubt¬ 
edly  comparatively  light,  and 
quite  a  few  conservative  people 
seem  to  think  that  all  the  toma¬ 
toes  in  first  hands  will  go  out 
before  the  new  season.  This  is 
based  on  the  better  demand  anc 
on  the  indications  that  jobbers  in 
some  sections  of  the  country  are 
bare  of  tomatoes  and  will  want 
quite  a  few  before  the  new  pack¬ 
ing  season. 

We  are  quoting  No.  2  and  No. 
3  Standards  at  55  and  75  cents 
per  dozen,  f.  o.  b.  Baltimore  rate. 
The  demand  is  fair,  though  not 
active.  Packers  are  not  pressing 
sales  at  all.  The  majority  or 
them  seem  to  think  that  75  cents 
per  dozen  is  not  profitable  on  a 
basis  of  prospective  cost. 

The  packing  of  peas  has  been 
going  on  unsatisfactory  this  week. 
Packers  are  not  getting  the  peas 
they  anticipated.  Ijt  may  be  a 
little  too  early  to  say  that  there 
will  be  a  short  crop,  but  this  is 
the  way  most  of  the  packers  feel 
about  it. 

There  is  some  improvement  in 
the  buying  of  future  peaches.  A 
limited  number  of  Baltimore 
packers  are  willing  to  book  orders 
for  futures,  but  the  majority  of 
them  are  inclined  to  stand  pat 
and  wait  until  the  packing  sea¬ 
son  begins. 

Thos.  G.  Cranwell  &  Co. 

Baltimore,  Md. 


crop  seed.  Celery  is  firm,  but  un¬ 


changed. 


McCormick  &  Co. 
Baltimore,  Md. 


MARKET  NOTES. 


cents,  and  blackberries  from  10  to 
12  cents,  both  coming  from  North 
Carolina.  The  demand  is  fair. 


Spices. 

The  market  is  firmer;  spot  sup¬ 
plies  are  steadily  decreasing.  Fu¬ 
tures  are  fairly  active,  although 
there  has  been  no  large  trading  dur¬ 
ing  the  week. 

Pepper  steady,  at  about  the  same 
values  as  have  been  in  effect  during 
the  last  thirty  days. 

Cayennes. — We  note  a  better  in¬ 
quiry  and  some  light  buying.  Pur¬ 
chases  will  be  heavier  during  the 
next  thirty  days. 

Cloves  scarce  and  firmer.  The 
new  crop  is  estimated  at  75,000  to 
85,000  bales,  about  one-half  of  the 
1907  crop.  If  this  estimate  is  cor¬ 
rect  we  will  see  a  higher  market 

Pimento  (Allspice)  firm  for  spot 
goods.  New  crop  is  somewhat 
lower. 

Mace. — Prime  stock  is  scarce; 
demand  is  fair. 

Nutmegs. — There  has  been  fair 
buying  at  present  low  prices,  which, 
by  the  way,  are  lowest  on  record. 

Cassias. — Saigon  is  in  better  de¬ 
mand;  prices  firm.  China  also  in 
good  demand  for  spot  and  for 
goods  to  arrive.  Prices  steady,  but 
unchanged. 

Ginger  s. — Firmer  prices  are 
tending  upward.  Demand  is  fair. 

Seeds  steady.  Much  higher 
prices  for  Caraway,  Holland  having- 
advanced  on  old  as  well  as  new 


Watermelons  range  from  25  to 
35  cents  each.  All  are  from  Florida 
and  the  quality  is  very  fine.  The 
demand  is  fair. 

Lima  beans  are  scarce.  The  re¬ 
ceipts  are  from  Charleston  and  the 
average  price  $2.50.  The  quality 
of  much  of  the  receipts  is  poor. 

Strawberries  are  in  very  heavy 
receipt,  and  the  price  ranges  from 
3  to  7  cents.  All  the  fruit  now  on 
the  market  is  from  near-by  points. 
Huckleberries  range  from  12  to  15 


Peaches  now  coming  forward  are 
nearly  all  Georgias  and  range  from 
$1.25  to  $2.  A  few  Floridas  range 
from  $1.50  to  $1.60. 

Mississippi  tomatoes  have  de¬ 
clined  to  60  to  65  cents.  Lots  are 
coming,  many  poor.  Floridas  bring 
$2  for  the  best.  ‘ 

Florida  corn  is  scarce  and  aver¬ 
ages  $2  per  crate.  The  quality  is 
poor  and  the  demand  slow. 

Florida  pineapples  average  $3 
for  24s,  and  $2.50  to  $2.75  for  30s 
and  36s.  The  demand  is  fair. 


Selling  Talks  With  Grocery  Clerks 

Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  It  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


BOOMING  THE  VEGETABLE  BUSI¬ 
NESS. 

Beginning  Monday  50  cards  will 
be  mailed  to  hotel  men,  restaurant 
men  and  boarding  house  keepers 
quoting  prices  in  original  packages 
(largely)  of  all  fresh  vegetables. 
Occasionally  we  will  put  in  a  special 
on  canned  goods,  and  once  in  a 
while  a  low  price  on  a  short  loin 
or  a  full  rib  or  a  set  of  racks. 
These  cards  are  in  every  case  to  be 
presented  when  the  purchase  is 
made  and  you  will  hand  them  in 
at  the  office.  This  will  be  kept  up 
or  six  weeks.  If  the  experiment 
Droves  a  success  we  will  follow  it 
up  with  vigor. 

ODD  JARS. 

All  the  odd  quart  and  pint  jars 
that  we  have  will  be  bunched  to¬ 
gether  and  sold  for  50  cents,  a 
dozen.  You’ll  find  Smalley’s, 
ightning’s,  Mason’s,  Morgan’s 
and  other  kinds.  Get  rid  of  them. 

ABOUT  HIGHER1  MEAT  PRICES. 

Certainly  the  price  of  cattle  has 
gone  unreasonably  high.  The 
thing  to  do  is  to  dig  into  your 
canned  meats  and  your  delicatessen 
goods  and  talk  fresh  fish  to  people. 


Fish  prices  are  low.  Follow  up 
our  talk  on  this  department  and  get 
the  prices  down  so  you  can  quote 
them  off-hand. 

DiqL  PICKLES. 

We  have  a  lot  of  Dill  pickles  on 
hand.  Evidently  we  bought  too 
many.  Anyway,  we  must  move 
them  and  move  them  quickly,  be 
cause  it’s  a  pickle  that  won’t  stand 
the  hot  season.  Make  a  display  in 
a  three-gallon  punch  bowd  with  a 
ticket  “12  for  15  cents.”  Surround 
the  display  with  Dill,  also  pint  and 
quart  oyster  pails.  Keep  the  brine 
free  from  white  spots. 

“PINK”  SALMON. 

Remember  one  thing  about  sell¬ 
ing  10-cent  is  of  salmon,  and  that 
is  the  color  is  off.  Let  this  be 
understood  when  the  sale  is  made. 
Red  Alaska  can't  be  sold  with  a 
profit  for  less  than  15  cents.  The 
other  (the  pink)  can  be  sold  for  10 
cents.  The  flavor  is  O.  K.  The 
color  is  objectionable.  It  makes 
lots  of  trouble  for  us  and  you  must 
exercise  the  utmost  care  in  explain¬ 
ing  to  people  the  nature  of  this  fish. 
Do  this  especially  with  children  and 
men  who  arc  sent  after  ‘‘a  can  of 
salmon.”  Understand? 


Rig  Fight  Over  Increased  Butter 
Freights. 

Sixteen  of  the  largest  butter 
manufacturers  in  the  Mississippi 
Valley  States  will  begin  a  gigantic 
battle  against  20  transcontinental 
railroads  and  express  companies 
within  the  next  few  days  before  In¬ 
terstate  Commerce  Commissioners 
Prouty,  of  Vermont,  and  Harlan,  of 
Illinois,  in  Chicago,  in  an  effort  to 
thwart  the  common  carriers’  plan 
to  make  a  sweeping  advance  in  rail 
tariffs  on  milk  and  cream,  aver¬ 
aging  from  662/3  to  125  per  cent. 
It  is  the  emphatic  claim  of  these 
makers  of  butter  that  the  enforce¬ 
ment  of  the  proposed  “excessive, 
unjust  and  practically  confiscatory” 
increase  not  only  would  imperil  the 
investment  of  $10,000,000  in  cream¬ 
ery  plants  in  several  States,  but 
would  eliminate  the  net  profit  of 
less  than  one-half  a  cent  per  pound 
on  the  finished  product  and  force 
the  creameries  to  suspend  business. 
The  annual  production  of  the  peti¬ 
tioning  butter-makers  who  seek  the 
permanency  of  protection  from  rail¬ 
road  rate  increases  temporarily 
given  by  an  injunction  issued  by 
Judge  Ivohlsaat,  of  the  United 
States  Circuit  Court  in  September, 
1907,  is  150,000,000  pounds,  which 
is  more  than  one-quarter  of  the  total 
output  of  the  United  States-  These 
petitioners  annually  pay  the  farm¬ 
ers  of  Illinois,  Wisconsin,  Missouri, 
Iowa,  Kansas,  Nebraska,  South 
Dakota.  Minnesota  and  Indiana 
$50,000,000  for  cream,  and  expend 
more  than  $1,500,000  on  railroad 
freight  charges.  Counsel  for  the 
defendant  common  carriers  have 
offered  the  suggestions  that  the  but¬ 
ter-makers  add  the  increase  due  to 
the  proposed  new  tariff  on  cream 
to  the  selling  price  of  the  finished 
product.  But  the  makers  unani¬ 
mously  have  decided  not  to  compel 
the  public  to  pay  more  for  the 
necessity.  The  suggestion  is  de¬ 
nounced  as  unfair  to  the  people,  and 
ikely  to  result  in  extensive  repre- 
lensible  substitution  and  adulter¬ 
ation. 


Now  is  the  time  to  get  your  stock  in 
proper  condition  for  the  season's  work  or 
the  sale.  A  lame,  blemished  horse  can  be 
made  sound  and  smooth  with  Absorbine 
without  laying  up  the  horse.  No  blister, 
no  hair  gone.  Absorbine  is  mild,  but 
prompt  in  its  action ;  stops  lameness,  kills 
pain,  removes  bunches.  Two  dollars  per 
bottle  at  all  druggists,  or  express  pre¬ 
paid  upon  receipt  of  price.  Manufac¬ 
tured  only  by  W.  F.  Young,  P.  D.  F., 
9  Monmouth  street.  Springfield,  Mass. 


GROCERY  WORLD 


19 


the  biggest  thing  in  the  advertise¬ 

ment,  however,  is  equivalent  to  con¬ 
tending  that  the  name  is  more  im¬ 
portant  than  the  goods,  which  is  il¬ 
logical  and  absurd. 

o 


should  never  be  treated  in  any  other 
way  than  as  a  side  issue. 


JOTS  FROM  A  JOBBER’S 
NOTEBOOK. 


*  *  * 


AGENTS  WANTED 

To  Solicit  Subscriptions  to 

“The  Grocery  World” 


This  Department  is  devoted  to  the  «^ici.s™ 
,r  advertising  matter  sent  in,  to  the  aevisinu 
.t  new  advertising  ideas  for  special  occasions, 

upon  request,  and  to  the  suggesting  of  original 

ord^nd 'taken  up  according  to  strict  rotation. 


New  York,  June  2,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir What  are  the  faults  of 
the  inclosed  advertisements?  i 
claim  the  name  of  the  concern  is 
featured  too  prominently— it  should 
appear  at  the  bottom  of  the  adver¬ 
tisement. 

Yours  truly, 

Salesman. 

R.  C.  Williams  &  Co. 


The  advertisement  beginning 
“How  Many  Green  Stamps  are 
There  in  the  Ship,  etc.,”  contains 
about  twice  too  much  matter.  It  is 
fearfully  crowded  and  for  that  rea¬ 
son  is  a  poor  advertisement.  I 
should  have  cut  down  the  space 
given  to  the  name,  about  half,  put  it 
at  the  bottom,  and  then  advertised 
about  half  as  many  articles.  Leave 


space  enough  to  say  something 


about  the  goods.  In  all  this  ad\er 


The  above  correspondent  inclosed 
two  advertisements,  both  of  which 
measured  five  inches  double  column. 
Here  they  are,  both  photographed 
in  reduced  size: — 


tisement  there  isn  t  a  single  word  of 
explanation,  description  or  per¬ 
suasion.  Nothing  but  names  and 
prices. 


*  *  * 


The  other  advertisement  is  no¬ 
where  near  so  crowded,  and  for  that 


A  number  of  first-hands  handlers 
of  food  products  have  found  this 
year  that  is  is  an  easier  thing  to  put 
prices  up  than  it  is  to  get  them 
down  again,  at  least  to  get  them 
down  and  get  back  the  trade  that 
came  before  the  advance.  For  ex¬ 
ample,  French  mushrooms.  As  has 
been  reported  in  the  “Grocery 
World”  several  times,  I  think,  the 
price  has  ruled  very  high  for  sev¬ 
eral  months,  reaching  at  one  time 
i  $30  per  case  for  hotel  mushrooms. 

1  Scarcity  was  assigned  as  the  reason, 

I  but  the  fact  was  that  intrinsically 
the  goods  were  not  worth  $20.  1  he 
!  demand  for  that  reason  fell  off  very 
decidedly,  and  a  good  part  of  the 
trade  used  fresh  mushrooms,  which 
were  actually  cheaper.  Now, 


Write  for  Information. 

LARGE  COMMISSIONS 

to  those  who  desire  to  devote  their  entire 
time,  or  carry  as  sideline. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 


Columbus,  Ohio 


Sample  free,  ar  lanr  month*'  trial  lor  1 0  cent* 


■M»» *  -I'  ■!■  *  'I1  'I'  ■!' '!  'I1  *  *  'X'  *  * »*»* 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 


in 


AMERICAN 

n  XX  _  —  ^1%  AACO  fr''  O  O  CxOaa 


AMERICAN 

r»  aaca  Ri  Fo  o  Co*. 


Millbourne 


Butter,  Cheese  &  Egg  Co., 

GRBEunDSiNAGMP  156  NewarK  Ave. 


Jutter,  Cheese  &  Eg'g'  Co.. 
cSf  156  Newark  Ave. 


*  Are  you  among  the 

?  y  per  cent. who  don’t?  ♦» 


The  Guessing  Contest  Has  Started  in  Fine  Shape  and  its  Going  to 
Be  a  Lively  One.  _ 

Many  Green  Stamps  Are 


nps  Are 
Window 


How  Many  Green 
There  in  the  Ship  in  Our 

teat  is  ♦Open  to  July  8th.  a  r 

In  the  Meantime  We  have  Something  to  say  about  Groceries 
Best  Cree^ry^ter. 

BCS  Clea  Ac®  "nef  BettcrThan  PookfiaUer 

Flour,  Mothers’  Best,  fluaranteed,  bag  - . 75c 

BaKing  Powder,  fire  Cream  Tartar,  lb... . .  .28c 

I ,ard.  Pure  Salon  Leaf,  In-..-.- . 

1  dozen  BoxeSjSafety^ Matches ^  5c 

<5  Boxes  Blue  Tip  Matches  •• 

Finest  Mild  Cheese,  lb . -  — . 

3  lbs.  Fancy  lOc  P™nes— . *f  ® 

n  CaKes  Jurgen®  Hand  Soap . . . . 

TEiM  STAMPS  WITH  THESE 

t  cun' Pineapple . 

1  lb.  good  Tea . . -50 


Saturday  «K1  be  -Memorial  Day.  Our  Slcre  will  close  at  1 
“  L  oren  Fr  day  evening  till  TO.  Xot  one  woman  in  a  Ihrmsand 
|  fhlt  reads  thte  no.'lee  .hat  wont  say.  -Good  for  you:  glad  of  II.  Ill 
I  be  there  Friday."  _ _ _ 


BUTTER, 


Sweet  and  Rosy,  for  k 
Table  Use  lu" 

And  5  Stamp*  Free  _ 


v.  25c 


RUTTERINE  Good  and  Pure,  lb.  16c.  19c  &  22c 

MT.»m  M..W  and  Beef  Sue... 


|  MILLBOURNE  MILLS  * 

t  Sixty-Third  and  Market  Streets 
3*  Philadelphia,  Pa.  * 

%**  *  ■!,  .1.  '!■ * ■!'  'i'  'I  *  *  *  * *  * *  *  **** 


CRACKERS,  all  kinds,  lb . IOc 

_ _  let  nrl.  TO  gMfOt  IrOITK 


TI.M.  Cnicbcul.hrl  ill  f«»h.  .na  o«e  thirty  dWerml  Wad,  ..  «'*•' 

Just  tint  tiling-  for  the  hotldaj. 


I  '/•  Pt.  hoa.  Grape  Juice . 10c 

Vc  pt.  hot  Pure  OUve  Oil . ,.20e 

Large  Can  Pears.  .  .  100 

|b.  can  Cranberry  Sauce. . . ,  .200 


Octagon  Soap  Powder . 40 

ISo  Wash  Board.,  cut  to . ..»*c 

Olive?.  15c.  bofXlc  cut  to  . .  10e 

Jel'y  Powder,  pkge .  8r 


I  3-lb.  Box  Siarcli . .-.-.lTc 

t  hoi  lie  Jam.  16  or. . J?® 

I  lb.  riUgc.  Macaroni . tuc 

.1  III  best  Maracaibo  Coffee.. -Oc 

1  lb  Roll  Huticrinc . lwc 


VAN  CAMP’S  SOUPS,  regular  size  can .  . 
OLIVES,  150  Olivas  each  bottle.  Special . 


1  box  Pearl  Tapioca . -  ...  lOO 

2  bags  Salt . J” 

■/,  |b.  pure  Pepper . luc 


20  FREE  STAMPS 

will!  a  lb.  Coffee . .  -2Sc 

30  FREE  -STAMPS 

will,  a  lb.  Coffee . 25c 


30  FREE  STAMPS  , 

ullli  lb.  White  House  Coffee  soc 
100  FREE  9TAMPS  | 

with  lb.  White  House  Tea  60c 


I  The  ship  and  its  load  of  Green  Stamps  is  sailing  merrily  on. 

I  Fiver  7.50  guesses  last  week.  Five  minutes  spent  at  our  window 
1  may  bring  you  the  biggest  bunch  of  Free  Stamps  ever  given  in 
I  this  country.  Person  guessing  to  the  nearest  number  get 
them  all.  50c  purchase  entitles  you  to  a  guess. 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HRS  NO  EQUAL 


In  my  judgment  the  correspond¬ 
ent  is  right  as  to  the  featuring  of 
the  name.  It  belongs  at  the  bot¬ 
tom,  and  even  when  placed  there 
should  not  be  given  anything  like 
the  space  that  has  been  given  it 
here.  In  my  judgment  it  is  an  un¬ 


answerable  argument  that  if  the 


values  exploited  in  an  advertise¬ 
ment  are  attractive  enough  the 
people  will  find  the  name  and  ad¬ 
dress,  even  if  it  is  set  in  the  small¬ 
est  type  known.  Naturally  there  is 
advertising  strength  in  keeping  the 
name  before  the  public,  and  for  that 
reason  I  would  not  set  it  in  the 
smallest  type  known.  To  make  it 


reason  is  a  much  better  advertise 
ment.  Even  it,  however,  could  i 
stand  fewer  articles  and  more  per-  j 
suasion.  I  notice  one  tendency  in 
both  these  advertisements  which 
seems  to  sooner  or  later  ovei  take 
everybody  who  uses  trading  stamps  j 

_ the  tendency  to  treat  the  stamps 

as  of  more  importance  than  the 
goods.  In  other  words,  to  assume 
that  the  customer  thinks  more  of 
stamps  than  of  groceries.  If  a 
dealer  does  this  long  enough  he  will 
find  that  he  has  educated  his  cus¬ 
tomer  to  do  that,  and  hell  i egret 
it  to  his  dying  day.  Trading 
stamps  may  be  all  right,  but  they 


common  with  most  other  things,  the 
price  of  mushrooms  has  declined 
about  $3  a  case,  but  the  trade  has 
not  yet  come  back,  and  probably 
will  not  for  a  long,  long  time.  The 
manufacturer  who  concludes  that 
his  goods  are  indispensable,  and 
that  the  trade  will  pay  whatever 
price  is  asked  is  likely  to  wake  up 
with  a  sore  head  sooner  or  later. 
The  packers  of  California  products 
are  among  those  who  now  realize 
|  this.  Tiie  Jobber. 


Peas  keep  high,  ranging  from  40 
to  65  cents.  The  crop  is  light.  The 
demand  is  good. 


Bouillon  Capsules 


It’s  little  sellable 
specialties  like  these 
that  fill  up  the  thin 
places  in  your  prof¬ 
its.  Make  delicious 
Beef  Bouillon,  Beef 
Tea  or  Soup.  Ten 
in  a  box,  one  to  be 
dropped  ill  a  cup  of 
hot  water.  Every¬ 
body  buys  them. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO 

92  Reade  St.  NEW  YORK 
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Written  for  the  "Grocery  World.” 


Treating  Manufacturers  as  They  Deserve 

Pays 

Well-known  New  Jersey  Grocer  Tells  of  Experiences  with  Oil 
Trust  and  Biscuit  Trust.  Wouldn’t  Stand  Their  Methods 
and  Bought  of  Independent  Concerns,  to  Both  His  Own 
and  His  Customers’  Advantage.  Urges  Retailers  to  Hold 
Up  Their  Heads  Like  Men. 


IQIQ 


m 


_JMI P  ORTER5 


The  Dog  May  Bite 


Honestly,  you  will  be  much  more  likely 
to  succeed  by  pushing  Hotel  Astor  Coffee 
than  by  pushing  a  blend  of  your  own. 

We  have  been  in  coffee  blending  for  many 
years.  Obviously,  we  must  know  more  about 
it  than  you  do.  And  then  Hotel  Astor 
Coffee  has  been  tried  on  the  dog — the  hard¬ 
est  dog  to  please  in  the  United  States — the 
patrons  of  the  most  exclusive  hotels  of  New 
\ork  City.  The  dog  pronounced  it  good  at 
once,  and  with  the  stamp  of  weighty  approval 
upon  it  we  offer  it  to  you. 

When  you  blend  your  own  coffee  the 
dog  you  try  it  on  is  your  own  customers — 
that’s  risky  ;  the  dog  may  bite. 

A  perfect  blend  of  superfine  coffee.  For 
the  very  finest  trade. 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Personally,  I  believe  in  the  inde¬ 
pendence  of  the  American  Grocer. 
Spell  it  with  a  capital,  won’t  you, 
and  believe  that  if  he  knew  his  busi¬ 
ness  and  felt  his  importance  in  the 
community  as  he  should  manufac¬ 
turers  would  not  dictate  to  him  as 
they  .do.  Neither  would  he  have 
“to  black  people’s  shoes,”  as  poor 
old  “Stroller”  says  we  do  “to  keep 
’em  coming  to  the  store.”  Why,  I 
don’t  hesitate  to  say  every  once  in  a 
while  right  out  to  my  customers 
that  I  consider  a  well  kept  grocery 
store  is  just  as  much  a  necessity 
to  their  comfort  and  happiness  in 
life,  and  the  well  being  of  any  com¬ 
munity,  as  they  are  a  necessity  to 
the  store  itself. 

Let  us  put  on  our  Sunday  clothes 
every  once  in  a  while  and  ride  out 
in  our  automobiles,  and  pleasantly 
nod  to  such  of  our  customers  as  we 
pass  on  the  road,  and  see  if  we  don’t 
come  home  feeling  bigger  and  bet¬ 
ter  and  more  like  “fighting”  some  of 
these  “sassy”  manufacturers  than 
ever,  and  see  also  if  they  aren’t  a 
whole  lot  more  gracious  to  us  on  ac¬ 
count  of  it. 

I  very  well  remember  the  time 
when  I  first  dared  to  buy  kerosene 
oil  from  an  opponent  of  the  “Stand¬ 
ard  Oil  Co."  In  talking  to  the  old¬ 
est  storekeeper  of  the  town  about 
it  he  said  he’d  be  awfully  afraid  he 
wouldn  t  be  able  to  get  oil  when  he 
needed  it,  “for  certainly,  said  he, 
they  won’t  sell  it  to  you  when  once 
you  have  turned  your  back  on 
them.  The  result  of  my  “boldness” 
may  be  known  when  I  tell  you  that 
during  the  first  six  days  after  “I 
dared”  to  buy  from  a  competitor  I 
had  no  less  than  seven  different 
men,  employees  of  the  Standard,  in 
my  store  urging  me  to  come  back 
to  their  fold,  and  finally  I  found  I 
could  buy  both  oil  and  gasoline 
from  them  much  cheaper  than  I  had 
ever  done  before,  and  cheaper  they 
told  me  than  anyone  else  in  the 
town  was  getting  it. 

So  with  the  National  Biscuit  Co. 
They  were  charging  me  cake  prices 


for  old  pasteboard,  etc.,  to  which  I 
objected.  As  long  as  I  only  did  this 
they  did  not  care  and  tried  to  white¬ 
wash  me.  Finally  I  left  them  en¬ 
tirely  and,  my  customers  tell  me, 
secured  better  goods  from  a  com¬ 
petitor,  when  lo  the  tide  turned  and 
more  gracious  letters  and  visitors  I 
never  received  than  such  as  were 
sent  me  by  the  same  biscuit  com¬ 
pany  agreeing  to  do  almost  any  old 
thing  I  wanted  them  to  do  if  I  would 
only  let  them  have  my  trade  again. 

Suffice  it  to  say  neither  the  Na¬ 
tional  Biscuit  Co.  nor  the  Standard 
Oil  Co.  have  either  directly  or  in¬ 
directly  had  $20  of  my  money  in 
the  last  ten  years,  and  I  am  sure  I 
have  been  served  better  during  that 
time  than  I  ever  was  before. 

If  I  could  get  along  so  well  with¬ 
out  these  people,  I  guess  I  can  with¬ 
out  the  Quaker  Oats  people.  Not 
that  I  have  any  desire  for  a  fight 
with  anybody,  far  from  it,  but  I  am 
an  American  citizen  and  can  and 
will  hold  my  head  up  with  any  of 
them,  and  insist  that  the  man  that 
gets  my  money  shall  not  try  to  cut 
my  throat  when  he  gets  it. 

Let  every  retail  grocer  in  the 
whole  country  take  the  same  stand 
and  hold  his  head  up  where  it  be¬ 
longs,  and  see  if  he  does  not  feel 
better  and  receive  more  credit  than 
he  does  while  fearing  to  call  his 
soul  his  own  as  so  many  now  do. 

Frank  Garrigues. 
Moorestown,  N.  J.,  June  12,  1908. 


Mrs.  Williams’  Brands 

OF 

PDRE  JiMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 
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The  Last  Chance  for 

FIREWORKS 


40  BECAUSE  we  buy  Fourth  of  July  goods  for  four  houses,  and  sell  them  by  printers’  ink, 
we  are  able  to  sell  goods  of  standard  grade  for  io  to  30  per  cent,  less  than  such  goods  are 
commonly  jobbed. 

4|  Will  you  dismiss  that  claim  as  an  advertising  brag,  or  will  you  investigate  ? 

40  To  get  our  Fireworks  Catalogue— provided  you  are  a  merchant— will  cost  you  the  price 
of  a  postal  card. 

40  The  only  “favor”  we  ask  of  any  merchant  is  that  he  will  include  our  prices  in  the  com¬ 
parison. 

40  The  fact  that  the  nominating  conventions  are  held  around  the  Fourth  suggests  that  this 
year’s  business  will  be  of  record-breaking  volume. 

40  Though  the  season  is  well  advanced,  we  have  an  abundance  of  goods  in  stock,  and  can 
make  shipment  within  twenty-four  hours  after  receipt  of  order. 

40  Our  June  catalogue  is  No.  D668. 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses  :  BALTIMORE  DALLAS 
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How  the  Ohl  Man  Got  Back. 

I  think  if  there’s  any  trait  of  char¬ 
acter  stronger  about  me  than  the 
others,  it’s  the  fact  that  I  have  no 
use  for  injustice. 

If  I  can  see  somebody  who’s  been 
handed  a  rough  deal,  get  back  and 
go  one  better  I  sing  myself  to  sleep 
for  a  month. 

I  don’t  mean  the  mean  sense  of 
getting  square,  or  getting  revenge. 
I  mean  simply  putting  up  a  good 
defense  and  beating. 

Away  back  in  the  90’s  I  knew  an 
old  grocer  down  in  the  southern 
part  of  Pennsylvania.  He  was  sixty 
then,  and  I  used  to  believe  he  was 
pretty  well  fixed.  His  store  was  in 
a  small  place,  but  it  used  to  get  a 
lot  of  trade  from  the  country  and 
had  been  in  the  same  family  for  a 
long  time.  By  the  swads  of  goods 
the  old  fellow  used  I  figured  out 
that  he  did  a  big  business. 

I  lost  sight  of  the  old  fellow  sev¬ 
eral  years  ago.  I  was  sorry,  too, 
for  I  always  liked  him.  He  had  no 
education  that  amounted  to  any¬ 
thing,  but  was  good  and  sound;  a 
man  nobody  could  help  liking. 

The  other  day  I  met  a  salesman 
who  filled  in  that  part  of  the  his¬ 
tory  of  the  old  fellow  which  has 
happened  since  I  lost  sight  of  him. 
It  made  me  feel  so  good  that  I  sat 
right  down  and  wrote  him  a  letter. 
The  next  time  I  get  anywhere  near 


there  you  can  bet  I’ll  run  out  and 
see  him  again. 

The  old  man  had  three  sons. 
Nothing  remarkable  about  any  of 
’em,  but  their  father  thought  there 
was.  He  believed  the  sun  rose  and 
set  in  ’em. 

I  never  could  see  how  he  could 
feel  that  way,  because  there  have 
never  been  any  remarkable  children 
born  except  my  two.  That’s  con¬ 
fidential,  of  course. 

But  he  did,  and  he  used  to  talk 
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about  how  lie  was  building  up  the 
business  for  his  boys,  and  how  after 
he  got  old  he  was  going  to  turn  it 
over  to  ’em. 

Each  one,  when  he  got  old 
enough,  he  took  into  the  store  with 
him.  Oh,  yes,  the  business  was  big 
enough.  One  man  told  me  once  he 
did  over  a  thousand  dollars  a  week. 

About  ten  years  ago  the  young 
fellows  got  so  father  was  in  the 
way.  He  was  a  fine  man,  and  a 
good  father,  and  we  love  him 
dearly,  but  his  views  about  business 
are  old-fashioned.  You  know  the 
old  song.  Of  course  it  isn’t  his 
fault,  you  know,  father’s  always 
lived  here  in  this  little  place,  and 
his  ideas  naturally  belong  to  the 
town.  Why,  confidentially,  if  we 
had  this  business  to  ourselves  we 
could,  etc.,  etc.,  etc.  Can’t  you  just 
hear  them  going  on? 

The  old  father  was  no  fool  and  he 
saw  what  they  thought  about  him. 
And  it  hurt  a  good  bit.  They  didn’t 
mean  to  make  him  uncomfortable, 
but  they  used  to  get  impatient  at 
things  that  he  did,  and  there  was 
some  little  friction  and  unpleasant¬ 
ness. 


You  see,  the  old  man  was  con¬ 
servative.  Anybody’s  conservative 
who  spends  his  life  in  a  country 
town.  The  conservatives  may  not 
get  as  rich  as  some  of  the  other  fel¬ 
lows,  but  they  usually  hold  on  to 
what  they’ve  got  anyway. 

Some  of  the  radicals  don’t. 

Well,  to  make  a  long  story  short, 
the  boys  finally  came  out  with  a  flat 
proposition  that  the  old  man  should 
make  over  the  store  to  them.  They 
didn’t  put  it  badly — he  was  getting 
old,  and  didn’t  need  to  work,  and 
he’d  always  said  he  was  going  to 
give  them  the  business  anyway,  and 
this  was  the  time  to  do  it. 

But  he  saw  through  it,  and  didn’t 
know  whether  to  do  it  or  not. 
“Mother”  thought  he  ought  to  do 
it,  and  finally  he  did. 

The  minute  the  three  boys  got 
possession  of  the  place  they  turned 
it  inside  out.  Before  that  it  was  a 
good,  prosperous  old-fashioned 
country  store;  after  that  it  was 
neither  one  thing  nor  the  other,  for 
they  tacked  on  a  lot  of  new  ideas 
that  didn’t  fit. 

And  it  didn’t  do  the  business  any 
good.  The  people  of  that  section 
were  essentially  country  people. 
They  very  seldom  got  to  any  big 
city  and  they  didn’t  take  well  to 
city  things.  There  was  one  other 
grocery  store  in  the  place — a 
smaller  store,  and  the  people  began 
to  go  there. 

The  old  man  was  wild !  The  fel¬ 
low  that  gives  me  this  information 
tells  me  he  was  more  worked  up 
about  it  than  he’d  ever  been  over 
anything  in  his  whole  life.  He 
talked  to  the  boys,  and  argued  with 


them,  and  kicked  and  pleaded  and 
roasted,  but  nothing  doing.  The 
sons  knew  it  all — the  trade  would 
soon  see  and  come  back — and  they 
were  going  to  try  it  out  anyway. 

The  old  fellow  waited  a  month  or 
two  longer,  to  see  if  things  would 
get  better,  and  when  they  didn’t 
what  d’ye  think  he  did? 

He  started  a  new  store  of  his  own 
right  across  from  the  old  one.  By 
that  time  the  country  paper  had  got 
hold  of  it  and  it  printed  the  whole 
thing.  To  help  it  along  the  sons 
weren’t  liked  much  while  the  father 
was. 

The  new  place  did  business  from 
the  start,  and  it  went  right  ahead. 
It  was  just  a  country  store  like  the 
old  man  knew  the  people  of  the 
country  wanted,  and  50  per  cent,  of 
’em  went  to  it  in  preference  to  the 
old  store. 

The  sons  were  as  bitter  as  the 
mischief  and  did  a  lot  of  talking, 
which  helped  their  father  but  not 
them.  Finally,  when  the.  thing  be¬ 
gan  to  look  serious,  they  went  to 
their  father  with  their  tails  down 
and  wanted  to  talk  things  over. 

The  old  man  wouldn’t  listen  to 
a  thing  unless  they’d  agree  to  make 
over  the  store  to  him  again,  take 
their  old  jobs  back,  and  let  him  do 
the  running  without  any  more 
monkey  business.  They  wouldn’t 
agree  right  away,  but  at  last  they 
did,  and  the  two  stores  were  con¬ 
solidated.  The  old  man  stepped 
back  where  he  wras  before,  and 
everybody’s  happy. 

By  gravy,  but  that  does  make  me 
feel  good !  Hurrah  for  the  old 
man !  The  Stroller. 


TO  SEE  YOUR  TRADE  GROW 


and  Prestige  and  Profit  Come 
Easy  and  Quick  Just  Order  a 
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Johnson  “Eversharp 
Slicing  Machine 

on  trial  and  approval  for  one  month. 

We  guarantee  it  to  be  the  best  slicing 
machine  in  the  whole  wide  world.  If  it 
don’t  make  good,  send  it  back  by  express. 

Our  machines  sell  for  $ 40  and  are  their  own 
best  aavertisement. 

A.  W.  JOHNSON,  Manufacturer 

New  Brunswick,  N.  J. 


AFTER  TWO  YEARS’  USE  JOHNSON’S  “EVENSHARP”  KEEPS 
SHARP  AND  SLICES  VERY  THIN  AND  SMOOTH.  The  best 
machine  he  ever  used,  advertises  the  store  and  brings  in  new  trade. 


Keyfort,  N.  J.,  May  25,  1908. 

Mr.  A.  W.  JOHNSON, 

New  Brunswick,  N.  J.: 

Dear  Sir  : 

I  have  been  using  your  “  Ev  ersharp  ”  Dried  Beef  Slicing  Machine  for  nearly 
two  years,  and  I  would  not  know  what  to  do  without  it.  It  is  the  best  slicing 
machine  I  have  ever  used. 

My  sale  on  sliced  beef  has  increased  very  much  since  I  began  using  theslicer. 
I  believe  the  machine  is  an  advertisement  for  the  store,  as  the  beef  sliced  is 
very  thin  and  smooth  and  cannot  help  but  bring  in  new  trade. 

Yours  respectfully, 

PHELPS  CHERRY, 


An  “EVERSHARP”  Slicer  costs  $40.  Order  one.  It  will  come  right 
along;  use  it  a  month;  if  it  don’t  make  good  send  it  back  to  the  man- 
facturer,  A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 

In  this  department  from  now  on  wlU  appear  each  week  auffeadire  article.  regard^ 
in  the  proper  uae  of  the  retail  grocer’,  window.  An  endeavor  will  be  made  to  dea 
rith  the  .abject  practically,  In  other  word.,  to  .how  frocer.  how  they  can  jura  their 
rlndows  Into  a  moneymaking  feature  of  their  bu.lneM.  Subscriber,  are  Invited  to 
lake  free  u.e  of  the  department  by  aubmltting  both  queries  or  .uggeaUon.. 


GROCERY  WORLD 
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“ Picnic"  Window. 

A  window  display  that  strongly 
nggests  itself  at  the  present  time 
s  a  "Picnic”  window. 

It  is  distinctly  seasonable  and 
vould  prove  to  be  an  effective, 
vhile  economical,  advertisement  for 
he  goods  displayed. 

Cover  the  floor  with  green  crepe 
□aper.  At  either  corner,  in  the  back 
>f  the  window,  pile  carton  cakes  and 
packers  in  the  shape  of  a  concave 
pyramid. 

In  the  middle,  at  the  back,  pile 
□lives,  gherkins,  etc.  On  either  side 
of  this  pyramid  pile  sardines  ex¬ 
actly  the  same  way,  only  not  so 
high. 

In  the  centre  of  the  window 
spread  a  table  cloth  on  the  floor. 
In  the  centre  of  this  place  a  basket, 
covered  or  not,  apparently  filled 
with  "good  things  to  eat.”  Then 
place,  here  and  there  on  the  cloth, 
a  bottle  of  catsup,  mustard,  peanut 
butter,  olives,  box  of  butter  thins, 


eral  strings  of  butter  thins,  Zu-Zu, 
etc. 

A  more  elaborate  and  decidedly 
more  effective  display  would  be  to 
cut  grass  sods  and  place  in  the  bot¬ 
tom  of  the  window. 

It  would  also  be  advisable  to  pin 
price  tags  on  the  'various  articles 
displayed. 

Lawrence  A.  Gipp. 
Wilmington,  Del. 

A  Corner  Store  Window. 

The  illustration  represents  a  cor¬ 
ner  grocery  with  a  double  window 
on  the  corner.  This  window  can  be 
made  more  attractive  than  the  com¬ 
mon  square  or  bulk  window. 

Cover  the  floor  with  any  kind  of 
clean  paper,  or  if  the  floor  is  al¬ 
ready  covered  with  oilcloth,  paper 
is  not  needed. 

Let  the  corner  at  the  intersection 
of  the  street  be  'the  hub,  then  radi¬ 
ating,  from  the  hub  like  the  spokes 
in  a  wagon  wheel,  place  canned 


Oakdale  Steam 

Crisp  Pretzels  Salted 

Genuine  steam  process. 

Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged  ’’ 
“Standard  of  Quality.”  »♦ 

«j  ♦ 

|~ Write  for  Samples  and  Prices.  |  .. 

Oakdale  BakingCo.  j[ 

Oakdale  Building,  Philadelphia,  Pa.  $ 
h  »  ♦  -I-  »!■  ■!■  ■!■  ■!■»**»*****•*•**  *  *** 


ur  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 

Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure — 
free  from  coloring 
matter,  chemical  sol¬ 
vents,  or  adulterants 
—  of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


HIGHEST  AWARDS 
In  Europe  and  America 


48 

Walter  Baker  &  Co.  Ltd 

Establlahad  1780,  Dorchastar,  Maas, 


dates  (wooden),  knives  and  forks, 
:tc.  Make  a  rather  tempting 
;pread. 

On  either  side  of  the  cloth,  at  the 
front,  pile  pyramids  of  canned  meat 
products,  potted  ham,  etc. 

On  either  side,  at  the  back,  pile 
:ans  of  salmon. 

Around  the  front  of  the  window 
place  bottled  goods — gherkins,  etc. 
Along  the  sides  place  picnic  hams. 
From  the  top  of  the  window  sus¬ 
pend  two  strings  of  hams  and  sev- 


goods,  cereals  in  packages,  or,  bet¬ 
ter  still,  package  tea  and  coffee  (as 
this  is  to  be  a  tea  and  coffee  win¬ 
dow')  several  layers  high,  so  as  to 
form  a  partition.  Then  between 
each  partition  fill  the  space  with 
coffee  on  the  outside  and  tea 
in  the  centre,  or  alternate  either 
way. 

Place  neat  price  marks  on  the 
different  kinds,  also  suspend  cards 
from  the  ceiling  with  the  inscrip¬ 
tion  on  one; — 


Getting  What 
You  Bought 


Do  you  want  to  enjoy 
the  novelty  this  year  of 
knowing  when  you  buy 
canned  goods  futures  ex¬ 
actly  how  many  you  are 
going  to  get  ? 

Chance  is  yon  never 
have  had  that  certainty 
before. 

To  have  it  now  order 
Blue  Bell  and  Clover 
Farm  canned  goods  of 
your  jobber’s  salesman. 

Very  likely  he  handles 
them  alread}^ ;  if  he  does 
not  he  can.  Every  jobber 
gets  from  us  on  these 
goods  a  contract  to  deliver 
ioo  per  cent.  He  will  give 
it  to  you  when  you  buy. 

The  finest  canned  goods 
packed  in  Maryland. 

STRASBAUGH,  SILVER  &  CO. 

ABERDEEN,  MD. 


How  to  be  Sure 
of  Good  Ham 


PATENTS 

|  obtained  on  inventions  and  designs.  Trade 
marks,  prints  and  labels  registered. 

R.  W.  BISHOP 

A.TTOKHBY  AT  LAW 

909  C  SI..  V.  W„  Washington,  0.  C. 


Make  Your  Goods  Speak  for  Themselves 

I  Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  ROSTERS 

I  already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
1 108  North  Front  Street ,  Philadelphia. 

SAVES  TROUBLE  | 

and  annoyance  many  times  to  have 

ABSORBINE 

handy  in  case  of  a  Bruise 
or  Strain.  This  remedy  is 
rapid  to  cure,  pleasant  to 
use,  and  you  can  work  the  ] 
horse.  No  blister,  no  hair 
gone. 

ABSORBINE  cures 
Lameness,  allays  pain,  re- 
moves  any  soft  bunch 
quickly.  $2.00  per  bottle 
delivered  or  of  regular  deal¬ 
ers.  Book  6-B  free. 
ABSORBINE,  Jn..  for  mankind,  $1.00 
bottle.  Cures  Badly  Strained  Joints  or  I.iga- 
ments.  Kills  Pain. 

1.  F.  YOUNG,  P.  D.  F.,  9  Monmouth  SI.,  Springfield,  Mass. 


Just  see  that  it  is  SWIFT’S  PRE¬ 
MIUM  HAM.  That  is  all  you  need 
to  watch.  We  guarantee  every  ham 
that  bears  SWIFTS  PREMIUM 
brand. 

That  is  mighty  important  to  you, 
BECAUSE  if  a  woman  gets  a  good 
ham  from  you  one  time,  and  a  poor 
next  time,  she  thinks  you  don’t  know 
your  business,  or  you  don’t  care 
whether  you  please  her  or  not. 

We  get  good  hogs,  selecting  them 
carefully,  cure  our  hams,  so  as  to 
make  them  uniformly  satisfactory, 
and  then  advertise  them  to  make  peo¬ 
ple’s  mouths  water  for  them.  You 
can  be  sure  a  PREMIUM  HAM  is 
tender,  delicious  and  appetizing. 

Swift  &  Company,  U.  S.  A. 
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LAMSON  ELECTRIC 

CABLE  CASH  CARRIERS 

GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Write  for  Booklet  E 


LAMSON  CONSOLIDATED  S.  S.  CO. 


Philadelphia  Office 
500  Penn  Mutual  Bldg. 


Boston  Office 
161  Devonshire  Street 


District  Offices  in  all  Frvicipal  Cities 


GET  SOME' 


CANNED  CASH 


There  is  money  for  you  in  the  sale  of  Van  Camp’s  Pork  and 
Beans  because  no  customer  of  yours  can  get  better  beans  any¬ 
where  and  all  the  trade  you  work  up  on  them  sticks  to  you. 

When  you  push  Van  Camp's  Pork  and  Beans  you  are 
getting  your  part  of  the  enormous  business  created  by  our  adver¬ 
tising  and  clinched  by  their  quality. 

In  all  the  leading  magazines  we  tell  people  about  the  superior 
digestibility  of  our  beans  due  to  scientific  cooking.  We  make  their 
mouths  water  for  the  toothsome,  delicious  pork  and  beans  with 
tomato  sauce. 

We  prove  to  your  customers  that  it  is  better  and  easier  to  buy 
Van  Camp’s  Pork  and  Beans  than  try  to  cook  them  at  home. 
We  have  the  doctors  recommending  Van  Camp's  Pork  and 
Beans  for  digestibility  and  nourishment. 

Don’t  miss  the  profit  to  be  had  by  pushing  Van  Camp's 
Pork  and  Beans  with  tomato  sauce. 


The  Van  Camp  Packing  Co. 

Indianapolis,  Indiana 


Now  for  Iced  Tea. 


And  on  the  other  one:- 


Try  Our  Cafffe^ 


or  whatever  other  wording1  you 
think  proper. 

This  display  is  very  seasonable, 
as  we’re  getting  into  hot  weather, 
and  there  is  always  lots  of  iced  tea 
used. 

H.  J.  Gun'daker. 

Lancaster,  Pa. 


Western  Grocers  Join  Freight  Rate 
Fight. 

Application  for  an  injunction 
is  being  prepared  to  restrain 
transcontinental  railway  lines 
front  advancing  the  rates  from 
the  Pacific  coast  to  the  Missouri 
River  and  from  the  Utah  com¬ 
mon  points  to  the  Missouri  River, 
by  the  Missouri  River  Whole 
sale  Grocers'  Association,  which 
has  members  in  Kansas  City,  St. 
Joseph,  Omaha  and  Sioux  City. 
The  petition  will  be  filed  in  all 
probability  in  Federal  court  at 


Kansas  City  or  Omaha  It  will 
ask  that  the  roads  be  restrained 
lrom  putting  into  effect  the  tariff-, 
filed  by  R.  H.  Countiss,  agent  of 
the  Transcontinental  Freight  As- 
sociation.  May  22d.  and  effective 
July  ioth.  These  tariffs  show  an 
advance  of  io  cents  from  Pacific- 
coast  points  to  the  Missouri  job-1 
bing  centres,  advancing  The  rate 
from  50  cents  per  100  to  60  cents 
on  sugar.  Another  advance  pro¬ 
posed  is  from  L'tah  points,  the 
advance  being  10  cents  per  100, 
from  35  to  45  cents.  If  the  rate-; 
become  effective  those  to  Mis¬ 
souri  River  points  from  Utah  and 
from  the  Pacific  coast  will  be  on 
the  same  basis  as  from  the  West¬ 
ern  points  to  Chicago  and  the 
Mississippi  River.  Notice  from  the 
Transcontinental  Freight  Asso¬ 
ciation  that  the  advance  would  be 
made  came  to  the  Omaha  whole-  ] 
sale  grocers  just  at  a  time  when  . 
it  was  believed  that  the  railroads 
were  doing  their  best  to  assist 
the  Missouri  River  cities  in  de- 
I  veloping  trade. 


National  Jobbers’  Association  Opposes 

Parcels  Post 


Atlantic  City  Convention  Adopts  Resolutions  Against  It,  on 
Ground  of  Injury  to  Retail  Trade.  Also  Declares  Against 
Printing  Retail  Price  on  Package.  Officers  of  the  National 
Wholesale  Grocers’  Association  for  Ensuing  Year. 


Special  correipondence  ef  "Grocery  World." 

Atlantic  City,  N.  J., 

June  9,  1908. 

The  closing  day  of  the  conven¬ 
tion  of  the  National  Wholesale 
Grocers’  Association  was  mainly 
devoted  to  the  election  of  officers 
and  the  adoption  of  resolutions. 
The  following  officers  and  directors 
were  elected : — 


President,  Wnt.  Judson,  of  Grand 
Rapids,  Mich. 

First  Vice-President,  F.  W.  Han¬ 
nahs,  of  Newark,  N.  J. 

Second  Vice-President,  Theodore 
Whitmarsh,  of  New  York  City, 
N.  Y. 

Third  Vice-President,  O.  B.  Mc- 
Glasson,  of  Chicago,  Ill. 

Treasurer,  Frank  A.  Potter,  of 
New  York  City,  N.  Y. 

Directors,  W.  B.  Timms,  of  New 
York;  E.  H.  Sayre,  of  New  York; 
Chas.  Groben,  of  Buffalo,  N.  Y. ; 
E.  F.  Brewster  of  Rochester,  N.  Y.  ;• 
S.  B.  Steele,  of  Chicago,  Ill.;  Henry 
Horner,  of  Chicago;  D.  H.  Bethard, 
of  Peoria,  Ill. ;  W.  N.  Todd,  of 
Leavenworth,  Kan. ;  A.  M.  Wilson, 
of  Hartford,  Conn. ;  Wm.  Y.  Wad- 
leigh,  of  Boston,  Mass.;  Jno.  Kelly, 
of  St.  Paul,  Minn.;  T.  H.  Greene,  of 
Minneapolis,  Minn. ;  C.  L.  Hare,  of 
Indianapolis,  Ind. ;  E.  G.  Scudder, 
of  St.  Louis,  Mo. ;  C.  B.  Raymond,  of 


Kansas  City,  Mo.;  Fred.  R.  Drake, 
of  Easton,  Pa. ;  Robert  G.  Bursk.  of 
Philadelphia,  Pa. ;  Maj.  Samuel  Sla- 
hon,  of  Ottumwa.  Iowa;  W.  C.  Mc- 
Conaughey,  of  Parkersburg,  W.  Va. : 
F.  B.  Milliken,  of  Portland,  Sle. :  Jno. 
S.  Brady,  of  McCord,  Omaha,  Neb.; 
A.  S.  Musselman,  of  Grand  Rapids, 
Mich. ;  Gilbert  W.  Lee,  of  Detroit, 
Mich. ;  P.  C.  Dresher,  of  Sacra1 
j  mento,  Cal.;,/  M.  A.  Newkirk,  of 
Los  Angeles.  Cal. ;  Chas.  Hatfield, 
of  Denver,  Col. ;  Henry  Powers,  of 
Paris,  Ky. :  Albert  Mackey,  of  New 
Orleans,  La.:  John  Schoenvyalf,  of 
Baltimore.  Md. ;  George  Apple,  of 
Portsmduth.  Ohio ;  W.  H.  Gold¬ 
smith,  of  Seattle,  Wash. ;  S.  S.  Mc- 
Clintock,  of  Spokane.  Wash.  ;  L.  M. 
Spencer,  of  Portland.  Ore. 


A  resolution  was  adopted  at  the 


morning  session  agreeing  to  give 


preference  in  business  transactions 
to  such  brokers  as  were  members  of 
the  National  Canned  Goods  and 
Dried  Fruit  Brokers'  Association. 

Secretary  John  A.  Green,  of  the 
National  Retail  Grocers’  Associa¬ 
tion,  addressed  the  convention  also 


on  the  need  for  co-operation  among 
the  wholesalers  and  retailers. 


The  following  resolutions  were 
adopted ; — 
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Whereas,  In  our  struggle  during 
the  past  two  years  to  procure  the 
passage  by  State  Legislatures  of 
food  laws  uniform  with  that  of  the 
United  States,  we  have  found  that 
State  Legislatures  frequently  tailed 
to  appreciate  the  need  of  the  bust- 
ness  community  for  harmony  of  ac¬ 
tion  upon  laws  affecting  matters  of 
common  interest ;  be  it  therefore 
Resolved,  That  the  National 
Wholesale  Grocers’  Association 
hereby  publicly  acknowledges  its 
appreciation  of  the  great  service  ren¬ 
dered  to  the  cause  of  harmony  of  ac¬ 
tion  by  State  Legislatures  and  ulti¬ 
mate  uniform  legislation  of  matters 
of  common  interest  by  the  President 
of  the  United  States  in  calling  to- 
o,ether  the  Governors  of  the  differ¬ 
ent  States,  and  also  to  express  the 
hope  and  conviction  that  the  council 
of  Governors  will  realize  and  employ 
the  vast  power  for  good  that  lies 
within  its  organization. 

Fourth. — Whereas,  The  National 
Association  of  Retail  Grocers 
adopted  at  their  annual  convention 
the  following  resolution 

Resolved,  That  the  National 
Association  of  Retail  Grocers  urges 
upon  all  of  the  manufacturers 
of  the  United  States  who  mar¬ 
ket  their  goods  under  proprie¬ 
tary  brands  or  trade-marks  the 
wisdom  of  the  policy  of  establishing 
and  maintaining  by  contract  a  rea¬ 
sonable  profit  at  which  their  goods 
shall  be  sold,  such  profit  to  be  regu¬ 
lated  according  to  the  trade  condi¬ 
tions  in  the  different  localities. 

We  are  opposed  to  any  prices  be¬ 
ing  printed  upon  the  package ,  there¬ 
fore,  be  it 

Resolved,  We  express  our  ap¬ 
proval  and  support  of  the  policy 
as  set  forth  in  the  above  resolu¬ 
tion  and  that  a  copy  of  this  resolu¬ 
tion  be  supplied  to  all  manufacturers 
of  proprietary  brands  in  the  United 
States. 

pifth —Whereas,  The  extremely 
diverse  and  conflicting  statutes  and 
decisions  of  the  several  States  upon 
the  subject  of  the  issuance  and  use. 
and  interpretation  of  bills  of  lad¬ 
ing  leads  to  much  expensive  and  un¬ 
necessary  litigation  among  shippers, 
bankers  and  railroads; 

Resolved,  That  the  National 
Wholesale  Grocers’  Association  fa¬ 
vors  National  and  State  legislation 
designed  so  far  as  possible  to  re¬ 
quire  the  use  of  the  bill  of  lading 
throughout  the  United  States  and 
imposing  a  penalty  for  the  issuance 
of  any  bill  -of  lading  before  the  re¬ 
ceipt  of  the  goods  or  the  surrender 
and  cancellation  of  any  bill  of  lading 
without  the  actual  delivery  of  the 
goods. 

Sixth.— Whereas,  We  believe  that 
an  exchange  of  ideas  among  officers 
of  State  and  district  associations 
would  be  of  great  benefit  Both  to 
organizations  and  the  members  of 
the  National  organization;  there¬ 
fore,  be  it  ,  ,  . 

Resolved,  That  we  ask  this  con¬ 
vention  to  authorize  a  provision  in 
the  annual  programme  for  a  confer- 
ance  of  the  official  representatives 
of  the  various  States  and  district  as¬ 
sociations. 

Seventh.— Whereas,  An  amend¬ 
ment  of  our  postal  laws,  establishing 
a  parcels  post  has  been  and  is  being 
advocated  before  Congress,  and 
Whereas,  The  passage  of  such  a 
law  would  change  and  utterly  dis¬ 
rupt  the  established  method  and 
channels  for  the  distribution  of  all 
commodities,  in  package  form,  and 
would  seriously  injure  and  jeop¬ 
ardize  the  life  and  existence  of  the 
retail  merchant;  therefore 

Resolved.  That  we  are  bitterly  op¬ 
posed  to  the  establishing  of  a  par¬ 
cels  post,  and  urge  the  members  of 
this  association  to  use  their  influ¬ 
ence  in  opposing  the  proposed 
amendment  of  our  postal  laws. 


Eighth. — Whereas,  The  manufac¬ 
turers’  representatives  in  the  dif¬ 
ferent  centres  have  formed  associa¬ 
tions  for  the  purpose  of  correcting 
trade  abuses  with  which  they  and 
ourselves. have  to  contend;  therefore 
Resolved,  That  we  extend  them 
our  best  wishes  for  their  success  and 
assure  them  that  we  will  be  glad  to 
co-operate  in  promoting  all  reason¬ 
able  measures  for  our  mutal  benefit. 

Further  resolved,  That  we  de¬ 
clare  our  loyalty  to  those  manufac¬ 
turers  who  recognize  the  wholesale 
grocers  as  the  legitimate  channel 
through  which  their  respective  prod¬ 
ucts  shall  be  distributed. 

Further  resolved,  That  the  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion  of  4he  United  States  favors  the 
adoption  of  uniform  .  laws  through¬ 
out  the  United  States  upon  the  sub¬ 
jects  of  fdod  control,  bills  of  lading, 
negotiable  instruments,  and  all  other 
subjects  of  common  commercial  in¬ 
terest. 

Tenth. — As  this  1S  the  hrst  meet' 
ing  of  this  association  since  the  con¬ 
vention  of  representatives  of  the 
principal  service,  commercial,  indus¬ 
trial,  banking  and  labor  organiza- 
■  tions  of  the  country  with  promi¬ 
nent  political  and  Government 
economists  under  the  auspices  of  the 
National  Civic  Federation  in  Chi¬ 
cago  in  October,  1907 ;  and 

Whereas,  That  important  and  rep- 
resentative  gathering,  after  thorough 
discussion  and  consideration,  unani¬ 
mously  recommended  the  amend¬ 
ment  to  the  Sherman  Anti-Trust 
Law  so  as  to  permit  commercial 
agreements  that  are  not  in  unrea¬ 
sonable  restraint  of  trade. 

Resolved.  That  this  association,  al¬ 
though  not  in  favor  of  some  of  the 
provisions  of  the  proposed  Hep- 
burn  measure,  introduced  at  the  last 
session  of  Congress,  to  amend  the 
Sherman  Law,  nevertheless  ap¬ 
proves  of  the  general  recommenda¬ 
tion  of  that  Chicago  convention. 

Eleventh.— Resolved,  That  we  af¬ 
firm  our  loyalty  to  the  principles  as 
set  forth  in  our  constitution  and  by¬ 
laws  regarding  free  deals  and  we 
view  with  satisfaction  the  recogni¬ 
tion  of  the  justness  of  our  posi¬ 
tion  by  those  manufacturers  who 
have  expressed  a  desire  to  allow  the 
jobber  ample  compensation  for  hand¬ 
ling  the  same. 

Twelfth.— Resolved,  That  the  Na¬ 
tional  Wholesale  Grocers’  Associa¬ 
tion  of  the  United  States  is  opposed 
to  the  enactment  by  Congress  or  by 
State  Leeislatures  of  measures  re¬ 
quiring  that  the  labels  of  food  prod¬ 
ucts  of  any  kind  shall  bear  the  date 
of  packing,  a  statement  of  the 
weight  or  measure  or  a  list  of  the 
ingredients  and  percentages. 

F.  H.  H. 


Inside  Diameter  of  Top, 
2 yA  Inches. 


ASSOCIATION  NEWS. 

Wichita,  Kan. 

The  Wichita  (Kan.)  Retail  Gro- 
I  eers’  Association  has  had  cards  I 
printed  and  distributed  among  the 
grocers  to  guard  against  the  pub- 
i  lie  being  so  careless  with  gasoline 
|  and  oil.  The  cards  are  to  notify  | 
the  public  that  no  gasolin'e  will  be  I 
|  put  in  a  bottle,  jar.  can  or  any  ves- 1 
sel  of  any  kind  that  is  not  painted 
i  red  and  no  oil  in  a  vessel  that  is  ] 
I  so  painted. 


Pie  cherries  are  abundant  and 
range  from  3  to  5  cents  per  pound. 
The  demand  is  good. 


F isher , Bruce  &  Co, 

Headquarters  for 

FRUITJARS 

MASON  PORC.-LINED 

BANNER— WIDE  MOUTH 
LIGHTNING 

Extra  Caps  for  Mason  P*L  Jars 

RUBBER  RINGS 

for  all  the  standard  makes  Fruit  Jars 

Tin-capped  Glass  Jellies  and  Tumblers 


"Machine  Made- 
Insuring  Smooth  Edges. 


Best  Quality 


Lowest  Prices 


Prompt  Shipments 

FISHER,  BRUCE  &  CO. 

IMPORTERS  AND  WHOLESALERS 

Crockery,  China,  Lamps  and  Glassware 

210  (fhurch  Street}  PHILADELPHIA 


“A  Delicious  Drink” 

r 

That  remark  is  frequently  made  concerning  Cafe  ties 
Gourmets  Coffee  and  you  will  have  it  said  to  you  just  as 
soon  as  you  get  your  trade  to  give  it  a  trial. 

Cafe  des  Gourmets  is  so  nearly  a  perfect  blend  of 
high-grade  coffees  that  it  appeals  to  all  who  like  good  coffee. 

It  u  packed  in  one-pound,  air-tight,  handsomely  labeled  cans 
that  protects  the  coffee  from  contamination  and  prevents  the 
loss  of  its  aromatic  flavor  for  an  indefinite  time. 

Nothing  will  appeal  so  strongly  to  your  trade  as  Cafe 
des  Gourmets  ;  it  costs  you  25  cents  a  pound. 

SAMUEL  WILDE’S  SONS  CO.,  Importers 

Coffees,  Teas  and  Spices 

II  DUTCH  STREET  -  -  -  INEW  YORK 


IN  WRITING  TO  KDUBRTISBRS  KINDLY  MENTION 


CROCBRY  WORLD 


so 


GROCER  x  WORLD 


We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


Jf  in  the  first  question  the  inten 
tion  is  to  buy  at  wholesale  at  20 
cents,  it  would  be  difficult  to  find  a 
blend  with  any  appreciable  Java  in  ■ 
it  at  that  price.  A  blend  of  half 
Java  at  24  cents  per  pound  roasted, 
and  half  Bogota  at  18  cents  would 
serve  very  well,  but  the  aggregate  J 


wholesale  cost  would  be  21  cents 
per  pound.  Or  a  blend  of  Java  at 
24  cents  and  Mocha  seed  Santos  at 
12  cents  would  give  fair  results,  at 
a  wholesale  cost  of  18  cents. 

Answering  the  second  question, 
a  straight  Mocha  seed  Santos  at  12 
cents  wholesale,  roasted,  would 


To  Buy  Oval  Dishes. 

Norristown,  Pa.,  June  2,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  please  in¬ 
form  me  where  I  can  buy  oval 
dishes  at  the  price  you  quote  them 
in  your  price-list  dated  June  1,  1908, 
and  oblige, 

Yours  truly, 

Samuel  D.  Si-iupe. 

Write  Barber  &  Perkins,  or  Hal- 
pen,  Green  &  Co.,  both  Philadel 
phia,  Pa. 

*  *  * 

To  Get  Olive  Fitter. 

•  Washington,  D.  C., 

May  28,  1908 
Editor  “Grocery  World.” 

Dear  Sir: — Please  advise  me, 
through  the  columns  of  your  paper, 
where  I  can  get  an  olive  pitter,  such 
as  is  used  for  stuffing  manzanilla 
olives. 

,  Yours  truly, 

'  Veiling  Harris. 

Write  Enterprise  Mfg.  Co.,  Third 
and  Dauphin  streets,  Philadelphia, 
Pa. 

*  *  * 

Dist  of  Packers. 

Patton,  Pa.,  June  8,  1908. 
Editor  “Grocery  World.” 

Dear  Sir:— Will  you  tell  me 
where  I  could  get  a  list  or  a  paper 
that  has  a  list  of  vegetable  and  fruit 
packers,  and  all  grocery  manufac¬ 
turers  ? 

Please  advise  and  oblige, 

Yours  truly, 

F.  B.  Morey. 

The  Thomas  Publishing  Co., 
New  York,  N.  Y.,  publish  Thomas’ 
Directory,  which  will  give  you  this 
information. 


Useful  Facts  About  Groceries 

The  department  which  will  henceforth  be  conducted  under  the  above  head  la  beat 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
Grocery  World."  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  "Grocery  World”  readers,  a  short  educational  article  alone  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Editor  "Grocery  World.”  Vermontvllle,  N.  Y. 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  It  new 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place.  1  °W 

prinf  noV  b°°k  WM  published  once'  but  u  ne*r  M  I  can  find  out  it  is  out  of 
I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  sav  half  a  roliimn 
for  work°  4  W°rk  °f  thi"  kind  W*  would  hav*>  in  *  lltt,e  while,  tile  long  looked- 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time 

Very  truly  yours,  N.  H.  Bbbckbhbidob.  ’ 


Turmeric. 

It  consists  of  the  ground  rhi¬ 
zome  or  root  of  the  Curcuma 
longa,  an  East  Indian  plant  of  the 
same  family  as  ginger.  It  is  also 
grown  in  China  and  the  Archipel¬ 
ago,  both  for  native  consumption 
and  for  export.  The  roots  are 
long  palmate  tubers,  distinguished 
respectively  as  round  and  long 
turmeric,  and  are  of  a  deep  orange 
color  inside.  They  are  often 
badly  worm-eaten,  but  the  odor 
and  taste  is  aromatic,  not  unlike 
common  ginger,  and  when  chewed 
it  tinges  the  saliva  yellow.  The 
actual  coloring  matter  is  called 
Curcumen.  Turmeric  is  a  condi¬ 
ment  as  well  as  a  dye,  and  when 
ground  to  an  orange  red  powder 
is  used  as  a  stimulating  seasoning. 
It  is  the  principal  ingredient  in 
Indian  curries,  and  is  the  favorite 
coloring  substance  used  in  making 
mustard  compounds,  pudding 
spice,  chow  chow,  pickles,  etc. 


and  salt,  and  afterwards  the  rai 
sins  are  finally  dried  in  the  sun. 

There  is  a  stoneless  variety  of 
these  fruit,  rather  smaller  in  size, 
but  no  great  quantity  of  these 
come  to  this  country. 


*  *  * 

Coffee  Blend. 

Washington,  D.  C., 

June  3,  1908. 
Editor  “Grocery  World.” 

Dear  Sir :— What  other  coffee  be¬ 
sides  Mocha  can  I  mix  with  Java 
and  have  a  good  drink  at  20  cents 
per  pound  ? 

What  other  kinds  of  coffee  can  I 
mix  together  and  the  amount  of 
each  to  the  pound  that  I  can  retail 
at  the  above-mentioned  price  ? 

I  remain, 

Yours  truly, 

*  *  * 


Valencia  Almonds. 

A  sweet  variety,  somewhat 
similar  to  Jordan  almonds,  but 
shorter  and  broader,  being  from 
Y  inch  to  inch  long,  with  dark- 
dusty  skins. 

Valencia  Raisins. 

A  very  popular  kind  of  raisins, 
which  derive  their  name  from  the 
province  in  Spain  where  they 

grow. 

They  are  cured  by  dipping  the 
ripe  bunches  of  grapes  into  a  hot 
lye,  prepared  of  wood  ashes,  oil, 


Vanilla. 

^  anilla  plants  are  a  genus  of 
trailing  or  climbSng  orchids,  of 
which  the  species  known  as  Va 
nilla  planifolia  is*  by  far  the  most 
valuable  for  producing  the  fra 
grant  vanilla  pods  or  beans  of 
commerce. 

Its  home  is  in  Central  America 
and  Mexico,  but  it  also  grows  in 
various  parts  of  the  West  Indies 
and  in  the  Fiji  Islands,  merely  re 
quiring  a  mean  temperature  of  75 
to  80  degrees. 

It  bears  greenish-yellow  flow¬ 
ers  mixed  with  white,  followed 
by  slender  three-lobed  pods  8  or 
to  inches  long,  and  a  quarter  or 
half  an  inch  in  diameter,  which 
are  dark  green  at  first,  but  are 
curved  and  yellow  when  fully 
ripe. 

These  pods  are  filled  with  pulp 
and  minute  black  oily  seeds,  like 
iron  filings,  and  when  gathered 
emit  an  aromatic  odor  so  power¬ 
ful  as  to  often  intoxicate  those 
who  climb  the  trees  to  pick  them. 

When  dried  in  the  sun  the  pods 
turn  to  dark  brown,  or  almost 
black,  and  shrink  to  about  a  quar¬ 
ter  their  original  bulk. 

They  are  usually  tied  in  bundles 
of  50  to  100,  and  either  wrapped 
in  tinfoil  or  packed  in  tin  boxes. 


probably  suit  the  average  consumer 
better  at  20  cents  retail  than  a 
blended  coffee. 

* *  *  * 

A  Jobbers’  Directory. 

Allentown,  Pa.,  June  0,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Can  you  inform  us 
who  publishes  a  yearly  book  giving 
names  and  addresses  of  all  whole¬ 
sale  grocers  of  the  United  States 
and  Canada? 

Thanking  you  for  the  informa¬ 
tion. 

Yours  truly, 

The  Geo.  H.-  Garnet  Co. 

\\  rite  Orrin  Thomas,  Columbus, 
Ohio,  who  publishes  a  yearly  di¬ 
rectory  of  wholesale  grocers. 

„  *  *  * 

Grocers  In  the  United  States. 

McKeesport.  Pa.,  June  8,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Would  you  do  me  the 
favor  of  giving  me  an  estimate  of 
how  many  grocers  there  are  in  the 
L  nited  States  ?  I  do  not  expect 
your  answer  to  be  absolutely  cor¬ 
rect,  but  just  as  an  intelligent  guess. 
Thanking  you  in  advance.  I  am 
indebted  to  one  of  your  subscribers 
J  for  vour  address. 

Yours  truly, 

J.  M.  Borland. 
Approximately  250,000. 

*  *  * 

To  Get  Brewers’  Grains. 

Franklin  Furnace,  N.  J., 

June  11.  1908. 
Editor  "Grocery  World.” 

Dear  Sir: — I  have  a  call  for 
brewery  grain  from  the  dairymen  of 
this  section,  and  as  it  is  an  entirely 
new  product  to  me,  would  ask  if 
you  will  kindly  advise  me  at  once 
where  I  can  purchase  it  at  the  best 
price  in  lots  of  one  or  more  car¬ 
loads. 

1  Thanking  you  in  advance  for  this 
information,  I  am. 

Yours  truly, 

The  New  Jersey  Zinc  Co., 

J.  W.  Walters.  Storekeeper. 

Penn  Grain  and  Feed  Co., 
Thompson  street  below  Thirty-sec¬ 
ond  street,  Philadelphia,  Pa. 

*  *  * 

Address  of  a  Package  Coffee  Brand. 

Mt.  Airy,  N.  C,  June  5,  1908. 
Editor  “Grocery  W^orld.” 

Dear  Sir: — Can  you  give  me  the 
address  of  the  Barrington  steel  cut 
coffee  folks  ?  I  have  seen  their  ad¬ 
vertisement  somewhere. 

Yours  truly, 

E.  W.  Paddison.  * 

Write  Baker  &  Co.,  1 19  Hudson 
street,  New  York. 


String  beans  are  coming  mostly 
from  Virginia  and  average  $1.25 
per  half  barrel  The  demand  is 
good. 
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WANT  DEPARTMENT 


Advertisements  In  this  department  occupying  fifty  word s  or  less  will  be  Inserted  or  tubsCTlbers  rru 
Answers  mav  be  addressed  to  the  Gsocsry  Wo«ld  when  desired,  provided  the  advertisement 

sz - »  -  — ■ *•  —  “•  -  * 

ents  per  Issne.  _ _ _ _ _ _ 


WANTED. 

VANTED— Grocery  and  specialty  sales- 
nen,  traveling  in  every  part  of  United 
itates,  to  solicit  subscriptions  Write  for 
larticulars,  “Grocery  World,  Philadel- 
ihia.  _ _ “ 


BUSINESS  OPPORTUNITIES. 


FOR  SALE. 


FOR  SALE.— Grocery  store  doing  large 
lusiness  and  will  stand  the  strictest  inves- 
igation  ;  established  for  a  number  of  years  ; 
las  horse  and  wagon ;  located  on  the  main 
treet.  Rent,  $ 50  per  month.  Can  be 
>ought  in  a  quick;  sale  for  *2,200.  Stoll  & 
dines,  246  B  igantine  Ave.,  Union  Hill,  N.  J. 


FOR  StLE.— On  account  of  ill  health  I 
«ffer  for  sale  my  country  store  at  Alfarata, 
’a  ,  doing  a  business  of  $10,000  a  year, 
["his  store  has  not  changed  hands  since  it 
vas  started  18  vears  ago.  Real  estate  for 
iale  or  rent.  J.  H.  Myers,  R.  F.  D.  4» 
Lewistown  Pa.  *5 


FOR  SALE  — McCaskey  Register,  150 
lets,  only  used  a  short  time  and  good  as 
lew.  Price,  $25.  Address  L.  M-ndelowitz, 
Rosebank,  S.  I.,  N.  Y.  25 


FOR  SALE. — Lamson  Cash  Carrier  ;  two 
stations.  Sold  for  want  of  use.  $25  Park 
rea  Co.,  30th  and  Cumberland  Streets 
Philadelphia.  


FOR  SALE— Oak  counter  show  case, 
7  feet  long;  in  first-class  condition.  Used 
yery  short  time.  Sell  for  $5.  Park  Tea  Co., 
50th  and  Cumbe  land  Sts.,  Philadelphia..  26 


WANTED  —A  man  to  take  charge  of  a 
reneral  merchandise  country  business. 
Good  chance  for  advancement.  Must  come 
veil  recommended  Only  hustlers  need 
ipply.  Address  C.  E  Engel  &  Co.,  M  d- 
ford,  Md.  26 


WANTED.  —  One  Toledo  Computing 
icale ;  one  ten  foot  show  case  for  counter  ; 
>ne  eight  floor  case  ;  one  vegetable  display 
itand  ;  one  coftee  mill,  to  hold  one  or  two 
lounds ;  one  or  two  spice  cabinets;  one 
rrocery  refi  igerator.  Must  be  in  good  con¬ 
dition.  C.  A.  McPherson,  Patton,  Pa.  25 


FOR  SALE.— I  will  sell  my  grocery  stock 
md  rent  the  store,  20x65,  with  modern 
Iwelling,  at  $25  a  month.  S  ock  about 
51,200,  fixtures  $300  Sales  last  year  $io,oco. 
•  Good  location.’’  Cause  of  stl  ing,  ill 
leal'h.  H.  M.  Erb,  821  Washington  St., 
Mlentown,  Pa.  24 


FOR  SALE.— General  store  in  one  of  the 
rest  mining  towns  in  Pennsylvania.  Popu- 
atlon  5,000.  Stock  and  fixtures  $4,°co. 
3an  be  reduced  some.  Cash  receipts  yearly 
U6,ooo.  Good  location  afud  second  oldest 
itoreintown.  Established  3 5  years.  Rea- 
ions  for  selling  furnished  to  any  one  mean- 
ng  business.  Property  for  sale  or  rent 
tddress  Lock  Box  ia.Williamstown,  Pa.  24 


FOR  SALE  —One  of  the  best  dairy  stores 
n  New  York  city,  on  Eighth  Ave.,  now 
ioing  a  large  and  prosperous  business; 
ullest  Investigation  invited  Reason  for 
telling,  going  into  wholesale  miik  business. 
Price,  $1,500.  Lambert’s  Farm  Dairy,  2647 
Eighth  Ave.,  New  York  City.  24 


FOR  SALE.— One  McCaskey  Register; 
100  accounts;  in  first-class  condition;  $45. 
rhis  register  as  good  as  new.  Lambert’s 
Farm  Dairy,  2647  Eighth  Ave.,  New  York 
City.  •  24 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  Increase  your  business.  Send 
For  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 


FOR  SALE.— Grocery  fixtures  for  sale  ; 
Large  refrigerator;  Walker  bin  counter; 
Walker  bins  and  shelving;  two  5-bbl  Bow¬ 
ser  oil  tanks  ;  one  computing  scale  ;  two 
rroemner  scales.  We  have  other  fixtures. 
All  in  first-class  condition.  Will  sell 
cheaply.  B.  J.  Lynch,  Olyphant,  Pa.  26 


EVERY  ONE  A  GOOD  CHANCE. 

No.  3x4.— In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  In¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329.-10  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$1,000.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  another  dealer 
on  profitable  terms,  which  make  adver¬ 
tiser's  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in- 
ventory. 

No  333 —General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30X 100 feet.  Business about$4,ooo per  month, 

40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  con>id;rably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased.  , 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-foui  ths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  b?  explained.  Price  Inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347.— In  high  ctess  part  of  West  Phila- 
delph  a.  Meats,  provisions,  canned  goods, 

etc  Size,  22x60.  Does  $500  weekly,  all 
cash  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353.— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500 
Splendid  chance  for  adding  meats. 

No.  356 — In  West  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weeklv,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $8  70.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisiors.  Size,  17x30 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $6co. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $1,000.  This  is  a  splendid 
money-making  proposition. 

No.  362.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $125  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 


around  $2,500  for  the  property. 

ti8No.  363  — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Store  1 7  *  38 
feet  Does  $i7,oco  to  $  8,ooo,  two  thirds 
cash.  Stock  $500.  Net  profits  10  per  cent. 
Good  10  room  dwelling  connected  for  sale. 
Uses  one  team.  Owner  has  seashore  hotel 
and  wants  to  give  it  his  whole  time.  Take 
$2  500  on  the  property  and  inventory  for 
stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  365  —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  S^e,  18x30 
feet.  Dies  $500  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $900. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1,400.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $too  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366. — In  Nor.h  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $t,5CO.  _  _ 

No.  367  —In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  Is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $5°°- 

No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-th'rds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $t,oco. 

In  all  of  these  the  cause  ot  selling  Is 
good,  and  the  fullest  Investigation  courted 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


Si  200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 

WARNER  &  CO.,  . 

927  Arch  Street.  Philadelphia,  Pa. 


00000000000000000000000000 


0  0 

0  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
0  general  store  businesses  —  nothing  o 
0  else.  We  are  specialists  In  that  and  o 
0  we  know  what  we  are  about.  o 

o  In  the  term  “grocery  stores”  we  0 
Include  butter  and  egg  stores,  tea  o 
0  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  0 
0  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  o 

Write,  call  or  telephone.  0 

,  WARNER  &  CO.,  0 

0  927  Arch  Street.  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  2500,  o 

0  Keystone,  Race  746.  o 

o 

00000000000000000000000000 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  ys  x  5°.  d°?8 

$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $; ,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  St  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en- 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chapter. 
Chester  is  thirteen  miles  from  Philadelphia. 
WARNER  &  CO , 

927  Arch  Street,  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 
Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phils- 
delphia,  is  in  bad  health  and  wishes  lo 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50000  last  3  ear, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5  of  o  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.'  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 

WANTED — TIOGA  OR  GERMANTOWN 
GROCERY  STORE 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


IN 


ONE  OF  THE  BEST  STORES 
WEST  PHILADELPHIA. 

Our  No.  340  ia  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45.°°°  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent. ,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lumpsum  of  $3,800.  Fixtures  worth 


SITUATION  WANTED. 

WANTED.— Three  months’  position  with 
specialty  or  manufacturing  concern  to 
travel  for  same,  by  good  specialty  man, 
through  Central  Pennsylvania.  Well 
acquainted  with  the  retail  and  jobbing  gro¬ 
cery  trade.  Address  G.,  Ashland,  Pa.  2s 


WANTED.— Grocery  clerk  wants  situa¬ 
tion.  Active,  intelligent  young  man,  with 
thorough  knowledge  of  the  business.  At 
present  employed.  Ten  years’  reference. 
Thomas  Donovan,  1020  Wallace  St.,  Phila¬ 
delphia,  Pa. _ _ _ £5 

WANTED.— Would  like  a  position  as 
demonstrator.  Am  a  graduate  of  Philadel¬ 
phia  High  School.  For  the  last  18  months 
have  been  a  canvasser  for  Strayer’s  Busi¬ 
ness  College.  Sarah  E.  Whitaker,  23  First 
Ave.,  Collingswood,  N.  J. _ 24 


MISCELLANEOUS. 


WANTED— A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 


"If  I  go  into  the  class-room  to  demonstrate  the 
action  of  a  stimulant  and  tonic  food-beverage,  I  use 
BlOOkcr’S  Cocoa ;  I  cannot  afford  to  employ  any  other.” 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St.,  New  York 
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UNDER  THE  DIRECTION  OF 


DAETWYLER  <fc  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 

Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  June  15,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


I  JAMAICA 'BANANAS. 

Selected,  io  hands,  packed  x  in  barrel .  $2.00  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate . .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per-  bunch 

Selected,  7  hands,  packed  1  in  crate .  1 .00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . * .  1 .35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3-25  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


FANCY  FLORIDA  PINEAPPLES. 

Fancy  Red  Spanish,  24s . \ . 

fancy  Red  Spanish,  30s . . 

Fancy  Red  Spanish,  36s . . 

Fancy  Red  Spanish,  42s . . 

Fancy  Red  Spanish,  48s . . . 


MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box.'. . 

Choice  Messina,  360  size,  per  box . 

Extra  Fancy  Large,  150  size,  per  half  box  .  . 


$3.00 

3.00 

2-75 

2.50 

2.25 


$3-25 

3.00 

3.00 

i-75 


CALIFORNIA  LATE  VALENCIA  ORANGES’. 

Fancy  quality  96  and  112  to  box . 

Fancy  quality,  126  to  box . . 

Fancy  quality,  150-176  to  box . . . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . f . 

Extra  choice,  96-112  to  box . . 

Extra  choice,  126  to  box . . -7 

Extra  choice,  150-176  to  box  . .' . . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . . 

FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . : . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to,  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . . 

• 

CALIFORNIA  LEMONS. 

.-'ancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . . .  . 

Choice  quality,  300  to  box . , . 

Choice  quality,  360  to  box . 


$4.00 

4-25 

4-50 

4-50 

4-25 

4.00 

4.00 

4-25 

4-25 

4.00 

$2-75 

3-50 

4.00 

4.00 

3-50 

$2.50 

2- 75 

3- 75 
3-75 
3.00 

$3.00 

3.00 

3.00 

2-75 

2.65 

2.65 


Good  Fruit  Attracts  Trade 

There  is  just  one  place  in  Philadelphia 
to  get  every  thing  in  the  fruit  line  as  fine  as 
it  grows,  at  the  right  price. 

If  you  want  to  attract  trade  to  your  store 
put  handsome  fruit  where  it  can  be  seen. 


R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


Pull  out 
Ribbon  here 
3  or  4 inches 
at  a  times 
Cut  off 
flu  e ot'ereef 
part. 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 

Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL :::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Prica,  $4.80  Per  Gross. 

Ratails  at  5  cts.  a  pieco. 

SUTTER  &  HARDING.  Distributers  for  Philadelphia 

Send  for  samples  and  Descr  ptive  Matter  to 

THE  FLY  RIBBON  MFQ.  CO. 

202  a n o  204  E.  iooth  st„  New  York  city 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

who  i.  unable  to  purcha.0  at  the  following  price,  will  confer  a  favor  upon  thU  journal 
Any  tubtcriber  to  ^  omee>  it  being  underwood  that  all  price,  are  .abject  to  market  fluctuation ,. 


ROASTED  COFFEES. 

Packed  In  paper-lined  fancy  bags  or  paper-lined 

.26 
.24 
.24 


sugar  barrels 

"A"  Java . . . 

*‘B”  Java . . . 

ii^*i  Java 

A— Java  and  Mocha  Blend . . 

B— Java  and  Mocha  Blend . 

“A”  Mocha . . 

“B”  Mocha . if 

“C”  Mocha . 

Laguayra  (Washed  Caracas) 


.24 


20 

.18 

.18 


‘‘AY’  Maracaibo . 

Maracaibo . .  i 


B 

“A”  Santos 
“B”  8antos 

“C”  Santos .  - . 

Peaberry  Santos . rl 

“A”  Rio . 

No.  1  Rio . 

Lipton  Special  Mocha  and  Java.  l  ib.  cans 

Upton  Perfection,  1  lb.  cans . •••• . 

Battleship,  1  lb.  packages,  any  quantity... 

Log  Cabin,  1  lb.  packages,  100  to  case . 

King  Bee.  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  11 .0# 


.16 

.15 

.14 


.12 

.10% 

.09 

.27 

.20 

.15 

.14 


TEA. 


No.  25  Gunpowder . 

No.  28  Gunpowder . 

Best  Gunpowder . 

No.  25  English  Breakfast . *o 

No.  28  English  Breakfast . »» 

Best  English  Breakfast . J9 

No.  25  Moyune  Gunpowder . “ 

No.  28  Moyune  Gunpowder . 

Best  Moyune  Gunpowder . 89 

No.  25  Imperial . 

No.  28  Imperial . . . 

Best  Imperial . 99 

No.  25  Ooleng . 

No  .  28  Oolong . 

Best  Oolong . i? 

Young  Hyson . - . 


Per  lb. 
.24 


CANNED  FISH. 

Salmon—  .  . 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz . 

Sockeye,  1  lb.,  flat,  4  doz . .  2  10 

Seward,  lib.,  tall,  4  doz .  J-99 

Jookey,  1  lb.,  tall,  4  doz.. .  1-50 

Stonewall,  1  lb.,  tall,  4  doz .  •»5 

Argo,  1  lb. ,  tall,  4  doz..  . .  4  ■  65 

Sockeye,  %  lb.,  flat,  4  doz . . .  4-25 

Iceberg,  1  lb.  tall,  \  doz .  145 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  lib.,  flat,  4  doz .  2.25 

Star,  lb.,  8  doz.  in  case .  4-59 

Star,  %  lb.,  flat,  8  doz . . . 

Gobi  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

C1Gcdd  Label  Brand,  1  lb.,  tall,  4  doz. .  1  10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  J  .  rn 

Standard,  5  oz.,  2  doz .  4'49 

Sardines,  in  Oil —  Per  cftse- 

Gold  Label, %  oil,  100  cans .  6.50 

Standard,  %oil.  100  - .  S.50 

y.  lb.,  oil,  with  key,  100 . .  3-25 

Epicurian  %  oil,  faney  cartons,  100  cans  4  50 
y.  Mustard  Sardines— 

Gold  Label,  100  cans . 

Standard,  100  cans . 

Leon  D’or  Brand,  100  cans . 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4  60 

%  Mustard,  60  cans . 

Harbor  Brand,  48  cans . 

Imported  Sardines—  _ 

U  Oil,  Martell  Brand,  100  cans...... .  16 .00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
y.  Oil  Imported— 

Martell,  100  cans . 

North  Cape,  Smoked,  100  cans . 

Grisetta,  with  key,  100  cans . 

King  Oscar,  100  cans . - . 


RICE.  Per  lb. 

Best  Head,  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks .  04% 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack .  -90 

Kiln  Dried . . . . .  ,9 

Fine  Table,  bushel  sacks . 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . Perfbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.78 

Fine  Dairy,  3s,  100  to  bbl .  2 . 64 

Fine  Dairy,  4s,  70  to  bbl .  2 . 53 

Fine  Dairy,  5s,  60  to  bbl .  2.62 

Fine  Dairy,  8s,  38  to  bbl .  f  3* 

Fine  Dairy,  10s,  28  to  bbl. .  2  -  J8 

Worcester,  2%s,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4  99 

Worcester,  10s,  30  to  bbl . per  case 

Snow  Flake,  48 10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  5c.  packages . .  1-30 

Rock  Salt . P61  cwt.  95 

Shaker,  2  doz.  in  case . per  case  1  60 


Per  gross 
1.60 
.85 
.95 
.95 
.46 


MATCHES. 

Blue  Hen,  200s,  1  gross 

Coast,  5  gross . 

Globe,  100s,  5  gross . 

Doric,  1  gross . 

Home  Safety,  65s,  5  gross - 

Vulcan  Safety,  60  gross .  •  “O 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box,  60s,  this  is  a  regular  spring  top, 

vest  pooket,  durable  match  box .  4  ■  t9 

Search  Light,  100s,  5  gross .  L  00 

Search  Light,  500s,  1  gross .  4  •  »0 

Daily,  No.  2,  blue  heads,  5  gross .  -55 

Fast  Mail,  100s,  1  gross .  4  ■  w 

BuII’b  Eye,  6  gross . . .  4V? 

Daily,  No.  3,  blue  heads,  10  gross . 48 

Little  Star,  40s,  5  gross . JO 

Pet,  100s,  5  gross . . . 

Chips,  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for 
trade  and  damp  climate . P< 


6.50 

3.85 

4.00 


2.95 

3.75 


9.50 

8.50 
8.25 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

Lady  \fashington  Beans,  about  200  lbs.  to 

bag . . 

Green  Peas,  dried,  about  166  lbs.  to  sack... 
Black-Eyed  Peas . 


2.50 

2.60 

2.55 


Per  lb 


.80 


coast 
per  case 


1.75 


Slide  Boxes,  60s,  5  gross .  -35 

Grocers’.  200s.  3  gross . per  case 

Black  Diamond, 500s,  100  in  case. ..per  case 


5.25 
3  50 


Japan . . . 

Heno  lA  and  %  lb.  packages. 


.50 


8ilver  Moon . if 

Silver  Bell,  1  lb.  packages. . . . 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 

Green,  Black  and  Mixed,  10c.  packagi 
•  •  . per  d< 


5  doz.  to  box . per  ' 


oz. 


.26 


.45 

.90 


Per  doz. 

.90 


VEGETABLES. 


Per  doz. 
1.50 
1.15 


CANNED 

Baked  Beans— 

Pin  Money,  3  lb.,  sauce,  2  doz. 

Pin  Money,  2  lb.,  sauce,  2  doz . 

Pin  Money,  1  lb. ,  sauce,  4  doz .  -»t> 

Pin  Money,  3  lb  ,  plain,  2 doz .  1  -45 

Wagner’s,  lib.,  tall.  4doz .  -4» 

Wagner’s,  3  lb.,  plain,  2  doz .  1  03 

Wagner’s,  8  lb. ,  eauce,  2  doz- .  1  -08 

Excursion,  3  lb.,  sauce,  2  doz . 

Saratoga,  2  lb.,  2  doz . 60 

Corn—  „ „  .  a- 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . 35 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . ®a 

Belmont  Cream,  2  lb..  2  doz . . .  -90 

Winorr  Brand  Kernelled  Corn,  2  doi .  1  45 

_ 

Foote  &  Co.,  extra  sifted,  2  doz .  1-25 

Belle  Brand,  2  doz . 85 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petit*  pois,  2  doz . . .  1-60 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb. ,2  doz . 90 

Kidney  Beane—  __ 

2  lb.,  2  doz . . . « . —  • '5 

Lima  Bean*—  .. 

Derby,  soaked,  2  lb.,  2  doz . 

Standard,  2  lb.,  2  doz . 1-25 

Little  Darling,  2  do* . 

Pumpkins— 

3  lb  ,  2  doz . 90 

Gallons . 

String  Beans— 

2  lb.,  2  doz . 25 

Pin  Money  Vegetable#— 

2  lb.,  2  doz.,  12  kind*  in  can... 

Sweet  Potatoes,  8  lb.,  2  do*.... 

1  lb.  Pulp,  for  soup . 

Succotash— 

2  lb.,  2  doz . 

Tomatoes— 

Pin  Money,  whole,  3s,  2  do*.. 

Standard,  3s,  2  do* . .... 

Gallon,  %  do* . 

Fair  Quality,  Ss . 

li,  2  doa . - . 


CANNED  FRUIT8. 

Blackberries,  2  lb.,  2  doz .  1  •" 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  dez . 

Gooseberries,  2  lb.,  2  doz . 

Pie  Peaches,  3  lb.,  2  doz .  J 

Pears,  3  lb.,  2  doz . . .  4-29 

Sliced  Pineapples,  2  lb.,  2  doz 1.35 

Singapore  Pineapples,  1%  lb.,  chunk*,  4 
doz  .  1’2& 


1.16 


Grated  Pie  Pineapples,  James,  8  lb.,  2  doz. 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb.,  2  doz.......—....... . 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.35 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2 doz......... .  3.60 

California  Peaches,  2%  lb.,  2  do* .  2.70 

Wheeler  Peaches,  3  lb.,  2  doz . . .  2. to 

Sliced  California  Peaches,  1  lb.,  4  doz . 


dried  and  evaporated 
FRUITS. 

Per  lb 
01 


.06 

.06 

7.25 


California  Lima  Beans,  about  80  lbs.  to 

B8>dc  . . .  . . . . . . 

Imported  Lima  Beans,  about  90  lbs.  to 

gack . . . . . . . 

Split  Peas,  210  lbs . P«r  bbl. 

Less  quantity . •• . . 

Lentils,  about  100  lbs.  to  sack . .  07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beaus . 04/2 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.O .  -89 

Kingsland,  N.  O . . . 'to 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapside  Molasses . 28 

Black  Strap  Molasses . J® 

Gilt  Edge  Syrup . • . . 

Gold  Medal . 84 

King  Syrup  . . 24 

OrangeBrand  Syrup.. . .  . . 


LAUNDRY  SOAP. 

Bars. 

Acorn . 420 

♦Pearl  White  Floating .  60 

Ark....... . 499 

Babbitt’s . ——.100 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  2  boxes 

<  ‘1776”  or  120  bars  Best  Soap  free . 

Buflalo  Oleine . 99 

Washday . 420 

. . 

♦Big  Schooner . 499 

Cocoa  Floating . 499 

♦Fels-Naptha . 499 

Hoefner’s  Tiger  Borax . 499 

♦Fairy  Oval . 499 

♦S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine . 99 

♦Ivory,  6  oz . J99 

♦Ivory,  10  oz . 499 

♦Kirkman’s . 199 

♦Kirk’s  Oleine . ,60 


2  doz.. 


2.30 

.30 

1.90 


Orange  Brand,  2%  lb.  cans 

No.  6  Amber  Syrup. . - . . 

California  Amber  Drips,  2  lb.  cans,  2  doz.. 

California  Amber  Drips,  1%  lb.  cans.... .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips.  %  gal.  cans,  1  doz.  2 .15 
Calvert  Brand  Pure  Porto  Rico . •  -22 


♦Lenox.. 


.100 


Box. 
2.45 
2.40 
2.00 
8  75 

4.25 

4.20 

2.40 

2.00 
3.90 
3.76 
3.50 
4.00 
3.75 
4.00 
2  40 
2.40 
4.00 
7.00 

3.85 

2.85 

3.25 
2.00 
3.75 


Apples— 

Evaporated,  50  lb . ......... 

Evaporated,  1  lb.  packages,  4  doz. 

.  Dried,  50  lbs . 

Peaches—  . ... 

Evaporated,  601b* . 49?« 

Best,  25  lbs...., . 42X 

Apricots— 

Evaporated,  26  lb* . 

Currants— 

Psokage,36 . 

Bulk.  25  lbs . . . 

New  Figs— 

Box,  10  lbs . •••••■• 

Mats,  1  lb . Per  doz. 

Citron— 

American  Brand,  10  lb.— . . . 

American  Brand,  25  lb.— . 

Dates— 

Package,  30 1  lb . . . 

Stuffed,  1  lb . per  doz. 

New  Prunes — 

30-  40,  26  lbs . 

40-  50. 25  lbs . 

50-  60, 25  lbs . . . 

60-  70, 25  lbs . . . 

70-  80,  25  lbs 


.85 

.48 

.95 

.91 

.85 

2.75 

.80 

.(6 


•WX 


.08% 


.10 


.17 


. 08% 

. 08 

.  07% 

.  . 07 

>v  . . . . 06% 

80-  90, 25  lbs . 06% 

90-100,25  lbs . 9& 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . . . 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 9  *' A 

Seeded,  36 1  lb.  package*. . 99 /» 

Sultana,  36 1  lb  packages . 

Sultana,  bulk  ,26  . . 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages . 

Cut  loaf . 

Powdered . 

XXXX,  powdered . . 

Cubes  . . . . . . . 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . 

No.  1,  A . 

Light  Yellow . . . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bag* . 


♦Lifebuoy-- .  99 

♦Fairbank’s  Tar . 499 

♦Magic  Cleaner . 4JJJ 

♦Octagon . 499 

♦Philadelphia  Oleine . 60 

*P.  &  G.  Oleine .  <2 

Premium . 499 

♦Santa  Claus . 499 

White  Floating . 200 

♦Star . 499 

♦Sunlight . 499 

♦Sunshine . 4*o 

Star  Oleine .  99 

♦Sunny  Monday . 49o 

♦White  Cloud . 499 

♦Wonder  Worker . ."j199 

Wonder  Worker  Chips . 4  doz. 

Lion . 499 

♦Snowberry . 499 

Best  Blue . ,°9 

♦Hoefner’s  Ammonia . 499 

♦P.  &  G.  Naptha . 499  4  99 

Duck . 499  8  86 

20  Mule  Borax . 499 

Rib . 400 

»  5  box  lots  delivered. 


e.£ 

to  " 

*  n 

O  <T> 
-1  — ' 


3  90 
2.45 
3.00 
3.76 
3.40 
4.10 
3.25 
4.10 
2.45 
1.75 
4.00 
3.90 
4.00 
2.08 
1.75 
3  90 
3.40 
3.95 


4  00 
1.95 


Case, 

1.90 

3.88 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jar# . 

Challenge,  4  . .  f. 

Eagle,  4  doz .  9  " 

Magnolia,  4  doz .  J  " 

ReaCrosB,4doz . 

Star,  4  doz . .  „  rn 

Dime  Brand,  4  do* .  “ •  ,9 

Lion, 4  doz .  4 


Premium,  4  doz . 

Hires’ Silver.  4  doz . 


Square,  4  doz.. 


EVAPORATED  CREAM 

Gold,  double  size  can,  4  doz...., 

St.  Charles,  4  doz . 

Our  Pet,  large  size,  4  doz . 

Our  Pet,  baby  size,  6  doz . 

Peerless,  small  size,  4  do* . 

Peerless  large  size,  4  doz . 

Columbia,  4  doz . 

Silver  Cow, 6  doz . 

Van  Camps,  4  doz,  in  cans . 


3.60 


Case. 
3.95 
3.90 
3.25 
2>0 
1.80 
3  20 
3.30 


TOILET  8OAP. 

Bars.  Box 

Flash ,  for  the  hands . 100  cans  6  50 

Grand  Pa’s,  small  size . 100  3.IL 

Grand  Pa’s,  small  size . 50  19. 

Grand  Pa’s,  large  size . 50  a  .zr 

Sweet  Maiden . — — — 1  d°*-  -49 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . . . per  lb. 

Conti,  imported  Castile,  36  lb . per  lb. 

Oat  Meal . P64  l4oz- 

Glycerine . Per  001. 

Jap  Rose . 

Sweetheart . . . 

Lava . 

Pearl . 


50 
.  59 
100 
.  60 


.40 

.08 
.10 
.13 
40 
40 
3  75 
1.90 
3  75 
2.40 


..peroau  4.15 


SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s . •  59  4-** 

Sapolio . 8doz;  2  ® 

Wrigley  . . 499  8  99 

Wrigley’s . ,®9  i'89 

Scourene . 

Scourer . 


100 

Army  and  Navy  Compound . 4  doz. 

Finola  Star  Polish . •■49° 

Silver  Sand . Per  OJ”: 

American  Scourer . .  j  09 

Bon  Ami,  10c.  size . 8  d“i 

Brook*'  Crystal . 190 

Hoefner’s  Crystal,  with  spoons . 24  pkg*. 

Old  Dutch  Cleanser,  4  doz . 


3.50 
2.26 
2.M 

1.80 

3.86 

2.50 
3  76 
2  50 
3.90 
VO# 
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GROCERY  WORLD 


NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World.”  d  v 

NO  TE.  Prices  are  those  prevailiny  on  date  of  issue,  and  are  for  smallest  wholesale  quatfWfi*  Invariably  F.  O.  B.,  New  York. 


-1- 

MOLASSES  AND  SYRUPS. 

Porto  Rloo  Molasses—  Per  gal. 

Fanoy,  barrels . 42®.  45 

Choice,  barrels .  .40 

Good,  barrels . 26®. 80 

Fancy,  quart  Jars . per  dos.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .  48 

Prime .  .87 

Good . 86 

Ordinary . —  ,22 

Blended,  fancy .  .86 

Blended,  choloe .  .88 

Blended,  good .  .80 

2-lb  tins,  8  dosen . per  case,  2 . 90 

Quarts,  2  dosen . per  case,  2 . 90 

8ugar  Syrup- 

Pure,  extra  fanoy . . . 86®.  88 

Pure,  choice .  .24 

Blended,  fanoy .  .82 

Choice .  .29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  dosen . per  case,  1.96 

Tins,  2%-lb.,  2  dosen . per  case,  2.80 

Tins,  8-lb.,  2  dosen . per  case,  2.60 

Tins.  6-lb.,  1  dosen . .per  case.  2.26 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  96 .  82.00 

Georges  count  110@U5 .  25.00 

Shore  2s,  count  225®250 .  30 . 00 

Medium  Irish  2», thin, count  300@403 .  18.00 

Norway,  count  400®toO .  22.00 

Norway,  count  800@850 .  26.00 

Norway,  count  240@270 . 

Norway,  count  170®185 . 

Norway,  count  126@140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes. . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 20®  .26 

Extra  fine  to  finest . 28®.  85 

Choicest . 46®.  66 

mperial— 

Common  to  fair . ™™ . 22®. 25 

Superior  to  fine . 80®  .86 

Extra  fine  to  finest . 40®. 46 

Choicest . 60®. 55 

young  Hyson- 

Common  to  fair . 16®.  18 

Superior  to  fine . 22® .  80 

xtraflneto  finest . 86®. 40 

nolcest . 46®.  60 

Hyson- 

Common  to  fair .  ®.14 

Superior  to  fine .  ® .  18 

Extra  fine  to  finest .  ®  .26 

Japan- 

Common  to  fair . 

Superior  to  fine . ! . 23®  .26 

Extra  fine  to  finest . 28®  .80 

Choicest . 32®.  88 

Basket-fired— Common  to  fair . 22@  .26 

Basket-fired— Superior  to  fine . 28®. 80 

Basket-fired— Extra  fine  to  finest . 82®.  88 

Basket-fired— Choicest . —@.45 

Dust .  @.12% 

Oolong- 

Common  to  fair .  ® .  17 

Superior  to  fine . 17@  .22 

Extra  fine  to  finest . 25®  .85 

Choicest . 40®. 66 

F  mchong— 

Common  to  fair . 17@  .18 

Superior  to  fine . 20®. 25 

Extra  fine  to  finest . 80® .  36 

Choicest  . 40®  .60 


ROASTED  COFFEES. 

Sumatra -Mandhellng— Fanoy  brown...  .86 

om  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government— Prime . 26 

Old  Government— Good . 23 

Mocha- 

Genuine  Arabian . 28 

Maracaibo— 

Cucuta— Best . 16% 

Cucuta— Choice . . 

Cucuta— Prime . 15 

Cucuta— Good . 14 

Laguayra— 

uaracas— Finest . — . 20 

Oaracaa— Choloe . . ,17 


S' 

Pea  berry— 

Santos— Fanoy . 17% 

Santos— Choloe . .17 

Santos— Fine . .  .16 

Rio— Fancy . .. . 17 

Rio— Choloe . 16V 

Rio— Fine. . 16 

Santos— 

Best . is 

Cboloe . is 

Prime . 14% 

Good . 18% 

Fair . ................. . . . .  *12% 

Rio — 

No.  2 . 167* 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels .  Per  lb . 

Allspice . — . .  .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 23® .  27 

Cinnamon,  Batavia . 26®. 80 

Cinnamon,  Saigon . .76 

Cloves,  Zanzibar . . ,17@.20 

Cloves,  Amboyna . „  .  25 

Cloves,  Penang . „  .86®. 88 

Ginger,  African . .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleacned. . .  .20®  .21 

Ginger,  Calcutta . .08 

Nutmegs,  75-  80s . .  .22®. 26 

Nutmegs,  105-llOs . 18@.20 

Nutmews,  130-140S. . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot. .  .14 

White  Pepper,  Singapore . .  .15®.  17 

White  Pepper,  fanoy .  26@.80 

Red  Peppers .  15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice . i6i 

Cinnamon,  extra . 263 

Cinnamon,  Saigon . 733 

Cloves . . 263 

Ginger . 14 

Nutmar . 89% 

Black  Pepper  - . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Pure  Ground,  %-lb.  tins,  oase  2  dosen . Perdoi 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 75 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.06 

Nutmegs . 1.60 

Paprika.. .  1.45 

Pepper,  black . 95 

Pepper,  cayenne. . 98 

Pepper,  white .  1.56 


— 8— 

Telephone  2s . . .  1  25 

Sweet  Wrinkled  2s. . .  1.40®1.60 

E.  J.  2s .  1.00®1.10 

Succotash-  .  ® 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 96®  1 .00 

Pumpkin — 

F*ncy,  8a. . „ . ™ .  1 .  io®l .  20 

Fancy,  gallons . ™ 

Squash- 

Fancy  8s.. .... .................... .............  1.20 

Tomatoes— 

6%-ln.  cans,  fancy  New  Jersey .  1.60 

53<-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-m.  oans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95@1.00 


2-lb.  cans . 75®  .80 

Gallons,  stindard  New  Jemey . 

Gallons,  extra  standard  Maryland 

Quarts,  glass  Jars. . - . 

Bee  to— 

Fancy  Strawberry  Is.. 

Cut  81 . 

8weet  Potatoes  8s . 

Sauer  Kraut  Is . 

Spinach — 

Standard  Maryland  Is.  _ 

Fancy  New  Jersey  8s .  1 . 40@l .  66 

Gallons. .  4.75@6.00 


8.75 
2. 80® 8  00 
2.90 

1.40@1.60 
1.10®  1,16 
1.18 
.95@1. 10 


1.2.5®  1.40 


CANNED  GOODS. 
VEGETABLES. 


Asparagus—  per  dos. 

Mam.  white  2%s, unpeeled  Calif..  5.76 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  is .  4.10 

Tips,  white,  California,  Is .  4.40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauoe,  2s . 75®  .80 

Standard,  plain  or  sauce,  8s .  1.00®1.06 

F ancy ,  plain  or  sauce,  2s. .  1 . 15®1 . 26 

Fancy,  plain  or  sauce,  8s .  1.66@1.65 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s .  1.50 

Extra  standard  2s .  1 . 15@1 . 25 

Standard .  1.10@1.15 

Soaked .  76.®  .85 

Beans,  Stringless— 

Fancy  2s .  2.00@2.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.10@1.15 

Standard  2s . . . 90 

Standard,  not  stringless,  2s. .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.20®l,25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  20®1.25 

Fancy  New  York  2s .  1.00@1.10 

dtandard  New  York  2a . 90@1 .00 

Maryland  2s,  Maine  Style . 76®  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2  10 

Extra  Sifted  2s .  1.60®1.76 

Sifted  2s .  1.16®1 .86 


FRUITS. 

CALIFORNIA 

Apricots— 

Fancy  Is . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . . . 

Gallons. . . .  g .  25®8 . 66 

Cherries— 

Extra  'White  8s . 

Extra  White  2%s . 

Extra  standardWhlte  2%s 

Standard  White  2%a . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2}4s . 

Plums,  Egg  or  Gage- 

Fancy  Ss . . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  G.— 

Extra  8s 


Per  do*. 
8.80 
8  20 
2.66 


4.40 

3.76 

8.50 

9.75 

8.80 

3.10 

2.75 

2  40 

8.00 


Extra  2%s . 

Peaches,  Crawford- 


Fancy  8s. . 

Extra  standard  2%s.. 


8.80 

8.26 

1.25 


1.75 

2.90 

1.60 


EASTERN, 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  23® . 

Standard  2s . 

Pineapples — 

Sliced  or  grated  2s .  2.26@2.40 

Sliced  or  grated  Is .  1.10@1.20 

Pie,  grated,  gallons .  4 . 00 

Singapore  l%s .  1 . 16®1. 26 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries— 

Red.  fancy,  2s . 

Standard  2s . 


3.50 

8.00 


2.75 


Lobster- 

Flat  Is . , 

5.00 
2.60@2  76 

1  60 

Flat  %s . 

Kippered  Herring— 
is . . . 

Alaska  Salmon- 

Pink  Is . 

Medium  Red . 

1.10 

1.25@1.80 

1.40@1.50 

1 . 26®  1 . 30 
2.00 
2.20 
2.90 

2. 15®  6. 00 
2.S5®4.25 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 
Flat  %s . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  60  tins . 

DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins— 

Fancy,  1-lb.  cartons. . .. . 

Smyrna  Suit.,  fancy,  6  cr.,  80  lbs. . 

Smyrna  Suit.,  choice,  4  or.,  80  lbs  .. 
Cleaned  8ultanas— 

Smyrna  fancy,  1-lb.  cartons . . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons . 


Per  lb 

.09% 

.15 


.16 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs - 

California,  4  or.,  60  lbs- . . 

California,  I  cr.,  50  lbs . . 

California,  2  cr.,  60  lbs . . 

Figs— 

Baskets,  1  lb.  and  2  lb...™..™., 

Lavers,  2%-ln.,  10  lbs . . . 

2%-ln.,  121bS . . . . . . 

2%-i n.,  12  lbs _ 

2-in.,  12  lbs- . . . 

Currants— 

Fancy,  1-lb.  cartons . . . 

Cleaned,  1-lb.  cartons,  choloe., 

Bulk,  choloe,  60  lbs . . . . 

Natural,  choloe . . 

Citron— 

According  to  quality _ _ _ 

Lemon  Peel— 

According  to  quality . . 

Orange  Peel— 

According  to  quality...™ . . 

Fard  Dates— 

60  lbs.,  bulk . . . 

1-lb.  pkgs.,  10-lb.  oase - - 

Persian  Date*— 

60  lbS*  . . . . 

Prunes,  California,  26-lb.  boxes. 

Kplneuse,  20x80 . . . . 

80x40,  choice . . 

40x60,  choloe...™ . 

60x60,  choice....™... 

60x70,  choloe _ 

70x80,  choloe . ™..., 

Choice.  60-lb.  box — 

60x70,  80x  90 . . . 

70x80.  90x100 . . . 

Prunes  In  25-lb  boxes. 

Fancy  40x  60 . . . . . 

60x  60 . . . 

80x  70 . . . . 

70x  80 . 

Prunes,  Oregon,  26-lb  boxes. 

®0k40  •••™»...,»..™ 

40x60 . - . . . . 

Apples— 

Fancy,  60  lbs . . . . 

Fancy,  1-lb  cartons . . . 

Prime,  60  lbs . . . . . 

Choice,  1-lb.  cartons- . - . 

Peaches— 

Fancy,  peeled,  26  lbs. . . 

Unpeeled,  fancy,  26  lbs . 

Extra  Choice  Muir... 

Apricots— 

Royal,  extra  fancy,  26  lbs.. 

Moorpark,  fancy,  26  lbs . . 

Royal,  fancy,  26  lbs . 

Royal,  ohoioe,  26  lbs . 


NUT8. 

Almonds— 

Jordan,  shelled,  large,  28  lbs. _ 

Valencia.  28  lbs™ . . 

meH - - 

California  P.  8.,  80  lbs . . 

French  Princess. . . 

Tarragona,  120  lbs . . . 

Hard  Shell,  100  lbs . . . . 

Braille— 

New,  large,  180  lbs — . . 

Filberts— 

Turkish . - . . . . . . 

Sicily,  180  lbs . . . 

Jumbo  Naples,  110  lbs . . 

Long  Naples,  U0  lbs . . 

Pecans— 

Polished,  80  lbs . . . 

Louisiana  Paper  Shell . - . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . . 

Marbots,  110  lbs....™ . 

Comes,  110  lbs . 

Mixed  Nuts — 

Strictly  fancy,  boxes,  26  lbe_ . . 

Extra  choloe,  boxes,  26  lbs . 

Choloe,  bags,  126  lbs . . 


.16 


Per  lb. 
.07 
.08 
.07 
.04% 

®.18 

10 

.09 

.08% 


.11 

.09 

■08% 

06% 

.19%®  .21 
•  11%®  .18 
.11%®  .18 

.10 

.06% 

.14 

07% 

.06% 

.(« 

.05% 

.06 


!••••••••••••••••< 


.10 


•  07% 
.07 

.12 

.10 

.11 


.12 

•  11% 

.27% 

.28 

.20 


.40  ®.4< 
.83  ®  .40 


.20 

.20 

.16% 


.11 

.12 

.14 

.11  ®  .12 

.16 


.18% 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  In  oase. 

Reduced  quartern,  boneless . . 

Reduced  quarters,  with  bones . 

French  quarters,  boneless . 

French  quarters,  with  bones . 

High  quarters,  boneless . . 

Halves,  boneless . . 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 

Mushrooms,  %s,  accocd’g  to  qual. 
Mushrooms,  %s,  accord’g  to  qual. 
String  Beans,  according  to  qual... 
Lima  Beans,  according  to  quality 

Brussels  Sprouts . . 

French  Macaroni,  cartons,  26  lbs., 
per!  b . . — . . 


Per 


8. 00®  22. 00 

17 .00®  22. 00 
24.50@27.00 
15. 00®  4  0.00 

11.00®  20. 00 
19.00®36.00 
16. 00®  20. 00 
12  00®  17. 00 
18. 00®  90.  OO 
12. 00®  16. 00 

•08®  .0#*; 
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GROCERY  WORLD  PRICES  CURRENT. 

CORRECTED  WEEKLY. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  ie  unable  to  purchase  at  the  following  prices,  will  confer  a  favor  upon  this  Journal  by 
communicating  with  this  office,  it  being  understood  that  aU  prices  are  subject  to  market  fluctuations. 


AD  VANCES. 


Colama. 


Dried  Beans .  *9 

Hams— John  Bower  &  Co .  43 

Dressed  Beef,  City  and  Western .  44 

Dressed  Sheep .  44 

Poultry,  Western  Broilers .  45 


DECLINES.  Comma 

Condensed  Milk .  so 

Flour . 29 

Lentils . . .  30 

Oat  Meal .  30 

Rolled  Oats .  30 

Mackerel....; .  34 

Gasoline  . 39 


ADDITIONS. 


Colama. 


TE8I  iI9  MIAMI  ETIETTIII&  YOU  BUT. 

Standard  Weight,  par  Bushel. 


k.  mMMWMIHnwiWMMa 


IM4HNHMINNMII 


Onions . 

SheUbarks_., 


Marrow  Beams, _ 

Medium  Beans... 

Pea  Beans . . . — . . . 

Red  Kidney  Beans . . . 

Hominy . 

Pease  .. 

Barley . 

Potatoes . 


...60 

...6a 

...6e 

,..38 

...56 

,..60 

...48 

...56 

...J8 


lbs 


3 


COL. 

Alarm  Cash  Drawer . ™.33 

Alum  eee*e***et*******e  eeeeee  eeeee«47 

Ammonia .  3 

Ammunition . .  6 

Axle  Grease . . . — ...  3 

Bags,  Paper . . . 41 

Bag  and  Twin*  Holdtts.....33 

Baking  Powder . .  3 

Barley . . . — . -3° 

Baskets . mm... . .-.63 

Bath  Brick  . . mm,.h19 

Beans  . . 

Blacking,  Shoe  . ....  4 

Bluing... . 7 

Borax..... . 47 

Brooms . . 61 

Brushes . 63 

Buckwheat  Flour . a 9 

Bung  Boren . 3B 

Butchers’  Sundries . 44 

Butter  Dishes.... . 6s 

Butter . . . 7 

Butter  Color . ..... . 47 

Camphor . 47 

Candles . 16 

Candles . 7 

Canned  Goods .  8 

California  Fruits . 10 

Vegetables . 8 

Fish . -1* 

Pie  Fruit . . . -10 


COL. 

Sardines . . . ~..»3 

Meats  . . 13 

Soup)  I  #****eee*#*#****e»*e****ee*  *1 

Can  Openers . 33 

Capers  „ . .  ************  ****87 

Ctpl,  GllBeteeeese . .  6 

Catsup .  *******  eeeeee*********.*  ^  6 

C*r*al  Specialties . —.3® 

Cereal  Co8st . ..h4...nw.36 

Ch**s* . - . . — «7 

Chocolate  and  Cocoa.. ..^.17 

Cheering  Gum . . «..$! 

Cider  . ••••••••** . **.*50 

Clothes  Pins . 6s 

Cocoanut. . ...si 

Codfish . —.35 

Coffee  .........  s 

Essence .  6 

Chicory . ...  6 

Coffee  Mills . 3s 

Cooking  Herbs .  8 

Condensed  Milk . . . so 

Cream. .  **•*•*•••********•30 

Condensed  Mince  Meat . 38 

Corn  Meal.. . . . so 

Corn  Starch . 58 

Cottolene. . . . — . 27 

Cracked  Wheat.. . . . *9 

Crackers,  Cakes,  etc..- . 21 

Cranberries  . 

Cutters,  Dried  Beef.. . 33 

Tobacco . 64 

Delicatessen . ss 


Dressed  Meats... 
Drugs,  Grocers’ . 


COL. 


♦7 


Eggs . . 

Essence  of  Coff**. . 

Extracts 


>  *  s  **************  see  **  s*s  t 


Fancy  Grocarla* . *7 

Farina.. . *9 

Farinacaons  Goods . *9 

Faucets ................... ......33 

Canned  Fish . ss 

Fixtures...................  .....3* 

Flour . 29 

Flour,  Self  Rising.. . 29 

Flour,  Buckwheat. . 29 

Fly. paper ................ ,....59 

Food,  Bird . . . 59 

Fruit  Butters . 46 

Fruits,  Domestic,  Dried. ...  33 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . . 

Gelatin* . . 31 

Ginger,  Jamaica...... . 47 

Gravel,  Bird . . . 39 

Grocers'  Fixtures . 32 

Herring . . .  35 

Hominy  and  Grits .  30 

Honey  .  60 


COL. 

Ink............. ................. .37 

Insact  Powder . 48 

Ironing  Wax^  •••••**••••••*•*••  59 

Jams. . .....«6 

Jars  and  Jar  Rubbers . 7 

Jellies . 46 

Junket  Tablets _ ..——...so 

Ketch  up. ............. ........16 

Lamp  Goods _ ..37 

Lard . . ......44 

Lemons  and  Oranges.. . 

Lentils . 30 

Licorice  . . 47 

Lime . . . 37 

Live  Poultry . 45 

Lye,  Concentrated . 37 

Macaroni  . 3* 

Mackerel. . .—34 

Maple  Sugar  and  Syrup.  ...60 

Matches . . . ...37 

Measures. . 33 

Meat. ...... ............... .....44 

Mince  Meat . . 38 

Molasses  . . ..............60 

Mucilage. . ......59 

Mustard . 5; 

Mustard,  Prepared.—.. . 57 

Marmalade . 46 

Noodles,  Egg . . . 30 


COL. 

Nuts  Meeeeee— ****************  ****** 

Gat  Mcale|ee**e***«*e******* . 3® 

Oil*. . . . 39 

Oil,  Americas  .** . 40 

OUt«  OU  •  a************************  40 
Olivas  *•*••****•****•«•••••  . 39 


ie**************e***e****i 


—4» 


Paper  •*■< 

Paper  Bags., 

Peanuts........ 

Peas,  Dried . 19 

Pepper  Sauce . 5s 

Pickles . 4s 

Pickled  Meats . 41 

Plum  Pudding . 46 

Pork  and  Bern. . 43 

Potash . 37 

Potato  Chips . . . 4s 

Poultry  Seasoning . 45 

Poultry,  Dressed. . 45 

Poultry,  Live . . . —4s 

Powder,  Rifle .  6 

Preserves . 46 

Provisions.  •  a**.***#**  eeeeee  . 43 

Puddlne . .....31 

Putty  — . . 48 

Rennet . 50 

Rice. . . . 51 

Rice  Flour . 29 

Rolled  Oats  . . 30 

Root  Ben . 33 


COL. 

Rope  . 59 

Rosin . 48 


Sage  •  eeeeee*  . .  3° 

Salad  Dressing. . 52 

Sal  Soda. . —.5* 

Salt. . 5> 

Sapolio . . . ss 

Sardines . . . 13 

Sauce  and  Condiments . 52 

Sauer  Kraut . 46 

Scales . 3s 

Scoops,  Grocers' . 33 

Scouring  Soap . 55 

Seeds . . . 53 

Shoe  Dressing . . .  4 

Shot . 6 

Smoked  Fish.. . .....35 

Soap,  all  kinds . 54 

Soda,  Bicarb...... . 53 

Soft  Drinks.. . . . 53 

Soups . . . 

Specialties . 56 

Spices . 56 

Whole . 5* 

Starch . 58 

Stove  Polish . . . 58 

Soap  Powders. . 55 

Segars . 64 


Sugars. .  - 

Sulphur .  48 

Sundries . ,>9 

Syrups . . . —.60 


Tacks. . . 59 

Tapioca . 30 

Tar . 49 

Teas .  1 1 

Tobacco,  Chewing .  64 

Smoking .  64 

Tobacco  Cutters . y. 

Tubs . 6, 

Twine  Holder . 33 

Twine . 59 


Vermicelli . 32 

Vinegar . 43 


Washboards  . . —.6* 

Wax,  Fruit  Jar . 39 

Wheat,  Cracked .  30 

Wheat  Flour. . 30 

Wrapping  Paper.... . 41 

Wringers,  Clothea . 

Woodenware . 61 

Witch  Haxel . 48 


Veast  Cake*. 


.63 


SUGAR. 

Confectioners'  Lozenge,  XXXX . 

“  Powdered . 

“  Crown  A . 

“  Crystal  A . 

•'  Coarse  Granulated . 

Eagle  Tablets . 

Crystal  Dominoes . 

Cut  Loaf.. . • . 

Patent  Cubes . 

Powdered . 

Extra  Fine  Granulated . 

Coarse  Granulated . 

Granulated . . . 

Fine  Granulated . 

“  in  50-lb .  bags  packed  2  in  100- 

lb.  bag . . . 

"  in  25-lb.  bags  packed  4  in  100- 

lb.  bag . . 

“  in  10-lb.  bags  packed  10  in 

100-lb.  bag . 

“  in  5-lb.  bags  packed  in  bbls.... 

“  in  5-lb.  bags  packed  in  100-lb. 

bags . 

“  in  2-lb.  bags  packed  in  bbls.... 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . 

“  in  a-lb.  cartons  in  cases . 

“  in  2-lb.  paper  packages  in 


Confectioners’  A . 

1 —  Keystone  A . 

2 —  American  A . 

3 —  Centennial  A . 

4 —  California  A . 

5 —  Franklin  B . 

6—  Keystone  B . 

7 —  American  B . 

8—  Centennial  B . 

9 —  California  B . 

10 — Franklin  Extra  C...., 
n — Keystone  Extra  C.... 

12 —  American  Extra  C... 

13 —  Centennial  Extra  C.. 

14 —  California  Extra  C..., 

15 —  Franklin  C . 

16 —  Keystone  C . 


5.60 

5-5° 

5.80 
5-45 

5- 55 

6- 75 
7.85 
6.30 
5-65 
6.50 
6.50 
5- 15 
5.15 
5-35 

*•35 

5-35 

5-40 
5  55 

5-55 

5.63 

5-65 

5-35 

3- 55 
5.20 
5.15 
5  •  *5 
5.10 
5-°S 
5.00 

4- 95 
4.90 

4-85 

4.80 
4-75 
4.70 
4.65 
4.4o 
4.60 


TEA.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  28 

Choicest .  30  (5)  38 

Formosa — Superior  to  Fine .  18  @  20 

Choice  to  Extra .  22  @  35 

Choicest . 40  @  50 

Foochow— Common,  cargo .  14  (5)  16 

Good,  medium .  17  @  22 

Superior .  23  @  28 

Fine .  30  @  35 

Choicest . . .  @  40 

Gunpowdbr — Choice  to  Extra .  29  @  35 

Choicest .  40  @  45 


Fine.. 


Choicest  . 


27 

9 

3° 

35 

@ 

4° 

45 

@ 

50 

@ 

55 

15 

& 

20 

22 

& 

»5 

30 

& 

35 

it 

& 

20 

28 

@ 

3° 

35 

@ 

4° 

18 

@ 

38 

18 

4» 

>5 

® 

»7 

18 

9 

28 

3° 

& 

4° 

Per  lb. 

.  I . 

.45 

•47 

.  2 . 

.40 

•4» 

•  3 . 

.35 

•37 

.  I . 

•  45 

2 . 

.40 

.  I . 

.  -45 

.  2 . 

.40 

.  I . 

•  45 

.  2 . 

•  40 

PACKAGE  TEAS. 

Lipton's  Tea*— 

In  %  &  lb.  In  y  lb. 

Ceylon  and  India,  No.  i 
Ceylon  and  India,  No.  2. 

Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1 
Black  and  Green,  No.  2 
English  Breakfast,  No.  1 
English  Breakfast,  No.  2 
Formosa  Oolong,  No 
Formosa.  Oolong,  No 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  y$  and  15,  ao  and  251b.  boxe*. 
Formosa,  Ceylon,  English  Breakfast, Gun¬ 
powder,  Mixed  Tea . 50 

Ahnoco,  lead  foil  package  teas,  y%  and 
15, 20 and 25  lb  boxes.  Formosa, Cevlon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  40 

Tetley's  Tea —  Per  lb. 

y  lb.  or  y  lb.  in  lead  or  tin,  25  lba.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  x.  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

34-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 50 

Sun- Flower,  10c.  sample  sire,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 


5-lb.  Silver  Sacks. 

z-lb.  Silver  Sacks .  22% 

54-lb.  Silver  Sacks . 23 

y-\b.  Silver  Sacks . 23 lA 

34-lb.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net  .18 

5  lb.  silver  bags .  “  “  .19 

1  lb.  silver  bags .  "  '*  .1954 

54  lb.  silver  bags .  “  ”  .20 

y  lb.  silver  bags .  “  .21 

Packed  in  cases  containing  zoo  pounds. 


McCormick  &  Co’s  Banquet  Brand —  Per  doz. 

No.  zo . 85 

No.  25 .  2.00 

No.  50 .  4.00 

No.  100 .  8.00 

AMMONIA.  per  doz. 

Purple  Ribbon.  16  or.,  2  doz.  boxes . 90 

Purple  Ribbon,  quarts,  1  doz.  boxes .  1.50 

Purple  Ribbon,  %  gals.  J4  doz.  boxes .  2.70 

Colburn’s  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn’s  Autumn,  hotel  size,  1  doz.  boxes . 90 

Violet,  pints,  2  doz . 85 

AXLE  GREASE. 

Frazer’s,  r5  lb.  pails . 80 

Frazer’s,  boxes,  54  gross . per  gross  9.  25 

Mica,  J4  gross . per  gross  8.40 

Peerless,  54  gross . per  gross  4.40 

BAKING  POWDER.  p.rBoj 


y  lb.,  4  do*,  in  case....  x  .00 
54  lb.,  a  doz.  in  caae....  x.8o 
x  lb.,  z  doz.  in  ca*e.„...  3.45 

5  lb.,  J4  doz.  in  caae....  16.75 


Davis'  O.  K.,  y~\b.,  4  doz . per  do*.  .45 

Davis’  O.  K.,  34-lb.,  3  doz . per  doz.  .90 

Davis'*0.  K.,  z-lb.,  2  doz . per  doz.  z.65 

Davis'  O.  K.,  5-lb.,  %  doz . per  doz.  7.20 

Cleveland's,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  %Ab.,  4  doz . per  doz.  z.23 

Cleveland's,  34-lb.,  2  doz . per  doz.  a  . 28 

Cleveland's,  z-lb.,  z  doz . per  doz.  4.4° 

Leslie’s, 5^ -lb.  cans,  z  or2  dz.  cartona,4  dz.  cases  .45 

Leslie's,  cans,  2  doz.  cases . 90 

Leslie’s  z-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5- lb.  cans,  6  cans  in  case . per  lb.  .  za 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 8234 

6  oz.  glass,  2  doz . . .  x-° 7 Vs 

6  oz.  glass.  4  doz . « .  x*°4 

6  oz.  glass,  6  doz .  1  *°3 

6  oz.  ,i  gross,  in.bbl . per  gross,  12.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

ioc. -can,  4  doz.  in  box . per  doz.  .90 

34-lb.  cans,  2  do*  in  case . per  doz.  1 . 25 

x-lb.  cans,  1  doz.  in  case . per  doz.  a  . 50 


-4- 


Royxl,  roc.  size,  4doi.. 


Ralston  Baking  Powder,  i-lb.  cans,  per  dot. 

"  “  “  U-lb.  •*  “  *' 

Boston  Brand,  5-lb.  size,  J4  doz.  case.. ..per  doz. 
*•  1  '*  z  "  " 

“  "  2  *•  ** 

Purity  Brand  j  "34  “  '• 

“  1  "  1  «  ....  " 

<«  J4  "  3  f<  11 

h  34  **  3  41  '* 


.86 

1.3* 

M° 
4  65 
*•*5 

1.25 

12.00 

2.50 

•55 

•:2 

’l0 

•45 


BLACKING— Shoe.  p*r  Grow. 

Shinola . . . 1 . per  doz.  .75 

Shinoia,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . per  gross  8.75 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz.  .78 

Blackola,  3  doz . per  gross  6.80 

Bixby’s  Best,  No.  x .  2.75 

"  "  B.  B.  B.  M . per  54  gross  4.50 

Jacquot  Blacking,  No.  5 .  4.85 

Handy  Box,  French,  No.  25,  large .  10  . oe 

“  “  "  small .  5  00 

Mason’s  No.  1,  54  gross .  s.sa 

"  "  s,  “  .  a. 60 

"  "  3,  "  1I5 

“  "  4.  '*  4-55 

"  5.  7.5® 

T.  M.  French . per  dos.  1 . 00 


SHOE  DRESSING.  p*r 

Mason’s . ..... 

Acme,  1  doz .  1 

Bixby’s  Royal  Polish,  1  doz . . 

Bixby  Jet  Oil  Polish . 

Brown's  Shoe  Dressing,  r  doz . . 

Brown’s,  Army  and  Navy,  1  dos . 

Boyer's  French  Dressing . 

"  Oil  Polish . 

Admiral  Russet  Combination . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  s 

Boston  Waterproof,  black .  s 

Boston  Jr.  Waterproof,  black,  i*-cent  size... 

Elite  Combination,  Baby,  black . 

Elite  Combination,  large,  black .  s 

Superb  Patent  Leather  Paste  large . 

Champion,  black,  friction  polish .  2. 

Champion  Jr.,  black,  frlctien  palish . 

French  Gloae,  black,  self-palisnlog . 

Royal  Gloss  black,  self-polishing . 

Dandy  Combination,  russet. . t 

Star  Combination,  russet . . 

Dandy  Russet  Paste  large . 

Bossola  Waterproof  Paste  Polish,  .arge . 

Bossola  Waterproof  Paat*  Polish ,  small . 

Quick  White,  cleans  dirty  canvas  shoe* . 

Quick  White,  cleans  dirty  canvas  shoes .  • 

Oil  Paata  black,  never  dries  up,  large  tMn^ 


.78 

H 

::S 

65 

75 

7° 

7» 


«5 

»5 

.00 

75 

00 

*J 

75 

•75 

.00 

•75 

75 

•75 


71 
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QRKEN  COFFEE.  Far  lb. 

Rio  Golden  Fancy.™ . . . 09  @.°9^ 

“  Prim* . . . . . . .  ®.  08 

•*  Choice . ....  ®. 07  X 

S.ntoi  Peab trry ,  extra  fancy . . .  @ 

“  Fancy.. . . . .  .10  (©.10% 

“  Choice . . .  &.o9‘A 

Maracaibo,  Strictly  Fancy,  Mild . .  .12  ®.n>4 

"  Choice  •  ■eeeeaaeeeaeeeeeeeeaeeeeeeaeea  9.11% 

Waahed  Caraeaa,  Fancy . 14  @  . r<>4 

Laguayra,  Fancy .  -IOK 

Java,  Extra  Fancy  Old  Government . so)£®.ai 

"  Extra  Fancy . . . . .  ®.  re 

'*  Fancy™ . . .  ®.i9H 

•dacha,  H and  %  baler,  genuine,  finest..  ®  .19 

Mocha  Seed,  Santor,  Fancy .  ®.io% 

Mocha  Seed ,  Santor,  Choice .  @ 

ROASTED  COFFEE  IN  BULK. 

HI*.,  Extra  Fancy  Golden.. . . .  ®.za 

“  Prime .  ®.zo 

"  Choice .  O.09S 

Santos  Peaberry,  extra  fancy .  .16 

Santos,  Extra  Fancy .  .13 

“  Fancy . ®i*X 

"  Choice . . .  @.12 

Laguayra,  Fancy  ™ .  ®-M 

Maracaibo,  Chuioa.. @  .14}! 

*•  Fancy..™ . . . .  ®.ij 

**  Extra  Fancy .  ®.i sX 

Java,  Extra  Fancy  Old  Government .  ®.*sM 

**  Fancy .  @.*4X 

Mocha,  Fineat . ™.  ®.33X 

Linton’s  Blended  Coffee- 
Mocha  and  Java,  No.  1.. . .aa 

•<  Id  Id  m  «n 

«•••  e  t  eeeeev  ee  e  rearer  et  o  eeeeee  •  *» 

"  "  M  3. . 17 

“  "  ••  4. . >4 

Pack  In  ■!  and  jo-lb.  cans,  and  aj,  50  and  ioo-lb.  bags. 
Levering  Coffee  Co. — 

Ventura . 17X 

Ear  aka. . . . 14H 

Lander . ....  .13 

facial,  No.  d . n 

Special  Drive . n 

Extra  Value  Blend . 10% 

Bargain  Blend . 10 

Packed  In  50  and  100  lb.  lancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perth 
Two  per  cent,  discount  ex  package  coffee.  Sold 

on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  Co-lb.  Cases. 

fries* .  iJ  X  i5A*a 

Lien . . .  13U  13^ 

B.  Flacker  ft  Co.,  Hotel  Astor  Coffee,  1  lh.  tins,  .e6 

Saludo,  lbs . so 

11  30-lb.  tins . 19 

“  barrels . 18 

Viv,  lbs . 16 

“  so-lb.  tins. . 15 

“  barrels . 14 

Ground  or  pulverised  without  extra  charge. 


Llpton’s  Package  Coffee — 

Special. . at 

Perfection . . . ao 

Packed  In  30  and  60  pound  cases. 
German-Amrrlcan  Coffee  Co. —  Par  lb 

Trinnfo,  24  a-lb.  cans . 39 

“  48  1 -lb.  cans . .29% 

Trinidad,  60  or  100  i-lb.  carteas . .. . s6 

“G-A”  Blend,  ao  3-lb.  cans . . . as 

La  Cruzada,  60  or  100  i-lb.  cartons . ai % 

Iowa,  60  or  100  1-  and  a-lb.  carteas . it% 

Tumbala,  60  or  roe  i-lb.  cartons . 16^ 

Quezal  (after-dinner),  sa,  24  or  48  X-lb.  cans 

per  hi  lh . . . 35 

Levering  Coffee  Ce. — 

Tourist,  40  or  to  1  lb.  tins . ajH 

Tourist,  34  or  30  3  lb.  tins . 37X 

Almoco,  40  or  60  t  lb.  tins . soK 

Almoco,  34  or  30  3  lb.  tins.™ . . . . . 20% 

E.  L.  C.,  100  lbs.  to  case .  .14 

E.  L.  C.,  6n  lbs.  to  case . 14A 

Golden  Drip,  3  lb.  bags,  toe  lbs.  te  case . 1474 

Golden  Drip,  1  lb.  bags,  100  lbs.  to  case .  14 yt 


COFFEE  ESSENCE  AND 
CHICORY. 

Pfeiffer  ft  DUIer’i  «  Kosyr  ”  :— 

50  tins  In  box™ . per  box  3.80 

is  tins  In  box . .per  carton  .95 

alb.  tins . perdox.  3.75 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  -gross  Improved 

cans . . . per  gross  a. 03 

Floto’s  Coffee  Essence,  gross  cans,  tin 

ends . per  gross  a. 70 

Floto’s  Coffee  Essence,  %  -gross  cans,  all 

tbi . per  gross  a. 83 

Floto’s  Package  Chicory,  tq-lb.  oases,  per  lb.  .04  K 

Floto’s  Vienna  Coffee  Essanoe,  Manilla, 

X  gross . - . . . per  gross  a. 15 

Hummel’s  Essence,  tin  eaa,  X  gross,  per  gross  a. 85 
“  "  tin  ends,  ••  “  a. 70 

"  "  Improved  «  “  a. 33 

Chicory,  Seng’s,  65’s™ . ojX 

“  English  Ground,  bags  about  sto  lbs.  .ojX 

"  Francks’,  stick,  83  lbs . etX 

*•  Muller’s,  Columbus  Brand,  3  sticks 

te  lb.,  83  lbs  . 04X 


AMMUNITION. 

Blasting,  A,  kegs,  35  lbs . ™ .  a.  33 

Blasting,  B,  kegs.  35  lbs . . .  1.30 

Duck,  kegs,  zsX  lbs .  4.73 

Duck,  kegs,  6Jt  lbs .  a. 63 

FG,  FFG,  FFFG,  kega,  35  lb# .  4.73 

FG,  FFG,  FFFG,  kegs,  saM  lbs .  3. 65 

FG,  FFG,  FFFG,  kegs,  6tflbs .  s.je 

Drop  Shot,  1  to  so,  bags,  33  lbs™ . . .  1 .83 

BB,  bags,  35  lbs . .  3.XO 
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BLUINQ — Dry. 


Per  Gross. 


Barlow’i,  imall.  a  doz . 

"  lazge,  z  doz . . 

Sawyer'*,  No.  x,  6  doz. . . 

**  No.  3,  3  doz . 

.  1.50 

Colbuzu's,  No.  z,  4  doz . 

.  I  .60 

“  No.  *,  3  doz . 

.  a. 50 

**  Mammoth,  3  doz . 

.  3.60 

"  Ball  Blue,  z  oz.,  3  doz . 

.f...  3  60 

Ball  Blue,  3  oz.,  3  doz . 

.  4-8o 

BLUING— Liquid. 

Par  Groaa. 

Boyer’z  Bengal.  8  oz..  it  groaa . 

.  3  9° 

Cream  Indigo,  3  oz.,  VA  gro** . . . 

.  3  *9° 

Cream  Indigo,  4  oz.,  Q  gross . 

Cream  Indigo,  8  oz.,  %,  gross . 

.  II  4® 

BUTTER. 

Per  lb. 

Tub  Buttor :— 

Creamery,  Extra,  6o-lb.  tuba . - . 

.36 

“  First,  “  . 

.35 

“  Second,  “  . . 

.  -24 

'•  Third,  “  . . . 32— .36 

“  Imitation,  30-60  'bs . as-,  34 

“  3-  and  so-lb.  rolls,  60-  and  zoo- 

lb.  boxes . .37 

Ladles,  30-60  lbs,,  bakers’  use . .  .ao 

Print  Butter : — 

Star  or  S.  D,  brands,  s  lb.,  so-50-lb.  bxs,  .  30 

B.  B.,  E.  D.  brands,  30-50-lb.  boxes .  29 

J.  C.  V.,  Gilt  Edge,  Gold  Medal,  30- 

50-lb.  boxes™ . ,a8 

Sheal  ("400")  Elgin,  so-50-lb.  boxes .  .27 

Sheaf. . .  .  26 

Milhen  Farm,  lbs.  and  X  lbs .  .3s 

Gurase,  pounds  or  half  pounda .  .  39 

Belle  Spring .  27 


CANDLES.  Pm  ib. 

P.  ft  0.,  8  s,  30  lbs. ...... ...... .io)i 

“  s6’s,  «  . . . ss  ft 

Paraffins,  4’s,  6’s,  8’s  cartons,  36-lb.  cases, 

per  lb.. .......... •*•••.  ,o8X 

Searchlight  Hotel,  16’s,  30  lbs_ . 09V 

Peerless  «  “  «  . r  ly. 

Bright  Light,  “  “  - . per  box  2  oa 

Werk’s,  8’s,  30  lbs . ss 

“  s6’s,  30  lbs . . 

Carriage  Candles,  sire  6x1  X . 19 

Martha  Washington,  long  sss . per  lb.  .17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason’s,  pints . per  gross  6.60 

Mason's,  quarts . per  gross  6  83 

Mason's,  half-gallons . par  gross  8.73 


Jelly  Tumblers — 

Barrels,  as  dos. . . . par  dot. 

(No  chargt  for  barrels.) 

Jar  Tops  and  Rabben — 

Mason's  Caps,  X  gro.,  ao  rubbers,  per  gro. 
Jar  Rubbers — 

Lip,  wide . ....per  gross 

Acme,  wide,  1  dos.  cartons . . per  lb. 

"  medium,  s  dot.  cartons . .  “ 

Reliable,  white  rubber,  wide 


Black,  medium. . per  lb. 

(ss  lb.  lots  1  cent  per  lb.  lesa.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram _ per  dot. 

”  Saga . . .  " 

“  Thyme . « 

"  Savory . " 

"  Special  case  asasortmeat,  a 
dos.  Sweet  Marjoram,  1 
dos.  Sue,  X  dos.  Thyme, 

X  dos.  Savory . per  case 

Colburn's  "A"  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

X-ib.  cartons,  1  dos . . —..per  dos. 

X-lb.  “  "  “ 

X-lb.  "  “  “ 

-lb.  screw  cap  bottles,  s  dos . per  dos. 

■lb.  square  cans.  1  dot. .  " 


8 


.19 


*  *75 

85 

•45 

•  40 
.at 
.36 

■35 


•  ■5 
•»S 

*5 

•5 


•75 

1.35 

:n 


CANNKD  QOOD8. 

roumtoeo—  Pmr  Do*. 

Mrs.  Hancock'*  Frying . x.*o 

DuBois'  Frying . i.io 

Jersey  Kln^,  No.  3,  Standard  Jersey  .  .9® 

Blue  Hen  Chickens,  No.  3 . 80 

Silver  Lake,  fancy,  Jersey . .. . .  97J4 

Hoffeckcr’s,  standard.  No.  3 . 

Plantation,  No.  10,  x  doz .  9  45 

Silver  Lake,  No.  xo,  x  dor .  2.75 

Golden  Rule,  No.  3,  seconds . 80 

Alta,  No.  2 . 60 

Lima  Beans — 

Tinsley'*,  extra  small. . . — .  x  35 

Silver  Lake . . . .  x  co 

Early  Autumn . . . ..  -9*54 

Boyer’s,  No.  3 . *. .  x  .07 % 

Oxford,  Maine  packed . 87 

String  Beans — 

Extra  Fancy . 1.50 

Mikado,  Penna.,  fancy . .90 


FREE  SILVER 

$3  TO  $63  WORTH  OF  SILVER  BUTTER  SPREADERS 


We  give  them  to  you  with  our  Extract  of  Beef.  We 
had  the  Wm.  Rogers  Mfg.  Co.  make  them,  and  they 
are  the  finest  silver-plated  ware  made.  No  adver 
tising  on  them — they’re  too  fine  for  that.  You 
get  them  absolutely  without  one  cent  of  cost. 

We  are  going  to  give  them  to  your 
customers,  too.  Nearly  every  maga 
zine  in  the  country  will  contain 
attractive  advertisements  of 
this  offer.  That  means 

BIG  SALES  OF 

ARMOUR’S  BEEF 
EXTRACT 


Make 
no  mistake 
about  what  this 
offer  means  and  what 
it  will  do.  These  are  not 
cheap,  shoddy  articles,  but 
such  as  every  woman  will  want 
and  she  has  to  buy  ARMOUR’S  BEEF 
EXTRACT  from  you  to  get  them. 

It’s  a  chance  for  you  to  beautify  your 
table,  please  hundreds  of  customers  and  mal 
a  good  profit  as  well. 

We  will  gladly  send  you  all  particulars  ; 
handsome  lithographed  hanger  describing  the  off 
Write  us. 


ARMOUR  &  COMPANY 


iN  SKfcmTIMVC*  TO  HDVERTISBRS  KINDLY  MENTION  "GROCERY  WORLD  ” 


GROCERY  WORLD 
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. . . 

Aeon,  . . 

Acorn,  No.  » . 

Safe,  No.  a . . . 


rute  Wax  Be 

Champion . . . 

Winsom,  N.  Y.,  No.  io,  i  doz.. 


•7*X 

•95 

.65 

.55 


•  70 
3  60 


leans  (Pork  and  Beans — 

B.  8l  M.,  No.  3,  plain . 

B.  &  M.,  No.  3,  tomato  sauce . 

Campbell’s,  No.  a,  plain . . - . 

Campbell's,  No.  a,  sauce . 

Oxford,  No.  3 . . . . . . 

Narragansett,  No.  3,  tomato  sauce . 

Van  Camp's,  No.  1,  sauce,  4  doz . 

Van  Camp’s,  No.  a,  sauce,  a  doz . 

Moore  &  Brady,  No.  3,  plain . 

Moore  &  Brady,  No.  3,  sauce . 

Moore  &  Brady,  No.  1,  picnic  size,  plain . 

Moore  &  Brady,  No.  1,  picnic  size,  sauce  ... 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 

Martin  Wagner  Co.,  No.  3.  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

1,  4  doz . 

Schimmel’s,  No.  1,  sauce . 

Schlmmel’s,  No.  2,  sauce . 

Schimmel's,  No.  a,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauce . 

Snider’s  Pork  and  Beans,  in  tomato  sauce — 

3-lb.  cans,  a  doz . per  doz., 

a-lb.  cans,  3  doz . . .  “ 

x-lb.  cans,  4  doz .  “ 

i-gal.  cans,  %  doz .  " 

Sunny  side  Pork  and  Beans,  plain  or  in  sauce 

3-lb.  cans,  a  doz . per  doz. 

a-lb.  cans,  3  doz. . .  * 

x-lb.  cans,  4  doz . . . .  “ 

1 -gal.  cans,  %  doz . 


fled  Kidney  Beans — 

Joan  of  Arc,  No.  a . 

Van  Camp’s,  No.  a,  2  doz.  . . per  doz. 


Corn— 

Paris,  fancy  Maine . 

American  Beauty,  extra  fancy,  Shoe  Peg... 

Cream  of  Susquehanna . 

Baker's,  G.  W.,  whole  grain . 

Shoe  Peg,  Susquehanna . 

Shoe  Peg,  Osborn's.... . . . 

Mark,  crushed . . . 

Rex,  No.  a,  Fancy  Whole  Grain . 

Vanity,  No.  a,  Whole  Grain . . . 

Royal  Exchange,  Whole  Grain . 


1-35 
z-55 
.90 
.90 
1  05 

■:g& 

'if 

.90 

•4*X 

47% 

•  45 
97X 

1.05 

.50 
.65 
1. 00 
•95 
■77% 
.80 

z.8o 

1.40 

90 

5  00 

•  95 
•7« 
•45 

3.00 


SaX 

•  77% 


1. 17 Ya 
•85 
•95 
•  t*% 
.80 
.65 
.65 
■  65 
M% 

.  60 


Pei 
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Tres  Fins,  zoo  cans .  . 

French,  very  fine,  100  cans . 

French,  fine,  zoo  cans . . . 

French,  medium,  zoo  cans. . . . 

Boyer's,  Midgets . 

Boyer’s,  Extra  Sifted . 

Boyer's,  Sifted . 

Boyer’s,  Early  June . 

{umbo  June . . 

,ittle  Nell's,  Baltimore . 

Hermit  Brand,  No,  e . . . 

Beets — 

Silver  Lake,  fancy,  No.  . . 

Chatauqua,  No.  3 . 

Succotash — 

Quaker,  extra  fancy.. . . . - . — • 

Spinach — 

Champion,  No.  3 . 

Shawnee,  No.  3 . 

Farren’s,  No.  . . 

Farren’s,  No.  . . 

Sweet  Potatoes — 

Victory,  No.  3,  ados . - . — •• 

Pumpkin — 

Silver  Lake,  No.  3 . •••"••;••••• . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . . . 

Andrews  &  Co.,  No.  2 . 

Silver  Lake,  No.  zo  1  doz . 

Asparagus — 

Superior,  large.  No.  a% . 

Staple,  medium,  No.  a% . 

Swan,  medium.  No.  a% . 

Del  Monte  Tips,  No.  1 % . 

Extra  Tips,  No.  1% . 

El  Dorado  Tips,  No.  1% . 

El  Rio,  medium,  No.  2%,  a  doz . 


Z4.00 

»3-5<> 

X2.CO 

xo-75 

1.65 

z-45 

1.X5 

•95 
1 .00 

■  6n% 

•5** 

1.05 
•  95 

z  03 

I.ZO 

I.  zo 
z  .00 
3*5 


•  85 

•95 

•4*H 

*•35 

3-50 

3-ee 

3*5 

2.85 

2.75 

2.7a 

*■75 
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Thistle,  No.  a%,  standard  lemon  cling .  2.15 

Agate,  No.  2%,  standard  lemon  cling .  2.00 

Lake  View,  No.  2X,  yellow  free .  s.zo 

Oak,  Sliced.  Lemon  Cling,  No.  1.  4  doz .  1.45 

Columbus,  No.  1%,  pit  peeled  yellow  free...  1.47X 
Columbus,  No.  •%,  pie  peeled  lemon  cling.,  x  50 
Plums — 

Extra  standard  egg . _ . — .  x .  70 

Extra  standard  green  gage  — .  x.70 

Standard  egg ... _ — - - - - - — .  z  .45 

Standard  gage . . . . .  *.45 


CALIFORNIA  CANNED  FRUIT. 
Apricots—  Per do1 

Extra  Quality .  *-4« 

Extra  standard . 

Standard  . 

Pears — 

Bartlett,  extra  quality,  a%a .  *  *5 

Bartlett,  extra  standard,  a%a . .  2.20 

Bartlett,  standard,  2 %s, .  *-°° 

Cherries — 

Extra  quality,  a%a .  *  “5 

Extra  standard,  2%s .  0.60 

Standard,  2% .  *-35 

Peacoes — 

Goddess,  No.  2%,  ex.  stand’d  lemon  cling..  2.65 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  2.45 
Valley,  No.  2%,  standard  lemon  cling .  2.30 


DOMESTIC  CAMMED  FRUIT. 
Apples— 

Wayne  Co.,  No.  zo,  1  dez . . . 

Keystone,  No.  3,  2  doz . . . 

Booth’s,  oval.  No.  3 . 

Blackberries — 

Barren's,  extra  preserved,  No.  a . 

Silver  Lake,  syrup,  No  2  . 

Nigger  Head,  No.  s . 

Spring  Garden,  No.  2 . 

Blueberries — 

Loggiez,  No.  . . — . 

Loggias,  No.  10 . 

Cherries — 

Silver  Lake,  pitted,  No.  2 . 

Flour  City,  white,  No.  2 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

Maryland  Leader,  white . 

P.  dz  B.  yellow.  No.  3 . 

Gypsum,  No.  3,  pie . 

Pears- 

Silver  Lake,  No.  3 . 

Fowling  Creek,  good,  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  a . 

Pride  of  Rochester,  fancy,  preserved.  No.  a 
Rhubarb- 

Silver  Lake,  No.  zo,  1  doz . 

Strawberries — 

Anchor,  No.  a . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  2 . 

Pineapple — 

Acorn,  grated,  No.  2 . 

Acorn,  E.  &  C.,No.  2 . 

General,  E.  &  C„  sliced,  No.  2 . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  &  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  a . 

Singapore  Chunks,  No.  1%,  4  doz . 

Wallace,  E.  A  C.,  sliced.  No.  2 . 

Singapore,  cubes,  No.  1%,  4  doz . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  &  B.,  grated,  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes.  No.  x,  4  doz . 


2.5# 

.85 

•75 

*-3« 

>•35 

1.07% 

.90 

x.50 

«  25 


t.12% 

>• 47 % 

>•55 

>•35 


4° 

*5 

05 


a.  30 
z  .90 


.90 

1. 00 
1  *35 
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a. 00 

z.90 
1.80 
1.65 
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1.30 
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The  Paul  Taylor  Brown  Co’s 

Singapore  Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes' .  7514 

"  %  lb.,  sliced . “  77% 

"  1%  lb.,  cubes . ZI-oa% 

“  1%  lb.,  chunks . fci.ioH 

"  1%  lb.,  spiral  sliced . 1  i>-*5 

"  x %  lb.,  smooth  sliced . ft.i  .22% 


CANNED  CRABS,  CLAMS,  LOBSTERS, 
SHRIMPS,  MACKEREL.  KIPPERED 
HERRING  AND  OYSTERS. 

Crabe —  Per  doe 

Devilled,  No.  x,  4  doz . — .  *-l7% 

Devilled,  No.  2,  2  doz .  3.25 

Clams — 

Gold  Label,  No.  1,  4  doz .  1  05 

Star,  No.  x,  4  dor.. . 95 

Lobster — 

B.  &  M.,  No.  1,  flat,  4dox .  4.45 

B.  8c  M.,  No.  %,  fiat,  4  doz .  2.40 

B.  &  M.,  No.  1,  tall,  2  doz .  4.35 

B.  &  M.,  No.  %,  flat,  4  doz .  3.00 

Star  brand,  No.  %,  Bat,  4  doz .  x.25 

Star  brand,  No.  1,  tall,  4  doz . 3.90 

Star  brand,  No.  1,  flat,  4  doz . . .  4,00 

Shrimps — 

Peerless  Brand  (Baratarla),  dry.  No  1, 

a  doz .  *  I7% 

Peerless  Brand  (Barataria),  new  pickled, 

No.  x,  2  doz .  x.is)< 

Cotton  Bale,  pickled.  No.  x,  a  doz .  x.10 

Mackerel — 

Plekeri’s,  soused.  No.  3,  2  doz . . . ......  3.Z5 

Underwood,  aoused,  No.  1,  4  doz .  x.50 

Underwood,  soused.  No.  e,  a  doe. .  2.45 

Oysters — 

Boyer's,  No.  x,  2  doi . 92% 

Boyer’s,  No.  s,  a  doz . .  1.80 

M.  &  B.,  No.  x,  a  doi . 9*54 

Stewart’s,  No.  2,  a  doz_- . . . . .  1.65 

Stewart's,  Ne.  1,  a  doz_ . 85 

Victory,  No.  x,  2  doz . . .  $7% 

Kippered  Herring — 

Macoaache’z,  2  doz.,  plain .  >-4734 

Gold  Label,  No.  1,  spiced,  4  doz . t2% 

Salmon — 

Gibraltar,  Sockeye,  No.  x,  tall .  1.90 

Glbralter,  Sockeye,  No.  %,  flat .  x  25 

Hapgood’s,  No.  1,  tall,  4  dez .  2  o» 

Hapgood’a,  1  lb.,  flat,  keya .  2.25 

Porter’s  Best  extra  fancy,  Sockeye,  No.  x, 

tall,  4  doz .  x.70 

Humes,  Karluk,  No.  1,  tall,  4  doi .  1.40 


Don’t  Throw  Your  Profits  in  the  Cellar 


A  little  of  this  and  a  little  of 
that,  left  after  the  rush  is  over, 
is  often  put  in  the  cellar  because 
there  isn’t  enough  of  it  to  make 
a  respectable  showing.  These 
little  “leftovers”  represent  your 
profits  and  you  can’t  afford  to 
let  them  rot  in  the  cellar.  A 
very  little  looks  a  lot  in  my  Bins 
and  you  can  get  money  for  it. 
As  I  make  them,  they  go  to  you 
from  me  at  the  one  profit. 


HEACOCK,  51  N.  Second  St.,  Phila.,  Pa>.. 


You  Walk  Unnecessary  Miles 

(ft  If  your  store  is  like  many  you  and  your  clerks  travel  unneces¬ 
sary  miles  every  day. 

$Jf  To  and  from  the  cashier’s 
desk,  or  the  cash  register,  or  the 
money  drawer  are  some  of  the 
ways  you  do  it.  Do  you  know 
you  can  get  a  cash-carrying 
system  for  $25  per  line,  and  get 
it  on  30  days’  free  trial  ? 


<|  Be  modern, 
especially 
when  to  be 
modern  is  to 
save  steps. 

NEW  YORK,  Times  Bldg 


•s®. 


UNITED  STORE  SERVICE  AND  TUBE  CO. 

BOSTON,  Tremout  Bldg  CHICAGO,  Medinah  Bldg. 


XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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HmiakM,  No.  i . . . .  i.jg 

White  Bear,  rod.  No.  i,  tall . . .  1.32)4 

White  Raven,  *» . 95 


SARDINES  Imported. 

Chancerelle,  *»,  key .  «j  oo 

La  Champagne,  key .  17.00 

Billet,  amall  !•{ s .  14.00 

Tricolore,  M* .  9.00 

La  Champagne,  % key,  boneless  . 

G  rard,  J4‘a,  key,  boneless . .... .  34  °° 

french, 

Ms,  Martels . . . . .  10  . «o 

*  a,  Martel* . — .  13.  *5 

Morel,  *»,  boneless . . .  16. co 

Hosts  rd- 

M 6,  Irina,  100  cans . — . .  3.(0 

M*,  Raven,  key,  teo  cans .  3.27  * 

81,  Uadarwood's,  jo  cans . — .  3.95 

s,  Irma,  50  oana_ . . . . . . .  3.60 

s,  Harbor,  4!  cans,  wrapped . . . .  3.4° 

^Js,  Btanahvllls,  50  cana . . .  a .  30 

Ms,  Irma,  too  cans . - .  3.65 

Ms.  Continental,  key,  100  cans .  3.40 

%s,  Owl,  key,  too  cans .  3.52)4 

Gold  Label,  M\  oil,  100  cans. .  t.  40 

“  Ml.  mayonnaise  dressing,  too  cans  6-40 

"  *t,  "  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  too  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Corned  Beef.  Per  dor. 

Armour's  Yaribest,  with  key,  No.  1,  s  doc..-.  1.40 

"  “  with  key,  No.  a,  1  dos .  s.35 

Tali-bank's,  with  key,  No.  1,  2  doi . .  1.35 

“  with  key,  No.  2,  1  des .  s.  22* 

“  with  key,  No.  t,  1  do* .  7  00 

*•  with  key  N0.14,  X  dot., percase  8.ij 

•Ibkv’s,  with  key,  No.  1,  9  dos . .  1.40 

**  with  key.  No.  a,  1  dos .  *.32 

Chipped  Beef. 

No.  1,  e  dot . — .  ».*5 

No.  *,  ado* .  «37H 

Slats,  No.  *.  ■  do* .  1  -55 

rises,  No.  t,  s  dos.. .  *.50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  dos.  2.77* 
Beechnut  Sliced  Bed,  No.  >4, glass  jars, per  dot.  1.70 
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Actae  Sliced  Smoked  Beet.  Per  dot. 

Large  tins,  ados . . . . .  .  2.60 

Medium  tins,  4  dor. . . . . . .  x.6e 

Medium  tins,  a  doc.... . . .  1.65 

Small  tins,  4  doz . . . .  1 .00 

Large  glass  jars,  a  de>z.... . . . _.  a.  85 

Spectaf jars,  r  doe . . . . . . . .  a. to 

Junior  jars,  s  doz .  1  .*• 

Sliced  Bacon. 

Beechnut  Bacon,  No.  1,  glass  jars .  0.50 

Beechnut  Bacon,  No.  *,  glass  jars . .  1.42)4 

Acme,  large  glass,  1  dor_ . „.. . .........  S.7S 

Acme,  junior  glass,  s  dos . . . .  1, 6a 

Roast  Beet. 

Fairbank’s,  No.  1,  s  dos . .... . .  1.35 

Falrbank’s,  No.  s,  1  doc.. . . .  s.35 

Armour's,  No.  1,  s  dos . s.40 

Armour's  No.  s,  1  des . . .  2.35 

Libby's,  No.  x,  2  dox. . . . . . .  x.35 

Libby's.  No.  s,  1  doz . . . .  s.35 

Klngan's,  No.  1,  s  dox . .  1.40 

Klngan'x,  No.  s,  1  doz . . . . . . .  2  42)4 


Lunch  Toagma. 

Fairbank’s,  No.  1,  >  dox . . . 

Libby’s,  No.  i,  s  doc . . 

Armour’s,  No.  1,  s  dor_ . .... . ... 


•*5 

to 


a. 70 


Whole  Os  Tanga*. 

Fairbank’s  No.  a,  1  do*„ . . 

Libby's,  No.  *M, 1  dos.. 


Potted  Hna  or  Os  Tsagns. 

Armour’s  Vert  beet,  No.  M,  4  doc - - -  .45 

Armour’s  Vertbcst,  No.  M,  *  doe-  .to 

Libby’s,  No.  M.  4  do“ - - - -  .44 

Libby's,  No.  *,  4  doc. . . . . . ,8e 

R.  4  R.,  No.  Mi  4 doz . . .  1. 15 

R.  8t  R.,  No.  *,  *  dox . . .  x. 95 

Potted  Chicken  nr  Tarkey, 

Armour's — 

No.  M,  4  das . . . . — . .  .87)4 

No.  )§,  s  dos . . .  1. 45 

Libby’s — 

Ne.  Mi  4  dox . Ij 

No.  Mi  *  dos .  1.50 

R.  &  R.,  No.  Mi  4  dox .  1.75 

Boned  Meats, 

Curtice  Brothers,  “  Bine  Label” —  Per  Dos. 

Chicken,  No.  M .  a. 85 

“  “  1 .  5  .  oe 

Turkey,  “  * .  1.(5 

“  “  » .  5.00 

Whole  Rolled  Os  Tongue,  No.  a .  it. 00 

Whole  Ham,  No.  iM  ~ .  7.'0 

Whole  Ham,  No.  aM . . .  10.02 


is- 


Devillod  Meats. 
Curtice  Brothers,  ”  Blue  Label”— 


Haas . 

No.  5  ot. 
Per  Do*. 

No.  10  os. 
Per  Dos. 

Toons.- . . . 

Cfcick— . „ . . . 

Turkey . . . . 

. . .  z.85 

*  90 

*  90 

Petted  Meats. 

Curtice  Brothers,  “Bios  Label”— 

No.  M  Tin.  No 
Per  Dos. 

Ham. 

T. 


Per 


z.ao 
1.  20 

z.  80 


Turkey... . . .  i.fo 


a. co 
2.00 

•  75 
*•75 


Boom. 

Snider's  Tomato  Soap— 

3  lb.  cam,  2  dos . . 

s  lb.  cans,  s  dos . ..— _.... 

1  lb.  cans,  4  dox . . . 

Gallons,  cans,  %  dcr* . . . 

Schlmmers,  assorted.  1  lb.,  4  dos... 

Campbell’s  Assort  ,  No.  1,  4  do* . . . 

Campbell’*  Special  Assort.,  4  do* . 

Schimmel’s  Assort.,  No.  1,  4  dos. . 


>31 

1-35 
•90 
$.00 
•  *5 
.*3 
•*754 
*5 


Curtice  Brothers,  ”  Blue  Label ”— 


Quarts.  Pints. 
Per  Dos.  Par  Dos. 


Par  Dos. 


Beet.. 

Talk 
Prlntnnler 

Vegetable . 

Tomato . . 

Os  TelL. . 

Mock  Turtle . 

Tapioca  Crecy . 

Pea  . 

Mutton  Broth . 

Clam  Chowder...... 

"  Broth . . 

Chicken  Gumbo .... 

Mulligatawny . 

Chicken . 

“  Broth . 

Green  Turtle . 

Terrapin . 


3*5 

*•75 

X.SJ 

3->S 

*•73 

1. *5 

3->S 

*•73 

*.»5 

3-15 

*•75 

*»5 

3-»5 

*■75 

*.*5 

3-,5 

*•75 

*.*5 

3-15 

*•75 

*  *5 

3.»5 

*•75 

I. *5 

3*5 

*•75 

*.*5 

3-,5 

*  73 

*  *5 

3>S 

*■75 

*  »5 

3->S 

*  75 

1.15 

3*5 

*•73 

1. *5 

3-IS 

*•75 

1. *5 

3->5 

*•75 

*  *5 

3-l5 

*•75 

*•  *5 

3>3 

*  73 

*.15 

3.13 

*  75 

1. *5 

6.50 

3  30 

a  00 

7- *5 

3-73 

a. *5 
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CANDIES  AND  CONFECTIONERY. 


Croft  &  Allen  Co.- 
Extra  Mixtures.... 

Cream  Jelly  Mlxnwee. . 

Elcroften  Mlxtnroe. . 

Nobby  Mixtures . . 

CadeUa  Mixtures. . . 

Fine  French  Mixtures . 

Frenchj  Creams. . . 

American  Mixtures.. . . 

Variety  Cut  Drops— ........... 

Darling  Mints . . . 

Golden  Drip  Bar.....— ............ 

Sour  Balls . . 

Pancella  Cream  Chocolate ....... 

I  X  L  Assorted  Chocolate. . . 

King  B  Assorted  Chocolate _ 

No.  t  Fine  Assorted  Chocolate. 

Nonpariel  Drops . . . 

Chocolate  Covered  Caramels.... 

Dairy  Chocolate  Chip* . . 

Chocolate  Mints . . . 

Honey  B  Comb . 

Cream  Coooaaot  BaBs.... 
Cream  Peppermint  — 

"  Wfatergreen.. 
Wellington  Caramels 
Frozen  MBk  ” 

Soft  Jelly  Gum  Drops... 
SuperlEe  ”  . .. 

Uly  Betas., 
wlntsigieen 


.30-10.  ^>ai  Is 


Per  lb. 

.et 

J 

.13 

.13X 


.si4b.  palls 
,.sE4b.  pails 
..jo-lb.  palls 


1  Loiengen . 


Penny  | 


:3j 


xj-lb.  boxes 
..30-lb.  palls 


•  o®M 

•  oSM 
08X 

.  12 

.08M 

■  11H 
.  12 
■11* 
■li* 
■11 
.ss 

■  it* 


,*5-lb.  palls 
jo-lb.  pails  .  11 M 
■  «7n 


•  *$-lb.  palls 
.3o-lb.|Palfc 


.io)4 

■09* 

■09* 

.08 


■  07* 

.so 


Assorted  "  _ . .  " 

Conversation  “  — . ...si- lb.  pahs 

C.  ft  A.  Crown  Stick . . . 30-lb.  palls 

Pancefta  Chocolate,  i-lb.  boxes,  30-lb.  easts 

Rock  Candy,  assorted  . . . zo-ib.  box 

T  *«x“ . 


. so  boxes  la  case  4 


■09* 

09* 

■  at 

.10* 

09* 

S» 


CATSUP.  Per  Dos. 

Beef  Steak  Catsup,  Medium . 2.00 

Campbell's,  No.  8,  a  dot . 87M 

Campbell's,  No.  8,  Tobasco . .  .87M 

P.  P.  Co  ,  Spiced,  No.  32,  5  dox .  1.35 

Home  Made.  No.  8,  4  doz . . . 65 

Waldorf,  medium,  12  or.,  screw  top,  a  dos.  ..„  .92* 

Snider’s  Catsup  :— 

Pints.  2  dot . . . . . .  s. to 

M-plnts,  *  das . .  1 .30 

Quirts,  1  doz . . .  3.  *5 

Gallons,  6  jugs  In  crate....... . per  jug  .*5 


Your  Customers 
Want 

foods  that  you  can  absolutely  guarantee.  There  is  both 
safety  and  good  profit  for  the  grocer  in  selling 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  that  contain  no  preservatives .) 

because  he  can  unhesitatingly  recommend  them  to  his 
best  trade.  They  stand  every  test  of  the  Pure  Food 
Laws  and  are  guaranteed  to  suit.  Money  back  to  your 
customer  if  they  ever  fail  to  please. 

Anything  that’s  ”  HEINZ  ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 

New  York  Pittsburgh  Chicago  London 


Bought  Simply,  Because  She 
Liked  the  Glass  Package 


It's  odd  what  little  things 
make  sales  sometimes.  A  gro¬ 
cer  told  us  the  other  day  that 
the  day  before  a  woman  had 
bought  ajar  of  Croft’s  Swiss 
Milk  Cocoa  simply  because 
she  liked  the  novelty  of  the 
glass  package.  She  didn't 
ask  any  questions  about  the 
peculiar  characteristics  of  the 
cocoa;  she  liked  the  glass 
jar  and  bought. 

There  is  a  point  in  that  for 
grocers  who  study  the  public 
— the  useful  novelty  is  usually 
the  seller. 

Croft's  Swiss  Milk  Cocoa, 

the  only  cocoa  packed  in 
glass,  has  a  smoother  flavor 
than  any  other  cocoa  made. 
That  is  because  our  exclu¬ 
sive  process  of  making  takes 
out  certain  substances  that 
other  manufacturers  leave  in. 


Will  you  mention  the  “Grocery 
World’*  when  you  write? 

40  cents  a  pound 


Packed  In  )4-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO  ,  Pennsylvania  .  . 
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ketchup. 

Curtice’*  “Brno  Label"  Tomato  Ketchup Per  Case 

Small,  25  bottles  In  case .  3  00 

Medium,  25  bottles  in  case . .  4  -75 

large,  12  bottles  In  case . .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  St  Co’s Per  lb. 

Premium,  12  to  25  lbs . . . . . 35 

Caracas,  sweet,  6  lbs . ... . . . 3° 

German,  sweet,  12  ibj.. ........ . — . 25 

Auto,  sweet,  6  lba . . . . . — .  *3° 

Cocoa,  34-lb.  cans,  ia  lbs.  ta  boa . 36 

Cocoa,  J4 -lb.  tins,  6  . 36 

w.  H.  Baker  s:— 

Best  Cocoa,  J 4-lb.  siso. . . . per  lb.  .  34 

**  i-lb.  “  . . ... .  -35 

Premium  Chocolate,  34®,  12  lbs . . . 34 

34s,  1*  lbs . . . .  .35 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 22 

Best  Sweet  Chocolate,  i-ss,  12  lbs . 22 

Hershey’s— 

Milk,  48  jcent . per  boa  1.45 

Cocoa,  Kpp’s,  34-lb.  tins  ;  lbs . 

■*  Van  Houten’s,  6-lb.  boaes,  i-lb.  tins, 

rr  tin,  .72 

tins, 

per  tin,  .3734 

<•  •<  64b.  boaes,  34 -lb.  tins, 

per  tin,  .19 

1  •«  Huyler’s,  34*,  «  lb . 4* 

,  «*  “  34*,  6  lb . 44 

Bensdorp’*  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  doz. 

34 -lb.  round  cans . *'®7 

Q-lb.  “  .. . 3°  3  60 

i4b.  “  . 59  7- 

134-01.  “  50  cans  In  case  .07 

Per  lb. 

5-lb.  “  .  *  75  -55 

Bensdorp’s  Chocolates,  64b.  boaes,  24  boxes 
In  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 4® 

Sweet  Vanilla,  4  to  lb . . . ®8 

“  8  to  lb . a8 

Plain  Cooking  Chocolate,  34-lb.  cakes . 3® 

Blooker’s  Cocoa  Powder — 

V -lb.  tins,  a  doz.  in  boa . per  doz.  1.88 

}4-lb.  tins,  2  doz.  in  box .  “  3-5° 

r-lb.  tins,  1  doz.  in  box .  "  6.50 

5-lb.  tins,  1  doz.  In  case . per  lb.  .52 

to-lb.  baes.  1  doz.  in  case .  *’  -5° 
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Wilbur’s  Cocoa — 

Breakfast,  34 -lb.  tins,  6-lb.  boxes . per  lb. 

“  34-lb.  tin*,  6-lb.  boxes. . per  lb. 

Wilbur’s  Chocolate — 

Premium,  34s,  i*-lb . . . per  lb. 

Sweet  ClOTer,  34®i  64b.„ . per  box. 


Hooton  Cocoa  and  Chocolate  Co. — 


•35 
•  34 


•  33 
1 .60 


Cocoa,  labeled,  34s..' . 33 

Cocoa,  labeled,  }s. . - . 4* 

Premium  Chocolate,  %s . - . . 

Premium  Chocolate,  34* . . . . . 35 


Lowney’s : — 

Premium  Chocolate,  6-lb.  boaes,  is  boxes 

In  case,  34-lb.  packages . 3* 

Premium  Chocolate,  11-Ib.  boaes,  6  boaes 

In  case,  34-lb.  packages . 36 

Premium  Chocolate,  6-lb.  boxes,  za  boaes 

In  case,  544b.  packages . 36 

Premium  Chocolate,  12-lb .  boaes,  6  boxes 

In  case,  34-lb.  packages . 36 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34-lb-  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  34 -lb.  packages . 30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  34 -lb-  packages . 30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 . 75 

Cocoa,  6-lb.  boxes,  12  boxes  in  case,  hfth-lb. 

tins . 4° 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . .. . . 

Cocoa,  6-lb.  boxes,  ia  boxes  in  case,  5i-lb. 

tins . . 
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Cocoa,  64b.  boaes,  ia  boxes  In  case,  34-lb. 

tins . 3® 

Cocoa,  i*4b.  boxes,  6  Boxes  in  case,  344b. 

tins . ••••  -3* 

Cocoa,  i»-lb.  boaes,  6  boaes  in  esse,  i-lb. 

tins . - . 4° 

Cocoa,  5-lb.  screw  cap  cans,  10  cans  In  case, 

5- lb.  tins . 4» 

Diamond  Chocolate,  sweet,  34 -lb.  pkgs. 

6- lb.  boaes,  it  boxes  la  case . per  lb.  .17 

,*<■  **  6  “  “  .  “  .27 

"Always  Ready”  Sweet  Cocoa  Powder, 
i-lb  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb.  .33 

6-lb.  bx*.,  12  bx*.  In  case,  34  lb.  tin*  “  34 

34-lb. tins,  6-lb.  has.,  is  bas.  case  “  .33 

Milk  Chocolate,  50  5-cent  packages  in  boa, 

per  box .  *-75 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  34-lb.  jail,  6-  and  is-lb. 
boxes . *° 

Croft’s  Cocoa,  1*,  *  doz.  ta  boa .  1.85 

«  “  34s,  6  lb.  “  33 

«  "  £s,  6  lb.  “  32 

•*  “  5  lb.,  6  cans  ta  box  .. . 30 

"  Swiss  MHk  Chocolate,  48  5-c.  cakes..  1 . 50 
«  Premium,  34s,  11  lb.  "  ...  .31 

"  “  34s,  is  lb.  “  ...  .30 


CO. 

.30 

•*» 

s.io 


KNICKERBOCKER  CHOCOLATE 
Hasty  Lunch  Chocolate — 

rZ-lb.  decorated  cans,  ia-lb.  boxes . per  lb. 

gdb.  “  “  244b.  "  “ 

Special  ism:,  packages,  30  to  boa.. ..per  boa. 

Blue  Ribbon  Breakfast  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boaes . . . 3634 

"  34-lb.  “  st-lb.  “  . 3* 

Bedford  Cocoa- 

Labeled  34-lb.  cans,  6-lb.  boxes. . 2934 

“  34-lb.  "  12-lb.  “  .„ . .  29 

“  I-lb.  "  64b.  “  _ _ _  3«34 

•«  I-lb.  “  12-Ib.  “  . 3* 

Vanilla  Sweet  Chocolate — 

Blue  Ribbon,  34s,  6-lb.  boxes. . *634 

“  34s,  1 2-lb.  "  . . 26 

Buster  Brown,  5-e.,  48  cakes . per  boa,  1.35 

“  3-e  ,  7*  “  . .  “  1-*° 

Premium  Chocolate — 

344b.  cakes,  ia-lb.  boxes . 2734 

344b.  “  *44b.  “  . . 
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Milk  Chocolate— 

40  3 -cent  cakea  In  box,  24  to  bail  case . to 

40  at  “  48  to  caae . to 

34  5-cent  caket  in  box,  24  to  half  caae . yl 

94  “  “  48  to  oaae . .  7* 


CONDENSED  MILK. 

Eagle,  4  dos . . .  6.25 

Eagle,  2  doz . . .  3 *XS 

Challenge,  4  doz .  3-75 

Defiance,  4  dox .  3.80 

Magnolia,  4  doz .  4* to 

Rote,  4  doz .  4  20 

Dime,  4  doz . . . .  3.  5° 

Winner,  4  doz .  4-to 

Baby,  1  doz.,  glass . - . . .  2.90 

Red  CrOZZ  •••#..#..  .«.•••••••••••••••••*••••••  •  ••••••••  ••••••  4*  >5 

Peninsular. . . . . . — .  4.33 

Leader . 3.90 

Banner, 4  dos . 4.10 

Star,  4  dos .  4- *5 


EVAPORATED  MILK. 

Peerless,  family  size,  4  doz . .  3  5 

Peerless,  5c.  size,  4  doz .  1  80 

St.  Charles,  family  size,  4  doz....... . .  3  75 

St.  Charles,  hotel  size,  2  doz.... . 

Silver  Cow,  5c.  slxo . . . 6  dos.  2.6734 

Pet,  10-c.  size,  4  dos. . per  case  3.10 

Pet,  5-0.  slse,  6  do* . per  case  2  65 

Van  Camps,  6  doz.,  small .  *  65 

Van  Camps,  4  dos.,  family .  3.10 

Van  Camps,  4  doz.,  large .  3  65 


HIRES  CONDENSED 


MILK 


Per  case. 


Silver .  4.25 

Queen.. .  4.00 

Premium .  3.85 

Blue  Ribbon.  3.85 

Gold,  tall .  3.75 

Gold,  family...  3.15 


You  Can  Have  the  Best 
Corn  Flake 
Business  in  Town 

Grocers  find  Corn  Flakes  becoming  as  staple  and  important  as  teas  and  coffees, 
having  and  the  way  to  get  it  right  is  by  selling 


Such  business  is  worth 


fflalta-Tifa 


They  are  the  most  crisp  and  tasty  corn  flake  on  the  market  and  the  biggest  boxful  for  a  dime, 
make  the  best  selling  proposition  for  you  because  the  best  value  for  your  customers. 

UNIVERSAL  COUPONS  IN  EVERY  CASE 

Malta  Vita  Pure  Food  Company,  Battle  Creek,  Mich. 

E.  C.  HARDING  <S  CO.,  Philadelphia  Representatives 


They 
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COCOANUT.  Per  lb. 

Schepp's  Shredded,  W-lb.  pkgs.,  15 lbs.  to  case  .23 )4 

"  “  H  lbi . **)4 

Dunham's,  j-cent  package . 29 

"  X« . ~ . 26 

"  . - . ~. . 28 

*•  gland** . ~.  .26X 

Franklin  Baker  Co’s— 

Brazil,  70  V-lb.  packages .  2.50 

“  35  3-lb.  “  . ** .  2.5* 

“  38  *-lb.  and  16  )4-!b.  paekagat .  2.50 

Brazil,  18  i-lb.  packages .  2.50 

“  Shred,  in  pads,  20  lbs . 11 

“  “  In  boxes,  35  lbs . . . to)4 

“  “  In  barrels,  140  lbs . 10 

Table  Talk,  Thread,  In  palls . 11 

“  “  Inboxes . io)4 

“  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10* 

“  Slice,  “  iso  lbs . zo)4 

•  Strip,  “  iso  lbs . 10H 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.: —  Bbls.  Bxs. 

Batter  Crackers . . . 08  .08)4 

Oyster  “  . .. . 08  .08* 

Wbae  Scroll.. . . ze  -10)4 

Cracker  Dust . oS  .08 

Packages  free.  To  wholes  ala  dealers  and  jobbers  a 
discount  will  be  made  on  tots  of  5  barrels  and  upwards. 


.  S.  Ivins’  Son: — 

Bbls. 

Bxs. 

Assorted  Jumbles . 

•«7X 

.08 

Brown  Edge  Water . 

•  10 

Butter  Thin . 

ia 

Clover  Mixed . - . 

.08 

Cocoanut  Ripple. . 

.  xo 

Cookie  Mixed . 

■<*% 

■«9 

Crystal  Bar.. .  * . 

•°9 

Fig  Bars . .  . 

.IO 

Frosted  Spiced  Wafer . 

Fruit  Coo  teles .  . 

.08H 

•°9 

Fruit  Gem  . 

Graham  Wafer . 

.10 

Grandma  Cookies . . . . . 

•  o8)4 

.09 

Honev  Jumbles.  XX . 

•09)4 

.  10 

Iced  Charter  Oak . ... . - 

.09 

Iced  Ginger  T ablet .  .08 

Iced  Honey  Jumbles . 09*  ,jo 

Iced  Penn  Treaty . .  .07  .09)4 

Iced  Vedette  Water . .  .07)4  .08 

Lemon  Bar . 08)4  .09 

Man-ln-the-Moon .  .08 

Milk  Lunch . . . . . 07  .07)4 

Orange  Cookies . . . 07H  .08 

Quaker  City  Mixed . 07*  .c8 

Salted  Strips . c8)4  .0) 

Ss  ltines . .12 

Soda  Biscuit  XX . 06  .06% 

Soda  Biscuit  XXX . ,o6)4  .07 

Spiced  Wafers . 07)4  .08 

Sunshine  Cookies . . . 07K  .08 

Water  Crackers  Star . 06)4  .07 

Package  Goods —  Per  doz. 

Animats . 50 

Butter  Thin .  1.00 

Gingerettes . _ .  1.03 

Geld  Medal  Seda  (small) . 50 

“  “  (large)  . 90 

Graham  Wafers .  1  .00 

Ivinettes . jo 

Milk  Lunch .  1.00 

Our  Ginger  Snaps . 50 

Pink  Tea .  1 .00 

Sugar  Snaps . 50 

Saltona  Biscuit .  1  00 

Freight  paid  on  3  boxes  to  Pennsylvania  ,New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Conaectlcnt,  Rhode  Island,  Massachusetts. 


DELIKATESSEN 
WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  2  doz.  In  case,  per  doz.  1.15 
"  “  with  Horse-radish.p.  dz.  x.zj 

Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  «  with  Horse-radish.p.  dz.  1.75 
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Weln  Sent,  In  bbls . . pe r  gal. 

"  1  gallon  stone  jars  . . per  jar  .75 

“  5  gallon  kegs . . . per  keg  s.  50 

Prepared  Mustard,  In  bbls... «... . per  gal. 

“  “  In  15  gains  kegs. .per  gal. 

'•  <  In  jo  “  * 

“  “  in  j  «  «  .S5-.40 

I!  £  a  gallon^aUs...per  pall  .75 

Prepared  Special,  with  spoon,  2  das.  In  case, 

per  doz . . .  95 

“  Sifting  top,  a  doz.  la  case. ....per  doz.  .46 
“  with  Homo-radish,  2  doz.  lit  cane, 

doc  doz . . . . .  *95 


IMPORTED 


AND  AMERICAN  FANCY 
CHEESE. 

Emmenthaler  Swiss  Choose,  Selected  tub . 24 


..loaf. 


.25 

.22 

•34 

•32 

*9° 

.26 

3-25 


1  *45 


* -75 

2.25 

4-00 

.19 


.16 


Sap  Sago,  3  to  a  lb . cask,  per  lb.,  .z8,  less 

Roquefort  Cheese,  is  In  case. .per  lb.,  .32)4  “ 

Parmesan,  loaves  about  30  lbs . loaf,  .27,  cut 

Edam  Cheese,  12  in  case. ..case,  ze.50,  single, 

In  tin . per  lb. 

i-lb.  tins . ....per  case  „ 

Camembert,  in  wood  boxes. . per  doz.  a. 75-2. 85 

Sap  Sago,  grated,  ready  for  use,  zo  oz.  bottles, 

per  deC.,„(H4 . . . . . 

Parmesan,  grated,  ready  for  use,  large  hottieia, 

per  doz . . . . . . 

Parmesan,  grated,  ready  tor  use,  small  battles, 

pw  doz . . . . . . . . . 

Ohnotser  Hand  Cfcoooe,  100  In  box . . . 

Edelweiss, Romateur  and  Bier-Kase...  per  daz. 

American  Swiss,  No.  1 . leal  .16  cut 

“  Square  loaves.  No.  1,  about 

ss  lbs.  aach . . . . . per  lb. 

Limburg  or  Cheese,  No.  s_...bon,  18  ;  g  box, 

18;  lo&fl .  I  . . 

Mue  otter  Cheeei . . . !‘.i;ZZH.“"..’por‘ib. 

Bride  Cheese,  No.  z . . . _ .  “ 

English  Dairy  Cheese . .  ,  .  “ 

Pineapple  (Pkafc  size),  (  la  boat _ per  box 

“  (Gem  sine),  6  la  box. .  * 

Royal  Luncheon  Cheeee — 

Dinner  alne,  1  doz.  In  ease... . .....per  doz. 

Lunch  slse,  s  doz.  In  easc„ .  “ 

Picnic  also,  t  doz.  In  cane .  “ 

Trial  size . *' 

MacLarea  Imperial  Cheese,  Club  slze.per  doz. 

“  “  “  No.  1  size  ■* 

“  Roquetort  “  large  site  " 

"  "  “  small  sine  “ 

Frontage  de  Brie,  M.  C.  C.,  z  la  box. ..per  box 
“  d'lslgny,  '•  6  la  box...  “ 

Wm.  Tell  brand,  1*  In  box . .  “ 

Neufchatel  (Cow  brand),  25  In  box . per  box 

Stax  Cream,  or  Phils,,  zs  •*  ....  “ 

Miniature  Cream,  or  Phlla.it  “  ....  " 

Hand  Cheeee,  8  doz...... . «* 

“  9  <<  . “ 

“  4  “  Th'uring«r.‘.’.'"!l'.'r  “ 


•x9 

.18 

.z6 

-x7)4 

3- o« 
**S 
*•*5 

4- 50 
a. 40 

x  *35 
z  .00 
1. 00 

2.40 
»-9S 
x  -45 
X*5S 
X-S5 

1.40 
1.05 
2.20 

Z.IO 

X-3S 
■  7* 
.*5 
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Farmer  Hand  Cheese,  4  doz.  la  box...  per  box  1,45 

Schutzen  Cheese,  12  In  box  .  “  z  25 

American  Mountain  Cheese  (Alpen  Ease),  50 
z-tb.  packages . . . __per  lb.  .  tg 


IMPORTED  AND  AMERICAN  MEATS 
SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb. 

Wiener  Wurotel,  16  In  da. . per  doz. 

«  g  «i  .  11 

Carlsbad  Speck  (Imported  Bacon) .....  “ 

Imported  Cervelat  Sausage  (Roln  1) . per  lb. 

Imported  Frankfurters . per  doz. 

Goose  Breast,  Imported,  marked  weight,  per  lb. 

Patede  foit  Gras,  small  size . per  doz. 

American  Holstelner..by  bbl.  za  lest,  per  lb. 

Laadjager,  short . . per  lb. 

“  long . .  “ 

Mortadella,  Dzy . . per  lb. 

Knack wnrst,  25  In  box,  per  box, 

>4-75 . per  doz. 

Corvelat  (K),  50  and  100-lb.  boxes, 

.*•)»  ;  lest . . 

Cervelat,  Blue  Ribben,  50  and  100- 

lb.  boxes,  .19;  lest- . . 

Cervelat,  Crescent,  50  and  zoo-lb. 

boxes,  .  x6  ;  lees . 

Cervelat,  Tip  Top,  50  and  100-lb. 

boxes,  .14;  lees . . 

Cervelat,  E.  Gotha er,  50  and  zoo-lb. 

boxes,  22J4  ;  lots . . 

Salami  (E),  50  and  io»-lh.  boxes, 

.20;  less . 

Salami,  Bine  Ribbon,  50  and  zoo¬ 
lb.  boxes,  .18;  less.. . . 

Salami,  G.  A.  P.,  50  and  zoo-lb. 

boxes,  .16;  less . . . 

Tongue  Sausage . per  lb. 

Smoked  Brannscbwalger  Liver  San- 
. . . per  lb. 

H.m . . . .  II 

Petit  Deb ca seat  Frankjfarun,  plain, 

par  doz . . . . 

Petit  Deli  cutest  Frankfurter*,  with 

Sauer  Kruut . _......per  doz. 

Lebanon  Beef  Bologna . per  lb. 

Paprika  Speck _ _ _  “ 

Mettwurst,  half-round  . .  11 

Liver  Saueage  (Special),  truffle,  goose  or  eax- 

doDen . _ . . . . . per  lb. 

Smoked  Tbnztager  Matwuznt . .  “ 


AND 


sage. 
Lacks  1 


•4» 
4- 75 
*■75 
3* 


’  3 

.48 

3-75 

■65 

3.00 


•  x4 
•*4 


•»5 

*.40 


.21 

.iS 


.16 

•4 


PICKLED  MEATS. 

Lamb  Tongues  (Darby  Brand),  pint  glass  jars. 

per  dox . ........ 

“  (Derby  Brand),  quart  glass  jars 

per  dot . . . . . 

"  (Derby  Brand),  10-os.  jati, 

per  dor . . . 

Calves’  Head,  In  romnd  tins . per  dos. 

Pickled  Meats,  In  glass .  “ 

(Tripe,  Ox-Heart,  Beef  Salad,  Mg'*  Foot.) 


.21 

.  to 


•x7 

,z8 


•  «5 
.28 


......  z  .00 


1 .00 
XS 


.18 

.zt 


•4 

.18 

.18 


4- 75 

5- 75 


2  50 
X*S 
z.oo 


Cooking 
Canned 
Corn 

The  succulence  of  canned 
corn,  of  course,  depends  in 
a  measure  on  the  quality  of 
the  corn  in  the  beginning  ; 
but  it  depends  as  much,  if 
not  more,  on  the  cooking. 

ONARGA  COUNTRY  GENTLEMAN  corn  is 
cooked  by  the  new  automatic  process  which  cooks  the 
edges  and  the  center  equally,  evenly  and  just  enough. 
The  old  processes,  to  completely  cook  the  center, 
always  overcooked  the  edges. 

That  is  why  ONARGA  corn  is  uniformly  white 
and  uniformly  tender.  You’ll  see  the  instant  you 
open  a  can. 

IROQUOIS  CANNING  CO. 

ONARGA,  ILLINOIS 


If  you  could  see  some  brands  of  rennet  made, 
you’d  never  offer  them  to  your  customers  in  a 
thousand  years  ! 

Filthy,  uncleau  and  nasty !  We  wouldn’t  sell 
such  rennet  if  we  had  to  work  in  the  streets  ! 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
to  be  perfectly  and  absolutely  clean.  It’s  the  best  in 
other  ways,  too — strongest,  purest  and  most  profitable. 

It  makes  you  ioo  per  cent. 

SHINN  4.  KIRK,  1400  SPRUCE  ST.,  PHILA.,  PA. 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PLATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  $1.00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  not  in¬ 
cluded. 

SAMPLES  FURNISHED 

The 

Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 


“ GROCERY  WORLD” 
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Glenny  Wrench 
Jar  Cap 


GROCERY  WORLD 


41 


-IS- 

Beef  Salad,  In  glmt* . . . per  do*,  x.oo 

•<  »  In  pint  jars,  glass . 

«<  **  In  quart  jars,  glass  .........  “ 

Lamb  tongues,  In  glass . .....••••••••  *  x.«o 

HOLLAND  AND  SCOTLAND  HBRRINQS. 

Kegs  or 
Pxils. 

Holland  Herring,  mixed,  “Y.  M.”  Xhbl-S.J® 

«  milker.,  *'  X  bbl.  6.50  75-85 

«  mixed,  Standard,  bbl. 

Ubbl .  5  !*^  5® 

Holland  Heiring.mliken^ Standard,  bbl. 

Scotland  Herring,  mixed’  large  fail*,  bbl. 

X  bbl.  8. 00.. 

«  mllken,  large  hill*,  bbl. 

X  bbl.  8.oe..._ . 

Marlnirte  Herring,  Imported,  about  40  In  pall.  1.35 
RoIlHerrlng,  Imported, about 25  In paa........  *°o 

Spiced  Herring,  Imported,  about  40  In  pall,  x.oo 

Norway  Stockfish,  ary . Per  *)?•  ** 

Mat] ex  Herring . P«  P»* 

BISMARCK  HERRING. 

Pint  slxe,  round  tins,  with|key . ....per  tln  .20 

Quart  “  “  “  .  -35 

,Ot  "  "  "  .  -55 

4  (Jt.  “  “  “  .  “ 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1 .10,  a  qt.  tin,  .60,  qt.  tin  .50 
Brat-Haring,  4qt. tin,  1.10, *  qt. tin,  ,6o,qt.tln  .40 

English  Sprats,  36  bunches  per  box . ......... 

Kruger’s  Roll-  and  Brat-Haring,  oral  tins, 
perdos . .  *'5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

“  ro-lb.  palls . .  ‘  1  ■  °5 

Cut  Spiced  Sardines,  per  ro-lb.  pail....  “  .7S 

*<  **  5-gal. keg . .per  keg  2.75 

Russian  Sardines,  in  glass  jars . pm  do*.  *  .25 

NORWAY  ANCHOVIES. 

Original  Package . . . P01  %  bbj*  5-5° 

Repacked  in  5-lb.  pail . per  pail  .60 

“  in  10 lb.  pall . . .  1,10 

«  in  5-gai.  kegs . per  keg  a. 75 

•*  In  X'lb-  flat  tins . per  do*.  -95 

“  in  J4-lb.  tall  tins . -  “  *-5o 

««  in  r-lb.  tall  tins .  1  00 

Fancy  Kegs— i|ikeg,  .80;  X  keg,  .42;  X  keg, 

.32;  . .  •*8 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked-kegs,  about  8  lbs . per  keg  3  25 

•>  pint  jars . per  do*.  6.00 

M  large  tumblers . .  "  *.25 

small  tumblers .  “  *-*5 


RUSSIAN  CAVIAR. 

r-lb.  Tins, per  do*  19.5°  kUo Cans, per  d*.  19.50 
14  *<  «  jo. 50  X  “  “  10.50 

%  "  “  5.50  H  “  “  55® 


'/* 


'*  *75  11. 


»  75 


GERMAN  DILL  PICKLES. 
Regular  8 iso. 

60  gal.  cask— about  aooo . P**  cash 

50  “  bbl.—  “  1900....— . . per  bbl. 

15  «  keg—  “  500 . - . — ...  per  100 

10  “  keg —  “  300.. 


“  keg- 
lb.  pall — 


IJO.. 

50.. 


IT 

COTTOLENE. 


30  a-lb.  tins . per  case  6.50 

6S.tlb.  •'  . • .  ,  “  ‘-5° 

Freight  prepaid  en  twe-cate  lota. 


EQQS.  Per  Dos. 

Nearby,  candled  and  selected ,  30-doi.  crates...  .20 
W  astern— . .......  »•••.«  ...•••»* .....  •  *9 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cast. . P"  o>Jh 

48  gal.  bbl . . . per  bbl. 

10  “  keg . - . — . pm  keg, 

5  (t  **  #«•••••••••  eeeeee  •••••••••••••••  •••••• 

10  lb.  pUileseeeoeee*  —  as eeeeaooeeeeee eeeeee eeeee  per  pall, 


IMPORTED  LBBKUCHEN. 

Dampfhusse  (PfeSornusse) . P«H>. 

Spltikugeln . . .  ‘ 


6. 50 
2.  4° 

1.25 


.18 

.*5 


LBBKUCHEN  AND  BREAD. 

Small  Basler  Lebkuchen,  6  In  pkg...per  bundle 
Easier  Lebkuchen,  No.  1,  6  ... 

«  <<  No.  *,  6  ...  ' 

..  «  No.  3, 6  “  -  „ 

Amandines,  9-lb.  tins . P",™ 

“  —11  tins . 


.30 
.50 
■75 
1. 00 
5*5 
•  55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . -  «’5° 


German  Egg 

bags,  per  bag . 

Green  Kern . 

Potato  Flour . 

German  Dried  Pears.. 

Dried  Mushrooms . 

Juniper  Berries . 

St.  John’s  Bread 


...per  lb. 


SUNDRIES. 

Potatoes,  Original  Bags,  110-lb, 

*•75 

.10X 

.08 
.14 
60-.100 
.08 

■  05 

.06-. 08 


CHEESE. 

New  York,  Full  Cream,  new, fancy, 40-lb. bxs.  .12% 
New  York,  Full  Cream,  new,  i»t’»,  40-lb.  bxs.11-.nX 
Picnic,  Full  Cream,  new,  fancy,  ao-lb.  bxs . 13 


FANCY  GROCERIES. 

Almond  Staple  Paste.  5-lb.  cans,  per  lb . 

Anchovies,  In  oil,  X  bottles . 

“  «  X  “ 

Anchovy  Paste,  fancy,  per  do* . - . 

“  plain,  per  do*. . 

Bouillon,  Burnham,  pints,  *  do*.  In  case . 

•<  *•  %  pints,  *  do*.  In  case..., 

Capers,  Nonpariel,  X  gallon  kegs . . 

•  *  **  Quart,  glass . per  do*. 

i<  •«  bottled,  %  size...  .per  do*. 

*<  <<  “  %  “  .  “ 

«(  It  ^  «  .  “ 

Canton  Ginger,  large  pots,  cases  6  jars,  per  case 
••  med.  “  “  12  “ 

«<  small  “  “  *4  “  “ 

Cherries  In  Maraschino,  in  glass,  i-dox.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  d*.  cse.  p.  d*. 

<<  “  3  lb..  *d*.  case  ‘ 

Currie  Powder,  plnu,  per  do*. 

“  4  ox.,  “ 

9  ox.,  “ 

Russian  Caviar,  J4’* . 

“  V’s . 

«  5-s . 

«  x’s . 


.28 
4- So 
3*25 
4-75 
3-75 
3-75 
2.00 
1.50 
7. 00 
2.35 
1 .90 

1.15 

4*5 

500 

4.75 
7.00 
.90 
2  .20 
3-50 
*»5 
1.50 
2.65 
5  00 
Q .  50 
18  09 


French  Peas,  Extra  Fins,  per  case. .  i6.oe 

Fin*,  per  case . . . .  *4-00 

Moyen's,  per  case . .  xs.o* 

Hill's  Irish  Oatmeal,  14-lb.  tins,  xoper  case...  is. 00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb.„  .19 
“  Dinner  Biscuits,  per  lb...  je 
>«  Breakfast  Biscuits, per  lb.  .39 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pints,  per  do*. .  x.*s 

•<  “  pints,  per  dos . 60 

Salt,  in  4-do*,  stone  jars .  *•  75 

Morris'  Extract  of  Beef,  4  01.,  per  do* .  6. 50 

«  *•  *0*.,  “  .........  3-55 

Anker's  Extract  of  Beef,  120  vials . .  4  -oo 

40* . per  do*.  4.00 

8  o* .  “  7  *5 

16  o* .  “  *3'5* 

Theodore  Marquet  Mushroom*  *. — 

First  Choice . . .  *5.00 

Choice,  joo  tins  per  case . - .  *3.0* 

Extra,  ••  "  . ~ .  »7  °° 

Hotel.  “  *'  . - . - .  *9  00 

Truffles,  ^ . .  tin, 

x .  " 

Shrimps,  Pickled,  small  size . 

Dunbar's  Shrimp*.  2  do*.,  per  do*... ... 

“  Figs  in  Cordial,  1  do*.,  per  dos . 

Bishop's  Figs  in  Cordial,  1  do*.,  per  doa_ . 

Crystallized  Ginger,  x-lb.  tins,  per  do*._ . . 

'■  X-lb.  ••  “  „. . 

Rose’sLtme  Juice,  per  do* . . 

Victor  Rose  Water,  per  do* . . . .... 

“  Peach  Water,  per  do* . . . ... . 

Pitted  Olive*,  per  do*. . 

Armour's  Solid  Extract  of  Beef — 


55 
*.»* 
».»S 
x.*S 

a. as 

IZ 

4*» 

s.*5 

3«* 

*.*S 

*.«J 

«.*• 

Per  do*. 


Size  2  jars,  1  dozen  in  case .  4*45 

»  ^  •<  j  11  8.20 

"  8  “  1  "  «5-9° 

"  16  "  X  "  29.75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4  -45 

«  g  •<  x  “  .  8.20 

“  16  "  X  "  . 1600 

Armour’s  Beef  Extract  and  Vegetable  Tablet*— 

1  dozen  small  boxes,  12  tablets  each .  a  .25 

1  “  medium"  36  “  .  6.00 

1  "  large  "  72  "  .  to.oo 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  00 

“  16  "  1  “  *4  °o 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  2 . 50 

"  12  “  1  "  7  20 

«  5  “  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  r  dozen  in  case .  2-5° 

“  12  “  1  “  .  7  20 

“  5  ••  . per  bottle  3.50 

“  2  fancy  jugs . per  jug  1.50 


Increased  Profits 
said  Le^rge  SaJes  Spell 
S-U-C-C-E-S-S 


Rolled  Oats  is  one  of  your  big  sellers;  big 
profits  on  your  big  sellers  is  what  counts. 

Figure  wbat  your  percentage  is  on  Mother’s 
Oats  at  12  cents,  and  add  the  p2  of  a  cent  net 
profit  on  all  coupons  you  redeem.  Then  re¬ 
member  that  you  can’t  sell  your  customers  an 
oat  product  ‘just  as  good’  as  Mother’s  Oats, 
and  we  believe  yon  will  realize  that  it  is  going 
to  pay  j you  to  push  Mother’s  Oats  just  as  bard 
as  you  can. 


The  Great  Western  Cereal  Co. 

Chicago,  Ill. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


Now  Sold  by  Philadelphia  Jobbers 


I  N 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA, 
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ELOUR.  Per  Bbl 

King  Midas . .  6.40 

Gold  Medal .  .  6.35 

Millbourne .  6  00 

On  Top .  6.30 

Ceresota . .  6  20 

Pillsbury’s  Best.... . .  6.15 

Taylor’s  Fancy . . . .  5.20 

Semper  Idem . . .  4  70 

Pride  of  the  West .  5 

Sunbeam . . . . . .  4. 1  o 

Quaker  City.... . . . . .  5. 75 

SELF-RAISING  FLOUR. 

F ranklin,  30  packages .  3.50 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston's  Purina,  36  packages .  3.00 

Hecker's  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages . . .  4.10 

Fancy,  125-lb.  sacks . ...per  mo  lbs. 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  Bag. 

Lea’s,  white,  Table,  100  lbs .  2 .  so 

"  yellow,  granulated,  too  Iba...„ .  3 .  so 

“  “  table,  100  Ins. . .... .  2.10 

Western  yellow,  granulated,  too  lbe... 2.00 

Western  white,  granulated,  me  lbs .  r  .65 

Quaker  36  packages .  28.5 

Farina,  Hecker's,  24  i’s,  per  ease .  1, 40 

"  Schumacher’s,  24  packages,  per  case..  1 . 10 
Beans — 

California  Lima . per  lb.  .05# 

Marrows,  Fancy  N.  Y.  State,  grain  bags 

bush  s.fc 

Medium,  Fancy,  grain  bags . bu.  2  .(754 

Pea,  fancy,  grain  bags . bushel  3 . 60 

Pea,  fancy,  Michigan,  grain  bags . bushel  3.55 

Red  Kidneys. .  '•  2  00 

Peas-- 

Groen . per  bushel  2  60 

Scotch . . .  ••  ,6254 

Split,  yellow .  "  3. 25 

"  green .  « 
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Lentils — 

000000,  1 10-lb.  bags . per  lb.  .05 

Less  quantity .  "  .0554 

Shaker  Corn — 

Fancy,  barrels . per  lb.  .0554 

Leas  quantity .  "  .06 

Hominy — 

Lea's  Breakfast,  ro  pltgs . case  j.50 

Lea's  Peart,  xoo  lbs . per  bag  2.25 

Schumacher's  Breakfast,  10  pkgs.  to  case...,  z  .20 

Western  Pearl,  100  lb.  bags .  x.75 

Western  Grits,  100  lb.  bags.. . . .  x  75 

Barley— 

OO  . . . . 0554 

No  3,  100-lb.  bags .  2.75 

Noodles,  Climax,  24  10c.  pkgs.,  asst.,  case .  1.15 

"  48  5c.  pkgs.,  case .  1.25 

“  asstd.,  24  5c.,  is  10c.  case...  x.20 

"  Smith’s,  30  10  c.  packages .  1.90 

"  “  assorted,  5  and  10  e .  1.90 

Golden  Egg,  5  and  10  cent .  1.55 

Golden  Egg,  5  cent .  , .  55 

Golden  Egg,  10  cent . . .  1.55 

Oatmeal,  n,  per  bpi.5...... .  6.55 

“  "  kegs  100  lbs.,  per  keg .  3.45 

Oaten  Gcsds,  In  cases —  Per  case 

Avena,  18  packages.... .  1.4 2J4 

Banner  Cats,  30  packages. . . .  4.35 

H.  O.  Oats,  18  packages .  2.30 

Mother's,  18  paexages . _ .  1.75 

8uaker,  18  small  site. . . .  1.50 

uaker,  20  large  sire .  4 . 35 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5.85 

Avena,  per  keg,  90  lbs .  3.0754 

Standard,  180-lb.  bbls. . . .  5.6s 

"  *°Jb.  bags .  2  75 

Sago- 

Fine,  bags  about  160  lbs . 0-,u 

50-lb.  lots . o\y* 

Admiral,  Pearl,  34's . 0754 

Tapioca,  Instantaneous,  50  x’s . 0854 

“  Colburn’s  Hasty,  36  pkgs . 0714 

“  Minute,  34 -groes,  per  box .  2.85 

“  Flake,  about  1x5  lbs . .per  lb.  .0454 

"  “  less  quantity. .  “  o\y. 

“  Pearl,  150  lbs .  .041/ 

11  “  loss  quantity .  "  ,05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  a-lb.  pkgs . case  3.05 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  94  t's . per  case,  3.85 

Ralston  Health  Food,  24  *'*,  packages  “  3.00 
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Purlna  Whole  Wheat  Flour,  so  5's . per  case  4.20 

Kgg-O-See,  36  packages . . .  %  .  70 

Egg-O-See  Corn  Flakes,  36  packages .  2 . 70 

Cook’s  Maize  Rice,  36  .-lb  packages. .  4.20 

Force  Food,  36  packages . . .  3  .20 

Maol  Flake, 36  '*  .  4-05 

Malta  Vita  Corn  Flakes,  36  packages .  2  8( 

Malta  Vita  Wheat  Flakes . 

Post's  Toasties,  24  packages . .  2.70 

Shredded  Whole  Waoat,  50  packages... .  5.00 

"  "  "  »S  “  2.60 

Cream  Wheat,  36  packages— .  4 . 50 

Apetim,  s4  packages . . . . . .85 

Flaked  Rice,  Cook's,  34  packages.. .  a. 70 

Wheatlet,  30  packages . — . . „ .  3.,. 

Wh catena,  36  Packs . . . .  ,’20 

Grape  Nuts,  24  packages . . .  2 . 70 

Korn  Kinks,  36  packages .  1.4* 

Petti john’s  Foad,  it  packages— . .  1.75 

Presto,  18  packages .  j.jq 

Quaker  Pufled  Rice,  36  packages .  2.65 

Quaker  Wheat  Berries,  36  packages .  1.70 

Triscuit,  30  packages . . .  3 . 50 

Kellogg’s  Toasted  Corn  Flakes,  36  packages..  2,80 

Zest,  24  packages,  15  cant  sis*. .  x  80 

Zest,  so  packages,  25  eent  aiae . . .  3  90 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dos 

“  Acidulated .  «• 

Cox’s,  large .  « 

“  small.  .M . . . if 

Plymouth  Rock,  Pink  or  White. “ 

Nelson's . per  do*. 

"  small . ** 

Broinangelon,  assorted  3  dos .  “ 

Fruit  Puddine.  s  dos.,  asst,  flavors  ...  " 

Jell-O,  assorted  flavors,  s  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  dox .  " 

Jellycon,  1  doz.  in  case . per  doz. 

Jellycon,  assorted  flavors,  354  doz . per  doz. 

Chalmer's,  shredded .  1.00 

Chalmer's,  granulated . 


1. 10 
1  10 
1-5734 

•95 

x.20 

«•  35 
•95 
•8734 

.80 

•8734 
•  9734 
.8754 


Trypbosa. . 

Imperial  Wine  Jeby.. 

.(  (i  ' 


. . pt  r  dos. 

. per  dos. 


Gelatine,  McKinley's.. 

Wetmore's  Double 

pkgs . . . 

Puddine,  assorted,  1  doz  . . . per  case 

D-Zerta  Jelly,  assorted,  2  doz . per  doz. 


..per  dox. 
30  xoc. 
..per  case 
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macaroni.  Perlb 

Larosa  Alphabets,  square,  *5  lbs . . . 0534 

"  Elbows,  "  «•  . . . „.  .ojjj 

Marcaronl,  long,  “  . .  0544 

"  “  square  •*  . - . 06J4 

"  Macaroni,  bulk,  "  ... — . 0554 

Anger  Baking  Co. — 

“Golden  Seal"  Eg g  Nude Lp,  fine,  medium 

and  broad,  48  3-oent  packages . .  x.  80 

24  10-cent  packages . . . . .  j.8o 

“  Plain"  Noodles,  24  i4b.  cartons.. .  1.80 

“  "  48  34-lb.  ••  .  1.90 

Egg  Alphabets,  48  5 -cent  packages .  x  .80 

Egg  Barley  (Eler  Gerste),  48  5 -cent  pkgs... .  1 .80 
*4  5 -Pent  ABC  and  24  5 -cent  Egg  Barney „.  x.Se 
Macaroni  aad  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  sj  i/x  cartons .  2.25 

"Golden  Sosd"  brand,  25  1/1  packages  (long)  x.88 
"  “  48  x/a  "* 5-c.  size  x.8o 

"  Golden  Seal "  Macsuoni  and  Spaghetti, 

lithographed  cartons,  25  1/1  cartons . .  a. 00 

"Goldenseal’’  Egg  Macaroni,  25  io-cent 

cartons.. . . . iii„„me....s„jsiniiii  z  88 

" Lmperiale"  bsand,  25  1/1  packages  (long).,  x.88 
Vermicelli,  ABC  (alp ha b<9s)  E&ows,  i-lb. 

cartons,  34  packages . . . . 1.* 

Spice  Drops,  In  baskets,  ao  lbs .  1 . 6a 

“  In  boxes,  xs  lbs . — .  x.oo 

Small  Lebkuchen  (Honey  Cakes),  10  5 -cent 

packages  tn  bundle. . ...per  bundle  .30 

Bulk,  is-lb.  wooden  boxes . . . . ,o* 


x.oo 

x.oo 

■45 

.80 
•95 
•95 
ii.  00 

.85 

FIXTURES. 

B  P  He»cock 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7.00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scales,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 
600-lb.  Platform  Scale . 

Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 

Tea  Caddies,  Red,  No.  52. 

1.70 

Tea  Caddies,  Red.  No  n. 

X.6O 

'l  ea  Caddies,  Red,  No.  54.. 

.90 

Tea  Caddies,  Red,  No.  55 . 

YOUR  DUTY  IS 
TO  TELL  HER 


Suppose  your  customer  does  ask  for  Trust  Starch,  is  it 
your  duty  to  give  it  to  her  without  telling  her  that  Murdoch’s 
Corn  or  Laundry  Starch  is  better  ? 

Don’t  you  owe  it  to  her  to  give  her  the  very  best — to  tell 
her  if  she  thinks  she  is  getting  the  best  when  she  isn’t  ? 

Murdoch’s  Corn  and  Laundry  Starches  are  the  finest 
products  of  their  class  extant.  We  go  to  trouble  in  making 
them  perfect,  which  other  manufacturers  tell  us  is  ridiculous. 

But  that’s  the  kind  of  a  foundation  we’re  laying  for  this 
business. 


Oswego  Maize  Products  Company 

=  OSWEGO,  NEW  YORK  = 


gufO-.S'/A- 


ThesEIect, 


3$ 


tare,  J 

Serial 


NEW  YORK. 


ECTRO 


■  SjJ 


^  55  - 


■uiu' 

Oi* 


What  the  99  Do 

We  could  probably  count  a  hundred  silver  polishes,  Electro-Silicon  and 
ninety-nine  others.  The  ninety-nine  combined  probably  haven’t  half  as 
much  business  as  Electro-Silicon  alone. 

Considering  how  easy  it  is  to  make  a  “silver  polish”  it  means  a  whole  lot 
when  one  silver  polish  forges  so  far  ahead  of  its  competitors  as  Electro -Silicon. 

It  means  the  results  of  the  enormous  advertising  we  have  done,  of 
course,  but  more  than  that  it  means  that  Electro-Silicon  is  better. 

The  advertising  we  have  done  and  are  doing  makes  business  for  you 
as  well  as  for  us.  No  other  silver  polish  is  so  well  known,  no  other  is 
so  easy  to  sell,  no  other  will  please  your  customers  so  well. 

Always  packed  in  yellow  box  bearing  lady  in  red. 


The  Electro=Silicon  Company 

PROPRIETORS 

New  York,  IV.  Y. 
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Scoops,  Galvanized,  Flour . 3° 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . *5 

Tobacco  Cutters .  I  25 

Alarm  Money  Drawers  .  1  -5° 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  2i  in .  3-5° 

Barrel  Covers,  19  in .  3  00 

Cheese  Cutters . -  I5-°° 

Bung  Bores,  No.  2,  to  2  in  .  1  -5° 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  . .  16.00 

Coffee  Mills,  No.  18 .  45 -Q0 

Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’a  Sugar  Scoops 


Indestructible,  No.  . . per  do*. 

“  5 . 

«■  6 .  “ 

Ex.  Galvanized  Steel  Blades,  No.  3..per  do*. 

«  "  4.. 

«  «  5..  “ 

X  Quality,  No.  3- .  “ 

. . .  „ 

"  . . - 


9.00 

xa  .00 

15-00 
4*o 
5-40 
7.  ao 
a. 60 
3.00 
3  40 
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3MOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  do*.  In  case . per  do*.  .  90 

Tins,  Keyed  (Jewol)  *  do*.  In  case..  “  .95 

large  carton*  or  tins.  *  do*.  In  case  "  2.00 

Dim*  Tumblers,  *  do*,  in  oo®e_ .  “  .9° 

THREADED  FISH.  Per  do* 

Swansdown,  *  do* . 

Osprey,  2  do* . ... . . 


HACEBRBL. 
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STAR  BRAND  BONELESS  HERRING. 

Tin,  toyed,  large  size,  i  and  a  do*,  in  case....  1.30 

’<«  small  size,  a  do*,  is  case . 90 

Glass  Tumblers,  sealed,  a  de*.  In  case .  1 .30 

Screw  Top  Jars,  s  do*,  in  case . 9° 


Sherer’s  Eclipse  Counters 


Ne. 

6%, 

so)<i 

:&• 

Sjfc 

aoX, 


Length. 

3  feet  8  inches, 

4  feet  10  Inches, 

6  fern, 

Jfeet  3  Inches, 
feet  6  inches, 
9  feet  8  Inches, 
10  feet  10  Inch**, 
11  feet, 


No.  of 
Drawers. 

9 
is 
15 
it 
ai 
*4 
■7 
3° 


Capacity  of  Drawers,  40  to  60  lbs.  each. 


Seales,  Dell’s,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  * 

it  f<  •'  1 % 

II  «  •<  t 

11  <•  ••  3 


Each, 
zs.  00 

30.00 

35. 00 
a8.oo 
31 .00 
35.00 
40.00 
45.00 


Grocers’,  without  weights.  Brass 
Scoop  and  Brass  Plate,  No.  1 


iK 

s 

3 

4 


Batchers’,  without  weights, No.o 


.  33.00 

23  .OO 
31.00 


Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  25.00 
Ex.  Norway,  No.  4...  22.00 

Ex.  Bloaters,  xxx .  35  00 

Ex.  Bloaters,  xx .  3a  00 

Ex.  Shore,  No  1 .  05  co 

Large  Shore,  No.  1...  24. co 
Med.  Shore,  No.  1  .. 

Large  Irish,  No.  a... 

Extra  Irish,  No.  2..., 
Medium  Irish,  No.  a.. 

Small  Irish,  No.  a .  19  o* 

Irish,  No.  3 . 

Large,  No.  3 . 17  00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7  or 
Lab.  Split,  Le.  No.  1.  6  00 
Shore,  Round,  Large.  7.00 
Shore,  Round,  Med...  6.00 

Ocean  Whitefish .  4.0a 

Salmon,  Halifax . 

Shad,  No.  1,  Mess 15.00 

Shad,  No.  a.  Mess . 

Haddock,  Pickled  .... 


lb.  *00  lb.  50  lb.  zo  lb.  8  lb. 


13.10 

11.60 
z8.io 

16.60 

13.10 
ia.£o 
12.  zo 

II  .60 

11. 10 
zo  10 


6  65 
6.01 
9.25 


6.01 

5-65 

5-«S 


1.50 

1  -35 
•  co 
1.85 
*.50 
*■45 
1.40 

t-35 
i-3° 
1. 20 


9.10  4  75  1. 10 

4.10 
3.63 
4. JO 
3.60 
a  .fo 


1. 25 

1.13 

*.65 

1  -53 
1  25 
I  .21 
1.17 

1. 13 
I.09 
I  OI 

•93 


8. 10 


1.50 

4-*5 


•43 

1 .00 


.85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  4*  lbe . - . — • 

Gilt  Edge,  40  lbs . ~ . . 

Favorite  Middie*,  60  lb* . — • 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  *-lb.  bricks,  40  lbs . — . 

Snow  White,  i-lb.  brides,  ao  lbs.- . 

Favorite  Cod,  a-lb.  bricks,  40  lbs . 


.08 

.06 

.13 


■*7 

.08 

.0854 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Largo  Bank . — . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  oases,  450  lbs.,  54=-  1« 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . per  box 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

Cromarty  Bloaters,  50s . per  box 

«  II  .MS 


.09 

.06% 

.06% 

.05 


•  *7 
•*7 
.15 
.27 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 

A*Fancy  N.  Y.  State,  25  lbs . — .  09^ 

Fancy  N.  Y.  State,  48  1  lb . . . °9^ 

Choice  N.  Y.  Stats,  50-lb.  boxes . °i% 

Apricots — 

Extra  Choice  Royals,  25  lbs . >5 

Choice  Royals,  25  lbs . *4 

Standard  Royals,  25  lbs- . . . *3 

Cherries — 

California,  unpitted.  Black,  25  lbs . 

California,  pitted.  Black,  25  lbs . 

Currents — 

Gold  Medal,  redeaned,  36  is . 07M 

Gold  Medal,  loose,  35  lbs . . . 

Private  Growth,  extra,  cleaned,  36  lbs . °7* 

11  cleaned,  30  lbs.  bulk. . 07^ 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 13/a 

Extra  Fancy  Muirs,  25  lbs . 1 

Extra  Choice  Muirs,  50  lbs . . . 11 

Choice  Muirs.  50  lbs . _ . 

Standard  Yellow,  25  lbs . °®'4 

Standard  Yellow,  50  lbs . . 

Pear* — 

Choice  Caliternla,  Bartlett,  25  lb . °9 


PRUNES. 

Boxes. 


2  o  _• 
Wi. w 


Id 


•o  . 

(/) 


-I 


°7lA 

.07 

•c6& 


•  »5  54 


.08 

.°7* 

.°7 

•oij4 


.o4S 


20-  30,  25  lbs . 

30-  40,  25  “ . o8J4 

40-  50,  25  “ . 07)4 

40-  50,  50  “  • 

50-  60,  25  "  . 

50-  60,  50  "  . 

60-  70,  25  "  . 

60-  70,  50  “  . 

70-  80,  25  "  , 

70-  80,  50  “  . 

80-  90,  50  " 

90-100, 25  “ 

90-100, 50  “  , 

100-120,  50  “ . 

Raisins— 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . - . . 

“  2  “  50  lb . . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  so  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  so  lb* . 

Gilabert's,  Layer,  Valencias.  38  lbs.... 
Raisins,  Seeded — 

G.  &  S. fancy.  36  is . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citrcn,  fancy,  boxes,  10  lbs . - . 

—  fancy,  25  lbs . . . 

Lemon  Peel,  fancy,  boxes,  10  lbs  ,  net.. 
OraDge  Peel,  fancy,  boxes,  10  Its.,  net.. 


.07K 

•0754 

•06  X 
■ob% 

.c6 


•°s!4 

•  °4'/ 


•  cStf 

■04*4 

•  c4V4 

•  t  6*4 

.06 44 
0654 
.06 

■°slA 

•o7X 

.07*4 

•°7ii 

.07 

•  17* 

.11U 

.zz* 


CEREAL  COFFEE. 

Postum  Cereal,  15-eent  size,  *  doien. .  *-7° 

*5-  “  >  “  - . .  **5 

«  15-  and  »5-c*nt  size,  assorted..  *.50 

Graln-O— 

Case  No.  4  1  do*.  i5-cent  size.  %  do*. 

25-cent  size  in  case  . per  case  *.3* 

Case  No.  5,  1  doz.  26-cent  size... . “  *  *-®5 

Case  No.  6,  2  doz.  15-cent  size . .  »*47H 

2  doz.  15-cent  si*e.  z  lb . per  do*,  z  55 

Ralston  Health  Cereal,  36  xo-cent  size .  1.75 

Kneipp’s  Malt  Coffee 
34-26  oz.  package,  packed  1  and  4 

do*.  In  case  . P*r  doz.  *.15 

as-za  oz.  package,  packed  2  oz.  In 

case . .  "  »  «S 

Perfection  Rye  Coffee  24  1  lb.  pkgs . —  »-4o 

HORSERADISH. 

Tumblers,  10-c.  size.  2  doz . per  do*.  .65 

Tumblers,  5-c.  size,  2  doz .  “  .  -45 

Tumblers,  10-c.,  Lord’s  Prayer,  2  do*.  ’ 


MARKED 


“ENTERPRISE 


Grocers  who  are  posted  will  not 
accept  a  Coffee  Mill  unless  it  bears 
the  name  “ENTERPRISE.”  The 
excellence  of  the  grinders  has  been 
proven  by  many  years’  efficient  ser¬ 
vice.  The  strength  of  their  con¬ 
struction  cuts  out  the  expense  of 
repairs,  and  the  beauty  of  theii 
finish  makes  them  an  ornament  in 
the  store.  Get  our  catalogue  at  once, 
illustrating  every  desirable  kind  of 
Rapid  Grinding  and  Pulverizing 
Mills,  from  the  smallest  hand  mills 
up  to  the  most  powerful  electrically 
driven  mills. 


The  Enterprise  Mfg •  Co,  of  Pa, 

PHILADELPHIA,  V.  S.  A. 


IN  StfRITIN-S  TO  koi:brtisbrs 


KINDLY  MENTION  *  GROCBRY  WORLD 


44 


GROCERY  WORLD 


-87- 

ink. 

Arnold's,  black,  303a . per  bottle 

Continental,  red,  1  doi . 

black,  3  doi . 

Royal,  black,  3  doz . 

Stafford,  Commercial,  303a.., . per  bottle 


•  48 

•  3° 

•  »5 
•»5 
.58 


LAMP  GOODS. 

Per  case  of 

Camp  Chimneys—  No.  o.  No.  1. 

Macbeth,  Pear)  Top . .  3-9®  4.10 

Acme,  Victor  Top .  3.60  4.ao 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  a.  10  a. 70 

No.  o.  Tubular  lantern  Globes . 5  doz. 

Cold  Blast . 4%  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .75 

“  o»C-.  107,  “  -9° 

No.  o.  No.  i. 

Banner  Burners . 45  .55 

No  charge  for  packages. 

Oil  Cans— 

i-gallon.  Glass . per  doz 


6  doz. 
No.  a. 
4.80 
4.80 
4.20 
3*  3° 
a.  75 

.85 

z  .00 
No.  a 
•75 


1- 
5-  “ 

5-  " 

5-  “ 

5-  “ 

5-  " 

5-  “ 
Lanterns — 


Galvanised. 

Lenox,  Spout . 

“  Spigot . 

Columbia . 

Banner . „. 

Climax,  Pump . 

Home  Rule,  Pump., 


2.05 

s.zo 

5.00 

5.50 

7.00 
8.00 
10.00 
IS. 00 


No.  0,  Standard. . 

..per  doz. 

4.75 

No.  0.  Dash . 

«< 

*7.80 

Cold  Blast . 

<1 

8.00 

LIME. 

Prepared,  s  doz.  In  caso . 

•52K 

Chloride,  sifting,  25  lb.  boxes,  r  lb... 

....per  lb. 

•°5k 

“  “  25  lb.  boxes,  34  lb.. 

a 

■°6k 

Acme,  z  lb.,  sifting,  25-lb.  boxes . 

•0554 

LYE  AND  POTASH. 


Banner,  4  doz . 

. per  case 

3*  15 

Babbitt's  Potash,  4  doz... 

>••••»«»*••••*"»»  ** 

3-3° 

Lewis 

it 

3.25 

Red  Seal,  s  doz . 

t 

1.87% 

“  4  doz . 

it 

3.65 

Popular,  4  doz . 

it 

1  45 

-28- 

Swlft  &  Courtney's,  soo's,  1 -gross  case .  1. 75-1. 90 

400's,  z  "  „...  3.50-3.70 

500's,  1  "  .....  3  75-4  00 

Blue  Hen,  soo's,  1  "  M...  1.50-1.60 

$oo’s,  1  '*  .....  4.00-4. S5 

Per  Gross 

Vuioan  Parlor,  65's . 41 

zoo's,  5-gross  la  case . 90 

“  500’s . 3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  a . 45 

Columbia  Safety,  No.  a,  5-gross  ewes. . 55 

No.  37,  5-gross  cases. . 50 

zoo’s,  5-gross  cases .  .90 

No.  15,  gross  oases .  z  .20 

0  ,  "  No.  3a,  5-gross  cases . 55 

safety . 45 

Mazeppa  Parlors,  500's. .  3.50-3.75 

Searchlight,  500's. .  4.35-4.50 

Press,  200's. . 1.80-1.90 

500  s... . 4-5»-4-75 

America,  son  s .  1,30-1.35 

American  Paraffine,  500*8, ex.  qual .  4*z5 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  z  gross,  No.  3,  z,ooo .  5.50 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 


MATCHES.  Per„0 

Ohio  Blue  Tips — 

200’s,  1  gross . per  case  1 . 70 

Soo’s,  zoo  packages .  “  3.25 

SCO’s,  1  gross .  “  4.50 

Cliio  Noiseless — 

500's,  1  gross . per  case  3.75 

King  Bird — 

zoo’s,  3  gross . per  case  2 . 85 

500’s,  z  gross .  <  4.00 


MINCE  MEAT. 

John  Bower  ft  Co. : — 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckers,  “  .  “ 

zo-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  "  "  . .  «« 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

z8, 37  and  68-lb.  belts.,  XXX,  Superlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Falrmoont . per  lb. 

z8,  37  and  68-lb.  buckets,  “  .  “ 

Wm.  J.  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

z8,  37  and  60-lb.  buckets,  “  .  “ 

zo-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  «  6  “  “  .  « 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

z8,  37  and  60-lb.  beks.,  XXX,  Famous..per  lb. 
5-lb.  glass  jars,  6  In  case,  XXX,  *'  per  case 

Barrels  and  half  barrels,  Golden . per  lb. 

z8,  37  and  60-lb.  buckets,  “  .  “ 

Campbell's  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  kits, per  lb. 
New  Year  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  K  bbls.  and  yo-lb.  kits  " 
Schlmmel’s,  30-lb.  Kits,  bbls.,  %  bbls... per  lb. 

“  z8  and  37  lb.  Kanaklns .  “ 

“  zo-lb.  Kkns  ,  6  to  crate. ..per  doz. 

“  5-lb.  “  ’« 

“  5-lb.  Glass  Jars,  6  to  case  “ 

National,  30-lb.  Kits,  bbls,,  %  bbls . per  lb. 

Southwark,  30-lb.  pails,  bbls.,  J4  bbls.  “ 


.o8« 

•09 

6.25 

3-6S 

380 

•13 

4.40 

■07  V* 


•o8« 

a09 

6.25 

3-65 

3- 8o 
•»3 

4- 4° 

.08 
.06 
.05 
.04  54 
•°754 
.08 
9.80 
5.30 
6.25 
■  °5h 
•°4X 
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Atmore  ft  Sou,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.5a 

zr  3’  per  caw  6  jars  3.15 

r  amily — becdJnt. 

No.  5,  wooden  palls . per  box  6  palls  3.75 

No.  zo,  wooden  pails. . . per  bex  6  pails  6.40 

No.  z8,  37  and  68,  wooden  pails . 00^ 

Celebrated— Seedless . 

Barrels,  Halees,  Quarters . per  lb.  .  08W 

Wooden  Palls,  zt,  37  and  68  lbs .  *  .0954 

Atmore's  Mincemeat,  No.  a,  2  d os.  In  oase, 

per  doz . 2.00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross.. . zz.oo 

Keystone — 

Barrels,  Halves,  Quarters . per  lb.  .07% 

Wooden  Palls.  t8.  37  and  68  lbs...^...  “ 

Wooden  Kits,  No.  so  and  35 . .08 


OILS. 

Stoye  Gasoline . per  gal.  .15U 

Headlight,  z5etest . . .  ••  .12* 


OLIVES. 

H.  Kellogg  ft  Sons,  Agents : — 

Theodore  Marquet,  Mammoth,  64  oz . 

“  Extra,  64  oz . 

1  Mammoth,  quarts . 

“  Extra,  quarts ,. . 

“  Extra,  pints . 

"  Mammoth,  34  pints _ 

“  Extra,  %  pints . 

Fourees,  19  oz.,  fluted  bottle . 

De  Lucques,  10  oz . . 

Farcies . 

Queen,  6  oz . 

Pirn  Olas,  18  01 . 

Pim  Olas,  zooz . . . 

California,  quart  tins . 

California,  pint  tins . 


Doz. 
11 .00 
10. eo 
6.00 
5-4« 

4. CO 
2  20 
2.15 
4. CO 
2.40 
3. CO 

*  30 

6.00 

3-50 

3-50 

2.15 


OLIVE  OIL — Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  z  doz . 

“  “  pts,,  2  doz..... 

“  *•  54-pts.,ado*. 

Rae’s,  Lucca,  litre  bottles,  1  doz . 

25-oz.  bottles,  1  doz . 

“  Finest  Sublime,  qts.,  1  dos . 

"  “  pts.,  2 doz . 

'*  *'  H-Pts.,  2  doi._ 

**  •*  8-0*  flasks,  1% 

dos . 

“  “  12-oz.  flasks, 

2j<  doz . 

Sublime,  8-oz.  flasks,  234  dos... 
"  “  12-oz.  “  sJ4  doz... 


4-9° 

2.90 

1.90 
11.50 

8-75 

6.50 
7-5« 
4-7* 

7.50 

9.00 

6.50 
8.00 


-40- 

Rae's,  Finest  Sublime,  1  gal.,  10  In  case,  per  gal.  2.40 
Rae's  Fmest  Sublime,  5  gal. ,z  or  2  In  case, per  gl.  2.30 
“  z  qt.,  40  to  case,  “  2.65 

”  Sublime,  z-qt.  tins,  40  to  ca ae„. ...........  s.  35 

“  X-gal-  tins,  so  to  case.. .  s.zo 

"  i-gel.  tins,  zo  to  case .  s.zo 

“  S-gel-  tins,  z  or  2  to  case. .  z  oo 

J.  L.  Neff  &  Co..  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4%  02.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

Z2  18  oz.  bottles . g_7j 

2  5  gal.  cans,  case .  22 .00 

zo  z  gal .  cans,  case .  *3 .  IO 

20  54  gal.  cans,  case .  S4 .20 

40  J4  gal.  cans,  case . . .  25.30 

80  %  gal.  cans,  case .  27.30 

Bulk  at  £20  for  zo  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  blade  and  bottled  in  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7-75 

Small  bottles,  4  doz.  to  case . . .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

z  gallon  tin,  4  tins  to  case .  zz  .oe 

34  gallon  tin, 8  tins  to  case .  zz.oo 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

I as.  HU)  &  Sons  Co. 

Quarts,  Cal.  style,  1  doz.  la  oase. ...per  cats,  8.50 
Flats,  “  *  “  “  “  0  00 

k  pints.  “  s  * 

Oliver's  Olive  Oil— 

1  dozen  large . . .  6.00 

2  dozen  medium . _ . .  6.75 

2  dozen  small. ... .  . . . .  4.25 

6  z -gallon  tins . per  gal.  2.10 

ro  34-gailon  tins . . . . . .......per  gal.  a. 20 

20  54-galten  tins . . . . . per  gal.  2.15 


AMERICAN  OIL. 

Stohrer's,  No.  8,  2  doz . . . per  doz. 

Stohrer's,  No.  16,  2  doz. .................. .per  doz. 

Stohrer's,  No.  32,  1  doz . . . per  doz. 

Keystone,  bottles,  2  doz.. . per  doz. 


•55 


PAPER. 

WRAPPING. 

Manila,  15  x  ao,  full . . . per  ream 

“  24  x  36,  full,  ao  lbs........ .  “ 

“  18  X  24,  full,  zo  lbs . * 

“  Special,  Z5  x  20,  6  lbs. .  “ 


•36 

.80 

•37« 

az 
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Talisrai 

Brand 

Sardines 

inMustard , 

SAOCtMADf  SkltOH)  MU5TAA0  irto  ’ 

^AVPJing  PEPPER  SAIT  AMP  COt£»«Q  rylilRlt- 


Appetizing  Mustard 
Sardines 

A  tender ,  toothsomesardine, 
discriminatingly  selected, 
carefully  dried  and  fried,  and 
then  packed  in  a  delicious  high 
grade  mustard  dressing.  Both 
the  fish  and  the  can  are  some¬ 
what  larger  than  in  our  oil 
sardines. 

Our  riustard  Sardines  are 

far  above  the  average  domestic 
sardines  and  will  instantly 
pleaseeven  the  mostfastidious. 

Swift  &  Company 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

chas.  w.  young  &  co. 

Makers  of  Soaps  of  Merit 

Philadelphia,  Pa. 

Established  1877. 


The  Ohio  Blue  Tip,  Double  Dip 


SAFETY 

MATCH 


is  the  only  one 
that  never  gets 
soft  and  never 
drops. 

All  Jobbers.  Prices  Will  Interest  You. 

OHIO  MATCH  SALES  CO.,  New  York,  N.  Y. 

Philadelphia  Office  and  Warehouse,  411  Marshall  Street 


H.  P.  D.  KINGSBURY 

of  Redlands,  California 

makes  an  absolutely  pure 
>  line  of 

Preserves 

Marmalades 

and  Jams 


Their  purity  is  guaran¬ 
teed. 

Their  price  is  low. 

Their  profit  is  good. 

It  will  pay  you,  Mr.  Gro¬ 
cer,  to  find  out. 

Drop  a  line  for  price-list 
to 

H.  P.  D.  KINGSBURY 

REDLANDS  >  CALIFORNIA 

WM.  T.  SHERRON,  Agent 

13  South  front  Street  •  Philadelphia 
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Manilla,  Bakers’,  15  *  a®,  10  reams  In 

bundle . per  ream 

“  Roll,  Grocers’,  9.  iz,  15.  »*.  20 

or  24  inches  wide . per  lb. 

Roll,  White,  light  weight,  1  *,  15, 18,  <( 

20  or  24  Inches  wide . 

“  Glazed  Fibre,  12,  15,  18,  20  or  24  (< 

Inches  wide . 

*<  Glazed  Silk  Parchment,  12,  15,  „ 

ig,  20  or  24  Inches  wide . 

White  Tea  Paper,  12  *  16,  reg . per  package 

Wax  Butter  Paper . Per  package 

Parchment  Butter  P»P“  9  x  **<•• 

TOILET  PAPER. 

100  5-cent  rolls . 

100  5-cent  packs 


.12 

•03K 

■03& 

03K 

■®3f« 

•14 

.11 

.40 


Pickled  Beef  Salad,  In  glass . 

■  Tripe, 

■  Ox  Heart,  “ 

>  Pig's  Feet,  “ 

Russian  Sardines . 

“  5-lb.  palls  . 

<*  zo-lb.  “  .... 


Per  case 
....  3.00 

....  3-00 

JWU  yi-CIH  F  . . 

100  10-cent  rolls .  5  - 

ioo  io-cent  packs . . 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  x/i  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 

v  v  o 
« 


M 


C/3 


1  * 

w)  o  - 
co  —  c/3 

O  v  . 

£>0 
Wrttn 
So  a 

“xd 

=  WP 


o  to 
—  Q 

jS  8  ^ 

_  Q, 

V  o' 
,2  C/3  c/3 


2 . 

3  . 

4  . 

5  . 

6  . 

8 . 

10 . . 

12 . 

*4 . 

16 . 

20 . 

25 . 


.78 

•97 

1.25 

z.39 

1.65 
r-95 
2 .29 

2*5S 
3. 11 

3- 97 

4- 4i 
4-79 


•  43 

•  5* 

•  7i 

.88 

1 .09 
1 .26 
i-47 
1 .72 
2.08 
2.39 
z.  75 
356 
3.81 

4.3a 

4.80 


5  o* 

.2  o 

uSi  „• 

Sfe  § 

fl’E  M 

«P.S 

.41 

.50 

.67 

.85 

1.04 

1. 19 
1.38 
1 .64 

1.99 

2 . 16 
2.56 

5.20 
3.68 
4-x7 
459 


a  e. 
<!  o 


Union  Bear 
matic,  Sel 
ing  Square 

Wolf  Auto 
Self-openii 
Square. 

Record  or 
Square,  01 
less  Satch 

•35 

•  31 

•29 

.43 

•37 

■32 

.55 

•49 

•45 

•71 

.6x 

•53 

•89 

•75 

•65 

1.05 

•87 

•77 

1 .21 

1 .07 

•9‘ 

1. 41 

1.23 

1.03 

1.68 

1.49 

1. 19 

1-83 

1.65 

»-37 

.rrice  per  1,000  auw  wv.  j —  ----- 

I2«-Ib.  Plain  Flour  Sacks . P«M  4-™ 

25-lb.  “  “  .  5  75 

50-lb.  "  «  .  "  25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glasi  jars,  pints . per  doz.  4-75 

«*  “  qnaxtz  .....  5  -75 

•*  ro-oz.  jars . . .  “  2  -5° 

«  10-ib.  pail*._ . per  pall  a. 50 

Tripe,  ro-lb.  palls . - . P«r  P»!l  -9° 

«  5-gal.  keg» . per  keg  2.00 

Pig's  Feet,  io-lb.  pah*. . . . P*r  P“1  1  00 

“  5-gal.  keg* . per  keg  2.25 


..per  do*,  x.io 
..  41  x.xo 

.2  “  x.xo 

..  “  1.10 

...per  keg 
...per  pall 


75 
•50 
1 .00 


POTATO  CHIPS. 

j-lb.  packages,  barrels,  25  lbs . X®H 

Loose,  barrels,  30  lbs . . . 


POPPING  CORN. 

Brad's  44  Tip-Top  "  : — 

50  10  oz.  packages . 

100  10  oz.  packages . 

24  20  oz.  package* . 

48  20  oz.  packages . 

I-X-L,  40  is.  White  Rice . 


Per  case 
a. i# 

.  4  00 

..  2.05 

..  4.00 

..  a-75 


PEANUT  BUTTER. 

MacLaren’s —  ^er  d<>2. 

Small,  2  doz . 92ft 

Medium,  2  doz .  1  -45 

Large,  1  doz .  2 -75 

Peanutene,  No.  2  jars,  2  doz .  1  <>5 

Peanutene,  No.  4  i»*.  4  do* . 1,2/2 


PICKLES. 

45  gal.,  . . Per  bbl. 

45  gab»  1 000s . . . Per  bbl. 

10-gallon  kegs,  700s . . . 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg, 

Sweet  Pickles,  700s,  5  gal . 

Sweet  Pickles,  1,000s,  5  gal— . 

Sweet  Pickles,  2,000s,  5  gal . 

Chow-Chow,  No.  1,  5  gal.  kegs . 

Chow  Chow,  No.  a,  5  gallons .. 

Chow  and  Mixed  Pickles,  1 
Williams  Bros. — 

Wilco  Onions,  5  gals . 

No.  8,  Sour  Gherkins,  2  doz . . 

No.  8,  Sweet  Gherkins,  s  doz . 

No.  8,  Sour  Mixed,  s  doz . 

No.  8,  Sour,  assorted,  2  doz . 

No.  8,  Chow-Chow,  2  doz . 

No.  8,  Onions,  2  doz . 9° 

Crosse  &  Blackwell's : — 

Whole  bbls.,  5  doz . 


,  2  gal.,  per  pail . 


9.50 

8-95 
3'25 
3-30 
3. 60 

4*x5 
5.00 
1.  1-95 
..  *-75 
1 .00 

Per  Doz. 

3-25 

.87K 

.90 
.87X 
.87  54 
.87  a 


3-25 


HUOIC  UU1».,  >  . . 

Chow,  pints,  less  quantity .  3  ■  3° 

Mixed,  less  quantity .  3-3° 

Onions,  pints,  less  quantity .  3-3° 

Plain,  pints,  less  quantity .  3-3° 

Pin-Money  Pickles—  ,  . 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz, 

X  Pints.  Pinti.  Qti. 

2.25  5.50  4-70 


z  doz. 
XO*l. 
8.35 


Xdoz. 
1  Gal. 

7. so 


Wood,  each— 

1  Gal.  a  Gal.  5  Gal. 

Kit.  Kit.  Kit.  Per 

i.ao  *-30  5 -50  1  00 

Melon,  Cucumber,  Bur,  Pepper— Mango— 
Glaa*,  per  case  ot — 


& 


2  doz.  s  doz. 
X  Pints.  Pints. 

4.00  7.00 

Wood,  each 


1  doz. 
Qts. 
6.00 


1  doz. 
H  Gal. 
11.00 


X  doz. 
1  Gal. 


:  Gal. 
Kit. 

1.70 


2  Gal. 
Kit. 
330 


5  Gal. 
Kit. 
8.00 


10  to  45  Gals. 
Per  Gal. 
1.30 


VINEGAR. 

^'pure  Apple  Vinegar,  Extra  old,  bbls . 

11  “  “  40  grain,  bbls . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain  . . — . ........ 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Applo 

White  Wine,  90  degrees.... . ...... 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 
White  Vinegar,  Dlztilled,  40  grain. . 

It  **  At  **  . . 


xtra  Strength . 

. per  doz 


Per  gal. 
.16 
•  *5 
.12 
.15 
.16 
.to 
.90 
.08 

•09 

.15 

1.00 


Crosee  &  Blackwell’*.., 

PROVISIONS. 

Hams,  Skinback,  18-10  lbs . 

"  14-16  lb* . . . 10f* 

U  10-12  lb* . . 


IO-I* 

Picnics,  6-8  lb* . - . 

N.  Y.  Shoulder*,  io-ia  lbs . ~ . 

Dried  Beef,  sets  (city  smoked)... . 

•<  Tenders  and  Knucks . 

<«  FlaM . 

“  Air  Dried,  sets . . . . . 

11  <<  Tenders  and  Knucks.. 

Jersey  Pork,  Butt. . per  bbl.  17.00 

«  Family .  x9  00 

Breakfast  Bacon,  rib  In . 

“  boneless . 

S.  P.  Bellies,  14-15  lbs . 

Bologna,  25-lb.  boxes . 

Boiled  Boneless  Ham . •••••• 

Beef  Tongues,  smoked,  5-6  lbs . per  doz. 

Cooked  Compressed  Ham,  as-lb.  boxes.......... 

Covered  Hams,  X-ceot  extra;  Covered  Shoulders, 
picnics  and  Bacon,  X-cent  oxtra 

John  Bower  &  Co. —  ,  ,  ,  ,  ,/ 

Honey-cure  Brand  Hams,  skinback . —  .13 >4 

ii  •*  large . 'A 

<1  11  medium . x3/4 

“  “  small . 13% 

“  Breakfast  Bacon- . 12 

<•  “  boneless . 14 

Beef,  air-dried,  regular  sou . . . . 

«  “  insides  and  knuckles... . 22 

Ham  Bologna . 11 

Beef  ”  11 

Boiled  Hams .  20 

Beef  Tongues . per  doz.  8  so-:  0.00 


.08X 

.10 

•x7 

•x7 

•15 

.21 

.21 


.izj4 

.09X 

.08 

.18 

9.00 

.10X 


Swift  &  Co. — 

Premium  brand  Hams,  io  lb . .  •  3 

Premium  brand  Hams,  12  lb . l3 

Premium  brand  Hams,  14  lb . . 

Premium  nrand  Hams,  16  lb.. . . 

Premium  brand  Hams,  18  lb . . . . . *3 

Premium  brand  skinned  Hams,  i8-«  lb......  i3» 

Premium  brand  boiled  Hams, skinned, fatleM  .23 

Premium  brand  Bacon . . . 20 

Premium  brand  Dried  Beef,  insides . 24 

Premium  brand  Beef  Tongues,  short  cut . 1* 

Winchester  brand  skinned  Hams,  all  aver....  f  •”* 
Winchester  brand  Picnics . •*» 

LARD  AND  COMPOUNDS. 


QuoUtions,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  can* . 

10-lb.  Tin  P*il»,  60  lb« . 

r  **  **  . . 

i  ’•  “  . 


»9  x 
10X 
10H 
i#J4 


!3 


7 % 

» 

8* 

*y* 

9 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierce* . — 

<>  “  tubs . . . 

«  “  3, 5  and  i»Jb.  cans. 

Swift  &  Co.- 

Premium  brand,  tierces . . . . . . 

Silver  Leaf  brand,  tierces . . . . 

Jewel,  compound,  tierce* . 

Cotosuet  tierce* . •••••• 


DRESSED  MEAT8. 

City  Drensed  Beef- 

Choice,  native . 

Common . . 

Western  Dreeeed  Beef — 

Choice,  native  cattle . 

Common  to  fair  44  »«••••##•##••#•*••••«••••• 
City  Dr  eased  Veal- 

Prune  . . 

Good  to  choice . 

Dressed  Hogs — 

Pigs 


—09 
..  .11 

...09 


Hogs,  heavy . . 

“  180  lbs . 

“  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . 

Lamb,  Western,  calls. . 

Sheep,  choice . . . 

“  medium. . 


•  IO 

•  II 

.II 
.  10 

.•1* 

.•8* 


Per  lb 
-.13 
-.IO 

-  I* 
-.10 

-.XI 

-.09 

-.08 

-.08 

-.08 

-.08 

-.08 

.*3 

.so 

.zi 

.1° 


BUTCHERS'  SUNDRIES. 

Fresh  Steer  Tongues . . . 90'1  •°° 

Cow  Tongue* . 75-x.oo 


Store  Fixtures  are  not  inaminate 
things,  that  is,  they  ought  not  to 
be— they  have  a  real  selling  ability. 
Take  this  5-jar  fixture  for  pickles, 
olives  or  anything  that  will  go  in 
a  jar.  Comes  either  in  oak  or 

cherry,  nickel  trimmings.  Finely 
made  and  handsome. 

Convenient,  sightly  and  a  real 
help  in  the  sale  of  goods.  Sur¬ 
prisingly  moderate  in  price. 

THE 

WELLES  &  DAVIS  MFG.  CO. 

WYALUSING,  PA. 


Sell 

Goods 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  JO N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


O  U  R  E  R  S  O  K  HONEY-OURE  BRAND 

Beef,  Beef  Tongues,  It  A  lkM  O  Pure  Kettle-rendered 
Breakfast  Bacon,  etc.  Jll  1Y1  LARD  a  Specialty 

BOILED  MAMS  A.IND  BEEF  TONGUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  QOODS 


You  may  remember  the  recent 
tests  which  the  United  States  Gov¬ 
ernment  made  into  all  brands  of 
imported  olive  oil. 

Those  tests  (Government  Bulle¬ 
tin  77,  page  55)  proved  Nicelle  Olive 
Oil  to  be  superior  to  all  the  other 
brands  tested.  Nicelle  Oil  is  made 
and  bottled  in  Nice,  France.  It  is 
the  highest  type  of  pure  olive  oil 
producible. 

Sell  olive  oil  you  can  be  proud 
of.  There  are  so  many  brands  you 
can’t. 


Nicelle  Olive  Oil  Co. 

103-107  HUDSON  STREET.  NEW  YORK 


MM  ro  kdmbrtisbrs  KINDLY  mention  o WOOER V  WORLD’ 


4  6 


GROCERY  WORLD 


-45- 

Calf  Heads,  scalded . 

Sweetbreads,  veal . 

“  beef . 

Calf  Liven . •« . 

Beef  Kidneys . 

Beef  Liven . . . 

Ox  Tails  .. 

. . . . 

H  ft  arts.  beef.. . 

..per  pair  .60-. 90 
..per  do  1.  z.oo 

....perlb.  .30-. 25 
..per  dox.  z.oo 

.  .06 

.per  dos.  50-.65 

Rolls,  beef .  ' 

Tendftrloln.  beef,  western . 

Fresh  Pork,  loins,  dtv . 

“  “  western  . . 

.  .  xo 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

HUB  KILLED. 

Turkeys —  per  lb. 

Weetern,  Y.  H.,  I  to  ZO  lbs . 20  -.22 

“  Y.  T.,  zj  to  17  lbs . 20 

Old  hens  and  toms . 19 

Common  to  Good . ie 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  (ancy . 40 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . . 

Philadelphia,  fresh  killed,  3  to  1%  lbs. 

to  pair,  fancy . . 

.26 


-.22 

-.21 

-,16 


-.50 


-.JO 


Western,  4  to  4*  lbs.  to  pair,  fancy 
“  3  to  3*  lbs.  to  pair,  fancy 

“  mlr  to  good . 

Fowls — 

Western,  fancy . 

Heavy  Roasters.  4  to  5  lbs . 

star* — . . 

Western  capons,  fancy . 

“  "  small . . 

Squabs — 


.26 

.20 

•  14 
.19 
•»7 


-.50 

-.28 

-.28 

-.22 


-•*5 

-.22 

-.18 

-.11 


Per  dos. 


Prime  large,  ancy .  3.50-4.00 

Mixed . 


Dark  . 


3.00-3.50 

I. JO-2. OO 


LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1 %  to  2  lbs . 28  -.32 

Large  Springers . . 7  - .  20 

£owl* . .  -.IS 

Roosters . eeseeeeooe . eeeeet . .  —.JO 

Ducks . ™ . . 


POULTRY  SEASONING. 

Bell’sSplced  Seasoning — 

Small  or  No.  z,  a  dos.  In  case . per  dos. 

"  1  “  .  “ 

Large  or  No.  2, 1  •*  .  “ 

s-lb.  cans,  1  dos.  In  case. . per  case 

s-lb.  “  «  ••  _ .  « 

3-lb.  «  U  *'  . . . .  n 

5-lb.  ■'  %  “  7.7. 77...... 7  “ 


85 

.85 

1.40 

4.00 

3-75 

3-40 

8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4 . 50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  dos . dos.  .75 

Spring  Garden,  fancy,  No.  3,  2  dos . doz  .70 

Compass,  No.  3,  cans,  2  dos . 


PLUM  PUDDING 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  In  case,  3b  lb. .per  dos.  z  .00 
No.  1,  round  conical,  with  key,  z  dos.  “  2.35 

No.  2,  “  “  1  ••  ••  4.25 

No.  3,  •<  «  «  6.  jo 

No.  4,  «  "  %  "  “  8.50 

P.  P.  Sauce,  2  dos.,  No.  z .  “  z  .50 

frtmore’a  Genuine  Bngliah  Pina  Pudding- 

Seedless : — 


Individual,  per  case  oi  2  dox . . . 

....  1.00 

a-lb.  “  '  “ 

a-lh.  *•  “ 

x  “ 

....  4  00 

4-lb.  "  •• 

It « :::::::::::::::: 

....  3  85 

PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  per  doz 

No.  32  jars. . . 97* 

No.  s,  toy  pails .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  zo,  tumblers . 82 

National,  No.  10,  tumblers . 723b 

National,  No.  6,  tumblers . 49 

Preserves—  per  lb. 

Schimmel's,  pure,  30- lb.  pahs . 1334 

National,  30-lb.  pkus . 09 

Southwark,  30-lb.  palls . .  .06V 

Southwark,  4*-lb.  toy  pails,  %  doz .  4.10 

Fruit  Butters—  per  doz. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  z.oo 

Apple,  No.  5,  toy  pails . 

Apple,  30-lb.  pails . -..per  pail 

Apple,  20-lb.  crocks . per  lb. 

Apple,  Schimmel's,  30-lb.  palls . per  lb. 

Prune,  30-lb.  pails . per  lb 

Per  dor 

Schimmel’s,  pure,  jars,  2  doz .  z.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  per  doz. 

Hartley’s,  imported.. .  1823b 

Schimmel’s,  pure .  j.80 

Warrock’s  Guava  Jelly —  per  doz. 

z-lb.  tumblers . .  .  o- 

K-lb.  "  .  a.»s 


a.  70 
1 .08 
.07% 
.06 
•°7* 
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Curdce  Bros.  Preserves- 

Cherries,  jars . „. . 

Strawberries,  "  „ . 

Raspberries,  “  . 

Apricots.  “  peeled . 

Pineapple,  “  . . . 


Per  Dos 
~  485 
...  4 . 60 
...  460 
-  4-  85 
...  4.60 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  doz.  in  cartons  5c.  sz.  zoc.sz. 


45 

•40 

•45 

•45 


Essence  Peppermint.. 

Castor  Oil . 

Sweet  Oil . 

Spirits  Nitre . 

Spirits  Camphor.. . . 

Spirits  Painters'  Commercial.. _ 

Paregoric . . 

Glycerine .  45 

Syrup  Squills . . 

Syrup  Rhubarb . 45 

S^rup  Ipecac .  .49 

Turlington  Balsam .  .45 

Golden  Tincture . 43 

Tincture  Arnica . . 

Balsam  de  Malts .  ’45 

Bateman  Drops,  rd  bots . 45 

Godfrey’s  Cordiid,  rd  bots . 45 

Turpentine . . 

Machine  Oil . 45 

Laudanum,  xsc.-size . .’....’...per  doz.-. 

Laudanum,  asc.-size . . . per  doz.,  r  .90 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perlb 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca 
11  11  **  %-ib.  u  y  ** 

“  •*  ii  Jb-lb!'  “  “ 

Anker's  Beef  Capsules . .  3.00 

Borax,  Powdered  bulk . . . per’i’b!  .08 

“  Lump,  bulk .  « 

Butter  Color,  W.  &  R . ’.per  dos. 

Bluestone,  bulk . ™„ . per  lb 

Copperas . lb 


85 

■«5 

85 

85 

85 
.85 
.85 
.85 
.85 
.85 
.85 
■  85 
85 
•  85 
•85 
•85 
•85 

.85 

85 


.03 
2.40 
2  60 
2  . 80 


08 
2.00 
•  o83b 

°zJ4 
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Camphor,  gum,  i-os.  blocks . .  • 

“  Makes,  250  bbls  . . .  • 

"  less  quantity . .  “ 

"  Tar  Balia,  bbls.,  250  lbs. .....  " 

“  “  less  quantity . . . 

Castoria,  Fletcher's . _ . per  doz 

“  Pitcher's . . . „ .  <• 

Carbonate  of  Amansa. . . . .  •• 

Epsom  Salt* - - perlb. 

Glauber  Salts. . perlb. 

Glue,  ordinary . . . . 

Glue,  white . 777.7. .....7 

Goff's  Cough  Syrup,  ajc.  slse _ per  doz. 

Goff's  Herb  Bitters,  25c.  size . “ 

Goff's  OU  Liniment,  25c.  size .  11 

Goff's  Sarsaparilla,  joc.  aiae... _ per  dot. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Goff 's  Horae  arid  Cattle  Pwd.,  xjc.alze  “ 
Goff" s  Dyspepsia  Tabieta,  10c.  sUo...  “ 

Gum  Arabic - - - perlb. 

Haarlem  Oil . - . . — . per  dos. 

Licorice,  P.  &  S.,  jc.  stick.  Imported..  11 

MAR  5-4b.  DoxeK— . per  lb. 

“  Lozenges,  j-lb.  boxes,  “ 
Y.gtS.,  “  5-lb.  glass  front,  “ 
g^bx.,4's,6's,  8's,  za’s,  16's,  “ 

Putty,  25-lb.  cans . ’..’77777.  per  zoo  lbs. 

“  50-lb.  cane . „ . . . .  " 

Petroleum  Jelly,  screw  top,  j-c.  siae_.  * 

,r  "  lo.c.  “  „  “ 


Paris  Green,  100-125-lb.  kegs . per  lb. 

“  Jl-lb.  packages -  “ 

“  8-n..  "  ..  .  “ 

“  1 -lb.  ««  .  •• 

Jamaica  Ginger,  Hires',  Basics . _per  dos. 

Saltpetre,  crystal,  barrels,  about  350  ibe!1"*" 

“  granulated,  kega,  ‘  zoo  ‘  “ 

Sulphur,  Flour,  175-Ib.  barrels. .  ..per  too  lbs. 

“  zoo-lb.  bags. . _ . 

'*  leas  quantily . . „„ 

Venetian  Red. . . . perlb. 

Whiting  . . .  •• 


Husband's  Magnesia.™. . . . per  dos. 

Bull’s  Cough  Syrup™ . .  “ 

Roach  Powder.  Omega,  4-oz.  qai . 

*  . per  grorn 

Roechaault,  zoc.-sire,  1  dos . per  dor. 

Iron  Glue,  McCormick  &  Co's  :— 

No.  J  . ........a..™.. ...... ™,.., 

™  . . . — - . . . - . — 

Tube  V . . . . . . 

McCormick  &  Co.,  Bee  Brand- 

Insect  Powder . . . 

Root  Beer  . „...._ . . . 

Talcum  Powder . 7. 

Triangular  Quinine . . 

Quinine  Capsules . . . 


.ts 

.02  H 
■°3 
2. 80 
•8j 
-lx 
.02 
.01* 
•09* 
.20 

1-75 
*•75 
*•75 
3-50 
1. so 
z .  20 

•  75 

•  jo 

•40 

•3* 
•»3 
■  »7 

•  M 
.xx 

1.60 

*•55 

-35 

•75 


»4* 


■*7 

•J® 

••4 

•o6« 

.uyt 

*•55 

2.25 

••3* 

.oz 


2. |J 

*•90 

.80 

9.00 


..  .40 

••  -75 

-  -75 

Per  dor 

..  ,8c 

.  ,8e 

.  .80 

..  .80 

•  -75 


The  Franklin  Sugar  Refining  Co. 

PHILADELPHIA  w  PENNSYLVANIA 


Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 
10,  25,  50  and  100-pound  cotton  bags  :  :  : 


You’ll  be  surprised  what  an  interest  you’ll  take  in 
selling  sugar  if  you’ll  sell  Franklin  Carton  Sugar 
inscead  of  bulk  sugar. 

It’s  a  heap  more  interesting  product.  To  be  sure, 
we  sell  bulk  sugar,  but  conditions  with  which  we’ve  had 
no  connection  have  fixed  it  so  that  the  retail  profit  on 
it  is  very  small. 

As  a  remedy  for  that  we  offer  Franklin  Carton 
Sugar.  The  profit  on  that  is  not  small,  and  the  ease 
of  selling  it,  as  compared  with  bulk  sugar,  will  reduce 
the  hard  labor  of  your  business  to  an  extent  you  can’t 
possibly  realize  until  you’ve  experienced  it. 

The  truth  is  you  can  make  money  selling  Franklin 
Carton  Sugar. 


Do  You  Take  Any  Interest 
in  Selling  Bulk  Sugar? 


V  m/,RIT'NG  TO  WDVBRTISBRS  KINDLY  7WB 
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—4ft— 

w  K  Young's  VstsTtasiry  Remedies,  wholo- 

isle  prices-  p«d°* 

Absorblnc . • . - .  is.oo 

Absorbine  Jr.  (Mankind) . «... .  9-°° 

Young's  Kidney  *nd  Nsrve  Powdor* .  ■  ■°° 

Taroleum,  small  c«n.._ . . .  J  o® 

Taroleum,  large  . . 16.00 

Young’s  Fattening  and  Condition  Drops .  4-ro 

Young’s  Colic  ana  Indigestion  Cnro.„ .  4  •  00 

Loss  ■  per  cent,  cash  to  day*.  Net  30  days. 

F.  O.  B.  Springfield. 


DRUGGISTS’  BUNDR1S8. 

Add  Phosphate.  Honfc»d’s._ . P«  do*. 

Bath  Brick,  bo*  *5  bricks . per  bo* 

Sealing  Wa*.„ . . .  ’ 

Silver  Sand. «. . - . P«  bbl. 

Tar,  pints . per  do*. 

“  quarts . . . 

•*  gallons . each 

:: 

McCormick  &  Co.— 

Jockey  Animal  Food,  3  dot.  r4b.  package* 

and  premiums . P**  c*** 

U.  S,  Nerve  and  Bone  Liniment,  *5«.  die... 

McCord's  Magic  Medlclno,  asc.  aUe . 

50c.  tire . 

McCormick’s  Tasteless  Chill  Tonic,  sjc.  site 

50c.  tiro 

McCormick’s  Watermelon  Syrup,  Joe.  tiro.. 
Wondercnr*  Headache  Powders,  10c.  tiro... 


':Z 

•®s 
»•«* 
75 
1 .00 
.3® 

1  50 

6.00 


3-75 

s.oo 

1.00 

400 

a. 00 
4.00 
4.00 
.to 


BXTRACT3  AND  B88EMCBS 
McCormick  6  Co.,  Bee  Brand-  Per  do* 

Vanilla,  Rote,  Pistachio . sec.  use  .85 

13c.  site - 

sjc.  slro 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear  Pine¬ 
apple,  Raapberry,  Strawberry,  Violet, 

sec.  site 
15c.  sise 
s|C.  slxe 

Sauer's  Flavoring  Extracts  ;— 

No.  1,  Leman  and  Vanilla . per  dot. 

No.  a,  Vanilla  and  Rose, . 

No.  s.  Lemon  and  assorted . 

No.  4,  “  *'  .  " 

No.  4,  VaniUa .  “  **3 

Assorted  cases,  Nos.  1  and  a .  10.80 


*•75 


.So 

1  -75 

a.  00 

•45 

% 

1.00 


§0- 


Bolk.  P«*. 

XXX  Vanilla .  *  5® 

XX  VaniUa. . .  »*S 

X  Vanilla . . . .  1.00 

Lemon,  Ginger,  Wln- 
ter green,  Cinnamon, 
Peppermint,  Cloves, 


Qt».  54 -Gal 
3.00  6.00 
I.JO  5. 00 
a.  oo  4.00 


I.JO 


*  *5 


Peach,  *  Rooe,  Apricot, 

Violet . 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp- 
berry,  Ptstache,  Nut¬ 
meg,  Mace,  Cherry, 

Strawberry,  Fruit . 

Tea  '■■■'■ 

Ext.  VanllU,  Kitchen  Queen,  No. 

«  •«  *<  No. 

m  «  •*  No. 

Lemon,  “  “  No. 

••  **  “  No. 

11  «  "  No 

Ingertoll’s  Flavoring  Extract*  I — 
High  Grade  Vanilla . 


41 


X.60  J.OO 

*•75  55® 


Gal. 
is. oo 
10.  00 
8.00 


6.00 

10.00 


Mott’s  Braad  Golden  Russet,  1  dos  quarts.. 

««  “  s  dos.  pints... 


3- 75 

4- *S 


■  ■•I  4-®o 

X.  " 

Ik 

X,  “ 

. per  doi. 


Select  VaniUa . 

“  Lemon . 

assorted.... .« 


7S» 
7  °o 
s.oo 
.80 

•  45 

■:E 

•45 

t-75 
1 -75 

.85 

•  83 
IS 

•45 


CHEWING  QUM. 

Adams',  counter  jars,  100  j-cont  packages...... 

“  boxes,  so  packages.. . 

Gee  Whlss,  7*  packs  . . 

Fleer's  Chiclets.  3  lb*.,  bulk . . 

Fulver’s,  so  5-cent  packages . per  bo* 

Pulver’s,  cartons,  5  boxes . 


KICK. 

Queea  Quality,  extra  tan*y,  i-lb.  pockets.. 


LIQUID  RBNBBT  ABO  TABLETS 

Blah’s  Liquid  Reanst _ _ — - - pe*  dos.  *.10 

Hansen’s  Junket  Tablets,  t  dos.,  per  do*.  .73 

Blair's  Rennet  Tablet*,  3  do*.,  p*r  do*.  .75 

Ualou  Tablets,  8  dm.,  jc -  .45 


CIDKR. 

Per  gal. 

Corson’s  Champagne  sets# tsetse  •••  ssoosossssossssso*  e  X® 

*•  Dry  Hard .  -a® 

Bottled  Cider-  Pw  c*»* 

Duffy’s  184s  Apple  Juice,  1  dot.  quarts .  3  •  5® 

••  "  a  doi.  plats .  4.00 

Anchsr  Bread  Golden  Russet,  1  dot.  quarts  3. 75 
s  dot.  pints  .  4 ’*5 


Worcester  Peeking  Salt,  7®-^  cotun  bags- 
44  14  «  140-lb.  “ 

Agricultural  Salt,  soo-lb.  burlaps . 


Coronal,  choice,  i-lb.  pockets. 

<1  «•  »-lb.  “  . — 

Imperial,  fancy  Japan,  i-lb.  podtete. 

t*  (t  3-lb.  * 


Pearl  Head,  5-lb-  ootttm  sacks . ........ . 

Extra  Fancy  Hoad,  XXXX,  i co-lb.  bags.. 

Fancy  Head,  iso-lb.  bags . — . 

Choice,  100-Ib.  bags . . . — 

Prims,  ioo-lb.  bags . 

^  fancy,  io*4b.  bags . — ... 

Choice.  100-lb.  baas . 


*•75 

•  55 

•  47 

1. *5 

•  55 
•■7S 


Par  lb. 

07 

®*K 

.06 

.05H 
.06 
■  •ifi 

°5* 

07 

.06 

.05 

.04J4 


SALAD  DRKSSINO. 

Campbell’s,  small,  pet.  cap,  s  det . doi.  .87K 

Durkee'i,  largo,  1  doi . per  dos.  4  00 

small,  t  dos . . .  *;«® 

Schlmmel'i,  small,  a  dos....— .«.— —  per  dos.  »7J* 

My  Wife’s,  large,  1  dos .  *  3® 

My  Wife’s,  small,  »  dos .  *-45 

Snider’s  Salad  Dressing :— 

Pints,  s  dot . per  do*.  1. 4» 

X  plnW,  s  do* . .  „ 

Gallons ,  6  jugs  In  . . P«  i®«  1  -*5 


.•5  X 
■•i'A 


*•3® 

4*° 

3-75 
3-75 
4®o 
*5® 
•«S 
•  35 


SAL  SODA. 

Bbls.,  375  lbs . ~ . 

Xsga,  170  lbs . . . . . 7 . 

60-lb.  boxes,  bnlk  or  granulated . 


.. par  too  .<5 
..pv  iso  .**X 

. 6s 


SALT. 

WORCBSTBR  SALT. 

Worcester,  bbls.,  oontaln  **e  lb*-..... . . 

6obags,  5  Urn.,  Bm- 

ss  “  14  “  ... 

30  "  10  "  ... 

i*5  “  *34  ••• 

Worcester,  Irish  Uusn,  bag*.  *5®  •*»» . 

i<  “  ‘  56  “  . 

-«  <•  ««  «8  “  . 

Worc**tei  Mermaid  Quick- Dissolving  a»*h- 
lag  Salt,  3010-lb.  bags,  In  bbls., 

per  bbl.~ . . .  3*®® 

«  Pretssl,  bbls.  contain  sto  lbs. .  s.40 

•<  “  sacks,  180  lbs .  s.SI 

•<  Cheese,  bbls.  contsdn  slo  lba_ .  s-4® 

Ivory  Salt,  dime  si**,  36  wooden  boxos  to  case  1.  *0 
New  Ivory  Salt,  *4  large  cartons  to  case  .......  1 .50 

Silver  Springs,  quick  free  ring  Ice  cream  salt, 

30  In  barrel . .  bbl.  s.6o 

Less  than  5  bbls,  the  list  net;  5  »®  9  bbls.,  S  P« 
cent,  discount ;  10  bbls.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


SAUCES. 

Lea  ft  Perrin*'  Worcetterablre,  lari#.. 

a  "  middle  ** 

11  <*  small,.  ,c 

Worcester  Sauce,  Campbell’s,  No.  8,  s  doi 

North  of  England  Sauce,  No.  8,  dor . 

Chef  Sauce,  a  dos.,  do* . — 

Snider’s  Chill  »auc*  :— 

Pints,  1  do* . . . 

JC  plats,  2  doi . . 

Gallons,  6  jugs  In  crate . 

Snider’s  Oyster  CocktaU  Sauce  :— 

Pints,  2  . . 

%  pints,  2  do* . . . 

Gallons,  6  jngt  In  crate . 


.per  dos. 

II 

...per  jug 
..per  dot. 
...per  jug 


7  1® 

4-30 

•■5® 

■J& 

•75 

f.4# 

x.40 
x  .ee 

a. 4* 
1.40 
x  .00 


The  Pickles  and  Table  Condiments  pre¬ 


pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


A  Help  the  Housekeeper  if  You 
/  |\  Want  to  Hold  Her  Trade :: 

» •  S-.  TEAMS  COST 
HP®  TWICE  AS  MUCH 

i  Most  housekeepers  have  a  lot  of 

“•  / ’  •; trouble  getting  brooms  that  please 

them — you  know  how  particular  they 
^Jjf/  ’  '  ’  are.  We  arc  making  brooms  to  catch 

the  trade  of  this  class  of  people.  Is 
MBMftftsBiil  there  any  doubt  in  your  mind  that  you 

can  sell  such  brooms — and  keep  on  selling  them  ?  If  there  is  we  will 
dispel  it. 

Chipraan  &  Wills  Broom  Co.,  5  Granite  St.,  Philadelphia,  Pa. 

_ * - - 

There  is  no  comparison  between  delivering  goods  by  a  team  and  deliv¬ 
ering  them  by  a  Lindsley  Car.  The  team  way  is  slower  and  at  least  twice 
as  expensive,  when  you  figure  up  the  cost  by  the  year. 

If  you  think  of  the  Lindsley  Car  as  a  bad-smelling  machine  that  gets 
out  of  order  if  you  look  at  it,  and  keeps  you  poor  getting  repaired,  you 
never  were  more  mistaken  in  your  life.  A  boy  can  Qn  the  L.ndsley  Car 
and  it  will  need  little  or  no  repairing. 

<  We  say  again-it  will  carry  1500  pounds  thirty  miles  on  a  gallon  of 

gasoline,  and  over  rough  roads. 

J,  V.  LINDSLEY  &,  CO.,  Suite  1112  Monadnock  Building,  CHICAGO 

IN  JuiRITING  TO  KDIIBRT1SBRS 
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SBBDS. 


Coiory..  _ _ 

Corfandm.bloacbod 
FUm- . 


>75 

Mustard,  Brown... 

•  0754 

.  Zl 

Mustard,  Y«IIow.. 

.07 

•9 

Rape,  por  lb . 

•554 

•5 

Poppy,  por  lb . 

.10 

Sunflower,  por  lb.. 

•554 

SODA. 

Bi-Carb.,  uo  lbs.,  kegs . per  lb.  .01% 

Bi-Carb.,  bulk,  35-lb.  boxes .  “  .03 

Babbitt’s  Soda,  lb.  pkga.,  35  lbs .  "  -°5}i 

ana  ft  tuaaii  od.,  M'a,  36  ioa..„ . par  lb.  .05H 

“  “  “  Ibi.,  j*  “  .  “  .0 iH 

"  “  "  .  "  .05K 

Salorattu,  Babbltt'i  1 xT,  M's,  aj-lb.  bn.  “  .  05  5 


SOFT  DRINKS. 

KootBaar  Extract,  Hlraa’,  1  dot . . 

Him’  Roat  Baar,  Carbonated,  a  dos . 

Him’  Ginger  Ale,  Carbonated,  a  doz . 

Wolclu  Grape  Julco,  oaao  quarts,  s  doi . . 

“  '/  “  plats,  a  doz . 

"  “  "  &-plntz,  3  doz . 

“  "  “  3-ottnco,  Sdoz. . 

"  "  “  X-aallons,  1  doz..., 

"  “  “  gailoaz,  6  gal . 

5  Pf  coat,  discount  on  5  case  lots, 
Clicquot  Clab  Co. 

Ginger  Ale,  extra  dry,  pints,  a  doz . 

Sarsaparilla,  extra  quality,  pints,  a  doz . 

Blood  Orange,  oxtra  quality,  pints,  a  doz,., 

Birch  Baer,  extra  quality,  pints,  a  dez . 

Leans  Seda,  eattra  quality,  a  doz . . 

Rest  Beer,  extra  quality,  pints,  a  doz . . 


Per  dos. 

1.50 

•87  54 

•»754 

4. 50 
4-75 
4*5 
6.00 

.  8.00 
.  7-5° 

Per  case 
a.io 
a.  10 
a.  to 
.  a.  10 
a. 10 
a  .10 


-»4- 

Solartae  Bar  Polish — 

No.  13,  i-Ib.  pasteboard  boxes,  g  dos.  la 
ca*«.  So  lbs . par  gross  il. 


POLISHING  AND  CLEANING 
COMPOUNDS. 


Kleeaatab,  V  gross . 

Bon  Ami,  10-cent  size. . 

Electro  Silicon,  z  doz . 

Puts  Liquid,  large,  3  dos... 
Puts  Liquid,  large,  3  dos... 
Put*  Liquid,  small... 

Puts  Liquid,  small... 

Puts  Paste,  large . 


laeaeeeeeeeeaeei 


— -  54  gross 

. per  doz. 

. . por  gross, 

- . per  dez. 

.per  gross, 
,...per  doz. 
...per  doz. 


rate.  large . 

Solarine  White  Liquid  Metal  Polish — 

No.  0,  sixth-plat  cans . . . per  gross 

No.  1,  half-pint  cans .  “ 

No  s,  pint  cans . .. .  » 

No.  3,  quart  cans . per  dos. 

No.  4,  half-gallon  cans .  “ 

No.  5,  gallon  cans .  ** 


*.50 

a.50 

«'71 

10.50 

*■45 

7.00 

.60 

•5S 

9.00 
18.00 
3*. 00 
4  So 

7. S» 

Z3‘S° 


SOAP — Laundry, 

Acme . . . . . 

A  com . . . 

Ark. . . . . . . . . . . 

American, ... .. ..... ... , , , . .  m 

Bee . . . 

Best,  Babbitt . . . «... 

Babbitt's  New  York  City . . . 

Big  Master . 

Brown . 

Borax,  Dreydoppel . . 

“  Pearl,  Young  ft  Co . . . 

"  Gay  ft  Frick.,  Novelty . . 

“  Handsome . . 

"  Eavenaon,  large . . . 

"  “  small . . . . 

•'  Klrkman's.... . . . 

“  Red  Seal . . . 

“  Swift’s  . . . . . . 

Circus . . . 

Cotton  Oil . . . . . 

Coal  Oil  Johnny . 

Cygnet . 

Dobbins'  Electric . 

Dewey . . . 

Fairy . .. . . . 

Fels-Naptha. . . . 

Five-case  lots  freight  prepaid... . . 

Gorman  Family . . . . . . . 

Good  Morning  . . . 

Glycerine  Tar . . . 

Gloss . . . . . 

Grand  Pa’s . 


Ban. 

....zeo 

....iso 


...  7* 
...aeo 
...zoo 
...  60 


Ivory . 


Lenox . . . 

Life  Buoy . 

it 

Lautz’s  Naphtha . 

Magic  Cleaner . . 

Marseilles,  laundry  size . 

*’  5-cont  size . 

“  toilet  size . 

Mayer’s . . . 

it 

Miller’s  Naptha . 

Naphtha,  Swift’s . 

Naptha,  P.  &  G . 

Octagon . 

Old  Mill . 

Ozone . 


....  70 

....  60 
....  40 

....  40 

::::  « 
....100 
,...100 
...zoo 
...100 
....100 
>...100 
....zoo 
...zoo 
...zoo 
,...zoo 
....zoo 
...100 
...zoo 
...zoo 
...100 
...zoo 
...zoo 
...zoo 

...  50 

...zoo 
...zoo 
...zoo 
...zoo 
...  so 
...zoo 
...zoo 
...zoo 
...zoo 
,..zoo 
..zoo 
...zoo 
..  50 
...zoo 
..zoo 
..zoo 
...zoo 
..100 
..zoo 


5  bxj. 

3.50 
*•45 
*»5 
» .So 
3.90 

3- 43 
■■95 

..90 

a. 40 
a. 60 

1 .80 
a. So 
l» 

4- 75 
3« 

3. 50 

38* 

4.00 

3-50 

5.80 
3*5754 
4.00 
4*5 
s.15 
4.00 
4.00 

3  95 

4  |o 
3-85 
3-75 
350 
3*5 
3  80 
7.00 
4.00 

3*5 
a.  00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 
1.90 
3*75 
3-75 
4.00 

390 

3-3° 

3.75 


-§§- 

Ol.tne,  Conway's . . . . 


“  Elrk's . . 

“  PkUadeiphla,  60  blocks  . 

“  7a  blocks , 

"  Pennsylvania . . _ 

“  Proem  fr  Gambia. _ 

"  Young's  Beet _ 

Pride,  swtftv. . _ :;~ 

Polo . . . . 

Quaker  City,  boxee . „.... 

"  tube . . . 

Sunlight,  oval. . . . . 

,r  twin  ban . . . 

Santa  Clam... . . . . . 

Saratoga . „ . . 

Star . ' 

Sunny  Monday . . 

White  Clead . . . 

Wool  Soap,  large . . . . . . 

Wool  Snap,  small . . 


60 

60 

60 

U 


...  60 
...  60 
...  60 
...100 
...iso 
_.ioe 
...xjo 
...100 
...loo 
...too 
..ins 
..100 
..100 
..100 

..ISO 


*  45 
*•55 
■•35 
*1754 

a. 60 
a. 60 
1.70 
3.00 
a  .80 

3  75 

*  45 
a. 90 

4  5754 
3-85 
3-95 
3* 10 

a  45 
3**5 
4.00 
3-85 
4.75 
4.00 


TOILET  80APS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . dor. 

Buttermilk,  Swift’s.... . „ . grees 

Castile,  Imported,  Conti . .lb. 

Castile,  Conti,  original  boxes. . . lb. 


Cutaneous,  Dr.  Raub’s.. 

Elderflowcr,  large  cake.. 

Fleur-de-lis . . . 

Fleur-de-lis . . . . 

Hearts  and  Flowers . 

Maxine  Elliot . 

Oatmeal,  3  cakes  in  box . . 

Olive  Oil  Castile,  white,  green  or  mottled.  0 

54 -lb.  bars  te  box . . . lb* 

Turkish  Bath . doi. 

Sweetheart,  5#  cakes . box 

Witch  Hasel,  3  oakeg,  %  gross . grass 

Witch  Hasel,  Swift’s. . gross 


, . dor. 

. gross 

. gross 

, . dot. 

. gross 

. gross 

.gross 


*•75 

.60 

4-05 

•354 

.**54 

.70 

4-4° 

4-50 

.45 

10. 35 
8.10 
a.  65 

••9 
•4° 
*•75 
3*5 
4*  °5 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban . .  1.14 

Y oung’s,  48  ban . .  , .  *0 

Brooks' Crystal,  100 ban . 3.35 

Philadelphia  Standard,  <0  ban . . . 60 

Sapolio,  36  ban . . .  S.S5 

Hand,  36  ban . . . s,sS 

Wrlgley’s,  100  bars .  3.75 

(50  bars  free  and  aj  Univenal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. .  s  .35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

"  7*  “  .  2.70 

100  “  .  2  15 


-it- 

Soapine,  No.  7,  ise  packs . 

Soaplne,  Nc.  is,  reo  packs . 

Soapine,  No.  17,  3*  packs . 

btotiB  i  1770  rowder,  inn  6-os... 

Finely  ioe  packages . . . . 

Gold  Dust,  Falrbsnk's,  loo  ss-os. 

M  "v  „  "  *4  4-lb. 

Naptha  Borax,  100  packages,  large _ ... 

.  100  5-cant  packages _ 

Klrkoilne,  white,  >4  4-lb.  packs . . 

Kirkollne,  White,  100  5-ceat  packages..  .., 
Young’s  Pearl  Borax,  6e  i-lh.  paoxagt 

Snow  Bey  Wmbing  Pewdcr,  14  4s _ 

je  1 

“  “  100  i. 

Nine  O'clock  Tea,  100  packages  . 

1-V  Waging  Tablets,  3  doi... . _.per  dos. 

swift  t  Washiag  Powder,  100  n.._ . 

Swift’s  Washing  Powder,  34  4s . . . 

Penn yw ash,  1  gross  and  144-1  cent  cakes  free.. 

Powerine,  too  packages . 

Old  Dutch  Cleanser,  48  packages . 


SPECIALTIES. 

Anker's  BottlBlon  Cnpeuiee . . . 


*  3754 

3- 9* 

*•4*54 

*•3* 

3  *5 
4. no 

4  50 

4- 75 
3-75 
3.5754 
3  5* 

3- 55 
4»* 

4- ee 
4*  *° 
3-15 

43 

3.85 

3  *5 
10.  S5 

3-75 

3*5 


3.00 


PURE  GROUND  SPICE8. 

Bbls.  Boxs.  Cans. 


,  High  Grade . „ . 

Black,  Low  Grade . 

White,  High  Grade . 

White,  Low  Grade . 

Red,  High  Grade . 

Red,  Low  Grade . 

Cinnamon — 

High  Grade . 

Low  Grade . 

Cloves — 

High  Grade . 

Low  Grade . 

Allspice — 

High  Grade . . 

Ginger — 

High  Grade . . . 

Low  Grade . 

Mace- 

High  Grade . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grade . 

Yellow,  Low  Grade . 

Brown,  High  Grade . 

McCormick  &  Co.,  Bee  Brand — 
Pepper,  Cinnamon,  Mustard, 
ger.  Allspice . 

Banquet  Brand — 

Mustard,  Cinnamon,  Pepper, 
ger.  Allspice . 


•*3 


•  *4 
.10 
. .  .38 

. . 18 

. . ai 

. . 16 

•**  ,s3 

.13  .14 


•  St 

.16 


•*3 

*7 


*  *7 
•*3 
■30 

.30 

M 


*5 

.16 


•*s 

•>9 


■Ii54  ii54  .1454 
*554  -»*54  .*854 

.10  .1 


•75 

.30 


•*3 

•77 

■3* 


•x9 

•»4 

■*4 


»•  .33 

is  .17 

*5  .17 

Per  doz. 

Cloves,  Gin- 

. 541b.  .40 

54  lb.  .75 

Cloves,  Gin- 

. 54  lb. 

54  lb. 


■40 

•75 


Don’t  Buy  a  Cheap  Wagon 


If  you  do,  you’ll  remember  this  advice.  A  cheap  wagon 
looks  nearly  as  well  in  the  factory  as  our  “  J.  M.,”  but  oh,  what 
a  difference  in  six  months  ! 

The  “  J.  M.”  wagon  is  the  best  delivery  wagon  made.  Only 
the  finest  materials  go  into  it,  and  they’re  put  together  right,  too. 

If  we  haven  t  what  you  want,  though  we  probably  have, 
we’ll  build  it  for  you. 

FULTON  & 


“Show  All-Sell  All” 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  Bin  Co. 

IS  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


JfllRITING  TO  KD1ZERTISBRS  KINDLY 


MENTION  “  GROCERY  iftfOHL-O” 


GROCERY  WORLD 


40 


Colburn's  FblUdotohto  Mostm 

5  cent  tint,  *  and  ♦  “01 . - 

Dim*  ilu>,  *  and  4  do* . ~ 

U  lb:  net,  tin*,  •  «nd  4  do*.  . 

jj  “  *  do*. . 

1  11  1  do*. . .  ■*.»" 

6  lb.  can*,  lull  weight . 

..  ■  <  “  . 


D.  S.  F.:— 
. per  do*. 


Colman’a  Mustard,  D.  S 

i-lb.  tin*.....— . — 

$4-Ib.  tin* . 

U-lb.  tin* - 

54-lb.  tin* - 

18-lb.  keg* . 


r. 


..per  lb. 


..per  do*. 


eeeeeeeeeeeee 


:* 
X .  00 
1.90 
3*7° 
•*3 
,*a 


*■40 
a. 70 
>■4* 
.90 
-43 


MUSTARD— Prepared.  Far  bo*. 

Campbell’s,  jar,  *  do* . . . *754 

Golden’*,  No.  6,  with  spoon,  a  do*— . 95 

Gulden’*,  No.  *0,  with  spoon,  *  do* . « 

Beer  Mug,  fancy,  large  »l*e,  *  do* . . 

Lemonade  Glass,  tall,  s  dot . . . 75 

Hoiseradish  and  Mustard,  No.  8,  with  spoon, 

a  do* . . . . 

Milk  Jar.  glass  top.  *  do* . ■■ . °5 

Water  Tumblers,  glass.  No.  to,  4  do* . 42/4 


-i8- 

LAUNDRY  STARCH. 

Gilbert’*  Laundry.  4»-lb-  boa**....... . ......... 

•<  Patent  Gloss,  crates,  1*  O-lb.  wd.  bxs. 

«<  Linen  Gloss,  3-lb.  cartons . 

KlngMord's,  Pure,  3-lb.  carton*.... . 

“  Pore  Gloss,  lb.  packages . 

"  Silver  Gloss,  **  6-lb.  wd.  ox*. .... 

Duryea’s,  Superior,  3-lb.  carton*. . . 

“  Satin  Gloss,  lb.  packages . 

“  Superior  B,  bnllc . . . . 

*•  Satin  Gloss,  crate*,  x*  O-lb.  wood 

boxes . . 

Niagara,  laundry,  50-lb.  bulk. . . . .  1  ^  7/ 

”  1  lb.  package*,  48  lb* . —  •°4£ 

“  3-lb.  cartons,  48  lb*.. . . . 

“  6-lb.  boxes . 

Celluloid,  64  rocent  packages . — 

“  64  5-oent  "  - . — . 

Elastic,  64  10-cent  packages . - . - . 

“  64  j-cent  "  . .................... 

Dreydoppel’s  Mourning  Starch  for  black 

good*.  36  packages . per  package 

Starch  Polish.  «o  cakes . P®r  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes... 

Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  1* 

boxes  in  crate . 

Velvet  Gloss,  about  a 00  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb  boxes . 

Sterling  Gloss,  50  lb.  boxes  per  roo  lbs . 


WHOLE  SPICES. 

Pepper,  Black . . . ******** . 

Allspice . . . . . 

Cloves . ********** . . . . . . 

Mace  ••••••*.••■..•••••••  •t**MM***4**MM"",**MM,,,M" 

Nutmegs,  large . . . 

•>  Medium  .  »*•••••••  e ••••••••*••••♦•••  #•••••••••* 

Cinnamon  Bark,  China . - . 

“  Canton. . . . •;••• 

Java  Thin  Qnllls,  5-lb.  rolls.. 

"  Saigon.. . 

Whole  Mixed  Spice*,  bulk,  6-lb.  boxes . 


Per  lb. 
08 
.07 
•  **X 
.48 
•17 

.*4 

-t3 

.is 

•30 

•79 

IX 


CORN  STARCH. 

Davis,  48  5 -cant  packages... . . P*r  cai® 

Davis,  36  10-cent  packages . per  case 

Duryea’s,  4o-lb.,  i-lb.  packages . 

Niagara,  40-lb.,  i-lb.  “  . . 

Cream,  40-lb.,  t-lb.  . 

Klngsford’s  40-lb.,  i-lb,  "  — . 

Murdoch’s  Oswego— 

r  lb.  packages -40  lb.  boxes . 

1  lb.  package/^  ao  lb.  boxes . - . 

Bbls,  about  200  lbs 


1.80 
a. 70 
.06X 

04H 

3'2!h 


■ojH 

•osH 

•  °«K 
■  eO* 

•07S 

.0354 


.05% 

4-30 

s.20 

5.00 

*.50 

08 

5e 


F.  F.  Dailey  Co.— 

2-in-i,  smaller  sire . 

a-in-i ,  large  sire . 


. per  do*. 


. p«r  lb. 

.MM 

•  I 

•  •••* 

. MO 

it 

.x6 

it 

.to 

bit!  “ 

*•5 

n  5- 

II 

.*0 

IB 

. p« lb- 

.  x6 

<4 

.09 

it 

•  oo 

„..p*r  do*. 

1  .N 

It 

1*70 

SUNDRIES. 


•  ®7  X 

•°8* 

.06K 

I -8s 


,.p*r  pkg*. 

«< 

. per  lb. 

.per  do*. 


STOVE  POLISH.  Per  gre 

Enamellne  Paste,  small,  V  . .  4  00 

Enameline  Paste,  large,  34  grow .  7-“ 

Enamellne,  Liquid,  large,  34  gross .  6.65 

Enameline,  Liquid,  small,  #  gross .  4-9° 

Kleotic  Paite,  %  gross  boxes .  4-*» 

Magic  Paste,  «  gross  boxes . .  4-75 

Parlor  Pride,  large  sire . per  do*.  .87)4 

11  <«  . . per  gross  10,  *5 

11  small  slse . per  do*.  .7® 

Climax  Enamel  H  . P"  810*1  ?’  t° 

Black  Jack,  M  gross,  per  gross .  0.60 

Rising  . . per  po.  5-75 

Sun  Paste,  5-cent  slse . -  4-5° 

“  10-cent  slse .  7-*° 

X-Ray  Stov*  Polish— 

5-cent  slse,  No.  5,  per  box  of  K  gross . —  s.*5 

Per  box  of  %  gross . - .  eoeee***************  ®  *  5° 

14  dosen  to  gross...... . . ••••••«•••••••••»•••  5-oo 

10-cent  site.  No.  xo,  per  box  of  10  gross .  *.»5 

Per  box  of  E  gross.- . . . — .  4-5° 

Per  gross- .  0  00 


Bird  Food- 

Crystal,  40  packs,  round . 

Excelsior,  24  packs- . 

McAllister,  36  packs . - 

Rosensteins,  rib.  pkgs.,  *  dot . 

Bird  Gravel— 

Bird  Food  Co.,  Red,  pints,  3  dot.. 

Red,  quarts,  3  do* .  „ 

Sliver,  pints,  3  do* .  „ 

“  quarts.  3  do* . 

Bath  Brick,  *5  bricks . P*r  box 

Toothpicks,  Eureka,  100  boxes . case  r 

Toothpicks,  Perfection,  s  dot . P«  do*. 

Royal  Glue,  1  dor- . per  do*. 

Paist's  “  *  «  - . 

Carpet  Tacks,  Wooden  Keg,  K  gross  case, 

assorted,  6.  8.  10’s . P«r  case 

Carpet  Tacks,  Silver  Steel,  4  os . per  do*. 

«  . . - . . 

. . . . -  .< 

10  OX.M . * .  (( 

It  . . . . 

Matting  Tack*— 

No.  10,  steel . .  <}<>*. 

No.  xi,  steel . P‘r  do*. 

No.  **,  steel . P**  doz. 

G.  B. Weiss  ft  Son— 

Sole  Leather,  No.  1,  .*5:  No  *>.  *3i  No.  3, 

Cut  Sole  Leather,  cut  Into  taps,  6  inches  high 

534  Inches  high . . . 

j  Inches  high . 

434  Inches  high . 

4  Inches  high . 

3}4  Inches  high . 

2  inches  high . 

Fly  Ribbon . Per  Eross 

Ely  Paper.  Tanglefoot . Per  case 

Ely  Paper,  Sticky,  ro  cartons . 

Sticktlte  Fly  Paper,  100 . Per  case 

Sticktlte  Fly  Paper  10  cartons . per  case 

Wax,  White  and  Yellow . Per  “»• 

KOP3,  TIE  YARN,  Etc 
Emory  Cotton  Rope.  *0  yds  to  lb........ per  lb 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  do*. 


Uitveiana ,  * — **• 

Orange  Brand,  fine  cotton  twine  .... 

Texas  Medium,  cotton  twine . 

Cotton  Candle  Wick . . . ....... 

Lorcd  Twine,  8  balls  to  bx.,  b.  to 
te  Hemp  Twine,  8  balls  to  lb.,  I 

lb.  bunches . . 

srsc  Hemp  Twine,  8  balls  10  lb 

■  5-lb,  bunckct . . 

Best  Jute  Rope,  16  yds.  to  lb....... 

I  Beat  Jut*  Plow  Lin*,  8  yd*,  t*  lb... 
s  Clotheslines,  90  ft.  to  hank.._ 


STRUP  AND  MOLAS8K8 

N.  O.  MOLASSES. 

Extra  Fancy,  No.  668 . — . 

Extra  Fancy,  No  669 . 

Fancy,  No  . . 

Strictly  Choice,  No.  675 . 

|  Choice,  No.  . . 

Black  Strap . . . 

|  B.  H  F..  Horse  Food  Molaeaes. . . 

refined  n.  o.  compound. 

Gold  Mine,  refined,  with  1  do*.  No.  3  screw- 

top  cans,  both  freight  paid. . 

|  Gold  Mine,  In  bbls . 

Fancy,  No  . . 

Fancy,  No.  . . 

I  Choice,  No . . 

Prime,  No.  ro* . . 

PORTO  RICO  MOLA88K8. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 

West  India,  choice,  No.  634,  compound . 

|  West  India,  choice,  No.  310,  compound . 

Porto  Rico,  No.  668  . 


GLUCOBE. 

Three  Star  A,  for  confectionery . 

Five  A,  for  confectionery . 

honey. 

Domestic,  barrels . - . * —  w— 

Seller's,  lunch  bottles.  2  do* . per  do* 

Selser's,  medium  bottles,  s  dot . per  do* 

Schlmmel’s,  ro-  01.  bottles,  *  do*.  In  case.. 

1  •<  6-01.  *’  “ 


.per  gal. 
do 


.11 

•3* 

.11 

-*3 


35 

3° 

3* 

.28 

.s6 


3* 

•*» 

-»S 

.15 


•75 

*5 


-69 

•95 
*•  35 
*45 
•95 


refined  molasses  and 

SYRUPS. 

I  lockey  Club,  Mason’s  Quart  Jars  :— 

1  4  do*.  In  barrel . .  do*. 

■  1  “  case . . . 

Karo,  10  cent  size,  a  do* . P*r  c*8e 

Karo,  25  cent  size,  r  doz . 

Karo,  'o  cent  size,  'A  doz . 

Lyle’s  Imported,  No.  2  cans,  2  doz. 

Globe,  No.  2j4  tins,  2  doz . 

Globe,  No.  5  tins,  1  doz . 


..per  case 
.  per  case 
...per  doz. 


•*7* 

.90 

1.90 

2.30 

*•3° 

I.82W 

Z.I2J4 

2.20 


Troemner’s  No.  151  B,  “AGATE”  Bearing  Scale,  sensibility 
1-32  01.  leaves  your  profit  in  the  bin  every  time.  NO 
OVERWEIGHT. 


T  RO  BMNER’S 

New  Electric  Coffee  Mills 


Troemner's  No.  44,  “BALL”  Scale 


The  ONLY  successful  machine  of  the  kind  on  the  market.  IT  L\  ER- 

IZING  and  GRANULATING  coffee  as  it  should  be  done. 

FAMOUS  “  STAR  ”  COFFEE  MILLS 

STEEL  and  AGATE  BEARING  GROCER  SCALES 

TEA,  COFFEE  and  SPICE  CANS  and  BINS 

Don’t  be  talked  into  something  “just  as  good there  is  NOTHING  like  the 
GENUINE  TROEMNER  FIXTURE.  WRITE  LOR  CATALOGUE. 

HENRY  TROEMNER 

No.  911  ARCH  STREET  PHILADELPHIA,  PA. 

J.  A.  PLESCH  SO  IN  112  Clark  Street,  Chicago,  III. 

GENERAL  AGENTS  EOR  UNITED  I  IT  . S 


IN  Ja£RITING  HD1ZERTISERS 


KINDLY  MBNTION  "GROCERY  in£ORI-D*> 


60 


GROCERY  WORLD 


Bauuor,  la  J ui  compound . . . par  dot.  i  oo 

Whits  Clover,  la  Jura,  compound . .  “  .9»M 

farina  Pancake  Syrup,  36  pis .  “  a.aj 

»41u 


»  K  -Pd « . 

laiTT. . 


4  00 
7.00 
is. aa 


t»'A 
1.35 
7  75 
4.00 


MAPLE  SYRUP. 

Goldan  Trea  Msplt  Syrup,  dot .  *.35 

“  medium,  doi,  x.45 

"  ”  small,  dor . 

Term  oat  Maple  Syrup,  gal.  tins . ...por  gal. 

“  “  X-gal.  tin. . per  dor. 

Ham's  Maple  Syrup,  qt.  bottles .  11 

"  “  pt.  bottles .  "  s  .40 

Tewle’s  Log  Cabin  "Camp"  Syrup —  Per  doi. 

Gallon  cans,  6  la  case . . .  13.50 

Halt-gallon  cans,  is  la  case . . .  y.sj 

Quart  cans,  sa  la  case .  4  ■ 

Plat  cans,  34  la  case . . .  s . ,e 

Quart  bottles,  is  la  caae . . 

flat  bottles,  14  la  ease . . .  s.75 

Jacbet  eaae . . . ... . par  gallon  x.oe 


CRESCENT  MAPLBINS. 


■  aeeeoeeeeeeoooeeaeeet 


Per  dor. 

..  3-00 
..  g.a* 

..  9. jo 


•eeesseeeeeesee  eeeeeeeeei 
»••••• •esssseeeeseeeeeee  1 


uyoiim. . 

OIL  OP  MAPLEINB.  1 

. . . . . . 

1*01 .  a... . . . . 

4*61  #••••••••«< 

MI  .iiHHini 

itMttMSSSMMsststiSSSSsmissMsttSMISrirsM 

IStSSMSMSSSSSMISSSSSMSSssSSSSSfSSSSSSSStrMt 

l»-0* . 

Per  dos 

2.70 

4-5® 


15.00 
ay.  oa 
48.00 
each  15.00 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dot. 

Little  Gem, parlor,  a  string .  a .  .0 

N  U.  No.  t,  split  bandies .  a. 45 

Leader,  No.  S,  3  string  red  handles... .  a. 40 

Princes*,  No.  4,  fancy  handles .  a .  75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Brooms . 90 

Whisks,  a  sewed . oo 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  oeatre .  4 . 00 

Factory,  heavy .  a  „0 

Handy  Wall  Broom  Rack,  for  is  brooms . 90 


Ns.  WASHBOARDS.  Per  dot 

69,  Good  Knough,  double,  spring  protector...  3  65 

57,  Peerless,  double . .  3. 75 

So,  Seal  Globe,  deublt,  swing  protects* . ...  3.30 

61,  Pesrleae,  double,  spring  protector _ _  4.45 

no,  Peer!***,  single,  spring  protector . .  3.55 

tee.  Northern  Queen,  single,  protector  .  3.10 

rot,  Tidal  Ware,  single  protector.. . . .  a. 75 

118.  Good  Enough,  single,  protector. . .  3.15 

.  3-50 

Murdock . .  a .  75 

Celery  City . . .  3,00 

136,  Single  Ruby .  a. 60 

lag,  Anchor,  single  head. . . . . .  a .  35 

130,  Little  Gem,  pail  board .  j .  35 


BUCUT5.  Per  dot. 

O.  G.,  a  electric  hoepe .  1.75 

O.  G.,  3  electric  hoop* . . 1  90 

Clear,  a  hoop . _. . . . . .  1.65 

Clear,  3  hoojr - ...... - - -  1.75 

Electric  Cedar,  1  hoop  ... . . a. 40 

Electric  Cedar.  3  hoop.._ _ _ _  s.6o 

Pino,  3  galvanised  hoops _ _ _  e.ao 

Galvanised,  is  foul - - - Tumi  i-im.i,  a. co 

Galvanised,  14  quart . .......... .  1.35 


No.  BUTTER  DISHES. 

1,  Solid  oval . _ . . . .  ,, 

a,  Solid  oval . . . 

3,  Solid  oval . . . _ . 

S,  Solid  oval... . .... . ... . 

1,  Wire  end* . . . . . 

a,  Wire  ends . . 

3,  Wire  ends . 

Wire  ends . 

icnic  Plates,  8  Inch . . . . 

Picnic  Plates,  9  Inch . . . 

Crates  contain  ago  each. 


leeeeeesseeeeeeeesa 


Per  M 

1. 15 

»  35 
1.65 
*  »5 

i.ro 
1.30 
>•50 
1 .90 
a.  10 
*•35 


Sgrees.. 


CLOTHES  PINS. 


Per  box. 

..  .48 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillers . 


1  .oe 
*■35 


-M- 

BRUSHES. 

Wo.  SCRUB  BRUSHES 

aa,  White  corner....^. . . . 

23,  Medium  Bee - - - - 

*7,  Large - 

13,  Marble,  m 
00,  White.. 

Handy  House 


Per  dor 

£ 


No  STOVE  BRUSHES  Per  dor 

»o.  Black  brail*  curved  end,  wood  handle.....  oo 

2 j,  X,  crescent  shape . . [  , 

I)  strap  handle,  grey  fibre .  ,  ao 

e,  strap  handle,  grey  fibre . t  .fi* 

6,  all  hair,  extra  quality . .  a  ’ 


No.  SHOE  BRUSHES 

o,  Mexican  fibre  .... . . 

1,  Mexican  fibre,  large _ _ 


Par  dos. 

-  .90 

-  1.30 


5.  *  II  bristle 

tlx,  aii  brtsd., 

18,  All  briatU,  spotted  whim . . 

1-75 

s.15 

No.  WHITEWASH  BRUSHES. 

6,  6  In.,  White  tampico.. . 

Per  dog 

8,  8  In.,  White  tampico... . . 

6,  |  In.,  Family,  extra  heavy . .  .... 

48 

55 

80 

8,  6  In.,  Family,  extra  heavy . 

10,  7  In.,  Family,  extra  heavy.. . .  .. 

95 

is,  8  la.,  Family,  extra  heavy . .  . 

6,  $  In.,  A.,  hair  bristle. _ _ 

8,  6  In.,  A.,  hair  bristle. . 

I  40 

*  65 

10,  7  In.,  A.,  hair  bristle. . 

ia,  8  in.,  A.,  hair  brfstia. . „ . 

6,  5  In.,  Ideal,  all  bristle,  *  row^. . 

*•35 

8,  6  in.,  Ideal,  all  bristle,  3  row... . 

*  *5 

No.  DUST  BRUSHES.  Per  dos. 

7X,  Fibre,  wire  drawu . . .  90 

si,  All  hair,  wire  drawn .  t.25 

a8,  White,  wire  drawn .  2  ,g0 

1,  7  In.,  All  hair,  fiat  end .  2.05 

aa,  7  In.,  Mixed,  round  end... . .  a.IO 

11X,  7  in..  All  hair,  round  end. .  3.35 


-64- 

TOBACCOS— PLUG. 

Bettle  Ax . _ . . . . . . 

Deer  Skin . . . 

Gold  Rope . . ZZ 

J?11 7  Tar . . . . . . 

Newsboy . . . . 

Old  Honesty.. . . 

Piper  Heidstck . 

Spear  Head . . 

Standard  Navy . . . . 

Toddy . . . 

Vineo ... — . — .......... 

Town  Talk . . . 


Per  lk. 
37 
37 
5* 

39 

39 

43 

64 


SMOKING  TOBACCO.  ,, 


Briar 
Duke's 

Greenback  _ 

Green  Turtle  _ 

G.  ft  A.  Navy,  3)9  ox... 
Honeat . . 

Polar  Hear _ _ 

Ripple - - — 

Sensation  . . 

Wild! 


YEAST  CAKB8. 

Compressed . . . per  dot. 

Magic,  1%  dor.  packages . . . .per  box. 

Yeast  Foam.  1 %  dox . . . ...per  box 


.it 

S* 

58 


A  new  product  from  an  old 
house 

DIXON’5 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


Give  Me  Some  Fresh  Roasted 

- 

n 

1  llPEv 

■  1  eanuts - 

II 

mm 

0m 

You  know  that  most  everybody  eats  peanuts, 
and  they  all  want  them  freshly  roasted,  but  you 
may  not  know  that  they  pay  you  300  per  cent, 
profit  when  they  are  roasted  in  an 

fi®  Siiii 

Acme  Peanut  Roaster 

■Br 

iilllisa 

Hill 

1  Ilil  I 

id !,  1 

~ 

the  simplest  and  most  inexpensive  automatic 
roaster  made.  There  is  practically  no  labor  and 
no  expense  in  operating  one,  any  boy  can  do  it,  as 
there  is  nothing  to  get  out  of  order  and  nothing 
to  break.  It  will  pay  for  itself  in  a  month’s  time. 
Send  for  full  particulars  and  price  to 

ATSATT  BROS. 

24  Pearl  St.  MATTAPOISETT,  MASS. 
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rnO  yjjp'  _  These  are 

EIVkJ  fjtsSr  ..■j0s^'  s'  no  cheap  pre- 

s'  mium  goods  but 
“e  s'  the  latest  quality  and 

s'  design ;  made  especially  for 
s'  us  by  the  celebrated  Wm. 

Rogers  Mfg.  Co.  Your  jeweler  gets 
Tsar  s'  $3  for  half  a  dozen  like  them !  You 
M  s'  can  use  them,  sell  them  or  give  them  away. 
/  Their  elegance  will  appeal  to  the  most  refined 

taste.  We  will  advertise  this  premium  to  your 
customers  also — offering  a  spreader  for  ioc.  and  a  cap 
u  a  jar  of  our  Extract  of  Beef.  Write  for  particulars 
idsome  lithographed  hanger,  11x14,  and  prepare 
lenefit  of  this  big  ofler,  because  it  is  positive  to 


ARMOUR  &,  COMPANY 


Wrap  Up  the  Penny 

It  is  poor  business  to  give  away  a  part  of  your  profits  to  each  customer  if  they  do  not  know  you  are 

d0ingIfSyou  give  52  cents'  worth  of  coffee  for  50  cents  without  your  customer  knowing  it  you  lose  two  cents 
and  receive  no  benefit  from  your  generosity.  Remember  it  is  your  loss. 

Better  sell  50  cents’  worth  for  48  cents,  or  put  the  two  pennies  in  the  package  where  they  will  be  seen 

and  thus  _ _  . 

Advertise  Yottr  Business 

TVs  anrl  snfPR+  wav  to  secure  trade  and  hold  it  is  to  use  such  methods  as  will  promote  absolute 

confidence8  Imprefs  up™  y°ur Tustomcrs  the  fact  that  you  are  trying  to  be  fair  and  square  w„h  them. 

The  surest  way  to  show  this  is  to  use 


There  is  nothing  on  the  market  to-day  which  will  bring  as  large  and  as  sure  returns  on  the  money 

invested  as  our  latest  improved  scales.  .  .  .  ,  an1.  with  scales 

Eighteen  years  of  experience  and  development  places  us  m  a  position  to  equip  the  merchant  with 

which  produced  desired  results  in  the  quickest  and  surest  way.  Let  us  prove  it. 

It  is  no  credit  to  be  the  last  to  investigate,  therefore,  send  in  the  attached  coupon  or  your  name 

address  by  return  mail. 


The  new  low  platform  No. 
140  DAYTON  Scale 


ASK  YOUR  WIFE 

if  she  wouldn’t  like  to  have  several 

SILVER  BDTIER  SPREADERS 


for  the  table.  She  knows  that  modern  table  etiquette 
makes  them  a  necessity.  We  are  giving  fine  ones 
to  you  with  our  Extract  of  Beef 

absolutely  free 

NO  ADVERTISING 

ON  THEM 


Date . . . 

Money  weight  Scale  Co.,  35  State  St . ,  Chicago. 

Next  time  one  of  your  men  is  around  this 
way,  I  would  be  glad  to  have  your  No.  140 

Scale  explained  to  me. 

This  does  not  place  me  under  obligation 
to  purchase. 

NAME . . . 

STREET  and  NO . 

Town . State . 

Business . 


*  MAHUraCTURtBS 

{  DAYTON.  OHIO- 


Money  weight  Scale  Co 

35  State  Street,  Chicago 


district  OFFICES  l 


tfri  WRITING  TO 


KDVERT1SBRS  kindly  kbntion 


j  Philadelphia  Office,  1651  N.  8th  Street. 

\  Pittsburg  Office,  205  McCance  Bldg. 

CROCBRY  H£ORLDp 


New  York  Office,  11  E.  Wh  Street. 
Buffalo  Office,  62  Pearl  Street. 
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MOW  IHl  f  MEST  COffft  CQHIKGTD1HIS  HUffl 

nwwmuMEKUs  w  ism  usu 


^PRIVATE 

fESTATE© 


IHl 

COFFEEf 

t  ACAUCHOISSm-THF  FIIITUN  Mil  l?' 


f.  A.CAUCHOIS  &C0.-THE  FULTON  MILLS ' 
NtWrORR-PHILADELPHIA-  CHICAGO. 


,^Pi,oa»s  E.B.nooREvca, 

•  SO  to  ■  “  '•■••O'  OAR0UtT  n°?n 

WfiBflSH  BVF.  CHICAg^ 


The  firms  advertising  on  this  page  are  all  well  known ;  their  products  are  the 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


WE 


YOU 

We  know  we  can  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels  in  the  world, 
but  we  know  we  need  your  help  to  sell  them. 
We  know  you  can  work  with  us  or  against 
us  and  swing  your  trade  either  way. 

So  we  make  it  to  your  interest  to  recom¬ 
mend  our  goods  —  not  only  because  the}' 
will  build  you  a  good  trade  but  also  be¬ 
cause  our  terms  to  you  are  the  best. 

Besides  the  regular  profit  every  case  has 
additional  value  for  you  in  Universal  Cou¬ 
pons.  You  can  exchange  them  for  hun¬ 
dreds  of  useful  articles. 


Vienna  BaKing 
Company 

Philadelpliia,  Penna. 


It’s  a  Hard  Job,  but  We’ve  Done  It 

You  know  how  hard  it  is  to  please  all  your  customers  with  coffee.  It  is  natural  for  you  to  find  it  harder 
than  we  do,  because  you  have  a  lot  of  things  to  do  and  we  do  nothing  else.  Private  Estate  Coffee  is  the 
result  of  many  years’ experimenting  to  please  the  popular  taste,  and  it  does  it  so  well  that  we  don’t  know  of 
a  grocer  who  has  induced  a  customer  to  try  it  who  isn’t  still  using  it.  This  is  one  important  reason  for  your 
making  a  leader  of  it,  and  another  is  that  we  share  our  profits  with  you  by  giving  you  Universal  Coupons 
with  every  case.  ‘  r 

F.  A.  CAUCHOIS  &  CO. 

33-34  Fulton  Street,  New  York 


THE  FULTON  MILLS 


Philadelphia  Branch,  139  S.  Front  Street 


Retailers  who  sell  Royal  Peanut  Butter  sell  the  best 
Others  sell  something  that  won’t  take  its  place. 

You  make  trade  with  Royal — the  inferior  kind  drives  trade  away. 
Always  sell  the  best  of  everything  yourself. 

Let  the  other  fellow  take  the  chances. 

(Universal  Coupons  (an  extra  profit)  in  each  case  for  the  grocer) 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 


There  are  good  reasons  why  you  should.  It  is 
the  finest  floor  wax  ever  manufactured.  Lots  of 
your  customers  have  hardwood  floors,  and  if  you  sell 
Moore’s  Floor  Wax  to  them  ONCE  they  will 
always  buy  it.  To  make  it  worth  your  while  to  tell 
your  trade  about  it,  we  are  giving  you  enough  Uni¬ 
versal  Coupons  with  it  to  entitle  you  to  a  handsome 
premium  with  every  case. 

E.  B.  MOORE  6  CO. 

7<S  Wabash  Avenue  Chicago.  Illinois 


We  Want  You  to  Sell  This 


grocery  world 
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SILVER 

POLISH 

CAN 


No  silver  polish  can  deceive 
its  users  after  the  first  using.  If 
it  scratches,  or  gives  a  dull  pol¬ 
isher  gives  a  good  polish  only- 
after  hard  work  everybody  will 
know  it  for  the  worthless  thing 
it  is  and  never  use  it  again. 

Only  for  one  reason  has  it 
been  possible  for  Electro- 
Silicon  to  build  up  the  larg¬ 
est  silver  polish  trade  in  the 
world — it  gives  better  results 
than  other  polishes.  Better 
in  two  ways — first,  by  giving  a 
more  brilliant  polish.  Second, 
by  giving  it  with  far  less 
labor  than  any  other  polish 
on  the  market. 

Not  one  of  your  customers 
but  has  heard  of  Electro- 
Silicon,  packed  in  the  yellow 
box  with  lady  in  red  on  the 
cover. 


Electro=Silicon  Co. 

PROPRIETORS 

New  York,  N.  Y. 


“No,  They  Don’t  Prefer  It” 

A  watcher  of  the  sugar  business  said  the  other 
day : — “Can  it  be  possible  that  any  grocer  prefers 
to  sell  bulk  sugar  when  he  can  sell  it  in  Franklin 
Cartons?  Why  I  should  think  you’d  get  every 
grocer  simply  by  showing  the  two  propositions 
side  by  side!” 

It  does  seem  reasonable,  doesn’t  it,  and  yet 
we  haven’t  succeeded— yet— in  getting  all  grocers 

to  handle  Franklin  Carton  Sugar  No,  we  don  t 

think  they  prefer  to  sell  bulk  sugar,  but  they’ve 
made  no  money  on  sugar  for  so  long  that  a  pro¬ 
position  to  make  it  profitable  is  staggering  and 
needs  time  for  thought. 

fi[  They’ll  come  to  it  some  time,  when  the  bur¬ 
den  of  the  unnecessary  work  and  the  profit  lost 
through  overweight  gets  too  heavy. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two-pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company  ||  I  Iroquois  Canning  Co. 

PHILADELPHIA,  PENNSYLVANIA  |  ONARGA,  IUIN0IS 


Now 

Naturally  you  won’t  sell 
much  canned  corn  during 
the  summer,  though  June 
and  a  part  of  July  are  al¬ 
ways  good  months  for  it. 

If  you  will  order  just 
enough  Onarga  Country 
Gentleman  Corn  to  get 
it  known  to  your  trade 
before  the  fresh  corn  sea¬ 
son,  you  will  find  you’ve 
done  a  good  thing  for 
yourself  when  fall  opens. 

Onarga  Corn  is  wholly 
different  from  other  corn 
because  it  is  cooked  dif¬ 
ferently.  It  is  cooked  in 
the  new  automatic  cooker 
that  cooks  the  edges  and 
the  centre  at  the  same 
time,  and  cooks  it  evenly 
through  and  through. 

You’d  hardly  believe 
what  a  tremendous  differ¬ 
ence  in  flavor  this  makes. 


8>$2  SSSJSUTMJNO  TO  V  '  !S’°*  TWE^T'ON 


C-HOCEPY  WORLD.' 
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GROCERY  WORLD 


HOW 


ADVERTISE 


RETAIL  STORE 


BY  JHBEJjT_  E.  EDGJUl 

TEACHES 


Nearly  everybody  in  the  English 
speaking  world  knows  the  reputation 
that  the  International  Correspondence 
School,  Scranton ,  Pa.,  have  for  teach¬ 
ing  advertising  by  correspondence. 
The  letter  below  is  from  the  principal 
oj  that  School  of  Advertising.  It  is 
an  unsolicited  compliment. 


“The  Outing  Publishing  Go., 

Deposit,  N.  Y. 

Gentlemen: — I  have  read  very  carefully 
your  new  book,  'How  to  Advertise  a  Re¬ 
tail  Store.’  I  want  to  say  that,  in  my 
judgment,  it  is  by  far  the  best  book  on 
retail  advertising  that  I  have  ever  seen. 
It  is  really  a  comprehensive  short  course 
in  advertising.  Some  subjects  must  nec¬ 
essarily  be  treated  briefly  in  single¬ 
volume  work  on  advertising,  but  Mr. 
Edgar  has  certainly  done  his  work  thor¬ 
oughly.  If  a  retail  advertiser  cannot  get 
$5.00  worth  of  information  out  of  this 
book,  there  is  something  wrong  with 
him.  This  book  is  already  very  popular 
here  in  our  School.  Two  of  the  men  here 
have  already  expressed  their  desire  to 
own  a  personal  copy.  As  I  wrote  you  the 
other  day,  very  frequently  we  have  re¬ 
quests  from  students  for  a  list  of  good 
books.  We  have  already  had  occasion  lo 
recommend  this  book  to  three  students. 

Very  truly  yours, 

(Signed)  S.  ROLAND  HALL, 
Principal,  School  of  Advertising.” 


“We  haven’t  the  slightest  hesitation  in 
recommending  it  to  every  retailer  in  Can¬ 
ada.  and  to  every  wholesaler,  for  that 
matter.  It  is  splendidly  written,  neatly 
printed  and  contains  information  indis¬ 
pensable  to  every  merchant.  We  are  giv¬ 
ing  your  book  a  good  boost. 

Publishers  of 

(Montreal  Herald 


How  to  lay  out  advertising  copy, 

How  much  space  to  use, 

How  to  design  an  attractive  space-saving  name-plate, 

What  a  headline  should  accomplish, 

How  to  get  and  use  proper  illustrations, 

How  to  write  your  advertising  introductory, 

How  to  describe  an  article  so  as  to  make  sales, 

What  style  and  method  of  pricing  you  need, 

The  preparation  of  effective,  free  advertising, 

How  to  find  and  properly  use  selling  points, 

The  making  of  store  papers,  booklets,  leaflets,  folders,  advertis¬ 
ing  letters,  and  mailing  cards, 

The  organization  of  a  follow-up  system, 

The  uses  of  calendars,  blotters,  post-cards,  advertising  novelties, 
package  enclosures,  and  hand-bills, 

Proper  methods  of  window  advertising, 

Correct  outdoor  advertising, 

Spring,  fall  and  other  openings  advertising, 

Two-hundred-fifty  selling  helps,  guessing  and  voting  contests, 
drawings,  schemes  to  attract  boys  and  girls,  premium  schemes, 

The  sensible  advertising  of  special  sales  and  clearance  sales, 

The  uses  of  leaders  and  bargains, 

Many  novel  sales  plans, 

The  promotion  of  business  in  a  number  of  specific  retail  lines— 
this  department  alone  occupies  about  100  pages,’ 

Mail  order  advertising  and  general  advertising, 

Points  about  type,  borders,  ornaments,  and  cuts, 

Nearly  20  pages  of  practical  and  helpful  hints  on  how  to  lay  out 
advertising  copy, 

How  to  read  proof  and  technical  terms. 


The  opinion  of  one  of  Sew  York's  prominent 
copy  specialists ; 

'The  Editor  of  BRAINS,  Deposit,  N.  Y. 

Dear  Sir:  I  have  just  received  my  copy 
of  How  to  Advertise  a  Retail  Store,’  and 
I  want  to  say  to  you  that  of  all  the  books 
and  periodicals  in  my  business  library  it 
is  by  far  the  most  practical  and  useful. 
The  retailer  or  business  man  who  has 
goods  to  sell,  who  cannot  get  out  of  it 
several  times  its  cost  every  year,  had  bet¬ 
ter  go  out  of  business.  The  book  will  be 
a  constant  source  of  profit  to  me  and  I 
believe  it  will  to  every  retailer  who  wants 
to  make  more  money.  It  is  complete  and 
I  think  it  is  no  more  than  right  that  you 
should  know  that  it  is  appreciated. 

Yours  very  truly, 

(Signed)  CASH  A  HARRIS, 

I  Madison  Ave.,  New  York  City.” 


"How  to  Advertise  a  Retail  Store"  is 
certainly  of  absorbing  interest  and  satis¬ 
factory  entirely.  Lake  op  tub  Woods 

Milling  Co.,  Montreal,  Can. 


Just  the  book  we  can  recommend. 

Thb  Sheldon  School  of  Salesmanship, 
Chicago. 


A  very  complete,  practical  and  attrac¬ 
tive  work  which  includes  a  vast  amount 
of  information. 

Boot  and  Shoe  Recorder. 


“Editor  of  BRAINS, 

Dear  Sir:  I  don’t  want  any  money  back 
on  the  Edgar  book,  ‘How  to  Advertise  a 
Retail  Store.’  It  is  worth  the  price  and  I 
consider  it  the  most  practical  book  of  any 
I  own  and  I’ve  bought  about  all  that  have 
been  printed.  Yours  very  truly, 
(Signed)  S.  D.  VAN  CAMPEN,  Secy. 

W.  D.  Ackerson  Go..  Newton,  N.  J. 


surpassable.  One  of  the  most  ex¬ 
haustive  treatises  on  the  subject 
of  advertising. 

Jewelers’  Circular. 

A  practical  and  really  valuable 
work  for  the  advertising  man  and 
merchant.  Merchants 

Record  and  Show  Window. 


The  book  is  out — I  own  a  copy 
—and  am  glad  I  do.  I  think  it  is 
the  best  thing  on  advertising  that 
has  ever  appeared,  and  I  have 
nearly  every  book  relating  to  ad¬ 
vertising  that  has  ever  been  pub¬ 
lished. 

HERMAN  STEWART, 

Philadelphia,  Pa. 


V 

Dry  Goods  Record, 

1 

I 

For  general  ioformation  con-  Brimful  of  valuable  matter. 

Canadian  Baker  and  Confectioner. 

Near  approach  to  the  ideal  all  around 
advertising  hand  book.  Teems  with 
ideas,  suggestions,  explanations,  exam¬ 
ples.  Price  is  very  moderate  indeed. 

Advertisers’  Magazine. 


641  ILLUSTRATIONS  AS  MODELS 

Show  how  all  these  things  are  accomplished  by  the  highly  paid  ad.  managers  and  the  cross-roads  storekeepers. 

Price  $3.50  Postpaid— on  a  money=back  basis 
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GROCERY  WORLD 


The  Slickest  Collection  Scheme  Yet 

The  Plan  of  the  Henry  L.  Whitney  Co.  Turned  Inside  Out.  How 
they  Assess  Subscribers  a  Percentage  not  on  Collections 
Made,  but  on  the  Amount  of  the  Bills  Given  them  to  Collect. 
One  Pennsylvania  Merchant’s  Experience  and  How  the 
Scheme  Works  Out. 


Of  all  the  many  collection  agency 
schemes  which  the  “Grocery 
World’’  has  seen  and  held  up  before 
its  subscribers  as  good  tilings  to  let 
alone,  it  seems  to  be  necessary  to 
give  the  palm,  for  pure  slickness, 
to  the  scheme  of  a  concern  calling 
itself  the  “Henry  L.  Whitney  Co.,” 
Colonial  Building,  Reading,  Pa. 

I  his  concern  goes  about  getting 
money  for  itself  differently  from 
any  other  collecting  concern  the 
“Grocery  World”  has  ever  seen. 

The  matter  was  brought  to  the 
“Grocery  World’s”  attention  by  J. 
W.  Reilly,  a  retail  merchant  of 
Palo  Alto,  Pa.,  who  became  mixed 
up  with  the  Whitney  outfit  under 
circumstances  quite  unprofitable  to 
himself.  The  agency  induced  Mr. 
Reilly  to  make  the  following  con¬ 
tract  with  it : — 

CONTRACT. 

I  o  the  Henry  L.  Whitney  Co., 

Reading,  Pa. 

Gentlemen  .—Below  find  a  list  of 
bills,  notes,  accounts,  claims  and 
debts  now  due  and  owing  to  us, 
which,  in  consideration  of  your 
agreeing,  by  the  acceptance  of  this 
list,  to  use  your  best  judgment  and 
ability  in  the  collection  and  settle¬ 
ment  of  the  same,  and  to  pay  over 
to  us  all  sums  out  of  the  moneys 
collected  by  you  remaining  after  the 
deduction  by  you  of  the  divers  fees 
and  commissions  hereinafter  men¬ 
tioned,  we  hereby  assign  and  make 
over  to  you.  We  guarantee  the.  ac¬ 
counts  to  be;  correct,  and  these  sev¬ 
eral  amounts  are  now  justly  due  and 
unpaid  from  the  parties  against 
whom  they  are  charged,  after  allow¬ 
ing  all  just  credits  and  deductions  ac¬ 
cording  to  the  dates  given ;  and  we 
agree  that  the  following  are  the 
fees  and  commissions  hereinbefore 
and  hereinafter  referred  to,  to  wit  :- 


is  given  to  your  commercial  adjuster 
the  debtors  named  herein  should 
make  payments  to,  or  settlements 
with  us,  we  are  to  pay  you  or  allow 
you  to  retain  out  of  any  balance  due 
us  from  you  the  same  fees  and  com¬ 
missions  as  if  they  had  paid  you, 
and  that,  if,  at  our  request,  you 
should  forbear  suit,  or  suspend  or 
otherwise  cease  proceedings,  we  will 
pay  the  regular  commissions  and 
costs  and  expenses  incurred. 

(List  of  bills  omitted.) 

contract  (continued). 

In  your  first  notification  to  the 
debtor  you  are  authorized  to  sign 
our  name  to  the  same.  We  also 
inclose  five  2-cents  stamps  for  each 
account. 

We  hereby  promise  and  agree  to 
and  with  the  Henry  L.  Whitney  Co. 
that  all  information  furnished  us  by 
said  company,  whether  at  our  direct 
solicitation  or  voluntary  on  the  part 
of  said  company  at  any  time,  should 
be  considered  and  treated  as  strictly 
confidential,  and  we  will  in  no  wise 
reveal  the  same  to  any  person  not 
directly  connected  with  our  busi¬ 
ness,  under  penalty  of  having  our 
guarantee  in  said  company  imme¬ 
diately  canceled. 

Respectfully  yours, 

Signature,  J.  W.  Reilly. 
Commercial  adjusters  of  the 
Henry  L.  Whitney  Co.  are  not  al¬ 
lowed  to  change  or  modify  the  con¬ 
ditions  of  this  agreement. 


FEES  AND  COMMISSIONS. 

A  fee,  I.  On  a  list  of  bills  aggre¬ 
gating  a  gross  amount  of  over 
$10,000,  V/  per  cent.;  or, 

2.  On  a  list  of  bills  aggregating  a 
gross  amount  of  over  $5,000  and  in¬ 
cluding  $10,000,  2  per  cent. ;  or, 

3-  On  a  list  of  bills  aggregating  a 
gross  amount  of  over  $2,000  and  in¬ 
cluding  $5,000,  4  per  cent.;  or, 

4-  On  a  list  of  bills  aggregating  a 
gross  amount  of  over  $1,000  and  in¬ 
cluding  $2,000,  yy2  per  cent.;  or, 

5-  On  a  list  of  bills  aggregating  a 
gross  amount  of  over  $250  and  in¬ 
cluding  $1,000,  10  per  cent. 

And  a  commission  of  10  per  cent 
on  claims  collected  without  the  in¬ 
stitution  of  legal  process,  and  of 
SO  per  cent,  on  claims  collected  after 
the  institution  of  legal  process,  or 
outlawed  claims,  with  the  under¬ 
standing  that  in  case  of  suit  no  ex¬ 
penses  are  to  be  charged  against  us, 
win  or  lose,  unless  we  fail  to  prove 
our  claim,  but  that  if  after  this  list 


1 ’articular  attention  is  directed  to 
the  matter  under  “Fees  and  Com¬ 
missions.”  A  crafty  play  has  been 
made  here  on  the  word  “fee”  which 
leaves  the  luckless  subscriber  to  this 
contract  in  a  position  quite  different 
from  that  which  he  expected.  As 
is  well  known,  it  is  the  practice  of 
all  collecting  agencies  to  charge  a 
certain  percentage  on  all  claims  col¬ 
lected  and  nothing  on  claims  that 
are  not.  Mr.  Reilly  believed  when 
he  signed  this  contract,  as  99  men 
out  of  100  would  have  done,  that 
by  a  fee  on  list  of  bills  aggregating 
a  gross  amount  of  over  $10,000, 
134  per  cent.,”  etc.,  etc.,  the  Whit¬ 
ney  people  meant  that  that  would 
be  their  commission  on  all  collec¬ 
tions  actually  made  up  to  that 
amount.  So  he  gave  them  a  list  of 
claims  aggregating  $2,677.87,  ac¬ 
companied  by  a  check  for  $11  to 
cover  postage.  'Mr.  Reilly  swelled 
his  list  of  old  claims  because  the 
agent  kindly  suggested  that  the 
more  claims  he  gave  the  less  post¬ 
age  he  would  have  to  pay  on  each. 

Nothing  more  was  heard  from 
the  Whitney  concern  until  a  state¬ 
ment  was  received  from  them 


recently  showing  that  they  had  col 
lected  $47.26.  In  the  statement  ap¬ 
peared  an  item  of  $54.44,  which  the 
Whitney  agency  said  represented 
claims  paid  to  Mr.  Reilly  direct, 
and  which  made  total  collections  of 
$101.70.  Still  the  statement  showed 
that  Mr.  Reilly  owed  the  agency 
$54-44 1  Mr.  Reilly  puzzled  over 
the  matter  a  good  deal.  He  couldn’t 
see  how  he  could  owe  the  agency 
anything  when  they  already  had 
$47.26  of  his  money,  and  lie  took 
his  contract  to  a  lawyer.  After  ex¬ 
amining  it  the  attorney  advised  him 
that  he  had  innocently  bound  him¬ 
self  to  pay  the  Whitney  concern  4 
per  cent,  on  his  aggregate  of 
$2,677.87  of  bad  claims,  whether  a 
single  cent  was,  collected  or  not.  In 
other  words,  by  the  cunning  word¬ 
ing  of  the  contract,  “a  fee  of  4  per 
cent,  on  a  list  of  bills  aggregating 
a  gross  amount  of  over  $2,000  and 
including  $5,000”  did  not  mean 
what  practically  everybody  would 
think  it  meant,  i.  e.,  commissions  on 
collections  made,  but  a  flat  fee  of 
$107.11,  in  Mr.  Reilly’s  case, 
whether  a  cent  was  collected  or  not. 
In  other  words,  if  this  contract  is 
good,  a  merchant  who  gives  the 
Whitney  Co.  $10,000  worth  of  bat 
debts  to  collect  can  be  compellec 
to  pay  them  2  per  cent.,  or  $200, 
and  if  of  the  $10,000  worth  of 
claims  only  $200  is  collected  they 
can  keep  every  cent  of  it,  or  100 
per  cent,  commission.  If  only  $100 
is  collected  they  can  keep  it  all  ant 
ask  the  subscriber  for  $100  more. 
The  slick  feature  of  the  scheme  is 
based  upon  the  certainty  that  of  the 
average  list  of  bad  debts  given  an 
agency  to  collect,  only  a  few  will 
be  collectable,  but  that  some  will 
almost  surely  be  collected.  Under 
the  flat  fee  scheme  the  agency  is 
thus  permitted  in  many  cases  to 
keep  every  cent  of  what  is  collected 
and  still  claim  more.  A  profitable 
scheme  indeed ! 

After  Mr.  Reilly  had  awakened 
to  his  actual  position  he  demanded 
an  explanation  and  received  the  fol¬ 
lowing  smooth  letter: — 


GENERAL  OFFICES,  READING,  PA. 

February  12,  1908. 

Dear  Sir : — Agreeable  to  your  re¬ 
quest,  we  herewith  send  you  copy 
of  agreement  of  "Fees  and  Commis¬ 
sions"  on  claims  recently  assigned 
to  us  for  collection  on  a  basis  of 
“No  collection,  no  charge." 

The  gross  amount  of  your  claim 
is  $2,677.87;  4  per  cent,  of  the  gross 
amount  is  $107.11,  hence  $107.11  is 
4  per  cent,  of  the  gross  amount  of 
bills  submitted  and  is  retained  out 
of  the  first  collections,  whether  the 
money  is  paid  to  you  or  to  us,  until 
said  fee  is  paid  according  to  con¬ 
tract. 


I  his  subscription  fee  is  retained 
for  the  successful  prosecution  of 
your  accounts  and  the  expenses  of 
getting  them  ready  for  settlement, 
sheriff  fees,  literature  and  to  help 
pay  for  the  enormous  expense  paid 
out  in  postage  in  following  up  your 
debtors  and  a  hundred  other  inci¬ 
dental  expenses.  This,  amount  is  in 
nowise  a  fee  placed  to  our  credit,  but 
is  paid  for  our  mutual  interest,  and 
honestly  applied  as  al*ove  indicated, 
in  following  your  accounts  to  satis¬ 
factory  settlement. 

Trusting  that  the  foregoing  will 
explain  matters  satisfactorily  and 
promising  good  and  faithful  service, 
we  remain, 

Yours  for  results, 

Henry  L.  Whitney  Co. 

Henry  L.  Whitney, 
Treasurer. 

Since  he  has  been  advised  by  his 
attorney  that  the  contract  could  not 
be  enforced  in  court,  because  of  its 
very  evident  deceitfulness,  Mr. 
Reilly  refuses  to  pay  the  balance 
claimed  and  will  at  once  withdraw 
his  claims  from  the  concern’s  hands. 
As  to  the  latter  he  may  strike  an¬ 
other  snag,  for  in  the  first  para¬ 
graph  of  the  Whitney  contract  they 
have  cunningly  introduced  what  the 
court  might  say  was  a  complete  as-; 
signment  of  all  those  claims  to  the 
Whitney  Co. 

The  Henry  L.  Whitney  Co.  is  in¬ 
deed  composed  of  very  crafty  gen¬ 
tlemen  ! 


No  Indictments  Against  Springfield, 
Ohio,  Grocers. 

No  indictments  were  returned 
against  members  of  the  Retail  Gro¬ 
cers  Association  of  Springfield, 
Ohio,  by  the  grand  jury,  which  has 
made  its  final  report  to  Tudge 
Kunkle.  In  its  report  to  the  court 
the  grand  jury  states  that  it  thor¬ 
oughly  investigated  the  alleged 
combinations  among  the  grocers,  to 
keep  independent  dealers  from  sell¬ 
ing  at  certain  prices,  and  they  found 
some  evidence  that  certain  grocers 
had  influenced  the  wholesale  houses 
in  such  a  way  that  they  would  not 
sell  goods  to  the  independent  men, 
but  that  it  was  impossible  to  secure 
evidence  of  such  character  and  of 
such  weight  as  would  warrant  an 
indictment.  The  report  also  states 
that  in  connection  with  the  grocers 
investigation  the  jury  found  what 
appeared  to  be  a  combine  among 
the  millers  of  the  county  in  com¬ 
pelling  their  customers  to  sell  cer¬ 
tain  brands  of  flour  at  certain 
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prices,  but  that  no  indictments  were 
returned. 


Butter  and  Oleo  Interests  Clash  in 
Washington,  D.  C. 

What  promises  to  be  a'  hot  fight 
between  dairy  interests  and  oleo¬ 
margarine  manufacturers  of  the 
country  is  developing  at  the  United 
States  Department  of  Agriculture. 
The  oleomargarine  interests  are 
trying  to  keep  the  Government  in¬ 
spection  mark  off  of  oleomargarine, 
while  the  dairy  interests  insist  upon 
that  mark.  There  will  be  a  hearing 
at  the  department  on  June  25th  be¬ 
fore  Secretary  Wilson  and  Chief 
Melvin,  of  the  Bureau  of  Animal 
Industry.  A  statement  issued  at 
the  department  says  “the  depart¬ 
ment  is  not  seeking  to  favor  dairy 
interests,  nor  to  punish  oleo  manu¬ 
facturers.”  The  department  holds 
the  papers  in  which  pound  prints 
of  oleomargarine  are  wrapped  are 
containers  of  meat  food  products, 
which,  under  the  meat  inspection 
law,  should  bear  the  Government 
mark.  The  oleo  manufacturers 
maintain  these  are  not  true  con¬ 
tainers,  and  that  the  department 
is  subjecting  them  to  useless  trouble 
and  expense. 


This  Freight  Rate  Advance  Will  Affect 
All  Retail  Grocers  if  it  Goes  Through 

All  Railroads  in  Official  Classification  Territory  have  Announced 
a  Ten  Per  Cent.  Advance  in  Freight  Rates,  which  is  being 
Bitterly  Fought  by  Commercial  Interests.  Means  a  General 
Increase  in  Freight  Charges.  Butter,  Eggs  and  Poultry 
Under  Old  and  New  Rates. 


Readers  of  the  “Grocery  World 
have  noted  from  the  last  few  issues 
that  shippers  and  receivers  of 
freight  all  over  the  country  are 
greatly  exercised  over  an  announce¬ 
ment  that  all  railroad  lines  in  official 
classification  territory  proposed  to 
make  a  flat  advance  in  freight  rates 
of  10  per  cent,  effective  August 
1,  1908.  This  would  make  the 

advance  practically  general  over 
the  entire  country.  The  railroads 
excuse  the  advance  on  the  ground 
that  various  laws  adverse  to  their 
interests  have  recently  been  passed 
both  by  Congress  and  various 
States,  and  that  the  only  way  they 
can  come  out  whole  is  by  charging 
more  freight. 

The  main  defense  of  the  advance 
is  from  the  pen  of  the  vice-president 


of  the  New  York  Central  lines,  who 
after  detailing  the  large  additional 
expenses  which  will  confront  the 
railroads  from  now  on,  contends 
that  the  10  per  cent,  increase  is  both 
necessary  and  reasonable.  Touch¬ 
ing:  the  advance  in  rates  on  certain 

o 

food  products,  he  has  the  following 
to  say : — 

An  increase  of  10  per  cent,  on 
butter  and  eggs  would  make  an  in¬ 
crease  of  a  little  more  than  eight- 
tenths  of  a  mill  per  pound;  yhile  on 
dressed  poultry  the  increase  would 
be  a  little  more  than  nine-tenths  of 
a  mill  per  pound. 

I  happen  to  have  before  me  a  bill 
from  a  western  company  for  thirty 
pounds  of  dressed  chicken,  charged 
at  25  cents  per  pound,  or  a  total  of 
$7.50 ;  and,  as  one  of  the  great  army 
of  consumers  of  the  products  of  that 
company,  I  should  be  perfectly  will¬ 
ing  to  have  nine-tenths  of  a  mill  per 
pound,  or  a  total  for  the  thirty 
pounds  of  less  than  3  cents  ($.0285) 


added  to  the  cost  of  these  chickens  if 
the  result  of  such  an  increase,  or 
some  fair  increase  uniformly  applied 
to  all  shippers  and  shipments,  shall 
have  the  effect,  as  I  believe  it  will 
have,  of  giving  employment  to  the 
hundreds  of  thousands  of  railroad 
men  who  are  out  of  work ;  of  return¬ 
ing  to  the  factories  and  mills  that 
manufacture  locomotives,  freight 
and  passenger  equipment,  the  thou¬ 
sands  of  men  who  have  been  forced 
into  unwelcome  idleness  on  account 
of  the  inability  of  the  railroads  to 
continue  their  annual  purchase  of  the 
output  of  these  concerns. 

If  it  will  return  to  steady,  well- 
paid  employment  the  thousands  of 
idle  coal  miners,  iron  ore  miners,  and 
employees  of  the  great  rolling  mills 
that  are  closed  or  working  on  ex¬ 
ceedingly  short  time,  every  individ¬ 
ual  citizen  can  well  afford,  and  if 
it  can  be  clearly  set  before  him  the 
almost  infinitesimal  effect  on  the 
individual  of  a  10  per  cent,  increase 
in  freight  rates— he  will  gladly  accept 
his  share  of  the  burden  in  order  to 
restore  to  this  country  the  full  dinner 
pail  and  the  abounding  prosperity  of 
the  last  decade. 

To  illustrate  how  little  an  increase 
of  to  per  cent,  would  mean  to  each 
individual— and  in  the  last  analysis 
that  must  be  the  controlling  con¬ 
sideration — I  beg  to  submit  the  fol¬ 
lowing.  facts : — 

The  freight  rate  on  a  suit  of 
clothes — including  shoes  and  hat — 
from  Boston,  Philadelphia  or  New 
York  to  any  point  in  the  Mississippi 
Valley  is  about  9  cents.  The  suit 
will  sell  from  $10  to  $30,  according 
to  quality.  An  increase  of  10  per 
cent,  would  add  9  mills  to  the  cost 
of  the  suit.  For  a  distance  of  300 
miles  the  freight  rate  is  3G  cents. 

A  10  per  cent,  increase  would  add 
3tA  mills  to  the  cost  of  the  suit. 

The  freight  on  a  harvester  for  300 


There’s  no  risk  for  the  Grocer  who  handles 


Post( 


Formerly  called 
Eli}&h’s  Manna 


) 


Toasties 

We  do  not  consider  them  sold  until  they  reach  the  consumer— the  sale  of  Retailers’  stock  is  guaranteed  ! 

CONTINUOUS,  LIBERAL  ADVERTISING, 

DELICATE  CRISPNESS,  AND 

DELICIOUS  FLAVOUR 

have  placed  Post  Toasties  among  the  “  STAPLES  a  quick  seller  and  good  repeater. 

“THE  TASTE  LINGERS.” 

Made  by  Postnra  Cereal  Company,  Limited,  Battle  Creek,  Mich. 


IN  SbCRITING  to 
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miles,  boxed  and  crated,  by  the  car¬ 
load  as  they  are  shipped,  would  be 
$1.76.  A  10  per  cent,  increase  in  this 
freight  rate  would  amount  to  about 
1 7V2.  cents.  The  machine  sells  for 
approximately  $130.  Would  the 
manufacturer  who  makes  the  har¬ 
vester,  would  the  farmer  who  buys 
and  uses  it,  object  to  this  almost 
infinitesimal  addition  t6  the  cost  if, 
by  reason  of  it,  thousands  of  well- 
paid,  hungry  consumers  were  added 
to  those  who  buy  the  grain  and 
other  products  of  the  nation’s  farms? 

The  commercial  interests  of  the 
country  are  bitterly  fighting  against 
the  increase,  and  held  a  meeting  in 
Chicago  a  few  days  ago.  Present 
at  this  were  representatives  of  mer¬ 
cantile  associations  from  all  parts 
of  the  country,  and  at  the  end  of 
the  session  a  resolution  was  adopted 
puttting  the  whole  matter  up  to  the 
Interstate  Commerce  Commission. 

If  the  proposed  advance  becomes 
operative,  every  retail  grocer  who 
receives  goods  by  freight  will  have 
to  pay  it  or  pass  it  along  to  his  cus¬ 
tomers  by  an  increase  in  his  selling 
prices. 


New  potatoes  have  advanced 
again  and  are  now  quoted  at  $4  per 
barrel,  as  against  a  price  a  few 
days  ago  of  $2.50  to  $2.75.  Vir¬ 
ginia  and  Maryland  are  supplying 
the  present  receipts. 


How  the  Sanitary  League  Says  Grocers’ 
Meats  and  Provisions  Should  be  Bought 

Extracts  from  its  Instructions  to  Consumers  Along  these  Lines 
Also  Tells  How  to  Interpret  Labels. 


Somebody  sends  the  “Grocery 
World”  a  copy  of  a  leaflet  which 
the  National  Consumers’  League, 
105  East  22d  street,  New  York,  has 
given  general  circulation  among 
consumers.  The  leaflet  conveys  in¬ 
structions  to  buyers  of  food  prod¬ 
ucts  everywhere  as  to  how  to  pur¬ 
chase  edibles  of  all  character.  The 
following  are  extracts  : — 

AT  THE  STORE. 

Buy  food  at  the  cleanest  stores 
only. 

Buy  only  clean,  fresh  food. 

Refuse  to  take  food  handled  by 
dirty  hands.  Insist  upon  it  being 
well  wrapped.  Paper  bags  are  best. 

Buy  only  the  purest  candies.  Is 
the  candy  pure  and  clean  that  your 
children  buy  from  the  push  carts? 

Do  not  buy  decayed  food  because  it  is 
cheap. 

Do  not  buy  bread  and  cakes  at 
dirty  bakeries.  Look  into  the  bak¬ 
ing  rooms,  if  possible.  Are  they 
clean  ? 

Examine  the  packages  of  cereals 
for  worms  before  cooking.  Pack¬ 
ages  of  long  standing  often  become 
infested  with  worms  and  are  some¬ 
times  found  at  the  best  stores. 


Does  your  grocer  keep  his  but¬ 
ter  and  milk  in  clean,  cold  places, 
and  are  they  covered?  Does  he 
keep  his  candies,  figs,  dates,  berries, 
lettuce,  bread,  etc.,  exposed  to  flies 
and  dust  from  the  street,  in  shop 
or  show  window?  Flies  carry  dirt 
and  disease  to  food  and  man. 

Are  your  grocer  and  butcher  and 
baker  cleanly  in  person?  Are  their 
clerks  cleanly? 

Urge  them  to  keep  their  goods  off 
the  sidewalk.  There  is  danger  of 
disease  in  street  dirt.  Ask  the  deli¬ 
catessen  storekeeper  and  the  pushcart 
man  to  keep  their  eatables  covered. 

Refuse  to  buy  food  sold  in  open 
buckets  which  stand  uncovered  in 
the  store  day  after  day. 

FISH,  FLESH  AND  FOWL. 

Select  a  reliable  tradesman  as  you 
would  select  a  reliable  physician. 
The  best  and  purest  food  is  cheap¬ 
est  in  the  end. 

FISH. 

Buy  only  fresh  fish.  It  should 
have  red  gills  and  be  firm,  with  moist 
and  bright  scales,  clear  eyes,  and  be 
rigid  when  handled.  Stale  fish  is 
flabby,  has  scales  dull,  eyes  sunken 
covered  with  film  and  a  bad  odor 
about  the  gills. 

Lobsters  and  crabs  should  be  pur¬ 
chased  alive. 


Do  not  eat  oysters  in  May,  June, 
July  or  August.  They  are  best  in 
months  with  the  “R.”  Clams  may 
be  eaten  throughout  the  year.  All 
shell  fish  should  smell  fresh,  and  the 
shells  should  close  firmly  when  put 
in  water  or  touched  with  the  finger. 

FLESH. 

Buy  only  fresh  meat.  Beef 
should  be  a  rosy,  red  color,  yellow¬ 
ish  white,  fat,  firm,  elastic  and 
scarcely  moist  when  touched  with  the 
finger.  Cook  it  well.  Do  not  buy 
wet,  flabby  beef  that  is  pink  or  pur¬ 
ple.  Good  lamb  and  mutton  is  firm, 
close  grained  and  light  red,  with  fat 
white  and  hard. 

Fresh  veal  is  pale  red,  with  firm 
white  fat.  Bad  veal  is  soft,  mushy 
and  bluish  tinge. 

Good  pork  is  solid,  pure  white  fat, 
pink  flesh.  Cook  it  thoroughly.  Re¬ 
ject  yellow,  soft  pork. 

Make  your  own  sausages  if  pos¬ 
sible.  Much  of  the  sausage  meat  we 
buy  is  preserved  by  chemicals,  be¬ 
cause  fresh  meat  so  rapidly  spoils. 

Do  not  eat  raw  meats  of  any 
kind.  Cooking  kills  germs  if  they 
are  present.  Cook  thoroughly  all 
meats,  especially  Hamburg  steak  and 
pork. 

Do  not  let  cats  and  dogs  come  near 
meat. 

Canned  meats  must  be  free  from 
molds  and  a  greenish  hue  when 
opened.  If  the  top  of  the  can  is 
raised  in  the  centre,  it  has  begun 
to  spoil  and  should  not  be  eaten. 

FOWL. 

Buy  only  poultry  that  is  firm  to 
the  touch,  has  pink  or  yellow  color, 
with  fresh  odor  and  strong,  un¬ 
broken  skin. 

Stale  poultry  is  flabby,  bluish 
green  on  the  crop  and  abdomen,  has 
bad  odor  and  skin  is  easily  pulled 
apart. 


WE  BUY 


FOK 


CASH 


We  are  in  earnest  about  our  busi¬ 
ness  and  as  you  become  more  and 
more  interested  in  yours,  the  more 
business  you  will  do  with  B.  &  P. 


WE  SELL 


FOR 


New  Peas 


to  arriv6  in  about  one  week  or  ten  days, 
shipment  to  be  made  direct  from  depot, 
immediately  upon  their  arrival  • 

Early  Bird  Brand,  Extra  Sifted,  Early  Junes  ner  doz  ft  no  o' 

Consumers’  Brand,  Sifted,  Early  Junes  Sir  doz  ’  ®  77  V 

Pride  of  Delaware,  Full  Standard,  Early  Junes'  Ser  doz’  7  V* 

Kent  County  Brand,  Standard  Early  Junes  .  .  £er  d ot  70 
tot  „EPS  „than  5  wS6k  rr  MOJ*E  than  25  cases  of  any  one  brand 

lha‘  vo“ wi" 

Greatest  Chipped  Beef  Bargain  of  the  Season: 

Pioneer  Brand  Chipped  Beef,  No.  1  Glass  Jars,  2  doz 

in  case,  single  oase . ’  ner  doz  1  7fi 

5  or  10-case  lots . !  !  .  '  Elr  dlz  '  170 

50c.  to  60c.  cheaper  than  any  other  Chipped  Beef  we  "know  of  in  ’’  ‘ 

glass  jars,  even  cheaper  than  tin  cans.  ~  - 


CASH 


Government  Inspected. 


Quality  guaranteed  and 


Two  10c.  Cereals  to  Retail  at  5c.: 

“°c‘ S  SaT!|tBaaok1aide8COrn  M<^  36-3  >*•  >  |0 


Fancy  New  York  State  Medium  Beans,  very  white 
and  very  clean,  genuine  New  York  State  stock, 
grain  bags,  about  2#  bushels,  single  bags  .  .  per  bu 

5  or  10-bag  lots . .  bu  ’ 

Cal.  Lima  Beans,  Extra  Quality  .very  clean  and  very 
white,  the  prettiest  we  have  seen  this  season, 
bags  about  80  lbs.,  single  bags .  per  lb 

6  or  lO-bag  lots . .  ‘  per  lb  ’ 

New  Shore  Mackerel,  160  to  170  fish,  bbls.  .....  per  bbl 

New  Shore  Mackerel,  105  to  110  fish . Der  bbl  ’ 

10-lb.  pails,  160  to  170  fish . P6r  nail 

8-lb.  pails,  160  to  170  fish . per  nail’ 

Clothes  Pins,  5  gross  in  box,  full  count,  single  boxes,  per  box’ 

lO-box  lots  or  over . .  box  ’ 

Clawson’s  Root  Beer  Extract  in  #gross,#  gross  and 
one  gross  lots . 

Per  dozen . P  *  ’ 

Wheel  Brand  30s-40s  Fancy  Santa  Clara  Prunes 

summer  prepared  fruit,  just  in,  25  lb.  boxes  .  .  per  lb., 
Prelate  Brand  Fanoy  Pink  Puget  Sound  Salmon 

No.  1  Tall  Cans,  4  dozen .  Der  doz 

6  or  10-case  lots . .* . .  .  .  .JSdSt,’ 

Booth’s  Oval  Brand  Stringless  Beans,  No.  2  Cans, 

single  cases,  2  dozen . . . per  doz. 

6  or  10-case  lots . per  doz., 

B.  &  P.  No.  3  Three-tie  Brooms,  single  dozen  .  .  .  per  doz. 

6  or  10-doz.  lots . per  doz., 


92.55 
2.52  # 


.05# 

05# 

11.75 

11.25 

.76 

.64 

•  42# 
.40 

7.60 

.66 

.08# 

•97# 

.96 

•  67# 
.65 

2.20 

2.16 


These  Prices  for  This  Week  Only— June  22d  to  June  27th,  inclusive. 

FOR  THE  CASH  GROCER,”  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N.  Delaware  Avenge 


Phila.,  Pa, 
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The  odor  of  decomposition  can 
be  detected  in  any  food. 

LABELS. 

The  law  requires  all  food  manu¬ 
facturers  to  label  their  products 
truthfully. 

DO  READ  THE  LABELS  CAREFULLY. 

They  are  your  protection  from 
fraud. 

Study  them  and  learn  what  is  an 
honest  label. 

The  labels  must  tell  what  is  in¬ 
side  the  can  or  box  or  bottle.  If 


it  is  a  compound  it  must  be  so  stated. 

Read  the  small  print,  as  it  is  often 
more  important  than  the  large. 

Does  the  label  tell  the  truth  about 
the  weight  of  the  package?  Don’t 
buy  foods  artificially  colored.  Don’t 
buy  foods  containing  chemical  pre¬ 
servatives. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro¬ 
cery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 


Selling  Talks  With  Grocery  Clerks 

“Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 

[The  “  Grocery  World”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  It  Is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


BUSINESS  IS  GOOD. 

Depression  of  business  is  in  the 
air.  However  much  it  is  repre¬ 
sented  in  our  receipts  or  in  our 
profits  or  in  your  sales,  the  impres¬ 
sion  must  not  go  out  that  things  are 
dull.  “Business  is  good.”  That’s 
the  way  to  talk  and  to  act.  The 
principle  we  want  to  lay  down  is  not 
one  of  deception  in  its  narrow  sense, 
but  rather  the  principle  of  attrac¬ 
tion.  “Like  begets  like.”  Gloom 
brings  gloom.  Hopefulness  and 
cheer  and  a  good  wholesome  feel¬ 
ing  of  success  brings  business'. 
That  is  the  law. 

SELLING  FLOUR. 

The  Hj-barrel  sacks  of  “Our 
Own”  brand  of  flour  must  be  turned 
into  money,  so  we  have  made  the 
price  80  cents.  Bread  will  be  baked 
from  this  flour  every  day  and  served 
with  the  iced  tea  to  those  who  want 
a  bite.  It  will  be  nicely  sliced  and 
buttered.  This  will  show  just  what 
kind  of  bread  “Our  Own”  brand 
produces,  and  it  no  doubt  will  make 
lots  of  sales.  Talk  of  the  .texture 
of  the  bread.  Its  lightness  and  its 
sweetness.  Stroke  the  flour  off 
with  the  bread  knife.  Refer  to  its 
whiteness  and  wonderful  rich  ap¬ 
pearance. 

VINEGARS? 

When  you’re  selling  lettuce  and 
cucumbers  and  such  things,  reach 
for  a  bottle  “Our  Own”  vinegar. 
It’s  very  suggestive.  Guarantee  it 
the  pure  apple  cider  product  for 
only  12  cents. 

Keep  the  olive  and  salad  oil  be¬ 
fore  you  and  before  your  trade.  In 
selling  goods  get  into  the  habit  of 


associating  things.  Mention  lemons 
when  you  sell  sardines.  Evapo¬ 
rated  milk  when  you  sell  coffee ; 
also  strawberries.  Prepared  mus¬ 
tard  when  you  sell  boiled  ham. 
Cheese  when  you  sell  macaroni,  and 
so  on  through  the  list.  Of  course, 
the  things  may  be  reversed,  and  say 
boiled  ham  when  you  sell  mustard, 
etc. 

SELLING  CANNED  SALMON. 

We  have  been  selling  a  lot  of 
Alaska  salmon.  Now,  you’ll  have 
to  turn  around  and  push  the  Clover 
Hill  Columbia  River  in  1 -pound 
tins.  We  have  25  cases.  It’s  paler 
than  the  Alaska,  but  much  richer, 
more  oily,  more  tender,  altogether 
more  dainty.  Should  be  placed  on 
the  ice  before  serving  and  the  tin 
must  be  cut  around  the  side  and  a 
puncture  made  on  the  top.  Special 
next  week,  20  cents. 

CANNED  TONGUE  ON  ICE. 

Don’t  sell  a  can  of  tongue  from 
the  shelf.  Let  it  all  come  from  the 
cooler.  Explain  this  to  your  cus¬ 
tomers.  It’s  a  winner.  This,  too, 
must  be  cut  around  the  edge  of  the 
can. 

FREE  ICED  TEA. 

All  week  we  will  serve  free  Li- 
Chang  tea,  iced.  In  inviting  people 
to  have  a  glass'  of  tea,  do  it-  so  you 
do  not  give  the  impression  that 
they’re  expected  to  make  a  pur¬ 
chase.  The  worst  feature  about  all 
demonstrators  is  that  they  [nit  the 
sampler  ill  at  ease.  We  want  to 
eliminate  this.  It  leaves  a  far  bet¬ 
ter  effect.  Incidentally  say  that 
we’re  serving  Li-Chang.  Let  it  go 
at  that. 


To  the  Trade: 


When  You  Are  Selling 


CEYLON 

TEA 

It  is  Absolutely  Necessary  that 
You  Should  Lay  Partic¬ 
ular  Stress  on  the 
Fact  that  it 

Must  Be  Judged 
By  Cup  Quality 

And  You  Should 
Show  Customers 

How  to  Prepare  It 

So  as  to  Fairly  Test  This. 


The  Tea’s  appearance  won’t 
especially  commend  it;  nor  will 
a  poorly  made  infusion. 
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The  substance  of  their  argument 
is  of  course  this :  “Because  we  pro¬ 
pose  to  be  negligent  and  treat  our 
employees  badly,  and  because  the 
law  will  now  compel  us  to  pay  dam¬ 
ages  for  this  we  will  need  more 
money,  and  it  is  only  fair  to  make 
the  freight  shippers  pay  for  our 
carelessness.” 

This  seems  just  a  little  illogical, 
even  for  a  predatory  railroad. 
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As  reported  in  another  column, 
the  railroads  of  the  country  are 

about  to  inaugu- 

Onc  Reason  for  rate  a  io  per  cent. 
Higher  Freight  Rates,  advance  ill  freight 

rates,  which  be¬ 
cause  it  will  be  practically  general 
over  the  country  will  affect  almost 
every  retail  grocer  in  business. 
Some  of  the  railroads’  reasons  for 
making  the  advance  are  curious. 
For  instance,  in  a  statement  issued 
by  the  vice-president  of  the  New 
York  Central  Railroad,  he  says  the 
railroads  will  need  to  make  more 
money  because  of  the  employers’ 
liability  law  just  passed  by  Con¬ 
gress.  This  law  permits  railroad 
employees  to  recover  damages  from 
roads  engaged  in  interstate  com¬ 
merce,  even  when  the  negligence 
or  injury  complained  of  is  charge¬ 
able  to  a  fellow-employee.  Under 
the  old  law,  if  one  employee  was 
damaged  by  the  negligence  or  wan¬ 
tonness  of  another  employee,  he 
could  not  recover  from  the  common 
employer,  although  he  of  course 
had  a  usually  worthless  action 
against  the  fellow-employee. 

The  railroads  believe  that  this 
new  act  will  greatly  increase  the 
lawsuits  against  them  and  will  cost 
them  much  money,  which  they  must 
raise  through  advanced  freight 
rates. 


The  Kellogg’s  Toasted  Corn 
Flake  Co.,  which  is  rapidly  becom¬ 
ing  the  holier- 

The  Kellogg  Brand  than-thou  Phari- 
••  Square  Deal.”  see  Qf  cereal 

business,  is  out 
with  a  new  advertisement,  the  sub¬ 
stance  of  which  is  as  follows: — 

a  “square  deal”  for  every  grocer. 

That’s  the  Kellogg  Policy. 

Kellogg’s  Toasted  Corn  Flakes  is 
the  only  corn  flakes  that  does  not 
put  the  average  grocer  at  a  disadvan¬ 
tage  by  selling  the  chain  stores,  de¬ 
partment  stores  and  buying  ex¬ 
changes  at  jobbers’  prices.  It  is  dis¬ 
tributed  strictly  through  jobbing 
channels  and  every  retailer,  great 
and  small,  is  on  the  same  basis. 

It  is  technically  correct  that  the 
concern  does  not  sell  department 
stores,  but  it  does  worse — it  permits 
some  of  those  stores  to  sell  at  prices 
far  below  even  the  price  the  job¬ 
ber  pays  in  carload  lots.  Take 
Macy  &  Co.,  of  New  York,  as  an 
illustration.  They  advertised  Kel¬ 
logg’s  Corn  Flakes  at  6  cents.  E. 
W.  Murphy,  the  New  York  repre¬ 
sentative,  claimed  to  be  intending  to 
consult  a  lawyer  as  ’to  what  he 
could  da  in  the  case,  and  so  far  as 
any  action  is  concerned  he  may  be 
still  consulting  him.  The  Macy 
store  went  right  on  selling  the 
product  at  6  cents  and  probably  will 
do  so  as  long  as  it  likes. 

So  that  the  Kellogg  “square  deal” 
seems  to  be  confined  to  robbing  re¬ 
tail  grocers’  associations  and  large 
retail  purchasers  of  their  funda¬ 
mental  right  to  buy  on  a  quantity 
basis. 


A  Sample. 


In  the  last  issue  of  the  “Grocery 
World”  appeared  an  article  stating 
that  the  wholesale 
grocery  trade  were 
quite  in  favor  ol 
the  establishment 
of  limited  selling  prices  by  manu¬ 
facturers,  but  were  perfectly  con¬ 
vinced  in  advance  that  some  of  their 
number  would  violate  any  limited 
price  made. 

Apropos  of  this,  and  in  proof  of 
it,  a  well-known  Philadelphia  job¬ 
ber  submitted  to  the  writer  during 


the  week  the  following  facts,  all  of 
which  were  within  his  personal 
knowledge : — 

A  certain  Philadelphia  jobbing- 
house,  bound  as  all  jobbers  are  to 
sell  a  certain  brand  of  soap  at  a 
limited  price,  was  caught  red- 
handed  breaking  the  contract  and 
the  price  at  the  same  time.  A 
charge  against  him  was  laid  before 
the  manufacturer,  who  told  the 
jobber  of  the  accusation  and  re¬ 
quired  him  to  disprove  it  under 
oath.  Without  the  slightest  hesita¬ 
tion  both  the  jobber  and  the  sales¬ 
man  who  actually  agreed  to  give 
and  did  give  the  rebate,  took  an 
affidavit  that  they  had  nevet  done 
what  there  was  unimpeachable  evi¬ 
dence  that  they  did. 

The  writer  asked  this  informant 
if  he  had  actual  evidence  that  the 
aforesaid  jobber  had  broken  his 
price  contract,  and  that  his  oath  and 
that  of  his  salesman  were  false. 
The  reply  being  that  he  had  such 
evidence,  he  was  then  asked  why  he 
did  not  press  the  case  further,  and 
answered  that  he  had  “certain  rea¬ 
sons”  for  not  doing  so. 

The  jobber  who  submitted  these 
facts  to  the  writer  made  the  sen¬ 
tentious  comment  that  the  strongest 
limited  price  plan  framable  was  not 
proof  against  false  oaths.  To 
which  the  “Grocery  World”  assents, 
particularly  if  other  jobbers  who 
have  the  evidence  of  wrongdoing 
and  could  show  offenders  up,  are 
not  sufficiently  warm  in  the  trade 
interest  to  do  so. 


The  highest  New  Jersey  appeal 
court  has  finally  decided  the  potted 
ham  case  in  the 
a  Good  only  way  it  could 

Deciiion.  be  justly  decided, 

and  the  “Grocery 
World”  rejoices  that  a  principle  is 
now  laid  down  which  will  serve  for 
the  protection  of  retail  grocers 
everywhere. 

A  Vineland  (N.  J.)  grocer  sold 
a  can  of  potted  ham,  which  proved 
to  be  bad  and  poisoned  the  eater. 
Obviously  the  retailer  could  not 
know,  it  was  bad,  since  it  was  both 
bought  and  sold  by  him  in  the 
original  sealed  package.  Neither 
could  he  learn  whether  it  was  bad 
or,  not  without  opening  every  tin 
and  having  it  analyzed.  This,  of 
course,  would  be  wholly  impracti¬ 
cable  for  several  reasons. 

Nevertheless,  when  the  injured 
party  rightly  decided  that  the 
packer  ought  to  be  responsible  and 
not  the  dealer,  and  accordingly 


sued  the  packer  for  $10,000,  the 
packer  contended  that  it  was  the 
grocer’s  fault  and  not  his  at  all. 
Furthermore  two  New  Jersey 
courts  sustained  him  in  that  view. 
The  Court  of  Errors  and  Appeals, 
however,  decides  that  where  a  re¬ 
tailer  sells  sealed  package  goods, 
about  the  quality  of  which  he 
cannot  possibly  inform  himself  in 
any  practicable  way,  he  is  entitled 
to  rely  upon  the  packer  and  so  is 
the  consumer. 

Any  other  decision  would  work 
the  grossest  injustice. 


So-called  “gentlemen’s  agree¬ 
ments”  between  manufacturers  or 
purveyors  in  vari- 
Gentlemen'i  lOUS  lines,  by 
Agreement!.  which  certain 

trade  conditions, 
such  as  prices,  are  held  by  all  at  a 
certain  point,  no  actual  contract 
being  signed,  however,  have  become 
in  a  sense  the  sport  of  the  trade. 
This  is  because  there  has  never 
been  one  which  some  gentlemanly 
party  to  it  has  not  broken. 

Witness  the  gentleman’s  agree¬ 
ment  which  obviously  must  exist 
among  the  packers  of  California 
canned  goods.  On  the  same  day  of 
last  week,  practically  every  repre¬ 
sentative  packing  house  mailed 
prices  on  its  1908  pack  to  its  rep¬ 
resentatives  in  various  sections  of 
the  country.  In  all  cases  the  prices 
were  identical,  and  the  terms  of  sale 
practically  identical.  This  could 
not  be  coincidence.  There  is  un¬ 
questionably  a  working  agreement 
among  the  packers  to  maintain 
prices  on  a  certain  level. 

Now,  any  agreement  to  set  a 
price  must  necessarily  include  a 
covenant  to  maintain  it,  and  if  this 
arrangement  of  the  California 
packers  is  being  observed,  we  will 
find  the  representatives  of  all  the 
packers  holding  the  prices  which 
have  been  placed  in  their  hands  to 
sell  by.  And  yet  the  Philadelphia 
representatives  of  two  large  Cali¬ 
fornia  packers,  evident  parties  to 
the  price  agreement,  started  to  offer 
goods  at  2^2  to  5  per  cent,  below 
the  market  the  very  first  time  they 
started  out  to  offer  goods  at  all. 
Which  means,  of  course,  that  an¬ 
other  gentleman’s  agreement  has 
been  knifed  in  the  house  of  its 
friends. 

These  are  hard  times  for  restrict- 
ers  of  competition.  Gentlemen's 
agreements  amount  to  nothing,  and 
the  iron-clad  contract  which  might 
serve  is  against  the  law. 
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The  New  York  Letter 


Kellogg’s  Reasons  for  Cutting  Off  Large  Retail  Buyers  Prove 
to  be  Selfish  After  All.  Issue  a  Circular  Admitting  that 
Retailers  Would  Overbuy  and  They  Would  Have  to  Take 
Back  Unsold  Surplus.  No  Patent  or  Trademark  Protec¬ 
tion  in  Adulterated  or  Misbranded  Food.  Small  Notes  of 
New  York  Trade. 


Special  correspondence  of  '‘Grocery  World.” 

New  York,  June  19,  1908. 
Copies  of  the  circular  issued  by 


the  Kellogg  company  in 


expla¬ 


nation  of  its  attitude  in  relation 
to  quantity  sales  have  been  re¬ 
ceived  in  this  city.  The  reasons 
given  for  not  selling  to  retailers 
and  the  exchanges  are  not  con¬ 
vincing  in  the  case  of  some  promi¬ 
nent  dealers  who  are  active  in 
the  retailers’  societies,  and  the 
subject  is  likely  to  be  discussed 
at  future  meetings. 

The  argument  that  retailers 
would  be  likely  to  buy  in  excess 
of  requirements  in  order  to  get 
the  benefits  of  the  quantity  prices, 
and  that  the  company  would 
sometimes  be  obliged  to  take  back 
the  surplus  purchases  in  order  to 
prevent  the  sale  of  stale  goods 
and  to  protect  the  quality  of  the 
flakes,  does  not  seem  very  strong 
to  these  dealers.  One  of  the  of¬ 
ficers  of  the  New  York  society 
said  that  trouble  of  that  kind  has 
not  been  reported  by  other  manu¬ 
facturers  who  sell  to  retailers  and 
lie  did  not  think  that  the  toasted 
flake  people  would  be  bothered 
much  by  unreasonably  large  pur¬ 
chases  if  they  also  sold  to  people 
who  have  the  price,  whether  they 
be  whoesalers  or  retailers.  The 
special  need  of  freshness  in  the 
product,  he  said,  may  be  assured 
in  various-  ways  without  doing 
away  with  the  quantity  system. 
He  added  that  there  are  other  ar- 
tFles  in  which  freshness  is  essen¬ 
tial,  and  yet  they  are  sold  readily 
to  retailers  and  to  retailers’  ex¬ 
changes. 

Of  the  three  associations  of  gro¬ 
cers  in  this  city  two  have  declared 
themselves  against  the  plan  of 
manufacturers  placing  a  minimum 
price  on  their  products  The  as¬ 
sociations  in  the  boroughs  of 
Manhattan  and  the  Bronx  have 
taken  this  position,  while  the  or¬ 
ganization  in  Brooklyn  has  a  com¬ 
mittee  which  is  considering  the 
subject,  the  idea  having  met  with 
more  favor  in  that  than  in  either 
of  the  other  societies. 


/„,• . Y . '/  “It’s  All  in  the 

Shreds” 

s — .’.‘.‘."'v/r: __ 
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In  Manhattan,  especially,  the 
leading  members  seem  fully  con¬ 
vinced  that  the  plan  is  opposed 
to  the  best  interests  of  the  deal¬ 
ers  A  dealer,  most  of  whose 
trade  is  of  a  credit  character  and 
whose  expenses  are  high,  does  not 
desire  to  sell  at  the  same  price 
as  another  who  has  a  cash  busi¬ 
ness,  with  comparatively  small 
expenses.  It  is  a  common  belief 
that  the  minimum  price  almost 
unavoidably  becomes  the  actual 
fixed  price. 

It  is  pointed  out  that  one  man 
may  sell  an  article  at  a  lower 
price  than  a  competitor  gets  and 
still  make  a  larger  profit  on  that 
article,  because  of  the  difference 
in  the  cost  of  doing  business.  A 
remark  that  was  made  at  one  of 
the  meetings  and  has,  been  re¬ 
peated  since  when  the  subject  has 
been  under  discussion,  is  that  a 
fixed  price  would  turn  the  grocer 
into  a  sort  of  a  slot  machine,  with 
no  power  of  initiative.  There 
is  no  evidence,  it  is  furthermore 
said,  that  the  California  grocers 
who  have  fixed  prices  are  any  bet¬ 
ter  off  than  are  the  grocers  in 
this  city  who  buy  where  they  can 
get  the  cheapest  supplies  and  sell 
for  as  good  prices  as  they  can  get. 

*  *  * 

Manufactures  and  wholesalers 
are  interested  in  the  principle 
laid  down  by  Judge  Robb  at 
Washington  in  the  whisky  case, 
in  which  he  said  that  the  courts 
would  not  protect  patent  and 
trade-mark  privileges  of  food  that ; 
is  misbranded  or  adulterated.  It 
is  suggested  that  this  principle 
may  prove  a  potent  influence  in 
deterring  manufacturers,  foreign 
and  domestic,  from  putting  out 
any  except  honestly  made  and 
properly  labeled  goods  A  manu¬ 
facturer  will  scarcely  engage  in 
the  expense  of  advertising  and 
marketing  a  commodity  if  others 
may  with  impunity  reap  the  ad¬ 
vantage  of  his  campaign.  For¬ 
eign  packers  against  whom  the 
food  law  has  not  been  fully  en¬ 
forced  as  yet,  may  be  affected  by  j 


The  original  and  only  “  hard  times”  food  is 

Shredded  Wheat 

because  it  restores  confidence  and  is  the  only  substitute  for 
heavy  meats  and  other  expensive  foods,  furnishing  more  real 
nutriment  with  less  tax  upon  the  digestion  and  the  pocket  book. 

It  is  a  “  good  times  ”  food  for  the  grocer  because  it  yields  a 
good  profit  all  the  year  round — in  good  times  and  bad  times. 
The  cleanest,  purest,  most  nutritious  cereal  food  made  in  the 
world.  Tell  your  customers  about  it. 


The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 

Formerly  The  Natural  Food  Company 


When  You 
Consider 

that  well-known  goods  are  half  sold  before  you  put 
them  on  your  shelves,  it’s  easy  to  understand  why 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

( The  kind  tl lat  contain  no  preservatives.) 

are  good  sellers.  The  consumer  knows  their  quality, 
their  purity,  their  goodness,  and  the  guarantee  on  which 
they  are  always  sold — money  back  if  they  fail  to  please. 

You  make  more  money  on  Heinz  goods  than  you  do 
on  others  because  there  are  more  of  them  sold  and  it’s 
volume  of  business  that  counts  for  profit. 

Anything  that’s  **  HEINZ  ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 

New  York  Pitt*burgh  Chicago  London 
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these  accounts,  $3,000  have  been 
assigned  to  Peter  Andrews  in  se¬ 
curity  for  a  debt,  and  the  stock, 
valued  at  $460,  has  also  been  as¬ 
signed  to  him. 

*  *  * 

The  Brooklyn  Retail  Grocers’ 
Association  has  decided  to  notify 
all  manufacturers  that  they  may 
send  notices  of  deals  and  special 
offers  and  all  such  notices  will 
be  read  at  the  meetings.  It  is 
expected  that  this  will  bring 
about  a  gradual  and  healthful  in¬ 
crease  in  the  direct  business  be¬ 
tween  the  manufacturers  and  the 
retailers. 


*  *  * 


The  Brooklyn  Association  has 
also  decided  to  hold  a  food  show 


'  last  week  under  the  auspices  of  the 
Millers’  National  Federation,  took 
action  toward  beginning  a  cam¬ 
paign  of  advertising  to  uphold  the 
merits  of  white  flour  as  against  the 
patent  breakfast  foods.  The  millers 
assert  that  the  food  manufacturers 
are  injuring  the  white  flour  busi¬ 
ness  by  some  of  their  advertising 
and  intend  to  combat  this  with  pub¬ 
licity  of  their  own.  A  resolution 
was  adopted  instructing  Secretary 
Goetzmann  to  get  into  communica¬ 
tion  with  the  presidents  of  all  of 
the  milling  clubs  throughout  the 
country  and  take  up  with  them  the 
cost  of  a  comprehensive  advertising 
campaign  in  their  sections  and  learn 
what  contributions  each  club  will 
make  toward  the  work.  All  of  the 


Two-Minute  Sermons  for  the  Retail 

Grocer 


course. 


the  suggestion  offered  in  Judge 
Robb’s  opinion. 

*  *  * 

Importers  of  olive  oil  have  been 
invited  to  meet  Mr.  Reynolds, 
the  Assistant  Secretary  of  the 
Treasury,  on  Wednesday,  June 
24th,  in  the  rooms  of  the  New 
York  Produce  Exchange.  He 
will  sail  for  Europe  directly  after 
the  conference  and  proposes  to 
investigate  various  questions  con¬ 
nected  with  the  business,  getting 
information  abroad,  as  well  as 
in  this  country. 

There  has  been  friction  between 
the  Government  authorities  and 
importers  over  a  number  of  mat¬ 
ters  which  Mr  Reynolds  expects 
to  adjust,  including  the  old  ques¬ 
tion  as  to  the  standards  of  edible 
oil  and  oil  fit  only  for  mechanical 
uses  Other  issues  as  to  blending 
and  labeling  will  be  considered. 

*  *  * 

A  denial  of  the  report  that  the 
United  Fruit  Co.  is  diverting 
much  of  its  shipping  business 
from  New  York  and  Philadelphia 
to  Baltimore  is  made  by  George 
O.  Sommers,  the  company’s  gen¬ 
eral  traffic  manager.  He  says 
that  no  changes  of  importance  are 
contemplated 

*  *  * 

Sugar  refiners  have  been  no¬ 
tified  that  on  June  29th  the  Inter¬ 
state  Commerce  Commission  will 
give  a  hearing  at  Washington  on 
the  question  of  differentials  in 
lighterage  charges  in  this  city  and 
vicinity.  The  commission  has  al¬ 
ready  taken  some  evidence.  It 
« 

seems  that  some  of  the  Brooklyn 
and  Jersey  City  refineries  have  en¬ 
joyed  advantages  in  free  light¬ 
erage  and  in  rebates,  if  no  lighter¬ 
age  is  required,  because  of  the  re¬ 
fineries  being  directly  adjacent  to 
the  tracks,  while  other  refineries 
not  in  the  favored  district  have 
been  paying  lighterage  charges. 

*  *  * 

Texas  onions  have  been  coming 
to  this  port  in  bad  conditon,  pre¬ 
sumably  because  they  were  wet 
at  the  time  of  shipment,  and  12,- 
000  crates  were  condemned  in  the 
last  week  by  officers  of  the  Health 
Department. 

*  *  * 

Therry  Bros.,  who  had  a  gro¬ 
cery  and  liquor  store  at  39  Madi¬ 
son  street,  filed  this  week  their 
schedules  in  bankruptcy.  The  to¬ 
tal  of  the  liabilities  is  $8,796 
and  there  are  nominal  assets  of 
$9-557-  Of  the  assets,  $8,957  is 
in  outstanding  accounts.  Of 


XLiII. — Keep  Your  Own  Fads  Back. 

Never  let  your  customer  know 
that  you  have  any  fads  of  your  own. 

If  the  merchant  will  invariably 
show  an  interest  in  every  fad  of 
every  customer,  and  will  never  let 
the  customer  know  that  he  has  a 
fad  of  his  own,  he  stands  a  much 
better  chance  of  succeeding.  This 
is  hard  work,  for  the  man  with  a 
fad  dislikes  wasting  time  listening 
to  the  details  of  another  man’s  fad. 
If  the  merchant  finds  this  to  be  the 
case  with  himself,  he  can  readily 
see  how  he  could  become  a  bore  to 
his  customers,  and  even  drive  them 
away  from  his  store  by  continually 
talking  about  his  own  fads. 

The  merchant  cannot  afford  to 
lose  customers,  so  he  must  make 
himself  interested  in  their  fads, 
from  policy’s  sake,  but  the  customer 
can  trade  somewhere  else  just  as 
easy  as  at  his  store,  so  he  has  no 
reason  for  allowing  himself  to  be- 


in  the  spring  of  1909.  The  Board 
of  Directors  will  soon  enter  upon 
the  preliminary  work. 

*  *  * 

Satisfaction  has  been  expressed 
by  many  grocers  with  the  recent 
order  issued  by  President  Roose¬ 
velt,  directing  that  employees  of 
the  Government  must  pay  their 
bills  for  food  supplies  or  be  dis¬ 
missed.  Fred.  A.  McGill. 


Millers  to  Combat  Breakfast  Foods. 

The  millers  who  attended  the  con¬ 
vention  of  millers  in  Detroit,  Mich., 


come  bored  to  death  by  a  merchant 
who  persists  in  talking  of  some  sub¬ 
ject  in  which  he  has  no  interest. 

There  is  another  reason  why  the 
merchant  should  set  his  own  fads 
in  the  background  and  make  him¬ 
self  acquainted  with  those  his  cus¬ 
tomers  favor.  There  is  money  in 
catering  to  them.  Fads  come  and 
go,  but  they  cost  money  all  the  time, 
and  the  merchant  who  never  allows 
his  own  fad  to  interfere  with  those 
of  his  customers  is  better  able  to  tell 
about  when  each  fad  is  taking  its 
departure,  and  when  is  the  right 
time  to  clean  up  stock  in  that  direc¬ 
tion. 

As  an  instance  of  what  fads  do 
for  merchants,  just  notice  the  pres¬ 
ent  big  business  on  post  cards. 
Merchants  in  almost  every  line  of 
business  are  handling  them,  and  the 
volume  of  business  and  the  profits 
are  both  good. 

F.  A.  P. 


presidents  will  be  requested  to  have 
replies  in  Secretary  Goetzmann’s 
hands  by  September  1st,  so  that  the 
campaign  may  be  commenced  in  the 
early  fall  if  enough  millers  favor  it 
to  make  it  possible.  Among  the 
remedies  suggested  for  millers’ 
troubles  in  resolutions  adopted  to¬ 
day  were  a  more  careful  study  of 
the  demands  of  trade,  a  refusal  to 
let  the  buyer  fix  the  price  on  prod¬ 
ucts,  a  refusal  to  make  any  section 
a  dumping  ground  for  overproduc¬ 
tion  and  an  insistence  that  all  out¬ 
put  shall  show  a  profit  and  a  larger 


membership  of  the  millers  in  the 
federation. 


Educating  the  Retail  Dealer 
Under  Federal  Food  Law. 


Manufacturers  Given  Credit  for  Cam¬ 
paigns  of  this  Kind.  Sample  Piece 
of  Illuminating  Literature. 


Much  credit  belongs  to  large 
manufacturing  concerns  who  have 
disseminated  much  matter  among 
the  retail  trade  explaining  the  pro¬ 
visions  of  the  Federal  food  law  and 
warning  retailers  how  to  protect 
themselves  under  it.  There  is  a 
class  of  manufacturers  who  have 
pursued  precisely  the  opposite 

A  particularly  useful  piece  of 
literature  of  the  kind  noted  above 
has  been  issued  by  a  well-known 
Baltimore  spice  and  flavoring  ex¬ 
tract  house,  and  its  substance  is 
worth  reproducing  here  : — 

NATIONAL  PURE  FOOD  AND  DRUGS  ACT. 

1.  What  it  is. 

The  National  Pure  Food  and 
Drugs  Act  is  a  law  passed  by  Con¬ 
gress  regulating  the  manufacture  and 
sale  of  all  classes  of  foods  and  drugs  .  1 
sold  in  interstate  trade  (shipped 
from  one  State  to  another). 

2.  What  are  standards? 

All  goods  must  conform  to  the 
standards  prescribed  by  that  act,  be 
labeled  in  conformity  with  its  reg¬ 
ulations,  or  additional  regulations 
formulated  by  the  Agricultural  De¬ 
partment. 

Drug  standards  are  those  formu¬ 
lated  in  the  U.  S.  Pharmacopeia  or 
National  Formulary.  The  standard 
for  food  so  far  as  have  been  pro¬ 
mulgated  are  given  in  circular  No. 

19.  issued  by  the  Agricultural  De¬ 
partment. 

3.  What  is  penalty  for  violation? 

It  may  be  a  fine  of  from  $5  to 
$500  and  imprisonment  for  six 
months  for  the  first  offense,  and  for 
further  violations  the  fines  are  so 
great  that  no  man  can  afford  to 
run  the  risk  of  an  action  by  the 
Government. 

4.  What  is  a  guaranty? 

The  jobber  to  protect  himself 
should  be  careful  to  get  a  guaranty 
from  the  manufacturer  on  all  pur¬ 
chases,  and  the  retail  dealer  in  turn 
to  protect  himself  should  require  a 
guaranty  from  the  jobber.  The 
manufacturer  then  becomes  the  only 
party  to  be  prosecuted  in  case  of 
adulteration  or  misbranding. 

5.  What  is  confiscation? 

When  goods  have  been  pronounced 
impure,  imoroperly  labeled  or  not 
up  to  standard,  the  Government 
officers  may  seize  and  CONFIS¬ 
CATE  them.  The  jobber  and  re¬ 
tailer  have  no  redress  whatever  if 
the  manufacturer  is  not  FINAN¬ 
CIALLY  RESPONSIBLE.  While 
the  dealer  has  paid  for  the  goods 
and  is  immune  from  prosecution 
under  his  guaranty,  he  will  lose  the 
value  of  the  goods  destroyed  unless 
the  manufacturer  protects  him. 

The  merchant  should  therefore  ex¬ 
ercise  care  as  to  the  financial  re¬ 
sponsibility  of  the  manufacturer 
from  whom  he  buys. 

If,  for  instance,  a  dealer  were  to 
buy  $100  worth  of  goods,  say,  drugs, 
extracts,  preserves,  pickles,  canned 
goods,  spices,  etc.,  and  they  were 
pronounced  impure,  they  would  be 
seized  and  destroyed  by  the  Govern¬ 
ment. 
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6.  Caution. 

There  are  many  manufacturers 
without  financial  standing  operating 
over  the  United  States,  who  are 
offering  spices,  drugs,  flavoring  ex¬ 
tracts,  etc.,  at  a  price  often  below 
the  cost  of  manufacture. 

The  sequel  is  that  they  go  into  the 
hands  of  a  receiver  and  the  dealer 
purchasing  from  them  finds  himself, 
after  they  have  gone  out  of  business, 
in  the  position  of  having  the  goods 
confiscated  and  no  recourse  against 
the  manufacturer. 

It  is  advisable  to  buy  only  from 
such  houses  as  will  guarantee  against 
fines  and  confiscation,  and  who  are 
financially  able  to  back  up  their  guar¬ 
anty. 


The  wholesalers  assert  that  there 
will  be  over  $200,000  added  to  the 
cost  of  food  products  for  the  city 
of  Macon  alone  in  a  single  season. 
What  force  the  fight  against  the 
increase  will  have  remains  yet  to  be 
seen,  but  it  is  declared  now  that  the 
protest  will  take  definite  shape  im¬ 
mediately  and  a  fight  to  the  bitter 
end  will  be  put  up.  Macon  whole¬ 
sale  merchants  are  astonished  at  the 
announcement. 

New  York  City. 


TIN 


CANS 


Get  Our  No. 

A  copy  of  our  Catalogue  No.  4  will  help  you  to  decide  a 
lot  of  questions. 

t*  ;<*  rolled  '‘ftmopra’  Tinware.”  and  contains  ohoto- 


ASSOCIATION  NEWS. 

Macon,  Ga.,  Jobber*. 

Asserting  that  the  proposed  in¬ 
crease  in  freight  rates  on  food¬ 
stuffs  will  raise  the  cost  of  meat, 
flour,  corn,  oats,  meal  and  other 
supplies  for  both  man  and  beast 
more  than  $2,000,000  in  Georgia 
alone,  the  wholesale  grocers  in 
Macon,  Ga.,  have  joined  in  a  strong 
protest  that  will  later  be  made  to 
the  Interstate  Commerce  Commis¬ 
sion.  A  circular  letter  from  J.  A. 
Sams,  division  freight  agent  for  the 
Louisville  and  Nashville  Railroad 
in  Atlanta,  informs  the  Macon 
jobbers  that  there  will  be  two  and 
three  cents  per  hundred  pounds  in¬ 
crease  in  rates  on  foodstuffs  after 
August  1,  1908. 


Not  all  grocers’  organizations  are 
in  favor  of  the  principle  established 
by  resolution  at  the  recent  Boston 
convention  of  retail  grocers,  known 
as  “the  Pacific  coast  plan,”  by 
which  the  manufacturer  would  de¬ 
termine  the  retail  selling  price  of 
his  products.  The  three  local  New 
York  City  associations,  for  instance, 
are  evidently  wary  of  the  scheme, 
for  both  the  Manhattan  and  Bronx 
Associations  at  their  last  meetings 
declared  against  the  scheme,  while 
Brooklyn’s  Association  feels  much 
the  same  way,  but  is  investigating 
it  before  passing  resolutions. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro¬ 
cery  World,”  92 7  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 


Packer,  Not  Retailer,  Responsible  for 
Harm  Done  by  Sealed  Neat  Products 


Highest  New  Jersey  Court  Says  that  Where  Consumer  was 
Injured  by  Eating  Bad  Potted  Ham,  the  Packer,  and  Not  the 
Grocer,  is  Responsible.  Case  Originated  in  Vineland,  and 
Two  Courts  First  Decided  Otherwise. 


The  New  Jersey  Court  of  Errors 
and  Appeals,  which  is  the  highest 
court  of  that  State,  handed  down  a 
decision  during  the  week  which  will 
be  received  with  satisfaction  not 
only  by  retail  grocers  of  New  Jer¬ 
sey,  but  by  dealers  elsewhere,  as  the 
decisions  of  the  New  Jersey  courts 
have  an  influence  on  the  courts  of 
all  other  States.  The  case  was  that 
brought  by  Mrs.  Sarah  V.  Tomlin¬ 
son,  of  Vineland,  N.  J.,  against  a 
Chicago  meat  packer  to  recover 
damages  for  injuries  sustained  by 
eating  a  tin  of  bad  ham. 

The  case  originated  a  few  years 
ago  arfd  was  commented  upon  at 
the  time  in  the  “Grocery  World.” 
The  plaintiff  bought  a  tin  of  potted 
ham  at  a  Vineland  grocery  store 


and  after  eating  it  became  violently 
ill.  It  was  chemically  examined 
and  found  to  be  in  bad  condition. 
She  accordingly  sued  the  packer  for 
$10,000  damages  and  served  the 
papers  on  his  New  Jersey  represen¬ 
tative.  The  packer  defended,  on 
the  ground  that  the  retailer  and  not 
the  packer  was  responsible,  since  it 
was  the  retailer  who  sold  the  goods. 
The  lower  court  and  the  Supreme 
Court  upheld  this  view,  but  the 
Court  of  Errors  and  Appeals  de¬ 
cides  otherwise.  In  brief  the  rul¬ 
ing  is  that  in  such  a  case,  where 
the  retailer  buys  in  sealed  packages 
and  sells  in  the  same  sealed  pack¬ 
ages,  the  packer  is  responsible  if 
there  is  anything  wrong  with  the 
contents,  and  not  the  dealer. 


graphic  descriptions  of  everything  in  the  line  of  tinware  that 
a  grocer  can  possibly  use.  A  price-list  comes  separate. 
Having  them  both  saves  a  lot  of  correspondence. 

First  write  us  for  the  catalogue  and  then  order  from  your 
jobber.  Always  remember  to  specify 

“American”  Goods 


They  are  as  good  as  the  name  always. 


AMERICAN  CAN  COMPANY 


PAIL5 


NEW  YORK  CHICAGO 
SAN  FRANCISCO 


6QXE5 


Your  Opportunity 

The  prices  of  fresh  meats  keep  getting  higher  and  higher. 

More  and  more  people,  either  unable  or  unwilling  to  pay  so 
much  for  a  single  article  of  food,  are  looking  for  something  to 
take  their  place. 

Now  is  the  time  for  the  wise  merchant  to  push  dried  and 
boiled  meats,  in  the  price  of  which  there  has  been  comparatively 
little  change. 


An  AMERICAN  Slicing  Machine 

in  your  store  will  enable  you  to  offer  your  trade  appetizing,  just- 
right  ham  and  bacon  and  dried  beef,  and  more  slices  for  the 
money  than  they  can  get  anywhere  else. 

Naturally,  it  will  bring  you  all  of  the  trade  of  your  neighbor¬ 
hood  in  this  line. 

Besides,  it  will  cut  out  for  you  not  only  the  regular  profit  on 
these  items — a  good  one — but  an  additional  profit  by  reason  of 
the  saving  of  waste. 

Send  for  our  catalogue — now,  while  you  think  of  it. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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We  have  a  nice  line  of 

Ham  m ocks 

At  Reasonable  Prices 

Don’t  forget  that  we  are  Headquarters  for 

Leather  and  Corded  Fly  Nets 

and  Everything  in  Hardware. 


JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


They  Are  Worth  Having 

and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 

INDEXED  COUPON  BOOKS 


Your  name  on  books  and  coupons.  Prompt 
delivery  by  expre.-s  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 


■ BILL / 


Cut  Down  Your 
Ice  Bill 

When  you  buy  a  McCray 
Refrigerator  you  use  less  ice 
— and  it  actually  pays  for 
itself.  Many  grocers  have 
._  figured  it  up  in  dollars  and  cents, 

and  have  found  that  their  McCray 
Refrigerators  cost  them  nothing — 
they  saved  the  money  on  the  ice  bill  and 
made  more  money  on  account  of  the  perfect 
condition  in  which  their  goods  were  kept. 

McCray 

Grocer’s  Refrigerators 

have  the  best  system  of  circulation.  They  keep  everything  sweet, 
free  from  taint,  and  absolutely  dry.  A  McCray  Refrigerator  in 
your  store  will  attract  at¬ 
tention  because  of  its  ele¬ 
gant  finish,  and  it  will  ac¬ 
tually  sell  more  goods  for 
you  because  they  will  be 
kept  in  better  condition,  and 
be  more  tempting  to  your 
customers.  McCray  Refrig¬ 
erators  are  made  in  all 
sizes  for  immediate  ship¬ 
ment,  or  built  to  order,  and 
every  refrigerator  is  abso¬ 
lutely  guaranteed. 


Writ©  your  name  and 
address  on  a  postal— ask 
for  catalog  No.  65  for  gro¬ 
cers,  or  No.  58  for  meat 
markets.  Don’t  delay  a 
minute.  Do  this  now  be¬ 
fore  you  forget.  Every 
moment’s  delay  means 
the  loss  of  real  money 
and  trade  to  you. 

McCray  Refrigerator  Co. 

714  Mill  Street, 
Kendallyille.  Indiana. 


JD 
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THE  GROCERY  MARKETS 

Tea. 

The  tea  market  shows  no  quot¬ 
able  change  from  last  week.  In 
both  new  teas  and  old,  prices,  re¬ 
main  unchanged  on  previous  re¬ 
ported  level  and  the  business  is 
from  hand  to  mouth  only.  Lower 
grades  seem  to  be  in  principal  de¬ 
mand. 

Coffee. 

The  market  for  Rio  and  Santos 
coffee  has  ruled  very  narrow  during 
the  past  week.  In  neither  grade 
lias  there  been  any  quotable  change. 
It  is  reported  that  a  large  propor¬ 
tion  of  the  syndicate  coffee  sold  in 
Europe  was  brought  in  by  repre¬ 
sentatives  of  the  syndicate  itself. 
Whether  this  was  true  or  not,  the 
fact  remains  that  options  declinec 
j  almost  immediately  after  the  sale, 
j  There  seems  to  be  a  growing  im¬ 
pression  that  the  valorization  plan 
is  doomed  to  failure.  One  reason 
for  its  weakness  is  the  fact  that  the 
i  consuming  trade  persistently  de- 
!  dines  to  be  used  to  help  carry  the 
syndicate’s  enormous  load  of  actual 
coffee.  Mild  coffees  are  firm  and  in 
comparatively  small  supply.  Java 
and  Mocha  steady  and  unchanged. 

Sugar. 

The  sugar  market  shows  no 
change  for  the  week.  Raws  have 
fluctuated  slightly,  but  without  any 
material  change  from  last  week. 
Refined  sugar  is  also  unchanged 
and  gives  no  prospect  of  any  im¬ 
mediate  change.  If  there  is  a 
change  it  will  probably  be  an  ad¬ 
vance.  The  demand  for  refined 
sugar  is  good,  although  possibly  a 
little  under  what  it  would  have  been 
if  there  had  not  been  a  large  sur¬ 
plus  of  unsold  sugar  about  the  mar¬ 
ket.  ’ 

Syrup  and  Molasses. 

The  market  for  glucose  has  made 
no  change  during  the  past  week 
and  gives  no  indication  of  any 
change  in  the  near  future.  Com¬ 
pound  syrup  is  unchanged  in  price 
and  in  light  demand.  Sugar  syrup 
is  unchanged  in  price  and  in  fair 
demand  for  export  purposes.  Mo¬ 
lasses  steady  and  unchanged. 

Fish. 

The  mackerel  market  is  weak. 
Large  supplies  of  mackerel  in  sev¬ 
eral  grades  has  reduced  the  price 
of  new  shores  $i  a  barrel  and  spring- 
caught  Irish  about  $1.50  a  barrel. 
Norway  3s,  the  weakest  grade  of 
Norway’s,  also  show  concessions. 
Cod.  hake  and  haddock  are  all  very 
dull.  Domestic  sardines  are  in  fair 


demand  at  prices  which  while  nomi¬ 
nally  unchanged  are  still  shaded 
here  and  there  about  the  market. 
French  sardines  are  in  moderate 
demand  at  a  slight  decline  from  the 
highest  prices.  Norwegian  sar¬ 
dines  are  dull  and  unchanged.  Sal- 
mon  is  in  fair  demand,  a  moderate 
business  having  been  done  in  fu¬ 
ture  Columbia  River  brands. 

Canned  Good*. 

Now  that  the  drought  has  been 
broken,  the  tomato  market  is  not 
quite  so  strong,  and  more  packers 
arc  willing  to  sell  at  previously 
quoted  prices.  The  demand  for 
both  spot  and  future  goods  is  quiet 
and  no  change  in  price  can  be  re-  : 
corded.  Corn  is  unchanged  and  in 
fair  demand.  Some  grades  of 
Southern  corn  are  firm.  Sales  of  i 
peas  have  been  large,  but  prices  are  ; 
ruling  on  a  very  low  level.  As  | 
compared  with  last  year’s  prices  the  j 
present  range  shows  a  remarkable  | 
slump,  particularly  to  holders  who  • 
still  have  old  peas  on  hand.  Apples  j 
are  about  unchanged  from  last 
week  and  in  fair  request.  Califor¬ 
nia  canned  goods  on  spot  are  dull 
and  practically  all  holders  have  re¬ 
duced  their  prices  to  come  some¬ 
where  near  figures  named  on  future 
goods.  There  has  been  a  good  fu¬ 
ture  business  done  at  the  prices 
named  last  Monday.  There  has 
been  no  change  in  the  small  Balti¬ 
more  line  of  canned  goods,  the 
packing  of  which  is  proceeding  un¬ 
eventfully. 

Dried  Fruits. 

The  prune  market  is  unchanged 
both  on  the  coast  and  in  the  East, 
and  both  as  to  spot  and  future 
goods.  The  demand  is  fair. 
Peaches  are  very  week,  the  old 
goods  being  obtainable  at  com¬ 
paratively  low  prices.  On  futures 
nearly  all  packers  are  about  a  cent 
below  the  opening  price  and  values 
bid  fair  to  go  even  lower.  Apri¬ 
cots  are  not  particularly  strong 
and  the  demand  is  light.  Currants 
are  in  fair  demand  at  steady  prices. 
Raisins  arc  still  very  weak  and  seem 
not  to  be  wanted.  Citron,  dates  and 
figs  arc  unchanged  and  dull. 

Provision*. 

Everything  in  the  smoked  meat 
ine,  including  all  grades  of  hams, 
jellies  and  bacon  have  advanced  '/2 
cent.  The  advance  is  due  to  much 
jetter  demand,  and  if  the  demand 
continues  we  are  likely  to.  go  into 
even  higher  prices  soon.  Both 
jure  and  compound  lard  are  firm  at 
a  to  a  3->  cent  advance  over  last 
week.  The  advance  is  seasonable 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
the  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
and  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
several,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
probably  every  one  of  whom  has  some  technical  knowledge  of  win¬ 
dow-dressing.  What  we  want  is  articles  clearly  describing  window 
displays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
or  original — in  fact,  those  which  have  been  used  successfully  are 
perhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
average  price  of  #5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  Ii 
drawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
(not  pencil). 


INDIVIDUAL  MARKET  REPORTS. 


and  is  due  to  a  better  demand. 
Barreled  pork,  dried  beef  and 
canned  meats  are  unchanged,  the 
demand  for  all  being  good.  A 
slight  advance  in  these  products 
may  be  expected  in  the  near  future 

Butter. 

The  butter  market  is  in  a  very 
healthy  condition  at  present  prices. 
There  is  a  very  active  demand  for 
consumption  as  well  as  speculation. 
The  quality  of  the  butter  arriving 
now  is  the  best  of  the  year  and  the 
production  is  about  normal.  No 
change  in  price  seems  likely  in  the 
near  future. 

Ek*». 

The  egg  market  is  unchanged  on 
the  basis  reported  last  week.  Fully 
half  the  present  receipts  are  show¬ 
ing  heat  defects  and  have  to  be  sold 
at  concession.  Present  conditions 
will  probably  continue  during  the 
hot  weather  and  the  percentage  of 
fancy  eggs  will  grow  less  as  the 
season  advances.  No  change  in 
the  price  seems  likely  within  the 
next  few  days. 

Cheese. 

The  cheese  market  is  very  firm, 
but  shows  an  advance  of  cent 
over  last  week.  The  bulk  of  the  re¬ 
ceipts  show  grass  flavor  and  meet 
.  with  a  ready  sale  for  consumptive 
purposes.  The  make  of  cheese  is 
not  as  large  as  a  year  ago,  the  dry 
weather  in  the  cheese  producing 
sections  being  responsible  for  a  very 
short  supply  of  milk.  If  there  is 
any  change  it  will  probably  be  an 
advance. 

Produce. 

Bermuda  onions,  $1.25  to  $1.50 
per  crate;  Texas,  $1.25  to  $1.65  per 
crate;  Egyptian,  $2.75  per  bag,  de¬ 
mand  fair  ;  old  potatoes,  $1  to  $1.25 
per  bushel,  scarce  and  good  de¬ 
mand  ;  carrots,  $3.50  per  100 


bunches,  demand  good ;  scullions, 
75  cents  to  $1.25  per  100  bunches, 
demand  good;  red  radishes,  $1.50 
to  $2  per  100  bunches;  white,  $1  to 
$1.25  per  100  bunches,  demand  fair 
to  good;  rhubarb,  $1.50  to  $2  per 
100  bunches,  demand  fair;  spinach, 
$1  per  barrel,  demand  fair ;  peas,  50 
to  70  cents  per  basket,  demand  fair 
to  good ;  beets,  $2  to  $2.50  per  100 
bunches,  demand  fair  to  good ; 
salad,  50  cents  to  $1  per  barrel,  de¬ 
mand  fair;  cauliflower,  No.  1,  8  to 
10  cents  per  bunch ;  No.  2,  2  to  3 
cents  per  bunch,  demand  fair  to 
good ;  cabbage,  Pennsylvania,  75  to 
85  cents  per  barrel,  demand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.65  to  $2  per 
100  bunches;  8-hands,  $1.15  to 
$1.40  per  100  bunches;  7-hands,  75 
cents  to  $1  per  100  bunches;  6 
hands,  50  to  65  cents  per  100 
bunches;  red,  $1.50  to  $2.50  per 
bunch,  demand  fair;  California 
oranges,  $3.50  to  $4.50  per  box,  de¬ 
mand  fair  to  good;  limes,  $1  per 
100,  demand  good;  grapefruit,  $4 
to  $6  per  box,  scarce  and  good  de¬ 
mand  ;  pineapples,  $2  to  $3.25  pet- 
box,  demand  fair  to  good;  lemons, 
$2.50  to  $3.25  per  box,  demand  fair 
to  good. 


Nutt. 

Peanuts,  green,  choice,  4j4 
cents  per  pound ;  fancy,  6J/2  cents 
per  pound;  jumbo,  7J/2  cents  per 
pound;  roasted,  choice,  $1.15  Per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 
pound ;  Brazils,  10  cents  per 
pound;  filberts,  ioj4  cents  per 
pound ;  pecans,  10  cents  per 
pound;  walnuts,  iij4  to  123^ 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


Coffee. 

Since  we  issued  our  last  report  of 
the  15th  ultimo  some  important 
new  developments  were  witnessed, 
most  prominent  of  which  are  the 
sales  of  the  Sao  Paulo  Government 
at  public  auction  in  Europe  and  at 
private  sale  here.  The  selling  price 
in  the  European  markets  was  limi¬ 
ted  to  the  basis  of  50  francs  per  50 
kilos  for  strict,  good,  average  San¬ 
tos,  and  none  were  sold  there  be¬ 
low  that  limit,  which  was  the  limit 
set  by  the  Government  months  ago 
as  its  minimum  price.  But  the  sales 
in  the  United  States  were  made  at 
a  much  lower  parity,  so  that  we  are 
forced  to  believe  that  the  Govern¬ 
ment’s  selling  limit,  50  francs,  had 
reference  only  to  European  mar¬ 
kets,  which,  if  this  is  the  case, 
should  have  been  specifically  stated 
at  the  time  official  announcement 
was  made  of  the  selling  basis  fixed 
by  the  Sao  Paulo  Government  in 
order  to  guard  against  any  mis¬ 
understanding. 

We  consider  the  inauguration  of 
Government  sales  a  judicious  step, 
inasmuch  as  it  reduces  the  risks 
previously  assumed  by  the  Govern¬ 
ment  and  tends  to  relax,  although 
as  yet  only  in  a  moderate  degree, 
the  artificial  situation  heretofore 
existing.  It  is  our  opinion  that  fur 
ther  sales  will  be  made  between 
now  and  the  time  new  crop  coffees 
can  reach  consuming  markets,  and 
we  calculate  that  the  Government 
may  be  able  to  dispose  of  altogether 
about  1,500,000  bags  during  that 
period  without  any  great  sacrifice 
in  the  price.  This  would  still  leave 
a  large  enough  quantity  in  the 
hands  of  the  Government  to  pre¬ 
vent  the  trade  from  stocking  up,  or 
to  prevent  speculators  from  enter¬ 
ing  the  market. 

If  the  next  crop,  as  we  are  led  to 
believe,  will  again  be  a  small  one, 
that  is,  smaller  than  the  world  con  ¬ 
sumes,  then  the  Government  may 
successfully  repeat  a  year  hence  the 
operation  of  disposing  of  some 
more  of  its  holdings,  and  it  is  pos¬ 
sible  that  by  the  1st  of  September, 
1909,  these  Government  holdings 
may  be  reduced  to  about  5,000,000 
bags,  the  value  of  which  would  then 
be  dependent  upon  the  size  of  the 
1909-10  crop. 

The  problem  of  a  successful  or 
unsuccessful  winding  up  of  the 
Government  undertaking  is,  how¬ 
ever,  only  of  indirect  interest  to 
consuming  markets.  Importers  and 
jobbers  everywhere  have  felt,  and 
are  feeling  now  more  than  ever  that 
the  actions  of  the  Sao  Paulo  Gov¬ 
ernment  have  interfered  and  are  in¬ 
terfering  with  their  regular  course 
of  business,  and  all  hands,  except 
those  who  are  interested  in  Gov¬ 
ernment  consignments,  are  imbued 
with  the  opinion  that  the  Govern¬ 
ment  had  better  have  left  the  arti¬ 
cle  alone,  firmly  believing  that  in 
that  case  a  much  healthier  state  of 
affairs  would  exist  now. 

The  position  of  coffee  has  im¬ 


proved  since  the  1st  of  July  last 

year.  The  visible  supply  since 
then  has  decreased  about  1,833,000 
bags,  and  a  further  decrease  of 
about  500,000  bags  during  the  cur¬ 
rent  month  will  probably  take  place. 

The  consumption  during  the  last 
five  years  has  increased  about  300,- 
000  bags  per  annum,  and  is  now 
1 ,500,000  bags  larger  than  it  was 
five  years  ago,  with  prospects  of  a 
further  improvement  in  that  direc¬ 
tion. 

In  spite  of  serious  financial  dis¬ 
turbances  the  world  over,  which 
have  interfered  with  trade  for  some 
months  past,  it  is  surprising  to  note 
that  the  deliveries  from  port  stocks 
in  Europe  and  United  States  for  the 
present  fiscal  year  will  exceed  those 
of  last  year,  when  they  were  the 
largest  on  record.  Under  such  con¬ 
ditions  it  seems  to  us  that  we  are 
justified  in  assuming  that  the  de¬ 
liveries  from  port  stocks  represent 
more-  accurately  than  ever  before 
the  actual  consumption.  If  there 
was  only  some  assurance  that  bum¬ 
per  crops  are  a  matter  of  the  past 
all  would  be  well.  We  are  afraid, 
however,  that  we  will  again  en¬ 
counter  a  large  crop  in  a  few  years 
from  now,  one  that  will  be  millions 
of  bags  more  than  consumption  re¬ 
quires. 

The  into-sight  movement  of  mild 
sorts  during  May  shows  a  consider¬ 
able  falling  off,  being  about  125,000 
bags  less,  than  the  average  receipts 
during  that  month.  The  total  re¬ 
ceipts  for  the  fiscal  year  will  never¬ 
theless  equal,  if  not  exceed,  those  of 
last  year,  when  they  were  the  small¬ 
est  encountered  since  1902-3.  Al¬ 
though  stocks  are  small,  interest  is 
acking. 

Henry  Nordlinger  &  Co. 
New  York,  N.  Y. 


Baltimore  Canned  Goods. 

No.  1. 

Increased  buying  of  the  new 
pack  of  peas  of  all  grades  caused 
an  active  market  here  for  that  ar¬ 
ticle  this  week,  and  the  outlook 
is  favorable  for  continued  ac¬ 
tivity  during  the  remainder  of 
this  month.  Keen  disappoint¬ 
ment  is  felt  because  of  the  short 
crop  and  small  pack,  where  a 
bumper  crop  and  a  large  pack 
had  been  anticipated.  The  Bal¬ 
timore  packers  will  certainly  not 
be  bothered  for  warehouse  room 
to  carry  the  peas  that  they  will 
have  on  hand  for  the  fall  trade 
after  filling  all  of  their  sales  up 
to  date.  The  fine  quality  of  the 
best  grades  of  each  size  is  the 
redeeming  feature.  1’eas  bought 
at  to-day’s  prices  will  make  no 
loss  to  the  buyer. 

No  one  here  will  be  surprised 
to  see  some  improvement,  at  any 
time,  in  the  prices  of  both  spot 
and  future  tomatoes.  The  steady 
demand  in  this  market  from  all 
sections,  except  the  middle  West, 
where  they  depend  on  the  cafmers 
nearer  home,  has  gradually  worn 
away  the  stock  of  spot  goods,  and 
has  caused  many  sellers  of  futures 
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to  withdraw  from  the  market,  tem¬ 
porarily,  to  await  developments. 
The  present  selling  prices  of  to¬ 
matoes  are  based  on  the  expec¬ 
tation  or  hope  of  conditions  ioo 
per  cent,  favorable  to  the  canner, 
and  he  is  taking  long  chances. 
The  jobber  who  buys  strictly 
first-class  brands  now  is  not  likely 
to  regret  his  purchase  for  the  fall 
trade.  In  other  lines  of  vege¬ 
tables  the  demand  has  been  fair 
in  a  small  way,  the  same  charac¬ 
ter  of  buying  as  heretofore,  em¬ 
bracing  almost  every  article  lin 
the  list,  and  the  prices  are  steady 
and  firm,  with  string  beans  as 
the  leader  this  week.  Corn  con¬ 
tinues  firm. 

We  are  having  a  strong  and 
active  market  for  strawberries, 
gooseberries  and  raspberries,  as 
well  as  for  white  cherries,  all  of 
which  are  worth  immediate  at¬ 
tention  Pineapples  of  all  grades 
are  fairly  active  and  are  a  safe 
purchase.  Future  peaches  were 
more  active  during  this  week,  es¬ 
pecially  seconds  and  pie  peaches, 
which  are  ofifered  at  attractive 
prices.  The  crop  looks  safe  at 
this  time. 

Thos.  J.  Meehan  &  Co. 

Baltimore',  Md. 


No.  2. 

The  latter  end’s  season’s  clean¬ 
ing  up  as  indicated  in  our  last 
advices  has  become  more  manifest 
during  the  past  week  The  house¬ 
cleaning  period  is  on.  Most  pack¬ 
ers  consider  it  poor  policy  to  carry 
over  one  season’s  pack  into  the 
other.  These  cleaning  up  lots 
bring  to  the  surface  a  number  of 
grades,  qualities  and  condition. 
The  week’s  business  has  shown 
a  good  demand  for  all  offerings, 
though  there  seems  to  be  nothing 
to  indicate  a  boom  at  this  late 
day.  There  has  been  a  good 
steady  demand  for  off  standards 
and  full  standards  as  well.  A 
number  of  off  standard  3’s  have 
been  cleaned  up  on  the  basis  of 
72^2  cents,  while  full  standards 
are  running  out  steadily  on  the 
basis  of  75  cents.  A  number  of 
buyers  are  putting  in  their  orders 
for  a  car  or  two  from  time  to 
time ;  as  most  of  these  are  re¬ 
peated  orders,  indications  would 
suggest  a  continuance  of  this 
course  on  into  the  new  packing 
season.  Buyers  who  a  few  weeks 
ago  exhibited  a  preference  for 
200  and  300  case  lots,  or  possibly 
a  carload  are  now  buying  one  or 
two  cars  instead,  which  would  indi¬ 
cate  more  confidence.  It  seems 
to  be  pretty  well  conceded  that 
the  lowest  has  been  reached  and 
that  the  improved  demand  will 
maintain  improved  prices  until  all 
packers  are  entirely  cleaned  up, 
notwithstanding  the  misfortunes 
that  have  been  experienced  dur¬ 
ing  the  past  ten  months ;  it  seems 
to  be  assured  that  spot  tomatoes 
will  be  entirely  cleaned  up  as  far 
as  first  hands  are  concerned,  with 


few  stocks  remaining  on  retailers’ 
shelves  and  still  fewer  in  jobbers’ 
hands.  Seconds,  which  have  laid 
in  a  dormant  condition  for  some 
time,  are  being  sought  after  and 
a  good  demand  can  be  reported 
for  this  size  although  it  is  difficult 
to  locate  as  many  full  standard 
lots  as  were  supposed  before  the 
inquiry  began,  since  a  number  of 
packers  have  allowed  their  stand¬ 
ards  to  be  turned  into  off  stand¬ 
ards,  on  account  of  not  being 
properly  wintered,  and,  as  a  re¬ 
sult,  the  offerings  of  full  stand¬ 
ards  2’s  are  exceedingly  limited 
and  off  standards  are  more  in 
evidence  At  the  same  time, 
stocks  are  exceedingly  light  and 
it  is  more  than  probable  that  this 
size  will  be  entirely  cleaned  up 
before  new  goods  are  forwarded 
on  future  contracts. 

As  a  natural  consequence,  as 
soon  as  a  little  demand  manifests 
itself  in  future  tomatoes,  the  “re¬ 
ported”  low  prices  heretofore  fa¬ 
miliar  have  vanished  like  clouds 
before  the  sun.  Those  who 
quoted  at  55  and  75  cents  are  not 
occupying  such  prominent  posi¬ 
tions  and  57J2  and  77j/2-cent  buy¬ 
ers  are  coming  to  the  front  with 
surprising  rapidity.  Buyers  who 
were  “offered”  at  the  former 
price  are  now  “buying”  at  the 
present  price  and  packers  who 
formerly  holding  at  the  latter 
price  are  now  hesitating  before 
they  take  further  business,  inti¬ 
mating  that  2J2  cents  advance  is 
due.  Indications  point  to  a  liberal 
buying  and  a  quick  absorption  of 
all  future  offerings  on  the  basis 
of  57F2  and  77jfi  cents  within 
the  next  ten  days,  and  once  the 
buying  fever  has  gotten  in  its 
work,  there  is  a  strong  possibility 
of  all  offerings  being  absorbed 
on  this  basis  and  a  more  com¬ 
fortable  feeling  is  evident  among 
packers  who  have  not,  up  to  the 
present  time,  booked  quite  as 
many  future  orders  as  they  have 
desired. 

The  season  has  been  favorable 
— most  certainly  so  for  tomatoes 
and  peas,  and  yet  one  of  Bal¬ 
timore’s  largest  pea  packers  re¬ 
ports  this  as  being  the  shortest 
pea  season  for  years  and  from  re¬ 
ports  emanating  from  other  re¬ 
liable  sources,  there  is  every  in¬ 
dication  that  these  advices  are 
regretfully  correct.  Just  why 
peas  and  tomatoes  can  be  short 
when  the  weather  is  favorable  is 
unanswerable;  at  the  same  time, 
cold  facts  are  indisputable  and 
such  seems  to  be  the  condition, 
as  far  as  peas  are  concerned  this 
season.  Whether  tomatoes  will 
follow  the  same  tactics  is  not  yet 
assured,  although  no  guaranties 
are  offered  by  any  one,  if  such 
might  be  the  case.  Notwithstand¬ 
ing  these  conditions,  standard 
early  June  peas  are  still  obtain¬ 
able  at  80  to  85  cents,  with  sec¬ 
onds  at  75  cents.  JJnder  these 
conditions,  such  prices  would  seem 
most  attractive. 


It  lias  been  difficult  to  fill  orders 
for  spot  corn  on  the  basis  of  pre¬ 
vious  prices  and  it  is  now  neces¬ 
sary  to  decline  orders  for  shoepeg 
standard  corn  under  65  cents, 
f.  o.  b.,  with  fancy  grades  at  75 
cents.  Southern  Maine  style  corn 
seems  a  trifle  stronger,  with  the 
possibility  of  somewhat  higher 
prices  in  the  near  future.  The 
volume  of  business  for  the  week 
is  somewhat  larger  than  any  week 
previous  for  a  long  time  and  in¬ 
dications  point  to  more  satisfac¬ 
tory  prices,  at  least  as  far  as  hold¬ 
ers  are  concerned,  later  on. 

Future  corn  continues  firm  at 
advanced  quotations  with  little 
inclination  among  packers  to  book 
business  of  any  magnitude.  As 
early  buying  was  liberal,  the  ma¬ 
jority  of  packers  seem  content  to 
rest  on  their  oars  and  await  fur¬ 
ther  developments,  although  it  is 
generally  admitted  that  the  odds 
are  against  them. 

Strasbaugh,  Silver  &  Co. 

Baltimore,  Md. 

Spices. 

The  market  is  rather  active,  with 
a  steady  improvement  in  consuming 
demand.  Stocks  continue  unusually 
small,  and  inasmuch  as  all  prices 
are  in  reduced  supplies,  we  think  it 
will  result  in  some  sharp  advances 
ere  long. 

Pepper. — Some  recent  heavy  ar¬ 
rivals  have  been  taken  up  from 
steamer’s  dock,  leaving  spot  stocks 
very  small.  Futures  are  firmer  and 
the  present  low  prices  are  attracting 
attention,  and  pepper  has  been  mov¬ 
ing  in  a  very  satisfactory  way. 

,  Cayennes. — Prices  are  somewhat 
firmer  for  spot  goods  and  future  ad¬ 
vances  are  looked  for. 

Cloves. — Practically  unchanged 
during  the  week.  Some  large  buy¬ 
ing  has  been  noted. 

Pimento  (Allspice). — Good  qual¬ 
ity  is  scarce  and  prices  are  some¬ 
what  higher. 

Mace. — Demand  much  better  and 
should  continue  so  during  the  sum¬ 
mer. 

Nutmegs. — Former  low  prices 
prevailing.  This  is  strictly  a  buy¬ 
er’s  market.  There  is  a  great 
scarcity  of  some  grades. 

Cassias. — Saigon  is  very  scarce 
at  present.  Batavia  in  good  de¬ 
mand  at  very  firm  prices.  China 
is  selling  in  a  most  satisfactory 
way  and  prices  are  tending  upward. 

Gingers  are  much  firmer,  due  to 
scarcity. 

Seeds. — -Cables  just  received  re¬ 
port  only  moderate  crops  of  Cara¬ 
way  and  Poppy  seed.  Celery  and 
Mustard  are  steady,  but  unchanged. 
Seeds  for  pickling  will  now  be  in 
good  demand. 

McCormick  &  Co.,  Inc. 

Baltimore,  Md. 


MARKET  NOTES. 

The  first  new  raspberries  are  in 
market  from  New  Jersey  and  range 
from  7  to  8  cents  per  pint. 


demand  is  fair.  Strawberries  are 
ending  their  season  and  range  from 
3  to  16  cents,  the  latter  being  for 
Pennsylvania  fruit.  North  Caro¬ 
lina  blackberries  range  from  11  to 
13  cents  and  huckleberries  about 
the  same.  New  Jersey  has  begun 
to  ship  huckleberries. 

All  the  corn  in  market  is  from 
the  extreme  South  and  averages 
$2.50  per  crate.  The  demand  is 
only  fair. 

California  cantaloupes  range 
from  $4  to  $7  per  crate  and  Flori- 
das  $1  to  $2.50.  The  demand  is 
fairly  good. 

Florida  is  still  the  only  source  of 
supply  for  watermelons  and  the 
price  ranges  from  15  to  35  cents. 
The  demand  is  good. 

Peaches  are  in  large  supply,  all 
being  from  Georgia,  and  ranging 
from  $1  to  $1.75  per  crate.  They 
have  been  lower. 

Mississippi  tomatoes  are  in 
heavier  supply  than  ever  before.  In 
two  days  the  receipts  in  Philadel¬ 
phia  have  been  28  cars.  The  price 
averages  65  cents  per  crate.  Flori- 
das  range  from  $1.50  to  $1.75  and 
are  in  fair  sale. 

Lima  beans  are  scarce  and  prac¬ 
tically  none  are  coming  forward. 

String  beans  are  coming  from 
New  Jersey  and  Virginia.  The 
price  ranges  from  75  cents  to  $1 
and  the  demand  is  good. 

Peas  are  still  high,  though  the 
price  has  declined  somewhat,  and 
is  now  80  cents  per  basket.  This  is 
a  drop  of  about  20  cents.  The  de¬ 
mand  is  good. 

Cherries  are  almost  glutted. 
The  price  ranges  from  4  to  12  cents 
3er  pound.  The  quality  is  good 
and  the  demand  fair. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro¬ 
cery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 

Philadelphia. 


The  108  North  Front  Street, 
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reading  matter.  Here  it  is  photo¬ 
graphically  reproduced . 


This  Department  is  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Columbus,  Kan.,  June  3>  1908- 
Editor  “Science  of  Advertising.” 

Dear  Sir: — An  opinion  on  subject 
matter  at  least.  Am  afraid  your 
opinion  of  the  work  of  this  country 
paper  would  not  do  to  print.  This, 
of  course,  is  an  announcement  of  a 
new  store.  Yours  truly, 

•  J.  T.  Brown. 

The  advertisement  inclosed  with 
the  above  measured  8  inches  single 
column,  and  appeared  to  be  placed 
in  the  paper  in  the  midst  of  pure 


BROWN’S  NEW 

GROCERY. 

A  *. 

Some  Phas«s  of  the  Groc¬ 
ery  Business  in  which 
We  Excel/ 

FIRST,  Our  stack  is  absolute* 
ly  new-every  dollar  of  it  re¬ 
ceived  within  the  last  thirty 
days  from  the  best  wholesale 
houses  and  manufacturers  in 
the  west.  *  < 

SECOND,  It  was  baught  for 
spot  cash  at  lowest  possible 
prices,  and  we  are  therefore 
prepared  to  supply  the  needs 
of  our  friends  ana  customers 
at  lower  prices  than  can  many 
of  our  competitors.  > 

i  THIRD,  Rusty  cans,  soiled 
labels  and  shelf-worn  packages 
are  a  certain  sign  that  the 
quality  of  the  goods  has  de¬ 
teriorated.  Our  goods  are  all 
bright,  clean  and  fresh,  and 
are  certain  to  please  the  most 
careful  housewife, 
t  FOURTH,  Our  Coffee  Depart¬ 
ment  is  complete  with  all 
grades  of  the  best  selected  cof¬ 
fees  that  money  will  buy,  and 
we  can  please  you  with  any 
quality  from  15c  all  the  way 
along  to  35c  per  pound.  We 
do  not  buy  from  salesmen  just 
because  they  are  “good  fel¬ 
lows”.  We  buy  only  test  d 
and  known  grades  that  w I  \ 
make  one  love  his  breaKf  . 
cup  of  coffee  better  than  ev  . 
Let  us  make  you  happy  wit  a 
t  ial  purchase  of  our  coffee 

FIFTH,  Our  Tea  Departnf  :nt 
has  received  the  same  j  ire 
that  we  have  given  all  q.her 
departments  of  our  store.  Our 
green  teas  are  selected  from 
the  best  grown  in  the  Moyune, 
-Hoochon  and  Ping-Sine  gar¬ 
dens.  Our  Japan  teas  from  the 
Mori  and  Kobe  gardens  and 
our  English  Breahfastjtea  from 
the  Icheng  gardens.  All  from 
the  best  selections  of  the  best 
tea  producing  countries.  For 
a  good  cup  try  us. 

SIXTH,  We  are  applying  our 
brain,  as  well  as  our  muscles, 
to  our  business  and  are  here 
to  please. 

BROWN  S  NEW  GROCERY. 


*  *  * 

In  my  judgment  it  ought  to  be 
made  a  crime  to  print  a  public 
newspaper  on  such  paper  as  has 
been  used  here.  I  can  understand 
why  some  papers  like  the  New 
York  “World”  or  “Herald,”  with 
enormous  circulations,  cannot 
afford  to  use  anything  but  a 
medium  grade  of  paper,  because 
their  paper  bills  would  swamp  them. 
But  even  they  would  throw  up  their 
hands  at  the  paper  this  Kansas  jour¬ 
nal  has  used.  Not  even  the  coun¬ 
try  paper  has  any  excuse  for  using 
such  trash  as  this.  If  it  is  too  poor 
to  use  decent  paper,  it  is  too  poor  to 
live.  No  form  of  printing  can  look 
anything  less  than  hopelessly  poor 
and  cheap  on  paper  like  this.  For 
that  reason  Mr.  Brown’s  advertise¬ 
ment  looks  grimy  and  smutty  and 
poor  in  every  way.  Half  the  letters 
are  filled  up  with  ink  and  altogether 
the  effect  is  one  to  sicken  the  soul. 
This,  of  course,  is  not  in  the  least 
Mr.  Brown’s  fault ;  it  is  the  fault  of 
the  printer  absolutely. 

*  *  * 

The  wording  of  this  advertise¬ 
ment  is  good.  It  is  a  little  drawn 
out — for  instance  the  third  point 
really  belongs  to  the  first.  Tlfe 
statement  that  the  stock  was  new 
could  very  easily  have  been  fol¬ 
lowed  with  a  sentence  or  two  as  to 
the  brightness  and  freshness  of  the 
goods,  because  they  are  new.  The 
second  point  is  all  right,  but  I 
should  have  made  it  a  little  clearer 
I  have  rewritten  it  below : — 

Second. — We  hunted  hard  for  the 
lowest  possible  price  and  then  paid 
spot  cash.  That  gives  us  a  big  ad¬ 
vantage  over  our  competitors,  for  no 
merchant  who  buys  his  goods  on 
credit  can  possibly  sell  as  cheaply  as 
he  who  buys  for  cash.  Test  that  for 
yourself. 

In  my  judgment  the  fourth  point 
about  coffee,  is  too  general.  Give 
examples  of  the  “tested  and  known’ 
grades.  Say,  “for  example,”  take 
our  Mo-Ja  blend;  a  blend  of  the 
finest  private  growth  Java  and 
fancy  Arabian  Mocha.  This  is  our 
very  best  coffee.  Reaches  the  limit 
of  aromatic  deliciousness.  Forty 
cents  a  pound.”  An  idea  might 
also  be  given  of  the  cheapest  grade 
you  handle.  These  would  have 
made  the  coffee  talk  specific. 

*  *  * 

I  am  not  very  well  posted  on  tea 
but  I  believe  there  are  several  in 
correct  names  in  point  five.  For  in 
stance,  “Hoochon,”  I  think  is 
wrong;  it  ought  to  he,  if  I  am  right 


“Howchow”  or  “Foochow.”  I  also 

believe  “Ping  Sine”  should  have 
been  “Ping  Suey.”  I  make  the 
same  suggestion  regarding  the  tea 
advertising  that  I  did  for  coffee: 
I  should  have  quoted  and  described 
one  or  two  representative  grades. 


so 


arge. 


Money  Tightness  May  Curtail 
Tomato  Pack. 


Lack  of  Profit  in  Business,  at  Present 
Prices,  Leads  Men  Who  Finance 
Packers  to  this  Year  Go  Slow. 

While  the  prospects  for  a  large 
tomato  crop  are  good,  it  is  not  quite 
certain  that  the  pack  will  be 
The  acreage  has  been  some¬ 
what  reduced,  though  probably  not 
enough  to  materially  affect  the  out¬ 
put.  The  main  reason  why  the  pro¬ 
duction  may  be  reduced  is  that  the 
average  packer  always  needs  to 
sorrow  money  in  order  to  finance 
limself  in  buying  cans,  etc.,  and 
this  year  there  seems  to  be  so  little 
profit  in  the  tomato  prospect  that 
money  is  tight. 

What  is  meant  is  this :  The  pack¬ 
ers  have  contracted  to  pay  from  $9 
to  $10  a  ton  for  tomatoes,  and  at 
that  price  they  claim  that  it  is  im¬ 
possible  to  pack  tomatoes  under  75 
cents  a  dozen.  To-day’s  selling 
price  is  only  75  cents,  so  that  money 
enders  cannot  seem  to  see  much 
chance  for  profit.  By  reason  o, 
their  refusal  to  lend,  it  is  said  that 
some  packers  have  not  yet  pur 
chased  a  single  can. 

At  the  same  time,  while  the 
above  seems  logical,  it  is  totally  im¬ 
possible  to  forecast  the  tomato  mar¬ 
ket  with  any  degree  of  accuracy, 
and  in  spite  of  all  contrary  condi¬ 
tions,  no  one  would  be  surprised  to 
see  a  very  large  pack. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
‘good  stuff”  in 

The  Advertising  World 
Columbus,  Ohio 

Sample  fret,  er  four  months'  trial  for  10  cents 


FLEISCHMANN’S 

COMPRESSED  YEAST 

HAS  NO  EQUAL 


PATENTS 

obtained  on  inventions  and  designs.  Trade¬ 
marks,  prints  and  labels  registered. 

H.  IV.  BISHOP 

Attorney  at  Law 

908  G  St.,  (V.  IV.,  Washington,  O.C. 


New  Food  Regulations  for  Louisiana. 

The  Louisiana  State  Board  of 
Health,  at  a  recent  session,  finally 
adopted  the  regulations  governing 
the  State  pure  food  law,  which  is  to 
be  enforced  under  the  immediate 
supervision  of  the  Board  on  and 
after  October  ist  next,  unless 
changes  are  authorized  by  the 
Legislature  now  in  session.  The 
code,  as  finally  passed  upon, 
affected  every  food,  drug  and  drink 
industry  in  Louisiana.  Some  of  the 
provisions  are  radical. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro 
eery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered 


A 

Welcome 

Waits 

In  these  sightly  boxes  are 
packed  the  old-fashioned 
Georges  Codfish  which  a  got  d 
manv  disappointed  consumers 
believe  has  disappeared  from 
the  market. 

Heavy,  meaty,  pure  white 
flakes,  tender  and  tasty— .the 
kind  of  fish  we  used  to  have 
before  hake  and  haddock  came 
in  as  a  substitute.  Packed 
usually  in  three  lb.  boxes, 
sometimes  in  two  lbs.,  less 
often  in  ten  lbs.,  and  very  oc¬ 
casionally  in  one  lb.  Heavy 
waxed  paper  between  fish  and 
box,  neatly  trimmed,  square 
cut  and  handsomely  faced. 

There  is  a  welcome  wailing 
in  your  town  for  old-fashioned 
codfish. 

SWIFT  <Ss  COMPANY 


7UIENTION 


grocery  WORLD 
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WE  E)W  BET  100  DIB 

We  knew  when  the  repeat  orders  came  in 
from  the  hotels  for  Hotel  Astor  Coffee  that 
we  had  a  blend  that  would  succeed  anywhere 
under  all  conditions. 

Because  if  a  coffee  can  succeed  with  the 
high-grade  New  York  hotels  it  can  succeed 
anywhere. 

We  make  and  sell  many  brands  of  coffee, 
but  we’re  a  bit  fonder  of  Hotel  Astor  than 
any  other.  It  is  truly  a  delicious  blend  and 
there  isn’t  one  chance  out  of  a  hundred  that 
it  won’t  make  the  same  hit  with  your  trade 
that  it  has  everywhere  else. 

We  have  a  special  plan  getting  you 
orders  for  Hotel  Astor  Coffee— may  we  tell 
it  to  you  ? 


B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
3  I  S.  Front  Street,  Philadelphia 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  questions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 

Legal  Editor  Grocery  World, 

927  Arch  Street. 


Question :  “Inquirer,”  Pa. — I 
have  a  judgment  on  a  customer 
who  works  for  a  company  located 
here,  and  whose  main  office  is  in 
New  York  State.  Will  it  be  legal 
for  me  to  sell  or  assign  the  judg¬ 
ment  to  someone  in  New  York  and 
have  them  attach  his  wages  in  the 
New  York  office,  and  that  office  in 
turn  pass  it  over  to  the  Pennsyl¬ 
vania  office  here  for  final  disposi¬ 
tion  ? 

Answer. — In  this  case  the  proper 
course  is  to  get  judgment  in  Penn¬ 
sylvania,  and  then  transcript  the 
record  of  the  judgment  to  New 
York  State.  If  it  can  be  success¬ 
fully  maintained  that  the  New  York 
concern  is  really  your  debtor’s  em¬ 
ployer,  and  owes  him  any  money, 
ypu  can  issue  an  attachment  from 
the  New  York  courts  against  the 
employer  as  garnishee.  You  do  not 
need  to  assign  the  judgment  to  any 
other  person  in  order  to  do  this ;  it 
can  be  your  own  action  from  start 
to  finish.  The  attachment,  how¬ 
ever,  would  have  to  remain  in  New 
York  State ;  it  could  never  get  di¬ 
rectly  or  indirectly  into  Pennsyl¬ 
vania,  because  attachment  of  wages 
here  is  illegal.  Furthermore,  the 
attachment  could  be  defeated  in 
New  York  if  the  concern  there 
could  certify  that  your  debtor  was 
not  their  employee,  but  the  em¬ 
ployee  of  the  Pennsylvania  depart¬ 
ment. 

Question :  *  *  *,  Pa. — In¬ 

closed  please  find  copy  of  lease 
which  asks  for  $14  a  month  for 
first  year  and  $14.50  for  next  four 
years.  The  owner  says  he  never 
got  more  than  $14  a  month  in  those 
four  years.  When  the  five  years 
were  up  the  parties  who  leased 
property  did  not  ask  for  the  exten¬ 
sion.  None  of  the  parties  ever 
lived  in  the  building,  but  was  what 
you  may  call  a  silent  partner.  On 
August  1 2,  1905.  Mr.  Lesher.  the 
tenant  named  in  the  lease,  sold  the 
stock  to  me,  gave  me  possession  and 
left  the  place.  I  am  paying  the  rent 
to  the  owner,  and  he  never  inquired 
whether  I  paid  any  rent  or  not. 
Things  changed,  he  became  an 


enemy  and  now  sends  me  a  quit 
notice  dated  May  ii,  1908,  to  leave 
August  12,  1908.  On  the  quit 
notice  he  calls  me  a  sub-tenant. 
Sometime  before  he  sent  the  quit 
notice  I  secured  a  lease  from  the 
actual  owner  of  the  property  which 
I  now  occupy.  I  have  made  im¬ 
provements,  such  as  building  a 
warehouse,  changing  a  wareroom 
to  a  kitchen,  papered  and  painted 
other  rooms,  etc.  Now,  is  the  in¬ 
closed  lease  good,  or  is  my  lease 
good  which  I  secured  sometime  be¬ 
fore  I  received  the  quit  notice,  or 
is  neither  of  them  good?  Please 
let  me  know  at  once.  I  am  in  pos¬ 
session  which,  according  to  records, 
says  that  the  party  who  wants  to 
get  me  out  made  out  a  fraudulent 
personal  property  return  dated 
April  21,  1903.  Is  he  yet  punish¬ 
able  by  law,  or  would  the  limitaion 
law  excuse  him? 

Answer. — This  question  is  not 
stated  at  all  clearly,  and  it  is  there¬ 
fore  going  to  be  difficult  to  answer. 
The  lease  in  question  is  dated  Oc¬ 
tober  7,  1897,  between  A  and  B, 
and  covers  certain  property  for  five 
years,  with  privilege  of  an  exten¬ 
sion  of  fifteen  years  more.  As  I 
understand  the  query,  the  lessee  or 
tenant  stayed  on  the  premises  until 
the  lease  had  expired,  and  nearly 
three  years  more,  or  until  August 
I2>  I9°5-  but  did  not  claim  the  ex¬ 


tension  of  fifteen  years.  That  con¬ 
stituted  him  a  tenant  from  year  to 
year  from  October  7,  1902,  the  ex¬ 
piration  of  the  lease,  to  August  12, 
1905.  when  he  sold  out  to  this  cor¬ 
respondent  and  left. 


From  August  12,  1905,  until  the 
present  time,  then,  I  understand 
that  this  correspondent  has  been  in 
possession  of  the  premises.  I 
gather  that  the  tenant  under  the 
original  lease  now  makes  the  claim 
that  the  possession  still  belongs  to 
him,  that  this  correspondent  is  a  sub¬ 
tenant,  and  orders  him  from  the 
premises.  The  correspondent,  how¬ 
ever.  has  a  lease  from  the  owner, 
and  he  asks  whether  he  is  bound  by 
the  quit  notice  or  can  stand  on  the 
lease  which  he  himself  obtained. 


If  this  understanding  of  the  case 
is  correct,  this  correspondent,  in  mf 
judgment,  is  perfectly  safe.  The 
old  lease  is  dead.  It  expired  on 
October  7.  1902,  and  from  that  time 
until  August  12,  1905.  the  old  ten¬ 
ant  was  simply  a  tenant  from  year 
to  year.  The  relation  from  year  to 
year  ended  when  the  landlord  per¬ 
mitted  him  to  remove  on  August  12, 
1905.  and  certainly  all  vestige  of  it 
disappeared  when  the  owner  him¬ 
self  made  a  lease  with  this  corre¬ 
spondent  some  time  after  that.  In 
other  words,  the  correspondent, 
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SPECIAL  EFFORT  IN  5,,- 10c. 

GOODS 


<fl  Our  just-out  July  catalogue  meets  your  July  need  for  compelling  values  in 
“  goods  that  sell  other  goods.” 

CJ  An  attractive  display  of  real  bargains  in  5  and  10-cent  goods  will  pull  busi¬ 
ness  when  all  other  goods  appeal  in  vain. 

C|  THE  feature  of  our  July  book  is  the  large  number  of  big  things  never  before 
offered  at  prices  so  they  could  be  retailed  at  5  and  10  cents. 

fjj  In  our  July  yellow  pages  you  can  match,  at  costs  that  leave  a  profit  for  you, 
the  heart-breaking  “window  leaders”  offered  by  the  syndicate  5  and  10c.  stores. 

q  And  for  every  item  you  need  sell  on  a  “leader”  profit,  our  catalogue  tenders 
you  a  hundred  on  which  you  can  make  a  just  profit. 

<fl  It  contains  over  twelve  thousand  items  to  retail  at  5  and  10  cents  and  is  the 
only  complete  list  in  existence  of  such  wares. 

(J  Our  catalogue  is  sent  to  merchants  only,  free  to  them.  Ask  for  catalogue 
No.  D  672. 


BUTLER  BROTHERS 

Wholesalers  of  General  Merchandise 

NEW  YORK  CHICAGO  ST.  LOUIS  MINNEAPOLIS 

Sample  Houses  :  BALTIMORE  DALLAS 
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from  August  12,  1905,  until  the 
date  of  his  lease,  was  a  tenant  at 
will,  subject  to  be  dispossessed  at 
any  time  by  the  owner.  This  ten¬ 
ancy  at  will  was  enlarged  into  a  ten- 


Cleveland,  Ohio, 

June  18,  1908. 

According  to  the  directions  by 
resolution  at  our  recent  convention 
Messrs.  Ericson,  of  Washington; 
Hedricks  and  Marshall,  of  Mis¬ 
souri  ;  O.  M.  Kling,  of  Chicago,  Ill., 
and  the  National  Secretary  called 
upon  President  Roosevelt  at  noon 
Monday,  May  18th,  to  present  to 
him  the  combined  resolution  of  the 
grocers  of  Washington,  D.  C.,  and 
Colorado  in  regard  to  the  collection 
of  accounts  from  Civil  Service  em¬ 
ployees  to  the  amount  of  10  per 
cent,  and  an  order  from  the  Presi- 


ancy  for  whatever  term  the  new 
lease  provides  for.  The  corre¬ 
spondent  should  disregard  the  quit 
notice  absolutely  and  stand  on  his 
lease. 


dent  compelling  all  employees  of 
the  Civil  Service  to  pay  their  debts, 
and  if  they  could  furnish  no  satis¬ 
factory  excuse  it  should  be  cause 
for  their  dismissal  from  the  service 
of  the  United  States. 

The  committee  was  received  very 
cordially  and  much  attention  given 
to  the  request,  and  after  some  ques¬ 
tions  being  asked  by  the  President 
and  some  bills  being  presented 
against  Civil  Service  employees  by 
your  secretary,  which  the  President 
took  occasion  to  look  over  very 
carefully,  we  were  asked  to  leave 
any  papers  we  might  have  and  the 
matter  would  be  taken  up  by  the 


Cabinet  on  the  following  morning. 

On  Friday,  the  23d,  the  following 
letter  was  received  from  the  Attor¬ 
ney-General  of  the  United  States, 
which  is  self-explanatory: — 

Washington,  D.  C.,  May  23,  1908. 

Dear  Sir  : — The  President  directs 
me  to  acknowledge  the  receipt  of 
joint  resolution  of  the  Denver,  Colo¬ 
rado,  and  the  District  of  Columbia 
Retail  Grocers’  Protective  Associa¬ 
tion  and  to  say  that  it  would  be 
inappropriate  for  the  different  de¬ 
partments  to  act  as  a  collecting 
agency  for  debts.  If,  however,  any 
of  the  subordinates  of  the  respective 
Executive  Departments  are  found 
to  have  failed  to  pay  their  just  debts 
without  sufficient  excuse,  that  is  re¬ 
garded  as  a  reason  for  their  sepa¬ 
ration  from  the  service. 

Yours  respectfully, 

Chas.  J.  Bonaparte, 
Attorney-General  of  the  United 
States. 

*  *  * 

Now  that  the  United  States  Con¬ 
gress  has  adjourned,  it  may  be  well 
to  look  into  results  as  far  as  the 
grocery  interests  of  the  United 
States  are  concerned. 

Early  in  the  session  Senator 
Beveridge,  of  Indiana,  introduced 
a  bill  which  was  commonly  known 
as  the  Dating  Bill. 

Senator  Beveridge  has  been 
urging  on  the  Senate  his  bill  pro¬ 
viding  for  the  dating  of  canned 
goods  (meats)  for  the  last  two  ses¬ 
sions  of  Congress,  and  will  in  the 


coming  Congress  introduce  another 
bill  along  the  same  lines.  We  have  ; 
kept  in  close  touch  with  the  com-  | 
mittee  having  this  bill  in  charge  and  • 
were  assured  that  the  bill  would  ■ 
not  be  reported  without  the  officers  | 
of  the  National  Association  of  Re-  3 
tail  Grocers  having  an  opportunity  J 
to  be  heard,  and  although  we  were 
assured  time  and  time  again  that  j 
this  would  be  the  case,  yet  on  the  J 
2 1  st  of  May,  and  a  few  days  before  'Jt 
adjournment,  Senator  Beveridge  1 
called  his  bill  out  of  the  hands  of  < 
the  committee  and  asked  for  an  im-  j 
mediate  hearing  and  passage  of  the  1 
bill.  This  was  telegraphed  to  our  j 
office  and  every  means  was  taken  I 
to  prevent  the  hearing  and  passage  j 
of  the  bill.  We  are  happy  to  an-  j 
nounce,  however,  that  the  bill  gave 
us  no  further  trouble. 

The  late  Representative  Smith,  of  ; 
Illinois,  had  a  bill  fo'r  1  cent  postage  l 
in  committee  when  he  was  taken  j 
sick  and  later  died.  This  prevented  1 
anything  further  being  done  along-  1 
the  lines  of  1  cent  postage  during  1 
the  year. 

Senator  Dixon,  of  Montana,  who 
fathered  what  was  known  as  the 
Dixon  Bill,  requiring  Civil  Service 
employees  to  pay  their  just  debts,  ' 


Roosevelt  Will  Discharge  All  Government 
Employees  Who  Don’t  Pay  Their  Bills 

Says  so  Through  Letter  from  Attorney  General.  How  Congress 
Affected  the  Interests  of  the  Retail  Grocer.  Scope  of 
Reform  in  Handling  of  Specialty  Orders. 

Special  correspondence  of  “Grocery  World. 


SHOW  THESE  ONCE ! 


Bouillon 

Capsules 


If  you've  never 
sold  these  Bouillon 
Capsules,  you  have 
no  idea  of  the  trade 
waiting  for  them. 
Make  delicious  and 
nutritious  bouillon, 
beef  tea  or  soup. 
Packed  10  in  a  box; 
ready  for  instant  use 
with  hot  water. 


Sole  Manufacturers 

ROYAL  SPECIALTY  CO. 


GHIPMAN  &  WILLS  BROOM  GO. 

Manufacturers  of  High-class  Brooms 


Every  CHIPMAN  broom 
means  the  best  material,  put 
together  in  the  best  way,  by 
the  best  workmen,  with  the 
best  machinery, 
and  sold  at  the  low¬ 
est  price. 

What  the  ster¬ 
ling  mark  means 
on  silver  “Chip- 
man’s”  means  on 
a  broom — just  per- 


S  Granite  St. 

SPECIAL,  OFFER  for  two 
weeks — A  25c.  broom,  the 
best  25c.  broom  ever  offered, 
made  by  our  best  mechanics, 
3-sewed  popular 
size,  good  quality, 
price,  $2.25  per 
dozen.  We  manu¬ 
facture  30  different 
’  styles  of  brooms. 
Send  for  price 
list  and  learn  about 
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Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne! 


* 

I 

* 
+ 
+ 
•  • 
•• 


Are  you  among  the 
7  per  cent. who  don’t? 

MILLBOURNE  MILLS 
Sixty-Third  ».nd  Market  Street./- 
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The  Success-Key 


to  profitable-sales  is  careful  buying;  nor  does  that  mean  cheap  buying,  always;  it 
means  getting  the  best  goods  for  your  patrons. 

Take  soaps;  Fels-Naptha  is  the  best  quick-working,  labor- 
saving,  time-saving  article  yet  produced. 

You  cannot  do  better  than  keep  your  customers  well  sup¬ 
plied  with  Fels-Naptha  Soap. 
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Be  Sure  About 


RENNE 

Above  All  Things 


The  utmost  sureness  about  Liquid  Rennet  isn’t 
too  much  protection.  Rennet  is  a  very  delicate  product. 
If  made  improperly  it  will  quickly  spoil,  angering  the 
housewife  and  laying  up  trouble  for  you. 

James  T.  Shinn’s  Liquid  Rennet  is  guaranteed 
against  spoilage,  and  it  is  guaranteed  to  coagulate  within 

a  few  minutes.  These  are  the  two  main  things  about 

* 

Rennet,  remember. 

If  you  handle  this  brand  that  is  guaranteed  at  both 
the  crucial  points,  you  will  be  perfectly  protected  in  your 
sales  of  Rennet,  but  not  the  least  bit  better  protected — 
remember  this — than  you  ought  to  be  if  you  are  to  safely 
sell  this  delicate  and  perishable  product. 

James  T.  Shinn’s  Liquid  Rennet  pays  you 

ioo  per  cent,  profit,  too. 


SHINN  <5c  KIRK 

1400  Spruce  Street 

PHILADELPHIA,  PA. 
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the  Wholesale  Distributers  of  Food  to  remedy  the  following  abuses,  as 
Products  and  the  New  York  Asso- 1  explained  in  a  statement  made  by 
ciation  of  Manufacturers’  Represen-  the  association  itself: — 


did  not  again  introduce  his  bill  at 
this  session,  but  the  efforts  of  the 
different  associations  and  the  reso¬ 
lutions  adopted  at  Boston  and  the 
visit  of  the  National  Committee  to 
the  President  had  the  desired  effect, 
and  as  stated  in  this  bulletin,  the 
President  issued  an  order  which 
will  compel  Civil  Service  employees 
to  pay  their  debts  under  threat  of 
separation  from  the  service. 

The  amendment  to  the  bank¬ 
ruptcy  act  which  we  had  hoped 
would  have  been  gotten  out  of  the 
hands  of  the  committee  did  not  get 
a  hearing,  but  we  hope  during  the 
next  session  of  Congress  to  be  in  a 
position  where  our  bill  will  not  only 
get  a  hearing,  but  will  be  placed 
in  position  for  passage,  and  we  be¬ 
lieve  if  this  is  done  that  sentiment 
is  strong  enough  to  amend  the  bill 
as  required  by  the  National  Credit 
Men’s  Association,  the  National 
Bar  Association,  the  National 
Hardware  Association,  and  the  Na¬ 
tional  Association  of  Retail  Gro¬ 
cers.  All  these  influences  are  at 
work  in  behalf  of  Senator  Nelson’s 
amendment  to  the  extent  that  no 
one  can  take  advantage  of  the  bank¬ 
ruptcy  law  unless  he  owes  more 
than  $500.  It  is  very  evident  that 


the  law  never  was  intended  for  the 
purpose  for  which  it  is  being  used, 
viz.,  to  defeat  the  creditor  for  the 
payment  of  goods  consumed. 

The  Postmaster-General’s  bill, 
introduced  by  Senator  Burnham, 
extending  the  parcels  post  service 
along  the  rural  mail  routes  was 
literally  buried  under  tons  of  pro¬ 
tests  sent  in  by  the  merchants  of 
the  United  States.  We  have  every 
reason  to  believe  that  with  a  year 
or  two  of  education  the  public  will 
become  better  acquainted  with  this 
bill  and  there  will  be  much  more 
opposition  than  at  present.  The 
National  Wholesale  Grocers’  Asso¬ 
ciation  convention,  just  adjourned, 
passed  strong  resolutions  in  opposi¬ 
tion  to  the  parcels  post,  and  no 
doubt  will  give  us  their  earnest 
support  during  the  coming  Con¬ 
gress. 

The  way  in  which  the  retailers 
rallied  in  opposition  to  this  bill 
when  first  introduced  was  very  as¬ 
suring  to  the  officers,  and  was  con¬ 
clusive  proof  that  in  times  of  danger 
the  retailers  are  able  to  assert  them¬ 
selves  in  no  uncertain  terms. 

*  *  * 

The  following  agreement  has 
recently  been  entered  into  between 


tatlves  covering  specialty  orders 
secured  by  manufacturers’  salesmen 
and  turned  in  through  jobbers : — 

AGREEMENT. 

We,  the  undersigned  wholesale 
distributers  of  food  products  and 
the  New  York  Association  of  Man¬ 
ufacturers’  Representatives,  hereby 
agree  as  follows: — 

The  members  of  the  New  York 
Association  of  Manufacturers’  Rep¬ 
resentatives  guarantee  that  all  or¬ 
ders  bearing  the  stamp  of  the  asso¬ 
ciation  are  genuine.  Also  that 
should  any  such  orders  be  proven 
non  genuine  and  the  goods  refused 
and  returned  for  that  reason,  the 
representative  of  the  house  taking 
such  orders  agrees  to  pay  the  whole¬ 
saler  the  profit  which  would  have 
accrued  to  the  wholesaler  had  the 
goods  been  accepted,  providing,  how¬ 
ever,  that  the  wholesaler  immediately 
return  the  original  order  to  the 
manufacturers’  representative  with 
explanation  as  to  why  the  goods 
were  refused. 

The  wholesale  distributer  agrees 
to  send  out  notice  to  his  customers 
of  his  intention  to  fill  all  orders  so 
stamped,  signed  by  the  purchaser  and 
that  the  goods  will  not  be  returnable. 

The  wholesale  distributer  further 
agrees  to  promptly  deliver,  without 
confirmation,  all  such  specialty  or¬ 
ders  accepted  by  him  bearing  the 
official  stamp  of  the  New  York  As¬ 
sociation  of  Manufacturers’  Repre¬ 
sentatives. 

The  Association  of  Manufac¬ 
turers’  Representatives  was  formed 


The  honest  retailer  complains  of 
“crooked  salesmen,”  who  get  his  sig¬ 
nature  and  then  raise  the  order — 
or  simply  imitate  his  signature. 

T  he  honest  salesman  complains 
that  many  retailers  give  an  order — 
and  countermand  it  at  once  by  phone ; 
put  a  mark  on  it  which  means  the 
same  to  their  jobber;  or,  when  goods 
are  offered  for  delivery,  refuse  them 
and  swear  they  never  ordered  any. 

The  honest  manufacturer  com¬ 
plains  that  20  per  cent,  to  60  per 
cent,  of  his  missionary  orders  are 
lost — and  not  on  account  of  poor 
credit,  either.  He  cannot  distinguish 
between  honest  salesmen,  who  are 
mistreated,  and  dishonest  ones  whose 
work  is  rightfully  refused. 

This  combination  of  circumstances 
makes  jobbers  wary  of  “special  or¬ 
ders.”  Some  have  their  salesmen 
“verify,”  and  in  one  to  four  weeks 
for  never)  the  retailer  is  asked  to 
“father”  his  order. 

In  the  meantime  he  has  naturally 
forgotten  all  the  “Reason  Why” — 
and  an  obliging  salesman  cancels  the 
order  for  him. 

To  right  all  these  various  wrongs 
is  less  hard  than  it  might  appear. 
First,  it  means  that  all  missionary 
orders  must  be  signed  by  the  retailer. 

Second,  it  means  that  (if  credit 
is  O.  K. )  the  jobber  should  make 
immediate  delivery.  Third,  it  means 
that  bona  fide  signed  orders  must 
be  accepted  by  the  retailer  when  of¬ 
fered  for  delivery. 

The  wholesaler  can  safely  deliver 
an  order  bearing  our  stamp  at  once; 
we  guarantee  it  genuine,  and  will 
pay  his  full  profit  on  it  if  it  is  other¬ 
wise,  and  the  original  order  is  re¬ 
turned  with  that  indorsement. 


BY 


battle 


FOOD  CO. 
JfiEEKMICH. 


'v 


The  Case 
with  a  Coupon 

Every  case  of  Malta-Vita  Corn  Flakes 
or  Malta-Vita  Wheat  Flakes  contains  a 
UNIVERSAL  COUPON  intended 
for  You.  We  stamp  the  case  “Open 
this  End,  so  you  will  be  sure  to  find  the  Coupon,  which,  you  know,  is 
valuable.  You  can  exchange  it  for  useful  articles.  By  pushing  MALTA- 
VITA  CORN  FLAKES  you  also  exchange  the  most  satisfactory  value  for 
your  customers  dime.  Malta-Vita  Corn  Fakes  are  the  biggest  boxful — the 
most  delicious,  appetizing  flakes. 

MALTA-VITA  PURE  FOOD  COMPANY 

BATTLE  CREEK 

E.  C.  HARDING  &  CO., 

1 012  River  Front  Stores, 

Philadelphia  Representatives 


J.  H.  IRWIN 

74  Hudson  Street, 

New  York  Representative 
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It  is  then  up  to  the  salesman  or 
up  to  the  retailer. 

Thus  our  aim  is  to  protect  the  re¬ 
tailer  from  forged  or  raised  orders; 
the  wholesaler  from  countless  an¬ 
noyances  ;  the  honest  salesman  from 
losing  his  position  by  the  misrep¬ 
resentation  of  others,  and  the  manu¬ 
facturer  from  spending  the  maxi¬ 
mum  and  realizing  the  minimum. 

The  above  agreement  should  act 
as  a  caution  to  retailers.  The 
proposition  is  to  compel  all  retailers 
who  give  an  order  to  specialty  men 
to  accept  the  goods  and  if  they  are 
financially  responsible  will  be  com¬ 
pelled  to  do  so  unless  they  can  show 
that  the  order  has  been  obtained 
through  some  undue  influence  or 
misrepresentation.  Therefore,  it  is 
the  duty  of  the  trade  press  to  bring 
this  matter  to  the  consideration  of 
the  retail  dealer  in  all  lines  as  well 
as  the  retail  grocer. 

John  A.  Green, 

National  Secretary. 


New  California  Canned  Goods 
Far  Below  Last  Year. 


California  Association  Names  Figures 
Which  in  Some  Cases  are  Hardly 
More  than  Half  Last  Year’s  Prices. 


No  i  tall  cans  sliced  lemon  cling 
peaches  are  this  year  for  extras 
$1.10,  and  for  extra  standards  $i, 
against  $1.35  and  $1.25  respectively, 
last  year. 

The  jobbing  trade  were  badly 
bitten  last  year  by  the  very  high 
prices  charged  by  the  packers  and 
some  are  carrying  a  stock  over. 
Nevertheless,  this  year’s  prices  are 
so  low  that  probably  a  considerable 
trade  will  be  done. 


Peddling  Tea  Company  Sues  Cities 
of  Ohio  and  New  York  States. 

Suit  has  been  brought  by  the 
Jewel  Tea  Co.,  of  Chicago,  against 
Tippecanoe  City  and  the  city  of 
Troy,  Ohio.  Infractions  of  the 
Interstate  Commerce  Act  are  al¬ 
leged.  The  plaintiff  is  a  wholesale 
dealer  in  teas,  coffees,  baking  pow¬ 
der,  spices  and  other  goods  of  the 
same  character.  It  claims  to  have  a 
number  of  agencies  in  various 
States,  one  of  them  at  Dayton, 
Ohio,  in  charge  of  a  superintendent. 
The  latter  in  turn  hires  solicitors  to 
take  orders.  One  of  the  solicitors 
was  arrested  seven  times  in  Tippe- 


All  Grades  Show  Heavy  Reductions. 


The  California  Fruit  Canners’ 
Association,  which  controls  the  bulk 
of  the  production  of  California 
canned  goods,  treated  the  trade  to 
a  surprise  on  Monday  last,  when  it 
named  prices  on  the  1908  pack  of 
fruits  which  were  radically  below 
the  prices  of  1907. 

The  1908  prices  on  3-pound  ex¬ 
tras,  as  compared  with  those  of 
1907,  are  as  follows : — 

1908  1907 


Apricots . $2-35  $3-00 

Apricots,  peeled  .  2.85  3.50 

Apricots,  sliced .  2.85  3.50 

Cherries,  Royal  Anne....  2.85  3.50 

Cherries,  white  .  3-5° 

Peaches,  yellow  free  .  2.40  2.50 

Peaches,  lemon  cling .  2.60  3.00 

Peaches,  lemon  cling, 

sliced  .  . .  2.60  3.00 

Peaches,  White  Heath  .  . .  2.60  3.00 

Peaches,  White  Heath, 

sliced . 2.60  3.00 

Pears,  Bartlett .  2.65  3.00 

Plums,  green  gage,  egg, 
gold  drop,  Damson  ....  2.15  2.25 


An  even  more  radical  difference 
is  shown  in  the  two  years’  prices  of 
the  2^2 -pound  extra  standard 
grade.  The  figures  are  as  follows : 

1908  1907 

Apricots . $125  $2.10 

Apricots,  pealed . 1.65  2.60 

Apricots,  sliced  .  1.65  2.60 

Cherries,  Royal  Anne  ....  2.00  2.85 

Cherries,  white  .  2.00  2.85 

Peaches,  yellow  free  ....  1.45  1.80 

Peaches,  lemon  cling  ....  1.60  2.15 
Peaches,  lemon  cling, 

sliced .  I.60  2.15 

Peaches,  White  Heath  .  1.60  2.15 
Peaches,  White  Heath, 

sliced  .  .  1.60  2.13 

Pears,  Bartlett  .  1.60  2.15 

Plums,  green  gage,  egg, 
gold  drop,  Damson  ....  1.25  1.30 


:anoe  City  and  another  one  once  in 
Troy,  each  time  for  the  violation  of 
1  city  ordinance  which  requires  that 
tawkers,  peddlers  or  hucksters  who 
sell  or  canvass  for  sale  articles, 
^oods,  wares  or  merchandise  must  | 
Drocure  a  license,  the  cost  of  which 
in  Tippecanoe  City  is  from  50  cents 
:o  $25  per  day,  and  in  Troy  from  $1 
to  $25  per  day.  Failure  to  procure  j 
such  a  license  previous  to  soliciting 
imposes  a  penalty  of  arrest  and  a  ( 
fine  ranging  from  $5  to  $25  for  each 
offense.  The  issue  is  really  a  test  of 
the  legality  of  an  ordinance  passed  ( 
at  the  behest  of  the  local  merchants  ! 
and  designed  to  put  an  end  to  the 
competition  of  out-of-town  peddlers.  | 
The  plaintiff  contends  that  if  the ; 
carrying  out  of  the  ordinances  is 
persisted  in  it  will  necessitate  the 
plaintiff  to  compete  with  the  busi¬ 
ness  houses  of  those  cities  which 
are  not  compelled  to  pay  the  license 
demanded.  It  is  averred  that  by 
reason  of  the  character  of  the  busi¬ 
ness  of  the  plaintiff  company  that 
its  commerce  is  interstate,  and  that 
for  this  reason  the  Federal  Court  is 
asked  to  take  cognizance  of  the  in¬ 
terference  imposed  by  the  action  of 
the  authorities  of  the  two  cities 
mentioned. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  hy  addressing  “Gro¬ 
cery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 


Give  you  quicker  service , 

Cut  down  your  operating  costs , 

Protect  your  cask,  and 
Please  your  customers. 

Our  Systems  Department  is  at  your  service 
to  advise  and  report  on  details  of  the  Store  Sys¬ 
tems  best  suited  to  your  needs. 

Write  for  Booklet  E. 

LAMSON  CONSOLIDATED  S.  S.  CO. 
Philadelphia  Office  District  offices  Boston  Office 

r  in  all 

500  Penn  Mutual  Building  Principal  Cities  161  Devonshire  Street 


Do  Vou  Realize 

that  you  can  make  an  average  profit  of  25  per 
cent,  by  selling 

PAW  NEE  OATS 

Positively  the  highest  grade  rolled  oats  on  the 
market  to-day  sold  at  a  popular  price. 

Made  from  the  best  grade  White  Oats  and  sold 
to  you  at  a  price  that  is  right ,  so  that  you  can 
sell  at  “popular  prices”— and  we  don’t  dictate 
your  price  to  the  consumer — we  leave  that 
to  your  judgment. 

Better  order  now 
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Getting  Pay  for  the  Tomato. 

Albany,  N.  Y.,  June  13,  1908. 

To  “The  Stroller.” 

Dear  Sir : — Here  is  a  little  prob¬ 
lem  in  the  moral  side  of  business 
that  I  would  like  to  have  your  al¬ 
ways  interesting  opinion  about.  I 
confess  I  have  puzzled  over  it  con¬ 
siderable,  without  reaching  any  solu¬ 
tion  that  satisfies  me. 

The  question  is  this :  Has  a  grocer 
any  right  where  a  customer  gets  the 
better  of  him  in  anyway  on  one 
transaction,  to  make  it  up  by  slipping 
in  an  extra  charge  sometime  later? 

I  believe  it  is  the  general  custom 
of  the  trade  to  do  that,  and  I  have 
done  it  myself  many  times,  and  at 
first  blush  it  would  seem  as  if  it  was 
entirely  right.  But  when  I  come  to 
think  about  it  more  deeply  I  do  not 
feel  quite  sure  that  it  is. 

I  will  illustrate  my  meaning  with 
an  incident  that  happened  in  my 
store  the  other  day.  A  notoriously 
close  customer  came  in  and  while 
there  asked  what  she  owed.  Her  bill 
was  only  a  small  balance,  and 
amounted  to  69  cents.  She  said, 
picking  up  a  tomato,  “I  will  take  this 
and  make  it  even  70  cents.”  The 
tomatoes  I  had  priced  at  18  cents  a 
pound  and  the  tomato  she  took  was 
worth  3  cents,  whereas  she  got  it  for 
1  cent.  I  suppose  I  was  at  fault 
in  not  so  stating  at  the  time,  but 
I  am  backward  about  doing  such 
things  and  I  let  it  go.  Am  I  not 
justified  in  slipping  in  a  charge  of  2 
cents  some  time  later  where  it  will 
not  be  noticed?  The  customer  cer¬ 
tainly  owes  me  that  amount  of 
money.  What  do  you  think  about  it? 
Please  omit  my  name  if  you  pub¬ 
lish  this  letter. 

Yours  respectfully, 

*  *  *  * 

Hum ! 

When  I  first  read  this  letter  over 
I  said  to  myself  “sure,  you  have  a 
right,”  but  when  I  read  it  the  sec¬ 
ond  time  and  took  time  to  think 


about  it  a  bit,  I  found  I  wasn’t  so 
sure. 

I’m  pretty  well  convinced  now 
that  you  haven’t  the  right  to  do  such 
a  thing. 

I  know  it’s  done  though — done 
by  everybody  that  can,  when  cir¬ 
cumstances  arise  that  make  it  neces¬ 
sary. 

And  there  ain’t  a  man  who  does 
it  but  that  thinks  it’s  exactly  the 
right  thing  to  do,  and  so  I’m  not 
very  hopeful  of  convincing  many 
that  it  ain’t. 

Undoubtedly  the  woman  who 
pinched  the  3-cent  tomato  for  a 
cent  owed  you  2  cents  at  the  time. 
But  you  can  forgive  her  that  debt, 
you  know,  just  as  you  can  forgive 
her  any  debt. 

If  you  let  her  take  it  for  a  cent 
you’ve  forgiven  her  the  rest,  and 
if  you  work  it  out  of  her  sometime 
when  she  ain’t  looking  I  don’t  be¬ 
lieve  you’re  giving  her  a  square 
deal.  You’re  collecting  a  debt  that 
don’t  exist. 

You  see,  there  was  no  excuse  for 
you,  my  Albany  friend,  for  letting 
that  tomato  go  for  a  cent  when  the 
price  you  had  fixed  on  it  was  3 
cents.  “Backward  about  such 
things?”  No  man  ought  to  be  too 
backward  to  look  after  his  own 
property.  And  if  you  are — and  I 
want  you  to  forgive  me  for  saying 
this — why  I’m  afraid  you’re  too 
backward  to  be  in  business. 

The  time  to  have  made  the  old 
skinflint  pay  the  2  cents  was  at  the 
time.  Why,  I  believe  I’d  take  par¬ 
ticular  delight  in  calling  such  people 
down.  You  can’t  hurt  their  feel¬ 
ings — they  have  no  feelings.  And 


unless  you  do  stand  up  for  your 
rights  with  such  cattle  they’ll  put  it 
all  over  you. 

If  you  let  the  proper  time  to  go 
by  to  speak — if  when  she  offers  you 
a  cent  for  a  3-cent  tomato  you  say 
nothing,  but  let  her  take  it,  then 
you’ve  sold  it  to  her  for  a  cent  and 
you  have  no  right  to  get  the  rest 
of  it  out  of  her  afterward. 

As  a  matter  of  fact,  the  only  way 
you  can  get  it  out  of  her  afterward 
is  to  overcharge  her  on  something 
else.  What  would  you  call  a  job¬ 
ber  who  deliberately  overcharged 
you? 

You  say  you  can’t  always  stand 
up  for  your  rights  in  such  cases. 
I  say  you  can  always  stand  up  for 
’em.  Maybe  sometimes  you’ll  lose 
a  little  by  doing  it,  but  most  times 
you  won’t. 

Suppose  you’re  caught  making 
the  overcharge — have  you  figured 
out  what  would  drop  on  you 
then?  . 

Why  couldn’t  you  have  said  to 
the  tomato  woman,  when  she 
brought  out  her  70-cent  proposi¬ 
tion  : — 

“I  can’t  do  that,  Mrs.  Skinflint, 
the  price  of  the  tomato  is  3  cents.” 

Could  anybody  get  on  their  ear 
at  that? 

She  simply  went  away  and 
gloated  over  you — you  ain’t  in  any 
doubt  about  that,  are  you  ?  She 
knew  as  well  as  you  did  that  the  to¬ 
mato  was  worth  more. 

Such  people  are  always  watching 
their  chance  to  pull  your  leg,  and 
they  always  have  it  on  you  for 
being  so  easy. 

I  remember,  a  lawsuit  I  was 


mixed  up  in  once  as  a  witness  that 
bears  on  this  case  in  a  way. 

A  grocer  I  knew  had  a  scrap 
with  his  clerk.  He  fired  the  clerk, 
but  he  refused  to  go  until  he  got 
the  balance  of  his  wages.  The  gro¬ 
cer  admitted  he  owed  it,  but  said 

he’d  pay  it  when  he  got - good 

and  ready. 

The  clerk  simply  walked  behind 
the  counter,  opened  the  cash 
drawer,  took  what  was  coming  to 
him  and  walked  out. 

The  grocer  had  him  arrested  for 
stealing.  I  told  him  he  was  making 
a  mistake — he  couldn’t  do  anything 
because  the  fellow  had  simply 
taken  what  belonged  to  him. 

“You  admit  you  owed  it  to  him, 
don’t  you  ?”  I  asked  him. 

“Yes,”  said  the  grocer,  “but  my 
lawyer  said  he  had  no  right  to  take 
it  that  way.”  So  he  had  him 
arrested. 

I  thought  the  lawyer  must  be  a 
fool,  but  I  was  the  fool.  When  the 
case  came  up  the  court  said  no  mat¬ 
ter  what  the  grocer  owed  the  clerk, 
he  had  no  right  to  take  even  a  cent 
from  the  drawer.  He  could  have 
brought  a  suit  against  him,  he  said. 

Of  course  that  case  was  a  little 
different  from  this  one,  still  it’s  a 
good  deal  like  it,  too,  for  it  seems 
to  show  that  even  if  the  tomato 
woman  did  owe  you  2  cents,  you 
had  no  right  to  take  it  out  of  her 
pocket  without  letting  her  know. 

The  Stroller. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  "Gro¬ 
cery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 


TO  SEE  YOUR  TRADE  GROW 


and  Prestige  and  Profit  Come 
Easy  and  Quick  Just  Order  a 

Johnson  “Eversharp” 
Slicing  Machine 

on  trial  and  approval  for  one  month. 

We  guarantee  it  to  be  the  best  slicing 
machine  in  the  whole  wide  world.  If  it 
don’t  make  good,  send  it  back  by  express. 

Our  machines  sell  for  $40  and  are  their  own 
best  advertisement. 

A.  W.  JOHNSON,  Manufacturer 

New  Brunswick,  N.  J. 


AFTER  TWO  YEARS’  USE  JOHNSON’S  “EVERSHARP”  KEEPS 
SHARP  AND  SLICES  VERY  THIN  AND  SMOOTH.  The  best 
machine  he  ever  used,  advertises  the  store  and  brings  in  new  trade. 


Kevport,  N.  J.,  May  25,  1008. 
Mr.  A.  W.  JOHNSON,  3  ^ 

New  Brunswick,  N.  J.: 

Dear  Sir  : 

I  have  been  using  your  "  Eversharp  ”  Dried  Bt  ef  Slicing  Machine  for  nearly 
two  years,  and  I  would  not  know  what  to  do  without  it.  It  is  the  best  slicing 
machine  I  have  ever  used. 

My  sale  on  sliced  beef  has  increased  very  much  since  I  began  using  the  slicer. 

I  believe  the  machine  is  an  advertisement  for  the  store,  as  the  beef  sliced  is 
very  thin  and  smooth  and  cannot  help  but  bring  in  new  trade. 

Yours  respectfully, 

PHELPS  CHERRY, 


An  “EVERSHARP”  Slicer  costs  $40.  Order  one.  It  will  come  right 
along ;  use  it  a  month  ;  if  it  don’t  make  good  send  it  back  to  the  man- 
facturer,  A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard¬ 
ing  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
with  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
windows  Into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
make  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Quick  Lunch  Window. 

Cover  the  floor  and  background 
of  your  window  with  light-green 
crepe  paper. 

On  the  right  hand  side  pile  a  num¬ 
ber  of  piles  of  baked  beans,  three 
cans  to  a  pile,  and  attach  price  tags 
to  each  pile. 

On  the  left  hand  side  place  a  num¬ 
ber  of  glass  pint  jars  filled  with 
coffee,  each  one  containing  a  differ¬ 
ent  kind  of  coffee.  Stand  price  tags 
on  top  of  each  jar. 

In  the  centre  stand  a  coffee  pot. 
Procure  a  piece  of  fairly  stiff  wire 
and  place  in  the  spout  in  such  a 
manner  that  about  six  inches  stands 
up  in  a  vertical  line.  Place  loose 
cotton  on  this  wire  in  such  a  man¬ 
ner  as  to  represent  steam.  On  the 
right,  and  a  little  more  towards  the 
front,  place  a  cup  and  saucer,  and 
in  the  same  position  on  the  left  place 
a  large  can  of  beans  in  sauce. 

Over  the  pile  of  beans  suspend  a 
large  sign.  Head  it  “Baked 
Beans,”  and  underneath  put  the 
kinds  and  prices,  and  whether  with 
or  without  tomato  sauce. 

Over  the  coffee  suspend  a  sign 
printed  in  a  similar  manner  and 
headed  “Coffee.” 

In  the  centre,  immediately  over 
the  coffee  pot,  suspend  the  follow¬ 
ing  sign : — 


Best  Granulated  Sugar 
6c.  a  lb.  17  lbs.  for  Wl.00 


For  Berries — 
Pulverized  Sugar 
7c.  a  lb.  16  lbs.  for 


1B1.00 


leaning  on  the  table  and  appearing 
to  hold  a  spoon.  Cover  the  table  j 
with  white  crepe  paper  in  imitation  j 
of  a  table  cover.  Set  a  cupful  of 
tea  on  a  saucer  and  place  on  the 
table  so  that  the  spoon  will  rest  on 
it,  and  at  the  left  of  the  doll  set  a 
glass  dessert  dish  full  of  olives  and 
pierce  one  with  a  fork  and  leave  the 
fork  rest  in  such  a  position  as  if  the 
doll  was  about  to  take  it. 

In  the  space  behind  the  doll  place 
a  large  square  piece  of  tissue  paper 
and  empty  a)  quantity  of  mixed  tea 
on  it.  Leaning  against  the  back¬ 
ground  is  the  following  sign  : — 


For  Iced  Tea 
Get  the  Best — 
That’s  Bungaloe 
36c.  lb.  9c.  yt lb. 


In  the  centre  of  the  space  on  the 
other  side  of  the  table  place  a  white 
paper  napkin  or  a  flowered  one.  In 
the  centre  of  the  napkin  place  a 
large  botttle  of  plain  olives,  the 
largest  you  have,  and  stand  a  sign 
alongside  of  it  as  follows : — 


Tea  and  Olives 
Set  Olives  on  Ice 
Fmir  Hours  before  using 
Plain  Olives,  — ,  — ,  —  and  —  c. 
Stuffed  Olives,  — ,  — ,  —  and  —  c. 


For  a  Oulck  Lunch — 
Baked  Beans 
and 
Coffee — 

We  recommend 

- - -’s  Baked  Beans 

With  or  without  sauce 
lOc.  a  Can 

Monaco  Blend  Coffee 
20c.  a  Pound 


Suspend  pink  streamers  cut  from 
pink  crepe  paper  from  the  top  of  the 
window  to  a  strip  nailed  across  the 
background  two-thirds  of  the  way 
up  and  from  this  strip  to  the  floor 
of  the  window.  This  greatly  im¬ 
proves  the  appearance  of  the  win¬ 
dow. 

A  Hot  Weather  hunch. 

Cover  your  window  with  green 
crepe  paper  and  leave  the  back¬ 
ground  bare.  Procure  a  small  ob¬ 
long  table,  about  12  x  30  inches, 
and  two  chairs  to  match  at  each  end. 
Place  in  the  centre  of  the  window. 

On  the  chair  at  the  right  of  your 
table  seat  a  doll  with  the  right  hand 


Some  Suggestions. 

Cover  the  floor  of  the  window 
with  white  crepe  paper  and  leave 
the  back  bare.  On  the  right  hand 
side  pile  a  number  of  piles  of  the 
different  kinds  of  salad  dressing 
and  suspend  a  sign  above  them 
reading : — 


For  Fresh  Lettuce 

Get  oue  of  these  dressings : 

Heinz,  15c.  Burkee’s,  10c.  and  25c. 
Royal,  26c.  Campbell’s,  10c. 


On  the  left  hand  side  pile  un¬ 
sweetened  milk  in  two  piles  and  be¬ 
tween  the  two  piles  stand  the  fol¬ 
lowing  sign : — 


Fresh  Berries  and  Fruit 
Always  taste  better  with 
Unsweetened  Milk 
Pet.  11  cento  a  can 
Peerless,  5  cents  a  can 


The  use  of  pink  streamers  against 
the  background  produces  a  good 
effect. 

This  display  would  fit  well  with 
the  fruit  display  called  “Just  In,” 
published  in  the  “Grocery  World” 
of  May  25,  1908.  The  sugar  may 
be  omitted  if  desired  and  the  salad 
dressings  and  milk  be  piled  on  each 
side  of  the  wheelbarrow  so  that 
they  are  not  out  of  sight. 

Harry  L.  Loop,  Jr. 
Dauphin  and  Gratz  streets, 

Philadelphia,  Pa. 


Toasted  Corn  Flakes  Kellogg  Sued 
for  Alleged  Fraud. 

One  of  the  largest  damage  suits 
filed  in  the  Circuit  Court  of  Cal¬ 
houn  County,  Mich.,  for  some  time 
has  been  brought  against  W.  K. 
Kellogg,  the  Toasted  Corn  Flake 
man,  and  Dr.  J.  H.  Kellogg.  The 
declarations  cover  seven  different 
counts,  but  all  are  brought  for  the 
one  purpose,  that  is,  that  of  recover¬ 
ing,  in  the  aggregate,  of  about  $20,- 
000  damages,  which  the  plaintiffs 
allege  is  due  them  for  the  alleged 
fraudulent  sale  of  Peptol  stock. 
The  case  grows  out  of  the  alleged 
fraudulent  sale  of  stock  of  a  sub¬ 
sidiary  company  to  the  Sanitas  Nut 
Food  Co.,  which  was  formed  for 
the  manufacture  of  Peptol,  Pan 
Peptogen  and  Maltol.  All  of  these 
products  were  a  patent  food,  for 
which  the  claim  was  made  that  by 
their  use  thin  people  would  take  on 
weight.  The  declarations  allege 
that  the  defendants  induced  the 
plaintiffs  to  purchase  the  stock  on 
the  assumption  that  the  company 
was  a  money-making  concern.  The 
declaration  further  alleges  that 
acting  on  this  assumption  some 
$20,000  worth  of  stock  of  the  com 
pany  was  purchased  by  the  plain¬ 
tiffs.  The  company  afterwards  dis¬ 
continued  business,  it  is  stated  in 
the  declaration,  so  the  present  suits 
are  brought  for  the  purpose  of  re 
covering  the  amount  paid  for  the 
stock. 


And  in  the  centre  lay  a  piece  of 
plain  white  paper  cut  in  the  shape 
of  a  square,  and  on  this  lay  a  10- 
pound  bag  of  sugar  in  such  a  man¬ 
ner  that  the  sugar  is  half  in  and 
half  out  of  the  bag. 

Place  a  sign  alongside  headed : — 


The  Absorbine  mentioned  above  is 
familiar  to  all,  as  it  has  been  on  the 
market  a  great  many  years  and  is  used 
by  all  horse  owners  who  appreciate  the 
value  of  having  a  preparation  on  hand 
at  all  times  to  kill  pain,  stop  lameness 
remove  blemishes,  etc.  It  is  maim 
factured  by  W.  F.  Young,  P.  D.  F.,  9 
Monmouth  street,  Springfield,  Mass 
who  is  also  an  enthusiastic  horseman 
and  willing  at  all  times  to  help  out 
brother  horse  owners  needing  advice  on 
the  care  of  their  animals. 


_ J 

Do  You  Want 
Economical 
Delivery? 

No  grocer  who  can  afford  a 
delivery  team  can  reasonably 
say  he  can’t  afford  a  Lindsley 
Delivery  Car,  because  the  car 
literally  costs  less  than  a  good 
team,  costs  much  less  to  oper¬ 
ate  and  does  twice  the  work. 

It  is  actual  economy  to  use 
a  Lindsley  Car.  A  boy  can 
operate  it  and  keep  it  in  shape, 
and  it  will  carry  1500  pounds 
thirty  miles  over  rough  roads 
on  one  gallon  of  gasoline,  and 
do  it  day  in  and  day  out  the 
whole  year  through. 

Bring  on  your  team  that  will 
do  that. 

J.  V.  LINDSLEY  <2?  CO. 
Suite  1 1 12  Mon&dnock  Bldg. 

CHICAGO 


Waldorf  Lemon  and  Vanilla 
Extract  will  stand  up  with  any 
flavoring  extract  in  the  country, 
not  barring  those  which  sell  at  a 
good  deal  higher  price  on  account 
of  the  name. 

We  put  the  best  materials  we  can 
buy  in  them,  and  even  more  than 
that,  we  put  in  methods  of  making 
which  have  made  Waldorf  one  of 
the  best  selling  brands  in  the  entire 
East. 

If  a  customer  don't  seem  to  be 
pleased  with  the  extract  you  are 
now  selling,  Waldorf  will  surely 
fill  the  bill. 


Mid  EX.  &H.  CO. 

370  Greenwich  St.,  New  York 
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We  would  be  pleased  to  have  for  publication 
in  this  column  the  ideas  of  our  readers  upon 
trade  topics,  it  being  understood  that  we  do 
not  hold  ourselves  responsible  for  any  views 
expressed  therein.  All  communications  must 
be  accompanied  by  the  writer’s  name  and  ad¬ 
dress  as  an  evidence  of  good  faith,  but  not 
necessarily  for  publication.  All  inquiries 
within  our  power  to  answer  will  also  be 
noticed  in  this  department. 


To  Sell  Empty  Bags. 

Elmira,  N.  Y.,  June  n,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Can  you  give  me 
name  and  address  of  a  person  who 
buys  empty  bags  ? 

Thanking  you  for  the  informa¬ 
tion,  I  am, 

Yours  truly, 

W.  H.  S. 

Perlman  &  Clark,  129  Vine 
street,  Philadelphia,  Pa.,  are  buy¬ 
ers  of  all  kinds  of  empty  bags. 

*  *  * 

To  Get  Saffron. 

Harrisburg,  Pa.,  June  16,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Could  you  let  me 
know  where  I  can  get  Spanish 
saffron  ? 

Please  answer  at  once. 

Yours  truly, 

M.  Aronson. 

Carl  Wilde,  357  North  Second 
street,  Philadelphia,  Pa.,  sell  Span¬ 
ish  saffron  in  one-pound  packages 
only. 

*  *  * 

Status  of  a  Butter  and  Egg  Concern. 

Lindley,  N.  Y.,  June  12,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  please  tell 
me  if  the  United  Butter  and  Egg 
Co.,  of  27  East  Philadelphia  street, 


Philadelphia,  Pa.,  is  a  good  respon¬ 
sible  firm  to  ship  produce  to.  They 
have  an  agent  here  (G.  P.  Heffner), 
but  1  do  not  care  to  ship  unless  re¬ 
sponsible. 

Yours  truly, 

A.  W.  Orr. 

Nobody  Seems  to  know  anything 
about  this  concern.  They  do  not 
appear  at  all  in  the  mercantile  rat¬ 
ing  books. 

* *  *  * 

To  Get  Salted  Peanuts. 

Towanda,  Pa.,  June  11,  1908. 
Editor  “Grocery  World.” 

Dear  Sir  : — I  would  appreciate 
the  favor  very  much  if  you  could 
furnish  me  on  the  inclosed  postal 
the  address  of  a  firm  or  firms  who 
are  first-hand  dealers  in  salted  pea¬ 
nuts  in  not  less  than  barrel  lots. 
Some  Virginia  concern  preferred. 

Yours  truly, 

A.  C.  Bullard. 

Merchants’  and  Farmers’  Peanut 
Co.  and  Bosnian  &  Lohman  Co., 
both  of  Norfolk,  Va. 

*  *  * 

More  Coffee  Suggestions. 

Lancaster,  Pa.,  June  15,  1908. 
Editor  “Grocery  World.” 

Dear  Sir  : — Having  read  with  in¬ 
terest  your  answer  to  our  friend 
from  Washington,  D.  C.,  in  regard 
to  his  coffee  blend,  will  ask  you  to 
kindly  allow  me  to  butt  in. 

If  he  wants  a  good  Java  blend  I 
would  advise  him  to  use  the  follow¬ 
ing  formula,  using  all  washed  cof¬ 
fees :  one-third  Java,  cost  about  24 
cents  roasted ;  one-third  Caracas  at 
18  cents  roasted,  and  one-third 
Mocha  seed  Santos  at  15  cents 
roasted,  making  a  total  cost  of  19 
cents.  This  blend  has  been  tried  for 
years  and  not  found  Wanting. 

As  for  a  20-cent  coffee,  why'  not 
use  the  old  time  blend  of  two-thirds 
Santos,  say  at  14  cents,  and  one- 


third  Rio  at,  say,  10  cents  roasted, 
which  will  give  a  fair  profit. 

You  know  to  mix  a  Bogota  and 
a  Java  together  would  hardly  make 
a  perceptible  blend,  as  these  coffees 
are  too  near  alike  in  flavor.  In  fact, 
there  was  a  time  when  Bogotas 
were  largely  sold  for  Javas. 

Yours  truly, 

H.  J.  Gundaker, 

Mgr.  Coffee  Department  of  M.  S. 

Miller  &  Co. 

*  *  * 

Another  Collection  Agency. 

Noxen,  Pa.,  May  28,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — What  do  you  know 
about  the  Standard  Commercial 
Co.,  741  Drexel  Building,  Philadel¬ 
phia,  Pa.  ? 

I  gave  this  company  some  busi¬ 
ness  last  fall.  One  man  by  the 
name  of  Ira  Moe,  who  owed  me 
$20.75,  sent  a  check  to  the  company 
for  the  amount  and  then  he  came 
and  showed  me  the  receipt  for  the 
money.  Then  I  wrote  to  the  com¬ 
pany  and  asked  them  about  it. 
They  said  they  had  the  money  and 
would  send  it  in  a  few  days.  They 
did  not  send  it  and  I  asked  them 
again,  then  they  claimed  they  would 
make  settlement  early  in  February. 
I  then  told  them  if  they  didn’t  pay 
I  would  advertise  them  in  the  “Gro¬ 
cery  World.”  This  was  about  four 
weeks  ago  and  they  have  not  paid, 
and  I  don’t  think  they  intend  to  pay. 

Yours  truly, 

A.  L.  Shaw. 

The  “Grocery  World”  has  inves¬ 
tigated  the  above  case  thoroughly, 
and  it  illustrates  another  phase  of 
the  difficulties  of  dealing  with  the 
average  collection  agency.  The 
Standard  Commercial  Agency 
charges  a  membership  fee  of  $15. 
When  the  writer  brought  the  Shaw 
case  to  their  attention  they  admitted 
collecting  his  $20.75,  but  said  there 


was  a  dispute  over  whether  his 
membership  fee  had  been  paid.  If 
it  had  been  paid,  they  admitted 
owing  him  the  $20.75.  If  it  had  not 
been  they  owed  him  only  $5.75. 
“But,”  said  the  writer,  “in  any  event 
you  owe  him  $5.75  and  have  owed  it 
to  him  since  last  fall.  Why  hasn’t 
it  been  paid  ?”  No  satisfactory 
answer  was  made.  The  writer  then 
instituted  an  investigation  to  see  if 
the  membership  fee  had  been  paid. 
He  found  that  it  had  been,  and 
showed  the  concern  the  receipts. 
The  agent  who  signed  up  Mr.  Shaw 
and  who  had  been  claiming  right 
along  that  it  had  not  been  paid  had 
simply  lied.  Of  course  he  may 
never  have  said  it  at  all.  The 
agency  at  last  admitted  that  there 
was  no  longer  any  question  that  the 
full  $20.75  "as  owed.  They  had 
previously  given  a  check  for  the 
balance  of  $5.75,  and  “would  give 
a  check  for  the  remaining  $15  on  ' 
Saturday.”  “You  will  give  it  now," 
said  the  writer,  “or  stand  prosecu¬ 
tion.”  After  much  vituperation 
they  squeezed  out  the  money  then 
and  there  and  the  incident  is  closed. 

The  “Grocery  World”  has  no  evi¬ 
dence  that  the  Standard  Com¬ 
mercial  Co.  are  actually  dishonest, 
but  this  and  previous  cases  furnish 
sufficient  reason  to  state  that  they 
are  outrageously  slow  in  making 
settlements. 

*  *  * 

Membership  in  Baltimore  Retail 
Grocers'  Association. 

Manchester,  Ya.,  June  12,  1908.  - 
Editor  “Grocery  World.” 

Dear  Sir: — We  have  to-day 
given  our  subscription  for  the  “Gro¬ 
cery  World,”  and  would  like  vour 
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Every  season  brings  its  wants,  and  we  try  to  cater  for  our  trade. 
Seasonable  goods  always  on  band,  quality  and  prices  right. 


SYRUPS — Our  “Ad  ”  would  not  be  complete  if  we  did  not  mention  Syrups.  Our 
best  sellers  at  present  are  our  Royal  Table  Syrup,  at  30c.,  and  Gilt  Edge 
Table  Syrup,  at  29c.  Of  course  some  prefer  others,  and  they  all  have  merit  : 
Extra  Amber  Drips,  Quaker  City  Syrup,  King  B  Drips,  White  Clover 
Syrup,  etc.  Satisfaction  guaranteed. 

NEW  MACKEREL — We  offer  late-caught  large  New  Shore  Mackerel,  count  130  to 
150  to  the  barrel,  at  $12.50;  half  barrels,  at  $6.75.  New  Irish  Mackerel,  count  350 
to  400  to  the  barrel,  at  $15.50;  half  barrel,  at  $8  25.  Prices  are  lower  than  they 
have  been  for  several  years.  Can  be  retailed  at  popular  prices. 


PAPER — The  season  is  here  and  the  flies  are  with  us;  now  for  their  ex¬ 
termination.  “Tanglefoot”  Fly  Paper,  250  sheets,  per  case,  $2.70;  “Sticky” 
Fly  Paper,  250  sheets,  per  case,  $2.30  ;  “  Sticktite,”  5  sheets  on  a  plate,  25  plates 
in  carton,  per  carton,  goc.;  “  I.  X.  L.”  Poison  Fly  Paper,  50  5c  envelopes  in  a 
carton  at  75c.  Fly  Ribbon,  yi  and  'A  -gross  boxes,  per  gross,  at  $4.So. 

PULL  CREAM  CHEESE — The  June  make  of  Cheese,  noted  F>r  its  fine  flavor, 
now  in  the  market.  We  handle  none  but  the  b«st  factories.  Price,  13^0.  per 
lb.;  5-box  lots  at  13c. 


KIRK,  FOSTER  &  CO. 


WHOLESALE  ^  Q  NORTH  WATER  STREET 
GROCERS  ^V/\7  PHILADELPHIA  -  PENNSYLVANIA 
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advice  as  to  the  benefit  derived  from 
becoming  a  member  of  the  “Balti¬ 
more  Retail  Grocers’  Protective  As¬ 
sociation,”  and  if  merchants  out¬ 
side  of  Baltimore  can  become  mem¬ 
bers  of  this  association?  If  so,  will 
you  kindly  give  us  information  as 
to  what '  steps  must  be  taken  that 
we  may  join  ? 

Thanking  you  in  advance  for 
your  kindness,  we  beg  to  remain, 

Yours  truly, 

*  *  * 

Upon  request  the  Baltimore  Re¬ 
tail  Grocers’  Association,  which 
does  a  co-operative  buying  business 
under  the  name  of  the  Baltimore 
Wholesale  Grocery  Co.,  answered 
this  correspondent  direct  as  fol¬ 
lows  : — 

Gentlemen  : — Answering  yours  of 
June  15th,  would  say  that  every 
member  reaps  the  same  benefit,  ac¬ 
cording  to  his  purchase.  All  appli¬ 
cations  for  membership  are  sub¬ 
mitted  to  our  Wednesday  night 
meetings  for  their  acceptance  or  re¬ 
jection;  as  to  what  they  might  do 
on  an  application  situated  as  far  away 
as  you  are,  we  are  unable  to  say. 

The  “Grocery  World”  has  pub¬ 
lished  several  articles  recently  on  the 
benefits  to  be  derived  from  co-opera¬ 
tive  buying,  which  we  indorse  and 
respectfully  refer  you  to. 

Unless  you  could  visit  our  ware¬ 
house  frequently,  as  our  local  and 
State  members  do,  we  doubt  very 
much  whether  you  would  be  in  a 
position  to  fully  understand  our 
methods,  as  most  of  our  business  is 
secret  and  confidential. 

Yours  truly, 

Baltimore  Wholesale  Grocery  Co. 
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English  Consumers  Tiring  of 
Our  Canned  Goods. 


Demand  for  Canned  Apricots,  Pears 
and  Peaches  Fell  Off  Greatly  in  Last 
Two  Years.  Our  Tomatoes  Badly 
Packed  and  Being  Ousted  by  Italian 
Brands.  Canada  Getting  Canned 
Apple  T rade. 

Special  correspondence  of  "Grocery  World.1 

Washington,  D.  C., 

June  18,  1908. 

According  to  information  re¬ 
ceived  by  the  State  Department  this 
week  English  consumers  are  grow¬ 
ing  tired  of  American  canned  goods 
At  any  rate,  the  last  two  years  have 
witnessed  a  decided  falling  oft*  in 
importations. 

The  shipment  of  apricots,  pears 
and.peaches  to  England  in  1906,  for 
example,  aggregated  273,000  cases 
while  in  1907  only  161,000  cases 
were  imported.  This  great  de 
ficiency  naturally  increased  prices 
and  lessened  the  demand.  The  un¬ 
favorable  weather  conditions  for 
fruit  growing  in  the  United  States 
in  1907  partially  accounted  for  the 
decreased  shipments.  As  the  im 
portation  of  apricots  and  peaches 
from  the  United  States  declined 
there  was  a  proportionate  increase 


in  the  shipments  from  Spain  and 
Portugal,  where  the  fruit  was  of 
excellent  quality.  No  pears,  how¬ 
ever,  are  shipped  from  these  last- 
named  countries  to  England. 

During  the  past  four  years  the 
trices  of  California  canned  fruit 
lave  advanced  about  25  per  cent. 
This  has  resulted  in  the  extension  of 
the  fruit  trade  between  England 
and  Spain  and  Italy,  which  coun¬ 
tries  have  the  advantage  of  the 
United  States  in  the  item  of  cheap 
abor. 

Tomatoes  are  imported  in  in¬ 
creasing  quantities  each  year  from 
taly.  The  quality  of  these  toma¬ 
toes  is  stated  to  be  good  and  the 
prices  low.  It  is  suggested  by  one 
of  the  leading  importers  in  Liver¬ 
pool  that  the  American  tomatoes 
are  frequently  packed  before  they 
are  fully  ripe,  and  that  this  practice 
renders  them  undesirable  for  use. 
The  Italian  tomatoes  are  carefully 
selected,  and  are  only  packed  after 
they  have  attained  a  ripe  and  rich 
color.  The  Consul  suggests  that  if 
the  American  packers  desire  to  in¬ 
crease  their  shipments  of  tomatoes 
to  England  they  must  exercise  the 
greatest  care  in  their  selection  and 
preparation  for  the  English  market. 

Canned  apples  are  being  imported 
in  increased  quantities  from  Can¬ 
ada  and  are  sold  at  successfully 
competitive  prices  with  American 
apples.  California  apples  packed  in 
cases  seem  to  improve  each  year, 
and  the  English  demand  for  them 
is  increasing,  owing  to  the  fine  con¬ 
dition  of  the  fruit  and  the  excellent 
manner  of  packing.  Last  year  the 
sale  of  California  apples  in  Englanc 
exceeded  the  sales  of  any  previous 
year,  and  the  testimony  of  all  the 
fruit  importers  in  Liverpool  is  that 
these  apples  are  almost  invariably 
fairly  and  properly  graded,  that  the 
smaller  apples  are  packed  sepa¬ 
rately,  and  that  the  cases  are  so 
branded  that  the  markings  indicate 
the  quality  of  the  fruit.  There  is 
no  doubt  that  if  greater  care  were 
shown  in  the  selection,  grading  anc 
packing  of  American  fruits  there 
would  be  a  gratifying  increase  in 
the  English  demand. 

Holt 


C 


r 


Pennsylvania  News  Items. 

Creditors  from  all  parts  of  Yorl 
County,  Pa.,  have  begun  actions 
against  the  United  Butter  and  Egg 
Co.,  which  began  business  in  York 
several  weeks  ago.  This  company 
it  is  alleged,  sent  out  circular  letters 
offering  farmers  more  for  butter 


Can  you  afford  to  handle  goods 
advertised  to  the  consumer  at 
profitless  prices  ? 


No  Price  Printed  on 
the  Package 
No  Price  Advertised 
to  the  Consumer 
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is  the  Mother’s  Oats  policy,  and  it  means 
bigger  profits  to  you. 

This  policy  was  endorsed  by  the  Na¬ 
tional  Conventions  of  Retail  and  Whole¬ 
sale  Grocers  at  Boston  and  Atlantic  City. 

Increasing  your  sales  of  Mother’s  Oats 
means  increasing  your  earnings. 

The  Great  Western  Cereal  Co. 

CHICACO,  ILLINOIS 


.J 


THIS  IS  THE  KIND 

You  often  hear  people  say,  “Oh,  if  I  could 
only  get  the  old-fashioned  country  butter  like 
they  used  to  make  on  the  farm.  No  strong 
taste,  just  sweet,  fine  delicious  butter.’’ 

<]}  Gurnse  butter  is  exactly  that  sort  of  butter, 
except  that  it  is  better,  because  while  made  with 
all  the  wholesome  fastidiousness  of  the  old-time 
farm  wife,  it  is  made  by  improved  methods  and 
has  what  ordinary  dairy  butter  never  had — per¬ 
fect  uniformity. 

Made  in  our  own  dairies  and  inspected  and 
inspected  and  inspected  again.  Wrapped  in  brine- 
dipped  paper  and  enclosed  in  cartons  as  tasty  as 
the  butter. 

Packed  in  30  and  50-pound  boxes— pound  and  half  pounds— 29  cents 
Prices  subject  to  market  change 

P.  F.  BROWN  &  CO.,  39  S.  Front  St.,  Philadelphia 
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eggs  and  poultry  than  the  prevail¬ 
ing  market  price.  The  farmers 
were  elated  at  the  offer,  and  big 
shipments  were  received.  When  an 
attempt  was  made  during  the  week 


less  than  50  cents  each,  and  they  are  one  spreader  to  any  one  sending  m  a 
highly  prized  by  the  women  folk.  cap  from  a  jar  of  their  extract  of  beef 

Jins  proposition  has  done  wonders  as  with  10  cents,  to  cover  cost  of  mailing 
a  selling  feature,  as  Armour  &  Co.  have  1  It’s  the  best  offer  for  the  trade  that  has 
advertised  extensively  that  they  will  give  j  appeared  in  some  time,  as  the  up-to-date 


public  are  providing  their  tables  with 
this  pretty  and  useful  little  silver  j 
spreader. 


MAGAZINE  NOTES. 


Useful  Facts  About  Groceries 

The  department  which  will  henceforth  be  conducted  under  the  above  head  la  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  the 
“Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


„ „  Vermontvllle,  N.  Y. 

Editor  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  It,  tell  where  It  grew 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed  how 
It  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  It  Is  out  of 
print  now. 

I  was  thinking  if  the  “Grocery  World”  could  devote,  say,  half  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work.  6 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time 

Very  truly  yours,  N.  H.  Brkckknridgk. 


to  serve  papers  all  that  was  found 
was  an  office  full  of  clerks  and  but¬ 
ter  and  egg  crates,  most  of  them 
empty.  The  following  are,  it  is  as¬ 
serted.  officers  of  the  company: 
E.  P.  Valentine,  president ;  Anthony 
Butler,  vice-president;  J.  H.  Man- 
gin,  secretary,  and  L.  C.  Eisman, 
treasurer. 


AMONG  THE  TRADE. 


President  Albert  Kaiser  and  Sec¬ 
retary  William  Smedley,  of  the 
Philadelphia  Retail  Grocers’  Asso¬ 
ciation,  and  two  of  the  most  widely 
known  association  men  in  the  entire 
country,  received  a  graceful  and 
substantial  tribute  from  the  mem¬ 
bers  last  Monday  evening,  when 
each  was  presented  with  a  plethoric 
purse  of  gold.  The  presentation  ad¬ 
dress  was  made  by  Lucian  Beatty, 
of  Beatty  Bros.,  Lansdowne,  Pa. 
The  gift  was  a  spontaneous  tribute 
to  the  faithful  and  brilliant  service 
which  the  two  officials  have  ren¬ 
dered,  Mr.  Smedley  for  twenty 
years,  and  Mr.  Kaiser  for  nearly 
half  that. 


To  Divorce  Groceries  from  Saloons 
in  Louisiana. 

A  bill  introduced  in  the  Louisiana 
Legislature  by  Hon.  O.  H.  Shat- 
tuck,  of  Lake  Charles,  Calcasieu 
parish,  seeks,  among  other  things, 
to  totally  divorce  the  grocery  from 
the  bar,  and  it  also  proposes  in¬ 
creasing  the  State  license  for  the 
selling  of  liquors  by  retail  at  $200, 
and  directs  each  parish  and  town  to 
levy  a  minimum  tax  of  $500. 


Butter  Spreaders  Free. 

Time  changes  all  things.  It  has  com¬ 
pletely  changed  our  methods  of  living 
and  surely  added  to  our  methods  of  eat¬ 
ing.  Time  was  when  the  human  family 
would  eat  lying  down.  Now,  in  the 
rush,  we’re  glad  sometimes  to  eat  stand¬ 
ing  up.  Years  ago,  even  a  few  years 
ago,  no  one  dreamed  of  improving  on 
the  old  standbys— the  knife,  fork  and 
spoon— but  even  they  have  been  improved 
upon,  until  now  no  up-to-date  table  is 
completely  set  unless  there  are  four 
pieces  at  each  plate,  including  the  butter 
spreader. 

The  universal  popularity  of  butter 
spreaders  is  attested  by  the  enormous  de¬ 
mand  for  them  made  upon  jewelers  and 
hrms  who  handle  them.  It  is  so  much 
neater  to  use  a  butter  spreader. 

A,  very  attractive  proposition  has  been 
made  the  trade  by  Armour  &  Co  re¬ 
cently  on  butter  spreaders.  With  every 
two  cases  of  Armour's  extract  of  beef 
the  purchaser  receives  one-half  dozen’ 
silver  butter  spreaders.  They  are  the 
original  Wm.  Rogers  &  Son  extra  plate. 
One  could  not  buy  these  anywhere  for 


Vermicelli. 

Vermicelli  is  an  Italian  word, 
meaning  little  worms,  from  the 
Latin  vermes  (worm). 

It  is  the  commercial  name  of  a 
popular  form  of  Italian  paste.  It  is 
made  of  the  same  materials  and  in 
the  same  way  as  macaroni — that  is, 
by  pressure  through  the  proper 
shaped  holes,  only  the  pipe  is  made 
very  small  and  threadlike,  not  much 
thicker  than  horsehair.  (Those  in 
the  form  of  fillets  or  ribbons  are 
termed  “lazagnes.”) 

The  long  threads,  as.  squeezed 
from  the  press,  are  dexterously 
twisted  into  small  knots  while  moist 
and  pliable,  and  these  are  after¬ 
wards  dried  slowly  on  paper. 

It  is  mostly  imported  from  Nervi, 
where  there  are  several  large  paste 
factories,  and  comes  in  large  cases, 
each  holding  144  small  chip  boxes 
of  about  4  pounds  weight. 

It  should,  of  course,  be  free  from 
mustiness,  dampness  and  taint,  and 
the  drier  and  more  brittle  it  is  the 
better. 

Vermicelli  is  commonly  used  in 
soups,  broths,  and  for  sweet  pud¬ 
dings. 

Vermouth. 

A  sort  of  bitters,  or  white  liquor, 
made  in  Italy.  It  is  composed  of 
white  wine,  angelica,  wormwood, 
and  other  aromatic  herbs,  and  is 
much  used  as  a  stomachic.  That 
from  Turin  is  supposed  to  be  the 
best. 

Vichy  Water. 

The  trade  name  of  an  alkaline 
mineral  water  from  several  springs 
in  the  valley  of  the  Allier,  near 
Vichy,  in  France. 

The  water  is  bottled  and  sent  all 


over  Europe;  that  bottled  at  the 
Grand  Grille  spring  is  the  kind 
most  frequently  met  with.  It  is 
only  used  as  a  beverage,  and  its 
principal  constituent  is  carbonate  of 
soda. 

It  is  closely  imitated  by  mixing 
10  grs.  carbonate  of  ammonia,  5)4 
ounces  bi-carbonate  of  soda,  6  drs. 
common  salt,  25  grs.  phosphate  of 
soda,  4  scruples  sulphate  of  soda, 
and  2  drs.  of  sulphate  of  potassa. 
Add  half  a  gallon  of  water.  Let  it 
stand  half  a  day,  and  then  filter,  and 
charge  with  10  gallons  of  water. 

Walnut  Ketchup. 

Usually  manufactured  from  the 
brine  in  which  green  walnuts,  while 
young  and  tender,  have  been  pre¬ 
served  or  soaked  for  some  time  pre¬ 
vious  to  pickling. 

This  juicy  liquor  is  merely  boiled 
for  about  half  an  hour,  along  with 
a  little  ginger,  pimento,  cloves,  and 
long  pepper,  a  like  quantity  of  malt 
vinegar  is  added,  and  it  is  then  fin¬ 
ally  strained  and  bottled.  A  little 
burnt  sugar  coloring  is  generally  ' 
added. 

Sometimes  ill-shaped,  small,  or 
damaged  walnuts,  either  green  or 
pickled,  are  smashed  up  and  boiled 
in  salt  and  water  for  the  same  pur¬ 
pose. 

Of  course,  ripe  and  dried  wal¬ 
nuts  with  hard  shells  are  unsuited 
for  making  into  ketchup,  but  green 
walnut  husks  are  often  used  instead 
of  the  green  walnuts.  A  few  sha- 
lots,  a  little  cleaned  horseradish, 
and  a  little  liver  are  often  boiled 
along  with  the  walnut  liquor,  to 
give  body  and  flavor. 

The  use  of  iron  utensils  should  be 
avoided.  Iron  spoils  vinegar. 


Though  not  so  well  known  as  a  nov¬ 
elist  as  her  talented  sister-in-law.  Mrs. 
John  Van  Vorst  has  done  some  work  in 
this  line  which  has  elicited  high  praise/  . 
What  is  probably  her  greatest  novel  is  1 
published  complete  in  the  July  "Lippin-  I 
cott’s,’  under  the  title  “Second  Quality.” 

I  he  leading  character  is  a  middle-aged 
American  who  has  been  so  busy  amassing 
millions  that  he  has  found  no  time  to 
cultivate  friends.  When  he  finally  de¬ 
cides  to  give  up  active  business  life,  he 
goes  abroad,  where  his  loneliness  palls 
upon  him.  To  his  delight  he  soon  makes 
the  acquaintance  of  a  number  of  people 
whom  he  believes  to  be  members  of  the 
innermost  social  circles.  The  list  in-  , 
eludes  a  prhicess  and  several  other  titled 
personages,  but  somehow  they  do  not 
ring  true”  to  the  bluff,  simple-hearted 
American,  and  in  the  end  he  is  forced 
to  acknowledge  that  after  all  they  are 
“second  quality.”  But  all  is  not  glitter 
and  sham  in  his  experiences,  for  there 
is  a  pretty  love  story  woven  through  the 
plot.  Mrs.  Van  Vorst  is  familiar  with 
Nice.  Monte  Carlo,  and  the  other  places 
she  describes,  so  she  is  enabled  to  give 
the  reader  a  most  interesting  and  con-  *• 
vincing  picture  of  them.  Dorothea  fli 
Deakin.  Will  Levington  Comfort,  Clif-  d 
ford  Howard,  Caroline  Lockhart,  Karl  JJ 
von  Kraft,  and  others  contribute  short  ’ 
stories,  and  there  are  a  number  of  ex¬ 
cellent  special  articles  as  well.  Another 
feature,  and  not  the  least  popular  one, 
is  Walnuts  and  Wine.  There  are  few 
who  haven’t  heard  of  “Walnuts  and 
Wine,”  even  among  those  who  do  not 
read  "Lippincott’s”  regularly,  for  it  is 
probably  the  most  widely  quoted  humor¬ 
ous  section  published  in  America. 


All  delivery  charges  are  paid  to  your 
nearest  freight  or  express  office  when  you 
buy  Forbes’  indexed  coupon  books.  See 
advertisement. 


An  Inflamed  Tendon 

Needs  Cooling  1 

ABSORBINE 

Will  do  if  and  restore  the  circu¬ 
lation,  assist  nature  to  repair 
strained,  ruptured  ligaments 
more  successfully  than  Firing. 
No  blister;  no  hair  gone;  and 
you  can  use  the  horse.  $2.00  per 
bottle  delivered.  Book  2-B  free. 
Absorbine,  Jr.,  for  mankind,  J1.00  bot¬ 
tle.  Cures  Strained  Torn  Ligaments.  Allays 
pain  quickly.  Genuine  mfd.  only  by 

W.  F.TOUSG,  P.  D.  F,  9  Uonmonth  St,  SpriDefitld,  Misj 


DANDELION 

VEGETABLE  BUTTER  COLOB 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
|  State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  Vt. 


JonnB.fncFetrjflge  A  sons 
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WANT  DEPARTMENT 

Advertisements  In  this  department  occupying  fifty  words  or  less  will  bo  Inserted  or  subscribers  rrtt 
cut.  Answers  may  be  addressed  to  the  Grocery  World  when  desired,  provided  the  advertisement  Is 
accompanied  by  io  cents  In  postace  to  pay  for  remalllag  the  same.  To  non-subscribers  the  price  Is  50 
cents  per  issne. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  for 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _ 


FOR  SALE. 

FOR  SALE.— One  Enterprise  Counter  Cof¬ 
fee  Mill,  almost  new.  Cheap.  Address, 
U.  Vogt,  13th  Street  opposite  2d  Avenue, 
College  Point,  N.  Y.  26 

FOR  SALE. — I  will  sell  my  grocery  stock 
and  fixtures  with  store  and  dwelling,  or  will 
rent  and  sell  stock  at  inventory.  Cleared 
in  six  years  $10,000.  This  is  best  town  in 
State.  Cause  of  selling,  ill  health.  This  is 
a  bargain.  Address  G.  W.  A.,  180  Chestnut 
Street,  Oneonta,  N.  Y.  _ 26 

FOR  SALE. — Bargain  !  Stock,  good  will, 
fixtures,  south  Jersey  general  store  for  sale 
at  once,  no  agents.  Good  reasons.  96  Mal- 
aga,  New  Jersey. _ 26 

FOR  SALE.— Grocery  store  doing  large 
business  and  will  stand  the  strictest  inves 
tigation  ;  established  for  a  number  of  years  ; 
has  horse  and  wauon ;  located  on  the  main 
street.  Rent,  $50  per  month.  Can  be 
bought  in  a  quick  sale  for  $2,200  Stoll  & 
Hines,  246  Brigantine  Ave.,  Union  Hill,  N.  J. 

t _ 25 

FOR  SALE. — On  account  of  ill  health  I 
offer  for  sale  my  country  store  at  Alfarata, 
Pa.,  doing  a  business  of  $10,000  a  year. 
This  store  has  not  changed  hands  since  it 
was  started  18  years  ago.  Real  estate  for 
sale  or  rent.  J.  H.  Myers,  R.  F.  D.  4, 
Lewistown.  Pa. _ 25 

FOR  SALE. — McCaskey  Register,  150 
acts,  only  used  a  short  time  and  good  as 
new.  Price,  $25.  Address  L.  Mendelowitz, 
Rosebank,  S.  I.,  N.  Y.  25 

FOR  SALE. — Lamson  Cash  Carrier  ;  two 
stations.  Sold  for  want  of  use.  $25  Park 
Tea  Co.,  30th  and  Cumberland  Streets, 
Philadelphia. _ 26 

FOR  SALE — Oak  counter  show  case, 
7  feet  long  ;  in  first-class  condition.  Used 
very  short  time.  Sell  for  $5.  Park  Tea  Co., 
30th  and  Cumberland  Sts.,  Philadelphia.  26 

WANTED. — A  man  to  take  charge  of  a 
general  merchandise  country  business. 
Good  chance  for  advancement.  Must  come 
well  recommended  Only  hustlers  need 
apply.  Address  C.  E.  Engel  &  Co.,  Mid¬ 
ford,  Md.  26 

WANTED.  —  One  Toledo  Computing 
Scale ;  one  ten  foot  show  case  for  counter  ; 
one  eight  floor  case  ;  one  vegetable  display 
stand  ;  one  coffee  mill,  to  hold  one  or  two 
pounds;  one  or  two  spice  cabinets;  one 
grocery  refrigerator.  Must  be  in  good  con¬ 
dition.  C.  A.  McPherson,  Patton,  Pa.  25 

FOR  SALE — The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE. — Grocery  fixtures  for  sale  : 
Large  refrigerator  ;  Walker  bin  counter  ; 
Walker  bins  and  shelving ;  two  5-bbl  Bow¬ 
ser  oil  tanks  ;  one  computing  scale  ;  two 
Troemner  scales.  We  have  other  fixtures. 
All  in  first-class  condition.  Will  sell 
cheaply.  B.  J.  Lynch,  Olyphant,  Pa.  26 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  flat  and  offices, 
profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 


No.  326. — In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  329. — In  Germantown,  Philadelphia. 
Does  $300  weekly,  all  cash.  Stock  about 
$i,ooo.  No  team.  Nets  clear  10  percent. 
This  business  sells  only  groceries.  The 
meat  department  is  rented  to  anotherdealer 
on  profitable  terms,  which  make  adver¬ 
tiser’s  rent  very  low.  Owner  has  other 
business  which  takes  his  time.  Price  in¬ 
ventory. 

No.  333.— General  store  in  Mifflin  County, 
Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4,ooo  per  month, 
40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  336.—  On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345. — In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347.— In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353. — In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16  x  30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  360. — In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  17*3° 
feet.  Does  $400  to  $500  weekly,  half  cash, 
balance  weekly  and  monthly.  Stock,  $600. 
Owner  takes  out  $40  weekly,  beside  living 
expenses.  Uses  one  team.  Good  dwelling 
attached.  Owner  is  going  into  the  saloon 
business  and  will  sell  at  inventory.  Will 
take  around  $1,000.  This  is  a  splendid 
money-making  proposition. 

No.  362. — Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  Full  inves¬ 
tigation. 

No.  363  —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provis'ons.  Store  17  x  38 
feet.  Does  $17,000  to  $  .8,000,  two  thirds 
cash.  Stock  $500.  Net  profits  10  per  cent. 
Good  io-room  dwelling  connected  for  sale. 
Uses  one  team.  Owner  has  seashore  hotel 
and  wants  to  give  it  his  whole  time.  Take 
$2,500  on  the  property  and  inventory  for 
stock  and  fixtures.  Established  10  years 
ago  and  a  very  successful  business. 

No.  365  —In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18x30 


feet.  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $900. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1,400.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366  — In  Norih  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about$8oo.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500. 

No.  367  — In  West  Philadelphia.  Gro¬ 
ceries  and  p-ovisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 
team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $i,oco. 

No.  372. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $685. 
Stock  at  inventory. 

In  all  of  these  the  cause  of  selling  is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


00000000000000000000000000 
0  0 

o  DO  YOU  WANT  TO  SELL  o 
0  YOUR  BUSINESS?  0 

o  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  —  nothing  o 
o  else.  We  are  specialists  in  that  and  0 
o  we  know  what  we  are  about.  o 

0  In  the  term  “grocery  stores”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

0  If  you  want  to  sell  your  business,  o 
0  we  have  a  customer.  If  you  want  to  o 
0  buy  one,  we  know  where  something  is  o 
0  that  we’re  sure  will  suit  you.  0 

9  Write,  call  or  telephone.  o 

a  WARNER  &  CO.,  o 

0  927  Arch  Street.  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  0 

oooooooaoooooooooooooooooo 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  rash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 

WARNER  &  CO , 

927  Arch  Street,  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50,  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery  . 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventorj'.  Store  did  $50  000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,oco  to  $6,000  a 
year.  Uses  two  teams.  Fixed  charges 
low.  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED— TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 
WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 


SITUATION  WANTED. 


WANTED. — Grocery  clerk  wants  situa¬ 
tion.  Active,  intelligent  young  man,  with 
thorough  knowledge  of  the  business.  At 
present  employed.  Ten  years’  reference. 
Thomas  Donovan,  4020  Wallace  St.,  Phila¬ 
delphia,  Pa. _ 25 

WANTED. — Would  like  a  position  as 
demonstrator.  Am  a  graduate  of  Philadel¬ 
phia  High  School.  For  the  last  18  months 
have  been  a  canvasser  for  Strayer’a  Busi¬ 
ness  College.  Sarah  E.  Whitaker,  23  First 
Ave.,Collingswood,  N.  J.  25 


MISCELLANEOUS. 


WANTED — A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
“Grocery  World,”  Philadelphia.  tf 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card — they  give 
your  customers  information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  too;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs. Williams’  Brands 

OF 

PURE  JAMS  AND  JELLIES 


are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BC  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 
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GROCERY  WORLD 


UNDER  THE  DIRECTION  OF 


R.  •  DAET WYLER  &  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subject  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  June  22,  1908. 


FRUITS  THAT  PLEASE— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  I  in  barrel .  $2.00  per  bunch 

Selected,  9  hands,  packed  1  in  barrel .  1.75  per  bunch 

Selected,  9  hands,  packed  2  in  crate .  1.60  per  bunch 

Selected,  8  hands,  packed  1  in  crate .  1.35  per  bunch 

Selected,  8  hands,  packed  2  in  crate .  1.25  per  bunch 

Selected,  8  hands,  packed  3  in  crate .  1.20  per  bunch 

Selected,  7  hands,  packed  1  in  crate .  1 .00  per  bunch 

Selected,  7  hands,  packed  2  in  crate . 90  per  bunch 

Selected,  7  hands,  packed  3  in  crate . 85  per  bunch 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands .  1 .35  per  bunch 

Selected,  8  hands .  1.00  per  bunch 

Selected,  7  hands . 75  per  bunch 

We  advise  against  shipping  bananas  loose  in  bags  unless  in  quan¬ 
tities  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller .  $3.25  per  bag 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico .  3.50  per  bag 


FANCY  FLORIDA  PINEAPPLES. 


Fancy  Red  Spanish,  24s .  $3-00 

Fancy  Red  Spanish,  30s .  2.85 

Fancy  Red  Spanish,  36s .  2.50 

Fancy  Red  Spanish,  42s .  2.50 

Fancy  Red  Spanish,  48s .  2.25 

MESSINA  LEMONS. 

Fancy  Messina,  300  size,  per  box .  $3.25 

Choice  Messina,  300  size,  per  box .  3.00 

Choice  Messina,  360  size,  per  box .  3.00 

Extra  Fancy  Large,  150  size,  per  half  box .  1.75 


CALIFORNIA  LATE  VALENCIA  ORANGES. 

Fancy  quality,  96  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 

FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . • . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . . . 

CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 

r 

CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box . 


$3.00 

4.00 

4-50 

4-50 

4-25 

4.00 


425 

4.00 

S2.50 

3-50 

4.00 

4.00 

3-25 


$2.35 

2.50 

3-50 

3-50 

2-75 


$3.00 

3.00 

3.00 

2-75 


There  is  Big  Money  In  It 
If  You  Go  About  It  Right 

A  display  of  particularly  fine  fruit  will  attract 
more  attention  to  your  store  than  almost  anything 
else.  There  is  just  one  place  in  this  city  where  you 
are  always  sure  to  get  it  and  that  is 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 


Ever  Ready  for  Use- 
Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  tor  Philadelphia 

Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFQ.  CO. 

202  and  204  E.  100TH  ST.,  NEW  YORK  CITY 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  confer  a  favor  upon  this  journal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  In  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

"A”  Java . 26 

"B”  Java . 24 

“C”  Java . 24 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

"A"  Mocha . 24 

“B"  Mocha . 22 

“C”  Mocha . 20 

Laguayra  (Washed  Caracas) . 18 

“A*  Maracaibo . 18 

“B”  Maracaibo . 1' 

“A”  Santos . If 

“B”  Santos . 18 

"C”  Santos . 1* 

Peaberry  Santos . 14 

“A”  Rio . 12 

No.  1  Rio . 10K 

No.  2  Rio . . . 09 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . 20 

Battleship,  1  lb .  packages ,  any  quantity ...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  10.25 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 35 

Best  Gunpowder . 45 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . 33 

Best  English  Breakfast . 40 

No.  25  Moyune  Gunpowder . 33 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . 33 

No.  28  Imperial. . 85 

Best  Imperial . 50 

No.  25  0oleng . 28 

No.  28  Oolong . 35 

Best  Oolong . 46 

Young  Hyson . 35 

Japan . 35 

Heno  %  and  %  lb.  packages . 50 

Silver  Moon . 27 

Silver  Bell,  1  lb.  packages . 26 

8alada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  %  and  %  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5  doz.  to  box . per  doz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  Per  doz. 

Pin  Money,  8  lb.,  sauce,  2  doz .  1 .50 

Pin  Money,  2  lb.,  Bauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz . 85 

Pin  Money,  3  lb  ,  plain,  2  doz .  1  ■  45 

Wagner’s,  1  lb.,  tall,  4doz . 48 

Wagner’s,  3  lb.,  plain,  2  doz .  1.03 

Wagner’s,  *  lb.,  sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  doz . 85 

Saratoga,  2  lb.,  2  doz . 60 

Corn— 

Pin  Money,  Shoepeg,  2  lb.,  2  doz . .  .85 

Standard  Shoepeg,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb.,  2  doz . 90 

Winorr  Brand  Kernelled  Corn,  2  doz .  1.45 

Peas— 

Foote  &  Co.,  extra  sifted,  2  doz .  1.25 

Belle  Brand,  2  doz . . . 86 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petita  pois,  2  doz .  1 .50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz. . . . 90 

Kidney  Beans— 

2  lb.,  2  doz . . . . . .  .75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1 .25 

Little  Darling,  2  doz. . 

Pumpkins — 

3  lb.,  2  doz . 90 

Gallons . 

String  Beans— 

2  lb  ,  2  doz . 75 

Pin  Money  Vegetable*— 

2  lb.,  2  doz.,  12  kind*  in  can. . 85 

Sweet  Potatoes,  8  lb.,  2  do* . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb  ,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  Ss,  2  doz . 91 

Standard,  3s,  2  doz . .85 

Gallon,  %  do* .  2.75 

Fair  Quality,  3s . 80 

M,  2  do* . _ . 66 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  %  lb.,  flat,  4  doz .  1-25 

Sockeye,  1  lb.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1.50 

Jookey,  1  lb.,  tall,  4  doz .  1.50 

Stonewall,  1  lb.,  tall,  4  doz . 95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  %  lb.,  flat,  4  doz . . .  1.25 

Iceberg,  1  lb.  tall,  4  doz .  145 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver.  1  lb.,  flat,  4  doz .  2.25 

Star,  54  lb.,  8  doz.  in  case .  1.50 

Star,  %  lb.,  flat,  8  doz . 

Gold  Label,  %  lb.,  flat,  8  doz . 

Beaver,  %  lb.,  flat,  8  doz . 

Clams _ 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1.10 

Mackerel — 

Mackerel  in  sauoe,  oval . 

Oysters— 

Standard,  5  oz„  2  doz . . .  1.60 

Sardines,  in  Oil —  per  case. 

%  oil,  100 . 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  ^4  oil,  100 .  8.60 

%  lb.,  oil,  with  key,  100 .  3.75 

Epicurian,  %  oil,  faney cartons,  100  cans  4.60 
%  Mustard  Sardines— 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  3. 66 

Leon  D’or  Brand,  100  cans .  4 . 00 

%  Mustard  Sardines— 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3.75 

Imported  Sardine* — 

y,  OU,  Martell  Brand,  100  cans .  16 .00 

%  Oil,  Marie  Elizabeth,  boneless,  100  cans 
%  Oil  Imported — 

Martell,  100  cans .  9-50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  can* .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Per  doz 

Apples,  3  lb.,  2  doz . 90 

Blackberries,  2  lb.,  2  doz .  1-00 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  doz . 

Gooseberries,  2  lb.,  2  doz . 

Pie  Peaches,  3  lb.,  2  doz .  1  25 

Pears,  3  lb.,  2  doz . - .  1-10 

Sliced  Pineapples,  2  lb.,  2  doz .  1.25 

Singapore  Pineapples,  1 54  lb.,  chunks,  4 

doz .  1.25 

Grated  Pie  Pineapples,  James,  3  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb. ,  2  doz .  1  •  00 

Standard  Peaches,  Sunset  3  lb.,  2  doz .  2.35 

California  Apricots,  2  doz .  2.70 

California  Cherries,  2  doz .  3.60 

California  Peaches,  2)4  lb.,  2  doz .  2.70 

Wheeler  Peaches,  3  lb.,  2  doz .  2. 00 

Sliced  California  Peaches,  1  lb„  4  doz . 


DRIED  AND  EVAPORATED 
FRUITS. 

Per  lb. 


^Evaporated,  50  lb .  09 

Evaporated,  1  lb.  packages,  4  doz . .  .0 9% 

Dried,  50  lbs . 

Peaches— 

Evaporated,  50  lbs . . . 09% 

Best,  25  lbs . 12% 

Apricots— 

Evaporated,  26  lbs . 

Currants— 

Paokage,36 .  08% 

Bulk,  26  lbs . 

New  Figs— 

Bex,  10  lbs . 10 

Mats,  1  lb . per  doz. 

Citron— 

American  Brand,  10  lb.._ . 17 

American  Brand,  26  lb... . 

Dates— 

Package,  30  lib . 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 06% 

40-  50, 25  lbs . 08 

50-  60, 25  lbs . 07)4 

60-  70, 25  lbs . 07 

70-  80,  25  lbs . 06% 

80-  90, 25  lbs . 06^ 

90-100,25  lbs . 06 

100-120, 50  lbs . 

Raisins — 

3  Crown,  50  lbs . 

2  Crown,  50  lbs . . . 07% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs. . 01% 

Seeded,  361  lb.  packages. . 09%  | 

Sultana,  36 1  lb  packages . 

Sultana,  bulk  ,26  '*• . 


RICE.  Per  lb. 

Best  Head.  bbls.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05% 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 05% 


SALT.  Per  sack 

Fine  Table,  Large  Sack . 90 

Kiln  Dried . - .  l-J-O 

Fine  Table,  bushel  sacks . 35 

Fine  Table,  %  bushel  sacks . 22 

Ground  Alum,  140 . 63 

Per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.78 

Fine  Dairy,  3s,  100  to  bbl .  2.64 

Fine  Dairy,  4s,  70  to  bbl .  2.63 

Fine  Dairy,  5s,  60  to  bbl .  2.62 

Fine  Dairy,  8s,  35  to  bbl .  2.38 

Fine  Dairy,  10s,  28  to  bbl .  2.38 

Worcester,  2%b,  115  to  bbl .  4  00 

Worcester,  6s,  60  to  bbl .  4.00 

Worcester,  10s,  30  to  bbl .  3.76 

Per  case 

Snow  Flake,  48  10c.  packages .  3.10 

Snow  Flake,  36  15c.  packages .  3.75 

Colonial,  36  6c.  package* .  1-30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  case . per  case  1 .60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  2%  bushel 

to  bag .  2.50 

Lady  Washington  Beans,  about  200  lbs.  to 

bag .  2.60 

Green  Peas,  dried,  about  166  lbs.  to  sack...  2.56 
Black-Eyed  Peas . 

Per  lb. 

California  Lima  Beans,  about  80  lbs.  to 

stuck  . .06 

Imported  Lima  Beans,  about  90  lbs.  to 
s&cl£  ...•...••••••••••••••••••••••••••••••••••••••••••••••••  .06 

Split  Peas ,  210  lbs." . . per  bbl.  7.75 

Less  quantity . 04 

Lentils,  about  100  lbs.  to  sack . 07 

White  Marrowfat  Peas . perbu.  2.10 

Fava  Beans . 04 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N  O . 39 

KingBland,  N.  0 . 30 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapside  Molasses . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . 31 

Gold  Medal . 31 

King  Syrup . 31 

OrangeBrand  Syrup . • . 83 

Orange  Brand,  2%  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrup. .  ..30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  2%  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  %  gal.  cans,  1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  5  lb.  packages .  a> 

Cut  loaf.... . . ‘ . 

Powdered . . .  0  <3 

XXXX,  powdered .  £3 

Cubes .  o  _ 

Fine  Granulated,  American . 

Fine  Granulated,  100  lb.  sacks .  ®  £ 

Confectioners’  A .  g  g. 

No.  l.A .  8, 

Light  Yellow . 

Fine  Granulated,  2  lb.  bags . 

Fine  Granulated,  5  lb.  bags .  •  2 


CONDENSED  MILK.  Case. 
Baby,  1  doz.  glass  jar* .  1.90 

Eagle,  4  doz .  6.25 

Magnolia,  4  doz .  4 .20 

Rea  Cross,  4  doz .  4  15 

Star,  4  doz .  4.20 

Dime  Brand ,  4  do* .  3.60 

Lion, 4  doz .  4.25 

Premium,  4  doz .  3.95 

Hires’  Silver,  4  doz .  4.35 

Square,  4  doz .  8.60 


EVAPORATED  CREAM,  case. 

Gold,  double  size  can,  4  doz . - .  3.85 

St.  Charles,  4  doz . - .  3  .90 

Our  Pet,  large  size,  4  doz . . .  3.25 

Our  Pet,  baby  size,  6  doz . . .  2.80 

Peerless,  Bmall  size,  4  do* . - .  1 .80 

Peerless  large  size,  4  doz . _ .  3  20 

Columbia,  4  doz . . .  3.30 

|  Silver  Cow,6doz . . . 

I  Van  Camps,  4  doz,  in  cans...— . per  can  4 .15 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . 86 

Globe,  100s,  5  gross . 95 

Doric,  1  gross . 95 

Home  Safety,  65s,  5  gross . 46 

Vulcan  Safety,  60  gross . 50 

Bird's  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box.  60s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1  10 

Search  Light,  100s,  6  gross .  1-  00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  6  gross . 55 

Fast  Mail,  100s,  1  gross .  1  00 

Bull’s  Eye,  5  gross .  1  06 

Daily,  No.  8,  blue  heads,  10  gross . 45 

Little  Star,  40s,  5  gross . 40 

Pet,  100s,  5  gross . 80 

Chips.  200s,  3  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross .  -56 

Grocers’.  200s.  3  gross . per  case  6.25 

Black  Diamond, 500s,  100  in  case...  per  case  3  60 


LAUNDRY  SOAP. 

Bars.  Box. 

Acorn . 120  2.45 

♦Pearl  White  Floating .  60  2.40 

Ark . 100  2.00 

Babbitt’s . 100  8  76 

5  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  8oap  free...  4.26 
10  box  lots  freight  paid,  with  2  boxes 

‘  ‘1776”  or  120  bars  Best  Soap  free .  4.20 

Buffalo  Oleine .  60  2.40 

Washday . 120  2.00 

•Bee . . . 100  3.90 

•Big  Schooner . 100  8 .75 

Cocoa  Floating . 100  3.50 

•Fels-Naptha . 100  4.00 

HoefneFs  Tiger  Borax . 100  3.75 

•Fairy  Oval . 100  4.00 

•S.  A.  Gambrill,.01eiue .  60  2  40 

•Globe  Oleine .  60  2.40 

•Ivory,  6  oz . 100  4.00 

•Ivory,  10  oz . 100  7.00 

•Kirkman’s . 100  8.85 

•Kirk’s  Oleine .  60  2.85 

•Lenox . 100  3 . 25 

•Lifebuoy .  60  2.00 

•Fairbanks  Tar . 100  3.75 

Magic  Cleaner . 100 

•Octagon . 100  3.90 

•Philadelphia  Oleine .  60  2.45 

*P.  &  G.  Oleine .  72  8.00 

Premium . 100  3.75 

•Santa  Claus . 100  3.40 

White  Floating . 200  4.10 

•Star . 100  3.25 

•Sunlight . 100  4.10 

•Sunshine . 120  2.45 

StarOleine .  *0  1.76 

•Sunny  Monday . 100  4.00 

•White  Cloud . 100  3.90 

•Wonderworker . 100  4.00 

Wonder  Worker  Chips . 4  doz.  2.08 

Lion . 100  1.75 

•Snowberry . 100  3.90 

Best  Blue .  80  3.40 

•Hoefner’s  Ammonia . 100  3.95 

•P.&G.  Naptha . 100  4.90 

Duck . 100  8  85 

20  Mule  Borax . 100  4.00 

Rib . ...100  1.95 

*  6  box  lots  delivered. 


TOILET  SOAP. 

Bars.  Box 

Flash,  for  the  hands . 100  cans  6.60 

Grand  Pa’s,  small  size . 100  3.85 

Grand  Pa’s,  small  size . 50  1.96 

Grand  Pa’s,  large  size .  50  3.26 

Sweet  Maiden . 1  do*.  .40 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz.  .48 

Mottled  Castile,  36  lb . per  lb.  .08 

White  Castile.  36  lb . per  lb.  .10 

Conti,  imported  Castile,  86  lb . per  lb.  .18 

Oat  Meal . per  doz.  .40 

Glycerine . per  doz.  40 

Jap  Rose .  50  3  75 

Sweetheart .  60  1.90 

Lava . 100  3  75 

Pearl . —  60  2.40 

SCOURING  SOAP. 

Bars.  Box. 

Fairbank’s .  50  l.M 

Sapolio . 8  doz.  2  25 

Wrigley’s . 100  3.50 

Wrigley’s .  60  1.80 

Scourene . 100  3.60 

Lipp’s  Scourer .  60  2.26 

Sil  San .  50  2.03 

Army  and  Navy  Compound . 4  do*.  1.80 

Finola  Star  Polish . 100  8. 86 

Silver  Sand . per  bbl.  2  60 

American  Scourer . 100  3 . 76 

Bon  Ami,  10c  size . 8  dot  2  50 

Brooks’ Crystal . - . 100  3  90 

Hoefner’s  fcrystal,  with  spoons . #4  pk*»  L98 

Old  Dutch  Cleanser,  4  dot .  I  -26 


GROCERY  WORLD 


NEW  YORK  PRICE-LIST 

Revised  Weekly  for  the  “Grocery  World.” 


NO TE.  Prices  are  those  prevailing  on  date  of  issue,  and  are  for  smallest  wholesale  quantities.  Invariably  F.  O.  B.,  New  York. 
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MOLASSES  AND  SYRUPS. 

Porto  Rloo  Molasses—  Per  gal. 

Fanoy,  barrels . 120.45 

Choice,  barrels .  .40 

Good,  barrels.. . 26® .  80 

Fancy,  quart  Jars . per  doi.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .48 

Prime .  .87 

Good .  .86 

Ordinary . „  ,22 

Blended,  fanoy .  .86 

Blended,  choloe .  .88 

Blended,  good .  .80 

2-lb  tins,  8  dosen. . per  case,  2 . 90 

Quarts,  2  dosen . per  case,  2 . 90 

Sugar  Syrup- 

Pure,  extra  fanoy . . . 85®.  (8 

Pure,  choice .  .24 

Blended,  fanoy .  .82 

Ohblce .  .29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb.,  2  dosen . per  case,  1.96 

Tins,  2%-lb.,  2  dosen . per  case,  2.80 

Tins,  8-lb.,  2  dosen . per  case,  2. 60 

Tins.  5-lb.,  1  dosen . .per  case.  2.25 


SALT  KISH. 

Mackerel—  Per  bbl 

Extra  Shore  Bloaters,  count  85®  95 .  32.00 

Georges  count  110@116 . 25.00 

Shore  2s,  count  226@250 .  80  00 

Medium  Irish  2s,  thin,count  3000400 .  18.00 

Norway,  count  4000450 .  22.00 

Norway,  count  800@360 .  26.00 

Norway,  count  240®270 . 

Norway,  count  170@185 . 

Norway,  count  1250140 . 

Codfish—  Per  lb. 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Ioeland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®  .18 

Superior  to  fine . 200 . 26 

Extra  fine  to  finest . 280.85 

Choicest . 460.65 

mperlal— 

Common  to  fair . 220.25 

Superior  to  fine . 300.86 

Extra  fine  to  finest . 400.45 

Choicest . 500.56 

young  Hyson- 

Common  to  fair . 160.18 

Superior  to  fine . 22@ .  80 

xtra  fine  to  finest . 860.40 

•loicest . 450.60 

Hyson- 

Common  to  fair .  ® .  14 

Superior  to  fine .  @ .  18 

Extra  fine  to  finest . .  ®.25 

Japan- 

Common  to  fair . 

Superior  to  fine . 230.25 

Extra  fine  to  finest . 280.80 

Choicest . 820.88 

Basket-fired— Common  to  fair . 220 .25 

Basket-fired— Superior  to  fine . 280.80 

Basket-fired— Extra  fine  to  finest . 820.38 

Basket-fired— Choicest . —0.45 

Dust .  @.12% 


Oolong- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

Fmchong— 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Choicest . 

ROASTED  COFFEES. 

Sumatra— Mandhellng— Fancy  brown... 

Old  Government— Best . 

Old  Government— Choloe . 

Old  Government— Primu . 

Old  Government— Good . 

Mocha- 

Genuine  Arabian . 

Maracaibo— 

Cucuta— Best . 

Cucuta— Choice . 

Cucuta— Prime . 

Cucuta— Good . . . . 

Lagusyra— 

Caracas—  Finest . . . 

Oaraoas— Choloe . . . _. 


.86 

.29 

.27 

.25 

.23 

.28 

.16% 

.16 

.16 

.14 

.20 

.17 


Pea  berry— 

Santos— Fancy . 17% 

Santos— Choloe . 17 

Santos— Fine . .  .  jg 

Rio— Fancy . 17 

Rio— Choice. . 16% 

Rio— Fine. . .16 

Santos— 

Best' . . 

Choloe .  .16 

. 14% 

Fair . .. . i2j4 

Rio— 

No.  1— Golden . 16% 

No.  2 . 16 

No  7 . 12% 


SPICES. 

Whole,  bags  or  barrels.  Per  lb. 

Allspice . .07 

Cassia  buds . .85 

Cinnamon,  Mats .  .10 

Cinnamon,  Twalo .  .20 

Cinnamon,  Ceylon . 230.27 

Cinnamon,  Batavia . 260.80 

Cinnamon,  Saigon . .75 

Cloves,  Zanxibar . ,17@.20 

Cloves,  Amboyna . .25 

Cloves,  Penang . .850.88 

Ginger,  African . „  .08 

Ginger,  Jamaica,  bleached . 210.22 

Ginger  Jamaica,  unbleached. . .  .29®  .21 

Ginger,  Calcutta .  .08 

Nutmegs,  75-  80s . .220.26 

Nutmegs,  105-110s . 180.20 

Nutmegs,  180-140S . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore . 150  17 

White  Pepper,  fancy .  250.80 

Red  Peppers .  15 

Pure  Ground,  highest  grade, 6-10  lb.  bxs. 

Allspice . 15  J 

Cinnamon,  extra . 26} 

Cinnamon,  Saigon . 73} 

Cloves . . 26} 

Ginger . 14 

Nutmeg . . . 89% 

Black  Pepper  - . is 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  dosen  Per  do* 

Allspice . 76 

Cinnamon,  China .  1 .10 

Cinnamon,  Saigon .  2. 60 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard . 1.05 

Nutmegs . 1.50 

Paprika .  1.45 

Pepper,  black . . 

Pepper,  cayenne . 98 

Pepper,  white .  1.56 
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Telephone  2a .  . 

Sweet  Wrinkled  2s . .’  1 . 40®i .  60 

Standard  E.  J.  2s .  1.0001.10 

Soaked  2s . 

Succotash- 
Extra  fancy  Maine  2s.. 


1.25 


.76®  .80 


. 1.40 

Fancy  Maine  2s .  1.1001.25 

Extra  standard  2a .  9601  00 

Pumpkin- 

Fancy,  8s . 1.10*120 

Fancy,  gallons . 

Squash- 

Fancy  8a . . . 1.20 

Tomatoes— 

6%-in.  cans,  fancy  New  Jersey .  1.60 

6%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

6-m.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland, No.  3 . 9501.00 

2-lb.  cans . 76®  .80 

Gallons,  Btandard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2 . 800  8 . 00 

Quarts,  glass  jara .  2.90 

Beets— 

Fanoy  Btrawberry  Is . . .  1.4001.60 

Cut  8s .  1.1001.16 

Sweet  Potatoes  8s .  1  15 

Sauer  Kraut  Is . .9501.10 

Spinach- 

Standard  Maryland  Is . 1.2501.40 

Fanoy  New  Jersey  8s .  1.4001.65 

Gallons. .  4.7606.00 


CANNED  GOODS. 
VEGETABLES. 


Asparagus—  per  doi. 

Mam.  white  2%s,unpeeled  Oalil..  5.76 

Medium  green  2%s,  Calif. .  5.25 

Tips,  green,  is .  4.10 

Tips,  white,  California,  Is .  4  40 

Beans,  Baked— 

Standard,  plain  Is .  .55 

Standard,  plain  or  sauce,  2s . 76@  .80 

Standard,  plain  or  sauce,  8s .  1 . 0001 . 05 

Fancy,  plain  or  sauce,  2s .  1.1501.26 

Fancy,  plain  or  sauce,  8s .  1.6501.65 

Beans,  Lima- 

Fancy  is . 

Fancy  2s .  i.eo 

Extra  standard  2s .  1.150125 

Standard .  1.1001.15 

Soaked .  76.0  .85 

Beans,  Stringless — 

Fancy  2s .  2.0002.10 

Fancy  Is .  1.10@1.20 

Extra  2s .  1.40@1.75 

Extra  standard  2s .  1.1001.15 

Standard  2s . . .  90 

Standard,  not  stringless,  2s .  .80 

Beans— 

Yellow  Wax  2s,  fancy .  1.2001.25 

Yellow  Wax,  standard  cut .  1.00@1.10 

Red  Kidney  2s . 85@1.00 

Corn- 

Fancy  Maine  2s .  1  2001.25 

Fancy  New  York  2s .  1.00@1.10 

Standard  New  York  2s . 9001.00 

Maryland  2s,  Maine  Style . 76@  .80 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s .  2  10 

Extra  Sifted  2s .  1.6001  75 

Sifted  2s . 1.1601.86 


Per  do*. 
8.80 
8  20 
2.65 


4.40 

3.75 

3.50 


FRUITS. 

CALIFORNIA. 

Aprioots— 

Fancy  8s . 

Extra  2%s . 

Extra  standard  2%a . 

Standard  2%s . 

Gallons . .  8.2508.65 

Cherries— 

Extra  White  8s . 

Extra  White  2%s . 

Extra  standardWhite  2%s . 

Standard  White  2%s . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  8s . . . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  8s . 

Extra  standard  2%s . 

Standard  2%s . . . 

Gallons . . 

Peaches,  L.  G.— 

Extra  8s . . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . . 

Extra  Btandard  2%s . 


9.75 

8.80 

3.10 

2.75 

2  40 

8.00 


8.80 

8.25 

1.25 


EASTERN. 

Pears- 

Fancy  New  York  2a .  1.76 

Fancy  New  York  State  2%s .  2.90 

Standard  2s .  1  60 

Pineapples— 

Sliced  or  grated  2s . . .  2.2502.40 

Sliced  or  grated  Is .  1.1001.20 

Pie,  grated,  gallons .  4 . 00 

Singapore  l%s .  1 . 1601. 26 

Plums,  egg,  8s . 

Plums,  gage,  8s . 

Apples— 

Gallons . . .  $.60 

Strawberries— 

2s,  fancy .  8.00 

2s,  extra . . . 

Raspberries— 

Red,  fancy,  2s. .  2.76 

Standard  2g . 

FISH. 

Lobster— 

Elat  Is .  6.00 

Flat  54s.--..- .  2.5002  75 

Kippered  Herring— 

Is . . .  1.60 

Alaska  Salmon- 

Pink  Is . .  1.10 

Medium  Red .  1.2501.80 

Choice  Red  Is .  1.4001  60 

Columbia  River  Chinook  Salmon— 

Elat  Is .  2. 20 

Oval  Is  (steaks) .  0  90 

Sardines— 

Domestio  %s,  oil,  100  tins .  2.1606.00 

Domestic  %s,  mustard,  50  tins 2 . 8604 . 26 

DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins— 

Fancy,  1-lb.  cartons . 

Smyrna  Suit.,  fancy,  6  or.,  SO  lbs. . . 

Smyrna  8ult.,  choice,  4  or.,  80  lbs... 
Cleaned  Sultanas— 

Smyrna  fancy,  1-lb.  cartons . 

Smyrna  choice,  1-lb.  cartons . 

California,  1-lb.  cartons, . 


Per  lb 
-09% 
.15 


.16 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . — . 

California,  4  cr. ,501b*. . . . . 

California,  8  or.,  60  lb* . . . . 

California,  2  cr.,  60  lb* . 

Figs— 

Baskets,  1  lb.  and  2  lb . . . 

Layers,  2% -In.,  10  lb* . 

2%dn.,  121bs . 

2%-ln.,  12  lb*_ . . . . 

2-ln.,  12  lb*_ . . . . . 

Currants— 

Fancy,  1-lb.  cartons . 

Cleaned,  1-lb.  cartons,  choloe . 

Bulk,  choice,  60  lb* . . 

Natural,  choloe . 

Citron— 

According  to  quality . . . . 

Lemon  Peel- 

According  to  quality . 

Orange  Peel- 

According  to  quality...... . . 

Fard  Dates— 

60  lbs.,  bulk . . . . . 

1-lb.  pkgB.,  IO-lb.  case . . . 

Persian  Date*— 

60  lbs . . . . 

Prunes,  California,  25-lb.  boxe*. 

Eplneuse,  20x30 . . . . . 

80x40,  choice . 

40x60,  choice . 

60x60,  choice . . . 

60x70,  choloe . 

70x80,  choloe . 

Choice.  50-lb.  box — 

60x70,  80x  90 . . . 

70x80.  90x100 . . . 

Prunes  In  25-lb  boxes. 

Fancy  40x  60 . . . 

50x  60 . 

60x  70 . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40 . . . 

40x50 . . 

Apples— 

Fancy,  50  lbs . . . 

Fancy,  1-lb  cartons . 

Prime,  60  lbs . 

Choice,  1-lb.  cartons. . 

PMrh  ce 

Fancy,  peeled,  26  lbs. . . . 

Unpeeled,  fancy,  25  lb* . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  25  lb* . . 

Moorpark,  fancy,  25  lbs . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . 


.16 


Per  lb. 
.07 
.08 
.07 
.06% 

6.18 
10 

.09 
-08% 


>  .11 
.09 
.08% 
.06% 

.19%®  .21 
■  11%*  .13 
.11%®  .13 


.10 

-05% 

.14 

.07% 

.06% 

.06 

.05% 

.06 


.11% 

10% 

.10 


07% 

.07 

.12 

.10 

.11 


.12 

•  11% 

.27% 

.28 

.2* 


NUTS. 

Almonds— 

J ordan.  shelled,  large,  28  lbs. . 40  0.46 

Valencia,  28  lbs . S3  <2  40 

Flot,  shelled . .  w 

In  shells— 

California  P.  8.,  80  lbs . . 

French  Princess . 

Tarragona.  120  lbs . 

Hard  Shell,  100  lbs . . 

Bra  ills — 

New,  large,  180  lbs- . . 

Filberts— 

Turkish . . . . . 

Sicily,  180  lbs . 

Jumbo  Naples,  110  lb* . . . 

Long  Naples,  110  lbs . 

Pecans— 

Polished,  80  lbs . 10 

Louisiana  Paper  Shell . . . 

Walnuts— 

Chilli,  1907  crop . 

Grenoble,  220  lbs . . . . 

Marbots,  110  lb* . 

Comes,  110  lbs . . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lb*. . .  .18% 

Extra  choice,  boxes,  26  lb* .  .14% 

Choice,  bags,  126  lbs . .  .12% 


IMPORTED  GROCERIES. 


.20 

.20 

.15% 


.11 


.12 

.14 


M2 


.16 


Imported  Sardines,  100  In  case.  Per  < 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones .  8.00022.00 

French  quarters,  boneless . 

French  quarters,  with  bone* .  17.00022.00 

High  quarters,  boneless .  24.50027.00 

Halves,  boneless .  15.00040.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality .  11.00020.00 

Mushrooms,  %s,  accord’g  to  qual.  19.00035.00 
Mushrooms,  %s,  accord’g  to  qual.  15.00020.00 
8trlng  Beans,  according  to  qual„.  12. 00017. 00 
Lima  Beans,  according  to  quality  18.00020.00 

Brussels  Sprouts .  12.00016.00 

French  Macaroni,  cartons,  26  lbs., 
perl  b. ........  > ... ...... ...... ............... 


.080  .09} 


CORRECTED  WEEKLY. 

Inv  n&toriber  to  the  “GROCERY  WORLD  ”  who  ie  unable  to  purchase  at  the  following  price s,  %oiU  confer  a  favor  upon  thit  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES* 

Cotamn. 

DECLINES. 

Squabs . 

CoUUftM. 

ADDITIONS . 

Catena. 

TOM  AID  BAJUEE  ETIEITOS  YOU  BUI. 

Standard  Weight*  par  BoahaL 

Marrow  Bf  . . ...*m«.M**e*MMin4*«»H.fc 

ard,  Pure  and  Compound . 

Poultry,  Philadelphia  Broilers . 

P»  BOA! . . e..e®*®...®**®*e.e.e®o®e*.*eeeee®eflO 

Hominy  . 00000 #•♦*•« too###*#..##** a—  o»*»* ••—a»o*oao».»* .ooo*o».S> 

n -  I*  ** 

X  Wa  . . . . . 

Bnrloy  . . . HHaaeaeaMN^ifl  " 

V*  -  .<  «« 

IwBVM.  O.M  oooo*oo.o.»oo.omoo  .*..•••«••  ••  oooooo  ..•mihm*mm)u 

— - 1  aft  41 

F  OMWOWkae#oeaaaeeee#ta#oee*o»«  ee*  oe*eee  eeaeee  •eeeeeaoeeeeeeee»«J« 

Onions.  *000000  00000  ’0000000  0*00  0  000  00  0  000000  0*0  0*0  000  0  0  to  *00000*0  9S 

COL. 

farm  C*th  Dr*w*r . — 33 

Jam  . *********** . 47 

,mmonia .  3 

jnmunltioa  .„ . 6 

jdf  3 

lags,  Ftptf . — . 4Z 

lag  and  a  wine  Hoidtrs— .*33 

Powdtfw . .  3 

larley  3° 

iaskeu . . . *—®63 

lath  Brick  ..to*****. •••••. •••••••59 

leans  .••#*#•#••#*••**♦•*•*•••**••*•>9 
Hacking,  Shoe  •••••••••••••••a*  4 

Sluing.- . 7 

lorax  . —..♦47 

Iroomi  .—•••••••  •••••••••  •••••••••^^ 

Irtuhea  •••##•••• ••••••*•*•##••#•#•  ®J 

lack  wheat  Floor . a, 

lung  Boren . .. . 38 

latch en’  Sundries . .. . 44 

latter  Dlches . 6e 

latter. . . .........  7 

latter  Color . - . 47 


...47 


lampbor . 

handles . . 

; Indies . — .  7 

penned  Good. . 8 

California  Fralts . 10 

Vegetables. . . . .  8 

Fish. . . . «M.ts 

Pie  Fruit . -10 


COL. 

Sardines .  ...W.WW.»...W«.t3 

Meats  . . i3 

Soopi  i  o*o**oo«ta*****«*******#**oZS 

Can  Openers  •••., . 33 

Capers  ....••••••••♦••••♦••••♦•••♦♦♦s? 

Caps  1  Gnn.. ....... . ....... ..... .  6 

Catsup . . . — 16 

Cereal  Specialties . .—3° 

Cereal  Colse.....M.H«....H..3t 

Cheese  •  eeeeeeeeeeeeeeeeeeeeeeeeeeeSy 

Chocolate  and  Cocos, ........ 17 

Chewing  Guxn.....M*......M.*St 

Cider  . ...M.......N.......H.*St 

Clothes  Pins . 6s 

CocoanuL...  eeeeeee»#ee»«eeeeeeeeeSX 
Codfish.  ••eeee*eeeeeeeeee**eeeee*e.  35 

Coffee . 5 

Essence .  6 

Chicory . 6 

Coffee  Mills . 32 

Cooking  Herbs . . .  8 

Condensed  Milk . . . so 

Cream. . ....20 

Condensed  Mince  Meat . 38 

Com  Meal.. . *9 

Corn  Starch . . . -...58 

Cottolene . . 27 

Cracked  Wheat . 29 

Crackers,  Cakes,  etc..- . 21 

Cranberries 

Cutters,  Dried  Beet. . 33 

Tobacco . 64 

Delicatessen . ts 


Dressed  Meats........ 

Drags,  Grocers’ . 


Eggs . 

Essence  of  Coflee..... 
Extracts  ............  ...1 


COL. 

. 44 

....47 


. *7 

.  6 


■49 


Fancy  Groceries . . 27 

Farina  •eeeeee«ee***»«eeeeeeeeeeeee..a9 

Farinaceous  Goods . *9 

Faucets  •> •• • • ♦  #•#••*•••«•••• •••• • •  33 

Canned  Fllh . eeeee..e><«M'It 

Fixtures  ..........................32 

Flour . >9 

Flour,  Self  Rising.. . 29 

Floor,  Buckwheat . 29 

Fly-pap 

1  er.. ......................  59 

Foocl,  Bird  ••••................■59 

Fruit  Butters . 46 

Fruits,  Domestlo,  Drled....35 

Fruits,  Foreign,  Dried . 35 

Fruits,  Green . . 


Gelatine  . . S' 

Ginger,  Jamaica...... . .47 

Gravel,  Bird . . . 59 

Grocen’  Fixtures. . 32 

Herring . . . 35 

Hominy  and  Grits . 30 

Honey . 60 


COL. 

ink.........  •.■■•...........*37 

Insect  Powder . 48 

Ironing  Wax. . ..........59 

Jans. . 4® 

Jars  and  Jar  Robbers . 7 

Jellies . 4® 

Junket  Tablets . 

Ketchup . ™™™™~™.i6 

Lamp  Goods _ 37 

Lard... . ......44 

Lemons  and  Oranges.. . 

Lentils.... . 3® 

Licorice  . . 47 

Lime....... .................... ..37 

Live  Poultry . .....45 

Lye,  Concentrated . 37 

Macaroni  . . 3* 

Mackerel... . ....34 

Maple  Sugar  and  Syrup.  .-60 

Matches .  •♦••*••••••••••*••••  37 

Measures-.- . — . 33 

Id0&t.*...*..eeeeeeeee»«ee*.ee»eeaeee44 

Mince  Meat . . ....38 

Molasses  . . . - . 60 

Mucilage. . . 59 

Mustard . 57 

Mustard,  Prepared..™. . 57 

Marmalade . 46 

Noodles,  Egg. . 30 


COL. 

Nats  ae.««»*»aaaoeeoeeaaaooaeee •••••• 

Oxt  MMd«|.eee.Meee«eeeMee . -3® 

OQS>e«.eeeeeeeeeeeeeeoeee***..eesee*.39 

Oil,  American . . . 40 

Olive  Oil .  eeeoeeeeeeeeeeeee4e 

OllVeS.eeeeeee.eeeeeeeee  ••••••••••••  39 


Paper  ee»eeeeeeeeeeeeeee#eeeeeeeeeee4Z 

Paper  Bags . . . 4> 

Peanuts... .............. ....... 

Peas,  Dried  eeeeeeeeess. •••••••••  *9 

Pepper  Sauce  eeeeaeeeeeeeeeeeeee.  5« 
Pickles  •  ••eeeeeeeeeeeeeeeeeeeeeeee*4e 

Pickled  Meats . 41 

Blum  Pudding . .........46 

Pork  and  Beef. . 43 

Potash . ...37 

Potato  Chips  *•*•••••*••  t*s»o  too*  4> 

Poultry  Seasoning . .....45 

Poultry,  Dressed.. . ...45 

Poultry,  Live  •  e  e  e  eeeee  ee  e  ee  eeeee  4  5 

Powder,  Rifle .  6 

Preserves  •  •#••**  ooe*.  ••#••••%•••••  46 

Provisions... ............ ....43 

Puddlne . . . .....31 

Putty  •eeeeeeeeeee •••••••••••• ••••••  48 

Rennet........ .................. ..50 

Rice  ................. .......*..5r 

Rice  Flour... . 29 

Rolled  Oats  . . .....30 

Root  Beer . 53 


Rope . . 

Rosin . 


COL. 

>..........59 

. 4» 


SftfO  essosseeseseesssesaeee»».ese»».»3^ 

Salad  Dross  Inf-. . — .5* 

Sal  Soda..  •  ••••••eeeeeeeeeeeeeeeee*S® 

Salt... . . . 5* 

SapoliO ......™.... ............ 55 

Sardines.....™.... . >3 

Sauce  and  Condiments . 5a 

Sauer  Kraut . . . 4® 

Scales  ........ .......™.. ...... ...32 

Scoops,  Grocers’ . 33 

Scouring  Soap . , . 55 

Seeds  •  ••••••••eeeeeeeeeeeeeee  •••■••  33 

Shoe  Dressing  eeeeeaseeeeeeeese*  4 

ShOtee  eeeee.e.  see  eeeeee.ee*  ••••••«•••  6 

Smoked  Fish.- . 35 

Soap,  all  kinds . ~ . 54 

Soda,  BlCarbM.eeeee.ee . —*53 

Soft  Drinks— . . . 33 

Soups  •eeeeeeee.eeee eeeee •••••.*.•••  *5 

Specialties  ....................56 

Spices . . . 5® 

Whole . 57 

Starch  e.eeeeee.eeeeeeeeee*  see  eeeee.  5® 

Stove  Polish . . . 58 

Soap  Powders™. . 55 

Segars . ®4 


Sugars  ...... 

Sulphur .... 

Sundries ... 
Syrups. 


COL 

>.  ■ .............  *  46 

. 59 

..... .....................  60 


Tacks  ee.  see  sesaess  assesses  a  aeessee»  59 

Tapioca  m ............. ... .........  30 

Tar . . . 49 

Taat.  ••*•»•.**..•. ..................  _  r 

Tobacco,  Chewing...™ . 64 

Smoking-. . . . 64 

Tobacco  Cutten™ . 33 

Tubs  .............. ....™... •■.**.. 6r 

Twine  Holder . 33 

Twine  ••eeeeet.eeeeeeeeeeeeee eeeee*  59 


Vermicelli.. 
Vinegar .... 


.3* 

•41 


Washboarda  •...eee.eeee*.  eeeee*.  6e 

Wax,  Fruit  Jar . 59 

Wheat,  Cracked . .  30 

Wheat  Flour™ . . . 30 

Wrapping  Paper..™ . 41 

Wringer*,  Clothes . 

Woodeuware . 61 

Witch  Hasel . 48 


Yeast  Cakes . 6g 


-1- 

SUGAR. 

Confectioners' Lozenge,  XXXX .  5.60 

“  Powdered .  5*5° 

“  Crown  A .  5  -  75 

“  Crystal  A . 5-4° 

*  *  Coarse  Granulated .  5.50 

Eagle  Tablets .  6 -7° 

Crystal  Dominoes .  7'85 

-ut  Loaf .  ®  •  3° 

Patent  Cubes .  5'®5 

Powdered . . .  5.5° 

Extra  Fine  Granulated .  5  •  5° 

Coarse  Granulated .  5-35 

Granulated . . .  5-35 

Fine  Granulated .  5-35 

«<  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . 5-1° 

«  in  25-lb.  bags  packed  4  in  100- 

lb.  bag .  5-4° 

“  in  10-lb.  bags  packed  10  in 

joo-lb  .bag . 5.50 

“  in  5-lb.  bags  packed  in  bbls....  5.55 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5-55 

“  in  2-lb.  bags  packed  In  bbls....  5.65 

“  in  2-lb.  bags  packed  in  100-lb. 

bags .  5-®5 

“  in  2-lb.  cartons  in  cases .  5.55 

“  in  2-lb.  paper  packages  in 

cases .  5.55 

Confectioners’ A .  5- 20 

1 —  Keystone  A... .  5-'® 

2 —  American  A . S-'5 

3 —  Centennial  A .  5°5 

4 —  California  A .  5- 00 

5 —  Franklin  B .  4.95 

6—  Keystone  B .  4-9° 

7 —  American  B . 4-®5 

8 —  Centennial  B .  4.80 

9 —  California  B . 4-75 

10 —  Franklin  Extra  C . . .  4  •  7° 

11 —  Keystone  Extra  C .  4-65 

12 —  American  Extra  C .  4  ®5 

13 —  Centennial  Extra  C .  4  60 

14 —  California  Extra  C . 

15 —  Franklin  C . 

16—  Keystone  C . 


TEA.  Per  lb. 

Japans— Basket-fired .  20  ©  35 

Japans — Pan-fired — Common  to  fair .  20  @  23 

Fine .  24  @  2® 

Choicest .  30  @  38 

Formosa— Superior  to  Fine .  18  @  20 

Choice  to  Extra . 22  ©  35 

Choicest .  4°  @  5° 

Foochow — Common,  cargo .  14  @  16 

Good,  medium .  17  ©  22 

Superior .  23  @  28 

Fine .  3°  @  35 

Choicest .  @  40 

Gunpowder — Choice  to  Extra .  29  ©  35 

Choicest . 4°  @  45 


•  45 

•  47 

4® 

•  43 

•  35 

•37 

•45 

4® 

45 

■4® 

•  45 

•4® 

Motunb— Good .  27  @  30 

Fine .  35  ©  4® 

Choice .  45  ®  5° 

Choicest .  ©  55 

Imperial — Superior  to  fine .  15  @  20 

Choice  to  Extra .  23  ©  25 

Choicest .  3°  @  35 

Young  Htson — Superior  to  fin* .  15  @  20 

Choice  to  Extra .  28  ©  30 

Choicest .  35  ®  4° 

India — Common  to  Fine .  it  ©  38 

Ceylon — Common  to  Fine .  18  ©  40 

English  Breakfast — Fair  to  Good .  15  ©  17 

Choice  to  Extra .  18  ©  28 

Choicest .  3°  ®  4° 

PACKAGE  TEAS.  Per  lb. 

Lipton’s  Teas — 

In  54  &  lb.  In  y.  lb. 

Ceylon  and  India,  No.  x.. . 

Ceylon  and  India,  No.  2 . 

Ceylon  and  India,  No.  3.  . 

Black  and  Green,  No.  1 . 

Black  and  Green,  No.  2 . 

English  Breakfast,  No.  1 . 

English  Breakfast,  No.  2 . 

Formosa  Oolong,  No.  I . 

Formosa  Oolong,  No.  2 . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  54  s  and  54s,  15,  ao  and  251b.  boxes. 

Formosa  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 5® 

Almoco,  lead  foil  package  teas,  54s  and  54s, 
i5,2oand25  lb.  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  4® 

Tetley’s  Tea—  P'r  ">• 

54  lb.  or  54  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 75 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

54-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 50 

Mixed  (Green  and  Black),  Sun-Flower . 5° 

Formosa  and  Oolong,  Sun-Flower.. . 5® 

Sun-Flower,  10c.  sample  sire,  36  in  carton, 

all  three  grades . per  dor.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-Ib.  Silver  Sacks . ~.™ . 32 

i-lb.  Silver  Sacks .  33  54 

54-lb.  Silver  Sacks . 33 

54 -lb.  Silver  Sacks . 3354 

54-lb.  Silver  Sacks . . 

Spring  Garden  Tea — 

100  lb.  barrel* . per  lb.  net 

5  lb.  silver  bags .  “  “ 

1  lb.  silver  bags .  " 

54  lb.  stiver  bags .  “  “ 

54  lb.  silver  bags . “  “ 

1  Packed  in  case*  containing  100  pound* 


.18 

■«9 

•'954 

.20 

.21 


McCormick  &  Co’*  Banquet  Brand—  Per  dor. 

No.  10 . 85 

No.  25 .  2-oo 

No.  50 . ; .  4-®° 

No.  . .  8.00 

AMMONIA.  per  dor. 

Purple  Ribbon.  r6  or.,  2  dor.  boxes . 90 

Purple  Ribbon,  quarts,  1  dor.  boxes .  i-5® 

Purple  Ribbon,  54  gal*.  54  dor.  boxes .  *.7® 

Colburn’s  Mayflower,  16  or.,  2  dor.  boxes . 75 

Colburn’s  Autumn,  hotel  sire,  1  dor.  boxes . 90 

Violet,  pints,  s  dor . 85 

AXLE  GREASE. 

Frarer’*,  15  lb.  pails . 80 

Frarer’s,  boxes,  54  gross . per  gross  9.  25 

Mica,  54  gross . per  gross  8.40 

Peerless,  54  gross . pergross  4.40 

BAKING  POWDER.  PerDoi 

gSpigEEISE} 


54  lb.,  4  dor.  in  case....  1.00 
54  lb.,  2  dor.  in  caae....  1.80 

1  lb.,  1  dor.  in  case .  3.45 

5  lb.,  54  do*.  In  case....  16.7s 


Davis’  O.  K.,  54 -lb.,  4  dor . per  do*.  .45 

Davis’  O.  K.,  54-lb.,  3  dor . per  dor.  .90 

Davis’  O.  K.,  x-lb. ,  2  dor . per  dor.  1.6s 

Davis’  O.  K.,  5-lb.,  54  dor . per  dor.  7.20 

Cleveland’s,  10-c.  sire,  4  dor . per  dor.  .84 

Cleveland’s,  %-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  J4-lb.,  2  doz . per  doz.  a  . 28 

Cleveland’s,  i-lb.,  1  doz . per  doz.  4.40 

Leslie's, ^-lb.  cans,  x  or2  dz.  cartons, 4  dz.  cases  .45 

Leslie's,  #-lb.  cans,  a  doz.  cases . 9° 

Leslie's  i-lb.  cans.  1  doz.  cases . .  *-65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .  xa 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford’s  Yeast  Powder  : — 

4  oz.  glass,  2  doz . 82 

6  oz.  glass,  a  doz . . . 

6  oz.  glass.  4  doz .  x*°4 

6  oz.  glass,  6  doz .  1  *°3 

6  oz.  ,1  gross,  in  bbl . Pcr  8TOls»  12 ,25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . - . Per  <Joz.  *45 

xoc. -can,  4  doz.  in  box . per  doz.  .90 

$4-lb.  cans,  2  doz  in  case . .*Pcr  <jot.  1  •  25 

x-lb.  cans,  1  doz.  in  case . P*r  °oz.  2  •  5° 


Royal,  xoc.  size,  4dos.... 


Ralston  Baking  Powder, 

<<  «  II 

Boston  Brand,  5-lb.  »ire, 

..  , 

..  54  « 

"  54  « 

Purity  Brand  5  " 

II  j  II 

"  54  " 

..  ^  „ 


i-lb 

54-lb 
54  dor. 


.  cans, 
a 

case... 

it 

a 


per 

11 

per 


doz. 

doz. 
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4  *5 
*.«5 

1.25 
1*  .00 
*.50 
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•45 


BLACKING — Shoo.  Per  Grom. 

Shinol* . . . 1 . per  dor.  .75 

Shinola,  54  gros*  in  box,  with  I  bru.ne.  and 

daubers  or  rug,  free . per  grou  1 . 75 

Bixola,  3  dor.  in  box,  with  knife  cleaner,  free, 

per  dox.  .  7I 

Blackola,  3  dor . pergro*i  6.80 

Bixby’*  Best,  No.  1 . - .  *.75 

**  “  B.  B.  B.  M . per  54  grots  4.50 

Jacquot  Blacking,  No.  5 .  4-»j 

Handy  Box,  French,  No.  #5,  large .  10.00 

“  "  “  small .  5 .00 

Mason's  No.  1,  54  gros* .  *.** 

*,  “  *.60 

3,  “  . - .  »5 

4,  '*  455 

5,  “  . ■•••••  7-5® 

T.  M.  French . per  dor.  s.ee 

SHOE  DRESSING.  p*r  ©o, 

7* 


Mason’* . . 

Acme,  1  dor . - .  * 

Bixby’*  Royal  Poli»h,  1  do* . 

Bixby  Jet  Oil  Poli»h . 

Brown’*  Shoe  Dressing,  1  dor . . 

Brown’*,  Army  and  Navy,  1  dot... . . 

Boyer’*  French  Dressing . 

"  Oil  Polish . 

Admiral  Russet  Combination . . . 

Admiral  Shoe  Dressing . 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  a 

Boston  Waterproof,  black .  * 

Boston  Jr.  Waterproof,  black,  i«  s—t  si**... 

Elite  Combination,  Baby,  black . . 

Elite  Cembinatlon,  large,  black . . .  » 

Superb  Patent  Leather  Paste  large... . 

Champion,  black,  frictien  palish .  *. 

Champion  Jr.,  black,  friction  poHih . _.... 

French  Gloas,  black,  Mlf-p*liabtng . 

Royal  Gloss,  black,  self-polishing . 

Dandy  Combination,  russet. . a 

Star  Combination,  russet . . .... 

Dandy  Ruimt  Paste  largo . 

Bosaola  Waterproof  Poete  Polish,  .arm . 

Bossola  Waterproof  Paoto  Polish,  small . 

Quick  White,  cleans  dirty  canvas  abaca . 

Quick  White,  cleans  dirty  caavaa  rha*a -  < 

Oil  PaaCe  black,  acror  dria*  of),  l“*g«  - 
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GREEN  COFFEE.  Per  lb. 

Rio  Golden  Fancy.... . og  @.o 9% 

“  Prime . . .  08 

"  Choice .  <a.o7)4 

S»nto»  Pasbsrry,  extra  fancy . . .  @  .12)4 

“  Fancy.. . .  . JO  i&.ioy, 

"  Choice .  Sh.og'A 

Maracaibo,  Strictly  Fancy,  Mild . ,a  @,ia)4 

“  Choice  .... . . .  @.1,14 

Washed  Caracas,  Fancy . 14  <&.n% 

Lafuayra,  Fancy .  ,IO yt 

Jaea,  Extra  Fancy  Old  Government . aoJ4®  .21 

“  ***ra  Fancy . . .  ®.  ao 

‘  ,  Fanor . . .  ©.19H 

Mocha,  Hand  H  bales,  genuine,  finest..  ©19 

Mocha  Seed,  Santos,  Fancy .  @.ioSi 

Mocha  Seed,  Santos,  Choice .  @1054 

KOAdihu  vaOrf  EE  IN  BULK. 


12 

©IO 

©.09^ 

.16 

•x3 

©•  i*X 

©IS 

©.14 

@I4X 

®.I5 

@■1554 

@»5X 

@.s4H 

@■*3)4 

.ss 

.so 

•*7 

:I4 


Rif.,  Extra  Fancy  Golden,. 

"  Prime . 

'•  Choice . 

Santos  Peaberry,  extra  fancy . 

Santos,  Extra  Fancy . 

;;  *i“cy . — . 

Choice . 

Lstgnayia,  Fancy . 

Maracaibo,  Choloe . 

Fancy..™ . 

"  Extra  Fancy . 

Java,  Extra  Fancy  Old  Government . 

"  Fancy . . . . . 

Mocha,  Finest . 

Union's  Blended  Coffee— 

Mocha  and  Java,  No.  1., 

«  11  n  , 

••  ••  •« 

"  «  <*  4..' . 

Pack  In  *J  and  jo-lb,  cans,  and  sj,  50  and  100-lb.  bags. 
Levering  Coffee  Co.— 

J*wa . . . 17H 

Leader . . . .  .13 

J»P . is 

Extra  Value  Blend .  .IOVC 

Bargain  Blend . ‘  .,o 

Packed  In  50  and  100  lb.  fancy  paper  lined  bags. 

PACKAGE  COFFEE.  Perlb 
Two  per  cent,  discount  on  package  coffee.  Sold 

on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases,  fio-lb.  Cases 
.  *SX  *5A‘, 

B.  Fischer  &  Co.,  Hotel  Astor  Coffee,  1  lb.  tins  . 

Saludo,  lbs . . 

“  sojb.tins . 

n.;»»r±==:rr— ::::::  :l! 

"  . . 

Ground  or  pnlverlxed  without  extra  charge. 


s6 


Llpton's  Package  Coffee— 

Special. . . 

Perfection . 

Packed  In  30  and  60  pound  cases. 
German- American  Coffee  Co.— 

Triunfo,  24  a-lb.  cans . . . . 

“  48  i-lb.  cans . 

Trinidad,  60  or  100  i-lb.  cartons . . . 

"G-A”  Blend,  20  3-lb.  cans . . 

La  Cruzada,  60  or  soo  i-lb.  cartons . 

Iowa,  60  or  100  1-  and  a-lb.  cartons . 

Tumbala,  60  or  100  i-lb.  cartons . 

Quezal  (after-dinner),  is,  24  or  48  W-lb.  cans 

per  )4  lb . 

Levering  Coffee  Co. — 

Tourist,  40  or  60  1  lb.  tins . 

Tourist,  24  or  30  3  lb.  tins . 

Almoco,  40  or  60  1  lb.  tins . 

Almoco,  24  or  30  3  lb.  tins . . . 

E.  L.  C.,  100  Ids.  to  case . 

E.  L.  C.,  60 lbs.  to  case . 

Golden  Drip,  2  lb.  bags,  100  lbs.  to  case . 

Golden  Drip,  z  lb.  bags,  100  lbs.  to  case . 


COFFEE  ESSENCE  AND 
CHICORY, 

Pfeiffer  &  Diller’s  “  Kosyr”  :— 

50  tins  In  box . per  box 

**  **“»  ln  bo* . per  carton 

*lb-  *■“ . perdoz. 

George  Floto  •  Sons — 

Floto’s  Coffee  Essence,  )4 -gross  Improved 

cans...........  . per  gross 

Floto  s  Coffee  Essence,  %-gross  cans,  tin 

®n<*e-"-- . per  gross 

Floto  s  Coffee  Essence,  )4-grois  cans,  all 

tin.......... .  . per  gross 

Floto  s  Package  Chicory,  63-lb.  oases,  perlb. 
Kioto’s  Vienna  Coffee  Essence,  Manilla, 

X  gross . . . per  gross 

Hummel  s  Essence,  tin  can,  %  gross,  per  gross 
“  “  tin  ends,  “  “ 

„  "  ”  Improved  «  “ 

Chicory,  Selig’s,  6j’s . . . 

“  English  Ground,  bags  about  160  tbs. 

"  Francks’,  stick,  65  lbs . 

“  Muller’s,  Columbus  Brand,  5  sticks 
to  lb.,  is  lbs  . . . 


.26 

.so 

Per  lb 
•■F 

•*9>4 

.36 

.34 

•  SIX 

••8)4 

«6H 

•35 

-*7X 

•  »7X 
.2054 
•*°X 

•  I4» 

MX 


3.80 

•95 

5-75 


».*5 
a.  70 

S.85 

04X 

s.sS 

s.85 

s.70 

s.15 

•05X 

•°5X 

•«x 

•04X 


AMMUNITION. 

Blasting,  A,  kegs,  25  lbs .  35 

Blasting,  B,  kegs,  25  lbs .  x.  « 

Duck,  kegs,  12)4  lba .  4.7S 

Duck,  kegs,  6V  lbs .  J  65 

FG,  FFG,  FFFG,  kegs,  25  lbs .  4,„ 

FG,  FFG,  FFFG,  kegs,  12)4  lbs .  2. 65 

FG,  FFG,  FFFG,  kegs,  6*  lbs . r .  5o 

Drop  Shot,  1  to  10,  bags,  25  lbs. . .  g.8« 

BB.  bags,  25  lbs . .  9.1# 


-I— 

BLUING — Dry.  Per  Grots 

Barlow's,  small,  2  dor .  a  &, 

“  large,  1  do* . s’a0 

Sawyer's,  No.  1,  6  dor.  . .  , .  J0 

‘  No.  3,  3  doz . 

Colburn's,  No.  1,  4  doz .  j  60 

No.  2,  3  doz .  ,;50 

“  Mammoth,  3  doz .  3.60 

“  Ball  Blue,  1  oz.,  3  doz .  a. 60 

Ball  Blue,  2  oz.,  3  doz .  4.8o 

BLUING — Liquid.  Per  Gross 

Boyer’s  Bengal,  8  oz.,  gross .  3.90 

Cream  Indigo,  2  oz.,  V  gross.. ... .  3.90 

Cream  Indigo,  4  or.,  %  groes .  7.40 

Cream  Indigo,  8  or.,  %  gross .  11.40 


butter. 

Tub  Butter ; — 

Creamery,  Extra,  60-lb.  tubs . - . . 

Klrst,  “  . . . 

"  Second,  *'  . 

■'  Third,  *•  . 

“  Imitation  30-60  'bs . 

"  5-  and  10-lb.  rolls,  60-  and  roo- 

lb.  boxes . . 

Ladles,  30-60  lbs.,  bakers'  uso . 

Print  Butter : — 

Star  or  S.  D.  brands,  z  lb.,  ao- 50-lb.  bxs. 

B.  B.,  E.  D.  brands,  ao-50-lb.  boxes . 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Modal,  ao- 

5°-|b.  boxee . . 

Shoal  (“400”)  Elgin,  ao-jo-lb.  boxen . 

Sheaf. . . 

Milhen  Farm,  lbs.  and  %  lbs . ™ 

Gurnse,  pounds  or  half  pounds . . 

Belle  Spring . t" 


Par  (t>. 

.26 

•  *5 

•  *4 
. 22-. 26 
.21-, 24 

•27 

.20 

•3° 

29 

.28 

•*7 
.  26 

•  3i 
.29 

*7 


CANDLB8. 

P.ffO.,  *’»,  30  lbs . 

**  16’s,  “  . . 

Paraffins^  4’s,  6’s,  8’s  cartons,  '^ib'  eazes, 

semSughtH^v/vi 'tv 

Peerless  “  <«  “  'Z*A 

Bright  Light,  *<  «  ^ 

Werk’s,  8’s,  30  lbs . 

“  16’s,  30  ibs . 

Carriage  Candles,  size  6x1)4 . 

Martha  Washington,  long  its . par  ib. 


Par  lb. 
.ia* 
.11X 


.11 

.12 


•'9 

•17 


JARS  AND  JAR  RUBBERS. 

Glass  Jars— 

Mason's,  pints . per  gross  6.60 

Mason  s,  quarts  . . per  gross  6  85 

Mason  s,  half-gallons . par  gross  8 . 75 
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Jelly  T amblers — 

Barrels,  an  dos.... . . per  dos.  .19 

(No  charge  tor  barrels.) 

Jar  Tops  and  Rubbers— 

Mason's  Caps,  %  g»o.,  no  rubbers,  per  gro.  a  .75 
Jar  Rubbers —  '3 

Lip,  wide.. . . . - . . per  gross  .85 

Acme,  wide,  1  dos.  cartons . . per  lb.  .45 

“  medium,  1  dos.  cartons .  “  ’  .40 

Reliable,  white  rubber,  wide . 

“  “  medium.. . x6 

Black,  medium. . . . perlb.  .ss 

(»5  lb.  lots  1  cent  per  lb.  leas.) 


COOKING  HERBS. 

Mayflower  brand,  Swoet  Marjoram. ....per  dog. 

Sage . . . 

Thyme - -  “ 

Savory .  *• 

Special  case  ssssortmeat,  s 
dos.  Sweet  Marjoram,  1 
dos.  Sage,  %  dos.  Thyme, 

,,  ,  54  dos.  Savory . per  case 

LoOburn  s  A  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

cartons,  1  doz . — per  doz. 

54-lb.  “  •« 

-lb.  screw  cap  bottles,  s  doi.V.."per  dos. 
■lb.  square  cans,  s  dos. . „....  •• 


•»5 

•*5 

•*5 

•5 


IS 

«.*5 

:n 


Toma  toes — 


CANNED  GOODS 


Mrs.  Hancock’s  Frying .  - 

DuBois'  Frying .  ^ 

I'r*'y  King,  No.  3,  Standard  Tmey"  ’* 

Blue  Hen  Chickens,  No.  3 . . 

Silver  Lake,  fancy,  Jersey......,...,,.,,.. . 

Hoffecker’s,  standard.  No.  3 . 

Plantation,  No.  10, 1  dor . ! 

Silver  Lake,  No.  ro,  1  doz . .....il_'.V.7."." 

Golden  Rule,  No.  3,  seconds  .... 

Alta,  No.  2 . 1"""’"" 

Lima  Beans — 

Tinsley's,  extra  email, . .  * . 

Silver  Lake .  “ 

Early  Autumn . " 

Boyer’s,  No  a . ....Z.'...'.'.'.™™ 

Oxford,  Maine  packed . " 

String  Beans — 

Extra  Fancy . 

Mikado,  Penna.,  fancy . . 


Per  Dos. 


.  20 

.10 

■9* 

.80 


00 

57)4 

ciU. 


•02)4 

1  45 
75 
.80 
.60 

•*5 

.co 

•95 

•07X 

*7 


THE 

FINEST 

MATCH 

MADE 

The  ideal  modern  match  is 
the  Ohio  Blue-Tip  Safety 
Match.  While  you  can  strike 
it  on  anything,  it  is  a  Safety 
Match  because  you  can  strike 
only  the  tip. 

Far  better  than  other 
double-tip  matches,  because 
it  never  gets  soft,  never  flares 
up  spontaneously,  never  drops 
or  flies  around. 

The  finest  match  made  bv 
all  odds. 


OHIO  MATCH  SALES  CO. 

New  York,  N.  Y. 

Philadelphia  Office  and  Warehouse 
41 1  Marshall  Street 


Tfiess  toots  tie  llreody  sold 

and  E-C  Corn  have 
been  more  widely,  more  system¬ 
atically  and  more  continuously 
advertised  to  your  customers  than 
any  flaked  foods  on  the  market. 
Everybody  knows  what  they  are. 

It  requires  no  effort  to  sell  them. 
Simply  keep  up  your  stock  so 
you  can  fill  your  customers’  orders, 
then  they  won’t  go  somewhere 
else  to  get  these  popular  products. 

Egg=0=See  Cereal  Company 


QUINCY 


CHICAGO 


BUFFALO 


Oakdale 

Pretzels 

Are  What  You 
Want 

<Jf  Kiln  dried,  steam  pro¬ 
cess,  plenty  of  salt,  and 
more  to  the  pound  than 
any  other  kind. 

<Jf  Many  a  customer  will 
walk  out  of  his  way  to 
patronize  you  if  you 
have  genuine 

Oakdale 
Steam  Pretzels 

Write  for  samples  and 
prices. 


Oakdale  Baking  Co. 

Oakdale  Building 

10th  ®  Susquehanna  Ave. 

Philadelphia,  Pa. 
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Bayer’*,  **-—■ 

Acorn,  3s . . 

Acorn,  No. *., 
Safe,  No. 


•  7*54 
•95 
.65 
.55 


White  Wax  Bo 

Champion . 7° 

Wlnsom,  N.  Y.,  No.  10,  1  do* .  3-6® 


Beans  (Pork  and  Bean*— 

B.  &  M.,  No.  3,  plain . 

B.  4  M.,  No.  3,  tomato  »auc* . 

Campbell’s,  No.  *,  plolo . . . 

Campbell's,  No.  a,  sauce . 

Oxford,  No.  3 . — . . . 

Narragansett,  No.  3,  tomato  sauce . . 

Van  Camp’s,  No.  1,  sauce,  4doz . 

Van  Camp’s,  No.  *,  sauce,  a  doz . . 

Moore  &  Brady,  No.  3,  plain . . 

Moore  4  Brady,  No.  3,  sauce..... . . . 

Moore  &  Brady,  No.  1,  picnic  size,  plain... 
Moore  &  Brady,  No.  1,  picnic  size,  sauce  . 

Victory,  No.  1,  tomato  sauce,  4  doz . 

Martin  Wagner  Co.,  No.  3,  plain . 


Martin  Wagner  Co.,  No.  3.  tomato  sauce.... 
Martin  Wagner  Co.,  Midnight  Lunch,  No. 

z , 4  doz . 

Schimmel’s,  N®.  1,  sauce . 

Schlmmel’s,  No.  2,  sauce . . . 

Schimmel’s,  No.  a,  plain . 

Bunker  Hill,  No.  3,  plain . 

Bunker  Hill,  No.  3,  tomato  sauc . 

Snider’s  Pork  and  Beans,  in  tom&to  sauce — 

3-lb.  cans,  2  doz . per  do*., 

*-lb.  can*,  3  do* .  J 

i-lb.  cans,  4  doz  •  eeeeeee **•*••*** •••••* 

x-gal.  cans,  X  do* . .  “ 

Snanyslde  Pork  and  Beans,  pMn  or  In  sauc* 

3-lb.  cans,  a  dot . . p«r  dox. 

t-lb.  can*,  3  do*. .— ... 
x-lb.  cans,  4  doz.  ....... 

x-gal.  eaas,  X  do* . 


J  -35 
1-55 
.90 
.90 
1. 05 
x-3754 
■8754 
x.3»54 
•»5 
.90 
■4*54 
•47  54 
•45 
97% 
1.05 

•5« 
•65 
x  .00 
•  95  , 
■77% 
.80 

1.80 

1.40 

•9° 

5  00 


Red  Kidney  Beans— 

Joan  of  Arc,  No.  * . — — 

Van  Camp’*,  No.  *,  2  doz.  . . per  doz. 


■  95 
■V 
•45 


•8*X 

•  77% 


Corn- 

Par  is,  fancy  Maine . . .  1.20 

American  Beauty,  extrajancy.  Shoe  Peg..  .85 

Cream  of  Susquehanna . 95 

Baker’s,  O.  W.,  whole  grain . 82 54 

Shoe  Peg,  Suaquehanna . 80 

Shoe  Peg,  Osborn’*. . °5 

Mark,  crushed . “5 

Rex,  No.  2,  Fancy  Whole  Grain . 05 

Vanity,  No.  a.  Whole  Grain . ®a54 

•  Royal  Exchange,  Whole  Grain . 60 
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Peas — 

Tres  Fins,  100  cans .  . . . 

French,  very  fine,  100  cans . 

French,  fine,  100  cans . 

French,  medium,  xoo  cans . 

Boyer's,  Midgete . 

Boyer’s,  Extra  Sifted . 

Boyer's,  Sifted . 

Boyer’s,  Early  June . 

Jumbo  June  . . 

Little  Nell's,  Baltimore . 

Hermit  Brand,  No.  a . 

Beets — 

Silver  Lake,  fancy,  No.  3 . 

Chatauqua,  No.  3 . 

Succotash — 

Quaker,  extra  fancy . . . . 

Spinach — 

Champion,  No.  3 . 

Shawnee,  No.  3 . 

Farren’s,  No.  3 . 

Farren's,  No.  10 . 

Sweet  Potatoes — 

Victory,  No.  3,  *  do* . - . 

Pumpkin — 

Silver  Lake,  No.  3 . . . . . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3 . 

Andrews  8t  Co.,  No.  a . 

Silver  Lake,  No.  10  1  doz . 

Asparagus —  - 

Superior,  large,  No.  3% . 

Staple,  medium,  No.  2)4 . 

Swan,  medium,  No.  3% . 

Del  Monte  Tips,  No.  1% . 

Extra  Tips,  No.  1M . 

El  Dorado  Tips,  No.  1% . 

El  Rio,  medium,  No.  a%,  2  do* . 


X3-7S 
13-  *5 
xi-75 
10.35 
1.55 
i -45 
1.  IS 
•95 
.90 
.oeJ4 
•  j*K 

i  .00 

.95 
1. *5 

1. is 

X.  10 

1 .00 

3*25 


.85 

•95 

•4254 

*•35 

3-5« 

3  .co 
3*5 
2.85 
*•75 
2.70 
*•75 


CALIFORNIA  CANNED  FRUIT. 

Apricots—  Pet  do* 

Extra  Quality .  *  -4® 

Extra  standard . 

Standard . . . 

Pears — 

Bartlett,  extra  quality,  *54* .  *  *5 

Bartlett,  extra  standard,  *X» .  *’ao 

Bartlett,  standard,  *X*> .  *-°° 

Cherries — 

Extra  quality,  a}4» .  2  •  55 

Extra  standard,  254s .  2  •  5° 

Standard,  2X .  2  25 

Peaches — 

Goddess,  No.  3%,  ex.  stand’d  lemon  cling.,  s.65 
Tioga,  No.  2)4,  ex.  standard  lemon  cling...  *.45 
Valley,  No.  2)4,  standard  lemon  cling .  2.30 
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Thistle,  No.  *54,  standard  lemon  cling .  a.  15 

Agate  No.  *54,  standard  lemon  cling .  *.00 

Lake  View,  No.  *)4,jrellow  free .  s .  10 

Oak,  Sliced,  Lemon  Cling,  No.  1.  4  do* .  1.45 

Columbus,  No.  2)4,  pi*  peeled  yellow  free...  1.4754 
Columbus,  No.  •%,  pie  peeled  lemon  cling..  1  50 
Plums — 

Extra  standard  egg . —.. . .  x .  70 

Extra  standard  green  gage  . .  x  .70 

Standard  egg  . . . . .  1.4] 

Standard  gage . . .  1.45 


DOMESTIC  CANNED  FRUIT. 
Apples— 

Wayae  Co.,  No.  10,  x  doz . 

Keystone,  No.  3,  2  doz . . . 

Booth’s,  oval.  No.  3 . 

Blackberries — 

Farren’s,  extra  preserved,  No.  a . 

Silver  Lake,  syrup.  No  2 . 

Nigger  Head,  No.  s . 

Spring  Garden,  No.  2 . 

Blueberries— 

Loggies,  No.  . . - . 

Loggies,  No.  10 . 

Cherries — 


а.  50 

•85 

•75 

1.30 

1  *35 
1.0754 
.90 

x.50 

б. 25 


Silver  Lake,  pitted.  No.  * . 

Flour  City,  white,  No.  a . 


Peaches — 

Maryland  Leader,  yellow,  No.  3 . 

Maryland  Leader,  white . 

P.  &  B.  yellow,  No.  3 . 

Gypsum,  No.  3,  pie . 

Pears — 

Silver  Lake,  No.  3 . - . . 

Fowling  Creek,  good.  No.  3 . 

Ayres  Good,  No.  3 . 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  s . 

Pride  of  Rochester,  fancy,  preserved.  No.  s 
Rhubarb — 

Silver  Lake,  No.  10,  1  do* . 

Strawberries — 

Anchor,  No.  a . 

Jumbo,  No.  1,  4  doz . 

Silver  Lake,  No.  2 . 

Defence,  No.  * . 

Pineapple- 

Acorn,  grated,  No.  * . 

Acorn,  E.  4  C.,  No.  * . 

General,  E.  4  C.,  sliced,  No.  s . 

Indian  River,  E.  &  C.,  No.  2 . 

Terrapin,  E.  4  C.,  sliced,  No.  2 . 

Orange  Grove,  E.  &  C.,  No.  2 . 

Singapore  Chunks,  No.  1%,  4  doz . 

Wallace,  E.  &  C.,  sliced,  No.  * . 

Singapore,  cubes,  No.  i54>  4  d°z . 

Wagner’s,  No.  1,  cocktail,  2  doz . 

P.  4  B.,  grated,  No.  3 . 

James,  No.  3,  pie,  grated . 

Singapore,  cubes,  No.  1,  4  doz . 


*-'a54 

x-4754 

*•55 

X-35 

1.40 

1.23 

x.05 

*-3<> 

1  .90 


•9« 

z.oo 

i-35 
1 .90 

a  .00 
x.90 
1 .80 
1.65 
z  .60 
x*35 
z.05 

1.30 

z  .00 
9' 
•75 
.80 
.67% 
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Tho  Paul  Taylor  Brown  Co’s 

Singaoore Pineapple,  extra  preserved. 

Chop  Tan  Hin,  %  lb.,  cubes’ .  7554 

“  54  lb.,  sliced . 77% 

"  x)4  lb.,  cubes .  1.02)4 

“  154  lb.,  chunks .  i-i°54 

“  1%  lb.,  spiral  sliced .  z.15 

"  154  lb.,  smooth  sliced .  1.2254 


CANNED  CRAB8,  CLAMS,  LOB8TER8, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs—  Per  dot 

Devilled,  No.  z,  4  doz . . .  2.1754 

Devilled,  No.  a,  2  dot .  3. *5 

Clams — 

Gold  Label,  No.  1,  4  doz . . .  1  05 

Star,  No.  1,  4  dor . 95 

Lobster — 

B.  4  M.,  No.  1,  flat,  4  dor .  4.55 

B.  4  M.,  No.  54,  flat,  4  doz .  a  40 

B.  &  M.,  No.  1,  tall,  a  doz .  4.35 

B.  4  M.,  No.  X,  flat.  4  doz .  3  00 

Star  brand,  No.  54 ,  flat,  4  dos .  1.15 

Star  brand.  No.  1,  tall,  4  doz . . .  3.90 

Star  brand,  No.  1,  flat,  4  doz .  4. so 

Shrimps — 

Peerless  Brand  (Baratarla),  dry,  No  x, 

s  doz .  x.1754 

Peerless  Brand  (Barataria),  new  pickled, 

No.  x,  s  do* .  i- <*54 

Cotton  Bale,  pickled,  No.  1,  2  dos .  x.xe 

Mackerel — 

Pickert’s,  soused,  No.  3,  s  doz . .  3.15 

Underwood,  soused.  No.  1,  4  dos .  1.50 

Underwood,  soused,  No.  s,  2  doz. . .  *.45 

Oysters — 

Boyer’s,  No.  x,  a  dox . 9254 

Boyer’s,  No.  2,  2  doz . .  1.80 

M.  4  B.,  No.  x,  2  doz . 9254 

Stewart’s,  No.  2,  2  doz..- .  1.65 

Stewart’s,  No.  x,  a  doz. . 85 

Victory,  No.  x,  2  doz . . .  8754 

Kippered  Herring — 

Maconaehs’s,  2  doz.,  plain .  ><4754 

Gold  Label,  No.  x,  spiced,  4  dos . 8254 

Salmon — 

Gibralter,  Soekeye,  No.  x,  tall .  x.90 

Glbralter,  Soekeye,  No.  54,  flat .  125 

Hapgood’s,  No.  1,  tall,  4  doz .  s  00 

Hapgood’s,  1  lb.,  flat,  keys .  s.35 

Porter's  Best  extra  fancy,  Soekeye,  No.  1, 

tall,  4  doz . —  2.70 

Humes,  Karluk,  No.  1,  tall,  4  doz .  1.40 


The  first  man  who  tried  to  catch  a  Fly, 
did  it  without 

Brown’s 


;’s  why  we  are  bothered 
with  millions  of  them  to-day.  BROWN’S  FLY  COIL 
is  the  thing  to  catch  these  millions  with,  because  the 
Flies  can’t  leave  it  alone  and  can’t  get  away  from  it. 
Will  catch  more  Flies  to  the  square  inch  than  any 
other  Fly-catching  device  extant.  It  is  neat,  clean, 
hygienic  and  effective.  Anyone  can  see  its  good  points 
at  a  glance,  so  it  sells  “like  hot  cakes.”  Flang  one 
up  and  try  it  on  your  Flies  and  your  trade. 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 

108  West  Broadway,  NEW  YORK 


Billers  best  Praises 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 
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Homeflhoe,  No.  i . 

White  Bear,  red,  No.  t,  tall.... 
White  Raven,  . 


SARDINES  Imported. 

Chancerelte,  M*.  key . . 

La  Champagne,  Vs,  key . 

Billet,  small  M* . 

Tricolore,  M* . . 

La  Champagne,  V key,  boneless . 

G  rard,  J^'a,  key,  boneless . . . . 

French, 

M*i  Martels . 

Ui,  Martels . . . . 

Morel,  boneless . . . 


i. 5s 
i-3*K 
•95 


**  .oo 
17.00 
14.00 
q.oo 


•—  34- 


10  so 
13.35 
16. CO 


Ms,  Irma,  100  oaaa . , .  3.60 

Ms,  Raven,  key,  too  cans .  3. 

Ms.  Underwood's,  50  cans . . .  3.95 

Ms,  Inna,  50  cans.. . . . — . . .  3 . 60 

Ms,  Harbor,  48  cans,  wrapped . . .  3.40 

«s,  BlanchvlUs,  50  cans. .  a. 30 

3-*5 
3*4° 
3E*X 

*.  40 
6  40 
430 


Vs,  Irma  too  cans . . . 

Vs.  Continental,  key,  too  cans.... . 

%s,  Owl,  key,  100  cans . 

Gma  Label,  M»,  oil,  too  cans. . 

"  Ms,  may onnalso dressing,  100  cans 
"  Ms,  “  “  50  cans 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  100  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  too  tins .  13.00 

Halves,  Tomato  Sauce,  key,  50  tins .  13.00 


CANNED  MEATS. 

Caraed  Beef.  Pea  dot. 

Arm  oar' s  Veribest,  with  key,  No.  1 ,  2  dos .  1 . 40 

“  “  with  key,  No.  a,  1  dos .  2.35 

Fairbanks,  with  key,  No.  1,  2  dos . .  1.35 

“  with  key,  No.  2,  1  doz .  a.  22^ 

“  with  key,  No.  6,  1  doz .  7  .00 

“  with  key, No. 14,  X  doz.  ,  per  case  8.15 

-Jbbv's,  with  k«y,  No.  x,  a  dos . ..  1.40 

*  with  key,  No.  a,  x  dos .  3.33 

Chipped  Beef. 

No.  1  ados .  a.  15 

No.  H,  a  doz .  13754 

31ass,  No.  %,  2  doz .  x.55 

jlaas,  No.  1,  a  doz .  a  .  50 

Beechnut  Sliced  Beef,  No.  1,  glass  jars,  per  doz.  2  7754 
Beechnut  Sliced  Beet,  No.  54  ,  glass  jars,  per  doz.  1 . 70 
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Acme  Sliced  Smoked  Boot. 

I-aree  tins ,  2  doc . . . — _ . 

Medium  tins,  4  doz. . . . 

Medium  tins,  2  doz . . 

Small  tina,  4  doz . 

Large  glass  jan,  1  dor _ _ . . 

Special  jars,  1  doz . . . . . — . . 

Junior  jars,  s  doz . 

Sliced  Bacon. 

Beechnut  Bacon,  No.  1,  glass  jus . . . 

Beechnut  Bacon,  No.  %,  glaas  jars . . 

Acme,  large  glass,  1  dot. . . 

Acme,  junior  glass,  a  doz . 


Per  doz 
.  2.60 

.  z.  60 

.  x.  65 

..  1 .00 

..  2.85 
,.  2 . 6e 

x  .60 


*•5* 

x-4»X 

*•75 

x.to 


Rooat  Beet. 

rairbank's,  No.  1,  a  doz . . . 

Fairbanks,  No.  2,  1  doz. . . . ... 

Armour’s,  No.  1,  s  doz . 

Armour's,  No.  2,  1  doc . . . 

Libby's,  No.  x,  a  doz . ,,,, 

Libby’s.  No.  a,  1  doz . . 

Kingan  s,  No.  1,  z  doz . . . 

Ktngan's,  No.  2,  x  doz . . . 


»  35 
*•35 
x.40 

*•35 
‘•35 
*•35 
1.40 
2  42# 


_  ,  ,  .  Lunch  Tongas. 

FalrWk's,  No.  1,  »dox . . . . a.ao 

Libbjrs,  No.  1,  a  doz... .  a  |0 

Armour's,  No.  1,  a  dot. . . . . .  t 

Whole  Os  Tioga*. 

Rairbank's  No.  2  x  do*„ . . . . . .  ,  m 

Libby's,  No.  2%,  1  do. . . ."“Z  xi.oo 

Potted  Boa  or  Ox  Toogtse. 

Armour’s  V or! beet,  No.  M,  4  doa..„ . .  ,45 

Armour’s  Veribest,  No.  Jf,  2  doo _ _ _ ,g0 

Libby’*,  No.  M,  4  do. - — — -  ,44 

Libby'.,  No.  Mi  4  do*. - - - - 8o 

R.  &  R.,  No.  Mi  4  doz . ,.,5 

R.  &  R.,  No.  M,  a  dos . ,;9s 

Potted  Chick*,  or  Tirksy, 

Armour's — 

No.  V,  4  doz . . . . . . . .  .87V 

Llbb/s-t*  d°’ . I,4S 

Ne.  Mi  4  doz . g, 

No.  M,  »  doz .  1.  jo 

R.  &  R.,  No.  M,  4  doz .  1 , 75 

Boaed  Meat., 

Curtice  Brothers,  “  Blue  Label’’—  Per  Doz 

Chicken,  No.  % .  .85 

it  a  x  J 

Turkey,  “  X— a.'Is 

“  “  * .  5.00 

Whole  Rolled  Ox  Tongue,  No.  a .  n  .00 

Whole  Ham,  No.  154. . .  7.<0 

Whole  Ham,  No.  2% .  10.00 


-11- 

Devilled  Monts. 
Curtice  Brothers.  “ Bine  Label”— 

No.  50s. 
Per  Do*. 

. 1.25 

. . . .  X.2J 

** . *e»4tsiteM*ss...«Mes4*«**s  X  .8$ 

Turkey . .  z.8j 


„  Potted  Monti. 

Curtice  Brothers,  “ Bine  Lobel”— 


No.  xoos. 
Per  Dot. 
e.xs 
2X5 
2.90 
2.90 


Ham . 

Tongue  _ 
Chicken  . 
Turkey- 


No.  M  Tin.  No.  M  Tin. 
Per  Dor.  Per  Dos. 

..  x.ao  *.co 


X.  20 

1.80 

x.to 


2.00 

*•75 

*•75 


— IS — 

CANDIES  AND  CONFECTIONERY. 


..30-ib.  paitz 


Croft  &  Alien  Co.- 
Extra  Mixtures.. . . . 

Nobby  Mixtures . .  m 

Cadella  Mixtures.. . .  •* 

Fine  French  lilitum . .  «' 

French  lOottBK-  «« 

American  Mixtures. _ _ _ _  “ 

Variety  Cut  I>iopa._. ........ .  •• 

Darllnx  Mints  ..  « 

Golden  Drip  Bar .  "  j_n.  bQzn 

Soar  Bails . 30-lb.  pails 

Pancatla  Cream  Chotolm* .  *« 

I  X  L  Assorted  Chocotue. . .  “ 

King  B  Assorted  Chocolate—.  ....  *• 

No.  x  Fine  Assorted  Chocolate...  '• 

Nonpariol  Drops . . . .  ■< 

Chocolate  Covered  Caramel* .  “ 

Dairy  Chocolate  Chip.- . . «5-Ib.  palls 


Snider’s  Tomato  Seup —  P 

3  lb.  can*,  2  dos . . . 

t  lb.  cam,  t  doz . 

1  lb.  cana,  4  doz . . , . 

Gallons,  cans,  %  doz . . . 

Schlmmel’s,  assorted.  1  lb.,  4  doz . 

Campbell’s  Ajzort  ,  Ne.  1,  4  doz . 

Campbell’s  Special  Assort.,  4  do* . 

Scbimmel’s  Assort.,  No.  1,  4  do*. . 

Curtice  Brothers,  Bio*  Label  "— 

Quart..  _ 

Per  Do*.  Per  Dos. 

. — .  3»S  1.7* 

l^800- . 3-»S  1.75 

. . - . — ...  3.15  i.yg 

Prlntanier - 3.1?  z.„ 

Vegetable .  3.**  1.75 

Tomato  ... .  3.15  1.75 

Ox  Tatt_ .  3. *5  1.75 

Mock  Turtle .  3.X5  x.75 

Tapioca  Crocy . .  3.15  i.yj 

Pea—..— „ .  3.  ,5  1. 

Mutton  Broth . . .  3.15  **75 

Clam  Chowder... .  3.15  1.75 

"  Broth .  3x5  1.75 

Chicken  Gumbo .  3.15  x.75 

™‘!?*Uwny .  3. is  1.75 

“  Broth .  3.15  x.75 

Green  Turtle .  6.50  3.50 

Terrapin .......... ....a— •  7-25  3*75 


per  dec. 

■  *35 

•  x.3J 

•  •»* 

.  J.ao 
.  .*5 

•  .*5 

•  -*7« 

■  *5 


M-Ptoti. 
Per  Do*. 
x*5 
*.*S 

x. *5 

1. *5 
x*5 
1. *5 
z.*S 

X.*5 

I. *5 
1*5 
*•»* 

1. *5 
I  *5 
I.*5 
1. *5 
1. *5 
1. *5 
1. *5 
..00 
*.«5 


Chocolate  Mine. _ 

Honey  B  Comb.— . 

Cream  Cocoaont  BnBo . 

Cream  P 

"  M - - - 

Wellington  Caramels. 

Fro  sen  Mflk  “ 

Soft  Jelly  Onm  Drop.. 
Stqxwfiae  ** 

Jelly  Beam.. 


...jo-lb.  palls 

. 11-lb.  palls 

. 28-lb.  pads 

..30-lb.  pails 


Perth. 

.08 

:3g 

09M 

.1* 

■  X3X 

o*M 

■oS% 
.08* 
.08* 
.  xo 
.08M 
-xxM 
.12 
■XjJ- 
•X‘J< 

•»3 
.  xs 

.xxX 

X7M 
•  xoM 
■09% 
•09H 
.08 


..3o-Ib;(pail*  .xo 


Aseortod  •<  ,,,, 

CoBYeaeatton  “ 

C.  ft  A.  Crown  Stick _ 11 _ 

Pancetta  Cftoeolate,  I -lb.  hems,  jo-lb. 

Rock  Candv,  assorted  . . . .  10-lb.  boxes 

Beany  goods . . . -.10  borne  la  cam 


07X 

•  xo 

.a 

:3!5 

09  % 

•09M 

.08 

-xsX 

•09% 
4. JO 


CATSUP. 

Beef  Steak  Catsup,  Medium. . . . . . 

Campbell’s,  No.  8, 1  dox . 

Campbell's,  No.  8,  Tobasco . 

P.  P.  Co  ,  Spiced,  No.  32,  5  dox . . 

Home  Made,  No.  8,  4  dox . 

Waldorf,  medium,  12  ox.,  screw  top,  s  doz. 
Snider's  Catsup : — 

Pint*,  s  dot . — . — .... . . . 

M-pints,  1  dez . - - - - 

Quartz,  1  doz. . . . 

Gallons,  6  Jogs  In  crate. . pm  jug 


Per  Dai. 


.87K 

•*7X 

Ms 

-»*x 


2.  I* 

1  3» 
3*5 

•5 


I 


WHERE 
GLASS  JAR 
COMES  IN 


The  glass  jar  in  which 

Croft’s  Swiss  Milk  Cocoa— 

and  that  only — is  packed 
offers  the  entering  wedge 
to  a  sale,  because  it  is  un¬ 
usual. 

No  woman  ever  saw 
cocoa  packed  in  glass  be¬ 
fore  ;  the  sight  is  novel  ; 
she  asks  about  it,  and  if 
you  help  a  little,  she  buys. 

Bought  once,  C  r  of  t  ’  S 
Swiss  Milk  Cocoa  will 

always  be  bought  again, 
for  it  has  a  flavor  which 
has  never  been  successfully 
imitated.  Our  exclusive 
making  process  removes 
the  bad,  develops  the 
good,  and  the  result  is  the 
smoothest,  most  delicious 
drinking  cocoa  on  the 
market. 


Croft  &  Allen  Co. 

PHILADELPHIA,  PENNA. 


Something 
New  from 
An  Old 
House 


Tt 


-SJ 


Cfl  Our  Cafe  des  Gourmets  Coffee  is  our  latest  effort 
to  please  our  friends  and  to  give  them  a  highly  per¬ 
fected  blend  at  the  popular  price  of  25  cents  a  pound. 

<J  It  is  packed  in  handsomely  labeled,  air-tight  tins 
so  as  to  protect  its  freshness  and  natural  aroma. 

Cafe  des  Gourmets  is  a  satisfying  drink  and  will 
please  your  most  exacting  trade,  conforming  to  the 
usual  high  standard  set  by  Wilde's ,  and  is  backed  up  by 
their  reputation  gained  through  more  than  90  years  of 
fair  business  dealings.  A  trial  will  prove  its  worth. 

SAMUEL  WILDE’S  SONS  CO.,  Importers 

- Coffees  Teas  and  Spices - 

II  DUTCH  STREET  -  NEW  YORK 
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ketchup. 

Curtloe'i  “Blu*  Label"  Toaiato  Ketchup For  Caae. 

Small,  as  bottles  In  case .  3°° 

Medium,  as  bottles  in  case .  4-75 

Large,  ta  bottles  in  case .  3-75 


CHOCOLATE  AND  COCOA. 

Walter  Baker  &  Co’« Pet  lb. 

Premium,  xa  to  as  lb* . . . . . 35 

Caracas,  sweet,  6  lba . . . 3° 

German,  sweet,  xa  ibs.. . . •«•••• . as 

Auto,  sweet,  6  lbs . .  *3® 

Cocoa,  #-lb.  cans,  xa  lbs.  la  b*x . . 3® 

Cocoa,  X-lb.  ® lb*-— . - . 3* 

W.H.  Baker  *:— 

Best  Cocoa,  X-lb.  sixe^ . P*flb-  -34 

"  t-lb.  “  . . — .  -35 

Premium  Chocolate,  X»,  xa  lb* . . . 34 

“  X*.  x®  lb* . — . 35 

Best  Sweet  Chocolate,  i-5*,  6  lbs . . aa 

Best  Sweet  Chocolate,  i-ss,  xa  lbs... . *a 

Hershey's — 

Milk,  48  J  cent . .  bo*  x .  45 

Cocoa,  hpp’s,  X-lb.  tin*, 7  lb*. . 

“  Van  Houten’*,  6-lb.  bo*e«,  x-lb.  tins, 

rtin,  .7a 
tins, 

per  tin,  .37X 

«  i<  6-Ib.  bo*es,  X-lb.  tins, 

per  tin,  .19 

11  Huyler’i,  X*>  ®  lb . . . 

<<  "  X*.  ®  lb . 44 

Bensdorp’s  Royal  Dutch  Cocoa,  it-Ib.  cases— 

Per  can.  Per  doz. 

X-lb.  round  cans . x9  *  •  *7 

X-lb.  “  . . 3o  3  ®» 

1 -lb.  “  ... . 59  7-°* 

1 X-**-  “  so  cans  In  caae  .07 

"  Per  lb. 

S-lb.  '*  .  *-75  -55 

Bensdorp’s  Chocolates,  6-lb.  boxes,  a4  boxe* 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 4J 

Sweet  Vanilla,  4  to  lb . 

“  8  to  lb . a8 

Plain  Cooking  Chocolate,  $*4b.  cakes . 36 

Blooker's  Cocoa  Powder— 

5^-lb.  tine,  2  dor.  In  box . per  do*.  1.88 

14 -lb.  tine,  2  dor.  In  boou. .  “  3-5° 

i-lb.  tins,  1  dor.  In  box . a* .  M  6.50 

5-lb.  tins,  1  dor.  In  case . per  lb.  .52 

10-lb.  bags,  1  dos.  In  caae . .  “  *5° 
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Wilbur’s  Cocoa — 

Breakfast,  X-lb.  tins,  6-lb.  boxes . per  lb.  .35 

"  X-lb.  tins,  6-lb.  boxes . per  lb.  .34 

Wilbur’s  Chocolate — 

Premium,  X»,  xa-lb . . . —.per  lb.  .33 

Sweet  Cleaer,  Ha.  ®-A — . P«  box.  1 .60 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  Xs- . - . . 

Cocoa,  labeled,  3s . — . . . 

Premium  Chocolate,  Xa . ...— . 33 

Premium  Chocolate,  X» . — . 35 


Lowney’s : — 

Premium  Chocolate,  64b.  boxes,  it  boxes 

in  case,  X-lb.  packages . 3® 

Premium  Chocolate,  xe-lb.  boxes,  6  boxes 

In  case,  X*Ib.  package* . 3® 

Premium  Chocolate,  6-lb.  boxes,  xa  boxes 

In  case,  X-lb.  packages . 3® 

Premium  Chocolate,  ix-lb .  boxes,  6  boxes 

in  case,  X‘lb-  packages . 3® 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  xa 

boxes  in  case,  X-lb-  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case  X’lb  packages . .  .30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  #-lb.  packages . .30 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . Pcr  box  1 . 75 

Cocoa,  6-lb.  boxes,  12  boxes  In  case,  fifth-lb. 

tins . . . 4° 

Cocoa,  12-lb.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . •;•••••  -4° 

Cocoa,  6-lb.  boxes,  xa  boxes  ia  case,  X-*b- 

tins . *39 
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Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  X-lb- 

tins . 

Cocoa,  i a-lb.  boxes,  6  Doxes  In  case,  X-lb- 

tins . 

Cocoa,  xa-lb.  boxes,  6  boxes  In  case,  x-lb. 

tins . - . 

Cocoa,  5-lb.  screw  cap  cans,  io  cans  in  case, 

5- lb.  tins . . . 

Diamond  Chocolate,  sweet,  X-lb-  pkgs. 

6- lb  boxes,  xa  boxes  la  caae . per  lb. 

“  6  “  “  .  “ 

"Always  Ready"  Sweet  Cocoa  Powder, 
x-lb.  tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.bxs.,xabxs.lncase,  X  lb.  tins  “ 
X-lb. tins,  6-lb.  bxa.,  xa  bxs.  case  " 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft's  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  X-lb-  jars,  6-  and  xe-lb. 

boxes . . . 

Croft’s  Cocoa,  Is,  a  doz.  In  box . 

“  <«  X».  6  lb.  “  . 

«  "  X*.  6  lb.  “  . 

<«  11  5  lb.,  6  cans  In  box  . . 

«<  Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
“  Premium,  X®>  x*  lb.  “ 

<■  *<  X».  1*  lb.  “ 


.38 

.38 

■  4» 

•  4® 

•®7 

•27 


•33 

34 

-33 

t-75 


.40 

185 

•33 
•32 
.30 
1.50 
•  31 
.30 


Milk  Chocolate— 

40  3-cent  cakes  in  box,  24  to  halt  case . . 

40  "  “  48  to  case . 

24  5 -cent  cakes  in  box,  24  to  half  case . . 

a4  "  “  48  to  case . . . 


KNICKERBOCKER  CHOCOLATE 

Hasty  Lunch  Chocolate — 

XC- lb.  decorated  cans,  12-lb.  boxes . per  lb. 

2.1b.  "  “  244b.  “  .  “ 

Special  10-c.  packages,  30  to  box....per  box, 
Blue  Ribbon  Break  List  Cocoa — 

Decorated  34-lb.  tins,  6-lb.  boxes . — . 

"  H-lb-  “  x»-lb.  “  . 

Bedford  Cocoa — 

Labeled  H-lb.  cans,  6-lb.  boxes . 

“  X-lb-  “  xs-lb.  "  . 

«  Lib.  "  64b.  “  . . . 

>*  J-lb.  “  xa-lb.  “  . 

Vanilla  Sweet  Chocolate — 

Bhie  Ribbon,  H2,  6-lb.  boxes . 

“  H*.  xa-lb.  “  .. . ••••••• 

Buster  Brown,  5-c.,  48  cakes . per  box, 

"  3-c.,  7a  “  .  ‘ 

Premium  Chocolate — 

^4b.  cakes,  ia4b.  boxes . -■ 


CO. 


-3® 

.29 


•3®^ 

•3® 

•>9  y* 

.29 

•3l% 

■3X 

,.6X 
.  26 
i-35 
1.4° 


24-lb. 


CONDENSED  MILK. 

Eagle,  4  do® . 

Eagle,  2  doz . 

Challenge,  4  do* . 

Defiance,  4  dor . . . . . 

Magnolia,  4  dor . . . 

Rose,  4  dor . 

Dime,  4  doz . 

Winner,  4  dor . 

Baby,  1  dor.,  glass . 

Rea  Cros* . 

Peninsular . . 

Leader . . . - 

B sinner , 4  do*. ........•*••»*••  ••••»•••  ••••••»••  •••••••••■ 

Star,  4  do* . 


.80 

.80 

•7® 

•71 


6.25 
3-  x5 
3-75 
3-75 
4.  ‘5 
4.20 

3- 5° 
4. co 

1  -9® 

4-  >5 

4-  x5 

3- 9® 

4-  xo 
4-  x5 


EVAPORATED  MILK. 

Peerless,  family  sise,  4  dos .  3  x5 

Peerless,  5c.  size,  4  doz .  x  80 

St.  Charles,  family  size,  4  doz-...- .  3  75 

St.  Charles,  hotel  size,  2  doz..— . 

Silver  Cow,  5c.  size- . 6  doz.  2.67X 

Pet,  xo-c.  size,  4  doz . per  case  3 . 10 

Pet,  5-c.  size,  6  dos . per  case  2  65 

Van  Camps,  6  dor.,  small .  2.65 

Van  Camps,  4  do*.,  family .  3*° 

Van  Camps,  4  dor.,  large .  3 


HIRES  CONDENSED 


MILK 


Per  case. 


Silver...., .  4.25 

Queen .  4.00 

Premium .  3  • ;s  5 

Blue  Ribbon  „  3.85 

Gold,  tall .  3-75 

Gold,  family...  3.15 


DOLLARS  IN  RETAILERS’  POCKETS 


Hundreds  of  Manufacturers  and  Jobbers  of  High-grade 
Standard  Selling  Goods  are  offering 

UNIVERSAL  COUPON  CERTIFICATES 
TO  RETAIL  DEALERS 


as  an  inducement  to  push  the  sales  of  their  goods  to 
in  the  selling  prices,  or  cheapening  of  quality  in  their 
your  assistance,  and  are  exchangeable  through  us  for 

list  represents  a  few  of  the  _ _  _  __ 

1000  ARTICLES  TO  CHOOSE  FROM 


consumers.  These  certificates  are  given  at  no  increase 
products,  but  are  intended  solely  as  a  compensation  for 
valuable  and  useful  merchandise,  of  which  the  following 


Pianos 
Coffee  Mills 
Desks 
Rubber  Goods 


Harness 

Safes 

Tools 

Watches 


Buggies 
Leather  Goods 
Chinaware 
Cut  Glass 


Silverware 
Strong  Boxes 
Jewelry 
Toilet  Articles 


Typewriters 

Wagons 

Furniture 

Trunks 


Scales  Lamps 

Trucks 

Sporting  Goods 
Rugs  Clocks 


Any  retailer  taking  advantage  of  this  liberal  offer  is  simply  putting  extra  dollars  into  his 
pocket,  as  the  cost  to  him  is  absolutely  nothing  but  represents  a  saving  of  15  to 
60  per  cent,  over  the  cost  if  he  were  to  buy  them  in  the  regular  retail  way. 

Write  To-day  for  List  of  Goods  and  Manufacturers 

Manufacturers’  Trade-Mark  Association,  Dept.  W,  253  Broadway,  New  York 


IN  WRITING  to  advertisers  kindly  mention 
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COCOANUT.  p„ib. 

Schepp’s  Shrndded,  H-lb.  pkgs.,  15  lbs.  to  cue  .  23  q 

_  !*  ,  “  Je  'bs . 22  J4 

Dunham's,  5-cent  package .  aq 

“  . . 

5i» . 28 

"  K«  and  tfs . .. . 26J4 

Franklin  Baker  Co's— 

Brazil,  70  J^-lb.  packages. . . 

"  35  «  lb.  “  . ..I 

“  38  5i-lb.  and  16  >4-1  b.  packages 

Brazil,  18  i-lb.  packages . 

“  Shred,  in  palls,  ao  lbs . 

“  In  boxes,  2%  lbs .  . 

“  “  In  barrels,  140  lbs . . 

Table  Talk,  Thread,  In  pails .  1 

“  “  Inboxes . . 

“  "  In  barrels,  140  lbs . 10 

Bakers',  Macaroon,  barrels,  140  lbs . 10V. 

“  Slice  ■<  ’„0lb, . IOJ< 

iao  lbs . 10% 


3.50 
3.50 
3. so 
2.  SO 
.xx 
■  10% 
10 


•  xoJ4 
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Iced  Ginger  Tablet . 

Iced  Honey  Jumbles . . . 

Iced  Penn  Treaty . 0j 

Iced  Vedette  Water . ...”  .07U 

Lemon  Bar . 

Mari-in-tne-Moon., 

Milk  Lunch  . 


■•>9% 


•o8X 


. . . 07 

Orange  Cookies . 07J4 

(Quaker  City  Mixed . 07K 

Salted  Strips .  dkix 

Si,  ltines  .  . .  "  * 

Soda  Biscuit  XX . .06 

Soda  Biscuit  XXX . .o6}4 

Spiced  Waters . 07)4 

Sunshine  Cookies . 0754 

Water  Crackers  Star . 06  14 

Package  Goods —  _ 

Animals . 

u..,, _ tl:.  . . 


Slice, 

Strip, 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:-  Bbls.  Bxs. 

Batter  Crackers . 08  08  X 

f&£s====  d 

Cracker  Dust . .  <08 

Packagos  free.  To  wholesale  dealers  and  jobbers  a 
discount  will  be  made  on  lots  of  5  barrels  and  upwards 
J.  J 5.  Ivina' Son:-  Bbls.  Bxs. 

Brown  Edge  Water .  7Xa 

Butter  Thin .  *  I2 

Clover  Mixed . ... .  >o8 

Cocoanut  Ripple .  IO 

Crystal  Bar . !  £ 

Fig  Bars .  ,  ,q 

Frosted  Spiced  Wafer .  oo 

Fruit  Cookies . o8J4  ‘oq 

Fruit  Gem .  tQg 

Graham  Wafer . |10 

Grandma  Cookies . .  .  08  *4  |0q 

Honey  Jumbles.  XX . oq}4  ',o 

Iced  Charter  Oak . .  '  eq 


.06  % 

•  07 

.08 
.08 
.07 

Per  doz 

Butter  Thin . . 

Gingerette* . !.!!!!!!!!!  I-Oo 

Gald  Medal  Seda  (small) . 50 

“  (large)  . ao 

Graham  Wafers .  i  .00 

Ivinettes . .JO 

Milk  Lunch . Il0o 

Pink  Tea . . . ““  x  Jo 

Sugar  Snaps . . 

Saltona  Biscuit . '.  ,  o0 

L  .  Freight  paid  on  3  boxes  to  Pennsylvania  .New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts, 


-28- 

.08  Wcin  S«al,  In  bUi . prr  ga] 

\\  1  g^lon  atone  jars  . per  jar 

•°9 Vi  5  gallon  keg* . .  .per  keg 

.•'6  Prepared  Mustard,  la  bbU . per  gal. 

09  ;;  *;  Jj  g  «•*•«  kwrpl. 

•°7%  “  "  In  5  “ 

')  "  jo  a  gallon  j>alls... per  pall 

.oq  Prepared  Special,  with  spoon,  s  doz.  In  case. 

J>er  doz . 

ting  top,  a  doz.  in  case . per  doz. 

with  Horse-radish,  a  doz.  La  case, 
Dor  doz . . . 


DELIKATESSEN 

WEIN  SENF,  PREPARED  MUSTARD. 
Stone  Pots,  small  size,  a  doz.  in  case,  per  doz.  1 . 15 
with  Horse-radish. p.  dz.  1,15 
Stone  Pots,  large  size,  1  doz.  in  case. ..per  doz.  1.75 
“  with  Horse-radish. p.  dz.  1.75 


■75 
3.  SO 


•*5”-4° 
75 


95 

•♦6 

•95 
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Fajrxner  Hand  Cheese,  4  doz.  in  box... per  box 

Schutsen  Cheese,  za  in  box  . .  11 

American  Mountain  Cheese  (Alpea  Ease)  50 
i-lb.  packages . . . |b. 


..._per  I 


*•45 
‘  *5 

.18 


IMPORTED  AND  AMERICAN  FANCY 
„  CHEESE. 

Kmmenthaler  Swiss  Cheese,  Selected  tub, 


...loaf, 


.33 
•  *4 
.33 
•34 

.36 

75 


*•45 


*•75 

«»5 

400 

.19 

.16 


Sap  Sago,  3  to  a  lb . cask,  per  lb. .  .zS,  less 

Roquefort  Cheese,  13  In  case.. per  lb.,  .32J4  •« 

Parmesan,  loaves  about  30  lbs . loaf,  .37,  cut 

Edam  Cheese,  12  in  case. ..case,  10.50,  single. 

In  tin . per  lb! 

x-lb.  tins... . ......per  case  3 

Camembert,  In  wood  boxes . per  doz.  a .  75-2  .ae 

Sap  Sago,  grated,  ready  for  use,  10  os.  bottles, 

per  doz . 

Parmesan,  grated,  ready  for  use!  iarge’bottio*. 

per  doz . ” . 

Parmesan,  grated,  ready  lor  use,  nnaii  boWes 

per  doz . . . . 

Ohnutzer  Hand  Cheese,  inn  la  . 

Edelweiss, Romatoaz  and  Bier-Kase...perdoz. 

American  Swiss,  No.  x . loai  .16  cut 

"  Square  loaves,  No.  1,  about 

aS  lbs.  each. . .’perib. 

Limburg er  Cheese,  No.  z_...box,  14  ;  U  box 

X4;  loss . __ . 

Muenster  Cheese . . . „.!™!.".p«ib 

Bnck  Cheese,  No.  i . . .  »i 

English  Dairy  Cheese  ,  «* 

Pineapple  (Picnic  slse),  6ii  b£t_Z!‘per  box 

(Gem  size),  6  in  box .  “ 

Royal  Luncheon  Cheese _ 

Dinner  aise,  x  doz.  In  case.M . per  dor. 

Lunch  sire,  a  doc.  in  case .  ** 

Picnic  sice,  a  doz.  In  case  h 

Trial  sise . . . [ 

MacLaren  Imperial  Cheese!  ci'nb  jize'.per  doz. 

_  “  “  No.  1  size  «« 

Roquefort  “  large  size  “ 

_  “  “  small  slse  « 

Fromage  de  Brie,  M.  C.  C.,  x  In  box...per  box 
._  _  d  Islgny,  “  6  In  box...  ** 

Wm.  Tell  brand,  xa  In  box .  « 

Neufchatel  (Cow  brand),  35  In  box.."!per  box 
Star  Cream,  or  Phlla.,  za  1  *  ....  *< 

Mtnlature Cream,  or Phlla.ia  "  ""  •• 

Hand  Cheese,  8  doz .  «• 

“  4  “  ....  <• 

“  4  “  Thaii^er 


.16 

•*7 

.16 

•*7« 

3-oo 

2.25 

s.15 

4  5° 

2.40 

*•35 
1 .00 
1. 00 
a. 40 
»  95 
*•45 
*•55 
*■55 
*•4° 
•95 
i -So 
•95 
*•35 
•7» 

.85 


IMPORTED  AND  AMERICAN  MEATS 
m  SAUSAGES. 

Westphalia  Ham  (marked  weight) . per  lb 

Wiener  Wurstel,  16  In  da . p«^ox 

Carlsbad  Speck  (Imported  Bacon)  ..._  “ 

Imported  Cervelat  Sausage  (Rolff<s)."...per  lb. 

Imported  Frankfurters . . . . . per  ,jOI 

Goose  Breast  imported,  marked  weight,  per  lb. 

Patedc  fois  Gras,  small  size . per  doz. 

American  Holsteixxer..by  bbi.  is  less,  per  lb 

"  Landjager,  short . . . per  lb! 

•*  long . 

“  Mortadella,  Dry . "."........per  lb 

“  Knack wunt,  as  In  box,  per  box, 

,,  $4-75 . . . per  doz. 

Cervelat  (E),  jo  and  io»-lb.  boxes, 

^  .si ;  lest . . 

Cervelat,  Blae  Ribbon,  50  and  I oo- 

lb.  boxes,  .  19 ;  lets  . . 

“  Cervelat,  Crescent,  50  and  xoo-th. 

boxes,  .1654  :  lest . 

“  CerreUt,  Tip  Top,  50  and  io»-lb. 

boxes,  .14;  leas . 

•  Cervelat,  E.  Gothaer,  50  and  100-lb 

boxes,  .23;  less . 

Salami  (E),  So  and  xoo-lb.  boxes, 

.20;  less . . . 

Salami,  Bine  Ribbon,  30  and  xoe- 

lb.  boxes,  .it%;  leas . . 

Salami,  G.  A.  P.,  30  and  100-lb. 

„  boxes,  .i6^4;  less . 

Tongue  Sausage . per  lb. 

“  Smoked  Brannschwelger  liver  San! 

Petit  Delicatees  Frankfurters,  plain, 

pordos . 

P«lt  Deli ca toss  Frankfuiters.'with 

Sauer  Kraut . per  dot 

Lebanon  Beef  Bologna . per  lb 

“  Paprika  Speck  ^ 

Mettwurst,  hllf-roendT! . •« 

Liver  Sausage  (Special),  truffle,  goose'or  sax- 
deUen  ,, 

Smoked  Th'isHnaur  -P**,  • 

“  Pfeflarwnrst.. . . «< 


AND 

•  48 
4  75 
*■75 

•3* 

■48 

3-75 

•65 

3.00 

•  *4 
•*4 

•a5 

>40 

•*3 

.21 

,l8 

•  l6 

•*4 
.*3 
.  ie 

.18 

.18 

•*5 

.38 

x.oe 

x  .00 
•*5 
.18 
.14 

■»4 

.18 

.18 


.  PICKLED  MEATS. 

Lamo  x  o agues  (Derby  Brand),  pint  glass  jars. 

per  dot . 

(Derby  Brand),  quart  glass  jars 

*'  (tSTby  &rind),  xo-oz.  jmx, 

_  ,  ,  per  doz . . . 

la  round  tin* . per  doz. 

Pickjed  Monts,  in  gl^n . .  u 

(Tripe,  Ox-Heart,  Beef  Saia'i!  Kg's  Feet.) 


4- 75 

5- 75 


’V7’ OU  will  be  surprised  to 
see  how  many  hams  you 
can  sell  by  being  able  to 
guarantee  every  one.  Each 
and  every  one  of  SWIFT’S 
PREMIUM  HAMS  will 
back  up  the  strongest  guar¬ 
antee  you  can  give  it. 

Is  there  any  sense  in  selling 
ham  that  nobody  can  guar¬ 
antee  ? 

You  can  satisfy  your  trade 
and  increase  it  by  selling 

SWIFT’S  PREMIUM 
HAMS  because  their  quality 
never  fails. 

We  keep  PREMIUM 
HAMS  well  advertised,  and 
that  makes  them  easy  to  sell. 

Swift  &.  Company,  U.  S.  A. 


Read  the  Two  Letters 


Muxer  &  England,  A”8'“'  3'' 

Philadelphia. 

Gentlemen  .-—We  wish  to  compliment  you  upon  the  eight 
Mahogany  Show  Cases  which  you  have  just  installed  in  fhe 
Acker’s  Quality  Shop.  The  workmanship,  style  and  finish  are 
equal  to  any  we  have  ever  seen,  and  they  have  excited  uni- 
versal  admiration  among  the  many  other  attractive  features  of 
this  salesroom. 

^  ou  are  at  liberty  to  exhibit  them  to  anyone  interested  in 
show  cases. 

Yours,  very  truly, 

FINLEY  ACKER  &  CO., 
Finley  Acker,  Pres. 


..  .  „  November  9,  1003. 

Miller  &  England.  y  J 

Gentlemen  : — It  gives  me  much  pleasure  to  commend  you 
for  the  thoroughness  of  the  work  which  you  did  for  us  in  our 
Market  Street  Store,  and  which  has  excited  unusually  favor¬ 
able  comment. 

Yours,  very  truly, 

FINLEY  ACKER  &  CO., 

By  Finley  Acker,  Pres. 


Are  you  not  safe  in  dealing  with  a  firm  which  can 
show  such  letters  as  these. 


MILLER  &  ENGLAND 


nonertdoo  ts°mabiif:  7012-14-16-18  Woodland  Avc.  We  are  manufac- 

to  be  given  our  *  8  U1  Kroters 

promp,  and  best  PHILADELPHIA,  PA.  wSZ 


attention. 


for  our  catalogue. 


What  About 
Bad  Years? 


Bought  all  your  canned 
goods  yet?  Will  you 
get  ioo  per  cent,  deliv¬ 
ery —  all  you  bought? 
Maybe  you  will  this  year, 
because  crops  look  good, 
but  how  would  it  have 
been  if  crops  had  been 
bad  ? 

Isn't  it  fairer  to  buy  of 
the  concerns  who  deliver 
IOO  per  cent,  in  bad  years 
as  well  as  in  good?  Blue 
Bell  and  Clover  Farm 
canned  goods  are  deliv¬ 
ered  that  way. 

Good  goods,  too  — 
none  better  packed  in  all 
Maryland. 


Strasbaugh,  Silver  &  Co. 

ABERDEEN,  MD. 


Itwt  taZrciTING  TO  ADVERTISERS  KINDLY  WENTION  "  GROCERY  JaiORLB" 
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eel  Salad,  In  glass . P«r  do*,  i.oo 

<  “  In  pint  jars,  glass . 

<  “  In  quart  jars,  glass .  ( 

amb  tongues,  In  glass .  “  *  •”® 

[OLLAND  AND  SCOTLAND  HERRINGS. 

Regs  or 
Fails. 

[oil and  Herring,  mixed,  "Y.  M."  Kbbl.j.so  60-75 

**  milkers,  “  X  bbl.  6.50  75-85 

*«  mixed,  Standard,  bbl. 

%  bbl .  5.50-6 .50 

[olland  Herring,  mllkera^Standard,  bbl. 

Gotland  Herring,  mixed,  large  fulls,  bbl. 

%  bbl.  8.00 . 

«  milkers,  large  fulls,  bbl 

%  bbl.  8.00... . . 

larlnlrte  Herring,  Imported,  about 40  In  pail,  i.as 

:oll  Herring,  Imported,  about  25  In  pafl. . .  1  ■  00 

pjced  HeiTlng,  Imported,  about  40  In  paU.  1.00 

iorway  Stockfish,  dry . P*r  'J?-  *3 

latjes  Herring . Per  PaU 

BISMARCK  HERRING. 

’int  sire,  round  tins,  wlthlkey . per  tin  .20 

)uart  "  “  M  .  ‘  *35 

Ot  "  "  “  .  -55 

“  “  “  .  “  110 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

loll  Mops,  4  qt.  tin,  1 .10,  2  qt.  tin,  .60,  qt.  tin  .50 
Irat- Haring,  4  qt.  tin,  1.10,  *  qt.  tin,  .60,  qt.  tin  .40 

ingllsh  Sprats,  36  bunches  per  box . ••••••— 

Cruger’s  Roll-  and  Brat-Haring,  oval  tins, 
perdox . - . —  *' 50 

RUSSIAN  SARDINES. 

mported  Fish  (Wallkoff  Brand) . per  keg  .75 

“  5-lb.  pails . per  pall  .55 

“  10-lb.  palls . -  1  1,05 

;ut  Spiced  Sardines,  per  ro-lb.  pail....  .75 

“  “  5-gal. keg . per  keg  2.75 

Russian  Sardines,  In  glass  jars . .per  do*,  a .  25 

NORWAY  ANCHOVIES. 

Original  Package . .......per  %  bbl.  5.50 

Repacked  in  5-lb.  pall . per  pall  .60 

“  in  10-lb.  pall . M  ••••«• .  i.io 

“  in  5-gal.  kegs . per  keg  a  .  75 

*•  In  )4-lb.  flat  tins . per  do*.  -95 

“  in  54-lb.  tall  tins . -  “  *-5° 

<*  in  i-lb.  tall  tins .  “  *  °° 

Fancy  Kegs—  i[i keg,  ,8o;  Xkeg,  .4»;!<>teg, 

•3*;  . . .  •*“ 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  325 

pint  jars . per  do*.  6.00 

M  large  tumblers . .  *  •  35 

small  tumbler* .  “  *.*5 


RUSSIAN  CAVIAR. 

r-lb.  Tins,  per  do*  19.50  %  kilo  Cans,  per  d*.  19  5° 
U  “  “  10.50  54  “  “  ro.50 

a  ••  “  s.50  a  “  “  5.50 

H  -  “  *-75  A  “  "  »  75 


GERMAN  DILL  PICKLES. 
Regular  Sise. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  iaoo.. . . . . per  bbl. 

15  “  keg—  “  500 - - per  100 

o  “  keg—  “  300 . 

5  “  keg-  “  130 . 

10  lb.  pall —  “  50 . 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cask...... . - . per  cask 

48  gal.  bbl . - . per  bbl.  6.50 

10  “  keg . - . - . per  keg,  2.40 

.  ((  «  _  “  1.25 

5  . . . . . .  ,,  3 

10  lb.  pall . . . . . per  pall, 


30  2-lb,  tins . 

Freight  prepaid  on  two-case  lots. 


Dami 

Spitz. 


IMPORTED  LEBKUCHEN. 
ussa  (Pfeffernusse) . per  lb. 


pfnu 
ikugeln 


LEBKUCHEN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  in  pkg...per  bundle 

Basler  Lebkuchen.No.  1,  6  ... 

•<  “  No.  a,  6  “  ... 

.<  »  No.  3,6  “  -  “  „ 

Amandines,  9-lb.  tins . per  tin 

“  small  tins . 


.18 

.*5 


•3<> 
•  5° 
•75 
*.00 
5*5 
■55 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  a.50, 

10  gal.  keg . .  4  s° 


German 


SUNDRIES. 

Potatoes,  Original  Bags,  no-lb. 


bags,  per  bag.. 

Green  Kern . 

Potato  Flour . 

German  Dried  Pears.. 
Dried  Mushrooms.. 
Juniper  Berries.... 

St.  John’s  Bread., 
Bay  Leaves.., 


,....per  lb. 


2-75  , 
.i°X 
.08 


-S7- 

COTTOLENE, 


per  case 


6.50 

6.50 

6.50 


EQQS.  Per  Dot. 

Nearby,  candled  and  selected , 30-do*,  crates...  .20 
Western. . . 


CHEESE. 

New  York,  Full  Cream,  new, fancy, 40-lb.  bxs.  .13 

New  York,  Full  Cream,  new,  rst’»,  40-lb.  bxs.12-.12i4 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . ijji 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  per  lb . 28 

Anchovies,  In  oil,  %  bottles .  4-5° 

Anchovy  Paste,  fancy,  per  do* . - .  4-75 

“  plain,  per  dox, . .  3-75 

Bouillon,  Burnham,  pint*,  *  do*.  In  cate .  3-75 

<<  *«  14  pints,  *  do*.  In  cate....  2.00 

Caper*,  Nonparlel,  %  gallon  kegs . .  *-5° 

<<  “  Quart,  glass . ..per  do*.  7- 00 

1*  <*  bottled,  %  site...  .per  do*.  2.35 

(i  <1  *•  .  “  1.90 

11  a  «<  i4  «  .  “  1. 15 

Canton  Ginger,  large  pots,  cases  6  jars ,  per  case  4  *5 
.<  med.  “  “  12  “  "  5°° 

««  small  “  “  24  “  “  4-75 

Cherries  In  Maraschino,  In  glass,  i-do*.  case...  7.00 
Clam  Chowder,  Burnham,  1  lb.,  4  d*.  cse.  p.  d*.  .90 

<•  ••  31b.  ,sds.  case  ‘  2.20 

Currie  Powder,  pints,  per  do* .  3  5° 

“  40*.,  “  .  2*5 

■«  *0*.,  “  .  *•<“ 

Russian  Caviar,  H's .  a  -65 

<*  . .  5  00 


French  Peat,  Extra  Fin*,  per  caae. .  r6.oe 

“  Fins,  per  case . ....  14.00 

“  Moyen’s,  per  case . .  ia.02 

Hill's  Irish  Ostmeal,  14-lb.  tins,  10  per  case...  ia.00 
Huntley  &  Palmer’s  Petit  Beurre  Biscuit,  lb...  .19 

<*  “  Dinner  Biscuits,  per  lb...  jo 

11  a  Breakfast  Biscuits, per  lb.  .3* 

(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pinta,  per  do* .  * .  *5 

*<  *'  pints,  per  doa . 60 

Salt.  In  4-do*,  stone  jar* .  *.75 

Morris’  Extract  of  Beef,  4  or.,  per  do* . — .  6.50 

*<  “  “  *0*.,  “  .........  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4.00 

“  <■  “  4  oz . per  do*.  4.00 

*•  “  “  8  ox .  “  7-*J 

<•  '•  ••  16  01 .  "  13.50 

Theodore  Marquet  Mushroom* : — 

First  Choice .  *5.eo 

Choice,  100  tin*  per  case .  *3.0* 

Extra,  “  “  . . .  *7  00 

Hotel,  “  “  . - . - .  *9  00 

Truffles,  A . P**  ,l“.  -3» 

“  J4 .  •» 

*'  U .  “  i.rj 

a  J4 .  11  *.25 

Shrimps,  Pickled,  small  size .  *.*5 

Dunbar's  Shrimps,  a  do*.,  per  do*. .  *  •  * 5 

“  Figs  In  Cordial,  1  do*  ,  per  do* .  5.0c 

Bishop’s  Figs  in  Cordial,  r  do*.,  per  do*_ .  i  j» 

Crystallized  Ginger,  r-lb.  tint,  per  do* .  4  00 

“  36-lb.  “  “  . .  s.sj 

Rose’sLlme  Juice,  per  do* .  3.60 

Victor  Rose  Water,  per  do* .  ».»S 

“  Peach  Water,  per  do*....— . *.*5 

Pitted  Olive*,  per  do* .  * 

Armour’s  Solid  Extract  of  Beef—  Per  do*. 

Size  2  jars,  1  dozen  in  case .  4-45 

“  4  “  1  “  3-20 

"  8  “  1  "  .  *S  9° 

“  16  “  “  *9-75 

Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  1  dozen  in  case .  4  -45 

*1  S  “  1  ”  /, .  8.20 

“  16  “  J4  “  .  *6  00 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium”  36  “  .  5. 00 

1  “  large  "  72  “  .  10.00 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  00 

“  16  “  1  “  . 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case . 


"  2  fancy  jugs . . . 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case.. 


....per  bottle 

. pet  jug 


14.00 

a.50 

7.20 

3-5° 

1. SO 


5  ««  . per  bottle 

2  fancy  jugs . per  jug 


(hocqiP* 

i§ 

iS'sNy' 

j« 

I8 

la 


ftfvi 


-mABC  KxW  w 


M 


I  OWNEY’S  COCOA  hasmalnfained  Its  liigli  quality  u til m- 
naired  retrardless  of  the  rise  In  the  price  of  cocoa  beans.  *  <>r 
vears  now  It  has  appealed  to  the  best  trade  on  its  merits  and 
become  A  STAPLE  ARTICLE  with  a  sure  demand,  constant 
and  growing.  Wide  advertising  In  street  cars,  newspapers 
and  magazines  will  go  on  pushing,  pushing,  pushing.  It  Is  a 
safe  investment,  and  I* AYS  A  FAIR  PROFIT. 

I.OWNKV’S  PREMIUM  CHOCOLATE  for  cooking  is  of 
the  same  superfine  quality. 

77w  Walter  M.  Lowney  Company 

447  Commercial  Street,  Boston,  Mass. 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


iC%t 

& 

ft 

^ASHBURNCROSBVC®' 


Now  Sold  by  Philadelphia  Jobbers 


I  IS 


FIVE  POUND  SACKS 


Samuel  Bell  &  Sons 

Distributing  Agents  PHIL  ADEL  PHI A,  PA. 


C&S  s&sarriifscs  t q  HOveRTisees  kindly  "<?bockhv  w^v^L.r.*, 
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flour.  Per  Bbl 

King  Mida* .  6.40 

Gold  Medal .  6.35 

Minbourne . . .  6.10 

On  Top .  6.30 

Cerosou . „ .  6  10 

PiMsbury'z  Best . . . . . .  6.15 

Taylor's  Fancy. . . .  5 . 10 

Semper  Idem .  4.70 

Pride  of  the  Wml . .  j.eo 

Sunbeam..  4,  lo 

Quaker  City . . . . .  5. 75 


SELF-RAISING  FLOUR. 

Franklin,  30  packages . . .  3.50 

Hecker’s  Superlative,  32  packages .  4-32 

t 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston’s  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages. . 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  ra5-lb.  sacks . per  iee  lbs] 


•  os 

.05'A 

•05% 

.06 


FARINACBOUS  GOODS. 

Corn  Meal—  Per  Bag. 

Lea's,  white,  Table,  too  lbs .  2. to 

"  yellow,  granulated,  100  lbs _ _ _  s .  so 

“  “  table,  100  its. . . „...  2.10 

Western  yeHow,  granulated,  100  lbs_ . j.oo 

Western  white,  granulated,  100  lbs .  1  65 

Quaker,  36  packages  . . . .  s3 . 5 

Farms,  Hecker’s,  14  i’s,  per  oaao .  1.40 

“  Schumacher's,  S4  packages,  per  case.,  s.io 
Beans — 

California  Lima . per  lb.  .05K 

Marrows,  Fancy  N.  Y.  State,  grain  bags 
„  bush  s.6c 

Medium,  Fancy,  grain  bags . bu.  2 . 57 u 

Psa,  fancy,  grain  bags . bushel  2.60 

Pea,  fancy,  Michigan,  gnua  bags . bushel  2.55 

Red  Kidneys. .  <•  20o 

Peas — 

a  ssaoaseeeaaaeaaee  #••••««#  seeesese  per  bushel  s  60 

!««**>•••• . . . . .  “  a. 6a 

Split,  yellow... . . .  ••  a  .  10 
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Lentil  ■ — 

000000,  ixo-lb.  bags . .per  lb. 

Less  Quantity . . .  << 

Shaker  Corn — 

Fancy,  barrels . per  lb. 

Less  quantity . . .  •« 

Hominy — 

Lea’s  Breakfast,  10  pkgs... . esse 

I^a  8  Pearl,  zoo  lbs . . . . . per  bag 

Schumacher’s  Breakfast,  10  pkgs.  to  case...  _  _ _ 

Western  Pearl,  100  lb.  bags .  r-75 

Western  Grits,  zoo  lb.  bags.. .  1 .75 

Barley— 

OO  . . . . „ . . 

No.  3,  100-lb.  bags . . . 

Noodles,  CUman,  24  roc.  pkgs.,  asst.,  case . 

“  “  4*  jc.  pkgs.,  case . 

asatd.,  14  sc.,  is  uc.  case... 

Smith's,  jo  10  c.  packages...... . 

_  "  “  assorted,  j  and  10  e . 

Golden  Egg,  j  and  ro  cent . 

Golden  Egg,  5  cent . 

Golden  Egg,  10  cent . . .... 

Oatmeal,  h,  per  bbL...... . .  6  « 

“  "  kegs  roe  lbs.,  pm  keg . .  3.45 

Oaten  Gceds,  In  cases —  Per  case 

A  vena,  18  packages . .  1.4^ 

Banner  Lata,  eo  packages. . . . .  4 .  .r 

H.  O.  Oats,  18  packages .  2.30 

Mother's,  18  pacaages . . .  l  .is 

Quaker,  18  small  size. . . .  ,  j0 

Quaker,  20  large  size .  4.35 

Rolled  Oats— 

Avena,  per  bbl.,  180  Iba .  5 .  .5 

Avena,  per  keg,  90  lbs . . 

Standard,  180-lb.  bbls...... . . . 

"  90-lb.  baga . . . 

Sago — 

Fine,  bags  about  160  lbs . . . 

50-lb.  lots . . . 

Admiral,  Pearl,  S4’s . . . 

Tapioca,  Instantaneous,  50  z's. . 

"  Colburn's  Hasty,  36  plcti,,,. 

“  Minute,  tf-groes,  per  bo* . 

“  Flake,  about  105  lbs . per  lb. 

“  less  quantity .  “ 

'*  Pearl,  150  lbs .  ■' 

“  less  quantity .  " 


1.50 
2.25 
I  .20 


■  os% 
*.67  'A 
*.*5 

I.2J 
X  .20 
1.90 
1.90 
*•55 
*•55 
*•55 


5  65 
75 


■03K 

•°4J* 
■°7'A 
.08  56 

■°7Vk 

2.85 

•°4% 

•  04J4 

■OiH 

.05 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  s-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  14  s's . per  case, 

Ralston  Health  Food,  24  s’s,  packages  “ 


3*c5 
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Purina  Whole  Wheat  Flour,  so  5*5 . per  case  4.20 

Egg-O-Sce  16  packages .  >  .  JO 

Egg-O-See  Corn  Flakes,  36  packages .  2 . 70 

Cook's  Malie  Rico,  36  s-lb.  packages. .  4  20 

Force  Food,  36  packages . . . .  3  *  20 

Map!  Flake,  36  '*  . .  .  Q5 

Malta  Vita  Corn  Flakes,  36  packages .  2  8c 

Malta  Vita  Wheat  Flakes .  5 

Post's  Toasties,  24  packages . .  2 . 70 

ShreuaeO  Whole  Wheat,  5#  packages.... .  r.oo 

11  *#  **  SC  *•  » 

Cream  Wheat,  36  packages... . 4  50 

Apetiza,  S4  packages .  .  J  8c 

Flaked  Rice,  Cook's,  24  packages... . 2 . 70 

Grape  Nuts,  24  packages. . . .  70 

Korn  Kinks,  36  packages .  ,  .  4, 

Petti john’8  Food,  18  packages.. . ”  ,  75 

Presto,  18  packages .  ,  50 

Quaker  Puffed  Rice,  36  packages . 2.65 

Quaker  Wheat  Berries,  36  packages .  1.70 

Triscnlt,  30  packages .  a .  50 

Kellogg  s  *1  oasted  Corn  Flakes,  36  packages  .  2  80 
Zest,  24  packages,  15  cent  six*. .  j  -8o 

Zest,  so  paekagaz,  25  MU  slew . . .  3  90 


“get  SOME” 

Every  good  magazine  in  the  country  is  sure  to  “get  some” 
of  our  advertising. 

Your  customers  are  sure  to  “get  some”  of  these  magazines 
and  read  them,  and  sure  to  “get  some”  desire  for 

VAN  CAMP’S 
PORK  ^  BEANS 

They  will  come  to  your  store  to  “get  some.” 

That’s  your  chance  to  “  get  some  ”  profit. 

Better  “get  some”  from  your  jobber  at  once. 

The  Van  Camp  Packing  Co. 

Indianapolis ,  Indiana 


gelatine  and  prepared 

DESSERTS. 

Kn,°,Jt'*  SP"Ulng . - . pm  doz 

Cox'i,  large .  u 

**  small..  *  u 

Plymouth  Rock,  Pink  or  Whit*..  « 

Nelson  s  . . . . . MM<..per  doz. 

small . .  *• 

Bromaagelon,  assorted  3  doz .  " 

Fruit  Puddtne.  2  doz.,  ant.  flavors  ...  ” 

*11-0,  assorted  flavors,  a  doz .  “ 

_  ell-O  Ice  Cream  Powder,  2  doz . " 

lellycon,  1  doz.  in  case . per  doz. 

Jellycon,  assorted  flavors,  ^'A  doz . per  doz. 

Chalmer’z,  shredded . 

Chalmer’s,  granulated . w 

Chalmer’s,  No.  1  packages .  TT 

Peter  Cooper . 

T  ryphosa  . . . p<  r  doz.  .  93 

Imperial  Wine  Jelly . per  doz.  .  „ 

^dne.McK^.—.::::::::::::.^^ 

Wounore’s  Doable  Refined,  36  roc. 

.J'M)* . . . ’: .  . per  case  2.70 

Puddine,  assorted,  2  doz . . per  case  1  60 

D-Zerta  Jelly,  assorted,  2  doz . per  doz.  .90 


z.  10 
z  xo 
*•57* 
•95 
Z.20 

*•35 
•  95 

•87X 

.80 

•87M 

■97'A 

■&7A 

•87  'A 

1.00 

I  .OO 
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macaroni.  n  „ 

Per  lb. 

L“??“  ^  . ”  osH 

..  ElbOWi,  MSSS2M.SMSMSS  .OC44 

W  Marearoni,  iong ,  "  - - - 0|gj 

Larosa  Spaghetti  10^“"  .3  lbsIZHTH 

Vermicelli,  square,  •<  - - 05 >4 

a  “««ronl,  bulk,  “  . . 05J 

Anger  Baking  Co. —  * 

u  Golden  Seal"  Egg  Nudeln,  fine,  m*Hitiwa 

and  broad,  48  k<c nt  packages . .  *.  80 

24  10-cent  packages . . . . . . ,.8,, 

‘Plata’’  Noodles,  24  z-lb.  cartons. .  1.80 

„  ...  “  48  Xdb.  “  . .  Z.90 

Egg  Alphabets,  48  5 -cent  packages .  x  .80 

Egg  Barley  (Klfer  Germe),  48  5-cent  pkgi -  1  .to 

»4  5-cent  ABC  and  14  5 -cent  Egg  Barley...  1  to 
Macaroni  aad  Spaghetti,  "La  Fleur  de  iis” 

..^rT?d  “E1*)-  *5  */*  eartoni .  *.25 

Golden  Seal  brand,  25  i/r  packages  (long)  1.88 
"  48  z/a  "  5-C.  size  x  Bo 

**  Golden  Seal  ”  Macaroni  and  Spaghetti 

cartons,  s4  packages . . .  ,  ~ 

Spice  Drops,  In  baskets,  so  lba .  1  ]  6. 

“  ta  boxes,  12  lba. .  I  00 

Small  Lebkuchen  (Honey  Cakes),  zo  5-cent 

b*  bondla . per  bundle  .  30 

Bulk,  rs-lb.  wooden  boxes . . . .  ,  M  ,o| 


FIXTURE8. 

H.  P.  Heucock. 

Scales,  No.  i,  Tin  Scoop,  xo.oo  Brass 

Sea  es.  No.  2,  Tin  Scoop,  7. 00  Brass 

Scales,  No.  3,  Tin  Scoop,  6.00  Brass 

Scales,  No.  4,  Tin  Scoop,  5.00  Brass 

Less  30  per  cent,  discount. 

600-lb.  Platform  Scale . 

Tea  Caddits,  Red,  No.  52 . 

Tea  Caddies,  Red,  No  53 .  IO 

Tea  Caddies,  Red,  No.  54 . 8  00 

Tea  Caddies,  Red,  No.  55 . 5  00 


14.00 

9.00 

7.00 

6.00 

12.00 

14.00 

xo.oo 


'fORNSYRUPi 

With 

lCAne  flavor 


The  Man  Behind  the  Tin 

\\  hen  you  sell  Karo  Corn  Syrup  you  entirely  relieve 
yourself  of  responsibility  as  to  the  quality.  We  make  Karo ; 
me  pack  Karo  in  the  sealed  sterilized  tins  in  which  it  reaches 
your  customer.  If  there  is  anything  wrong,  it  is  our  mistake 
and  we  11  make  it  good  the  minute  we’re  told. 

There  will  be  nothing  wrong,  however,  Karo  Syrup  is  a 
rich,  smooth  delicious  table  syrup  that  never  varies  in  quality 
a  hair’s  breadth. 

Three  sizes— io,  25  and  50  cents,  a  good  slice  of  which 
is  yours.  Any  jobber. 

Corn  Products  Manufacturing  Co. 

DAVENPORT,  IOWA 


WF5MTINC  TO  KDVERTISERS  KINDL  Y  TUTBWTIQt^  ‘  OWOOe^V'  \B40«S»pi 
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Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch . 15 

Tobacco  Cutters .  1.25 

Alarm  Money  Drawers .  1.5° 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  21  in .  3*5° 

Barrel  Covers,  19  in .  3.00 

Cheese  Cutters .  15 -°° 

Bung  Bores,  No.  2,  iJ4  to  2  in .  I-5° 

Coffee  Mills,  No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45.00 

Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’s  Sugar  Scoops:— 

Indestructible,  No.  4 . per  dos.  9.00 

“  5 .  “  iao° 

««  6 .  u 

Ex.  Galvanised  Steel  Blades,  No.  3..per  doz. 
u  1*  ** 

If  «  r  « 

5.. 

X  Quality,  No.  3.. . 

“  4 


•••#•••  •••••• 

.see to* eeweee ••••••••• 


15. 00 
4*o 

5.40 

7-  30 

a.  60 
3*oo 

3.40 


Sherer’s  Eclipse  Counters  : — 


Ne. 

Length. 

3  feet  8  inches, 

4  feet  10  Inches, 

No.  of 
Drawers. 

Each. 

6*. 

9 

15.00 

8*. 

rs 

ao.oo 

10*, 

6  feet, 

>5 

35.00 

7  feet  3  Inches, 

18 

28.00 

14*1 

8  feet  6  Inches, 

21 

31 .00 

16%, 

9  feet  8  Inches, 

a4 

35-<» 

i8*, 

10  feet  10  Inches, 

*7 

40.00 

is  feet, 

3° 

45.00 

Capacity  of  Drawers,  40  to 

60  lbs.  each. 

Soales,  Dell's,  Grocers’,  without  weights,  Tin 
Scoop  and  Iron  Plate,  No.  i 
II  7i  it  ;  ^ 

(I  II  «l  | 


II 

If 

If 


II 

II 

it 

It 

It 

tl 

tt 


•  I  M 

If  II  ^ 

Grocer*’,  without  weights,  Brats 
Scoop  and  Brass  Plate,  No.  r 

“  “  % 

tt  It  | 

It  It  . 

it  ft  ^ 

Batcher*’,  without  weight*, No.o 
«  , 

II  H  | 


II 


It 


tt 
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SMOKED  FISH,  CODFISH  AND 
MACKEREL. 

Beardsley—  SHREDDED  COD. 

Dime  cartons,  3  dor.  in  case . per  dor.  .  90 

Tins,  Keyed  (Jewel)  2  dos.  In  case..  "  .95 

Large  cartons  or  tins,  t  do*.  In  case  "  2.00 

Dime  Tumblers,  2  dor.  in  case . .  "  .90 


THREADED  FISH.  Per  dor. 

Swansdown,  2  dos . 65 

Osprey,  3  do* . . . 45 


MACKEREL. 


200  lb. 

Ex.  Norway  Bloater.. 

Ex.  Norway,  No.  1... 

Ex.  Norway,  No.  2... 

Ex.  Norway,  No.  3...  24  00 
Ex.  Norway,  No.  4...  21.00 

Ex.  Bloaters,  xxx .  35  00 

Ex.  Bloaters,  xx .  30  00 

Ex.  Shore,  No  1 . .  24  co 

Large  Shore,  No.  r...  20.00 
Med.  Shore,  No.  1  ...  22.00 

Large  Irish,  No.  2 . 

Extra  Irish,  No.  2 .  19.00 

Medium  Irish,  No.  3..  18.00 

Small  Irish,  No.  3 .  18  00 

Irish,  No.  3 . 

Large,  No.  3 . 16 .00 

Herring. 

Lab.  Split,  Lg.  No.  r.  7  or 
Lab.  Split,  Lg.  No.  2.  6.00 
Shore,  Round,  Large.  7.00 
Shore,  Round.  Med...  6.00 

Ocean  Whitefish .  4.03 

Salmon,  Halifax . 

Shad,  No.  1,  Mess .  15.00 

Shad,  No.  2,  Mess...., 
Haddock,  Pickled  ....  6,co 


xoo  lb. 

50  lb. 

zo  lb. 

81b. 

12  60 

6.50 

x  21 

11  .OO 

5-65 

1  -3° 

1  -f  9 

18.IO 

9  *5 

2.0 

1  *5 

I5.6o 

8 .00  • 

1  -75 

z-45 

12  to 

6.50 

i-45 

J  .21 

IO  60 

5-50 

*5 

t  OS 

II.60 

6.  00 

i-35 

1.13 

10.10 

5  •  x5 

x  .20 

z. or 

9  60 

500 

1. 15 

•97 

9  60 

5. co 

x.15 

97 

8.60 

4  So 

x.05 

•97 

4.10 

3.60 

4.10 

3 .60 

2.60  1.50  .43 

8.10  4.25  1.00  .85 

3.60 


DRESSED  BONELESS  FISH. 


Favorite,  Cod,  40  lbs . . . oS 

Gilt  Edge,  40  lbs . . . .  .06 

Favorite  Middies,  6e  lbs . .  .13 


DRESSED  FISH  BRICKS. 


Gilt  Edge,  3-lb.  bricks,  40  lbs . 07 

Snow  White,  r-lb.  bricks,  «o  lbe._ . 08 

Favorite  Cod,  s-lb.  bricks,  40  lbs . 08J4 


STAR  BRAND  BONELESS  HERRING. 
Tins,  keyed,  large  size,  1  and  2  dor.  in  case,...  1 .30 


'*  small  size,  2  doz.  in  case . 90 

Glass  Tumblers,  sealed,  2  doz.  In  case .  1.30 

Screw  Top  Jars,  2  doz.  In  case . go 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . . . 

Medium  Bank . 

Pollock . 

Hake . 

In  original  cases,  450  lbs.,  '£c.  less 


.09 

06)4 
06  a 


SMOKED  FISH. 


New  Extra  Scaled  Herring . per  box  .  1 7 

Small  Extra  Scaled  Herring . per  box  .17 

Boneless  Herring,  fancy  10  lb.  boxes,  per  lb.  .15 
Smoked  Salmon,  whole  fish . per  lb.  .27 


Cromarty  Bloaters,  50s . per  box 

«<  «  TIM  •• 


DOMESTIC  AND  FOREIGN  DRIED 


FRUITS. 

Apples— 

Fancy  N.  Y.  State,  25  lbs . 09X 

Fancy  N.  Y.  State,  48  r  lb . 0934 

Choice  N.  Y.  State,  50-lb.  boxes . o8)£ 

Apricots — 

Extra  Choice  Royals,  25  lbs . 15 

Choice  Royals,  25  lbs . 14 

Standard  Royals,  25  lbs . 13 

Cherries — 

California,  nnpltted.  Black  35  lbs . 

California,  pitted,  Black,  25  lbs . 

Currants — 

Gold  Medal,  redeaned,  36  rs . 07K 

Gold  Medal,  loose,  25  lbs . 07% 

Private  Growth,  extra,  cleaned,  36  lbs . 07% 

“  cleaned,  30  lbs.  bulk. . 07^ 

Peaches — 

Extra  Fancy  Muirs,  50  lbs . 12 

Extra  Fancy  Muirs,  25  lbs . 

Extra  Choice  Muirs,  50  lbs . it 

Choice  Muirs,  50  lbs . . . 09 

Extra  Choice,  Yellow,  25  los . . 09 

Choice  Yellow,  50  lbs . o8}4 

Pears- 

Choice  Calitornla,  Bartlett,  25  lb . 09  | 


PRUNES. 

Extra 

Fancy 

Cal. 

►*  . 

tJ  . 
2*3 

Boxes. 

20-  30,  25  lbs . 

-U 

(/) 

30-  40,  25 

a 

.  .08H 

.08 

•07* 

40-  50, 25 
40-  50, 50 

a 

a 

•  -°7* 

•  «7* 

•»7* 

5o~  60,  25 

a 

•  °7'A 

.07 

.06K 

50-  60,  50 

1 1 

-  -07 

.06K 

.06X 

60-  JO,  25 
60-  JO,  50 
70-  8o,  25 
jo-  80,  50 

a 

tt 

.  .c6K 

■  o6}4 

eC6 

80-  90,  50 

Q 0-1 OO,  25 

n 

tl 

•  .«5* 

.04* 

.05* 

90-100,  50 
100—120, JO 

Raisins — 

II 

.04 

Muscatels,  4  crown,  50  lb . 

“  3  “  5»  lb . . 

2  "  50  lb . . . 

Cal.  Thompson  Seedless,  50  lbs . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert’s,  Layer,  Valencias.  28  lbs . . 

Raisins,  Seeded — 

G.  &  S. fancy,  36  ts . 

Butterfly,  fancy,  36  is . 

Owl,  fancy,  36  is . 

Harvest,  choice,  36  is . 

Citron,  fancy,  boxes,  10  lbs . . . 

“  fancy,  25  lbs . 

Lemon  Peel,  fancy,  boxes,  10  lbs.,  net . 

Orange  Peel,  fancy,  boxes,  re  lbs.,  net . 


CEREAL  COFFEE. 


Postum  Cereal,  13 -cent  slse,  2  dozen. . 

“  35-  “  1  "  . . 

“  15-  and  15-cent  slse,  assorted.. 


Grain-O— 

Case  No.  4  1  doc.  iB-cent  sice,  %  dec. 

25-cent  size  in  case  . _. . per  case 

Case  No.  5,  1  doz.  sB-cent  sice . “  “ 

Case  No.  6,  2  doz.  15-cent  size . ....  “  “ 

2  doz.  15-cent  size.  1  lb . per  doz.  1 .  jj 

Ralston  Health  Cereal,  36  10-cent  size . 

Knelpp's  Malt  Coffee 
24-26  0c.  package,  packed  1  and  4 

doz.  in  case  . _ . per  doz. 

24-12  oz.  package,  packed  a  ez.  In 
case- . . . . . - _  "  “ 


Perfection  Rye  Coffee  24  1  lb.  pkgs 


HORSERADISH. 

Tumblers,  ro-c.  size,  2  do* . per  doz. 

Tumblers,  5-c.  size,  2  doz .  “ 

Tumblers,  10-c.,  Lord’s  Prayer,  2  do*.  “ 


•°5* 

•  04  V* 
.0414 

.0654 
■  °6* 
.06 

.05  'A 

•07* 

•  07* 
•07* 

.07 

.  l6 


.11* 

.11* 


*.70 

2.25 

1.50 


2.3e 

*.05 

••47* 

•TS 


«.*5 

r.»5 

•.40 


•6j 

•45 

.80 


•  ^  ''  • 


Is  your  equipment  GOOD? 

Then  make  it  BETTER. 

Don’t  rest  till  you  have  the  BEST- 


The  experience  of  all  users  proves  that  the 

''  Enterprise  ’’  Rotary  Smoked  Beef  Shaver 

greatly  increases  the  sales  of  smoked  beef. 

Slices  uniform  in  thickness,  from  tissue  thinness  to  y& 
of  an  inch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing  and  pricing  Hand, 
Steam  and  Electric  Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  Food  Choppers,  Improved 
Self- Priming  and  Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  P&.. 

Philadelphia.,  U.  S.  A. 


“ENTERPRISE” 


SHARPENING  DEVICE 


No.  125  (with  2  Blades) 
No.  129  (with  1  Blade) 


IN  3BEF3ITINO  TO  KC~BI?TISERS  KINDLY  MENTION  OROCERV  WORLD 
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ink. 

Arnold's,  black,  3*33 . per  bottle  .48 

Continental,  red,  1  doz . 30 

black,  3  doz . 25 

Royal,  black,  3  doz . 25 

StaAord,  Commercial,  3032.. . . per  bottle  .58 


LAMP  QOODS. 

Per  case  of  6  doz. 

Lamp  Chimneys —  No.  o.  No.  z.  No.  2. 

Macbeth,  Pearl  Top .  3.9s  4.10  4.80 

Acme  Victor  Top .  3.60  4.20  4.80 

Pore  Flint,  Luster  Top .  3.00  3.60  4.20 

Crystal,  Crimp  Top .  t.zo  3.70  3.30 

No.  o.  Tubular  Lantern  Globes . 5  doz.  2.75 

Cold  Blast . . . 4%  doz.  3.38 

No.  x.  No.  2. 

Jumbo  Chimneys,  plain . per  dez.  •  75  -85 

“  “  dec.,  107,  “  .90  1. 00 

No.  o.  No.  1.  No.  2 

Banner  Burners . 45  .35  .75 

No  charge  for  packages. 

Oil  Cana- 

i-gallon,  Glass . . . per  doz  2,25 

x-  “  Galvanized . . .  “  a.  10 

5-  “  Lenox,  Spout .  “  5- 00 

5-  “  “  Spigot .  “  5-5° 

5-  “  Colombia .  “  7.00 

3.  <•  Banner . . .  “  8.00 

3-  “  Climax,  Pump .  “  to. 00 

3-  “  Home  Rule,  Pump .  "  is. 00 

Lanterns — 

No.  0,  Standard. . per  doz.  4.73 

No.  o.  Dash . . .  “  7.80 

Cold  Blast .  “  8.eo 

LIMB. 

Prepared,  2  doz.  In  cue . per  doz*  .52% 

Chloride,  sifting,  23  lb.  boxes,  1  lb . per  lb.  .05V 

“  “  35  lb.  boxes,  %  lb .  "  .06% 

Acme,  1  lb.,  sifting,  a3-lb.  boxes . 

LYE  AND  POTASH. 

Banner,  4  doz . per  case  3. 15 

Babbitt's  Potash,  4  dot .  “  3.30 

Lewis’ .  "  3.23 

Red  Seal,  ados .  '  1.8754 

4  doz......... . . .  *’  3.65 

Popular,  4  doz .  “  1.45 

MATCHES.  Per  gro 

Ohio  Blue  Tips — 

200's,  i  gross . . . per  case  j.70 

500’s,  too  packages .  “  3.25 

5co’s,  1  gross .  “  4.50 

Ohio  Noiseless — 

500's,  I  gross . per  case  3.75 

King  Bird — 

100’s,  3  gross . per  case  2 . 85 

500’s,  1  gross .  ’*  4.00 


-28- 

Swlft  ft  Courtney’s,  soo's,  x-gross  case .  1.75-1.90 

400's,  x  "  „...  3.50-3  70 

500's,  1  "  «...  3.7S-4  00 

Blue  Hen,  soo's,  1  “  „ ...  x.  50-1. 60 

500’s,  1  "  «...  4.00-4.25 

Per  Gross. 

Vuloan  Parlor,  65'a . 41 

100's,  5-gross  In  case . 90 

"  500’s . . . .  3.95 

Vulcan  Safety,  65s,  No.  37 . 35 

"  65s,  No.  2 . 45 

Columbia  Safety,  No.  2,  5 -gross  cases. . 55 

No.  37,  5-gross  cases. . 50' 

xoo’s,  5-gross  cases .  .90 

No.  15,  gross  cases .  1 .20 

“  No.  3a,  5-gross  cases . 55 

Safety . 45 

Maxeppa,  Parlors,  soo’s .  3.50-3.75 

Searchlight,  500’s. .  4.25-4.50 

Press,  200's . 1.80-1.90 

"  500's... . . .  4-50-4  75 

America,  200  s .  1. 30-1. 35 

American  Paraffine,  500’s,  ex,  qual .  4.15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5 .50 

Our  Darling,  54  gross.  No.  4,  1,000 .  2.75 


..per  crate 


MINCE  MEAT. 

John  Bower  ft  Co. 

Barrels  and  half  barrels,  Superior . per  lb. 

18,  37  and  68-lb.  buckets,  “ 

10-lb.  buckets,  6  In  Crate,  " 

5-lb,  »  6  " 

5-lb.  glass  jars,  6  In  case,  “  per  case 

IS,  37  and  68-lb.  bcks.,  XXX,  Superlor..per  lb. 
5-lb.  gl.  jars,  6  In  case.  XXX,  "  per  case 

Banrels  and  half  barrels,  Falrmount . per  lb. 

18,  37  and  68-lb.  buckets,  "  .  “ 

Wm.J.  Troth  :— 

Barrels  and  half  barrels,  Famous . per  lb 

18, 37  and  60-lb.  buckets,  "  .  “ 

10-lb.  buckets,  6  in  crate,  "  . per  crate 

5-lb.  “  6  "  "  .  « 

5-lb.  glass  jars,  6  In  case,  "  . per  case 

18,  37  and  60-lb.  bcks.,  XXX,  Famous..per  lb. 
S-lb.  glass  jars,  6  In  case,  XXX,  "  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell's  Mince  Meat,  30-lb.  palls .  “ 

Mrs.  Wells’,  bbls.  &  54  bbls.  &30-lb.  klti.perlb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  “ 
Schlmmel's,  30-lb.  Kits,  bbls.,  54  bbls— per  lb. 
"  18  and  37  lb.  Kanaklns......  “ 

"  xo-lb.  Kxns  ,  6  to  crate. ..per  dox. 
“  5-lb.  “  "  « 

"  5-lb.  Glass  Jars,  6  to  case  " 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb. 

Southwark,  30-lb.  palls,  bbls.,  %  bbls.  “ 


*o8« 

•09 

6.25 

3 

3- 8o 
•»3 

4- 40 

•07  X 

.08 

-o8« 

x09 

6.25 

3-65 

380 

•  13 

440 

:3* 

.08 

.06 

.05 

.04% 

•°7% 

.08 

9.80 

5*30 

6.25 

*05« 

•04^ 
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Atmore  ft  Sob,  Kxtra  Family— SecdJtai : — 

No.  5,  giaa*  jars . per  case  6  iars  4.50 

No.  3,  glass  jars .  p«*r  CA*e  6  jars  3.15 

Family — Seedless. 

No.  3,  wooden  pail* . per  box  6  pails  3.75 

No.  10,  wooden  pails . per  box  6  pails  6.40 

No.  1$,  37  and  63,  wooden  pails . 09^ 

Celebrated — Seedless. 

Barrels,  Halves,  Quarters . per  ib.  .08^ 

Wooden  PaIIs,  z8,  37  and  63  lbs .  *  09$ 

Atmore's  Mincemeat,  No.  a,  a  dox.  in  ca se, 

per  doz . . .  a  .  00 

Cartons  Condensed,  (3  dozen  In  case,) 

per  gross.. . . . .  xx.oo 

Keystone — 

Barrels,  Halres,  Quarters... . per  lb.  .07% 

Wooden  Pall*.  x8.  37  and  68  “  .08# 

Wooden  Kits,  No.  00  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .ism 

Headlight,  15®  test . . .  "  .1254 


OLIVES. 

H.  Kellogg  ft  Sons,  Agents Doz, 

Theodore  Marquet,  Mammoth,  64  oz .  zz.oo 

“  Extra,  64  oz .  10, co 

‘  Mammoth,  quarts .  6.00 

“  Extra,  quarts- .  5.40 

"  Extra,  pints .  4.C0 

“  Mammoth,  %  pints .  2  20 

11  Extra,  54  pints .  2.15 

Fourees,  19  oz.,  fluted  bottle .  4x0 

De  Lucques,  zo  oz .  2.40 

Farcies .  3.00 

Queen,  6  oz .  1.30 

Pim  Olas,  18  oz .  6.00 

PimOlas,  iooz .  3.50 

California,  quart  tins .  3.50 

California,  pint  tint .  2.15 

OLIVE  OIL— Imported. 

Bertin  &  Perrier's,  extra  fancy,  qts.,  1  doz .  4.90 

“  “  pts.,sdoz .  2.90 

“  “  K-pt»..2doz.  1.90 

Rae's,  Lucca,  litre  bottles,  x  doz .  11.50 

25-ox.  bottles,  1  doz .  8.75 

"  Finest  Sublime,  qts.,  1  doz .  6.50 

"  “  pts.,  2  doz .  7.50 

'*  “  X-ptz., .  doz._  4.75 

••  «'  8-oz.  flasks,  1% 

doz .  7.50 

“  “  11-oz.  flasks, 

254  doz .  9.00 

"  Sublime,  8-oz.  flasks,  254  doz...  6.50 

*'  "  12-oz.  “  doz...  8.00 
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Rae's,  FlnestSubilme.zgal.,  zolo case, per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,i  or  a  In  case, per  gl.  2.30 
1  qt.,  40  to  case,  ‘  2.65 

“  Sublime,  z-qt.  tins,  40  to  case. .  s,  35 

“  H-gal.  tins,  ao  to  case.. . .  s.ao 

x-gal.  tins,  xo  to  case.. .  2.10 

“  5-gal.  tint,  1  or  2  to  case. .  s.oo 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  and  sealed  abroad. 

24  4  54  oz.  bottles .  4.75 

24 8  oz.  bottles .  9.50 

12  18  oz.  bottles .  6.75 

2  5  gal.  cans, case . .  22.00 

10  1  gal.  cans, case .  23. xo 

20  54  gal.  cans,  case . : . .  24.20 

40  54  gal.  cans,  case .  25.30 

80  54  gal.  cans,  case .  27.50 

Bulk  at  $30  for  10  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  ol  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  1  doz.  to  case .  7.25 

Medium  bottles,  2  doz.  to  case .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

1  gallon  tin,  4  tins  to  case . . .  11  .oe 

56  gallon  tin, 8  tins  to  case .  12. co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

[as.  Hill  &  Sons  Co. 

Quarts,  Cad.  style,  1  doz.  In  oaae....per  case,  8.50 
Pints,  "  s  “  “  “  9  00 

54  Pints,  “  s  *  “  " 

Oliver's  Olive  Oil— 

1  dozen  large . . .  6.00 

2  dozen  medium . 6.75 

2  dozen  small .  4.95 

6  1 -gallon  tins . per  gal.  2.10 

10  H-gallon  tins . per  gal.  2.20 

2°  j^-galkm  tins . . . per  gal.  2.25 

AMERICAN  OIL. 

Stohrer's,  No.  8,  2  doz . per  doz.  .55 

Stohrer’s,  No.  x6,  2  dox . per  doz.  .90 

Stohrer's,  No.  32,  1  doz . per  dez.  x.  80 

Keystone,  bottles,  2  doz . per  doz.  .90 


PAPER. 

WRAPPING. 

Manila,  15  x  20,  full . . . . . per  ream 

“  24  x  36,  full,  20  lbs .  “ 

“  18  x  24,  full,  10  lbs . .  ' 

“  Special,  15  x  20,  61bs_ . " 


•  36 
.80 
•37S 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  O  CO. 

Maker*  of  Soaps  of  Merit 

Philadelphia.  Pa. 

Established  1877. 

The 

Glenny  Wrench 
Jar  Cap 

A  PURE  FOOD,  COMMON  1 

SENSE  FRUIT  JAR  CAP,  1. 
made  from  heavy  TIN  PLATE,  f 
especially  treated  for  us.  |i 

It  does  not  require  a  liner,  1 
therefore  has  none,  for  the  dirt  1 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  Ji.ooper  gross  F.  0.  1 

B.  Cincinnati,  rubbers  not  in¬ 
cluded.  * 

SAMPLES  FURNISHED 

The 

Wm.  Glenny  Glass  Co. 

Cincinnati,  Ohio 

The  Pressing  £#  Orr  Co. 


NORWALK,  OHIO 

BBHSmiHBBBmH 


Like  to  Eat  Husks? 

A  meal  of  corn  hulls  would  be  like  a  meal  of  husks,  and  yet  every  brand  of 
corn  but  Winorr  cans  the  bulls  with  the  kernels.  Naturally  not  as  bad  as  the 
bulls  alone,  but  it’s  common  sense  that  it  takes  away  some  of  the  goodness. 

A  special  process  we  have  removes  the  bulls  from  the  corn  we  afterward 
pack  under  the  brand  Winorr.  The  result  is  a  brand  of  unequalled  tenderness, 
succulence  and  deliciousness.  Try  this  on  your  trade. 

We  also  pack  a  full  line  of  finest  quality  Berries  and  Vegetables,  moist  and 
condensed  Mince  Meat,  Catsup  and  Salad  Dressing. 

We  are  the  largest  canners  of  Sauer  Kraut  in  the  United  States. 
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Manilla,  Bakers’,  is  xao,  10  reams  in 

bundle . per  ream 

“  Roll ,  Grocers’,  9.  i»,  is,  18, 10 

or  14  inches  wide . per  lb. 

Roll,  White,  light  weight,  1*,  15, 18, 

ao  or  24  Inches  wide .  “ 

“  Glared  Fibre,  12,  15,  18,  ao  or  24 

Inches  wide .  “ 

"  Glazed  Silk  Parchment,  12,  is, 

18,  20  or  24  inches  wide .  “ 

White  Tea  Paper,  1a  *  16,  reg . per  package 

Wa*  Butter  Paper . Per  package 

Parchment  Butter  P*P«  9  X  ia...  ‘ 


•0354 

•°3l4 

•  14 

eZZ 

.40 


TOILET  PAPER.  Per  case 

100  5-cent  rolls .  3  00 

100  5-cent  packs .  3  00 

100  10-cent  rolls .  6.50 

coo  10-cent  packs .  6.50  J 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount. 
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•  35 

•31 

.29 
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•5* 

.50 

•  43 

•37 

•  32 

I... 

...  .78 

.71 

.67 

•  55 

•49 

•45 

2... 

•  97 

.88 

.85 

•71 

.61 

•53 

3— 

...  1.25 

1.09 

1 .04 

.89 

•75 

.65 

4— 

...  1.39 

1.26 

1. 19 

1.05 

.87 

•77 

5- 

...  1.65 

1-47 

1.38 

1 .21 

1 .07 

■91 

6... 

...  1.9s 

1.72 

x  .64 

I.41 

x.23 

1.03 

8... 

2.08 

1.99 

1.68 

1.49 

1. 19 

10... 

...  2-55 

2.39 

2 . 16 

1.83 

1.65 

1.37 

12... 

...  3-11 

2 -75 

2.56 

M- 

-  3-97 

356 

3.20 

l6... 

...  4-4* 

3-8i 

3.68 

20... 

...  4-79 

4  -32 

4-*7 

25- 

4.80 

4-59 

Price  per  1,000 

and  not  less  than  500  lots. 

1234-lb.  Plain  Flour  Sacks.. 

»S-lb. 

50-lb. 


4.00 
5-75 
11. as 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glasi  jars,  pints . per  dor.  4. 75 

“  «  quarts .....  “ 

“  iwn.  jars . . .  “ 

“  10-lb.  (tails . per  pall 

Tripe,  10-lb.  palls . per  pail 

‘5  5-gal.  kegs . ....per  keg 

Pig’s  Feet,  10-lb.  £a&s. . ~ . per  pail 


5-gaL  kegs .  . per  keg 


575 
2. so 
2.50 
.90 

2  .03 
I  .OO 
2.25 
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Pickled  Beef  Salad,  In  glass . per  doz.  1 . 10 

“  Tripe,  “  . .  “  1  .io 

“  Ox  Heart,  “  . .  “  1.10 

“  Pig’s  Feet,  •*  ... .  “  1. 10 

Russian  Sardines . per  keg  .  75 

“  5-lb,  palls  . per  pail  .50 

“  10-lb.  “  . .  “  1. 00 

POTATO  CHIPS. 

i-lb.  packages,  barrels,  as  lbs . 18% 

Loose,  barrels,  30  lbs . 18 

POPPING  CORN. 

Brad’s  “  Tip-Top  " : —  Per  case 

50  10  oz.  packages .  2.10 

100  10  oz.  packages .  4  00 

24  20  oz.  packages .  2.05 

48  20  oz.  packages .  4.00 

I-X-L,  40  is.  White  Rice .  2 . 75 

PEANUT  BUTTER. 

MacLaren's —  Per  doz. 

Small,  3  doz . 92)4 

Medium,  2  doz .  1.4s 

Large,  i  doz .  2.75 

Peanutene,  No.  a  jars,  a  doz .  1.85 

Peanutane,  No.  4  jass,  3  doz . 92  J4 

PICKLES. 

45gal.,i2oos . perbbl.  9.3s 

45gal.,iooos . perbbl.  8.85 

io-gallon  kegs,  700s .  3.25 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg,  3.30 

Sweet  Pickles,  700s,  5  gal .  “  3. 60 

Sweet  Pickles,  1,000s,  5  gal .  “  4.15 

Sweet  Pickles,  2,000s,  5  gal .  “  5.00 

Chow-Chow,  No.  1,  5  gal.  kegs .  1 .95 

Chow  Chow,  No.  2,  s  gallons . .  1.75 

Chow  and  Mixed  Pickles,  2  gal.,  per  pail .  1 .00 

Williams  Bros. —  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . 87^ 

No.  8,  Sweet  Gherkins,  e  doz . . 

No.  8,  Sour  Mixed,  2  doz . 87K 

No.  8,  Sour,  assorted,  2  doz . 8754 

No.  8,  Chow-Chow,  2  doz . 87% 

No.  8,  Onions,  2  doz . 90 

Crosse  «  Blackwell’s : — 

Whole  bbls.,  s  doz .  3.2s 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3 . 30 

Plain,  pints,  less  quantity .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Cauliflower,  Onion,  Mixed, 
Martynia,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  %  doz. 

34  Pints.  Pints.  Qti.  K  Gal.  1  Gal. 
t»S  5SO  4-70  8.35  7.20 
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Wood,  each— 

1  Gal.  2  Gal.  5  Gal.  10  to  45  Gals. 
Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  3.50  1. 00 

Melon,  Cucumber,  Bur,  Pepper— Mango — 

Glass,  per  case  ot — 

1  doz.  1  dor.  %  doz. 
Qts.  K  Gal.  1  Gal. 
6.00  11. 00  10.20 


j  doz.  2  doz. 

34  Pints.  Pints. 

4.00  7.00 

Wood,  each — 

1  Gal.  a  Gal. 
Kit.  Kit. 

1.70  3-3° 


S  Gal. 
Kit. 
8.00 


10  to  4$  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s:—  Per  gal. 

Pure  Apple  Vinegar,  Extra  old,  bbls . 16 

<«  **  “  40  grain,  bbls . 15 

Pure  Cider,  40  grain . 12 

Pure  Cider,  45  grain . 15 

Corson’s  Gold  Seal  Cider  Vinegar,  Pure  Apple  .16 

White  Wine,  90  degrees . 20 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.doz.  .90 

White  Vinegar,  Distilled,  40  grain. . 08 

<«  “  45  “  . 09 

*«  “  Extra  Strength . 15 

Crotsc  &  Blackwell’s . Per  doz.  a  .00 

PROVISIONS. 

Hams,  Skinback,  18-20  lbs . 12 

“  14-16  lbs . — . “34 

.11K 

.0834 

.10 
*x7 
.19 

15 

23 
»3 


10-12  lbs 

Picnics^  6-8  lbs . «... . 

N.  Y.  Shoulders,  10-12  lbs . . . 

Dried  Beel,  sett  feity  smoked)- . 

“  Tenders  and  Knucks . 

«  Flats . 

“  Air  Dried,  sets . - . 

“  “  Tenders  and  Knucks.., 

Jersey  Pork,  Butt . perbbl.  17.00 

“  Family .  *'  19.00 

Breakfast  Bacon,  rib  In... . 11 34 

“  boneless . - . 13 

S.  P.  Bellies,  14-15  lbs . 0934 

Bologna,  25-lb.  boxes . - . - . 08 

Boiled  Boneless  Ham .  20 

Beef  Tongues,  smoked,  5-6  lbs . par  doz.  9.00 

Cooked  Compressed  Ham,  as-lb.  boxes . io34 

Covered  Hams,  34 -cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  34 -cent  extra 
John  Bower  &  Co. — 

Honey-cure  Brand  Hams,  skinback. . 13 54 

“  “  large . . . 13)4 

“  “  medium . 13% 

“  “  small . 1334 

“  Breakfast  Bacon . 12 

boneless . 

sett . 

Insides  and  knuckles.- . 

Ham  Bologna . n 

Beet  “  . . . . . 11 

Boiled  Hams . . .  20 

Beef  Tongues . perdoi.  8  oo-:o.oo 


Beef,  alr-drled,  regular  ! 

Insides  a 


.14 

.20 

.22 
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Swift  &  Co. — 

Premium  brand  Hams,  xo  lb.... . .  •  *3/j 

Premium  brand  Hams,  ia  lb... . . .  • 1  j  S 

Premium  brand  Hams,  14  lb„ . *3^4 

Premium  brand  Hams,  16  lb . I3XA 

Premium  brand  Hams,  18  lb . *3/4 

Premium  brand  skinned  Hams,  x8-eo  lb .  *3& 

Premium  brand  boiled  Hams,skinned,fatleee  .23 

Premium  brand  Bacon . . 

Premium  brand  Dried  Beef,  inside* . 24 

Premium  brand  Beef  Tongues,  shortcut . x8 

Winchester  brand  skinned  Hams,  all  aver . xs lA 

Winchester  brand  Picnics . 

•  LARD  AND  COMPOUNDS. 


Quotations,  per  lb. 


Tierces,  about  340  lbs . 

Plain  Tabs,  50  and  60  lb. 
co-lb.  Tin  PsUi,  60  lbt.... 
5  “  "  .... 

3  “  “ 


!3 


0934 

09/4 

I<J34 

10H 


*34 

834 

9% 


10341  934 


John  Bower  &  Co. — 

Pure  Kettle  Rendered,  tierces . —  >0934 

“  “  tub. . >o 

“  3, 5  and  in-lb.  esns.  ,n 

Swift  &  Co.- 

Premium  brand,  tierces . ti34 

Silver  Leaf  brand,  tierces . it  34 

Jewel,  compound,  tierces . 2834 

Cotosuet  tierces . 0834 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 11 

Common . -.09 

Western  Dressed  Beel — 

Choice,  native  cattle . 11 

Common  to  fair  “  . . . - . 09 

City  Dressed  Veal — 

Prime . — . 

Good  to  choice . . . - . .... 

Dressed  Hogs — 

Pigs . .. . - . - 

Hogs,  heavy . 

“  180  lbs . 

•*  160  lbs . 

“  140  lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . - 

Lamb,  Western,  culls- . - . 

Sheep,  choice  ..a............... ...m. 

“  medium- . - 


Per  lb 


-  12 
-.10 

-.  12 
-.  IO 

-.08 

-.08 

-.08 

-.08 

-.08 

.1*34 

.10 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1 .00 

Cow  Tongues . - . 75-1.00 


Almost  every  grocer  sells  loose 
pickles  or  loose  olives.  Usually  they’re 
kept  in  a  keg  somewhere. 

Doesn’t  it  stand  to  reason  that  a  fine 
fixture  displaying  such  things  where 
they  could  say  a  word  for  themselves 
would  make  sales  better. 

Take  our  inexpensive  5-iar  fixture, 
oak  or  cherry,  and  with  nickel  trim¬ 
mings.  Very  handsome,  very  orna¬ 
mental,  very  capable  in  influencing 
the  sale  of  goods. 

Fine  fixtures  make  fine  sales. 

THE 

WELLES  &  DAVIS  MFG.  GO. 

WYALUSING.  PA. 


JOHN  BOWER  &  CO. 

GENERAL  PRO  VI S  IO  N  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  ESTABLISHMENT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


OURERS  OK  HON  KY-OU  Ft  EC  B  K  A.  N  D 

Beef,  Beef  Tongues,  v  v  A  Off  Pure  Kettle-rendered 

Breakfast Bflcon, etc.  fi  JVl  LARD  a  Specialty 

BOILED  HAMS  AND  BEEF  TONGUES 
XXX  AN D  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OCR  QOODS 


Look 

At 

It 

and 

Taste 

It 


The  minute  you  see  Nicelle  Olive 
Oil  you  feel  sure  it’s  a  high-grade 
article.  The  package  is  unique 
and  exclusive — you  can’t  associate 
poor  goods  with  it. 

Taste  Nicelle  Oii  and  you  know 
it’s  high  grade.  Nowhere  else 
have  you  met  that  rich  smooth¬ 
ness,  that  delicate  yet  penetrating 
olive  flavor. 

Women  have  told  us  repeatedly 
that  their  salad  dressing  came 
quicker  and  better  with  Nicelle  Oil 
than  with  any  other  brand  they 
ever  tried. 

Give  it  a  chance  for  your  own 
good. 

NICELLE  OLIVE  OIL  CO. 

105-109  Hudson  Street,  New  York 
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Calf  Heads,  scalded,..., . 50-.75 

Sweetbreads,  veal . per  pair  .60-. 90 

“  beel . per  dor.  1.00 

Calf  Livers . per  lb.  .20-.  35 

Beef  Kidneys . per  doz.  z.oo 

Beef  Livers .  .06 

Ox  Tatis  . . per  doz,  ’50-. 65 

Hearts,  beet . per  lb.  .03-. oj 

Rods,  beef . . .  ..,4 

Tenderloin,  beef,  western .  .  20 

Fresh  Pork,  loins,  city . . .  .  10 

"  "  western .  .  10 

DRESSED  POULTRY. 

Dry-pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VKKSH  KILL  an. 

Turkeys—  Per  lb. 

Western,  Y  H.,  8  to  10  lbs . 20  -.22 

“  Y.  T.,  151017  lbs . so  -.22 

Old  hens  and  toms . 19  -,21 

Common  to  Good . 15  -,16 

Broilers — 

Philadelphia,  fresh  killed,  3  lbs.  and 

under  to  pair,  fancy . .3  -,43 

Philadelphia,  fresh  killed,  3%  to  4  lbs 

to  pair . 38  _.4S 

Philadelphia,  fresh  killed,  3  to  3)4  lbs. 

to  pair,  fancy . 38  -.49 

Western,  4  to  4X  lbs.  to  pair,  fancy ...  .26  -.28 

“  3  *0  3X  lbs.  to  pair,  fancy  ...  .16  -.28 

“  fair  to  good . 20  -.22 

Fowls — 

Western,  fancy . 13  -.14 

Heavy  Roasters.  4  to  5  lbsM . . . 19  -.22 

Fair  to  good. . .  -.18 

Old  cocks . .  -.11 

Western  capons,  fancy . 

“  small . . 

Squabs —  Per  doz. 

Prime,  large,  ancy .  3.00-3.50 

Mixed . . . .  2.50-3.00 

Dark . 1.25-1.7$ 

LIVE  POULTRY.  perib. 

Spring  chickens,  nearby,  1%  to  2  lbs . 22  -.24 

Large  Springers . 17  -.20 

Fowls . .i3  _.i4 

Roosters .  -.10 

Ducks  . „ . .  -.12 


POULTRY  SEASONING. 

Bell’sSptced  Seasoning — 

Small  or  No.  >,  2  doz.  In  case . per  doz. 

“  1  “  .  “ 

Large  or  No.  a,  r  "  .  “ 

i-lb.  cans,  I  doz.  In  case . per  case 

s-lb.  “  %  **  .  “ 

3-lb.  "  g  *•  . . . .  " 

5-lb.  "  M  *‘  .. .  “  . 


85 

.85 

1.40 

4.00 

3-75 

5-40 

8.70 
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SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4 . 50 

Extra  Quality,  15  gals.,  kegs .  2.20 

Victory,  extra  fancy,  No.  3,  2  doz . doz.  .75 

Spring  Garden,  fancy,  No.  3,  2  doz . doz  .70 

Compass,  No.  3,  cans,  2  doz . 67J4 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  2  doz.  in  case,  %  lb..per  doz.  s  .00 
No.  1,  round  conical,  with  key,  1  doz.  “  2.35 

No.  2,  “  11  1  "  4  25 

No.  3,  «  «  %  •*  6.50 

No.  4,  **  "  X  •*  •*  8.50 

P.  P.  Sauce,  2  doz.,  No.  z .  "  z.50 

Atmore’s  Genuine  English  Pinza  Pudding- 
Seedless  : — 

Individual,  per  case  ot  2  doz .  2.00 

1- lb.  cans,  “  1  “  2.25 

2- lb.  “  "  1  “  4.00 

3- lb.  “  “  %  «  3.25 

4- lb.  «  ••  g  «•  I.83 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

fellies —  Per  doz 

No.  32,  jars.  . 97* 

No.  5,  toy  palls .  2.45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel’s,  No.  10,  tumblers . 8254 

National,  No.  10,  tumblers . 72X 

National,  No.  6,  tumblers . . . 49 

Preserves —  Per  lb. 

Schlmmel’s,  pure,  30-lb.  palls . 13  J4 

National,  30-lb.  fails . . . 09 

Southwark,  30-lb.  pails . 06% 

Southwark,  4X-lb.  toy  palls,  J4  doz .  4.10 

Fruit  Butters —  Per  doz. 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  1 .03 

Apple,  No.  5,  toy  pails .  2.70 

Apple,  30-lb.  pails . per  pail  1 .08 

Apple,  20-lb.  crocks . per  lb.  .07 X 

Apple,  Schlmmel's,  30-lb.  pails . per  lb.  .06 

Prune,  30-lb.  palls . per  lb .  .  07  X 

Jams —  Per  doz. 

Schimmel’s,  pure,  jars,  2  doz .  1.70 

Southwark,  assorted,  jars,  2  doz . 98 

Orange  Marmalade —  Per  doz. 

Hartley's,  imported. .  1.8254 

Schhnmel’s,  pure .  1 .80 

Warrock's  Guava  Jelly —  Per  doz. 

i-lb.  tumblers . —  4.00 

H-lb.  “  . . .  2.25 
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Curtice  Bros.  Preserves- 

Cherries,  jars . 

Strawberries,  •*  . . 

Raspberries,  "  . . . 

Apricots,  “  peeled . 

Pineapple,  “  . . — 


Per  Doi 
485 
...  4.60 
...  4  60 
..  4-  85 
...  4.60 


DRUGS. 

FAMILY  MEDICINES. 

Guaranteed  Full  U.  S.  P.  Strength. 

Per  doz.  in  cartons  5c.  sz.  ioc.sz.  25c.  sz. 

Essence  Peppermint .  o  85 

Castor  Oil . ,8- 

Sweet  Oil . —  .40  .85 

Spirits  Nitre . 45  g5 

Spirits  Camphor.. .  85 

Spirits  Painters’  Commercial. ._  .45  85 

Paregoric . >5 

Glycerine .  45  85 

Syrup  Squills . 45  ^85 

Syrup  Rhubarb .  .45  *85 

Syrup  Ipecac . 45  [85 

urlington  Balsam . 45  ,85 

Golden  Tincture . 45  .85 

Tincture  Arnica . 45  .85 

Balsam  de  Malta . 45  .85 

Bateman  Drops,  rd  hots . 45  .85 

Godfrey’s  Cordial,  rd  bots . 45  .85 

Turpentine . 45  .85 

Machine  Oil . 45  .85 

Laudanum,  rsc.-size . per  doz.. 

Laudanum,  25c.-size . per  doz., 

5  per  cent,  discount  in  gross  lots  assorted. 

Alum . perib.  .03 

20  Mule-Team  Pure  Borax,  i-lb.,  24-lb.  per  ca.  2.40 
"  X-lb.,  “  “  2.60 

X-Ib.,  “  “  2.80 

Anker's  Beef  Capsules .  3. 

D  A  ■  -  Dan,  Jama  J  C..11-  « 1 


9° 


Borax,  Powdered,  bulk . per  lb. 

"  Lump,  bulk . 


Butter  Color,  W.  &  R . 

Bluestone,  bulk . 

Copperas . 


. per  dot. 

- . per  lb 

. per  lb 


.08 

.08 

2.00 

•oSX 

.01% 


lb. 

lb. 
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Camphor,  gnm,  i-oz.  blocks . 

“  Flakes,  250  bbls  . 

“  “  less  quantity  — . 

“  Tar  Balls,  bbls.,  a$o  lbs. 

"  "  less  quantity . 

Castoria,  Fletcher's . . 

“  Pitcher's . . . . 

Carbonate  of  Ammonia.. . . . 

Epsom  Salts . . . . 

Glauber  Salta.. . . . 

Glue,  ordinary . —...7. . 

Glue,  white . 

Goff’s  Cough  Syrup,  25c.  size _ per  doi. 

Goff's  Hero  Bitters,  25c.  sloe.. “ 

Goff's  Oil  Liniment,  25c.  rise .  “ 

Goff's  Sarsaparilla,  joc.  size. per  doz. 

Goff's  Worm  Syrup,  15c.  size .  “ 

Guff's  Home  and  Cattle  Pwd.,  ij<_alio  " 
Goff” s  Dyspepsia  Tablets,  10c.  size...  “ 

Gum  Arabic . . per  lb. 

Haarlem  Oil . . . —per  doi. 

Licorice,  P.  &  S.,  5c.  stick.  Imported..  " 

"  M.  &  R.,  5-lb.  boxes.. . per  lb. 

"  Lozenges,  5-lb.  boxes,  “ 

“  Y.ftS.,  “  5-lb.  glass  front.  '* 

“  5-lb.bx.,4'»,6's,  8's,  la’s,  i6’»,  " 

•'  Root  « 

Putty,  a5-lb.  cam . . »•« . p*x  xoo  Ibt. 

"  50-ib.  cans . . . . .  " 


..  '  .«s 

-  - 

••  :: 

•  •  .  oaji 

- • . 03 

per  doz.  s.8o 

"  85 

.  II 

.02 

.01X 

•°9* 


*-75 


75 

75 

SO 


Petroleum  Jelly, 


top,  5-c.  sis 
‘  io.c.  “ 


Paris  Green,  iee-125-lb.  kegs . —per  lb. 

“  V4b.  packages . —  “ 

“  X-lb  “  __  «• 

“  1 4b.  •«  _  •' 

iam mica  Ginger,  Hires',  basks . ..per  doz. 

ioeta . . . . . perib. 

Saltpetre,  crystal,  barrels,  about  350  lbs.  " 

"  granulated,  kegs,  1  zoo  ‘  " 

Sulphur,  Flour,  1751b.  barrels.  .  ..per  iso  lbs. 

“  100-lb.  bags. . — . 

"  leas  quantity . — 

Venetian  Red........ . .—.—..............per  lb. 

Whiting  . . — . . . . .  “ 

Husband' s  Magnesia— . . . per  des. 

Bull's  Cough  Syrup.. .  “ 

Roach  Powder,  Omega,  4-01.  rs.i . . 

“  "  . per  gross 

Roachsault,  loc.-size,  1  dos . per  doi. 

Iron  Glue,  McCormick  &  Co's : — 

No.  5  .......  ....  ..... n..  ......  ....... ........  a........... 

r^V=::== - - 


•75 

-50 

-4* 

3« 

■»J 

•1 

•  *4 

•  it 

1.60 

MS 

■35 

•75 


*4X 

•»9 

.23 

•*7 

•90 

•  *4 

•06X 

etX 
»  55 
»-*5 
•3* 
.01 


2. Is 

1.90 

80 

9.00 


•  40 
75 
•75 


McCormick  &  Co.,  Bee  Brand — 

Insect  Powder . . . ; . . 

Root  Beer . . . _ 

Talcum  Powder . . . 

Triangular  Quinine . . 

Quinine  Capsules . . . 


Per  dos 

..  .80 

.to 

..  .to 

..  .80 

-  -75 


TROEMNER’S  SCALES 

and  the 

STAR  COFFEE  MILLS 
Electric  Coffee  Mills 


For  direct  and  alternating  currents.  Call  on  us  and  see  sample  mill  in  operation 
None  better  made.  Write  to  us  before  purchasing.  The  name  “Troemner’ 
guarantees  the  mill.  Also  SHERER  COUNTERS.  Write  for  Catalogue. 


CANISTERS  and  CABINETS 

Made  of  the  heaviest  tin,  tinned  steel  and  sheet  iron.  Elegant 
and  durable.  Tea  and  Coffee  Bins  a  specialty.  Base  Delivery 
Canisters  with  revolving  doors  are  the  best. 

We  import  Chinese  Scenery  Paper  for 
Tea-store  decoration. 


TEA,  COFFEE  and  SPICE 


MORGAN  &  CORNELL 


211  DUANE  ST. 

NEW  YORK 
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W.  1.  Young’l  Vitorinary  Remedial,  whole¬ 
sale  price* —  Per  do*. 

Absorbing . i*.oo 

Abzorbinc  Jr.  (Mankind) . . — .  9  °° 

Young’s  Kidney  and  Nerve  Powdai* . .  e.oo 

Taroteum,  small  can..* . 6.oo 

Taroleum,  large  can .  *6.oo 

Young’s  Fattening  and  Condition  Drop* .  4 .00 

Young’s  Colic  and  Indigestion  Cure .  4.00 

Less  *  per  cent,  cash  10  day*.  Net  30  day*. 

F.  O.  B.  Springfield. 


DRUQQI8T8'  SUNDRIES. 

Icld  Phosphate,  Horzfcrd’*... . per  do*.  4.1s 

Sath  Brick,  bon  *5  brick* . per  box  .60 

Sealing  ff  an . ... ........... .03 

Silver  Sand. . . .* . . . per  bbl.  x.*3 

rar,  pints . . . . . per  do*.  7s 

“  quart* .  “  1.00 

“  gallon* . . . each  .30 

“  U  barrels .  “  *-5* 

“  barrels .  “  6-ee 

McCormick  &  Co. — 

Jockey  Animal  Food,  3  do*.  i4b.  package* 

and  premiums . per  case  3 . 75 

U.  S,  Nerve  and  Bone  Liniment,  *5C.  *l*e...  s.oo 

McCord’*  Magic  Modldaa,  35c.  size .  *.00 

50C.  |ilC .  4*99 

McCormick’s  Tasteless  Chill  Tonic,  *jc.  size  s.oo 

joc. si**  4.00 

McCormick's  Watermelon  Syrup,  30c.  rise..  4.00 
Wondercure  Headache  Powders,  10c.  liss...  .80 


EXTRACTS  AND  ES8BNCBS 
McCormick  k  Co.,  Bee  Brand —  Per  do*. 

Vanilla,  Rose,  Pistachio . 10c.  rise  .85 

sjc.  size  s.oo 
sjc.  size  s.75 

Lemon,  Almond,  Apple,  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

10c,  size  .80 
15c.  size  1 .75 
*5C.  size  3.00 

Sauer's  Flavoring  Extracts 

No.  1,  Lemon  and  Vanilla . per  dot.  .43 

No.  s,  Vanilla  and  Rose. .  “  .00 

No.  s,  Lemon  and  assorted .  “  .83 

No.  4,  “  "  .  “  *.00 

No.  4,  Vanilla .  “  s.*5 

Assorted  cases,  Nos.  1  and  s .  10.80 

“  Nos.  1,  a  and  4 .  11.80 
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Balk.  Pt*.  Qts.  K-Oal. 

XXX  Vanilla  .  1.30  3.00  6.00 

XX  Vanilla . . .  z.sj  s.50  5.0a 

X  Vanilla . . . x.oo  a  00  4.00 

Lemon,  Ginger,  Wta- 
tergreen,  Cinnamon, 

Peppermint,  Cloves, 

Celery .  z.oo 

Peach,  Rose,  Apricot, 

Violet . . .  1. jo 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Pistache,  Nut¬ 
meg,  Mace,  Cnerry, 

Strawberry,  Fruit .  z.sj 

Tea  • ••eeee*e#**eeaeee*eeeeceeee  •••••• 

Kxt.  Vanilla,  Kitchen  Queen,  No. 

<«  •<  '*  No. 

“  «  •«  No. 

Lemon,  «  «'  No. 

“  *•  »  No. 

•'  “  No. 

Ingersoll’s  Flavoring  Extracts 
High  Grade  Vanifia . per  dos. 


1.60  3. so 
*•75  5-50 

«»!  4«> 

Sr*1 

x,  •* 

Ik,  “• 

x,  " 


Gal. 

It. OO 
xo.  00 
8.00 


6.00 

10.00 


Soloct  Vanilla . 


imall  tlto... 


T’S* 

y.oo 

0.00 

.80 

.45 

*:E 

•45 

t»S 
1-75 
.85 
.85 
8s 
■  45 


UQDH) RBNEBT  AND  TABLET! 

Blab’s  Liquid  Rennet . . „ . per  dot.  1.10 

Hansen’s  Junket  Tablets,  8  dos.,  per  dox.  .73 

Biair’s  Rennet  Tablets,  3  doa.,  per  dox.  .73 

Ualon  Tablets,  8  dex.,  jc .45 
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Mott'f  Braxd  Golden  Ruseet,  z  do*  quarts..  3.75 
“  “  s  do*,  pint*...  4.93 


CHEWING  GUM. 

Ad.au’,  counter  jars,  100  5-cent  package* .  s.75 

"  boxes,  so  packages. . 55 

Gee  Whlxx,  7*  packs  . 47 

Fleer’s  Cblclsts.  3  lbs.,  bulk . . .  1.95 

Fulver’s,  *0  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  s .  75 


RICK. 

Queex  Quality,  axtra  huocy,  1-lb.  pockets . 

It  •<  3.JJ1.  **  . 

Coronet,  choice,  i-lb.  pockets . 

“  “  s-lb.  '•  . . . 

Imperial,  iancy  Japan,  i-Jb.  pockets . 

•<  3-lb.  “  . 

Pearl  Head,  5-lb.  cotton  sacks . 

Extra  Fancy  Head,  XXXX,  100-lb.  bags . 

Fancy  Head,  100-lb.  bags . - . 

Choice,  100-lb.  bags . . . 

Prims,  100-lb.  bags . 

Japan — 

Fancy,  100-Ib.  bags . — . 

Choice,  soo-lb.  bag* . . 


Per  lb. 
.07 
.06* 
.06 
■  ofji 

•  c6 

•  05% 
°5& 

.07 

.06 

.05 

.04M 

.05^ 


CIDER. 

Per  gal. 

Corson’s  Champagne . 18 

“  Dry  Hard . .  .30 

Bottled  Cider —  Per  case 

Daffy's  184s  Apple  Juice,  z  doz.  quarts .  3.50 

“  “  3  doz.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  doz.  quarts  3.75 
“  “  s  dot.  pints .  4 .35 


SALT. 

WORCESTER  SALT. 

W Dressier,  bbl*.,  contain  380  lbs.. . ....  s.50 

“  “  6obags,  5  lb*.,  Urn...  4.0a 

11  “  *s  “  14  “  ...  3.75 

«  “  30  «  10  ’*  ...  3.75 

“  “  z*5  “  iK  “  ...  4.00 

Worcester,  Irish  Uus,  bags,  *50  lbs .  s.50 

“  “  •  56  “  . 65 

«<  «•  “  *8  *' . 35 

Worcester  Mermaid  Quick-Dissolving  Bath¬ 
ing  Salt,  3010-lh.  bags,  in  bbi*.„ 

per  bbl .  3.00 

"  Pretzel,  obis,  contain  380  Ibi .  z.40 

11  “  sacks,  180  lbs .  r.55 

“  Cheese,  bbls.  contain  380  lbs .  z.40 

Ivory  Salt,  dime  size,  36  wooden  boxes  to  case  z.ao 

New  Ivory  Salt,  24  large  cartons  to  case .  1.50 

Silver  Springs,  quick  freezing  Ice  cream  salt, 

30  In  barrel . . . per  bbl.  z.6o 

Less  than  5  bbls,  the  list  net;  5  to  g  bblt.,  5  per 
cent,  discount ;  10  bbl*.  or  more,  7H  per  cent,  discount 
may  be  allowed. 


Worcezter  Packing  Salt,  70-lb.  cotton  bag*.. 

<■  •<  “  140-Ib.  “  “  .. 

Agrlcultuml  Salt,  zoo-lb.  burlap* . 


•75 

.60 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  *  dos . do*.  .8754 

Durkee'z,  large,  1  doz . . . per  doz.  4.00 

"  small,  1  do* . . .  “  a.  40 

Schlmmel's,  small,  a  doz . per  do*. 

My  Wife’*,  large,  1  do* .  *-3« 

My  Wife’s,  small,  2  doz . . .  1.45 

Snider’s  Salad  Dreuing 

Pints,  1  do* . per  do*.  3. 4* 

V  pint*,  a  doz... I . .....  “  >.4» 

Luncheon,  3  do* .  "  •*• 

Gallons.  6  jugs  In  crate . per  jug  z.*5 


SAL  80DA. 

Bbl*.,  375  lb* . .... . ••■Pe*  100  -*5 

Xeg*.  1701b* . . . per  *•*  .«»* 

60-lb.  bores,  bulk  or  granulated . ** 


SAUCES. 

Lea  *  Perrins’  Worcestershire,  large.,  '*  7.30 

“  “  middle  "  4.50 

“  "  small..  '*  a.  50 

Worcester  Sauce,  Campbell’s,  No.  8,  a  do*...  .77W 

North  of  England  Sauce, No.  8,  doz . 77% 

Chef  Sauce,  a  doz.,  doz . 75 

Snider's  Chili  Sauce  : — 

Pints,  1  doz . . . per  doz.  *.40 

%  pints,  3  doz .  “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 

Snider's  Oyster  Cocktail  Sauce; — 

Pints,  a  doz . per  doz.  a. 4a 

%  pints,  3  doz .  “  1.40 

Gallons,  6  jugs  In  crate . per  jug  1 .00 


The  Pickles  and  Table  Condiments  pre¬ 
pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States.” 


BORDEN’S 

Peerless  Brand 

Evaporated 


Milk 


AN  UNSWEETENED  CONDENSED  MILK 

Made  by  the  Originators  of  Condensed  Milk,  who  for  50  Years  have  devoted  all  their  Energies  to  the 
Production  of  the  Highest  Quality  Sanitary  Millc,  in  which  Gail  Borclen  was  The  Pioneer. 

A  Point  of  Interest  to  Jobber,  Retailer  and  Consumer 

BORDEN'S  CONDENSED  MILK  CO. 


EST. 1857 


“  LEADERS  OF  QUALITY” 


New  York 
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No  Friends  Among  the  Wheelwrights 


WflftSSjniWlI 


Wheelwrights  don’t  think  much  of  the  “J.  M.”  delivery- 
wagon  ;  it  doesn’t  make  enough  money  for  them.  No  wagon 
pays  fewer  visits  to  the  repair  shop,  or  makes  its  visits  shorter. 

The  most  celebrated  delivery  wagon  made — the  best  wagon 
ever  built  for  the  grocery  trade.  Strong  as  iron,  yet  easy-run¬ 
ning  ;  finest  steel  tires,  and  wheels  from  second-growth  hickory. 

Send  for  catalogue. 


TWENTIETH  and  FILBERT  STS 

PHILADELPHIA, 


Fri< '*i iT, 


Cu«r,iNa.Mb 


Celery. 
Coviaades.l 

ri**.. . 

Hemp,  bulb 


«olbe.  1.60 


— §3— 

SEEDS. 

•75 

Mustard,  Brow*.., 

.•7* 

.  ia 

Mustard,  Yellow.. 

.07 

•9 

Rape,  per  lb . 

•  05* 

°5 

Poppy,  per  lb . 

.10 

Sunflower,  per  lb.. 

•oj* 

80DA. 

Bl-Carb.,  no  lbs.,  kegs . per  lb.  .oiJJ 

Bi-Carb.,  bulk,  25-lb.  boxes .  "  .03 

Babbitt’s  Soda,  14  lb.  pkgs.,  ij  lbs .  "  .05* 

Ana  at  slammer  od.,  %  1,  36  IM... . par  lb.  .05* 

“  “  "  lb..,  36  "  ... .  "  .04H 

“  ••  "  *,*,3*  ib. . ••  .05V 

Saloratus,  Babbitt's  bdT,  M's,  15-lb.  bxs.  “  .0554 


SOFT  DRINKS.  1 

Root  Bear  Extract,  Hire.’,  1  do. . . . 

Hire.'  Root  B.or,  Carbonated,  .  dor . 

■Ira.’  Ologer  Ala,  Carbonated,  a  do. . 

Welch.  Grape  Juice,  case  quart.,  1  do. . 

“  "  pints,  .do. . 

"  "  “  «-pl«tt,3do. . 

* . »-oanca,  8  dos. . 

“  "  "  X -gallons,  t  do...,, 

"  "  '•  gallons,  Sgal . 

j  per  cent,  discount  on  5  case  lots. 
Clicquot  Club  Co. : —  I 

Ginger  Ala,  extra  dry,  pints,  2  dor . 

Sarsaparilla,  extra  quality,  pints,  .  dor . 

Blood  Orange,  extra  quality,  pints,  s  dor... 

Birch  Baer,  extra  quality,  pints,  .  dor . 

Lemon  Soda,  extra  quality,  a  dor . 

Root  Bear,  extra  quality,  pints,  s  dox . ... 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Klsenatub,  M  . .  .  50 

Bon  Ami,  10-cent  slse. . y  gross  .,50 

Electro  Silicon,  1  dor . per  dor.  .72 

Puts  Liquid,  large,  3  do. . per  grose,  16.50 

Put.  Liquid,  large,  3  do. . per  dox.  1 . 45 

Puts  Liquid,  email . per  gross,  7.00 

Putz  Liquid,  small  eeeoaaeeeeeeoeaeeeeoaoooeoe  per  dox.  .60 

Putx  Paste,  large . per  dox.  .55 

Sola rlne  White  Liquid  Metal  Polish— 

No.  0,  sixth-pint  cans . . . per  gross  g  .00 

No.  1,  half-pint  cans .  “  18.00 

No  s,  pint  cans . 11  3s. 00 

No.  3,  quart  cans . per  dos.  4.50 

No.  4,  hall-gallon  cana .  "  7.30 

No.  5,  gallon  cans .  ••  13.50 
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Solarise  Bar  Polish — 

No.  13,  i-Ib.  pasteboard  boxas,  ]  dos.  In 
case,  50  the . par  poss  18. 


SOAP— Laundry.  Bars, 

Acme . .. . „ . 100 

Acorn . „ . . . iso 

A  met lean..— . — .  7s 

Best,  Babbitt . „ . too 

Babbitt's  New  York  Cky . . .  60 

Big  Master . 70 

Brown .  60 

Borax,  Dreydoppel . ... .  40 

Pearl,  Yonng  &  Co . „ .  40 

Day  s  Frick,  Novelty . . .  40 

Handsome .  69 

Eaveneon,  large . — . 100 

“  email  eeeeeeaoooosoooooooas  eeeeee  100 

Klrkman'a . . . 100 

Red  Seal . 100 

..—.........too 

. . . too 

. „ . 100 

. 100 

. soo 

. 100 

. . . too 

. . too 

I..IOO 


Swift’s. 

Circus . 

Cotton  OH . 

Coal  OU  Johnny... 

Cygnet . 

Dobbins'  Elactrlc.. 

Dewey . 

Fairy . 

Fele-Naptha. . _ . 

Five-cue  lota  freight  prepaid.... . 100 

German  Family . . . 100 

Good  Morning  . roe 

Olyoorlno  Tar . too 

Gloss . . . . . . . . . 100 

Grand  Pa’s . 50 

100 

Ivory . 100 

. 100 

Lenox,... . zoo 

Life  Buoy .  50 

“  . _ . zoo 

Lautz’s  Naphtha . zoo 

Magic  Cleaner . zoo 

Marseille*,  laundry  sire . 100 

5-cent  slse . roo 

toilet  else . 100 

Mayer’s . zoo 

_  "  . - .  50 

Miller’s  Naptha . zoo 

Naphtha,  Swift's . zoo 

Naptha,  P.  &  G . zoo 

Octagon . zoo 

Old  Mill . zoo 

Ozone . zoo 


5  bxs. 
3-So 
*•45 

1.85 
a. 80 
3.90 

3- 45 
a. 95 
s.90 
s.40 
2.60 
>.80 
a. So 
3.Z0 

4- 75 
3-75 
3.80 

3.80 
4.oo 
3-50 

5.80 

3- 57* 
4.00 

4*5 
s.zs 
4.00 
4.00 
3  95 

4 - 3« 

3.85 
3-75 
3. jo 

3.80 
7.00 
4.00 

3- *5 
2.00 
4.00 

3.80 
3.00 

5.80 
4.00 
4.00 

3.80 
z  .90 
3-75 
3-75 
4.00 
3.90 
3-30 
3-75 
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Olelne,  Conway's . . . 6* 

"  Gotd«»._. - 60 

“  Kkk’s.....,!:::::z":i'irT.“iz  £ 

“  Philadelphia,  60  blocks . . 

"  "  7*  blocks . ... . 

“  Pennsylvania . .  60 

’’  Procter  &  Gambia. . 60 

“  Young's  Best . . . 60 

Pride,  Swift’s.. . zoo 

Polo . ,zao 

Quaker  City,  boxee . zoo 

“  «uh* . zjo 

Sunlight,  oval _ _ _ zoo 

“  twin  bars . — . . zoo 

Santa  Claus.. . — . . . . ........zoo 

Saratoga . zso 

Star . 100 

Sunny  Monday . . 

White  Clond . . 

Wool  Soap,  large . . . zoo 

Wool  Soap,  small . zoo 


»  45 

*  55 
»-3S 

*  °7* 
s.6o 

а.  60 
1.70 
3.00 
a  .80 

3- 75 
*45 
2.90 

4- 57* 
3-85 
3-95 
3.Z0 
*•45 
3- *5 
4.00 

3.85 

б. 75 
4.00 


..groes 

. lb. 

. lb. 

...dor. 

.gross 

gross 


TOILET  SOAPS. 

Buttermilk  Cosmo . gross 

Buttermilk  Cosmo . dos. 

Buttermilk,  Swift's.... . . . . 

Castile,  Imported,  Conti . . . 

Castile,  Conti,  original  boxes . 

Cutaneous,  Dr.  Rsub’s.. . 

Elderfrower,  large  cake . 

Fleur-de-B6 . . . 

Fleur-de-lis . ,7do*. 

Heart*  and  Flowers . gross 

Maxine  Elliot . gross 

Oatmeal,  3  cake*  In  box . gross 

Olive  Oil  Castile,  white,  green  or  mottled,  0 

K-lb.  bars  to  box . . . Ib" 

Turkish  Bath . ...dos. 

Sweetheart,  50  cake* . box 

Witch  Hasel,  3  cakes,  %  grow . gross 

Witch  Hazel,  Swift’s . pos. 


*•75 

.60 

4-05 

•»3* 

•7» 

4-4» 

4-5® 

•45 

Z0.S5 
8.10 
s.  65 


«-75 

3*5 

4-«5 


SCOURING  SOAP. 

Day  ft  Frick’s  Flint,  36  ban . . . .  1.04 

Young’s,  48  bars.. . .  z  .80 

Brooks’ Crystal,  zoo  ban .  3.35 

Philadelphia  Standard,  60  ban .  .  60 

Sapollo,  36  ban .  a .  15 

“  Hand,  36  ban . . . . .  1.15 

Wrlgley’s,  100  bars .  3.75 

(50  bars  free  and  25  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36 bars. . . .  s.35 


SOAP  POWDER.  Per  case 

Pearline,  36  packages .  2.70 

“  72  “  2.70 

“  100  “  .  2  65 


-II- 

Soapine,  No.  7,  zoo  packs . 

Soaplne,  No.  is,  100  packs . 

Soapinc,  No.  17,  36  packs . 

Baotnct's  1776  r owner,  zoo  6-os... 

Flasla,  zee  packages . . . 

Gold  Dust,  Fairbank's,  zee  zs-os. 

“  “  *4  4-lb, 

Naptha  Borax,  zoo  packages,  large _ 

"  1*0  5-cmit  packages _ 

KJrkcllne,  white,  a*  4-lb.  pads . 

Kirkollne,  White,  100  5-ceat  package* . 

Young's  Pearl  Borax,  60  z-lb.  psrrttsgss 
Snow  Boy  Washing  Powder,  04  4a-, 
jo  — 


Nine  O'clock  Tea,  zeo  packages  . 

I- V  Washing  Tablets,  3  dos._ . . par  dos. 

Swift  s  Wubing  Powder,  100  is... . 

Swift’s  Washing  Powder,  24  4s . 

Pennywuh,  1  gross  end  144-1  cent  cakes  free.. 

Powerine.  too  packages . 

Old  Dutch  Cleanser,  48  packages . 


SPECIALTIES. 

Ankor's  Bouihlon  C  spool  as . . . . 


»  17* 

3.9a 

*-4»* 

s.30 

3  *5 

4-uo 

4-5« 

4-75 

3-75 

3-57* 

3-5° 

3  55 

4.0a 

4.0a 

3*5 
43 
1  *5 

3  85 
ze.25 

3  75 
3  *5 


j.oe 


•  ij 
.zz 
.28 
,st 
.21 
.16 

•  *3 

•  14 

•*3 

•»7 

•i»* 

••«* 


Cau. 

•  «7 

•  ij 

•  30 

.20 


PURE  GROUND  SPICE8. 

Bbls.  Boxs. 

,  High  Grads . . 

Black,  Low  Grade . 

White,  High  Grade . 

White  Low  Grade .  . . 

Red,  High  Grade .  . . 

Red,  Low  Grad* .  . . 

Cinnamon — 

High  Grade . .  .os 

Low  Grade . 23 

Cloves — 

High  Grad* . *a 

Low  Grad* . ..  .16 

Allspice — 

High  Grad* . .  .11)4 

Ginger — 

High  Grad* . 25)4 

Low  Grade . 10  .Xz 

Mace — 

High  Grade .  . . 75 

Nutmegs — 

High  Grade . .  .30 

Mustard — 

Yellow,  High  Grad*  . . 19  ,*0  .as 

Yellow,  Low  Grade . 14  .ij  .17 

Brown,  High  Grade . 14  .ij  .Z7 

McCormick  &  Co.,  Bee  Brand —  Per  dor. 

Pepper,  Cinnamon,  Mustard,  Cloves,  Gin¬ 
ger,  Allspice . $4  lb. 

*  lb. 

Banquet  Brand — 

Mustard.  Cinnamon,  Pepper,  Cloves,  Gin¬ 
ger,  Allspice . J4  lb. 

*  Ib. 


«J 

•  s« 

•»5 

•!» 

•14* 

■•** 

•13 

•77 

*32 


No  Loss  on  Loose  Goods 


. 1 4  ‘ .-wSfej* 


Don’t  have  goods  loose  and  let  dirt,  bugs  and  hungry  cus¬ 
tomers  eat  up  half  your  profits.  A  store  like  this  saves  time 
hunting  for  goods  that  ought  to  be  in  sight  at  all  times,  pleases 
customers  and  disappoints  the  poor  little  bugs.  Our  catalogue 
shows  other  stores  we  have  fitted  up.  Send  for  it. 

WALKER  PATENT  PIVOTED  BIN  CO. 

18  to  24  S.  Seventh  Street,  Philadelphia,  Pa. 
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Colbtun’i  Philadelphia  Mustard,  D.  S.  J.  :— 

s  cent  tins,  t  and  4  doi . . . per  dos. 

Dime  size,  s  and  4  doz  •  •HtMMSMMMNI 

lb:  net,  tins,  1  and  4  doz, .  “ 

%  “  1  do*., . ... .  “ 

x  **  1  doz. . 

6  lb.  cans,  full  weight . ....per  lb. 

10  «  «  . . .  « 

Column's  Mnstard,  D.  S .  F. : — 

x-lb,  1 1  nz... .  . . . . .per  doz. 

}4-lb.  tins ............ 

W-lb.  tins. ..............  1 

)4-!b.  tins. . .  1 

iS-lb.  kegs . 


•  45 

•  85 
1. oo 
1.90 
3.70 

•*3 

.as 

5-4° 
s.70 
1. 45 
.90 
•43 


MUSTARD— Prsparnd.  Perilos. 

Campbell’s,  jar,  2  doz . 8754 

Bolden’s,  No.  6,  with  spoon,  2  doz . 95 

Gulden’s,  No.  20,  with  spoon,  2  doz . 88 

Beer  Mug,  fancy,  large  size,  a  doz . 65 

Lemonade  Glass,  tall,  a  doz . . . 75 

Hoiseraaish  and  Mustard,  No.  8,  with  spoon, 

2  doz . 90 

Milk  Jar,  glass  top.  2  doz . 85 

Water  Tumblers,  glass,  No.  10,  4  doz.. . 42% 


WHOLE  SPICES.  Per  lb. 

Pepper,  Black.. ..... ...........  ■••  .oS 

Allspice . . 07 

Cloves . t*34 

Mace  •eeeeeeeeeeeeeeeeeee  eeeeeteee eeeeeeeee eee eeeeeeeee eeeeee  •  48 

Nutmegs,  large .  eeeeeeeee  eeeeeeeee 

,l  Medium . .  •  >4 

Cinnamon  Bark,  China  .  . . Z3 

"  Canton. . 12 

"  Java  Thin  Qnllls,  5-lb.  rolls..  .30 

“  Saigon. . 79 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes .  si 


CORN  STARCH. 

Davis,  48  5 -cent  packages . . . per  ease  1.80 

Davis,  36  10-cent  packages . per  case  2.70 

Duryea’s,  40-lb.,  x-lb.  packages . 06 )4 

Niagara,  40-lb.,  x-lb.  “  . . . . .  °4% 

Cream,  48-lb.,  x-lb.  “  .  3-45 

Klngsford's.  «o-lb..  x-lb,  “  ... . . . 06^ 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxes . 07# 

1  lb.  packages,  20  lb.  boxes . 0754 

Bbls,  about  200  lbs . 06% 


-18- 

laundry  STARCH. 

Gilbert’s  Laundry.  40-lb.  boxes . ojJ4 

“  Patent  Gloss,  crates,  is  6-Ib.  wd.  bxs.  .05X 

“  Linen  Gloei,  3-lb,  cartons . . . 04% 

Klngsford’s,  Pure,  3-lb,  cartons . o6\ 

“  Pore  Gloss,  lb.  packages . 06V 

“  Silver  Glose,  it  6-lb.  wd.  hxs.  ,.M  .07^ 

Duryea’s,  Superior,  3.1b.  cartons  eeseeeeesseeeeeeee  s  06W 

"  Satin  Gloss,  lb.  packages . ......  .  07W 

“  Superior  B,  bulk . 03% 

“  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . . . 07H 

Niagara,  laundry,  50-lb,  bulk . . . 03  S3 

x  lb.  packages,  48  lbs . .04^ 

“  3-lb.  cartons,  48  lb«_ .  04 H 

“  6-lb.  boxes . 05% 

Celluloid,  64  10-cent  packages . . ....  4  •  3° 

“  64  5-cent  “  . . . .  a. so 

Elastic,  64  10-cent  packages  •  sees  eeeeeeeee  eeeeee  eeeose  5 

“  64  5-cent  “  .  ».50 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . per  package  .08 

Starch  Polish.  20  cakes . . . per  box  .50 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes...  .07^ 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  rs 

boxes  In  crate . 0854 

Velvet  Gloss,  about  soo  lbs . 07)4 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes.. . o6J£ 

Sterling  Gloss,  50  lb.  boxes  per  100  lbs .  3.85 


STOVE  POLISH.  pergro 

Enameline  Paste,  small,  H  gross .  4.00 

Enameline  Paste,  large,  )4  gross .  7.00 

Enameline,  Liquid,  large,  M  gross .  6.65 

Enameline,  Liquid,  small,  )4  gross .  4.90 

Electlc  Paste,  %  gross  boxes .  4. so 

Magic  Paste,  )4  gross  boxes .  4.75 

Parlor  Pride,  large  size . . . per  doz.  .87)4 

“  “  . . per  gross  10.15 

“  small  size . per  doz.  .70 

Climax  Enamel  )4  gro . per  gross  9. 40 

Black  Jack,  K  gross,  per  gross .  6.60 

Rising  Son . per  gro.  5 . 75 

Sun  Paste,  5-cent  size . .  “  4  -5° 

“  10-centslze .  “  7.10 

X-Ray  Stove  Polish — 

5-cent  size.  No.  5,  per  box  of  gross. . .  1.15 

Per  box  of  %  gross . . . .  s  .50 

14  dozen  to  gross . .  5.00 

10-cent  size.  No.  10,  per  box  of  X  gross .  s.15 

Per  box  of  %  gross . . . . . — .  4.50 

Per  gross. .  goo 


F.  F.  Dailey  Co. — 

2-in-x,  smaller  size . . 

a-in-i ,  large  size . 


..per  doz. 


8UNDRIES. 

Bird  Food- 

Crystal,  40  packs,  round . per  pkgt 

Excelsior,  14  packs,. .  “ 

McAllister,  36  packs . “ 

Rosensteins,  xlb.  pkgs.,  s  dos . per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dos. ...per  dos. 

Red,  quarts,  3  dos. .  “ 

Sliver,  pints,  3  dos  ooooooooeooooooese eeeeee 

“  quarts,  3 dos .  “ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  t  dos . per  doz. 

Royal  Glue,  1  doz.. . per  doz. 

Palzt's  “  1  “  .  “ 

Carpet  Taoks,  Wooden  Keg,  X  gross  case, 

assorted,  6,  8,  xo's . per  case 

Carpet  Tacks,  Silver  Steel,  4  os. . per  dos. 

6  OS. 

8  os . 

zo  01.. . 

xs  os... 


Cleveland,  extra  fine  cotton  twine . per  lb.  .it 

Orange  Brand,  fine  cotton  twine . .  "  .so 

Texas  Medium,  cotton  twine .  “  -r6 

Cotton  Candle  Wick .  “  -so 

Colored  Twine,  8  balls  to  bx.,  lb.  to  bx.  “  .S5 

Fine  Hemp  Twine,  8  bells  to  lb.,  In  5- 

lb.  bunches . . .  " 

Coarie  Hemp  Twine,  8  balls  to  lb.,  In 

5-lb,  bunches . . . — . per  lb.  .16 

Best  Jots  Rope,  16  yds.  to  lb .  “  -09 

Best  Jnte  Plow  Line,  t  yds.  to  Ok. .  “  09 

Jnte  Clotheslines,  90  ft.  to  hank . per  dot.  1.60 

Jute  Clotheslines.  108  ft  to  bank .  “  1.7° 


SYRUP  AND  MOLAS8BS 

N.  O.  MOLASSES. 

Extra  Faacy,  No.  668 . — . . — 

Extra  Fancy,  No.  669 . 

Fancy,  No.  670. . 

Strictly  Choice,  No.  675 . .... . 

Choice.  No.  6(4 . t* 

Good,  No.  670 . ax 

Cane  Juice,  No.  683 . 40 

Black  Strap . »> 

B.  H.  F.,  Horae  Food  Molasses. . . . . ....  .13 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  x  doz.  No.  3  screw- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls .  .  30 

Fancy,  No  104 .  3a 

Fancy,  No.  105 . 28 

Choice,  Ne . - 

Prime,  No.  xoa . . 


iseoeooooeeei 


■see oeeeeeeeeeeeeoi eeeeee eeeeeeeee 


Matting  Tacks— 

No.  xe,  stool.  ••••••■•••••••••••••••*••••••••  *por  dor. 

No.  11,  steel . . . per  dos. 

No.  zs,  steel . per  dos. 

G.  B.  Weiss  &  Son- 

Sole  Leather, No.i,  .15;  No. t,  .13;  No. 3, 
Cut  Sole  Leather,  ent  Into  taps,  6  inches  high  : 
5  %  Inches  high . 

5  Inches  high  •  • eeeeeeeee •••ee see  lessees eeeeeeee**ee 

4)4  Inches  high . 

4  Inches  high . 

3)4  Inches  high . 

3  Inches  high. . 

Fly  Ribbon . per  gross 

Fly  Paper,  Tanglefoot . per  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktlte  Fly  Paper,  100 . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . . . per  lb. 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  to  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  doz. 


H 


.26 


PORTO  RICO  MOLAS8E8. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 38 

West  India,  choice,  No.  634,  compound . 19 

Wait  India,  choice,  No.  51s,  compound .15 

Porto  Rico,  No.  668 . 15 

GLUCOSE. 

Three  Star  A,  for  confectionery .  a .  75 

Five  A,  fer  confectionery .  a .  85 


.69 

•95 

>•35 

1.45 

93 


HONEY. 

Domeztlc,  barrels . . . per  gal. 

Selser's,  lunch  bottles.  2  doz . per  doz. 

Selser's,  medium  bottles,  2  doz . per  doz. 

Schimmel’z,  ie-  oz.  bottles,  a  doz.  In  case . 

•*  6-  oz.  •’  “  “  . 

REFINED  MOLASSES  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars 

4  dos.  In  barrel . per  dos.  .87)4 

1  “  case .  “  ,)o 

Karo,  10  cent  size,  2  doz . per  case  1.90 

Karo,  25  cent  size,  1  doz . per  case  2.30 

Karo,  ro  cent  size,  %  doz .  per  case  1.30 

Lyle’s  Imported,  No.  2  cans,  2  doz. ...per  doz.  1.8254 

Globe,  No.  2)4  tins,  a  doz .  “  1.12)4 

Globe,  No.  5  tins,  1  doz .  “  2.20 


HENRY  TROENINER,  911  Arch  Street 

PHILADELPHIA,  PA.,  U.  S.  A. 


(MEE  AND  TEA  BINS 

THAT  PROVE  THEIR  “METAL” 


And  for  Over  fifty  Years  They  Have  Proven  Their  “Metal” 


Write  for  catalogue  showing  variety  of  designs 


Picture  your  store  fitted  out  with  Tea  Canisters  and  Coffee  Bins 
like  these.  They  are  trade  winners.  Effective  store  decoration  brings 
the  people  in — your  sales  force  do  the  rest. 


When  installing  Coffee  Bins, 
get  the  kind  that  will  stand  the 
racket — you’ll  never  have  to  replace 
them.  Our  bins  are  constructed  of  the  heaviest  tin. 
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Bannvr,  In  Jan,  compound . . . p«r  dot. 

White  Clover,  In  Inn,  compound . „  “ 

Porina  Pancake  Syrup,  36  pta .  “ 

"  '*  04  qu . ....  “ 

“  "  »  %-l ala .  « 

“  “  6  tala .  « 


•  9»J4 

a. aj 

4.00 

7.00 

ia.00 


MAPLE  SYRUP. 

Golden  Tree  Maple  Syrup,  dor .  a. as 

“  “  medium,  dor.  1.45 

“  “  small,  doa . jaJ4 

Vermont  Maple  Syrup,  gal.  tint . . per  gal.  1.13 

'*  “  X-«ml.  tlne..._per  doa.  7.75 

Haaen’a  Maple  Syrup,  qt.  Dottier .  “  4.00 

“  “  pt.  bottler .  "  a. 40 

Tosrle’a  Loj  Cabin  "Camp"  Syrup —  Per  001. 

Gallon  cans,  <  In  case . .  13.30 

Halt-gallon  cana,  is  In  case .  7. as 

Quart  cans,  as  In  case . . .  4  ,raj< 

Pint  cana,  a4  In  care .  a. 30 

Quart  bottler,  ra  la  care . . . . .  4.30 

Pint  bottles,  S4  in  care . . .  a. 73 

Jacket  cana . per  (alien  1.00 


CRESCENT  MAPLBINK. 


a-es...._ 

tr.:::::: 

16-os . 


K&: 


Per  dot. 

. . .  3.00 

. - .  S»S 

. .  il.oo 

1  •eeooooee  soooeeaeo  ooeeeeeee  35'®® 

. each  xi. 00 


OIL  OP  MAPLBINS. 


& 


Per  doa 
3.70 
4.50 
8.05 
13.00 
>7.00 
48.00 

lone . .each  ij.ao 


ooonoeoe  eooooeeoi 


WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  dor. 

Little  Gem, parlor,  a  string .  a. 40 

N  U,  No.  6,  spilt  handles .  a. 45 

Leader,  No.  6,  3  string  red  handles. . .  a. 40 

Princess,  No.  4,  fancy  handler .  a. 7; 

Parlor,  No.  3,  a  tie .  1.83 

Toy  Brooms . . . 90 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4.00 

Factory,  heavy .  a, 90 

Handy  Wall  Broom  Rack,  for  ra  brooms . 90 


-61- 

No.  WASHBOARDS.  Per  dex 

69,  Good  Enough,  double,  spring  protector...  3.(5 

37,  Peerless,  double  . .  3. 73 

80,  Seal  Globe,  doable,  swing  promoter . .  3.30 

61,  Peerless,  double,  spring  protector . .  4.45 

no,  Peerless,  single,  spring  protector. . .  3.55 

too,  Northern  Queen,  single,  protector  3.10 

rot,  Tidal  Wave,  single,  protector . .  a. 75 

118.  Good  Enough,  single,  protector... .  3.15 

. —  3- SO 

Celeiy  City .  3.00 

126,  Single  Ruby .  3.6* 

128,  Anchor,  single  head. . .  a. as 

130,  Little  Gem,  pail  board .  1.33 


BUCK  ATS.  Per  dot. 

O.  G.,  a  electric  hoops .  1.73 

O.  G.,  3  electric  hoops . .  1.90 

Clear,  a  hoop . . . . . . .  1.63 

Clear,  3  hoop . . . .  1 . 75 

Electric  Cedar,  a  hoop . . .  a .  40 

Electric  Cedar,  3  hoop... . . ................  a. bo 

Pine,  3  galvanized  hoope . . . 1.10 

Galvanised,  is  quart _ _ — ......  a.ca 

Galvanised,  14 quart . . . . . .  s.23 


No.  BUTTER  DISHES. 

1,  Solid  oval . — _ _ _ 

a,  Solid  oval _ _ _ _ _ _ 

3,  Solid  oval . _ _ _ 

3,  Solid  oval — . . . 

1,  Wire  ends. . . . . 

a,  Wire  ends . . . 

3,  Wire  ends . . . . . 

3,  Wire  ends . . . . . . 

Picnic  Plates,  8  inch . „. . 

Picnic  Plates,  9  Inch . 

Crates  contain  050  each. 


Par  M 

*.I5 

*•35 

x.65 

»  »J 

I  .so 
1.30 
1.50 
x.90 
a.  10 
*•35 


CLOTHES  PINS. 


3  grass.. 


Per  box. 

.  .4* 


EGG  CRATES. 

Perfectloa . 

Perfection,  10  sets  fillers . 


r  ,oe 
*•35 


BRUSHE8. 

No.  SCRUB  BRUSHES 

aa,  White  comer . . . . 

*3,  Medium  six* - - - 

*7, 1km. . . . . 

13,  Marble,  medium  sise _ _ _ 

00,  White.. . . . 

Handy  Heueo . . . 


Per  dox. 

z 


No.  STOVE  BRUSHES.  Per  dox 

ro,  Black  bristle,  curved  aad,  wood  haadte....  .90 

21,  X,  crescent  shape . 

I,  strap  handle,  grey  fibre . .  i]ao 

а,  strap  handle,  grey  fibre .  1,65 

б,  all  hair,  extra  quality .  a .  75 


No.  SHOE  BRUSHES. 

o,  Mexican  fibs*.... . . . 

1,  Mexican  fibre,  large _ _ _ 

4,  Bristle  outside - - 

«.  Ail  bristle.... 

16X,  All  brisde,  extra  value. . 

18,  All  bristle,  spotted  white. . 


Par  dex. 

•  po 

.  1.30 

..  i.<5 

1-73 

«*5 
a .  80 


No. 

6,6 

u 

f,S 

t,  6 

Z:i 

6.  5 
8,6 
to,  7 
ia,  t 
«,S 
8,6 


WHITEWASH  BRUSHES.  Per  das. 

In.,  White  taznpico—  .  . . .Kin  ,40 

In.,  Whhe  tampico - - — . .  .48 

In.,  White  tampico..... . .™...™.  .35 

In.,  Family,  extra  heavy.,.. . . .  .  80 

to.,  Family,  extra  heavy . .  .95 

to.,  Family,  extra  heavy.. . .  1.10 

to.,  Family,  extra  heavy . . .  I.2C 

la.,  A.,  hair  bristle. . .  t.40 

to.,  A.,  hair  bristle. . . . . .  1.65 

In.,  A.,  hair  bristle. . . .  a. 00 

In.,  A.,  hair  bristle. . . .  s.35 

to..  Ideal,  all  bristle,  3  row.. .  1 .90 

la. ,  Ideal,  all-  bristle,  3  row... .  i  ij 


No.  DUST  BRUSHES.  Per  des. 

7X,  Fibre,  wire  drawn . . . 90 

ax,  All  hair,  wire  drawn .  0.23 

38,  White,  wire  drawn .  a. 90 

J,  7  In.,  All  hair,  flat  end .  3.05 

23,7  In.,  Mixed,  round  end... „„ .  a. 10 

X,  7  in.,  All  hair,  round  end .  a. 35 
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TOBACCOS — PLUS. 

Battle  Ajc . . . . . . . . . 

Deer  Skin . . . . . . 

Gold  Rope. . . . . ! 

Newsboy 

Old  Honesty . . . . 

Piper  Heldsick . . 

Spear  Head . . . . . . . 

Standard  Navy  . . . . . . 

Toddy . . . . . . . 

Vtoeo . . . . . . . 

T*wm  Talk . . . . . . 


Par  lh. 
•  37 
•37 
•5* 
•3* 

39 

'«4 
44 
37 
35 


SMOKINO  TOBACCO. 

Briar  Pipe....™ - - - - - 

Duke’s  Mixture™ . . . . . 

Greenback.  __ 

Green  T  urtle . 


Perth 

•3® 


G.  &  A.  Navy,  jJ|  o*_ . . _...._ 

Honest . 

Polar  Bern _ 


Sensation 

Wild! 


YRA8T  CAKES. 


ir  eased. 

Magic,  dox.  packages. . 

Yeast  Foam,  1 %  dot . . 


. per  dos. 

. per  box, 

. per  box 


.il 

5* 

5« 


A  new  product  from  an  old 
house 

DIXON’5 

POWDERED 

5tove  Polish 

The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 

JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY.  N.  J. 


DXXXN  DXxXN  DXxXN  DXxXN  dXxXn  DXxXN  DVxXfJ  DXx 


PEANUTS— FIVE  A  BAG 

Everywhere  you  go  you  hear  that  cry. 
Don’t  you  think  you  should  have  some  of 
the  trade  that  the  peddler  has  ?  If  you 
knew  that  with  an 

Acme  Peanut  Roaster 

you  could  clear  300  per  cent. ,  would  you 
not  put  one  in  when  you  learn  that  any 
boy  can  run  it,  and  that  there’s  nothing  to 
get  out  of  order,  and  that  it  will  pay  for 
itself  in  one  month’s  time  ?  We  think  you 
will,  and  we  will  be  pleased  to  furnish  fur¬ 
ther  particulars  and  prices  on  request. 

ATSATT  BROS. 

24  Pearl  St.,  Mattapoisett,  Mass 


Want  a  $10  Morris  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  If  you  will  save  the  certificates 
given  with 

Zahm’s  Independent  {Scrap)  Tobaccos 
“ Blue  Hen,”  “High  Card,"  "Rex"  and  "Z" 

These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 

The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO ,  OHIO 
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Ginger  Up 


,  YOUR 
TRADE 
WITH 


Mill*  s.  m  as9* 


Clicquot  Club 


Ginger  Ale 

People  who  taste  it  once 
don’t  wait  until  the  next  sum¬ 
mer  to  get  thirsty  again .  They 
want  more  right  away; 
they  want  some  all  the 
time ;  they  keep  buying 
and  you  keep  selling  it  all 
year.  We  make  it  from 
sparkling  sterilized  water, 
under  the  most  cleanly  con¬ 
ditions,  in  our  big  sanitary 
factory  at  Millis,  Mass. 

It  beats  the  best  imported 
as  a  seller,  and  pays  you 
better. 

Don’t  postpone  good 
profit  until  summer — stock 
up  NOW. 

Clicquot  Club  Co. 

Millis,  Mass. 

Philadelphia  Agent, 

R.  S.  WILLIAMS, 

123  S.  Front  Street. 


Sugar’s  Share  in  the 
Big  Fruit  Crops 

^  Unless  all  signs  fail  we  are  going  to  have  very  large 
crops  of  all  fruits  this  year. 

*f[  That  means  lots  of  preserving  and  a  big  demand  for 
sugar. 

As  a  rule  grocers  don’t  look  forward  with  much  in¬ 
terest  to  a  “  big  demand  for  sugar,”  because  it  means 
increased  work  at  no  profit. 

^  What  shall  it  profit  a  man  if  he  sells  a  hundred  bar¬ 
rels  of  sugar  and  gets  back  only  what  he  paid  for  it  ? 

T[  Sell  Franklin  Carton  Sugar  instead  of  bulk  sugar 
and  your  views  will  change,  for  there  is  no  work  re¬ 
quired  in  selling  Franklin  Carton  Sugar.  You  don’t 
even  need  to  wrap  it.  And  there  is  a  good  profit,  and 
what  there  is  you  can’t  waste  through  the  overweight — 
“good  measure”— that  always  goes  with  sugar  in  bulk. 

Clean,  sanitary  cartons  that  preserve  strength 
and  freshness.  Two- pound  cartons  and  2,  5, 

10,  25,  50  and  100-pound  cotton  bags  :  :  : 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA.  PENNSYLVANIA  ^ 


Streets 
-at— 


Night 


You  occasionally  get 
on  the  street  at  night, 
and  every  now  and  again 
you  stop  before  the  bril¬ 
liant  windows  of  the  de¬ 
partment  stores. 

What  makes  them 
brilliant?  The  goods 
displayed?  It  is  the 
abundant  light,  under 
which  almost  any  goods 
would  make  a  brilliant 
window.  You  wouldn’t 
be  half  so  well  inter¬ 
ested  in  the  window  if 
it  wasn’t  so  bright  with 
light. 

Apply  this  logic  to 
your  own  store.  Is  it 
so  bright  with  light  that 
it  interests  people  in  the 
streets  at  night  ? 

If  it  isn’t  we  can  make 
it  so, very  inexpensively. 

The 

Philadelphia 
Electric  Co. 

10th  and  Chestnut  Sts. 

Philadelphia,  Pa. 
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The  firms  advertising  on  this  page  are  all  well  known;  their  products  are  tin 
best  on  the  market  and  all  bring  you  UNIVERSAL  COUPONS 


Nothing  Like  It  Has  Ever  Been  Made 

This  picture  represents  a  floor  wax  which  when  properly  applied  makes  wood  like  new. 
Grocers  can  build  up  a  big  trade  on  it  because  their  customers  need  it — they  are  buying  some¬ 
thing  of  the  kind  now,  and  are  going  to  paint  stores  to  get  it.  If  you  will  put  a  case  of 
MOORE’S  WAX  where  it  can  be  seen  and  tell  your  trade  what  it  will  do  you  will  get  some 
money  that  is  going  somewhere  else  now.  We  are  making  it  worth  your  while  to  do  a  little 
talking  for  this  product  by  giving  you  a  generous  quantity  of  Universal  Coupons  with  each  case. 
You  can  buy  anything  you  need  with  these  coupons. 

E.  B.  MOORE  &  CO.,  76  Wabash  Avenue,  CHICAGO,  ILL. 


Make  a  Specialty  of 
Private  Estate  Coffee 


tlNiraomE  FINEST  COFFEE  CHIC  III  IHISKiRKET  : 
ROASTED  BYAPROCESSIHAI PRESBIVES  H7EEFECILY  0NT1IISED 

^PRIVATE! 
STATE! 

,  COFFEE^ 

i  FA.CAI)CHOJS&CO.-THf  FULTON  Mllllff  tm 

m,: 


The  nicest,  smoothest  drinking  coffee  that  has  ever  been 
introduced  to  the  trade  is  Private  Estate. 

It  is  the  one  coffee  that  you  can  make  a  specialty  of  that 
will  redound  to  your  benefit.  It  will  appeal  to  every  cus¬ 
tomer  who  tries  it  to  such  an  extent  that  they  will  never  be 
content  to  use  any  other.  It  is  uniquely  packed  in  one-pound 
burlap  bags.  Another  feature  of  importance  to  you  is  that  it 
carries  with  it  Universal  Coupons. 

F.  A.  CAUCHOIS  &  CO. 

The  Fulton  Mills  33-34  Fulton  Street,  NEW  YORK 

Philadelphia  Branch,  139  S.  Front  Street 


We  Are  Not 
Satisfied 

with  being  able  to  make  the  best  Macaroni, 
Spaghetti,  Noodles  and  Pastels,  but  we  go 
one  better  and  make  the  best  proposition 
to  the  grocer. 

Besides  giving  you  goods  that  you  can 
confidently  recommend — 

Besides  giving  you  a  good  profit  on 
them — 

Every  case  bri ngs  you  Universal  Coupons 
which  you  can  exchange  for  almost  any¬ 
thing  you  would  otherwise  spend  cash  for. 


Vienna  Bahing 
Company 


Philadelphia,  Penna. 


Food  for  Thought  and  Food  for  the  Body 

If  you  are  the  means  of  introducing  something  to  your  customers  which  proves  to  be  better 
than  anything  of  the  kind  they  have  ever  had  before,  you  not  only  get  their  gratitude,  but  their 
confidence.  If  you  get  these  two  things  you  are  certain  to  hold  their  trade — that’s  food  for  thought. 

If  you  recommend  Royal  Peanut  Butter  those  who  try  it  will  find  it  better  food  for  the 
body  than  almost  any  food  product  on  the  market. 

The  Universal  Coupons  which  come  to  you  with  every  case  are  food  for  the  pocket  book  in 
the  shape  of  an  extra  profit. 

CLEVELAND  HEALTH  FOOD  CO.,  Cleveland,  Ohio 
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LAMSON  ELECTRIC 

CABLE  CASH  CARRIERS 

'  GIVE  PROTECTION,  QUICK  SERVICE  AND  ECONOMY 


Write  for  Booklet  E 


LAMSON  CONSOLIDATED  S.  S.  CO. 

Philadelphia  Office  Boston  Office 

500  Penn  Mutual  Bldg.  161  Devonshire  Street 

District  Offices  in  all  Principal  Cities 


Foolish  is  the  dealer  who  experiments  with  silver  polishes 
he  knows  nothing  about. 

Silver  polishes  can  hurt  silver  or  they  can  hurt  the  user’s 
temper  by  not  doing  their  work  properly. 

If  you  sell  either  kind  you  hurt  your  own  reputation. 

If  Why  should  you  consider  any  polish  but  Electro -Silicon  ? 

You  and  your  customers  both  know  that  it  gives  the  very 
finest  possible  polish,  and  that  it  leaves  the  metal  just  as  it 
found  it. 

Tf  Furthermore,  it  gives  you  a  good  profit — why  even  con¬ 
sider  any  other  but  the  polish  in  the  yellow  box  with  a  lady 
in  red  on  the  cover. 

ELECTRO  -  SILICON  CO.,  Proprietors 

N EW  YORK,  N.  Y. 


Our  Silent  Salesman  Window  Display 


speaks  loud  in  both  attractiveness  and 
effectiveness — it  draws  and  holds  the 
attention  of  the  passerby,  and  is  just 
the  thing  for  your  window.  It’s  the 
cheapest  way  of  introducing  and  selling 
your  goods,  as  the  only  cost  to  you  is 
the  space  it  occupies  for  display. 


>T 


w 


' 


is 


m 


a  beautiful  lithographed  cutout  in 
eight  colors.  A  regular  collapsible  car¬ 
ton  is  attached  to  the  illustration  and 
has  the  appearance  of  actually  being 
held  by  the  boy.  The  size  of  the  dis¬ 
play  is  2  feet  x  3  feet — does  not  take  up 
much  space  nor  keep  out  the  light.  It’s 
decidedly  showy,  and  a  fine  eye  catcher. 


“The  Inquisitive  Kids” 


E.  C.  HARDING  &  CO. 

205  River  Pront  Stores 

Phlla.  Representative 


Order  the  Goods  from  Your  Jobber 

and  instruct  us  to  send  display  direct — we’ll  prepay  charges 

THE  MALTA-VITA  PURE  FOOD  COMPANY 
BATTLE  CREEK 


J.  H.  IRWIN 

74  Hudson  Street 

New  York  City 
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Fourth  Street,  Willow  Street,  York  Avenue  and  Noble  Street 


PHILADELPHIA,  PA. 

The  largest  building  of  its  kind,  given  up  exclusively  to  the  grocery  business,  in 
this  city,  and  said  to  be  the  largest  in  the  world.  An  eight-story  and  basement  build¬ 
ing  as  near  perfectly  fire-proof  as  human  ingenuity  has  conceived  of. 

While  the  building  is  of  re-inforced  concrete  construction,  an  additional  precau¬ 
tion  has  been  taken  against  fire  danger  by  the  installation  of  a  sprinkler  system  with 
a  reservoir  capacity  of  140,000  gallons.  The  small  rate  of  insurance  charged, 
places  the  building  in  the  no-fire-danger  class. 

\\  hen  it  comes  to  handling  great  quantities  of  goods  economically  there  are  none 
to  compare.  Storage  capacity,  2000  car  loads.  Railroad  siding  along  entire  Willow 
Street  front.  Shipping  and  Receiving  platform  of  20,000  square  feet,  and  15  freight 
elevatois.  Passenger  elevator  at  N.  E.  Cor.  of  building,  entrance  on  Noble  Street. 
Main  Office  Eighth  Floor. 
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Must  Retailers  Give  Customers  Notice 
of  Coated  Rice? 

Question  Raised  by  Wholesale  Grocer.  All  Rice  is  Coated 
with  Glucose  and  Talc.  Federal  Ruling  Requires  it  to  be 
so  Labelled.  The  Retailer’s  Liability  Under  this  Ruling 
and  Under  the  State  Law. 


The  “Grocery  World”  has  had  an 
inquiry  during  the  week  from  a 
large  wholesale  grocery  house  con¬ 
cerning  the  sale  by  retail  grocers  of 
rice  which  is  coated  with  glucose 
and  talc.  The  question  was  whether 
the  retailer  is  obliged  to  notify  his 
customer  that  the  rice  he  sold  from 
broken  packages  is  coated. 

Practically  all  rice  now  sold  is 
treated  to  a  coating  of  glucose  and 
talc  in  order  to  improve  its  appear¬ 
ance.  So  general  is  the  custom  that 
the  Federal  Food  and  Drug  Board 
took  notice  of  it  not  long  ago  by 
issuing  a  ruling  that  all  rice  so 
coated  must  have  the  fact  revealed 
on  the  label.  Under  such  conditions 
it  could  legally  be  sold. 

Accordingly  all  packers  of  rice 
who  obey  the  law  now  place  some¬ 
where  on  their  package  variations 
of  the  following : — 

Rice  Coated  witli  Glucose  and  Talc. 

Wash  Before  Using. 

This  label  is  usually  affixed  by 
the  packer  upon  the  rice  in  ioo- 
pound  bags,  for  instance,  and  left 
on  it  by  the  wholesale  grocer,  who 
sells  it  to  the  retailer  in  the  original 
package.  Thus  the  packer  and  the 
jobber  have  both  complied  with  the 
ruling,  because  both  have  given 
notice  to  their  respective  purchasers 
that  the  rice  is  coated. 

The  retailer  now  breaks  the 
original  package  and  resells  the 
coated  rice  in  I -pound  lots,  2-pound 
lots,  and  so  on,  as  the  case  may  be. 
Is  he  obliged  to  carry  the  notice  of 
coating  on  to  his  customer?  is  the 
query,  and  the  “Grocery  World” 
thinks  that  in  most  cases  he  unques¬ 
tionably  is.  Naturally,  the  retail 
grocer,  no  matter  where  he  may  be, 
is  not  responsible  to  the  Federal 
law  if  he  sells  from  a  broken  pack¬ 
age  within  his  own  State.  The  rul¬ 
ing  regarding  coated  rice  is  Federal 
only,  so  that  it  has  no  force  within 
the  borders  of  a  State.  Unless  the 
State  Food  Department  has  issued 
such  a  ruling,  the  retailer  is  liable 
only  if  the  sale  of  coated  rice,  with¬ 
out  notice,  is  a  violation  of  the  law 
itself.  In  Pennsylvania  the  “Gro¬ 
cery  World”  believes  such  a  sale  to 


be  a  probable  violation  of  that  part 
of  the  act  which  calls  a  product 
adulterated  if  it  is  colored,  coated 
or  polished  so  as  to  appear  better 
than  it  is.  As  nearly  all  other  State 
food  laws  contain  this  same  clause, 
there  is  a  large  chance  that  the  sale 
of  coated  rice  without  notice  is  in 
violation  of  law  almost  everywhere 
where  food  laws  are  in  force. 

Now,  if  it  be  established  that  the 
sale  of  coated  rice  without  notice  is 
in  violation  of  law,  it  follows  as  an 
inevitable  conclusion  that  such  sale 
by  a  retailer  is  just  as  illegal  as  a 
sale  by  anybody  else.  In  other 
words,  whoever  sells  coated  rice, 
whether  he  be  packer,  jobber  or  re¬ 
tailer  must  give  notice  in  some  way 
to  his  buyer  that  the  goods  are 
coated  with  glucose  and  talc.  In 
the  retailer’s  case  this  could  easily 
be  done  by  putting  rice  in  paper 
bags  on  which  had  been  stamped 
some  such  statement  as  appears 
above. 


Brazil  Coffee  Corner  in  Critical 
Position. 

Various  Financial  Authorities  Predict 
Terrific  Collapse  and  Decline  in 
Coffee  Values.  Over  8,000,000  Bags 
of  Rio  and  Santos’  Coffees  Held  Off 
the  Market.  London’s  View. 

It  cannot  be  questioned  that  if  the 
Brazil  valorization  scheme  goes  to 
pieces,  as  many  authorities  seem  to 
expect,  the  world  will  witness  the 
greatest  slump  in  the  values  of  Rio 
and  Santos  coffee  that  has  ever  oc¬ 
curred  in  the  history  of  the  indus¬ 
try.  At  the  same  time  other  grades 
would  probably  decline  in  sym¬ 
pathy.  At  the  present  writing  the 
Brazilian  syndicate  is  holding  out 
8,000,000  bags  of  coffee,  mostly 
Santos,  in  order  to  keep  the  market 
from  collapsing.  If  for  financial 
reasons  this  coffee  had  to  be  thrown 
on  the  market,  a  terrific  slump 
would  result. 

Most  financial  authorities  con¬ 
demn  the  plan  unhesitatingly  as 
being  simply  a  corner,  no  type  of 
which  has  ever  succeeded.  A  typi¬ 
cal  expression  is  from  the  “London 


Financial  News,”  a  part  of  which 
as  follows : — 

The  Brazilian  Government  lias  for 
some  time  been  engaged  in  an  at¬ 
tempt  to  maintain  the  price  of  cof¬ 
fee,  and  thereby  to  protect  a  great 
and  vital  national  industry,  by  means 
of  what  is  known  as  the  valorization 
scheme.  The  idea,  briefly  outlined, 
was  to  hold  the  vast  existing  stocks 
until  there  should  be  either  a  failure 
or,  at  least,  a  shortage  of  the  Sao 
Paulo  output.  If  that  were  to 
happen  the  accumulated  stocks  in 
the  hands  of  the  Government  and  its 
allies  might  be  absorbed.  Mean¬ 
while  the  international  coffee  market 
might  be  “nursed,”  and  by  means  of 
what  was  called  the  “propaganda” 
the  consumption  of  Brazilian  coffee, 
as  well  as  the  general  interest  in 
Brazilian  affairs,  might  be  stimu¬ 
lated.  Such  a  scheme,  of  course, 
could  not  be  realized  without  money, 
but  it  was  believed  and  not  believed 
in  vain,  that  there  were  parties 
whose  interests  were  sufficiently 
wrapped  up  with  the  prosperity  of 
Brazil  to  induce  them  to  assist  either 
with  their  money  or  their  influence, 
or,  better  still,  with  both. 

By  whatever  name  this  scheme 
may  be  called,  it  is,  in  fact,  nothing 
but  a  gigantic  corner;  but  it  is  a 
more  perilous  operation  than  a  cor¬ 
ner  in  wheat,  copper,  or  any  other  of 
the  commodities  with  which,  from 
time  to  time,  bold  speculators  have 
concerned  themselves.  The  control 
of  the  available  supply  is  sufficient 
for  their  purpose.  They  do  not  de¬ 
pend  for  their  subsistence  upon  the 
continual  increase  of  the  stock;  in 
fact,  they  desire  to  prevent  it,  as  far 
as  they  can.  But  in  the  case  of  the 
Brazilian  Government,  a  consider¬ 
able  section  of  the  nation  (including 
its  wealthiest  State)  is  dependent 
upon  the  produce  and  sale  of  the 
very  commodity  whose  supply  the 
Brazilian  Government  is  anxious  to 
control  and  check.  It  has  embarked 
upon  the  perplexing  task  of  reconcil¬ 
ing  the  restrictive  interests  of  a  cor¬ 
nering  syndicate  with  the  expansive 
instincts  of  a  powerful  group  of  its 
members,  who,  however  anxious  they 
may  be  to  further  the  schemes  of  the 
partnership  as  a  whole,  are,  as  pro¬ 
ducers  of  the  commodity  which  is  the 
subject  to  the  corner,  liable  to  the 
continuous  and  inexorable  pressure 
of  the  status  quo — the  necessity  of 
selling  their  product  in  order  that 
they  may  subsist  on  the  proceeds. 

The  outstanding  position  at  the 
moment  seems  to  be  that  about 
£  16,000,000  has  been  advanced  by 
various  persons  on  8,000,000  bags  of 
coffee.  Great  secrecy  has  been  ob¬ 
served  with  reference  to  the  identity 
of  the  lenders ;  but  the  general  opin¬ 
ion  is  that  the  Arbuckles  and  the 
Sielcken  and  Crossman  group,  on 
the  other  side  of  the  Atlantic,  and 
certain  French  institutions  on  this 
side  originally  came  in.  The  Neth¬ 
erlands  Bank  vras  asked  to  help,  and 
refused.  Messrs.  Rothschild  them¬ 
selves  at  first  took  the  view  that  the 
whole  valorization  programme  was 
economically  unsound,  and  for  some 
time  refused  to  countenance  it. 
More  recently  they  are  understood 
to  have  modified  their  views,  and  the 
recent  issue  of  £3,000.000  of  Bra¬ 
zilian  treasury  hills,  as  well  as  the 
division  between  New  Court  and 
Paris  of  the  custodv  of  Brazilian 
financial  resources  on  this  side,  are 
among  late  developments  of  the 
policy.  It  is  at  this  critical  moment 
that  the  Bank  of  France  has  an¬ 
nounced  its  refusal  to  make  advances 
on  Brazilian  coffee  warrants  at  a 
higher  price  than  40  francs  per  50 
kilos.  The  decision  is,  no  doubt,  a 
consequence  of  recent  reports  that 
the  Brazilian  Government  has  been 
quietly  getting  rid  of  some  of  its 
huge  stocks  of  coffee  at  points  in  the 
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interior  of  Europe.  At  any  rate,  it 
has  brought  an  immediate  appeal  to  , 
the  Bank  of  France  from  Sao  Paulo  ] 
— the  centre  of  the  great  coffee 
State — which  shows  only  too  plainly  , 
that  the  grave  peril  of  the  situation  | 
is  realized.  If  the  Brazilian  Gov¬ 
ernment  is  “getting  out,”  if  the  Bank 
of  France  is  “hedging,”  and  if  the 
current  coffee  crop,  instead  of  being 
the  failure  that  was  hoped  for,  is  of 
fair  magnitude,  we  may  well  be  on  '  1 
the  verge  of  the  crash.  The  lenders 
who  have  advanced  monev  to  assist 
this  gigantic  corner  will  not  sit  still 
wdiile  their  margins  disappear.  They 
w’ill  dump  their  security  on  the  tot¬ 
tering  market,  and  Brazil  will  be 
face  to  face  with  a  financial  crisis  of 
the  first  magnitude. 


No  More  Freight  to  be  Received 
Unless  Consignee’s  County 
is  Named. 


Railroads  have  Lost  Money  by  Shipping 
Goods  to  Wrong  County,  where  there 
Were  Two  Towns  of  the  Same  Name, 
and  to  Protect  Themselves  the  Re¬ 
ceiver’s  County  Must  Always  be  Given 
After  July  I. 


The  railroads  have  sent  notice  to 
all  freight  shippers  that  after  July 
1,  1908,  the  consignee’s  county  must 
in  every  case  be  given  in  the  ship¬ 
ping  directions.  No  goods  will  be- 
received  for  shipment  where  this  is 
not  done. 


The  reason  for  this  innovation  is 


supposed  to  be  the  large  number  of 
damage  cases  and  claims  which 
have  been  brought  against  the  rail¬ 
roads  on  account  of  shipping  goods 
to  the  wrong  point,  where  there 
were  two  towns  of  the  same  name. 
In  order  to  avoid  these  mistakes  in 
the  future  each  shipper  of  freight 
must,  after  July  1st,  not  only  state 
the  consignee’s  town,  but  his  county 
as  well.  It  will  simplify  the  mat¬ 
ter  considerably  if  retailers  in  order¬ 
ing  goods  of  wholesalers  or  manu¬ 
facturers  will  themselves  specify  the 


county. 


A  Novel  Advertising  Plan. 

W.  F.  Main,  of  Iowa  City,  Iowa,  pro¬ 
prietor  of  the  Boston  Piano  and  Music 
Co.,  makers  of  the  Cote  piano,  with 
factory  at  Fall  River,  Mass.,  offers  a 
most  novel  and  interesting  plan  of  ad¬ 
vertising  by  giving  away  a  piano.  In 
another  section  of  this  paper  he  has  an 
advertisement  in  which  he  tells  you 
something  of  interest.  It  will  pay  you  to 
read  it  and  get  in  touch  with  him.' 


ELTON  J.  BUCKLEY 

Editor  ' '  Grocery  World  " 

Attorney  and  Counsellor  at  Law 

730-731  Drexd  Building,  Philadelphia,  Pa. 

Lemberd  1727 
T ********  l  Uyrtoiie,  Rice  744 

COLLECTIONS,  CORPORATION  PRACTICE, 
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Organized  Pittsburg  (Pa.)  Retailers  Run 
Down  Process  Butter  Frauds 

Secretary  Kane,  of  the  Merchants’  Protective  Association,  Finds 
Gross  Violation  of  Law  and  Brings  Action  Himself.  Cam¬ 
paign  Will  be  General.  Retail  Grocers  to  be  Protected 
Against  Illicit  Competition  of  Fake  Butter  Men. 


Special  correspondence  of  "Grocery  World. 

Pittsburg,  Pa.,  June  25,  1908. 

I  have,  as  secretary  of  this  asso¬ 
ciation,  received  a  large  number  of 
complaints  from  the  retail  grocers 
in  Pittsburg,  Allegheny  and  vicin¬ 
ity,  complaining  that  the  butter,  egg 
and  cheese  dealers,  who  are  known 
as  the  butter  dealers,  making  a 
specialty  of  this  line,  have  been 
greatly  injuring  their  creamery  but¬ 
ter  business,  as  they  are  selling 
what  is  supposed  to  be  pure  cream¬ 
ery  butter  for  less  than  the  retail 
grocers  could  buy  pure  creamery 
butter  at  wholesale.  After  careful 
investigation  I  invited  Dr.  James  F. 
Edwards,  Superintendent  of  the 
Bureau  of  Health  of  this  city,  to 
make  an  inspection  tour  with  me 
through  the  Northside  Market  to 
see  what  these  butter  dealers  were 


selling  for  pure  creamery  butter. 
Out  of  ten  stands  in  the  market 
house  we  found  eight  offering  for 
sale  renovated  or  process  butter  as 
pure  creamery  butter  at  28  cents  a 
pound.  These  butter  dealers  have 
been  in  the  habit  of  emptying  60- 
pound  tubs  on  the  lid  of  the  tubs 
and  displaying  it  on  the  counter  in 
cold  weather.  Some  had  these 
pyramids  of  butter  labeled 
“Special,”  “Extra  Fine”  and  other 
placards,  which  we  found  out,  after 
thorough  investigation,  that  the  but¬ 
ter  so  offered  was  adulterated  or 
renovated  butter.  I  also  found  that 
every  one  of  these  butter  dealers 
were  exposing  for  sale  one,  two  and 
three-pound  prints,  as  well  as  white 
tub  oleo,  without  having  the  placard 
on  each  open  tub,  package  or  par¬ 
cel,  as  required  by  the  Act  of  1901. 


In  another  section  of  the  city,  on 
one  street,  out  of  seven  butter  stores 
I  found  six  selling  tub  colored  oleo 
for  creamery  butter  at  28  cents. 
After  carefully  submitting  this  mat¬ 
ter  to  Mr.  E.  D.  Miller,  a  Deputy 
Food  Commissioner  in  this  district, 

I  decided  to  take  up  this  line  of 
prosecution  myself,  as  it  seems  to 
me  that  it  is  impossible  for  fifteen 
men  in  the  State  Department  of  the 
Dairy  and  Food  Division  to  protect 
the  60,000  retail  grocers  in  Pennsyl¬ 
vania.  We  have  in  Pittsburg  and 
Allegheny,  which  is  now  the  North 
Side  of  Pittsburg,  over  2,700  retail 
grocery  stores,  and  I  find  it  abso¬ 
lutely  impossible  for  Mr.  Miller  to 
look  after  Allegheny  County,  as 
well  as  two  or  three  other  counties, 
and  protect  the  retail  _ 
against  these  unscrupulous  butter 
dealers. 

I  brought  information  against 
George  R.  Hanny,  a  retail  butter 
dealer  in  the  Allegheny  Market,  be¬ 
fore  Alderman  George  Cain,  of  the 
North  Side,  on  the  21st  day  of  May. 
At  the  hearing  before  the  alderman 
Mr.  Hanny  was  held  for  court 
under  $500  bail.  He  was  tried  be¬ 
fore  the  criminal  court  of  this 
county  before  Judge  John  M.  Ken- 
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nedy,  and  the  jury  returned  a  ver¬ 
dict  of  guilty,  as  indicted.  Under 
this  Act  of  1901  the  minimum  fine 
on  the  first  offense  is  from  $100  to 
$300.  Judge  Kennedy  instructed 
Mr.  Hanny  to  appear  before  him  on 
July  1st  for  sentence.  After  my  in¬ 
vestigation  of  these  butter  violators 
I  have  decided  to  stand  by  and  pro¬ 
tect  every  retail  grocer  subscriber 
to  your  paper  in  Allegheny  County 
and  will  prosecute  every  butter  vio¬ 
lator  reported  to  me  by  any  of  the 
retail  grocers  in  Allegheny  County, 
whether  they  are  members  of  this 
association  or  not. 

I  noticed  in  the  last  report  that  I 
sent  you  regarding  these  butter 
dealers  that  your  paper  published 
them  as  being  retail  grocers.  These 
merchants  are  not  retail  grocers, 
but  handle  butter,  eggs  and  cheese 
in  competition  to  the  retail  grocers. 

Joseph  C.  Kane, 
Secretary  Merchants’  Protective 
Association. 


Hardware. 

Don’t  forget  that  when  in  need  of 
hardware  you  can  do  better  by  buying 
from  James  M.  Vance  &  Co.,  21 1  Market 
street,  than  anywhere  else. 

Everything  you  need  in  this  line  can 
always  be  obtained  at  any  time  and  at 
the  lowest  prices.  Try  them  now. 


Formerly  called\ 

Elijah’s  Manna ) 

Toasties 

Are  Made  for  Consumers  == 

Not  for  Your  Shelf! 

And  for  that  reason  we  guarantee  the  sale  of  Retailers'  stock.  We  make  customers  for  you  by 

continuous,  liberal  advertising. 

The  Superior  Quality— 

Delightful  Crispness,  and  Delicious,  Toasty  Flavour— hold  Customers. 


“THE  TASTE  LINGERS 

Made  by  Postnm  Cereal  Company,  Limited,  Battle  Creek,  Mich. 


99 


IN  URITINC  TO  KDVBKT?'5B!?S  KINDLY  MBNTlON  OROOBRV  NVORL.O 


10 


GROCERY  WORLD 


The  New  York  Letter 


The  Currant  Protest.  Brooklyn  Dealers  Postpone  Minimum 
Price  Issue  Till  Fall.  New  York  Retailers  Will  Probably 
Espouse  the  Quantity  Purchase  Principle.  Looking  Up 
Fake  Butter  and  Egg  Concerns.  Poor  Buchan  Soap  Set¬ 
tlement.  Small  News  of  the  Trade. 


Special  correspondence  of  "Grocery  World.” 

New  York,  June  26,  1908. 

That  this  country  is  the  dumping 
ground  of  poor  qualities  of  Greek 
currants  is  the  claim  made  by  a 
number  of  the  principal  importers 
who  are  trying  to  change  this  con¬ 
dition  of  affairs.  Among  those  en¬ 
gaged  in  the  movement  to  get  bet¬ 
ter  currants  for  this  country  are 
Austin,  Nichols  &  Co.,  Francis  H. 
Leggett  &  Co.,  Flills  Bros.  Co.  and 
other  importing  and  grocery  firms 

A  petition  was  sent  this  week  to 
the  State  Department  at  Washing¬ 
ton  asking  that  suitable  representa¬ 
tions  be  made  to  the  Greek  Govern¬ 
ment  on  the  subject.  It  is  assumed 
that  the  Government  of  Greece  has 
power  to  give  relief,  since  it  char¬ 
tered  the  Privileged  Currant  Co., 
and  supervises  its  affairs,  having  a 
representative  in  the  Board  of  Di- 


[  rectors  and  sharing  in  the  profits. 
The  company  is  said  to  have  been 
formed  to  absorb  any  surplus  in  the 
crop  and  to  regulate  conditions. 

The  importer  is  helpless  in  many 
cases,  it  is  set  forth  in  the  petition, 
because  sales  are  made  before  ar¬ 
rival  against  the  shipments,  and  so 
he  has  to  accept  even  most  inferior 
grades.  Besides  reducing  the  aver¬ 
age  quality  of  the  currants  shipped 
here,  it  is  claimed,  the  chartered 
company  has  brought  about  the 
doubling  of  the  prices. 

*  *  * 

Definite  action  on  the  minimum 
price  question  is  not  to  be  taken  by 
the  United  Retail  Grocers’  Associa¬ 
tion  of  Brooklyn  until  September. 
The  subject  came  up  for  a  brief  dis¬ 
cussion  at  the  meeting  this  week 
and  it  was  deemed  the  better  course 
not  to  take  any  position  at  this  time. 


Several  influential  members  are 
quite  actively  trying  to  have  this 
association  line  itself  with  the  as¬ 
sociations  of  Manhattan  and  the 
Bronx  in  opposition  to  anything 
like  minimum  or  uniform  prices. 

It  is  also  said  that  the  associa¬ 
tions  in  this  city  are  likely  to  become 
more  and  more  determined  in  stand¬ 
ing  by  the  quantity  price  plan  in 
buying  from  manufacturers.  The 
principle  upon  which  many  mem¬ 
bers  are  now  agreed  is  that  the 
manufacturer  should  look  to  the 
size  of  the  order  in  making  the 
price  and  should  sell  to  all  buyers 
who  have  the  money  to  pay  for  the 
goods  whether  they  are  jobbers  or 
retailers. 

*  *  * 

Another  expansion  in  the  busi¬ 
ness  of  L.  J.  Callanan,  of  Vesey 
street,  will  be  made  shortly.  He 
leased  last  week  the  basement  and 
sub-basement  of  39  Vesey  street, 
adjoining  the  building  which  he 
owns  and  occupies  at  Nos.  41-43. 
Workmen  are  now  connecting  the 
basements  and  the  additional  room 
below  the  surface  will  enable  him 
to  have  his  packing  and  shipping 
departments  there.  He  will  move 
the  shipping  office  and  freight  ele¬ 


vator  from  the  front  of  his  stoi'e 
and  thus  will  gain  an  additional 
window  in  front,  giving  three  win¬ 
dows  in  all.  Practically  the  entire 
front  is  of  glass  and  the  windows 
may  be  pushed  up  out  of  the  way 
so  that  in  summer  the  front  may 
be  made  as  open  as  is  desired. 

The  liquor  and  cigar  displays  will 
be  increased.  The  order  depart¬ 
ment  will  be  rearranged  and  an 
electric  elevator  will  be  installed  for 
its  convenience. 

Mr.  Callanan  has  also  decided  to 
build  up  some  lines  which  he  could 
not  do  before  because  of  lack  of 
room  and  to  develop  the  depart¬ 
ment  idea  in  the  store,  making 
sharp  classifications  in  the  various 
kinds  of  goods  and  placing  a  man 
in  charge  of  each  who  will  be  held 
responsible  for  the  condition  of  the 
stock. 

*  *  * 

In  response  to  inquiries  from 
York,  Pa.,  the  police  have  been 
looking  into  the  affairs  of  the 
United  Butter  and  Egg  Co.,  which 
has  headquarters  at  337  East  67th 
street,  in  this  city,  and  was  moving 
several  hundred  crates  of  eggs  to 
108  East  119th  street  at  the  time 
that  the  officers  sought  information 


B 
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BUY  WHERE  YOU  CAN  GET  A  PAY  CASH  FOR  WHAT  YOU 
THE  BEST  GOODS  FOR  N  BUY  AND  MAKE  THE 
THE  LEAST  MONEY:  D  MOST  MONEY. 


Wyoming  Valley  Brand  Extra  Fancy  New  York  State 

Sugar  Corn,  6  CASE  LOTS  OR  OVER  ....  per  doz.,  $  .70 
This  corn  will  be  in  and  ready  for  shipment  the  latter  part  of  this 
week  or  the  forepart  of  next.  It  is  as  Fancy  quality  New  York  State 
Corn  as  we  have  ever  offered,  very  attractive  wrapper  label,  and 
one  of  the  best  corn  bargains  we  have  seen  this  season.  It  will  pay 
you  to  buy  all  you  can  handle  of  it  to  carry  into  another  season. 

Remember,  not  less  than  5  case  lots. 

Toasted  Cerealine  Flakes,  full  size,  regular  10c. 

package,  36  packs  to  the  case, . per  case,  1.35 

This  is  a  good  one  and  you  can  sell  it  for  5c.  per  package. 


Olives,  No.  20  Cylinder  Bottle,  Mammoth  Queen 

Olives,  elegant  stock,  single  cases,  2  dozen  .  .  per  doz., 

6  or  10-case  lots . per  doz., 

These  are  a  very  large  bottle  of  very  large  Olives  that  can  be  re¬ 
tailed  at  the  very  low  price  of  25c.  per  bottle.  They  are  a  bargain. 

Hansen’s  Junket  Tablets,  V “Stoss  containers  .  .  .pergr., 

Boyd’s  Best  Quality  Porcelain-lined  Zinc  Jar  Tops, 

without  rubbers,  V -gross  in  box . per  gr., 

5  or  lO-gross  lots . per  gr., 

This  is  an  opportunity  for  any  of  the  trade  who  are  in  the  market 
for  jar  tops  to  buy  them  at  much  under  market  prices. 

Continental  Sardines,  Vs  in  oil,  new  goods,  pack  of 

1908,  100  cans  in  case,  with  key . per  case,  3.62  V 


2.30 

2.25 


8.00 

2.60 

2.57V 


Merry  Widow  Brand  Fancy  Norwegian  Smoked 
Sardines,  Vs  in  oil,  fancy  decorated  rolling  top 
key-opening  cans,  100  cans  in  case,  single  cases, per  case, 

5  or  10-case  lots . per  case, 

Fancy  Cal.  Lima  Beans,  bags  about  80  lbs . per  lb 

Fancy  Imported  Marrow  Beans,  bags  about  3V  bu  per  bu  , 
Fancy  Imported  Medium  Beans,  bags  about  3  V  bu.per  bu. 

Schumacher’s  Avena,  barrels . per  bbi’ 

Schumacher’s  Avena,  bags  (V  bbls.) . per  bag’ 

Special  Deal  on  Egg-O-See  and  E-C  Corn  Flakes, 

5V  cases,  half  case  free,  freight  prepaid  to  your 
station.  2V  cases,  quarter  case  free,  freight 
paid  to  your  station.  Let  us  have  your  orders 
for  these  most  popular  cereals. 

Fancy  Java  Rice,  a  beauty,  clean,  white  and  flinty, 

almost  whole  bean,  IOO  pound  bags . per  lb 

5  or  10-bag  lots .  . per  ib.’ 

If  this  rice  is  not  entirely  satisfactory,  upon  receipt  and  examina-’ 
tion  of  the  same,  it  can  be  returned  at'our  expense.  It  is  one  of  the 
best  rice  bargains  you  have  seen  for  a  long  time. 

Julius  Karl  Brand  Imported  Extra  Fins  Peas,  100 

cans  in  case . per  case, 

5  or  lO-case  lots . per  case, 

These  are  Genuine  Extra  Fins  Imported  Peas,  in  the  regular  size 
cans,  and  elegant  quality,  and  the  best  trade  we  have  seen  in  goods 
-  of  this  character  for  years. 

Harlem  Oil,  gross  lots . per  gr., 


6.95 

6.86 

.05V 

2.35 

2.30 

6.80 

2.80 


.05V 

•06V 


9.50 

9.26 


2.30 


WRITE  FOR 


These  Prices  for  This  Week  Only— June  29th  to  July  4th,  inclusive. 

THE  CASH  GROCER,"  CONTAINING  OUR  QUOTATIONS  ON  A  FULL  LINE  OF  GROCERIES 


BARBER  &  PERKINS,  Wholesale  Cash  Grocers 


29,  31,  33  N.  Water  Street 
28  N,  Delaware  Avenue 


Phila.,  Pa, 


IT*  writing  to  hdyertisers  kindly  mention  grocery  world" 
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as  to  its  affairs.  The  police  say 
that  complaints  have  been  made  that 
the  company  obtained  butter  and 
eggs  valued  at  many  thousands  of 
dollars  from  farmers  in  Pennsyl¬ 
vania  and  New  Jersey  without  pay¬ 
ing  for  the  stock.  Philip  Cohen 
seemed  to  have  something  to  do 
with  the  company  and  the  officers 
took  him  to  police  headquarters  in 
order  to  question  him  about  the 
business. 

*  *  * 

The  Thompson  Carbolic  Soap 
Co.  is  the  name  of  a  new  corpora¬ 
tion  which  figures  in  the  proposed 
settlement  of  the  affairs  of  the 
Buchans  Soap  Corporation,  225 
Fifth  avenue.  Creditors  of  the 
Buchans  corporation  met  Monday 
and  all  except  one  agreed  to  accept 
a  compromise  of  20  cents  on  the 
dollar,  to  be  payable  5  cents  in  cash 
and  15  cents  in  notes  of  the  new 
company,  such  notes  to  mature 
within  two  years.  If  the  settlement 
is  made  effective  the  assets  of  the 
old  company  will  be  sold  by  the 
trustee  in  bankruptcy  to  the  new 
corporation.  The  old  company’s 
liabilities  amount  to  $118,651. 

*  *  * 

The  United  Grocers’  Food  Prod¬ 
ucts  Co.,  Long  Branch,  N.  J.,  was 
incorporated  this  week  under  the 
New  Jersey  laws,  the  name  being 
similar  to  that  of  the  company 
recently  incorporated  in  New  York. 
The  authorized  capital  stock  is 
$125,000  and  the  incorporators  are 
W.  A.  Upham,  72d  street  and 
Riverside  Drive,  New  York;  C. 
Q.  Dean,  1628  Amsterdam  avenue, 
New  York;  E.  D.  Cronin,  889 
Union  street,  Brooklyn.  The  com 
pany  is  to  deal  in  groceries  and 
other  food  products. 


*  *  * 


Grocers  will  take  notice  of  the 
incorporation  this  week  of  the 
Long  Island  Potato  Exchange,  the 
organization  of  farmers  who  expect 
to  bring  about  better  results  for  the 
members  in  the  sales  of  their  pota 
toes.  The  authorized  capital  is 
$20,000  and  the  corporation  is  to 
carry  on  its  business  on  a  commis¬ 
sion  basis.  The  incorporators  in¬ 
clude  Samuel  Dickerson,  Southold ; 
C.  H.  Aldrich,  Mattibuck;  George 
H.  Wells,  Peconic.  Whether  or  not 
the  organization  will  put  up  the 
prices  of  potatoes  to  the  grocers  is 
to  be  seen.  It  is  claimed  that  in  the 
past  the  Long  Island  farmers  have 
often  been  obliged  to  sell  below, the 
real  market  prices  because  no  sys¬ 
tem  was  observed  in  the  shipments 
to  New  York  and  Brooklyn  and  no 


effort  was  made  to  seek  markets 
outside  of  this  district. 

*  *  * 

The  Empire  Bologna  and  Pro¬ 
vision  Co.,  West  Floboken,  N.  J., 
was  incorporated  several  days  ago 
to  manufacture  sausages  and  to 
jack  chopped  meats.  Incorporators 
are  Max  Strohmeier,  Philip  Walter, 
,ouis  Mayers. 

*  *  * 

J.  Fred.  Crosby,  the  editor  of 
“Tobacco,”  was  arrested  Sunday  on 
the  charge  of  criminal  libel  pre¬ 
ferred  by  Martin  J.  Condon,  the 
president  of  the  American  Snuff  Co. 
It  is  claimed  that  Mr.  Crosby  gave 
an  interview  which  was  published 
in  a  daily  paper  in  which  he  said 
that  the  tobacco  trust  mixes  cocaine 
and  other  narcotics  with  snuff  that 
is  sold  to  the  negroes  in  the  South 
*  *  * 

George  B.  Ackerson,  a  member 
of  Nevers  &  Callaghan,  103  Wall 
street,  who  has  been  for  many  years 
identified  with  the  raw  sugar  busi¬ 
ness,  died  Sunday  at  his  home  in 
Montclair,  N.  J. 

*  *  * 

The  name  of  Sidenberg  &  Co., 
long  known  in  the  cigar  trade,  is  to 
be  revived  by  a  new  corporation  or¬ 
ganized  by  men  identified  with  the 
American  Cigar  Co. 

*  *  * 

Five  indictments  were  returned 
last  Friday  against  the  American 
Ice  Co.  The  indictments  charge 
that  the  company  acted  in  restraint 
of  trade  in  buying  the  output  of 
other  supposed  independent  com¬ 
panies  and  in  making  various  agree¬ 
ments  with  such  companies.  The 
cases  are  not  to  be  tried  until  fall. 
The  charges  are  echoes  of  happen¬ 
ings  in  the  year  of  the  so-called  ice 
famine  when  the  grocers  as  well  as 
other  people  paid  unusually  high 
prices.  Since  then  quite  a  number 
of  grocers  have  been  active  in  start¬ 
ing  and  pushing  along  the  business 
of  new  ice  companies. 

Fred.  A.  McGill. 


Georgia  peaches  are  coming  for¬ 
ward  in  many  carload  lots,  and  the 
price  is  accordingly  low.  At  the 
present  writing  it  ranges  from  90 
cents  to  $1.50  per  case.  Sales  are 
large  on  account  of  the  low  price. 
The  quality  of  the  current  receipts 
is  good. 

Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro¬ 
cery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 


To  the  Trade: 

The  Tea  You  Can 
Sell  Quickest  Is 

CEYLON 

TEA 


BECAUSE  IT 


Pleases  the  Palate 


BECAUSE  IT 


Answers  the  Needs 


BECAUSE  IT 


Saves  the  Money 


Of  the  Consumer 

and  all  good  Merchants 
know  that 

The  Turnover’s  the  Thing 


IN  JaiRITIN  G  TO  KDVBRTISBRS  KINDLY  WBNTION 


GROCERY  WORLD' 
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GROCERY  WORLD 


Grocery  World 
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Monday,  June  29,  1908. 

The  attention  of  the  country  at 
large  is  just  now  being  devoted  to 
the  serious  in- 
The  Fresh  crease  in  the 

Meat  Advance.  prices  of  lllOSt  Cuts 

of  fresh  meat.  It 
is  true  that  meat  continued  to  rise 
until  it  is  now  literally  out  of  the 
reach  of  the  poorer  class  of  con¬ 
sumers.  An  advance  of  5  cents  per 
pound  in  the  retail  price  of  beef¬ 
steak  is  a  typical  instance. 

As  usual,  the  retail  meat  dealer 
is  bearing  the  brunt  of  the  blame. 
Jobbers  anxious  to  exculpate  them¬ 
selves  blame  the  advance  on  the  re¬ 
tailer  and  accuse  him  in  the  public 
press  of  extorting  undue  profits  on 
a  rising  market.  As  a  matter  of 
fact,  as  every  one  in  the  trade 
knows,  the  retailer  is  not  in  the  least 
to  blame  for  the  high  prices  of 
meat ;  in  fact,  it  is  not  possible  to 
fix  the  blame  on  any  man  or  set  of 
men.  Sensational  newspapers  ac¬ 
cuse  a  combination  of  the  Western 
packers,  but  the  packers  are  not 
fools.  It  seems  quite  obvious  that 
they  would  not  deliberately  make  a 
move — particularly  at  this  time  of 
little  money  and  much  fruit — which 
would  inevitably  reduce  the  con¬ 
sumption  of  their  products  and 
array  the  general  public  in  a  resent¬ 
ful  horde  against  them.  It  is  one 
of  the  very  fundamentals  of  a  large 
producing  business  that  moderate 
prices  within  the  reach  of  every  one, 
and  the  large  consumption  which 
always  results  from  that  condition, 


constitute  the  ideal  to  be  always 
striven  for. 

It  is  practically  certain  that  the 
packers  are  no  more  responsible  for 
the  meat  advance  than  the  dealer. 
The  cause  seems  unquestionably  to 
be  scarcity  of  good  cattle  at  all  ship¬ 
ping  points. 


The  nomination  of  Congressman 
Sherman,  of  New  York  State,  for 
Republican  Vice- 
Shermxn’s  Views  on  President  recalls 

Short  Weight.  attention  to  his 

speech  in  the  last 
Congress,  purporting  to  give  rea¬ 
sons  why  packers  should  not  be 
compelled  to  stamp  the  weight  of 
their  goods  on  the  packages.  Mr. 
Sherman,  incidentally,  is  a  canned 
goods  packer  himself,  and  his  views 
are  therefore,  in  a  sense,  personal. 
Since  the  subject  matter  of  his  ad¬ 
dress  is  just  as  fresh  to-day  as  when 
it  was  delivered,  the  weight  ques¬ 
tion  being  still  unsettled  and 
mooted,  a  portion  of  it  is  repro¬ 
duced  : — 

Now,  the  facts  are  that  a  very 
large  majority  of  all  the  products  of 
the  canning  companies  of  this  coun¬ 
try,  whether  they  be  inclosed  in  tin 
or  in  glass,  are  sold  by  the  package 
and  have  been  so  sold  for  decades. 
The  cans  which  have  been  presented 
by  the  distinguished  gentleman  from 
Illinois  (Mr.  Mann)  do  not  bear 
upon  their  labels  any  statement  as  to 
their  weight  or  quantity  of  the  con¬ 
tents  of  the  package,  and  it  has  not 
been  the  custom  of  the  trade  to  so 
label  packages,  and  if  they  have 
been  sold  by  weight  it  has  been  by 
people,  not  those  who  manufacture 
the  product,  but  by  the  retailer  who 
perpetrated  the  fraud  on  the  con¬ 
sumer. 

It  is  practicaly  a  ridiculous  or  im¬ 
possible  proposition  to  say  that  a 
man  who  puts  up  jelly  by  the  jar 
shall  label  that  jar,  that  glass,  as  to 
the  amount,  either  in  weight  or  quan¬ 
tity,  that  it  contains.  The  buyer 
cares  nothing  about  the  weight;  the 
housewife  knows  nothing  about  the 
weight ;  she  has  been  accustomed  to 
purchase  jelly  by  the  package,  by 
the  glass,  and  she  never  gives  a 
thought  to  the  question  whether  it 
weighs  eight  ounces,  six  ounces  or 
twelve  ounces. 

The  package  is  before  her  and  she 
sees  what  it  is,  and  so  purchases  it 
for  what  it  is.  And  the  same  is  true 
of  catsup ;  the  same  is  true  of  corn, 
peas,  beans  and  all  such  products. 
The  fact  is  that  the  identical  can 
filled  with  one  commodity  weighs 
from  two  or  four  ounces  less  or 
more  than  if  filled  with  another 
commodity.  The  variation  in  weight 
is  all  the  way  from  two  to  four 
ounces,  depending  upon  the  com¬ 
modity  inclosed  in  the  can,  when  the 
cans  are  absolutely  of  the  same  size. 

It  is  also  true  that  the  commodity 
put  up  at  one  time  in  the  year  or 
in  another,  canned  during  an  ex¬ 
ceedingly  dry  or  very  wet  season, 
will  differ  a  trifle  year  by  year.  So 
that  it  is  impossible  in  the  conduct 
of  the  business  to  regulate  the  size 
of  the  can  and  use  the  same  label 
in  June  or  in  August,  or  use  the 
same  label  in  1904  and  1905  and  have 
them  in  every  case  correctly  state 
the  quantity  of  the  contents  of  the 
package. 


Neither  the  glass  vessel  nor  the 
tin  can  is  made  with  reference  to 
containing  a  special  amount  in 
pounds  or  ounces.  The  sizes  have 
become  standardized  in  the  trade 
without  any  reference  to  what  they 
weigh,  and  they  have  been  so  dealt 
with  in  the  trade  for  decades,  and 
no  purchasers  from  any  canner  ever 
suggests  anything  about  the  weight 
in  the  can.  They  are  not  known  by 
weight  and  they  never  have  been 
known  by  weight. 

The  proposition  in  the  amendment 
offered  by  the  gentleman  from  Illi¬ 
nois  and  by  the  original  provision 
of  the  bill  is  to  compel  the  trade  to 
do  what  it  has  never  done — label 
the  amount  either  in  quarts  or  pints 
or  pounds  or  ounces  of  the  contents 
of  the  package.  That  would  revolu¬ 
tionize  trade  conditions. 

The  “Grocery  World,”  which 
favors  the  weight  plan  as  a  genera 
proposition,  is  perfectly  willing  to 
admit  that  in  some  cases  it  woulc 
cause  the  manufacturer  trouble, 
particularly  as  it  would  compel  him 
to  be  much  more  careful  than  he  is 
now  to  secure  practical  uniformity 
of  weight  throughout  his  packages. 
At  present  the  weights  of  package 
goods  vary  very  widely,  one  well- 
known  brand  of  catsup,  for  instance, 
ranging  from  13  to  15  ounces.  But 
the  inconvenience  of  the  manufac¬ 
turer  is  not  a  good  argument 
against  a  general  benefit. 

The  “Grocery  World”  also  be¬ 
lieves  that  Congressman  Sherman 
makes  a  wholly  groundless  insinu¬ 
ation  when  he  suggests  that  the 
short  weight  frauds  of  the  past  have 
been  perpetrated  by  retailers  and 
not  by  manufacturers ;  also  that  he 
goes  much  too  far  when  he  declares 
that  consumers  care  nothing  about 
the  weight  of  the  package  goods 
they  buy.  As  to  this  proposition  he 
will  probably  not  find  a  single  retail 
grocer  to  agree  with  him. 


The  “Grocery  World”  has  se¬ 
cured  a  copy  of  the  circular  issued 
by  the  Kellogg 

More  About  the  T  o  a  s  t  e  d  Corn 
Ktiioeir  Argument,  Co.  explain¬ 

ing  its  position 
upon  the  selling  of  large  retail  buy¬ 
ers.  From  it  the  following  extract 
is  taken : — 

Many  large  retail  buyers  are  of  the 
opinion  that  we  should  make  quan¬ 
tity  price  and  that  quantity  should 
govern  in  such  matters.  We  have  no 
doubt  this  is  so  on  some  commodi¬ 
ties,  but  it  would  be  ruinous  to  let 
quantity  govern  toasted  corn  flakes. 
Thousands  of  retail  grocers  would 
buy  the  quantity  (in  excess  of  their 
needs)  to  get  the  inside  price,  and 
when  it  got  old  we  would  be  buying 
it  back,  not  because  we  guarantee 
its  sale,  because  we  do  not,  but  in 
self  protection,  for  it  would  injure 
our  trade  to  have  stale  goods  go  to 
the  consumer. 

Therefore,  quantity  price  being  out 
of  the  question,  we  should  in  all  fair¬ 
ness  sell  all  retailers  if  we  sell  any. 
But  that  being  equally  out  of  the 
question,  we  have  concluded  that  our 


own  best  interests  and  the  best  in¬ 
terests  of  the  great  army  of  retail 
distributers  all  over  the  country  will 
be  served  by  confining  our  sale  to  the 
wholesale  grocer,  thus  putting  every 
retailer  on  an  equal  footing. 

This  is  an  astoundingly  weak 
confession  of  inability  to  run  a  busi¬ 
ness  on  a  business-like  basis.  They 
cannot  sell  a  buyer  like  the  Phila¬ 
delphia  Retail  Grocers’  Association, 
they  say,  because  if  they  based  their 
decision  as  to  who  should  buy  direct 
on  the  quantity  bought,  some  retail- 
ers,  to  get  the  quantity  price,  would 
buy  more  than  they  needed,  and  the 
Kellogg  concern,  to  prevent  spoiled 
goods  from  getting  out,  would  have 
to  buy  some  of  it  back. 

What  utter  childishness  !  Sup¬ 
pose  the  Kellogg  concern  said  to  a 
large  retail  buyer:  “If  you  will  buy 
50  cases  we  will  sell  you  direct,  be¬ 
cause  we  believe  that  every  50-case 
buyer  is  entitled  to  buy  direct.  But 
we  warn  you  now  not  to  buy  50 
cases  unless  you  can  use  them,  for 
under  no  circumstances  will  we  take 
a  single  package  off  your  hands.” 
How  many  retailers  would  over¬ 
stock  after  hearing  that?  The 
trouble  with  the  Kellogg  people  is 
that  they  are  too  weak  to  say  that 
and  stand  by  it.  So  in  order  to  save 
themselves  from  the  effects  of  their 
own  weakness  they  rob  large  buy¬ 
ers  of  an  undoubted  right. 

Even  if  this  was  a  real  argument, 
wouldn't  it  apply  just  as  well  to  a 
jobber?  Isn’t  the  quantity  price  an 
incentive  to  anybody  to  overstock  so 
he  can  get  it? 


Cooperative  Baying  in  Germany. 

Consul-General  Richard  Guen¬ 
ther  reports  from  Frankfort  that 
the  Wholesale  Purchasing  Company 
for  German  Co-operative  Associa¬ 
tions,  Ltd.,  at  Hamburg,  Germany, 
has  published  its  report  on  the  com¬ 
pany’s  business  during  1907.  The 
total  sales  amounted  to  §14,254.000, 
an  increase  of  28.7  per  cent,  over  the 
business  of  1906.  The  capital  of  the 
concern  (which  only  supplies  its 
affiliated  co-operative  retail  stores) 
is  §239,000.  The  net  profits  from 
ast  year's  dealings  amounted  to 
§120,000.  The  report  states  that 
the  prospects  for  1908  are  not  aus¬ 
picious,  because  the  present  eco¬ 
nomic  crisis  will  cause  lack  of  em¬ 
ployment  for  factory  operatives 
and  other  working  classes. 


A  few  watermelons  are  coming 
Torn  Georgia,  but  the  most  are  from 
Florida.  The  range  is  15  to  30 
cents.  The  demand  is  good. 
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Grocery  Protests  Against  Freight 

Advance 


Canning  Company  Shows  Up  Inconsistencies  in  Present 
Schedule.  Practically  Whole  Country  Under  One  Classifi¬ 
cation.  Canning  Concern  Argues  for  Uniformity. 


The  grocery  and  allied  trades  of 
the  country  are  waking  to  the  fact 
that  the  io  per  cent,  advance  in 
freight  rates  will  make  a  consider¬ 
able  difference  throughout  the 
whole  list.  Accordingly,  protests 
are  going  to  the  Interstate  Com¬ 
merce  Commission  from  various 
affected  interests  nearly  every  day. 

One  of  the  strongest  emanates 
from  the  New  Blue  Grass  Canning 
Co.,  of  Owensboro,  Ky.  It  not 
only  protests  against  the  advance, 
but  it  uncovers  some  of  the  incon¬ 
sistencies  in  the  present  freight 
rates.  Freight  rates  almost  every¬ 
where  exhibit  about  the  same  lack 
of  system.  A  part  of  the  above  pro¬ 
test  is  as  follows  : — 

I  believe  there  should  be  a  uni¬ 
versal  classification  used  by  all  rail¬ 
roads,  steamboats  and  other  trans¬ 
portation  companies,  making  the 
same  classification  apply,  no  matter 
from  whence  the  shipment  originates 
nor  to  what  point  its  destination  is 
to  be  in  our  country. 

Take,  for  instance,  catsup — one  of 
the  articles  the  writer  manufactures: 

To  points  north  of  the  Ohio  River 
and  east  of  the  Mississippi  River 
we  can  ship  catsup,  canned  vegeta¬ 
bles  and  fruit  at  the  same  rate  at  the 
same  classification.  To  points  in 
the  West  we  are  not  permitted  to 
mix  catsup  and  canned  goods  at  all, 
except  at  an  excessive  rate  to  be 
paid  on  the  canned  goods  if  it  goes 
with  the  catsup.  To  the.  South  the 
same  is  true;  the  rules  will  not 
permit  the  mixing  of  catsup  and 
canned  goods,  but  will  permit  the 
mixing  of  catsup  and  condiments. 

The  ordinary  catsup  of  commerce, 
such  as  is  manufactured  by  all 
manufacturers,  except  those  who 
manufacture  very  high-class  goods, 
is  less  valuable  per  pound  than  the 
average  value  of  canned  fruits  and 
vegetables.  The  catsup  will  weigh 
approximately  the  same  number  of 
pounds  per  cubic  foot.  While  bottled 
catsup  is  shipped  in  glass  packages, 
it  is  so  securely  packed  that  a  claim 
for  loss  is  the  exception.  As  each 
grocer,  both  wholesale  and  retail, 
handles  both  the  fruits  and  vege¬ 
tables,  as  well  as  catsup,  the  rule 
should  permit  the  shipping  of  these 
articles  together.  _ 

Why  ship  mustard,  pickles,  chili 
sauce,  pepper  sauce  and  catsup,  and 
not  permit  us  to  ship  catsup,  toma¬ 
toes  and  pumpkin. 

You  can  see  from  all  this  that 
the  rules  governing  these  things  are 
out  of  date;  they  are  neither  just 
nor  fair  to  the  consignee  or  the 
consignor.  The  rules  are  detrimental 
to  the  development  of  business,  and 
actually  reduce  the  amount  of  goods 
that  could  be  transported  by  the 
railroad  companies  if  they  would 
permit  the  general  mixing  of  goods 
of  practically  the  same  weight  per 
cubic  foot  and  practically  the  same 
value  per  ioo  pounds,  where  the  risk 


in  transportation  is  not  materially  in¬ 
creased  for  the  transportation  com¬ 
pany. 

Something  should  be  done,  as 
stated  in  my  former  letter,  to  make 
a  uniform  classification  and  to  permit 
as  many  goods  of  like  kind  and 
value  to  go  under  one  classification 
as  are  ordinarily  manufactured  by 
one  manufacturer,  so  as  to  facilitate 
the  wide  distribution  and  conse¬ 
quently  the  wide  consumption  of  all 
commodities,  more  especially  in  the 
fruit  and  vegetable  products. 

For  instance,  rates  from  the  Louis¬ 
ville  and  Nashville  between  Owens¬ 
boro  and  Paducah,  Ky.,  canned  goods 
and  vegetables,  carload  lots,  12  cents  ; 
less  than  carload  lots,  25  cents. 

Catsup  in  glass,  carload  lots,  13 
cents ;  less  than  carload  lots,  25  cents. 

Catsup  in  wood,  carload  lots,  13 
cents  ;  less  than  carload  lots,  19  cents. 

A  freight  rate  would  be  in  carload 
lots  either  of  the  three  items,  12 
cents,  and  less  than  carload  lots, 
either  of  the  three  items  named,  18 
cents.  That  would  be  a  50  per  cent, 
raise  for  less  than  carload  lots. 

You  will  observe  that  catsup  in 
wood  is  almost  exactly  50  per  cent, 
raise  above  the  carload  rate. 

Next  we  will  take  the  Louisville 
and  Nashville  to  Humboldt,  Tenn. : 

Canned  fruits  and  vegetables,  car¬ 
load  lots,  31  cents;  less  than  carload, 
54  cents. 

Catsup  in  glass,  carload,  27  cents; 
less  than  carload,  64  cents. 

Catsup  in  wood,  carload,  27  cents ; 
less  than  carload  lots,  44  cents. 

Can  any  railroad  rate  builder  give 
a  good  and  sufficient  reason  why  the 
rates  should  be  so  varied  passing 
over  the  same  railroad  lines,  in  the 
same  direction? 

Next,  we  come  to  a  rate  we  bad 
from  the  Illinois  Central  to  Dyers- 
burg,  Tenn. : — 

Canned  fruits  and  vegetables,  car¬ 
load  lots,  35  cents;  less  than  car 
load  lots,  66  cents. 

Catsup  in  glass,  carload,  31  cents; 
less  than  carload,  66  cents. 

,  Catsup  in  wood,  carload,  31  cents; 
cents ;  less  than  carload,  45  cents. 

All  these  goods  are  manufactured 
from  tomatoes,  catsup  being  made 
from  the  offal  of  the  canning  house ; 
at  least  75  per  cent,  of  it  that  goes 
to  the  South  is  made  that  way.  The 
material  is  perfectly  clean  and  whole¬ 
some,  but  would  have  to  be  thrown 
away  unless  made  into  catsup  or  to¬ 
mato  pulp.  The  rates  should  be  as 
low  on  these  articles  as  on  canned 
goods.  You  will  observe  that  in  the 
instances  cited  above  catsup  in  wood 
and  in  glass,  carload  lots,  is  less  in 
two  instances  and  more  in  one  in¬ 
stance,  while  in  less  than  carload 
lots  the  rate  in  wood  is  less  in  each 
instance.  There  is  no  objection  to 
the  rate  in  less  than  carload  lots  in 
wood. 

However,  the  rate  on  less  than 
carload  lots  in  glass  should  be  no 
higher  than  on  canned  goods,  simply 
because  the  weight  per  cubic  foot  is 
about  the  same  for  catsup  as  canned 
goods,  while  the  value  is  generally 
less  per  100  pounds  than  canned 
goods. 

The  principal  complaint  is  that  the 
railroad  company  should  -permit  an 
assortment  of  same  character  and 
class  of  goods  as  the  above  items  to 


Oakdale  Steam  | 

%  IT 

Crisp  Pretzels  Salted  t  I 


• » 

<JfGenuine  steam  process. 

Taste  better  and  keep 
longer  than  any  other 
kind.  Acknowledged 

*  “Standard  of  Quality.” 

«  • 

«  *  _ _ _ 

*!  |  Write  for  Samples  and  Prices. 

::  Oakdale BakingCo.  |  f 

*  * 


::  Oakdale  Building,  Philadelphia,  Pa.  •• 


Our  personal  canvass 
indicates  that  93  per 
cent,  of  the  stores 
handling  Flour  sell 

Millbourne 

Are  you  among  the 
7  per  cent. who  don’t? 


MILLBOURNE  MILLS 
Sixty -Third  *nd  Market  Streets 
Philadelphia,  Pk. 


« * 
♦  * 
« * 


The  Clumsy 
and 

Expensive 
Team 


You’ll  be  delighted  with  the 
Lindsley  Delivery  Car— every¬ 
body  is.  Delighted  with  the  way 
it  covers  ground,  with  the  tremend¬ 
ous  loads  it  takes  without  a  mur¬ 
mur,  with  the  way  it  stays  in 
order,  with  the  extremely  small 
expense  of  running  it. 

The  average  delivery  team  is  a 
mighty  clumsy,  expensive  thing 
compared  with  a  Lindsley  Car. 

J.  V.  LINDSLEY  &  CO. 

Suite  1112  Monadnock  Building 
CHICAGO 


A 


Can  you  afford  to  handle  goods 
advertised  to  the  consumer  at 
profitless  prices  ? 


No  Price  Printed  on 
the  Package 

No  Price  Advertised 
to  the  Consumer 


is  the  Mother’s  Oats  policy,  and  it  means 
bigger  profits  to  you. 

This  policy  was  endorsed  by  the  Na¬ 
tional  Conventions  of  Retail  and  Whole¬ 
sale  Grocers  at  Boston  and  Atlantic  City. 

Increasing  your  sales  of  Mother’s  Oats 
means  increasing  your  earnings. 

The  Great  Western  Cereal  Co. 

CHICACO,  ILLINOIS 
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be  shipped  in  the  same  car  without 
discrimination. 

We  can  and  do  ship  catsup  in  glass 
and  in  wood  together  with  canned 
goods  to  all  points  in  the  line  ter¬ 
ritory  at  the  same  rate. 

The  thing  that  is  needed  most  is 
one  classification  that  applies  to  all 
points  in  the  United  States,  one  that 
will  permit  of  as  many  items  as  is 
consistent,  of  a  like  nature,  generally 
manufactured  in  one  neighborhood, 
or  one  factory  and  generally  handled 
by  one  jobber,  to  be  put  in  one  and 
the  same  car  at  the  same  rate. 

In  other  words,  canned  fruits  and 
vegetables,  catsup,  mustard,  pickles 
should  be  permitted  to  go  at  the 
same  rate.  So  should  lard,  meat 
and  sausage  be  permitted  to  go  at 
the  same  rate. 

Since,  under  a  combination  of  the 
railroads,  practically  the  whole 
country  is  under  the  above  classi¬ 
fication,  the  arguments  made  above 
apply  everywhere. 


Bad  Eggs  Coming  Into  Wash¬ 
ington. 


Receivers  Say  Virginia,  Tennessee  and 
North  Carolina  Shippers  are  Send¬ 
ing  Bad  Stock  to  National  Capital. 


Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

June  25,  1908. 

Many  commission  merchants 
handling  eggs  here  are  up  in  arms 
against  the  shippers  of  Southwest¬ 
ern  Virginia,  portions  of  Tennessee 
and  North  Carolina,  claiming  that 
fully  half  of  the  shipments  received 
in  Washington  from  the  sections 
mentioned  are  rotten  and  unfit  for 
food. 

According  to  reports  it  is  often 
necessary  for  them  to  have  their 
place  deodorized  after  going 
through  a  shipment,  and  that  fre¬ 
quently  the  bottom  of  the  cases  are 


Written  for  the  "Grocery  World.” 

Retailers  Protest  Against  Biscuit  Trust 

Pennsylvania  Grocer  Accuses  National  Biscuit  Company  of 
Injustice  in  Selling  Mail  Order  Concerns  Like  Sears,  Roe¬ 
buck  &  Co.  “Furnishing  Retailers’  Enemies  with  Powder.” 
An  Extract  from  the  Sears,  Roebuck  Catalogue. 


I  have  been  reading  a  lot  about  j 
the  fight  between  the  home  mer¬ 
chants  and  the  catalogue  houses,  but 
have  never  yet  read  anything  con-  J 
cerning  the  following,  which  can  be 
verified  by  anybody  taking  the 
trouble  to  ask  Sears,  Roebuck  &  Co. 
for  their  current  grocery  list. 

About  95  per  cent,  of  their  offer¬ 
ings  are  under  their  private  labels, 
the  other  5  per  cent,  are  goods  care¬ 
fully  selected  from  well  advertised 
lines  and  quoted  at  wholesale  prices. 
This  puts  a  fine  veneering  on  the 
whole  list,  while  it  has  just  the  oppo¬ 
site  effect  on  the  home  merchant’s 


from  their  list  showing  the  National 
Biscuit  Co’s  goods.  This  was  taken 
from  the  centre  of  the  page.  The 
balance  of  the  page,  which  is  8 1/2  x 
\Q>y2  inches,  is  taken  up  entirely 
with  telling  how  good  their  own 
private  brand  of  cakes  and  crackers 
are. 

S.  V.  Johnson, 
Manager  Hicks  Run  Store. 
Hicks  Run,  Pa. 

Note.— The  National  Biscuit  Co. 
has  always  been  a  particularly 
grievous  offender  against  the  rights 
of  retail  grocers  in  this  respect.  It 
sells  any  department  store  which 


paint  it.  Some  painter  must  do  it, 
and  the  country  man  would  prob¬ 
ably  charge  less  than  anyone  else. 

*  *  * 

Information  on  Fruit  Preservation. 

Shenandoah,  Pa.,  June  17,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — Will  you  kindly  favor 
me  by  giving  me  the  name  of  a  book 
or  paper  pertaining  to  the  keeping 
and  preserving  of  fruits,  vegetables, 
etc.,  from  decaying  or  becoming 
unsalable?  Thanking  you,  I  am, 
Yours  truly, 

Geo.  D.  Young. 

The  “Grocery  World”  knows  of 
no  paper  on  the  subject.  For  a  list 
of  books  on  the  subject,  write  “The 
Canner  and  Dried  Fruit  Packer,” 
Chicago,  Ill. 

*  *  * 

To  Buy  Dried  Beef. 

Lancaster,  Pa.,  June  22,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — Will  you  kindly  in¬ 
form  me  who  sells  the  dried  beef 


THE  GOODS  LISTED  BELOW  ARE  MANUFACTURED  BY  THE  NATIONAL  BISCUIT  COMPANY. 
GOODS  HAVE  A  WORLD  WIDE  HEPUTATJON  AND  NO  DESCRIPTION  IS  NECESSARY. 

N.  B.  C.  Brand  Soda  Crackers. 


THESE 


§39  65  7  "N,  B.  C.  Soda  Crackers.  Per  21-pound  box  .  . 
69  667  N.  B.  C.  Butter  Crackers.  Per  20-pound  box 
69  687  N.  B.  C.  Oyster  Crackers.  Per  21-pound  box 

G 69  70 7  Select  Sodas.  ‘Per  17-pound  box . 

G69  7  I  7  Princess  Sodas.  Per  lG-pound  box . 

G69727  Oatmeal  Biscuit.  Per  22-pound  box . 


..$1. 


Mi 


All  of  the  following  goods  are  put  up  in 
the  famous  lner-Seal.  The  package  that 
keeps  the  goodness  in  and  the  badness  out. 
Uneeda  Biscuits  are  packed  I  dozen  pack¬ 
ages  in  a  carton.  Zu  Zu  Ginger  Snaps  arc 
also  packed  I  dozen  packages  fU  a.carton.- 
All  other  N.  B.  C.  package  goods  quoted- on 
this  page  are  packed  6  packages  in  carton. 
WE  DO  NOT  SELL  LESS  THAN  FULL 
CARTON  OF  ANY  BRAfJD. 

G700!  Uneeda  Biscuits.  Per  carton,  1  doifeii  packages.  $0.50 , 
G7003  Graham  Crackers.  Per  carton,-®'  packages. . . . 

G7005  Oatmeal  Crackers.  Per  carton.  6  packages.  -SO 
G7008  Saratoga  Flakes-  Per  enrton,  0  packages. . .  s.  .75 
G70I0  Select  Soda  Crackers.  Per  carton,  6  pacjs£e3„-  .50 
G7012  Gmger  Snaps;  Per  carton,  6  packages.  .  W*  .. .  .50 

G70I4  Vanilla  Wafers.  Per  carton,  d  packages.; .  .50 

L»7016  Brcmner’s  Butter  Wafers.  Per  cartbn,  6 

packages . . . ; . 50 

G702I  Pretzelettes.  Per  carton.  6  'packages .. .  ,50 

G702J  Uneeda  Ginger  Wafers.;  Per  carton,  6  packages.  .50 

G7025  Zu  Zu.  Per  carton  '32, trackages . 50 

G7028  Royal  Toast.  Perlo&rton.  6  packages. .  . . 50 

G~032  Social  Tea.  Per  carton,  6  packages.  ..... . . . 50 

G7036  Butter  Thin.  PeV  carton.  6  packages: . 50 

Q7040  .Nabisco  Sugar  Wafers.  Mint,  Tjtynon.  Orange, 
Chocolate  or  Vanilla  ,  flavors.  \  state  which 
wanted.  Per  ca/ion,  6  packaNta.. .  1.25 

Special— Baby  Nabisco/Sugar  Wafers. 

G>042  Baby  Nabisco  Sugar  Wafers,  Per  carton,  6 

packages . '.v. . 50c 

Chocolate  or  vanilla  flavor.  Specify  which  wanted. 


-  •  -1 


I  3  6 

Jo- 


,69737 

569747 


Graham  Biscuit.  Per  23-pound  box 

Honey  Jumbles.  Per  17-pound  box . 

Crystal  Coffee  Cakes.  Per  24-pound  box  . 

Milk  and  Honey.  Per  lS-pcund  box  . 

Jersey  Toast.  Per  25-pound  box . . 

Lemon  Cream  Biscuits.  Per  24-nonnd  box 

Frosted  Creams-  Per  25-pound  box . 

Ginger  Snaps.  Per  28-pound  box  . 


P. .  ~>  -  A  wl*  TRIPLE  ASSORMEKT8. 

box  the  <onvcft»eoce  of  ftnospJrtf  our  customers  who  do  not  care  to  buy  a  box  of  a  single  variety,  we  put  up  the  fo!- 
^‘etSK  ThC  teepees  consist  of  a  box  divided  by  wooden  partitions  In  three  compartments.  The  goode  are 
spicily  fresh,  Jn, fact  they  areioeJivered  to  us  from  the  bakery  daily.  Y»e  recommend  that  our  customers  order  these  assort¬ 
ments,  as  they  give  a  nice  vaiflety  at  a  very  small  outlay. 

tfre  rcgffiar'xv  ay* ^  pri*es  OD  the  following  assortments  to  be  3  to  6  cento  per  pound  less  than  these  goods  are  eo|6  for  io 


Assortment 


“A” 

Consists  of  House¬ 
hold  Cookies,  N.  B.  C. 
Snaps  and  Frosted 
Creams.  A  nice  as¬ 
sortment.  Boxes  con¬ 
tain  18  pounds. 
G69S07  Assortment 
“A:"  Per  18-pound 

■  box . $1 .62 

This  ifi  at  the  rate  of 
9  cents  per  pound. 


Assortment 

Consists  of  Iced  Honey 
Crumpets.  Newsboys  and 
Aunt  Samanthas.  All 
nice  goods.  Boxes  con¬ 
tain  13  pounds. 

G699  I  7  Assortment 
**B.,r-  Per  13-pound 

box . $1 .43 

•This  is  at  the  rate  of 
1 1  cents  per  pound. 


Cans  i  s  t  s  of  Marsh¬ 
mallow  Creams.  Pine¬ 
apple  Wafers  and  Marsh¬ 
mallow  Walnuts.  This 
is  an  extra  good  assort¬ 
ment.  All  fancy  goods. 
Boxes  contain  14  pounds. 
G69947  Per  14-pound 

box . $2.24 

This  is  at  the  rate  of 
16  cents  per  pound. 


Assortment  C” 

Consists  of  Cocoanut 
Taffy.  Newtons  and 
Spiced  Honey  Drops.  An 
excellent  tine.  Boxes 
.contain  21  pounds. 
^G69927  Assortment 
"C."  Per  21-poun4 

box  . $2.73 

This  is  at  the  rate  of 
13  cents  per  pound. 

Assortment  “E” 


SCrf  C-o  FANCY 

m ASSORTED  CAKES 


filled  with  worms  born  in  broken 
eggs. 

S. 


“The  Inquisitive  Kids.” 

A  most  novel  and  effective  window 
and  showcase  display  is  now  being  sent 
out  to  grocers  by  the  Malta-Vita  Pure 
Food  Co.,  of  Battle  Creek.  It’s  de¬ 
cidedly  showy  and  a  fine  eye  catcher. 

It  is  a  beautifully  lithographed  cut-out, 
in  eight  colors,  bearing  the  caption,  “Let 
Me  See  If  It’s  the  Same,”  which  is  por¬ 
trayed  by  an  inquisitive  boy  holding  a 
regular  package  of  Malta-Vita  Corn 
Flakes,  alongside  of  whom  is  a  little  girl 
whose  curiosity  is  also  aroused,  and  who 
is  standing  on  her  toe  tips  in  an  attempt 
to  see  the  contents  of  the  box. 

A  unique  feature  of  the  display  is  the 
fact  that  the  package  is  not  a  part  of  the 
printed  design,  but  is  a  standard  stock 
carton,  collapsible,  thereby  giving  the  ap¬ 
pearance  of  actually  being  held  by  the 
boy. 

The  size  of  the  card  is  3  x  2  feet,  and 
is  just  the  kind  of  advertising  that  at¬ 
tracts  the  attention  of  women  and  chil¬ 
dren — the  grocer’s  everyday  customers. 

The  Malta-Vita  Pure  Food  Co.  will  be 
glad  to  hear  from  dealers  desiring  this 
particularly  unique  display,  as  they  are 
sending  them  to  handlers  of  their  prod¬ 
uct,  charges  prepaid. 


stock,  as  our  customers  naturally 
compare  familiar  brands  first. 

This  matter  should  be  taken  up 
with  the  manufacturers,  as  there  is 
very  little  use  of  our  fighting  as 
long  as  they  continue  to  furnish  our 
enemies  with  powder.  It  does  not 
seem  reasonable  either  from  their 
standpoint.  Sears,  Roebuck  •&  Co. 
do  not  handle  their  full  lines,  just 
a  few  well  selected,  much  advertised 
articles  like  Gold  Dust,  Royal  Bak¬ 
ing  Powder,  etc.,  and  they  are  not 
going  to  push  the  sale  of  these 
either.  The  manufacturer  is  dam¬ 
aging  his  own  business  by  preju¬ 
dicing  the  public  againt  his  own 
customers. 

For  example,  we  handle  the  Na¬ 
tional  Biscuit  Co’s  goods  almost 
entirely,  and  I  must  say  it  is  not 
pleasant  to  have  this  list  circulating 
among  our  customers.  I  am  inclos¬ 
ing  clipping  (kindly  reproduce)  | 


wants  to  buy  its  goods,  and  it  cares 
nothing  whatever  how  badly  its 
prices  are  cut.  The  “Grocery 
World”  has  frequently  pointed  out 
the  remedy;  it  still  exists.  The 
minute  retailers  as  a  body  begin  to 
enforce  their  resentment  against  a 
manufacturer  by  refusing  to  sell  his 
products,  that  minute  such  manufac¬ 
turer  would  begin  to  take  notice 
of  the  retailers’  desires  and 
rights. — Ed. 


CORRESPONDENCE. 


To  Get  a  Sign. 

Milroy,  Pa.,  June  18,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — From  whom  can  I 
buy  a  sign  with  my  name  and  busi¬ 
ness  on  for  use  outside  my  store  ? 

Yours  truly, 

S.  M.  Zook. 

The  “Grocery  World”  knows  no 
better  or  cheaper  way  to  get  such 
a  sign  than  to  let  a  local  painter 


advertised  in  Column  43  of  the 
“Grocery  World.” 

Thanking  you  in  advance,  I  re¬ 
main, 

Yours  truly, 

H.  H.  Mosemann. 

Messrs.  Barber  &  Perkins,  33 
North  Water  street,  Philadelphia. 
Pa. 


A  few  blackberries  are  now  com¬ 
ing  from  New  Jersey  and  Delaware, 
the  former  ranging  from  10  to  12 
cents,  and  the  latter  from  5  to  8 
cents.  Jersey  huckleberries  range 
from  9  to  11  cents.  Raspberries 
are  all  near-by  and  range  from  4  to 
5  cents  per  pint.  The  demand  for 
berries  is  good. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov-. 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro¬ 
cery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 
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THE  GROCERY  MARKETS 


Tea. 

The  tea  market  shows  no  change 
whatever  for  the  week.  New  Ping 
Sueys  have  opened  on  a  basis  be¬ 
low  last  year,  but  still  from  i  to  i  >4 
cents  above  spot  old  teas.  There  is 
no  change  anywhere  in  the  list  of 
old  teas.  The  market  is  not  es¬ 
pecially  strong,  but  no  radical 
change  is  expected  before  the  end 
of  the  season.  The  consumptive 
demand  for  tea  is  fair. 


Coffee. 

The  market  for  Rio  and  Santos 
coffee  is  very  stupid.  The  valoriza¬ 
tion  scheme  hangs  over  the  market 
like  a  menace  and  absolutely  pre¬ 
vents  the  roasting  trade  from  doing 
more  than  pursuing  a  hand-to- 
mouth  policy.  There  is  no  indica¬ 
tion  of  any  change  in  the  attitude 
of  the  trade,  it  being  even  more 
conservative  than  six  months  ago. 
The  quality  of  the  valorization 
coffee  released  by  the  Brazilian  syn¬ 
dicate  was  not  up  to  the  expecta¬ 
tions  of  the  trade,  and  did  not  meet 
with  as  ready  a  sale  as  was  ex 
pected.  This  coffee  now  comes  di¬ 
rectly  into  competition  with  the 
coffee  of  the  Brazilian  growers, 
now  unsold  at  primal  points,  and 
one  of  the  Brazilian  papers,  in  a 
recent  issue,  admits  that  this  will 
probably  be  the  main  source  of  irri 
tation  and  friction  when  the  new 
crop  begins  to  be  offered  freely. 
Mild  coffees  are  firm  and  un 
changed.  Java  and  Mocha  steady. 

Sugar. 

The  raw  sugar  market  is  weaker, 
sales  having  been  made  during  the 
week  at  1-16  off.  Refined  sugar  is 
unchanged  and  shows  no  prospect 
of  any  change  in  the  near  future. 
The  demand  for  refined  sugar  is 
very  heavy  and  promises  to  be  so 
during  the  entire  summer,  as  all 
fruits  seem  to  be  in  good  supply. 
The  sugar  market  was  so  dull  dur¬ 
ing  the  spring  months  that  there  is 
still  considerable  low-priced  sugar 
about,  and  the  demand  will  not  do 
all  it  should  until  this  is  worked  off 

Syrup  and  Molasses. 

Glucose  is  unchanged  for  the 
week.  Compound  syrup  is  dull  and 
in  light  demand;  price  unchanged. 
Sugar  syrup  is  selling  excellently 
well  at  prices  that  show  no  change 
whatever.  Molasses  is  unchanged 
and  in  very  light  demand. 

Fish. 

A  falling  off  in  the  receipts  of 
new  shore  mackerel  has  caused  an 
advance  of  about  50  cents  per  bar¬ 


rel  during  the  week.  The  demand 

is  fair.  Norway  and  Irish  mackerel 
are  unchanged  in  price  and  in  light 
demand.  Cod,  hake  and  haddock 
are  unchanged  in  price  and  in  ex¬ 
tremely  slow  demand.  Domestic 
sardines  are  unchanged  and  fairly 
active.  French,  Portuguese  and 
Norwegian  sardines  are  unchanged 
and  in  moderate  demand  only. 
Salmon  is  unchanged,  no  other 
grade  having  named  future  prices 
except  Columbia  River.  The  sales 
of  the  latter  have  been  fair.  Spot 
salmon  is  in  fair  request  at  un¬ 
changed  prices. 


Canned  Goods. 

Tomatoes  are  unchanged,  both 
spot  and  futures,  prices  throughout 
being  unchanged.  The  market  is  no 
more  than  steady,  and  even  at  fub 
prices  the  packer  is  just  about  com 
ing  out  whole.  Corn  is  in  fair  re 
quest  at  unchanged  prices.  Peas 
are  selling  well  at  low  prices 
Peaches  are  unchanged  and  in  slow 
demand.  There  will  likely  be  a 
good  pack.  Apples  are  steady  anc 
in  fair  request.  The  dry  weather 
in  Maryland  has  interfered  to  some 
extent  with  the  berry  crop,  and  in 
some  lines  has  made  the  pack 
shorter  than  it  would  have  been. 
California  canned  goods  are  un¬ 
changed,  sales  of  futures  at  the 
recently  published  prices  having 
been  fair. 

Dried  Fruit*. 

.Owing  to  the  great  abundance  of 
fresh  fruit,  the  demand  for  prunes, 
unlike  that  of  last  June,  is  very  dull. 
Prices  are  unchanged.  Peaches  are 
weak  and  in  light  demand,  especial¬ 
ly  for  futures.  Apricots  are  inclined 
to  be  weak  and  the  demand  is 
moderate.  Currants  are  selling  in  a 
small  way.  Prices  on  new  currants 
have  been  made  on  a  basis  about  /i 
cent  above  spot  goods.  Prices  on 
loose  raisins  have  been  named  on  a 
basis  of  4,  4>4  and  5  cents  for  2,  3 
and  4-crown  respectively.  This  can 
hardly  be  compared  with  the  price 
of  spot  raisins,  because  the  market 
is  so  weak  that  there  is  no  fixed 
price  for  them  now.  It  can  be  said, 
however,  to  be  a  fair  average  price. 
The  trade  are  not  taking  many  fu 
ture  fancy  seeded  raisins  at  the 
recently  named  price  of  6j4  cents 
coast. 

Beans  and  Peas. 

The  receipts  of  imported  pea 
beans  have  been  so  heavy  that  the 
market  has  declined  during  the 
week.  Domestic  pea  beans  can  now 
be  bought  in  a  large  way  at  $2.60, 
which  is  a  drop  of  10  to  20,  and  the 


The  American 
Sanitary  Jar  Cap 


FOR  MASON  FRUIT  JARS 

Attractive  ::  Inexpensive 

<]j  This  cap  is  treated 
with  a  Sanitary 
Enamel  which  per¬ 
fectly  resists  the  ac¬ 
tion  of  fruit  acids. 
Less  than  half  the 
price  of  zinc  and  glass  caps  and  no  danger 
from  poisonous  oxides. 

<]j  Write  for  samples  and  prices. 

AMERICAN  CAN  COMPANY 

NEW  YORK  CHICAGO 

SAN  FRANCISCO 

Offices  in  JM  Large  Cities 


Your  Opportunity 

The  prices  of  fresh  meats  keep  getting  higher  and  higher. 

More  and  more  people,  either  unable  or  unwilling  to  pay  so 
much  for  a  single  article  of  food,  are  looking  for  something  to 
take  their  place. 

Now  is  the  time  for  the  wise  merchant  to  push  dried  and 
boiled  meats,  in  the  price  of  which  there  has  been  comparatively 
little  change. 


-A 


Jin  AMERICAN  Slicing  Machine 

in  your  store  will  enable  you  to  offer  your  trade  appetizing,  just- 
right  ham  and  bacon  and  dried  beef,  and  more  slices  for  the 
money  than  they  can  get  anywhere  else. 

Naturally,  it  will  bring  you  all  of  the  trade  of  your  neighbor¬ 
hood  in  this  line. 

Besides,  it  will  cut  out  for  you  not  only  the  regular  profit  on 
these  items— a  good  one— but  an  additional  profit  by  reason  of 
the  saving  of  waste. 

Send  for  our  catalogue— wow,  while  you  think  of  it. 

American  Slicing  Machine  Co. 

54  Fifth  Avenue,  Chicago 
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BUY  YOUR 

Hardware  of  US 

And  you  will  always  get  what  you  order 
at  Lowest  Prices 


Everything  in  Hardware  in  season  and  out  of  season 


JAMES  M.  VANCE  &  CO. 

Hardware  Jobbers 

211  and  213  Market  St.,  Philadelphia 


They  Are  Worth  Having 


and  nearly  every  merchant  knows  it.  Simplest  way  of  keeping  accounts.  FORBES 


INDEXED  COUPON  BOOKS 


Vour  name  on  books  and  coupons.  Prompt 
delivery  by  express  F.  O.  B.  destination.  Save 
you  time,  trouble,  forgotten  charges,  and 
ninety-five  per  cent,  of  book-keeping.  Hold 
annoying  customers  in  check.  Good  for  either 
cash  or  credit  business.  Sales  last  year  in¬ 
creased  100,000  books.  Thousands  using 
them.  Samples  free.  Ask  for  them. 

J.  P.  FORBES 

FORBES  BUILDING 

COSHOCTON,  OHIO 


FOR  CODFISH  LOVERS 

In  these  glass  jars  is  packed  the  same  fine  Georges 
Cod  as  in  the  3-lb.  boxes,  but  medium  sized,  younger, 
smaller  fish  are  used. 

Simply  perfect,  pure,  genuine  codfish,  packed  with 
no  preservative  except  natural  sea  salt,  as  clean  as  wax 
and  tightly  sealed  so  as  to  keep  moist  and  full-flavored 
until  served. 

You  can  offer  this  to  your  trade  not  as  imitation 
codfish,  but  as  codfish  guaranteed  to  be  genuine,  and 
with  every  satisfaction  that  it  will  bring  repeat  orders. 

DON’T  FORGET  THE  BRAND— TALISMAN 

SWIFT  &  COMPANY 


Don’t  Judge  & 
Good  Match  by 
a  Bad  One 


\  ou  may  have  seen  some  double-tip  match  that  flew  all  to  pieces,  or 
smelt  abominably,  or  softened  up,  or  flamed  up  suddenly  by  spontaneous 
combustion. 

The  Ohio  Blue  Tip  Safety  Match  has  none  of  these 

troubles.  If  you  strike  it  on  the  tip,  and  only  on  the  tip,  it  will  go  off — 
always.  But  it  will  never  soften,  or  go  off  at  the  wrong  time,  or  do  the 
wrong  thing  under  any  circumstances. 

An  independent,  perfect  match. 


OHIO  MATCH  SALES  COMPANY 


Philadelphia  Office  and  Warehouse 
411  Marshall  Street 


NEW  YORK,  N.  Y. 


* 


foreign  are  quoted  at  $2.1234. 
Marrows  are  down  to  $2.40.  The 
demand  for  beans  is  good.  Cali¬ 
fornia  limas  are  quoted  at  5^4  to 
5 Va,  which  is  about  unchangec . 
Split  and  dried  peas  are  unchangec 
and  in  fair  demand. 

Butter. 

Solid  packed  butter  has  declinec 
34  cent  during  the  week  and  prints 
1  cent.  The  cause  is  excessive  sup¬ 
ply.  The  make  is  about  normal  anc 
the  quality  is  running  fine,  but  the 
storehouses  are  full  and  the  receipts 
must  be  marketed  fresh.  At  the  de¬ 
cline  the  market  is  firm  and  no 
change  is  looked  for  either  in  tub 
or  print  butter  for  the  next  few 
days.  Under  grades  are  selling  wel 
at  1  to  2  cents  below  the  best. 

Efti. 

The  egg  market  is  very  firm  at  an 
advance  of  1  cent  per  dozen.  The 
percentage  of  fancy  eggs  is  grow¬ 
ing  less,  owing  to  the  hot  weather 
and  the  fact  that  much  of  the  re¬ 
ceipts  show  the  effects  thereof.  All 
eggs  sell  on  arrival  and  the  market 
is  healthy.  There  is  not  likely  to  be 
any  radical  change  in  the  next  few 
days. 

Chee«e. 

The  cheese  market  is  34  cent 
higher.  The  make  is  about  normal 
and  for  the  season  the  quality  is 
fine.  Under  grades  are  very  scarce 
and  meet  with  ready  sale  at  propor¬ 
tionate  prices. 

Provisions. 

Everything  in  provisions  is  very 
firm.  There  has  been  a  general  ad¬ 
vance  in  skinback  hams  of  £4  cent 
and  regular  and  picnic  hams  of  y2 
cent.  The  consumptive  demand  is 
active  for  everything  in  the  line  of 
provisions,  due  partly  to  the  high 
price  of  fresh  meats,  and  at  the  ad¬ 
vanced  prices  the  market  is  firm. 
Bellies  are  also  firm  at  34  cent  over 
a  week  ago.  Pure  lard  has  ad¬ 
vanced  y2  cent ;  compound  un¬ 
changed.  Dried  beef  and  barrel 
pork  are  both  firm  and  unchanged. 
Canned  meats  are  fairly  active  at 
ruling  prices. 

Produce. 

Eastern  Shore  onions,  $1.15  to 
$1.25  per  hamper;  Bermudas,  $1.25 
per  crate;  Texas,  $1.25  per  crate; 
Egyptian,  $2  to  $2.25  per  2-bushel 
bag,  demand  fair  to  good;  red 
radishes,  $2  per  100;  white,  $1  to 
Si. 25  per  100'  demand  fair;  scul¬ 
lions,  75  cents  to  $1  per  100,  de¬ 
mand  fair;  carrots,  $2.25  to  $2.50 
)er  barrel,  234  cents  per  bunch,  de¬ 
mand  fair;  beets,  $1  to  $1.25  per 
100  bunches,  demand  fair;  spinach, 


$1  to  $1.25  per  barrel,  demand 
good  ;  rhubarb,  $1.50  to  $2  per  100, 
demand  fair;  peas,  50  to  80  cents 
per  basket,  demand  good ;  salad,  50 
to  75  cents  per  barrel,  demand  fair ; 
cabbage,  60  to  75  cents  per  barrel, 
demand  fair;  cauliflower,  No.  1,  10 
to  12  cents  per  head;  No.  2,  2  to  3 
cents  per  head,  demand  good; 
squash,  40  to  50  cents  per  basket, 
demand  fair;  turnips,  40  to  50  cents 
per  basket,  demand  fair;  string 
beans,  green,  50  cents  per  basket; 
wax,  35  to  40  cents  per  basket,  de¬ 
mand  fair. 

Green  Fruit. 

Bananas,  firsts,  $1.50  to  $2  per 
bunch;  8-hands,  $1.15  to  $1.40  per 
bunch ;  7-hands,  75  cents  to  $1  per 
bunch ;  6-hands,  50  to  65  cents  per 
bunch;  red,  $1.50  to  $3  per  head, 
demand  poor;  grapefruit,  $4  to  $6 
per  box,  demand  poor;  limes,  80 
cents  to  $1  per  100,  demand  good; 
California  oranges,  $2.75  to  $4.25 
per  box,  demand  fair  to  good; 
lemons,  $2.50  to  $3.25  per  box,  de¬ 
mand  fair  to  good ;  pineapples,  $2  to 
$3.25  per  box,  demand  good. 

Nuts. 

Peanuts,  green,  choice,  4  y2 
cents  per  pound ;  fancy,  634  cents 
per  pound;  jumbo,  734  cents  per 
pound;  roasted,  choice,  $1.15  per 
bushel;  fancy,  $1.50  per  bushel; 
jumbo,  $1.65  per  bushel,  demand 
fair;  almonds,  17  to  18  cents  per 
pound ;  Brazils,  10  cents  per 
pound;  filberts,  1034  cents  per 
pound ;  pecans,  10  cents  per 
pound;  walnuts,  1134  to  1234 
cents  per  pound;  mixed,  11  cents 
per  pound,  demand  poor. 


INDIVIDUAL  MARKET  REPORTS. 


Baltimore  Canned  Goods. 

No.  1. 

With  the  opening  of  the  tomato 
canning  season  for  1908  only  six 
weeks  off.  the  market  prices  of  the 
19 °7  pack  are  stiffening  up  all 
along  the  line,  which  fact  suggests 
a  number  of  questions  of  interest  to 
canners  and  jobbers,  and  to  the 
compilers  of  the  statistics  concern¬ 
ing  that  article  as  well,  such  as,  for 
instance,  what  has  become  of  the 
record-breaking  output  of  last  year, 
and  if  that  great  pack  has  been 
nearly  consumed,  or  has  gone  into 
the  usual  channels  for  consumption, 
along  with  the  carry-over  from  the 
year  previous,  what  will  happen  as 
to  prices  should  the  output  in  the 
coming  season  fall  back  to  normal 
ior  an  average  season?  The  total 
output  in  1907  was  around  13,000- 
000  cases,  while  the  average  pack 
during  the  previous  five  years  was 
between  8,000,000  and  9,000,000 
cases.  These  figures  are  impressive. 
During  this  week  the. market  con- 
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Window-Dressing  Articles  Wanted 


For  several  months  the  “  Grocery  World  ”  has  been  looking  for 
he  right  man  to  take  charge  of  its  “  Window-Dressing  Department  ” 
nd  contribute  a  good,  suggestive  weekly  article.  We  have  tried 
everal,  but  none  was  exactly  what  was  wanted. 

We  will  now  attempt  to  get  these  articles  from  our  subscribers, 
>robably  every  one  of  whom  has  some  technical  knowledge  of  win- 
low-dressing.  What  we  want  is  articles  clearly  describing  window 
lisplays  that  can  be  made  by  the  average  retailer;  not  necessarily  new 
>r  original — in  fact,  those  which  have  been  used  successfully  are 
jerhaps  preferable  to  all  others. 

For  all  acceptable  articles,  the  “  Grocery  World  ”  will  pay  an 
iverage  price  of  $5  each.  All  matter  sent  in  under  this  arrangement 
should  be  addressed  to  the  “Window-Dressing  Department.”  II 
Irawings  are  also  sent  they  should  be  made  throughout  in  black  ink 
not  pencil). 


inued  active,  and  the  outlook  is  for 
'urther  activity  in  the  coming  week 
:or  both  spot  and  future  deliveries. 

The  pea  packing  season  is  over, 
is  far  as  this  section  is  concerned, 
ind  the  output  is  around  50  per 
rent,  of  an  ordinary  pack.  The  de¬ 
mand  has  been  chiefly  for  the  sec¬ 
ond  and  standard  grades,  though  a 
fair  proportion  of  the  higher  grades 
has  been  sold.  Unless  the  other 
ranning  sections  will  have  a  large 
surplus  above  their  present  con¬ 
tracts  when  their  season  is  over,  the 
pea  market  will  be  in  good  shape 
for  the  fall  and  winter  trade.  The 
spring  crop  and  the  pack  of  string 
beans  is  up  to  the  average,  both  in 
size  and  quality,  and  the  demand  for 
them  is  satisfactory.  Spot  corn  is 
firmer,  because  of  the  unfavorable 
reports  concerning  the  coming  crop, 
and  there  is  also  a  stronger  market 
for  future  corn.  In  the  other  lines 
of  vegetables  the  demand  has  been 
small  comparatively. ' 

The  pack  of  strawberries  and 
gooseberries  is  smaller  than  was  ex¬ 
pected,  and  there  is  talk  of  a  disap¬ 
pointment  in  the  crop  of  raspber¬ 
ries,  which  is  now  coming  in. 
Blackberries  and  blueberries  come 
next,  but  no  reliable  information 
about  them  is  at  hand  as  yet.  Pine¬ 
apples  are  fine  quality  this  season 
and  the  demand  is  fair.  This  is  a 
cherry  year  in  this  section,  and  the 
quality  is  above  the  average.  The 
outlook  for  the  peach  crop  is  ex¬ 
cellent,  and  the  demand  for  them 
for  future  delivery  is  increasing, 
especially  for  pie  peaches  and  for 
seconds  in  water  and  syrup. 

Thos.  J.  Meehan  &  Co. 
Baltimore,  Md. 


out  season  some  packers  were  busy 


game.  While  buyers’  ideas  seem  to^ 
be  on  the  basis  of  75  cents,  f.  o.  bT 
factory,  from  the  volume  of  inquir¬ 
ies  on  this  basis,  it  is  easy  to  con¬ 
clude  that  offerings  under  77^ 
cents  are  not  sufficient  to  satisfy 
the  demand.  Most  conservative 
packers  continue  to  hold  to  77^ 
cents  and  manifest  a  willingness  to 
await  further  conditions  before  ac¬ 
cepting  contracts  which  show  a  loss. 
Just  what  developments  may  follow 
between  now  and  the  first  of  Sep¬ 
tember  it  is  of  course  impossible  for 
any  one  to  forecast.  At  the  same 
time  it  is  natural  on  the  part  of  the 
seller  to  refrain  from  taking  on 
much  business  at  least  until  the 
goods  are  in  the  can.  Some  packers 
have  advanced  their  price  on  2s 
new  packed  tomatoes  to  60  cents, 
f.  o.  b.  factory,  while  others  are 
willing  to  take  business  on  the  basis 
of  57^2  cents. 

Early  June  peas  do  not  seem,  to 
strengthen,  even  in  the  face  of  facts 


...  .  sireutiiitcii,  evtu  1**  me  *»*>-*-• 

and  could  not  give  their  attention  ^  conditions  assuring  a  short 


to  shipping  goods.  This  gave  an 
opportunity  to  those  whose  time 
was  not  so  occupied  to  dispose  of 
their  holdings.  Now  that  the 
“Setting  Out”  season  is  about  over, 
the  other  class  of  packers  are  com¬ 
ing  to  the  front  and  cleaning  up  the 
last  car  or  two  in  order  to  have 
clean  decks  by  packing  season.  The 
fact  that  goods  still  hold  their  own 
and  the  market  is  firm  is  evidence 


that  there  will  be  a  general  clean- 


No.  2. 

Spot  stocks  of  tomatoes  and  corn 
ire  exceedingly  light,  orders  aggre¬ 
gating  quite  a  volume  have  de¬ 
pleted  packers’  warehouse  stocks; 
is  a  result,  lots  on  hand  above  a 
:arload  or  two  are  exceptional  and 
:arload  and  less  than  carload  lots 
ire  being  absorbed  and  cleaned  up 
is  rapidly  as  these  offerings  come 
to  the  surface.  During  the  setting 


mg  up. 

Seconds  standard  tomatoes  are 
difficult  to  locate;  the  majority  of 
lots  still  unsold  have  suffered  from 
exposure  in  the  winter  months  and 
run  irregular  on  account  of  freez¬ 
ing.  It  is  also  difficult  to  locate  lots 
that  show  good  color,  as  it  will  be 
remembered  during  the  last  packing- 
season  a  number  of  tomatoes 
showed  yellow  around  the  core,  and 
as  packers  strenuously  avoided 
coloring,  the  rich,  red,  natural  color 
is  conspicuous  by  its  absence.  Fifty- 
two  and  a  half  to  55  cents  can  be 
nominally  quoted  as  the  market  for 
full  standard  2s  tomatoes,  with  off 
standards  at  47 >4  to  50  cents;  de¬ 
pending  upon  quality  and  condition. 
Threes  full  standards  are  still  ob¬ 
tainable  in  a  small  way  on  the  basis 
of  75  to  77 y2  cents,  depending  upon 
brand  and  quality,  but  it  would  be 
difficult  to  locate  a  round  lot,  except 
at  the  latter  figure,  and,  as  before 
stated,  very  few  round  lots  are  ob¬ 
tainable  at  any  price.  A  few  sani¬ 
tary  tins  and  Jersey  size,  old  style 
tins,  are  still  being  offered  at  prices 
exceptionally  low,  considering  the 
figure  demanded  for  futures  of  the 
same  variety  and  size.  Gallons  con¬ 
tinue  dull  on  the  basis  of  $2,  some¬ 
times  f.  o.  b.  and  other  times  de¬ 
livered,  depending  upon  brand, 
quality  and  condition. 

Beneficial  rains,  with  temperature 
about  normal,  places  futures  in  a 
somewhat  easier  position.  The 
recent  rain  has  been  a  source  of 
satisfaction  to  growers  and  packers 
and  has  had  the  effect  of  alleviating 
serious  doubts  and  fears  of  a 
drought  at  least  so  early  in  the 


pack;  just  why  the  buyers  have  not 
absorbed  what  looks  to  be  an  at¬ 
tractive  proposition  is  a  question. 
At  the  same  time  this  attitude  is  lia¬ 
ble  to  change  at  any  moment,  and 
as  prices  are  now  extremely  low, 
there  is  a  possibility  of  another 
story  at  almost  any  moment. 

Improved  demand  of  spot  corn 
at  advanced  prices  is  notable.  The 
uncertain  outlook,  as  far  as .  new 
packed  corn  is  concerned,  continues 
to  boost  the  packer  in  his  opinion 
and  suggest  to  him  care  and  con¬ 
servatism.  During  the  past  week 
bids  declined  have  been  promptly 
repeated  at  5  cents  per  dozen  ad 
vance  in  order  to  secure,  which 
would  indicate  that  buyers  are  be 
ginning  to  realize  the  packers’  true 
position. 

Future  corn  is  a  little  firmer  than 
a  week  ago,  with  little  inclination 
among  packers  to  take  business  of 
any  volume  and  improved  inquiry 
with  prospective  sales  likely  which, 
when  finally  consummated,  will 
cause  a  still  firmer  attitude,  at  least 
for  the  shoepeg  varieties.  There 
has  also  been  a  fair  volume  of  busi 
ness  for  Southern  packed  Maine 
style  at  full  prices,  with  possibility 
of  continued  buying. 

Strasbaugh,  Silver  &  Co 
\berdeen,  Md. 


the  acreage  planted  is  about  25  per 
cent,  in  excess  of  last  year,  and  with 
continued  good  weather  from  now 
until  the  growing  crop  is  cut  and 
stored  the  1908  yield  should  be  a 
good  one. 

This  will  not  mean  lower  prices 
immediately,  because  the  entire 
country  is  practically  bare  of  sup¬ 
plies,  and  the  enormous  demand 
which  will  meet  the  crop  when 
harvested  will  surely  keep  prices 
steady  for  a  few  months.  1  here- 
fore  any  dealer  is  safe  in  carrying 
a  liberal  stock  of  choice  goods,  if  he 
can  secure  same,  until  at  least  No¬ 
vember.  After  that  the  more  desir¬ 
able  new  fancy  heads  will  be  more 
plentiful  and  selections  far  superior 
to  spot  stocks. 

In  the  meantime  the  consumption 
of  rice  must  surely  go  on,  and  it  is 
really  a  question  whether  the  re¬ 
maining  supplies  will  be  sufficient  to 
supply  the  demand.  This  naturally 
means  higher  prices,  particularly  for 
domestic  Japans,  which  have  been 
neglected  this  season  until  now, 
when  the  medium  grades  of  Hon¬ 
duras  are  about  cleaned  out. 

Java,  Bassein,  Patna  and  other  im¬ 
ported  grades  can  only  fill  this  gap 
with  certain  trade,  as  the  majority 
of  grocers  seem  prejudiced  against 
foreign  rice  in  general.  Domestic 
Japans  produced  throughout  Louisi¬ 
ana  and  Texas  give  far  better  re¬ 
sults,  and  when  properly  cooked 
show  up  nearly  as  good  as  fancy 
Carolina  grades. 

B.  Fischer  &  Co. 
New  York,  N.  Y. 


Rice. 

The  poor  assortment  of  select 
grades  of  rice  now  in  the  hands  of 
jobbers  and  wholesalers  throughout 
the  country  is  due  to  the  poor  yield 
of  the  past  two  years.  Last  season 
the  farmers  were  greatly  hampered 
by  incessant  rains  just  at  the  harvest 
time,  which  caused  the  rice  that  had 
been  cut,  preparatory  to  threshing, 
to  become  stack-burned  and  other¬ 
wise  damaged  in  color  and  style. 
The  small  crop,  however,  enabled 
the  farmers  to  sell  what  they  had 
saved  at  high  enough  prices  to  make 
up  for  the  poor  yield. 

This  spring  weather  conditions 
were  ideal  for  early  planting,  and 
we  learn  from  reliable  sources  that 


Spices. 

Prices  for  general  spice  line  are 
unquestionably  firmer.  The  sup¬ 
plies  in  the  hands  of  the  dealers  or 
all  classes  are  low  on  account  of  the 
general  curtailment  of  purchases, 
and  they  must  soon  be  buyers. 

Pepper. — Singapore  pepper  is 
slightly  easier  for  import,  though 
the  spot  market  is  lower  than  im¬ 
port  on  account  of  the  large 
amounts  on  the  way. 

It  is  probable  that  prices  for  pep¬ 
per  will  not  advance  greater.  Im¬ 
ports  for  the  first  five  months  of 
1908  are  50  per  cent,  over  imports 
of  the  same  period  of  1906.  The 
inference  is  plain  that  crops  are 
larger  and  prices  cannot  react 
against  this  flood.  However,  we 
believe  that  pepper  is  likely  to  show 
firmer  figures  probably  all  of  this 
year  to  the  extent  of  1  cent  per 
pound. 

Cayennes  are  very  firm  and  have 
advanced  for  Zanzibar  and  prime 
Mombassas.  The  output  is  going 
to  be  very  small  on  account  of 
drought  and  the  curtailment  of 
acreage  cultivated  by  the  German 
colonists,  and  also  in  Zanzibar. 

Cloves. — As  usual,  no  one  under 
the  sun  can  predict  as  a  certainty 
anything  about  cloves. 

Prime  Zanzibar. — Spot  will  be  a 
little  cheaper  a  month  or  two  lienee 
than  now. 

Pimento  is  low  and  all  informa¬ 
tion  points  to  an  advance. 
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Nutmegs  are  still  low,  but  the 
buyer  who  does  not  stock  now  will 
pay  for  his  waiting,  we  believe. 

Gingers  are  at  least  J4  cent  firmer 
and  will  show  an  advance  of  y2  cent 
to  I  cent  within  a  month. 

Seeds. — Poppy  seed  is  slightly 
easier  for  import,  though  Caraway 
does  not  show  any  decline;  indeed 
is  firmer. 

McCormick  &  Co.,  Inc. 
Baltimore,  Md. 

Sugar. 

There  has  been  a  fair  business  in 
raw  sugar  this  week.  Prices  are 
lower. 

The  market  isn’t  ready  yet  to  go 
ahead.  The  underlying  conditions 
are  all  right,  there  has  been  a  good 
basis  for  the  level  that  has  been 
built,  but  to  make  the  top  hard  and 
capable  of  resisting  the  little  waves 
of  pessimism  that  come  along  good 
business  is  needed.  Prices  are  wait¬ 
ing  for  the  demand  to  catch  up. 
After  a  period  of  over-supply  it  is 
always  a  hard  task  to  get  things 
back  into  a  settled  state,  and  in  this 
instance  it  is  taking  quite  some  time. 
There  is  no  doubt  that  the  im¬ 
provement  is  progressing  and  that 
the  old  stocks  are  going  into  con¬ 
sumption  at  a  more  rapid  pace  each 
week.  The  demand  at  the  refinery 
ports  has  been  better,  but  we  need 
a  bigger  demand  to  support  the 
market.  A  big  demand  at  this  time 
of  the  year  is  expected.  The  sum¬ 
mer  season  is  counted  upon  to  bring 
up  the  consumption.  Prices  are  not 
depending  now  upon  the  fact  that 
production  this  year  has  been  cur¬ 
tailed.  The  governing  influence  at 
present  is  the  adjustment  of  con¬ 
sumption  to  the  production  and 
what  is  to  be  the  extent  of  the  re¬ 
duction  in  the  supply.  A  consump¬ 
tion  equal  to  that  of  last  year  will 
bring  supplies  down  and  higher 
prices  would  be  warranted.  But  we 
must  wait  and  see.  The  market 
needs  assurance,  through  an  in¬ 
crease  in  the  present  demand,  that 
the  consumption  is  to  equal  that  of 
last  year;  that  the  big  fruit  crops 
will  counterbalance  the  general 
business  depression;  it  needs  assur¬ 
ance  that  the  European  markets 
won’t  give  way  under  the  influence 
of  favorable  beet  growing  weather 
or  the  fear  of  the  300,000  tons  of 
Russian  exports  after  September 
1st  to  the  United  Kingdom.  It  is  a 
two-sided  market.  What  has  hap¬ 
pened  so  far  has  raised  the  price 
level.  The  quotation  got  up  to  4.50 
cents.  It  is  down  to  4.31  cents  to¬ 
day,  having  been  see-sawing  in  the 
interval,  waiting  to:  see  how  condi¬ 
tions  were  to  develop,  waiting  for 
an  increased  demand  to  provide  new 
confidence.  The  higher  prices  go 
the  more  confidence  is  needed.  The 
decline  in  our  quotation  did  not 
come  because  of  a  lack  of  faith  in 
the  situation  here.  We  were  get¬ 
ting  along  all  right,  had  buyers  for 
the  raws  coming  in,  and  made  an 
advance  of  four  points  last  week. 
Europe  cabled  lower  prices,  her 
traders  were  showing  themselves 


unable  to  maintain  values,  and  the 
effect  here  was  immediate.  We  fol¬ 
lowed  her  in  the  decline.  Sugars 
unsold  destined  to  this  port  couldn’t 
find  buyers  at  the  previous  price 
and  concessions  were  necessary. 

Refined  Sugar. — All  refiners  hold 
prices  firm,  f.  o.  b.  respective  ship¬ 
ping  points,  net  basis  of  granulated 
5. 30. cents,  less  1  per  cent.  cash. 
The  Federal  and  Warner  alone  will 
sell  to  jobbers  and  manufacturers 
privilege  of  four  weeks’  delayed 
shipment;  the  American  Sugar  Re¬ 
fining  Co.,  Howell,  and  Arbuckle, 
to  only  manufacturers  30  days’  de¬ 
lay,  to  jobbers  shipment  to  be  made 
within  7  days  from  date  of  pur¬ 
chase,  (requiring  that  “assortment 
and  shipping  instructions  must  be 
mailed  on  day  order  is  placed  and 
confirmed.” 

M.  G.  Wanzor  &  Co. 
New  York,  N.  Y. 


MARKET  NOTES. 

The  first  New  Jersey  tomatoes 
are  in,  ranging  from  $1.50  to  $2  per 


basket. 

early  fruit.  Mississippi  tomatoes 
still  average  60  cents,  and  plenty 
are  coming.  Floridas  are  about 
done. 

Strawberries  are  nearly  done. 
New  York  is  now  shipping  some 
Jvery  fine  fruit,  ranging  in  price 
from  15  to  20  cents.  The  demand 
is  good. 

Cantaloupes  have  slumped.  Cali- 
fornias,  which  averaged  $4  per 
crate,  have  dropped  to  $2,  on  ac¬ 
count  of  the  low  price  of  peaches. 
Southern  cantaloupes  range  from 
$1  per  basket  up. 

New  crop  white  potatoes  are  in 
from  New  Jersey  and  average  80 
cents  per  basket.  Last  year  the 
range  was  from  45  to  50  cents,  be¬ 
cause  Southern  potatoes,  with 
which  they  must  compete,  was  $1 


The  pres-1 
ent  price  of  Southern  white  potatoes  « 
is  $3.50  to  $4,  and  the  New  Jersey 
shippers  are  taking  advantage  of 
that  fact. 

Lima  beans  are  still  practically 
out  of  the  market. 

New  Jersey  is  beginning  to  ship 
corn,  the  first  few  baskets  bringing  ] 
$2  per  basket.  Southern  corn 
ranges  from  $1  to  $1.50  for  about 
100  ears,  and  is  in  slow  demand. 

Pie  cherries  are  winding  up. 
The  supply  has  been  very  heavy. 
Present  prices  4  to  6  cents  per 
pound ;  demand  good. 

Gooseberries  average  6  cents  per 
quart  and  are  in  slow  demand. 

Currants  are  coming  from  New 
Jersey  and  New  York  and  range 
from  8  to  11  cents  per  quart.  The 
demand  is  good. 


Useful  Facts  About  Groceries 


The  quality  was  fair  for  ,  lower  than  it  is  this.year. 


The  department  which  will  henceforth  be  conducted  under  the  above  head  Is  best 
explained  by  the  letter  which  appears  below,  and  which  was  recently  sent  to  tht 
“  Grocery  World.”  In  the  hope  that  a  little  such  matter  may  be  of  Interest  and  value 
to  “  Grocery  World  ”  readers,  a  short  educational  article  along  the  lines  indicated  will 
appear  under  this  head  from  time  to  time. 


Vermontvllle,  N.  Y. 

Editor  “  Grocery  World.” 

Dear  Sir : — I  have  long  wanted  a  book  which  would  be  a  sort  of  encyclo¬ 
paedia,  one  that  would  take  a  certain  article,  describe  it,  tell  where  It  grew, 
how  it  was  prepared  for  market,  what  season  of  the  year  it  was  marketed,  how 
it  should  be  stored,  whether  in  a  cold  or  warm  place. 

Such  a  book  was  published  once,  but  as  near  as  I  can  find  out  it  is  out  ol 
print  now. 

I  was  thinking  if  the  “  Grocery  World  ”  could  devote,  say,  hall  a  column 
a  week  to  a  work  of  this  kind  we  would  have,  in  a  little  while,  the  long-looked- 
for  work. 

But  I  won’t  ask  for  too  much,  for  we  are  getting  good  things  all  the  time. 

Very  truly  yours,  N.  H.  Brkckknridgk. 


Washing  Powders. 

These  comprise  cleansing  crystals, 
dry  soaps,  extracts  of  soap,  and 
soap  powders.  They  are  generally 
made  up  of  90  parts  of  soda  crystals 
ground  to  powder,  and  then  mixed 
with  a  small  percentage  of  soap,  and 
about  two  parts  of  either  starch 
powder  or  borax. 

The  best  of  them  have  soda  ash 
as  their  chief  basis.  Sometimes  it 
is  reduced  to  a  coarse  powder  and 
stirred  up  with  liquid  size  or  a  de¬ 
coction  of  linseed,  Irish  moss  or 
British  Gum,  after  which  the  com¬ 


Zante  Currants. 

The  dried  fruit,  sometimes  called 
Corinthian  raisins,  produced  from 
small  grapes  of  the  variety  Corin- 
thiaca,  about  the  size  of  peas,  and 
which  grow  in  clusters  about  three 
inches  long. 

Large  quantities  of  this  descrip¬ 
tion  are  cultivated  in  Morea,  Corfu, 
and  other  islands  of  Greece,  as  well 
as  in  Zante. 

In  the  latter  the  fruit  is  grown 
on  an  immense  plain,  under  the 
shelter  of  the  mountains  on  the 
shore  side  of  the  island,  where  the 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro¬ 
cery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 


Our  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  SO 

Walter  Baker  &  Co.’s 


Chocolate 
&  Cocoa 


Our  Cocoa  and  Choco¬ 
late  preparations  are 
Absolutely  Pure— 
free  from  coloring 
matter,  chemical  sol¬ 
vents.  or  adulterants 
of  any  kind,  and  are 
therefore  in  full  con¬ 
formity  to  the  requirements  of  all 
National  and  State  Pure  Food  Laws. 


4.0  HIGHEST  AWARDS 

In  Europe  and  America 

Walter  Baker  &  Co.  Ltd. 

Established  1780,  Dorchester,  Mass. 


pound  is  dried  and  finally  recrushed 
and  powdered. 

Washing  Soda  or  Soda  Crystals. 

This  is  a  combination  of  sodium, 
oxygen  and  carbon,  made  by  dis¬ 
solving  soda  ash  in  water,  and 
afterwards  evaporating  and  crystal¬ 
lizing  it  in  large  iron  pans. 


sun  has  great  power  and  quickly 
brings  them  to  maturity. 

When  gathered  and  dried  by  the 
sun  and  air,  on  mats,  the  currants 
are  conveyed  to  magazines,  heaped 
together,  and  left  to  cake  until  ready 
for  shipment.  They  are  then  dug- 
out  with  iron  crowbars,  trodden 
into  casks,  and  exported. 

[The  End.] 


Mu  H  .mcFetriage  k  sous 

Printers 
927  Arch  Street 

Philadelphia 
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Take  up  the  circular  headed 
“Specials  for  This  Week.”  I  con¬ 
sider  it  pretty  good  advertising. 
Evidently  carefully  prepared  by 
some  one  who  takes  an  interest  and 
knows  what  he  is  doing.  The  only 
criticism  I  would  make  of  this  cir-  J 
cular  is  that  the  acrostic  in  the  mid¬ 
dle  column  is  a  little  crude  and  far- 


machine  that  shaves  the  cleanest, 
thinnest  slices  of  ham  you  ever 
saw,”  then  the  cut  would  have  had 
a  point. 


Meat  Clubs  the  Result  of  High  Meat 
Prices. 

As  a  result  of  the  extremely  high 
meat  prices  in  the  West,  through- 
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FRESH  BUTTER  22  CENTS  PER  POUND 

We  get  boiler  fresh  every  week  Every  pound 


a  lot  of  fresh  Country  Cutter  that  we  just  reoeived  that  we  will  roo  oat  at  the  low  pnos  of  22 C. 

guaranteed  to  give  satisfaction 


/Houle  — The  oew  invigorating  summer  drink  and 
Tonic  always  on  ice.  25c  a  bottle  or  5c  a  gloss. 
Nothing  bettor  to  quench  thirst 

Bloaters  —  We  have  a  few  of  thiwe  Fat  Bloaters 
that  we  will  sell  et  2  fi»h  for  5e  os  long  a*  they  last 

POTATOES  POTATOES 

We  slill  hove  a  few  of  those  Fancy,  Solid,  Lancas¬ 
ter  County  Potatoes  that  we  will  let  you  have  at  35c 
a  bushel.  We  guarantee  these  potatoes  to  g.vo  per¬ 
fect  satisfaction  and  also  guarantee'  the  price  for  this 
week  only. 

Ginger  Snaps  3c  per  Pound 

•If  you  want  some  of  these  5c  Ginger  8oaps  for  3c 
come  and  get  them  quick  aa  we  only  have  one  barrel 
at  this  special  price. 

Soft  Drink.-  We  always  have  soft  drinks  on  ioe 
at  two  bottles  for  3c.  Plain  Soda,  Saroaparilla, 
Cream  Soda,  GiDger,  eto. 

Broom  a — We  have  a  lot  of  extra  good  Brooms 
that  we  oad  sell  •  at  only  2 5c.  They  are  three-tie 
and  are  made  of  fine  broom  corn  well  boond  and 
amooth  handle.  Yoo  will  surely  want  one  if  you 
<eo  thorn 


Boiled  Ham  -  Oar  boiled  ham  is  the  best  ob¬ 
tainable.  Very  lean,  tender  and  sweet.  We  have  it 
the  year  ’roand.  Only  10c  H  P°UD,I 

Prunea- We  have  s  lot  of  fresh  fleshy  California 
Prnnes  at  7,  10  and  12 C  per  poond.  The#®  are 
extra  large  and  fleshy. 

Ketchup  -We  have  an  extra  large  bottle  of 
Tomato  Ketchup  almost  liko  home-made  for  only 
10c  n  bottle.  If  you  want  good  ketchup  get  a  bottle 
of  thia. 

Salmon  -W*  have  a  faoey  Pink  8almon  that  we 
sell  at  12c  a  oao  Horseshoe  Red  Salmon  are  the 
best  on  the  market  only  15c  a  can. 


Don’t  be  afraid  to  send  the  little  folks  if  you  ^sn¬ 
oot  come  yourself  as  we  give  them  special  attention. 

Tarlo  Soap- The  best  tar  soap  on  tbo  market 
Removes  dirt  and  grease  with  less  rubbing  than 
most  tar  soaps.  A  large  6c  piece  only  2c  a  cake. 

Roof  Beer  Hire's  Root  Beer  15c  a  botlls. 
D  o«y  3c  a  bottle.  Edwards  Root  Beer  10c. 
Now  that  the  hot  weather  is  here  most  people  like  to 
make  root  beer  To  get  best  results  gst  your  root 
beer,  yeast,  eto.  at  MosemaDn’s. 

Salt-  Worcester  Table  Salt  3  and  10c  a  bag.. 
Fine  Su-quehsonn  Table  Salt  3c  a  bag. 

Table  Peachea-  We  have  a  wry  floe  Table 
Peach  that  is  of  extra  good  quality  only  1  Sc  a  cau. 
Buy  a  can  you’ll  like  ’em. 

Layer  Flga—We  have  a  very  fancy  layer  fig  only 
12c  a  lb. 

Uma  Beana  In  Cana-W*  bare  some  of  Van 
Camp's  fresh  canned  Lima  Beans  at  only  12c  a  can. 
Yoa  know  the  quality  and  reputation  of  Van  Camps 

Apricots  -  A  good  apricot  only  15c  »  pouod. 
Very  fancy,  bright  red,  fleshy  spricoU  only  20c 
per  pound 


This  Department  it  devoted  to  the  criticism 
of  advertising  matter  sent  in,  to  the  devising 
of  new  advertising  ideas  for  special  occasions, 
upon  request,  and  to  the  suggesting  of  original 
advertisements  when  data  is  supplied.  All 
communications  sent  in  for  this  Department 
should  be  addressed  to  the  Editor  of  Science 
of  Advertising.  They  will  be  filed  in  their 
order  and  taken  up  according  to  strict  rotation. 


Lancaster,  Pa.,  June  3,  1908. 
Editor  “Science  of  Advertising.” 

Dear  Sir: — Inclosed  find  two 
copies  of  circulars  for  your  criti¬ 
cism  in  your  valuable  paper. 

I  am  only  an  amateur  at  writing 
ads.,  as  I  have  only  had  experience 
in  writing  my  own  ads.  for  about 
five  months. 

Please  accept  my  thanks  for  any 
criticism  you  may  make. 

Yours  truly, 

A.  H.  Mosemann. 

Two  circulars  were  inclosed  here¬ 
with,  both  measuring  12  x  8 
inches,  and  being  printed  the  long 
way.  The  paper  used  is  rather 
poor,  although  the  printing  is 
clearer  and  better  than  is  usually 
done  on  paper  of  this  grade.  I 
should  pay  a  few  cents  more  a  thou¬ 
sand  and  get  better  paper.  It  seems 
to  me  as  if  these  circulars  were 
rather  awkward  in  shape.  There 
may  have  been  some  reason  why 
they  were  printed  the  long  way  in¬ 
stead  of  the  short  way,  but  unless 


fetched.  A  few  strong,  terse  sen¬ 
tences  in  larger  type  than  the  rest 
of  the  circular  would  have  produced 
a  much  better  result. 

*  *  * 

The  other  circular,  headed  “Fresh 
Butter,  etc.,”  is  not  materially 


out  Missouri  meat  clubs  are  being 
formed  in  various  localities  for  fur¬ 
nishing  of  farmers  with  fresh  meat. 
In  some  sections  they  are  having 
a  notable  effect  in  competition  with 
the  ordinary  meat  markets.  On 
Friday  morning  shareholder  A,  for 
instance,  takes  a  choice  heifer 
weighing  700  to  800  pounds  to  the 
slaughter  house.  Without  feed  or 
water  she  stays  in  the  inclosure  pro¬ 
vided  for  the  purpose  until  night, 
at  which  time  the  butcher  kills  her, 
quarters  the  carcass  and  hangs  it  in 
the  shed  to  cool.  Early  Saturday 
morning  he  returns  and  cuts  each 
quarter  into  six  as  near  equal  parts 
as  possible,  hanging  them  on  twelve 
numbered  hooks,  always  hanging 
the  same  cut  on  the  same  hook. 
This  makes  on  the  first  six  hooks, 
for  example,  six  equal  cuts  from  the 
right  hind  quarter.  Oh  hooks  7  to 
12  there  are  hung  similar  cuts  from 
the  left  fore  and  hind  quarters. 
Thus  on  hooks  1  to  7  there  are 
similar  cuts,  also  on  2  to  8,  3  to  Q, 
and  so  on.  Saturday  forenoon  the 
shareholders  go  to  the  slaughter 
house  and  get  their  meat.  If  one 
share  is  held  by  one  or  more  per¬ 
sons,  the  one  who  arrived  first  cuts 
the  share  hanging  on  his  hook  into 
the  right  dimensions,  leaving  all 
save  his  portion  for  those  with 
whom  he  divides.  In  order  that 
each  shareholder  may  have  a  turn 
at  all  the  different  cuts,  a  table  is 
prepared  which  shows  each  member 


the  hook  from  which  he  is  to  take 
meat  each  week.  The  shareholders 
take  turns  in  furnishing  the  animals, 
which  are  weighed  before  being 
killed,  and  each  member  is  credited 
with  the  proper  number  of  pounds 
of  live  weight.  At  the  end  of  the 
season  the  accounts  are  balanced 
and  those  furnishing  the  heaviest 
animals  receive  the  money  that  the 
ones  who  furnished  the  light 
weights  had  to  pay.  At  the  begin¬ 
ning  of  each  season  the  sharehold¬ 
ers  agree  upon  a  certain  price  per 
pound  as  a  basis  of  settlement  at 
the  end  of  the  season.  From  these 
figures  we  see  that  during  the  sea¬ 
son,  covering  about  four  months, 
there  will  have  been  furnished  eight 
heifers  and  twenty- four  lambs.  At 
average  prices  the  heifers  would  be 
worth  from  $24  to  $28  each,  and 
the  lambs  $3.50  to  $4.25.  A  $24 
heifer  will  furnish  marketable  meat 
that  would  cost  about  $40  at  retail 
prices,  and  a  $3.50  lamb  on  foot 
would  sell  for  about  $5  from  the 
block. 


More  Butter  But  Higher  Prices. 

In  Spite  of  Very  Large  Production, 
Heavy  Demand  for  Storage  Holds 
Prices  Up.  Storehouses  Now  Full 
and  Decline  is  Expected. 


The  butter  market  at  the  present 
time  presents  the  unusual  condition 
that  while  this  year’s  make  has  been 
much  larger  than  last  year,  prices 
are  not  lower  but  higher.  Un¬ 
usually  favorable  weather  is  re¬ 
sponsible  for  the  heavy  production. 

The  reason  for  the  stiffness  in 
prices  is  the  large  speculative  de¬ 
mand  for  butter  to  store.  Last  year 
at  this  time  the  market  for  storage 
averaged  25  cents  per  pound ; 
this  year  it  ranges  from  25J/2  to  26. 
As  a  result  of  the  heavy*  storage 
demand  the  warehouses  are  full  and 
practically  no  more  can  be  stored. 

This  probably  means  a  decline  in 
price  within  the  next  few  weeks. 
For  one  thing,  the  hot  weather  is 
interfering  with  the  quality,  and 
that  of  itself  would  naturally  reduce 
the  price.  Then  the  fact  that  no 
more  butter  can  go  into  storehouses, 
but  all  must  be  thrown  on  the  mar¬ 
ket,  means  a  decline  on  that  ground 
also.  A  drop  of  2  cents  would  not 
be  unjustified. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro¬ 
cery  World,”  927  Arch  street,  Philadel- 
1  phia.  State  county  and  section  covered. 
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SPECIALS  FOR  THIS  WEEK 

NKW  FRESH  SMALL.  IOE  CREAM  CRACKERS,  only  6c  a  pound.  They  are  a  regular  8c  cracker  NYlW  FRE3H  SODA  CRACKERS, 

worth  10c,  only  8c  a  pound.  LEMON  OAKES,  fancy,  only  60  a  pound.  We  have  juet  received  them  freeh  direct  from  the  tactory. 


JELLY  DROPS  are  one  of  tho  fioest  confections 
15o  a  lb.  They  are  a  lot  better  than  ordinary 
com  drape  and  are  made  in  the  following  flavor*  : 
Poach,  Raapberry,  L**inon,  Orange  and  Apricot. 

OOPFKE  Our  "Rivenoa  Blend’’  Coffee  is  cer¬ 
tainly  one  of  the  beet  coffees  for  the  money  that  wo 
have  had  for  a  long  timo.  Perhaps  yon  are  tirod  of 
*or«>ff>re  talk,  but  we  are  positive  that  if  you  once 
wee  "Riveona  Blend.”  you  will  not  get  tired  ueiog  it. 
Tk*  reason  we  talk  so  much  about  our  “Rivenoa 
Rtrod"  is  because  we  know  it  is  good  and  many  of 
oor  customers  prefer  it  to  coffee  they  bate  paid  25 
and  3Qe  for.  “Rivenna  Blend”  is  only  20c  a  pouod, 

DEALING  AT  MOSEMANN’S  is  not  an  experi- 
m*Dt  It  is  an  eatsblished  fact  that  Moaemann's  is 
the  place  for  prompt  service,  quick  delivery  and  the 
BEST  Groceries  at  moat  reasonable  prices  Give  os  a 

trial 

BAKING  POWDER.  The  sorest  way  to  have 
aNcaaa  with  yonr  baking  ia  to  one  "White  Lily”  Bak¬ 
ing  Powder.  The  best  rooks  prononnoo  it  one  of  the 
beat  baldng  powders  00  the  msiket.  This  powder  is 
guaranteed  under  the  Pure  Food  and  Drug"  -Act  of 
1908.  We  guarantee  every  can  of  "White  Lily’’  Bak- 
*»g  Powder  to  give  perfect  satisfaction  or  money  re¬ 
funded  The  prioe  is  ouly  5c  for  a  large  qaartor-lb 
aaa  or  15o  a  poned  can — aa  good  aa  other  baking 
*  v  sold  for  30  and  40c. 


O’ 

w 


OUR  OWN  MAKE  PEANUT  BUTTER  is 
made  by  the  beet  machinery, 

United  with  oar  past  expotieoce  in  roasting  pea¬ 
nuts  and  making  peanut  butler,  we  are  enabled 
to  make  better  peanut  butter  than  any  other 

Remember  we  nse  the  best  Spanish  Peanuts  tn 
makiog  our  Peauut  Batter 

yoa,  give  me  some  of  your  own  make  Peanat 
Batter, we  hear  mom  than  once  a  day,  because 
mnk-*  a  specialty  of  ‘'Our  Own  Make”  Pea¬ 
nat  Batter  There  is 

No  other  peanut  batter  as  good  as  “OUR  OWN 
MAKE.” 

MOSEMANN’8  own  mske  Peanut  Butter  taka* 
the  cake  and 

A  great  many  people  have  become  wiae  to  thia 
fact  and  will  have  no  other. 

Keep*  an  indefinite  length  of  time,  beesuae  it  i* 
'made  pure  and  fresh 

Every  week,  being  made  with  the  latest  improved 
machinery.  The  price  is  only  ’20c  a  lb.  or  5o 
a  quarter-lb.  Don’t  fail  to  get  some  of  "oor  own 
make”  Pesnot  Butter,  as  jt  fairly  mel's  10  ; 
mouth,  is  easily  digested  sod  very  ooorishing 
•  •(amended  by  pbysictass 


PEANUT8— On  Saturday  we  will  have  a  special 
sale  of  fresh  Boasted  Peanuts.  We  will  hsve  them 
freeh  from  the  roaster  and  hot  in  our  warming  mi- 
chine.  Only  4c.  a  quart  Saturday 

MACARONI— Our  loose  elbow  Macaroni  is  having 
a  big  sale,  not  only  because  it  is  cheaper  than  peek- 
age  macaroni,  but  bocauae  it  stays  whole  and  doea 
not  get  mushy.  Only  lOo  a  pound. 

RICE— Wo  have  just  reoeived  our  first  shipment 
of  fancy  Queen  Qaality  Head  Rioe,  which  is  grown 

the  bost-productiog  section  of  Louisiana  and  Tcxaa 
and  is  selected  expressly  for  ns,  and  great  care  i»  ex¬ 
ercised  to  eecoreonly  the  best  c<£>kiug  quality  at  all 
times.  This  rioe  is  carefully  packed  in  muslin  sack* 
which  keeps  it  whole  and  al*eolote!y  clean.  The 
price  of  this  fancy  head  rice  is  only  lOo  a  pound. 

SWISS  CHEE9E— W*  have  s  very  fine  Domestic 
Swing  Cbeose  whioh  sells  at  the  low  prioe  of  20c  a  lb. 
This  obeeso  is  as  good  and  could  be  sold  for  Imported 

MOXIS  is  haviog  a  largo  aale  with  aa.  We  al¬ 
ways  have  it  on  ioe,  at  60  a  glasa  or  25o  a  bottle 

RED  BEETS -A  few  can*  of  fancy  bright  r~\ 
Red  Beet*,  only  lOo  a  can  They’re  worth  16c 


it  was  a  good  reason  I  shouldn’t  do 
it.  The  sheet  is  plenty  wide  enough 
to  divide  into  good  columns. 

*  *  * 

I  reproduce  both  the  circulars 
sent,  in  reduced  photographic  form  : 

*  *  * 

Here  is  another  good  brother 
who  persists  in  putting  his  name  at 
the  top.  I  wouldn’t  do  it.  The 
proper  place  is  at  the  bottom,  and 
that’s  where  it  should  go. 


different  from  the  other  except  that 
boldface  type  is  used  for  the  sub¬ 
headings  instead  of  plain  capitals. 
I  think  some  boldface  might  be  an 
improvement,  though  not  this  bold¬ 
face.  I  imagine  the  cut  in  this  cir¬ 
cular  represents  a  ham  cutter,  but  1 
don’t  consider  it  any  advantage  to 
the  circular,  since  it  requires  an 
effort  of  the  imagination  to  give  it 
a  point.  If  something  had  been 
said  like  “This  is  a  picture  of  the 
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Catch  the 
Sharp  Appetites 


Your  customers  will  come  home  from 
their  vacations  with  freshly  sharpened  appe¬ 
tites — more  than  ever  receptive  to  good 
food  and  drink. 

Give  them  Hotel  Astor  Coffee  now 

and  it  will  meet  with  an  instant  response. 
Hotel  Astor  succeeds  always,  but  more 
quickly  than  ever  just  now  when  appetites 
aren’t  jaded. 

The  finest  blend  of  the  finest  Coffees, 
packed  handsomely  and  backed  with  a 
record  of  perfect  success  in  the  most  exclu¬ 
sive  hotels  of  New  York  City. 

B.  Fischer  &  Co. 

190  Franklin  Street,  New  York 
31  S.  Front  Street,  Philadelphia 


Requests  for  information  in  this  Department 
should  tersely  set  out  in  full  all  the  facts  bear¬ 
ing  on  the  case,  and  all  (juestions  should  be 
carefully  framed  to  avoid  misconstruction. 
Write  on  one  side  of  the  sheet  only.  Letters 
should  be  received  at  this  office  not  later  than 
Tuesday  of  each  week  to  ensure  an  answer  in 
the  Monday’s  issue  following.  The  signature 
and  address  of  the  writer  must  accompany  all 
inquiries,  and  will  be  published  unless  there 
is  a  request  not  to  do  so.  All  inquiries  re¬ 
ceived  will  be  answered  without  charge. 

Address  all  communications  to 


Legal  Editor  Grocery  World, 


927  Arch  Street. 


Question:  *  *  *,  Milroy,  Pa. — 
What  are  the  State  laws  in  regard 
to  the  retailing  of  firecrackers  and 
fireworks  ?  Our  town  is  not  a  bor¬ 


ough  and  we  have  nothing  to  go  by 
but  the  State  laws,  of  which  we  are 
totally  ignorant. 


Answer. — The  act  of  June  10, 
1881,  P.  L.  hi,  provides  that  any 
person  who  shall  knowingly  or  wil¬ 
fully  sell  or  cause  to  be  sold  to  any 
person  under  16  any  cannon,  re¬ 
volver,  pistol  or  such  other  deadly 
weapon,  or  any  imitation  or  toy  can¬ 
non,  revolver  or  pistol  which  can  be 
loaded  with  gunpowder  or  other 
explosive  substance,  cartridges, 
shot,  slugs  or  balls,  or  who  shall 
sell  any  such  minor  cartridges,  gun¬ 
powder  or  other  dangerous  or  ex¬ 
plosive  substances,  shall  be  guilty  of 
a  misdemeanor  and  be  fined  not  ex¬ 
ceeding  $300. 

The  latest  act  on  the  subject  is 
the  act  of  March  24,  1905,  P.  L.  49, 
which  forbids  the  sale  or  use  of  anv 
fireworks  or  firecrackers  containing 
picric  acid  or  picrates,  all  explosive 
canes  using  chlorate  of  potash,  or 
other  high  explosive  ammunition, 
all  explosive  canes  using  blank  cart¬ 
ridges,  all  blank  cartridge  pistols, 
all  pellets  or  tablets  composed  of 
chlorate  of  potash  or  other  high  ex¬ 
plosive  compounds.  The  penalty  is 
fine  from  $50  to  $500  and  imprison¬ 
ment  of  30  days  to  6  months. 

There  is  hardly  a  statute  on  the 
books  more  completely  ignored  than 
the  laws  governing  the  sale  of  fire¬ 
works  and  firecrackers.  Only  when 
some  accident  happens  is  the  matter 
looked  up  and  the  dealer  held  liable. 
Nevertheless,  all  these  laws  are  live 
and  can  be  enforced  the  very  minute 
the  authorities  wish  to  do  it. 


new  roof  and  a  new  roof  would  cost 
$22.50,  with  a  10-year  guarantee. 
I  told  him  to  go  ahead  and  do  it. 
It  is  a  small  gravel  and  pitch  roof 
about  14  x  15  feet.  After  the  first 
light  rain  he  presented  his  bill.  I 
protested  that  the  rain  was  not 
enough  to  show  that  the  roof  was 
satisfactory.  However,  I  paid  him 
$20  on  account,  and  when  we  had  a 
heavy  rain  the  roof  leaked  again. 
I  sent  for  him  and  he  came,  patched 
up  a  little  and  suggested  lining  the 
window  sills  with  tin  at  an  addi¬ 
tional  cost  of  $3.50.  I  told  him  to 
do  it,  and  after  he  was  done  he 
asked  for  the  balance  of  his  money, 
which  I  paid  after  he  wrote  his 
guarantee  under  the  bill,  which  was 
this:  ‘'Above  slag  roof  warranted 
for  ten  years.”  The  roof  is  now 
leaking  as  before  and  no  coaxing  or 
threatening  will  bring  him  to  even 
look  at  it,  he  claiming  his  work  was 
all  right  and  the  leak  was  caused  by 
the  water  coming  in  somewhere 
else.  What  can  I  do?  Have  no 
redress  without  legal  proceedings 
against  him,  which  would  be  too 
expensive.  Can  I  not  get  a  warrant 
for  his  arrest  on  the  charge  of  mis¬ 
representation,  and  if  so,  how  shall 
I  go  about  it  and  what  will  such 
proceedings  cost  and  how  will  it 
end  ? 

Answer. — I  should  get  after  this 
fellow,  for  he  is  a  type  of  the  trades¬ 
man  who  cares  nothing  about  his 
warranties  after  he  has  the  custom¬ 
er's  money.  You  cannot  arrest  him. 
for  he  has  committed  no  criminal 
wrong.  The  proper  course  to  pur¬ 
sue  is  to  give  him  written  notice 
that  the  roof  is  defective,  that  you 
expect  him  to  repair  it  under  his 
guarantee  by  a  certain  time,  and 
that  if  he  fails  to  do  it  by  that  time 
you  will  have  it  done  by  somebody 
else  and  sue  him  for  the  cost.  This 
you  have  a  legal  right  to  do  and  you 
can  recover,  if  the  facts  are  as  you 
state. 

Such  an  action  would  not  be  ex¬ 
pensive.  It  would  be  brought  be¬ 
fore  a  magistrate,  or  justice  of  the 
peace,  and  if  the  defendant  is  near 
at  hand  the  initial  costs  would  not 
exceed  $2.50.  Furthermore,  if  the 
sum  you  sued  for  was  less  than 
$5-33*  he  could  not  appeal,  and  you 
could  issue  execution  against  him 
at  once.  The  costs  you  would  of 
course  get  back  if  the  defendant  has 
assets. 


How  to  Sell  Rice. 


Question:  *  *  *,  Philadelphia, 
Pa. — Will  you  kindly  give  your 
opinion  and  advice  in  the  “Grocery 
World”  on  the  following:  About  a 
year  ago  I  had  a  leaky  roof.  I 
called  in  a  man,  showed  him  the 
leak  and  asked  him  if  he  could  fix 
it  and  what  it  would  cost.  He  said 
to  repair  it  would  cost  as  much  as  a 


Grocers  generally  are  beginning  to 
realize  that  the  proper  way  to  handle 
rice  is  in  the  convenient  little  cotton 
pocket,  weighing  from  one  to  ten  pounds 
each.  B.  Fischer  &  Co.,  of  New  York, 
have  taken  the  lead  with  this  style  pack¬ 
age,  and  are  now  the  largest  distributers 
of  rice  packed  this  way  in  the  United 
States.  Their  packing  plant  has  been 
gradually  increased  in  their  new  quarters, 
so  that  now  their  output  aggregates 
about  40,000  bags  daily.  This  does  not 
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iclude  the  private  brands  which  they 
jck  for  dealers  and  jobbers  all  over 
le  East.  Orders  for  car  lots  are  not 
nusual,  and  with  their  facilities  are 
andled  very  rapidly. 

Their  success  with  the  bag  rice  propo¬ 
tion  is  undoubtedly  due  to  the  general 
itisfaction  their  four  standard  brands 
ive.  The  cost  of  packing  has  been  re- 
uced  to  a  minimum,  making  it  possible 
)  offer  the  trade  their  package  goods 
t  but  a  slight  advance  above  the  same 
rades  in  bulk. 

The  loss  of  time,  weight,  inconvenience 
nd  assured  accuracy  always  are  a  few 
f  the  points  which  have  won  the  gro- 
er.  Then,  too,  a  good  many  dealers 
ke  the  idea  of  having  rice  packed  this 
?ay  under  their  own  brand,  thus  re- 
eiving  the  benefit  of  good  advertising. 
Fischer's  have  direct  connection  with 
everal  of  the  largest  mills  throughout 
he  best  producing  sections  of  the  South, 
nd  also  control  several  well-known 
rands  of  the  famous  Georgetown  gen- 
line  South  Carolina  rice,  and  expect 
luring  the  coming  season  to  sell  more 
ancy  head  rice  than  in  any  previous 


year,  claiming  that  new  connections 
with’  actual  producers  will  enable  them 
to  sell  the  trade  as  cheap  as  the  whole¬ 
sale  grocers  can  purchase  themselves. 

This  firm  deals  only  in  coffee,  tea, 
spices  and  rice,  and  each  article  is 
handled  by  different  departments,  who 
devote  their  entire  time  to  the  proper 
purchasing  and  marketing  of  each  indi¬ 
vidual  line.  In  this  way  far  better  re¬ 
sults  are  obtained,  and  by  devoting  their 
entire  energy  to  these  four  lines,  they 
reduce  the  cost  of  importing,  manufac¬ 
turing  and  handling  such  goods  to  a 
minimum. 

Their  new  plant  at  Franklin  and 
Greenwich  streets  is  now  entirely  com¬ 
pleted,  and  they  wish  to  extend  a  cor¬ 
dial  welcome  through  the  “Grocery 
World”  to  any  one  visiting  New  York. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro 
eery  World,”  927  Arch  street,  Philadel 
phia.  State  county  and  section  covered. 


Selling  Talks  With  Grocery  Clerks 

Mutual  Aid  Sheets”  Which  a  Large  Eastern  Retail  Grocer 
Tucks  in  Each  Clerk’s  Weekly  Pay  Envelope.  Some  Ad¬ 
vice  from  the  Head  of  the  House  on  Selling  Goods  and 
Other  Subjects. 


[The  “  Grocery  World  ”  has  come  into  possession  of  a  series  of  “  Mutual  Aid 
Sheets,”  which  are  weekly  little  talks  issued  regularly  to  its  clerks  by  one 
of  the  large  retail  grocery  stores  of  the  East.  The  talks  are  typewritten  and  a 
copy  is  enclosed  in  each  clerk’s  pay  envelope.  They  are  so  soundly  practical 
and  so  useful  generally  that  it  is  this  journal’s  purpose  to  publish  them  weekly 
or  bi-weekly  for  the  edification  of  other  clerks  as  well  as  other  grocers  who 
have  clerks. — Ed.] 


MEAT  UNDER  GLASS. 

We  don’t  make  enough  of  our 
•efrigerator  plant.  Here  our  entire 
ine  of  fresh  meats  is  under  glass 
n  a  thoroughly  chid  air  show  case. 
Compare  this  with  the  ordinary 
autcher’s  stand.  Exposed  to  flies 
by  the  thousands.  Exposed  to  dirty 
fingers  and  dust. 

Talk  about  the  hygienically 
equipped  department  and  put  em¬ 
phasis  upon  the  elimination  of  the 
fly  nuisance.  It’s  a  great  card. 

HANDLING  FRUIT  ORDERS. 

We  had  a  few  complaints  last 
week  about  the  poor  condition  in 
which  some  of  the  fruit  orders  were 
delivered.  This  must  be  stopped. 
We  have  purchased  special  boxes 
that  hold,  one,  two,  three  and  four 
boxes  of  berries,  currants,  apricots, 
peaches,  etc.  These  must  be  used  in 
every  case  where  fruit  is  to  be  de¬ 
livered  or  even  taken  by  the  cus 
tomer  on  the  train.  It  is,  of  course, 
an  increased  expense,  but  will  prove 
an  advertisement  in  the  end. 

WAGON’  REFRIGERATOR. 

Every  wagon  now  carries  a  smal 
ice  box  for  the  purpose  of  carrying 
all  loose  lard  orders,  also  butter. 
These  goods  are  passed  from  our 


cooler  to  these  boxes,  and  no  mat¬ 
ter  how  long  the  trip  may  be  the 
goods  are  delivered  in  perfect  order 
Make  a  strong  point  of  this  also 
It  will  bring  you  many  a  butter 
order  on  hot  days  that  particular 
people  would  send  to  the  corner  gro¬ 
cery  for. 

PICNIC  TIMES 

are  here.  We  have  figured  out  a 
box  containing  ten  different  things 
— enough  for  two  people.  Price,  85 
cents.  It’s  called  “Picnic  Box  for 
Two.”  The  articles  you  will  find 
all  typewritten.  Half  a  dozen  will 
be  packed  ready  every  morning  and 
placed  in  the  cooler.  As  soon  as  a 
party  mentions  “Picnic,”  or  as  soon 
as  you  discover  that  your  customer 
is  bound  for  an  outing  or  is  going 
on  the  train  produce  this  box.  It 
will  be  advertised  all  next  week. 

don’t  rebel 
inwardly  when  given  orders  to 
carry  out.  Simply  carry  them  out 
or  give  up  the  job.  If  you  are  out 
of  sympathy  with  our  methods  or 
our  daily  instructions,  you  are  an 
obstruction  to  the  firm  and  particu¬ 
larly  to  yourself.  Give  us  your  en¬ 
tire  support  and  we’ll  give  you  ours. 
That’s  the  way  for  both  of  us  to 
succeed. 


PIWliEGESSITIES 
FOB  M  4TB 

Here  are  some  “Picnic  Neces¬ 
sities”  without  which  your 
stock  for  this  National  Holi¬ 
day  will  not  be  Complete. 

Meat  Loaf 

Composed  entirely  of  fine  selected  meats— contains 
no  flour  or  cereals.  Baked  in  loaves  of  about  eight 
pounds.  Delicious,  sliced  thin. 

Lunch  Roll 


(Copyrighted.) 


Choice,  tender  pieces  of  pork,  very  mildly  cured ; 
stuffed  in  linen  sack  or  container.  Boiled  and  ready 
to  use  in  place  of  boiled  ham. 


Cervelat 


(also  known  as  Summer  Sausage 
or  Winter  Bologna.) 


Not  to  be  confounded  with  Lebanon  Bologna  or 
similar  cheap  products.  Very  choice  and  different 
from  the  numerous  brands  on  the  market  from  the 
fact  that  it  contains  no  cereals.  In  beef  casings 
also  a  limited  supply  in  hog  casings.  Indispensable 
for  lunches. 


Boiled  Hams 


For  family  picnics  we  recommend  “Our  Own.” 
Eight  to  twelve  pounds  average,  boiled  without  re¬ 
moving  the  bone.  Guaranteed  mild,  sweet,  tender 
and  juicy. 

Also  have  the  boneless  variety,  for  storekeepers 
obliged  to  slice  boiled  ham. 

Boiled  Tongues 

Fine,  large  steer  tongues,  but  more  expensive  than 
formerly,  because  of  the  extreme  scarcity  and  pre¬ 
vailing  high  price  of  cattle. 

Bologna  Sausage 

Burlc’s — “The  Best  Known  and  Known  as  the  Best.” 


GIRARD  AVE.  AND  THIRD  ST.,  PHILADELPHIA 
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Salesmen  as  Backbiters. 

I've  made  up  my  mind  that  sales¬ 
men  are  the  biggest  backbiters  in 
the  world. 

Oh,  I  know — I’m  one  of  ’em,  and 
I  don’t!  claim  to  be  any  better  than 
the  rest. 

We  do  it  unconsciously  a  good 
deal  of  the  time.  We  do  it  to  hold 
trade  and  we  feel  as  if  it  was  fair 
to  do  anything  to  keep  a  competitor 
from  getting  what  we  believe  be¬ 
longs  to  us. 

So  to  do  that  we  unconsciously 
accuse  our  competitors  of  about 
everything  except  murder  and 
adultery. 

I  was  sitting  the  other  day — last 
Tuesday,  I  think — in  the  store  of  a 
grocer  up  the  State.  He  had  asked 
me  to  wait  until  he  got  rid  of  his 
wholesale  grocery  salesman,  whose 
regular  day  was  Tuesday. 

So  I  waited,  and  while  I  sat  there 
I  couldn’t  help  hearing  the  conver¬ 
sation. 

The  grocer  wanted  a  few  prunes. 

“Want  large  prunes?”  asked  the 
salesman. 

1  “Yes,”  was  the  reply,  “I  want 
40s.  What’s  your  price?” 

“Seven  and  a  half  cents,”  said  the 
salesman. 

“Oh,  come,”  said  the  grocer,  “I’m 
•otlered  40s  for  seven  cents.” 

“Want  to  tell  me  who  by?”  asked 
the  salesman. 


“No,”  said  the  grocer,  “I  don’t, 
but  it’s  an  all  right  house.” 

“Well,  I  can’t  do  it,”  was  the 
answer,  “and  I’ll  bet  a  dollar  they 
ain’t  40s.  1  can  sell  you  50s  for 

seven  cents,  too.” 

“No,”  said  the  grocer,  “they’re 
40s.  That’s  what  I  said  I  wanted, 
and  what  they  quoted  me.” 

“I’ll  bet  they  ain’t,”  persisted  the 
salesman.  “They  couldn’t  sell  40s 
at  that  price.” 

In  the  end  he  got  the  order,  but 
d’ye  see  what  he  had  to  do  to  do  it? 
He  deliberately  accused  some  com¬ 
petitor  whose  name  he  didn’t  even 
know  of  attempting  to  work  a  plain 
fake.  I  should  call  that  a  charge  of 
obtaining  money  on  false  state¬ 
ments.  As  a  matter  of  fact,  I  don’t 
see  why  such  a  thing  wouldn’t  be 
plain  stealing. 

All  those  things  that  salesman 
accused  his  competitor  of.  And  the 
funny  part  is  that  he  probably 
didn’t  have  the  slightest  idea  he  was 
doing  it. 

I  think  it  was  on  the  same  day — 
not  later  than  the  next,  anyway — 
that  I  heard  a  salesman  for  a  spice 
house  make  a  crack  about  the  goods 
of  a  competitor  not  being  pure. 

“Your  prices  are  pretty  high,” 
said  the  grocer  he  was  trying  to 
sell,  “So  and  so  are  way  under 
you.” 

“Our  goods  are  pure,”  said  the 
salesman,  with  a  wink  that  he  in¬ 
tended  to  make  significant. 

“Well,  ain’t  theirs?”  asked  the 
grocer. 

“I  ain't  saying  anything,” 
answered  the  salesman,  “but  our 
goods  are  guaranteed  under  the 


food  law.  We  can  sell  you  com¬ 
pound  goods  cheaper,  too,  but  we 
don’t  sell  ’em  as  pure.” 

That  was  about  as  straight  a 
charge  as  he  could  make,  that  the 
other  house  was  selling  adulterated 
goods  as  pure. 

Of  course  he  had  a  right  to  say 
so  if  it  was  true.  He’d  have  been 
a  lunkhead  if  he  hadn’t  said  so. 

But  in  this  case  it  wasn’t  true. 
I  know  the  house  he  accused  and 
it’s  all  right.  It’s  not  a, bit  more 
likely  to  give  the  trade  a  crooked 
deal  than  this  salesman’s  house. 

This  salesman  may  have  under¬ 
stood  the  real  meaning  of  what  he 
said,  but  I  doubt  it.  He  was  simply 
up  against  a  condition  and  he  had 
to  meet  it.  The  purity  bluff  was 
the  quickest  way  out. 

Occasionally  you’ll  run  across  a 
salesman  who  has  the  nerve  to  say 
when  something  like  this  it  put  up 
to  him  by  a  fellow  he’s  trying  to 
sell : — 

“I  don’t  know  anything  about 
that,  and  I  don’t  intend  to  say  any¬ 
thing  about  my  competitors.  I 
want  to  sell  my  own  goods.” 

Still  less  often  will  you  get  a 
salesman  who  will  own  up  that  his 
competitor’s  goods  are  as  good  as 
his.  I  don’t  know  as  I’d  expect  him 
to  go  quite  that  far — that’s  a  little 
too  much. 

I’ve  known  a  whole  lot  of  sales¬ 
men,  though,  that  would  do  the 
worst  of  all. 

They’d  say,  “Of  course  I’m  not 
going  to  say  anything  against  my 
competitors,  but - ” 

And  then  they’d  hand  out  the 
hottest  roast  they  could  cook  up. 


That  seems  to  me  like  a  little 
worse  than  a  rotten  deal. 

But  as  I  .say,  we  do  it  uncon¬ 
sciously.  We  really  don’t  mean  it. 
I’m  not  excusing  it,  mind.  It’s  not 
the  right  thing.  I  suppose  it’s  a 
kind  of  left-handed  self-preserva¬ 
tion.  We  re  after  an  order.  We 
see  it  slipping  away  on  account  of 
the  buyer’s  idea  that  hecan  do  better 
somewhere  else.  We  go  after  it 
hard  and  our  competitor’s  reputa¬ 
tion  gets  stepped  on. 

Of  course  we  oughn’t  to  have 
stepped  on  it,  but  it  oughn’t  to  have 
been  in  the  way.  Nobody  ought  to 
have  the  nerve  to  compete  with  us. 

The  Stroller. 


Grocery  Salesmen  Wanted. 

Grocery  and  specialty  salesmen  cov¬ 
ering  rural  routes  will  hear  something 
to  their  advantage  by  addressing  “Gro¬ 
cery  World,”  927  Arch  street,  Philadel¬ 
phia.  State  county  and  section  covered. 


DANDELION 

VEGETABLE  BUTTER  COLOR 

A  perfectly  Pure  Butter  Color,  and  one  that 
complies  with  the  pure  food  laws  of  every 
State,  and  of  the  United  States. 

MANUFACTURED  BY 

WELLS  &  RICHARDSON  CO.,  Burlington,  VI. 


ABSORBINE 

Removes  the  inflammation  and 
Bunch.  Restores  the  Circula¬ 
tion  in  any  Bruise  or  Thick¬ 
ened  Tissue,  withoutblistering, 
removing  the  hair  or  laying 
horse  up.  Pleasant  to  use, 
clean  and  odorless.  $2.00  per 
bottle  delivered.  Book  No.  1 
free. 

Absorbine,  Jr.,  for  mankind,  $1.00  bot¬ 
tle.  Cures  Bunions,  Corns,  Chilblains, 
Sprains,  etc.,  quickly.  Genuine  manu¬ 
factured  only  by 

W.  F.  YOUNG,  P.  D.  F.,  9  Monmouth  St.,  Springfield.  Mist 


TO  SEE  YOUR  TRADE  GROW 

AFTER  TWO  YEARS’  USE  JOHNSON’S  “EVERSHARP”  KEEPS 
SHARP  AND  SLICES  VERY  THIN  AND  SMOOTH.  The  best 

and  Prestige  and  Profit  Come 

Easy  and  Quick  Just  Order  a 

machine  he  ever  used,  advertises  the  store  and  brings  in  new  trade. 

Johnson  “Eversharp” 

Keyport,  N.J.,  May  25,  1908. 

Mr.  A.  W.  JOHNSON, 

Slicing  Machine 

New  Brunswick,  N.  J.: 

Dear  Sir  : 

I  have  been  using  your  “  Eversharp  ”  Dried  Beef  Slicing  Machine  for  nearly 

on  trial  and  approval  for  one  month. 

two  years,  and  I  would  not  know  what  to  do  without  it.  It  is  the  best  slicing 
machine  I  have  ever  used. 

We  guarantee  it  to  be  the  best  slicing 

My  sale  on  sliced  beef  has  increased  very  much  since  I  began  using  the  slicer. 

machine  in  the  whole  wide  world.  If  it 

I  believe  the  machine  is  an  advertisement  for  the  store,  as  the  beef  sliced  is 

don’t  make  good,  send  it  back  by  express. 

very  thin  and  smooth  and  cannot  help  but  bring  in  new  trade. 

Yours  respectfully, 

Our  machines  sell  for  $40  and  are  their  own 
best  advertisement. 

PHELPS  CHERRY, 

A.  W.  JOHNSON,  Manufacturer 

An  “EVERSHARP”  Slicer  costs  $40.  Order  one.  It  will  come  right 

New  Brunswick,  N.  J. 

along ;  use  it  a  month  ;  if  it  don’t  make  good  send  it  back  to  the  man-  1 
facturer,  A.  W.  JOHNSON,  New  Brunswick,  N.  J. 
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Window  Dressing  for  Grocers 


In  this  department  from  now  on  will  appear  each  week  suggestive  articles  regard- 
lg  the  proper  use  of  the  retail  grocer’s  window.  An  endeavor  will  be  made  to  deal 
rith  the  subject  practically,  In  other  words,  to  show  grocers  how  they  can  turn  their 
rlndows  into  a  money-making  feature  of  their  business.  Subscribers  are  Invited  to 
lake  free  use  of  the  department  by  submitting  both  queries  or  suggestions. 


Parks,  who  is  now  in  Europe. 
Solomon  N.  Stroock,  counsel  for  the 
association,  appeared  in  Court  and 
pleaded  guilty  for  the  following 


gate.  All  affiliated  associations  are 


companies : — 


Fourth  of  July  Windows. 

No.  i. 

This  is  a  centre  piece  for  a  Fourth 
if  July  window. 

Make  a  large  hoop  out  of  a  bend- 
ble  strip.  The  laurel  leaves  are  cut 
iut  of  stiff  paper  and'  tinted  with 
vater  color.  The  leaves  point  up¬ 
ward  and  overlap  so  that  the  fasten- 
ngs  are  concealed.  At  the  top  place 
l  large  bow  of  red,  white  and  blue 
ibbon. 

In  the  centre  of  the  wreath  sus- 
>end  the  “Liberty  Bell”  by  the  rib- 
ion.  Bells  made  of  wire  and  cov- 


Thc  figure  is  placed  back  in  a  | 
corner  of  the  window.  The  stars 
are  cut  out  of  different  colors  of 
paper  and  pasted  on  the  window 
glass.  Colored  twine  or  baby  rib¬ 


bon  is  glued  to  the  backs  of  the 


stars  and  run  to  the  “roman  candle” 
in  the  boy’s  hand. 

For  the  sides  and  back  of  the  | 
window  use  a  roll  of  Dennison’s 
crepe  tissue  paper.  Display  your 
goods  in  small  bunches  on  the  floor. 
Use  price  cards  with  a  small  fire¬ 
cracker  glued  to  one  corner. 

Open  a  couple  of  packs  of  fire¬ 
crackers  and  place  at  the  boy’s  feet, 
also  scatter  a  few  over  the  floor. 

E.  W.  Alexander. 

Oxford,  Pa. 


?red  with  tissue  paper  can  be  bought 
ir  you  can  make  one  out  of  different 
size  hoops  and  cover,  or  it  can  be 
made  flat  out  of  boards  and  then 
covered. 


No.  2. 

ij  For  this  window  you  will  need  a 
small  figure  of  a  boy  or  brownie 
or  a  large  doll.  In  my  own  window 
I  used  a  paper  mache  brownie. 


Analomink  Paper  Co.,  North 
Water  Gap,  Pa.;  Bayless  Pulp  and 
Paper  Co.,  Austin,  Pa. ;  Bedford 
Pulp  and  Paper  Co.,  Big  Island, 
Va. ;  Brownville  Paper  Co.,  Brown- 
ville,  N.  Y. ;  the  Champion  Paper 
Co.,  Carthage,  N.  Y. ;  Central  Paper 
Co.,  Muskegon,  Mich. ;  Continental 
Paper  Bag  Co.,  Watertown,  N.  Y. ; 
DeGrasse  Paper  Co.,  Pyrites,  N.  Y. ; 
the  Dexter  Sulphite  Pulp  and  Paper 
Co.,  Dexter,  N.  Y. ;  Detroit  Sulphite 
Pulp  and  Paper  Co.,  Detroit,  Mich.; 
Fletcher  Paper  Co.,  Alpena,  Mich. ; 
Gould  Paper  Co..  Lyons  Falls,  N.  Y. ; 
Hartje  Paper  Manufacturing  Co., 
Steubenville,  Ohio;  the  Island  Paper 
Co.,  Carthage,  N.  Y. ;  the  Island 
Paper  Co.,  Menasha,  Wis. ;  the  Jef¬ 
ferson  Paper  Co.,  Black  River, 
N.  Y. ;  Newton  Falls  Paper  Co., 
Newton  Falls,  N.  Y. ;  Orono  Pulp 
and  Paper  Co.,  Orono,  Me. ;  the 
Parsons  Pulp  and  Paper  Co.,  Par¬ 
sons,  W.  Va. ;  the  Raquette  River 
Paper  Co.,  Potsdam,  N.  Y. ;  the 
York  Haven  Paper  Co.,  York  Haven, 
Pa. ;  Moyer  &  Pratt,  Lyons  Falls, 
N.  Y.,  and  Munising  Paper  Co.,  Ltd., 
Munising,  Mich. 


Wrapping  Paper  Trust  Smashed. 

Sentence  of  a  fine  of  $1,000  each 
was  imposed  by  the  United  States 
Circuit  Court  in  New  York  last 
Monday  upon  23  companies  manu¬ 
facturing  wrapping  paper  for  vio¬ 
lation  of  the  Sherman  Anti-Trust 
Act  by  forming  an  illegal  combina¬ 
tion  in  restraint  of  trade.  The  com¬ 
panies  composed  almost  the  entire 
membership  of  the  Fibre  and  Manila 
Association,  which  was  organized 
in  1906  by  John  H.  Parks,  who  was 
secretary  of  it.  The  Federal  Grand 
Jury  began  an  investigation  of  the 
combine  two  months  ago.  To-day 
the  jury  returned  indictments 
against  25  of  the  companies  com¬ 
posing  the  association  and  against 


The  wrapping  paper  manufac 
turers  were  forced  two  years  ago  to 
combine  to  prevent  themselves  from 
going  into  bankruptcy  because  of 
the  methods  of  the  agents  of  con 
sumers,  who,  so  as  to  cut  prices,  for 
a  time  favored  one  group  of  mills 
to  the  detriment  of  another.  When 
the  paper  companies  learned  that 
the  association  they  had  formed 
came  within  the  provisions  of  the 
Sherman  Anti-Trust  Act  it  was  dis¬ 


solved,  as  it  was  not  organized  to 
violate  the  laws  but  to  keep  the 
mills,  which  were  earning  but  6  per 
cent.,  on  a  living  basis. 


Pennsylvania  State  Convention 
this  Year  in  September. 


Officers  of  the  Pennsylvania  Retail 
Merchants’  Association  Issue  Call  for 
New  Castle.  What  Organized  Potts- 
ville  Retailers  have  Accomplished. 


|  Special  correspondence  of  “Grocery  World.” 

Erie,  Pa.,  June  26,  1908. 
The  twelfth  annual  convention  of 
I  the  Retail  Merchants’  Association 
|  of  Pennsylvania  will  be  held  at  New 
Castle,  Pa.,  Tuesday,  Wednesday 
|  and  Thursday,  September  1,  2  and 
3,  1908.  Official  headquarters  will 
|  be  established  at  the  St.  Cloud  Ho- 
I  tel.  Convention  sessions  will  be 
I  held  in  the  County  Court  House. 

Each  affiliated  association  is  en- 
[  titled  to  two  delegates  to  each  one 
hundred  or  less  members,  and  one 
|  additional  delegate  to  each  addi¬ 
tional  one  hundred  members  or  ma- 
|  jority  fraction  thereof.  Individual 
members  in  unorganized  towns 
have  the  right  to  vote  as  one  dele- 


urged  to  be  fully  represented. 

All  eligible  associations  and  all 
retail  merchants  are  welcome  and 
cordially  invited  to  attend  all  ses¬ 
sions. 

Hotel  reservations  may  be  made 
through  E.  O’Brien,  secretary,  New 
Castle,  Pa. 

Those  who  expect  to  attend  are 
requested  to  communicate  with  the 
State  Secretary  at  Erie,  Pa. 

New  Castle  offers  those  who  will 
attend  the  convention  choice  of  the 
following  hotels :  St.  Cloud,  rates, 
$2.50  per  day  or  $2.75  with  bath. 
The  St.  Cloud  will  be  the  official 
hotel.  Fountain  Inn,  rates,  $2.50; 
Hotel  Henry,  rates,  $2  to  $2.50, 
with  bath ;  Excelsior,  rates,  $2 ; 
Sherman,  rates,  $1.50;  New  Leslie, 
European  plan,  rates,  $1  per  day 
up ;  Pierce  House,  rates,  $2  per  day. 
Convention  sessions  will  be  held  in 
the  County  Court  House. 

*  *  * 

The  Pottsville  Association  has  a 
delinquent  list;  has  gained  conces¬ 
sions  and  courtesies  from  railway 
companies  that  the  merchants  could 
never  have  attained  as  individuals. 
It  has  stopped  loafing  in  front  of 
show  windows,  successfully  con¬ 
ducted  an  “Old  Home  Week,”  ob¬ 
tained  concessions  from  the  United 
Telephone  Co.  and  wiped  the  trad¬ 
ing  stamp  evil  off  the  map  of  Potts- 
ville.  Charles  P.  Hoffman  is  the 
efficient  president  and  T.  E.  Hum¬ 
mel  the  very  capable  secretary. 

*  *  * 

At  the  last  meeting  of  the  Mer¬ 
chants’  Union  Protective  Associa¬ 
tion  of  Bradford,  Wyoming,  Sus¬ 
quehanna  and  Sullivan  Counties 
three  new  members  were  enrolled 
and  the  following  delegates  to  New 
Castle  convention  selected:  C.  H. 
Bosworth,  Wyalusing,  and  E.  I’. 
Hemvood,  Skinner’s  Eddy. 

A.  M.  Howes. 
State  Secretary. 


“  Absorbine  is  All  You  Claim  for  It.” 


Mr.  Owen  Mohler,  Thornville,  Ohio, 
writes  under  date  of  May  11,  1908:  “1 
used  your  Absorbine  on  a  horse  that  had 
a  sore  shoulder  that  had  left  a  bunch  and 
it  entirely  removed  the  bunch.  It  is  all 
you  claim  for  it.  I  would  not  do  with¬ 
out  it.”  Absorbine  stops  lameness,  kills 
pain,  removes  bog  spavins,  thorough- 
pins,  splints,  wind  puffs,  shoe  boils,  en¬ 
larged  glands,  and  similar  bunches  with¬ 
out  blistering  or  removing  the  hair,  and 
horse  can  be  used.  Two  dollars  per  bot¬ 
tle  at  all  druggists  or  express  prepaid 
upon  receipt  of  price.  W.  F.  Young, 
P.  D.  F.,  9  Monmouth  street,  Springfield, 
Mass. 


Take  a  promissory  note  from  your 
creditor  customers.  It  is  easier  to  collect 
than  an  account  and  pays  interest.  All 
of  Forbes  Indexed  Coupon  Books  are 
equipped  with  notes.  See  Advertisement. 
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Grocery  Conditions  in  Prohibition 

Territory 

“Grocery  World”  Gets  Opinions  from  Two  Representative 
Grocers  from  Kansas  City,  Kansas,  As  to  Effect  of  Liquor 
Elimination  on  Business.  One  Grocer  Says  Business  Is 
Not  Helped,  the  Other  Thinks  Strongly  Otherwise. 


have  jumped  from  60,000  to  110,000. 
I  cannot  speak  for  my  brothers  in 
the  grocery  business,  but  for  our¬ 
selves.  our  business  is  all  right;  our 
store  closes  at  7  P.  M.  and  every 
man  and  lady  go  home  every  night 
with  their  pay  in  their  pocket.  We 
never  open  on  the  Sabbath ;  we  do 
not  handle  tobacco  of  any  kind. 
1  ell  them  that  Kansas  City,  Kan., 
is  all  right,  is  prosperous  and  ever 
shall  he  just  as  long  as  we  keep  the 
saloon  out. 

Yours  truly, 

i  Ienky  Ritter. 


In  many  of  the  discussions  of  the 
Local  Option  movement,  Kansas 
City,  Kan.,  figures  as  an  ideal  pro¬ 
hibition  territory,  all  sales  of  liquor 
having  been  stopped  there  by  en¬ 
forcement  of  law.  Opinions  differ 
as  to  whether  the  elimination  of 
liquor  has  or  has  not  helped  busi¬ 
ness,  and  in  order  to  ascertain  the 
“Grocery  World”  recently  asked 
two  representative  grocers  of  Kan¬ 
sas  City  for  their  opinions.  They 
widely  differ,  as  may  be  seen  by 
perusing  them : — 

No.  1. 

Kansas  City,  Kan.,  June  17,  1908. 
Editor  “Grocery  World.” 

Dear  Sir: — I  beg  to  acknowledge 
your  letter  of  June  2d,  and  will  say 
in  reply  to  your  inquiries  that  the 
enforcement  of  prohibition  in  this 
city  has  not  helped  the  business  con¬ 
ditions  here.  Beer  is  juggled  from 
door  to  door  by  the  brewers,  and  by 
being  so  close  to  Missouri  it  is  with¬ 
in  reach  of  all.  I  do  not  want  to  see 
any  more  joints,  but  if  we  could  get 
local  option  and  high  license  and 
well  regulated  saloons  it  would  be 
a  great  benefit  to  this  city. 

Respectfully, 

Otto  Anderson. 


Since  the  above  was  written,  an¬ 
other  Kansas  City  grocer  has  writ¬ 
ten  on  the  business  conditions  ex¬ 
isting  there.  His  letter  is  as  fol¬ 
lows  : — 

Kansas  City,  Kan.,  June  23,  1908. 
Editor  “Grocery  World.” 

Dear  Sirs: — I  am  the  busiest  man 
in  the  world  is  why  I  have  delayed 
answering  your  letter  of  2d,  and 
now  all  I  can  say  is  to  say  what  has 
already  been  said  and  that  is  to  come 
yourselves  and  see.  We  have  no 
saloons,  we  do  not  need  any,  and  I 
believe  our  Kansas  City  banks,  that 
is,  Kansas  City,  Kansas,  banks,  are 
just  as  right  and  as  safe  and  as  full 
of  money  as  any  banks  in  our  coun¬ 
try,  and  I  believe  that  Kansas  City., 
Kan.,  pretty  near  leads  the  world  in 
building,  according  to  population. 
We  have  no  boom  on  and  yet  we 


High  Prices  for  American  Foods 
in  Bohemia. 


On  Account  of  High  Tariff,  Such 
Products  as  Canned  and  Evaporated 
California  Fruit,  Salmon,  Sell  at  Much 
Higher  Prices  than  at  Home.  Ameri¬ 
can  Dealers  have  Some  Chance 
However,  of  Increasing  Business. 

Special  correspondence  of  “Grocery  World.” 

Washington,  D.  C., 

June  26,  1908. 

The  American  Consul  at  Prague, 
Bohemia,  reports  that  some  of  the 
American  exporters  of  food  prod 
ucts  are  going  after  the  trade  there 
What  they  want  is  trade  in  canned 


No.  2. 

Kansas  City,  Kan.,  June  8,  1908. 
Editor  “Grocery  World.” 

Dear  Sir : — In  reply  to  your  letter 
of  inquiry,  I  find  business  much  more 
satisfactory  since  the  joints  have  been 
closed  than  I  ever  did  before. 

We  have  a  much  more  honorable 
class  of  people  to  deal  with,  and 
collections  are  better.  Also  I  am 
sending  you  a  circular  under  sepa¬ 
rate  cover,  which  will  give  you  a 
much  hetter  idea  than  I  can  give  you. 

Sufficient  it  is  to  say  that  all  of 
our  business  men  are  more  than 
satisfied  with  conditions,  and  that  is 
what  it  takes  to  make  up  a  good 
town. 

Very  respectfully, 

B.  F.  Hinton. 

Mr.  Hinton  sends  a  copy  of  an 
8-page  paper  headed  “Kansas  City 
Under  Law  Enforcement,”  the 
whole  tone  of  which  is  enthusiastic 
in  its  laudation  of  the  alleged  im¬ 
proved  condition.  According  to 
this  paper,  prohibition  has  increased 
the  population  of  Kansas  City,  in¬ 
creased  the  bank  deposits,  improved 
the  city  finances,  decreased  crime, 
reduced  taxation,  induced  new 
building  operations,  increased  and 
improved  all  business  conditions. 
Tn  short  it  has  been  the  greatest 
boon  any  American  community  ever 
had. 


American  Currant  Importers  Say  Greek 
Combine  is  Oppressive 

Thirty-eight  of  the  Leading  Houses  of  this  Country  Make 
Charges  Before  the  State  Department  that  Privileged 
Currant  Company  Arbitrarily  Advances  the  Price  and 
Sends  Poor  Goods  to  this  Country. 


The  currant  importers  of  the 
country  have  risen  en  masse  against 
the  Greek  Currant  Trust,  and 
thirty-eight  of  them,  including  the 
leading  firms,  have  filed  a  petition 
with  the  State  Department  at 
Washington  complaining  at  the 
treatment  they  have  received  at  the 
Trust’s  hands. 

As  readers  of  the  “Grocery 
World”  know,  the  Greek  Govern¬ 
ment  several  months  ago  put  its 
currant  industry  in  the  hands  of  a 
single  concern  .called  the  “Privi¬ 
leged  Currant  Co.”  This  concern 
was  to  take  over  the  surplus  crop  in 
order  to  prevent  price-cutting  and 
generally  look  after  the  market  with 
a  view  to  getting  as  much  money 
out  of  the  industry  as  possible.  The 
American  importers  say  the  actions 
of  the  combination  have  been  arbi¬ 
trary  and  unfair.  The  partial  text 
of  their  petition  is  as  follows  : — 

The  effect  of  the  establishment  of 
the  Privileged  Company  lias  been 
most  apparent  in  at  times  more  than 
doubling  the  price  of  currants  to  the 
purchaser,  without  in  any  degree  im¬ 
proving  the  quality  for  export. 


Upon  arrival  here  the  importer 
has  little,  if  any,  redress  when,  as 
frequently  happens,  inferior  qualities 
(of  currants)  are  received.  Sales 
are  made  before  arrival  against  these 
shipments,  and  the  importer  must 
take  what  is  shipped  and  make  deliv¬ 
eries.  This,  we  would  point  out,  is 
ait  aggravation  of  the  wrong  grow¬ 
ing  out  of  the  fact  that  the  United 
States  is  literally  made  a  dumping 
ground  for  qualities  of  currants  so 
low  in  grade  that  they  are  subject  to 
refusal  by  the  Privileged  Company. 

We  would  respectfully  urge  that 
such  means  be  taken  as  lay  within 
the  power  of  your  Department  to  in¬ 
duce  the  Greek  Government  to  com¬ 
pel  observance  of  the  prohibition 
(existing  by  law)  against  the  export 
of  inferior  Qualities  of  currants. 

1  hat  that  Government  has  such 
power  is  shown  by  its  relations  with 
the  Privileeed  Company.  The  Gov¬ 
ernment  is  represented  on  the  Board 
of  Directors  of  the  company,  shares 
m  its  profits  and  exercises  a  close 
supervision  over  its  affairs.  We  be¬ 
lieve  that  suitable  representations 
through  the  Minister  of  our  Govern¬ 
ment  would  bring  about  the  relief 
prayed  for,  namely,  the  absolute  pro¬ 
hibition  of  export  to  this  country  of 
currants  unfit  for  consumption. 

There  are  no  currants  grown  in 
this  country,  or  in  fact  anywhere 
else  than  in  Greece,  and  this  coun¬ 
try  is  therefore  dependent  on 
Greece  for  its  supplies. 


and  evaporated  fruits,  canned 
salmon,  and  biscuits  of  various 

sorts. 

I  he  Consul  states  that  he  renlied 
to  these  exporters  to  the  effect  that 
an  impression  appears  to  prevail 
in  Bohemia  that  perhaps  our  fruits 
are  not  carefully  packed  for  foreign 
markets,  and  consequently  do  not 
arrive  at  their  destination  in  a  satis¬ 
factory  condition.  1  he  over¬ 
shadowing  reason  why  our  fruits  do 
not  find  in  Bohemia  the  market 
which  they  merit,  however,  must  be 
attributed  to  another  cause,  namelv, 
the  high  Austrian  tariff  rates. 

A  considerable  percentage  of  the 
merchandise  exported  from  Prague 
to  the  United  States — which 

amounted  to  $3,214,850  in  1907— is 
on  the  free  list.  On  the  other  hand, 
the  following  duties  must  be  paid 
on  some  American  food  products 
entering  Austria:  Biscuits,  $20.30 
per  220  pounds,  and  when  they  con¬ 
tain  sugar,  $17.25.  The  duty  on 
prunes,  packed  in  boxes  or  sacks 
weighing  over  66  pounds,  is  $2.84 
per  220  pounds;  in  smaller  pack- 
a§'es>  $5-°8,  or  23/3  cents  per  pound. 
Ordinary  California  prunes  sell  for 
20  cents  per  pound.  Evaporated 
apricots,  pears,  peaches,  apples  and 
cherries  pay  a  duty  of  $4.06  for  220 
pounds.  The  duty  on  fruits  sealed 
in  tin  or  glass  cans  is  $17.25  for  220 
pounds,  or  about  8 ]/2  cents  a  pound 
Salmon  in  cans  hermetically  sealed 
pays  a  duty  of  $17.25  per  220 
pounds,  or  about  8 y2  cents  per 
pound. 

Aside  from  the  high  duty,  the 
Prague  retailer  takes  a  large  per¬ 
centage  of  profit,  as  compared  with 
the  American  retailer,  claiming  that 
the  expenses  of  the  business  demand 
the  margin.  Regardless  of  the  high 
duties,  the  American  exporter  could 
increase  his  sales  if  he  were  to  sell 
direct  instead  of  through  foreign 
louses,  thus  increasing  commissions 
and  freigbu  Holt. 


Pennsylvania  News  Items. 

Bankruptcy  proceedings  have 
been  instituted  against  the  Consum¬ 
ers’  and  Producers’  Equity  Ex¬ 
change.  a  Scranton  (Pa.)  co-oper¬ 
ative  buying  concern  established 
jointly  by  the  Central  Labor  Union 
eaders  and  the  farmers  of  the 
neighboring  country  districts  to 
deal  in  milk,  butter,  etc.  The  com¬ 
pany  has  been  in  existence  less  than 
two  years  and  lost  money  from  the 
start.  J  he  plan  was  to  have  the 
union  men  and  farmers  conduct  tlie 
business  for  mutual  interests. 
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Pottsville,  Pa. 

The  Pottsville  (Pa.)  Retail  Mer- 
:hants’  Association  has  i'ssued  the 
following  open  letter  recounting 
he  achievements  of  the  organiza- 
ion : — 

We  started  by  regulating  and  in¬ 
sisting  on  certain  concessions  from 
the  United  Telephone  Co.  (when 
they  started). 

We  wiped  out  the  stamp  evd — 
(and  if  we  accomplished  nothing  else 
we’ve  paid  your  dues  for  ten  years 
in  the  saving). 

We,  by  association  with  each  other, 
did  away  with  lots  of  petty  jeal¬ 
ousies,  and  proved  to  each  other 
that  the  other  fellow  is  not  as  bad 
as  we  thought  he  was.  Come  in  and 
get  acquainted. 

We  belong  to  the  State  Associa¬ 
tion— an  active  body  of  representa¬ 
tive  Pennsylvania  business  men — 
active  for  all  that  pertains  to  the 
good  of  the  merchant,  whether  in 
municipal,  State  or  National  inter¬ 
ests. 

We  offer  you  a  rate  of  fire  insur¬ 
ance  at  just  one-half  the  regular 
rates — regularly  chartered  and  under 
the  Pennsylvania  State  laws. 

We  have  collected  for  members  in 
the  last  sixteen  or  eighteen  months 
no  less  than  $1,750  of  bad  accounts 
L  —accounts  that  were  marked  (prac- 
I  tically)  profit  and  loss.  Have  you 
1  such? 

We  furnish  you  with  a  list  of 
buyers  who  fail  to  pay  their  bills — 
you  cannot  be  “done”  by  the  same 
people — your  fellow  merchant  pays 
for  your  protection.  Is  it  worth 
while? 

We  have  gained  concessions  and 
courtesies  from  the  railway  com¬ 
panies  that  we  never  could  have 
attained  as  individuals — you  can  help 
us  get  more. 

We  overcame,  through  council, 
the  loafing  in  front  of  show  windows 
and  in  front  of  places  of  business. 
Were  you  benefited? 

We  took  an  active  part  in  keep¬ 
ing  the  boundary  line  of  Schuylkill 
County  from  being  disrupted  by 
.  politicians. 

We  were  active  in  organizing  and 
bringing  to  a  successful  end  “Old 
Home  Week” — and  Pottsville  never 
did  anything  better  for  herself  or  her 
people. 

New  York  State. 

The  retail  meat  dealers  of  New 
York  State,  in  convention  assem¬ 
bled  last  week,  adopted  the  follow 
ing  resolutions : — 

Whereas,  The  great  scarcity  of 
live  cattle  attributed  to  financial 
conditions  depriving  the  greater  por¬ 
tion  of  the  people  of  a  sufficient  sup¬ 
ply  of  meats ;  and 

Whereas,  Such  scarcity  has  been 
the  means  of  the  enormous  advance 
in  prices  of  meats ;  and 
Whereas,  Such  scarcity  is  reputed 
to  be  owing  to  the  demands  of  meats 
being  greater  than  the  supply ;  and 
Whereas,  Our  National  Govern¬ 
ment  exacts  a  tariff  on  live  stock, 
shutting  out  our  outside  sources  of 
t  supply;  therefore,  be  it 

Resolved,  That  we,  the  New  York 
State  Association  of  Retail  Master 
Butchers  of  America,  in  convention 
’  assembled,  expert  in  the  knowledge 


of  the  conditions  and  the  remedies  to 
apply,  demand  in  the  name  of  the 
great  American  consuming  public 
that  the  Federal  Government  take 
immediate  steps  to  have  the  duty 
on  all  live  stock  removed;  and  it  is 
further 

Resolved,  That  a  copy  of  this 
preamble  be  sent  to  the  President  of 
these  United  States  and  in  addition 
that  they  be  given  the  greatest  pub¬ 
licity. 


AMONG  THE  TRADE. 


MANY  GROCERS 

Find  it  pays  them  to  read  the 
“good  stuff”  in 

The  Advertising  World 

Columbus,  Ohio 

SantpU  fret,  «r  f«ur  ataothi'  trial  for  10  cent* 


This  Tells 
the  Tale 


Sigmund  M.  Jacobson,  who 
maintains  a  meat  store  at  250  North 
Ninth  street  under  the  name  of  the 
Penn  Hotel  Supply  Co.  was  ar¬ 
rested  by  the  Philadelphia  Bureau 
of  Health  during  the  week  and  held 
in  $400  bail  for  court  on  the  charge 
of  selling  rotten  meat.  The  in¬ 
spector  testified  that  the  meat  found 
in  Jacobson’s  place  was  absolutely 
putrid.  The  fellow  has  been  in  the 
same  kind  of  trouble  before. 

The  Philadelphia  Grocers’  and 
Importers’  Exchange  took  their 
annual  excursion  to  Mt.  Pocono  on 
Thursday,  returning  Saturday  even¬ 
ing.  The  party  comprised  about 
200. 

Morris  A.  Fryer,  a  salesman  for 
William  M.  Montgomery  &  Co., 
wholesale  grocers  of  Philadelphia, 
is  reported  to  be  in  financial  difficul¬ 
ties.  He  has  disappeared  and  his 
accounts  are  said  to  be  short  about 
|  $1,500.  There  are  rumors  of  other 
financial  entanglements  outside. 
Now  that  Fryer  has  gone,  it  is 
charged  that  he  has  been  in  the 
habit  of  giving  rebates  to  his  cus¬ 
tomers  on  limited  price  goods. 


FLEISCHMANN’S 

COMPRESSED  YEAST 
HKS  NO  EQUAL 


PATENTS 

obtained  on  Inventions  and  designs.  Trade¬ 
mark*,  prints  and  labels  registered. 

R.  IV.  BISHOP 

ATTORNEY  AT  LAW 

BOS  G  St.,  W.  W.,  Washington,  0.  C. 


I  New  Patent*  and  Trade-mark*  in  the 
Grocery  liine. 

Reported  specially  for  this  paper  by 
R.  IV.  Bishop,  Patent  Attorney,  Wash 
ington,  D.  C. 

Patents  issued  March  3,  1908; — 

880,497  and  880,498.  Machinery  for 
making  wafers  and  biscuits.  1.  O.  Bates 
I  London,  England. 

880,629.  Method  of  crystallizing  su 
gar.  H.  C.  Christianson,  Fanwood,  N.  J 

880,832.  Feeder  for  sugar-cane  mills 
J.  M.  Steel,  Walalua,  Hawaii. 

Patents  issued  March  10,  1908 : — 
881,106.  Vegetable  cutter.  Arthu 
Bronson,  Simpson,  Kan. 

881,186.  Fruit-pulping  apparatus.  Join 
Hidings  and  S.  B.  Craig,  Hastings,  Mich 

881,287.  Machine  for  grinding  choco 
late.  G.  S.  Baker,  London,  England. 

881,304.  Egg  tester.  Eugene  Culver 
Pittsburg,  Pa. 

881,439.  Dough-sheeting  machine.  I 
M.  Peters,  Chicago,  Ill. 

881,442.  Candy-pulling  machine.  E 
M.  Robinson  and  j.  H.  Deiter,  Lancas 
ter,  Pa.,  assignors  to  H.  L.  Hildreth 
Boston,  Mass. 

881,562.  Coffee  pot.  L.  J.  Ellis,  Plain 
field,  N.  J. 

881,564.  Coffee-urn  strainer.  Gustav 
Epstein,  New  York,  N.  Y. 

881,570  Coffee  urn.  George  Giovann 
New  York,  N.  Y. 

881.738.  Pie  cutter  and  crimper.  A 
H.  Stillwagen,  Pittsburg,  Pa. 


VALUE  OF 
MAGAZINE 
Advertising 


Magazine  advertising  makes 
people  familiar  with  the  name  and 
quality  of  Swift’s  Premium  Ham 
and  persuades  them  to  try  it. 

When  they  see  a  display,  a  show 
card  or  sign  in  your  store  the  ad¬ 
vertisement  is  recalled.  The  re¬ 
sult  is  a  sale. 

Therefore  it  will  pay  you  to  dis¬ 
play  Swift’s  Premium  Ham  con¬ 
stantly.  Keep  a  sign  in  plain 
sight  all  the  time. 

“IVE  SELL 

SWIFT’S  PREMIUM  HAMS.” 

The  increase  in  sales  will  be 
large  arrd  steady  for  Swift’s  Prem¬ 
ium  Ham  holds  trade  by  its  uni¬ 
form  quality. 

Swift  &  Company,  U.  S.  A. 


m  . 

Krnit  Stnumr  muour  this  Sismatuhi 


PRICE  25  CENTS. 


A  product  which  has  been  on  the 
market  fifty-eight  years  is  a  product 
which  has  stood  the  hardest  of  all 
tests — the  test  of  time.  “Knight’s 
Cooking  Extracts”  is  a  phrase  familiar 
to  man,  woman  and  child,  from  the 
Atlantic  to  the  Pacific  and  from  the 
Lakes  to  the  Gulf.  It  is  easy  to  tell 
why  ;  no  housewife  ever  had  a  bot¬ 
tle  go  back  on  her  and  no  house¬ 
wife  ever  will.  Good  extracts  must 
be  on  your  shelves.  Grocers,  if 
you  sell  Knight’s  Extracts  we  need 
say  nothing  more  to  you  ;  if  you 
don’t,  we  want  one  order  from  you 
— we  are  sure  of  more.  You  are 
certain  of  their  absolute  purity  and 
a  good  profit. 


KNIGHT’S 


Cooking  Extract  Co. 

No.  211  ARCH  STREET 

PHILADELPHIA,  PA. 
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grocery  world 


881,824.  Machine  for  baking  sugar 
wafers.  F.  M.  Peters,  Chicago,  Ill. 

881,841.  Device  for  slitting  sweet  corn. 
G.  A.  Balm,  Austin,  Texas. 

881,861.  Process  of  sorting  cocoa 
beans.  J.  M.  Herron,  East  Orange, 
N.  J„  assignor  to  Ceylon  Cocoa  and  Cof¬ 
fee  Co.,  of  New  York. 


TRADE-MARKS 


which  will  be  registered  unless  opposi¬ 
tion  is  entered  within  thirty  days. 

For  tea.  The  Tange  Lashley  Co., 
Cleveland,  Ohio.  The  words  “Wedding 
Bells.” 

For  flour.  Duluth-Superior  Milling 
Co.,  Duluth,  Minn.  A  representation  of 
a  colored  cook  holding  aloft  on  his  right 
hand  a  tray  with  a  loaf  of  bread  thereon, 
and  having  his  left  arm  resting  on  a  bag 
of  flour  with  his  left  hand  holding  a 
bread  knife. 

For  chocolate.  Suchard  Societe  Ano- 
nyme,  Neufchatel,  Switzerland.  The 
words  “Noisettines”  and  “Duja.”  Also 
a  representation  of  a  cluster  of  berries 
and  the  words  “Chocolat  Alix  Noisettes 
Suchard.” 

For  vinegar,  mustard  and  pepper 
sauces.  Price  &  Lucas  Cider  and  Vine¬ 
gar  Co.,  Louisville,  Ky.  A  representa¬ 
tion  of  a  bell  and  the  word  “Belle.” 

For  canned  lobsters,  clams  and  fish, 
except  salmon.  A.  &  R.  Loggie,  Loggie- 
ville,  New  Brunswick;  Island  Pond,  Vt., 
and  Columbia  Falls  and  Vanceboro,  Me. 
The  word  “Eagle”  and  a  representation 
of  an  eagle  with  spread  wings. 

^  For  ice  cream1  cones  and  popcorn.  F. 
E.  McCoy,  Denver,  Col.  The  word 
“R-U-Hungree?” 

For  sauces,  pickles,  vinegar,  curries, 
curry  powders,  curry  paste,  custard  pow¬ 
ders,  egg  powders,  soups,  soup  powders, 
soup  tablets,  salad  oils  and  fruit  essences. 
Holbrooks,  Ltd.,  Birmingham  England. 
The  words  “St.  George”  and  a  represen¬ 
tation  of  St.  George  and  the  dragon. 

For  canned,  smoked,  pickled  and  pre¬ 
served  fish.  Johs.  Conradsen  A|S,  Stav¬ 


anger,  Norway.  The  words  “Fish  Cir¬ 
cle”  and  a  representation  of  a  black  disk, 
having  a  white  star  fish  thereon. 

For  flour.  W.  H.  Stokes  Milling  Co., 


Watertown,  S.  D.  The  word  “Waneta.” 

For  flour.  The  Higginsville  Milling 
Co.,  Higginsville,  Mo.  The  words  “Bull 
Dog”  and  a  representation  of  a  bull  dog. 


Two-Minute  Sermons  for  the  Retail 

Grocer 


XLitll. — Promote  and  Discharge. 

Promote  the  good  man  and  dis¬ 
charge  the  poor  one. 

The  manager  of  a  business  who 
lives  up  to  this  plan  of  action  will 
soon  gather  around  him  a  bunch  of 
people  who  will  be  loyal  and  can  be 
depended  upon  no  matter  how  great 
the  pinch  may  be. 

Your  rival  in  business  may  have 
an  especially  good  man  in  his  em¬ 
ploy  who  can  be  secured  to  your 
business  by  the  offer  of  a  higher 
salary,  but  will  it  pay  you  to  pay 
him  the  price  and  bring  him  in  over 
good  men  who  have  been  loyal  to 
you  for  years?  Will  not  such  a 
course  put  you  in  the  position  of 
hinting  to  all  of  your  old  employees 
that  the  loyalty  of  any  salaried  man 
belongs  to  the  highest  bidder  for  his 
immediate  services,  and  induce  him 
to  figure  with  your  rivals  at  the 
same  time  he  is  working  for  you? 


Every  real  business  manager 
realizes  the  fact'  that  he  must  pay 
all  he  possibly  can  afford  if  he  ex¬ 
pects  to  keep  a  thoroughly  compe¬ 
tent  working  force,  but  many  of 
them  depend  upon  the  pay  alone  to 
hold  their  men.  There  is  much 
more  to  be  thought  of.  The  best 
men  will  in  many  cases  work  for 
less  wages  than  they  could  com¬ 
mand  from  other  sources  if  thev 
feel  sure  that  their  efforts  will 
bring  promotion.  Good  men  are 
willing  to  prove  themselves  to  be 
competent,  and  to  wait  for  better 
things,  if  they  feel  sure  they  are  not 
to  be  disappointed  in  the  end,  but 
bringing  one  new  man  in  above 
them  shatters  all  their  confidence  in 
a  square  deal,  even  if  that  new  man 
happens  to  be  the  son  of  the  man¬ 
ager,  fresh  from  college,  and  long 
on  athletic  knowledge  and  short  on 
business  sense.  F.  A.  P. 


For  canned  fruits,  vegetables,  oysters 
and  fish.  J.  Oppenheimer  &  Co.,  San 
Antonio,  Texas.  The  words  “Blue  Jav” 
and  a  representation  of  a  blue  jay. 

For  canned  salmon.  Griffith-Durney 
Co.,  San  Francisco,  Cal.  The  word  “Re¬ 
gina.”  The  word  “Mistletoe”  and  a  rep¬ 
resentation  of  a  spray  of  mistletoe. 

Tor  coffee  and  tea.  Ridenour-Baker 
Grocery  Co.,  Kansas  City,  Mo.  The 
word  “Punch”  and  a  representation  of 
the  head  of  a  clown. 

For  flour,  white  oats,  tapioca,  sage, 
sago,  rice,  barley,  farina  and  spaghetti. 
Ridenour-Baker  Grocery  Co.,  Kansas 
City,  Mo.  The  word  “Punch”  and  a  rep¬ 
resentation  of  a  head  of  a  clown. 

Tor  soap.  Joseph  Biechele,  Canton, 
Ohio.  The  words  “Banner”  and  “Dis- 
infectine.” 

For  milk  flour  and  desiccated  milk. 
Standard  Milk  Flour  Co.,  New  York, 
N.  Y.  A  representation  of  a  man  in 
armor  supporting  a  banner,  upon  which 
are  the  words  “Standard  Milk  Flour  Co.” 

For  an  extract  of  tomatoes  and  beef. 
C.  H.  Landsberger,  San  Francisco,  Cal. 
1  he  words  “Tomato  Nectar”  and  a  rep¬ 
resentation  of  a  partly  nude  female  sit¬ 
ting  on  a  large  tomato  and  holding  aloft 
a  boblet. 

For  candies.  The  Stern  &  Saalberg 
Co.,  New  York,  N.  Y.  A  black  disk 
surrounded  by  an  annular  red  band. 

I- or  coffee.  Clark,  Coggin  &  John¬ 
son  Co..  Boston,  Mass.  The  word  “Puri- 
tan-ated.” 

For  baking  powder.  J.  C.  Grant 
Chemical  Co.,  East  St.  Louis.  Ill.  A  rep¬ 
resentation  of  a  large  leaf  and  the  words 
“Gold  Leaf  Baking  Powder.” 

For  bicarbonate  of  soda.  J.  C.  Grant 
Chemical  Co.,  East  St.  Louis,  Ill.  A 
representation  of  growing  buttercups  and 
the  words  “Buttercup  Soda.” 

For  milk.  Marshall  Milk  Condensing 
Co.,  Marshall.  III.  The  word  “Boss.” 

For  wheat  products.  Fayetteville  Mill 
Co.,  Fayetteville,  Tenn.  A  representa- 
tlOIl  of  thrpp  links 
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WANT  DEPARTMENT 

accompanied  by  »  cent*  in  postage  to  pay  for  remaUlng  too  same.  To  non-«ub,crib«.  too  price  to  5° 
cents  per  issue.  _ _ _ 


FOR  SALE. 


FOR  SALE  — Grocery  store  will  sell  stock 
and  fixtures  for  $650  cash.  2300  N.  12th  St., 
Philadelphia,  Pa.  2 


FOR  SALE  —Wholesale  tea  and  coffee 
business  in  Philadelphia.  Profits  average 
$60  a  week.  Seller  will  remain  with  pur¬ 
chaser  two  weeks  or  two  months,  to  get 
thoroughly  acquainted  with  business  and 
trade.  Stock,  good  will  and  fixtures  com¬ 
plete  will  cost  $3,000.  If  you  cannot  raise 
above  amount,  don’t  waste  your  time.  Ad¬ 
dress  G.  W.,  “Grocery  World”  Office, 
Philadelphia,  Pa.  1 


FOR  SALE.  —  Orangeade  fountain  ;  one 
computing  cheese  cutter.  Will  sell  at  a 
bargain.  H.  H.  Mosemann,  103  Howard 
Ave.,  Lancaster,  Pa. _ 2 


FOR  SALE  —Grocery  and  bakery.  Build¬ 
ing  20  by  50  feet,  two  stories.  Located  at 
Kenilworth,  N.  J.,  beautiful  suburban  town 
of  New  York.  Last  year’s  cash  sales, 
$13  000.  For  further  Information  address 
John  Hiller,  Jr.,  185  Market  St.,  Newark, 
N.  J-  _ _ _ _ l 


FOR  SALE.— Fine  black  driving  horse. 
Also,  falling  top  buggy  with  rubber  tires, 
almost  new.  Andrew  Thompson,  1337  Sel¬ 
lers  St.,  Frankford,  Phila.  2 

FOR  SALE.— Stock  and  fixtures  of  store 
located  in  good  business  section  in  Ken¬ 
sington,  doing  $150  weekly,  half  cash.  Can 
be  bought  reasonable.  Size  of  store,  20  x  17 
feet.  Reasons  for  selling  :  on  account  of 
living  too  far  from  store.  Address  M.  O.  C., 
“Grocery  World,”  Philadelphia,  Pa.  2 


FOR  SALE.— One  Enterprise  Counter  Cof¬ 
fee  Mill,  almost  new.  Cheap.  Address, 
U.  Vogt,  13th  Street  opposite  2d  Avenue, 
College  Point,  N.  Y.  26 


FOR  SALE.— I  will  sell  my  grocery  stock 
and  fixtures  with  store  and  dwelling,  or  will 
rent  and  sell  stock  at  inventory.  Cleared 
in  six  years  $10,000.  This  is  best  town  in 
State.  Cause  of  selling,  ill  health.  This  is 
a  bargain.  Address  G.  W.  A.,  180  Chestnut 
Street,  Oneonta,  N.  Y.  26 


FOrTsALE.— Bargain  !  Stock,  good  will, 
fixtures,  south  Jersey  general  store  for  sale 
at  once,  no  agents.  Good  reasons.  96  Mai- 
aga,  New  Jersey.  _ ; _ ^ 

FOR  SALE.— Lamson  Cash  Carrier  ;  two 
stations.  Sold  for  want  of  use.  $25.  Park 
Tea  Co.,  30th  and  Cumberland  Streets, 
Philadelphia. _ 26 

FOR  SALE.— Oak  counter  show  case, 
7  feet  long  ;  in  first-class  condition.  Used 
very  short  time.  Sell  for  $5.  Park  Tea  Co., 
30th  and  Cumbe  land  Sts.,  Philadelphia.  26 

WANTED.— A  man  to  take  charge  of  a 
general  merchandise  country  business. 
Good  chance  for  advancement.  Must  come 
well  recommended.  Only  hustlers  need 
apply.  Address  C.  E.  Engel  &  Co.,  Med¬ 
ford,  Md.  32 


FOR  SALE— The  large  display  printed 
posters  that  have  made  Philadelphia  cut 
price  grocers  and  butchers  successful  and 
are  sure  to  increase  your  business.  Send 
for  a  sample  and  catalogue.  They  will  not 
cost  you  a  penny.  J.  B.  McCullough,  1113 
S.  Broad  Street,  Philadelphia.  tf 

FOR  SALE.— Grocery  fixtures  for  sale  . 
Large  refrigerator;  Walker  bin  counter; 
Walker  bins  and  shelving ;  two  5-bbl  Bow¬ 
ser  oil  tanks  ;  one  computing  scale  ;  two 
Troemner  scales.  We  have  other  fixtures. 
All  in  first-class  condition.  Will  sell 
cheaply.  B.  J.  Lynch,  Olyphant,  Pa.  26 


BUSINESS  OPPORTUNITIES. 


EVERY  ONE  A  GOOD  CHANCE. 

No.  314. — In  Ocean  County,  N.  J.  Sum¬ 
mer  resort,  but  good  winter  population  also. 
General  store,  40  x  75  feet.  Doing  $30,000 
yearly,  half  cash,  balance  strict  30  days. 
Present  stock  $5,000,  but  can  be  reduced  to 
$2,500  without  impairing  business.  Uses 
two  teams.  Net  clear  10  per  cent.  Balance 
of  building  divided  into  fiat  and  offices, 


profitably  rented.  Owner  retiring  from 
business  and  will  sell  at  inventory. 

No.  326.— In  West  Philadelphia,  store 
17x32  feet.  Does  $350  to  $450  weekly,  two- 
thirds  cash,  balance  weekly.  Stock  $400  to 
$500.  One  team.  Good  house  connected. 
Net  profits  15  per  cent.  Owner  retiring 
from  grocery  business,  and  will  sell  at  in¬ 
ventory.  This  store  has  been  established 
20  years,  and  is  solidly  prosperous. 

No.  333. — General  store  in  Mifflin  County, 

Pa.  An  extremely  strong  proposition.  Size 
30x100  feet.  Business  about$4,oooper  month, 

40  per  cent.  cash.  Stock  $6,000,  which  can  be 
reduced  considerably.  Uses  two  teams. 
Business  thoroughly  profitable,  netting 
about  $5,000  per  year.  Owner  in  poor 
health  and  wants  to  retire  to  country  place. 
Will  make  very  favorable  terms.  Low 
price  for  fixtures.  Stock  at  inventory,  with 
proper  allowance  for  everything  not  strictly 
up  to  the  mark.  The  business  can  be  very 
decidedly  increased. 

No.  336.— On  best  business  street  of  West 
Philadelphia.  Store  16x27  feet.  Does  $150 
to  $200  weekly,  all  cash.  Stock  about  $700. 
No  team  delivery.  Clears  20  per  cent,  as 
expenses  are  low.  Good  dwelling  connected 
for  sale  or  rent.  Good  reasons  which  will 
be  fully  explained.  Price  inventory. 

No.  345.— In  West  Philadelphia.  Meats 
and  provisions.  Size  15x28  feet.  Does 
about  $11,000,  three-fourths  cash.  Mostly 
sells  meats,  so  stock  only  averages  $250. 
No  team.  Actual  net  profits,  20  per  cent. 
Owner  wishes  to  change  business,  for  rea¬ 
sons  which  will  be  explained.  Price  inven¬ 
tory.  Take  around  $800.  Dwelling. 

No.  347.— In  high  class  part  of  West  Phila¬ 
delphia.  Meats,  provisions,  canned  goods, 
etc.  Size,  22x60.  Does  $500  weekly,  all 
cash.  Stock  $300  to  $350.  One  team.  Clear 
net  profits  15  per  cent.  Rent,  $30  monthly. 
Pay  roll,  $21  weekly.  No  real  estate. 
Owner  wants  to  get  in  other  business  and 
will  sell  at  inventory.  Cost  about  about 
$1,000,  without  team. 

No.  353.— In  West  Philadelphia.  Groceries 
and  provisions.  Size,  16x30  feet.  Does 
$14,000  yearly,  two-thirds  cash.  Dwelling 
connected.  Stock,  $1,000  to  $1,500.  No 
team.  Net  profits,  10  per  cent.  Owner 
wants  to  go  further  into  suburbs  and  will 
sell  at  inventory  or  lump  sum  of  $1,500. 
Splendid  chance  for  adding  meats. 

No.  356.— In  West  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18  x  36 
feet.  Does  $400  weekly,  two-thirds  cash, 
balance  weekly.  Dwelling  connected,  if 
wanted.  Stock  about  $800.  Uses  one  team. 
Nets  clear  10  per  cent.  Owner  needs  a  rest 
and  his  eyesight  is  failing.  Will  sell  at 
inventory.  Will  take  about  $1,000. 

No.  362.— Near  Tioga,  Philadelphia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  20x30 
feet.  Does  $425  weekly,  half  cash.  Stock, 
$1,000.  Clean  net  profits,  15  per  cent. 
Dwelling  connected  for  sale.  Owner 
has  Government  position  and  cannot  give 
attention.  Will  sell  at  inventory.  Will  take 
around  $1,500  for  stock  and  fixtures  and 
around  $2,500  for  the  property.  Full  mves- 

tigation.^s ^ in  Wegt  philadeipllia.  Gro¬ 
ceries,  meats  and  provisions.  Size,  18  x  30 
feet  Does  $300  weekly,  three-quarter 
cash,  balance  weekly.  Nets  clean  10  per 
cent,  above  everything  Stock  about  $900. 
This  store  was  established  seven  years 
ago  and  is  thoroughly  prosperous  and 
profitable.  The  present  owner  bought  it 
four  months  ago.  He  wanted  a  certain  ice 
cream  store  which  the  owner  refused  to  sell 
and  he  then  bought  this  store.  The  ice 
cream  store  is  now  for  sale,  and  as  the 
owner  of  the  grocery  prefers  that  business 
he  wants  it  if  he  can  get  it.  Will  sell  fix¬ 
tures  at  $550  and  stock  at  inventory.  Will 
take  all  told  about  $1,400.  Fullest  investi¬ 
gation.  In  order  to  guarantee  a  business 
of  $300  per  week,  seller  will  deposit  $100  as 
a  forfeit  for  the  buyer’s  protection. 

No.  366 — In  North  Philadelphia.  Gro 
ceries,  meats  and  provisions.  Size,  20x50 
feet.  Does  $400  weekly,  all  good  trade. 
Stock  about  $800.  Good  dwelling  connected. 
Business  thoroughly  profitable.  Owner 
going  to  Germany  and  will  sell  at  inventory. 
Cost  around  $1,500-  .......  ^ 

No.  367  — In  West  Philadelphia.  Gro¬ 
ceries  and  provisions.  Size,  16x30  feet. 
Does  $200  weekly.  Stock  $300  to  $350.  No 


team.  Net  profits  above  everything,  15  per 
cent.  Real  estate  for  sale  or  rent,  as 
wanted.  Owner  is  blind  and  cannot  attend 
to  business  and  will  sell  at  inventory.  This 
is  a  clean,  steady  little  store  and  will  suit 
man  and  wife.  Will  take  about  $500. 

No.  369.  —  Germantown,  Philadelphia. 
Groceries,  meats  and  provisions.  Size, 
18x25  feet.  Does  $250  weekly,  two-thirds 
cash.  Stock  $700.  Uses  one  team.  Good 
house  and  stable  connected.  Net  profits 
20  per  cent.,  as  charges  are  low.  Real 
estate  for  sale  or  rent.  Owner  has  farm 
and  wants  to  work  it.  Will  sell  at  inven¬ 
tory.  Will  take  around  $1,000. 

No.  372. — In  South  Philadelphia.  Groce¬ 
ries,  meats  and  provisions.  Store,  16x30 
feet,  with  back  room  16x12.  Does  $400 
weekly,  all  cash.  Stock,  only  $500.  Push 
cart  delivery.  Clean,  net  profits,  15  per 
cent.  Fixed  charges  low.  Dwelling  con¬ 
nected.  Owner  very  ill  and  is  ordered  to 
retire  by  physicians.  Fullest  investigation. 
Established  14  years.  Fixtures  about  $685. 
Stock  at  inventory. 

In  all  of  these  the  cause  of  selling  Is 
good,  and  the  fullest  Investigation  courted. 
Every  one  paying. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Fa. 


00000000000000000000000000 

0 

O  DO  YOU  WANT  TO  SELL  o 
o  YOUR  BUSINESS?  o 

0  We  find  buyers  for  grocery  and  o 
o  general  store  businesses  — nothing  o 
o  else.  We  are  specialists  in  that  and  o 
o  we  know  what  we  are  about.  o 

o  In  the  term  “  grocery  stores  ”  we  o 
o  include  butter  and  egg  stores,  tea  o 
o  and  coffee  stores,  green  groceries  and  o 
o  anything  else  in  the  same  line.  o 

o  If  you  want  to  sell  your  business,  0 
0  we  have  a  customer.  If  you  want  to  0 
o  buy  one,  we  know  where  something  is  o 

o  that  we’re  sure  will  suit  you.  o 

0  Write,  call  or  telephone.  0 

o  WARNER  &  CO.,  o 

o  927  Arch  Street.  Philadelphia,  Pa.  o 

0  Phones,  Bell  Filbert  2500,  o 

o  Keystone,  Race  746.  o 

o  0 

00000000000000000000000000 


sell  the  store  entire  if  desired.  Rent  can 
be  reduced  to  $60  per  month.  Store  estab¬ 
lished  only  three  months  ago,  but  is  already 
doing  $150  weekly,  all  cash.  Stock  now 
about  $200.  The  business  is  susceptible  of 
steady  increase,  and  a  buyer  can  go  in  now 
on  very  favorable  terms. 

WARNER  &  CO., 

927  Arch  Street,  Philadelphia,  Pa. 

THIS  STORE  NETS  $5,500  A  YEAR. 

Owner  of  an  old-estahlished  grocery 
store  in  South  Jersey,  convenient  to  Phila¬ 
delphia,  is  in  bad  health  and  wishes  to 
retire.  Will  sell  stock  and  fixtures  at 
inventory.  Store  did  $50,000  last  year, 
every  cent  collected.  Stock  averages  $2,500 
and  makes  net  profit  of  $5,oco  to  $6,000  a 
year  Uses  two  teams.  Fixed  charges 
low  Good  dwelling  connected.  Real 
estate  must  be  sold,  but  large  mortgage 
can  be  left.  Books  will  be  shown  for  the 
last  ten  years.  This  grocer  is  rated  at 
$20,000  and  the  stand  is  one  of  the  best  in 
South  Jersey.  The  business  can  easily  be 
increased. 

WARNER  &  CO.. 

927  Arch  Street, _ Philadelphia,  Pa. 

WANTED — TIOGA  OR  GERMANTOWN 
GROCERY  STORE. 

We  have  a  client  anxious  to  make  imme¬ 
diate  purchase  of  a  grocery  store  in  the 
vicinity  of  Tioga  or  Germantown.  Will 
buy  anything  between  $1,500  to  $4,000,  but 
store  must  be  live,  active,  prosperous  stand. 

WARNER  8c  CO.,  . 

927  Arch  Street,  Philadelphia,  Pa. 


WANTED. 


WANTED— Grocery  and  specialty  sales¬ 
men,  traveling  in  every  part  of  United 
States,  to  solicit  subscriptions.  Write  lor 
particulars,  “Grocery  World,”  Philadel¬ 
phia.  _ “ 


SITUATION  WANTED. 


ONE  OF  THE  BEST  STORES  IN 
WEST  PHILADELPHIA. 

Our  No.  340  is  one  of  the  cleanest,  finest, 
most  profitable  stores  we  have  ever  offered. 
In  high  class  part  of  West  Philadelphia. 
Size,  24x60.  Does  $45,000  yearly,  three- 
quarters  cash.  Carries  a  stock  of  $2,500 
and  uses  two  teams.  Clear  net  profits,  10 
per  cent.,  as  the  books  will  show.  Ill  health 
compels  owner  to  sell  and  will  sell  at  inven¬ 
tory,  or  lump  sum  of  $3,800.  Fixtures  worth 
$1,200  to  $1,500.  This  store  has  been  estab¬ 
lished  21  years  and  is  a  sterling  proposition. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


WANTED.— Grocery  clerk  wants  situa¬ 
tion.  Active,  intelligent  young  man,  with 
thorough  knowledge  of  the  business.  At 
present  employed.  Ten  years’  reference. 
Thomas  Donovan,  1020  Wallace  St.,  Phila¬ 
delphia,  Pa.  2J 


WANTED— A  man  41  years  old,  well 
acquainted  with  wholesale  and  retail  gro¬ 
cery  trade  of  Philadelphia,  would  like  to 
represent  a  reliable  house.  Fully  compe¬ 
tent  to  manage  branch  office.  Address  H., 
* •  Grocery  World,”  Philadelphia. _ Jt 


FIXTURES  FOR  SALE  AT  BARGAIN 
The  owner  of  two  Chester,  Pa.,  stores  has 
consolidated  them  and  finds  a  full  set  of 
fixtures  on  his  hands.  Cost  about  $1200 
and  in  perfect  condition.  Include  Walker 
bins,  McCaskey  register,  computing  scales, 
Ridgway  butter  box,  National  cash  register, 
self-measuring  oil  tank,  etc.  Will  sell  en¬ 
tire  assortment  for  $700  and  prepay  freight 
anywhere  within  15  miles  from  Chester. 
Chester  is  thirteen  miles  from  Philadelphia. 
WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 


SPLENDID  CHANCE  IN  LEBANON 
COUNTY,  PA. 

We  offer  strong  grocery  in  manufacturing 
town  in  Lebanon  County,  Pa.,  81  miles  from 
Philadelphia.  Store  25  x  50.  and  does 
$30,000  yearly,  two-thirds  cash.  Located  in 
heart  of  city.  Stock  $3,000  to  $3,500.  Uses 
two  teams.  Good  dwelling  attached.  Pres 
ent  owner  took  $3,000  clear  money  out  of 
this  business  last  year  outside  of  living 
expenses.  He  now  wishes  to  retire  and 
will  sell  at  inventory.  We  have  never 
handled  a  more  solid  proposition. 

WARNER  &  CO., 

927  Arch  Street.  Philadelphia,  Pa. 

FINE  FIXTURES  FOR  SALE  ON  VER\ 
FAVORABLE  TERMS. 

Serious  illness  in  Trenton,  N.  J.,  family 
leaves  their  fine  tea  and  coffee  store  in 
such  unsettled  condition  they  can  scarcely 
go  on,  and  have  decided  to  dismantle  their 
store  and  sell  piecemeal.  Will  sell  fine 
Walker  fixtures,  including  electric  coffee 
mill  which  cost  $1,000  three  months  ago,  for 
about  $600.  Can  be  installed  anywhere 
and  are  a  great  bargain.  These  people  will 


MISCELLANEOUS. 


EVERY  GROCER  NEEDS  THESE 
CARD  HOLDERS. 

Clever  tin  holders  that  slip  over  your 
shelves  and  hold  a  price  card— they  give 
your  customers  Information  about  prices, 
save  questions  and  make  your  store  up  to 
date.  $1  for  100;  with  100  price  cards, 
assorted,  $1.25. 

FRANK  D.  WARNER, 

927  Arch  Street,  Philadelphia,  Pa. 


Mrs.  Williams’  Brands 


OF 


PURE  JAMS  AND  JELLIES 

are  made  from  pure  fruit  and 
fruit  juices  and  granulated 
sugar,  and  are  guaranteed 
under  the  Food  and  Drugs 
Act  of  June  30,  1906. 

TO  BE  HAD  ONLY  FROM  JOBBERS 

Quaker  City  Preserve  Co. 

Philadelphia,  Pa. 


Make  Your  Goods  Speak  for  Themselves 

Nothing  appeals  to  your  customers  so  quickly 
as  to  see  your  goods  attractively  marked.  We 
have  nearly  everything  you  can  use  in 

SHOW  CARDS  and  POSTERS 

already  printed  at  prices  that  will  appeal  to  you. 

GROCERS’  PRINTING  COMPANY 
108  North  Front  Street,  Philadelphia. 
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UNDER  THE  DIRECTION  OF 


R.  DAETWYLER  <fc  CO.,  N.  E.  Cor.  Callowhill  and  Newmarket  Sts. 


Although  our  quotations  are  subjeet  to  market  fluctuations,  we  propose,  however,  to  adhere  to  prices  ■  quoted 
until  next  issue  of  this  price  list,  unless  market  changes  are  too  pronounced.  June  29,  1908. 


JAMAICA  BANANAS. 

Selected,  io  hands,  packed  i  in  barrel . 

Selected,  g  hands,  packed  i  in  barrel . 

Selected,  g  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  I  in  crate . 

Selected,  8  hands,  packed  2  in  crate . 

Selected,  8  hands,  packed  3  in  crate. . 

Selected,  7  hands,  packed  1  in  crate . 

Selected,  7  hands,  packed  2  in  crate . 

Selected,  7  hands,  packed  3  in  crate . 

Shipped  loose  in  bags,  25  bunches  and  upwards. 

Selected,  9  hands . 

Selected,  8  hands . . . 

Selected,  7  hands . 

We  advise  against  shipping  bananas  loose  in  bags 
tides  of  25  bunches  or  upwards. 

Cocoanuts,  100  to  bag,  easy  sheller . 

Cocoanuts,  80  to  bag,  Fancy  Porto  Rico . . . 


$2.00  per  bunch 
1.75  per  bunch 
1.60  per  bunch 
1.35  per  bunch 
1.25  per  bunch 
1.20  per  bunch 
1. 00  per  bunch 
.90  per  bunch 
.85  per  bunch 


1.35  per  bunch 
1. 00  per  bunch 
•75  per  bunch 
unless  in  quan- 


CALIFORNIA  LATE  VALENCIA  ORANGES. 
Fancy  quality,  96  to  box . 

Fancy  quality,  126  to  box . 

Fancy  quality,  150-176  to  box . 

Fancy  quality,  200-216  to  box . 

Fancy  quality,  250-288  to  box . 

Extra  choice,  96-112  to  box . 

Extra  choice,  126  to  box . 

Extra  choice,  150-176  to  box . 

Extra  choice,  200-216  to  box . 

Extra  choice,  250  to  box . 


FANCY  FLORIDA.  PINEAPPLES. 

Fancy  Red  Spanish,  24s . 

Fancy  Red  Spanish,  30s . 

Fancy  Red  Spanish,  36s . 

Fancy  Red  Spanish,  42s . . 

Fancy  Red  Spanish,  48s . 


MESSINA  LEMONS. 

Extra  Fancy  Messina,  300  size,  per  box . 

Choice  Messina,  300  size,  per  box . 

Choice  Messina,  360  size,  per  box . 

Extra  Fancy  Large,  150  size,  per  half  box  .  . 


$3-25 

per  bag 

3-5° 

per  bag 

$3-°° 

2.85 

2.50 

2.50 

2.25 

$3-50 

3-25 

3.00 

i-75 

FANCY  MEDITERRANEAN  SWEETS. 

Fancy  quality,  96-11  to  a  box . 

Fancy  quality,  126  to  a  box . 

Fancy  quality,  150-176  to  a  box . 

Fancy  quality,  200-216  to  a  box . 

Fancy  quality,  250  to  a  box . 


$2.50 

3-25 

3-75 

3-75 


CALIFORNIA  BUDDED  SEEDLINGS. 

Fancy  Quality,  96-112  to  box . 

Fancy  Quality,  126  to  box . . . 

Fancy  Quality,  150-176-200  to  box . 

Fancy  Quality,  216-250  to  box . 

Fancy  Quality,  288-360  to  box . 


3-25 

f 


$2-35 

2.50 

3.00 

3.00 

2-75 


CALIFORNIA  LEMONS. 

Fancy  quality,  300  to  box . 

Fancy  quality,  360  to  box . 

Fancy  quality,  extra  large,  270  to  box . 

Choice  quality,  240  to  box . 

Choice  quality,  300  to  box . 

Choice  quality,  360  to  box 


$3.00 

3.00 

3.00 


2-75 


Get  People  In  Your  Store 


There  is  no  surer  way  of  doing  it  than  to 
have  a  handsome  display  of  the  right  kind  of 
fruit. 

You  can  make  this  end  of  your  business 
more  profitable  than  any  other  department  if 
you  get  the  right  goods  at  the  right  prices,  and 
you  can  do  both  at 

R.  DAETWYLER  &  COMPANY 

New  Market  and  Callowhill  Streets,  Philadelphia 


The  Fly  Ribbon 

THE  GREATEST  FLY  CATCHER  EVER  INVENTED 


Ever  Ready  for  Use. 

Irresistibly  attractive  to  Flies. 

CLEAN :::  ECONOMICAL:::  SANITARY 

Does  not  drip,  nor  stick  to  curtain  or  furni¬ 
ture.  An  ornament  and  not  an  eyesore. 
Ribbon  is  about  one  yard  long.  Pull 
out  3  to  4  inches  at  a  time. 

Price,  $4.80  Per  Gross. 

Retails  at  5  cts.  a  piece. 

SUTTER  &  HARDING,  Distributers  tor  Philadelphia 


Send  for  Samples  and  Descriptive  Matter  to 

THE  FLY  RIBBON  MFC.  CO. 

202  and  204  E.  100TH  St.,  NEW  YORK  CITY 


IN  WRITING  TO  HDVERT1SBRS  KINDLY  MENTION  GROCERY  uiQRLD" 


FRUITS  THAT  PLEASE.— IMPORTANT. 

Our  stock  of  Florida  and  California  Oranges  is  the  finest  in  Philadelphia.  Prices  no  higher  than  is  charged  by 
most  dealers  for  grades  of  fruit  that  will  not  bear  comparison. 


$3-50 

4.00 

4-50 

4-25 

4.00 

3-25 

3- 75 

4- 25 
4.00 
3-75 
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BALTIMORE  PRICES-CURRENT 

Corrected  Weekly  by  ANDREW  REITER  &  CO.,  Wholesale  Grocers,  Baltimore,  Md. 

Any  subscriber  to  the  “GROCERY  WORLD”  who  is  unable  to  purchase  at  the  following  prices  will  con/er '  ® 0118  ’°'nnal 
by  communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ROASTED  COFFEES. 

Packed  in  paper-lined  fancy  bags  or  paper-lined 
sugar  barrels.  Per  lb. 

“A”  Java . *5 

“B”  Java . 2* 

(iQ”1  Java  ..•••••••  •••••• 

A— Java  and  Mocha  Blend . 24 

B— Java  and  Mocha  Blend . 22 

“A”  Mocha . 24 

“B”  Mocha . 22 

“C”  Mocha . . 20 

Laguayra  (Washe  '  Caracas) . 18 

"A”  Maracaibo . 1° 

“B”  Maracaibo . . . 17 

-A”  Santos . if 

“B”  Santos . 

“C”  Santos . j* 

Peaberry  Santos . ij 

"A”  Rio . * . “ 

No.  1  Rio . lg» 

No.  2  Rio . ■••••• . ““ 

Lipton  Special  Mocha  and  Java,  1  lb.  cans  .27 

Lipton  Perfection,  1  lb.  cans . -JO 

Battleship,  1  lb.  packages,  any  quantity...  .15 

Log  Cabin,  1  lb.  packages,  100  to  case . 14 

Arbuckle’s,  100  lbs.  to  case . 

King  Bee,  100  lbs.  to  case . per  case  15.00 

Seven  Day,  100  lbs.  to  case . per  case  10.25 


TEA.  Per  lb. 

No.  25  Gunpowder . 24 

No.  28  Gunpowder . 89 

Best  Gunpowder . 

No.  25  English  Breakfast . 20 

No.  28  English  Breakfast . “3 

Best  English  Breakfast . *0 

No.  25  Moyune  Gunpowder . “3 

No.  28  Moyune  Gunpowder . 38 

Best  Moyune  Gunpowder . 50 

No.  25  Imperial . ““ 

No.  28  Imperial . “? 

Best  Imperial . "j 

No.  25  Ooleng . J* 

No.  28  Oolong . . 

Best  Oolong . *b 

Young  Hyson . - . ““ 

Japan  ••••••••••••••••••  •  ^ 

Heno  y,  and  lb.  packages . jj® 

8ilver  Moon . 

Silver  Bell,  1  lb.  packages . 2° 

Salada  (Ceylon  and  India  Tea)— 

Green,  Black  and  Mixed,  y±  and  y  lb. 

packages,  10  lb.  to  box . 45 

Green,  Black  and  Mixed,  10c.  packages, 

5doz.  to  box . perdoz.  .90 


CANNED  VEGETABLES. 

Baked  Beans—  p«r 

Pin  Money,  S  lb.,  sauce,  2  doz .  1  -50 

Pin  Money,  2  lb. ,  sauce,  2  doz .  1.15 

Pin  Money,  1  lb.,  sauce,  4  doz .  .85 

Pin  Money,  8  lb  ,  plain,  2 doz .  1-45 

Wagner’s,  1  lb.,  tall.  4 doz .  •*£ 

Wagner’s,  31b.,  plain,  2  doz .  103 

Wagner’s,  I  lb., sauce,  2  doz .  1.08 

Excursion,  3  lb.,  sauce,  2  dos . 85 

Saratoga,  2  lb.,  2  doz . 60 

Pin  Money,  Shoepeg,  2  lb.,  2  dos . 85 

Standard  Shoepeg,  2  lb.,  2  dos . 80 

Standard,  2  lb.,  2  doz . 65 

Belmont  Cream,  2  lb. ,  2  doz .  •  90 

Winorr  Brand  Kemelled  Com,  2  dos .  1-45 

Peas—  ,  „ 

Foote  &  Co.,  extra  sifted,  2  doz .  1-25 

Belle  Brand,  2  doz . 86 

Little  Fellow,  2  lb.,  2  doz . 

Rob  Roy,  2  lb.,  2  doz . 

Pin  Money,  petits  pois,  2  doz .  1  •  50 

Pin  Money,  standard  early  June,  2  doz..  1 .00 
French,  extra  fins,  100  in  case,  per  case,  18.50 
Pin  Money  Combination— 

2  lb.,  2  doz . .. . 90 

Kidney  Beans— 

21b.,  2  doz . . . .  .75 

Lima  Beans— 

Derby,  soaked,  2  lb.,  2  doz . 80 

Standard,  2  lb.,  2  doz .  1-26 

Little  Darling,  2  doz . 

Pumpkins— 

3  lb.,  2  doz . 90 

Gallons . 

String  Beans— 

21b.,  2  doz . 75 

Pin  Money  Vegetables— 

2  lb.,  2  doz.,  12  kinds  in  can. . 85 

Sweet  Potatoes,  8  lb.,  2  dos . 

1  lb.  Pulp,  for  soup . 48 

Succotash— 

2  lb.,  2  doz . 95 

Tomatoes— 

Pin  Money,  whole,  Ss,  2  dos . 97 

Standard,  3s,  2  dos . «...  -85 

Gallon,  %  doz .  1.75 

Fair  Quality,  #s . 80 

as,  2  dos . . . 66 


CANNED  FISH. 

Salmon- 

Clover  Leaf,  1  lb.,  flat,  4  doz . 

Clover  Leaf,  lb.,  flat,  4  doz .  1-25 

Sockeye,  lib.,  flat,  4  doz .  2.10 

Seward,  1  lb.,  tall,  4  doz .  1-50 

Jookey,  1  lb.,  tall,  4  doz .  1  •  50 

Stonewall,  1  lb.,  tall,  4  doz .  -95 

Argo,  1  lb.,  tall,  4  doz .  1.65 

Sockeye,  54  lb.,  flat,  4  doz . - .  1-25 

Iceberg,  1  lb.  tall,  *  doz .  1-45 

Lobsters— 

Gold  Label,  picnic  size,  4  doz . 

Beaver,  1  lb.,  flat,  4  doz . 

Star,  54  lb.,  8  doz.  in  case .  1-50 

Star,  54  lb.,  flat,  8  doz . 

Gold  Label,  54  lb.,  flat,  8  doz . 

Beaver,  54  lb.,  flat,  8  doz . 

Clams—  ... 

Gold  Label  Brand,  1  lb.,  tall,  4  doz. .  1 . 10 

Mackerel- 

Mackerel  in  sauoe,  oval . 

Oysters—  , 

Standard,  5  oz.,  2  doz .  1.60 

Sardines,  in  Oil —  Per  case 

54  oil,  100 .  „  „ 

Gold  Label,  %  oil,  100  cans .  6.50 

Standard,  54  oil,  100 .  3.60 

y.  lb.,  oil,  with  key,  100 .  3.76 

Epicurian,  54  oil,  faney  cartons,  100  cans  4 . 60 
y.  Mustard  Sardines—  „ 

Gold  Label,  100  cans .  6.50 

Standard,  100  cans .  65 

Leon  D’or  Brand,  100  cans .  4.00 

%  Mustard  Sardines—  ,  „ 

Gold  Label,  60  cans .  4. 50 

%  Mustard,  50  cans .  2.95 

Harbor  Brand,  48  cans .  3 .  /  5 

Imported  Sardines— 

54  Oil,  Martell  Brand,  100  cans .  16 .00 

54  Oil,  Marie  EUzabeth,  boneless,  100  cans 
54  Oil  Imported— 

Martell,  100  cans .  9.50 

North  Cape,  Smoked,  100  cans .  8.50 

Grisetta,  with  key,  100  cans .  8.25 

King  Oscar,  100  cans . - . 


CANNED  FRUITS.  Perdoz. 

Apples,  3  lb.,  2 doz . . .  -90 

Blackberries,  2  lb.,  2  doz .  1.00 

Blueberries,  2  lb.,  2  doz . 

Cherries,  2  lb.,  2  dez . 

Gooseberries,  2  lb.,  2  doz . 

Pie  Peaches,  3  lb.,  2  doz .  1  25 

Pears,  3  lb.,  2  doz . . .  J -1® 

Sliced  Pineapples,  2  lb.,  2  doz . .  1.25 

Singapore  Pineapples,  154  lb.,  chunks,  4 
doz  ••••••••••••••••••••••••••••••••••••••••••••*•****  J  •  2o 

Grated  Pie  Pineapples,  James,  8  lb.,  2  doz.  .90 

Raspberries,  2  lb.,  2  doz . 

Strawberries,  2  lb., 2  doz . . .  i-oo 

Standard  Peaches,  Sunset  8  lb.,  2  doz .  2.10 

California  Apricots,  2  doz .  1-90 

California  Cherries,  2  doz .  2 .60 

California  Peaches,  254  lb.,  2  doz .  2.35 

Wheeler  Peaches,  3  lb.,  2  doz .  2 .00 

Sliced  California  Peaches,  1  lb„  4  doz . 


RICE.  Per  lb. 

Best  Head,  bbla.  or  100  lb.  sacks . 07 

No.  2  Head,  bbls.  or  100  lb.  sacks . 05K 

No.  3  broken,  bbls.  or  100  lb.  sacks . 04)4 

Japan,  100  lb.  sacks . 05 % 


SALT.  Per  sack 

Fine  Table,  Large  Sack .  -90 

Kiln  Dried . 4-®® 

Fine  Table,  bushel  sacks . 89 

Fine  Table,  54  bushel  sacks . 22 

Ground  Alum,  140 . per  bbl. 

Fine  Dairy,  2s,  140  to  bbl .  2.78 

Fine  Dairy,  3s,  100  to  bbl .  2.64 

Fine  Dairy,  4s,  70  to  bbl .  2.53 

Fine  Dairy,  5s,  60  to  bbL .  2 .62 

Fine  Dairy,  8s,  35  to  bbl .  2.  38 

Fine  Dairy,  10s,  28  to  bbl .  2.ol 

Worcester,  254s,  115  to  bbl .  4 .00 

Worcester,  6s,  60  to  bbl .  *  00 

Worcester,  10s,  30  to  bbl . .  3-76 

Per  case 

Snow  Flake,  48 10c.  packages .  3.10 

Snow  Flake,  36 15c.  packages .  3.75 

Colonial,  36  6c.  packages . .  1-30 

Rock  Salt . per  cwt.  .95 

Shaker,  2  doz.  in  oase . per  case  1 .60 


.86 

.95 

.95 

.45 


MATCHES.  Per  gross 

Blue  Hen,  200s,  1  gross .  1  60 

Coast,  5  gross . 

Globe,  100s,  6  gross . 

Doric,  1  gross . 

Home  Safety,  65s,  5  gross . 

Vulcan  Safety,  60  gross .  • 

Bird’s  Eye,  500s,  100  packs . per  case  3.50 

Brass  Box.  50s,  this  is  a  regular  spring  top, 

vest  pocket,  durable  match  box .  1  10 

Search  Light,  100s,  6  gross .  ]■  00 

Search  Light,  500s,  1  gross .  4.50 

Daily,  No.  2,  blue  heads,  5  gross .  -55 

Fast  Mail,  100s,  1  gross .  J-®o 

Bull’s  Eye,  5  . .  1  0? 

Daily,  No.  8,  blue  heads,  10  gross . 4b 

Little  Star,  40s,  5  gross . '• . *0 

Pet,  100s,  5  gross . ••• . •••••••  -30 

Chips,  200s,  8  boxes  to  package  and  60 
packages  to  case,  especially  for  coast 

trade  and  damp  climate . per  case  1.75 

Slide  Boxes,  60s,  5  gross .  -55 

Grocers’,  200s,  3  gross . per  case  6.26 

Black  Diamond, 600s,  100  in  case. ..per  case  3.60 


BEANS,  PEAS,  Etc.  Per  bush. 
New  York  Hand-picked,  about  254  bushel 

Lady  ashingtdn  Beans,  about  200  lbs.  to 

bag . 

Green  Peas,  dried,  about  165  lbs.  to  sack... 
Black-Eyed  Peas . 


2.50 

2.60 

2.56 


to 


Per  lb. 


to 


.06 


California  Lima  Beans,  about  80  lbs. 

sack  . . . . . 

Imported  Lima  Beans,  about  90  lbB. 

sack  . . . . . .  -0o 

Split  Peas,  210  lbs . P«r  bbl.  7 .75 

Less  quantity . . . 64 

Lentils,  about  100  lbs.  to  sack .  07 

White  Marrowfat  Peas . per  bu.  2.10 

Fava  Beans . . . 


MOLASSES  AND  SYRUPS. 

Per  gal. 

St.  Clair,  N.  . . 

Kingsland,  N.  O . •••—•••• . “® 

Julian  F.  Bradshaw’s  Molasses,  No.  44 . 32 

Cheapside  Molasses . - . 28 

Black  Strap  Molasses . 18 

Gilt  Edge  Syrup . “1 

Gold  Medal . . 

King  Syrup . . - . 31 

OrangeBrand  Syrup . *••• .  -33 

Orange  Brand,  254  lb.  cans,  2  doz .  2.30 

No.  6  Amber  Syrum . -30 

California  Amber  Drips,  2  lb.  cans,  2  doz..  1.90 

California  Amber  Drips,  254  lb.  cans .  2.10 

California  Amber  Drips,  3  lb.  cans,  2  doz..  2.40 
California  Amber  Drips,  54  gal.  cans,  1  doz.  2.16 
Calvert  Brand  Pure  Porto  Rico . 22 


DRIED  AND  EVAPORATED 
FRUIT8. 

Apples—  P*nab' 

Evaporated,  1  lb.  packages,  4  doz . 09 54 

Dried,  50  lbs . 

Peaches—  ..  .... 

Evaporated,  60  lbs . ®954 

Best,  25  lbs . 12)4 

Apricots— 

Evaporated,  26  lbs . 

Currants— 

. . ®854 

Bulk,  26  lbs . 

New  Figs— 

Box,  10  lbs . 1® 

Mats,  1  lb . Per  doz. 

Citron—  . 

American  Brand,  10  lb.._ . 17 

American  Brand,  26  lb... . 

Dates— 

Package,  30 1  lb . •••••’ 

Stuffed,  1  lb . per  doz. 

New  Prunes— 

30-  40,  25  lbs . 0854 

40-  60, 25  lbs . -08 

50-  60, 26  lbs . 07)4 

60-  70, 25  lbs . ®7 

70-  80,  25  lbs . 0654 

80-  90, 25  lbs . 06>4 

90-100,25  lbs... a . 

100-120, 50  lbs . 

Raisins— 

3  Crown,  60  lbs . 

2  Crown,  50  lbs . ®'% 

London  Layers,  clusters,  20  lbs.,  per  box 

London  Layers,  20  lbs . per  box 

Seedless  Sultana,  50  lbs . 0*54 

Seeded,  36 1  lb.  packages . 09>4 

Sultana,  36 1  lb  packages . 

Sultana,  bulk, 26’ 4a . 


.06 


-1 

o 

o  ^ 


Case. 

1.90 


SUGAR. 

We  do  not  handle  imported  sugar. 

Dominoes,  6  lb.  packages . 

Cut  loaf . - . 

Powdered . - . 

XXXX,  powdered . 

Cubes . . . - . 

Fine  Granulated.  American  — . 

Fine  Granulated,  100  lb.  sacks . 

Confectioners’  A . — . 

No.  1,  A . . . 

Light  Yellow . - . 

Fine  Granulated,  2  lb.  bags . - . 

Fine  Granulated,  5  lb.  bags . - . 


CONDENSED  MILK. 

Baby,  1  doz.  glass  jars . - . 

Challenge,  4  doz .  “.bo 

Eagle,  4  doz . - .  6.25 

Magnolia, 4  doz . - . 

Rea  Ctoss, 4  doz . *.16 

Star,  4  doz . - .  *.20 

Dime  Brand,  4  doa . - .  “.bu 

Lion, 4  doz . - .  *.26 

Premium,  4  doz . - .  “.95 

Hires’  Silver,  4  doz . 4.35 

Square,  4  doz .  3.40 


EVAPORATED  CREAM.  Case 

Gold,  double  size  can,  4  doz . - .  8.86 

St.  Charles,  4  doz .  "•9® 

Our  Pet,  large  size,  4  doz....-....- .  8.25 

Our  Pet,  baby  size,  6  doz . - .  2.60 

Peerless,  small  size,  4  doz . - .  180 

Peerless  large  size,  4  doz...—...- .  8  20 

Columbia,  4  doz . - . - .  “  80 

Silver  Cow,  6  doz . . . 

Van  Camps,  4  doz,  in  cans . ..per  can  4.16 


LAUNDRY  SOAP. 

Bars 

Acorn . 120 

♦Pearl  White  Floating .  60 

Ark  . I®0 

Babbitt’s . 100 

6  box  lots  freight  paid,  with  1  box 
“1776”  or  60  cakes  Best  Soap  free... 

10  box  lots  freight  paid,  with  2  boxes 

“1776”  or  120  bars  Best  8oap  free . 

Buffalo  Oleine . 60 

Washday . — . 120 

♦Bee . I®® 

♦Big  Schooner . 10® 

Cocoa  Floating . 100 

♦Fels-Naptha . 100 

Hoefner’s  Tiger  Borax . 100 

♦Fairy  Oval . 100 

♦S.  A.  Gambrill,  Oleine .  60 

♦Globe  Oleine . 60 

♦Ivory,  6  oz . 100 

♦Ivory,  10  oz . JOO 

♦Kirkman’s . 100 

♦Kirk’s  Oleine . 60 

♦Lenox . 100 

♦Lifebuoy .  60 

♦Fairbank’s  Tar . 1®® 

♦Magic  Cleaner . 100 

♦Octagon . 100  8.90 

♦Philadelphia Oleine .  60  2.45 

*P.  &  G.  Oleine .  72 

Premium . 100 

♦Santa  Claus . 100 

White  Floating . 200 

♦Star . 100 

♦Sunlight . . . 100 

♦Sunshine . . 120 

Star  Oleine .  60 

♦Sunny  Monday . 100 

♦White  Cloud . 100 

♦Wonder  Worker . ..100 

Wonder  Worker  Chips . 4  doz. 

Lion . 100 

♦Snowberry . 10® 

Best  Blue .  80 

♦Hoefner’s  Ammonia . 100 

»P.  &  G.  Naptha . 100 

Duck . I®® 

20  Mule  Borax . 100 

Rib . I®® 

»  5  box  lots  delivered. 


Box. 

2.45 

240 

2.00 

8.75 

4.25 

4.20 

2.40 

2.00 

3.90 

3.75 
3.50 
4.00 
3.75 
4.00 
2.40 
2.40 
4.00 
7.00 

3.85 

2.85 
3.00 
2.00 
3.75 


8.00 

3.76 
3.40 
4.10 
8.00 
4.10 
2.45 

1.76 
4.00 
3.90 
4.00 
2.08 
1.76 
3.90 
3.40 

8.95 
8.85 

3  86 

4  00 

1.95 


TOILET  SOAP. 


Bars. 


Flash,  for  the  hands . 100  cans 

Grand  Pa’s,  small  size . 100 

Grand  Pa’s,  small  size .  60 

Grand  Pa’s,  large  size . 50 

Sweet  Maiden . ....I  doz. 

Brown  Windsor,  Violet,  Golf,  Turk¬ 
ish  Bath,  Elder  Flower,  Dairy 

Queen  and  Rose . 1  doz. 

Mottled  Castile,  36  lb . per  lb. 

White  Castile,  36  lb . per  lb. 

Conti,  Imported  Castile,  36  lb . per  lb. 

Oat  Meal . per  doz. 

Glycerine . P«r  doz. 

Jap  Rose .  60 

Sweetheart .  60 

Lava . — •••  100 

Pearl . —  60 


Box 
6  60 
3.85 
1.95 
3.25 
.40 


.40 

.08 
.10 
.13 
.40 
40 
3  75 


SCOURING  SOAP. 


Fairbank’s . 60 

Sapolio . 8  doz. 

Wrigley'i . 100 

Wrigley’s .  60 

Scourene . R™ 

Lipp’s  Scourer . .  60 

Sit  San . . . •••••  60 

Armv  and  Navy  Compound. . 4  doz. 

Finola  Star  Polish . ..100 

Silver  Sand . P*r  bbl. 

American  Scourer . •  ••■ 100 

Bon  Ami,  10c.  size . *  dox 

Brooks’  Crystal . ........100 

Hoefner’s  Crystal,  with  spoons . *4  pkgi 


Bars.  Box. 
1.88 
2.26 
3.50 
1.80 
S  50 
2. 26 
2.03 
1.80 
3.86 

2  50 

3  76 

2  50 

3  90 
VM 


Old  Dutch  Cleanser,  4  dot .  *  -3* 
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MOLASSES  AND  SYRUPS. 


Porto  Rico  Molasses—  Per  gal. 

Fancy,  barrels . 42®.  45 

Choice,  barrels .  .40 

Good,  barrels... . 26®. 80 

Fancy,  quart  jars . per  dox.,  1.20 

New  Orleans  Molasses- 

Fancy  Open  Kettle . 41®  .43 

Prime .  .37 

Good .  .86 

Ordinary . .22 

Blended,  fancy .  .3# 

Blended,  choice .  .  83 

Blended,  good .  .80 

2-lb  tins,  8  dozen. . per  case,  2.90 

Quarts,  2  doxen . per  case,  2 . 90 

Sugar  Syrup- 

Pure,  extra  fancy . . . 86®.  *8 

Pure,  choice .  .24 

Blended,  fancy .  .82 

Oholce .  .29 

Vanilla  Drips . 29®  .80 

Tins,  2-lb. .  2  dozen . per  case,  1 . 95 

Tins,  2%-lb.,  2  doxen . per  case,  2.80 

Tins,  l-lb. ,  2  doxen . per  case,  2. 50 

Tins,  6-lb.,  1  doxen . .per  case,  2.25 


SALT  FISH. 

Mackerel—  Per  bbl. 

Extra  Shore  Bloaters,  count  85®  95 .  32.00 

Georges  count  110@116 .  25.00 

Shore  2s,  .  count  225@250 .  30  00 

Medium  Irish  2s, thin, count  300@400 .  18.00 

Norway,  count  40U@450 .  22.00 

Norway,  count  800@350 .  26.00 

Norway,  count  240@270 . 

Norway,  count  170@185 . 

Norway,  count  125@140 . 

Codfish—  Per  lb 

Fancy  strips,  60-lb.  boxes . 10% 

Fancy  bricks,  40-lb.  boxes . 09 

Fancy  middles,  40-lb.  boxes . 12 

Choice  strips,  40-lb.  boxes . . . 08% 

Choice  middles,  40-lb.  boxes . 08% 

Hake,  bricks,  40-lb.  boxes . 06 

Fancy,  whole,  quintals . 08 

Choice,  whole,  quintals . 07% 

Herring,  Smoked- 

Scaled,  per  box . 15 

Halibut,  fancy  chunks,  Iceland,  20  lbs . 

Bloaters,  Cromarty,  100s . 


TEAS. 

Gunpowder—  Per  lb. 

Common  to  fair . 15®.  18 

Superior  to  fine . 20®  .25 

Extra  fine  to  finest . 28®.  85 

Choicest . 45®.  65 

mperial— 

Common  to  fair . . . 22®. 25 

Superior  to  fine . 80®. 85 

Extra  fine  to  finest . 40®  .46 

Choicest . 50®.  56 

young  Hyson- 

Common  to  fair . 16®. 18 

Superior  to  fine . 22® .  80 

xtra  fine  to  finest . 85®. 40 

uolcest . 45®.  60 

Hyson- 

Common  to  fair . 

Superior  to  fine . 

Extra  fine  to  finest . 

Japan- 

Common  to  fair . 

Superior  to  fine . 28®  .26 

Extra  fine  to  finest . 28®  .30 

Choicest . S2@.S8 

Basket-fired— Common  to  fair . 22@.26 

Basket-fired— Superior  to  fine . 28@.30 

Basket-fired— Extra  fine  to  finest . 32®.  38 

Basket-fired— Choicest . —@.45 

Dust .  @.12% 

Oolong- 

Common  to  fair .  @ .  17 

Superior  to  fine . 17®. 22 

Extra  fine  to  finest . 25@.35 

Choicest . 40@.65 

?  ouchong— 

Common  to  fair . 17®.  18 

Superior  to  fine . 20@  .25 

Extra  fine  to  finest . 80@  .35 

Choioeet . 40@.60 


@.14 

@.18 

@.25 


ROASTED  COFFEES. 

Sumatra  -Mandhellng— Fanoy  brown...  .86 

Old  Government— Best . 29 

Old  Government— Choice . 27 

Old  Government— Prime . 25 

Old  Government— Good . 28 

Mocha- 

Genuine  Arabian . 28 

Maracaibo— 

Cucuta — Best . 16% 

Cucuta— Choice . 16 

Cucuta— Prime . 16 

Cucuta— Good . .14 

Laguayra— 

Caracas—  Finest . — . . 20 

Caracas— Oholoe . . . —  .17 
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Pea  berry— 

Santos— Fanoy . 17% 

Santos— Choice . . 17 

Santos— Fine . „  .16 

Rio— Fancy . . . 17 

Rio— Choice . 16% 

Rio— Fine. . 16 

Santos— 

Best’ . 16 

Choice . 15 

Prime . 14% 

Good . 18% 

Fair . ~ . 12% 

Rio— 

No.  1— Golden . 16% 

No.  2 . .  .16 

No.  8 . 14% 

No.  4 . 14 

No.  5 . 18% 

No.  6 . 18 

No  7 . 12% 


SPICES. 


Per  lb. 
.07 
.85 
.10 
.20 


Whole,  bags  or  barrels. 

Allspice . . . 

Cassia  buds . 

Cinnamon,  Mats . 

Cinnamon,  Twalo . . 

Cinnamon,  Ceylon . 23@ .  27 

Cinnamon,  Batavia . 25®. 80 

Cinnamon,  Saigon . .75 

Cloves,  Zanzibar . .  .17®. 20 

Cloves,  Amboyna . .25 

Cloves,  Penang . 86®. 88 

Ginger.  African .  .08 

Ginger,  Jamaica,  bleached . 21®. 22 

Ginger  Jamaica,  unbleacned. . -  .20®  .21 

Ginger,  Calcutta. . „  .08 

Nutmegs,  76-  80s . .22@.26 

N  utmegs ,  105-110s . 18@ .  20 

Nutmegs,  180-140b . 

Black  Pepper,  Singapore . 10%@.12 

Black  Pepper,  Shot .  .14 

White  Pepper,  Singapore.., . 15®. 17 

White  Pepper,  fancy .  25@.80 

Red  Peppers .  .15 

Pure  Ground,  highest  grade,6-10  lb.  bxs. 

Allspice...  „ . 15% 

Cinnamon,  extra . 26% 

Cinnamon,  Saigon  ...„ . 73% 

Cloves . . 26% 

Ginger . 14 

Nutmeg . - . 89% 

Black  Pepper  .. . 18 

White  Pepper . 25 

Cayenne  Pepper . 22% 

Paprika . 41 

Mace,  Straight  Penang . 87% 

Mustard . 24% 

Pure  Ground,  %-lb.  tins,  case  2  doxen  Per  dox. 

Allspice . 76 

Cinnamon,  China .  1.10 

Cinnamon,  Saigon .  2.50 

Cloves .  1.10 

Ginger,  African . 76 

Ginger,  Jamaica . 1.00 

Mace .  2.92 

Mustard .  1.05 

Nutmegs . 1.60 

Paprika .  1.45 

Pepper,  black . 96 

Pepper,  cayenne . 98 

Pepper,  white .  1.66 


-2- 

Telephone2s . 1.25 

Sweet  Wrinkled  2a .  1 . 40@1 . 60 

Standard  E.  J.  2s .  1.00@1.10 

Soaked  2s . 76®  .so 

Succotash— 

Extra  fancy  Maine  2s .  1.40 

Fancy  Maine  2s .  1.10@1.25 

Extra  standard  2s. . 95@1.00 

Pumpkin- 

Fancy,  8s . 1.10®120 

Fancy,  gallons . . 

Squash- 

Fancy  8s . . . 1.20 

Tomatoes— 

5%-ln.  cans,  fancy  New  Jersey .  1.60 

5%-ln.  cans,  ex.  stand.  N.  Jersey.  1.40 

5-m.  cans,  standard  New  Jersey...  1.16 

Standard  Maryland,  No.  3 . 95@1.00 

2-lb.  cans . 75®  .80 

Gallons,  standard  New  Jersey .  3.75 

Gallons,  extra  standard  Maryland  2 . 80®  8 . 00 

Quarts,  glass  Jars. .  2.90 

Beets— 

Fanoy  Strawberry  81 . .. .  1 . 40@1 . 60 

Cut  8s .  1.10@1.15 

Sweet  Potatoes  8s .  1 . 15 

Sauer  Kraut  8s . 95@1.10 

Spinach- 

Standard  Maryland  8s .  1.25@1.40 

Fancy  New  Jersey  8s . .  1 . 40@1 . 65 

Gallons .  4.76@6.00 


CANNED  GOODS. 
VEGETABLES. 


Asparagus- 

Mam.  white  2%s,un peeled  Calif.. 

Medium  green  2%g,  Calif. . 

Tips,  green,  is . 

Tips,  white,  California,  Is . 

Beans,  Baked— 

Standard,  plain  Is . 

Standard,  plain  or  sauce,  2s . 

Standard,  plain  or  Bauce,  8s . 

Fancy,  plain  or  sauce,  2s. . 

Fancy,  plain  or  sauce,  8s . 

Beans,  Lima- 

Fancy  Is . 

Fancy  2s . 

Extra  standard  2s . 

Standard . 

Soaked . 

Beans,  Stringless— 

Fancy  2s . 

Fancy  Is . 

Extra  2s . 

Extra  standard  2s . 

Standard  2s . „ . 

Standard,  not  stringless,  2s. . 

Beans— 

Yellow  Wax  2s,  fancy . 

Yellow  Wax,  standard  out . 

Red  Kidney  2s . 

Corn- 

Fancy  Maine  2s . 

Fancy  New  York  2s . 

Standard  New  York  2s. . 

Maryland  2s,  Maine  Style . 

Other  standard  grades  2s . 

Peas— 

Smallest  Sifted  2s . . . 

Extra  Sifted  2s . 

Sifted  2s . 


Per  dos. 

5.76 

5.25 

4.10 

4.40 


.65 

.75®  .80 
1.00@1 .06 
1.16@1.25 
1.55®  1.65 


1.50 
1 . 15@1 . 25 
1.10@1. 15 
75.®  .85 


2.00@2.10 
1.10®1.20 
1.40@1.75 
1.10®  1.15 
90 
.80 


1.20@1.25 

1.00@1.10 

•85@1.00 


l  20@1.25 
1.00@1.10 
.90@1 .00 
.75@  .80 


2.10 

1.60@1.76 

1.16®1.S5 


FRUITS. 

CALIFORNIA. 

Apricots— 

Fancy  8s . 

Extra  2%s . . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Cherries— 

Extra  White  8s . . . . 

Extra  White  2%s . 

Extra  standard  White  2%s . 

Standard  White  2%s. . 

Extra  Standard  gallons . 

Bartlett  Pears- 

Extra  3s . 

Extra  2%s . 

Extra  standard  2%s . 

Standard  2%s . 

Plums,  Egg  or  Gage- 

Fancy  3s . 

Extra  standard  2%s . 

Standard  2%s . 

Gallons . 

Peaches,  L.  G.— 

Extra  8s . . . 

Extra  2%s . 

Peaches,  Crawford- 

Fancy  8s . 

Extra  standard  2%s . 


Per  dox. 
3.80 
8  20 
2.65 


8.25@8.65 


4.40 

3.75 

3.50 


9.75 


8.80 

3.10 

2.75 

2  40 


8.00 


8.80 

3.25 


8.25 


EASTERN. 

Pears- 

Fancy  New  York  2s . 

Fancy  New  York  State  2%s . . 

Standard  2s . 

Pineapples— 

Sliced  or  grated  2s . 

Sliced  or  grated  Is . 

Pie,  grated,  gallons . 

Singapore  l%s . 

Plums,  egg,  88 . 

Plums,  gage,  8s . 

Apples— 

Gallons . 

Strawberries— 

2s,  fancy . 

2s,  extra . 

Raspberries— 

Red.  fancy,  fe . 

Standard  2s . 


1.76 

2.90 

1.60 


2.25@2.40 
1.10@1.20 
4.00 
1.15@1. 25 


3.60 

8.00 


2.76 


Lobster- 

Flat  is . 

Flat  %s . 

Kippered  Herring— 

Is. 


FISH. 


5.00 
2.50@2 .75 


Alaska  Salmon- 

Pink  Is . 

Medium  Red . . . 

Choice  Red  Is . 

Columbia  River  Chinook  Salmon- 

Flat  %s . 

Tall  Is . 

Flat  Is . 

Oval  Is  (steaks) . 

Sardines— 

Domestic  %s,  oil,  100  tins . 

Domestic  %s,  mustard,  60  tins.... 


1.50 


1.10 

1.25@1.80 

1.40@1.50 


1.2S@1.80 

2.00 

2.20 

2.90 


2.15@6.00 
2. 85  @4.25 


DRIED  AND  EVAPORATED 
FRUITS. 


Seeded  Raisins— 

Fancy,  l-lb.  cartons. . 

Smyrna  Suit.,  fancy,  6  or.,  80  lbs . 

Smyrna  Suit.,  choice,  4  or.,  80  lbs... 
Cleaned  Sultanas— 

Smyrna  fancy,  l-lb.  cartons . 

Smyrna  choice,  l-lb.  cartons . 

California,  l-lb.  cartons . 


Per  lb 
.09% 
.16 


.16 


Loose  Raisins— 

Valencia,  4  cr.,  28  lbs . _ . 

California,  4  or.,  50  lbs. . . 

California,  8  cr.,  60  lbs . 

California,  2  cr.,  60  lbs . 

Figs— 

Baskets,  1  lb.  and  2  lb . .......... 

Lavers,  2%-ln.,  10  lbs . 

2%-ln.,  12  lbs . . . . 

2%-ln..  12  lbs- . :. . . 

2-ln . ,  12  lbs- . . . 

Currants—  1 

Fancy,  l-lb.  cartons .  ... 

Cleaned,  l-lb.  cartons,  ohoKe... 

Bulk,  choloe,  50  lbs . 

Natural,  choloe . 

Citron- 

According  to  quality....— . - 

Lemon  Peel- 

According  to  quality . . 

Orange  Peel- 

According  to  quality . 

Fard  Dates— 

60  lbs.,  bulk . - . . . 

l-lb.  pkgs.,  80-lb.  case . - . 

Persian  Dated— 

60  lbs . . . . 

Prunes,  California,  25-lb.  boxes. 

Eplnense,  20x30 . . . . . 

80x40,  choloe . 

40x50,  choice . . 

50x60,  choice . 

60x70,  choloe . 

70x80,  choloe . 

Choice.  50-lb.  box- 

60170,  80x  90 . _. . 

70x80.  90x100 . 

Prunes  in  25-lb  boxes. 

Fancy  40x  50 . . . 

50x  60 . . . 

60x  70 . — . 

70x  80 . 

Prunes,  Oregon,  25-lb  boxes. 

80x40. 

40x50. 


Per  lb. 
.07 
.08 
.07 
.06% 


.15 


.18 

10 


.09 
•  08% 


.11 

.09 

.08% 

■06% 


.19%®  .21 
.11%®  .18 
.11%®  .13 


.10 


■  06% 


.11% 

.10% 

.10 


Apples— 

Fancy,  50  lbs . 

Fancy,  l-lb  cartons . 

Prime,  50  lbs . 

Choice,  l-lb.  cartons. . . . 

Peaches— 

Fancy,  peeled,  25  lbs . . 

Unpeeled,  fancy,  25  lbs . 

Extra  Choice  Muir . 

Apricots— 

Royal,  extra  fancy,  26  lbs . 

Moorpark,  fancy,  26  lbs . . 

Royal,  fancy,  25  lbs . 

Royal,  choice,  25  lbs . . 


.07% 

.07 


.12 


.10 

.11 


.12 

.11% 


.27% 


.28 

.20 


NUTS. 


Almonds— 

Jordan,  shelled,  large,  28  lbs. . 40 

Valencia,  28  lbs . S3 

Flot.  shelled . . . 

In  shells— 

California  P.  8.,  80  lbs . 

French  Princess . 

Tarragona,  120  lbs . 

Hard  Shell,  100  lbs . . . . . 

Brazils— 

New,  large,  180  lbs- . 

Filberts— 

Turkish . . . . . . 

Sicily,  ISO  lbs . 

Jumbo  Naples,  110  lbs . ...... 

Long  Naples,  110  lbs . . 

Pecans— 

Polished,  80  lbs . 1# 

Louisiana  Paper  Shell . „ . 

Walnuts— 

Chilli  1907  crop . 

Grenoble,  220  lbs . 

Marbots,  110  lbs . 

Comes,  110  lbs . 

Mixed  Nuts— 

Strictly  fancy,  boxes,  25  lbs- . 

Extra  choice,  boxes,  25  lbs . 

Choloe,  bags,  126  lbs . - . 


@46 

@40 


.20 

.20 

.15% 


.11 


.12 

.14 

@.12 


.16 


-18% 

:« 


IMPORTED  GROCERIES. 


Imported  Sardines,  100  in  case.  Per  case. 

Reduced  quarters,  boneless . 

Reduced  quarters,  with  bones 8.00@22.00 

French  quarters,  bonelesB . 

French  quarters,  with  bones .  17. 00®  22. 00 

High  quarters,  boneless .  24.60@27.00 

Halves,  boneless . 15.00@40.00 

French  Vegetables,  100  In  case. 

Peas,  according  to  quality . 11.00@20.00 

Mushrooms,  %s,  accord ’g  to  qual.  19.00@S5 .00 
Mushrooms,  %s,  accord’g  to  qual.  15.00@20.00 
String  Beans,  according  to  qual...  12.00@17.00 
Lima  Beans,  according  to  quality  18. 00® 20. 00 

Brussels  Sprouts .  12. 00®  16  00 

French  Macaroni,  cartons,  26  lbs . , 

perl  b . - . 06®  .09% 


.14 

.07% 

.06% 

.06 

05% 

.05 
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GROCERY  WORLD  PRICES— CURRENT. 

CORRECTED  WEEKLY. 

Lny  subscriber  to  the  "GROCERY  WORLD  ”  who  is  unable  to  purchase  at  the  following  prices,  uHU  confer  a  favor  upon  this  journal  by 
communicating  with  this  office,  it  being  understood  that  all  prices  are  subject  to  market  fluctuations. 


ADVANCES, 


Cohuna. 


DECLINES. 


. .  *7  Print  Butter .  7 

ams. . 43-44  |  Dressed  Sheep  and  Lambs .  44 

»rd,  Pure  and  Compound .  44  Poultry,  Philadelphia  Broilers .  45 


ADDITIONS. 


Cotan*. 


¥£181  AID  HUM  ET1ET708  TOD  BUT. 

Btandud  W(I|hta  par  BaiheL 


Marrow  Beau . . 

Medium  Beam _ _ 

Pu  Bcana . . . . . 

Red  Kidney  Beena — 
Hominy . 


..fa  lb* 
..60  " 
.60  “ 
.58  “ 


Potties . . . . 

Shellback*" . . . - . - . 

COL. 

lann  Cub  Drawer  »*#•***•••  33 
lum  *>47 

mmonia .  3 

mmunltion  ."... . 8 

xle  Or Osaa ... ..  —.I . .. ...... ...  3 

eg*,  Paper . _ . 41 

ag  and  Twine  Holder* — 33 

aktuf  Powder- . .  3 

arley . —30 

asketi . ........... . —.63 

atb  Brick . ....... ...59 

earn ............. .................  *9 

jacking,  Shoe  - . 4 

luing.— ............ ......m....m.  7 

or  ax  ....".«........».....""**47 

.room*  .—....or 

;rtuhea . . . - . -..83 

lackwheat  Flour . *9 

lung  Boren . — . 33 

lurch en'  Sundries...... . 44 

latter  Dishes . 6* 

latter...— . . 7 

latter  Color . — . 47 

lamphor . 47 

laodlet . 16 

landles  ..—... .........  7 

lanned  Goods . —  8 

California  Fruit* . 10 

Vegetables..,......—.....—.  8 

Fish . -»* 

Pie  Fruit . - . -10 


Sardines . 

Meats 
Son; 

Can 
Capers 
Caps,  Gan... 

Catsni  ^.eeeeeeeeeeeeeeeee«eeeeeeeeee*0 

Cereal  Specialties . —3° 

Cereal  Coffaa . — . —.36 

Cheesa  ••*""••*7 

Chocolate  and  Coooa...— 17 

Chewing  Gum . — . -.31 

Cider  .is 

Clothes  Pins . 6s 

CocoanuL . ...si 

Codfish . 35 

Coffee . —  5 

Essence .  6 

Chicory . —  6 

Coffee  Mills . 32 

Cooking  Herbs . - .  8 

Condensed  Milk . so 

Cream. . . . ..—.so 

Condensed  Mince  Meat . 38 

Corn  MeaL. . . ag 

Corn  Starch...... . -58 

Cottolene . — . 37 

Cracked  Wheat. . . 

Crackers,  Cakes,  etc— . 21 

Cranberries  . — . 

Cutters,  Dried  Beef- . 33 

Tobacco . . 64 

Delicatessen.. ....... ............  s 2 


COL. 

Dressed  Muts— . . 44 

Drags,  Grocers' . —.—.47 


Eggs  .... 

Essence  of  Coffee- 

Extracts... 


eeeeeer-eeet  •« 


»7 

,.  6 
.■49 


Fancy  Groceries . . 17 

Farina. a.— ......  *9 

Farinaceou  Goods . ag 

Faucets  ....... ......33 

Canned  Bihi........".". . ts 

Fixtures . .......— -3* 

Flour— . ag 

Flour,  Self  Rising— . 39 

Floor,  Buckwheat . 39 

Fly -paper. ".....".......59 

Food,  Bird  **#•*#*•#*•****** ***•••  59 

Fruit  Butter* . 46 

Fruits,  Domestlo,  Drled..„3S 

Fruits,  Foreign,  Dried . 35 

Fruit*,  Green . — ... 


Gelatine  — . — . . Jz 

Ginger,  Jamaica . . . .47 

Gravel,  Bird . — . . 59 

Grocers'  Fixtures . 3s 

Herring . - . 35 

Hominy  and  Grits . 30 

Honey  •  eeeeeeeeeseeeeeeeeeeeeeeeee.  60 


COL. 

Ink... ...........  ■■"••■—..••37 

Insect  Powder . 48 

Ironing  Wax- . - . —59 

Jams" . 4* 

Jan  and  Jar  Robbers . 7 

Tallies . 46 

Junket  Tablets . —.—go 

Ketchup— rt 

Lamp  Goods— . . 37 

Laura . . "44 

Lemons  and  Oranges— . 

Lentils . — . 3° 

Licorice . . 47 

Lime . - . —.37 

Live  Poultry . —....45 

Lye,  Concentrated . —37 

Macaroni _ — . 3* 

Mackerel*... . 

Maple  Sugar  and  Syrup. ..no 

Matches . ......... . 37 

Measures- . . — . 33 

Meat. . .44 

Mince  Meat ,....38 
Molasses  60 

Mucilage - . —59 

Mustard . .....57 

Mustard,  Prepared . . 57 

Marmalade" . 46 

Noodles,  Egg- . 30 


Nnti" . 

Oat  Meal., 

Oils. . 

Oil,  American 

Oliva  Oil . 

Olivas . -.... 


I  esaeeaeeeeeeteeeeeea* 


i  *****•*•*•« 


Paper 

Paper  Bags . . . 

Peanuts.— . 

Peas,  Dried 

Pepper  Sauce . 

Pickles  » 

Pickled  Meats . 

Plum  Pudding . 

Pork  and  Beef. . 

Potash . ............ 

Potato  Chips—... . 

Poultry  Seasoning.... 
Poultry,  Dressed—.. 

Poultry,  Live . 

Powder,  Rifle- 

Preserves . 

Provisions.. 

Puddlne . ", 

Putty . . . 

Rennet . . 

Rice—  ...—.. 

Rice  Flour . 

Rolled  Oats  —. 

Root  Beer . . 


- 41 

. 4* 

. *9 

. . 5* 

. . 4* 

. *1 

. 46 

. 43 

. 37 

...... 4s 

—••45 

—.45 

-.-i 

. . 46 

43 
.."....31 
. 48 

•  eeeeeie.JO 

•  •eeee..5Z 

- . *9 

. 3° 

. 53 


leeeeeeeeweeee—  e#« 


Sago  - 

Salad  Dressing—. 

Sai  Sods—... ........ ."...... 

Salt- . - . 

Sapolio . 

Sardines . - . 

Sauce  and  Condiments . 

Sauer  Kraut . . 

Scales ..! . 

Scoops,  Grocen' . 

Scouring  Soap . 

Seeds 

Shoe  Dressing . 

Shot*.  .......  "...a. 

Smoked  Fish."............. 

Soap,  all  kinds........ . 

Soda,  Bicarb. . . 

Soft  Drinks— . . . . 

Soups  ■  eeeeeees*  eeeeee  •«**•***< 

Specialties . — ....  ... 

Spices . - . . 

Whole . 

Starch 

Stove  Polish, 

Soap  Powders— . 

Segars . 


..30 

-53 

.•S» 

••S» 

..55 

..13 

..46 

..3* 

•33 

-55 

-S3 

..  4 
...  6 
-35 
-54 
-53 
-S3 
...15 
...56 
...56 

...58 

-55 

...64 


Tacks  - . — . — 

Tapioca . 

Tar . . 

Teas . 

Tobacco,  Chewing- 


Tobacco  I 

Tubs . . 

Twine  Holder . 

Twine . 


Vermicelli . 

Vinegar . 


Washboards  — . — 

Wax,  Fruit  Jar . 

Wheat,  Cracked . 

Wheat  Flour . 

Wrapping  Paper _ 

Wringers,  Clothe#.. , 

Woodenwara . 

Witch  Haxel . 


•  59 
.30 

49 

"-1 

64 

.‘4 

-33 

,.6r 

•33 

•59 


3» 

•41 

..6a 

-59 

-30 

-3° 

-4» 


.61 

4» 


Yeast  Cakes . 6j 


'  -1- 

SUGAR. 

-oniectioners'  Lozenge ,  XXXX .  5-  60 

*'  Powdered .  5-5° 

“  Crown  A .  5  -75 

<•  Crystal  A .  5-  4° 

•<  Coarse  Granulated .  5-5° 

Eagle  Tablets .  6-7° 

Crystal  Dominoes .  7-°5 

Cut  Loaf .  6  -3° 

Patent  Cubes.... .  5-05 

Powdered . . .  5.5° 

Extra  Fine  Granulated .  5  •  5° 

Coarse  Granulated .  5-35 

Granulated . 5.35 

. .  5-35 

«  in  50-lb.  bags  packed  2  in  100- 

lb.  bag . — . . .  5-4° 

“  In  25-lb.  bags  packed  4  in  100- 

lb.  bag . 5-4° 

"  in  10-lb.  bags  packed  10  in 

100-lb.  bag . 5*5° 

“  in  5-lb.  bags  packed  in  bbls....  5.55 

“  in  5-lb.  bags  packed  in  100-lb. 

bags .  5 '55 

“  in  2-lb.  bags  packed  in  bbls....  5.65 

“  in  2-lb.  bags  packed  in  100-lb. 

bags . — —  5 '65 

“  in  2-lb.  cartons  in  cases . .  5.55 

“  in  2-lb.  paper  packages  in 

cases .  5-55 

Confectioners’ A .  5  - 20 

1 — Keystone  A. .  5- 10 

1 — American  A .  5  l5 

3 —  Centennial  A .  5'°5 

4 —  California  A .  5  00 

5 —  Franklin  B . ’  4  -95 

6—  Keystone  B .  4-9° 

7 —  American  B .  4- *5 

8 —  Centennial  B .  4- 80 

9 —  California  B .  4  -75 

10 —  Franklin  Extra  C .  4  •  7° 

ji — Keystone  Extra  C .  4-65 

12 —  American  Extra  C .  4  -65 

13—  Centennial  Extra  C .  4 

14 —  California  Extra  C . 

15 —  Franklin  C . 

16 —  Keystone  C . 


TEA.  Per  lb. 

Japans — Basket-fired .  20  @  35 

Japans — Pan-fired — Common  to  fair .  20  ®  23 

Fine .  24  @  28 

Choicest .  30  (n>  38 

Formosa — Superior  to  Fine .  r8  (8>  20 

Choice  to  Extra .  22  @  35 

Choicest . . .  4°  @  5° 

Foochow — Common,  cargo .  14  ®  16 

Good,  medium .  17  (§>  22 

Superior .  23  @  28 

Fine .  3°  @  35 

Choicest .  ®  4° 

Gunpowder— Choice  to  Extra .  29  ®  35 

Choicest .  4°  @  45 


Movunb — Good .  27 

Fine .  35 

Choice .  45 

Choicest . 

Imperial — Superior  to  fine .  15 

Choice  to  Extra .  22 

Choicest .  3° 

Young  Hyson — Superior  to  fine .  15 

Choice  to  Extra .  28 

Choicest .  35 

India — Common  to  Fine .  18 

Ceylon — Common  to  Fine .  18 

English  Breakfast — Fair  to  Good .  15 

Choice  to  Extra .  18 

Choicest .  3° 


Lipton’s  Teas- 


@  3° 
@  4° 
®  5° 
®  55 
@  20 
®  25 

®  35 
@  20 

®  3° 
@  4° 
®  3« 

®  4» 

9  17 

®  28 

@  40 


PACKAGE  TEAS.  P er  lb. 


In  54  &  lb.  In  y.  lb. 


•  45 

•  4° 

•  35 

•  45 

•  4° 
45 

•40 

•  45 

•40 


•47 

•4* 

•37 


Ceylon  and  India,  No.  1. 

Ceylon  and  India,  No.  2. 

Ceylon  and  India,  No.  3. 

Black  and  Green,  No.  1. 

Black  and  Green,  No.  2. 

English  Breakfast,  No.  1. 

English  Breakfast,  No.  2. 

Formosa  Oolong,  No.  1. 

Formosa  Oolong,  No.  2 . 

Counter  box  30  ten  cent  tins,  only  packed 
in  No.  1  quality,  $2.00 
Levering  Coffee  Co. — 

Tourist,  yx s  and  54s.  *5, »5  'b.  boxes. 

Formosa  Ceylon,  English  Breakfast,  Gun¬ 
powder,  Mixed  Tea . 5° 

Almoco,  lead  foil  package  teas,  34*  and  54s, 
i5,2oand*5  lb  boxes.  Formosa, Ceylon, 

English  Breakfast,  Gunpowder,  Mixed 

Teas .  4® 

Tetley’s  Tea-  P«  lb 

#  lb.  or  %  lb.  in  lead  or  tin,  25  lbs.  in  case. 

No.  2,  Green  Label,  India  and  Ceylon . 45 

No.  1,  Buff  Label,  India  and  Ceylon . 60 

Ex.  Gold,  India  and  Ceylon . 

Mixed  (Green  and  Black),  same  prices  as 
above. 

Formosa  and  Oolong,  same  prices  as  above. 

$£-lb.  tins,  per  lb. 

India  and  Ceylon,  Sun-Flower . 5° 

Mixed  (Green  and  Black),  Sun-Flower . 50 

Formosa  and  Oolong,  Sun-Flower . 5° 

Sun-Flower,  10c.  sample  size,  36  in  carton, 

all  three  grades . per  doz.  .90 

Caricol  Blend,  Martindale  &  Co. : —  Per  lb. 

5-lb.  Silver  Sacks . . . a2 

x-lb.  Silver  Sacks . . .  22 

54-lb.  Silver  Sacks . . 

#-lb.  Silver  Sacks . *3# 

%-\b.  Silver  Sacks . 25 

Spring  Garden  Tea — 

100  lb.  barrels . per  lb.  net 

5  lb.  silver  bags . . .  11  11 

i  lb.  silver  bags .  41  “ 

lb.  silver  bags. .  “  “ 

^  lb.  silver  bags .  ** 

Packed  in  cates  containing  100  pounds. 


McCormick  &  Co's  Banquet  Brand —  Per  doz. 

No.  . . 85 

No.  35 .  a-oo 

No.  50 .  i-oo 

No.  100 .  8.00 


AMMONIA.  per  doz. 

Purple  Ribbon.  16  02. ,  2  doz.  boxes . 90 

Purple  Ribbon,  quart*,  1  doz.  boxes .  1.50 

Purple  Ribbon,  54  gals.  54  do*-  boxes .  1.70 

Colburn’*  Mayflower,  16  oz.,  2  doz.  boxes . 75 

Colburn's  Autumn,  hotel  size,  z  doz.  boxes . 90 

Violet,  pints,  *  doz . 85 

AXLE  GREASE. 

Frazer’s,  15  lb.  pails . 80 

Frazer's,  boxes,  y.  gross . per  gross  9.  25 

Mica,  5^  gross . per  gross  8.40 

Peerless,  %  gross . per  gross  4 . 40 

BAKING  POWDER.  r.,Doi 


•75 


.18 

•>9 

■1954 

.20 

.21 


-4- 

Royal,  ioc.  size,  4  doz . 

**  1  11  1  **  . 

Ralston  Baking  Powder,  i-lb.  cans,  perdox. 

“  “  "  U-lb.  “  “  “ 

Boston  Brand,  5-lb.  size,  J4  doz.  case....per  dox.. 


Purity  Brand 


rs  -  ••• 

fV  *1  ,  •*  <• 

5  “  54  “  •-.'  “ 


54 

54 


.86 

1.30 

M° 

4  65 

*••5 
125 
11.00 
*-5« 
•  33 
•71 
6.#o 
s. 50 
.8* 
45 


BLACKING — Shoe.  Far 

Shinola . — . per  doz. 

Shinola,  %  gross  in  box,  with  8  brushes  and 

daubers  or  rug,  free . . . per  gross 

Bixola,  3  doz.  in  box,  with  knife  cleaner,  free, 

per  doz. 

Blackola  3  doz . per  gross 

Bixby’s  Best,  No.  i . - . 

“  B.  B.  B.  M . per  54  gross 

Jacquot  Blacking,  No.  5 .  ... 

Handy  Box,  French,  No.  ej,  large .  1 

“  “  “  small . 

Mason's  No.  1,  5f  gross . 


5{  lb.,  4  doz.  In  case..,.  1.00 
%  lb.,  *  doz.  in  case....  1.80 

I  lb.,  I  doz.  in  case .  3.45 

5  lb.,  54  doz.  in  case....  16.75 


Davis'  O.  K.,  54 -lb.,  4  doz . per  doz.  .45 

Davis’  O.  K.,  54-lb.,  3  doz . per  doz.  .90 

Davis’  O.  K.,  r-lb. ,  2  doz . per  doz.  1.65 

Davis’  O.  K.,  5-lb.,  54  doz . per  doz.  7.20 

Cleveland’s,  10-c.  size,  4  doz . per  doz.  .84 

Cleveland’s  54-lb.,  4  doz . per  doz.  1.23 

Cleveland's,  54-lb-.  3  doz . per  doz.  2  28 

Cleveland’s,  i-lb.,  1  doz . per  doz.  4.40 

Leslie’s, 54-lb.  cans,  1  or 2  dz.  cartons, 4  dz.  cases  .45 

Leslie’s,  54-lb.  cans,  s  doz.  cases . 9° 

Leslie’s  i-lb.  cans.  1  doz.  cases .  1.65 

Leslie's,  5-lb.  cans,  6  cans  in  case . per  lb.  .12 

Sea  Gull,  6  oz.,  glass,  4  doz . 45 

Parrot  and  Monkey,  4  doz . 45 

Rumford's  Yeast  Powder : — 

4  oz.  glass,  2  doz . 8254 

6  oz.  glass,  2  doz .  1  <>754 

6  oz.  glass.  4  doz .  1  ■°4 

6  oz.  glass,  6  doz .  1  °3 

6  oz.  ,i  gross,  in.bbl . per  gross,  *2.25 

Rumford  Baking  Powder  : — 

5c. -tins,  4  doz . per  doz.  .45 

10c. -can,  4  doz.  in  box . per  doz.  .90 

54-lb.  cans,  2  do*  in  case . per  dor.  1 . 25 

i-lb.  cans,  1  doz.  in  case . per  doz.  2  jo 


Grot*. 

•75 

«  75 

■  7» 
6.80 
*•75 

4  5® 
4*5 
0.0* 

5  00 
s.ta 
a  .60 

•  85 

4  55 
7-5» 


T.  M.  French . per  doz. 

SHOE  DRESSING,  p..  Do,. 

Mason’s . 7® 

Acme,  1  doz .  t.15 

Bixby’s  Royal  Polish,  1  doz . 78 

Bixby  Jet  Oil  Polish . .  80 

Brown’s  Shoe  Dressing,  1  doz . _...  8»U 

Brown’s,  Army  and  Navy,  1  doz . .  .8*54 

Boyer’s  French  Dressing . 65 

"  Oil  Polish .  7$ 

Admiral  Russet  Combination . - .  70 

Admiral  Shoe  Dressing . 7* 

Whittemore  Bros.  &  Co: — 

Gilt  Edge  Polish,  black .  a  .0* 

Boston  Waterproof,  black .  a.o« 

Boston  Jr.  Waterproof,  black,  si*#...  .85 

Elite  Combination,  Baby,  black . 85 

Elite  Combination,  Urge,  black .  a  .00 

Superb  Patent  Leather  Paate,  larga . 75 

Champion,  black,  friction  polish .  a.  bo 

Champion  Jr.,  black,  friction  polish . 1} 

French  Glosa,  black,  self-polishing.. . 75 

Royal  Gloss,  black,  self-polishing . . . 75 

Dandy  Combination,  russet. . .  a  .oo 

Star  Combination,  russet. . . 75 

Dandy  Russat  Paste  large . —  .75 

Bossola  Waterproof  Paste  Polish,  .uge . 75 

Kossola  Waterproof  Paate  Polish,  small .  4* 

Quick  White,  cleans  dirty  canvas  shoe* . 8j 

Quick  Whitt,  cleans  dirty  canvan  shoes .  a. no 

OU  Paste  black,  never  dne*  up,  large  tae..  . 7J 


I 
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GROCERY  WORLD 


GREEN  COFFEE.  Tn  lb. 


Rio  Golden  Fancy.... 

“  Prim* . 

"  Cholc* . . 

Santoi  Ps*bsrry,  aztra  fancy . . . 

Fan*  . hi 

Cholc* . .. . 


. 09  ®.°9* 

©.08 

®07% 

®.i*34 
.10  10.10)4 
®°954 


Maracaibo,  Strictly  Fancy,  Mild . 12  <©.1*34 

"  Choice  .... . . .  ®.u)4 

Washed  Caracaa,  Fancy . @.14)4 

Laguayra,  Fancy .  .10)4 

Java,  Bun  Fancy  Old  Government . ao)4®  .ai 

“  *«*«*  fancy . . .  ©. 20 

"  fancy .  ©.19)4 

afocha,  Maud  )4  bale*,  genuine,  finest..  ©19 

Mocha  Seed,  Santoa,  Fancy .  @.ioJ4 

Mocha  Seed ,  Saatoa,  Cholc* .  @ .  1034 

ROASTED  turrKK  IN  BULK. 

Hit,,  Extra  Fancy  Golden.. . .  @.12 

“  Prim* .  © .  I0 

Cholc* . ©.o»J4 

Santos  Peaberry,  extra  fancy . .  .16 

Santos,  Extra  Fancy .  .13 

“  f“«r . — .  ©■  i»)4 

Chotc® .  ©  .12 

l*gaayia,  fancy . . .  ©.14 

Maracaibo,  Choice. . .... . . .  @.1454 

Fancy....... . „ .  © .  15 

"  Extra  fancy . . .  ©.15) 4 

Java,  Extra  fancy  Old  Government .  ©.*5)4 

fa«*y  .  ©.24)4 

Mocha,  finest . @.a3W 

Linton's  Blended  Coffee— 

Mocha  and  Java,  No.  i„ . *2 

“  HI. 

liaa**ooaaa****ooaia*a*e*oaa**  .  W 

“  «  «<  m .  „ 

Pack  la  *|  and  jo-lb.  cans,  and  *5, 30  and  ico-lb.  bap. 
Levering  Coffee  Co.— 

f  oatnra .....................  .  xy)4 

*«*». . 14)4 

leader . . . ....  .ij 

Jhf . . 

Special,  N*.  < . . 

ly*ai*l  Drive . xx 

Extra  Vain*  Blend . 10)4 

Bargain  Blend . . 

Packed  In  50  and  100  lb.  laacy  paper  lined  bage. 

PACKAGE  COFFEB.  Porlb 
Tw*  par  cent,  discount  on  package  coffee.  Sold 
on  the  equality  plan. 

New  York  Card  Price.  100-lb.  Cases.  «o-lb.  Cases. 

Arioea .  i5^  IS^>, 

Arbucklc's  Seven  Day .  jog  10% 

Uffff . .  13H  13V 

B.  Fischer  fit  Co.,  Hotel  Astor  Coffee,  1  lb.  tins,  .si 

Salude,  lbs . 

“  jo-lb.  tin* . in 

“  barrels .  xg 

Vlv,  lbs . . 

“  50-lb.  tins . 

"  barrels . XJ 


Llpton’s  Package  Coll** — 
eptciii.,.ii.f,...i(„„(,.„,,l,l,,,,„.„H,.HI„MHM,l  .  *4 

Perfection . . . so 

Packed  In  30  and  60  pound  cases. 
Germaa-American  Coffee  Co. —  Per  lb 

Triunfo,  24  s-lb.  cans . *9 

"  48  i-lb.  cans . .2*34 

Trinidad,  60  or  100  i-lb.  cartons . .. . si 

"G-A"  Blend,  so  3-lb.  cans . . . *4 

La  Cruxada,  60  or  100  i-lb.  cartons . si)4 

Iowa,  60  or  100  1-  and  2-lb.  cartons . 1834 

Tumbala,  60  or  too  i-lb.  cartons . 16)4 

Quezal  (after-dinner),  is,  24  or  48  34-lb.  anas 

P*r  )4  lb . . 

Levering  Coffee  Co. — 

Tourist,  40  or  60  s  lb.  Has . sy)4 

Tourist,  24  or  30  3  lb.  tins . sy34 

Almoco,  40  or  60  r  lb.  tins . 20)4 

Almoco,  24  or  30  3  lb.  tins . . 20)4 

E  L.  C.,  too  lbs.  to  case . 14 

E.  L.  C.,  60 lbs.  to  case . 14^ 

Golden  Drip,  a  lb.  bags,  too  lb*,  to  ease . 14)4 

Golden  Drip,  1  lb.  bags,  roe  lbs.  to  case .  1434 


COFFEE  BSSBNCB  AND 
CHICORY. 

Pfeiffer  &  DUUr’s  “  Koeyr”  :— 

50  tins  In  box.- . per  box 

rs  tins  In  box . . . .per  carton 

*  lb.  tins . per  dor. 

George  Floto’s  Sons — 

Floto’s  Coffee  Essence,  )4-grots  Improved 

cans . . . per  gross 

Floto’s  Coffee  Essence,  )4-gro*s  cans,  tin 

•»d» . per  gross 

floto’s  Coffee  Essence,  34-gross  cans,  all 

lb . per  gross 

note's  Package  Chicory,  tj-Ib.  oases,  per  lb. 
note’s  Vienna  Coffee  Essence,  Manilla, 
34  gross  eeeoeeoeo****  ****  **********  see  ******  per  gross 
Hummel  s  Essence,  tfes  san,  34  gro*s,  per  grass 
“  “  tin  ends,  “ 

“  "  Improved  “  « 

Chicory,  SsUg’s.  is’t.„ . . . 

“  English  Ground,  bags  about  rto  lbs. 

“  Francks’,  stick,  65  lb* . 

"  MuHer’s,  Columbus  Brand,  5  sticks 
t*  lb.,  <j  lbs  . 


3. I* 

•95 

5-75 


■.*5 

«7* 

»«5 

•  *4)4 

s.sj 

*.85 

s.70 

*.*5 

•0534 

•*sX 

•*«34 

•*434 


-T- 

BLUING—  Dry, 

Barlow’s,  small,  s  des . 

“  lkrge,  z  dos . . . 

Sawyer's,  No.  r,  6  dos. . 

"  No.  3,  3  dos . 

Colburn’s,  No.  s,  4  dos . 

“  No.  s,  3  dos . 

“  Mammoth,  3  dos . 

“  Ball  Blue,  r  ox.,  3  dos . 

•  Ball  Blue,  2  or.,  3  dos . 


Par  Groat. 

.  2.60 

.  5 ‘»o 

.  »-5° 

.  3-35 

.  1.60 

. . 

. 

.  3.60 

.  4  80 


AMMUNITION. 

Blasting,  A,  kegs,  *5  lbs . . . 35 

Blasting,  B,  kegs.  *5  Iks .  r.  30 

Duck,  kegs,  is 34  lbs . . .  4.7S 

Duck,  kegs  i XJbs .  2.65 

FG,  FFG,  FFFG,  kegs,  24  lbs .  4.7s 

FG,  FFG,  FFFG,  kegs,  12M  lbs .  i.  6j 

FG,  FFG,  FFFG,  kegs,  634  lbs .  1.50 

Drop  Shot,  1  to  10,  bags,  25  H>s._ . . .  x.gs 

BB.  bags,  25  lbs . .  2.10 


BLUING— Liquid.  PerQroat 

Boyer's  Bengal,  8  or.,  J4  gross .  3.90 

Cream  Indigo,  2  ox.,  V  groat .  3.9* 

Cream  Indigo,  4  or.,  Q  gross .  7.4* 

Cream  Indigo,  8  or.,  %  gross .  11.40 


BUTTBR.  Per  lb. 

Tub  Butter 

Creamery,  Extra,  6o-lb.  tub* . - . .  .26 

"  First,  »  . . . . 

!!  52cond'  "  . .  •*« 

'*  Third,  “  . . 1 2— ,  16 

"  Imitation  30-60  'ba . st-,24 

"  5-  and  io-lb.  rolls,  60-  and  io*- 

lb.  boxes . .27 

Ladles,  30-60  lbs.,  bakers’  use . ,20 

Print  Butter  :— 

Star  or  S.  D.  brands,  1  lb.,  so- 50-lb.  bxa,  .  29 

B.  B.,  E.  D.  brands,  so-50-lb.  boxes .  ,28 

J.  J.,  C.  V.,  Gilt  Edge,  Gold  Medal,  ao- 

50-lb.  boxes . .. . .  .27 

Shoal  (“400")  Elgin,  so-jo-lb.  boxes .  .  26 

Sheaf. . . . . . #*#*##***  jr 

Milhen  Farm,  lbs.  and  %  lbs .  ]3<> 

Gurnse,  pounds  or  half  pounds .  .  s8 

Bell*  Spring .  ,3t 


CANDLES.  Pm  ib. 

^  ®  *5  3°  . . . .  *10^4 

*»  **  . . . 11K 

Paraffin®  4  i,  6’i,  I  t  cartons,  36-lb.  cases, 
per  lb 

•••  ••••••••••••  •*****•*•  #####***####*»*#*#  aooeoooo.  •  08^ 

Searchlight  Hotel,  i6’s,  30  lbs_ . 00  V 

Peerless  «  «  <•  . . 

Bright  Light,  “  “  . . per  box  2  o» 

Werk's,  8's,  30  lbs .  xl 

“  t6’s,  30  lbs . 

Carriage  Candles,  sire  6xi34 . x- 

Martha  Washington,  long  its . per  lb.  !XJ 

JARS  AND  JAR  RUBBERS. 

Glass  Jars—  Gross 

Pints .  6.40 

Quarts .  6 .65 

Half-gallons .  8.75 


»9 


Jelly  T. 

Barrels,  ss  dos . . . per 

(No  charge  for  barrels.) 

Jar  Tops  and  Rubbers — 

Mason’s  Caps,  34  gso.,  mo  rubb*r»,  per  fro.  *.75 

Jar  Rubbers — 

Lip,  wide . . . „ . . —.per  graet  .85 

Acme,  wide,  1  dos.  cartons . pm  lb.  .45 

“  medium,  1  dos.  canons . ......  “  .40 

Reliable,  whit*  rubber,  wtd* . 26 

“  “  medtnm,. . 26 

Black,  medium.. . . . per  lb.  .25 

(*5  lb.  lots  1  cent  pm  lb.  leaa.) 


COOKING  HERBS. 

Mayflower  brand,  Sweet  Marjoram . per  do*.  .*5 

Sag* . . .  "  .*5 

Thyme. . .  "  ,13 

Savory .  11  ,*j 

"  Special  case  sassortmeat,  ■ 

dos.  Sweet  Marjoram,  1 

dot.  Sage,  34  dot.  Thyme, 

„  ,,  ......  ,J4  dot.  Savory„...per  case  1  00 

Colburn  t  "A"  brand,  Sweet  Marjoram, 
Thyme,  Sage,  Savoy— 

34-lb.  cartons,  1  dot . ....per  dos.  .40 

-lb.  “  <•  . .  '• 

;-ib.  *<  •>  x.;| 

[-lb.  screw  cap  bottles,  1  das . per  do*.  .90 

,-lb.  square  cans,  s  doa . .  “  .8, 


7T 


CANNED  GOOD8 

Tom*  toe*— 

Mrs.  Hancock’!  Frying . . 

Du  Boil’  Frying . 

Jereey  King  No.  3,  Standard  Jersey  . 

Blue  Hen  Cnickens,  No.  3 . 

Silver  Lake,  fancy,  Jersey . . . . . 

Hoffeckcr's,  standard.  No.  3 . 

Plantation,  No.  10, 1  doi . . 

Silver  Lake,  No.  re,  i  dor . 

Golden  Rule,  No.  3,  seconds . 

Aita,  No.  2 . . ;;;;; . ; 

Lima  Beans — 

Tinsley’*,  extra  small . . . . 

Silver  Lake . . . 

Early  Autumn . ,™ 

Boyer's,  No.  e . . J„"“ 

Oxford,  Maine  packed . 

String  Beans — 

Extra  Fancy . .  . 


Pet 


Dos. 
1  'J 
1 -so 

•9* 

•  9*54 
9734 

-8*34 

*  45 

*75 

7734 

.60 

1.  »5 
1. 00 
•95 

*••754 

•*7 

r.50 


That  “Piano  Advertising  Plan”  from  Iowa 

Pulls  prosperity  out  of  a  lean  year  of  panic.  It  never  had  an  equal  among  advertising  and  premium  propositions  for  building  up  trade  in  the 
ee  o  a  gale  of  adversity.  It  doubles  sales  for  merchants  and  puts  on  subscriptions  for  the  newspaper  publisher.  And  it’s  brand  new  to-day 


<|  The  smallest  merchant  can  work  it  just  as 
successfully  as  the  largest.  The  puzzle  of  it  is 
that  it  does  not  cost  the  merchant  one  dollar 
but  actually  makes  him  big  money. 

<]f  Nobody  ever  fails  at  this  money-making  en¬ 
terprise  who  uses  my  plan  and  my  pianos  which 
are  of  uniformly  excellent  quality.  I  superin¬ 
tend  the  manufacture  of  them  myself,  so  I  know. 

Live  Ones— Write  Me 


<]f  And  let  me  tell  you  it  would  be  suicidal  for 
any  merchant  to  give  away  a  cheaply  made, 
inferior  piano  to  any  customer  if  he  wants  to 
reap  a  permanent  benefit  from  the  enterprise. 

<If  Here  is  a  plan  by  which  the  merchant  and 
publisher  alike  can  turn  hard  times  into  hard 
cash,  increase  their  business  amazingly — literally 
make  two  dollars  grow  where  there  was  one  be¬ 
fore — and  pocket  no  possible  loss  for  their  thrift. 

Needy  Ones — Wake  Up 


I’ll  Show  You  How  It’s  Done 


SAI  FSMrN~BOYS  WITH  GRIT  AND  "GO”— IT’S  YOUR  CHANCE.  I  want  a  few  Reliable 

Salesmen  to  Canva-s  the  Retail  Trade.  Samples  in  coa.t  pocket.  Don’t  worry 
trying  to  revive  dead  lines.  Get  one  with  breath  in  it  now.  It’s  a.  boom  year  for  you  if  you  connect  right. 
Get  wise  to  the  r'  Iowa*  Idea..”  Mention  this  paper. 


BOSTON  PIANO  AND  MUSIC  COMPANY 


W.  F.  MAIN,  Proprietor  IOWA  CITY,  IOWA 


SM  SsSIDITir-fCE  TO  KD11BRTISBRS  KINDI  V  MENTION  "GROCERY  lnlORLDB 
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.«5 

.55 


eke  Wox  Bean*  - 

;h»mpion . 7° 

iVinsom,  N.  Y.,  No.  10,  1  do* .  3  *® 


111  (Pork  and  *•*•»- 

I.  St  M.,  No.  3,  plain .  1.35 

I.  ft  M.,  No.  3,  tomato  muc* .  1.55 

Campbell’*,  No.  a,  plain _ _ 90 

:*mpb*U’s,  No.  a.  aooco  . 90 

Jxford,  No.  3 . . «... .  1.0J 

•Jarragansett,  No.  3,  tomato  aauc# .  « .37X 

fan  Camp'*,  No.  1,  aauce,  4  doz . »7K 

7 an  Camp'*,  No.  a,  sauca,  a  doz .  x.a*X 

doore  &  Brady,  No.  3,  plain . *5 

door*  ft  Brady,  No.  3,  sane* . 90 

door*  ft  Brady,  No.  1,  picnic  size,  plain . 4a X 

doore  &  Brady,  No.  1,  picnic  *ize,  sauce  ...  47X 

factory.  No.  1,  tomato  sauce,  4  doz . 45 

dartin  Wagner  Co.,  No.  3,  plain .  97X 

dartin  Wagner  Co.,  No.  3,  tomato  sauee....  z  .05 
dartin  Wagner  Co.,  Midnight  Lunch,  No. 

z,  4  doz . . . 50 

ichimmel's.  No.  z,  sauce . oj 

ichimmel’s,  No.  a,  sauce .  z.oo 

ichimmel's.  No.  a,  plain . . 95 

Junker  Hill,  No.  3,  plain . 77X 

Junker  Hill,  No.  3,  tomato  sauce . to 

inider’s  Pork  and  Beans,  in  tomato  sauce— 

3-lb.  cans,  a  doz . per  doz.,  z.So 

s-lb.  cans,  3  doz . . .  “  * -4° 

I -lb.  CtBl,  4  do*,  •oooeoeooooooeooee.ee*  'f® 

z-gal.  cans,  do* .  “  5-oo 

lanayslde  Pork  and  Beam,  piaia  or  In  sauco- 

3-lb.  asms,  1  do* . poz  do*. 

*-lb.  cans,  3  do*. 
z-lb.  cans,  4  do*. 


z-gal.  iui,  X  de*..— . 


• •••••• .••*••••• 


•  95 
•7» 
•45 


d  Kidney  Beans — 

loan  of  Arc,  No.  a . 

fan  Camp's,  No.  a,  a  do*. 


. . per  doz. 


3.00 


•  *aX 

•77K 


m— 

Paris, fancy  Main*. .  x.ao 

American  Beauty,  extra  fancy,  Shoe  Peg-  .8j 

reus  of  SuMuohanaa . 95 

inker’s,  G.  W.,  whole  grain . .  .**X 

shoe  Peg,  Susquehanna . >0 

Shoe  Peg ,  Osborn's. . 65 

■dark,  crushed . . 

Rex,  No.  a,  Fancy  Whole  Grain . °5 

Vanity,  No.  a,  Whole  Grain . 8*34 

Royal  Exchange,  Whole  Grain . 60 
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Peas — 

Tres  Fins,  zoo  cans . 

French,  aery  fine,  zee  cans . .... 

French,  fine,  zoo  cans . 

French,  medium,  zoo  cans . 

Boyer's,  Midgets . 

Boyer’s,  Extra  Sifted . 

Boyer’s,  Sifted . 

Boyer’s,  Early  June . 

Jumbo  June . . 

Little  Nell's,  Baltimore . 

Hermit  Brand,  No.  a . . . 

Beets — 

Silver  Lake,  fancy,  No.  3 . 

Chatauqua,  No.  . . 

Succotash — 

Quaker,  extra  fancy . . . . — - 

Spinach- 

Champion,  No.  3 . . . 

Shawnee,  No.  3 . 

Farren’s,  No.  . . 

Farren's,  No.  . . 

Sweet  Potatoes — 

Victory,  No.  3,  a  do* . . . . 

Pumpkin — 

Silver  Lake,  No.  3 . 

Catawba  brand,  extra  fancy,  N.  Y.  State, 

No.  3  . . 

Andrews  ft  Co.,  No.  a . 

Silver  Lake,  No.  zo  z  doz . 

Asparagus — 

Superior,  large.  No.  *X . 

Staple,  medium,  No.  •% . 

Swan,  medium,  No.  *X . 

Del  Monte  Tips,  No.  zX . 

Extra  Tips,  No.  z)j . 

El  Dorado  Tips,  No.  zX . 

El  Rio,  medium,  No.  *34,  a  doz . 


»3-75 

zy.aj 

xz-75 

zo.as 

x-55 

r-45 

IIS 

•95 

.90 

-••54 

•5*34 

z.oa 

•  95 

I. *5 

z.ze 
z.  zo 
z  .00 
3-»S 


•4*34 

•35 


3.50 

3.00 

3-*5 

2.85 

*75 

s.70 

*•75 


CALIFORNIA  CANMBD  FRUIT. 

Apricots—  Per  doz. 

Extra  Quality .  *  •  4« 

Extra  standard . 

Standard . 

Pears — 

Bartlett,  extra  quality,  *X* .  *  *5 

Bartlett,  extra  standard,  *X* . *-*° 

Bartlett,  standard,  *%$, .  «.°° 

Cherries — 

Extra  quality,  .  *  •  55 

Extra  standard,  254s .  *-5« 

Standard,  2X .  *  *5 

Peaches — 

Goddess,  No.  aX,  ex.  stand'd  lemon  cling.,  s.so 
Tioga,  No.  2%,  ex.  standard  lemon  cling...  s.zs 
Valley,  No.  1%,  standard  lemon  cling .  a  oa 
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Thistle,  No.  sX,  standard  lemon  cling .  z  .9$ 

Agate,  No.  t%,  standard  lemon  cling .  z  .90 

Lake  View,  No.  *X,  yellow  free .  z .  8e 

Oak,  Sliced,  Lomon  Cling,  No.  z.  4  do* .  z  .35 

Columbus,  No.  aX,  pi*  peeled  yellow  free...  Z.47X 
Columbus,  No.  sX.  pie  peeled  lemon  cling.,  z  .30 

Extra  standard  egg . — .... .  z.yo 

Extra  etaadeed  pro*.  gage  .  s.70 

Standard  egg  z  .45 

Standard  gage . .« . . . - .  z.45 


DOMESTIC  CANNED  FRUIT. 

Apple*— 

Wayne  Co.,  No.  xe,  x  dex . . .  s.50 

Keystone,  No.  3,  s  doz . — . 85 

Booth's,  oval.  No.  3 . 75 

Blackberries — 

Farren’s,  extra  preserved,  No.  s .  1.30 

Silver  Lake,  syrup,  No  a .  r  .35 

Nigger  Head,  No.  s .  1.07X 

Spring  Garden,  No.  a . 90 

Blueberries — 

Leggies,  No.  a- . . . — •  x.jo 

Loggias,  No.  xo . — . . . — — ...  8. *5 

Cherries — 

Silver  Lake,  pitted.  No.  a . 

Flour  City,  white,  Ne.  1 . 

Peaches — 

Maryland  Leader,  yellow,  No.  3 .  x.'aX 

Maryland  Leader,  white .  x .  47  X 

P.  ft  B.  yellow.  No.  3 .  x.SS 

Gypsum,  No.  3,  pie .  s.15 

Pears — 

Silver  lake,  No.  3 . . . .. . . . . 

Fowling  Creek,  good,  No.  j .  x  .23 

Ayres  Good,  No.  3 .  1.05 

Raspberries — 

Red  Farmside,  extra,  preserved,  No.  t .  a .  30 

Pride  of  Rochester,  fancy,  preserved.  No.  e  1.9a 
Rhubarb — 

Silver  Lake,  No.  10,  x  dos . 87X 

Strawberriea — 

Anchor,  No.  a . 9® 

Jumbo,  No.  x,  4  doz .  x.oo 

Silver  Lake,  No.  a .  z.35 

Defence,  No.  a .  x.90 

Pineapple — 

Acorn,  grated,  No.  a .  • .  00 

Acom,  E.  ft  C.,  No.  a .  1.90 

General,  E.  ft  C.,  sliced,  No.  a .  1.80 

Indian  River,  E.  ft  C.,  No.  a .  z.65 

Terrapin,  E.  ft  C.,  sliced.  No.  a .  x.6o 

Orange  Grove,  E.  ft  C.,  No.  a .  2.35 

Singapore  Chunks,  No.  zX»  4  doz .  1.05 

Wallace,  E.  ft  C.,  sliced.  No.  a .  1.30 

Singapore,  cubes,  No.  zX,  4  doz .  z.oo 

Wagner’s,  No.  z,  cocktail,  a  doz . 95 

P.  ft  B.,  grated,  No.  3 . 75 

James,  No.  3,  pie,  grated . 80 

Singapore,  cubes.  No.  z,  4  doz . 6^l/^ 
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The  Paul  Taylor  Brown  Co's 

Singapore  Pineapple,  extra  preserved. 

Chop  Tan  Hln,  %  lb.,  cubes .  75X 

"  X  lb.,  sliced . 7734 

“  zX  lb.,  cubes .  z.oaX 

“  zX  lb.,  chunks .  x.zoX 

“  *X  lb.,  spiral  sliced .  z.zs 

“  1%  lb.,  smooth  sliced .  z.aaX 


CANNED  CRABB.  CLAMB,  LOBSTERS, 
SHRIMPS,  MACKEREL,  KIPPERED 
HERRING  AND  OYSTERS. 

Crabs —  Per  dot 

Devflltd,  No.  s,  4  dos . . .  S.17X 

Devilled,  No.  *,  s  dos . .  3. *5 

lams — 

Gold  Label,  Ne.  z,  4  dot .  z  05 

Star,  No.  1,  4  doz.. . - . 95 

Lobster — 

B.  ft  M.,  No.  z,  flat,  4  dot .  4.65 

B.  ft  M.,  No.  X.  ®uJi  4  doz .  a. 45 

B.  ft  M.,  No.  z,  tall,  a  dot .  4.35 

B.  ft  M.,  No.  X.  flat.  4  dot .  3.00 

Stair  brand,  No.  X>  dat,  4  doz .  z.40 

Star  brand.  No.  1,  tall,  4  doz .  3.85 

Star  brand,  Ne.  X,  Fat,  4  dor .  0  40 

Shrimps — 

Peerless  Brand  (Barataria),  dry,  No  z, 

s  doz .  1.Z7X 

Poorless  Brand  (Barataria),  new  pickled, 

No.  z,  e  dos .  z.zsX 

Cotton  Bale,  pickled,  No.  z,  *  doz .  i.z* 

Mackerel— 

Pickert’s,  touted.  No.  3,  *  dei.. 9.15 

Underwood,  aousod,  No.  1,  4  do*.. . z.50 

Underwood,  eoused.  No.  *,  •  doe. . .  1.45 

,  No.  z,  •  doz . . 92X 

Boyer's,  No.  »,  a  dot . z.8o 

M.  ft  B.,  Ne.  z,  s  doz . . . 92X 

Stewart's,  No.  a,  a  doz..- . . .  1 .6j 

Stewart's,  No.  z,  0  doi_ . 85 

Victory,  No.  1,  s  doz . . .  87X 

Kippered  Herring — 

Macoaache's,  a  dot.,  plnin .  >*4734 

Gold  Label,  No.  z,  ipiced,  4  do* . 82X 

Salmon — 

Gibraltar,  Soekeye,  No.  z,  tall .  z  .90 

Gibraltar,  Soekeye,  No.  X.  .  •  *5 

Hapgood’a,  No.  z,  tall,  4  do* .  a.io 

Hapgood’s,  z  lb.,  flat,  key* .  *.35 

Porter's  Best  extra  faacy,  Soekeye,  Ne.  z, 

tall,  4  doz .  t.70 

Humes,  Karluk,  No.  z,  tall,  4  doz .  x-4’K 


When  you  sat  on  the  sticky  fly  paper 
you  wished  the  folks  had  used 


Brown’s 

Famous 

Fly  Coil 


which  would  be  where  you  could  not  sit.  Everybody 
that  sees  one  wants  one.  So  do  the  flies ;  they  want  it 
so  bad  that  it  catches  more  of  them  to  the  square  inch 
than  any  other  fly-catcher.  It  has  almost  three  feet  of 
fly-catching  tape  and  clean  place  left  over  to  grab  it 
by  and  throw  them  all  into  the  stove.  It  will  pay  you 
to  stock  Brown’s  Fly  Coil,  and  you  can  sell  them 
at  a  good  profit. 

TO  BE  OBTAINED  FROM 

BUCKNAM  &  VANDERPOEL  CO. 

MANUFACTURERS’  REPRESENTATIVES 

198  West  Broadway,  NEW  YORK 


Billers  best  Pieseives 

XX  Brand 

in  Hermetically-sealed  Glass 
Packages,  are  made  of  Fresh 
Fruit  and  Granulated  Sugar. 

CONTAIN  NO  PRESERVATIVES 
AND  NO  ARTIFICIAL  COLORING 

They  Are  Pure 

Guaranteed  to  Comply  with  State 
and  National  Food  Laws. 

P.  J.  Ritter  Conserve  Company 

Philadelphia,  Pa. 


IN  WHITING  TO  HDVERTISERS  ECIWDL.Y  MBNTION 


ROCBRY  WORLD” 
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Horseshee,  No.  t . — . .  1.5s 

White  Bear,  red,  No.  1,  toll . : .  J.37X 

White  Raven,  M> . 95 


SARDINES  Imported. 

Chancerelle,  Ms ,  key .  *|.oo 

La  Champagne,  M*.  key . . . .  17.00 

Billet,  imall  M* .  14.00 

Tricolore,  M* .  9.00 

La  Champa  pee,  M'«.  key,  boneless . 

G  rard,  J4'»,  key,  boneless . - . „„ .  34- 00 

French, 

Ms,  Martels . - . . . .  9.50 

Ms,  Martels . _. . 13.35 

Moral,  M*.  boneless . - . - . .  16.00 

MMatard— 

M»,  Inna,  100  cans . — . . —  3.60 

Ms,  Raven,  key,  leo  cans .  3-*7j< 

Ja ,  Underwood*!,  50  cans. . — .  3.95 

s,  Irma,  50  cane_ . - . . . _ .  3.60 

t,  Harbor,  48  cans,  wrapped . - . —  3.40 

a,  Blanchvllle,  jo  sane. . . 

Us,  Irma,  100  cans . - . .  3.65 

Vs.  Continental,  key,  100  cane.... .  3.40 

%s.  Owl,  key,  100  cans .  3.52M 

Gold  Label,  Us,  oil,  100  cans. .  6.  40 

“  V1,  mayonnaise  dressing,  100  cans  6 '  40 

“  K*.  "  "  50  cans  4.30 

Skipper  Sardines —  Per  case 

Quarters,  Olive  Oil,  key,  xoo  tins .  12.00 

Halves,  Olive  Oil,  key,  50  tins .  12.00 

Quarters,  Tomato  Sauce,  key,  100  tins .  13.00 

Halves,  Tomato  Sance,  key,  50  tins .  13.00 


CANNKD  MEATS. 

Corned  Beef.  Per  do*. 

Armour's  Ter! best,  with  key,  No.  z,  a  do* .  1.40 

“  "  with  key,  No.  a,  1  do* .  a. 35 

Falrhank's,  with  key,  No.  1,  2  do* . .  1.35 

“  with  key,  No.  2,  1  dor .  s.  22M 

“  with  key.  No.  6,  1  do* .  7.00 

“  with  key.  No. >4,  %  do*.,  per  case  8.15 

Jbbv’s,  with  key,  No.  1,  «  do* . .  1.40 

"  with  key,  No.  a,  1  dor .  2.39 

Chipped  Beef. 

No.  1,  s  do* . _ . - . - .  s.15 

Mo.  H,  ■  do* . . .  2 -37 % 

Glass,  No.  %,  a  do* .  1.55 

Glare,  No.  z,  2  doz- .  1.50 

Beechnut  Sliced  Beef,  No.  z,  glass  jars,  per  do*.  2 . 77M 
Beechnut  Sliced  Beel.No.  M, glass  jars,  per  dos.  z.  70 
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Acnsa  Sliced  Smoked  Beei. 

Large  tins,  2  dos . . . — — . 

Medium  tins,  4  do*. . . — . 

Medium  tins,  2  do*.. . — — 

Small  tins,  4  dos . . . . 

Large  glass  jars,  1  dor . . . . 

Special  jars,  1  do* . . . . . . . . 

Junior  jars,  2  doc . 


Par  dot. 

2.60 
.  z.6o 
-  z.65 

1 .00 
..  a. 85 
„  a.  60 
1*0 


SUcad  Bacen. 
Beechnut  Bacon,  No.  1,  glass  jars... 
Beechnut  Bacon,  No.  Mi  glass  jars.. 

Acme,  large  glass,  1  dor. . . 

Acme,  junior  gi&se,  a  dos . 

Roast  Beef. 

Fairbanks,  No.  1,  ado* . -. . 

Fairbank’s,  No.  a,  1  do* . - . . 

Armour's,  No.  z,  3  dos . — 

Armour’s,  No.  a,  1  do* . - . 

Libby’s,  No.  z,  3  dos . . . ... 

Libby’s  No.  2,  z  do* . 

K lagan’s,  No.  z,  3  dos . 

Klngan’s,  No.  a,  z  do* . . 


Lunch  Tongas. 

Falrhank's,  No.  z,  ado* . — . 

Libby’s,  No.  z,  a  doe . . . . . 

Armour’s,  No.  1,  a  dor. . . . 

Whale  Ox  Tongue. 

Fairbank’s  No.  a,  z  dan. . . . 

Libby's,  No.  2 X,  1  dos.. . . . . 


t  don... 


Pottnd  Bam  or  On  T ongwo. 

Armour’s  Terlbest,  No.  M,  4  dos., 
Armour’s  Veribest,  No.  Jt.  *  <” 

Libby’s,  No.  y,  4  don _ 

Libby's,  No.  %,  4  don. . 

R.  8c  R.,  No.  M>  4  dor . 

R.  ft  R.,  No.  J4>  2  doi . 


,  4  do*.. 
[  doi. 


Pottnd  Chicken  or  Turkey, 

Armour’s 

No-  Vi  4  < 

No.  8,  •  * 

Libby’s — 

No.  Mi  4  do* . . . 

No.  Mi  2  do* . . 

R.  &  R.,  No.  Mi  4  do* . . 

Boned  Meats. 

Curtice  Brothers,  “  Blue  Label”— 

Chicken,  No.  % . 

“  «  z . 

Turkey,  “  % . 


Whole  Rolled  Ox  Tongue,  No.  2 . 

Whole  Ham,  No.  *M— .  . 

Whole  Ham,  No.  *M . 


2-5° 

1- 4*« 

2-  75 
z.to 


2 -37)4 

*•35 

z.40 

2-37  'A 

1  -35 
2 -35 

z.40 

2  42X 


2  .30 

s  Is 

*.70 


700 


•45 

.to 

■  44 
.to 

*.*S 
2 -95 


*7* 
x-  45 


1 -7S 


Per  Do*. 
...  *.85 
...  S-oo 
...  2. 8s 
...  5  00 
...  zx.oo 
...  7-’o 

...  zo.oo 
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Devllled  Meats. 

Curtice  Brothers.  “  Blue  Label”— 

No.  501. 
Per  Doi. 

Ham . . . .  x.25 

Toagta.,,.— . . . . ..mm.  1  -  25 

Chicken . - . — . .  z .  85 

Turkey . . . . .  1  85 


No.  iso*. 
Per  Doi. 
••  *5 
*.15 

*  90 
*.90 


Potted  Monts. 

Curtice  Brothers,  "Mae  Label"— 

No.  V  Tin.  No.  M  Tin. 
Per  Dos.  Per  Dos. 

Ham . . . . .  z  .20  1.00 

Tongue  •*•«..—. •  s.  20  2 .00 

Chicken . — ....  1.80  * .  75 

Turkey.— . . .  z.to  *.  75 


Soups. 

S alder's  Tomato  Soap— 

3  lh.  caas,  2  doz...— — .  ............. .......... 

1  lb.  cans,  1  daa _ _ _ _ 

1  lb.  cant,  4  dot . . . . 

Gallon*.  cans,  %  doi . . ....... 

Schlmmel’s,  assorted.  1  lb.,  4  dos . . . 

Campbell's  Assort ,  No.  z,  4  do* . . . 

Campbell’*  Special  Assort.,  4  doc . 

Schimmel’s  Assort.,  No.  z,  4  dos. . 


35 

00 

t5 

85 

*7* 

85 


Curtice  Brothers, ' 


Hue  Label"— 

Quart*.  Pints. 
fm  Doa.  Par  Do*. 


Consomme . — . 

Bonbon. _ _ _ 

Beet . — . . . 

Julienne.. . — . 

3»S 

3«S 

3- >5 
3-25 
3-2S 
3*25 

*•75 

*•75 

*•75 

*•75 

*■75 

1  *75 

Vegetable— . 

Tomato . . . 

3-2S 

z  -75 

Ox  Tail— . 

3-25 

*•75 

Mock  Turtle . 

3x5 

* -75 

Tapioca  Crecy . . 

3*x5 

*•75 

Pea  — . . . 

3*5 

*•75 

Mutton  Broth . 

3*x5 

*  75 

Clam  Chowder— . 

3,5 

*•75 

“  Broth....- . 

3  »5 

1  -75 

Chicken  Gumbo  ........ 

3»S 

x*75 

Mulligatawny . 

3*  2S 
3-25 
3.Z5 

6.  50 

»-75 

*•75 

*■75 

’*  Broth . 

Green  Turtle . 

3-50 

Terrapin . 

7*5 

3-75 

Dot. 

■5 

■5 

*5 

*5 

■5 

*5 

«S 

*5 

■5 

•5 

*5 

2S 

•5 

■5 

•5 

*5 

*5 

»5 

00 

■5 
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CAN  D  IKS  AND  CONFECTIONERY. 

Croft  ft  Alien  Co.—  Per  lb. 

Extra  Mixtures... . . . ....30-lb.  pail*  .ot 

Cream  Jelly  Mixtures _  •'  09M 

Ilcroften  Mixtures- . “  .o§M 

Nobby  Mixture* . . "  .09M 

Cadella  Mixture*.  .  ”  .12 

Fine  French  Mixtures .  "  .J3M 

French!  Creams- . - .  ”  .09U 

American  Mixture*. - -  "  08M 

Variety  Cut  Dior*— . .  "  .08M 

Darling  Mints . -.- . . .  “  08M 

Golden  Drip  Bar . . 15-lb.  boxes  .so 

Sour  Balls . . ...—.30-lb.  pails  .08M 

PaaceUa  Cream  Chocolate _  “  .ziM 

I  X  L  Assorted  Chocolate. . —  •'  .12 

King  B  Assorted  Ch— MM— ....  “  .13V 

No.  1  Fine  Assorted  Chocolate...  “  ,j6M 

Nonpariel  Drops _ _ _  "  .*3 

Chocolate  Covered  Caramels. .  ”  .za 

Dairy  Chocolate  CMps . — *5-lb.  palls  .itM 

Chocolate  Minas . . — . 30-Ib.  pail*  . xxM 

Hooey  B  Comb . . ss-ib.  pails  .X7J* 

Cream  Cocoaaad  BaBa. . eft-lb.  pails  .  10M 

WeBlagtoo  Caranmls  - - pails  .oft 

Frozen  Mttk  *•  _ 30- lb.  peik  u 

Soft  Jetty  Gam  Drop*....— .  “  .07M 

Superfine  ••  . _  “  .so 

J*&7  Been* . . . .  “  .eft 

Wlntergreen  I  nenngmi -  “  .09 M 

Assorted  ••  — ... _  ««  .09M 

Con  vers*  non  “  . . . *8- lb.  pails  .00% 

C.  ft  A.  Crown  Stick _ 30-lb.  palls  .08 

PaaceUa  Chocolate,  i-lb.  box**,  30-Ib.  eases  . laM 

Rock  Candv,  assorted- . 10-lb  boxes  . 09M 

Peony  gooes  xo  boxes  la  cane  4.50 


CATSUP. 

Beefsteak  Catsup,  Medium . . 

Campbell's,  No.  8,  t  dos . 

Per  Dot. 

.....eeeeeeMt  t  .OO 

. 87M 

Campbell's,  No.  8,  Tobasco . 

. . *7* 

Home  Made!  No.  8,  4  do*; . 

:ls 

Waldorf,  medium,  xa  oz.,  screw  top, 
Snider's  Catsop : — 

Pint*,  a  do z- . . — 

M -pints,  a  dos . -...— . 

Quartz,  z  do*- . - . 

Gallons,  6  jogs  In  crate...... . 

•  dot . ysM 

eeeiieiteesste  ts  10 

. ,n 

—per  Jug  .85 

HERE  IS  YOUR 
QUESTION  ANSWERED 


Why  put  in  Croft’s  Swiss 
Milk  Cocoa  when  you  are  sell¬ 
ing  five  brands  now  ?  Well, 
because  it  is  different  from  the 
rest,  for  one  reason.  It  is  the 
only  cocoa  packed  in  glass.  It 
stands  alone,  and  you  know 
how  novelty  helps  a  thing  to 
sell.  The  grocer  who  infuses 
a  little  novelty  into  his  business 
is  the  grocer  who  succeeds. 

Another  thing,  Croft’s  Swiss 
Milk  Cocoa  is  better  than  the 
rest.  That  isn’t  a  bluff,  hon¬ 
estly.  We  take  out  of  our 
cocoa,  in  the  making,  a  sub¬ 
stance  which  other  manufac¬ 
turers  allow  in,  greatly  to  the 
injury  of  the  flavor  of  their 
goods. 

Now  do  'you  know  why  you 
should  sell  it  ? 

Will  you  mention  the  “  Grocery 
World”  when  you  write? 

40  cents  a  pound 

Packed  in  %-lb.  jars,  6  and  12-lb. 
boxes 


CROFT  &  ALLEN  CO. 

PEXXS  T  L  TA  XT  A 


fiackwaids  anu  Foiwaids 


You  grocers  know  the  ups  and 
downs  of  the  breakfast  food  busi¬ 
ness.  You  know  how  dozens  and 
dozens  of  products  have  come  on 
the  market,  filled .  your  shelves 
and  stayed  there.  Could  we  possi¬ 
bly  point  to  a  more  convincing 
argument  in  favor  of  the  quality 
of  Egg-O-See  and  E-C  Corn  than 
the  fact  that  the  sales  of  both  are 
constantly  growing. 


Egg=0=See  Cereal  Company 

QUINCY 


CHICAGO 


BUFFALO 
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ketchup. 

:urt  Ice’s  “Blue  Label"  Tomato  Ketchup Per  Cxss, 

Small,  25  bottles  In  case . 

Medium,  25  bottles  In  case . 

large,  12  bottles  In  case . 


....  3-00 

....  '4-75 
....  3-75 


CHOCOLATE  AND  COCOA. 

Valter  Baker  &  Co’s : —  Per  lb. 

Premium,  ia  to  »5  lbs . . . - . 35 

Caracas,  sweet,  6  lbs . — - . . 3° 

German,  sweet,  is  ibs. . . . 

Auto,  sweet,  6  lbs . . .  .3° 

Cocoa,  54 -lb.  cans,  is  lbs.  la  bo* . — ...  .36 

Cocoa,  5<-lb.  tins,  6  lbs.— . 3® 

V.  H.  Bakers:— 

Best  Cocoa,  54-lb.  . . P*f,n>-  •  34 

“  Hb.  “  - . . .  -35 

Premium  Chocolate,  54*.  is  lbs . — . . 34 

“  ^s,  is  lbs . . . 35 

Best  Sweet  Chocolate,  1-5S,  6  lbs . 22 

Best  Sweet  Chocolate,  1-5S,  12  lbs . 22 

Hershey’s— 

Milk,  48  J  cent . per  bo*  1.45 

;ocoa,  Kpp’s,  54-lb.  tins,  7  lbs . . . 4« 

“  Van  Houten’s,  6-l».  boxes,  i-lb.  tins, 

P*r  tin,  .72 

«  11  64b.  boxes,  54-*"-  **“•, 

rr  tin,  .3754 

.  _  tins, 

per  tin,  .19 

“  Huyler's,  54»,  6  lb . .  42 

"  “  54s,  6  lb . 44 

Bensdorp’s  Royal  Dutch  Cocoa,  12-lb.  cases— 

Per  can.  Per  doz. 

54 -lb.  round  cant . *9  *-*7 

2-lb.  “  . . 3o  3  60 

i-lb,  "  7.o8 

i54-o*.  “  jo  cans  In  case  .07 

"  Per  lb. 

S-lb.  “  -55 

Bensdorp’s  Chocolates,  64b.  boxes,  24  boxes 
in  case — 

Milk  Chocolate,  6  to  lb . 45 

Queen,  4  to  lb . 4* 

Sweet  Vanilla,  4  to  lb  ••ceoeoeooeseeeeeoos  ••••••  •••••* 

“  8  to  lb . 28 

Plain  Cooking  Chocolate,  54 -lb.  cakes . 36 

Blooker’s  Cocoa  Powder— 

544b.  tins,  2  doz.  in  box . per  do*.  1.88 

2 -lb.  tins,  2  dor.  in  box.. .  “  3  50 

i-lb.  tins,  1  doz.  in  bo*........— .  “  6.50 

5-lb.  tins,  1  do*.  In  case . per  lb.  .52 

10-lb.  bags,  1  do*,  in  case .  “  -5° 


Wilbur’s  Cocoa— 

Breakfast,  54 -lb-  tins,  6-lb. 
“  54-lb.  tins,  64b. 

Wilbur’s  Chocolate- 

Premium,  54*,  i*-lb . — 

Sweet  Qevsz,  54a,  64b - 


..pe*  lb. 
,.p«  lb. 


•35 

•34 


.—.per  lb.  .33 
...per  box.  1.60 


Hooton  Cocoa  and  Chocolate  Co. — 


Cocoa,  labeled,  54s..- . . . 3® 

Cocoa,  labeled,  4s . — . . 

Premium  Chocolate,  54s . - . 33 

Premium  Chocolate,  54* . — . 35 


Lowney’t : — 

Premium  Chocolate,  6-lb.  boxes,  is  boxes 

In  case,  544b.  packages . . . 3* 

Premium  Chocolate,  is-ib.  boxes,  6  boxes 

In  case,  54-Ib.  packages . . . 36 

Premium  Chocolate,  6-16.  boxes,  is  boxes 

In  case,  54 -lb.  packages . . . 3“ 

Premium  (Jhocolate,  boxes,  6  boxes 

In  case,  3^-lb.  packages . . 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  is 

boxes  in  case  54-lb.  packages . 30 

Vanilla  Sweet  Chocolate,  6-lb.  boxes,  12 

boxes  in  case,  54 -lb.  packages . .  .30 

Vanilla  Sweet  Chocolate,  12-lb.  boxes,  6 

boxes  in  case,  54 -lb.  packages . -3° 

Vanilla  Sweet  Chocolate,  50  5-cent  pack¬ 
ages  in  box . per  box  1 . 75 

Cocoa,  6-lb.  boxes,  ia  boxes  In  case,  fifth-lb. 

tins . -5° 

Cocoa,  ia-H>.  boxes,  6  boxes  in  case,  fifth-lb. 

tins . •;•••••  -4° 

Cocoa,  6-lb.  boxes,  is  boxes  in  case,  54 -lh. 

tins . - . 39 


Cocoa,  6-lb.  boxes,  is  boxes  In  oase,  54-lb. 

tins . . . 

Cocoa,  rs-lb.  boxes,  6  Boxes  In  case,  544b. 

tins . . . . . . 

Cocoa,  ss-lb.  boxes,  6  boxes  In  case,  x-lb. 

tins . . . - . 

Cocoa.  5-lb.  screw  cap  cans,  10  cans  in  case, 

5- lb.  tlna . . . 

Diamond  Chocolate,  sweet,  54 -lb.  pkgs. 

6- lb.  boxes,  rs  boxes  In  case . per  lb. 

is  “  “  6  "  “  .  " 

“Alwa-’S  Ready"  Sweet  Cocoa  Powder, 
i-lb  ‘tins,  12-lb.  boxes,  6  boxes  in  case, 

per  lb. 

6-lb.  bx*.,  is  bxs.  In  case,  54  lb.  tins  " 
54-lb. tins,  6-lb.  bxs.,  is  bxs.  case 
Milk  Chocolate,  50  5-cent  packages  in  box, 

per  box . 

Croft’s  Cocoa  and  Chocolate — 

Swiss  Milk  Cocoa,  54-lb.  jars,  6-  and  rs-lb. 

boxes . . . 

Croft's  Cocoa,  |s,  2  do*.  In  box . 

«  54s,  61b.  “  . 

“  54*.  6  “>•  "  . 

««  5  lb.,  6  cans  In  box  . . 

Swiss  Milk  Chocolate,  48  5-c.  cakes.. 
Premium,  54s,  is  lb.  “ 

“  54*.  is  lb.  “ 


•3® 

.38 

•4» 

•  4* 

•*7 

•*7 


-33 
34 
•  33 

i-75 


.40 

1.8s 

•  33 

•  32 
.30 

1.50 

•  3i 

.30 


Milk  Chocolate- 

40  3 -cent  cakes  In  box,  24  to  ball  case... 

40  “  “  48  to  case . . 

24  5-cent  cakes  in  box,  24  to  half  cass.. 
24  "  “  48  to  case . 


KNICKERBOCKER  CHOCOLATE  CO. 

Hasty  Lunch  Chocolate— 

54-Ib.  decorated  cans,  12-lb.  boxes . per  lb.  .30 

£Klb.  “  “  14-lb.  “  .  “  29 

Special  10-c.  packages,  30  to  box.. ..per  box,  2.10 
Blue  Ribbon  Breakfast  Cocoa — 

Decorated  54-H>- fO®*,  6-lb.  6°*®* . — 

"  54-lb.  “  12-lb.  “  . 

Bedford  Cocoa — 

Labeled  54-lb.  cane,  6-lb.  boxea . 

“  54-lb.  "  12-lb.  “  . 

it  Lib.  “  64b.  “  _ _ _ 

•*  J-lb.  “  ia4b.  “  . 

Vanilla  Sweet  Chocolate- 

Blue  Ribbon,  54s,  6-lb.  boxes . 

“  54s,  is-lb.  “  . 

Buster  Brown,  5-c.,  48  cakes . per  box,  1 

“  3-c.,  7*  “  . —  1 

Premium  Chocolate — 

1.  cakes,  rs4b.  boxes . . . 

lb.  “  244b.  "  . — 


•36 

•*9>* 

.29 

■3*% 

■3* 

•*654 

.26 

35 

40 


CONDENSED  MILK. 


Eagle,  4  do* . 

Eagle,  2  doz . 

Challenge,  4  do* . 

Defiance,  4  doz . 

Magnolia,  4  do* . 

Rose,  4  doz . 

Dime,  4  doz . . . 

Winner,  4  do* . . 

Baby,  1  doz.,  glass . 

Red  Cross . 

Peninsular.. . - . 

Leader . . . 

Banner,*  dos . 

Star,  4  do* . 


•  to 
•7* 

■1* 


6.25 

3-»5 

3-75 

3-75 

4.  »S 
4.20 

3-5° 

4. eo 

1.9s 

4>5 

4>i 

3-9® 

4.10 

4  15 


3  <5 
1  80 

3  75 

2.6754 
3-‘° 
65 


EVAPORATED  MILK. 

Peerless,  family  sire,  4  dot . 

Peerless,  5c.  size,  4  doz . 

St.  Charles,  family  sise,  4  dos™ . 

St.  Charles,  hotel  size,  2  doz..™ . 

Silver  Cow,  5c.  size . 6  do*. 

Pet,  10-c.  size,  4  doz . per  case 

Pet,  5-c.  size,  6  doz . per  case 

Van  Camps,  6  doz.,  small . . . . .  *-®5 

Van  Camps,  4  do*.,  family .  3  '° 

Van  Camps,  4  doz.,  large .  3  *5 


HIRES  CONDENSED 


MILK 


Per  Case. 


Silver .  4  25 

Queen .  4.00 

Premium .  3-85 

Blue  Ribbon  „  3.85 

Gold,  tall .  3-75 

Gold,  family...  3-15 


BADLY 

COOKED 

Versus 

WELL 

COOKED 

CORN 


The  reason  Onarga  Coun¬ 
try  Gentleman  Corn  has 
such  a  different  flavor  from 
other  canned  corn  is  not  so 
much  on  account  of  the  su¬ 
periority  of  the  corn,  though 
we  use  the  finest  corn  grown. 

It  is  mainly  due  to  the  dif¬ 
ference  in  the  cooking.  There 
was  never  a  can  of  corn  cooked 
by  the  old  method  that  wasn’t 
unevert — cooked  too  much  in 
one  place  or  not  enough  in 
another.  Onarga  Corn  is 
cooked  in  the  new  automatic 
cooker,  that  cooks  it  all 
evenly,  and  the  difference  that 
this  makes  is  the  difference 
between  any  badly  cooked 
and  rightly  cooked  food. 

Iroquois 

Canning  Company 
Onarga,  Illinois 


Genuine  Zinc 
Porcelain=Lined  Caps 

for 

Mason  Fruit  Jars 


WRITE  FOR  PRICES 


Eagle  Glass  &  Mfg.  Co. 


WELLSBURG,  W.  VA. 
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COCOANUT. 

Schepp's  Shredded,  M  -lb.  pkgs.,  15  lbs. to  com 

“  “  %  lbs . 

Dunham's,  5-cent  package . 

"  %• . . 

"  S*  »nd  Ms . . . 

Franklin  Baker  Co’a — 

Brasil,  70  M-lb.  packages . 

"  35  2-lb.  “  . 

"  3®  5i-lb.  and  16  packages . 

Brazil,  18  i-lb.  packages . . . 

“  Shred,  in  pahs,  *0  lbs . 

“  “  in  boxes,  25  lbs . 

“  “  In  barrels,  140  lbs . 

Table  Talk,  Thread,  In  pails . 

“  “  Inboxes . 

“  In  barrels,  140  lbs . 

Bakers',  Macaroon,  barrels,  140  lbs . 

**  Slice,  11  zao  lbs . 

‘  Strip,  «  zae  lbs . 


Per  lb. 
■  *3% 

•*9 

.  a6 
.28 
•  26  J4 


1.50 

2.50 
2.50 
2.50 

.si 
■  ioJ4 


.10 


■  IX 


.10'A 


.10M 

•  *°X 

•  10H 


CRACKERS  AND  CAKES. 

A.  Exton  &  Co.:—  Bbls.  Bxs. 

Batter  Crackers . 08  .08K 

"  <*  .°8K 

Wine  Scroll. . . . . .  .  i0ir 

Cracker  Duet . 08  .08 

Packages  free.  To  wholesale  dealers  and  jobbers  a 


.  S.  Ivin*'  Son: — 

Assorted  Jumbles . 

Brown  Edge  Water . 

Butter  Thin . 

Clover  Mixed . . . . 

Cocoanut  Ripple . 

Bbls. 

»7X 

Bxs. 

.08 

.  IO 

12 

.08 

Cookie  Mixed . 

.olH 

Crystal  Bar . 

•  °9 

Fig  Bars . .  . 

Frosted  Spiced  Wafar . 

Fruit  Cookias . 

•  o8  % 

■°9 

Fruit  Gem . 

.08 

Graham  Wafer . 

Grandma  Cookies . . 

■  °8X 

.OO 

Honev  Jumbles.  XX . 

.09* 

,xo 

Iced  Charter  Oak . . . . 

.09 

-Sl¬ 


iced  Ginger  Tablet . 

Iced  Honey  Jumbles . 09K 

Iced  Penn  Treaty . 07 

Iced  Vedette  Wafer . 07*^ 

Lemon  Bar . 08j^ 

Man-ln-the-Moon . 

Milk  Lunch . . . 07 

Orange  Cookies . . . 07M 

Quaker  City  Mixed . 07M 

Salted  Strips . 08jf 

S»  ltines . 

Soda  Biscuit  XX . 

Soda  Biscuit  XXX . 

Spiced  Wafers . 

Sunshine  Cookies . 

Water  Crackers  Star . 

Package  Goods — 

Animals . 

Butter  Thin . . . 

Gingerettes . 

Gold  Medal  Soda  (small) . 

“  “  (large)  . 

J  [Graham  Wafers .  1 


.08 


.  10 
■°9'A 

.08 


.09 

.08 

.08 


.06 

.06M 
•07* 
•07  % 

,o6J< 


.06 ‘A 

.07 

.08 

.08 

.07 

Per  doz. 
■  -50 

x  .00 
x  .00 
•  50 
90 

CO 


Ivinettes . . 


Milk  Lunch . 


x  .co 


Our  Ginger  Snap* .  .53 

Pink  Tea .  i.0O 

Sugar  Snaps . . 

Saltona  Biscuit .  1  03 

Freight  paid  on  3  foxes  to  Pennsylvania  ,New 
York,  New  Jersey,  Delaware,  Maryland,  District  of 
Columbia,  Connecticut,  Rhode  Island,  Massachusetts 


DELIKATESSEN 
WEIN  SBNF,  PREPARED  MUSTARD. 
Stone  Pots,  small  also,  s  doz.  In  case,  per  doz.  x .  15 
n  u  with  Horse-radish. p.  dz.  1.15 

Stone  Pots,  large  size,  x  doz.  in  case...  per  doz.  x.75 
“  “  with  Horse-radish. p.  dz.  1.75 
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■75 

a.  50 


Woln  Seal,  In  bbla . per  gal. 

"  1  gallon  atone  jars . per  jar 

“  5  gallon  kegs . . . per  keg 

Prepared  Mustard,  In  bbls... *. . per  gal. 

“  ‘‘  J“  *5  gallon  kegs. .per  gal. 

“  •*  in  j  u  u 

*•  «  £  *all°nipalli...per  pal']  .75 

Prepared  Special,  with  spoon,  t  dos.  In  case,  ‘*° 

per  doz .  55 

“  Sifting  top,  2  doz.  Incase . par  doz.  .46 

“  with  Hoiao-radisk,  2  dos.  In  ( 

DOT  doz . . . . . . 


95 


»4 

.22 

•  3k 

■M 

.26 

3-75 


1  *45 


1  *75 

2.25 

4.00 

.1$ 


>6 


IMPORTED  AND  AMERICAN  FANCY 
CHEESE 

Emmenthaler  Swiss  Cheese,  Selected  tub . 23 

0  •••••• . - . .loaf, 

Sap  Sago,  3  to  a  lb . cask,  par  lb.,  .18,  leas 

Roquefort  Cheese,  12  In  ca«e..per  lb.,  .32%  “ 

Parmesan,  loaves  about  30  lba . loaf,  .27,  cut 

Edam  Cheese,  12  in  cane. ..case,  io.jo,  single, 

In  tin . . . per  lb. 

11  z-lb.  tins . per  case 

Camembert,  In  wood  boxes. . per  doz.  2.75-2.85 

Sap  Sago,  grated,  ready  for  use,  10  oa.  bottles, 

per  dOZ . ... . . . . 

Parmesan,  grated,  ready  for  use,  iarge  bottle*, 

P«*  <*«>o . ~ . .. . . 

Parmesan,  grated,  ready  lor  ana,  small  bottles, 

per  dor .  . . 

Olaatxer  Hand 

Edelweiss , Romatoar  and  Bier  Kaae... perdoz. 

American  Swiss,  No.  z . leal  ,z6  cut 

"  “  Square  loaves.  No.  z,  about 

as  lbs.  sach . . . par  lb. 

Limburg er  Chora.,  No.  z„...bea,  14  ;  %  box. 

'41  !«•-• . — . .... . 

Muenster  Cheese . . . . . per  lb. 

Brick  Cheese,  No.  1 . . . . .  <• 

English  Dairy  Cheese . . .  «i 

Pineapple  (Picnic  sloe),  6  In  bo*—.... per  box 

“  (Gem  sine),  6  In  box. .  * 

Royal  Luncheon  Cheese —  ,,,j 

Dinner  alxe,  r  dor.  In  ease.„ . per  doz.  4.50 

Lunch  alee,  2  dot.  In  case- .  •• 

Picnic  sits,  2  doz.  In  cane . .  “ 

Trial  (lie .  11 

MacLnren  Imperial  Cheeae,  CtebsVje.per  do*. 

“  “  «  No.  ill*.  ■* 

“  Roquelert  “  large  size  ** 

"  "  small  slae  “ 

Frontage  da  Brie,  M.  C.  C.,  1  In  bo*...per  box 
“  d'lalgny,  “  6  In  bo«...  “ 

Wm.  Tell  brand,  is  In  box .  “ 

Neufchntel  (Cow  brand),  15  In  box . per  box 

Star  Cream,  or  Phila.,  is  •*  ....  “ 

MlnlatureCream.orPhUa.il  “  ....  “ 

Hand  Cheese,  8  do* . . . *• 

**  4  *«  . <1 

“  4  “  TTk'«rijiger.‘.‘.‘—'.‘"  •• 


.16 

•*7 

.*6 

•*7X 

3.0° 

*  *5 
2. *5 


2.40 
*•35 
1. 00 
1. 00 
2. 40 
*95 
*•45 
*•55 
*■55 
*•4° 
•95 
1.90 
•95 
*•35 


Ts 
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Farmer  Hand  Cheese,  4  doz.  In  box. ..per  box  1.45 
Schtttnen  Cheeae,  ra  In  box  .  11  2  25 

American  Mountain  Cheeae  (Alpen  Ease),  50 

. . . . par  lb.  .18 


z-lb.  packages  . 


IMPORTED  AND  AMERICAN  MEATS  AND 
SAUSAGES. 

Weetphalia  Ham  (marked  weight) . per  lb.  .48 

Wiener  W urate i,  ri  In  tin . per  do*.  4  75 

it  g  it  '  „  7 

Carlsbad  Speck  (Imported  Bacon) ....  “ 

Imported  Cervelat  Sausage  (RoHrs).....per  lb.  48 

Imported  Frankfurters . . . per  doz.  3*75 

Goose  Breast,  Imported  marked  weight,  per  lb. 

Patede  foil  Gran,  small  alxe . per  do*.  3.00 

American  Holateiaer..by  bbl.  is  leas,  per  lb.  .  14 

"  Laadjager,  short . . . per  lb.  .24 

“  “  long . .  •• 

“  Mortadelia,  Dry....„ . per  lb.  .15 

"  Knaekwunt,  15  La  box,  per  box, 

>4-75 . per  doz.  a. 40 

Cervelat  (E),  50  and  100-lb.  boxes, 

.21;  leas . . 

"  Cervelat,  Blue  Ribbon,  50  and  1  oo- 

lb.  boxes,  .19;  lass. . a, 

“  Cervelat,  Crescent,  50  and  iea-lb. 

boxes,  ,I«)4  ;  lea* . ,1 

“  Cervelat,  Tip  Top,  50  and  I  oo-lb . 

...  boxes,  .14;  laaa . .*« 

,  Cervelat,  K.  Gotha  er,  50  and  iso-lh. 

boxes,  *j;  lea* . .04 

Salami  (E),  jo  and  100-lb.  boxes, 

•  ao;  lata . . . . 

"  Salami,  Bias  Ribbon,  je  sod  zee* 

„  _  M»-  bo***,  **K;  Ite* . . so 

Salnmi,  G.  A.  P„  jo  and  ioe-lb. 

-  _  boxen,  ,z6>i;  lean . zl 

Tongue  Sausage . per  lb.  ,z8 

Smoked  Braunachireigcr  Liver  San- 

»  Lac^iHam - % 

"  Petit  Delira  teas  Fraakfarters,  plain, 

per  do* . „ .  1.0* 

Betit  Dellcateas  FranMnif.,  with 

Sautx  Kraut . . . per  dos.  1  oe 

Lebanoa  Beef  Bologna . per  lb.  .15 

Paprika  Speck _ _ "  .jg 

Mettwurst,  half-ronad . . .  " 

Uvm  Sausage  (Special),  tru«e','gooee' or  tar- 

deflen . . . . . p*r  jj,.  ,14 

Smoked  Thorteger  Bturwurm . ««  ],g 

- **  .zl 


PICKLED  MEATS. 

Lamb  Teagues  (Darby  Brand),  pint  g<»-  jars. 

per  doe . . . 

"  (D*rby  Brand),  quart  gists  jar. 

per  dot...™ . . . 

(Derby  Brand),  zo-o*.  jam, 

per  dox.,,,m„ tii 

C*lv#**  Head,  1b  rotxad  the . .....per  doz.  x  6? 

Pickled  Meats,  in  glass . .  •«  ,2 

(Tripe,  Ox-Heart,  Beef  Salad,  Pig’s  fete.) 


4- 75 

5- 75 
»  5® 


FREE  SILVER 

$3  TO  $63  WORTH  OF  SILVER  BUTTER  SPREADERS 


l 


We  give  them  to  you  with  our  Extract  of  Beet.  We 
had  the  Wm.  Rogers  Mfg.  Co.  make  them,  and  they 
are  the  finest  silver-plated  ware  made.  No  adver¬ 
tising  on  them — they’re  too  fine  for  that.  You 
get  them  absolutely  without  one  cent  of  cost. 

We  are  going  to  give  them  to  your 
customers,  too.  Nearly  every  maga¬ 
zine  in  the  country  will  contain 
attractive  advertisements  of 
this  offer.  That  means 

BIG  SALES  OF 

ARMOUR'S  EX¬ 
TRACT  OF 


YOU  ,  _  _  . 

Make 
no  mistake 
about  what  this 
offer  means  and  what 
it  will  do.  These  are  not 
cheap,  shoddy  articles,  but 
such  as  every  woman  will  want 

and  she  has  to  buy  ARMOIR’S  EXTRACT 
Of  BEEf  from  you  to  get  them. 

It’s  a  chance  for  you  to  beautify  your  own 
table,  please  hundreds  of  customers 
a  good  profit  as  well. 

We  will  gladly  send  you  all  particulars  £ 
handsome  lithographed  hanger  describing  the  off 
Write  us. 


ARMOUR  &  COMPANY 


IWM  mhiting  to  rdubrtisbrs  KINDLY  MENTION  *'  CROCBRY  XoCOR 
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Jeel  Salad,  In  gla»* . . . P*r  do*,  i.oo 

••  “  in  pint  jar*,  glass .  “ 

«  «  in  quart  jars,  glass .  “ 

junb  tongues,  In  glass .  “  *  • 

HOLLAND  AND  SCOTLAND  HERRINGS. 

Kegs  or 
Palls. 

Holland  Herring,  mixed,  “Y.  M."  Kbbl.5.50  60-75 

“  milkers,  “  X  bbl.  6.50  75-85 

“  mixed,  Standard,  bbl, 

«btl .  S-M  l« 

Holland  Herring,  milkers.  Standard,  bbl. 

X  bbL . . 

Scotland  Herring,  mixed,  large  fulls,  bbl. 

IS  bbl,  8 . 00, ,  1  • 

“  milkers,  large  fulls,  bbl. 

X  bbl.  8.00..... . 

Martnlrte  Herring,  Imported,  about  40  In  pail,  x.35 

Ron  Herring,  Imported,  about  »5  InpalL- .  t  oo 

Spiced  Herring,  Imported,  about  40  In  pall.  I.oo 

Norway  Stockfish,  dry . per  lb.  is 

Uatjes  Herring . per  paK 

BISMARCK  HERRING. 

Pint  slse,  round  tins,  wlthlkey . ....per  tin  .20 

Quart  “  “  “  .  -35 

,  Qt.  «  **  •  "  .  “  -55 

t  Qt.  '*  “  “  .  110 

SMOKED  DELICATESSEN  FISH,  IN 
SEASON. 

Roll  Mops,  4  qt.  tin,  1.10,  *  qt.  tin,  .60,  qt.  tin  .jo 
Brat-Haring,  4  qt.  tin,  1 . 10,  a  qt.  tin,  .60,  qt.  tin  .40 

English  Sprats,  36  bunches  per  box . . 

Kruger’s  Roll-  and  Brat-Haring,  oral  tint, 
per  dos.. . . . . —  *-5° 

RUSSIAN  SARDINES. 

Imported  Fish  (Wallkoff  Brand) . per  kee  .75 

“  5-lb.  pails . per  pall  .55 

«  jo-lb.  palls . .  “  »-°5 

Cut  Spiced  Sardines,  per  10-lb.  pail....  “  .  75 

••  '*  5-gal. keg . .per  keg  2.75 

Russian  Sardines,  In  glass  jars . ..per  dor.  *.25 

NORWAY  ANCHOVIES. 

Original  Package . ...per  X  bbl.  5 .50 

Repacked  in  5-lb.  pail . .per  pall  .60 

“  in  iolb.  pall . . .  1*I° 

««  In  5-gal.  kegs . per  keg  a. 75 

•*  In  X-lo.  flat  tins . per  do*.  .95 

■'  in  X'lb-  fall  tins .  “  15° 

“  in  i-lb.  taU  tins .  “  «°° 

Fancy  Kegs — x|ikeg,  .80;  XkeC,  X  keg, 

•3*.'  Xkeg . -  -*0 

SALT  SARDELLEN. 

Original  Package,  1902 . per  anker  16.00 

Repacked— kegs,  about  8  lbs . per  keg  3.25 

pint  jars . per  do*.  6.00 

u  large  tumblers . .*«  * •  *5 

small  tumblers .  “  x*a5 


RUSSIAN  CAVIAR. 

i-lb.  Tins,  per  do*  19.5°  X  kUo  Cans,  per  dr.  19.50 
u  «<  “  10.50  X  “  10 *5° 

«  "  “  5  50  X  “  “  5.5* 

. . .  A  ”  “  *  » 


GERMAN  DILL  PICKLES. 
Regular  Sis*. 

60  gal.  cask — about  2000 . per  cask 

50  “  bbl.—  “  1200 . . .. . per  bbl. 

*5  11  keg—  **  500. per  too 

10  “  keg —  11  300 . ................ 

5  “  keg —  “  *jo . .  u 

10  lb.  pall —  **  5s. ••■**...... *..*.**** 


DOMESTIC  SOURKROUT 
Long  Cut. 

60-gal.  cast. . . . P«  eask 

48  gal.  bbl . . . P«r  bbl. 

10  “  keg . . . . . 

j  II  1*  . .  ** 

xo  lb.  pall..,......— ............. .............  per  pall, 


IMPORTED  LBBKUCHBN. 

Dampfhusse  (Pfeffernuise) . per  lb. 

SpltxKugeln . . . 


6.50 

2.40 

1.25 


.18 

.*5 


LBBKUCHBN  AND  BREAD. 
Small  Basler  Lebkuchen,  6  In  pkg...per  bundlo 
Basler  Lebkuchen,  No.  1,  6  ... 

n  ••  No.  *,  6 

“  “  No.  3, 6  “  ... 

Amandines,  ylb.  tins . - . per  on 

..  small  tin* . 


.30 

.50 

•  75 
1.00 

5*5 

•  55 


io  s-lb.  tins, . ••• . 

^  it  41  ** 

x<  4-lD.  . . . . .  .. 

6  10-lb.  “  .  , 

Freight  prepaid  en  two-case  lots. 


PICKLES  AND  ONIONS  IN  VINEGAR. 
Mixed  Pickles  and  Chow-chow,  5  gal.  keg  2.50, 

10  gal.  keg . .  4  50 


SUNDRIES. 

German  Egg  Potatoes,  Original  Bags,  110-lb, 

Gre<m  Kern . P“lb- 

Potato  Flour .  „  ° 

German  Dried  Pears .  ,,  ,  '  * 

Dried  Mushrooms .  ^.ots-.ioo 

Juniper  Berries . . .  „ 

St.  John’s  Bread .  „ 

Bay  Leaves...  . - . 
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COTTOLENE. 


.per  case 


6.50 

6.50 

6.50 


EQQS.  Per  Dos. 

Nearby,  candled  and  selected,  30-do*,  crate*...  .*1 

Western. .  20 


CHEESE. 

New  York,  Full  Cream,  new,  fancy, 40-lb.  bxs.  .13 

New  York  Full  Cream,  new,  ist’s,  40-lb.  bxs.12-.12X 
Picnic,  Full  Cream,  new,  fancy,  20-lb.  bxs . 1 3A 


FANCY  GROCERIES. 

Almond  Staple  Paste  5-lb.  cans,  p«  lb.... 
Anchovies,  In  oil,  X  bottles . 

II  ••  “  . . 

Anohovy  Psite,  lancy,  per  dos . ..... 

“  plain,  per  dos. . 

Bouillon,  Burnham,  pints,  s  do*.  In  cue.. 

“  ••  X  pints,  a  do*.  In  case..,. 

Capers,  Nonparlal,  X  gallon  keg* . . 

it  “  Quart,  glass . per  doz. 

x  ••  bottled,  x  *i*e...  .per  do*. 

<1  <i  <•  X  *<  .  *• 

11  <•  ••  x  “  .  “ 

Canton  Ginger,  large  pots,  cases  6  jara,  per  case 
•<  med.  “  “  ia  “  “ 

••  small  “  “  *4  “  “ 

Cherries  In  Maraschino,  In  glass,  i-dos.  case... 
Clam  Chowder,  Burnham,  1 lb.,  4  d*.  cse.  p.  d*. 
••  “  31b.,  a  d*.  case 

Currie  Powder,  pint*,  per  dos . 

“  4  o*.,  “  . 

x  a  os.,  **  . . . 

RuuUo  Caviar,  X** . 

“  X’» . 

11  X*s... 


.28 

4-50 

3»5 

4-75 

3-75 

3- 75 
2.00 

1.50 

7.00 
a. 35 
1 .90 
*15 
4*5 
5.00 

4- 75 
7.00 

.90 

2.20 

3-5° 

a.ts 

1.50 
2.65 
5.00 

9.50 
18  00 


French  Pea*,  Extra  Fins,  per  case. .  16. oe 

Fins,  per  case . .  14.00 

Moyen's,  per  case . -  12.02 

Hill's  Irish  Oatmeal,  14-lb.  tins,  roper  case...  is. 00 
Huntley  &  Palmer's  Petit  Beurre  Biscuit,  lb...  .19 

“  Dinner  Biscuits,  per  lb...  30 

“  Breakfast  Biscuits  .per  lb.  .3a 
(Packed  7  lbs.  and  5  lbs.  In  a  can.) 

Red  Pepper,  Ring,  pint*,  per  do* .  *.«5 

a  a  X  pint*,  per  do* . 60 

Salt,  in  4-dos.  stone  jars .  *•  75 

Morris'  Extract  of  Beef,  4  os.,  per  do* .  6.50 

“  ao*.,  “  . .  3-55 

Anker’s  Extract  of  Beef,  120  vials .  4 .00 

“  4  ox . per  dos.  4.00 

“  8  os .  “  7  *5 

"  16  os .  "  13.50 

Theodore  Marquet  Mushrooms : — 

First  Cholco . .. .  *5  «o 

Choice,  100  tins  per  esse .  S3. 00 

Extra,  “  “  . . .  *7.00 

Hotel,  “  “  . . . ~ .  *9  °° 

Truffles,  A . per  tin,  .3. 

X* . *  55 

X .  “  ••*s 

X .  “ 

Shrimps,  Pickled,  small  slse .  1 . 15 

Dunbar’s  Shrimps,  a  do*.,  per  do*.- .  2.15 

Fig*  In  Cordial,  1  do*.,  per  do* .  5  00 

Bishop's  Figs  in  Cordial,  r  do*.,  per  do*.. .  6.50 

Crystallized  Ginger,  i-lb.  tins,  per  dos. .  t  « 

“  x  X-lb.  “  “  . . . 

Rose’s  Lime  Juice,  per  doz .  3.60 

Victor  Rose  Water,  per  do* . . .  a. *5 

Peach  Water,  per  doz......... .  *.15 

Pitted  Olive*,  per  do* .  4 •  »* 

Armour’s  Solid  Extract  of  Beef—  Per  do*. 

Size  2  jars,  1  dozen  in  case . . .  4-45 

1  **  . 


8.20 

1590 

29  -75 


4 

"  8 

“  16  "  X 
Armour’s  Fluid  Beef  Extract — 

Size  4  bottles,  r  dozen  in  case .  4.45 

<1  g  “  1  “  8.20 

“  16  ’*  X  “  .  16  00 

Armour's  Beef  Extract  and  Vegetable  Tablets — 

1  dozen  small  boxes,  12  tablets  each .  2.25 

1  “  medium  “  36  “  .  6.00 

1  “  large  “  7a  "  .  10. o« 

Armour’s  French  Bouillon — 

Size  4  bottles,  1  dozen  in  case .  4  °° 

“  16  “  1  “  «4°° 

Armour’s  Asparox — 

Size  4  bottles,  1  dozen  in  case .  a .  50 

X  12  “  I  “  7-2° 

'•  5  x  . per  bottle  3 . 50 

“  2  fancy  jugs . ....per  jug  1.50 

Armour  Tomato  Bouillon — 

Size  4  bottles,  1  dozen  in  case... 


2  fancy  jugs.. 


. per  bottle 

. per  jug 


2.50 
7.20 

3-5° 

1.50 


I 


The  Pure  Food 
Question 

is  of  as  much  importance  to  you  as  it  is  to  your  cus¬ 
tomers.  Your  reputation  and  success  depend  upon  the 
kind  of  goods  you  sell. 

HEINZ 

57  VARIETIES 

PURE  FOOD  PRODUCTS 

(The  kind  that  contain  no  preservatives .) 

are  always  found  in  stores  where  quality  is  considered, 
because  they  are  the  best  of  their  kind  pure,  clean- 
made  and  good.  You  run  no  risk  in  handling  Heinz 
goods.  They  comply  with  all  food  laws  and  are  guar¬ 
anteed  to  please  the  most  particular  people. 

Anything  that’s  "  HEINZ  ”  is  Safe  to  Sell 

H.  J.  HEINZ  COMPANY 


New  York 


Pittiburgh 


Chicago 


London 


WASHBURN-CROSBY  CO’S 


Gold 

Medal 

Flour 


* 

(fitfJJJl 

^Ashburn-crosbv 


Now  Sold  by  Philadelphia  Jobbers 


I  IN 


FIVE  POUND  SACKS 

Samuel  Bell  &  Sons 

Distributing  Agents  PHILADELPHIA,  PA, 


rm  MHITIMS  TO  KDY6RTISBRS  KINDLY  MQNTICM  **  CROCEHY  ^OSL°- 
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FLOUR.  Per  Bbl 

King  Midas .  6,40 

Gold  Medal . . .  6.35 

Millbourne .  6.10 

On  Top .  6.30 

Cercsota .  6  10 

Pillsbury’s  Be»t .  6. 15 

Taylor’s  Fancy .  5.20 

Semper  Idem .  4  70 

Pride  of  the  Wo»t . . . .  5  .00 

Sunbeam . . . . .  4.10 

Quaker  City . — .  5.  75 

SELF-RAISING  FLOUR. 

Franklin,  30  packages .  3.50 

Hecker’s  Superlative,  32  packages .  4.32 

PANCAKE  FLOUR. 

Aunt  Jemima,  36  packages . 

Ralston's  Purina,  36  packages .  3.00 

Hecker’s  Flapjack,  24  packages .  2.10 

Uncle  Jerry,  40  packages . 

BUCKWHEAT  FLOUR. 

Hecker’s,  64  packages .  4.60 

Hecker’s,  32  packages .  4.10 

Fancy,  125-lb.  sacks . per  ioo  lbs. 


•05 

•os  X 

.06 


1.50 
2 .25 

1.3° 

■75 


1  •  x5 
1.25 
1.20 
1.90 
1.90 


FARINACEOUS  GOODS. 

Corn  Meal —  Per  Bag. 

Lea's,  white,  Table,  100  lbs .  2.20 

"  yellow,  granulated,  100  lbs. . .  2.20 

“  “  table,  100  lbs. . — , .  2.10 

Western  yellow,  granulated,  100  lbs. . .  1,95 

Quaker,  36  packages . „...„ .  2 . 85 

Farina,  Hecker’s,  24  i’s,  per  case .  1. 40 

“  Sshnmacker’t,  14  packages,  per  case..  1 . 10 
Beans — 

California  Lima.  .. . per  lb.  .05% 

Marrow*,  Fancy  N.  Y.  State,  (Tain  bags 

bush  2.6c 

Medium,  Fancy, grain  bags . bu.  2.55 

Pea,  fancy,  grain  bags . bushel  2.60 

Pea,  fancy,  Michigan,  grain  bags . bushel  2.55 

Red  Kidneys., .  "  2.00 

Peas-- 

Green...,, . . . per  bushel  2  .6a 

Scotch . . .  •<  2.6a 

Split,  yellow . .. .  "  *  10 

"  green .  « 
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LcntiJs — 

000000,  izo-lb.  baft . „ . per  lb. 

Less  quantity .  “ 

Shaker  Corn — 

Fancy,  barrel* . . . per  lb. 

Less  quantity .  .  ** 

Hominy — 

Lea's  Breakfast,  io  pkg*..., . case 

Lea's  Pearl,  ioo  lbs . per  bag 

Schumacher's  Breakfast,  xo  pkg*.  to  case.... 

Western  Pearl,  xoo  lb.  bags . . . 

Western  Grits,  ioo  lb.  bags... .  i  75 

Barley — 

00 . . . o$% 

No.  3,  100-lb.  bags .  2.60 

Noodles,  Climax,  34  10c.  pkg*.,  asst.,  case.. 

‘‘  “  48  jc.  pkg*.,  case . 

asatd.,  24  jc.,  la  10c.  case 

Smith's,  30  xo  c.  packages . 

"  “  assorted,  j  and  10  c .  _ . 

Golden  Egg,  5  and  10  cent .  ^55 

Golden  Egg,  5  cent . 

Golden  Egg,  10  cent . ,’55 

Oatmeal,  t»,  per  bbl . 6* 55 

“  “  kegs  100  lbs.,  per  keg .  3,45 

Oaten  Gcads,  In  cases—  Per  case 

Avena,  18  packages. . .  1  42^ 

Banner  Cats,  20  packages^ . . .  ... 

H.  O.  Oats,  18  packages .  2.30 

Mother’s,  18  paexages . _ .  1 .75 

Quaker,  18  small  sisa. . . .  1.50 

Quaker,  20  large  sixe .  4,35 

Rolled  Oats — 

Avena,  per  bbl.,  180  lbs .  5.05 

Avena,  per  keg,  90  lbs .  3!ia 54 

Standard,  180-lb.  bbls.— .  5  .fi0 

“  90-lb.  bags . . .  2  70 

Sago- 

Fine,  bags  about  160  lba . . .  v 

50-lb.  lots . 

Admlral ,  Pearl,  S4’i— „ . . . y 

Tapioca,  Instantaneous,  50  i's. . 08J4 

“  Colburn's  Hasty,  36  pkgs . 07^ 

“  Minute,  -gross,  per  box .  2.85 

“  Flake,  about  125  lbs . per  lb.  .oiV. 

“  “  less  quantity. .  “  0444 

“  Pearl,  150  lbs .  <•  .0,sc 

“  “  less  quantity .  <<  .04)4 


CEREAL  SPECIALTIES. 

Ralston  Hominy  Grits,  36  2-lb.  pkgs . case 

Purina  Cream  Graham . per  bbl. 

Ralston  Barley  Food.  04  s’s . per  case, 

Ralston  Health  Fdod,  24  t's,  packages  " 


3<=5 
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Purina  Whole  Wheat  Flour,  ao  5's . per  case  4.30 

Egg-O-See.  36  packages .  »  ,  ?0 

Egg-O-Sec  Corn  Flakes,  36  packages .  2 . 70 

Cook's  Malio  Rice,  36  a-fb.  package*. .  4.20 

F orce  Food,  36  packages .  ■»  *  ao 

Maul  Flake.  36  "  .  A-oS 

Malta  Vita  Corn  Flakes,  36  packages . 

Malta  Vita  Wheat  Flakes . * 

Post's  Toasties,  24  packages .  2.70 

Shreaaod  Whole  wneat,  3o  ptciuc«i.m .  <.00 

4i  41  it  ;  ’  «|  ■  3  e 

*5  -tr.nimi  ‘  2.  DO 

Cream  Wheat,  36  packages .  ^ .  50 

Apet'rn,  *4  packages . . .  2 . 85 

Flaked  Rice,  Cook's,  24  packages. .  2 . 70 

Wheatiet,  30 packages . . . . . 

Wheaton* .  36  Packs . . .  4. 20 

Grape  Nuts,  24  packages . . . . .  2.70 

Korn  Kinks,  36  packages .  1 . 4. 

Pettijohn’e  Food,  18  packages.. . . 

Presto,  18  packages .  j  so 

Quaker  Puffed  Rice,  36  packages . 2  .65 

Quaker  Wheat  Berries,  36  package* .  1 .70 

Trlscult,  30  packages .  a  50 

Kellogg’s  1  oasted  Corn  Flakes,  36  packages..  2.80 

Zest,  24  packages,  15  cent  slxe. . . .  1  80 

Zest,  20  packages,  25  cant  sise . — .  j.jo 


GELATINE  AND  PREPARED 
DESSERTS. 

Knox’s  Sparkling . per  dos  1 . 10 

Acidulated .  “  t  xo 

Cox'*,  large .  « 

“  Small.. . . . . assesses.  ** 

Plymouth  Rock,  Pink  or  WhiteZZZ  *< 

Nel»>n’‘ . per  dos. 

small .  " 

Bromangelon,  assorted  3  dos .  " 

Fruit  Puddlne.  s  dos.,  asst,  flavors  ...  " 

Jell-O,  assorted  flavors,  2  doz .  “ 

Jell-O  Ice  Cream  Powder,  2  dos .  " 

Jellycon,  1  doz.  in  case . per  doz. 

Jellycon,  assorted  flavors,  3%  doz . per  doz. 

Chalmer’s,  shredded . . 

Chalmer's,  granulated . 


«-57X 

•95 

z.ao 

*■  35 

•  95 

•87M 

.80 

87M 

■  97^ 

•  87  M 

•  87H 

1 .00 


Doable  Refined, 


Wetmore's 

pkin . .  . .  .. 

Puddlne,  assorted,  2  doz 


GET  SOME' 


We  Have  the  Doctors 
Working  for  You! 

They  recommend  Van  Camp’s  Pork  and  Beans  with  Tomato 
Sauce  for  people  who  need  richly  nourishing  food  that  is 
easily  digested.  Doctors  know  our  beans  are  cooked  sci¬ 
entifically. 

The  beans  recommend  themselves  to  every  one  who  tries 
them  on  the  strength  of  our  heavy  advertising. 

We  prove  to  thousands  of  women  that  Van  Camp’s  Pork  and 
Beans  are  cooked  actually  better  than  they  can  cook  them  at 
home  in  an  ordinary  oven. 

So  the  sale  is  made  and  you  only  have  to  please  them  by 
having  the  beans  they  want.  Better  “  Get  Some.'’ 

The  Van  Camp  Packing  Co. 

Indianapolis,  Indiana 


I  OO 

•95 

•95 

..per  gross 

XI  .00 

....per  dos. 

•8S 

36  IOC. 

2.70 

...per  cate 

X  .60 

...per  doz. 

.90 
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MACARONI. 

Lxrosa  Alphabets,  square,  25  lbs...... 

"  Elbows,  "  "  . 

“  Maxcaronl,  long,  “  . 

“  square  “  . . 

Lxrosa  Spaghetti  long,  *5  lbs— 

“  Vermicelli,  sauare, 

"  Macaroni,  bulk,  " 

Anger  Baking  Co. — 

"Golden  Seed"  Egg  Nudeln,  fine,  medium 

and  broad,  48  5 -cent  packages . — ... 

34  10-cent  packages . . . . 

"Plain"  Noodles,  24  z-lb.  cartons.. . — 

"  "  48  x-n>.  <•  . . 

Egg  Alphabets,  48  5 -cent  packages . . 

Egg  Barley  (Eler  derate),  48  5-centpkgs..... 
14  5-cent  ABC  and  24  5 -cent  Egg  Bailey... 
Macaroni  and  Spaghetti,  "La  Fleur  de  Lis" 

brand  (French  style),  25  i/z  cartons . 

"Golden  Soal"  brand,  25  t/i  packages  (long) 
"  "  48  «/• "  5-c.  dee 

“Golden  Seal"  Macaroni  and  Spaghetti, 
lithographed  cartons,  aj  1/1  cartons...™.. 
"Goldenseal"  Egg  Macaroni,  23  10-cent 

cartons. . . . . . . 

"  Imperials  "  brand,  25  x/x  paclcaj 
Vermicelli,  ABC  (alphabets)!! 

cartons,  a4  packages . „ . — . 

Spice  Drops,  In  baskets,  ao  lbs . 

' 1  in  boxes  it  1  be 

Small  Lebknchen  (Ho^ey  Cak^r'io  's'-^i 

packages  to  bundle. . -.per  bundle 

Bulk,  xa-lb.  wooden  boxes . . . . 


Per  lb. 

•»sH 

•  °5>i 
°5fc 
.06)4 
■05)4 
•05X 
■05K 


1.  So 
1.80 
1.80 
1.90 
1.80 
1.80 
I. So 

*.25 
1.8S 
1. Be 


1.88 
1.88 

l'V 
i.6e 
1. 00 


•3° 

.el 


FIXTURES. 

H.  F.  Heecock 

Scales,  No.  1,  Tin  Scoop,  10.00 
Scales,  No.  2,  Tin  Scoop,  7. 00 
Scales,  No.  3,  Tin  Scoop,  6.00 
Scales,  No.  4,  Tin  Scoop,  5.00 
Less  30  per  cent,  discount. 

600-lb.  Platform  Scale . 

Tea  Caddies,  Red,  No.  52 . 

Tea  Caddies,  Red,  No.  53 . 

Tea  Caddies,  Red,  No.  54 . 

Tea  Caddies,  Red,  No.  55. 


Brass  14.00 
Brass  9.00 
Brass  7.00 
Brass  6.00 


If  I  go  into  the  class-room  to  demonstrate  the 
action  of  a  stimulant  and  tonic  food-beverage,  I  use 
Blooker  S  Cocod  1 1  cannot  afford  to  employ  any  other/* 

W.  H.  MORSE,  M.  D., 

Consulting  Chemist. 

American  Depot,  46  Hudson  St,  New  York 


Don’t  Throw  Your  Profits  in  the  Cellar 


A  little  of  this  and  a  little  of 
that,  left  after  the  rush  is  over, 
is  often  put  in  the  cellar  because 
there  isn’t  enough  of  it  to  make 
a  respectable  showing.  These 
little  ‘  ‘  leftovers  ’  ’  represent  your 
profits  and  you  can’t  afford  to 
let  them  rot  in  the  cellar.  A 
very  little  looks  a  lot  in  niv  Bins 
and  you  can  get  money  for  it. 
As  I  make  them,  they  go  to  you 
from  me  at  the  one  profit. 


F** •  HEACOCK,  51  N.  Second  St.,  Phila.,  Pa.. 


Bouillon 

Capsules 


SEE  THEM  MELT! 

Put  a  package  of  these  on  your  counter, 
with  a  little  card  telling  what  they’re  are 
good  for.  and  they’ll  melt  awav  like  snow. 
ANKER’S  BOUILLON  CAPSULES  make 
bouillon,  soup  or  beef  tea,  and  everybody 
likes  one  of  the  three,  especially  when 
they’re  so  delicious  as  they  are.  Ten 
capsules  in  a  box — drop  one  in  hot  water. 

Good  goods  and  -  good  profit. 


RO\AL  SPECIALTY  CO.,  Sole  Manufacturers  92 


Reade 
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Scoops,  Galvanized,  Flour . 30 

Scoops,  Galvanized,  Sugar . 25 

Scoops,  Galvanized,  Starch....: . 15 

Tobacco  Cutters .  *-2S 

Alarm  Money  Diawers .  *-5° 

Bag  and  Twine  Holders . 75 

Barrel  Covers,  2Z  in .  3  5° 

Barrel  Covers,  19  in .  3  °° 

Cheese  Cutters.., .  15  °° 

Bung  Bores,  No.  2,  to  2  in .  1  5° 

Coffee  Mills/No.  7 .  10.00 

Coffee  Mills,  No.  9 .  16.00 

Coffee  Mills,  No.  18 .  45 -00 

Less  25  per  cent,  discount. 


Philadelphia  Scoop  Co’s  Sugar  Scoop*:— 


,..per  do*. 


Indestructible,  No.  4. 

U  r  . .  " 

“  6!!.".!!!”....!!.!..  “ 

Ex.  Galvanized  Steel  Blades,  No.  3..per  doz. 
“  “  4..  “ 

„  ..  s.;  << 

X  Quality ,  No.  ].. .  “ 

(I  .  “ 

4*e»eae  ••*♦*•••  •••••••  •••••• 

"  «■ 


9.00 
z«  .00 
15.00 
4.10 

540 

7.  20 
2.60 
3.00 
3-4° 


Sherer'e  Eclipse  Counter* 


No. 

6%. 

8«, 

*°X, 

*6X, 

*«K. 

»°K. 


Length. 

3  feet  I  Inches, 

4  feet  10  Inches, 
6  feet, 

2  feet  3  Inches, 
feet  6  Inches, 
9  feet  8  inches, 
zo  feet  10  baches, 
zs  feet. 


No.  of 
Drawers. 
9 


>5 

18 


*4 

*7 


zs  wet,  30 

Capacity  of  Drawers,  40  to  60  lbs.  each. 


Each. 
15. 00 
20.00 
25 .00 
28.00 
3z  .00 
35.00 
40.00 
45.00 


Soales,  Dell's,  Grocers',  without  weights.  Tin 
Scoop  and  Iron  Plate,  No.  1 

«  r>  "  iH 


Grocers',  without  weights, 

'  ~  1  Piste,  1 


Scoop  and  Braaa 


34- 


SMOKED  FISH,  CODFISH  AND 
MACKEREL. 


Beardsley—  SHREDDED  COD. 

Dime  cartons,  2  do*,  in  case . per  dox.  .  90 

Tins,  Keyed  (Jewel)  a  do*.  In  case..  “  -95 

Large  cartons  or  tins,  t  do*.  In  case  "  2.00 

Dime  Tumblers,  2  do*,  in  case.. .  “  -9° 


-34- 


star  BRAND  BONELESS  HERRING. 

Tin*  keyed,  large  size,  1  and  2  doz.  In  case....  z.3° 

“  small  size,  2  doz.  in  case . 9° 

Glass  Tumblers,  sealed,  2  doz.  In  case .  z  .30 

Screw  Top  Jars,  2  dor.  In  cat . 


THREADED  FISH. 

Swansdown,  2  doz . 

Osprey,  2  do* . . . - . . 


Per  doz. 

..  -65 

..  -45 


MACKEREL, 
see  lb.  zoo  lb. 

Ex.  Norway  Bloater,. 

Ex.  Norway,  No.  x... 

Ex.  Norway,  No.  a... 

Ex.  Norway,  No.  3...  24  00  12.6a 
Eli.  Norway,  No.  4...  2Z  .00  11.00 

Ex. Bloaters, xxx .  35  00  i8.ro 

Ex.  Bloaters,  xx .  30  00  15.60 

Ex.  Shore,  No  t .  24  co  12  (o 

Large  Shore,  No.  1...  ao.co  zo  60 
Med.  Shore,  No.  z  ...  22.00  iz.60 

Large  Irish,  No.  a . 

Extra  Irish,  No.  2 .  19.00  10. 10 

Medium  Irish,  No.  a„  18. 00  9  60 

Small  Irish,  No.  a .  18  00  9  60 

Irish,  No.  3 . 

Large,  No.  3 . 16.00  8.00 

Herring. 

Lab.  Split,  Lg.  No.  1.  7  00  4. 10 

Lab.  Split,  Lg.  No.  a.  6.00  3.60 

Shore,  Round,  Large.  7.00  4.10 

Shore,  Round,  Med...  6.00  3.60 

Ocean  Whitefiah .  4.00  2.60 

Salmon,  Halifax . 

Shad,  No.  1,  Mess_...  Z5.00  l.re 
Shad,  No.  a,  Mesa.....  3.60 

Haddock,  Pickled  ....  6,co 


50  ib.  zo  lb.  8  lb. 


6.;o 

5.6s 
9  .25 
8 .00 
6.50 
5-5° 
6. 00 


x .  21 
1.30 

2  .CO 

t-75 
*  *45 
z.25 
x-35 


x.c9 
x.65 
*45 
1 .21 
z  05 
z.13 


5**5  *-*o 
5.00  x.15 
5. co  z.15 


z.oi 

•97 

97 


4  50  z.05  .89 


* -5°  -43 

4.25  1  00 


.85 


DRESSED  BONELESS  FISH. 

Favorite,  Cod,  40  lbs . . . - . — • 

Gilt  Edge,  40  lbs . . — . . 

Favorite  Middies,  60  lbe . . . 


.08 
.06 
•  *3 


90 


LOOSE  CODFISH. 

Extra  Large  Georges  Cod . 

Large  Bank . . . 

Medium  Bank . 

Pollock . 

Hake . - . - . . . 

In  original  sates,  450  lbs.,  Jfc.  less 


•c9 

.08 

.07 

05  , 


SMOKED  FISH. 

New  Extra  Scaled  Herring . per  box 

Small  Extra  Scaled  Herring . . . per  box 

Boneless  Herring,  fancy  zo  lb.  boxes,  per  lb. 

Smoked  Salmon,  whole  fish . per  lb. 

Cromarty  Bloaters,  50s . per  box 

'■  «  zoo* .  “ 


•  *7 

•  *7 
.15 
.27 


DOMESTIC  AND  FOREIGN  DRIED 
FRUITS. 


Apph 


Fancy  N.  Y.  State,  25  lbs . .  °9X 


•09M 


•  »3 


DRESSED  FISH  BRICKS. 

Gilt  Edge,  s-lb.  bricks,  40  lbs . — . 

Snow  White,  x-lb.  bricks,  so  lba.„ . 

Favorite  Cod,  a-lb.  bricks,  4*  lbs . 


Fancy  N.  Y.  State,  48  z  lb.... 

Apricots — 

Extra  Choice  Royals, 25  lbs . *5 

Standard  Royals,  25  lbs_ . . 

Cherries — 

California,  unpitted.  Black,  25  lbs 

California,  pitted.  Black,  25  lbs . 

Currants — 

Gold  Medal,  recleaned,  36  zs . 073* 

Gold  Medal,  loose,  25  lbs . - . °7J| 

Private  Growth,  extra,  cleaned,  36  lbs . 07)4 

cleaned,  30  lbs.  bulk. . ....  .07)4 


Peaches — 

Extra  Fancy  Muirs,  50  lbs . 

Extra  Choice  Muirs,  50  lbs . 

Choice  Muirs,  50  lbs . . . 

Extra  Choice,  Yellow,  25  lbs.  . 


Choice  Yellow,  50  lbs . *8 J£ 


Pears — 

Choice  Caliioniia,  Bartlett,  25  lb.. 


PRUNES. 

Boxes. 


2  6\_- 

K  g  * 

w£l-) 


►.  . 
o 

a  « 


1 1 

**• o 


20-  30,  25  lbs . 

30-  40,25  “ . oS% 

40-  50,  25  . 07)4 

4»-  5°.  5° 


.08 

•°7X 


•07X 
•  °7X 


•°7'X 

•  07 

•  «6  X 


.07 

•6H 


■05X 


■OiX 


50-  60, 25 
50-  60,  50 
60-  70,  25 
60-  70,  50 
70-  80, 25 
70-  80,  50 
80-  90,  50 
90-100, 25 
90-100, 50 

IOO— 120,  JO  "  . 

Ralslne — 

Muscatels,  4  crown,  50  lb . 

“  3  “  50  lb . - . .... 

2  “  50  lb . - . . 

Cal.  Thompson  Seedless,  50  lbs._ . 

Cal.  Cleaned  Sultanas,  50  lbs . 

Cal.  Sultanas,  50  lbs . 

Cal.  Seedless  Muscatels,  50  lbs . 

Gilabert's,  Layer,  Valencias.  28  lbs... 
Raisins,  Seeded — 

G.  &  S.  fancy,  36  . . 

Butterfly,  fancy,  36  zs . 

Owl,  fancy,  36  zs . 

Harvest,  choice,  36  zs . 

Citron,  fancy,  boxes,  zo  lbs . - . 

11  fancy,  25  lbs . 

Lemon  Peri,  fancy,  boxes,  zo  lbs.,  net. 
Orange  Peel,  fancy,  boxes,  10  lbs.,  net 


.06K 

.06X 

,c6 


•°sX 

.04 


■  05X 

•*4X 

.04* 

.cCX 

■  o6fi 

■  o 6'Z 

.06 

■  osX 


■  OJX 

■  07)4 
•  °7X 
.07 
.16 


•  *** 

.ti}4 


CEREAL  COFFEE. 

P  os  turn  Cereal,  zs-cent  size,  a  dozen. . 

“  *5-  “  1  “  - . 

"  15-  and  15-ceat  size,  assorted.. 

Grain- O — 

Case  No.  4  1  dor.  z6-cent  sire,  X  do*- 

25-cemt  sire  in  case  . . - . per  case 

Case  No.  5,  1  dor.  afj-eent  sire . “ 

Came  No.  6,  2  dor.  is-cent  sire . —  "  “ 

2  doz.  15-cent  size,  x  lb . per  doz.  I.J5 

Ralston  Health  Cereal,  36  xo-cent  size . 

Kneipp's  Malt  Coffee 
24-26  or.  package,  packed  1  and  4 

doc.  In  . . - . per  dor. 

24-z*  Or.  package,  packed  2  or.  In 

Perfection  Rye  Coffee  *4  *  lb-  pkgs . — 

HORSERADISH. 

Tumblers,  zo-c.  size,  2  doz . per  doz. 

Tumblers,  5-c.  size,  2  doz . 

Tumblers,  zo-c.,  Lord’s  Prayer,  z  doz.  " 


s .  70 
2.25 
s.30 


2.30 

9.05 

•-47X 


*•75 


Z.Z5 


1.95 

•  40 


Do  you  know  how  cheap  Electricity  is  ?  Ever  think  of  using  it  to  Grind  Coffee  ? 
Jisk  the  Manager  of  the  nearest  Power  House.  He  will  post  you  on  the  con¬ 
venience  and  economy  of  Electricity  in  your  business.  Jin 


u 


Coffee  Mill 


Ml 


-  .  ...... 


Enterprise  Manufacturing  Co.  of  Pa. 


will  save  your  clerks’  time,  your  customers  time,  and  advertise 
your  store.  Write  for  catalogue  describing  our  various  Electric 
Mills,  with  capacities  for  granulating  from  four  ounces  to  nine 
pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill  No.  08712,  with  motor 
for  direct  current ;  one  mill  fitted  with  grinders  for  granulating, 
and  the  other  for  pulverizing.  Each  iron  hopper  holds  six  pounds 
of  coffee.  There  are  two  speeds,  fast  and  slow,  which  can  be 
instantly  changed  from  one  to  the  other  ;  at  fast  speed  this  mill 
granulates  three  pounds  of  coffee  per  minute,  bitted  with  H.  P. 
motor  for  direct  current,  or  with  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only.  Can  be  regulated 
while  running  for  grinding  either  fine  or  coarse. 

We  will  gladly  give  any  information  desired  about  these  mills. 


Philadelphia ,  U.  S.  Ji. 
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-st¬ 

ink. 

Arnold's,  black,  3*32 . per  bottle 

Continental,  red,  1  doz . 

“  black,  3  doz . 

Royal,  black,  3  doz . 

Stafford,  Commercial,  3032.., . per  bottle 


48 

•  3° 

•  *5 
•*5 
.58 


6  doz. 
No.  2 
4.80 
4.80 
4.20 
3-3« 
*•75 

111*.. 

•  *s 

1. 00 
No.  2 

•  75 


LAMP  GOODS. 

Per  case  of 

Lamp  Chimneys —  No.  o.  No.  1. 

Macbeth,  Pearl  Top .  3.90  4.10 

Aome  Victor  Top .  3.60  4.20 

Pure  Flint,  Luster  Top .  3.00  3.60 

Crystal,  Crimp  Top .  a.  10  2.70 

No.  o.  Tubular  Lantern  Globes . 5  doz. 

Cold  Blast . 4%  doz. 

No.  1. 

Jumbo  Chimneys,  plain . per  doz.  .73 

“  “  dec.,  107,  “  .90 

No.  o.  No.  1. 

Banner  Burners . 45  .55 

No  charge  for  packages. 

Oil  C ans¬ 
i-gallon,  Glass . per  doz  2.23 

i-  “  Galvanized .  “  ■  a. 10 

S-  “  Lenox,  Spout . .  “  5. 00 

5-  “  “  Spigot .  “  5.50 

5-  “  Columbia .  “  7.00 

S-  “  Banner .  "  8.00 

5-  '*  Climax,  Pump . —  "  10.00 

5-  “  Home  Rule,  Pump .  “  ia.00 

Lanterns — 

No.  o,  Standard. . per  doz.  4.75 

No.  o.  Dash . „ .  “  7.80 

Cold  Blast .  «  8  .©o 

LIME. 

Prepared,  a  doz.  In  case . per  doz-  .52 

Chloride,  sifting,  25  lb.  boxes,  r  lb . per  lb.  ,o<V 

“  “  a5  lb.  boxes,  *  lb .  “  ,o6« 

Acme,  1  lb.,  sifting,  as-lb.  boxes . 05% 

LYE  AND  POTASH. 

Banner,  4  doz. . ..„••• . per  case 

Babbitt's  Potash,  4  doz.. 

Lewis’ . 

Red  Seal,  a  doz . 

“  4  doz . 

Popular,  4  doz . 


3.15 

3-3° 

3*5 

‘•*7* 

3-65 

*•45 


MATCHES.  Per  gro 

Ohio  Blue  Tips — 

zoo's,  1  gross . per  case  1.70 

500’s,  100  packages .  “  3,25 

500’s,  1  gross .  “  4.50 

Ohio  Noiseless — 

500’s,  1  gross . per  case  3.75 

King  Bird — 

i°°’s,  3  gross . per  case  2 . 85 

500’s,  1  gross .  >•  4.00 


—38— 

Swift  &  Courtney's,  zoo's,  i-grosa  case .  1.73-1.90 

“  40o’s,  1  «  «...  3.50-3.70 

'  5«>»,i  «...  3-75-4  00 

Blue  Hen,  soo  s,  z  “  -...1.50-1.60 

loo’s,  z  "  «...  4.00-4. *3 

Per  Gross 

Vulcan  Parlor,  6s's . . 

zoo's,  5-gross  In  case . 90 

"  300’s . 3.95 

Vulcan  Safety,  65s,  No.  37 . 55 

“  65s,  No.  a . 45 

Columbia  Safety,  No.  2,  5-gross  cases. . 53 

No.  37,  5-gross  cases. . 50 

zoo’s,  5-gross  cases .  .90 

No.  Z5,  gross  cases .  1 .20 

„  ,  “  No.  3a,  5-gTOSs  cases . 35 

Safety . 4S 

Mazeppa  Parlors,  5oo’s .  3  5°-3-75 

Searchlight,  500  a.., .  4.25-4.50 

Press,  200's  . . me . 1.80-1.90 

.  ".500  '"; . 4-50-4-75 

America,  zoo  s .  Z.30-Z.35 

American  Paraffine,  500’s,  ex.  qual .  4 .15 

Telegraph,  blue  head,  5-gross  cases . 60 

Our  Darling,  1  gross,  No.  3, 1,000 .  5.50 

Our  Darling,  %  gross,  No.  4,  1,000 .  2.75 


MINCE  MEAT, 

ohn  Bower  ft  Co. 

larrels  and  half  barrels,  Superior . por  lb. 

18,  37  and  68-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  In  crate,  “  . per  crate 

5-lb.  “  6  "  M  .  « 

5-lb.  glass  jars,  6  In  case,  ••  . per  case 

18,37  aod  68-lb.  bclcs.,  XXX,  Superlor..per  lb. 
5-lb.  gl.  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels,  Fairmount . per  lb. 

18,  37  and  68-lb.  buckets,  "  .  “ 

Wm.J,  Troth 

Barrels  and  half  barrels,  Famous . per  lb 

18, 37  and  60-lb.  buckets,  “  .  “ 

10-lb.  buckets,  6  in  crate,  “  . per  crato 

5-lb.  "  6  “  “  . 

5-lb.  glass  jars,  6  In  case,  “  . per  case 

z8.  37  and  60-lb.  bcks.,  XXX,  Famous-per  lb. 
5-lb.  glass  jars,  6  In  case,  XXX,  “  per  case 

Barrels  and  half  barrels.  Golden . per  lb. 

18,  37  and  60-lb.  buckets,  “  .  “ 

Campbell's  Mince  Meat,  30-ib.  palls .  “ 

Mrs.  Wells’,  bbls.  &  %  bbls.  &  30-lb.  ldts.perlb. 
New  Year,  bbls  and  kegs  and  30-lb.  klts..per  lb. 
Crescent,  bbls.,  %  bbls.  and  30-lb.  kits  " 
Schlmmel's,  30-lb.  Kits,  bbls.,  %  bbls— per  lb. 

“  18  and  37  lb.  Kanaklns .  “ 

"  zo-lb.  Kkns  ,  6  to  orate. ..per  doz. 

“  5-lb.  “  •*  •• 

“  5-lb.  Glass  Jars,  6  to  case  “ 

National,  30-lb.  Kits,  bbls.,  %  bbls . per  lb, 

Southwark,  30-lb.  palls,  bbls.,  bbls.  “ 


•  o8« 
•09 

6.25 

3-«5 

3-8° 

•*3 

4.40 


•°8  % 

6.25 

3-65 

3- 8o 
•*3 

4- 4° 
•°7* 
.08 
.08 
.06 
.05 
.04X 
•°7* 
.08 

9.80 

5- 3« 
6.25 

•  05* 

•  04* 
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Atmore  ft  Son,  Extra  Family— Seedless 

No.  5,  glass  jars . per  case  6  jars  4.50 

No.  3,  glass  jars .  per  case  6  jars  3.15 

Family — heedless. 

No.  5,  wooden  pads . per  box  6  pails  3 . 75 

No.  zo,  wooden  pails— . per  box  6  pails  6.40 

No.  z8,  37  and  68,  wooden  pails . 09V 

Celebrated — Seedless . 

Barrels,  Halves,  Quarters . per  lb.  ,  o8j£ 

Wooden  Pads,  18,  37  and  68  lbs . —  *  .09* 

Atmore's  Mincemeat,  No.  a,  a  doz.  in  oase, 

per  doz . . .  a  eo 

Cartons  Condensed,  ( 3  dozen  la  case,) 

per  eee eeeeee e eee ee e e e eeeeee eeeeeeeee  XX  . OO 

Keystone — 

Barrels,  Halves,  Quarters . p tx  lb.  .07% 

Wooden  Palls.  18.  37  and  68  lbs.....««  “  .o&% 

Wooden  Kits,  No.  so  and  35 . 08 


OILS. 

Stove  Gasoline . per  gal.  .15* 

Headlight,  zsetest . . .  “  .  x2)£ 


OLIVES. 

H.  Kellogg  ft  Sona,  Agents : —  Doz, 

Theodore  Marquet,  Mammoth,  64  oz .  xz.oo 

Extra,  64  oz .  zo.co 

Mammoth,  quartz .  6.00 

“  Extra,  quartz . .  5.40 

"  Extra,  pintz .  4.C0 

"  Mammoth,  %  pints .  2.20 

“  Extra  %  pints .  2.Z5 

Fourees,  Z9  oz.,  Anted  bottle .  4.00 

De  Lucquez,  10  oz .  a. 40 

Farcies .  3.0o 

Queen,  6  ez .  1.30 

Pim  Olas,  z8  oz . ;  6 .00 

PimOlas,  iooz . 3.50 

California,  quart  tins .  3.50 

California,  pint  tins  . . 

OLIVE  OIL — Imparted. 

Bertin  ft  Perrier’*,  extra  fancy,  qts.,  z  doz .  4.90 

“  “  pts.,  a  doz .  a. 90 

“  “  *-pts.,adoz.  z.90 

Rae’s,  Lucca,  litre  bottles,  x  doz . xx.50 

25-01.  bottles,  1  doz .  8.75 

“  Finest  Sublime,  qts.,  1  doz .  6.50 

“  pts.,  2 doz .  7.50 

*- pts.,  a  doz-  4.75 

“  8-oz.  flasks,  2X 

dox .  7.50 

1  “  is-os.  flasks, 

a%  doz .  9.00 

Sublime,  8-oz.  flasks,  a*  doz...  6.50 
"  “  za-oz.  “  3%  doz...  8.00 


-40- 

Rae  s,  Finest  Sublime,  zgal.,  zo  Incase,  per  gal.  2.40 
Rae's  Finest  Sublime,  5  gal.,z  or  2  in  case, per  gl.  2.3e 
“  “  z  qt.,  40  to  case,  “  s.65 

“  Sublime,  x-qt.  tins,  40  to  case_ .  s.  35 

;;  “  H-ial.  tins,  20  to  case _  .  20 

z-gal.  tins,  zo  to  case .  s.zo 

“  5-gal.  tins,  1  or  2  to  case« .  a.oo 

J.  L.  Neff  &  Co.,  Agents — 

La  Toscano  Olive  Oil,  packed  anfl  sealed  abroad. 

24  454  oz.  bottles .  4.75 

24  8  oz.  bottles .  7.50 

X2  x8  oz.  bottles .  6.75 

2  5  gal.  cans, case .  22.00 

10  1  gal.  cans, case . . .  23. 10 

20  %  gal.  cans,  case .  24.20 

40  *  gal.  cans,  case . J. .  15.30 

80  J4i  gal.  cans,  case .  37.50 

Bulk  at  fao  for  ze  gallons. 

Nicelle  Olive  Oil — 

The  highest  type  of  Pure  Olive  Oil  pro¬ 
ducible.  Made  and  bottled  In  Nice, 

France.  Serial  No.  6533.  Per  case 

Large  bottles,  z  doz.  to  case . 7-25 

Medium  bottles,  2  doz.  to  case . .  7.75 

Small  bottles,  4  doz.  to  case .  8  50 

5  gallon  tins,  2  tins  to  case .  26  50 

z  gallon  tin,  4  tins  to  case . . . .  zz  .oe 

J6  gallon  tin, 8  tins  to  case . .  za.co 

32  oz.  tin,  25  tins  to  case .  22  00 

Trade  discounts  on  quantity. 

fas.  HU1  &  Sons  Co. 

Quarts,  Cal.  style,  z  doz.  In  ease. ...per  case,  8.50 
Pints,  "  s  "  «  „ .  9.00 

*  Pints,  ••  e  •  ••  _  « 

Oliver’s  Olive  Oil— 

z  dozen  large . — .  6.00 

2  dozen  medium— .  6.75 

2  dozen  small .  4.25 

6  1 -gall on  tins . . . . per  gal.  a.zo 

zo  jf-gailon  tins . . . —per  gal.  2  .20 

so  -gallon  tins.. . . . . . «... .per  gal.  2.25 


AMERICAN  OIL. 

Stohrer’s,  No.  8,  2  doz . per  doz. 

Stohrer’s,  No.  16,  2  doz . —.per  doz. 

Stohrer’s,  No.  32,  1  doz . . . per  dez. 

Keystone,  bottles,  a  doz . per  doz. 


•55 
•9° 
z.  80 
•9«> 


PAPER. 

WRAPPING. 

Manila,  Z5  x  20,  full . 

“  24  x  36,  full,  ao  lbs . . . 

“  18  x  24,  full,  zo  lbs . — 

"  Special,  Z5  x  ao,  6  lbs- . 


per  ream 


:lo 

■37* 

2X 


Pearl  Borax  Soap  Powder  is  as  superior 
to  other  powders  as  Pearl  Borax  Soap  is 
to  other  soaps.  Wrappers  and  box  fronts 
redeemed  for  gifts. 

CHAS.  W.  YOUNG  &  CO. 

Makers  of  Soaps  of  Merit 

Philadelphia.  Pa. 

Established  1877. 


A  PURE  FOOD,  COMMON 
SENSE  FRUIT  JAR  CAP, 
made  from  heavy  TIN  PRATE, 
especially  treated  for  us. 

It  does  not  require  a  liner, 
therefore  has  none,  for  the  dirt 
and  MICROBES  to  hide  behind. 

Packed  in  cartons  of  one 
dozen  and  from  60  to  120  car¬ 
tons  in  a  case. 

PRICE  $1.00  per  gross  F.  O. 
B.  Cincinnati,  rubbers  not  in¬ 
cluded. 

SAMPLES  FURNISHED 

The 

Win.  Qlenny  Glass  Co. 
Cincinnati,  Ohio 


The 

Qlenny  Wrench 
Jar  Cap 


"The  Can's  the  Thing ” 

<1  When  we  arranged  to  put  out  our  Cafe  des  Gourmets 
Coffee  we  concluded  that  it  must  be  put  up  in  an  air-tight 
package,  so  we  decided  that  “the  can’s  the  thing”  that 
would  accomplish  our  purpose,  so  it  is  packed  in  hand¬ 
somely  labeled  one-pound  cans  that  not  only  protects  the 
natural  flavor  and  freshness,  but  keeps  it  so  for  an  in¬ 
definite  time. 

<fl  It  is  as  near  a  perfect  blend  as  our  many  years  of  experi¬ 
ence  could  make  and  our  usual  guarantee  goes  with  it. 

•I  Sold  to  you  at  25  cents  a  pound. 


SAMUEL  WILDE’S  SONS  CO.,  Importers 

Coffees,  Teas  arid  Spices 

11  DUTCH  STREET  -  NEW  YORK 
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Manilla,  Bakers’,  is  xao,  io  reams  in 

bundle . per  ream  .12 

“  Roll ,  Grocers’,  9.  12, 15,  18,  20 

or  24  inches  wide . per  lb.  .035^ 

Roll,  White,  light  weight,  12,  15, 18, 

20  or  24  Inches  wide .  “  -°3» 

"  Glazed  Fibre,  12,  15,  18,  20  or  24 

inches  wide .  “  03  )4 

"  Glazed  Silk  Parchment,  12,  15, 

18,  20  or  24  Inches  wide .  -0354 

White  Tea  Paper,  12  x  16,  reg . per  package  .14 

Wax  Butter  Paper . Per  package  .11 

Parchment  Butter  Paper  g  X  12...  .40 

TOILET  PAPER.  Per  case 

100  5-cent  rolls .  3  °° 

joo  5-cent  packs . .  3  00 

100  10-cent  rolls .  6.50 

100  ro-cent  packs .  6-S°l 

PAPER  BAGS. 

Price  per  1,000  and  not  less  than  M  lots.  In 
original  shipping  bales,  5  per  cent.  Special  Discount 


3- 

4- 

5- 
6.. 
8.. 

10.. 

12.. 
I4-- 

16.. 

20.. 
25- 


•78 

•97 

1.25 

1.39 

1.65 

J-95 
2  .29 
2-55 
3. n 
397 
4-4i 
4-79 


•43 

•52 

■  71 
.88 
1 .09 
1 .26 
i-47 
1.72 
2.08 
2.39 
2.75 
3-56 

3- 8i 

4- 32 
4.80 


•  41 
■  SO 
.67 

.85 

1 .04 

1.19 

1.38 
1 .64 
1.99 

2.16 

2.56 

3.20 
3.68 
4-17 
4-59 


•35 

•  43 

•  55 

•  71 

.89 
1.05 
1 .21 
r.4r 
1.68 

1  •  83 


•  31 

•37 

■49 

.61 

•75 

•87 

1 .07 
1.23 
1.49 
1.65 


Price  per  1,000  and  not  less  than  500  lots. 

isM-lb.  Plain  Flour  Sacks . per  M  4.00 

25-lb.  “  “  .  “  5-75 

50-lb.  “  “  .  “  ”25 


PICKLED  MEATS  AND  FISH. 

Lamb’s  Tongue,  glass  jars,  pints . per  doz,  4.75 

"  “  quartz....  “  5  -75 

“  10-oz.  jars . „ .  “  2.50 

“  10-lb.  pails . per  pall  2.50 

Tripe,  10-lb.  paUs . - . per  pail  .90 

"  5-gal.  kegs . per  keg  2.00 

Pig’s  Feet,  10-lb.  palls. . per  pail  1 .00 

“  5-gal.  kegs . per  keg  2.25 
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Pickled  Beef  Salad,  in  glass.. 
“  Tripe,  “ 

“  Ox  Heart,  “  .. 

“  Pig’s  Feet,  “ 

Russian  Sardines . 

“  5-lb.  palls  . 

“  10-lb.  “  . 


..per  dox. 


...per  keg 
...per  pail 


POTATO  CHIPS. 

i-lb.  packages,  barrels,  25  lbs . 

Loose,  barrels,  30  lbs . 


1 .10 
1. 10 
1. 10 
1. 10 
•75 
•  5° 
1 .00 


•  I8J4 

.18 


POPPING  CORN. 

Brad’s  "  Tip-Top  ” : — 

50  10  oz.  packages . 

100  10  oz.  packages . 

24  20  oz.  packages . 

48  20  oz.  packages.. 


Per  case 
.  2.10 
.  4-°° 

,.  2.05 
.  400 


I-X-L,  40  is.  White  Rice .  2 . 75 

PEANUT  BUTTER. 


2!  . 
C/3 

O  V  . 

e 

^  04 

0  c 

~  u  0 

L  iJ 

if  01  0 

MacLaren’s— 

Per  doz. 

s  - 

^  ? 

•g>o 

u  its  dp 

L  « 

rt 

W 

>  1 

h  .  3 

Union  Bea 
matic,  S< 
ing  Squar 

Wolf  Aut. 
Self-open 
Square. 

O  °  % 

4,'^ 

Peanutone,  No.  2  jars,  2  doz . 

0 

V 

N 

£7) 

,S«e 

~  0  « 

V  o' 
«t/5OT 

Panthe 
Union 
ing  S< 

Recori 
Squai 
less  J 

PICKLES. 

45  gak>  . per  bbl. 

45  gak,  iooos . Per  bbl. 

10-gallon  kegs,  7001 . 1 . 

Sweet  Pickles,  500s  to  600s,  5  gal . per  keg, 

Sweet  Pickles,  700s,  5  gal .  “ 

Sweet  Pickles,  2,000s,  5  gal .  “ 

Sweet  Pickles,  2,000s,  5  gal .  “ 

Chow-Chow,  No.  1,  5  gal.  kegs. 


9-  35 
8.85 
3-25 

3- 30 
3.  60 

4- >5 
5.00 
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Chow  Chow,  No.  2,  5  gallons . .....  1.75 

Chow  and  Mixed  Pickles,  a  gal.,  per  pail .  1 .00 

Williams  Bros.—  Per  Doz. 

Wilco  Onions,  5  gals .  3.25 

No.  8,  Sour  Gherkins,  2  doz . -  .8754 

No.  8,  Sweet  Gherkins,  s  doz . 90 

No.  8,  Sour  Mixed,  2  doz . 87^ 

No.  8,  Sour,  assorted,  1  doz . 87^ 

No.  8,  Chow-Chow,  s  doz . 87^ 

No.  8,  Onions,  2  doz . 90 

Crosse  ft  Blackwell’s : — 

Whole  bbls.,  5  doz .  3.25 

Chow,  pints,  less  quantity .  3.30 

Mixed,  less  quantity .  3.30 

Onions,  pints,  less  quantity .  3.30 

Plain,  pints,  less  quantity . . .  3.30 

Pin-Money  Pickles — 

Gherkin,  Bur-Gherkin,  Caulllower,  Onion,  Mixed 
Martynla,  Peaches— 

Glass,  per  case  of — 

2  doz.  2  doz.  1  doz.  1  doz.  %  doz, 

%  Pints.  Pints.  Qts.  %  Gal.  1  Gal. 

2. 25  5-50  4.70  8.35  7*0 


Wood,  each—  _  , 

1  Gal.  a  Gal.  5  Gal.  10  to  45  Gals. 

Kit.  Kit.  Kit.  Per  Gal. 

1.20  2.30  5-50  100 

Melon,  Cucumber,  Bur,  Pepper— Mango- 
Glass,  per  case  ot — 

1  doz. 

QU. 

6.00 


2  doz.  2  doz. 

%  Pints.  Pints. 

4.00  7.00 

Wood,  each— 

1  Gal.  a  Gal. 
Kit  Kit. 

z. 70  3-3° 


1  doz, 
H  Gal. 
11. 00 


X  doz. 
1  Gal. 
10.20 


5  Gal. 
Kit. 

8.eo 


10  to  45  Gals. 
Per  Gal. 
1.50 


VINEGAR. 

Duffy’s : — 

Pure  Apple  Vinegar,  Kxtra  old,  bbls . 

<<  “  “  40  grain,  bbls . . 

Pure  Cider,  40  grain . 

Pure  Cider,  45  grain . . . ........ 

Corson’s  Gold  Seai  Cider  Vinegar,  Pure  Apple 


Per  gal. 
.16 
■  »5 
.12 

.15 

.16 
.20 
.go 
.08 

45  “  . . 

Extra  Strength . 15 

Crosse  ft  Blackwoll’s . set  doz.  a  .00 


White  Wine,  go  degrees . 

Crown  Brand  Pure  Cider  Vinegar,  qts.,  p.  doz. 
White  Vinegar,  Distilled,  40  grain. . 

il  **  A*  **  . -- 


Swift  &  Co. — 

Premium  brand  Hams,  xo  lb . >4 

Premium  brand  Hams,  12  lb . . 

Premium  brand  Hams,  14  lb . x4 

Premium  Drand  Hams,  16  lb . . . x4 

Premium  brand  Hams,  18  lb . . 

Premium  brand  skinned  Hams,  18-ao  lb .  14H 

Premium  brand  boiled  Hams, skinned, fatlee#  .25 

Premium  brand  Bacon . 21 

Premium  brand  Dried  Beef,  Inside# .  #25 

Premium  brand  Beef  Tongues,  short  cut . 18 

Winchester  brand  skinned  Hams,  all  aver . 13 

Winchester  brand  Picnics . *9 

LARD  AND  COMPOUNDS. 


PROVISIONS. 

Hams,  Skinback,  i8-so  lbs . I2X 

“  14-16  lbs . “X 

“  10-12  lbs . . . 

Picnics,  6-8  lbs . . . .  *°9 

N.  Y.  Shoulders,  10-12  lbs . — . 10 

Dried  Beet,  sets  (city  smoked) . *7 

“  Tenders  and  Knudu . . 

<•  Flats . *5 

“  Air  Dried,  sets . _ . 23 

i<  “  Tenders  and  Knucks..  .23 

Jersey  Pork,  Butt. . . . per  bbl.  17.00 

“  Family .  "  19  °» 

Breakfast  Bacon,  rib  in . . . 11  'A 

“  boneless . . 

S.  P.  Bellies.  14-15  lbs . 09X 

Bologna,  25-lb.  boxes . - . 08 

Boiled  Boneless  Ham . — . 31 

Beef  Tongues,  smoked,  5-6  lbs . pot  doz.  9.00 

Cooked  Comprossed  Ham,  25-Ib.  boxes . 10J4 

Covered  Hams,  )£-cent  extra;  Covered  Shoulders, 
Picnics  and  Bacon,  X-cent  extra 
John  Bower  ft  Co. — 

Honey-cure  Brand  Hams,  skinback . 

“  “  large . - . 

“  “  medium . 

“  “  small . 

“  Breakfast  Bacon . 

“  “  boneless . 


Beef,  air-dried,  regular  sets . 

“  “  insides  and  knuckles.- 


Ham  Bologna.... 
Beef  *”.... 

Boiled  Hams . 

Beef  Tongues .... 


.  per  doz. 


•  14 

.14 

.14 

■  14 

•  13 

.15 

. 20 

. .  .  22 

. 12 

. 12 

....  20 

8  oo-io.eo 


Quotations,  per  lb. 


Tiercel,  about  340  lbs . 

Plain  Tubs,  50  and  60  lb.  cans.. 
to-lb.  Tin  Palis,  60  lbs . 

-  »*  U 

5  tt  •••••••—••< 

3 


-v 

*3 


09  y* 

10% 

10^4 


I! 


8X 

8*5 

9* 

9M 

9X 


John  Bower  ft  Co. — 

Pure  Kettle  Rendered,  tierces . *c9*4 

“  "  tubs . 10 

»  “  3, 5  and  10-lb.  cans.  ,iz 

Swift  ft  Co. — 

Premium  brand,  tierces .  •njz 

Silver  Leaf  brand,  tierces . i° X 

Jewel,  compound,  tierces . *8)4 

Cetosuet  tierces . 08X 


DRESSED  MEATS. 

City  Dressed  Beef- 

Choice,  native . 

Common . . --09 

Western  Dressed  Beef — 

Choice,  native  cattle . r  1 

Common  to  fair  “  . . . 09 

City  Dressed  Veal — 

Prime . . . 

Good  to  choice . 

Dressed  Hogs — 

Pigs . 

Hogs,  heavy . 

“  180  lbs . 

“  160  lbs . . . 

“  140 lbs . 

Dressed  Sheep  and  Lambs — 

Lamb,  Western,  good . - 

Lamb,  Western,  culls. . - . 

Sheep,  choice . . . 

“  medium. . - 


Per  lb 

-.12 

-.10 

-  12 


.  12 
.10 

.08 

.08 

.08 

.08 

.08 

.11 

eg 

.10 

.09 


BUTCHERS’  SUNDRIES. 

Fresh  Steer  Tongues . 90-1.00 

Cow  Tongues . 75-1.00 


1 


A  Fixture  You  Need 


Our  Five-jar  Fixture,  one  of  the 
useful  and  ornamental  fixtures  you 
can  have.  Made  in  both  oak  and 
cherry,  3-coat  finish.  No  old  style 
hinges;  but  the  lids  lift  and  spring 
to  right,  thus  completely  exposing 
the  contents. 

Occupies  no  more  room  than  a  4- 
jar  fixture,  is  a  silent  salesman,  and 
helps  to  make  a  grocer  proud  of  his 
store.  All  trimmings  nickeled. 

The  Welles  &  Davis  Mfg.  Co. 

WYALUSING,  PA. 


O  U  R  EC  R  S  OR  HONH5Y-OURK  BRAND 

Beef,  Beef  Tongues,  /k  ^  Pure  Ketlle-reHdered 

Breakfast  Bacon,  etc.  IT  l\  JY1  W  CARD  a  Specialty 
BOILED  MAMS  AND  BEEP  JONOUES 
XXX  AND  SUPERIOR  MINCE  MEAT 

U.  S.  GOVERNMENT  INSPECTION  OP  ALL  OUR  GOODS 


JOHN  BOWER  6  CO. 

GENERAL  PRO  VISION  DEALERS 

ABATTOIR,  PACKING,  CORING  AND  SMOKING  BSTABLISHMSNT 

FACTORY  No.  579 

Twenty-fourth  and  Brown  Sts.,  Philadelphia. 


Ml 


We  who  make  Nicelle  Olive 
Oil  have  such  an  abounding 
confidence  in  its  magnifi¬ 
cent  quality  that  we  will 
refund  the  money  to  any 
purchaser  who  doesn’t  find 
Nicelle  superior  to  any  brand 
they  have  ever  used. 

Can  confidence  go  fur¬ 
ther  ? 

Nicelle  is  the  very  perfec¬ 
tion  of  olive  oil.  It  is  the 
highest  producible  type  of 
edible  oil. 

NICELLE  OLIVE  OIL  CO. 

105-109  HUDSON  ST..  NEW  YORK 


m  am 
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Calf  Heads,  scalded . 

Sweetbreads,  veal . 

“  beef. 

Calf  Livers . 

Beef  Kidneys . 

Beef  Livers . 

Ox  Tails . 

Hearts,  beeL 

Rolls,  beef . . . 

Tenderloin,  beef,  western 
Fresh  Pork,  loins,  city.... 
**  “  western 


..per  pair 
..per  dor. 
....per  lb. 
..per  dos. 


....per  doz, 
. per  lb. 


•  5<>-.75 
.60-. 90 
1 .00 
.20-. 25 
I  .OO 
.06 
•5<>-.65 
. 03- . 05 
14 
.20 


.  XO 


.  IO 


DRESSED  POULTRY. 

Dry -pick  all  poultry.  Leave  head  and  feet  on  and 
entrails  in. 

VRBSH  KILLED, 

1  urkeys —  Per  lb. 

Western,  Y  H.,  I  to  10  lbs . 20  -.22 

“  V.  T.,  15  to  17  lbs . ao  -.22 

Old  hen*  .Dd  toms . .  -.21 

Common  to  Good .  .c  . 

Philadelphia,  rresh  killed,  3  lba.  and 

under  to  pair,  fancy . ,<  - 

Philadelphia,  fresh  killed,  3  %  to  4  lb. 

to  pair . . .  _  ,0 

Philadelphia,  fresh  killed,  3  to  3%  lbs. 

to  pair,  fancy . _,40 

Western,  4  to  4%  lbs.  to  pair,  fancy  ..  .26  -.28 

"  3  to  334  lbs.  to  pair,  fancy  ...  .26  -.28 

“  fair  to  good . 20  -.22 

Fowls — 

Western,  fancy . 

Heavy  Roasters,  4  to  5  lbs . 19  ..22 

Fair  to  good. . .  _  l8 

Old  cocks . . 

Western  capons,  fancy . 

"  “  small . „ 

Souabs—  Per  dox. 

Prime  large,  ancy .  3.00-3.50 

. 2.50-3.00 

Darit . 


>*5->  75 


LIVE  POULTRY.  Perlb. 

Spring  chickens,  nearby,  1%  to  2  lbs . 12  -.26 

Large  Springers . 20  -.25 

£owl* . ...  .13  -.14 

Roosters . 

Ducks . . . 


-.10 

.XO  -.12 


POULTRY  SEASONING. 

Kell's  Spiced  Seasoning — 

Small  or  No.  x,  2  dos.  In  case . per  dos.  85 

"  x  “  .  “  .85 

Large  or  No.  2,  1  "  .  “  x.40 

x-lb.  cans,  x  doz.  in  case . per  case  *  00 

t-lb.  “  u  «•  a  I 

j-ib.  “  z  ••  :::::: . .  ■<  ill 


SAUER  KRAUT. 

Extra  Quality,  50-gal.  tierces .  4.50 

Extra  Quality,  tS  gals.,  kegs .  2.20 

Victory  extra  fancy,  No.  3,  2  dox . dox.  .75 

Spring  Garden,  fancy,  No.  3,  2  dox . dox  .70 

Compass,  No.  3,  cans,  a  dox . 67^ 


PLUM  PUDDING. 

Richardson  &  Robins : — 

Individual  Size,  a  dox.  In  case,  %  lb..per  dos.  x  .00 
No.  1,  round  conical,  with  koy,  1  dox.  "  a.  35 

No..,  **  «  4.25 

No.  3,  **  '«  u  "  «•  6.50 

No.  4,  *'  «  »  8.50 

P.  P.  Sauce,  a  dos.,  No.  1 .  "  1.50 

ftmore’i  Qeaaia.  English  Plum  Puddlag- 
Seedless : — 

Individual,  per  case  of  a  dox . . .  a. 00 

i-lb.  cans,  “  ,  ••  . . .  .,5 

3- lb.  “  "  «  «  , 

4- »b.  ••  q  "  m 


PRESERVES,  JELLIES,  JAMS 
AND  MARMALADE. 

r<tIVcm —  Per  dox 

No.  32,  jars . . 

No.  5,  toy  pails .  2. 45 

American,  pure  apple,  tumblers,  assorted 

slices . 88 

Schimmel's,  No.  10,  tumblers . 82% 

National,  No.  10,  tumblers . T*% 

National,  No.  6,  tumblers  . 49 

Preserves—  per  ]b. 

Schimmel’s,  pure,  30-lb.  palls . 13^ 

National,  30-lb.  pafis . 09 

Southwark,  30-lb.  palls . 06 V 

Southwark,  4%-lb.  toy  pails,  %  dox .  4.10 

Fruit  Butters—  per  dox, 

Apple,  No.  32,  jars . 98 

Apple,  Southwark.  No.  3,  tins .  1  .os 

Apple,  No.  5,  toy  palls .  2.70 

Apple,  30-lb.  pails . . per  pail  1  08 

Apple,  20-lb.  crocks . per  lb.  .07^ 

Apple,  Schimmel's,  so-lb.  palls . per  lb.  .06 

Prune,  30-lb.  pails . per  lb.  .07# 

J3?’-  ,,  .  Per  dox. 

schimmel’s,  pure,  jars,  a  dor .  1.70 

Southwark,  assorted,  jars,  2  dox . 98 

Orange  Marmalade—  per  doz. 

Hartley's,  imported_.... .  1.82U 

Schimmel's,  pure .  ,  80 

Warrock’s  Guava  Jelly—  Per  dox 

^-Jb.  tumblers . . . 


Curtice  Bros.  Preserves- 

Cherries,  jars . . 

Strawberries,  “  . . 

Raspberries,  “ 
Apricots. 

Pineapple, 


peeled. 


Per  Do* 
485 

...  4 .  bo 
...  4.60 
..  4-  85 
..  4.60 


DRUGS. 

FAMILY  MEDICINES. 
Guaranteed  Full  U.  S.  P.  Strength. 
Per  doz.  in  cartonx 

Essence  Peppermint . 

Castor  Oil . 

Sweet  Oil . 

Spirits  Nitre . 

Spirits  Camphor . ....... 

Spirits  Painters’  Commercial... 


Syrup  Rhubarb . 


Godfrey’s  Cordial,  rd  boti . 

Turpentine . 

Machine  Oil . 


Laudanum, 


25c. -sue . 


5c.sx. 

xoc.sz.  25c.  SI. 

0  85 

x*95 

■45 

•85 

1  *95 

.40 

.85 

*  95 

•45 

85 

1  95 

.85 

1  -95 

■45 

.85 

1  95 

•45 

.85 

1  95 

45 

.85 

1  95 

•85 

*  95 

•45 

■85 

1  -95 

•  45 

.85 

1  -95 

•45 

.85 

*  -95 

•4S 

■85 

1  -95 

•45 

■85 

»  95 

•45 

•8s 

1  95 

•45 

■8s 

1 95 

•45 

•85 

» 95 

•45 

•  85 

*  95 

.45 

-85 

. per  dox., 

1.20 

. per  doz.. 

z  .90 

ss  lots  assorted. 

per  lb. 

»3 

,  *4-lb. 

per  ca.  2 

40 

“  a 

60 

» 

“  2 

So 

Anker’s  Beef  Capsules .  3.00 

Borax,  Powdered,  bulk . .  lb.  .  08 

“  Lump,  bulk . 

Butter  Color,  W.  & 

Bluestone.bulk . 

Copperas.. 


.08 

. per  dox.  s.oo 

. per  lb 

per  lb 


•oSH 


01H 


Camphor,  gum,  1-0*.  blocks . . .  « 

“  Flakes,  S50  bbla  . . . 

11  less  quantity .  “ 

"  Tar  Balls,  bbls.,  .50  ibt.  .....  *! 

"  “  less  quantity . . . 

Castoria,  Fletcher’s . . . „..per  dox 

“  Pitcher’s . . . .  ■< 

Carbonate  of  Amnxmia.. . . . •< 

Epsom  Salts . . psrlb. 

Glauber  Sal  a. . . . _ . . perlb. 


— per  dos. 


-...per  doz. 


Glue,  ordinary . 

Glue,  white . 

Goff's  Cough  Syntp,  25c.  size.. 

Goff's  Herb  Bitters,  85c.  size... 

Goff's  OH  Liniment,  25c.  size..., 

Goff's  Sarsaparilla,  50c.  size . 

Goff's  Worm  Syrup,  ijc.  sise . . 

Goff's  Horse  and  Cattle  Pwd.,  15c. size  ’ ' 
Goff" s  Dyspepsia  Tablets,  xoc.  sise...  “ 

Gum  Arabic . . . .  perlb. 

Oil . . per  dox. 

Licorice,  P.  Sc  S.,  5c.  stick,  Imported..  “ 

M.  &  R,,  5-lb.  coxes- . perlb. 

“  Lozenges,  5-lb.  boxes,  “ 
Y.&S.,  “  5-lb.  glass  front,  •* 

5-lb.  bx.,  4's,  6’s,  8’s,  is’s,  16’s,  *• 

Root™ . . . . . .  «* 

Putty,  sj-lb.  can. . . . . . p«  IOO  ft*. 

50-lb.  can. . . .  •< 

Petroleum  JeUy,  screw  top,  j-c.  sis*..  " 

”  10. c.  “  „ 


.65 

•  osji 

03  K 

•  oa% 
•°3 

..80 

8| 

.  lx 

.es 

.09S 

.so 

».75 

*•75 

«-75 

3*5° 

I  .so 
I. so 
•75 
S« 

•3* 

•*3 

•  »7 


•  M 

•  ix 
1.60 
i-55 

•35 

•75 


Paris  Green,  100-125-lb.  kegs . per  lb 

r.  . —  p« 

»■  _  ’  • ...... »—e—eee 

"  i-Ib.  11  .  ,  *« 

i am  ale  Ginger,  Hires',  Sulci . [.per  dos. 

loaln . . . . .per  lb. 

Saltpetre,  cxystnl,  barrels,  about  350  lb..  •• 
vran nlated,  kegs,  1  100  *  '• 

Sulphur,  Flour,  175-fb.  banal. _ per  100  lb*. 

“  xoo-lb.  bags. .  | 

“  leu  quantity— . . . . 

. - . . . perlb. 

Whiting . . . .  “ 


•4* 

•»9 

•8 

*7 

•9« 

■04 

e6  y4 

ef« 

55 

•*5 

•iH 

.01 


Husband's  Magnesia— . 

Bull's  Gough  Syrup.. . . .  j.j. 

Roach  Powder ,  Omega,  4-01.  r«n« . ^ 


. per  dos,  ..($ 


_  .  ,  — . pergrou  9.00 

Roachsault,  loc.-sixe,  1  do. . per  dos.  .te 


Iron  Gin.,  McCormick  &  Co's 

No.  5 . . . 

No.  10. . . . . 

Tnl>«  V . . . . . 


•  40 
•75 
•75 


McCormick  4  Co.,  Bee  Brand- 

Insect  Powder . . . . 

Root  Beer . . . . . 

Talcum  Powder . . . 

Triazguiar  Quimn* . . 

Quinine  Capsules. 


H.  P.  D.  KINGSBURY 

of  Redlands,  California 


makes  an  absolutely  pure 
line  of 


Preserves 


Marmalades 


and  Jams 


Their  purity  is  guaran¬ 
teed. 

Their  price  is  low. 

Their  profit  is  good. 

It  will  pay  you,  Mr.  Gro¬ 
cer,  to  find  out. 

Drop  a  line  for  price-list 
to 


H.  P.  D.  KINGSBURY 


REDLANDS 


CALIFORNIA 


WM.  T.  SHERRON,  Agent 

13  South  Front  Street  -  Philadelphia 


At  first  glance  all  starches  look 
alike,  both  Laundry  and  Corn 
Starches.  There  is  really  a  heap 
of  difference,  though  it  takes  use 
to  bring  it  out.  In  other  words, 
if  you  sell  a  poor  Starch  your  cus¬ 
tomer  will  find  it  out  before  you  will. 

Take  our  word  for  it,  no  Starch 
has  ever  been  quite  so  fine  and  good 

as  Murdoch’s  Laundry  and  Corn 
Starch.  With  manufacturing  im¬ 
provements  of  our  own,  and  a 
genius  for  the  most  painstaking 
care,  we  are  producing  goods  we 
are  proud  of. 

Does  it  commend  itself  to  you 
that  we  are  independent  of  any 
Trust  ? 


Oswego  Maize  Products  Company 

Oswego,  New  York 


$3.00 

FROM 

$1.50 


James  T.  Shinn’s 
Liquid  Rennet  has 

been  on  the  market 
so  long  that  it  seems 
hardly  necessary  to 
speak  of  its  quality  ; 
most  people  know  it 
as  the  finest,  clean¬ 
est  rennet  made. 

Not  all  grocers 
know  that  they  can 
double  their  money 
on  this  specialty, 
however — an  u  n  u  - 
sual  chance  with  an 
article  so  high-grade. 

Costs  $1.50  per 
dozen,  brings  back 
00. 


Shinn  &  Kirk 

UOO  SPRUCE  ST.,  PHILA..  PA. 


H)W  WRITING  TO  JIDVERTISBRS  KINDI-V  wbntion 
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j  F.  Young'*  Vatortaxry  Rome  (lies,  whole¬ 
sale  price* — 

Absorbino . . . 

Absorbino  Jr.  (Mankind)  ...... — - - 

Young’s  Kidney  and  Nerve  Powder*  .........  *  oo 

Taroicom,  small  can.— . .  5’°° 

Taroienm.  large  can . .  1600 

Young’s  Fattening  and  Condition  Drops .  4 

Young’s  Colic  and  Indigestion  Cun . .  4  ■ 00 

Less  *  per  cent,  cash  to  days.  Net  30  days. 

F.  O.  B.  Springfield. 


Per  dez. 
18.00 
9.00 


DKUQQ1ST8’  SUNDRIES. 

Lcld  Phosphate,  Horsfcrd's— . P**  do*. 

-  -  •  ■  •  . per  box 


...per  bbl. 
...per  dot. 
«« 

. each 


lath  Brick,  box  »5  bricks. 

iaaliag  Wax... . 

illver  Sand— . 

far,  pints . 

“  quarts . 

“  gallons . 

:  SS1— . . •• 

klcCormick  ft  Co.— 

Jockey  Animal  Food,  3  do*.  r4b.  packages 

and  premiums . per  case 

U.  S,  Nerve  and  Bone  Liniment,  25c.  sise... 

McCord’s  Magic  Medicine,  25c.  sise . 

50c.  site . * 

McCormick’s  Tastolees  Chili  Tonic,  15c.  sise 

50c.  sise 

McCormick's  Watermelon  Syrup,  Joe.  sire.. 
Wondercure  Headache  Powders,  10c.  else... 


4:2 
.03 
l.ss 
•75 
1 .00 

.30 


3-75 
a.  00 

a. 00 
4  00 
a  .00 
4.00 
4.00 
.80 


EXTRACTS  AND  ESSENCES 
McCormick  ft  Co.,  Bee  Brand—  Per  do*. 

Vanilla,  Rose,  Pistachio . roc.  sise 

sjc.  sise 
25c.  sise 

Lemon,  Almond,  Apple  Apricot,  Banana, 
Blackberry,  Orange,  Peach,  Pear,  Pine¬ 
apple,  Raspberry,  Strawberry,  Violet, 

ioc.  sixe 
15c.  si*e 
*5C.  sise 

Sauer's  Flavoring  Extracts  :— 

No.  1,  Leman  and  Vanilia . per  do*. 

No.  a,  Vanilla  and  Rose .  “ 

No.  a.  Lemon  and  assorted .  “ 

No.  4,  “  “  . 

No.  4,  Vanilla . 

Assorted  cases,  Nos.  1  and  a . 


■  8s 

a.oe 

*•75 


.80 
1  -75 
2.00 

•45 
.90 
•  8S 
2.00 
2.25 
10.80 

TV  ftrt 


X.00  *•  00 


1. 00  s.fie 
s • 5®  *-75 


3.00 

5-50 


Bulk.  Ft*.  Qt*-  X-Oal. 

XXX  Vanilla- .  1  5»  3°°  6-°° 

XX  Vanilla . . .  *.*S  *-50 

X  Vanilla*  . . . 

Lemon,  Ginger,  Win- 
tergreen,  Cinnamon, 

Peppermint,  Clove* , 

Ceiory  . . . 

Peach,  Rose,  Apricot, 

Violet 

Orange,  Banana,  Pine¬ 
apple,  Almond,  Rasp¬ 
berry,  Plstache,  Nut¬ 
meg,  Mace,  Cherry , 

Strawberry,  Fruit . 

Ext.  Vanilla,  Kitchen  Queen,  No.  25,  per  do*. 
.■  •<  "  No.  2X, 

..  “  "  No.  X,  " 

Lemou,  “  “  No.  2^  “ 

"  «  No.  2X,  '* 

i«  <■  •'  No.  X,  " 


1. 23  2 .S3  4- 


Ingeraoll’s  Flavoring  Extract*  :— 

High  Grade  Vanilla . 

<<  Lemon. . . 

Select  Vanilla . — 

“  Lemon . . 

aaafvrt^  - - 

•>  small  site, . 


..per  dot. 


eeeeeeeeseeeeee 


6.00 

10.00 


7-5* 

j.oo 

M.oe 

.So 

.45 

,;£ 

•45 

t-75 
t-75 
.83 
.83 
•  85 
•45 


Mott's  Brand  Golden  Rnaaet,  1  dot  quart*.. 
<•  ••  2  dos.  pints... 


CHEWING  GUM. 

Adams’,  counter  jar*,  100  5-cent  packages .  *  .75 

•<  boxes,  *0  packages. . 55 

Gee  Whirs,  7*  pact*  . . 

Fleer's  Chiclets.  2  lbs.,  bulk . .  *  .*5 

Pulver’s,  so  5-cent  packages . per  box  .55 

Pulver’s,  cartons,  5  boxes .  *  -75 


KICK. 

Per  lb. 

Queen  Quality,  extra  tancy,  i-Jb.  pocket* . 07 

«i  <«  3.1b.  . oey| 

Coronet,  choice,  i-lb.  pockets . - .  ,0< 

*1  «  j-lb.  “  . — . °5A 

Imperial,  iancy  Japan,  x-lb.  pocket* . c6 

h  «  3-lb.  “  . - . °5A 

Pearl  Head,  5-lb.  ootton  sacks .  °sX 

Extra  Fancy  Head,  XXXX,  iso-lb.  bags . 07 

Fancy  Head,  100-Ib.  bags . - . — 

Choice,  100-Ib.  bags  . . . — . °5 

Prime,  100-lb.  bags . °4/4 

Fancy,  100-lb.  bags . — . *5^ 

Choice,  joo-ib.  bags . — >  -05 /* 


Worcester  Packing  Salt,  70-lb.  cotton  begt- 
<■  «  **  140-lb.  *'  “  - 

Agricultural  Salt,  eoo-lb.  burlap* . 


LIQUID  RBNHBT  AND  TABLETS 

Blair's  Liquid  Rennet . — .  — . . P«r  dcs  1.10 

Hansen’s  Junket  TabloU,  I  dos.,  per  don. 

Blair’s  Rennet  Tablets,  3  do*.,  per  dos. 

Union  Tablets,  I  don.,  $c - - 


SALAD  DRESSING. 

Campbell's,  small,  pat.  cap,  s  dos . do*. 

Dnrkee't,  large,  1  do* . per  do*. 

«»  small,  s  doz. . . 

Schimmel’s,  small,  a  do* - - P«  do*- 

My  Wife’s,  large,  1  do* .  *  •  5° 

My  Wife's,  small,  *  do* .  *-45 

Snider's  Salad  Dressing 

Pints,  1  do* . per  do*. 

K  pints,  *  dos . . . . .  „ 

Luncheon,  3  do* . - . 

Gallons.  6  logs  in  Crete- . per  Jug 


CIDER. 

Per  gel. 

Corson's  Champagne . 5® 

“  Dry  Hard .  *° 

Bottled  Cider—  Per  case 

Duffy’s  184*  Apple  Juice,  1  dor.  quarts .  3-  5° 

"  ••  2  dos.  pints .  4.00 

Anchor  Brand  Golden  Russet,  1  do*,  quarts  3.75 
it  “  a  dos.  pints .  4  '*5 


«• 50 

4.00 

3-75 

3-75 

4.00 


•  »7* 
4.00 
a. 40 
•87H 


1.  4* 

I.40 


I  .*5 


SAL.  SODA. 

Bbl*.,  375  lb*..— . — *•*  100 

Kegs,  xya  lbi . . . . . P*1 

60-lb.  boxes,  bulk  or  granulated  - . 


-»5 

•  8*H 

.4* 


SALT. 

WORCESTER  SALT. 

Worcester,  bbl*.,  contain  280  lb*-............—. 

«  •<  fiobags,  5  ibs.,  lim 

••  i'  sa  “  14  “ 

II  •«  P  “  xo  “ 

«»  *•  ns  "  *X  "  —  — 

Worcester,  Irish  Linen,  bags,  *50  lbs .  a. 50 

i<  «<  ‘  56  “  . 65 

«  *•  •*  28  “  . 33 

Worcester  Mermaid  Quick- Dissolving  Bath¬ 
ing  Salt,  3010-lb.  bags,  In  bbl*., 

per  bbl— .  3  00 

«•  Pretsel,  Dbls.  contain  sSo  lbx .  «.4e 

•*  “  sacks,  180  lbs . — •  *-5S 

“  Cheese,  bbl*.  contain  280  lbs- .  *  •  4° 

Ivory  Salt,  dime  *i*e,  36  wooden  boxe*  to  case  ».  *0 
New  Ivory  Salt,  24  large  cartons  to  case  .......  1  50 

Silver  Springs,  quick  tree  ring  Ice  cream  salt, 

30  In  barrel . -.per  bbl  »  .6o 

Less  than  5  bble,  the  list  net ;  5  to  9  bbl*.,  5  P«r 
cent,  discount ;  10  bbl*.  or  more,  7)4  per  cent,  discount 
may  be  allowed. 


8ADCKS. 

Lea  ft  Perrin*’  Worceatenhlre,  large..  " 

«  “  middle  '• 

•<  *»  tmall..  " 

Worcester  Sauce,  Campbell’*,  No.  8,  e  dot... 

North  of  England  Sauce,  No.  8,  do* . 

Chef  Sauce,  2  do*.,  doz . — ... 

Snider’s  Chill  Sauce  :— 

Pint*,  1  dos . 

pints,  2  do* . 

Gallons,  6  jugs  In  crate . 

Snider’s  Oyster  Cocktail  Sauce 

Pints,  2  do* . 

pints,  2  dos . . 

Gallons,  6  jugs  in  crate . P«r  jug 


. per  dos. 

II 

..per  jug 
. per  do*. 


4-50 

*•50 

*75 

•  .40 
1.4® 

z  .00 

5.40 

1.40 

x  .00 


€CThe  Pickles  and  Table  Condiments  pre¬ 


pared  by  The  Williams  Bros.  Co.,  Detroit, 
Mich.,  are  the  very  best.  For  sale  by  the 
wholesale  trade  all  over  the  United  States. 


The  Name  Stands  for 
Something 


OHERE  is  this  to  be  said  about  carton  butter — as  a  rule,  as  soon  as  it 
gets  a  name,  it  acquires  a  regularity  that  is  almost  always  lacking  if 
it  is  simply  nameless  print  butter. 

<]f  That  is  because  the  manufacturer  lias  taught  the  public  that  the 
name  stands  for  something,  and  he  must  hold  it  up  to  the  standard,  or  he  destroys 
what  he  himself  has  built  up. 

<j[  We  have  educated  the  trade  to  believe  that  Gurnse  is  the  very  finest  dairy 

butter,  clean  and  fancy,  because  rigidly  inspected  at  every  stage  of  the  process. 

We  must  make  every  pound  as  goed  as  that,  and  we  do  :  hirst,  because  we  ha\e 

to ;  second,  because  it  satisfies  us  better  to  do  it. 

Wrapped  in  brine-dipped  paper,  then  in  pound  cartons. 

Packed  in  30  and  50-pound  boxes — pound  and  half  pounds  28  cents. 

Prices  subject  to  market  change. 

P.  F.  BROWN  &  CO.,  39  Soutli  Front  St.,  PHILADELPHIA 
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Canasy  .bush.  fa-lb 
Casaway....... 

Celery.. „ 


•9 
®S 

Plax~ . 05 

Hemp,  bush. 40  lbs.  x.fe 


SEEDS. 

®.7S  Mustard,  Brew*... 

ie  Mustard,  Yellow.. 

Repe,  per  lb . 

Foppy,  per  lb . 

Smuower,  per  lb.. 


.• 7 a 

'■•1% 

.10 

■°s% 


SODA. 

Bi-Carb.,  no  lbs.,  kegs . per  lb. 

Bl-Carb.,  bulk,  35-lb.  boxes .  “ 

Babbitt’s  Soda,  lb.  pkgs.,  15  lbs .  " 

arm  *  Hammer  Dd.,  ^  36  !!*.._ . per  lb. 

(I 

Saleratus,  Babbitt 


“  lb.  36  ”  . 

"  X.X.itlb, . 

.  bdT,  K’s,  as-lb.  bn. 


.01ft 

■03 

■°sM 


SOFT  DRINKS.  P„  dos. 

RootBeer  Extract,  Hire*’,  1  dor . . .  1.50 

Hires  Root  Beer,  Carboaated,  a  dex . 8jU 

Hires’  Olager  Ale,  Carbonated,  a  do* . tjU 

Welch.  Grape  Juice,  oaae  quart.,  1  do .  4.5a 

"  Pint.,  e  do. . ...  4.75 

‘  M-pints,  3  do. .  4  *5 

“  3-ounce,  8  dot. .  6.0c 

"  If-gallons,  1  do*....  8.00 

“  gallon.,  6  gal .  7.50 

5  per  cent,  discount  on  5  case  lofts. 

Clicquot  Club  Co. Per  case 

Ginger  Ala,  extra  dry,  pint.,  .  do. .  » .  10 

Sarsaparilla,  extra  quality,  pint*,  .  do. . . 

B  ood  Orange,  extra  quality,  pint.,  .  doi... 

Birch  Beer  extra  quality,  pints,  a  do. . 

Lemon  Soda,  extra  quality,  a  do. . 

Rest  Beer,  extra  quality,  pint.,  .  do. . 


Solaria*  Bar  Pelbh — 

No.  <],  i-lb. 
caae,  50  lb*. ..I 


pasteboard  boxes,  j  das.  la 


..per  groe*  it.  00 


SOAP — Laundry.  Ban.  s™. 


•  eeeeeaee.  teea 


S.ZO 

s. xo 

t. IO 
S.ZO 


POLISHING  AND  CLEANING 
COMPOUNDS. 

Kleenatub,  J*  gross .  ,,50 


Acme . 

Aoora . 

American... 

Bee .  . . . 

Best,  Babbitt . . . ....... . 

Babbitt’.  New  York  City. 

Big  Master . . . . 

Brown . 

Borax,  Dreydoppel . . 

"  Pearl,  Young  &  Ce . . . 

"  Day  It  Frick,  Novelty . . 

"  Handaome... . 

'*  Eavanaen,  lam . .  . 

‘  “  a  mail . . . _ 

‘  Klrkmaa’a . . 

‘  Red  Seal . . . . . 

‘  Swift’s.. . . . 

Circus . . . . 

cotton  011 . _ ;;; 

Coal  Oil  Johnny . 

Cygnet . . . 

Dobbins’  Electric . 

. . 

P»»«T . . . . . 

Fels-Naptha. . . 

Five-case  lota  freight  preneitL.......... 

German  Family - - - - 

Good  Morning  . . 

Glycerin#  Tar.. 

Gloss.- . 

Grand  Pa’s . 


. iso 

.—.zee 
......  7. 

...... zoo 

. 10a 

. -  60 

.  7» 

.  60 


Ivory. 


Bon  Ami,  zo-cent  slse . 

Electro  Silicon,  1  do. . 

Put.  Liquid,  large,  3  do*. 
Put.  Liquid,  large,  3  dot.. 

Put.  Liquid,  small . . 

Put.  Liquid,  tznall . 

Put.  Paste,  large. 


X  p-oss  s.jo 

. per  dot.  .7. 

. por  gross,  16.50 

. . per  dot.  1 . 45 

. por  gross,  7.00 

. . per  dot.  .60 

••••• . per  do*.  .55 


Puts  Paste  large . > 

Solarise  White  Liquid  Metal  Polish — 

No.  0,  sixth-pint  cans . . . per  gross  g  .00 

No.  1,  half-pint  cans .  •«  1800 

No  s,  pint  cans .  '•  34.90 

No.  3,  quart  cans . .  dot.  4.50 

No.  4,  half-gallon  cans .  “  7.50 

No.  5,  gallon  cans .  «  I3>so 


Lenox . 

Life  Buoy . 

Laut.’s  Naphtha . 

Magic  Cleaner . 

Marseilles,  laundry  alta . 
*’  5-cent  sis*.... 

"  toilet  slse . . 

Mayer’s . 

Miller’s  Naptha . 

Naphtha,  Swift’* . . 

Naptha,  P.  &  G . 

Octagon . . 

Old  Mill . 

Osone . . 


3 -Jo 

*«5 
1.85 

a. 80 

3- 9® 
3*43 
*■95 
*.90 
a.  40 

s. 6o 

t. 8o 
t.So 
3.10 

4- 75 
3-75 
3*® 
3.8* 
4.0* 
3*5° 

5.80 
3-57X 
4.00 

4«S 
S.IS 
4.00 
4.00 
3-93 

• . .  4-3® 

. see  3,85 

- 100  3.75 

3-5o 
3  «S 

3.80 
7.00 
4.00 
3«S 
3 .00 
4.00 

3 .80 

3.00 

5.80 
4.00 
4.00 

3.80 
z  .90 
3-75 
3-75 
4.00 
3-90 
3-30 
3-75 


.  4» 

.  40 

:::::::  s 

. zoo 

I . zoo 

- . 100 

. zoo 

zoo 
>**••*•  zoo 

. . zoo 

. zoo 

. zoo 

. zoo 

. . zoo 

. zoo 

. zoo 

. zoo 


100 

.  SO 

. 100 

. zoo 

. zoo 

. zoo 

. 50 

....... zoo 

. . zoo 

. zoo 

zoo 

. zoo 

. 100 

. zoo 

.  so 

. zoo 

. zoo 

. zoo 

. zoo 

. zoo 

. zoo 


Oleine,  Ceowny'i 
“  Gk*W*._ 

"  lifOM’. 

“  Kirk's . _ 

'*  PklkuUlpkU,  60  blocks 
“  “  7*  blocks 

‘  Jo^Tl  nm* - 

••  Proctor  It  G*abW _ 

"  Yoea^i  Beet  ..... 

Pride,  Swift's... . ... . 

Pole . ... 

Quaker  Chy,  boxes 
“  tube 
Sonllfkt,  oralm...^ 

*r  twin  km. 

Santa  Claim.., . 

Saratoga . 

Star . 

Suomy  Monday.. 

White  Cload . 

Wool  Soap,  large, 

Woel  Soap,  small 


n  TOILBT  SOAPS. 

Birttermilk  Cesmo . 

Buttermilk  Cosmo . 

Buttermilk,  S wift's ...» . .... ..7.7.77.., 

Castile,  Imported,  Coot! . . . 

Castile,  Coatl,  original  boxes. „ . ..... 

Cutaneous,  Dr.  Ratab’s . 

Klderiower,  large  cake . ...  . 

Fleor-do-Hs . . . 7.7.7, 

Fleur-de- lis . 77.  .777.7 

Hearts  and  Flowers . .7777777 

Maxine  Elliot . . . 

Oatmeal,  3  cakes  In  box . . 

Olire  Oil  Castile,  white,  greea  or  au 

fc-lb.  bars  to  box . . . 

Turkish  Bath . . 

Sweetheart,  50  cakes . . *7 

Witch  Haiti,  3  takes  %  gross . 

Witch  Hazel,  SwlA’s.!..\..7. . 


...grees 

. doc. 

....gross 

. lb. 

. lb. 

. doz. 

....gross 

....gross 

. doz. 

....gross 

....grots 

...gross 

’^Ib9 

. do*. 

. box 

... gross 


6.73 

.(• 

4  OS 

.nji 

.70 

4-4® 
4-5® 
•4S 
10. .5 
8.zo 
*.65 


1  -73 
3  ®5 
4-  ®5 


SCOURING  SOAP. 

Day  *  Frick’,  Flint,  36  ban . .  ,  .,4 

Young’s,  48  bars . 

Brooks’  Crystal,  100 ban . 

Philadelphia  Standard,  60  bars . . . So 

Sapollo,  36  ban . . . . .  , . 

Hand,  36  ban . . . - .  s.ej 

Wrigley  a,  100  ban .  3.5 

(j®  bars  free  and  35  Universal  Coupons  with  each  box) 
Kitchen  Crystal,  36  bars. . 


SOAP  POWDER. 

Pearline,  36  packages . 

“  73 

“  100  “ 


«-35 


Per  case 
.  2.70 

2.70 

£5 


Soapiae,  No.  7,  ioe  packs . 

Soaplne,  No.  is,  100  packs . 

Soapiue,  No.  17,  36  packs . 

MDoitTi  1776  i'owder,  ioe  6-OX. . 

Fta®ta,  ro®  package* . . . 

Gold  Dust,  F airbaak's,  100  i*-o*. 

“  *4  4-lb. 

Naptha  Borax,  loo  package*,  large _ 

100  c-cest  uackaxes _ _ 

Klrkoline,  white,  a*  4- A  pae£_g _ ...' 

Kirkollne,  White,  100  5 -cent  packages"’’.'.' 
Young's  Pearl  Borax,  do  z-lb.  penksros 
Sa»w^  Boy  Washing  Powder,  >4  4*»». 

Nine  O'clock  Tea,  ioe  I#* 


^ wilt’s  Waohiag  Powder,  e4  4a . 

Peaaywazh,  1  gross  and  144-1  cent  cakes’ free*' 

rowenne.  100  packages . 

Old  Dutch  Cleanser,  4S  packages . *7*7 


•  27% 

3- 9* 
*4»3< 
s.30 

3  ®J 

4®o 

4  5® 

4- 7S 
3-75 
3-37K 
3-3® 

3  53 
4.00 

4.** 

3-«S 

3  % 

3  *5 
10.35 

3-73 

3*5 


SPECIALTIES. 

Anker’s  Beuiiltoa  Capoules . . . . Jt0o 

PURE  GROUND  SPICB8. 

Bbls.  Boxs.  Cans. 


,  High  Grad* . . . 

Black,  how  Grade . 

White,  High  Grade . 

White,  Low  Grade . 

Red,  High  Grade . 

Red,  Low  Grade . 

Cinnamon- 

High  Grade . . 

Low  Grade . 

Cloves— 

High  Grade . 

Low  Grad* . \ 

Allspice — 

High  Grad* . 

Ginger — 

High  Grade . 

Low  Grade . . 

Mace — 

High  Grade . 

Nutmegs — 

High  Grade . 

Mustard — 

Yellow,  High  Grad*  . . 

Yellow,  Low  Grade . 

Brown,  High_Grade...„. 


•«4  .15 

.10  .11 

. -  .28 

-  . it 

-  . 31 

. . it 


.33 

•13 


■®3 

•»4 

•»3 

•>7 


•«7 

•13 

•30 

.30 


•i 

.it 

•®s 

•*9 


.if 

•rr«  .11X  .14X 

*5X  .36X  .tlX 

.10  .11  .13 


•73 

.30 


•77 

-3* 


McCormick  &  Co.,  Bee  Brand- 
Pepper,  Cinnamon,  Muetnrd, 
ger,  Allspice . 

Bauqnet  Brand — 

Mustard,  Cinnamon,  Pepper, 
ger,  Allspice . 


.19 

•14 

■»4 


.30  .22 

•IS  -17 

•IS  .17 

_  Per  dor. 

Clove»,  Gln- 

. HIb.  .40 

X  lb.  .75 

Cloves,  Gin- 

. H  lb. 

X  lb. 


40 

•75 


•mmmmsiTim  iMSfitfifis-,:  so* 


This  is  the  idea  of  a  store  like  this.  Notice  that  everything  is  where 
customers  can  see  it.  These  bins  protect  you  from  loss  by  dust,  dirt  or 
bugs.  A  bin  full  of  sugar  shows  it  is  sugar,  makes  people  want  sugar,  and 
keeps  every  grain  of  sugar  in  clean,  salable  condition.  Let  us  make  an 
estimate  for  you. 

Walker  Patent  Pivoted  'Bin  Co. 

IS  to  24  S.  Seventh  St.,  Philadelphia,  Pa. 


“Show  All-Sell  AH” 


Positively 
The  Best 
Wagon 
Ever  Built 
For  the 
Grocery 
Trade 


Strong, 

Easy- 

Running, 

Finest 

Steel  Tires, 

Wheels 

Second- 

Growth 

Hickory 


This  wagon  is  exceedingly  handsome  and  almost 
everlasting.  There  are  more  “  J.  M.”  wagons  in  use  in 
Philadelphia  than  all  other  makes  combined.  We  have 
a  number  of  them  ready  for  your  name  and  colors. 

Tell  us  your  ideas  of  a  wagon,  we  will  send  you  a 
catalogue  in  which  you  will  find  something  very  much 
like  it.  If  it  isn’t  there,  we  will  build  it  for  you. 


FULTON  &  WALKER  CO.  TWENTIETH  and  FILBERT  STS- 


PHILADELPHIA,  PA.: 
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-il- 

o  [burn's  Fhllndniphl*  Mutant,  D.  S.  F. 

font  tin,  *  im  4  doe....— . M.pw^dot,  >45 

Dime  slse,  *  and  4  dot. 

U  lb:  not,  tins,  t  and  4  dot. ............  "  100 

K  “  t  dfln . . . 

J  **  X  dOS> . .  S‘7® 

i  lb.  cant,  full  weight . „....p*rlb.  ,t3 

,o  »  . ~ .  “  .*• 

lolman's  Mutard,  D.  S.  F. 
i-lb.  tin*.....— ...  S*4® 

K-lb.  Uni  •  H»MH*»MOHM*m4»4HHIOt»«H4l  ®  •  7® 

2 -lb.  tins* . . . .  ;;  >  « 

)4-lb.  tint... . ....... .......... .«.—<•  •«»..»*»  *9® 

ig-lb.  kegs... . . . . . .  'fl 


Campbell’s,  jar,  a  doz . *7 

Julden’s,  No.  6,  with  spoon,  a  dot . 95 

xulden’s,  No.  ao,  with  spoon,  a  dot . 88 


MUSTARD — Prepared.  Far  dot. 

•8754 

I 

Jeer  Mug,  fancy’  large  site,  a  dot . 65 

lemonade  Glass,  tall,  a  dot . . . 75 

Koiseradish  and  Mustard,  No.  8,  with  spoon, 

a  dot . . 

Wilk  Jar,  glass  top,  a  dot . - . *S 

Water  Tumblers,  glass.  No.  io,  4  dot . 42/a 


LAUNDRY  STARCH. 

Gilbert’s  Laundry,  40-lb.  boats . . 

<*  Patent  Gloss,  crates,  it  e-lb.  wd.  baa. 

«  Linen  Gloss,  3-lb.  cartons . ... . 

Klngstord’s,  Pure,  3-lb.  cartoni.... . 

“  Pure  Gloss,  lb.  packages . . 

“  Silver  Gloss,  it  6-lb.  wd.  Das. .... 
Duryea’t,  Superior,  3-lb.  oartont  eeeeeeeeeeeeeeeeee 

“  Sana  Gloss,  lb.  packages . . 

“  Superior  B,  bulk . . . . 

<«  Satin  Gloss,  crates,  is  6-lb.  wood 

boxes . . . 

Niagara,  laundry,  30-lb.  bulk . - . 

”*  1  lb.  packages,  *S  lbs . 

“  3-lb.  cartons,  48  lbs. . 

“  6-lb.  boxes . - . 

Celluloid,  64  10-cent  packages  . . — • 

“  64  s-oent  “  - . - . 

Elastic,  64  10-cent  packages . . . 

“  64  5-cent  “  . . . 

Dreydoppel’s  Mourning  Starch  for  black 

goods,  36  packages . P*r  package 

Starch  Polish,  so  cakes . P*r  box 

Murdoch’s  Starch — 

Velvet  Gloss,  1  lb.  packages,  40  lb.  boxes.. 
Velvet  Gloss,  6  lb.  boxes,  sliding  covers,  is 

boxes  In  crate . 

Velvet  Gloss,  about  too  lbs . 

Snow  Gloss,  3  lb.  cartons,  48  lb.  boxes. . 

Sterling  Gloss,  so  lb.  boxes  per  100  lbs . 


WHOLE  SPICES. 

Pepper,  Black. 

allspice . . . 

Cloves  ******•••••••••••«»** 

Usee . 

Nutmegs,  large . 

••  Medium... 

Cinnamon  Bark,  China. 

“  Canton. . ., . 

*•  Java  Thin  Quills,  s-H»-  rolls.. 

“  Saigon. . 

Whole  Mixed  Spices,  bulk,  6-lb.  boxes . 


.••  ********* eeeeeeeeeeeeeeeeee see see 
ieeeeeee*eeeeeeeeeeee#e**eeee#e#eoee 

eeeeee . eeeeee eeeeeeeeeeeeeeeeee 

.seeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 


Per  lb. 
.08 

.07 

•  is* 

•  4» 
•*7 
.*4 
•»3 
.is 

.30 

•79 


•  03X 
•osH 
.04% 

•  °«X 

,c6X 

•07S 

•  °3X 

•07^ 
.03  v» 

.04# 

04X 

•os« 

4- 30 

S.SO 

5- oe 
s.50 

.08 

-So 

•  07M 

•  °»X 

2 

3-85 


F.  F.  Dailey  Co.— 
s-ln-i,  smaller  size, 
a-in-i ,  large  size . 


.per  doz. 


-75 

t-75 


CORN  STARCH. 

Davis,  48  5-eeut  packages . . . ...per  case  1.80 

Davis,  36  10-eeat  packages . ...per  case  a. 7® 

Duryea’s,  40-lb.,  z-lb.  packages . ®6)* 

Niagara,  40-lb.,  X-lb.  “  . . .  ,047» 

Cream,  x-Ib.  "  .  3-45 

KIngiford's.  ao-lb.,  i-lb,  "  . 06^ 

Murdoch’s  Oswego — 

1  lb.  packages,  40  lb.  boxe* . 

x  lb.  packages,  ao  lb.  boxes . - . oj% 

Bbls,  about  300  lbs . ~ . 

-  - 


STOVE  POLISH.  Per  gro 

Enamellne  Paste,  small,  X  gross .  4-°o 

Eaameline  Paste,  large,  X  groes .  7.®° 

Enameline' Liquid,  large,  X  gross .  6.05 

Enameline,  Liquid,  small,  X  gross . . .  4-9° 

Klecnc  Paste,  %  gross  boxes .  4-*° 

Magic  Paste,  X  F«i  boxes . .  4-75 

Parlor  Pride,  large  size . per  doz.  .87)4 

»  «  . . per  gross  zo.ss 

«*  small  size . per  dot.  .70 

CUmsix  Enamel  V  gro . .....per  gross  9.4° 

Black  Jack,  X  gross,  per  gross .  6.60 

Rising  Sun . P«  gro.  5.75 

Sun  Paste,  5-cent  slso . .  “  4-5° 

“  10-cent  size . .  “  7-*° 

X-Ray  Stove  Polish — 

5-cent  sise,  No.  5,  per  box  oi  X  gross.  eeeeeeee  l  e  *5 

Per  box  of  X  gross......... . . . .  s*5o 

14  dozen  to  gross... •••.•••••••• .....................  5  ■  00 

10-cent  size,  No.  10,  per  box  of  54  gross .  s.ss 

Per  box  of  gross . . . .  4-5° 

Per  gross. .  0®° 


SUNDRIES. 

Bird  Food— 

Crystal,  40  packs,  round . per  page. 

Excelsior,  14  packs  eee ese sees eeeeee seeeee 

McAllister,  36  packs . “ 

Rosenstelns,  zlb.  pkgs.,  s  dos . Per  lb. 

Bird  Gravel — 

Bird  Food  Co.,  Red,  pints,  3  dot. ...per  des. 
Red,  quarts,  3  dos .  “ 

Silver,  pints,  3  do*  eeeeeeeeeeeeeeeeee****** 

“  quarts,  3  dos .  ‘ 

Bath  Brick,  25  bricks . per  box 

Toothpicks,  Eureka,  100  boxes . case 

Toothpicks,  Perfection,  s  dos . per  doz. 

Royal  Glue,  z  dot. . per  do*. 

Paist’s  ”  1  ”  ............................. 

Carpet  Tasks,  Wooden  Keg,  X  gross  case, 

assorted,  6,  8.  zo’s . P*r  case 

Carpet  Tacks,  5 liver  Steel,  4  ox . per  doz. 

6  0I.Meeee**4MMMMMMni*»Ms«M«MHMMMM 

%  01 . . . . . . 

XO  . . 

XS  OS.ee . . 

Matting  Tacks— 

No.  x»,  stcsl . .  do*. 

No.  iz,  steel . P«r  do*. 

No.  I*,  steel . P«  do*. 

G.  B. Weiss  *  Son- 

Sole  Leather, No.i,  .*5;  No.*,  *3;  No. 3, 
Cut  Sol*  Leather,  out  Into  taps.  6  inches  high 

554  Inches  high . 

j  inches  high . 

4)4  Inches  high . 

4  Inches  high . . . . . 

3)4  Inches  high, . 

2  inches  high. . 

Fly  Ribbon . per  gross 

Fly  Paper,  Tanglefoot . P«  case 

Fly  Paper,  Sticky,  10  cartons . 

Sticktite  Fly  Paper,  zoo . per  case 

Sticktite  Fly  Paper,  10  cartons . per  case 

Wax,  White  and  Yellow . per  lb. 

ROPE,  TIE  YARN,  Etc. 

Emory  Cotton  Rope,  so  yds  to  lb . per  lb. 

Emory  Cotton  Clotheslines,  50-ft.  hanks,  do*. 


■04K 

.05X 

•  05% 

.05H 

■35 

•  7° 

•  35 
.70 
.60 

1  85 
•4»X 
.80 
.40 

•9° 
.06 
.  o6J 

.07) 

.o8> 

••9! 

.10 

•  »°X 

•»3 

.as 
x.50 
1.48 
1.4* 
1*5 
1. 18 
1.05 
.00 
4- 80 

2.20 

3.00 

*-35 

.30 

10X 

.80 


.1* 

.*0 

.16 

.*0 

•*5 

.*0 

.16 

•0* 

,:2 

i.7» 


Cleveland,  extra  fine  cotton  twine . per  lb. 

Orange  Brand,  fine  cotton  twine . .  " 

Texas  Medium,  cotton  twine .  “ 

Cotton  Candle  Wick .  )' 

Colored  Twine,  8  balls  to  bx., lb.  to  bx. 

Fine  Hemp  Twine,  8  balls  to  lb.,  In  5- 

lb.  bunches . . . 

Coarse  Hemp  Twlae,  8  balls  to  lb.,  la 

5-lb,  bunches . per  lb. 

Best  Jut*  Rope,  16  yds.  to  lb .  “ 

Best  Jute  Plow  Line,  8  yds.  to  A. . 

Jnte  OothesUn**,  90  ft.  to  hank - per  dos. 

Jnte  Clotheslines.  108  ft  to  hank . 

SYRUP  AND  MOLA8SBB. 

N.  O.  MOLABSB8. 

Extra  Fancy,  No.  668....—..— . . 

Extra  Fancy,  Ne.  669 . . . 

Fancy,  No.  670.. . 

Strictly  Choice,  No.  675 . . . - . 

Choice.  No.  664 . 

Good,  No.  679 . — 

Cane  Juice,  No.  683 . 

Black  Strap . . . 

B.  H.  F..  Horse  Food  Molaseos... . . 

REFINED  N.  O.  COMPOUND. 

Gold  Mine,  refined,  with  z  doz.  No.  3  sorew- 

top  cans,  both  freight  paid. . 35 

Gold  Mine,  In  bbls . 3° 

Fancy,  No  . .  ■  3* 

Fancy,  No.  . . »8 

Choice,  No . 

Prime,  No.  . . •*• 

PORTO  RICO  MOLA88S8. 

Extra  Fancy  Ponce,  No.  637,  new  crop . 3» 

Weet  India,  choice.  No.  634,  compound . .  .19 

West  India, choice,  No.  51*,  compound . ....  .15 

Porto  Rico,  No.  668 . 15 

QLUCOSE. 

Throe  Stur  A,  for  confectionery .  *  75 

Five  A,  for  confectionery .  » •  *5 

HONEY. 

Domestic,  barrels . . . per  gal.  .69 

Selser’s,  lunch  bottles.  2  dot . per  doz.  .95 

Selser’s,  medium  bottles,  *  doz . per  do*.  1. 35 

Schlmmel’s,  10-  oz.  bottles,  *  dos.  In  case .  1 . 45 

“  6-01.  *•  “  “ . 95 

REFINED  MOLASSE8  AND 
SYRUPS. 

Jockey  Club,  Mason’s  Quart  Jars  :— 

4  dot.  in  barrel . .  dot 

1  “  case . 

Karo,  10  cent  size,  2  doz . 

Karo,  25  cent  size,  1  doz . 

Karo,  fo  cent  size,  X  doz.. . 

Lyle’s  Imported,  No.  2  can 
Globe,  No.  2)4  tins,  2  doz... 

Globe,  No.  5  tins,  1  doz . 


•  38 

•3* 

.22 

•4° 

.XI 

.13 


. . per  case 

. per  case 

. .  per  case 

doz. ...per  doz. 


•87X 
•>o 
1.90 
s.30 
a.  30 
1.82X 
Z.IS/4 
2.20 


Losing  Y our  W eights : 


? 


Get  a 
Troemner 
No.  24 
Ball  Seale 


Greatest 
Improvement 
in  Rapid 
Weighing 


Does  away  with  weights  absolutely  Y  The  balls  are  placed  in  the  holes,  thus 
weighing  from  one  to  fifteen  pounds,  with  the  sixteen  ounces  in  fractions  on  the 
side  beam,  giving  a  total  weighing  capacity  of  sixteen  pounds. 

HENRY  TROEMNER,  911  Arch  St.,  Philadelphia,  Pa.,  U.  S.  A. 
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B »nner,  In  jin,  compound . . per  dot. 

White  Clover,  In  Ian,  compound . .  “ 

Purina  Pancake  Syrup,  36  pt» . 

“  "  «4qt» .  “ 

'*  ■*  11  u.ju 1 .  <* 

"  9  g*lT7 _  " 


1  00 


•9»M 

».«S 

4.00 
7  00 
11.00 


•i*'A 

».*i 
7  75 
400 


MAPLE  SYRUP. 

Golden  Tree  Maple  Syrup,  dor .  115 

‘‘  “  m odium,  dot.  1.45 

“  small,  dor . 

Vermont  Maple  Syrup,  pal.  tin*. ....... per  gal. 

“  “  «l»o...-P«r  do*. 

Hua’i  Maple  Syrup,  qt.  bottle* .  “ 

"  “  pt.  bottle. .  “  140 

Towle'*  Log  Cabin  "Camp"  Syrup —  Per  do*. 

Gallon  cans,  6  la  case . .  13.50 

Half-gallon  cans,  i*  in  cane .  7.(5 

Quart  can*,  *4  in  case . . . .  4.1.x 

Pint  can*,  .4  In  case . _ .  *.jo 

^  bottles,  i*  in  case . . . 4.50 

lottie.,  .4  in  cane . . .  1.75 

Jacket  cam . . . per  gallon  i.eo 


CRESCENT  MAFLRINE. 


141...,^,. 

Per  dot. 

Gallons.... . 

OIL  OF  UAPLB1NE.  Per  dos 

9 -OK . 

4-OS . . 

8'OS  ■••iMr.srr 

.•••••SlftMtttHtt.tSSM.M4irH.ttMM.  *•••<•  8  .  IJ 

.  . . . . .  IJ  •  OO 

ballons . 

WOOD  AND  WILLOW  WARE. 

BROOMS.  Per  do*. 

Little  Gem, parlor,  a  string .  ..40 

N  U,  No.  6,  split  handles .  ..45 

Leader,  No.  6,  3  string  red  handles... .  *.40 

Prince**,  No.  4,  fancy  handle. . . .  ..75 

Parlor,  No.  3,  a  tie .  1.85 

Toy  Broom* . 50 

Whisks,  a  sewed . 90 

Stable,  a  tie,  rattan  centre .  3.50 

Stable,  3  tie,  rattan  centre .  4 . 00 

Factory,  heavy .  2.90 

Handy  Wall  Broom  Rack,  for  sa  brooms . 90 


-63- 

No.  WASHBOARDS.  Per  do* 

69,  Good  Enough,  double,  spring  pro  teeter...  3.65 

to,  Seal  Globe,  double,  swing  protector . .  3 . 30 

it,  Peerless,  double,  spring  protector . .  4  4s 

no,  Peerless,  single,  spring  protector.. .„ .  3.55 

>00,  Northern  Queen,  single,  protector  . .  3.10 

tor,  Tidal  Wave,  single,  protector . ....  a. 75 

1 18.  Good  Enough,  single,  protector . .  3.15 

.  3- So 

Murdochs .  a.  75 

Celery  City .  3.00 

126,  Single  Ruby .  a. 60 

ia8,  Anchor,  single  head . ... . . .  3.25 

rjo.  Little  Gem,  pall  board .  1.3s 


BUCKETS.  Per  do*. 

O.  G.,  a  electric  hoop* .  1.75 

O.  G.,  3  electric  hoops  . . ... .  s.9* 

Clear,  a  hoop . _ . . . .  1 . 6j 

Clear,  3  hoop . . . .  1 . 75 

Electric  Cedar,  a  hoop  .... . . . ....  1.40 

Electric  Cedar,  3  hoop... . _ . ....  a  .60 

Pine,  3  galvanised  hoops . . . . .  t  .so 

Galvanized,  is  quart  ................. .  s.co 

Galvanized,  14  quart . . . . .  a  .25 


No.  BUTTKR  DISHES  Per  M 

i,  Solid  oval . . . . . .  . .  1 . 10 

a,  Solid  Oval . . . . .  . . . ...  1  3a 

3,  Solid  oval . . . . . . .  1.50 

5,  Solid  oval . . . . . .  1  90 

r,  Wire  ends... . . . . . .  1.10 

s,  Wire  ends . . .  s  .30 

3,  Wire  ends . __ . . .  r  50 

5,  Wire  ends . .  r  .90 

Picnic  Plates,  8  Inch . . . . . .  a.  10 

Picnic  Plates,  9  Inch .  a. 35 

Crates  contain  a;o  each. 


CLOTHES  PINS. 


5  groat.. 


Per  bo*. 

..  -4® 


63 

BRUSHES. 

No  SCRUB  BRUSHES.  Per  dor. 

as,  White  corner . ... . . . ~ 

23,  Medium  size . . . . . . 8, 

*7.  “Xgo.. . «... . . . .  i  .eo 

*3,  Marble,  medium  size... . . . . . ,0 

00,  White . „.... . . . . 45 

Hzady  House . . . . 


-64- 


No.  STOVE  BRUSHES.  Per  dos 

zo,  Rlack  bristle,  curved  end,  wood  handle....  90 

at,  X,  crescent  shape .  j  75 

I,  strap  handle,  grey  fibre .  1.20 

*,  strap  handle,  grey  fibre .  1.65 

6,  all  hair, extra  quality .  2.75 


No.  SHOE  BRUSHES.  Per  dos. 

0,  Mexican  fibre  - - - -  ,0 

s,  Mexican  fibre,  larga..™.. _ _  1. 30 

4,  Brittle  outside - - - -  s.i5 

5,  All  brittle . . . . .... _ _ _ _  j.,, 

riX,  All  bristle,  extra  value. . . , . . .  a. it 

18,  All  brittle,  spotted  white... . . . .  2 .80 

No.  WHITEWASH  BRUSHES  p«  dot. 

6,  6  In.,  White  tampico. . . 4s 

7,  7  White  tampico . . .  .48 

8,  8  In.,  White  tampico. . 55 

6,  i  In.,  Family,  extra  heavy . 80 

8,  6  In.,  Family,  extra  heavy . . . 95 

10,  7  in.,  Family,  extra  heavy.. . . ...  t.io 

1a,  8  In.,  Family,  extra  heavy . ,.  . .  125 

6,  5  la.,  A.,  hair  bristle. . 1.40 

8,  6  la.,  A,  hair  bristle.. . . . x.65 

10,  7  In.,  A.,  hair  bristle. .  2.00 

12,  8  in.,  A.,  hair  bristle . 2.35 

fi,  5  In.,  Ideal,  all  bristle,  3  row. .  1.90 

8,  6  In.,  Ideal,  all  brittle,  3  row,. .  s.sj 


Per  dos. 


EGG  CRATES. 

Perfection . 

Perfection,  10  sets  fillets . 


1 .00 
*•35 


No.  DUST  BRUSHES. 

7X,  Fibre,  wire  drawn . . .  90 

st,  All  heir,  wire  drawn .  0.23 

28,  White,  wire  drawn .  *  .90 

i,  7  in.,  All  hair,  flat  end .  2.05 

22,  7  In.,  Mixed,  round  end...„._ .  a.r 

nx;,  7  In.,  i . 


,  All  hair,  round  end. .  a. 


TOBACCO H — PLUG. 

Battle  Ax . . . . . . . 

Deer  Skin . . . 

Gold  Rope. . . . . 1  , 

j&'JZ  . . - . . . . 

newB&oy  .  . . 

Old  Honeety.. . . . . 

Piper  Heidsick . . . 

Spear  Head . . . . . 

Standard  Navy . . . ... . 

Toddy  a.  ■■■■.■■■■  ......  a  ......  .........  ..  .  .......  ,  ... 

Vine* . . . . . . . 

Town  T ak . . . . 


Per  Ik. 

•37 
•37 
•  Jfi 
•39 
■39 
•43 


Briar  Pipe . 

>'■  Mixti 


8MOKINQ  TOBACCO. 


Duke' 
Greenback 
Green  Tattle 


G.  &  A.  Navy,  3X  ox... 

Honest . . 

Polar  Bear . . . . 

Ripple  — . . . . . 

Sensation  ....._ . 

Wild! 


Per  lb 

•3* 

.»8 


YEA8T  CAKES. 

Comprened..... . . . per  do*. 

Magic,  xX  dot.  packages . . . per  box, 

Yeast  Foam,  rX  dos . . per  box 


.il 

S» 

•5* 


<>4  b><x> 

§ 

A  new  product  from  an  old 
house 

DIXON’S 

POWDERED 

5tove  Polish 


W«xnt  Some  Comfort? 


The  Dixon  reputation,  the  Dixon 
value,  the  large  Dixon  size  of  pack¬ 
age  and  the  Dixon  premium  plan  are 
all  individual  features  of  the  new 
product — these  features  will  make 
sales  and  earn  profits  for  you.  80 
years’  experience  has  gone  into  the 
making  of  Dixon’s  Powdered  Stove 
Polish. 

Write  to  our  Stove  Polish  De¬ 
partment  for  all  the  particulars. 


<Jf  It  must  certainly  be  a  comfort  when  you  buy  future 
canned  goods  to  know  that  you  are  going  to  get  them. 

<1  Buyers  of  Clover  Farm  and  Blue  Bell  canned 
goods  always  have  that  comfort,  for  we  sell  them  on 
a  100  per  cent,  contract. 

<J[  Isn’t  this  worth  considering,  when  you  further  re¬ 
member  that  no  finer  goods  than  these  are  packed  in 
Maryland. 


Str&sbaugh,  Silver  &  Co.,  Aberdeen,  Md. 


JOSEPH  DIXON  CRUCIBLE  CO. 

JERSEY  CITY,  N.  J. 


MM 


Want  a  $10  Mortis  Chair 
for  Nothing? 


You  can  easily  obtain  a  handsome  chair 
for  nothing  if  you  will  save  the  certificates 
given  with 


Zahm’s  Independent  ( Scrap  Tobaccos 
" Blue  Hen.”  “High  Card.”  *  Rex"  and 


These  tobaccos  are  the  finest  of  their  kind, 
and  are  made  in  an  independent  factory  by 
Union  help. 

Write  for  prices  and  particulars. 


The  J.  F.  Zahm  Tobacco  Co. 

TOLEDO,  OHIO 
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